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’rriped Pants Jam Session

To Fight Off Voice Change

VOICE OFF-KEY

Officer Calls O'Seas
Operation Hopeless

COL. IRVING FOGEL

Tempo Record Corporation
of America)

HOLLYWOOD, March 3. — 1
have studied with a great deal of
interest the srticles written by
Ben Atlns and Art Rosett which |
appear in the current issue of The
Rillboard., Frankly, 1 believe
these articles understaie rather
than overstate the actudl condi-
tion.

It has only been a few months
gince 1 returned from a tnp 1o
Furope, during which 1 traveled
9.000 miles by car on the Conti- |
nent and British Isles, 1 have
visited Europe each year since

More Schools
Sked 'Darkness’
Productions

YOREK. March
move colleges this week
the three announcod last
{The Billboard, March 3) in plans
ta produce the Sidney Kingsley-
Arthur Koestler anti-Commie hit, |
Darlness at Noon, which siars
Claude lains and is produced by |
the Plavwrights' Company. Schools|
are University of Omaha, Florida|
Southern College, DePauw Uni-
versity and Louisiana State Uni- |
versity. Proviously,
produce the play
by Birmingham

iy
(Fres.

EW
joined
week

has been sought
Southern, lowa

{Continued on page Jdi)

Fireworks Plugs

On TV at Ballpark

NEW YOREK. March 3—In
unusunl deal; set thizs week, fire-
works produced at the Cleveland
Indians night ba=seball games will
be set up so as to carry adverlis-
ing. At the same time the deal
provides that the displays be tele-
enst ns part of the regular video
coverage, the TV airings to Include
the name of the advertiser winding
up with the pyrotechnics.

The Indians’
were started in 1948 by former
Cleveland President Billl Veeck,
This vear's schedule calls for 31
games, o be televised by WXEL,

Denl was set by Leonard Traube,
head of Leonard Traube
ates.  Arrangements prohibit sell-
Inz the fireworks to a beer ac-
count, since Leisy Boeer sponsors
the WXEL ball game coverige.
Hudson Fireworks Display
pany handles the displays.

|

.

3-—~FULI=':

permi=sion I:u-

fireworks displavs|

Assor]= |

Com- |

| the coneclusion of World War II, |
and while in the service lived in |
'Europe two yewrs. As command-
ling officer of the American Expe- |
ditionarv Radio Stations
Africn, Sardinia, Corsi
and France, I had ample oppor-
tunity to become nequainted with
the European and to form a close
contact with the officials of the

in|
ftaly |

| (Continued on page 10) |
TV Kefauver's
Trulh Wmdow

| vision :w a greal u:ncluw uf tl'u1h
|r.hru which the American u’tﬂm
| can obhserve its gnvernmcnt at
work and thereby discern the lacls |
| ag they are. So said U. 5. Sen.
Fstes Kefauver, chairman of the|
Senate Crime Investigating Com-
mittee, in an exclusive interview |
with The Billboard following his
televised (KECA-TV) two-day

{Conlinued on page G)'

KINE BLOOP
'BURNS “TOAST"

NEW YORK, March 3.—
Slightly in the anclent history

category but not |:|r|3wr}u'~".1'r
publicized, and illusirating
another problem telecasters

have with kine showings, ls
the Sunday, February 1B, Ed
Sulllvan Toast of the Town
show. Several stations, such
a8 WBEN-TY, Buflalo, car-
ried the shoWw Wednesday (21)
and later. S%nday (18) Sul-
livan pgave an award 1o
Long Island University bas-
ketball star Sherman While.
Monday the story busted all
over the papers that White
wans one of the cage stars
charged with taking bribes.
In Buiffalo and other cities,
on Wednesday, TV fans saw
White getting a sportsmanship
award

Decca Gets ‘King’.
Cast Album Rights

As pre-
die l{-d iT t}1|:-~_=.r: t:-nlumn s two
months ago, Decca Records will

land the original cast album re-
cording rights for the new Rodgers
and Hammerstein opus, The King
and I. Papers have been drawn
and probably will be signed Edr!'ﬁ"

{Continued on page 32)

State Department
Will Battle Rappers

Top Spokesmen To Tell Senate Foreign
Relations Committee of Effectiveness

By BEN ATLAS

WASHINGTON, March 33—
Turning full blast on a pressure
drive to head off a possible trans-
for of the Voice of Americd oper-

ations, the State Department is
preparing to send its top V olce
spokesmen to Capitol Hill week

after next to do their drum-beat-

ASCAP-TV May

Hit the Courts

NEW YORK, March 3.— A lasi-

diteh attempt between commitiees|

representing the American Society
of Composers, Authors and Pub-
lishers and the TV indusiry to|
reach agreoment on a per
formula broke off Friday (2) after
three successive days of negoti-
Aton.

On Tuesday (6) ASCAP will

(Continued on page 13)

Can't Tell

Scorecard; Here's Line-Up

| NEW YORK. March 10. — There
will be less baseball telecast this
yvear than last, according 1o &
gompilation by The Billboard. In
@' Cincinnati, Washington and Bostan
iihu ¢lubs ‘all have limited 1the
number of games to be videoeast,

because of fears as to the effect on |

the
a2

In Boston, for example,
Braves will only allow 14 of
u-p:}]t games to be pres ienlod.
Washington, WTTG will
21 games this year as cempared |
with 77 last season. In Cincinnati,

An Actor Bites
Critic Trend?

‘i.lﬂrrtldunl:!.".

NEW YORK, March 3.—A por-
Furmr:r-blms":rilic trend is de-
It'l_l[lpln'—"' in radio and TV, On-
| the-air swipes at radio and vidéo
eritics have been voiced recently
| by Arthur Geodfrey, Benny . Good-
man and Fayve Emerson.

Godirey took mike in hand two
| weeks ago on his Talent Scouls

In |signing
televise |

show to answer an “open letter”
(Continued on page 3)

TV Casts

WCPO-TV will telecast 26 week-
day and Saturday games as con-
trasted to all home games, holiday,
Sunday and night games included
duringe 1950.

Breweries — Schaffer, Goebel,
Ballantine, Heurich, Standard,
Leisy and Narraganseit—will be

the largest single group of adver-
tisers to sponsor radio-TV major
leagues, with Schaefer this week
the Dodgers for seven

KNBH JANITOR
TV PRODUCER

HOLLYWOOD, Matrch 3.—
Horatip Alger story of a jani-
tor turning TV producer be-
came a reality this week at
NB(C's KNBH when siation's
program  topper Bob Brown
accepted a program idea [rom
janitor Winston Jones and
named him  co-producer on
an all-Negro music-situation
comedy show. Jones will
pr-sdun.e the show in conjunc-
tion with Doc Miller, who
staged numerous all-Negro
IEF.',lt offerings, including The
Blackbirds, Shuffle Along and
more recently Sugar Hill.

| York

| Asgistant
=prograim Barrett, In charge of public affairs,

| Volee

ing before a joint subcommittiee
of the Senate Foreign Relations
and House Foreign Affairs mmmuh
tees, The striped pants team'’s jam
sessjon on Capitol Hill will be
staged hefore the Senate Foreign
Relations Committee finds time
to deliberate an a recently-iniro-
duced Benton-Wiley resolution lor
a full-dress senatorial Investiga-
tion of State's handling of the
(The Billboard, February
24)

The joint subcommitiee session
was originally SIEIT.!"I:' for next
Monday (5), but is being posi-
poned to the following week be-
cause of the Senate Forelgn Re-
lations Committee’s current pre-
occupation with the important
troops-to-Europe issue, State's
strategic timing for the Hill ap-
pearance is credited chiefly to
Secretary Edward W.

(Continued on page 10)

Ringling Drops

Without \10 Cars; Ups

yvears of AM-TV, paving 53.000,-
000 for rights. Games will con-
tinue to be broadeast over WMGM
and WOR-TV. A secondary de-
velopment of importance in New
haz been the shift of the
Yankees to
Ballantine still continues
bankreller on both outlets.

as the
WABD

both dav and night clashes,
In Cleveland the Leisy Brewing
"“ﬂ :i”

for the videe righls 1o

{Continued H1 page

WPIX from 1.\";-\[3-“ |H1Iﬂ | ‘.i‘n.ll!'lJl'-u

| will carry the day games during
this =eason bul WPIX will carry |

| Company has paid a reputed $250,- | kinescope

i)

Juke Ops Yell
Loud "Hey, Rube

NEW YORK. March -A plea
for operators across the .nl:rt rv 10

support the Musie Operators of
America (MOA) in its pending

gtruggle to hall efforts lo rewrile
the 1900 copyright law was voiced

here by Sidney H. Levine, MOA
national counsellor, who charged
that removal of the juke box

:Vldeo Bally

By TOM PARKINSON
CHICAGDO, March 3.—Ringling
Bros. and Barnum & Bailey Circus
will move on 70 cars, 10 less than
last season. and will troupe be-
amended advance
advertising system, It was learned

|h|,~. wepl,
Fiesuring largelvy in advertising
will be new television spot an-

| nounecements, probably uging views

'of the show's talent, aired via

The TV budget, while
naol «-1.1-1:11‘%[ oul in dollare and
conts, i expecied to equal the
| show's radio investment of last
| season tadio spots will play an

{Continued on page a0}

Admiral Buys MBS
Gold Gloves Finals

NEW YORK, March 3—The
Mutunl Broadcasting System this
wieek sold the Internationnl Golden
Gloves [finals to Admiral Tele-
vision. The fights will be picked
up out of Chicago March 29.
Admiral s also sponsoring the

Gloves matches on Mutual out of
New York March 8.
The sportcaster hasn't been set,

| exemption from royally |J.1'~!11!*|LL~_-.'1_H11 will be either Russ Hodges

{Continued on page 75) or Ted Husing, according to report.
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40 Big Pages of Features and Reference Lists That Will Help Make 1951 an Ouistanding Year for the Juke Box Indusiry
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Billboard Backsfage

The late . O. MelIntyre, a handy gent with a typewriter, often
resorted to the merchandise department of The Billboard and some
of its ads and features like Pipes for Pitchmen for material for h?s
columns. 1 am quite frequently saddened to [ind.thal many u.l.'" this
paper's busy readers in the radio, television, music, carnival, eircus
or coin machine business never furn to the merchandise pages. Believe
me they're missing (and so are you if you never 1Ialn:e a look) an
interesting, often amusing, sometime valuable experience.

A fast flip thru the merchandise pages ol any issue furns up
intriguing, chucklesome stuff like this: From last weel-l:l':; paper—
Hermaphrodite Jersey Calf: age, 2 months: both organs In stage of
growth, For information write J, W. Ownby, Roule 2, Lewisburg,

.

9 If vour interests run to animals, birds and pets you could also
have made vourself a good deal on a beautiful male African lion, a
tame, full-grown covole, some cinamon ringtails, sooly mangabeys
or Siamese racoons If vou were having trouble keeping your reptiles
alive you could have got yourself a book with complete instructions,
containing a food chart and all the dope on the treatmenti of snake
diseases.

Bibles and “A™ Bombs

Johnson Smith in Detroit ran an ad on a midget Bible, 200 pages,
the size of a postage stamp, 1x3; inches. A fellow in Washingion was
offering atomn bomb protection wvia “The Chelt,” a chemically treated
handkerchief to be worn as a mask. Two other citizens were offering,
respectively, a hot-dog trailer and a portable skating rink. Bill Baker
in Pipes reported “Jack Curran, ace comb worker and one of the
speediest dukers in the business, is getting big chunks of peedus at the
Livestock Exposition and Hodeo, 5an Antonio.”

A Los-Angeles firm had a hot item in a pocket cushion. Fits in
vour pocket, deflated; blows up into a comfy cushion. And a Baltimore
operator was looking for pitchmen who wanted to win more money
by pitching via television.

sk Jockevn and Ad Men
Those were just a few random items in the merchandise depart-
ment in last week's issue. There are, every week, literally hundreds
(Continued on _page 40)

Washington Once-Over

By BEN ATLAS

WASHINGTON, March 3.—Don’t look for rationing of consumer
goods for some lime to come, despite recurrent rumors about ration
coupons being printed and staff being organized. Word at Feonomic
Stabilization Agency iz that nothing exists except a dusty blueprint,
even tho rationing was an immediate by-product of price contrals Jast
time. Amusement industry’s heaviest impaclt from World War II
rationing was felt in night clubs, ; '

"¥oire” Speaks Up in
Fight ¥s. Crities . . .

State Department’s crusade to block a possible shift of ils well-
heeled Voice of America is fast growing into one of the biggest pressure
drives staged by any government agency in years. Assistant Secrelary
of State Edward Barrett, in charge of public affairs, is stumping clubs,
industry and Capitol Hill. His Vaice of America lads have been cut-
ting lots of platters praising State's handling of the Voice. The plat-
ters are plaved for any congressmen or constituents who happen to
stray into the Voice's Washington studios. Latest State strategy is
preparation to unleash high-powered promotion for Voice at an up-
coming joint subcommittee meecting of Senate Foreign Relations Com-
mittee and House Foreign Affairs Committee, State hopes to grab
an inning before Senate Foreign Relations Committee has time to con-
sider the recently introduced Benton-Wiley resolution for an investi-
gation of Voice. Quipped one senator: “Looks like the Veice 1s trying
io jam out Benton ™

Excise Taxes Are Up,
Excepl in legit . . .

Gains in tax vields were chalked up by all but one of the amuse-
ment excises in January, according to latest Internal Revenue Bureau
flzures, Yield from phono disk tax soared merrily above the previous
January tally by 10 per cent in an almost unbroken streak of monthly
Faing since a year ago. Latest January return was $688.823. Tax
vield [rom musical instrumenis showed even bigger increasze, but

(Continued on page 44)

Picture Business

By LEE ZHITO

HOLLYWOOD, March 3.—There's a dearth of low-budget
comedies. according to Hal Roach Jr., and he intends to do something
about it. Reach, who for the past fwo years has devoted his time
exclusively to TV Tlilm production, is teaming with Bob Lippert
{ Robert L. Productions) to produce a series of four low-cost features,
This marks Roach’s initial move back to the theatrical film field since
making the TV plunge. .

Altho films are being produced for theatrical release initially,
indications are they're being made with an eve toward future TV
use. Each of the films will be held to a 60-minute running time and
will be so timed as to facilitate easy breaking at the half-hour mark.
Lippert, one of the more successful of the smaller independent pro-
ducers, went to the 60-minute running time on nearly all- his recent
productions. He recently sparked the Independent Motion Picture
Producer Association's (Chadwick group) negotiations with James C.
Petrillo to lift the AFM ban on theatrical films produced since 1946.

Producers Offer
Cost of Living Scale . . .

Producers agreed to voluntarily offer studio unions a cost-of-
living pay boost, rather than await termination of existing contracts
next fall. Deal offered by the producers provides for a 10-cent-per-
hour pay hike for all the unions, plus a provision for further wage
boosts not exceeding 10 per cent should the cost of living index
continue to climb, a wage formula similar to the General Motors plan.
Studios further agreed to paid vacations and continued working toward
a solution of the group insurance problem. Offer was made to all
the TATSE unlons as well as the five unions outside TATSE. Dime
per hour increase eguals a 4% per cent pay boost.

Stipulation, which provoked IATSE refusal of the offer, was that
unions agree not 1o reopen existing contract renewal negotiations until
October, 1953. IATSE's Roy Brewer withdrew from negotiations, con-
tending the studlos’ offer was unzatisfactory under existing conditions.

(Continued on page 40}

IEDITORIAL

More Light Wanted

As reported on page 1 in th
are now making plans to prod
Koestler anti-Communist play,

is issue, seven accredited colleges
ure the Sidney Kingsley-Arthur
Darkness at Noon, this spring.

Kingslev and the Plavwrights' Company, producers of the Broad-

way hit, following an editorial

suggestion by The Billboard, are

making the play available to these groups royvalty free.

The Billboard has gince learned that Kingsley and the pro-
ducing group are also making other efforts to spread the
important message of Darkness as widely as possible, conceiv-
ably al some sacrifice to themselves in profits.

What About TV-Radio-Dizks"

It is gratifying, of course,
able to play a small part in init
urgent words of Darkness som

to The Billboaord to have been
iating this movement to give the
e circulation beyond Broadway.

The full credit, obviously, belongs to Kingsley and all the direc-
tors and members of the Plavwrights® Company.

What is most difficult to und

erstand. however, is why another

portion of The Billboard's original editorial has not vet been
acted upon. We refer to our recommendation that the show, or
carefully selected portions of it, has not yet been sel for tele-
vision and radio. College presentations are fine, but if a maxi-
mum number of Americans are {o hear the show's ringing

words, some arrangement, agreeable to all concerned, must be
found o present Darkness via the airwaves,

And how about one of the

record companies making a still

further (and possibly extremely profitable} public service con-
tribution by recording the show or selected portions of it? After
all, Claude Rains's lead performance is historic theater, and
lesser dramatic albums have found buyers in numbers substan-
tial enough to enable the producing record company to get off

the nut.

Koestler Gets
Philly -“Salute”

PHILADELPHIA, March 3.—
Arthur Koestler, whose novel,
Darkness at Noon, was adapled for
the stage by Sidney Kingsley and
is now a Broadway hit starring
Claude Rains, came to Philadel-
phia Thursday night (1) to receive
one of the citations in the Salute to
the Arts presented by the Phila-
delphia Fellowship Commission to
mark its annual membership drive.

At a dinner meeting at the
Bellevue-Stratford Hotel, Spyros
Skouras, president of 20th Cen-
tury-Fox Film Corporation; Wil-
lard Motley, whose novel, Knock
On Any Door, was recently seen as
a movie under the same title; poel
and playwright Langston Hughes,
and journalist and author John

| Hersey also received citations.

The Philadelphia Fellowship
Comumission, made up of nine
agencies united in the fight for
racial, religious and nationality
understanding, is also in the fore-
front in the fight against Com-
munism and any other anti-demo-
cratic movements.

A LULU

Minn. Would
Tax Jukes
To Aid Ork

MINNEAPOLIS, March 3. —
State legislators are considering
taxing juke boxes and wired mu-
sic systems %10 annually to help
bail out the Minneapolis Symphony
Orchestra, A bill to provide a use
tax on jukes, 30 per cent of Lhe
proceeds to go to the symphony,
was introduced yesterday (2) by
Sen. Gerald T. Mullin and Rep.
Fred Schwanke.

The bill, introduced simultane-
pusly in House and Senate, calls
for a 810 use tax on each phono-
graph—30 per cent of the revenue
to go to the Minneapolis Symphony
which has been tootling in the red
for a number of yvears. The remain-
der would go into the State’s and
county’s revenue funds.

The proposal is specific that the
gperalor, not the distributor or the
location, pay the tax. Pavments
would be due on or before Febru-
ary 1 for a vear, and on or before
August 1 for a half year.

‘Capades’ 140G in Cincy

March 3.—lce
Capades of 1951 racked up a ro-
per=
including two voek-
at the Cincinnati

CINCINNATI,

bust $140,772 gross for 11
formances,,
end matinees,
Garden, February 20-28, on paid
attendance of G68,436.
scaled at $1.25 to $£3.

This compared with $180,000 for
14 performances last year at the

Garden, February 17-268. That

engagement, however, ran 11 days!

and included four eek-end mati-
nees, This year's gross per perform-
ance was close to last wyear's, the
figures being $12,797 and $12,857,
respectively.

Seals were

CIVIC PRIDE
IN REVERSE

MORRISTOWN, Pa., March
3.—Long-standing fued be-
tween the local newspaper and
radio station has taken a fresh
slant. Local daily still forbids
mention of WNAR to be used
in either news or advertising.
S0 now, the radio station, with
coverage that extends {o
near-by  Philadelphia, gives
out with this free commercial
to its lisleners: “"For all the
latest news, read your Phil-
adelphia dailies.™

RCA Nets 84%

Increase: 50
Biggest Year

NEW YORK, March 3 —Radio
Corporation of America during
1950 had its greatest business year,
with gross income reaching $586,-
393,000, an increase of 47.6 per
cent over sales of $397,259,000 in
1949,

Thiz was statled in the corpora=-
tion's 31st annual report, released
'{his week by Brig. Gen. David Sar-
Enuﬂ.’. board chairman.

The report, quoting Sarnoff and
Frank M. Folsom, RCA president,
highlights the great strides made
by the television Iindustry, and
stresses the importance of elec-
tronies and communications dur-
ing the national emergency. The
report also covers major - RCA
research projeects, and outlines not-
able slrides made by the record
division.

Net earnings of $46,250,000 dur-
ing 1950 were B4 per cent higher
| than the $25,144,000 in 1948. Earn-
ings were equivalent to $3.10 per

{Conthiued on page 41)
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London
Dispaich

B LEICH YANCE

LONDON, March 3—The Bed-
ford, Camden Town, London's
boos-and-hisses theater, has folded
after a gallant 15-month atlempt
lo bring back melodrama to he
metropolis, Managers John Pen-
mse and Pat (Patricia) Nye
bought the theater and adjeining
property—which includes a publie
house {saloon) for $148,200,

In the '80s the Bedford launched
lamous vaudeville names like
Vesta Tilley, Dan Leno, Little Tich
and Marie Lloyd. Star names
came down from the West End
for the reopening at token salaries
of 528 a week to help float the
new managerial team. Says Miss
Nye: “The theater has gone back
to the mortgagees, who are not
showmen. It is a great tragedy.
In three or four years we should
have paid off our second morigage
and had a delinite holding on the
properiy, together with many
valuable war damage claims”
Company liabilities are $28,000.
Other shareholders have lost
§33,600.

Down With Black Ties;
Early Openings Up . . . )

In the West End managers have
vetoed a sugpgestion for later open-
ings during the Festival of Britain.
Showmen explain: "Seventy-five
per cent of the audience now are
commuters, who want to be home
by 11 p.m. Before the war, pro-
vinecials made up only 50 per cent
of the customers. Eight-thirty
opening would please the black-
tie bovs, but antagonize the ma-
jority.” Curtain-up times in the
West End this week is mostly be-
tween T and 7:30 pom. By the
end of the week the 8:30's will be
down to one, when Somerset
Maugham's Home and Beauly
folds at Wyndham's after a brief
two-month run. Says one man-
ager: “lf it had opened at 7:30
it could have gone on indefinitely.”

Curfew for Royally

qua: Crying Towels . . .

News that Princess Margarel's

| highly publicized swing round the

nightspots will end with a ban by
the king is depressing managers.
(Continued on page 40)

Paris
Peek

By ART ROSETT

PARIS, March 3.—Peter Rath-
von, former president of RKO ar-
rives in Paris this week [from
Pome, nLathvon, it's reporled,
plans to ‘et up a film producing
company here in France which
will turm out dramas and docu-
mentaries. . . . French audiences
have not been happy about certain
American newsreel shots of the
Korean war. A high American
diplomatic official tells us that
when French people see plctures
of ravished land, hungry people,
bombed cities, underclothed chil-
dren, with American soldiers in
the foreground, it brings home to
them their own invasions by for-
eigner~ and reacts most unfavor-

ably.
Moliere Gels
TV Showing . . .

The Society of Authors and
Composers of France held a dinner
at the Cafe de Paris, honoring
50 years of theater for Henrl Bern-
stein, M. O. P. Lapie, Minister of
National Eduecation presided.
Heads of literary, artistic, and the-
atrical circles turned out. . . .
French teevee'd Moliere's play,
Bourgeois Gentilhomme (Middle-

'E;:n_?y RiuI] of Hits........... :lig class Gentlemen) over the local
Le%i_lell.ma}r_ﬁt' e 80 net-work February 22.

Masic e L e 36 Memorandum o Governor Dan
Merchandits. oo vt ot a1| Thornton of the State of Colorado:
Music roresrestrereest Ja| The French pay a delightful com-
Music Charts oo 7" yg|pliment to your State in their
Music Machines . .......... .. 75| currently successful musical Colo-
Might Clubs o icivsanasy n4 | Tado. Tt would be a greal gag, if,
Parks and Pools .....evsese004 43| when you have your next State
Pipes for Pitchmen........... 66| fair, you could arrange to bring
| Rinks-ATENES . . oovvvessnnsse. 30|this company OVEr. At the present
RoadshoW-Rep ..cvevesrassnn- 40| time, the Peter Sisters are record-
Routes ......... i ihivesnssa. 47ling some of the tunes from this
SaleshonTds .c.crvenersnnsrnne a&fshnw. thereby spreading the fame
TV-RAAIO vivsveerssanvssssans. &|0f Colorado *o the four corners
VﬂuﬂE"‘-"ﬂIE m oW r--i-l!l--l-l-l-i!lr-r-rq-: 34 ﬂf tllE E-Erth. :

Vending Machines .,,.eaeeeaus 70 (Continued on pege 40)
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Are Off, But Cafes,
Sets, Disks Thrive

WASHINGTON, March 3. —
Amusement business on the whole
—except in the legitimate theater
and concert fields—showed healthy
gross increases in January of this
year, some of the zooming statis-
tics verging on the phenomenal.
The business boom iz reflecied in
tax figures unveiled here by the
Bureau of Internal Revenue,

Uncle Sam collected $3,203,153 in
cabaret roof garden taxes in Jan-
uary this year, a gain of $110,574
over the previous January figure.

This brought the fotal yield from
this tax to $24,829,988 for the first
seven months of the current fiscal
year which began July 1. This
Tigure 15 only $183,074 above the
total for the corresponding period
of the previous fiscal year. The
January gain accounted for most
of the seven-months' increase.

There was a phenomenal $15,-
741,138 gain in January receipts
this vear from the excise on radio
sets, phonos and component parts
as compared with the previous
January. The January, 1951 figure
was $19.439.773, compared with
$3,698,635 for January, 1950. In-
ternal Revenue Bureau officlals at-
tributed a substantial part of the
gain to the new radio-TV excise
imposed since the previous figure,
but booming sales volume of sets
also is reflected in the increase.

Receipts from this tax for the
first seven months of the current
fiscal vear, starting last July 1, are
running over double the tally for
the corresponding period in the
previous fiscal year. Total for
the first seven months of the pres-
ent fiscal year is 548,141,095, a
$26,250,978 gain over the $21.890,-
117 total for the corresponding
period in the previous fiscal year.

Meanwhile theater and concert
admission taxes went down in Jan-
uary to 526994823 a drop of
$1.031,910 below the tally for the
same month of 1850.

Collections fror this tax have

(Continued on page 12)

Gracie Fields
Scrams East

HOLLYWOOD, March 3.—
Gracie Fields is forsaking Los An-
geles for New York. The English
actress-comedienne is arranging to
sell her Santa Monica home fol-
lowing a West Coast tour. Miss
Fields goes into Santa Barbara
Monday (5), the Philharmonic

Auditorium here Tuesday (8) and
the San Francisco Opera House
March 11. She will divide her
time between her New York apart-
ment, England and Capri. -

English songstress will trek to
Canada, working her way back to
England. She will make Capri her
headquarters, The actress hopes
to return to Los Angeles on tour
next January, providing biz and
world conditions warrant such a
move,

Dr. Christian Prexy

HOLLYWOOD, March 3 —Jean
Hersholt, wvet thesp and founder
of the Academy of Motion Picture
Arts and Sciences is the new Hol-
lywood Bowl Association prexy.
He was named yesterday (2) at a
meeting of the association's board
of directors. Hersholt succeeds
C. E. Toberman, who was made
prexy emeritus,

Both Hersholt and Toberman
told of plans to develop a con-
servalory of music similar to the
type in Paris and other European
countries, The building would
complement use of the bowl for
musical and dramatic productions.
With so many outstanding mu-
sicians residing in this area, Her-
sholt pointed out that it wouldn't
be difficult to organize a faculty
for such a conservatory,

CASE HISTORY (1)

Too Many Cooks Didnt
Kill Martin and Lewis

Editor's Note: Unquestionably
one of the hottest properties in
show business today is the Dean
Martin-Jerry Lewis team. They
zoomed, in a few years, from
obscurity at coffee and cake prices
to the top of the heap in video,
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change as well as

films, radio and theaiers at fig-
ures little short of fabulous. This
cage history of their climb hardly
constitutes a formula for “happen-
ing." It proves, if it proves any-
thing, only that there is no such
thing as a formula, and that the
kids' course followed, and still
does, the usual erratic, shennani-
gan-cluttered. intrigue-loaded path
commaon to most climbs to the
peak. Here and there in the
story an astute handler or actor
r.ay find faint traces of a tip or
two on clicking big. Here and
there, too, iany a performer may
pick up a pretty fair idea of what
not to do on the way up. Wi
or without moral and/or object
lesson the Martin-Lewis saga is
an interesting show business case
history. Because of the story's
length only the first part appears
tn this issue. Part 2 next week.
By BILL SMITH

Jerry Lewis started as a panto
record act around Newark in 1941,
Dean Martin got his first job about
the same time as band singer with
Sammy Watkins, then doing tzrri-
torial dates around Cleveland.
Lewis picked up $5 and $10 dates.
Martin got $60 a week from Wat-
kihs. Phi' Farrell, then with the
Abrer J. Greshler office, claims
to have picked up Lewlis on a $5
date at the Jefferson Theater .a
1943, brought him into the office
and workcd on him. Greshler,
himself, took no interest in such
a small act. He was handling " e
Wesson Brothers, who were taking
up a good deal of his time, and
had a thriving convention elub
date business that was taking even
more. Greshler's version, how-
ever, is that he himself picked
up the kid at the Ritz Theater in
Staten Island in 1943 and saw his
pros;ects right away.

Martin had a more varied man-
agerial career, Before going into
rshow business, Martin was a stick-

{Continued on page 34)

Needs Trimming for Stem

If a pew-sitter were to pass
judgment on The King and [ on
the basis of ils New Haven preem,
he would be inclined to turn
thumbs down and list it as a very
successful flop whose long future
run would be based entirely on its
unprecedented advance sale.

However, the bow-in showed
the opus to be over 50 minutes
overtime, and adroit cutting, plus
the acknowledged genius of
Rodgers and Hammerstein, can
very easily bring the show to the
Stem as an entirely different prod-
uct than the one wviewed by the
first=nighters here.

As it stands in New Haven, it is
monotonously slow, its numbers
and scenes drawn out far beyond
their entertainment wvalues, and

By SIDNEY CGOLLY

the score, tho melodic enough, is
keved to the “moods” and borders
definitely on the operatic. While
its “snob appeal” is high, its over-
all picture does not tend toward
its complete acceptance by the
bulk of the theater-ticket-buving
public,

Rodgers music, while containing
much of the Oriental, does not
feature any number that might be
considered a “whistler.” The lone
possible exception might be I
Whistle a Happy Tune, which
Gertrude Lawrence projects in her
customary manner, and the hon-
ors are purely hers. Hammer-
stein, on the other hand, still
proves his mastery over the rhym-
ing dictionary, and his clever
lyrics are distinetly a stand-out.

The familiar story of Anna and
the King of Siam is faithfully
followed, and the team have given
the story a lavish setlting in which
the natives move in wondrous
costumes of every hue, The eye-
appeal of King is tremendous
and reflects great credit on Jo
Mielziner, who designed the sets,
and Irene Sharoff, who did the
costuming,

The huge cast, including a score
of children of every age, is ex-
tremely well chosen and per-
forms its chores with a definite
smoothness and skill. Top honors
must be shared. Yul Brynner, as
the king, does an exceptional job
m a rather difficult role, and his
is by far the strongest and most

{Continued on page 38)

VAUDEVILLE

Josephine
Broadway

Josephine Baker is sensational.
It's been many years since the
Stem has seen anyone like her.
If ever an act was worthy of
Hollywood superlatives, this is it.
The mere mention of her name
as she opened at the New York
Strand was the cue for a-iremen-
dous ovation, and even those who
may have come to the Strand to
scoff were cheering after the first
five minutes. She looked as fresh
and trim as a drum majorette and
as sexy as Salome. Material, music,
gestures and, of course, costuming
were perfect,

Watching her toy with the audi-
ence in proverbial cat-mouse man-
ner was a delightful experience.

Baker Back to
in Strand Smash

By JOE MARTIN

She had them laughing and weep-
ing, silent and singing, popeyed
and drooling. From the moment
Miss Baker walked on she was
complete master of everything and
everyone,

She came on in a cerise satin
gown with a blue net stole,
switched to a French Morroccan
native outfit (in bare feet, too), a
light blue and silver zinger best
described as pantaloons and then
to a powder-blue sequinned affair
in tthe fashion of a bridal gown.

Her wvocal repertoire ranged
from American standards to some
sock Latin-American material. She
sang in English, French, Spanish
and Italian, deing equally well

with the light and happy stuff and
the love ballads. - Her own con-
ductor and her own pianist ran
thru her arrangements with a per-
fect sense of timing. Her hip-
swinging terpery and obvious gay-
ely all added to the general effect
of greatness. In addition, Miss
Baker's ease at handling lines and
little uffs were masterful. She
walked down into the house to
hand out roses, fondled some mop-
pets, and served champagne to the
front row. Finishing with Twe
Loves Have I, she left them pant-
ing but begging for more.
Leo De Lyon, who's worked
Stem houses often, must have
{Continued on page 35)

NIGHT CLUBS

Jimmy Nelson a Copa Wow;
Eckstine Sells All the Way

This Copa show has one of the
best hunks of new talent spotted
anywhere in a long time. Of all
things, it's a wventriloguial act.
What can be new in one of this
breed? Jimmy Nelson, the Copa's
newest click, provides the answer;
he works with a pair of dummies
at the same time and deservedly
scores a smash.

This New York Copa show
should be a money-getter even
tho the opening night supper
stanza ran much too long (20
minutes), Headlining 1is° Billy
Eckstine, in for only two weeks.
Even with a production number
in between, it takes a big leaguer
like Eckstine to follow the solid

By JERRY FRANKEN

sort of performance Nelson turns
in.

Nelson a Smash

Nelson is a youngster, apparently
in hig early 20's, with a thoroly
personable appeal, good material
and really expert technique He
opens with his main dummy in a
more or less standard crossfire,
ringing in the customary wvoice-
throwing bits as smoking, hand-
kerchief stuffed in the dummy's
mouth, ete. The only flaw was an
occasional tendency to hit the p.a.
systern too strongly with the
dummy's voice., After introducing
the second dummy, a shmo-type
feller, he has the two of them sing

Rag Mop, finishing with himself
and each of the dummies taking
a line in rotation. All thruout Nel-
son exhibits excellent timing, but
in the three-way routine, it's really
masterful. He mistakes in encor-
ing after this and should {finish
with his best bit, '
Eckstine displays a rare order
of showmanship for a warbler,
overcoming a weak, special ma-
terial opening to bring a hush to
the house thru a procession of his
own hits, mixed with other special
lyrics. The last two of these, Pal-
estine and I Like It Here, are, re-
spectively, amusing and really sock
showmanship. Other tunes include
(Continued on page 35)

TELEVISION

“Duquesne Show Time” Pitt's
First Web-Caliber Program

Producer Vie Maitland at WDTV
has used a simple formula in giving
Pittsburgh its first local show of
network caliber and one that even
tops the majority of the wvariety
shows now coming in here on the
cable. He has just opened a will-
ing sponsor's purse strings, hired
the best talent available and
molded them together expertly for
a sock show.

Even tho some of the cast and
technicians might have been jit-
tery, due to the fact that this was
the tee-off show, the stars of the
show, Mel Torme, Kyle MacDon-
nell, Jimmy Saunders, Slim Bry-

www americanradiohistorv com

By LEN LITMAN

ant, Harold Cohen, Bernie Arm-
strong and Vliadmir Bakaleinkoff,
demonstrated such ease that the

tension was removed immediately

and everybody pitched in for the|
strongest local show Pittsburgh

has ever seen.
Kyle MacDonnell was mistress

of ceremonies and introduced each |

of the four shows that will be seen
under the Duguesne Show Time
banner. Her commercials, with the
assistance of Ken Hildebrand and
Charley Garrett, were all top-
drawer, and she confributed a song
to open the show. Bakaleinikofl
and the Pittsburgh Symphonetia

was the first to move into the pie-
ture, plaving two semi-classicals.
Bakaleinikoff then surrendered the
baton te Bernie Armstrong, who
will be the conductor on the Wel-
come Aboard series.

Bernie brought on the star of
this seg, Jimmy Saunders, and the
former Charley Spivak and Harry
James vocalist gave a rendition of
Begin the Beguine that was sock
all the way.

The third show, introduced as
the Dude Ranch, featured Slim
Bryant and His Wildcals, a long-
time radio favorite here. After

(Continued on page 8)
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VIDEODEX---BB RA

TINGS LIST

Music-Yaude-Revue Class
Kicks Off New Feature

NEW YOREK, March 3
vaudeville-revue category,

Videodex-Billboard {eature,

the

ratings being those for January,

—Listed below are the Videodex ratings for all shows in the rnusu:al—-_

1951. This list initiales a new

in which ratings of all shows will be published at regular intervals.

Because of the difficulties in establishing clear-cut categories for musical-vaude shows, all such

programs will be grouped together in this and future

listings.

Criiher

program calegories will

inciude dramatic shows, mysierv-erime programs, davtime shows, kid and Wesiern shows,
The Videodex rating, published by Jay & Graham Research, gives the percenlage of audi-

ence viewing each show,
program is aired,

shows the time and network for each program;

program costs, as estimated by
Rank

The Billboard.

the rating being based on TV circulation in all the cities in which each

live or kine. Kine transmissions are verified by Videodex, The list below also
sponsor, agency, number of homes reached, and

Order Viden- Homes Ho. Esf.’
of dex Rerched of Prod.
Raling Frogram Het Time Sponsar ag* Rating®" 000} CHiss*"" Cosf
1. Texaco Star Thea. NEC Tue. 8-9 Texaco K 57.6 56109 60 40,000
2. Comedy Hour NBC Sun. 8-9 Colgate B 423 39534 57 50,000

S-M
3. Show of Shows NBC Sat 9-10:30 Sn. Crop M 38.3 36859 56 18,000
Minn. Min BED&O per
Benrus T half
SOS McE hour

Crosley BE&B
4. Godfrey Friends CBS Wed., 8-0 Toni FC&B 369 33291 50 17.500

L& CEW

Pillshury LB

5. Hit Parade NBC Sat. 10:30-11 Am. Tobac. BEBD&O 334 20R7.4 27 22200
. Ken Murrav CBS 5Sgat. B-9 Budweiser DA 32a 20179 47 21.000
70 Toast of Town CBS Sun. 8-9 Line.-Mere. K&E 31 68 27810 40 17500
B. This Is Show Biz CBS Sun. 7:30-8 Am, Tobac. BEED&LO EE 3 25342 52 10,500
9. Ford Star Revue NBC Thurs. 8-10 Ford JWT 25.2 19281 38 15.000
1, Alan Young CBS Thurs, 8-%:30 Esso M&P 24.9 20180 35 15000
11. Musical Comedy NBC Mon. 9:30-10:30 P&G B&B 246 17917 31 25.000
12, Four Star Revue NBC Wed. 8-9 Motorola R&R 22.6 2001.3 50 50,000

: Norge JWT

FPet Milk G .
13. Cavaleade of Stars DuM Fri. 10-10:30 Drurstore Pr Ad 214 1578.7 21 &.500
14, Jack Carter NBC Sat. 8-9 Wildroot BuDLO 214 17944 59 35000

Swift JWT

Camphbell WW
15. Fred Waring CBS Sun. 9-10 Gen. Elec, BED&O 20,7 18545 49 34500
16, Show Coes On CBS Thurs 8:30-% Am. Saf. Raz. R&R 201 15162 38 7,000
17. Garroway Show MNBC Sun. 10-10:30 Congoleum McE 1.2 17853 55 8,000
18. Frank Sinatra CBS Sat. 9-10 Bulova Bi 19.1 1683.7 50 22,000
19. Paul Whiteman ARC Sun. 7-7:30 Goodvear Y&R 17.2 15322 41 20.000
20. Voice of Firestone NBC Mon. 8:30-9 Firestone S 158 12047 36 5,000
21. Perry Como CHES MWYF. 7:45-8 L&M CaEW 143 11373 41 22000
22, Star Time Duld Tues., 10-11 Food 5t. Br 142 10841 37 17,500
23. Mohawk Showroom NBC MW.F. 7:30-7:45 Mohawk GRN 13.8 12800 49 4 500
24. Don McNeill ABC Wed. 92-10 Philco H 13.5 10624 39 §.000
25, Vaughn Monroc CBS Tues. 8-9:30 Reynolds E 12,7 1001.2 34 13.500
26. Cavalcade of Bands DuM Tues. 8-9:30 Drugstore Pr Ad 11.8 85683 20 8500
27. Holidav Holel ABC Thurs., 9-9:30 Packard Y&R 1.6 10314 45 14.000
28. Arthur Murrav DuM  Sun. 95-9:30 A, Murray R&R 1005 89,0 32 9.500
29. Little Show NBC T.&Th. 7:30-7:45 St. Van C&HCMe 9.9 9412 55 3,000
30. Peter Lind Hayes NBC Thurs. 8:30-9 Borden K&E 8 6296 18 8,500
31. Star of Family CBS Fri. 10-10:30 wWash GN&G . 97 8855 55 12,800
32. B'way Open House NBC M.-F. 11-12 Anc.-Haoe. wWw 93 B048 45 15000
33, Showtime 1TUSA ABC Sun. 7:30-8 Dodge R&R 8.0 711.6 45 22,000
34. College Bowl ABC Mon., 9-9:30 Am. Saf. Raz. R&R 34 3690 17T 13.500
353, Club Romg MNBC Sat, 11-11:30 Roma Wine FC&B 54 2535 16 3,000
36, Penthouse Farty ABC Fri. B:30-9 Best Lud a0 3354 28 3,500
7. At Home CBS Mon. 11-11:15 Masland AC 38 2566 30 3.000

Explanation: All programs
schedules for the first wetk
saors have been abbrevialed, as
Anec.-Hoe.—
Best—RBest Foods

Drugstore—Drugstore TV Productions
Food St.—Food Store Productions

January,

Anchor-Hocking Glass Corp.

of a musical, comedy, vaudeville or revue nature, as nf the nr_-twnrk

1951,
follows:

Minn.

are listed above. In some instances the rames of spon-

Min.—Minnesola Mining &

Manufacturing Co.

P& G—Procter & Gamble Co.
Revnolds-—R. J. Reynolds Tobacco Co.
Sn. Crop—Snow Crop Marketers, Inc.
St. Van—Stokely-Van Camp. Inc.

#*The names of advertising agencies and the abreviations used above are as follows:
JWT—J. Walter Thompson

AC—Anderson. Cairns

E—Bates

Bi—Biow

Br—Bruck

B&EB—Benton & Bowles

EED&O—RBatten, Barten, Dursti

C&EW—Cunningham & Walish

D'A—D'Arey

C&HCMce—Calkins & Holden,
McClinton & Smith

E—Esly

FC&B—Foote, Cone & Belding

G—Gardner Advertising

GN&G—Gever, Newell & Gang

GRMN—George R. Nelson

H—Hutchins Advertising

K—Kudner
K&E—Kenvon &
LE—Leo Burnett
Lud—Ludgin

Eckhardt

ne & Osborn M—-Maxon
McE—MceCann Ericlkson
M&P—Marschalk & Pratt
Carlock, Pr Ad—Product Advertising Corp.

R&R—Ruthrauff & Rvyvan

S-M—

Sherman & Marqueile

S&J—-Sweeney & James

T—J. D, Tarcher
er WW—_—_William H.

Weintraub

Y& R—Young & Rubicam

**Rating used is Videodex National Rating, which iz a rating projected against all TV sets

in which the program is actually telecast, live or via kinescope. Ratings are for January,

1851.

***Number of cities includes both live and kinescope cities, with latter verified by Videodex.

Jones To Drop TV;
May Resume in ‘52

CHICAGO, March 3. — Spike
Jones, apparently a hit everywhere
but in the New York papers for
his work on the Comedy Hour,
won'l do any more TV this year,
but would like to do half-hour
shows every other week nexl sea-
son. He will use less of the City
Slickers and more variely.

After three weeks on the road
following his ielecast, Jones was
astounded at the number of people
in smal] towns who saw the show
on the air. He said he had to change
some routines which have been
staple for two years on the road
because now audiences Iin the
smallest towns aré familiar with
them because of TV,

COY COVERS
CBS FRONTS

NEW YOREK, March 3. —
There wag some trade com-
ment this week concerning the
fact that within 3 month and

a half Wavne Coy, chairman
of the Federal Communica-
tions Commission, has ap-
peared at three out of four
meetings held by the Colum-
bia Broadcasting System’s al-
filiates* advisory board.

Coy has appeared at the CBS
district meetlings in Dallas,
San Francisco and New Or-

leans and missed the Omaha
confab.

Wayne Howell In
NBC Deejay Show

NEW YORK, March 3.—Wavne
Howell will start a new three-hour
disk jockey series on WNEC, New
York, Saturday (10), airing from
2:30 to 530 pm. The show i3
an off-shoot of a recenl two-way
promotion staged by the station,
RCA Victor, and The New York
Journal American.

In the latier deal WNBC aired
the 54 sides of the RCA Vicior
vocalist series, with balloting to
select best sellers and prizes going
to listeners coming closest with

their guesses. A comparable gim-
mick will be used on the Howell

show, with the station buying space

wWWW americanradiohistorv. com

Goodyear

on Tap

For Alternate Time

[ 9:30-10:30 p.m. slol on Nalional
Broadeasting Company TV up
Monday (5), the Goordvesr Tire &
Rubber Company thiz week was
faced with the necessity of making
a quick decision as 1o the spon-
sorship of a new dramatic show.
Musical Comedy Time, the current
NBC-TV incumbent in the alter-
nate week period, has been can-
celed after its March 18 telecast by
Procter & Gamble,

But trade informantis claimed
that the battle between Young &
Rubicam (Y.&R.) and the I{uduer
Agency as to which would grab the
choice spot and control the new
| show, if and when, has been set-
tled in favor of the former agency.
Y.&R. also has Goodyear's Pmul
Whiteman Revue on Ameriean
Broadcasting Company TV.

- Goodyear was likely to come to
| this decision, it is said, after a top
| tdlent agency which is to package
| the new dramatic stanza stated it
| would not be able o werk with
| Kudner because of personality cif-
ferences belween exece, The Good-
| year accounl is split between
CY.&R. Kudner and Complon.

Goodyear has had a strange
eareer with its new video project.
Initially Kudner, thru Mike Kirk,
zold the firm on buying another
dramatic show which was 1o fea-
ture Cecil B. DeMille as host. De-
Miille could not be oblained at
first, When he fnally agreed to
take the deal, Kudaer coild not
deliver the Wednesday night 9-
10 p.m. time slot on Columbia
Broadcasting System TV. The ag-
ency had optioned this time period
for Buick beginning in 1950, but
when Buick changed its mind, the
web claimed the oplion was made
to the client, not the agency.

Now Cecil B. DeMille is oul of

Mil'er-NAB in
Total Divorce?
Haverlin Prez

NEW YOREK, March 3.-—There
is an increasing beliefl In broad-
casting circles that Justin Miller
may bow out of the National Asso-
ciation of Broadcasters before the
expiration of his contyact in 1954
Any such move would be contin-
gent on Miller's willingrniess 16 ac-
cept a settlement, or the NAB
board’s willingness to pay him the
minimum due under his econtiract,
5$73,000.

Meanwhile designation of Carl
Haverlin as NAB's new president
needs only *“the trimmin's” to
make it formal. Haverlin, now
president of Broadcast Music, Inc.,
received the official bid from
NAB's presidential commitiee this
week and will meet with the BMI
board Wednesday (7). There is
some politicking to keep him at
BMI, so that another candidate can
move into the NAB picture, but in-
siders report scant hope for any
change.

Miller's contract provides for a
year's notice in change in status]
and two vears therealier as con-!
sultant at $12,500 annually. Altho
originally Miller's move into the
NAB board chairmanship was de-
seribed as wvoluntary, there are
some trade sources which now say
thatl the industry split resulting in
CBS's resignation
playved a large part in Miller's
mMove,

Miller will leave shortly for
South America on an inspection
tour for UNESCO and to attend
the Inter-American Assoriation of
Broadcasters’ convention in Sao
Paolo, Brazil, March 19-29.

In Washington this week Thad
H. Brown Jr. was named counsel
for the NAB television board.

in three New York dailies to print
its ballots.

Howell will also use pguest stars,
teeing off with Jerry Lesier. How-
ell has been building a name via
his announcing chores on Lester's
Broadway Open House TV series,

NEW YORK, March 3.—With its |
option on the alternate Monday |

from NAB!

Lhe picture, and Kudner seems to
have lost the new Goodyear show.,
The Procter & Gamble cancella-
tien, meanwhile, seems 1o have
been caused by the fact its Tide
division purchased twno segments
of Kukla, Fran & Ollie. The com-
pany could not find another of its
products which wished to share
sponsorship with Camay. Musical
Comedy Time is a Bernie Schubert
package.

Ryan, Kobak
'Team Draws
Industry Okay

NEW YORK, March 3.—Braail-
cast Advertising Bureau this week
oegan tne task of translating its
general objectives, as outlined at
a board of directors meeting this
week, inio specifics. This now has
become the prime objective of Bill
Ryan, BAB s president.

BAB's director this week also
named Ed Kobak, former MBS
nresi‘dent, as board chairman, the
appointment winning plaudits from
industry figures, Rvan and Ko-
bak, it was agreed, will make just
the sort of hard-hitting duo needed
if BAB is to accomplish its mis-
sion.

That mission, as putlined by the
board this week, “is to encourage
wider use of radio . . . ' 10 estab-
lish both field and headguarier
staffs and 1o increase exisiing
services. The board also estab-
lished a basic committee siruc-
ture, encompassing executive, re-
search-promotion, membership and

finance. Members of each will be
named shortly. Other offices
named included Bill Quarton,
iWMT. Cedar Rapids, secrelary
land Allern Woodall, WDAK, Co-
| lumbus, Ga.. treasurer.

Byan will report to the BAB

board in Chicago next April, the
BAB meetlinz to be held prior to
the NAB convenlion.

Sloan-NBC
Education TV
Set at Last

NEW YOFK., March 3. — The
experimental TV program opera-
lion in discussion between the Na-
tional Broadcasting Company and
lthe Alfred P. Sloan Foundation
since 1949 has finally been set up,
it was revealed this week: and will
begin activities immediately. The
initial preject on hand will be to
produce a zeries of 26 adull edu-
vation shows,

The Fourndztion and NBC are
jointly  eontributing to the new
jvenime. incorporated as Telepro-
grams, Inc. Bill Hodapp. continog-
ity editor at WAVE, Louisville, for
three years, starts Muuday tﬁ} as
program director, Teleprograms
gi]lk‘headquarte:‘ at NBC, New

ork,

! Around one quarter of the shows
- will be devoled le economice and
;lhe remainder mostly to the social
i sciences, Emphasis will be made
on developing new TV techniques
for educational shows. The project
comes urder Davidson Tavlor, head
of public service shows for NBC.
Fred Wile, NBC-TV production
veepee; Ted Repplier, of the Ad-
vertising Council, and Arnold
Zurcher, of the Foundation, are
among ithe Teleprogram direclors.
P

Robert Qakley in Line
For New Post at KTTV

HOLLYWOOD, March 3.—Tal-
ent manager - packager Robert
Oakley will be named next week
to the newly created KTTV post as
director of program development.
Berth was made as part of sia-
tion's hyvpoed activity te fill the
20-hour hole which will be left
on its skeds when CBS piils over
its shows to its own outlet (KTSL)
by April 1. Oakley will reporti to
Bob Purcell, KTTV program .di-
rector.

=

|

i
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1 Men"Going
Info Action
For Borden's

NEW YOREK, March 3.—Bor-
den's this week virtually set a deal
to sponsor T Men in Action on
NBC-TV, starting April 5 The
show will succeed the current

Peter Lind Hayes show, which
wraps at the end of March.

T Men, which aired for Chrysler
on ABC-TV previously and got a
good reaction, will be produced by
Bernard Prockter, who has a simi-

lar documentary-style -series, Big’

Story, currgntly on AM and TV.

The Borden agency for this
show is - Doherty, Clifford &
Shenfield.. Only thing holding up
the deal is a sufficient number
of elearances from the NBC affili-
ates, with the shortage Lo be made
up momentarily.

TOP FIFTEEN
VIDEODEX SHOWS

RANK RATING
1. Milten Berle (61} ....cccocune i, 0
E Talent Sconis (22) .. ...iess:. 1
3 Marllm & Lewls (OR} ........ 4.5
4, Flreside Thea (B8] . ...ssss:5 356
B. Philea (88) ., ...ccoocvsemsnnny 41.R
B Keall" (BB ... .cciiesssnssss B10
T Bhow of Bhows (BR) . ....c00c. d0.R
A Gen. Elsrnhower (1) .. ...... 50,4
9, Gedfrey & Frienda (40} ...... 3.5

18, Studis One (50 ... . A

11. Hopalong Caasldy (23) ........ 3&1

18, Mumas (30) ismnsbtpirrranass D
1% Man Aga'nst Crime (34) ..... 342
1. Kem Marcay (450 ... .. 0000000 ahd
15, Lights Omtl (48} ... ..cc0eee... 30
We, TV Homes
{0 el
1. Milton Berle 810 ... ..000.0....8,300
2, Mariln & Lewis (BB} ........ 40517
A BEhaw of Shows (0R) .. ..cc000- 4§, 100
i, Philea (58 AP . & .
5. Fireslde Thea (38) . ..........3.0H8
A, Gen. Eisenhower (40} ...... s o M B0Y
7. Godirer & Friends (48} ......3.518
B Taleni Scouls {22} ........... B, 500
. Bipdle One (305 ....... o 3448
8. Grouchos Marz (88) .....c000.. 2 AR
B0 radb (B .. cociiiiasannnnn il
12. Ken -Marray (477 ....occce... B000
1%. Mariln Kanoe (68) ....co00..- 3,50
4. u-hu ﬂ-' i iy --11+ri||11|11:1|“"
5. Muma (300 ... .....i.0......000

Figures in porentheses next
to nmame of shows indicate
number of cities in which pro-
gram is aired.

ABC, CBS Meet Nielsen Terms,
Pact 2-Year AM Survey Deals

NEW YOREK, March 3.—A. C.
Nielsen Company this week scored
a major victory when it signed
renewal deals with two of the four

Campbell To Test
New Morcan Kine

NEW YORK, March 3.—Camp-
bell Soups this week agreed to fi-
nance a test kinescoping of a new
show starring Henry Morgan, The
soup company now sponsors the
comic on the NWational Broadcast-
ing Company's TV, bul reportedly
neither the account nor Morgan
is too satisfied with the show.

The new show, which Morgan
and Aaron Reuben will write, will
he a “low pressure” variely stanza,
eliminating the wacky acts the
Morgin show now [eatures. The
current program has another four
weeks to run.

TOP DOGS BITE UNDER-HOUNDS

Artists Criticize Critics, Talk
Back as If They Had Rights, Too

® Continued from page [

from Bosion American radio
columnist Anthony La Camera.
La Camera pointed the finger at
the comedian for the “question-
able” taste of his February 12 Tal-
ent Scout program, referring spe-
cifically to “that bit involving the
bass fiddle contestant, in which
you combined a knowing facial ex-
pression with a wvulgar burlesque
gesture,” and “the episode of the
uninhibited female talent scout
whose dress came all the way
down to here.”

La Camera asserted that God-
frey's “studied attempts to keep
from looking at her only accentu-
ated the poor taste she displayed in
appearing in that attire."

Godfrey read portions of the let-
ter to his audience and issued a
slightlv tongue-in-cheek denial of
the charges, Inferring it would
have been even ruder to have
stared at his guest's decolletage.

Ancther Bos‘on columnist, How-
ard Fitzpatrick, of The Boston
Post, wrote a disapproving notice
of the same telecast February 18,
However, to date, Godfrey has not
accorded him the on-the-air at-
tention extended to Hearst col-
umnist La Camera. Ironically, the
Hearst papers recently carried a
prominent series of articles about
the comedian, all of which were
highly complimentary. They're
now selling it in booklet form.

}

Benny Goodman, on his classical
disk jockey program over WNEW,
New York, was more cagey about
eritics, naming no names and
limiting his remarks to musie
rather than radio columnists. His
principal gripes were with repor-
torial “ruts" and critics who “go
off on a completely technical tan-
gent.” In the pop musie field he
objected to “whole pages of rap-
ture about somebodv's four-bar
trumpet solo.”

Fayve Emerson had her inning
with The New York Journal-
American critic, Jack O'Brian,
when she guested on a telecast
from the Versailles Club Miss
Emerson snapped. “I'll dress the

major radio networks, American
Broadcasting Company and Co-
lumbia Broadcasting System. Each
network is understood to have
signed for two years and each Is
paying about 80 per cent more per
year than under the previously
existing contracts. The deals apply
only to Nielsen's radio service,
Mutual is now paying 542,500

CBS-Pabst-IBC
Plot Deal on
Outdoor Boufs

NEW YORK, March 3.—A sum-
mer series ol televised ouldoor
boxing bouts is a possibility for

Columbia Broadcasting System-TV |

this season. The program would
be bankrolled by Pabst Beer, the
current CBS-AM-TV angel, as a
continuation of its successful win-
ter season.

Discussions are now being held
between Pabst and the Interna-
tional Boxing Club (IBC). The
IBC cannot make a firm commit-
ment because its current contract
with the fighters and managers
lapses at the end of May. There
was a strike by the boxers and
their representatives last vear aver
the pr'i-:ﬂs paid to them as their
part of the video take.

The plan would be to use dif-
ferent ball parks, scheduling the
IIl:flilght,s for Pabst at 10 p.m. Wednes-

ays.

way 1 want to, no matter what
Jack O'Brian says." O'Brian, who
has been running a series of pro
and con reader comments on TV's
decolletage dames (mostly con),
denied all the next day, insisting
that he doesn’t share his reader's
low opinion of Miss Emerson's
low-cut wardrobe.

according to some insiders, altho
other claims put the MBS ante at
around $50,000. CBS is paying
$100,000, Previously, both CBS°
and National Broadcasting Com-
pany paid $55,000 each.

Nielsen has agreed lo increase
al least one specific service, this
dealing with individual program
analyses. Under' the old agree-
ment the distribution of these
analyses—which show minute-by-
minute flow, cumulative audiences,
cost per thousand, ete.—was un-
der strict limitation. Nielsen is
lifting some of the restrictions
governing use and distribution of
these analyses.

Other improvements made by
Nielsen, including an increase in
size and spread of his sample, and
faster reporting, were made dur-
ing the life of the old contracts
without any hike in fees.

CBS Loses 2
AM Sponsors

NEW YORK, March 3.—Two 15-
minute radio shows were canceled
this week on CBS radio. This is in
addition to the two half-hour
stanzas axed last week.

Chamberlain Lotion gave up on
Eric Severeid and the News, Sun-
days 5:45-6 pm. and Bymart on
the first 15 minutes of the Frank
Sinatra disk jockey program. Since
the erooner’s sole sponsor was By-
mart, the future of the three-
quarter-hour Sunday show is In
doubl, *

Last week General Foods can-
celed My Favorite Husband,
starring Lucille Ball, and Carna-
tion bowed out of its Saturday
morning Fawmily Party. On the
positive side, however, is the fact
that Arrid has renewed the first 15
minutes of Sing It Again, the hour
Saturday night simulcast show, on
CBS. Sterling drug which spon-
sors the last half hour of the show
has received an extension unti
Thursday (B) to decide on its re-
newal of the revamped program

WGH, we've tried-haven’t we?

T

about 1t?

This One

-
i

"Well, we've tried—haven't we?

Portland. °

LA

ZNU3-HOB-KCUS

HERE'S AN ODD thought regarding an odd station.
. For more than 28 years, WOR has been saddling sound over the
manifold activities of the world's greatest market, as well as
the singly most profitable and complex group of markets ever dished
up by any one station,
This would seem like precisely the sort of job A FEW STATIONS were
invented for. Or maybe six papers and four or five national magazines.
Yet no such statement has ever appeared in a WOR advertisement.
. Apparently one station that yearly pads the pocketbooks of
more national radio advertisers than any other station in America does
not talk as much about itself as, let's say, other people talk about it.
Apparently one station that covers a territory only slightly
larger than maybe Bhutan, in India, doesn't let everybody know that
it delivers a 20th Century-brand Utopia where more things are bought
at retail every year than the total things bought at retail in the
combined cities of Chicago, Los Angeles, Boston, Cleveland, St. Louis,
Washington, Baltimore, San Francisco, Pittsburgh, Milwaukee
Minneapolis, Kansas City, Buffalo,
Cincinnati, Seattle,
Why don’t we tell people
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Urge Action To Eliminate
Mix-Up in AM-TV Research

WASHINGTON, March 3.—The
National Association of Broadcast-
ers' board of directors at its next
meeting is expected to favorably
consider a remrmnenﬂatinn_ made
Friday (2) that NAB spearhead
a three-step evaluation study of
TV-radio measurements so as to
clear up existing confusion in au-
dience measurement methods.

~ The recommendation was made
in a 33-page report by a special
test survey committee comprising
eight outstanding research figures
in the broadcast industry in co-
operation with heads of three re-
gearch measurement organizations,
The committee was headed by
Kenneth H. Baker, NAB director
of research.

~ The report proposes the follow-
ing three steps to end confusion on
measurements and ratings, First
step is an analysis of methods.
Leading audience measurement
services would be asked to submit
answers to questions on their cov-
erage, methods, costs and data.
Second step calls for comparison
of available data. Third step would
be original experiments to shed
more light on areas of agreement
and disagreement in methods, es-
pecially as compared with two
methods not in common use—
house-to-house coincidental calls
and house-to-house recalls. The
report proposes that a full-time

project manager be appointed to
direct the operations, aided by a
volunteer committee of five in-
dustry research leaders consulting
with him on procedure, analysis
and interpretation. Cost of the
survey is figured conservatively
around $140,000.

Co-Operation Assured

Assurance of continued co-op-
eration by three measurement in-
dustry leaders who served as ob-
servers in the survey committee's
study was anmounced in the report,
These were: C. E. Hooper, prexy
of C. E. Hooper, Inc.; A. C. Nielson,
head of A, C. Nielson Company,
and Sydney Roslow, prexy of The
Pulse, Inec,

Signers of the report besides
Baker were: Lewis H. Avery,
Avery-Knodel, Inc.; Hugh M. Be-
ville, NBC director of plans and
research; Matthew N. Chappell,
chairman of psychology, Hofstra
College; E. L. Deckinger, director
of research, Biow Company and
president of New York Radio and
Television Research Council; Her-
bert L. Kreuger, station manager,
WTAG, Worcester, Mass.; Fred B.
Manchee, exer veepee, Batten,
Barton, Durstine & Osborne, Inc.,
and A. Wells Wilbor, director of
?arketing research, General Mills,
ne.

The committee, which lacks of-

ficial status, made publie its report
thru NAB here. The committee
stated that,

out its recommended plan, *“It is
the hope of the committee that,
representing as it does both radio
and television broadcasters, the
National Association of Bruad-
casters will undertake to set up the
machinery for implementing the
plan in the report,” the decument
stated.

Deal With DuMont

NEW YORK, March 3.—United
TV Programs, the Bing Crosby-Ed
Petry-Standard Radio combo or-
ganized a few weeks ago, com-
pleted its first sale this week, a
deal of king=-size proportions.
United sold DuMont Recelvers sec-
ond-run righis on the Procter &
Gamble Fireside Theater [ilms.

DuMont will air the pictures on
an 18-station network over its own
video web. An unusual aspect of
the deal is that only one film print
will be used at a time, with net-
working facilities used for trans-
mission, rather than using single
prints or bicycling prints,
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WNBC’S SWEET
BUY, SEZ CANDY

NEW YOREK, March 3. —
WNRBC here will shortly begin
distributing to agencies and
advertisers tins of specially
made hard candy. Each hunk
of sweet carries the station's
call letters in red (pepper-
mint) in the center.

Slogan going with the candy
claims, “WNBC is the sweet-
est buy."

NCAA Retains

New TV Firi;l Mukeszan on VidEO

CHICAGO, March 3.—Some live
college football games will be tele-
vised next fall but on an experi-
mental basis under supervision of
the National Collegiate Athletic
Association, Schools which at-
templ to televise without NCAA
approval will be expelled or sus-
pended by the collegiate group.

These are the main points that
came out of a meeting Friday (2)
of the NCAA council here, The
council ruled that it will move for
expulsion of any member which
refuses to comply with the TV
ban, However, it put in a loophole
for schools which are ordered by
Legislatures to televise games. The
council said it will “request with-

'drawal of any member forced by

the Legislature to violate the ban.™
This would mean merely that the

| offending school could not partici-

pate in NCAA meets and tourna-
ments. It still eould carry out a
normal major football schtrlule.

Tom Hamilton, athletic director
at the University of Pittsburgh and
chairman of the NCAA TV com-
mittee, said the ban is binding on
all members, and there is no defi-
nite evidence so far that any mem-
bers plan to disregard it. He said
that merely anmouncing intent to
televise football games would bring
immediate disciplinary action.

Uncertainties

Just what form football telecasts
will take next fall was still pretiy
much a mystery after the meeting
broke up. The main desire of the
NCAA is to avoid putting telecasts
in competition with games. 1It's
almost certain that major games
won't be televised in areas where
they would put a serious demnt in
stadium attendance. However, the
colleges realize that all conflict
can't be eliminated,

It will be mandatory that films
of games not be programed to con-
fliet with games being played.

A couple of courses which might

be followed are to allow Eastern

games in the Midwest to see if they
hurt Midwest attendance, and,
when the coast-to-coast relay is
in, televise Atlantic Coast games
on the Pacific, and wvice versa,
avoiding ¢onflict because of the
time difference,

Proposals from networks, the-
aters, film companies and any oth-

ers who want to get in on experi-

mental telecasts next fall will be

New NBC-TV
"Slave” Camera
To Get Test

Ori'hi:un Attachment
Films Same Pix as
Live Show Shoots

NEW YORK, March 3. —The
National Broadeasting Company
(NBC)-TV will shortly begin ex-
perimenting with three new “slave™
cameras, designed to eliminate the
need for kinescoping video shows
off the tube. The new cameras
are now being manufactured by
the Radio Corporation of America
{RCA), NBC's pareft organization.

The *“slave” camera is a film
camera which is rttached directly
to the image orthicons. Cut into
the circuits which operate the
orthicons, the “slave” takes ex-
actly the same pictures as its
master does, dand records them
directly on film. The slave uses
35 mm. film, standard size for
motion pictures.

The great wvirtue of the new
technique, if it works out, will be
the delivery of film with quality
equal to the original studio TV
picture, without the standard
quality loss now suffered in kine
recordings.

KFI-TV Pares
Off 23 Hours

HOLLYWOOD, March 3—In a
beli-tightening move, KFI-TV will
lop 23 and a half hours from its
weekly broadeasting sked. Time
chopping goes into effect Monday
{5). According to the station,
move is not intended as a money-
saving measure, but is made to
concentrate existing budgets on its
stronger shows, By trimming
weaker fare, outlet feels it will
have more coin at its disposal to
put into shows already command-
ing a*worthwhile following,

Station will black out entirely
Saturday, thereby eliminating 11
hours of programing. Furthermore,
KFI-TV will trim two hours off its
morning time, moving its weekday
starting hour from 9 to 11 am.
Further, station will pare a half
hour from Iits nighttime sked, sign-
ing off at 10:30 instead of 11 p.m.
Cut in the avem sked will elimi-
nate the Bill Welsh Show, which
heretofore filled the 0-11 sked.
Some of the stronger shows here-
tofore on the Saturday seg will be
shuffled to other time segs. These
include Spotlight on Talent, The
Frank Webb Show and Mirandy's
Garden.

submitted to the NCAA in the
coming months, and the TV com-
mittee will decide what's to - be
done.,

® Continued from page 1

underworld probing session here.
The senator, one of the most TV-
minded of Washington's legislators,
opened the doors wide to tele in
similar sessions in St Louis
{where James Carrol, betting com-
missioner, objected to being tele-
cast during hearings), Detroit and

ton and at press time, was being
televised in San Francisco (KGO-
TV).

“I am so profoundly impressed
by the job television has done in
getting the facts to the people and
so convinced by the results that
I intend to permit televising of all

. | his ecrime

future hearings whenever possi-
ble,” Kefauver said. However, the
senator feared New York would
' have to be denied a look-see at
investigating, as the
small hearing reoom there would
not accommodate TV eguipment.

“Television does what neither
newspapers nor radio can accom-
plish in bringing to the public the
actual expressions and actions of
those testifying,” he said. "By no
means do I want to minimize the
great role played by newspapers
and radio in dissemination of in-
formation, but television provides
the public with a third dimension
which helps in” interpreting what
actually goes on. I personally fa-
vor the continued use of this me-
dium in covering such proceedings
because it iz proving itself to be
the most forceful means of com-

New Orleans, as well as Washing-%

TV Kefauver's Truth Window

munELﬂtmn that we h;wc- at mlr
disposal.”

Viewers in this area, who sat
with eves riveted to their sets dur-
ing the two-day session here, were
quick to agree with EKefauver
ABC's KECA-TV, which exclu-
sively aired the loecal hearings in
their entirely, was flooded with
congratulatory phone calls and
wires from viewers. Station can-
celed out more than $5,000 in com-
mercial biz and staved on bevond
its regular air time for the remote
that lasted more than 16 hours.

James T. Vandiveer, assisted by
Bill Zeck, directed and prodoced
the pick-up, with Vandiveer dou-
bling as announcer-commentalor.
Station wisely avoided treading on
newspapers’ toes by calling on &

various reporters to come in a
gab =ession during recesses. Fur-
thermore, station continued |

point out that viewers are merel

observing the hearings as t(he®
proceed but should refer to their
favorite newspapers for an inter-
pretation of the proceedings. Actu-
ally, KECA-TV scored a beal, not
aonly on the local sheets, but on the
town's six other tele outlets. TV
access to the proceedings was made
available equally to all the sta-
tions, but apparently the others
did not anticipate so great a pub-
lic interest in the remnte. ABC's
KGO-TV is also the sole TV out

let covering the San Francisco
sessions.
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MAJORS’ CITIES SKED AM-TV
BASEBALL: SOME STILL OPEN

NEW YORK, March 3.—In the box below are listed the major
league cities scheduled to air baseball, on AM and TV, during the
coming season. As shown, rights are still available to some of the
games, including half the AM coverage for the Brooklyn Dodgers.

RADIO TV TEAM SPONSOR '
HEW YOoRK
WIiNE Yankess Ballantine
W MC A Giants Chesterfisld
WG M Dadgers Scheefers haif spensor
WPl Giants Chesterfield
WPIX Yankess Baliantine (day and night)
WABD Yankeei Ballanting (day)
WOR-TV Dodgers CEchasfer
CLEVELAMD
WERE Indians Standard Brawing
(13 stakbiom welb)
WXEL Indians Lelsy Brewing
ET. Louis .
Wik Cardinals Grissedick Drawing
(188 sfation web)
Ha coniract yel Browns Heo sponsor
TV wunlikely
in = one-
station tewn
PHILADELPHIA
WIiRG Athietics
WPrEM Phillies
Mot sat buf
WPTIE fur
day pames
FITTIBURGH
W Firates Sealtest-Aflantic Refining
TV unlikely
in this one-
.‘_'I-‘llﬂ-ll'l town
EINCIHNHATI
wWCPro Eede Burger Brawing
WCPO-TV “‘E Burgser Brawing
iWeesk-taye &
Safurdays)
WASHINGTOM
WWwWoDC Eanalars Haurich Brewing Ce.
wWTTE Senatars MHeurich Brewing Ce.
CHICAGD
WwWinMD Curleg Open
ﬁlglﬂinj Wb Whits 5 Goesbal B i
ay ¢ Sox rewing
WCFL i(might)
WERN-TY Cubs Opan
WEKS Cubs Gpan
WON-TY white Sox Opan
Adaytima)
DETROIT
WwWilK Open Tigars Geowbal Brawing
BOETOMN =
WHDH WRI-TV— Red fex Marrspansett Breawing-
WHAC-TV AHantic Refining
WHMNAC WRI-TV— Bravel Batlantine
WHAC-TY
M4 night
WEMmEE)

FM Tired of Stepchild Role,
Ready To Put Up Real Fight

WASHINGTON, March 3. — A
demand for a showdown on FM's
stepchild role will be made by an
FM industry group at a conference

515?.@.:] here for March 13 with the
Radio - Television Manufacturers’
Association policy committee.

Chafing over what they have de-
clared to be a disproportionately

small output of FM receivers by
radio-TV manufacturers, the
FM'ers are prepared to issué an
ultimatum declaring, in effect, that
unless "“co-operation" is immedi-
ately forthcoming from RTMA, the
issue will be carried to Congress,
the Department of Justice and the

(Continued on page 41)

KOREAN WAR HERO-PF(

PUBLIC SERVICE SHOW

‘WDTV

DU MONT OWNED AND OPERATED

DU MONT TELEVISION NETWORK

Beer Top Baseball Sponsor;
'51 Season To See Cut in TV

® Continued from page 1

games to win them away from
Standard Brewing, last year's
sponsor, at a 100G price, Standard
pays 125G per vear for AM rights,
but bowed out of the TV picture
because the over-all tab would
have run $400,000 for radio and TV
rights. The drop in attendance
by the Indians is not attributed to
TV but to two other factors: un-
usually bad weather and the
c¢ollapse of the ball club during
the stretch.

AM in Philly

Radio will be of prime impor-
tance in Philadelphia because local
TV stations with network commiti-
ments “can’t carry the night games.
On radio, WIBG will carry the
Athletics, and WPEN, flagship of
the indie sports network, the Phil-
lies,

All davtime games to be played
by the Athletics and Phillies will
be carried by WCAU-TV, WFIL-
TV and WPTZ on a rotating sched-
ule now being worked out. Atlan-
tic Refining and Ballantine are co-

Ford Drops
“Haley Revue”

NEW" YORK, March 3. — Ford
Dealers of America this week can-
celed the Jack Haley Revue after
its initial cycle in the Thursday
9-10 p.m. slot and replaced it with’
a new stanza featuring James Mel-
ton, which begins April 5. The
deal was made directly between
Henry Ford and Melton.

The newly acquired show will
have guests but also contain a
story line in which they will be
integrated, Charles Wick and
Lawrence Evans will co-produce
and co-direct. It is believed that
the Melton program will run at
least $5,000 each week more than
Haley's TV show, which cost about
153G per week. This is the third
show to be tried in the slot by
Ford, Kay Kyzer being the first

BILL HINDS

sponsoring. The A's have 44 games
scheduled and the Phillies 41. By-
rum Saam and Claude Haring will
do the A games, and Gene Kelly
and Bill Brundige the Phillies.

In the Windy City reports are
that the Cubs have received 35G
for radio plus 35G.for TV rights
and that the White Sox were paid
$70.000 for the complete AM-TV
package. Phil Wrigley, owner of
the Cubs, iz =said to be enthusiastic
about televising the club's games,
but the Comiskey family, which
owns the White Sox, are not quite
as hot about the prospect, especi-
illy since attendance of the Ameri-
can League club dropped about
150,000 last season.

The Boston Braves found their
attendance 137,000 less in 1950

Hennock Asks
Colleges Help
In TV Reform

WASHINGTON, March 3—TV
programs were subjected to scath-
ing criticism by two federal of-
ficals this week—Commissioner
Frieda Hennock, of the Federal
Communications Commission, and
Rep, Thomas J. Lane (D., Mass.).

Miss Hennock, speaking today
(3) before the sixth annual Mich-
igan Radio-TV Conference at
Michigan State College, East Lan-
sing, decried TV influence as giving
rise to “an entire generation of
infant cow-punchers, male and fe-
male alike.,” Congressman Lane
assailed TV programs as “abusing
the hospitality of American homes
with lewd images and suggestive
language.”

Commissioner Hennock made her
(Continued on page 41}
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ED SULLIVAN

than in 1949, which has resulted
in the slash in TV coverage.
Recently signed, Curt Gowdy will
be at the mike for play-by-play
of the Red Sox total televising, day
and night, replacing Jim Britt,
who is now with the Braves. The
Red Sox will also be simulecast
for the first time by WHDH, WBZ-
TV and WNAC-TV.

In Washington, where attendance
was cut 70,000, the Christian
Heurich Brewery reportedly paid
250G for the combined radio-TV
package on a two-year deal. Altho
only 21 games are scheduled to be
televised more games will be secen
on video if attendance should hold
up. A regional radio network con-
sisting of at least 10 stations will
feed the games to communities in
Virginia, Maryland, West Virginia
and Pennsvlvania.

In Cincinnati, where the Reds
lost 80G during the season on a re-
duced attendance of 169,000, the
blame is shared equally between
bad weather, television and the
poor showing of the team. It is
estimated that the club will receive
$125,000 for radio and TV rights,
the same as last season. Waite
Hoyt will again be the spieler.

RCA Cuts Theater
Tele System 10G

CAMDEN, N. J., March 3,—RCA
slashed the price tag on its instan-
taneous theater TV system almost
$10,000 this week in a move which
was interpreted to meet competi-
tion from the new Swiss theater
TV system recently imported by
Spyrous Skouras, 20th Century-
Fox head.

The markdown, from szﬁ.ﬁﬂql to
$15,800, puts the price withird the
reach of large and small movie ex-
hibitors alike, according to Barton
Kreuzer, general manager of RCA's
engineering product department
here., The exec also reported that
RCA is poing ahead with full-scale
production on its present P T 100
system,

7> MOREY AMSTERDAM |

IACKIE HELLER

plus THE 150 LOCAL STARS THAT PERFORMED

ROBERT L. SMITH FUND

FEB. 7—PITTSBURGH, PA.

$68,000

LATEST CASH TOTAL!
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March of Time Through
the Years

TELEVISION — Reviewed Fri-
day (23}, 10-10:30 p.m. EST. Spon-
sored by_the Chase National Banlk,
thrie Hewitt, Ogilvy, Benson &
Mather, vig WJZ-TV, New York.
Producers, Arthur Tourtellot, Dick
Krolik; director, Tom Buscemi;
writer, Lilian Rirey:; moderator,
John Daly. Guests: Manfred Goti-
fried, David Douglas Duncan,

The initial stanza of the March
of Time's new TV series didn't
measure up to the excellent pro-
duction standards set by the same
outfit’s award-winning movie doc-
umentaries, g}nd it's difficult to
understand this failure in view of
‘the wealth of filmed material
available and the really fine po-
tentials the series has for superior
TV programing,

Priday's show (23}, tagged News-
fronts of War—I19540, alternated old
film wviews of the history-making
1939-'40 period with a panel dis-
cussion. Latter seg was headed by
moderator John Daly and guests
Manfred Gottiried, Time-Life chief
correspondent, and Life photog
David Douglas Duncan. Produc-
tion-wise, the tramsitions belwecon
film and panel portions of the
show were extremely faulty, par-
ticularly in relation to audio wval-
ues.

Muddled Segs

In an effort to draw an analogy
between current events and pre-
World War Il happenings, the
bulk of film footage was concen-
trated on the Hitler-Stalin non-
agegression pact. Westbrook Van
Voorhees' film commeniary was
phrased in the present tense, which
was rather confusing at times, and
the efforts of the panel to tie up
the historical event with today’s
muddled globzl pieture were never
convincing.

Daly was impressive in manner,
tho working under the double han-
dicap of close-mouthed guests and
a distinetly unchummy, straight-
line seating arrangement. In an
attemp#:to draw the men out he
was often reduced to putting words
in their mouths—an unseemly at-
tilude for a moderator, if ad lib,
and even more unseemly if script-
directed. Perhaps that accounts
for the dyspeptic expression on
Daly's usually cheerful pan,

A more showmanly idea for the
initial program would have been a
montage view of choice March of
Time clips thru the years. This
would have afforded an owver-all
picture preview of the series' basic
theme and provided more alluring
tune-in bait for future airers.

The Chase National Bank com-
mercials were apparently aimed al
two major markets. For the seri-
ous-minded they spotted a deter-
minedly folksy spiel by a "big
exec” type actor. Those more friv-
olously inclined were wooed with
eoy close-ups of Chase's much-
touted exotic money collection—
all in all a shrewd job of plug-
type ecasting. March of Time
Through the Yedars is slated to be
earried by other ABC alfiliates
shortly via the same local bank
sponsorship deal. June Bundy.

Jack and Jill Varieties

TELEVISION—Reviewed Sun-
day 11:30-12:30 p.m. over WPIX,
New York. Sponsor, Republie TV
Stores. Agency, Products Services
Group, Ine. Producer, Les Perry.
Director, Pete Molnar. Emsee, Bob
Molnar. Ork, Walter Kamm Trio.
Announcer, Kevin Kennedy.

Thiss is just another TV ama-
teur hour—no better, no worse—
and surely not productive of

enough enteriainment to get the|

local televiewer’s attention. It may,
however, appeal to the youngsters
in the family who have stars in
their eves,

The format is simple, too simple.
Emsee Bob Russell, with a smooth
manner, introduces the acts and
then compliments their beaming
parents on their prodigal offspring.
The talent consisted of male and
female singers, an infinite number
of tap dancing lines of girls, two
older females who interpreted the
wallz, a mimic and a two and a
half vear-old whiz kid who ren-
dered the Daughter of Rosie
O'Grady in a cute but {remulous
voice. The last two performers
were the most accomplished.

Announcer Kevin Kennedy han-
dled the numerous commergials
for Republic Stores well, There
were too many plugs, but by now
televiewers should be used to
them.

A more careful screening of tal-
ent for more entertainment vita-
mins is in order. The ork which
plays as if they had just finished
g 5 am. club date could stand a
littie livening up. Leon Morse.

Television—Radio Reviews

Treasure Hunt With
Captain Boots 'n’ Gus

TELEVISION—Reviewed Satur-
day (24),11-11:30 a.m. EST. Spon-
sored by Friedman-Shelby Shoe
Company thre the William Wilbur
Agency via WPIX, New York.
Producer-writer: Robert Kirsch-
baum. Director: Jack Flynn. Cast:
Paul King, Glenn Styres.

Treasure Hunt is a giveaway for
kids. The gimmick on this show
was a map of Treasure Island and
adjacent territory. Kids came on
i1 couples with "=zealed orders™
directing them first to one island,
then another, and finally to Trea-
sure Island. Glenn Styres, dressed
as Gus, the red goose—a tie-in
with the product—marked their
progress on the map with paper
boats. After each team answered
the third guery, advancing them
to Treasure Island, they got an
assortment of prizes. Thanks to
obliging hints from gquiz master
Paul EKing, the kids struck gold
every time. In addition, 20 post
cards from the show’s young liste-
ners were pulled out of a basket,
and the senders also got prizes.
And finally there was a jackpot
guestion, and still more prizes.

The kids seemed gratified to
get the lopt, but King's cordiality
failed to wa:m them up. In gen-
eral, the kids were more poised
thap adults are on such shows, and
they certainly =eemed less childish
than King did in his pirate get-up.

For commercials, the camera
moved in on a table full of Red
Goose kiddie shoes, and Gus's
feathery hand was seen to fondle
each shoe as King's voice extolled
its virtures.

In the l:st analysis, giveaway
shows, no matter what the gim-
mick, the prizes or the partie-
Ipants, are simply nol wvery ex-
citing anymore.

Gene Plotnik,

Bob Haymes Show

RADIO—Reviewed during tweek
of February 26, 1-2 p.m. Partici-
pating sponsorship via WNEW,
New York. Cast: Bob Haymes, Roy
Rosz ork.

Dick Haymes's kid brother, Baob,
appears finally to have hit on a
medium which can properly . show-
case his several talents in the most
beneficial light. Bob, who has been
and is a film actor-singer-song-
writer, has successfully blended
his talents with an easy informal
style of chatter to come up as a
lunch-hour deejay. His across-the-
beoard show iz eagy listening stuff,
tailor-made particularly for house-
wife audiences.

The show manages to achieve a
charming informal air, an atmos-
pheric condition not oft confronted
on wax-whirling sessions. Haymes
talks pleasantly of songs and show
business friends. He sings (his own
SONgs on many occasions) in a
warm, loose crooning stvle to the
able accompaniment of Roy Ross's
house ork. And he whirls some
particularly well selected platiers.
All told, Haymes shapes up-as one
of most entertaining of the recent
recruits for the deejay ranks.

Hal Webman.

“Duquesne Show Time”

TELEVISION — Réviewed
Wednesday (28) over WDTV,
Pittsburgh, 8 to 8:30. Sponsored
by Duquesne Brewing Company.
Producer, V. I. Maitland. Director,
Pete Baricer,

® Continued from pige 3

this stint Bryant brought out Har-
old Cohen, Post Gazelte crilie, who
will emsee the Starlight Revue
series. Cohen, a radio favoriie
here for years and more recently
featured on WDTV's Sho-Biz-
Gruiz, brought oul Mel Torme, who
scored solidlv with Blue Moon and
then followed with a series of im-
pressions to give the show its
strong findshing touch. The whaole
show moved right along and
cshowed the resulis of weeks of re-
hearsal.

Dr. Allen B. DuMont, president
of the network that owns WDTV,
came in for the show and said that
he would be happy to have the
program and any of the four dif-
ferent ones coming up &5 perma-
nent network features. DuMaont is
also interested in Pittsburgh as
an originating center of network
shows, due to the crowded facili-

TY Telephone Game

- Reviewed Wednesday (28) 11:13-
11:45 p.m., EST, Monday thru Fri-
day. Sustetning via WCBS-TV,
New York. Packaged by Harry S.
Goodnan Productions. Producer-
Writer, Stuart Wilson. Director.
Rick Leighton. Emsees, Durward
Kirby, Stuart Wilson,

TV Telephone Game has been a
radio package for a number of
yvears and is currently being played
on video in Chicago, The New
York version, which features Dur-
wood Kirby, asks viewers to set
down their telephone number or
the first five letters of their soecial
zecurity number uwunder the sta-
tion's call letlers, WCBS-TV. Then
Kirby asks a guestion and if the
gquery is tagged with the right let-
ter and number corresponding to
the viewers' letter-number. set-up,
he can circle the number and put
down an answer. The show has a
special 'phone operation so con-
testants can call up after the pro-
gram and check their replies.

On paper, the game sounds about
as complicated az a Pentagon guide
book. Actually, tho, it works out
giute easily on the air, and Kirby
sums up its rules in a few clearly
defined sentences. He is a likeable
video host. However, his rugged
charm doesn't get much of a work-
out on this show. -

In his quiz-master role, Kirby is
forced to confine most of his chat-
ter to a straight question routine,
interspersed with still photos re-
lating to the queries. The resul
is a rather slow-paced static ses-
sion, with little entertainment
value for other than the most ar-
dent quiz fans. Red-headed song-
bird Rusty Arden is penciled in as
Kirby's co-emsee, but direclor-
writer Stuart Wilson subbed for
her on the show caught. Wilson
was on the nervous side, which
may account for the stanza's lack
of timing.

The questions, which Wilson
said took four hours daily to write,
were of the take-your-choice vari-
ety. For instance, Kirby asked
“Which man is in the publishing
business—William 5. Paley or
Henry Luce?” Movie stills were
utilized via such posers as “The
girl with Red Skelton is Ann Miller
or Arlene Dahl." June Bundy.

Kings Row

RADIO—Reviewed Friday (2),
3:15-3:30 p.m., EST. Sponsored by
Colgate-Palmolive-Peet Company,
Monday thru Friday, thru William
Esty via Columbia Breadeasting
System. Producer, Arlene Lunny.
Writer, Welbourn Kelley. Director,
Edward Downs. Music, Bert Buhr-
man, organ. Announcer, John Mac-
Dougall. Narrator, Lee Vines. Cast:
Francis DeSales, Doris Dalton,
Charlotte Manson, Charlotte Hol-
land and Jim Boles,

Seripter Welbourn Kelley has
effectively utilized the charactiers
from Henry Bellamann's best
selling novel for scap opera. That
the sentimental and neurotic Kings
Row characters always had po-
tentialities for the necessary end-
less trouble is undeniable. And
Kelley has included all the proved
soap-opera elements.

Francis DeSales, az Parris
Mitchell, psychiatrist, gave his
lines a consistently calm reading
on the segment caught. Doris Dal-
ton skillfully provided the hysterics
in the role of the sick-in-the-head
gal out for Mitchell’s scalp. A clue
to her troubkle was her husband, an
unmitigated scoundrel, who may
be insidiously trying to drive her
io the nut house,

Life Ebbing

The stanmza caught involved a
tense interview  between Miss
Dalton and DeSales. Whether the

Jlatter would live to appear on the

next installment seemed to be in
doubt al the program’s end.

A legion of other complex char-
aclersswere referred to in the dia-
log, indicating more than ample
material to extend the serial as
long as necessary.

The commercial for Fab em-
ploved testimonials in a woman's
voice to back up the announcer's
claims. The Luster Cream Sham-
poo jingle was used at the end.

Kings REow is soap opera at its
most typical. Gene Plotnik,

ties in New York apnd Chicago,
and, if the people here can con-
sistently produce shows of this
caliber there is no reason why
this move cannot be possible.

What's Your Trouble?

TELEVISION — Reviewed
Wednesday (2%), 10:45-11 pm.
CST. Sponsored by MB Auto Sales
thru Irving Rocklin & Associates
via WEBKRE, Chicago. Director, Bill
Taylor. Cast, Mal Bellairs,

This show could be more prop-
erly tagged Classified Page aof the
Air. Billed. as a clear-all for peo-
ple with trouble, it was a 15-
minute reading of want ads,
larded liberally with three com-
mercials in the show plus opening
and closing.

Mal Bellairs, Chi announcer and
disk jockey, sat at a desk, with a
drape background, and read the
want ads. Samplesr “Items peo-
ple want to buy—a 273-pound eil
tank, an encyclopedia, five rooms
of used furniture.” He read some
rooms for rent, said he had & list
of available baby sitters. had a
party who had nine pups to give
away. Items for sale included a
juke box, equipment for a _beauty
shop and fwo six-grave cemetery
lots. Viewers were advised to
write in to get the names of the
sellers and buyers.  Sign-off was:
“If you have some trouble, if you
nesd some help, write us."

The sponsors should decide
whether the show iz a lonely
hearts club, advice to the lovelorn,
or a want ad clearing house. As
it stands it is largely confusion.
Considering the material, Bellairs
did extremely well. He has good
looks and. an excellent, easy air
before the camera. Commercials
were routine stills of new and used
cars. One was enlivened by a
cloud of smoke drifting across the
picture, presumably from the ciga-
rette of a floor director. Auto
dealer used good gimmick fo capi-

Al Gannaway’s Half-Pint
Party |

TELEVISION Reviewed
Wednesday (28), 4:45-5 p.m. EST,
Monday thru Friday, Sponsored
by Sam Smith Shoe Company on
Wednesday and Friday, thru Dan-
cer - Fitzgerald - Sample, Inc., via
ABC-TV, New York., Producer, Al
Gannaway: director, Seymour Rob-
bie; writers (games and ideas),
Carl Jampel and Derry Falligant.
Host: Al Gannaway.

The patter of little feel has
taken on new significance for Al
Grannaway's Half-Pint Parip, now
that the Sam Smith Shoe Company
is sponsoring the show for Little
Yankee Shoes Wednezday and Fri-
day, Kid participants on shiow
caught were thoroly sponsor-
conscious. They all carcled happy
little ditties about bootery, and one
sprout showed suspicious plug per-
ception by piping, “Little Yankee
Shoes will look good on color TV.”

In spite of their over-exuberant
commercial spirits, tho, the voun-
sters, about “sevenish,” were ap-
pealingly natural during the play-
portions of the telecast, Host Gan-
naway, a personable young man
with collar-ad good looks, look the
small fry over a variety of game
hurdles, including a see-saw Ses-
sion and a pin-the-mustache-on-
Gannaway cantest. In refreshing
contrast to the usual pasted-on grins
of professional kid actors the boys
| and girls concentrated on learning
new games with a frowning in-
tensity and engaging lack of’
camera-consciousness.

The gala affair was climaxed
with the entire proup donming Bozo
the clown masks, The enthusiasm
sparked by this simple act porlends
interesting merchandizing possi-
bilities for sponsor Smith,

June Bundy,

- METLEY .

talize on grandiose claims of local
dealers. particularly Hudson deal-
ers.- He was billed as “World's
smallest Hudson dealer with the
world's biggest deal.”

= Jack Mabley.

TV Talent and Show Tips

Babes in Arms

The recent Equity Library Thea-
ter offering, still intact for the
Bronx DeWitt Clinton Community
Theater showing March 38, 9, 14,
revives many Richard Rodgers and
Lorenz Hart old favorites in a re-
vamp of the former Broadway hit.
Production highlights or even a
capsule of the musical would fill
a wvariety TV bilL

Besides the production numbers,
there's some fresh talent. in the
chow which alone would spark any
TV musical.: Arthur and Stanley
Catron are dark chunky tap artists
with good comedy line-reading
ability. Tele actor Michael Drey-
fuss, seen in a number of dramatic
shows, proves equally at home in
musicomedy. Among the fems,
Edra Gale, a buxom blonde, has
plenty of comedy flazsh and a good
voice; Zoya Leporsky is equally
well-polished in comedy and mod-
ern-ballet technigue, and Mimi
Kelly takes drama and fine vocal-
izing in easy style. D. McD.

Tony Martin

Somebody is going to figure out
a deal one of these days to get
Martin Into New York consistently
enough to do his own video show,
and when it happens (with a little
ingenuity as to format and pro-
duction) tele will get a real stand-
out series. On the Berle Texraco
Star Theater Tuesday (27) Martin
again demonstrated his super-
showmanship, matched by few
performers today, his excellent
voice and & constantly improving
ability to read straight and comedy
lines, - The aforementioned Berle
stanza, Incidentally, with Hose
Marie and Joe E. Brown, among
others, was one of the best in a
long, long time. X o

Not Such a Baby

Roze Marie Mazetta whd, way
back when, killed the people as
Baby Rose Marie, worked the
Eerle Texaco program Tuesday
(27) and showed as a seasoned
performer who sings a sock song
and has a fine comedy sense,
Rose Marie, not such a baby any
more, is a choice bet for further
guest shots, similar to the Berle
thing, but is also a distinct possi-
bility as a' show-wise ‘femsee on a
series of her own. J. C,

Artist Meets the Critic

Ever since the Bard, performers
have longed for a chance to talk
back to critics, and this show
would give them just that o por-
tunity, While Author Meerz the
Critics and similar stanzas have
this function, the actor has never
really had a chance to slug back.
Casts of current legit, radio and
TV shows could be invited to ap-
pear on the same program with
eritics who have recently reviewed
their efforts. As each critic takes
the stand, the artists would be able
to ask vvhat they meant by certain
sentences, explan away any short-
comings and generaily “talk back”
to the wrilten word. The format
could also be tailored for movie
reviewers and visiting flicker
players. An added gimmick might
be the presence of an out-of-town
critic to compare notes on the
same shows with Manhatian re-
ViIEWErs.

J. B.
Backstage
A visit backstage of current

Broadway legit hits shiould supply
enough vicarious glamor to pull a
5 able audience on video. Utiliz-
ing 28 human interest slant, thé
series would by-pass the star. and
concenirate on behind-the-scene
characters—the stage doorman, the
wardrobe mistress, prop boys,
stage hands and cherus or minor
players. It probably wouldn't. be
practical to set up theater remote
for the show, altho it would cer-
tainly be a colorful venture, but
suflicient illusion could be suppl® °
by bringing the people to the
studio, via a typical backstage set.
. Legit press agents should prove
| more than co-operative in round-
jing up bacgstage talent, in view
' of the free plugs garnered for the
shows chaticr segs could include
capsule plot descriptions by stage
hands, off-stage stories about the
stars and general reminiscing
about the "good old days.” J.B.

'Joyce Lear

Joyee Lear, currently plaving
the ingenue in the new Kaufman-
MacGrath legit play The Small
Hours, was featured in a Look
Magazine summer stock spread
not so long ago. The article em-
phasized Miss Lear's corner on
vouth, beauty, talent and brains,
while ' decrying the difficulli s

{(Continued on poge 9)
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Air Checks
Brief bul important radie news
AMRA Takes Trowbles _lﬂi Chieftain Wraps

Vs. WCPO fo NLRE . . .

Cincinnati’'s chapter of the
American Federation of Radio
Artists filed a complaint Monday
(19) with the National Labor Re-
lations Board, charging that four
of its members were fired by sta-
tions WCPO and TV becausze of
union activities. Richard B. Baker,
execulive secretary of the local,
said that Eric Bose was fired Qc-
tober 4 and that Warren Dentler,
Ted Lee and William Fields were
dismissed February 12, two hours
aiter AFRA won s union shop
election, in wviolation of rights
guidranieed by the National Labor
Relations Act. Mort C. Watters,
Eeneral manager of the stations,
said the dismissals were economy
Moves.

Torario's (KFH Opens
With All Time Sold . . .

With all time sold, the 230-watt
CKFH has opened in Toronto.
The station is owned by vet-
cran sportscaster Foster Hew-
itt and is being operated by his
son, Foster Jr. Hewitt has been
on the trans-Canada airwaves 15
years, broadcasting weekly Sat-
urday night hockev games of the
Toronte Maple Leafs.

-WNEW Hires Whitman
For Kefauver Hearings . . .

New York indie WNEW has
signed  crime expert Howard
Whitman to handle its coverage
of the Kefauver hearings in New
York this month. Whitman is
the agthm— of “Terror in the
Street’ and a current crime ex-
pose series in Colliers.

If the Tennessee senator opens
the hearings to all radio-TV sta-
tions as promised,. WNEW will
run a daitly edited tape of the
affair from 9 to 10 p.m., with com-
mentary by Whitman, If the
hearings are closed to broadcast-
ers, Whitman will air his own
first-hand account from 8§ to 8:15
p.m.

NB( Promotes Sco,
Mills in Sales . . .

Walter D. Scott. Eastern sales
manager of the Nationzl Broad-
casting Company, has been upped
to national radio network sales

manager, and Gordon H. Mills, of
+ the web’s Eastern sales staff, has
been promoted to Midwestern
radio network sales manager.
Mills, who will headquarter in
Chicago, succeeds Paul McCluer,
who resigned to join the Wade
Advertising Agency,

Bulcher Moves fo
Cecil & Presbrey . . .

Blayne Butcher, formerly radio-
TV director for Newell-Emmett,
and more recently a producer at
KTTV, Hollywood., joined the
radio production department of
Ceecil & Presbrev, New York! last
week. He will supervise the
agency s  “Somerset  Maugham
Radio Theater" and “Johnny Ol-
gon's Luncheon Club.”

Cincy's WKRC Budks TV,
Reporting Profits Gain . . .

In reporting 1950 results, Hul-
bert Taft Jr. cxecutive vice-
president of Radio Cincinnati,
Ine., which operates WKRC, =aid
Bross business was 2 per cent
above 1949 and net profit showed
a ¥ per cent gain despite {rmen-
dous growth of TV in Cincinnati.
Radio Cincinnati also operates TV
and FM outlets.

Arbitrafion Due
In Denis-Post Fuss . . .

The New York Newspaper Guild
last week voted to take to arbi-
tration a dispute between Paul
Denis and The New York Post.
Denis, who quite his “New York
Compass ™ Broadway column Fri-
day (2), was formerly radio col-
umnist of The Post, which re-
cently signed Hex Lardner to do
a radio column. The Guild claims
that, under its preferential hiring
clause in its Post contract, Denis
should have been rehired for the
radio chore. The Post bought
Lardner thru its Post-Hall Syn-
dicabe, reportedly on a six-month
deal. Denis continues as asso-

ciate editor of Why magazine and
i linishing up on a new cook
bool, featuring recipes of famous
people,

5-Year-Old Tol Show . . .

Frank Seeley. Armed Forces
Radio Service director on the
West Coast, 15 peddling an audi-
tion tape for a kidisk jockey show
featuring his five-vear-old daugh-
ter, Linda Joy. Show's asking
price is $2,000 for a i3-week pack-
age, on a local sponsorship basis.

Edwards Qu'ts Coast ABC
For Maier Brewery Posi . . .

Bud Edwards will quit his
American Broadcasting Company
Coast AM-TV program director’s
post to become ad topper for
Maier Brewerv's Brew 102 di-
vision., Nel's Coasl veepee, Frank
Samuels, said a successor will be
named this weck, Brewery, in
recent months, has become one
of the area’s top advertisers, Deal
reportedly will pay Edwards con-
siderably more than he drew at
ABC

Production Notes and
Personnel Intelligence . . .

J. Leonard Heinsch, managing
director of Cox Radio and TV
operations, Atlanta, to New York
and Washinglon last weeck for
nigh-level industry conferences,
.. . hester Lewis, talent rep. vaca-
lioning in Florida. . . . Tom Toye,
formerly with Hiram Nashe
agency. has joined sales at WINS,
Mew York. . . . Betty Tevis, in
publicity at WNEW, New York,
returned to her desk last week
following her marriage to adver-
tising copvwriter Henry Balke
in Richmond. Ky,, Saturday (24).
. . . Dick Bingham, sports director
for Mutual affiliate WTSP, St.
[etersburg, Fla., last week suc-
cecded Art Gleeson as Al Helfer's
vo-announcer for the web's “"Game
of the Day"” series. Gleeson re-
cently teamed up with Mel Allen
for the Yankees.

Li. Robert Balfour. recently re-
turned from a special assignment
with the U, 5. Pacific fleet, has
been appointed veepee in charge
of sales promotion at Forjoe &
Company, New York, national
station reps. At the same time
William R, Wyatt, general man-
ager of Forjoe’s Chicago office,
was named veepee in charge of
zales for the Midwest division, . ..
WMCA New York., launched
ithree new personality shows last
me..th—an across-the-board series
with New York Mirror columnist
Nick Kenny. sponsored by Mon-
arch-Saphin  and Crosley TV;
commentator Bartley C. Crum for
B. Manischewitz' Company, and
news analyst Quentin HReynolds
for Concourse Music and DuMont
Television.

Douglas Flemming., ex-KCFH,
Cuero. Tex., lhas joined KABC,
San Anionio, as sales promotion
and merchandising manager. . | .
Paul Harrington and Roberi E.
Lee arc new continuily staffers
at WOW. Omaha, Harrington
succeeds Bill O'Halloren az chief
continuity writer, The latter re-

—sr

signed to free-lance on West
Coast,
Joyce Lear

® Continued jrom page 8

| young actresses have in getting
ahead on Broadway. Now that
Miss Lear has landed 1-- first
sizable part, she'd make a good
emsee choice for a chatter-inter-
view show with other young
Broadway hopefuls, Series could
snare viewer interest, via “inside”
facts on making the casting rounds;
auditions, budget problems, ete,
Additional audience appeal might
be injected by inviting a big name
legit actor, producer or playwright
to chat about his pre-success davs.
J. B,

Select “Loving Family”
Cast for TV Pic Series

HOLLYWOOD, March 8.—
Screen  actress Gale Page and
Ernadw_ar thesp Harry Ellerbe,
along with child actor Jimmy Hunt,
were cast ag the leads in The Lov-
ing Family, 260-episode TV film
series which rolls on the Sam
Goldwyn lot Wednesday (7). Pacts
were signed thic week with
Mishel 5. Green, head of Green
Film Corporation. Walter Thomp-
son d_irec#.sl. with John Kneubuhl
scripting. Also signed was movie
cameraman Paul Ivano, who will
serve o8 chiof leaser.

Short Scannings
Brief but important video news

Julie Witmark Joins
CBS-TY Biz Stafl . . .

Julie Witmark. former manager

of Bob Hawk. last week juinedl

CBS-TV on the business affairs
side of the network programing
department. He will work under
Jim Seward and Henry White.
Witmark left Hawk when the em-
see iransferred his base of op-
erations to the Coast.

Lefiwich Goes fo P'kger
As Producer-Director . . .

" Ed Leftwich. technical director
of the TV depariment of Young
& Rubicam, resigned last week
lo become producer-director of the
three Masterson, Reddy & Nelson
TV packages—"Bride and Groom,"
“Live Like a Millionaire"” and
“Animal Fair." He has been with

the agency since 1949 and before
that was wilth Columbia Broad-
cosling System TV for seven vears,
No replacement has been selected.

San Anfonio’s KEYL

Now on 7-Day Week . ..

Video Station KEYL, San An-
fonio, has expanded its opera-
tiomal schedule to seven days. The
station, one-vear-old last week,
will also launch regular daytime
programing shertly, according to
General Manager W. D. Hogers.
The outlet’s current daytime

schedule is limited to an early- |

morning series on Saturday.

Hearns Buys “Inf'l Chel”
On WPIX; Starfs in April . . .

_Hearn's department store, New
York. last week signed to sponsor
“International Chef"” over The
New York Daily News' video out-
let, WPIX. The weekly half-
hour series tees off sustaining

March 19 at 1:30 p.m. with
Hearn's to assume sponsorship
April 2. The store will plug its

food department via participation
tie-up deals with food manufac-
lurers. Maj. George Haig and
Dick Bell are featured on the
airer, which is produced by Video-
cast Productions. The agency is
Furman & PFeiner.

Boscul Coffee
Enfers TV Market . . .

Boscul Coffee, a

-

entered the TV field for the first
time In using a series of shared
station identification spots on
WPTZ. Account was placed by
Lewis & Gilman, Inc.

P&G Has Eye on New
levoy Video Soaper . . .

Gordon Levoy, father of the
“Fireside Theater” series, is put-
ting finishing touches on a 15-
minute soap opera TV film series
te be shot on the Hal Roach lot
Frocter & Gamble is believed to
be eving the series for bankroll-
ing. Pilot reel will be completed
within the next few weeks., Pro-
duction budget is fixed at $20,000
per week's five 15-minute segs
and will be sold at $13,000 for
first run. As in “Fireside,” Levoy
expects to make up his losses and
clear his profit via succeeding re-
leases. According to Levoy, two
other bankrollers are eving the
project.

Rex Harrisons in
TV Debul With Hepe . . .

Rex Harrison and Lilli Palmer
will make their TV debut on the
Bob Hope Frigidaire show April
8 over NBC-TV. Miss Palmer
currently has her own CBS video
series, but has not appeared here-
tofore with her husband, Also
zset for the show are Janis Paige.
Sugar Chile Robinson and Arthur
Treacher

Philly Adverfisers

Sponsor Cartoon Program . . .

Two Philadelphia advertisers
represented by different advertis-
ing agencies have splilt sponsor-
ship of "Cartoon Party,"” new
children's program, carried on
WPTZ Saturday mornings for a
half hour at 11. Goldenberg
Fandy Company, local firm mak-
ing Goldenberg’'s Peanut Chews,
takes a quarter-hour thru the
Clements Company, and Penn
Maid Dairy Products, Ine., thru
Ernest William Greenfield

_ ; > consistent |
Philade!phia radio advertiser, has |

| Private Eve" stanza.

! Another Look

Brief crificism and comment re v shows previously reviewed in defail

The Margaret Arlen
Show

| WCBS-TV, 11:45-12:30 p.m. Daily
Currently one of the better fe-
imale chatter AM programs, the
iMnrpuret Arlen Show highlighted
| civilian defense at home during
| the week of Februarv 26. On the
middle of the week program
viewed, in addition to her usual
run of entertainment, Miss Arlen
made certain, with a minimum of
confusion but a maximum of clar-
ity, that televiewers learned how
to use shelters.

With guest Mrs. Austin Tobin,
of the Office of Civil Defense, on
hand to answer queries, a great
deal of ground was covered. It
was learned that shelters should
have good thick walls, a minimum
number of sandbagged windows,
more than one exit and, most im-
| portant, should be underground.

The attractive Miss Arlen then
unveiled some of the new spring
hat line created by Chanda with
' the designer by her side. It can
'readily be seen that the gals will
'be going in for miniature flower
' shops® to decorate their straws.
Woody Klose, Miss Arlen’s man-
about-the-house, displayed a tricky
homemaker’'s item called Inter-
Lock=-In Furniture. Leon Morse.

Billy Rose Show
(Julie, the Jink)

. WIZ-TV, Tuesday (27), 9-9:30

' Even in the case of Damon
'Runyon, the old master himself,
'there were occasions when his
hoods bordered on caricature. This
Billy Rose stanza, strictly about
'Runyonesque thugs, was sheer
caricature. The lack of reality was
probably attributable to the script-
ing, tho a certain amount of over-
playing, notably by Lionel Stander
(Joe Artichoke, the mob boss), and
Jack Gilford in the title role was
likewise responsible.

| Otherwise, too, this seemed to
' be just one of those nights for the
usually solid Rose stanza. Billy,

himself, blew his lines on two
'separate occasions. Exceplions to
the letdown were Jed Harris's pro-

duction and Jay Jackson's straight,

yet punchy, reading for
| mercials for Hudson.
| Joe Csida,

| Agency, Sponsors. the remaining
' 15 minutes for its Ssour cream
products, Show features the story-
telling and cartooning of Pauline
Comonar, former Disney and
' Fleischer cartoonist, assisted by
|1m:al announcer Bob Benson.

' Produclion Moles and
' Personnel Adivities . . .

Joe Moran. Young & Rubicam
' veepee, has been appointed su-
' pervisor of production on the
i"'FuIit:e.er Prize Playhouse,” re-
| placing the recently resigned Ed-
' gar Peterson. . .. The Coast office
'of Ruthrauff & Ryan is shaping
‘up an hour TV series featuring
' Blackstone, the Magician (Harry
| Bouton). . . . George H. Halbert,
| formerly of the NBC legal de-
| partment, has joined the NBC-TV
[talent and procurement -depart-
ment as contract negotiator.
| Ziv TV programs has signed cam-
|eram-an Kenneth Peach to a long-
| term contract.

Randall Larson has been ap-
'pointed to head the new Pacific
 Coast office of Sterling Films, lo-
'cated in San Francisco. . . . Harry
| Black has been upped from asso-
| ciated program director to pro-
lgram director of WXEL, Cleve-

Baird have joined the Eddie Can-
ter TV show as regulars. . . .
FEarl Peed Associates has moved
to larger offices at 270 Park Ave-
nue. . . . Actor Donald Curtis re-
mains in Detroit to finish work
on two Jam Handy films.

Perry Lafferty will stage and
direet the new Kreisler “Band-
'stand Show” over ABC-TV. .. .
 William Gargan will not appear
on the March 20 “Martin Kane,

to Palm Springs to rest. . . . Rex
Marshall, one of TV's busiest an-
nouncers, taking a week's vaca-
tion in Bermuda. . . . Will Baltin

tary and treasurer of the Tele-
vision Broadcasters' Association,
to join Screen Gems TV,

www americanradiohistorv com
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land, . . Puppeteers Bil and Cnra|

He goes out

has resigned as executive secre-|

Thursday (1) 9-10 p.m, CST,
. via WGN-TV, Chicago.

For one solid hour this show
doggedly stuck to a single pattern
—a song, a phone ecall, a song, a
phone call. There were something
like 18 songs played. That this
i5n't the longest hour in television
is a credit to Lee Bennett, the
emsee, and Peggy Taylor, pretty
little singer.

The formula was to play a song
while an artist drew a picture
giving clews to the title. Sample,
for Stardust, a large star and a
dustpan and broom with clouds of
dust, Get it? Phone calls were made
to viewers who wrote in. If viewer
identified first song, she got a shot
at the jackpot song which went
to $490 on this show. Bennett, for-
mer vocalist with Jan Garber, and
Miss Taylor handled the wocals,
with Bob Trendler's economy-
sized orchestra.

| Commercials were well handled
and eflective. Sponsor, National
Tea, got continual visual attention
with signs behind ork and behind
Bennett and his phones. On quar-
ter-hour commercials short cook-
| ing lessons were given using spon-
sor's products, In addition to all
| this, each person called who cor-
rectly identified first song received
a sponsor product, with appro-
priate plug. This show has been on
| for a year. It is conceivable that
it's entertainment wvalue could
carry it for 30 minutes, but not
 for an hour. Chalk up one more
‘ to the lure of the jackpot.

i - Cartune-0

Jack Mabley.

Lucky Strike Theater

Robert Montgomery's production
of F. Scott Fitzgerald's The Last
Tycoon Monday (26) was a solid
click. It had first rate production,
good acting and better than aver-
age writing and direction. It was
adult video.

The TV adaptation did not at-
tempt to examine in full detail the
drives and compulsions of the film
 producer—plaved by Montgomery
—who is the central character. In-
stead, it presented him as a fin-
ished product of his background
and vocation, rather than explain-
ing what made him that way. In
a sense, this left out a major di-
mension of the character, but it
 obviously was an omission forced
by the TV time limitation. Never-
theless, it also forced omission of
'a prime motivating factor in the
enactment of the yarn.

Fine Job

| From the story standpoint, this,
‘and the anticlimatic film elip
' showing Hollywood's studios, done
yas a tribute to producer Monroe
| Stahr for his part in building the
film industry—the studio clip fol-
lowed the plane crash in which
Stahr is killed — were the only
faults. Otherwise, the story dove-
| tailed as neatly as a hand-made
antique. The production, with its
flashback technique, its outstand-
|ing sets by Syrjala, and Norman
Fenton’s crisp and clean direction,
was a fine job..

| Montgomery's choice of June
I[}uprez for the fem 'lead was a
rather off-beat character, since she
'is not the glamor-type normally se-
| lected for such roles. However, she
provided the necessarily provoe-
ative, remotely mysterious air the
part ecalled for, and in one scene,

.| in which she asked Stahr to leave

Hollywood then and there, she was
excellent, This, incidentally, was a
superb scene, possibly the best in
the hour-leng presentation., In it
the viewer became aware—thanks
largely to Miss Duprez—that Stahr
was the victim of drives he him-
| self had built, and that his work
and career and the picture busi-

A

' ness were always to be his first

love.

There were other good scenes,
| too. Those in which Montgomery
| spelled out the art of writing pie-
ItUrEs to a British writer, purpor-
tedly modeled on Aldous Huxley
and authoritatively played by Rob-
ert Harris, and another, in which
he outlined to his staff his reasons
for rejecting a script, were espec-
ially noteworthy,

Montgomery gave a spotty per-
formance., In those sequences de-
voted to film biz activities he was
okay, In the more crucial scenes
with Miss Duprez he seemed ill at
ease, 45 tho he himszelf did not un-
derstand the part, ‘Excellent sup-
port was given by Judy Parrish in
the completely sympathetic part
of Starh's devoled but unrequited
secretary who does the narration.

Jerry Franken.

-
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“Voice” Ready To
Fight Back in D.C.

® Con rin ed from page 1

who has been stepping up a whirl-
wind series of talks plumping
State’s handling of the Voice ever
gsince Sen. William D. Benton (D.,
Conn.) raised the guestion earlier
this vear as to State's competency
to continue running the nation's
global propaganda machine.

Benton has emphasized that he
has high admiration for Barrett
as well as for Secretary of State
Dean Acheson. But the Con-
necticut senator, who himself once
headed State’s public ‘affairs de-
partment, has suggested that State
can't properly do the job which
might better be handled by a
newly-created agency embracing
all of the nation's global propa-
ganda operations.

With State's pavroll of propa-
gandists currently running at over
10,000 persons and figured to ex-
pand to over 13,000 by Julv, Ben-
ton has emphasized that this force
is bigger than the combined full-
time staffs of Associated Press,
National Broadeasting Company
and Metro-Goldwyn-Maver. He
has declared that it “is inconceiv-
able that a single assistant secre-

tary—no matter how able he may
be—rcould bring into the echelons
ranged under him the top creative
talent available in any one of
those companies." Benton is in-
sisting that Congress take its first
real look at the product of the
current lush spending and then
determine how best to deliver the
democracy theme so that it will
be pal-‘able to people r° over
the globe.

Barrett and his top aides are
expected to put into the record
of the upecoming jeoint subcom-
mittee session the State Depart-
ment's own evaluations of the
Voice programs, which, State has
been insisting, are effective. How-
ever, since most of these evalu-
ations are made by State ..:elf,
Senator Benton has pointed out
that the picture is obviously a
distorted one. Benton has been
arguing for an “impartial and ex-
haustive”™ analysis and examina-
tion.

Barrett conferred Wednesday
{28) In New York with an indus-
try advisory group headed by
President Justin Miller, of the Na-

iy L

Profitable TV Audience exclusive with

e -~

'WGALTV .

CHANNEL 4

LANCASTER, PENNA.

Only TV station in—only TV station seen —

in this large, rich Pennsylvania market area.
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San Francisce
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Clair & McCollough, Pres.
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WATCH FOR DETAILS
OF

STATION BOW

KBIS Kicks
Off; Aims at

Negro, Mex.

HOLLYWCOD, March 3.—Aim-
ing its programing directly at the
heavy Negro-Mexican field popu-
lace, Bakersfield's KBIS this week
(1) began operations. While Ba-
kersfield, a town of 34,500, already
has four AM outlets (KERN-CBS,
KAFY - MBS, KMPC - ABC and
KERO-NBC), the $100,000 KBIS
is the only station dedicating its
sked to the 81,000 Spanish-speak-
ing and Negro workers in Kern
County, of which Bakersfield is
the county seat. KBIS is a 1,000-
watt indie, operating on 870 kilo-
eyeles in conjunetion with KMWAR,
FM station.

Personnel includes James L., Me-
Dowell, general mapgager; ]
E. Rennie, station and commerecial
manager: Guy Marchetti, assistant
general manager; George Crofford,
program director, and Richard
Sampson, chief engineer, Bakers-
field is 125 miles north of Los
Angeles, over the Ridge Roule.

tional Association of Broadcasters.
The assistant secretary of State
told a Brooklyn Rotary Club
luncheon that day that Russia's
efforts to jam the Voice of
America out of Soviet territory
must be considered as proof of
the Voire's effectiveness. Striking
out against criticism of the Voice
here at home, he said he opposes
“the skywriting school of propa-
ganda," WhﬂﬂE advocites, he said,
want to “plaster the countrysi’'=
of Europe with American bill-

boards and send American sound
trucks blaring thru Continental
villages."

In Capitol Hill circles, Barrett’s
assertion is viewed as something
of a mysiery; nobody can recall
any serious suggestion of wusing
sound trucks and billboards to
tell the democracy story abroad.
Constructive suggestions have been
emphasizing the need for complele
overhauling of the Voice program
policy and content.

announces winners

HIS CHRISTMAS PARTY

1. WKUL
2. WRAL
3. WLOW
4. KSLO
5. WNGO
6. WWYO
7. KSTL
KXLW
8. WOMI
9. WNOE
10. KVOL Lafayette,
11. KWDM
12. WFEC
13. WIIV Savannah,
14. WORZI
WLOF
15. WIBF
WRDW

James |

Cullman, Alabama.....

Augusta, Georgia . . ...

'; ® Continued from page 1

“Voice” Off-Key, Says Fogel

broadcasting outlets in many
countries of Europe. I know it
to be a f[act that their private and
personal Spinion of our Voice of
America and information service
activities are such as to be em-
barrassing to an American who
sincerely feels that we have an
important story to tell to all the
peoples of the u.r-::-rlfl. However,
in most instances, these individ-
uals are too courteous to openly
express an opinion and will only
confide in one that they have
known for many years. The
V of A overseas broadcast opera-
tion is hopeless.

The personnel largely consists
of leftovers {from the P.W.B. (Psy-
chological Warfare Board) and
O.W.I,, most of whom would not,
iIn my opinion, be qualified to
hold down an assignment of sec-
ondary importance in commercial
| broadcasting. Yet these are the
i men who represent America, our
information and our broadeast
service. Their attitude, which re-
flects that of other State Depart-
ment and embassy staff employ-
ees, is resented by the European.
America would enjoy a consider-
able degree of co-operation from
the newspapers and broadeast
stations of wvarious European
countries if it was represented by
officials who asked instrad of de-
manded, suggested rather than
ordered.

The average citizen of France
or Italy just doesn't believe what
he hears on V of A broadeasts
any more than he has even a par-
tial comprehension of the assist-
ance that has been rendered his
country under the ECA. When-
ever the Communist parly issues
a false attention-getlting statement,
weeks pass before i1t iz refuted
by the Veice of America, for the
simple reason that everything goes
thru channels which ultimately
lead to Washington and finally
back to the point of origin. 1 note
that Mr. Rosett makes particular
mention of this in his article, By
then the Communist party has
adopted a new line of propaganda
and the refutation of the original
falsehood carries no weight.

It is true that position of the
V of A officials do not carry im-
portant salaries but, of course,

=

Opelousas, Louisiana . ............
Mayfield, Kentucky .....
Pineville, West Virginia...........
St. Louis, Missouri. ........cc00euus

Owensboro, Kentucky ............
New Orleans, Lovisiana. . .........

[ .
Ln“lilﬂnu---;:-;:;;.-;

Des Moines, lowa. ......cc000000
Miami, Florida . ..........cc0000
Georgia ....covo0vvsvu0
Orlando, Florida. .. ...vvvvrnnenos

there are a great many advantages
which do not readily meet the eve.
They may live most inexpensively,
they draw rations of gasoline,
iniletries, liquor, cigarettes, at a
fraction of what they would cost
a citizen of the United States. Liv-
ing quarters and servants are most
inexpensive. Surely then, with
these advantages, we should be
able to attract personnel of ability.
And then, of course, the reporis
which our foreign represenlatives
file in Washington and, in turn,
are presented to Congress at ap-
propriation time, are rigged. Men-
tion will be made of the number
of insertions of U. S. information
material which appear in foreign
papers, but scanty detail is fur-
nished as to the exact name of
the publication, where il is pub=-
lished, the position of importance
which the article is given. A
local citizen wheo wishes to pro-
ject a film in his home may go
to the USIS office and oblain a
print. When he returns he is
asked the number of people who
witnessed the screening. He may
gay his wife, himself and three-
year-oud daughter, but on the
1ecord this may show as a screen-
ing before a sizable audience.

A point which I féund particu-
larly striking was the fact that
one will always find our govern-
ment information offices located
on the most important thorofare
in the most expensive rental dis-
trict of every large city. Their
splendor and impressive location
would frighten away any  sell-
respecting Communist. In con-
trast, where are the party offices
to be found? Where thev belong,
of course—in the poorest of work-
men's distriet, in surroundings
where they may operate at their
most useful level.

I cannot help but feel that a
complete review of our information
and propaganda operation should
be underiaken before additional
or Iincreased appropriations are
made. As the work is now per-
formed, I am certain we are mak-
ing little favorable impression
and no lasling impact upon what
I believe to be a wvery limited
audicnce.

Senator Dudley J. LeBlanc

CONTEST

.$2,000.00
Raleigh, North Carolina...........
Norfolk, Virginia ................

1,000.00
500.00
250.00
250.00
100.00
100.00

100.00

100.00
100.00

100.00
100.00
100.00
100.00

100.00

SENATOR LeBLANC'S

NEW $25,000.00 MERCHANDISING CONTEST FOR RADIO STATIONS
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HAT STUFF

In the 11 years that we've been
awarding Copa Bonnets to night-
life Greats, we’ve heen mighty
particular about who we paste
in our hat. So along comes a guy
whose every song is as exciting
as a kiss in the dark. ... move

over immortals, make way for...

LAINE

Soon To Be Seen -

STARRING IN

COLUMBIA PICTURES’
st Mkl CARL FISCHER at the Piano

SUNNY SIDE OF THE STREET SRR R s i

Thank You—JULES PODELL, JACK ENTRATTER and your great

staff for six wonderful weeks at the Copaca-

EARRT COHN, JONIE TAPS, DICK QUINE and bana, New York, and for those many kind words,
All the Gang at Columbia Pictures *

fnankKs

Personal Management:

Bookingi

- g GENERAL ARTISTS CORPORATION GABBE, LUTZ & HELLER

RED DﬂFF : 4 THOMAS G BOCKWELL. Prazident A Iﬁ-lg B-I'ﬂ-ﬂd“"ﬂr EZT.I_ SHIIEET El'ﬂ’d.
[Hullywnn:lll i MEW YORK « CHICAGO « HOLLYWOOD = CINCINNATI « LONDOM New York Hﬂ"fwnnﬂ
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AFM, Nets Suspend Huddles,
Stymied on AM Scale Offer

Webs Quote Final 109% Hike; Locals
Call Sessions; Strike Threat Looms

NEW YORK, March 3.—Contract
negotiations between the Ameri-
can Federation of Musicians and
the radio-TV network committee
were suspended Wednesday (28)
after the latter had made a “final”
offer of a 10 per centl increase in
AM radio scales. The network
committee has refused to discuss
TV until AM radio is settled; il has
also bypassed what the AFM feels
to be an even more important issue
than wages: the limitalion of re-
cordings and transcriptions on the
alr. o

Committed to membership rati-
fication of any agreements with
radio, the AFM is handing the
matter back to the locals for their
decision. A special membership
meeting has been called by Local
B02 for 11 p.m. Wednesday (78) at
Palm Gardens here. Local 47, Hol-
Iywood, has also set a Wednesday
meeting.

It is expected that the member-
ship will nix the radio offer, and
that the meetings may resolve in
strike votes.

Jaobhs Over Scalex?

Working musicians here, faced
with cantinuously dwindling em-
ployment opportunities, are known
to be far more concerned with the
mechanical music threat than with

Tony Wilson
In Own Biz

NEW YORE. March 3.—Tony
Wilson, former Billboard staffer,
thiz week lefl his business man-
agement post with Mellin Music to
go into his own music publishing
enterprise. Wilson has been with
Mellin for the past two and a half
years,

Wilson's pubbery operation will
contain two firms, Caravan Musice,
which will license thru the Amer-
ican Society of Composers, Authors
and Publishers, and Park Lane
Music, which will be a Broadeast
Music, Inc., affiliate.

First song skedded for aclivity
with the new firms will be I'll Be
There With Bells On, penned by
Al Hoffman and Ralph Freed.
Tune will be in the Caravan cata-
log. Wilson begins work on the
song next week.

Pubs Must Sing
Thur.-Fri. Only

NEW YORK, March 3.—Charles
Grean, pop a. and r. topper at RCA
Viclor, is notifying the music pub-
lishing trade by letler that Thurs-
days and Fridays will be set aside
as publishers' days at Victor. He
15 asking the pubbers nol to phone
or appear at the diskery offices
any other days of the weck,

The RCA move follows the in-
slituting of a regulating svstem at
Columbia this week, under which
Monday iz set aside as publishers'

{Contnued on nage 32)

Decca May Up
Dividend 5¢

NEW YOREK, March 3. —Decca
Records' board of directors will
hold itz regular quarterly meeting
on Monday (5) to approve the dis-
tribution of the firm’s regular divi-
dend. At press time it was under-
stood that the diskery's stockhold-
ers will pitch for a 5-cent dividend
boost for the quarter. Regular div-
idend distributed by the diskery
has been 12% cents per share for

(Continued on page 32)

e

wage scales, The feeling about
striking if necessary has been
growing since last fall's series of
rank-and-file meetings by 802
members and the setting up of a
committee to work with the 802
exec board and the AFM.

It is not known whether the 802
exer board will make its own
recommendations on the radio of-
fer or merely present the matter to
the membership, A local exec said
that no decision about a board
stand had yet been taken.

The same goes for James
Petrillo, AFM prexy. A Petrillo
spokesman said that the AFM top-
per would not attempt to influence
the union membership on the
strike question.

A network spokezman said that
ithe industry committee was fully
cognizant that a national musi-
cians' strilke might be in the offing.
"“We've been negotiating since Jan-
uary and this is our best offer,"he
said. "It's an eguitable proposal—
we couldn't possibly acrede to the
Federation demands and stay in
business."

He went on {o point out that the
radio-TV industry couldn't give
any consideration to the AFM pro-
posal to ban recordings and tran-
seriptions on Class A stations be-
tween 8 a.m. and midnight. He
cited three reasons: (1) The music
performance trust fund had been
set up by the disk manufacturers

(Conltnued on page 32)

MARK NEW GAINS iitotnaisani:
DISK TAXYIEL

pward Trend Continues as Take

IN
U

Soars Another 10% in January

® Continned from page 3

shown declines almost every
month for a vear, as compared
with tallies for corresponding
months the previous year.

The latest tally brought the seven
months’ total for the current fiscal
year starting July to $215.969,550,
i decline of $14,002.342 from the
$220971,892 total for the corres-

ponding period the previous fiscal
year,

Continuing & soaring trend
which has been almost uninter-
rupted in over a vear, federal re-
ceipls from the disk tax totaled
$688.823 in January, an increase of
$60,152 over the tally for the pre-
vious January.

The receipts reflect a phono-
graph disk sales boom almost with-
out precedent. Total disk tax
receipts collected by Unecle Sam
from last July 1, when the current
fiscal year began, to January 31,
the latest month accounted for by
Bureau of Internal Revenue, are
running $1,084,955 ahead of the
vorresponding period in the pre-
vious fAscal year.

Receipts from the tax from July
1 thru January 31 this vear hit a
total of $4,113,256 as compared
with $3,028,301 in the equivalent
period the previous vear,

Encouraging to industry ob-
servers is the fact that the volume
has continued soaring above pre-
vious year's figures almost un-
brokenly despite threats of short-
Bges of materials as result of
National Production Authority
{NPA) control orders.

Supplies Analyzed

Efforts are being pushed on
Capitol Hill to prevent serious
industrial dislocations under the
strain of defense production. The
House and Senate Small Business
commitiees have been looking into
the problem of supplies from the
viewpoint of seeing that the flow
of materials is not halted by NPA
prematurely and that foreign
markets .don't capitalize on the
restrictions here at the expense of

Carmen Cavallaro
A Detroit Solo Hit

DETROIT, March 3.—Carmen
Cavallaro, out as a single for the
first time in his career, is doing
sock business. His first week here
was the biggest for the Statler
Hotel since Dorothy Shay's date
in 1948.

The piano-playing ex-orkster
opens the Stailer, Washington,
Monday (5). He is getling around
3G weekly.

domestic users. The Hill com-
miltees have already received
assurance from NPA along this
line in respeet to plastics used in
disk-making.

Uncle Sam reporied a rise in
receipts also from the ftax en
musical instruments in January.
Receipts that month reached
$1,038,761, a gain of $236,083 over
the figure for the month the pre-
vious year. Receipts from the
musical instruments tax for the
first seven months of the current
fiscal year have reached $6,087,041,
a gain of $1,110,201 over the
equivalent period the previous
fiscal year.

SPINLAN SNAGS
SOLON'S SONG

NEW YORK, March 3.—
Spinlan Music, pubbery which
opened for business a couple
of weeks ago, this week com-
pleted a deal for the pubbing
rights to Sing, Everybody,
Sing, a song penned by Siate
Sen. Fred G. Moritt,

Tune has Bken waxed by
Jan Peerce for the Victor Red
Seal label and is being pushed
as a pop item by the diskery.
Pubbery iz operated by Jack
Spina.

PEACE!

Victor OK's
Col's Kaye
Easter Disk

NEW YORK, March 3.—RCA
Vietor, which had notified Colum-
bia Records that the latter's Sam-
my Kaye disking of Easter Parade
was in violation of the orksler's

| the platter. Under the usual five-

been eligible to wax Parade until

| next December, since he had cut|

| the tune in December, 1946, for an
RCA album,
Victor a, and r. topper Charles
Grean said that, after discussions
{Cuntinued om page 32)

'Capitol Plans
To Add 4th to

A.&R. Line-Up

HOLLYWOOD, March 3.—Capi-
tol Prexy Glenn E. Wallichs in-
tends to add a fourth member to
the diskery's existing artist-reper-
toire triumvirate (Dave Dexter,
Lee Gillette and Vovle Gilmore).
Wallichs said present plans do not
call for bringing an outsider into
Cap's a. and r. department, but to
promote someone from the disk-

{Continued on page 32)
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Herman Carries Cry

For Coast

NEW YOREK, March 3.—Pinky
Herman, the American Society of
Composers, Authoers and Publi "1-
ers’ (ASCAP) one-man dynamite
platoon, returned from the Coast
Wednesday (28) after fomenting
a movement for a Coast rep on
the ASCAP writer board via the
write-in method.

Herman, after appearing at the
tempestuous Coast ASCAP mect-

HOLLYWOQOD, March 3.—
A rank-and-file Coast com-
mittee of ASCAP members
has a movement under way to
write in cleffer Ned Washing-
ton as a candidate for the
board of directors in the
forthcoming election, it was
learned at press time, The
“We-Want-Washington” move
sternmed from a series of in-
formal meetings held by local
members. Il was denied that
the movement was spurred by
Pinky Herman's imprompiu
appearance here last week.
Herman said Washingfion
would get his support here,
nevertheless.

ing last Wednesady (21), s'ayed
around Hollywood for informal
sesgions with the writers to ex-
pound his gospel that a New York
writer *“clique”—and he Ramed

Edgar Leslie, Stanley Adams and}

George Meyer, both at the formal
meeling and in subsequent dis-
cussions—was “ruining" ASCAP
and had to be “eliminated."
Herman, who has been ¢ru-

Rep to NY

| sading against the alleged “clique"
| (Leslie, Mever and Adams are
writer directors of the Society, and
have been very active in such
Fcleﬁers‘ affairs as the new classi-
fication system) in New York for
years, went to the Coast to make
his case in person. At the official
meeting he leveled against them
the charge that they had first
tried & curve in the form of the
“"Meyer plan," which was stopped
by Herman and Redd Ewvans's
“¥Young Turks." Failing to make

(Continued on page 32}

| year proviso Kaye would not have |

Mercury Folk
Wax To Go on
Regional Plan

CHICAGO, March 3.-—Mercury
Records this week revised its h.h.
and Western recording activities to
make for intensified regional cov-
erage. Such a move wasg necessi-
tated by the forthcoming departure
of Murray Nash April 1 as a full-
time employee, Nash, Mercury's
rustic music topper the past two
years, is joining Acuff-Rose, Nash-
ville pubbery headed by Freddy
Rose, but will continue to cut ses-
sions and promote Mercury's
country catalog in the South and
Southwest.

Art Talmadge, Mercury a. and r.
executive veepee, said that Nash
has pared the label's hb. and
Western catalog to Red Kirk, Jerry
Byrd, Louie Innis, Carl Story, Soe
 Thompson and Dude Martin, Ernie
' Lee, and Lulubelle and Scotty.
Nash will cover the two Southern
areas, while [reelancers will cover
the Midwest and East on lalent
' hunts and session-etchings.

\  Addition of Nash by Acuff-Rose
will give the pubberv 2 better
chance to service various pubberies
| in an advisory capacity, especially
| in disk cutting. Fred Rose has been
cutting a number of disking ses-
sions on rustic talent, especially
| for MGM. With Nash on deck,
Acuff-Rose can increase its disk-
ing activities. In addition, Nash
will promote the pubbery’s tunes,
along with Mel Foree.

SPA To Ballot
On April 12

.NEW YORK, March 3.—Song-
' writers Protective Association will
thold its annual meeting and elec-
| tion of council members April 12
‘at the Park Sheraton Hotel here.
Seven of the 21 incumbents will be
opposed by 14 new candidates.
Term of office is three years, with
one-third of the council up for
election each year.

Incumbents are Sigmund Rom-
berg, George Meyer, Slanley
Adams, Richard Rodgers, ¥a
Gershwin, Geoffrey O'Hara and
Peter De Rose. Opposing are Alex
C. Kramer, Carl Sigman, Kermit
Croell, Vic Mizzy, Dorothy Fields,
Milton Ager, Walter Kent, Waller
Bishop, Mitchell Parrish, Leonard
: Whitcup, John Redmond, Mack
 David, Benny Benjamin and Kim
| Gannon,

SPA also has named a committee
comprising Kramer, Sigman and
Bob Wells, with Milton Drake as
chairman, to do preliminary work
on setting up a regular bulletin 1o
members, The bulletin would be
devoted to answering contract
problems of individual writers, ex-
planation of SPA contract provie
gions, etc.

U. S. JAZZ FOR EUROPE

NEW YORK, March 3 —Jazz
eritic and deejay Leonard Feather
has signed with the Veice of
America to do transcribed show
devoted to jazz live and recorded
for Europe and South Amerlea.
The show will be beamed via
short wave over the Voice of
America station here, and tran-
scriptions will be shipped abroad
for broadcast from foreign wat-
teries.

The program, Jazz Club, 7.5 A.,
was conceived in response io a
flood of requests from abroad, in-
cluding many from Iron Curtain
couniries. The Feather deal was
set by Harold Boxer, of the Voice's

Feather To E.T. Show
For “Voice of America”

| music department. The Voice has
| blanket clearance from the Ameri-
can Federation of Musicians to
iranscribe disks as well as live
performances, In the latter cate-
gory, Feather has taped jazz shows
at Carnegie Hall, Birdland and
other locales of the hot. The ser-
jes is set up in weekly half-hour
broadeasts, with a dilferent type
of jazz presented on each show.
The first 13 weeks have al
been cut, and the second 13 have
been blueprinted. To date, the
Feather commentary has been
English, but he may turm out
series in French, German and
Italian. .

Out
Next
Week!

THE
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Archer, Kalish
Subpoened for

Burdge Hearing

HOLLYWOOD, March 3.—
Criminal division of the cily at-
tornev's office this week sub-
poened American Federation of
Musicians' Ward Archer and
Deputy Sam Kalish, of the Labor
Commission, to tesiify at the trial
of Majestic Records’ Coast lopper.
Gordon Burdge, April 12 in
Municipal Court, Burdge faces a
misdemeanor charge for failure
to answer a personal subpoena
January 24, issued by the Stiate
Labor Commission.

Archer and Kalish will be asked
to tell what they know about
Burdge's alleged neglect of the
subpoena, which was issued fol-
lowing an AFM charge that
Burdge, then ABC Eagle prexy,
did not pay local musicians  for
ABC wax dates. Under the law
Burdge can subpoena persons to
speak on his behalf. At press

{(Continued on page 32)

Diskery Hops

DETROIT DEEJAY
SPARKS CANCER
NICKEL DRIVE

NEW YORK, March 3.—
Sparked by an 1dea success-
fully stirred by Detroit dee-
jay Ed McKenzie, known also
as Jack the Bellboy, Coral
Records has been pushing a
disk jockey drive to collect
nickels for the Damon Runyon
|  Cancer Fund. McKenzie, after

whirling a slicing of Once Up-

on g Nickel done by Georgla

(7ibbs, told his audience that

tho the nickel is a near-

defunct institution it still could
|  be used to fight cancer. And
| he invited the listeners to col-

lect their nickels and mail

them to the Damon Runyon
i Cancer Fund.

The large response to Mcec=
Kenzie's pilch stirred Coral
execs Lo contact the Runyon
Fund for permission, which
|  was granted, to spread the
| idea to deejays across the
| country. The campaign has
| been labeled the “March of
| Nickels." The gimmick 15 be-
ing picked up nationally: sec-
ond spinner to join in is New
York's Jack Lacy. He will play
ithe Gibbs disking three times

Runvon message.

|
|
’ a day te punch home the

ASCAP. TV-ers’ Last-Ditch

Session Resolves Nothing

Society To Mail Own Per-Program

Sked to Outlets;

® Confinued from page 1

Court Case Likely

mail out to all 107 TV stations
its own non-negoliated per-pro-
gram schedule. The stations will
also be notified that the interim
licensing agreement in use since

negotiations began over two ¥ears|

ago terminates within 30 days.

Stations not,signed to ASCAP's
blanket licensing pact have the
following options:

(1) They may take the ASCAP
non=-negoliated pact.

(2) They may apply to the
courts for the establishment of an
equitable rate, as provided for
under the ASCAP-Justice Depart-
ment consent -I:]-E‘L‘I'E'E.

{(3) They may avail themselves
of the blanket license.

(4) They may forcgo
ASCAP music.

Courts Likely
In all likelihood they will go to

uss af

court, since none of the other
alternatives seems acceptable.
There is, of course, an outside

chance that the TV committee will
call for “one last" meeting with
ASCAP before going to law. It
might be part of the TV nego-
tiating startegy 1o permit the
Society to send out its own "uni-
lateral” rate schedule before mak-
ing the real last offer. Last week's
meeting had been called by the TV
committee after negotiations had
seemingly broken off (The Bill-
board. February 24).

The great majority of the 107
stations will be involved, inasmuch
as only the main network stations
and a scaftering of Iindies—Iless
than 5 per cent of the total—op-
erate on the blanket pact.

Groundwork

The resort to court was fore-
shadowed at a January meeting
of the telecaster in Chicago, at
which they decided o pay' ASCAP
nothing for spot announcements,
and at which they laid the ground-
work for a war chest to [light

On Terp Trend GO WEST, YOUNG BAND!

NEW YORK, March 3.—Mer-
cury Records, which has been seek-
ing its fortunes primarily on the
strength of wvocalist waxings, is
going to jump on the dance band
wax trend which has been making
the diskers' route in the past few
months. To inaugurate its pitch
for the terp markel on wax. Mer-
cury this week signed George
Siravo to a term pact calling for
a minimum of eight sides in his
ﬁf'st vear. Deal was made for the
diskery by Joe Carlton, veepee and
artists and repertoire exec for the
firm,

Siravo is noted in the trade for
his work as an arranger for such
names as Doris Day and Frank
Sinatra. He also has arranged for

(Continued on _page 32)

agency rivalry in the Midwestern
territory, still the most active terp
area in the country, has mush-
| roomed into a feverish pitch as the
territory is preparing to make wel-
| come to the biggest surge of name
lorks in: recent history beginning
Easter Sunday.

The four major offices for the
territoryv—Music Corporation of
America, General Artists Corpora-
tion, McConkey Artists Corpora-
tion and Associated Booking Cor-

Weston Cap Albums
Hit Royalty Pay Dirt

Package Sales Show Mounting Strength
To Reach 1950 Aggregate of 138,547

HOLLYWOOD, March 83—
There's gold In album wax, ac-
cording to Paul Weston's latest
royalty statement from Capitol
Altho the batoner-arranger left the
Coast major last summer to switch
to Columbia, the royalty statement
shows gaining strength in album
sales. Capitol sold B1,472 Weston
platter packages in the last six
months of 1950 as compared o
54,075 during the first half of the

Modern Seeks
ASCAP Entry

HOLLYWOOD, March 3.—Mod-
ern Music Publishing Company has
applied for membership in Ameri-
can Society of Composers, Authors
and Publishers. Applicalion was
made by Jules Bihari following
talks with ASCAP Coast rep L.
Wolfe Gilbert, Bihari is prexy of
the indie rhythm and blues diskery,
Modern Records, pubbing firm sub-
gid. Till now Modern Music has
been a member of Broadcast
Music, Inc,

Move i3 expected to launch a
switch of other r. and b. pubberies
from BMI to ASCAP. Aladdin
Music Publications (Aladdin Reg-
ords) has been considering such a
move [or some time,

Modern Music's 200-tune catalog
will remain in BMI. However, any
songs pubbed following the signing
will fall into ASCAP classification.
Bihari has been unhappy with
BMI's apparent lack of interest in
rhythm and blues tunes, especially
regarding performance rights.
Diskery topper pointed out that,
within the past four years, sta-
tions using r. and b. material have
increased from .approximately 25
to well over 500.

| vear. The total, 138,547 gives Wes-
ton a weekly average of about
3,000, Weston's sales appeal can
be seen in results of his Music for
\the Fireside, package released after
his departure from Capitol. Fig-
ures show Fireside =zales held a
| weekly average of 1,782 since the
| album’s release last fall. -

Weston has long favored albums
over singles. Reason is fact that a
single may hil high, but soon
withers, while albums composed of

specially arranged standards com-

mand steady sales for a long
period of time. During the latter
half of 1950, Weston's Music

or
Romaneing sold 10,655; Music ‘}nr
Easy Listening, 11,203; Music for
Danecing., 16460: Music for Mem-
ories, 15,32B: Paul Weston Con-
ducts, 5,140, and Fireside, 21 386.
Sales breakdown during the first
six months, according 1o speeds,
shows 45 r.p.m. far outdistancing
LP and standard. On 45, Weston
sold 32,283; 17,307 on LP with 4,585
on 78 rp.m. Last six months
show 45 r.p.m. slill leading, with
33 closing in and 78 trailing.

Mercury Gets
Talent Boost

NEW YORK, March 3.—Mer-
cury Records this week expanded
its artists’ roster by two. Diskery

completed a deal for a new
crooner, Ray Caruso, who is being
handled by Lou Capone. Firm also
has wirtually completed a pact
with the Pied Pipers, veleran vo-
cal group. Group hasn't waxed
since it parted with Capitol Ree-
ords about two years ago.

The Pipers, tho the papers
aren't inked wvet, already have
recorded for Meércury as a sup-
plementary group on some forth-

coming Vic Damone platters.

CHICAGO, March 3, — Band | poration—are pushing the bulk of
their properties thru the territory
starting March 25 thru mid-May. |

Tho band availability is no prob- |
gurrent |

lem, prices remain at
levels. Agents, to meet the de-
mands of the post-Easter season,
have been opening up new pro-
moters and selling fraternal orgs
where regular ops and promoters
are not available,

The high - pressure competition
brought on generally by a promis-
ing outlook for the band business,
was heightened this week with the
disclosure that MeConkev, which
has been confining its activity to
territorial operation, is preparing
to make a solid pitch for name
bands around which the agency
plans to build on a coast-lo-coast
basis.
names revolves around reviving an
ancient, but lately discarded, con-
tractual gimmick—guarantee of a
minimum income for the
orkster,

MAC currently, thru its topper
Dick Shelton, is making its first
pitches for the names, with Law-
rence Welk and Dick Jurgens the
initial receivers. Welk, who it has
been generally believed was signed
with MCA, has found that his
MCA pact is not validated by the
American Federation of Musicians,
thus making the orkster a Iree
agent at the moment. MAC has
offered Welk a guarantee of
$100,000 for a four-vear period for
one-nighter and location bookings.
Welk's radio and TV activities

Agency's plan to grab the |

inked |

Agents Vie To Book Name Combos
Thru Terp-Happy Midland States

would not be held in the ac-
counting.

Jurgens's paper with MCA runs
out in June and Shelton already
has contacted the orkster on behalf
of MAC.

Further indication of the agen-
|cies' rivalry in the territory showed
| (Continued on page 32)

Keyes Leaves

MCA for WGN

CHICAGO, March 3.

Keves, band booker, is ankling
| Musie Corporation of America's
iln-r:al office in two weeks 4o take
| over a radio and TV =ales post with
| WGN, Mutual Broadeasting outlel
here.
Keves, thn‘onl,v 34, is a veteran
music skedder, having started as a
campus booker while at Indiana
University. After graduation he
went with Central Booking office,
then to MeConkey Music Corpora-
| tion and has been with MCA the
past three years as a location
| booker. Keyes is the second book-
|ing agency rep to join WGHN.
Johnny King left GAC here two
months ago to join the station's
| production department.

Keyves' departure from MCA
leaves the office with Jim Brevley,
office chief, and Leighton Bailey as
location bookers.

Cale |

ASCAP thru the courts should
negotiations fail. Technically, each
station is entitled to sue; probably,
one station will bring suit and the
rest will follow the legally estab-
lished pattern.

Following the break-off of ne-
goliations Friday, each of the
parties issued statements layving re-
sponsibility at the door of the
other, The TV commitiee stated
that the ASCAP non-negotiated
rales are ". . . substantially the
same as those outlined to the in-
dustry committee in the negoti-
ations . . . were at least double
the AN radio broadcasting and
might run as high as a 300 per cent
increase for those stations doing
a large package program business.”
The TV statement also character-
ized ASCAP's final proposal as
“not a true per-program license.”

The ASCAP statement charged
the TV committee with rejecting
a formula to which it had already
agreed. A letter from ASCAP
prexy Otto A, Harback will ac-
company the Society's non-nego-
| tiated license form to the stations,
and will say: “We wish to assure
| vou that the enclosed form of per-
program license rvepresents our
gincere effort to arrive at a fair
return on ithe basis prescribed by
the per-program committee of
your Iindustry—that is, one on
which no payment is to be made
an E-FI-DT. announcements I.'.IET.'L‘;'EEII.
programs, even tho the program
preceding or [ollowing the spot
announcement is one which con=
tains ASCAP music.”

The ASCAP formula going out
to the stations stipulates the fol-
lowing rates: For stations having
annual local gross receipls under
$150,000, an B 1/2 per cenl com-
mercial rate and a 2 per cent
sustaining rate. Stations with an-
nual local gross of $150,000 to
£300,000, a 9 per cent commercial
rate and 2 14 per cent sustaining
rate. Staions grossing over $300,-
000, a 9 172 per cent commercial,
2 1/2 per cent sustaining rate,

.‘ Stand Eliminated

The formula does not include
~ayment for spol announcements
which do not use ASCAP musiec.
The Society had insisted on pav-
ment for such spots thruoul nego-
tiations, but for some reason
dropped this stipulation in its own
schedule,

However, insiders believe that
the stipulated rates are far
higher than anything the indie
stations are prep red to pay, and
are reasonably cerlain that they
will be unanimously rejectled.
Thus, the Society's biggest po-
tential source of revenue, °
vision, remains a wvery moot
question, and the music induslry
will be watching developments of
the next few weeks and montha
with much interest—and appre=
hension.

PERRY, PATTI, GUY AND LES

World Music,
Cincy in Suit

NEW YORK, March 3.—Cincy
Records, a subsidiary of King
Records, filed suit against Sammy
Kaye's World Music pubbery and
its professional manager, Hal Fein,
charging a breach of contract and
failure to purchase and pay for
5000 albums housing recordings
of the score for the 1950 edition
of the Ringling Brothers and Bar-
num & Bailey Circus. Suit, which
was filed in State Supreme Court,
seeks payment of damages totaling
$6,653.22.

Plaintiff charges that World, thru |
| Fein, had made an arrangement to
(have four songs from the circus

score, which was written by John
Ringling North, specially recorded
by a studio ork. World, it is al-
leged, had made an arrangement
with North to merchandise the
5,000 albums ordered thru the cir-
cus., World, after ordering 5,000
albums, it is claimed, took only
300 and did not pay for either the
500 or 5,000 seis,

Fein, when contacied, said that
the pubbery’'s atlorney will seek
a settlement of the suit next week.,

|

NEW YORK, March 3.—The pop
disk business currently is con-
fronted with an unusual situation
whereby the best-selling lists are
dominated by four artists—Perry
Como, Patti Page, Guy Mitchell
tand Les Paul. Seven of the first
10 best sellers and 12 of the first
30 are split among these four.

In addition, six other of the first
30 diskings are competitive rendi-
tions of tunes started by waxings
done by the dominating four, This
accounts for a phenomenal total of

18 of 30 top sellers credited direct-
| 1y or indirectly to them.

Como is on three current leaders,
If is his top item of the moment,
with Zing Zing—Zoom Zoom an ac-
tive item on the reverse. He shares
i honors with the Fontane Sisters on
| You're Just in Love and Betty
| Hutton on A Bushel and a Peck.
| His wax surge has been one of the
| prime factors in RCA YVictor's
three-month long hot streak in the
pop market.

Mitchell has been carrying the
ball for Columbia the past couple
of months and is represented in the
best-sellers with four etchings.
His coupling of My Heart Cried for

- They Dominate Pop Disks
With 7 of 10 Top Tunes

You and Rowving Kind. his latest
Sparrow in the Tree Top and a
rendition of You're Just in Love
in duel with Rosemary Clooney,
are his chart items.

_ Patti Page, whose fabulous etch-
ing of Tennessee Waltz, zent her
sky-rocketing, has had two succes-
gsive follow-up hits in Wonld [
Love You and Mocking Bird Hill.

Paul and his multiple-dubbing
guitar electronic acrobatics have
been steady selling items for Capi-
tol, but of late have broken out for
top sales. Mocking Bird Hill is his
fast-stepping leader and Tennessee
Waltz has been running strong be-
hind la Page's. Paul's wife, Mary
Ford, is featured on both of these
disikngs. The flip side of Ten-
nessee, Little Rock Getaway, also
has been a demand item for the
Euy.

Other artists represented on the
lista in clusters include Dinah
Shore, both sides of whose duels
wilh Tonv Martin, In Your Arms
and Penny a Kiss, are best sellers
along with My Heart Cries for
You, done solo., Guy Lombardo is
on the list with a pair, hizs Tene
néssee Waltz and Chicken Song.

L R ————wh——m————————
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POP FOLIOS FLOURISH

~ Reprint Houses Feed
New Markets, Get $$ |

NEW YORK, March 3.—The
publishing of song folios, long con-
cidered the special domain of
major firms, is slowly but increas-
ingly becoming a reprint business
patterned after that of the book
publishing industry. Within the
last few years, reprint houses have
started to flourish in the music
business much as the book field
‘has seen the rise of the “pocket"

- and “dollar" reprints.

Typical of the folio reprint o>-
‘eration is the Chas. H. Hansen
Music Corapany here, tho similar
firms exist both here and in other
parts of the country. Hansen, who
heads his own firm and the Ethel
‘Smith pubbery, has built his re-
print business to the point where
an increasing number of music
firms are willing to grant folio
rights to his firm. Other reprint
houses are Nat Tannen and Fred
“‘Waring's Shawnee Press here,
Oahu Publishing Company in
Cleveland, and Hal Leonard Music
in Winona, Minn. Tannen and
shawnee specialize in choral fo-
lios, Leonard in band arrange-
ments, and Oahu in string-instru-
‘ment and accordion folios.

Hansen publishes pop follos in
simplified scoring for elementaryd
‘pianists, Western, sacred and bar-
bershop-quartet folios, and pop

AAL AL AR AR AR

Big Song Grows From
Little Acorn Records

“BETWEEN
TWO
TREES”

by Billy Hicks, Acorn 317

Gale and Gayles

Incerpoarated

-

AR
SRR

1415 BROADWAY, NEW YORK !

SANTLY-JOY, Inc.
1619 B'way N. Y. 19

MY LOVE

Recorded by

song folios for uke, trumpet, clar-
inet, saxophone, accordion and|
frombone. Timing of new releases
is based on picking up hit tunes. |
Recent is=sues, for example, in-
cluded Tennessee Waltz, Can Any-
one Explain, I'd've Baked a Cake,
and Jealous Heart and Cry of the
Wild Goose. Pubbery uses the
same material in §1 folios contain-
ing 20 songs and 60-cent reprints
with six tunes. .

Rovalty Basis

Tho many firms still publish
their own folios, an egual num-
ber find it economical to hand the
rights to outfits like Hansen's on
royality basis. Cost of printing and
distributing folios is now sa hirh
that many pubbers prefer to sell
the righis. '

Thao the simplified piano reprints
are usually issued at the same time
that the original pubber is selling
his own sheet music, there is ap-
parently little competition be-
tween the two. Folios, it is felt,
are sold thru outlels other than
those doing the big sheet music
business. Simplified version doesn’t
have left hand chords, giving sin-
gle notes for each hand.

Typical of the pubberies repre-
sented in recent Hansen folios
are Beacon, Laurel, Knickerbocker,
Southern, Acuff-Rose, Robert and
Paxton. According to Hansen,
prospects for the future look ex-
ceedingly bright. Firms who've
been holding out on reprint rights
and those who have been publish-
ing their own folios are beginning
to switch to the reprint houses.

Reiter Reps
Spain Authors

NEW YORK., March 3.—Sociedad
General de Autores de Espana, the |
Spanish author's society, has ap-
pointed Frederick J. Reiter its new
representative here, Reiter re-
places Llopis De Olivares.

Reiter's first action on_assuming |
the post was a notification of all |
record companies that SGAE is
not a member of BIEM, the inter-
national mechaniecal collection so-
ciety. Licenses can be granted
only by Reiter, and all accountings
must be made to him.

SGAE has agreenggnts here with
both the American Society of Com-
posers, Authors and Publishers,
and Broadcast Music, Inc., the lat-
ter negotiated for last fall

Reiter, a well-known lyrie writer
and copyright lawyer in Germany
until 1933, and subsequently con-
nected with music publishing ac-
tivities in Austria, Ttaly, Spain and
Cuba, plans promotional activity
to encourage performance of Span-
ish music here,

Columbia Vs. Goody
Set for March 27

NEW YORK, March 3. — Co-
lumbia Records’ appeal against the

TONI ARDEN

[Calumbia)

== =TOMMY
TUCKER
an
M~G-M No. 10897

‘MUCH ALIVE

+ 4. ROBBINS & SONS, Inc. §

decision handed down last De-
cember in its fair-trade suit against |
dealer Sam Goody has been held
aver for March 27. Case will come
up in the appellate division, New
York State Supreme Court, |

Diskery has already filed its|
brief, but Goody's lawyer, A. M.
Lowenthal, is still working on the
dealer's brief, As reported last
week in The Billboard, American
Bookseller's Association this week
Iile_d a pr:tit:iun to enter the case as
amicnos Ccuriae.

POLYMUSIC

NEW YORK, March 3.—
The supplementary trade serv-
ice listing of record labels is-
sued by The Billboard last
month  erroneously  placed
Polymusic Records under the
heading of “kills." Mail sent
to Polymusic at an address
originally given to The Bill-
board was returned as unde-
liverable. Difficulty appar-
ently was caused by the disk-
ery using the address of its
*press agent.

Fact is, Polymusic is still in

business, but at another ad-
dress which will be correctly

listed 1n farthcoming Bill-
board record label supple-
ments.

Columbo manuscripts,
' songs will be placed in Mellin's

RELEASE JUMP
COST S-B
STAFFORD DISK

NEW YORK, March 3.—
Shapiro-Bernstein lost a Jo
Stafford record on its tune My
Love Serenade when Coral
this week jumped an April 1
release date with an Ames
Brothers version, Stafford has
been sel by Columbia to etch
Love, but the disking was
canceled when the jump be-
came known. First reports
had Charley Grean iceboxing
a Tony Martin etching .of
Serenade which was already
cut, but it now sappears that
Victor will release the tune
after all. According to the
pubbery, the Stafford disk was
the only known casually. Pro-
fessional Manager George Pin-
cus says that two Decca ver-
sions are on the way. Coral's
explanation is that its hand
was forced because the flip
tune on the Ames disk, I Love
You Too Much, a Leeds tune,
was appearing on competitive
disks.

King, Federal
OpeninN. Y.,
Shift Staffers

NEW YORK, March 3.—King
Records and its new subsid, Fed-
eral Records, have reopened offices |
here, with Henry Glover and Ralph
Bass in charge of talent and re-
ecording activities for the respec-
tive labels. Emphasis will continue
on rhythm and blues. Headquar-
ters for both labels, of course, con-
tinue in Cincinnati under Prexy
Syd Nathan. The King-Federal
line operates with 34 wholly- |
owned distribbing branches, the |
only specialty indie to do so.

Bass and Glover also plan tn|
hype the labels' pubbing subsids
here; they are handling Armo,
Raje and C. & J. pubberies, all
Broadecast Music, Ine., affiliates.
Writers Carolyn Leigh and Gladys i
De Jesus have been signed to ex- |
clusive pacts with Armo and Raje |
respectively, New artists with |
Federal include warbler Joe|
Bailey and Marion Page, the young |
English jazz 88-er. i

CINCINNATI, March 3.—To im- |
plement the. plan of vigorously |
promoting its King, Federal and |
Deluxe lines, King Records, Tnc., |
here, thru Vice-President and Gen- |
eral Sales Manager J. 5. Kelley |
Jr., this week announced the shift|
of two of its staff in the promotion |

and sales divisions. |

Effective March 1, Jim Wilson,
Detroit representative, will become |
national disk jockey promotion
manager. He will contact all radio |
stations east of the Rockies. Carl |
Kline, Charlotte, N. C., who has |
been with King in a sales ca-|
pacity, will become field sales su- !
pervisor of 14 branches thru the
South and Southwest,

On January 1 Harry Russin, for- |
mer King credit manager, bl:-r:arne|
field sales supervisor over 14|
branches in the Midwest and East. |
Mrs. Helen Kline continues as su- |
pervisor of all branches with the |
exception of those on the Coast, |
where Al Sherman handles oper- |
ations.

DISCOVERY

Mellin Gets |
Unpublished
Columbo Mss.

NEW YORK, March 3.—Pubber
Bobby Mellin has uncovered and
acquired the publishing rights to
20 previously unpublished Russ
The 20

| tailers during April.

Broadcast Music, Inc.,, wing, Al-
gongquin Music,

Those of Columbe's songs pub-
lished prior to his death in the
mid-'30s are licensed thru the|
American Society of Composers, |
Authors and Publishers. The|
newly found songs credit both|
words and music to the late)
CTOONET,

First song to be activated from |
the 20 will be I'm Yours To Com-|
mand, Song 18 slated for April 1

activity, and several recordings|
have been made of it with Billy
Eckstine on MGM and Herb Jef-

fries on Cora] already in the bag.‘

e m— AN S arie anya diabh ot oy e e ——

TV-Phono Merchandising

NEW YORK, March 3.—Radio-
TV manufacturing firms con-
tinued this week to disclose their
financial statements for 1950, and
in each case the figures bore out
the fact that television business
was great last year. Radio Cor-
poration of America showed an|
84 per cent increase in net earn-
ings (see separate story), Admiral
disclosed an all time high in net
earnings and sales up 129 per
cent, and Stromberg-Carlson re-
ported a 27 per cent increase in |
sales volume and corresponding |
Increases 1n net earnings, Yet the |
National Credit Office also dis-

| elosed this week that 19 electron-

ics firms had failed during 1950, |

Shurack Sefs "Pep-Up” |
Promotion Campaign . . . |
Shurack Sales Company, na—:

tional rep for the Ehura-Tunei
phone line has set up a special|
promotion thru its distributors.

Firm will give one free phono-|

(graph with each 25 of a nurnbf:r|

ordered. Results are reported to
be excellent,

Four New Porlables
Introduced by GF . . .

General Electric Company this
week announced four new port-
able radios to be ready for re- |
Sets are|
available in plastic cabinets and
will list for $36.95 and $46.50. All
new radios are AC-DC and bat- |

lery sets.

Mojorola Sets Record |
Adveriising Campaign . . . |

Advertising campaign set hyl
Motorola for the first half of 1851 |

Tune Dex Quits
After 8 Years

NEW YORK, March 3. — The
Tune Dex Service, a card filing
system incorporating current pub-
lished songs, is folding due to an
inadequate subscription, according
to a letter of notification forwarded
to the Musical Publishers' Protec-
tive Association (MPPA) by its
publisher, George Goodwin.

Tune Dex has been in business
for cight yvears and of late has
averaged some 50 cards per month,
each containing a miniature leaf
sheet and pertinent information on
each song.

Original intent of Tune Dex was
to service all offshoots of the musie
business—radio, TV, films, bands,
etec. But the bands didn't go for
it and imperiled the project all
the way. Service was intended
strictly for trade consumption and
sold for $12 per year.

Goodwin's mate for Tune Dex,
Song Dex, which covers public
domain =songs, will remain in busi-
ness, This service is open for
public subseription.

MCA on Spree,
Signs Singers

NEW YORK, March 3.—Music
Corporation of America has been
on a talent signing spree in the
past week or so, notably in the
music-disk field.

The agency pacted Mario Lanza
(RCA Victor), Mary Mayo, Johnny
Parker, Jimmy Wakely (all Capi- |
tol) and Tony Bennett (Columbia) |

| to regular three-year, with three-

vear oplion, agency deals. i

DOWNEY GOES
RELIGIOSO

NEW YORK, March 3.—
Veteran warbler Morton
Downey has been signed to
wax for Decca RE-cn‘rl:ls.
Downey will be used by the
label exclusively for the wax-
erv's Faith Series, a cata-
log specializing_ in religious
and semi-religious slicings.
Downey last recorded for the
defunct Majestic waxery.

However, his [lirst release
for Decea will ecouple a pair
of nostalgic standards, Home,
Sweet, Home with Love's Old
Swreet Song. Platter will be
issued at the end of this month.
Downey currently: is in his
second  vear-of -his own video
show on CBS-TV.

ie reported to be at a rate $1,000.-
000 greater than for the same
pericd last vear. Firm will ex-
and its national ad budgel and
old its local budget at the same
level as ast year., Campaign will
include TV, radio, outdoor, news-
paper and magazine advertising.

NARDA To Battle on

Mass, Stale Laws . . .

The Massachusetts chapter of
the National Appliance and Radio
Dealers' Association is set to put
up a stiff battle against proposed
legislation in that State to con-
trol TV servicing. Three bills on
the topic have been introduced in
the Legislature.

Spike Jones $16,320
In Two Ohio Stands

CINCINNATI, March 3 —Spike
Jones and his band of entertainers
chalked a rousing $9,820 in a single
performance at the new sporis
arena in Troy, 0. Wednesday
night (28).

In two performances at the RKEO
Albee Theater here, Thursday

| night (1), with ducats scaled from

$1.23 to $3.08, the Jones crew
pulled a tepid $6,500. Some 3,000
persons saw the two shows here.

"BEAUTIFUL
BROWN EYES”

"CHRISTOPHER
COLUMBUS"

AMERICAN MUSIC, INC.

1576 Broadway, Mew Yaork
€O 5-TEROD

10% Sunset Blvd.,, Hollywood
CR 1-5154

ZING ZING
Z00M ZOOM

recorded by

g THE ANDREWS SIITERS  Docco
B PERCY FAITH
B DaviD ROSE
¥ pERRY cOMO

afhary 1o fallow

vireann O limbia
¥ Wy ¥
.ﬂ'f.ﬁ Vichor

“ “ROBRINS MUSIC CORPORATION

presents:

"LITTLE SMALL TOWN
GIRL"

"THE LITTLE WHITE DUCX"

"SOMEBODY STOLE MY HORSE
AND WAGON"

GENERAL MUSIC
400 Modison Ave., N. Y. C, PL3-7342

ROY ROGERS
record

“KATIE”

(The Hoppinest Kangaroo)

GEORGE PAXTON L.

:ﬂl'ﬂ‘ .Er‘_';ﬂ\durﬂv ] Miw 'r':j-.-l !tr' k¥
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glla Johnson

e

27488 (45 ™) |

CeA

Oh What A Face GUY LOMBARDO

A Nickel Ain‘t Worth A Canl Today Decea 27487 and *9-27487
Do Something For Ms INK SPOTS
A Fool Grows Wise Decca 17493 ond *9-27493
And Then [ Prayed INK $POTS

Somebody Bigger Than You And | Decca 27494 and *9-274%4

Lovely Is The Evening EVELYN KNIGHT with the RAY CHARLES SINGERS
Nobody's Tears Are Falling Bul Mine Decca 27491 and *9-27492

Beautiful Brown Eyes EVELYM KNIGHT with the RAY CHARLES SINGERS
Thai's How Our Love Will Grow Detca 17485 and *9-27485

The Lollipop Tree EVELYN NNIGHT
Katy (The Hoppinesi Eangaroo) Decca 2T48% and *7-27487
My Funny-Sunny-Hooesy-Bunny MR. GIGGLES
I Wamnt A Wittle Wabbit Decco 27491 and *9-27491
Sonny The Bunny ' MERVIN SHINER
Bunny Round.Up Time Decca 27482 and *9-27482
15l Yo Fuera Rey! (1f) JOWNNY LOPEZ
Ven Mi Coraszon (My Heart Cries For You) Pecca 21338

*Indicotes 45 RPFM YVersion

NEW RELEASES - sinoues

Then You've Never Been Blue BING CROSEY and TOMMY DORSEY

You Gotta Show Me Decca 27441 and *9-2T44)
The Palms FRED WARING AMD HIS PENNSYLVANIANS
Before The Crucliix Decca 3TAES and *9-27445
Poison Love BILL MONROE

On The Old KEentucky Shore
La Novia' Ausenis

Decea 46298 and *9-44298

ALFREDO DE ANGELIS

*Indicates 45 RPM Version

. Benlencia Decca 21336

NEW RELEASES- acsums

FOR YOU

GORDON JENKINS
and His Chorus and Orchestra

Selections include: For You—0n The Painted Daseri—Maybe You'll Be There
=Dark Eyes—Agoin—3kip To My Lou=Temptotion=My Funny Valentine
Decca Album A-B21 » Four 10-imch 78 RPM Records = Price $4.15
Deccn Albwm 9-19T7 * Four 45 RPM Unbreckable Recards = Price $3.75
BL 5307 = 10-iachk lll-. 'll" .|I:r"r-m Unbreahobls Retord = Prics 53.00

MOONGLOW

LIONEL HAMPTON
and His Sextel
Instrumenial Fox Trols

Selections include: Moonglow—(When We're Alone) Penthouse Serenode—
The Mon | Love=You Go To My Head—Eosy To Love—Memories OF You—
Time On-My Honds=1'll Remember April
Deece Album A-BOd = Fowr 10-inch TR RPM Hecords = Price 54.15
Peita Album 9140 # Fowr 45 RPM Unbreokable Records » Price 33.75
DL 5397 # 10-inch Loag Play Microgroove Unbrookeble Recerd = Price $3.00

i

NEW RELEASES _cuitoren's sers

MY FUNNY-SUNNY-HONEY-BUNNY
- and
I WANT A WITTLE WABBIT

Sung by MR. GIGGLES
With Orchestral Accompaniment Direcled by Jimmy Carrall
One TR rpim Decealita™ Record » Soi K-23 & Price $1.00
One 45 rpm Unbreakobls Recand & Sa0 1-138 = Price 93¢

Decca I74M1 [T8 rpm) wmd ¥-27891 (45 rpm] * Price 854
*Unbreakable Under Marmal Uss

45 rpm and 78 rpm prices do not include Federnl, Stote and Local jaxes.

L]
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i CORAL RECORDS

America’s Fastest Grpi&ing Record C;mpany

. rhE sitteoArd Music
Y CO Popularity Charts
RECORDS

i gl HONOR ROLL OF HITS

The Nation’s Top Tunes

The walion's 10-tesn lemes, THE HONOR ROLL OF WITS, | gefermaone! by a
scientific tabulation of varipet degprecy of zach song's populbrity @8 measored Dy Surey
features ol The Bilbbosrd's Wpsic Pogailacily  Char Baiad o reflfld t0r v
Feoruary 28, March 1 amf @

Lasi This
Weak Wesak

3. LI

.+ . By Fobert Hargrraves, Stanley Damerzil and Tolchard Evanc— Publinbed by
Shapiro-Bermiein (ASCAP)

RECORDS AYAILABLE: P. Como, ¥ 20-3997; J. Garber, Cap 13%3; Vic Themone,
Mer 5545 ok Spots, Dec 27391; J  Stafferd-P, Weston Ok, Col 3%0B2; D.
Vaughan, Coral &035% B, Ecksting, MGM 13835 0. Martin, Cap 13427 &
Lpambawreds, Dec 344%9; L. Armilrorg Urlk, ez ZT23]

ELECTRICAL TRANSCRIPTION LIBRARIES: Chuzk Foster, Lang-Worik] Daved
Lew mler, Stariord; Larry Foline, ‘Warld.

2. 2. My Heart Cries [or You

. . By Carl Sigman and Percy Faith—Published by Massey Music (ASCAF)

RECORDS AVAILABLE: G, Nokchell-M, Miller, Cal 390&7; &1 Morgin, Lensan
E77: D. Shome-H. Rene Ork, ¥ 20-3978; J. Wakely, Cap 1328; V. Youwm vk, Dec
27335 B. Farreil, MEGM 10668: Y. Damone, Mer 5503 E. Knight-Fed Foley, Dec
27378 J. Staltord, G. Autry, Col 39084; D. Washington, Mer EZ09; Lulu Brile
and Sredly, Mer &308; King Ddum Four, Deray 754] 5., BHrechoell 5. Mot
Eanner 2%67; 6. Pengon’s Al Stars, Regent 1035 K. Griffing Celi3313-39143,

ELECTRICAL TRANSCRIPTION LIBRARIES: venmy Herman, |ang Worth, lea
Bereke, Thesaurus: Spide Cooiey, Stamdard

1, 3. Tennessee Wallz

. . - Pre Wee Hing and Redd Stewarl—Published by Acuff.-Rose (BMI]

RECORDS AVAILABLE: Roy Acuff, Col{73)205351, (3302-150; Cowbeoy Copas,
King &% Foniane SHiers, V 20-3979; E. Hawking Ork, Coral &0313; Wayne Hing,
Y 20.3434° Pee Wee King, V 20-1680; Anlta 0'Day, London Be7; P. Page, Mer
n534: Jimemy and Leor Sheet, Dec 461227 Jo Staiford.P, Weston {irk, Cal 3%015;
G. Lombardo, Dec 27334 Les Paul, Cap 1316; J. Jaworski-G. Bajek, Dasa 718;
T Tucker Ork, WGM 10864; Cowboy Copas-Ruby ‘Wright, Kimg Bi% Wik Larkin,
Regal 3303: 5. Kaye, Col 39113; Spike Jonss, W 20-4011; Jo Staflerd, Col 30139
§ Rechlzeit-S Meooff, Banner 2586 Gov. G. Srowning, Mer 63105 J. JSthookbuy™
Forler, Chance 1103 i

ELECTRICAL TRANSCRIPTION LIBRARIES: Lasrsncs Duchow and Fed Faven
firi=L, Fokan, Thesaures: Spade Coofey, Standard? Leon Payne; Lang-Worthi Alan
Hoimes, daspcwied; Ernest Tubb, ‘World, |

4. 4. Be My Love

.+, By Sammy Cahn and Nicholas Brodrky Published by Willer [ASCAF)
From the MIGM Tilm, “Toast of New Orl=ans.”

RECORDS AVAILABLE: E. Echstine-®. Case Ork, MGM 10799, W, Lama, ¥
(45]40.1353, (TE)10-1561; V. Young, Decca 2734k Ray Anthony, Capuol 1352
L. Brown-C. Butler, Col 39157, G. Auld Quintet, Royal Roost 5247

ELECTRICAL TRANSCRIPTION LIBRARIES: Chuck Foster, Larg-Woritky Tes Beneke
Ork, Thespomis; Bob Eberte, World.

7. 5. Mocking Bird Hil

. . By Vaighn Horton—Published by Southern (RSCAF)

RECORDS AVAILABLE: R, Allen-E. Britt, Vi15)35:03%, (7B121-039%; Marin
Sopprs-0r, Miles, Londen 851; A Miller, Cormac CFS 11887 B, Worgan, Dec 27444;
L. Paul-M. Ford, Cap 1373 Pinetoppers, Csral &40al; P. Fage, Mer 5595,
455505k a%: Clark and McMullen, R.F D. 5075,

iNo indormiation on electrical tramscripiion |jowaries avajlable & The Btlibrard
gors Lo presc.) i

- 6. Aba Daba Honeymoon |

By Arihur Fields and Walter Doneein—Published by Feist (ASCAP)
From the MGM (ilm, "Two Weeks With Lowe.™ -

RECORDS AVAILABLE: W. Salar-N, Leygen Ork, Lol 3880 H. Hayes-i, Kallen,
Mer 5585 D. Beynoldi-C. Carpenter, MGM 30282, [43)K-J0ZEZT H Carmid luiel-C.
Dailey, Dec 27474: F. Martin, ¥ 20-4085.

iNa "rl':.r!“,;.:.n.n, gn elecirical transcriplon |igrares avallabnle & Tl Bl lpoard
gees L0 press.)

6. 7 You're Just in Love

. By Trving Berlin—Published by Berlin ASCAPI
Erim (he musical, ““Call Me Madam®™

RECORDS AVAILABLE: R. Case Ork-J Carrall-C. Briake, MGM 10825 B. Chapel-
0, LeWinter Ork, Mer 5545 P. Coma Fantane Sisters, Vic 20-3545; M Marfin
& Son, Larry, Col 39115, E. Merman-Dick Hayrmes-G. Jenking Ork, Dec 2731Y;
E. Witchell-R. Clooney-P. Faith Ork, Cal 39052; R Steveng-R. Merrill, Wiasig9- 1
3108; M. Tilten-H, Babhitt, Coral &D335] L, Armatrong-Y. Middleion, Dec 2T4HL.
' ELECTRICAL TRANSCRIPTION LIBRARIES: Sob Chester Ork, Standard; Chuck
Fester, Lang-Worth; Vincent Il.upu. Thasaurus: Monlca Lewis, Workd.

5. 8. The Roving Kind

., By Jessie Cavanaugh and Sianton Arnald—Published by Hollis [EMI)
RECORDS AVAILABLE:; O, Brand, Crest CR-23002-17 Melodennt. MEM TOETS;
& Milchell-M, Miller, Col 390a7; Wedvers, Dec 27332 R, Allen, Wer 5573%;
L. Bunier, Cap 1381

ELECTRICAL TRANSCRIPTION LIBRARIES: Laany Herman, Lang-Worih,

8. 9. A Penny a Kiss, a Penny a Hug

. By Buddy Kaye and Ralph Care—Published by Shapiro-Bernatein (ASCAP)
RECORDS AVAILABLE: T, Brewer-5. Laman, London B78; Andrews  Sisiers,
Dec 27414, (45)9-27414; E. Howard, Mer 3307, (45/556X45; A, Ham, Cap 1350
T. Martin-D. Shore, ¥ 20-4019
ELECTRICAL TRANSCRIPTION LIBRARIES: Eddy Moward, Warld,

10. 10. Would I Love You?

. o » By Bob Fussell and Harold Spina—Published by Wall Disney {BSCAP)
RECORDS AVAILABLE: J. Gray Ork, Dec 27402, 0. Day-H. James, ColiTEIIN1SY,
(45)4-39158: T. Martin, ¥ 20-4057; H. 0"Connell, Cap 1308 P, Fame, Mer 3571;
E. ¥Young-J. Pleis, London 8932 B. Cloanty, King 15102,
ELECTRICAL TRANSCRIPTION LIBRARIES: Cocosrut Grove DOrk, Standard,

WARNING: The title “HONOR ROLL OF HITS" s a registered drade-mark and the Visting of
mlmhmwumlilim.hdﬂwmrmhm-m H
o | 4 iubsidiary.of DECCA RECORDS, ive ) The Billboard’s comsenl. Simply write or wire Publisher, The Billboard, 1564 Broadway, New York, I
[-A Twlisapdey. @ L d X, TNT and ; '-'“-l Gialed Led ill
IN CANADA: Rogers Majestic Radio Corperation Lid,, Toronto-Menireol R .

= \WWwWw-amereanradiohistorvycormrr— - : E— —
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Week ending Hot Sellers based on
MARCH 10, 1951 Actual Sales Reports

—
78 45
‘o rpm rpm
“THE HOT CAMARY" Jan Garber with Paul Nero,
violin, & Ewing Sisters. ................. 1430__F1430
“ALWAYS ‘I'ﬂﬂ_.*_' "DESTINATION MOON"
Nat “King " Code. oo S v e _1401_F401

“CHEW TOBACCO RAG,” "LET ME IN” Red Ingle. .. __1431__F1431

COILE

al the Hammond organ

has a fast, flashy hit in
l POPULAR
“SOMEBODY
“MOCKIN' BIRD HILL" "CHICKEN REEL" Les Paul. . _1373__F1373

"I TAUT | TAW A PUTTY TAT" Mel Blanc. ....... _1360__F1360 ST OIE MY G AL;, P R
"BEAUTIFUL BROWN EYES” Jimmy Wakely. . ... .. 1393 F1393 . J

*TENNESSEE WALTZ” "LITTLE ROCK GETAWAY" backed by F g

T N ——— —1316__F1316

"JOHN AND MARSHA” Stan Freberg. ........... _ 1356__F1356 ,“T" j[]'\T A T" Jm (TEELEEN TEELEEN)

MY HEART CRIES FOR YOU,” "MUSIC BY THE 1
ANGELS” Jimmy Wakely ................ _1328__F1328 Capitol Record No. 1403 @ on 45 rpm No. F1403

"JET," "THE MAGIC TREE” Nat “King” Cole. .. ... 1365__F1365
"THE ROVING KIND,” "50 LONG (IT'S BEEN GOOD

10 KNOW YUH)" Les Bader. ............. __1381__F1381 . ” EW RE‘

“EASTER PARADE,” "LET'S GO TO CHURCH (NEXT
SUNDAY MORNING)" Margaret Whiting and

Jimmy Wakely .:......ccovvvvnnnnnnn. 1382_F1382 .nu N 78 e l.l-u-__
"PETER COTTONTAIL" Jimmy Wakely .......... _929__ M9 PEGEY LEE YEAH YEAH YEAH ——
Al CAS3090__CAS3090 i O ROCK ME TO SLEEP
"YEAH YEAH YEAH," "ROCK ll[ T0 SLEEP” : SHENANDOAHR WALT
PR DI omeeSonmmsres RV DIVVIG SSTERS | THE KISSING SOMG _z A
"FAITHFUL™ "LONESOME GAL" Margarei Whiting. . __1391__F1391 JIV CARBER =~ | THE HOT CANARY
PALL VERD ... | THAT'S HOW OUR LOVE WILL GROW| "
tLF .. CHEW TOBACCO RA
| WESTER “fjﬁﬂ(—? s LET ME IN ’
"THE SHOT GUN BOOGIE" Tennessee Ernie. .. ... __1295__F1295 JULH LEE UGLY PAPA i e

il Hur By Froivads

| 1 KNOW IT’S WRONG (The Diet Song)

“HOT ROD RACE” Ramblin® Jimmie Dolan. ..... . __1322_H322
otk Tompn .. 13T0_H QI | o i aevens e | | ™
"ﬂfﬁmﬁm :ﬁ:tlli::nﬂﬁio puuu ..... —1406__F1406 0L RASHUSSEN ;gﬂ"ﬂ:ﬂiﬁ::;:,:‘ﬂﬁ’ﬁmm el
"YOU'RE ALWAYS BRAND NEW" Tex Rittr.......1388_Fi388 e :;,m Eﬂf;l: :ﬁ; :T;';nvluﬁ You| _ ..
P - [
TEX WILLIANS SMOKE! SMOKE! SMOKE!

THAT'S WHAT | LIKE ABOUT THE WEST

Ly
Tha wsusl prices, indicated above, do not includes Federal, State or local Faxes.
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® Records Most Played
by Disk Jockeys

. + « Bosed on reports received February 28, March 1 and 2

Hecorss HisteD here o Aumerical arder are played over the grealest number of record Shows
List 1 nased on replies Trom weekly survey amang disk jnckeys thruput the country  Unbess shown in this
chart, 3'her available records or tumes listeg here will be tound Im the Henor Roll of Hits, Wsic
Pooularay Chart, Part . (F) [ndicates tune iz trom a Bim; (M) indkcates tume Is from a legit musical.

POSITION
Weeks | Last | Thas - .

VOX JOX

Lo daie | 'Week [Week :
B 1 AEUE eenndansaes ssttard PoBamn,. .. s
: VITBY20-3957: (45)47- m‘r—nscnn
16 2 2. TENMESSEF WALTZ .. T
Mercurvi TRISEE3S: (4535534045 —BAMI
14 4 3. MY HEART CRIES FOR YOU. .. .G. Mitchell-M, Miller. ........
Coll78139067; (23)3-29067;
1451439067 —ASCAP
12 3 4 BEMYLOVE ..... e M AN i s
VITAY10-1561 (45149-1353-—-A5CAP
6 & 5. ABA DABA HONEYMOON ..... D. Reynolds-C. Carpenter. . ....
MGMITEIZ0282; (451K-30282 —ASCAR
9 &6 WOULD ILOVEYOU? ........P. Page. . ................
Mareury{TEIGETL; HS]SETHM;—ASE&P
13 5 1. ROVINGKIND ............. M. Miiler-G. Mitchel..........
Coll78)39067  (33)3-39067;
(45)4.-39067 —BM]
6 30 8. FEHI':‘I’AI{ISS. PENNY A HUG .D. Shore-I. Martin.........
VITB)20-4019; (45)47-4019—ASCAP
3 12 9 MOCKIN BIRD HILL ........LLPaulM. Ford ..............
Can(7H11373: (45)F-1373—ASCAP
Py G 1 T VT R 3] S
MEMITRILOFG; (451K- IM%—AEEAF
g 11 11. SOLONG ................0. Jenkins-Weavers ..........
Decl7827376:  (4519.27376—BMI
14 7 12, MY HEART CRIES FOR YOU. . .D.Shore.... .......
VI78)20-2978: (45)47-3976 —ASCAP
11 10 13. MY HEART CRIES FOR YOU .¥.Damone. ............
Mercory [7TTIESAT:  (4515563X45-—ASCAP
2 18 13. SPARROW IN THE TREE TOP...G. Mitchell-M. Miller. .. ......
Col(78)39190; (33)3-39190;
(4514-39190—ASCAP
T 22 15. BE MY LOVE........ P R ANTOMY . s e
Can{78)I352; (45)F-1352—ASCAP
{ — 15 ITSNOSERET............. ) Stafford .. ......ccvvvuuns
Col(7R)39082; (45)4.39092;
133)3.39082—8MW|
1 — 7. MOCKIN' BIRD HILL,........ P. Page.....
: Mercury(TEI5595;  (45)5595K45—ASCAP
{1 8 18 YOU'RE JUST IN LOVE........P Como-Fonfane Sisfers. . . .....
VITB)20-3945: (45047-3945—ASCAP
2 28 19. BEAUTIFUL BROWN EYES.....R. Clooney....... s By
' Coll78139212;  (45)4.39212:
(33)39212—BM1
8 20 20. ROVING KIND.............. Woavers. ... 7 .. o ciuii i aas
Deci7BY27332; (4533-273352—BM]
2 — M. SDIONG ...... s 0 NNERIRNY e
Col(78)39160; (45)4.39160; !
_ (2313-39160—BMI |
{ — 21 TENNESSEE WAITZ ....... .o lombarde ... .........
Dre(72I27336:  (4519.27336—BMI
4 — 23 MY HEART CRIES FOR YOU .. .8, Farrell. .. ...............
MEMITRIL0SER: [(45)K- IMEH—H-AS-UF
10 19 24 MY HEARPT CRIES FOR YOU. ..J Wakely ...............
2 . Can{7BILIZA;  (45IF-1328—ASCAP
2 — M EE'HG BACK THE THRILL..... E. FisherH. Winterhalter. . .....
Wi{THI20-4016; (AEM7- 401 6—ASCAP
1 — 24. IT IS NO SECRET......: - ...B. Kenny-Song Splnmm ........
Dec(78127326:  (4519-27326—BMI
v - S ;| S aetsnnae e e e |
) CAr(TENI342;  (45)F.1342—ASCAP
72 28 17 ABA DARA HONEYMOON. . ... R. Hayes-K. Kallen............ 1
Mercury(TEIS586:  (4515586X45—ASCAP
3 — 27. JOHN AND MARSHA.........5 Freberg. ...........
, Cap(7AN1356; (45)F-1356
AR ) i | T e R R LR V.Damone. . ...... 0000 .
) —Mermn‘ﬂﬂ]ﬁfrbﬁ' Hﬁ]ﬁﬁﬁﬁlﬁﬁ—ﬂﬂli’
T — 30 JE vininnnvnravormomnnes Mat King Cole ...............

LCaplTEILIES; (45)F-1365—ASCAP

® Sorgs With Most
TV Perfmnames (RH Tele-Log)

| —

The PFucharg Homoer
American Broaocasting- Company, Columbis Broadeasting System, DuMont and Mational Broadeasting
Comipany network sialiane o ABa Yorh ann Chicage  Point totals are derived in the following manner.
Every LIME & S0RG % DEFIOIMEd 30 & SuStEining how  astrumentally, it receives a credit of 5 points;
wiep performed socaily Bm a3 sustaings | recerwes 10 powrts, when done irmtrumentally on a8 commerclal
shawe i1 receiver 1% points and  wren dons wocally on 3 commercial show it gets 20 points

Week of February 22 Lo February 28

1. li—Shapin I e e T A R e e A SRR A e R
- JRY T T W e e Y Y L e e R b R o b e |
3-. You're Just o l.l?ll:*-t-ﬂ-ﬂ“ﬂ ----------------- FiEmmE S E AR B EE S EEE FETEamEEE R E 12“
4, My Heart Cries for You-—Massey, e e e B R B b G b b e 5 A BO
5, Tenmessee WANE —BEUf-RO%E | .v.cenrernsrsrannrrdnassbrssssananssysaneannssains B
b. ItliﬂLﬂl'l:i:f D'«i!:r Tﬁdi]"Etrliﬂ:-r-r---.----.----r----r---d e EsEE @A seEw = 15
7. Chicied Eﬂﬂg"-l-ftdi . it il i smdddamrranrE A e R E R R AP E R BB AR SRS AR AR F IR E h‘!f
a. T 1 Were a Bell —Morris R R R R R R R R R R L]
9. &ka Daba Heonevmoon—Fgist P B T Dt S R BNy Y
10. And You'll Be Honee—Burke-Van HnJ',-m P S P PP AP PR (NG - |
11. Roving Kind—Hallls e et S i ek ML Rt e PO g, |
12 TRENEING. 08 WOE——ROIEER . & o 2w osan o b o e o o - B0
13, A Bishel and 8 Perk—MIorri . . oo o e e me rsm s S aue M
19 A Pemy 3 Kiss—SHIPID. . iccsprasrnsnssstossmassnsribbosnsennenpsassnissssas B0
15. Meverthefess—Crawford .. . T L P R G PR !
16, Night Is Young and You re Sa Elaumul—'i".l'urd: & Mﬂs]: ......... o . Tes A0
17. Bowtlonniere—Sankly e A A A e B 20
18. Bring Back the Thrill—Maypole. ... ... coocsansssssansnnns s S T e A PRI e A
19. I Am Lowed—Chappell, R e e e el s mpie (1 R gl (TR |
20. Yeu and Your Beautiful Eyes— Fm.muml .......................................... 01
21. A Marzhmallow World—5Shapire. .. ....coceevsssmnnnss b R o S 20
Sk Bt Thing Tor You—Barlin. . ..civeccsinstssnansnuainsboanosnessnedantsnss nekan ol
L H_I' ‘.IH' !Iﬂil'liﬂﬁl:‘h-—'-'l'llmlr"t ----- dEAEE AR R R R R EE W N R L. eI T T !‘ﬂ
24 D"'"""-l in H-I-“"“Il' T!l"!ﬁﬂ-'—ﬂm rdEEb A AR A AR A AR AR S F R R R R R AR H
Il"" L UJITHE uH mm—tmm - & L LR RN ENERERERERNEERERNERENNELENRJNNIEENERLS.] m
2. Hu'l"- Could You Belleve Me “'TI'E'H' I 5"“ I I—“ ?u?_r'm FAEsAEBESEERESE N EREEEGEE SRS E H
£7. Hullabaloo—Wills . BRI -—!+llil-l--ll-ll!-ll-'l'll!'l‘ll-l LR m
20, 11 You've Got Lhe H[‘ﬂrl' I"l 'H- 'IH'TIH'!—P'H'I' R S L S PR P G M PR -
i B “l.”"”-ﬂ'g o Liie—Barlif. ... ccanwsinssrinnsss GrsEsEEEE BN A AT E A E‘U
J’u' mf 'im—AIiME LEEA N ERENREEERLEE AR PR RS RSN RELAERLERERER RS NS SRR EREREELEERENSER; m

_ = =

RH1 Telp-Log & bDased on the monitorng of all programs telecast by l.hul

Preems

Al (Jazzbo) Collins, WNEW,
New York, has landed a new
show, “On & Cloud With Col-
lins,” every afternoon. . Lar-
ry (Doc Jive) Shields, WFRPF.
Savannah, Ga., has inked a
long-term contract: with The
Herald, local newspaper, to
pen a series of weekly articles
on musie, Seth {u y
WMTW, Portland, Me.. has a
new shnw tagged “Larrabee at

Large.” Dennis Murphy,
KGGF, Coffeyville, Kan., is
seripting a  weekly column
tagged "Diskin’' With Dennis"

for The Coffeyville Daily Jour-
nal's Sunday edition.
Charles Moore, ex-WFBS, Al-
tj?nna. Pa., has joined '\_}FA.}.‘I

am . Suncjl? aylor,
WPTH Albany, N hasrexa
panded his “Baby Sitters' Ball”
program to a two-hour session
Saturday night. Ward
Glenn replaces Glenn Wilsén
at WIRE, Indianapolis. The
latter disk jockey has joined
WLW, Cincinnati. Jack
Stuart, WTAL, Tallahassee,
Fla., has started 2 new three-
andra-half-huur Saturday aft-
ernoon show. |, , Don Weston,
WHEKK, Akron, teed off a new
request show. “Spins and
Needles," this monih.
Charlie Harris, WJHP, Jack-
sonville, Fla., expects his “Jazz
Review"” to go daily again
soon. | Kurt Mexanﬂar,
WEAS, Decatur, Ga,, is looking
for Negm wax for his new
“break-a-day” platter show,
starting this month Lloyd
Harvey. WIRL, Peoria, Ill., has
tﬁged his new hour airer
“Moe Show.”" .. . Jim Russell,
WDEKD, Kingstree, 5. C., was
upped to program director
status.s Art Scheider.
KRSC, Seattle, is now piloting
“The Song Eﬂmple Shop."
Clark Reid. WAKR, Akron, has
begun a Saturday night disk
jockey show which i1s aired
from a different teen-age dance
each week. Bob Brannon.
WJMR, New Orleans, has
launched an hour stanza, “The
Rhythm Court,” featuring a re-
mote illusion gimmick, via
Brannon's four-voices trick.
Tubby Walthall, WSVS, Crewe,
Va., has a new telephone re-
quest airer, “Corn and Hot Bis-
cuits,” . Jim Palmer has re-
placed Earl Boardman, who
has left KSIM, Sikeston, Mc.,
to join the air force. . . Bernd
“alk, WJMR, New Orleans, has
entered the serviee, Bill
Bowick, WALRB, Albany, Ga.,
has signed a contract to air his
"Homemaker Harmonies™ for
the second vyear, . Earl K,
Siraight, WTTT, Coral Gables,
Fla., has launched a new daily
airer, “The Straight Dope,”
which features race results as
w1l as platters.

Sponsor Talk

. :llfu:mnlr. WHLN, Harlan,
Ky, inked 13-week deals last

weeck with Wilson Canned
Meats and Gordon Potato
Chips Bob Hespess,

WHOEK, Lancaster, O., landed
a spot contract with Chr}rﬁiep
Dodge. . Nabisco 15 sponsor-
ing a series of spots on Don
Zundel’s show., KPDQ, Port-
land, Ore. . . . Jay Miliner,
WTAM, Cleveland, has two
new spot advertisers, Gro-Pup
Dog Food and Hills Coffee. .
Merlin Matheny, KRKO, Ever-
ett, Wash,, has snagged a 13-
week spot pact with Dodge
Motors. . . . Bill Randall,
WERE, Cleveland, has landed
five new sponsors: Eylvama

“TV, Buick Motors, Halle Bros.'

department store, BC Remedy
and Stanback. . . . Fletcher
Smith, WTNC, Thomasville,
N. C., reports the following
new spot business: B. C., Head-
ache Company, Tru Ade, Juard
and Dodge, . . . Jim Hodge.
WCAR, Pontiac, Mich., reports
that Brooklyn Radio, a Detroit
disk distributor, has picked up
the 15 minutes of his
Latin American war airer on
a8 13-week contract. . . . Stork-
land, a kiddie shop, is the new
spongor of a 15-minute seg of
Bob Cavanaugh's “Nightwatch-
man” program over KRIB,
Mason City, Ia.

-t WU ameesen radiohisten® coree—= &

® Best Selling Sheet Music

- + Based on reports received February 28, March 1 and 2

funes listed are the pational best sheet music sellers.  List is based on reporis roo@ved each week
trom &l the nation's sheet music jobbers. Songs are listed according to grezter nomber of gales:

(F1 indicates tune is in & fim: (M) indicates tume s in legit musicall (R} irdicates tume ix availabis
on records

POSITION
Weeks | Last | This
ko date Week | Weed - Publichers
15 1 1. TENNESSEE WALTZ (R) .........00iivvvvnnnnnnnnn. Acuff-Rose
11 2 2. MY HEART CRIES FOR YOU {H}Hassev
T3 3 R irirerenss .. . Shapiro-Bernstein
3 8 4. MOCKIN' BIRD HILL IIE'J TN, Southern
11 4 5 BEMYLOVERI(R) ........... S D——— S—— Miller
10 6 6. ITIS NO SECRET (R)....... A e ek s DS
‘1 — 7. ABA DABA HONEYMOON (F) (R)....... T —— Feist
3 9 B APENNY AKISS(RI .....- . .ovvvrnnnnn. Shapiro-Bernstein
9 5 9. YOU'RE JUST IN LOVE (M) (R). .. . . Berlin
4 15 10. MAY THE GOOD "ORD BLESS AND KEEP YOU {E} ........... Pickwick
O L O o e TR ——— Hill & Range
2 14 12. WOULD I LOVE YOU: (R)........ T, .Walt Disney
23 7 13. HARBOR LIGHTS (R) - ....“................G‘lappell
I — 14. SPARROW IN (HE TREE TOP fli'] W B B Santly-Joy
T o— 15, SOLONG (R) - .ovvovenenesneenerneanernnns, Folkways
I
® England’s Top Twenty
POSITION
weeks | Last § This
o gate | Week|Week English &merican
-] ! 1. TEMMESSEE WALTZ ....ccuscssansas Cinephamie . ......0.s.ACuf-Fose
11 2 2 PETITE WALTZ .. ...... vonnnn o DUEMEES | ... piuannnessDuchess
4 3 3. MY HEART CRIES FOR ¥WOU......oooMorrls .. ouviansass.  Massey
[ 4 % IF . ; LEnE L eesie e ShERITE-Bermitein
3 b 5 C'N | CANDE "!'UU e THE RI\'E!"' B T X ..
1h 5 b. BELOVED BE FAITHFUL ........ Pichwick . .....000.... Pickwick
5 10 7 JEPTEMBER SONG .....c0c0s4s.-.Chappell v ea s s - Chappell
12 7 B, FERRY BOAT INM. .. ...c.ccesess..Camphel-Connebly ...."*
5 11 9. PLL ALWAYES LOVE YOU. ...coowu. Chappell . .ovvnisuna Famous _
12 B 10 ALL MY LOVE . ... .. .cccenwea.. MBEFEE .. ...cine... Mills
b % 11. HEVERTHELESS PP 1 1 | I —— -]
12 12 12 1 LEAVE MY HEART IN AN
ENGLISH GARDEN ......:scs00800c.00n Musie, wid...., ..*
] 14 13 SLEIGH RIDE ..... sasssmanssasasMills Musie, Lrd..... . Mils
b 13 14 AUTUMN LEAVES ......eeeess... Maurice vuh wa o o EdITORS
1 =— 15 PATRICIA .......ccciusnas e Bew Worlld .......... Bregman-Vecos-
Conn
1 — 1& GOOD LUCK, GOOD HEALTH, GOD
BLESS WO . civiiessonmibnhbiias Uit R AL
I - 17 TIPPERARY SAMBA S — e T E R
& I8 18 JUST THE WAY YOU ARE..... oo DISREY ... . o Digmey
4 20 19. ME AND MY IMAGINATION... . . Campheil= l':unull:r ..... Sartly=Joy
1 — 20, SENORA [ A i |

#Publisher nol awailable &% The Billboard goes 1o presy

permitied. e radio broadcast ulifizing this information may e aired

® Songs With Greatest
Radio Audiences (A()
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