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The finest Fairs, Parks, and other outdoor events in the East
use Hamid attractions yvear afler year.
If you are nol now one ol our chienls, give us the opportunity
to show you that we can fill your every requirement; Ia?ge or
small. Our reputation has been built upon satisfied customers.

Fa

(eorge A. Hamid & Son, Ine.

10 Rockefeller Plaza L] New York City
722 Empire Bldg., Liberty Street e Pittsburgh 22, Pa.
260 Tremont Sireel - Boston 16, Mass,

OF RELIABILITY, VALUE, and SERVICE -
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Thanks to Everyone

To our friends ﬂlr;f'ﬂl'hlrl we extend our sincere thanks for a :nﬂl
successful tour In ‘51, To Falr Secretaries and board members. to our
many loysl employees. 1o our {risnds throughout Show Business to
our millions of fine patrons. 10 all of you whose help _uul co-operation
we have had, we say « .. THANK'S A MILLION! -=

Showmen

We are always inlerested in booking new, mnovel 'I-tli merltorious
shows. Join an organization where competition 1s limited, no pay gates,

&

100% legitimate concessions. well advertised midways. Hn ml |
m,mmmud proven lerritory backed by 1-:- of successful

Wﬂ.’t ”

wWwWw americanradiohistorv com
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Established more than 50 years ago by Uncle John Gooding, the
Gooding Amusement Co. has become the Oldest--- Largest--- Most
Reliable. Truly, America’s Number 1 Carnival Organization.

4 130-Company-Owned Trucks, Trailers and Semis+150
4 83-RIDING DEVICES-854 50-0UTSTANDING SHOWS:50

Permanent Office, Factory and Winter Quarters occupying over 100,000 square feet of
space plus 150,000 square feet of leased storage space for winter at the Ohio State
Fair Grounds.

OUR ROUTES IN 1951 INCLUDED: 115 FAIRS AND CELEBRATIONS, INCLUDING
SEVERAL LARGE STATE FAIRS and 117 BAZAARS AND CARNIVAL DATES, covering
10 States through the Middle West and South.

NOW BOOKING FAIRS AND CELEBRATIONS FOR 1952

OPERATING
8—UNIT5—8

No State Fair Too Large. No County Fair Too Small.
See Us in Chicago and at the Various State Fair Meetings.

Ceneral Offices: 1300 Norton Ave., Columbus 8, Ohio Phone UNiversity 1193

You are cordially invited to visit our permanent nfﬁice and factory any time throughout the year

W TN
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THE ENTIRE MISSOURI
FARM MARKET IN
ONE PACKAGE...

YMISSOURI'
St Faik. (

Sedalia, Missouri

ATTENDANCE IN 1951

436,062

1952 DATES AUGUST 16 to 24

= %
R SR—— . S g

T -

& A
Photo of Remodeled Grandstand and Newly Completed Bleacher Stand with total seating _ _?J
capacity of 12,000 ' ui
(Available for Special Events for dates other than the Fair) k "'n 4
') R "-'--l". i\ ;
firms in increasing numbers seek A NEW LOOK IN FAIRS mar s ¢
f:; Z:;m with America’s 10ih ranking » §500,000 Spent on tmprovements In Past 2 Yo -
market in retail sales , . . they are using ex- rve <oDIRS
hibits at the Missourl State Fair. Here they ’ Pevierful Promolién and Publicily L
find an incomparable opportunity fo mruﬂk )
sirate their producls and improve their ’ Exadlent Comfort Facillfies *_:;J; :

§ America’s §150,000 in Promiums and Prises in 4951 *
share © |

1952 All Combine To Make This Missouri's
State Fair an imporiani part of your “Mosl Looked Forward To Event”

plang .+ » «

1952—COLDEN ANNIVERSARY FAIR—OUR slnh YEAR

PRESTON ROBT. T.THORNBURG |
FORRST SMIT & “u;'dm . o5 -, G ok ADRES

——
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Displays of Labor-Saving
Pevices Are Held Viial
In Age of Mechanizaidion

By RT. HON.JAMES G. GARDINER

Canadian Minister of Agriculinre

FDH MORE THAN 50 YEARS federal
and provincial governments in Can-
ada have identified themselves with
agricultural exhibitions and fairs.
Many of our fairs have thru the
yvears extended the scope of their ac-
tivities beyond the immediate range
of agricultural subjects. This has been

a natural trend and an the whole a
good one, 50 long as the fair does not
loge its agricultural character.

Agricultural fairs offer great opportunity for city people—the bulk
of the consumers—not only to learn more of how the food they buy is
produced, but also something of the inspection, grading and processing
required before the product reaches their table. This greater emphasis—
thru exhibits and demonstrations—on what is actually the marketing
of the raw product of the farm is an important function which agricul-
tural fairs can undertake to good advantage. It makes for better
‘understanding belween buver and seller,

The fairs also provide an excellent place for educational demonstra-
tions and exhibits of other kinds, Lands and forests, health, roads; labor,
hydro, fire protection, women's institutes, boys' and girls’ clubwork—all
these are of vital importance in our rural communities and have a
place at the agricultural fair.

~ A natural development has been the displays of power-driven farm
michinery and equipment. Labor-saving devices for use in the farm
home find a place, too, at the fair, Farm mechanization, the extension of
electric power, improved roads, have all combined to make rural people
- users ol equipment of this kind. Opportunity is thus afforded for farmers
. and their wives to keep abreast of latest devélopments while attending
"~ But I feel that in this broadening of activities, the first purpose of

x ALL OF US RECOGNIZE THAT to-

_ there can be no result but success,

i | ol — - p— N — . | WAl

B

Fairs Meet Challenge of Our Times

Growing Wole az Show Case
O0f New Machinery, Equipment
Is Cited as Added Service

By CHARLES F. BRANNAN

Secrciary of Agriculture

day a nation must be strong not
only at its borders but thruout the
length and breadth of the land. Defense
in_ depth, therefore, is -not just a
phrase, it i5 a wvital principle to be

followed, and we must be strong in

every phase and area of American life.

The Department of Agriculture,
land grant colleges, and co-operative organizations thruout the nation are
striving for a strong rural America. One whose farms have the stri-ng.th
to produce now all of the food and fiber which we need and one which,

thru wise conservation of productive power, can continue to produce

- these things in the years to come with reserve power for emergencies.

This can be done if our farms are firmly rooted. Our farms must
provide a satisfying life if they are to hold the younger generation with
all its skills on the land. The means to produce without undue drudgery
must be available, and farm homes must have the m::mfnrts and con-
veniences enjoyed in cities and towns.

Progress has been made, but there is still a long way to go. In the
sirengthening process, the fairs, large and small, are expected to play an
important part by bringing to these areas Lhe newer developments in
machinery and equipment for the farm, as well as those things which
make the farm home a good place to live. This service is aﬁ addition to
that which fairs have rendered thru the years, in encouraging thru
competition and awards the improvement of crops, livestock and houses
hold skills,

We are faced with a big job in 1952, but with all working together
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The Florida Electrical Exposition, staged annuslly at the Florida State Fair, Tampa, s one of the
big Features of the Fai and also one of the utility company's best sales tools. A view al one
portion of the expo before doars have been opened ta waiting throngs is shown above, Note
the striking lighting, the large open arca between exhibit sectionms, and the comtortable seats
provided tor fair visitors,

———
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The building that houses the clectrical expaosition 8 outstanding, both inside and our, It is
notable for its striking lighting. Picturcd above is the arresting lront entrance. High neon
pylons with giant electric bulbs are visible from almost every point in the city.
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The Tampa area was without television when the 1951 fair was held, but intarest in TV was
high, A wideo exhibit by Radio Corporatiun of America was a big crowd-puller to tha Flerida
Electrical Exposition, and the exhibit cliched solidly, as indicated by the picture above which
shows spectators watching a demonstration,

Sell the Way to Leisure Living

Tampa Eleciric Compuany, Tampa Fnir Team

Up in Expo That Builds Appliance Sales,

Flectrical Consumption and Good Will

7 LECTRIC ocutput in the Greater
4 Tarhpa area has mounted stead-
ily over the years, with a large slice
of the credit due the impressive
electrical exposition staged an-
nually at the Florida State Fair by
the progressive Tampa Electrie
Company.

Five vears ago the lavishly ecaled
electrical show was introduced at
the Tampa winten event. It was a
success and each succeeding edition
has surpassed its predecessors in its
impact upon fairgoers, an impact
reflected by increasing sales of all
types of household appliances and
the constartly mounting use of
electricity.

The entire show is the baby of the
utility company, whose presilent,
¥rancis J, Gannon, dreamed up the
idea as a stimulant for the devizlop-
ment of electric usage. An entire
building, constructed especially for
the show, provides 38,000 square
feet of exhibit space,

All national electrical manufac-

turers are provided opportumty to
exhibit. Thus, the benefits extend
far beyond Greater Tampa for
fairgoers come from all the States, =
since event is held during heightSs
of the Florida tourst season. '

For the exhibitors, as well as the
utilitv company, the exposition has
proved a tremendous SUCCEsS. That's
why. M. ¥. Anthony, sales manages
of the Tampa Electric Company
who heads up the space allocations,
says that already most of the space
for the 1952 fair has been reserveds

Utility company execs NOW /e
planning the highlight of the 1952
expo. Last year, Westinghouse's

“Theater of the Atom” was the fea="—=

ture, playing to capacity four times
daily in a special theater. Last year
RCA also brought in a cable TV S8
unit to televise fairgoers, providing vy 3
another high point of interest. =
P. T. (Pa) Strieder, veteran faif
mapager, rates the elegtric exposi=
tion—charting ways of better i
—as one of the top crowd-pullersss
of the fair,

iving
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WHAT GREAT OUTDOOR
SHOW WAS RECENTLY
AWARDED AN
OUTSTANDING HONOR
BY THE

PRESIDENT
AND THE BOARD OF

ONE OF
AMERICA’S
GREAT
STATE FAJRS???

- See Next Pages for answer.... | |
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air Dates

OREAT READING FAIR, READING, PA,

« 15TH CONSECUTIVE TEAR

40 RAILROAD CARS

« 10TH CONSECUTIVE TEAR

' SUMTER COUNTY FAIR, SUMTER, §. C.
25 RI DE + + « 10TH CONSECUTIVE YEAR

EASTERN CAR. AGRI. FAIR, FLOREMCE, 5. C.

I SHOWS . | .+ » 10TH CONSICUTIVE YEAR
/ ATLANTIC RURAL EXPO., RICHMOND, VA, (OFFICIAL

STATE FAIR OF VIRGINIA)

s U e C L '.w.- « + « 8TH CONSECUTIVE YEAR
1= S In thﬂgo ) INDIANA STATE FAIR, INDIANAPOLIS, IND.
JOHN W, WILSON. .. .....c0ov00 General Manager = ,_ + « « 6TH CONSECUTIVE YEAR
A A e RS Assistant Manager P JONIA FREE FAIR, IONIA, MICH,
B M ARYER oo s iio7h s sia 25w a2 . . General Agent 7 . « 5TH CONSECUTIVE YEAR :
WM, MOORE .......cov0vvvense Business Manager PIEDMONT INTERSTATE FAIR, SPARTANBURG, 5. C, |
. wnle HA'HTIM“H """"""" rreusurﬂr v+« STH CONSECUTIVE TIAR i
»J- EEWALKER .......... g B R e e SEEI'I;"I:I"}’ GEORGIA STATE HIE, Hﬁ.(ﬂ", GA. !
! F- K.JOHNSON, ............ EA W I:FH““AAH:fm . « + JAD CONSECUTIVE YEAR 1
RICHMOND W, COX JR. ....... . . Press Age |
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To the Following
Loyal Persnmlel—-_

We wish to express our sincere thanks for
VOour whole-hearted co-operation, Il']:ll:l[lﬂ-l

immeasurably 1o muke this a truly greal year
America’s Finest Concessions and for §

of our pleasant-

and suecessful

association with

CETLIN &
WILSON Shows

and pleased to

have done our part.
in making 1951
an outstandingly

successful season.

Lill I oore

for .

America’s Finest Railroad ‘Show . . .

E. (. Brown—Supl. of Concessions

Mike Dorso
Kenneth Slaughler
Stanley Plas
Leona Plas
Ennis Manning
Jimmy Harringlon
Mrs. Jimmy Harringlon
lew Lange
Rose Lange
Seymour Klein
Bobby Allen
Josephine Haywood
Pearl Riding
Rhody Riding
Tommie Comer
Mike Ruff
“Harry Errigo
Pearl Baker
"Muscles” Marlin
Rene Marlin
Harry Ross
Charles Norwood
Jack Fink
Paul Miller

The Miller Family

Horence Fink
Charles Fink
“Mac" McCarthy
Bob Ellerding
Mrs. Bob Rueben
Bob Rueben
Stanley Levy
Heary Linden
Harry Pyle

Mrs. Irene Moore
Peler Wagner
Margie Dorso

Lil Goodman
Dorso. & Goodman

~ Bemnie Feldman

Irene Sechres!

Laura Manos _

Mr. & Mrs. Sonny Broeffle
Ben Glasberg
Caren Glasberg

Harry Benjamin
Anna Benjamin
Sol Kane



www.americanradiohistory.com

e e ST SS—— S —

ke » R S —
b s S— F— Sme i o i 3 R =

- L Il NS i g - . am} - - = & e
rl:l1 x -

November 24, 1951 '

The Billboard Cavalcade of Fairs

Page 13

Azrial view of the Indiana State Fairgrounds, where progressive up-dating of physical properties and the ragular ad-
dition of now buildings has kept pace with the annual's attendance growth over a 30-year peried,

Swine barn, built originally in 1923 for $SW2,772, was

Purdue University Bullding, erected in 1924 for $50.558,
expanded in 1947 at a cost of $415,534. 7 8. ereched | or

today houses some of the Rair's most popular exhibits

Regular improvements to keep the race track surface in
top condition have paid olf with capacity crowds such
as the one shown here,
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Hoosiers Hailed

:1 AS EGBuﬂdingeSt”

$53.775.000 30-Year
Outlay Gives Indiana
Up-to-Date Plant

DIANA STATE FAIR,
outstanding on @ number
of counts, is probably best
known as the “Buildingest
Fair,” and the recard indi-
cates its reputation is well
deserved. During the past
30 years the g Indianap-
olis annual has poured over
$5,775,000 into the construc-
tion of 18 permanent build-
ings, utilities and other
plant improvements.
Growth and development
of the grounds, which has
kept pace with the con-
tinued progress of the
fair, began in 1921 when a
$1.000.000 bond issue was
floated to finance the build-
ing of a modern fair plant.
The building program
was launched with the erec-
tion of a new Agriculture-
Horticulture Building cost-
ing $568.871. A new horse
barn was added the follow-
ing year. Building boomed
in 1923 when the fair ex-

pended $192.772 for a swine

barn, 539561 for a fair-
grounds hotel, and other

smaller sums on utilities
and dining halls.

In 1924, a new $289.8564
cattle pawvilion was added,
as well as a sheep barn for
S83.570; the Purdue Build-
ing at §58.558, and a Baby
Building for $8273, plus a
new feed barn. Major ad-
cditions during the next four

B i o

o o S

T, Py . e - Lo e

years included the present
grandstand, built in 1831 at
a cost of $21520%, and a
£9,999 stage, Poultry Build-
ing, costing $77310, and a
£21.0689 front entrance.

Construction of a saddle
horse barn m 1836 at a cost
aof $137.745 was the next
major addition, but.in 1938
the [air went all-out, erect-
ing a hupe, well-equipped
Coliseum costing §1.202,789
and seatine 10,000, and a
$£507,182 4-H Club Building.

Postwar building hit a
new high al Indianapolis in
1947. The Radio Building,
which cost $276911, was
dedicated that year as well
as a swine barn addition
rosting $415,534, and several
pedestrian and vehicle tun-
nels under the track at
$81,760

In 1850 a $250,089 addition
to its saddle horse barn was
built A Conservation
Building was the last of the
new structures 10 go up.
Constructed . this year, it
cost $208.805

The Hoosier fair is still
EIroOWIng and 1is Progres-
sive-mincded fair board 1s
alert to new needs. More
new butldings, needed lor
the continued healthy
erowth loom, and thus the
Indiana annual should eon-
tinue to hold its reputalion
as Lthe “"Buildingest” Fair,

-

A

fair crowd insida the big Coliseum, which o ubed 'adt’ oty Bt
~ | R Mﬁm{_.cm_-;.u s "h-_-‘__l__.:._ﬁ. . ’

CE N =

Most elaborate and expensive project in the 30-year building program is the
Colisaum, completed in 1939 aftar an expenditure of $1,202,789.
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JAMES E. STRATES

President-General Manoger

A SPECIAL WORD OF “THANKS” TO
Fair Managers, Secrefaries and Commillees . , . |

|

l

[
it's been wonderful working with you and for you in 1951 i ]
and in the years before. We pledge to continue fo offer ]
you all of the best to help make your Fairs more and more -
successful season after season.

o
)

i

JAMES_E. STRATES SHOWS, INC
Hnn"le "Dzii::::m;:li:r :l."i. T'j“‘ Sy
Winter Quarters: Orlando, Fla. — “The City Beautiful”

STARR DE BELLE, Press Agent
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FAMILY OF ...

"THE FAMILY MIDWAY
OF THE NATION"

+ « » takes this opportunity to offer sincerest
appreciation to many, many people for their
wholehearted co-operation over these many out-
standingly successful years. Without all of your
good help and wonderful work, we could never
have achieved the consistent, year-by-year records.

B XX XN RN NNRNRRNRRNNY
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o %l gl LTl
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Featuring

' TERRELL JACOBS
WILD ANIMAL CIRCUS

|
|

Harry |. Tong

Viee-Presiddent
Gen.  Cotunael
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Dayton's, Minngapolin' largest retail store, maintaing a permanent exhibit
st the Minnesota State Fair. Mo selling is done. Instead, amm is te build
good will. Fairgoers are invited to rest and rvelax in comfort in an air-
conditioned luxuriously furnished meeting place. Az a result, “Meet me at
Dayton's”" has become a popular slogan.

rlz ) '.. . - ! e | : !

—_

SANGERS

10 FiiR

-y
L [ R U 3

:

One of the biggest annual exhibitors of the Dallas Fair is Sanger Bros. depart-
ment store of that city. Gilbert Toy Fair, shown above, was high spot of
exhibit, which included impressive electric train layout, actual waterfalls and
landscaping. Photo shows only part of the huge toy display, said to be the
lasrgest staged anywhere in the country,

]

Papee Machinery Company. manulscturer ot fead
busingzz tor 51 yoars,
convidered State hair exhibits aur principsl means of

ps ove ol
= pective curtomert

Black and white photos don't do justice to the sutstanding exhibit of the Eastman
fairs this year. All five of the photos that adorn the backgrourd of the
prints, and they snared much atiention and gave comvincing proot of th

Why Exhibits Click:

photography.

THE dramatic impact of ex-
. hibiting at fairs has re-
flected itself strongly in the
cach registers of manufactur-
ers, distributors and dealers,
who, in mounting numbers,
'have come to recognize the
power that the vast, low-cost,
mass-market fairs provide,
Measured by standards of
other advertising and sales

Maoling-Minneapolis Company, farm
$30,000 permancnt brick
| 1951 Minnesata State Fair,

scknowledged lairs ax

¥
-
.
S
L

Kodak Company displays at various

cxhibit. shown above, wers kodachrome
e vast advances made by Eastman in colae

Fairs Provide High Income, Mass
Market to Exhibitors at Low Cost

promotion in terms of ability
to create a market, fairs stand
in a class by themselves,

A manufacturer in telling a
magazine reader that his
produet has been thoroly test-
ed, merely presents that claim.
Or at best, he may picture
that machine. But at a fair
he can show his product un-
dergoing actual tests —the

equipment manulacturer, buillt the

and concrete exhibit building shown above for the
Farm machinery ecquipment makers long have
the best place to show their produchi, write sales or wife,

compile lists of likely locking prospects

¥

machinery, bas been in
Arthur Gauz, manager, pointy out “we havg always

- J
&

_— "

4

greatest convineer of all
“Seeing

ries tremendous visual signifi-
cance to the millions who an-
nually attend fairs,

These skeptics want to in-
spect, feel and in some in-
stances hear the product

is believing" is an
old adage. But today it car- =

They want their own senses to L 8

determine whether they
should buy. And commercial -
exhibits at fairs afford them
that opportunity. :

Potential Buyers

To the exhibitor, fairs offer

throngs of people with above
average incomes and with

broad needs . . pru'.;pemus
farmers, successful tradespeo-
ple, high salaried craftsmen.
At a fair, these people are
any veteran in the sales field

means that there are no bar-
riers to overcome.

|

will attest, is all-important. It~
As a mat-

ter of fact, the typical fairgoer =
is eager to be entertained oF

<timulated.

Exhibitors find that they
can stimulate desires, whether
it

automobile, hairdo. coat or
what'll it 'be? : :

By their range, exhibitors
provide plenty of variety. For

b
be a mnew refrigerator, =

L]

range, TV set, radio. tractor,

the farmer there are a myr= &

jad of products, ranging thru
an entire line of agriculture

: kb
machinery and equipment to '_

For

"P

weather-stripping.

-

—"-.u r r_‘.-T‘_-:::._

-

.

I
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—
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&
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in
a holiday mood: And this, as =

=

there are suggestions
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custemery for tollpw-up purposcs by local dealers.

is shown above,
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Heating equipment manufacturers reaped 3 harvest at fairs. Exhibits enable them to display their products to huge
crowds with high purchasing powar. Many manufacturers make on-the-spot sales and obtain many potential

A typical heating equipment exhibit at a local Midwest Fair

“Seeing Is Believing”

and information for a long
dreamed of trip, a new kitchen
gadget, a garbage disposal
unit; perhaps, a clock, fur coat,
or a Toni,

Exhibits Grow

Exhibitors at fairs have
grown in such numbers and
variety that almost every field
touched by advertising 1s em-
braced. A man can buy in-
surance—or, at least, be more
fully intormed of its benefits
or he may learn how to invest
his money thru brokerage
houses, which, alert to the
money that lies in rural areas,
have taken to setting up min-
tature board rooms at fairs.
And, if he has the inclination,
he may even buy his coffin
from among the samples ex-
hibited at fairs.

Inertia, which holds down
many from taking pen in hand
and mailing an inguiry to an
advertiser, is eliminaled once
the same people have made
their way to a fairgrounds.
Perhaps they had always
wanted to ingquire about a
Sonotone but had never quite
found the time to get around
to it. But those same indi-
viduals, given a chance of hav-
ing their hearing tested or
seeing a new-model Sonotone,
step right up for that chance.

What is true of hearing aids
is true of many other products
. « « encyclopedias, appliances,
art supplies and sporting
" equipment, It also is true of
some of the necessities—I{ood
products, for example. Rela-
tively a low percentage will
write in for a sample, even if

free. But if a sample is of-
fered, as it is at many fairs,
people will step up, perhaps
even wait in hine for 10 min-
utes, to taste a brew. And
they'll do the same if the item
15 cake, cheese or anvthing

edible,
Farmers' Market

For some exhibitors, it vir-
tually is impossible to reach
all their potential customers
except at fairs. Farm ma-
chinery manufacturers for
vears have been consistent ex-
hibitors because of a combina-
tion of factors. First, the space
invariably enables them to
display their entire line. They
also find that the farmers
want to compare Lhe models
of various manufacturers. Ad-
joining exhibits of competilors
[acilitates this, speeding up
decisions and sales and tying
up actual orders which other-
wise might be lost over
months of indecision.

Fairs are timed paturally to
come at the fruition period on
farms. The crops are in, the
cash in the bank and the farm-
er 15 free to contemplate his
future needs, whether it be
for seed, a new roof. a modern-

1zed bathroom, or even an
airplane,
With money in the bank

and the future to consider, a
farmer—and his ecity brother—
finds the exhibits appetite-
whetting and compelling.
Perhaps, he'll decide to settle
for the seed and a new rool,
but he still will leave the fair
with thoughts of a new bath-
room or, yves, an airplane, for

: =i
Machinery Mill

ot

see the exhibire of

i i

. ——————

all kinds of farm machinery

Minnatota State Falr abounds in many large attractive
uds . . Shown are ports of the Oliver and Casdfine companios thruout the adtion cameo up with a wide varioty of dis
_ exhibits ot the 5. l::_-lnmm;; Hlﬂn;:i‘i Hurlﬂnlrr Hill Las this -mﬁ And at least one company

such a repulstion with th ate's farmens many ay purchases new pep stered sstonishing results
: . bt many ditferant manufacturers at the fair,

+ %

the time when he can afford
them.

There was a time when a
farmer's needs were relatively
few. Now their needs are far
broader than -those of urban-
ites, and their ability to fill
them also are greater.

Manufacturers Cash In

That has broadened 1the
market for exhibitors, and the
alert ones are cashing in at
fairs. They also get public as-
sistance from utility compa-
nies, eager to push the use of
gas or electricity, and their ex-
hibits do much to sell washing
machines, refrigerators, dry-
ers, mangles, irons, lights,
power tools, radios, TV sels.
lamps, toasters, grills, ete.

Public service companies
generally find fair exhibits a
superb way of building good
will . . . of selling their serv-
ices, Unions, too, have ac-
knowledged the value of ex-
hibiting at fairs, and each year
there i5 a larger number of
labor organizations with dis-
plays or demonstrations at
fairs. Such crafts as bricklay-
ers and bakers are among the
unions which have been the
leaders in this respect.

Bulked together, all of the
organizations, manufacturers
and service companies demon-
strate the success of such ex-
hibits as a potent low-cost
form of advertising.

Since World War 11 and the
abatement of many consumer
goods shortages, competition
between rival companies has
been stepped up. And the
smart competitors invariably
have taken to exhibiting at
fairs,

A battle for sales this yvear

FC o T ab el - Ow e T

thousands of inquirias.

Manufacturers of work clothes and uniforms have been consistent exhibitors
at fairs For years. H. D, Lee Company., onz of the biggies in the held, went
all out at Dallas this year, exhibiting the woarld's largest pair of bluc jcans
adjacent to 3 "branding chute,” where free shows were staged scven or
gight times daily. Company distributed 120.000 miniature “‘Lee Riders"
which were stapled to kids' blue jeans, and 265,000 persons went thru the
branding chute,

¥

Success of the Stewart Company. of Dallas and San Antonio. as an exhibiter
i1 typical of the experience af many automabile, farm machinery and equipment
manulacturers, Firm believes ity exhibit at the Dallas Fair is the best way of
showing new equipment, As an illustration, this year two trenching machines
were sold im one day, a notable achievement, There ware then only 30 such
machines in Texas. Stewart Company, which has been a fair exhibitor for 12
years, has renewed for another Five years

Rooting campanies long have made many sales or built huge lists of potential
customers at fairs. Most agricultural fairs, of course, come when Fasll and
winter approach, hence the public’'s mind i turning to maka ready for cold
weather. And the huge Fair turnouts enable roating manufacturers to reach

thess people at low cost. Shown is one of the many roofing enhibits at Faira
this year,

' rE

BARPAHL

- ﬁ.{ﬂﬁ—
ik

plays amd aMention-
that has a program which, it claims, will, M"ﬂ:ﬁ'ﬁaﬂﬂ 'ﬂ
Shown asbove is that company's axhibit at a Midwest fair that sparked

w L W
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Sketehes Carry Soek FPunch,
Overcome Lack of Good Phetos

STATE FAIR OF TEXAS
has found cartoons with
a humorous touch to be an
extellent publicity medium,
both for the fair itself and
for special events.

Expo’s publicity department
{inds that small papers go for
cartoons, and readers rarely
pass them up. In addition,
small weekly newspapers,
which sometimes have diffi-
culty making a plate from a
half-tone mat, can get excel-
lent reproduction from line
mats.

Cartoons come in particu-
larly handy for events that
are difficult to illustrate and
also for acts (this is one of
fair's biggest gripes about top
outdoor acts) which just don't
have good photographs suit-
able for publicity purposes.
Editors can use mats for filler
material when they might not
have time or space o use
stories. And there's some-

thing a bit different about car-
toons that makes editors pre-
fer them to regular run-of-
mill flack.

Distributes Carioon Mais

Fair distributes cartoon
mats as a general rule 1o ap-
proximately 175 daily and
weekly newspapers within a
100-mile radius of Dallas, but
just before the fair, at least
one cartoon mat will go to
every daily and weekly news-
paper in Texas and parts of
Oklahoma, Louisiana, New
Mexico and Arkansas, a total
of about 1,000.

Cartoons wused this year
were on the “Water Follies”
in June and the July 4 promo-
tion featuring a “Grand Ole
Opry” unit. These two did dou-
ble duty, original art being re-
produced by The Dallas-Times
Herald on its amusement page
in a larger size than mat used
by the fair.

Publicity department had a

'|I||_|'L'|r i

1€ Qe

70 THE 195)

STATE FAIR
KAS

Light, comic touch snares reader inferest, and i gots across petent welling

mestage.

-EM

, ; \ “That’s nothin’, Weit'll you see the Am

a1 the STATE FAIR OF TEXAS, Dallas, DATES HERE -

L |
Lmee )

go to promote the fair, Five
were (wo-column m‘lil.t.lnd
two were three-column mats,
There were two-column ﬂr,_
toons on the Aut Swenson
Thrillcade, the Hereford show,
the Velaire Sky Wheels, and
two* general gag-type car-
toons, Three-column mats
were used to plug ﬂie;mjdﬁny
and the Cotton Bowl foot-
ball, the latter aimed at sports
page use.
Makes Use General

The American Hereford As-
sociation's publie relations di-
rector, Don MecCarthy, re-
quested the original art on the
Hereford cartoon, sinece with
a minor change in tag line, the
cartoon could be used to pro-
mote any livestock show, The
same is true for most of the
cartoons used by the exposi-
tion. With slight changes in
the type underneath pictures,
they could be used by any
fair. Expo takes pain to keep
cartoons from looking like an
advertisement—they have to
be funny. .

Fair is fortunate in having
in Dallas an artist who can
not only do a job of cartoon-
ing equal in every respect to
that seen in any national mag-
arine, but who also helps the
fair's publicity department
immeasurably by coming up
with ideas and gags for car-
toons. He is Bob Pierce, a
free lance artist, who also
does much work for movie
companies in Dallas, his cari-
catures appearing exclusively
in The Dallas' Times-Herald

Times-Herald, which had a
huge special edition for the
State fair, used as a cover page
on one section of the edition,
a hupge cartoon done by
Plerce. Fair publicity de-
partment worked with Pierce
to develop the page.

Supplement Photos

Fair has used cartoons for
the last two years, but ils
publicists emphasize that car-
toon mats used are not in-
tended to take the place of
photographs, but are used
merely as a valuable supple-
ment to photos. They point
out that there's still nothing
better than a good photograph
to tell the story, Biggest diffi-
culty the fair has had, how-
ever, is pgelting acts and
agencies to furnish good pho-
tographs. Over-all illustra-
tion of fair itself is easy, as
expo maintains a huge file of
publicity photographs, but in-
dividual acts fall down badly
in this important phase of

fd:f-l:'-' - :_ _l;__

Cartoons Aid Gate

series of seven mﬂhwﬁ‘

“Zowie! Look at that thing go! It must :
STATE FAIR OF TEXAS, Dallas, DATES

The Dallas Midway comas in for genercus carfocm tresfment, Use af pen-and-
ink sketches overcomes the problems that go with depicting rides and shows

thru photos,

“He's getting ready for the LIVESTOCK SHOWS at the
STATE FAIR OF TEXAS, Dallas, DATES

Even the livestock comes in lor cartooning, Such shetches as
srrest the attention of many who might pass up 2 hall-tone ol
without reading the cut-linew.
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e 379,897 TOTAL
M= ATTENDANGCE
T FAIR

Weather, Race
Draw 59,112
On Final Day

DuMond Looking
Ahead to Bigger
Event Next Year

A last-day attendance comes-
back at the 1851 New York State
Fair, which last week suffered
from some of the worst wealther

in fair history, yesterday Doost-
ed attendance figures to just
ghort of an all-time high for the zhE P

industrial and agricultural ex-

e — —_an
C s : - H " 5 =l£

’ n
position.

Hail ‘51 State Eaip
Crowds as ‘The Greatest Ever’

THE NEW YORK

| STATE FAIR

|
J
SYRACUSE, N. Y.

wl

The Empire State's Annual Agriculturol and Industrial Exposition

BIG wsi: BIGGER s 2

Space 1n oneg E'i f'|'|-"_-r o I.'_}‘."'.'{.l w4 a4 :
racling buildings for YOU! Bult i . " I
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For rales write
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WISCONSU
STATEFAIR

—=819,210 Attendance- Greatest

single concentration of the overall
Wisconsin Market, and Wisconsin's
grealest outdoor event.

To the Sales Manager planning to get his share of the multi-
million-dollar Wisconsin Farm and Home Market, the
Wisconsin State Fair can offer far more sales power than any

other single promotion media.

As the showcase of Wisconsin's agricultural, educational and
industrial achievements, The Wisconsin State Fair annually
attracts the cream~of your prospects from all over the state.
Consider, too, the opportunity for personal contact, an oppor- l
tunity for demonstration plus your public relations program. .

For complete details on the market, write for the
WISCONSIN STATE FAIR SURVEY
a complete report, prepared by the Research Department of | :
The Milwaukee Journal. _ |

4l
v md

1952 DATES
August 16-24 | .

Represented Nationally by MAY and WOODHOWUSE ' : ';.t jf

2 . State Fair Park
anager Milwaukee 14, “}ll.
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Ghost Town Jumps

Restored Frontier Town Is Lively
Spot on Great Falls Fairgrounds

W‘[IH_.E programs

stare ghost towns (and
near ghost towns) are gaining
momentum each season thru-
out the West, there's one
“frontier town" that hasn't
changed in years, altho it has
pnly one “permanent” resi-
dent
This unchanging bit of the
Old West i5 Old Town, a com-
posite Western village to be
found in the large auditorium
on the grounds of North Mon-
tana State Fair at Great Falls.
Old Town was created 10
years ago by State Sen.
Charles Bovey, of Great Falls.
Every building in the “com-
munity” is a genuine relic of
the early days, all dating from

territorisd limes in Montana
Senator Bovey found these
museum pieces of architecture
in a dozen different places—
Jerry Smith's old-time saloon
in Boulder, Mont., where for
a time il served as the post-
office; Charlie Hoffman's bar-
bershop 1in old Elkhorn, a
ghost town high in the Rockies
near Boulder; “"Smoky” Eb-
erl’s blacksmith shop in Au-
gusta, a cowtown about 76
miles west of here, and Joe

Sullivan's Saddlery in Fort
Benton, the oldest town in
Montana.

Started by Collector

Dld Town is open to visitors
datly from 2 to 8 pm. Tourists
from every State in the Union
and trom a score of foreign
countries have signed the reg-
ister.

This “settlement" was
founded when directors of the
Great Falls fair board turned
over the North Montana State
Fair's Western,Exhibit build-
ing to Senator Bovey, who has
devoted his life to saving a bit
of the Old West for the educa-
tion and enjoyment of present
and future generations.

A born collector, Charlie
Bovey at first specialized in
old wvehicles Concord
coaches. freight wagons, vin-
tage fire engines, hook-and-
ladder trucks and early-day
automohiles. Bovey all but
filled the fair auaitornum with

B e

to re- these and each summer, dur-

ing the North Montana State
Fair, many vehicles had to be
wheeled outside to make room
for the fair visitors,

Great Falls—Old West

Great Falls, altho now Mon-
tana’s largest city, was much
vounger than Virginia City,
Helena, Butle and other towns
and cities in the Southwestern
part of the State. T{ also is a
progressive, steadily growing
city. The result was that this
modern community had few
visible ties with the Old West
Bovey set put, in Old Town
to remedy this lack.

When he decided to as-
semble a group of authentic
early-day buildings in the {air
auditorium, he naturall ¥
turned to the older towns of
the region. At Fort Benton.
Joe Sullivan's daughters,

Genevieve and Berlladim'*
gave him their father's old
saddlery, which had been

standing vacant on the main
street of the old Missouri river
town

After Sullivan's Saddlersy
was partially rebuilt, friends
came forward with tips about
other interesting old struc-
tures thal possibly were avail-
able. The late Joseph Kin-
sev Howard, then news editor
af The Greal Falls Leader,
gave publicily to the projeet.

Tlu: fun of collecting any-
thing,” Bovey wrote in a fore-
word to a little pamphlet is-
sued when Old Town was first
fh:n'wn open to the public in
1941, “is enhanced when ane
has a place where others ecan
see and enjoy the collection:
to lock it up in a dark shed
accessible only to myself
would give me little pleasure
My mother who undoubtedly
inspired my interest in col-
lecting, gets more pleasure
than anvone I know out of
showing her many collections
to others.™

When Old Town was first
opened to public view in the
summer of 1941, it consisted
only of “business” buildings—
the saddlery, saloon, black-
smith and barber shops, a gen-
eral store and printshop. Since
then a two-story {rame resi-
dence, complete with ginger-
bread trimming on the two-

blackwmith shop.
: at the Montana fair,
HH‘*’ lm-'lﬂr '3

§ e il

WEAVING

HAND?ﬁAFTs

Shutle-Crafi Guild

&f

}

Oid tronnier rown, faithlully reproduced at the Marth Montana State Fair, Crest Falls, each year returns to lle with
a bang duting the fair, Picture above shows part of the main stem of the Old Town of the Old West, During the
tair, Old Town is thronged with falrgoen.

Onece Old Town was com-
pleted, down to the last hand-
bill in the printshop, Bovey
looked for larger worlds to
conquer. He found one in
Virginia City, a near-ghost
town in Southwestern Mon-
tana. which he has under-
taken to restore, So success-
ful has been that wventure,
which he launched in 1947,

story veranda, has been added
This was once the Oscar Sed-
man mansion, originally lo-
‘ated in Alder Gulch, scene
of a fabulous gold strike in
the '60's. Bovey had the house
carefully dismantled and
trucked to Greal Falls in see-
tions. Today it 15 completely
equipped with furniture of the
Rutherford B. Haves period

that 150,000 persons found
their way to the old mining
camp during the 1950 tourist
season. There the visitor can

"step back into the '60's” with-
out the least strain on the
imagination. But he can do the
same thing at Old Town, with-
in the municipal limits of Mon-
tana’s :argest city.

Buildings wirhin the Old Town came
d raconstruction, care was excrciwed to prese

m.;:.mu!‘-%’hbm%'ﬂm

3 dozen ditterent Montana '
rve the ariginal lll:::lm ol the ::Jmh i

"withis the tawn a0 sl under one ool o
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25 STAGE
SHOWS

(hanks to All

Who helped make our 1951
season one of the finest
in our history. ..

To the Fair Managers, Secretaries and Chairmen where we have had the privilege
of hurnishing Midway Aftractions, . . . To the Press and Radia tor the wonderful

* co-operation you gave ul, . . .

To eur loyal and hard-working statl and personnel for their sincere elforts to make
ours a bigger and better show. | | . !

MY PERSONAL THANKS TO EACH AND EVERY ONE OF YOU.

W@,

WE PROMISE YOU IN 1952

The Best Showa (Bigger Shows, Greater Shows) that money and top ability
can put together.

“THE CAVALCADE MARCHES ON"

.
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Fresno, Calil.,

Fresno Annual Forges Ahead

-
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focation of the district fair, has grown population and industrywise, yet the fair has had itz farm machinery exhibits increase over the years. Fair this year sold out all ¢

and concession spacé well in advance of its dates.

District Event Makes Vigorous

Comeback Under Thomas A, Dodyge:

Free Enteriainment

E‘EI-LBLISI-IED some 65

years ago, the Fresno Dis-
krict Fair, Fresno, Calif., has
met the challenges of time and
progress. This has been re-

from the
top har-

flected in its moves
presentation of the
ness racing attractions late in
the past century to a notable
spot in 20th century autome-
bile competition and even
later to horse racing,
the transitions the usual fi-
nancial problems have ap-
peared and one in particular,
prior to 1835, put the annual
in the white-elephant ‘class,
with Thomas A. Dodge, 1its
secretary-manager for 16
yvears, then taking command
and building it to an enviable
position in the State’s fair cir-

cuit
The Fresno fair was organ-
ized under somewhat the same
system that it operates today.
In the beginning, agricultural
districts were established by
the State and directors
named {or the sections. About
1811, because of a wvote that
seriously affected horse rac-
ing, there was a shifting In
the operation of some dis-
tricts, but m the main they
continued under the set-up at
that lime Some State aid
was received, with the Fresno
County Chamber of Com-
merce taking over and operat-
ing the fair until 1931, when
this organization discontinued
its sponsorship because of fi-
nancial difficulties, During
the 20's the site was famous
for its automobile racing bowl
Motorized speed programs
eventually were replaced by
running races, which came
intu prmnim.-nt-e with ‘the
of the California

ra::mg bill in the middle
8. This measure also ;F

l mmwahed the distr

arrangement.

During 1y

Is Feaitured

The fair, unlike some in the
State, has seen its exhibits of
farm machinery Increase.
Then, too, the horse racing bill
helped this annual, as well as
others in California, by pro-
viding funds that allowed
modernization of the plants,
Co-incidental with the latter

THOMAS A, DODGE

was the taking over of the
grounds by the Army, which
upon their return to the as-
sociation, added some B0 acres
and made new construction a
necessity rather than a volun-
tary elfari,

Dodge, a mild mannered
man who has made fair man-
agement a career, assumed
charge of Fresno in 1935 at &
time when no one else seemed
to want the responsibility.

Altho the pari-mutuel bill,
which gives each of 78 Cali-
fornia fairs approximately
$65,000 yearly from the money
wagered at race tracks, was in
effect, there were individuals
and organizations who were
dubious that the betting
would be sufficient to support -
the event. They could not
visualize horse racing as the n
mulh-milhnn-dulhr operation

and, accordingly,
l'elt t be
th.ui % nﬂtﬂy

be necessary to again bail the
Fresno annual out of a finan-
cial predicament. The pres-
ent manager was lhen with
the Fresno County Junior
Farm Bureau and his accept-
ance of the post made it pos-
sitble for the district to partici-
pate iIn State funds. In
addition to serving as manager
of the fair, he became a direc-
tor of the Western Fairs As-
sociation in 1941 and today is
its president. =
Hecords Lost

Fresno, because Of a series
of fires, has no records of iis
early days. However, it can
be said that the previous man-
agers, like the present one,
were capable of meeting emer-
gencies, for it was during the
period of the automobile races
in the 1820's that the wooden
bow!l was destroved by flames.
In the short space of three
days seats for 5000 were con-
structed and the meet went
off as scheduled. The regular

| arena was one of the finest in

the West and was part of a
circuit which included Santa
Monica and Cotati. .'[lt attract-
ed the nation’s top drivers.

“We (the Junior Farm Bu-
reau) were the only ones who
would take over the fair in
1935, Dodge says, “The peo-
ple did not believe that racing
would pay off and thought
that the fair would go broke
again. The California horse
racing bill was in effect and,
I understand, that the Califor-
nia State Fair, like others,
took the set amount rather
than a percentage of the bet-
ting. Think of the money we
would have had."

When Dodge became man-
ager, the fairgrounds covered
about 100 acres with approxi-

mately 10 acres outside the

ds used for park
thnwarclmn.thk

the ﬁt&_ Iﬂd st
acres add:

“of Eﬂﬂ as a cafett-na and:

chased the acquired Jland,
making a total of 170 acres.

New Fair Plani

Since Dodge has been in
charge, practically a new
fair plant has been installed,
In 1939, one of his first proj-
ects was the buwlding of an
amphitheater on the site of
the old pavilion constructed
in 1880. With National Youth
Authority help, the bowl be-
came a reality, seating 3,000,

with standees bringing the

capacity up to about 3,500, It
1 here that free shows are
presented twice daily with the
fair spending approximately
$7,000 for the talent, bought
since 1939 from Franchon &
Mareco in Los Angleles,

“We believe in free enter- $5
tainment. We have always
gone on the theory that the
people must receive some-
thing for their 6() cents," the
secretary-manfger declared in
outlining the peolicy. “This
entertainment hus always
been an attractior. It appeals
to the people whe want to see
the livestock, farrn machinery
and other exhibits but, per-
haps, do not want to go into
the grandstand.”

There is also entertainment
in front of the grandstand for
which an admission is charged.
With the fair now operating
nine days for the second year
{Iﬂrmer]v the run was six), a
circus tyvpe show, also houked
by F.&M,, was presented six
evenings wnh a horse show
for three. Horse racing, which
in 1950 had nearly $800,000 in
mutuels, was a feature for
eight days—Sunday being the
runnerless day.

First With Cafeteria

Fresnd, under Dodge's ad-
ministration, was one of the
first fairs to construct a large
and modern eafeferia. “The
cafeteria was constructed
after *he war,” Dodge stated.
“With the far.';:]l'tiﬂs there,

fairgoers may got an;'.rthmg

from a cup of coffie to.a steak. . si

As it has a seating capacity

900 :rﬂr ‘

League are held there. K
becoming an annual event is
the session of the State Quﬂ-
ter_ Horse Show:, 3
Other improvements to the
plant in recent vears inclue :
the construction of new b
in the livestock &srea nnu
ThET 132 hy lﬂuﬁfﬂﬂt alnlh 1"'35
building costing $125,000, ;:'
livestock pavilions, one finish.
ed three years ago and the
other two years ago, m
available.

nnﬂnﬂm

The grandstand, ¢
1 lﬂﬂﬂh the con J.ﬁ-" r.
the Public Works A¢ '.

tion, State and" unty, cost
$120,000 and to replace I

da ﬂI.E ﬂﬁ!t o O :r"- ;._ ll- v
§500,000, There 18 & plamk & '1'
der way, when rat:lr:uaﬂ

removed, 1o add 1500 s
give it a new roof and ¢
struet a new H.dmlmﬁl:l'l
building, replacing gqus ,: E-
now in the gmndstani )
Dodge does not heliﬂ'e
overselling space.
“Our 1951 fair p i
moved along nicely.” the man-
ager declared. "All of tﬁi
hibit space was sold m'lt
in advance and
could have been sol
opening date. But I
taking care of the cone
aire and limit _L_he
space.” e
One aof the feal

|-I. 4 ":u

[ I-“r-
o

the area rsltlﬂ
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. There's nothing quite like the C.N.E. anywhere in the
world! 350 acres of parkland . . . $50,000,000 worth of

permanent buildings . . . fabulous entertainment . . . four-

teen days of Lthe latest in science, industry, apriculture. Each
yvear the CN.E. plays host to the world. This vear more

than 2,699,000 visitors saw the products of thousands of

exhibitors. As an entertainment mecca, as a meeting,place

or market . . . the Canadian National Exhibition has no

peer. It's the annual wonder of the world. Nowhere elss ' 1

are so0 many Canadians reached personally! =

R. C. Berkinshaw, cas. sreadon Adminisiration Building

EXHIBITION PARK
Elwood A. Hughes, 08.£ General Manager TORONTO 2-B, CANADA
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We Are Proud

to be privileted in doing our Part in the conlinuous Wﬁr"ﬂd
popularity ol this annual event, which is now the Gﬂlﬂﬂh Foces
or Exhibitiors in the United States, and which is destined .
come an event without equal anywhere, :

We Pledge S48

To continue pur Efforts to have our ﬂlﬂ:l
E:nhmlnnmlnnnlmiﬂhthﬂ.ﬁ. mhﬂ

the Directors and
Texas. .

Our Thanks

To the Directers apd Officinls of the State Fair
I::Itnd?l'ﬂ co-operalion. and 1o Asscciates. and
Mﬂﬂﬂlﬂfﬂlhﬁ?‘ﬂﬂlﬂmmm,ﬂ-:

et

.
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ATTENDANCE
2,320,129

STATE FAIR of TEXAR

DALLAS, TEXAS
JAMES H. STEWART

EXEC. VICE PRES. & GEN'L MANAGER

~N=m,  SHOW WINDOW of the SOUTHWEST

1952 DATES

OCT. 4 thru 19
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Sedalia Shows Show Me-ers
Where Taxpayer’s 35$ Go

State Conservation, Highway,

HIOHMWAY -' . e v Henlth Pepartments FProvide
CARDENS ; - : '

- s B T |

Selling, Pleasing Features

B{IISEDURMNS didn't have the name “Show Me™ pinned

on their State without reason. Aware of this, State
agencies go all-out at the Missouri State Fair, Sedalial in
staging exhibits and demonstrations that do a potent jJob of

Mighway Cardens, maintained the year round by the Missouri State Highway Department, gives the-Missouri State showing Missouriiins what they get for their Lax money,
Fair st Sedalia an attractive, inviting entrance. Behind the impressive entrance are benches, chairs and tables amid ¥ _ _
Hlower gardens and lilly pend:. An orgamst plays in the garden to add to the restful tone, The resiilt 1s convincing. The fair each year has a ].EI'EE

number of outstanding free attractions that swell the at-

tendance, delight patrons, give added meaning to the fair
and. of course. enable the State agencies to make their pitches.

The pitches are strong and effective. The Highway De-

partment does a persuasive selling job. Roadways on the
grounds are mainlained the year round by that departiment.
But that is but the beginning. The department also maintains
a two-acre show place called the Highway Garden, which
abounds in shrubs, trees, flowers, lily ponds and lawns. The
Garden is equipped with benches, chair and tables, and during 1,

the fair's operation it becomes an ideal place for foot-weary |

fair patrons to rest
To make it even more inviting and relaxing, organ music

is presented during the fair. To add a strong educational

A casting pool, built, maintained and manned by the Missouri State Conservation Department, is one of the features : braces reconstructed miniature
of the Sedalia Fairgrounds. During the 1951 fair, conservation sgents Furnizshed all the necessary equipment to all note, the garden also em - EE :
who wished to try their skill. Fly and bait casting contests, held in six divisions, also were staged during the fair. farm homestead of the pioneer period, complete with log

cabin, an old wagon, blacksmith shop, eic.

Close by another highway exhibit is housed in & tent,
depicting the network of bridges that span Missourr's rivers
and streams. High point of this display are miniatures of
some of the bridges of the State. :

Near by is the Conservation Commission's building, con-
structed a few vears ago. Built of logs, it houses one of the
most interesting displavs on the grounds, tanks with native
fish and cages with animals native to the State.

To the rear cf the building is the Conservation Depart-
ment's casting pool, first used this year. The concrete pool
is used for contests, for which the conservation department

supplies rods and reels.

There are a number of exhibits by other depariments,
such as Health, Education, Agriculture, but those eof the
Highway Departraoent and the Conservation Commission are

The Contervation Building. built from funds of the Conservation Commission, features displays of various phases of outstanding, and convincingly show the “show me-ers” part
of what they are getting for their tax money.

the State’s conservation program, Glass boxes, enclosed in a rock foundation, contain Ffish mative to Missouri's
waters, and comprise one of the top lures of the building.

g, Sk
e

s the State Health Replicas
Health contosts at the fsir point up the job being done in Missouri by
Department, and also add to the service provided by the fair iteelf, Doctor and murie, thown :m

sbove, are with the State Division of Health, which conducts the contesti.

of bridges that span Misssuri stveami provide an interesting, wausval festure for 5
Wmuinnhﬁ. Mhiiﬁ?ﬂd‘l?hﬂmm
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100% BETTER?®

At its Fair dates in 1951, Midwestern Hayride played to
double the attendance of 1950 and upped gross income
100% ! Grandstand records of many years were broken at
numerous Midwest Fairs with this show featuring the nation’s
top rural talent. Tie up with this progressive moneymaker

and watch your 1952 gate soar with the ever-increasing pop-

ularity of the midwest's biggest rural radio show in Fair history.

PROMOTIONAL
AIDS

; | | WLW PROMG’"O"S, |“C. AR RGO T | Every WLW Fair date s supported with

o barrage of these SIX important pro-
| - KEI’I Smiﬂl. Munuger motional aids:

POSTERS ® MATS
Crnsley Squnre : PUBLICITY STORIES
WINDOW CARDS * PHOTOS

140 W. Ninth St., Cincinnati 2, Ohio - dod

TALENT ANNOUNCEMENTS

Phﬂl’lﬂ: DUﬂbﬂr 1380‘ Cliar_q _1322‘ on WLW RADIO and T¢ —J

VA,
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Present fairground:s at Mason City haz become inadequate since the snnual’s remarkable
comcbach, Az a result, 3 new 120-acre Fair site has been purchased,

Typical packed grandstand at Mason City, 2 I-"fﬂwn above, was mest important single factor
in revival of the Fair from its financial low point in 1940,

- Mason City Snaps Back in 10 Years

Breader Rural Programs
Revive Sagging Annual

HG‘W up- dated attriictions
and an expanded rural
participation program rejuve-
nated a fair bordering on fi-
nancial collapse in 1040 is the
story of the comeback of the
North Towa Fair, Mason City,
now rated as one of the maost
progressive annuals in lowa.

In a little over 10 vears, new
board of directors relired a
a $50,000 deficit, financed a
$100,000 plant improvement
program and provided for the
purchase of a new 120-acre fair
site for future develppment.
And thru their use, the fair's
attendance grew from 27,000
in 1940 to a record high of
90,418 this vear.

The comeback started in
1840 when new managjé—ment.
headed by Louis Moore,
Charles Gasswint, M. C. {Cap)
Lawson and the presen! board,
took over the nearly defunct
event.

Overhauling of the livestock
department, with increased
emphasis on vouth participa-
tion, was one of the first steps
on the road back. This was
accomplished by intersection-
al competition, which annually
brings junior blue ribbton ani-
mals from 13 surrounding
counties. Its soccess is best
indicated by the fact that in
recent vears 4-H cluly stoek
sales have totaled cloze 1o
$200,000 compared with $20.-
000 10 years ago.

The swine depariment,
which had dwindled to noth-
ing, was also given a shot In
the arm by active prometion
on the part of individuzi] board
members and this has grown
into one of the most important
divisions of the annual,

Hypoed interest from the
distaff side was accomplished
by the addition of a huge

flower show to its sagging
women's department and in-
troduction of a new textiles
division. Annually these both
now draw hundreds of entries
in addition to being top attrac-
tions for the fems.

Amusementwise, the annual

introduced new-type grand-
stand shows, upped its budget
to bring in ice revues, more
elaborate night revues, auto
thrill shows and big-time auto
races, Expanded midway at-
tractions were also signed and
increased profits from both
the fun zone and grandstand
were imporiant in backing the
annual’s comeback.

Also important was off-sea-
son use of the plant. Rentals
from auto race still dates, cir-
cus stands and a big Labor
Day celebration helped swell
the coffers and aided in the
fair's return to a sound finan-
rial basis.

As income increased and
fair attendance grew, the
Mason City board, in an effort
to provide facilities for bigger
crowds and thereby further
increase its profils, poured
over $100,000 into plant im-
provements. Most important
was the 5,000-zeat, all-steel ad-
dition to its grandstand, roeof-
ing of the latter and construc-
tion of an all-steel 4H barn.
And in order to better regu-
late the throngs, new fencing
was installed around the
grounds.

Another revenue-producer
that has been expanded under
the new regime, is the fair's
premium book. The 1851 edi-
tion consisted of 210 pages and
more than half the contents
was in paid advertising.

The progressive trend is not
wver vet, and the present board
is not resting on the laurels
of its record of the 10
vears. In addition top for
a new fairgrounds, bigger and
better atiraction plans loom
and when the new plant is
completed, another era in the
North Iowa Fair will begin.
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tilities Show-Case

Gas, Light, Phone Companies Do
Potent Selling Job at Dallas

1LLIC service companies™
UBLIC = I

-

—power and light, _ T._-_-_l{--
phone and natural gas utilities
—afre among the |'.'.-i!__'_-;:-',f.-':il M-
hibitors at the State Fair of
Texas, and contribute to the
nation’s biggest annual some
of its most solid crowd-pulling
attractions.

The Electric Show, com-
posed of exhibits by 20 sep-
arite merchandisers and pro-
duced by the Dallas Power &
Light. Company, is a major
show itself in the General
Exhibit Building. The South-
western Bell Telephone Com-
pany exhibit in the General
Exhibits Building is the fair's
most expensive—in terms of
equipment utilized—single ex-
hibit and one of the best pa-
tronized., And the Lone Star
Gas Company has its own
building on the fairgrounds
where it presents its exhibits

These firms combine public
relations services, entertain-
ment and in some cases some
really hard selling by demon-
stration, in exhibits for which
highly successful patterns
have been blueprinted over a
period of years.

Oklahoma football fans have
been known to come all the
way to the fair—and this is
no gag by any means—just
to erowd around of the
TV receivers in the Electric
Show to walch the always-
enld-out Texas-Oklaho
game in tHe Cotton Bowl, be-
ing plaved just a
feet away.

Attendance at the Electric
Show was estimated at better
than 750,000, The show packed
a great deal of "sell’ for its
exhibitors, with demonstra-
tions—considered by utlility
execs the most effective sell-
ing toal of all—going on every-
where in the Tremen-
dous effectiveness of the dis-
plays thausands f{rom
aisles into booths, where they
could be contacted by
peaple

Farm Use Pitch

Texas Power & Light Com-
pany had additional exhibitl
in Agriculture Building with
pitch on farm use of electricity
and appliances

The 1851 telephone com-
pany exhibit attracted by
count a total of 382,710 visi-
tors, approximately 13,000
maore than in 1950, The only

ne

Im a

few hundred

area
drew

sales-

people counted were those who
actually stopped at the exhibit,
and this figured out to-an aver-
age time of 124 minutes a
visitor. Some visitors spent
as long as 30 minutes in the
telephone exhibit. Value of
equipment used was estimated
at $500,000,

The exhibit consisted of six
stations: (1) a demonstration
of an operator toll dialing, eli-
maxed by a free call to San
Francisco by one of the audi-
ence; (2) a demonstration of
microwave radio relay coms-
plete with miniature towers
that actually transmitted and
received music on, an ultra
high frequency radio beam:;
main emphasis was on fact
that radio relays will bring
network television 'to Texas
in 1952; (3) demonstration of
wires and cables used in lele-
phone service, with an exhibi-
tion of }'llll_;'hf!-?[,'_;!-."H'i cable 5[}“-‘.‘-
ing by an experienced splicer;
(4) demomstration of dial re-

[

lays and switches by means of
miniature dial sw];rthhg By S-
tem that connected two tele
phones; (3). the ever-popular
“hear-your-voice” demonstira-
tiom ‘with voice mirror that
enables a patron to speak into
telephone and Hear voice come
bqr:}: secands later; (6) booth
with two machines that en-
abled visitor to test and rate
his own hearing.

Telephone Story

Telephone company sought
to tell three stories: About
coming improvements and
new services; about some of
mteresting things and complex
equipment behind dav-to-dav
telephone service that averapge
user deesn't realize goes into
his service, and the enjoyahle

‘side or “fun-making” part of

telephone - service, as exem-
plified in Jast two exhibits
listed.

Operator toll dialing proved
to be most successful stop,
altho demonstration there
lasted longest—seven minutes
Company execs said it helped
announce to Dallas subscribers

Elektro. the 7-feot-tall Westinghouss mechanical man, was a popular feature

of the Electric Show al the State

Fair of Texass, Dallas,

Free shows daily

demaonstrated how the robot could use his vocabulary of 77 words, walk, count

on his Fingers, smoke cigarcties and

Individusl télephones wore wicd at the Dallas fair bor a lecture on teleph
’:‘l!"li'l-'l'n-_inlilttl-ilh was lollowed by actual demonsiration by expert |

Telephone Company

i disturb frem
s . # Hﬂi widutt -Flnfwilh exh

found that individual receivers not only lllnwﬂ-hﬂhﬂ:lm-. )

ibit, overcoming tendency te listen a few minutes

nokes outiide exhibit area,

distimguith colon,

a

AR

3
1

b

bl iy

Lone Star Czs Company has had il own building at the State Fair of Texas,
Dallas, since 1937 Fitty-seven-foot tower i Hathed with neon signs and

neon simulated Hame.

Kitchen planning 1ervice attracted much aftention For
Company during the ‘51 Dallas expe. Mo charge w
with graduate desijjn engineer. Service i typical |
pitch made by the utility at the Dallas fair,

Lone Star Cas Company oxhibited 38 ditferont
territary a8 part of the show at the 1951 Dallas
patrons invide building, the company can trace

sales

make
expao,

of

of
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3 Grand Ole Opry Acts

Packed 43,23 l

Paid Admissions Into
the Cotton Bowl July 4th

Bl

There's one sure way 1o insure the financial success of your

outdoor attraction. Tie it fo the mass appeal of world famous

Grand Ole Opry talent. Always potent, now riding the crest of
priceless national publicity and popularity. ﬂ:e fabulous Grand
Ole Opry names mean maximum paid admissions in every
corner of North America.

They are booking now for personal appearances all over the

U.S.A. Their names insure profits for any outdoor promotion.

For full particulars see James Denny. WSM Suite, Sherman
Hotel. all during the Outdoor Convention, or afterwards write
Nashville, Tennessee,
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Entire production conceived by

GAE FOSTER

Director of the World Famous Roxyettes

Choregraphy by

ANOLYN ARDEN

-

Staged by

FLO KELLY

The Trade Mark of Top Excellence in Fair and Exposition Attractions

THE GREATEST COMEDY ACT

IN SHOWBUSINESS
* k kX

IRAH & BUDDY WATKINS

with their famous CHIMPS
(ONGO * TABOO * TONY * BURMA

Featuring TABOO, the Only Chimp in the World
Riding and Stopping a Motorcycle,
Anything Can Happen!

A RIOT FOR THE ENTIRE FAMILY!
T TR R =

STRAIGHT FROM PARIS . . . An Aristocracy
of Breed and Training!

BAUDY'S GREYHOUNDS!

and Monkey Wild West Comedy

AN ACT LIKE YOU'VE NEVER SEEN BEFORE

Now With Hamid-Morton Circus. Send Mail te
General Delivery, Trenton, N. J.

_*****—

THE "FLYING OTARIS™

With Their Skill and Grace Originated the Death-
Defying TRIPLE PASS IN MIDAIR. One of the
Most Difficult and Hazardous Stunts.
Performed Only by the OTARIS.

YOU HAVE GOT TO SEE IT TO BELIEVE IT!

with FERDINAND
the Bull

The Only Trainmed Bell
In the Waorldl

A =killful blending of old and
new features makes George A
Hamid's Grandstand Follies of 1851
sock night show fare for the lop
Eastern annuals at which It will
appear this year. The major Fe-
viue-type offering of the New York
agency holds the line of the proven
format—elaborate production num-

arts—1hatl has enthralled audiences
at fairs for years. Om the whole,
it equals in every way the 18350
effort of the Hamid clan, and that
was generally credited as their
best effort (o date,

It's a double-action effort 1his

year, with George, Jr. credited
with the production. The junior

member of the firm had free rein. |

As plans became known Il ‘was
thought that the horses might have
run away, since the show opens
with the singing of "The Lord's
Prayer” . while 20 line pirls, robed

ta the heels in white and carrying |

electric candles, go thru a pat-
termed professional routine  to
creale an  inspiring and devoul
scene that had the Monday night
(20) audience in Ottawa respect-
fully hushed until the house lghts
washed oul the scene, when they
unclasped their hands and thun-
dered applause. ’

The expected exhilaraling open-
ing r-:-um-ﬁs. immediately as the gals
doff their vestal cloaks revealing
Easter finery and emulate New
York's traditional Fifth Avenue
parade before a sot depicling St
Patrick’s Cathedral as seen from
the promenade of Ep:rl-:uﬁ:m-r Cen-
ter. Hall of the girls are togged
out in top hats and talls 10 com-
plete an eye-calching plcture.

At P P TIPS P e

The Staff for

Hamid's Gra

LEE BARTON EVANS
CLEN |. CHILDERS
TEX HAMILTON

AURSA ROBINSON &
DOYLE WILSON

Ele

Hamid ‘Follies’ Rocks
Audience at Ottawa

bers interspersed with top variety | heralds

P

JOE BASILE

“The Brass Band King"™

Every Saturday at meon TV
Show, the “BIC TOP."

B S SN

HOWARD BAILEY

Personnel Transportation 3d
Straight Season,

George A. Hamid & Son's
“Grandstand Follies of 18331%;
repiewed at the Cemtral Can=
ada Erhibition, Ottawa, Mon- -
day night, August 0.

A novel twist this year 15 the
uze of transeribed szound effecls
The sounding of cathedral chimes
Lhe opening “production
number depicting spring. The sum-
mer scene lights up with the Atl-
lantic City surl booming over the
amplifiers. The recorded sounds
of hunting dogs in pursuit of the
fox puts the smell of autumn in
the air

Ladd Lyon, working with a girl
plant in the audience, sold  his
comedy balancing turn eflectively
after the Easter nmumber

Robert Baudy's Grevhounds fol-
lowed, smoothly routined in the
manner of lberty horses and
winding up with the sock stage-
coach hold=up bit with cestumed
monkeys riding the canlres,

some of the show's best cos-
tuming 15 shown in the Seplember

. RS N

AERIAL WINTERS

High Abeve the Ground.
A BREATHTAKING ACT!

EEEEEEE % A % ok

THE FIVE ELTONS

Sensational Grace
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number. Gals are attired in full- N
length gowns paneled m myriad w M .
autumnal colors. Fang are used in ml'hf A"“H'f v
standard routines and depict the . u Ny
falling of leaves,