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CBS Affiliates
Want Points in
Plan Clarified

General Reaction Is
Mixed; West Coast
Stations in Favor

NE_T-'u' YORK, Dec, 15. — Early
reaciion to the new Columbia |
Broadeasting Svstem  Selective |

* Facilities and Standard Facilities

Plans on the part of the radio net-
work's affiliated stations was
mixed, according Lo a spot survey

eonducted by The Billboard this |

week. Objections were not nearly
as violent as initial objectinns on
the part of National Broadcasting
Company affillates to that net-
work's controversial Economic
Study Plan, for the obvious rea-
son that the CBS plans eall for no
readjustment of rates (with the
exception of a change from sta-
tion-hour to dollar-volume dis-
counts for advertizers), nor for
any additional moming network
option time (since CBS already

({Continued on page 4)

King Size Cigs
To Spend 7 Mil

NE YORK., Dee. 15.—Her-
alded as the cigarette tvpe of the
future, king-size cigarettes will
be spending upwards of $6.900,000
during 1952 on radio and TV, most
of which will be for the latter
medium. The reason for their use
of video as a primary advertising
tool is the well-established impact
of the sight-plus-sound medium

for its impressive track rec-|be e .
2:;1 for éﬁ;{?ﬁi Eh]E:. 1-.=|:|!Jciali1:,' | will be at the British Colonial and

for new products.

Latest king-size cigarette to go
for broke in TV is R. J. Revnolds
Cavalier, which now has “My
Friend ITrma"™ and a quarter hour

of Garry Moore davtime on the|

Columbia Brosdessting System’s
TV web. The same cigaretie also
has a half-hour drama show on

(Continued on page 4)

I-SHOT AT 10G
ONGOODYEARTY

NEW YORK, Deec, 15
Goodyear this week set what
is believed to be a record for
video rights for an original
seript when it paid Robert
Vogeler £10,000 for the one-
shot privilege of dramatizing
events of his life, to be titled.
“T Was Stalin's Prizoner.” on
the Goodyear “TV Play-
house."” The show will be
produced Sunday, December
23, 8-10 p.m.. over the Na-
twonal Broadcasting Com-
pany’s TV web,

Davidson Taylor, NBC-TV
veepee In charge of public pf-
{fairs, is believed to have en-
gineered the deal David
Swilt will geript. Vogeler also
will act ag technical advisor.
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NEW YORK, Dec. 15—A more
than seasonal demand for stand-
ard acts is developing in what is
probably the biggest ship cruise

activity since before Pearl Har-
bor. More than 65 cruises will

| use acts, tolaling more than 1,000

performers. Before the war 60
cruises was the high mark.

In addition to ecruises, acts will
get a chance to double ashore in
such ports as Nassau and Rio de
Janeiro for anvwhere from one to
three-week stands, thereby pick-
Ing up some extra loot. Dates for
the doubling jobs will be set up

before sailing. In Nassau these

other local hotels and cafes. In
Rio the dates will be at the Copa

and Urca. In some cases acts will

| be flown 1o various areas out of
 Trinidad, where they'll arrive on

the Mauretania. Ships arriving
later will pick act: up and they'l]
wark their way back.

This doubling, a comparatively

new feature in cruise showbiz,
will bring some acts an additional

| 81,000 to $1,500 plus most ex-

penses, including fares.
The ‘acts wanted are singers of
both sexes, dancers, dance teams

R. Colman College
Is Broadway Bound

HOLLYWOOD, Dec. 15. — Don
Quinn has finished a second re-
write of “The Halls of Ivy,” and
indications are that the radio Dro-
gram will brave the cold winds. of
Broadway in the spring of 1952 as

18 legit play. Seript will naturally

feature Ronald Colman and his
wife, Benita Hume, the current
stars of the radio program.

Whether or not the play suc-
ceeds, Schlitz, the radio sponsor,
will benefit. The legit version of
the play is bound to set the pat-
tern for what the script will look
like on TV.

By BILL SMITH

' (who make an additional buck
aboard ship teaching danecing),
novelties, comedians, emseos and
musiclans. The novelties can be
ventriloquists, musical and flash
acts. Jugglers and acrobats are
not wanted because the rolling of
a ship would prevent them from
warking,

Auditions are heid for un-
knowns (must be pros) each week
at WOR for Nat Abramson,
Standard acts don't audition.
Cruises prefer not to use big name
acts because they demand suites.
Lines would give the suites if
they could advertise their being
on the cruise before the date of

'Henrich May Do -

A DiMag on TV
Baseball Sked

NEW YORK, Dec. 15.—A sub-
stantial portion of the elass which
made the New York Yankees the
world’s champs will be dressing
up the local TV scene next season.
Tommy Fenrich this week was on
the verge of joining Joe DiMaggio
as a video sportscaster, DiMag to
take over at least some of Dizzy
Dean's former chores at Yankee
home games for WABD and
WPIX, and “Old Reliable” to join
Russ Hodges in his nightly sports
stint via WJZ-TV.

DiMaggio is set to do at least
the pre-and-post-game shows, for
which he will get an estimated
530,000. Should he reach an af-
firmative decision on sharing
play-by-play work with Mel
Allen, his stipend would go up an

(Continued on page 4)

Ship Cruise Business Boom

Sets Talent Jobs for 1,000

sailing, but in most cases such
advance publicity is forbidden.

| Of the 68 cruises that will sail
1951-'52, Lou Lang, in conjunction

tvoo, Lang and Hermann book the
Moore-MeCormack Lines on a
year-around basis. The Willilam
Morris office is dickering with the
French “.ine, hut so far nothing is
sel.

Ties Up

The biggest cruise talent buver
Is Nat Abramson, head of Enter-
tainment Managers' Association
and WOR talent topper, who'll
have 63 cruises going for him.
Among them
French, Holland-American, Cana-
dian Pacific and other lines. The
biggest run will be the French
ine's Liberte, which will use 25

(Continued on page 14)

‘52 Politicos Add
TV Films to Plans

CHICAGO, Dec. 15—In addi-
tion to use of live television in
the coming presidential oam-
paigns, heavy use will be made of
films for local placement on TV,
 Two types of movies will be used
| by the Democrats, and the Re-
Eml::iirnns are likely to have simi-
ar plans,

In January the Democrals will
begin arrangements to have a ma-
| jor film producer make films built
| around national issues, such as the
farm program or reclamation proj-
ects. The films could be spotted in
any station but would be par-
ticularly valuable in States where
the issue is hottest. They will be
timed so they can fit into a TV
segment, open end to allow a local
politician or a senator to'give live
commenl. They also will be used
[or rallies and meetings. The sec-
ond kind of film will deal with
the presidential candidate and his
family.

T — -

with Henry Hermann, will have |

ill be the Cunard, |

"Inspired” CBS
Selective Plan

Attempts to Unload
Radio Time in TV
Markets Key Factor

NEW YORK, Dec. 15. — The
recently announced Columbia
Broadcasting System  Selective
Facilities Plan and Standard Fa-
cilities Plan (The Billboard De-
cember 15 issue) was inspired by
a4 major ndtional advertiser and
dgency (even as was the network
rate cut of last summer) and. to
a large extent, by the National
Broadcasting Company’s contro-
versial Economic Study Plan.
Thizs was one fact revealed as a
result of a spot survey conducted
by The Billboard this week as to
affibate and advertiser-agency
reaction to the CBS Plans.

Thus it becomes increasingly
clear that radio’s destiny on the
network level—and inevitably on

(Continued on page 4)

1V Facilities
At $10,000.000

WASHINGTON, Dec. 15—
Unecle Sam today Fave a green
(light to a multi-million dollar
amusement construction program
for the first three months of 1052,
including $10,000,000 worth of
building for eight TV facilities,
the largest of which is a $5,330.-
000 TV studio planned by the
Vine Street Realty Corporation
in Los Angeles. Other TV pro-
jects receiving an O.K. under the
government's controlled materi-
(als program were a $2,740.000
radio and TV station to be built
by WCAU, Inc., in Lower Meri-
dian Township, Pa., and an Allen
B. Du Mont plan for a $1,750.000
TV station in New York.

In all, the National Production
Authority consented to the con-
struction of 27 amusement pro-
jects, including 11 drive-in thea-
ters; four regular theaters, and
two swimming pools. Shortage
of defense materials, especially
structural steel, forced the denial

(Continued on page 9)

NEW SOUND, NO
FLACK MAESTRO

NEW YORK, ‘Dec. 15—De-
spite  tremendous publicity
breaks being racked up by
the Les Paul-Mary Ford disk
team, there isn't any inde-
pendent press agent or recaord
promoter who can take a bow
for the hoopla. The husband-
‘vile team doesn't emplov a
Mackery. Almost every pub-
licity break obtained by the
duo can be credited either to
the momentum behind their
disk success or to the work
being done by Capitol Rec-
ords.
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Billboard Backstage

It's less than a week since
Puerto Rico, and already it seems
like an event of an eon ago. A
griv ean beef about many features
of this business, but never about
a lack of action. You turn your
back, it seems, and mail piles up,
the list of phone callers grows to
alarming proportions, and you
fall months behind on lunch
dtes, dinner dates and just plain
keeping - up - with - what's
hamnening dates,

In the mail, a note from Walter
Damm. head man at The Milwau-
kee Jovrnal's WTMJ and WTM.I-
TV, slapping mv wrist
sloppy piece of reporting. 1 said
In A Bara Ratrn iterm  that
Natinrnal Broadrasting Companv
President Toe M-Connell had enid
that WTMJI-TV would net %850.-
0N after taxes in 1951, Walter
straichtens me out somewhat se-
verely with:
zine will sav in its Janvary
issve that profits for 1951 will he
£1.15".000 before taxes. After
taxes, 59685.070. That's approxi-
mately 177% of total revenue. I
don't know where You get vour
dope, but it's wrong as hell, as
I'm sure Joe would tell vou”

It wasn't McConnell's fault. 1
wrote the story about 4 o'clock
Saturdav morning, after the Mar-
tin and Lewis banquet, and can
only plead near-unconsciousness,
Sorry, Walter. Honest, I'm nsually
not that careless with my
“befores” and “afters.”

Also reprimanding me severely

for a|

. Fortune Mapga- |

By JOE CSIDA

was a letter from Nora McDer-
mott, one of Frank Sinatra's
stanch supporters. My piece on
Frank's wedding fooled Miss Me-
Dermott completely, she says. She
didn’t realize I was being satiri-
cal. "However," she writes, “it
seems I fooled you, too, on at
Irast one count. T am not a kid.
bt a full-grown woman of 28."
She goes on to relate a number
| of mnice things Frank has done,
| to Miss MeDermott's own knowl-
edee, “. . . Several vears ago”
che says, "Franl arranged to have
| dinner here (Philadelphia) with
the members and presidents of
his fan eclubs. . . . By the way,
among our group is one little
girl who is quite erippled, Never
ran 1 forget how kind Frank has
alwavs been to her, and, on one
necasion, withont making it ob-
vious, or embarrassing her in any
way, he sang a very beautiful
song just to her. . )"

[ hesitate to get into a pro-
longed correspondence with Si-
natra’s fan clubs, even the 28-vear-
iold members thereof. I'm sure 1.
toon, eould learn to love Sinatra if
I reallyv tried. And I promise
Backstapge's costomers that this is
the last piece I'll do on the singer
for a long time.

But also a nice note in the mail
from a girl we haven't seen in a
long time, Marcia Lawrence. She
used to be the late Charlie Ham-
mond's secretary at NBC. She
caught me, making like an expert,
on the “Songs for Sale” show on

CBS-TV last Saturday night, and

really deserted radio and telewvi-
sion, however. Got herself mar-
ried, lives in a place called “The
Wilderness,” Scarborough, N. Y.,
and writes: . . We spent most
of the summer warding off nu-
merous deer and raccoons from
our garden, and most of the fall
making gallons and gallons of
grape wine, And rescuing a very
active 2-vear-old son from sun-
dry predicaments. , . ."

A fellow-panelist on that “Songs
for Sale” show, by the way, was
Gene Krupa. Gene told me he's
taking lessons on tvympany tech-
nigues with Saul Goodman, drim-
merman with the New York Phil-
harmonic for many vears. It's this

burning drive to come ever closer
to total perfection that makes
| great performers, into which cat-
|egory Krupa on the drumq cer-
tainlv falls.

Before the week was out I had
pleasant and informative visits
and chats with RCA President
Frank Folsom, ABC's Don
Kearnv, Eddy Arnold, Tom Par-
ker, British music publisher Rep
Connelly and British record man
Norm Newell, researcher C. E.
Hooper, and almost enough
others to get caught up. And they
all had a lot more interesting tales
than my Backstage space allot-
ment permits me to tell in any
one week.

Washington Once-Over

WASHINGTON, Dec. 15.—Now
that “‘here are more TV broadcast

applications from Texas than
from any other state, =a
Federal Communications Com-

mission staffer figures it's appro-
priate to tell this true storyv. It's
about a Texan who wrote to the
Commission for advice on wheth-
er he should buy a TV set. The
Commission wrole back saving
that there wasn't a TV station
within his listening range and,
therefore, he ought not to buy a
set unless he could induce some
interested party to build a TV
tower nearby. It wasn't long be-
fore the FCC got another letter
from the irrepressible Texan. He
told the agency that he bought a
TV set apainst the Commission’s
advice and, since he couldn't
tune in anything, would the FCC
please rush a crew down to help
him build a tower.

Juke Ops to Fight;
The ABC-Par Front . . .

Look for a big array of wit-
nesses when the House Judiciary
Subcommittee on Copyrights re-
sumes its hearing, February 4 on
tke Bryson-Kefauver bill to end
juke box exemption from royval-
ties. Indications are that the
hearing will run beyond Febru-

ary 4, even tho the bill got a full
day’'s airing before the subrcom-
mittee in October. Foes of the
bill will have their inning at the
upcoming session, with propo-
nents slated for a chance to file
rebuttals.

Contrary to gossip, the FCC is
gtill figuring on an initial de-
cision by July in the American
Broadeasting Company - Para-
mount Theaters proposal for a
merger. Minor extensions of
deadlines on briefs are upcoming.
But the three-man battery of
Commission  legalists working
full time on the case is making
rapid headway. Dissent among
Commission brass over proce-
dural steps isn't figured serious
enough—for the present, at least
—to delay the case.

Looks More Like TV

Thaw by April . . .

Latest FCC word is*that there's
no change in the tentative time
table for the thawing of the TV
freeze in early April. Allocation
briefs have been parcelled out
among Commission engineers to
expedite preparations. If oral ar-
guments can be avoided, the
commission hopes to make al-
locations in early February, and
‘then declare a 60-day moratorium

By BEN ATLAS ——

on applications prior to an April
freeze lift. Threat of oral testi-
mony remains the big guestion
mark. A break-thru by petition-
ers for oral arpument could scut-
tle the time table. Altho several
requests for oral argument have
been rejected by the FCC, others,
including the Du Mont petition,
still have to be hurdled. Com-
missioners contemplate lengthy
proceedings sooner or later—be-
fore or after the freeze lift—and
some scrappy fights for the
last remaining VHF channels.

Porter Helps Di Salle;
WMAL & Pubservice . . .

Thanks to former FCC Chair-
man Paul A. Porter, Price Sta-
bilizer Michael V. Di Salle can
now argue before the Supreme
Court, Porter, once a wartime
price controls boss, presented Di
Salle this week for admission to
practice. . . . A daring and ef-
fective example of public service
programing was chalked up by
WMAL and W'MHL FM here this
week, in airing the House Ways
and Means Subcommittee’s hear-
ings on tax scandals. Tape-re-
corded broadcasts of proceedings
were broadeast two hours every
night. Stations got an enthusi-
astic listener response.

Picture Business

HOLLYWOOD, Dec. 15. — The
studios are breaking out into a
rash of showbiz biogs. Basis of the
latest trend is difficult to de-
termine. Of course, Columbia’s
“The Jolson Story" and its sequel,
“Jolson Sings Again," were top
money makers, as was Warners'
George Gershwin filmed salute,
“Rhapsody in Blue,” but those

were made a few years back, and
as a rule movie makers are
wicker than that to fall in line
or a production trend.

Warners, for example, has just
completed "I'll See You in My
Dreams"” (reviewed in The Bill-
board’'s December 15 issue), based
on the life of s=songwriter Gus
Kahn. Metro-Goldwyn-Mayer has
assigned Arthur Freed to produce
“The Romhberg Story” during
1952, using the life story of Sig-
mund Romberg as its basis.
Twentieth Century-Fox is produc-
ing “The Jane Froman Story,” a
biopic devoted to the famed song-
stress. Paramount Pictures also
moves into the showbiz biog cycle
by acquiring the film rights to
the hHfe story of the Duncan Sis-
ters. Film will be titled “Topsy,”
starring Betty Hutton as Rosetta
Duncan. -And Warner Bros. is set

By LEE ZHITOD

to roll on “The Eddie Cantor

Story.”

Metro will film the life story
of Marjorie Lawrence, the noted
opera star who was stricken by
polio, and will ecall it “Inter-
rupted Melody,” with Deborah
Kerr in the lead. Even current
radio personalities aren't safe
from the motion picture camera
when it goes on a life storytelling
binge. "The Lonesome Gal,” whose
fudge-like drippings have caught
lonely male ears, will now draw
such high-voltaged Metro talent
as elther Lana Turner or Ava
CGardner for the film portrayal.

Possibly pic producers have
realized that there's no story like
the showbiz story when you want
a varn that throbs with tears and
laughter. Then again, b.-o.-wise
movie makers may realize that
pictures based on the lives of
well-known personalities will play
to pre-sold audiences, for the fans
of those personalities are sure fo
flock to the theaters for a sugar-
coated look-see at the stars they
have followed for so long.

One thing is certain, the general
nostalgia kick that present-day
showbiz has been on is sure to get
another healthy hypo which most
certainly will reflect itself in a
continued revival of old song fa-

vorites and renewed acceptability
of vesteryvear routines.

New Radio Show
Features Fill Music . . . ;

For years background music on
the motion picture soundirack has
been little noticed by-product of
a film's owver-all entertainment
offering. Oeccasionally, recorded
albums of film soundtracks hawve
reached the market, but for the
most part the creative work of the
world's greatest concentration of
seripus music talent has been gen-
erally overlooked. In the realm of
serious music, Hollywood holds
the cornerstone on the contem-
porary masters, but their work is
lost in the action of the screen’'s
drama.

Paul Weston's Friday night
show wia the Columbia Breoad-
casting System takes a step in the
right direction by spotlighting
heretofore ignored film music
scores. To date, Weston has pro-
vided radio listeners with a re-
hearing—this time unfetered by
screen clinches and duels—to
music from MGM’s “Across the
Wide Mis.snun*j WB's “Streetcar
Named Desire,” Columbia's “Bare-
foot Mailman,” "“Metro's "“"Quo
Vadis” and that studio’s "“Gone
With the Wind.”

— T R T

says: 'Congratulationson vour |
very easy performance. . " (I
always did like Marcia.) She's

Agree on Tax
Exemption Law

TORONTO, Dec. 15. — Recipro-
cal tax exemptions have been
widened for artists, musicians
and professional athletes from
each country temporarily per-
forming across the border. This
has been acceded to by Canada
under pressure from the U. 5.

Updr-r the new agreement, pro-
fessional entertainers, inecluding
athletes, from one country can
work up to 183 davs in the other
without being subject to income
tax in that country. At present
they cannot stay longer than 90
davs or earn more than 51,500
without being subject to foreign |
tax.

If a person exceeds the limits
set out in the agreement, he will
b taxed by the country he is

visiting, but on return home he
will be given credit for taxation
purposes up to the amount of
foreign tax paid.

‘My L. A." Close
Held Possibly
Due to Plot

HOLLYWOOD. Dee. 15.—-"My
L. A."” which came to a halt after
| a three-day run Monday (10), did
iso when producer Williamm Trenk
' refused to pay 87,100 to the stage-
hands’ union. Facl that bad re-

[inances rlosed the musical were
counterbalanced by proof of some
good eritical comment, close o
$11.000 gross im three davs and
disclosure that talent was cov-
ered by bonds.

Actual reason for the shutter-
ing was that Imagineering Asso-
ciates, Inec., would nolt complete
the sets due to government con-
tracts and left them at the theater,

construction. Two days prior to
the opening, men worked day and
night to complete the sets. Inas-
much as Imagineering did not fin-
ish the work, Trenk felt he did
not have to pay the 37,100 which
he c¢laims to.have had from the
b.-o. take.

: On Sunday (9), day before clos-
ing, a party connected with the
production told one of Trenk's
aids that he had a friend who
would put up money to keep the
show open. This, since it came be-
fore Imagineering’s bill was actu-
ally presented to Trenk, gives
credence to the theory that Trenk
is the victim of a plot to bury
him in public resentment and
make it possible for someone to

mvestment.

U. S. Reports Some

Earning Increases

WASHINGTON, Dec. 15
—Wages have taken a gradual |
rise in the radio, TV, and phono-
graph set industry, it was re-
vealed this week by the Depart-
ment of Labor.

Average weekly earnings in the
set industry during September
was $59.80, a climb of more than
$2 from the average of $57.38 in
August and $57.35 in July. Aver-
age hourly earnings in September
were $1.46, compared to $1.43 in
August and $1.46 in July, accord-
ing to Labor.
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with $20,000 still needed to finish|

London
Dispatch

By LEIGH VANCE s

LONDON, Deec. 15. — When
MGM announced two vears ago
it was pgoing to run cine variety
at its London showplace, the Em-
pire, Leicester Square, showmen
here gathered round to be put on
record witk prophecies which
woild read well at the funeral

But Metre was on tn a good
thing—and knew it. Veep Joe
Vogel came over on a scouting
expedition. decided the operation
would need an experienced stage
producer with anuah organizing
|'r‘1]1_=n1: Backstag the massive
Empire =hrivels 'cn E.HE.H' loaf size.,
It would need an Eisenhower tﬁ
shuffle his team on and off 1t in
the limited rehearsal timer al-

lowed between sereenings.  *

Trop of Voeel's short list- was
|late Radin Citv Music Hull pro-
ducer Nat Karson, But he seemed
to have vanished—antil T.-"ngel
found him in the next suite of
their London hotel, taking a look
round on his wav home after
producing “Hamlet” at Elsinore,

Vogel promptly signed him up,
and in November 1949 Karson
moved in to do battle. There was
|p1-:-nh of enrmy opposition. A
newecomer who had to feelvhis
way along the tricky trenches of
artist booking and agent ro-op-
eration, he found the residents
none too keen to be listed as
collaborators.

Rehearsal Problems
And Bookings . . .

Then there was the acute prob-
lem that his line of 24 Fmpire
| girls, whose precision and team
".Unrk has been a constant high-

|'|rFTh‘t inf the Embpire shows, could

only rehearse 12 at a time in the

| limited space awvailable for run-

thrus, met for the first time as a
line on the morning of their new
show,

Another was the flexibility of
his opening dates. Scheduled to
run with the flick it was partner-

(Continuwed on page 66)

Paris
Peek

ANNE MICHAELS=

PARIS, Dee. 15.—From April
28 to the end of May Paris plays
host to one of the most ambitious

take over the show's control with | ;

| Cultural Freedom,”

cultural festivals of the century,
it was announced this week.
 Sponsored by the "“Congress for
an organiza-
tion of intellectuals which in 1950
came dramatically into being 100
miles inside the Soviet zone of
Berlin, the festival will be the
center of music, opera, ballet,
drama, art, literature and philos-
ophy, ut:hzmg some of the big-
gest names in the above fields.
The exposition, which will run

under the name of "MﬂEtEI'EIIE-EE.H
of the Twentieth Century,” ex-
plained Mr. Nocolas Nabokaw,
secretary general of the Congress,
“will present a broad view of our
civilization as it is expressed in
the works of the free creative
'artists of the 20th century.” “We
believe,” he continued, “that this
exposition will serve also as an
inspiration to the young artists of
our day, who will for the first
time be able to assess the sum
total of the artistic achievements
in the past 50 years.”

Commenting on art in the to-

&S FEFFEIEETREAEAEEE W BE

talitarian regimes of our times,
Mr. Nabokav said, “they have

431suught and, to some extent, suc-

|eeeded in plantmg in our minds
'doubts of the walidity of our

4'Weqtern civilization, and it is to

still these doubts that the exposi-
tion has been organized, and, too,
to attract intellectuals who e
been wavering on the brink of the
Communist line."

The exposition will bring to
Patis, some of the world's finest
music, including the Vienna State
Opera, which will give perform-
ances of Alban Berg's “"Wozzeck,”
never before presented in France,
and a performance of Virgil
Thompson's opera based on a
Gertrude Stein book, “Four Saints
in Three Acts,” done by an all-
Negro American cast.

The Vienna Philharmonic, the
chorus and orchestra of the Acad-
emy of St. Cecilia in Rome, The
RIAS ork from Berlin, the or-
chestra of the Swiss Ro
Paris's Conservatoire group an

(Continued on page 67)
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THAT NEW TAX LAW ---I

New Provisions Affect
Filing of Joint Returns

By LEWIS C. LEBISH

New York Attorney, Certified
Public Accountant and Tax
Consultant
(Second of a series of three
articles)

There has been no radical
thange in requirements for filing
declarations of estimated tax. Due
0 the increase in tax rates effec-
tive as of November 1, 1951, most
people may find that they have
underestimated their tax. If this
omission is caused by failure to
take into account the tax In-
creases under the 1951 Act, with
respect to taxable wears begin-
ning before November 1, 1951,
and ending after October 31. 18931,
there will be no penalties, civil or
criminal.

The reader's attention is called
to the fact that vou can avoid
penalty for underestimating your
tax on the 1951 declaration by
filing your final return and pay-
ing vour 1951 calendar vear tax
on or before January 13 Your
final return will then take the
place of a final amended esti-
mated tax return.

Joint Returns

Certain relief provisions which
will aid many taxpavers have |
been provided for in the new Act.
The new law extends the privi-
lege of the married people’s joint
return, allowing people who are
married even on the last day of
the year to be considered married |
for the entire year for tax pur-
poses. Also, if a spouse died dur-
ing the wvear, the other spouse
may still file a joint return for
the entire vear. However, if vou |
were legally separated or di-|
vorced before the last dav of the
year, vou are considered to bel
gingle for the entire vesr for tax
purposes and cannot file a joint
return. . |

For further information
concerning the new fax law,
address inguiries to Tax De-
partment, The Billboard, 1564
Broadway. New York 19,
N.Y.

Married persons who filed a
separate return for a taxable year
beginning after 1850, for which he
could have filed a joint return,
may now elect to substitute a
joint return with his spouse even
tho the time for filing such a re-
turn for the taxable vear has ex-
pired. This is a new relief provi-
sion provided for in the 1951 Act.
To take advantage of this provi-
sion, a joint return which is to be
made after the filing of a separate |
return must be filed within three
vears of the last legal date i.'{:-r]
filing the original return. How- |
ever, the joint return must be
filed before any deficiency has |
been mailed to either spouse with
respect to the taxable year in-
volved, or before either spouse
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has brought suit for recoverv for
any part of the tax for such tax-
able vear. In case either spouse
dies, the election to change from
a separate return to a joint return
for the decedent can only be made
by the executor or administrator.

Another important factor with
respect to this new provision is
that even tho you are legally sep-
arated or divorced, if vou were
married at the time you filed sep-
arate returns, both you and your
spouse may now or thereafter
elect to file a joint return within
the prescribed period.

Head of Household

A new provision has been added
effective for taxable vears begin-
ning after October 31, 1951, which
gives some of the tax benefits ac-
corded to married eouples by in-
come splitting to an unmarried
individual who “qualifies as the
head of a household.,” The new
surtax tab'es grant such individ-
uals approximately 50 per cent of
the savings afforded by income
splitting. This new privilege does
not apply to the calendar vear
1831 and only applies to taxable
*l-rsﬁalrs beginning after October 31,

¥ F

The government has defined
the type of unmarried individual
who can claim eredit for being
“head of a household." This per-
son must maintain a household
which is his principal place of
abode, and has as a member of
such household one or more of

the following persons:

1. Any son or daughter or any
of their descendants or a
stepchild or legally adopted
child, The amount of pross
income of any of the afore-
mentioned is immaterial.
However, if any of the above
are married at the close of
the taxpaver's tax vear, they
must qualify as a dependent
of the taxpayer for the tax-
able wyear; ie., they must
have less than $600 gross in-
come for the calendar wvear

and must receive more than.

one-half of his or her support
from the taxpayer and must
not file a joint return . with a
spouse.

2. Any dependent of the tax-
paver who is a direct blood
descendant and who does not
file a joint return with a
Spouse.

It should be notedsthat to qual-
ify as head of a household, the in-
dividual must supply more than
one-half of the cost of maintain-
ing the home for the taxable vear.
You do not lose your benefits if a
member of the household died
during the year, providing the
taxpaver's household constituted
the descendant’'s principal place
of abode up to the date of his
death.

Standard Deductions
Under the prior tax law, if yvou

'elected to take a standard deduc-

tion, yvou lost your rights to claim
specific deductions and vice versa.
This election was irrevocable. Un-
der the new law, vour election is
revocable for taxable years be-
ginning after 1948 Individuals
who used the standard deduction
when filing their returns can now
revoke such election and claim
itemized deductions and vice
versa, With respect to married
taxpayers, both spouses must
clect to take the standard deduc-
tion or else both will not be al-

'lowed to take the standard de-

duction. In other words, both
husband and wife must be con-
sistent with their election. If one
spouse chooses to make a change
in election, the other spouse must
make the same change.

Personal Exemptions

Each personal exemption en-
titles you to a $600-offset (for-
merly $500) against your income.
If you are over 63 years of age on
the last day of the year, you may
claim two exemptions. The same
applies if you are blind as of that

{Continued on page 41)
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RADIO

As the second half of the CBS
duo of transcribed radio series

aired for the Motion Picture Re-
lief Fund, *“Hollywood Sound
Stage” got off on the right foot.
With Bette Davis playing the
Olivia DeHavilland roles as both
twin sisters in an adaptation of
the film play, “The Dark Mirror,”
the preem stanza had excellent
pace, tight and punchy scripting
and substantial acting. Miss
Davis" better half, Gary Merrill,
did better than alright as the
psyvchologist who had to discover

which twin was phony, and
which was protecting a mur-
deress.

This would seem to be a par-

By SAM CHASE

ticularly tough show for radio,
with no visual element and Miss
Davis assaying two parts, with
frequent scenes only between
Miss Davis and herself. Yet it
worked out quite satisfactorily,
since the good sister was playved
on a slightly lower beat. There
was very few moments of con-
fusion as to just which role Miss
Davis was portraying at any
given moment, even at the climax
when one pretended to be the
other.

All this redounds especially to
the credit of Harry Kronman,
who playved a dual role of his
own as adapter and director. He
did a first rate job of both.

Highlight Reviews

“Hollywood Sound Stage” Clicks,
Thanks to Bette Davis, Kronman

Just to make sure of the dis-
tinction between the sisters, the
baddie frequently called the other
characters “Dah-ling.” If Tallu-
lah, with all her other problems,
had time to hear this show, Miss
Davis must have gotien a rise out
of her with that one.

RADIO — Reviewed Thursday
{13). 10 to 10:30 p.m. EST. Sus-
taining via CBS. Adapter-direc-
tor, Harry Kronman. Assistant
director, Bill Nelson. Music con-
ductor, Alexander Courage. An-
nouncer, Hugh Douglas. Cast this
week: Bette Davis, Gary Merrill,
Ken Christie, Peter Leeds. Nor-
man Fields.

LEGITIMATE

| “Point of No Return” was a lei-
!surely book, embracing a wealth
i of detail, and from it Paul Osborn
{has fashioned a leisurely play. It
takes him a whole first act to
establish the motivations of his
central character, but from there
on he has managed to compress
the meat of the novel into an
engrossing play.

As 1s usual in a Marguand
inovel, “Point of No Return” views
with a jaundiced eve and chides
with a caustic tongue New Eng-
‘land class consciousness. This
time, the locale includes New
York City and Connecticut as a
background for the emancipation
of an ambitious executive from
the frantic continuous drive to get
ahead both financially and so-
cially. Osborn has caught the
varn's satiric undertones exactly
and, while the play is essentially
a conversation piece, it abounds
in fine character drawing in
sharply wrought detail. H. C,
Potter has staged it with an eye
to the latter virtues, and Jo Miel-
ziner has devized backgrounds
that become an integral part of
the playing that goes on with
them. The result iz a felicitous
combination.

_As the apple-polishing, ambi-
tious banker who has to go back
to his home town after 20 years
in order to free himself from his

By BOB FRANCIS

success neuroses, Henry Fonda
builds a relaxed and sensitive
performance. He has a clear un-
derstanding of the forces which
make Marquand's Charlie Gray
what he is, and whether in the
flashbacks to the blasted, youth-
ful love affair which started him
off or in present-day sequences of
worried business rivalry, Fonda
kee;::;:-z his character completely
valid.

The star gets splendid help
from several supporting quarters.
Leora Dana climbs another rung
on the success ladder with =
warm and ingratiating portrait of
the wife who worries both with
and about him. Miss Dana looks
lovely and acts the same. Patricia
Smith as the love of his youth
makes a potent Stem debut, and
there are splendid contributions
from John Cromwell as his 1-
iIshed but unregenerate father,
and from Colin Keith-Johnston as
one of Marquand's typical, school-
tie, Harvard alumni. Frank Con-
rov's slightly ponderous bank
president could have been lifted
right out of the book, and Robert
Ross and FPhil Arthur add effec-
tively in lesser roles.

Leland Hayward has stinted on
nothing productionwise. “Return”
has been given the best of every-
thing, including beautiful and

Osborn, Fonda Et Al. Give Status,
Hit Quality to Marquand “Point”

expensive costuming by Main
Bocher. With a cast of 23, plus a
few walk-ons, the overall looks
like a costly operation, but the
Alvin 15 a big house and “Return"
has all the ingredients to predi-
cate a hit.

POINT OF NO
RETURN

{Dpened Thursday, December 13

Alvin Theater

A comedy by Paul Osborrn. adapied from
J. P Marquand's novel. 8laged by H. ©.
Potter. Settings by Jo Mlelginer. Cos-
tumes by Maly Bocher, General mans
ager, Herman 3ernstein, Btage man-
ager, Robert Linden. Press representa-
Lives, Leo Friedman and Abner Klipstein,
Presented by Leland Hayward

Evelyn Gra¥ . .....ce.......B808an Harri

Moncy GrayY .....ieesessees. leora Denm
Bill Gra¥ ... ....veveeneeaacBelth Russell
Charles Gray c.cssssvsss.. . Henry FPonds
PR P | 1 (| S . L1 |
First Teller .............Geoe O'Donnell
Pirst Cletk . .vieranens Bianley Tackney

Secpnd Clerk
Second Teller

...... Hevwood Hale Broun
wensenes DIEVIE Hoberts

Miis Marble .. .o00.0.0. Modelelne King
Miss Dingle ............Kathorine Hynoes
Roger Blakesley ......Bartlett Robinson
Anthony Burton .......,..Frank Cooror
Maleolm Bryant ........... Robert Bosa
Conductor v viwinanins James MacDonald
Jackle Mason . ....coiieniinan Phil Arthur

Jessica Lovell . ............Pairlcia Smith
Laurence Lovell ....Colin Keith-Jolinston
John GTray .......cc......J0hbn Cromwell

Esther Gray ..icecssecsss Frances Bavier
Tailar viissenasssssess... Plit Herbert
Mrs., Burton .............Madelelope Clive
Mald . ... -Harrlet Selby

Clerks, TE]I!'L'E.E-EErrLl.rIH and Cusiomers

RADIO

The Soviet Union is not by
design a nationalistic, imperial-
istic power using the Communist
ideology only as a foil. The
Soviet 15 a Communist organism
whose every move is part of a
“long-range design which began
with Marx, was developed by
Lenin and is being carried out
by Stalin."

This is the thesis of Mrs. Ada
Siegel, whose father was a non-
Bolshevik member of Lenin's
first coalition cabinet, serving as
Minister of Justice for six months
and fleeing Russia in 1921. ABC
has given Mrs. Siepel four half-
hour segments to expound and
document her theory. The first
session was devoted to the sub-
ject of the several Soviet repub-
l%_rl:s and what is happening to
them.

Mrs. Siegel told how in 1917
the Bolsheviks, in apparent con-
tradiction to Marxist theory, fed-
erated the many Russian statles.
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By GENE PLOTNICK

But this, ;ahe claimed, was merely
an gxpedlent to foster industrial-
ization and nurture the prole-
tariat. Beginning in 1937, when
a new generation of workers and
Commies had grown to maturity,
one state after another was
liquidated, their populations
practically disappearing.

Regardless of race and
language differences, Mrs. Siegel
pointed out, all the Russian na-
tionalities are required to toe the
same Communist line. Siegel in-
terviewed two Russian refugees,
one an actor, the other a librarian
who occasionally broke into their
native tongues, to confirm this
point.

Mrs. Siegel averred repeatedly
that tho Soviet practices in their
details may frequently seem to
sway drastically away from
Marxist philosophy, in the over-
all view they are actually ad-
hering to the Communist master
plan.

Theories, Facts on USSR Brought
To Clear Air in Tough ABC Show

As radio fare poes, this was a
tough morsel, and Mrs. Siegel
admitted it. But there can be no
doubt that she and ABC are here
performing a vital public service
for these times, casting a good,
clear light on the nature of a
potential enemy to the U. S, It
is something that must be done
again and again.

M:s. Siegel gave her message
a clear and precise reading,
Quotes from Communist doctrine
were trenchantly read by Tack-
son Beck. Mrs. Siegel was in-
troducec by Philip Mosley of
Columbia University's Russian
Institute.

RADIO — Reviewed Thursday
(13), 10:30-11 p.m. EST. Sustain-
ing via American Broadcasting
Company. Produced by ABC
Public Affairs Department. Di-
rector, Joe Graham. Announcer,
Don Gardner. Cast: Ada Siegel,
Jackson Beck.
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SELECTIVE FACILITIES
A COLGATE AGENCY IDEA

Flexibility Feature Attractive;

To Pass Up TV,

& Continued from page 1

Retain Discounts

the local level—is gradually
being decided by advertiser pres-
sures and the competitive situa-
tion between the networks. Such
bankroller pressures, of course,
stem from advertiser desires to
do a maximum marketing job in
the powerful television medium
and vet continue to utilize to a
substantial extent the fullest ben-
efits of the proven radio and
other longer established media—
all at a minimum possible cost.

It also becomes increasingly
clear that such advertising pres-
sures are all the more effective
because of the circumstance
v, hich finds the two maior video
networks (CBS and NBC) also
custodians of the welfare of the
top two radio webs. This 1s ex-
emplified by the events Jeading
up to, and largely dictating, the
latest CBS move. These evenis
are as follows:

Some time ago Colgate-Palm-
olive-Peet decided that the nut on
its “Mr. & Mrs. North"” stanza via
the CBS radio network was too
heavy. Colgate asked its agency,
Sherman & Marquette, to find an
“out” on the radio show In at
least 10 television markets 1In
which the stanza was being car-
ried. Sherman & Marquette fi-
nally came up with, and proposes
to CBS, a plan whereby Colgate

NBC Study Plan
Wins Approval

NEW YOREK, Dec. 15.—National
Broadeasting Companv  execu-
tives reported continued progress
in affiliated-stations discussions
and acceptance of the network’s
Economic Study Plan for radio.
Slightly over 100 stations have
now been contacted, said a top
NBC spokesman, and while some
problems have arisen in several
of the negotiations, all-out ac-
ceptances continue to be achieved.

In the meantime virtually
every NBC executive, in almost
every department, was being
pressed into service to get out
into the field and develop ne-
gotiations with affiliates on the
new plan. Such meetings are be-
ing carried on right into the
Christmas holidays. NBC con-
tinues to insist that the detailed
new rates will be announced Jan-
uary 1, to go into effect July L

Jordan Warns
Collegeson TV
Grid Policy

WASHINGTON, Dec. 15
—Continuation of the National
Collegiate Athletic Association’s
policy for restrictive TV is almost
sure to result in loss of academic
freedom, bad public relations and
probably court action, according
to C. L. Jordan, vice-president of
the N. W. Aver & Son agency, In
analvsis released this week by
the Radio-Television Manufactur-
ers’ Association.

Jordan pointed out that colleges
have everything to gain from TV,
and he cited Department of Com-
merce figures showing that total
college football gate receipts last
vear were 13 per cent above 1947,
despite unrestiricted TV. The Jor-
dan report mentioned the Univer-
gity of Pennsylvania as an
example of how the NCAA's re-
strictive TV policy is hurting col-
leges. The study showed that
Pennsylvania's average attend-
ance per game in 1950 after 10
vears of uncontrolled TV was
45 067, as compared with average
attendance of 37,802 at Penn last
season under the NCAA's re-
stricted TV plan.

Jordan stated that last season’s
attendance was the worst since
the war, more than 15 per cent
under a five-year average and
about 5 per cent under 1930.

would be permitted to drop the
show in as many as 16 TV mar-
kets and vet retain its 187-station
discount. This plan ecalled for the
show to be made available for
sale to non-competitive local or
regional sponsors in any markets
dropped by Colgate. Colgate,
however, agreed to reassume
sponsorship in any such markets
where a local or regional sponsor
canceled out. It was on this
basis that the advertiser would

Henrich May Do
A DiMag on IV
Basehall Sked

® Continued from page 1 °

additional $20,000 or so, again
making him the highest salaried
person on the Yankee pay roll,
with the possible exception of
Phil Rizzutoe., Yankee sports-
casters are emploved directly by
the club.

Henrich early next week is ex-
pected to finalize his WJIZ-TV
pact. This calls for Hodges to
break him in on his 11:10 p.m.
show between now and spring
training, when Hodges leaves for
Arizona to cover the Giants. The
two will alternate between the
emsee job and the interviewer
post. However, WJZ-TV is in a
peculiar pozition in seeking a
sponsor among beer firms for
Henrich. Latter is in partnership
with Snuffy Stirnweiss in a New
Brunswick, N. J. suds distributor-
ship for Miller Beer and Carling’s
Ale, and his deal with those firms
forbids his plugging any rival
brew. Miller's however, is under-
stood to be interested in the
Henricl. show.

Tradesters now are guipping
that “old Yankees never die; they
just gab away.” On TV, that is.

rontinue to be eligible for his full
discount. CBS agreed to this plan.

Ironically enough the CBS-
Colgate-Sherman & Marquette
deal never materialized, because
it reached finalization in the
middle of the show's cyele and
CBS had no opportunity to go out
and market it on a regional or
local basis. It is understood, how-
ever, that, at the beginning of the
next cyele, Cnlgate still has the
option of picking up on the plan
cutlined above, or geing along
with one of the two new CBS
plans, stemming from its own
original thinking with CBS.

Advertizers and agencies gen-
erally felt that the new CBS Se-
lective Facilities Plan was not
quite as attractive as it seemed
at first blush. As in the case of
affiliated stations, many adver-
tisers and agencies felt they
hadn't vet had sufficient oppor-
tunity to put the slide rule to the
plan on their own shows.

General feeling. however, was
that the new flexibility feature of
the plan, providing that the ad-
vertiser need buv onlvy a network
“aeceptable to CBS,” was fine:
that such flexibility would enable
them to pass up a number of TV
markets with their radio shows
and still earn substantial dis-
counts.

However, the gimmick, as some
time buyers saw it, was in the
plan's proviso that discounts
would be paid on a dollar-volume
basis rather than as formerly on
a station-hour basis. Most felt
that, in order to earn substantial
discounts, they would
to take on most TV market
stations.

Notwithstanding this, virtuallv
all advertisers and agencies gue-
ried in The Billboard survey in-
dicated that they felt the trend
toward flexibility, which is a fea-
ture of the CBS plan and is also
a feature of the NBC plan (ABC
and Mutual, of course, have long
had virtually full flexibility],
was a strong step in the direction
of making network radio an
ever more attractive buy for
advertisers.

Expect to Unveil Crosby’s
Magnetic Tape by Mid-"52

HOLLYWOOD, Dec. 15—Bing
Crosby's electronics engineers ex-
pect to unveil their sight-sound
magnetic tape recording device by
mid-1952, by which time they in-
tend to have their system per-
fected, Frank Healy, head of Cros-
by's electronics division, expects
to have all kinks to be ironed out
and the system ready for manu-
facturing next year at this time.

As exclusively reported earlier
by The Billboard, Crosby will be
the first artist to make commercial
use of the device on TV, and if

the recording system is perfected
according to plans, the Groaner
will time his entry into TV with
the introduction of the new re-

cording device to video. Accordin

to Healy, both picture and soun

guality will be immeasurably im-
proved over film. In addition, the
magnetic recording system is in-
tended to save TV program pro-
ducers countless sums by elimi-
nating processing and printing
ﬁsts as well as the high cost of
ilm.

still hawve |9
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THE AFFILIATE VIEW

Some Say It's Yaque;
West Coast Okays Idea

® Continued from page 1

has more morning time than
NBC).

Main objection of the affiliates
to the CBS plan was directed at
what many stations considered its
“vague” and “ambiguous” aspects.
They wondered how many sta-
tions CBS would find constitute
an "acceptable network.”

There was also considerable
speculation as to whether the net-
work would sell. network shows to
regional or local advertisers in
markets where the original net-
work advertise: failed to include
a station and permitted resale of
his show to non-competitive
bankrollers, or whether local sta-
tions would be permitted to sell
same. Many questions ‘were
raised, too, as to what the rate of
payment to such stations would
be (1) in the event the show was
re-sold by the web, and (2) in the
event it was re-sold by the local
station.

Some confusion seemed to ex-
ist, too, as to how much would be
paid for talent and production by
“sepondary” advertisers, and who
(CBS? The packager? The original
network advertiser?, ete.) would
get the money collected for such
talent and production costs be-
yond casts paid by the eriginal
network advertiser.

CBS radio network President
Howard Meighan and his chief
vice presidents were in attend-
ance at a meeting in Kansas City
during the week, and due to
heavy traffic on_long distance
phone lines, could not be reached
for clarification at press time.

“Vagueness Hii

The network was criticized for
the “vagueness” of the plan by
some affiliates, who declined to be
uoted, on the grounds that the
plan did nothing to “stabilize”
radio, nor to eliminate the under-
the - table deals which have
plagued the industry for some
time. .

“Tf CBS will not reveal what it
considers an ‘acceptable’ network,
what's to keep every adyertiser
from going in and trying to make
the best deal he can for an abso-
Jute minimum number of stations,
and a lesser minimum than his
eompetitor?” queried one affiliate.

Spoflighting
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KING-SIZE BUDGET FOR CIGGIES

Manufacturers of Long Smokes
To Spend $7 Mil on Radio-TV

® Continued from page 1

the National Broadcasting Com-
pany’s video network which it will
replace with “Pantomime Quiz."”
It is conservatively estimated that
Cavalier will spend $2,500,000 in
TV for time and talent next year,
by far the biggest bank roll of a
long cigarette client.

Liggett & Myers, for Fatima,
has renewed “Stork Club" for 52
weeks on CBS-TV, which is ex-
pected to cost a minimum of $500,-
000. Program originally was not
figured to have the staying and
sales power it has shown.

Among the newer of the long
cigarettes is Embassy, a P. Loril-
lard product, which will pay about
$1,300,000 for its sponsorship o©
the “The Web” on CBS-TV. An-

other of the king-sized cigarettes,

Regent, has switched from “Leave

1t to the Girls" to “Cameo Thea-

ter” on NBC-TV. Regent, it is

maintained, will spend about

$900,000 next year for the pro-
am.

The oldest and most successful
of the king-size cigarettes iz Pall
Mall, the sponsor of “Big Story”
on both radio and TV. The Amer-
ican Tobacco Company probably
spends an approximate 1,700,000
to bank roll “Big Story." Pall Mall
is the long smoke which moved
from 12th position among all ciga-
rettes to fifth in recent years,
Claim is that in some markets—
Miami and Los Angeles—Pall Mall

f|leads all brands.

The success of this brand has

Yo arhericanradiohisiory com

been so impressive that other
cigarette companies could not

ignore its lesson, Therefore they
have taken many of the profits
of their regular brands and
ploughed them back into the
neger king-sized tobacco prod-
uc

Strangely enough the TV freeze |

is mot a problem, at least rela-
tively, to the advertising of these
brands. The reason is that their
acceptance is-greatest iIn metre-
politan markets where most TV
stations are already established
and where people are more apt
to try new products.

The fact remains that they have
racked up sensational sales gains
largely thru the power of TV.

On the other hand, another af-
filiate who declined to be gquoted,
qmintained that the whole ques-
tion of minimum stations was a
technical and meaningless one,
since advertisers would still buy
a substantial enough number of
stations to earn maximum dis-
counts and cover key markets.

In Syracuse, 5. Wondworth,

general manager of WFBL said:

“There are quite a few questions
to be asked about the plan, and
we're going to ask them." Wood-
worth told The Billboard that a
meeting of CBS affiliates in the
area (including stations from
Watertown, Rochester, Utica and
Binghamton, among others)
would be held Monday (17), and
the plans would be discussed
there.
Pati’s Stand

John Patt, president of the
Goodwill stations, WJIR, Detroit
and WGAR, Cleveland said:

“"Unquestionably it is an attempt
to provide advertisers with some
freedom of choice, and at the
same time give stations continua-
tion of mnational programs, to
which they are entitled as exclu-
sive affiliates of the CBS network.

“Proof of the pudding will fi-
nally be determined by whether
stations receive enough ncome
from this association to warrant
their optioning to the network of
the majority of their best hours.

“Each affiliate can judge this
best for himself, and will there-
fore measure carefully both pro-
gram offerings and revenues from
network advertising. It is impor-
tant for networks, which option
choice hours of time from affili-
ates, to provide a continuous
source of timely programs of na-
tional and international events,
and also an equitable return on
the eream hours sold by or op-
tioned to them."

Midwestern reaction shaped up
as follows:

Bill Quarton

Bill Quarton, general manager,
WMT. Cedar Rapids (member of
NARTE Board, ex-member CBS
Affiliates Board):

“There is nothing much we can
do. We are not very enthusiastic
about the plans, and don’t believe
they do very much. [ prezsume this
is an effort on the part of CBS to,
offset ABC's plan., and the plan
contemplated by NBC.

“1 hope to be proven wrong, but
1 believe it is another network
step in the wrong direction. I see
no shert cuts to the problem. We
simply have a hard selling iob to
do, in which new types nf re-
search will play an important
role. I am very confident it will
be done, and thus assure the fu-
ture of radio.”

Esau and Hudgins

John Esau, v.-p., KTUL. Tulsa,
and KFPW, Fort Smith, Ark.:

“Personally I am optimistic
about the future of radio, We are
going thru a terrific period of ad-
justment. Television is glamorous
te a lot of ople, and this 1s
only one of the factors involved.
The answer to the continued
growth of radio is more flexi-
bility — and radio is now the
mest flexible of all media.

“("BS is trying to find the most

| flexible plan to help all radio sta-

tions. I am confident that, if an
answer can be found, CBS will
find it. I personally think the
plan will work, and we will go
along with it."”
Ezau had just returned from
(Continued on page 6)

Fineshriber Is
Executive VP

NEW YOREK, Dec. 15.—William
H. Fineshriber Jr.,, veepee in
charge of programs for the Mu-
tual Emagcasting System, has
been upped to executive vice-
president status, Appointment was
approved by the Mutual board of
directors at its guarterly meeting.

Prior to joining Mutual in 1949
exec was general manager of the
Columbia Broadcasting Sysiem
program department and at one
time served as manager of Car-
negie Hall here,
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Nasser Vs. UA Case May
Bring Indie Films to TV

HOLLYWOOD, Dec 15, — A
test case whose outcome may open
the flood gates of indie produced
pic product for TV's benefit took
shape here this week when George
and James Nasser petitioned 1. 5-
Referee in Bankruptey B. M.
Brink to make United Artists show
cause why four Nasser produced
films distributed by UA are not
made available for TV release.
Nassers contend films in question
have wirtually exhausted their
theatrical b.-o. potential and are
blocked from reaping tele bene-
fits by UA's unwillingness to re-
lease them for tele availability.

Pictures in question are the
Shirley Tempi:—.fl[]avid Niven co-
starrer “Kiss for Corliss."” Fred
MacMurray-Madeleine Carroll in
“Don't Frust Your Husband,” Bar-

Transit Radio
On Calendar of
Surreme Court

WASHINGTON, Dec. 15. — The
Supreme Court has tentatively
scheduled argpuments next March

in the Capital Transit Company |

case determining the fate of
transit radio. The spring time-
table was indicated after the high
court this week rejected petitions
from three Midwestern radio sta-
tions seeking to bulwark the
Capital Transit Company which
15 appealing from a Court of
Appeals ruling that radio com-
mercials on street cars and buses
are unconstitutional.

Refused permission to enter the
case were WKRC-FM, Cincinnati,
EXOK-FM, 5t. Louis, and KCMO,
Kansas City. The stations had
voiced “a strong concern in the
outcome” of the case since
they also furnish transit radio
programs,

Educators Bid
FCC Speed
UHF Licenses

WASHINGTON, Dec. 15
—Charging that the Federal Com-
munications Bar Association pro-
posals for processing TV applica-
tions mav well tpr:me develop-
ment of a nation-wide ultra high
frequency TV system for three
vears alter lifling the freeze, and
would thereby stunt the growth
of educational television, the
Joint Committee on Educational
Television vesterday (14) urged
the FCC to get as many UHF sta-
tions on the air as quickly as
possible.

The committee aimed its attack
at the Bar Association's sugges-
tion that all TV applications
should be considered together re-

ardless of whether they sought
F or very high frequencies. In

a letter to FCC, Seymour Krieg-er
and James M. Landis, speaking
for the Joint Committee, said that
unless many UHF assignments are
made separately from VHF, and
soon, educators will be discour-
aged from developing UHF, since
UHF will be considered merely
experimental. Early UHF devel-
opment, however, will give mak-
ers of UHF converters and all-
brand TV sets the “necessary
incentive' to maintain an output |
large enough to make educational

TV a success JCET said.

WMTR SAFETY
PLEAS VIA KIDS

MORRISTOWN, N. J., Dec.
15.—Bob Vesel, program di-
rector of WMTR, here, has
devizsed an effective way of
dramatizing *he station's
“Traffic Safety” spotls. The
exec has kids make the pitch
via transcribed appeals. (e.g.
"My pname is Jimmy Smith, I
live In Morristown. Please
drive carefully:; we love our
parents.”) Spots are used two
or three times daily, and Vesel
has rounded up a cross-section
of children from every town
in Morris County. Local traf-
fic cops reports that the idea
iz best vet,

==

bara Britton-William Bendix in
“Cover Up," and "Without Hon-
or,” co-starring Laraine Day and
Dane Clark.

January 10 was sel as hearing
date, with UA expected to fight
the action. If Nassers prove point,
other indie producers can be ex-
pected to follow suit in an effort
to cash in from TV.

Kaufman Sefs
Distrib Deal
With 0'Farrill

HOLLYWOOD, Deec. 15—Reub
Kaufman, Snader Teleseription
sales chief, has set a distribution
deal with Romulo O'Farrill Jr. and |
Sr. owners of Mexico City's
XHTV (and Matamoras' XFELD-
TV), whereby the Snader sales
firm will handle filmed versions
of musiral pregrams staged by
the south-of-the-border outlets. In
addition, Kaufman closed a sepa-
rate deal with the O'Farrills
granting Mexican purchase rights
to the Snader Telescription Li-|
braries T and II

Owners of two of Mexico's
existing three tele stations have
cen  licensed to construet an
additional 16 tele stations south
of the_hnrder.

Mexican-produced product isn’t
expected for sale in this country
until fall of 1952, Kaufman =zaid.
Most of the product will be hour-
long operas, he said, in which
language differences won't prove
a barrier to their acceptability in
this country.

Move into the Mexican market,
concurrent with a Canadian dis-
tribution deal, marks the Snader
firm's initial move into the for-
elgn. market. Canadian deal was
closed with 8. W. Caldwell, To-
ronto, who was named distributor

| pany

for all Snader product in that
country. Caldwell’s firm, All-|
Canada Radio Facilities. Ltd., has|
long agented radio transcriptions,
and with this deal takes its first|
step into the TV market.

Idaho B'cast
Group Adopts
Policy Plans

BOISE, Idaho, Dec. 15. — Plans
te combat high school athletie
policies and government legisla-
tion deemed damaging to broad-
casters were set here last Satur-
day (8) at a meeting of the newly

formed Idaho Broadcasters’ As-
sociation. Group went on record
as opposing the payment of fees
or broadcast rights to high school
athletic events, and appointed a.
commitiee to meet with the State
Athletic Association,

A legislative committee was
charged with working for a State
statute relieving broadcasters of
responsibilities for libel actions as
a rvesult of political broadcasts
over which operators have no cen-
sorship control. New State group
15 headed by Earl Glade, KDSH
manager, Boise.

Koste Quits Post
With Liberty Net

NEW YOREK, Deec, 15 — Jack
Koste has resigned as wveepee-
director of national sales for the
Liberty Broadecasting System, ef-
fective December 31.

After a short vacation, the exec
will return to Indie Sales, Inc., a
radio station representative firm,
here, which he initially estab-
hished, as president. The web has

not as yel named a successor to
Ruoste's post,

Kaufman Hired as
Special MBS Flack

NEW YORK, Dec. 15—In a
move to hype promotion plans on
its Metro-Goldwyn-Maver radio
shows, Mutual Broadeasting Sys-
tem has hired Ben Kaufman to
handle all exploitation on the
movie studio properties.

Kaufman, an ex-trade reporter,
did a similar job for the web last
spring when he took over promo-
tion on "Queen for a Day" during
its cross-country tour.

REALLY, IVOR,

SUCH UTTERLY
WARM TEMPER!

HARTFORD, Conn., Dec. 15,
—Music Director Ivor Hugh,
of WCCC, here who was born
in England, recently had his
British temper tweaked when
a show titled "Music From
London"™ gave up part of its
time to a new stanza called
“Vistas of Israel.™ Hugh forth-
wilh sent an inter-=office memo
to his boss, Paul Martin, in-
dignantly denouncing this
blight on Anglo-American re-
lations,

“Wot only is ‘Music From
London' greatly reduced in
time,” he complained, “but it
is sandwiched between three
guarters of an hour of Pal-
estinian folk dances and Polish
polkas. Now that the con-
servatives are back in power,
I feel that the United Kingdom
is in a position worth maore

than 10 minutes.” After urging
axing of the show completely
as “eliminating the humili-
“ating  connolations,” Hugh
wound up his memo with
sternly British reprimand:
“Really!™

Western Union
Bans Turf Wire
For Gamblers

WASHINGTON. Dec. 15.—The
Western Union Telegraph Com-
panv this week moved to ban use
of its racing news service for ille-
gal gambling purposes. The com-
filed notice with the
Federal Communications Com-
mission that, as of February 1, itz
news service will be limited to
press associations, licensed radio
and TV stations, and publications
admitted to second-clazs mailing
privileges by the U. 5. Post Office.
_ Declaring that “"Western Union
is deeply concerned about the
possibility of illegal use of
information transmitted over its
wires,” the company nevertheless
poked fun at the sugpgestion it
could prevent such use by watch-
ing each user constantly. Such a
plan, Western Union said, would
be comparable to forcing retail
sellers of radio or TV sets to
“supply a detective to insure that
during the life of the set, verbal
accounts and pictures of horse
races, baseball and football
games. prize fights and wrestling
are not somewhere, sometime,
used for gambling purposes.”

Western Union added that it
was forced to slap the limit on its

| news services in order to end the

“harassment” of its emplovees by
local eourt action, and in order to
avold wire tapping, which it de-
clared would be an “outright vio-
lation of every American prin-
ciple™

Jon and Sandra
Steele Seg Set

HOLLYWOOD., Dec. 15—
KNBH Program Director Bud
Cole is currently shaping a Jon
and Sandra Steele seg skedded to
kick off after January 1 in the
11:15-11:45 p.m. time slot across
the board. Duo’s seg will be varied
In nature, spotlighting the pair's
comedy and musical talents,

Steele half hour will be sand-
wiched between a 15-minute news
seg (11-11:15) and a guarter hour
of Gene Norman emseed Snader)

Telescriptions (11:45-12). This will |

mark the Steeles’ local tele debut
on a regular program basis.

Spanish Lanquage
Billings Up 700%

NEW YORK, Dec. 15.—National
advertisers have really become
aware of the profit potential of
radio’s Spanish-language market
since 1850, zecording to National
Time Sales, radio station repre-
sentative here,

Firm poinls to the fact that na-
tional billings have jumped over
T00 per cent in the last two years
for XECQ, Matamoros-Brownsville,
Tex., and XEOR, Reyvnosa-MeCal-
len, Tex. Increased profits made
1952 the [five-vear-old-jointlv-
owned cullets’ most successful year
saleswise.
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NBC O.&0. to Drum
Trade by Radio, TV

NEW YORK, Dec. 15—In a
showmanly move to hype re-
gional spot business for its owned
and operated radio and TV sta-
tions, the National Broadeasting
Company has authorized a plan
whereby each outlet will have
a chance to present its own sales
story wvia film or tape to agency
execs in other cities.

Idea, brainchild of NBC's o.&wo.
veepee Jim Gaines, will in effect
be a “station” audition, for ad-

KTLA Inks

Spade Cooley fo
Two-Year Pact

HOLLYWOOD, Dee. 15.—Spade
Cooley was signed to a new two-
yvear TV pact by KTLA's Klaus
Landsbherg. Hour-long show,
which has been carried sustain-
ing for the past few months, has
been sold to four participating
sponsors. As reported earlier by
The Billboard, Landsberg feels
indle stations must either drop
high-cost programs (Cooley show
is budgeted at $3,500 per week)
or else have more than one bank-
roller shoulder the tab.

Effective January 5, Cooley will
be picked up by Chesterfield
Cigareties, George Washington
Coffee, Duff's Cake Mix and Min-
ute Maid products. All four sales
were made by Landsberg from
Cedars of Lebanon Hospital, where
he has been bedded for the past
six weeks by a back operation,
He was released this week. Ae-
cording to a station source, mulfl-
ple sponsorship will give the
Cooley show a $6,000 weekly take,
upping its former single bank-
roller revenue from $5,000.

Cooley has been on KTLA for
the past [our years, during which
time the Saturday night “West-
ern Varieties" program moved to
the top-rating brackets and has
consistently been the station’s top-
rating nabber.

Barber Named
To New Post

NEW YORK, Dec. 15.—Walter
{Red) Barber, who had been
director of sports for the Colum-
bia Broadcasting System since
1946, becomes its sports counselor
in the radio division with a sim-
ilar assignment in the TV divi-
sion imminent. In his new spot
Barber will be free for more work
on CBS radio and TV programs.

Hizs successor as director of
sports for CBS radio is John
Derr, associate director of sports
for the web for the past two years.
He will assume the burden of
administrative work formerly
carried by Barber. No director of
sports for CBS-TV has been se-
lected, as yet.

WNBT Late
I\!ews All Sold

EW YORK, Dec 15 —
Beginning January 1, WNBT's
new late-night, 13-minute news
ser will be sold out across-the-
bhoard.

Alka - Seltzer and a Chicago
furniture company are picking up
the tab for the first 10-minute
néws reports from 11 to 11:10
p.m., with the former buying two
nights and the latter the remain-
ing three. Best Foods will spon-
gor Cliff Norton's five - minute
film review of current events
(11:10 - 11:15 p.m.) across-the-
board for Nucoa Margerine.

TV Workshop’

Starts in Jan.

NEW YORK, Dee. 15—The Co-
lumbia Broadeasting System’s TV
Workshop tees off on January 13
in the Sunday evening 5:30-6
slot. Initial vehicle in the exper-
imental show wili be “Don Quix-
ote," which features Boris Karloff
and Jimmy Savo.

EEEE S

ties.

vertisers with each NBC outlet
readving a half-hour radio or TV
presentation, designed to tell its
market story and showcase out-
standing local talent. Altho pri-
marily aimed at soliciting agency
business, airers will be produced
as consumer entertainment and
carried In prime A iime-periods
by all of NBC's six radio and five
TV stations.

Gaines gave o&o's the
o - ghead on “"Operation-Road-
show"” during the Boca Raton

meet, setting a late spring dead-
line, so programs will catch time
buyvers in a media-buying season.
All broadeasts and kine screen-
ings will be backed up by heavy
promotional pitches to agencies
in each city. Loeal station talent
on shows will be introduced by
network toppers in some cases,

for added sales savvy, with
Milton Berle slated to do honors
for WNBT here, and "“Kukla,

Fran and Ollie"” a good bet for
Chicago.

UNIQUE

Fight Card
Is Produced
For TV Only

DETROIT, Deec. 15.—Reversing
the usual plaint that television is
hurting sports, video is bringing
Detroit its first regular sched-
uled weekly local fights in sever-
al wears. starting January 5 on
WXYZ-TV. Show is “Motor City
Fights,” to be aired for an hour
at 8:30 pm. on Saturdays, with
Pieiffer Brewing Company spon-
soring through Maxon, Ine.

Further unigue angle will be
that the fights will be produced
strictly for video, with only a
token audience in the new Motor
City gyvm where they will origi-
nate—the first time that a major
sport In any classification has
been produced specifically for
video, in thi=z area at least.

Caldwell, 60,
Dies in D. C.

WASHINGTON, Dee. 15 —
Louis G, Caldwell, widely known
radio and TV lawver and for-
mer general counsel of the Fed-
eral Communications Commis-
sion, died here Tuesday (11) of a
heart ailment at the age of 60. A
partner in the law firm of Kirk-
land, Fleming, Green, Martin &
Ellis, he was chief counsel for the
Washington Times - Herald, and
was attorney for the executors of
the will of the late Mrs. Eleanor
M. Patterson, former owner of the
Times-Herald, when her will was
contested in 1948-'49, At the time
of his death, Mr. Caldwell was
also defense attorney for the
Times-Herald in the £5,100,000
damage suit brought by colum-
nist Drew Pearson against the
newspaper, and against Sen. Jo-
seph R, MceCarthy, commentator
Fulton Lewis Jr. and others.

The FCC Thursday (13),
adopted a resolution declaring
that Caldwell, as the first gen-
eral counsel of the FCC, “made
vital and significant contributions
to the development of the com-
mission’'s procedures.”

ABC Denies
Hudnut Fold

NEW YOREK, Dec, 15.—Reports
that Warner-Hudnut, Inc., had
dropped its three 15-minute pe-
rinds of the Don Ameche-Frances
Langford TV show were denied
this week by the American Broad-
casting Company. The web said
Hudnut has a season-long con-
tract and gave no notification of
cancellation at the wusual option
time, y

Ex-Lax Has Eye on
Quiz Kids Program

NEW YORK, Dec. 15 —Ex-Lax
has a strong ven to buy “Quiz
Kids" and indiecations are that it
will wind up with both the radio
and TV wversions of the program
onn the Columbia Broadcasting
System, which owns the proper-
Warwick & Legler iz the
agency.
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FCC Further Narrows

TV Hearing

WASHINGTON, Dee, 15.—In a
decision narrowing the issues on
which oral testimony can be made
in the TV allocations hearings,
Federal Communications Commis-
sion Wednesday (12) denied four
requests for oral appearances, and
thereby reached another milestone
in its efforts to hasten the lifting
of the TV freeze by keeping the
hearings limited to written testi-
mony. This week's decision de-
clared that the “sole remaining

umtmn” is whether oral presen-
tatmn 15: required for the *satis-
factory” disposition of sworn
slatements, Next maior step will
be a decision by FCC on Du
Mont's bid for oral hearings on
its nationwide TV plan.

This week's opinion maintained
that the question of geographical
assignment of channels 18 not
“guasi-judicial.” as the applicants
for oral testimony claimed, but
a rule-making proceeding, and as
such is not required by law to al-
ford oral presentation. The ap-
plicants for oral presentation
were Daily News Television Com-
pany and Pennsylvania Broadcast-

“CAPT. VIDEQ"

Col. Ties In
TV Bally on
Film Serial

NEW YOREK, Dec. 15.—Colum-
bia Pictures will go all out on a
movie - TV exploitation tie - up
this month to push initial release
of its new kid serial “Captain
Video,” based on the Du Mont
Network TV show. Tie-up pro-
motion links movie version with
“Captain's" TV sponsor, General
Foods, and 18 mapufacturers of

“Captain Video" merchandise,
ranging from dishes to bed-
spreads.

In return for ‘“pre-selling” of
the movie serial on TV show in
24 video markets, Columbia is
working out plan to facilitate
entry of “Captain Video"
ucts in hundreds of non-video
markets. Heretofore merchandis-
ing of goods has been limited to
24-market area. General Foods
is co-operating on a similar trade
basis via its district managers in
each eity.

Plan Two More TV
Channels NY-Wash.

WASHINGTON, Dec. 15.—Ap-
proval was saught this week for a
$2.480,000 project to build two ad-
ditional southbound TV channels
between New York City and this
city via Baltimore. American Tel-
ephone and Telegraph Company
filed with Federal Communica-
tions Commission application to
construct nine intermediate radio
relay stations on the direct New
York-to-Washington route.

Seymour to Stay
With ‘We, People’

NEW YORK, Dec 15.—Dan
Seyvmour, producer-emsee of Gulf
Qil’s “We, the People” video show
thiz week reconsidered his deci-
gion to resign from the program
Seymour evidently felt that the
burden of his other work was 100
heavy to continue the assignment,
but the client made new arrange-
ments which evidently satishied
him.

Procedures

ing Company, both of Philadel-
phia; KROW, Inc., in Oakland,
Calif‘, and Wisconsin Broadcast-
ing System, Inc., of Milwaukee.

Truman Pledges
AM-TV Freedom
In Emergency

WASHINGTON, Dec. 15—In
the event of a national emer-
gency, radio and TV broadcasters
are puaranteed f{reedom from
government ecensorship of pro-
graming, and freedom from any
possibility of Federal Communi-
cations Commission taking over
stations, it was proclaimed this
week (10) in an executive order
issued by President Truman.

The long-expected order pro-
vides the last formality for a
program under which stations
will operate in the event of an
enemy air raid so as to prevent
aiding the navigation of hostile
aircraft, guided missiles, and
other devices.

The President's order delegated
his authority fo the FCC, subject
to the restriction that FCC may
not “exercise any authority with
respect to content of station pro-
grams,” and may not “take over,”
use, or remove any station facili-
ties,

WWJ AIRS TIPS
ON XMAS RUSH

DETROIT, Dec. 15. — De-
troiters are getting free ad-
vice on where to find pick-
pockets in a series of public
service shots by WWJ for the
two weeks before Christmas.
Stvled “Traffic Tips,” the pro-
grams are two-minute round-
ups of the latest known
whereabouts of pickpocket
activity, traffic jams, current
store hours, available parking
gites, traveling conditions on
the bus lines and weather
conditions.

The Retail Merchants As-
sociation and wvarious city
departments are tied in on
the project, furnishing last-
minute information to make
life bearable for late Christ-
mas shoppers. The show is
carried at 9:05 a.m. and 1 p.m.
Mondays thru Fridays, and
7:28 pm. and 12 noon on
saturdays.

MBS Changes
Cigs at 8:55

NEW YORK. Dec. 15.— The
Mutual Broadcasting Svstem this
week lost one cigarette sponsor,
Lucky Strikes, but picked up an-
other one, Camels, for the same
time szlot. Beginning January 7
Camels will sponsor the Ken Car-
son show, a musical airer, from
8:55 to B p.m. across-the-board.

Luckies is currently buving the
time riod for Les Higbie and
the News, but is dropping the

strip, December 28. The apgency
for Camels 158 William Esty.

CHEERS, DAW-LING!

NBC, Audiences Give
Tallu Hefty Support

NEW YOREK, Dec. 15.—Assert-
ing that Tallulah Bankhead is not
on trial, and that the woman who
has accused her of various moral
offenses is “the defendant charged
with just-plain stealing," Charles
C. (Bud) Barry this week said that
the National Broadeasting Com-
pany is “behind Miss Bankhead
100 per cent.” Barry, the web's
veepee for radio programing,
added that NBC is planning to
take big ads in the daily papers
urging the public to “listen to ‘The
Big Srhnw' with Tallulah Bank-
head.'

Barry said that the network has
been literally deluged with mail
from listeners congratulating the
actress for “not letting a black-
mailer sut her on the spot.’” He
said he had forwarded some of
this mail to NBC President Joseph
McCaonnell with the following
note:

"Dear Joe:

“I know you've been concerned,
but we have had the most encour-
aging mail from the publie that I
have ever known. Everyone hates
a blackmailer, and these letters
plus Walter Winchell's paragraph
in last night's paper gives those of
us connected with the show great
courage.”

Winchell had stated in his col-
wmi. the same ideas expressed by
Barryv—i.e., that the other lady is
on trial, and not Miss Bankhead.

The trial of Mrs. Evyleen Cro-

'nin, Miss Bankhead's secretary,

wound up its first week without
Tallulah's taking the witness
chair to respond officially to
charges that money Mrs. Cronin
allegedly got (she is accused of
forgery and grand lareeny) was
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used to obtain ligquor, dope and
men for the actress. Barry, as
well as Miss Bankhead, blasted
the defense for attempting to put
Miss Bankhead, as a witness, on
the defensive.

TV also came into the trial
when defense attorney Fred G.
Moritt sought to have a mistrial
declared because Miss Bankhead's
attorney, Donald Seawell, ap-
peared on a panel show aired via
WPIX, New York, and expressed
his distaste for the statements
made about Miss Bankhead. De-
spite charges that this was “trying
the caze out of court,” Judge Har-
old Stevens decided there were no
grounds for a mistrial,

NBC Woos New Sponsors
For Berle Seg; Price Up

NEW YORK, Dec. 15—While
the Texas Company is still trying
to decide whether to continue its
sponsorship of Milton Berle next
vear, the National Broadecasting
Eﬂmpany reportedly is peddling
the TV star to other'advertisers
at a considerable increase over
show's current price tag.

Texaco's two year pact with
Berle is up next June 30, at which

CBS Leases

Earl Carroll
House for Year

HOLLYWOOD, Dec, 15—Co-
Iumbia Broadeasting System's
planned boost in Hollywood TV
originations caused the web this
week to take a year's lease with
options on the Earl Carroll Thea-

ter. A, E. Joscelyn, CBS operations

director, estimated TV modifica-
tion of the building plus the first
vear's rental will run the web
$125.000, Lease goes into effect
January 1.

First shows to originate from
the Carroll site will be “My
Friend Irma” and “Our Miss
Brooks," with another two and
pﬁssihi}' three as yvet unannounced
shows in the program hopper in-
tended for kick-off during 1852.

Web is exploring utilization of
the theater's revolving stages for
possible set changes, as well as
tels conversion of its costly light-
ing facilities,

Tele lease deal was closed be-
tween CBS's Joscelyn and Frank
S. Hofues, theater owner, who
purchased the property from the
Carroll estate last December for
$1.025,000. Since then, Hofues at-
tempted twice to relight the for-
mer site of the famed "Ear]l Car-
roll Vanities,"” but both openings
proved ill-fated.

Promotion Set for
Push on FM Sales

WASHINGTON, Dec. 15.—New
FM set sales promotion campaign
will get under way at the first of
the new wvear, with three test
campaigns scheduled.

North Carolina will be tested in
January, Wisconsin in February,
and the District of Columbia in
March, according to a Radio-
Television Manufacturers Associ-
ation announcement this week,

The Affiliate Point of View

® Continued from page

New Orleans after attending the
CBS affiliates meeting.
Joseph  Hudging, promotion
manager, KRNT, Des Moines:
“Perhaps the networks all are
selling radio short, and this is the
latest reflection of it. The net-

by their own foolishness. Good
radio stations are still good or
better. Our Hoopers were built
on pood local programs, and im:al
 programs are still our backbhone.”

On the West Coast, the plans
seemed to meet with most favor-
able reaction. Typical Pacific
comments follow:

Clyde Coombs, general
arer, KHOY, Sacramento:

“From a competitive angle, it's

a darn good idea. ABC and Mu-
tua] have been selling that way
for years, and there are no basic
groups or stations in NBC's pres-
ent plan. It's strictly to combat
that. Furthermore, I think the
CBS plan is more eonstructive be-
cause at least it tries to kep pro-
grams on the full netwerk.”

Charles E. Salik, ewner-epera-
tor, KCB{, San Diege:

“The plar is very good. It has a
lot of merit beeause it will do
what the advertiser cannet new
do, and ikat is provide the pre-
gram service thruout the country
on a consistent basis. One of the
bigpest drewhachks to netwerk ra-

man-

tdio has been that you gel a client

on, and ke's on for a alwert while,
and the pregram is en fer a
short while, It barely pets estab-
lished, and they #take it ofi be-
cause of budget reazems. M they
fake partial nefwosk, and aMew
the program to go over the enlive

mnetweals, iv Jooks Bke it will be a
VERY etfeckive pln io mamidia
over-all pmgram swuebure thrueut

www americanradiohistorv com =

the vear without constantly fluc-
tuating.. The West Coast, many
Limes, is left out by sponsors, but
now :Columbia Pacific Network
will be 1ble to handle those
shows. I think it's the only thing

- t- | that could be done right now.”
works are de-emphasizing radio |

Richard Ewvans, general
ager, K5L, Salt Lake City:

*“We don't believe it's going to
make any significant difference as
far as KSL is concerned. We
would be ordered basically any-
way, The big difference will
come to the stations which have
been getting commercial pro-
grams by the skin of their teeth.
The CBS announcement specifi-
cally indicated Salt Lake and
Denver as being ordered basically
for any Columbia Pacilic Network
programs.”

man-

time he becomes an exclusive
NBC property.

NBC's new time and talent
charpes are said to be so great
that show may end up on a split-
sponsorship basis,

Meanwhile the Du Mont-owned
station WDTYV in Pittsburgh
called Texaco's bluff this wee
when fuel firm turned thumbs
down on letting station alternate
Berle every other week with the
first half of the Sinatra show and
Du Mont’s “Keep Posted.” Pitts-
burgh outlet threatened to drop

| Berle entirely, so Texaco had to

back down to keep the powerful
one-station market. New deal
makes WDTV only video outlet
in- country carrying Berle on an
alternate basis.

Mich. Halts

Race Ticker;

WKMH Beefs

DETROIT, Dec. 15.—The battle
of the State of Michigan against
Western Union ticker services
on racing information hit radio
Wednesday, when the State se-
cured a temporary injunction
from a Circuit Court at Lansing
against transmission of such in-
formation to a series of some 13
outlets. Ome of the outlets in-
dicated was WKMH, located in
suburban Dearborn. Strong ex-
ception to local press stories was
taken by the station management.

Fred A. Knorr, president and
eneral manager of WKMH, to-
ay challenged the petition of
Attorneyv-General Frank G. Mill-
ard, who alleged that one of the
high speed Western Union tele-
graph tickers used for gamblin
purposes was located at WKM

Knorr stated that the Western
Union ticker at WKMH was used
only in disseminating horse rac-
mg information. on a 6:30 p.m.
broadcast, and that the informa-
tion given out on this broadcast
was identical to that carried in
the racing section of the Detroit
newspapers. He further stated
that this program was one which
reported the news in the same
manner as news was reported
covering fdotball, baseball, hock-
ey, or other sports events, and in
no way did this program contrib-
ute to gambling interests, but
actually was performed as a serv-
ice to the many horse race fans
in Michigan.

Cavalier Will

Sponsor ‘Irma’

NEW YOREK, Dec. 15.—Cavalier
cigarettes this week practically
wrapped up a deal for radio spon-
sorship of "My Friend Irma” on-
the Columbia Broadcasting Sys-
tem. Program is currently bank-
rolled by Ennds on CBS-AM, but
Cavalier is to.take over at the
end of the program'’s cycle when
Ennds bows out.,

R. J. Revnolds is already com-
mitted to sponsor *“My Friend
Irma” on TV in the Tuesday nmight
10:30-11 p.m. slot. One of the
bottlenecks before the video deal
for the property was consum-

! mated was the Ennds copy which

specifically mentioned the pro-
duct as being helpful for bad
breath due to cigarette smoking,

Meanwhile, CBS-TV has signed
Richard Wherf te direct "My
Friend Jyrma" on video. Whorf has

a mnotable record of successes
as an actoer in films and on
Broadway.
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BAB Will Integrate With
Web Radio Promotions

NEW YORK, Dec. 15.—In the
face of the networks' recently
stepped up big-money plans to
merchandise radio on both a na-
tional and local level (not to men-
tion its own dwindling income},
the Broadcast Advertising Bu-
reau, Inc., expects to eliminate
competitive or duplicate promo-
tion by integrating its own efforts
with the webs' whenever possible.
Results, according to a BAB
spokesman here, should benefit
all concerned.

In line with this, BAB execs,
here this week, outlined extended
plans for their promotion of radio
advertising on the local and na-
tional level for 1952. National
Emmntir:m. as described by Kevin

. Sweeney, BAB veepee In
charge of promotion and sales,
will concentrate on spot and net-
work advertisers, via series of
projects including the BAB
“Count Your Customers,” a sur-
vey revealing effects on sales and
volume of equal newspaper and
radio expenditures in retail out-
lets thruout the country, and
special presentations on radio's
values scaled to the needs of spe-
cific industries and markets.

In addition to twice-monthly

communication with advertisers

and agencies and regular issued

Seek to Void
WOOK Pact

WASHINGTON, Deec. 15. —
Claiming that a Washington local
of the International Brotherhood
of Electrical Workers asks the
Federal Communications Com-
mission to “usurp the functions of
the National Labor Relations
Board and enter into the domain
of labor negotiations,” owners of
Station WOOK here this week
asked for dismissal of the local's
petition seeking FCC enforcement
“in the public interest"” of a labor
contract with WOOK's previous
OWNETS.

The union maintains the con-
tract is binding on present owners
of WOOK.

sales aids, BAB will conduct a
series of studies to learn the true
value of radio coverage, satura-
tion and sales impact. Tests in-
clude pilot study to determine
size of the extra set market; a
test to determine sales impact of
radio vis-a-vis other advertising
media in packaged pgoods and

heavy appliances field; an interim
report on all material now extant
on all out-of-home listening.

Loeal promotion, designed pri-
marily for the 955 BAB-member
stations, will consist of regularly
released sales aids plus such
special projects as a basic pres-
entation on radio, an annual
sales opportunities calendar, an
outline for establishment of in-
dividual eity station groups (tag-
ged “Radio United") and a re-
lease on returns of a special radio
station merchandising study now
being tabulated. Latter, of course,
dovetails neatly with the
networks' new merchandising
activities.

Pabst Drops
Fight Kines

NEW YOREK, Dec. 15 —Pabst
beer this week canceled its 11
kine markets for delayed televis-
Ing of its Wednesday night fights
over the Columbia Broadcasting
System at the end of its ecyele.
Pabst had intended to drop about
40 radio markets but felt that
because it was more important
to be timely with the presentation
of the bouts AM was the stronger
bet. The sponsor still retains one
of the largest live video networks
at CBS-TV in the 40 stations it
uses.

Cancellation of TV kine mar-
kets was made because fights lose
rmuch of their audiences when
shown several days later. The
Pabst radio and TV advertising
budget will be much larger in
1852 than in 1951. Warwich &

WPTZ, WCAU-TV,
IT'S SAME GUY

PHILADELPHIA, Dec. 15.—
George Skinner, who emsees
the daily “Let George Do It"
television show on WPTZ
from 11 to 11:45 a.m., is run-
ning into odd competition
with himself. He recently
made a series of film com-
mercials for Colgate which
are being used on the “Strike
It Rich” show on CBS-TV.
The program is carried lo-
cally by WCAU-TV from
11:30 to the noon hour—di-
rect competition to the last
segment of Skinner's WPTZ
show.

College. Board
0K's Supervised
Foothall Video

NEW YOREK, Dec. 15.—The 91-
member Eastern College Athletic
Conference yesterday (Friday)
voted, with but one diszent, to
favor “the adoption of a national
program of supervised television"
for college football. The vote also
prohibits ECAC members from
making any TV deals until after

final action on video next month
at the National Collegiate Athletic
Association convention in Cincin-
nati under threat of competitive
sanctions.

An earlier proposal by Pennsyl-
vania athletic director Francis
Murray that the right to televise
be returned to individual colleges
was tabled. Murray's proposal
also would have asked NCAA to
adopt this policy on a national
scale.

The voting came after a warn-
ing earlier this week from C. L.
Jordan, N. W. Aver veepee, that a
continuation of the NCAA TV
plan “is almost certain fo result in
loss of academic freedom, bad
public relations and probable
court action.”

Papers Can't Force

Ad Boycot

WASHINGTON, Dec. 15.
Newspapers are banned from at-
tempts to force advertisers to
boycot radio or TV stations, the
Supreme Court ruled this week
in unanimously upholding a low-
er court decision restraining the
Lorain (0.) Journal from apply-
ing alleged bovcot restrictions
against station WEOQOL in Lorain.

The high court'sruling, the
first case in history in which a
newspaper has been charged by
the Government with conspiring
to injure a radio station, is
viewed as having wide implica-
tions for the industry.

The decision wasa victory
for the Federal Communications
Commission as well as for the
radio-TV industry. The FCC has
denied radio licenses to the
Lorain Journal and to the Mans-
field (0.) News-Journal, which
isunder the same ownership.
The Mansfield paper is facing a
government suit similar to the
one just culminated in the Lorain
case.

The Lorain and Mansfield cases
sprang from Department of Jus-
tice charges that the newspapers
refused to accept advertisements
from merchants who advertised
or were planning to-advertise on
the radio. Both newspapers are

Union Finds Video
OK, Buys AM Time

PHILADELPHIA, Dec. 15 —
The Teamsters Union here, Local
463, established precedent earlier
in the season when it took over
the sponsorship of the Philadel-
phia Eagles professional football
games broadcasts on WPEN {for
purposes of good will. Air spon-
sorship apparently paid off for
the labor union since it is now
continuing thru radio advertising.

Union has bought 11 shows on
WIP for the holiday season, to
wish everybody a Merry Christ-
mas. Programs will be devoted
primarily to public service organi-

s on Air

in one-newspaper cities. As a
result of the Supreme Court's 7-8
ruling in the Lorain case, an in-
junction against the newspaper
will stay in force.
Associate Justice Harold H.
Burton, writing the court’s opin-
ion, stated that the paper's con-
duct “was an attempt to monopo-
lize interstate commerce,” and
that the publisher's “attempt to -
regain its monopoly” after a radio
station came into being was a
violation of the law. The court
declared that monopoly attempt
was Involved “by forcing adver-
tisers to boycot” the radio station.
The Government's case against
the Mansfield paper is pending in
Federal Court in Cleveland, and
a Justice Department spokesman
said this case will now be pushed.

Du Mont Cites
Company Gains

NEW YORK, Dec. 15.—Altho
the Allen B. Du Mont Labora-
tories’ three TV stations are cur-
rently ecarried on the books at
$1,500,000, Dr. Du Mont told a
group of financial execs here last
week that outlets will eventually
become the company's greatest
money-makers. As evidence of
his faith, he said he had turned
down $16,000,000 for them. Oec-
casion was a meeting of the Asso-
ciation of Customers' Brokers.

With company's production of
electronic equipment presently
accounting for 60 per cent of busi-
ness done (and a military backlog
of $60,000,000), Dr. Du Mont said
that the labs will show a net profit
this wvear of around $500,000 in
spite of fact that the company
showed a net loss of $319.547 in
the 40 weeks to October 8. Firm's
net profit for 1950 was $6,900,788.
Du Mont's estimated volume this
yvear is $50,000,000, with an ex-

ected rise to a maximum of

zations.

WOR-tv, new york's

youngest tv station is new york's
most popular independent tv station!

.. . In fact, it pulls more audience than one of new york's network tv stations
and is breathing down the neck of the third ranking tv station!

And WOR-tv is New York's Number 1 sports station
. « » drawing more viewers than Madison Square Garden
events on another station.

“Trapped," alive mystery drama on WOR-tv, has more audience

in New York than 34 sponsored nighttime network shows.

WOR-ty is getting resulis for 77 national sponsors . ..
at low, low cost. A minute commercial on the average sports

show can sell 293,700 viewers for only $1.33 per 1,000.*

*Mav. 1751, Telepulie

‘A amerncanradiohistoBocom

ne

125,000,000 next year.

WOR-tv .

channel

w.york’s . leading
independent
tv station
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® Jop 10 TV Shows
Each Day of the Week

in Pittsburgh oo s ronet sie 250

.+ « According to Videodex Reports

WAV s Allen B. Du Mont Lab, Ine............ABC, CBS, DuM, NBC

Videodex rererts monthly om each of 20 major felevision markets, besidss publishing a maonthly
mational network repart baged on all &3 markets. In the 20 markels |t has ploced diariey in a total
of 7,700 TV hareea.  The city reporis for those markses, taken the firct peven doys of each month,
tontaing the rating for every 18-minute segment of every program from sign-on to sign-off.  The
rating for any show longer tham 15 minutes fs obtained by averaging the 15-minute ratings, The top
10 shows each day In any of the 20 markets are determined by comparing the average ratings,

THIE i1s the first single-station market covered in this series.

The pattern of top viewing is guite unlike the multi-
channel markets previously covered. In the listing below of
the top Pittsburgh shows in the Videodex November report, a
plurality of the shows were not from the networks. Among
the networks, Du Mont is most represented below. the Pitts-
burgh station, WDTV, being owned by Du Mont. NBC is next
and has the most first-place shows.

In a single-channel market the program rating and the

percentage of sets in use is the same. And the share of audience
18 always 100 per cent.

Sign-On to Sign-Off

SUNDAY i ,
1. COMEDY HOUR (Martin & Lewis) ... NBC. . . ... 8:00- M0, .. 6809
2. JACK BEWWY .. .. _.........0(BS . ..... T30 Bl s i e b6.2
3. ROCKY KING, DETECTIVE .......... DuM. ...... 9:00- 9.30,.... S . ¥ .
4. THE PLAINCLOTHESMAN . . ....... .DuM....... 9:30.90:00................ SRS
5. WILKEN'S AMATEUR HOUR ..... Mon-Mel ...... 6:00- 7-00.......... E— B
6. PAUL WHITEMAN .. _............ 8°C .. .... F:00-T:30 .. evneninionnn. 504
T. SUPER CIRCUS . .....ovvuninnnns ARG .o 1L o 463
8. BLOOD AND BONDS ............ Hon-Het. ...... 10:0090:30, . .ovreinncnenn 329
0. SAMMY KAYE (kine) ............. (BS....... TR 1 PR R D 4 |
0. TELEMEWS WEEKLY ........... Mon-Nel. . .. ... 10:30:10:45. . ..oovvuvennsss 227
MONDAY
1. STUDIDOWE . .. .. .............(BS.. ..... 10:00-10-00. ..., 5713
2. LUX VIDEN THEATER ............. LRy T B | e e 54.4
3. CANDID CAMERA R | T e B:30- 900, ..., 49.1
3. BURNS & ALLEN (film)........... CBS....... Q:30-10:00. .. ....vvrnnnnn.. 491
5. PERFECTION TIME ............NonNel....... L L P PRt § [
6. CAPTAIN VIDED _........00000.., DuM....... o |« PR ——. 34.5
T. WOWNDY DOODY . .. cocsini i MBE. ..., .. 530 6:00, .. iveiecirunvens 30.8
8. YIDED ADYENTURE ............ Non-Nel. ...... 000 B i 30.0
9. EL CREDITTIME ............ Mon-Hef, . ..... 5:00- 5:30. ....0000irunnnn. 168
9. PITT PARADE .. .............. Non-Nel. . ... .. 7:45- 8:00........... cenns DB
TUESDAY
1. TEXACO STAR THEATER ..........MBC....... B:00- 9:00. . ..oivuiiiniiian 14.5
2. COSMOPOLITAN THEATER ......... DuM....... :00-10:00. . ...0ovinnnnn... 69.5
3. ORIGINAL AMATEUR HOUR ....... MBC ...... 10001030, . .. inaeiainas 58.5
4, CAPTAIN YIDEO. ............. DuM. ...... [ b1+ T | s 1.8
5. ELECTION RETURNS .......... Nom-Met. . ..... 10:30-10:00. . ...oovuevnnnn.. 36.2
6. VIDEO ADVENMTURES ......... . Non-Mel....... 6:00- 6:30.........000.....321
7. EL. CREDIT TIME .......... . NonNet__..... 5:00- 5:30...... I AT TR 21.2
8. HOWDY DOODY ................ NBC ...... 5:30- 600, ... iieiinn... 6.8
Q. PITTPARADE . .....coneiacn. Mon-Net. ... ... Tl B i s 16.0
10. KATE SMITH . ....vrvieenen... MBC....... £:00- 500, ... ..c0vvnnnn.. 23.1
WEDNESDAY
1. AMOS 'N° ANDY (film) ........... CBS....... 9:30-10:00. ...c00civnucnans 58.5
2. GODFREY & FRIENDS ........... 0 SRR B30 M. . a e 51.1
3. GUEST TO GHOST . . ......... Mon-Met. .. . ... (0 IR TG | . 491
4. DUOGUESNE SHOWTIME ........ Mom-Met. . .. ... 800 B:30. . ... 44.7
5. HOWOY DOODY ................NBEC.. ..... A0 B0l 32.9
5. PRESIDENT TRUMAN .........AHNels, ... .. 10304100, ., ...0veveenr...32.9
.?1 UFIMH “IDEU ........... i .D'I.IH ....... T'.n‘n' ?'aﬂ ----- EE SR E RN 31.1
8. JOHNS HOPKINS SCIEMCE REVIEW.. DuM._ ... .. 10:00-10:30. .. .. RS | It
9. VIDEO ADVENTURES ......... Non-Nei ... _. e T | 9.2
9. PITT PARADE ..... i Hon-Net. . ... .. TelS Bl . . ivonanviniesi 19.2
THURSDAY
1. 5T0P THE MIBSIC ...ovncinuicnn Bl o ivie B:30- 900, .. vvinivsomnns 593
2, ELLERY OUEEN ............... DuM. . ..... 8:00- 9:30..... P e 58.1
3|- PEEFM THEATEE ............ Hﬂﬂ-ﬂﬂl ...... 9:3‘]-1{]:‘]{'. . .--.-.||.i-||||ii-r|-.-. SI-E
4. BIGELOW THEATER .. ........... DuM._ ... ... 10:00-10:30. . .. ovvennenvnnn. 51.2
5. WE, THE PEOPLE (kine) ,........ . NBC. . ..... =R, L, e 41.8
6. VIDEQ ADVENTURES .......... Non-Net. . ..... GO0 B30 e 313
1. SHOBIZOUIZ . ootnnnnn, Hon-Met .. .... 10:30-11:00. .. .ivnnrinnnnnrs 30.0
8. CAPTAINVIDED . ........covvnn DeM. . ..... 1:00- T:30. ..... e L s 8.8
Q. ALAMN YOUNG (Rim) .............CBS.. ..... TEIRTEDD. o vmenanasran 6.4
10. HOWDY DOODY .. ..............HBC ... ... 5:30-6:00......c00iceiven. 26.0
FRIDAY
1. CAVALCADE OF STARS .......... DuM. ..., 10:00-1 100, v v n s 6.4
2. YOU ASKED FOR IT ......cncenn. DuM. . ..... 830 900, .. ...ccvvuenun.. 50.7
J.DOWNYOUGD .............. .DuM___ ... D930, ., e aaa 56,
4, TECH VARIETIES .......... ...Nom-Met_ ... ... PR LD R 51.2
5. TWENTY QUESTIONS ............ DuM....... Wl B0, . ety 30.0
6. ENCORE THEATER ............ Non-Met. ...... IEO0-FEID. v i e 41.6
T. CISCO KID . vniennvmnns. Non-Met. . ..... 5:30- 6:00. . ....00iinnnnn. 31.7
8. CAPTAIN YIDEO . .............. DuM . ..... a1 | R RS S 29.6
0. YIDEQO ADVENTURES .......... Mon-Met ..... 0:00- 630 . ...iiiiiiianann 27.6
10. KATE SMITH SHOW . ....ccnve..... MBC. ..... 4:00- 5:00.....0000000000sn 24.5
SATURDAY
LT MARRDE . . . ioiaaeisisaniay NBE....... 10:30-11:00.......... T 54.8
2. ALL STAR REVUE (Durante) ....... MBL. ... B0 e i e 51.2
2. BOSTOM BLACKIE .. ......... Non-Met. . ..... 1D, . csseansaniaisi 51.2
4. LONE RANGER (film) ............ABC....... Tl T i via davianiamat 46.7
5. WONDERFUL TOWN ... ......... Bs, ...... Q:00- 9:30.....00vrennnnnn. 455
6. FRONT PAGE DETECTIVE ....... Non-Met . ..... 0:30.10:00.......,.ccc..... 41.4
T. HOPALONG CASSIDY (film) ........ R Ty 1 1 N T R 347
8. CRUSADE IN THE PACIFIC ...... Non-Mef....... 6:30- 7:00, . ....oivrnrnnn-- 30.0
9. WRESTLING FROM CHICAGD . ..... DuM....... 11:0012:00. . ......cc0000 ..28.2
10. FOOTBALL—ARMY VS, 5. CALIF. .. MBC....... ; LT SR | - 26.8

NEXT WEEK:
Top 5 Radio Shows Each Day

in ST. LOUIS

According to Pulse

FOR FULL
INFORMATION

about all radic and television
shows . . . ratings, audience
composition and the many other
factors which determine the suc-
cess or failure of a program,
subscribe to part of or the full
services of the research organiza-
tions featured on these pages.

For full details of the Video-
dex service, write to JAY &
GRAHAM RESEARCH, Inc., 100
East Ohio Street, Chicaga, I

For full details of the Pulse
Reports write to THE PULSE,
Inc., 15 West 46th Street, New
York, N, Y.

For the ARB service write
American Research Bureau, Na-
tional Press Building, Washing-
ten, D, C,

Pulse, Nielsen
Initiafe New
Video Rafings

NEW YOREK, Dec. 15—Both
The Pulse, Inc., and A. C. Nielsen
Company began what thev are
termings  television “popularity™
ratings this week. Both are com-
piled from the viewing records in
nine television markets that have
at least three channels each and
can so0 receive three network
shows at the same time. These
“popularity” ratings thus will
show the relative popularity of
network shows under similarly
competitive conditions.

Because of the lack of com-
petition there, a show will usually
get a higher rating in a single-
channel market than elsewhere.
The single-channel-market rat-
ings will then tend to jack up a
show's mnational rating. These
popularity ratings will eliminate
this factor.

The Nielsen popularity rating
is expressed in terms of the per-
centage of TV homes in the nine
markets viewing each show dur-
ing the average minute every
quarter of an hour. Pulse an-
nounced that they would weight
the ratings in each of the nine

cities proportionately to the num-
ber of video homes.

Both reports will comprize the
services viewing records of New
York, Chicago, Washington, Phil-
adelphia, Detroit, Cleveland, Cin-
cinnati and Columbus. Pulse's

rninth city is Atlanta, whereas
Nielsen is using Baltimore. Pulse
announced they would add Balti-
more in January, at which time
they will begin to cover that mar-
ket for the first time. Nielsen
said they would add other cities
to their popularity ratings as they
qualify.

Allen Jay, president of Jay &
(*raham Research, which pub-
lishes the Videodex reports, told
The Billboard that he could easily
provide this tyvpe of rating if his
clients wanted it, since 1t would
require ‘only slight modification
of Videodex's multi-city report,
which goes along with their
monthly nationals. Trendex has
been issuing a 10-city rating for
the past several weeks.

Popularity ratings in general
tend to be lower than national
ratings. On occasion, the relative
standing of shows is different
than appears in the national rat-
ings. For instance, “We, the
People,” going into 36 markets,
had a national Nielsen rating of
245, and was ahead of "“The
Plainclothesman," which had 23.8,
going into 14 markets. But
i1 Nielsen's popularity - rating
scheme, covering only nine cities
in which both shows could face
competition from the other webs,
the former show received 11.0
while “Plainclothesman” had 18.3.

Nielsen announced that minute-
by-minute records from their nine
markets, showing "audience
movement directly traceable to
program factors alone” are also
now available,
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® Jop 5 Radio Shows
Each Day of the Week

in San Francisco .:s.co resic nomes

. « « According to Pulse Reporis

KCBS .. .vunns . 5000 watts, ... ..., CES KNBG ........ 50,000 walls. . ..ouvew. NEC
KFRC «ooniian 5,000 watts. . ... m"‘fj KSAN +vvvvnnns 250 WALES, v v e ananes Tnd
KGO oo, B0 000 watts. .. ..... ABLC KSFD L oainons o 5 DOTwELE. L. eh . Ind.
KBS ciiein E 000 walls. | . .yoine Fnd. [ =3 1 AR e R 00D walls. . .vavna LBS
Pulse radio surveys are conducted manihly in 18 markets, and reperts are  fzusd bl-menthly
lexcept Tor Mew York, which is monthiyl. Infarmation is obtained by the personal interview roster
method, wsing a cross-section of homes pre-selected by a modified area sampling  method, in tha
bi-monthly reports, 8,200 homes are interviowed in each markef. Ratings are reported by 15-munuta
segments from & am. to midnight each day Tor an eitlre week. Evening ratings are baded of 400

harnes [0 Bach mmarket,  Monday-Frigay doytlems ratlngs are based on 1,000 homes. The rating for
any show lengee than 1S minutes |5 ablained by awsraging the 15-minuie ratings. The 1op fiee shows
are taken fromn all radio prograrmas, bath netwerk and local, alred in the market for the time wnder
consideration

ALTER WINCHELL'S top 13.3 rating is a total of 8.8 in his

first slot and 4.5 for the rebroadcast at 8:30. Top listening
period of the week in San Francisco during September and
October was 8:30-9 p.m. Saturday, when 34.75 per cent of the
radio homes had sets in use. On at that time were the "Mag-
nificent Montague,” the “Amateur Hour” and “Gene Autry”
During the week the top period was 8:15-8:45 p.m. Thursday,
when 34 per cent of the sets were in use. During weekday
evenings KCBS and KNBC were tied in relative popularity.
But on this list the NBC station has the greater representation
during that period. During daylight hours CBS is ahead in
Frisco on the strength of its soap operas. -

There are three television stations in San Francisco.

7 P.M. to Midnight

SUNDAY
{. WALTER WINCHELL® ............. ABC....... 6:00- 6:15...... 0 i 133
& B:30- 8:45
2. THE WHISTLER . ...............CBS .. .. 7-30- 8:00 ..... K(BS ....... 9.2
3. STANDARD HOUR ................ NBC.. 8:30- 9:30_...... KNBE . ...... 13
A WIGHTBERY . ovvviivessnrapaisas WRE .o, £:00- 8:30....... KNBE . ...... 51
5. NEWS _..... R Non-Mel. . . ... 10:00-10:15....... KEBS .. .vnee 5.8
MONDAY
1. GODFREY'S TALEMT SCOUTS ... .. o 0 e 8:30. 9.00.,,....K(BS ........8.0
2. LET GEORGE DO IT............ Mon-Met....... B:00- 8:30...... . KFRC ........ 1.8
3. RAILROAD HOUR .................NBC....... 8:30- 9:00...... KNBL ........ 15
3, BEULAH . ........... o o . 9.30- 9:45....... KBS ........15
S, SUSPENSE . ....\eorcnrnaneanenns (Bs....... 0.00- 9:30.......KIBS ........ 14
TUESDAY
1, BIG TOWN . ......o0o000ue....MBC. .. ... 7:00- 7:30.......KMBC ........ 9.5
2. ONE MAN'S FAMILY ... _...........NBC...... . 8:00- 8:15.......KNBC ........90
3. NEWS OF THE WORLD ,...........NBC...... _ 8:15- 8:30....... KNBC ........ 83
4. CAVALCADE OF AMERICA ..........NBC....... 8:30- 9:00_...... KNBC ........ 13
5. MR, AND MRS. NORTH ............. e 8:30- 9:00....... RERS o i 1.0
WEDNESDAY
|. GREAT GILDERSLEEVE ........... MBC... ... O B:30-9:00.......KNBC ........ 89
2. MUSIC ROOM . ... ..., Non-Nel, . ... .. 7:30- 8:00....... KNBC ........13
3. ONE MAN'S FAMILY ... .......... 7. el 8:00- 8:15.......KNBC _....... b.8
4. NEWS—LOWELL THOMAS .......... (BS....... 8:00. 8:45....... KBS ........ 6.5
4, NEWS OF THE WORLD ............. NBE: laat B:15- 8:30,...... KNBC ........ 6.5
THURSDAY ,
L DRABNET vt ovasnehrnasai RE e 9-00- 9:30....... EMBE <smaai 19
2. ONE MAN'S FAMILY . ............. NBC...... 8.00- 8:15...... KNBC ........ 13
3. FATHER KNOWS BEST . ............ MBC....... g:30- 9:00_ ...... KNBC _.......12
4. NEWS OF THE WORLD __...........NBC...... O B:15- 8:30....... KNBC ........7.0
5. FBI IN PEACE AND WAR ........... (8BS, ...... 9.00- 9:30....... KCBS ........0.9
FRIDAY
f. THIS IS YOUR FBI . ..\ overnnnnne.. ABC....... 8:30- 9:00. ...... [ PR 1.0
2. NEWS OF THE WORLD . ............ WBEE s B:A5- 830 .. .... ENBE .- 6.0
3. ONE MAN'S FAMILY ..............NBL ... ... 8:00- B:15....... KNBC ........58
4, LOWELL THOMAS . ..... e e s ', B:00- 8:15....... KBS ........ 53
5 BRIV ilsinniiiininaiine S B:15- 8:30.......KCBS ........ 5.0
SATURDAY
1. LONE RANGER .......coveveueass ABC....... 8:00- 8:30....... KGO .........63
i, GANGBUSTERS .. . . .. ........... n L 9:00- 9:30....... POBS. ol 6.3
i. MAGNIFICENT MONTAGUE .......... NBC....... 8:30- 9:00....... KNBE ........63
4. AMATEUR HOUR ........... v MBS, ..., 8-00- 9:00.......KFRC ........ 58
5. GENE AUTRY ...... e CBS. s 8:30- 9:00......KCBS ........ 5.1
6 AM. 1o 6 P.M.
MONDAY-FRIDAY
1, HELEN TRENT ... ocvvcvnnnnenes CBS. . ..... 9:30- 9:45....... KBS ........k}
2. OUR GAL SUNDAY .........0evvs.. W e 9.45-10:00. . ..... KCBS ........0.0
2. YOUNG DR, MALOME _............. 8BS, ...... 10:30-10:45....... KBS . sies 6.0
4., ARTHUR GODFREY _.......oo.un... fRS s 2:30- 4:00....... KCBS ........ 5.9
4. BIG SISTER ... ..... 7, s, . ..... 10:00-10:15....... KBS ........ 5.9
4, FRONT PAGE FARRELL ........un.., MR 2:18. 2:30.......KNBC ........ 5.9
& JST PLAIN BILL - ..iicinunanity RBC: o 2:00- 2:45.......KNBC _....... 5.9
SATURDAY - '
1. THEATER OF TODAY ... ....c0ovuuns. (BS....... 9:00- 9:30.._..... KRS i 47
2. MUSIC WITH THE GIRLS ........... CBs....... 11:00-11:30,.,....K(BS ........45
Y. B FOSTER . . iiievanans Non-Met,...... 10:00-10:45....... KFRC ........ 43
4. MEET THE MISSUS ............. Hon-Met. ... ... 11:30-12:00....... KCBS ........ 4.1
S, LET'S PRETEND . ..ovuvevnnrnnenns CBS....... B:00- 8:30....... KOS ... i 37
SUNDAY
{. CRS NEWSROOM ................. CBs..... .. 5:30- 6:00....... KBS ........ 1.2
7. THEATER GUILD . .......ccvvenn... NBC. ... .. . 5:30- 6:00....... KNBC ........ 1.0
X TRESHADOW .ol ss i il MBS 2:00- 2:30....... KFRC ........ 58
3. TRUE DETECTIVE MYSTERIES ........ MBS....... 7:30- 3:00....... KN ... covins 58
5. STOPTHEMUSIC .........0000n . ABCL...... 5:00- 6:00....... KGO .. . |

NEXT WEEK:

Pulse Study of Radio Vs. Television

SHARE OF AUDIENCE
in ST. LOUIS
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TERP KING'S
PANTO CRAZE
SO MADDENING

NEW YORK, Dec. 15.—Ar-
thur Murray's decision to fea-
ture nothing but record-pan-
tomime acts on his TV show
next year has resulted in the
creation of what may well be
the most monotonous talent
audition job in the business.
Terp king has assigned one
man to do nothing but audi-
tion pantomime artists, who
are now pouring into his stu-
dios from 10 am. to 10 p.m,
at the rate of more than 100
daily.

Monotony angle is the result
of the fact that acts are strong
for certain records. In one
day, Murray reports, 50 con-
testants did their stuff to Al
Jolson's “Mammy" platter,
with second place preference

oing to the Fred Astaire-

ane Powell recording of
“How Could You Believe Me
When I Said I Love You When
You Know I've Been a Liar
All My Life" Spike Jones
disks are also big favorites,
articularly "“Cocktails for

wo." Latter number
prompled Murray to rule out
“realism” when two fems, in
a frenzy of creation, poured
tumblers of water over his
expensive dance floor.

Telecourse on
WWIJ Rates 1st

DETROIT, Dec. 15 —Estimated
viewing audience of 80,000 to 100,-
000 has shot the University of
Michigan telecourse on WWJ-TV
up to first position in Pulse re-
ports. Current rating of 8.7 i
about 3 points ahead of competi-
tors, which include a sports and
an adventure series.

A total of 1,600 actual regis-
trations from 1,141 individuals,
indicating a number signing up
in two courses, has been received
up to the seventh week of this
fall's schedule, Last vear there
were 761 registrations from 520
individuals in the zame period.

Here is a breakdown of regis-
trations showing comparative
popularity—for serious study pur-
poses—of the selected topics: 768
registered for “Democracy in Ae-
tion—Parliamentary Procedures”
(T weeks); 585, “*Man in His World
—Human Behavior” (15 weeks):
307 (signed in advance), “Child
Development,” starting Decem-
ber 16.

TV Toon Click
Spurs Big Sked

NEW YORK, Dec. 15.—As the
result of an eight-week test run of
Screen Gems' “TV Disk Jockey
Toons" film series in 22 cities,
Columbia Pictures execs have
okayed full scale production in
the package. Outfit expects to
have 100 Toon-flickers in TV sta-
tions by midsummer, with deliv-
ery on an initial package of 40 set
for Tebruary 1, and 10 additional
“Toons” scheduled for monthly

production and delivery there-!

after.

Initial package of 15 wvisual
accompaniments for disks) was
made in co-operation with RCA
Victor, Decca, Columbia, Capitol
and Mercury, and included such
all-time pop favorites as “Star
Dust,” “Night and Day" and “Be-
gin the Beguine." Firm's general
sales manager, Will Baltin, also
reports that Screen Gems signs a
contract Monday (17) with Hal
Tate Productions, Chicago, giving
latter exclusive rights to the “TV
Toon" series in Chicago area.
Pact covers 100 films.

RING IN THE
NEW, ON NBC

NEW YOREK, Dec. 15.—The
National Broadeasting Com-
pany hopes to keep the trade
“NBC-Conscious” next year,
via the gift of chimes this
Christmas to reviewers, col-
umnists, ete.

Chimes sets are tuned to
register exact reverberations of
the web's three signature notes
on station breaks.

N.Y.C. Offers
Co-Operation fo
Films and Video

NEW YOREK, Dec. 15.—Repre-
sentatives of the television and
film industries met here vesterday
(14) with officials of virtually all
city departments headed by De-
partment of Commerce Commis-
sioner Walter Shirley. Shirley
assured the video representatives
that the city wished to do every-
thing in its power to see that
New York would continue as the
“felevision capital of the world.”
Shirley also assured the film in-
dustry that New York wishes to
make local film-producing as at-
tractive as possible. <

National Broadeasting Com-
pany Vice President Bill Hedges
requested clarification on author-
ity delegated to wvarious -city
departments, On occasion, said
Hedges, permits for reconstruc-
tion work in theaters taken over
as television studios were ac-
quired from the City Buildings
Department, only to have such
work later questioned by the Fire
Department. Hedges made the
recommendation that the Depart-
ment of Commerce act as liaison
with TV stations whenever such

arose.

Under discussion, too, was the
necessity for recognizing that
when a television station or net-
| work acquired a long-standing
| theater and reconstructed such a
theater into a television studio,
it was ridiculous for antiquated
fire laws to apply to the modern-
ized theaters. Hedges stressed
that the television interests were
Just as eager as the city to pro-
|1;e::t the lives of employees and
| the public, but that advancements
in fire-proofing, and non-inflam-
mable equipment since the days
when most theaters were con-
structed must be recognized.

Actually an all-industry com-
mittee headed by NBC's Joe
L'Agastino, director of safety un-
der Hedgqs, has been working
| with the city on this problem for
some time. Also represented at
the meeting were CBS, WPIX and

: WOR-TV.

'Harrison Takes Over
3-Station News Post

ROCK ISLAND, I, Dep. 15—
Charles F. Harrison, production
supervisor, WHBF-TV and WHBF
news director, has resigned to
moye to Dayton, O., where he will
direct news operations for WING,
| WIZE, Springfield, ©O. and
| WCOL, Columbus, O,

Harrison has been associated
iw:th WHEF since 1840, with the
| exception of the war years when
he served in the Army Air Forces.

Dealers Buy Over
4,000,000 TV Sets

WASHINGTON, Dec. 15
| —TV sets sold to dealers totaled
4,005,741 during the first 10
| months of the year, it was re-
| ported this week by Radio-Televi-
i sion Manufacturers Association,

Dealers obtained 634,177 sets
during October, compared to
626,793 sets in September.
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merriel Abbott
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CAPSULE COMMENT

Goodyear TV Playhouse (TV).
NBC-TV. Sunday (3). 9-10
p.m. EST.

Actor Walter Black turned
scripter on this stanza, collabo-
rating with William Mendrek
in a romantic comedy opus
titled "Money to Burn." Black

also played a minor role in the
show, doing double duty. The
script itself was a trivial affair
dealing with a retired engraver
who had made plates for cur-
rency for the U. S. Mint. As
a hobby, following his retire-
ment, he turned out bills just
about as good as the originals.

The complications were
pretty easy to foresee once the
setting was established. With
a high school principal son, a
good - looking pranddaughter
and a rascally grandson, the
action proceeded along ex-
pected lines, with the grandson
flashing some of the funny
money, and a couple of crooks
picking up the scent and mov-
ing in. Of course, it all turned
out happily, with the grand-
daughter losing a vegetarian-
type boy friend and gaining an
all-American boy in the proc-
ESS.

Dan Morgan did well by the
role of Grandpa Eliot, and Fred
Stewart was the embodiment
of a high school principal.
Other cast members were up
to their roles, but it must be
said there was precious little
genuine excitement or sus-
pense. The show added up to
an hour of mildly amusing en-
tertainment built around a
situation that has been treated
more adeptly by others. Thesp
Black may do better with his

next script.
L] L] L]
Take a Number (Radio) MBS,
E;nday (10), 4-35.5 p.m.

This stanza provides a fair
20 minutes of entertainment
for the housewife. As its as-
sets, “Take a Number” has a
personable guizmaster in Red
Benson and an interesting as-
sortment of questions. The
number the contestant selects
helps her play for the jackpot.
(See full review this issue,)

- L] & .

Celebrity Parade of Cerebral
Palsy (TV), WJZ-TV, Satur-

day (B). 9 p.m., thru Sunday
{9). 12 noon EST.

The 15 hours of alllstar
video for the cerebral palsy
fund-raizing campaign ran off

as smoothly as is possible for
this type of show. Even the
camera work was surprisingly
good, while the pacing and tim-
ing of the various acis and per-

1'::-r‘n11:~1'!-'.l was  excellent. (See
full review” this issue.}
- L} L]

Sherwood's Shindig (Radia),
WOR, New York, Saturday
(8), 2:30-4 p.m. EST.

A lot more music and a lot
iess Lilk would make this hour
and a hall deejay show better
fitted for what the station calls
“An Afternoon of Music.” Ex-
band leader Bobby Sherwood is
a pgood spieler, his musical
taste is egually fine: but the
talk far outweighs the musie
called for by the station’s pro-
graming idea. (See full review
this issue.)

e
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USSR (Radio), ABC, Thursday,

(13). 10:30-11 p.m. EST.

As radio fare goes, this was
a tough morsel. But whether or
not a listener is in accord with
Ada Siegel’'s view of the nature
of the Soviet Union, there can
be no doubt that she and ABC
are performing a wvital public
service for these times, casting
a good, clear light on the nature
of a potential enemy. (See full
review T.hi's is5ue,)

L] ]
Hollywood Sound Stage

(Radio), CBS, Thursday (13).

10-10:30 p.m. EST.

Bette Davis got this new
series off to a strong start with
her portrayal of the twin sis-
ters in an adaptation of *““The
Dark Mirror.” Husband Garry
Merrill showed well, too. The
show’s honors, however, really
belong to adapter-director
Harry Kronman. (See full re-
view this issue.)

L [ ] L]
Speed Classics, TV Film., Pre-

viewed Thursday (13).

A wvivid, exciting half-hour
TV film produced by dynamic
films which should capture the
fancy of sports-minded view-
ers. Highlight was a 10-car
crack-up and gasoline fire, ex-
ceedmzly rare photography of
a castatrophe without fatality,
which bloodthirsty fans come
miles to see. The rest of the
film was of high caliber. (See
full review this issue.)

Masland Eyes
ABC Video Seg

NEW YOREK, Dec. 15.—Mas-
land Carpets this week was re-
ported buying the alternate weeks
on “Tales of Tomorrow,” video
science fiction series airing on
the American Broadeasting Com-
pany. Kreisler watch bands cur-
rently bankrolls the show on an
alternate week basis in the 9:30-
10 slot Fridays.

Bonafide Mills, which has a
very limited line-up of stations
now for its “Versatile Varieties”
show on the weeks Masland
would take over, will likely get

“At Home" show on ABC-TV,
Thursdays 10:30-10:45 p.m. An-
derson & Cairns is the Masland
agency.

Danny Thomas!™

(rINNY
SCOTT

TV's Singing Vision
Opening Dec. 28th

TERRRegrgeeeees

e that eombines . .

. superb footwork ,

IN QUITE A SPELL.

5‘-{:' Thelr 1ifts, throws and gyrations appear to be effortless, the AUDIENCE, instead of the
E dancers, wind up BREATHLESS."—Hy Gardner, The Herald Tribune.

ONE OF THE BEST DANCE ACTS IN THE CONVENTIONAL BALLROOM PATTERN

CAUGHT IN A LONG TIME.
The girl is a slim, unusually graceful redhead, with & tremulous emile. The boy ia & well
bullt dark haired lad. Thelr choreography, intricate series of figure elght, precise lifts and
split-second stops, were S50 SENSATIONAL THAT THEY WON TOP HANDS MIDWAY OF
THEIR ROUTINES TIME AND AGAIN, They showed SUPERB SKILL in slow numbers,
fast ones and novelties. The girl was particularly outstanding, She sold sex via an extremely
graceful pair of hands, contrived body poses and overall appearance to such a degree that
the AUDIENCE SAT SPELLBOUND,—B{ll Smith, The Billboard.

0 OO 0 0 001 0 0000 00000 000000 T OSSO R

REFRESHINGLY AWAY FROM THE TOO BTUDIED STYLIZING OF SOME TERP TEAMS.

- « » the personable John and June Belmont ballrcomologists with an acro-flavor but ¢ ne
with ease and less muscle-flexing than the usual. She's a dimpled cutle and his terp stance

is In the better traditlon. She evidences her American Ballet tralning. THEY DO THEIR
STUFF WITH A NICE GAIETY.—Abel Green Variety.

00000 00000000 A e

ONE OF THE BEST OF THE NEWCOMERS IN THEIR HIGHLY COMPETITIVE FIELD.

John and June Belmont score impressivel
routines.—EBen Schneider, Women's Wear Daily.

0000000
DIRECTION: LARRY GENGO, Mercury Artists Corp. Gowns

a new spot. Masland has not yet |
decided whether to continue its|

“Gee, il's greal to be in
Chicago appearing with

CHEZ PAREE,
hF Personal Manager: PAUL MARR 203
BB BB D B B S SR PSS

RE THE BEST NEWCOMERS TO COME ALONG IN YEARS"

The blond girl with stunning colffure and gown teams with her brunette partner in dancing
» with 1Ufts."—Robert Dana, World Telegram & Sun

B 00 0
. | "THE MOST ACCOMPLISHED BALLROOM COUPLE IT HAS BEEN OUR PLEASURE TO WATCH

with some Intricate and humorous donece

"Pace of Chi”
New Field P.M.
IV Seq, 5-106

CHICAGO, Dee. 15.—Marshall
Field & Company will plunge into
nighttime television in Chicago
January 10 with a weekly budget
that will vary between $5,000 and
ﬂq,nun. It's new show, “The Pace
of Chicago,"” will be the first to
come from WBKRB's new Garrick
Theater studio. Balaban & Katz,
owners of WBKB, are spending
approximately $500,000 remodel-

ing the Randolph Street movie
house and now are running a

couple of days ahead of the work
schedule.

Field's iz dropping its thrice-
weekly “Unecle Mistletoe” kid
puppet show this week. The
nighttime venture is signed for
52 weeks, with an eight-week
summer hiatus, as part of the
store’'s 100th anniversary celebra-
tion. A full-time staff of six has
been working on the show for
several weeks in offices in the
Garrick Building. Edward A.
Franck, of the Calkins & Holden
Agency, will produce, and John
Alexander of WBEB will be di-
rector. A 10-piece orchestra with
Richard Paige directing has been
engaged. Five or 10 actors will be
used each week in dramatic segs.
Doug Johnson, author of “Haw-
kir‘i{.‘.-.:f Falls,” heads the writing
staff.

Chi News-ABC Set
On “Page 1" Show

CHICAGQ, Dec. 15—The Chi-
cago Daily News and American
Broadecasting Company are co-
operating in a new half-hour
weekly show to begin on WENR-
TV at 9 pm. {CST) Thursday,
January 10. Called “Page One"
the show will use news reporters
and columnists in interviews and
discussions. The major news
stories and features of the week
will be the peg.

Austin Kiplinger, ABC news
commentator, will be emsee. Dan
Schuffman will direct. ABC will
bear the cost of the show, paying
newsmen who appear. It will be
offered for outside sponsorship.
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Boulevard Room, Hotel

Jefferson, St. Louis
(Friday, November 30}

Capacity, 475. Manager, Joe A.
Harper. Price policy, 51-51.50.
Shows, 8:30 and 11:30. Booking,
Merriel Abboit. Publicity, Gene
Risen. Maiire d'. John Lodato.
Estimated budget this show,
$2.000.

This beautiful new room is now
in its second show of the season,
coming up with a winner all the
way, a fast-paced variety revue
loaded with voung talent.

The Merriel Abbott line (&)
opens and closes the show. Girls
are real lookers. Wind-up num-
ber, a novelty, “The Tomeat and
the Canary,” scored a big hit.
Costumes were particularly strik-
ing, and routine showed plenty
of imagination.

Opening act, Jacques Gordon,
juggler, did some amazing jug-
gling while balanced on a uni-
cycle, Won nice reception. Ball-
room dance team of Harbers and
Dale on next. Couple makes a
nice appearance. Did their best
work on "Anniversary Waltz,"
climaxing their act with a cake-
walk. Number, featuring some
spectacular lifts and spins, scored
solidly,

Jerry Austen and Betty Jane
Watson are vouthful, exuberant,
and possessed of unusually fine
singing voices. An ideal act for
this type of room. Do “Most Un-
usual Day,” “"Smoke Gets in Your
Eves,” “I Got Plenty of Nothin""
“Summertime,” “Bushel and a
Peck,” "Yodelin' Blues,” and fin-
ish with a medley from *“Okla-
homa!" Austen's handsome ap-
pearance drew ravesfrom the
gals in the house, but it is Miss
Watson's vivacious personality
that really clicks. Couple might
do well to build gal as a comedi-
enne a la Betty Hutton.

Dick Barlow ork cuts show and
plays for dancing. Maestro em-
sees show In unassuming fashion.

YLy L

.

ARTHUR SILBER

Night_ Club-Vaude

Reviews

Theater, ABC Paris

(Sunday, December 2)

Capacity, 1,100, Price range
$1-52.50. Shows., one nightly,
matinees Saturday and three on
sundays. Boockers, Mitty Geldin
and Leon Ledoux. House ork,
Hene Mercier.

S

that sets him aside as a foreign
act, and the French are delighted.

He began the 20-minute turn
with “Yass" (French and English)
and “The Windmills Turning"
(French and Dutch). Next fol-
lowed a ski* of three artists—
American jazz man, Italian tenor
and Roumanian Gypsy—audition-
ing for the ABC, “Pigalle”

Here is one of the best shows in | (French) and “Muzzel” (French

Paris. Every act does a solid job, |and English).

and the entire show builds for a
sock over-all impression.

Edith Piaf is as touching and
simple as ever. She dresses and
looks better than when she began,
but she is still the Piaf who, with
each song she sings, seems to give
every bit of emotion she pos-
sesses. Plaf introduces several
new songs, the best among them
are "Padam,” a song-talk number
called “"The Telegram,” “The Ac-
cordionist” and “Lovers of Paris.”
The audience sits spellbound
thruout. Piaf works without
props or costume change and is
accompanied by a special ork and
the Robert Chauvigny chorus.

Fuld Top-Noich

Ranking in the same bracket
as the Piaf and getting the same
audience reception is Leo Fuld.
Fuld is just short of being a
phenomenon in Paris. After his
first date at the Alhambra he
has achieved co-star billing in the
finest variety theaters of France.
The singer has had the good sense
to transpose much of his act into
French, without losing his accent

Barlow offers some outstanding
kevboard work on his own, mark-
ing him definitely a lad to watch.
Could become another Carmen
Cavallaro. Abie L. Morris.

Seasnn's Greefings

from

The

il Mastin Trio

Featuring Sammy Davis Jr.

Management:

Needless to say,
Fuld brought the house down, and
he had the good sense to leave
when ahead. Fuld, too, has per-
fected a showmanship which
brings him into an intimate rela-
tionship with his audience, and
from the moment he began to ad-
dress them in a broken French,
they were his. Fuld is one Ameri-
can star whom France is quite
willing to make its own.

Othar Actis

The program opens with The
Raisner Trio, a good harmonica
act, and is followed by The Dor-
monde Brothers, an American uni-
cycle comedy act which is smooth,
funny and perfectly timed.

Verlor and Davril, a couple who
sing and play their own songs
and have voices sounding some-
thing like guitars; Bergmann and
Boros, ping-pong champs; Felix
Paquet, French singer and first
rate comedian; Sid Plummer,
English xylophonist who performs
astonishing tricks and The Ram-
ses, an excellent Egyptian acro-
batic team with three men and a
woman—the fem does the major-
ity of the physical work—com-
plete this very fine program.

The show is emseed by model
Praline, who appears in a succes-
sive amount of beautiful dresses

Currently

CHICAGO THEATER

Chicago

Opening

LOOKOUT HOUSE

December 25
Covington, Ky.

January 15

FRANK SINATRA
IV SHOW, (BS

CROS55 ROADS OF THE WORLD
HOLLYWOOD, CALIFORNIA
PHOME: HILLSIDE 9106

as she introduces each qct,
Anne Michaels.
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Club Alabam,
Los Angeles

{ Tuesday, December 4)

Capacity, 1,200. Price policy.
$1.25 admission. Owners-oper-
ators, Joe Morris, Clarence Moore.

| . .
iHnnkmg. non - exclusive.

budget this show. $2,000.

Showbiz returns to Centr 1l Ave-
nue (Harlem) via the! reopening of
the street's most famous club. Long
shuttered due to high costs and in-
activity on the Avenue, the Ala-
bam 15 now owned and managed
by Joe Morris and Clarence Moore,
who put close to $25,000 into the
room. If show caught is any
barometer of upcoming bills, then
the Alabam could bring this sec-

tor back to life as an entertain-
ment hub.

Feature billing goes to the Sky-
larks, who doubled from Lou
Holtz's “"Merry-Go-Round” revue,
In five offerings, the quintet {(iwao

with evenly blended chirping and
gsolid showmanship. They began
with two standards and hit pay dirt
with a sock “Jump for Jovy" and
"Danny Boy." They begged off
after a brilliant production of “St.
Louis Blues.™

Crip Heard, one-legged, one-
armed hoofer, showed almost mi-
raculous balance and a fine pair
of pipes. The Hi-Hatters were
okay in several precision numbers.
“Me and lay Shadow" routine
pulled well. Newcomer Decosta,
In two standard tunes, showed
promise. Gal should do some
elassical voicings as she is too flne
a singer for the pop range. Leon-
ard Reed emseed in okay fashion
Calvin Boze ork (8) cut a good
show and with Singer Pat Pater-
son presided during intermission.
Latter has a clean-cut delivery and
sells well. A line (4) is used to
good advantage in several turns.

Joe Bleeden

Paramount, New York
{(Wednesday, December 12)

Capacity, 3,654. Price range., 55
cen’s-$1.60. Five shows daily.
Chain bocker, Harry Levine.
Show played by Bernie Mann's
or

Pearl Bailey gave what
amounted to an intimate perform-
ance in a big house, Not many
acts can do that. Miss Bailey has
remarkable range in almost every
direction, with her lackadaisical,
chummy manner and a full voice
which ean project to every corner
of any house. She had the audi-
ence in the palm of her hand—
and loving it—from her opening
with a couple of her novelties,
thru her lazy chatter, changes of
pace, some asides and a couple of
ballads. Her “Birth of the Blues”
was excellent.

Miss Bailey was preceded by
Henny Youngman, who gave his
standard staccato story routine,
starting with examples of how
nuts everyone is these days, on to
a few psychiatrist gags and fin-
ishing with the story of his life.

Press, |
it}arlmda Gibson. Estimated

gals, three bovs) displayed a well-|
staged and costumed act, scoring|

THE HERODS

and their

Manhattan Cocktail Revue

featuring their original

“The Lady Fingers“

Cotillion Room, Hotel

Pierre, New York
{(Tuesday, December 11)

Capacity, 265. Price policy. $2
cover week-ends; week nights, $3
minimum. Owners, Pierre Hotel
Booking, non-exclusive: Sianley
Melba, room manager, buying,
Publicity, Kurt Hofmann. Esthi-

mated talent budget current
show, §3,500.

This was one night when the
management could have used
rubber walls. The floor was
squeezed with extra tables (plus

the platform Hildegarde worked
from) and, according to the man-
agement, more than 200 reserva-
ttons had to be turned down.

Hildegarde, the only act on the
snow, worked the same gimmicks,
used the same bits plus a couple
of new songs to her special audi-
ence which went mad about her.
Her rose giveaway gimmick was
the usual big thing. It permitted
her to introduce reps of the upper
crist, zome show biz people, at
least one industrialist and all her
dressmakers and doctors, “This is
for Dr. my physician.
This is for Dr. ......, my eye
specialist. This is for Dr. ......,
my dermatologist.”

Puppy Dog

Basically her performance, a
classroom Texas Guinan act, was
almost a testimonial. The Mack
Truck exec gave her a huge plas-
tic box covered with ribbons.
When it was brought out, placed
on the piano and opened, there
was a beautiful but scared bull-
dog puppy named “*Mack” as the
svmbol of Mack trucks. With the
dog came a pair of rubber pants.
The puppy promptly demon-
strated that the pants came too
late.

Hildegarde's routine consisted
of songs, talk, bits of business,
pilano and coo-ing hello to all her
friends. There's no doubt that gal
draws; at least she does on open-
img nights, This reviewer caught
her last summer in Las Vegas,
Nev., where she really did a solid
job., TUnfortunately, the room,
then. war less than half full.

Backing Hildegarde were Sal-
vatore Gio on piano and Robert

-Morris. conductor, fronting Stan-

lew Mlelba's alwavs “excellent
band. They all did outstanding
jobs. Anna Sosenko, Hildegarde's
manager, was woarking the spots.
Miss Sosenko was obviously very
nervous, judging from what hap-
pened to the lights.
Bill Smith.

He kept the vocks coming and in-
creasing thru to the end.

Jugpeler Lee Marx opened the
show with his standard ball, In-
dian club and teeterboard routine.
It was a well paced demonstra-
tion and was well appreciated.

Vaude Debut

Bobby Wayne, in his New York
vaude debut, followed. He opened
with a spirited “Wonderful,” then
into a moody “Take Me In Your
Arms,"” followed by a novelty,
and finished with a stirring
*Glory Road.” Wayne may not
have the best voice around but he
can sell with the top. His manner
was relaxed and engaging, and
with excellent backing from
Bernie Mann's ork (15 pieces),
each tune registered well with
the packed house.

Pi¢, “The BRacket.”
Gene Plotnik.

currently
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Portland, Oregon
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Roxy, New York

{Friday, December 7)

Capacity, 6,000. Price range, 80
cents to $2.20. Four shows daily:
five, week-ends. House booker,
Sam HRauch. Producer., Arthur
Knorr. Show played by the Paul
Ash house band.

The show was pleasant to see,
and, due to the novel piano tech-
nique of Jose Melis, occasionally
delightful to hear. It seemed ultra
leisurely, however. Perhaps with |
a fuller house and more audible
response, the pace would have
been more snappy.

Proceedings started with blow-
ing of whistles and the Gae Foster

gals entering from the rear as

postmen with red mail bags and |

tiny white wings, singing “It's
Beginning to Look a Lot Like

Christmas.”” On closing, ope of
the gals announced the Three!
. Rockets, a Negro dance team. The |
Rockets gave a vi%nmus perform-
ance, a good deal of it in close
formation, pgetting solid hands. |
Next was Jay Lawrence, a young,
nice looking comic with a crisp
manner. Here's where the show
began to suffer for lack of audi-
ence. Lawrence tried to be snide |
about it, but the effect was flat.
It seems he needs more material
anyvhow. His fight-broadeast rou-
tine was good, but slightly over-
extended. One round would
enough. He closed with singing
immpressions of King Cole and
Frankie Laine.
Melis Highlight

Melis got an impressive en-
trance assist. In dim-out, a troupe
of gals came in from stage left,
and when they parted, Melis was |
on stage at his piano. He went |
right into “Mambo Jambo" and
had them as soon as he touched
the right side of the kevboard. |
After a bow he went into “Smoke |
Gets in Your Eves"” and finished
with a sparkling arrangement of
melodies from the “"Second Hun- |
garian Rhapsody." Thruout his |
performance the gals, in long
dresses, sat dispersed around the
stage. Melis was easily the high- |
light of the show. ;

Andre, Andree and Bonnie, a|
standard clever dance act, were |
next on. Their mannequin dance
act was well received.

Carol Bruce then entered
swiftly, accompanied by eight fel-
lows in full dress. Together they
did “"Down Yonder” and “Dom-
ino.” Miss Bruce's singing was'
hoarse and not too resonant. But
she was a refreshing sight, well- |
tanned and in a white gown. She
soloed an Irving Berlin medley.
And the show finished with her in
a sleigh, snow falling and the
whole company on stage wishing
season's greetings to all vaude
devotees. '

Pic, “I'll Never Forget You.”
Gene Plotnik.

| TOM McDERMOTT DUO |

TOMMY AND CARLOS
WISH YoU A MERRY
CHRISTMAS AND A
HAPPY NEW YEAR

Currantly Appearing |

BLARNEY ROOM |

27TH and SPRUCE -
KANSAS CITY, MOD. |

STEVE GIBSON and RED CAPS

Get Their Latest RCA-Victor Records.
Opening December 22—Indefinilely.
COPA CITY CLUB,
MIAMI BEACH, FLA,

JOLLY JOYCE
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Bar of Music,

Miami Beach
(Tuesday, December 4)

Capacity. 200. Confinuous en-
terfainment starting at 9:30. Price
policy, $3.50 minimum. Owner-
operator, Bill Jordan. Booking,
non-exclusive. Publicity., Les
Simmonds. Estimated budget this
show $1,200.

Unique here is the Bar of Music
which starts its 15th consecutive
vear under the same ownership.
Bill Jordan, who built this inti-

mate spot and the Bar of Music in
Hollywood has run the eclub all
this time—and performing in it,
too—without any partners being
listed on the books.

As unique as the business oper-
ation, is the show policy which
has stressed serious music on twin

| pianos, Jordan, himself, mans one

of the baby grands, with concert
pianist David Elliott his current
kevboard-mate. In their initial
evening's stint, they work thru a
pair of numbers they've recorded
for King Records—"Scheherezade
Suite" and “Ritual Fire Dance”—
a novelty tune, and a new ar-
rangement of “Danse Macabre."

The novelty tune is basically
“Three Blind Mice,” played
straight and played as Jordan
imagined a half-dozen composers

'woul? handle it. They give it the

Bach, Mozart, Chopin, Strauss,

be | Rachmanineff and the Gershwin

treatment for a tremendous audi-
ence hand.

Added Acts

Three additional acts back up
the Jordan-Elliott combo. Tenor
Harvey Bell opens, and ex-Sam-
my Kave wvocalist Betty Barclay
follows, with comic Sammy Mor-
ris closing each segment of con-
tinuous entertainment.

Eell, former wvaudevillian and
Miami night club op, is a strong
opener, with the crowd keeping
him for a total of seven tunes.
Miss Barclay looks good on stage,
and scores with semi-humorous
ditties, topped off, naturally, with
her familiar, “I'm a Big Girl Now."

Morris does okay, too, quickly
getting” the people on his side
with a flock of timely gags and
impressions of show stars. Jordan
and Elliott take tur s in accom-
panying the song selections.

Herb Rau.

Chez Paree, Chicago
(Tuesday, December 11)

Capacity, 500. Price policy, $1.10
cover, with $3.50 minimum. Shows
at 8:30, 12 and 2. Operator, Dave
Halper. Publicity, Bob Curley.
Booking policy, non-exclusive,
Estimated budget this show,
$7.500, Estimated budget last

show, $7.500.

With Joey Bishop, the sad-faced
comedian, breaking in a new-type
act; Fran Warren proving she can
carry the top spot on a major bill,
and Manor and Mignon providing
excellent terp routines, the Chez’s
annual “Winter Revue" is prov-
inia real sleeper.

ast seen in this spot some three
yvears ago when she was a sup-
porting act on a Danny Thomas
starrer, Miss Warren proves that
she can hold her own with any of
the top fem chirps. Acquiring a
pleasing stage presence has added
the final touch to her education,
and while she came in cold, her
ability to project her personality
to the crowd, plus some strong
pipes and good selection of tunes,
brought a tremendous mitt from
the packed room. Included in her
routine were “Love Walks Out,"”
“I Love You Much Too Much”
“Come-and-Get-It Day,” “Over
the Rainbow,” “What's My Name?"
and “Look to the Rainbow.”

Bishop New Act

Joey Bishop, a familiar sight
here, has a new act this time, for-
saking his “sad-faced" stuff for
some rapid-fire, smoothly running
gags which are, in the main, new.
Regulars seemed confused when
Bishop started, but he warmed
them wup fast, then kept them
vocking thru most of the turn.
Bishop has built much of his act
around topical gags and stories,
and does a bit based on the old
days in showbiz, which includes a
few songs, a soft-shoe number and
some mimicry, all excellent.

Bishop switch is especially star-
tling to those who have seen him
work here in the past, but at the
conclusion, after he handled a
heckler with unusual restraint, he
drew one of the best recéptions
he has ever earned in the location.

Manor and Mignon, in the
opening slot, did four numbers
and kept a noisy pre-show crowd
hushed during their terp turns,
Duo has some good numbers well
suited to this spot. They were

Le Reuban Bleu

(Wednesday, December 12)

Capacity, 130. Price policy.
$3.50-54.50 minimum. Shows start
at 10 and grind till 2:30.