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Pioneers Hold Leadership
In BB's 2d TV Film Survey

Prices Seen at
Status Quo, Tho
Ceiling’s Lifted

Manufacturers Say
Lowering Possible
With Less Expense

WASHINGTON. Aug 30 —In-
dustry leaders here look for nn
rise in priccs as the rcsult of the
OMce of Pricc Administration’s
Inng-awaited liftinrg of price ccil-
ings vesterday (29) for TV sets
radio scis. phonag-znhs  pecord-
plaver attachmerts. TV antcnnas
trpc and wire r
and parts  OPS freeze-lift was
haited in the industey as a jusi-
fled step which might even resul®
in lower prices. Jamcs D. Se-
erest; dircctnf of the Radio-Tele-
vision Manufacturers’ Aesociation.
caid that price< o* TV-radio-phon~
sets have “lnng been below OPS
ecilings. so consequently there has
becn no rcal need for the ccil-
irgs.”

“The fact is.” Secrest addcd. “it
now might he pnseiblc for manu-
facturers to brinz ahout some low-
ering of priccs becausc of the great
saving whieh wil} result from an
end to paper work and rcd tape
which the governmen: price cefl-
ines had necessitated Cutting
down of adminisirative expcnses
which had been srent for that
paper work c¢nuld resuli in lower

(Continued on page 42)

3 Landmarks
o Fade Away

NEW YORK. Aug. 30.—Symp-
tomadc of the continually nar-
rowing field for live talent was
the announced fold-ups this week
of three locationt, onc of thcm a
legit hnuse, e other a vaude the-
ater and the third a ballroom.
Each of them is noted i its field
and for years has carried on the
tradition of livc shows.

The ballroom is the pioncer
Trianon. Chicagn, which ha bcen
in operation 30 corsecutive years.
It will be offered to the highest
bidder October 14.

In Ncw York, the Empire The-
ater, a legit heouse since 1893, the
vear of its construction, will be
razed in June. On the site will be
built un office building.

In Baltimore the Hippodrome
Theater ran up the white flag
Friday (18). Unable to withstand
competition from TV, the 38-year-
old house was turncd over to the
real estate firm of B. Howard
Richards,-Inc., for sale or rental.

ri2rs. mbinehl

WASHINGTON. Aug. 30.—A $4
million spcnding drive 1 - the Re-
publican anc Democratic national
committces in their TV-radto cam-
paign for votes for thc rival na-
tional sickets will get fully uader
wav next weck, with the cannon-
ading to ect loudcr and the time-
buving morc frcqucnt in the en-
|suing weeks until election day.
Following up disclosures of sched-
ules to be inaugurated Labor Day,
the rival parties made it more em-
phatically known that TV and
radio will occupy their biggest

Nets, Parties Split
Bill for Speeches

NEW YORK, Aug. 30.—Co-0p-
eralion between the networks and
the rival parties is becoming a
matter of neccssity in the devel-
oping political campaign.  Thus.
with both contcnders for the pres-
idcney slated to make speeches
on September 6 at a rural whistle
stop called Kasson, Minn, the
cost of picking up the talks could
be prohibitive.

However, the radio webs of the
Amcrican and National Broad-
casting companies will carry both
addresses, with NBC making the
technical set-up, and the two
parties sharing thc line costs. The
speeches will be delivered four
hours apart to a plowing com-
petition audience estimated at
1100,000.

Of $4,000,000 Radio-TV Push

2nd Quarterly
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roles in history in Jcciding th:|will be used in the 1952 cam- | trcnds

Presidential election.
Robert Humphreys, public rela-
tions dircctor o. the Republican

National Committee, declarcd that |born to collaborate with Kudner

“every possible visual media—TV,
motion pictures and slide films—
for presenting Bwight D. Eisen-
hower and Sen. Richard Nixon
to the voters of the United States

NEW WALKOUT

Union Office
Staff Quits
During Talks

NEW YORK, Aug. 30.—A walk-
out of all officc employees at the
national office of Amcrican Guild
of Variety Artists hit thc actors
union top execs Tuesday (26) in
the midst of conferences involv-
Ing ma)or issues between AGYV
and the Artists' Representatives’
Association.

Office employces, members of
Office Employces Intcrnational,
Local 152, Amcrican Federation
of Labor, had bcen negotiating
with AGVA for a nev contract
since ‘he old onc expired last
March. Ben Cohan, OEI exec,
claimed that AGVA had at first
tried to cut down on provisions in
the old contract, but agreement

‘was finally reached -on every-
{Continued on page 40}
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naign” At the same time, J.

Ellis. president of Kudner Agency,

E| tenaciously

Distributors

* To Top Spofs

But Show Bests
Vary; ““Assignment”’
Sweeps the Field

NEW YORK. .ug 30.—The
most exhaustive nationwide study
ever made of the burgeoning TV
film industry points up the fact
that film distributors who estab-
¥ lish a claim to leadcrship in the
pioneer days of the medium are
maintaining  their
g position. Individual programs.
{ however. show more of a tendency
| to fluctuate in the esteem of TV
[| station executives, doubtless be-

| cause of switches in the attitude

of the ultimate consumer — the
viewing public.

Thesc are the highlights de-
rived from the results of The
i Billboard's Second TV Film
{ Quarterly's survey of the TV sta-
'uons. film producers, distributors,
and advertising agencies on
r and opinion relative to the
vidpix industry. Many aspects of
'lhe ficld were surveyed for the

Inc., announced the appointmcnt; first time in the current study.

| of Battcn, Barton, Durstine & Os-

|in handling the ~dvertising_ pro-

|gram for the Eisenhower-Nixon
| ticket. _Bruce Barton, chairman
of B.B.D.O. and former Republi-

|
| can congressman, will take an ac-

said, adding that

add “the talent and :klls avail-
able at B.B.D.O."

Humphrcys
money for
would come ‘rom all of the Re-
publican committees.

emphasized

Simulcast Brewing
For Don McNeill

NEW YORK. Aug. 30.—A deal
to simulcast Don MeNeill's vet
morning radio series. “Breakfast
Club." was reported hcating up
this week. A kine of the TV ger-
sion has been cut. and is reported
looked upon with some favor by
McNcill's two radio bankrollers.
Swif, and Philco. who last spring
turned down a similar plan

The radio stanza airs 9-10 am.
across the board via American
‘Broadéasting Company,

tive part in the campaign, Ellis
“the vast amount | '7G Doil Rﬂdlo

of wark to be done and the short | Y

period in whick to accorpplish the

job” has made it "desirable” to

that
TV-radio programs

Organiza-
tions which invite the candidates
(Continued or page 5)

Station executives voted as the
top three distributors of the-
(Continued or page 14)

Bob Hope Rejects

NEW YORK. Aug. 30. — Bob
Hope this week turned down an
offer of $17.000 a week to do a
radio strip for the Jello division
of General Foods. The Jello bid
was contingen: on Hope's not
working In nighttime radio, so he
turned thumbs down in it.

The comedian is committed to
work on the National Broadcast-
ing fompany‘s radio and TV net-
WOork
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Billboard Backstage

JOE CSIDA

. Washington Once-Over

1 was just beginning to beam
about the fact that the Associated
Business Publications reprinted
the Backstage of a couple of
weeks ago aboul the reasons why
The Biliboard was a_member of
the Audit Bureau of Circulations,
and sent it ta ABP's enlire mem-
bership with this comment: “BlIl-

board 8-16-52 ran this column on |

ABC.... providing us with a top
example of how one editor has
presented the facts to his readers.”
I was beaming, when along came
a letter from my old friend and
ABC champion, Ed Kobak.

Says Ed:

"] ‘was very much interested in
your recent colums on the subject
of audited circulatlons. It was a
commendable editorfal but, prob-
ably llke most editors you'll be
satisfled with wriling your Iittle
essay once every 10 years. If only
snme editors wuuld learn from
advertisers that you've got to
keep repeating your poinls and
advantnges to make a sale

“1 hope that buyers of advertis-
ing i the business paper field
(particularly that which touches
radio and television) read your
editorial, and tzke it to hearl,
Any buycr of space In a business

paper is entitled and should ask

for an audit of the circulation.
“It's interesting to note that
practically &1l of the business pa-
pers in this fleld are kecen to see
broadeasiers supply pood circula-
uion data regarding their coverage
and bsteners {and they are rigbt)
but somehow they do not feel It
by bers o

1o E
|the Audl’l Burcau of Circulations

“These publishers are all henor-
able men but these are days of
audits whether financial or circu-
lation or coverage and the buyer
should insist on circulation audits
and the seller should insist on
making them available and mak-
ing the buyer study them.

“Now 1 suppose you'll crawl
into your shell for 10 more yea:s
when you will again discover that
your fine paper gets out an audit
every six months”

Ed is right. And I won't wait
another 10 years before reminding
folks sgaio that The Billboard is
an ABC paper and proud of it.

Another inleresting lelter,
clearly demonstrating that the
suceessful invasion 0. England by
top American recording artists
continues, comes in the mail this

week. As a matter of fact, the
note is from the latest of the in-
vaders, Frankle laine. Frankie,
who Is really flooring Palladium
audiences, writes:

“Dear Joe:

“Just a ¥inc to say helio and
hope all is well with you. It sure
is with us, thank God. This is one
of the greatest thrills and one of
the greatest things T've ever ex-
perienced. To see the tradition-
ally reserved British break down
like this is really somcthing to
see and it has been a revelation
to me These people are abso-
lutely wonderful and what 3
grand feeling it is to work ta such
appreciation. Nan's (Mrs. L) been
gong crezy with all these won-
derful antique shops. 1’1l prob-
ably wind up working for no. but
as Nan savs, “We may be broke,
bul we'll 'sure have some pret-
ties” WNI drop a line from
France.”

Newspaper repurts from Eng-

land prove that, in spite of Frank. !

fe's use of superlatives, he is uf
derstating the rase. Frankie is
another guy who's worked long
and hard, and rates all the success
he's now enjoving.

Legit Line-Up

The City Center Opera Com-
pany opens its fall scasan Sep-
tember 18, wilh three. new pro-
ductions for the season — Bela
Bartok's "Bluebeard’s Castle”
Ravel's “L'Heure Espagnol” and
Gian-Carle Menotli's “The Con-
sul.” ... Broadway's Empire The
ater, built in 1893, will be torn
down in June to make way for a
large office building. ... The New
York League of Theaters and
Equity setued conuact differ-
ences and signed the new pact to
run until May 3], 1934 The
stickler was on what 10 do with
album recordings of legit shows.
The salution: actors will reccive
4 of a week's salary on a 30-day
option after the New York pre-
miere. After that, the player is
no longer tled up for any specific
album. Each day of recording
will cqual one weck's pay. Hikes
brought minimums up to $85 in
town, $110 an lhe road and $4%
in rchearsal dough. For each day
out of town before the raising of
the first curtiin, actors will re-
ceive an additional $7.50 for ex-
penses
CITIES LINE UP
BOQKING

New Haven Conn., Shubert
Theater has bookings sel far the
fall, with “Oklahoma!" starting
the season last night, to be fol-
lowed by “Gentlemen Prefer
Blandes,” “Herald Square,” "My
Sister Eilcen,” “Maggic.” "Hazel
Flagg.” "Carnlvzl in Flanders”™

. M. Chartock’s Gilbert and
Sultlvan operettas, “In Any Lan-
guage,” "Devp Blue Sea.” "Jane™

and ~“Don Juan in Hell.”... Phil.
| adelphia will have “Good-night,
Ladics” bnwing September 8 at
the Erlanger, foliowed by “Time
of the Cuckoo” and “Stalag 17"
for the Walnut Street: “Top Ba-
nana” and “Call Me Madam,”
Shubert; “Buttrio Square’
“Twa's Company,” Chartock’s vp-
erettas, “The Fourposter,” "“"Coun-
try Girl” and "A Trec Grows in
Brooklyn” at the Forrest. ... New
York's season begins to fill in as
tollows: “Seaguils Over Sorento,”
the week of September 8; Kath.

arine lepburn. Cryil Ritchard
and Robert Helpmann in “The
Millionairess,” October 9, 1ihe

Shubert Theater; Alfred Drake in |

“The Gambler,” October 13. Ly-
ceum; Uta Hagen snd Jeffrey
Lyna in “In Any lLanguage.” Oc-
tober 14, Cort; lrenc Hervey and
Johnny Stewart«in "Bernardine,”
October 16, Playhousc: S. M.

Chartock's Gilbert and Sullivan, |

October 20; “My Darlin' Aida,”
tober 27, and Beite Davis and
iram Sherman and Nora Kaye
In "Two's Company,” December
4, Alvin, with “Paint of No Re.
turn” vacating for the road.
News of "New Faces of 1952":
ats went on sale vesterday for
|New Year's Eve, Alice Ghostley
will double into the Bluc Angel
nitery for lwo weeks, starting
September 4 and the New Haven
Raflrvad®s first show train of the
1952-53 season runs to “Faccs”
September 13.... “Top Banana™
re-opens at the Winter Garden
Labor Day matinee. ... A "Wark-
shop for Musieal Theater” will be
included on the curriculum for the
American Theater Wing this fall.

Izvin Graham and Baldwin

Bergersen have optioned Bos-
well’s “Journals” for a fulure
Broadway musical Van Hst-

lin will play the Jose Farrer rolc
in “The Shrike” on tour, starting
Oclober 16 in New Haven.

The Scenic Arvists Union and
the New York League of Theaters
last Thursdny 128) began settle-
ment of a long, hot row over the
importation of foreign scencry.
The union will now be notified
in advance when a producer in-
tends an importation, and will
be handled by a joint :ommittee.
If necessary an arbitration board
will sit on specifie 1ssues. shouid
the committee reach n deadlock.
The scenic union will meet for
ralifylng the agreement on Scp-
tember 8. Negotiations for a col-
lective Basic Agreement will now
get underswav. ... The State De-
artment will foot bills ta the
‘lunc of $18.000 pei wcek far the
!stands of the Blevins Davis-Rob-
erl Breen revival of "Porgy and
Bess” in Vienna and Berlin. Be-
sides which the government will
{provide certain expenses for the
{tronpe and air transportation.

By Monday (8) the following
.Broadwny shows will have
o'clock curtains on Mondavs:
“South Pacific.” "Mrs. McThing,”
|"Guys and Deolls” “Pal Joey,”
|"Paint of No Return,” “"The Four-
poster.” "The King and 1.°° “The

Moon @5 Blue” and “Wish You
| Were Here.” Amcrican Thea-
|ter Wing school enroliment days,
'!cr the 10-week session starting
September 18, are September 4.
15, 8and 9.

Picture Business

A+ LEE ZIIT¢

HOLLYWOOD, Aug. 30.—Man-
agement and labor in the various
industries tn this country would do
well 1o look te Hollywood and
learn by its example when it comes
10 joinlng ranks to achieve a com-
man purpose. Solid front of pro-
ducers and unions i-as evident in
combating Commie Infiltration
into the film industry. [ was
clearly In view during the House
commitice probes by co-operating

WASHINGTON, Aug. 30 —Co!-
or TV's timetable is unchunged
from where 1t stood months ago
despite a flurry of speculation
this week that new standards are
just around the corner. National
Television System Committee. an
industry-wide greup. is slated ta

petition the Federal Communica-jclased
tions Commission next year at fot acceierat
the earliest for a chance lo dem- |

anstrate electronic system whicl
would replace Columbia Broad
casting System’s. Industry group

Ry REN ATLAS

| aters, Ine., merger easc

un the hearing date 10 Octlober
20 after a succession of defer-
ments which would have post-
prned start of proceedings until
rext year. a majority of the com.
missioners now strongly favor
keeping lhe issue alive so that a
major garl of the record ran be

y earlv spring. Prospects
showdown will he
{urther enhanced by speedy find-
R in American Broadcasting
Campany-United Paramount The-
Thesler

is in no particular rush, NTSC's| TV is:ue. however, still has some

color has been
in experimenta
It represents the best of Radlo
Corporation of America’s over-
ruled electronics system plus find-
ings of ather major firms which
have been doing similar researcn
Speculation that new color TV
was imminent sprouted this week
from a news story writtén by a
Press association r« porter to liven
ja dull Monday. There's been no
jdoubt for a long time that FCC's
¢ present color standards will be
supplanted in due course.

DENVER BECOMES
UHF'S TEST-TUBE . . .

Look for Denver tno spell the
immediate npational future aof
UHF (elevision. In_current po-
litieal parlance, as Denver goes,
so goes UHF. Colerado’s first
VHF statien ot on the eir there
!during the national political con.
ventions and Empire Coil Com-
pany is hoping 10 iaunch the na-
tion’s first UHF station in Denves
this fall. Ulirs.high’s carly fate
will be decided by the measure of
enthusiasm among TV set manu-
facturers. UHF  applicants in
other eities will be watching the
Denver target arca. Government
and industry engineers agree ihat
a gcneral slowdown in bidding
for UHF Is sure (o result if man-
ufacturers, distributors and deal-
ers show coolness. Suid one FCC-
er: 'Scieniﬂicalll:y speaking, Den-
ver is now UMF's test-tube”

INAUGURAL PLANS
HINGE ON WINNER . , .

Size of next January's festivi.
ties for the inaugural of the next
president “will be determiined by
whether the Republicans or Dem-
ocrats win. I Dwight Fisen-
hower gets the nod jn November,
the GOP will stage one of the
fanciest shindigs in recent times
Republican National Committec
insiders say an ¢xplosive celebra-
tion would be uncorked to dem
onstrale the partv's jubiliation
over its first presidential election
victory in almost a quarter of a
century, If Adla) Stevenson wins
in November. Democrals will be
no less delirious, but the party's
national commitice plans to tone

7 /down inaugural feslivities because

of the nalional defense emer-
gency. President Truman's inau.
gura
get a moerry pace. but austerity
has hecome the White House by-
word for soeial aetivities since
the Korean outbreak. There’ll be
no change jn the austere sogial
,pace under Stevenson, according
1o Melvin Hildreth, who directed
the last five presidential inaugu-
ral shows.

THEATER TV NEARS
|SPOTLIGHT AT FCC . ..

| Hollywood npparently has
| charms for the Federal Communi-
| cations Commission. Persuaded by
movie moguls and theater exhibi.
tors, the commission Js finally

| "The board of directors of the,the AFL 1o investigute this setion ready to get down to bruss tacks
Scrcen Actors' Gulld has consid- | by the Department of Jusilce, with on theater TV. Having stepped

’trcd carefully the court action in-
Istituted by the Department of
Justice which seeks te force the
motion picture industry to allow
the frr- showing on television of
multl-million dollar theatrical mo-
tion pictures. If the sufl should
succeed, 8 great many of the 22.-
000 motion picture theaters would
be forced to elote and film pro-
ducers then would not have enough

with government investigators but
solidly epposing any unfair slurs
agalnst the industry as a whole
that would lead the public to
believe the movie ¢olony was all
in the Commie camp.

This week brought another ex-
ample 0. managemcit-laber  hid-
ity. At a time when the in-
dustry faces an  Unprecedented
government aclion that Lhreatens
to turn over current f{eature film
product for telecasting thereby
desiroying i!s grossing potential
at the box office, Screen Actors’
Guild hastenced 10 lend its voice
to management’s ¢rfy of protest
Said SAG:

Y reluras to finance lhe
making of quality theatrical pic-
tures in which hundreds and some-
times thousands of American
workmen are employed.
"The guild board condemus this

| action by the federal government,
| which jeapardizes the livellhood of
250,000 workera in the film in-
dustry, and wlll take steps im-
mediately to bring the issue to the
attention of the American Federa-
tion of Labor
‘ "The 250,000 workers in the mo-
|

tion picture industry for the most
| part are organized in AFL unions,
|therefore the gwld will request
the national executive council of

|2 view to protecting the jobs ol
AFL members in the mation pic-
{ure Indusiry thruoul the nation.

"The guild board has been in-
formed that labbyists for compet-
Ing interests arc the oncs who
persuaded 1he Depariment of Jus-
|tice to file this most unfair suit
against the motion picture ine
dustry. The guild will nake sure
that all factors in the bricging of
the suit eventualy are brought to
light.

“The guild board believes that
many more fine motion picturcs
should be made especially for tele-
| vision. The guild board recognizes
that old thealrical fiims which
have exhausted thelr theater boxe
office possibilities may go Into
television provided that (1) the
producer of the piclures seils the
television righls of bis own frec
will and not under goverament
compulsion, and (2) the acto:s in
such films receive additiona! come-
pensaiion  for their television
rights,

]

BROADWAY
SHOWLOG

Porformance Thra
August 30, 1952

DRAMAS

260
359
The Wale Animal ... 430,52 140
(Mmk Bzx)
T Moon i B ,...... 3 0, 5) 2
(Meney Mittes)
HUSICAIS
A Wikt ja Verie. ... &2, 52 “»
788
123
76
South  Pazife. . ... eeee & 7,9 13%
(Mapsue)
The King sed I.......... 37951 5%
(5L Jomer)
WA You Were teres ... 828 52 ”
)

rrwing its warth'tough hurdles. X
demonstrations. | staffers are cool tn the idea of

celebration four years ago’

Some 1opside
movie moguls branehing mnto TV,
Also, commission nabobs don't
expect 0 find an casy answer-to
the multi-million dollar questbon:
1{ theaier TV needs spectrum
space. where will the carving be
made® The answer will have lo
wait long after next winter's
snows thaw.

London
Dispatch

LEICH VANCE

LONDON. Aug. 30.—Radio and
TV Jdealers now showing their lat.
es: set_models at the National
Radin Exhibition at Farls Court
are cxpecting a biz boom in TV
et sales before Britain's Corona-
tion next July. They anticipate a
rusn of new viewers who will
want to look In on that histere
ceremony the easy way. Bul they
fear folk: as usual, will leave
their buving so Jate there may
nat be enourh labor 10 pet all the
antennae adjusted in time. This
vear's models have been specially
directed at the woman buyer,
strossing appearance as much as
efficiency. Also, now that 77 per
cemt vl the population is covered
by the TV nctwork, there is a big
run on “booster™ antennae which
hring in pictures from over 100
rmiles — 40 miles more than the
range uf the ardinary squipment.
EDINBURGH FETE
SCORE CARD. . .

The Edinburgh Festival has
ishywn some 200 filme from 30
countrivs during itx rin. Th
opening was a British - made

(Continued on_pege 77)

~ Paris
Peek

——s ANNE MICHAEL S

PARIS, Aug 30—Firet sien of
fa’l life in the niterv field is
the recent opening of a new
club, Cafe Society Montparnasse,
which. at @ sst of anproximately
S8.000 (high priced for Paris), has
been made from the old Boule
Blanche. Murie]l Gains of New
York's Cafe Society, femsees the
show, entertains and acts as host-
ess. The programs are all in Eng-
lish, and the cooking is a la
American  Publicist for the club
is Mark Demarest, wha's doing a
top job. For weeks Parixi.
were receiving gold.edged ra

Confinued on page 77)
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CBS Skeds Mysteries  NBC Execs, Affils Meet to
fiday to Combat NBC Gy i AM Rates, TV Income

Ccl»iliumbia Bmadcasur;tg Syslen}'lzl;I USA"dand “glngjme," and ugaich
schedule “myrter sy ot fo Sharps snd Hase T B p o Slashes May Parallel CBS’;

schedulhe myslnrilvs Friday eve- 2 i e

fings this season in an attempt to e CBS mystery line-up, . - . .

combat the National Broadcasting | ginning at g p-m., ‘includes "My, WEb Not Agamsf TV Sfuhéns P'an

Com{mngg musie line-up that | Keen,” “Broadway Is My Beat,"

nigh BS intends to Junk jts “Horatio Hornblower” and “Es- | NEw YORK, Aug. 30. — Ses- | was known that some NBC ex- { web, would be likely to take the

own musical line-up on Frida)'s,'rape " The anchor tp the NBC|sions of major Importance with | ecutives favored-cven more dras- | show which would bring corol-
| Friday offerings will be “Hit Pa- both (15 AM and TV affiliates [tic action lary economic benefits, such as

rade.” which tees off at g p.m. will be held in Chicago by the! The NEC.TV affiliates, in their | those deriving from this plan.

, CBS meanwhile has put to. top exccutives of the National | Wednesday sessions, will be faced | However, the NBC argument is
n ergoes :;Lher sqveral new musieal pack~lBrDadcasling Company next with hammering out g compro- |likely to be that those very sta.
i S,

They consist of Jo Stafford, Wednesday 3) and Thursday (4). mise with web execs on the out- |tions scon will bring similar pres-

priced at 3,450 weekly, and Nel- /0n the radio side, NBC will pre- |Jets’ suggestion which would re- | sure against other TV networks

. 1° gon Eddy, who-can be bought for | Nt its plan for rate adjustments |duce the number of frce hours of | with Which they are affiliated to

eor anllat'on | $4.000 weekiy. These ProRrams in the wake of the recent slashes | time they carry for the web, cut down their free time ecom.
may be slotted in the schedule 23 |imposed by the Columbia Rroad- That plan called for propor- Il’m‘tmenu there as well. Stations

sustainers later in the season, ‘casting System. In TV, NBC and tionate decrease in the cuffo pe- (with multiple affiliations take

[ s iy e its affiliates will further study a riods jn inverse ratio to the la considerable beating in the

proc .. = proposed plan for increasing sta-[amount of eommercial traffic ear- lamount of free time they must
n | 'xes l S tion remuneration on network ried In network time. Thus, deliver, since they have to take

| business, orzginally presented by |where an outlet now carries 24 | care ofull webs with which they

HOLLYWOOD, Aug. 30 _ the stations at , meeting here | free hours monthly, this could, in  are tied up. However, if agree-
American V| tamin Associates, a Wednesday {2n. the unlikely ultimate, be reduced | ment js worked out, which is con.
which had a $454,000 indebted- | or ear'n S The opening day's sessions, on ,lo zero under the stations’ plan sidered likely, NBC wil reap the
Bess,  due  various advertising the radio rate adjustment, will |if apn outlet carries the maximum benefit of siation support in the

:g!'nnos and radio stations for bring the web's toppers together Potential of 63 commercial hourslwrly part of the forthcoming sea-

Uing done on Orvita and Thy- Wwith basic stations of the AM net- | weekly, Stations carrving fower son, when it will do the most
vals, 18 uniergoing a second reor- | work, At press time, altho com- |eommercial hours would have ta | good.
RKanizationai set-up, following fajl. | n oca reas |plete details of the NBC plan donate varying amounts of free The second day, Thursday, of
ul:! of a first ehange, made since H;'N:dnt‘n yelmt(mvelled,‘iti was bled- u'm;‘ug to the pmsenlhmaxnmum 'thﬁl !l;:r:’hmrmgg Cbh;ca rpeetﬁ
the firm started bnnkruptcy action T —Re. | lev ess ely that it woul | of ours per month. lw evo! to bringing in a
in Federal Court here lage ocu»fqu‘:’,f;s%,’,"ﬁoﬁm’}},‘gs g,ﬂ, Iolz.:l call for even deeper cuts than the Aid to Clearance NBC radio affillates o get the

e referce in bankrugtcy areas were disapproves by Fed- recent CBS cand change. Latter,! NBC does not object to the |outcome of the Previous day's

here appointed Frank M. Chiches- apy) Communieations Commission | Via altered discount eructure.lbs.slc premise of this pian, but no meeting re the rate adjustment,
ter as recelver last Navember. Broadcast Bureay Chiel Curis | Prought down the ret price of fdoubt will geel some modifica- | Sessions  wil} be held al the
Chichester, In tyrn, with the Plummer this 7eek in a brief Aug-l lass A time on the average of 'tion In its ywn favor The out-lPalmer House.
court's ap, roval, turne¢ over in. esting that the Commission ad. | about 25 per cent, |look to the weh, if the peneral NBC brass poing to Chieago In-
ternationa distribution of the hore to its Announced policy sf| ON the eve of the sessions, it 1 formula js approved, is a bright | cludes. board chairman Niles
health capsules to a £roup made holding alt hearings in D, C."The | expected that the net effect of the | one for securing siation clear- |Tzrammell, president Joseph H.
up of Llovd H. Daviscourt, Arthur Tampa Baw Area Telecasting | NBC cuts 1o advertisers, and the | ances, especiaily in one and two. | MeConnell, veepee-gencral man.
Taft Jr. Homer Spowden and Rov Corporation, of St Petersburg, | Meduced income to affiliates prob- | station markets  Sueh outlets, ager Frank White, financial vee.
MeCaw; George Johnston, former Fla. applicant ¢or operation on |ably will paraliel those resulting |fuced with a choice between an |pee Joseph v, Heffernan, AM.TV
prexy of AVA: Fred Jobnston, Hal | Channer 8, had suggested that [ from the CBS move. Earlier, it |[NBC show and that of another | sales veepee Jack ‘flerbert, vee-

yers, of Counselors' Advertising hearings in the S¢. Petersburg vi- |pee - general attorney Gustav
Agency, and Frank J. M)l!cr. clnity E\-‘omd provide a fun.rg".c_ . . Margraf, press veepce Syd Eiges,
Creditors in the advertising and | ord ang save apolicants money. fesearch-planning  veepee Hugh
AMusemcenat fields, according 10| The Pinellns Brondcasting Com- etr alr 0 I Beville, :tation relations director
the court’s schedule.  include: Pany and The Tribune ('ornpanyw [ Sheldun Hickox, station relations

Schwimmer & Scott, Chlcago ad of Tampg, also haye applied for manager Tom Knode, station re-
agency, $288,789; Counselors’ Ad- operation on Channel 8. The Tele- B S Ot Sal S Re lations execs Alan D Cour‘tney.
vertising Agency. Los Angeles, casting Corporation said all but | C p e p Donald Mercer, Reymond O'Con’
3144.900; radio stations KLAC, four of its 25 stockholders Wve in nel, Paul Hancoek, and speeial

$14.000. KSPO, Spokane, $5.000; | the St, Petersburg area. Tt point. i Projects director David Adams
KYNO, Fresno, $5.300: K 5., Seat- ed out that two of the ap)l‘i)&m,c( NEW YORK, Aug. 30.—Reports | try and Blair figure to put these | PTJ

He, $3200, Chez Paree, Chicago there AM licensees and suggested  this Week indicated that Edward | two firms way ahead "of their N B C P " i

(A A N 3 Petry & Company and John Biair competitors. Afl the outlets are in
bitery, s, Marty Hogan, Chi- that complicte evidence.should he 0
frec-lance d.'§. $2.000; Les submitted on operation, of their |& Company would SRt 7D, | the natlon's top markets

, resentation for spot sales of
3(1:.‘:;:?. P) Anderson H. B, singer, xci;ng(o:tés :3:1:2:;:);““ pers for prop- the Anerlean Bmadcasting Com.

| pany's owned and opcrated sta-
A stmilar request for local TV | tions between them, Indications 0
s week by l

Y

— STV 2 New Sal
hearings was filae th 7 w a eS

s KMYR. of Denver applieant for :" "hla(icgftga w‘;ruld get ‘“ sz' 4
Hilch Looms On E3.7555 oo 15 i o DNg ama on NBSE Six Renewals
124

has applied for the same channel, | ?:S!a;:n.‘jx' v%%?gz"ﬁseﬁ?fc:ﬂ
r and the two avplicants are among | y» A 9
th pd ; WENR. Chicago, also for bmhl
S ose scheduled for first hearings AM-TYV W YORK, Aug. 30, -
u a October . KMYR said §¢ had Paper Company this week was on| NEW YORK, Aug 30 —Two
hoped for testimony trom a aum- | The network s ridding Itselt of [the verge of “signing with the ‘new radio sales were finalized
HOLLYWOOD, Aug. 30.—Fate ber of educational, eivic and ehar- | its spot sales division, beeause it National Broadcasting Company thls.weck by the Nationaj Broad-
of_the prolected Xavier Cugat TV itable groups, out that many of | flgures that It would be more eco. |to sponsor a TV dramatic show casting Company. Camel cigar-
show on KTLA, one of the costli- the proposed witnesses would not [ nomical and less trouble 10 have |alternate Wednesdays, 8:30-9 p.m. ettes sizned to bankrol] o 15-min
est local shows em this or any | fome to Washington because of utside represeniatlves handle the | DuPont starts l1s Ty “Cnval- |ute football score show on Sat.
market, still hung in mid.g" as | business commitments, It labeled | busincss. Their total spot billings | cade" Teries in that slol alternate urday afiernoons following airing
nelther mttraction, station or gent them all "necessary and import- (being wel) over sx.oﬁ.ocm, the weeks on October L J. Walter of the day's game. The deal is for
(Musie Corporation of Ameri.a) ant” witnesses. Servicing of these stations by Pe- ' Thompson is Scott's agency. nine weeks starting October 4.
acre able ta resolve a hitch over Mso, Miller Brewing inked o air
ugat's demand for Lational TV *First Nighter” over 120 stationg

((;xpmuro Statlon reportedly n- NEWS CAPSULES——COAST TO COAST ginlh;eloﬁ-'t—ll P.m. time starting

sisted that the Cuggie contraet re. | ober 7

strict the show to the Los Angeles ) 3 . S:t; rt}n?]wa,ls nls.; were 3una up
area for one year after whiok ha- ' or the following shows: roucho
tiomal coverage will be considered, N BC‘ v Skeds Morn'ng Str'p for Ma.rga “Grfand Oie Opry.~ ‘Drag-
Terms already agreed upon jin. net,” ‘“Railroad H‘our" and two
elude T;A Paying a flat $2.50p UNI G I Cu;ns\;:-hds:\daw; ISl:rc};‘ClT“"‘I;f]:(
per week for Cugat and Abbe Lane A l ‘ and “Standa our.” )
plus an estimated additional $2,- s enera ssem Overage arranged to move jts Ralph Ed.
per week for the Cugat mu- E'ard.sxjsnhow’ into ";;3?] p.%:. 'rg:rs-
sletans and guest artists, The total NEW YORK, Aug, 30. — Nj.| net gives the Internationa! Box- has sold 1tz rag; station here,  9aY t from 8 ucsdays,
weekly talent cost of $4,500 would |tional Broadcasting Company TV lpng Club the right to cancel i WHKK, 1o lwt;o Cl:velxnd:r:. starting September 13,
[Conttnued on page 43) network will cover the United TNT docs not line Yp a minimum | Jackson Maurer and Philip Her-

- 3 . Natlons General Assembly, which | number af theaters, but Nathan bert. subject to the approval | ARG
|convenes here October 14, from Halpern. TNT head, cxgeﬂbd to |o! the Federa) Commumgnions ourt or I S
BISHOP OF NBC 11 toc noon. EST, eve "Y |82l n record number of houses i Commission.  When UBC took |
weekday mormning. The coverage the hook-up I Jines caL be over the atatlon, jt was located in
HAS NEW JOBS will be under the supervision of cleared. P) adelphia and New, Cleveland They moved it here
William McAndrew Henry Cas. |England are blacked out. in 1945, Maurer and Herber have Se o’ Be'lboy
{

NEW YORK Aug. 30, — sidy will serve as conmumentator, ‘PIONEERING DONE.* been connccted with UBC radio
BDun Bishop oE the National |MICROWAVE READY, RCA UHF TOWER DOWN . . . statlons for he Past several years, o

roadeasting Company's |p, C.TON Y , _, NEW YORK — Radio Co ra- TOM SLATER. MRg. ETROIT. Aug 30.—A decision
press department faces two NEW YORK—The Long Lines tion of America's expermrrz:ml SUB FOR KOLLMARS rostraining. WXYZ, “owned by

new Jobs. He was this week Department of the Amerlean Tel. | UHF iclevision station in Bridge- | NEw YORK — Tor Slater, Amerlcan Broadcasting Company
Thensd Iclevision manager of gphone and Telegraph Company |port, Conn, KC2XAK, ceased op. | Ruthrautt o Ryan vaepee, and %
e fepurtment, replacing Al- has completed construction work |eration this week after two and @ his wife, Helen, will sub for Dor. (professionally as Jack the Bell-
¢n Kalmus. He aisn nasiset | bl H-station microwave-relay | haif yedrs. After some moditica- | othy Kilgallen and Diek Kollmar 5
pix wedding date with “Rob- fystem between Washinglon and | tions.  the oquipment  will be on latterst ;Brealfast with Dop. W25 handed down Thursday by
bie. husiery fashion co-ordi- New York Television service taken over by the Empire Coj othy and Dick” show vin WOR Federal Diatrier Judge Arthur F.
nhator for Burlington Mills, as along the chain will begin early | Company, w, ch has a construe. |for two weeks beginning Septem. Lederle here The suit was filed
ember G, in the fall, at which time the tion permit mn Portiangd, Oregon, | ber 15. The Kollmars wil} be on | 8bOut six months ago. and argu-
Bishop will report to Frank Washinglon' - New Yor', coaxial | the largest non-TV market in the vacation then. Siater used to pe |MeNt before 5"9 court was eom.

Young. director of NBC press, ,cablr_-; will be left entirely for | U i pleted July 10,
Y for 'U. S at this time. C. B Jolliffe, |2 radio annouricer.
::"IS fW"IWtfhPM Semagazine  ialonhone use RCA technical director, sand the HALLMARK TV KEEPS m:““';m?‘ei :";V“’;“"’ eﬂ:i Qaenc
becmrﬂTl i d;l’“mln nt hasg THEATER TV LINES |elosing of the Bridgeport station [ SARAY CHURCHILL . |, . whg:h e &c U Lie "’tm;}-
n filled by Auriel Mactie, UP BIG FIGHT .. , | "marks the successful end of the | NEW YORK-— Sargt, Churchil] n @ major asse

f ly Bishop’s as : i .. WIB! erated by Storer Broad.
N?irs': o::li;cﬂcule(:‘:/:s :;srlsggl': PHILADELPHIA — Theater lﬁzn:e nnr:gop:nc;dé &')o%?in 3% will remain as hostess of Hall. | casti:{g' ompany y(l’om:‘errlymlhe
Iywood  September 12 ftor |Network Televisio Ine., this peh_ ver $3.000, mark's “Hall of Fame” on NBC- |Fort Industry Corporation) as its

fiee woeks. While there she | woek elinched i1 rights to | Fesearc TV. The show will be shified 1o Oagship station, * and  resulten

Will  fresione tTos of |the Joe Walcott-Rocky Marclano | WHKK, AKRON, soLp (3 Sunday afterncon siot in the 'when McKenzie left WJIBK sud-
articles on NBC?T\;epIL'%rson- { heavyweight championship fight,[TO CLEVELANDERS v |tani. On Hallmark's”cBS Radio /denly op January 17, immed|
alitieg which comes off at the Munieipal AKRON, 0. — United Broad- series, “Hallmark Playhouse. " [ately following the departure of

IStadium here September 23. The |casting Company of Clevel.-x""I M@' (Contin ed” “pege 7
1
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NO SNICKERS
FOR LAFFMETER |

WASHINGTON. Aug. 30.
WWDC's all-night disk jock-
ey Jack Rowzie has come up
with what he calls the world's
first human “laffmeter.” It's
his engineer. Homer Lotier,
Rowzic's entire studio audi-
ence in the early morning
hours. Altho his home listen-
ers send in numerous gags,
upon request, Rowzie hesi-”
tates to repeat thc jokes on
the air until he can get a
studio audience reaction. For
the past two weeks he has
tried out at least 20 gags a
night on his “laffmeter” with

Hyde Warns Mfrs.
To Push UHF-VHF |

WASHINGTON. Aug. 30.—A|Hvde said. speaking before the |
warning to manufacturers to do West Coast Electronic Manufac-
their upmost to push UHF as well turers Radio Engineers Institute
as VHF television came this week<in Long Beach. Calif.. vesterday
from Commissioner Rosel H. Hyde | (29). I do not wish to seem
of the Federal Communications| burcaueratic, bu* 1 feel strongly
Commission. Noting that 290, or|that every purchascr of a new TV
nearly 40 per cent of all TV ap- set is enlitled t0o a set providing
plications filed since the TV frcezc| complete TV service. And, a_sct
1ift, are for UHF channels. Hyde| which is not designed for UHF
<aid that 29 of the 12 new TV sta-| reception does not offer complcte
tions authorized since July 1 will| service.”
operaie on UHF, and he urged full| My comments should not be in-

emphasis on UHF sets and con-| terpreted as indicating that the| Py 2 snicker.
veriers production. engineering “allenge  requiring
<“Manufacturcrs generally have| the use of UHF has been (fully
recognized that development of TV |satisfied.” he added. “There is
service on a broad competitive| stll much to be done in UHF rail‘ nnounces
basls requires that receiving sets| and in VHF

Hailing TV's growing role, Hyde
said its impact “on._our system of
government is just beginning to be
reallzed” and he described it as
undoubtedly “one of the most im-
portant factors in the political
campaigns and clections thls year.”

“I doubt if at any other time in mer enc an
the history of the United States,| I
the great body of the electorate
has been so intimately acquainted WASHINGTON, Aug. 30.—For-
with the issues and with the per- mation of a National Telecommu-
sonalities of any primary cam-|nications Planning Committee to
paign,” he said. I doubt that there!draw up detailed plans for most

Non-Red Oaths |
T W .
aken, Writers
{1s anyonc among you who did not|efficient usc of the nation's com
a on ar es | sit glued with interest at the un-|munication system if war should
the -drama, of the sirike, was announced’ this week

folding of
comedy, and. to perfectly by President Truman’s telecom-
NEW YORK. Aug. 30.—The
Radio Writers’ Guild this week

truthful, of the sometimes plain munications advisor, Hardin
boredom, of the two recent politi-| Pratt. The committee will carry

denied charges by the McCarran cal conventions on TV. on work similar to defense com-

Committee that it was dominated “People who heretofore mMaY munications boards.-which oper-

by pro-Communist writers. The|

RWG stafed that it was dedicated

be designed to receive all stations
that now ve, or that will l_atc_x:
serve, the purchasers community,

Communications

Commission and the Central Intel-|
ligence Agency. Only _planning
and co-ordinating functions have
been assigned to the committee,
Pratt said. Any operating or pro-

Your Top TV Sales Opportunity

D)) &1L, '\V/

Wilmington, Delaware

In the Morket which has highest
incame per family in the country.
Represented by

ROBERT MEEKER ASSOCIATES

New York

procedure could be heard discus-| sdvances.
fessional and economic interests | A i
ings by theschair during both con- Transport and Communications
political party, platform or candi- ‘ g
acquainted with our democratic Director of the Joint Chiefs of
or pro-Communist organization. students whose information stem-{ % S
tion director from the Commerce |
Guild signed non - Communist ‘B.
Libertles Union was reported |
writers named in the McCarran
selectivity in making up the re- CHICAGO, Aug. 30.—H, Leslie agencies will be expected to par-
named as being pro-Communist |of the central division of Colum~< ganizations will be consulted from
lished. | Wilkey. gene ager
| St. Louis, where he will serve in
! l l R t was announced that Joha L. Ack-
|in New York as an acpount execu- | Columbia Broadcasting System‘
authorized four more AM grants|sales manager of CBS spot sales, | writer, will serve as producer with
continued. with three of the four|sa because of the increase in|from the Coast.
time operation has been noted!ment of the representation of
be determined next weck.
Billboard. August 30). |
to the Lincold County Broadcut-l
Waxahachie, Tex., and William
authorized to increase fts day- NEW YORK, Aug. 30.—Theweb is reported negotiating with
labor relati i A
ing Company, Inc., of LaFollette. | re’ationsisiaptito,ueatiie ings with labor unions, to come
eration. } Ol are put into effect. That |appropriate title.
turning ever more complex, and
future. ABC jtself, with its owned
ent. In several cases, jurisdic-
ing more elaborate as the
relations in the hands of the
McDonald for years was the ABC
to join the National Broadcasting
San Froncisco Should Werene come into ABC.

never. heard of Cannon’'s. or of| ted in World War II. It will also
to “its constitution” and has “one | P!
sing on the subway, on the bus New committee will be com-
i . it S. !
of its 1.200 writer'members L The ventiods. Children of even tender Policy of the State Department
date. It has never aligned itself it ehose At
process oS B e e .| Staff of the Defense .De rartment,
In compliance with the Taft- med, from dry Gourscs in eivies,
Affidavits.” G w " I k
pondering whether any of the y
report will suffer thru a blacklist,
port, and whether the people | Atlass. vice-president in chargeticipate and non-government or-
had an opportunity to answer the | bia Broadcasting System, this time to time.
WCCO, M hj] 5tor ) 2
= = == , Minneapolis, to KMOX, CBS AUditions i
FCC Okays 4 {the same capacity, effective Sep-| |
erman, whom Wilkey succceds at
WASHINGTON, Aug. 30.—Fed- | tive. | will audition “Meet Millic” for TV
is week as AM applications rose | in making the Ackerman appoint- Danny Dare as director. l
authorized to operate dayt i i -
pe. aytimes| activity in that field, plus the re Harry Ackerman, CBS program-
since daytime rates increased and| WCBS, New York.
AM construction permits for | A BC MOVGS to H i re ;
ing Company, Lincolnton, N. C.:
Avera Wynne. of Bartow, Fla.
time operating power from 1 to|first network to designate an | Dr. Benjamin Werene, New York]
Tenn., was granted an AM con-}American Broadcasting Com-
ing behind the move
there is every indication that they
outiets, has wclationships and
tional problems have come up.
| medium itself grows.
web’s regular legal staff, just as
Jegal eagle watching over the
|Company some months _ago, his
he would take over the labor end

Roberts’ laws of parliamentary| study nced for new technological
object only: promoting the pro-
and onm the strcet corner, the rul- posed of Dircetor of the Office of
RWG
nas saeverisupportediiany years are now corsiderably better "5 <0 ST < Flectronic
with orsupported any Communist
than many high school and college}lhe Civil Aeronautics Administra.
Hartley Act, the officers of the| T’ that is, 'before television.’
Meanwhile, the American Tivil
whether there was an unfair formed by the agencies. Other
charges before they were pub-' Week announced the shift of Gene
P-|
tember 1. t the same time it ’lM M'II' ” 1
eet Milhie ™ |
KMOX, joins CBS radlo spot sales HOLLYWOOD, Aug. 30.—
eral Communications Commission| Wendell B. Campbell, gencral September 10. Frank Galen, show’s
& « g Show s
to 309. Emphasis on daylight AM | ment, said the move was neces- belng readied for live origination
only. A decided swing to day-|cent assumption by his depart- 1 |
ing veepee here, said full cast will
nighttime rates went down (The
daytime operation wcere awarded |
smees o Labor Relations Exec
while WBEL, of Beloit, Wis.. was
S kw. The LaFollette Broadcast-|€Xecutive to a title of director °‘éaltorney and specialist in deal-
struction permit for unlimited op- |Pany, if plans now being devel- (into the network fold with the
The
is that labor relations have been
will become even more so in the
contracts with 74 unions at pres-
The TV union situation is becom-
Hitherto, ABC has left its labor
the other webs do. Joseph A.
ilabor field. When McDonald left
ymantle fell on Omar F. Elder.
of the legalistics from Elder,

Chicago

Los Angeles

|By 3 Changes

FCC Oka

Construction

WASHINGTON, Aug. 30—
Four more TV construction per-
mits were added this weck to
the growing list of 43 TV grants
authorized by the_ Federal Com-
munications Commiission since the
frecze )ift. Latest commission ap-

roval went to the West Central
groadcasling Company for oper-
ation on Channel 43 at Pecoria.
IIL: The South Bend Tribune, for
operation on Channel 34 at South
Bend, Ind, and the Allen Han-
cock Foundation of the University
of Southern California for oper-
ation of an ‘educational TV sta-
tion on Channel 28 at Los An-
geles. The foundation grant brings
the total of approved TV cduca-
tional stations to eight, with re-
consideration of the grant to the
Kansas State College of Agricul-
ture and Applied , Science re-
quested by the National Associa-|
tion of Radio and Television
Broadcasters this week (sce sepa-
rate story). Total TV applications
since the .freeze lift have now
pushed to 776.

The commission also notified
20 TV applicants that they were
eligible for hearings, since others
have applied for operation on-the
same channel. They included the
South Bend Teclecasting Corpo-|
ration and South Bend Broad-
casting Corporation. applicants|
for Channel 46 at South Bend,

Hult Sales |
Force Visits

Mpls., Chi

CHICAGO, Aug. 30.—A flying
sales force, headed by Ade Hult,
vice-president in charge of sales
for the Mutual Broadcasting Sys-
tem. using the recently completed
survey covering non-TV arcd lis-

Department, and representatives | tening habits and the second in|made up than the t
|of- the Federal Communications |the

“Hometown U.S.A” studies
{The Billboard, August 23) to tell
its story, hit Minneapolis agency
and sponsor reps Wednesday (27).
then followed up with a series of
meetings at WGN here Thursday
28).

curement activitics will be per- | (28)

Following an intro by Hult. Fred
Schneier, MBS manager of plan-
ning and presentations, went thru
the entire study, using a series
of illustrated placards. to explain
the surveys, their results, and to
clarify any questions which arose
on the research level.

Three sessions were held in
Minneapdlis, and a similar num-
ber were staged here.

WCBS Adds
To New Look

l

NEW YORK. Aug. 30.—WCBS,
here, this week continued to give
its programing efforts a new look !
by making three new moves. The |
station expanded its Emily Kim-
brough show from 15 minutes to
25 minutes, after immediate and
unusual commercial acceptance,
The outlet is.also brushing up its
Jack Sterling stanza by adding
the Elliot Lawrence <Quintet
and a new writer-producer. And
WCBS has hired Jane Christo-
pher from the Galen Drake office
to do retail merchandising con-
tact work on the “Galen Drake
Show.”

Miss Kimbrough will be pro-
gramed In the 4:05-4:30 strip with
Harry Marble, beginning Septem-
ber 1. Starting date of the new
Jack Sterling format is Septem-
ber 22 in the 6:00-7:45 a.m.
across-the-board time period. The
dcal for Miss Christopher was
blueprinted by Bill Miller, sales

manager of the station. Lester
Lewis Associates handle Miss
Kimbrough.

CBS Submits
Bolger, Astaire

NEW YORK, Aug. 30. — The
Columbia Broadeasting System
week submitted Ray Bolger
and Fred Astaire to advertisers
for special hour one-shot holday
TV shows. CBS-TV previously
had put Glnger Rogers on the
market in the same kind of a star
format. The programs would cost
between $50,000 and $75,000 each.

| station’s

ys 4 More TV

Permits

Ind.: Tom Potter and the Capital
Television & Broadeasting Com-
pany, applicants for Channel 40
at Baton Rouge, La.; Alahama
Television Company and Mont-
gomery Broadcasting Company,
Inc.. Channel 12 at Montgomery,
Ala.: Southern Enterprises and
Southern Broadeasting Company,
Inc, Channel 2 at Montgomery,
Ala.: Arkansas Television Com-
Enny and _Arkansas Radio &
quipment Company, Channel 4
at Little Rock: Wrather, Hill &
Alvarez and Arkansas Broadcast-
ing Company. Channel 11 at Little
Rock; Gulf Coast Broadcasting
Company and the Baptist General
Convention of Texas, Channel 6
at Corpus Christl; Coastal Bend
Television Company and 1.
Hunt. Channel 22 at Corpus
Christi. Tex.; Superior Television
Company. Corpus Christi Tele-
vision Com&)nny, KEYS-TV, Inc..
Channel 1 at Corpus Christi,
Tex.: WFBM. Inc, Channel 7,
Evansvilie, Ind.

COKE SHOW OUT
Metro, Lanza
At Odds Again

Over Pic, AM

HOLLYWOOD, Aug. 30.—Mario
Lanza can't have his Coca Cola
(show, that is) until he's a better
boy. so ruled Mectro-Goldwyn-
Mayer in its continuing tiff with
the teehnicolor tenor. The ink
hadn’t dried in last week’s story
(The Billboard, . Aug. 30) that
Mario and Metro had kissed and
wo were at
odds agaln. Metro last week
placed Lanza on suspension for
not showing up to start shooting
“The Student Prince,” and then
informed e D’Arey Agency
(Coca-Cola’s ad agency) and the
National Broadcasting Company it
would not permit Lanza to partici-
pate in its radio show.

Lanza then promised to report
for shooting Monday (25), accord-
ing to an MGM spokesman. with
MGM withdrawing {its no-Coke
show order. Lanza was heard last
Fridgy night as per schedule, With

difficullics between ~ artist  and
studio breaking out anew this
weck, Metro again invoked - its

no-radlo, which, incidentally, Is
the tirst time a studio ever follow-
ed thru on such action. Since the
show is taped well in advance, re-
corded portiong featuring Lanza
were pulled out and replaced by
Gisele MacKenzie.

According o terms of the Metro
contract, stidio contyols the artist’s
rights to perform in other media

Hennock Plugs

Viewers Group
For School TV

WASHINGTON. Aug. 30.—The
i{dea of establishing public com-
mittees of viewers to watch edu
cational TV was put forward to-
day by Federal Communications
Commissioner Frieda .Hennock
The lady commissioncr, long-time
su%portcr of Educational , told
a Houston Unlversity commence-
ment audience that such a view-
ers’ committee, made up of chil:
dren and adults, housewives and
businessmen, could evaluate and
make suggestions concerning’ the
programing and help
make it a real part of the local
scene.

“Full educational use of telc
vision can be instrumental in ac-
complishing the needed reforma.
tion of our educational system.
Miss Hennock told the graduating
students. She praised the Uni-
versity of Hoaston and Houston
jndependent school district for
being among the first to obtain
an educational TV construction
permit, and predicted that the
unlversity amf!ho city would
“leaders In expanding educi-
tional TV movement.” “Educa:
tlonal television stations wi
propagate and will be in them
selves living testimonials to ouf
finest democrali:J)ﬂnc!ples.' Miss
Hennock declared.
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0ld Gold Buys
Sat. Night Spot _
In CBS-TV Deal = As Net Exits

NEW YORK, Aug 30—0Oid TV braneh of Sherman Billings- |
Gold cigarettes’ this week pur- ley's “Stork Club goes out of

eral other packages.
not decided whie
move into the time.

The move has been made to since a TV studio was expressly Prospect and one in
whip Remack Productions, the built at Billingsley’s building to to teach party warkers
owners of “The Original Amatour house it, The studio, it is re- Kanize.
Hour,” into line, CBS-TV, which ported, now belongs to him.
has an option on this pProperty has
s0 far bv:enh u:l.-able to cgmc t}x‘p
With another client 1o uy the | F-
first half hour. Old Gold was to | ZOChO"Y FO"OWS id | Kenneth P, TV-radio director
buy the second. But the failure tq N Il to L. & M |&eneral TV use, Humphreys said. 4 6
find another Sponsor has upped ewe o L. .
$he price of the second halt hour
of the show considerab]
resulted in the Old Gol
protect itself. The askin,
the show ig
000,

the first half hour of

CBS-TV Buys
Nielsen Study

network of

& price for 32 And TV at Geyer, Newcl &|

LOSER WINS

Stork Club
' Gets Studio

| NEW YORK, Aug. 30. — The

Breakdown on Web Biz Rolling In

® Continued from page 1

roadcasting | date of ts last telecast over the to speak, he said, "naturallr‘ are [ phreys estimated a half hour
Systera’s TV network. The ad. Columbia Broadcasting System’s |expected to foot the TV-rad

Yertiser had an option on the time TV nctwork. “Stork Cludp
for the “Original Amateur Hour”  15-minute show
but recently took oplions on sev. last season for Fatima cjgarettes {hower and Nixon to appear on
Client hds but failed to get & renewal.
property will

twice weekly |them (s pay.” He expects Eisen-

time which
The pro: represents a con- | 10 the next 1wo months. ! 3
isiderabllle igv.e':tme‘:\l for CBS-TV |  The GOP has several films in|Picked up

roduction |

| TV-radio between 15 to 20 umea'

ongress.” used by

distributed in

NEW YORK, Aug. 30.4mr'e.hve to 15.-minute TV-ra

end has Zachary, associate director of ra.

move to 16mm. distribution.

Ganger, leaves that 3EENCY | screen technigue for introducing
shortly. He follows his old boss, | gj NI hes. Con-
H. W’ Newell, ower to Lennen & reenhower-Nixon sp eche
| Mitchell, where he assumes a top

Roach studios. trv. These tne-minute introduc- |placed on “simplicity.”
No replacement has been an- tory speeches will be put on film

Ganger. anyone running over-time.” Hum-

Humphreys said that spending

ow 1o or. for TV.radio by the GOP Nationai gember's
i i Committee and atfiliated organi-

fitm, -.mzrgas':r?;rc:raﬂmfglix Zations will run between $1,800,000 C

ational and $2.000.000 for the l‘xado&;& speech at a farm rally in Kasaon

ﬂroadeu(in;Cumpany in its "Hats ticket, compured with 4800, Minn, oy

Politicians Ready Kick-Off
Of $4,000,000 Radio TV-Push

Campaigns Start Moving Labor Day;

;al'Demncr!ic Presidential ;;nlne;

o bill. | Ty.r. dio time would cost frm}js slated as principal speaker in a
Wwas a “If we're their guests, It's up 1o go0 ,: $65 thousand, and said both | Cadillae Square labor rally. Dem-
Republicans and Democrats have | OCratic National
made reservations for TV-raglo | SPORsoring this on CBS.TV. A

they haven't yet SPcech by President Truman in

Committee s

Milwzukee will be broadeast nver
the CBS radio network. and Sep-
a Stevenson talk will be
simuleast from Denver at 9-9:30
P ™. over American Broadeasting
Ompany networks. A Stevenson

. will heard in a delayed

ing” i spent four years ago. Democratic s 1
in the Ring sh?;v",“l: "}}}”mf’”}"‘,ﬁmumam arc about the same 0roadeast by Nationa! Broadeast

ing Company at 9 n.m September
From <asson, Eisenhower will

i/l i of the Democratic National Com.- 5 ERC

A e i el R R e
5 wi made to sponsor telecasts, | | fol.
god hapes to have all TV ) (7 broadcasts or simulcasts of all ma- ' ! broadeast will be made the fol
The GOP expects to use spli- ’°"m53:::3:‘;;d‘?f;.“; ?:“;r’e‘;”f Keystone Noetwork of %00 small
dent, and his Tunning-mate, Sen, X : )
Zressional candidates will be giv- |John Sparknian. Informal discus- g:’w“;‘gnlk:‘-mzli’;as?ﬂ;g,')'f’lp;g_
£ gie minute to introduce them sion shows are being slated, too, over NBC nlus broadcast oo radig

cxeculive post in the radio and in thelr own sectioh of the coun- |he said, and emphasis will be 4 K

lowing Monday morninz on the
stations. Other scheduled Eisen-

stations of Pennsyivania Network:
September 9. Indianapolis. NBC

Stevenson's TV drive will beland ABC. 10.10-30 p.m.
nounced at Geyer, Newell & {becaule “we can't take chances of :,oluched off Labor Day with a live

To date. ABC has sald onc half.

ow from Detrolt,” where the |y’ radio oeriod ta the Demo-

e 4w 2o NBC Fires 100, Y&R Ditto as TV

it Ax Keeps Decimating Producers

work to buy NCS, w|
the first nation.wid,
television coverage.

other network subscri

is the National

The CBS radio network pre- imated, Of the few that remain

ribed to Dr. most will b shift o $
Kenneth Baker's Standaid Audit E Rubeas ' et

and Mea urement service, which axed 2 large number of personnel
completing its cover. Servicing radio and TV when

viousty hag subse

is current]
age study,

Standard of Ind. Closes
With ABC for Grid Deql

CHICAGO, Aug. 30.—Continu. contest. Telecasts st is aiding NBC 10 write new web
£ its move in 8pONSOring news' 5 ang mclud?:i!is e obe

and h i ’ .
and sports shows on ra'a:x:d:r;g g}“ lﬂéna}l:;edo be shown December | merchandising, said the depart-

MeCann-Erickson, Inc.. i
""dji‘::‘lﬁ:m;‘,:‘::k’é;;"’ all Beo wwnm 2130° will afr the North-{ume of work shows the need for
an ardinal foothall games over i

4 scven-station hook- g voturdays, with the

to cover all Chicago
on radio over WIND,

cludc

i I Yy 000, th -
tons vhich will get the comple(elMCLau hlin wl:;ch are zold at cost to affiliates i:lglly Y |
5nmes of both teams plasved from g l::‘e sm““;" d0§11’1’04..‘m affili-

Cicago, are e £ Loy D . . bt i A o RSO | hag been the $1.500,000 Em
%’;‘l“a"é-;‘v"ccg"rf r_‘;';;wo,';g les In Ch‘ &".‘;',‘;";“‘{;.‘;22,‘,‘5"&5"‘;"‘@:“; ca |cigarette  business which
-TV, Roo! " and| ,CHICAGO, Aug. 30.—Roy w. ] ided. BT
&:FIB“'%V-LBI“J"“‘"‘D‘?‘;:' and McLaughiin, 57, r‘nanager :}l' the ,‘:':,‘gnu,i‘ urdecided, and 11
JIM-TV, M:’ ;gl Mich, | national spot sales department of| l
- otles

\:’lh the Sl;ndarg C:il Cnmpﬁnl)"l%:m);s Cc(nl;altmvisjon' died hereyD M L/ ’
;eRI0E up the tab for one-haif| Monday (25) a ter a lingering 1- 0 S
5 local stations will|ness. = s u n ar
be allowed to sell thelr own ad-|
vertisers for the balance of each | ciation with the Hearst newspa-

of cach game

NBC AFFILIATE
in DETROIT
L]

Owsed eod Qpardied by

THE DETROIT NEWS

tME Lo

ber so far I
Broadcasting | P2nY and the Young & Rubicam | centl

Company for Its radio web,
Niclsen exees expect the CBS- continuin
g the
purchase tp help boost sales ocess i
:: s!z:ons andmto throw water on N b T SThe net:
13 arge at NCS was an work has dropped more than 100
NBC-sponsored study. First de- video working statfers in its pro.
ex-

livery of NCS is expected in i
about three wecks. Arthur Niel- o oJeportment ot i

Sell. president of the research
agency, said that field work wag

compleied and tabulation wag in i :
Its final production stage. ;ally its entire radio and T Proz

Chicacgo, |

up and also

Bear gam, ] i Dod,
Chicaiu. “*| soring for the fourth consecutive | o0
a

The TV coverage will not in- these v

live shows ‘in Chicago as ,o§:l ;i::‘%c:;“h Noward Miller,
T a policy which hus been fol-
owed here for several years. Sta.

gency this week fired large and

shaking - down

this year in broadcasting. The pet. The NBC house cleaning can hall. Then again

BALLY PAYS

| pected ta slice around another 50
more by next week Estimaies |
at the agency vary, but praeti-

uction department has been dec-

Young & Rubicam recently

Plan Works

4Schlitz account left its fold, Other

shows for clients.

[Web production staffers needed
for work nn live shows. The same 4
factor is partially responsible for rep for the West

crals and two half heurs to the
GOP: in TV. the web has sold
abeut flve half hours to rach. The
Du Mont TV web has ahout the
same score as ABC-TV. NBC
thus far has sold three half hours
of TV time to the Democrats, one
of these beinz o simulcast. NBC

hich will be | has sold the Republicans w.;o ’m‘-

count of | NEW YOPK. Ay ! ; v ulcasts and 18 half hours nf radio
’K. g 30. — Both |agencies that have cut thelr radio ;be attributed to several reasons. | W L 3

The only 4 ¢ National Broadcasting Com- and TV staffe to the bane re.|Its current re-integration, merg. time In the 10-10:30 pm. time

are  William Wcintraul;]mg radic and ’Z‘V‘ opcrutlons.'as between September 24 and No-
enyon & Fckhardt, both of |Part of an over-all movement to. 1

|numbers of their personnel, thus which lost key{gcounl.s. Each is ward economy. shifts many of jts :’"ﬂ“ ‘t::"”:{e)‘;ﬂzﬁc:&“g‘&;i’?’r‘_

s2id to have fired about 100 em. | radio staff into TV, thus lessening Ly

ployces, the need for personnel by about i S—

when NBC o

hired for TV over the past several ‘ Keystone Names

scl:wr&s, the entire gpcratinn w.ln w C t R

Played by war. There actually

was no way of cstlmating the ex. l ESt oas ep

act number of people needed, and

e the web found itself overstaffed. Wolf,
erc an Ise ’ And, of course, the large num- | Broadeasting System. Inc.. this
¥ ber of

vember 3. CBS has sold the Jem-

have bought seven.

CHICAGO, Aug 30.—Sldney J.
president of Keyslone

of outside film packages now | week announced that the web
being networked viy NBC-TV now has 609 affiliates, and that
[also has cut into the number olIEschcn & Roe. with headquarters

in Los Angeles and San Fran-
ecn appointed sales
Coast.

former Key-

cisce, has

William Bayer,

a IlvheY & R. sxt_uaﬂor\. The ageney stone rep in that area, has beon
—— or ll 1s now packaging fewer of its own upped to wvice-president of the

org.

NEW YORK, Aug. 30.—The

in’the first six months of its exisl
ence, has helped the web kecp
business already on its books and

) business and benetis statlon rela-
ames. with the | tions. Fred N Dodye, direetor of

Fange will handl%vlhc g\cn! is funetioning on a $500,000
G &F 'budget fn 1987 for radio only, and
B('ll',l‘s Wilson will do|that he anticipates expansion of

cstern  Oniversity ames  on more personnel, and TV activity
odge Di- | is tackied
viskon of Chrysler Motors spon. ge unveiled & slide presen.

N outlining the men, plans
d techniques of his

L ment, as well as work already
¥, doing the color. accomplished, Promotional ma.

agency since H

year. Wilson also will

B SRR | SUCCESS STORY
Billings Rise 9-Mil
In 3 Months ot L.&GM.

NEW YORK, Aug 30.—One of Geyer, Newell, & Ganger. Previ.
these funds next year as the vol- | the more amazing success stories | Ously the agencydplckcd up the

in advertising this year has been

he astounding 50 per cent rise in $2,000,000 Emerson Drug busi
. Newel t, 1t 500,

over master minding its operudon!&:ﬂ‘,;?un an &

depart- |y on months age. The agenc

now billing over $27,000,500

terials of all kinds were shown, 2% billing slightly more than Ganger

of the Schlitz
Burnett; the

$4,000,000 print en
account from

Mills hudgel. United
15| Aircraft and Chicopee both were
i iglso with Geyer, Newell &

The agency’s name will be Len.
|nen & Newell as of October 1,

Latest account to enter the fold The advertising firm will then re-
bassy | designate its officers and reallo-
left eate its stock

the Amerlean Broadeasting Com-

pers here, joined ABC May 1, R t

1943, as a spot salesman, In t\ypri!, epor e ea
1944, he was named spot sales

manager of ABC's Centra!l Dj. NEW YORK, Aug. 30.—The top

vision and six months Inter w,

appointed manager of WENR, I, DY Mont TV variety show, “Cay.
1948 McLaughlin took over as alemde of Stars” this week was
WENR-TV manager and April 1,/ reported to be in very shaky con.
1851, became manager of the ABC. dition,

McLaughlin, after a long auo-‘

ﬁﬁx'z‘ep?ggﬁ'ls national spot| g i that next week's edition

| A former id of the 10-11 pm. Friday show|
president of the Chi-

cago Radio Management Club and| May be the last in the series,

/the Chicage TV Councfl, Mc- sponsored by Drugstore TV Pro-

‘Laughlin was buried Wednesday ductions. Star comie Larry Storch
27 . Chi- :
:ngn.l’}liﬁoﬁgﬁv.cf{’gm, Eu:'- is reported working an a week-to-

Represented by ~

Chicago

Jvives. week basis

)Zn“’ul 2203 P ULV Vs ot

LANCASTER, PENNA,

Only TV station in— only TV station seon —
in this lasge, ich Pennsylvanio morkel arca.

Clais R. McCollough, Pree,

ROBERT MEEKER ASSOCIATES

San Franc

Thie One

i -

Q
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FM Grows Steadily
In Surprise Trend

Gradual Rise of Licensed Stations
In Past 4 Years Unheralded ot FCC

Revamp; Lenay
Richards Out

CINCINNATI, Aug. 30. — To
combat the inroads of television
and to cut the nut ln general, AM
Station WSAT here begins a new
schedule of streamlined operation

WSAI Skeds | e siL8oARD Rad io-TV

Show Charts

Far Reviews nand Ratings of Songs and
Records See The Billboard Musie Pop-
wlarity Charta (Music Section).

than ever before, this is ‘based
largely on the success of those
which have aiready made thal
venture.  According to John H
Smith Jr., head of the FM deparl+|
de of construction| ment at the National Association
mber!of Radle and Tclevision Broad-
been | casters, roughly 30 per cent of the
making steady increascs for more AM-FM stations in United
than four years, a trend which States are operating with separate
some Federal Communications| programing cither partially or on

WASHINGTON, Aug. 30.—FM‘
is quietly staging a slow but un-
{nterrupied growth in one of the
surprise  sleeper trends of the
cther era.

Despite @ para
permit cancellation:
of Hcensed FM stal

the first week in September. Will
Lenay and Malcolm Richards,
station's top Jocks, pulled out tast
week. Station Manager Bob Kerns
says that the program changes
come as a resull of a year's study
of the statiom's fan mail. |
Under the new schedule, WSAL
gue: all out to capture the home-
ound motorist with music. news

®Top 25 TV Shows

”A ’IO”A[[ Y c(augenr

According to American Research Bureau

and sports between the hours of
4 and 7 p.m. The early alternoon
shows will be aimed at the house-
wife, with Peg Sherwood andl
George Bryant handling the bulk
of the air chores. Charlie Black,
who has been doing Richards'

Commission insiders privately ex-|3a compicle basis. Some of these
pect to conlinue along .with the|arc now operating with independ-
growth of television. The un-| ent programs in the daytime: some
broken rise in the number of li-jare operating with night FM only.
censed FM statlons has gone um- Of 872 FM-AM stations, according
heralded even al FCC where stat- to Smith’s latest figures. 166 are
isticians in thcir publie reporis partially or eompletely independ-
have consistently made reference ently programing for FM. There

an
50

for

o

vewing for fhe minutes o mare h repertied

morning show for several weeks, I

The totings Delow are based s cosmteywioe county Wy cobaty, wbsm amd rursl ueolis coveriny
63 TV marsets  They ave ohained from dlaries pisced for the weed In 2,200 TV veme wih 3
70 per coat recowery actar. Completoly mew Samoies are yed lor tach set of rulinge.  The raibeg
a particular show 1§ Wased oaly wn ebe samaie (N Thosw @ea\ whece hat thow con e seem  Whes
credit for the T wier hawr i1 given. Nali-dosr and
Alss thowa below re the prvcemtoges of MeR

¢ ratings sre averagrs of the qQuarir hown woewn
(e avreage rumbee of viewrn pov el ll\&gmh

16 In the sedience

to a declining number of FM sia- is a growing trend. according to will continue in that capacity.
thons “on the air” but have lef:| Smiths figures. of FM-only «1a-| Kerns is also reported to be| AR Homn . % % P
unmentioned thc steadily incress-|tions. Oul of a present tolal of| searching for o new studio loca- LT Ratimg (0001 Ciies  Ven  Women KMy Set
ing figure representing lcensed | 633 licensed operating stations, §72| tion here, one with a lower nut| | SOOFREYS TALENT SLOUD Q26 490 n 3 4 n ik
FM stations, The laiter figure rep-) are AM-FM's, 81 are FM oaly. 1o it NBC Monday, 830-¢
resents the fully lieensed :}\atlugs.‘ | % Wctfslf“ "lED!’ ... 4 1030 S5 31 4 n U
whereas the former figure includes | . Weantssa . 8 ,
2D types of temporary Authoriza- NEWS CAPSULES |3 AT O pinon wous...... 385 a0 S5 51 N W 23
o psTheelll 5o licensed opera- o WHATS MY UBEL . 31 sa0 4 38 &\ 18
The FM success story. in terms| 2 e
of o stations, is unspectacu- = S trlp sH T B3 4m0 o 3 4 B M
tar 1] :clgm}qgﬂannt The ';:mg‘f:': i 6. ms.;u‘s’rm O OB, . ..o, 326 STM0 62 3¢ 41 VINERER
of licen M sta " day. €8:30
short of 590, a rise from 364 since | F UN C A I T RACKET S0UAD JOR 1 060 49 9 2 W K
v.h;J sl:ﬂ of the year. In lhe last Or s Ssem y | CBS, Vrwmdsy, 10:10°38 > Y 2
half of 1851, the number of gom- 3 GANG BUSTERS ... 1o 3910 k1) n “u n 23
mercel) oo B o g s |(@YContinucd Foinipeis B v B po ns 10 w8 ¥ 8 2
an - s, S — - 1
12 months prior to that, the num- | Lionel Barrymore will serve as|sion Broadcasters is bei rred e iy
ber jumped by 40 from 493 And | host, narrator and oceasionally | by  district ¢ rr::ellingxl.n‘ NA TB 1 n:::‘.:.{,:,‘:: e, e o B N &9
from June 30, 1949, to June 30/gtar Ihis season. “Playhouse” | President Harold E. Fellows re-|11. 10457 OF IHE Town. 205 440 4 % 4 18 %0
1950, the number of licensed FN i goes on § p.m. Sunday begmning | ported this week The roster of | ceS, Sumay, B9 o : 9
stations rose frem 377 to 493, 2|geptember 7. AM members of NARTB has |12 WY LTLE MARGIE . ........ h: B 5100 61 35 45 n 13
gain ot 118 in a single fiscal yg_ﬂﬁ LEO BURNETT FORMS teached the unprecedented total 08S, wordxy, D@0 .
7 terms of r;rc;"mn'lhe M| CANAIAN SUBSIDIARY . - - | ‘o hcrease of 48 mem.- | 13. TEVINN AATAUE ........ 263 as0 ss 3 47 18 28
re al - i i 4 ay, 910
B er of FM scts has advanced CHICAGC—Leo Burnett Totts ko ) 10, Four ditriet| \ s W WY oo UB 300 ¥ N 9 0 9
bt ol P e than two. years Pany: lac, RIL oiiitan wb. and the last B NARTE's 17 Yocai| 1 pineen ™" """
from five and a half million to nine .il'f'- ﬂsuzng: “' “é‘a o ub | tives is scheduled lo close Tn | 15, DANGER .0 910 W M 8 W i3
milion. At least two major manu= SEmany, rnett Company 1° e Sctober 21, William Stub- cas, Turday. 10-10°30
facturers are known 1o be veady| Canada, Lid, which will be o blefield. station “relations depart- 15 KRAFT TV TNEATER ... 240 )840 w . N @ 2 16
to enter the FM tuner manufac- cated in Toronte effective Sep- LR puu_‘ Wta Wadneiday, "9-30
turing field for the first time. at-| tember 2. George B. MacGilliveay, | Tient chief, s cading the ¢ (7. ROBERY MOATGOMERY MRESENTS. 235 4300 59 34- S S
lellinzu spparently to economl‘:‘.form"l an exec with Keyon & | rent drives. NRC, Morday, 9:38-18:30
worth-whilencss of current pm.'Eckhar t, Ltd. Toronte, will serve | wSAI TO ATR I8 s“t‘:s‘“"w Vi 2.1 3.280 31 38 & 0 18
duction by other companies. Other| 85 vice-preaident and manager of UC FOOTBALL GAMES .. . {19 P Tomhns 2021 e s 4 96 4 (NS
highlights of industrial progress in|the new office 5 CINCINNATL—Complete Uni- - ol
IEBILEbS O Better table. models,| | Other execoftel To St the| Oy of Qincinnatl 1952 foot.| 0 29 20 B % 4 1
new high fidelity speakers, fnclud- | Canadisn operation are Staniey. o0 sychedulé A be brasdcast|
Ing one which is going ‘o marke’ T Izon, serviee manager and as-| (PR AT rih the first kick-off n ona osa0 o N K0
at sbout $20 thru a new principle | sistant to MacGillivray; Ernest J. h)e’r S ember 20 with the Unl-
of gaining fidclity, The irend is| Trottier, head of pro uctica, and ver:it pof Dayton. The ll)-game]" g o34m0 s & P
toward cheaper FM scis too. _ Ralph Draper, media department lthcd?]lc will’ be broadcast by “
Rovenuewise lhe FM picture 15 topper. All have been active with Bk Yaker and will be hmu(ht'n' '2",'5‘ i e 130 o M & W
';’fﬁ""f‘:ﬁ e ?v‘nm a:ssa'lbnorr;glszl!?:; ]a::ngw‘ez gm S‘.:n::;lnn R FTTENIE to arca listeners by the community | 34, wnud"'ri’z’n’&‘m 21 3880 S M 1] 19
statlon © a 5 A e iy . . d
A ong several factors which con-| Firm. which is set up to handle 'ﬁl‘;“%"‘;c&‘{f“a";‘:";n‘;_!,u:fm?fgy 2 l::\'&a‘lnfylﬂ’lo(-:l ne 3 u w s om
fuse the revenue picture. Finan- | radio. television and all othe (le.:ckland Jant. Ty‘:\ne will be al- Nesy Cran 163601
cial success. however, has beer media, 74l) re| resent the Kellogg lotted to d‘\)n'c croups and 2 week) -

number of FM- Company of anada, Ltd, Other
by several FM | Burnett offices are located in New
- ! York and Hollywood

chalked up by 2 feature of “What's New at G gxl L

THE RESTLESS PEOPLE AND |
VOLVING DOOR . . .

UCKY 13!

ming seperate from their AM’KOB GRANTED THE RE |

counterparts.  In Washington and 20-DAY EXTENSION 4
i ides the N o Norman S. Ginsburg has beeén

ﬁ?;’"&z&:ﬂdé:ﬁwp‘g pm]‘.: ocky | W ASHINGTON—Station K OB, |appointed advertising and pro-{ ﬂvors enewa S
Mount, N. C., FM is the only radic Alb;%ue;qu:. N rdecenlll% ac- gDmu}:l pror.?o:mg 'manﬁg:\::\: lhs

jce at night. Key to success quil y former Federa om-+{ Du Mont Telcvision e an
f:”,!,sv[ bmnd%u!tmg. “ccording I¢ | munications Commussion Chair- | its kcy station WABD, New| n OSS_ n 0 Gses
Fverctt Dillard. owner of WASH- | man Wayne Coy and Time, lm‘..'Yurk. He has been serving as
FM and Continental FM Network iwns granted a 30-day e:@len'sion of | station's premotion meanger for WASHINGTON, Aug 30.—Li- Pasadena, Calif. He nlso suggest
Washinglon, 8 pioneer in the FM|special service authorization to|the past lwo ycars. qnd'bcfm cense renewal without hearings {he removal of WPIX. New Yoy
feld. [Is "propel progrumuig.” operate on 770%c. by the FCC this  that was with the promotion de- | for 13 radio stations, summoned (and KLAC-TV, Los Angelcs, frw
More and more FM slations are|week, desplte protests from WIZ,| partment of Mutual Broadcasting | to appear becausc they broadcast | the hearing list, aitho they ca
getting into the black., Dillard| New York | System. Joseph Goodfellow, | horse-racing information which| be granted immediate Yeens
pointed_out, as FM brosdcasters|  WJZ first had asked the FCC 10 | sglesman with the NBC Radio could be used for flleral gur- since the FCC has been unable
Rlearn how to get FM on an in-ideny the | mnster of KOB and|Spot Sales, has been named East- poses, was recommended by Fed- | process applications for const
dependent footing progremwise.” |KOB-TV on the statlon's present|ern manager of the department. eral Communications Commissian | lion rmits for them. while

P the DC. area, WGMS has|operating basis. When the Com-{.. Hill and Knowlton, Inc., pub. | Broadeast Bureau Chief Curtis|application from WWBZ, Vi
climbed into the black by pitehing| mussion emied its request. WIZllic relations outfit, has famed | Plummer  this week. Plummer land, N. J., was received too |

¥o unwavering sudiences via qual-| asked the return of KOB 1o its li-
ity music, and WCFM. another | censed frequency of 1,030kc. cit-
FM-only station, has reached the|ing 21951 U.S. Appeals Court de-
profit side with the same principle { cision that KOB had been operat-
Dillard's FM-only VASH-FM 15| ing illegally on WJIZ's frequency
getting close to the black withl oy 10 years (The Biliboard.
emphasis on good dspecln\levctr;;s.‘May 31}
popular music an popular-type ARD MULLS
rograms. This station is in the RTMA BOAR
ﬂnkqne situation of belng the Mu- McDANIELS' SUCCESSOR . . .
wal Broadcasting Company's out- WASHINGTON — Question of
let for FM. while Mutual's AM|naming a successor to
autlet is WWDC. an independentiy | Daniels as president of
owned statian which has found 8| Television Manufacturers Associa-
gold mine in FM thru trangit-cast- | don will be r!aced before the
ing. WWDC's FM programs do| RTMA board in New York Sep-
oot duplicate Its ANL tember 19 b, @ nominating com-
Majority of FM statons are | mittee headed by Robert Sprague.
owned by AM's and the bulk of | Altha McDaniels' salary was in
these are duplicating the AM pro-(the £50,000-a-year bracket, no de-

Roy J. Battersby director of pub-
licity and Edward J. Doherty his
assistant, 3attersby -aas wit
NBC before joining H & K.

in 1949.... Gale Blocki has re-
signed as viee-president of
| Blair and Company to Join Broad-
| cast Advertising Bureau, Inc., as
manager of its Chicago office. He

| will direct BAB's expanded ssnlcs
de- l

effort in the Midwest.
Kuufman of the NBC press
partment has been ecommissioned
for the fourth
write the picce on {g
Radio & Television” for the Col-
Vler's Yearbook . . Robert G.
Criar has becen named program
direetor for WINS, the Crosley
outlet In New York. Criar was
formerly a TVaprodur:er for Ken-
yon & Eckhardt
verlising Agency. .
O'Brien Jr. former
Denver, and the Radio City Mu- | af
sic Hall in New York, has been |
o handisl Saall

'WJ and |

| o

el

“Broadcastin.

|

-3

fo

in
M

.. Fred W

m

K

grams. According to Dillacd in-|eision has been made yet on the
dications are that more will .be|size of his successor's salary. The
going into separate programing | size will be determined by the
| ability and I‘:aceround a,f _t.hcdnew
resident, it was explaine at
o‘ds Re“ews sl'I‘MA he;ddq\nrﬂs. S:veral pos-
ble candidates have been mem-
Peg Lee for CBS e & Tor the post, but RTMA of-|ap '
NEW YORK. Aug 30.—The | ficials said that so far the tield | publicity managcr of W
Oldsmobile division of General | has _not narrowed down to any | WWwJ- in Detrolt
Motors this week renewed Peggy | “serious” prospects. B. Kaye has been made produe-
Lee again on the Columbia Broad- | NARTB'S AM MEMBERS tion manager of WNEW, New
casting Sysiem's radio network. IMCREASED BY 43, . . York, and Milton S. Roberison
The twice-weekly, 15-minute mu- WASHINGTON—A steady rise has been made copy chief of the
sical show had originally been |ir AM members of the National station. Both had worked with
d only for six weeks. Assoclation of Radio and Televi-

WNEW previously.

pointed out tha
tions had elimin:

in abandoned
|which the FCC ruled was on

to proj
John | or Slleg

sion notified Station
here that public hcarini
held on its applicath
lr‘fg orf‘ harse race results. A check | said
of the
consecutlve year 0| jocording to the FCC, in

broadcas

which
whether it was “being o]

and Maxon Ad- [horse-rae
.| reduced to digests, and results are
1y of KVOD,|announced more than an

A newal werc
Mmon KYAI lnc.‘ a.

and
FM, Chicago;
Ky.; WITH, Baltimore:
gew York; WGPA, Be
a.;

for comment
Plummer based his recomem:
dations on the fact thit the col
13, | mission has granted license
e key | pewals to a number of slati
rticularly useful| which “lscontinued racing bro
al gambling. caste. Altho KLAC-TV proi
Al the same time t to telecast {eature races from
local track and WLAP wants
broadcast a running account
|the daifly feature race at Ke
land for 20 days & year, Plum:
these “can hardly be &
program. acterized as of substaptial  aj
dicated | for jllegal gambling. In agre
weurrently <ngages infto give up horse-rucing
ting of horse-raeing in. | casis, TJIBS wa
rmation on a freguent basis,” | tion should not be considered
the question of|a precedent against t
rated | of results of sports such as bag
the public interest.” ST-FM | ball, football and basebail whil
anager Harold Shelfers sasd| it said, also present opportuns
¢ broadcasts have been|for gambling.

t some of the sta-
ated all racing in-
rmation, while all stations ha
flash race resul

grams

he commis-
WUST-FM
%s may be
or license
broadeast-

on
newal because of its

statfon's 1951

at it

hour
NAr eaeh race.

The stations for which Plum-
er urged immediate_ license re-
KJBS, KSAN and
N of San Francisco;
VS, San Mateo, Calil.; WMIE
WWPB-FM. Minmi; WAAF-
WLAP, Lexington,

NEW YORK. Aug 30.—Lu
this week bought “Twenly
tions” from the Du Mont net
on an alternate week basis.

WENX, | program is currently on Fri
thlehem, |8:30-9 pm. J. M. Mathes is

WRIB, Providence; KWKW, | agency.
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Kling to Expand
Chicago Operations |

CHICAGO, Aue. 30. — Fﬂ:dl
Niles, vice-president in charge of
television and tmotion pictures for
Kling Studios, Inc, this weck re-
vealed the firm has started an|

$19.000 refurbishing program in
its main studio here, expanded its |
technical staff with the addition
of four men, and added Bob
Weems, former General Artists

e e —————
9 | Corporstion executive, as an ac-|
count executive
Fl‘m P‘ayers | The large studio in Kling’s|
headquarters here iy being com-|

pletely sound-proofed and air.
conditioned, and a series of small-
er studios will be set up within
the larger area, complete with
flexible doors, to allow for a
greater variety of shooting

| done simultancously. When com-
leted. studlodwill h'e mnfr of 1‘;19
= argest  sound-proo alr-condi-

Aug- 193 mglt'mned areas in lhe Midwest.
Weems, who joined Kling this
Joan Crawford, Joan Caufield, | Week. and who will headquarter;

Sign Papers
For Videopix

HOLLYWOOD,
namcs make News, the

Herbert and Dic ere, has been making his own
Hayines were signed for Telepix | ilms _for TV in Atlanta for the| po s or
productions. Miss awford wil be«‘PS,S“b }r"ﬁ; !m\;'l“ Woll‘sk :Ireclg

i 'l be'“" 1 mn new signment,
{anr::xu::gd‘%;h iric:vu?h"o’;:ctions.'mmmx a good portion of the CHICAGO. Aug. 30.—Utillzing
TV film producing wing of Music Midwest market. a complete program production
Corporation of America. An In-| Firm s currently in‘produﬂinn technique, includmg‘ a running
teresting situation exists in thisjon 16 spots for Admirali 8 for |5toTY line, Kiing Studios, Inc.

Ralston-Purinat 2 for
and 5 for Schaeffer Pen in addi-
tion to its 26 quarter-hour

deal, since MAC is the ac}ress'
rep, thercby the firm servesin the
dual capacity of employer and

Presto-Irohs thru its new Hollywod
complcted a series of 10 spot anﬁ

--Um;;,‘nounremenu. five running a ful

\BB OMITS TV
FILM DIRECTORY
FOR THIS WEEK

Due to lack of space Te-
sulting from the extensive
presentation of facts, trends
and data revealed in The
Billboard's 2nd quarterly sur-
vey of the TV film ficld (see
special section), the megular
TV Film Directory featurc of
this department s omitted
\his week. The TV Film Mar-
ket Place, however, appears
in the special section.

The TV Film Directory will
be ed in the Septemb
13 jssue.

=': Kling Sefs
Series of 10

we
Banks | showings of available properties

offices. has

|EEATURE ARTICLE SERIES ON
‘UNIONS AND TV FILM IS SET

A new series of feature articles, concerning the present
attitude and_intentions of unions concerned with the TV film
industry, will begin in the TV Film Department of The Bull-
board in the next (Septembcer 13) issue.
The articles. written by union lenders in the tield, will
l present the aims of writers, directors, actors, musicions, stage-
hands, cameramen and scemc artists.

| MASS PREVIEW

" Ted Weber Showcasing
| Exclusive TV Flicks

CHICAGO, Aug 30 —Filmed
I‘;_r‘;:grams made exclusively for
use, which have been receiv-
jng increasing attention from sta-
| tions, agencies and sponsors
this market, will be giveh 2 mae
jor showcase by Ted Weber, TV
sales manager of WGN-TV, next
l ek when special three-hour
!

will be held Tuesdar, Wednesday
and Thursday for all agency and
sponsor personnel in the vicinity
who care to aitend.
thoro canvas of producers

of filmed programs has been made
by Weber, and bvolh quarter and
half-hour shows will be previewed
for the prospective buyers. Weber
stressed the shows were not com-
mitied 1o his station and that an
agency or sponsor who was inter-
ested In any of the shows to~ be
previewed could place them on
any TV station e desirn
Naturally, Weber will be pitching
tor as much of the business as
possible.

Plan is to show

\Chesebrough,
Sporis Films

complete epi-
sodes of series. where possible,

agent. Mistletoe" puppet shows. which | minute, the balance 20-seconds, 3 vi :
ngm Caulfield was signed by | Wi be sponsored by ‘Mnhrshalh}\\'hlch Wil be syndicated for us¢ Al;‘li ‘s‘f\%w;!";:lc":ieo‘x’:d‘hf;‘!ﬁ‘"ES-
Screen Gems for the Jead in|Fields here, and by a division of | by banks on TV stations. ., n - r c Al for spansorship L aie
“Turnip's Blood.” en-starring with that firm In Seattle, nd will be|  Series features & “Millord| " avalple ¢ thase which are cur.
Herbert Marshall, Hal{-hour film syndicated to the rest of the coun- |Mnddle character, who solves| e ly being seen, oF K hich have
is one of Scrcen Gems' 39 for its| try by Kling (The Billboard, Au-|various loan and personal finan-| NEW YORK, Aug. 30.—=The | heen bought for fall ar winter
“Ford Theater™ serics. “Also signed | Bus! 0). leial problems thru the varigus Chesebrough Manufactiing yee, No feature film it be in-
tor the “Ford” series, Dick Other Kling TV accounts han-ﬁwrvxqes offered by banking m-ICompany this week signed a cluded in the shooting.

Haymes will appear opposite Di- | dled here and in New York and | stitutions. five-year deal with Sports Films,

Hollywood include: Crosiey, Hor-
mel. Hamillon Mnnu!actum;g.
| Hallkerafter, Ideal Dog Food.
Ohio Oil, Fry-Rite, Wilson (Meats);
| utility spots for the electric 1n-
dustry, Mitchell Air Condition-
ling. ake Rite, Fresh Wrap and
{ Hudepoh! Beer.

ana Lynn in “National Hurwy-l
W

moop.” TV (im's pame 1cqul.

tions this week lends further mo-
mentum to the growing swing of
screen celebs to the tele
dium which today inclu:
names as Ethel Barrymore, lrene
Dunne, Charles Boyer, Robert

vary with the s
average price per spot will
$300, with the sponsor purch. sing
tuil rights to the film inh

ket for that figure.

Spots, if made for a single client, | Inc
ould run $20.000. However. on & International
svndicated basis, while prices will | it exclusive rights to films of all
{ze of the merkel.

e | moted by the club. The
is mar-| Fights

Cummings and Joel
e e R

e EW SERIES AND FIRMS

Morris Pitches
Pilot Films to -
Eastern Buyers

Swift-Chapl

HOLLYWOOD Aue.
Swift-Chaplin Productions,
has been formed here for
making of

30— ti

Inc., each area are
the costs for local

in Firm to

Make TV-Film Plugs

The CIO arganlzations in

time

¢S,
paying the
showings.

TV film commercials SCIENCE-FICTION

NEW YORK. Aug. 30.—The | Headed by Charles F. Chaplin,|
William Morris agency this week | president, and Howard Swift,!
siarted Dpitching 8 num r of| yice-president, the
Coast TV pilot films to Eastern | ¢t dios with over 4.000 squere feet
advertisers. They include a Joe of stage space and an i
l}’rn;\wn shaw, f(yz'sm;;;vcm." lan
“The Gentle Years” (W stars | garry Hinkle, former
Walter Brennan) and “Female of | m ¢ Geo P
the Specles,” the drama directed u:,':ger : e el
by Joan Harrison. All these video | organization. TV PIIES
pictures were made at the Hal regdy being shot for
Roach studm; and  One-a-Day Vitamins,
The Morris agency is also]gers Cottee, Bab-O
diing a half-hour drama star-
ring Ethel Barrymore, produced | preparations.
by Intersiate Films, and Roland NBC SETS SALES

ganized here

business | jig first pic.
Produc- film scries. The fiom, cof
f general manager of the ot Richard Carlson, who wi
are al-|jn "A-Men,” lvan
a-Seltzer | Sjomak, will

SERIES SET ...

HOLLYWOOD

to use the matenal

plans
“A-Men" in a

start

NEW FIAM ...
CHICAGO—Jack Lieb, form-

0 — A-Men Pro-
firm has 3¢t UP  dyctions, which was recently or-|
for the shooting of

" o A ()
4 Citop - motion de-:a‘rm:t'mm science - fiction meatr;e:}‘Pr|ced 0“7V2G

1l star | Costello video film show is being | Phi

Tors and Curt Philadelphia, September
Fol. shooting the
fol- | fcature September 10 at the Hal
. Ovalline, Roach Studios.

dge and Helenc Curtis hair| jack LIEB HEADS

the (ilm subsidiary of the

Boxing Club, giving

TV FILM
PURCHASES

First sale of the March of
Time's “Ballets <¢ Franee' wWad
made last week to the Canadian
Broadcasting Company _for fta
Mon#real station. ... CBS Televi-
sion Film Sales has sold 39 weeks
of “The Files of - Jeffrey Jones”
to the Spregkles-Rus:vll Da{z
Company for showing on KP
San Frantisco. nother dairy
¢irm, Bell Brook Dairies, also has

| matches which have been Pro-
nsor’s

| show, 15-minute

| the Friday night bouts on the Na-
Itiontl Broa
I TV network. Formerly top old
fistic events werc televised via
film
| When possible, new plans eall
for televising bouts on the show
which involve a participant in the
live gight airing one week later.
| Thi rs will see the last

us viewe!
| walcott-Charles bout onc week
| prior to the Walcott-Marciano
|tight. September 23. an¥ of the signed with CBS for 26 wecks of
fights that will be shnwn have “The Gene Autry Show.” un
not been televised live. Cayton i3 on KGO-TV. San Francisco, be-
tbe agency. ginning October 2.... WDSU-TY,

*A&E—_I‘_-V- F||m Kew Orlenns, has signed with

CRBS for an additional 26 weeks
of “The mu'\%- Rider.” McKenzie
Bakery and ickey Potato Chip
| Company sponsot It there alter-

nately. . .i:llfrluchcr %ruv
Company © entown, Pa, wi
TV| NEW YORK. Aug  30.—The e i of “The
 sisting | syndicated hal{ hour Abbott and 1'5;:;:,,::::,,.:9&“1,:*‘,: WFIL-TV,

7 L
peddicd here at the highest price Colonlal Stores has renewed ita
ever asked a local market— | contract for “Movie E
$7.500 Sponsors who wani the |for another 26 weeks. Colonial
rogram in the Chicago and nsors the 15-minute quiz shew
o Angeles markets are beiNE in Atlanta, Charlotte. N.
quoted a $4.500 figure for one  Greensboro, N. C.. 1k,
play. s Richmond, Va, thru Liller,

::ff i’mesr]::f:dnl:,ng"we:::,dh OF INT. THEATER ... erly of Kling Studios here s now | Music Corporation of America | Neal & Battle, “Movie
has & Tom Keene oater The tal EW YORK-—NBC Film S, head of a new firm going under |13 the sales ngent | which is distributed by United
has & gency will probably also de~ Sales wil d(i:sui m SYn- the name of Producers Film Stu- e ——— L % Television Programs, Inc. ies
ot “apenty e probably 20 dietion, ST e .1'}'-1;’:,‘3"1,',‘:;(5{3“‘;&“,3‘;’3“"“‘“‘“‘Indiu Documentary £ Sreeitlo or C IRk =
ip, 3 ¥ H N n Francisco, for ears.. - -
?ﬁxéﬁ’!&%’é&m"fzﬁa&“&&n'“’"' series currently .'*'“u”‘” %o get into TV serics of an educa- | Cap § TV Fi | WCBS-TV, New Yorlk, has sugned
which stars Stesing B Thle | ona. The by Pougiuie BRli (ol natrs w0 future. | €1 TOT ilm up the D L. Clark Compeny,
property. %o go on WNBT here late n De- CROWN HAS TWO HOLLYWOOD, Aug. 30.—Mother candy maker, for four pnﬂﬁvb
cember. Dougles Fairbanks, Jr. ;s}:nu:smwoaxs... India will hit 'we nation’s TV tions & week on its showing of
3 emsees the series, and will ke 8| . NEW YORK—Crown Cinems | screens via a 13 quarter-hour show “Time for Beany  The contract
Fal‘s Clty | lesding role in about one of every Corporation has lwo scries In the | series being prepared by Simmel- | is for 52 weeks, The station-has
four of the stories which are be- works. The first, an untitled dra- | Merservey. S-M’s lensing unit this also signed up several more par-
1”? " ing contributed by top British matie show, will have Biff Elliot | week eompleted shooting color tiripating sponsors for its two
Buys Barn writers. | and Peggy Nelson in the cast. The | footage in India to be utillzed in movie programs, ° Late
\ 3 pilot on that one has been com- |the series. Present plans call for| Show” and “The Early Show.
CHICAGO. Aug. 30.—Falis City| VOLCARO STARTS ON pleted. The second Is & 15.min- | documentary treatment showing| The additional products to be
Brewing bouisville.',"oz AND HARR Ute situation comedy, “Leave 1t to | the life and customs of India. Black | plugged during the movies &re
Arthur® It will star Andy Dug- nd white dupes wil be made of Princess Plate Mats, Vicks h

thru Pr R erttsing, St. Lo

ru Prater vertising, St. Louis. -

has purchased the “Old American | du!:t?:;mggg\wtg\?c'.'ﬂz?}&
Barn Dance” filmed TV series| yentures
for use in two markets.

| &

% b is
of Ozzie and Harrict” at the director of

Spansor | {1 General Services Studios here | gerjes.

an and Rita Colton.
the producer,

and Don Brown | color negatives held as part of
the low budget S-M's

footage for TV use with Syrup, s Washington Coffee,

| anischewitz Wines and the New
backlag to be pressed York Classified Telephone dlrec-
tory

color

|inte us- when color TV arrives.

will telecast the full series over
WAVE. Louisville, and WSAZ
TV, Huntington, W. Va.

Kling Studios.
have 26 hal{-hour
shows
sold by

WENR-TV, Unity
Close Titles Deal

CHICAGO. Auz. 30,.—WENR- | Kaufm:
TV has coneluded a deal with d:;.d :nse;geu;n:fy

" | this weck. The series 18 due to
bow on the American Broadcast-
2 | ing Cempany TV network, Octo-
nc.. Chicago:| ber 3. Ouzic Nelson is scrvmﬁ as
“Barn Dance™ director of the 40 half-hour films
in the can, Programs are iinder §

United Television. of Cecil

KAUFMAN PRODUCES
CIO SERIES ...

here has pro-
thirteen 15-min-

which “entitles the station to ex- | dustrial Organizalions
the litical Action Commi

and its Po-

tilm library.
sists of Westerns,
teatures originallly produced for
theatrical showing
The ftinancial
agfeement were not disclosed.

dramatie sketches Dlus-|
trating the unlon’s attitude to-
- ward the major issuecs of the day,
terms of the!and interviews by Willard Shel-

lum of lcading pohhcal personali-

eontinu
| struck prod

Screen Writers Get
League Sup

NEW YORK, Aug. 30.—-3% a
vote of er-
WASHmGTON—The Harry J.|ship of

1139 tn 83, the mem

its membess

From

those belonging 1o

port on

the Authors' League this
weck voted to throw its support
behind the Screen
Unity Television Corparatlon ute films for the Congress of In- | strike against TV

| Thus the interim ©
tiee, which | asking
nsoring | their material
e shows  nent.

Writers' Guild
film produeers.
rder of the AL
to withhold
becuomes perma-
pow on any member, in-
the

jo Writers' Guild, who
es to submit material 1o
ucers will [ind him-

| WENE-TV this week inked a
number of new and renew film
deais. Included were “rrofessioo-
al Football Highlights.” half-hout

Mithum. Miraele
Charles Tomkin Agency, wil
self subject to AL disciplinary 7pnnssor lw‘l’: feature m:\s wec);"h
action, Many of the Coast AWG for 13 wecks starting Septem
R el Products. thru Mad
unit have refuscd o support the | fim Howard, will air a five-tim
strike. a week one-hour feature film fo
Several members of the Cuast 13 weeks stariing Sentember 28
RWG unit also have formed a ... Marx Brothers Jewelers wi
new EToup. Television Writers of sponsor, for one year star Scr
America, The AL s considering feature flimsy
asking the National Labor "F. McLaughli
tions Board to hold an election ta | Company (Manor House Cofte
determine its right to jurisdiction thru sarl Ludgln Compan
over TV. This action, it is felt, bought a_ half-hour woeekly fil
would mcet any threat by the show, “Hollywood Offbeat”
‘TWA‘L }one ycar starting Scptember 15,

an were mot QSIS L
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THE BILLBOARD

TELE

VISION-RADIO 9

As OthersSee Us

RADIO -~ Reviewed Sunday
(24). 9:45-10 p.m.. EDT. Sustain-
ing via American Broadcasting
Company. Transcribed {rom a
British Broadcast Corpora-
tion series. Commentator, Alist- |
air Cooke. Producer., Don Coe.

" This program is intcllicentlyv |
presented. It is, briefly, a view of

Television—Radio Reviews

The Television
Newspaper |

the American scene from the van- | -

tage point of a foreign commen- |
tator. He is Alistair Cooke. who
is chief American commentator of
the Manchester Guardian. and a
news annlvat for the BBC.|
Cooke's program. presented bv
ABC, is a transeribed verision of

his broadcast for the BBC. To an |

American listencr thc broadcast

is erudite. flavorful and distinctly | —
fresh in approach. |

Cooke. during his Sundayv (24)
broadcast. commented upon ob-
vious theme: The American po-
ltical scene. recently highlighted
by the two national conven-
tions in Chicago. Cookc quickly
steered into an unusual side al-
ley: Hc entered into a considera-

tion of the use of news photo- |

graphs in connection with the po-
litical campaigns of the two can-
didates.

In developing the subjeet
Cooke briefly outlined ‘he devel-
opment of the candid camera and
its use at Versailles following the
first World War. He digressed
to consider Brady's photorranhie
documentary of the Civil War.

Cooke then proceeded to the
conclusion that much of the can-
did photography seen by the pub-
lie via news photos fails to mirror

the personality of the man photo- [

graphed

It is In the very nature of the
candid camera to “freeze” a face
while it is passing from one ex-
pression to another. The infer-
ence, of course, is that the publie,
via these photographs. recceives
an incorrect—or let us say. dis-

torted—idea of public figures in|

the news.

Cooke’s interesting digressions, |

and his logical development of
unugual subject material are
fresh facets in the annals of radio
commentarv—(resh. that is. to
American listeners.

Paul Ackerman.

Clsb 15

RAD'O—Reviewed Wednesday
(27). 7:20.7:45 p.m., EDT. Soon-
sored bv the Campbell Soup
Companv Mondav, Wedne<dav
and Fridav thru Ward Wkheelork
agency via the Columbia Broad-
casting Svetem. Producer-writer,
Carro!l Carroll. Cast: Bob
Crosby. Gisele MacKenzie, Jerry
Gray ork. The Modernaires. An-
nouncer. Del Sharbutt,

"Club 15" returned to the air
this week. after a summer vaca-
tion, to start its sixth successive
vear on CBS. There has been no
change in the basic and successful
musical vnariety format of the
show, which is as it should be.
For this quarter-hour sep has
been and remains a very listen-
able program. presenting up-to-
date tuncs slickly and brightly,
with a minimum of chatter and a
maximum of informality.

Bob Crosby is the headman of
the show, just as he has been on
previous seasons, and thrush
Gisele MacKenzie shares the war-
bline henors with Crnehv as she
did last vear. The Modernaires

t the two si . and the
Jerty Gray ork supplies musical
backing rosby continues the
easy and relaxed type of emsee-
ing that seems to be a trademark
of all members of his familv.
lh'l‘he kghow caudght opaned-wlth
ne entire crews doing the current
hit, “Botch-A-Me.” which sound-
ed as tho it cowd have uged
more rchearsal. Miss sMacKenzie
then came thru with a
sock rendition of her current Cap-
itol platter, "Adios." brightening
the stanza considerahly, and the
Modernaires sparkled with
new novelty “When My Love
Comes Back to Me.” Bob Crosby
cloged the show with a good ren-
dition of “Here in My Heart" and
o few measures of the “Club 15"
theme. This was a goond selection
of tunes: two current hits. one
tune moving up and one new
song.

Informality, a few laughs and a
lot of music form the pattern of
Club 15 This simple and en-
Joyable format could be one of
the reasons the show has re-
turned to the airwaves for the
sixth year. The Campbell Soup
fommercials are still a bit cute,
ln! they are rather folksy, and
T nouncer Del Sharbutt  puts

M over enthusiastically with

help of the cast and the band.

ircads the news copy clcanly and
y

TEI..EVISION—ReViewozclI
Thursday (28). 11-11:15 p.m..

CAPSULE
COMMENT

EDT. Sponsored by Secaly Mal-
tress Company and Michaels
Brothers Stores via WABD, N-w{‘
York. Producer, Buddy Allen.|
Director, Barry Shear. Wrilebl
commentator, Barry Gray.
(
|
!
|

Barry Gray returned to his TV
newscasting slot on WABD this
| week after a brief hiatus. The
show is quite good and well
paced. The first third of the pro- |
| gram deals with the top news|
| stories of the day; the sccond
portion is sub-headed “Personal
Notes," and on the edition caught
dealt mainly with labor notes.
tand the final third is Gray's
editorial.

His manner on the show is
{ quite ealm and dignified, and he

directly. The only eriticism is
that too few still pix are used—
only five on the entire program
caught.,

The labor notes understand-
ably stresssed showbiz stuff and
items likelv to be of general in-
terest. such as comparative sal-
aries of top union chiefs.

Editorial

l Gray's editorial on this edition |
dealt with the alarming rise in
| the city’s erime rate. He smartly |
| tied this to a subject with which
few could disagree—the high cost
|of State income taxes—in noting |
that 60 per cent of the State tax
|goes te maintain  institutions

| holding eriminals.

Gray's thesis is that, for the
long run. the way to cut your
State income tax is to reduce the
crime rate via building better
housing. giving belter job oppor-
tunities. more and better educa-
tion, psychiatric eare for poten-
tial criminals, etc. Immediately,
he calls for increasing the police
force to 25000 from its current
18,000 and giving the gendarmes
a better break, salary-wise.

| . Whatever _ one's opinion of
Gray, it would be difficult to
fault this show. He ersonally,
and in a sincere style, delivercd a

plug for Michaels Brothers, one
of his two sponsors. The other,
Sealy Mattresses, utilized an' ef.
fective film piteh.

B Sam Chase.
| Kukla, Fran and Ollie

| TELEVISION — Reviewed
ISu.‘:dny (24), 4.4:30 p.m, EDT.
Presented by RCA Victor on al-
‘hmtc weeks thru the J. Walter
Thompson agency via the Nation.
al Broadcasting Company - TV
network. Produced by Beulah
Zachary. Director. Lewis Goma-
vitz, Music, Joseph Fascinato and
ork. Costumes. Joseph Lockwood.
Featured. Fran Allison.

“Kukla. Fran and Ollie” and
!all the Kuklapolitan Players are
back in a new expanded half-hour
show which conveys even better
their special effervesence. The
program, which has been having
trouble holding its audience, may
find that the late Sunday after-
noon siot is made to order for its
potential public.

The program s actually the
same. Ollie is stili the wayward
boy who wants to run everyvone
and everything and still Is sweet
on Fran, and Kuklg helps whip
him into line. The 4nitial show
concerned Ollie's attempt to turn
the stanza into the "Oliver J.
| Dragon Show." When rebuked by
the others. he reluctantly gave
them spots. Fran's intro was
Beethoven's "Minuet in G.* and
Kukla was given a hillbilly tune.

All Ollie

The success of the program
secms to hinge on Ollie’s snaggle-
toothed humanity. He is capri-
cious, childish, a lady-killer, an
impresario, an emsee— the whole
works. He was an utter delight
wearing his Captain Kidd hat.

The RCA commercials sold the
merits of 45 speed disks and ts
new low cost record player. Burr
Tillstrom, the creator of the show,
helped with the spiel, but should
have kept in the background. 4t
might be wiser for him not to

Bob Rolontz.

show.

break the spell created by the
s B R Sl

As Others Sece Us (Radio),

program is a tran-
scribed  version of Alistair’s
Cuoke's new commentary for
the British Broadcasting Cor-
poration. Cooke, to an Ameri-
can audience, Is a refreshing
change. He is erudite and
fresh in approach.

Kukla, Fran and Ollie (TV).
NBC-TV, Sunday (24) 4-4:30
p.m.. EDT.

*Kukla. Fran and Ollie” and
all the Kuklapolitan Players
are back in a new expandcd
half-hour show which conveys
even better their special ef-
fervesence. The program. of
course. is much the same. but
lengthening it hasn't hurt its
impact. Ollie is still the same
wayward boy who wants to
run everyone and cvervthing.
Still is sweet on Fran, and
Kukla helps whip_ him into
line. The initial show con-
cerned Ollie's unsuccessful at-
tempt to turn the stanza into
the "Oliver J. Draron Show. "
The RCA commereials sold the
merits of its 45 speed disks
and its new low cost player.
{See full review this issue.}

Cl+h 15 (Radio). CRS, Mond=v,
Wednesdav »nd Friday, 7:30.
7:45 p.m,, EDT.

Club 15 started its sivth sue-
cessive vear over CBS this
week. using the same basic and
successful variety musical for-
mat it has followed in_ past
seasons. Bob Crosbv. Giscle
MacKenzie. The Modernaires
and the Jerrv Gray ‘ork con-
tinue to make the quarter-hour
sef a very listenable program

resenting u, - to - date tunes
rightly, with a minimum of
chatter and a maximum of .in-
formality. (See full review this

issue.)

. - .

Danger {TV), CBS-TV., Tues-
day (26), 10-10:30 p.m. EDT.
Usually one of the better

video dramatic shows., “Dan-

ger” seems to have taken a

con-man’s approach to its pub-

lie with the presentation of

“The Face of Fear.” The seript

was as phony as a plugged

nickel. It baited the audiencc’s

interest with promises of a

maniae strangling a girl alone

in an office building. After an
elaborate build-up. the viewers
found that what the girl
thought was a maniac was in
reality a guy trying to woo a
girlfriend. The commercials,
which have been seen before.
tell via charts thc advantages
of Amm-i-dent over er
toothpastes. (See full review

this issue.)
.

Lowell Thomas (Redin). CBS,
£:4%.7 p.m. EDT Monday-

Friday.

v Thomas Is broad.
casting's version of Old Man
River. and is now rolling along
into his 23rd consecutive sea-
gon. The ingredients remain
the same—the news headlines,
a bit of unponderous analysis,
and the human interest varn to
tie the package toeether.
Thomas' stvlie has changed lit-
tle over the vears, and he con-
tinues to do his stint in the
same meHifluous tones.. (See
full revi('\\'. lhls‘ issl:t'.)

The Television Newspaper

(TV). WABD. New York.
Mon, Fri., 11 11:15 p.m.
EDT.

Barry Gray has 8 good and
well-paced news show here,
which can hardly be eriticized
in any respect. except perhaps
use of toa few still news phe-
tos. Gray's manner is calm
and dignified. and his delivery
of one plug was done in sin-
cere style. {See full review
this issuc..) -

Great Play Series (Radio).
WNYC. New York, Sunda»
(24), 8:30-10 p.m.. EDT.
Wilde's "Importance of Be-

ing Earnest” opened a week's

repertoire of outstanding plays,
plattered by the British Bron-
casting Corporation and fea-

' Danger

| TELEVISION — Reviewed
Tuesday (26), 10-10:30 p.m.. EDT.
|Presented by the Block Drug
Company thru Cecil & Presbrey
via the Ceolumbis Broadcasting
System-TV network. Produced
[and directed By Charles Russell.
Script., George Morrow. Music.
Tony Motiola. Cast: Sidney Lu.
|met., Lee Grant and Leonard
| Barry.

| “Danger” has a solid rcputation
for presenting mature drama in a
medium where the drive for all-
audience-embracing formula usu-
ally hampers creative talent. But
judging from the "Face of Fear,"
thc program viewed, the drama
scems to have taken a con-man's
approach to its public. After a
few more such scripts, the stanza
may find its viewer's patlence
growing limited.

The story was about a young
lady. alone in an office building.
who feared a much-publicized
maniae,

{face her expected foe. Fnter a
| phone repair man. ‘She takes him
Ito be the strangler, -and after
|a long conversation about love,
|shrieks when he moves too near.
He runs out. but soon returns to
reproach her for not having an
i the guy
!wanted was to get married.
I But the script was as phony as
a plugged nickel. The repair man
ienters with his head cocked on
|the side (derivation: “Night Must
lFall"). and when he talks to her,
hq playfully takes out a piece of
wire. Presumably he was cxercls-
ing his muscles. Really he was
playing the audience for a sucker.
“Danger” also secms to have
an all-consuming urge to show
characters who are not content
with the life around them. They
want to be - somebody and do
something. Thus our heroine prac-
tieally did nip ups when she
heard a boat horn. Her boyfriend
was given short shrift because all
{this clod eould provide was a de-
cent home and a respectable life.
He didn’t have that neurotic fire
that sends so many people to
psychiatrists.

The program might better itself
by painting character in conflict
with reality. Its psuedo-humani-
tarian approach to life is strictly
food for the addled brains of par-
lor inteliectuals.

Director Acts

The show was also unique in
[that it merked the video acting
debut of Sidney Lumet. the di-
rector. A former child actor,
Ldmet's bow was not auspicious,
but he can’t be blamed. he didn't
have a chance. The same can be
said of the gifted Lee Grant. The
seript was also too much for her.
Producer Charles Russell also
direct

The commercials for Amm-i-
dent pointed up via charts its re-
puted advantages over other
toothpastes. These commercials
have been séen too frequently be-
fore. that is. unless the sponsor

Great Play Series

RADIO — Reviewed Sunday
{24), 9:30-10 p.m.. EDT. Public
Service program via WNYC. New
York. Produced and transcribed
by British Broadcasting Corpor-
ation. Cast: John Gielgud, Edith
Evans. Gwen Ffrangcon-Davies,
Ronald Ward., Angela Baddeley.
Betty Hardy. David Horne, John
Turnbull. Roger Delgado.

BBC not being limited time-
wise commercially can afford to
stretch out its fare to any length
New York's municipal air outlet,
WNYC, can do the same thing.
So it is conceivable a smart no-
tion for the latter to put on hour-
and-a-half-long platterings of top
flight dramas played by top-flight
British casts. The first of a week’s
repertoire of eight was Wilde's
“Importance of Being Earnest.”

Back in 1947. John Gieclgud
brought over his own hand-
picked troupe to revive “Earnest”
on the Stem. Despite the fact that
the then 52-year-old farce comedy
| had never acheived Broadway
| success. Gielgud and company
made it a merry and flippant sat-
ire of Victorian manners. The
wit, contrived as it is. crackled
and sparkled. Back-grounded in
turn-of-the-century stiltedness, i
was a visual as well as an intel-
lectually nonsensical
“Earnest” came to li
merry prank which Wilde in.
tended.

“All Wonderful™"

Air-wise for BBC, Gielgud has
assembled a fine supporting cast
for his young man-about-town
who idiotically pretends to be
Earnest instead of John. Dame
Edith Evans is excellent as the
dragonish dowa,cer. Ronald Ward
is fine as_his pal. and Gwen
Ffrangcon-Davies and Angela
Baddeley arc kittenishly mid-
Ninetvish as the pair of heart-
intercsts. Betty Hardy makes a
more than adequate romantic
governess, and David Horne is
properly, mouthily tiresome as
the rector. To a British ear. a
reporter is sure they are all quite
wonderful.

Unfortunately, "“Earnest” is the
sort of fare which must contin-
uously spark audience mental
nip-ups. And even more to the
point, a great deal of its non-
sensical fun is dependent on sight.
{ Combine top-heavy British vocal-
izing with a complete blank on
the latter, and a lot of kick out of
| Earnest's silly didoes goes out of
the window. The cast gives the
play an amusing, if not always
a too understandable reading. but
it is this reporter's opinion that
real enjoyment of it is limited to
those who have seen the farce on
| the stage. It would seem that ite
[ appeal would therefore be limited
| to something of a class audience.
| However, WNYC's notion of of-
| fering up revival readings of out-
| standing plays via recordings Is
both economical and sound. It
ishould exert a strong pull on
‘llsteners fed up with soap opera
|and private eye type of drama-
| turgy. Bob Francis.

1

Lowell Thomas
 RADIO—Reviewed Wednesday
{27), 6:45-7 p.m.. EDT. Sponsored
{ by Procter & Gamble, via the Co-
{lumbia Broadcasting System, thru

believes the same audicnee isn't|the Compton agency.. Producer,
watching. Advertisers don’t pre- | Ted Bell. Commentator, Lowell
sent the same programs week | Thomas. Announcer, Nelson Case.
after week. "Why should they pre- |
sent the same commercials? Bill !
Shipley’s delivery was clean and |
dlear. however, Leon Morse.

Lowell Thomas is broadcast-
ing’s version of Old Man River.
Rolling along into his 23d con-
| secutive season after an eight-
weck hiatus spent at the conven-

Hawley Ordered to
Baraain With AFRA

WASHINGTON, Aug. 30.—The
Hawley Broadcasting Company.
operator of WEEU and WEEU-
FM. Reading, Pa., was ordered
by the National Labor Relations
Board this weck to bargain with
the American Federation of Radio
LArtists and stop -threatening em-
ployees with reprisals because of
union activity The board found
WEEU management in violation
of the National Labor Relations
Act for “engaging in unfair labor
practices.’

turing top-flight English casts
Opening sample, while losing
something via top-heavy Brit-
ish delivery and evem more
thru lack of visibility, added
up to an amusing reading and
should spark listener interest
in a class audience. (See full

tions, and writing asserted articles
and a book, Thomas is back at his
CBS microphone, dealing up the
news across the in his usual
mellifluous tones.

The show caught was typical
Thomas—as almost any evening's
edition is apt to be, since his style
has varied little over the years.
The news headlines. a bit of un-
ponderous analysis, and the hu-
man interest yarn to tie the pack-
age t;lfether—they were all there.
If AM broadcasting ever disap-
pears  completely, it probably
would not be offiefal until Lowell
Thomas tells about it on his show.
But then, would he be able to say
“So-long until tomorrow?* -

Iory commercials stress the
better complexion the soap claims
to give in as little as one week's
time. A plug for Ivory Flakes took
a swing at the detergent competi-
tion as possibly having roughened
the hausfrau’s aands. Nelson Case

review this issue.)

does a fine pitching job.
Sam Chase.
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TV-Film

Reviews ‘Ofﬁcial Nears

The Hormel Girls |

TV FILM—Revicewed at special
showing Tuesday (26). Running
time. 30 minutes. Sponsored by the
George A. Hormel Company. Pro-
duced by Kling Studios. Inc. Pro-
ducer. Fred Niles. Director, Fred
Freeland. Cast: Hormel caravan.

The Hormel caravan is one of}
the strangest shows on the road
today, numbering more than-100|

rsons, including 82 fem per-
'ormers who are actually sales
girls first, and singers, dancers
and instrumentalists second. Their
history as a live. traveling unit
which sells hams by day and sengs
by night, and as network radio
artists. has been a proven com-
mercial success for the sponsor.
Now, for the first time, television |
is to be included in their activi-
ties, and based on the novel meth-
od which Hormel has devised. the
new medium will have a dollars-
and-cents yardstick with which
to prove itself.

In effect, the Hormel TV show
is closely patterncd after its radio
predecessor, with the accent on
the music played and sung by the
girls. There is only a scant ref-
erence to the dancing and novelty
material which is so effective in
their theater, aud and arena ap-
pearances. However. again due
to the method in which this TV
series will be used, the rather
strange programing may have its

ints.
. P.A. Tie:In

Inking Dunhill

!
Hormel products. Therc is enough |
good talent plus fem appeal to|
make the public want to have

a look in person at what they see | or 0

on their TV screens. The fact that

the live show has enough vanely'

4n it to offer a completely new)| NEW YORK. Aug. 30.—Official
type verformance for the scanner | Films this week neared the paet-
S;‘Ol“d bring the audience back|ing of Dunhill cigarettes for its

for the post-in person TV shows.|Robert Cummings show. The
Norman Weiser. |buy would be for radio and TV

— = ion National Broadcasting Com- |
Pulse of the City  |pany facilitics. The program’s

video slot would be Saturdays,
TELEVISION — Reviewed 7:30-8 p.m., on NBC-TV, but no
Tuesday (26). Produced and di- radio period has been selected
rected by Robert Toblas. Dis- on NBC-AM. ) .
tributed by Telescene Film Pro-| This is the third important
ductions. Script. Malvin Wald. | property recently sold by Official.
Cast: Cliff Cothran, James Reese Programs are sold at” a price
and Frank De Langton. which covers their entire cost
- without waiting for subsidlary
An ideal bet for a sponsor in- | runs to make good the invest-
terested i1n a 15-minute low budg- ment. Cummings comes in at
et dramatic stanza, “Pulse of the|about $29,500.
City™ is a vivid, punchy story of | Canada Dry last weck pur-
erime among the man-made cliffs | chased Official's "Terry and the
and caves in the big town. The |Pirates,” which it will spot pro-
program adheres to formula, and |gram. This show will run the
yet within its compass manages to | sponsor about $20,000 for each
project high-voltage tension, pri- | film. Canada Dry expects to
marily thru an cxcellently written build its entire merchandising
script. campaign around characteis in
The storv was about a man who |the show. About $250,000 will be
murdered his wife and almost got |spent on merchandising by the
away with it until a nosy woman advertiser.
reporter intervened. He staged | First Major Buy
the shooting so that it was blamed | The first major purchase of an
on a juvenile delinquent. After |Official Film property was when
the murderer had ‘been cleared, |Singer Sewing Machines took
the case was re-opened when the | over “Four Star Playhouse.” This
woman reporter disclosed some of | costly program runs $35,000 each
film, and goes on the.Columbia

his unknown past. There were
several very effective scenes, es- |
. > pecially the climax, as the crim-
ready for use this fall, with the|jna) tried to commit suicide and
rest to be in the can within algound himse!f unable to jump. [
month. The scries will be used “pe entire cast was competent.

on a spot market basis, with about Outstanding were Frank De Lang- |
six 1o eight shows, telecast only " " 5o o "Reese as police
a probable two-or-three-times-a-| o5 org Leon Morse.

week sked, to be shown pn’?ru:o
the a arance in person of e p,
carn\'grll).e Rest of tl?e series will Adventures of Blmkey
then be shown on a once-weekly | v IR EATN < S l
basis after the caravan has moved! HReviewed at special screening.
on to its next destination, where Running time: 15 minutes. Pro- |
the process will be repeated. ducer. Murray King. Director. |
In order to get an even greater Paul Ashley. Technical advisor.!
impact, Hormel is now setting up Lucule. Emerick. Writers, Miss |
plans to film an additional 13 Emerick and Nat Wilkes.|
shows, starting immediately after Puppeteers: Sylvia Meredith, |
the Thanksgiving holiday, so that Donald Somers and Mike Diet.|
the audience impact both before zich. Live Blinkey. Michael|
and after the live free shows can Mann. Film Editor. Bill Kyriakys.
be made more flexible and possi- Sets. Tom Corlett. Music. Phil
bly strung out over a greater per- and Loretta Foote. Distributed
iod of time. by Blinkey Productions. Inc.. 159
The first 13 shows are designed W. 49th Street. New York City.
for the small town rather than the | - w
I:rg';h urban audience. While the| “Adventures of Blinkey,” a new
technical quality of the shows Puppet series, has three major
reviewed at a special screening factors in its faver. An imagi-
was excellent, the showmanship | fative fantasy format, scripted
could hardly compare with the With good taste and delightful
lavish musical shows which are| “Land of Oz” touches: excellent
available to TV viewers in larger, Merchandising possibilities, and |
cities on a daily basis. low budget ($3,100), which en-
The performers. It must be ables producer Murray King to
stressed, are amateurs in the| offer it at 75 per cent of the sta-
business of theatrics, yet they can | tion’s Class C time rate.
handle their instruments well, the| ‘Aimed at the four to 10 age
choir is well coached and melodi- group, the series follows Bhnkey‘
cally well blended. The wardrobe | (Michael Mann), a male-counter-
is excellent, and the girls. while part of “Oz's” Dorothy, into an|
presenting an over-all attractive enchame_d puppet-land, where he |
appearance, are the healthy, out.| materializes in the person of a
door type rather than the usual|Blinkey puppet. Child psychol-
song and dance performer who, ogist Lucille Emerick, creator of
works at her end of show business | Blinkey. has peopled this world
on_a 24-hour-a-day basis. { with- a host of imaginative char-

To date 13 shows have been

filmed. and six are cdited and

Despite its shortcomings as TV acters, including the What-Not
production, the package should Tree (a knowing old party who
prove an effective one to sell the ‘rules the land);

the Gargoyle;
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Broadcasting System's TV net-
work on alternate wecks this fall.
Offlcial also has another client
on the hook for a second version
of its “Four Star Playhou "
is currently signing four stars for
its second version of ‘the show.

| B ) ek
\Abbott-Costello

Pix for 714G

NEW YORK, Aug. 30.—The
syndicated half-hour Abbott and
Costello video film show is being
Peddled here at the highest price
ever asked in a local market—
$7,500. Sponsors who want the
Program in the Chicago and
Los Angeles markets are being
qlumvd a $4,500 figure for one
play.

Bull Frog Drummond; the
Weaver, and traditional witch
tagged Harpy. The last named
sports a vacuum cleaner in place
of her out-moded broom.

The first two episodes, which
together formed avomplete story,
revolved around Blinkey’s at-
tempt to rescue the Weaver from [
a dungeon, where the Harpy had
hidden him away to “weave a
fabric of lies” = Children love
puns, and Miss Emerick is quite
adept at the better-grade kind of
plays on words. (e.g. the Weaver
refuses to weave for the Harpy,
stating “l weave fabrics not fab-
rications.”)

Miss Emerick also has a shrewd
merchandising mind, and the se.
ries is loaded with clever mer-
chandising angles, Gimmicks al-
ready made up  in sample to:
form, include a (Book - 0- Mat)
Rube Goldberg-type ‘music ma-
chine, which manufactures “high
tone and low tone books”; a safe-
from-harm lantern tagged the.
Talisman of Mastery, and

the
Videoseope, which televises the |
future. With the exception of |
Blinkey (a cute little snub-nosed |
blonde) the puppets are a bit on|
the grotesque side, but if the se-
ries builds sympathy for their af-
flictions the kids will probably
go for them.

Miss Emerick and Michael
Mann will get behind the mer-
chandlsing promotion with regu-
lar scheduled personal appear-
ances tours across the country to
plug the show in schools and on
the air. Another promotion pius,
the fact is that King is readying
a series of eight and nine-minute
radio versions of the show, which
he will offer gratis to all TV sta-
tions affiliated with radio outlets.

King says he is able to price
the series Jow because he solves
his budget problems, via a cost-
cutting special sound recordin,
process, utilizing quarter - inc
tape. June Bundy.
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Legit Reviews

THE CHILDREN'S
HOUR

(Tuesday. August §)
Putnam County
Playhouse,
Mahopac, N. Y,

A drama by Lilltan Hellmsn. Btaged by
Osceola Archer. Scts by Ken Dloomer

Btage mensger. Constance Simons. Pre-
sented by JiII

Mitler
. Betsy Schermen
-Marton Randoiph |
‘Marcla Steinman
Reve Minkin |

. Sally Stoek |
loren Perez
‘Mirands MeDermott

.Pattie Hines

Virginia Xaye |

Mary Rnydenr
Tom MeDermott
.Leora Thateher |

Don Abrama |
.Ruth Bennett |

With very little fanfare. Kermit |
Bloomgarden has penciled in a|
revival of Lillian Hellman's “The
Children's Hour” on his Broad-
way docket for fall. In connection
with this, summer theater pro-
ducer Jill Miller revived the 1935
hit — it ran 691 pcrformances —
to give Bloomgarden a_ looksce.
If there had been any doubts in
the Broadway mogul's mind
about how the play had been
holding up all these years, there
shouldn’t be now. It's as fresh as
it was when written. However,
the third act does show its age,
but craftsman Lillian Hellman
ought to be able to polish that off |
with a few good strokes.

For added measure Bloomgar-
den's wife, Virginia Kaye, cssays
one of the principal roles, and it's
this reporter’s bet that she, too, is
giving a pre-Broadway tryout,
Bloomgarden savs merely that
“she's up for one of the roles'™
but having seen the excellent
performance she turns in after a
week’'s rehcarsal, this reporter
would have the casting for Karen
Wright all set.

As a matter of fact, the whole
cast turns in fine jobs for a sum-
mer theater bill. And an unusual
one it is too. Miss Hellman de-
picts the effect, of accusation of
lesbianism on two girls running a
school, labeled as such by a neu-
rotic brat. First her doting grand-
mother sees to it that the children
in the school are removed., and
the ruin to the girls’ finances and
reputation follows. THe tragedy
of one of the gal's suicide, tho
treated off - handedly by the
grandmother who comes in re-
pentant, having lcarned the
girls' innocence, the show's
smashing climax. And brings
irony to the situation, since she
alone has been guilty in silence
thru the whole proceedings.

Hayden-Thaicher

The tragic girl is ably played
by Mary Hayden, an extremely
competent actress ‘who has es-
tablished herself solidly in many
roles with the Mahopac audi-
ences. Leora Thatcher turns in
a magnificent performance as the |

Rosalie Wells
Mary Tilford .
Karen Wright .
Martha Dobie 3
Doctar Joseph Csrdin
Mrs. Amelis Tiford
A Grocery Boy
Agsths

is

,inndmother and Is the foil for | co:

er scheming granddaughter's |
lies, nastily handled by Pattie|
Hines. In good support are Mar-
ion Randolph, Betsy Scherman
and Tom and Miranda McDermott,

But the cast Is not alone in pro-
ducing a good summer bill, Osce-
ola Archer's direction, tho dis-
turbing at times In repetitive
movement, Is really top-drawer,
and Ken Bloomer's sets are in
good strawha‘ tradition. In faet,
unusual for summer theater as it
may be, this bill from sheer pro-
duction standpoint deserves full

{

praise.
Kermit Bloomgarden certainly
must have seen a green light on
his play schedule, With all this
achieved In a week, it really
should be a sock show in revival
in the fall. And as far as the
script is concerned, it's very
much alive today. As long as de-
viates arc born — uand they have
been since the world started
turning — the subject will hold
interest. So what’s 16 years?
Dennis McDonald.
CINVIN E3
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Seagulls Over Sorrento

(Opened Monday, August 18)
Westport Country
Playhouse, Connecticut

A comcdy-dramns by Hugh Hestings Staged
by Armine Marshall snd Charlea Bow-
den. Setiing by Peter Larkin  Genersl
manages, Philip Langner and Charlea
Bowden. Stege manarer. Eljott Martin,
Press_representatives. Ralph Lycetl and
Bl Dempsey, Presented by the Wente

ne

port Season ‘of 1952. 1
Able Bel N McIntosh “laggls™ . "
% ....Bruee Han
Able Seaman Sims “Spros” -
‘Mortimer Ryden
Able Scaman Turner “Lofly”

_John Randolph
Pat O'Malley
Leslle Niclsen

Able Sraman Badver
Petty Officer Merbert

J

L. Comm, Redingnd 2

.DB.O. DEC, RN Ouy Spsun
Sub-Lieut. Granger, rn .8l Danfels
Able Seamon tludson “Radar”

Waltey RBrooke

Telegraphist “Sparks’ Rox Stelger
It is quite understandable that
“Scagulis Over Sorrento” can be
London’s longest-run play. (The
Hugh Hastings comedy-drama is

now 1 its third year on the West
End.} 't pulls oat all the stops on
the “hearts of old” tradition of

the “Senior Service' so dear to the
British heart. Hastings spent five
years .. the British navy and
doubtless knows whereof he
spea’ts — and ineidentally he's a
pretty good playwright but
"Seagu’ls," which 1s getting a try-
out for Broadway sponsorship by
the Theater Guild, looks like a
strictly British dish of tca.

In some measure, by virtue of
an all-male cast, "Seagulls” is a
sort of English “Mister Roberts.”
Its focal point is a bateh .f British
seamen and officers engaged in
highly dangcrous postwar experi-
ments with explosives on an
island base somewhere around
Scapa Flow. The lads call it Sor-
rento, because it is so different.
Its humor derives primarily from
the ~ enlisted personnel’s skir-
mishes with an arrogant petty
officer, who naturally gets his
come-uppance in the end. Mixed
with this, is a touch of melo-
drama, a salting of philosophy,
and liberal doses of sentiment. It
may be an excellent vignette of
British naval life, but by our
standards its humor Is pretty
forced and obvious, and its plot
hardly sufficient for a full size
play

It must be admitted, however,

that a pecwsitter does get inter-
ested in Hasting’s characters, pos-
sibly because they are so well
cast and played. J. Pat O'Malley
gets the top comedy assignment
as a vet Cockncy seaman who
knows his way around Admiralty
protocol. John Randolph is fine
as a rugged shipmate who can’t
stand injustice, and Bruce Hall
make m % of & dour, young Scot
who turns right human. Walter
Brookes is .svr pathetically right
as an ldealistle young scientist
who gets himself killed, and Les-
lie Nielsen is properly sadistic as
the petty offi_.r.
There are further competent
ntributions from Guy Spaull,
Rod _.:i_.r, Mortimer Rydell and
Bill Daniels. A ina Marshall
and Charles Bowden have done
smartly by the direction of a play
in whic'y s little real action takes
Place on the stage. and Peter Lar-
kin as ashieved a most authen-
tic-looking background of a seg-
ment of a British naval fortress.
The ' _tport Playhouse has
given “  gu!l' an ove. excel-
lent tryout.

But, in this reporter's opinion,
the Ti. .ter Guild should ponder
long before submitting Hastings’
opus to Broadw. .y competition. It
is a Jittle too top-hea¥y Britlsh for
local consumption.

Bob Fri=cis.
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A New, Comprehensive and
Definitive TV Film Report

By JOE CSIDA

So overwhelmingly favorable was the
response to The Billboard’s First TV Film
Quarterly (published last June) that we
believed we would be hard pressed to
deliver to the indusiry a second edition
to match the first. It is therefore with
some relief and particular pride and pleas-
ure that we present on the pages that
follow our Second Quarterly for the video
picture business. We think you will agree
that we not only matched our initial
effort but surpassed {t.

The formula by which we did so was
comparatively simple. In the First Quar-
terly you'll recall we surveyed the na-
tion's TV swations, film producers and
dstributors. advertising agencies. et al., to
uncarth facts about the field’s needs. the
relative effectiveness of the companies
and product, etc. For the Second Quar-
terly we did so again, with several no-
table improvements and additions.

Thus, where the First Quarterly merely
indicated the distributors of ¢t estrieal
film and film produced especially for TV
who ware doing outstanding jobs in the
opinions of the stations, this second survey
delved into sgeclflc funetions performed
by such distributors.

Ir. the theatrical film distribution area,
for example, we asked the stations to tell
us not onl( which distributors gave them
the best all-round service, but which dis-
tributors supplied them with the best
merchandising and promotion aids; the
outstanding labeling. and leader service;
the most useful advance Information on
films, and even asked them to name the
best individual salesmen representing the
various distribuling organizations.

We asked questions on similar specifics
with regard to distributors of ffim pro-
duced espednlly for TV.

gose. believe us, is not merely
to csm lish “popularity” ratings. It is far
more significant We are atlempting to

point the way, for each distributor. in any
phase of the business. to the portions of
his operatlon which the stations believe
can stand improvement. If every distribu-
tor strives to better his service in any
eategory in which thie station report
indicates he Is weak, the entire industry
must inevitably benefit,

On the product side, too, in the preseat
study, we asked stations to name not only
the best theatrical film they had shown,
and the best series producced especially
for TV, but the “bests” in specific cate-
gories, such as drama, comedy, Western,
adventure, mystery, etc. Here, too, the
refinement process is intended lo throw
the spotlight on the outstanding product
in every type of film.

Another aspect of thc content of this

-Second Quarterly, which represents an

important improvement over the first is
the compilation and prescntation for the
first time. anywhere, of several new lists.
The listing of names, days. times of fea-
ture shows on the nalion’s stations
has never before been ?ut together. Rep-
resentative purchases of film for the past
auaner 18 a brand new important tabula.

on. And so are the .capsule reviews of
outstanding new product and a Rumber
of other presentations.

To the many leaders in the field who
have contributed interesting and au-
thoritative gucst artieles on important
topics, and. of course, to the stations who
agawmn responded so generously to our
questionnaire we are once more indebted
for enabling us to give the industry a
most complete Second Quarterly report,
which clearly surpasses our Initial e{loﬂ
for usefulness and interest.

We invite and urge you to read and
study this special section. We know you'll
agree it is the most useful compilation of
data yet assemhlcd on the complex TV
film field.




Page 12 SECOND TV FILM QUARTERLY THE BILLBOARD SEPTEMBER 6, 1952
SE 4 2 s

52 new Hopalon

for locc

Over ten million people watched eacl
weekly Hopalong Cassidy adventure l.‘lsl
year. Now Hoppy is to make 52 brand
new half-hour televisian films exclusive
for NBC. The first will be available g
showing in October.

W hichever way you look at it, that}

big news for sponsors and the public alike

And these films won’t be shown w

network time—they’ll be available ont
local station basis. That means you, 8
sponsor, can put them out in exaetly tht
markets you want to sell, at a time Yo
know your selected audience will be aval

able to you. Think ol it — 52 new rig
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] you can still buy

Hopalong Cassidy—

if you hurry—

in these markets:

assidy programs. ..

Albuquerque
Ames
*Atlanta
Binghamton
OnSOTS Only Birmingham
" Bloomington
Charlotte
*Chicogo
*Cincinnati
Davenport
in” Hopalong Cassidy advenfures to you sponsor an American legend. Hoppy Fort Worth
*Grand Rapids
Greensboro

and more Hoppy! of goods of every kind. His new series can *Houston
; Huntingdon

to a ready-made audience avid for has already sold millions of dollars’ worth

obably you already know ahout do the same for you! Get in touch with indianapolis

’ ; * i
1y's gilant drawing-power. Just to NBC Fitm Syndicate Sales today. 3 riad
Kalamazoo
nd you though — during the sixteen - Lancaster
CITY-BY-CITY RATINGS OF APRIL 1952* Lansing
ths he was sponsored by General Source: ARB *Los Angeles
P - : April City Report 3
s his average Nielson national Boston 19.7 | (Sat. 1:30-2:30 PM) Memphis
2 Philadelphia 20.5 | (Sun.1:30-2:30 PM) *Miami
was 32.6. His farewell appear- Baltimore 21.8 | (Saf. 6:00-7:00 PM) *Minneapolis
¥ Washingtan 23.8 (Sun. 1:00-2.00 PM) Nashvill
for that sponsor clocked 36.2 — New York 115 | (Sat. 4:30.5:30 PM) e
Detroit 243 | (Sun. 4:30-6:30 PM) Omaha
1,000 homes. Audience breakdown? San Francisco 24.4 (Th. 6:30-7:30 PM) Phoenix
Cleveiand 26.6 | (Sat. 4:00-5:00 PM) ————
O
willion children, 4 million men and Source: Videodex ;
- Buffala 28.5 (Sat. 3:00-4:00 PM) *Sait Lake City
million women. Total 14 million. Calumbus 19.0 | (Sun. 4:00-5,00 PM) San Antonio
Atlanta 33.9 {Sat. 6:00-7:00 PM) San Diego -
ity-by-city ratings see helow. Source: Pilse *San Francisco
New Orleans 47.8 (Sun. 1:00-2:00 PM) *Seattle
‘en you sponsor Hopalong Cassidy, *As reported by saticas Utica
9 Wilmington

*Available om
alternate-week basis

[
m S "dlcate in these, and some
- 30 Rockefeller Center, New York 20, N, V. Her i,




Page 14

SECOND TV FILM QUARTERLY

THE BILLBOARD

SEPFEMBER 6, X952

Pioneer Distribs Hold Lead as TV Ziv Widens Lead
As Top Distributor

Film Biz Burgeons; Shows Vary

@ Contir:ued from page 1

atrical film for video. Unity
Television Corporation. * Motion
“Pictures for Television and
Hollywood Television Service,
in that order. This 1s the identi-
cal order of finish in the first
poll. three months ago.

Among distributors of films
made especially for television,
the leader again was Zlv Tele-
vion Productions. Once more,
United Television Programs was

second. and Snader Telescrip-
tion Sales repeated in third
place, tied this time by CBS

Television Film Sales.

Station {ilm executives de-
‘cided that two firms were equal
in the quality of thetr theatrical
film packages, from the stand-
point of salability to sponsors,
audience response, etc. The
firms were Motion Pictures for
Television and Peerless Produc-
tions, Inc. Peerless led the pack
in the vating a Qquarter ago.
while MPTV rose from a sixth-
place finish in the last survey.

The tendency for leading
firms to hold their places car-
ried over to producers of non-
network news series made es-
pecially for television. Here, the
statfon execs confirmed their
choice of three months ago by
making INS-Telenews a repeat
winner. Second honors went to
United Press-Movietone. with
NBC News rated third. These
latter two firms changed places
with each other from the order
of finish in the previous study.

Perhaps the biggest sweep of
the entire balloting was regis-

tered by “Dangerous Assign-
ment,” film series produced es-
peclally for TV, and a product
of the National Broadcasting
Company's  Syndicated Films
Division. First the series took
the blue ribbon as the top non-
network film serles of any type
produced especlally for TV,
then it followed up with first-
place wins as the best non-net-
work mystery - detective film
series and as the best non-net-
work adventure {ilm series pro-
duced especially for TV.

The latter two ballots were
among the new questions insti-
tuted n this survey, in the first
effort to unearth the top shows
in individual program catego-
ries. Voting in some of the cate-
gories proved relatively light,
since at this stage some of the
shows are aired only in a lim-
ited number of markets, thus
limiting station experience with
them.

Among the winners in the ini-
tial study of individual program
types among non-network films
produced cspecially for TV
were the following: Western, a

tie between “Cisco Kid” and
“Wild ~ Bill Hickok”; drama,
“Royal Playhouse'; religious
series. Family Theater Films;
documentary. “The Big Pic-
ture”; sports, “Tclesports Di-
gest™; musical series, Snader
Telescriptions, and children’s

“Time for Beany.”

The top choices among theat-
rical films shown on TV in the
past three months were the fol-
lowing: Comedy, “Up in Mabel’s

m”: dramatic, “Seven Days
Till Noon"; Western, “Stage-
coach,” and mystery, "Fear in
the Night.”

The new study also delved
into various phases of distribu-
tors’ services for the first time,
in a move to further pinpoint
the job the distributors are do-

ing. A breakdown was made on
specific services rendered by
these firms, above and beyond
the quality of their product and
their all-around service offered.
This is a considerable develop-
ment and improvement over the
initial Quarterly study released
three months ago.

Thus, along these lines, the
station noted that the best job
of supplying merchandising and
promotional material by a dls-
tributor of theatrical films was
being donc by Snader Telescrip-
tion Sales. while Zlv Television
Productions won similar honors
among distributors of film made
specifically for TV. Thrce other
distributor services investigated
found Unity Tclevision Corp.
sweeping all first places: for
best shipping service on theatri-
cal films, best labelling and
leaders on film, and service of
the best, promptest, and fullest
advance Information on films
leased to stations.

Another hew study was that
made of the foremost salesmen
representing distributors. While
many stations were reluctant to
express a preference, those
salesmen mentioned may be re-
gardcd as the cream of the field
in terms of being most helpful
and doing the best job in serv-
{cing their station clicnts. Of
those handling films made es-
pecially for TV, the top salcs-
man proved to be John P. Rohrs
of United Television Programs.
Among salesmen of theatrical
{film. the top slot was a dead
heat betwecn Connie Lazar of
Unity and Paul Diamond of Mo-
tion Pictures for Television.

Ad agencies had their innings,
too. Among the ballots rendered
by agency men was one select-
ing the TV station representa-
tive giving the best all-around
service. This honor was won by
The Katz Agency.

Residuals & Motherhood—Or
Why | Made My TV Bow on Film

Debuts are exciting events in
any person's life. I've made a
few In years past. and 'm no
exception—]1 was excited. I had
paturally thought that my days
of debuting were over, and then
along came television and off I
go again. This turned out to be
the most exciting of all—and a
real challenge. But this time [
had some help. My husband,
Desi Arnaz. surrrised a lot of
people—but not me—with his
grasp of this show-business an-
le. You can't travel with a
unch of Cuban musicians agross
the country year after year
without ?icking up and keeping
a knowledge of manag(e)ment
which you never laose. Mr
and Mrs. Arnaz, plus our busi-
ness manager, Andrew G, Hick-
ox, formed Desilu Productions
Inc., and we were in business

Staff was the next problem. ]
had been doing a radio show
for CBS, "My Favorite Hus-
band,” and 1 had a well-knit
creator-crew in Jess Oppen-
heimer, Madelyn Pugh and Bob
Carroll Jr. Desi had as much
faith in their abilities as I did
—=a we had no problem in this
respect. But in another respect
we did. We wanted film. Others
wanted a “live” show. We won.
And the pressure was on.

We asked .ourscives. “Who
should we hire to put our show
on film?" “Who else,” answered
Des), “but motion picture tech-
nicians?”’ Within a week Desj
had contracted a crew—includ-
ing my old MGM pal Karl Fre-
und (only the greatest, in my
bonk)—Ileased a sound stage at
General Service, hired Bill
Frawley, a motion pjcture vet.
eran. and Vivian Vance, a Broad-
already.

1 realized that Karl had a
ﬂroblcrn, too. Our set had to be
ighted in its entirety and three
cameras were to run simultane-
ously. There would be no inti-

Bv LUCILLE BALL i
s

mate lights and shadows for the
greatest effect. When you ana-
lyze it, we were to do a show as
a theater stage play, photograph
it as motion pictures. record it
as radio for release on telewis-
ion. This includes about every
phase—a composite of show-
busipess.

For my type of comedy, basie.
ally, I insist on a human jnter-
est story of actuality, then 1 at-
way show-wise veteran, and we
were ready.

Now—why did we do this?
There are so many reasons that
I hardly know where to begin.
Desi just said, "What is good
business?” We had had a new
word added to our vocabulary,
“residuals.” This could be s
wonderful annuity. I don’t have
to enlarge on this reason. Suffice
to say that all of our business
acquaintznces, friends and
strangers agree that here we
have a point. We own the film.

As a motion picture actress, |
am used to film. After a long
time appcaring in movies, I have
an idea how I'm gomng to look,
what clothes set me off best,
what is the best “angle” I have
great confidencc in our director
of photography, Kar! Freund,
and | know that he knows what
Is best. He's been getting the

best out of me and others for
yvears. 1 had seen. many “live”
shows—many very good photo-
graphically ‘and some not loo
good. I didnt want to take a
chance. I was pambling enough
tack left-handedly. This brings
me to the problem of wardrobe
and changes—Ilegitimate oppor-
tunities to over-dress. With this
in mind, “live” I'm dead. I don’t
get a second ess. I'm not
geared to be the “whirling der-
vish of the dressing room.” On
film, we break as in a movie
and time is available for the
most difficult wardrobe changes.
1 have already mentioned
“residuals,” and, on sccond
ought, I will let you in on a
little secret—I am not too cog-
nizant of the word’s true mean-
ing (Webster was no help), but
I do find the extra revenues
come in mighty handy around
income-tax time. A surprise
element has recently entered
into the picture. Exhibitors have
evidenced an interest in a the-
ater release based on "I Love
Lucy,” so having the f{ilm -in
our possession, we called in a
specialist in this field to solve
a problem of constructing a fca-
ture and incorporating the *I
Love Lucy" episodes, the fact
that Edward .Scdgwick thru
his assoclation with us thru
the years simplified the under-
taking and directed it for us.
Soon audiences all over the
world will be able to see our
efforts—another first In  our
show-business adventures.
Why on film? A point 1 have
yet to mention—I'm a mother,
and in the process of raising a
family. ‘At present, film allows
me to spend more time at home.
and by virtue of having my ca-
reer registered on film, my
dream is an exclusive contract
with little Amazes. The “resid-
uals” will pay the (reﬂzj:t. So
why shouldn’t I prefer film?

Ziv Television Productions not
only has retained its titie as out-
standing distributor of film series
produced especially for television,
but has increased its margin con.
siderably over the ratio three
months ago. At that time, Ziv re-
ceived this accolade from the na-
tion's television stations by a
margin slightly under two to one;
in the current balloting, it has
gone ovcer two and one-half to
one.

in a tie between Snader Tele-
scriptions Sales and CBS Tele-
vision Film Sales, with 13 points
each. Another tie, for fifth place,
resuited betwecen Unity Television
Corp. and Sterling Television
Corp., with five points each.

The balloting, in a sense, was
a re-affirmation by the stations
of their stand of three montha
ago. Not only did Ziv retain ita
first-place status, but UTP fin-
ished second at 'that time, and
Snader, tied for third place. in

Thus, where Ziv scored 61 this tally, hcld that same slot
points, the runner-up, United alone last time out. Nine other
Television Programs, notched 24 organizations figured in the
points. Third-place race resulted voling.

@ HOW TV STATIONS RATE DISTRIBUTORS
OF FILMS PRODUCED ESPECIALLY FOR TV
Position  Film Series Dislribulor Poinks
Tiv Television Productions o i el

Unity Televiston {orp.
.....Sterling Telivision Corp.

U S Army

1 5
2 . United Television Programs. Inc.
3 Snader Telescriptions Sales
3 (BS Teievision Film Sates-.
5
5

® THE FOLLOWING FILM SERIES DISTRIBUTORS WON STATION
MENTION. BUT RECEIVED LESS THAN 5 POINTS:

Louis Weiss & Company Bing {rosby Enterprises
Revue Productions
Roland Reed Produttions NBC Fiim Syndicalion SatesJerry Fairbanks

Modesn Taling Pictures Service
Acme Television

Ziv Repeats best
On Sales, Promotion

Ziv Television Productions, be-
sides capturing honors as out-
standing distributer of film pro-
duced especially for TV, also was
named the firm offering stations
the best merchardising and pro-
motion assistance on shows they
sell. In so doing. Ziv racked up
104 points. while the second place
firm. Snader Telcscriptions, polled
77 points.

In a close race for third place,
CBS Television Film Sales nosed
out United Television Programs
by a margin of 58 to 54 points.

NBC Film Syndication Sales was
{ifth with 31 points, and United
Television Programs was .sixth
with 27.

Seventh place went to Revue
Productions with 13 points. A tie
for eighth place resulted from
both Jerry Fairbanks and William
F. Broidy scoring 10 points. Sim-
ilarly, the tenth place tussle be-
tween Upited Artists Corp. and
Official Films found both coming
up with nine points. Eight other
firms drew ballofs,

Position

® HOW STATIONS RATE DISTRIBUTORS ON MERCHANDISING-
PROMOTION AID FOR FILM MADE ESPECIALLY FOR TV

Distributor's Name TG

_Revue Productions
. .....Jerry Fairbanks ...
...... William F. Broidy .. ....
.....United Arfists Corp. ...

|
2
3
4
5
6...
7
8
3
10.
10..... . 0ffidal Films .. ..

Du Mont Netwosk. Film Depariment
8ing Crosby Enferprises
Hollywood Television Service
Adrian Weiss & Company

.iv Television Productions
...... Snader Telescriptions Sales. inc. ..
..... {BS Television Film Sales . A
_United Television Programs, Int. ... ..
. .NBC Film Syndication Sales ...
. .United Television Programs

® THE FOLLOWING DISTRIBUTORS WON STATION MENTION,
BUT RECEIVED LESS THAN 9 POINTS:

Tel Ra Productions }
Screen  Television  Productions

Roland Reed Productions

¥ & A Alexander Produchons. lmc.

Rohirs Is Foremost
TV-Film Salesman -

The foremost sal repre-
senting a distributor of films made
especially for television is John
P. Rohrs, of Unitcd Televislon
Programs, according to the na-
tion’s TV statlon cxccs who deal
with men from all firms. Four
other salesmen wound up in a
dcad heat for second place. Thesc
four are Charles ceves and
George Lyons, of CBS Television
Sales; Georgc Fisher of Snader
Telescriptions, and Bernice Coe,
of Sterling Tclevision.

As in the vodng for top sales

per ] in the theatrical fil®
ficld, many station toppers pre
ferred not to express a preferenct
specifically. A total of 22 sal®
people, however, were nominal
for the honor. .
United Television Pl’oducho!:
had the most salcsmen namt‘d"
this catcgory, with six nomlnl;‘ad
BS Television Film SalcsT e
our men listed. Snader ;l’
scriptions and Ziv Television
ductions had three men €30 .5
(Continued on page
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LASSER

18 AUTHOR OF 17

BOOKS AND NUMEROUS

ARTICLES ON TAXATION

C.PA. in New York. New Jerser, Californis and VHinais,
Seniar 'anner in J. K. Lasser & Company, nm sccounting firm

im New York Ci

UNIVERSITY WORK IN 195).°5
Adjunct Professor of Tanes. New York Unleenilty.

Chatrman, Institute on

versity

Feders]l Taxation st New York Unl-

Trensurer and Trustee, Burd College

1 used to act as Chairman o schools st Peansytventa State Col-
lege and Miam) University. Now I am adviser %0 the aame

achools

BOOKS WRITTEN FOR POPULAR DISTRIRUTION
(Most have been revised and gone into new printings aler the

first year of publication

YQUR INCOME TAX. published anoually stuce 1336 by Simon

& Schuster. Inc

at 11 or 11.50.

YOUR PERSONAL INCOME TAX, published annuslly by S8imon

& Schuster in 185C and 188)

-at 80

HOW TO RUN A SMALL BUSTNESS McOraw-HUl Book Com-

pany, Inc
120 pp.. 83

(1850—350 pp.. $3.95).
YOUR SOCIAL BECURITY, Simon & Schuster.

Ine. (1948,

HOW TO LIVE WITBIN YOUR INCOME (with Syivis F. Porter).
Bimon & Schuster, Inc. {I848.120 pp.. $1)

BUSINESS EXECUTIVE'S GUIDE, McGraw-Fitl Book Com-
pany. Inc. (1943 25C pp.. #3. ofien revisedt

BUSINESS TAX RANDBOOK. published analUalty under this or
olher titiea by Stmon & Schuster, Ine. from 1041-1950—
varlous pages and prices over the year)

HOW TAX LAWS MAKE GIVING TO CHARITY EASY, Funk &
Wagn!

PARMER'S
£3

1951, 250 pp.. 33.88).

(1948—)10 pp.. 83)
TAX HANDBOOK

Prentice-Hall. Inc. (1950 and

ESTATE AND OIPT TAXES, Henry Hoit & Company (1951,

178 pp.. $2.185)

AUVTHOR OR EDITOR OF HAMDROOKS FOR C.P.ACS,
LAWYERS, OTIIER TECHANICIANS
HANDBOOK OF ACCOUNTING METHODS. D. Van Nostrand

Company, Inc.

(1R43, 1350 pp

$10—often reprintad afler

1943 and now benE revised 1or new edition)

HANDBOOK OF COST ACCOUNTING

METHODS D. Van

Nostrand Company. Inc {1948, 1350 pp., 6t2)
HANDBOOK OF TAX AOCOUNTING MFTHODS, D. Van
Noatrand Company. Inc. {1951, 900 pp.. 812)

HANDBOOK OF TAX TECHNIQUES. Prentice-Hall. Inc

1225 pp.. #815)

(1951,

EXECUTIVE'S COURSE IN PROFITABLE BUSINESRS MANAOE-
MENT. to be published by McGraw-HIilt Book Cowmpany. Inc..

in JanUary, 1852

ESTATE TAX HANDBOOK. Mrtthew & Company (1881, 845

pR.. 3tAY.

CORPORATE ACCUMULATIONS AND SECTION 102 (with Rob-

ert 8. Holrman)
P 83)

Muithew Bender & Company (1949, 275

EDITOR of @ mosthly eolumn in TIIE JOURNAL OF

ACCOUNTANCY

deallng with current tax matters,
EDITOR of J. K. LASSER REPORTS ON TAKES and

1. KA. LASSER REFORTS ON ACCOUNTING
twice-n-month Dewsletter: distnduted Lo COrporale officials,

CPA’s and lawyen

ARTICIES—aften done thrn each yeur.
Muuy are lor popular magazines.
1 think t(here are nt least three accented tor publieation in
March. 1952-—around 1ax-reporiing time

Meny are done for the magariues Issued to CPA’'s, lawyers.

other technsclans

Many are {or the marasines serving the arts or the publiahing

or advertising professions.

Cost-per-Showing Is
Spot Expense Basis

By HARRY SWAYNE SMcMAUHAN

Exeeutive PProdueecr
Five Star Productions, llollywwsod

it's the mileage tha! counts?

Too many advertisers are
looking at the original cost of
TV film commercials and not
computing on a cost-per-shnw-
ing basis. A $4,000 spat, used 10
times on the network, costs $400
per broadcast. Used 40 times,
the cost-per-showing drops 1o
$100

Network tilm spots. in many
instances. cost far less than live
Pabst Blue Ribbon has cartoon
film spots that have gone on
CBS Fights at less than $50
cosl-per-showing.

S.0.S. Scouring Pads. with a
more elaborate showing on
NBC “Your Show of Shows™ is
getting some 10 repeats on fitnis
costing $2,750. This pegs the per-
broadcast price at $273, afer

| which time the film s still utll-

ired for spot market broadcast.

Pet Milk. on NBC's "All-Star
Revue,” is depreciating $4,250
color cartoon commercials in
three to four broadcasis per
season. Actually, however, these
films are so constructed that
they may be used over a penod
of several vears if the package
does not change. Further, with
a color original. theater show-
«ngs also can be developed at no
sdditional production cost.

Repetition of a well-con-
structed commercial, of course,
helps rather than hurts its ef-
fectiveness, as every sound ad-

vertising man knows. Eaeh im-.
pression improves the selling job
untll maximun velention is
achieved,

Such highly competitive prod-
ucts as cigarettes and soap
chunge their campaigns so often
that repetition must be more
concentrated (generally, it is!)
to obinin a low cost-per-show-
ing.

By and large, on network pro-
grams. the cost-per-showing of
any film comenercial should not
exceed $300. In other words, a
86, commercial should be
planned for 13 broadcasts, a
$2,500 one for at least 5
g &n spot markets, the comput-
ing factors are more eomplex.
Folger’'s Coffee broadeast a
$3.800 commercial 2,200 times
—less than $2 production eost
per station broadcast!

Locally, in Los Angeles. Lo,
Cabin Bread broadcast a 51,005
spot 220 times in the course of

13 mont a eost-per-showi
of less than $5. ¥ -
ese are  exceptions, of

course. A rule of thumb Is that
few live action comnmereials are
good for more than 10 repeats
in a single season. Cartoon com-
mercials, however, often are
gocd for more than 20 repeats.
_Just the same. remember the
life expectancy of a commercial
should never be forced Time
custs are far too high to risk re.
use of a tired commercial that
has lost ils impact. Don't ride
on worn tires

Plan well, studv closely, check
often.

It's the muteage that counts

Tax Deduction, Chance for Capital

Gain, Can Attract TV-Film Cash

FINANCING THE NEW TELEVISION VENTURE

Let's say that you are trying to
raizc new moncy for producing
your new television film series.

ou want to know the methods
used today—the methods most
discussed by business men and
their adviscrs

You've cxplored public fi-
nancing and loans from the in-
surance companies and the
banks, That won't work in your
case. Your problem, then. is how
to sell your venture to private
inveslors. How do you go about
it? What does the investor want?
How can you give it to him with-
out foo much pain to him and
you? What should you and your
advisers be talking about?

‘This is the tax side of altrae-
ting money—and the tax sidc
of how you want to manage your
investors 1o make sure you get
the best deal. too.

HERE'S THE WAY TO AT.
TRACT INVESTORS TODAY

Most investors in new enter-
prises (and in old ones. too)
seck the maximum fax shelter
for themselves. How do you get
that for them?® I think four
r;ethods arc most discussed to-

ay.

1. Give them a tax deduction
for the losses sustained in the
development of your venture
and lhen a chancs lor a capiial

in. That might be done by
orming a limited partnership.
They can take off the lasses (if
you set your partnership up that
way) en they might get a
capital gain on the sale of their
partnership interest. This is the
easiest way to attract money in
the high tax brackets today.

2. Give them a cavilal gain on
whal would ordinarily be called
interest—and yeot greatest pos-
sible collateral tor their money.
You can do thal by Issuing col-
Iateralized discount bonds en
you take in $75 and pay of! $100
in redemption—your lender gets
a capital galn. You pet ordinary
deduction for the premium
sprcad over the life of the bonds.

3. Glve them the chance for m
capital gain over the long pull
snd ye? & lot of security for their
advance. To do that. sell them a
converiible preferred stock—or
a convertible bond., Let them
convert, 11 their option. into
your common stock if your ven-
ture turns out to be successful

4. Give themr prolection on
their investment and vet the
shot at the capital galn. Do that
by selling them preferred stock
and common stock as a unjt—
or bonds and common stock as
& unit. They can hold one and
sell the other. Allocate your sales
price so that they pay negligible
amounts for the common. Then
they can sell readily.

Some of the other merhanics
of tax-motivaled financing meth-
ods adopted by a great many
businesses loday ought to be
quickly covered i this kind of
a summary:

Leasing ls important. This can
be direct from companies cre-
ated for that—or it can be from
companies set up by the in-
vestors. Sometimes they prefer to
hold theJ)mprrty in their own
name and collect rent directly
from an operating unit. It is
eslmated that 20 per cent of
Ameriean corporations today use
leased cars or trucks: in 1940
that was less than 2 per cent
Leasing 18 an excellent gadget
for investor control of his prop-
erty; it also is a fine buse to
avold financing of equipment
purchases.

Supplier and customer deals.
These run the wholc range of
getting equipment on extremely
easy !.erm&; ¢eumi pfymenl to

L]
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may sell a bond for $75 redeem-
able at a given date for $100.
Then your investor—

Pays no tax until he collects
the $100. and

Is taxed only as capital gain,
not as ordinary income.

Here is an exampie of how
you can do that In organizing
a new company:

Example: X, Y and Z form A
Corporation. About $400.000 is
advanced, of which $100,000 is in
common stock and $300.000 is
debentures. The common stock
is issued in equal shares to X,
Y and Z for cash or property.
The debentures are in registered
form. They provide that at the
end of 10 ycars the holder “of
each $1,000 unit will be entitled
to receive $1.415 This is the
equivalent of the original In-
vestment with interest at the
rate of 3% per ceant per annum,
compounded semi-annually. The

ounded semi-annually. The

older may surrender them on

any anniversary date after three
months' notice at fixed dollar
amounts. That is to be computed
biy adding to the original cost
simple interest at the rate of 3
per cent per annum. There is no
provision for current interest.

The corperation reports its in-
come on the accrual basis. Itis
entitled to deduct cach year ac-
crued interest compu! at the
3 per cent rate. The holders of
the debentures are not required
to report any income until the
debentures are redeemed. At
that time the excess of the
amount reccived over the orig-
inal cost is a capital galn.

There are lots of tax problems
with corporaie deduction in the
issuance of these bonds. All im-
portant is that the corporation
gets no intereat or amortization
dedyction if the iavestor. or his
family. or controlled groups.
have the maijority interest in the
mmpany. You want to check

at.

USEFULNFSS OF
PARTNERSHIPS

Limited or general partner.
ships are one of the most im-.
portant sources of genture cap-
ital. The investors [in both types
come in.more readily for many
reasons—

1. They get an andinary dedue-
tion for losses as they arc in-
curred.

2. First earned profits might
be used to pay back losses of
some pariners.

3. Sale of the partnership in-
terest gives the investor a cap-
ital gain. (He may find a good
profit in this deal. even after

he has taken a full tax loss for
all of his invesiment) Many
other advantages are had. What
you can do with a limited or a
general partnership will depend
upon local laws. You n ood
counse] with you in all of these
dcals.

WHAT DOES THE BUSINESS
SEEKING MONEY WANT?
Most important. today. it wants

& deduction for any money it has

to pay out to the investor. It

can get that via partnerships.

That plaecs the full Burden of

the tax on the investor—when

there Is income.

It also seeks a deduction for
any intercst it pays out on bonds
—and for any amortization when
it issues the discount bonds
we've talked about.

ADVANTAGES OF DFEBT FI.

NANCING TO INVFSTOR

D THE BUSINESS

Because of the advantages of
bond financing. many “thin coz-
porations" are set up. They have
a nominal stock investment and
an exeessive amount of indebt-
edness to stockholders.

Equlty corporate slimming can
be a highlr advantageous cX-
ercise In it, we sltep up the
amount of debt and decrease
equity holdings in stocks. Best
chance is on organization of the
company. Sought here is the
golden [leece: to gel the deduc-
tion to the earvoration for the
interest paid: ta be able ta pay
off debt without tax to the hold-
ers. Usc of obligations In financ-
ing gives these five advantages
in tax control—

1. Interes! is fully deductible
on the oblication. It is not neres-
sary to establish the valuc of the
contract. It is onlv necessary to
show thal the oblizations were
legally issued and that the husi-
ness is bound 1o pav the interest.

Repaymen! of a debt is nat
taxed: but a dividend is taxed.
Yet the person receiving both
mav be meTely gefting a repay-
ment nn his investment.

3. The face valup of the obligs-
tion is no! auetioned. Thus you
secure a basis for depreciatinn,
depletion and gain or loss de-
terimined by the face value of
the obligations issued regardless
of the value of assets or other
items recelved in exchanre

4. Stock red=mntions are sub-
iect to man~ difficulties; we of-
ten have to nrove thev "*e not
dividend distributions. That is
not had with debt retirement.
Redemption of a real bond or de-
benture which meets all the tests
of a creditor's cialm (maturity
date. fixed interest priority over
stockholders. absence of voting
power. etc.) never zives a divi-
dend. It makes ne difference that
the bonds were issued to the
cotparstion's sold stockholder.

5. Worthless securities are sub-
ject to capital loss limitations,
but sdvances 1o a- business in.
curred in business ovarsiions
can be ordinary deduetions.

Should a court hold that a
loan was really a contributioo to
canital. then:

The indebtedness might be
treated as a_stock: the {nterest
payments might be called divi-
dends to stockholders.

It all or _part of the debt was

(Continued on page 186)

IMPORTANCE OF DEBT FINANCING TO CORPORATIONS

The tnterest paid on the borrowing is fully deductible for normal
and surtax. Twenty-five per eent of the inlerest is deductible for
excess-profits texes. Furthermore 12 per cent of 75 per cent of the
borrowed capital increases the profits tax credit. Twelve per eent
of new equitv capital iz also allowed as an additional excess profits.
tax credit Here it a comparison beiween the advanlages of new

PP s hased on TOss
or net income, We've been doing
that with rentals pald for store
property for a long time—and
only recently started it with cap-
ital goods purchases. Consider.
100, leasing from the suppiier—
and then making a deal for pur-
chase only when you are ready
to do it

Certainly this list or any
other list cver prepared would
never cover all the arrangements
man’s ingenuity would create
We're concerned only with tax-
stimulated plans
ISSUING DISCOUNT BONDS

TO INVESTORS -

Sometimes the investor will
be attructed to discount bands.
Bonds issued with Increasing
surrender values have many ad-
vantages for a bondholder. You

fi ing by borrowing and by preferred stock issued by 3 corpo-
ration paying the 30 per cont cxcess-profits tax.

ASSUME $100.000 IS BORROWED
Offsets

Dedvuction
aqal
Aprrawed inteenst na-mal ‘an
ot and yrtay
TS $3.000 $1.560
L] ) 1080
H $.000 00
[ 6.000 jae

ASSUME $100.000 IN

Sxcenn

Dividend  Dividens Protits

rale zast credn
EAC] $).000 600
4,600 1800
3 $.000 3600
. 6.000 1.600
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Tax Deduction, Chance for Capital
Gain, Can Attract TV-Film Cash

& Continued from page 1$

paid out of earnings, the pay-
ments might be taxed as divi-
dend distributions.

The corporation might not be
able to deduct the interest paid.

So preferred stock has become
pelatively more costly.

A 5 per cent dividend fate 18
offset by a 3.8 per cent tax sav-
ing resulting from the preferred
stock capital. But an 82 per cent
company will have to earn 7.2
per ceni on the money to ga)‘ the
remaining 1.4 per cent. Against
this !t makes a profit of 67 per
cent by borrowing at 5 per ceat.
This places an enormous premi-
um on replacing prefe stock
with bonds.

EIGHT RULES TO WATCH
WHEN STOCKHOLDERS
PUT UP LOANS

We've listed flve tremendously
important sdvantages in debt fi-
nancing. They aid both the debt
holder and the cnmpan{ Trou-
bles come in this éype of financ-
ing when the lender is also the
stockholder. That posinion has
produced a great many cases.
Out of them we think we finally
developed the following strategy?

1. Keep the debt down to what
a lender would extend to the
business and be peady to prove
rour position by experts. Some
nsist we always get expert
opinion to show how much we
couid obtain from outsiders. In
addition, we get expert opinion
to show the rate of inferest that
would be raid. and the term the
debt would run, time for &ayv
ments on the principal’ ith
these figures we can determine
the rmount of bonds to issue, the
interest rate and the rate bl ma-
turity. The remaining value of
the property should be repre-
sented by stock.

2. Be sure the large indebted-
ness is not in approximate pro-

rtion to stock ownership.
gzherwise you add force to the
argument that the Joans were
really eontributions to capital
It is hard to explain as a coin.d
eidence. It indicates a desire to
maintain fixed interesis m the,
corporation’s assets

3. Be sure thc advances zare
pot the corporation’s only source
of working capital. Ordinarily
stock investment makes Up some
part of a eorporation's original
working capital. When indebt-
edness only is used for working
capital it taxes on the character
of stock.

4. The sourec for repayment of
the loans should not be eammings
and profits. Stock investment
usually makes up risk eapital
Stockholders of a corporation
nbrmally look to future profits
for a return on thefr investment.
A lender of money generally re-
quires greater assurance of re-
payment. He looks more to the
gn:um asset value of the debtor.

hus & loan dependent upon
future profits becomes very sim-
lar to a slock investment.

5. Be sure other creditors will
not be paid before stockholders
in an insolvency proceeding. This
faet could be very persuasive
that a corporation’s debt is not a
deb: for other purpotes. Why
then should it be a debt for pur-
peses od taxation?

6. Give the loans nll the chare
acteristics of an arm's length
transaetion. Transactions be-
tween a corporation and s
stockholders are subject to at.
tack. Excessive debt might be
considered a contribution to cap-
ital. It makes a gquestionable
transaction more {fable to atlack.
Get these characteristies into
your loan—

The prineipal should be no
more than a eommercial lender
wéuld pive—

Maturity, redemption, Interest
and other terms are what a com-
mercial lender would expect—

Security (mortgage) is what an
outsider would seek—

Perhaps have an actual en-
dorser on the de

Avoid interest dependent upon
earnings. subordination or lﬁl-
:zi!llnm of remedies upon a de-
ault.

7. Best of all, have the debt
advanced "by a distinet outsider
—even If the cquity holders have
to guarantee the debt Outside
financing. even if it is puaran-
teed by stockholders. in much
better (han stockholder debt
There should be no difficulty
with guaranteed debts if they are
essentlal to the business. That

still gets us the interest dedue-
tion. And the deb: payments
cannot be ralled dividends. But
be careful how you use a guar-
aptee. In cne case a guaranty
fund was set up to assure the
lender a retugn of 7 per cent on
sales and 8 per cent on invested
capital. The balance of the gor-
poratiow’s earnings were paid
over to the guarantor. The court
held that the guarantee was a
contribution to capital Thus paye
men's to the guarantor could
not be deducted as u business
expense.

8. Rules of thumb to use: May-
be the debt ought never 10 ex-
ceed 3 or 4 times the eguity in-
vestment, Or we may be safe if
the debi ratio to stock is clese
to the standards for marketable

bond issued—gencrally—

Debt ceiling Is about 60 per
cent of the replacement value of
the underlying assets.

Debt interest s % of earn-
ings

Two recent Tax Court cases
have disallowed where the cor-
porution had a ratio as Iow as
6% to 1. All advance the theory
of “inadcquale capitalization” to
disalloa-. lé)ur dectsians go far in
saylng that a debt structure far
overbalanced yives us risk—not
debt—capital.

In one recent casc, interest
paid to stockholders was held
not deduetible to the corporation
when the capital debt ratio was
1,000 to one. The stockholders
put uap $78 for stock, loaned
$75,000 and bought an apartment

house subject to a $303,000 first
mortgage. The Tax Court said
the §75,000 put u% on unsecured
notes was not debt because no-
body but a stockholder wouid
have made such a topheavy loan.

In the recent deal to buy the
Empire State building In New
Yorx City the $14 million put
up by private investors was ob-
tained by issuing interest bear-
ing debentures for $10.5 million
and stock for $3.5 mullion.

RISKS TO AVOID IN THIN.
NING IN STOCKHOLDERS
FINANCING

I the capitalization is not too
“thin” (sav 4 to 1), the chances
are that the couris will find a
true debt. But the money cannot
be put up as would invesimeni
In a new corporation. Then it
will not be recognized as debt—
on the theory that:

Charaeteristies of debt cannot
be present where the money s
completely at the risk of the
business.

Intention of the partles was to
create proprictary interests.

vou have got to avoid, too.
"thin* capitalization. Some guide
posis to remember:

Don’t have the same members
of the same family hold both

stock and debt. Maybe the wife
can hold the debt and the hus-
band the stock

Avoid having the debt and
stock in the same ratio by the
same POrsons

If possible get stock in the
hands of one person and the debt
held by unrelated people, maybe
the debt can he bheld by out-
siders; it that is not poasible.
get it held by in-laws or chid-
dren.

Here's a ease with $150.000 in
debentures and only 52 300 worth
of stock. The debentures were
subordinated to the elaims of
g':cr:l creditors. We'd have

n scared to death particularly
on the maturity of these deben-
tures  “within the reasonably
near future.” Yet the Tax Court
allowed the company to deduect
interest payments to debenture
holders he thing to paste in
your hat on this one is that the
company won because—

The debentures were issued
in two bites—-$50.000 in 1
shorily alter incorporation, an
$100,000 in 1947, when the com-
pany had $116,000 earned sur-
plus after a good first year,

The stockholders and deben.
ture hoiders were members of
three families. but debentures
were not taken in ratio to stock

SERIES OF
TELEVISION DRAMAS!

YOUR BEST TV BUYI

Always rated high* amang the nation’s

leading television programs

“Your TV

Theatre™ {originatly on Network os “Fireside
Theatre” for Proctor & Gamble) is cansist
ently topst Month after month it maintains

its high position .

beoting mony of the

suppased-ta-be best programs an TV!?! Far
record-breaking, sales-making success . .
make “Your TV Theatre™ yours!

*Ralings on reagquest,
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holdings. Best of all, the largesi
debenture holder heid no stock
at alL

So the problem really wgets
down to fair ratlos between
equity and borTrowed capital;
issuing debt instruments that
are not some kind of stock; be-
ing particularly careful if the
stockholders and creditors are
the same persons. Perhaps you
get some help out of the actual
run of the decigions against tax-
payers trying o set up debts
rather than stock.

HOW TO MAXE SURE

YOU ISSUE A DEBT

Too often subordinated debt,
or debt dependent on earnings,
is really a stock. That's all right
for widely held companies. But
it causes too much lrouble In
closely held groups.

All important (in closely held
companies) is to set up the
amount loaned by stockholders
as a debt and not a capital stock.
Stockholders’ money left in the
business may be there elther for
investment or as borrowed capi-
tal. Only instruments with these
terms secure an interest dedue.
tion

Interest rate s fixed: payment
date of interest i¢ fixed: payor
is under a defmite promise to

pay; payment is not dependent
upon earnings; pavee has pri.
ority to stockholders on dis-
solutien; upon defaull all rights
af payee may be enforced by
suit; holder has no voice or vote;
maturity of debt is definite, in
five, 10 or 20 years, or some
other reasonable date in the fu.
ture; obligation gives the holder
no share in the company’s assets,
or in its net assets on liquida-
tion; obligations are called
“bonds™ or similar names, This
is not conclusive, but it will nat
be rashly assumed that the se.
curity was misnamed deliber-
ately; the bonds are genuine:
They have no eharaeteristics of
stock even if they serve no busi-
ness purpose lo the corporation
or were issued for personal rea-
sons.

The Tax Court recently al-
lowed the interest deduction be-
cause — the certificates were
on the books—carrled a fixed
malurily—could be enforced—
carried no voting rights—called
for interest Elggmenu regardiess
of carnings e nterest deduc-
tion was not barred by such
facts as:

The corporation’s right to cx-
tend maturity for 10 yeurs.

Subordination to bank notes

(Continued on page 74)

TELEVISION STATION
FILM BUYER DIRECTORY

As of August 22, 1952

ALABAMA KLAC-TV DELAWARE
Birm'ngham Ma‘: 15:“"1‘; Program Director Wilmington

3 ilm Buyer
WAFM-TV KNXT WOEL-T

C. P. Persons Jr.,, Film Buyer
WBRC-TV

L Donald M. Hine, Film Buyer
M. D. Smith M, Theatrical

A
Leland G. Muller, Film Buyer
KTTV

v
J. Gorman Walsh, Film Buyer

DISTRICT OF COLUMBIA

Film Buyer, Washington
3
A%hzoce,:i: Tom Corradine, Film Buyer gj’fsl"? TSR] 7
KPHO.TV SaniDifaeo Programe o "
Julian M. Kaufman, Film KFMB TV WNBW
Director Bill L Fox. Film Buyer "
San Francisca George A Dorsey. Film Buyer
CALIFORNIA YGO-TV WTOP-TV
Holly wood Hclen Bradley. Film Buyer Derrick Dy:tt, Film Dircctor
{ABH P WTTG
Rgberl Guggenheim, Film ‘S(a;g{‘ _Srvplllman. Film Buyer Jules Huber. Film Buyer
uyer o
Los Argries Norman Louvau. Film Buyer FLORIDA
KECA-TV CONNECTICUT Jacksonville
Eloise Reeves, Film Director Ne» Haven WMBR-TV
KHJ-TV WNHC-TV William Terry. Film Buyer

James Love. Film Buyer Daye Harris, Film Buyer

S e

¥

L

S smancer !

[

Miami
WTVJ
l.abe B. Mell, Film Director

GEORGIA

Atlanta
WAGA-TV
Don Naylor. Film Buyer
WLTV
Joha Barry. Film Buyer
WSB-TV
Jean Hrndnx. Fim Buyer

ILLINOIS

Chicago
WBKB
Carl Russetl, Film Buyer
WENR-TY

Monte Fassnacht, Film Buyer
WGN

Elizabelh Bain, Film Buyer
WNBQ

Isabetle Cooncy. Fim Li-
brarian
Rock Island
WHBF
Forest W. Tooke. Film Buyer

INDIANA

Bloomingtion
WTTV
Rovert Petrapoff. Film Buyer
Indlanapolis
WFBM-TV
Hugh L. Kibbey, Film Buyer

1OWA

Ames
WOl-TV
John Dunlop, Film Buyer

WOC-TV
Ken Wagner, Film Director &
Libranan
ENTUCKY
Louisvilie
WAVE-TV
Ed. Driscoll
WHAS-TV
Ed. Driscall, Film Buyer
QUISIANA
New Orleans
WDSU-TV
Rose Wetzel, Film Director

MARYLAND

Baltimore

WAAM

Herbert B. Cahan, Film Buyer
WBAL-TV

Victor F. Campbell Film
Buyer

WMAR- IV

Robest 8. Cochrane, Film
Buyer

MASSACHUSETTS

Boston
WB2-TV
Carl Lawton. Film Llbrarian

WNAC-TV
James Plke, Film Buyer

MICHIGAN

D trait

WJIBKR-TV
Richard Fischer. Flim Buyer
WWI.TV

Frank A. Picard IL ,Fum
“Directo!
wWXYZ-TV
Joha F Pival Film Buyer
Grand Rapids
WOOD-TV
Hal Kaufman, Film Buyer
Kalamazoo
WKZO-TV
Harry E.
Director
Lansing
WIIM-TV
Enul Popke, Film Director
Seeilin

Travis, Program
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“Assignment” Walks Away With
Finest of Any Non-Web Series

The top non-neiwork film se- bound” (which was in eight place are “Crusade in the Pacific” and

ries of any type produced es-
pecially for TV and aired during
the past three months was “Dan-
gerous Assignment,” a product
of the National Broadeasting
Company Syndicated Films Di.
vision, This series jumped from
fifth place in The Billboard's
First TV Film Quarterly to the
top of the heap in the current
balioting, in which it hit 91
points.

As In the voting three months
ago, a wide and diverse range of
rogram categories was embraced
!;1 the poll. Nearly 50 series were
nominated for the prime honors,
ranging from mystery and ad-
venture shows thru cartoon and
kid shows to dramatic, news and
sports series. Ncvertheless, the
top four shows all fall into the
mystery-adventure brackets.

In what amounts to a blanket
finish, the next three places be-
hind “Dangerous Asslqnmenl"
went to “Boston Blackie,’ “For-
eign Intrigue” and “The Unex-
pected,” in that order with 54,
53 and 51 points, respectively.
These shows, last quarter, ranked
fourth, third and second.
"Blackie” and “Unexpected” are
Ziv productions, while “Foreign
Intrigue” {is distributed by J.
Walter Thompson. and aired on
a limited network by Ballantine
‘beer. “Cisco Kid,” the Ziv show
which took first honors three
months ago, was in fifth place
with 48 points in the current bal-
loting.

Tied for sixth place are “Re-

last time) and “Range Rider”
(which did not get a mention
previously). Tied for e:ghth piace

“Gruen Thealer.” And tied for
tenth slot are “Crusade in Eu-
rope'' and “Strange Adventure.”

@ HoW STATIONS RATE
NON-METWORK TY FILM SHOWS

0.

Strange Adventure ...

Chevron Theater

Position  Non-Melwork Fim Series Poinh
1......Dingerows Assignment ..., ... ... ....0..0......90
y [ .Boston Blackie ......... ..54
3..... .Foreign lIntrigue ......... 59
L — The Unexpected ................. .51
5 ... Qisco Kid ..., .. A8
(T Rebound . .35
& ... _Range Rider .. ... . .. .. .38
8. . ... .(rusade in the Padfic ....... g 22
8......Gruen Theater . . . w2l
10. .(rusade in Europe .. a2l

® THE FOLLOWING HON-NETWORK FILM SERIES WON STATION
MENTIONS. BUT RECEIVED LESS THAN 10 POINTS:

Big fown Sunkist Thester Craig Kennedy

Royal Playhouse Story Mhzater Big Picture

Firesida Theatsr Cralg Kennedy Adveniures in Living
Lene Ranger Kings Crossreads Americon Wit & Humes
Oragnel Hotlywsod Halt Hour Trouble With Father

Hepalong Cassidy

Washingten Spallighi Frent Page Detactive Sportsman’s Clud
Papa Bear's Newsreel Mystery Theater Double Play
Dick Trary wWild Biii Hickeck = Time for Beany
Through tha Years Snadar Telescriptions Kit Carson
Kieran's Kalgidescopes Invilation Playhouse Eddie Drake

Famous Playhouse

Thts Week in Texas

Talestope Digest

Producers, Labs Point Fingers
On Pix’ Technical Quality Faults

By JUNE RUNDY

The technical quality of films
screened for TV has long been a
source of dissatisfaction both to
home viewers and the industry it-
self. However, when it comes ta
placing the blame, stations and
producers usually attribute it to
slipshod lab work, whilc process.
ing outfits lean toward the theory
that the faull lies with poor sta-
tion equipment, inexperienced
station technicians and the film
producers’ Jack of lighting savvy.

The film praducers’ prime beef
against the labs is that many lab
technicians are careless and in
some cases unfit for their jobs.
One producer cites a case where
a lab staffer admitted he wasn't

eut out (or the exacting work,
yet his union refused to let him
be shifted to another post. A care-
less lab man, avow the producers,
can ruin s whole day's shooting
by “cinching” the film when it's
rewinding: dragging it on the
floor when threading the ma-
chine, and/or branding it with
an assortment of fingerprints,
sleeve button smudges, etc.

In line with this, one exec notes
“women's fingee nails are a re
menace.” Another producer apines
that much damage could be
avoided if New York lab workers
wore white, buttonless smocks
angd gloves (a la European film
lab technicians) rather than street
garb. However, the major New

“Assignment” Leads
Non-Net Mysterys

The top non-network-detective
film _series ?roduced especially
for TV was “Dangerous Assign-
ment.” The serles, which won the
over-all award as best non-web
film series of any type, also took
first place among non-web ad-
venture shows,

In its romp in this classitication,
“Assignment” drew points,
more than twice the number of
its nearest rivals, "Foreign ln.

trigue” and 'Boston Blackie,”
which came up with 13 points
each.

Fourth place honors resulted in
a three-way tie. The shows in-
volved were "“The Unecxpected”
*Craig Kennedy" and "Front Page
Detective.”

“Foreign Intrigue,” besides ty-
ing for second place in this cate-
gory, also took second honors in
the adventure category.

© HOW TY STATIONS RATE NON-NETWORK
FILM MYSTERY-DETECTIVE SERIES

Position  Man-Network Mystery & Defective Series Points
1. ... Dengerows Assignmenl ,...\euis.veierinnneeensans.2?
2......Fereign Intrigue ..... .13
2......Bosten Bladie . A3
4 .The Unexpeched [
4. ralg Kennedy ..., .. b
4. .....Front Page Detective .....ovviiiniinninanenninne

® THE FOLLOWING NON-NETWORK MYSTERY AND DETECTIVE SERIES
WON STATION MENTION, BUT RECEIVED LESS THAN 5 POINTS:

Dick Fracy Holivwoed 0N Bes!
Mrstory Thaalor Eddie Drake ".z“{‘_"_'_“"
Mool the Yictim Oragnet

York lubs insist that uniform
dress is already enforced and has
never been a problem. As far
% the Manhattan labs are con-
cerned, tho, the problem of dirt
specks on film is considered falrly
hopcless by all parties, since the
city air is so heavily invested
with dirt that even Pathe's super
air-conditioning umnit can't keep
the situation under control

On the other hand, 1ab exces

al arguc thaf the “careless” accusa-

tion .can be hurled both ways,

peinting out that eyen a perfect

print wil! “screen bad™ a sta.
tion’s projectors aren’t riodi-
cally inspected and overhauled.
When f(idm motion is impeded by
distorted dirty heads and guides,
they say, the sound is bound to
be off ~pitch and the picture
blurred. Granted that the pro-
jector Is in good condition, tho
{and many lab men are o{)cnly
critical of most 16mm. machines),
the film can still be placed in the
projector the wrong way or
break, and the sound can be cut
off or the projector becomc out of
focus. In the case of old feature
maovies (circa 1932), of course, labs
trace the blame directly to the
antiquated [footage. .which has
usually shrunk and been printed
from reprints of reprints.

Delving deeper into producer
complaints, the lab men opine
that often a film outfit terms a
“spotty print a bad processing
job,” when the damage really
oceurred during production un-
der the wrong lighting sct-up.
It's “possible” to revive under.
exposed film via a ‘“booster
bath,” but the labs say there isn‘t
mueh the{ can do for over.
exposed film. Consequently they
urge producers to spend more
“prc-shooting” time experiment-
ing with lighting arrangements
via testlights, photoelectric me-
ters, etc.

The labs alsd taution producers
against trying to save mon by
using odd batches of film. All too
often, the labs say, odd batches
will lead to uneven color-lighting
values and exposure errors. Even
tho it costs more, they strongly
recommend the use of a depend-
able, well-known make of fllm,
and that all film ordered for
:hoounﬁn be purchased at
same time. The big film three—

o0, Eastman-Kodak and Du
Pont—issue extensive booklets
on their entire film lines, and It’s
a wise producer who consults
them to determine which particu-
lar film type he needs for warious

{Continued on page 77}

“Royal Playhouse” Is
Best Non-Vet Drama

The number one non-network
dramati¢ film series aired durin
the past three months was "Roya
Playhouse.” TV station execs
voled the top two positions in
this category to programs which
may be regarded as straight dra-
matic shows, rather than one of
the offshoots such as mystery or
adventure.

“Royal Playhouse"” got 13 points in

in taking the top spot, with “Story
Theater” second on the basis of
10 points. A three-way tie for
third place found a deadlock
among “The Unexpected,” “Gruen
Theater.” and “Fireside Thentes,”
Sixth Plnc: went to “Foreign 1n-
trigue,” which also took second
place in the mystery-detective
classification. and a like rating
the adventure classification.

FILM DRAMATIC SHOWS

Position

® HOW TV STATIONS RATE NON-NETWORK

Non-Metwork Dramatic Series

1......Reyal Playhouse
..Story Thealer

The Unenpected .
co.o..Gruen Thealer .
Fireside Thealer .
&, ... Foreign Intrigue

-

Hollywoed Playhouse
Hellywoed Offbeal

Bosten Blackie

Stramge Adventure

Sunhist Premier Playhouss
Schlife Playhouss
haefier Century Theater

Rebound

@ THE FOLOWING NON-KETWORX SERIES WON STATION MENTION.
BUT RECEIVED LESS THAN 5 POINTS:

Revae Pioductions

_ Famous Playhouse
Korda Pachege
Kings Cresstoads
lavitation Thester

Fooffights Theater
Files of lelitey joses
Eltric Theater
Dangerous Ascignment
Crown Theales

Stars Over Ho'lywoed

“Uisco,” “Hickok™ Tie
In Non-Net Westerns

The “Cisco Kid" and '"Wild Bill
Hickok™ series wound up dead-
locked for top honors as the best
non-network film series produced
especially for TV, Station execs
gave each scries 21 points, with
“Range Rider” geiting third place
on the basis of 18 points.

Other top-seoring Western se.
rics were “Lone Ranger” with
12 points in fourth place, and
Gene Autry, with eight points, in
tifth place. Other series 1o get
mentions were “‘Hopalong Cas-
sidy.” “Kit Carson,” “Renfrew of
the Mounted,” and “Steve Dono-
van.”

FUM WESTERN SHOWS

@ HOW TV STATIONS RATE NON-NETWORK

Hepalong Comsidy
Kit Carson

Pesition  Non-Metwork Western Seres Poiats
| IR Cisco Kid .......... .-
1. -Wild BiH Hickock
3. .Range Rider ...
d..... lene Ranger ..
S......Gene Auiry

© THE FOLOWING WESTERN SERIES WON STATION MEMTION,
BUT RECEIVED LESS THAN 5 POWNTS:

Reatrew of the Mounted

Steve Donovan

Musicals by Snader -
Cop Non-Net Honors

The musical tilm series pro-
duced by Srnader Telescriptions
were voted the best non-network
musieal films produ for
by station executives. The Snader
films drew 28 points, far outdis-
tancing all competition.

Nearest rival was the “Holiday
in Paris” series, with nine points,
Tied with five points each were

Vienna Philharmonic tilms, and
the “All American Barn Dance™
sertes.

Scarcity of shows mentioned m
this category (only three others
drew mentions) indicates either
a lack of interest in this type
of programing by station exeecu-
tives, or a lack of good tilm ma-
terial of this type.

© HOW STATIONS RATE

Position

NOM-NETWORK MUSKAL FILM SHOWS
Non-Netwerk Musical Series

1
; Holiday Ia Paris _....

Maosial Wal) Yorisiies

v eeeo.Snader’s Telexriptions ...

...Viensa Philharmonic .. ..
3......A0 Amerian Bamm Damce

© THE FOLLOWING NON-NETWORK MUSICAL SERIES WON STATION
MENTION, BUT RECEIVED LESS THAN 5 POINIS:

Disi Jockey Towss

Baliet Do Framte
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TV Film Production
Sample Cost Sheet

(Pol.owing is m characteristic

budget breakdown ON AN a¥ernRe

TV film production. There is & #¥arlance between producers on sone

chargea which depends upon his
Por the most part. the following

own facilities and srrangements
contalns as aceurnte pleture ar

possibte of the Items aRd costs that go Into the producdon of

TV film, #d. Note
TIME SCREDULE

Three 10-hotir davs (Coats Delow are figured on

@ three 10-hour day basis: fnr 1wo 10-hour dng
custs, figure a little more than two-thirds of
costs listed here.)

STORY:
nding
SUPERVISION: ”5-
thnon
CASRT: $2 000-$3.000-
DIRECTOR 8400-3780—Ba
DIRRCTOR'S 2360
ETAFP: Plrat Assistant Director
Second Assiat
5crl|n Supervisor
CAMFERA:
llluml
ET
OPERATIONS .

€1026—Camernman, first asais

$500-41,000—Pigure 18 bned upml negotiation
upon story nee

000 —Produces’y lce b-nd Wpon nego-

-Based upnn nerotiation,
eed upoen negotiation,

anl irector

888 Company grip, prop man maintenance
material snd supplies, rents):
200—Cos!

s
butiding and

SET CONSTRUC- $1.000-61.: 1 of striking
TION COST seta varies, depending upnn story demands.
SET DESION: $200-6300—Depending upon story demands
SET DREBSINGS: 31000 Estimnated total revresenting approxi-
mately $300 furniahings, $700 1abor
SPECIAL Avoided as much as poasible in TV. time con-
EFFFCTS: suming and too cosuly.
PROCESS Avolded as much as pouihl! in TV, timpe con.
suming and ts0 caostly.
MINIATURES Avoided as mueh as porsible in TV. tims con-
suming and 100 costly.
DRAPZRI!»S 200,
PROPS 8200
LIVRsTocK Usunlly avolded ia TV flim production to keep
down oost.
LOCATION: Uaually avoided In TV fllm production to keep
down cost.
TRANBPORTA- 3300
TION:
LIOHTING 61 .0R8 Operating crew. rigging nnd elrikinc
materinl, supplies. rentsis, current.
WARDROBE A300-A780 —-Depending upon $tory demnnds
MAKE.-UP AND 170,
HAIRDRESSING:
FILM AND =° 200-41 500 Figure depending on perodueer’s
LABORATORY lab dral, amount of flim shot. ere
SOUNI $1.000
RECORDING
SO 95 Roynity for sound appromimately 83.50 pet
ROYALTIES: roinute.

SOUND DUBBINO- $400- 500
HLN EDITI‘IO 1 F00-81.260.
200,

TITLEY AND
INBERTS
. MuUBIC: 6150 Cost of canfied muske urrd by majority
of producers.
STUDIO RENTAL: §750—Depending uUpon productr's des) with

studio, usunl

enst 1s figured at #2530 per day.

OENERAL STUDIO Dcpending upon producer and studio affilla-

OVERHEAD: tion, this cost

can gange from 0 10 15 per cent

Producers Know "Why” of (osts,
But "How Much” Is A Variable

By LEE ZI0TO

In a day when the average busi-
nessman i’s on a heavy aspirin diet
trying to keen track of his costs,
it's always a source of amazement
to fiod that the established TV
film producer bhas litlle difficulty
in providing the “why" of nroduc-
tion costs. Of course. the cost of a
TV {ilm. like that of & house, de-
pends upon what gous in it. A ot
depends upon the quality of pro-
duction desired

How expensive s the story
property? How ‘inc a screenplay
is wanled? How good a director?
How big Is the cast? How impor-
tant are the play.rs” Because so
much dcpends upon the quality of
product i mind, it's therefore im-

ossible to prepare a standard

renkdown ¢ prod.ction costs.

This rcporter asked an estab-
lished producer to fill oul a cost
sheet for an average haif-hour TV
film. This gentleman, who must
remain nameless, explained that
budget breakdowns differ be-
tween producers on some jlems.
Faeh movicmaker has his own set
of circumstances which eauscs this
varfance. llowever. taken as a
group, differences between pro-
ducers’ deals and arrangements
compensate one for the other to
where the end result comes out
pretty much the same for all

A producer can gel a break on
studio rental and office costs be-
cause of his a{filiation and thereby
has the advaniage over his com-
petitor. but the latter may make
up for that shorteoming in other
items so that when all the costs
are totaled. they're fairly similar

To better understand TV film
production and its costs. it must
be remembered that aside from
telescoped shooling  schedules,
there's no difference between
making a film ror showing over
television, and producing a regu-
lar movie for theater exhibition.
S, s and agenyy representa-

Beany” Ist
for Kiddies

The Parnmount moppet series,
“Time for Beany.” was first chaice
among station executives as the

film series produced especially
for TV. “Beany” drew 22 points,
while the sccnnd plaec series.
‘Sleepy Joe.” hit seven points.

Four shows wound up with
identical score of four points each
in a tie for third place. The
stanzas are: "Sky King Theate
“Kid Magie,” “Junior Crossroads™
and “Crusader Rabbit.”

Eight other series drew men-
tions from the stations

® HOw STATIONS RATE

Pasition

NON-NETWORK CHILDREN'S FILM SERIES
Non-Network Children's Series

Time tor Beany

Sleepy Joe

Sky King Thealer .,
KK Magic L

_Junior (rossroads .

Crusader Rabbil ..

O

The Chimps
Sterllng Films
Paps Bedr's Newsreol

Ladrel and Hargy
Kleran's Kaleidos
Gigh and Jock

® THE FOLLOWIKG NON-NETWORK CHILDREN'S SERIES WON
STATICN MENTION, BUT RECEIVED LESS THAN 4 POINTS:

Funny Buneies

ore Advenlures of (ytlone Maione

INS Scores
Top News

The leading non-network news
series produccd especially for
television during the past three
mnnlhs has been the serviec of-

fered by INS-Telenews, according
to the video slations. Their vote
confirms their balloting three

months ago. when the same serv-
fce also took prime laurels. Just
as Jt Jid then, INS-Telenews
scored more than twice as many
points ag its nearest rival
Second place this time went to
United Press-Movietone News, °
which moved up a notch from its
third place finish in the previous
poll. C News, which was sec-
ond last time, exchanged places
with United Prcss-Movictone.
INS-Telencws scor oin
in eoming in first. United
Movictone had 14 points,
NBC News wound up with 11.

and

® HOW STATIONS RATE
NON-NETWORN NEWS SERIES

3. .NBC News

Position  Noa-Netwerk News Scﬁox
1. ANS-Telenews . .. ... ...
2-.. .. United Pross-Mevietone Icvs

SS—

5 “Double Play” and
_ in Living.”

tives who take their first step
onto a TV film set always register
surprise at the tact at its sim.larily
to 2 regular movie set. Fact that a
film’ unning time has been
shaved down to fit a haif-hour
time slot h's given many the
erroneous !mpression that the.e
pictures are batted out in nothing
fat with just & couple of guys on
hand to do the work

Nearly all TV {iims are shot on
35mm requiring the same camera,
sound and lighting crews that
producer ~ould use on a theatrical
movie. Unions do not recognizc
any difference between TV and
theawrical film  production and
thercfore demand and get the
same pay rates. Many writers who
are still employed by theatrical
film producers are also engaged in
TV films Directors with major

“Quick” Leads
In Light Poll

TV tilm shows in the comedy.
quiz and women's categories drew
very light balloting fram station
execs, indicating that there s
somewhal of a shortage of <hows
of this type. or because of limited
distribution, are not lutting any
preat hers of station 1op

Based on the limited vate. the
leaders in the quiz grouping were
“Movie Quick Quiz” with mne
points “Sportscholar” with six
points, and Groucho Marx with
two points

lhO\A S, lOP

studio screen credits can be found
at work preparing product for
the new medium. The same holds
true for cameramen, sound and
lighting technicians. prop men and
set hands. TV film producers, of
course, have voiced their protest
to film union leaders claiming that
minimum rales should be lowered
to help producers keep budgets
down. However, unions contend
that their members find the work
identical 1o that of theatrical
movie production. if not more dif-
ficult because of the time element.
and therefore se¢ no rcason for
dropoing wage scales.

One reason why a producer can
figure cost at the drop of a ~cript
is because nearly all costs are de-
termined by union scaler Some,
of course, arc reached by negotia-
tion. For example. on buying a
story, some have been acquired for
as little as $200. Others have got-
ten as much as $1,200 and $1,500.
Cost is determined by the stature
of the writer, type of script and
the amount of work that goes into
it. Negotiation and shopping
around also determine the pro-
ducer’s fee as well as that of the
director.

When it comes to ¢ast, ¢ost again
becomes vague. Some of the top
name actors—names established
on the theatrical screen—demand
a lot because they know they ean
cash in on their marquee value.

Nearly all top names work on a
participating percentage basls. It
namcs arc not called for, but just
a competent actor is needed. pro-
ducers avold the percentage Jealy
and pay established Screen Actors’
Guild rates. In the case of leads,
producers may have to go above
minimums and [requently do te
pet the people they want

Because of time and bidget de-
mands, sroducers as a rule tey to
avoid costly luxurics su-h as proc.
css work. special e(feets and con-
struction of miniatures. This can-
not be always eliminated. depend-
ing upon a story’s demands. Costs
here depend upon the extent and
type of work needed Similarly,
producers tr- to avoid location
shooting as much as possible. In
this case, producers cannot dodge
these as readily as the above-men-
tioned factors because every West-
ern film demands locatiun filming.
Altho a producer Saves approxi-
mately $250 gcr day on stage
rentals when he shoots on loca-
tion, he incurs the added cost of
transporting cast and crew to the
shoolroz site, providing Innches
for all, and then taking a chance
on the weather. If skics become
overcast or hazy to a peint where
fitming can't be ecompleted. the
producer is responsible to all as
tho each had worked a full day.

“Telesports Digest” Is
Ist in Non-Net Sports

Easily the choice as outstanding
non-network film sports show was
“Telesports Digest.” a series
turned out by Tele-Ra Produe-
tions. This series drew 31 points,
nearly four times the number of
its closest rival, "Telcnews Sports
Parade.” which drew eight. Para-
mount. Productions’ “Wrestling
from Hollywood" was third. with

five pomits

Nine other film sports serics
drew mentions, but were oot
contention. Along with a fcw
other program tvpes. this seems ta
Indicate a definite weakness 1n
sports film proxraming or distri-
bution among too small a group
of stations 10 permit better weigh-
Ing of values

® HOW TV STATIONS RATE

NOX-NETWORK SPORTS HIM SERIES

wortsman's Clvd
Spartstholat
This Week In Sporty

Posiion  Non-Netwerk Sporls Seriey POINTS
... lelesprehs Digest - 3
... Tolenows Sports Parade 8
3 Wreslling From Wollywood S

@ THE FOLLOWING NON NETWORK SPORTS SERIES WOM STATICN
MENTION. BUT RECEIVED LESS THAN 5 POINTS

Towhdgwn Mhilly
Gadabee! Gaddis
Sparts Wa Seldor Sae

Drt Duakie Football
Gltette
Magison Saudre Gardes

Quistanding Non-Net
Doc Is “Big Picture

“The Big Picture.” which three
months ago was named the top
public service TV film series.
now has been voted a first place
tic @5 the outstanding non.nct-
work documentary - commentary
tilm sertes produced nspecm!l) for
TV. Along with “Picturc,” the
station exceutives voted “Crusade

in the Pucllie” as the top series in
this category. Each scored 23
poInts

Strung out behind Ithese were
“Crusade 1n Furope™ with |2
points. “W:shington Spotlight”
with 11, and “This Is the Siory”
with four

Scven other sertes drew sta-
tion mention

Amonz women's
Angle.

was
w(lh Tkem Chase placcd second.
Also mentioned were “Your Own
Home," “Women in the News™
“Your Beauty Parlor ® "Feminine
Touch.,” “Fash ion ‘rouxghx.
ventures

No show in the comedy cate-
goty received more than two
votes, Hence no shows are listed
in rank order. Those mentioned
by stations were Hank McCune,
Laurel and Hardy, Buster Keaton,
“Trouble With Father™ "My
Friend Irma,” “The Chimps.” Al-
tas Comedies, “American Wil and
Humor,” and Abbott and Costello,

Some of these mentioned above
are not TV shows at all, some are
not non-network, and some are
not films made specieally for TV.
However, because they drew sls-
tion is, they are incl
bere.

@ HOW TV STATIONS RATE COCUMENTARY AND
COMMERTARY NON-NETWORK FILM SERIES

Simeno!-Mesorvey
Prodectioa el Fiesdom

oL
Parade of Eventy Jhu Kienw's

Posttion  Non-Network Documentary & Commestary
U i) RMISIE i et O SO s
1., . Crusade im Pacific ..
3.0 (rusade in 5
4......Washington SpoRight
H SLCR(PCTTET TR A —— |

© THE FOLLOWING NON-NETWDRK DOCUMENTARY AND COMMENTARY
SERIES WON STATION MENTION. BUT RECEIVED LESS THAN 4 POINTS:

Great Men Series
Kaleidocope Clets Robarts
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Film Producers Discuss Main
Problems on Financing Shows

The Billboard surveyed TV
film producers on their opinions
of Ananeing in this second series
of studiex on the field's prob-
lems. Here are producer opin-
ions in this important area

Banks are of little help in the
financing of TV film series. Pro-
ducers embarking on a series for
syndication are finding it next to
impossible to get a bank loan
since the banks regard this type
of operation as too speculative.
As a result, the most extensive
method of financing video film
is the privale loan. In this ar-
rangement the investor gets part
ownership rights to the product
and shares proportionately in
the return.

Some producers have hbeen
fortunnie enough to get nd.
vances from advertisers inter-
ested in getting themselves a
film show, and a very few have
even made outright sales in ad.
vance to national advertisers.

But in general the financing
ased in TV film production goes
preity much along the lines so
long  used in the legitimate
theater.

Producers polled by The Bill-
board were divided on which
direction they should pull to

solve their profit and loss prob-
lem. Half thought the answer
1ay in cutting their own produc-
tion costs in every way possible.
And half thought the answer lay
in getting bigger budgets from
the advertiser.

One major producer said that
the TV [film maker has to
keep his costs in check because
once they start growing the cost
to the advertiser might become
prohibitive. “Concentrate on
story and performance.” he went
on. “Forget big extravaganzas.
They dnn t mean a thing on TV
anyway.”

Another producer whose nad-
vice was to cut costs said:
“Long-range planning leading to
mass production is the most
practical direetion lendmg out of
the present chaos”

The strongest argument for
hiking the budget went as
follows: “Production costs are
s0 stabilized due to unions, set
processing charges, cte., that al-
most anybody can figure the
minimum. Below that it is im-
possible to go and still get into
production. Therefore, increased
budgets are the only answer.”

Another producer pointed out
that in view of union demands

production costs can only go up
from now on. Several producers
complained that the ad agencics
themselves, by failing to co-op-
erate with the producer, often
forced the ultimate cost up.
There was a widespread plea
from the producers for the agen.
¢cies to plan §n advance and
avoid last-minute ehanges. Sev.
eral producers remarked that
budget restrictions are simply
resulting in inferior products.

A third way out hinted at was
that the producer might retajl
the residual rights in the series
and so amortize Lthe costs with
future distribution,

In The Billboard survey the
producers were wiso asked: “Dis-
regarding  all financing prob-
lems, what method of sclling
TV film do you currently con-
sider most prolitable in today's
limited station market.”

The sales method that was by
far the most favored by pro-
ducers was 10 scll the series to
national sponsor for nefwork
showing now, while holding the
rights for syndicating the show
later to the new TV cities as
fhey come into being or for sec.
ond showing in the current
markets.

Unity, Motion Pictures, Il 'wood
Tele Lead in Distrib Service

theatrical film for TV during the

past three month: were Unity

The top three distributors oll

Television Corp., Motion Piclures| according to the peopte who should

or Television

Television Service, in that order,

® HOW TV STATIONS RATE

THEATRICAL FAILM DISTRIBUTORS

weuis Weiss 8 Compasy

Telecsst Fiims

¥itapia (orporation

Atlas Felevision Carporation

Du Monl Metwork, Film Decartment

Position  Thealrical Fiim Distridutor Points
1 Unity Telewlsion Corp. ................. S 60
2......Molien Pictyres for Television .... .55
3. ... .Hollywood Television Service . .4
4. ... .Snader Telescriplions Sales .. .26
5. Sterling Television Co. ....... w20
6..... .Peerless Productions. Inc. ..., .16
7......Alm Yision Corp. ....... .... A3
3......M & A Alexander Prod., InL »h "
9 Hygo Television Fitms, Inc. 10
10 Monogram Pictures .. ... ....iiiiiiiiiiaia... 9

® THE FOLLOWING DISTRIBUTORS WON STATION MENTION,
BUT RECEIVED LESS THAN 9 POINTS:

Div Television Produttions

Paramount Television Productions. Inc

Olio Video Tels Produtions. Im.

Commonwealth Film & Television
Company

and Hollywood |

Tie-as Top Block Sources
Motion Pictures, Peerless

The theatrical fitm f’a
Motion Pictures for Te!
of Peerless

ision and |

ckages of | wound up in a _dead heat-in the

balloting by station exce-

Productions, Inc.,!utives. Vouing wa: for the pix

® HOW TY STATIONS RATE
THEATRICAL PLM PACNAGES

Position  Distributor

Polas

. .Peerless Productions. Ime.

.. Quality Films

Bu Mont Ketwork

Western

Mational Broadcasting Compamy
Post Pietures

N R AR TRRRSEN

. .Motion Picheres for Felevision .. ..........cc00eee.. 91

Snader Telescriptions .. ..

. .Hollywood Tplevision Service .
. .Maslerpiece Prodections ...
cagepadie

® THE FOLLOWING FILM PACKAGERS WOK STATION MENTION,
BUT RECEIVED LESS THAN 10 POINTS:

Vitaplz Corporstion

Standard Teiovision Corporation
Hyge Television Films. fec
Modern Talking Picteres

know best—the top TV station
execs.

The same firms finished in iden-
tical order in the initial balloting
of the kind, for The Billboard's
lirst TV Film Quarterly. The
voting was based on station re.
gard for over-all services rendered
by the distributors, with the three
firms garnering 60, 55 and 47
points, respectively.

Snader Telcscription Sales and
Sterling Television Co. finished
fourth and fifth, with 26 and 20
points, respectively, just chang-
ing place with each other from
their positions three months ago.
Peerless Productions, Inc., wound
up sixth with 18 points, maintain.
ing its previous position. Film
Vision Corporation leaped to
seventh place, with 13 poifts,
from a spot among the also-rans
in the last votlng. M & A Alexan-
der again wound up eighth, scor-
ing 11 points. Hygo Television
Films. Inc, elimbed to ninth slot,
while Monogram Pictures wound
up tenth in the voting.

found best in the past three
months from the standpoint of
salability to sponsors, audience
response, ete, rather than of the
excellence of individual fllms.

Peerless was first in balloting
last time. with MPTV jumping
{rom sixth. The two front-runners
each rang up 8! poinis. with
Snader’s Telescriptions, second
place winners in the voting three
months ago, coming in third with
76 points.

Hollywood Television Service
placed fourth this time, one slot
higher than it did last quarter.
Masterpiece Productions, which
was in third place last quarter,
ran fifth in the current balloting.
while Quality Films leaped from
no place to sixth position. Unity
Television Corporation in fourth
place last quarter, ran seventh
in the current standings. M & A
Alexander Productions, seventh
place finisher last quarter, wound
up eighth this time. Telc-Pictures,
Inc,. and Sterling Television im-
proved their standings to ninth
and tenth olaces respectivelw

Lazar, Diamond Tie

For Salesman

The two top salesmen repre-
senting distributors of feature
films for TV are Connie Lazar,
of Unity Television Corporation,
and Paul Diamond, of Motion Pic-
tures for Television, who wound
up tied for top honors. They were
designated as such by the TV sta-
tion execs who see all the top

es personnel from the various
distributors, as voted in & new
category of The Billboard's Quar-
terly questionnaire. Selections
were made on the basis of whieh
salesmen are most helpful and do
the best job in servicing their
station customers.

It will be noted that the re-
sponse to this particular question
was not heavy, with many stations
choosing not to express a prefer-

Honors

salesmen named in the accom-
panving box drew laudatory
comments from the stations.

It is interesting to note that,
behind Lazar and Diamond, were
Bob Wormhoudt of Unily and
Fred Yardley of MPTV, also in a
dead heat. They come from the
same two firms which supplied
the frst place winners.

MPTV had the largest number
of salesmen mentioned of any dis-
tributor, with seven hitting the
list. Hollywood Television TV
ice, with five salesmen, had the
second highest total, and Snader
Telescriptions, with four sales-
men named. ranked third. Unity
and Sterling each had two men
named, while Zlv, Vitapex, Atlas
and Standard each had one sales-

ence for varled reasons. But all man on the honor roll.
©® HOW TY STATIONS RATE SALESMEN OF
THEATRXCAL FILM DISTRIBUTORS
Name of Salesman & Distributor
Position  for Whom He Works Pointy
i-vormiic Connie Lazar
Unity Television Corp. .. ... AL PRor Bt et 13
, S Paul Diamond
Mofion Pictures for Television . ... .. s A S o' 8 13
...... fred Yardley
MoHon Pictures for Television ... . .............. 3
3......Bob Wormhoudt
Unity Television €orp. ... .................... 3
® THE FOLLOWING SALESMEN WON STATION MENTICN,
BUT RECEIVED LESS THAN § POINTS:
Bernite Coe An Kilman
Sterling Tele Company Motion Pictures for Television
Dave Woloer Bob Berger
Molion Pictures lor Television Standacd Television Cosporation
Sy Weintraub E, Bruer
Motion Pictures for Television Rollywood Television Servke
Ben Elrod Bob Shermam
Hollywood Television Servike Saade: Telescriplion Sales
wm. E Yeusg John 1. Heufihan
Vitapix Corporation Hollywood Television Servite
Ken Roswell E. Johnay Grafl
Mofien Pictures tor Television Snader Telescriptian Sales
Tod Rosenbarg Bill German
2iv Telewision Preductions Hollywood Telescriplion Service
Pate Rogers George  Flsher
Allas  Talevision Corporalion Snader Telescriptions
M. Pollard Alan Fischiw
Holtywood Television Servite Snader Telescriptions
les Orgel Irwin Erzes
Sterling Tele Company Motian Piciures for Television
Comes From Unity
A matter of vital importance to Hollywood Television Service.

TV slations, the receipt of prompt,
full and accurate advance infor-
mation on feature [ilms leased
from distributors, was taken up
for the first time by The Bill.
board’s Second TV Film Quarter-
ly. Station exccutives voted
Unity Television Corporation the
Jistributor offering the best such
service to stalion clients on the
basis of 71 points to the 66 points
voted the second place orgamza.
tion, Snader Tclescriptions Sales
Rupning third and fourth, vir-
tually neck and neck, were¢ Mo- p
tion Pictures for Television and

with 62 and 681 points, rcspee-
tively.

Similarly, the race for fifth and
sixth places was very elose, with
Peerless Productions winding up
fifth with 32 points, and Sterling
Television Company running
sixth _with 30 points. Ziv Telev:-
sion Produetions, with 17 polnu.
placed seventh, and M & A A
ander Producdons {inished emmh
with %mls Quality Fima,
Inc., and Mont Network Film
Depnrlmenz were tied for ninth

lace, and Hggo Television Films
took eleventh place.

©® HOW TV STATIONS RATE ADVA

Pesifion  Distributor's Name

SERVICES OF TV FILM DISTRIBUTORS

N INFORMATION

Unity Teigvision Corp. .. .
. .Snader Telescriphions Sale:

Speciarly Tele Films, Jac,

3...._Moticn Pldures for Television .62
4 Hollywood Television Service .. .61
5..... Peertess Productions, Inc. .. B
] .Steriing Television (o. ... .30
7 Ziv Television Productions . 47
8......M & A Alexander Production: .13
9...... 00ty Films, lac. ., ... ........ .10
9......Du Monl Metwork. Film Deparhnenl .10
IL... .Hygo Television Fitms, Inc. ........... Slo 00 MR aale 9
© THE FOLLOWING DISTRIBUTORS WON STATION MENTION,
BUT RECEIVED LESS THAN 9 POINTS:
Ataatic Tebevisios Corporstion Atlas Telovisioa Comoration .
Stancerd Talevision, Corperstion Folo-Pictures,  Ine.

Film Vision Cerporation
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Sader Material Ist
On Sales, Promotion

The outstanding job by a theat.
rieal tilm distributor of supplying
stations with merchandising
and promotional material i bein,
done by Sngder Teleseriptions
Saies, according to the vote of
station execs. Snader far out-
atripped the rest of the field, with
nr,mu_ comparcd with the sec-
ond place winner. Unity Telev:.
slon Corporation. which hit 49
polats Peerless Productions lne..
was third with 39 points.

Other wp distributory on the
merchandising . promotion side
were Motion Pictures for Televi.
sion with 38 points. Ziv Television
Productions with 2) paints. Hol-
lywood Television Service with
18 paints. Sterling Televislon
Company with 14 rolnis. NBC
Film Syndications Sa es and Tele.-
Pictures, Inc.. each with It ints
and the Du Mont networ! tilem
department with 18 points

Position

® HOW IV STATIONS paf: DITRIBUTORS O
MERCHANDISING AND PROMOTION AlDS

Theatricai Film Distribgtor

<o Unity Telerision Corp.

Sterling Teiavision (o,
v [ Pltarey, |

Onted Islevision [ rograms
Oeatily Films, fnc
Do Video Tela Proguciom 1ne

; ...... Shadet Telouriphions Soles .
302 Paartess Srocutions, e
4..... Motion Pictures for Televisten
S ... Tir lelevision Productions ..,
; ..... Hollywoed Televition Service
e

[

MNBE Fim Syndicafion Setes
InC -

Dy Mont Network. Film Degartmenl .

® THE FOLIOWING TNEATRICAL FILM DISTRIBUIORS WON STATION
MENTION. BUT ReCEIVED LESS THAN 10 POINTS:

ML A Alunde Prodecnony, lac
touls A Welss Production

Unity Does Nigesy
Label & Leader Job

Lhe oest wbeiny ana ieaders
on film coming from theatrica)
fitm distributors is suppirled by
Unit,v Television Corpnration. ac-
cording to the vote of the $lations
obtained 91 ooinis as
againat the 87 racked ur 9v sec
ond-riace tHollvwood To'ov-rpn

e Motion Pictures 1) Tele
visien was third wity A2 DoInts
¢ question Involveq altho
A0t & erucial one far 14e ‘tations
oevertheless concerns Doints rela.
® to smooth and ficient op-
eration.  Furnishing wwitable la.

oeling ano rtum. jesaer u one
aspect of a distributor's 10b whieh
the outlets indicate 15 nor of ma-
for significance but when done
well increases s distributors ita
ture.

Snader_“elescriptions Saies ano
Sterling Telew.,ion Company took
fourth and fifd honors with 3¢
and 31 points respectively fal.
lowed oy Zir with 18, Peerles:
and Atlantle with 14. Tele Ple
tures with 13 and M & A Alex
ander with 10

Position

—

ity felertsion {orp

Sterling letevision (o

Preress Produrtiony
- Miante [elewisior (orp
e fela Pichures. 1ny

oievan  lim:

N Mosl Nglwart HIB Qeourimem
He Yiwen (ormeralior

tre Tt tiny

® HOW TV STATIONS RAlt DISTRIBUTORS oM
QUALITY OF fiLM 1EADERY AND LABELING

healrka) Film Distribator

Hollywoed leienyion w'«é D
Motion Pictyrey tor Irievision |
Snader Teisinphons Syl

1

2

k]

4

§on
? oo e Telesistor Oeoductiony

7

]

L)

<. M & & Klexander imdq(;l;,i;“l.}'

® THE FOUOWING THEAIRICAL iy DISIRIBUTOR: wON
STALION MENVION BUT RECEIVED LESS JHAN 10 POINTS

“recenesae

A leieraen Larpecanr
Lot Hois 3 amsam
Manogiam Him Lomeas

Unity Farn Honor
On Shigping Service

I'ne oest supoime swerviee on
featrical Hiw. rendered oy TV
‘itn dmributarr 1 tha: auupiee
oy Onity Television Carporation

- was disclosed in a vate by the
viden stationz OUnity racked ur
110 pounts 1y the pracess of CHD
‘uring top honors

Hollvwood Tetevisior Service
vitb 83 pomts was emcund m the
stmation of the drosdeustory
vnile Motina Prctures tor Teteve
Yon  scoring 16 sainyg  was
isemed 10 Dave the wiud pest

e ——. -

e i e .

sniuuing  18rvice Pretiess Mo
duclions and Stering letevisior
were ted tov tourth with
B1ints rack

Other wop fistrlnuitors v thts
fAetd were Snader Teiescrinions
with 33 pomey  Ziv Teirvistion
with 25 Monogram Flme with
U M & A Alexanaer Praductions
and  Auar  Vetrviior with 19
oottns aach  Atlanti Tetevision
with 11 and du Du Mont natwork
tim dep~rimant witn 1¢ polnts

CAPSULE REVIEWS

OF TV

FILM SHOWS

These are

captule treatm of revi

rried in full in The

Billboard’s weoekly TV.Film department during the past three months. Parenthetical

date. follow!
which the fu

DANCE (7719}
26 half-hour or 32 quartsr.
bour #Hlmse
Produced by Kling United
Ine,

. Reviewed vis special screen
in

g

Distribused by United Tale
. vision Programs. Ine.

444 Madison Avs.. New York

Package offers & broad eross.
section of artists and maeteria
trom Country and Western
tield. Artists on show reviewed
Included Tennessee Ernie. Pee
Wee King. Poik County Boya
etc. Emseed by Bill Bailey. o
80od looking chap writh & glib
wngur and a pleasing voice
formar csils for Bailey 1o lead
Into middie spots with sugges.
tion to pay heed ta the com.
mercial. I guest artists on
other films in series are of the
Pee Wee King and Tennesses
Ernie Staiure, the draw should
be there for viewert 16 tune in

agam

. ® ‘
MOVIE QUICK oUIz 712

32 quarter-hour films

Produced by Walter Schwim-

mer Productions

Reviewrd o1 svectal screen

q .7/2)

Distributed by Ututed Tele

vision Programs Ine

444 Madison Ave. New Yory

This 13 the TV vermon ot
Wilt Schwimmer's radio qulz
“Tello-T*n." Formar cails far
‘he i3 of a lve announcer
whe guestions loca! viewers
¥ia phone The one-m:nute
filmg  suppiied by the pack-
8ger gives clues to the correct
Dswers and supplies the en
tertuinmenl Films are silent
Nicely preduced they use good
character .ctory anc  types
with sets varyyy g greatle lrerv
chandlising girmiek 4ar the
sponsor dausily 1 retail_store
POATINg Juestions gnd answess
in the tore as & traffic buidet
Show seems to e a oaturel for
ocal sponzorship

. . .
Aoss LADY (2
half-hour show
Poduced by Wrather Pro
duetion
Presanteo oy
Gamoie
Revieweo Luesdey <7710 9
¥l _m EDT
vis  Nationa) Brosgcasting
Comuagy TV Netwerk
First \now presentuo M v
stuation comedy wiies wih »
tem leaq. adds “p o no-s0 TV
fim oackave Cam
Lynn Bim Maioe

Proctes &

Churacters  ore
‘lereotvied “and  sarirely  roc
emiLcent ot the quiciye 3raa.
8 maunp Oietures Kvervinung
0 ow e1ther  “typiea) *
Ut or “rustine in all
LFE of the wriee 1 not ocredt
w o the onducer Conrmercray
tor Prootsy & S3ampic s lvon
>0ap Liiv gnd Dyz were Njmec
IPOIX = etfective TV seibay
"oy

the name of cach show.
Teview was published.

INSTRUMENTS OF THFE, OR.
CHESTRA (8/2)

20-minute classical music
film

Produced by British Infor.
mation Service

Reviewed vis apecial screen

ine

Diriributed by Sterling Tele

vision Co.. Inc

316 W 37 Streer. New York

in view of its high caliber
musics! content nng surpris-
ingly easy.to-understand nar-
ration by Sir Malcolm Sargent.
this film should be a vajuabie
sdjunct to most educationa) TV
titm prosgmmln. schedules
The B. 1 ha¢ a similar flim
‘Sclence and the Orchestra™
which features the same dis
tinguished cust lincup  Plm
favailable as a single 1tem jif
desired) ia included In Sier.
ng's “King's Crossroads” pe-
ties. and will also be packaged
by Sterling in a new series of
musical shorts “Concert Hall”
this fall

- . “

GOVERNMENT 1S YOUR
BUSINESS (8/9)

1/2 hour oublic service flm

dramas

Produced by Jules Bricken

in association with the Chrls.

lophers

Revieweo over the NBC.

TV oetwork Wednesday (31)

pm.

Sustaining
Distribuled 5y Workd Films
97-56  WUshire Boulewerd

Holl, wood. Zalit.

This film ‘ommendubly seex:
‘o rouse Americans from their
lethargy in  connection with
their civie duties It depicts
the trials of g young citizer
who derides 10 run for councd!
@A in his community Noy
-alv his friends Fut pis rels
dons, bux Hancee and hiw par
ents expresy skepticism g at
empt %0 change his .uind A,
&0 the trame. suuld be @ore
4ubtly nandied. the picture de.
serves the whele-hearted sup-
DorY of every TV uiation in the
countrv for its vital message A
troupe of top flight Hollywood
theepr led by Arthur Franr
oerinem at their dest

.

.
MEEY THL VICTIM 18721
"The Tettooed Arm™)
15.minute Mystery.Suspenss
“wriny
Jrasucea by Stering Tuie
ion Co. Inc
Reviewsd via tpecaas «©rean:

g

Disiributed by Stering Tele

riawon Co. inc

38 W SN Streer New York
Ciry

Tor weries olten compara
uUvels %gh caliber productior
vAiuer W @ o s fowm
OUGKe! «N0 Mudest is.es price
O PENONS  Packure Membines
MYSECY murder and suspense
A o vaeving olot Bierpre
wlions 3 the otle Lhems
Mo~et the Verup  Show re
ewen CThe Tetuumd Arm
¥ B iLaDrnse PeMm cenlennp
Bout New York Ntvs China
Town  Coyartyl 23U, BP0
fumea 0 the oreindr wcare)
tive fUD ar wriecertang <emi

- signifies date of fssue of The Billboa

-

iviean Ay
Mastocorers Procwciiom Ipg
YD Corouaties

® M FOUOWING THERIRICA: gi§Ig
MENTION. 8UT RECFIVED LESS THAN

HYe \merues ey I
‘ot Pirure o
Manor  benibyics-

® 0w v STADOM qaf OiSTaIBUrOR 0a
THEATRICAI HILM SHIPING SERYI(H

Posihon  [haatrue) Fijm Qstributon Pointy
— _—_ . fom
1. el 1200m30n (orp LT LT PO | |
.. Holvwood Terevision ernes A )
3. Motion Prarures tor {mevrupn . 1
4. Peeriess Proouctions. wec it
4. Sertag tevevinor ¢y 36
§...  Snader loiesionons spps 3
T.... Ity ivtewsion Produchany 1%
8...  Monagram Fiym, B i 1]
$.... M &L Meranger Prodochons tae ., 1§
9.... M leieviuon (o 1
(1. AMaatie Tetemsion (.1 I 1
12......0v Moni Wetwork Aim Daoartraant _, .10

IBUIORY WON S1ATION
1D PGINTS

. “teduchan:
Hir Ywor Lomanfior

rd in

documentary flavor, and sus-
pense is heightened by § fast.
maving editing job and pro-
Yocative close-upa of the
largely onental cast
. . .

THE EXPLORING CAMERA
17/28)

% hour documentary shaw.

Produced by Midwest Docq.

men! Filma

Reviewed via special screen.

ing (14}

Susteining

Dixtributed oy Midwesi Doo-

umentary Films

861 North LaSalis St. Chi.

cago. HL

Boris Yakovlet. set out to
produce 8 series of lelevision
films based on - variety of ac-
tivities. each show ta be com.
plete within iteelf His aim
was to schieve complete nat.
arsiness with the Americsn
public a5 his cast of charscters,
and outstanding camers work
as the feature of the programs.
In hls “Exploring Camera" de-
toted to the Roys! American
Carmival, he has been success.
tul on al counts Program cov-
ers the stske-out of the lot, set.
Ing up the “world’s longest
midway" and the shaw in pper-
ation Closing shows the per-
onnel fn the cookhouse at the
*ud of the day. rehashing the
activities of the past 24 houry
and readving ths next dav's
woek

. . .
HOLLYWOOD oOFFP
(7/26)

1/2 hour mystery.detective

Produced by Mzrion Parson.

cet

Renewea via WiZ-TV New

York. Thursday (19’ g p.m

Sponsorad by Dixle Sup

Comoany thru Hicks and

Crelst I[ne. Agency

Oistributed by United Tete-

vision Programs Inc

444 Madison Ave. New York

Bnilvwood Off Beer”
's blessed with the services of
ah excellea. actor  Melvyn
Souglas wha is adep’ at (end-
InZ importance where little or
aonr Is due Consequently the
series itself in affect nfien
rises sbove its matenal Script
o0 show caught was wnly so- 8o,
with Douglas {as Steve Ran-
dall. s evnical disbarrad ey,
tornev' sracing dawn iewel
theft case for a major i1dio
Series offare ®nod pramitional
20mmlities for newkpaper ads
and publieity spreads via mar-
auee name vslue ot inng-time
icker «a; Dougise .na nis
wmu-oame 1eading tndies

. o .

BALLETS pDe FRANCE '7/19)

26 15 minate balle)r

Produead w Paria France,

for sarch ot Time inc. by

+=an Benowt-Lavy

Reriewed vip tprewmi cerneg.

wng

Diemrbusec oy

Time In¢

S Levingion Ave. New

Yora

in & move ¢ comm o an the
urten! crend wouwasrd  puilen
OF the tNusseq yu 1a M!iM @ “4p
Amerean n tame Mzreh of
me conitiamceag cncas 15.
Nesre ~meiagl ogbets @ teoh
were orodured 10 Prne espe
CILY ter ceievimen Serwpnt
ke v )i o gh, upeer
ornm  «o. cov TV gc  engd
MOT . oeer ser woulg orne.
W1V v 10 08rkees *nr In. ek
€S 107 Soearen audirnces
VI oPnuus ryoss of snar ap-
023l oramenpn:  Latver anele
o coursr manes swres » enod
O€l .Or wamerr snorscrs ec
AR ranes csom e19secel w
@oarrn with daceas wr e
VoML txcelirny mad  cameery
WErK ARETD BOM (1emr irprag.

BEAT

March ot

MOQFT v+t gre  narvscuiarte
eood
MARTH OF fIMZ seoaTs

SHOW 17417
% oour eeen interview
thow
Producsa Oy Msren ot Timg
. Ranewad vin -DaI'1el ccreen
0o Thomaae (5f
Disirivured  ny
Time
389 Laxipaton Avenua New
York
Farmat stter. “~irne.
thire new tp TV wposis oro.
graming tn thar aach cnow will
cover s ditterert game wip -

Mercd o

e Al T T P
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formal visits with ehampions
from that field. and special
newsreel clips pertaining to
the over-all history of the
sport. Pilot is on golf. with
champions Byron Nelson and
Gene Sarazen contributing
amazingly natural perform-
aneces in a relaxed interview
session with Ed Thorgeson and
World-Telegram columnist
Larry Robinson. Credit for the
show's unususl feeling of ease
and spontaneity goes to Thor-

geson. who master-minds the
scries. Series is loaded with
promotional possibilities via

tie-ups with local sports pro-
moters. product endorsements,
ete.
« e »
CYCLONE MALONE (7/5)
Puppet show. either Y or
4 hour
Produced by Tonsolidated
TV Productions -
Reviewed at a privaie show-

ing
. Distributed by Consclidated

TV Sales

25 Vanderbilt Avenue, New
. York

This is a cute, well-written
and well - produced puppet
show which should eatch the
fancy of the younger element.
Program’s only fault are the
puppets. but this inadequacy is
compensated for by the other
plus factors. They will how-
ever. dote on the black and
white story of Cyclone's at-
tempt to rescue Cosy. his girl
friend, from the clutches of the
Lizard. The filming is com-
petently handled.

« e .

THE DOCTOR (8,30)
("THE INQUISITORS.”)

Produced by Marion Par-
sonnet.
10-10:30 p.m. Sunday (24).

NBC-TW.

This new film series used
the device of tying together
the different story which airs
each week via the personality
of a doctor, portrayed by War-
ner Anderson. Each film is
different. but the doctor is
.present in a brief opening or
closing sequence each week
and either tells or Is told the
tale. Initial film, “The Inquis-
itors,” was a melodramatic
offering about a youthful of-
ficial in Czechoslovakia who
ultimately rebels against the
Communists. It seemed too
turgid for straight drama. but
not . quite potent enough to

be classified as adventure-
mystery
DREAM IT UP (“AOMEO

AND GOLDILOCKS") (8/23)
¥4 hour farce-comedy series
Produced by Boris L. Petroff
Reviewed at special screen-

ing

Distributed by Guild Films,

Inc.. 5746 Sunset Blvd., Hol-

lywood 28. Calif.

Filmed Mflight into fancy
gives everyday problems the
distortion found in dreams,
thercby opening the door-to a
2any, slapstick brand of broad
comedy. Among the first of a
series of 13 now in production,
this reel as well as others
viewed, features Chick Chand-
ler as “Dreammaster” who
takes his victim and audience
into a laugh nightmare. May
find takers among those seek-
ing light telefare.

S W
KIERAN'S KALEIDOSCOPE
(8/23)

¥ hour expotition om un.

usual subjects

Produced by International

Telefilm Productions

Reviewed via WNBT, New

York, Sunday (3), 11:45-12
noon, EDT.

Sustaining \

Distributed by United Art-
ists Corp.

729 Seventh Ave. New York

104 films in series

An exquisitely produced
program. Show caught illus-
trated the art of the wood
worker and toy maker. This
film was one of a series, fea-
turing John Kieran, who di
courses on many unusual sub-
jects. Each film is devoted to
one “subject, whether it be art,
nature, interesting occupations
etc.

¢« o o

INVITATION PLAYHOUSE
{"THE LAST ACT") (8/23)

Ys hour dramatic series

Produced by Rene Williams

Productions

Reviewed at special screen-

ing.
Distributed by Guild Films.
Inc., 5746 Sunset Blvd.. Hol-
lywood 28, Calif.

ramatic series of 26 quarter

hour shows, ns evidenced in
this reel as well as a number of
others seen, shows meticulous
attention to writing and cast-
ing and achicves upper Icvel
production quality. In less
than 15 minutes. a scene is set,
charaeters established, a pilot
evolved capped by an O.
Henry twist ending. Highly
flexible. quarter - hour form
permits use as a 15-minute se-
ries or doubled into a half-hour
show.
. e e

TV FILM QUARTERLY LVL
CAPSULE REVIEWS. ... ....
THE THRILL OF YOUR LIFE

¥ hour thrilling occupations

series (8/23)

Produced by Thrills. Unlim-

ited

Reviewed at special screen-

ing.

Distributed by Louis Weiss

and Co.. 655 N. Fairfax.

Los Angeles 36. Calif.

Series of 13 half hours fea-
tures Craig Harns as a roving
eamerman who aims his lens
and interviews at persons en-
gaged in  so-called exeiting
professions and hobbies. Orig-
inally shot in 16-mm. commer-
cial kodachrome. black and
white dupes. tho beneath 35-
mm. standards. are of suffi-
clent level not to mar viewer
appreciation. Bankrollers need-
ing a low-cost package would
do well to consider “Thrill of
Your Life's”
potential.

viewer holding

LOUIS BROMFIELD PRE.
SENTS ("UP FERGUSON
WAY™) (7/12)

% hour dramatic show

Produced by Bernard Girard

and Richard Dorso for Bing

Crosby Enterprises. Basil

Grillo executive producer.

Reviewed at special screening

Sales - Distribution,

Bing Crosby Enterprises

RKO-Pathe Studios

9336 Washington Blvd.. Cul-

ver City, Calif.

One of the initial reels in the
“Bromfield” series, "Up Fergu-
son Way” is one of the most
noteworthy entries in the
film field. marked by superb
production, fine direction and
excellent cas\ing. With Author

uis Bromfield providing in-
troductory and closing com-
ments, this series is ideally
suited for the sponsor secking
identification with top level
entertainment.

e s e
MOSES (7/5)

1/4 hour puppet. religious

show. Nine programs in se-

ries to date.

Produced by Broadcasting

and Film Commission. Na-

tional Council of Chuzrches.

Reviewed at special showing

Tuesday.

Sustaining.

Distributed by  National

Council of Churches. 220

Fifth Avenue.. New York.

A great deal of time and
money, plus top talent in the
technical end of the program,
have gone into this religious
series, and the result Is an ex-
cellent show, designed basic-
ally for television, but also
available for use in schools
and churches. Puppets are out-
standing, as is the costuming.
Only weakness is in the writ-
ing, where the obvious move to
get as much of this material
into the I4-minute seg as pos-
sible results in a hurried open.
ing and close.

Films. which include three
in the Moses sequence, two in
the Joseph story, and four
based on the Parables. are
available in either color or
black and white.

TRAIL - BLAZERS (“FUGI-
TIVE™) {8/9)
3% hour kid idventure show

Produced by William F.
Broidy Productions
Reviewed at special screen:

Distributed by William P.

Broldy Productions.

5545 Sunset Blvd.. Holly-

wood 28, Calif.

One of the first in a kid
show in production, series uses
a Boy ut type group of
youngsters and emphasizes ad+
vantages of camping and
knowledge of the outdoors.
Group encounters adventure
but brings it to suceessful con-
clusion thru alert application
of fundamentals of the out-
doorsman’s manual. Immedi-
ate kid appeal {8 promised in
fact that youngsters of their
own age bracket are involved
in the adventures. Alan Hale
Jr., as the group's leader, adds
to competent casting.

CRAIG KENNEDY, CRIMIN-
OLOGIST ("THE SECRET
WILL™) (8/9)
3% hour detective series
Produced by Adrian Weiss
Reviewed at special screen-

ng
Distributed by Louis Weiss
and Co..

655 N. Fairfax. Los Angeles

36. Calif.

One of a series of 26, Ken-
nedy is revealed as cut from
old whodunnit cloth but
dressed with fine settings and
rood casting to give fresh in-
terest to the old cops-and-rob-
ber game in a manner that
helds the eve to the end. Those
secking mystery scries that
throws a fresh light on the
same old formula will do well
to consider Kennedy to solve
their telefare problem.

o e e
FEARLESS FOSDICK (6/28)

1/2 hour puppet, comedy-

detective show

Produced by Louis G. Co-

wan. Inc.. inassociation

with Alfred Hollender

Reviewed via WNBT. New

York. Sunday (15} 4 p.m.

Sustaining

Distributed by Louis G. Co-

wan. Inc.

485 Madison Avenue, New
York
Fosdick’s sharp satire on

Dick Tracy and 1ll other pri-
vate eye and detective tales
appeals distinctly to adults,
while its other features have a
purely kiddie appcal. Whether
the balance of these two ap-
peals event can be maintained
as successfully as in the open-
ing stanza remalins to be
proved. Mary Chase's puppet
characters are wonderfully de-

signed and constructed. and
manipulated with incredible
dexterity.

¢« o e
TERRY AND THE PIRATES

(6/21)

172 hour, adventure

Produced by Dougfair Corp.

Reviewed at Private Audi-

tion

Distributed by Officlel

Films. Inc.

25 W. 45 Street. New York

No comic strip has been
transferred to celluoid as faith-
fully as has Terry and the Pi-,
rates in this instance. Casting
is a minor masterpiece with
major characters scemingly
lifted right out of the news.
paper strip. Ingenious plotting
and wri!fl"\g make it simple
enough for the voungsters to
follow yet with enough sus-
pense for the grownups to en-
joy. Sets are realistic looking,
and integration of action film

clips is smoothly handled. Di-

rection is extremely TV wise

with fine use of close-ups and

hep lighting. From every

standpoint a great bet for any

one of a hundred bankrollers.
« e .

THE POWER TO FLY (6/21)
% hour documentary, in-
dustrial
Produced by M _rathon TV
Reviewed via WJZ-TV, New

York. Wednesday (6/11)
Distributed by Marathon TV
Newsreel
125 E. 50th Street. New York
Produced for United Aircraft

Corporation and distributed to

stations free, ““The Power to

Fly” 13 a prime cxample of the

kind of industrial film favored

by ,.station TV film directors

cause commercial aspects are
barely discernible to average
viewer. Utilizing a terse March
of Time style® commentary,

“Power to Fly” presents a fast-

moving view of aviation his-

tory via panorama shots of air-
craft manufacturing plants in
action. Smoothly professlonal
editing job and comprehensive
narration make it a good bet
for TV news and documentary
grograms even on a paying
asis.
. . .

SPORTSCHOLAR (6/21)
15-minute sports quix series
Produced by United World
Films, Inc.

Reviewed at Private Audi-
tion, Friday (6/13)
Distributed by United World

445 Park Avenue, New York

Taken from Universal-Inter-
national’s tremendous library
of sports footage, the films have
have been assembled into a
fast-moving quarter hour pack-
age with added quiz gimmick.
Narrator, Fred Uttal, vet news-
caster, does a fine job of tying
together the scenes and pitch-
ing the quiz questions. A com-
bination of a good script, ex-
cellent editing and Uttal’s nar-
ration adds.up to a fine TV
film which should do a good
job for the sponsor.

"Night” Leads Mystery
Features; “Alec” Next

A close race highlighted the vot-
ing by stations for their top choice
among full length theatrical mys-
tery films shown on TV
the past three months.

ors went to “Fear in the Night.” Journey” and “Dear Murderer.”
which garnered 41 points and Other leaders, in order,
barely nosed_out “Smart Alee,” “House Across the Bay,” "For-
which drew 37 points. eign Correspondent,” "Crimes at

Grouped closely behind the two Dark House” and '"Phantom
leaders were “Slightly Honor- Speaks.”

able.”

during
Top hon-

with 32 points,
place; "Philo Vance Returns,” in
fourth place with only one point
less, and a tie for fifth place with
29 votes each by

in third

“Interrupted

Position

Name of Film

® HOW TV STATIONS RATE THE BEST INDIVIDUAL MYSTERY
THEATRICAL FILMS SHOWN IN THE LAST THREE MONTHS

Woman in Brown
1316 Man

The Chase

Strangler of the Swamp
Scarlel Thread

Pride of Legion
Boris Karlotf Series
Counter B Cast
Behind Locked Doors
Without Homor

The Challenge

Now Barbabblas
Love From a Stranger
Jade Mash

Dark Alibd

Send for Paul Temple
Paisan

Intrigue

Dragnet

hinese Ring

White Zombla

f......Fear in the Night .
...... Smert Alec .. .
Slightly Honorable _ .
.Phile Yance Returns . .
......)nlerrupted Journey .
..... Dear Murderer
.House Across the Bay ..
.....Foreign Correspondent .

13 Lead Seldiers
T-Men

Silen! Parines
Scared to Deaih
Lovable Cheat
High Tide—Violence
Bury Me Dead
Hangmen Also Dis
Three Weird Sisters
The Ape

Mad Intruder

Just Like & Woman
International Lady
Called Back

Search for Danger
Murder in Reverse
ldentity Ushaows
Cover Up

Brute Mss

® THE FOLLOWING FILMS WON STATION MENTION,
BUT RECEIVED LESS THAN 10 POINTS:

Unknown Guest

The Green Cockatoo
Suspense

Seven Day Till Noon
Rain

Last  Chance

Gangs. Inc.

Black Widow

And Then Theie Were None
The Guilty

Red Dragon
Midnight Limited
lohnny One Eya
Hollywood Mystery
The House of Silence
Scream in the Night
Meet Sexlon Blake
Ghost Camera

Cipher Buredw

“Noon” Wins
Drama Best

The comparatively new British

‘Seven
the overwhelmlng 17.
station executives
as best full-length dramatic the-
film aired on television
three months.
Scoring 91 points—highest total
film in any

feature film, *
Noon,” was
choice of TV

atrical
during the past

of any theatrical

being

ays

and

“Tomorrow

tions were

category—the picture outstripped
all competition, the nearest rival
the World,"
with 38 points. Significantly. an
other recently mad. British pic-
ture, “The Wooden Horse.” took
third honors with 29 points.
Other favorites among the sta
“Baron of Arizona”
with 22 points, “G.I. Joe"
“The Young
“The Hideout” )
cach; “The Chase” with 12 points.
three films which
nine points each:
Mice  and Men'
Without Armor."”

in Heart”
with

13 points

® HOW TV STATIONS RATE THE BEST INDIVIDUAL DRAMATIC
THEATRICAL FILMS SHOWN IN THE LAST THREE MONTHS

Woman in Brows
Roosevelt Stiy

Ons of Our Aircraft
Jamaica Inn
Hangmea Also Oie
Eteraalty Yours
Dream of Olives
Bluebeard

Winterset

Storm In a Tea Cop
Raim

fron Doke

Four Feathers
Count of Monte Cristo
Brie! Ecstacy

Abdul the Damned
What the Day will
My Sen, My Son
Flyer Saucer

Oual Alib}

Two Wise Maid
Pygmatlios

Man in the fron Mash
History Is Made at Night
Haltway House

End of the River
Orake of England
Battle of the Ralls
Unsasy Terms

Spring in Park Lane
Repeat Performance
House Atross ihe Bay
Foreign Correspondent
China’s Little Devils
As You Like It

You Only Live Onte
Swiss Family Robinson
Kiss for Corliss

Flesh & Blood

Drums.

Position  Mame of Film Poinis
T b4 .Seven Days Till Moo . ... .. ... _.... pTpe— | |
2., .Tomorrow the Werld .. 3
3. .....The Wooden Horse .29
4. Baron of Arizona 22
S5iecos 6L Joo) Do INCEN. 5 S 17
([ T The Young in Heart ...

6.

@ THE FOLLOWING FILMS WON STATION MENTION,
BUT RECEIVED LESS THAN 9 POINTS:

That Hamlllop Woman
Pimpernel Smith

Lifile Pal

High Conquest

Fareman Wenl to Freme
Enchanted Forest
Caplain Fury

Angel on my Shoulder
Thunder in the City
Small Back Room

Last of Mohicans

Gangs of Chicago
Crocked Way

Cathering Ihe Greal
Adveniures of (assanova
Winler Carnival
Michael Strogoll
Inlrigue

Elephaml Boy

Danny Boy

-
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‘Stagecoach”
Leads Class

One of Hollywood’s most cele-
brated films. the John Ford pro-
duction of "Stagecoach,” featur-
ing John Wayne, Thomas Mitch-
ell and Claire Trevor, proved a
walk-away choice as best full-
length Western feature show an
TV in the past three months. Sta.

tions gave the film more than
twice as many voles as its ‘nearest
contender, - “The Kansan” with
third place going to *“Hopalong
Cassidy.”

The voting on top choices in
the Western. as well as other in.
dividual cal¥ory types. wad a
highlight in The Billboard's Sec-
ond TV Film Quarterly, pointing
up specific {ilms deemed tops by
the station execs running them.

Following the three leaders. in
order, were “Red Ryder,” “Kit
Carson.” “Woman of Town.
Johnny Mack Brown and the

TV FILM BUYERS IN
ADVERTISING AGENCIES

Following list of lilm buyers in advertising agencies stems from
an up-to-the.minule survey of the agencies themselves. It represents

Seheneetzdy, N Y.
Edw. F. Flynn. TV Dir.

the lates! information on this important group of buyers available Olmsted & Foley

anywhere.

Anderson & Cajms
488 Madison Ave.
New York 22, N. Y.
Victor Seydel

1200 Second Ave.

Minneapolis 3, Minn.

James D. McTighe,
Radio- TV Dir.

Fuller & Smith & Ross. Inc.
1501 Eueclid Ave.
Cleveland, O.

R. F. Reynolds. Mgr., Film

Page 23

Maerriit Owens Advertising

Agency
Three Mesquiteers. New Brotherhood Bldg.

Kansas City 1, Mo.
Earl Allvine, TV Dir.
Merritt Oldgins, Pres.
R. G. Neas, V. P,

Pacific National Advertising
Agency
605 Uniog, St
Seattlc 1, Wash

Sydney Garfield & Assoc.
45 Second St.
San Franecisco, Callf.
Gemmer Associates, Inc.
208 Strauss Bldg.
Fort Wayne 2, Ind.
Duane A. Zimmerman, TV Dir.
Geyer Newsll & Ganger. Inc.
745 Fifth Ave.
New York 22, N. Y.

Arnold & Co.. Inc.
262 Washinetnn St.
Boston. 8. Mass.
Arnold Z. Rossoff, Partner-
Treas.
Aylin Advertising Agency
522 Waugh Dr.
Houston 19. Texas
Luana J. Kamp
Luana K. Lewis. TV Dir.

® HOW TV STATIONS RATE THE BEST INOIVIOUAL WESTERN
THEATRICAL FILMS SHOWN IN THE LAST THREE MONTHS

Trevor Evans. V. P.

Position  Name of Film Points Robert N. Avlin, Owner Gilham Advartising Agency Patch & Curtls
Batten, Barton. Durstine & Continental Bank Bldg. 437 E. Broadway
| R— Stagecoach ... ............. . 57 Osborn Salt Lake City 1, Utah Long Beach 2, Calif.
2. .. The Kansen .. ... 383 Madisan Ave. Marian C. Nelson, Pres. John Curtis
T Hopalong Cassidy .. New York. N. Y Lon Richardson, V. P, R. J. Potts, Calkins & Holden
4 Red Ryder Rernard Haber. Prod. Heber G. Waolsey, 213 W. Pershing Rd.
s w RS 1 James Bealle Dir. Radio & TV Kansas City 8. Mo
N T, T, S, . Steve Kaplan Bert 5. Gittins Advertisin, William J. Brewer,
é ..Woman of Town . . a5 Barlow Advertising Agency 739 N. Broadway Radio-TV Dir.
7..... . John Mack Brown . .. 14 742 James St. Milwaukee 2, Wis. Powoell-Grant Advertising
- . Theee Mesquiteers ......... 12 Syracuse 3. . Y. Gerald L. Seaman, 1166 Penobscot 'Bldg.

Bud V. Stapleton, TV Dir.
Benton & Bowles. Ine.

444 Madison Ave

New York 22. N. Y.

H. J. Leder. Mation Picture Dir.
Lee 5. Bieapiel Advertising

Radio & TV Dir.
Vern Laustsen. A. E.
Glew Advertising Agency
211 N l.afayette Ave,
Grand Rapids 3, Mich.
Franeis K. Glew

Detroit 26, Mich

Robert H. Powell, Pres.

Charles Schiappacasse, TV Dir,

Bill Gayek, Secretary-Treas.
Prater Advertising Agency

705 Chestnut St.

© THE FOLLOWING WON STATION MENTION,
BUT RECEIVED LESS THAN 10 PQINTS:

Wildfire Wagans Westward Tom Tyler 608 North Michizan Ave. Gregory & House, Inc. St. Louis 1, Mo.

Texas Toeron Silvar Stallion Silver- Bultel Chicago 11. 111 Bromley House George L. Prater, Pres.

Shodow on the Raags Retura of the Lash Red Slatlion Bonrne Assnciates. Ine. Perry House Robert A. Seal, A E.

Raider of South Lurky Texan Luck of Roarirg (amp 60 East 42nd St. Cleveland, O Barbara Block, Copy Chief

tone Rider Rides On | Shot Jesse Jame: Fugitive Valtey New York 17, N. Y. Bromley House, V. P. Knox Reeves Advertising, Ine.

{overed Wagos Daps Code of Me Saddle Ciseo Kid Returns Suzanne € Lioyd, TV Howard Senor, 600 First National-SOO Line

Lavalry Buch, Jones Series Juckskin Frontier Camobell;Mithum. lnc. Radio & TV Dept. Minncapolis 2, Minn.

Arizans 3o0und Amerian Empire Traie %o Tombsione 1370 North Westrrn Bank Marion Reeves, Medla Dir. K. P. Torgerson

Sombrero Sants Fe Uprising Ris Tia Tin Minneapolis 2. Minn. Grey Advertising Agency. Ine, Emil Reinhardt Advertising

Rimfirg Rangebusiers Range Bevond e Blve Arthur F Lind, Radio-TV 166 West 32d St 1736 Franklin St.

Phantom Ranger “Neath Camadian Skie Greal Stage Robbery Dept. Head New York 1. N. Y, Oakland 12, Calif.

Froatier Justice Drtting Al-1 Chech Your Guns John Cole. Radio-TV Time Willlam A Chalmers, Joseph Connor. A. E,

Soat Hill Basgit Billy the Kid in Taras Arlzona Trail Buyer V. P, Radio-TV Dir. Reiss Advertising

Wild Couatry The San Antonlo Kid The Ploneens Doug Gabricison, Radio. TV Robert Payson, TV Prod. Dir. 221 West 87th St.

Pinto Bandit Northwest Teail Hawh of Powder River Production Wm J. Ha:kenberg Advertising New York 19, N. Y,

Gus loards Stinup Basim  Eddy Dean Black Hills Ralph B Campbell, Radio-TV 206 Main St. Peter Weinberg, A E.
uction Wheeling. W. Va. Schwimmer & Scotl. Inc.

John L. Halpin Advertising

208 State St.

Schenectadv 5, N. Y.

John L. Halpin,

Pres. & Partner

Hart-Conway. Tnc.

45 Exchange St

Rochester 14, N. Y.

H. Lyman Hert
Henderson Advertising Agency

Carter Advartising Agency
912 Baltimore Ave.
Kansas City 6, Mo.

Fred Alexander

Compton Advertising. Inc.
630 Fifth Ave.

New York 20, N, Y.
Kathleen Gorman
Lloyd Durant

Jack Zimmer

75 E. Waeker Dr. Chicago 1, L,
Evelyn Vanderpoecg
Smith & Bull Agency
6642 Sunszet Bivd.
Hollywood 28, Calif.
Richard T Parker
Barton A. Stebbins
1250 Wilshire Blvd.
Los Angeles 17, Calif.
E. C. Blondworth,

“Mabel” Top

powers in the vote. *Dinghy.” a
British  {ilm. featurcs Michael

W. Craig Chambers. Inc.
913 Second Ave.

2 West McBec Ave.

Radio-TV Dir.
Greenvilie, S. C.

Burton A. Stebbins,

Wilding. who in recent months a'téburnrhu }h’; = ilﬂmesmmk"g'd]er‘wn A AA‘s\wnédeead 2
h 1 ki 'n thru V. Craieg Chambers. Pres. owal ~Melntyre, A. b, . W Gudelman. Accl. Exec.
)c h“s u::me hetFe;; h::,;; lor Donahus & Coe. Inc. Betty McCovan. Prod. Mgr. Stockton. West & Burkhart
l e is marriage to Filza ayior 1270 Sixth Ave. Heaori Hursl & McDonald, Inc. C. Thomas Martin
The Fredric March-Veronica  New York 20 N. Y 1. S Keck 1300 First National Bank Bldg.
Lake whimsy, “1 Marrled a Carl Rierod 121 West Wacker Dr. Cincinnati 2, O.
Witch.™ was a close third. with 35 Emery Advertising Corp. Chicago 1, 1L Gene Starbecker,
The Denmis O'Keefe-Mariorie points. followed by another Den- 2 Zast North Ave Scott Keck, V. P. Mgr., TV Prod.
Reynolds film, “Up in Mabel’s 1t O°'Keefe opus, 'Brewster's —Baltimore 2. Md. David B. Rogers. Asst. to V. P.  Richard Dunn,

Millions” Fredric March appears
again in the lifth choice, “Noth-
ing Sacred.” c¢o-starring Carole
Lombard. which scored 27 points

James Shaw,
Dir. Radio-TV Dept.
Lee Random, Film Dir
Honig-Cooper Co.

R. I. Hiphlevman,
Radio-TV Dir.
Robert J. Enders Advertising
413K St. N W

Mgr., TV Programing
Stockwell & Mareuse
1407 Tndustrial Bank Bldg.
Detroit 26, Mich.

Room,” was the top choice among
TV station executlves as the
best [full-length comedy feature

shown dur'.g the past three ~the same number as was ob- Washington 5. D C. 333 Montgomerv St Willlam Stockwell
months. Racking up 46 points to tiined by “Higgins Family Robert L. Friend. Film Dir. San Francisco, Cali.. Don Hodgins, A. E.
ther 136, scoredl 1oy the] (sccand Other popular _comedies In-  Nary Griffin. John W Davis, Dir. Chas. R. Stuart Advertising
" » econd gluded “Grandpa Goes to Town." Ir. Radio-TV Dir Charles W. Hoyt Co., Inc. 825 Market St
choice. “Man in a Dinghy.” the “Topper.* “Mad Intruder” and Bepfamin Eshleman Co. 551 Fifth Ave San Franeisco, Cahf,
veteran farce proved its staying “Abroad With Two Yanks 1522 Locust St. New York 17. N. Y. Fred M. Parke, A. E
Philadelphia 2. Pa. William P. Smith, Smith Taylor & Jenkins. Inc.
J. R Rallins, Jr.. Radio-TV Dir. __ Dir. Radio-TV 223 Fourth Ave.
L. H Greenhouse, V P. William Warren Jackson & Pittsburgh 22, Pa.
Cuu(lllndID. !'vmu:’on. Inc. g'hn:i'M‘k - . 'l‘:v.ll Ma_;hwnltams
Nationa Ridg. Gnra ikorends . Walter ompson Ce.
© HOW TV STATIONS RATE THE BEST INDIVIDUAL COMEDY Wotona) Press LI 45 West 43th St 420 Loxington Ave.
Walter J Kerwin. Ex. Asst, New York 8, N. ¥. New York, N. Y.
THEATRICAL FILMS SHOWN IN THE LAST THREE MONTHS na ’"é‘ d Advertising l(-sl:‘hrl;;'k_l: Merrick Advertising %m MchRugh, Films for TV
it m il n e Circle Bidg. r Building oward Reilly, Filoxs for TV
LIS L, feints New Orleans 13, La. prashington 4. D. €. William McCarthy,
' Aubrev Williams, ip Klein vertising ilms for TV
; :n in Mabel's .hM.I G eie ST e o 46 Rodio. TV Dir 1516 Locust St. Fred Raphael, Commercials
cee...MaN 03 Dinghy . .36 Tom Newman. Philadelphia. Pa. George Gladden, Commercials
3. ... ) Married 3 WHh | .35 TV & Motion Picture Films  Edward Felbin, Radio-TV Dir, Tracy-Locke Co. Inc.
iy Brawiter's Millions . 31 Dept M. R. Kopmeyer Co. 1307 Pacitic Ave.
5 Mothing Sacred 17 Riehard A. Foley Advertising Realty Bldg. Dallas 1, Texas
2 2 11 : Sl 3 Agency, Iac. Louwisville 2. Ky. Philip L. McHugh,
5.. ... Higginy Family ... ... - 27 1528 Walnut St. M. R Kopmeyer Radio & TV Dir.
6..... .Grandpa Goas fo Town ........... .20 Philadelphia 2, Pa. Kronstad: Adverlising Agency Tens Cummings,
DL L DAL S ) 19 Frank migm7 Radio-TV Dir. 711 t4th St, N. W Asst. Radio-TV Dir.
Lo | SRS A LETRES,  TpEeeene
1 ea e Buyer ronsiadt, ast Favette St.
9 Abroad With Two Yanks .. .......0oenivnenn, A2 Foote. Cone & Belding Managing Partner Baltimore 2, Md,
247 Park Av;.‘ % K';gg-;{ l:igoncr;\ Inc. Rnll))er! R\;dw:;}sh.
® THE FOLLOWING ALMS Wi ATION ME| New York 17,'N. Y. adison Ave. ir i0-TV
BT REGEVED LS5 THAN 10 PONTS Rager Pryor, i T Rits Eastman,
V. P, Radio & TV Myvon P. Kirk, V. P. Copy Production Radio-TV
Thomas MeDonnell, Edward Sutherland, Producer Marilyn Bauer,
What Me Batler Sow And o They Wers Married The Powers Gir! Dir. Radlo & TV Prod. Harwood Martin Radio-TV Dept.
Te Be o Mol to Be Town Went Wild Slightly Honorabls George Wolf, 2519 Connecticut Ave.. N. W.  White Advertising Agerncy
Soring 18 Pack Lase Tanks 2 Million ] Mgr., Radio & TV Prod. Washington 8, D. C. 19 West 10th St.
o Something in the City CUMUCT ) Lillian Selb, Hariot Stem. TV Dir. Tulsa, Okla.
Swig Miss Out ol the Blue Merrily We Live Radio-TV Bus. Mgr. The Mayers Co.. Inc. Bruce Hall, A. E.
Goodbye Lose fining Duees Diverce of Lady X E. Foster Advertising Lid. 2301 West Third St John Howley, A. E.
Crystal 8all Chosr, Boys, Cheer Brooklyn Orchid 149 Alcorn Ave. Los Angeles 5, Calif. Pete White, Owner
Bride for Henry Young lo Hesrd Twis Beds Toronto, Canada Roget Patrick, Radlo-TV Dir.  Young & Rubicam. Inc.
Toraabaut Take If Big Riding on Alr Gordon Forsyth, TV Film Dan B. Miner Co. 285 Madison Ave.
Pot & Gold Men Whe Could Work Mirkles Lel's Live Agels Syd Banks, TV Film 304 South Kingsley Dr., New York 17, N. Y.
Lady Lef's Dencs What a Man T Abmer Curt Freiberger & Co. Los Angele:s 5, Calit. Everard W. Meade
Gigoletts Laurel and Hardy She Married & (op 1439 Court Pla. Hildred Sanders, Bemard Zwirn
Salles Ba Good s 3 Joke. Sos ot That Veaus Denver 2, Colo. V. P, Charge of TV Ruthrauff & Ryan, Ine,
Geatlemon from Lovisiana  Ghast Goss West Fatber Stops Qu Curt Freiberger, Pres. Bob Black, Asst. TV Dir, 405 Lexington Ave.
Steve Demarest, George R, Nelson. Inc. New York, N. Y.
TV Copy Chiet 204 State St Dave O. Nyren, Dir. of Prog.
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and Distributors of

Producers

LEWIS CARROLL’S

|

|
|

WCBS-TV Gives Time
Availability Quickest

The TV station which ad
agencies note gives them the fas
est information on time avail-
abllities is WCBS-TV, New York.
The agencies balloted on the out-
lets without regard to whether
the information is secured direet
rom the station or thru a station
rep, and involves availability dope
ranging from spols to longer time
periods.

In nailing down this “quick on
the trigger” rating from the bovs
who buy the tlme., WCBS-TV

hung up 27 points. Closest outlet
was New York indie WPIX,
which had 14 points. Third place
was a deadlock between WNBT,
New York and KTTV. Los An-
geles. Each of these rang up 13
points

Behind these leaders a long list
of other stations drew mentions
and scored points ranging from
10 down to one. The complete list
ol outlets drawing scares may be
scen in the accompanying box.

Position  Call Leiters

® HOW ADVERTISING AGENCIES RATE TV STATIONS ON DELIVERING
FASTEST INFORMATIOR RE TIME AVAILABILITIES

“"DANNY ..
™ SNARK"

High quality production etiiising Noflyweed's beremost talent
to comply with Simmet y De-

signed to coptivite and intrigue youngsten and delight thelr
dhcriminating parents.

Newly produced for 311 debut, Siaty-five quartar hour rhews.
Puppet adventure-comedy saries. Based em Lewi Carroll's tamed
hilgriews stery poem, “The Hunting of the Snask.™

SIR MUBERT HACKNEY

Hand-epereted lle Bho puppets crested by tsmad
moHen picture craftiman Msurice leiderman. Scaled

wettings especislly built in receding penpective for
#imensional ethect By moted scenic dengner Alex

Chertev.

"GHOST TOWNS OF THE WEST™

Ol Wes? lives snsw M series of 1] ausrior-how
Py in which the Lacanating Mistery of the gheet towme
ad their tortume recking tounders wateld te enthrall

veung and 01d elike

"ISLES OF MYSTERY AND ROMANCE"

Unique owd Httis known Islands througheut the werd

and the charm, vielence and Iatrigue oF thair Blstery

153t Bag tired the imaginstion et mankind. Seres of
show.

five quarter-howr

and now in Production. . .
"YESTERDAY'S WORLD TODAY"

Saries ot 13 quarter-hoer shews aew being filmed by
aar Mraveling unit sreund the wertd. Seas avidsdis.

Await tutsre anneuacement,

AUDIFION PRINTS AVANUAIE
ON REQUESY

IMMEL-MESERVEY

321 So. Beverly Drive
Beverly Hlills, Calif.

CRIESTVIIW 48138

... WCBS, TV, New York (ity..

1. WPIX, New York Qity ...

3... _WNBT, New York City ...
3....KTTV, Los Angeles .......

® THE FOLLOWING STATIONS WON AGENCY MENTION,
BUT RECEIVED LESS THAN 10 POINTS EACH:

WI0P Washingtoa, D. €.
WHBW, Washington, 0. C.
KLAC, Los Angeles. Calll.
WITY, Bloomingten, 1nd
WRGB. Schonactady. M. Y.
WOW-TV. Omcha, Heb.

WMAL TV, Washiaglon, 0. €
WBK-TV. Detrolt. Mich.
WHEN, Syracuse, W Y.

WDAF, Kinsas City, Mo
KPIX, San Francsco, Colif
KNXT, Los Angeles. Calif.
KECA. Les Angeles, Calit.
WXYL Detroil, Mich,
WWJ, Detesit, Mich,
WITG. Washingtem, D. .
WIM). Milwaukee Wis.
WTIN, Minwsasolls, Minn
WPTZ. Philadeiphia, Pa,
WNBQ. Chicaga, I8
WLWT. Lincinnatl,
WY, Oklahoma Lity, Ok,
WEIL, Phitadelohia. Pa.
WHSM. Indianapolis. ind.
WFAA, Dallas, Tex
WOSY. Mew Orleans, La.
WBL, Beston, Mass.
WAYE, Lovisuille. Ky.
WAAM, Baltimore, Md
KSIP, Minneapolis, Misn
KRON. Sas Framtisco. (alf.
KPRC. Houston Tex

Iy, Tubsa, Oula.

CNBH, Hollywood, Calil.
KGO, San Franchs, Calit.
KDYL, Salt Lake Ciby. Utsh

KHXT, Hellywood, alif
KPHO. Phoenix, Ariz.

KD, §1. Lovit, Mo.
WASD, New York N Y.
KEYL. San Antonio, Ter.
KMTY, Omaha. Web.

KRID Dallas, Tex.

KSL. Salt Lake City, Utab
WAGA, Atlanta. G4,

WBAL. Maitimors, Md
WBRC Brmingham AL
WCAY, Philadelphla. Pa.
WEKR, {hicage, NI

WHAM, Rochester, N. Y,
WICH, Erle, Pa,

WIAR, Prowidence. F. 1.
WETV, Ubca, M. Y.

WITV. Aflgnta Ga
WMAR, Baltimora, Md
WO00. Grand Rapids. Mich,
WPTL Philadelphia, Pa.
WiB AManta, Ga.

WTY2. Cidmond V.
WBAP, Fort Worlh. Tex.
WBIV, Charfotts, M. €
WOTY, Pithsburgh. Pa
WFMY, Graensboro. M. €
WHAS, Levisville. Ky.
WAL Jobasiows, Pa
WKRC Cinciana$i, .

WEKIO. Kalamazoo, Mich,
WHAC, Brooksne, Mass. |
WOR. Rew York, M. ¥
WSAZ Hustinglon, W. Yo,
WSPD, Toledo, 0. |
WXEL Cleveland, 0.

Advertising agencies, voting for
the TV station representative that
gives them (he best all-around
service, selected The Katz Agency
by a substantial margin. The
Katz outfit has been a leading
pm‘gonem of the use of spot TV
with the emphasis on film, and
among the varied services it per-
forms is the regular issuance of
bulletins on the availability of

Katz Agency Leads
Station Rep Services |

film which can be used on the
stations it represents. Katz mlledl
up 23 points in achieving its
stature.

Edward Petry & Company and
Free & Peters, Inc., wound up
tied for second place among
reps. Each outfit scored 14 poinis
Fourth place went to John Blaix
& Company, which tallied nine
points.

)

©® HOW AD AGENCIES RATE
TV STATION REPRESEMTATIVES

Pasilion  Name of Rep

| JRR—. The Katt Agenry ...
25

.. .Edward Patry & Co. ...
...Fres & Polers, nc. .. ..

By EDWARD LEWIS
Pres., Edward Lewis Productions

The Schlitz Playhouse of
Stars, introduced by Irene
e, is the first filmed tele-
vigion “theater” to use Holly-

As the producer of this show, I
have becn asked T and
“How?” this was done. this

Stars Can Enhance
Plays Mass Appeal

mean that the so-called “st.
system”™ is 10 become the gu
ing motivatlon for televis
programing? Does the
ducer believe that once he
secured the services of =
“name” personalities, he can
back and assume his show §
success?

The answer is quite obvi
. » . no! That “The play's

{Coniinued on page
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MR. LOCAL

we. recionae | 1Y ADVERTISER!

ABBOTT & COSTELLO

ARE READY TO

SELL FOR YOU IN YOUR INDIVIDUAL

TV MARKETS!

But anly if you act fast! For here’s o brand-new saries of
hatlf-hour programs, oll expressly filmed for television . .
starring the unequalled antics of Abbott & Costello . . and
ready for immediate sponsorship by national, regional, and
loca] udvertisers on a market-by-market basis.

You'll ind “The Abbott & Costello Show" is the kind of
high-rating entertainment that viewers will look forward
to every week. [t combines the unrepressed, wholesome
comedy of these two favorite funnymen with the able
directing of Jean Yarbrough, acknowledged master in his
field, and thetop TV scripting of Sidney Fields and
Eddie Forman.

For all the facts—including costs and a preview of
“The Abbott & Costello Show™~ phone or wire the nearest
of these nine conveniently-located MCA-TV offices.

With offices ot . .,

<. their ever-increasing popularity on the atage, sereen, radio ..

-« their four golid years of nationwide sponsorship on radio

..and —their vepeated smash appcarances during 1985152 on

. their Hollywond reeord of 29 corsecutive boz sffiee hits,

HOW SUCCESSFUL CAN YOU GET?

Well, if ydu know Abbott & Costello (and who doesn't?),
theae phenomenal achievements won't surprise you —

now reafirmed more conclusively than ever over the perfect
medium for their inimitable zaniness — television!

grossing almost $60,000,000 in the last ien years —and soon
to bs topped by their latest and greatest film, “Abbott &
Costello Meet Captain Kidd"" (for December veleaze,
incidentaily).

by the R. J. Reynolds Compony, one af America’s lacgest
and most suceessful advertizers.

the Ceolpats Comedy Hour . . . with an average TV Nielsen- -
rating of 45.¢ and o spretacwior share of audience that
has roomed az high as 782% !

WHAT A PAIR TO HAVE SELLING FOR YOU!!

CLEVELAND: Union Commerce Bldg.—CHerry 16010

Page 25

NEW YORK : 598 Madison Avenus—PLaza 9-7500

CHICAGO: 430 Nerth Michigan Ave.—DElaiwcare 7-1100
BEVERLY IIILLS: 9370 Santa Monica Blvd.—CRestview 0-2001
SAN FRANCISCO: 105 Montgomery Strest—EXbrook 2-8922

DALLAS: 2102 North Akard Street—CENtral 1448
DETROIT: 1612 Book Tower—WQodward 2-2604
BOSTON : 1044 Litile Building—Liberty 2-4822
MINNEAPOLIS: Northwestern Bank Bldg.—LINeoin 7868

DISTRIBUTORS OF AMERICA’'S FINEST TV SHOWS FOR LOCAL ADVERTISERS
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SELECTED FILMS

AVAILABLE TO TV

. and Sources From Whom They May Be Secured

While literally thomsands of films are avsilable 8 TV from in.

dustrial wasociations, Lusiness firma and la

unlons, from federal,

loeal and foreign government sources, from religiows organizations,
cdueational and publie service organlrations, following list §a film in
this entrgory which has setnnlly been shown on sations, and met with

auwod awlicnce respomse.
soorces from wlom svailable.

Films arc broken down by eategories or

@ THE BEST FILMS AVAILABLE FROM INOUSTRIAL ASSOCIATIONS, BUSINESS FIRMS AND' LABOR UNIONS.

. -
AMERICA SAILS THE SEAS DOCTOR IN INDUSTRY
National Federation of General Motors
American Shipping 3044 Grand Boulevard
1803 G Street Deiroit, Mich.

Washington, D. C FROM TREES TO PAPER
AND A VOICE SHALL BE American Forest Products
HEARD Indusiries
1319 1Bth St. N, W.
Washington 6, D. C.

GIANT OF THE NORTH
Old Gold-J. B. Cary
Insurance Bullding

General Electric Corp.
Contact Ncarest Branch
Oftice
AND THEN THERE WERE
FOUR

Sacony Vacuum Ofl Co., Inc. Omaha. Neb.
g:l'am.;:lm INDUSTRY ON PARADE

National Assoclation of
Manufacturers
14 W. isth St

New York 4, N. ¥
BIRTH OF AN OIL FIELD

Shell Oil Co.

624 S. Michigan Ave. NewAvior kN e

Chicago, 1 JAPAN TODAY
DECISION American President Lines

Ohio Ol) Co. 110 S. Dearborn St

Findlay, Ohio

Chicago, 111

DORL T A Y R RS R TN P TP

LITTLE LEAGUE BASEBALL
United States Rubber Co.
1230 Ave. of Americas
New York. N.' Y.

)A!éHOGANY WOOD OF ALL

Mnhogw y Association, Ine.
75 E. Wacker Drive
Chicago, 111
MAN ON THE LAND
Oil Industry Infarmation
Comm.
50 W. 50th St.
New York, N. Y.
MAYA THROUGH THE AGES
United Fruit Co.
Pier 2 North Rlver
New "York, N. Y.
MEN OF GLOUCESTER
Television Dept.
Ford Motor Co.
Rotunda
Dearborn. Mich.

MILITARY UTILITY
Bell Aircraft Co.
Public Relations Dept.
Buffalo, N. Y.

OIL FAOM THE EARTH
Shell 0il Co.

624 S. Mlichigan Ave.
Chicago. IlI
PORTRAIT OF A CITY
Motar Co.
Te]evlsmn Department
Rotunda
Dearborn, Mich.

PROSPECTING FOR

PETROLEUM
Shell Oil Co,

824 S Michigan Ave.
Chicago, L.

PUEBLO BOY
Ford Motor Co.
Television Department
Rotunda
Dearborn, Mich,

REFINING OIL FOR ENERGY
Shell 0il Co.

624 S. Michigan Ave.

Chicago, 111
REVOLUTION IN THE
SOUTH

Lion Ofl Co.

Lion Building

E! Dorado, Ark.
SPEAKING OF ‘RUBBER

U. S. Rubber Co.

1230 6th Ave.

New York, N. Y.

THE AMERICAN COWBOY
Ford Motor Co.
Television Department
Rotunda
Dearborn. Mich,
THE BIG IDEA
Swift & Co.
Union Stackyards-
Chicago, IlL
THIS 1S OIL
Shel] 0il Co.
624 S. Michigan Ave.
Chlcagu. 1.
L TO THE MIDNIGHT

Canadian National Railway
System
830 Fifth Ave.
New York, N. Y.
UNFINISHED RAINBOWS
Aluminum Co. of America
818 Gull Bldg.
Pittsburgh 19. Pa.
WAY OF A FIELD
CHAMPION
lnaulue of Visual Training
40 E. 48th St

Intcrnational Ladies’ Gar-
ment Workers' Union
1710 Broadway
New York, N.'Y.
YOUR OWN HOME
Amencan Society of Interior

12 E flst St.
New York. N. Y.

@ THE BEST FILMS AVAILABLE FROM PEDERAL OR LOCAL
GOYERNMENT SOURCES (INCLUDING ARMED FORCES).

Bt LEHE T L T T T, s

AIR DEFENSE’
UFﬁ Department of the Air
ore
ALLIANCE FOR PEACE*
\JAS Department of the
rmy

A/OW/ SARRA'S OWN NEW F

BRINGS YOU
~Vide-O-riginal

TV COMMERCIALS"

W'e are pleased to announce the com-
plecng link in the SARRA chain of
quality control . . . our own modern new
him lalwrnory, designed, staffed and
equipped ro deliver the uliimate in TV
selling messages-

the VIDE-O-RIGINAL

VIDE-O-RIGINAL ., . WHAT IT IS

It’s Sarra’s name fora quality-controlled motion picture print, produced
1n a laboratory designed especially for the making of TV prints. Each
and every print is custom-made and whether it1s L-minute or 8-seconds.
it receives individual artention in quantities of one or hundreds.

VIDE-O-RIGINAL . . . WHAT IT MEANS

It means that al) of Sasra’s ereative photography, all of Sarra’s visual
sclling abdlity. reaches the television sereen with maximum fidelity
VIDE-O-RIGINAL prints combine Sarra standards with station

requirements

VIDE-O-RIGINAL . . . WHAT IT DOES

It provides complete quality protection from storyboard to home recep-
it insures your investment of time, talent and money in yous

tion
I v pu'scnr.mon

On

VIDE-O-RIGINAL .. . ger top quality from start to finish!

your next television film commercial get 2 SARRA

* Coppright 1932, SAMA, INC

~ Vidle-O-rigina/ i)

TV FILM- PRODUCTION FOR REPRODUCTION

IDEARS - SCRIPTS - STORYBOARDS -

ARJMATION

M PRACESSING

LABORATORY

SPECIALISTS IN VISUAL SELLING
NEW TOfK
200 Eaut 34tk Strent

PHOTOGRAPHY -

CHICAGO
16 Eoit Ontarle Syreel

PROCESSENG

AMERICAN AIR POWER
U. S. Department of the Alr
Force

AND THEN THERE WERE
FOUR

North Carolina Highway
Safety Div.
Raleigh, N. c

CIVIL AIR PATROL
u Department of Com-

rce
Aeronautics Admin-

ation
Audio-Visual Aid: W-153
Washington 25, D. C.

DIARY OF A SERGEANT
United World Films, Inc.
1445 Park Ave.

New York 29, N. Y.

FIRE ARTILLERY ACTION
IN KOREA®
U. S. Department of the
Army.

H.O NEW YORK

New York Department of ‘
Commerce

Albany, N. Y. |

IT MUST NEVER HAPPEN !
AGAIN®
U. S. Army Corp. of
Engineers

LURAY CAVERNS J
Luray Caverns Corp.
Luray, Va.

MEMORIAL DAY®
U. S. Department of the
Navy

NATO ACTION FOR
DEFEN
u.s Deparlmtnt of the
Army
NAVY RECRUITING
CARTOONS
U. S. Navy Recruiting Office
Washington, D. C.

OPERATION CROSSROADS®
U._S. Department of the
Navy
OPERATION GREENHOUSE
U. S. Awomic Energy Com-
mission
1901 Constitution Ave.
Washington 25, D. C.

ORIENTAL PRISONERS OF
L T————
. 8. Department of the

Army

PREFACE TO LIFE
U. S. Public Health Service
Public Inquiries Branch
Washington 25. D. C.

READY FOR SEA‘
U. S. Department of the
Navy

SURVIVAL® {
U. S. Department of the
Army
THE BIG PICTURE
Chief Radio TV Branch
Office Chicf of Information
Room 2D 644 The Pentagon |
Washington 25, D. C.
THE LONG RIFLE'
U. 5. Department of the
Army
THIS IS MINNESOTA
State Capitol
St. Paul,
THIS IS WEST POINT®
U. S. Department of the

4
(Continyed. on gdge 30}
0
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New TV-Film Series :

In Production

DEATH VALLEY DAYS
Western Series: 13 half-hour
shows.

Flylng A. Productions
6930 Sunset Boulevard,
Hollywood, Calif.

THE CHRISTOPHERS
Religious series: 14 quarter-hour
and 4 hall-hour shows planned.
Starring: Dann Thomas,

Raobert Young, Fred MacMur-

ray, Jack Benny, Bob llope,
ete.
World Films,
1564 Broadwqy
New “‘ork 18, N. Y.

CHINA SMITH
Starring: Dan Duryea
PSI-TV
221 W. 57th St1.

New York. N. Y.

JUSTIN TYME PUPPET SERIES
{see Capsule Review this issue)
Manipulated by Nat Norbert
Pilot «film completed June 19.
Tym:- Productions,

8 W. 40th Slmﬁt,
New York, N. Y.

KERRY DRAKE
26 half-hour shows. Les Hafner,
Producer.
Hal Roaeh Studios,
Hollywood, Calif.

FISHING SERIES
13 quarter-hour color films.
Dudley Television Corporation,
8908 Santa Monica Blvd,,
Beverly Hills, Calit,

WESTERN SERIES
13 quarter-hour shows.
Starring: Jim Atkins
Pilot film corpleted.
Demby Broun Compaoy,
34 E S8l1st Street,
New York, N. Y.

THIS IS THE LIFE
26 '3 hour films
October distribulion
The Lutheran Church-The
Misgouri Synod
210 N. Broadway
St. Louls, Mo.

THE ROARING TWENTIES
Detective Series. 26 half-hour
shows based on Barney Rudit-
sky.

Maurice Kosloft Productions,
6302 Samta Monica Boulevard,
Hallywood, Calif

DUFFY OF SAN QUENTIN
Prison Warden Duffy series.
Production planned for Sep-
tember 15.

Swartz-Doniger Produetions.
Motion Picture Center
Hollywood, Calif.

MEDAL OF HONOR
Half-hour scries originally pro-
duced for Veterens of Fareign
ars.
Rogell Productions.
1940 N. Las Palmas,
Hollywood, Calk

GUILD THEATER
26 v2 hour films
Dyamatic Suspense Shows
Guild Films. Inc
510 Madison Ave
Ne - York 22, N. Y.

ADVENTURES OF MOLLY
13 half-hour shows.
Maurice Golden,

Motion Picture Cemer,
Hollywood, Calif.

RELIGIOUS PUPPET SERIES
{sce Capsulc Review this issue)
Three 14 minute shows based
on wWloses.

National Counci! of Churches,
220 5th Avenue
New Yaork, N. Y.

WESTERN MUSICAL SERIES
26 quarier-hour shows,
Lewis & Clark, Inc.

1020 N. Rush Street,
Chicago, L

MADISON SQUARE GARDEN
FLAY HOUSE
Dramatic scrics of activities in
the arena
Garden Corporation,
Madison Squsrc Garden,
New York, e

ADVENTURES IN STORY.
AND

26 Y% hour shows for chil-
dren, including Hansel &
Gretel. Cinderella. Jack &
the Beanstalk, eotc.

Guild Films, Inc.

510 Madison Ave.

New York 22. N. Y.

or to begin shooting soon

THE LITTLE MATCHMAXER
Starring: Chico Marx.
Filmeraft Productions,

5] Melrose Ave.,
Hollywood 46, Callf.

ABE LINCOLN STORY
52 half-hour films.
Walter Schwimmer

tions,
75 E. Wacker Dnve,
Chlcago. T

G. I. JOE
Serics based on comie books
planned.
Zut Davis Publishing,
366 Madison Ave.,
New Yark, N. Y.

THE SAINT

Adventure series: 13 half-hour
shows. Production planned for
Septeinber.

Salnt Pictures, Inc.,
Hollywood. Calit
ALLAGHER'S TRAVELS

26 % hour shows for chil-

Produc-

[

dren

Starring: Gallagher. s mon-
grel pup

Guild Films, Inc.

510 Madison Ave.

New York 22 N. Y.

CRAIG RICE THEATRE
Mystery series. Half-hour films

based on Rice's stories. DREAM IT UP

Tony London, 2l Y% hbour comeg
e Lion Studios, Chi andler
oﬁlywood. Calit Gulld lms, Inc.

$10 Madison Ave.

STEVE DONOVAN. TEXAS Now York 22, N. Y.
ER

RANG!
Western series; 26 half-hour TAKE ﬂmOM THERE
films. g\Teﬁk l:;rtes.
N rl Neuber
ls’:llertn r::,gr‘ng::‘ﬂ"s Korgnedy General Service Studios,
Consolidated Television Pro. Hollyweod, Calif.
tions,
24 Vanderb;h Avenue’ HANS CHRISTIAN ANDER.
New York, o SEN'S FAIRY TALES
13 half-hour films. Syndication
JUDGE BEAN to start in October.
Half-hour series planned. Interstate Television Corpora-
Starring: Chill Wills. tion.
Tele-Voz Company, 4376 Suns:-l Boulevard,
Churubusco Studios, Hollywi 1if.

Mexieo Cily, Mex.
HELLO. DARLING

HOW TO STOP Y'ORRYING
AND START LIVING

33 % hour post-boneymocon Half-hour series
shows Starring: Dale Carnegie.

Jack Chertok Productions,
General Service Studios.
Hollywood, Calif.

Directed by W, Lee Wilder
Gufld Films. Ine.

510 Madison Ave.

Naw York 22, N, Y.

CLOSE UpP
WHAT'S YOUR TROUBLES 53 % quarter hour news
Spiritual and psychological se- avenis shows

ries; 13 quarter-hour shows
lanned.

eaturing Dr. and Mrs. Norman
Vincent Peale.

Pau! F. Heard, Ine,

KTTV Studios,

Hollywomd, Calit.

SEARCH FOR CHRIST

Guild Films. Inc,
510 Madison Ave.
New York. N. Y.

DREAM IT UP
Quarter-hour comedy merles.
Starring: Chiek Chandler. Pro-
duction starts August 15.
Wizard Telegucluxu Company,

Bible series; quarter-hour shows  Larchmont udlos.
lanned. Hollywood, Cali!
arrated by Bob Bruce.

Illustrate, F THE JUNGLE

RAMAR O
Jungle ndventure; 26 half-hour
series.

€.,
1532 C.nhuengn Bou.levnrd
Hollywood, Callf.

Arrow Productions,
KTTV Studios,
Hollywood, Calif.

LASH OF THE WEST
13 A hour Western films
Starring Lash La Rue
Guild Films. inc.
510 Madison Ave.
New York. N. Y.

MR. AND MRS. NORTH
Situation comedies; 39 half-hour
series.

Starring: Barbara Britton. Rich-
ard Denning. Francis de Salea
Federal Telefilm, Inc.,

Goldwyn Studios.

Hollywood, Calif.

DEATH VALLEY DAYS
Half-hour Western dramas.
Flying A Productions,

6920 Sunset Boulevard,
Hollywood, Calif.

LINKLETTER AND THE KIDS
104 quarter-hour series
John Guedel Productbons,
600 Taft Building.
Hollywood, Calif

UNCLE MISTLETOE
26 Y% hour shows shown live
Euvmuily
ling Studies
601 N. Fairbanks
Chicago. 1L

TROUBLE WITH FATHER
Half-hour siluation comedicy.
Roland Recd Productions,
Hal Roach Studios,

Culver City, Calif

UNITY TELEVISION CORPORATION

Featuring Tog Stars

1501 Broadway, New York

. L | = i : \. .
Yo Variety on 7YV Ftm Drograms

LO 4-8234
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Conmung Up-
Perfect |
Precision |
Prints *f

PREPARATION

Here your hlm receives its
first, careful inspection. Ex.

sienced workers examine it
K:r defects. check over splices,
perforations, synchronism of
sound track gemeral condi-
tion. Your printing instruc-
tionx are carefully correluted
to the film iself,

YOUR ASSURANCE
OF
BETTER 16... PRINTS

13 Yeurs Resvearch and Speciali-
zation in every phase of 16mm
processing, visual and aural. So
organized and equipped that all
Precision jobs are of the highest

quality.

Individual Attention is given each
film, each reel, each scene, each
frame—through every phase of the
complex business of processing—
assuring you of the very best re-

sults,

Our Advanced Methods and our

Precision Film laburatories—a di.
vision of J. A. Maurer, Inc., has Yy
yewnn of specialization in the Iémm
field, congistently meeis the latest de-
manda for higher quality snd speed.

coustant checking and adoption of
up-to-the-minute techniques, plus
new engineering prineiples and
special machinery enahle us to of-
fer service unequalled anywhere!

Newest Facilities in the 16mm
field are available to customers of
Precision, including the most moil-
ern applications of electromice,
chemistry, physics, optics, sensi-
tometry and densitometry—includ-
ing exclusive Maurer-designe:l
equipment—your guarantee that
only the best is yours at Precision!

PRECISION | S

FILM LABORATORIES, INC.
21 West 46th S1.
New York 19, N. Y.
JU 2-2970

~ Active Producers

Of TV-Film Series

As determined by present production and sales
activities

Allegro Protwtions, Imc.
Feoniic Studies
4020 Ronterd Awe.

Pat Alfey Prog.
1600 Brosdwsy
New York, M. V.
Arrow Prodactiom. Im.
KTTV Studist
3240 S vert Riw
Hollywaod, Calit
Harey S. Gothcnlc, Pres
Victer Rythchilg, V.P.
Leon Fromeess, Secy.
Radciph Flothow, Prod.
Athens Prodedt oms, Tne.
Catlfornia Stuaicy
€30 North Brocaon
Helbywood &, Catit
Clittard Santzrth, Pre
Arlss Flim Corn.
111 5. Bowlersed
Oai Pork, Ifiencis
Norman €. Lingosist,
Y., Die. of TV
Albert $. Bradish,
Y.P, Charge of Pred
Beacon Telrmion Fealures
420 Sorhten St
Borton, Maus
B G Keane
Willlam 8cys Proowiions, Jm.
0901 Wilshirg Bwa.
Beenely Hills, Callf
Wilam Boys, Pres, Emc. Prod.

Glonn Cook, Prod Mgr
Breatstsn. S1aNl Precuctiom
Coreral Service Studies
1040 North Lax Palmas
Mellywond 38, Calid

Gtorge P Breakaton, Co-Prod.

€ Ray Suan, Co-frod.
Willlew ¥ Beoigy Progeciions, Inc.
8243 Sumet Bid
Maliymocd 28, Calr

Willlam F. Drowty, Pres

Veesiey £ Bwey,

VP Dracge of Prod.
A R Winen Pres. Super.
Edway Kap, Amiiiam

& L Kaviman,
Dir o Mdw & Ade
Byros, lat

1226 WagerEIn Aw.
Washisgion. 0. €
Caravel Fliom
230 Fifth ave.
New Yorh, M. Y.

FoB. Mactearly, ¥.-P.
Cathedral Fitrm
140 . Heltpwatn Wiy
Hullpmocd. Cain

Ry, 4 K. Frieoeic
Juxh Chertek Praixtions
Generdl Serwate o
1050 Merth Las Paimas
Hellywsos 12, Callt

Hellyweoe, Callt,

Conolidated Television Prodéctions
KTTY Studien

3746 Sumet BV

Hollywood 38, Caft

Unted Precucer Stuckes
18 3. Rosertser Gl
Brerrly Wilhy, Calit
Jact Cowrners, Prod-Dir,
Ciayton W Couseas
BT W a2 St
New Vork, N ¥
Bing Crosty Enerprises
AKD-Pathe Stus o
334 wEhagoe Oive
Culwr City, Cadit
Everett Crosey, Prm

Betrard Grard, Prod

Wecnag Dyrw, Prod

Jhe Nsn, Pros.

Haowe Fosler, Gen Mgrad Prod

Demby Brous Eo
3% E sist Si.
Hew Vo, N,V
Exanve! Demby, Pree.
Myron L. Breuf, V.-P.
Oesliv Croductiens, [ac
Geravs Servicy Studies
1040 North Las Paimas
Netlywseo 38, CatH.
Drii e, Pres. & Towc. Prod,
Lucitie a1, v.P
Anciew Hicknx Secy.-treas
Keney Margan. Pg-Ade Dir.
Oonievy Levelopment Co, o
Serwe Soldwye Studics
1041 Merth Formoss
Hollywone 28, Callt

Liory Yeeight Pres.
Brisn Oonlevy, L
iarsie €. Kaox Prod.
Davigtar Cors.
o464 North Fstertson Biw.
Beverty Hite, Cailt
Dougln Fairbaams, 2. Pres
Soi Lovar, ¥.P

Irving Rutine, $ub.-Ady.
Dudloy Trinisoa Carp.
9908 Santa Mcnica Blw
Sty Hils, Caitt,

Cael Dudiey, Pres.

Don McMAmAra, Ewe VP,
Ovarmsc Fitms, Inc.

112 W $9th St

Mew York 24, M Y.
Henry Moriey, Pres.
Rat Jucaer, Trees

. 8453 Melrose &

Jerry Fairbanint, Tne.
5052 Sumet Bive.
Mallymesd 23, CalH.
Juivy Fplrvankt Peen.
Sig Rogen,
Esec v.P., Charge of Prof
Family Thester lag.
7821 Sumest Btvd
Hollywasa 46, Callt
Ree. Oatrick Pryion, CSC, Pres.
Res. J. B Lawyer, (ST, Gen. My,
Jamer Ambarsa, 8w 0;«.
Frane Ferrin Co
4328 Sumat Bive.
Hollywoud 28, Cat¥.
Feamk Porrin, Prox,
Raloh Ferrin, V.0
Flimceaft Production

Hoitywoed 44, Calif
Isadore Lingerbsur, Pres.
Fereem H. Sodor, Prod. Super.
Fiim Vivion
1581 Sroadwey
New Yorr, N Y
Serry Balam, Dir,

Hallyward 28, Callf.
Gone Autry, Chaivmen w Beard
Aerared Schaster, Bres.
Witeh Hamiburg, VP.-Treas
Ina Astey, Secy.
Lou's Geay, Srom
Foundation Fllme
Cltirem Bark Glog
Passcens I, Cavit.
fihard Do Pearssll, Prm,
Nat L. Goldstone Prod, Inc.
9121 Sumser Bne
foltyw.o0, Carit
Jowe A, Ettiinger, Gm Mor.
Jer y Morwar, Stery Dest.
David E. Hanson Prod
Ernest Oiwnan, Costing
Harry § Goodmas
19 E. 53¢ SL
New Yorr b, ¥
Groni-Keasme
Goreral Sewvice Stuglos
1040 North Las Patmas
Noltywsed 38, Callt
Jach J. Grows, Pres & Co-Pred,
i) Keasne, Gen. Mgr. & Co-Pred
Joter Guege! Progect.ons
450 Tal! Bidy
Holywos 70, Caill
Jehn Guedel, Pres.
Dick Pectlt, Gon Wy,
Marty Hill, ¥.2,
i, Aulm, VP,
Berrip Smith, V.5,
Bos Dwan, VP
Guild Films, lee.
210 Wadion Ave
New York, N. ¥,
Hoiberg Productions 1ae.
363 W eams St
Nre Yors 15, W ¥
Joon M Wolfpera, Pres,
Hollywood Television Prodectians
505 FiRD dveaue
New Yorr, N Y.
Hollywoer Teievision Service
Reo bitic Studles
Nortn Helipwood, Calif.
€% Callina, Prms
Morten Scott, V.P. & Gen Wy,
Leter Mehon, Socy & Treas
“Naue Glasy Pratuctions
4329 Sumser Bive.
Hallywoea 28, Callt,
wnde Tuchack, Pren.
Grorgr De Nermaas, D
Imgre. Inc.
Hal Rosch Studiem ¢
8822 West Whshington Brl
Culver Crty, Calit.
hectert L Stroch, Pra
Intesiate Tebevition Corp.
Morogram Studion
Haltyasea 27, Callt.
G. Rawh Erantsr, Pres.
Lee Savim, V.P, Chiegt 0! Pred.
Terrell Jacotn TeleProa.
326 W. Tist Su
hea Yok, N VY.
8ab Ermworth, Buairess Mur.
daniome Emerprises
17 W. 85 St
New Yok 19, N Y.

0452 recdie Oriw
Les Angeles, Calt
Victor Kaviets Progeciions, lee
330 E Seth St
Wrm Yore N Y
Victsr Kavfete Pren & Gen. Wby
Ailan Smedy,
€.tortal & Client Llonom
Wan Steinel, Prec
Heary Blastks Amimation Pred.
Krmp Brigmen Production
Eagle-Liow Produciiors
7334 Santa Monica Bl
Hollywa~¢ 28. Catll,

595 Fifth Avengs
New Yorw 17, M. Y
Harry Buchansn, Gen Mgr.
faery Pitd Esq, Legal
Kling Ysdios inc
601 N Falrtamks Court
Chicago, 1L
Freo Wil Dir.
Knewiedor Buliders
425 Maditon Ave.
Wea Vork, W ¥
John R WcCrary, Dl
Lancer Proguction
RKO-Pathe Studic
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Victar LeDown Revve Prodections
0306 Somet 1w
Maitywacd, Calif Eagle Lioa Stwd=on

TI24 Santa Moalea

S Lewis i Holirwoos 3u. Callt

Wetien Pictury Coaler Studios
$44 Wertn Camengs Sivd
Mllpmacs )0, Calif
Efmard Lowis. Pros.
Phiiliss Lard Productiens
Vimst Oroms  Siudies
2600 M. Vermom
Mottrweod, Cofit
Pritliny Lard, Pres.-Prog
Lew Lansvi. Oir.

Majer Tetevision Production
1270 Sixrh Averue
New Yert, WY

Treing Levser

P March of Tinm
49 Levington Avems
Bew Yoru, B Y.
Fearm J Shea, Ok Television

Gearge Riewtietd
Jla W. 37th 51
Mem York 19, N Y.

Hal Poach Studies
Cuiver Chay. Catle,

6063 Sants Moniea
“oliywecd 32, Caii.

Wolipweed 34, Calkf.
Ted Kncelant, Co-Prog.
Moarty Martyn, Co-Pred.

Haliywsos 48, Calil,
Roy Reqes Pews
Jack Lacey, Prag

Mclaney
7000 Haviywood BN
o 1549 Morth Sewary
Holiywoes 3, Calit
ay S (Mac) McCombey, Pres.

Joveon Y. Seatt, Sabs iy, (022 Welae A,

Subt of Music Corp. of Amwrkcs

Kav! Keamar, ¥.P.
Aan Miller, Charge of Pred.

Hal Boach Prodte tlans

Mal Romch Jr., Prey
Frederica K. Racaent Co

Predeckk K Bocket,
Pren & Gen WMy
Barty Kiag, Prod. Mar
Alres Wigqlns, Hrad Culler
S Conley, Stage Mor
Erkc Sarutt, Scelots
Agy Reqees Productieas
Samuel Go éwyr Stwdim
1621 Morth Formory

Art Buth, Exec. Maregemrent
Loy ent, Ewee Marapement
Framk Worth Metk

Dacery Romter Siutho

Tee-Vee Cormpaey

111 5. Beewly Dvive

Bevecly Nitly, Calit
Gitiocs Phillim, Pres.
Ludiae Fibaer, V.P
Mart Frederick, V.9

Blws.

Teienews Prodections, lec.
£30 Ninth Averst
New Yort M. ¥
Werdert Stheftel, Prom.
Oharies M. Burr, Gen. Mop,
Radet W. Schofield, Fitm Ce.
Teq Gonock, Editer-in-Onet
Navy Raberus, Soorts Editer
Teleicere Fiim Prog. Co
237 Piest Avenee
Rew Yo, M. ¥
Movest §. Tobias
fet-s Productiom
1978 Warat SL
Philadeiohia 2, Pa.
w. Wallace O
Television Sceeea Peoductions
17 € a5th 31
Mew York, M. ¥
Chariss 3. Brn Jry
P & Gen. My
Clareace Schm g1,
Treas. Cuarge 3t Proa.
frame Soatt, V.0,
Tyme Product e

Hied.

d Hetiywsas 38, Catit 8 West (0un 5L
Wade-Art Pictmees [ac. Doary Mewzer, Prin New Yorw, N. ¥
1622 Farbes SE )
Pittvwean, P2 Walter Sciraimme Preduction ';2‘0"1 T aviriem
MBS Syndicared Sales 7% €. Wacker Orles B
9 Rocketeller Plazs Chicage, 8 s e
New Yorw, %, ¥ Screes Gems [nc

Jown B. Crom 1438 M. Gower Uslted World Fitm:

Heilywios 28, Cald

Bortem Proguciions
364 Marth Michigan Aw.

hicaga, 11l

hertan Jacation, Pres,
Matiomsl Salely Couscil
425 N Wichgan Bled
Ccaqs

Eagis Lien Studioy
7324 S3ata Monca
Hell1wood 44, Calt

Farmry, Gem Sacy.
Paui Joaer, Dir o Public 1nf
O Thempsen, O, ot Raia

Hal Resch Sradion

Cuhwr City, Catif
Neft Prodections Mal Romch Jr. Pres,
Breaew Poimt Pt Carrall Case, V.P
Detrodt.  Mich. Ruth Burch, Cusilng

Soriomer A Nett, Pres.
Ol Video Teie, Pepd

20 E 24 51 321 South Bawerly Drive

New Yau, N. Y. Beveely Wills, Calw

P8 Ssley Company Louls Slowmal, Pres,

410 Guriom Ase E4 Simmel, Proa VP

vansten, §If

G " Smager Telescrigtion

Parsonee1 Productiens 177 Scvth Beverty Oelm

70 Sevestn Aw Beveely Hills, Calld

Nea Vai, M. Leuls Snster Proy
Parsem Productiom Oure Gaidntane, Dir.

<TTV Sttion Phil Bigom, Tajent Die.

$744 Sumet Biw

Moliymand 78 Ca it
Lindiiey Parsom. Pres

WY Path
425 Madison Awe.
Bew York, ¥ ¥

Joy Bonsiwld, Ewec. VB
Prarant Television Proguctians, fa Pres Beidge, Rd
Fomeral Service Studies Osuining, W. ¥
1080 Mecth Loy Palirug
Heilywng 38, Calit

£e Woosworth, Pres.

Sportsviien, ime.

w. L Parey Jr

Rolam) Ured Prosuction

273 South Beverly Drhvy L

Hles Dricesn, Exec Proa
Screen Televideo Prodections

™ Gil Rafston, Prog.
Showckse Product iem

8022 Wit Wathingtsn Brwd

William Forwth, Asst Dir,

S meerMestry Carp

Harrs Pouwrermon, Wsis Ole.

Joi North Wichlamy Aw.
Hollymoos 38, Calif.
Prey.

Sevars Deal Picteres Corp,

Cr. Horacw Arem, Prin

Dor Marvin, Gen. My

Tam ataiye. Chet Comera Mon
0. G. Corpenter. Proa. Mer.
K M Hce At D

Stecliey, Televinion Ca

1445 Pork Aue
¥rw Yorr, B ¥
Sl Reigs
Norman Gluck
uies 8 el
(Expborees Picteres Corgd
1501 Bezsswny
Rem York, B
Agrian Wenss Prosuctiens
353 b Faidac Aw
Hollraxoa 34, Catit
Lawis Weiss, Pras.
Adriun Weins
Ewec V.B. Chwge of Prod.
Western Adventure Produel mas
120 4. Peslar St
Coarlatte, N. €.
J. Francis Weite
Feank Withar Broduciions
€agia Lien Stugiay
7322 Santa Menica B
Heliymaod 46, Calit
Fea Withes, Pres -Eree. Pred
Arnadl Leader Gen. Mgr.
Willlams Productions
Savuiel Goldwyn Studios
104% NCHR Farmoss
Wellywad 8. Callt
Ryoen Witllams, Prey
Wosdruft Tele. Productiens
1022 Forbes St
Pittsourph 19, Pa
Wrathe Televisian Produciions, la
Calltoenls Stugior
$50 Noth Bromer
5 ipwood 4, Catit
dech Wiesther Prgy -Enec Prog
Abet Mira, Prod
Sherman A Harris, Aster. Prad

Bht

Exse

Prod. Exse.

. Nea York, M. Y.

New Yory 19, WY Barry Thomson, Praa.
:':':".':‘:‘_ ;’;’"‘ Savt 5. Yurelt, Prey Lary Werdin Serigt Writer
b Bio Rrages, Partnes in v
wee City, Calll o 258 Chron §
Ratans Bla, emke Coe. V.P, TV Sains b4 Ct mon "l'fﬂ
(5 & 'J'_ €art King, P-od Vo Hoilywoo 28, Calit

YR, in Charge or Moo
Prochter Syndcations laternationa 1697 Rroadway
221 w. STn St Wew Yoru, WY
Now Yok, N, V.

Wilbwr Sireeck Produclions

wm C. Sith, Gen. Mg

Fredseich 2w, Pres
Masrce Unger, Errc Prog.
Eodie Davie. Qiregioe
Saory Wartie, Dirsctor
Grorge M Chany. Twrectar

Tax Deduction, Capital Gain

® Continued from page 17

Tax saving was prime motive,
called notes, treated like notee
but not the sole motive. o

Here arc “debt” terms held
by the courts te prove that so-
called bonds or :ﬁaben!ures are
agtually stock (dividend pay-
ments do not give a deduction).

Interest varies between a
specified minimum and maxi-
mum, depending upon earnings:
interest is subject to the disere-
tion af the board of directors or
may be deferred. In its discre-
tion, until the ccrtificate’s ma-
turity; interest may be pald only
ou* of earnings or “‘surplus net
income™; holder i on a par
with stockholders in dissolution:
rights of holder are subordinate
to creditors. no obligation Is
fixed; rights la interest and
Erim.-{pa! may not be cnforced

y suit at law to compel pay-
ment: holder may have & voice
or the right to vote. absolutely
or in contingency: maturity 1s
not fixed; eertifcate held gives
the holder a definite share in
the company's asscts and In its
net assets on liguidation: corpo-
ration at one time identified
debt as capital on its books; the
maturity date is unreasonably
far off; debt is held by stock-
holders in proportion to their
stock ownership.

Here's a case in which stock-
holders transferred ddditional
property to their corporation for
more stock and $150,000 in 6 per
cent debenture notes. Interest
on these notes was payable
“from and only from thc net.in-
come of the company as ascer-
talned and declared by its board

of directors.” The notes were
due in 30 years. but could be re-
tired by paymng the principal
amount and all unpaid “de-
clared” Interest due as a result
of net income “declared” by the
boara.

The company operated at a
toss for eight years. Then it had
profitable years and paid inter-
est arrcarages up to the amount
of each year's net income. In
1948 it paid up $65.200 in in-
terest, only $9.100 representing
interest for the current year,
The buresu disallowed the in-
terest deduction. but the Third
Circuit allo-ed it

These were real notes. with a
definite due date for repayment
of principal. But the company
was obligated to pay interest,
even on maturity. only if
cavered by declared earnings.
Thus there was not definite
obligation te pay interest until
earned. Only then did the in-
terest expense become definite.
$0_as to accrue, as a deduction.

The terms of these notes
helped the company in two ways.
It was not required to accrue in-
terest in loss vears when the de-
duction would have no value. It
accumuiated the interest dedue-
tion for good years when taxes
werc high. Here. interest pay-
ments accumulated for the ex-
cess profita years from 1342 on.
The fact that the notes were
payable to stockholders was not
mehntioned in the court’s opinion.
Today's extended loss carryover
makes that less ‘lgaﬁomnt. but
flexible interest still has many
values.

on Television

THE EAGERLY AWAITED NEW

MARCH OF TIME

Already Scheduled Iin 56 Clties -
Beginning —First Week in October

® 17 years of audience acceptance (Over 50 awards for TV and cinema produciion)
& plus 2 meechandising program thac only the March of Time can offer
® Guarancees the spansor a ready-made marker for his product

3 PROVEN TELEVISION SHOWS

¢ CRUSADE IN EUROPE — 23 citics (George Foster Peabody Award)
® MARCH OF TIME THROUGH THE YEARS — 37 cities (Ohio State Award)
® CRUSADE IN THE PACIFIC — 54 cities (Radio and Television Daily Award)

AND NOW IN TV PRODUCTION

® AMERICAN WIT AND HUMOR e BALLETS DE FRANCE
¢ SPORTS SHOW

CALL OR WRITE FOR INFORMATION
THE MARCH OF TIME
369 Lexington Ave.,, New York City - JU 6-1212

ENTERTAINMENT - EDUCATION - CULTURE INFORMATION
7
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BATTLE OF THE CENTURIES MIRACLE ON THE MESA THE POWER TO FLY
SELEC’rED FILMS Ofticial Films Shilin Prnductions Marathon TV Newsreel
25 W. 45th St. 450 W. 56th St. 125 E 501h Sl
New York 36, N. Y New York. N. Y. New Yorl
AVAILABLE TO TV BIG TRAINS ROLLING ON THE TRACK THE TRUE GLORY
Dudley Television Corp. Dudley Television Co? Jules Snck
I Coﬂl(nnod from pape 26 9908 Santa Manica Blvd. 9908 Santa Monica Bl 558 W. 4ith St.
Beverly Hills, Calil. Beverly Rills, Calif. New York, N

—— = Y
U. S. NAVAL RESERVE WILLIAMEBURG RESTORED ONE or OUR AIRCRAFT IS THE wnk'ro A MAN'S

CRUSADE IN THE PACIFIC

TRAINING FILM* Colonial Willlamsburg 4 ) e MISSIN HEART
U. S. Department of the Wllh:lni:blﬁ-';“d&' I:‘X].ér?‘le;lfn;lo':ch'l";lcwsmn M & -\lklexandtr Produc- Ul}l‘lfg P'v\'o‘:lt.lA Films. Ine.
Navy 2 New York. . L oy
WEATHERMAN OF THESEA "' S Depariment of tne Aw  CURIOSITY ‘sHOP d wood 20 Callt AN
L i i, HRNdygOsganization PARADE OF EVENTS SERIES Snader Telescriptions Sal
Coast Gu;—u-d Hgndqa:lr’ters 'Cm?:rl;ft TR eei T 930 Penn Ave AO!}!I iEI OFE;]E '.;‘{n ‘?’r zﬁeg ptions es
Public Information ce § v Plttsburgh, Pa. ¢t ms &
PR g Do . o yHEADEDe New Yo N ¥. THIS WORLD OF OURS
Oﬂlcln! Films 3
® THE BEST FIRMS AVARLABLE FROM FOREIGN GOVERMMENT AGENCIES. 25 W, 45th St LOUIS PASTEUR D“d’t’s}' Television Corp
anta Monica Bivd.

CARIBBEAN
British Information Service
30 Rockeller Plaza
New York, N. Y.
FROM THE ALPS TO THE
ADRIATIC
Yugoslav Information Center
815 Fifth Ave.
New York. N. Y.
EMBASSY OF INDIA
Washington, D. C.

e

CANADIAN SHORTS™
National Film Board of
Canada
Times Te]evision Corp.
1 E. 57th
New York N e
THE TRUTH SHALL MAKE
MEN FREE
Commme for Free Asia
2 Pine St.
San Franct sco, Calif.
SKI IN QUEBEC
Travel Counselors, Inc.
516 Fifth Ave.
New York, N. Y.

© THE BEST PUBLI SERVICE FILMS AVAILABLE FROM
REGULAR {OMMERCIAL DISTRIBUTORS (IN ANY CATEGORY).

A 0O M T N 710 190 DT O 0 LN O AR 45 0001 90 N 5 R
ARE YOU SAFE AT HOME?

ADVENTURES IN LIVING
Su-rhng 'l‘elevsxslon Co.

New v'o;k 19, N. Y.

Times_Telcvision Corp.
1 E. 57th St.
New York, N. Y

New York N.

DRUG ADDICTION
Associated Program Services
181 W. 461h St.

New York, N ¥,
GHOST TOWNS OF THE
HIGH STERRAS

Sunmell-Meservey

an s Beverly Dmve

Beverly H
KING'S CROSLROADS

316 W. 57th St

New York 18. N. Y.
KIRU

Fllms of the Natjon

62 W. 45th St.

New York. N. Y.
MAN’S CONFIDENCE IN
MAN

‘M%iern Talking Picture

45 Rockefeller Plaza
Ncw York, N. Y.
MARSHALL PLAN FILMS
A. F. Films, Inc.
1800 Broadway
New York, N, Y

the COMPLETE
NEWS SERVICE
. DESIGNED
EXCLUSIVELY
FORATV!

*

TELENEWS DAILY

-—a minimum of 12 minutes of world-wide naws
coverage filmed exclusively for TV

INS TV-WIRE

— the first news wire tailored and processed
specifically for TVI

LATEST SPOT NEWS PHOTOS

—via INP's Speedphoto system.

The simplest, easiest-lo-hondle and most complete TV nows “"pockage” available todoy
is the TELENEWS - INS daily servies. It contains the top.roted Telenews doily film, the
Internotiono! News Service special TV.Wire ond the Internationol News Photos dramatic

spot news pictures—everything necessary for top quality newscosts that require no extemive
local production. With the TELENEWS-INS daily service you hove oudience-building,
spansor-holding, money-making newscasts!

% TELENEWS WEEKLY REVIEW

—a minimum of 17 minutes of the filmed “nows-
behind-the-news” of the imporiant world svents

TV News!

of the week —

*

adaploble to any format!

“THIS WEEK IN SPORTS”

a sparkhing, fast-paced 12%2-minute film of
the sports higblights of the week with feoture
coverage on famous sports personalities—
adoptable to any format!

Telenews

International

omcnal P\lms
w

th St.
Ncw Y N. Y
PENi OF P.‘INSYLVAN!A
M & A Alexander Produc-
tions, Ine
6040 Sunszct Bivd
Hollywood 28, Calif.
PROOF THRU THE NIGHT
Modern Talking Pictures
43 Rockefeller Plaza
New York. N. Y.
REBELLION
Telecast Films
112 W, 48th St

Sterl!ng Television Co.
316 W, §7th St

New York. N. Y.
RUN SHEEP RUN

Official Fllmsx

25 W. 45th St.

New York. N. Y
SOCIAL DEVELOPMENT
Sterling Telcvision Co.

316 W. 57th St.
New York, N. Y.
THE HOUSE THAT FAITH
BUILT
Modern Talking Picturcs
45 Rockefeller Plua
New York, N.
THE lMPORTANCE OF
GOALS
Sterling Television Co.
318 W. 57th St.
New York. N. Y.

Beverly Hills. Calif
TUNISIAN VICTORY
British Information Service
30 Rockefeller Plaza
New Yark, N. ¥
U.N. SCREEN MAGAZINE
Sterling Television Co.
316 W, 57th St
New York. N, Y
UNFINISHED RAINBOWS
Jim Handy Organization
830 Penn Ave
UPhtsburgh. Pa

Qu*n]:ty Films.

040 Las Palmas

Hol]vv\ood Calif.
VATICAN POPE PIUS

Film Studjos of Chicago

135 S. LaSalle St.

Chieago, 1L
WAY OF A FIELD
CHAMPION

Select Motion Picture Co.

326 A Oak St.

Kansas City, Mo.
WINGS TO THELAND,
FRANCE. ETC.

Ideal Pictures Corp.

85 E. South Water St.

Chicago. INl.
YESTERDAY. TODAY &k TO-
MORROW

Modern Talking Pictures

Service
45 Rockc{en(-r Plaza
New York. N. Y.

@ THE BEST FILMS AVANLABLE FROM EOUCATIONAL INSTITUTIONS

AND PUBLIC SERVICE ORGANIZATIONS.

BEHIND THE TOURIST
CURTAIN
Save the Chlldren Federation
80 Eighth Ave.
New York. N. Y.

BUILDING SUPER LINER SS
UNITED STATES
Institute of Visual Training
40 E. 47th St
New York, N. Y

CONSERVATION NEWS

New York State Conserva-
tion Dept

270 Broadway e

New York, N. Y.

FIGHT FOR FREEDOM
Freedom's Foundation
Valley Forge. Pa.

FOR SOME MUST WATCH
Association Films
341 Turk St
San Franciseo, Callf.

FOUR-H HEADLINES
The Venard Organization
Peoria
GOING PLACES
Motion Picture Division
Harding College
Searcy, Ark
INDUSTRIAL HOME FOR
THE BLIND
Gates Ave
Brooklyn, N. Y.
LET LEASNING BE
CHERISHED
Davidson College
Davidson, N. C.
LURAY CAVERNS
Virglmz Dept. of Conserva-

su Capltnl St.
Richmond, Va.
MAN ALIVE
American Cancer Society
47 Beaver St
New York. N. ¥
POLIO POINTERS
National Foundation for
‘Infantile Paralysis
120 Broadwg
New Yark.

POWER TO FLY
Marathon TV Newsreel
125 E. 50th St
New York, N. Y.

PREFACE TO LIFE
Indiana Association for

Mental Health
Indianapolis. Ind

PRINCETON UNIVERSITY
Princeton, N. J.

RED CROSS REPORT
American Red Cross
315 Lexington Ave.

New York. N. Y.

RED CROSS SWIMMING

INSTRUCTIONS
American Red Cross
315 Lexinglon Ave.

New York. N. Y.

SAFETY FOR SMALL FRY
Automobile Club of N. Y.
28 E. 78th St
New York. N. Y.

ST. PETERSBURG FILMS
St Petersburg Chamber of

Commerce
St. Petersburg, Fla.

SUNSET SLOP% OF THE

ROCKIES
State of Colorado
Chamber of Commerce
Denver, Colo

THE FORGE
Freedom'’s Foundation
Valley Forge, Pa,

THE HIGH WALL
Anti-Defamation League
212 Fifth Ave.

New York, N. Y.

WAY OF A FIELD

CHAMPION
Institute of Visual Training
40 E. 49th St.

New York, N. Y.

WHAT MAKES US TICK
Rolan Mosely & Moreland
Beaumont, Tex.

WILLIAMSBURG RESTORED
Colonial Williamsburg
Goodwin Building

Willamsburg, W. Va.
WINGS FOR ROGER
WINDSOCK

U. S. Army Air Force
Nearest District Office

® THE BEST FILMS AVAILABLE FROM RELIGIOUS ORGANIZATIONS

S0 N L L T T T L L OO

BIBLE PUPPET SERIES

Methodist Publishing House
150 Fifth Ave.
New York, N. Y.

FAITH FOR TODAY

Seventh D‘,f Adventists
355 W. 52
New York, N. Y

HILL NUMBER ONE
Family Theater
7201 Sunset Blvd
Holly wood, Calif.

JOYFUL HOUR
Family Theater
7201 Sunset Bivd.
Hollywood, Calil.

Productions, Inc. News Service

KYOTO SATURDAY AFTER.
GOVERNMENT 1S YOUR Roon

Television Sales Manager: Robert H. Reid m.i.il:ghsmwphm . ﬁ?ﬁg:’:‘r‘.‘é’ﬂ;{'&“’
235 East 45th Street, New York 17, N. Y, 18 E. 8h5 Mary Knoll. N. Y.

New York, N. Y, ntinye
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FEATURE FILM SHOWS

ON TV STATIONS

While all the nation’s television stations did not fill in data on this subject in The Billboard’s

2ad {ilm survey, more than half Lthe nati slations did. Thi
moet compleig and suthentic data of this neture an the stat

lieve the industey will find it saluable.

list. consequently, not only eoninins the
listed, but afso represents s more (ha
adoquate picture of the number and hinds of feature film prograns being telrcast today. As such we be-

CALIFORNIA
Los Angelss. ... KNBH-TV .. Komedv Klub. Mon. thru Fri._.. 6:18 to 6:55 p.m.* ! )
Cinema Carniv. a.m. & 11:15 p.m. 1
Fitzpatrick’s Tra to 5:30 p.m. 1
XTLA ........Movie Theater P-"L
The Movies....... p.m.
Giant Movie Matin 00 a. m to 5:00 p.m.
Thrill Feature........ ) 9:00 p.m.
Movie Theater. .A.Wedneﬁdny 9:00 p.m. . . THE BEST EQUIPPED 16MM.
Tim McCoy Films. . . Saturday . 6:30 pm, L
Johnay Mack Brm\ ........ Saturday . . T:30 pan. b,
Your Saturday Night Movies Saturday . .. .30 p.m, & 10:45 p.m. STUDIO AND LABORATORY IN
Movie Theater.............. ..12:00 Noon 3
Western Feature. ... b l:gg i o
Twin Movie Feature : 2 :00 p.m.
East Side Kids. ... ......... 6:30 p.m. THE EAST
8an Francisco....KGO-TV .. ... Matinee Drummend Drama, Sunday .. 700 pm.
Matinee Drummond Drama..Tues. & Thurs .. 3:00 p.m.
TV Theater. voe oo e Sunday .. 7:00 p.m.
TV Theater. .. ...Saturdav 8:00 p.m
Film Fanfare.... Monday ...... 10:00 p.m.
Preview Parly. Tuesdry ....... 10.00 p.m.
gggvumn Theater ’?83 pm.
tland Yard,.... 00 p.m
Movie With Malloy .10:15 p.m. GALS
Movietime: ... o oup a8 geon Saturday ...... 9:45 p.m. wAW,
KPIX-TV .....The Late Show............. Sun. thru Sat....11:00 to 12.30 am, S
WASHINGTON. D. C. PouﬂaAL
WTCOP-TV .,..Moralng Novle Show. . .....Mon. thruFri.... 8:00 to 10:00 a.m NEWS
Pick Temple at Old Sagebrush.Mon, thru Sat.... 4:00 to 5:30 p.un.
Sunday ........ 2:00 to 3:30 p.m. /”6
Early Show............... - Non, thru Sat.... 3:33 o 430 pm. MS”
Late Show. ..Non. thru Sun...11:15 to 12:30 am. ALS
WTTG ....... Channel's Playhouse. . : Mggal s
Children’s Hour. ... i M
rly bird...... A B c
Nite Owl ‘Mon. theu Fri. :
Cartoon Theater. Mon, thu Fri....10:15 to 10:30 am. WRE
PUFSUIt v s: oooon s stummve. Wednesday ..... 9:30 p.m. FEA
FLORIDA %
Miami .......... WIVI.TV ....Adventure Time............. Mon., Wed.. Fri.. 5:30 to 6:00 p.m -
Good Old Dnys. . ...Mon. thru Fri. .. 3:30-%0 4:00 p.m.
Saturday Nite Movxe 'l'lme Saturday ...... 10:30 p.m.
Western Theater............ Sonday ........ 8:00 to 10:00 e.m.
GEORCIA a
Atlants .........WAGA-TV ...WAGA's Wild West Theater. Mon. thru Fri p-m.
Saturday 6 p.m 4
Sunday p.m
ILLINOIS
Chicago .. .... 0o e WBEB Loeeee.Nite OWl..ocneiiiiosiinin. .. Tues thru Sat..11:3( p.m. F
Movietime a: Three.. . ..... Mon thru Sat... 3:00 n.m.
Natjonal Hollywood Premiere
. Thegter : - San:inhy ...... xg;og pm
aur Star Movletime....... Sunday ....10°00 a.m.
Kids' Karnival Kwlz...... Mon thru FH.... 5:00 ~.m VISIT OUR PLANT . .. AN ENTIRE
WENR-TV ....Market Basket Mon, thru Fri.. .. 10:0v to 11:00 a.m. BUILDING DEVOTED TO EVERY
Shoppers’ Matinee. .. ...Mon. thru Fri.... 3:00 to 5:00 pm.
Spotlight T.eater . ...Tuesday . 30 pm PHASE OF MOTION PICTURE
Quality Theater. .. .. Wednesday p.m.
Twin Bill o . Thursday p.m. PRODUC‘”ON o> &
WGN.TY ..... Action Theater. ............ Sunday ........ Noon
Morning Movie Time. ...Sunday % a.m,
Cinema Sho-euse. Sunday ........ 5:00 to 7:00 p.m Ask For OQur Brochure ...
Courtesy TV Theater. ...Sunday ...... .10:00 p.m.
Rhythm Retreat ...Mon. thru Fri...11:45 to 12:00 nuor
Trailolazers Theater. Mon. thru Fri... 5:00 pam,
No Cover Chaige » . Monday 7:00 p.m:
Motion Ticture Aoadem) Monday 0:00 p.m —
Action Theater. .. .Monday 1:30 p.m. / B
Armchmr Adventures r Tuesilay 0:30 p.m. e
Musie a ‘a . Mon thru Sat ... 4:00 (o 5:00 p.m. 4
Theater N' o . Thursday . T:30 pan. /
Request Pluyhdus- 3 Wed esda~ 10:00 p.m. v £
Hollvwoot Premicre Theau- Thursday ..10:00 p.m, S
Community Theater.. . .Friday .10:00 pm.
Diamond Theater. Friday .11:30 p= / »
Morning Movie Time. Saturdayv .11:45 pm, / / /
Action Theater Saturday 2:06 Noon o 7.
Family Matinee Saturday 5:00 p.m. / s o &
Portraits West. .. Saturdey 7:00 p.m. - '.:' /
Saturday Movie Date Saturday L1100 pom ~ o
]
WNBQ-TV ...Noontime Comies. ... .. Mon. thru Fri....12:00 to 12:30 Noon o y:
Matinee P.ayhouse ..Mon. thru Fri.... 1:0C tq 2:00 p.m 4 p ye
Gagtus M\ .o b ke e Mon. thru Fri.... 500 to 5:30 p.m, .
Rock Island...... WHBF-TV ...Suminer Theater. .......... Tuesday 10:00 to 11:00 p.m.
Thursday ..10:00 to 1140 pm. e
Saturday 10:30 to 11:30 p.m. .
TIOWA
Ames ........... WOL.TV ... WOL.TV Theater...........Saturday ....... 10:15 p.m.
Javenport ......WOC.-TV ..... Airflyte Theater . 930 Hm
Western Playhouse 400 pm
covboy Classies. . St 1:00 p.m
Circle 5 Raneh... ... Mon. thru Fri. #3 pm
Home Movie ThLeater Sunday .. .. 9:30 .m.
. Cowboy Ken .... .. . .Friday $:00 p.m.
KENTUCKY
Louisville ...... WAVE-TV .. Masterpiece Movie'ine. ... ... Tuesday . 10:00 pm
Old Sheriff Mon thru 7rl... 5:30 to 6 00 p.m.
Armchair Theater. | Friday . a.ngowe. 11:00 p.m.
Matinee Theater. . S AMonday . 1:00 ¢ m, STUDIOS AND LABORATORY
MARYLAND
Baltimote ......WAAM.-TV ... fium Funudes..... ...Mon, thru Sun... 5:00 p.m.
wild Wesl.Thral Mon thru Sa 4:00 pm. 1226 WISCONSIN AVENUE
©Old Nickelodeon. . . Monday ... 7:00 p.m.
Morn. & Mat. Movies. Mon thru Fri....10:00 aun. & 1:30 pm. WASHINGTON 7. D. C.
WMAR-TV ...Boots & Saddles............ .Mon“;hru Fri... 6:00 p.m.
Saturday 10.00 a n. (0 p.m.
Hollywood Hlts. ....... e.... Wednesday .....11:00 p.an * DUPONT 1800
Premium Playhaise. . Saturday ... 10:30 p.m
« Television Theater... ..Sunday 2,,.... 2:00 p

(Comlmm on_page 32)
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M and A Alexander

present to the

TV TRADE

a PROVED PROCRAM of

selected

FEATURE Pi(TURES

cach in ity respective category
the EQUAL of the BEST in
major picture-production

A DIVERSITY of ENTERTAIN-
MENY and showman-preper-
ries of EXPLOITATION

the AUDIENCE-APPEAL
upen which
COMMERCIAL-APPEAL
depan dy—

A PROGRAM OF DISTINCITION
combining DRAMA. period and modern—MELODRAMA, MYSTERY. RO-
MANCE, ACTION, SPECTACLE—

with numarous casts of popular players—among them:

DOUCLAS FAIRBANKS JR., LESLIE HOWARD, ROBERY BEATTY,
MICHAEL RENNIE. DAVID FARRAR, CHESTER MORRIS. VAN HEFLIN,
LEIF ERICKSON, JACK OAKIE—and

PAULETTE GODDARD, DEBORAH KERR, JANET CAYNOR, CERALDINE
FITZCERALD. SYLVIA SYDNEY, ANN NACEL DIANA CHURCHILL,
NOVA PILEEAM

WRITE. WIRE. PHONE

M and A ALEXANDER Productions, Inc.

4040 Sunset Bivd., Mollywood 28, Calil.

Phone: Hillside 3414

"F*
=1
<
W
O
4

WESTIANS
WISTIRN CLASSIICATION
WALF-HOUR WISTERNS

sHom? susacTs

JllST OFF THE PRESS...

Send for This Catalog Today!

THE BIGGEST ARRAY OF TOP-
NOTCH PRODUCT EVER OFFERED
IN OUR HISTORY — EVERYTHING
& ANYTHING FOR YOUR NEEDS!

Write—Wire—~Phone
ATLANTIC TELEVISION CORP.

130 Wast d6th St, New York 38, N. Y. Wxemberg 2.1287

® Continued from page 31

MICHIGAN
Detroit .........WWI.TV ... Buckskin Trails.. am.
Kartoon Xomics. m,
Movie Time............ 4 .m,
Rough Riders. ot 2: .m.
Champion Spo'lshols e oan .Mon thru I-‘rL 5:15 p.m.
WXYZ.TV ...Marshal Rocky,...... ..Mon. theu Frl....10:00 am.
Movie Matinee. . Mon. thru Fri.... 1:00 p.m.
Cowboy Colt. ... “"Mon. thru Fri.. .. 1:00 p.m
Action Theater i m.
Sunday Matinee. ... n,
Motion Picture Acade
Feature Film...,..
White Camellia.
Tales of Hawk
Black Spider:..
Grand Rapids... WOOD.TV .. . WOOD-TV Plavhouse to 1:00 a.m.
Sagebrush Theater. . to 6:00 p.m.
Fresh-Up Cartoons..... . .Wednesday to 6:00 p.m.
Lansing ........WJIM.TV ....Film Playhouse............. Saturday ...11:00 o.m
Movie Matinee............. Mon. theu Fri.,.. 5:00 to 6:00 p.m,
MINNESOTA
Minneapolis ..,. WTCN.TV ... Western Theater.. Sunday to 10:13 am.
Six-Gun Theater Sunday to 1:30 p.m.
Front Row Center. Sunday . to 2:30 p.m.
Sunday Theater. ... Sunday . to 9:00 p.m.
Masterpicce Theater. .. . .Sunday . 5 to 11:0C p.m.
Night Owl Playhouse. . Mon. thrs Sun.. .11:17 to 12:30 p.m.
X-4 Ranch. - ..Mon. thru Fri. .. 4:15 to 5:00 p.m.
Hollywood Phyhousc. ..Mon, thru Sat... 2:00 to 3:00 p.m.
Red Ryder . .Saturday ..... §:00 to 9:00 am.
Serial (Schcduled by Title). Samrdny ....... 10:30 to 11:00 a.m.
MISSOURI
Laosac City.....WDAF-TV .., Easy Chair Theater. ., Mon. Wea., Fri..11:00 pm. to Close
Tot Town Theater, . ..Thursday ...... 4:00 pm.
Western Matince........... Saturday to 1:15 p.m.
St. Louis .......KSD-TV ... .. Popular Science, .,.......... Mon., Wed., Fri.. 6:00 to 8:15 pm.
NEBRASKA
Omaha to Midnight
Thurs,, Fri.... 4:00 pm,
Red RYEr.ie - asvnblibs 6 Sl rdayh At e 4:0C p.m.
Morning Movi ....Maon. thru Fri. .. 10:30 a.m.
Movietime ....... ... Mon. thru Fri....10:30 p.m.
Saturday .. 11:48 pm.
Sunday . 9:30 p.m.
Matinee Mowvie............. Sunday 1:30 p.m.
NEW MEXICO
Albuquerque ...XOR.-TV .....Cowboy Thrills........ ever. Mon thru Fri.... 6:00 to §:30 pm.
NEW YORK
Binghamton ... .WNBF-TV ...Ranch Club................. Mon. thru Fri.. .. 5:00 to 6:00 p.m.
New York.......WABD-TV ....International Playhouse. ... . Wednesday .....10:00 p.m.
Manhattan Playhouse....... S veeee. 1:30 pm.
Fronkier Theater........... p-m.
Frontier Theater,...... th.. 3:00 pm.
Serial Theater........: ++ve. Mon. thru Thurs.. 7:30 p.m
WCBS.TV ... .Early Show Mon. thru Sat... 8:15 to 7:30 p.m.
Late Show... ..Mon. thru Sun...11:15 to 12:30 am.
Late Matinec ..Mon thru Fri.. 5:00 to 6:00 p.m.
Laugh MM 6. s sesretamsersomrons - Mon. thru Fri.... ¢:30 to 4:45 p.m.
WIZ.TY ...... Feature Film....,..... +.+...38 hours
< per week
WNBT cosuvin Hollywood Playhouse ........ Mon. thru Fri....10:00 to 11:00 a.m,
Recess Time. .. .. . 1...12°30 to 12:45 p.m.
Channel 4 Theater. . " .. 1:30 to 2:30 p.m,
11th Hour Theater...........Mon. thru Sun...11:13 p.m.
Bar 4 Ranch. ’ . Saturday ..... .10:30 to 11:30 a.m.
Continuous Per!ormance .Sl!urday ..12:00 1o 4:30 p.m.
Saturday Stagecoach........ Saturday ....... 7:00 to 7:30 p.m.
WOR.TV ,....Movie Matinee..... weveses. Non thsuFri. .. 3:30 pm.
Five o'Clock Show. ..Mon. thru Fri, 5:00 p.m.
Merry Mallman. . .Mon. thru Fri.... 6:00 pm
Buster Crabbe Shaw. . .......Mon, thru Fri. :30 p.m.
Dauble “eature Western, . Sunday {00 to 8:00 p.m,
Movie Clazsics ..Sunday ... 00 pm.
Western Playhouse Sunda; 07 pm.
Saturday :30 p.m.
The Bigz Picture Saturday 00 p.m.
Sagebrusi Cinema. . Saturday 3:00 p.m.
First Run Theater, Saturday 4:00 p.m.
Ttalian Fiim Theater. . ..Saturday . 5:00 ~m.
Texas Trail Theater. .. ..Saturday ....... B:00 pm.
Nine o’Clock Show. ... . .Saturday ....... 9:00 pm.
Saturday Night Feature,.... Saturday ...10:00 p.m.
Screening the World. . .Mon. thru SJl...l'.’:OO Noon
Films of Fafth...ccscuemenss Sunday ... 2:30 p.m.
WPIX.TV ,...Movtetime ........oov00unvs Mon thru Sat... .:13 to 8:30 p.m.
Premiere Theater. .- Saturday ....... 8:30 to 10.30 p.m.
Nite Owl.. ..Mon thru Sat.. . 11:00 to 12:30 am.
Six Gun Pla)house . .Mon. thru Sun... 5:30 to 6:30 p.m.
Kids Vovie . .Saturday f 00 p.

Syracuse ........WSYR.TV

..Hollyw.od Matinee. ..

Sunday Film .Tf\ta!er ..Sunday ......

Canyon Jack......oeeenvenn.
Saturday ...

Movietime .,.............. . Sunday ...

tHollywood Theater... Sunday .

Genesee Playhouse. ,.

....Friday ....

The Elevonth Hour......... .Saturday
NORTH CAROLINA
Charlotte ....... WBTV woows . Early Show. .. Thursday . 7:00 to 8:00 p.m.
‘Late Show.. . Saturday . .10:00 to 1l p.m.
Bar Noon Ra . Saturday .12:00 to 1:00 p.m
Boots & Sadd]es . Saturday ... £:00 to 6:00 p.m,
Uncle Buckshot. . . Tues. & Thu:s... 500 to 6:00 p-m,
Junior Rancho...... . Mon., Wed., Prl 5:00 $:30 pm
Greensboro ... . WFMY-TV ...Six Gun Playhouse. ..Tucs., Wed., Frit to 6:00 p.m.
Saturday Fealure..... . Saturduy to 1:00 p.m.
Tele-Toons .... ...Monday . to 6:13 pm
Tele-Story Tim .Monday ... to 3:30 p.m.
OHIO
Cincinnatl ,.....WCPO-TV ....Starlite Theater .......,.....Sunday ........ 7 00 & 9:00 p.m.
Monda ee.. 8:30 m.
chnuday veo. 8:30 p

;{nglma pn page 4
|
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Standardized ID’s
Campaign Pays Off

Dire need for standardization
of station identification specifi-
cations was  graphically illus-
trated in The Biliboard's Firat
TV Film Quarterly in June, via
a detailed chart which listed a
different sct of ID requirements
for practically every one of the
109 stations. In the same issue,
McCann-Erickson exec Don Mec-
Clure expressed thc hope that
this chaotic condition would
eventually be solved thru the
combined efforts of a standard-
ization committee, formed by
the National Associalion of Ra-
dio and TV Station Represcnta-
tives and a8 number of leading
advertising ageneies

Since then this group has con-
ducted a vigorous campaign to
get all stations to udopt a single
set of ID standards (zece box).
Results have been gratfying be-
yond all expectations, To date
the NARTSR has recelved writ-
ten or verbal acceptances from
more than half of the stations,
including the Natlonal Broad.
casting Company’s owned and
operated and represented sta-
tions, and the Columbia Broad-
casting System’s o&a's

On the basis of these returns,
NARTSR managing director T
F. Flanagan is now confident
that universal standardization of
ID's is only a matter of time.
Flanagan is particularly pleased
that he has received a number
of inquirfes from TV stations
not yet on the air. “Their letters
indicate that they are anxious
to conlorm to industry stand.
ardization.” he said, ause
they belicve it will help sim-
plify their own decisions in
what is becoming an increas-
in‘fly complicated field of oper-

in line with this, cxec noted
that America's newest TV sta-

advertising agencies:

issue.)

Alabama
Birmingham: WBRC-TV
Calitornia
Hollywood: KNBH
Los Angeles: KTTV, KLAC,
KMTV

San Francisco: KPIX-TV,
KRON-TV

Connecticut

New Haven; WNHC-TV
Colorado

Denver: KFEL-TV
District of Columbia

WMAL-TV, WNBW
Floride

Jacksonville;: WMBR-TV
Georgia

Atlanta: WAGA-TV
Indiana

Bloomington: WTTV

‘ndianapolis: WFBM-TV
tlinois

Chicago: WNBQ

Rock Island: WHBF-TV
entucky

Louisville: WAVE-TV

aryland

Baltimore: WMAR-TV

assachusests

Boston: WBZ

Tichigan

Cvnnd Rapids: WOOD-TV

Kalamazoo; WKZO-TV

tion KFEL, Denver, Col., has al-
ready adopted the new ID
standari

“In an industry of rugged in-
dividuality,” Flanagan
“this standardization move has
brought about more general
agreement than any other.”

However, altho they've agreed
to go along with it, not all sta-
tions arc cntirely happy about
the plan. Some maintain that
the standards aren’t the "most
practical” from their point of
view, and a broadcaster in a
one-station market said he hoped
they would revise the screen-
area allotments later on when
more stations were added to his
town — theory being that he
would need more than a 25
cent sized station identification
symbol to hold his own against
competition

In the last amalvsis, tho, an
ID has to be salable, and agen-
cles and advertisers are very
happy with the present stand-
ardized set of specifications
which permit them to plan.a
station ID campaign and exe-
cule It without going crazy, or
broke, or both. The question of
height was a decisive factor in
determining the 25-75 percent.
age split on screen space. Apen-
cies maintain they need at least

quarters of the screen to
showcase botltle products, etc.

Producers of TV film com-
mercials are also pleased with
the standardization eampalgn,
according to Flanagan, who vald
these [firms have voluntarily
taken an active part in the drive.
which they hope will ultimately
simplify their own job. Many of
the producers have brought the
campaign to the attention of
their clients, and, in some cases,

{Continued on page 38)

Outlets on Standard
L.D.Spot Bandwagon

The following siations bave agrecd to abide by ID
specification standards set up by the NARTSR and major
In view of the generally wide-spread
acceplance o! this plan. The Billboard is not carrying a
complete list of individual station ID specifications in this

Minnesota
Minncapolis: WICN-TV
Neobraska
Omaha: KMTV
New Jersey
Newark: WATV
New Mexico
Albuquerque: KOB-TV
New York
New York: WCBS-TV, WNBT,
WPIX

Schenectady: WRGB
Syracuse: WHEN-TV

Ohio
Cincinnati: WKRC-TV,
WCPO-TV
Cleveland: WNBK, WXEL-TV
Toledo: WSPD
Oklahomn
Oklahoma City: WKY-TV
Pennsylvania
Johnstown: WJAC-TV
Phlladelphia WPTZ
Tennesse
Mnmphxs WMCT-TV
Nashville: WSM-TV
Texas
Dallas: KRLD-TV
Fort Worth: WBAP-TV
San Antonio; KBYL-TV
West Virginia
Huntington: WSAZ-TV

tandard ID
ypecifications

srade Name of 1D Scgment: For purposes of standardiza-
tion and deflnition of the spot as a specific segment of time,

Lthese¢
Becon
tolal only B seconds.

spots will be identiied by agencics and stations as 10-
s, even tho the actual commercial and stations 1D portion

Posliion of Station Audio ID: Follows audio portion of the

commerelal,

Position of Station Visual 1D: Uppcr right quarter of screen

area. with sponsor’s copy utilizing remain

75 per cent.

Timing: 1% seconds (36 frumes)=—Open-Silent.
6 seconds—Commerciali Audio.
2 seconds -Statlon [dentification Audlo.
12 second (12 frames)—Close-Silent.

REALISTICALLY PRICED = ! o
for Regiona! and Local ‘

Sponsorship!

N, NOW AVAILABLE

featuring %
RALPH BYRD T

and
LYLE TALBOT

Crime Busting thrills for
youngsteea from 6 to 96 38
new half-hour eptsodes flmed
expreasly for TV. NOW
AVAILABLE I¥ QUARTBR-
HOUR SEOQMENTS.

MARQUIS CHILDS and a guest
panel of congressmen, senc-
lorgy and other imporlant
Washington personalities.

featuring

asbmgton Spotlngt

A NEW GUARIER-HOUR FPISODE RELEASED EVERY WEEK!

MR FIXUM

HOUSEHOLD HOSPITAL

Handy household hiats , . . plus an sndless armey of
"build-it-yourself” projects . , . clavatly prasanted in o
visually compelling maaner by ARY YOUNGQUIST,
household editor of Science end Mechanics Magazine.
Ideal for paint, lumber, building swpply end other
houtahold advertitere.

lexandev Kernda

FEATURE FILMS

WINNING
HIGH RATINGS!

FANTASTIC
MAIL RESPONSE!

SEVEN DAYS TO NOON
THE WOODEN HORSE
BONNIE PRINCE CHARLIE
ODETTE

and many othersl

800 =~ TELESCRIPTIONS

A complele library of brand-new musical films featuring:
* PEGGY LEE * LANNY ROSS * KING COLE TRIO * GINNY SIMMS * MEL TORME
* TONI ARDEN * ond more than 100 other stars!

for full detoils contact
SNADER TELESCRIPTIONS SALEN. INC

BEVERLY HILLS,

MAIN OFFICE: 328 SOUTH BEVERLY DRIVE CALIFORNIA

NEW YORK
229 W. 42nd

CHICAGO
59 €. Von Buren

BERNARD GIRARD

RICHARD J. DORSO

NEW YORK « BEVERLY HILLS « NICE
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WLWT ..,.

Your Theater. .. ..coeveennn. Mon. thru Sun...11:10 pm.
Kartoon Carnival. . Mon., Wed,, Fri.. 5:30 p.m.
6-Gun Theater..... ..Mon. thru Fri.,. 4:30 p.m.
! Premiere Theater. .......... Saturday . ... 9:30 pm,

..Family Playhoute......
Theater for Youth. ..,

ves. Eun. thru Fri.,,.11:00 pm.
... Sunday ... 11:00 to 12:00 am.

TV Story Hour. ...,
p I T u n E Saturday Matinee. ., BTN eaeas
Sunday. S1ar TIME. . ssi s onepasioe reves
‘]d '/lble Cleveland ,.....WEWS-TV ....10:30 Theater...............Tuesday .......10:30 p.m.
l l Feature Film.........,......Sunday ... 2:00 p.m,
Fridoy .eeee004.11:00 pm.
Wesern ..ovevveennnasnas.. Saturday ....... 1:30 10 5:00 pm.
5:30 1o 6:30 p.m.
WNBK.TV ...One o'Clock Pla; houu ....... Mon. thru Sat... 1:00 p.m.
LONG \.f;:'uc: mml—aF unwal‘d HI;IORVIIS n:nl AY NICHY—Charlcs g:‘llll)iwmﬁl Pl(;,y ouse. ,glnn !l&'ru I;T .
ST, i -+ by ac. Joon Art ule; ay ouse. . .. 4 nce Weekly. “11:00 pm,
AND m ny Bogart, Joan cu‘":’; uu.—hm- Coddard, Ray | Mamlme Thealer. . +..Sunday ....... 11:00 pm.
$'AC!C0AKH—‘1:;\S‘:PM Claire vouur. AND WILLING — Susan Hay- ?house ve-.. Sunday ........ 2:30 pan,
THE RANSAN " Richard Dix, Jans Wyat YO aNLY Hrve e Neory Fords, Bpm Playhouse.............Tuesday ..,.... 8:00 J.m.
TRAOE WINDS — Fredric March, Joan l\.%’(ubla—.'b«my fonda, Madelaine WXEL:TV ....Leisy Premiere Theater... .. Salurday ...... 9:00 p.m.
SILVER o TG Bellamy Carroli Midday Movic. ., .e... Mon. Fri... 1:00 to 3:00 p.m.
Cesrge Brant. Bruce WGIAN of THE “"‘”‘—C"”' Teevor Night Ow! Theater. .~ -wn. thru Fri..11:20 p.m.
SUNDOWN — Cene  Tiemey, George ' m:.;‘;".*&,"f{'c,;" T sert Deputy .. Mon. thry Fri. 5330 to 6:30 pum.
ms(‘.,,,""' Saturday Matinee Saturday 3:00 to 6:00 p.m.
c":’.:du?:omu Talrodecick FOREICH CORRESPOMDINT —joel Mc Encore Th:ater. .. Sunday 2:00 to 4:00 p.m.
saND s;::ut:mxm Baker, f., Care mc,"‘“.“'c"‘“?’h ;MS';':;,M Theater 9. oomonn . Sunday . .. 7:30 t. 9:00 p.m.
Robert Ar |
lr'tu.-uLuv voun;_nmdzk;wg‘w | MIT T LOV’:}"C":::"%’Y‘NI?\“B'::E.II Columbus ..., .WBNS-TV ....Armchair Theater., . Sat. & Sun.,....11:13 p.m.
HOUSE ACKDLS TE BT “George RaH Auln'«’::u"g:‘rln Richard Dix, Pres -11:10 pan.
'olm Bennert, Watter P-drmn Ton Western Roundup..... % o 4:45 to 6:00 p.m,
°'m:‘:',d Q OF — ack Benny, BUCRShI uonnu—-mdwd Dix, | Penny Arcade...... 6:00 to €:15 pm.
VOCUES—Joan Benorr, Warner Bater (el Wys i BeeDeRt Aunt Fran......... St Mon thru Fri... 4:00 to 4:45 p.m.
heatrical : |OKLAHOMA
MOS‘, Act‘ve '[‘;“:‘lrs I Tulsa ..........KOTV _,,... .Carloon Time.....,. eseass. Juesday ....... 5:30 pm.
o | s 2 il
TV Film 13!::};“ Ly | PENNSYLVANIA
1{
A‘i ,'l"l;l:vclors The Rillboard | Erte ....c.......WICU-TV ... Cisco Kid ... Friday ......... 5:00 pm,
Film o TP Film Sureey | Western Theater. v....-Saturday 1:00 pm.
First Quar "gpoouf-“o"s' INC. | Pio Playhouse.............. Friday .. .11:00 pam.
m‘[ERPI!C§ 35th St Rheem Thealer.. ........... Monday 1:00 pum.
New YW Philadalphia ... WCAU-TY ... Movie of the Week. ... Mon. thru gri. .12:45 o 1:00 pm,
shost er. . e Bl ol =i SO at 4:00 to 5:00 p.m.
- HOW Ty STANIONS pg Today's Movie..............Mon. thru Fri.... 5:30 p.m.
TE THEATRAC 4( M PACK Late Fealure Movie. .. Sun. thru Fri....11:2f pm.
Place Wame AGES Junior High Jinx........... Mon. thru Fri.... 5:00 p.m.
1. Snader's Teleucriptins WFIL-TV . .... Ford Film Playhouce. .. ..... Saturday 1030 p.m.
aﬂm,m p,od oot o Stage S g . Tucsday ...... 16:00 p.m,
3. Unlty Television udions Morgan Theater ...... ..Mon. & Sat..... 8:30 pun,
........ Channel 8 Cinema...,...... Mon. thruFri .. 1:00 pm.
Movie Matinee............. Mon.thru Fri.... 4:00 p.m.
. . Pittsburgh ..... . WDTV .__.....Century Theater. ........... Monday Night
mﬂ-‘ tel'plecaé P"’d‘(ct”"d, ﬂhc. Feature Theater.............Tuesday ..... .Night
Anchor Theater. .. VSR o Vednesday Night
43 W. 4sTN STRERY NIW YORK, N. Y Encore Theater, .. ..Friday ..... Night
LUXEMBERG 24717 King's Therter.............Sunday *
IR"C.')I')E ISLAND
A, | Poovideoce ... WIAR.TV ... Feature Theater.. Fri & Sun, pom.
Prairie Playhause. ..Monday .. p.m.
| Adventure Time Tuesday p.m.
F lVE Announces Death-Danger Thursday pm.
. International Playhou Wednesday . pm
Cartoon Time.e....... Tues. & Thur pm.
TENNESSEE
Nashville .......WSM-TY _ . . Movietime ... .Sunday ..... 9:00 1o 10:00 p.m.
DISTINCY PRODUCTION PLANS Western Corral. ..Mon. thru Fri.... 1:00 to $:00 pm
FOR TEXAS
MMER IALS b T J R— WFAA.TV . Morning Movietime........, Mon. thru Fri... 10:00 0 11:00 a.m.
TV co C Showtime Maunee... . Mon. thru Fri....10:00 to 2:15 p.m.
Frontier Playhouse.. . Mon. thru Fri.... 4:00 1o 5:00 p.m.
* * ¥ k % t Channel 8 Theater. . . Sun. thru Sat....10:00 to 11:30 p.m.
# Frontier Roundup. £ Salurd:ly ....... 3:30 to 4:30 p.m.
PLAN ‘ Cowboy Classies........ ... Sunday 2:00 o 3:00 pm.
YOU WRITE THE SCRIPT— Zort Worth. ..., WEBAP-TV ,...Movie Marquee.............Mon. thru Sun .10:30 pm.
TELL US EXACTLY HOW MUCH Cowboy Thrills........sq0.. Mon, thru Fri.... €:00 p.m.
YOU WANT TO SPEND—
We (hink most agencles now Know what & TV Houston ........KPRC-TV ,...Six-Gun_Theater. . . Mon. thru Fri.... 313 to 5:3
-1 Popular Playhnuse - DUCEAIY . aoraro 10:40 to 12:37 am.
w&:erclu shoutd ncon& You set e pnce;—wc Mystery Mansion. Saturday 12:00 43 100 &.m
[ ce It at your figure . . . or show you how o i o o . .
TeWESI G stelpy 0] IV THERT) yoar (budket. Frontier Playhouse......... Saturday ......12:30 to 1:30 p.m.
San Anionio..... KEYL-TV ....Korda Fentures.......... <. Daily ...c.o.. Afternoon & Evenn
PLAN # * k k k% Western Films. _............ Deily .......... Afternoon
2 WRITE THE SCRIPT. Unae
YoU E E —
4 Salt Lake Ciy. .. KDYL-TV ....A!ll Star Film Theater....... Sunday .. 9:30 to 11:00 p.m.
WELL MAKE A COMPETITIVE BID Night Ow] Theater. ....Mon. thru Sun.. .11:00 1o 12:00 mid
ON IT— KSL-TV ......Sagebrush. Playhouse.. . Mon. thru Fri.... 4:30 p.m.
It you're mot sure what you script should coat “"Cloverleaf Theater '. Tuesday . 7:1% pm,
and you want competitive bids on it—okay! Five e Late Show...... Sun., Tues,
Star's l4-year cxperienice makes us 20% o W% 'l'hurs.‘ Sat....10:00 p.m.
more eficient. Sure—well competel .
o PR VIRGINIA
PLAN #3 Norfolk .........WTAR.TV ,...Korda Playhouse........... Friday ......... 11:00 p.m
‘ Yichmond . Celluloid Theater. .... ..Mon. thru Fri...12.00 to 12:30 p.m.
YOU SET THE BUDCET— Sights for Young Eycs. .. Saturday 10-00.10 10:30 am.
wetl DO THE COMPLETE Saturday Double Feature... Saturday 12:00 to 2:30 p.m.
CREATIVE )08 l;]l]h‘:. %mldTMn [ S g%tur%ny o ]ggg :: yé? pam.
as sordon 3 . ursgay . o # p.m.
Tell us how much your budg.t iy give Us mar- ‘
Xeting data, copy themes, do's and don‘ts—well Custer's Last Stand. . ...Saturday 10-30 to 11:00 am.
develop format and script to get the most for K
your production dollar—and th re's na £xura W -\SHINGTON
charge! 3saMle ...v000, KING-TV .., . Armehair Theater...........Sunda . 9:% to 11100 pm.
Channel Five Playhou: . .Thursday 10:15 tr 1):45 p.m.
Write for more data . .. i Saturday . $:30 to 11:00 p.m.
F' ‘s‘lt p d l‘ [ % || WEST VIRGINIA
lVe ar ro ”e 10”5; ”60 Huntington .....WSAZ-TV ....Hollywood TV Theater....... Mon. thru Fri.,..11:39 p.am.
Western  Theater. .., . Saturday ....... 2700 1o 4:00 p.m,
6330 SUNSET BLVD. HOLLTWOOO Old Wrangler.......... vv.. Mon. thru Fri.... 8:00 10 6:15 pm.
Spetializi in Theater ond 1Y Commarcials Sinte 1938 .
P;:;RY r:AVNE M V:AHAN ”Pr ident & Executive Produter NN
R i Milwaukee ......WTMJ-TV ... Movies at Mideight..........Wed. Thurs,
JOHK GLAVIN, Generai Manager Fri, Sat...... 12:05 to 1:30 am. |
SR sForeman Tom... ee...Mon. thru Fri.. 400 to 1.30 pan.
ﬁ' Movies for Kids...,...... .« Paturday 9:30 t¢ 10:00 a.m.
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Most Active TV-Film

Series Distributors

Academy Film Producti
123 W. Chestnut
Chicago, Il

Apex Film Corp.
971 N. LaClenegn Blvd,
Los Angceles,

Atlag Tnlnvmon Corp.
15 W. 4
New York 18, N. Y.

Beacon Television Features
420 Boylston St.
Boston, Mass.

CBS Television Film Sales
485 Madison Ave.
New York 22, N. ¥

Consolidated Television Sales
23 Vanderbilt Ave.
New York 19, N. Y

Coronet Films
65 E. S. Water St
Chicago 1. I

Crosby Enlorprises
9336 W. Washington Blvd.
Culver City, Calu.

Du Mont Network
Film Dept.
5§15 Madison Ave.
New York. N. Y.

F.uplorcrs Pictures Corp.
1301 Broadway
New York 38, N. Y.

Jerry Fairbanks
6052 Sunset Blva.
Hollywood. Cald.

Film Studios of Chicago
135 S. La Salle St.
Chicago. 111

Film Vision Corp.
1501 Broadway
New York 36. N. Y.

Hollywood Television Service
Republic Studios

International Film Bureau
8 N Mlchifnn Ave,
Chicago, II.

Charles Michalson, Inc.
15 W. 47th St.
New York 36.N, Y.

Major Television Productions
1270 Sixth Avenue
New York, N. Y.

March of Tume Television
369 Lexington Ave.
New York, N. Y.

Monogram
4378 Sunset Blvd.
Hollywood. Calit

Motian Pictures for Television
655 Madison Ave
New York. N. Y

Music Corp. of America
598 Madison Avc.
New York 22, N. Y.

NBC Film Syndication Sales
30 Rockefeller Plaza
New York 20. N. ¥

Ofticial Films
25 W_ 45th St.
New Yorl 36. N. ¥

Paramount Tolevigion
Productions, Inc.
1501 Broadway
New York 18, N. ¥

Stuart Reynolds Productions
321 S. Beverly Drive
Beverly Hills, Calil

Walter Schwimmer Productions
3 E. Wacker Drive
Chicago. fll

Screen Gems. lne.
729 Seventh Ave.
New York. N. Y.

Simmell. Meservey
321 S. Beverly Drive

North Hollywoed. Calif.

ldeal Pictures
65 E. South Water St
Chiecago, L.

Beyerly Hills. Calif.
Snader Talcscdpuom Sales

229 W. 42d St

New York. N Y

Are you "PRICE-WISE"?2
Then...

THIS IS THESTORY"

is your best deal!
You can buy.

2-15 MIN. TV SHOWS
" 3-15 MIN, AM SHOWS

TOTAL price is the same or less than
the average 30-min. film {tplus the
tima slot] with only 3 commercials
once a weck.

f WEEKLY

Commercially Speaking..

THIS IS THE STORY'S

double - barreled frequency gives you
15 one-minute commercials on 5 sep-

arate daxs!

(*) Rating-wise, tas, THIS IS THE STORY s your besr
buy—for complete details, write _ , .

MORTON TELEVISION PRODUCTIONS, INC.

360 North Michigan Avenus Chicago, (1] tllinois

+ . Wa will sall TV emd AM shews saporatsly
H requeated.

1

Specialty Television Films, Ine.

1501 Broadway
New York, N. 'Y

Station Distributors
40 E. §1st St.
New York, N. Y.

Sterling Television Co.
J16é W, 5Tth St.
New York 19, N. Y.

Syndicated Films
1022 Forbes St
Pittsburgh, Pa.

Syndicated Television
Productions
1000 Cahuenga Blvd.
Hollywood 28. Calif.

Tee Vee Company
443 Park Ave.
New York, N. Y.

Telecast Films
112 W. 48th St.
New York. N. Y.

Telescene Film Productions
237 First Ave.
New York. N. ¥

Television Screen Productions
17 E. 45th St.
New York. N. ¥

Tyme Productions
8 West 40th St.
New York, N. ¥

J. Walter Thompson Co.
420 Lexington Ave
New York 17. N ¥

United Artists Corp.
729 Seventh Ave.
New York 18N Y

United Television Programs
444 Madison Ave
New York. N. Y

United World Film
445 Park Ave.
New York, N. Y.

Unity Televigion Corp.

1501 Broadway

New York 36.N ¥ N
Vogue Wright Studioa

469 E. Ohio St
Chicago, 1L

Louls Weiss & Co.

655 N. Fairfax Ave.
Los Angeles 38. Calif.

Western Adventure Productions

120 S. Poplar St.
Charlotte. N €

Ziv Television Productions

488 Madison Ave
New York. N. Y

Stars Enhance

® Continucd from page 24

thing.” is an inviolate rule of
any entertainment medium. That
the most talentea actor or ac-
tress in the world cannot make 3
bad play good has been proved
time and time again But
conlinue and say. therefore,
‘Then why use stars?” s
equally wrong. For a good plny
can be made into a much bet-
ter p.ay if the dlalog is in the
hands of experienced perform-
ers of proven ability

That the potential of a given
television show is enhanced con-
slderubly by the presence of per
formers of stzture and repute
can hardly be contested. The
value of "names.” properly used,
has slways increased the mass
appeal of any given product

Most Active Theatrieal
TV Film Distributors

As selected by the TV Station
Film Directors in The Billhoard
Second Quarterly TV Film Survey
Acme Telsctronix Films of the Nation
W. 3d & Lakeside 62 W, 45th St.
Cleveland 13. Chio New York N. Y.

American Film Co. Fﬂm Studios of Chicago
1329 Vine St. 188 S. La Salle St.

Philadelphia. Pa. Chicago. 1L
Associated Artists Film Vision Corp.
Productions. Ltd. 1501 Broadway

‘New York 36. N. ¥

Jim Handy Organisation
930 Pennsylvania Avc.

655 Madison Ave.
New York, N. Y.

Association Films

35 W. 45th St. Pittsburgh, Pa

New York. N. Y. Hollywood Television Service
Associated “Program Services Republic Studios

151 'W. 46th North Hollywood. Calif.

New York, N. Y.

Atlantic Television Corp.
130 W. 46th St.
New York 18, N. Y.

Atlas Television Corp.
15 W. 44th St.

New York, N. Y.

British Information Service
30 Rockefeller Plaza
New York, N. Y.

Commonwealth Film &
Television Co.

732 Seventh Ave.
New York 19, N. Y.

Consalidated Television Sllﬂ
25 Vanderbilt Ave.

New York 19. N. Y.

Dudley Tele Corp.

9908 Santa Monica Bivd.
Beverly Hills, Cahf,

Bing Crosby Enterprises, Inc.
9336 W. Washington Blvd.
Culver City. Calif

Film Center
915 12th St, N. W

ELEVISION
Steze/: BOOK

An indispensable compilation of dramatized
song skeiches of the very latest popular song
hits as well as the standard favorites.

Hyqo Television Tilms. Inc.
60 W. 46th St
New York, N. Y.

Hyperion Films
1584 Broadway
New York, N. Y.

Ideal Pictures
63 E. South Water St
Chicago, DL
M & A Alexander
Productions, Inc.
6040 Sunset Blvd
Hollywood 28, Calit
Masterpiece Productions, Inc,
45 W, 45th St
New York. N. Y
Modern Talking Pictures
43 Rockefeller Plaza
New York, N
ogull's Film Co.
112 W. 48th St.
New York, N. Y.
Monogram
4376 Sunset Blvd.
Hollywoad. Calif

Now available for the Producer, Direclor, Arlist as
MONTHLY SUPPLEMENTS

Your BMI
Television
Sketch Book is
now aregular
monthly service
containing timely
and practical work-
tng seripts for the pres-
entation of songs in dramatic, comic and pictorial fashion.
They are developed into photogenic sketches which can
be used effectively as complete musical shows or as pro-
duction numbers in varicty shows.

The BMI SKETCH BOOK and SUPPLEMENTS contain
210 sketches for 105 songs. Hit parade tunmes, ballads,
novelties, standards, folk songs and dance numbers. Each

This i# in no way ded w0
deny that a so-called “unknown”
actor or actress cannot and will
not achicve popular acclaim and
success. Howeves, {t is hardly
conceivable that week after
week incxperienced players ean
maintain the level of perform-
ance that can be expecled from
the more - experienced, proven
players. The younger players
must be caretully selected and
presented. I plays per(ormed by
these unknowns are then in-
terspersed with those of the
stars, the benefit of appearing in
the same company as these
known performers would tend
to incrcase the acceptance by
the audience of the new talent.

supp t gives you 10 additional songs with 20 new
sketches.

TV SKETCH BOOK is serviced to every BMI TV.
licensec each month. A limited quantity is available to
producers and directors who write to BMI Station
Service Department.

BROADCAST MusIc, INC.

580 FIFTH AVENUE, NEW YORK 36, N. Y

NEW 1

(Continued on page 38)
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& Minute 05

100 SENSATIONAL ACTION-PACKED
FILMS COVERING EVERY TYPE OF

FISH AND GAME FOUND IN THE
UNITED STATES AND CANADA

THE ==
SPORTSMAN'S CLUB

Never before bas such a comprehensive group of huoting and fishing
subjects been filmed and essembled for the elevision audience,

Our experts re/l you how to hunt and fish; shew bow 0 hunt and
fish; then take you out 1o the ficlds and streams and put cheir preachings
Into pracuce.

We show Pheasant Hundng in South Dakots; Ducks in Arkansas;
Geese in ltinois; Quail in The Carolinas; Puma ia the Wesy; Turkeys
in Texas; T n in Floride; Salmon in Nove Scotls; Striper Bass an
Long lsland; Marlin off Catalina; Smalt Mouth Bas- in Maine; Bone
Fish in The Keys; Southern Large Mouth Bass; Tuna; Trout; Pan end
Pler Fishing, plus many, many ocher subjects which make “The Soorts-
men's Oub” truly the greatest swtdoor show on carch!

\'ire, write or telephone for costs and audition prints.

SYNDICATED FILMS

Mhone Expras: 1-1355

1022 Forbes St. Pittsburgh, Pa.

SHRINKAGE

¥ CONSIGNS FILMS

s ersar s ORI [
0 0BLVON oo

sor-Reny”

RESTORES THEM
10 LIFE.

and EARNING POWE

*x ¥ X%

¥
V.8

can dv restored o visfelaess

Wrile for PEER- RENU folder:
at’sGold in them DId Films

ﬂ'ERlESS

FILM PROCESSING CORPORATION

165 WEST a6TH SIREET, NEW YORK 38 NEW YORK
P59 SEWAR0 STREEL HOLLYWOOD 38 CALIFORNIA

Peotechve film Treerments

tomplete film distribution w0 vicing
ond ether spetsal servicef fo oid preduters end dithr butces

T Lt e e —rTT ittt

TV FILM COMMERCIALS

Listed below are the more active producers of TV
fAlm commercials and thc produets for which they
have produced TV ‘lims.  Material was supplied o
The Bililboard by the imujor advertlsing agencles

and producers.

In cases where produet or spomsor

identification i not listed. Information was not

received from nd agencies ot press time.
producets are cfedited with having

or more Alm

Where two

made films for the same produet. it may be either
a combinntion of llve and suimated Hlm turned
out by two different fim companies of 1w0 separate

Ama Seltre
for Wil Laboratesles
Fist Star Productons

Anericas Weebly
for Journal Armerican
American Fim Progecery

Ramigent Toothoaste
for Block Drug GB
Vhsieam Plctures Cors.

Arwry Reserve
for army Ressrve
Amtrican Film Produceny

Austin Motors
G-ay O'Reilly Stu

Avistion Cadel Recruitmeat
fer U. S. &ir Foree
Hartiey Proguctiem, nc.

Bakers 4 14 1
for Gemara) Foods Carp.
Flimwright Productions

Ballarcine Best
Sarra, Im.

Bardabl Ml
for Barcamt Oil Co, Ime.
Dyntmic Fums [a¢.

Bandages
for Bauer & Black
Atlas Fiim Corm.

Baniz Mome Agoliances
Vegue Wright Studios

Bisodol Chlorophyt Mims
Jor Whitehall Pharmacal Co.
Dynemic Fitms, Inc.

Bler Plate

tor Wetson Oi & Snenarift
Sales Ca,
Ray Patin Productiens

Boak Grild of America
Televlion Filma o) Americs

Berdew’s Justant Coffee
s Borgen Co.
Internationsl Movie Producers
Service

Bargen's Praducte
Cmmel Fums
Breatfasy Cereals
for Keliong Cs.
Pxul ) Fermil Ca

Brillo
tor Britha Co.
Vigam Pictures Corp

Grume Ald

tor Bromo Ak Cop. of America

Jack Parker, TV Pies of
rica

Buduviser Beer
for Asheuser-Busch Iat.
Five Star Producions

Betterin
for Brivtol-Myers Co.
International Movie Prodecens
Service

Boick Dealers Aum. of Deicoit
Video Flime

Fulter
for Switt & €2
Firt Star Proguction

Camptell Saus
for Campeell Soup Co.
Pesd A Fennell Co

Cenada Dry
Katiey Prodactioms Lo
Vigcaw Plctures

Candles
tor Munsalt Stower Co.
Frve Star Precuction

Camacn Mylon Stockings
Aewo Praucticrs

Carnasion Witk
for Caemation Miik Co.
Fieg Star Produciions

Cashwere Bouquel Son
fer Calgate Palmalive Peet Co.
8en Hurrisn Prea,, Inc

Chase & Sseorn Coffee
for Stangars Brands
intrenational  Morls  Prosucers
Servisr

Cheet

for Procler & Gamble
Robeet Lawrence Prod
Screvn Gems

Chestertield Cigarettes
fee. Lingen & Myen, Inc
Ben Hwrroon Proa, Inc.

Chlorodent
tor Lewe Brow
12, Urger & Ellicit

Chooe
tor Pharwaca Co.
Beo Warrison Prod., Inc.

Cincinnall Bell Triephone Cm

Film Assoclates

Clationali G & Electric Ca
Film Associates

Ciotk Radios
tor Zenah Ridie Cors,
Aus Film Cory.

Cors Frtti
for 2ot Cereals
Paul J. Penmell Co

Corm Flakes
for Keliogg's
Vogue Viright Studies

Cory Products
for Cary s
Commescial 1iusrators

Crustene
for Wrison Oll & Srowdeift
Saim Co
Motion Pictue Advertis ng
Sevar

Doder ™53
for Deoge Mator Co.
Pice Star Precuctions

Drewry Brewerws
Five Star Procuctions

Drout
tor 1w Casite Corp.
Vogwe Wreght Studies

Oweill Cloareite Hoders
ler Alfred OueNIl 5T Loncen 1ee.
San Dlal Filma, Inc.

Drpant Prodects
tor £ i DPort de Newows &
Ce.

Scraen Tehevision Procuction

Eastran Koral Co.
Elliort, Urger & Ellioty

Eartside Beer
o Loy Angeles Brewing Co.
Fl Sur Precuctions

Electrical Apsilances
for Svrbmom Coro.
Atlss Film Cerp.

Esshay Quality Meau
tor Schulderbery Kurlg lne.
Byon Inc.

Esso
Tor Sisaderd D of W, L
Vidicam Pictures Coep.

Fastats
for Nalional Mealitn aim
Dyremic Flias, Inc.

Falima Cigarettes
for Luggoett & Mpers Tobacce Co.
Inteenational Wosie Preducers
Service

Fernamim
for Prarmacs Co.
fen Harrigon Producers, Ine

Fire Away
for Essex Preducu Co
Ruaer Wase Produtiont

Ford, Camay, Dref1 & Owyoel
Contesd

lor Ferd Vclor Co. and Precier
& Gample Co.
Hartley Productinrs, lnc.

Fore Weior Ca.
Wild g Pictres Productass

Formala 9
for Coaries Arrll, Ing,
Oynarmde Film inc.

Frerm Filiors
Byron, lac.

Freach's Bird Seed

for Atlantly Saies Cors.
Princeton Fim Conter
Bill Strum Studies

Freach's Mustan
I BUada Sales Co
Sarra. Ine.

Co.
Aoaxican Fiim Pracwer

Falerton Fair
for Falerts Lycen Clob
Cim Tele Pracustions

Gaines
for Gemeral Foody
Carawl Fims

General Ekccusic
The Jam Wasdy Orgasizatios

Gerers! Foods Corp,
Dusit Producticem, Inc.

Civses Wine
Kilag Studias

Giooe A-1 Fleur
Ioe Plilsbuey Wills
Frm Sue Praduction

Goodail Mg Ca.
Amecican Fllm Prosucers

Grand Prize Beer
far Guif ©Fesing o
Fiwe Slar Praducilom

Grage Nl Flakes
for Gerwral Fowds Osepe
Aidle Prodections
Paui Fennell Co.
The Jam rand) Dryacistion

TV commercials for the same product

The “Pro-

Qucers List,” while not exhaustively complete, Is
intended to shaw the TV film companiea which
have turned oul commercials for some of the mejor
Products advertised on mnetwork television. The
“Product List" was compiled to permit the eamy

juentification of the Slm

mercial se¢n on TV,

producer with the com-
Addresses for the prodaucers

in thr Intter listing mnay be found under “Pro-.

ducers

Thiu special feature wlll be brought up

10 date regularly and will Appear again o an Up-
coming 1ssue of The Billboard.

eProduct List—

Grryhaund Corp.
Atias Flim Corp,

Kame Breacries
Voque Wright Stedet
Horwst Bread
For New England Blkerien
Roger Wide Productions

Home Feeerers
% Worge Dwilon Borg Wareer

Cars.
Atlsm Fitm Corp.

Moipeist Apcluamce
Fae St Preduct om

Hude panl Beer
Film Atsociates
Airg Studim, inc.

Imernatienal Lates Corp.
RKD Pathe
Woiding Pictures Productions

trory Smem
tor Procter & Gamodle
Tramtilm Temps Pradictionn

Jan Beer

for Jorksen Breming Co.
Motica Pichre Adwrtishs Co.
Tenwpe Procuciloms

Jergens Lnher Suaee
for Jergem (0.
Film Amocrates

Jereas Lotion
for_Jerseew Co.
Peie Elow Prodeclion, lmc

Vigcam Pictwres Corp.

Johmcon & Jenwson
Casavel Filma

Kieirert’s Products
Gray O Reily
Reilbown

for Memanta Chemikal Co.
Fiw Ster Proguctions

Rridkien
$ov Gameral Fosds Corp.
wliding Picturet Productions

Krewger Beer
for Rrueger Brewing Ca.
Vidicam Pletures Corp.

Lace Shampos
tw Lo Produciion, lne
Sarra, Ine

Libe Cigareties
1o Brows & Willismion Tebeccs
Priev Elgar Produciens, 1ne.

Lite Magariee
Fobert Lawrence Product iem
Life Sawws Corp.
Nitwrt Lowrenca Productisns
Litebosy
tor Lever Bros
latermations! Maevie Praducers
Servan

Lipton Tord Tea

I Themas ). Ulpton, e
Carivel Pitm
Sestoad Studfes

Liglon Soup
o Tromar J. Loptes, Inc.
Statows Studios

tesm
o BEN Sevimgy
Vope Wright Sudos

ol
Fllmee gt Prodection

Lewitisna State Rice Millimg
Ray Paten Pr

Luchy Striee Cqareites
tes Aevrican Tedacea Co
Screen Germa

Lwrsage
for Shymay Lioasge Co.
Photo Arl Commercial Stidles

L
for Lover Bwos.
Elnett, Unger & Edlioit

Margarine
fer Southern Gold
vegue wrighl Swcm

Mirwte Mag Crange Joice
for Minvie Mald
Petor Eigar Productiom, e

Wy TR
tor Prrice & Ford, Ine
il Sturm Studie

Maratnen Caseline
Fiim Asxivin
Kling Studee
Wilding Picteres Pyoductions

Werwelt Howse lestast Cofer

Mastee Safe Co.
Flim Auociates

Nah Aeto
far Nash-Kebvinator Corp.
Hartley Produttions, fe.

Matiendl Radio Ohapel, Ine.
Television Fums of Aowrics

Nestea
for e Nestle On
Vidkam Picteres Corp.

NHA.B Camphen
for Notional Hes'th Al
Oyramic Fllme, Inc

OHeney Ban
for Willameon Candy Tn.
Fiw Siar Produciion

Owo Bil o,
Wiiding Pictures Produciions

Oil Additive
tor Casite Co.
Vopue Wright Stetien

Ol & Cawlime
1or Cities Servics Co.
Witw Sirvech Precwstiom

Oma: Proshucts
Hor Omw Botrien, tnc.
Comvmereial Litusiratory

Oregon Stenery
for Portiand Cramter of

Prato At Commarcial Siwdien

Pail Mall Cigareiten
1or Amorican Totaco Ca.
Interaatenai Move  Produeceny
Swvier

Palm Braw Svlu
for Paim Geach Co.
Amarican Film Produceny

Palmotive Chiorcphyl Seap
tor Cogata Paimoiie Peet
Vidicam Pictwees Corg.

Paknalive Soap
for Paimaine Peet Co.
Peter Elgar Prooveviof Ine.

Parlament Croarviurs
for Bersen & Hroees
Awdle Preductiors

Pern
for Irkograph Co.
Weigol Traver Serviee

Pesto Blsmol
tor the Norwich Pharmacai Co.
Tempo Procuctiont

Pet MIR
for Pot NIk Ca.
Five Sur Prosuclion

Petroieum Products
far Purs O Ca.
At Fllm Corp

Pleitter Brewiny Co.
Fiva Star Procuctiems

Puilip Morris Crpareites
Desile Productions, Inc.
Showcase Praductions

Phiilie Cgars

for Buyun Cigar Co.
Hartley Procuciions, Inc
Wiltue Streech Prosutiom

Posds Extract Co
B, Urger & Elliatt

Poscorn
for T. V. Time
Vogue Wrght Siudies

Post Tasstars
tor Generst Fooos
Tramtiim, Ine. l

Pron i
fer Temi Co.

RXD Patw, Ing,

Trazstilmn, e,

Floes Poiish
hee Provocel
Welsol Traiter Service

Py-Co-Pay Tootnerysh
for Biocx Oreg Co.
B0 Harrisos

“ RAR Boned Chicken
tor Richardicn & ®
Harkimon Studior

- Ca. |

Radis & TV Sets

Rams Head Ale
for Acam Scheigt Brewing Ca
Paut ) Frorwld Go

Rajttwom TV Sete
for Belmant Rache Corp.

ery Fairtaens ine
Rarve !
o Lover Bros.

Okt Unger & Elliett

X
Oe

{Coutinued un page !
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Amecican Film Producery
1600 Broadaay, New Yok
Amercan Wrekly
for Jaurnal Ampvican
B Rethwaul! & Ryan
Servel Relrgerator
1% Sanwl Inc.
thes Rutheautt & Ryan
Resnt Wene Swits
for Paim Beach Ca.
B Ruiwasstt & Ry
Ay Reverve
for Army Rewnm
they Gran: Adeertaing, I
Froute: Dmset
b Liplom Tes Ca.

for Biiw Besch Co.

they Ruthesutt & Ryam

Sovt 'n See Bachs

b 2-apr Toy Ca

i Fracklin Sruck Advertising

wp
Paim B2k Suila
for Paim 8232h Co.
tru Rythvatt & Ryan
Gavdall Wiy, Cs,
thre Ruthrault & Ryan
Atlat Fitm Corporstion
1111 Soutn 8hd, Dak Park, B
Mome Freerery
for Norpe Divislen, Beeg-Warner

v J waiter Proapsen

Stopsite
for Jules Mantealer, Ine.
thea Eade Ludgin & Ca.
Clettrical Appliances
tsr Sumbesm Com
thee Perrin Paus
Bund vges
for Baser & Black
vy Les Burretl o, ¢
Clack Ragan
fr Tenith Radio Corp
thy MacFarland Aveyard
Gresbound Corp.
thu Besumant & Hohman
Awdi3 Productions
630 %k Am., New York
Singe Sealny Machiae
By Yourg & Rubicam
Canagpn Nylem Stiockings
th Yousg & Rubicam
Geape Nuts Fiakes
tr General Food Carp.
vy Young & Rubicam
Parliament C.gareites
for Berwen & Hedges
By Benion & Bowles
Byron lnc.
2226 Wiseoarm Aveme,
Waenington 7, 0 €.
Fram Flitery X
for Pram Corp.
thy Vaniad Duodale & Ca., e
\ Euskar Qaiity Meats
for Schiuderterg-Kuels Co.
thr Vamant Dugdals & Cs,
Cavaved Flim
130 Fitth Amove, New York
Sorden Products
thry Yousy & Subleam
Jhaion & Joheson
Ury Youmy & Mubicam
Liplen fced Tea
o Liston Yes Ca,
v Youmg & Rubicam
Schice Ine
tvu Kudnee Azency, Tne
Carnos Products
3¢ Genersl Food Carp
thy Beaton & Bowes
Cimr Tele Presuctions
2161 K. Nightang Averue,
Koilyweed, Catif,
*th Olymplcs
o Meims Bakeries
State of Cavitaenia
Fuiecton Fab
for Folerton Lyem Glup
Wy PRIl WcHugh -
Commercial Nivstrators
8§61 M. LaSalte Sireet, Chicage
Omar Praducta

for Omwr Bakeries, Ine.
7 tru Fitemorris & Miller
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“LITTLE THEATRE”

TY SHOwW

The Short-Short Story
Sensation

NOW ON THE AIR
*

COAST TO COAST
"%

39 IN THE CAN

-
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-

200 30. BEVERLY DRivE & BEVIRLY HeLLS, CALIFORNIA
*
BIVERLY Mrcs @ HOLLYWOQOD @ nNpw YORK

»

Kling in Hollywood!

Now if's Chicago AND
Hollywood producing
Kling quality films!

Double feature billing:

1. Kling Hollywood Studios
2. Kling Chicago Studio Expansion

Combining Kiing Studias Advertising and Merchandising Know.

How with the finest in film facilities in Chicago and Hollywgod

to produce custom and syndicated filmsl

Kling film syndications now available

26 "Uricle Mistletos™ puppet series (cur.

rently in production for Marshall Field)
“Old American Barn Dance™
“Hormel All Girl Revue"

Beer Commorcials with custom inserts

All-Animated Custom-Insert Bank Com.
mercials

Studios

HOLWLYWOOO
SLIDE FiLMS

NEW YOR:N CHICAQO
TV fumMs —— moTION PICTURES —
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Paramount, New York
(Wednesday, August 27)

Capacity, 3634 seats. Price
policy. §§ cents - 35150, Four
shows daily. Chain  booker.

Harry Levine. Show played by
Gordon Jenkins ork.

Even if this combo bill doesn't
break any box office records, it
packs a tremendous entertain-
ment wallop. From the time the
show opens with Gordon Jenki

Night Club-Vaude

Reviews

Alan Gale’s Celebrity
! Club, New York

(Thursday, August 28)

Palace Theater,

New York
(Friday, August 29)

to the close with Lows Arm-
strong, it builds until the climax
had the house in a virtual bed-
lam. In fact, Jenkins seemed to
have such a good time out there
looking at Armstrong and Velma
Middieton, he should pay to get

The show started with the
Jenkins outfit, eight mixed voices
plus eight fiddlers, three rhythm
and 10 brass, doing a great
Viennese waltz. Then the gang
went into the Peggy Lee arrange-
ment (announced as such) of
“Lover.” with each of the voices
l‘om‘"li down front for a lyrical
linc. It was a genuine success.

Tapology

Walter Long came next in his
tapology, mixed in with a little
song, se all the way with
personality bits. His soft shoe
rout. were particularly effec-
tive.

Jenkins came back with his fa-
mous “New York's My Town"
from his_equally famous “Man-
hattan Towers,” blending the
voices, the strings and the brass
into a beautiful whole that was
thrilling to hear and sce. After
this came Balldntine with his
throwaway magic act and the
howls filled the jammed house.
Waxi i nant as each “trick”
missed, Ballantine loped around
the stage in a frenzied fury that
:ulled some of the biggest laughs

eard here in a long time, hy
the TV people can't use Ballan-
tine properly ts a mystery. He's
always been a solid success on
personals.

Louis Armstrong came next,
first as a single holding his horn
and hanky while he gave oul
with his raspy vocal of “Sleepy
Time Down South” and then,
backed by his troupe (bass,
drums, piano. trombone and
clarinet), he really went to work.
It was hut jazz from the New
Orleans school to the modern,
with every guy coming in for a
solid ride.

When the pang gave out with
“12th Street Rag,* the customers
couldn't keep their feet (or hands)
atill. In fact, neither did the side-
men in Jenkins’ outfit; or Jenkins
either for that matter. When
Velma Middleton did her rhythm
and blues songs, the band broke
up as did the house. And when
everybody, including the Jenkins
band and chorus, joined Arm-
strong in the rambunctious
“Wben the Sawnts Go Marching
By,” the noise from the audicnce
resembled that usually generated
by a Martin and wis. It was
that kind of show. The pic was
*Th» Crimson Pirate.”

GUARDSMEN

Cusrontly

LATIN QUARTER. New York

DIFFERENT!
“v‘-“ AND Ray
HODGES

Currantly
RENO CLUB

Amsconda, Mentanc

AL DVORIN AGENCY

4 W. Raendolph $0. Chicage, 1linalt

Cepacity. 375. Price policy. $3-
34 minimum, Shows at 8. 12 and
2. Operator, Alan Gale. Exclu- |[RKO cbain booker. Dan Friendly.

Capacity. 1650 Price range. §5 House Booker,
cents to $1.80. Four shows daily. House band conducted by Dick

Poramount, Los Angeles
(Friday, August 29)
Capacity: 2.200. Price polu;y:
$1.00-31.25. Five shows daily.
Harry Levine.

| Stabile.

" This one-week holida

Chicago, Chicago
= (Friday, August 29)
Capacity, 4,300. Price Policy, 48

to 98 cents daily. House Booker,

Huarry Lavine. Show -played by
Louis Basil and the house band.
show
should do biz based on'the nwr-
quee power of Rosemary Clooney,
the opening day crowds which
filled the house for the first two
shows and a well-flacked pic.
Miss Clooney makes her first
start here since moving into na-
tional prominence with her re-
cording of “Come-On-a-My

sive booker. Dick Henry. Pub-‘
licity. Ed Weiner. Estimated lal-
ent budgel. including Gale. $5.000.

A prevue run-thru of the show
| tagged “"From Nowhere to Broad-
| way,” showed a lot of nuggets in
a package that perhaps is overs
long, tho packed with enough tal-
ent and sold at a competitive
price that should bring it business
in the weeks to come. Galc is the |
sparkplug of the first show. His
intense delivery of chatier mixed

Producer. Dave Binex. Show
Played by Jo Lombardi’s ork.

Over-all, the Palace is back on
the beam for a well-balanced seg,
spotting terp, song and comedy in
proper dimensions. At the top of
the bill is Alan Carney. who
hasn’t changed his act in a good
while. As far as Palace audiences
are concerned, there seems no
reason why he should The pew-
sitters love his brand of clown-

1Hous¢:" a year ago. It is only her
more tricks to their versatile E‘ﬁ;"ﬂnﬁgp::{-i"b‘:c:.n irtlhfhew Qﬂ:’f
| stint, they can start doing theaters [0 “She ha: all the attributes
and nileries sans any supporting | which make for a winner

acts. On this 65-minute show. they | ~ well.gowned and using a
did better t'han 45 minutes and gyrq0nt-forward approach, she
their work was so varied.that sup- catches her audience fast and
porting acts were almost super- holds them all the way. With
{luous. In addition to their stand- Charles Trotter. her manager.
ard comedy, duo has added a bit. fronting the house band, Miss
in which Lewis plays mediocre Clooney relies on a charming, but
trumpet and Murtin plays bad prief intro for her various nume
trombone, but the accompanying pers. In all, she did seven tunes,
'Ime:cdnnd gim mtiks tore up the ysing a wide variety of numbers.
paci morning house. Their “P'All were done in excellent fash-

| It Martin and Lewis add any

up with songs and set ad libs
make hun one of the funniest
comics around. Freddie Stewart's
clear tenar-ing of pops and the

|ing. This reporier laughed, too,
but is of the opinion that Alan
2 ; could add a bit of new material,
Haydocks® cleating make the first | 55 well as shuffling the old for a
show a solid contender for dlnner general faceWlifting. Just because
business. ou're good is no excuse for rest-
The second and third shows, 'rng on_the pars.
however, are completely ditfer-| A pewcomer to this eye and
ent. These have sketches, acts |ear is an clongated fem, Jeanne
and productions cooked up by |Charlebois, with a set of vocal
Baobby Gardon to keep the poticords tuned to imitale anything
boiling. The middle and last |from a trumpet to a four-year-ald
shows carry Linda Lombard, the chanting on a Sunday school po-
Kings and theirr Ladies, Eddle'dmm' thru a wind-up of a_male
Hanley, Geene Courtncy. La&rTy | paritone offering up “Yours Is My
Foster, Don Tannen. and Bubby | Heart Alone.” Spotting has put
Baxter. Freddie Stewart and the | Mile. Charlebols in second place,
Haydocks work all three shows. | but she deserves much better. The
Using a comedy curtain made |lady grows progressively. If she
up of lowels from various hotels, has a smart agent. he should
the subsequeni proceedings are | head her for TV guest shots. This
nnmt:'d (‘_;me Nowhere to hroad- ;gal can register air-screenwise.
way. iven some minor changes ~
plzs some tightening shgw' JackiLittle

should be a real contender for
late business. Il has all the nec-
| essary corn. chatter and slapstick
|to make it commercial. The out-

|standing sketch had Eddie Han-|

ley working with Miss Courtney
in a hushand-wife thing that was
genuinely hilarious. Both per-
formers jave excellent resdings
for maximum laughs.

The productions were all on the
low comedy side, fro.n an open-
ing “Ranger’s Song” with all the
men onstage in red long under-
wear, red coats and flop hats, to
the finale, a glee club thing which
Hanley as the leader in a fright
wig. Latter may need more com-
cdy tho, with so much comedy
ahead. it probably can stand as
it is.

Single Lpols

In the single spots, show
started with an exciting Latin
version by the Kings and their
Ladies (five gals; one boy).
Rhythmie drum beat and sinuous
terps made for a great opener.
Linda Lombard. ex-produection
singer in her first iate caught as
|a single, surprised with clear so-
prano In a serics of show tunes,
spirituals and long-bair numbers.
Girl moves with the grace of a
|dancer. Later, working in a com-
| edy production, she also showed
a figure that'll ccrtainly draw
| whistles. The Haydocks, on next,
did a fine hoofing act, winding up
| with a challenge bit and a seat

finish,

Larry Foster, boy singer, Iol-
towed the
with a good bary. leaning heavily
on take-offs of various name
singers climaxing with an excel-
lent Jolson interpretation

Good Panto

Bubby Baxter with his shy
mannerisms and throwaway
magle tricks came on after a pro-
duction, “Entertaining Boys,” In
which everybody worked Baxter
opened easily, getting sympa-
thetie chuckles with his panto.
Switching to talk takes a litlle
edge off the act unifl the audi-
ence gets accustomed to it. Tho
once he got into 1it, he too worked
easily for good results and big
howis. His audience participation
fimmitks were particularly
ective.

Don Tannen. last act on before

% # Oa RCA Victor Records o

ELTON BRITT

America’s Ne. 1 Yodeller

o LB

008 1 Ide.
Mew York City  LAckdwanna & 5480
Sarte Theatsr BI09., Phidadeisnia, Pa

the fnale, threw in everything
tho his German and Russian
things werc the real yock pullers.
Tannen is really a funny guy. He
can do things as the German that
he couldn’t do as himself. Result
is bigger yocks thom ever.

All in all, it's quite a show.
Customers coming for the din-

WA 34477 ane 23172

ner, and staying for the subse-

on a platform number for a great |

intervening sketch |

ef- [ b

It could be that it's because
this reviewer used to catch Little
| Jack Little on an ancient three-
dial battery se back in the early
|'20's, that the baldlng maestro
seems so good today. However,
discounting noslalgia, Little 15
still @ heluva lad at the piano-
forte, ana gets the same sort of
{receplmn from a new generation
that he rated in the Turbulent
[ Twenties. His chant-instrument-
al routine is solid, but could be
improved via switching his own
arrangement of “Star Dust”
(which is somewhat ter-ific) to a
wind-up for a sock finish.

The bill is opened competently
by a pair of lapsters, Nick and
Vicki Collins. The duo steps
sharply and the gal is easy on the
eye, but there ic little or no nov-
elty in their projection. More
novelty stems from Stan
| Patty Parks, a youthfu! brother-
‘sister act. (Patty has reached the
|rlpe age of 14, and inaidentally
| packs the combo's chief talent.}
Her ventro asslst with a dummy
ts excellent, and she can likewise
shake quite a foo., when called
upon Her contribution to a soft-
shoe and Charleston finish is fine.

Other Acts

In fourth _and fifth slots are
Strawberry Russell and his stonge
Julia. and the Rigolctto Brothers,
assisted by Aimee. Russell, as
usual, is amusing in the Bert
Williams pattern. with “s high-
met pitched to his sne-string,

cigar-box fiddle. Julia is a m
eratc, buxoin-singer foil

The Rigolettos’ comedy magic-
jugegling-clowning didoes stand
up solidly, with personable Aimee
adding more than adequale eye-
appeal. The Howard Fuller Trio,
Pop, Mom and son, add up on
the plus side of the ledger, with
solid hand-balance routine for the
close-out act, altho sonny boy 15 a
little over-precious [n his build-
up. Jo Lombardi has the pleas-
ure this weck of cuttlng an over-
all crowd-pleasing bill.

The pic is “Woman of the North
| Country.” Francis

dancing bit has been lengthened,
| with Martin showing some good
trick cleating, while Lewis does
{fine rhythm stepping. At one|
point, Lewis broke inta “Because
of You" doing the first seven
bars of each line in fine baritone
and slurring into a false one for
the end of each line. Bit should
be used more often. Dick Slabile, |
their musical director, showed
comedy promise while he emseed
at Ciro’s here and boys would do |
well to work him into the act
more for more pacing. Only blot|
on the show was a dip or two into
the blue. The lads, who are so
naturally capable and loaded with
materfal and ad libs are guilty of
a grievous wyong when
throw in a filthy one at a morn-
ing show thronged with kids.

Supporting acts were Barr and
Estes, eccentric comedy duo:
}Wnyo Brothers who are continual-
y improving an already to
chythm cleating stint; and Kiu;

llen, who netted good mitts for
a tio of varied songs.

Show was backed by a 23.piece
ork. which is nmbabfy the larg-
est vaude band this town has seen
in many a moon.

Johnny Sippel.

|

|

...BOOKED for
RETURN
ENGAGEMENT

L ]

Personot Monagement
NAT DUNN
[ ]

quent show, see something new.
1t's fast, funny, has fine dancing,
excellent singing and some of the
est three-man comedy parlays
currently avallable in town; plus
the kind of corn that is made to
order for the belly laughs.

Teddy King's outfit which. in-
cidentally, plays a tough show in
lﬁn; fashion, also boasts in its
eader, King, quite an actor. King
doubles Into &e producti and
performs like be's been doing
lines a long time. Molina Trio
alternates for dancing.

Bl Smith.

Oirection

General Artists f

Corporatian
L]

Publiciry

Mal Braverman
Assoc.

® o ¢ ° 0 f
OPENING

SEPTEMEIR STH

CHICACO THEATER

SEPTIMBER 13TH

CAPITOL THEATIR, WASHINGTON

BUSINEgS

fon.

Georgie Kaye. ho last ap-

ared here in Merriel Abbott's
‘Shooting High" revue at the Em-
pire Room, used much of his old
routine, but found a receptive au-
dience. He works hard, but almost
too fast, with some of his funniest
lines actually being thrown away.
Mixing his gags with his song ma-
terial, Kaye drew heavy response
and was called back for his
psychiatry number.

Florian Zabach, who was a
member of the house band here
about five years ago. znd who
has scored heavily on TV since
moving East apparently has a lat
of fans in his home town. Violin.
ist also has devised a salable
book, mixing his numbers well
and using as his closer his “Hot
Canary” winner. Zabach has de-
veloped a fine visual presenta-
tlon. and while his atempts at
humor are not too sirong, there
was no doubt that the audience
found him to their liking.

Opener featured Bud and Cece
Robinson, a good dance duo with
some excellent routines, who got
the bill off 10 a fast start

Pic. “Has Anybody Seen My
Gal” Norman Weiser.
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SUMMER SWAN SONG

Cafes Prep for Fall, Winter; NY
Has 3 Clubs Going; Chez Does Well

NEW YORK. Aug. 30. — Cafes
took a long look back at the sum-
mer, snd are now preparing for
the fall and winter, boping they"ll

small and medium-priced acts
that worked the area.

New York had three big clubs
going, wilh a late entry, the

| The Chez, however, is ax yrood ws
{its attractions. |
| Nevada maintained itself as the
hottest showbiz state in the union |

come up wlith either a formula, or | French Casino. Of these, the Latin | Las Vegas was, of course. the big-
a strong ennugh attraction to |Quarter was probably the biggest |gest place. with Elke and Reno

make up for the summer.
The hottest showbiz town on
the East Coast was Wildwood,

money maker. The Riviera did
big with certain attractions. and
only so-so with others. The Copa,

running a close second and third.
Las Vegas has done so big that|
|even today there isn't a single |

N.J., with about 25 or more clubs | with ita natural draw, beld up city in the country that can boast

booming along, some with admis- | remarkably well considering its [so many top acts.

Last week

jons up to buck, using hundreds [lack of heavy marquee names. |tourist business was so big that
f,'foﬁ,fgm‘.’,.‘m }'n snm'i‘ Ccases Lhe‘Wilh the bali ahead, the Copa hotels with all accomodations sold |

prices
m the
try. Mainly, however, it was the |

Ray Sets Mark
At Steel Pier,
Above 1206

NEW YORK, Aug. 30.—George
Hamid’s Steel Pier, Atlantic City,
set a record for a non-holiday |
week, $122,000, when it wound up |
a seven-dayer with Johnnie Ray.

Al Rickard. Hamud's booker,
bought Ray last Fcbruary when |
he was jusl warming up, ahead of
his Copa date. The result was he
was able to make a deal to pay
$7.500, plus a split of the gross
nver $1250000 The take was
slightly in excess of $120.000—a |
record—but still short of the split
figure.

Ray 18 now abouy the only per-
former who is currently being
talked aboyt as being split scven
ways for a series of Las Vegas |
dates, The singer is tentatively
set for the to-be-opened Sands!
Hotel in mid-Octaber There is

doubt, however, that the hotel
will be ready. Hal Braudis, talent
buyer for the Thunderbird, Las
Vegas. has suggested that Ray
work the entire town—one or two
nights in each hotel for around
$2,000 a shot. so evervbody'll get
a whack at him.

Tom Rockwell, Generat Artists |
Corporation head, said the idea
had been proposed bul he doubt-
cd if the competing hotels would
go for 1t. The plan, proposed ?,
Braudis was to prevent wild bid-
ding of Las Vcgas hotcls for Ray's '
services,

In the meanume, Ray 13 set for
Ciro’s. the date st before his
marriage to Charlie (AMocambo)
Morrizon’s daughter. The lad also
has a week at the Fox Theater,
San Francisco, for Thanksgiving.
followed by a one-day concert at
the Shrine Auditorium. San Fran-
eisco. The latter date is for $7.500,
against a $60.999. The ouditorium
seats 6,700 people

Combo Grosses
Hold the Line

NEW YORK, Aug. 30 —Combe |
takes held up okny last week. |
tho the normal fading has taken
@ slight toll—that plus the com-i
petlition from the Legion Conven-
tion.

Radio City Music Hall (5,945
scats: July average, $172.000) did
$167.000 for 1ts fourth week with
“Ivanhne” plus its stage show in-
cluding Bob Williams. Bill started
with $178,000, follnwed by $175.-
000 and $170,000.

Roxy (5,880 seats. July average
$90,000) did $88.000 for its opener |
with Mel Torme, Elliot Reed and
“What Price Glory?”

Paramount (3,854 scats; July
average 84,500) wound up its
five - weeker on Don  Cornell, |
Trudy Richards. Ellhot Lawrence
band and "“Jumping Jacks” with
$67,000 against a fourth week's
take of $71,000. New bill has
*Crimson Pirate”’ plus Louis Arm-

i

Palace {1,650 seats
age $22,000) did

eight acts plus “Woman of the
North Country.”

competitive position.

Most cities ncar New York did
poorly during the past few
months. Philadelphia’s Latin Ca-
sino was out of action. Tt has a
series of big names lined up for
the coming months, and cxpects
to dn business. Oddly encugh,
Chubby’s right outside of Phila-
delphia, has become a real hot
room. The spot.is now plaving
top names, and those who aever
played it hefore are now listening

to offers.
Bostos Dull

Boston had little to offer the
past 90 days. Cocktail lounges
and musical bars, and st least one
g room, will start action in the
next few wecks. The trade. how-
ever, feels thal Boston is a place
to stny away from.

Buffalo s expected 1o perk up
with Harry Altman's Town Ca-
sino set with a line-up of top
names, plus showmanship gim-
micks that Altmzn expects will
pull additional business.

Chicago’s Chez Paree had prob-
ably one of its best bux office
summers in recent years. Much
of it was due 10 the big names it

d sel for itself early last spring.

1d compared with those |hopes 10 come up with enough out were olfering sleeping space |
iggest cluba in the coun- |solid altractions to maintain its on the lawns at $5 per head. with

| plenty of takers. For the $5,/|
|slecpers got! police protection so
they wouldn't be rolled while
{ asleep.
| The Weat Coast cafes had al
| poor to a fair summer. When the
Hollywood Mocambo or Clro's
had altractions they held np — a
repetition of the East Coast’s cafe
problems. When they didn’t have |
the names. you could choot deer. |
So far. Hollywoods cales
haven't anything solid set up for
|the fall with the exception of
Ciro’'s which will have Johnnie
Ray. The hotels in that area. the |
jnew Statler and the Ambassadur, |
| figure to do okay. They've booked |
ahead with class attractions.

t
| The Miami area had a so-s0

Isenson, with hotels doing lhe bulk
of the business using semi-names.
{A few new clubs are planning to
topcn for the =eason, but so far
nothing has been set. {

The big problem is still attrac- |
{tions. Here and there some ops
‘are using ingenuity tn produce |
:something more than just a name
and two acts. But it 1s stdl the
big names that ops are [ishing
|for, and only a few are getting
them

ARA, AGVA Reps
Meet to Discuss

Franchise

Fireworks Start When ARA Vetoes

Issue

Coverage by Trade Press Writers

He BILY. SMITH

NEW YORK. Aug. 30.—The
first meeting of the commiltees
representing the A;tists Repre.
sentatives Association and Ameri-
can Guild of Variety Artists,
singe the explosive factor of
which org shall control fran-
chises, oecurred Tuesday (26).
But ofl it managed to do was take
up more than threc hours in a
squabble abowt whether or nat
the press should be present

The meeting .hat started at
AGVA’s office at 1:30 p.m. had an
ARA delegation that included the
big brass nf the top agencies. The
Music Corporation of America
Was represented by Maormis
Schrier and Larry Barnctt. The
Morris office had Nat Lefkowitz
and Howard Houseman General
Artists had Art Weems plus Jack
Katz who also doubles in brass as
ARA's lawycr.

ARA's president. Bill Kent,
was flank by Chicago agents,
Freddy Willamson of Associated
Booking and Lyman Goss of
Riley and Goss AGVA
fronled by its topper, Jack Irv-
mg; its nationa! counsel. Silver-
stone and Rosenthal, and housc
counsel. Harry Kate

The purpose of the meeting was
to diseuss AGVA's new rule on
issuing franchises directly. The
rulc is 10 go into effect September
10 ARA sought the meeting and

GVA agreed, claiming it was
willing to listen to any com-
plaints.

The mecting, however, wasn't
more than a few minutes old

Gordon Jenkins | when AGVA aunounced that the

trade press had been invited, and

; July aver- |fireworks exploded. ARA [fatl,
25,450 for last |refused to allow the press in.
week's d;hl-ud bill plus "Son of |couldn’t talk freely; it would dis-
Al Baba™ New buill has another | close things ft und

T

better le is-
closed, etc: AGVA claimed it bad
nothing to hide, and with s0

many vcrsions of the impass be-
tween it and ARA circulated. plus
the full page ads ARA placed in
trade papers recently. it felt that
having the press cover the mect-
ings would give performers and
agents n better Insight of what
Was going on.

ARA threatened lo call off the
meeting; it even objected to hav-
!ing a stenotyper present, tho later
it reiénted on the latter. But it
was adamant on admuting the
press It even threatencd to call
off the meeting if AGVA per-
sisted in fts stand. AGVA said
that it was ARA who sought the
confab and if it wanted to walk
oul, it was okay.

The hassle started at 1:30. At
(4:48 p.m it was still up in the air.
| Cause Celebre
| The writer, being the onl
{tradc press rep present, became
|cause celcbre. Finnlly at 4:45, the
writer walked into the conference
room, told the partleipsnts ho
|flattercd he was to be “con-
sidered so imporlant to have

was | taken up so much of their time,” | TV spots to promote a nitery has

but other appointments called
‘him away ... “so now you can go
ahead with your meeting. "

From 4:45 to 6 p.m.,, when the
meeting broke up, the talk. a
cording to informants (from ARA
and AGVA), became general,
tho most of it was given over to
throwing of cumpliments, plati-
tudes. breast beatings, viewing
with alarm, .hcn promptly paint-
ing with pride.
| The only decisions reachcd
were that a smaller committce
would meet Wednesday (3), and
that nobody would talk about
what had happened,

It a statement were to be
issued to the press, it would be a
joint announcement to the effect
that both parties met and “talks
were preceeding satistactorily,”

THEY KID HOPE,
MEAN MARGARET

STOCKHOLM, Aug. 30—
Bob Hope was given an ex-
ample of Swedish humor on
his arrival here from Copen-
hagen. on Monday (25). Near-
ly 100 photographers sur-
rounded Hope and his party
fo put on a parody of the
kind of reception Margaret
Truman—and her threc-man
bodyguard tried 10 avoid last
week., While only two eve-
ming tabloids were directly
involved in the hullaballoo
over Miss Truman's body-
guards, practically all the
Stackholm papers joined in
giving Hope the full works—
asa gag.

Hope ¢ashed in on the Tru-
man incident by coming on-
stage during his Sunday (24)
night shows at the K. B. Hall
in Copenhagen, flanked by
three stooges with slouch
hats shading their eyes and
hands jamined menacingly in
their coat pockets, whom he
presented  as: My body-
guards.” Gag drew a big
laugh

HIGH TAB HURTS
Hope Draws
Slim Houses
In Denmark

COPENHAGEN, Denmark, Aug.
30—Bob Hopc drew very slim
houses at both of his appearances
here, Sunday night (24), in the
biz K. B, Hall. The first show, at
7 o'clack. drew about a half house,
bul at the second show, at 9:15.
there were so few in the hall that
those occupying the balcony seats
were invited 10 come down and
sit in the higher-priced seats.

AGVA Office
Workers Quit
;During Meet

Walkout Hits Execs
{  In Midst of Confab
| With Artist Group

| ® Continued from page !

{thing. ineluding a $4 raise across
the board to all AGV A office peo-
ple, ahout 28, on a onc-vear con-
| traet.

AGVA negotiators, Jack Irving,
Henry Katz and John Doneoghur,
denied that a one-vear contract
was agreed upon. Talks, they
|suid. were around a two-vear
deal. Cohan said $4 for two years
meant only 82 a year. and the em-
ployees wouldn't go for it

Sanctioned Walkout

Cohan also sald that he wired
the lnternational for permission
| to strike. tho that body had sanc-
| honed the walkout with the pro-
visa that Howard Coughlin. vice-
president of the Iniermational in
the arca. use his influence to set-
tle the differences. Now ot. vaca-
tion, is also Local 152's business
manager

AGVA claumed it was in the
red, and therefore could not con-
tract to give raises outside of the
onginal agreement.

“We were nnt notified that eur
people were walking out. They
Just didn't show up for work,”
said an AGVA exec

Martin-Lewis

See 1006 for
Concert Tour

The hall is rated at 5,000 capac-|

ity, including standccs. but the
second show acdience numbered
less than 1,000

The same criticism applies to
the Bob Hope show as to the near-
fiasco appearance of Lena Horne
at the K. B. Hall, August 14. The
largest appeal of both artists is to
the younger jazz fan element,
many of whom eannot afford the
high prices for these two evenis.
Top price for the lena Horne

NEW YORK, Aug. 30--Martin
ond Lewis figure 1o get another
$100.000 for themselves for an
|Eastern concert tour due jo start
*October 23. The bovs start their
Southwestern series of one-night-
|ers October 4. winding up Octo-

r 19, and then  itmmediately
| start East.

The two comics will do 10 ane-
night shows starting in Washing-
ton October 23 and ending n

y
a

[shaw was $1.20. while those for | Newark. N J, November 1. The
[the Bob Hope shcw were at $2.23 |deals in most cases call tor $10,-
|~which is cxcesslve for this tow n. 000 Ruarantee against a 60 per
Hope cvidently sensed this, as|C€Nt <Plit. tho in some cases the
in his c.osing remarks to his audi- |Kuarantee calls for $12.500 against
ences he expressed pieasure at |9 80 per cent.
belng it Copenhagen. but quip- TOMm \\usrun;:\op the company,
ped that he particularly e,,m.,d‘w include in addition to Martin
his isit to Tivoli Park, the pre.ba’!d Lewis, six to seven acts plus
vious night, because it w,‘s"DI(’k_Slabnles band. will go to
jammed. king over his smali| Providence. Next towns in order
audiences, he grinned and addded: | arc. New Haven, Conn.; Spring-
“That’s where I should have been|field, Mass.: Montreal; Toronto;
booked instead of in this garage.” | Troy. N Y.; Scranton, Pa.; Syra-
Appearing with Hope were cuse, and Newark.
Betsy Duncan. vocalist; Carroll| Acts set so far for the tour are
Gibbons, pianist, and Tb Schon- | Kitty Kallen, Bob Williams. the
berg. Danlsh comedian., Hope | Mavo Brothers aod Barr and
scored with his song numbers, |Estes. Others will be chosen in
but many of hlis gags failed lo;me next few weeks.

:res‘m:r ) Salkin Sells
40“ ChEZ Plugs Pic Interest

Berle With TV [sstsie. vt et

Salkin. veteran Windy City book:.
. CHICAGO, Aug 30.—Use of

er of theaters and niteries. thi
weck sold his interest in the Es/
sanjay Film Company to his porty
ner, Irwin S. Joseph. in order t
devote full time In the future &
his booking office.

Salkin. who has méved into th

been a rarity in this area. but
| Dave Halper, Chez Paree operator.
tand Bob Curley, advertising and|

publicity director of the Jocation, ! television fi

i eld, booking a num
s the medium to ."5 best ad-| ¢ shows which speciagliu' in ::4
vantage in the past week. Result! ;¢ “Clige acts also will buil
was 3 heavy jump in the nightly | nackages for  aud-arena  tour
‘busm('ss‘ N ater this year

] Club bough_t the brief station

breaks om Chicago's four outlets

lugging the appcarance of Milton
rle. Spots featured a head pic

Muyomm;i i

o SAN ANTONIO, Aug. 30. i
of Berle, and the legend. Now,m“ for an ird . ¥
niunction restrainin,
[igopcas s mEhty Tanfithe Chalopcratiun of a night club in Castt
Comle was shooling for the,"’";s was filed by E. E. Hortoa
gross record compiled in the two|™avor of Castle Hills, Tex. Th
weeks preceding his current en-|Complaint charged that Lesl
gagement by Martin and Lewis.|Bowman Jr. and Albert Huebmw
Altho off 0 a slow start, the |OPerate a club in the communil
hypoed biz in the past 10 days mwolatmv} of a zoning ordinane
brought him near the recard fig-|causing imjury to property hok
ure as lhe week drew to a close.|ers in the area
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Disk Jockeys
Get Columbia
At-Cost Offer

Stations Off Free
List Given Disks
At Reduced Price

NEW YORK. Aug. 30.—Colum-
bia Records has expanded
disk jockey service by allowing
radio stations not on its free list
to purchase records from the firm
at cost. The Columbia system is
similar to the Capitol- Record
plan which was tnaugurated last
year, which set up a special at-
cost service for stations that had
never received Capitol platters
and wanted them for their dcejay
shows.

Capitol Records services more
than half of thc radio stations
thruoul the country with deejay
disks without charge. Slations
not on this kcy list can purchase
all Capitol country platters at $5
per monlh, all pop platters for $8
per month, or a combination of
both for $10. Station that pur-
chases atl Capitol disks receives
between 30 an 40 platters every
month. The Columbi

its |

CAPITOL 10-INCH
DISK TO JOCKEYS

HOLLYWOOD, Aug. 30.—
As o part of the curreat 10th
anniv':rsnrm celebration, Cap-
itol Recor is sending out to
d.j.'s and olber important mu-
si¢ business sources a special-
ly prepared 10-inch LP,
which aurally traces the
growth of the Wallichs’ wax-
ery since the “Cow-Cow
Boogie” was thc firm‘s first
hit. Nacrated and written by
Dave Dexter, Capitol akr.
rep, the disk contains por-
ticns of each of the firm's
leading sellers, together with
explanatory matter. Glenn
Wallichs paraphrases the
early history of Capilol as
one portion of the disk.

Modern Ships
New Disks to

(Calif. Outlets

HOLLYWOOD, Aug. 30. — The
recent announcement by Modern
Records regarding Its sevcn-inch
semi-microgrooved 18 r.p.m. dee-

jay promotion platters, has stirred |

some interest here. The Bihari
| Brothers of Modern have scni two

lows this samne pattern.

Objecet of the Columbia plan of
course is to satisty those siations,
mostly located in smaller towns,
that have never received any re-
leases from the company, but
need them for their programs.
Columbia, like most other disk-
eries. has found that the cost
would be excessive to supply all
stations in the counlry for free
and limits this list to ubout 70 per
cent of the stations. The new
plan has been working out satis-
factorily, according to Columbia
execs, and stations that did not
formerly get the company‘s disks
are pleased with the cost price
plan.

RCA Victor bas had a system
for quite a while, whereby small-
town statlons not on the firm's
list could purchase piatters from

the RCA Victor distributor at -.

nominal cost. Decea Records may
expand Its program shorily to
correspond to the Columbia snd
Capitol cost-price plan for those
stations not now receiving wax-
ings from the firm.

New Firm Handles
Only Indie LP’s

NEW YORK, Aug. 30.—Altho
one-stops are 8 thoroly estab.
lished medium of pop record dis-
trihution, what is believed to be
the first such concern to cater
exclusively to the long-play
needs of rctail stores will open
here next week, The tirm, the
Stanley-Lewis Record Distribut-
ing Company, was formed by
Et:nle)- Rosenberg and Harry

w

The company will handle only
indie LP labels. These it plans to
olfcr at regular wholesale prices.
In addition, the firm will act as

plan fol- |

hip 1s of these disks, as a
| teat. to Melody Sales. San Fran-
¢isco. and Central Record Sales,
Los Angeles, in order ta deter-
mine the rcactiar on the retail
level. Thc disks are being sold
at standard price. A new firm,
which would not éisclose full de-
tails, is selling the same disks in
an experimental set-up thru su-
permarts here,

‘The Bihari Brothers have been
contacted by various manutact

NEW YORK. Aug. 30. — On
Thursday (4), the classificalion
board of the American Society, of
Composcrs, Authors and Publish-
ers will consider the pressing

publisher distribution system

The ultimate adoption of a new
method became virtually a fore-
gone conclusion as a result of the
furore raised by the Southern
availability case, which was set-
tled by an arbitration panel, a
procedure provided for in the re-
vised Consent Decree.

The new system, of course, will
be based almiost enlirely on per-
formances, and will therefore
constilute a major departure {rol
traditional ASCAP philosophy. It
Is not known. 3t this point, just

be crystallized. But one thing is

Whether the plan will be com
pleted for the October distribu-
i tion is a maoot question.

*Dry Runs”

The Society, it is known. has
been conducting “dry runs’ of
plans based, for the most part. on
performances. No plan, however,
has been accepted as final. One
of the stumbling blocks is the
problem posed by old line stand-
ard publishing firms. such as Carl
Fischer, Schirmer's, etc. These
|firms stand to lose mast by a
de-emphasis of availability. The
lchlef of a top oid line, standard
firm, speaking apropos the ap-
'proachjng de-emphasis of avail-

|

problem of working out a new |

how soon the new syslem will |
certain: This is the homestretch. |

| ability. said this week: “We are
| quite concerned ... we are not
lvery bappy about the propased
new plan ...

The probiem posed by the
standard firms brings forth vari-
ous reactions among the ASCAP
brass. On-the one cxtreme are
those ASCAP execs who feel that
a fund should be created In order
to cushion the losses which stand-
ard firms would sustain under
a performance-based distribution
system. There had been talk of
such a fund, 10 be created for 8
period of five years, after which
the standard firms would be on
their awn—that is, they would
reccive no help from a fund de-
signed to minumize losses slem-
ming from de-emphasis of availa-
bility.

On the other extreme, there are
ASCAP publishers whn hold to
| the propesilion that the standard
firms deserve no concessions of
any kind—no cushions to easc the
blow, These publishers hold that
the standard hovses have been

part of ASCAP. The standard
firms, according to thls view,
should hustle, hire themselves
some pluggers, and get to work.
The standard firms, it is pointed
out, are in a business diffcrent
than the pop field, have other
sources of income, and can
stand the loss of income stem-
ming from a new distribution
method. In betwecn these two
extremes there's considerabl

ASCAP’s New Pub Distribution
System Goes Into Homestretch

How to “Cushion” Standard Firms
{s Problem in Performance-Based Plan

sentiment that a cushion of some
sart-—altho not necessarily a fund
—would be desirablc.
Likely Set-Up
Altho the new distribution plan
bas not yet been crystallized,
publishers close to the picture sce
the likely sct-up as follows:
(1) Some easing of the standard
firms, as indicated above; (2) the
payoff basis would be about 85
per ecent for performances; (3}
Some concessions woold be made
to the traditional distribution
method, with seniority and some
aspects of availability worked
(Continued on page 43)

DECCA CLUB
Price Drops

- With Each

Purchase

TORONTO, Aug. 30. — Decca
Records in Canada has renewed
its Decca Record Club. Distribu-
tor head George Opfer Lhinks this
will increase the dealers’ business
greatly.

Here is the modus operandi:
Customers sian their namcs and

profiing all these years from a|
“misguided benevolence” on the |

|

ers for information about the new
disk. The even-inch 78 weighs
one and one-half ounces, as com-
pare to the five and three-fourth
to seven-ounce weight of a 10-
|inch 78 r.p.m. The Bihari disk is
|a 30 per cent viny. Cheaper man-
ufacturing costs and cheaper shup-
ping. as compared with conven-
tonal 78's. are claimed for the
small disk.

The Biharis are writing to lead-
ing juke box manufacturers to
| see if the new 78’s might work on
‘most boxes. A check with VM
and Webster . Chicago changer
maker reps here indicate that the
seven-inch 78 r.p.m. disk would
play automatically on all auto-
matic three-speed players Lhey've
manufactured during the past
three years.

NEW YORK., Aug. 30.—Broad-
cast Music, Inc., is re-surveying
the entire non-radfe musie field
with a view toward more ade-

ualely licensing hotels. night
gllnn, ete. Harry P. Somerville,
vice-president In charge of non-
radio licensing, has been carrying
out a revamp of the field staff
and very shortly will have a total
of 17 field men covering all areas
of the country. Three ficld men

RECORD FESTIVAL DAY

RIAA Plan

NEW YORK, Aug. 30. — The
Rccord Industry Association of
America will slage a Record Fes-
| tival Day late Scptember or carly
October as an experimental pro-

limited metropolitan distributor MoOtion to increase interest in

s Big Fete

To Spark Disk Interest

town. This special affair will be
a many faceted promotion. which
may set the pattern for similar
RIKA promotions in the future.

The object of the record festival
1s to make the city record-con-
scious by creating new interest in

BMI Resurveys
Non-Radio Music

- T

are o to be
shortly. One will operate out of
Syracuse, another out of Minnea-
polis and the third out of Dallas
or Portland. Ore.

Somerville, in the meanwhile,
has two projects on tap. He is
preparing for a country-wide tour
starting October 1, and he is get-
ting sel for a confab with the
Committee on Copyright of
the American Hotel Association.
Somerville’s trek will be for the
purpasc of contacting field men
and assaying the general non-
radio licensing situation. Hel
confab with Midwest BMI reps in
Chicago, and then proceed to
Denver, San Francisco and the
South.

|

Hotel Coniab
The confab with the hotel men
is preparatory to the negotialion
of a ‘ew contract covering the
performance of BMI music. The
commitice epresents approxi-
matcly 1.200 hotels. These hotels

licenses expire December 31. The
new termer is expected to be for

are now licensed by BMI, but the |

for a number of LP diskeries, in-
cluding Period, Bartok, Dial, Eso-
teric, Eterna and Philharmonia.

records. Thc festival will prob-
ably be held in Hartford, Conn.,
or a similar-sized New England

Cetra Denies Goody Charges,
Asks Court Dismiss Complaint

NEW YORK, Aug. 30. — Cetra-
Soria Records this week entered
a general denial of charges
brought by Sam Goody in & court
effort by the relailer to estab’ish
the primacy of ceiling prices over
subsequent fair trade mimimums.
Cetra. the only diskery to falr
trade its product since the passage
of new fedcral legislation bind-
ing non-signers, asked that the
complaint be dismissed by the
court.

“The complaint,” read Lthe reply
filed by Ceira attorney, Ambrose
Doskow. “faiis to state a claim
upon which retief can be granted.”
I further clainied that the U, S,
District Court, where the action
was initiated, has no jurisdiction
over the controversy.

Cetra, with the auil agalnst it
still far from resolution, has

stepped up its falr trade program

It has already signed minimum-

price agreements wilh retailers in

32 States, with all contracts to be-

come cffective by mid-Septcmber.

Only 18 were in force a week ago.
Liberty May Cut

Mecanwhile, reports hcre this
week indicate that Liberly Music
Shops. plush New York chain,
would drop its cut-rate policy and
return to list prices in the near
future, set off a flurry of specu-
lation 1n diskery elrcles.

Ben Kaye, "Liberty topper,
would neither confirm nor deny
the reports. His return to list
prices, should the movc be taken,
would have considerable trade
significance.

It is recalled that Liberty's
switch to a 30-per-cent-off policy
triggered the last price war,

disks and disk artists, All tvpes | three years. the same as the paper
of records Eill be&pushed. .i:’clud- | which cxpires in December

ing pop, r.&b., c.&w., sacred, ctc.| Members of the hotel men's
On festival day the RIAA will | committee Include Frank A, Paget
hold a show featuring in-person of the Pierre, Frank Rady of the

appearance of record stars from
the various disk catcgories. The
association expects to broadcast
and to telcvise the program, and
to make it an important elvic
event.
Merchandising

Plans are now being worked on
to merchandise the forthcoming
festival. This wili entail enlisting
the aid of record dealers, disk
jockeys, operstors. etc. These
Plans cover such items as window
display, contests for record deal-

shopkeepers. promotion
exec Joe Martin, In charge of the
merchandising of the RIAA fcs-
tival. hopes to enlist the aid of
all the stores in town to help

promote the “record” day.
Deejay's to-operalion will be
sought to help push the show.
General thinking here is to have
ta made by record artists
w! wili be played over local
stations to remind listeners sbout
(Continy 'd 0. page 43)

ers and window contesl for other

Waldorf-Astoria and Frank
Andrews of the New Yorker

‘McCloud Heads
'Wurlitzer Div.

CHICAGO. Aug. 30.—R. O. Me-
Cloud, merchandising manager of
television radio and records of
the Rudolph Wurlitzer Compnny,
has been appointed assistant to
the manager of the retail stores
division. In his new capacity, Mc-
Cloud will continue to handle his
previous duties but will also han-
{dle all buying for the retail divi-
| slor of the firm.

Wurlitzer also promnted Harrv
E. White, purchasing agent of the
retail division, to assistant man-
ager, defecnse products Jepart-
ment, at the company's orth
| Tonawanda. N. Y. plant.

Both appointments become ef-
fective September 1.

on.a hip card
when making their first purchase.
Each Decca purchase is listed on
the card, and initlalled.

Under it, the cusiomcr pavs 30
cents each for the first three sin-
gle purchases. 85 cenis for the
fourth, 80 cents for the fifth sin-
gle purchase, and as the number
of purchases incrcasc the price
drops until it hits 55 cents. When
a full card has been used, a new
card ls issued the customer, and
credlt is issued by Decca to the
dealer. This eredit is sent in the

m of “Decca Hit Parade Rec-
ords.”

The plan has been backed up
by @ strong proniolion campaign
on behatf of the dealers by the
Decca company.

WINS Vetos
Suicide Ditty

NEW YORK. Aug. 30.—Maostly,
its only when a record is too
suggestive or literal In matters
romantic that radio stations ex-
ercise censorship, But now, some
(are worried about a tune called
|"Thc River,” in which sex plays
only a minor role.

First waxing of the ditty was
by r.&b. chanter Litile Caesar. In
|It he bemoans a romantic disap-
pointment, and ends it all by a
{eap 1nto the river. Thc platter
closes with a realistic gurgling
sound.

Here, local indie WINS has
found the disk “too depressing”™

" for exposure to its listeners. It's

too much like “Gloomy Sunday”
they fcel, which about a decade
ago wus reported to have {n-
fluenced a minor suicide wave.
Other radio stations, like WWRL,
have played the record without
notieing any appreciable diminu-
tion of thcir listening audicnce.

Meanwhile, a version of the
ditty has just been reieased by
chanter Art Lund for Coral. Disk-
ery execs feel the new pressing
should be acceptable to even the
mast finicky broadcaster.

|Kramer Leaves
Berlin Chi Office

NEW YORK. Aug. 30. — Fred
Kramer, hcad of Irving Berlin'a
Chicago office, has left the organ-
ization to go on his own.

The parting with Berlin was
amlicablc. Kramer had acen with
Berlin since 1920.
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Old-

Line Publishers Expand
Activity in New Music Areas

Realize Potential of Country, Blues
Fields; Independent Diskers Wooed

NEW YORK, Aug. 30. — Top
flight publishers, who for many
years have confined themselves to
the pop field and major record
labels, are now actlvely moving
into such specialized musical
areas as the r.&b. and c&w.
fields, and ¢ven ecourting some of
the independent diskeries 10 wax
their tunes. Two examples of this
are: Shapiro - Bernstein, which
said this week that it will expand
its operation to include r.&b.,
sacred and all other types of dit-
tics, and E. H, (Buddy) Morris,
which has been acquiring r.&b
material recently for its Meridian
pubbery at a rapld rate. This
change of operation by the old-
line firms is symptomatic of a
rhanging music industry.

The suecession of c.&w. and
r&b. tunes which have become
hits in the pop [leld is one of the
reasons why the large publishcrs
are anxious to obtain material
from specialtly ficlds. In addition,
the big s are also Interestcd
in the loot that can be collected
on a tune which becomes a hi
solely in the specialty field. since
they have discovered that this
can amount to a reascnable hunk
of change. This latter reason is
less important, howevcr, than the

fact that the speciaity tunes have P

167 Continues
Merger Push

HOLLYWOOD, Aug. 30—The
mergcr of committee of Local 767,
Negro branch of the AFM here,
tho disheartencd by what they feel
are insurr untable barriers placed
upon possible merger by the re-
cent reply of the executive board
of Local 47, the whitc local, are
continuing ¢ *~h, for amalgama-
tion, with an actlve assist from
within the membership ranks of
Local 47 A 1alk with reps of the
“commitiee for merger,"” made u
of 47 members, revealed that thls
commit‘ ~ has 700 different mem-
bers names on petitions which seek
marger. The spokesmen sc'° that
they are now working toward a
special membership mecting of
Local 47 at whieh time members
will be asked 1o vole upon merger
and to sel up their wn program
for merger. Up to now, only the
executive board of Local 47 has
-epotiated w'th Local 7687 reps.

The Local 767 mmittee has
countered the proposals of Laocal
47 (The Billboard, August 30) by
asking that nder their proposed
merger program, the two treasuries
of the lo:al %“e unite’: Lhat all
Local 767 members under 40 wauld
Ex eligi™e for th  $1.000 death
benefit of Local {7 one year after
they amalgamated; that money in
787’s death benefit treasury be set
asidc for thc payment of a $400
death benefit to all former 767
members who we.. over 40 when
joining or were life members. The
Negro it turned thumb
down on the Lecal 47 offer that
767 members joining the merg:d
unjon lose their seniority and their
life membership.

Phila. Lawyer Sues
Cugat, Asks $1,500

PHILADELIHLY, Aug 30—
A suit for $1,500 1n legal fees was
filed against Xavier Cugat Taurs-
day in Common Pleas Court here
by local attorney Harry D. Spor-
kin. Fees were for legal advice
allegedly given Cugat from the
fall of 1950 until summer of 1951
when the maertro and his former
wife, Lorraine Allen, were getting
a divorce.

Suit claims that it was on
Sporkin's advice that Cugat es-
lablished residence in Philadel-
phia in September, 1951, to pro-
tect him from the burden of per-
manent alimony, since Pennsyl-
vanisa is anc of the few states
that does Bot require alimony
payment.

ugat, the attorney said, ig-
nored his demands for payment
on hig fec. He was orced last
January in California by , Miss
Allen and he in turn obtained a
Nevada divorce from her last
April,

t |

become important sources of sup-
ply for pop hits.
All-Encompassing

A Shapiro - Bernstein exec
stated that a music firm that is
not in all fields today is not really
| in the music business. Tho he feit
| that the eurrent fad for pop items
|dbrived from other fields may not
last, he felt that it was af great
import at present. Another large
lpu lisher said that he regards the
c.&w, and the r.&b. fields today
|

Art Satherley
To PM; Plans

Own Song Firm

HOLLYWOOD, Aug. 30. — Art
Satherley, who resigned as Coun-
|try and Western a&r. chief of
Columbia Records early in July,
|has gone inta personal manage-
ment and intends by late fall to
announce either a pubbery con-
| nection or formation of his own
song firm. Sathcrley,
{eently returned from Northern
Mexico, where he scouted south.
of-thc-border warblers, has inked

olly Passum and Joe Walvertos,

country duo currently in North-
| western niteries, and the Calla-
han Brothers, comedy-sang duo
curtently in Texas, and Rufe
Davis, all of whom are with Co-
lumbia Records.

Satherley starts next week on
a five-week junket of thc South,
New York and Chieago, returning
to the Coast via British Colum~
bia. He i5 seeking talent for rr-
cording and publishing

MDS TO LEYY
SERVICE CHARGE

NEW YORK. Aug. 30.—
The Musie Dealers Service,
effective September 2. s
levying a service charge of
1-cent per copy on returns of
tunes which sell less than 85
per cent of the rack shipping
order. Last week, The Bill-
board said MDS had shelved
the jdea of a service charge.
For the present. the intent is
to carry thru on the service
charge under conditions de-
scribed above. If, however,
it is found at a future date
that business is improved to
the extent where no service

as vilal enough to sink a sizable
sum of money into, in order to
obtain ncw material from thesc
phases of the music business.

As an indication of the tunes
from the c.&w, tield which have
become pop hits, the currenl
“Jambalaya,” *Half as Much” |

and “Too Old to Cut the Mus. | charge Is needed then
tard" indicate some of the poten- | changes in policy may be
tialities of country items, I Went | mode

cart”

Mfrs. See

o Continued from page 1

Ceiling Lifted But

No Hikes

costs and the saving would cer-
tainly be passed on to the dealcr
and retail consun.er.”

Likelihood is scen, too, for
sharply accelersted sales volume
of TV and radio sets and phono
combinations. Buying has been at a
brisk pace so far this year, trade-
sters reported. and Lhere is a

sets alonc will mount beyond the
six milljon mark in 1952, Inei-
dentally, tradesters are chuckiing
over a Federal Reserve Board
study which anticipates thar ncar-
ly three on TV sety will
gobbled up by consumers this year
{see :eparale story). Sales ap-
proachcd that figure In the fArst
half of the year,

OPS' price celling removal was
termed by the agency as a “sus-
pension” of ceiings which will be
restored “when and if the index
reaches 97 per cent of the Janu-
ary, 1981 level” This weuld re-
quire an advance of 3.8 per cent
in tas index, using current prices
@s a basis OPS said that spccial
atiention would be given to table
madel radios on which prices nave
been firmer than prices un other
prectiets in the industry,

In announeing the actjon, which
was taken with concurrence of
Economlc Stabllizer Roger L. Put-
nam, OPS Director Ellis Amall
stressed that It does mot mean
“abandonmen® of controls in any
arry where controls are qeeded ™
He said that the acton mesns that
“economie conditions rcquire
firm price controls in pressure
areas but permit their suspension
‘n scft market areas.™

The cciling lift, however, poitt-
ed up a general trend which has

also been marke by easing of
several controls of scarce ma-
terials, There has been some

{oosening of restrictions on copper,
eohalt and sulphur. However, de-
mand for scienium, used ln rec-
tifiers of radie and TV scls, may
oulstrip supply for *an Indefinlte
length of tgnc," NPA said this
weck. Members of the NPA's
selenium rectifier stack manufac-
turers advisory committee indi-
cated at a meeting with NPA this
week that the growth of TV sta-
tions is contributing to the short-
age.

stronz chance that sales of TV|tf

"‘A signifieant part of the indus-
try’s output goes into selenium
rectifiers for TV and small radio
sets where they convert alternat-
ing current 1o direet eurrent,”
NPA stated. “Recent authoriza-
tions for ncw TV stations may
mean that the 1953 demand for
radlo and television selcnium rec-
ers will be up as much as 100
per cent over the 1952 figure,”
NPA was advised by one member
of the advisory committec.

to Your Wedding,” which started |
ag an r.&b. song, appears to be on |
{ts way to become one of the big- L]
gest hits of the fall season n o um Ia
Pubs’ Action ' .
Meridian Musi¢ recently took
on “Have Mercy, Baby" and "“Thc |
River”; Valleydale Music is sell- |
ing agent for “One Mint Julep.” ! xecs a e 0
and Dave Dreyver Is handling
“Got You an My Mind." All of | » aRa
these have been strang ltems in|
the r.&b. field. All of these firms | 0“" | | s
hnv: becn si:ltlng their mnlcs,
with pop artists and p labels
“My Song," which ggs rt'ally! NEW. YORK, Aug. 30, — The
broken out in the r.&b field, is Tecent resignation of English Co-
being bid for by a number of | lumbia execs Leonard Smith and
pop publishers. Norman Newall, bcgausc they
In addition to the movement of | were '‘not satisfied with the pol-
specialty tuncs Into pop areas, |!cy of the Electnical and Musical
there has been a rcverse move- | Industries organization,” has led
ment going on ns well. Many |to speculation as to whcther the
r&b. firms are covering pop hits, | former EMI men will join Philips
and the country labels are engag- Record  Industriee — Holland-
ing in similor activities. ~You |based electronics firm — when jt
Belong to Me" has becn covered | starts Its disk activities in Eng-
by both r.&b. and country artists, land this fall. Philips becomes
as has “"Meet Mr, Car]yln han,” | the European representative for
“I'm Yours,” “Here in My American Columbla Records
and many others. Tho the starting January 1, 1953, sup-
hits have not gone over very planting EMI in England and on
strongly lately when covered in | the Contlinent. An English record-
the epecialty markets, “Because |INg exec told The Billboard that
of You" by Tab Smith's ork last| it is 99 per cent certain that
year became a big seller in met_Sml"lh and Newall will join Phil-
r&b. field. Many a.&r. men will | iPs
(Countinucd on page 46) Preparations for the launching
of the Philips diskery in Engiand
are progressing rapidly tho no
date has vet been announced for
the release of the firm's first Brit-
1sh wax.

In addition, the complicated
factors as to what happent to the
masters of American Columbin
released by English . Columkia
and vice-versa, have yet lo be
settled Goddard Lieberson, Co-
lumbia veepee. has recently re-
turned from an extended Euro-
pean trip which, it is believed,
was partly concerned with han-
dling details of the EMI-Ameri-
can Columbia divorce, and set-
ting future plans for the forth-
coming Philips-American Celum-
bia marriage.

Shipped to EMI

At the preseni time, American
Columbia masters in the pop field
are being shipped to EM! for re-

(Continued on page 46)

ve| DUKE’S OLD GRADS

Blue Campus Breeds Name
Tootlers, Leaders and PM’s

HOLLYWOOD. Aug. 30.—It
was just 20 years ago this week
that the campus of Dukc Uni-
versity, Durham, N, C, started

Best, trumpet, now with Jerry
Gray and CBS herc; Benny Ben-
son, ex-Tommy Darsey trom-

jcome famous because of the|crews here, and the late Corky
music business biggies 1t de- | Cornelius, trumpet with Benny
veloped. An innovation that year| Goodman and Gene Krupa before
was the establishment of two|his death.

| Mag Whifing's
"Echo” Leads
Swiss Parade

ZURICH, Switzerland, Aug. 30.
— Perhaps the most popular
sound reverberating thruout the
romantic valleys of the Swiss
Al{n these days is a unique echo
| belonging to one of America's top
fem vocalists. For a study of
Switzerland's latest Hit Parade
{avoritcs shows Margaret Whit-
ing's verston of “Gond Mornin
Mr. Echo” as the No. 1 seller o
American records this month.

Maggie's echo on this Elnller
didn't do much in the United
States when first aired several
months ago. But th¢ Whiting
touch caught on fast with its re-
lease here six weeks ago, and the
| platter Is nearing an all-time high
in sales for the Capitol Rccords
distributor in Switzerland,
| Close on the heels of the “Echo®
| success §s Les Paul’s tricked-up
treatment of “Walkin' and Whast-
lin’ Blues.”

In the No. 3 .pot is the cur-
rent international favorite. “Blue
Tango,” with versions by
Baxter and Ray Martin sciling
the pace.

Top Quiniet

Rounding out the current top
quintet of Amcrican best-scllers
are Doris Day's “A Guy Is a Guy”
ond Nat (King) Cole’s “Unfor-
gettable”

Tho four tongues are spoken
thruout Switzerland. very few
Amcrican imports require s
translation to make the Hit Pa-
rade The kids here hike English,
and. as always has been proven,
disks provide onc of thc best
ways of learning a new language.

Switzerland has a population of
four million. A platter that goes
over 10,000 is regarded as com-~
parable to an Amcrican million
seller. Maggie's “Echo.” at this
report, has eclipsed the 7,000
mark,

Pub Royalty on
RCA EP’s Set

|
NEW YORK. Aug. 30. — The
1%ublisher royalty raute on RCA
| Victor’s Extended Play disks has
becn set at 1% cents, according
|to the offire of Harry Fox, pub-
lisher's nﬁm and trustee, The
EP disk, m the point of view
lof royalty parment to publish-
ers, is considered the same as
a 10-inch LP sclling under $3.
The rate m both cases is one and
| one-half «ents per tune. The EP
album has eight selections on two
records, and the 10-inch LP has
eight sclections on one record
i(tour per side).
{ Thc rate which the Fox office
| has applicd to radio packages scll-
ing four recoros, two selections
per side, on cro-groove 78's,
| has been 1% cents per tune also.
lSeIlinx price on this merchandise
has been $2.98
| On LP's selling a1 $3,
| containing top pop hitz on a 10-

a school year that has now be.|bonist. now in the film studio Inch disk, the rate is 1% cents per

tune.

i On bigger prteed LP’s the stat-
utory rate of 2 cenit applies
the samc as on regulation 78’s.

dance bands, made up of stu-
dents. who gol free meals for
playing a nightly one-hour ses-
sion at either the East or West
campus except for Sunday night
Oneg band. the Blue Devils, started
with football hero Nick Lany as
leader, but a tenor saxman, Les
Brown, later took over thc helm.
Drummer for this ercw was Don
Cramer. now business manager
for Brown. Another band was
headed k‘a' Johnny Lon with
Bubber Miley, now GAC’s one.
night booker on the Coast, at the
Ste:nway. A third enterprising
orkster who started school that
year and later took over one of
the campus crew: was Joe Burke,
now better known as Sunny. who
doea conducting and ecea's
a&r. on the Coast. Others who
continued in music business after
fimshing at the North Carolina
campus, Hal Gordon, erstwhile
drummer now a rcenter with
Lew and Leslie Grade's Holly-
wood office; Dutch McMilier, staff
reedman at WSM, Nashville; Kir-
gy Campbell, sax, now in the

otham Radio Studios; Johnny

NEW YORR, Aug 30. — In a
precedent - selting  action,
Amerlcan Federation of Musictans
has just granted a recording li-
cense to the Audio-Video Record-
ing Company. This is the first
time such a license has been is-
sued to cover the manufacture
| and sale of pre-recorded tape thru
retail outlets.

While music on tape has hardiy
dented the market to dote, Audio-
Video is stepping ur its plans to
release new matertal for home
play-back equipment. Under its
new lcensc pact, it has already
recorded a reel of Christmas
carols. The set will hit the mar-
ket in about two weeks.

The company’s catalog, now
numbering 37 foreign-recorded
items, Is also skeddcd to hit a to-
tal of about 30 by mid-September.

the | kn

Audio-Video Awarded First
Recording License by AFM

Vox Records is
own to be negotisting with
Magnecord to arrange & deal
whereby certain items in  the
diskery's catalog would be trans-
fcrred to tape for rctail distribu.
|tlon. Should the Ccal be con-
| cluded, the idcntical repertory
|items then would be avadlable
both on wax and tape.

This duplication of disked and
taped music exists already to a
certain extent. Part of the Audio-
| Video catalog is made up of items
also avallable In the Remington
| Records line. In these instances,
Audio-Video has obtained tape
rights to the same performances.

udio-Video's reels, carrying 30
minutes of playing time, sell for
$5 and $6.95. depending on recl
speed. They are sold primanly
thru eamera stores.

Meanwhile,

|
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Music Pub

lishers' Record Scoreboard

A compiete weehly regport, and 3 cumwistiee
tabulation from Jerwary 1, 1952, o datz of
record sides secured by pubiishers from Capited,
Columbia, Decca, Mercury, MGM snd RCA
Vicior In Lhe popular, folk and rhyihe aad
blues categories.

a

1AL T L0 MR ALY ,m - ——
[ [ . I [
® Sides in Court Forbids \ ® TJotal Sides for Week
Week Ending August 30 Use 0{ Be||b0v | (These totals da not include P.0. Tuses 3
‘ Week Ending August 30
® Continned from page 3 ' g %

Becsuse of the fack of consistency with which each of 1he sfx record complaies urder comslderation | - RAVIHY
Isue new releases Individually and In relatlon 1o one another, listed exch week are 3l) fatest releases Richard E. (Dick) Jones, station LABEL POPULAR FOLK & BLUES
o which The Biliboard has been able 1o secure infosmation fro iable reliable sources. Sde: | ynanager,  McKenzie went on
tisted may actually be hisued & few days prior 1o o foliowing publication of this scoredoard WXYZ a few wecks later, taking CAPITOL

—————— | a substantial part of his former 493 inA
PUBLISHER TUNE ARTIST_AND LABEL | sponsors along, and WJBK asked COLUMBIA
ACUFF-ROSE_GROUP dnsnages of ssst:iuoo. ) DECCA 2 .
3 . o uestion of damages was not | MERCURY .
i LI ,‘,;:":;:: ,:::,, r’”“',',’. a‘..z‘:f’ g'gc.: (‘,',’ determined in tgis week’s deci- | pAGM ... ..
Come & Littie Closer Bué & Betty Bryant, MGM (0 | ston, but the court orderced an ac- RCA
—MILENE Settln’ the Woods on Fice. Wank Willams, MGM )| counting to be made to indicate "7 ottt rros

Let’s Change Partnars ' 8ug & Betty Bryant, MGM (P

AMERIC'N MUSIC Common Foixs Somep Roderty Lee, Dec (p}
1 Was the Last One 10 Know Roderts Lee, Dec {p)
ANTHONY Randle’s Island...........- Ray Anthony, Cap ()
ARQMQRE GROUP
AROMORE les 8aboy Brooks, RCA {r)
~—BEECHWDQD Can, Can, Can Jerey Shard. Cap (p)
BOURNE You Darlin' Meien 0’Connell Cap (p)
BROADWAY My Little Girl Country All-Stars, RCA (f)
CENTRAL SONGS Standing Outside . Jxx Hunt, Cap (1}
You're Gonna Be Sofry. .Gene 0°Quin, Cap (1)
Are You Afrajd. ... ....... Terry Preston,

Big Family Trouble . _Skeets McDonatd,

CHERIO MUSIC I Don’L Want 1o Sel the World on Fire Tommy Tucker, MGM {p)
COMET Tennessee Talsln® Doll.......... .. Gene 0'Quin, Cap (N
COMMODDRE True Payl  Gayten, Co! (0)
CRESTW090 They All Asked for You Pagl Gayten, Col {r)
DISKEY That's What I'm Here For Bitly Williams, Mer {p}
FAMOUS GROUP

PARAMOUNT Yy Life My Love Cindy Locd, MOM (p)
FORSTNER Down By the 0-MieD ) Palmer, Mer {p}

FOUR STAR SALES Stnd Me the Plilow
I‘m Only Wishing

Don’t Let the Stars Get in Yowr Eves

Jack Huat, Cap (0
Terry Preston. Cap (D
Sueets McDonald, Cap (0

FRANK No Two People 8arpars Ruick & Carleton Carpenter, MGM (p)
GALE & GANAES You Like....onccatesnen Helen O'Connell, Cap (p)
HANOY* BROS St Louis Blues Feans Petly Trio, MGM (p)
WILL & RANGE GROUP 1
WILL & RANGE Time, & Gold . Dick Haymes, Dec (p)
1 Flnally Sew the Light. Floyd Tiliman, Col ()
Goodbye Tomorrow Hello 1o Yesterday, Fioyd Tillman, Cal 1)
The Eho of Your Voice. . Wade Ray, RCA ()
BHI Bailey, Won't You Please Come Hosne Wade Ray, RCA (1}
ST. LOVIS I Weat (o Youwr Wedding. Hadda Brooks, Col (r)
| Went to You Wedding.oooonnnnnnns Hadda Brools, Cot ()
HILLCREST Too Soonm. B . Jumamy  Ricky” Ricks, Mer (r)
NBLLIS GROUP
CROMWELL Honky Tonk Sweetheart. ... . Lanzs & Oscar, Dec (f)
JENKINS 12th Street Rag P s « i Lionel Hamaton, RCA {p)
KIRBY SWITHE Oc T You Want to.....c.... Big Boy Crudup, RCA (1)
KRAMER-WHITNEV,
INC. That's the Last Tese......oovennnninnnnen Dick Waymes. Dec (p}
LEEDS GROUP
—4LEEDS Fosgive and Forget . Ricky Valla, MGM (p)
Meet Mr. Galtaghan Peter Todd, MGM (p}
P1CKWICK Whistlewood Peter Todd, MGM (p}
iNABASH Second Man Blue . 8+ Bor Ciudup. RCA (r)
MELLIN GROUP
;&tt&“wm Some Folks Do, Some Fotts Dont,, Bitly Witliams, Mer {p)

Love Is the Thing...
MUSIC PUBLISHERS WOLD:
ING CORP GROUP

HARAS Moonlght on Ihe Ganges. .
April in  Paris :!
REWICK Delicado .
Congratulate~ Me
DAK MUSIC Somebody's  Knoeking .
| Know There’s 2 Crown for Me
L0 CHARTER Goodbye Little Darlin® No. 2
PAXTON Mighty Lonescme feelin’,
Mighty Lonesome Feelia®
PEER INTERNATIONAL GRODP
PEER It Wasa'l God Wha Made Honky Tonk Angelr
Tahoo .
SOUTHERN THt the End of the World.

RANOY SMITH MUSIC
REGENT GROUP

Trying

Sater-Fioeqan Ork, RCA {p)
Sautes-Finegan Ork, RCA (p)
<-»B80iton Pops Ork.. RCA (p)

Crossroads  Quartet, MGM {f)
Crassroads Quartet, MGM (f)
Lonzo & Oscar, Dec (R

June valli, RCA {p)

Cindy Lard, MGM (p)

Sammy Kage, Col (o}
Jume Valli, RCA (p)

Les Baxier, Cap (p)
NJimmry . Paimer, Mer (p}

what WJBK had lost by the
switch, and indicated that dam-
ages would be awarded accord-
|ingly. Earlier, attornmeys for Mc-
Kenzie had asked that WIBK be
required to post a $300.000 bond
in the case.

the question of damages,
McKenzie pointed out that Judge

cap 3 Lederle had carlier given him a
t ) | temporary injunction restraining

IWJBK so that he could continue
to usc the Jack the Bellboy title
in his WXYZ programs, and
{therefore could not understand
‘how a liability for damages could
be incurred since he was in cffect
opcrating under court permission.
The case will definitely be ap-
pealed to the Federal Circuit
Court at Cincinnati, McKenzie
said.

At WIBK no plans to restore
use of the name have as yet been
made, it was authoritatively
stated

Hitch Looms On
Cugat’s TV Seg

® Continued from page 3

]
|

place the show well above the lo-
cal cost level in this and other
markets. KTLA's Klaus Lansberg
demdnded the local restriction

Jimey “Recky Ricks. Mer (0! Thursday (28) in meeting with | pict

Mustc Corporation of America’s
Berle Adams,
{ Cugat told

{press time that while h is inter-

Frask Petty Tria, MGM ()| osted in a TV show In Los An-|

geles, he can't agree to remaining
blacked out of the national tele
screen for a ycar. Said Fe:

“I want
Cugat in Boston, too. I don't care

what station carries my sl ow, al-|

tho 1 like the way Landsberg
handles music shows."
He said plans for personal ap«

KARMAN Takes Two 18 Tango.......... LLoia Ameche, Mer tpl‘pcarancc bookings have been
m?:s“.mu- You Beiong b- Mew...oicriiiin wd Ken Griftin, Cal (0} made with an eyc toward the
T v

woneivs Iperact o 1o s o 105, He"es booked Inta, open-

loney. . ... 1, '] b J
FEIST Hot Lips o feedl, &9 #)ling the new Los -Angeles Statier
Jerry Shard, Cap (p)

The Song the Angels Sing. Mario Lanta, RCA (p) | Hotel here for a 10-week run, plus

e Becae Vew're Mine starle Lanza, RCA e} 2 run at the Las Vegas Last Froa-
ROXSURY s . Hadda Brooks, Col 1) | tier Hotel, Latter booking is for
b S rancesca e« e -....Boston Pops Ork, RCA )| 614 500 pcl" week, a new cost high

HAWTHRONE Walkin' to Misseurt............ Ken Geitti, ot (g3 | fOF 2 Nevada spot.

A”mvnv 0ff Man Mese .. ... - - " Lola ameche, Mer (3 In addition to the TV bhassle,
ss;" (RO-BERNSTEIN  On the Sunny Side of the Street Lionet Hampton, RCA (p)| MCA is currently= caught in the
'E.:ﬂ.'l‘cuusrwsoucs l::;;:n 4 3 o En” A;mum ::_: ‘,’;Imiddlc between Cugaﬁ and the

Bl ? = =28 09Dy™ Sronks, | Statler. Hotel originally was to
T03EY Moonlight Briogs M . wehtrl j
WHITE WY As Sure 25 Thore-s Medven: e el % )i open its room here in August, lat.

Ricky Vallo, M

ASCAP’s Dist

._Conunued from page 4}

ribution System

into the framework of a perform-

ance-based plan.

The question of how quickly a
new distribution plan .can be
made cffective is a moot one.
From authoritative sources it is
felt that agreement upon a plan
is quite closc. A top ASCAP exec
_sald: “ﬁl it (the plan) does not
involve ‘' too much clerical work,
the Society will put it into effect
as quickly as possible.”

In thé meantime no more
availability classification cases
have been placed before an arbi-
tration panel. Tom Belviso, music
clearance chief of the National
Broadcasting Company, chair-
maned two such ecascs — those
involving Southern and Fredd
Fisher. One publisher had threat-
cned to take his availability com-
plaint to court. This action would
have gone cven beyond the ma-
chinery provided for in the Con-
sent Decrce. But the Society
indicated to.bim that come Octo-

in effect. and his plaints would
be stilled.
Milestone

Once a plan is accepted, a mile-
stone will have been rcached. It
will mean a departure from the
concept that has been peculiarly
ASCAP's—the concept of avail-
ability. The ncw method will, to
a large degree. place the Society’s
basic philosophy alongside that of
foreign performling rights socic-
tics. These socictics pay off
strictly on the, basis of perform-
ances.

What the dry runs have shown
has been detatled to only a few
people. It is known, of course,
that such runs would show some
suffering by old line standard
business, like the Warners group,
or the Big Three, are believed
these have little to fear from a
new plan of distribution. Gener-
ally,. publishers with active oper-
ations feel the upcoming plan will

r. a new plan would likely be

be all to the good.

er postponed it to Scptember and
now wants to hold up the opening
until October. MCA holds an ex-
clusive on booking the Statler
thru Dave Maumgarten of New
York. Hence, MCA is in the
middle between its own eclient
(Statler) and its attraction.

La Scala Men
Strike, Snafu
Urania Plans

NEW YORX, Aug. 30.—A strike
of the La Scala orchestra and
chorus this week threatened to
set back plans of Urania Records
here. The LP diskery scored a
beat recently when it pacted the
players of theé famous Italian op-
cra company. ]

The strike was_.in protest
against the suspension of Vittore
Veveziani, La Scala musical di-
rector, who was charged with
violating his contract. Manage-
ment of the opera company
elaimed Veveziani conducted for
Urania, aitho its artists are com-
mitted to disking activities only
for La Scala. The strikers ask the
reinstatement of their conductor.
Urania execs could not be reached

® Total Number of Sides
Released by Each Label

(Mhese totals do nat inclede P.D. Tunes

Janvary 1, 1952, to Date

RHYTHM
LASEL POPULAR FOLK & BLUES
CAPITOL «.6 6 -6c€¢ . 397 v
COLUMBIA 217 cw
DECCA ........000. 456
MERCURY . ........ 220 D
MGM .. ... = 267 -
RCA .o-moowm sbba. - 340

Glenn Miller Week Promotion
‘Gets Under Way in Waterloo

: WATERLOO, la., Aug. 30.—The and tickets which were used at
| Glenn Miller week promotion herc the last dance playcd by Miller
instigated by KWWL, Mutual out-| in Waterloo beforc his dcath.

let (The Billboard. August 23).| A special announcement, tying
moved into the action stage this|in with the promotion, has been
week with a series of commit-| pecorded by Flanagan and will be
ments designed to make the pro- | featured on the station. Local
motion. scheduled for the week|dprygstores and fountains will fea-
lof September 23-30, one of the yyre a “Glenn Miller Sundae”

them to remember|

biggest of its kind.
Roxie Soles.
State Theater,
ictures, “Sun
and “Orchestra Wives," both f
turi
| screening September

Electric_Park

{

mory Dance.”

the promotion by featuring win-

dow displays include the Jenney
. Grant, Russell

Company, W. T

Goodwin Music and Jenney's

Record Room. A number of local

stores also will usc window pla-

manager of the

has booked two led on the promotion in-
Valley Serenade’ acheduld ¢

Stores which will co-operate in

| during the week.

Meetings in the next week

"l clude get-togethers by the record

e3-| dealers and juke box ops in town
ng the late band leader and|iq set up their own programs for
The Billboard at | his ork, as a double feature for|the city-wide deal.

KWWL will alr a one-hour

Bob Bender, manager of the|zped sbow September 30, and

Ballroom, has set o give it to any stations wbo
Ralph Flanagan on a one-nighter | make a request for the tape. To
| September 24, and is billing the| gate six outlets have contacted
g/?peamnce as the “Glenn Miller
Me

‘ the outlet for permission to use
'the show at a later date.
|

'Hotel Sued by
'BMI, Pubbers

| cards showing the original Miller| Ngw YORK. Aug. 30.—Broad-
band, records cut by the group| ;s Musie, Inc., and five music

| Record Festival

® Continued from page 41

publishers filed suit against a ho-
;tcl owner for alleged (nfringe-
ment of eight of their copyrigbted
| tunes. The suit was filed in New

the festival. Publicity in local
| papers and ‘‘e-ups with civie or-
| ganizations and ¢ity officials, will
{ bally the event.

Dealer Benefits

It is expected that dealers will
benefit sales-wisc from the pro-
motion for the festivzl day. How-
ever, what is considered even
more important Is the good »Bl‘ll
the show will engender and the
long-run pick-up in records that

RIAA believes that this type of
active institutional advertising
may help expand thé record busi-
ness and ereate much greater In-
terest im disks.

The record stars to appear at
the festival show will be sclected
from the more than 40 diskeries
that arc now members of the
RIAA. The idea is to have per-
sonalitics from the major and the
independent diskeries, in order
that pop singers, kiddie stars,
sacred warblers, classical per-
formers, ctc., will be represented.

Notification

The RIAA is sending out a let-
ter to member firms telling-about
the experimental promotion to be
held late September, and expiain-
ing that the organization may
hold additional Record Festival
Days in other towns based u?on
the experience gained in this firse
industry-wide promotion. Spe-
cific plans lor the festival, in-
cluding date, city and stars of the

show, will be available in an-

{or comment.

other few weeks.

may result from the affair. The!

| York Federal Court against the
Mamakating Park Inn, Wurts-
Iboro. N. Y

| The complaint charges that in
| July, 1952 and various other
| times, the defendant infringed on
the copyrighted tunes by giving
| public performance for profit,
without a proper license or pay-
lmen( of royalties.

The songs are Peer-Interna-
Itional's “Tres Parabras,” *Te
Quiero Dijiste,” “Perfidia,” and
' Ultima Noche” Hill &
Range's *Any Time,” Algonquin
| Musie’s “I'm Yours,” Duchess Mu-

sie’s "Kiss of Fire” and Promotora
| Hispano_Americana De Musica’s
“Noche Teresa Lara.” The action
|asks for an injunction, damages
sustained of not lcss than $250
for each song, plus attorney fecs.

HOLLYWOOD, Aug. 30.—A
judgment of $1,750 was returned
recently in Federal District Court
here in favor of three music pub-
bers who sued Joseph L. Torres,
operator of the dagntown Club
Zarape, for infringement of seven
BMI tuncs. The action, instituted
November 29, 1951, sought dam-
ages of $250 each for seven dit-
ties which BMI alleged were in-
fringed on by the cafe from De-
cember 1, 1950, to September 28.
.1951. The tunes involved were
“Noche De Rondaa" “Mentira,”
“Besame Mucho” and “Nocherita,”
all owned by Hisg:no Americana
De Musica of uth America;
“Malaguena,” Edward B. Marks,
and "Magic Is the Moonlight” and
“Granada.” both owned by South-
ern and Peer International.
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AMERICA'S FASTEST SELLING RECORDS

Wabb Prere, 463320

Grady Martin 22388°

TO BUILD SALES

Published in the Interests of Decca Deolers and Music Operators TO BUILD PROFITS
NEW RELEASES~SINGLES

THAT'S THE LAST TEAR 28361° ON, BRAVE C:_lb ARMY TEAM YOU BELONG TO ME
TINSEL AND GOLD Dick Haymes with (West Point Foolball Song)
AP ANCHORS AWEIGH Jesry Gray | WENT TO YOUR WEDDING

Pcrrv Botldn s Strm‘ Band and Cass County Bors b ) -

28383° 28388°

Grady Martin

=

COMMON FOlKS 28362' 'LL ALWAYS TAXKE CARE OF YOU 28369°
| WAS THE LAST ONE TO XNOW Roberia Lec *Alte evoileble on 45 APM {add prafis 9-' te record nember} B8ACK STREET AFFAIR Webb Pierce
. 4 - .
... based on this Stock these fast-moving Decca Records now ... based on this
b3 . . . . ’
week’s actval sales ...the coming hits as indicated by actual sales. week’s actual sales
“rOnITION THI WESK
'"u - YOU LIKE? = WEEKS
co “sunssowens Guy Lombordo 28332 -
II!' = ———— T
1. MEET MISTER CALLAGHAN Y Covtiinie e
" RUNNIN' WILD BOOGIE
: Dempaisid b g = > TavNG 2 EllaiFitxgerald Gelid 1 At v h:”
i Elia Eitzgerald with THERE'S ONLY TORIGHT e Aces
1 DON'T WANT YOUR MONLY, MY BOMMIESLIES 'OVERINE OCEAN Bobby Orton’s Yaen-Acas ;
§ WANT YOUR 7IME Kiny Wells a 1T WASN'T GOD WHO MADE 32 | BIUE VANGO 7873°
HONKY TONK ANGELS Jone Tursy 28374° § Belie Of Ths Ball Lerey Andorsea
3| romTuMEs in mEmonmtes 20310° TENNESSEE WARBLER i
$0 MANY TIMES drmast Tubk s L) GO’"VA HAYE YOU Red Foley and 28343° 3 | WISH YOU WERE HEBE 28308°
DON'T BELIEVE EVERTINING YOU NEAR __ Roberto Lee HOMKY TOMK SWEETHEART
17 | S0 USED 10 LOVING YOU 8091 [N SOMEONE TO KiSS YOUR TEARS AWAY Dick Todd with Ouy Ltemberde
THAT HEART BELONGS TO ME Webb Pierces YOU'RE MORE LINESYOUR MOMMY Anita Keer Singers 28833z
EVIRVADAY, - 4 | ZING A LITILE IONG 8233
40 | WONDERING 48364° 7. WHY TALK TO MY NEART Geldie Wil 28355° Ring Cresby and June Wymen
New Silver 84lls Webb Pierce QON'V SENO MO MGRE ROSES The Maiden of Guadalupe Jume Wymen
Y MY LOVE AND BEVOTION .
7 | misses on Parer 0208° O Y JNE_ua0 o i e % A TA 8309°
Are You Trying To Tell Me Goodbye i ’. GOODAYE LITTLE DARLIN' Me. 7 IQOIUEIAND SENTLAINTAL
Red Foloy (Just Met No. 3) Llenzo and Oscar 28363° {Why Have A falling Owt}
HONKY TONK SWEETHEART JUST WHEN WE'RE FALLING N LOVE
3 | PEACE IN THE VALLEY 14573 0. WAITING IN THE LOBBY OF YOUR REART Dick Todd and =R Mills Brothers with Sy Ollver
Whes Could | Go 8ut Ta The Lerd  Red Foley 100 OLD TO CUT THE MUSTARD Grady Martin =2
] n. A MIGHTY PREVTY WALTZ - = 9 | AUF WIEOERSEH'N SWEETHEART 4
11| (The Angels Are Lighting) 28252 PIKE_COUNTY SREAKDOWN BijlMShroe 28336 HALF A3 MUCH Ouy Lembarde
G00'S LITILE CANOLES 7T MADEMOISELTE s y— = )
somspooyneatal AN, Tou AR — JAMBALAYA (Dn The Bayou) msMipyiSemere e ot & 13 | tover ELAEY
Sy e eerw e 1. ROCKIN' RHYTHM POLKA T - T You Ga To My Head
1S | BACK UP TME BALLS BOYS 28148° OKLAHOMA WALTZ ] Pegay Les and Qaosden Semhins
- e 14 YOU COULD MAKE NE SMILE AGAIN D 28364"
TILL TNE WELL GOES ORY ex Alle THIS I3 THE BEGINNING OF THE END y Dorsey 2 Bvwokreoviocs R
= Te R s 18 COUNTING MY TEARDROPS JAMBALATA (On The Boyou)
. 28329 { Doxt 28345° y
i vl S e HONEYMOOH WALTZ AUOSxIeY 43 Ren Alien with the Noshville Dixlelnader
LIGHTS OuT Sddie ZTack o
v | 3 — Alks aveilabls io 35 UPN [odd profia 9" to record wvasbor} =
. * CWALKINT 10 MISSOUBY ms”
p ‘°;'::::: :"":.‘::";”I"" O — ABSENCE MAKES THE HEART GROW FONDER
’ Nuss Mergen
anizo.d pa— A (For Somebody Else}
with Anite Kerv Singers ALBUM BEST SELLERS CHILDREN'S BEST SELLERS
u:n()\ ANDERSON CONDUCTS e Adventures of the Lone Ran; 3| TRYING w72
Composilions—Vol. 2 ECOMES THE LONE RAN £k P )
RHYTHM AND BLUES _owesibady e Sfaciers v OLIs-des #EEe 115 SSesilisnclofoy ool
- h s,u‘cuvlo AT ru;mt:w\ Vols. t and 2 _r‘_‘.. YINDS SILVER :
Lowis Armstro: d The All !O,-, » -39 & 1.183 *CCARMEN'S 100GIT wma
3] aw of me s |8 933 (v 1-818° A1 v Bese) E 20158 Androws Sisters
THERE GOES MY HEART Lowis Serden (0% 8041 idtioder S ')ll’ sacept €5-103-82.00 * 3:
e - 2 ;
: TEROY ANDEISBN corwvc‘rs THE BIRTEDAY F "_","' RECTRD # | TILL THE END OF THE WORLD 8263
2| DiNc-Douc B0OGIE 2 Jiis Own Compmuom-vm JUST A LITTLE LOVIN'
fila Firzgerald with 3y Oliver % " 75 » §-151a84.5 o DL 75093385 ‘—'ﬁw £
PREVIEW ENGRiexpecta y THE KING :uw T_Orig. Cast SUSIE, THE ,l-“"““ Wellomey Sing Croshy mnd Gredy Mortl
[T Y 92685405 ¢ OL ml 15,85 1080 3
OKLAHOMA'-O0H u'n'l.z HOUSE 4] A TRUMPETER'S LULLABY —
6! BARY, YOURE ALWAYS OM MY MiNp  79273° IS5 0S + 34-85.05 ¢ B Satcanas k' 5 ny Holloway FIDOLE-FADDLE Leray Andorien
SMUFFLIN AND 2OLLIN Buddy Jakmsen PUCCINI AI-IAS (Instrumentat) e
CAMARATA and His Orehestra “—LAMBERT THE SHEEPISH LION A
> a5t o 5 LANERR orling Melleway 19§ wito st0¢ of LFE 8033
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ABY-PANS o 9-19-SLTS o L $15-0.00 NUTCRACKER SUITE 8| & MIGHTY PRETTY waLTZ s
. or YO
7| seco rarTee g BING c.oﬂy.uu YMAN— “_m.u.. oo WHEN | FALL IN LOVE
AZwet.-ve Lowis Jorden ANDREWS SISTERS N PN LESSEY ——"NURSERY RAYMES Jeri Boushern with Victer Yowns
9.35-82.75 o BL 5417-11.00 Fask Luther i - L,
~ | Tor TUNES BY ToF ARTISTS Vol 9191 232.08 ¢ 1.
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.+ Here’s Exciting News! = "+

FABULOUS STARS!

TED LEWIS

4 .
%
> " “

EDDIE CANTOR

JIMMY DURANTE

DECCA PRESENTS

Curtain § all ....

REAT songs . . . great performers . . . great memories. Hear Sophie

Tucker, last of the red hot mamas, sing Some Of These Days . .. hear
Eddic Cantor bring back the glamor of another day with Makin® Whoopee
... listen to Bing launch a career with Where The Blue Of The Night.
Hear the Mills Brothers hit the musical bullseye with Tiger Rag . . . the
Andrews Sisters' rocking version of Bei Mir Bist Du Schon. Thrill again
to Jimmy Durante with Inka Dinka Doo and let Ted Lewis work his
magic with When My Baby Smiles At-Me. Call these great sars back

again to sing your all-time favorites. Everywhere there's thuaderous
applause for ‘‘Curtain Call.”

Available as single 78 and 45 rpm Records and on Long Play

VOLUME 1 VOLUME 11
TED LEWIS BING CROSBY
WHEW MY BABT SMILES AT ME *DU-1500 i SURRENDER DEAR *DU-1504
WEAR A HAT WITH A SILVER LIMING v &1-700 WHERE' THE BLUE OF TME WiGNY drk1-704
MEETS THE GOLY OF THE OAT
EDDIE €ANTOR ;
NOW'S THE TIME YO FALL IN LOVE  wbU-1301 AMDREWSF SINEY A
4 - BET MIR BIST DU SGHON #DU-1508
MANING WROOREE Hk1:200 IN APPLE BLOSSOM TIME k1708
JIMMY DURANTE INK SPOTS
START OFF EACH DAT WITH A SONG *0U-1502 IF | DIDN'T CARE #0U-1508
INKA BINKA DOO k1702 DO I WORRY r1-706
SOPHIE TUCKER MILLS BROTHERS
SOME OF THESE DATS *OU-1503 TIGER RAC #96-1507
LIFE BEGINS AT FORTY Wk1-703 PAPER DOLL *r1-707

Above selections combined on Decca Long Play Records

DL 718 — Price $3.55 (Fed. Tan lacl} OL 7019 — Price $3.83 (Fed. Tax fucl)

#Déceatite® 78 RPAl Record (unbreakable under normat wep in Hluserared

avelope—Piice. cach 31.00 (plus rax)
W43 RPM Record in Ilustrated Envelope—Price. each 93¢ {plus tax)

Yol 2
Lang Play

MUSIC 45

Dealers! Disc Jockeys! Operators!

GREAT PERFORMANCES!
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Music as Written

N. Y. He was co-owner with Al
Ashley, of the Ashlcy Music Sup-
ply Company and the Amseo Mu-
| sic Company.

New York

Norman Weinstroer. Coral sa
managcr, is the father of a ne
Lbaby girl. That makes three |
children in_the Weinstroer housc- |
HERB ABRAMSON {hold. . . . Deeca is readying two |
HAS SON . |LP albums of songs by Heinrich

The Herb Abramsons (he's an|Schlusnus, the baritone who died
exec of Atlantic Records) are cele- |last June. . . . Johnnie Ray opens
brating the birth of a son, Thurs- | at the Chez Parce, Chicago, Sep-
day (28). The lad has been named tember 5. He'll be therc two
Robert Harry. f\veeks. . .. Contralto Marian An-

derson starts a two-month Euro-
AD:II' #lEGXHAg '-!!IE}E‘IPD g ot pean concegt tour September 6.

A "Radio Deejav Appreciation | Jerry Lewin has returned to St.
Night” was held at LaGrave |Nicholas Music as professional
Field, Fort Worth, Tex. last week | manager. Lewin was formerly
(22), 'under the aegis of jocks |Professional manager with the
Jerry Crocker and Joe Nixon of |firm. about three years ago. . . .
KCUL. Some 8,000 attended the | Redd Evans sold the English rights
clambake. Talent included Pvt.|te "I Laughed at Love” te Sun
Vie Damone, the 54-piece Fourth |Musie, part of Francis, Day and
Army Band, country singer John- Humel_'; Sun hand_lcc!ﬁvnn; “Too
ny Horton and guitarist Jimmy | Young” and "Vanity” previously.
Oliphant. During the show, 66 |. .. Edmundo Ros. London wax
Fort Worth young men were star, in town for a few days. ., . .
sworn into the Army. June Valll makes her first ap-

pearance on the "Lucky Strike
::;:;;';.dg“r‘f.: 'Hn Parade" program on TV to-
Alexander Wise. in the music night (30). She has becn pacted

business for 23 years as publisher ’_lro‘r, tsl':"s;ason by the ecigarette's
and jobber, died of a heart attack )

A ) | Nellie Lutcher at the Celebrity
recently at his home in Red Hook, Club, Providence, R. 1., this week.

Billy May's Ork plays four
weeks at the Hollywood Palla-
dium after the band’s eurrent
three-week stint at the Thunder-

3 GREAT SONGS!
bird in Las Vegas. . . . Nat Cole
plays La Vie En Rose here in

"TAKE MY HEART” plave L~ Vie En Rode here in
"SIRANGE SENSA"ON" I‘Show of '52" concert tour,
] oy []
-wace 1 soow | Chi's Trianon

SANTLY-JOY, INC. "Up for Auction ‘

1619 Broadway  New York 19. N. Y
CHICAGO, Aug. 30.—Trianon|
| Ba}lroom. pioneer terpalace which|
| this year marked its 30th consecu- |
tive year of operation hcre, will
be offered to the highest bidder
at a publie auetion ber 14.|
Opcerated by the Karzas inter-
ests, the Trianon, birthplace of
] many name bands thru the years, |
] ’ will be put on the block by Sam-
# |ue! L. Winternitz & Company.
¢! Located on Chicago's South
Side, the Trianon preceded its
sister operation, the Aragon, by
four ears. It was originally
}og)-?ne. and operated by Andrew
arzas. as was the Aragon. Cur-
rently the ballroems are operated
by William Karzas, wit Ken
Moore and Byran Karzas also
in the management picture.
Currently the Triamon is fea-
turing Chuck Foster and band,
with Billy Bishop due m for a
Al month starting September 4, and
Ray Pear] set for an additional
month. |
The entire building housing the
ballroomn will be put up for auc-|
tion, with or without the terpery’s
| appointments. Ballroom is air|
condltioned, has 14.000 square
feet of floor for dancing and a
capacity of 5,000.. Included also
are a tea room with 560 capacity,|
kitchen and twao large bars, as|
well as a soft drink counter.
Checkroomn facilities can handle
5.200 persons, while 2500 can be
accommodated for banquets on
the ballroom floor and balcony.

ARMSTRONG FETED
AT PARAMOUNT . ..

Louis Armstrong. now appear-
ing at the New York Paramount
with Gordon Jenkins, was given
a backstage party Wednesday (27).
The event was sponsored jointly
by Decca Records and The Pitts-
burgh Couricr.

les
w |

|

{

|

“HOMINY |
GRITS”

DEAN MARTIN
CAPITOL

B AN AN S S AR A
AW v S\

AMERICAN MUSIC, INC

N Y. ® 9109 Sumct Blvd Holhed

A "HIGHLIGHT For Every Progrom

|
1

(
Coral Gives
iAlbums Cuffo

NEW YORK, Aug. 30.—Coral
Records has set in motion a new
package-merchandise promotfon
plan invelving the use of record
storage .albums as bonus incen-
tives. Under the plan, diskery
distributors are able to buy the
albums at less than cost and pass
them on to dealers for give-away
or sale.

Coral is suggesting that its dis-
tributors give dcalers a free 10-
inch storage album for each three

) BEAUTIFUL BALLAD!!
“"WHEN 1|

!
1

j‘ FALL };P's o;der;d. Mtehr the dcalfr
as ordere: more than a certain

, IN LOVE" number of LP’s, he is to get an
album for each two disks ordered.

§ DORIS JERI " The ;;lx:rsx also includes‘]give-
aways O r.p.m. storage ums

DAY SOUTHERN to dealers, on a one-for-one basis,

} Columbia Decco b | for each package order of dough-

nut platters. Coral is expected to
continue the storage album line
as a standard aceessory at the
concluslon of the promotion.

| _YKTI0R_YOUNG PUB., INC.
4 SeNey T i,

-~F

| the outdoors,

| out of the balcon:

McNeely Does
Big Biz But
Can’t Return

HOLLYWOOD, Aug. 30. — The
rare case of an attraction, who
does ecapacity business but can't
do repeat performances, is occur-
ing in this area with big Jim
McNeely as the case in point. Mc-
Neely, who recently inked with
King Records, has probably the
most animated and showmanly
aet, built around his tenor sax
honking and groaning, in the busi-
ness. As a result, he has built a
cult of followers who range from
San Diego to Santa Barbara when
he plays one-nighters in. this
area. These fans, however, get so
frantic that operaters are afraid
to book returns on the tooter. At
the Ebony Hall. San Diego. Me-
Neely tried to get some of the
dancers out of the hall by taking|
his band off the stand and parad-
ing thru the hall. He found the
dance floor "so crowded that he
headed for an exit. He reached
but his band was
lost in the crowd. He continued
to tootle on the sidewalk, until a
policeman arrested him for dis-
turbing the peace. When the
gendarme took McNeely to the
station, the fans followed and put
up such a squawk, that several
of them were arrested.

At recent jnzz eoncerts here

|
|

|
|
|

| sponsored by Ralph Bass or Gene

orman, the curtain had to be
pulled on McNeelys act to stop
the furore. At the last Norman
concert. a jazz aficando jumped
to the stage, a
distance of 30 feet. After that
band econcert, building contractors
came in and had to bolster the
balcony of the auditorium. Booker
Cliff Aronson, who handles Mc-
Neely, said that tho NeNeelys
six piecer did 2,600 at the Ren-
deveu Ballroom, _Balboa, and
2,400 at the Long Beach Auditor-
ium, neither ep wants NcNeely
back because of the turbulent
cvening that ensued.

MecNeely may be eooling down,
for at his date last weck at the
El Monte (Calif.) Legion Hall.
there were no repercussions from
the promoter.

Danish Producer
To Make Phonos

COPENHAGEN, Aug. 30.—Stig
Lommer, one of the leading revue
producers in Denmark, has or-
ganized a stock company to man-
ufacture phonographs.

While detalls are lacking, it is
probable that the Lommer con-
cern will also turn out records,
as Lommer has several top ork
leaders, musicians and singers
under contract in his revues in
Copenhagen and Stockholm, sev-
eral of whom are asssociated with
him in the new enterprise.

English Columbia

® Continued from page 42

lease on the English Columbia
Jabel. Such hot wax items as
Botch-A-Me” with Rosemary
Clooney, “Sugarbush” with
Frankie Laine and Doris Day,
“High Noon” by Laine, and "Give
Me Time” by Johnnie Ray, are
now falling upon English ears.
However, in the classical area, the
transfer of masters between EMI
and American . Columbia has
slowed down to a walk.

Philips’ activity on the Conti-
nent In signing classical artists
and orchestras has been intense
over the past year. One of the
most important acquisitions of
the firm was the reccently-signed
tong-term paet with the Vicnna
Symphony Ork, a major Euro-

ean organization. Classical wax-
ngs made by Philips in Europe
are cxpected to be made available
to Columbia here when the Phll-
ips-Columbia contraet starts.

Philips has also been active in
the pop ficld during the past year.
The Hollind-based firm has is-
sued pop disks in most Western
Europcan countries regular on 78
r.p.m. disks as well as on a newer
type of 78 rp.m. record, a semi-
microgrooved seven-inch platter
called a “Minnigroove"” disk. This
latter item plays up to three piin-
utes of music as on the regulation
10-inch 78.

[TURBULENT JAY 'MGM, NOVELTY

FIRM IN DEAL

NEW YORK, Aug. .30.—
MGM Records has worked
out an cxclusive deal with the
manufacturers of “Smarty
Pants Patch,” the makers of
brightly-hued novelty patches
for teen-agers to paste on
their clothes. The diskery is
advertising their platters on
the patches. The first one fea-
tures Billy Eckstine's disking
of "Strange Sensation.” Man-
ufacturers of the patches will
distribute one million thruout
the country, to retail at 10
eents each.

Mercury Heads
For Hit With

'Cap Releases
Pop on All
Three Speeds

New Move Seen as
Hype to LP Sales,
Watched by Rivals

NEW YORK, Aug. 30.—Capitol
Records will rclease simultane-
ously this week five new 78 and
45 r.p.m. pop disks and onc 10-
inch LP platter containing cight
of the 10 pop sides. The disks be-
ing issucd feature Kay Starr, Nat
Cole. Johnny Mercer-Billy May

Page Wedding

CHICAGO, Aug. 30.—Mercury
Records, again running true to
past performance, was headed for|
another summer hit when Patti|
Page's "I Went to Your Wedding” |
broke loose this week. Sales for
the tweo-week period the side has
been out, soared over the 350.000
mark. Disk was seen as the first|
1,000.000 seller in the firm's stable |
in months, with the tune geiting
a tremendous send-off on several
network TV and radio shows, and
benefitting by the hit fiip side,
“You Belong to Me.”

During the past three years
Mcreury has come up with win-
ners each sumhmer, normally slow|
sales periods in the industry.|
What at first appearcd to be the
first break in the format was shat-
tered when the "Wedding” tune
hit_disk jockeys carly Jast weeck
and distribs began wiring Morrie
Price, Merecury sales manager,
reorders even before they had
received their initial shipments.

Aceording to Merc execs here, |
‘Wedding' is the biggest side cut
by the chirp since ‘‘Tennessce

aliz” and a breakdown of com-
parative sales during the same
peried of time shows the new!
tune way out in front of the

|
|

| “Tennessce Waltz" orders.

Ork, Stan Kenton Ork, and Ella
Mae Morse-Tennessce Ernie, a
line-up of top Capitol artists. The
LP disk is ealled "Eight Top Pops™
and will be packaged in a special
cnvelope.

Altho Capitol, like other major
diskeries, has been issuing pop
hits on LP, the firm has usually
waited until the 78 and 45 platters
have moved up into the best.
seller class before releasing them
on an LP platter. However, two
considerations have caused the
diskeYy to inaugurate this new
procedure of issuing these new
releases on LP platters immed-
iately. One is that the diskery
believes that there are many LP
purchasers who buy only LP
disks who want the new pop re.
leases quickly. not twe or three
months after they have been out
on 78's. The firm also feels that
this new five-platter release with
their top artists is a mighty potent
group of waxings, and that there
will be some strong hits in the
bunch.

It the Capitol plan works out
on this special release and the
diskery moves enough current
pop. relcase LP's, the firm will
probably continue the procedure
Other diskeries will keep a close
watch on this Capltol thrce-speed,
pop release system.

® Continued from page 42

not ordinarily wax a country tune
before it has caught on In the
c.&w. market because altho a hit
country item can become a smash
in the pop market, it rarely works
thc other way. {

In the r.&b. ticld and occasion-

Cap Tops U.S. |
Disks in S’land

ZURICH, Switzerland, Aug. 30.
—Eighteen months ago, Capitol
Records became available for the
first time In Switzerland. Since
then. it has soared to its present
position as the hottest-selling |
American label in thesc Alplne )
regions. |

Capitol's phenomenal rise has
given all of Swiss’' Tin Pan Alley
a healthy shot-in-the-arm, reports
Maurice Rosengarten, for the past
20 years managing director of
Musik-Vertricb A.G., distributors
here of Capitol and Decca London
disks.

The recording exee, who
brought such famous European
melodics as "Toolie Oclic Doolie™
and “Forever and Ever” to the
attention of American eyes, says
that Capitol got off to a fast start
in Switzerland and won tremen-
dous prestige with the public as a
result of immediate twin hits in
Les Paul-Mary Ford's "How High
the Moon" and Nat King Cole's
“Too Young." "

In its 18 months of success here,
the label has plso hit the jackpot

with Les Paul's "Walkin' and
Whistlin' Blues” (also scoring
with a version by the Four
Knights) and the guitarist’s

“Mockin’ Bird Hill” and "Tenncs-
see Waltz,” with assists, of course,
from Mary Ford.

Yma Sumac’s "Virgin of the
Sun God" has also figured promi-
nently among Capitol's top hits to
date in Switzerland, and is con-
tinuing a heavy pace as a strong-
sellcr.

The diskery's bigggest push is
currently on Margaret Whiting’s
version of “"Good Morning, Mr.
Echo,” which is at the top of
Switzerland’s Hit Parade. The
tufie, lronically, attained only so-
80 success in the United States a
few months ago.

'Old-Line Publishers Expand

ally in other markets, diskerics
arc turning out more and more
waxings containing sttandards
most of them tunes owned by the
old-line publishing houses. Not
too long ago top publishers were
wary of doing business with in:
dependent labels, because too
many of them were disinclined 1o
pay even if they were given a
rate. However, it was found that
indies could start activity on 2
tune, and that among the mass of
smaller record labels there were
many reliable and honest firms
who conducted an ethical busi-
ness. Today the large music firms

are working more and more
closely with the indies. Slim
Whitman's hit Im;ii:ial disking of
the oldie "Indian Love Call" indi-

cates the action that an indie
disking can create.
Leeds Caters

Leeds Music, a few yecars ago.
set about to cater to thc indie
labels, to try to find them mate-
rial, etc. Contact men for a num-
ber of large and small publishers
visit ecertain indie labels with
their new tunes, and send them
special material for specific art-
ists.

Tho many large publishers had
by-passed the sacred field, re-
ports of the sheet ‘music sales of
certain sacred or semi-sacred dit-
tics have opened msng eyes.
Stuart Hamblen's Columbia disk
of "It's No Sceret,” for instance,
was never a very hefty seller, but
the record started aetlvity on
copics that has continued steadily
(or the past two years. Sales
the sheet music of this opus hav®
climbed  near the 1,000,000 mark
Sheet music sales of Meredith
Willson's “May the Good
Bless and Keep You" arc ovef
the 350,000 figurc.

|

Morse Revives

Carnival Label

NEW YORK, Aug. 30 — Jerry
Morse, head of Banner Records
'hn‘si revived Ihls Carnival qlﬂb_el
and is prepplng a new push
the rmfI ficld. The Carnival im
print has been used only o€
casionally by the diskery to d;“l‘;
Banner has specialized In Yiddis
material.

——
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MARII.YN MONROE

AMERICA'S #1 MOVIE QUEEN




“Stardust”

“Beehive"
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SCORES AGAIN yi

pLUS
Another FIRST from Capitol |*
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A New Star is Born!

JOHNV |
ARCEST

(Pronounced ARE-SEE-SEE)

RECORD PROMOTION: Bob Stern
PERSONAL MANAGEMENT: Bert Richman, 951 North La Ciencga, Beverly Hills, Calif.
MANAGEMENT: General Artists Corporation
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POOR
She lost her s

sweetheart dancing to 6
‘THE TENNESSEE WALTZ"
.. but was “conSOLD" with a

2,500,000 record sale. . 6
NOW she cries, as she sings, ;-

| WENT TO YOUR WEDDING' Zj _.
to the tune of 350,000 .. '- "
records shipped in the ..
first 3 weeks. .. and b ;
SOARING for a new %
record buster...dh,tygf 6 P 2

poor PATTI PAGE QL
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New ')’ric; b

¥
JOHNNY MERCER
DECca
283384 (78 RPM) o
9-28384 (45 RPM)

sY OULIVER

e RPM) and
309 (78
f‘zaaov {45 RPM)
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A NEW SUPER-SONG-TEAM

Together for the First Time!

DON
CORNELL ~- BREWER

Melodize on two greot new songs

SWSl CORAL RECORDS

ond 9-60829 145 RPM) America’s Fastest f};wing Record Company

{4 redesdiory of MICCA RACCADS o )
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INFECTIOUS! CAN'T MISS CATCHING ON
WITH THIS GREAT COMBINATION!

RALPH
ARTERIE

AND HIS ORCHESTRA

P\
s &

WITH
DYNAMIC

P L00A
AMECHE

SINGING THE VOCAL

“TAKES TWO
T0 TANGO

coupled with “OL’ MAN MOSE”
MERCURY 5903°5903X45

S

/

'DWI'I' MIS‘S TIIIS GREM' RENDITION OF

£ B N 58

“MEET MR. CALLAGHAN"

MERCURY 5900°5900X45

=

' 4

JAN AUGUST

pt

JERRY MURAD'S

HARMONICATS

1k sittsoare Music
Popularity Charts

For Revirwe and Ralings of Radio
snd TV Shows Ses The Billbonrd
Radio-TV Thow ‘Charts (Radio
Section).

HONOR RoLL OF HITS
The Nation’s Top Tunes

The matioa’s J-lop teaes THE HONOR ROLL OF HITS, i ceurwieed Wy 2
seient Fie 1abuldiies of waciewn Oeyrers ©f sach 1oms Dopularily 2 ewsiired by revey
featwres of Tae Biiibowd's Poputarity Chart Bused on seporti receimd Augnt 27, 28, 29

Last
Week

l-.

This
Week

Aul Wiederseh'n Sweetheart

By Parvers & Siorch—Publithed by HIll & Rarge (BMI)

RECORDS AVAILABLE: Ames Brothers, Cora) £0773; L Eatidre, Urenetr! £03;
L Baxter,'Cap 2140; Chamg Butler P. Faith, Cof 3977¢; DeMarce Skiiers. WGM
11778; Kva Griha, Col; E. Nowsed, Mercary 5871 G lembmede foc ZR2TY;
V. lgwn, Lontsn 1227, Sharkey & Band, C3p; B Shepded-H Wimtesndtey,
V 20-4777; Sainoy and e Buccamers, Romde 299.

/ é/’(’/{//

RECORD S/

) wgalvay LG ) CmCoCO aunCn - wICURY ICOMDS OF BAHACA I 1OPONI0, Canata

ELECTRICAL TRAXSCRIPTION LIBRARIES: Dcily Cowm, Theudwrus, Suliae
Coeio Lang-Werth! George Sians, Rusaciiiad,
A, 2 Rl as Much
By €. Willlamy—Pudlished by Acul-Rose (BMI1)
RECORDS AVAILABLE: L. Bajlard, Greradel BEY; R Claerey, a0 39710,
€. Lemdirds, Cec 222713 K. Marvia, Mercury adet D. Wahimgion Mercery

8254 C. Wiltlarm_ Col 20A79, H. “Villlaew, MEM 13702

ELECTRICAL TRANSCRIPTION LISRARIES Julisn GauMl, Las Worth, Lrom
Payre, Lang-Vierth: thel Sheiden, Assocated.
3 3. Wish You Were Here
By Harokd Rome— Published by Chappeil {ASCAPY
RELORDS AVAILABLE: J. Casldy, v 14-0017; P. Cemw ang £ Fider,

¥ 20-43)8, J. Froman, Cap 2134, Harmonicats, Mercury 5800, &. Lembarde,
Orc 28308 F ‘Marren, MGM 11270

CLECTAICAL TRANSCNIPTION LiSRARLES: Ll!n Merman, Laomg-Worih, £a¢!
$heidon, Assoclaved.

. You Belong (o Me

By Pre Wee King, W. Stewart and C, Price
RECORDS AVAILABLE: € Bartor-B. Greco-Pinslocpery, Coval $0739;
ber, Cap 2198, Jae: James, NMGM 13295 O o’ Cae 2365, F
v 20-6893; T. Martin, v 20-289%; P Page, Mercun 1699 S Thampepe
curp $407.
ELECYRICAL TRANSCRIPTION LIBRARIES: Moy serome, Lasg-Worrh
Shetdor, Asvocisled.

-~
———

Puctished by Ridgeway @W1),
). G-
artia,
[T

Eael

Due fo an unprecedented fallurs in our mechanical tabulating
equipment, the tune, “‘Half as Much,” was {ncorrectly listed in the
Honor Roli of Hits in lasl week's issue of The Billboazd in the
Ne. 5 position. "‘Half as Much” should hav. been in the No. 2 position
in that issue. The Billboard reqrets thia ervor, and spologizes. par.
ticularly o the publishers, Acuff-Rose. lor any inconvenience the
mistake may  .ave caused them,

Rotch- A-He

By Ede Y. Suarley, R. Mosedelli, L. AStore—Published by bl IBMIT)
RECORDS AVAILABLE: R. Ciocnry. Cof 3667,
ELECTRICAL TRANSCRIPTION LIBRARIES: Dolly Dawe, Thessures.

alkin’ 3 . k
Walkin’ My Baby Back Home
Sa Ry Tush & Fred Adien—Publisned b Oe Syiva, Brown & Hergr-ge

!

RECORDS AVAILABLE: Mat tNirgl (sie & B Ny, Cap 2130 G, Lemiacsq, |
Dec 28277; D. Vastia Apollo 1088, F. Norman's Ork, Top-Tae 78-135; 4 ln,l
Tol 39750; €. Spvak. “Loadom 1091; J. Stalferd, Cap F-995.

ELECTRICAL THANSCRIPTION LIBRARIES: M0 Armdio Odk, Staccard Patio)
Heary Busse, Lang-Worth: Earl Sheigen. Aswciated

Rlue Tango
Published by Wills Mesic LASCAP)

By Loroy Anderieo—I

RECORDS AVAILABLE: L. Arderson, Dec 27873; T. Barasr, v 20 4278
L. Baster, Cap 19047 F. Corle, ¥ 20-4841; C. Cavaliars, Dec 20CES: X, Cugst,
Mercury 5817; M. Davis, Alsddia $142; D. Hayman, Mercory 3790, G Lombards,
Dec 20030 K. Pandit, ¥ita 232; 4. Tremas, Niercury 8268; M. Wimerhalier, v 24
0

ELECTRICAL TRANSCRIPTION LIBRARIES: ilism Geuld, Usrg-Wotk, Fredty
Mariln, Theasrute Lea Resman Ork, Bilty Mits Ore, Standord Pagie; Dowe
Twry, Avsoclated

High Noon

{

By D mite Thomkls—Pubtined Wy Feist (ASCAP) {

BECORDS AVAILABLE: B. Moyes, MGU 11780, B. KeMh, King 15704; W
ane, Mercury 39270 Tou RNitter, Cap 2120; L. Rcia, Leneon 1292

. 'm Yours

decert Mellin—Publnbed by Algonauin (BMI)

MCOROS AVAILABLE: 7. Ardon, Col 39737; L. Basier, C3p 2162 O Cevae
Cerat «0490; ). Craefcrd, O 28234, V. Diltord, Savey 831 E Furer-M. wii
feshalter Grv. V 20-4580; R FlardgiA, V 20.4705, Few Acer, Dec 283¢f
& Neticay, Coral 7518-R; Homer and Jethve, V 204770 B Light, Terpe 129
B Morterle, 5852

ELECTRICAL  VRANSCRIFTION
Mersy Jercre, Lasg-Worth.

8y Gemare Levimon Borrelli—Puslnhed by Wallia "BM D)

RECORDS AVAILASLE: 7, Benneit, Col 39745; W. Browh Meccwy 587
A Dae, Coral 80736 V. Damone, Meecury s2:8; V. Olliand, Savey $8);
Haymes-Ancrems Siters, Dec 23219; W. Jachven, Attantic %7 A Mating,
101; B. Peacocx, King 4543.

ELECTRICAL TRANSCRIPTION LIBRARIES: &ob Creshy, Starcard Radie; De
Dawn, Thesedrut; Julian Geuld, Lurg-Visrthy Earl Stmicon, Asmeclstad.

B

o

-3

—
=
=

LIBRARIES: Greege Easarrin, Govacisfe

0.

WARNING-— ™ lLitle "HOKOR ROLL OF HITS™ & & reqittrred t1adt-mark aed the listing
the hits has brew copyrighted by The Bibexrd. Use of either may aet be mace wad

The Billdcard’s coment, Smply welle & wmire Publicher, The Bilibsard, 1564 Ereadway, Nraw Vs
ard permisicn wiil be immediately crasted.
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s

Swing and Sway with

SAMMY KAYE

as always.... the finest!|

Sammy comes through
again with two great

new hits

Both Vocal Choruses by
left Clay and
The Kaye Choir

and noturally on

COLUMBIA @D RECORDS

Trode Marks “Colymbie,” "Mazherwerks,” BT. @ Rog. U 5 Pot. OF. Marcer Regie
78 rpm 39856
45 rpm 4-39856
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»eronls ost Played
by Disk Jockeys

. . . Based en reparts received Avgust 27, 20 end 79

Recerds laivd heve I rerrrichl crder arg played over Uk greatesl smber ol recd shown
Liat i bonet 08 replies trom weckly fwrvey smerp dhk joceeys thrucul the ceuedry Uniets showm in this
ot othee BeBiaRlS rrcards o0 lmes linted Sere wHi be (owed in ke Heaw Roll of Mita, Wi

Posuiarity Chart, Pant 1. (F) (ndicates (uae i from & g (M) wndates Twow & from 2 begit muscal

PosiTiaw
Weens [ Lant | Thiy
10 date[Week Wees
" 4 1. WISH YOU WERE HERE. .. .. E. Fisher-H. Winter.
hotter ..........
... W(TBY20.4830; (43)47.4830—ASCAP
18 2 2. HALFASMUCH. . ......... R. Cloorey........
ColTHINI0;  (45)4-39710—BW1
12 1 3. AUF WIEDERSEH'N,
SWEETHEART ..........YV. Llynn....oo0een
oo Londen TE1227;  (45)48.1227—BUL
5 5 4. YOU BELONG TO ME...... ). Staffard. . ......
ee. CollTEI39811; 1483430811 BMY |
12 3 5 BOTCH-AMME ............ R. Clooney........
.. CaNTBIIOTET; (4SWA.49767—BMI
" é 8. AUF WIEDERSEH'N, SWEET-
HEART ...... weseeo...E. Howord........
A L Meroey(785871; (481S8TIXAS—BMI
2 17 7. JAMBALAYA ..... wevesss) Stafford. ...,
...... Col(TBI3SEIN; (4304 35438 —BMI
14 10 8. SOMEWHERE ALONG THE
WAY ..... 00T T C D Not (King) Cole .. ..
.Cap(78)2069, [45T.2069 ~ ASCAP
12 13 9. VANESSA ..............-H. Winterholter,
VITBI20-4691; (457469181
1 = 10. | WENT TO YOUR WEDDING.P. Page..........
Wercen 178)5899: (4515899XAS—EM}
16 7 11. HERE IN MY HEART........A Mortino........
N BBS(7R)101;  145)43.101—BM!
3 18 11 TRYING ......0.0000-....Hillloppers........
.. DeT8I1501E; (45)45-15016—ASCAP
1 — 13. YOUBELONGTOME.......P. Page..... Vol
©v. Mercuy (T61SE9Y; 14515879%45— B
1 = YA FEET UP .. ... cvveoereessM Miller-G. Mitchell
CHTRINEZZ, (4SM4-9BZ2—ASCAP
2 25 15. MEET MR. CALLAGHAN ... .L Paul........ ol
QETE12193; (A5)F.2193———ASLAP
16 11 16, WALKIN' MY BABY BACK
HOME ...coocteeeen s do ROy LLieeienns
. Cop(TBNIONIS; (45-10135— ASCAP
3 12 17. DOODLETOWN FIFERS. ... .Sovter-Finegon .
eveise. VITHIZ0A866; 45174860
4 19 18 SHOUD 1?.......cc00.ne Four Aces. .. ... ...
.. Dec(7126323; (85Y" “B323—ASCAP
4 19 19. HIGH NOON. . ... somaaee F- LOING. cueiepdme
COTOIITIO;  4SI-I9TI0—ASCAP
10 9 20, WALKIN' MY BABY BACK
HOME .....e0.vrr.....Nat (King) Cole....
Cast7BIZI30; (48)F-2130—ASCAP
13 7 21. MAYBE ...........00... .P. Como-E. Fisher..
.. .VITBI20-4748; (45)47-4744—ASCAR
3 — 21. SLAUGHTER ON 10TH
AVENUE o9 Srommpaess R. Anthony.......
Capi7BI7-2085; (45)F.7-2085
19 18 23. DELICADO vevessesesesPe Faithe..ouus. o
L Coll78139708;  (4534- 1708 —ASCAP
3 — 23 STRANGE SENSATION..... J.Velli..... v 3 p@en
LL.VTBIZ0ATS9; (ASM7-AT50—ASCAP
2 15 25. TOO OLD TO CUT THE
MUSTARD ....c00vueo..M. Dietrich-
R. Clooney......
L. CH78)99812:  (45)4-35812—8WI
4 22 26. ZING A LITTLE ZONG. ,....J. Wyman-Bing
Crosby ...... -
... Des(7DIZB255; (4519-28285— ASCAP
2 = 27. WALKIN' TO MISSOURI,,...5. Kaye..........
... CRI{IRID769;  (ASM.D9769— ASCAP
1 = 27. ISHOULD CARE........ R. Flonagon. ... ...
LV(78120-4585; (45)47.4085—ASCAP
18 27 29. 'M YOURS....ssssseee0.E. Fisher
H. Winterhalter. .
...... VI78120-4680: (4547 2650—BMI
1 = 29. MADEMOISELLE c.oavve--

..E. Howard........
Mereary(78)5898,  ASISPNNAS—ASCAP

rue siisoars Music POPUIG

~YOX JOX

=By GENE PLOTNIK crmmme

Chatter

Donn Tibbetts moves over
#rom WKXL to WFEA in Mane
chester, N. H., beginning Sep-
tember 1. Ee'll do 21 hours a
week of platter spinning there.
plus sportscasting. Tibbetts
was up at the Miller Music of -
fice in New York this week

taping interviews with artists.
. . Mike Woloson has switched
from WSCR, Scranton, Pa., o
WNOR, Norfolk. . . . Bill Raa.
dis. WERE, Cleveland, reports
that he recelved 67,000 letters
in response to a competition
he ran asking listeners to plck
thcir favorite among the sever-
al recordings of "High Noon
The Frankie Laine version on
Columbia nosed out Bill Hayes'
MGM recording. . . . Nick Bar.
ry says singer Richard Haym
drove in from Cleveland to be
on his 8 am. "Breakfast Party”
over WCMW, Canton, O, re-
cently. Barry found out that
Hayes writes mystery stories
under the pen name, Roger
Dangerfield. . . . Clark Reid
So:s back to his home town,
troit, to begin deejaying via
WJIR September 8., .. Edward
Chrenko, who owns the Creek
Theater at Swariz Creek, Mich.
1s joning WMRP, Flint, Mich,,
with a program of Polish music
... Rex Dale. WCKY, Cincin-
nati, had Sandy Solo do a guest
shot last week and found out
the lad does a solid imperson-
ation routine. . . . Leo McDavitt
now docs a program of Western
disks nightly via WBSM, New

Bedford, Mass,. under the
show litle, “McDevitt’s Ranch
House." eDevitt, who also

does the “1230 Club,” featuring
pop records on the same sta-
tion, had been reluctant to get
into the Western field at first
an the theory that the audience
of each show would regard him
as disloyal to thelr respective
causes. But, McDevitt says, the
hillbilly musie is growing on
him. The mail response to the
sirst “Ranch House” airing was
quite encouraging. . . . Dick
Biondi. KSYL, Alexandria, La..
has started a new disk show
trom 10:20 to 11:30 p.m, across
the board
Gimmix

Sid Dickles recently pulled a
smart tie-in with the Loew's
Penn Theater in Pittsburgh for
the flick, “Island of Desire.”
Four lovely young ladies were
stationed around Pittsburgh,
each carrying a portable radio
tuncd to Dickler's "Open
Housc”® show. The yals carricd
signs reading "1'm tuned to Sid
Dickler, WMCK, 1360, and lis-
tening to music from ‘Island of
Desire'." Dickler inseried ap-

ropriate Hawailap musie into
ﬁlg show during the four days
the promotion wenl on. The
ladies were supposed to wear
sarongs, but the city fathers
nixed that angle, and so they
paraded In_Loew's ushereite
uniforms. Dickler also gave
away plenty of tickets for the
show. . .. Mike Lange, WGPA,
Bethlehem, Pa., has been gete
ung a lot of fan mail by intro-
ing novelty records with ab-
surd commentaries on current
events. Listeners especially
liked his “coverage’ of the con-
ventions. . WFGM, Fitch.
burg. Mass., is asking listeners
fo write in suggested titles for
their morming show. Winner
gets a Singin’ in the Rain”
album plus one dax's serv-
jces of jox Kirk Anderson
Tal Hood and Bob Ostberg for
baby sltting or lawn mowing.
... 'WWIN, Baltimore, ia get-
ting loads of listeners to its all-
night “Battlewax,” which has
» James spinning and spiel.
ing for the old jazz classics and
Lady Velma {Southard) fight-
ing for the modern sounds. . .
Jim Gosa, who conducts "‘ro“|)
Tune Time' on KFDA, Amanl-
lo, Tex., from 10 pm. to mid-
night across the board, has
“Armchair Disk Jockey Night"
eveyy Monday, in which he haa
one of his listeners program

the entire show.

rity Charts

® Best Selling

For Reviews and Ratings of Radie
and TV Shows See The Billbeasd
RedioTY Show Charte (Radie
Section ).

o W

Sheét Music

. .. Bosed on reperts received Awgust 27, 22 end 29

10

é
12
n

25
17
2
7
?
19
7
4
1
2
15

Tures [ated sve the abteond! Best gheet music
from al) the maliol's sheet musk ebbers
(F) indecales tune ls 2 Mw O indieader twne 0o in
on records

POSITION

~ WO -

»

[
17
7
8
n
13
°
15
10

wilers  List 16 bamed on reports 1CETNd e work
are tgwed scoerding la greatert maber ot BT
legit mumical; (R) ingicates buer o awiiane

Soop

Weeds | Last | This

ur‘wmm

1. AUF WIEDERSEH'N, SWEETHEART (R). ., . Hill & Ronge
2. WISH YOU WERE HERE (RY(F).......... .Chappell
3. HALF AS MUCH (R). . ... ...ooennvvnnn Acuff-Rose
4. WALKIN' MY BABY BACK HOME M........0.0
...... . .v.s....DeSylva, Brown & Henderson

5. BLUE TANGO ®)........... P . Mills
6. 'M YOURS (R). . ...oovnivnnennnncnns Algonquin
7. YOUBELONG TOME (R). . ..........n Ridgeway
8. BOTCH.A-ME (R).......... . . .Hollis
9. SOMEWHERE ALONG THE WAY (R) United
10. Ki1SS OF FIRE (R)......

11. MAYBE (R).........

12. DELICADO (R)}. ...

13. ONCE IN AWHILE (R). . s RABR o SN E Miller
14. HIGH NOON (R} (F). . .. .. S@ e o MBS Ewe ... .. Feist

15. HERE IN MY HEART(R). .......o0enne v .. Mellin

® Songs With Greatest

Radio Audiences (ACl)

PABNBRRUNNAZEIFFACRFEcmmopapny

Tuses tsted Mawe the grestrst
Cricago ard Los Asgeles
s projected wosn Mndia
Mew York, Radie Checkimg Servee in
108 20 (more la the cese W tes) cuces alokabetically
lover o0 por

OeAS DA DA I hrard dn NetWer Litiem in New Yo,

LNt ls bawe vion Jotn G Peatman's Augince Cowvape Iver  Te leies
\oea made pesilsble to Praimwry ACI Wy 1he ooty Rrsenitg Sevsies 1n
Cnirago, Raclp Checting Servite I Las Aspriey.  Listed &t Ih
This music checknd B sresondereelly

cant) alee

(F) (ndkenies tune fiom 3 Blm, W)
tune I§ aailadle B0 recordy.
tune Iy indicated

indicates tume |§ feom 8 lepitimate Tutical; (M) indicated

10 cack instance the (ceming sprecy CONtrolling werformance rights on 1N

The teature is ropyrigiee 1OMT by the Ofce of Revearch, Inc.,- 3570 Beoacemy, Mew York 31,

Lowly to Leck At .
Lyng Rossa [R) .

Sweetest Wocds § Know (R)
(R, e r
Walkie® My Oaty Back Home (R)
Watermeloa Weather (R).. ...
Wih You were Here {R) .

Vanersa

W V. N remeence moy be made (o 4my of this matelal excel W trade pammy; @ othee e B
permitted; m 130k broadcast utlizing thi information may be aired  Infrimpemnt Wil be prescuted
Art Wiedenekn Sweetwart (R)..... Ml & Raege -BW
Blve Towe (M., avesense L ML —ASCAP
Baich-A-Me (R). Mo tis— 8L
Delkado (M) Remicn—ASCAP
Halt as Mece R)...... . Agvtt. Rore— B1
Here Comes Thal Woos R} Like—2)
teve My Heort (R) Melln—BW1
How Clote {R) . . Lte—BW1

| Went te Vowr Wedding IR SU Lows—BW!

N Forget Yam (W) = Whitmart —ASCAP
Pm Yours (M} .. . Algongy In—BH1

1n the Cond QI8 Swmmertime € 5 Nan—BW1
Khy of fire (R) ot ]
Live Oax Tree (R) . Buryan— ASCAP

. — ASCAP

Cracwell—ASCAP
.. Mityrmay—BW1
Rem.e3 —ASCAP
. Burvan—ASCAP

L Be Awthimp (Bur Be Mue) (R) . Shaprro-Bermicie—ASCAP
2 Harg Owt the Stars M), Daney—A3CaP
3. Mew in My Weari ) Melfa—BM1
& 1 Weat to Yo Weoding (R) St. Lewis—8WI1
S Kim of Fire R)....cucen Duztrss—BM1
6 Lady Low (R).....,. . Cromwe|1—ASCAP
7. Lowr (W .. . . Famoo—ASCAP
8 Somewhers Along the Way (R .. .. .ienieieeseiiieeitiaeniins Usited — ASTAP
9. Walkin' My 8ovr Bach Home Oe Srhea, Brows & Nemderer -ASCAR
10 Yoo Belosg ta Me \R) N Sgrany—BUI
® fngland’s Top Twenty
mmlm“.h

| Last | Thig
maumrl\ut Americon
] 2] 1 HOMING WALTZ e
14 1 2 AUF WIEDERSEW'N SWEETHEAST LW & Rangr
7 & 3 HIGH NOOW. . ...oeen . LFent
n 3 4 BLUE TANGO. Y
8 7 5 ' YOURS. .. JAlgorquid
115 & WSS OF TIR Duchesy
19 3 s WEVER...........
Rodt 148
3 B % WALRIN MY BABY “ACK HOM .De Syta, Beows &
Hewdervan
2 n 9. FROM THWE TIME VOU SA&v GOOD-

BYE (Twe Partisg Sens: . Pickwick Piveit
a4 12 1B DAY OF JUBILO...... Montsisee
15 A 12 BLACKSMITH SLUES........

17 10 12. MITTSBURG' ‘ PENNSYLVANIA ..
é 15 1% TRUST IMME... . ........

2 20 14 MEET NR. CALLAGHAN..

13 13 18 BE ANYTHIKG 1€t Be Mine)
20 14 1% WE WON'T LIVE IN A CASTL
21 16 17 TRL ME WHY...

2 19 18 SOMEWHERE ALON

17 == 19 WMEEL OF FORTUNE..

15 38 20 GANDY DANCERS......
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for the first time on records... 1 HE COMPLETE SCORE! .
' pr FRANZ LEHAR'S L
glorious music 5
for %

produced for records by Goddard Lieberson

starring

DOROTHY KIRSTEN
. ROBERT ROUNSEVILLE

with

Genevieve Warner * Clifford Harvuot * Wesley Dalton
Chorus and Orchestra conducted by Lehman Engel

ond
Frank Rogier * Jon Geyans * Betty Bartley ® Robert Eckies * George Irving
Y Y Y 9
-~ r d k. e ,#( k2 * z}—
NEW RELEASES BEST SELLERS
SWING AND SWAY with SAMMY KAYE JOHNNIE RAY ond The Four Ladi YOU BELONG TO ME SUGARBUSH
| WENY 10 YOUR WEDDING FAITH CAN MOVE MOUNTAINS PRETTY BOY HOW LOVELY COOKS THE MEAT
IT WASNT GOD WHO MADE HONK TONK LOVE ME JO STAFFORD M1 4-59811 DORIS DAY, FRANKIE LAINE Y693, €.3%3)
ANCELS W s 3 39837, 429837
s JAMBALAYA WALKIN' 1O MISSOURS
EARLY AUTUMN ONE FOR THE WONDER
KEN GRIFFIN 10 STAFFORD 396839, 439838 SAMMY KAYE 3T6R, & ¥4
YOU BELONG TO ME FLOYD TILMAN
WALKIN' TO MISSOURI GOODBYE TOMORROW, HELLO YESTERDAY
39857, 4.39857 A : u:‘,m HALF AS MUCH MEET MISTER CALLAGHAN
IEINALLYRSAWATRER ST POOR WHIP-POOR-WIL HOW STRANGE
TRl TR SHOUARTET “~ROSEMARY CLOONEY 39710, 4-9710 MITCH MULER 39851, 4-348%%
SAVE THY PEOPLE, O LORD
I'VE fOUND A CITY HIGH NOON FEEY yr
21005-s, 4-21005-4 HADDA BROOKS ROCK OF GISRALTAR JENNY KISSED ME
1 WENT TO YOUR WEDDINO FRANKIE LAINE ¥ &7 GUY MITCHELL 9622 43622
PAUL GAYTEN MY SONG
:':u: ALYASKIROREVOU e Clip Sl BOTCH-AME WALKIN' MY BASY BACK HOME
ON THE FRST WARM DAY GIVE ME TIME
keh 4908, 46908
o ROSEMARY CLOONEY N6, 4-99782 JOHNNIE RAY 50, 839750
FOR YOUR DANCING PARTY BECAUSE OF YOU
Eight oo e tagy e denotn 100 Ob 10 cmI :ﬂ MUSTARD DELICADO
SWING AND SWAY with SAMMY KAYE TONY BENNETT with Orchessra G000 rok NOT™H FESTIVAL
“Lp” €1 6212 ® 435 Set B310 & 78 Ser C310 “Up” CL 6221 ® 45 Set B-314 MARLENE DIETRICH, ROSEMARY ;:luw'f;m PERCY FAITH 708, 1-39708

COLUMBIA <) RECORDS

Toada Marks “Celumbia,” “Okeh.” “M

- o8 Reg. U. & Pateat OHl, Marcas Registradam
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mesnoars Music Popularity Charts
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® Best Selling Pop Singles

. Besed om reperts received Avgust 27, 28 ond 29

DEALER
DOINGS

o st

Socorty lated st those wiling buat i the watiea’s top Wiume ratail receed tares. Lit W based
wpon The Biibaart's wavhly surwy amoag the 1,900 leyet desles, repaedlng rervy important
Surkrt wed. Survey miturrs e woiMd actorsim to $Re of merket Srea Records ' 3 romecually
stcordimy o greatest shies.  The “B' side of each rrverd @ aha laved

POSITION
Werks | Lat | This
Vo dolo]Week [Werk

12 1 1. AUF WIEOERSEH'N, SWEET-

HEART vevesss Yo Llyon. Ll
From the Timm We Say Gosstye L Nosdou(TBNI227;  (ASMS-1277—BMT

5 5 2. YOUBELONGTOME.......J. Stofford. ... ....
Pretty Bey vonoo ColtTEEIBIL; 145)4.35811—Bu1

8 3 3. WISH YOU WERE HERE. ... .E. Fisher-H. Winter-

halter .........
Hand of Fate V(TRIZO- 4830, {4347 -4830— ASCAP

16 2 4. HALFASMUCH...........R Clooney........
Pect  Whip-Paor-Will _Cant7niagrI0; 145M-39TI0—0W

9 & 5 HIGH NOON.............F laine..........
Rext of Grbraliar LCal(78139700, (4314-39770- ASCAP

N 4 6 BOTCH-A-ME .............R. Clooney.......

Y
Or (e First Warm Day Coll78)39767;  (a514-39T6TemBM]

. | WENT TO YOUR WEDDING.P. Page. .

2 W 2 Swadeetl
You Belowy 14 Me MerruryiTRISESS;  14315809:45—BM1
2 13 8. JAMBALAYA ............) Srafford. . ......
Giry Avtomn T Coimness;  43M- 2963881
15 10 9. WALKIN' MY BABY BACK
HOME ,.....oc0mo:- sesd. RAY. suan ¥ odes
Give Me Time CouTBATS0, (431 IGTI0-ASCAT
14 B 10. SOMEWHERE ALONG THE
WAY ......0e00ee....Not (King) Cale. ...
Whot Dom 1t Tate L EaptTBI2069] (ASIF-2069—ASCAP
21 9 1). DELICADO ..............P. Foith-S, Freemon.
Festhwl _ColTB139700;  {AS1-39708—ASCAP
2 21 1). MEET MR. CALLAGHAN. ....L Poul ...... ....
Tarr Me In Your A cene Cop(TRIZLTX, (ASIF-2093--ASCAR
10 15 13. SUGAR BUSH. . veev....Doris-DoyF. loine.
Mon Lowdy Cooky the Meat ... .Cl(TEII969; (ASM.39693—ASCAP
7 17 14. INDIAN LOVE CALL. .......Slim Whitman... .. ,,
Cura Dall Imperiai(78)8156; (ASMEXA156 ASCAP
17 7 15. HERE IN MY KHEART........ A Mortino....... l
1 Crieg Myiel To Sieep reiae. BASITENON (lsus-m-&m;
13 11 16. MAYBE .................P. Coma-E. Fisher. i
"Wetermelon Weather ... ¥(I6)20 8744; (45)47.4744—ASCAP
9 12 17, VANESSA ..... teiesen...H Winterhaller. . ..
Sewatere Alosg e Way VTBIZ0-4591; (4SHT 4691 BNL
9 19 17. WALKIN' MY BABY BACK
HOME ....... v'.e....Not (King) Cols. . .
Fuamy .. .C2e(18:2130, (43)F-2130—ASCAP
1 — 19. MEET MR. CALLAGHAN. . ...H. Grove Trio. ... ..
Imermeszs Loroon(7831248;  (45M5-1246-~ ASCAP
35 14 20. BIUE TANGO ............L Anderson.......
Beve of the Bell ... Dec(72I27BTS; (ASW-27BTS—ASCAP
5 24 21. SHOULD 1.............-FourAces....... ..
There's Onty Tomight D (78128325 (4919-28323— ASCAP
5§ 27 21. FOOL FOOL. FOOL........K. Starr. .........
Kor's Lamemt L. CAPRIZIBN: (4S3F-2131
2 25 23 TRYING ................Hillloppers ......
Yeu Wase Up My Wind Doi(ZENISOLB;  145M45:250)B--ASCAP
1 — 23. YOU BELONG TO ME. ... .. D. Mortin. .. ......
Homimy Grits _Capitol(78)2165;  WASIF-Z165—8M]
3 22 25 TOO OLD TO CUT THE
MUSTARD .............M Dietrich-R. Clooney.
Guod for Nething Col78)39M3:  145)4.39812—8M(
4 = 26. WALKIN' TO MISSOURI....S. Kaye..........
One for the Wonder CoKTBINATED:  143)8-39T69— ASCAP
9 16 27. AUF WIEDERSEM'N, SWEET-
HEART  yeivarirarom s fiera JE. Howard ., . .. ..
Ts Taee 3 Chamce Mermory(7RI5871;  (ASI5E7IRA5S—BM)
17— 28. JAMBALAYA ............HMonk Williams... ..
Wineon Sheocing MCM7B11283;  4SIK-11283—BM]
1~ 29. TAKE ME IN YOUR ARMS
AND HOLD ME. .. ... ....L Paul-M. Fard. ...
Meel Mt Caltaghan cerenaieeeCORTRIZLNS;  1481F.219)
3 26 30. LUNA ROSSA............E Fisher-H. Winter-
halter . ........
Just 3 Uitte Lewin’ V(T8120-9680° (45:47 3650 8W
19 23 30. 'MYOURS. .......,......A Deon.. ey
I8 Forget i WEMTRIZEY; ASXK- 11269

Best Selling Classical Albums

i
wer wees Beat Selling 333 R.PAL
4 1. Maiit: Planeix BBG Symphcey Ork, Sie Adriam Bomit, consucior. ... ¥ (33) LHMV-1002
- 2 Yerd) La Trawista (Complete Dpecal; L. Albanese, C. Crhancnky, P. Densh, J. Garen,
R Meer@ll, o Meevinsd J. Peerce, M. Siclimos, NOC Symphony Crt, & Chons,
A Tewanal, conougion. . ....... ¥ (33 LM-6003
- 2. Berior: Maroid in Tialy, W. Srimeote, Vicls, Roval Phirarmonkc Ork, Sir Thoww
Bectham, candhect ngh. Seevesescananenne Col (33t ML-4542
2 4, DeFolia Thwee Cornered WAL .. ......- o .konaca (33) LLP-598
4 s Ry Korsakoy. Scwcheraade; Sea  Fratieo  Symchomy  Ork, P Womteur
LT AT B treiesnsureresuninesnsrear onn N3 LMo
Best Selling 45 R.P.M.
— L Tchsitorky Swas Lake Baliet; SL Losis Symghony Ork V. Gohchewns, cod.
LI e st o/« il o ¥ SUT ale TBTITTE S areveeyn -V 145) WD¥-1028
2 4 ? Seite. Orh, E Oemandy, Conducter..V (45) WOM-2020
2 3. Ninesy Korsakov: Schebernrsde; See Franciscs Symohory Ork, P Montess, eom
dglar ..., R L L LLLLLET TR P .Y 145) wDM 920
- 4, Rivel: Bolern; Boston Symshomy Ork, Kowmsevitrcy, comdector........¥ 5 Woi-1220
5 S Rewumi: Willlam Tefl Owerivrs; NEC Syrptom Ors, A Tescaslel, cordpctar
e o s s o+ S0 s e slh e SO o dek s ou'sh see v o ¥ 1HE) WONH05

News and Views

Walier H. Taylor and Rich-
ard L. Dean have token over
Sam's Record Shop, a leading
Detroit r.&b. outlet, from the
former's brother, Sam Taylor.
and Idessa Malone. The |atter,
onc-time owner of the Staff
record label, is setting up new
religious disk line called Di-
vine Recording Service
Jansen Music Store. Watzon-
ville, Calil, wriles: “One
would think record companies
would insist on their distrib-
utars glving better service. 2 (4
somic are able to give very fast
service, all should be able to.
Columbia. tho No. 1 with hits.
is the biggest offender here.
Its sjuggish service has cost
muny lost sales on their many
hits” The case of optional
certers is still a hot issue. The
Intest cortespondent is Bill
Haseman. owner of Dormaont
Music, Pitisburgh. He says:
“I can't see what all the fuss is
aboutl on optional centers. I
leave them in until the record
is sold, and then osk the cus-
tomer if he wants them in or
out. Herc it's about 60-40,
with the majorlty wanting
them punched out. But the 40
per cent whn want them left
i seem to lkc the idea of
0C's. 1 feel It's worth the
small amount nf trouble just to
make a customer happy.”

Suggestion Box

Aaron Applebaum. of Ber-
genlield Music, Bergenlield,
N. J.. has a suggestlon to offer.
“With the current confusion
prices of LP and 43 rpm al-
bums” he asserts, "I think
manulacturers could render a
serviee to all dealers by at-
taching a removable price tag
to each set. Now that {alr trade
1s back, pricing of all sets
would prove most helpful.” ...
From Mincral Wells . Tex,,
comes this note, penned by
Laurence Beyer, of Pemberton
Plumbing: T wish Columbia
would issue albums of new re-
cordings by such arlists as
Rosemary Clooney, Guy Mitch.
ell and Tony Bennett These
artists are hot, yet they don't
have any albums of new ma-
terial. With Christmas not too
far away, such albums ought
to sell extremcly well” . . .
“Keeping a 3-spced inventory
js my greatest headache,”
writes Somerset Record Shop
of Somersville. Mass. “When
& record is released, how about
manufacturers putting it on
all speeds simultaneously, in-
stead of spreading them out
over a couple of weeks.” Som-
erset also has a guestion 1o
ask: "We have a 50 per cent
record trade. How de you tr,
to sell them classical music””
Wouuld any dealer like to sup-
ply the answer?

Chatter
Norwin Music. of .Mount
Vernon, N. Y. has come up

with a good promolion gim-
mick. Irwin B..Brown, of the
outlet, informs. “We distribute
permanen! memo pads to our
customers. On the cover is our
firm name and telephone num-
ber. The book is marked Ree-
otd Reminder’”. . . . Simon
Sandler. of Sandler's, Dover.
N. H. adds his "note of appre.
ciation and praise for RCA
Victor's Bermuda cruise. The
Martin B. Iger Company, which
handled the fravel arrange-
ments, should also be com-
mended for a fine job. It was
n pleasure to discover that
record company brass are real,
hnnest-t0-goodness people.” . . .
Peggy Hawley. of II. & S.
Pogue Company, Cincinnatl,
says Billy May has become an
“important record name over-
night” in her territory. ... The
Music Center, of North Little
Rock, Ark., rates Red Bronk,
of Capitol, "the hardest work-
ing sulesman we have in this
territory.”

For Reciews and Reatings of Radie
and TV Shows See The Billboord
Radio-TP Show Charts (Radic
Section).

Tkl A X

I ling Children’s Records

Besed on reperts raceived Avgust 27, 32 wad 29

Recardy tiatod ara thon? retses 1011 Rest ia the ntion's retall racord stores Idestersl, Mowrding
1o The BINDAITD'L weekly Orair swry. RArcerds are listed, Mccoroing to grastest yales

POSITION
Weeks | Last | Tob
10 date/Week Week
4 2 1. ROBIN HOOD (Two Mecorts)
8 MapE Pain-G. Woyie-E Hayrsl £ Watklee o s
ceecenmmeeens teerveeransse.on-..CATBIDBX-3138 (ASICBXF.-3138
13 1 3 CINDERELLA Mwo Records)
1. Woods #nd DiNrS . vesssensassesssss  VITRIV-300; (ASTWY.399
3 3. TWEETY PIE iCre Rececd)
L] B crseenen reveoseneneesn COXTCAS-IOTE; (3ICASF-30T4
4 HENERY NAWK (Oat Record)
W OB .. eeii aernianeensnesesns-CARIBICAS-ICB; (43VEASF-3098
5 5 SNOW WHITE AND THE SEVEN OV:ARFS (Twe Record:)
Dewr Oy, tierrenentennensonseeVIZOVDY, WASIWY 33
20 & BOIO ON THE FARM (Twe Records)
P, CatvigB. M3 .ovvcrnsessnncosenoss CORNTOIONNB0T0; (A3ICBRF-2076
87 7 7. ATILE TOOT (Doe Rerord)
Dos Wikoa-The Starimniers. ... Cap(7BIDAS-80; (451CASF-3001; (33)HX-3063
6 3 & LONE RANGER VOL 1 Mo Becomes the Lone Ramer) (Ore Record)
& Trendle s e enveaeeneennens. DECIBIKDS, (4201-152
% 10 PETER AND THE WOLF (Two Records)
Sterling HEIOMBY . .ovoovunssnnnscasnnsnnaness VAOW306) 145IWY- 386
w0 ® 10, 8020 AT THE CIRCUS {Two Records)
Aisn Livings (omeVance Pime Colvig. CopiTBIBRX.34; (43)CRXF-3030; (39)08K 114
71 13 10. LITTLE ENGINE THAT CQULD (Two Recerdsl
PoOWIm . ieias ewsemesor swamne aee VOIEIV-380; (ASIWY-384
2 — 10 ELMER ELEFHANT (0w Recors)
». Blaac cnncnnen eaenansel Cap(7EICAS-3099; (45)CASF-3099
11— 13 FERDINAND THE BULL (Ore Record)
D Wikon,. ... . R evee.. CApITAICAS. 3095, (45)CASF. 3095
® 14, ALICE IN WONDERLALD (Ose Recordl
K. Beasmeat-E Wyon. . L .YOBIV-A37; 14SIWY-ATT; GIRYL
Q2 » TWEETY'S PUDDY TAY

_Cap(T810BX-3102; 145)CBXF -302

TWOUBLE (Two Recorcsd
M. Blese .. anen

® Best Selling Pop Albums

. basad on reports received Avgui? 27, 22 ond 29

Secane all Lakels are Aot isveed om 2l speets 11 iy gitficuh ta condult A tee aftomn sorvey that
% gtatistically accwate,  Furthermare, scrMate imtory ypitemm make it atmest Impessible fer the
surcsge laor gealer o 1l out The Billtoacd’s &€ chert qumticangites 15 » {emparinon may be
wawn bauween ther 33 146 Al sales and Uhie 45 cer dtum saley Theortore, The Ellitowd &
70 larowe tiemeting 12 Vhow Compae sLive Tales Yoture Detwein 39 o 33 iU Htest
La T

Ly Best Selling 33% R.PAL

1 1. WITH A SONG TN WY HEART
J . .

Fevran ...Cagp(28IDON.308; 1331L-300

B xu:'zl::.‘wc:?ox i revtieereieeeeaneee s MEMOISINGN-150; (31E-150
B R L s eveees Can TEIOCN-32T; (I3 325
= 5"5?3-';-‘“0;” e i IR——— REMINIVG1IIODE-S
e SO S e ieireeaee o VTBIP0ZS; (39LPYI2S
[ JO:N:Y,:.:: Lads B Cole Dumtek ... evee e COVTEIC26; (INCL 4195
y ' s“::;i:l?‘;h\l-l Grapsen-A, "Gardaer-H Keel..o.onoenco LNGWTRIMGY B4 OS5
= % “"23.2’.."“’5.““ R i V78I0C-1007; (33ILOC-100
& > ‘”‘ ‘:‘;‘S‘"L‘U;’:Is‘ﬂ'l PUER—— LT MOM(TAIMGN.93; ODEST
1 e a.:.DJSII.I.D.I tiressesssmssssenssssesesenannnitt L Capi783CCN - 348 ININ- 3
Best Sclling 45 R.P.M.
d = "1"":"2“ ” ..‘A -'M "f' e Cac(TRIDDN-I0Y; A5)XOF-30A
. & ‘o‘;"LL"’ L?Q‘ e ’“?‘.‘0 . MGV (7EIMCM-150, {45)M-15C
I Mca !:l:y’ ,..As“‘ .r.“m .Mmf) . . Lap<TBIDCN-329; (A8IKCF-325
s 4 oo s SINGS 1Fonr Pecordd ity @i
‘ = swﬂ:"‘l'-\“::‘"\[ Ly I'“" .n”"'." .MCM7BINGW-113, 45K-113
> 6 -n:.“lﬂl:-":\: :.’;:’!n.é:taﬁl‘ﬂﬂ renassome enene.. Lol(PBIC-2RE; 1898288
' 0 “Q‘::‘Tll'cﬁ‘"&‘i;:rsx ko cessunseeedInan LMCMITEINGW.93; “sme
¢ ¢ u:tE'I:?D::: bi4 n’.’s.(r.-f R""f‘-’."..-.u....‘.... wes V(RSIWP. 3084
- N e I e eiesesnsnsnse s VB3 (A5IWP-338
? "m.n'.?‘l.éfi" JI;';‘?K Cartrer- M. Keel. L. _NCMEWGM-BA; (4534

4 90-100 TOPS
® (lossi i s s
Classical Reviews wo-en saTTACTOM

-39

80 Aenac EHen 3 30007t way oaly relcascd 3 menth
o 1@ 23 Urdoubledly, g name stteation will
be paid Bn LP In due Courit. for Ihe oanceris W
Gom- | dmceg he finmt v mory popsiae In the Hiees
Iwe, Meaneip. o emuse netd ke gives der By
rrading, » vibratt AEd emATSamiic peformarce
foll cf ki and Dridlance. Wis Wik hs
done Aenalt peoud, Recading sount B oncelben

LOZART; CONCEFTO MG, 4 K © MAJOR
520MOFIEN: CONCLATD M O MAXR
sgR YIOLIN AHD O@k—Jewrph S
1), wiollm; Sir Thowns Eescham, Bert.
acting he Lovdan Phiusrenic Det 11-12)
Columbia (330 ML 4333
Ve @