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Cafe Ops Organize as Chi
AGVA Acts Form New Union

Reps.From 15 |cas tast ruespar stann

Cities Form
Front

ta Recognize

rganization

elfare Talks
RGH; Dec. 6. — A
newl anized cufe oper. rs’
ass .. Theater Restpurant
Owners merica with national

branehesf was organized here lost

week resent cafes in their
neg s with the American
Gutld "ol Variely Arusts. The

rnnMns started to torm a
uni ky cafe -operators

Tealt® “AGVAS: acmand  that

they contribule to the union's
wellake fund,
-Operafors of clubs from 15

cities wére represented h:re in
the first meeting. Officers elecied
weer Lou.- Wallers, of the New
Yurk .Lagin  Quarter. president:
Leany Litman. Copa. vice-presi-
dent, aad Herman Pirchener. Al-
pine Vijlage, Cleveland. chair-
magq :of the board of due.tors.
’

(Conlinury on e 6}

’ .
One in Show

LONDON, Dec. 8 —On Decem.
ber (18 British star Norman Wis.
dom wilt cald it quits in the “Poris
b Piccadilly™ show now plaving
the Prince of Wales Theuter on
the West End.

The management, looking
around for a suituble replace-
ment; came up st last with the
solution. Teking over Wisdom's
¢ will be four players —

Robbins. Eddie Vitch, Les.
lre Randall and Dsvid Huckes
Wisdom is now wisely tagged a
quadruple-threat man!

Pits Murray,
Vs. Berle’s A

NEW YORK Dec 6 — The
Columhla Broadesstlng System’s
TV programing department this
week selected Ken Marray to do
outtle with Miltun Berle and his
“Texaen Star Theater.” the thrice
monthly appnsttion on the Na-
tivnal  Beeadeastine  Company's
TV web. Currentty idle under a
play-or-pay contract. Murray is
deemed  virtually the Jast CB
hupe to counter Berle. and inci
dentally, Bishap Fulion Sheen,
who airs via Du Mont

Mureay's nes Tuesdav 8-9 p.a.
stanza will orizina.e from Holly-
woud, where it will feature the
use of pictu e natnes in an at.
tempt to dent Berle’'s viewing
audience. The ernsee’s  record
against NBC's "Al Star Revue"
last season was réspeclabic. and
he I3 viewed as an Imagimnalive
showman. Althe the show wil)
not be u cheap one. CBS regards

Film Names
udience Grip

it as a slight pamble, since Mur-|
ray is on the pay roll whelher he|
werzs or not.

‘Leave It to Larey.” currently |
on CBS.TV Tuesdays 8-8.30 pm.,
is expected to be dropped. The
stunza follawing it, the Red But-
uns show, is ticketed for Sature
day nights 9.9.30. Boih prugrams
not only failed te hurt Rerle, bul
were. in turn, dumoged consider-

$ ably when Bishop Sheen began

his fall season for Admiral on
Du Mont.

The Jane Froman show, nuw
programed  Saturdavs 9-9:30. s
slated 10 be cul mto two 15.
minute segments and shified into
the Tuesday and Thursdav eve-
ning 7458 (une perivds. which
were dropped by Lever Brothers.

General Electric  has  already
manifesied an  inlerest in onc
of theze wegmeots. Both Lever

Brothers an

-#-Cula have buds |
in fur the olher.

| End 3-Day Strike

That Hit 58 Spots

New Group Formed After Union Fails
Ta Heed Members’ Back-to-Work Plea

Ky JMAYNARD REUTER

CHICACGO. Dee. 6—After three|
nights of no work and three days|
of mectings. some 200-odd nem- |
bers of Ameriean Guild of Variety
Artists set up the machinery for'
the intmediate forination of their|
own independent union at the Ho-
tel Maryland here late last night.
Acts were 1o go back to work im- |
mediately in the 58 spots con-|
irelled by memhers of the Cafe
Own.rs’  Assogintion  which
stopped shows Wednesday night
alter AGVA ordvered the Mclody
Casino and Silver Frolics here and
the Playhouse and Little Club in
near-by Calutmet City struck for
failure 10 pay the $2.50 per week
insurance and welfare tah

New group is called Chicago

Juke Box Union Heads Form
Company to Press Records

Ry 0K SCHRLINER i

CHICAGO. Dee. 6 —Bowsies af
thiee of the nation’s largest and
strongest juke box union locals
bave formed Nickelodeon Record
Curporatian of America lo press
and diatribute a new label ex.
clusively for the operators of some
40,000 phonographs which bear
the unian workers' label.

Principals in Niekelodeon are
Willium E  Bulfalino. Detroit:
William Presser. Cleveland. and
Frank Calland. New York. c
three head union locals of cainl
machine workers organizrd under
the hanner ol the Amcrican ch~i

802 MUSICIANS W

IN

Blue Incumbents Upset

After 20-Year Hold

NEW YORK. Dec. B — Three
out of four of the top posts of
Iocal 802 of the American Feder-
align of Musicians were captu-ed

FUZZY FEET FORETELL
FUTURE FORTUNE .

A Mar1 Shawmar witl powrxe on Ibis
chance of favt a Hud Nrared icg and
cat pource on cach grher o ther noy
Hty tcutne  Yas, 4ir! Mere's A hirgakn
“animW pet for sale creap—ren~tally
aesmrd Owner will ahso tabe smdll auto
m trade Or wnll corsider your own diest,
“Chack this md-hot offer w 1hi wecks

g These™ classified
wctant me hut of amszing bargsim eng
ko thhs every wash.
! primak. ever see @ )
chase 8 ctf They move fact, par arcuy
33 tas* @8 Buyng and sello £ Bcthity in
The 8.150md's weekly clon:. 1 gL ons
What Do You Want 1o
Buy or Seil?
Tum now 1o pager 34. 74 92,

by the Musicians’ Tickel in the
electivas here this week. The poll-
ing wux held Thursday. Deecmbe
4. at the Joeal's offices. This is the
first time in nearly two decades
that the administration supported
| Blue Tickel has been overturned
| Al Manuti was elected presi-
dent of 802 over the incumbent
Sam Suber by 4.961 to 4.414 votes.
Al Knopl won the vice-presi-
dency over incumbent Jack
Dowrnev by 1863 to 4306 votes,
and Hy Jaffe was clecled treas-
| urer, with 4,974 voles la incum-
bent Jack Stein's 4099 votes.
Charles Tueci, running on the Blue
Ticket, retuined his secretary’s
post, bealing out Aldo Riecei by
4776 votes to 4.312.
Thu the Muslcwans' Ticket won
D on nnews 274

WANTEO — A IGHT SHOWMAN
whe isn') altai cnd meney ta make
monep. Bee pege 41 for deteile.

erution of Laher's Teamsters In-
ternational.

Buffuiine, reached ut his office
in Detrolt, sald Nickelodeon and|
an undisclosed record manufac- |
turer were In process of lorming!
a third companv to press and sell
diska besring the Nickelodeon la-
bel. Buffalino dcclined to namc
the record manufacturer but de-
clared it was one of the majors.

The three union chiefs plon
 mecl Wednesday (10) in New
York. presumably  with reprc-
sentatives of the record manufac-
turer javolved. Ad that Lime, too.
they will elect officers.

25 Union Slockhold {

Entertainers” Unlon Local 1. A‘

are  cerlain”  Butfalmo
said, “we can put our records on
at least 40.000 juke boxes within
two weeks aftcr we set out to do
it.” He added that the disks would !
be sold to juke box companies
“at & substantiul savings.”
Buffaline said Nickelodeon al-
ready was assured a ready market
amang uninnized opcrating com-
punies in Detroit, New York,
Cleveland, Newark, Philadelphia.
Baltimore. Cincinnatl, Pittsburgh.
Los Angeles. San Francisco. San
Dicgo and a handful of smaller
tewns in Northern and Central
{Continucd an page 27}

"We

resolution empoweriag three
trusices. Snm Haas, Trudine Dan-
iels and Emi) Van Hoine to draft
a constitution and bylaws was
signed by all but a handful of
the members present at the meet-
ing. Pending formal issuance of
cards. copies of lhe resolution
were 1o be distrlbuted to all clubs
today where acts could sign who
were not present al the meeting.

| Trustees named Bernard B. Wolfe,

of legal firm of Lochtan & Wolie,
tu assis! in drafting of the cormsti-
tution, bylaws. eic., for the new
union, Wolfe wns labor relations
chairman of the Labor Manage-
ment Committee of the Office of
Price Administration here during
the war and is_alsa a consultant
for the Laber Relations Institute
here. Whether group would

tContlured vy paw

TV Spots for
Crosby, Hope

HOLLYWOOD, Dec. 6.—Para-
mount Pictures this week pro-
duced scven TV spot commercials
ce-starring Bing Crosby and Bob
Hope to ballyhoo “Road to BalL™
the Crosby-Hope-Dorothy Lamour
slarrer. med spots  will be
booked on tele stitions thruout
the country immediately prior to
opening of the “Bali” film in the
various markels. This marks the
lirst_time Der Binge!l will be scen
on TV since his Olympic Games
fund telethan,

The spots will not use footsge
out of the fitm they plug, They
will feature Crosby and pe In
comedy take-offs and clips from
yesterycar's Croaby-Hope-Lamour
“road” (ilms.

sevk

Articlez nf Incorporation for |
ickelodeon were filed with the)

common
slock at S1 par, wilth $3,000 paid
n, Buffulino snid 25 stockholders
n 15 States, all of them officials
or members of the juke box union.
own 2 piece of the corporation.

A Spe Secliop

TV FILM
PFROGRAM GUIDE
Keginning on Puge 11 is

The Billhoari's first TV
Film Progrem Guide and
Wurket Reeport, This special
section on TV Film acill be
a regular mouthly feature,
sapglementing the exhaus.
tire coverage thin important

e segment of showe In
ness receives in the Radio-
Telvcision Depuriatent earh

week.

| ups, prssibly with an eye to their
Y e

NBC Outlines Separate
TV-Film Corporation

NEW YORK, Decc. 6.—A plnn'
reportedly was in the works this
week at the National Bmadcast-'
ing Company to set up its TV-|
film divisiun_as a separate corpo- |
rate entity. The new firm. which
would operate completely inde-i
pendently fiom the nctwark,
would likely be headed by Rnb- |
ert Sarnoff. Altho execs at NBC. |
in response to a query, told The
Blllboard that ne such muve ls
imminent, reports from key film

! sources 1ndicate that the new eor- |

Korutmn‘s blucprints  already |
ave been drawn up.

The move, it is believed, will

call for greatlv sircngthencd op- | ewtioue
eratlons in the distributisn phase | Cacnar

of the TV-film business by the
acw  orgenization, with more
stress placed on the handling of
packages brought in by outside
producers. The current set-up is
Investigating new producer tic- |

F

Nev ORE JUCH AN ATTRACTION!
"oy thowmaen with knew-hew sne
financisl Backing. v 830 8) thic e,

utllization by tke new corpo-

ration.

The plan, giving the film divi-
sion its own financial structure,
also would make it ible to
assay grealer production efforts,
It is even reported thal produc-
tion of fcature film for theatrical
showing s being ronuidercd for
the new corparation
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Washington Once-Over

Ever since we wrldpped
last World War by ing the
atom bomb on the jnhabitants of
Nagasaki and Hiroshima, I have
been, ghoulishly I guess, fasci-
nated by this weapon. ‘I read
Hersey's book on the demolish-
ment of th~ latter city in bicod-
chilled awe, and viewed the
newsreels and the telecast of the
fairly recent Yucca Flats detona-
tion with somber cancentration. I
would have given a year's pay to
have been one of the newsmen
Invited to the Flats to witness
what was called Operation Desert
Rock Number 4.

Fridav. I saw this operation as
none of the newsmen present the
day it occurred could possibly
have seen it. U. S, Marine Corps
cameramen shot 40,000 feet of
color film at Yucca Flats, and
producer Jay Bonatield edited
this down to 1,450 feet of tight,
telling motion plcture for RKO
Radio Metures, Inc. This 18-
minute production will go into
general relcase January 16, and
when It hits your Jocal theater, I
urge you to go see it.

By JOE CSIDA

up the|in shallow dugouts. Light and|

hcavy military equipment, tanks, |
hau‘-’{ucks :I'.lyd gencrator trucks;
were placed at stratcgic intervals
and varying distances from the
center of the bomb burst.

The pieture shows all this, be-
fore and after. It comes as no
surprise, of course, that an A-
blast can lift a heavy tank, toss it
80 feet in the alr, and dump it
back into the carth, wrong side
up, and hardly intact—or that
there is little more than smolder-
ing cloth and glowing ash left
of eclothed figures, dummy or
human.

For confirmation of these grue-|
some facts we, none of us, need
a color motion picture, Indeed this
{ilm, ealled “Operation A-Bomb”
is a must-sec for several entirely
different reasons. It demonstrates,
to a degree I certainly never real-
ized (with all the descriptions
I've read and seen). that the ex-
plosion of an atom bomb is one of
the most beautiful sights the eye
of man will ever behold. When
the bomb explodes and the
familiar long - stemmed white

The doings at Yucea Flats, smoke mushroom rises heaven-

you'll recall, were this nation’s | ward, setting itself off against the |
first atomic warfarc maneuvers. | baby-blue descrt sky, you feel the

Twenty one hundred Marines
squatted in fox holes less than
four miles from Ground Zcro, the
spot at which the 28th A-bomb
dropped by America was ex-
Joded. This was closer than any
umans had ever before been to
the hornifying heart of the blast,
cxcepting of course. Hiroshimans
and the folks from Nugasaki.

Dummies, like huge dolls,
clothed in various kinds of com-
bat raiment, were spotted around
the blast area. some standing.
some lying on the ground, some

beginning of breathlessness. Up
to this point you haven't heard
a sound.

Then, scconds later, there is a
rumbling like that made by an
upset stomach, but considerably
ampliticd. And following this
gastronomie roll of noise, the
mushroom slowly rises, broaden-
ing all the while, and taking on
colors which have never yet been
named, nor ever will be. Until
you see an A-bomb pop yourself,
or see fhis film, you'll never real-
1ze the utter beauty of it.

| "Gambling

{hours later crouch grim-fuced in

The picture is notable, too, be-
cause it shows the Marines on
short leave several eve s be-
fore the blow-off. Yucca Flats is
only 80 miles from Las Vcgas,
Nev., so obviously this is where
the Marines who could, spent
those precious hours of pre-blast
lcave., Las Vegas, it can be con-
servatively stated, caters to man's
ecarnal pleasures in a more con-
centrated, all-out manner than
any other spat of similar size on
the face of the earth. There are
several shots in the film showing
the Vegas strip with its twisted
miles of garish neon lights in
every shape, form and color, com-
pletely dominaling the soft
purple desert sky, and screaming
Hall" “Bar,” “Girlic
Show.”

The same young Marines who

fox holes, guinea-plgging our first
atomlc warfare mancuvers, are
seen on this Vegas leave, strolling
out of barrooms wilh beautiful
gals in 10.gallon hats and old
men shills dressed as prospeetors,
leading burros

Don't get me wrong, I'm a
carnal man mysclf, and will be in
Vegas next weck, thinking not
one small thought about the atom
bomb. | merely point this out as
a remarkable contrast in the film,
significant of something far too
profound for me to grasp.

1 regret to conclude with the
report lhat the 4 pm. trade
screening of this film by RKO at
the Johnny Victor theater was a
dismal flop. Only six people (in-

cluding publisher Bill Littleford
and myself) of the many who
were invited, attended the screcn- |
ing. But then it was raning and
vou couldn’t get a cab. And who
wants to get wet?

Legit Line-Up

Failure of “Two's Company” to
open at the Cort Theater, New
York, Thursday (4), due to Betts
Davls’ laryncitis, didn't represent
much financial loss. Producers
James Russo and Michael Eltis
had Miss Davis insured with
Lloyd's for 150G, Sylvia Siegler,
who had bought out the house for
her Show-of-the-Month Club, had
notified ticket holders that seats
would be supplicd them for later
dates. Those not having heard of
the eh:mFe reccived tickets at the
box office for ‘*Bernardine,”
“Time Out for Ginger” and other
shows in oxchange. Miss Sicgler's
loss amounted Lo about $190

"New Faces af 1952" will soon
add a new sketch satlrizing "Dial
‘M* for Murder,” by Frederick
Knott. The sketch will also be by
Knott. . . . The Playwrights Com-
pany has acquired Robert Ander-
son’s "“Tca and Sympathy” for
spring production, with Elia Ka-
2an direcling. . . . The Shakes-
pearc Festival Theater planned
for Fairfield County, Connecticut,
is now scheduling a Musical Festi-
val in addition to Its proposed

Shakespearcan play series. The!
Connecticut  Musjcal  Artists’
Committec is headed by Ezio
Pinza, , . . Victor Moore will re-
turn to the stage in a revival of
“On Borrowed Time.” The show
will open in San Francisco's Al-
cazar Theater. . Bill Johnson
and Laurette Clymas were added
to the musical “Saddle and Go"
starTing Buster Keaton with the
Keane Sisters.

NEW STOCK CO.
FOR CINCINNATI. . .

A new winter stock company
is preparing for a bow belween
February 15 and March 1 in Cin.
cinnati, under the direction of
Paul Fielding, current direclor of
Stage, Inc. . . . The American
Theater Wing's Profcssional
Training Program begins a new
term December 13, Registration
started December 5 and continues
next Monday and Tuesday. . . .
The Westchester Drama Associa-
tion will siage an original pag-
cant, “The Geste pf Christmas,” |
at the White Plains (N. Y.} Coun-
ty Center on December 14. . . .
Ben Vietor will stage a revusical,

“Merry-Go-Round,” off - Bmad-‘
way at the Amato Opera House
December 30 thru January 4.

WILL REVISE N Y
THEATER CODE . . .

Representatives of the Lnague
of New York Theaters, the New
York Department of Housing and
Building and city’s firc depart-
ment_officials have ’‘agreed in
principle” to revised building
codes to ald in encouraging thea.
fer construction in New York.
Rejected by the City Council in
1950, the bills, revised, will now
be submitted to city department
officials and then again to the|
Council. . . . The American Na-
tional Theater and Academy will |
meet next week to dieuss the re- |
vival ot its play production pro-
gram. For considcration are
Shakespeare’s "Love's Labor
Lost,” Shaw’'s “Misalllance” and
Christopher Fry's “A Sleep of
Prisoncrs ™ Alsc, word from the
New York City Center indicates
that its play series will be re-
vived, maybe in the spring.

WASHINGTON, Dec. 8.—Actor

George Murphy, who ls lining up
professional talent for President-

in-

Elect Dwight Eisenhower's
augural festivities (The Billboard,
December ), is already assured of

a sparkling array of big names.
Word at GOP natienal headquar-

ters here is that free Ior the asking

is the lalent or such showbiz lumi- |
naries as Bob Hope, Helen Hayes. |

Adolph Menjou, and Fred Waring
and gi: band. All were staunch
Eisenhower stpporters during the
campaign. Certain not to be tap-

d are Humphrey Bogart, Lauren

call and Tallulah Bankhead,
who outspokenly didn't like Ike.

EXAMS GALORE

SET FOR FCC . . .
Government  slcuths  will be

iripping over each other in a

melee of investi%:n.iom planned

for the Federal tions

By BEN ATLAS

o

result of his disagreement with
hearing cxaminer Leo Reanick’s
n  light for the American
Company - United

roadcastin,
%hea!m, Ine., merger.

Paramount

WALKER. MERRILL

POSTS SPEC RIFE . . .
Litcrally dozens ol names wre
being advanced as prospects to
succeed Chairman Paul A. Walker
at the Federal Comunications
Commission and lame-duck Com-
missioner Eugene Merrill. The
racc for both jobs is wide o
Source: close 1o President-Elect
Eisenhower say serious considera-
tion of E_:—ospecu for either post
hasn't started yct. Current out-
look is that Walker may be re-
laced as chairmean a few months
Eefore his term ends June 30. Un-
Jess Walker resigns. he will be
allowed to serve out his term on

Commission next ycar. The com-
mission has becn singled out as
target for less than six separate
Inquiries, and the voguc secms
to be spreading. Rep. Charles A.
Wolverton (R. N. J.}, who'll head
the House Inlerstate and Foreign
Commerce Committee in the new
GOP administration, tossed a re-
minder this week that his com-
mittee will take a special look-
see a1t the commission’s opera-
tions. The cengressman says he
wants to determine whether the
agency has been giving proper
consideration to the welfare of
rivatc business and indusiry.

n. Joseph McCarthy (R. Wis)
who can take his pick as chaltman
ol cither the Senate Commitiee
on Expenditurcs in the Execcutive
Departments, of the Senate In-
vestigation Committee, intends to
bring the FCC under the spotlight
of one of thosc groups. Similar

|move is planned by a special group

just created by President-Elect
Eisecnhower to study reorganiza-
tion of the executive branch. Sen.
Chacles Tobey (R. N. H), wholl
hcad the Senate Interstate and
Forcign Commerce Committee,
has Intimated he’ll probably do a
sleuthing job on FCC. House Un-
american  Activitics Commitlee
tentalively expects to do some
umshoeing there, too. So does

cnate Judiciary Internal Security
Subcommittce which has been ex-
ploring the entertainment indus-
try. atter subecommittee, how-
ever, might reduce the entertain-
ment probe. Altho current targets
inelude FCC, agenda might be
altecred by Sen. William Langer,
(R.. N. D), who'll beeome chair-
man of the Senate Judiciary Com-
mittee. Senator Langer, however,
is planning to explore FCC as

BROADWAY
SHOWLOG

Performances thru
December 6, 1952

Picture Business

By LEE ZHITO.

TIOLLYWOOD, Dcc. B8—The|America” and "Move Amcrica”|1ace against race, in fighting re-

most artlculate amplysis of Com-
munism, and for that matter, all
antleAmericanisms, will found
in Dore Schary’s M-G-M docu-
mentary, “The Hoaxters.” It treats
all the peddlers of totalitarian
poison as snake omilchmcn who
pass off their worthless concepts
as the curc.all to man's ifls.
Schary parades across the screen
Hitler, Mussolint and the Japancse
militarists. using newsreel clips
1o show them in action as caech
piteched his own brand of snake
oil. One by one they make their
glowing promises of glory and for.
tune for thcir#cople. and the film
cuts to ther grim scenes of death
and disaster that followed their
reigns,
oe Stalin is then shown as the
fourth pitchman who rides out in
quest of world domination, scll.
ing the same old snake oil. The
film then graphically traces the
history of Russia’'s relations with
Anmerica_{from Lenin to the grcsv
ent day. It exposes lo the full light
of the motion picture screen Com-
munism’s various attempts to cap-
fure the minds of the American
&gople from the end of the first
orld War to current times, and
Stalin’s vacillation between “hate

periods in history, utilizing each

ligious faiths of all kinds as did

Y the earlier snake oil pcddlers. It
own interest at our expense, |shows footage from the Judge
This is followed by one of the!Medina Red trial and the Com-
most powerful scquences this re-| munist espionage efforts in this
porter has even seen on a movie| country. And then it ends on the
screen. A ringing denouncement | thought that indiscriminate, un-
of Communism and it stands founded charges of Communism
for is presented in the form of a|leveled by one American against
mosalc eomposed of statements!his neighbor, altho motivated by
made by various U. S, lcadeu.;nn carnest desire to combat the
Expert editing patches together | Red menace in this country, actu-
statements made by FDR, Truman, | ally falls in line with the Krem-
J. Edgar Hoover, Eiscnhower, lin's plan to create mistrust and
Stevenson, AFL's William Green,|stir up internal strife within our
CIO's Walter Reuther and others,| own ranks.
eutting rapidly from one to thc! And in the conclusion, the film
other, so that often three or more cautions Americans to live by the
individuals are used to complcte a | spirit of their Bill of Rights and
sentence. ' | guard against the poison peddlers
The film then gives a graphle) who would like to stir up racial
report on what thts country is and religious hatreds in this land,
doing to combat the Red evil and | for only then can they capture the
carty on the fight for world peace. minds of the people to rob this
1t starts with the U, S. role in the land of its ilberty.
United Notions in 1945 in estab-|  Metro - Goldwyn - Mayer would
lishing UNRRA and its aid to the|do this nation an even greater
war forn nations, It shows the|service if it would forget its feud
F}’m gnyed b}lhe Marshall Plan, | with television and make the short
ATO, SHAEF, Voiee of Ameriea, | avallable for TV release after it
the Berlin alrlift and the atom|has exhausted its runs in the thea-
bomb. It shows how Communism | ters. The stakes are too high and
is continuing its efforts to stir up the speed of modern warfare too

;fi)sproach in an effort to rthcr‘

the caulderon of batred in turning | great to lose time.

DRAMAS
Berasedine ceaveessa10:16,°52 60
{Playwowse)
Dial "W lor Murder.. ..., 10-29.°52 108
{Piymauth)
I've Gat Sipence. ........10- 2,752 7
2 .. 22051 2%
1481h Street)
Greek Natisnal Theater_ ., 11.24,'52 13
Reraud Barrautt Company . 31412,'52 29
Zregleld)
The Dres Blee Sed........13- 8,82 3
IMorcite)
Toe Four Pastere........,10:24, 51 &1
The 352
The 9
The Moon 15 Bl ......v 33 D
(Meary Miller)
The Seven.Vaar ltcd ....»11:20,782 10
{Futesd
The Time for Uhe Cucksd...30-15,°52 61
[Empare}
Tme Out for Ginoer...,..11:26,’52 13
(Lyceum)
MUSICALS
An Ewng With Brairice
Litlie ,..... cavernearndOe 2,72 T
(Boothl
..12:15,%0 524
(46th Street)
My Darli Alda,.. 10-27, 52 52
iwinter Cardoal
New Faces of 1952......., 516,752 23
(Rayaie)
Joey cevseens B0 3,782 389
(Brosarurs
South Patli ooo.iooeees 4- 7,749 1,508
{Mapestieh
The King and T...ooioee.. 334,781 707
(St Jamcs)
With You wese Here...... 8-25,752 189
Cmperial}
COMING UP
(Week of December T3
Whisiles  Grandmother....12-11, °52
{Presidentd
CLOSED
See e Jaguar.......,.0:120 6,52 5
Con)

(Opered 12.3, '52)

the Replacement of
Merrill will be made early in the
new adminstration. Presudent-
Elect Eisenhower’s cholce of sue-
cessor to Merrill will be sent to
the Senatc soon after the January
20 inaugural. Vice-Chairman Rosel
A. Hyde ls getting sup from
some industry sources for cleva-
tion to the chairmanship. There's
talk. lho. that the new President
may appoint a non-FCCef' from
industry ranks to the chalrman.-
ship. Walker was closeted with
President Truman at the White
House carly this week. Word at
the mansion was that Walker's
possible resignation cerly next
year “may have been a lopic but
nothing was settled.” Lots of other
speculation aboul what they dis-
cussed, but, as one wag quipped:
“Only thing anybody knows they
actualiy said was, ‘Goodbye.""
s

London
Dispatch

—fy LEIGH VANCE

the surface commercial television,
which the government has agreed
to in principle, is no nearer, there
are signs of the times in some re-
cent British Broadcasting Corpo-
ration developments. It has just
formed o laison with a commer-
¢lal company hcaded by ex-BBC
tete boss Norman Collins. This
firm, trading under the tltle High
Definition Films, is already in the
commercial TV film market for
both Amcrica and Canada, TIts
agreement with the BBC covers
the loan of staff producers to
High Definition to direct its com-
mercial films. The first BBC
staffer to go to thc company on
loan for one year is top drama
director Eric Fawcett, This may
not seem 8 revolulionary move to
the U. 8., but over here it came
like a bombshell. The whole BBC
charter is based on a “no traffic

tions”

with or
policy. It seecms this move her-

British TV service may be com-
merclal, with policy~control by
the BBC. Another d reason
for TV letting its staffers out "on
parole” s that for the first time
n ils career the BBC is having to
face alternative employers on the
spot to whom its staffers can go
at greatly increased salaries. Also

{Continued on page 58)
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NEW YORK, Dec. 8.—Pearson,
rmacal this wecek was re-
rted close to a deal to sponsor
e vacant sepment of the Jackie
leason TV show via the Colum-

oes thru, it will mean one

h.l.erop yil product replacing an-
er.

Endds meanwhile is reported

ppy with results shown thus

r by its dramatic show on the

al Broadcasting Company.

nsoring “Hollywood
wht.” 8.9:30 pan.  Mondays,
teh bucks “1 Love Lucy.

Lucy’s” 68.4 a couple of wecks
ack. Howcver, Endds is believed
be bound to a 26-week ftirm
al on “Night” in-return for con-
jons nade by the web in
rms

I"lldl Renews
10 Mil Worth

NEW YORK, Dec. 6.

— The

eek wrapped up $10,000.000 n
2.week renewals from eight cli-

rams are: "Ladies Fair,” Sterling
rug; “Queen for a Day.” a half-
our strip, Quaker Oats and

Lorillard: Frank Edwards’
ws. the American Federation of
bor; "“Bobby Benson,” Kraft
'oods; “Wild Bill Hickok,” Kel.
gg: “Blll Henry and the News,”

ws-Manville Corporation, and
wo hours and 55 minutes of news
nsored by the S. C. Johnson
ompany.

utual Broadcasting System this |

ts. The sponsors and their pro- |

TIE-IN PLAN
Stations May
Share Cut of
Pic Grosses

NEW. YORK, Dec. 6 —General
Tcleradio this week was bluc-
printing a scheme that would cut
in radio and TV stations on the
gross take of distributors of the-
atrical flims in cxchange ‘or air-
ing spot campaigns pluggine pix.
‘The idea  's the brainchild of
Terry Turner, former exploita-
tion director of RKO-Films, now
exploitation director for General
Teleradio, which owns Mutual
Broadcasting System and several
TV stations — WOR.TV, New
York; WNAC-TV, Boston, and
KHJ-TV, Los Angeles.

Scheduled to tee olf sometime
the ecarly part of next year, the

ne new pictuse and one re-issue
will be used for the experiment,
Trailers and spots will be created
{expressly for these campaigns.
|Radlo and TV stations that co-
operate will be offered either a
flat fce or a piece of the distrib.
utor’s Jross.

NEW YORK, Dee. 6.—The cost
of sponsoring major leaguc base-
ball telecasts, already inflation-
ary, may go to prohibitive pro-
portlons as a result of the battle
being fought among baseball
owners this week in Phoenix. The
Donnybrook is being waged by
Fred Saigh Jr, owner of the St.
Louis Cardinals, Bill Vecck, head
of the St. Louis Browns and
Frank Lane. general manager of
the Chicago White Sox, on one
hand. and most of the others in
the two leagues. on the other.

Salgh yesterday (6} won an im-
posing victory when Philip K
Wrigley. owner of the Chicago
Cubs. agreed to give a portion of

Reds when those clubs appear in
Chicago. Lane and Vecck, how-
ever. havc not had the same suc-
cess as yet 1n the American
League.

Strength of Saigh’s argument,
in icading the fight, is his threat
to refusc to have the Cards tele-

vised when they appear in other
cities unless they get a cuat of Lhe

home team's TV take. Ford Frick, | *

the head of the National Leaguec.
has alrcady stated that Saigh is
within his rights

When and if their opposition
folds up, It is expected that base-
ball owners generally will try to
make up the share of the receipts
to be given to visiting clubs by
askir.g more for their broadcast-
ing rights. Many buseball owners
feel that TV is harmful to their
gate. It is obvious that if they

Baseball TV Threatened as
Clubs Battle for Fee Splits

Costs, Already High, Could Becomte
Prohibitive, If Saigh Faction Wins

ball as a whole drew over
‘3-&.:(’)(;.1000 for sportscasting rights
Meanwhile, the Browns and the
White Sox now stale they will re-
fuse to permit any other team to
air AM or TV broadcasts out of
the St. Louis and Chicago parks.
This would throw a crimp into vi-
deo plans of some elubs tu tele-
cast road games next year. The
Yankees, in particular, had a min-
imum of 22 read telccasts blué-
printed, with the permussion of
the New York Giants, who also

cannot get sufficient c
tion for their rights from sponsors
they will have to prohibit the
televising of games.

merican Research Bureau rating L L > y litt
" » 1 plan wo ‘4 ‘be ftried in large  his hone radio and TV receipts to This may necessitate splitting
pee 'lglghl’ all .of 7.8 against metropolitan test areas initially. |the Cards and lo the Cincinnati | up basebal{ sponsorship much as

top-dough entertainment stanzas
lare shared. The New York Yan-
kees, top-money elub, already
gets some $500,000 for AM-TV
rights fro 1 Ballantine beer. The
Bro-klyn Jodgers now get about
$375,000 from Schaefer beer and
Luckics, who split the tab. Base-

'THEY ALL LOVE ‘LUCY’

HOLLYWOOD, Dec. 6. — Tele
tastes of Western viewers have
changed completety, according to
the e¢ighth semi-annual Woodbury
College Telecensus For the past
four vears, students of Woodbury
College have conducted a door-to-
door canvass to determine likes

{and dislikes of TV sel owncrs.

Latest survey was conducted in the

representing the American
eration of Television «nd Ra-
io Artists, on one hand, and the
tworks. agencies and packagers,
the other, took 8 long step
rward this week when Lhey set-
d on terms for deflning person-
who broadcast the news. The
ontending parties had been dead-
ked on the question of who 15
who isn't a commentator.
Radic and TV newsmen are
to fall into two classes: com-
entators and analysts, and, In
nother cate gory, newscasters
nd news reporters. It is expected
;re will be troudble defining
v’:m these terms, but. in the
vent nu agreement is reached
tween the negotiators the ques-
n will go to arbitration.
of the moreimportant
ifferences have been gettled, TV

ges for announcers and lhose
tting above scale will get the
me hike.

stilt
greed upon

. Mulls TV
ports Tax Law

CHICAGO, Dec. 8.—The lllinois
gislature next year will con-
er a law taxing television re-
ipts at athletic events. The tax
ould be on the (ee paid by the
nsot ta promoters of owners
the attraction.

Ths reasoning behind the pro-
a] 1s that television euts at-
ndance at slhletic events, thus

remaining

io be
is an A

de-

ue on admission tickels.

ews Commentators
efined by AFTRA

NEW YORK. Dec. 6—Negotia- |mand for the end of the unit an-{in thc favoriic stations line-up,

nouncing system in Chicago. An-
nouncers there. tho receiving
higher salaries, must do 12 com-
mereial shows free before their
commercial fees begin. AFTRA
will probably be able to reducé
the number of free shows.

AFTRA Orders
Walkout af
‘WIBK, Detroit

DETROIT, Dec. 8.—A walkout
of free-lance talent at WIBK and
WIBK-TV was called for Friday
{3} by the Detroit local of the
American Federation of Televi-
sion and Radio Artists, following
failure to reach an agreement
after a month of negotiations. The

Broadcasting Company (formerly
Fort Industry Corporation), has
never had a contract with the
union under the present ownecr-

ship.
Boaz Sicgel. executive secre-
tary of AFTRA, sald that the

union had asked for terms identi-

cal with those in effect at the
other local stations, and to cover
only their own people. Only free-
|1ance talent is dircctly involved
in the present controversy, with
the station laking the position
| that the~e p.aple are independent
|contractors, while the wunion
maintains they are station em-
pluycs, and not emplqyes of the
agencies or sponsors on whose
shows they work.

The union is not calling out any

lepriving the State of tax reve-|of jts members who may be staff

employes of WJBK at this time,

Greater Los Angeles area as well
as in San Franciseo and Salt Lake
City. Woodbury's Prof. Hal Avery,
who supervised the study, said
3,000 set owners wcre personally
interviewed in these markets.

“l Love Lucy" cmerges top show
in all three arcas, pushing the
“Red Skelton Show,”
tavorite, fur down the ladder. Mil.
ton Berle, who consistently held
the top spot in the carly ycars of
the survey, has now been pushed
off the list of likes altogether.
“Show of Shows" holds the second
spot, “Comedy Hour” is third, wres-
thng is fourth favorite with
Groucho Marx trailing.

slation, flagship of the Storer|

Siation KTLA for the flrst time
In the history of the Woodbury
studies dropped [rom Arst place

| yielding to KNBH, National Broad~

casting Company’s owned-operaied
‘Hollywood outlet. KTLA slipped
t0 second place. KNXT, Columbia
Broadcasting System's 'Hollywood
| outlet, moved up to third place
from its earller low spot. Indi-
cations, according to the Wood-
bury survey, point to a substantlol
gain In neiwork statlon following.
This reverses the previous plcture
in which the indic outlets outdis-
tanced the net stations.

Fellows Explores
Trade Practices

WASHINGTON, Deec. 8.—Har-
old E. Fellows president of the
Natioral Assaciation of Radio
& Teievision Broadcasters, an-
nouncud this week that he would
“thoruiy explore” the possibility
of eslablishing trade practices for

AM bHroadcast stations and make!

recominendations to the NARTB
| board «n February,

The one-man investigation was
| approved by the board of direc-
tors afiex NARTB's radio board
reported that broadcasiers thru-
| out the nation were emphasizing
| the pead fct AM business stand-
| ards comparablz to those adopted
by other professions and trude
assoc1ations.

50 that their identities will not be
made known. The actual walk-
out will involve about eight or 10
people, Siegel indicated, The sta-
tion probably will not be hurt
seriously during the Christmas
shopping season because [¢(w ad-
vertisers can afford lo take their
shows off at this time, How :ver,
the union is counting on a grow-
ing impact as top AFTRA talent
ceases to be available, and only
lesser replacements can be made
from among non-members.

" New Woodbury Poll Shows
Shifting TV Tastes in West

It is interesting lo note that
wrestling, long a top favorite of
vicwers here, s slipping in
strength, according Lo the survey's
results. Similarly, old movies on
TV are Josing their previous firm

were skedding away-ir b
TVcasts.

PRECEDENT
AFTRA to
Fight Firing
Of 3 DJ's

PHILADELPHIA, Dec. 6. — In
an unprecedented case, nalional
leaders of the American Federa-
tion of Television and Radio Art-

s will join Lester Coggeshall,
local -.cxecutive sceretary, in
bringing action against station
WHAT before the National Labor
Relations Board. The station is
charged with dismissi three
disk jockeys last Saturday for
joining the union. The dismissed

ockeys— Nick Garrl. Ramon
Bruce and Charles Henry. charge
that 55 minautes after joining the
union, they reccived {iclegrams
from Dolly Banks, the statlon’s
general manager, stating they
were fired.

Miss Banks said the three were

last year's{

hold on the viewing audience. Pos- Wamed “time and time again of
sible explanation of the latter Is|violations and of the causes that
that there's little if any pew fea-| Were leading to their dismissal.
ture pie product coming into TV.|It just reached a point of satura-
This results in repeated plays of|tton and was endangering my po-

|

the same filins which are appar-
| ently exhausling thelr following on
the basis of Woodbury's. flndings
| Viewers who have had their scts
for three or more years show far
greater discrimination in set usc
than all athers. A full 47 per cent
of those in the three or more years
set ownership group report sube-
stantial drop in TV viewing. They
state that they now pick their pro-
grams instead of their previous
habit of watching anything thal
happened to be on the alr.

| sition with sponsors.”

No datc has been set for “the
hearing. The discharged jockeys
will seek three rulings from the

| Labor Board asking they be rein-
| stated to their )o
| tion r ize union 9
and that negotiations for a union
contract be started Miss Banks
| sald the station engineers are
members of the American Com-
munications  Association,  but
broadcasting members of staff do
not belong 1o any union

bs, that the sta-
t

NEW TV CLINKER?

HOLLYWOOD, Dec. 6.—A pos-
sible damper on fuiure special
produetion efforts om Californis -
emanated TV segs was placed this
week, when the State Unemploy-
ment Insurance Department noti-
fled Spade Cootey that [t was In-
vestigating the acts he is using on
his top-rated KTLA variely show,
The departinent is studying the
Coolcy scg as a guinea pig a
test to decide when an act is or
isn't an independent contractor,

The department [nvestigalion
resulted from a beef by one of
four dancers Cooley hired several
months ago to work fn a special
ballerina skit. One o!f the girls
went to the U, I. office, ¢hagrined
that she had to pay her own taxes
out of her $50 salary for the skit
Appearance.

The department is currently
questioning acts, show producers
and others as to what constitutes
an independent contractor's ap-
pearance and what constitutes an
employee’s appearance. The State
has thus far determincd that when
an act or performer recelves spe-
cial instruction, such as direction

bit, that act ia an employee and
that acts, which do merely their

Indie Contractor
Test by Calif. U. I.

standard turn,
contractors.

The placcment of what up to
now has always been an indie
contractor into an employec status
will work a possible T per cent
addltional tax burden on the em-
| plover of the act for TV. The 17
\ per cent of the gross salary stipend
will go 2 7/10 to the State of Cali-
fornia and the remainder to the
feds. The State intends lo indi-
vidually investigate both local and
web segs belore sctting up a
clear cat definition.

Clorets Splits
‘20 Questions’

NEW YORK. Dec. 8. — The
Clorets division of Amerdcan
Chicle this week signed to pick
up half the tab on "Twenty Ques-
tions,” which airs 10-10:30 p.m.,
Fridays, via the Du Monl TV net-
work. Luden's, currently bank-
!rolling_ bows out the end of this
| month.
| The web reportedly has another

are independent

on appearing in a special skit or| bankroller set to split costs with

| Clorets, but his ldentity was not
‘known at the week's end.
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Aim Second Blast at FCC on |Asc sees UpT MERGER
ABC-Paramount Merger Okay

WASHINGTON, Dec. 6.—AnN-
other bombshell from Capitol Hill
burst in the American Broadcast-
ing Company-United Paramount
Theaters. Inc, merger case this
week when it was learned that
Sen. William Langer (R. N. D.J,
chairman of the Senate Judiciary
Committec in the new Congress,
blisteringly warned the Fed-
eral Communications Commission
against upholding Hearing Ex-
aminer Leo Resnick’s green light
verdict. Langer's blast reached the
commission  soon _ after Scn.
Charles Tobey (R, N. H), chair-
man of the Senate Interstate and
Foreign Commerce Committee in
the next l
from Puris that he wnsn"dw‘tcx;‘rb'ed
and shocked” by the Resnl in-
ilial decision (T};Ie Billboard. De-
e mnger whose letter Nike To-

nger, whose etter
bey's cable, was addressed to FCC
Chairman Paul A. Walker. said
he was “shocked” by the Resniek
tinding and he declared: “I sin-
ecrely hope that no action taken
by your commission will require
thosc of us eharged with the su-
pervision of anti-trust laws to in-

Congress, cabled the FCC|

those occurring within the last
three years, There arc no circum-
stances which can justify such a
Ilmitation,” stated Langer. He as-
serted that the FCC's stand "made
irrelevanl a record of law viola-
tion extending over severa! dec-
ades™ and he voiced regret that
this order of lhe FCC had not
come to his aitention “until re.
cently and that 1. therefore. did
not have an oppununily to pro-
test against this action.™

Langer reminded the FCC of
previous commission aclion in
compelling Nationa! Broadcasting
Company to sell its bluc network
as a step to “avoid any monopoly.”

Langer asscrted that TV l-
censees are [mmediate and direct
|mmpel}tors with the theaters for
& viewing audience’ and he pree
| dicted that “this competition will
increase. It is self-evident that
the theaters and the TV licensees
| will be competitors for the product
of motion picture producers. It
also is seclf-cvident that this will
be true with respect to so-called
‘free’ TV programs and ‘pay as
Yyou sec' programs.” The senator
contended that approval of the

quire whether federsl agencies|merger “permits a combine of per.
are tearing down those laws rather [ sons who would otherwisc be com-

than secking to further them.”
Langer said he was sending a copy
of his letter, which ran more than
1,000 words, to the U. S. Attorney
General “so that he may have his
anti-trust division make a thoro
studv of this matter and make
recommendations to you and to
the (Senate) judiciary commitice.”

Whether Lhe Langer and Tobey
blast: may delay the FCC'’s final

;pcllton for the product of motion
‘plcwres and other producers. A
network, stations awned and on-
|erated by a network and a motion
picture theater chain with theater
TV installations will be jolned to-
gether. Theater TV interests al-
ready have monopolized outstand-
ing sporting cvenls to the exclu-
sion of home TV.” Langer lold
Whalker that “your hearing ex-

verdict and whether they may

aminer naively assumes that there
can and will be competition be-
tween two subsidiaries
same corporate head.” Langer de-
cried the “assumption™ us “pre-
posterous’ and added: "1 suggest
to you that the complacent ac-
ceptance by your hearing ex-
aminer of the self-serving slate-
ments that the
in the future
!charted the unrestrained and il-
legal course of compan:es involved
in the past stands i'.f dlistinct con-
trast to the statemenl of the Su-
preme Court. g

Meanwhile Allen B. Du Mont
| Laboratories filed exceptions this
week to the Resnick decision {the
FCC's Broadcast Bureau previ-
ously had filed cxceptions). Du
Mont look exception 1o Resnick’s
acceptance of ABC and UPT
promises that broadcast and thea-
ter enterprises won't be combined
to suppress competition. Du Mont
staled there is “nothing in the

will do no wrong

bind future officers and directors
to these promises.”
agreed with the Broadcast Burcsu
that oral argument is “necessary.”

Du Monl took exception to Res-
nick’s conclusion that the merger
of home TV and theater TV in-
terests would not result 4n sub-
stantial lessentag of compeuticm.
This, the web contends, “ignores
the virtually direct competition
betwveen the bidding power of a
TV network and theater TV ex-
hibitors which baok a special
event thru an intermediary or-
ganization."

have damaged thc merger pro-

al _is @ matter of conjecture
lce-Chairmun Rosel K. Hyde,
acting chairman when the Lnng:n
letter was answered November
28. was non-commital in his re-'
ly, as he was in his answer to|
R‘obey (The Billboard, December
6). He pointed out that “it would
be inappropriate for the commis-
sion, which Is required to act in
this matter in an adjudicatory
procedure act, to take any posi-
tion with respects to the mernits of
the matters involved except upon

the basis of the entire record.|
which is not yet before it

Langer in his letter to Wa]kcr]warks should be brought under
hailed the FCC Broadecast Bu-|Federal Communications Commise
reau's opposition to the merger. |sion jurisdiction—a stormy issue
He cited the Broadcast Burcau's some years ago—is now thoroly
proposed findings which. he said,|alive again as a major topic for
called attention “to the anti-trust| the next Congress as the result of
record of the motion picture pro-|surprise remarks by FCC Chair~
ducers and  exhibitors” Langer[mnn Paul A. Walker while testify-
noted that. “in large measure, lhel
findings of your hearing cxaminer | ris
arc predicuted on a prior order| TV-radic morals. Walker depart-
of the commission limiting his|ing from his prcpared testimony
consideration of anti-trust viola. | ta answer questions from subcom-
tions of the various applicants to|mittee members went squarely on

Brings Up Question o

WASHINGT” °, Dcc. 6. — The
question of whether broadcast net«

Subcommittee  investigating

Delaware TOPS cliu. 5.
in 1951 Average Income’

ropy all stations in this

richest market.
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Control Over Nets
By FCC in Revival

Paul Walker, Commission Chairman,

t ‘Morals’ Hearing

record ns advecating the licensing
of networks. The chain broad-
casling issue, dormant on Capitel
Hill for several ycars, now ap-
pears to have been brought out of
the mothbal's at lcast as a topic
for introduetory legislation and
possible hearings

Walker, however, strongly op-
posed govemnment censorship of
programing. The chain broadcast
issuc eame to the forc at yester-
day’s wind-up session of the Har-
ris Subcammitiee when Rep. Oren
Harns (D, Ark.), chairman of the
House Intcrstate and Foreign Com-
merce Subcommitee. investigating
TV-radio morals, interrupted Wal-
ker's {estimony 10 ask: “Do you
advocate licensing of networks?"

Walker unhesitalingly replicd:
1 dao”

Walker, 2 Democrat, whose FCC
term explres next June 30, ex-
gh'med that his opinion was aof-
e
but he revealed that the chaln
broadcasting issue has been a topic
of backstuge conversation among
the commissioners In recent
months. He added that the FCC
commissioners have come te no
decision on the matler, but that,
as far as he personally is con-
cerned, hc favors the licensing
provision. He explained 10 news—

licensing  necessary mainly “to
protect individual station affil.
1ates.”

Walker also indicated he had no
opposition to legislation to ban
broadcasting of plugs for hard
Hquor. The Harris Subcommittee
is expected lo hand up a report by
Christmas. 14 has long been an-
ticipated that the report may rec-
ommend a ban on alcoholic bev-
erage air ads. Walker strongly in-
dicated that the commission is 2
the “blue book” frame of mind

The FCC chairman told the sub-
committee lhat TV and radie
should be credited fer a remark-
able public impact. Rcviewin
complaints recelved by the FC
about programing, he said: “1
think a safe, if unstatistical, gucss
can be made, however, that only
a small fraction of the many ragio
and television programs broadcast
every day are of a iype that might
legitimately lead to protest.” He
stressed, tho, that maintenance of
program standards “cannot and
should not be achieved by estab-
lishing the Federal Communica-
tions Commission or any other
government agency as & censor-

of the|

y men who have|

record or In the inilial decision to|
Du_ Mont|

\CERTAIN, MAPS OP PLAN

NEW YORK., Dec. 6.—~Despite opposition lo the merger of
the American Broadcasting Company and the United Para-
mount Theaters by Sen. Wiltlam Langer (R, N. D)), Sen.
Charles Tobey (R, N. H) and lhe Broadcast Bureau of the
Federal Communications Commission, top brass at the web
this week continued to view the deal as a cineh to be okayed
by the FCC. A memo circulatcd among ABC personnel by net-
work President Bob Kintner even set forth some details as t
how certain technicalities will be handled when the merger
is approved

For example, Kintoer sald that the network will pecomwe
known as the Home Broadcasting Division of the over-all new
corporation, Amcrican Broadecasting-Paramount Theaters, Ine,
To the trade, it still will be ealled the ABC radio and TV net-
works, however. Station breaks will continuc as at present,
but the owned and operated stations, at the beginning and end
of cach operating day, will announce their ownership by ABC,
“a division of American Broadcasting-Paramount Theaters.”™

The wcb's letterhcads similarty will be revised to note, in
smaller lype face, the same divisional status. This also will
apply to the signalure on any future institutiona! advertising.
But ordinary web advertising, promotion or publicity will omit
this divisional definition, and continue to refer merely to ABC.

|

?

CBC VETOES SHEEN
Du Mont Execs Burn
At Canadian Action

NEW YORK, Dec. §.—Execs at
the Du Mont TV network this
| week were burning at the refusal
lof the Canadian Broadcasting
| Corporation to handle the Fulton
|Sheen video show, Tuesdays, 8

.m. The CBC's excuse, that
carrying the show would violate
its policy against selling time for
religious shows, was regarded as
nonsense at Du Mont.

“The Sheen show is pure enter-
tainment.” a Du Monl exec said
to The Billboard this week. “It
can't be regarded as a religious
show mercly because [t features
a Bishop of the Catholic Church.

shigr board to which atl stations
must submit their programs for
prior approval” He pointed out
that the Communications Act “ex-
pressly” prohibits lhe FCC (rom
exercising thosc powers,

The FCC chairman sugrested as
onother possible approach the
modcl of existing statules prohibit-
ing broadcast of lottery informa-
tion and of “ebscene, indecent or
profane” material or of fraudulent
advertising.” He sald this type
of legislation can achieve bene-

1f it happened to fealure a phy
clan expounding his idess In
amusing way, would that mak
a mediea) show?"

The CBC niove was made af
long study by the web's natia
religious advisory council, an
terdenominationa) outtit. A C]
cxec said that it was policy
give all churches an equal bre
and thal Sheen may be picked
eventually as part of the religi
budget.

‘Motorama’

DETROIT, Dec. 8. — Gene
Motors is packaging the 1953
feripgs of all its divisions,
cluding aviation, marine, railvi
and others, into a single prod
tion, "GM Motorama of 1953,
presentation in a preview o
the Columbia Broadcasting
tem TV network, 8-8 pm., ES
on January 16, with Arthur G
frey as emsee. The setting
be the Hote! Waldorf show, bill

red as “strictly a personal one."|

men later that he believes this|

as “Motorama,” the Krst o
bined presentation by GM
three years.

Additional video coverage
be given twice daily during
run of the show at the Wal
January 17-23. on the Dave

ficial resulls In oullawing “the
worst extremes of program
abuses,” and added: “Thus, Con-
gress could probably prohibit the
advertising of alcoholic beverage
over radio und television if it be-

lieves that such advertising is in- » e

consistent with national policy.”'|roway "Today" program via

But he asscrted that this couId'anonal Broadcasting Compa
not be extended to cover crime(in tt= Eastern and Central tj
or horror programing. 2oncs

Profitablé TV Auﬂience exblu;ive with

WGALTV

LANCASTER, PENNA.

Only TV station in—only TV shation seen—

| in-this lorge, rich Pennsylvenia market area

Cloir R. McColiough, Pres

Represented by

ROBERTY MEEKER ASSOCIATES
Chicoge

San Francisce New York Les Angeles

@ We are looking for a complets pockace
Ow, Of G Nnew progrom . or o
program currently running with on ot
standing eecord of success behind it. Thd
@ pochoge we ors seshing con be quiz
comedy, mystery, droma, avdience por
@ tkipotion, novelty, ek
We are interested [n talling te principled
Gonty, a1 we weukd like to buy ied
outright.
.Hmh-vcuwowwnm'd—-hc
fits inte the colegory wf being one of 1y
top prapertios for televivien, pleoss con

i toct ws by letter. Wa witl arrenge fod
blg idea for a @ e riow i Now York Ciry.

top-flight ® BOX 822, THE BILLBOA
television progmm? @ 1364 Brendway, New Tork 36. K.

WHAT'S THE

BIG IDE
FOR T. V.
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NEWS CAPSULES—COAST TO COAST

Dec. 15 Showdown in New York
On FCC Ban of Giveaway Shows

WASHINGTON, Dec. 6. —Long-
deferred court showdown on give-
awgys [inally will be launched
December 15 in the U. S. Distriet
Court for the Southern District

of New York. A similar court case |
testing the Federal Communica-|

tions Commission's ban on give-
aways is being held up In a Chi-
cago court pending outcome of the

New York case which is certain|

to go to the Supremc Court.

FCC in a brief filed this week
stated that "to listen to a radio
program upon the imphied promise
of a chance to win a prize is %o
expend time which might other-
wise be utilized more usefully or

. enjoyably. And while some of the
audience would listen to the pro-
gram without being bribed by a
chance to win a prize, the basic
rurpasc of these schemes is to
augment the radio sudieneces by
people who would not otherwise
listen to the programs. While the
legal detriment to each particl-
pant mwy be tritling. the aggre-
gate detriment to the entire radlo
audience is appreciable.”

FCC's giveaway ban has been
challenged 1n the New York Ci
Federa) Court by American Broad-
casting Company, National Broad-
casting Company and Columbia
Broadcssting System
WNEW PROGRAMS
BLIND CHILDREN . . .

NEW YORK — "World of
Sound.” a public service show
designed 1o pequaint  listeners
with the New York Institule for
the Education of the Blind's
training programs for blind chil-
dren, will bow over loeal Indie
WNEW Sunday (14) from 4:30 to
5 ptn The 13-week series will
highlight unrehearsed dlscussion
elasse~ uf blind youngsters be-
tween lic ages of five and 12
Helen M. Parkhurst. well-known
educnior will aet as moderator,
with WNEW program director
Bill Kayland as producer. The
progran are on tape, and Kay-
land pilans lo make the =ccries
avuilabie to other stations across
the csuntey, in hope that it will
help the Institute's campaign to
further the aeceptance of the
Lilnd as job-holders

WLIB TO OPEN
HARLEM STUDIO . . .

NEW YORK — Local station
WILIB wlil hold the official open-
ing of its ncw Harlem Radio Cen-
ter at lhe Hotel Theresa here on
Thursdas (11}, New quarters in-
clude throe studios. from which
WLIB will prugram 37 hours a
week

QUARTER-HOUR SHOW
ALL COMMERCIAL . ..

CINCINNATI—It had to hap-|

pen.  Local station WLW this
week  luunched a  15-minute
morming program devoted en-
tirely to commerclals. Tagged
“Krazy Kwilt,” the Monduy thru

Friday program features deejaﬁ:

Walter Phillips, who bases cac
show on record excerpts which
tie in “vith Lhe commercials. The
station is backing the unique
gimmick witk on-the-air an-
nouncemcnts, newspaper ads and
cab signs

XMAS SPECIAL
GETS RESULTS ..

NEW YORK—NBC’s flagship
here, WNRBT, has sold 75 per cent
of the 30-minute spot strlps
which 1t made available on eight
local shows last weck for pre
Christmas commervials by New
York retailers Quick sponsor
pick-up of spot strips was some-
thing of a surprise to station cx-
ecs, snce it was expected that
mast Jocal retailers would have
allotted their Christmas adver-
tistng budgets by now. Buyers
include Michacl’s Department
Store, Davega, Maleolm-Raybole,
Schraffts. Leisure - Rest. Gross
man Shoes, Macy's, Busch Jewel-

WWJ

NBC AFFILIATE
in DETROIT

Omeed-snd Opeisied by

THE DETROIT NEWS®

"1

| ers, Haynes-Griffin, Bruno-N.Y,

| Herald - Tribune's

| poration this week became the;

Edward Reed. Lid., and Grand
Union. The manufacturers were
included in the retail line-up be-
cause thelr copy plugged names
of local stores carrying their
products.

N. Y, HERALD-TRIBUNE
SKEDS XMAS SHOW , .

NEW YORK—The New York
annua! radio
show, “Musical Christmas Card,”
for the benefit of s Fresh Air
Fund for kids, will be aired over
WNBC hcre Sunday, December
2], from' 6 to 6:30 pm Guest
stars will include Fred Allen,
Basil Rathbone, Dorothy Sarnoff,
Lanny Russ. Brandon De Wilde,
the Fresh Air Chorus. and the
NBC Jrchestra. Mike Jablons
will p-oduce. with Lec Jones
as director.

RENEWALS FOR
ABC, DUMONT.. .

NEW YORK — The American
Broadcasting Company racked up
a 52-week renewal of “Mcet Cor-
liss Archer.” sponsored Ly elecs
tric ;ompanies. On TV, ABC got
three renewals: “Faith for Tuday,"
by Voice of Prophecy: “Homicide
Squad.” by Sterling Drug. and
alternate weeks of “Tales of To-
marrow b;l Rreisler  (watch-
bands). Du Mont Television Net-
work this week got a 52-week
renewnl of “Keep Posted” from
Curtis Publishing. and a renewal
on “Happy's Party” from Florida
Citrus Growers Association.

MILO FRANK HEADS
CBS CASTING . . .

NEW YORK-—Milo Frank this
week was named director of the
integrated talent scouting and
casting depertments of the Co-
lumbia Broadcasting Syslem's TV
network  Bob Banker. former
head of casting for CBS-TV, has
moved over lo the Ameriean
Broadcasting System’s TV web.
Frank flormerly had charge of
talent scouting only

SEVENTH SPONSOR
FOR G, MOORE , . .

NEW YORK~—The deep.treeze
division of Motor Products -

sevs~th spensor to buy the Carry
Moore dsviime show nn the Co-
lumbia Broadcasting System. The
advertiser lakes over Thursdays
1:45-2, breinning Janaary 8, thru
Roche, Villiams &  Cleaty,
Chicago.

WOR-TV GETS

WHELAN DRUG SEG . . .

NEW YORK — With the pur-.
chase of an hour and a half Sun-|
dav evenings by Whelan Drug
Stores. WOR-TV this week
racked up ahout seven and a half |
hours of nighitime sales in the
lust two months. Other recent |
buys include: Coca-Cola Bottlers
of New York, an hour and a half;
Picl's beer, one-quarier hour
sponsnyship of the “Broadway |
TV Thealer”; Sunset Appliance
Stores. two and a half hours;
White Rock, one-quarter hour. '

RED BARBER GIVES |
SPORTSCASTER'S CREDO . ..

NEW YORK—Red Barber, the
Columnbia Broadcasting System's
counselor on sports, this week
was being soughl after by lecture
agents as a result of his Wednes-
day (3) talk on his philosophy as
a sportscaster. Barber told the
audience. “A sporiscaster's job Is |
to report honestly, objectively |
and as accurately as he can. A
listener must lccfvthnt he 13 hear-
ing the truth and not the personal

opwnion of the broadcaster.”

| THE RESTLESS PEOPLE AND
|THE REVOLVING DOOR ...

Clarence Alexander has been
|made genernl manager of the
Creat "Plains Television Proper-
tes, hcaded by Herb Scheftel.
which has four TV station appli-
cations. | Joseph Matthews ga&
joined the A C. Nielson Com-
pany as Western sales manager
on the Niclsen Coverage Service.

. Gloria McGrath, of the Wilbur
Star packaging office, was mar-
ried yesterday (5) to Keith
Thomas, director of ‘“Ladics
Date” . . . Wasren Jennings s
{joining CBS Radio Spot Sales as
'an accounl exce. . . . Fredenck
| Bruns, formerly of Ruthrauff &
| Ryan, has joined the exec staff of
Donahue % Coe, . . . Ralph Nar-
della is newly named vice-presi-

dent in charge of new business at
the Ray-Hirsch agency. ... J. R,
Warwick, formerly of Kenyon &
Eckhardt, Woods & Warwick, and
Warwick & Legler, is now vice-|
president and plans board chair-
man at Morey, Humm & John- |
stone. , . . F. Sibley Moore. assist- |
ant ftreasurer of station WJR,|
Detroit, is being upped to veepee
with gencral exceutive duties. . .
Richard Hickox. chief amnouncer |
at WLAW, Boston, has been pro- |
moted to , roduclion manager. , .
Paul Martia. manager of
Hartford, Conn. is resigning to|
move to Philadelphia. He wifl be
replaced by Alex Buchsn. for-
merly of KMOX, St. Louis. . . ,
Basi] Matthews. formerly of
Dancer - Fitzgerald - Samplc, has
joined Kenyon & Eckhardt as
veepee and account exec. b
Crzane has been niade manager of
WICC, Bridgzeport, Conn., re-|
placing Wallie Dunlap, who s
taking charge of the company's
TV operatlon. Dick Lukin,
television direclor of WOR-TV's
“Broadway TV Thcater,” has re.
signed to enter the indie TV
paekaging field. Lukin has been
with the WOR-TV serles since its
nception 33 weeks aga.

v

AM-TV Events Ban
Draws NARTB Probe

WASHINGTON. Dec. 6. —An In-|
vestigation of reasons for obstruct-
ing radlo and TV coverage of|
ncws, sportint and other public
events, including congresslonal[
hearings, was launched this week
by the National Associatioo of
Radijo and Television Broadcasters,
following unanimous adoption of
a resolution by the associatlon’s
board of directors requesting
NARTB Prcsident Harold E Fel-
lows to appoint a TV-radio com-|
mittee to conduct the prob¢. The
committee seeks to obtain for the
industry “fair access” to news and
special events. {

The resolution, draft- by Paull
W. Mareney. general manager of|
WTIC, Hartford, Conn.. and Robert
D. Swezey, pgeneral manager of
WISU-TV, Ncw Orleans, and
chalrman of NARTB's TV board,
further stated: “It is vitally im-
poriant for the welfare of Lhe’
public and the radio and television
broadcasting industries that both
radlo and TV have access, on an
equal basis, with all olher media
to all sourees of news, spor’‘ng
events and spectal events of all
kinds, including congresslonal and
legislative and other public hear-
ings, on both a national and local
level.”

'statlons for vole December

Promising to select immedialely
a2 commiitee representative of “all
facets” of the industry, Fellows de-
clared, “the sreat broadcasting
media of this nation cannot live
up to their obvious responsibility
to serve the Amcrican public in
such an atmosphere of denial and
prejudice. This thing has bLeen
going on too long and is growing
to dangerous proportions. We in-
tend to do something about 11"

Judge Justin Miller, NARTB
board chalrman, whe will werk
closely with the committee on the
legal side of the probe, expressed
beliet that many of the actions
barring radio and TV reporters
from news events “are very possi-
bly In violation of our anti-trust
laws."

The special commiltec may lock
into regional NARTB proposals to
study the National Collegiate Ath-
letic Association ban on football
Eame coverage and rules govern-
ing coverage of legislative hear-
ings.

The NARTB board of directors
also approved changes in the as-
sociation bylaws and will reler
recom:nended changes lo member
9.
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subscribe to part of or the full
services of the resesrch organise.
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. 15 Went 46th  Steger.
New York,
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‘WALK A MILE’
IN 5TH PLACE

NEW YORK, Dec. 6 —In
the Pulse chart for Chicago in
last week's Billboard, in {ifth
placc Wednesday night Ip
September -nd October w1
listed "Cn ae) Caraven, Bob
flawk.” on WMAQ, 7-7:30
p.m. This was an error.
“Camel Caravan” was in that
<lot in September, but in Oe-
tober the fifth-place show
v.as “Walk a Mile.” The “Bod
Hawk™ show was on Monday
night, 8-9:30 p.m., in Chicago.
Pulse ~ting of “Camel Cara-
van" and “Walk & Mile” was
3.0 in September-October.

For Reviews and Ratings of Songe end
Recards See The Biilbnard Musle Popr
wlority Charts (Music Sectiom).

® Top 5 I?aJlo Shows
Each Day of the Week
in CINCINNATI el %

... According to Pulse Reporfs

Ind NBC
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e <ay SEPTEMBER OCTORER, 1952 Highst
[ ®e SUNDAY, 7 TO 12 PM. . Hr. e
—..... —).....\. DECEMBER IIIDE.
JACK BEMNY 88 2:00- 7:30 LT G % |
€1.....100).....2. DORIS DAY, AMOS N’
(= JCBS ..., T:30- B:00,....wKRC. .., .60
—iins —).....3. KALLMARE PLAYHOUSE €8S 9:00- 9:30 WwKRC. ... 53
=t =).....4 BES? PLAYS
THEATER GUILD MBC..... 8:30- 9:30.... .wlw . .50
[ o b.....5 MEREDITH wilLSOW.
CAVALCADE N8C ... B:00- 8:30 LI K |
—..... —3.. ..5. PLAYHOUSE ON
BROADWAY 85 .... 8:30-9:00.. ... WKKC. ... .40
MONDRY, T TO 12 PN,
1. 1UX RADK) THEATER . .CBS ... $:00.10.00. ... .wWKRC. .. .80
2. B0B HAWK SHOW BS . 10:0010:30 WKRC (1]
3. TELEPHONE WOUR 8L 9:00- 930 wiw 63
; m& OF AMERICA . .M8C 9:30-10:00 ww 55
MERED!TN WILLSON N8 .. 10:0010:30 LIU) 53
S. E. R MURROM.
NEWS, DAMCE A0S ... 10:30-10:45. ... WERC. ....53
TUESOAY, 7 10 12 PM
. TRUTH OF CONSEQUENCES,
MGEE & MOLLY. .. .. Bl 9.30-10:00. ... .wiw ... 54
. OPEN HOUSE MARTIN
& LEWIS - 9:00- 9:30 ww . 11
- LIFE WITH LUIGH [{] 9.00- 9:30 WK .53
. MR & MRS. NORTH .88, 8:30- 900 WERC .50
. BARRIE [RAIC,
GILDERSL EEVE KBL..... B:30- 9.00 WW.....50
WEDNEIDAY, 7 10 12 M.
. BASEBALL. MISC. ... _MonHe! . .. 8:00-10:00 wiro .70
(2. MUSIC TIME DRAGHET. .NBC 2:00. 8:30 L TP X 1
.2. DR, CHRISTIAN 8 B:30- %00 WKRC .. .33
. GIIDERSLEEVE, THE
20W i) NBYC 8:30- 9.00... wiw. . .55
. THE LONE RANGER ABC 1:30- .00 Wikl 5¢
. INSPECIOR HEARTHSTORE,
TRIS, COFFIN . ..., B:f™ 830 WKRC ... .50
. JOHNNY DOLLAR FIII’UCE
AND WAR CBS .. 9.00 930 wee .80
. THE BIG STORY MBC ... 9:3010:00.. . .wWIW.. ... 5.0
THURSDAY. 7 10 12 u1
.. 1. DRAGNET, TRUTH OR
o N8C..... 9:00-9:30.. . ww._. ... 65
2. FATHER-BEST,
HARRIS-FAVE weC . .. 9:30-10.00 wiw .83
3. FBI IN PEACE-WAR
BRIGHT STAR 85 ... B:30- 9.00.. ..WRRC. ... 55
—..... —)....3 umom sm BING
RS .. 9:30.10-00 wEel 55
—eees =Lene 5. MR, uuNElEon mml ] 9:00- 9-30 WIRC. ... .53
— —).....5 20V ROCERS. NEWS .., NSC ... 0.00- 8:30 LT |
kY. 7 u 11 0M
.1, LONE RANGER a8 130 3:00 . WAt ..., 5.8
. B V. KALTENBORN.. ... NEC .. 700 145, oww .50
.2. MEWS OF THE WORLO... NB( ... 7:30 7:4S wiw 58
.2 ONE MANS FAMILY N8 745 8:00 . wiw ..., .58
. CISCO X0 ... LAY 1.00- 7:30 WAL 43
SATURBAY, 7 10 12 P M
(—.ooos —Doo.. ) GANGBUSTERS 9.00- 930 . . WNRC. .60
(—..... =02 | WAS A COMMUNIST
FOR THE FOI ... MBS . .. 8:00- 8:30 weRo 5.2
(. ..o 53).....3. GENE AURY N (1 £:00- 8:30 WKRC .43
d=iios =)o, 4 AMERICAS HIT
PARADE Nen Net .. 3:30. 9:00 WP ... A4S
[ —Y.....4 BWAY_ IS MY BEAT,
STEVE ALLEN .. .....(BS..... 930:40:00,... WNRL ... .45
L]
§AM.T PN
PONORY-FRIDAY, & AM. T0 7 P.M.
» Nor-Met $1:00-11:15. ... WKRC 10
6.8 . _Non Ne! HA5.41:30 .. R . .63
. LS 91:45-92:00. . amRC .63
- .85 1:30-11:45. .. WXBC . 6.)
. s 4 MEWS - Non-Net 12:00-12:15. .. wiR(. .. ]
(=i —).... .4 HELEM TeEWT (s 12:30-12.45. .. WKR(. ... 64

SATURDAY, 6 AM. 12 7 PN
Sl I[N:IX FOOTRALL,
I

5. . .Nao-Nel . 2:00 500
2. BIT PARADE NonMet . .. &i15- 7.00..
.2, MAKE BELIEY
BALLROOM Kon Ne! 10:0012:00
.2 LET'S PRETEND .. 11:0011:30 .
.5 GIVE AND TANE ..(8§ 11:30-12:00..

SUNDAY, 4 AH 101 'N

= — )0 BASEBALL MISC . Wenfel 130 345, WPO. 13
Y RANDSTARD, MISC  emHer 3:45- 530, WO . 63
{mmes o0 ==).....3 TR DETECTIVE
MYSTERIES LMBS..... 5:00- $:30.....W(PO. . 43
(. revs ==).,...3. SYNCOPATION, OUR
MiSS BROOKS 8 &30 7:00.... WKRE, . 43
(e vves =0.....3. HOLLYWOOD STAR
PLAYHOUSE, MISL . .N6C $:30- 6:00..... MW .. 43

*Bused er [ 5. Conns 2adio Ownarship ¢f 1950 and Sales Managorves! 1952 ath
mate of families [n Ciatineaf metropofilan ered hrindxn Hamliion Cousty, Comp
B!l aed Kenton ewuntios. Ky. and Dearbern Ceuety. )
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Post-Freeze

‘Grants Soar
To 137 Tofal

WASHINGTON Dcc. 6. — Six
more TV station grants werc|
handed out by the Fedcrall
Communications Commission this|
week, bringing the post-frecze]
total to 137. Five of the six new|
grants are, for UHF stations, in-|
cluding one non-commercial cdu-
cationa! station. This brings the
total TV authorlzations to 245,
with the number of grants for
non-commercial stations reaching
10 this week. Of 765 applications
gendmg beforc the commission,
00 arc for UHF stations. !

The CP granted the Department
of Education, State of New Jersey,
New Brunswick, was the FCC's
first uon-commercial educational
TV authorization in_many wecks.
FCC Commissioner Edward Web-
ster an6 George Sterling protested
the commission's action, Wit
Sterling once again contending!
“It is 1llegal in my opinion to
grant & construetion permit unless
funds are immediately availabie
to construct the station. A positive
statement has been made by the
applicant that the funds are not
available for this cause.’

Cominercial CP's_ lhis weck
went 5?' James A. Noe. Monroe,
La., ¥HF Channel 8: Northwest-
ern Ohio Broadcasting Corpora-
tion, Lima, UHF Channel 33; Tele-
vision Broadcasters, Beaumont.
Tex.. UHF Channel 31: KIT Inc.
Yakima, Wash., UHF Channct 23.
and Cascade Broadcasting Com-
pany, Inc.. Yakima. Wash.. UHF
Chantuel 29.

'Cookery’ May
Go to ABC

CHICAGO, Dec. 6.—One of the
first pcsitive programing changes
to come out of the merger of
Unites Paramount Theaters and
the Ainerican Broadcasting Com-
pany may be the shift of “Crea-
tive Cookery.” successful WBKB
show, o the ABC PV nctwork.

WBKB. now owned by United
Paramount. will be sold to Colum-
bia Broadcasting System when
and .f the merger is approved
All WBKB contracts go to CBS
with the sale. but the Ivan Hill
agency. which owns “Creative
Cookcry,” plans to switch the
show to ABC. John Mitchell. gen-
eral manager of WBKB, who is
slated to continue in that post at
ABC's Chicago TV outlet. was in-
strumental in developing “Cre-
ative Cookery.”

The show features Francois
Pope and his two sons. It has been
s.r.0. to sponsors for two years.
It is scen an hour each weekday.l
It is planned to offer it to net-
work stations on a local sponsor-:
ship basis.

t
FCC Okays 5 |
Station CP’'s |

WASHINGTON, Dec. 6.—The
Federa: Communications Commis-
sion this week issued five con-
struction permits for new AM
broadcast stations and two addi-
tional CP’s for power incrcases
Granted CP's for new stations
were John Stevenson, Yuba City.
Calif.. to opera‘e on 1450ke, 160
watts, unlimited time; Israel Put-
nam Broadeasting Company, Put- |
name. Conn., 1350kc.. 500 watts,
daytime only; McLeod County|
Broadcasting Company, Hutebin- |
son, Minn., 1260kc., 1kw,, daynme‘
only; David M. Segal, Kansas Ci!y.‘
Mo., 1380kc., lkw., daytime only;|
Clintos Broadcasting Company, |
Inc, Warrensburg, Mo, 1450ke.,
250 warts, unlimited time.

Ins. Co. Seeks
Prestige TV-er

NEW YORK, Dec. 6. — The
Prudentjai Life Insurance Com-
bany this week was looking for a
video package. The sponsor had
been reported buying into “Show
of Shows” o1 the National Broad-
casting Company, but the deal
hever jciled.

Prudential would like a pro-
gram that combines prestige with
quality -entertainment.

Sign Up for

Three Clients
CBS Stanzas

NEW YORK. Dec. 8.—The Co-
Jumbia Broadcasting System this
week signed up three new clients.
Brylcream, thru Atherton & Cur-
rier, bought into the web's “Pow- |
er Plan” for 26 weeks. The ad-|
vertiser will sponsor one-third of
“The FBI In Peace and War,”
“Mec} Millie” and “Mr. Keen.”

The Ford Motor Company pur-
chased a 10:30-10:35 news strip
with Bob Trout. And CBS also
wrapped up Lucky Strike’s spon-
sorship of “The Amencan Way,” |
which features Horace Heidt and |
his touring musical unit. |

Believes FM
Leveling Off |

WASHINGTON, Dec. 6 Al
prediciion that “the leveling oﬁi
period” is at hand in FM was
made this week (5) by Chairmanf
Paul A. alker of the Fed-|
eral Communlications Commis-
sion, who asserted that FM has

finally come into its own. FM,|

he said, after a difficult start. is
due for gradual sound growth.

Addressing the fifth anniversary|

banquet of the Empire State FM
Schooi of the Air in Syracusc,
Walker said that in the first 10
months of this year, while 28 FM

BOLTS NCAA

Nore que 'In Politica
To Televise

4 Home Games

CHICAGO, Dec. 6—The Uni-
versity of Norte Dame is ready to
defy (nc National Collegiate Ath-
letic Association, if necessary. in
order to televise the four l;gou'e
Dame home games next faill.

Ed Krause, athletic director,
said Thursday at the football
banquet at South Bend that Notre
Dame has “very strong. definite

WASHINGTON, Dec. 6. — This
weck’s Housc subcommittce hear-
ing on campaign expenditures pro-

committec chairman to and the
present laws by boosting the linvit
on campaign outlays of national
political committces from the cur-
rent $3 million to $10 million to
meet the need for spending on
TV, radio and other items. Rep.
Hale Boggs (D., La.), subcom-
mittee chairman, who made
opinious” and intends to {fight the ‘proposal at the concjusion of
hard for its rights. He left afhearings, isn’t sure his subcom-
stfong feeling that the University | mittee gocs along with this hike.
will defy any NCAA ban. { Altho the subcommittee was no<

duced a proposal from the sub-|.

Propose Big Boost

| Outlays

told the subcommittee that this
year's electioneering -has solidified
TV and radlo as campaign nceds.
He added, tho, that “a political
paign is the i
for a major uphecaval in the broad-
casting industry,” with regular
programs disrupted and with the
broadcaster operating in “a highly
competitive atmosphere.” He said
campaign speech broadcasts
weren't “necessarily inspirational”
and resulted often in loss of regu-
lar station listencrs. He stressed
radio-TV's role in bringing out
record vote. He called the sub-
committec’s attention to libel ac-
tion responsibilities under presen
statutes and asked for clarification.
Federal Communications Com-
mission Chairman Paul A. Walker

| in January.

Notre Dame has 1953 héme i i
games with Pittsburgh, Navy, Iowa th\f; ncir :cmn:h‘?g :0:::;‘5‘?;‘:‘
and Southern Mcthodist. was unanimously ag

Simultaneously with Krause's|legislation to accommodate spend-
remarks Big 10 athletic directors|ing nceds for TV and radio in
individually appeared to favor a|campaigns is necessary (The Bill-

h:ll"l for rcglonn‘l :c{fcatzrl: of }(\oot- board, December 6)

2lbgamesgnext fals ¢ Show-| - stimony by a parade of po-
gg!%%lso‘ l::sre‘ﬁam‘;;ﬂtzisg;g :)? litical, government and trade lead-~

1 ers contributed to spcculation

Pennsylvania, all opposcd to re-
strictive TV, will la?(e place v.vi!h! about how much was spent on

d 1t and radio in the 1952 national elec-
the NCAA at that group’s meclmg} tion campalgn, and the guessing

| was still in the neighborhood of §7
million and up, but the actual
station: went off the air. 24 others | {igudre may never be known. Ralph
went on, and several that had | W. Hardy, government rclations
exited have applied for permits director of National Association of
to resume operation Radio and Television Broadcasters,

also suggested clarification of the
laws governing broadcast respon-
sibilities.

On the Communications Act’s
provision denying licensecs power
of censorship of material broad-
cast by a legally qualified candi-
date, Walker said: *This is an ab-
solute prohibition in the law and
the commission has not inter-
preted it as such.” Need for mor¢
srealistic” spending ceilings wat
stressed by heads of both majo
political partics and by scvera
other witnesscs. Arthur B. Sum-
merficld, GOP national chairmar
and postmaster gencral-designate
said the TV cra has rendered the
present ceilings as useless.

Where Broadway
crosses “Main Street”

The curtain goes up on Broad-
way and people in towns and on
farms across the countsry can
watch from front row center on
their telcvision sets.

Seven short ycars ago the first
intercity television broadcast,
using today’s methods, took
place between New York and
Philadeclphia—a distance of 95
miles. Since then the Bell Sysiemn
has cxpanded its network until
today it contains over 30,000
channe! miiles.

This cxpansion required great
investments of ingenuity, cffort
and money. Yet the cost of the
serviceislow. Bell System charges,
for the use of its intercity tciewi-

sion facilitics, average about 10
cents a mile for a half hour.

QL‘; BELL TELEPHONE SYSTEM

PROVIOING TRANSMISSION CHANNELS
FOR INTERCITY RAOIO ANO TELEVISION
BROADCASTING TODAY ANO TOMORROW,
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Television Radio Reviews

in Town Today J

TELEVISION — Reviewed
Monday {24), 6:30-7 p.m.. EST.
The second segment presented by
the Pennsylvania Rubber Com-
pany thru William Esty via
WOR-TV. Produzed by the sta-
tion. Director. Louis Freedman.
Commentators: John Wingate.
Harry Wismer and Paul Killiam.

An old but exccllent formula.
the misnamed "In Town Today."
can be developed into a program
with a long run future. In its
present state. the stanza’s first
two 10-minute segments are well
handled. but the third can be
improved

The thrce segments are news
which John Wingate (soon to be
replaced by Don Goddard and
John B. Hughes) announces.
sports  with Harry Wismer as
commeéntator and weather and
anecdotes by Paul Killiam.
Wingate's news presentation is
straight minus any integpretation
and also integrates film and pic-
tures for excellent results. A vet-
eran sportscaster. Harry Wismer.
does not go behind the more ob-
vious developments in the world
of athletics. His handling of
events, however, is crisp and
clear He also invites guests. The
two on his segment were Mary
McGrath and Roger Schroder,
two stars of the Roller Derby. |

Killiam's segmcent should be-
come equally acceptable once he
curbs his penchant for puns.
His department of the program
should actually tell who and
what is “In Town Today."” per-
haps in the way of show:., con-
certs and otherwise, and in the
w.}y of personalities.

nstead, Killiam gave a lengthy
and unfunuy discourse on the um- |

brella. An example of his pla{mon
words was his remark about
ancient umbrellas which were

carried in the reign of the Egyp-
tian Pharoahs.

. Twenty minutes of the program
is sold to participating sponsors,
The other 10 minutes is owned by
Pennsylvania Rubber. which used
Harry Wismer as its spieler. He |

talked about the good points of |
the new Pennsylvania Basketball. |
n Morse
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Sense and Nonsense |

TELEVISION—Reviewed Mon. |
day (24), 6-6:30 p.m., EST. Pre-|
rerted by the Coca Cola bottlers
of New York. thru the William
Esty agency, via WNBT. New
York. Producer, Jeff Selden. Di-
rector, Dwight Hemion. Music.
Roy Ross. Emseec. Ralph Paul.

Another of the ever-present
quiz shows. "“Sense and on- |
sense,” impresses as a Program
which needs considerable sharp-
ening and revision if it is to suc-

. The numerous gadgets
needed for the questions are
clumsy and cover up contestants; |
the participants lacked color. and
the questions themselves did not
inspire sufficient spontancity to
become entertaining. |

The stanza pitted three cub)
scouts against three high school
teacheis. They were asked to an- |
swer five different questions
which demanded they use one of |
their senses—sight, smell. sound.
taste and touch—to identify ob-
jects, The kids were' hardly re-
iaxed. and the high school teach-
ers far from stimulating. Perhaps
the combination of adults and
children in the game was not
pood. Perhaps the cause of en-
tertainment might have been bet-
ter served were youngster to
battle youngster.

Ralph Paul, the emsce, has an
casy manner, but must dig fur-
ther into the backgrounds of the
participants for interesting mate-
rial. He ls not allowed to do this|
because  three teams the
game. One team could easily be
dropped which would give hl"nl
more time and would make it
easier to frame attractive ques- |
tions.

Pau) also spiels the commer- |

CAPSULE COMMENT |

1
. In Town Today {TV). WOR- [
TV. Monday (22), 6:30-7 p.m.
EST. E
An old but excellent formula.
the misnamed “In Town To- |
day.” ca.. be developed into a
program with a long run fu-
ture. It consists of news, sports
and anecdotes handled by
John Wingate, Harry Wismer |
and Paul Killiam. respectively
The first two 10-minute seg-
ments, straight and business-
like, are good. The third. with ’
Killiam indulging his penchant
for puns. tends to get too cute
for acceptance. It should ac-
tually tell what and who is "'In
Town Today.” The Pennsyl-
vania Rubber commercial for ’

its baskétball, with Wismer
pieling, was a strong sell. (See
full review this issue.)}

o ¢ w '

[

Sense and Nonsense (TV).
WNBT. New York, Monday
(24), 6-6:30 p.m.. EST.
Another of the ever-present

quiz shows, “Sense and Non-

sense,” impresses ac a program
which needs considerable
sharpening and revision if it
is to succeed. The numerous
gadgets needed for the ques-
tions are clumsy, #nd cover up
contestants; the participants
lacked eolor, and the questions
themselves did not inspire suf- |
ficient spontaniety to become

entertaining. The game de- ’
mands that contestants iden-

tify objects by use of each of
their five senses—sight. smell,
sound, taste and touch. The
emsee, Ralph Paul, has an easy
manner, but must ferret more
interesting material from con-
testanis. His commercial for

Coca-Cola is too hard a sell

(See full review lhif issue.)

The Magic Clown (TV)
WNBT. New York. Sunday
(16). 11:30-Noon, EST.

The ~lmple format consists of

a lovable clown character do-

ing a series of magic tricks.

Since this combines two pro-

fesions dear to kids, the show

is an apt vehicle for candy
sponsorship. <(See full review
this i1ssue.)

|

COMFEDY MATERIAL
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The Magic Clown

TELEVISICN - Reviewed

Sunday (16). 11:30 a.m.-Noon.
EST. Sponsored by Gold Medal
Candy Company, thru Emll Mo-
ull via WNBT. New York. Pro-
ducer-director, Nat B. Eisenberg.
Cast: Richard DuBois, Mimi
Walters.
Since it combines in one per-
sonality two professions dear to
children. "Magic Clown" is a most
appropriate vehicle for candy ad-
vertising. Richard DuBois, in thé
costume and character of a lova-
ble. boisi.ous clown, does a
limitless series of card and scarf
tricks. He works before a studio
audience of kids. all of them
wearing Turkish fezzes.

Members of the audience were
from time to time called up to as-
sist on a trick. These kids occa-
sionally looked quite bewildcred
by it all, but DuBois carried it all
off with good cheer. DuBois also
gets an assist from a little mario-
nette clown. The rplugs for
Bonomo's Turkish Taffy and Kor-

day Candy combine the straight
pitch an package demonstra-
tions. Gene Plotnik.

cials for the Coca Cola bottlers of
New York. They concentrate on
the natural aspects of the soft
drink. “No imitation flavoring or
color” is 4he pitch. The drink, by
now. is so well established it does
not need the typc of hard sell
Paul seems to be giving it.
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Legif Reviews

SEE THE JAGUAR

{Opened Wednerdsy, Decemder 3)

Cort Theater

A drams by N Richard Narh Staged by
Micharl Gordon. Sets and costumes by
Lemue) Ayera Incidental music by Alee
Wilder. Company manager fron.

managtr. Ward Bishop Press rep-
reseniaiive, Oeorce Ross Preremied by
Lemuel Ayers in association with Helen

Madeleine Renaud,
Jean-Louis Barrauft
and Company in
HAMLET

(Opened Mondny, December 1)

Ziegfeld Theater

A tragedy by William Shakespeare Trane.

Ditop Phillip  Pine Isted by Andre Gide Staged by Jeane
Yetter David Clerke  Louls Barrault. Muste by Arihur Homeg.
Janos ..Constance Pord | @¢r. Decor and costumes BY Andre Mas.
Oramia Ricks Roy Pant ton Manager, C. Leonard. Stage manager,
Mre. Wikins Margaret Barker Roxer Guttis. Press representative Mar.
Dave Rick Arthur Kennedy tin Pelnstein. Preaented 8 Hurok m
Brad . .Cameron Prud bomme associition with the Ministry of Poreigm
Harvey George Tyne _Affairs of the Prench gevernment
Prank Arthur Batanides Claudius. King Denmark Jacqurs Dacqmine
Meeker Ted s Hamlet -Jeen-Louis Rarrauit
Mrs. Merker ..Plorence Bundstrom Polonius Piette Berltn
Wally Witkine James Dean Horatio Jean Deraflly
Jee Jee Dane Knell Larrtes Jean-Claude Miche]
Sam Rarrison Dowd Rosencrants
Andy Harry Bergman | Ouiidenttern
Cnrson Tony Kraber; Ogric 3

Among our current crop of
younger actors. no one has a bet-
ter right to clevation to stardom
than Arthur Kennedy. It is a vin-
dication of practically everv-
body's past judgments to see his
name topside on the marquee of

the Cort. But it's just too bad
that Kennedy's stellar honors
have to tee-off with something|

like "See the Jaguar,” for all the |
Kennedy stage-cralt can’t make |
N. Richard Nash's unhappy mclo
anything more than the preten- |
tious, heavy-handed balderdash
that it is. It is a dreary, f{utile|
business. and it is hard to under-|
stand why an actor of Kennedy's
stature allowed himself to be-
come involved with it

Just what was bothering play-
wright Nash, when he wrote it
down. is beside the point. Ob-
viously, he is concerned about
human brutality and the tough
| (Continued on page 24}

!

TV-Film

Reviews

The Continental

TV FILM—Reviewed at special
screenina. Runnnig time. 12 min-
utes. Produced by Dynamic
Films. Inc.. 112 West 89th Street,
New York. Producer - director.
Henry Morley. Script. Renzo Ce-
sana. Camera. Arthur Florman.
Cast: Renzo Cesana.

There was a time when some
programing experts thought ro
mance might be the coming thing
in radio and TV. It actually never
became too prevalent, altho a,
couple of items in this style have
mac.: a stir over the past couple
of years. One of them. "The Con-
tinental,” which was on Columbia
Broadcasting System TV before
the summer. has now ' n put on
fi by Dynamic. Fnzo Cesana,
the man .of the title has com-
pletely re-scripted it, maintaining
the several trade-marks of the
show, including the now famous
opening line, “Don't be afraid.
darling. " There is also the
champagne and the lighting of the
two cigarcttes.

The whole conception and pac-
ing of the first show was
perfectly keyed to its theme,
namely the art of gentle seduc
tion. At first Cesana was restless
and impersonal. talking about
Ireland and the expression, "“a
kiss to keep you warm." Grad-
ually he became more relaxed
and personal with the camera. He
lighted cigarettes, called for
champagne and read the lyric of
a song. All this was done to a
soft background by organ and pi-
ano. The living room set showed
up clearly and impressively. Film
and sound quality over all were
excellent.

The show has an air of sophis}—
tication, but it's not snooty. It is
good for a soothing late-evening
session, a sort of antidote to the
fast pace of the world and the
programing that tries to keep up
with it. Its appeal for the frus-
trated fem audience is obvious,
but it ailso has something for the
husbands. Cesana carries it off
with enough tongue in cheeck:
hence men can get a kick out of
pooh-poohing it. or they can just
sit back and learn something
about 'amour. In all it's a good
peg for sponsorship by snob ap-
peal items, ladies’ wear, cosmet-
ics, drugs.

Shooting has been completed
on the first 13 segments. Distrib-
ution and pricing arrangemecnts
have still to be worked out.

Gene Plotnik.

Life With
Buster Keaton

TV FILM-—-Reviewed Thursday
(4), 7:30-8 p.m.. EST. Sponsored
by Marcal Manufacturing Com-
pany, via Du Mont Television
Network. Producer, Clyde Bruck-
man. Executive producer, Carl K.
Hittleman. Directors. Eddie Clein
and "Arthur Hilton. Camerman.
Jackson Rose. Cast: Buster Kea-
ton. others.

Buster Keaton, the {amous si-
lent picture clown, had to wait
for television to prove that he’s
even funnier when wired for
sound. Keaton's old comedies
have been playing the video cir-
cuit for some time, but (aside
from a few guest spots mainly as
a pantomimisty this series marks
his first TV appearance as a linc-
speaking situation comedy star.

Keaton’s masterful sense of
timing is as sharp as ever, and the
first episode, tagged "The Col-
lapsible Clerk,” had all the fast
pacing and spontaneous slapstick
humor of the old silents. plus a
topical plot line and the slick

{Continucd on page 58)

‘The Abbott and Costella
Show

TV Film—Reviewed Friday (5},
10:30-11 p.m., EST. Sponsored by
local New York Chevrolet Deal-
ers, via WCBS-TV, New York.
Produced by Revue Productions
(Music Corporation of Americal.
Cast: Bud Abbott. Lou Costelio.
others. Distribuied by the Music
| Corporation of America,

| The new Abbott and Costello
film series is far from the best
situation comedy on TV, but it's
undoubtedly the noisiest. If a
viewer's idea of high humor is a
lighted cigars applied to Lou
Costello's ample posterior, then
this show should be right up his
|alley, and we use the term ad-
|visedly. More sensitive souls
may find the undue emphasis on
{nintul physical gags too convinc-
ng to be funny.

Anyway you look at it tho, the
film series is rough-house from
start to finish, with each scene
played for immediate laughs
often at the expense of the gen-
eral plot line. The latter con-
cerned ‘vith Costello's feud
with “Stinky,” played by a plump
middle-aged actor wearing a Mil-

{Continued on page 58}

|

A Priest

Pranciseo -Jaraues Qalland
Bernardo Kerge Perrauht
Mareetus > Regis Outie
Resnaldo i “ee Jacques Galland
The Plaver King Besuchame
Lucianus Serge  Perravlt

Pirst Oravedigser
Second Oravedigger

Chnarles Mahieu
eyre Bomnie

Fortinbras Jean.Pranccin Calve
Gertrude Marie-Helene Daste
Ophelta SBimons _Valere
The Plaver Queen Anne Cnyrere
Ohost of Hamlel's Falhar .Jrun Jwillard

Lords. Ladies. Officers. Soldiere. Nes.

sengers and Attendants. ete

After the critical encomiums
that have been heaped upon the
{Continued on page 24)

I’'VE GOT SIXPENCE

(Opened Tueaday Deremne

Ethel Barrymore Theater

A comedy by John Van Druten %isced by
the author. Settings by Ti» Aronaon.
Cortumes supervised by Burion Mitler
Company manager, Richard Horper,
Stage manager, John Sola. Press repre-

sentatives. Barry fiyama »nd Martia

Schwartz. Presenicd by Gertrude Macy

and Walter Slarke

Inez Cabral Yiveep Linofors
Doreen Vicki ~Cumming
Dr. Ormunian aul Lipson
Peter Tyndall . Edmond O'Brirn
Mrs. Entwhistle Patricia Collinge
Carolyn Lois Rolmed

Robert Oallugher . Bert  Thorn

Playwright John Van Druten
has a message on his mind. It
seems in these turbulent years
that man's salvation dJdepends
upon his acceptance of a true spir-
itual concept. Nobody is going to
argue about this. Man has always
made a mess of things. when he
has tried to manage them on_his
own level,

Hownver, it must be reported
that Van Druten has taken an odd
approach for the transmission of
such a stricture. Since “Ive Got
Sixpence” winds up for a poten-
tial happy ending. it may be pre-
sumed to be a comedy, but along
the way there arc seriots bog-
downs in elementary talk and
cliches. with sex with a ecapitol
"S" as the major element in the
procecdings. What the plavwright
i getting at is obviously true, and
he does eventually make his point.
But, one way or another. his char-
acters seem fantastically over-
drawn, and there secms to be a lot
of mawkish confusion in pulling
them thru to the final curtain. A
lot of people are likely to find
“‘Sixpence” worth just about that
sum

For focal protagonists. Van
Druten has thrown together a lass
with a vague belief in <®me sort
of divine power and a selfish

roung heel who believes in noth-
ing. He makes it burningly plain
that he isn't to be trapped into
matrimony, but she somchow
hynotizes herself to put their af-
fair on a spiritual plane. On the
sidelines arc a lad who practices a
religion of lip service, a gal who is
willing to do the same thing in or-
der to get formally spliced and a
| slightly wacky old lady who finds
spiritual solaCe via the ministra-
tions of a fuith healer.
| All is on a light, if not conven:
‘tional, plane until the sezond
stanza. vhen the heroine discovers
she i pregnant, and her hero
walks out on her just as he ‘sald
he would. From there on matters
get steamed-up for some real
melo doings. with the gal’s almost
making with too many sleeping
pills, and the lad's returning to
her to burst into hysterical tears
| When she finds that he has been
doing a little private praying on
his own. it seems to make every-
thing all right. Presumably. they
could be expected to head for
City Hall and a license in the near
future.

As the troubled heroine, Viveca
Lindfors makes a most auspicious
Stem debut. Her early scenes are
touchingly effective, altho a pew-
sitter can never believe a level-
headed gal like that could fall for
such a heel as Edmond O’Brien
makes the hero. O’Brien plays 3
properly arrogant louse and onlg

(Continued on page 24,
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- 'TELEVISION-RADIO 9

Today radio entertains, informs and sells peo-
ple wherever they go.

In fact, the average American spends more (ime
with radio than with magazines, TV, and news-
papers combined.

People listen to radios in cars, kitchens, yachts,
bedrooms, living rooms, trains, canoes, bars,
terraces, hotels, restaurants, beaches, deserts,
mountain-tops, airplanes.

Right now there are 105,300,000 radio seta in the
country. Virtually every home is a radio home—
and over half of them have two or more sets,

Inautomobiles alone, there are 27,424,500 radios.
Atany given moment, over one-third of the radio-
equipped cars on the road have their sets in use.

And last year Americans bought 12,775,000 new
radio sets!

Radio reaches its vast audience at far lower cost
than any other medium—whether by nation-
wide networks or local stations.

No doubt about it:

The smartest buys in all advertising are being
made in radio. And they're being made right now,

This man is now being sold a food freezer

Breadsase
Advertising
Bureasu, ng,
HAB is an
organuation
mupported by
wdependen
broudcasiers,
oetworks and
station
fepreacntatives

all over America
»

270 PARK AVE,\NEW YORK CITY
»
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\UTP MAY GET
| NEW FACILITIES

NEW YORK. Dcc. 6.—It is
reported that two of the larg-

SAG Gets Its Foot

MORE COURT ACTION
Kaufman Gets Into

In Ad Agency Door

HOLLYWOOD, Dec. 8-—Screen’ agencies and other producers that
Actors’ Guild this weck cracked they can't atford to comply with|
the wall of ad agency rosistance SAG's demands. |
in its TV [lm commcrcial strik€  Terms of {he Interim pact basic-
against the agencics and filmed | a1ly grant the guild what it ask-4|
spot commercials by signdug 19- guring jts collectlve bargaining
terim contracts with five Pro-| contract negotiations with the ad
ducers [n New York. Chieago ond’ ggencies and Eastern-based film
Hollywood. Contract binds pro- spot producers. Minimum pay is
ducers 16 SAG's demands during pegged at $70 per commercial for|
the present strike perlod and al-1on"camera™ employment. Here-|
lows them to continue production |pfore, spot producers pald actors
of flmed commercials until both| . daily minimum of $70, similar
warring sides have agrecd 10 8|15 the regular motion picture con-
regular collcetive bargaining €OR-|:raet minimum, and were able to
tract on an industry-wide basis| nroduce a number of spots during
covering  production of flmed |, gfnple day. SAG asked for pay-
spots. Interim pacts were made .enyon a per spot basis. but this
available to those producers Who|yas one of the demands agencies|
asked lor relicf from the strike | roruged. |
during the present crisis. Minimum for “'off carnera™ cm-

SAG refused to name those pro-| ployment is $45 per commercial. |
ducers who signed the interim |Allowing one hour of production|
agreemenl, claiming that it had|time for each additiona. commer-|
promised the blurb makers not tolcial made during the same session,
divulge their identity. Howcver,|an extra hour of produetion time
{1 was learned that lhe Hollywood| wiil be allowed. Extra produclion
producers who broke ranks in-{beyond thc above, will be paid m|
cluded Cascade Produetions and|hourly units at $10 per hour.

Roland Reed Productions, both on
the Hal Roach lot. Reed produces
a substantlal shere of Hollywood-
made commercials.  Understood
that conlract commitmenis to de-

On camcra minimum for sing-
crs, from soloist to groups of six,|
$70 per commercial; In groups|
over six, $62.50 per vocolist. Minl-
mum for mouthing playback 845‘

est producers of fllm in
United Television Programs’
catalog are buying into the
syndication firm. This would
place at the disposal of UTP,
production facilities snd pic-
ture financing heretafore not
available and put the com-
pany in a much more solid
position to meet the chal-
lenge of competitors.

Unity Hires 3
Field Reps to
Meet Growth

NEW YORK. Dec. 6—In a
move 1o meet service demands of
the newly expanded TV market
Unity Television here hired three
new tield representatives this
{menth, and will add at least twe
more sales staffers within the
next two months.

In line with this Unity
Arche Mayers noted the TV film

prexy

liver spots to sponsors forced him|per commercial made in four-hour
to conclude the Interim pact. Same | session, with $11.25 per hour rate
contraciual situation cxisted with!for extra time. Minimum for
the others who bowed to the mouthing playback on the same
guild’s demands. Indications are|day, $70 per commercial.  Off
that more produccrs will fall inte| camera minimums give soloisls $45
the interim contract group, there-|per cammercial; $40 kn  groups
by virtually negating claims of | from two to four singers; $35 mini~
mum per commercial in groups of
more than four singers, and $t1.25

Iper hour beyond four-hour ses-

distribution firm has acquired 30
\new features during the last 60
|days, including the 18 Seol M
| Wurtzel flickers. onginally re
|leased to thealers thru 20th Cen-
Itury-Fox

New staffers include Noah Jac-
|obs, the South: Phillip Besser,
upstate New York and Western
Pennsylvaniz, and Bob Huffman,
Midwest. The present Unity sales

HOLLYWOOD, Dec. 6. — New
fegal fuel was tossed on the Louls
Snader-Bisno & Bisno court fire
this week by Reuben Kautman,
former prexy of Snader Telescrip-
tions Sales and now head of Guild
Films, lnc, TV film distributing
firm, Kaufman filed a complaini
in Federal District Court against
Snader Telcseription Sales. Alex-
ander Bisno, Sam_ Markovitch,
Snader Distribution Company, Bise
no Telefilm Sales, Ben Frye, Unlted
Television Programs. Nathan
Dicker, Sid Dorfman and BSM
Teleseriptions.

Kaufman alleged he owns 75
shares of capital stock in Snader
lelescription Sales, which repre-
ents 25 per cent of the frm's out-
sonding stock. This firm, he
dated, holds distribution rlghts for|
1 25-year period to 800 Telescrip-
ions produced by BSM. STS, hc
:aid, has $1,400,000 earned in fees|
ance the start of the company.

He charged that UTP has taken|
wer distribution of the films and
yas been allowed to reccive fees
for their rental which he claimed
selongs lo STS. He demanded that
iccounling e given by Ben Frye)
of money collected for these Rlms|
wnd that all Gles. eontracts and|
prints be returned. He said that
Al Bisno, Sam Markovitch and
Louis Snader own 63 per cent oll
STS. STS owns rights to 13 Alex-
ander Korda feature films, which
05t $300,000 to acquire, and the|
Dick Tracy series which was pro-
duced at §500,000. Prints for both
these scries, owned by STS. Kauf-|

Snader-Bisno Act

an injunction to stop Frye and
UTP from distributing the Alms,
an sccounting by Frye and UTP
of all moncy collected. an accounl-
ing from Bisno of his financial
handling of the Arm, Blsno ac-
count for loans be made and se-
curities he received as collateral,
that the court delermine whether
$300,000 fund from Bisno to STS
is a permanent investment or a
loan and rule on the legality of
that transaction, anil damages for
allegedly stripping STS of its as-
sctr and 5huttﬁm down its opera.
tions in favor of Frey and UTP.
Kaufman also asked the court to
order STS to pay sttorney B. J.
Felixman's fces for handling this
litigation, contending he's repre-
senting STS's benefit

He asked for and reecived court
order stopping sale of Kaufman's
stock in §TS. U. 5. Judge leon
Yunkwich set December 9 as hear-
ing date of the complaint.

Consolidated
Expects Gross

To Top $1 Mil

NEW YORK, Dec. 6. — On the
bagix of gross sales since its in-
ception 1n August, Consolidated

l'e 4 1f includ je La West.
!sions. In cases where one com. 5taff includes Connie Lazar, West
GrOSS'Krasne | mereial is integrated with differ. €m division manager; Len Fire.

man claimed. are valued at $50,- Television Sales here estimates
000. Hc further claimed STS con- that the firm's gross returns for
Iraets are valued at $860.000 with|fts first year of operation should
a potential galn of sqveral addi-|exceed $1,000,000. The TV film

| ent advertisi s. singers Stone, Eastern division manager;
G ' Ok [ ::;m ab" ‘;.L.é";%z.?(f‘f:fif“;"::,; Vic Bikel, Southwest dhvision, an
alif. Studios

| sage into which such commercial Sid Weiner, Central Statcs
is integrated. Altho most film  distributors
HOLLYWOQD, Dec. 8. — Jack
Gross and Phil Krasnc officially

acquired Californla Studlos Friday
(5) when Probate Judge Newton
Condee approved terms of the
transaction. Gross-Krasne thus be-
comes the first TV film produc-
tion company {0 have its own lot
G-K will pay approximately $15,-
000 tor the lot which includes five

tional millions of dollars.

Kaulman demanded retum of
hiz alleged $24.000 original loan
plus interest retroactive to May 1,
1953, plus $1.300 in claimed back‘
pay and 51,000 for working thru
his vacatlon period. He asked for

Contract allows use of blurbs lewer their rates on re-runs, Unity
s part of a net show or as a asks and Is getting accclerated
hitch-hike” plug to be televised Fates on at least two of its film
once in each TV market for the packages. The Laurel and Hardy
original fee. plus full payment of shorts were originally sold to
the original fce to the players for Karl Shoes for sponsorship over
coch repested alring of the com- KNBH, Los Angeles, at $150 a
mercial. Commcereials must be| play. Since then, Karl Shoes has
first telecast not later than six Sponsored three re-runs. with the

months after date of completion
and not further aircd beyond one
year after completion date.

In case of wild spols (slation
breaks), original fee covers use
without Iimit for four consecutive
weeks after first use over any TV

first re-run lagped al $200; the
secand $300, and the most recent
renewal at $400. Unity places the |
same acceleraled price tag on re-|
runs for its Charlie Chase scries,
now in its third run in Detroit. |

Earlier this week, Unity leased |

to

Pic Syndicates
Switch Execs

distribution outfit prossed more
than $230,000 during its first
quarter, with sales figures for
each month topping the preceding
month

Consolidated’s general manager,
Peter M. Robeck, currently in
New York for sales conferences
with his Eastern sales manager,
Halscy Barrett, said that durin,
the past two weeks Consolida
has completed 29 sales, including
“Front Page Detective.” to seven
outlets: "Holivwood Half our,”
five markets; "Ringside With the
Rasslers,” seven marirets. “Public

sound stages, other roduction | statlon. For cach additional four-ifts entire film library the Prosccutor,” four markets: “Crus
facilities and administrative offices.| week period blurb is used, playersiAmerican Broadcasting Cum-’ NEW YORK. Dec. 6.—Two top |5ader Rabbit,” five markets. and
Three of California’s five stages| must get full original fce. 1f plug panv's Western TV division for| 10 "o ece” moved mto higher |

are currently occupied by the
Fred Ziv Company, leaving two
tor G-K's productlon aclivities
G-K plans to complcte moving two
weeks from  ils present RKO-
Pathe location in Culver City to
the Hollywood lot. Firm will re-
sume production January 5 on
Lever Brothers’ “"Big Town"” series
The four films go before the cam-
eras ofter thesfirst of the year.

QUICK
TAKES

New York

Ralph Cohn and Joha Mitchell.
newly named veepees at Screcen
Gems, left for their Hollywoad
plant over the week-end. . . . Jack
Ishmole has been made an ac-

|18 used both as program spot on
net and n loeal shows (wild
spots), players will be paid two
full scparate fces on both the
above bas.s. If a player appears
in a program opening or closing
sans commerclal plug, he must be
paid scparately an amount cqual
to half of the rcuse of specified lee.l
Should ownership of ¢commercials]
be transferred, producer agrees to
demand the transferec to agree n
writing to these provisions, there-
by taking over liability of pay-
ment.

Peerless Sells

$250,000. The deal becomes ef-

Film Package

NEW YORK. Dce. 6.—Pcerless
Television Productions, Inc., here
|this weck sold its feature film |

| echelon spots in video film syndi- ‘
| cation firms this week.

George Shupert, former head of
Pe.vless Films, the Edward Small
|subsidiazy, switched over fto
United 4+ 5 TV to become cc:
pec and general sales manager.
He succeeds John Mitchell, who
iJolns ‘Screen Gems in a similar
| capacity.

It is expected that these moves

‘International’
Series Abroad o e i E e

HOLLYWOOD, Dec. 8. Shel. |<°TP2Me>

don Revnolds. producer-director-

writer of Nationa! Broadcastin,

Company's “Foreign Intriguc” Tv FILM
series, IS currently preparing a

the new series. with initial film |

starring  French  actor Claude! Conti Products has bought the
Dauphin, Thesp will soon be seen|“Lilli Palmer Show” from the

fective January 1, with films
scheduled to be shown on KECA-
TV, Hollywood, and KGO-TV,
San Franeisco.

Reynolds Sets

International,” to be produced |
abroad. Reynolds, now in Paris. |
has completed the pilot reel of|

" | package to six stations, including |
e o e e e ] Q-TV, slated to go on the rir

vision Productions. He was for. A
merly in charge of sales promo- 300N as Spokanc's first vidco out-

tion and bookings. . . . New of- ‘et
ficers of the flm editors’ 1.ion| The 26 features were &also
herc are Fred Ahrens, president: picked up by KMTV, Omaha;

Leonard Hein. vecpee: Bob Dwor- JAC-TV, Johnstown, Pa;
sky. secretary; Larry sh.m.,'KPHO - TV, Phoenix, Anz;
Jz., treasurer. and Charles Wolfe, | KFMB-TV, San Diega, Cal, and

business agent. . . . Nelson Case |KING-TV, Scattic.

nounce "Steve Randall,” re.run Ziv Chalks up
Big West Sale

of “Hollywood Offbeat” on the
NEW YORK, Dec. 6.—Ziv Tele-

Du Mont Television Network. . . .
The Jam Handy Organization in

vision Programs, Inc., this week
chalked up the largest regional

Dctroit i3 producing the first film
sale in the history of its Western

commercials 1o be used on
| division. by signing Pacific Mer-

“Kukla, Frun and Ollie," for RCA

Estate Ranges. . . . Charles Shutt,
cury Television Company. Los
Angele., to sponsor the “Boston

manager of Telenews' \Washing- |

ton Burcau, will use an aug-|

mented staff for its filming of the |

inauguration. Telenews has also

prepared a 30-minute year-end

news wrap-up.

Hollywood Blackie” TV film scries in nine
Miriam Gieger, formerly of the markets. At the same time, Ziv

William Morris Agency, has made six ncw sates of "Favorite

joined Filmeraft Productions to| Story."” the Adolph Menjnu series.

supervige seripting of the "Mark| Pacific is buying *“Boston

Twain Television Theater.” [Bladu'e“ m San Diego, Calif.,

Paramount’s “Little Boy Lost."

! Reynolds has been headquarter-
| ing his production in Paris, and is
|now alternating production be-
tween the French capital and
Steckholm. He intends to produce
‘International” in Reme, thercby
giving him TV tilm production in
three European capitals. “Inter-
national” series is now being
edited. Show will be a series of
light camedies utilizing Furopean
background. William Movrris
agency will serve as sales reps.

KFMB-TV; Portland, Ore.,
KPTV; Salt Lake Citv, KSL-TV;
‘Honolulu. KGMB-TV, Scattle,
| KING-TV: Spokane, KHQ-TV;
‘Dcnvrr‘ KFEL-TV; Freano, Calit.,
KMJ-TV. and Phoenix, Ariz,
KPHO-TV. The laller is a re-
newal

| The New York Furniture House
i picking up the tab for “Favor.
ite Story’ in Denver: while
Drewry's Lid., a Mldwes! brew-
tery, is buying it in Detroft,
| WXYZ-TV, Toledo, WSPD-TV,
|Grand Rapids, Mich. WOOD-TV;
Davenport. Ia.,, WHBF.TV, and
| Lansing, Mich. WIIM-TV.

second TV film scries, “Theater
Warners' “April in Paris” and ' National Broadcasting Company's
I'TV Film Division for showing on
|WCBS- TV, New York, Sundays,
'2:45»3 p.m. beginning Jonuary 4.
The agcnc;
|tleman & Plerce.
|  United World Films has sold a
|speelal eight-subject Christmas
packapge 10 nine stations: WSPD.!
Toledo,

town, Pa.; WGAL. Lancaster. Pa.;
KFMR, 8an Diego, Calif.; WBKB,
| Chicago, WXYZ, Detroit, and|
| KPTV, Portland. Ore. |
| United Worid has also sold|
“Going Places.” 15-minute travel
show, to WKY. Oklahoma City.
{ Paramount Telcvision Produc-
tions has sold jts “Wrestling From
Hollywood” to the Canadian
Broadcasting  Corporation tor
showing on the Montreal station
for 13 weeks. Paramount has also
sold its “Hollywood Reel” to!
K . Denver. and “Time for
erg" to KGMB-TV, Honolulu.

WCBS-TV, New York, ioday
beglns showing “Invitation Play-
| house,” new 15-minute dramatic
series produced In Hollywood by
| Renee Williams and directed by
William Asher.

is Birmingham, Cas. |

KPIX, San Franciseo;|
WSM. Nashville; WJAC, Johns-|

“Jackson and Jill,” ene market.

WARNING

Cites Harm
In Lengthy
Film Pacts

NEW YORK. Dec. 6.—Sterling
T-~levision, TV film distribution
outfit here, this week warned new

station film buvers of the
dangers of signin long-term con-
tracts on film pro. set.

In a letier to new stations
now on the air and th se sched-
uled to go on early next year,
Sterling prexy "aul Turell wrote,
“If you want our tilms on lease
you can have them. Ho=-ever, it's
our opinion that it is not to your
bnsl_agvanluge. nor vour audi-
ence's

Turell cautioned the =stationa
not to “"buy yourself out of the
market,” pointing out that long-
te: ~ pacts would eat up their fu-
\ture film budget, makingk it nec-

[eessary “or them to pass up many

attractive new fil products
avallable later. The lctter also
noted that Sterling includes a
two-week cancellation clause in
every film contrart, repardless of
any lease arrangements they
might make.

Sferl—ing TV Preps
New Comedy Films

NEW YORK. Dec. 6.—Sterling
Television will go into production

|of & new hali-hour comedy ‘lm

series carly next year. Entitled
“Th FEducation of Genevieve,” it
concerns the adventures of a
dumb blonde in the television
busineas

Saul Turell. president of Ster-
ling, conceived the show and will
produce. Cast includes Rosemary

lPellil «nd Carl King.
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SIGNIFICANT DATA & TRENDS RE FILMED
TV SERIES, COMMERCIALS & FEATURE PIX

"Gisco,” "Blackie,”
Donlevy Lead Pack

Iy GENE PLOTNIK

Syndicated Alm programs in
thc Western, Adventure and
Mjystery categories have the
greawst audience pull, it appeatrs
trom a study of the American
Rescarch Bupeau's rcporis for
October. And “Ciseo Kid™ would
appear tv remain the top audi-
ence puller of all Lhe syndlcated
TV snows. “Kid” was top syn-
dicated film show in three of the
13 citles surveyed individually
by ARB, and it was sccond high-
est i another three. “Bosion
Blackie,” which appears to be
aboui secn:d strongest audlence
pullar, was tops in two markets
and second in two, and “Dan-
gerous Assignment’” was tops in
one, Columbus. and second ng(l:!
est i three ARB cities. (
chart on these pages headed 13
City ARB Ratings of Syndicated
Shows.")

Coming up behind these threc
shows were “Range Rider” and
“Foreign Intrigue,” cach of which
took top position among the syn-
dicated shows in two markels.
Another sirong one was “The
Unexpected,” which was tops in
one market, San Francisco, and
second in another two surveyed

ARB. -
b’an of tn. markets in which
"Foraign Intrigue”™ showed re-
markable strength in October
was New Yor';, where it did en-
joy relatively good slomng‘kwn_h
almost 50 per cent of New York
TV sets in use at 10:30 p.m.
Thursday, its closest competition
at the time was “Tve Got a Se-
erct,” which ran » good 8 per-
cenlage points behind it. Com-
parcd wilh this, “Dangerous As-
signment” and "The Unexpect-
ed,” second and third highest
syndicated films in New York,
had rough going. With about the
sam= number of sets in use, “As-
signment” butked the sccond
half of “Studie One.” and “Un-
expected” bucked the second
hn{}e of “Bluc Ribbon Bouts."
Thus, both "Assighment” and
“Unexpected” rar behind their
competition,

“Boston Blackie” also [laced
very solid competition in New
York where it drew less than
the competing “Our Miss
Brooks.” it did, however, man-

age to outpull “The Aldrich
Family” and “Tales of Tomor-
row.” “Cisco Kid,"” tho normally
slotted in New York. did face
rough competition for the kiddie
audience from “Captain Video."
It outdrew thc sclence-fiction
program, as well as WCBS-TV's
"Early Show"” movie. But there
weren't cnough sets in use to
Tleave “Ciseo" a rating compara-
ble with the adult adventure
shows

"Range Rider” was to
cated film in Boston and Cleve-
land. In Boston it did have ex-
cellent slotting, 7-7:30 Sunday,
but it was on at the same time
as “Genc Autry,” a show di-
rected at the same audicnce.
“Range Rider's” Boston audience

syndi-

was more than twice that of
"Autry.”

“The Unexpecled” made fis
tog stand in San Francisco,
where 1t was programed be-
tween “Groucho Marx” and
"Gangbusters” and had no seri-
ous cormpetition.

The hour-long "Hopalong Cas-
sidy” continued 1o be a strong
contcnder, and notice that “Cru.
sade :n the Pacific” was top syn-
dicated fllm in Daytbn despite
the facl that it there faced the
compctition of “Captain Vidco,"
which il outdrew.

Other syndicated programs
that drew respectable, tho less
than top, ratings in selected
ARB markets wepe ““The March
of Time,” "Fies of Jeffrey
Jones”; ‘“Hcart of the City,”
the re-run of “Bi
“Dick _ Tracy™ an
“Stranger Than Fiction™

ARB charts in the next four
issues of The Bil'lboard will give
a thoro piclure of the eompeti-
tion faced by lhese syndiealed
film shows, as well as the No-
vember ARD ratings of the films
themseives.

Seek Standards for
Airing Commercials

By JUNE BUNDY

TV advertisers and agencies
are increasingly turning to film
as the one suppasedly sure way
to safeguard their product com-
mercials from the ever-present
danger of fluffs and embairass-
ing technical accidents on live
video plugs. However, many a
fine fitm spot has been botched
up in transmission, and the fact
that a filmed commercial has
been skpyed by agency, sponser,
and a top fligbt fum producer is
still no guarantce that the print's
ultlmate appearance will come
off as desired on a TV screen

According to Don McClure,
radio-TV producer, many of
these transmission errors can be
traced to incfficiency on the part
of the station or network vidco
rilm technicians. It was McClure
who sparked the American Tele-
vision Society’s sueccssful drive
to standardize TV station identi-
fication spot specifications this
year, and 1t is expected that the
group (now part of the newly
merged Radio and TV Execu-
tives Socicty) will atlempt to
bring about a similar standardi-

zation pattern for the “han-
dling” of TV film spots.

Many bad film transmission
jobs, said McClure, could be
avoided if the stations would
only pre-screcn the prints on
closed - circult  before &ulling
them on the air; then either set
up an engineering set of stand-
ards to follow, or assign the
same vidco engineer that pre-
screened the print originally to
put the film on the air. Altho
advance screemings of prints are
a “‘must” for cvery movic cx-
hibitor, such is not the case with
many local TV outlets, he said,
adding that the no-screcning
rrucucv iz also followed by at
east one of the four networks.

It isn't surprising then that
film spots often go on the air
with bad shading. Sometimes
station technicians forget to
compensate for a change in lighl
values from live shadings to
those required for film, or even
make the change after the film
has started. Thoughtless direc-
tion also interferes with the
spot's sound track. For instance,
if a director suddenly decides to
use a dissolve instead of a re-

3 Gty Study Shows
Old Pix Still Strong

The chart on page 13, giving
the American Rescarch Bureau's
October ratings of featurc film
programs in Baltimore, Boston
and Chicago, indicates not only
the size audience these shows
can bring in but also the great
amnunt of air time per week cur-
renily belng devoted to this type
of show.

The chart, which includes only
shows of at least a half hour in
length, shows the [ollowing
round-figure totals for cach of
the nine stations included. Balti-
more: WMAR-TV, 15, WAAM,
17, WBAL-TV, 8. Boston; WBZ-
TV, 9; WNAC-TV, 8. Chicago:

hearsed cut to make the transi-
tion from live action to a spot,
it's possible that as much a5 six
ds of audio on film might
be lost.

Lack of technical know-how
on the part of station staffers is
another big problem. Splicing
film !s an exacting job for
trained personnel and leaves no
room for guesswork or experi-
mentation. In line with this, one
network recently reshot a por-
tlon of a film commercial at the
last minute and spliced in the
new footage. In so doing, the
cut right across the sound trac
and that particular commercial
portion of the spot went on the
air without the film sound track.

Another big headache for the
agency boys is the fact that each
of the networks employs a dif-
ferent handling procedure on
film which makes an agency ex-
ec’s job just four times as diffi.
cuit. For cxample, one network
will use a [6-mm. picture nega-
tive up to five times in splicing
into a kinescope and doesn't
make an cditing charge. On the
other hand. two other networks
do tack on an editing charge.
However, onc will usc a picture
each time a film is used, all of
which adds up to considerable
time and exira cxpense for the
agency and advertiser involved,
and points up McClure’s convie-
tion of the necd for a standard-
tzed procedure for the handling
of film commercials by the
networks A

The webs have long been lax
in this department, and at onc
time one web flatly refuscd to
splice in fiim spots on kines for

njinued on page 21

WENR-TV, 39; WGN- q
WEKB, 18] WNBQ, 12 '
These figures represent the
approxXimate number of hours
cach of those stations devoted
to feature film programing dure
Ing the first week in October,
That was a week, incidentally,
when the stations were stil
carrying a great deal of political
g{ugnammg as well as the World
ETIes.
When it is recalled that a sta-
tion nowadays will enerally
earry a total of about fOS hours
of programing, it ls readily scen
what a great portion of total
progruming is featurc film. In
some cases it is over 28 per cent.
b Obviously t.h('re is less feature
film per station in tho markets
with fewer stations, since the
stations with no or little TV
competition will have the pick
o! network shows and can
profitably spot film serics In
e remaining time. But In any
circumstance, feature fitms can
show up as mighty strong audi-
ence bait. The "e\'este:;n Play-
house™ on WNAC.TV, Boston,
weekday afternoans, for in-
stance, outpulled the eompeting
Kate Smith Wednesday, Thurs-
day and Friday. The feature
film cn WBZ Sunday 6-7 p.m.
was right behind the competi-
tion lrom “The Plainclothesman’
iniin Wsilitlar Winchell.
more the mevie on
WMAR's Saturday night "Pre.
mium  Playhouse” outpulled
competing footbal} and wrestiing
telecasts. And the same slation’s
Early Show” had ratings com.
parable to many a regular net-
wﬁkcshuw.
hicago Lhe “Motion Picture
Academy” Monday nlfhl kept
the }o_lgv Chicago “audicnce on
WGN- from 10:15 to 11:30
p.m., whereas the station had run
far behind the heavy network
compelition on WfYIBQ
WBKB all evening. And WGN-
TV's audience then was even
greater than that of some of
thos¢ network shows carlier in
the evening that faced still
stroager network competition.
“Robert Montgomery,” for ine
stance, losing the bigger share of
the Chicago audience to “Life
With Luigl® and “Studio One,'*
was jeft with an average of 18.6,
which WGN-TV's “Motion Pie-
ture Academ; ™ exceeded.
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13 CITY ARB RATINGS
OF SYNDICATED SHOWS

This chart gives the ARB ratings. for syndicated film series
showing the Arst week in October in each of the cities sur-

veyed individually by the American Research Burcau. The
{phibﬂmn]ly by program category under each
The reader may thus compare the audiences

titles are arranged 3
of the 13 ARB cities.

of these ilm shows in each of thesc key markets.

rogram

Note that many

syndicaled hlm thows were pre- -smpted during the Oclober rating
week by political broadcasts and the World Series.
The ARB charts in The Billboard issucs over the past three

weeks have given the ratings

of these shows as well as shows

competing with these films and of thows preceding them on their

own stations,

as well as cach film's own city rating.  For f{urther

and more detailed information on audience size and brcakdown.
the reader should consult the American Research Bureau, National

Press Building, Washington 4.
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Filed of Sefirey Smes evanenes T4
CBS Tuiciewon Film Sales
KPIX, B8:30. Sun.

NEwS
Tulemens Maily IShelt News) 1Asz) . 88

L.

B 1)

.18

Soader lee\rlpnum Sales
RGO. €154 0,

Meo- k Quick Quts

KHON, 0459, Mon-Fri

SIPORTS
Ruller Derhy EYTTTTRTPRN & |
Siatiw Unwirihuinry
AGO. 1011430 Mon.
WESTERN
Cixo Kid
Zre Television Plndqu l-\m
KRON. 7-7:30 Yhure
Hopalune Cansidy 1Half Rows) ... 1% ]
NBC TV Fdm Diveauan
KGO, 8:30-2. | hors.
Lese Motry Show ..ol 108
os8s ‘l'ckv- on Fblm Sales
KGO, 7-7:30, Thurs.
The Ronge Rvdu . s 38
€8BS Teicrianm Film Sabey
KPIN, 7-7: UL Tuses.

WASHINGTON, D. C. ]

(4 staioms —WNBW, WTTG. WMAL-TV,
WTOP-1V)
\DYENTURE
Forcizn Imtricur . ........... vereard98
A Walter Thompwn Co.
WNBW, 101, Thure
CHILDREN'S
Dles Traey RN L L)
Snade Ytle‘nptmm Sales
WTTG, . Sva.
Vime for Mn) uvu = "

Paramoum Televison Produciions
WTTG, 6:43-2. Mon.-Fil

DOCUMENFARY
Alserh ot Fhme
March of Time. Inq.
WTOP, 10.30-11, Tues
Kings Crowensde
Sterling Tebevivion Co
WMAL. 5.9, Sus.

NEWS
U. P. >otietome News (A38) ....oo 1
Unites Fress Movietone

L PHILADELPHIA

WITG, 121218, Mon.-Fel.
SPORTS
s IO IT JERRRP—- L
S\mﬂltmcd Filmy
T:%0-7:4%, Fn.
WESTERN

{3 mations—WPTZ, WFIL-TV, Cluo Kid
WCAU-TV) 2Zis Telerisinn Productions
. ADVENIUNE WNBW, 3:10-4. SeL
Dangerows * Assigmment . ......... +-189  Hopalonz Camidy ... ..iiarianns ”»2
NSC TV Film Divimwa NBC TV Film Divrsion
WPTZ, 10:30-11, Tuen WNBW, 11-12 Noon, Sun
WARNING e WARNING ¢ WARNING

Check distributor for availa

y. Any of the films

listed here may be available in the immediate or
near future, regardiess of markets in which they
are now being shown. Query distributor promptly
on any film in which you are interested.

-
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Where Syndicated

Series Are Showing

The following chart gives the cities in which each of the syn.

dicated TV-film programs were showi
program titles are grouped according to program

November. The
category.

beginning with Adventure. For

ing as of the last week in

the Americsn Research

Bureau's October ratings on many of these stiows, sve the chart

elscwhere In this section.

i
Scrics Mame _“ E
<
z
ADVENTURE
Armchar  Advenlure 18, 1w

Drw.. Sierting Teleriamm Comnany
CURKENILY SHOWING IN Ronun
v, N . Endianapetie
Came Hunt Mipgw-i- o
it Esplorers Pictires Corp.

CURAFNI1Y SHOWING IN: Delroir,

tom Adiles \1mn‘.|yn)-v~\l Paul.
Chiaz Smith 2.

s PMTY.

CURRENILY bli(}\\l\ﬂ ING Attama.

Habsimore.  Remingham. Chicugn. Co-

fumbis,  1ellas-Fort  Worth,  Detrest.

Mo, Indlanapatis. 108 Anseles,

New Unlzam. Dhlahoms City. Pl

bureh. San Antoslo. Sun  Frasuiwe.

St Lows,

Maugerws Awicament . M. ..
Diw.: NBC tV Film D ruon

CURRENTLY SHOWING IN. Altw-

querque.  Atlsats, Bulimore, Binzhame

o, Besion,  Buffala  Heemincham.

Blowminuron, Chaehrte. Chwage. Cin-

cimmatl. Cleveland. Columbus,  Davion.

Denvet,  Dallss-Fort Wonth,  Detroft,

Eric, Grand Rapwis. Greensbetw, Hous-

won.  Haninginn,  Indivnapolsg,  Johns

tgwn, Kamss Cily, Lon Anelet. Louls
sille, Mcmphic,  Miams,  Minngapoliv

St Paul. Nashvilie, New llasven. New

Ortvars. New York, Norfolk. Okishoma

City. Pmbsdeiphia. Phoenis. Phisburgh.

Fortland,  Ruhmond, Rovhcuer, Sait

Lake City, San Anlonio. San Francinvo,

Scatile, Syracuse, Toledn, Tula, Udia,

Washinston.
W
(Har alter Thom:

-d« Iatciger

4 Wa pnon Co.
CURRENTLY SHOWING IN; A1lsma
Boden, Chivace. Cinan
Mas-Fowt Wosth, Dee
u..,;s.-‘ Kanws Chy. Lancaster,
Atinacapuolts-S»
Paul. Monireal. New Haven. New Or-
leam. New York, Norfplk. Philsdetphia,
Peocklence. Rosheter, Pitisbureh, Sun
Ao, San Fromchwn,  Schenedtacy.

Sycscuse, Toronio, Washimron.

Guiar Flaces Wih
Uncle Ceorze .28
Tt - Comolidated Tllnhh- S4ln
Holigay of Diecams ... ’

2

m

aroit.
Los  Anucles. Miamid,

ha: u Mot Tetevivon hd‘u\

ban  Ahnot  \doesture " PP
D Vudonmee, e

Theilt of Your (Me 30 e 3
Det  Low: Wehs & Co

Ihe Umameted . Pt

X B e
CURRI SILY SHOWING IN. Atancs

Babimeere.,  Bloghanuon,  Birmunghem
Blowwnouin. Bulfalo, Churdotie. Cin-
cinnat.  Cicveland, Columbus.  Dalias-
Four Wonh, {laytom, Detroit.: Grand
Rapade, Houdon.  Indisnupoli,  Jack-
wavilte, Kanss Chy, Low Amgcicn
Mcopbis, Mo, New ilaven. New
Ocicams N York. Norolh, Pri-
aveiphla,  Rintesier, San  Franihwo.

Schenectady. Seatile, Sysacose, 82 Lok,
Jolowks

Vortds @ Adveniuee {0
Dise: Uneed Tclevimion Progtans
CURREN LY SHOWING ¥N: Atlinia
Sait Lane City.

CHILDREN'S l

"

Adsentmres of

Creinne Mulone . a . B
D, (--w-hd-\(-‘ rv Program
Cemnader  Ravbll k... T8

D Cnnwrid.nru TV Proprams
CURREN N Y SHOWING IN Hovaon,

», k.
Dlut - Soader Teleacr iphions Sules. tac
CURRENILY SHOWING IN: Arlanta.

Balliowye, Hymton, Chardotte, Chicayo,
Cotlumbus.  Dullas,  Dupten.  Duarwin.
Methos, Minncaglh 31 Paul. Maudite,
Hovston, Indianapolis, kunsas City,
Anuctes. New (rleams. New Vork. Nor
folk. Plalsdeiphis. Phoenm. Prosidene.
53l lake Ciy. San Antniv, Sun Fran
cixo.

Ym & Jwde In Teleland . % R
Doy Television  Screen Produnimu

lawine Crovmads .. 2]

Divt  Saesling Televinion Co.. Inc.
CURRENILY SHOWING IN: hamas

Munti. Philadelphla. Phoenia,

Sivenmlined Falry Tabes ... IS, . Werkly

u Mot Televiion Nelwork

lime for Rewny 15 Werkly
DI, Pacamouns TV Produciiam. Ine.

CURRENTLY SHOWING IN: Bowon
Clinan. Chacland. Davenport. Deroul,
Los An:vies. New York, Ollabemas Chy.

Portlaad. Sun  Dieyo, Sen Fremiwo.
Scheneoiady. Washington.
Wille W ]

LN Films Inc
CURRENTLY SHOWING INt Adlagis,
Charkile. Toledo.

{ COMEDY
Decam 1t Up [
! Gulla P, Ine
Gultacher's Traveh ... ... 18 ......2%
Dist.r Guild Films,
Hauk VcCune Show .13

Qia: Attas Television Com

Scties Name

Length in
Atinutes
Available

-
¥
H
4
]
é
z

CUHRENTLY SUDWING IN: San An-
onk

. - < ISICRL Yy
it s, Anc
Jackwn & JiMl . RO (3]
e - Comashidated Feterision Sales
CURHENTIY SMMIWING N Kansst
Ciy.
Ihe Chiomr Y T
Div.: Vsiited Telew
CURRENILY SiOM
Furl Wothi. Doance. Ralamatoo. Lom
Angeles, Miaml, Plcburgh, Salt Lake

Ciy, Waslungtun

L COMMENTARY

|

Iy wood Newureed | S - 9
© Sweeen G«m
(‘URM ~NTLY GHIMING IN: Dxeteoit,
Toledr, Washimiton
150l = ot Revd 15 LH

Dis: Paramowet TV Productions, Iac
CURKINILY SHOWING IN. Butfslo
Cleveiand, W ishimgion

DOCUMENTARY

Clete Ralocrta World
Report
Divt: United Arthis TﬂnN«
CURRFNTLY SHOWING (N- Chicago,
Prisbusxh, Kamsas City. Los Anseles
Crusade o Farpe . ] L2
ik - Ak Century-Fou
CURRENTIY SHOWING IN
Huousion Los Amacier, Sealttc

Burfaloy

Cremde 44 (he Pacdi T
Dist.: The March of Thne v
CURRENTLY SHOWING IN' Browns
vidle, Duyion. Kanu Cuv
Ring's Univereads 184

N Sterting 1
Cuticntly showim

i (‘c. [
-h ARC Television

Nermark,
SMarch of Time M. Voeekly
Div.: The March of Time
CURRENIEY SHOWING IN: Aldbu-
quergne,  Aflania, imore.  Hicming-
Mam,  Bloomingten, Boson. Chartotie,

Chivage. Cincnnati, Clevetung. Colum-
bus  Plltas. Ibsyton, Dener. Deitoir.
G Housion L In-
Jianapulis, Jacksonille,  Juhmiown,
Kalumuroa. Lamsing Dos Angeles. Lonls
ville.  Memphis,  Miami Miwaukee
Minncupoln, Nasheille, Orleans,
New York, Norfulk, QOklshoms City,
Omsha.  FPaladeiphla.  Phactay,  Pils
burgh, Paatasd, Rishmond. Rowhouer.
Rach fdand. Salt babe Ciy. San An-
tonio. San Ikegn 5i8 Framcisco. Sedl-

e, Mhenevtady, St Louis, Toledo,
Tulsa. Washington
L DRAMA J

Americaa Wo zad Hemer.. 30,
hL: The March o Time
CURRENTLY SHOWING IN Seu“l:
Counterpobat  (Rehound! .. . .
i Umiied Televiuon l-:wm-u
CURRENTLY SHOWING IN; Dusen-

FEATURE FILM SHOWS;
3 CITY ARB RATINGS

. The following chart gives the October ARB ratings of feature-
film programs in selected markets covered individually by the
American Research Bureau. This manth the chart covers Baltimore,
a threc-station market; Boston, a lwo-station market, and Chicago,
unlh four stations, October 1-7. Under cach clty the movie shows
fmupcd together as weekly nighttime, weekly daytime, multi-
wee ly nighttime and multi. weekly daytime. Subsequent issues of
The Billboard TV -Film Supplement will cover feature-film in other
ARB cities, For further audience data on thesc shows consult the
American Research Bureau. National Press Bullding. Washington
Avg ARD
Program Stalien  Time Oavs Qi Rug. Program Strtios  Tiew
Abrtlare Foearer ... ... WENR . n9:30 ...
! BALTIMORE Cowrtves TV Thrater ... . WGN 5
| {3 Statbonad Theater at Seven .. WENR. i
WEEKLY SHOWS—N (GHI1IME egutst Digvulc o KOW.S
Premivm Plaghowse .. WAMAR 10 40-Afidnite . Saturday . \243 TebStar Theutee WENR .89
Fiim Playhouse WAAM. G718 ... Suurday o 038 | Hellymo0d Peewm Thester WRKE 102950
Mastery Marquee .. ... WBAL  LI-Midnlle .. Soaday ... im 4 e Y
Feature Paphouse ... . WAAM. -1 _Saturday Surmel Theuter $:30630
The Lute Show . WMAR. wnite .. Thursday .31 Curtuln Raiser Ol §
Film L WBAL, 66N Sunday ..... 3.0 | Cuntaln Vv . 5 R R VIO ¥ T
| 1k Sicen 1huur N ST S Nueday
WEERLY SHOWS—DAVIIMK Mages Playbouse SWON 111218 . Bhurwiy
W L L. 80| Mnllynend Moo . WENR 101230 Fridey
f)::m?'r'.'.':.."..m' A." “:‘A\: 42 Premier Playhouss WGN T8 - Wednewluy
Sltver Saddte Ruundup. . WBAL. . Yy Sunday Ibeuter WGS. 2N L Sunday .,
Featare Tmn WAAR. .2 ku,)« a7 Whits Crons Thestee ... WENR .. 10:30 Midnlw Tussdus
Film 3 unnies LOWAAM. L) Sundsy ... 27 ::,'"";: :_2""_"" "
ML IE-WEEKLY SHOWS—NIGHTTIME | Theater Nine .
M i o 9018
| Tme Kacly Smow . ..... \WMAR, 6645 cooMunday ... 138 Theoter - 100-13:48
&7 ... WENR-TY n.,...uq . 18:20- M bunit

Picture Playlouse .

Movies TH Midolesd . WAA“.

4
n Mbunue |
Midniie .

Miduite .
Silver Suddle Ko WBAL“N 15
paLeT

| MULTI-WREK LY SHOWS—DANTIME
Wetern Trals WMAR. 48

i
Phayose 13 oo WAAM. &5 .

| s

Festure Film ........ L A0 Migrite . Wedmesbas
Mystery w..hm A L A330:02:45 L Frdae
| Chrewma Showesa: T Sunday . .
| %ot Nint Movie tiate 1 |'..|r<45 o Suturday [®)
P Veb-Stue Thenter 11:18. L Saturday (X ]
“Mudnite . .chnmlay -
SThursday .. v SHOWS—DAYTIME
Al e AR L WON. Noon 1245 . Sunduy ... 18
. Tuesday 4| ...WENR_.4$ (34
JFriduy oo 93 | 48 Mavietime .WBKB, e
. Monday .... %1 | Sezcbrush Theater ... WENR, 19
Tuesday .... 69 |  Billy the Kid Theuter .. WBKO. . 12
Miracle Mutlwer WENR_ 3 7
Wetern Mordes ... . WENR., 7
Activa Thenter . ... .. .WGN . r$
-Monday ... 431 sovie Tume Social ... WBKA.I- 13
Suaday Frature . ...... . WNBQ. . 18
b lc snd Sage . SWENR.. 14
Feature Elm ... LWBKH, [X]
Miesche Matinee K]
Aondzy Mories for Kids K]
Fila . (3
Mirsele Theatee . "
Clamic Themter o.r

Matinee Muvies ... . WAAM, . .Monday .... 1.3
.‘lua.uy cey 13| MULTIWFEKLY SHOWS—NIGHTTIVIE
oo Wednesdsy 8.3
“Thucsmy 7 Nighi Owl Thester ... . WBKE. . %
v.o. Friay 27
14 1S .
BOSTON Midnke- 1513 Satueday
I 1Y Stavions Hom Howr Tuester ... WNHQ
WEI ALY SHOWE_NIGHTTIVE +« :Mondy
<o Tuewav
| .. WNAC.. ln 30-11:43 ..Sunday ....218 Thuesday

[ Y e WBZ Mimday .. 154 o Poday

Qualiie unur = WBRZ .II e \0 ... -Saturday ... 140
j Seorm Theater e WNAGL L L Monday .. 083 | MULTI-WEFKLY SHOWS—OAV)

Film SWNAC. . 11:30:12:48 . Tuesday . 18 Taweh Time ........ .WENR..S$M0 . . Sunday . 128
VEEKLY SUOWS—DAVTIME . P L X 2.1
T e Ry - Tucaly ... 106

Nm Feuture cevee WBZ..3-0:3% .., . Sunday ..... M4 Wodnewlss 9.8
Feature Theater .. NAC 3:00-4:13 .. Wednesday - 23| Sbhursdsy . I82
MULTI-WEEKEY SHOWS—NIGHTTIME Feutd 4
o - | Advestare Yime .. Moty
Night Dwl Thember ... WBZ. . 11:1512:30 . Monday .u
L IGIS2:00 L Tuesday
Wﬂ!mﬁlly 4.\

L8481 -

part, Pt ..Thutsday ... &2 | L5048 L Fridae . 39
Paecric Vnemter ol -Fiday . Sauebrurh Thestor ... WENR. &5 ... Mundes <3
Ee Stastt Reymokds «hmom * Satuday . | Py Froday .
lia. wad Hall H . :
e Crnalivhied .Mamm‘ Seles VULTE-WFERLY S1OWS—DAYTIVNE Marmcd Thestee . WON :-’5 - ::":-iu :“
CUKKENTILY SHUWING IN. Hous | o - "
on Phocnis. Mitwautee NSRSV W R AGH a8 Ll Trunday ... 34
ntivn Plagbowse . ....... .20 »44-$ nam Friday ..... &S
13 2 Guild Filma, tac Moacke Time of Three .. WAKB. . 140 .Munday | LR )
CUKNRENTLY SHOWING IN: Bloom | " .18
inkign, Bul(alp, Chiwago. Indlanapulis, hY Y
Johantiven, :..mn Cay. Lo Angelkes pY 3
Pittsbureh. Prosigence. Sun Franchoo.
Sctrenent ady, CHICAGO Penimrrtis i L',

Ehete Theaer . .. .. .18 » 4 Stations) ey RSN e b
Dint.: Tee Vee Compan: WEERLY SHOWS—NIGHTTIME e

CURKENTLY SHOWING IN: Bloom- o«
ingion, LCEAY TeaTe I Darsiy Bk Motion Pleture Academs. WGN..10-11:30 Muonday | Thurs fav i
Giand Rapids. Greemboro, Iodisaapolis, Crand Marquee ... . WNBO LSaluiuay . Fridsy 13
Tohasawn,  Kanas  City.  ancawer, | Peemier Theater ... WON_. 1011 ... Thursay Spotlich: Teenter ......WENR..2J ... Manday 14
Memphis, Milwaghee, Nashville, New | Commesity Thenter ... WGN. 10-11:15 ... Fridey .., 7.6 Tueda Y
York., Pitaburgh, Rouhewer, Selc Lake Haollymeed Playhouse .. WHBKH . 18-11:%0 Sunduy ... 167 Wedmesdus B8
Ony. ourtsry Theater ... WENK..I0-1) ...  Friday .....00¥

Puloe of the CHs ..o B8, 1) iy TR THSME W e

15 Fiim
CURKQ:N‘II,V SHOWING IN: Indian Priladeiphis, San Dieco. Schermclady, CURRENTLY SUDOWING
8 * L IN Baith
apolis,  Memphis,  Milwayhee, New Tolkedo. i
e, ¥t M5 Fanchis | MISCELLANEOUS | Rniecs, Nee' Yo, Puladeonis, Son
heevtady. Franceco, We-hingl: '
A shiaglon,  Atlanta, Char

Raya) Plasbousw . 3 ... 51 Qdventurvs In Livier 102 MUSICAL toite, Davenport. Houwon. Kamas Cuy.
Dt United Telesiviom rograms, Inc. Dt smr.., clevinoa Ca. Inc Lapcasier, Mcmphes,  Minacapolis-SL

CURKENTLY SHOWING IN: Howion,  Ber nnn (] .8 =] Paul. New Orteans, Natfolk. Pictahuech
Kamus  City, Luunville.  Milwaukee, Contolidared TV Promroms Baiiets De_trunc - 28 San Anenio. San Dicga, Sshencutady,
Mew  Huven. New Orlesns. Phoent. Fua um ethh Nl The an of Ti St Louks. a 4
PRosburgn, Rikhmond, San m:.q, Tulsa Lt Unieo Astis Tolevialun 3050 =61 "

Straage Adicature 1 Hund) Andy — Disc.: Sterting Tekevison Co., Inc. TV Dbk Jochey Toone o Mowa ]
Dm‘e cn‘s T;Itmuncn'lm sg::‘ Dhi.: Sicrling Telavision Co.. Inc. CURRENTLY SHOWING IN: Rubd- i Svreen Genm, g
CURRENILY SHUWIN ot CURRERTLY SHOWINO IN: New mond. F

Lot Angeles. Muamn. Minncapolis Nash Oricane Fachamicd  Music ) ..u gh\:ﬁkexﬂﬁ \“Sl:‘b\:_::lc IN: Hontun,
olie, Saq Anonio, Sun Franinco Holliwood wa fhe Line » AL Mett et

felevision Theales
17w.: Stuan Revaolds Pmduulmu
CI:':(KE‘i“\ SHOWING IN: Cixio-

B A

aa
The Joasthas Steey .......08.......81
Dist.: Sicrimg Telcvinon Con, I0c

il . L e ]
Monton Televivion  Productions
CUKRENTLY SHUWING IN: Daven
put, Dallas-Fint Worik,  ladianapolis,
Kumsas Cly. Los Angeivs. Miwashec
Sult Lake City. 530 Aatonlo. Sae Frae-
clagy. Seatite.

AL
Dist: CBS Televislon Pim Ssles
CURAFNTLY SHOWING IN: Ausin
Nurman Arokenbire’s
Handy \aw e 52
Ofst: United  Actists Yﬂc\id\}l
CURRENTLY SHOWING 1IN: Rl
more.  Binghamtan, Huifulo, Minne:
npo“l. Pitsburgh, Provideme, Rovhess

ﬂruu-r Than Flctiua .
Dixt.: United Worl ms. Inc.
CURRENTLY SHO! G IN Ausioa.
Buffalo. Dallas-Fort Worth. Uctroll,
Erie, Jacksonwille, Ukishoma Ciy.

S L P

Dtst.c S«mlnl Televisinn m

Dist:
Mudeal Sketehdank
Diss Major TV Priduclione

Screen Oemas, [nc
- P )

O4d Amercan Bam Ihance .38 )
Dist.s United Tcmhlon Picgrams, to,
CURRENIY SIDWING IN. Bloom.
Ington. Hun 'lnn Indianapotis,
Rochester, Toledo. Tulsa,
Telesc/ipdbonn Litiraey
Ne. ) & 2 B....
Dis.: Seuder Telescriptions

Detroit. New Vork
Tedu, Washington, Allamia. Charlotte.
The Vienna Philhasmonic
Urehestrm 15.3
Dint: CBS Yr)uu)un Film Salea

CURKRENTLY SHOWING IN: New Ore
I

1

cams.
The Worlds

Tmmestal Gperae .., K]
D CAS Toelevilon Film Sates
CURRENTLY SUOWING IN: Cleve-

land.

{Continued on page 20}
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In Production

PECK'S BAD BOY o =
Starring: Jimmy yd.
Wel].cr.bblrcdor, and E4 Hell-
wig., Writer and ltmduccr.
Shooting November 15.

Abner J. Greshler
Productions .
324 S. Beverly Drive
Beverly Hills, Calif.

DREAM AWHILE WITH
PEGGY LEE
153-minule cg:r scrics. Star-
»ing: Peggy Lee.
A\iurp&yu Thomas Produc-
tions. Inc.
General Service Studios
Hollywood, Calif.
LOVE SCENES
Pilot completed. Based on
amorous moments in great lit-
erature plus a few original
stories.
Paul Garrison .
Uaited Producers Studios
Reverly Hills. Calif.
COWBOY G-MEN
26 half - hour Westerns. 13
completed. Starring: Russell
Hayden and Jackie Coogan.
Producer, Henry J. Donovan.
United Artists Corp.
729 Seventh Ave.
New York.N. Y.
JACK LONDON STORIES
26 half-hour serics. Starring:
Colieen Gray, Robert Hutton.
Lon Chaney and othcrs. Di-
rector, Herbert Kline.
Mutucl Television
Productions
211 S. Beverly Dr.
Beverly Hills, Calif.
TERRY *ND THE PIRATES
18 half-hour serics. Starnng:
John Baer as “Terry.” W:.llmn‘\l
Tracy as “Hotshot Charlie.
Praduced by Dougfair, Ine.
Lew Landers and Arthur Pier-
son, Djrectors.
Offietal Films, Inc.
25 W. 45th S5t
New York. N .Y.
HAWAIIAN PARADISE
26 half-hour-series. 13 com-
pleted. Films shot on location
n color.
William F. Broidy
Productions
5545 Sunset Blvd.
Hollywood, Calif.
GREAT LOVES
26 half-hour serics.  Slarring
Hedy Lamarr. To be shot in

Europe. Victor Pahlin, Pro-
ducer.
PSI-TV, Inc.

221 W. 57th St

Ncw York, N- Y.

ORIENT EXPRESS
26 dramatic half-hour series
Shooting In Europe. John

New York, N. Y.

NEWS FEATURETTES
Quartcr-hour series.  Weckly
news magazine for TV. Kcy-
stone Pictures, Producer.

Ofticial Films, Ine.
25 W. 45th St.
New York. N. Y.

TELEVESPERS
52 Inspirational - Musical, se-
rics. 13 completed. Youth
E‘lhmI Producer.

Official Films, Inc.

25 W. 45th St
New York, N. Y.

ADVENTURES
QU .OF -DOORS
13 films featuring interviews
and wild life shots. Produced
and narrated by Jack Van
Coevering. Editor of The De-
troit Free Press.

Ofticial Films, Inc.
25 W. 45th St.
‘New Jork. N. Y

CALL THE PLAY
104 qu-arter-hour sports series.
Telephone cuiz scries combin-

ilm and live. Produced
by Leonard Key

Guild Films. Inc
510 Madison Ave.
New York, N. Y.

FAVYORITE STORY
Based on transcribed radio se-
rles. Four films completed in

Enflan Two shooting in
Hollywood. Adolph Menjou,
Narrator.

Zjv Television Frograms,
488 Madison Ave.
New York. N. Y.
THE WORLD IS MY BEAT
3% half-hour series lcnsed
thruout the world. Producer,
Matly Kemp.
Standard Television
1203 W. Tth St.
Hollywood, Calif.

or to hegin shaoting soon

PAN-AMERICAN SHOW TIME

Additionat 13 half-hour series
Starring: Gail Robbins and
Bob Savage. Prouducer, Matty
Kemp

Standard Televison

1203 W. 7th St.

Hollywood, Calif

BRINGING UP PARENTS
10-minute series offering Hps
for {oddlers. Starring: Jean
Alexander. Producer, Henry J.
Kaufman Agency

United Television Programs
144 Madison Ave
New York, N. Y

THRILL OF A LIFETIME
15-minute “We, the People”
type of show. Narrated by
Quentin Reynolds. Produced
by Lifetime Productions

United Television Prozrams
444 Madison Ave
New York. N. Y.

AMERICA'S FINEST
Half - hour  dramatie Scries.
Starring: Ray Milland, Joen
Crawford and others. Pilot
film completed. Produced by
Revue Productions
Music Corp. of America
598 Madison Ave.
New York, N. Y.

HOLLYWOOD AT WORK
Half-hour scries. True storles
about Ronald Colman, Harpo
Marx, Humphrey Bogart and
others. Produced and directed
by Robert Gurney

Otficial Films, Inc
23 W. 45th St
New York, N. Y

BEAT THE EXPERTS
3- minute sports quz for
across-the-board siotting. 35

mplcted to date with 30 to
20 10 scries.

Sterling Television Co

318 W. 5Tth St.

New York, N. Y.

THE WORLD BEYOND
Adult science fiction series
Production scheduled for No-
vember.

PSI-TV, Inc,
221 W. 57th St
New York, N. Y

NIGHT EDITOR
Quarter - hous newspaper

Hal

drama series. Slarring

Burdick. Produced by Vernon
Lewis Productions.
Harry S. Goodman Produe-
tions, Inc
9 E. 53rd St.
New York, N. Y

CHAIR ON THE BOULEVARD
Half - hour dramatie
Pilot completcd. Based on
short stories of Leonnrd Mer-
rick. Produeed by Bing
Crosby Enterprises

CBS Television Film Sales
485 Madison Ave.
New York, N. Y

THOSE WERE THE DAYS
Half-hour dramatic series, set
in the Twenties. Pilot com-
pleted. Starring Charles Win-

i Produced by Bing
Crosby Enterprises

CBS Television Film Sales
485 Madison Ave.
New York, N. Y

CROWN THEATER
Half - hour dramatié series.
New edition. Piot completed.
Produced by Bing Crosby En-

terprise:
CBS Television Film Sales
485 Madison Ave
New York, N. Y.
GAYELORD HAUSER SHOW
Junrter-hour series Nutri-
tion and hecalth advice by
Gayelord Hauser, along with

TRULY_THE

name gugsll for each series
S ne

221 W. 47th St
New York,“N. Y.

A SPORTING CHANCE
13 half-hour series on adven-
tures of a sports wriler. Pro-
g.\zxctlon to begin early Novem-
r

Reid Ray Telefilms, Inc.
8762 Holloway Drive
Hollywood, Calif

TALES OF HANS CHRISTIAN
ANDERSEN
13 half-hout series. Produced
in Denmark by Karl Moxby.
Interstafe Television Corp.
Monogram Studios,
Hollywood. Calit

THREE GUESSES
52 quarter-hour quiz series
utllizing Fox Movietone film
library. Roger Forster, Emsee
20th Century-Fox TV Pro-
ductions, Inc.
444 West 56th St
New York, N. Y.

THE CONTINENTAL
15-minute series. First 13 just
completed. C enzo
Cesana
Dynamic Films, Inc
112 West 89t}
New York, N. Y

MOST MAGNIFICENT SERIES

OF TELEVISiON DRAMAS EVER PRODUCED!

ADOLEPEH K

MENJOU

YOUR STAR AND HOST IN

EACH

Ponned for 3 Full-length
Comenarciol: Pus Opening
ond Coting Sponsor
Wentifieation

ARAVORITE
ST

MAGNIFICENT HALF-HOUR DRAMA A
iN TELEVISION ENTERTAINMENT!

VIVID ANO REWARDING EXPERIENCE
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Hollywood Claims
Commercials Go West

By LEE 2IHTO

Maybe they're just prejudiced,
but Iollywood's TV fiim pro-
ducers will tell you that the spot
commercial business is swinging
westward,. And what more
they'rc armed with an Imposing
array of reasons why this is the
way it should be, provided, of
course, you want to lake issue
with their ¢laims,

A study of the cause and
effects In the changing tide's
flow—if there is a change—adds
up to the following string of
reasons:

The Eastern - based agencie
were responsible for keeping the

Imed commercial business in
their own back yard. This was
necessary at the outset to permit
Close scrutiny of what went into
the most important few minutcs
in a client’s half-hour. These
agencies, as onc producer here

who specializes In cornmercials
said, arc getting their bellies full
of the headaches and heartaches
Wat accompany production of
filmed commercials. Al one time,
they directly contrlbuted the
creative material that went into
a commercial, and follpwed the
execution of their instructions
frame by frame.

The agencies have now real-
{zed that this is too costly a
ect and can't be cover by
sponsors' commissions. [t means
hiring entire staffs skilled in this
highly specialized ficld. super-
vising their vork as well as su
pervising the progress of the
actual filming when it’s*lurned
over to an Eastern production
firm. When all the costs are
added up, they far outweigh the
agency’s revenue on the account,

The current trend is 1o turn
over a project to a production
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company who assumes full re-
sponsibility for completion of
the spots, following thru from
the start of the creative phase to
the delivery of the completed
prints. This Hoilywood roduccr
doesn’t claim that the E\lm
ony has cornered the murkgt
on creative talent and skilled
hands. He concedes thst New
York has its share of excellent
firms that ¢an and do accept
such assignments and  deliver
fine product. However—and of
course there must be an “how
ever”—he feels that the with-
drawal of the ad agency’s active
participation in the creative and
supervisory phase of commervcial
production has opened the door
to Hollywood competition 10 bbd
actively for the business. This,
he f=els, 15 one of the basic rea
sons why more commercial bus-
iness is coming to the Coast
and, he predicts, it will come in
an increasingly abundant flow.
Producers of entertainment
films for TV eagerly join inlo
the “Go West™ chorus. By hav-
ing the same producer who
mekes the entertainment film
complete the commerciul, the
sponsor cuf enjoy integration of
commercials into the program
itself. This effect is creatcd by
having the featured players in

the entertainment fllm particl-
pate in the commercial This,
they feel, ereates a smoother cf-
fect and a more convincing sales
pitch. William F. Broidy, for ex.
ample, films Guy Madison hnd
Andy Devine in Keilogg's com-
mercials, showing the kids that
Wid Bill Hickolc and his pal,
Jingles. personally recommend
the sponsor’s product. William
Boyd as. Hopalong Cassidy
filmed In commercials for the
serics’ regional sponsors,
Producers also fecl that by
letting them make the commer-
cials they have a chance to pe
sonally protect the fate of their
show 'f)hey fcel that sponsor
and agency. eves and ears are
open mainly for the commercial
message e power of the
filmed spot in its sppeal to the
sponsor determincs the sponsor's
fecling toward a fllmed senes
TV film producers will insist
that series have at times danger-

ously neared cancellation thru
no fault of the entertainment
film.  The commercial spol,

they'll tell you. was bolcbed up.
It irked the sponsor. The ugencﬁ
magnified ‘the completed wor.

in conveying it to the producer.
But all along. the entertainment
film s produccr insists, the trou-
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ble was not with the filmed
series but with the spot.

A show §s dropped if it docsn't
detlver sales. The job of racking
up sales is not that of the enter-
tainment film but the filmed
spots that surround it. If these
are not done competently, the
producer of the entertainment
film stands to lose his contract
on an cntire serics while the
commercial film producer has
gone on to make spots for other
buyers. Some TV film producers
in Hollyweod get Quite plaintive
about this situation. They feel
it's unfair that the fate of their
efforts must hinge upon the
ability of an Eastern spol proe
ducer to make competent com=
mercials.

The producers in Hollywood
and personnel arc superior in
ability as well as in number,
There’s u greater pool of talent
on the Coast for all facets
of commercial production, they
contend, and therefore the
sor automatically benefits from
superiority in quality. Furthers
more, film stars are available
here to appear in commercials,
whether or not those stars are
the ones that participated in the
show itself. A sponsor who
wants the prestige of a top
movic name voicing a testimo-
nial on behalf of his product has
gwide choice of top personali-

es.

And- just in casc all these
claims don’t sway you. the E;o-
ducer here can get quite lec
cal about it. He can point out
that there's an evident difference
in picture and sound quality be-
tween Eastern-produced com-
mercials and those made on the
Coast. This doesn'l necessarily
mean to imply that the Eastern
made product is inferior. It oni
points out that lighting vari-
encies and sound intensities. ilm
graimness and wmany other
slight factors differ in standards
between production on  both
Coasts.

This. they polnt out. results
in a sharp contrast when a
Hallywood-made enlertainment
film Is sandwiched in between
Eastern - produced commercisl
spots. The viewer 15 forced to
keep readjusting his set be-
tween commercial and enter-
tainment film. The spot com-
mercial made in the East, they
contend, i3 usually louder in
sound level than the entertain-
ment film. This results in the
commercial beliowing out {ts
message and forces the viewer
to tune down his set, only to
have him turn up the volume
again when the entertainment
film resumes. Thesc are annoy-
ances, the Hollywood producers
claim, that subconsciously affect
the viewer and could be elimi.
nated by having commercials
produced on the Coast. They
g(onm to filmed scries where

th commercial and picture are
produced on the Coast. In these,
they say, you will find a balanee
in sound volume, picture quality
and film grain that makes for a
far smoother presentation than
the twin-Coast patchwork of
commercial and entertainment
film.

One point the Hollywood pro-
ducers won't admit is their gen-
eral eugerness to use commercial
filming as a basis for stronger
sponsor - agency - producer re-
lations, Many producers have
built strong ageney or sponsor
ties that later resulted in series
sales by first startifg out with
the production of commercials.

-Once a happy. workable rela:

tionship has been created with
rmducunn of spots, the producer

1s hes closer to the sponsor
or the agency to put in his pitch
for the sale of a scrics he just
happened to have with him at
the time.

In eithcr event, film commer-
cial producers in the East can
prepare themselves for a tug o
war with their Hollywood coun-
terparts. Now that the Coast
holds a fizm grasp on the enter-
tainment film business, come
what may, they're out to get the
rest of it. Production of com-
mereials will help the Holly-
wood producer in many ways
aslde from closer relations with
the bankrellers. It will provide
short-term  production sctivity
that can be used to keep cam-
eras and crews working be-
tween nroduction of entertain-
rocnt flms. Facilities and per-
sonnel arc expensive to kecp up
during periodic breaks in film
production and the spots busi-
ness is just what is nceded to
keep production wheels rolling.
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CAPSULE REVIEWS OF
SYNDICATED FILM SHOWS

A The Billboard bere presents capsule reviews and essential data on TV-
film programs reviewed in recent weeks. The capsules are arranged so that
film buyers may clip them out and keep lhem in s three-by-five index card
file. This service will be published every month, 5o the film buyer may grad-
uslly build an up-to-date file on all new programs available for syndication.
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VIEW THE CLUE (15 minutes—I13 in series) Quix NIGHT EDITOR (15 minules—26 in series) Narration
Producer: Verne Lewis Studios
Distributor: H. Goodman Productions. Inc,
Credits: Writer, Hal Burdick. Cast. Hal Burdick. Producer, Verne Lewis
High $250—Low $50

Producer: Nat C. Goldstone
Distributor: United Astisis TV
Director, John Ettlinger.

High 3255 Low $40

Rk

‘r'he show has Ha! Burdick as the city editor of a metropalitan news-
paper sitting alone in his office and _telling the camera the human
interest story behind a'news item. It’s a straight reading; there is
no dramatic content. As such it is a good money-saving idea. But In
the show caught Burdick overplayed his recitation and the camera
strove for such effects that they detracted from the realism of the
murder story being told.

This 15-minute quiz is designed to let video stations make use of
their own personalities in combination with question and answer
film clips. 1t has good possibilities for a local sponsor. The film
clips are carefully intcgrated and cover subjects—sports, sailm
ships, etc.—that are interesting in their own right. They are of g
quality. Success of show depends upon the strength of the local
personality.

-
— — — e — — —

For Full Detailed Review So.' The Billboard. October 25, 1952, Issue. For Full Detailed Review See The Billboard. September 27. 1852, Issue

"
»
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HANDY MAN (S minutes—52 in series} Housebold Hints FOREIGN INTRIGUE (30 mi 55 in series

Producer: Sheldon Reynolds

Distributer: J. Walter Thompson Agency

Cast: “erome Thor, Sydna Scort. Jack Lerner. Sheldon Reynolds and
others. Director: Sheldon Reynolds: Associate Director: John
Padovano.

Pholography: Bertile Palmgren. Musie: Paul Durand.

High $1.000—Low $100

Producer: Princeton Film Center

Distributor: United Artists Television

Director. David Lown. Starring: Norman Brokenshire
High $150—Low $15

This filmed how-to-do-i} show should fill a need for service as well
a1 entertainment to stations. Chief asset is the considerable talent of
Norman Brokenshire whose relaxed, homely style inakes him a wel-
come guest. Contcnt of the program demonstrates various methods
of coping with problems sucﬁ as the building of a picket fence, etc,
Film:ing 15 simple but adequate.

Now [ilmed on location in Paris, “Foreign Intrigue” Is acceptable
suspense fare. The show caught was about a famous sculpter who
was willing to risk his life to tell the truth about his country. Thru
the efforts of correspondent Robert Cannon, the hero of the series,
he succeeded in making his escape. But much of lhe ¢xcitement the
series tlrst generated has been Jost, even tho it is atill ahead of many
of its competitors,

For Full Defailed Review Ses The Billboard. November 0. 1952, lssue

For Full Detailed Review See The Billboard. October 25. 1852. lssue

| COWBOY G-MEN (30 minutes-—26 ir series) Western I CLETE ROBERTS' WORLD REPORT (1% minutes) Documentary l
1 I Producer: Telemount Pictures and Mutual TV Productions l Producer: U. 8. Television News I
Distributor: United Artists Television: Writer; Henry Donovan Distributor: United Artists Television. Featuring: Clete Roberts
Directors: Herb Cahdn and Reg Brown High $306—Low $40
I Cast: Jackie Coogan and Russell Hayden ' I
High $),150—Low $100
Clete Roberts, a rugged, Hemingwayesque character and a top-
flight news hound from way back, flies all over the world with his I
Russell Hayden and Jackie Coogan play a couple of government cameraman, Russ Day. They film far-flun; newsworthy spots, where
men assigned to the Wild West. Coogan handles comic relief. In the Roberts intcrviews local lesders and hoi pollof. Show caught
segment caught they work on a band of hard riding counterfeiters. showed a mountain village in Grecce and the ceremonies opening a
I Show displayed all the values required o* a kiddie-Western series. ' road they'd built with the aid of U. S dollars. I
- I !
’
I For Full Detailed Review See The Billboard, September 27, 1952, 1ssue I For Full Detailed Review See The Billboard. September 20, 1952. Issue I
. %
I PULSE OF THE CITY (15 minutes—26 in series) Drama I FUN WITH FELIX (15 minutes) Children's I
l Producer: Tal Film Prod I Prod G & W Producti Inc. I
Distrik Tel Film Producti Distributor: United Astists Television. Starring: Felix Greentield
Cast: Clitf Cothran, James Reese, Frank DeLangton. Script: Melvin Wald High $400—Low $45
! | High $700—Low $50 | |
' This is a straight magic act with owlish, voluble Felix Greenfield
I An jdeal bet for a sponsor interested in 4 13-minute low-budget, handling the tricks. [f the price is righl, it's a good item to help I
| dramatic stanza, “Pulse of the City" is a vivid, punchy story of crime 11}l off.beat time.
5 among the man-made cliffs and caves of the big town. The story
was about a man who murdered his wife and almost got away with I
| it. There were several highly effective scenes, especially Lhe ¢limax
when the criminal tried to commit suicide and found himself unable
Lo jump. The cast was uniformly excellent.
| I I

For Full Detailed Review See The Billboa:d. Sepismber §. 1352, Issus l For Full Detaisied Review Se¢ The Billboard. September 20. 1952 Issue
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l BERT AND ELMER (15 minutes—!13 in series} Comedy I KING CALICO (13 minutes—85 completed) Children's

S

Producer: Galhreath Picture Productions
Distributor: Harry S. Goodman Productions
Casl: Bob Shreve and Johnny Coons

Price, S0 per cent Class A

The series presents the comic adventures of a couple of country
churacters who operate a general store. The story linc and the zany
bits offer plenty of howls for kids and ruralities. A small cast and
a standard set make it & reasonable buy.

For Full Detailed Review See The Billboard. November 8. 1952, Issue

MOVIETONE CHILDREN'S NEWSREEL {30 minutes—weekly) Child-en’s

Producer: Movietone News {20th Century-Fox)
Distributor: 20th Century-Fox Television Prod.. Inc,
Writer: Dan Doherty. Commentator: Frank Luther
High 5600—Low $50

Scries, carefully tailored to meet the viewing demands of both chil-
dren and parents. is a streamlined kids' news show which makes no
elfori to talk down 1o the small fry. Frank Luther, a top performer
In the children's ticld, nandles commentary. Public service value to
sponsor ig obvious. Promotional tie-ups with schools and educa-
Lunal groups are planned by Fox.

For full Detailed Review See The Billboard. October 18. 1952, Issue

HEADLINES ON PARADE (15 minutes—26 in series) Quis

Producer-Distributor: United World Films

Credits: Producer, Steve Alexander. Writer, Lee Rogow. Narrator,
Fred Uttal

High $450—Low $30

United World has spliced together a batch of action-p. cked news-
recls and integrated a quiz gimmick that makes this an altogether
absorbing little show. ¥red Uttal’'s commentary gives each session
swiit pace.

.
For Full Detailed Review See The Billboard. October 11, 1952, Issue

I

Producer: Galbreath Picture Productions in sssociation with CNC
Productions

Distribulor: Harry S. Good. Prod

Voices: Johany Coons and Doris Larson. Puppeleers: 'Warren Best and
Angelss Antonucei

Price, 55 per cent Class B or C

dhondaiiiey

This Is the same show that was such a hit as a livc airer via WENR-
TV, Chicago, last season. The characters {'nostly animalst and story
line are simple and charming, and the original tunes are cute. It's a
solid attraction for the very young kids, in the pre-violent stage.

S e e

somii

For Full Detailed Review See The Billboard. November 1. 1952, Issue

oI o 20 e

THE MARCH OF TIME (30 minutes—weakly) Documentary

Producer: March of Time, Inc.
Distributor: March of Time. Inc.
Managing Director: Fred Feldkamp
High $2,000—Low $75

Initial MOT flicker spotlighted the stale of the nation, and featured
a panorama view of fall activities. Series was an interesting. gener-
ally mformative once-over of the U. S, A. with a fast pace and
excellent camera work. Material is culled from footage shot by
MOT staffers here and abroad just two davs before release to assure
timeliness of cach week’'s material. Stalions carrying series should
benefit audience-wise from MOT's extensive promotion work over
the vears with schools and civic groups.

For Full Detailed Review See The Billboard. October 11, 1952 [ssue

ADVENTURES OF BLINKEY {15 minutes) Children's

Producer: Blinkey Productions. Inc.
Distributor. Bllnkey Productions. Inc.
Starring: Michae! Mann

Price, 75 per cant Class C.

A new puppet series with an imaginative fantasy format tasteful I
scripting and delightful “Land of Oz" touches. Series has excellent
merchandising possibilitics. and a low budget ($3100) cnables [irm

to offer it at T5 p=r cent of statlon’s Class C time rate. Aimed al the I
4 to 10 age group, scries follows Blinkey (a malc counterpaet of
Jz's Dorothy} into an enchanted puppet land where he materializes

in the person of a Blinkey puppet.

v

For Fuli Detailed Revicw See The Billboard. September 6. 1952, Izsue

I YOUR MUSICAL WORKSHOP {15 minutes—I3 in series) Musical UNCLE MISTLETOE (15 minutes—26 in series) Children's I
| Producer: A-Bell Productions - Producer: Fred A. Niles for Kling Studios l
Produces: Alan Abel: Wiiter: Terry Ryan: Camera: Al Hartigan; Distributed by Kling Studios
Cast: Alan Abel. Ivory Mitchell, Spercs Karas, Paul De Francis, Blanche Director: E4 Morran: Writes: Arthur Lewis Zapel: Organist: Bill Weber: {
I Birdson. P\;‘ppelln: Helen York. Pat Percy: Voices: Corny Peeples. Elmira I
oessler.
Pric- range. approx. $34 £ 5209 a show. :
I Alan Abel gives gagful emsceing ta a show that centers on the I
laying of a handful of very talented musicians. Adequate visual H
terest is supplicd by the cemcra’s panning over the musielans. This 15 a children’'s show potnted to the voungest age group, Using 1
| It's a pleasant and apparently inexpensive quarter houf. the character developed by Marshall Field & Company as a Christ- ' :
mas trad> mark, it is a gentle puppet adventure story. aveiding ]
violence and confiict found in so many kid series [t 1s likely 1o get i
parental azproval as good view:ng for their youngsters. ' d
I ) |
I For Full Detailed Review See The Billboard, October 25. 1952, Issue Fo= Full Detaijed Review, Sex The Biliboard. Novembdver 15, 1952, Issue I :
I DANNY AND THE SNARK (15 minutes} Childsen’s I RAMAR OF THE JUNGLE (3) minules—26 in series) Children's |
I Producer-Distributor. Simmel-Meservey ' Producer: Arrow Productions I
Exec. producer: Louis Simmel: Producer: Edward C. Simmel: Director: Distributor: Arrow Distributing Company
Peter Prouse: Script: Henry Reoese: Puppeis by Maurice Seiderman: Exec. producer: Leon Fromkess: Producer: Rudolph Flothow: Seript:
| Sets: Alex Chertov: Camera: Bill Morrison. s I Shermen Lowe: D recior: Wallace Fox: Star: Jon Hall. I
I This is a puppet series based on the: Lewis Carrol) poem. “The I Jon Halt plays th~ par of a research doctor who moves Into the I i
Hunting of the Snark,” and like all of Carroll's werks has appeal jungle to uncover the ancient mysteries of medicine held secret by L]
for adulty as well as kids. The puppets are clever creations, and tke witch doctors. Footage actually shot in Africa gives the show
I their action is staged against an expertly designed three-dimen- ' the authentic flavor. I has all the appea! jungle movies have l
sional set. “Snark” reflects meticulous attention to good taste. always had for ali and young, and packs an adventure wallop
I I without giving shortculs on how to rob a bank. I
| - l |
I I |
' For Full Detailed Review, Sce The Blllboar 1, November 1. 1952, Issue I For Full Detailed Review, See The Billboard, September 27, 1952 Issue ' ¢
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TELEVISION STATION
FILM BUYER DIRECTORY

ALABAMA

BIRMINGHAM
WAFM-TV
C P. Persons, Film Buyer
BRC-TV

M D. Smith 111, Theatrical
Film Buyer
ARIZONA

PHOENIX
KPHO-TV
John C. Mullins,
Dircctor

CALIFORNIA
LOS ANGELES
KTTV

Managing

Tom éurr:ndine, Film Buyer
KNBH-TV

Robert Guggenheim, Man-
ager of Film Operations

KECA-TV

Eloise Reeves, Film Dircctor

KLAC-TV

Mattie E. Tippit, Film
Director

KHI-TV

James Love, Film Buyer

KNXT-TV

Don Hine. Filmy Buyer

KTLA-TV

Leland G. Muller, Film
Director

SAN DIEGO
KFMB-TV
William Fox, Film Buyer
SAN FRANCISCO

KRON-TV

Norman Louvau, Film
Buyer

KGO-TV

Helen Bradley, Film Buyer

KPIX.

Sanford Spillman, Film
Buyer

COLORADO

Gene O'Fallon, General
Manager

KBTV
Joscph Herold, Manager
CONNECTICUT
NEW HAVEN

WNHC-TV
Dav.d K. Harris. Production
Manager

DELAWARE

WILMINGTON
WDEL-TV
J. Garman Walsh, Film
Buyer

DISTRICT OF COLUMEIA

WASHIN STON

WNBW-TV

George Dorsey. Film
Director

WTOP-TV

Derrick Dyatt, Film
Dlmdor

WMAL

Charh:s L. Kelly, Film
Editor

WTTG-TV

Jules Huber, Film Buyer

FLORIDA
JACKSOSNVILLE
\VM“BR,-TV = &
William Terry, Film Buyer
MIAMI
WTVI-TV
Labe Mcll, Film Director
GEORGIA

Don Naylor, Program
Director

WSB-TV

Jean Hendrix, Film Buyer
WLTV.-TV

John Barry, Fiim Buyer
ILLLIOIS

CHICAGO
WNBQ-TV
Isabelle Cooney, Film
~ibrarian
WGN.TV
Eiizabeth Bain. Film
irecto

i B
WBKB-TV
Carl Russel), Film Buyer

WENR-TV
Larry Kelly. Film Buyer
ROCKBISLAN

Forest W. Cooke, Program
Director & Film Buyer

INDIANA

BLOOMINGTON
WTTV-TV
Robert Petranoff, Program
Director & Film Buyer
INDIANAPOLIS
WFBM-TV
Hugh Kibbey, Program
Director & Film Buycer
TOWA
AMES
WOIL-TV
Ted Wlllmnu Film Director
DAVENPORT
WOC-TV

Ken Wagner, Film Director
KENTUCKY

LOUISVILLE
WAVE.-TV
George Patterson, TV
Program Manager
WHAS-TV
Ed Driscoll, Film Director

LOUISIANA

NEW ORLEANS
WDSU-TV
Rose Wetzel, Film Buyer
MARYLAND
BALTIMORE
WAAM-TV
Hert rt B. Cahan, Program
Manager

L-TV
V!ctor F. Campbel], Film
uyer
WM R-TV
David V. Slickle Film
Buyer
MASSACHUSETTS

BOSTON

WBZ.-TV
Carl Lawton, Film
ibrman

Jnms Flke Film Buyer
MICHIGAN
DETROIT
WIBK-TV
Rnchard F:schcr. Film Buyer
WWJI-T

Frank A Picard 11, Film
Buyer
WXYZ-TV
John Pival, Sales Manager
GRAND RAPIDS
wWooD

-TV
Hal Kaufman, Film Buyer
KALAMAZOO
WKZO-TV
Harry E. Travis. Program
Director
LANSING
WIIM-TV
Philip E. Sherck, Film
Director

MINNESOTA
MINNEAPOLIS
KSTP-TV

Dei Franklin, Production

Harry C. Jones, Film
Director

MISSOURI
YANSAS CITY
WDAF.-TV
John Krivas, Film Direetor
ST. LOUIS
KSD-TV
Keith Gunther, Film Buyer
NEBRASKA
OMAHA
KMTV-
Glenn Harris, General
Program Manager
WOW-TV

Lyle De Moss. Program &
Production Manager

NEW JERSEY

NEWARK
WATV g
Robert Paskow, Film Buyer

“CISCO KID”

is SURE at

ACME

FILM LABORATORY

1181 Ne. Highland, Hillside 7471, Holyweed 30, Calit.

NEW MEXICO
ALBUQUERQUE
KOB-TV

George S. Johnson,
Commercial Manager

NEW YORK

BINGHAMTON
WNBF-TV
E. M. Scala. Program
Director
BUFFALO
WBEN-TV
George R. Torge,
Production Director
NEW YORK
WABD
William Lacey, Film Buyer
WIZ-TV
Nat Fowler, Film Director
WCBS.-TV
David Savage, Manager,
ilm Department
WNBT
Richard Pack. Program
Manager
WOR-TV
Miltord Fenster, Film Buyer
WPIX
Anthony Azzato, Film Buyer
R

Dave Manning, Film
Librarian
SCHENECTADY
WRGB-TV
Albert G. Zink, Supervisor,
Programs & ms
SYRACUSE
WHEN-TV
Gordon J. Alderman,
m{;am Manager
SYR-TV
Rodney L. Swift, Film

Director

UTICA
WKTV-TV
Joseph Casaletta,
Buycr

NORTH CAROLINA

Film

Bill Quinn, Program
Director
GREENSBORO
RFTMY-TV
Daniel W. Shiclds, Film
Director

OHIO
CINCINNATI
WCPO-TV
Ed Weston, Program
Director
WLWT
Bernard C. Barth, Assistant
Director TV Operauons
WKRC-TV
Barry Hersh, Film
Co-ordinator
CLEVELAND
WEWS-TV
G. S. Canficld, Film Buyer
WNBK

Albert L. Odeal, Film Buyer
WXEL-TV

Sidncy Nadler, Film Buyer
COL BUS
BNS-TV

J. R. Reeves, Program
Director
WLVC
Genc Ragle
Director
WTVN
Warren F. Warner, Program
Director
YTON
Don B Lyons, Film B
n yons, Film Buyer
WLWD
Kenneth Sanders, Film

TV
Elaine Phillips, Film Buyer
OKLAHCMA
OKLAHO\{A CITY
KY-TV
Kellh Mathers, Film Buyer
TULSA

KOTV
Don Thompson, Program
or

OREGON
PORTLAND
KPTV
Sidney Nadler, Film Buyer
PENNSYLVANIA
ERIE
WICU
John Cook, Film Editor
.TOIINSTOWN

ank P. Cummin:

Ag-.m Direc!o:
WGAL—TV
Harold E. Miller, Station
Manager & Film Buyer

New Stations Are No
Bonanza for Filmers

Some struggling TV (ilm pro-
ducers and  distributors have
long philosophized that their
financial problems wauld vanish
once the Federal Communica-
tions Commission opened up new
TV markets. Unfortunately, the
actuality to date—in terms of
ready cash—is disappointin

Granted the new stations
are enthusiastic over the pros-
pects of programing with film—
muca more so than broadcasters
were two years ago—but the
money just isn't there yet. and
the [ilm (irms are alrcady find-
ing it necessary to make radical
adjustments ?n their original
pricing policies.

Conscquently something of a
stalemate has developed between
new stations and distributors.
While eager to make the best
desl possible, the broadcasters
ware understandably wary of
committing themselves ta any
long-term arrangements untl
they see how thcir film program-
ing needs really shape up. On
the other hand, the film outfits—
also underslandab]y—sec no rea-

PHIIP.‘.ADELH{IA
Walter Tillman, Film

S. Lee Vnrkel‘. Program
Fitm Director

NPTZ

Edward G. Murray, Film

Buger
PITTSBURGH
WDTV
Richard C. Dreyfuss. Film
Buyer
RHODE ISLAND

PROVIDENCE
WIAR-TV
Norman Gitticson, Manager
of TV Opcrations

TENNESSEE

MEMPH!S
MCT-TV
Wllsnn Mount, Program
Manager
NASHVILLE
WSM-TV
Elmer Cartwright, Film
Buyer

TEXAS
BROWNSVILLE
XELD-TV
Bert Metcalf, Program
rector
DALLAS
2-TV
Nick Mucller, Film Director

WFAA-TV
Howard Anderson, Film

Bu%;cr
FORT WORTH
WBAP-TV
Lynn Trammell, Film
Buyer
HOUSTON
KP!

RC-TV
Bcll; Ml\nhell Program
SA){‘I ANTON'IO

EYL
W.B. Rnbh Jr., Film Buyer
WOAI-TV
Ed Hyman, Film Buver

UTAH
SALT LAKE CITY
KDYTL-
Connic Eckhardt, Film
Buyer

KSL-TV
Richard V. Thiriot, Film
Buyer

VIRGINIA

NORFOLK
WTAR-TV
Wh\slon Hopc, Film

RlCHMON’D
WTVR-TV

G. Conrad Rianhard,
Program Director

WASHINGTON
SEATTLE
KING-TV
Lee Schulman, Film Buyer
WEST VIRGINIA
HUNTINGTON

WSAZ-TV
Ned R. Brooke, Film
Director

WISCONSIN
MILWAJUKEE
James Fitzgerald, Film
Buyer

son why they should make dras-
tic price concessions unless they
receive tangible assurance of fu-
ture business via a firm contract.

The new stations have been
offered some tricky deals as
sigming bait. Some disiributors
cut tiocir rates as much as 50
per cent for the first 26 weeks if
siations sign a year's conlraet,
and one distributor has gone so
far as to offer a full 12 months’
supply of films free. Gimmick
here is that stations must also
agree to take the firm's entire
film library on a straight five-
year contract.

Some distributors claim that
the new broadcasters are too de-
pendent upon their station rep-
rescntatives for the pricing of
markets and screcning of film.
However, many stations com-
plain that the “high-pressure
bays are moving in" and they
need the protection of a mid-
dicman.

One of the brighter aspects of
the new market picture is that
many cxecs formerly employed
in a [ilm capacity at currently
operaling stations are graduating
into more important programing
posts with the new outlets—
theory being that men with film
backgrounds have more lo offer
a new video outlet in the way of
advice on programing and film-
buying policies.

Jay Hicks, ex-film director of
KEYL. San Antonio, Tex.,, has
Joined KCBD-TV, Lubbock, Tex.!
new station as program di-
rector. Doug Thompson, for-
merly in the film department at
WFAA, Dallas, is another new
statfer, and ex-WJAR, Provi-
dence, R. L, film man Lew
Schwartz, has lined up with
WWLP, Springfield, Mass' new
ultra- hlzh freguency station.
The UHF stations, of course,
have the biggest programing
problem—live or film—espe-
cially in a case like Bridge-
port. where viewers have their
choice of six other channels,
none of whieh require the use of
a convertor.

In view of the unusually cau-
tious wait-and-see ming

olicies endorsed by the new

roadcasters no obkus sales
trend: have yet evinced them-
selves, However, there does ap-

ear to be a preference for h

our film packages, which are
more readily adaptable for spot
;arhupahon shows. On the

asis of the past sales experi-
ences of current TV stations,

many of the new operators think
the bulk of their local sales will
be made up of spots both from
local and national advertisers.

Most of the distributors are
understanding about the new

stations’ necessanly indecisive
attitude toward film buying. For
instance, Su-rlmg clevzslnu

Company, the largest distributor
of {ilm shorls in the video field,
includes a blanket two weelks'
canccliation clause as a station-
out on all its contracts. As a re-
sult Sterling does business with
all but onc of the 112 stations
currently on the air today, and
has lined up about 95 per cent of
the new sfations as clients for
the luture.

According to Sterling's veepre
3ales manager Bernice Coe, the
firm’s standby-shorts service to
stations has done the most to
solidify Sterling’s standing with
broadcasters. The service, which
is carried by practically every
station in the country (inctudin
Portland, Ore’s new UH‘EE
outlel) is a gratis one. designed
to provide stalmns wnh a libra
of stand-by [ horts, whic.
can be sputicr‘ when and wher-
ever they arc needed—network
failure. a rush substitute when
k!mes are delayed in the mail,
ete.

Stations are supplicd with an
unlimited amount of prints,
which they screen on a pay-as-
you-play plan. The stations are
on an honor system as far as re-
porunf the plays to Sterling, and
are not required to pay an Initial
fee for the service or guarantee
a minimum amount of plays.
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Y ROLAND

With another top TV show ON FILM

ROCKY JONES

SPACE RANGER

PN
T =

% The only science-fiction space show series ON FILM

% Utilizing the full scope of the motion picture medium
—special effects, miniatures, etc.

* 23 major manufacturers atready contracted to market
licensed “‘Rocky Jones, Space Ranger' clothing, equip-
ment, toys, books, noveltics

% Marketing of licensed products to be timed with start
of show

% Special, high-geared promotional campaign will be
launched to coincide with release of show and licensed
products

HUNDREDS of FILMED COMMERCIALS for the NATION'S LEADING
ADVERTISERS are produced by ROLAND REED PRODUCTIONS

GENERAL MILLS o GRUEN WATCH = NATIONAL BISCUIT (0. @ PHILIP MORRIS ® PROCTER & GAMBLE
® SIERLING DRUS o WESTINGHOUSE e ATLAS SUPPLY (0. (ATLAS TIRES, ATLAS BATTERIES) AND MANY OTHERS,

ROLAND REED PRODUCTIONS, Inc.

275 SOUTH BEVERLY DRIVE BEVERLY HILLS, CALIFORNIA
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£3
[ MYSTERY
Busten  Blachic PR N

Dhst

Ziv Televivion Produdlions

CURRENTIY SHOWING IN: Atlanta,

Baltimore,

Binghumion, Birmingham,

Bloomigton. Chxsgo, Cincinnati. Char-

Columbin,
. Detroit.

Minneapolih- St Paul.
Orleans. Okluhama City, Omaha.

Jachromville,

Dallas-Fon  Waorth,
Mouston. Huntington.
Kalamaroo,

New Ha New

Phila.

veiphia. Phoems, Puistusegh, Provisesce.,
Rehmond, Si, Loule Syracus, Toledo.
Uta, Washinglon.

3
P
Series Name £ B k|
32 P
z
Cases of Eddle Drmbe ...... Y o
Dhst.: CBS Television Film Sales
Crale B esncdy,

Criminclerie! B A -
Dust: Lok Wews and (my
Filea of Jefier) Jomes ... .M. ...... »
Dis. CBS Televistos Film Sales
CURRENTLY SHOWING IN: Bosion,

Charlotte, Chicego, Columbus  Detrot,
Indianapolm. Loa  Anpcien.  Louimville,
Memphis, Nadheillke. Pitsburgh, Provi
dence. Hochesier, Sean Franciaco, Syis-
cuse, Utica

Frosi Page Dvlective
Dint.. Cowsolidated 'lelwmon s-lca
CURRENILY SHOWING IN

al the cost of

transcribing and

ponting.
Pre-publication

price:

$1.60 pastpaid

The twenty-1wo

Ap important book covering
many vital phases of TV
“know-how.” from
programming and film
wse 1D operations,
Officted to TV,
and albed mdustries

BMI

radio

subjects embrace all

important aspects of televisinn pro-

gramming. The

book is a practical

symposium of TV data by men of wide
experience and recognized pioneers in

television.

1o addition, a good portion of its more
than 250 pages is devoted to condensed

transcripts of
ANSWER sessions.
intense genetal

the Question and
of the Clinics. These
discussions by the

broadcasters attending the Clinics
raised such TV topics as kow to make

use of flms . . how te cut costs . ..
to build or remodel a plan: ..
waintain public sereice ..
and how to direct the

an audience . ..

how
hoto to
how to hold

other TV operations,

Your Pre-Publication Offer

"“22 TELEVISION TALKS"

transcribed from the

TV CLINICS

Includes Chapiers by
BLARET) LARSEN-- WPIX, New Yock
ROBERY . SWEZEV—WDSU TV, New Drleans
CHARLES F. NOLDEN ABC TV, New York
RODGER CLIPP—ABCTY, Philadelphia
TEO COTT—WNBT, New York
A DONOYAN FAUST - WDTY, Pitisburgh
JOEL CHASEMAN —WAAM, Batimate
PHILIP G. LASKY - KPEX, San Francisco
PAUL ADANTI- WHEM. Syracuse
RALPH BURGIN-WNBW_Washington
A A SCHECTER-NBC-TV. New York
GEORGE HEINEMANN-WINBO TV - MBC
BRUCE WALLACE- WTM). Milwaukew
WALTER PRESTON-WBKB, Chicago
JAY FARAGHAN - WGN TV, Chicago
HARDLD LUKD - WOTY. Pittsbor gh
WALT EMERSON--WENR TV, Chicago
KLAUS LANSBERG . KTLA, Hollywood
ROBERT PURCELL-KITY, Holtywood
GEORGE MOSCOVICS - KNXT Holipwood
DONN TATUM _ABC-T¥, Hoftywood
JOE COFFIN~KLAC TV, Hollymood
foreword by
PAUL A WALKER, FCC Chaman
Lufcheon talt
by GOVERNOR EARL WARRTN
ol California

To make sure you reccive your copy of “Twenty-Two Television Talks”

tmmediately after publication, place yous order

now.

st Music Inc.

580 FIFTH AVEHUE = NEW YORK 36, N. Y.

NEW YORK « CHICACO o

HULLYWOOD ¢ TORONTD ¢« MONTREAL

EXPERTS

#a ave

or

o

BEAT
THE

o
o o 15

A quit aa

top moments in sperts.

“BLAY Tt RXPERYS” la & show
in i1seN. or it cun bighlight

any live action sports progrom.

® 5 minvta Ipert) quis .
wie speorts show — on filml

STERLING TELEVISION CO., INC.

318 WEST S7TH STREET ¢ NEW YORX 19, N, ¥.

® JUDSON ¢-3730

8 ' ;’;i
Serios Name £i cE
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- 4
Huntington, Johnwown, Los  Angcics,
Nre York, P

Sem Dieyo, Washington,

Heast of the Chy 1Ris Towni 38 ., .36
Dist: United Telovinion Progtsms, Ine.
CURRENTLY SHOWING IN: Browns.
ville. Dallas-Fort Worth, Detroit, Greens-
Bota. Houston. Huningten, Los Aageles,
Miami, Norfola. Providence, Phoenis, Sun
Dicgo, San Francmco, Scatthe,

Hallywood Offbear A3
Dist: Usitad Televiaiod l’ro:um-. Toc.
CURRENTLY SHOWING IN:  Bal»
more, Bloomington. Charlotre, Columbug,
Datan-Fort Wotth. Dayion, Detrott, In-
dianapolis, Kaneas Chy. Lansing. Los
Anacles.  Milwaukee, Miancapolis - SU
Paui, Nashville, Omaha, Putsburgh, Rock
Island. Salt Lake Chty, Sun Dieyo, San
Franciwo,

Meel ide Vietim ., ..........08,,
Dist: Sterting Trlevision Co.,
CURHENTLY SHOWING IN: Juhu
town. Grand Rapids. )ndianapolie, Plits-
bursh.

[X]

Public Prosecutor 13-3. 4 & 17170 ..., . Y
Dwit; Consolidated Talcvision Salct
CURRENTLY SHOWING IN: Alanis,
Miami, Minneapolis-St. Paul.

!nmna Yard . .M 3]
: Du Mont l’(lt‘bm Networ

| NEWS I

Close-Uy o« 3 o } ]
Disl.: Guitd Fliens, Inc.

Daily News Repont so.otB . Dalhy

[ni.: NBC Fitm Div.
CURRENTILY SHGWING IN: Cincio-
nati, D.lln-Fm Waorth. nnnon Dumu

ami, M"m(npolll-Sl Paul, Utica,

NBG Weekly News Review .15, . Weekdy
Dist.: NBC Film Din

CURRENTLY SHUWING IN
tn,  Bowop, Bufllo, Ch
Lolumbus. Dallat. Gicensbore, Indian-
apoln, Johnstown. Kalimazoo, Lot An-
gelen, muoelohu. St. Louis, Sait Lane
City, Seatile, Wash

Tetenews Daily ceee e WIS Dany
Dist: International hews Servicy
CURKRENILY SIHOWING IN: Ames,
Atlanta, Baliimore, Bonion, Bulfalu, Chi-
caro, Clocinnad, Denser, Decron, Brie,
Indlunapotis, Lancasier, Kansas Ciy,
Los Arwelcs. Miswaukee, Minneapolis,
Nem Haven, New York, Norfolk, Prila.
Gclphia, Pogtland. Providence. Rock
Ivand, San Anwonbo, San Dieyo. San
Francixco, Schencctady, Seattle, 3¢, Louis,

Syraiwsc, Toledo. Wilmington, Washiog-
ton,
Yebrnens Weebly Review . 1520, Weekly

Dist: Iniernational News Service
CURRENTLY SHOWING IN: Chicagy,
Daflas-Fort Worth,  Houstan,  Kansad
City, Louisvitle, Milwauker. New York,
Ontaha, San Antonlo, St |Louls, Seatlle,
Toledo

ur Mom‘uu News e
United Priw Mmlﬂnne

Cl!llltkNTLY SIIOWING IN: Bowon,
Charlotte, Chivago, Cincinnatl, Cleveland,
Dallss-Fosl Worih, Dayron, Deaver. De-
roi, Houstom, fohnsown Las Angeles,
Memphis, Nathvllic. New Ocleans, New
York. Philadeiphis. Pliesburgh, Oklshoma
City, Richmond. Rochesier, San Dicgo,
Scheacciady, Tula, Weshingion.

Weekly

Wanhington Spoilixhn FOTTE L PPORpReS - )
i United Televivion rmu!lmn
CURRENTLY SIOWING IN: Atlania,

Binghamton, Buftulo, Chicago,

Cleveland, Dallu=For Worth, Des
uch, Grand Rapide. Greemsboro, Hous
ton. Indianapolis, Juchsomvitie, Kalama-
00, Kaneas City. Lancing, Lot Angeles,
Loulaville, Memphis, Miascapolin . St
P.sul. Nashville, Oklsbhuma City, Omaha,
Providemce, Salt Lake City, Sam Anionse,
Schenccindy, Seattie, St Lous, Syracuse,
Toledo, Tulsa, Washington, Wilmingiuvn,

QuIz

Goins Places
Dint.: United Warld Fiims.
CURRENTLY SHOWING INt Sestie.
Toledo.

Mevie Qukk Oulz ....... PEPPPORS |}
Dist.: United Television ?lwl-vm Inc.
CURRENTLY SHOWING IN: Adanta,
Baltimore, Bowon, Charlote, Chicago,
Cleveland, Columbui, Daliss-Ft, Worth,
Eric, Grrenshoro, Howaon, Endianapolie,
Los Angeles, Minacspolin-$i. Pavl, New
Ovleans, New York. Norfolk., Omaba.
Philadelpbia, Pituburgh, Rochestar, Salt
Lake City.

SPIN-A-TOBE ...ooiciianenns Brorain Db
Dis.:

Vldeoplx toc.

ALl
sicn

CUII!NTLY SHOWING IN: Las Aw
reler, Pitsburgh, San Francisco
Via Quia ,oiicovicancinaonne Booesd S04
i Videopls, loc.
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anc.n‘ Priadeiphis, Portiand, Puchlo,
| rewerows | g Rebmi i o
Bporis ou Parade ....... A8 ...

Bidde Meodtmgs . ............. 0. ..... Diat.: Stesiing Telavision Cor

Coatbediral Flme .,........... 14
Dt Msjor TV Prodes tione
CURRENTLY SHOWING IN: Los Ac-
stiea, Memphts, Norfolk, Saa Francisco,
‘Washingiom
Nutional Televesparn ...
Dist. Officia) Filma,

SPORTS

L

AR-Amevicsa Gamse of the
Weeh ceeo 20 . Waekly
Diat. Cntnolnhl.d Television Sules
CURRENTLY SHOWING IN. Birming
ham, Butfalo. Denver, Lo Angcles, Now
Vork. Philadeiphia. Sait Lake c-, Seat
Ve, Toledu.

Ametican Sports | - .12
Dim.: PSITV, Imc,
CURRENTLY SHOWING IN: Scanle,
Miami. Scheneciady.

and Dey . .28
Dist,. U-nnl Tee

CURRENTI Y SHOWING IN: Atlanin,

Boson. Cimnnsti, Columbus, Dstlas-

Fort Worth. Daytlos, Dctrod, Houstom,
Indianapolis, Jonnsiowa, Kansas Chy,
Los Angeles, Miwaukce, Minneapolis,
St. Paui, Omuha, Phoenin, Pirtsbureh. Saa
Antunko.  San  Dicgo. San  Francisco,
Scheneviady, St Louis

Foothall Extras | Ead
United World Fllam. Inc.
CURRENTLY SHOWING IN: Philadel-
ohia, Richmand, Tuleo, Tuba

Foorball Btidiees ... ... ... 1. . ., s
Dis.: Atias Television com
Puoochall This Werk . <) Qe 19
Dim.: Ststion Distriduiors. inc
CURRENTLY SHOWING IN: Ame\

Atlanta, Battmore, Binghamion. Bireing-
. Boston,

Buftalo, Chatlotte, Chicano, Cincinouti,
Cleselamt, Columbes, Dullas-Fort Worth,
Daveaport, Dayton, Dettoil, Grand Rap-
lds. Houdon, Huntington, lndmnspolis,
Johasown, Kulamuroo. Kamas
Lamascr, Lansing. Low
Mixmi. Mitwsukes, Minpeapolis-St. Paal,
Nasnvhlie, New Oilcsne. New York, Noc-
folk, Oklahoma City, Omaha. Philadel-
phia, Pirtsbangh, Piovidence, Rishmond,
Rocheater. Salf Lake City. San Antondo,
St. Louts, Schenectady, Syracuse, Toledo.
Utica, Washington, Wilminglom.

Gois® Places WKk Gadabout
addir—Fbhler ... .. W[ SRR

Dist.: Sterling Televisin Ca.
CURRENTLY SHOWING IN: Provie
dence, Syracuse.

Golf Tips My Jokouy Rabla .., S....... 13

Ditt.: Syddscased TV Filmy

Gruatiang Rice's Sportatights 1S,
Dist.: Atlas Television Corp.

Rimpside With ihe Rasders 86 172 ... .52
Comolidated Tcleviion Salry
CURRENTI Y SHOWING IN: Attanta,
Broe navitic, Denver, New Haven. Phila-
delpiva. Phoenin, Salt take Chy, Ssa
Francixo, Toledao.

Risller Derty . .

Dist.: Starbon MH!M e
CURRENTLY SIIOWING tN: Buftalo,
Charlotic. Chikaga, Celumbus. Dallas-
Fort Weth. Deuolt, Ere. Oreembure,
Howston. Yacksonville, Johnsuown, Lan-
c8uct, Los Angeleg, Nashville, New York,
Norfolk, Dmaha, Philadelphia. Phisbyrsh,
Providence, Salt Lake City. San Fran-
cisco, Syrucuse. Washingion.

Sportecholar B (L ;)
Dist 1 United wma Films

CURRENTLY SHOWINO IN:

spodis. Jacksooville, Mitwagkec,
burgh, Salt Lake . Scantle.

inian-
Pits-

CURRENTLY SHOWING IN: Afama,
Birmingham, Buffelo, Dalles, Forl Warth,
Houston, New York, Oklahoms Ciy,
Rochesar, San Anlonio

Sports Purnde .. ...
Dist.: United At Televivian
CURRENTLY SHOWING IN: Atama,
Birmingham, Bloominaton, Columbus,
Daullas-Fort Worth. Dayion, Denecr. De-
trost, Eric. Grand Rapids. Gieensburo,
Huntington. Jachsonwilc, Johnstown,
Kalamesoo Lsncasicr, Laneing, 108 An-
geies.  Loulaville. Mmami, Milwaukre,
Minncapaifs, §t. Paul, New Otleant. Not.
folk. Oklshoma Ciy. Omuha. Phoenfn,
Pittsburgh. Providence. Richmond. Roch-

ester. St. Lovks. San Amonio, Seattle,
Tulwa, Wilmingion,
Sportsman’s Ohuls L I—_— |

Divi 2 Syadicated TV Filma
CURRENTIY SHOWING IN: Bloom-
ingion. Buftato, Cleveland. Davien, Den-

ver, El Puswo, Greembuoio, Hhwsaon,
Huntingion. Miami, Mifwsuher, New

Telewposts Dixert ., . N .
Dist.: Unfied Artiste Televivon

CURRENTLY SHOWING IN: Al
yucrque. Charlotis, Chicape. ( olimhas,
Davenport. Deiroh. Kalamason, Lensina
Mewo City, Miwavkee. New Huven,
Phocais, Puisburgh, Sah Lake City. Sas
Framcisco, Toledo, Tovonto,

This Weell tn Sparts 1. Weekly
Diwt.; Inrernarional News Serswe
CURRENTLY SHOWING IN: Amet,
Allunta. Bitmingham, Bouen. Butrala,
Chicazo. Dallas Forr Woeth. Houson,
Indianapolis, Kansas City. Lovkvitic. M-
smi. New Orleans, Oklahoma Ciy. Pitte-
buizh, Ssw  Antonio, Sap Francimco,
Schenecindy, Seatrke, 91 Lowis, Tukedo,

Touchdimm S L
Dist© Tel-Ra Productions

CURRENTLY SHOWING IN: Balth
mure. Birmingham. Dallas-Fort Worth,
Denver. Granc  Kapsds. 103 Angelea,
Louisille. Misml. Norfolh. Philsdeirhia,
Richmond, San Anmtonlo, Seatile. Wath-
nglon

What's Ihe Record |, .. 92
Divt.: Sterling Telewision Con. Tnc
CURRENTLY SHOWING IN.  Alho-

Qurrque. Houstom, 1od Angcics. Pitin

bursh

Wrestling From Hollywood .. 60 Werkly
Dist : Paramount TV Produstinny

CURRENTLY SHOWING IN: Ailanta,
Bocion, Miowmeille. Charlotse. Clove
tand, Maltss-Fort Worth, Davenrert, Den
ver, Grund Hapids, Greenshore, Hloustin,
Lancasier, Louitvilte. Navhyilc, Norfolk,
Omaha. Phitsitriphis, Portiand. Prve
derce, Richmond  Sait Lake Ciiy, San
Antonio. Tuls, York

TRAVEL

Fitppairkek Travebogwes ... 18 e
Dist © Sicrling Tetesnson Co.. Inc,
CURRENTI Y SHOWING IN: Davo-

pott. Memphia,

" Small World—
nn Holmes » e
Dist Major TV Productions

[ WESTERN

Cheo Kid | bpb s e .1’

Dist: Ziv Telesnmon Froducrbons
CURRENTEY SHOWING IN: Ames,
Atlania, Baliimore, Binxhamud,  Hise
mingham. Bloominglon, Boflala, Chan
ntic. Chicapn, Oncinnatt, Cleseland,
Columbut, Duilss-Fot Worn, Daysoa,
Des Momes. Erle. Grund Rapids Hous
ton. Greenstoro. IndisnapoNs, Jaikwio-
vile. lohnuown, Kalamazoo. Kansas
City. Lamcasier, Lanung, Memphw, M
ami, Milvaubee. Minmcapoin-$  Puul,
New Haven. New Orieams. Norfulk,
Phoeniz. Philadriphia. Provuience. Rich-

INTO
THE
NIGHT

4

316 WEST 57TH STREET »

A anw series
ol dromaric hati-hovrs,

incloding . . .

“NIGNT COMES TOO SOON-
“THE TRANSPARENT MAN"
“I'M NOY AFRAID™

“DEAYN RIDES TME NIGHT™

TCASL OF THE JEALOUS BLONDE™

STERLING TELEVISION C0., INC.

NEW YORX 19, N. Y. ® JUDSON 6 3750
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s - Non-Theatrical Stcrling Teleysion Company  Simmell Meservey

No, Releases
Available

Length o
Mimsay

mond. Pitsdursh, Rochestar, San Diego,
Sam Franciwo, Schemectady, 51 Louis,
Seatthe, Sriscume, Tolcdo, Utica, Wash-
inwlon.

Cowboy G-Men ............ 30 ......13
Dist.: United Artists Televiion

Hopniong Caseldy ....... ....30 ..., .1
Disi.: NBC Film Syndication Sules

CURRENTLY SHOWING INt Balue
morc, Hicmingham, Butfalo, Eric, Johns-
towa. New York. Philadelphia, Pitts
burgh. Rochester, Schenectady, Syracuse.
Washington. Boston. New Haven. Provi-
denwe, Atlanta, Charlone, Greensboro.
Jucksonvilic, Loubvills, Miami. Norfolk.
Dallas. Hiusion. New Otleans. Oklshoma
City. San Anwaio, Tulss, Chicsso, Cin-
comnati, Clesetand, Columbus. Dayson.
Detrolt. Grand Rapids, Kansas City, Mil-
wauker, (msha, St. Lowis. St Paul, To-
ledo. Hollywood. Salt Lake City, San
Frénvisco, Seshle. Phoenix

Hupulang Cassidy . - &
Dist.: NAC Film Syndication Sules
CURRENTLY SIIOWING IN: Balic
mace, Cincinnati. Davton. Denver, Poste
land, Reanokr, Spokanc.

Tales of Ymmuas Ovtluma 18.. k]
Dist : Weule/n Adventure Productions
CURRENTLY SHOWING IN: Los An
zeles, New Orieans. Philadelphia. San
Franciwa.

The Busier Crabbe Show ... 30 ......2¢
Dist.; Fitm Vision Corp.

The Gene Autry Show ... ..M. ...,
st - €8S Televivon Fitm Sabes
CURRENTLY SHOWING IN: Bimmning:
ham, Datiss-Fort Worth. Denvee. Bl Paso.
Huntington. Los  Angeies, Memphls,
Mimneapolis - St Paul, New Haven.
Omaha. Providence, Seattle, 52 Lowls.
San Framimo., ALSO CURRENTLY

SHOWING V1A CBS TEIEVISION
NETWORK,
The Range Wider k] L

Dist.: CBS Television Fiim Sules
CURRENTLY SHOWING IN: Boson,
Davenport, Cleveland. Dallas - Fort
Worth. Deneer. El Paso. Houston, [n-
dianapoits. Los Angcics. Minncapolis,
Pittsburgh, Philadeiphis, Providesce. New
Orleans. Omaha, Phocnix, Portlsnd. Sam
Dicgo. San Fiancisco. Semttle.

WOMEN'S J
Feminlme Touch ... seee 18,040,008
Dist.; Steching Tr jon Co., Inc,

CURRENTLY SHOWING IN: Dallas-
Fort Worth, Kantas City, Loulsville

In the Fasbion Spattight | M o NOR
D3z Du Mont Television Network
The Feminlue Angie., . ...... 5.

Diu.: United Artists Telesiskon
CURRENTLY SHOWING IN: Rah:
ester

Seek Standards

® Continued from page 18

fear that viewers would make

+ odlous comparisons between the
quality of filmed commercial and
the program kinc. This ruling
has since Yeen changed, but a
faint aroma of stcp-child think-
Ing still lingers in the networks'
dealing with TV film spots. It
most often evinces itsclf in o
tendency for network execs to
give filmed pitches (on even the
biggest show) short shrift in
comparison to the timec and
trouble lavished by the web on
the samc program's live com-
mercials

The webs' polite brush-off of
film commercials usually takes
the form of lack of proper con-
sultation with tgency execs and
sponsors before the show; and
indifferent handling of the spot’s
on-the-air production—careless
cueing. ete. Agencies and adver-
tisers are beginning to get wise
to this off-the-cuff production
runaround but they still have to

4 firm uniled stand lo get
much cooperation from the net-
works.

With all its many pitfalls, tho,
McClure is convinced that the
future of the TV commercial
rests with film, mainly he thinks
because TV itself will be largely
on film in the future, and it isn't
feasible to cut in live commer-
cials on film programs, In line
with this, he pointed out that a
watch client used live spots
when it sponsored a group of
half-hour TV films last year,
and the 13-week rum comvinced
them that they'd get better tech-
nical results with film.

THE BILLBOARD [s
the anly trade
paper covering the
genecol showbusi-
ness Jfield with an audited
paid circulation.

TV Film Round-Up

Following non-theatrical films. available for
TV, were those to which atations got best audience
reaction in the past mongh.

I DOCUMENTARY ]

LIFE IN THE DAY OF
A CHORUS GIRL
Sterling Television Company
316 w. 57th St.
New York, N. Y.
ON THE TRACK
Dudley Television Corp.
9908 Santa Monica Blvd.
Beverly Hiils, Calif.
UNITED NATIONS AT WORK
Sterting Tclevision Compiny
316 W. 57th St.
New York, N. Y.

| EDUCATIONAL J

BACKGROUND FOR HOME
DECORATION
Modern Talking Pictures
45 Rockefeller Plaza
New York, N. Y.

BATTLE OF THE RAILS
Motion Pictures for Television
655 Madison Ave.

New York, N. Y

BONNIE PRINCE CRARLIE
Snader Telescriptions Sales
229 W. 42d St.

New York, N. Y.

DOCTOR IN INDUSTRY
General Motors Corporatisn
3044 West Grand Blvd.
Detrolt 2, Mich.

FALLEN EAGLE
Alan Shwin Productions
450 W. 561h St.
New York. N. Y.

THE FIFTH H
Yenard Organuzatior:
Pcoria, 111

GOODBYE WEEDS
Acmc Quality Prints, Inc
8250 St. Aubin Ave
Detroil, Mich

GOVERNMENT IS YOUR
BUSINESS
The Chrislaphers
18 E. 48th St.
New York, N. Y.

HOW WE GET POWER
Sterling Television Company
316 W. 87th St,

New York 19, N. Y.

1 SEE THE WIND
Assoclation Films
35 W. 45th St
New York, N. Y.

New York. N. Y.

ROMANCE OF SILVER
DESIGN
Association Films
35 W 45
New York, N. Y.

THE SEARCH
National Society for Crippled
Children
Mlami, Fla

SEMINOLES OF THE
EVERGLADES
Alun Shulin Productions
450 W, 56th St.
New York, N. Y.

TICKET TO FREEDOM
Ford Motor Company
The Rotunda-
Dearbern. Mich.

TO SCHOOL BY TELEPHONE
Florida Film Service
Jacksonville, Fla

WINDOW IN THE SEA
Marine Studlos
Marincland, Fia

TRAVEL I

HIGHWAY TO HAWAII
Unitegd Air Lines
5969 S. Cicero Ave.
Chicago, 11

LETTER FROM AN AIRLINE
2ILOT
Seclect Motion Pictures

326A Jak St.
Kansas City, Mo.

Beverly Hills, Calif.

NEW YORK VACATION
EMPIRE
New York State Vacation

Dept.
Albany, N. Y.

THIS IS MINNESOTA
Minnesota Division of Travel
Room 114, Siate Capitol
St. Paul, Minn,

WINTER IN NEW YORK

N. Y. Dept. of Commerce
New York City, N. Y.

l CARTOON

HOW TO CATCH COLD
Association Films
35 W, 45th St
New York, N. Y.

KOKO IN REVERSE
Slation Distributors, Inc.
40 E. 51st St.

New York, N. Y.

| SPORTS

MEET THE DUCKS
Ducks Unlimited, Inc.
342 Madison Ave
New York, N. Y
GUNNING THE FLYWAYS
Remington Arms Company
Bridgeport. Conn.

[ RELIGIOUS

INDIAN STREET
Maryknoll Fathen
Maryknoll P. O, New York.

CATALOGUE ...
contains
Full Cost

ond Story .

Material for
TV STATI

- SPONSORS
 AGENCIESI |

M . ~
. .
R\

UNITY TELEVISION CORPORATION

"

S

’4 x 300 FEATURES SE 55
9 LAUREL &
§ HALF HOUR Programs

1501 Broadway, New York, N. ¥,

medies
ARDY €O |

L ik
~

LO 4-8234
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TV FILM BUYERS IN
ADVERTISING AGENCIES

Following list of film buyers in advertising agencies is based
on an up-to-the-minute survey of the agencies.
latest information on this Important group of buyers available any-

where.

Advertising Engincers Corp.
443 S MU St Lom Angcles 13, Calil.
Reed Brar, Time Buyrc

RELIEF THROUGH MODERN'‘s
3-point film traffic and library
service egpecially designed for
agencies, syndicators, producers

and distributors.

1. Process control that gives you ¢xact
information on every program from
scheduling lo return of the film after

showing.

2. Editing and film maintcnance con-
trol that keeps your prints in optimum

condition.

3. Shipping contro! that places your
prints — programs of commercials ~ in
the hands of TV stations on tintic every

time.

These plus many other features
constitute our complcte television film

Iraffic service.

MODERN
TALKING

PICTURE
SERVICE

f . inomation

Modeen Talking Piciure Service, Inc.

TV Division
45 Rockefeller Plaza
New York 20, New York

EXCHANGES IN
Chicago » Los Angeles » New York

fameus

fast worts A5

we hope you,

W Distrivwter,
never kave to say:

“Why didn't | kave fha
TV Film Peerless-tre.

PEERLESS- rroated prints ore

meisvre stabilised—net “green” or brittle
toughened—to rems mrotches ond wesr
Ivbricated —va ease prejecrion

PRERLESS- ticoted prints stort ol sight
ond meintoin their good cendition lenger
tor more boekings

Wiy for lnfeimetion

EERLESS

FiLm rlotlllluo CORPORATION
2 v 4 - oM 34, MW YO
-«mm » ca,

lies & Regnulds Adverthsing
nau Waodmen of World Blds..
Omana. Neb.
Miltn J. Stephan, R-TY Dir.
Don B. Ammdgen Jr. Ant. R-TV Dir,
Alroman Advertiting Agency,
20 Vesey St, New York 7. N. V
Michaet Altcmari, Pres.. TV Dis,
Anderson & Cairms
43R Madison Ave. New York 32, N. Y.
Victer Seydel, Dir. R-TV
Amihracite Advertising Agency
418 Scranton Times Bidg., Scranton, Pa,
W. A White, Genl. M.
Aseacinted Advertising Agesey
Dixie Terminal Bidg., Cincinnatl,
Sam Maicom Levy. Pres
W. Wisan lans. V. P. Chy. R-TYV
John Maupin. R.-TV Dir.
Arberion & Currier, Ime.
420 Lexingion Ave
New York 17, N. Y.
Jobn P Atherton.
P. Chyg R-TV Prod.
\hlllllm Tiemar,
V. P. Time & Space Buym
N, W. Ayer & Sow, Inc.
30 Rockefclicr Plazs,
New York 20. N. Y.
Mark H. Hawley. TV Film

and —
714 Taft Bidg.. Holtywood, Calif.
Glenhall Taylor, Myr,
Chees Beouwer, IV Prod. Super,
Ayres & Associates. Ine.
1325 North Si, Lisculn, Neb.
Wsreen M. Swanson, V. P. A A B,
Hm-y . Packard, R-TV Dir,
Ball & Duvidwn, Ime.
1030 Speer Blvd.. Dtn-!t Coto.
Bill Prescott, V.
Carl A. S’lhlnnd Pres.
Barkow Advertlsing Agency
M2 fames St.. Syracuse, N. ¥,
B A Swspleton, R-TV Dir.
J. R. Coleman, A- €
Rurwes Adverthing Agency
312 E Wisconsn Ave.. Milwaukee, Wis.
Kenneth Goelser, V.
Kay Wholihan, V. P
Gil Gocls. Prod. Mar
Fed Bazes & Ca,
630 Fifth Ave,, New York, N Y,
Thomas F. McAndrews, Comml. Pilm
Buyer
Vincear Rowe, Program Film Boyer
Battem, Barton. Durtine & Oibora
383 Madison Ave, New Yok 17, N, Y.
James § Bealle Jr, Program Dir.
Bernard Haber. Film Dir.

angd —
919 N. Michiran Ave. Chikago, 10
Russell M, Tulr, \1;! R-TV Depr.

1220 Saatler Olf«t Illdl_. Bosion, Mass,
F. W Hach, V
Jonn H wmm n-rv Dir

Grant nun.hn‘_ Px(llhuv'll, Pa.
Faris Feland, TV Di
Suul lluu-nn-th T\/ “Prod.
—and —
Nomhwestern Bank  Bldy., Minneapolis
Wm, E. Conner, Creative, R-TV Dept.
Hale Byers, Mur. R-TV Dept.
Douglas L Pernin,  Prod. Du
Bramett. Walthet & Wirnadier, Ine.
69 Newbury St.. Bostos 16, Mass.
Nehon Bennert, Pres.
BElizaneth D Parsans Medis Due.
Braton & Busies, Inc.
444 Madisun Ave.. New York 22, N. Y,
Hesd Leder, Dir. of Pdm Prod.
Jrwin Siegelstien. Assa
Fed Berusiein Associnies
51 Madivon Ave, New York. N. Y.
Sylvester ). Bernstein, TV Di
Lee S. Bicsplel Advertising
603 N, Michipan Ave., Chicapo, 1.
A. C. Notton, A. E.
Ralph Rimg Advertising
306 Fredesick Bidg., Cleveland, O.
Ratph 8. Bing, Pres.
e Riow Ca.
&40 Fifth Ave.. New York, N Y.
Ruth Lehner, New Prog. Reseasch
Ben Alcock. Dir. Film Commercialy
The Frvd Bock Asvertising Company
1d Nauvunu! Bldg.. Akrun, O.
Fred € Bock, Pres.
Jeho B, Simpaon. KTV D,
Pearl Pairall, A. E.
Botdord, (oadaai & Gardwer
33) Cenirad Bl . Scantte, Wash.
J. P. Heverly, V. P.
Arthur Braltxcd Adveriiiaa Agency
$238 Hospital Trust Bldg, Providence,

RTV

R. L
Arthut Broitsch, Time Buyer
John A. Lovimer. Time Buyer
AMichaet Brand Assor.
8820 Sunset Bl

Brisacher, VWheeler & Staft
1660 Hunh St San Frawcisco, Cahil.
4. H. Butler. Produeer

? Newbury St..
1. ). Mananing, Time Buye:
D. P. Brotkes & Co., Inc.
General Motors Bldg.. Detrow, Mich
Kenaeth O. Manvet. R-TV D,
Bruce B. Brewer & Co
900 Walnut St., Kamws City, Mo.

Bosion 16, Masy

Jack Kirwun, Dir. R.TV
— and —
Foshay l’uwr. Minnuvoll. Mana,
C R. srrotz, A,
mith, Fn—-n & Dorvence
at Ean Jelferson. Detroit. Mk
lole, Dir. R-TV
l.nmﬂ [ DAMMI R TV

and
52 Vandertilt Jm. Naw ¥R Ciy
Juy Berry, RTV
Pranklin Sruch Advenising Corp.
1270 Sinth Ave, New York, N. Y,
D. Davidow, TV Produccr
RBuchanan-Thomas Adverthing Co.
412 S 19th St, Omaha, Neb,
J. A. Rememund, Dis. R-TV
Gene Edward, Amt. Dis. R-TV

1t represents the

The Bocben Co.
400 W. Madimon St., Ch-c-.o. m.
Robent Long. H-TV Dir.
G. Normas Burk, Isc.
223 Fourth Ave, Puitsburgh, Pa.
G. Norman Burk. Prrs.
D. E. McCarthy, Mcdia Dir.
Harold Cabel & Co.. Inc.
136 Federal Si., Boaton 10, Mass,
Kay Chille, Mcdia Dir,
Caba-Miller, lac.
510 Si. Poul P, Dahhnolu. Md,
lowis C. Pedlar Jr, V. P.
Calhias. Hiniden, Cartach, MeClintoa, sod
Smith
247 Parh Ave. New York, N. Y.
Roy A Fowler, Prod.
Camphell-Ewald Ca.
b B 3Mh Si. New York, N. Y,
Don Benkhan, Bus, Msr. TV Dept,
Campocli-Milhen. loe,
1370 N. Wescern Bank Rior,
Minneapolis, Minn,
Jobn Cole. R-TY Thme Buyer
An Lund. R-TV Dir.
Twe Caples Co.
28 E. Ene Si Chicagn, M.
Steve R. Canin. Dir. R-TV
lohn E. Erlckson. V. P. Chg. Creadive
Service

Cxytoa, lse
9 E. 3000 St New York, N. Y.
Allan Black. TV Dir.

Ceefl & Presbecy, Inc.

247 Park Ave., New York, N. Y,
Fv- k Gilday, V. P Dit. TV

79 Simmons, Piod. Mar,
wllhom Patictson, Exec. Prod.
Jos. Lamneek, Prod Dir.

W, Craig Chambers, lme,
$t3 Sccond Awc., Puttsbucgh, Pa.
W. Craig Chambers, Pres.

Harold A. MuCey, V, P,

Gearge 1. Charney Asscxchates
IK19 Bromdway, New Yors, N, Y.
Charlen J. Charney, A. B
Alvin Qeorge, A, E.

Rsrey B. Cobvem Advertiving Co.
| E $%h St, New York, N. Y.
Pcier Finney, V. P.. Chg. RTV

Campicn Advestiviag, Inc
30 Fitth Ave, New York. N. Y.
Lawhs Titterton, V. P, TV Prod
Lloyd Durant, Myr, TV Comml. Prod
John L. Zimmer, Super. TV Comml
Ted Beil, New Progams
Kathering Gorman, New Programs

Co-Ordinated Advertiring Corp.

9 E. 3Mh St. New York, N. Y,

Lester L Woltf, Pres.

Arhur A, Peitz, R-TY Div.
Cramer-Krassell Co.

733 N. Van Buren Si..

Regrr Le Grand, R.TV

Milwaukes, Wis
Dir.

Juhn hllclllrd. Fum Dtr. -
Creamer &

(1224 Ilalywood Bivd, Los Angcics,
Calil,

€. R. Creamer, Prex.

Edward Loveton, Medis Buyer

J. ). Frang 11, Prod. Chief
Charles Hutchings. Crestive’ Chief

Creok Adveriising Agency
Somhuesicrn Life nm;_, Dallas. Texas
W. W. Crooh Jr, V.

Phyllis Simborz. A E.

Cemmings, Beand & MePhetsoa
409 Gas & Electric Blde . Rackford, UL
Jarnea R McPherson, AL B

Dancer-1itzzorald-Sumple. buc.

M1 Madison Ave. New York, N. Y.
Adrian Samish, V, P. & Dir. R-TV
Charles Powers, Exec Producer
Normsmn Mathews,

Mgr. R-TV Comml, Piod.

Debeny. Clifford, Shewfield & Steers, boe.
350 Fifth Ave.. New Yurk, N. Y.
Chesier MacCracken, V. P.

Rodner Albright. Prod Supet.

Dewabue & Cor, Inc.

1270 Siath Ave. New York, N. Y.
Can Rigrod. TV Producer
Walter Scot, TV Co-Ordinator

. B Doser & Co.

Washington Bivd. Bidg, Dyicolt, Mich
Charles F. Roswen. Pec. V. P.

212 Park Sq Bidg . Hosion 16, Mass
Ted Pitman Jr., R-TV Dhr.
Rita Fortin. Ass. R-TV Dar.
William Walsh, R-TV Time Buyer
drewd, Redfieid & Jobuaione, Inc,
50F Madion Ave., New York, N. Y.
Wallace H. Lancion, TV Dit,
Deync Advertiving Agency
413 Church Si.. Nmhvilie 3, Teon.
Geape W Doyne, Pres
1 Thomas Dawson, V. P.
Dandes & Framd, imr.
64 W, 4Eih 51, Ne= York. N. Y,
Ben Frank TV Dir
Roy S. Duntine, tne,
730 Fifth Asc.. New Yoru,
Roy S. Duntine, Pres
Hubert Wike, R-TV Dir.
Adam F. Eby Advertiune
35 Court Si. Buffaln, N. Y.
Adam F. Eby, Pres.
Ihe Eflott Agemcy
178 Geand Ave., Oskland, Calil.
Waltace P. Elliott, Owner
ders Adsertlsing, Inc.
415 K St N, W., Washingion, D. C
Howard A. Enders, V. P,
Rober: L. Friend, Film Dir
Margot Phillips, TV Dis.
trwin, Wasey & Co., lue.
420 Lexington Ave., New Yorx, N Y
Janes €. Duuglasa. V. P. Che. R-TV
Michael Levin. Creative D, R-TV

N Y.

and —
First Natlonal Bank
City, Dkla.

Narman Hall, A E
Benjamin Eshivman Ca,
1512 Locust SL. Philadelphia, Pa.

2. R. Rollios jr., Mcdia Dir.
Leon 1. Greenhouse, V. P.
Millinm Esty Co., loc.
100 E. 42¢ St.. Ncw York, N. Y,
Anthony Pan. Exec. Producer
Geant Thompsom, Exce. Prodicer
Gene- Petnllo, Brec. Producer
The Evcriing Annciass
1013 Chestaut $i.. Philadeiphia. Pa.
Lester J, Hatmon, TV Dis.
Factor-Beeyer, Inc,
1709 W. 5th Si. Los Angeles, Callt.
Ted H. Factos, Pres.

Bldg.. Oxlanoms

Donald A. Breyes. V. P
Fartan Myens, TV Dir.
Don Ross, TY Prodwcer
Mile Fodell Advertising Awewcy
525 Northweslern Baok Bloy.,
Minneapolis. \inn
Michael J. Padell. Genl. Mg,
John J. Polian. Copy Dir
Harry Feigenbaam Adverfisiag Agency
2001 Walnut St.. Philaceiphia, Pa
Stanley Guldstein, R-TV Dir.
Fitzgerald Advertiving
Loe Circle Bigg . New Oricans, La.
Tom Ncwman, Dir. TV-Film Dept
Aubrey Williams. Dir. RIV
Flack Advertiving Azency, imc.
1110 Hills Bidu., Syracme. N. Y.
Wm. F. Conklin Jr.. V. P.
Aracld T. Bowden. V. P.
Grover 11. Hubbell. A, E.
The Richasd A. Foley Advertiving
Agency, 1nc
1528 H’llnlll S1.. Phitadeiphia, Pa.
Frank Knight, R-TV Die.
Dawid A, Smith, Time Buyer
Foote. Cnne & Belding
133 E. Supcrior St.
R. J. Cunningham. Dis. Film Prod.
1. A. Libbertoa. Asst Dir. Film Prod.
— and —
247 Park Ave. New York, N Y,
Roger Pryor, V., P, RTV
Thomss McDoanell,
Dir. Prog Develop.
Greorge Wali, Dir, RTV Prod
L]

€233 Hollywood
D. F. Marguclic.

—a
us Mnnuomm St San Franciscs,
alif.
m-ond Anmnw R-TV Dir.

Esperson Blde.. Hmmon 2, Texas
E M. Rihardv S¢, A. E
Wm. N. Browder, A, E.
Osklcigh R. French & Assor.
4235 Lindell Bivd., 9 Louh 8, Mo,
C., 8. Pangman, A
Cort Freiberzer & (‘q
143 Court PL. Denver, Colo,
Cun Freiverger. Pres,
Bod Swysgood. TV Dir.
Les Barty, Awt TV Dir
Ad Fried Adventisneg Arewcy
316 15ih St.. Qakland, Calil.
Ad Frwed, RIV Dy
Mark Mailen. R-TV Prod. Dir.
FubDer & Smith & Ross. Ime.
1501 Euchd Ave.. Cleveluno 15, O
Richard F Reymolds.
Mgr. Films & R-TV
David G. Adam,
Awoc. Dir. Filma & R-TV
Philip Worcester,
Awoc. Dir. Filma & R-TV
- and —
71 Vanderhill Awe.. New York, N. Y.
Anthur B. Duram, Dir. R-TV Prog.
Byrom H. McKinney
Supcr. R-TY Comml,
Gardeer Ad!eﬂhln‘ Ca.

45 Secomd Si., Saa fnxlxu Calit.
Benson M. Shermen. V
Daphne Junc King. RTV Praducer
Geyer, Newell & Gunger, Ine,

48 Filth Avc. New York 22, N. Y.
Ted Long, Dis. R-TV
James ManiMa, Fitm So;
211 N. Lafayeste Ave..
Mxh
Francis K. Glew, Pres.
Gilham Advertiving Agenc
Cl:!hmnlll Bunk Btog.. Sah Lake Ciy.
rah
Heher Q. Wolwy, Dir. R-TV
Larch Cody. Asst.
Ghenn Advertiving, Inc.
1209 Coatisental Lite Bidg., Fort Worih,
Texas
Ray K. Glenn, Pres
John . Siewan, Ervee V. P,
Arnold C. Shaw. ¥. P.
Gooduind, Joke & Moucgas, lar,
919 N. Michigan Ave., Chicaga. 0.
H. P. Robens, Exec. V. P.
Henty Nathan, V., P.
Flotence Neighbors, Mcedia Das,
Cms &
12 S, 12th Si, Philsdelphia, Pa
Walter Erickeoa. Dir, TV
Edmund H. Ragers, Partner
Joho €. Hhst, TV Bept.
Gregory & Homse, lac.
2157 Euelld Ave., Cleveland, O,
Honor Giegory, Pres
Bromlicy House, Bagc. ¥, P.
Howard Senor, A. E.
Grey Advertising Agency, Inc.
166 W. 3¢ Si1. New Yor, N. Y
Alfeed Holiender, V. P.. R-TV Dlr.
Robert Peyson. Exec. TV Producer
Geaald Ford, TV Pridducer
Guewiner, Brows & Beiwe, Inc.
32 L. T. Cooper Bidg, Dayton, Q
W, James Bridges. V. P.. Duytos Otfice
Guid, Bascom & Bonofigli
130 Kearmy Si. Sas Francisco, Calit
Alex Anderson, TV Dis
Rod Mclonal. A E.
Dick St Johm. A E.
Lawrence € Cumbineer Adverihing
653 Madisom Arc, New York, N. Y.
Peul G. Gumhinner, R-TV Dir
Mim D. Miller, Assiant
Manly, Hicks & Voatgomery, Ine.
300 Fifth Ave, New York, N. Y.
H. E Lebmaa. TV Film Buycr
N. I. Barrts Adverthing Agemer. |
1400 Walker Bank Blgg, Sah
City. Uah
R. 7. Harris, Pres.
Harweed Blartia Advertising
2319 Conoecticut Ave.. N. W,
Washingion, D. C.
flarwood Mantin, Pres
Hagiot Stem, TV Dir.

Grand Rapids.

e,
Lake

e — e —
Helats & Co., Im
D W, Sixth 1ot Angeles 13, Calif,
June Morgan. Dit. TV
Poul Lynm Heller Ashertising, lme.
911—1b S, N. W,
Wasbington 5, D, C
Paul Lynn Heller, Prea.
Gesald M. Feld, A E.
Hendorvon Adverthing Agrney
9 W. McBee Ave., Orecnille, S. €
James M Henderwn, Pres.
Howard K. McIniyre. A, E
Betry McCowan. Tine Buyet
Heart, Hurst & W¢Donsld, Tue.
121 W, Wacher Dr.. Chicsgo, 11
J. Scott Keck. V. P. R-TV Prog
Lee Randon, Proucrr, Comml Flim
A) Hor Advertisiag Apemey
215 E. Michizan S1.. Mal-lul« Wi
Pat Kociam, R-TV D
Hevemor Adveriiung An-n. boe.
11 N. Pearl St.. Albany 7, N.

Greenberz. R-TY Dir.
Hewini, Oglivy, Bemson & Mather, Ine,
$75 Madnon Ave. New Yorx, N. Y.
C. F. Wecler Je., Dir. RTV
Duvid §. Hillmas. Ine.
9130 Sunset Bhvd, Low Asgeles, Calil
David S, HNiman, Pres.
Georne N. Laws, V. P.
Hirmoe-Gufield, lnc.
745 Fofth Avc. New Ynrk, N, Y.
Roben F. Lewwe. Die. R-TV
Hiom & Jorzemmm. bnc.
K00 St Paul Ave, Los Angclea Calif.
Hotfmas & York, lnc.
M0B N, 3rd 5S¢, Mitwaukee, Wik,
foel Kursel. ¥ P, R-TV Prog. Dw.
Cuaries W, Hoyt Co., Inc.
$81 Fihh Ave. Nrw York. N. Y.
Withiam Philip Smith, Dir, BTV
H. B. Humphrey, Alley & Richards, Inc.
1233 Strler Bidg.. Boston 16, Masa.
Sally Larkin. V. P,
The Kalps H. Jowes Ca
3100 Carcw Tower, Cincinnati 2, O.
Kathrym Hardig, Dir
Jomes & Jowes Adierthing Agewey
325 Leonhardt Blug, Olahoms Chty,
Okla,
lienty C. Jones, Pres,
Ral. €hrtieh & Merrick Advertidng
313 Suwr Bidg., Washingion. D. C.
Alvin Q. Ehtlich. V. P. Chpe R-TV
Davi¢ P. Thomas, R-TV D,
Nelta C. Manes. R-TV Time Buyer
H. W. Kastor & Sews Advcrtiviaz Co,
75 B, Wacker Dr., Chicago, L
James 1. West, Dis. R-TV
The Joaeph Katz Ce.
458 Madimoa Ave. New York 22, N, Y.
Alice Roas, TV Film
Renry ). Kastmas & Asocinles
1P B 5. N, W, Wasington, D. €.
Icttrey A. Abel. RTV Dir
S. Manrer, Fim Direcior
Kelly & Lawb Adsenising Agency
297 Higgs Ave., Columbus, Ohio
Darrit F. Willlams, R-TV Dir.
Kenjos & Eckharde. bac. .
'atk Ave., New York, N. Y.
Syl Taplinger, Prog. Buyer
Klesewenier Assoctates. Inc
¢ E. 40th Sr.. New York. Y.
Elizabeth Thompaon, Time Buver
Horace Hagedorn, V, P.
E. @. Chase, TV Film
AdboN Kimball Co.. 1sc.
250 Park Ave. New Yok
Arthur M. Bhelich, Dir. R-TV
Mivlam Trasser, Assoc. R-TV Dis.
— and —
4013 Wiishire Biva, Los Angclen. Cald,
Ley & Liviaxsios
260 Califorma 50 Ssn Framvisco, Calif
Robent ). Livisgston

17, Y

and —
1617 E. McDowell Rd., Phoenix, Afiz
Sam Fwing
M. R. Kopmerer Co., Lnc.
Really Bidg , Lowiwilic. Ky,
Wilkam H. Hill. Medta Die.
Kudnes Agemcy, Imc,
575 Madiwn Ave.. Nr- \'wl‘ Ny
Myron P. Kirk. R-TV Di
Frank Harsing, l’)lncwt
A. A Coughtin. Director
Hank Ladd, Director
Fiank Burns, Direcior
Lam. Fhher & Stashomer
010 Eucld Ave., Cleveland. 0.
Alvin B Fiver, V. P Chge, RTV
Kobest E Gibbona, Mer. R-TV
Juhn D. Crames, Prod. Myt R-TV
& Nandets Advertiding
422 Fliklity Blds., Daitas, Teaas
Robent B. Stuart, R-TV Dir.
R-TV Prod, Mgr.

Al Pasl tLetion Cs., Inr.
435 N. Michigan Ave (‘hk‘auo (LN
Edwin O Folcmnn I,

1617 'Innlyl'lnia 'Iid.,
Philadelphia, Pa,
Alexander Gritfin. R-TV Die.

Lesmen & Mitcbell
17 E. 45th Si. New Yok, N, Y.
Nichalas B. Keesely. V. P 0TV
Prancis €. Barton Ji. Mer. RTV
George Zachary, Chiel R-TY Piod
Chacles Harrell. Exec. Produies

Levy Adrertisime Agracy
850 Bromd St Newark 2. N )

H. Alam Ston R-TV Dis.

Liller, Neal & Hatile Advertislng Apemey
#10 Watian B1:d., Atianta J, Ga.
W. W. Neal, Parines
€. K. Lilter. Partnct
Sarsh Wilhame, Media Dir.

The W. E. loaz Ca.

108 W. Raadolph St., (‘hknn n.
Edwasrd C. Fruz Je.. K-TV Dur.
J. Minetz, Awt Dir.

Lyun-Ficldhouse
18 8. Franklin Si., Wilkes Barre, Pa.
L. 8 Ficidhouse, Pariner
S. € B. Lynn, Penner
W. B. Pritcherd, TV Dis.

F* me - =

"WILD BILL HICKOK"

is SURE at

ACME

FILM LABORATORY

1161 Ne_Highlend, Hiliside T471, Hellywood JB, Calit.
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W. D. Lpon Co., Inc.
303 Second Ave, 8. E.
Cedat Rapids. ta
Rabeet 1. Schubert, R-TY Dit.
VeCann-Frievon, Iac.

30 Roskefelles Plaza. New York, N. Y.

Don McClure, Mgt. R-TV PFrod
Frank Bibas, Head Film Depr.
Ken Gammage, Film Prod,
Jim Harkey, Film Prod.

—and —
318 5. Michigan Ave., Chicago. ML
Robert Brewter, Gen. Mac. R-TV
Jim Shelby, R-TV Die.
John Klatl, Media Pie,
Mary Poloson, R-TV Time Buyer

— and —
647 Qriswold St., Detruit. Mich,
Williams McCullough, TV Supervisot
J. R, Barlow, Asy. A. B,

= and —
629 Falid Ave.. Clevcland. Ohlo
Stvart Buchaman, R-TV Die.

= aod =

114 Samome St San Francisco, Calif.
Producet

Alden S. Nye, R-TV
€. Hewolf, V. P,
MeCormick Company
217 B. ih Ave., Amarlio, Tex,
G. Don Curphey, Dir,
lawreme Patten, A, E.
Mckee & Atbeight, Iue,
1400 S, Pennvylsunia Sa.
Philadelphis 2, Pa
). A McFadden, V. P
MucGruder-Bakewell- Kostka
1666 California S¢.. Deaver, Colo.
Vincl auebtis Adierthing Agemcy
601 Ellikoit Sa., Buffalo. N, Y.
F. R. Mactaughhn, A. E.
J. Andrea Connaroc. A. E.
Malcolm-Howard Adverthing
203 N. Wabash Ave., Chicago, L
Arthur Holland, Pres
Max Holland. A, E.
Hat Barhun, A, E.
Ed yrecer. Fim Editoe
Ray Freeman, A E.
Martree Advestiing Coep.
108 W. 40inh St.. New Yark, N. ¥
Barncet Fréedenbers. V. P.
=onal
919 N. Mk—nlpn Ave.. Chicago, SIL
Shep Chartos, V. P,
Marchale & Pratt Co.
338 Fifth Ave., New York. N ¥
C. A Pcteraom, ¥, P, R-TV
L B. Semon. TV Mar
J. Mt Maches, tnr,
260 Madivon Ave.,
lle.m M. Wight, V. P., RTV Dir
o S, Jackson. Anl R-TV Dit.

\I

IIF.!!-IS‘C. New Yok, N ¥
5. Jumes Andrews, Aast. 10 Pres
John Mosman, Maut. R-TV Dept
and —
2761 E. Jelferson Ave..
Ear! Kenmedy. Mgt
Mays & Company
412 Wesi Sinth St.,
Calit
Juck 1indqurst, TV T
Muyers Co.. Inc.. The
2301 West Third U, Los Angcies, Calit
Furrest Dolan, V, P.
Don Johason. R-TV Dir.
Bub Hochn, TV Prod
Chas. H. Majae Ca.
MK B Meirose Pl
Das B. Mince Co.
W4 S Kingsley Dr.. Los Angeley, Calid.
1y Sanders, R-TV Dir.
R €. Black. Asst. R-IV
Art Trask, Amnt. RIV
Aoxxe-Prireti, Ene.
712 5. Canon Aw Los Angeles. Calit
Jane |cides, Media {drecior
Ab White. Copy Director
Paall Mogul Ce., Mae.
250 W. STth 84, New Yorx. N. ¥
Loter S, Mallens, Mar. R-TV
Nat B. Eisenbery. Cnmlve Frograming
Prod. 8

Detroiy.
RTV Dept

Mich

Los Anceles 18,

Los Angetes, Caht

New York, N. Y.

Posmer-Zabia Adrertistag
93 Madnon Ave., New York, N. Y.

Prader Advcrilsiag
T05 Chestaul St, St. Louis, Mo,
O, L. Prater, Pres.

Barbara Block, Copy Chiel

The Fred M. Co.
3312 Book Tower, Detroit. Mich.

" R. D, Hughes, A. B
Travis Hubbard, A B

Knax Resves Advertising, fac.

00 First Nall. Soo Line.
Minneapolia, Minn

Rusacl] B. Neff, V. P. TV Dis.

Edward Ratnes. R-TV Dit.
Ringrr & Amociates
3142 Wiishire Blvd,
Los Angeles S, Calll.
Lee Ringer. Pres.
Itse Stein, Media Dir,
Eiweod 7. Robiaswa & Cs.
1111 Wilshl:c 8ivd. Los Angeles, Calil
Robert C. Neuman, Media [r.
Talot Johne, R-TV Dir.
Rochlin. Trelag & Associstes
32 W. Rendolph St, Chicago, IIL
Irving Rochlin, Fum Buver
Maroric Lovinger, Prog. Fitm Buyer
Trina Shuchat. Betty Ziedell and Helen
Wurtzburg. Commetcial Film Buyers
Charles Ross Advertising Ageme)
1ala N. Highland Ave., liollywood,

Charlcx Ram, Pres
Ruthrsut! & Ryam
408 Leningion Ave., New York, N. Y.
Dasiz Nyren, Dir. of New Prog
Marhail Gram, Baec. FUm Producer

— AT
712 Main St, Housion, Texan
W. van A. Combs, V,
Frenk ). Carter, A. B

—and—
135 Muoaomery Si., Sus Framnixo,
Calit.

Jonn L. Hervey, Mer.
Virglais Crawford, Time Buyes
dnia Ryam
Jackson ML, Washington 6. D. €.
m 1 Gicen, R-TV Dir
Genrzes & Kepes, Ine
lllo N. Charles Si., Batumore. M
Arthur Bouth. Mgr
Pcter Toerier). A. E.
Mark Foster, A. E
Frank B. Sawdun. [oc.
43 Lewingion Ave., Nem York, N. Y.
Jetry Bews. V. P.
Scheidcier, Beck & Werser, loc.
4RT Park Ave.. New York 22, N Y
Walter Ware, TV Dir.
Vera Brennan. R-TV Time Buyer
Schoenfeld, Huber & Green, Lid.
S20 N. Michigan Ave, ('hk‘(ﬁ n
Lewis G. Green, V.
Schwimmer & Scolt, Inc
73 B Wackes (e, ulmpo iR
Dick Owrander, TV Dir,
Russel 31, Scedr Ca.
734 Sania Monics Bivd..
Calkt

Hollywood

Lem Piace. V. P. R-TV
Johs W. Shaw Adveribing
716 N. Rumh 5L, Chicaga, NI
William A. Ries, Copy Chiel
Sherman & Moacquelte, Ime.
10 Rockelciles Plasa, New York, N. Y.
W B Templeton, Dir. R-TV
— ARG -
919 N. M hiyan Ave., Chicago. I
Louis E. Tikden, TV Dis.
Ciifford E. Bolgsrd, Media Dit.
Stmmonds & Simmoads, lae.
201 N. Wells St.. Chicago. 111
Phil Tobias St., Pres
Phd Tobias Je.. Enec. V. P,
Goorge O'leary, V. P,
Curtis Winiers, A. E
Simon & Gwenn
622 Commerce Tais Blug,,

Marvin Supe
Meer. Humm & Johastome, Fac.
350 Fifth Ave. New York. N. Y
william L. Wemicke. R-TV Dz
C. Wende) Mucweh & Co.
7S E. Waher Der.. Chicago., L
Vietor Fabian, Fim Buyes
Nerdham & Grohmsns
®30 Fifth Ave. New York, N Y
Wiltlam R. Seth, V. P.
John M. Handley, V. P.
Noedham, §ouwis & Brarsy. Inc.
138 S. LaSalle S, Chicaga ). 10
James G. Comumn. R-TV iy,
Christophcr Foed, R-TV Producet
~—and
16RO N. Vine St., Hollywood 28, Calit,
Frank Pittman, V. &
- a0d -
1270 Ave. nt the Americas,
New York 20. N. Y.
Richard L Eastland. Mar.
R T. OCoamell Adrestising
420 Madewin Ave. New Yorr. N ¥
R. T. O'Cunncll, Pres.
Quio Advertining Agemey
2300 Payne Ave., Clevetand. O,
Samuel L. Abrams, Pres
Vic Gelb, V. P.
Mel Tenenbaum, TV [Dir.
Burt Schildhouse, Producer
Olmited & Foley Advertisiag Agency
1200 Second Ave.. Minneapolis 3. Minn
James D. McTighe, R-TV Dit
O'Nell, Larnos & MicMahon
230 N. Michigan Ave., Chicage. lIL
Stanford C. Keawz. TV Dir,
Marshall Edinger, Mcdia Dir.
N. ). McMahoa, Partner
E. M. Larson, Partner
W. Zivi 200 R. Smaval, A B,
Kobert W. Orr & Associates, Ine.

Louis
erritt Oweas Advertislag Azency

New Brotherhood Bidg .

Kansas City, Me.

Merrfit Ovwens, Pres.

Earl Allvine, TV Dis,

R, Grant Ncds, V., P,
Porte & Pewst

170 Letington Ave, Nrw York. N Y

Pateick A. Peirino, Medla Mer.

Weymoulh Symmes, I'Imr lum
Prek Advertiung Agency,

400 Madison Ave.. New Yavl. N. ¥.

S. 5. Schweitzer, R-TV Dis
Perry-Rruwa, Inc.

2831 Veroun P, Cinclngatl, Ohio

Edward J. Doran, R-TV Du.
Phillips-Ramvey Co.

Is4 National Bank Bidy.. San Diego.

Cali.

Charlea €. Ranmey. Partnee
Robert Lewis, Media Buver
Ofva W, 1Juff, R-TV Prod. e

enn.
W. E. Davidson Ji, TV Dir.
Leonsrd M. Sive & Amocistes, Lne
22 W. 7th St, Ciacisnan, Ohlo
Robert Go Grannen, RV Dir.
Smith & Bull Agency
6642 Sumet Bivd.. $lollywoos. Calis
Rkchary T. Pasker, Dir. TV
Semitt Taplor & Jenkins, lac_
223 Pounh Ave.. Punburgh. Pa
Tom MacWitliams, TV Dir
Bill Sutherland. A. E.
Barton A. Biebbins
1350 Wihhire Blvd.. Los Argclies, Calil,
A. W Cudeiman, A E. ana Time Buyer
E. C. Bloouworth, R-TV Progism Dir
il Nietbine. Isc,
Tis W Otympic Bivd. Lov Anacier,
it

Paul Winam. V., P,
Stocksen, West, Burkhan, isc.
1300 First Narional Bsonk Bidg
Cincinnati 2, Ohio
Ihomas Matiin, V. P
Qene Starbevher, Mar. £ Prod
Richard Duan, Mge. TV Piog.
). M, Streus & Co.
423 South Wesisre Ase., Los Angeles.
Calit
Juck M. Straus, I'res.
Charles R, Stuspl Adsverthing
625 Motkel S5i., Sem Fruncisco. Calil
Fred M. Parke. A E
Sullivap, Stzuffer, Cwiwell & I-;ln [
437 Fifth Avenue, New York, N.
Abbou Spcncet, V. P.
fagxart & Young
7364 Beverly Bhvd, Lot Angeles, Calit.
Ray Lewis. TV Dir.
Iatham-1 sird, lac.
20 N. Wacker Dt Chiago 6, Iib
George A Bolas, R-TV Dir,
Dan Ryan, R-1V Commercial Prod.
1. Walter Thompwea O
420 Lexington Ase., New York. N. }
H. Nart Mctiugh Je., Talear Buyer
William G McCarnthy. Tulen: Buyer
— aad —
210 N. Michigan Ave . Chicago, 1L
F. W. Bouhon, V. P.
Peter Cavallo, Ma. R-TV Depe
Roben Guilberr, Assi. Mge.

and

639 Wilshire Blvd,, Lol Angcles, Calll.

Cotnwell Jackson. V.
Tracy, Kent & Co., m

315 Madior Ave.,, New Yoek, N ¥

Pnuip AL Hl(fktr. DI, R-TY
Tracr-Locke C

107 Puciiic A't Daltay, Tex

Phitip L. Mﬂlll(h RTV DNr

Tena Cummings, Assv. R-TV Dir,
Tusner Advertisiag Agesey

101 E. Omario St., Chikago. 14,

3. Gordun Tumner. A, E.

Robert B. “Yrlkey, A E.

Yansaut. Dugdeic & Co., lne.
IS E. Fayeite St Bahimore. Md.
Robent V. Walih. Dir, R-TV Dept
Rita G. Easiman, R-TV Prod
Carlo Yiati Adverthiag Cs.
431 Filth Ave, New York. N, Y.
Carto Vinti, Prea.
Goelfrey Wade Adverthing
20 N. Wucket Dr., Chikago 6, M.
A. Q. Wade [), Exec, Dir.
Paul McCluer. Genl. Mgr.
L. J. Nelson, Mrdia Director
Booth Luck, Dor. of TV Opceations
Walker & Dawning
532 Oliver Bidg.. Pitsburah 22, Pa
R. B. Stevens, R-TV Dir.
W. E. Aurge, Asst. R-TV Die.
Wailker Sawssy Adverthing
823 Perdido St.. New Ovicams. La
Walker Sauwy, Pres
P. J. Saakelum Jr., Joe Shiclds, Charles
Bloom 11, and Moisc Blach, Account
Exccutives
Wurwich & Lester. Inc.
130 Park Ave., Nn- York 17, N. Y
Henry Legler, V.
William P. Wlnﬂ Dis. R-IYV
ni TV

. lm Anzcles, Calif.
ntes

o
405 Ovnenheim Bldg.. St. Paul, Minn
Luther Weaver. Pres,

Donald F. Gardner, X. E.

re
Joth W. Stcams, TV Dir.
Wm. H. Krauch, A, E

. Wrintrauk & Co.
adison Ave., New Yok, N. Y.
Willlam H. Weintraub It
TV Film Buyee
€ A. Franca, Gen Mgr. RTV
Ward Whedachk Ca.
44 Madison Ave.. New York. N. Y.
Russ Sohmton, v P Chge, R-TV

6277 Sctma SL. Hvlly‘wd Calit.
Caeroll Carroll,

2400 Lirwoln Ub'ﬂy Blde.. Philaget
phia. Py
Rune Johnstun. V. P. Chee R-TV
Robery Alevandcr, Mgr. R-TY
Wet-Marguh. Ine.
T8 Marker St
Harold 11. Marquin, V.
Arthus M. Arfeit. A. B,
- —
602 Pacitic Ave. Long Boph, Calil.
Jach Hornet. Manager

— and
vnn Witshire Bivd., Los Angeles, Calif
T. L Stromberger, V. P.
White Adserthning A-r-u
415 Commerce Exchange
Oklatoma Ciy, Okla
Luk Kobinwen, A E.
Stephen W, Diesiuk. Mgt
While Adiertising Axemey
M W, 1o Se, Tuba. Olla
L. K Whie, Prea
Bruce Hall. Manages
John ). llowic), A, E
Winis\ 8randoa Ca.
170¢ Olive S1. S1 Louhs 3, Mo
Vernon L. Morelock, V. 2., R-TV Dir.
Ronalic A Pictuch, At R-TV 13
Wolle-Jickllug-Conkey, Inc.

{Continuced on page 24)

1

Last Month’s Top

Theatrical Features

Following theatrical films were named by film
buyers of local x-lwhwn stations as “ouistanding,”

amont

the past month.

I ADVENTURE J

ADVENTURE IN BLACKMAIL
Snader Telescriptions Sales

ADVENTURES OF
CASANOVA

Motion Pictures for Television
CAPTAIN FURY

Unliy Television Company
COUNT OF MONTE CRISTO

Peerless TV Productions
THE CREEPER

Peerless TV Productions
DANIEL BOONE

Unity Television Company
GANGS OF THE CITY

Peerless TV Productions
KNIGHTS WITHOUT ARMOR
Unity Television Compan;
LAST OF THE MOHI CKR;
Peerless TV Productions
MUTINY ON THE ELSINO.
Motion Pictures for Television
PASTOR HALL
Motion Pictures for Television
SON OF MONTE CRISTO
Peerless TV Productions
SOUTH OF PAGO PAGO
Peerless TV Productions
STORM OVER BENGAL
Hollywond Television Service
TREASURE OF MONTE
CRISTO
Tele Pictures, lnc.

have shown in

WATERLOO ROAD
Unuy Television Company
WIFE OF MONTE CRISTO
Motion Plctures for Television

I - DRAMA |

ANGEL ON MY SHOULDER

Quatity Film Company
BARON OF ARJZONA

Tele Pictures, Inc.
BEHIND LOCKED DOOCRS

Motion Pictures lor Telc\ ision
CAUGHT IN THE A

Hygo Films
COUNTERFEITERS

Peerless TV Productions
DIARY OF A CHAMBERMAID

Motion Pictures for Telcvision
THE DOMINANT SEX

Atlas Telcvision Oo ration
DUKE OF WEST P a)o

Peerless TV Produenons
FALL GUY

Motion Pictures for Television
FLESH AND BLOOD

Snader Telescriptions Sales
HANGMEN ALSO DI

UniilI Television Company
THE HIDEOUT

Snader Telescrlpllons Sales
I MET MY LOVE A

Motion Picture: for Tclexlsmn
INTERNATIONAL LA

Peerless TV Pmduetions
JAMAICA INN

Motion Pictures for Television

(Continued on page 24)

SCREEN TELEVIDEO

is SURE ot

ACME

FILM LABORATORY

1161 Mo, Hightsnd. Mtllside T4TE, Holiywood 38, Cant

EVERY
WEEK

'I:‘e Amusement’ H!#l

Leading Nevwiweekly

amd sperial articles.

- TV Film marketing ilata, program-

ing infornation, business directories

EVERY
ONTH

news and features than

s

...Complete Radio-Television News

and rating data—plus wmore TV Filin

all other

ruclio-TV publications combined.

= -k kK k k x

The Billboard
2160 Patferson St.
Cincinnali 22, Ohio

Plewse semd mae The Billboard
for the next 32 weeks. 310
payment lh emclosed. | under-
stand this saves me $3 on tha

single copy rute.

Sl‘bscribe NO"J .+ . and get the mext 52 issnes of
- The Rillhoaril—including 12 monthly TV Film Programing
Guide and Markel Report Numbers . ..

and Save Money!

Rame

e it

%

Addr

Gty

Cempany _

Ione_ State

i o e ot T G s i S ]
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Last Month’s Top

Theatrical Features

[ 4 23

THE LAST CHANCE
Atlas Television Corporation
LONG VOYAGE HOME
Masterpiece Pruductions
THE MAD INT!

afint )3y

INTRUDER
Quality Film Company
MEET JCHN DOE

Motion Pictures for Television
MEN OF SAN QUENTIN

Hygo Films
MY SON. MY SON

Peerless TV Productions
ODETTE

Snader Telescriptions Sales
OUR TOWN

Standard TV Corporation
PAISAN

Motion Pictures for Television
REPEAT PERFORMANCE

Mation Pictures for Television
SHED NO TEARS

Motion Pictures lor Television
SO ENDS OUR NIGHT

Standard TV Corporation
STREET SCENE y

Motion Pictures for Television
SUSPENSE oy

Motlon Pictures for Television
TOWN WENT WILD

Motion Pictures for Television
UNPUBLISHED STORY

Unity Television Company
WHAT THE BUTLER SAW

Specialty TV Films, Inc.
WINTER %ONDERLAND

Motion Pictures for Television
WINTERSET

Standard TV Corporation
THE WOOSDEN HORSE

Snader Telescriptions Sales
YoU WiLL REMEMBER

Unity Television Company

COMEDY l

ABROAD WITH TWO YANKS
Peerless TV Produetions
BREWSTER'S MILLIONS
Beerless TV Productions
BROADWAY LIMITED
Unity Television Company
DON'T TRUST YOUR
HUSBAND
Qualnty Film
THE GLADIAT
Standard TV Corporation
I MARRIED A WITCH g
Motion Pictures for Television
MISS ANNIE ROONEY
Peerless TV Productlons

Con.pany
OR

ROADSHOW

Unity Television Company
STAND-IN

Motion Pietures for Television
TANKS A MILLION

Unity Television Company
TEXAS. BROOKLYN

D HEAVEN

Quality Film Company
TOPPEH RETURNS

Unity Television Coinpany
TOPPER TAKES A TRIP

Unity Television Company
TURNABOUT

Unity Tclevision Company
TWIN BEDS

Peertess TV Productions
WILD IRISH NIGHT

Atlas Television Company .
YOUNG IN HEART

Motion Pictures for Television

MYSTERY

SO

DECOY

Motion Pictures for Television
FRENCH KEY

Motion Pictures for Television
THE NIGHT HAS EYES

Sterling Television Company
SLEEP MY LOVE

Standard TV Corporation
TEN DAYS IN PARIS
Snader Telescriptions Sales

WESTERN

Fiin: Company
URES OF DON

COYOTE

Standard TV Corporation
KIT CARSON

Peerless TV Productions
LAW COMES TO GUNSIGHT

ualit,
ADVEN

Vitapix Corporation
WESTERN CYCLONE
Film Vision Corporation

-

BREAKING THE ICE
Major TV Productions
IT HAPPENED IN NEW
ORLEANS
Major TV Productions
WONDER BOY
Snader Telescriptions Sales

MUSICAL

]

Hamlet

® Continued from page 8

previous efforts of the visiting
French artists and artistes at the
Ziegleld. a reporter is likely tak-
ing his life in his hands to record
that he will take his “'Hamlet”
without Gallie sauce. It is not a
question of the language barrier,
since the Parisians are obviously
fine players and a pewsitter
hardly requires an English synop-
sis of what they are talking about.
There is no reason in the world
why Shakespeare should not be
transiated into French and played
with Latin fervor. However, this
Andre Gide translation to an un-
tutored car has scrupulously
drained all thythm from the text.
It may be that some of us have
become too inured to an accept-
edly formahzed Shakespearean
projection—to listen for the ca-
dence of a particulurly favorite
passage. But it takes some finely
listening to find traces of
1;1!;3:1“: of t’)‘\ge kind in the Glde
version, which is likely very cle-
gant prose. Also, there seems to
be a decided tendency in many of
the specches never to usc one
word where 10 will do. This
“Hamlet” might be termed the
“long. long version.” The opcming
night curtain rang up at 7 o'elock,
and Fortinbras didn't get to Elsi-
nore until around 10:30.
Humor
However, any report on “Ham-
let" nalurali] focuses on the title

role. Jean-Louis Barrault’s prince
is a different conception of the
character, possibly a Latin one.
This is an extraordinary Hamlet,
one whose melancholia masks &
sense of humor; even at moments
a sort of elfin perversity. But its
development 15 something  to
watch end hear, and with the bril-
liant use which Barrault makes of
his voice and hands builds a por-
1rait which registers solld impact

In support. other familiar char-
acterizations get uncxpeeted
twlists. Picrre Bertin's Polonius
adds a somewhat impish under-
tone to Shakespeare's monumen-
wl bore, and Simone Valere's
Ophelia, while practically self-

effacing in the early stanzas, MO

brings a wonderful twittering to
the mad scene. Both approaches
are engagingly novel. Beau-
champs' reading of the Player
King is splendid in any tongue,
and Anne Carrere [ndicates the
mounting tertor of the queen
more than sufficiently to bridge
the gap of language. On the other
hand., Jacques Dacqmine brings
little more than elocution to his
role of the king.
Lacks Color

The Parisian “Hamlet” Is stark-
1y simple in design. played for the
most part on a small center stage
area. The Andre Masson back-
grounds and costumes arc austere
and rather colorless, und some-
times the lighting dnesn’t help oo
much. It leaves n reporfer with a
distinct ycn for a touch of real
color and pageantry, and the
likely vain iwish that M. Barrault
may one day recreate his Dane in
the play’s mother tongue against
its more-expected. conventional
Anglo-Saxon pattern. That would
really be something to see and
hear. Bob Franels.

ABBOTT AND COSTELLO
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See the Jaguar

® Continned from pape 8

spot in which it puts gentle-
minded people. But in the con-
fusion of his telling, “Jaguar” is
set to bore the hell out of practi-
cally anybody and by the time he
gets ‘round to having Kcnm:dg
killed off. nobody cares muc

whether good or evil comes off
best. His faniastic saga of human
passions is symbolically localed
soinewhere in the great South-
west, and concerns the clush be-
tween a schoolteacher of good
will and a local tyrant. To add a
little more background. the big
buily’s daughter 15 with child by
the schoolteacher. There is vio-
lent to-do about capturing a sim-
ple-minded youngster who has
thrown his ma‘'s money in a
creek. A kindly old gaffer gets
knncked off in the melec viz a
crack on the head. In [act, all the
nice people in Nash's play get a
raw deal Kennedy gets shot
dead. The girl goes away to what
Jooks like a very dim future, and
the somcewhat witless lad takes to
the surrounding hills, with seem-
ingly as little to look for.
ward to. 1t all seems to be be-
cause father is a bullying stinker
and everybody on his mountain-
side owes him money.

‘To keep matters on a high lit-
erate plane, the author has his
characters alternate between a
sort of sing-song blank verse and
what a reporter assunies lo be
Jocal vernzcular. The treatment
merely adds to the pretension. A
pew-sitier wouldn't care muc
anyway, since it is ampossible to
believe or get interested in any
of his people or their misguided
anties.

Kennedy, being the actor that
he is. gets some fine moments of
pathos out of the plight of the
schoolmaster.  Constance Ford
acquits herself admirably as the
gir] in the case, and James Dean
makes the most of his asssignment
as the badgered youngcter. There
ave further good personal con-
tributions_frem Camecron Prud’-
homme, Roy Fant, Philip Pinc
and Florence Sundstrom.

But the real hero of “Jaguar”
is co-producer Lemuel Ayers,
who hag turned out some mwody

“ %munds that are
head and shoulders above any-
thing that Nash has furnished to
go on inside them. It just seems
a mystery how so many show-
wise people could consider “Jag.
uar” a commercial Stem product.
It must be a furm of sclf-r p-
nosis. Beb Francis.
{Closed D:cember 6. Printed for
the record.)

I’'ve Got Sixpence
OACouﬁnAur;’ from prge 8

falls down when called upon for
the teary tinal scene, which is
hardly his fault. Patricia Collinge,
too long absent from the local
scene, brings another of her beau-
tifully shaded portralts to the el-
derly devotee of faith healing.
and Paul Lipson makes a standout
character nf her shabby, spirtual
mentor. Vickl Cummings, who
can be so wonderfully waspish on
occasion, is  unfortunately re-
quir:d to do an incredible about-
face and go soft and sweet. It
would have been better il Van
Druten had kept her hard-boiled
right up to the end. Miss Cum-
mings could have taken some of
the teary curse off the plece.
Production - wise, “Sixpence”
benefits from Van Druten's usual
fluid <irection and from Boris
Aronson's tricky contral turntable
sct-up whick permits the neces.,
sary quick background changes.
It is a handiome ion,

December TV-FilnT
Buying Report

Each month The Billboard prescnts this report on TV Film buy-
ing activity for the previous month, Sales Listed here are in no way
intended to give a complete report on ail buying activity, but the
purchases listed are considered representative emough to give pro-
ducers, distributors, agencies, advertisers and stations a reasonably
accurate picture of buying activity in the field.

Since the thaw, a big share of film-buylng activity has been
done by or via the new and upecoming stations. INS-Telenews has
actively been selling its dally and weckly news clips to the new-
eomers. And it is notable that in Tastee Bread's 24.market buy of
*Cowbay G-Men," a great number of the designated cities do not yet
have any television broadcasting.

A couple of the high-budgeted dramatie series, not yet showing,
were taken for multi-station bookings by regional sponsors. Among
them. FPhillips Petroleum took “Douglas Fairbanks Jr. Presents” from
the Nationa! Broadeasting Company film division. and « couple of
breweries took Ziv's “Favorite Storv* In the very earlicst stages of
the respective sales drives. Another tremendous seller in the past few
weeks was the new half-hour version of “Hopalong Cassidy.”
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played by fine actors. While it
18n't really offensive, one way or
another it will offend a lot of
people. That is, if it is around
long enough, Bob Francis.
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Palace Theater,

New York
(Friday, December 3)

Capacity, 1,650. Price range, 55
cents 10 $1.50, Four shows daily.
RKO chain bookez, Dan Friendly.
Produce: Dave Bines. Show
played by Jo Lombardi’s ork.

As far as this reparter if con-
cerned.. Harry Savoy is a funny
Ruy. He has a bagful of gags.
amassed over the years, and via
shutfling thera around. his mono-
logs somehow always project
spontancously. On the current
bill, he's a natural for a solid
next-to-closing, altho his wind-up
burlesque of John Barrymeore do-
ing Richard [I1I seems over-so-
phisticated for a Palace audience.

But this week's show-stopper
is George Kirby In the No. 5 slot.
The Negro mimic makes a sock

return with his vocal instrument- |

alizing and radio satires. His
smash tinish ncedies Arthur Ged-
frev and a couple of guests—Nat
Cole and Johnnic Ray—with the
last being givem the full laugh
treatment.

Le Roy Brothers

Likewise strong are the marion-
elles of the Le Roy Brothers. The
act is spiendidly projected all the
way, but the big pay-off is the
antics of a foot-high Jimmy Du-
rante on strings, with one of the
lads contributing just about per-
fect mimicry of Schnozzola's
raucous voealizing. This is an-
other palm hvpo.

Terpwise. there are the always
:mooth ballroom rhythms of Fred
and Sally Barry and the ‘apping
of Russ aond Joy Sobey. The
Rarry's remain definitely a class
pair, and their novel finish wlth
Sally going to slc.p in partner's
arms is a cute vist. Over-all,
however, tleir eurrent rautines
secm better gaited to hotel or
club floor intimate delivery.

Young Russ Sobey brings an
extraordinarily talented pair of
feet to tle Palace. The lad gets
in some excellent stepping nov-
eltics via chair and table props.
His gal partner is easy on the
eye. but primarily window.dress-
ing for the act.

Roller Act

Dolly Barr offers an attractive
roller skate - acro act, working
full-stage without the usual mat.
She skates graccfully, but ob-
viously good bends and hand
stands are her forte, and the
rollers have been added for nov-
eity. The Cheerleaders ({two gals
and three men) contribute heav-
iy stylized blues chenting, and
work themselves long and hard.
This reporter finds them sing-
ularly cheerless. The Five Aman.
dis, teeterboard experts, give the
bill's final moments plenty of
acro action.

The pic is “Fla* Top."

Bob Francis.

Chicago, Chicago

(Friday, December 8)

Capacity. 4.200. Price policy, 45
to 98 cents. House booknr,n‘!?

Levine. Show played by B body was having a lot of fun.
Farnon house h::xz o =TT Bright's chatter and affable per-
sonality cly saved the

arry |

|

Night Club-Vaude Reviews

Raleigh Room, Hotel

Warwick, New York
{Thursday, Dccember 4)
Capacity. 150, Price policy. si-|
$1.50 eover. Owners, Kirkeby
Hotel cbain, Manager, Erwin
Schlichi. Shows start at 10. Book-
ing, nom oot Publicity.

- Terrace Room, Hotel

New Yorker, New York
(Thursday, November 20)

Capacity, 400. Price policy.
$2.50 minimum Monday thru Fri- |
dayr $2 cover eharge Saturday.
Shows a3 7:45 wnd 11:45; Satur-
da: i at §:15. Operator,

Frank Law. Estimated talent
budget current show, $750.

Joe Melis continues to amaze
with his lacile pianistics running |
thru reprises ofhis Mercury re-
cordings to current pops and nov-
elties. Two sidemen (bass and
gulitar) give his music added
body. tho in the final analysis it
is Melis' piano interpretations
that are almost worth the price of
admission. And the room has an
admizsion price — a eover which
scoms stcep in an area where no
minimums or covers are the rule.

To spell Melis, room has a girl
plano-vocalist. Lee Carroll. who
sings in 8 warm fashion wvarious
standards with an cffective styl-
ing that seems lost here. Given a
spot where some atléntion can be |
focuse on her, Miss Carroll, |
a pretty brunette, might get a
listen.

The Melis Trio also does the
dance sets, which also seems a
mistake. Dancing facilities (a |
glass floor) are far from ideal.|
and the Melis music gets its in- |
herent charm from being listened
to rather than danced to.

Bill Smith.

Horizon Room,

Pittsburgh
(l!evlewed "I‘uesday. December 2)

Capacity, 450. Price policy this
show. no cover. no minimum.
Shows at 9 and 12. Owner-op-
erator. Andrew Chakeres. Ex-.
clusive booking, George Claire.
Estimated budget tbiz show,
$1.000. Estimated budget previ-
ous show, 36,500,

This was a night that every
actor dreads, and it took a show-
wise star of the caliber of Jackie
Bright to save a terribly tfloomy
evening. All flights ha
cancelled at the Greater Pitts-
burgh Airport, where this top
Pittsburgh nitery is located, and
there was no one in the room
when two parties, totaling nine
people, walked in.

So the night shouldn't be a total
loss, they filed in like a jury and
sat down waiting for the show to
pick up their spirits. The first act
on, Rafe Olson and his Parisian
Models, tried hard but nothing
happened and the slx men and
three woraen sat on their hands
as Jackle Bright eamec out This
was a challenge for the greatest,
and Bright was up tg il. He
kidded the lost, stranded souls
awhlle and before they knew ft,
seven of the nine were up on the
floor, joining his aet. and every-

Clicker here is a fast-movin
skit satiring Hollywood, wi
Basil Rathbone as the leading
man. Polly Bergen as lcading lady.
Rober: Alda as director and
Tommy Wells as stand-In,

Ralhbone is socked in the fuce
with powder but otherwise comes
oif well, while Wells and Alda
get sprayed liberally with pie.

Alds emsces and Al and Connic
Fanton open with a tap routine
that works in a little jugeling.
Polly Bergen offers ‘Let's
in Love,” which is better sulted
to her voice than her “It's Won-
derful” and “That Old Black
Magic.” In the last two num-
bers lighting is used to good ad-
vantage and Polly sets a roman-
tie scene with a sweet voice but
at thmes Is foreed to cut notes too
short.

Rathbone's first appearance
starts with a lengthy dissertation
about his experience in various
media which could be smoother
He also offers two dramatic read-
ings capably.

Alda changes the pace with
“Walking My Babv Back Home,"
and "Luck Be a Lady Tonight,”
from his stage vehicle. Miss Ber-
gen joins him for dandy doings
with “No Two People.” Show
could ve gepped up by reworking
Alda’s introductory bit, eliminat-
ing a walk-thru bﬁ'mm:c Tommy
Wells and revising Rathbone’s
initial comments.

Tom Parkinson.

Fall|

night for the weary travelers.
There was no second show.

Al Marsico’s ork (8), the best
show band in the city, cut their
usual terrific show and played
excellently for dancing.

Len Litman.

Marine Dining Room,
Edgewater Beach Hotel,
Chicago
(Wednesday. December 3)

Bhbichsuidisoin. A Rt ditdin I
Capacity, 500. Price policy. 31.55
cover. Shows at §:30 and 11:20,
week days: 8:30 and 12, mh‘
days. Producer, Dorothy Hild. |
o . Ed . Duess. Booking
cy. non-exelusiwe, Estim,
g:dqai. $5.000 alsa
Doruthy Hild's holiday produc-
tion takes on a plcasant nmrl]mely
fantasy, with Senor Wences' ven-
triloquist act as the headliner. The
Christmas annual is pitched to

the room's regular trade. but
there’'s a strong slant to the
youngaters.

Wences, with the novel vent
dummy that he creates by adding
a wig-and-cycs prop and lipstick
to his left hand. sports clever,
intimate patter, demonstrating
top ability in the voice-throwing

ame. is second dummy, a

arded character in a box, adds
much business and leads him into

a three-way conversation. Wences’
ontinued on e 58

been | skell

L4
Hotel Now Yorker. Booking. non- |
exelusive. Publicity, Deris Vin-
ton. Staging wsnd choregraphy.
Dolares Psllet. Estimaied talent
budget this show, §2,500.

The most extensive praisc that
could be lavished on the ice show
that opened here last week is that
it is a pleasant, easv-flowing
spectacle, fcaturing smooth, if un«
spectaculan, skating and ecyefill-
Ing costumes. It does not have the
excitement nor the brilliant skat-
ing that has sparked previous
icers in the room, but it is a
quietly «ffective rink revue,
stressing bright choregraphy and
good routines. Outstanding in the
show was the strong bladework
of the Belgian duo, Collin and
Leemans, with the fem half of the
team, Evire Collins, one of the
most attractive lookers yet seen
on skates in the room. Likewise
was the always cute puppet work
by Sid Kroft, on his umptecnth
appearance on the hotel rink.

Collins and Leemans opened
with a smooth “Gay Ninetics”
routine, and displayed clever
footwork and some cute dance
steps that were quite attractlve.
However, they camc over most
effectively on their second time
around. featuring in their “Wild
Twenties” act some beautifully
performed lifts and head spins
and graceful footwork, The team
projects warmly whenever they |
are on the ice, adding to their ef-
fortless skating with appealing
sight bits and geslures that add
much charm. The male half of
the act, Fernand Leeman, also did
a solo, which came over in good

style.
Kroft Craft

Sid Kroft displayed his puppet-
eering wizardry with his large
case of life-llke wooden charac-
ters, running thru bis entire rep-
ertoire, including the dancing
ton, the two “hlp" jivesters
and his burlesque quecn., who
stripped as the live qLeens used
to i the old days. Kroft received
the biggest hand of the evening
when he tinished his act.

Joan Walden, e holdover,
pleased the erowd with her
graceful routine, including in her
act one-foot spins, sit spins and a
lot of first rate skating. The gir]
impresres more strongly now
than she did six monlhs ago, tho
her dainty blade style and shy

projection limit her impact on an | poil

audience. Rhythm skater Ray
Frost was much more ecffective
in his second on the

One Fifth Avenue,
New York

(Tuecsday, November 268)

Capacity. 125. Pzice policy. no
minimum or cover. Operator, One
Fiith Avenue Hotel. Shows start
at 10 p.m. and run until closing.
Talent buyer and room manager.
Bob Downey. Estimaied budgei
this show, $300.

The fall show spotlights Patri-
cla Bright, perennal room favor-
ite. (This is her 10th return date
over the last seven years)
Bright has & wonderful brand of
floor salesmanship. Everybody in
the room is her friend in three
minutes time, and she has the
happy taculty of making old ma-
terial vibrantly funny all over
again. Her only newie on the
show caught was an hifarious har-
poon launched at current French
chanteuses(Edith Piaf, et al.). But
bedecked around and about with
such old faves as her saga of the
schizo {fem ball fan from Brook-
lyn, the lament of the ballerind
who gets involved with Rotand
Petit and her all-time delightful
Jibe at Katbarine Hepburn, the gal

Radio City Music Hall,
New York

(Thursday, December 4)

Capacity 6.200. Price range. 90
cents-$2.40. Four shows daily.
Producers Leon Leonidoff snd
Russell Markert. Show played by
Raymond Paige house ork.

The Music Hall's holiday stage

__|trappings are on view again with

the perennial Christmas "Nativ-
ity pageant colorfully returning
for a 20th time.

At this time of yenr the Music
{Hall can be counted on to dunk
litself in Yuletide spirit, and with
ithe ohvious exception of two in-
cluded vaude turns, currently
hews strictly to the pattern. Fol-
lowing the handsome ‘“manger”
production sequence, the show is

Lajintroed by “Santa Claus” (who

has been handed a pretty dull
script), but tees off with an eye-
filling snowflake tulle-and-tights
routine from the corps de ballet,
patterned by Margaret Sande.
The gals are toesomely elegant,

but Peter Gladke's Jack Frost
sleprmg pyrotechnics look sing-
ularly heavy-footed.

The choral group, headed by
Jack Drummond and Patricla
Rayney, next offcr up a moder-
ately effective Christmas party
seg, replete with punch bowl and
crackling fire. Leads are pleasant
vocalists and group contribs geod

Pputs on a one-woman show that iy |Packground harmonles, but over-
tops in any room. Another revue |l impact is on the tepid side.
Lke “Tickets Please” ought to| Vaudewise, Al Jansley's dog
come along, where her talent may |act (predominently French poo-
be utilized again theater-wise dles) and Nip Nelson, satirist,
Hawthorne ibridge the produciion numbers.

Also making a return date is|Jansley's educated pooches reg-
tenor Jimmy Hawthorne. The lad |ister well as usual with the
has fine power, plus the good|vounger element, but seemed a
sense to modulate it to the ~on- | bit off-stride at the show caught.

tines of a small room. The result
is okay. Hawthorne is cvidently
(and properly so) an admirer of
the late Richard Tauber, and
models his delivery accordingly.
He projects a modest, ingenuous
personality on the floor and
knows his way wround the projec-
tion of a ballad.

Bob Downey and Harold Fon-
ville, piano duo by now practi-
cally standard equipment for the
room, again tcam up tunefully
and likewise give an accompany-
Ing lift to the visiting talent.

Beb Franeis,

novel nor flashy enough to create
much excitement.
Ice-Lovelies

The four Ice-Lovelies, who live
up to their name, came as a
standout aet. Their precise and
well-staged routines. their jovel,
costumes and thelr lop . notcl
skating were well appreciated.
Their Ziegfeld girl bit, in which
each wore white gowns and enor-
mous fcathered headpieces, was
impressive.

ris Pallet has done a good

job with -the show, from both a
choregraphy and staging view-
nt. The acts were well paced.
and the entire show was well en
tegrated. Mademoiselle Berthe's

ice than a’ the start of the show.
Frost’s axels and leaps gave the
crowd a chance to usc its hands,
but his act as a whole was neither

cs were lavish, The Teddy
Puwell ork gave the show a solid
assist via ils very listenable
musical backing

Bob Rolontz.

Caught

Again

CHEZ ZI1-ZI, NEW YORK: De-
spite its ehange in name, business
is still very spotty here. New
acls range from fair to excellent,
even tho not a single one on the
bill can be considered a draw.

Paut Villard, the strongest on
the three-act bill is still one of
the most plcasant sca-chantey
scllers in the cafe circuit. But
working to a room with only two
tables occupied Isn't calculated to
help anybody's act. The fact that
vil was able to get ane ‘of the
tabies to J5in him in an audience
sangfest was to his eredit.

Blacky Jordann, the subject of
a major publicity drive based on
a Decca diskirg, is a pleasant,
open-faced, good-looking young-
ster with a good set of pipes. Us-
ing a routine of current pops and
standards, he displaved a fecling
for ballads. Glven a room full|
he would have done very well.I
His rhythm numbers nced con-
siderable working over to ap-|
proximate his ballad styling. |

Betty Norman, a very pretty
girl, showed & big voice more
suitable for a large room on the
order of the Latin Quarter than|
this tiny room with a capacity of
about She belted out each |
number in the same fashion, com-
edy, ballad and rhythm, making

cach one seem like the other. The

girl needs experience in pacing to

make it iy the smaller rooms.
Bill Smith.

ALAN GALE'S CELEBRITY
CLUB, NEW YORK: The old La
Martinique in its heyday seldom

saw the business the club on its|EF 44

old site is doing. The show, caught
on an off-night when most every
other club but one was doing
nothing, saw this room jmmed,
every table and every seat taken,
And at a $5 minimum weekly
and a capacity of over 200, Gale
is doing a genulne business. 1
The chbief draw' Is Gale himself.
The whispy, juvenile-faced comic.
works Lhruout the almost two-
hour show, plus doing his own
spots, and gets some of the hefti-
est yocks heard In a cafe in a long
e. The rest of the show con-
sists of Freddie Stewart, Larry
Foster and the Haydocks. They're
all fine performers, but it is Gale
himself whom they come ta see.
The basic format is heckle built
on more heckle. The routine is
set which is funny enough. Time
and again, however, the custom-
{Continued on page 56)

If one of them in particular keeps
on missing his pitches, he'll get
no soup bone from Jansley for
Christmas. Nelson’s smart need-
ling of radio personalities and
cliches scores a solid click for so
larfe a house. His material and
mimicry should be sock in more
intimate surroundings.

The Rockettes contribute one of
their very best precislon turns
with “Parade of the Wooden Sol-
diers,” freshly patterned by Rus-
sell Markert. Gals are never-
failing crowd-pleasers and their
standard colorful stepping draws
the biggest hand of the show,
Finale features an “xcellently
grougod and custumed “Parade of
the Holidays.,” putting the whole
troupe on stage for a “Scason’s
Greeting” ensemble. Staging is
elong old Ziegfeld lincs., spot-
lighting tableaux repping ail the
principle holidays of 1853 — an
effective wind-up for o generally
good Yuletide bill.

Pic is *“Milllon Doltar Mer-
maid.™ b Francis.
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Cafe Ops Organize |Talent Battle
As Chi AGVA Acts
Set Up New Union

|

Action Ends 3-Day Strike That
Hits 58 Locations in Chicago ‘\

@ Continued jrom page 1

a charter from either AFL or CIO|
later, Wolle pointed out, would
depend on what policies it decided
to adopt. For the present, it would
function as an independent union.

New group was recognized im-
meduzefy b’; the Cafe Owners'
Association and told their mem-
bers could report to work tonight.
Milton T. Raynor, COA attorney,
stated that his members had
agrecd salarics and scales would
be the same as paid under AGVA.
No insurance or welfare funds are
involved. Raynor also stated all
agents w.-oulﬂybe informed today
only to submit acts to COA mem-
bers from now on who were mem-
bers of the independént group.
Whether or not acts also carried
AGVA cards would be of no con-
cern to the COA members. Some
aels wondered If they could carry
cards in both unions until others
quickly pointed out that many
present AGVA members cartied
cards in other showbiz unions that
overlap.

Formation of the ncw union fol-
Jowed quickly after Raynor and
Ben White, of the national AGVA
board who flew here early Friday
for an afternoon meeting of the
membership, fallcd to reach a set-
tlement at a dinner session. Cafe
Owners’ Association had set up a
meeting at the Hotel Maryland to
which aets had been invited. Hope
was that at this meeting acts
could be told the strike was over
and to return to work. When

AGVA Pulls

Club Shows 2

NEW YORK, Dec. 8. —In the {weck by Judge Horry M. Fisher|

wake of its cancellation of exist-|

ing contracts_ with night clubs, | State's part to recover a total of |
reps of the American Guild of $440,000 from 22 Windy City|

Vacrlety Artists descended on
eight clubs Tuesday (2) and|
pulled, or threatened to pull
shows, unless the club ops paid
the welfare contribulions of $2.50
a week for each performer on the|
bill.

The clubs hit were tte Blue |
Angel, Ruban Bleu, Three Deuces, |
French Quarter, Zimmerman's
Hungaria, Cafe Grinzing, the|
Wivel and a few Harlem spots. |
With the exception of the Three
Deuces and the Freneh Quarter,
the others paid under protest,
charging AGVA with violation of
an existing contract which still
had 30 days to go, and threatened
suit. The Deuces and French
Quarter flatly refuscd to let
AGVA reps into their rooms. Sol
the shows went on

None of the hotel rooms or the
big major clubs were molested. |

A similar pay-up-or-we'li-pull-
the-show drive was start in |
other paris of the country. Phila-
delphia aps paid under protest,
Chicago spots refused to pay (see
separate story), and in a last min-
ute reprieve, AGVA's national of-
fice ealled off the regional drives
on contract signing so long as
monrey was belng paid, even tho
payments were under protest.

STRIPPERS SEE
BIZ RESTRAINT

CHICAGO, Dec. 8.—When
Stalc Sen. Marshall Korshak,
local AGVA counscl. Tinished
addressing the AGVA meet.
ing yesterday, the chair asked
“any legal questions?”

One principal from a local
runway rose to polnt out that
some of the gals had been
threatened with loss of their
jobs by club owners and
wanted to know if the girls
weren’t protected against re-
prisals by the Robinson-Pat-
man act.

Counsel agreed.

Ib

Raynor's report was "no settle-
ment,” formation of the new
union proceeded quickly.
_Action leading up to the forma- |
tion of the new group began|
Wednesday when strike was called |
on four clubs mentioned
above, The Cafe Owners’ Assacia-
tion, thru their attorney, Milton
T. Raynor, contacted Irving and
offered to negotiate and make any
agrecments reached retroactive to|
the strike date if Irving would
cali off the strike on the four
¢lubs so the performers eould go
back to work.

He also pointed out that the
Cafe Owners’ Association had
agreed that a strike agawnst any
one member would be construed
as an action against all 58 spots
controlled by the membership.
rving agreed to negotiate hut‘
sta that the national board
would net permit the strike to be
terminated. |

Immediately all AGVA enter-

tainment at the 58 spots ccased, |

tho most spots remained open for
ar and restaurant business, with

(Continued on page 58)

IHl. Files for
Club Tax Rehate

iff John A

515 in sales taxes that were re-
funded four night clubs in 1948
by George F. Barvett, then at-

The way was elcared for the
writs by a judgment issued last
of

and i3 part a move on the

cafes.

The four cafcs and the amounts
sought are Hotel Sherman (for
its nizht club facilities), $96,840;
Mat igler's Casino, $16,7B3; the
Blinking Pup, $1,375, and Lew's
Grill, $718.

Jay Schiller Jr., assistant at.
torney gencral, who filed the
writs, sa;d 3t the time that hig
office ‘ntemds to proceed against
the other clubs in the near future

The taxes wepe paid by the
clubs uader protest from 1941
1948. Tucy tnen sued to recaove:
the money and refunds wen
made just before Barrett left of
fice. His successor, Ivan A. Ei
liott. recently won a Inl:lg lega
battle to recover the funds

Kaye Bill Set
For Dallas Run

DALLAS, Dec. 6. — Five sup-
porting acts have been set for the
Danny Kaye show which opens
in State Fair Auditorium “here
Dccember 25 for an eight-day
Cotton Bowl Week run.

Acts will inc’: ‘e Fran Warren,
now recording for M-G-M; the
Calgary Brothers, who were with
the Kaye show on the West Coast;
the Peiro Brothers; the Tokayer
Trocpe. tecter-board act, and the
Dunhilts.

Eleven perforr .nces are sked-
ded, with shows nightly and Sat-
urday and Suniay malinces.
There’ll also be a midnight show
New Year's Eve.

The revue is third annual at
traction offered by the Audito-
rium as a feature of Cotton Bowl
Wcek, which is elimaxed by a big
tootball game New Year’s Day.
Previous shows have been “Kiss

| Podell, with the possibility of the

|21 for $1

| considered competitlon for either

|news services, thru a hy

|
CHICAGO, Dec. 6—The State|
Jof I'nois this week filed writs of
execution In the Circuit Court |
here directing Cook County Sher- |
abb to collect $115,-|

rney general. '

Grows Among
Gotham Clubs

NEW YORK. Dec. 6.—A battle
for name atlractions is growing
between the French Casino,
headed by Naschat Martini, and
the Copacabana, headed by Julie

Latin Quarter, run by

Lou Wal-

ters, joining in.
The French Casino has bought |
Frankie Lainc to open February
5,000, while the Copa i3/
fighting hard to get a similiar |
name. Deals are also being made |
for the Andrews Sisters; Mickey |
Rooncy and Peggy Lee, i
Actually the French Casino isn’t

the Copa or the Latin Quarter.|
But In the hunt for atiractions,
the Casino, with its bids for
namcs, can take them away from
the Copa, and, if it stars around,
may cven hurt Bill Miller's Rivi- !

| era next spring.

Performers are awarc that
working the French Casino isn't
oing o advance their careers,
ut with the loot =0 atiractive the
desire is 100 great to resist.
Frank Sinatra, for example,
was 1o go into the Copa for $6,000.
But a $10,000 bid by the French
Casino, plus a suite and three
fares from the Coast, was enough
to fﬂ him.
fter Sinatra, the Casino has
John Arcesi, starting December 10,
tho the elub is trying to hold Sin-
atra over for a few exira days.
Arcesi, who records for Capitol,
made a lot of papers, plus the

trance stunt while at the
derbird, Las Vegas.

Talent agencies are caught in|

the middle.

Most of them ed-
mittedly prefer to have their at-
tractions play the Copa. But with
the kind of dough Martini is lay-
ing on the line they have no
choice but to listen and pass them
on o thelr names.

Hellers Close
Miami Terrace

MIAMI, Dee. 6. — The Heller
brothers, of Pittsburgh, who have
been operating Jackie Heller
Dinner Key Terrace here, threw
in the towel Tuecsday (2) and
shuttered after losing money for
months. The premises revert to
the City of Miami, owners of the
property.

Under their lcasc, the Hellers—
with approximately $250,000 of
their own money invested in
renovations and equipmcnt —
were scheduled to pay approxi-
mately 830,000 a year in rent and
Percentage. They were in arrears
14000 when they decided to
close

George Schwartz, attorney for
the ops, said he didn't know how
uch money had been lost in the
venture, but reported [t to be
“considerable. He said il was
“Just too expensive to operate
and requires more finanefal baek-
ing than my clients can muster.”

The Terrace was opergted pri-
marily as an eatery, with an
adjacent lounge using musical
and magic acts.

CHORUS GIRL OK,
NIX ON 8G NAME

:NEW YORK, Dec. 8.—Lou
Walters, operator of the Latln
Quarter and newly elected
president of the Theater Res-
taurant Owners of America,
was asked what he thought
aboul the AGVA’s demand
for a wcekly welfare fund
contribution. “I don't think
its going to put anybody out
of business,” he replied. “1
think, however, it's deplorable
when we are atked to con-
tribute for the $3,000 names
who not only can alford to
pay for their own welfare but
make more money than we

prote|

EDITORIAL
Let's Grow

Up—Huh?

It talent and buyers and performers are up in arms against
the sudden drive by the American Gulld of Variety Artists to
enforce ts edict demanding welfare fund contributions, AGVA

has no one to blame but 1tself.

There were those who warned the AGVA board that a rule
passed by the board would not necessarily be obeyed. Many
observers urged that sensible negotiations be started wilh the
ultimate contributors to the welfare fund to seek co-opcrative

mmgliancc.

nstead the board saw fit to listen to a Dewey Barlo, who

stated, “Let's grow up. Let's show them we have long pants.”
When this wasn’t enough, AGVA's wellare head, Margie Coate,
blandly assured, "Why they'll be glad to pay, pariicularly
when they know it's for actors.”

Well, they're not “glad to
from all over the country
To give thc membersh

i)
appointed one of its own bocry.

ay,” as indicated from reports
P

the details, the AGVA board
Manny Tyler, to be the editor

the “AGVA News” Tryler's accomplishments may be many,

but writing isn’t one of them. His “explanations” in the house

organ were as confused as he is

Actually the welfare plan is not too onerous. By setting it
up AGVA seeks to insure all its working members. It levies a
charge of $2.50 a week against cafes for each performer on the
blil; $3.50 2 week per performer against all buyers of outdoor
acts, and $1 per person per engagement on elub dates.

The welfare fund end on t
cents; on $3.50 it will be $1.10

he $2.50 contribution will be 10
and on ¢lub dates it will be 60

cents. The surplus after operating expenses will be used to

increasc members’ bencefits.
Not only the AGVA rank

and file doesn't understand it

Many AGVA officials and board members find It equally

mystifyving.

To resolve the situation, AGVA issues edicts with gun-al-

your-head taetics.
If the plan falls down now
and file who vote incompetents

it will be the fault of the rank
into office, and permit them to

appoint similar incompetents to run the union's affairs.

Cafe Ops Organize

Nat’| Association
For AGYA Hassle

TROA Formed to Deal With AGVA
Demand That Ops Bolster Fund

® Continucd from page 1

Others appointed to the board
were Nate 2fattis, of the Ankara,
who is also president of the Pitts.
burgh chapter, and Harry Altman
and Harry Wallens. Town Casino,
Buffalo.

TROA will embrace cvery lcad-
ing nitery in the country. Tt will
be composed mostly of major

elubs which operate 40 weeks a|

“ear and use fairly good talent
Mutual ":oblems

Spokesman for thc TROA said
t will avoid taking any mititant
stand against any union. What it
~ill seek primarily is a . :present-
ative body that will be recognized
by AGVA and will slt down and
diseuss mutual problems with it
It was thought that instead of a
$2.50 a week per performer that
AGVA is now asking for, TROA
nay suggest an annual fec which
would protect the performer and
at the same time not work too
#reat a hardship on owners.

A formula whereby ops of ma-

The Chicagn cafe group is now
talking to the newly formed
TROA and will probably affiliate
with it, it was indicated.

Cafe oprrators in Las Vegas,
| Nev.,, Reno, Nev., and Los Angeles
have also shown a willingness to
join the new  rganization, a
TROA spokesman said.

!Miamolel
For Bill Jordan

| MIAMI BEACH. Dec. 8.—Bill
Jordan, whose Bar of Music
Jaunched Its 16th consecutive sea-
son here Wednesday (3), just en-
tered a new field of operations.
He signed a dcal Monday as co-
{owner of the Coral Reefl Hotel, a
102-roon. ocean front hostelry

jor clubs using big p
calling for big casts would not be
discrin inated aga <t by the pay-
ment of what was termed “un-
reascnable fees” is another aim
of the body

Jack Irving, executive head of
AGVA, contacted n New York,
by Lltman was asked if AGVA
would recognize the new org.
Irving replied that he saw no obe
jection and would be ‘appy to
sit down with the yroup and dis-
cuss any of is problems.

Woellare Fund

The welfare fund contribution
was a major point of discussion.
i-ost contracts made belween
performers and ops elassify the
la'‘er as independen. contractors,
The Philadelphia cafe ops, for ex-
am ‘e, feel that a welfare fund
contribution to a group of inde-
pendent contractors 1s illegal un-
der ‘he Taft-Hartley Law and are
planning to take the casc to the
National Labor Relations Board.
In the meantime, TROA members
have agreed to contribute to the
AGVA fund, but undcr protest.
(AGVA claims its members are
employees and not independent
cuatractors.)

A meeting of cafe ops is sched-

with a ktall lounge that may
eventually operate in competition
to himself. ’

“I've had a lifelong ambition to
|own an ocean front hotel,” he
jsaid. © “And, besides. someday
there may be no more night club
business here. The hotels are tak-
ing a lot of that business away
from us already.”

Miami Beach
Yiddish Show

NEW YORK, Dec, 8 —A new
package show on the order of
“Bagels and Yocks,” tagged "Hap-
py Go Luckenshen,” will preem
at the Plaza Theater, Miaml
Beach. Deceniber 31.  The show,
| produeed by Max Tanenbaum, will
do nine performances weekly un-
der the rules of the American
Guild of Variety Artists, set for the
unit by Lou Smoloff of AGVA.

Estimated talent budget will be
approxImately $2,000 weekly, Acts
alrcady set are, the Radio Aces,

Me Kate” and “Gentlemen Prefer
Blondes.” Charles R. Meeker Jr,
is managing director of the Audi-
torium.

do. But I have no objection
to paying for the little chorus
girl”

uled for Philadelphia Wednesday | Sid Laresen, Bill Hodes, Beverly
(10) noon, followed by a similar |Sharon, Sonny Yair and Caroline
meeting of cafe men later that| Wood. Additional aets are now
night in New York. being sought,



DECEMBER 13, 1952

"

MUSIC

to 1564 B

. =

v. New York 36, N. V-

THE BILLBOARD

27

See Expansion
0f Okeh Label
Beyond R&B's

Col. Subsidiary
Signs Pop Thrush,
May Pact Others

NEW YORK, Dcc. 6. — Okeh
Records, Columbia’s subsidiary
latrel. this week signed pop thrush |
Sandv Stewart to a long term|
contract. The addition of a pop |
singer. tho of minor importance
of itself. portends the gradual de-
velopmenl of Okeh into a breader
line, covering all fields rather |

|

than rhvthm and blues almost
exclusively.

The diskery has emphasized
that it does not intend to make |
Okeh Records a complete line,
either at this point or any peint
in the near future. Since turning |
the line over to independent dis- |
tributors in 20 citics about two
months ago. Columbia has come
theu with twn strong r&b. sides, |
one of which has hit The Bill-
board r.&b. charts. Total sales
have indicated that indie jobbers
can rack up better sales in this
market than many regular Co-|
lumbia distributors. Prior to this |
“test” of the indie distributors.
the firm's intentions were to stick
mainly to r.&b. as heretofore.

However, a diskery exec cited,
as & reason for adding pop talent
to Okeh the full roster of strong
talent on Columbia. “Yet" ac-
cording to the diskery spokesman,
"there is much good new talent
around.” This is one of the fac-
tors tending toward developing
the Okeh label inte a broader
line. In addition. there are limi- |
tations. from a publielty and pro-
motion viewpoint, in pushing a
great many top artists on one la-
bel. The gradual and careful ex-
pansion of Okeh is part of the
olicy of expanding over-all Co
rumbia sales. Bill Neilsen was
recently appoiwnted national sale
manager for Okeh, to spur th
sales drive on the line.

Okeh Records will add. from
time to time, both pop and possi-|
bly c.&w. artists. Danny Kessler
will continue ta handle all a.&r.
duties for the label. Since the
line is distributed half within and
hall outside the Columbia dis-
tributors, there is not expected to
be any exchange of talent be-
tween the' Columbia and Okeh
labels

Ray Inks Film
Pact With 20th

HOLLYWOOD Dec. §. —Johnnie
Ray and his mentor, Bernie Lang,
this week concluded thelr pie deal
with 20th Century-Fox’s Lou
Schreiber. The Nilm tie-up calls
for the Columbia cryer to do one
pic per year for seven ycars. First
flicker will be shot, starting in
May, and is tentatively titled “All
of Me."" The film is a biographical
treatment of Ray's rags-to-riches
career.

Seeliz Lister and Mervyn Gerard
have been traveling with Ray for
the past two- wecks, doing the
basie slory. The deal will mean
almost $1,000.000 over a seven-
year period for Ray, who'll do the
pix during a 10-week period each
year.

‘Biggest’ for
Coast Junket

HOLLYWOOD, Dee. 8. — Cress
Courtney and the Gale agency are
taking their first big package to
the Coast, starting February 3,
when a revised rast of “The Big-
gest Show of 52" plays seven dates
from British Columbta te San
Diego, Calif.

The definite cast Includes Stan
Kenton's band and Nat Cole’s Trio,
both of whom were mainstays on
the tour, which just closed, and
possibly Louis Jordan's Tympany
Flve and a name gal ehlrp. Court-
ney arrives here next week to set
the dates,

8
e

|ehanges

TOP DISKERIES
DENY NEW AFFIL

NEW YORK, Dec. 6. — A
concerted effort to uncover
the record label which a rep-
resentative of the Nickelo-
deon Record Corporation of
America claimed to be affili-
ated with his firm in the pro-
duction of disks exclusively
for the juke box market (sce
adjoining story) met with
complete denials from all
large record companics head-
quartered here. Key spokes-
men from Capitol, Co-
lumbia, Coral, Deecca, Lon-
don, M-G-M, Remington and
RCA Victor denied any con-
nection with Nickelodeon
and further disclaimed any
knowledge of the project.

B'wick Back in
Active Disking

NEW YORK, Dec. 8. — Bruns-
wick Records, Coral's affiliate Ja-
bel, has set the rclease of the first
olbum in a new series called
“Jazztime U. S. A" The release
returns the label to active record-
ing status. In recent years.
Brunswiek has been used pri-
marily for re-issues.

Novel angle of the "Jazztime™
set is that the disks were cut at a
regular studiv, but in the pres-
ence of an invited audience, 1o
produce the effect of crowd re-
action. Cut under the direction
of Bob Thiele, thy album features
two jazz combos. One is led by
Terry Gibbs; the other by Mary
Lou Willlams. The set will be
released as a 12-inch
78 r.p.m. singles exce
the album will also

LP. Thrce
pted from
be offered.

@ Continued from page 1

Juke Union Bosses Form

Record Firm for Own Boxes

40,000 Phono Market Waiting;
2-Week Full Swing Seen After Bow

perT cent organized.

the corporation because “artists
and the record companies are al-|
ways asking us to guh their re-
cordings.” He said his own office
was stacked with releases which
the diskeries send in hopes the
union servicemen will promole
them. Buffalino rcasoned the
union servicemen wight as well
push disks in which they had a
direct financial interest.

“No individual will profit from
this,” Buffalino staled. “We will|
open the corporation to let all
union local members buy stock.
Local members are the people we
will depend on to make a success
of this company, so they should
have an interest in it.”

"Free Play” Gimumick

As an induecment to get the
label off the ground., Buffalino
| said arrangements had been made
| to have at least 10.600 of the 40,

000 participating phonographs re-
| wired to play a Nickelodeon re-
| lease free the first week the disk
| is on the bax. He explained it was
| a simple matter to connect a wire

between the selector button. con-

troliing the weck's top hit, and the
| button controlling the Nickel-
odeon number. When a customer
bought the top tune for a nickel
or a dime, depending on the ter-
ritory, he also would automatically
hear the Nickelodeon recording.

' Buffalino did not elaborate on

RIAA Collects Disk,

Copyright

Seeks Interpretation of Sales Potterns,
Views on Needed Congress Act Changes

NEW YORK. Dec. 6. — The
Recc.d Industrv  Association of
Am . :a is collecting a mass of
pertinct slatistical data concern-
ing the disk industry. In addition.
the association is starting to com-
pile data from "“IAA members as
to their  ,ideas about possible
in the copyright law.
These projects were reported to
the membership in a letter sent
out this week.

Th-~ statistical information be-
ing collected by the RIAA on disk
sales, bolh in uanits and dollar
volume, is sor-‘hing that many
tradesters feel has long been
needed In the mu. ‘¢ business. Up
"3 now most nformation oncern-
ing disk sales over the last decade
has been a matter of caculation
and guesswork.

Into F'ows In

Information eoncerning indus-
try statistics is coming In to the
association from the major disk-
eries and the Music Performance
Trust Fund, as well as other
members of the RIAA. When the
Information is completed it will
be available to members.
this statistice’ data the RIAA
may be able to make an interpre-
tive analysis of the pattet.. of
the disk industry over the past
d.:ade.

The organization is anxious to

From |

Law Data

spotlighting records
appliances. The Board opined
|thot this was impractical at lhis
time. and suggested that members
continue to participate in cstab-
lished conventio s and shows as
heretofore.

new dlskerics have

| Three
|Jeined the assoclation since the

and allied |y,

| L.t report. These thres are Dana,

Peacock and B:nner
This brings the total mem
|of the RIAA to 48

New York.

At the ougset at least, Buffalino
said, Nickelodeon would press
only for the juke box operators.
Ofmurse." he added, “if we got
a hit it would be different.” In
many instances. he said, the new!
company’s disks grobably would
be u.-.cdh as "fill ins™ on the phono-

s.
BTER 10 Per Cent of Market

The 40.000 juke boxes which
Nickelodeon expecis to reach im-
medlately thru unlon affiliations
represent approximately 10 per
cent of the total U. S. juke box
market.

All of the cilies in which Buf-
falino said juke box operator co-
operatlon was assured in advance
have active local operator asso-

Distrib Confabs
Are Skedded
By RCA Execs

NEW YORK, Dee. 8 —On Mon.
day, December 15, RCA Victor
execs and fleld representatives
will open a nationwide series of
meetings which will cover all of
the "label’s 52 distributors. The
confabs will be geared to review
the recent past and to outline the
company's sales and merchan-
dising plans for the first quarter
of 19%3.

For these meetings the country
has been divided into three re-
gions, On December 15, General
Sales Manager Larry Kanaga will
outline the program “lo the disk-|
ery's East Coast fieldmen in New

ork. At the same time. Jack‘
Burgess, merchandise manager,
will bribf the fieldmen from the
Midwest at the Chicago office,
and Fd Dodelin. ficld sales man- |
ager, will meot with fieldmen |
from the South. Southwest and
West in Dallas. The fotllawing
day, these three, together with
the 14 ficldmen, will fan out and

be wrapped .up three days later.

4 Star Notifies

Diskers on ‘Stars’

HOLLYWOOD, Dec. 6.—BIll
McCall, prexy of 4 Star, the coun-
try and western diskery, and 4
Star Sales, the BMI affiiiate, late
this week notified diskerics which
had cut “Don't Let