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House Vote on
Movie Theater
Tax Relief Due

Bill Passage Seen
Probable Despite
Treasury’s Fight

WASHINGTON. July 11, — An
early House floor vote is seen for
legislation repealing the 20 per
cent federal tsx on movie theater

admissions. - The legislation, which
Wis Ttossed to: the floar by the
House Wavs and Means Commit-

tee yesterday (10), appears likely

__to pass the House despite Treasury

artment's opposition. Treas-
ury has argued that exemption of
movie theaters from the federal
admission tax would result in loss
of more than $200,000,000 in an-
nual revenue to Uncle Sam. The
movie industry had argued that
the tax relief was Necessary as a
result of hard sledding in the In-
dustry, particularly from TV com-
petition.

Theater interests pushing for the
tax relief have climaxed one of
the - biggest and fanciest drives
Seen here in yvears. There is like-
lihood they may run into trouhle
on the Senate side, but spokesmen
for thealer interests are predict-
ing that the exemption bill will be
enacted. Nearly two score hills
have been introduced in Congress
proposing the exemption. The
House Ways and Means Commit-
tee’s action was on a hill gpon-
. (Continued on page 20)

HOUSE GROUP EYES BILL

Would Allow

Performers

To Average Yearly Taxes

WASHINGTON, July 11—
Backed by powerful slements in
the amusement industry and the |
. 8. Chamber of Commerce, a|
proposal to allow computation of
income taxes on an “averaga"
yearly basls instead of on the
present actual yearly basis Is be-
ing seriously considered by the
House Ways and Means Commit-
tee. Under the proposal, the in-
come taxpayer eould compute his
tax by striking a yearly average|
over a itwo-yvear, five-year or a
ten-year period. This would be a
Grodsend to professional entertain-|

ers and others in the entertain-
ment industry which is noteworthy
for the number of people who are
in the chips one vear ant In the
financial doldrums the year after,
The propozal was formally urged
upon the House Wavs and Means
Committee yesierday (10) during
15 hearings on general tax re-
vision (for commitiee's favorable
action on movie admissions tax
exemplion, see separate story; also
stparate story on excess profits
tax extension), Spokesmen for
the average tax were Associated
(Continued on page 20)

ecord Industry Foresees

Quickened Pace in Chan

By JOE MARTIN

CHICAGO, July 11. — In the
five years since the LP and 45
r.pm. speeds were introduced,
the record industry has pro-
gressed thru a major marketing
evolution. And as dealers,
tributors and manufacturers
gather here, Monday (13), for the
National Associntion of Musie
Merchants' convention and trade
show, industry executives on all
levels foresee an accelerated pace

Evolution Focuses

On Market Levels

Self-Service Rack Expansion Heightens
Diskeries’, Distribs’ Dealer Problems

dis- |

Big Disk-Star Poser:
Personal Appearance Visits

By BILL SMITH

{(Continued from July 11 issue)
NEW YORK, July 11.—The big

maoney pay-off as a result of a big| |

record, or a series of records,
comes with the personal appear-
ances. Up to now it is one of the
best short cuts to star billing and
star dough devised in the past
few years, To sustain the demand, |
however, it is the second trip
around the clubs and theaters that
helps establish a record seller into
a personal appearance attraction.
If the second trip is successful it
will be followed by the third
and fourth, ete,

CIRCUIT AGREEMENT

Arenas-Auditoriums
Plan Package Stands

By TOM PARKINSON

CHICAGO, July 11.—Arena-
auditorium managers, most of
them from lowa, have set up
tentative plans for a block book-
ing agreement which would offer
road shows, particularly legit
attractions. a package of eight or
more stands,

They will mest July

i
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Christmas |s Coming . . .

Only 160 dayz lett [uat time snough te
itock up on faat-moving high-profis
Chrisirtan cardd of all types. Check this
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Moines to work out details.
Their action was the major
upshot of widespread talk about
booking problems during  the
International Association of Aud- |

itarium Managers' convention
here this weelk.
It was seen by several

abservers as a first step toward
the goal of getting buildings and
shows together in a profitable
and manageable system. Most
observers agree that such organi-
zation is going to be necessary
and that, at least for now, amalil
circuits of buildings will be more
effective than if the entire TAAM
banded (ogether in 3 booking
arrangement. Some foresee the
day, however, when the full group

(Continued on page 61)

It is this second trip around
that performers and agencies are
now taking serious note of, A
constant flow of hit records can
eep up a demand. But a few
singers can keep coming up with
the 200,000-sellers or bigger. The
first trip is usually the result of a
combo of a hit record plus ag-
gressive selling, followed up by
shrewd” promotion in the area
where the performer gets his first
p.a. The second trip around is de-
pendent on a demand started via
the first trip. The strength of the
demand depends on the business
the performer did the first time
out, how much the first salary
was and how much is asked for
on the repeat,

Salary is the first consideration
of the club owner. He sots the

JASCHA FIDDLES,
MISCHA BURNS

NEW YORK. July 11—
Mischa Elman, who SeVers a
43-vear association with RCA
Victor this fall over g reper-
tory hassle, was violin soloist
at a Lewisohn Stadium eon-
cert here Thursday (9). El-
man’'s disaffection with the
diskery developed over im-
portant selections in the fid-
dle literature being reserved
for Jascha Heifetz. The sta-
dium concerts are broadecast
over WQXR, but Elman in-
sisted his portion of the pro-
gram, the Beethoven Con-
certa, be held off the air. To
fill in the session, the station
broadeast a recorded version
of the voncerto. It was a Vie-
tor record; the soloist was
Heifeotz,

Second

price and then considers the tal-
ent and then places the talent
alongside the price tag and de-
cides whether he's going to buy
the singer again, Options for fu.
ture dates may be a consideration.
But no buyer picks up an option
if the potential has been cut or is
no longer there,

Basically, the value of an act
from the buyer's viewpoint iz not
on performance. Talent is sec-
ondary, There is very little to
choose between a $200 singer and
$2,000 singer except a hit record
which brings in the customers.
The price of an act and the dates

(Continued on page 20)

ges

in the changes, but with the
greatest effect upon the retailers,

The evolution, which began in
earnest when LP and 45 rpm.
records signaled the entry of
scores of new manufacturers, has |
already had its effect on the deal-
ers. Such vexing problems as in- |
ventory, pricing and record play- 1
Ing equipment have served as |
topics for both conversation and [
sincere planning, More recently, |
however, the introduction and sx.
pansion of jobbers servieing su-
permarkets and chain stores thry |
self service racks have heightened

manufacturers’ and distribu- ‘
tors’ problem of dealer relations, |

It is no longer a secret that
long-range manufacturer think-
ing and planning is b#sed an the a5
Hingll:mi;rin:tple that the number = :
of retail record outlets must be
increased. Yet, the manufactur-
ers must do all they can to sup-
port and ition |
of the old-line, regular retail rec- i
ord stores. Without much effort -
on the part of the major Loy
firms, the kiddie business has al- =1
ready changed to such an P
that about 50 per cent of all chil- s
dren’s records are now being sold
thru outlets other than pe |
record stores,

The first move toward selling
kidisks thru non-record outlets
was made by firms specializing in
low-priced children's records, -

(Contined on page 21) .
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By TOM M:DONOUGH

CHICAGO, July 11.—The coin
machine industry is axperiencing
its first $10,000,000-plus  export
year.

Altho Commerce Department
has released sales data cov-
ering only the first quarter,
information given The Billboard
by  manufacturers, distributors
and firms specializing in exports
indicate that thru June well over
$5,000,000 worth of music ma-
chines, venders and amusement
games were shipped to foreign
colnmen,

The over-all growth of export
trade in the past {hree vears has
amazed even the mest optimistic
colnmen—but it was not an acei-
dent. Rather it was a liberal
dividend resulting
pre as well as postwar vears of
planning, developine and sound

Summer COI

N MACHINE EX

Begins on page 86

PORT Section

from. many |

the home markets in better bal-

(Continued on page §§)
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promoting. Moreover it succeeded ":i
despite trade barriers, economie
roadblocks and international
tension.
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peak domestic demand, the indus-. _+ "
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Billboard Backstage

Some very eodd charaeters in-
vade 1hcdpr!d!n:h of an amuse-
ment trade paper from time to
time. Usually they make a bee-
line for the cubieal belonging to
Jim McHugh, our genial outdoor
editor and expert on matters al
fresco. Jim was telling me this
week about a visit from a real
dazzler — an electrical wizard
whose specialty was clouting
himself on the head with a chunk
of two-by-four, which effort
made a light bulb in his extended
. left hand glow with flickering
incandescence. Jim swears that
the lad charges himself via a wall
socket, and would have given a
more solid demonsiration, except
that he can only take DC current,
sand The Billboard is lighted on
the AC beam. However, the wiz-
ard departed without Ileaving

name or address; so there is no

'Iragnnf proving it.

yway, from there the discus- |

sion got around te lions and ti-
gers, a subject on which Jim
drips anecdotes, being socially
acquainted with most of the big
¢ats in circuses around the coun-
try. This is a subject of potent
interest to a drama reporter
whose only contacts with out-size
felines on a Broadway stage are
bounded by the cowardly lion of
the “Wizard of Oz" and his rela-
tive who pals around with
“Androcles."

moments, and I couldn’t let Jim | grown

By BOB FRANCIS

“Spangles” ecircug at Madison
Square Garden, and fell in with a
tiger fancier who was readying
an act in the sub-basement. He
introduced me to his dozen-odd
pets, housed in wooden crates
with a few fragile bars on their
fronts. While delivering a short
lecture on the relative disposi-
tions of Burmese, Malayan and
Siberian stripers, my friend =at
on top of the cages and carelessly
drummed his heels on the bars.
I was deeply impressed. His fa-
vorite pupil was Rajah, a 12-foot
hunk of Roval Bengal. As a pay-
off he put his hand in and
scratched Rajah on the head. The
big clown let out a purr to wake
the dead. I was more impressed.
But when my friend suddenly
clamped on my arm and planted
my hand in the same spot, I damn
near died. However, Rajah was a

,purring fool and went right on

| Theater.

with his serenade. To top it off,
when I wrote my piece, titillat-
ingly titled “The Tiger That
Purred,” my Sunday editor read
it and remarked, “"Now I've heard
evervthing. I'll run it, but you're
the damndest liar on the paper."”

This introduction to cat training
likely made me a little smug
when I was sent a bit later to
interview Tempestuous Tallulah
down at the old Brighton Beach
At the time, La Bank-

| head was touring in a revival of
_But even a sedentary, drama | “Her Cardboard Lover” and was
aisle-squatter has had his big cat | taking her bows with an over-

lion cub dangling from

have everything his own way. under her arm. The show was
There was the time, some dozen  only fair, but the cub was a sen-
yvears ago, that I was assigned to | sation. When 1 got back to her
do a feature piece on the indoor, dressing room, the only available

Legi

By BOB FRANCIS

As previously announced, the | York, John McGovern and Rich-
City Center's drive for funds has ard Franchot. The Ethel Barry-

put in a black spot for next sea-
son. In addition, the customary

drama season, up to this week
held in abeyance, is now a cer-
tainty. Chairman of the board
Newbeold Morris has had word
from Jose Ferrer that the lalter
will take time out of his current
schedule to direct and appear in
three plays, each of which will
run for a two-week stand, start-
ing December 11. Ferrver is giving
his services for [ree, as his per-
sonal contribution toward the
Center's pitch for financial secu-
rity. Jean Dalrymple is his “Gal

day” on production details.
Tentatively, the schedule calls for
three revivals—a comedy, a clas-
sic and a contemporary play,
none of which has vet been
tabbed. Chairman Morric loudly
beats the drum in favor of Fer-
rer's assist, which
than right in eonsideration of the
latter's volunteering in view of
a terrifically crowded schedule,
. . . Leif Erickson. long absent
from Broadway showecasings, re-
turns to the Stem via signing by
the Playwrights' Company for
the lead opposite Deborah Kerr
in “Tea and Sympathy."” Practice
starts August 16 under staging
advice of Elia Kazan. Supporting

cast includes John Kerr, Richard | Vernon Duke -

| Crompion.

- ‘and Orson Bean. “Almanac” will
IS no more

more Theater tabs "Eyﬁmpathy"
for September 30 unveiling.

ANDERSON "ALMANAC™
ON ITS WAY ...

After four wvears of horsing
around, it is possible that John
Murray Anderson’'s “Almanac”
may hit the Stem this season.
Anderson has quite an imposing
proup of plavers and technical
contributors lined-up for a Sep-
tember 153 rehearsal start, On
tap sketch-wise are George Axle-
rod, Mary Chase, Charles Sher-
man, Jean Kerr, Sumner Locke
Ellieot and Arthur Horwitt, If
Wyril Rilchard is free from Lon-
don commitments, he will direct.
The cast includes Hermione Gin-
gold, Billy de Wolfe, Harry Bela-
fonte, Henry Mime, Nanci
Carleton Carpenter

get over-all staging from Ander-
son and will be sponsored by
Harry Rigby Jr.. Stanley Gilkey
and Michael Grace. Final audi-
tions are set for late August. Re-
portedly RCA Victor is one of
the show’s heavy backers, with
an arrangement wherebvy Patrice
Munsel, Eddie Fisher, Don Cor-

nell and Dinah Shore will wax
special arrangements from the
Harry Sullivan

Picture Business .

sitting spaee was a couch, and
Tallulah's playmate was spread
out dn it. 'As he had the bulk of a
good-sized police dog, it looked
a bit over-crowded. "Darling”
roared. Tallu, “just shove Winston

over, “and comfortable.”
ﬂ{ittjr’é_iull monicker was Win-
ston - ‘Churchill.) Recalling the

gentle Rajah, I gave him a helty
punch and then playfully
seratched his ear. W.C. turned a
baleful, greenish eye and bit me
heartily, on the elbow. Being ad-
dicted to tweed sports coats, his |
baby teeth didn't sink in more |
than half an inch, but it hurt|
like hell, and I said s0. La Belle
Tallulah was not impressed. She
merely bawled to her secretary,
“Darling, I think Winston wants
to go out!” And I'm damned if |
the poor gal didn't put a harness
and leash on the nasty brute and
haul him out in the alley. Win-
ston has long since been dedi-
cated to a zoo. 1 hope he never
gets out. .

Jim McHugh, of course, lis-
tened to the red letter moments,
of my career with genial toler-
ance, and then proceeded to top
thern with a cat-scratching remi-
niscence of his own. It seems he
was operating on the ears of a
lion in a menagerie wagon and
turned away with his customary
gang-froid. The lion suddenly let
out a tremendous roar, startling |
our James into knocking the prop |
from under an overhead wooden
awning and getling smacked silly
with a conk on the head, Like my
ex-Sunday cditor, I don't believe
it, either,

seore. . . . Likewise due in this
fall is the Richard Kollmar-
James Gardiner musical, tenta-

tively titled “"Pennsylvania:
Dutch. Joe Stein and Wiil|
Glickman are responsible for the
book. Arnold Horwitt will con- |
trib the lyrics, when a composer |
is selected, Messers K. and G. |
are again joining forces in &
follow-up 1o “Early to Bed" and |
“Are You With It

WHITEHEAD TAKES :
PRESSON PLAY ... '

Hobert Whitehead has acquired
rights to “Stars in a Person's,
Backyard,” a first play by May |
Presson. The tille may be
changed, but Whitehead plans
rehearsals for September, with a
late October Stem unveiling to
follow an out-of-town break-in, .
The play, about a mother's re-
lationship with two children,!
calls for 10 characters. with ac-
tion located in a small West Coast |
community. Whitehead will be
ready to name his director and a
couple of top players within the
next couple of weeks. ., . . Hnrrl
Astor (likewise according to|
Whitehead) is set for the Shirley |
Booth role in “Time of thel
Cuckoo,” when the comedy-
drama takes to the road. Douglas
Watsen is also skedded for a slot.
Otherwise, the cast will continue |
as of the Broadway roster.

HOLLYWOOD, July “1.—Screen
Actors' Guild has long been among
the leaders in Hollywood's fight
against Communism. This week,
a Guild special committee recom-
mended that SAG adopt a new by=-
law that will fortify its historic
opposition to foreign isms that at-
ter - fo infilirate the movie ecol-
‘ony.

Text of the bylaw reads az fol-
lows:

“No person who is a momber
of the Communist party or of any
other organization seeking to over-
throw the government of the
United Siates by force and vio-
lence shall be eligible for mem-
bership in the Screen Actors’
Guild. The applicalion for Guild
membership shall contain the fol-
lowing statement to be signed by
the applicant: ‘I am not now and
will not become a member of the
Communizsl party nor of any other
organization that seeks to over-

By LEE ZHIT

throw 1the government of the
United States by force and vio-
lence." "

SAG’s board approved the above
which is currently being submitted
for membership approval by mail
referendum. In calling for mem-
bersh'p passage of the bylaw,
the board slated its position as to
why this measure is needed by the
union today. Since the board's
leiter so clearly crvstalizes the
maotlion picture indusiry’s over-all
thinking on the Commie menace
and provides a noteworthy exam-
ple of how a top union can solve
such problems, I feel that its con=-
tents deserves repeating here.

Since space limitations do not
permit the complete text of the
board's letter here are some in-
teresting excerpla:

“The Screcn Aciors' Guild has
actively and =uccessfully fought
for many years against atlempts of
the Communist party to use the

r

Guild and ils members in the Com-1
munist conspiracy te destroy cur!
American wayv of Jife. i

“More than seven vears ago, on!
June 16, 1846, the Guild board in:
a public statement of policy re-|
garding the functions of the Guild, |
made clear that ‘the Secreen Ac-:
tors’ Guild ‘has in the past, does)
now and will in the future rigor-|
ously oppose by every power which|
is within iis legal rights any Fascist |
or Communist influence in the mo-|
tion piciure . industry or the ranks|
of labor.'

“On Mapch 20,4951, the Guild
board stated ihat-‘like the over-
whelming majority of the Ameri-|
can people, we believe that a clear)
and present danger to our nation,
exists,’ and . . .. all participants|
in the infernationpl Communist)|
party conspiracy against our na-!
tion should be cxposed for what,
they are—enemies of our couniry |

{1 familiar,
-which

Vegas' Answer

By ED ONCKEN

One of the most elaborate
shows and one of most versatile
entertainers in the business com-
bined this week to re-open the
Painted Desert Room at Wilbur
Clark's Desert Inn in Las Vegas,
after spot was dark for a month
for remodeling. Doing her first
night club stint since she became
a top picture star, Betty Hutton
served notice she will be hard to
equal with whatever talent is
booked during this highly com-
petitive season by the opposition.

Captivating a turnaway audi-
ence from her first number, Miss
Hutton generally staved with the

noisy eruptions for
she is famous. Such
screaming, athletic routimes as
“Murder, He Says,” “You Can't
Get a Man With a Gun" and “My
Rocking Horse Ran Away" make
one wonder if this blonde Vesu-
vius will
pace for her four-weeker.

For a change of pace,
Huiton midway choice was a
hilarious Roaring '20's routine,
supported by The Skvlarks, a
harmony group which is part of

be able to -stand the
the

: _—ﬁf-—— -" -' :

- Highlight

Reviews

B. Hutton, at Desert Inn, Is

to the A-Bomb

her act. Their Charleston dance
number, done in raccoon coats
and waistless dresses was the
highlight of the show. Another
effective novelty number was a
duet by Miss Hutton with her
own recorded wvoice to “Tea for
Two'" as she mimicked both
Blossom Secley and Benny Fields
in a familiar vaudeville routine
of three decades apo. She closed
with “*Way Down Yonder in New
Orleans.” “So They Say,” and
“Doin' What I Was Born to Do,”
another novelly, She did four or
more encores’ at each show, clos-
ing with The Skylarks in =
throaty “I Believe.”

Miss Hutton's portion of the
show is staged and directed by
her husband, Charles O'Curran.
Her musical conductor iz Lou
Bring: her pianist. Jack Latimer,
and her percussionist, Remo Belli.
They combine to present an act
which shows the result of pains-
taking preparation.

Lavish is the word for the siage
produttion numbers by Don Ar-

den, as the chorus performs two
remarkable and expensively cos-
{Continued on page 19)

N+ RILL SMITH
The Music Hall has had many

better show than the one caught
backing its current M-G-M pic,
“The Band Wagon." Emphasis
thruout was on spectacle and
speed, The former was so gran-
diose, that even the big Music
Hall stage seemed at times too
small to hold all the things going
o1,

Tagged “Alpine Echoes,” elab-
orate scenery was hung to show
a mountain locale. The stageside
terraced steps had Swiss chalets
oul of which girls came to yodel
to each other across the big house.
This was followed by the house
singing ensemble, headed by Eric

Hutson, doing mood songs for a
fine opener on the stage proper.

The next scene started with a
steam curtain, with an offstage
voice explaining how "“Flowers'
grew in the Alps. This sequed
io probably one of the most ex-
citing ballets caught here in a
long time. Margaret Sande, ballet
director, did a beautiful job on
this one. Featuring Genia Mell,
the ballet went thru traditional
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RC Music Hall Outdoes Itself
With Lavish New Alpine Show

t Line-Up |

'shows, but it seldom has had a |the big house is geared for and

steps, plus the flash sequences,
flower effecis via costumes, lights
and mechanica] stage assists that

does s0 well. The number de-

served and got a {remendous
| hand.
Still in the Swisz locale came

| Warren, Latona and Sparks, the
| English comedy acro team. The
'two boys and the girl drew hefty
| yocks for their comedy knock-
| abouts. Their tricks were good,
but their comedy was so much
better that the tricks were over-
shadowed. The act opened with
a gimmick this reviewer doesn't
recall ever seeing used before in
this theater, The boy came out of
one of the Swiss chalets set on
one of the terraced sidestages,
“fell™ off into the orchestra, ran
down the aisle to the stage and
climbed aboard. After such an
opener, the team had them all
the way and kept them that way

(Continued on page 18)
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Wade Lines Up
Legiters for
WOR Theater

Negotiations On
For Various Plays,

NEWS PROGRAMS
MARK AT WBKB

 CHICAGO, July 11—
WBKB, the ABC TV outlet in
Chicago. has set a record, lo-
~ally a! least, for news pro-
grams. The schedule now
carries seven hours of news,
weather and sports a week.

This includes 36 {ive-minute
news shows, 11 that are 10
minutes long, and seven of 15
minutes. There are 11 five-
minute weather shows.

Silo Circuit Stars

NEW YORK. July 11.—Warren
Wade is lining up an impressive
group of legit properties for the
fall run of “Broadway TV Thea-
ter" which returns to WOR-TV
September 14 in its old time
period, T:30-9 p.m, Negotiations
are in the works for “Twentieth
Century,” “Front Page,” “Gram-

ercy .Ghost” *“Janie,” *“Hasty
Heart,” “On Borrowed Time.”
“The Bat," “The Milky Way.”
“Ladies in Retirement,” “The
Play's the Thing,” “Loco,” “Ar-
senic and O'd Lace,” *“Brother
Rat,”” "“First AIrs. Frasee,” “The

13th Chair,"” “Shanghai Gesture.,”
“Potash and Perlmutter”

series,
“Peg o' My Herarl," "“Kiss and
Tell” and “Girl of the Golden
West.”

Wade iz also d.:::h:enng for same

George S. Kaufman shows, and is|

talking to Gloria Swanson about
appearing in her legit revival hit
“Twentieth Century” and to Vie-
tor Moore for “On Borrowed !
Time.”

The producer is making a spe-
cial pitch for movie and Broad-
way names now touring in sum-
mer stock, to play their straw
hat m’IEq on “Broadway TV Thea-
ter,” thinking being that the ac-!
tors will be spared the burden of
extra rehearsals, while the show
will benefit from their unusually

(Continued on _page 6!

The heavy schedule of news
is in line with the station’s
policy of service programs to
help it meet the competition
of network shows from the
other stations. The shorter
programs also have upped
revenue by allowing more sta-
tion break spols.

Stanton Denies
Van Volkenberg

May Quit CBS

NEW YORK, July 11.—Frank
Stanton. president of CBS, Ine,
'this week denied a repnrt that

\Jack Van Volkenberg, president

of CBS-TV, would resign shortly.
The geport alleged that there had
|heen a rlash of personalities on
the executive level. Stanton
| | termed “ridiculous.”

the report

| Van Volkenberg iz considered
‘to have done an outstanding job
in the short while he has been
heading CBS-TV, This season he
'has zolved both his Tuesday and
| Saturday night sales problems.

_W_Gshington Once-Over

WASHINGTON, July 11
When Federal Communications |
Commission okayed a grant this|
week to Mt. Washington TV, Inc,,
for a new station In Poland. Me..
former Gov. Horace Hildreth, of
Maine, hastily summoned a press
conference to answer guestions
about his interest in the station.
The ex-governor, who leaves for
Pakistan July 24 to take over his
new duties as U. S. Ambassador.
didn't bat an eye when a reporter
asked: “Are you going to Tun the
station by remote control from
Karachi?” “No.” said Hildreth.
“I plan to let my business asso-
ciates and my twin brother
{Charles) do it for me.”

A newsman reminded Hildreth
that the top of Mt. Washington,
where the station transmitter will
be built; is colder than Alaska, and
asked, “How are vou going {o get
up there in the winter?” John W.
Guilder, Hildreth's successor as
president of the TV station, calm-
ly replied:* By helicopter.”

IN OTHER WORDS, MEN.
"STOP THROWING BULL' . ..
Everybody wus practically snor-
ing by the time a Senate foreign
relations subcommittee moved 1n-
to the third day of its long-winded
hearing this week on the North
American Regional Broadcast
Agreement pact Finally, Joe Du-
mond. president of the Josh Hig-
gins Broadcasting Company.
Waterloo, Ia., decided to try some

of his rustic humeor on the dozing |

participants. Suggesting that may-
be the hearing could be short-
ened by applying some resource-
fulness, “the sort they use out in
Iowa,” Dumond went on to relate

that several thousand calves had |

been born in his home: State Easl:
yvear “by a new means.’

Sen. Charles Tobev (R. N. H ).
subcommittee chairman, inter-
rupted with a sly smile: "That was
l-ni_jnd of tough on somebody, wasn't
it?"

Amid howls of laughter, Du-
mond continued: “Well, I just
thought I'd mention it to you folks
here as appropriate to our hearing
.h—iﬁn_ other words, let's save the

wil,™

WANNA LIVE IT UP?
JUST JOIN THE "VOICE" . ..

Members of a House appropria-
tions subcommittee are still stew-
ing over some of the things they
learned during recent closed-door
hearings.om ‘the International In-

By BEN ATLAS

formation Administration. which
includes Voice of America. Among
| eye- opening disclosures was tes-
timony on global junketing by
' TIA hr-.l.-.w- At one juncture dur-
ing testimony by Dr. Robert John-
s|son. exiting ITA director, Repre-
‘sentative Clevenger burst out
|irately that junketing bureaucrats
had spent about a billion dollars
last vear alone in their world
travels,

“There are thousands of reasons
why the:e people say they shnuld
travel,” said Clevenger. “It's a
nice way to take a vacation. They
find it easy to set up a trip at pub-
lic expense.”

Dr. Johnson reminded the sub-
committee that all of the IIA
travel under study by the con-
gressmen had taken place before
' he assumed his short-lived role as
ITA administrator, He neverthe-
less shamefully agreed that “there
{are a good many trips which seem
to be offhand. and . . . could have
been cut down.”

Clevenger waz [labbergasted,
too, by the number of $73-a-day
“consultants”
In six years on the subcommittee,
said Clevenger, he has “never seen
a real engineer presented to this
subcomunittec, one who had a de-
gree,” “There 15 not one I would
want to payv 3§73 a day,” he said.

WILL VOICE LOVE LUCY?
ANYWAY, HILL LIKES TV . ..

Will Voice of America start buy-
ing a lot of home-grown commer-
cial successe=: for overseas broad-
casts? There's a good chance that
may be done, say State Depart-
| ment topsiders. This would be
jone wuy to save on oroduction
costs.  Sald one striped-pantser:
“Who knows? Maybe the Voice
will love “Luey' toe” ... TV's im-
| pact on national politics came in
tor more Capitol Hill recognition
this week it a bill hoppered by
Rep. Hale Boggs (D, La) The bill,
a companion to one introduced in
the Senate earlier by Sen. Thomas
C. Henning Jr. (D., Mo,), proposes
to hike the ceiling for political
spending by national committees
to $10.000.000. The present ceiling
of 53.000.000 is openly viewed as
nhony since there is no limit on
the nwmber of national commit-
tees which can individually spend
up to that limit. Boggs and Hen-
nings contend that the election
laws should be modernized to keep
pace with the TV age.

hired by the Voice.-

ABC Seen Joining NBC CBS in
Scrap for Control of 3 Nights

Am. Tubuccn Pact and Likely Victory
In U. S. Steel Billings Major Factors

NEW YOREK, July 11 —With'all
signs pumtmg to ABC as' the
likely victor in the web scramble
for the lush U. 5. Steel: TV bill-
ings, the net result may be the

projection of that web into a dog--

fight with NBC and CBS for dom-
inance of at least three nights|i
during the coming season.- The:
alternate-week, hour-long - pres-
tige drama, with Theater Guild
producing for Steel, would
the bulwark of a hefty Tuesday

slate. ABC already has almost its]

entire Friday line-up sat, -and s
about to wrap up some 'major de-
velopments which will shape lts
Thursday schedule, X

The Steel billings have '.'}'E‘El'.t
leaning in ABC's direction for
several weeks now, but the key
factor was the pact set by the
web with the American Tobacco
Company to bankroll the Danny

[ the same agency that handles the
L Steel

be i

Thomas show (The Billboard,
July 4). That deal, coming out of

billings — Batten, Barton,
Durstine & Osborn places
Thomas in the 9-9:30 p.m. Tues-
’ﬂay period, immediately preced-
the 9:30-10:30 time which
has been pitching at Steel.
That bankroller now is wrapping
up its long-standing negotiations
with the Theater Guild with fi-
nalization due momentarily. The
show will debut 1n October.
Thus, ABC's Tuesday line-up
will stand out as a real threat for
audience honors. The network is
virtually conceding 8-9 pm. to
NB(C's Milton  Berle-Bob Hope
axis, and thus far has made no
move to slug it out in that hour.
From then on, however, the
Thomas film show followed by
Theater Guild for Steel {alternat-

FCC Issues 4 More TV
Grants; Total Now 514

WASHINGTON, July 11.—Four
more TV grants issued by Federal
Communications Commission this
week brought total authorization
to 514, including 406 post-freeze
grants.

Better than 80 per cent of post-
freeze TV construction permits
have gone to AM or FM broadcast
inlerests, FCC reported.

Among this week's CP's was
one to Mount Washington TV,
Inc., Poland, Me., in whilch newly
appointed Pakistan Ambassador

THEATER TV

New Company
Signs Up for
ND Gridcasts

NEW YORK, July 11. — Box
Office Television, Inc, newly
formed theater telev:smn com-

pany, this week was preparing to
throw itself into hot competition
against the TV networks on two
bases. BOTV has signed up Notre
Dame for the theatercasting of its
football games for the next five
years. If the program material-
izes this seaszon it will be bucking
the Saturday afternoon gamg of
the week sponsored by General
Motors on NBC-TV. BOTYV hés
not as vel signed up any theaters
for carrving the games, but has
requested line clearances from
the American Telephone and
Telegraph Cumpany on a “regu-
lar user basis,” This 'request,
granted, will necessitate {]'T?'
programing 35 hours monthly and
will again put it up agalnst the
webs. The next AT&T allocation
meeting is September 27.

BOTV has also signed the
Harlem Globetrotters, pro baskets
ball team, 1o a six-year contrach
and is currently negotiating for
other sporting event: as. well.as
entertainment attractions. The
trade will be watching the future
of BOTV's Notre Dame deal with
interest since Theater " Network
Television, the only company that
has staped theater TV .events to
date, carried college football, In-
cluding Notre Dame, in 1850, and
met with conspicuous failure due
to the competition of games : on
home ndec-

Sam Levenson
Nixes Quizzer

NEW YORK, July 11. — Sam
Levenson this week rejected an
offer from Mogen David Wine to
i ~ome emsce of its “"Where Was
I?" quiz show. The program will
return to Mogen David sponsor-
ship next fall aver the Du Mont
ntl;'.- ork.

- Weizs & Geller is ‘the agency.

Wwww americanradiohistors=eesas

| licenses in other communities, the

Horace Hildreth has an interest.

Other CP's this week went to:
The Lewiston-Auburn Broadcast-
ing Corporation, Lewiston, Me,

UHF Channel 17; Triangle Broad-
casting Corporation, Winston-
Salem, N. C., VHF Channel 12, !

and Commonwealth Broadcasting |

Corporation, Norfolk, UHF Chan-
nel 27.

A breakdown of total figures on
TV grants reveals that of the 374
CP’s handed out between Julv 1.
1952, and July 1, 1953, 2531 or 67.1
percent had identical AM or FM
ownership in the same commu-
nity; 13 (3.5 per cent) had identi-
cal AM or FM ownarship in an-
other community, and 37 (9.9 per
cent) had some interest in AM or
FM. TV stations with no interest
in radio totaled 73 (13.5 per cent).

Similarly, 80 or B3.3 per cent of
the pre-freeze TV stations had
AM or FM licenses in the same
community while an additional
10 (9.3 per cent) had AM or FM

FCC pointed out. Only eight (7.4
per cent) had no AM or FM con-
nections, At the half year mark,
all but 15 of the nation’s 183 TV

stations on-the-air had AM or
FM connections,

Pontiac Gives
Up NBC Dicker

NEW YORK. July 11.—Pontiac
this week ended its protracted
negotiations with NBC for a re-
vival of the “Garroway at Large”
show without setting a deal. The
pact was reported all but set, for

if | the 10:30-11 p.m. Sunday slot, but |

the web is understood to have
run into clearance problems since
that is local time for the affili-
ates.

Meanwhile, Dave Garrowayv is
about to negotiate a renewal con-
tract for the coming vear on the
“Today'" morning strip. He's still
anxious to do the evening show
if opportunity affords.

WCPQ Staticns
Feeding 3 Nefs

CINCINNATI. Juiy 11.—The
Scripps-Howard-operated WCPO|
stations here will chalk up a Eil'stl
for local outlets next Tuesday (14)
when they will feed three differ-
ent networks on the same dav.

WCPO-TV will televize the All-
Star Baseball Game from Crosley
Field here and feed it to the entire
NBC-TV network. WCPO-AM-FM
will broadeast the same event.
feeding it to the Mutual radio net-
work. On the same afternoon. the
Paul Dixon Show, s five-a-week
afternoon informal pantomime
program, will be fed to the Du
Mont TV network during its usual
scheduled hour.

N

ing with a big web-produced
dramatic package), and “The
Name's the Same™ in the 10:30-11

period, will put up a battle
against all comers.
Heavy Cash

~ABC's pitch to Steel was forti-

fied by its willingness to lay out
heavy cash on its alternate-week
entry, on which it has consider-
able sponsor interest, This, ten-
tatively, will bear the tag kaBC
Album,” which this past season
was used by the series of 30-
minute airers showcased in the
7:30-8 p.m. Sunday slot for Ply-
mouth.

The network is known ta be
blueprinting a big-name layout,
involving top-rated actors,
ducers and writers. Among the
producer-director contingent un-
derstood to be set are Alex Segal,
Guthrie MeClintie, Mare Con-
nelly, Sir Cedric Hardwicke,
Ralph WNelson and Carol Irwin.
Among the scriplers on the fire
are David Swift, Halsted Welles,
Frank Gabrielson, John Blahos,
Max Wilk and Everett Rhodes
Castle,

Another factor weighing in
ABC's favor is that web's increas-
ing ability to clear stations. It's
expected that better than 30 mar-

kets can be lined up for the Steel
show.

Friday Schedule

ABC's Friday schedule is set
commercially right up to 9:30
pm. with a situation comedy-
drama block which should give a
good account of itself, Stu Erwin
tees off at 7:30 for General Mills;
followed at 8 by Ozzie and Har-
riet for Hotpoint and Lambert;
the new Arlene Dahl-femseed
film drama series for Pepsi-Cola
at 8:30, and the new Paul Hart-
man film series at 9, sponsored
on alternate weeks by Armour
and Bristol-Myers. The 9:30-10
period is still open, but is ex-
pected to be wrapped up shortly.

The next project, Thursdav
nights, will find the web building
around the new Ray Bolger film

' series. This show, which will be

sponsored by American Tobaceco
if the pilot now in production
pans out well, is slated to go into
the 9:30-10 p.m. time. The slots
immediately preceding and fol-
lowing the Bolger time are avail-
able, but ABC is known to have
a key deal reaching the burning
stage for the 10-10:30 slot with a
major bankroller,

The B8-8:30 time also has some-
thing brewing, Lorillard has the
8:30-9 p.m. slot nailed down, and
currently is airing “Chance of a
Lifetime” there, but all indica-
tions point to that bankroller lin-
ing up a more potent stanza to go
with ABC's rejuvenated line-up.

CROSBY BROS.

Bob Inks for
CBS Program,
~ But Nof Bmg

NZW YORK, July 11,
this week was haumg tmub‘le
with one Crosby for radio while
another was wrapped up to ap-
pear of. its video network.

Bing Crosby has not as yet
signed his contract to appear on
CBS-Radio Thursdays at 9 next
fall, altho General Electric has
already placed a contract for his
services, He has indicated a de-
sire to take it easy and perhaps
do only his several skedded TV
shows. The radio web however.
15 hopeful that he can be per-
suaded to go on again.

Bob Crosby and his musical
show will move into the 3:30-4
p.m. strip on CBS-TV next fall.
The program will be done from
the Coast. “Action in the After-
noon," the Eastern oater now in
that time period, will be moved
back, probably a half hour, where

there is a better chance of getting
a kids® audienee.

pro-.
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NEWS CAPSULES—COAST TO COAST

Philly Ups Local Web Origins to 11;
WOR-TV Seg Features 67 Scribes

PHILADELPHIA, July 11. — | KATE LOSES l.

Local TV is coming into its own
again, production-wise, with the
past week bringing Philadelphia’s
weekly total of network origina-
tions to 11. The newest shows,
which thru Friday basis of “Sum-
mer School,” its highly-touted
warm weather educational pro-
gram for CBS. The same day at
5 p.m., WPTZ launched a Mon-
day thru Friday project for NBC
—a- science-fiction series dubbed
“Atom Squad,” starring former
WPTZ announcer Bob Courtleigh,
Tomorrow (12), WPTZ
will house still another NBC pro-
gram, the weekly concert series,
“Recital Hall.”

These programs join an impres-
sive list of shows glready being
fed to CBS by WCAU-TV—the
daily “Action in the Afternoon,”
the weekly “Big Top"” and “What
in the World?" Other locally-
originated network shows are
now vacationing. These inc
WCAU-TV's “In the Park” and
“Candy Carnival,” WPTZ's “The
Nature of Things" and WFIL-
TV's "TV Club” for ABC and
“Y¥outh on the March™ for Du
Mont. Another WFIL-TV pro-
gram, ABC’s “Junior Press Con-
ference,” joins the wvacation list
this week.

WOR-TV SELLS
NEW PANEL S5EG ...

NEW YORK—Michael Brothers
Furniture Company this week
signed to sponsor a 15-minute
news of the day panel show over
WOR-TV, beginning September T,
from 11 to 11:15 p.m. across the
board. The show, “New York-
Page One,” will feature 67 re-
porters from New York news-
papers, with scribes appearing in
alternate teams of two each night.
The program, brainchild of WOIL-

0. | network next season and needs
studios |

ithey would be willing to pay

lude | Nominal fees for outstanding TV |:

GETS ANOTHER . ..

NEW YORK—The Kate Smith
Show this week lost one sponsor
and got a renewal from another.
Esquire boot polish dropped its
alternate 15-minute weekly seg-
ment and Doeskin Tissue renewed
its weekly gquarter-hour slot on
the program. Esquire also has
rancelled its participation in NBC
Radio’s tandem plan. Esquire in-
tends to buv an alternate-week
nighttime half hour on a video

all its dough. Emil Mogul is its
agency.

BIG RESPONSE TO
SUBSCRIPTIONTV...

NEW YORK — In a survey of
the first 1,000 people attending

the initial public demonstration
of Skiatron Subscriber-Vision

' here last month, 93.6 per cent said

programs of types not now avail-

|STARS KNOCKED DOWN'

|
|

|

| NEW YORK, July 11. — The

'an-adwﬁur;: capacity on a limited
R coming fall season again will find
the radio webs making their ma-

.h.“!'i .'{j:.-'
‘-'. ,'&. P _." i jor sale itch n
. ] g Ppliches o ]]HCI{EEEE

- J(GToss at Philadelphia ra-|coming in at well under $3,000.
dio statioti” "' WIP for the first four | Th I%IBE ] hi *, k
ks 3 | e salesmen this wee
m “_.1.?3953 were 9 per EEﬂHwer:E given prices on available
fm#ﬁ;}lﬁﬂ t-f?f ”;i 53m§|mdm stanzas for the fall, and of
per 18 retofore the pen
-‘B.'!les year- h‘le station's 31-year

| 26 shows on the list, all but five
can be had at 3G or less—mostly

I;IJH';?}'}' i ;;'_Theﬂﬁﬂéh a&z_ﬂuili con- | lpss.
vention of -the Radio- anu- : .

P i = Top-priced stanza is Bob Hope,
facturers’ Association will be held wriia Eas baar  avallakle fes

June 15-19, 1954, at the Palmer
House, Chica Huntington
‘Hartford

months for either 8:30 Tuesday
or 10 p.m. Wednesday. Altho the
show is listed at $11,000 net, the
salesmen now are told to “get an
offer.” This is a far cry from the
days when Hope's radio stint
brought over $25000 weekly
without a murmur—and dozens
of sponsors eager to grab him if
| he became available.

Similarly, Fibber McGee and
Molly are being offered as a strip
for the 10-10:15 p.m. slot at

£5,600 net, or for their 9-9:30

rago, | . .
rd HI this week paid $2,-
000,000 for ‘the CBS Vine Street
Cheater in Hollywood, which he
lans to convert into a legit play-
mse. ..., News commentator
Esarl Godwin will do 5 weekly re-
mote from Washington for NBC-
TV's, “Today” show, beginning
July 20.., ., Chesterficld renewed
Perry Como for another yvear, and
Armstirong picked up its option
in *“Circle Theater” this week,.

|

able, A percentage breakdown of
specific shows preferred was as
follows: Hit Broadway shows,
683.1; new fealure movies, 78.9;
educational courses, 58.7; leading
sports events, 56.4; grand opera,
53.7; children's programs, 29.6.
More than 54 per cent said they'd
like to see four or more of the six
program types lisied. This survey
material will be turned over to
the Federal Communications
Commission when Skiatron files
an application for a commercial
license later this year.

R. W. HUBBELL HEADS
EASTON, PA. STATIONS ...
EASTON, Pa, — Richard W.
Hubbell, Television Development
Officer of the "Voice of America,”
as been appointed to head the
television and radio stations

TV program director Larry Men-
kin, is the first project announced
on the station's new fall program-
ing line-up. It will be followed !
by another new live show (11:15-
midnight), which Menkin de-
scribes as “revolutionary in for-
mat.”

MUTUAL EXECS, SALEMEN
MEET CROSLEY STAFFERS ...
CINCINNATI—Thomas F.|
O'Neil, president and board chair- |
man of the Mutual Broadcasting
System and General Teleradio,
headed a delegation of Mutual ex-
ecutives and salesmen to Cincin-
nati for conference with Crosley
..Broadcasting Corporation offi-
cials, last Thursday and Friday
{8-10). In the New York entourage
beside O'Neil were J. G. Taylor,
Herbert Rice, Roy Danish, Adolf
Hult, Sidney Allen, Howard Cann |
Jr., Walter Duncan, James Mc- J
Elroy, John Tallcott, Fred!
Schneier, Dwight Martin and Ber-
nard Musnik. Last named is with
Crosley sales in New York. From
Chicago came Carrell Marts, Vir-

gil Reiter, Thomas Henry, Mel
Goodrode, Tom Paro, Charles
Helliwell and Bill Thompson.

Harry Albrecht, with Crosley
Broadcasting in Chicago, also ac-
companied the group. According |
to one Crosley official, the meect- |
ing was merely for the purpose
of acquainting the out-of-towners
with the local operation. '

owned by the Easton Publishing
Company, publishers of The
Easton Express. J. L. Stackhouse,
president of the publishing com-
pany, stated that Hubbell's re-
sponsibilities will include the new
TV station now under construc-
tion, FM Station WEEX, and a
new AM station on 1230 ke, Hub-

bell began his duties June 25 and
will divide his time between
Easton and New York. For the
time being he will continue to

« « » Advertisers participating in
merchandising plan here have
sold more than $7,500,000 worth

Tuesday time at $10,000 gross.
Martin and Lewis can be had for

i MU ] 68,500 net—and prospects are be-

o oot displans ¢ 3PS ling fold “you can pick your
s PO s R v 1 8

oattan's Nola studios has In0| " 'The other “high cost” AM

stalled a new $25,000 “full range
recording . studio, which 1‘E11|‘Jl‘1:—|
edly’ produces a disk with the
quality of sound heard on tape.
.« . "Color TV will be a factor in !
retail merchandising by fall of |
1954, General Electric veepee
W. R. G. Baker told a group of
denlers and distributors at the

stanza being offered is the “Best
Plays" series, 8:30-9:30 Sundays,
which can be had at $6,000 net
{fur the hour, or half that for a
d0-minute segment. On the NEC
Symphony, the salesmen again
simply are instructed to “get an
| offer.” The “New Talent USA"

. £ MO i ' show, occupying 7:30-9:30 Satur-
National Association of Electrical diys — dormerly one of radio’s

Distributors in Chicago last ‘week. | criam timies——can ba had for that
THE RESTLESS PEOPLE AND entire period for $3,000 net.

THE REVOLVING DOOR . . .|
CBS-TV '‘NO’

Jack Lescoulie’s contracts with |
both the Jackie Gleason Show
(CBS-TV) and “Teoday” (NBC-TV) ; ]
Nixes Stafions
- For Du Mont
|
Sat. Grid Tele
promotion. Newly-elected

have just been renewed.. .. George
veepees at Compton Advertising| NEW YORK, July 11.—CBS-TV

has joined station WBEM-TV,
Chicago, as director of station

serve the Department of State in

Jessel, ABC's official ambassador
of good will, participated in the
(Continted on page ) this week turned down an un-
| usual request from Westinghouse

STATIONS REJECT SPOTS

opening of KBTV's new $500,000

studios in Denver. . . . Betlty Mad-
|that the network surrender sta-
tion c¢learances o Du Mont on

igan, formerly with a Washington
several Saturday cvenings next

Super Soft Drink Ad Copy
Called ‘Scare’ by :‘Outlets

WNEW YORK., July ]]-—Walter|
Mack’s new campaign to revolu-
tionize the soft drink field, via |
the intreduction of the [irst car- |
bonaled beverage In a can, ran!
into some opposition this week on !
its radio spot campaign. Several

‘radio stations here reporiedly re-

fused to carry ftranscribed spot
announcements for the new Super
Soft Drink product, on the
grounds that the copy might be
objectionable 1{o listeners and

~ the peopl

WDEL-TV

Channel 12

Wilmington, Delaware

the people BUY

WDEL-TV advertised produc

Write for information about your

profit opportunity in WDEL-T
large, rich market.

WDEL Am 1V F

& Stainman Sigiicn

Soles Representaolive

New Yark * Chicago * Los Angeles * Son Francisea

e SEE

ts

Vs

M

radio station, has been signed as
season for the National Profes-

guest singing star on the “Ted
Steel Show” for the week of
July 13th. . . . Dana Campbell
sional Football League games the
| advertiser will present over the
'latter web. The CBS-TV answer

was that it would have to protect
salurday nmight station clearances
for these of its clients who were

manufsciyrers: of: bottled prod- buying time that evening just as

u ksl , .
Fﬁe' stations reporiedly regis- ' it would for Westinghouse were

tered particular diqappl:ﬂvaif;.[ 1t programing that cvening,
S |  The Westinghouse - sponsored

rs ‘“scare” copv. which em-
rsizes 'the danpors of broken
glass and reminded the public
that “Super-sanitarv., no-deposit
can be discarded while bottles!
are used and re-used 30 or 40
times. One spot reads “"Good-byve
to soft drinks in bottles," fol-|
loweed by the sound effect of
craghing ‘glass.
Ad Copy .
The copy, which touls Super |

pro football games will be pre-
| sented mostly on Sunday after-
noons over Du Mont, but also on
several Saturday nights, and it is
the Saturday night time that is
viving difficulty on clearing.
Many of the stations have already
decided against clearing for West-
inghouse Saturday evenings,
| probably because they can pet
regular weekly business.

Bargain Rates for
Name Radio Shows

Available at $2500 net are
such stanzas as “My Son Jeep,"
“Cousin Willie,” “Baron and the
Bee,” “Jason and the Golden
Fleece,” "Confession,” and “G.L
Joe," A $3,000 net tag has been
placed on “Yellow Fever,” while
“Bob and Ray" can be bought
for $1,750 and the “Scarlet Pim-
ernel” waxed series for $1,000.
Harry Salter's *“Name That Tune”
is being offered for $2 250.

Daytime strips likewise are
priced low. "It Pays to Be Mar-
ried” can be had at $2,500 for the
sirip or $600 per segment. “Sec-
ond Chance"” costs $3,000 net or
$650 per show. One seg is avail-
able on “Just Plain Bill" and two
on “Front Page Farrell” at $600
each. Saturday morning finds
"“Breakfast in Hollywood™ awvail-
able at $1,000 net, “Archie An-
drews” for $2,125, “My Secret
Story” for $1,250 and “"Modern
Romances” for $1,500.

Agencies In
Hubbub Qver
NBC Try-Oufs

NEW YORK, July 11.—The art
directors of local ad agencies sud-
denly are finding themselves the
center of attraction among TV
brass at the agencies, as the re-
sult of the color video tests being
run by NBC-TV. The art chiefs,
some of whom previously were
hardly known by their TV breth-
ren, are key men in the testis,
which will have virtually every
commercial stanza on the web
aired at least once in tint between
now and the end of the wvear.
aponsors are using the tests to
plot the best possible presenta-
tion of the products for the com-
ing of multichrome.

Several shows already have
been aired quietly in color, with
viewers at home not noting the
difference because the compatible
system is in operation. Each
bankroller reportedly has been
promised at least one whack at
an origination from the Colonial
Theater color studio. In addition,
shows may use the color equip-
ment during rehearsals, enabling
additional client research into
commercial techniques, and the
web also is giving lecture demon-
strations on the tint medium to
agencies and sponsors.

NBC is planning to air a few
special eolor shows, among which
is reported to be one featuring
Phil Spitalny and his all-fem
band. Meanwhile, all NBC exccs
from supervisor up this week
started a six-week, three-hour-per-
week orientation course on cam-
era techniques, console boards
and other technieal eguipment.
This is to familiarize the upper
echelons with new équipment
| being operated by lower classi-
fied men, and 1o brief the staff on
| color video methods,

Ginger Alg, Club Soda, Grape
Soda and Juper Cola, also boasts
that can beverages “get cold
faster . . . take up less space In
yvour refrigerator, and are better
for you ... no more cash deposils
to pay .. . no more empties to
lug back to the store.”

Soft drink tycoon Mack is re-
portedly preparing a new series
of spot transeriptions, which he
hopes will- be acceptable {o all
stations. = Meanwhile, tho, the
broadcasters who desisted may
miss - out 'on a considerable
amount of spot business, since
Mack: is reportedly increasing his
spot buvs on the stalions which
L agreed to carry his present group
of spots.

Baking Co. Buys
Henley Package

NEW YORK. July 11.—Conlinen-
tal Baking this weck bought the
Art Henley package, “Make Up
Your Mind," to replace “Grand |
Slam"” in the 11:30-11:45 strip nn[
CBS-Radio. The panel seg won
out over a Steve Allen chatter
show which was also being con-
sidered. Ted Bates is the agency.
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Your Lucky Strike Hit Parade
presents a special summer service!
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During its 12-week hiatus, Your Hit Parade will list in this space

THE 7 TOP TUNES FROM YOUR HIT PARADE SURVEY |

Here are your Lucky 7 tunes that

you would have heard last Saturday I Song frﬁm Moulln 4' lm wa“ﬂng BEh“]d

night, as det&rminet:l by Your Hit Rouge You
Parade Survey, which checks the
best sellers in sheet music and 2 R
. I\u
phonograph records, the songs most by 5. Nﬂ Othﬁl' Lﬂve

heard on the air and most played

on the automatic coin machines, 3 April iﬂ P ortugal

o

Say You're Mine

4: | Believe Again
Look for this listing every week.
*NOTE: Two tunes tied for fourth place. WE'" hE !]El:k on W SEIJ'L I2

Be sure to watch Your Hit Parade’s summer TV replacement

“PRIVATE-SECRETARY” —starring ANN SOTHERN

Suturduys at 10:30 P.M. (N.Y.T.), NBC Television Network

This One

s s o v W RO . ﬁIIIIIWIIIMHIIWIMIIWHHIHIMIIII .....

b = ' WWWwW americanradiohistorv com

I_ L
"2



www.americanradiohistory.com

TH.E‘U’ISIIJH RADIO

- THE BILLBOARD

JULY 18, 1953

s

Rudlo TV Split of NBC Programing
And Sales Depts. to Be Studied

NEW YORK, July 11.—Recom-
mendations for a split of NBC's
programing and sales depart-
ments into separate radio and TV
divisions are expected to be
brought in early next week by
a web commitiee studying the
situation.

A proup of top-echelon brass,
headed by President Frank White,
has been probing separation n!
radio from TV functions at the
web, to determine how extensive
such a split should be.

It is known that the group has
decided that no such drastic sepa-

New Blast Vs. ‘Voice'

May Keep It

WASHINGTON. JTvlv 11.—The
plan of a special presidential com-
n.. ee to shift the “Voice of Amer-
ica™ from State Department to an
independent agency appears
threatened as the result of a
withering blast vesterday (10) by
the House Appropriations Com-
mittee against continued waste
and extravagance in the over-
seas information program.

The committee sent to the
House floor its disapproval of a
vast portion of funds asked by the
International Information Admin-
istration, which includes the
*“Voice."” Committee lopped the ITA
budget $54.5 million below what
former President Truman's budg-
eteers had asked for the new fiscal
year and $27.9 millions below the
recommendations of President
Eisenhower's budgeteers. The
committee proposed that a $20,-
200,000 request for new radio

facilities for the overseas program

should be lopped off entirely.
The committee’s blast against

the “Voice" for the propaganda

With State

agency's wastefulness was so
withering that some observers
felt that Congress might not allow
the agency to be transferred. It
was disclosed that several com-
mitiee members went on record
during closed-door hearings as
criticizing the {ransfer. These
critics pointed out that the move
instead of reducing costs would
reduce control of spending and
leave the "Voice" more extrava-
gant than ever.

Earlier in the week, the Presi-
dent's Committee on International
Information Activities, in a unani-
mous report to the President, sup-
ported a previous recommenda-
tion for the propaganda activities
shift from State and the consoli-
dation of all overseas propaganda
operations under a single head.
The committee urged that teams
of workers from the various na-
tions should be emploved. The
committee also warned against
“substantial cuts in the informa-
tion service budget” until “new
methods and approach have been
tested.”

ration take place such as exists at
CBS, where the radio and video
networks literally are separate
entities. There are operations
which the NBC committee feels
can continue to function best in
integrated fashion. The two bas-
ics of programing and sales find
AM and TV vwirtual competitors
today, however, and for this rea-
son they are the two most apt to
be split. ety

It is deemed conceivable by
some tradesters that a top admin-
istrator later thay be placed over
each operation, perhaps with
duplicate titular honors, even
should -the -separation involve
two -divisions. Should such an
eventuality prove desirable, it is
believed that because of the
strong impression made by John
West recently during his stay in
New York, West is a likely choice
to head one ‘plisise or the other,

With White known to be de-
voting himself more and more to
radio at this -time, chances are
that he would preside over AM
while West is placed over the
video structure.

The committee's findings will
come at an opportune time, for
White _is skedded to attend the
forthcoming meeting of the NBC
radio affiliates in Chicago, start-
ing July 27. His -arrival on the
heels of this decision, which by
then will have been worked out
in greater detail, should go far
toward demonstrating to the sta-
tion exees that NBC has been on
the ball and has anticipated one

of the basic points slated to be
raised by the affils.

NEWS CAPSULES

11 Philly Web OrlglnS'

wO R-TV's

@® Continued from page 4

67 Scribes

are Orville Chase, Olin Saunders
and Robert Tannehill. ., . . KLZ-
TV, Denver, new television gran-
tee, has signed a basic affiliation
contract with the CBS Television
Network. . . . Harry Coleman
Hagerty. financial vice-president
and director of the Metropolitan
Life Insurance Company, leaves
that post to replace Lewis L.
Sirauss as director of the Radio
Corporation of America, Strauss
was recently appointed chairman
of the Atomic Energy Commission
by President Eisenhower. . .
KGU, Hawaii's first radio station,

Wade Lines Up

® Continued from page 3

finished (for TV) performances.
Wade is considering such sum-
mer theater toppers as June
Havoe for “Girl of the Golden
West”; Sonny Tufts in “The
Milky Way'; Margaret O’Brien
for either “Kiss and Tell” or “Peg
o' My Heart"; Zasu Pitts or Patsy
Kelly in “The Bat': Ezio Pinza
for “The Play's the Thing"” and
Dagmar and Arthur Treacher in
HLHQ“H
' “Broadway TV Theater,” which
presents a full length version of
the same legit play every night
for a week, was sponsored by
General Tire, Cavalier Cigarettes
and Beacon Wax last season. The
show's sponsorship line-up for
fall hasn't been announced

yet.

will be the first radio station out-
side the continental limits of the
United States to be represented
by NBC Spot Sales. . .. The Ra-
dio and Television Executives
Society will sponsor a “Cinerama”
party Tuesday evening (21) at the
Warner Theater. .. . Hal A. Salz-
man, public relations counsel, is
on a_four-week wvacation in Mex-
ico with Mrs., Salzrman., . . . Alice
E. Cook. Jack F. A. Flynn and
John Tillman were appointed as--
sistant operations managers at

.| WPIX. , . . Dennis King Jr., son

of Met star Dennis King, has
joined the staff of KFEL-TV,
Denver. . , . John D. Kennedy,
formerly program director for
KFYO, Lubbock, Tex., has joined
the Crosley Broadeasting Corpor-
ation's WLW-AM outlet in Cin-
cinnati. . . . Conrad Nagel, veteran
stage and screen star, will emsee
“Broadway to Hollywood” when
Bill Slater begins his first vaca-
tion from radio and television
work in four years. . .. Constance
Cameron’s prize-winning play
starring Jean Hersholt, will be
broadcast over the CBS radio net-
work Wednesday (15). !
Gregory Reeser has been named
as a station relations representa-
tive for the National Association
of Radio & Television Broadeast-

ers, it was announced by NARTE
President Harold E. Fellows.
Reeser assumes his new duties
August 1.

.-

'.-i" h"r

A e that's just what your sales problem is
for the WLW-Stations.

They're famous for

bulldozing the stubbornest sales to success be-
cause only the WLW-Stations have the Client
Service Department composed of advertising and
merchandising specialists who study and solve your

sales problem.

And the WLW radio and television stations have the
coverage—over 1/10th of America—millions of ready-
to-buy people who see and hear about your products daily.

What's more, the WLW programs on both radio and TV
are packed with popular, professional talent to put over
your sales message.
So why let sales stumps stand in your way. Get at your prob-
lems with WLW.- Stations and watch your sales grow and your
problems go.

as your ad dollar Is handled, 1o your sales message goes over

GROSLEY broadcasting corporation

; EXCLUSIVE SALES OFFICES: HEW 'l'l.'llh'_‘!'l.__ﬁl‘“:lHHAl'l ® DAYTOR & COLUNBUS & CHICAGDO & ATLAWNTA = HOLLYWOOD

www americanradiohistorv com
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THE BILLBOARD Radio-TV

'\

Each Day of the Week
in ST. LOUIS

THE BILLBOARD

TELEVISION-RADIO 7

(502,000 TV Sets;*
Panel Size, 200)

. According to Videodex Reports

LN

,___..__E-t. Lﬂuis Fﬂi‘l ﬂ'lspa‘tl.'h.. mEdE R kRS EEEE

LR R

.NBC

Videodex reperts monthly em each of 20 major markets, besides publishing & moenthly nalional

metwork repor based en all &3 markeis

In the 20 markets I has placed diarles In a total of 7,700

TV homes. The eity reports for those markets taken the first seven days of each month, contalng
the rating for every 15-minute segment of every program from sign-on to sign-off. The raiing for
any show longer than 15 minutes 1y obialned by averaging the 15-minute ratings. The top 10 shows

sach day inm any of the 20 markels mra determiped by comparing "he average ratings

JUNE, 1953
SUNDAY, $IGN-ON TO SIGM-OFF
1. COMEDY HOUR........coesmensssn..-MBC..... T:00- 8:00..... KSD-TV. ... 65.7
2. TV PLAYHOUSE. ... .ovvvrevnmnnnnnnss MBC. .... 8:00- 9:00..... " ... 55.2
3. THE DOCTOR. .. ...onveusennanssnnnss MBC..... 9:00- 9:30..... " .....461
A, LIBERACE (film).....covarsesanann. Non-Mel..... ©:3010:00..... ® ..... 43.9
5. MR PEEPERS.......oucueeeeseeeer. NBC. ... 6:30- T:00..... © .....424
6. RED SKZTON........ tesesensssssessMBC.. ... 6:00- 6:30..... AR 31.6
7. PLAYHOUSE OF STARS.......o0veuse-- CBS.....10:00-10:30..... AT | S
8. MY LITTLE MARGIE. . .. ccvvenanrnnnnn (Bs..... 10:30-40:00..... ™ ou...298
9, FEATURE FHM......cevvues coeus.NonNet, . ... 1:45- 3:00..... R Seis 26.9
{0, ST ERWIN: oo oininiisansunnennivess ABC..... 5:30- 6:00..... ™ .....247
MONDAY, SIGH-ON TO SIGH-OFF
1. ROBERT MONTGOMERY......ovevvcnn-. NBC..... 8:30- 9:30..... KSDTV.....51.2
2. MAMA ... ... iiieinseressennnn- 4 Y B00-- 80 0 " s 50.2
3. WINCHELL-MAHOMEY .........0ee.-.-.NBL. ... 7:00- 7:30..... * .....40.6
4. WHO SAID THATI........vveueeenn...NBC. ... 9:30-10:00..... ™ .....376
5. YOICE OF FIRESTONE. ... ..conmesssunss WBC..... 7:30- 8:00..... ° ..... 31.5
6. CAMEL NEWS CARAVAN. ...............HBC..... 6:45- T:00..... ™ .....36d
7. STUDID OHE........oevunmnonnsnanes CBS.....10:00-11:00..... o PRI 33.5
B. HOWDY DOODY.......covvwmuanene.. NBO. .. 4:30- 5:00..... Lt | Ay
9. KATE SMITH. ... ....vuvunmmnonasara NBE ..o 3:00- 400..... " .....169
10. ARTHUR GODFREY......eweessesssss. CBS.. .. 9:00-10:00 AM.. * .....155
TUESDAY, SIGN-ON TD SIGN-OFF
1. TEXACO STAR THEATER........eneven-- MBC..... 7:00- 8:00..... KSD-TV...... 53.1
2. FIRESIDE THEATER. ......0ovcencnnnss WBC..... 8:00- 8:30..... " .....519
3. TWO FOR THE MOMEY......... R | . TR 9:00- 9:30..... " .....415
4, CAMEL NEWS CARAVAM........o.... ..MBC..... 6-45- T:00..... ¥ suiS
5. COROMATION .........cceevcmsneaase MBC..... 9:30-10:00..... T |
6. CANDID CAMERA......cccoonansnunsss NBC..... B:-30-9:00..... ® «ui.30d
7. DINAH SHORE............. AP | e 6:30- 6:45..... " .ol 240
8. CORONATION COVERAGE..............- MBC..... 2:30- 5:00..... " .....210
9. ARTHUR GODFREY. ... . ....ooveuecn.-- CBS. ... 9:00-10:00 AM., "™ .....14.8
10. THE DOTTYE BENNETT SHOW.........Nen-Nei..... 6:00- 6:45..... = ..... 14.1
WEDHESDAY, SIGN-ON TO SIGN-OFF
f. DRAGHET ...........cuvee Coon NBC .... 7:30- 8:00..... KSD-TV....:56.
2. MY FAVORITE STORY {film}...........Mon-Net. . .. B:00- 8:30..... RPN |, 3
3. PRESIDENT EISEMHOWER...............NBC.... 8:30- 9:00..... R | X
4. | MARRIED JOAN........... vesaviNBC. ... T7:00. T:30..... " ATh
5. PABST BLUE RIBBON FIGHTS. ....couun.. (BS..... 9:00- 9:45..... W e 43.1
6. CAMEL NEWS CARAVAN. ............... MBC..... 6:45- 7:00..... ¥ e 338
7. SPORTS SPOTLIGHT (film). ...ovuuuue. Mon-Met..... 9:45-10:00..... ™ ..... izl
B. GODFREY & FRIEMDS.......ccvveunn.s > e 10:30-11:00..... - .30.6
O DONE VI e e e MBC..... 6:30- 6:45..... " .....268
10. DOUGLAS FAIRBANKS (film).......... Mon-Met. . ...10:00.10:30..... " ..... 24.7
THURSDAY, SIGN-ON TO SIGM-OFF
L) LVE LUEY.qciisisivinesnnasinai CBS..... 7:30- 8:00.....KSD-TV..... 51.9
2. OIZIE & HARRIET. . ....ouvicuionnnses ABC. . ... 8:00- 3:30..... . 51.6
3. YOU BET YOUR LIFE......convuivnnsn, NBC..... T:00- T30..ive ™ cones 49.8
A FORD THEATER........ovevenvnnness MBC..... 8:30- 9:00..... " .....427
5. MARTIN KANE. .........ovecveseensns NBC..... 9:00- 9:30..... WL 39.3
6, CAMEL NEWS CARAVAN...........cn... NBC,.... 6:45- 7:00..... S ¥ X
7. DINAH SHORE............ R LT, NBC..... 6:30- 6:45..... W e 26.0
8. MARCH OF TIME (flm).............Non-Net . _ 9:30-10:00 .... " .20.6
9, BOSTON BLACKIE (HIM).....vvenens. Mon-Met . . . .. 10:00-10:30..... * .....183
10. ARTHUR GODFREY.........eevesss.s-.CBS..... 10:30-11:00..... " .....17.0
FRIDAY, SIGN-ON TO SIGN-OFF
1. BURNS & ALLEN........oovvewenens..CBS.. .. 8:00- 8:30..... KSD-TV...... 53.3
2. LIFE OF RILEY. .. ..0uvreunnnennnnsns WBC,.... 7:30-8:00..... " ..... 41.5
3. RCA SHOW.. ........... R—— NBC..... 7:00- 7:30..... ™ .....415
4, BASEBALL ..........ocoevneenea. Mon-Met. . . 9:00-11:00..... "™ .....353
5. DOUBLE OR NOTHING. .. ...cvvuseven.-. NBC..... 8:30- 9:00..... N 32.6
6. CAMEL WEWS CARAVAN. . .............. MBC ... 6:45- 7:00..... R 5
7. COKE TIME. ... .oiviiurmnnnnnnnencs. MBC..... &:30- 6:45..... " .....2L1
b WEWE svremswamom WO—— Mon-Net_ ... .11:00-11:15..... E | X
9. HOWDY DOODY. . .....coveeenvnnenees MBC..... 4:30- 5:00..... " .....169
10, BEAT THE CLOCK.......0venvensnnces £8s..... 11:15-11:45..... R [ X
SATURDAY, SIGN-ON TO SIGN-OFF
1. RED BUTTONS SHOW. .. .....cvovennunns. (BS.. .. 8:00- 8:30_ .., .KSD-TV..... 56.8
2. SATURDAY NIGHT REVUE............... NBC ... 8:30- 9:00..... N ek 54.4
3. MY HERD. ... .o.oviviinnnn baiaas o ABE 1:00- 7:30..... ™ .ies. 41.1
& B SIOMY o Do | AR 9:00. 9:30...., Y e 41.5
5. ORIGIMAL AMATEUR HOUR. ............. MBC .... 7:30- 8:00..... " ..... 418
6. WRESTLING ...... e 9:30-11:00..... " .....40.
T IV EARSOM ..o sursatins Non-Met, . . .. 2:30- 3:00..... . 2331
B. LONE RANGER.........onnevevenenn. | S 4:00- 4:30..... A 33.0
9, CISCO KID (film). ...cooviunnsannss Non-Het. . ... 4:30- 5:00..... " .....30.
10. MYFRIEND IRMA...........ccvvn... i ¢\ S EES 3:00- 3:30._... * ,....216
“®- ‘Based on WBC Estimate for April, 1933.

FOR FULL
INFORMATION

about all radie and television
shows . . . ratings. audience
compositions and the many other
factors which determine the
success or failure of a program,
subscribe to part of or the full
services of the research organiza-
tions featured on these pages.

For full details of the Pulse
reports, write to THE PULSE
INC., 15 West 46th Street.
New York.

For full details of the Video-
dex service write 40 JAY &
GRAHAM RESEARCH, INC., 342
Madison Avenue, Mew York.

For the ARB service write to
AMERICAN RSSEARCH BU-
REAU, Mational Press Huﬂdigg.
Washington, or its Branch r
Fices at 516 S5th Avenue, Now
York, and P. O, Box £§934, Lo#
Angeles 22,

NEXT WEEK
Top 10 TV Shows
Each Day

in BUFFALO

. + « According te Videodex

o
Top 5 Radio Shows
Each Day
in BUFFALO
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'LADIES’ CHOICE’
NBC-TV's
Strip Pulls
Heavy Mail

NEW YORK, July 11.—A count
has just been concluded of mail
pulled by “Ladies’ Choice” during
the first three weeks of its career
as an afternoon talent strip wvia
NBC-TV. A bulletin by that
web's promotion, planning and
development department says
that “the totals should quiver
quite a few nostrils on Madison
Avenue.” The preem week, June
10-16, pulled 11,007 letters; June
17-23 pulled 19,473, and June 24-
30 found the number upped to
23,195 — a three-week total of
53,675 mail pieces.

Fully 30 per cent of the mail,
analysis shows, is devoted to
evaluating talent on the show and
requesting repeat appearances of
favorite performers. Since the
show's object is to give the distaff
viewer a voice in picking the tal-
ent used on TV, NBC feels the
mail pull proves that the ladies
agree. '

Garson, Barnes

To CBS Staff

NEW YORK, Julﬁ 11,—CBS-
Radio this week hired Hank
Garson to create new programing
ideas for the network. Also added
to the CBS creative staff is.How-
ard Barnes, who will function
primarily as a producer and also
develop new shows. '

Garson's immediate project is
“Big Joe Small,” which stars
Broderick Crawford and which dis
ticketed for a sustaining slot
shortly. Barnes will produce the
hour-long “Stage Struck,” an-
other program which may go on
as a sustainer this fall.

~*NBC AFFILIATE
Zo o~ in DETROIT=: ==

-/ DWNED AND DPERATED BY
" THE DETROIT. NEWS

*. NATIONAL REPRESENTATIVE =
THE:GEORGE P. HOLLINGBERY .CO.

WYWW americanradionisiory com

Top 5 R do

For Reviesws and Ratings of Songs and
Records See The Billboard Music Pop-
ularitv Charts ( Musie Seection).
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WS

Each Day of the Week
in RICHMOND

+ « « According to Pulse Reports

(86,291 Radle
Families®*)

WANT ......... 1,000 watts days....., Ind. -WRNL  ........ 5,000 watts ......... ABC
WLEE ......... 5000 walts ........: MES WRVA .........50,000 watts .........CBS
WMBG ........ 5000 watts .........NBC WG ......... 1,000 watts days......Ind.

Pulst radic surveys ar= conducted in 19 markets and reports Are S5ued  Bl-monthly except
in MNew Yorl. which Is monthly Information 15 obtained by the personal imterview roster method
Bring a cross-section of homes pre-selected by 3 modified area samaling method  In the bi-monthly
reports, B.200 homes are Interviewed Im each markel. Ratings are reported by 15-minute segments
from & am. tc midnight each day for an entire week  Evening ratings sre based on 400 homes
in each market Monday-Friday daytime ratings are based on 1,000 homes

MAY-JUNE, 1953 Highent

Qr. Hr

SUNDAY, 7 P.M. TO 12 P.M. Ris

RO BERNY. v s mwsay s e e 7:00- 7:30..... WRVA. ... 15.3
2. AMODS 'N° ANDY, R. DIAMOND............ (BS..... 1:30- 8:00..... WRYA. ... 13.8
3. EDGAR BERGEN, JUNIOR MISS........... (8s..... 8:00- 8:30..... WRYA. .... 133
4. MY LITTLE MARGIE.. ..............:.0B8.,... 8:30- 9:00..... WRVA..... 123
5. HALL OF FAME, DECEMBER BRIDE........ CBS..... 9:00- 9:30.... WRYA..... 105

MONDAY, 7 P.M. TO 12 P.M.

1. EDWARD R, MURROW............cvn...0BS..... 1:45- 8:00..... WRVA..... 12.5
1. LUX RADIO THEATER..... AR CBS..... Y:00-10:00.... WRVA.. ... 12.5
3 MR connniniesaivee ey (Bs..... 8:00- 8:30..... WRVA. . ... 12.0
4. EASY LISTEMING.......coovsvssmnns Non-Net. . ... 1:00- 7:45,.... WRVA..... 1.5
5. THE BOB HAWK SHOW.................CB5. ... 10:00-10:30.... . WRVA, ... 113

TUESDAY, 7 P.M. 12 P.M.

1. EDWARD R. MURROW............ vero CBS..... T:45. 8:00..... WRVA..... 123
2. GUHSMOKE, PEOPLE—FUNNY............ CBS..... B:00- 8:30.....WRVA.....11.8
3 MR AND MES. MORTH. ....oovevunnnn.. CBS..... 8:30- 9:00.... WRVA.....113
A, EASY LISTENING......0veeeennnnss. Non-Nel..... 7:00- 7:45.. = WRVA.....10.5
5- HHH“ mn1+illtlllll-lllﬂi ...... ':E-L.... 9:0“‘ ?:3‘“ ..... WR?A-.rn Jlﬂ
WEDNESDAY, 7 P.M. T0 12 P.M.
I, EDWARD R. MURROW.........covnn... CBs..... 7:45. 8:00.... . WRVA.....123
2. FBI IN PEACE AND WAR.........v.0....CBS..... B:00- 8:30.... WRVA.....12.0
3. DR CHRISTIAN. ...oovvnrvvnnnnnnn.. OB, ..., 8:30- 9:00. ... WRVA.....11.8
A, BASY LISTEMING. ..uuinvinucavonann Non-Net. ... 7:00- 7:45. ... WRVA..... 10.8
S. WHAT'S MY LINET......oveeennneeees BS..... 9:30-10:00.,...WRVA,....10.3
: THURSDAY, 7 P.M. T0 12 P.M.
1, EDWARD R. MURROW. ...oovunnerrnnss, C8S.."... 7.45- 8.00.....WRVA..... 13.0
2. EASY LISTENING. . ..ov'eernnnrnnns Mon-Hed. ... 7:00- 7:45.. ... WRVA. ... 12.3
3. MEET MILLIE. .vuusssvennosnnnnnse. CBS. . ... B:00- 8:30.... WRVA..... 12.0
4. ON STAGE. ..... eeveesssveseenns  [BS..... 8:30- 9:00 ... WRVA..... 103
5. BING CROSBY.....o'vrvrrnnsrnnnnnness €BS .... 9:30-10:00.... WRVA..... 9.5
FRIDAY, 7 P.M. T0 12 P.M.
1. EDWARD R. MURROW. .....oovveunnnnns CBS..... 7:45. 8:00.... WRVA.....12.8
2. EASY LISTENING. .......oovevnennnns Man-Met. . ... 7:00- 7:45. . WRVA.....11.8
3, MRKEEN . ......... ewveveananes UBS.. ... 8:00- 8:30.....WRVA... .. 115
4, MR, CHAMELEON..........oveeeesn...CBS. ... 8:30- 9:.00.....WRVA.....10.5
5 MUSIC IN THE AIR. ..o ees s, CBS..... 9:00-10:00.. ... WRVA. .... 9.5
SATURDAY, 7 P.M. TO 12 P.M,
1. GANGBUSTERS, MAC WISEMAN. .. _..... .CBS..... 9:00- 9:30.....WRVA.....11.5
2. 0,0 BARN DANCE........ ) Hon-Hel. . . .. 8:00- 9:00. ... WRVA..... 10.8
9.30-11:00
3. u“ﬂ uu“m”“...........-.....':Es ----- ?:3‘“" E.'m] ----- ww‘...--r "..3
A TARIAN o oooriiriiiiinninnnnnnns, £ ... 7:00- 7:30.....WRVA..... 8.8
5. HEWS, SPORTS......occviennnnnnn. Non-Ned. . ... 11:00-11:15.... . WRVA..... &5
@
MONDAY-FRIDAY, 6 A.M. T0 7 P.M,
1. OUR GAL SUNDAY. ....oovneerennnnenns CB5... .12:45. *:00.....WRVA..... 9.9
2. HELEN TRENT ........veeeenmnennenn CBS.....12:30-12:45. ... WRVA ... 9.7
3. YOUNG DR, MALONE. ......eveensennnss CBs. .. .. 1:30- 1:45..... WRVA..... 9.6
4, ROAD OF LIFE. ... .0'urerrnnnnnnnnnns. CBS..... 1:00- 1:15.... WRVA..... 9.5
4 LOWELL THOMAS. ......oovrennennnenn. CBS..... 6:45. 7:00.... WRVA..... 9.5
SATURDAY, & AM. TO 7 P.M.
1. STARS OVER HOLLYWOOD............... CBS.....12:30 1:00.... WRVA..... 15
2. THEATER OF TODAY........ A CBS.....12:00-12:30.... WRVA..... 13
3 FUN FOR ALL. oo\ ornerrmnnsnnnnnns, CBS..... 1:00- 1:30. ... WRVA..... 6.3
3. MEWS—D. SCHORR.......ooonnrs'n. MonMet..... 6:45- 7:00 ... WRVA..... 63
5. GIVE & TAKE......... pamsmmmmsssass Bl. ..o, 11:30-12:00..... WHVA. . ... 5B
5. CITY HOSPITAL......... JCBS..... 1:30- 2:00.... . WRVA..... 5.8
SUMDAY, § AM. TO 7 P,
1 OUR MISS BROOKS .....ooovunennnnnss, EB 6:30- 7:00 ....WRVA..... 9.5
2 RENFRO WALLEY.................. Non-Net. .. .. 8:30- 9:15.... WRV} .. ... 8.5
3, THEATER—STARS, QUIZ KIDS............[BS..... 6:00- &:30..... WRVA. .... 8.0
4 NEWS ROUNDUP .....ooovvnnennnn. Non-Net..... 9:15- 9:30. ... .WRVA..... 13
O SHADOW. oo s e MES..... 5:00- 5:30. ... WLEE ..... 55
5. MUSIC FESTIVAL. .....00vvunneeess NonMel..... 2:30- 4:00.... WRVA..... 55

® Based o U. 5. Consus Radio Ownership of 1950 and Sales Managemeni 1952
aslimale of families ia Richmond, Henrico (excluding Richmend) and Chesterileld
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-

NOW AVAILABLE TO LOCAL
or REGloNAL ADVERTISERS ON FILM

H -RUN IN THESE TV MARKETS:
N\

St. Louis Oklahoma City
Providence Utica
Milwaukee Mobile

Schenectady Spokane

Portland, Ore, Montgomery
Jackson, Miss.

Atlantic City

New Britain

Buffalo Saci
aginaw
Toledo 9
Baton Rouge
Rochester Sy
u Springfield,
Nashville Mo.

Grand Rapids Austin
Wilkes-Barre  Sioux City
South Bend El Paso

Peoria Amarillo
Roanoke Colorado Springs
: ﬁ,‘?f, ,;, 1 | Wilmington, Bangor
ull e = ¥ 3 . Del. Atlanta

A\wrax

"FOLLOW THAT MAN!”
starring RAlPH BE'.'.AMY

.. .whose exciting  MAN AGAINST CR'ME".

adventures —retitled *'Follow That Man!”
—are NoOw yours to sponsor, FIRST-RU N;

in any of the television markets listed above.: These are the SAME . . . the IDENTICAL . . . films that
- > have won “Man Against Crime” such a vast following

in millions of TV homes. (National Nielsen rating, Oct. 52
to March '53, averaged a whopping 35.71)

For details, contact the nearest MCA-TV office.

NEW YORK: 598 Madisen Avenue — PLaza 3-7500

CHICAGO: 430 North Michigan Ave. — DElaware 7-1100
BEVERLY HILLS: 8370 Santa Menica Bivd. — CRestview 6-2001
SAN FRANCISCD: 105 Montgemery Street — EXbrook 2-8322
CLEVELAND: Union Commerce Bldg. — CHerry 1-6010

DALLAS: 2102 North Akard Street — PROspect 7536

DETROIT: 1612 Book Tower — W0edward 2-2604

BOSTON: 45 Newbury Street — COpley 7-5830

MINNEAPOLIS: Northwestern Bank Bldg. — LINcoln 7863
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KUNKIS ARRANGE

S

lLatin Am. Deal Set
For Space Ranger

NEW YORK, July 11—“Rocky

Jones, Space Ranger,” the half-

hour series now being readied for
production by Roland Reed, al-

ready has set a deal with a Latin-
American theatrical film distrib- | quire any dubbing or sub-titling,

utor before a foot of film has
been shot. The pact was arranged
by Sel Kunkis, a motion picture

attorney, who is handling both |

the Gross-Krasne and Rnlal_'Jd
Heed video film series for dis-
tribution abroad.

That such an -agreement for
theatrical release should be con-
cluded before a video film series
i1s even in production is virtually

unprecedented in the industry,

According to Kunkis, two basic
reasons are responsible for the
deal: The series is being written
so that three sepments of it can
be joined to make for a sequence
and continuity that will produce
a full-length theatrical film, and
the subject matter of the series,

science-fiction and adventure, has |

gained strong acceptance in the
Latin-American countries.

Despite the unique nature of
this deal, Kunkis sees Englizh-
speaking countries as the immed-
iate market for theatrical distrib-
ution of video films. He points
out however, that in all cases he

SPECIALTY

Dubbing Plan
On Italian
Films Set

. NEW YORK, July 11.—Spe-
cialty Television Films, Inc., is
about to launch a mammoth dub-
bing program on a group of over
100 Italian feature films it has
Just acquired for TV distribution.
The total English dubbing cost
will run in the neighborhood of

15 seeking to place the film as
second features, not first features.
' The obvious advantages of play-
g the English-speaking coun-
tries is that the films will not re-
iand that the tastes of these peo-
| ples are nearer purs, he maintains.
' Respectable Sums
Kunkis, taking a realistic posi-
tion feels that while any one
country will not produce substan-
't1al revenue, eumulatively video
film producers can earn respect-
able =ums from the product. He
docs, however, caution that pio-
neering work must be done with
foreign distributors to get them to
put their weight behind video
films which naturally entail some
risk. Nevertheless, he has noticed
a great deal more interest on their
part in such product, an interest
which extends to owning all
rights, not only theatrical rights.
The attorney believes it is vital
that video films be produced with
foreign distribution in mind, that
18, in the manner of “Space Ran-
| ger.”" He claims that shows which |
stress adventure are the most
salable, and that anthology-tvpe
series must be able to be easily
linked to gain the same sort of
acceptance. He also points out
that the few motion pictures such
as “"Trio” and “Quartet” which
link a few short stories together
are not usually too marketable.
Kunkis is aiming at a goal of
one video film a month, to be
theatrically distributed once the

‘GOSPEL SINGER’

Shoot Pix
With No

Rehearsals

HOLLYWOOD, July 11—
Gross-Krasne is shooting its new
videofilrn series, “The Gospel
Singer,” starring Edward Me-
Hugh, on a no-rehearsal shooting
schedule which will put the 13
programe in the can within six
days. The rapid production of the
show can be attributed to the
fact that McHugh knows thoroly
all the material, the hymns and
chatter that will be put into the
series because he has been doing
it for more than three decades.
United Television Programs will
distribute,

Gross-Krasne has carried over
its no-rehearsal schedule from
“Big Town" which it produces
for Lever Brothers, The program,
because ‘it uses running charac-
ters who play together, uses the
same principle to save dough.

13 Features
Cut to Hour

NEW YORK, July 11.—Ameri-

taken 13 of its feature films and
eut them to just 55 minutes run-
ning time. All 13 are mysteries,
The firm, believes this will enable
them to make more sales directly
to sponsors who want to Carry an
‘hour show locally,

~ Depending on the success of
this mystery series, other pictures
in the list may be cut for hour

business pets rolling.

slotting also.

Lan-British TV Movies, Inc., hasg!

Gettinger Acquires
Distribution Firm

!

NEW YORK, July i1—Moticn
picture attorney Milton Getlinger
this week amplified his stake in
video distribution
bought the Station Disiributors
film syndieation firm from Walk-
er  Stuart. Gettinger already
owns TV  Exploitation. Both
companies will be controlled by
his holding companv, PC Corpo-
ration.

The companies, however, will
be run independently. Jay Wil-
liams, now sales manager of Sta-
tion Distributors, becomes veepee
and sales manager of that firm.
Seymour Scott remains as sales
manager of TV Exploitation. Get-
tinger will function as president
of both firms.

Station Distributors now
handles “The Ruggles” which is
in 28 cities, “Football This Week,”
a gridiron forecast show, 40
"Koko the Clown" cartoons, and
30 Western features. TV Exploi-
tation’s product is primarily fea-
tures: 22 full -length movies
made recently and starring such
names as Louis Havyward and
Michael Redgrave. TV Exploita-
tion is alsoe negotiating for a
package of 13 more features and
about 20 foreign theatricals,
which will be dubbed. Also to be
acquired are distribution rights to
“Call the Play,” a 15-minute
sports quiz video film which is
produced by Leonard Key.

Gettinger's first move will be
to expand the sales coverage of
Station Distributors, Offices will
be opened in Los Angeles, Chi-
cago and Atlanta, and additional
salesmen added in New York.

NEW YORK, July 11. — The
WOR-TV “double exposure”
plan, which kicks off next Satur-
day (18), will revive in another
form a practice that some trade

$500,000. Specialty is not ex-
pected to fanp out the dubbing
;_[]_iﬂh to any single individual or
rm.

Specially expects to have at
least 13 pictures ready for sale by
September. It plans to sell the
films in packages of 13 and 26,

The films, all made since 1949,
include some of the top stars and
directors in Italian filmland, in-
cluding Anna Magnani, Sylvana
Mangano and Vittorio Gassman,
Jules Weill, president of Spe-
cialty, acquired the TV rights to
the pictures thru Ralph Serpe,
head of the TV department of
Italian Films Export, Inc., here.
Weill and Serpe recently spent a
month in Italy selecting the pic-
lures.

WABD to Screen
Pix Twice Daily

NEW YORK, July 11.—WAED,
ithe MuMont station® here, will
begin a two-a-day policy on fea-
lure films at the end of this:
month.

The station will run a picture
&1 noon and repeat it 5 to 6 p.m,

observers believe would other-
wise have waned. Due to the
difficulty of getting the most de-
sirable sloiting in this market
several sponsors of non-network
TV film shows here have been
booking their shows a second

search available that shows how
much of the audience of each
booking of the film also catches
the other showing. It is often
assumed that there is no point in
watching the same show twice in
one week. But several of the
double booked shows draw a
kiddie audience principally, and
kids often have marked re-view-
ing tendencies.

Another reservation that some

time to pick up added audience,
Depending on the individual con-
tract with the [film distributor,
the advertiser could usually get
the second run for a considerable
discount, In some instances,
when the second booking is on
the same station, there may also
be a cut in time cost.

Some distributors believe this
practice is fading, principally be-
cause of the expansion of the
whole TV market. Whatever the
second New York run costs, they
feel, the advertiser will be better
off either saving the money or
putting it into a run in another
market.

Ted Cott, WNBT general man-
ager, who is one of the advocates
of the double booking plan, points
out that two runs of “Cisco Kid"
onn WNBT for Tip Top Bread just
about doubles the show's audi-
ence. “Cisco" averages a 102
Telepulse in its Monday, 7 p.m.,
booking, and gets about the same
rating Saturday, 10:30 a.m.

Blind Spois

the same day. The two-a-day pro-
gram will be scheduled across the
board,

i ence duplication. There is no re-

Bul on¢ blind spot in the whole
practice. it is pointed out, is audi-

NEW MCA-TV APPROA

CH

'Abbott-Costello’ Show Being
Readied for Kid Sponsorship

NEW YORK, July 11.—MCA-
TV is taking a new tack on the
“Abbott and Costelle” show,
whereby what has been reputed
to be the most expensive syndi-
cation package on the market is
being promoted for kiddie spon-
sorship in early-evening time pe-
riods. This line appears to have
originated with Patty Schweitzer,
TV director of the Peck Agencey,
who recently bought the show far

since its first-run price, it is
claimed. is not out of line with
the top Western seriez, The dis-
tributor believes that the enor-
mous kiddie popularity that Bud
Abbott and Lou Costéllo have ae-
quired thru their motion pictures
makes the package as powerful a
kiddie attraction as anv Western,

In New York, Chunkie is plac-
ing the show on WNBT Satur-
days, probably at 6:30 p.m. The
first run here was for the Chevro-

Chunkie Chocolate Corporation,

Chunkie is placing “Abbott and |
Costello” in early-evening slots in | WCBS-TV,

10 Eastern markets, in eight of |
which it is second run,

MCA-TV is taking the position
that such use of the series ncod
not be confined to its re-runs,

let dealers, who slotted it on
10:30 p.m., Fridays.
The deal with Chunkie is for the
first 26 segmenis of the series
only, and mvolves an estimated
$100,000. The series now has 52
sezments completed.

distributors have about the
double booking practice is that it
gets them so much =ooner into
royalty payments to actors, direc-
tors and writers, which begin on
the third run. However, an at-
tempt may be made to have these
double bookings declared one run
for the purpose of royalty pav-
ments.

The most recent double booking
to enter this market was "“TV's

Eight Added
By NBC-TV .
Film Division

NEW YORK, July 11.— The
rapid expanszion of NBC's Film
Division (The Billboard, July 11)
keyed the addition this week of
eight new staffers to that opera-
tion. Six new sales representa-
tives hired include Robert Rodg-
ers, formerly in NBC spot sales,
and Jacques Liebenguih to the
Eastern regional sales office here:
Richard H. Baldwin, Edward A.
Montanus and Frank S. Shaw to
the Central sales office., and
James Strain to the West Coast
office.

At the same time, Jamnmes E.
Swift joined the Division's ad-
vertising department as assistant
supervisor and Jason Lane moved
into the same section as rescarch
dirgetor. Swift, formerly associ-
ate director of radio for David O,

nick, has handled promotion

the TV show, “Biff Baker,
US.A" for the past vear for
American Tobacco. Lane was a
researchigt for Kenyon & Eck-
hardt and more recently acted as
sales manager of Schwerin Re-
search Corporation. Both men re-
port to the Division's advertising
5. pervisor Jay Smolin,

,In’order to co-ordinate this in-
creaséd Betivity, Division chief
Baob Sarnoff has sct up a speeial
business office under Robert A,
Anderson, which handles all ac-
counting, budgeting and salcs
analysis.

W americanradiohistory com® !

‘Double Exposure’ Plan of WOR-TV
Gives New Slant on Old Practice

Baseball Hall of Fame” spon-
sored by White Rock sods. The
same segment appears on WABD,
7:30 p.m, Thursday and on
WNBT, 11 am., Saturday. Two
nationally sponsored film series,
“Terry and the Pirates” for Can-
ada Dry and “This Iz Charles
Laughton” for Duffy-Mott, are
also double bocked here,

Another is “Cowboy G -Men,”
which is on WPIX for Purity
Bakers at 5:30 p.m, both Saturday
and Sunday. This series iz cur-
rently in its third and fourth run,
and ils Telepulse ratings are run-
ning higher than for its first and
second runs. :

WOR Differs

WOR-TV's “double exposure”
plan differs from these other
double booking arrangements
| in that it is offered to sponsors of
‘half-hour network flm  chows
only. And the time for the WOR-
| TV run is offered pratis. How-
ever, to round out a Saturday
night mystery block, WOR-TV
|ha5_ brought in one syndication
series, “Dangerous Assignment,”
‘nn a sustaining basis. The show
just completed a run on WNBT

Ihqre, “Dangerous Assignment”
will go on 9 pm., followed by
| "Man  Against Crime,” which
| Camel Cigzrettes SPONsors  on
CBS, and by “Inspector Mark
Saber,"” which is sponsored by

Sterling Drug Company on ABC.

WOR-TV iz aleo planning »
kiddie block between 3 and 7 D.m,
Saturdays. The station already
has “Sky King” sponsored by
Derby Foods, and is cLrrently
negotiating for three others

when he|

inew filmed series,

The firm will also push its salq
in Mexico, Cuba and Japan wher

markets have opened up fof
videofilm, |
Walker Stuart, the forme||

i

owner of Station Distributors
will concentrate his energies o
his Stuart Productions, a pro:
ducer of TV film. Gettinger hai
been known in the motion picturd
field for having arranged finan.
cing for films. He will undoubt..
edly be able to bring importani
money interests into his videc
film operation.

‘Margie" Sold
To Scoft in
3-Year Deal

HOLLYWOOD, July 11.—Film
continues to cut in on live pro-
graming with Scott Tissue this
week buying Roland Reed Pro-
ductions’ “My Little Margie™
filmed series to replace “Scott
Music Hall.” “Margie” will remain
on the air for Philip Morris until
late July and then return a month
later for the new sponsor.

Deal with Scott is for 39 weeks
with options, giving sponsor series
for three years plus summer re-
run privileges. “Margie," copro-
duced by Reed and Hal Roach Jr.,
went on the air for Philip Morris
as last yvear's summer replacement
of “I Love Luey." Show clicked
rating-wise and has remained on
for the cigarette firm for 48
weeks, “Margie” will soon go into
production to build a backlog of
new shows for Scott.

The deal settles a beef which
Scott has been having with NBC
about its 8:30-9 p.m. Wednesday
time (The Billboard, July 11),
The bankroller had been airing
its “Scott Music Hall” in that slot,
but the web has been insisting
that it replace it with a non-
musical show, the better to com-
bat Arthur Godfrey’s CBS show
at that time. “Margie” was one
of the shows suggested by the
web. It currently is airing 10-
10:30 p.m. Thursdays via CBS for
Philip Morris, Until September 2
when “Margie” flies its banner,
Scott is cutting down to alternate
weeks and using Patti Page as the
headliner of “Music Hall."

Thayer, Fox East
To Pitch Reed Pix

HOLLYWOOD, July 11 —Guy
V. Thayer Jr., Roland Reed Pro-
ductions’ veepee and executive
roducer, leaves this week-end
or Chicago and New York to
negotiate national sales on two
Thayver will
be accompanied on his Eastern
sales junket by M. Bernard Fox,
Reed company’s recently ap-
pointed  veepee and producer.
Thayer and Fox will bring with
them pilot prints of “Men of Jus-
tice," starring Gene Lockhart, and
"Waterfront” with Preston Fos-
ter, lwo series currently being
offered for national sale.

While in the East, Thayer and
Fox will huddle with Ben Frye,
general sales manager for United
Television Programs, Ine. firm

| handling national sales of the
' Reed properties.

Guild to Distribute

NEW YORK, July 11—In the

past week, Guild Films has taken |

a long step toward necoming a
major factor in syndication, Ne-
gotiations are close to being con-
cluded to produce and distribute
the “Joe Palooka” videofilm =ze.

ries and have now been coneluded
lo produce and distribute on film
“Life With Elizabeth,” 1the situa-
tion-comedy now being aired live
over KLAC.TV, Los Angeles,
Both of the showse are half-hour
in length,

To be produced on ihe Coast,
the “Palooka” series would slar
Joe Kirkwood, who zleo plaved

Two New Film Series

cartoon character, and Cathy
Downs. Reports are that Ham
Fisher, the creator of the charac-
Ler. will own 25 per cent of the
package, Kirkwood about 3715 per
cent .and Guild. Films the other
37 per cent.

"Life With FElizabeth” which
stars Betty White., will be bud-
geied at about $10,000 each for the
39 films in the series.

Liberace, a very successful
Guild Films syndicated SETiES,
originallv. was done live on
KLAC-TV. The Don Fedderson
slailon participated in the finane-
ing of Liberace and will have a
substantial participation in “Life

in the theatrical Blm Lesed on the | With Elizabeth.”
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your customer’s frame of mind...

is the biggest factor in making a sale. That’s why these
success-proven Advertising Showcases on film — all created

expressly for television —are making sales easier for aggressiva
LOCAL and REGIONAL advertisers all over America. |

“The ABBOTT |({if 17—

& COSTELLO {2} SCFOLLOW

Show” RS e SMANT starring
RN RALPH

._..
R

. i
O

52 top-rated SN ' _%
nnmaﬂias...hig LI L \ e 1‘ BE'_I_AMY
budget names at _;?1; S S =y Hio-axciting
W Saoget prices! ' fsilflw 5 o f \y “Man Against Crime”
1 Z-fr.‘i Ly _ e, AR films retitled for
il R & FIRST-RUN use in

many TV cities.

'@Eﬁ# #uﬁﬁ Fiﬂﬁ ? : |=}..d'l|,_l i 'Lllﬂ.n?Fi ﬂ' o 'E ‘4<

.......

“FAMOUS
PLAYHOUSE"

il over 200 half-hour
1__1, : z original dramas..

s 2 Hollywood names..

)M Y family appeal .. proven
sales-makers.

“CITY
DETECTIVE”
= starring ROD

Every MCA-TV Advertising Showcase is

expertly designed to create the right frame

of mind . . . week after week . . . that compels TV high suspense and
realism with Hollywood's

. man of action.

viewers to buy! For outstanding television
shows on film THAT SELL — contact
any MCA-TV office:

\U.

NEW YORK: 598 Madison Avenue — PLaza 8-7500
CHICAGO: 430 North Michigan Ave. — DElaware T7-1100
BEVERLY HILLS: 9370 Santa Menica Bivd, — CRestview 6-2001
SAN FRANCISCO: 105 Montgomery Street — EXbrook 2-8922
CLEVELAND: Union Commerce Bldz. — CHerry 16010
DALLAS: 2102 North Akard Street — PROspect 7536

- DETROIT: 1612 Book Tewer — W0odward 2-2604
BOSTON: 45 Newbury Street — COpley 7-5830
MINNEAPOLIS: Northwestern Bank Bidg. — LiNcola 7863

innther atlvnrlisi;lg S H 0 W GAS E ON F I LM from

www americanradiohistorv com


www.americanradiohistory.com

. 12 TV FILM THE BILLBOARD

THE BILLBOARD TV FILM BUYING GUIDE

JULY 18, 1953

® TV Station Film Buyers Pick

A weekly survey of siation film buyers’ selections of the most outstand-
ing theatrical and non-theatrical films showna on their stations last week.
Theatrical distributor snd original release date of the film has been
added where available For address o television distributor, write The

Billboard, TV Film Department.

® ARB Ratings of Non-Network TV Films

and markets in which they are currently rated

Etation Statiom Bavi Time
Used Im Market Bhowa

No. Sets Mazy
in ARB
COMEDY
: gy  Marke Rating MILLION DOLLAR WEEK-END (Eagle-Lion 1948).....0vvessensss. Standard TV
LIBERACK: 00 mik—Gulid Eimd : . . ;1 MCERTAIN FEELING (United Artists 1941). .cvvvnencncscscee...Major TV
Baltimore .......e0:-- 410000, ....... &3, .. .... 206 . ...... WBAL ....... BocevanesDB  qaanasuviaranss :30- 700 p. m. ADVENTURES OF CASANOVA (Eagle-Lion 194B). .. vvvuvnnrsfossssosse s, MPTV
I:hlﬂlﬂ TR ITEL. ll-'lil'l1jlnrmr1r1rl1rl.-1|1llr|--5—{-‘-l‘-" WEH TR l-!‘l-l-l-ll-ll-l-w EE R R 9:]0—]{]{!] P 1. “H AHG‘E‘L E-D.HES Tﬂ HHWELW {n:wbun 1“5:: Cotee e ra s Hn_”!‘.'m w
Dﬂl’ﬂit FEEEEBE R iiﬂ.ﬂm.“..... -1-5 11111111 ?E-Tu--ﬁ!qi wx?z BEEE -|||3 1-” A EEEEE R R R E:m'lg:m P. m. BEHIND LOCEED MRS {Eu]ﬂ_”m ‘IM} oo 1 L HPT"'I'
Los Angeics o.oooe MO0, .00 168,000 803,00 KLAC covsoretocaarsas® nassarnsorrerars TN SOOD | DRINE OF THE GORILLA (REGIL 19513« oemn e TV
i San Francisco ..iveves ﬂl]ﬂﬂl} R I N T L | IGI'.'I ......... b PR o s R TR e R 900 !il:}[l'p, . DU.A.L ALIBI . Al - H * A Alexander
; Washington .......... 431,000, BT AT L W Gl . iennens S0 .oanes .o T:30- B00p.m. | GIRy IN THE NEWS (20th Century-Fox mn ”...'.'.'.'.'.'.'..... Cereene. Argyle TV
OLD AMERICAN BARN DANCE m min.—26 rel.—United Television Programs) IN OLD INDIANA ...... P L e Monogram TV
Chicago ...... ..1,510000........ 0.4, ....... 660, ..., WON ..counralleineeec. W oivvnensssareses 9:00- 9:30 p GREAT JOHN L. (United ATHSEE 1965}, 0o oesoenssssooiii o Allantic TV
San Franclsco ........ mm R h5.4 KOO ..isesans e P B aaasaa e s E:30- 900 p. m KEEF SMILING (20th Centurv-Fox I938).....c0vcsnsnassnasnnasnesnnns Argyle TV
LITTLE BIG HORN (Lippert 1951).....ccvurvrnnnnpanmisansnansrnannns Tele-Pictures
r&'sﬂ" IHam t Bmﬂ lm}"‘-- L] LR N I B O B N O BT I I T T Hm
I POWERS GIRL (United Artists 1942)..... 0L\ " Ouality Films
THE TRESPFASSER ........cc000.. T e .« Hollywood TV
H"'-'E'_ rﬁ ) T m &, m’. WEHHEHE ﬂnm mh CI:H'.'I.I”-FDI I“l} shEmEeadad femen e -..aﬂ“l]itf F“‘"
. “-t- ..jh 'l_]'- m -H“‘lﬂ' m r'_- "T-“E'H m'h"m IHT} rll-'r-ll1ll---iIll-lllllIllIlllllli-l-a--r-.--.-Pﬂrl‘m T\"
NBC WEEKLY NEWS REVIEW (15 min.—weckly—NBC Film Division) LEAVENWORTH CASE (Republic 1936).. -Hollywoos Ty
Cincimatl 1,02 oseiias JT0000. . s Buerioiens 268, eros WLW-T vevesidieenses®8 ceversssssssesss 545 6:00p.m | RED STALLION IN THE ROCKIES (Eagle-Lion 1949).. - MPTY
Wu.ll.ium.n e REE RN R Him M-.. "l! -r--w"w EREERE "‘lfl!!h !ll-l-lI-Illl!'lr"li:m—lt:ljr--
TELENEWS DAILY {15 min—dail —-T-r.-l:n:'-'s Fmductinnl‘] S R B TR e G e S
' Atlanis tms:neu:«n:m T 208, WEB anieenedernine M 10 Fouiiiin, s 6:45- 7:00 p. m, H‘“"m“*ﬂ‘“IFW'H|W P
4 Hdm YT LIELILL 4]#“........ M..-'---'-- !-7-- WB*L FETEEEE aFl! L M to PR EEEEE R 6:45- T:M'F-m- —— P— -
3 BOBIOB . pvursrrsssnnn 1,043,000 ....... %.1........ 144 ....... WBZ .....0u.. . MR MtoF....... Mdaas 7:15- 7:30 p. m,
t Cincinnatl  ....vueeas- 379000, ....... 78 ....... 123 e WLW-T ...... : J— M40 F.oourernnren. 11:00-11:15 p. m,
r Detrofl ....oennessnss §48.000. . o RS o | P WXYZ .ivuess i e iiiinn M 10 P ouervsvsas 6:15- 6:30p.m.| FACTS PFORUM........ P ] Facts Forum, 910 Mercamtile Sec. Bidg., Dallaa
r .[m'lt aadEssapRsmmEw l“'m....-.. o !-‘ -------- 1‘1“ e r“”-"B1 rrll--il-!ljl-l‘-l-l-ll--ﬂu m Fl'l‘ll-!r!l‘l‘- ﬁ:m_ E:“plml
r [kt":lit FEEEFREANR AR '“m-;------ 3‘1? -------- 15-5 --.w,“ lrllllll-!l!rli-llll-llu tﬂ Flllllll!llllll:m-ll:lsl- m.
F Dﬂtl"llit EEESEREREREEEE mm llllllll tit llllllll ‘IIT llleB: L | ll.lil!rl‘l-ll ll+“ “ .Fl B X RN ENNESNEHE] !:,‘5_ !:MI m
r New York .ooveeees.3450000........ 0.5....°..296........WABC ....... 2+ THEL Mo Foovvanennnss 5:30- S:45p. m, _
New YOrk .oveveeness 1,450, mn U e 22.1 .WABD ....... y T MtoFoovrrnrnnans 6:45- 7:00 p. m.
r Philadelphia  .....0x.- 123000, ....... 3b........ AR WCAU ....... IR M 1o Fooovvriwess. 6:45 7:00 p. m. Tv FI LM PU RC HA E
r Philadelphis . ..eevee. 1,233,000, .. ,... Xl........ Iﬁ.i..,.“. WPTZ .vvvveeedivernee.M 10 Fovvrnuvnnan. T:00- T:15 p. m.
n m.*]ml. illill-illjj!munl- ----- 5l-|-|r--|r-||lﬁq wF1L #Ew llll-l-a‘! ll‘ll.hl M'Fl LR L 7:15- T:HF “-l ;
E rh"l’ulmh l-'l"-l"1:!3|m llllllll LT-1 -|l-|r11 n-- WFIL 'll!l-!lll'al-ll-ll'll-!'! lllllllll LE B LR ERE EMEL¢EP-M-
Philadelphia .........1,293000........ WA .......006........WCAU .... ATy 10 8. .ueeeress11:00-11:15 p. m.
. WashiBIOB .. ..osoon. ASTO00. .o Lboneoreo 126 nnn, WMAL oovuns ¥ M to Foiiveiren.. 6:45- T00p, m. _D':Eht Cop™ if[al'm?%? 11-'_“11 Eg - El Paso, Tex; KERO, Bakers-
f Washington ..... .... 451,000, ....... 25 ....... 21.5. . 0un.. . WMAL ....... " S, Mto F..oooyione. 11:00-11:15 . m, gnet"l an apture field, Calif., and KVOA, Tuc-
|  UNITED PRESS MOVIETONE NEWS (IS min.—daily_United Press Movietone) (the old “Gangbusters” series) | som, Ariz, for the Southern
] BOSION  oovuvenennn-..1,043,000.. . 16, . 21, .WNAC .......2........M 1o F., 6:00- 6:15p. m.| this week were sold to WMIN, Arizona Bank & Trust Com-
' BOBION  .ooveeoncnnens- 1,043.000. ....... R et T e - S M 1w F., ceee 6:15- €30 p.m.| St Paul, and WTVH, Peoria, pany. WXYZ, Detroit, pur-
BOSION ..voneeransns- 1,043,000, ,......03.9, ... ... 232 ......WNAC ....... R asansed Mo Ficasiasonnii 1:00-11:35p. m. | 111.. by the NBC Fil Divi- i i E
; 3 . by the m - Div chased “Ringside With the
Ghcsen 1111111111111 Sl0000 1L LI e LI WEN LI M 1L s e | siom, WTVHL Peoria, I, also | Rasslers,” and KPHO, Phoenix,
Cleveland ..oveseaners 751,000........ S TR 2040 0 WKEL 1111800 M 16 B...iil 1100115 p m, | Durchased the following shows: | Ariz, purchased “Ringside” for
r DRYLOR .- uucucsnsaans 224,000, . ...... £ TRIGGERE" SR WHIO ....... 3 ........ E to ; ............ 1 ;:ﬁ””; p. m. “‘\n":;:tntﬁ at 5:;, Thex?lslmr’r the Klein Motor Sales.
Los Angeles ......... 1,434.000........ 18........39.7, TR e e to F... . T:00- tiSp.m.| @ one-hour wversion o MCA-TV this week
1'_ Los Angeles ......... 1434000, ....... | HERer | R KHI .iciisnns Tevwwohsin M te Th.... . '?I_'H:Iu 7515 p.m | “Hopalong Cassidy.” “City Detective” to Gunf}?ﬁ
I Lot Anacies ool TA000, L R K L W et 10301045 p.m,| _ Other NBC Film Division | Brewing for showing in Rich-
[ N’t* ?mh TELR liil-r'ilmlm-ll EawmEa .lrj' -------- 23-.5. .-wle B lr--+l1\i-l!-+l+l“ LR N [LEREY R - T:IS‘ 1:}“P' . “l'ﬂsu].IEWEEk }q’cru'de HWEEHF mﬂnﬂ' vn' HEA-T? n]'sﬂ m]'d
] New YOIk .....eeeee. 3,450,000. ... ..... T RO T R PWPIX enneas , rPnERE ol e 7:00- T:15p.m.| News Review” to WMIN, St 13 segments of its “Famous
' New York .....e.....3,450,000........ 2.5, L ALS DWPTX ..., Teernnnas Mo Foovvsrnrnnes 6:30- 6:45p.m. | Paul; KOB, A.lhuquerque Playhouse™ series to WABD,
E:::!ﬂﬂﬂﬂ N ] H‘ﬂm ........ T L e l!.ﬁ -.WT{)F ..‘ ....'ﬂ 1o I;-I EERAWEEEE G i]?:g‘.iim P. m. N_ M_ KTIE. Springfiﬂidr Hﬂ_ Hﬂw Yﬂrk‘ Which w]_u run It
I“m FEEEEsEE R “lm “"‘ v s .l 4..“'Tﬂ|" - r-* e io S LLLSL L . 3 H'P-ﬂ- A]m "Dﬂug Fai-r'hanks Pre_ under th'E' tlt]ﬂ' "Dl’ﬂmﬂ .t
sents” was sold to the Utica Eight.”
Brewing Company for Utica, The Jacksonville, Fla., mar-
H"um :1;: s-:. - n-"u'&- Dase = E ‘!L. nn%h station MKT‘E’_ L for E} this week purchased the
¢ Meszsa-Phoenix, Ariz., mar- icial Films' package, “Mu-
Murkes Rating | Une Used i Mavket Fhewa ket. . sic Hall Varieties.” &
Commonwealth Television WARBD, New York, this week
BASEBALL HALL OF FAME (15 min—77 rel.—MPTV, Inc.) sold 184 silent cartoons to purr:hnmed 13 of the “Holly-
Atlanta .............. 330,000........ 19, T e WLW-A ...... B dadas BN aieuini PR 10:15-10:30p.m.| KTTV, Los Angeles, and a wood Half-Hour" series from
ROLLER DERBY (30 min.—52 reI—T\I' E:plmlal:lunﬂ- package of 100 silents and all Consclidated Television Sales,
Eﬂl.{]m'l' ---------- "Ium -------- 1-. " ..ﬁ‘--!‘ ........ WAAM ------ 3 llllllll T [EE RN SRR ERERE R R i [H:I'- i _"I-ﬂ p‘ m. thEi-r Enuﬂd Ems tn KH:{.T. -E_lﬂﬂg wlth ltﬂ_‘ld Amer]mn
TELESPORTS DMGEST (30 min —-lrr.-:tlr-l.lmli.'u Artiste Television) Loe Angeles. Barn Dance"” from United Tele-
Columbus .,......,.. 261,000 . 1., 190, .0 nens WBNS ...... diiiannaiWE sasraiianniins e 10:30-11:00 p. m. Cons=olidated TE]-E‘Fi sion vision Programs. “Barn Dance”
THIS WEEK IN SPORTS (15 mh.—#t:ﬂ:—-—’l’ermn-a Productions) —— Sales’ “Station Starter Plan" debuts on WABD, July 12
Ol ssnnsassnns lllMMllldpqp. ll’ -------- Iﬂ.n--------w-ﬁ-‘c -l-lll-""'z""'""""""‘w o bl ol st ' e gl 13- T'mp‘!‘ hﬂﬁ .t*;E‘n p“rﬂhmd by WIE.'El. 1“:3“ tu ll:m p.]'.l.'l.
Asheville, N. C., along with Atlas Television Corporation
e - TINT TALK z-v tﬂ KiCk Off “All-American Game of the this week sold a package of its
Picture Business ' Week ” the latter for the Coca- | 15-minute comedies to ABC.
. N D S . . Cola Bottling Company. Other which will beam the program
® Continued from page 2 C ’ TV €W Vrama J€eries, | "Al-American Game of the | Saturday mornings to 10 sta-
3 ; O Or Week"” sales were made to tions plus any other affiliates
and of our form of government. Churl‘ Sules Push who want it

“In view of recent disclosures

Film Won't

KGNC, Amarillo, Tex.; KROD,

before congressional committees, NEW YORK, July 11. — Ziv|

the Guild board decided to stuﬂy Television Programs zales veepee -

the advisability of implementing 0 t B &W M. J. Rifkin is readying a big

Eﬁn ?sl':ﬂ;l;it s!ta::}d :]g;mst the En;n- us sales and promotional push for ulc a es
ake sure as far . |the company’s latest series, first o

as humanly possible that no Com-| HOLLYWOQOOD, July 11.—Like |; thre o

munist party member may infil-| motion pictures, television will | 5 ETOUP of e new Ziv film | _

trate the Gpﬂd in the future. The
board appointed a special commit-
tee on the problem. This com-
mittee consisted of George Mur-

continue fo use a great amount
of black and white film even
when color becomes a regular fea-
ture in the new medium. This

packages on fire for the fall. Ziv
15 keeping the title of the new
series under wraps, but it report-
edly features a8 dramatic format.

Merle Oberon stars in “The
Journey’ on “Schiltz Playvhouse
of Stars™ Friday (17) on CBS-

Hobins, general manager of
Television International Com-
pany and president of Library

hy, chairman; Ward Bond, Frank|is the opinion expressed by vet- |, ZiV's regi sales heads will| Ty, Telesports Digest | Films, on his way to Europe
g‘aﬂm. Glenn Ford, Frank Love- _ | hold meetings to map out sales - 5
joy, Walter Pidgeon, Ronald Rea- ﬁ:ﬂ:s TpEml? r&d"ﬁfdfmﬂu’rf“;_fr strategy for the new program on| 2NTOUNCES & NEW format with fﬂ‘;f L _l:::tzﬂ-“’ffk trip aboard
E LI D T ]

Ean.

“The committee and the board
have considered the case of those
few Guild members who were

Eumpe where he's filming a
public relations film for Miller
Brewing Company.

%lny ]15 16 and’ #fmw&th thau
gsley. hr!eﬁu oast Ziv
salesmen-in Sam Francisco: Ed
Broman,. Eim:mnlti and Al Gou-

Bryan Field which will put
particular emphasis on the “be-

hind the scenes” slories and an
analysis of the

Cleie Roberis,
who iz eurrently in Korea cov-
ering the truce talks, has won
the Radio-TV News Club of

Expense of filming in color and _big sporis
named before the House Un-Amer- £ ; stin in- New York. Meanwhile, | giory" of the week. . . . Bob thern Hfornia
jean Activities Committee as be- the superiority of black and white | iy continues to pile up records Bli.:im- who jeoined Screen ﬁﬁ:ﬂ Hew‘ia‘llll’;?ltmg mrge#::

ing members of the Communist
party and who on ap before

for certain types of productions
are the factors which will dictate

for the number of stations cur-
rently showing their film proper-

Gems in April of this year, has
been named Eastern sales

Analysis.” . David Savage's

frau, Evel:,rn,' is recuperating It

the House committee refused to| o of h"""“'.‘ for TV, Fairbanks ties. Latest’ show *“Cisco manage e i v i3 f D
answer the government’s questions | Geclared. Fairbanks cited thuﬁ ol | Fad” in 124 -gwrkets; “Boston “P*m“‘-"rn?f i ﬁmc?::ﬁﬁ ::Jrs H ta}‘;n WEiﬂb{::qmas ed dise
as to whether they are or ever| oD pmtulieh;ndl;mtrys mi- | Blackie” in and “Favorite | director of “Victory at Sea” se- ng’ pi Sa sty 51;1 %
have been members of the Com-|Rant use of black and white film Elﬂf.'f" in 120,  "Latter score is| pjeg has joined CBS Television }]nr Hﬁt;‘:n F:lﬁgﬁ:qu]n;: Sl

munist pa

“The -:ml:r legal reason ‘a wit-
ness can have for not answering
the questions of a duly-constituted
congre