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Billboard Backstage

A few weeks ago I was at an-
other convention of the American
Guild of Variety Artists—this one
in Boston. It was pleasant renew-
ing old friendships again and
making new ones. But as the
convention dragged on—and
AGVA confabs can drag on—the
proceedings became  tiresome,
laughable and finally irritating.

Every actor who gol up to talk
gol his name on the record, and
at the convention that was equiv-
alent to billing. And when it
comes to billing, no actor is going
to take a back seat. Subjects
were kicked around and around.
Just when it looked as if a sub-
Ject was talked to death, some-
body else would get up, grab the
mike, and off they went again.
The scene was ludicrous and
maddening at the same time, Few
delegates saw the connection be-
tween their king-sized chatter
and the $5,000 or more a day all
this was costing AGVA.

One night after a particularly
hectic 12-hour session had ad-
journed for the day, John Bubbles
(Buck and Bubbles) slowly
climbed up to a deseried plat-
form, sat down at the piano and
in his soft self-effacing, easy way
knocked off a blues. Fred Rich-
ardson, Philadelphia, grabbed the
now neglected floor mike and
chimed in with a heart breaking
tenor vocal to Bubbles’ kevboard-
ing, As if by magic the whole
picture changed!

These were no longer the be-
fuddled, rambling individuals
talking things to death. Here was

By BILL SMITH

'something they knew and were

experis at, They became perform-
ers in every sense of the word
warm, human, lovable people
who knew how to entertain: how
to give of themselves; how to
cont rol audiences—even such
h};ghl:f professional audiences as
| this.

Bubbles and Richardson may
| have started the impromptu show,
but the others didn't let it drop.
Jack Irving, the head of AGVA,
became an emsee-singer again, a
role he hasn't playved for many
yvears. He brought people on
deftly, got them off with a mini-
mum of effort, got laughs all the
way and sang surprisingly well.

Then came the Rio Brothers,
Eddie and Larry. Eddie's now
the top AGVA man on the Pacific
Coast. Larry's working with Ed-
die's son. But despite Eddie's be-
ing out of action all these years,
he still can hoof. Larry and Eddie
put on a soft shoe preecision num-
ber that was as good as anything
around today., Hex Weber, who
made “Brother Can You Spare 3
Dime?" famous, not only did that
lane but also his dead-pan num-
bers. There were gasps from an
audience who hadn't seen him
work in vears.

Lenny Paige, the Buffalo Town
Casino’s perennial emsee, topk
over next. His affable, but still
sharp, gags and mannerisms, plus
his pianistics became a highlight.
Wini Shaw (“Lady in Red"), the
only fem present at the time, took
over for a strolling moody “How
Much Do I Love You?' for a

itremendous hand. Peter. Chan,

got the nod next for his dialect
special material. Billy Lee, De-
troit, did a fast hoofing hit. Tom
Melody, Dallas, threw his y'all
dialect at them with pointed gags
that had them howling. Lester
Lake, Cincinnati, dead-panned his
way thru for genuine yvocks. Few
of these comics did material, Tt
would have been murder with
this mob. They ad libbed it.

The magicians had a field day.
They competed against each
|-::-thE1', with each one either trying
'to outdo the other or trying to
louse up the other's best tricks.
Some of the props were make-
shift, most were non-existent, and
some of them blew their tricks,
bui the laughs they got thev zel-
dom hear when they are paid for
working, There was  Jack
| Gwynne, Tommy Martin, Whitey
Roberts, all of Chicago, and Rajah

| bit using Larry Rio as the sub-
| jeet. (Nobody else would go up.)
Irving  Grossman, New York,
closed it with a big voice belting
jout a pop. )

| It was while watching the boys
perform that 1 realized why 1

like kids misbehaving when they
are on the convention fleor. But
put them where they can do the
things they know best, and there
are no finer people around. They
were all pgreat! If I lost my
temper once or twice I humbly
apologize,

Legit Line-Up

The Shriners, 125,000 strong
plus their families, have been in
town this week. Obviously, this
influx would look like a sock pay-
off to Broadway legit. B.O.-wise,
it ain't so. A few fezzes with ac-
companying spouses have shown
up 1n the playvhouses, but except
for the several smash hits, busi-
ness in on the even summer keel,
which is not too good. It looks to
one observer as if the Mystic
Worshippers do a deal of Broad-
way rubber-necking and noisy
parading with a modicum of
spending.

Jo Eisinger, last repped on
}Eruadwai with “What Big Ears”
in 1942 has scripted a melo due
around the first of the vear, titled
“Mr, Byculla,” from the book by
Eric Linklater. Wolfe Kaufman,
ex-drumbeater, is sponsoring the
production. Kaufman is dickering
with Britisher Carol Reed to
handle the staging, which calls
for an all-British cast. Kaufman
thinks a lead such as Ralph Rich-
ardson, Emlyn Williams or Alec
Guinness might be right. . . |,
Leland Hayward, producer of
the new Russell Crouse-Howard
Lindsay comedy - drama, “The
Prescott Proposals,” announced
this week that Katharine Cornell
will undertake the fem lead.
“Prnpnsqls.“ as previously re-
ported, is due in the fall, It is
hardly a surprise to add that
Lindsay will stage his co-author-
mg. . . . From Hollvwood this
week comes the report that Hunt-
ington Hartford, A. & P. tvcoon,

By BOB FRANCIS

is the new owner of the Vine
Street Theater, bought from the
Columbia Broadcasting System
for 200G. Hartford has a solid
stake in “The Seven Year Itch,”
which is a good intro into show
business. New policy calls for a
renovation of 1,000-seat house for
a January opening for touring
attraction bookings. . . , The di-
rector of Lea Freeman's play,
“Black Candle,” will be Eddie
Dowling, as and if it comes to the
stem in November, Dowling may
likewise take over the male lead.
Maureen Stapleton is considering
the top fem assignment.

Barbara Bel Geddes and Joseph
Cotten have signed for the leads
in Samuel Tayler's comedv, “Sa-
brina Fair,"” skedding a Stem de-
but Oectober 27. Playwrights'
Company is sponsoring in associ-
ation with Mary Frank. Donald
Oenslager will do the sets and
H. C. Potter will stage. . . . Ad-
mirers of Jay Rebinson., late of
“As You Like It" and “Buy Me
Blue Ribbons,” will be glad to
hear that he has been tabbed by
a Hollvwood ecolumnist as “the
talk of the 20th Century lot" as
well as “a wvery exciting actor.”
The notice has something to do
with the fact that he is.to play
Pharaoh in “The Egyptian . . .

Alan Lerner and Frederick Lowe
have teamed up again., Duo are
rewriling “Day Before Spring"
which should have done beiter
than its 165 performances back in
1945. Revision will be titled,

“Riviera,”" and Jack Hylion will
likely put it on in London.
Altho Hesalind Russell's throat
continues to bother her and she
is still under treatment by Dr.
Stuart L. Craig, the star of “Won-
derful Town" refuses to take a
rest, Howewver, just to be on the
safe side, management has signed
Audrey Christie as a replacement
in case of an emergency. Miss
Christie played the part in the
Chicago company of “My Sister

course, is the straight play from
which musical “Town" derives.
Miss Christie's last bout with a
Broadway song-and-dancer was
seven years ago in “The Duchess
Misbehaves.” . . . Arlene Francis,
John Leoder and Lucile Watson
will rate star billing in the
Hosemary Casey comedy, “Late
Love,” which Michael Abbott
skeds to put in rehearsal Septem-
ber 3, under Johmn C. Wilson's
direction. Frank Albertson will

marked for October 13. Howard
Erskine and Bonnie Alden are as-
sociated with the production ven-
ture. . . . Louise King has been
signed for the lead fem role in
the national company of the

| "Seven Year Itch” in which Eddie

Bracken will be starred. Re-
hearsals start on August 17. Miss
King has been playving the navy

nurse in the recent seven-month

| tour of “Mr. Roberts,"

Picture Business

HOLLYWOOD, July 18.—when
will TV film convert to color?
This iz a q];.mﬂtinn that periodically
bobs to 1t e surface. Usually, its
appearance is prompted by any
mention of tinted TV in the East.
At times when David Sarnoff and
Bill Paley get into their friendly
chats concerning television's rain-
bowed future, it stands to reason
that rumors, reports and consider-
able thought on the color film

——By LEE ZHITO

ly progressing industry. His re-
action usually is:

“You can say that we are seri-
ously studying all facets of the
color film question and that we
are certain that the decision we
reach will be based upon consid-
erable research and investigation
in the matter. Once we have
found the answer, the industry
will know that this will be the
finest color process possible on

guestion polute Hollywood's
otherwise pure air. !
The reporter who from time to
time feels now is the hour to take
TV film's color pulse, is always
amazed ,to {ind the result to be
pretty much the same. There is
the producer who likes to be pro-
found. When asked how his rom-
any feels about TV color film,
e's determined to reply in a man-
ner that wouldn't make hiz firm

the basis of existing scientific

kEnowledge in the field."
Depending upon the reporteor

and his paper's editorial pelicies,

| this reply can have two results:

It either takes on 4 somewhat
sensational flaver in story form,
stating that "Producer X is seri-
ouslty eyeing conversion of his
roduction schedule to eolor film, "
olowed by a review of all that
the company is now filming and

appear at all backward in a rapid-

for whom. Then again, ithe re-
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porter can easily see that our pro-
ducer still has nothing to report

on the subject and pigeon holes|

that information in his mind,
making a mental note to check
him whenever the color question
comes up again.

There's the other producer who
secs his activities from the dollarz
and cents standpoint. His reply is
usually a repetition of what he
said a few months ago when the
color question was last making
the rounds. It goes like this:

“Can't be bothered with color
now. Until I know definitely
when color will come in, how
much ihe sponsors will be willing
fo pay for it and what type of
color process to use, there's no
point for any producer in his
right mind fo sink extra moncy
into something he doesn't know
anything about as fo what it will

New York, with piano and voice |

out of the mob with a hypnosis |

Washington Once-Over

WASHINGTON, July 18. —
Want a tax break? Don't leave
U.5.A, Roving entertainers on
American soil will get a favorable
break if a newly-hoppered bill by
Sen, Hubert Humphrey (D,
Minn.}) iz passed. Under the
Humphrey bill, anybody “em-
ployed at a place so far removed
from his regular abode as to make
daily commuting impractical or
inconvenient” could deduct cost
of meals and lodgings in comput-
ing his tax. Less to the liking of

rofessional talent is a bill which

as been cleared for House floor

action early next week ending tax
loopholes for overseas entertain-
ment folk. The hill cancels a 1951
law which gave tax immunity to
income earned in 18 consecutive
months abroad.

SEE THAT TIDAL WAVE?

IT'S TV SETS BUYERS ...
Uncle Sam's professional dope-

sters are hushedly "marveling at

 the extent of expansion in pros-
pect for the TV listener maurket

Raboid, Miami, scared the bejee |

in the months immediately ahead.
A glowing outlock for an unin-

| terrupted TV sets buying spree

liked them so much. They are

Eileen" back in 1941. “Eileen,” of | P

is reflected in findings of half
a dozen dilferent agencies, somoe
of which haven't been made pub-
lte vel.

Federal Rescrve System this
week in one of its rosiest reports
in a long time on the outlook for
cansumer spending sees the rush
for TV sets as embracing families
in practically every income brack-
et. According to Federal Reserve,
this year's sets-buying wave will
be a lot bigger than last wear's,
which was more sizable than the
year before. Judging from a spot-
check of plans of prospective pur-
chasers, biggest increases in buy-
ing will be among folks who were
in the income brackets of $3,000-
£4.000 and S85.000-and-over last
vear. Becauge incomes have been
spiraling, plans rcported by con-
sumers with yearly earnings of
more than $5.000 accounted for
40 per cent of all buying plans
early this wyear, compared with
30 per cent last vear. Consumers
with incomes below $3,000 ac-
counted for barely a fourth of all
prospective purchases this wyear,
compared to about a third last
year.

The sets buying wave is literal-
ly following a dgeu?m hic course
charted by Federal Communica-
tions Commission’s post-freeze TV
station grants. Heaviest rise of
urchases has been taking place
in the South and West, This has
been accompanied, however, by
a mild tailspin in the Northeast
and North Central States where
stations have been on the air for
some time.

UNCLE S. HAS BIG IDEAS
FOR COMMERCIAL TV ...
There are some big unchronicled
plans .in the making for gleobal
television. Commercial telecasters
in U.S. may find themselves as ac-

likely undertake another major |
acting assignment Hartford,,
Conn,, and Boston break-ins are pational telecommunications com-
in order, with a Stem unveiling | mission to sound out possibilities

tive participants when those plans
materialize. Pr!a-lmunnr}' step 18
ereation of a nine-member inter-

of expanded use of TV and a
global TV network in carrying
out the international information
rogram (The Billboard, July 11).
E“he Senate is likely to give a
quick okay to formation of the
commission which this week got
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Dial "M for Murder .....10-29, ‘52 344
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) |7 SO R e N - |- L - R )
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With You Were Hort,ysees. B35, 52 445

Wonderful Tewn .ocvosnnss 2-25, 53 185
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By BEN ATLAS

Senate Foreign Relations Commit-
tee approval. The commiszion will
comprise some of the more astute
minds 1n the Senate. Once created,
the commission will immediately
start contacting some of the top
brass in TV neworks in thiz coun-
fry. Object will be something
more than just picking brains. The
genators will want to sound out
commercial telecasters on how
they can play a more active role
in global information operations.

Congress, meanwhile, is vowing
to keep a eritical eye on the gov-
ernment's global propaganda op-
erations even tho the House
Friday (17) gave a go-ahead to
President Eisenhower’'s plan shift-
ing the International Information
Administration from State De-
pariment to an independent agen-
cy. Under the plan, the global
propaganda set-up, which includes
"Voice of America,” becomez an
independent body known as
United States Information Agen-
cy. Plan becomes effective Au-
gust 1. T -

Trade Census
Fund Slashed

WASHINGTON, July 18.—Com-
merce Department's plans for the
1954 census of the amusement in-
dustry are all but dashed as the
result of a joint House-Senate con-
ference report Friday (1T
trimming the appropriation for all
of Commerce's projected busziness
and agriculture cenzuses {o
$1,500,000, a tenth of the amount
allowed by the Senate and barely
more than a twentieth of the
amount originally asked by Com-
merce,

Commerce officials, who had
originally asked %20 millions to
undertake the survey. the first of
its kind since 1948 said $1,5300.000
would be insufficient “to do much
of anything." It was regarded as
questionable whether a mailed
spot check could be undertaken
on this amount which is intended
to cover all of the censuses—busi-
ness, industry and agriculture.

Ronzoni May Euy

‘Playhouse’ Series

NEW YORK, July 18.—Ronzoni
this week was reportedly on the
verge of acquiring MCA-TV's
videofilm series, “"Famous Play-
house,” for slotting in the loeal
market.

The deal is being held up be-
cause of the absence of choice
iime periods on WCBS-TV and
WNBT, New York., Should the
adwvertiscr find he can't get a pood
slot, he might decide to spend
the TV bucks in another manner.
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NBC AM and TV
To Be Separated

Herbert to Head TV;

Fineshriber, Radio;

Cott to Be Radio Operating Yice-President

NEW YORK, July 18.—In a de-
eigivi: move 1o bolster NBC's
radio-TV programing and sales
defenses  against the growing
strength of CBS and the uprom-
ing threat of ABC this fall, NBC-
RCA board chairman David Sar-
nof!{ will separate AM from TV
beginning August 3. Under the
new set-up the TV network will
be headed by John K. Herberi,
and the radio network by William
Fineshriber, with Ted Cott, now
in charge of WNBC and WNBT
here, upped to the status of oper-
ating veepee of the NBC radio
network, reporting to Fineshriber,

Veepee Charles (Bud) Barrv, |
herctofore WBC's radio and TV
programing chief, will head up
procrams in TV only, with George |
Frey in charge of TV zales. Both |
execs will report to Herbert, while |
ail thoze who now report to Her-
berl thru Fineshriber will con-
tinue to report to Fineshriber thru
David Adams, wveepee for net-
waork administration. Exec coun-
terparts for programing, sales and |
promotion posts in the NBC Radio
network division wil be an-
nounced shortly,

As 1t stands now, the program.
gales and promotion activities of
NBEC radio and TV will he sep-
araled into independent operal-
ing divisions, while the network's
service departmentis — research.
enginceoring, accounting. station
relations, and publicitv—wrill con- |
tinue as integrated operations.

An interesting aspect of this
picture of a weh untangling itself
iz the status of MBC prexy Frank
White. Altho NBC spokesmen
deny it vehemently, rumors per-
sist that White has resipned. Al-
tho Fincshriber was brought to|
NBC by While. he is said to be 50
highly reparded on his own now,
that he scems set to stav on even
if White leaves, Meanwhile, Gen-
eral Sarnoff has {wo top execs in
reserve [or emergencies — Pat
Weuver, now heading up eolor-TV,
and John West, NBC's Western
Network veepoe,

Showmanship

Sarnofi’s choice of Cott as op-
erating vice-president of the radio
network, a new title incidentally,
Indicates that the web may aban-
dun i1 conservative AM  pro-
graming policy in favor of heav-
iter showmanship and promaotion
ol the medium, Sarnoff reported-
Iy tagped Colt for the post, be- |
cau=e he was impressed with thE*l
exer s operational success wilh |
WNBC and WNBT here. Cotl|
turned NBEC': [lagships here into |
the web's 1op 0.&0. pgrossers. via |
a name-artislt programing pt}li{'y.l
and viosely integrated sales, pro-
motion, and merchandising pro-
grams. He is expected to take a
similar approach to the network's
radio picture, Dick Pack, who has
worked with Cott as a successful

SAMISH SAYS

Daytime TV
Will Follow
Radio Pattern

NEW YORK. July 18. — Day-
time TV programing will have to
be produced al rock-botiom costs
and will follow the zame formal
patiern as has been established
mw radin, according lo Adrian
Samizh, head of davtime TV for-
NBC. Samish pointed out in an
interview this week that the time
costz for the davtime advertiscr
are foing up while ratings will
be headineg down. He offered
three reasons [or this trend: The |
increasing number of markets, the !
disappearance ol single-station
markets, and the increasing day-
time programing compelition be-
tween NWBC and CRBES,

“The only reliefl open to the
davtime advertiser.” Samish said,
“will be [rom lower program
costs,”

As a come on. then . NBC-TV is |
ollvring davtime advertisers ai:lq'.II

—

public, make it possible

ion hikes.

team f{or several vears—f{irst at
WNEW and more recently at
NBC—will stay on his present
post as program chief of WNBT
and WNBC, where he is active
on the creative side in both radio
and TV.

Meanwhile the No, 1 topic of
conversation around NBC is the
speculation by staffers as to how
ihe divisional split will aflect
their individual depariments.

Choice Time
Available to
Web Clients

NEW YORK. July 18. — With
the summer nearing its half-way
mark, phenomensl bargains are
still being offered to network TV
advertisers who want a few
weeks of summer advertising, The
latest such pitch was being made
by ABC-TV last week on two kev
time slots on which the network

Lis offering a flat 60 per cent dis-

cocnt,

The first is the 9-9:15 p.m. Sun-
day period which ABC-TV, in its
pitch to the ad agencies, is billing
as “Walter Winchell Time.” The
other is 8-8:30 p.m. Friday. which
N season  carries “Ozzie and
Harriet.”

“Winchell Time" is currently
Ccarrying news commentator Mar-
tin Agronsky. For eight weeks in
12 tap marke!s a sponsor can have
a complete summer promotion for
a total of $37.000, according to the
network’s presentation. The Fri-
day night slot is carrving a dra-
matic film show for the summer.
An advertiser could have five
weeks alternating with. Lambert

Pharmacal in 28 markeis for less !

than $30.000 total.

NEW YOREK. July 18. — In a
move to strenpgthen its relation.
ships with affiliate stations, Mu-
tual this week evolved a revolu-
tionary new concept of network
opltion time agreements and affil-
iate pavment plans. The project,
now under advisement by the
web's affiliates, involves around
£1.000.000 worth of top-guality
programing-—14 shows 1n all—

affiliates over and above the
web's present co-operative and
sustaining features—{for use in its
local sales picture.

The new blueprint, drawn up
by Mutual execz and the web's
14-man Alfiliates Advisory Com-
mittes, call: for the network to
reduce oplion time from an aver-
age of nine hours a day to five.

Mutual affiliates will be ex-
ected to carry the whole five
ours—eommercial or sustaining,
firm or fixed—at no pay, and
Mutual will retain the right to

“which Mutual will offer free to its|

sell any time segments within
thoze hours.
Four Hours

In return for waiving their
usual station payment rights dur-
ing the five-hour network period.
the stations will be guaranteed
use of an average of four unmnter-
rupted hours of choice local time
never before possible on nelwork
stations.

The stationz will be free to ac-

| cept or refuse any commercial, ]

 co-operative. or sustaining pro-
grams offered bv Mutual in any
|nf these [our station hours, and
will be paid all of the web's net
'receiptz—Iless only a 15 per cent
| commussion—it[ they elect to carry
ta Mutval commercial program
| during thatl time period,

One of the advaniapges of such
an nperation to the stations is the
possible selling of 30-second loeal

!:-'.tati.un breaks on nelwork pro-
grams, heretofore largely con-
trolled by the weob.

NIGHT & DAY-GODFREY '

NEW YOREK, July 18 —Arthur
Godfrev’s daviime video show on
CBS-TV 10-11 am. will be ex-
tended from 11-11:30 Mondays
thru Thursdays next season. His
current radio clients, Toni and
WNational Biscuit, which alternate
at  11-11:15. und Chesterfield,
whicrh has the lollowing 13-min-
ute seg. will, of course, bankroll
him on TV. The only change will
be that Chesterfield will probably
split the time wilh another bank-
roller,

With the addition of the two
hours of dayvtime video, Godfrew

will further accentuate his pre- |
dominance as the No. 1 personal-

A.M. Time Added,

- New Sponsor Joins

‘will be on CBS-TV six hours
davtime and an hour and a half
jat night: on radio he’lll have

soven and a half hours daviime
!Hﬂ-li:ﬂﬂ strip), one hall hour at'

;ni_e_h.l and ane hall hour Sunday
afternoon.

New Sponszor

Godirey also got himsell a new
davtime radio-TV client this
week when Esquire Boot Polish
bought in as allernating sponsor
in the 10:153-10:30 strip. Star Kist
Tuna will continue splitting the
time with Esguire, but Owen-
Corning Fiberglas will move out
and take over sponsorship of ihe

Mutual Evolves New Concept
Of Net Option Time, Payment -

$1 Million of Programing Involved,
To Be Offered for Local Sales

( Biggest incentive for affiliate
adoption of the new plan, tho. is
the web's offer of 14 hours of free
programing, which is expected to
; more than compensate the affili-
'ates for their los: of network
payments. According to Mutual
brexy, Tom O'Neil, a typical Mu-
Ctual affiliale can pain more than
his preseni netwaork pavments by
selling only two additional half
hours out of the 14 hours avail-
able to them under this plan. Tha
advantage to the network, in ad-
dition to monev saved on station
payments, of course, 1x that the
web's zaleamen will at last be
able to puaraniee an advertiser a
full network of 552 stations with-
in a firm five-hour period.

Placement of the latter will un-
douhtedly include the station's
current commercial time periods
—T7:30-8:30 pm., and 11:30 a.m. to
noon, across the board—with the
dailv averapge of five hours
changed over the week-ends to
‘six hours on Sunday and four
on Saturday.

Tentative Schedule

In a message to the affliliates
ipresenting the plan and setting
an August 1 deadline f{or their
approvall, O'Neil outlined a ten-
tative s=chedule of the 14 free
hours offered for local sale at no
talent coxt and planned to start
by October. They include a se-
ries of five-minute musie-chatler
strips tagged “Spotlight Parade,”
featuring Fred Robbins, Duncan
| Hines, Al Helfer, David Ross,
Senator Ford, Arlene Francis and

'Bill Cullen, which will be fed
every week-day morning and
may be inserted in a station's

programing schedule at will: plus
three news strips leaturing Frank
Singiser, Baukhage, and Ed Pettit.

AL night, Mutual will program
two musical guarter hours across
the board, featuring the Three
Sunz and a prominent girl vocal-
ist. Two long-time mvystery hits,
“Mr. District Attorneyv” and “The
Shadow,™ will be offered on Sun-
‘dav afternoon.

During the week, Mulual will
spol a mystery oy deamatie series

ity in network broadeasting. He| Sunday 4:30-5 p.m. "Godfrey Di- | featuring well-known maovie and

See Upcoming Fight
On Subscription TV

WASHINGTON. July 18.—Pre-

Himinary sparring for an upcom-
ing fight in Federal Communica-

tionz Commission over subscrip-|

tion TV s increasingly evident
here, Latest prodding for action
on the long-pending 1ssue of fee-
TV came thiz week rom Jozeph
Borkin, D. C. legalist and [ormer
Department of Justice anti-truster,
Borkin, in a talk belore the Ad-
vertising Club of D, C., warned
that “the pressures for subscrip-
tiwon  television will not let it
die. . . . "

“Whethier televizion szhould he
stpported by advertizers or sun-
porfed by the subseription of sel
owners or whetoer there shouls
he a combination of both.” Bor-
kin said. "must nol be decided by
prezsure groups. propaganda or
the non-action of the FOC, The
FCC should. insofar as it is con-
sistent with the protection of the
for the
operation ol forces in the free

months' protection against any
cost inereases, except normal un-

daviime program costs on NBC
were lower than on the rival net-
work, )
Listening Habitls

Samizh noted that the same
tvpes of shows that proved suc-
pesstful in daytime radio are prov-
ing themselves in dayvtime TV,
since the housewife audience is
bringing to video the same listen-
ing habits it formed in radio

Samish 15 now concentrating his
attention on the noon to 1 p.m.
alot. He i= developing a female
magazine-tvpe show, which will
probably be called "Home," as a
vounterpart of “Today.”

tmarket to decide which system

gest,”  bankrolled by
Foods last season.

Godirev relurng to nighttime
broadcasting next week on his
Monday simuleast “Talent
Seouls,” and  his  Wednesdax
“Godfrey and His Friends” pro-
grams. His return to daviime

Kingan

later, Godlrey will

 portion will be dubbed in on the

radio and TV will be one week
: ] broadcast |
from his Virginia farm where his |

should prevail, il in fact they | TV and radio shows, and be tele-
could not live side by side. To do | vised via a split-sereen technigue
| otherwise is certainly not in the| All the Godirey shows have held

Samish elaimed that |

| American tradition.”

Declarving that TV billings had
grown to 83380, 100,000 in 1952 {rom
less than hall that in 1950, Borkin

“gquete significant.” He said that
TV “has brouzht about the most
FOrOUs crisis in the motlion picture
business since the depression.”
He said, however, that subserip-
tion TV, as a device for theaters,
could become a powerful [arce.
“What advertiser could eompete

as fights, basebnll and [ootball
gamez. and other sporting events,
| against subscription television, a
isystem with a potential paving
paudirnee of 20 million?"" said Bor-
 kin. He went on to declare that
j “this is no langer in the realm of
cfantasy.”  ciling Notre Dame's
| recent contract to seil its games
to TV in thesters, whereby view-
ers will pay an admission charge
to &ee the game in the theater and
{ the advertizer will be eliminated
entirelv.

Poinling out that 110 theaters
now equpped to show television
have a secling capacity of 245 968
seats, Bovkin said: “II a guarler
of a million extra admizssionz can
be made pnszible by theater tele-
vision. why not five million—or
even 20 million—admission tickets
via the living rooms of America”
The same concepl might be mag-
nified to include fights, baseball,
other sporting event: and enter-
tainment. including first-run fea-
ture motion picture films, Paying
audiences as big as your imagina-
tion may be within the grasp of
the adveniuresome risk takers."
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deseribed the rate of inerease as|

in the bidding for programs such,

| up amazingly we!ll during his ab-
sence since Mav 1. His followers
“are unusually loval, and CBS ha=
'maintained the standard of his
shows with strong name replace-
| MOnts,

Serufan Names
Walter Craig
Ad Director

NEW YORK, July 18.—Walter
i Craig this week was named diree-
tor of advertising for the Serutan
| Company. Former veepee and
| vadio and TV head of the Benton
| & Bowles agencev, Craig is a vet-
| eran programing specialist and is
|E':Hpc-:*1m:l 1o concentrate his ad-
vertising in those mediums,

The staluz of Edward Kletter
| Assocviates, the agency for Seru-
| tan. is in some doubl with a new
;dirEt'turl of adverlising taking
agver for the laxative firm. Norm
Livingston, a veepee of Kletter
i Aszociates, came to it from Seru-
tan,

It is very likely the ageney will
refain the aceount for the rest of
the vear and mav continue to
service it indefiniely.

(legit names, from 8:30 to 9

p.m. Negotigtions were said 1o be
{99 per cent set this week for this
| transcribed  line-up o include
' George Sanders in “High Adven-
ture,”” Basil Rathbone in “Bull-
tdog Drummond,” Peler Lorre in
H*Nightmare'” and Madeleine Car-
' roll in “Four-Star Theater.”

Out-of-Town
Agencies Get
Gotham Reps

NEW YORK. Julv 18 —An up-
cropping of more permanent New
York representatives of out-of-
town ad agencies, o 1vne of operk-
tion in which Wvatt & Scheubel
has for the past two and a hall
vears reigned supreme, was an-
ticipated thruout the trade this
week,

Several qualified persons were
rumored fo bhe in negoliations
with hinterland agencies in the
hope of setling themselves: up in
just such a business,

The time was felt lo be ripe for
maore venturez along this line be-
cauze of the increasing amount of
TV buzine=s being placed bv ad-
vertizers  headquartered out of
New York.

Duties

Duties of the New York rep in-
clude keeping an eve on produc-
tion of the advoertisers” f:1lm com-
mercials and parlicipations in
New York originating daviime
shows as well as time buving. It
Ii:-: ligured thatl the vost of retain-
ing such a rep here would be
waorth the monev and trouble the
out-of-town agency would there-
by savo.
| Wwall

& Scheubel, the ouf-
standing il nol unigue exampie
of such an agencies’ agency, cur-
rently represents six hintevland
lagpneies on a permanent basis, in
addition to freguent temporary
iasaignmenls.

- S ———
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- NEWS CAPSULES—COAST TO COAST

Du Mont Has New Command Chain;
Daly May Be ABC-TV News V.-P.

NEW YORK, July 18.—A re-
shuffle of top execs at Du Mont
this week creates a chain of com-
mand that has not existed since
Cmdr. Mortimer Loewi resigned.
Under the re-alignment, Ted
Bergmann has become general
manager of the network. His for-
mer post of sales director has
been filled by William G. (Gerry)
Martin, formerly of Lennen &
Newell, Martin, as well as Jim
Caddigan on programing, Buck
Lyford on station relations, and
Rodney Chipp on engineering,
will henceforth report to Berg-
mann. Previously they had re-
ported directly to managing di-
rector Chris Witting.

With the departure of Loewi
and Lawrence Phillips from Du
Mont several vears ago, Witting
absorbed all their responsibilities,
=0 that in the past year more than
15 department heads thruout the
broadcast division of Du Mont
were reporting directly to him.

Under the re-arrangement,
Bergmann will take complete
command of the network and re-
port to Witting on the same basis
as the station and film syndica-
tion divisions. A further screen
for Witting results from the nam-
ing of Don McGannon as assistant
managing direetor. McGannon
will also head owned and oper-
ated stations,

Jack Bachem, assistant director
of sales, has been given the new
title of national sales manager.
He will report to Martin.

DALY MAY BE
ABC-TV V.-P. ...

NEW YORK—John Daly has
been invited to take the job of
vice-president of news and spe-
cial events at ABC-TV, it was re-
ported this week. Daly, a veteran
news commentator, is currently
serving as moderator of a couple
of panel shows on CBS-TV, most
outstanding of which is “What's
My Line?" If he takes the ABC
veepeeship, it is presumed he will®
drop his CBS shows as his con-
tracts expire.

PONTIAC STILL
HOT FOR DAVE ...

NEW YORK-—Pontiac's interest
in sponsoring Dave Garroway in
a Sunday night show on NBC-TV
was cooking this week—tho on
the back burner., A big factor in
keeping the” deal warm was re-
ported to be the enthusiasm that
Harlow Curtice, president of Gen-
eral Motors, has for Garroway.
Curtice is reputed to be as hot a
Garroway fan as Charles E. Wil-
son, former president of the par-
ent General Motors Corporation,
was an Arthur Godfrey fan. The
Garroway show, whose format
would be in the star's well-known
relaxed manner, is pegged for the

10:30 to 11 p.m. period. The only
thing holding it up is a station
clearance problem in that slot.

BANKHEAD AND RAYE
AWAIT DECISION . . .

NEW YORK-—Tallulah Bank-
head and Martha Raye this week
were pressing NBC-TV for a deci-
sion az to whether they would be
hired for the new once-monthly
version of the “All Star Revue”
which is to spell “Your Show of
Shows" in the Saturday night
9-10:30 slot next season. NBC-TV
has a big ven for a Leland Hay-
ward produced program which
would feature Mary Martin and
Ethel Merman. Indications are
that the Broadway producer has
enough to do without taking on
the task of putting such a video
show together.

ABC REGISTERS LOSS
FOR ‘53 QUARTER . ..

NEW YORKE—ABC operated at
a loss for the second quarter of
1853, it was revealed in the Amer-
ican Broadeasting - Paramount
Theaters statement to stockhold-
ers this week. However, over-all
operating earnings for ABC-PT
were $218,000, or 40 per cent
ahead of the second quarter of
1952.

FOOTBALL LEAGUE
FILES BRIEF . ..

PHILADELPHIA — The
WNaticnal Football League filed-its
summary brief in Federal Court
here this week, reiterating its ar-
guments that pro football cannot
survive without its present re-
strictions against broadcasting of
games. The pgovernment, which
filed its brief in its anti-trust suit
against NFL on June 21, now has
until August 15 to file a rebuttal.
Judge Allen Grim has stated he
wants to reach a finding before
the 1953-'54 season opens.

6 CROSLEY EXECS
NAMED VEEPEES .. .
CINCINNATI—Six officials of
the Crosley Broadcasting Corpo-
ration were given the title of
vice-president this week. They
are Ward Quaal, assistant general
manager; Gilbert Kingsbury,
head of public relations; H. P.
Laster, in charge of WLW-D, Day-
ton, O.; James Leonard, in charge
of WLW-C, Columbus, O.; Ber-
nard Musnik, in charge of Eastern
division sales, with headguarters
in New York, and Harry Albrecht,
in charge of central division sales
with headquarters in Chicago.

FRANKEL NAMED TO
WATV SALES POST ...

NEW YORK—Lou Frankel this
week was appointed director of
sales promotion for WATV, New-
ark, N. J. He was formerly man-

ager of WFDR, here, and most
recently in charge of Averell Har-
riman’'s radio and TV campaign
for the presidency.

INK SPOTS GET OK
FROM UNION FUSS ...

HOLLYWOOD—The Ink Spots
finally got to do their guest shot
on Spade Cooley's TV show last
night after being in the middle of
a jurisdictional dispute between
the American Federation of Tele-
vision and Radio Artists and the
American Federation of Musicians
all week. The withdrawal of
AFTRA's urgent membership de-
mands on three of the five men in
the group paved the way for the
group’'s appearance., However,
AFTRA's pgeneral position that
musicians who also sing must be
AFTRA members remains un-
changed.

IBS DOUBLES ITS
NET COVERAGE ...

NEW YORK—The Intercolle-
giate Broadcasting System, the
network of campus limited sta-
tions, doubled its coverage in the
past secason. Where there were 55
stations in the group a year ago,
there are now 105 active mem-
bers, with an increase to 150 ex-
pected by the end of the year.
Listeners reachable in the past
vear jumped from 150,000 to
300,000 college students. A recent
survey by Lucky Strike, which
has renewed its contract with
IBS, revealed that 56.4 per cent
of radios on campuses tune to the
IBS stations. Programing is 83
per cent music, with sports and
news next preferences among
students.

ZIV UNVEILS STAR
DEEJAY SHOW ...

NEW YORK—Ziv's radio divi-
sion this week unveiled its new
five-hour-a-week radio series,
“The Hour of Stars featuring
Ginger Rogers, Tony Martin, Dick
Powell and Peggy Lee as dee-
jays. The transcribed series will
go on the air in September, backed
by the largest promotion, adver-
tising and exploitation campaign
in Ziv's history. The weekly
budget on the show iz estimated
at around $24,000, with the top
price to stations pegged at be-
tween $2,000 and 32,500, With a
few exceptions, Ziv will not sup-
ply stations with the disks fea-
tured on the show, leaving that
chore to individual recording
companies. In line with this,
Ziv's production wveepee, Herb
Gordon, is working out a special
tie-up with the platter firms,
which will enable him to keep
the transcribed series on top of
pop record trends, A few ambipu-

ous intros will also be spotted

NIX TO NETS AT NIGHT

say Gincinnati radio listeners-HOOPER
survey” shows WCPO with music-news-sports
programs FIRST in listener preference

TV CHANGES LISTENING HABITS

In the television-saturated Cincinnati Area, where

almost everybody can watch TV, there’s a new pat- p— i —
tern in nighttime radio listening. RANK STATION AVERAGE 7 -hr. RATING
Oh, yes—people still listen to radio at night in Cin- 13t WCPO 3.8

nati, as shown by the latest Hooper Survey. But they 2nd | network station “8° 36

now say MNIX ta NETS at NIGHT . . . and turn to WCPO Ird | network station "C*~ 24

Radio first for the kind of programs that TV can't 4th | station "D 0.8

replace: music, news, sports . . , programs that can 5th | network stalion "E” 07

be enjoyed anywhere in the house, on the porch, in

the back yard, or in the car.

Result: night after night, more Cincinnatians listen to
WCPO than to any other radio station.

. . for television it's WCPO-TV
=LCincinnati’'s favorite TV station.)

{And remember .

* Here's how Cincinnali radia stakions rank in nightime
oudience (800 to 11:00 PM), based on independent surve
mode in May, 1953 by C. E. Hooper, Inc.: '

WCPO

CINCINNATI'S FAVORITE RADIO STATION

Represented by the Branham Co,

TR Tt 'y COM

Proposes Tax FCC Announces

Relief for
TV-AM Trade

WASHINGTON, July 18—With
Congress having voted an exten-
sion of the excess profits tax law
for the balance of the year, a new
attempt to get tax relief for the
TV-radio industry was launched

this week in a bill hoppered by
Rep. Thomas B. Curtis (R., Mao.).
~ The bill proposes a special re-
lief amendment permitting those
engaged in TV broadeasting prior
to January 1, 1951, to reconstruct
base period experience by elimi-
nating the impact of TV losses
upon radio earnings. Chances are
regarded as highly doubtful that
the hill will get congressional ap-
roval, altho there is a chance
t might emerge from House Ways
and Means Committee, where it
has been committed,

thru the series, to enable local
stations to cut in sleeper disks.

OTHER NEWS
IN BRIEF ...

WROV-TV, the UHF station in
Roanoke, Va.,, has ceased opera-
tions with the hope of getting a
grant for VHF Channel 7 there.
- . . In its new slotting last week,
“The Arthur Murray Party” out-
pulled the second half of *“Philco
Playhouse" 13.7 to 13.5, according
to Trendex. . . . Ralston Purina
has signed a 52-week renewal of
“Space Patrol” on ABC-TV Sat-
urday mornings. . . . KMBC-TV
and WHRB-TV, St. Louis, have
named August 1 as their tarpet
date in the race to be the nation’s
first share-time operation. . The
two stations are on Channel 9
with CBS-TV affiliation.
WEMP, Milwaukee, will again
originate all Green Bay Packers'
football broadcasts this fall, feed-
iIng a network of 28 Wisconsin
stations. , . . University of Penn-
sylvania football games this sea-
son will be broadcast on a special
network, originated by WFIL,
Philadelphia. . . . Continental
Baking Company has signed to
sponsor a new across-the-board
panel show, “Make Up Your
Mind,"” on CBS radio 11:30 a.m.,,
beginning August 17. . . . Latest
TV station to be connected to the
nKntwnrk is KTVH, Hutchinson,

an,

THE RESTLESS PEOPLE AND
THE REVOLVING DOOR ...

Dorothy Kilgallen and Dick
Kollmar, along with Ray Heath-
erton, have signed new five-year
contracts with WOR and WOR-
TV, New York. .., It's a son, Gu
Rickey, for Rosa and Herb Shel-
don. . . . Burt Schultz, has joined
the publicily and promotion staff
of Benton & Bowles. . . . John J.
Mulvihill, the ex-Arena Stars and
General Artists Corporation di-
rector, has joined WOR-TV to
work on the "Double Exposure”
plan. . . . Nicholas E. Keesely,
radio-TV director for Lennen &
Newell, Ine., has been upped to
senior veepee, . , . Hal Thompson,
previously with WOR-TV, has
joined Sandy Howard Produc-
tions as associate producer of
“The Merry Mailman.” . . . Robert
8. Johnson, formerly TV consult-
ant with RKO-Pathe, has moved
to Dancer, Fitzgerald & Sample,
Inc., as commercial film pro-

IV Processing - -

Speed-Up Plan

WASHINGTON, July 18.—Pros-
pects for a speed-up in processing
of TV granis brightened this week
as Federal Communications Com-

mission, despite the dissent of

Commissioner Frieda Hennock;
announced a new processing plan
to replace the priority svystem.
Under the new procedure, com-
peting applications will be di-
vided into two groups: ecitles
which have no TV station in op-

eration; cities which have one or -

more operating stations, Non-
competing applications for TV
grants will be processed in order
of filing.

Altho Miss Hennock contended
that FCC should have given the
public and all interested parties
a chance to comment on the
change before it was enacted, the
commission prepared to put the
plan in operation in a month,

Altho FCC has whittled down
the number of applications in
hearing to 120, it is expected that
the new procedure will speed the
rate at which competing bids
reach the hearing stage. The total
number of bids pending now
stands at 580, including 28 ap-
plications for non-commercial
educational grants. Under the
present system, the bids for VHF
channels, which outnumber UHF
bids by more than two to one,
have to wait until the heavy-
priority UHF bids have been

_|processed. The new processing

plan is expected to eliminate this
delay.
_ Total grants to date number 521,
including 413 post-freeze authori-
zations. The commission has made
94 special temporary authoriza-
tions to date, which will be con-
sidered as operating TV stations
under the new processing plan.
FCC made two TV grants this
week. Recipient of an educational
nt is WGBH Educational Foun-
ation, Boston, Channel 2. Thig iz
the 19th educational grant to date.
Other CP's went to KRGV Tele-
vision, Ine., Weslaco, Tex., Chan-
nel 5. At the same time FCC noti-
fied EKTVW, White Television
Company, Wichita Falls, Tex,, that
its application Ttequesting an ex-
tension of time to complete a new
TV station to operate on Channel
20 cannot be granted at this time.

' Stammer May

Join Tire Co.

NEW YORK, July 18.—A pos-
sible move of Knute Stammer to
General Tire and Rubber Com-
pany was thizs week rumored to
portend progress in MBS's long-
tabled film networking plans.

Stammer, D'Arcy Advertising's
account exec for General Tire,
was reported to have been of-
fered the job of radio-TV direc-
tor of the rubber company, parent
of Mutual, It was speculated
around the trade that aside from
supervising General Tire's broad-
cast advertising, Stammer might
be given the responsibility of de-
veloping Mutual's film operation.

e

Mggaes

prospect

WLEV-TY

Bethlehem » AIIénmwn + Easton

Pre-planned coveroge reaches the homes — the

people—in this rich market. Write for information.

i
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MEEKER TV, Incorporated
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" THE BILLBOARD TELEVISION-RADIO 5

Here are your Lucky 7 tunes that
you would have heard last Saturday
night, as determined by Your Hit
Parade Survey, which checks the
best sellers in sheet music and
phonograph records, the songs most
heard on the air and most played

on the automatic coin machines,

Your Lucky Strike Hit Parade
presents a spial summer service!

During its 12-week hiatus, Your Hit Parade will list in this space

THE 7 TOP TUNES FROM YOUR HIT PARADE SURVEY

. April in Portugal 4. I Believe
2. Song from Moulin 5 No Other Love

Rouge -
6.
3. 'm Walking Behind

You 7. Your Cheatin’ Heart

Look for this listing every week.
We'll be back on TV Sept. 12

Be sure to watch Your Hit Parade’s summer TV replacement

“PRIVATE SECRETARY"—starring ANN SOTHERN

Saturdays at 10:30 P.M. (N.Y.T.), NBC Television Network

This one

i momw

6FWS-G

www americanradiohistorv com
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A

Each Day of the Week

in BUFFALO

[A53,000 TV Sets;"
Panal Size, 200}

« + « According fo Videodex Reporls

WBEN-TV, i inrrsrrnnneonns WEBEN, TRCe e errnannnrraneenns Ou Mont, ABC, CBS, NBE

Videades reporis monthly cn tach of 20 major markets, besides publishing s monthly national
metwork repor based on all 63 markets. In the 20 markeis |t has placed diaries In a total of 7,700
TV homes. The city reports for Lhose markets taken the first seven days of each month, contaim

the rating For every 15-minule segment of e ram from slgn-on to sign-off. The rating for
ng far eyery L] ry prog The top 10 thows

any show |onger than 15 mimutes ls obtalped by averaging the 15-minute ratings.
sich day in any of the 20 markets dre determined by comparing “he average raiingl.

JUNE, 1953 Ava.
SUNDAY, SIGN-ON TO SIGH-OFF Rig.
1. COMEDY HOUR ....ccvevacnisnaces MBC .... B:.00- 9:00.....WBEN-TV..... 59.5
2. TV PLAYHOUSE ... .cocavviiinean. NBC..... 9:00-10:00..... "o 549
3. PRIVATE SECRETARY ................ A o T 7:30- 8:00..... " .....48417
4, RED SKELTON .....ocovvvvunrenonn MBC..... T:00- 7:30..... s = 43.1
4, AMATEUR SHOW ................ Won-Met, . ... 4:30- 5:00..... i—1 43.1
b, THE DOETOR .. ...cac.iiaivaisas NBL 10:00-10:30. ..., ™ eEand 39.9
7. SUPER CIRCUS . ...cvvvuvrrrennanns ABC..... 5:00- 6:00..... W R 198
B. WHAT'S MY LIME! .......covieunies CBS, .. .10:30-11:00..... B ewed 36.6
9. RED BUTTONS SHOW . ............... CBS. ... 3:30-4:00..... ™ ... 359
10. ROY ROGERS .....................MBC .. 3:00-330..... " 340
MOKDAY, SIGH-ON TO SIGN.OFF
L T LOVE LY ovnvaiasieviaamins CBS. ... 9:00. 9:30, ... WBEN-TY..... 574
2. OIIE & HARRIET .............. ... ABC..... T:00- T:30,.... " ov.aadld
3. YOICE OF FIRESTOME ............... MBC. ..., 8&:30-9:00..... " .....3%1
4., WINCHELL-MAHOMEY ............... MBC .... 8:00- B:30..... " ..... 380
. STUDIOD OME .......civiveaiwvaring CBS. .. .. 10:00-11:00..... " 35.6
6. MARCH OF TIME (Film)........... Kon-Meb, . ... 9:30-10:00..... e 32.1
7. Z'GEBRUSH «JRAIL ..............Non-et .. . . 6:00- 6:30..... W and 30.0
8. CAMEL NEWS CARAVAM .............NBC..... T:45-8:00_.... " ..... 19.9
9. HOWDY DOODY .........cccccnceu- MR 5:30--8:00. ... T i 12.1
10, STRANGER THAM FICTION (Fifm)... .Mon-Net.. ... 7:30- 7:45..... " ..... 2.1
TUESDAY, SIGH.ON TO SIGN-OFF
1. TEXACO STAR THEATER ....... B NBC. .. - 8:00- 9.00..... WBEN-TY. ... . 48.0
2. FIRESIDE THEATER .......covivnnaas NBL..... 9:00-9:30..... " vo. 53
3. THIS IS YOUR LIFE .......conuvnn.. MBC..... 9:30-10:00..... °© .. 40.2
4. TWO FOR THE MOMEY............... MBC. . ... 10:00.10:30..... * ... 31.5
5. SAGEBRUSH TRAIL ............ . Non-Het . 6:00- 6:30..... " PR} B
6. CAMEL HEWS CARAYAN ............. NBE 7:45- 800, .... i 218
7. COROMATION ..........cvceeveo.. MBC ...  10:30-12:00..... W siinn 25.1
? JEWELER'S SHOWCASE .......... .Hon-Net. .. .. 1:00- 7:30. ... F L.l 23.2
9. COROMATION ceemsrresnessae NBEC . 330 6:00..... 7 ..., 20.6
. SNEE T BER: i oo T8N ke ™ auans 1.5
WEDNESDAY, SI6H.0N T0 SIGN-OFF
1. ZODFREY AND FRIEWDS ............. CBS..... 8:30- 9:00 ., WBEN-TV.. .. 56.7
Z. PASST BLUE RIBBON FIGHTS _......... CBS..... 10:00-10:45. ... T g 45.5
3, PRESIDENT EISENHOWER ............NBC .. .. 9:30-10:00. . ... Wi e 40.1
NIRRT ERERES MBC..... 9:00- 9:30..... e e |
5. ORI WOF il oadidniuiyis CBS. .. 10:4511:00..... <o 330
6. SAGEBRUSH TRAIL ..............Non-Mel. .. .. b:00- 6:30..... R ik
7. SUPERMAM ....................Hon-Mel. . . .. T:00- 7:30..... R o 16.5
BE. CAMEL MEW: CARAVAR ........... . NBL. T:45- 8:006..... " ..... 26.3
9. HOWDY DOODY ..........c.cccceen NBC..... 5:30- 6:00. ..., T .
10 BARE S .ovciivommnnsninin NaC. . 400- 500, .... ™  ..... 18.0
THURSDAY, SIGH-ON TO SIGN.OFF
1. DRAGHET ........... T T e NBC..... 9:00- 9:30. ... WBEN-TV. .. .. 48.3
2. GROUCHO MARM ................... HBC .. .. B:00- 8:30..... ° . 4B
3. MARCH OF MEDICINE ..... e ...NBC..... 8:30- 9:00..... el d
4. CIS00 EID (Film} ............. Mon-Met_ .. .. T:00. 7:30_.... h cves.30.9
X T IMRRRR: - g pas v MBL. 9.30-10:00. ..., * .....3638
6. SAGEBRUSH TRAIL ............. Nom-Met ... 6:00-6:30..... " ... 339
", MARTIN KAME ........... T T MBC. .. 10:00-10:30....., " ., .309
8. CAMEL HEWS CARAVAM ............ .HMBC ... . 7:45- 8:00..... " 282
9. ABBOTT & COSTELLD (Film}........ Mon-Wet. . .. 0G:30-010:00 .... " ..... 1.8
B0, BOWDY DOODY ................ NBC..... 5:30- &:00 ... oo 230
FRIDAY, SIGH-ON TO SIGM-OFF
Yo BMMB oo EnR R (Bs. 8:00- 8:73.... WBEN-TY..... 48.3
2o LIFEBE BILEY v vmmanvmeiai NBC..... 8:30-9:.00. .... S T 43.2
¥ BOMNG oo s smniin e ani s s e 4w i 10:00-10:45. ... T i 308
4, TERRY & PIRATES. .............. Won-Mat. ... . 7:00- T:30..... gl 3.2
5. SAGEBRUSH TRAIL .. .. .......... Non-Net . . . . . :00- 6:30..... " .....30.6
6. CAMEL MEWS CARAVAN............. HBC. . ... 7:45. 8:.00, .,,. T eee 300
6. GREATEST FIGHTS .................. HBC. ... 10:45-91:00..... R |1 |
B. FEATURE FILM .......evvwuvs.. MonNel . .. 9:00-10:;00....., " .....29.2
9. HOWDY DOODY ... .ciciceciensnnass MBC..... 5:30- 6:00..... O 4.6
10. MY LITTLE MARGIE ................. as..... 3041200, ..., " ... 17.0
SATURDAY, SIGM-OM TO 3IGN-OFF
f. SATURDAY MIGHT REVUE ............ HBC..... %:00-10:00.... WBEN-TV..... 49.6
7. ORIGINAL AMATEUR HOUR....,.......NBC..... 8:30- %:00....., " ,....40.3
3. MERERD: . o ccisasmnsniissasannye WEC..... 8:00- 8:30.,... " ..... 315
4. BASEBALL ...... cevvsanranes. NOm-Met_ ... 2:00- 5:00..... " .....3L0
5. WILD BILL HICKOK . ....0oviuns-. Hon-Mel . . ... f:00- 1:30..... iy
6. YOIR HIT PARADE ..... ....ccoo.t MBC. ... 40:30-10:00...., " .....304
7. WESTERN THEATER .............. Mon-Met.. . 6:30- 7:30..... i e
a| BHT THE um Iilillllllll+||l|-cﬁrllll 5:3“' ﬁ:nu..uu "l li---!?-g
5. BT TOP oaievives PP A A DI ¥ T LR i2:00- 1:00.,... * .....2068
10, UNIVERSITY OF BUFFALD.......... Won-Net. ... 1:30- B:00..... v e 16.1

“Pysed on NBC estimale for April, 1933,

FOR FULL
INFORMATION

about all “radic and telavision
shows . . ., ratings, audience
compesitions and the many other
tactors which determine the
success or failure of a program,
subscribe to part of or the full
services of the research organiza-
tions Ffeatured on these pages.

For Full details of the Pulse
reports, write to THE PULSE,
INC., 15 West 46th Street,
New York,

For full details of the Video-
dex service write to JAY &
GRAHAM RESEARCH. INC., 242
Madison Avenue, New York,

For the ARB service write to
AMERICAN RESEARCH BU-
REAU, Mational Press Building,
Woashington, or its Branch Of-
fices at 516 5th Avenue, New

York, and P. O, Box £934, Los
Angeles 12,

NEXT WEEK
Top 10 TV ©hiows
Each Day

in PITTSBURGH

. According te Videodex

@
Top 5 Radio Shows
Each Day

in ST. LOUIS

« = « According to Pulse

Picture Business

® Continued from page 2

bring or how to make if. We're
working pretty close to line in
this business, Color means extra
film stock costs, more expensive
processing, more cost on lightling
the set. Why bother with it now?
And furthermore, who knows
what color process will work the
best? Let the slide rule boys first
make up their minds as to what
type of color TV we'll have, then
we'll be able to figure out the
best type of color film suited to
it and then we'll start rolling our
series on color stock.”

And there’'s the pioneer type.
He's the Kind of a guy who can't
be discouraged by what appears
to be logical faet. Talk to him and
he'll give you a good argument
as to why he's going to bank his
bottom dollar on tinted TV.. He
pleads his case in this fashion:

“You can say that we are pro-
ducing our pilot reel of “Z Z Z%
in Kodachrome and that we will
shoot the entire series in color
film. The sponsor who buys will
pay on the basis of a black and
white production. We will stand
the additional cost of color film-
ing ourselves. Of course, this
means we will be operating in the
red on the series until color comes
into its own. But when color
comes, you know we'll be the
first with a complete series of
39 half-hours in color and that
the scarcity of color shows will
put us in a solid competitive posi-
tion, Color is just around the
corner and we'll be there to greet
| i

The reporter iz again left in
the same spot he was in just a
few months ago. Who's right?
Time will tell. But he's got to
admit that all seem to have a
good basis for their thinking. One
thing is known: When eolor comes,
1t won't take the TV film industry
much time to convert. It will need
a few more lights on the set and
color stock in its camera. But
what about a backlog of shows?
Where will it come from? Maybe
the “pioneers” will be the bhoys
with the 39 half-hour series that
will eazh in on that score.

W

NBC AFFILIATE
in DETROIT

OWNED AND OPERATED BY

THE DETROIT NEWS

NATIONMAL REPRESENTATIVE
THE GEORGE P. HOLLINGBERY CO
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For Reviews and Ratings of Songs and
Records See The Billboard Munsic Pop-
ularity Charts ¢ Music Section).
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Each Day of the Week

in BUFFALO

{311,258 Rodia
Famiilas®)

+ » «» According to Pulse Reports

WEBEN.  .ovuunis 5,000 watts
250 walls
5000 watis .

WENY.  isessais

5,000 watls ..........CHS
canss.ABC
. §

ol -
WHEBW, .. .0ee. 90,000 watte ...
WOl .eya. . 1,000 walts davs

AF PR |, -

......... .NBC I
canien MBS

Polwe radio surveys are comducted In 19 markets, and reporls are lssued bi-monthly eXcem

In New York, which iz monthly.
Using @ cross-sectiom of homes pre-selected by 3 modified arsa sampling method.
reports, B200 komes are Interviewsd n each markel,

from & a.m. to midnight each day for an enfire wesk.
Momday-Friday daytime ralings ard based on 1,000 homed

In each market

Information 1s obtalned by the personal inlerview resier method
In the bl-monihly

Ratings are reported by 15-minute seomemts
Euening ratings art based on 400 homed

MAY-JUNE, 1953 g i
Gr. Hr.
SUNDAY, 7 PM. TO 12 P.M. Rig.
1. DRAGNET ...... 33 O NBC. .. .. 9:30-10:00, ... WBEN..... 1.3
. HARRISFAYE . ........ccoviunns et MBC..... 8:00- 8:30.,.. WBEN..... 6.8
3 JMQEBENNY s iakeaTicee R R - . :00- 7:30..... WGR. ..... 63
3. THEATER BUUD . ...uvervominvivensna MBC. ... . 8:30- 9:30.... WBEN,.... 63
5. BARRIE CRAIG ...vvuuiivivinvninns, NBC_....10:00-10:30. ... WBEN . 6.0
MONDAY, 7 P.M. 10 12 PM.
. LUX RADIO THEATER ... ............... CBS .. .. 9:00-1G:00.... WoR...... 7.3
2. GODFREY'S TALENT SCOUTS ............. CBS. ... B:30- 9:00.... WGR. ..... 6.0
s BRENEE i e R S e CBS. ... 8.00- 8:30. .. .WGR...... 6.0
4. BOB HAWK .. . inriinrriinnnnnn, CB5.....10:00-10:30..... WER...... 3.5
5. OHE MAN'S FAMILY ... ................NBC. ..., 7:45- 8:00.... WBEN..... 3.0
5. “OWE OF FIRESTONE ........ouvvssnnns || RO 8:30- 9:00..... WBEN .... 5.0
TUESDAY, 7 P.M. T0 12 P. M.
. FIBBER McGEE & MOLLY. ... ............ MBL..... 9:30-10:00, ... WBEN. ..., 1.0
2. MARTIN & LEWIS . .......ccocniiniaai MBE. 0L, 9:00- 9:30.... WBEN .... 6.5
3. ROSEMARY CLODNEY .......0coveeennn. MBC... .. B.15- B.30..... WHEN. .. .. 6.3
4. HDIE FISHER . .....corpmnsansnnnneioMBlisqe. B:00 RIS, . WBENM. . ... 6.0
4. TWO FOR THE MOMEY..................NBC.....10:00-10:30.....WBEN..... 6.0
WEDKESDAY, 7 P.M. TO 12 P.M.
. YOU BET YOUR LIFE.....%............ NBC.... 9:00- 9:30.... WBEN .... 6.8
2o THE B STORY . oovsanvnnncninin Rl NBC. . ... 9:30-10:00.... WBER. .... 6.0
2B WRE oisemis e MBC..... 10:00-10:30. ... 'WBEN. .. .. 6.0
2. GREAT GILDERSLEEYE ................. MBL. .. .. 8:30- 9:00..... WBEN. ... 6.0
2. DR. CHRISTIAN .......cocvvvinvninnan CBS..... 8:30-9:00 ... WOR...... 6.0
THURSDAY, 7 P.M. TO 12 P.M.
1. BIMG CROSBY ..... e e PP fBS..... 9:30-10:00. .. .. WGR. ... .. 6.0
2, TIME FOR LOVE, ROMAMCE ............. CBS .... 9:00. 930 .. WoR ... .. 58
2. ONE MAN'S FAMILY ......ccoveevueo. . MBC. ..., 7:45- B:.00. ... WBEN . 5.8
e RS s R TR Het. ... 8:00- 8:30, .. .WBEM ..., 58
3. FATHER KNOWS BEST ..................HWBC.. .. 8:30- 9:00. .. WBEN oL
FRIDAY, 7 P.M. TD 12 PM.
. OIZIE & WARRIET ...........cccoun o ABC..... 9:00- 930, ... . WKBW .... 55
4, MEET CORLISS ARCHER . ..........c0v.- ABC. .. .. 0:30-10:00. . ... WEBW _... 50
3. MR KEEW ... ....... AR (as 8:00- B:30. .. . WGP .. 48
3. OME MAN'S FAMILY ........cc0vvnnnn. MBC.. .. T:45- B:00 .. WBEN . 4.8
3. BEST PLAYS .......evvvvvenwsnnecuns MNBC... . 8:30- 9:30..,.  WBEN..... 4.8
3. EDWARD R, MURROW ... ...............CB5 _, _. 7:45 8:.00... . WGR...... 4.8
SATURDAY, 7 P.M, TO 12 PM.
1. GRAND OLE OPRY ....................MBC..... 9:30-10:00.... WBEN ... 55
2. TWENTY QUESTIONS ... ....cccveivnnen. MBS. . ... B:00- 8:30_.... WEBR, ... 50
2. BANGBUSTERS .. iovueissin sumsis s CBS. ... 9:00- 9:30... WGR. . . ... 50
& COENE RUNRY o Rnlsiesi e CBS .... B:00. B:30...,L WGR ... .. 4.3
} d, PEE WEE KB ... cecansnsanarnes NBL. 9:00- 9:30. ... WBEM.. ... 4B
&
MOMDAY.FRIDAY, & AM. T0 7 P.M.
1. CLINT BUEHLMAN ... ............. Non-Mat. . ... 6:00- 7.00, .. . WBEN. ... . 1.6
7:15- 8:00
8:15- 9:00
F R L e s Non-Nel . 8:00- B:15. .. WBEN ... . 107
3 WY oiomn e s Non-Nel 7:00- 7:15. ... WBEN . 9.9
R | T T P LT Hon-Mal .. . 2:00- 9:15.. 'WBEN . 8.7
4, ARTHUR GODFREY ............... SR CBS. ... 10:00-14:30.... WGR....,, 87
IATURDAY, 6 AM. T0O 7 PM.
. CLINT BUEHEMAN ......ovvveunnss. Non-Nel ... 6:00- 8:00.... WBEN .... 7.5
8:15- 9:00 i
o METERN i annig wamicnmnmnms s Mon-Met. . ... 1:30- 4:30.... WEBR..... 15
5 MY e S Non-Net. . . .. 8:00- B:15.... WBEN..... 13
4, MODERN ROMANCES .......covvvnwuenn. MBC. ... 010:30-12:00 ... WBEN..... 6.3
3 MY SHREE SIORY . ovnsei e anea WBC.... . 11:00-11:30,., NBEN...,, 6.3
SUNDAY, 6 AM.TQ 7 ..
I. CHILDREN'S HOUR .................Mon-Wet. .. . 11:00-12:00.... WEBR..... 58
2. TRUE DETECTIVE MYSTERIES ..,.........MBS..... 5:30- 8:00..,, WEBR..... 33
3. THE SHADOW ..... RERTIUP RPN | . S 5:00- 5:30... .. WEBR..... 53
4 T MISS BRODKS ...vevuansnananesss-CBS. .00 6:30- 7:00..,, .WGR..,.., 5.0
4, BASEBALL ......cconenrsenmnonanas Mon-Nel, ... 2:00- 5:00..... WeR...... 5.0

* Based on U. 5. Consus Radie Ownership of 1950 and Sales Managemen! 1952 esii-
mate of families in Buffale §ify, Erie Counly (excl, Buffalo), Niagara County,

S
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TV FILM 7

Offer ‘Fireside’
To Syndicates

NEW YORK, July 18.—FProcter
& Gamble this week submitted a
new package of the last 39 “Fire-
gside Theater” video films to syn-
dicators to see which one would
make the best offer. The report-
ed asking price iz an advance of
#7500 per film, against a 50-50
shake on the profits.

There are old “Fireside Thea-
ter” series now being distributed
by United Television Programs,
CBS-TV Film Sales and Ziv Tel-
evision Programs, Ziv allegedly
paid same advance against a 80-
40 split of the profits, with the
edge going to Ziv. P. & G. also
disposed of its “Visitor” series to
NBC-TV Film Division for $7,500
per film, against a 60-40 division,
the extra 20 per cent belonging to
P. & G. .

The main factor which is slow-
ing up the sale of the film series
is that there are so many anthol-
ogy series on the market these
days.

Comet Seeks
Popkin Pact

NEW YORK, July 18.—Comet
Television Films, Inc., this week
was negotiating with producer
Harry Popkin for the TV distri-
bution of eight top-name feature
films produced by Popkin in re-
cent vears. Amo e titles in
the package are “Champagne for
Caesar,” starring Ronald Colman,
and “DOA,” starring Edmond
O'Brien. It is understood that
Comet is offering to unde
TV distribution on a percentage
basis, Negotiations were expected
to be concluded early next week.

Principals in Comet are Oliver
Unger and Harold Goldman, who
until recently were associated
with attorney Milton Gettinger in
Television Exploitation. In sep-
arating from the latter firm,
Unger and Goldman brought with
them the TV film series TV Ex-

loitation had been distributing,
including “Roller Derby,” “MD."
“Gulliver and the Litile People”
and & 15-minute operatic series
produced in Rome. A group of 22
feature films remained with TV
Exploitation,

HAWLEY FILM
OP IS PLANNED

NEW YORK, July 18 —An-
other TV film buying opera-
tion will get underway in the
fall when Mark Hawley re-
signs from N. W. Ayer & Son.
Hawley claims to have lined
up 54 stations and eight ad
agencies as clients for his new
film brokerage service, which
will operate under the name,
Mark Hawley Associates.
Hawley said he has arranged
with his film suppliers that
his outfit will get a 10 per
cent commission for all pur-
chases “off the top of the
package.” As a result, he
said, hiz service will not cost
the station anything addition-
al. Hawley has appointed 14
regional representatives thru-
out the U.S. In addition to
film buying, his firm will
operate as a station broker
and TV consultant too.

Ted Long fo
Head UA-TV

NEW YOREK, July 18. — Ted
Long will be the new head of
United Artists Television. George
Shupert, who has steered UA-TV
for the past eight months, is due
to move to ABC-TV on August 3
to head the network’s film syndi-
cation operation.

Long's background is in the ad
apency field. He was last with
Geyer Advertising and was also
formerly with DBatten, Barton,
Durstine & Osborne. He is ex-
pected to move into UA-TV head-
guarters here next week, Shupert,
who faces the task of building
ABC's film syndication depart-
ment from scratch, will probably
vacation the following week.

Gresham Quits

Peerless Prod.

NEW YOREK, July 18—Maurie
Gresham, sales manager of Peer-
less Productions for the past
eight months, has quit the dis-
tribution firm following its amal-
gamalion with Arrow Pro-
ductions,

Arthur Sachson, Arrow's sales
lopper, 1s now heading sales of
the Peerless package of 26 Ed-

LO U S h UI n ITI ﬂ rk | ward Small produced features as

To Guild Films

NEW YORK, July 18—Guild
Films this week named Lou
Shainmark, former managing edi-
tor of the "Chicago
American,” to head up its adver-
tising. publicity and exploitation.
He 15 to replace Arthur Gross,
who has been promoted to opera-
tions chief of Guild.

Shainmark was also the former
assistant Federal Security Admin-
istrator. Gross will be respon-
gible for liaison between the
firm's salesmen, station-custom-
ers, and sponsors of its wvarious
videofilm series.

Victory’ Adds
26 to Series

NEW YORK, July 18 — The
“Victory at Sea" unit at NBC-TV
is currently at work putting to-
gether another 28 half-hour seg-
ments of the series, while the
show's producer, Henry Salomon,
is working on a theatrical version,
which will probably be for large
screen projection.

The theatrical version, while it
may use some of the same footage
geen in the TV series, will be a
completely new production of
the mass of naval footage that
Salomon has at his disposal.

13 Films of New
Series Completed

NEW YORK, July 18.—Televi-
gion Screen FProductions has 13
scripts completed for a new half-
hour adventure series entitled
Passport to Danger.” Altho the
setting of the show is Switzer-
land, Charles Basch, head of
TVSP, said he intended shooting
it in New York, at his own studios
and on location. Basch believes
he can produce it here more eco-
nomically than in either Holly-
wood or Europe. The firm's other
TV film_property is “Jim and
Judy in Teleland.”

Herald- |

well as of the 52 segments of the
“"Ramar of the Jungle" series.

@ Continued from page 1

Producer-Selling Rep Tie Is
Significant Videofilm Trend

Tighter Financial Bonds Seen;
Feel Investment Gives Security

tracts with some of its network
talent give it the right to take
over such selling and invest in

production,
NBC Film Division's three re-
cent deals for “Gangbusters”

"Dragnet” and “The Doclor™ saw
the network pay large sums for
distribution rights and completed
film and also to finance produe-
tion to add shows to the series,
Ziv Set-Up

Ziv Television Programs owns
entirely most of the videofilm se-
ries it distributes (“Cisco Kid"
and “Boston Blackie," for ex-
ample), but in a few cases it has
made advances to get programs
such as "Your TV Theater” from
Procter & Gamble. There are, of
course, a few syndicators such as
Consolidated Television Sales and
Prockter TV Enterprises which
own all of their product. MCA-
TV contrels practically all of its
videofilm seriez except “I'm the

Law,” and “Abbott and Costello.”

The thinking of many distribu-
tors who want to compete with
the big syndication fish is that
they have to shell out dough to
get name properties offered by
name producers. And the reverse
belief on the part of producers is
that only by getting distributors
to invest in their programs can
they get them to push their prod-
uct, the idea heing, of eourse, that
distributors will favor shows in
which they have an investment.

Another viewpoint expressed
by a top syndicator iz that be-
cause distribution costs are so
high, the only way to make
money on videofilm is to have an
equity in the series being sold.
This source claims that distribu-
tion costs frequently reach as
high as 30 per cent, and that a 5
per cent net is not enough unless
the distributor sells sufficient
volume. And when a distributor

NEW YORK, July 18.—Official
Films this week was on the verge
of a major national sale and was
near to putting another substan-
tial property into syndication.
The Sherwin - Williams Paint
Company was about to sign for
sponsorship of a new half-hour
dramatic series featuring Ronald
Colman as narrator-siar. The
show was earmarked for the 7T