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PRICE 25 CENTS

Lack of Color TV Equipment
Creates Tele Film Log Jam

~ Insurance Policies Pay Off

When Actors Can't Work

By BILL SMITH

NEW YORK, Sept. 26.—Insur-
ance companies have come u
* with all sorts of policies, but until
the early part of this vear actors
were either considered poor risks
and couldn't get any coverage, or
had to pay thru the nose to get
the policies.

But the latest twist on policies
that has achieved some popu-
larity in Europe and has become
available in the U.S. iz a non-

performance policy that pavs off |

if the act can't work. It's ex-
pensive, but, according to insur-

Disk Men Pan
Country Gold

NEW YORK, Sept. 26. — The
most profitable department with-
m most large record manufactor-
mg fArms is the counitry and
western  department. This

is|

agreed lo these days by many |

executives at the top diskeries.
One company even admits thal
the country and western depart-
ment has, at times, accounted for

as much as 25 per cent of the |

firm's volume ard even a greater
share of the firm's net 111‘:1frt=;
And this diskery records and is-
sues evervthing from classical to
knddie.

The factors which combine to
make country and western de-
pariments so profitable are many
and varied. They include talent
and publisher royalty payments,
recording costs, selling costs and
longevity of the recorded mate-
rial. At each company, too, the
major factor which makes c.&w,
profitable varies from time to
time. The constant factor is that
hillbilly music pays off for the

label.
Less Cost

It is standard “practice in the
trade to cut most country disks
with a four or five-man combo
backing. Expensive waxing ses-
sions are [.'UTIIJIdE]T'[l. to be those
using 10 musicians. Most of the
key country artists work with

their own groups and use their |

own arrangements, eliminating
rehenrsal time, arrangers’ fees
(Continued on page 18)

IV Film Section

Begins on Page 7

THIS WEEK'S
SPOTLIGHT FEATURE:

Network & Station
Film Buying

PLUS

The TV Film Industry’s Most Com-
plete News Coverage of People,
Products & Services,

ance authorities, it comes off
the top.

It works llke this: An pet geis a

P | six-month route, theaters, clubs,

TV, p.a.'s ele. 1f the act works all
the jobs he gets $100,000, or what-
ever his six-months work is con-
tracted for. Theoretically the acl
can look forward to a sold half
vear. But if the act falls sick or is
hurt, he can't work. The insur-
ance company will issue a policy
entitling him to get 80 per cent of
his galary for all the lay-offs due
to illness. Of course the policy
doesn't cover loss of salary if the
job falls out and the joint folds.
Plan OK'd

The Continental Casualty Com-
pany of Chua;,n devized this pol-
icy early in 1853 and got the
;lppruval of the New York State
Insurance Department,.

The hirst show hu.all'lf.‘ poliey
wiis developed by Actors’ Equity

' when Al Rozen was [oreced 'to fold

“Diamond Lil" because its star,
Mae West, fell out with a broken
leg. The result was that every-
body in the cast lost their jobs,
and Rosen's backers were dis-
couraged from future invest-
ments.

Up to then, Lloyd's of London
was the only company that would
1ssue such special type of insur-
ance al rates that few wanted 1o
pay. New York brokers Swire
and Levy, working with Conti-
nental Casualty of Chicago, de-
veloped four policies covering
most of show business problems.
These are the Performer's Non-
Performance Policy, Variety Art-

Seeburg Shows

Hi-Fi Juke Box

CHICAGOD, Sept 20.—Music
pperators in many major cities
will get their first look this week-
end at the first high-fidelity juke
box, a product of the J. P. See-
burg Corporation, Chicago.

Not all Seeburg “distributors
will hold showings of the new
phonograph line simultaneously.

,_{t was understood the first show-
ings were scheduled for this
week-end, with other showings

set for the nexti seven davs

Introduction of the high-fi juke
box broke the news of one of the
juke box industry's best-kept se-
crets. Seeburg executives made
no official announcement to the
press and could not be reached
for comments or details aof the
new line.

Disiributors Meet

Distributors for the company
began arriving in Chicago Tues-

day (22), opened their meeting
with factory- officials at the
Belden-Strafford Hotel the [ol=-

following dayv.

It was understood Seeburg
showed 1its distributors two new
music systems, a standard 45
PM phonograph, with a cabinet
changed from the MI100C and a
de luxe 45 MPM with a high-

(Continued on page 84)

ist's Non-Performance Policy, Fi-
nancial Interest Non-Performance
Policy and &8 Producer's Indem-
nity Policy. Last January all ‘but
the last got New York State
okays.

The Performer's Non-Perform-
ance Policy is for the legit actor.
It protects him against loss of
income from missed performances
due to illness or accident. The
policy gives the actor his net take
home pay for the duration of the
lay-off; it stops when he gets
well enough to work or if the
show folds,

Cost for the legit actor runs

about $4.50 for each $100 weekly |

income, :
The Financial Interest Non-
(Continued on page 51)

!S!NG!NG BOOKER
SELLS ACTS VIA
3 LITTLE NOTES

NEW YORK, Sept. 26, —
Fred Barkley, owner of
Clark’s Cafe in Scotland

Neck, N. C,, called Bob Astor,
one-nighier booker for Shaw
Artists Corporation, for an
attraction for his club. Astor
told the club-owner he had a
great attraction for him, one
whu would pack the club.
“Who is he?" asked Barkley.

Astor, who used to be an
ork leader, sanpg three words,
“Goin* home tomorrow .. ."
The club owner immediately
sang bhack “. . . Can'l. stand
your evil ways.'

“Send the contract!” yelled
Barkley. This is the way Fals
(“Goin’ Home") Domino was
booked into Clark’s fn: One-
nighter, November 2

U. S., Canada Fairs
Rack Up Good Year

Four Big Ones Set All-Time Records;
Others Only Slightly Under Banner 52

By HERB DOTTEN

CHICAGO, Sept. 26 —Fairz in
the U. 8. and Canada are having
a good vear.

Here, in capsule form, is what |
the season to date has vielded.

1. Attendance, on the whole,
only ‘a few pe reentage  points |
below 52, a pood vear.

2, Grandstand grosses ao few
notches under last seazon, which

was a highly satisfactory one for |

grandstand attractions.

J. Ride and show receipls
about 10 per cent from last yvear,
fairly good ones for carnivals.

4. 'Games concession rl.u.“[:rt::
about 13 per cent below '52, a
drop that narrowed r.{]-nnldembh,-
the gap between profit-making
and the break-even point for
many concession ops. But this did
not affect fairs' income as
majority sell such space on either
a flat per foot basis ar thru a
fence-to-fence sale ta carnivals.

9. Commercial exhibit space
sales
cases,
VEear.

surpassing any previous

down

the |

at least equal and, in many

TV HUES LEAVE
REPORTER COLD

CHICAGO, Sepl. 26—
When RCA and NBEC sched-
uled a press demonstration of
color TV in Chicago, The Mil-
waukee Journa assigned
their TV reporter, Doyle Get-
ter, to cover.

Getter was  preparing o
take a train to Chicago when
he pulled up short, went to
the desk and said he couldn't
cover the story.

He i3 color blind. The Jour-
nal sent another reporter.
Getier's future in reporting
thE development of television

5 not Tosy.

| 6. Recard

participation by
exhibitors of all kinds—livestock
breeders, women, 4-H FFA |
youngsters, and
bands, baton-twirlers,
ddHLE["*v fiddlers, etc.

| since

contestants— |

Plans Stymied:

Can't Test Hue
Effects on Film

Ad Campaigns Held
Up; Hollywood Color
May Be Worthless

By JUNE BUNDY

NEW YORK, Sept 28. — The
lack of TV color film equipment
on a station-network level is
painting a drab “face on future
color film production plans of
sponsors, adverfisers and TV f{ilm
production outfits. Altho the Ra-
dio Corporation of America has
developed a 16-mm. projector-
scanner for {transmitting color
film, there will be a six to nine
months' wait until the equipment
can actually be delivered to sta-
tions,

Inability even to fest color TV
film programs and commetrcials,
insafar as how they will look on
a TV tube, already i1s creating a
major log jam aon severidl {ronts,
even tho color TV iz not likely to
be a major force for some time.
sponsars cannot set plans for pro-
graming commercial production

lon film, which necessarily must

be done many months in advance,
Advertising agencies cannot blue-
print the mechanics of film plugs,
nobody now can accurately
tell how wvarious color values on
film will reproduce in the home.

square- | Film producers are probably in

the worst spot of all in that they

. Pari-mutuel betting receipts |are in danger of hem" by- pa-tﬂﬂd
Llp L’E!‘lEIFlil‘r at those relatively |entirely for the next few months,

{Continued on page 55)

(Continued on page ?J

SPEEDY °ST. GEORGE’

NEW YORK, Sept. 26. —Stan
Freberg's hoked-up take-off on
“Dragnetl,” called "St. George and
the Dragonet,” Is the fastest zell-
ing record ever released by Capi-
tol and may wind up as one of the

fastest selling records in the rec-
ord industry's history. The platier
topped the 600,000 mark in ship-
ments from the factory within a
dozen days after its release on
September 14, On ane day, Tues-
day of this week, the plant
shipped over 106,000 coples of the
platter. On Monday (21) =hip-
ments totaled 83,000 copies.

The only comparable sales his-
tory at Capitol was Yopgi Yorges-
son's. “I Yust Go Nuts at Christ-

mas,”” which a few yvears ago came
close to 750,000 sales in about
three weeks,

Freberg, meanwhile, is a hot

TV demand item. He will per-
form his disk material on Ed Sul-
livan's “Toast of the Town" net-
work show tomorrow (27), It is
also known that Chesterfield has
been trying to get Freberg to
puest on the Perry Como show,
but the “Dragonel” star does a
daily TV stint on Hollywood as
“Cecil the Sea Serpent” on the

Capitol Shipments Top
600,000 in 12 Days

“*Time for Beany” moppet show.
In addition he does voice dubbing
for Terry-Toons and other mavie
work.

On The Billboard territorial
best-seller charts, the Freberg
waxing hit a best-selling position

'in 15 of 20 cities surveyed—and
iin the first week of national dis-

tribution.

(See further details In Musie
department.)
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Billboard Backstage

Thosze of us in the outdoor
ecditorial depariment have been
putting on plenty of mileage, this
being the fair secason—the high
point of the outdoer amusement
season. So much mileage, in fact,
that just to know who's where
and why, we've been posting
office memos that look like circus
route cards.

One of mine,
like this:

Thursday: Columbus, 0. Open-
ing of Ohio State Fair.

recently, went

Fridav-Saturday: Toronlo.
Opening of Canadian National
Exhibition.

Sunday: En route, Toronto to

Vancouver, B. C.
Monday - Tuesday - Wednesday:

Vancouver., Parcific National Ex-
hibition.

Thursdav: En route. Vancouver
to St. Paul.

Fridayv: S5St. Paul. Minnesota
State Fair.

Saturday: Des Moines, JIowa
State Fair.

Sunday: Lincoln, Neb. Nebras-
ka State Fair.

All of the stands were made
but Lincoln. By the time 1
finished at St. Paul, I felt badly
in need of a recharge.,. Within
nine days, I'd traveled 5,600 miles.
I'd talked to hundreds of people,
I'd seen some impressive sights:
Victor Borge and the CNE spec

By HERB DOTTEN

' And I'd seen 1ihe Minnesota
 State Fair, prepared for a record
run, avercome the inrcads of a
long heat wave to top its 'H2
gate, and the Iowa State Fair,
caught in the same weather pre-
dicament, make a strong come-

back that demenstrated how
staunchly it is held by the
iHawk:ves-

So, with all that. 1 decided to
postpone my Lincoln stand, go
back to Chicago for a day or|

two, then tuake off for Lincoln.
But the recharge-period was
cut short. William T. Caollins,

owner of a carnival bearing his.
name, was supplving the mid-
way altractions for the first time.
As a matter of fact, it was the |
hrst tirmne Billy's show had ever
plaved a State fair. He had!
reason to be proud. He'd started |
out with a Merry-Go-Round and
two other rides some 12 vyears
ago and by dint of hard work
parlaved it into a first class show
—and finally he got his first State
fair contract—Lincoln.

| as being booked into the Palace
/in the old days. He wanted The
| Billboard to cover his show at its

To Billy, that meant as much

first State fair, And, when 1
didn't show on schedule, he
started to phone—and he kept
on long-distancing until 1 cut,
short my brief stav at home and
flew te Lincoln.

on its way to a $433,000 gross,
wonderful Gene Lockhart in
Ohio's sesquicentennial spec, and |
the amazing Pacific National
Exhibition building to an attend- |
ance of 835,035, no small feat as!

the Vancouver area only has a .
population of 450,000.

It was a jov to see Billy—to
see his fine show—to be there
at his moment of triumph—and
to see that success capped. While
the fair was still on, the fair
board, in an unprecedented move
awarded him the contract for '54.

More-or-less explaining the de-
feat, by a considerable member-
ship majority, of a proposed con-
stitutional amendment to bar
Communist party members or
members of any group seeking to

overthrow the povernment from
membership in Actors’ Equity,
Equity Council this week issued
the following statement: *“The
Council presepted an anti-Com-
munist resolution to the general
membership meeting (Hotel As-
tor., September 18) as a substitute
for the proposed constitutional
amendment on the same subject.
Council is considering comments
on its resolution with a view to

later action. Because the Couneil |

believed the proposed constitu-
tional amendment was uninforce-
able, and in the light of member-
ship knowledge that further con-
sideration was in view, the pro-
posed amendment was defeated.”
. . » Closing of “Wish You Were
Here" at the Imperial has been

officially set for November 2B.

There will be a week's lay-off to
pull out the musical's celebrated
swimming pool and install it for
the Chicapgo opening on December
7. Equity has allowed manage-
ment to lay off the cast that week
withoul payv, instead of the week
before Christmas. Imperial's next
tenant will be “John Murray An-
dersons Almanac" with Britisher

'The Billboard, extended it over

Legit Line-Up_

It was almost as big a thrill to
me as it was to Billy,

It's this sort eof thing. that
makes the business of covering
outdoor amusements a heart-

'warming thing. But even more

heart-warming was what hap-
pened when [ returned to the
Chicago office.

It came in a telephone call
from Harry Duncan, who is al-/
wavs doing nice things. Harry |
was just back from a funeral of
a man who had worked lots ini
and around Chicago. He'd never
reallvy hit it big. And he had no,
family. B '

But he was not without friends.
Harry and some members ol the |
Showmen's League of America
had wvisited him in the hospital
where they'd taken out most of
his insides. The man had been

in sofmething of a coma for’
several days, He was cut up so
much that ecurtains had hc:&nl
drawn around him. Sp-eakingi

from behind the curtain, Harry
had tried to talk to him. So had
other League members.

But the man didn't respond.
Finally, Harry lifted a copy of

the curtain, directly over the

i man's head., A slight, warm =mile

lit his face. That, said the doctor, !
was the only sign of mmgnilinn—|
of life—that had been given by
the man in the last seven days
before he died. ‘

It was thoughtful of Harry to
tell of this, To hear it was a
reminder” of what The Billboard |
means to those in the outdoor
amusement business.

By BOB FRANCIS _——
York bow. Revue is due in early
December.

FERRER PLANS FOR

CITY CENTER SEASON ...

Jose Ferrer's drama season at
the City Cenier has been moved
up to start November 13, Also, it
may run for eight weeks, rather
than its skedded six. contingent
on b.o. reaction. Center manage-
ment mailed out cards to patrons
on its mailing list asking prefer-
ences on three plays out of eight

submitted. Offerings contem-
plated are: “Cvrano,” “The]
Shrike,” "“The Silver Whistle,”

“Charlev's Aunt,” "Richard IIL"
“20th Century,” “The Insect Com-
edy’ and a Chekhov one-acter
bill. This department’s bids are
for “Shrike,” "Aunt” and "“Rich-
ard II1.”" ., . . Edward Alexander
Woods, New York producer and 1
actor, and former partner with
Joseph Genovese in presenting
“Buttrio Square,” this week filed
a voluntary pelition of bank-
ruptcy in New York Federal
Court. Woods lists liabilities of
£64.457, with no assets. Unsecured
creditors number about 50, in-
cluding Billy Gilbert, star of

' be staged by

| BOWS OCT. 28 . ..

Bruce, Anthony Oliver, Phyllis

“Square,” to the amount of $3,270.
. . . Robert Fryer's likely choice
for the staging chore for “By the
Beautiful Sea,” musical starring
Shirley Booth, is Charles Walters.

Rehearsals are skedded to start
December 21. . . . Scott McKay

Hermione Gingold making a New

—

has replaced Mark Miller as Jo- |

seph Cotten’s vounger brother in
“Sabrina Fair,” currently rehears-
ing under H. C. Potter's direction.
Hobert Duke has also joined the
cast, . . . Robert L. Joseph has |
signed Eli Wallach to play oppo-
site Juile Harris in “Colombe,”
the Jean Anouilh play which will
Harold Clurman.
Wallach's last local stint was in
“Camino Heal."

"GENTLY DOES IT’

Edward Choate and George
Ress have moved up the opening
of the Janet Green murder melo,
“Gentlvy Does It,” to October 28 at
the Plavhouse, after an October
14 break-in at Boston's Wilbur
Theater, Play features Brenda

Povah, Joyce Heron, Norah How-
ard and Andrew Duggan. . .
Eddie Dowling will stage “Black
Candle,” the L. D. Freeman play
about Louisiana Cajuns. Practice
starts December 1, with Philadel-
phia unveiling in early January.
. . . An American production of
"The Young Elizabeth” i1s indefi-
nitely postponed, according to an
announcement by producer Mir- |
iam Gruen. ' Unreasonable de-
mands in the matter of importing
principal plavers from the Lon-
don company are given as the
reason, Currently Mrs. Gruen is
attempting to cast the play with
resident actors here,

HOLLYWOOD, Sept. 26.—Indi-
viduals make an industry. All in-
dustries have their share of the
good and the bad. But if the ma-
jority of people in a given field
are slow in thought and action,
limited in vision and timid in ap-
proach, then their indusiry 1s
bound to be lethargic.

What makes the TV f{ilm beat
so exciting to cover [rom the re-
porter's standpoint is its mush-
spoming growth and the high-gear
activity to be found in its ranks.
As a new frontier on the showbiz
map, it continues to attract men
of scope and daring to make this
a colorful and fascinating field to
COVer,

Matty Fox is one pgentleman
who contributes his full share, in
this respect, to the new industry’s
excitement. He met its challenge
fully armed with the background
and know-how of the theatrical
motion picture industry’'s many
Lacels, among numerous other

Picture

By LEE ZHITO

business ventures. At 28, for ex-
ample, he was execulive vice-
president of Universal Studios,
He still retains a number of In-
terests in the theatrical flm ﬁl:]_d,
In addition io being a pariner in
United Artists. he is board chair-
man of the Pola-Lite Company.
a 3-D glass making firm, and
president of All-Dimensions, Inc.,
manufacturer of the new Morop-
ticon process for single and 3-D
films. .
With this abbreviated review of
Mattv's background in mind, his
latest moves in the TV film in-
dustry take on new signiflicance.
As chairman of the board of Mo-
tion Pictures for Television, Inc.,
he disclosed this week that his
firm will invest approximately
$£30,000,000 in the production of

Business

geven TV film series. Heretofore,
MPTV concerned itsclf only with
the acquisition and distribution of
feature films 1o TV, a fGeld in
which it todav conlrols approxi-

mately 75 per cent of the dollar
volume.

From the investor's standpoint
thiz indicates clearly that the T'-.f!
tide is changing, and that greater
eventual returns can be expected
from f(lms produced especially [or|
lelevision than from the TV sale
of old movies.

Further., all seven of MPTV's
series will be produced especially
for syndicated sale to stations :m.n:lI
regional sponsors rather than for
national sponsorship. And to pro-
vide further insight into Mattv's
planning, six of the seven =eries
to be produced will be fAlmed in
color. The one black and white
holdoutl, *“Flash Gordon," would
have been produced in color were|
it not for the fact that 12 half-
hours of the series have been al-|
ready f{ilmed in black and white.

During & chat with Matty, 1
asked him to explain from an in—|'
vestor's standpoint this whole-|

{Continued on page 10)

|
|
'Look for Sen. Edwin C. Johnson

' ball. Johnson's bill was blocked

|Janum'y, he'll needle Hpuse col-

CState
~America. for example, When the |

| already available to the State De-

Firm Service

| disposal

| ducers  without

Washington Once-Over

B+ BEN
WASHINGTON, Sept. 26.—

(D., Colo.) to make a quick move
in January to get Senate action
on his bill to legalize TV-radio
broadcasts of prolessional base-

on the Senate consent calendar
last session. If Johnson's efforts
fail at the outzet of the session in

leagues for action. Tdentical hills |
have been hoppered in the House

by Reps. A, S. Herlong Jr.!
(D, Fla.)). Wilbur D. Mills
(D., Ark). and C. W. Bishop
(R., I1L.}.

VOICE'S DOLLARS
DON'T MAKE SENSE...

Apparently some Potomac)|
bureaucrats think Preszident|
Eisenhower was joshing when he
issued an economy edict. Take |

Department’s Voice of

President ordered a pruning ol
unnecessary jobs, the Voice,
showed pretty good logic by
abolishing its House press gallery|
outposi. a plush set-up which has
required no exertion for the
Voice's correspondent except to
pick up the agency's leased phone
la report occasional news bulletins

partment via the press association
wires and a regiment of well-paic
governmont operatives. After re-
calling il ““correspondent,” the
Voiee sent him to London. Soon

Pkg. Music

For Telepix

HOLLYWOOD. Sept. 26.—A
newly incorporated firm designed
as a sell-contained music depart-
ment has contracted to handle all
music for the Danny Thomas and
Ray Bolger TV shows. Firm, Mu-
sic Service, Inc., operates under
the frade name of M. S. L. and is
headed by Earle Hagen and Her-
bert Spencer, both formerly with
20th Century=-Fox's music depart-
mert.

M. 5 I, as a packaged music
service,  independently contracts
to handle all music for TV film,
motion pictures, stage, TV, nighl
club acts or concerts. It has at its
conductors, musicians.
composers and arrangers. M. 5. L
i1s under exclusive management of
the William Morris Agency.

Firm also handled the music for
the Celeste Holm pilot film, a

'the White House.

William Morris package for NBC.

In explaining its unique serv-|
ice, Production Manager Al Fisher
said that with the curtailment in
activity at the major film studios
M. 5. 1. can fill the needs of pro-
the high cost of
maintenance. Hagen is president
of the new firm; Spencer, secre-
tarv: Diana Spencer, vice-presi-
dent, and Kurt Wolfe, treasurer.
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after he was comfortably esiab-
lished there at a =zizable coct to

' U. 5. taxpayers for his transporia-

fion and extra overseas exponses,
the Voice fired him. In doing sa,
the Voice had to pav his transpor-
tation back to the United States
and had to give him a wad of
money for unusued vaecation leave.
The Voice sent another man
to the cushy spot in the House
periodical gallery., And by this
time, we wouldn't be surprised if
the Voice has rehired the original
guy and sent him back to London.

COLOR TV CASTS
A GLOBAL HUE ...

There'll be a strange inter-
national tinge in the formal show-
ing ol ‘color TV for the Federal
Communications Commission in
New York October 15 Observers
from Australia and Canad:a will
be on hand to explore the feasi-
bility of identical standards for
their countries. Australia is paving

 the way to establish a TV service

for the first time. A Royal com-
mission 15 assembling a report on
TV for the Australian govern-
ment, A spokesman at the Aus-
tralian embassy says the up-
coming color demonstration is al-
most certain to be a clincher [or
the Royal commisgion’s study.
Looks as tho TV standards in
U. 5. will become the model for
bhoth Australia and Canada.

WHITE HOUSE LIKES
‘RADIO FREE' JOB . ..

Radio Free Eurcpe and Radio
Free Asia will get a powerful
boost from an important source—
] President
Eisenhower wants the federal
government to give some useful
encouragement to the twin
prajects, operated by the Ameri-
can Heritage Foundation on a
shoestring budget. The projects,
in the judgment of a lot of
observers, are doing a far more
effective job than the costly
Voice of America, Several Heri-
tage Foundation topsiders were
the President’s puests at a stag
dinner in the White House this
week, . . . National Association
ol Better Business Bureaus Iis
preparing a booklet to give the
ublie the lowdown on eolor TV.
he booklet will advise folks that
black-write s=ets won't become
obsolete when commercial color
glqts a go-ahead. . . . Rep. Carl
inshaw's (R., Calif.) bill to put
subscription TV under FCC regu-
lation as a common carrier will
Eﬂt strong opposition from Radio-
lectronies-Television Manu-
facturers’ Association.
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NBC Bids
For Radio
Pick-Up

NEW YORE, Sept., 26.—Consid- f

erable doubt existed at the week's
end as to which radio network, if
any, will air the up-coming base-
ball hostilities between the Dodg-
ers and Yankees., Altho Mutual
has the contract to air it for Gil-
lette, there seemed a good chance
that it would not be able to get
the games on the air due to the
electricians’' strike at its loeal
flagship, WOR. In addition, altho
the web hoped to get substitute
pick-ups from Yankee Stadium

via WINS, and from Ebbets Field |

via WMGM, the same union strik-
ing against WOR has contracts
with those outlets, and was re-
ported nixing any such feeds.

On the chance that MBS won't
be able to carry the games, Bill
Fineshriber and Ted Cott of NBC

are known to have put out feelers |

on their web picking up the bun-
dle, No final word was forth-
coming on the outcome at press-
time, however.

Chrysler Sour
On "Medallion’

NEW YORK, Sept. 26.—Chrys-
ler Motors this week manifested
a growing unhappiness over its
“Medallion Theater.” The pro-
gram, which is on CBS-TV Sat-
urdays, 10-10:30, started off well,
but has been having script and
production trouble recently. Its
ratings are not as strong as the
sponsor believes they should be
for the money being spent on
the show,

Caught directly in the line of
fire is Batten, Barton, Durstine &
Osborn, the agency which won
out over McCann-Erickson and
N. W. Aver for the right to serv-
ice the show. Also on the hot spot
is Waddill Catchings, a member
of the board of directors of Chrys-
ler Corporation,- who is packag-
ing the drama. Unless the ratings
begin climbing, the probability is
that the sponsor will begin shop-
ping for another property.

‘Goldbergs’ May
Become Strip

NEW YORK, Sept. 26.—Indica-
fions this week were that NBC-
TV was considering converting
"The Goldbergs” into a daytime
TV strip, possibly with a 15-min-
ute format. Gertrude Berg, cre-
ator of the show, has a play-or-
pay contract with the web, which
calls for a nominal payment
against a full return if and when
the show is sold. Nevertheless,
NBC execs are anxious to get the
stanza, which aired as a replace-
ment during the summer, back on
the airlanes on a regular basis.

Meanwhile, Mrs. Berg also is
working on a plan for a video
version of “"House of Glass,” the
new stanza which will air this
season via the NBC radio web.

=ma_ s

CLAIMS GAGS
RIPEN WITH AGE

WASHINGTON, Sept. 26—
Radio comics can be funnier
telling the same jokes twice,
according to a petition filed
this week with FCC by Gor-
don PBrown, of AM Siation
WSAY, Rochester, N Y., who

charged *“censorship” of re-
broadeast programs originally
aired by Station WARC,
Rochester.

Arguing that rebroadcasting
“would definitely be in the
public interest,” Brown said
that a coast-to-coast network
rebroadcast of Jack Benny's
program “brought 31 per cent
more listeners on the rebroad-
cast program than on the
original broadcast, and a re-
broadcast of Charlie McCar-
thy's program brought 25 per
cent more listeners on the re=
broadecast program than on
the original broadecast.”

Du Mont Sets
‘Foursome’ for

8 P.M. Tues.

NEW YORK, Sept., 26. — Du
Mont has retitled the fourth pack-
age it will showecase in the Tues-
day, 8-8:30 p.m. slot, “Foursome,”
and it has lined up three of the
four stars for the repertory com-
pany. They are Geraldine Fitz-

gerald, William Prince and
Charles Dingle. The story to be
used for the tryvoul October & is

F. Scott Fitzgerald's “Babylon
Revisited.”
Du Mont this week also

sold co-sponsorship of “Colonel
Humphrey Flack,” which bows
Wednesday, October 7, 9-9:30
p.m. to the American Chicle
Company for Clorets and Den-

tyne. The Stark-Layton package,
which stars Alan Mowbray and
Frank Jenks, was showcased on
the “ABC Playhouse” last season,
Dancer - Fitzgerald - Sample was |
the ad agency on the deal

 “Foursome” was originally en-
titled “Theater for You." The
“Four to Go" tryout series is fill-

ing the period until Bishop Fulton
Sheen returns.

Fee TV to Get Top Priority
On FCC Calendar in Late 53

WASHINGTON, Sept. 26.—Sub-
scription TV will move up to be-
come the No. 1 issue on the Fed-
eral Communications Commission's
agenda as soon as the agency
hands down its official rule-mak-
ing later this vear for compatible
color TV. The Commission is ex-
pected to set a date for a prelim-
inary industry-wide conference on
the controversial [ee-TV issue
soon after its official color TV go-
ahead is isssued.

The subscription TV proceed-
ings will open the lid of a Fan-
dora’s box. It is viewed as certain
that the Commission will consol-
idate all related issues, including
restrictive TV, satellite TV, booster
operations, community televisions,
and, in all likelihood, revival of
the guestion as to whether theater
TV should get a place in the radio
spectrum. Also certain to be tossed
into the proceedings are the still-
unanswered gquestions on the fu-
ture of storecasting, [unclional
music and other similar special
services which still lack oificial
classification.

With several petitions already
on file urging rule-making for
pay-as-yvou-see TV, the Commis-

sion is expecled to be deluged with
a number of additional ones be-
fore it finally announces prep-

arations to explore the entire sub-
ject. The agency figures that the
topic can't be taken up until color
television is disposed of inasmuch
as several of the engineering ex-
perts who will be concerned with
the fee-TV issue are now heavily
occupied with preparations for the
color TV rule-making, The go-
ahead for color TV is likely to
take place by Christmas, with the
IDctuber 15 official demonstration
| for FCC in New York looked upon
|:-:|.s a mere formality. All the Com-
| missioners and top-bracket staffers
I

have already witnessed the Na-
tional Television System Commit-
tee's latest color TV.

The subscription TV drive has
been given considerable Impetus
by WDHN, New Brunswick, N. J,,
which planned the strategy for
'last week’s Philadelphia meeting
on the subject. The WDHN move
has already resulted in half-a-
dozen petitioners for TV before
the FCC, including four from UHF
| stations which viewed fee-TV as
a possible aid to UHF in getting

ABC-TV Launches

Major Ad

NEW YORK, Sept, 26 —ABC-
TV launched what it believes to
be the most expensive major ad-
vertising campaign ever staged

by a network this month, via its |

$750,000 promotion of the web's
fall programing line-up. The net-
work 15 also attempting to set
another precedent by buving time
on local radio stations to plug its
new video stars and shows. There
have been no takers to date, but
some stations here were said to
have shown interest in a general-
1zed-copy deal.

The nine-week drive (Septem-
ber 13-November 14), brainchild
of Mitchell DeGroot, ABC's direc-
tor of advertising and promotion,

BARBER SHAVES GILLETTE

Nixes Sponsor’s Series

Offer; CBS in Middle

NEW YORK, Sept. 26.—Walter
(Red) Barber's refusal to do a
play-by-play of the World Series
for Gillette at $250 per game has
created some interesting develop-
ments. Barber immediately
signed with Edward R. Murrow
to do a short commentary on the
newscaster's sponsored CBS-
Radio strip at a fee higher than
the one offered him by Gillelte.

Barber's action now makes
guestionable his handling of the
Orange Bowl, usually sponsored
by Gillette, January 1, 1954, The
event is owned by CBS and
Barber is currently counselor on
sports for the network’s AM and
TV sports department. The web
may have to decide how it will
reply to a likely Gillette demand
that it use another sportscaster
on the grid c¢lassic.

Title Bout Was Sell-Out for
Theater-TV; Others Skedded

NEW YORK, Sept. 26 —Nate
Halpern, head of Theater Network

Television, this week felt he had
another point to support his

theory of “only the top attractions
for theater TV." The first returns

from theaters carrving the Mar-
ciano - LaStarza fight Thursday
(24) pointed to the likelihood of a
new high in theater TV grosses.
All but two of the 15 or so the-
aters that had reported by press
1ime had sell-outs.

Another theater TV operation,
Cappel-MacDonald & Company,
sales promotion consultant, set
plans this week to pipe boxing
into theaters every Tuesday night
in the year beginning October 27.

According to Leo Rosen, who
heads the TV operation for the
firm, the series will include every
top fighter and cost more than
£25,000 a week.

It was not indicated if any the-
aters had signed up for the box-
ing series as yet. The theaters
would carry the fights in addition
to their regular picture programs,
Rosen said other attractions, to be
carried on the same basis, are be-
ing lined up.

The Fox Ritz in Los Angeles
was the victim of a broken trans-

former on the championship fight

Thursday. The theater is refund-
ing the $4,400 take by mail. ~

Barber's current contract with
the Brooklyn Dodgers runs until
September 27, the end of the

baseball season, and this may be |

his last season at Ebbets Field.
The New York Yankees are =aid
to have made overtures to him.

Actually, Barber makes more
at the mike during the regular
season giving Dodger play-by-
play than Gillette offered. He has
been raised from his estimated

$50,000 a year of several seasons |

ago. Gillette announced pacting
without even consulting him,
and assumed he would work at
the figure they usually pay. Vince
Scully will replace Barber.

Farnol Sues
On ‘Nonsense’

NEW YOREK, Sept. 26—
Scripter Barry Farnol this week
filed a suit in Federal Court
against NBC, the William Esty
Agency, and the Coca-Cola Bot-
tling Company of New York,
Farnol charges infringement and
piracy by the three outfits by vir-
tue of their use of the audience
participation stanza, “Sense and
Nonsense," which he claims was
contained in an unpublished idea
originating with him.

Farnol has asked an injunction
to restrain and enjoin the defend-

ants from the use of the show |

pending an accounting of monies
derived from its usapge. His brief
claims the defendants had knowl-
edge that the show’s idea derived
from him,
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will revolve around the web's
five owned TV stations, with
'copy stressing the theme, “"Every-
body's Talking Seven,” playing
up fact that all five outlets oc-
cupy channel 7 in their commun-
ities.

Newspaper advertising and a
subway car card campaign will
account for $325,000 of the $750,-
000, with the rest split between
a station break jingle campaign
and a group of TV film station

identification spots, featuring the
eight top ABC-TV stars this fall.

Local indie WNEW gave ABC-
TV a definite “no” on the radio
time buy proposal, after the web
nixed a counter-proposal by the
station’s sales manager, Ira Her-
bert, who told the network he'd
be glad to carry the spots if ABC-
TV would schedule similar plugs
for WNEW.

NBC Hires
Ford & Ross

NEW YORK, Sept. 26.—Disk
jockey Art Ford and veteran an-
‘nouncer - poetry spieler David
' Ross this week were pacted by
NBC to emsee new radio shows,
Ford, who has a post-midnight
show via indie WNEW, will be
the chief disk spinner on “The
Big Preview,” which will air 11
am. to 1 pm. Saturdays, and
play the new record releases of
the week,

Ross will be producer and
emsee of “Golden Treasury,”
which will be in the 3-3:30 p.m.
Sunday slot. “"Treasury"” kicks off
October 4, while “Preview" bows
October 10.

Mutual Affil Org
Elects 7 Members

From Larger Cities

NEW YOREK, Sept. 26.—Ballot-
ing among Mutual affiliates was
completed this week for the elec-
tion of the seven new metropol-
itan station members of the Mu-
tual Affiliates Advisory Commit-
tee. Voling on the seven non-
metropolitan members does not
take place for another vear, since
election is for a two-yvear term.
The commitiee will meet next at
the end of October, at which time
it will elect a new chairmah.

The seven members elected this
week, In order of district, are:
Roy Thompson, WRTH, Altoona,
Pa.; Carter Peterson, WCCP,
Savannah, Ga.; Mort Watters,
WCPO. Cincinnati; Don Camp-
bell, WILD, Birmingham; John
Walter, WIPG, Green Bay, Wis.;
Boyd Kelley, KTRN, Wichita
Falls, Tex.; Col Lowder, KLO,

Ogden, Utah.

www americanradiohistorv coms« &

into competition in VHF-domi-
nated cities. Several more petitions
are expecied to come before the
FCC as a result of activities
stirred by a steering commitiee
now being formed.

It may well be that fee-TV will
dominale the FCC's agenda for at
least a vear. Meanwhile, the issue
will be touched off on Capitol Hill
when Rep. Carl Hinshaw (R., Cal.)
seeks a hearing on his bill to clas-
sify fee-TV as a common carrier
subject to FCC rate-making reg-
ulation. Hinshaw is an influential
member of the House Interstate
and Foreign Commerce Commitiee.

THE FIRST

FCC Receives
Bid for 3-D
Color Video

WASHINGTON, Sept. 26.—Fed-
eral Communications Cormmission
this week received the first bid
for a 3-D color TV system. In-
ventor of the system, Otto H.
Luther, says his proposed method
of “vertical scanning” is not only
simpler than existing systems, but
that adoption of his method would
enable televising to Yprovide depth
cues for three-dimensional view=
ing." ;

Meanwhile, FCC received fur-
ther comments from Marshall
Seghoian and 3. L. Cooke Jr.,, on
their proposed color systems which
they say “meet all of the criteria
established by the Commission for
a satisfactory color television sys-
tem.” According to Seghoian and
Cooke, the similar CBS system
meets most of the requirements,

Today  Nears
$1 Mil Account

NEW YORK, Sept. 26.—Lever
Brothers this week was on the
verge of signing a 52-week deal
worth from §$500,000 to %1,200,-
000 with “Today,” the 7-9 am.
stanza wvia NBC-TV. The deal
calls for a minimum of 108 par-
ticipations during the next vear,
with that number apt to be hiked
to as many as 350.

The final size of the deal is con-
tingent upon the number of prod-
ucts which ultimately decide to
come in. There will be from four
to six products plugged. Finaliza-
tion is due within the next few
days.

Crosby Airer
Is Half Sold

NEW YORE, Sept. 26—CES-
TV this week chalked up its
fourth sale of the half-hour Bob
Crosby daytime strip, on the
basis of a pilot it is selling.

Englander Mattress, a client
new to network TV, has bought
3:30-3:45 p.m., Fridays, thru Leo
Burnett. General Mills has 3:45-4
that same day; Tappan Ranges
has Thursdays, 3:30-3:45, and
American Dairy Tuesdays and
Thursdays, 3:45-4 p.m. The show
will debut shortly.

New FCC TV Okay;
Total Now at 569

WASHINGTON, Sept. 26.—Fed-
eral Communications Commission
this -week issued one new TV
grant, bringing total authoriza-
tions to 569, including 461 post-
freeze grants, of which 20 are for
non-commercial educational op=
eration. .

This week's CP went to Van-
couver Radio Corporation, Van-
couver, Wash.,, Channel 21.

This One

VAT
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Roving Shows Draw Top Audiences;
Service Spots Spark Indie’s Sales

NEW YORK, Sept. 26—Travel-
ing radio shows spark a better
audience response than stav-at-
homes, according to ABC pro-
gram chief Ray Dhaz. The exec
has scheduled two nomad airers
for fall, including *'Celebrity
Table,” which tablehops from one
end of the country to the other, 9
lo 10 p.m, beginning Monday
night, October 5 and “America's
Town Meeting of the Air." Latter
mirer, a co-op which eriginates
from a different city each Tues-
day, 9-85:45 p.m.. has been re-
newed for ancther vear. “Celeb-
city Table" will pick up Silvie
S5t. Claire at the Mocambo in
Hollywood; Eddie Hubbard from
the Hotel Morrison, Chicago;
Walter Swehla on a rotating basis
from different Miami hotels, and
Michael O'Shea at the Pen and
Pencil here in Manhattan. Format

W W}

NBC AFFILIATE
in DETROIT

OWNED AND OPERATED BY

THE DETROIT NEWS

NATIONAL REPRESENTATIVE
THE GEORGE P. HOLLINGBERY CO.

will feature inlerviews with ce-
lebrities from all fields. Diaz i3
also lining up the “"Met Opera
Auditions of the Air"” for a second
season with time slot to be an-
nouneed next week.

WNEW BILLINGS
AT NEW HIGH . . .

NEW YORK—Billings at loeal
indie WNEW hit an all-time peak
this month, with the biggest sale
made to General Motors Accept-
ance Corporation. The firm is
buying NEW's new series of
fall, winter, and spring public
service information spots, an ex-
tension of the station's summer
service spot announcement cam-

paign. Copy for the new series;

will range from ski conditions to
car tips and sports highlights.
General Motors sponsored the
summer series this wear. Their
new contract, which runs thru
September, 1954, calls for more
than 40 spots a week. The con-
tract was set bvy WNEW sales

chief, veepee Ira Herber!. and
Frank Townshend, veepea of
Campbell-Ewald.
SIXTH SPONSOR
FOR HEATTER . ..

NEW YORK — Mutual this!

week picked up a sixth sponsor
for Gabriel Heatter. It is Nalional
Van Lines, which will carrv the
commentator Tuesday and Thurs-
day, 8:45-8:55 am., beginning Oc-
tober 20. The agencv was Apple-
gate Advertising of Chicago.
Heatter's 8:55-9 a.m. strip is spon-

csored by VCA Laboratories. And
+his evening strip, T7:30-7:45 p.m.,
has three other sponsors.

CBS ADOPTS
| WC HOT KINE ...

NEW YORK — Following the
pattern established by NBC-TV
last week, CBS-TV this week also
~decided to standardize its time
| scheduling of shows on the Pacific
' Coast with those in New York.
| The plan is applicable to all pro-
' grams airing between 7 and 11
p.m., and will use a hot kine. It
(goes into effect September 27.

SATURATION BUY
FOR PLYMOUTH . . .

NEW YORK — Plvmouth Mo-
|tors this week bought a one-
week, six-program saturation deal
on CES-Radio during the week of
October 11. The sponsor will use
these CBS sustaining packages,
“212t Precinct,” “Escape,” “Junior
Miss," “"Rogers of the Gazette"
“Crime Classics” and “On Stage."
! Plymouth will debut its new 1954
| car during that week. N. W, Aver
15 the agency.

UNDERHILL NAMED
PROGRAM VEEPEE ...

. NEW YORK—Charles Under-
Chill this week was named vice
president in charge of ABC-TV
Inﬂh'mrk programing. Since join-
ing ABC two years ago, Under-
hill has had the title of national
director of the TV program de-
partment, He was formerly pro-
| gram director for CBS-TV.

‘show will be sponsared an alter-
| nate weeks by Benson & Hedges'

‘PANTOMIME" TO-
DU MONT FOR B&H ...

HOLLYWOOD—Mike Stokdy's
“Pantomime Quiz"” moves over to
the Du Mont network October 20
in a 26-week deal that assures
the program-airing on at least 45
stations, “Quiz" leaves CBS for|

local airing on KTTV starting |
October & with  other markets
carryving it wvia kinezcope Ltwo
weeks later. On Du Mont the

Parliament cigaretles thru Benton
& Bowles agency,

NEW TRANSMITTER
GIVES "'VOICE" HEFT ...

WASHINGTON — A recently
completed broadeasting trans-
mitter, cqual in strength to the
most powerful known station in
the world, now sending a
stronger Voice of America behind

is

the iron curtain, Theodore C.
Streibert, director of the new
U. 5 Information Apgency, an-

nounced this week, Streibert said
the {transmitter, located near
Munich, Germany, began testing
on August 15 and is now sending
regular programs, on the popular
European longwave broadeasting
band, to the Soviet satellite
countries and the surrounding
areas of Germany, Austria and
Yugoslavia.

FCC ADOPTS NEW
LICENSING RULE ...

WASHINGTON Federal
Communications Commission this
week adopted a rule to provide a
normal license peviod of three
vears [or non-commercial edu-
cational FM stations, and to
stagger expiration dates of their

licenses so Lhat “licenses of
stations located in contiguous
areas will expire at the same

time.” New rule will become ef-
fective in about a month. National

Association of Educational Broad-

casters has filedl comments Sup

| porting the proposed amendments,

ng that the new rule would

uce the Commission’s work-
load and would benelit non-
commercial FM licenses, FCC re-
ported.

TALENT NOTES ON
AIR AND SCREEN . . .

Milton Robertson, script direc-
tor for WNEW, New York. has
sold hig first’ plav., “Rainbow at
Home,” to Margo Jones [or the
Dallas Theater-in-the-round proj-
ect. . . . Naomi Lewis, voice
of "Rootie Kazootie" and “EI
Squeako Mouse™ on TV, is out of
the kid show temporarily while
recuperating from major sugery.
. . . Eydie Gorme joins the “Steve
Allen Show” on WNBT., New
York, for a 13-week =stint asz fea-
tured vocalist. . . . The Three Suns
(Al and Morty Nevins and Artie
Dunn) have been signed for a
five-time weekly series to be
heard over the Mutual net start-
ing October 1. Songstress Betty
Clooney (Rosemary's sister) will
be featured with the trio. . . .
Dora Weissman drew a major role
on Philco’s Sunday (20) program.
. . . Allen Bolek did a repeat en
the Paul Winchell show. .. Re-
nay Granville, Lenny Herman's
band vocalist, is puest slofted on
“Beat the Clock.” . . . Michele
Morgan arrived from France last
week for her TV debut on “Stu-

dio One," October 5.

OTHER NEWS
IN BRIEF ...

CBS-TV signed up six more
affiliates: KGGM-TV, Albuguer-
gue, N. M., replacing KOB-TV as
CR5-TV's basic affilinte there;
WPFA, Pensacola, Fla.; K7ZTYV,
Reno, Nev.: WTSK-TV, Knox-
ville, Tenn.; KTAG-TV, Lake
Charles, La., and WSTV-TV,

{Continued on page 54)
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Net-UHF Relations
Draw Probe by FCC

Webs, Post-Freeze Outlets, Equipment
Makers Asked to Furnish Information

WASHINGTON, Sept. 26.—Im-
Eresscd by a coolness toward

HF prospecting in many VHF-
dominated major cities and de-
tecting reverberations in less
populous areas, the Federal
Communications Commission is
stepping up its exploration of
relationships between networks
and UHF. The agency has asked
networks, post-freeze stations and
equipment manufacturers to sup-
ply a mass of information which
the FCC intends to use in a fact-
finding report determining
whether a full-dress investigation
15 needed.

Altho a third of all the TV
applications on file at the FCC
are for UHF channels, the stark
reality is that 1,024 out of 1,445
UHF frequencies thruout the
nation are still going begging.
Whether a current coolness to-
ward UHF prospecting in many
major VHF cities is a temporary
phase in TV's post-freeze era is
uncertain, but apparently the
trend is Iii ured significant enough
to spur the FCC into a deeper
look-see. The Commission in its
letters to TV stations has reguest-
ed a report of TV broadeasting
revenues and expenses. The
%}fency has asked the Radio-

ectronics-Television Manu-
facturers’ Association to supply
figures on VHF and PHF trans-
mitters and other equipment.

The Commission wants to find
out how UHF stations are faring
with networks in VHF-dominated
cities. The Cummiﬁsinn also is
Examinlnf number of com-
plaints of shortages of UHF re-
ceivers and other eguipment.

Statistics-wise, UHF is moving
apace. Sixty per cent of all the

ost-freeze grants have gone to
BI{E' stations. With a third of all
{:Eﬂdmg bids seelun% UHF sta-
ions, a number ot contesis
are under way. However, in
nearly a dozen major cities where
VHF dominates, not a single appli-
cant has shown up vet for any
of the available UHF r:hannels In
San Diego, Calif., where there is
a VHF station and a VHF grant,
four commercial UHF channels
and an educational channel are
still going begging. In Duluth,
Minn., where there are two VHF

WXYZ-TV HAS
Ic OFF SALE

DETROIT, Sept. 26.
WXYZ-TV here has sold a
new package show to House-
hold Distributors Company
for the unorthodox “bargain
basement" price of $1,299.99,
The figure resulted from ne-
gotiations between William
Hendricks, sales representa-
tive of the station, and Jack
Surnow, president of House-
hold, when the book-rate
showed the total deal adding
up to an even $1,300.00.

Surnow proved to have a
pet superstitution about the
number 13, and the price cut
of 1 cent was okayed by Sta-
tion Manager John Pival to
clinch the deal.

stations on the air, two <om-
mercial UHF channeln are still
without applicants. A similar
number of commercial UHF chan-
nels are begging in each of the
folowing: Lincoln, Neb, where
there 15 a VHF statmn on the air

‘and another VHF channel avail-

able; Altoona, Pa., where there is
a VHF station on the air; Seattlg,
where there are three commercial
VHF stations, and Salt Lake City,
where there are two VHF's, In
Columbus, O, where there are
two VHF stations, the sole com-

‘mercial UHF cehannel is without

an applicant.

NEWS REVIEW

NBC Sales

Previews
New Services

NEW YORK, Sept 26.—In a
move to "use TV to sell TV,)”
NBC Spot Sales staged a show-
manly demonstration of its new
electronic spot buving service—
first of its kind—for the press on
Tuesday (22) and for agencies
and advertisers Wednesday (23).
The project is set up so that NBC
salesmen can show prospective
clients exactly how their com-
mercials will come over on a lo-
cal show by having the network’s
owned and operated stations
feed in the programs (either
while on the air or specially pro-
duced) via closed circuit on the
coaxial cable.

The web demonstrated the
effectiveness of the new service
Tusday (22) on six monitors
here, with a half-hour show em-
seed by WNBT's Steve Allen
and with four o&o's feeding in
segs of their best shows. Line-up
included a satirical fashion spot
with Gene Archer from WNEW,
Washington; a folksy audience
participation airer with John
McElroy from KNBH, Holly-
wood: Win Stracke's "“Animal
Playtime" from WNBQ, Chicago,
and a gimmick airer from WPTZ,
Philadelphia.

The over-all effect of the half

hour of pick-ups was an exciting |-

one, in that the succession of
strongly contrasting regional
tastes in video entertainment pro-
vided a rare panoramic view of
TV Americana. Stracke and
Allen were standouts, with for-
mer doing a wonderfully warm
selling job on himself and the
il;gw as a good sales vehicle for
ids.

Spot Sales chief Tom McFadden
predicts these tele-auditions will
surpass all other form of sales
presentation, “being less expen-
sive than film, better quality
than kine, and superior to any
brochure."”

The over-all budget on the
electronic spot buying service
project (including the hoopla pre-
miere and promotional campaign
staged by the division's sales de-
velopment and promotion man-
ager Hank Shepard) is pegged at
around $50,000. June Bundy.

Selling Allentown, Bethlehem, Easton

the
only single
medium
reaching the
entire

A Steinman Station

[NBC

T affifizie

Represented by

Naw York

WLEV-TV

Bethlehem, Pa.

e Wi

T i LSS Dl .l-lﬂlllID

Hs L] 2im § Lopresiens

bt e T T (=T L

S (s e - A
iy

-l*r. I - .

e IhJil -

ROBERT MEEI(ER Associates

Chicage

Los Angeles San Francisce

The Saturday Nite Shindig
IS one year old...and

Snnn! James
Capitol Recording Star
“THAT'S ME WITHOUT YOU*

Yessir, we're right proud! A year _

ago we revamped our half-hour studio show R

into a four-hour stage show and ngeirﬁﬂzfdﬂ:ﬂ
broadcast, and jumped into the middle of TRIHOGE Sl 08 NS
the stiffest competition in the

Southwest. Today — after one short
year — we are drawing more than
4000 Shindig fans every week at
State Fair Park in Dallas!

% NATIONALLY KNOWN STARS
IN REGULAR CAST!

% THE RANGERS QUARTET

GOSPEL SONGS — International Records

* ARLIE DUFF * Starday Records
% NEAL JONES * country boy comic

* ONLY FOLK MUSIC SHOW
PRESENTED SIMULTANEOUSLY

T0 THREE AUDIENGES - -

4-hour Stage Show
4-hour Broadcast: WFAA, TON

8 NBC Affiliates

1-hour Simulcast: WFAA-TV

Mallie Ann Harbert
Decca Records
GOSPEL SONGS

Bob Shelton

“HOPKINS COUNTY FIRECRACKER™
Over 100 records for Decca

#JUST BECAUSE"”
over a million copies

w

*

Joe Bill
Imperial Records

YEVERYBODY KNOWS
I TRIED"

Curly Sanders

Imperial Records
“LOVE ‘EM COUNTRY STYLE™

WFAA's S'“MM

SHINDIG

FROM DALLAS, TEXAS
ON STAGE RADIO e TV

DAN VALENTINE, Producer * ALEX KEESE, Station Manages
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NBC-TV SALES FORMULA

Pat Weaver Cooks Up
|dea for ‘Home' Stanza

NEW YORK, Sept. 26.—Sylves-
ter (Pat) Weaver, in his new
functions as program chief at
NBC-TV, is in the midst of de-
vising a totally new sales formula

to be applied to the web's
upcoming  hour-long  daytime
ome” stanza. The approach is

believed to be a new twist on
Weaver's earlier participation
ideas as represented on “Show of
Shows" and “Today.” Production-
wise, Weaver also is readying a
decision on the tee-off date and
talent for “Home,”" on which
three test kines were shot re-
cently by producer Ted Mills at a
cost estimated by the trade at
$100,000,

Each of the three shows fea-
tured a male-female duo operat-
ing as an emsee team. One had
Fran Allison paired with Bobby
Sherwood, another featured Sher-
wood with Jinx Falkenburg, and
the third teamed Robin Chandler
with Don Ameche. Initial reac-
tions seem to favor the first pair.
Working on the show with Mills
are two directors, John Goetz and
Jac Heim, with John Green the
associate producer. The show
may be ready to preem by mid-
October, selling participations as
does the early morning stanza
“Today."

Mills' approach is to duplicate
the appeal of the top slick maga-
zines for the middle to upper
class fem audience, on the theory
that a class show can sell mer-
chandise and get itself a rating;
“Home" thus will use quality
production and acts usually asso-
ciated with evening stanzas,
Budget will run about $30,000
weekly for the basic show, with
several additional thousands re-
quired for outside talent and
guests. The show will not use
conventional sets, but rather will
use modern piece-work settings
which sugpgest rather than ae-
tually show individual scenes,
and can be re-assembled into
backgrounds for different scenes.

Special Features

There will be anywhere from
one to five special features used
weekly, with tests already made
of a number of possibilities.
Among these iz one in which
comic Wally Cox would serve as
fashion expert. Mary Hammon,
modern living editor of Life, is
likely to"be the show's top fem
commentator. Zsa Zsa Gabor
may take a fling as “gossip col-
umnist.” Madge Evans was tested
in a reading of famous love let-
ters. Patsy Kelly did a stint with
household and kitchen hints,
Fanny Hurst tested with com-
ments on current topics, with the

Levenson Signs

For Guest Series

NEW YORK, Sept. 26. — Sam
Levenson this week signed for a
regular monthly guest appearance
on meu]n—Mercur}f's “Toast of
the Town," via CBS-TV. The be-
spectacled comic will do a series
of his scenes from American life.
The Du Mont negotiations for
Levenson's services for a series
are said to be making no progress.

new Kinsey report the subject of
her kine, in a highly adult seg.

At least once weekly, Mills
plans a serious discussion, such as
using Lynn Poole, of Johns Hop-
kins University, in a talk about
atomic energy. A problem fea-
ture, using a consulting psychia-
trist, is a strong likelihood under
the subtitle, “Test Your Mar-
riage.” Newscaster Frank Blair
would deliver a daily bit stress-
ing news about women. Inter-
views made outside with noted
personages would be shot on film
for inclusion each day.

Tradesters consider the format
and pattern of this show of a type
which will make it a good bet in
the color era to come. If this is
so, then Weaver, who has
been specializing in multichrome,
should take particular interest in
the stanza.

IN THE ACT

Observers of
1 Nations af
Color Test

WASHINGTON, Sept. 26.—The
formal demonstration of com-
patible color TV before the Fed-
eral Communications Commission
in New York October 15 not only
will be a major ste pregaratur}'
to the FCC’'s official go-ahead for
the new standards later this
year, but also it may pave the
way for adoption of identical
standards by at least two other
nations. This prospect developed
as Canada and Australia prepared
to send observers to the forth-
coming color demonstration. In-
dustry observers here believe this
could lead to vast new marketing
opportunities for U. 5. business
and industry.

A spokesman for the Australian
Embassy told The Billboard that
an observer will be on hand to
gather data for submission to a
roval commission which is as-
sembling a report on television
for the Australian government.
Australia is p fpa‘nng to establish
a TV service the first time.
Meanwhile, the Canadian Broad-
casting Cnrpuratmn is planning to
be represented at the color
demonstration, with every indi-
cation that Canada will gear
itself to the compatible standards
authorized by the FCC.

Meanwhile, the arrival here of
Sir Ian Jacob, director general of
British Ernad-:asti.ng Corporation,
started speculation that even EBC
might be considering multichrome.
Jacob will visit the Colon’al Thea-
ter in New York for a look at
NBC-TV's experimental colorcasts
next week, and will huddle with
top brass of several networks on
color and commercial TV in gen-
eral. Altho he's slated to junket
thru Canada, it's believed possi-
ble he may arrange his schedule
to return on time for the formal
color demonstrations.

viewers

sales

WGAL-TV

NBC = CBS = ABC * DuMont * Lancaster, Pa.

delivers an ever-growing audience. Proof is
tremendous write-in response from this rich
Pennsylvania market area.

Fifth

Year

Channel 8

Soler Represenfalive

MEEKER New York * Chicago * Los Angeles * San Francisco
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-® Jop 10 TV Sko ® Top 5 Radia S*
op Ws op 2 Sows
Each Day of the Week Each Day of the Wezk
in MILWAUKEE ~ “). v | In SEATTLE
ﬂ M l Panel Size 200
i
f {250,800 Radio Families*)
-« « Accordi to Videodex Reports
ng pe ... According to Pulse Reports
WTMJ._.........The Journal Co............ABC, Du Ment, NBC, CBS ﬂ:ﬁ:_"j'?ﬂ'ﬁ o ':,:g ::;c“-----ﬂ-m::m ---~1‘:‘“
Videodex m“rl‘ mlul]’ ] mh H‘ En m.}m— mr“u’ b Klsw-- E.IW watis -..-.Il‘d m.-q.q. l,m walls v rI“-
sides publishing @ monthly national network report based on all b B 5,000 watts .....Ind. | KVI...... 5,000 watls. ... MBS
H markets. h,l the zu m.rt!’h il has .M dl-ﬂfl"s i & lﬂul n' Km. ------ S'Jum walls .. --I“- m Hiﬂ! 1‘m waltts --...-.I."-
7.700 TY homes. The city reports for those markels izken the first .
seven days of each month contain the rating for every 15-mimule i ';'::F:d "::'U !l-llr;"lm are :mlllictl:d In?15 m'r:_el;, and rEpllﬂI L4
seqment of every program from sign-on to sign-off, The rating Wit "Tu‘n:demﬂﬂn" o "F"*'I i s _monthiy.
for any show Ionger than 15 minutes is oblained by averaging Lhe Wi A :"m;i-mlimll af “mm ::p.seluud Iura: mmerﬂ
iﬂm:t;ﬂiﬂhlﬂh;“ 10 "']r'""m:":;“ Tm}w;ﬂ the 20 sampling method  In the bi-monthiy reports, 8,200 homes are
EQniparing e it interviewed in each market. Ratings are reported by 15-mimule
Ava. segments from & a.m. o midnight each day for an entire week.
y J:L“-Tr 1953 E‘:- Evaning ralings are based on 204 homes in ecach market. Monday-
SUNDAY, SIGN.ON TO SIGN-OFF X Friday daytime ratings are based on 1,000 homes.

1. Goodyear TV Playhouse..,. . NBC., 7:00- 8:00.  WTMJ, .50.1 MA Highest
1. What's My Line7.c..........CBS.. £:30- 9:00. . WTMJ..42.2 T-'IUHE* 1953 ar. H
3. ;;:‘I:HET': I::"l:tkljf weasssoion=Met. . HE:00- B:30. WTKI. IR 9 Ratlr:;
; £ yoIf ...... LNBC, . 6:00- 7:00. . 1..30.7 | RUNDAY, 6 P.M. TO 11 P.M.
3. Mr, Peepers ...... -NBC.. 5:30- 6:00. . WTMJ, 36, I. Jack Benny ™..............CBS.. B:30- 8:00, .KIRO...12.0
6, He'lo MNeighbor Thcal:r Hun—H:L 2:00- 9:30, . WTHMJI. 360 2. Phil Harrizg-Alice [:,,.,;_ NBC.. T:30- E:00, . KOMO. . l:l
7. Braves TV Clubhouse, ... Non-Net. . 9:30-10:00. .WTMJ..343 | 3 The Whisder ...,...,.:.'H:;n-ﬂﬂ'.'. 9:30-10:00, .KIRO. .. 8.5
B. A Date With Judy.........ABC., S:00- 5:30. 'WTMJ . 30.2 4. Hallmark Playhouse " ;
9. The Grenadiers .........Non-Net.. 3:00- 4:00. WTMJ. 288 Dec. Bride ...............CBS.. 9:00- 9:30. KIRO... 8.3
10. Wild West Theater...... Non-Net..12:30- 1:00..WTMJ..22.0 | s, Bergen-McCarthy ...........CBS.. 8:00- 8:30. KIRO. .. 8.0
HBHDA\'. SIGN-ON TO SIGN-OFF MONDAY, 6§ P.M. TO 12 P.M.

- Robert Monigomery 1. Lux Theater ........., cee..CBS.. 9:00-10:00. . .KIRD..12.8
= Presenl® ,.....conenvvera.NBC., 7:30- 8:30. . WTMJ..51.9 2. Bob Hawk Show ...........CBS.. 8:30- 9:00_ . . KIRO.. 2.0
R CBS.. 7:00- 7:30. . WTMJ..50.4 | 3, Suspense ............... ...CBS,, B:00- 8:30., . KIRO,. 7.8
3. Who Said That?... ........ NBC.. B:30- 9:00.. WTMJ..47.7 | 4. Godfrey's Talent Scouts..... CBS.. 7:30- §:00...KIRO.. 7.0
4, The Mame's the Same,...... ABRC, . 9:00- 9:10, . WTMJ. .30.4 4. Lowell Thomas CBS.. T:00- 7:15. . .KIRO.. 1.0
2, 1:':-'1;-_- of Firestone,......... NBC.. 6:30- 7:00. . WTMJ, .37.6 HE

. Winchell-Mahoney ......... NBC.. 6:00- 6:30. 'WTMJ. .34 | TUESDAY, 6 PM. TO 1° P
7. Mews and Weather, .., .. Mon-Mel.. 9:30- 9:45, WTMJ, . 304 |. Fibber 'M:G;-c .-I. Mnll_].r .M"Hﬂf: 6:30- 7:00. KOMO. . 10.%
E. Industry on Parade...... Non-Net.. 9:45-10:00. 'WTMI..27.2 | 2. Martin & Lewis ...........NBC.. 9:00- 9:30. KOMO. . 9.0
9. Gene Autry (Film)..........CBS.. 4:00- 4:30, WTMJ..226 | 3 My Friend Trma .. ..oovenns . CBS. . &30 7:00. KIRD. 715
0. Camel MNews Caravan.. NBC,. 5:45- 6:00, WTMJ,.224 1. Hollywood Music Hall...Non-MNet, . 7:30- 8:00. . KIRD. . 1:5

TUESDAY, SIGN-ON TO SIGN-OFF 1. Harmonaires ...........Non-Met,, 9:30- 9:45. . KOMO.. 7.5
l. Two for the Money........ NBC.. B:00- 8:30. WTMJ. 453 | wEDNESDAY, 6 PM. TO 12 P.M

2. This I Your Life........,.NBC.. 7:30- 8:00. WTMJ.. 437 | 1 You Bet Your Life......... NBC.. 9:00- 9:30. . KOMO.. 9.0
A. Fireside Theater ........... NBC.. 7:00- T:30, WTMJ. 42.2 }. Bob Hope A AT NRC.. T:00- 7:30. JKOMOD ., 88
4. Blatz Band Concert......Non-Net.. B:30- 9:00. WTMJ. 399 | 1 Grear Gildersieeve cer NBC.. B:30- 9:00. .KOMO. . 8.5
5. Liberace (Film) ......... Non-Net., 9:00- 9:30. WTMJ..374 | 4 What's My Line?...........CBS.. 9:30-10:00. .KIRO. .. 63
?- Eif-*uk 1?;—' Ifank --------- 2 '*41.!;1'-'3 g-.an. T00. WTMJ..30.2 | 4 walk a Mile...............NBC.. 7:30- 8:00. . KOMO., 6.3

o ondicror Thester .,..... .. on-Met.. 6:00- 6:30. 'WTMJ..29.4 4 : i
g‘ Fﬂr:rl;nn FT‘:E'E __________ Non-Net. . 4:30- 5:00. 'WTMJ 218 . One Man's Family..........NBC,. B:00- B:15. . KOMOD.. 6.3

. Douglas Fairbanks {Fum‘.l Non-Net, . 10:00-10:30, ' WTMJ..20.8 | THURSDAY. 6§ P.M. TO 12 PAM.

10. Howdy Doody .............NBC.. 3:30- 4:00..WTMJ..20.7 . Truth or Consequences.....NBC.. 7:30- B:00..KOMO.. 7.0
2. Big Story ....... 5 S MBC,. 7:00- 7:3. . KOMO.. 6.8
":’ngﬁ“'?rﬁv"-nsmlﬁ'""’ TO 5:4'%1'&'01?_' -~ 1 Roy ROBETS ........o......NHC,. 8:30- 9:00. KOMO.. 6.3
2piay o CRIET. . .inuses .« T:00- B:00. . WTMJ..49.9 | 4 Father Knows Best.........NBC., 9:00- 9:30. KOMO.. 6.0
= 'id 5 ue Ribbon Buuts ..... CBS.. B:00- B:30, WTMI, 456 5. Eddie Cantor Show.........NBC.. 6:30- 7:00.. [{[:Mrj_, 5B
3. SpOrts 5pOt L ..ieireseniaas CBS.. 8:30- B:45. . WTMJ..43.0 | 5 Bing Crosby ...............CBS.. 9:30-10:00, .KIRO. .. 5.8
¢ Milwaukee Newsreel ... Nan-Net.. 8:45- 9:00. . WTMJ..37.2 | 5. News of the World.........NBC.. 8:15- §:30. KOMO. . 5.8
+. Godlirey & Friends..........CBS.. 6:30- 7:00. .'WTMJ. .66 FRIDAY, 6§ P.M. TO 12 I'.:'l-'l
g f"ﬁ:rr:;d";ﬂh----~--r------~'335-- 9:00- 9:30, WTMJ..322 | 1 Mr. Keen ..... vee.. .CBS.. B:00- 8:30..KIRO... 6.3
48 Sridiodin Tn?“an.... .....H.HBC.'.. 6:00- 6:30. 'WTMJ..290 | 2 Escape, Charles Wilson...... CR5.. 9:00- 9:30. KIRO... 55
0 Tt M) e ntdiiies on-Net.. 4:30- 5:00. . WTMJ, .24.1 2. Serenade, Michael Shayne...ABC.. 9:30-10:00. . KING .. 5.5
. Came ews Caravan....... NBC.. 5:45- 6:00. . WTMI, .21.5 2. Judy Canova Show......... NBC.. 6:30- 7:00. KOMOD.. 55
1D News and Weather..... . Non-Net.. 2:30- 9:45, . WTMJ_.20. 5. Minc,, Boxing  ........c..-ABC., 7:00- 8:00. KING .. 5.3
THURSDAY, SIGN ON TO SIGN-OFF SATURDAY, 6 P.M. TO 12 P.M.,
i :ﬂ'ﬂm"":ﬁm sresrsaracss. NBC.. T:30- B:00, . WTMJL. 437 | | Gangbusters ............... CBS.. 8:00- 8:30. .KIRO... 6.3
b= e ...ovvviens...NBC,, B:00- B:30, WTMIJ, 422 2. Grand Ole Opry ...........NBC.. T:30- 8:00. KOMO., 6.0
1 OW eoevecenniiia.  JNBC.. T:00- 7030, WTMI, . 404 2. GUOSTMOKE ..ovivseenenesn..CBS., 9:00- 9:30. . KIRO... 60
4. Forelgn Intrigue (Film)..Non-Net. . B:30- 9:00. WTMJ. 369 | 4 Gene Autry .........ee.....CBS.. 7:30- 8:00..KIRO... 5.5
3. Blatz Triangle Theater...Non-Net., 6:30- 7:00. . WTMJ. _16.0 %, Tarzan, Barn Dance.........CBS., 7:00- 7:30..K1RO... 4.3
6. The Best of Groucho.......NBC.. 6:00- 6:30..WTMJ..337 | i [et's Dance
;‘ IT:'HF Is Your Life.......... NBC.. 9:00- 2:30. . WTMJ.. 333 Lone RAMEEL ..oueesoones ABC.. B:00- 8:30, . KING .. 4.8

- Foreman Tom .......... Non-Net,. 4:30- 5:00.  WTMJ..260 | s Eddy Amold ...........Non-Net.. 2:00- 8:30. . KOMO.. 4.8
9. Camel Mews Carcvan....... NBC.., 5:45 6:00. . WTMI..230 ) o
10, News and Weather......Non-Net.. 9:30- 0:45. WTMI. 218 MONDAY-FRIDAY, & A.M. 'l‘ﬂ 7 P.M,

. Ma Perking ...c..... ..CBS,, 9:15- 9:30. .KIRD,.. 7.1
FF'EM’I SIGN-ON TO SIGN-OFF I. Second Mrs. Burton ........ CBS. .10:00-10:15. . KIRO,.. 7.1
1 Flu'r:l:adt of Sports........NBC., 8:00- B:45. . WTMJ. 459 3, Nora Drake .......sveeeee.CBS, . 10:30-10:45,. . KIRO... 69
2 ﬂ::{hwsc of Siars..........CBS.. T:00- T:30..WTMJ. 441 | 4 Perry MRson ....vseessrs..CBS..10:15-10:30. .KIRO. .. 6.8
4. DHF::I'&“:H;:&:;;&....“....#Efé.- F,l';t ;% mmj .ﬂ_ﬂ 4 Road of Life ....coeeneeses.CBS,, 9:00- 9:15, . KIRO... 6.8

' "o ed e T 00, , 8.6 : . Malone ......ene CBS,. 9:30- 9:45, .KIRO.., 6.8
S Mama OS] 6:00- 630 WM 8.3 4 Wotng
. My ttle Margie, -+ -CHBS.. 9:00- 9:30, WTMJ..347 | SATURDAY, 6 AM. TO & P.M.
7. Camel Mews Cﬁmmn T ..NHC... 5:45. ﬁ-'M, JWTMI. . 245 1. Stars Over I[ﬂ-l‘l.j"lll‘ﬂﬂd ...... CBS.. B:30- 9:00, Kl'llﬂ.... 5.0
8. Fnrcmﬂn‘Tum .......... Non-Net.. 4:30- 5:00. WTMJI. 238 L Baseball ....ceeceesees.Non-Net,, 1:30- 3:00. . KOL.... 5.0
!E'! auml' CII'L'I-I-I LN T N T r1ABCJI- "m- 4-:”- IWMJ. r:il? 3_ Cil}' Iimpi‘ll FEER B ES AR wE R 'CH‘E-- gtﬁﬂ-l“:ﬁl -I]’Rﬂ L ‘-l

 Mews and Weather......Non-Nel.. 2:30- 9:45. WTMJ.. 194 4, King's Record Room....Non-Net..10:00-12:00, KING .. 4.5

'iATLIII}AY T EI:-GH-I_"!F[I' 4, Saturday Matinee .......Non-Net..12:00- 3:00..KING .. 4.5

. Burns and Allen............CBS., B:00- §:30. . WTMJI. 46,6 i & A.M. TO & P.M.

2. Saturday Night Revuc....... NBC.. 7:00- B:00..WTMJ. 41.1 ﬂr;':,ﬁ McCarthy,

3. Schlitz Theater .........Non-Net.. B:30-10:15..WTMJ. .38 8 JURIOE MISS »vvessnrnseee.CBS.. 4:00- 4:30. . KIRO...11.5

4. Cisco Kid (Film)........Non-Net., £:30- 5:00. .WTMJ..29.1 | 2 Jack Benny .........e......CBS.. 3:00- 3:30..KIRO...10.8

5. The Big SOMY.ovueviinn. . -NBC,  10:15-10:45. . WTMJ. .28.3 1. Amos 'n" Andy,

6. Lone Ranger .........cv0.. ABC.. 4:00- 4:30, 'WTMJ,.279 R. Diamond ........ +es..CBS. . 3:30- 4:00. KIRO,..10.5

7. M:-" 2 N s NBC.. 6:00- 6:30. WTMJ..275 4. CB5 MNewsroom ...... LCBS. . 4:30- 5:00, KIRO, .. 10,3

B. Original Amateur Howor,.... NBC.. 6:30- T7:00. WTMJ., . 260 5. Showtime, Misc. . Non-Net, . 5:00- 6:00. . KIRO... 7.8

9. Boston Blackie (Film)...Non-MNet.. 11:15-11:45, WTMJ..22.1

10. Hot Shot Revue......... Non-Met. . 3:00- 4:00. . WTMJ. 211 * Based on U, 5, Census Radio Ownership of 1950 and Sales
*Hased on NBC estimate for April, 1953, Management 1953 estimate of families in King County.

FOR FULL INFORMATION

about all radio and television shows . . . ratings, oudience composi
tions and the mony other factors which determine the success or
failure of a program, subscribe 1o part of or the full services of the
research organizations featured on these pages.

For full details of the Pulse re
West 46th Sireet, New York.

For full details of the Videodex service write to JAY & GRAHAM
RESEARCH, INC,, 342 Madison Avenuve, New York.

For the ARB service write to AMERICAN RESEARCH EUEE;I‘.U,
National Press Building, Washingten, or s Branch Offices ot 516 5th
Avenue, New York, ond P. O. Box 8934, Los Angeles 11.
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NLRB Community
TV Antenna Ruling

WASHINGTON, Sept. 26. —In
the first case of its kind, National
Labor Relations ruled this week
that a community TV anterna
does not affect interstate com-
merce seriously enough to bring
it under NLRB jurisdiction. The
ruling came in a case involving
Palm Springs Community Tele-

vision Corporation, Palm Springs,
Calif., and International Brother-
hood of Electrical. Workers, AFL,
in which the effect of the com-
munity TV antenna corporation
on interstate commerce was de-
seribed as so “negligible” that
NLREB dismissed the union's peti-
tion. NLRB ruled that the cor-
poration “does not have sufficient
volume of interstate commerce to
warrant the board's assertion aof
jurisdiction.”

Moreover, NLRB ruled that the
“insubstantial nature" of the com-
munity antenna outfit made it

“unnecessary to determine the na-
ture of the employer’s enterprise,
more particularly whether or not
it is a public utility or channel of
interstate commerce.”

The Palm Springs corporation
receives network TV programs
from Los Angeles stations on its
master antenna, and delivers the
programs to subscribers over
coaxial cables, NLRB reported. A
d0-year franchise from the City
of Palm Springs gives the com-
pany exclusive rights to distribu-
tion of TV signals in the area,
NLRB said.

WWW americanradiohistorT com


www.americanradiohistory.com

iy gy -r .

ﬂCTI:IIEI 3 195!

L
al

@ e

THE lll.LHﬂ'Allﬂ

THIS WEEK'S SPOTLIGHT FEATURE
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Lack of Color TV Equipment |F
Jams Tele Film Ad Planning

Can’t Test Effect of Hues on Film;

Hollywood Color

® Continued from page 1

May Be Worthless

pending agency and sponsor ac-
tion.

Program producers who have
been shooting in color for some
time now have still another prob-
lem to ponder—the question of
whether their present stockpile of
color film product will pass mus-
ter on the new system. It's also
been rumored that theatrical color
prints will lose quality when tele-
vised, via color TV, which means
that millions of dollars of color
feature prints are hanging fire on
distributor shelves, pending actual
tests.

Altho agencies and sponsors are
clamoring to put their color com-
mercials on film, NBC has ad-
vised them to hold any color film
production plans in abeyance un-
til the web can run a serics of
performance tests on the 16-mm.
model. Many of the major agen-
cies and commercial film pro-
ducers here cdmplain that thus
far NBC has rejected bids by
them to test their TV color film

spots.
Turned Down
Agencies which reportedly have
approached the network and

have been turned down include
N. W. Ayer, McCann-Erickson,
Young & Rubicam, J. Walter
Thompson, and Calkins & Holden,
Carlock, McClinton & Smith, Inc,
The NBC refusal letters report-
edly said only that the web “at
present is not doing any experi-
menting with color film.”

The delay is putting agencies
in a rather uncomfortable position
client-wise, since it's up to them
to decide whether to go ahead
and risk filming color commer-
cials on the chance they'll be all-
right, or hold up the works on
film and concentrate deweloping
live color commercials. The dan-
ger in following the latter tack, of
course, is that an advertiser has
usually turned to film, because he
thought it did a better selling job
for him than live spots. Conse-
guentl:r, whatever the reason —

ifficult product to demonstrate
live, etc—he’s apt to register the
same objections to live plugs in
color. Another guestion mark is
cost. It's true that film spots are
usually more expensive than live
ones, but some advertisers pre-
fer to have the total costs down
on paper, rather than take chance
with “hidden" live charges —
camera rehearsals, camera time
and other extras.

Film Producers

Things are even more precari-
ous for the film producers, who
fear they are in danger of a com-
plete impasse work-wise until the

color film situation is settled and
agencies feel it's safe to go ahead
with color production plans, The
producers also are of the opinion
that the no-film edict is affecting
their future business potential,
because non-TV advertisers who
need color to sell their products
are already readying TV color
campaigns, and chances are they
won't be able to include film in
their planning.

The Film Producers Associa-
tion, which includes 25 of the
major TV film commercial pro-
duction outfits, has taken some
direct action, via a direct plea
to the Federal Communications
Commission. The FPA pointed
out to the FCC that color film
equipment would not be available
to stations for many months, and
requested that the FCC keep these
facts in mind when handing down
its decision on a starting date for

commercial color telecasting. The

general idea was that the FCC
should hold up its okay until such
time as color film would be able
to take its place on an equal basis
with live color production. The
FPA will meet here next week, at
which time a committee will be
appointed to carry further the
fight for equal rights for film in
color television.

Altho RCA has not vet set up
an official production schedule, it
has already taken orders on the
new 168-mm. color unit from
about 25 stations, acecording to
Ted Smith, veepee in charge of
engineering products for RCA.
Smith also told The Billboard that
the corporation is working on the
development of a 35-mm. color
film projector, Meanwhile, the
Allen B. Du Mont Laboratories
has been taking orders from sta-
tions for Du Mont's new TV film
scanner eguipment, and Phileo is
said to have still another video
color film projector ready. Both
of these, like the RCA system,

News Film Op
May Shutter

NEW YORK, Sept. 26.—WPIX
here was rumored this week to be
planning a shutdown of its loeal
newsfilm operation. The reason
for the move, according to the re-
port, is the estimated $200,000 a
year that the operation costs.

Consolidated Edison is one
sponsor that has been carrying
WPIX's newsreel. Station execs
could not be reached at press time
to confirm or deny the rumor.

REFLECTING ‘MIRROR’

Revlon Gets Free Time
For Filmed Drama Seg

NEW YORK, Sept. 26. — The
struggle of the smaller TV sta-
tions for business was once again
highlighted by a deal already
made with two outlets by Revlon.
The sponsor, which is bankrolling
the MCA-TV produced film se-
ries, *“Mirror Theater,” on 52 CBS5-
TV affiliated stations, has found
a way to get a free half-hour of
time on alternating weeks for the
show on other smaller outlets
that ordinarily would not be pur-
chased.

The station gets the right to
sell both the program and time to
a local sponsor on an a]ternating
week basis, consequently setting
up the time slot as sponsored lo-
cally by its own bankroller one
week and nationally by Revlon
the next week. If no local spon-
sor appears, participations and
spots can be sold. The plan, in
essence, is close to WOR-TV's
“Double Exposure” plan, except
that the latter station can only

sell spots around its film shows.

Of the stations now taking the
Revlon deal, one is a VHF and
the other a UHF; one is located
in the South and the other in
Pennsylvania. The unprecedented
arrangement raises some interest-
ing questions for the distributor,
MCA-TV, when it begins ped-
dling the B_Eupert for local syn-
dication. small markets that
the show usually would not play,
MCA-TV, if other stations accept
the deal too, will find that the
program cannot be sold on a first
i‘un basis. It will therefore bring
E'EEq

Unless the program cost is ad-
justed to increase as the number
of markets used gets higher, trade
observers feel that some of the
first run syndication value of the
property will be dissipated. But
for Revlon and its agency, Wein-
traub, the scheme gives them a
plus not available to sponsors
who have live shows.

| will work with

the compatible
color system which the FCC is
getting set to approve.

Dr. Du Mont told The Billboard
that he plans to get there first by
starting deliveries on his contin-
uous film scanner equipment
(color of black and white) before

the wyear is out, servicing both |

networks and stations, with the
former first on the agenda.
FPA Make-Up

The Film Producers’ Association '
includes Pathescope, Owen Mur- |

TELLS TV STA TIONS

phy Productions, United Woerld,
Robert Lawrence Prnduct'lnns,
Caravel, Sereen Gems and Trans-
film. TngethEr they handle TV
film commercial production for |
such important TV advertisers as
Lucky Strike, Camels, Ivory
Snow, Coca-Cola, the Ford Motor
Company, Gerber’s Baby Food,
General Mills, De Soto, Cmsley,
Continental Baking, Colgate-
FPalmolive-Peet, Pall Mall, Fire-
stone Hubber and many others.

ABC Readies
Pilot Film on

Grey & Davis

NEW YORK, Sept. 26—ABC-
TV is readying plans to {ilm
piolts on the Joel Grey show and
the Sammy Davis Jr. program.
Former will be shot toward the
end of October, while latter show
has been moved back to the end
of November. The delay has
prompted rumors about ABC
dropping Davis. However, the
William Morris office here said
the report was untrue. They also
denied a story that the web and
Davis would settle for a series of
guest shots,

The Morris office explained
that their agreement with ABC-
TV is that the Davis show will
be aired by the web as a series
only if the pilot is sold to a spon-
sor. Morris has a similar deal on
Grey, and the agreement also ap-
plied to the Danny Thomas and
Ray Bolger flickers, scheduled to
make their sponsored debuts over
ABC-TV this fall,

CBS-TV Film
Sells 4 More

NEW YO Sept. 26.—CBS-

TV Film Sales this week sold four
stations its Newsfilm service:
KLZ-TV, Denver; WCBS-TV,
New York; WBBM-TV Chimgn
and KNXT, Hollywood.
- The d&ll}" Newsfilm service
consists of 12 minutes of news
coverage—spot news, news fea-
tures and news background sto-
riez from around the globe. Ship-
ments are to be made by Air
Express.

CBS-TV Newsfilm has more
than 250 correspondents in this
country and abroad.

Rose Jewelers Big

Feature Film User

DETROIT, Sept. 26. — Rose
Jewelers has bought a second
major segment of time on Tues-
day evenings on WXYZ-TV, here,
running 9:30 to 11 p.m., after its
earlier 8-9 show. Both shows will
use feature film presentations.
With the new time, Rose Jewelers
is= one of the heaviest time pur-
chasers in the local market, airing
five shows a week. each running
from an hour up.

The firm has the 11:15 to sign-
off period on the station on
Thursdays, Fridays and Sundays,
using feature films. All time was
bought thru the W. B. Doner &
Company Agency.

www americanradiohistorv com

'--.- 5 ﬂg,_ﬁ

ELEMEHTS CIF TH E.

ADVERTISER & AGENCY FILM BUYING
TV FILM PRODUCTION _

DISTR:BUTION, SALES & MARKETING ’
NETWORK & STATION BUYING & PROGRAMING

“rnf f;-d weekl}',

FEATUEE TREATMEHT OF ‘!’HE Fnun MA'IN

TV FILH IHDUSTET

Film Block Bookmg
Scored by Hawley

NEW YORK, Sept. 26.—Distrib-
utors who had heard about it
were irked by a letter sent to
every video station in the country
this week by Mark Hawley Asso-
ciates, recently established TV
film broker. The letter blasted
out against what Hawley called
“block booking” of film, a prac-
tice which, he said, has had
ruinous results in ﬂ:ue maotion pic-
ture business,

The Hawley letter immediately
brought a counterblast against
“film-buying combinations” from
Matty Fox, head of Motion Pic-
tures for Television, Inc., biggest
of the feature film distributors.
Other major distributors queried
by The Billboard, while express-
ing their opposition to the prin-
ciples expressed in the Hawle
letter, did not choose to be quote

The Hawley letter declared,
“Block® booking means forced
buying. ¥ou buy what the dis-
tributor offers for sale at his price
and on his terms or you don't buy
at all." The cause of the situa-
tion, according to Hawley, was
that “a small minority of so-
called film distributors has been
able to secure control of a great |.
majority of all film available to
the TV market.”

Nol Package Plans
Hawley explained that by
“block booking” he was not refer-
ring to the various package plans
that virtually all of the distribu-
tors of half-hour and 15-minute

series have been offering new sta-
tions, beginning with Consoli-
dated TV Sales’ “Station Starter
Plan,” What he was complaining
about, he said, was the “library
deal,” in which a station commifs
a large part of its film-purchasing
budget over an extended period
of time for a distributor's supply
of feature {ilm, Westerns and
sometimes other miscellaneous
product.

Hawley in his letter asserted
that by representing scores of sta-
tions as their resident purchasin
agent, he could present a soli
industry facade against block
booking by instituting “block”
buying.

Fox, who was on the West
Coast this week, charged in a
statement to The Billboard yes-
terday that the goal of these T‘.T

- |ing combine is

film brokers "“is to get enough

stations into their own combines

to dictate prices to distributors.”

When and if that time ever

comes,” he declared, “I would

rather go out of business.” *
‘Buyer Pays’

Fox said: “We have always
maintained our position of not
gelling to stations thru buying
combinations because we feel
they must be compensated either
thru the seller or the buver of
films. Therefore, we have found
that ultimately the buyer pays
EanaF+l1' ]

He continued, “We feel that the
interests of the industry are bet-
ter forwarded by dealing directly
with station managers, with their
booking problems and market
needs. A station that joins a buy-
forfeiting its re-
sponsibility by showing that it
does not knew enough about its
own problems to buy its own
film. If we can effect any savings
on the sale of film, I would rather
pass them on to the station than
to a middleman who does nothing
to earn them."

The president of MPTV asked,
“What investment have these TV
film brokers in product or equip-
ment? I have $11,000,000 invested
in films." Fox went on, “There is
actually, at this time, a great
shortage of film preduct in TV, so
great that it will be years before
the supply catches up with the
demand. This, of course, is an-
other reason wh:.r stahnns buvy
large numbers of films." He con-
cluded, “By patronizing buying
combines, station owners will be
harming producers and the trade
in general, for they will be en-
couraging unhealthy elements in
the industry.”

ND Gridcast
Pix Bought

NEW YORK, Sept. 26.—Cities
Service this week signed to spon-
sor films of the Notre Dame foot-
ball games via WABC-TV here.
The films will be aired 7:45-9
p.m., Sundays, and have Harry
Wismer doing the commentary.
Ellington & Co. is the agency.
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