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AWARD BESTS
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$40 Mil Crosa

The personal appearances of
country artists thruout the Uniled
States and Canada accounl for at
least a $40.000000 gross. Thal's
agreed by buyers and sellers of
talent in all fields. There are said
to be at least 3000 locations
which pregent country talent on
a Tmrly regular basis. A recent
“Grand Ole Opry™ unil traveling
thru Texas grossed $80.000 in six
days. A single Sunday country
show in the Pennsylvania term-
tory grosses from $10,000 to $4.000

regulariy.

In Toronto, last year, Hank
Snow drew 20000 people to a
single performance and played
before QA618 people in nine days.
The packaged country unit of
Webb Pierce, Jean Shepard, Fer-
lin Huskey und T. Texas Tyler

drew 80,746 people in seven days,
audiences and
wed on page JO)

WCOP’s Fans
Like ‘Haylofts’

BOSTON, May 15.—The latest
example of the power of country
music and talent lo draw the pub-
lic is the consistent attendance
figures being racked by Baoston
radio station WCOP's “New Eng-
land Original Hayloft Jamboree™
i‘:‘mgr:m. starring Elloa Britt,

These are typical

he weekly show has moved
o a new erecled 1.B00-seat
auditorium.

The show hasz played to
acity houses since moving to
new broadcast auditorium, John
Hancock Hall Admission l:lﬂt'ﬂj_" .
are 81 for oreheest s and 78
cenls for the balcony. Since Jan-
uary, it has played ta 7,500 pald
admissions, while the station's
artists have played to over 20,000
people in personal appearances.

-
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S ectacular Selling Sells
Spectaculars for NBC-TV

Web Lines Up Half of Needed Big
Show Sponsors of 3-Night Specs

NEW YOREK, May 15.—NBC-
TV, in a series of razzle-dazzle
selling achievements, this week
eted about half the task of
finding sponsors for its three
groups of spectaculars, and ex-
pects to tie up the rest next week.
The entire series of Saturday
night extravaganzas, at least 10
shows and perhaps 13, which will
air 9-10:30 p.m. next season, was
sold to Oldsmobile thru the D, P
Brother agency.
The Sunday night situation is

2d NARTB Bid
For Petrillo,

AFTRA Peuce

WASHINGTON, y 15.—The
National Labor ﬁelatmn.s Board
is mulling the second proposal in
two wee tl:;é the National As-
sociation of Radio and Television
Broadcasters to bring about settle-
ment of a battle over bargaining-
representation by the .!.mencan
Federation of Musicians and the
American Federation of Television
and Radio Artists.

a brief filed

The HARTB in

this wesk urged the NLRB to|

“resolve the issue” as to whether
"~ AFM or AFTRA is the proper

- representative for em-

ees wiho, during the course of
A gingle perfﬂmm. play musi-
cal instruments, sing or engage in
ad lib comment. Acting manager
Charles H. Tower, of NARTRB's
Emplu:rer-emplnyee relations de-
partment, last month filed a Jetter
with NLRB seeking permission to
intervene in sup of a similar
motion by the erican Broad-
casting Company.

The NARTB's latest brief cites
“the importance to the entire
br industry of a pE-acE-
“ful settlement of the issue
calls for an NLRB motion w*hi-::h

will :IAJ’H for managers of
slations and networks the proper

(Continued on page 60) | 23
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not quite wrapped up, tho close
to being so. Hazel Bishop was
willing to bankroll the entire
Sunday package, but probably
will wind up taking half of theze
gshows, which will be programed
7:30-9 p.m. once monthly.

General Mills also is near sign-
ing for half the Sunday night
package, but its order, as yet, is
not in the house., And Reynolds
Metals has stated that it wishes
to buy a few of the Sunday night
E;tr&?a,gﬂm.ns. ‘tho where that
firm could be fitted into the pic-
ture is not definite,

-The network, however, intends
to work Reynolds into Sundays
somehow, Hazel Bishop would
have bought the entire series, but
the show follows the Toni-
sored “People Are Funny,” w ich
would have created a product
conflict. Bishop, obviously, will
be slotted in the last three quar-
ters of an hour,

Monday Specs

The Monday night spectacular
picture is the least settled. Two
sponsors, RCA Victor and Ford
Motors, are most likely to wind

up sponsoring §-9:30 that evening
next season,

An order from one of those
clients is expected to be in the
house by early next week at the
latest. NBC-TV, consequently,
confidently looks ferward to
wmppmg u|:| all its spectacular
sales by the end of next week.

Because of the sales action on
these three groups of spectacu-
lars, the chances are good that
Saturday night 7:30-8 p.m. will
be opened up for a new series,
which ia to be produced by
Worthington Minor.

The producer will probably
offer dramatics of a light roman-
tic nature in this hour and a half.
The web now feels that it can sell
such a series in the early Satur-
day nighttime period, altho there
has been some gpinion that 7:30-9
is toco early in the Ceniral and
Pacific time zones io get a large
enough audience,

The Saturday and Sunday spec-
taculars are to be produced by
Max Liesbman, and those on Mon-
days by Leland Hayward, with a
strong assist by Richard Whorl.

SPRING BRINGS
OUT SICK BEDS

NEW YORK, May 15 —
Spring has bmught with it a
rash of illness among radio-
TV execs, Included on the
industry's sick list dre Bud
Barry, NBC-TV vice-presi-
dent, bedded at the Univer-
sity Hospital with a liver
ailment; Chick Abry, ABC-
TV sales topper, recovering
from a back operation: .ﬂ.r-
thur Pryor Jr., .'Elatten
ton, Durstine ﬁaharn
vice - president huspitahzed
with a stomach ailment; Ir-
win Ezzes, Motion Pictures
for Television vice- -president,
suffering from bursitis of the
shoulder, and Jo Dine, co-
head of Dine & Kalmus, re-
cuperating after an operation
for a stomach ailment.

Geritol Wants
Jack Carter—If

NEW YORK, May 15.—CBS-
TV has an order for the new Jack
Carter situation comedy from
Geritol if it can deliver Saturday
nights 10:30-11.

The time period has been with-
drawn from sale, and another
client has first crack at it. An
effort will be made to find an-
other time period for Geritol, if

the Saturday period cannot be
cleared.

UHF IN SENATE SPOTLIGHT

FCC Has First Crack at Telling
Of Ultra-High’s Financial Woes

WASHH#GTDH May 15.—Con-
gressional interest in UHF
television will reach a new peak
next week when the Senate
Interstate and Foreign Commerce
Cmnmqiuc:tlpnﬁ_dd ul;cdufﬁmit_tte
opens its twice err earing
on ultra-high's economic plight.
The Federal Communications
Commission will lead off the
Eiiiﬂfﬂ&ﬁ The :hearing will recess

r three days, and will be
resumed a week or so after' the
National Association of Radio and
Television Broadcasters Conven-
tion which opens in Chicago May

Meanwhile, two other major
Capitol Hill developments aimed
to spur UHF expansion were: (1)
Sen. Edwin C. Johnson (D. Colo.)
introduced a bill to exempt from
federal excises all TV gets equ:p-
ped to receive UHF signals; (2)
Chairman John W. Bricker (R.
0.) of the Senate Interstate and
Foreign Commerce Commitiee
introduced a bill to extend the|gand
Federal Communications Com-
mission's authority to network
regulation, contending that a fac-|TV
tor in UHF turnbacks is lack of
network affiliation (see separate
story on Bricker Bill).

Sen, Charles E. Potter (R,
Mich). communications subcom-
mittee chairman, said he will stick
to his determination to
with the UHF hearing even tho
this will require his m SE8-
sions of the McCarthy-Army he
ing before a Senate mvesu:ﬂtmm

proceed|

subcommittee of which Potter is
a member,

FCC Chairman Rosel Hyde and
Chief Ecomomist Hy Golden will
be among commission witnesses,
Commission testimony will in-
clude ﬁm&ﬁﬂ of a new study
showing successes in some
areas and some communities and
tough going in others. The com-
mission is expected to point out
to the committee that UHF’s fu-
ture is a prosperous one, altho as
FCC Commissioner George Ster-
ling declared earlier this week,
“I‘-t 15 a h%ﬁmrﬁ pull for those

who have competition and it
takes capital, astute management
good ﬂ.a‘lesmamhip promotion and,
last but not least, ability to ob-
tain the best neiwork shows or

by originating programs that have
ular af

e mmmmslnn will further
ant out, as Eterhn ::hd that
‘there are puccessfu li-
censm" who “deplore the propa-

rogram that some are en-

by denouncing the
ﬁﬁd as being unp-nssnhile for a
Tlu I;I.nu-un of wi

EEﬂFH’.‘E

s &t the hearings

which open at .9 am. Wednesday (18],
incinds the UHPF oo-ordioeting commit-
ten: Prosident Glen E. McoDanfel of the
Radlo-Feetronles-Television Manufacturs
srs® Asscclation: Dv. Allen B. Du Moznk,
president of Allen B, Du Mont Labors-
tories, Ine.: Dr, Oeorge Baker, General
Eleciric Company; W. W, Waiks, Radle
of America; Blalr Foulds, Gen-

eral Preclabon Laboraiorics; w!ilinml ﬁ

soutisel, THF Television Assocla

:.“u'; Polle, Milwankes; Don Burion, WLED,
Munels, Ind.; Mortlmer Loewi, WIE, :Enll.,r-

Rivals Woo Firestone
Following NBC Divorce

NEW YORK, May 15 —
curtain was rung down this week
on Firestone's 20 years of associa-
tion with NBC, and exeriions

were Immediately made by CBS-
TV and ABC-TV to get the
business,

CBS-TV is trying to get.Fire-
stone to drop its musical show,
“The Voice of Firestone,"” and to
program another prestige-ty
stanzn which the network wo
E:n age. ABC-TV, on the other

d, will give Firestone a choice
of good time periods on its strong
prugra.ming nights for the spon-

resent program.
e the 5 ent obviously has

a preference for his “Veice of
Fireatune" because of his long as-
sociation, the desire {o make an
impact in nighttime TV and to
counter the programing of com-
petitors such as Goodyear may

w%ﬁ{l:: heavily in his thinking,
d Firestone move to either
CBS-TV or ABC-TV it is pre-
sumed that the advertiser will
continue to have a radic show
which to both networks would be
a vital part of the deal. The show
might “Voice of Firestone," if
that program is retained, or a
simulcast version of the pmpﬂaed
CBS-TV show, if the network

d | succeeds in gethng the Firestone

business.

In defense of its uustln
Firestone fraom the Monda %‘V
8:30-9 p.m. time period,
this week issued a al.at&ment
which said that it had offered
the advertizer Sunday afternoons
5:30-8. This time period, the web
claimed, would have arrested the
down trend of the Firestone rat-
ing. The advertiser evidently dis-
agreed with the network.

UHF | inked to

wood, Fis; Morrls Berman, New York
Boclety of Engineers; HSarkes ‘Tarslan,
Bloominglton, Ynd.; Viocent Luts, Tele-
vislon Berviee, Inc.; Lawrence Isrsel,
WENS, Plitsburgh: Thomas Mariin, Holly-
wood Broadceasting Company, Reading, Pa.:
Phillip Murrymen, Hridgeport, Conn.; John
Efan, Oklshoma ©City; Gordan Brown,
WBAY, HFochesier: Albert Beck, Tulaa,
Okln.; FRoberi Mullen, execullve dirsctor,
Hatlenal Cltizens' Associstion for BEduca-
tlonal TV; 8 W. Townseénd, WHEST, New-
cawplle, Pl..,. and 'Hl'ﬂ.li.lm J. Hﬂlp'r.l. De-

trolt.

0'Connor and
Durante Share
Texaco Show

NEW YORK, May 15.—Tex:ico
this week signed Donald O'Cons-
nor to alternate with Jimmy Du-
rante in the Saturday 9:30-10 p.m.
time period next fall on NBC-TV.
The program will occupy that
time period three weeks oul’ . of
four, the other week being used
for a spectacular.

The cost of the program is said
to be about %$40,000 each week
making it one of the top hudgeteni
half hours in TV. The Durante-
O'Connor combo is the only show
to be slotted at 9-10:30, the Punnl;!
which was vacated when “Your
Show of Shows" was dropped in
favor of a once-a-month spec-
tacular,

2 BALLROOMS

Marshall,
Block Both
Pull Well

NEW YORK, May 15—Altho
Martin Block has moved to
WABC, while Jerry Marshall has
taken over the deejay's old-time
slot r.:-n WHNEW here, there's still
enough audience to go around for
two al:e Believe Ballrooms,"
according to Fulse reports for the
first four months of this year,

Since Block left last January,
Jerry Marshall has not only main-
tained the former's high rating
standards in WNEW's 10-11:30
a.m. time period, but has upped
them slightly, with a 3 per cent
rating increase and a 7 per cent
ghare-of-gudience increase over
the same period last year.

On the “Ballroom's'" Saturda
marning spot, Marshall's Apri
ratings were higher than those of
the two previous months, and his
over-all audience for the four-
month period was fully

e&ua] to
Block's record pull in the slot last
{Continued on page 60)

Elgin Will
TV Hour'

NEW ¥YOREK, May 15—ABC-
TV is on the verge of gettlng
itself off the hook on its hi
priced dramatic “"TV Hour”
cently ankled Motorola) with
Elgin Watch mpany all but
pick up the alternate
week stanza this fall

It’s understood the deal is con-
tingent upon U. 5. Steel renewing
in October its sponsorship of the
“U. 5. Steel Hour," which alter-
nates with “TV Hour."

The weh‘ faced with sustaining
“TV Hour"” over the summer, is
trying to sell Elgin on the idea of
starting ita bankrolling earlier
than this fall.

Meanwhile, additional business
came ABC-TV's way as Florida
Citrus signed to sponsor “Twenty
Questlons” in the Tyesday night
8:30-9 slot starting the end of
next menth. Also, Continental
Manufacturing Company is pick-

Y&R Seeking
TV Shows for
Three Clients

NEW YORK, May 15.—Young
& Rubicam this week was pre-
genting shows to two of its clients
never previously in network TV
—Metropolitan Life and American
Can—and has gotten a new ac-
count, Whitman Chocolates,
whjch is also extremely desirous
of getting into the TV act.

Both Ameriecan Can and Metro-
pu]ii]:{an E.Ei.fe want prestige net-
work video programs. itman
Chocolates was with Ward Wheel-
ock, which is closing its doors.
The account went to Y&R be-
cause of its record in TV. Whit-
man will probably go in for holi-

ldaj' promotions on network TV,

Sponsor

Over ABC

up on a one-shot basis the

0-8 p.m. slot Monday, May
31, Inr a reprise of the Indianapolis
Ep&&dwn:.r auto races to be held
that day.

A&C Re-Runs
For CBS; ‘Boy’
Gets Renewal

NEW YORK, May 15 -CBE-T"J’
this week sold Saturda
11:30-12 to Campbell uu
Leo Burnett, Eegmmng une E,
the advertiser® will program re-
runs of “Abbott and Costelle” in
an effort to attract the kiddie
audience.

The network also succeeded in

tting a renewal from Plymouth
fe “*That's Boy," which i
now on Eat ays, lﬂ-lllzﬂﬂ p.m.
The Eddie Mayehoff vehicle, nov
in the sixth week of its first 1.
week cycle, evidently has made «
strong enough showing to win the
future support of the motor car

company.
Simulcast Policy

Dropped by ABC

NEW YOREK, May 15.—ABC's
policy of selling “Breakfast Club”

only to advertisers willing to si-
mulcast fell by the wayside this
week as the web wrapped up a
radio-o deal with RealLemaon-
Puritan mpany .for the Tues-
day and Thursday 9:00-9:15 am.
slot starting June 1, RealLemon
replaces Toni, who is ankling the
show at the end of this month.

The deal, which is for 52 week-
leaves the TV network free ¢
gell the TV time opposite il
Reall.emon radio segments 1o an
other advertiser,
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TV PLUGS RADIO
AND VICE VERSA

NEW YORK, May 15—A
radio and TV station here
will next week inaugurate a
year's program of cross-pro-
moting each other on the air
—possibly the first such deal
made in the industry, WABD
the Du Mont TV flagship, and
WINS, owned by Gotham
Broadcasting, finalized the
agreement this week.

WINS will plug the TV
station's evening shows from
6:30 to 8:30 a.m. daily. In re-
turn WABD will plug WINS'
morning fare.

Okay 4-Month
Trial of Tele
Audience Study

WASHINGTON, May 15
—Clearing the track for adoption
of a new industrywide TV aud.
ence measurement yardstick, a
formal go-ahead for a four-month
pre-testing study was given this
week by the Television Board of
the National Assocliation of Radio
and Television Broadcasters. The
gtudy will commence in a few
weeks,

Hailed by industry leaders here
as the biggest step ever under-
taken to establish the long-pend-
ing project for a continuing study
of TV set ownership and circula-
tion, the study will be climaxed
this fall by a pilot study prepara-
tory to putting into operation on a
yvear-round basis a TV broadcast
industry counterpart of the Audit
Bureau of Circulation (The Bill-
board, October 10, 1953; Decem-
ber 3, 1953; March 6, 1954; April
24, 1854),

The NARTE board’s approval of
the pre-testing study this week
came after the project received
encouragement from representa-
tives of networks, major advertis-
ing agencies and TV broadcasters.
The NARTB's subcommittee on
research will handle the pre-test-
ing work. The subcommittee is
headed by Hugh M. Beville Jr.,
director of research and planning
at NBC, and includes Donald
Coyle, director of television re-
search, C35; Edward Eadeh, di-
rector of research, Du Maont, and
Ward Quaal, Crosley Broadcasting
Corporation, Cincinnati.

Emphasing the importance “of
the upcoming pre-testing study,
Chairman Robert D, Swezey, of
the NARTE Television Board, de-
clared that one of the most diffi-
cult problems facing TV is “the
selection of a system which re-
duces to standardized form the
measurement of the medium’s cir-
culation.”

“"Advertisers know of the me-
dium’s selling power, a fact which
i1s demonstrated by tremendous
support which they have offered,”
swezey said. “But as we grow,
and before the nation is saturated
with stations—which may be quite
some time in the future—we feel
it is necessary to establish basic
policies now that will meet the
needs of the future when com-
petition becomes more intense."”

The circulation study plan,
fathered by Dr. Franklin Cawl,
consultant in marketing and ad-
vertising, was hailed by the
NARTEB board this week as "“a
new concept and approach to the
problem”™ of measuring audiences

and determining where they are
located.

Liss Files Suit
Vs. WABC-TV

NEW YORK, May 15. — Two
shows on WABC-TV here were
slapped with a plagiarism suit in
New York Supreme Court this
week by writer Howard Liss. Liss
claims that prior to January, 1951,

he submitted two scripts on
which the current shows, “An-
gels' Audition” and “So You

Want to Be a Comic," are based.
The scripts were returned to him,
but Liss claims an implied con-
tract exists,

~ He named as defendants Amer-
ican Broadeasting - Paramount
Theaters, Inc.; Robert F. Lewine,
Howard Field, Milzern Produe-
tions, Jerry Lester (emsee of the
latter show) and Broadway An-
gels, Ine, Lizs asked the court for
a perimanent injunction.

i quarter

NETWORK POLICING

WASHINGTORN, May 15.—Toss-
ing a bill in the hopper this week
to authorize the Federal Com-
munications Commission to regu-
late networks, Chairman John 'W.
Bricker (R., O.) of the Senale In-
terstate and Foreign Commerce
Commitiee indicated he hopes fo
stage a hearing on the legislation.

Altho there was an impression
in some gquarters that Bricker
hoppered his bill on the approach-
ing eve of next week's UHF hear-
ing largely to prod networks into
helping UHF and would be for-
gotten after the ultra-high hear-
ings are completed, Bricker indi-
cated he intends to see that his
bill isn't scrapped.

As proof that he is earnest on
airing the proposal, he has already
called upon the FCC tp start as-
sembling comments. In reviving
the chain broadcasting issue on
the Hill, the Ohio senator said he
has received “many complaints
from all parts of the country"” and
from several fellow senators criti-
cizing network methods of nego-
tiating affiliations.

Bricker in a statement on the
Senate floor said the FCC has no
control over radio or TV networks
and declared that neworks have
grown “to dominate the broadeast
[ield” since the enactment of the
communications law of 1834, He
said the ability of a station to get
nelwork programing determines

Ups & Downs
Of NBC Sales

NEW YORK, May 15. — NBC
radio this week lost a nighttime
advertiser and, in return, sold
four days of a daytime strip.
Kraft canceled “The Great Gil-
dersleeve,” now on Wednesdays
B:30-9 p.m., at the end of its cur-
rent cycle.

Toni, however, bought three

_ hours of "One Man's

amily,” and RCA Victor bought
another guarter hour of the soap
opera. NBC radio also expects to
do more business with Toni, pos-
sibly on Friday nights.

Bricker Bill Calls
For FCC Regulation

whether that station “lives or
dies.” )

If the FCC *“is hampered” in
carr:,rmglnut_ the Communications
Act's objective to make available
“to all of the people of the United
States a nationwide efficient
radioc and TV service,” =zaid
Bricker, “then Congress must act
accordingly.” He 3said he has
asked the FCC ,and other agencies
to submit comments as soon as
pogsible preparatory to commit-
tee exploration of the issue.

“FCC statistics show that since
the television freeze was lifted in
April, 1952, 72 television grants
to operate stations have been
dropped or surrendered by the
holders,” he said. “Of this num-
ber, 60 were in the so-called UHF
band while 12 were in the VHF.

“We have reason to believe that
many of these failures are due to
the fact that the stations were
denicd programs by the various
operating networks. It is that feld
which, thru this bill, we seek Lo
explore.”

CBS Gets One
Radio Client,
Loses Another

NEW YORK, May 15. — CBS-
Radio this week founrid a sponsor
for one of its packages and lost
one for another.

Chesterfield will pick up the

teb for  “Gunsmoke” Monday
nights %-9:30 p.m., EDT, begin-
ning July 5.

Cancelled, after a long career
as a sponsored show, 15 “Sus-

pense” which Auto-Lite is drop-
ping after June 7 in the B p.m.
time slot on Mondays. The pro-
gram will be sustained by the
network, but will switch with the
sponsored “My Friend Irma”
which is now programed Tues-
davs at 9:30.

oni and Manhattan Soap, who
co-sponsor Tennessee Ernie in the
T-T7:15 strip, are cutting back to
three each week. CBS will prob-
ably sustain the other two quar-
ter-hours. In the area of doubt as

to its future is "Mr. and Mrs,
North,”" which is sponsored by
Colgate.

WASHINGTON ONCE-OVER

WASHINGTON, May 15.—Rep.
Charles R. Howell's (D., N. J.) bill
to give radio and TV representa-
tion on the Federal Fine Arts
Commission will finally get a
hearing. probably in the week of
May 24. A Houze Education and
Labor Subecommittee, appointed
' this week to hold the hearing, in-
cludes Rep. Howell along with
Rep. Albert E, Bosch (R., N. Y.),
chairman, and Rep. Clifton Young
(R.. Nev.). The group is inviting
evervone interested either to ap-
pear as witnesses or to [ile state-
ments.

FACTS FORUM
UNDER FIRE ...

A lengthy probe ending with
minority and majority reports is
the prospect for the House Spe-
cial Committee to Investigate
Foundations since the question of
whether to look into wealthy oil-
man H. L. Hunt's Facts Forum,
sponsor of several radio and TV
shows, has come up. Rep. Wayne
L. Hays (D., O.) said at a hearing
thi= week that Factz Forum
money s being used [or propa-
ganda, and he said he'll insist on
a full investigation, but other
commitiee members appear cool
to the idea. They want to limit
the probe to the big foundations—
Ford, Carnegie, Rockefeller, Gug-
genheim. Hays says he'll press for

robes “of any foundation ['ve

ad a complaint about.”

NOW SOLONS STAY
HOME FOR TV? ...

CBS pgot a free, unscheduled
lug on the House [loor this week
rom Speaker Charles A. Halleck
(R., Ind.) Presumably notified in
advance by an enterprising CBS
E‘ulbhmst that Walter Cronkite's
ridav morning TV show would
include a *“take” from a high-
kicking musical show staged a
week earlier by a bev_i}.' of con-
gressional secretaries, Halleck on
Thursday called the House’s at-
tention to the event and concluded

Br BEN ATLAS

in the spirited manner of & com-
mercial announcer: “I would
recommend that you be just a
little late in coming to vour oflice
tomorrow morning in order that
you might see members of your
stalf perform to a nationwide

audience 8:18 tomorrow on
CBS."”

THIS BEER COCKTAIL
IS EXPLOSIVE ...

Whether TV, beer and baseball
can be mixed is the issue that'll
be hammered out by a Senate
Judiciary Subcommittee which
will stage a May 25 hearing on
the Johnson baseball anti-trust
bill. Originally aimed to block
Anheuser-Busch, Ine., brewer of
Budweiser beer, from invading
minor league baseball ter‘ritnr;r
via telecasts of the St. Louis
Cardinals games, the bill now is
a threat to the use of any pro-
fessional baseball in promoting
beer sales. The Senate Judiciari.'
Subcommittee report on the bill,
which will go a long way toward
seitling the issue, is expected by
mid-June.

MAYBE IT'LL MAKE
UHF ROSIER? . ..

If Congress goes alnng with
Sen. Edwin C. Johnson's (D.
Colo.) bill to waive taxes on TV
sels equipped for UHF reception,
it'll be a sure-fire Euarantee that

every color set will have UHF
gear. That's what the Radio-

Eleclronics - Television Manufac-
turers brass are ready to inform
the Hill. A RETMA survey shows
that plenty of sets are comin

out of the factories with UH

gear, but some manufacturers are
waiting to see how public demand
develops,. FCC Commissioner
George E. Sterling in a speech
earlier this week suggested that
they all jump on the bandwagon
now. A RETMA brass hat adds
that if Johnson's bill goes thru.
it'll pay them to do it.

infarmation.

Channel

Soles Representative

MEEKE

New York * Chicage * Les Angeles *
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Here’s the Color TV
announcement ad the public
hﬂsbeenwui'ing'ﬁsee!l...'.l.......-.-‘l-..

Here’s what creates more
customer-excitement than
you’ve seen since TV began? .. ccccccccccccecnse

Here’s the RCA Victor CT-100—
the Compatible Color TV set that
will make sales history for you?! ..cccccccceccccee

Here’s why the RCA Service
| Company is more imporiant
fo you than ever before! ....cccccccscsccscee

- Every year more people buy RCAVICTOR

RADIO CORFORATI OHNH CF AMERICA

The newspaper ad shown on the facing page is currently
appearing in cities throughout the couniry where color
television programs are, or soon will be, available.
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Major Network Affils Uneasy
On Eve of NARTB Convention

NEW YORK, May 15.— With
the National Association of Radio
and Television Broadcasters con-
vention in the offing, radio affili-
ates of both the CBS and NBC
webs were growing increasingly
restive.

The CBS affiliates advisory
board this week met with net-
work toppers here and vigorously
restated their opposition to any
sort of network spot participation

lan similar to one already put
into effect bECHBC The 'DDPDE
tion to the N plan from within
its ranks continued to be as stﬂut
as ever, but no action has, or will
be taken, to bring the digsident
affiliates together into a solid
force at the convention itself.

CBS-Radio's ition is that in
order to meet the competition of
NBC-Radio it must be able to
move in the same direction, CBS
furthermore believes that its own
power plan, the NBC tandem plan
and the ABC pyramid plan are all

Martha Raye
To Get Tues.
Spof on NBC

NEW YOREK, May 15.—Martha
Raye and a new sponsor will
probably team up to help pro-
Eram Tuesda{_‘l;. -9 IE . next sea-
son on NBC ilton Berle is
set to do 20 shows in that time
next season for Buick. And Gen-
eral Foods is likely to take a sub-
stantial number of the remaining
19 hours during the season for
Bob Hope, if it can iron oul con-
tract details with him.

Whatever hours are left will be
B{tched to a new sponsor with
artha Raye as the programing
bait. The Tuesday hour will be
her main chore next season, but
she is also likely to be used on the
“Colgate Comedy Hour" as a re-
lacement if any of the names
oked can’'t make it.

NBC-TV is waiting for General
Foods to complete its plans for
the time period before it makes
any formal pitch to other clients.

U.S. Pulse TY
Is Switch in
Rating Report

NEW YORK, May 15. — The
Pulse, Inc., this week unveiled its
new national TV ratings, which
will be based on the largest sam-
ple to be used by any national
service. Once-a-week ratings in
the “U. 5. Pulse TV"” will be
based on a minimum of 6,000 in-
terviewed homes, and Hunda -
to-Friday figures will be ha&ed
on at least 25,000 TV homes,

The :repl:lrt will be issued
monthly, beginning immediately,
and will reach subscribers by the
first of the month with the survey
of the first seven days of the pre-
ceding month.

The U. 5. Pulse TV supplants
the Pulse Multi-Market report.
Fulse will issue a separate report
giving national weighted ratings
of syndicated {ilm shows.

just blood brothers of the net-
work sﬁut pamu:i ation scheme.

The EHS aﬂlhates nevertheless
feel that spot participations do
not meet the problem of night-
time radio. The network, at this
moment, is taking no action but is
waiting to see how NBC works
out its problems with affiliates
and whether the plan succeeds
with advertisers,

Information 15 that only a few
of the lar ‘iz«l NBC affiliates op-
posed to the plan have changed
their tune. There is a solid body
of opposition which continues to
fight it. These are stations iIn

medium sized and large cities
which have strong signals and
cover large areas. These stations
have built up their local income
to the point where network in-
come is of secondary importance,
and feel the web is competing for
the same advertisers at rates
about half of those being used b

the outlets. Other stations whic

are dependent upon network in-
come must go along with the net-
work,

The CBS affiliates meet on next
Monday (24), when the NARTB
convention starts. The NBC affil-
iates have no meeting scheduled
prior to the convention,

lke Salutes NARTB;
Membership at Peak

WASHINGTON, May 15.—The
National ﬂssumahun of Radio and
Television Broadcasters will enter
their 32d annual convention in
Chicago May 23 with a salute from
President Eisenhower and with a
peak strength of 1,832 members,
a gain of 8 per cent over last year.

NARTE President Harold E.
Fellows will read a lengthy mes-
sage of greetings from President
Eisenhower to the convention
which will be staged at the cul-
mination of the association's latest
membership drive, The AM mem-
bership of NARTB now totals 1,128
compared with 1,083 a year ago,
while television membership has
jumped from 148 a year ago to
255 today. Assceiate membership
has grown from 88 to 114 in the
game vear. A drop in FM mem-
bership from 373 to 329 is mainly
the result of FM station deletions.
A total of four television and two
radio networks are active mem-
bers.

Among features of the conven-
tion agenda will be the television
film workshop on how, when and
where to buy TV film to be con-
ducted by eight panelists, Harold
See, KRON-TV, San Francisco,
chairman; Paul Adanti, WHEN-
TV, Syracuse; Martin Campbell,
WFAA-TV, Dallas; Klaus Lands-
berg, KTLA-TV, Los Angeles;
Marshall Pengra, KLTV (TV), Ty-
ler Tex.; Elaine Phillips, WSPD-
TV, Toledo; Irving Rosenhaus,
WATV (TV), Newark, N. J., and
Raymond Welpott, WRGB (TV),
achenectady, N, Y. The weorkshop
will run from 4:15 to 5:30 Tues-
day, May 25.

The high level of aectivity
planned for the convention is re-
flected in the scheduling of more
than 20 separate events not on the
official conventlon agenda. These
will lead off Saturday, May 22,
with separate sales meetings of the
Radio Corporation of America and
the Gencral Electric Company and
a meeting of Motion Pictures for
Television, all set for 9 a.m.

Sunday, May 23, will feature a
meeting of Central Broadeast Com-
pany at 8 a.m.; board meeting and
luncheon of Broadcast Mugic, Inc.,
10:30 a.m.; the Television Pioneers
dinner, and MBS affiliates meet-
ing, 2:30 p.m.

Latest events scheduled for
Monday, May 24, include meetings
of the Radio-Elecironics-Television

WCAN-TV APRIL RATINGS

SHINE IN UHF

MILWAUKEE, May 15.—In

view of the recent and numerous
farlures of UHF television sta-
tions thruout the country, the
ARB ratings in the Milwaukee
area for the week of April 1-7
are especially interesting.

The ratings show that WCAN-
TV, Milwaukee's UHF station,
only eight months old, has topped
the veteran VHF station, WTM.J-
TV, in many msatan-::es for the
viewers' listening time.

Lou Poller, station manager of
WCAN, said: “In view of the
numerous UHF failures, coupled
with the UHF hearings slated
for next week, thizs accomplish-
ment is especially noteworthy.
And this, with only a 62 per cent
conversion, according to ARB.”

The station, however, figures the
conversion at 70 per cent.

DARKNESS

Poller, whe is also the president
of the UHF Association, is slated
to appear before the Senate group
in Washington Thursday, May 20,
to testify in behall of {T}IF.

WCAN is the exclusive CBS
ogutlet in Milwaukee. While in
many instances top ratings were|
achieved with CBS programing,
the UHF outlet bested the compe-
tition in 26 instances on local
programing,

The top-rated ﬁrngrm was "1
Love Lucy"” with a 30.7T rating
against a 29.0 rating for the com-
petitive "Life Is Worth Living"
show, featuring Bishop Sheen.
Top-rated syndicated film show
was "Badge T14" with 22.2. The
station claims 300,000 viewers in
its signal area since it upped
its power to 212,000 watts.

Manufacturers’ Association broad-
cast equipment group, 9 am.;
Television Advertising Bureauw, 8
a.m.; Daytime Broadcasters’ Asso-
ciation, 9 am.; Edward Petry
Company, 10 am.; Council on
Radio Journalismm, 9 am.; CBS
affiliates, 8 a.m.; University Asso-
ciation for Professional Radio Ed-
ucation, 10 a.m.; NARTB sports
commmittee, 11 a.m.; Drew Pear-
son's service group, 5 p.m.; Broad-
cast Advertising Bureau Board
luneheon, noon; NARTEB luncheon
for State broadcasting association
presidents, noon, and BMI-NARTB
“Old Timers' Dinner,” 6:30 p.m.
Chief speaker at the “0Old Timers’
Dinner” will be the Pakistanl am-
bassador, his excellency Syed
Amjad Ali, and a »ioneer hall of
fame award will go for the first
time to a pioneer broadcaster with
a scroll presented in memory of
the late John J. Gillin, of WOW,
Omaha,

Talent Notes on
Air and Screen

Warner Bros, is negotiating
with Norman Brokenshire., radio
announcer, for the filmed story
of his life. His autobiograph
“This Is Norman Brokenshire,"
selling well. . . . Edward R. Mur-
row and Elmer Davis, news ana-
lvsts, have been selected by the

sevelt College Association as
the 1954 award winners for “dis-
tinguished service to the prin-
ciples of American Democracy.”
Bill Huhm has been re-as-
signed to “Your Show of Shows"
for next season as associate pro-
ducer and director. . . . John E.
McCarthy., formerly at Station
WXYZ-TV, Detroit, and more re-
cently a network actor, has joined
the announcing staff of WPIX,
New York.

Effective May 17, Max Wrylie
will become the only writer as-
signed to CBS' “Secret Storm."
. » . Perry Leiferty replaces Ira
Cirker as director of “Valiant
Ladv" for four weeks while
Cirker is in Europe. . . , Alan
Sands, TV writer, has been aP-
pointed exec producer of WABD's
New York, "Movie Quick Qul..{.."

Leslie Nielsen will star on
“Studio One” on Mavy 26. . . .
Nina Foch will appear in the
CBE T"i.F color show, “New Re-
vue,” on May 28,

Artists Te H’ilﬁne Parker has
set Evel all on "“Hit Parade,”
Henay Granville to do the Lilt
commercial on the Loretta Young
film series, Rosemary Prinz to do
the Holiday ecigarette commer-
cial on “Plainclothes Man." Rud
Lowry on “Suspense,” Helen Ar-
den into the Red Buitons show,
and T Van Tell into the
“Rocky King" show, i

Larry Lesueur, CBS-Radio
news correspondent who landed
in Normandy with the 4th (Ivy)
Infantry Division on D-Day, will
be guest speaker at their national
reunion on June 5 at the Hotel
Statler, New York, . . . Regina
Resnik, Metropolitan opera so-
prano, will perform her first dra-
matic role on TV and sing an
aria when she visits “"The Gold-
bergs” on May 25.

ABC-Radio Claims Tops
In Ayem Soaper Field

NEW YORK, May 15.—ABC-
Radio’s morning soap opera block
has racked up impressive audi-
ence gains for the web, according
to an ABC research report on
Nielsen ratings for the first full
week of April, as compared with
ratings for the same period last
year.

I the average Nielsen ratings
for these one-week periods can be
considered indicaiive of the
changing icture thruout the

ear, then ABC-Radio during the

ours of 10 to 12 noon has been
pulling hefty segments of the lis-
tening audience away from CBS,
MBS and NBC.

According to the study, ABC's
average rating for its sponsored

FCC Issues 5
Video Grants

WASHINGTON, May 15.—The
Federal Communications Com-
mission this week issued five TV
grants, including one to the New
York Municipal Broadcasting
System for Channel 31, The Sys-
tem now operates the city's Radio
Station NYC. These grants
bring total authorizations to 681,
of which 573 are post-freeze
grants, including 29 non-com-
merecial, educational grants. With
71 grants canceled, outstanding
authorizations now number 610.

The four other grants this week
wenl to John F. Easley, Channel
12, Ardmore, Pa.; KCOR, Inc.,
Channel 41, San Antonio; Wis-
consin  Valley Television Cor-
poration, Channel 7, Wausau, and
the Goodwill Etatmn. Ine., Chan-
nel 12, Flint, Mich. In grantmg
a CP to the Goodwill Station,
Inc,, the FCC denied competing
apphcalmns by the Trebit Corpo-
ration and . 5. Butterfield
Theaters, Inc.

MIAMI BEACH, May 15.—The
Storer Broadcasting Company
has consolidated its national
headguarters operations here in a
new three-story building, thue
bringing under one roof opera-
tions previously handled in Mi-
ami; Toledo, O, and Birmingham,
Mich., offices.

shows from April § to 11, 1953

was J.4; CBS' was 5.0; MBS’ was
1.9: NBC's was 4.0.
One yvear later, ABC  Thas

jumped from third to first place
with an average rating for its
week’'s programs of 4.0, while
CBS declined to 3.8, HBE to 1.7,
NBC to 3.4.

4 Soap Operas

Set on NBC-TV
Summer Sked

NEW YORK, May 15.—NBC-
TV this week set half of its late
afternoon summer schedule, Four
soap operas will occupy the hour
from 3-4 pm. Beginning July 5,
“One Man’s Family” will be
switched to 3-3:15; cter and
Gamble will program a soap op-
era of its own choosing in the
following quarter - hour, “First
Love," a new soaper, goes at 3:30,
and P. & G. will use the last
guarter-hour of its 3-4 time for
another deterg&nt drama.

Going inte “Family's” current
10:30-10:45 a.m. strip in July will
be "Member of the Press,” which
will illustrate the trials and trib-
ulations of a widowed female re-
porter. The web hasn't decided
what it will program between
4 and § p.m.

TV for Rallies

Dems Studying
Closed-Circuit

WASHINGTON, May 15—A
proposal for a closed-circuit the-
ater TV hook-up of Democratic
campaign rallies next fall is being
considered by the Democratic Na-
tional Committee. but party of-
ficizls are doubtful that the idea
will materialize unless a workable
plan can be developed to assure
“financial and mechanical” sup-
port from Stale organizations.

Altho the idea for the Demo-
cratic hook-up originated with
Theater Network Television, the
national committee is not com-
mitted to engage TNT if the plan
|materializes, a spokesman said.
The committee will consider use
of closed-circuit facilities of com-
peting firms, which include box-
office television.

Several members of the Demo-
cratic National Committee consid-
er that a closed-circuit hook-up
during next fall's congressional
election r:ampalgns would be a
useful money-raising and vote-
getting venture, but 1t is felt that
the plan cannot be put into effeet
unless local party organizations
take the initiative in working out
plans to guarantee ample audi-
ences ready to shell out a decent-
sized box-office admission fee
which would entitle them to"en-
gage in a political rally, wi a
TV political show interlarded with
professional entertainment, and
perhaps partake of a box supper.

The National Committee this
week began laving the gropnd-
work to sound out local party
chieftains as to whether the idea
can prove workable.

ANTI-ALCOHOL

100 Want in

On Bryson
Bill Hearing

WASHINGTON, May 15.—More
than 100 witnesses have notified
the House Interstate and Foreign
Commerce Committee that they
want to testify at the commit-
tee’s hearing next week (19-21)
on the Bryson Bill to ban TV-
radic beer and liguor com-
mercials. Chairman Charles Wol-
verton (K., N. J.) is trying to
scale down the number of appear-
ances to 20 with the hope that
the rest will be content to file
statements, but thus far he is
having no success.

Meanwhile, a Senate Interstate
and Foreign Commerce Sub-
committee 1= going sahead with
ﬁr&paratinns to stage a June 19-21

earing on the Langer counter-
part measure. . .

Opposition to the legislation
will come from representatives of
advertising interests, labor groups,
distillers, wine interests and
brewers. Supporting the bill will

be six congressmen, including
Reps. Ben F. Jensen (R., Ia.),
James C. Davis (D, Gaj and

Gracie Pfost (D., Idaho), and
spokesmen of the Women's Chris-
tian Temperance Union, National
Grange, Knights of Good Temp-
lars, and various church groups,
including Methodist Bishop Wil-
bur E. Hammaker.

NEW YORK, May 15.—Levo-
lor - Lorentzen, Venetian blind
components manufacturer, has
earmarked $750,000 for its 1954
advertising and sales promotion
campaign, with TV &nd national
magazines as primary media. The
firmmn will sponsor the “Short
Storv Theater” on a national TV
spot basis for the third consecu-
tive vear. The agency is Friend-
Reizss-McGlone.

NBC to Re-Sked Sat. Ayem
Time With ‘Home’ & ‘Today’

NEW YORK, May 15.—In the
talk stage at NBC- is a new
plan to program Saturday morn-
ing next 