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PRICE 25 CENTS

By JIM WICKMAN

CHICAGO, May 22, — The
bright, familiar lights of the tav-
ern juke box can soon be dimmed
‘lil'{rl new customer magnet: Color

With color television sets,
~priced at $1,000 and up, already
appearing on the market, tavern
wners are beginning to see the
pasibilities of another potent
ans of atiracting business,

The day of “We Have Color

" gigns, stretching across tav-

n windows from coast-to-coast,

®ITIS Near.

uke box operators remember

years—1945 to 1948—when
V signs first appeared in force:
Juke box plugs were pulled in
taverns during the busiest hours
s0 as not to distract television
viewers, and juke box play fell
from 30 to 40 per cent below nor-
mal. Many marginal locations
had to be dropped by operators
altogether. The first three years
of television have since been con-
sidered one of the most grueling
periods in the juke box industry.

Business Boost

“A chance to pull John Q.
Public from his home.™ That's
what most tavern owners think
about color TV, according tno
Henry Bugielski, executive secre-
tary of the Relail Ligquor Dealers'
Protective Association of Illinois.
Bugielski sald that in his opinion
“taverns would lead the way in
color television,” He explained
that even the reluctant tavern
owner would be forced to buy &
oef as =o00n us a near-by spol
installed one.

Sid Kaye, editor of the Bever-
ge and Tavern News, agreed
with Bugielski. “Tavern owners
are forced to observe the law of
self-preservation,” he said. “Once
® neighborhood spot installs TV,
rmer-s in the area must buy one,
oo, if they want to stay in
usiness.” %

Summing up the set manufae-
furers’ viewpaoint, Joseph B. Elli-
ott, executive vice-president of
the Radio Corporation of Amer-
ica, sald he expected taverns to
be good customers for color tele-
vislon even ot $1,000 a set, Elliott
pointed out that in the earlier
days of black and white, taverns
huppily shelled out $1,000 to draw
new customers.

Thus, on the surface, conditions
g2em Lo parallel the early days of
black and white sets: a curious
public high-priced sets, an antici-
bated boom in tavern business

: an expected cut in juke box
iay.

olor for 95%
omes by ‘55

BOSTON, May 22. — Network
lor video will be available in
ea= covering 85 per cent of the
tion's TV homes by the end of
154, according to Hugh M.
ville, research-planning direc-
r of NBC. The estimate 15 based
jpon orders placed by NBC video
ifiliates alone for color equip-
nt capable of carrying web
ititichrome shows, and upon the
ell System's plan for color cir-
it extension

As of April 1, total TV eireula-
bn was 20,405,000 following a
np of 6,239,000 during the pre-
ding year, according to Beville,
i2 represent a 27 per cent rise
er the 12 months.

Color TV Threatens

‘Tavern Juke Boxes

Coin Operators Plan Counter Strategies,
Tho New Attack May Be Temporary

However, there are four factors
today which might well soften
the impact of tavern color TV on
juke box grosses:

1. About 30,000,000 families in
the U. 5. already have television
sels.

2. Color programing this fall
will find NBC-TV and CBS-TV
each airing two or three shows
weekly, compared with a much
heavier schedule per station,
when TV first made its debut.

3. Stations must invest roughly
$18,500 in additional equipment
before they can telecast a net-
work color rhow, plus $35,000 to
$60,000 for local color film trans-
mitting equipment and another
$125,000 or so for two local live
color camera chains, (See other
stories this issue.)

4, juke box operators have
made important strides in selling
the value of their selective music
to tavern keepers,

3. The same shows are availa-
ble to the viewer on regular black
and white TV, bolth in taverns
and at home,

N. Y. COPA WILD
FOR DURANTE,
BARRY SISTERS

By BILL SMITH

Jimmy Durante can look
back on his opening at the
New York Copa as one of the
highest spots in his long show-
biz career. He was a legend
here brought to life. In no
other branch of the business
can he lel go as on a cafe
floor; in no other field can his
contrived lunacies get the re-
action as from a night club
audience sitting practically in
hiz lap. And on this night he
got ‘hem all.

Durante's material is too
familiar to require detailing.
However, he added to his
brusque madness with a
touching sentimental routine,
a tribute to the long departed
Lou Clayton, that was a very
effective piece of theater,
even tho hackneyed.

Durante was at the piano,
Eddie Jackson was chanting
at the mike and a baby spot
threw a moving light rcross
the floor following an imagi-
nary Clayton tapping to “Tea
for Two."

But outside of this touch, it
was the same old mad Du-
rante, pitching piano tops,
sheet music and other props

Video Film Industry
Sees Pot o' Gold at
End of Tint Rainbow

Pictures’ Economy Points the Way
To Color Future at NARTB Meet

By SAM CHASE

CHICAGO, May 22.—The up-
coming color television era prom-
ises to spur the growlh of tele-
vision film beyond anything that
the new and burgeoning [field
has yvet seen.

The 32d annual convention of
the National Association of Radio
and Television Bro.dcasters,
which opens here tomorrow (Sun-
day), will find that color TV has
joined TV film as the leading
source of conversation, both on
and off the convention floor.

That the development of multi-
chrome as a commercial reality
will have profound and beneficient
effects upon the film business is
bound to become the most im-
partant long - range subject to
dominate this yvear's meet.

Boom for Film

In the early days of television,
tavern owners found TV sels a

{(Continued on page 100)1

at Jeck Roth on the drums.
Az Durante went into each

bonanza for their business., Cus-| familiar tune, “Umbriago,” |ger boom for lilm is an inescapa-
tomers crowded in to see the new | “Jimmv the Well Dressed |Dle one, based upon some
wonder of the day. Thruout this| " (Continued on page 28)|unalterable economic facts of

broadcasting life.

The coanclusion that eolor iz
certain to create a new and b

NEWS OF THE WEEK

TV Industry Re-Unification

A Prime NARTB Objective . . .

Effortz to re-unify the TV indusiry within
the National Association of Radio-TV Broad-
casters 1s likely to be the higgest behind-
the-scenes news at the NARTB convention
next week. President Harold Fellows, dis-
mayed at the splinlering efforts of special
interest group, is likely to lead. such efforts.
... Page 2

Auto Mirs. Woo TV Audience
With $8.400.000 Outlay . . .

General Motors and Chrysler will spend
$8,400,000 for new video shows next season
in an all-out ding dong battle for car
L s P e T o Page 2

TV Writers Vote Network
Sirike If Parleys Fail . . .

Western membership of Television Writers
of America empowers strike against webs if
no contract is forthcoming, Eastern mem-
bership of union votes this week, with a
gimilar action likely. ....ccccveua.. Page 3

AFM-AGVA Toronio Feud Grows;

Canadian Nat'l Show a Pawn ...

Canadian National Exhibition a football in
the fight between Toronto AFM local and
AGVA. Toronto musician head offers $10,000
to CNE to hire British or Continental acts.
CNE plans appeal to Canada Labor Ministry.
N e i T i T YR Page 26

New York City 5 Per Cent Tax Alerts
Showbusiness; Warning Cited . . .

Indiecated passige of New York City § per
cent admissions tax raises storm of protest,
Entertainment industry urged to combat
discriminatory and crippling levies by plan-
ning and concerted action. See editorial.
.................................. Page 26

Older Names Lead on Records

Few New Singers Break Thru, ..

The youth movement that swept records a
few years ago appears to have dissipated
itsell. Few new singers are breaking thru
and the old-timers are back on top of the
AREY. s o' = S & e v alhS TITYRTY o | . bt il

Songpluggers Irked as Gleason
TV Show Grabs Tune Credits . . .

Publishers and song-pluggers yell help when
Jackie Gleason’s TV seg pushes pop tunes otf
the Peatman TV listings. But Dr. Peatman
comes thru with a decision worthy of
Eul'ﬂmnnl -II--IIllIlllilili‘liillllll-Fig‘ 31

Record Cum;ll.ni&l Schedule

Top Names for Summer Drive . « «

New records by the biggest names will be
coming thru all summer long. The drive for
extra business by record manufacturers aids
“Operation Pushpop," the first all-industry
promotional effort. ........ i flg A Page 31

Prominent Fair Official
Moves From North to South . . .

Frank H. Kingman, head man at the Brock-
ton {Mass.) Fair for 22 years and executive
secretary of the International Association of
Fairs and Expositions, on Oectober 1 will
switch to Winston-Salem, N. C, to manage
tne fair and a new $1,250,000 coliseum.
& @S EE R RE N EEEE R EeE R e e 411-1-1-!-1:--.-?-.'9" Eg

Automatic Lunches for
New York Office Workers . . .

The. first serious wvender answer to white
collar workers’ snack-appetite proves eoin

chute method a welcome convenience,
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OPERATION PUSHPOP is on the way

TO INCREASE RECORD ACTIVITY NOW AND ALL THRU THE SUMMER

The key to the situation is the
relatively low cost for an indi-
vidual TV station to install equip-
ment to transmit color film, as
against the expense for equiprlng
to air local live originations,
which can be over four times as
costly. Another major cost factor
which stations must consider is
that operating costs;, after the
equipment cost factor, are almost
10 times as high for [i.cal live
saws ag for local film shows,

Spol Check

A spot check of broadcasters
indicates that outside of New
York and Hollywood, the wvast
majority—ranging up (o 350 per
cent—plan to follow their modi-
fying for airing network color-
cazte with installation of equip-
ment to broadcast local film

rograming. On the other hand,
ew outlets plan to start their
color careess with equipment for
airing 'ocal live shows,

An outlet contemplating the
various costs involved runs into
the unalterable fact that it can
equip itself completely to trans-
mit color film for less than the
cost of a single live camera
chain. And few stations will op-
erate with less than two or three
cameras. This makes the initisl
cost for transmitting local live
color far above that for airing
color film.

Talent Angle

This, plus the fact that stations
have already learned that loeal
live talent cannot compete with
top quality syndicated film
shows, either in sponsor or rating
appeal, leads to the only possible
conclusion: Comes color, and
film for TV will do better than
ever,

We can expect to see, in the
color era, even such local live
standby airers as cooking and
other service shows replaced by
film. The outlets will either have
to continue such stanzas in black
and white or shift over to a {ilm
replacement,

hile not many film seri s have
yet made the move to color (see
chart in this issue), virtually
every leading TV film producer

is now in the midst of debatin
(Continued on page l.'ii

Congress May
Rescue UHF

WASHINGTON, May 22.—The
current Hill probe of UHF's eco-
nomic plight may be on the verga
of expanding into a far-reaching
re-ecxamination of federal broad-
casting policy and possibly an in-
vestigation of congressional re-
lationships with the Federal Com-
munications Commission.

Observers ame wondering today
whether & fracas in the pattern
of the Army-McCarthy hearing
may have been touched off by an
emotional climax reached vester-
day (21) when FCC Commiszsioner
Frieda S. Hennock, who has been
demanding a freeze on the VHF
grants in order to give UHF a
chance, weepingly raised the ques-
tion of “unethical practices” and

{COnEg ressional Iesiure,

Miss Hennock's outburst drew a
quick rejoinder for the record by
(Conlinued on page 3)

i
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Fellows' Behind-Scene Moves
At NARTB Aim at TV Unity

Prexy Would Mend UHF-VHF Breach,
Reach Harmony With TVAB Faction

CHICAGO, May 22.—Behind-
the-scenes efforts to re-unite the
TV industry within the National
Association of Radio & Television
Broadcasters are likely to prove
the most significant off-the-floor
activity at NARTB's 32nd annual
convention beginning here to-
morrow (Sunday).

The convention falls at the
very moment when events are
reaching a climax that in effect
pit the stations against the net-
works and the UHF stations
against VHF outlets. Undoubt-

¥y a prime mover in the at-

tempt to restore unity in the in-
dustry will be Harold Fellows,
president of NARTB.
It will be the largest conven-
tion in the Ez—ﬁear history of the
association. The latest registra-
tion figure is placed at 2,500
Last year's registration in Los
Aﬂfﬁl&s was 1,806. A new high
w

also be made in the number vV

of exhibitors, 126.

On the eve of the convention,
Fellows voiced dismay at the
widening breach within the in-
dustry. It would be better for
telecasters themselves and the
public they serve if special inter-
est groups would bring up their
problems for democratic consid-
eration before existi represen-
tative bodies within the industry
before launching their individual
efforts, he told The Billboard.

Fellows clearly indicated that
he was referring to the formation
of the Television Advertising Bu-
reau by a group of leading inde-

dent station owners and to

e efforts of the two UHF or-
ﬁ-m“nm to obtain a new freeze
rom the Federal Communica-
tions Commission (zee Washing-
ton story on UHF hearings),

The organizing committee of
TVAB, which will be officially
launched here Monday (23), voted
last week that the bureau pro-
mote sales for stations only and
not serve the networks directly.
Only stations will be eligible for
active membership.

As a result, NARTB has taken
a hands-off policy toward TVAB.
The fate of NARTB's vear-long
plans to develop its own bureaun
to promote TV as a whole hangs

Buttons Stays
At CBS Despite
Sponsor Loss

NEW YORK, May 22. — CBS-
has decided to keep Red
Buttons under contract in spite
of the fact he is being dropped by
General Foods at the end of this
season. The network will pro-
gram two spectacular series on a
once monthly basis each, and
Buttons can be used for them or
for other chores. The network
has far from given up on him.

CBS-TV will probably use its
top talent to host the once-
monthly Chrysler variety show
on Thursday night. Since only
13 are to be done, such personali-
ties as Jackie Gleason, Perry
Como, Ed Sullivan, Red Skelton,
Buttons, Lucille Ball and Desi
Arnaz, together with a few other
stars, will probably act as emsees.

The other spectacular will
probably be purchased by West-
inghouse, but plans for its format
are being kept under wraps.

NBC Sells

Out Sid

Caesar, Nails Others

NEW YOREK, May 22—NBC-
TV this week mafped up three
aamwra to sell out the new Sid

esar Show, and nailed down
other hankqul_'[em for its spectacu-
lars, American Chicle, RCA-Vic-
qt:l]]ir a;:ﬂd Speﬁlel will be the three

ents on the Caesar program
next fall :

The Caesar show will air Mon-
days 8-9:30 p.m. three weeks out
of four each month, with a color
spectacular on during the fourth
week. Speidel was the co-s
of "Name That Tune,” whirﬁ will
be ousted from 8-8:30 next season
to make room for Caesar. Speidel,
incidentally, also bought 52 weeks
of participations in “Home,” to
begin shortly.

Sales developments on spectac-
ulars saw Reynolds commit itself

for three of the Sunda
ganzas next season. Half of the
remain 10 will be purchased
by Hazel Bishop, but NBC-TV
will have to find another client
to replace General Mills, which
this week decided against sharing
them with the lipstick company.

RCA-Victor this week commit-
ted itself for half of the Monday
night spectaculars, which are to
run once monthly in the 8-9:30
time period. It is expected that
Ford institutional will purchase
the other half by the end of next
week.
tht}lds;:mul:rliéesdast 5 we&kghbﬂught

e entire turday night spec-
taculars on HBE-T‘U’.Y

extrava-

on the decisien of the board of
directors at its meeting Monday
(24), A planned meeting of com-
mittees from TVAB and NARTB
to seek a mode of co-operation
never came off.

TVAB Objectives

Dick Doherty, consultant for
TVAB, said he expected to come
out of Monday's meeting with
about 20 per cent of the country’s
stations In TVAB membership.
A G0 per cent cross-section of the
stations would be reguired to
meet the $500000 budget laid
down for the current year. But
half that amount would put
TVAB In business.

Pending election of its board of
directors, TVAB will be run by a
13-member executive committee
chaired by Dick Moore, manager
of KTTV, Los Angeles. The board,
which is expected to be function-
ing by the end of July, will de-
cide what groups will be eligible
for associate membership and
how they will be assessed. Sta-
tion reps, ad agencies and TV
film distributors will most likely
be invited.

It is also conceivable that ef-
forts will be made to make asso-
ciate membership available to
the networks.

Urges Sports
Coverage af
Local Level

CHICAGO, May 22 —Jerry N.
Jordan, of N. W. er & Son, is
slated to make a strong pitch for
greater airing of sports events on
a local level when he participates
in a panel on the sports question
Wednesday (26) morning at the
iadlu-T"if broadcasters convention

ere.

Whereas sports have had their
major exposure via the networks
up to now, Jordan will point out
that any e sion of sportscasts
must come locally, and that altho
web sportscast have done a fine
job and constitute a good start
toward widespread sports cover-
age, the big development yet to
come must be individual radio
and TV broadcasts.

of

Mutual promotion efforts
broadeasters and sports outfits is
an essential, Jordan will say. He
plans to urge station execs not to
promote in general terms of a
game which will be played, but
rather to push specific personal-
ities whose exploits may or must
make the game of particular
interest.

Dear Mr. Fellowa:

and Television Broadcasters.

night in the homes of America.

material advance.

Mr. Harold E, Fellows

Presidani

Mational Association of Radio
and Television Broadcastera

1771 N Siresf, N. W,

Washington, D, C,

THE WHITE HOUSE
WASHINGTON

FPlease give my warm greetings to the National Assoclation of Radio

Together you represent an industry of uncommen vigor and enterprise.
It was only a few years ago that many of us heard the first radios,
Television, born yedterday, is already full-fledged. Color television
will be widespread tomorrow, Multitudes of new glectironic marvels
will soon be developed. Your industry has indeed risen swiftly to
great power and influence in America.

With your growth has come sobering responsibility == to exercise
prudent control over this vibrant new force which is at work day and
You have bacome our Fifth Estate -«
reguiring, like the Fourth Estate, dedication to accurate, objective
news gathering and reporting. You have forged & mighty political
instrument that must fairly present men and igssues to the public.
have opened new doors to commerce, providing vast sales opportunities
and employment for thousands of our people, but compelling care in
your manner of prosentation of goods and services to our people.
have a device that daily exercises powerful influence en the minds and
emotions of millions of our impressionable children == an influence
that must be exercised with the greatest of care and restraint,

So your vigorous industry does more than offer you t-m_'i'tp:l.ilin-n and
It places a very high premium on your patriotism
and your consecration to epduring buman values,
ef the many pioneers among you who have helped to create thia vital
force for enlightenment and unity in American life,

It is my hope and expectation that in our energetic country of fracdom

and opportunity, your indusiry's future will be just as challenging and
exciling, just @» rewarding and enjoyable, as its past,

Dvg

May 10, 1954

You

¥ou

The nation is proud

Sincerely,

1t s Roprn_

Color Kine Showing
Highlights BEC Meet

NBC’s Shelby to Tell NARTB-BEC Session
Of Cost Factors in Multichrome Video

CHICAGO, May 22.—Showing
of a reel 20 minutes in length of
color kinescopes taken of various
NBC-TV shows will be one of the
highlights of the 8th annual
Broadcast Engineering Confer-
ence, which will be attended by
a record attendance of about 400
in conjunction with the radio-TV
broadcasters meet, starting to-
morrow (Sunday). The kine

showing will be featured during
the t on color TV operations
to be given at 3:45 p.m. Tuesday
by Robert E. Shelby of NBC.

Shelby is slated to tell a joint
NARTB-engineers session that
color video costs are as much as
two to three times higher than
monochrome in the areas of light-
ing, maintenance and lining up
equipment. These may ultimate-
ly be reduced, however, just as it
usually is no longer necessary to

add to mnormal pre-camera re-

HEAVY AUTO TRAFFIC

MISS MONROE
GETS CHEST
COLD MILITIA

LAS VEGAS, Nev., May 22,
—Men in this town are re-
ported volunteering in droves
for special medical assign-
ment above and beyvond the
call of duty—to rub a cold
remedy into Marilyn Mon-
roe’s chest in the event she
comes down with anhother
such as she contracted during
}ﬁir tnpd tEn Iér.urea. Deejay

Aymaon . Spencer, airing
via KOREK, here, has been
airing a commercial for Vicks
‘Fapn-Ruh in the form of a
)etition by which his male
isteners can wvolunteer for
the duty described above.

spencer's blurb  declared
that the men of Las Vegas
“will not be found wanting
ghould such a time of crisis
occur again," regardless of
how much personal time it
may require., Male listeners
were urged to send in a card
or letter adding their names
to the roster. Names of mar-
ried men will be withheld, if
80 desired.

TV Reaps $8,400,000 Harvest
As Cars Fight for Sales Primacy

B‘r% LEON MORSE

NEW YORK, May 23. —The
struggle for sales supremacy, now
taking place in the motor car in-
dustry, is strikingly illustrated by
the purchase of about $8,400,000
in time and talent on TV by two
of the three major motor car com-
panies last week—Oldsmobile on
NBC-TV and Chrysler on CBS-
TV. Also pending is another
$1,700,000 institutional purchase
by Ford on CBS-TV.

At present the Plymouth divi-
sion of Chrysler motors seems
about to be edged out of fourth
place among the top selling cars
m America by Oldsmobile.

Ford, Chevrolet and Buick are
the three pace setters in that or-
der, with the race between the
first two particularly close. With
Olds in fourth spot, General Mo-
tors would have three out of the
first four cars, and Chrysler, long
an industry leader, none.

The answer for Chrysler is to

o out and commit itself for

000,000 in time and talent in

the CBS-TV Thursday 8:30-8:30
slol next season. In addition to
this, of course, Chrysler has also
given its blessing to the same
kind of n-fisted spending by
Deodge and Plymouth divisions.
Plymouth-Dodge

Plymouth has never had a net-
work show before 1954, and
Dodge did badly with the one it
had several seasons ago. Plym-
outh has just renewed “That's My
Boy" for another 13 weeks on
CBS-TV, and Dodge has “Break
the Bank" and half of the Danny
Thomas show on ABC-TV,
~ Oldsmobile has answered back
in kind by purchasing 13 spec-
taculars from NBC-TV on Satur-
day nights next season. The ob-
jective of this division of General
Motors is to retain the gains that
it has made so far in 1954,

The objective of Chrysler is to
retain its portion of the car mar-

ket, but its full onslaught is to be
felt in 1955 when its various divi-
sions will accent design.

Ford, which

retains a carrow

leadership in sales, is not letti
any grass grow under its feet an
will continue to do its usual top-
flight promotional job. To do so,
it must keep pace in video net-
work advertising with its com-

petitors.
Ford Buys

Already beating the drum for it
are the Ford Theater on NBC-TV
and *“Toast of the Town"” on CBS-
TV. Its latest buy, which has not
been consummated, will be half
of the NBC-TV spectaculars.

General Motors, which last sea-
son had the National Collegiate
Athletic Association football
games on NBC-TV, is also re-
portedly negotiating with ABC-
TV, which will telecast them dur-
ing 1954-'55,

And locally another develop-
ment in the General Motors pic-
ture is that the Chevrolet dealers
of New Ytgrk are luulugg fnmln
agency replace ampbell-
Ewzld, which has its account na-

tionally. Five a ies are pitch- | during the summer as a replace,
mgmmmﬁﬂm ; hmeniiorﬂﬂdﬂkﬂltm.

hearsal time when airing color.
The ag}enda and speeches at
this year's BEC will foeus on
color TV, with the welcoming
address by A. Prose Walker,
manager of engineering, NARTB,
to reveal a predication that one
million color receivers will be
built in 1955 at an average price
of $700, and that by 1859 the
rice will have been reduced to
50 for sets comparable with
current monochrome receivers.
Hal Fellows, NARTB chief, will
tell the engineers on Wednesday
(26) that engineers must play an
ever more important role in the
future, because regardless of the
caliber of a station’s programing,
a poor picture or bad sound will
ruin all other efforts,

In addition, some 20 other
leaders in the field of color TV
will discuss as many varied ton
ics concerning multichrome
the engineering aspects involves

Crosley Eyes
Martha Raye

NEW YORK, May 22 —Crosle
this week was reportedly inter
ested in buying 10 Tuesdays §-t
p.m. of Martha Raye on NBC-TW
next season. The comedienne will
share the time period with Milton
Berle and Buick, which will he
programed 20 weeks during the
season, and with General Foods
which will use nine Tuesdavs.

General Fopds will program
Bob Hope on six of its nine shows
and is looking for talent to fill out
the other three. It is interested in
Mary Martin and a few other
personalities of the same caliber,

NEW YOREK, May 22 —Geritol
will have two shows on CES-TV
this summer and one on the pet-
work next fall. It has bought the
Saturday night 10:30-11 =slot
for “Two in Love,” a new human
interest show which features Bert

Parks.

The sponsor will also use “Ju-
venile Lu'ty" in its current Tues-
day mnight 8:;30-8 time Deriu_'r
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Seeks Bryson Bill
Amendment Halting
Smokes Advertising

WASHINGTON, May 22.—The
House Interstate and Foreign
Commerce Committee faces a for-
midable task in polling itself on
the Bryson Bill to ban national
liquor advertising via TV, radio
and newspapers.

After three davs of wordy testi-
mony from more than three score
witnesses, the committee already
has a foretaste of its tough prob-
lem. Indicative of forensics still
to come is an amendment hop-
pered by Rep. John D. Dingell
(D., Mich.) this week to extend
the ban to advertising of cigareties,
cigars and other tobacco products.

Dingell, a high-ranking Demo-
erat on the House Ways and
Means Committee, is pressing for
a hearing on his bill before the
House Interstate and Foreign Com-
merce Committee makes up its
mind on the Bryson Bill. This
attempt to broaden the scope of
the Bryson measure could have
the effect of reducing the entire
issue to an absurdity,

Ralph Hardy, vice-president in
charge of government relations for
the National Association of Radio
and Television Broadeasters led
a parade of witnesses against the
Bryson Bill.

Admiral Buys 936
ABC News Spots

NEW ".'l:'llfll'FI'.l:'E1 May 22 —Admiral
Cuﬁpnratmn ig moving into ABC-
Radio May 29 as sponsor of 24
hourly newscasts each weekend.
The 39-week deal will see Ad-
miral hitting the air Saturdays
and Sundays once an hour from
morning to night 12 hours each

day.

Enst year, Packard and Chevro-
let bankrolled similar ﬁackages
on ABC for 13 weeks each.

NO PENGUINS
NEED APPLY

NEW YORK, May 22.—It's
a small world to Harry S.
Goodman Productions, which
now has radio packages on
the air over every continent
but Antarctica. is global
record was ensured this week
when the Colgate-Palmolive
Company purchased 130
Goodman radio shows for ex-
clusive use in Thailand, and
took an option on the same

rograms for wuse in Iran.

eal was set by Dan Good-
man.
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NO SHOW GETS
BEST RESULTS

ST. LOUIS, 22.—0One
UHF video station which
knows it has a strong audi-
ence fﬂlmwm% 18 '
which operates here on Chan-
nel 54, Following a strong
mail response from viewers
complimenting the outlet for
being the only local video
station to carry the Army-
McCarthy hearing live, the
station on May 12 had its
switchboard jammed by
viewers protesting cancella-
tion of the hearings for a
single day.

e latter was necessitated
in order to carry a St. Louis
Cardinals - Bmklgg Dodgers
baseball game. sult was
that over 900 phone calls
ghﬂl'l-& operations. P.I‘E"l.i"lﬂ}l.ﬂljl",

locked normal business
over a two-week stretch, the
station had received over
3,000 wires, cards and letters
from 23 counties in Missouri
and Illinois commenting fa-
vorably on TV coverage of
thehhenrings via the Du Mont
web,

WNBT Rate Hike
To Make It Most
Costly U. S. Station

NEW YORK, May 22.—WNRBT,
here, the NBC-TV flagship sta-
tion, will become the costliest TV
station in America next week
when it raises its rates again, The
price for an hour of AA time will
probably be around $6,200, as
against the current cost of $5,500.
This will make WNBT about $200
more expensive than WCBS-TV.
which recently increased its rates.

Rates will also be hiked for
most station breaks, Class A 20-
second station breaks are to cost
$1,095 as against $700. A 20-
second station break in AA time
is shortly to cost $1,575 and is
now $1,085,

The discount siructure at the
station remains the same, as does

advertiser protection, except for
Class AA time and station-break
buyers, They get three months'
rate protection, where other ad-
vertisers are protected for six
months,

NBC-Radio
1 Up, 1 Down

NEW YOREK, May 22.—NBC-
Radio this week lost sponsorshi
of a half-hour strip and gaine
another nighttime advertiser.

Procter & Gamble canceled
"Life Can Be Beautiful” and
“Road of Life,” 3-3:30 p.m. across
the board. It will move “Wel-
come Travelers,” now 10-10:30
a.m., into the afterncon half-hour
strip.

Neutralite, a food supplement,
meanwhile, bought a program
starring Dennis Day for Sunday
5:30-8 p.m. beginning September
18. This client is new to network
radio, Dan B. Miner, Los Angeles
15 the agency.

Intro Sponsorship Bills

WASHINGTON, May 22.—
Likely to be left on the congres-
sional scrapheap is a pair of bills
hoppered this week by Sen. Wal-
lace F. Bennett (R., Utah) and
Bep. Emanuel Celler (D, N. Y.)
proposing to ban commerclal spon-
sorship of televised or radio cover-
age of congressional hearings’
Bennett and Celler tossed the bills
in the hopper in an obvious at=-
tempt to override the Senate Per-
manent Investigating Subcommit-
tee's new rule permitting com-
mercial sponsorship of the Army-
McCarthy hearing,

WILL UHF HEARING PROBE
U. S. POLICY, SOLONS, FCC?

Questions Raised by Miss Hennock
In Anti-VHF, Pro-UHF Testimony

® Continued from page 1

FCC Chairman Rosel Hyde that
the Commission has been free of
“unethical practices.” The ex-
change left the subcommittee faced
with the decision of either delving
into this fopic or disregarding it
as an unrelated matter raised by
fraved tempers and therefore not
to be taken seriously. The sub-
committee, which reconvenes June
J and 4, has at least a score more
witnesses to be heard.

Sen. Charles E. Potter (R,
Mich.), subcommitiee chairman,
has indicated thruout the UHF
hearings thus far that he intends
to keep the subcommittee's focus
on the overall question of whether
UHF television is getting a fair
competitive break. The feeling
currently is that the Potter sub-
committee will stick to this course
in an attempt to deterime whether
the present FCC allocations plan
provides for the best kind of na-
tionwide competitive system.
Whether side issues which have
cropped up in the hearing so far
will come into stronger play is
a speculative point,

The UHF problem, it has become
apparent, is closely related to a
wide range of lively issues such
as subscription TV, color TV, net-
work regulation, multiple-station
ownership. All of these issues
were raised in this week’s sessions.
Conclusions that can be drawn on
the basis of developmenis so far:

(1) Commissioner Hennock's
demand for a VHF grant freeze,
bulwarked by the UHF Television
Association and the UHF Co-Or-
dinating Committee, is opposed by

a majority of the FCC. The rec-
ommendation will get serious
thought from the Potter subcom-
mittee, which is not likely to en-
courage it.

{2) Senator Bricker's bill to
empower the FCC to regulate net-
works, a proposal aimed to
strengthen the Commission's hand
in getting network affiliations for
UHF stations, will come in for
a lot of serious discussion on the
Hill as well as in the FCC, where
it is known that Commissioner
Hennock alone is strongly in favor
of the bill, while the rest of the
commissioners,
Hyde, believe that the Commission
already has sufficient chain broad-
casting authority.

{(3) The Potter subcommittee
will give its blessing to Sen.
Fdwin C. Johnson's (D., Colo.)
bill to waive the excise tax for all
UHF-equipped sets as a spur to
UHF development (this bill, how-
ever, is under jurisdiction of the
Senate Finance Committee),

{4) The Potter subcommities
may encourage the sets manufac-
turing industry to include UHF
reception gear in all color sets
(this week's hearing produced
testimony that one major manu-
facturer was already doing this
and several others favor the idea).

{§) The Potter subcommittee’s
inquiry may even have a bearing
on developments on subscription
TV and color TV expansion. This
week's hearing produced testimony
pointing to the prospect that UHF
would benefit from programing
and new sources of revenue if and

West TWA Votes Net
Strike, East May Too

NEW YORK, May 22.—The
membership of the Western re-
gion of the Television Writers of
America Thursday (20) unani-
mously wvoted to sirike against
the video networks, if no agree-
ment for a contract covering free-
lance scripters in live TV is
reached in the near future.

The membership of the Eastern
region of the TWA meets Thurs-
day (2) to vote on a strike and is
expected to follow the pattern
set hir its Western brothers.

Only two questions remain - to
be settled in the negotiations—
the term of the contract and gen-
eral money matters. The strike
vote, of course, empowers the
union’s negotiators to take appro-

riate steps if dickering slows
OW,

Meanwhile, the favorable vote
of the membership of the Screen
Writers Guild Thursday (20} for a
new union to cover screen, radio
and TV writers is viewed as
sharpening the st:u%gle between
the TW and the Authorg
League, which is partially spon-
soring the new union.

Two Sectors

The American Writers Guild,
West, and the AWG, East, as the
two sections of the new wunion
are to be known, are far from
entrenched in broadceasting.

An affiliated union, the Tele-
vision Writers Group, sponsored
by the AL, jurisdiction over video
scripters who work for packag-
ers, but TWA represents Wﬂé
ers who work for the networks.

The HRadic Writers Guild here
has already rejected a plan to
affiliate with the new union. It
meets on Monday (24) to recon-
sider its rejection. And the new
union is also likely to encounter

PITTSBURGH, May 22.—NBC-
TV will telecast *“Tonight” in
color next season from 11:15-1
am. EST,, and 11-12 in the West,

Sylvester (Pat) Weaver, president
of NBC, told the Pittsburgh Ad-

vertising Club here on Tuesday
(18).

This means, according to
Weaver, that logether with the

taculars which are to be in
color, NBC-TV would be offering
almost 10 hours weekly of color
for the

 programing next season

New ‘Tonight’ Colorcast to
Give NBC 10 Hours Weekly

advertiser to use as an experi-
mental laboratory and to catch
the interest of the public.

Weaver also told advertisers
that waiting for circulation of
commercial size before going into
color would mean that many of
them would miss the boat. He
pointed out that clients who em-
ploy color would create excite-
ment for their ]tl:m-ducts among
their dealers, salesmen and in
homes which have color lnn%
before circulation is importan

statistically.

T

i
-
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some opposition from the TWA
in TV film when negotiations are
mnclud;d with the networks to
cover live scripting.

NARTB Bucks FCC
UHF Power Plan

WASHINGTON, May 22 —The
Mational Association of Radio and
Television Broadeasters announced
its opposition to a Federal Com-
munlcations Commission proposal
to boost the minimum power re-
quired for the UHF transmitters
from 1 kw. to 5 kw. in comments
filed with the Commission this
week,

Stating that a poll of its UHF
members showed unanimous op-
position to the proposal, the
NARTB pointed out that adoption
of the rule would increase trans-
mitter cosis to UHFers by ap-
proximately $33,400, the difference
between the $50,000 price tag on
1 kw. UHF transmitter and the
$83,400 cost of § kw. units now
available, and that operating costs
would rise along with the cost of
the transmitter,

FRESNO INDIES
IN HOME PITCH

HOLLYWOOD, May 22—
An unusually impressive suc-
cess story has been chalked
up by two independent Fres-
no radio and TV stations that
teamed up to sell 54 new
$8,000 homes in less than a
week late in April for a total
advertising expenditure of
nn]gy £336.

utlder Carl Moore used
both John Poole Broadcast-
ing Company stations in the
Central California city, KBIF
radio and KBID-TV. He
placed eight one-minute spots
on the tele station at scat-
tered times during a Thurs-
day, Friday and Saturday,
showing drop-card drawings
and blueprints of the homes.
On KBIT he scheduled 50
one-minute spots over six

days.
in the

Out of 55 houses
tract, located 15 miles outside
of Fresno at Clovis, 34 were
sold within the week for a
total gross of $486,000. No
other advertising was used.
Advance Advertising, Fresno,
was agency for the account.

like Chairman|

when pay-as-vou-see television
goes commercial. As for color
TV's expansion, however, Chair=
man Hyde wvoiced the belief that
the rainbow era iz progressing
slowly but as well as can be ex-
pecied. The Commission intends
to keep hands off "anything that
even suggests supervision of pro-
graming or its distribution,” in
the words of Chairman Hyde,
and apparently a majority of the
Potter subcommittee go along with
this view,

(6) The FCC is opposed to Rep.
Carl Hinshaw's (R., Calif.) bill to
classify subscription radio and
television as a common carrier
since, the Commission says, the
bill would merely hamper FGC,
control over the service, if and
when it is authorized.

{7) The Commission refuses to
support the Johnson bill, which
would raise single ownership of
TV stations from 5 fo 10 if all 10
are in the ultra-high-frequency
band.

Hyde said that he has seen “no
avidence of dragging of feet on
UHF" in the sets manufacturing
industry. When Senator Potter
asked if UHF can compete in a
VHF market, Hyde answered:
“Those that got started ahead of
VHF's have been able to com-
pete,” and he added that some
others that came in later have
been able to get along also,

Hyde said that the Commission
has no intention to make a drastic
shift in the TV spectrum. He said
that the fate of UHF is recognized
as “a challenge to industry,” as
well as to the FCC and Congress,
“The thing to do to avoid regula-
tion is to find some way to get a
better distribution of programs
and sets so that there will not be
any need for further regulation,'
Hyde said.

Typical view of the UHF Tele-
vision Association and the UHF
Co=-Ordinating Committee, which
have been spearheading com=
plaints about UHF's current plight,
came from Fred Weber, WPFG,
Atlantic City, who said that an
entire reallocation is needed.

Prezident Glen McDaniel, of the
Radio=Electronics-Television Man-
ufacturers' Asscciation, told the
subcommitiee that in the first four
months of 1954, 32 per cent of the
factory inventories constituted
VHF-UHF sets, altho only 22 per
cent of these were sold in the re-
tail stores. Replying to queries
from Senator Potter, as to whether
dealers should advertise and other-
wise promote their sets, McDaniel
said it depends on local situations,

Stating that television broad-
casting is in danger of becoming
the monopoly of two networks
and a few powerful VHF stations,
Dr. Allen B. Du Mont, head of the
Du Mont Television Networl,
urged an Iimmediate change in

41 government TV regulations.

Obviously referring to NBC and
CBS as the two powerful net=
works, altho not actually naming
them, Mr, Du Moni went on to
recommend new regulations to
{1} require all networks to make
primary afMiliation with certain
UHF stations and supply them
with network programs; (2) re-
quire individual stations, on de-
mand by a network, to give up
part of the station's time to the
network, and (3) change present
multiple-ownership rules to per=
mit a network to own one TV
station for every group of seven
primary affiliates up to a total
ownership limit of 11 stalions.

W. Waller Watts, executive vice=-
president, RCA, stated that his
company already had put $16,000,-
000 and 1,800,000 engineering man=
hours into UHF research and
that “UHF has been so developed
that today, under most conditicns
and with proper apparatus; it can
render satisfactory service.”

Campbell to Drop
Part of ‘Double’

NEW YORK, May 22.—Begin-
ning about the middle of June,
Campbell Soup will cut back its
sponsorship of “Double or Noth-
ing" from three to two times
weekly on CBS-TV,

It will sponsor Wednesdays and
Fridays, 2-2:30, but Mondays will
be occupied by Jack Paar. Tues-
dayz and Thursdays, Robert Q.
Lewis is featured in the time
period.
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tation Owners Cogitate

Future of Color Programing

125 Qutlets Due

by ‘55, But Local,

Network Minds Ask: What Then?

By JUNE BUNDY

NEW YORK, May 22. — With
130 stations providing coverage
for 76 per cent of American
homes e to be equipped
for color broadcasts by the end of
this year, color programing, both
local and network, looms as an

t question in the mind
of the station operator.

Only about 20 stations will have
been et.gﬁig?ed for local-origin
slide an m color oprngrnmmg
by 1855, with from 10 to 15 sta-
tions {ezc;;:&;m of nﬂg%rk b?:iﬂl;;
nating po expec o be se

for live origin color casting.
owever, once under way, color
programing on the local level
may well be &2 major blessing to
the station operator.

By the end of the year, NBC
will be color casting two pro-
grams a8 week from New York and
a third program from Hollywood.
These will mostly be color c%_.ts
of regular network programs. The
;.rﬂeb will also Eﬂun&h a serites of

gpeci roduced “spectacu-
lars in ?:Elvnr' in ﬂctnhg? This
summer NBC's mobile color unit
will tour the country and origi-
nate color remotes from various

gities,

Puring 1954, CBS will expand
its regtﬁar weekly schedule of
color programs, and originate
color casts of its sponsored net-
work shows from New York on
a rotating basis with one or two
shows a week. Later in the vear,
network originations from the
E:Et Coast will be made a regu-

Du Mont hopes ito edge into
colorcasting in September with a
local color film show over its Man-
hattan outlet, WABD, but ABC-TV
a3 yet has no color programing
plans this year. According to
ABC's engineering veepee, Frank
Marx, “ABC has no stake in pro-
moting the sale of color sets and
therefore will not produce shows
until it is financlally prefitable
to do s0.” Marx thinks it will be
at least five years before color is
“a potent factor” in the TV in-
dustry.

The local color set marhet, of

course, is practically non-existent |
now, but station operators who are |
able to get equipment and who |

can afford to spend money on a
long-range investment are already
beginning to acguaint the public
a potential sponsors with the
new medium.

Flagship stations at network
m‘iﬁinatmg points can use their
web's color mt:]ui ment for local
broadcasts until their own local-
orgin gear is delivered. Other
stations in some cases are aug-
menting network color program-
ing with slides, pending delivery
of local live color camera equip-
ment.

On the other hand, WKY-TV,
Oklahoma City, which placed the
first order for color equipment
with RCA more than four years
ago,
live shows in color last April, and
was the first local outlet not net-
work-owned to do so. But it
doesn't expect delivery of its
RCA slide and film color equip-

ment wuntil this summer. The
Oklahoma City station has two
complete RC color camera

chains and a third on order.

The activities of WEKY-TV may
well serve as a guide to other
local outlets. It not enly carries
NBC color shows but last month
launched its first schedule of lo-
cal color stanzas—a sponsored
weekly half-hour variety stanza
and a daily hour-long cooking

show.
Manager P. A. (Buddy) Sugg
anticipates production costs will

run 20 per cent higher than in
black and white. Pending arrival
of its color slide and film color
ear, Sugg is pitching color via
ive production of programs and
commercials, is holding a series
of color forums for local mer-
chants in the food, fashion and
home furnishings fields, and is
working with RCA distributors
and dealers on consumer promo-
tional tie-ups.

Earlier this year the Castro
Convertible Company placed the
first local commercial order for
eolor station breaks with NBC's
Manhattan flagship, WNBT. The
color film spots will be sched-
uled as soon as WNBT's local
color gear is installed this sum-
MET,

The station, which meanwhile

part of CBS' color schedule, |

started broadcasting local | RC

has access to the web's color
equipment for local color pro-
grams, aired the nation's first lo-
cal live colorcast, The Tex and
{Jinx show, on January 29 of this
year,

Out on the West Coast, Klaus
Landsberg, owner of KTLA, Hol-
lywood, expects to be the first
non-0.&0. station operator in
town to have color by end
of the summer, Landsberg consid-
ers color “the salvation of the
indie operator,” along with film.

“Color will be the biggest boon
to TV since we went on the air,”
Eﬂﬂﬂ Landsberg, who hopes to %Et
) Y

ead siart on other stations
“eracking” the big local depart-
ment stores before his competi-
tors get in the race next year.

Stations are cagey about dis-
cussing local rate plans for color
casting at this time, However, it
is doubtful if many stations will
bill the advertiser for time
charges until the color set mar-
ket increases substantially,

WBAL-TV, Baltimore, for in-
stance, doesn't plan to cﬁarge for
color broadcasis “until there are
about 5000 seis in the market.”
Most stations are content to use
color as a good-will builder for
future business, with advertisers
at most IuntinF part of the color
production bill.

WMAR-TV, Baltimore, which
made its first color slide sale
April 22 to the Schmidt Baking
Company, has set up a system of

prices, calling it “a service
charge." The adveriiser pays
monochrome rates plus 10 per
cent and production costs equal
to out-of-pocket expenses plus 10
per cent. .

If the sponsor supplies a color
photo suitable for reproduction
::I?ll az2 hjﬁi—}nuh slide, '.'i'iFMg;LH-T"-.T
c es or processing it.

Eﬁm slides are playing a major
role in the local color drive of
both these Baltimore outlets, with
both holding that live local pro-
gram originations are about a
Vear away.

WMAR-TV is building its own
library of special color slides for
use with a Telechrome flyving spot
scanner on news shows. It has a
daily color broadcast from 9:30
to 8:45 a.m., using slides of docu-
mentary interest, and also plans
to use a color slide at least once
every hour, with the station's
sign-on and sign-off also in color.

Altho WBAL-TV has demon-
strated color slides on closed cir-
cuit for local advertisers, the sta-
tion will not actually begin airing
sglide programing until September.

0 color sets are expect-

ed in the area by then, with a
total of 1,500 by the end of the
iear. Stnhqn engineering veepee
ohn T. Wilner and staff saved

WEBAL-TV about $50.000 by build-
ing its own network color cast
and slide equipment last vear. It

cost them around $25,000 as com- |

ared to $75,000 for the same gear
m a manufacturer.

BIG NARTB PUSH

NEW YORK, May 22. — The
major equipment manufacturers
are going all out to sell new sta-
tion equipment at the National
Association of Radio and Televi-
sion Broadcasters’ convention this
yvear, with at least four firms set-
ting up complete studio and sta-
tion color TV systems to broadcast
closed circuit color shows thruout
the three-day meet.

The Radio Corporation of
America, General Electric, Du
Mont and Telechrome will vie for
station owners’ atlention. RCA is
planning daily closed circuit color-
casts to a special viewing room
included in its exhibit.

The largest ever presented by
the corporation, it inctudes a room
featuring all of RCA's new local-
live local color vrigination equip-
ment, with special emphasis on
the firm's live action color studio
camera chain RCA type TK 40-A.
Various stocks of film will be
demonstrated on RCA's new
Three-Vidicon system, while its
transmitter room will {eature
A's new 5H0-kw. VHF trans-
mitter and 12%-kw. UHF trans-

mitter.
GE Exhibit

General Eleetric has an equally
ambitious demonstration ;:nrn,gmmi
which is designed to present al
“the building blocks” for evoly-
ing the present black and white
station into the *“color station of
tomorrow” on a gradual conver-
sion from present black and white
facilities thru network color

Major TV Equipment
Makers to Sell Hard

—

broadcast equipment, color slide
and color film originations to lo-
cal-live color broadeasts.

The local-live display includes
a live camera channel, Chroma-
coder and allied equipment. GE
will also demonstrate a new 50-
kw, VHF transmitter, a 12-kw.
UHF transmitter, a iwo-camera
black and white portable chain
Emlﬂ. a single operator-control con-
sole.

Du Mont Labs hopes to focus
advertiser and ad apgency atten-
tion on its new Color Multi-Scan-
ner by sereening a special color
film reel 12 hours a dav on closed
eircuit, with the public invited
to witness it. The reel is made
up of commercials filmed on vari-
ous types of color stock—Ansco,
Easiman's, etc.

Du Mont put the reel together
by asking agencies to contribute
their latest TV film commercials
to the project, so they could use
Du Mont’s programing as a show-
case for prospective clients at the
convention.

Du Mont is also demonstrating
a new H0-kw., VHF transmitter,
some high quality monitors, and
the Tele-Cue, the TV prompting
device which Du Mont recently
took over for distribution.

Telechrome

Telechrome, inc., will demon-
strate complete station facilities
for network color pick-up and
local grigination of color programs
and color test units, The firm
maruafactures more than 150 dif-

NEW YORK, May 22.—Altho
the Radio Corporation of America,
Westinghouse and Emerson opti-
mistinn?l}r plunged into produc-
tion of 15-inch tube color sets
{early this year, most of the manu-
Ill‘acf.urers have been reluctant to
|enter the rainbow receiver race,
‘preferring to wait until it's pos-
iﬁihie ifo put out a 19 or 21-inch
colar set which sells from $500 to
| $600. Not until then, they reason,
will color TV become a mass me-
dium factor.

Du Mont unveiled a 18-inch
color tube set this month, which
it expects to have in uction
this fall. The set will sell at $1,000,
the price of RCA's currently of-
fered 15-inch model. However,
' Du Mont says it will be two or
three years uniil the price can be
shaved down to the $500-$600
price range, Most of the other
manufacturers concur with this
estimate. ,

Meanwhile, RCA, which is go-
ing ahead full blast with a big
color set merchandising campaign,
reports that ms first production
run of 15-inch tube color receivers
was nearly sold out less than a
month after they first hit the
market. In line with this, RCA
| Executive Veepee Joseph B. El-
| liott predicts the demand for col-
|or TV sets will exceed the supply
during 1954 and 1955,

Westinghouse Sels

Westinghouse, first to put color
sets on the market, reports 50 to
60 sets sold to consumers in 15
major markets where they've been
offered since March 1. Emerson's
color set rental plan hasn't been
too successful so far, but Presi-
dent Ben Abrams said he would
conlinue rentals until mass pro-
duction of larger color screens be-
comes feasible.

The Emerson sets are leased to
dealers, who in turn sub-lease
them to consumers at a $75
monthly rental fee, with the $200
rental charge for the first month
to cover delivery and installation.

With about 985 cities due to have
color this year, industry experts
prediet a top production ceiling
of 150,000 color TV sets, with
30,000 to 70,000 set sales antici-
pated for 1854,

By 1858, they estimate, 10,200,-
000 color receivers will have been
sold over the five-year period, or
'about one-third as many black
and white sets now In use.

Even if a production battle de-
velope unexpectedly this year in
the tint TV sets industry, supplies
of material used in color picture
tubes will be ample, according to
the U. 5. Department of Interior.

RCA this year plans fo turn out
9,000 of its 15-inch tube color sets

ferent ecolor TV units, including
the Chromalyzer, the only porta-
ble generator which provides all
the signals required for color TV.

Other color equipment exhibi-
tors include the Tel-Instrument
Company, Inc., whose new line
features a Color Synchronizing
Generator Color Monoscope and
Color Pattern Generator for local
color originations; the Phileco Cor-
poration, with eight wunits of
color test equipment and com-
plete new operating system for
color slides and film; Federal
Telecommunication Laboratories,
which will show minimum equip-
ment units necessary to transmit
neiwork color, and the Wickes En-
pineering and Construction Com-
“pany with new color TV signal
| generating and test equipment.

picture of
whal's really geing on
in Radio,
Television

Order

oy

Jhoard:= |

== harling

I
: \ | ToDAY
& . | and
4 Be in e KNOW! | sue |
Gel the complete \ i I $3.00!
i | Enter my subscription
up-le-the-minute

| Foreign rates $20.

| at the rete of 310 (o saving of 33 over single copy rafes).

to The Billboord for @ full year (52 lssves)

Spsesiacbupn

I [0 Payment enclosed [ Bill me

; 928
I Name Tille or Pos

Il Company

i Address

| City Tome__ Stale__ -

| Send fo: The Billbeard, 2169 Patterson 51., Cincinnati 22, 0.

www americanradiohistorv com

— —— o

‘ton, Stewart-Warner,

- — —— — — —— T T— T T —— — —— T T T i — ———

Most Makers Hold
Hue Set Production

(screen size equivalent to a 12%%-
inch black and white receiver)
and a similar number of 18-inch
color tube models (equivalent of
a 17-inch black and white set).

The latter are due to hit the
market this fall. Suggested price
on the 15 incher is $1,000, bui no
tag has been szet on the 18-inch
set yet. Altho RCA has said there
will be no stockpiling of color sets
this year, its Bloomington, Ind.,
plant is tooled to turn oui 2,000
color sets a month if the demand
warrants.

Stromberg-Carlson began color
set production May 1 on a “very
limited schedule,"” with sets retail-
ing at about $1,000, while Crosley
has delayed its color production
start bevond August, awaling
further improvement ol the Law-
rence one-gun tube.

Zenith says it will not market
color sets at all until the one-gun
tube is perfected. CBS-Columbia
is readying its new CBS-Color-
tron 205 color tube said to provide
a considerably larger screen than
the current 15 incher) for the mar-
ket this fall.

. Other Makers

Most of the other manufacturers
have made up a few hundred 15-
inch color tube models for loan
to distributors and demonstration.
Aside from this token production,
tho, they are all shooting for big-
Eer ScTeens.

Manufacturers with 15-inch pi-
lot set on hand include: Admiral,
Bendix, Philharmonic (Motorola),
Sentinel, Arvin, Capehart-Farns-
wzfrth. g?neral Eie%t;in, Irslnlli-
crafters, Olympic, Raytheon, Spar-
Hoffman,
Phileco, Sears, Rocbuck (Silver-
tone), Sylvania, Stromberg-Carl-
son, Zenith, Du Mont, CBS-Co-
lumbia, Crosley, Emerson, West-
inghouse and RCA.

Color and UHF
Viewed Dimly

In Los Angeles

HOLLYWOOD, May 22. — A
summation of how TV viewers in
the greater Los Angeles area see
the video picture today indicates
that most think color TV for them
is more than two years away, that
UHF has no present here and
that the medium makes no ap-
preciable difference in ther
movie house attendance.

" These are highlights of the 11th
Tele-Census which has been pre-
sented semi-annually as a publie
service in 1049 by local college
students and instructors under
the direction of Hal Evry.

The survey, like the 10 previous
ones, refleet the opinions of 2,500
teleset owners m 16 economic dis-
tricts of eater Los Angeles,
which now boats a total of 1,800,-
000 sets representing 92 per cent
saturation.

On the tint TV scene 86.7 per
cent think it will be more than
two vears before color TV sets
will be at a price where they
would buy one. This figure re-
flects similar thinking of last No-
vember's surve when 63 per cent
of those polled opined that $500
for a 2l-inch color set is too
costly, and that if color had been
available in January, 1854, an
overwhelming majority indicated
they would not buy a color TV
set.

Only 3 per cent reported that
they can tune to this city's two
UHF stations while only 8 per
cent indicated they would pay $25
to convert to UHF. A wvast ma-
jority—T5 per cent—of those
polled find that the seven chan-
nels are adequate to give suf-
Iil:{i:e:lt r:iit-:;iget of programs, 5

oIy 0 a year ago, 35 per
cent of the viewers indicated
they attend the movies the same
amount of times. This interest in
televiewing was further under-
scored when 61 per cent said
they read the TV pages of local
newspapers more often than they
do movie sections. On the subject
of first-quality movies via home
receivers, 50 per cent said they
would pay $1 per program. Like-
wise, a majority of 60 per cent
said their preference of ‘seel
first-Tun gquality movies wou
be on home TV sets rather than
in theaters.
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in action!

Champion of the people,
defender of truth, guard-
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thru the cooperation of - a .
{he fes Anasles low rights to life, liberty and

the pursuit of happiness!
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® Inside a real SHOW-UP ROOM @ Inside a real COURTROOM
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STATIONS' HUE TV COSTS

Outlets Better Have $165,000
Ready Before Jumping Into Color

NEW YORK, May 22.—Broad-
casters ready to take the plunge
into color need plenty of lon
mn according to the Nation

ciation of Radio and TV
Broadeasters. If a station oper-
ator is worried about a $3,000 to
£4.000 cost wvariation for equip-
ment, he might do well to recon-
gider «aking the multichrome
plunge says NARTB, which esti-
mates 1t takes $165, 000 minimum
to equip a station for complete
color transmission—network, lo-

cal-live, film and slide.

What's more, this $165,000 worth
equipment doesn't include
transmitter charges. However, ex-
isting stations can convert fhﬁll‘
black and white transmitters to
color at little or no expense,

America, for example, handles
transmitter color-conversions at
no exira charge to the broadcast-
er, while another manufacturer
charges about $2,500. New broad-
casters, starting from scratch, tho,
are confronted by color transmit-
ter prices rﬂngjng from $45,000
for a 2-kw. VHF to $210,000 for a
50-kw. VHF, and from $50,000 for
a 1-kw, UHF to $145,000 for a 12-
kw. UHF.

The NARTB's $165,000 estimate

breaks down as follows: $18,500
to transmit network color shnws.

£12,000 I:-::- enerate color bar test
patterns: $ [I-!lﬂ to originate color | 5
slides, $45, 000 to transmit color .:

film and $EE_: 000 to originate local
live shows in color,

New local color equipment due

should cut some of these costs
down, tho, and the trade is of the
opinion that color equipment costs
in general may drop from 25 to
even 30 per cent over the next
few years.

Simplest and least expensive is
the station’s color network trans-
mission egquipment, which in-
volves only the addition of color
network operatin gt equipment
($9375) and color tes eqmpment,
($8,756.50) to a black and white
transmitter.

The former

ackage, as manu-
factured by

CA, includes 13
ate items—among them a
olor monitor chassis, $3,000;
color stabilizin ampllher $1, dlrlIIII‘!
and low and high ‘f::~|=_--::|u«=_~1'1-:‘::',|r
phase correction networks priced

COLOR SPLASH

Film and Slide Equipment
Major NARTB News

NEW YORK, May 22.—The big
color e I[HTIETIt news at the Na-
tional Association of Radio and
Television Broadcasters' conven-
tion this year is in the color film
and slide field. For the first time,
station execs will have a chance
to view and compare the various

stems on the market. Most of

e manufacturers are exhibiting
complete lines of color equipment,
but interest is expected to focus
on the following film and slide
items:

Allen B. Du Mont Laboratories,
Ine, — Color Multi-Scanner for
16-mm. film opagques and slides.

General Electric Company—A
two by two scanner’ for color
a | slides; a continuous motion scan-
ner for 16-mm. color film and
black and white film; a scanner
channel which replaces film cam-

The Radio Corporation oflto go on the market shortly (Continued on page 14) | era channel normally used with
'] .
nothing \Norks Xaitke Wlantmanship
Wanimanship is as inside as an urge. It’s the Crosley Group’s dynamic new dimension in
selling. Typical of the Group, WLW-A; Atlanta, not only creates the wants but also
merchandises with you to the point-of-sold, Wrantmanship explains why the Crosley Group
makes more sales faster, at less cosd, than any other medium or combination.
the CROSLEY GROUP
_ Exclusive Sales Offices:
New York, Cincinnati, Dayten,
Columbus, Atlanta, Chicago, Hollywood
CHA RPFEw
©1954, The Crosley Broodeasting Corporaiion
[ ]
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black and white film; slide scan-
ner equipment, approximate price:
$32,500, and film scanner ecﬁ;uip—
ments, approximate price: $36,000.

Philco Corporation—The Philco
CineScanner System for color and
black and white slides and for
16-mm. and 35-mm. color and
black and white film; a two by
two automatic slide-changer,

Radio Corporation of America—
Three-Vidicon color camera for
slides and 16-mm. and 35-mm.
film.

Telechrome, Ine.—Color Flying
sSpot Scanner for color slides.

CIRCULATION

Papers Up
Rates, But
WIP Holds

PHILADELPHIA May 22, —
Radio stations battling for busi-
ness agb ainst the opposition fur-
nished local newsp H}:lers n:ught
do well tn take a le
book of WIP, here. The statmnu
promotion chief, Ed Wallis, is let-
ting local advertisers know that
while newspaper ad rates keep
rumg along with population, eir-
culation keeps going down. Con-
verser. wh:fe radic families and
penetration have continued to go
up, there were no rate increases
at the outlet sinee 18350.
_According to the most recent
figures of Audit Bureau of Circu-
lation, Philadelphia’s three dailies
collectively lost 2.3 pes cent of
their circulation during th-> past
four years, a cumulative loss of
over 35800 daily. Yet, their ad
rates have jumped 16.1 per cent
in the same period.

Meanwhile, the radio plicture
shows increased growth, with ra-
dio families now 155 per cent
larger with a 89.7 per cent pene-
tration of the area. Thus, the re-
lationship of newspaper circula-
tion to rates in effect amounts to
an 18.4 per cent increase in circu-
lation costs against four years
ago, while radio cosis 15.50 per
cent less at WIP, because this is
the gize by which the radio audi-
ence has grown while rates have
remained statie.

Parker Pen

Mulls Buy of
‘Hit Parade’

NEW YORK, May 22.—Parker
Pen this week was reported in-
terested in buying h of "Hit
Parade” next season from Amer-
ican Tobacco, which bankrolls it
for Lucky Stirike. Crosley, the
current co-sponsor, bows out of
the show at the end of this season.

Parker already has half of
'Tnur Star Playvhouse,” which it

onsors with Singer Sewin

e on CBS-TV, and whic
is tn be moved from £:30 to 9:30
Thursday next season.

The arker buy of "Hit Pa-
rade,"” which is to remain at 10:30

JTL Eﬂturdn s next season on

C-TV, ependent, however,
upon ﬂ'I.E netwnrk agreeing to ac-
cept the client. The web most
likely will accede. J. Walter
Thompson is the Parker agency.

Westinghouse
May Switch

NEW YORK, May 22.—Reports
this week were that Westing-
house was considering shifting its
$10,000,000 appliance account
from Fuller, Smith and Ross to
J. Walter ’[‘]mmpsnm

The story is attributed to the
fact that J. Walter Thompson re-
cently hired Harry Deines, who
was a top executive at Westing-
house before he moved over to
the agency as one of its key
Veepees,

. I
Air Programs’ New Head
NEW YOREK, May 22 —Harry
K. McWilliams, who recently re-
signed from BScreen Gems, has
been named president and gen-
eral manager of grams,
Ine. The firm is planning to
transeribe "The Original Amateur
Hour” for radio syndication. Ne-
gut::ntmns to put the show c. the
air live on a Hew Yurl{ H-tllﬂﬂll

L il
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HIGHEST RATINGS...GREATEST SALES...

of any TV show produced for local sponsorship!

IN THE TRUE-LIFE STORY OF A PATRIOTIC YOUNG AMERICAN WHO LED 3 LIVES IN THE SERVICE OF OUR COUNTRY!

STARRING HOLLYWOOD'S BRILLIANT ACTOR

RICHARD
CARLSON

1. CITIZEN! 2, COMMUNIST! 3. COUNTERSPY FOR THE FBI!

Mot just o script writer's fantasy—but the authentic stary of the

Commies’ altempl 1o overthrow our government! You'll thrill o
the octual on-the-scene pholography . « « the factual from-the-

records dialogue,

Taken from the secre! files of a counterspy for the FBl, Aulhen-
tic sets and scripls personally supervised by Herbert Philbrick,
the man who, for 9 agonizing years lived in constant danger

as a supposed Communist who reported daily 1o the FBII

DPOCUMENT APPEARED ON TV!

"ILED 3 LIVES'

TENSE because it's FACTUAL! GRIPPING because it's REAL! FRIGHTENING because it's TRUE!

EACH HALF-HOUR A TRUE-LIFE ADVENTURE!

JRAS o

OUR DOOR STEP. ..
THIS MAN SLAMMED
THE DOOR!

............

...........

& | YOUR OPPORTUNITY

__-ff‘ TO HAVE THE MOST
- TIMELY AND IMPORTANT
4 TV PROGRAM IN

| YOUR CITY!

............
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SUCCESS TO THE STRONG

UHF’s Valiant Fight Makes
Against Big Odds

Progress

By GENE PLOTNIK

NEW YORK, May 22 —Despite
all the discouraging developments
which have impeded the commer-
cial progress of UHF, operators
of these stations are fighting back
hard. Abetted by their station
representatives in many cases, the
UHF outlets are putting up a
]mliant battle to make the grade
n a game in which most of them
believe the cards aave been care-
fully stacked against them.

Tﬂeir weapon is the oldest one
in the beok: the hard sell. They
must sell a network on giving
them an affiliation deal. Then
they must sell even harder to get
network advertisers to use them.
Perhaps hardest of all, they are
selling to get national business on
their outlets.

The affiliation problem is acute,
The networks all seem to work on
the principle that a VHF outlet
gets preference. Where a web
does grant a UHF affiliation deal,
it mainly is on a short-term con-
tract, worded so that the net-
work can get out if a VHF station
becomes available in the area.

Poller's Success

How much a network affiliation
can mean is seen in the case of
one of the most successful UHF
operators, Lou Poller, who runs
WCAN-TV, Milwaukee, and is
head of the UHF Association. Pol-
ler claims 70 per cent conversion
in his market,

With the competing VHF outlet,
WTMJ-TV, tied to NBC-TV, many
CBS-TV sponsors were blocked
out of the most desirable time in
Milwaukee, Poller got them to go
VUHF via his station, but it took
a sell job par excellence.

Yet, despite the fact that the
station is in a healthy position,
in good part because of this net-
work revenue, Poller is uneasy
about the future, There is no new
VHF competition in the market
as vet, but only because compet-
ing VHF applications for remain-
ing allocations have not yvet been
settled.

When that logjam clears up
some day, Poller is understand-
ably concerned about whether
he’ll retain the CBS affiliation,
especin]l{? if the VHF grant goes
to WISN, which is a CBS radio
basic.

: Fight for Shows

Even when the UHF has an im-
pressive network affiliation, how-
ever, it does not automatically
mean getting all the web shows.
The next fight is to get the sta-
tion into the line-up used by vari-
ous web sponsors. This means
overcoming the flat “no UHF"
order reportedl, issued by some
sponsors. Success in getting good
web shows means having good
adjacencies for national spot and
local business.

In such cases the rep, as well as

the station itself, will go in and
do an individual selling job on
the sponsor, for which the rep
does not get paid. To overcome
the anti-UHF sentiment amon
New York time buyers, many o
whom may never have seen a
UHF picture, the reps try to sell
each station on the basis of ils
own special attributes.

Meanwhile, the UHF's also try
to sell their medium to their own
communities. For the most part
these promotions are done thru
the dealers. Perhaps an outstand-
ing job of conversion promotion
is the one being done by WRTYV,
Ashn:.l&y Parkhmﬂ. J.,, which s
oW by Walter Reade
Theaters.

WRTV Offers

WRTV has offered: to pay deal-
ers 25 cents a call for door-to-door
solicitations, to provide girls to
telephone dealers' prospects, to
furnish the stores with accessories,
to underwrite bank loans to help
dealers stock conversion eqguip-
ment, to give dealers seals of ap-
proval to back up their conver-

sion programs, to give dealers
free time on the siations to pro-
mote all-channel sets.

In addition, WRTV has induced
TV Guide to include a four-page
centerfold insert listing its
grams only, That is to be in 40,000
copies weekly.

Despite these aggressive efforts,
the results, according to the testi-
mony of Walter Reade Jr., him-
self, have been disappointing. The
station has paid out over il.ﬂﬂl]
for home visits, but only a dozen
dealers took advantage of it. Only
three dealers asked for telephone
girls. In the three-county area
the station serves, there are about
l}a:ﬁ.ﬂﬂgng'.}?hsets, hutpl;tége tgmrn
than ave equi re-
ceive WRTV in the three months
the station has been operating.

But Reade insists “we are In
business to stay.” _ )

It is this dogged persistence in
the face of odds which marks the
average UHF station operator to-

day. He's fighting the good fight
as |:}b;erhnpﬁ it never been
fought before.

Future's Still Bleak
For UHF Stations

Reappraisal of Allocations Only Panacea
For Long Suffering; Eyes Turn to D. C,

NEW YORK, May 22—UHF
station operators, in the main,
must look forward to more of the
same economic problems which
have beset them up to now. On
the eve of gathering for the Na-
tional Association of Radio and
Television Broadcasters’ conven-
tion, the general feeling among
the outlets is that little short of
a basic reappraisal of the whole
allocations system can provide
long-term relief for UHF.

Altho physically in Chica%a.
many operators will spiritually be
in Washington, where the whaole
situation is expected to be brought
out into the o in the hearings
due to begin this week before the
Subcommittee on Communications
of the BSenate Interstate Com-
merce Committee, chaired by Senl.
Charles E. Potter (see other story
this issue).

Perhaps one of the most search-
ing examinations of the

blem was made in a letter to|

nator Potter from a UHF li-
censee in New England. At the
end of UHF's second complete
year, the letter stated, its “past
is black amd its future is bleak."
The conclusion was that, “ap-
praised as a whole, UHF is a
fiasco and steadily ﬂeteriuratm&;"

In an attempt to size up the

WGALTV

MNBC « CBS « ABC +» DuMont
Lancaster, Pa.

Steinman Station
Chair McCollough, President

Pledged to the welfare of
the many communities

it serves, with a continuing
series of programs and
projects designed to
enlighten, strengthen and
support the best interests
of the public.

Represented by

MEEKER TV, Inc.
New York Los Angeles
Chicoge San Fronciscoe

future of UHF, the latter, written
Eﬁ' Gerald Morey, president of

e Thames Broadcasting C -
ration of New London, Conn., de-
clared that a great majority- of
the people in a position to pre-
dict foresee nothing but disaster
ahead. "There will be scores of
additional failures among UHF
stations,” as Morecy sees it. “The
system, thru constant aggrandise-
ment, will become one of the most
powerful invinecible, financial
monopolies ever etuated in
this country,” he added.

The networks have made no
bones about their favoring VHF
outlets as affiliates, When con-
sidering coverage, sponsors as well
as the webs must assess the fact

(Continued on page 12)

POWERLESS

UHF's Held Up
By Lack of Big
Transmitters

NEW YORK, May 22 —Power is
all in the UHF equipment field
today. UHF station operalors con-
gider their low -""-~e on TV's
power-pole to be w .sdjor contrib-
uting factor to their current dif-
ficulties, A 50-kw. transmitter
capable of radiating the maximum
1,000,000 watts would undoubtedly
clear up a lot of their problems,
but even the most optimistic man-
ufacturer doubts if such a trans-
mitter will be on the market
much earlier than 1856.

General Electric has plans for a
60-kw. UHF {ransmitter which
would scll for about $225000 in
late 1855, while the Radio Corpo-
ration of America is laying

oundwork for a &0, 75-kw.

HF transmitter to sell for around
$250,000 in 1956. Du Mont is also
thinking along 50-kw. lines, but
has yet to crystalize its thoughts
into terms of price and market
date. However, Du Mont, which
only offers a 5-kw. now, expects
to bring out a 15, 20-kw. UHF
transmitter this summer.

Meanwhile the 121&-kw. UHF
transmitter offers the UHF oper-
ator his biggest power boost to
date. Several equipment manufac-
turers are using the National As-
sociation of Radio and Television
Broadcasters' Convention as a
showcase for their latest UHF
line. RCA, of coursze, will demon-
strate its new 12%-kw. transmit-
ter, along with its new high gain
UHF slotted pylon antennas and
UHF wave pguides. RCA's new
transmitter (TTU12) is priced at
$144 500, complete with driver

(Continued on page 12)
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broadcasters follows:

WLBC-TV. Muncie, Ind.

Some UHF Stations
Beat Opposing Odds

NEW YORK, May 22.—Altho the cards are seemingly
stacked against them, some UHF operators are making the
grade. Good programing, low operating costs and super-
aggressive promotion (on both the advertiser and the con-
sumer level) figure most importantly in these successful
operations. A report on some of the more enterprising UHF

small station operator interested
in UHF."”

One of the few UHF stations
ting in the black, WLBC-
, celebrated its first year on the
air Jast May with more than 60,000
homes converted to channel 49.
Veepee W. F. Craig credits this
unusual success to the station’s
policy of careful attention
to technical excellence (mainte-
namt f.i:g of tmg;. etc.) and
5 on
e in both local an
wWor

In line with this, he notes that
altho the station is affiliated with
all four networks, the sales staff
realized earlier that affiliation
agreements were not enough to
assure network commercial pro-
ETams.,

Consequently, they went di-
rectly to the sponsors and agen-
cies and solicited the co-operation
of distributors in order to obtain
their full share of commercial net-
work shows—Milton Berle, "Hit
Parader,” *“You Are There"
“Television Playvhouse"” and oth-

ETE.

A Videodex survey far March
gives WLBC-TV more than B5
per cent of the sets in use da
and night, with local shows hold-

up as well rating-wise as the
network offerings. In addition to
technical know-how and good pro-
graming; Craig considers a well-
paid staff—"trained and willing
to work"—of prime importance to
the successful operation of a UHF
station. “However,” he warns, “a
new station cannot be over-staffed
as many have been.”

net-

‘ WTPA, Harrisburg, Pa.

uality [y

Bucking a pre-freeze station
within 30 miles of Harrisburg and
another UHF station locally,
WTPA went on the air last July.
Six months later The American
Research Bureau reports
saturation jumped from 53.9 to 77
per cent, while TV homes in-
creased 39.4 to 77 per cent.

At the same time the out-of-
town VHF channel dropped from
62.7 to 27.8 per cent. In the fol-
lowing three months, UHF circu-
lation increased to 85.6 per cent
ﬁh*ile VHF circulation dropped to

In addition to extensive news-
paper and direct mail promotions
the station utilized studio tours,
personal appearances by artists
and station execs at local affairs,
merchandising tie-ups with loeal
merchants and special local pro-
graming with civic angles.

WTPA has already won several
national awards, including a first

1ze for audience promotion in

e Billboard's 16th Annual Pro-
maotion Competition this year.

| WJIPB-TV. Fairmoni. W. Va.

More than 30,000 of some 40,000
TV sets in WIPB-TV's listening
area are UHF-Equi;?ed., thanks to
the extra heavy a vertising and
promotion campaign waged by the
station thruout the six months
period directly preceding its air
debut last March. As a result,
the station was in the black at
the end of its first month of
operation.

Station owner J. Patrick Bea-
com credits his guick success to
the fact that WJPB-TV's $3,300
monthly operational budget is
probably the lowest in the country
and that, “thru long-range plan-
ning," the station went on the air
at a total equipment cost of less
than $120,000, excluding only
building and antenna tower.
Beacom also owns ] radio
outlets WJPB-FM and -
AM, and WJPB-TV's. $150 rate
card is set up to offer special
inducements to radio advertisers.
A former member of both
houses of the West Virginia State
Legislature, Beacom speaks out
vehementily against “the apparent
discrimination against by
the networks, agencies and set
manufacturers—the very persons,”
notes Beacom, “who at its in-

ception did the most to get the

| WVEC-TV, Hampton, Va.

NBC affiliate WVEC-TV, sec-
ond place winner in the aud:[enne—
romotion category of The Bill-
pard's 16th Annual Promotion
Competition this year, is going
strong on the strength of an all-
out set conversion campalgn

ar.

The station's “Beat the Rush,
Convert to TV, So You Can See
Us Next Fall” campaign backed
up local set dealers and distribu-
t;;r:ﬂ] with Evgryl tgpveiva&lg}le t}rf:
o es aid, including radio spo
merchandising tie-u U?HI%P in-
formation booklets, “"Miss WVEC-
TV" beauty contest and a J. Fred
Muggs personal appearance, along
with other NBC stars.

As a direct result of the drive,
UHF sets in use rose from a near
zero mark in July, 1953, to around
45,000 last fall, and almost 90,000
as of April 1, and all this in_an
area where T0 per cent of families
owned only VHF sets.

WDAK-TV, Columbus, Ga.

This station has been in the
black since the very hegn;ning of
its operation, and, according to a
recent Telepulse survey, it is pull-
ing a higher rating than its local
VHF competition from 7:30 to 10
p-m. Monday thru Friday. ARB
reports that 86 per cent of the
market is UHF-converted.

The conversion picture was

aided greatly by the fact that few
Enlumfuﬂ ple bought sets be-
fore WD went on the air, be-

cause it was difficult to get At-
lanta's VHF stations across the
mountains. Consequently VHF
and UHF hit Columbus locally at
about the same time, and when

people bought, they bought dual
sels

The station controls a sizable
share of the town's local adver-
tisers (including the entire
budgets of the city's largest de-
partment stores.) However, sta-
tion owner Allen M. Woodall goes
along with other UHF broad-
casters in lamenting the anti-UHF
attitude of time buyers for national
advertisers and agencies.

WCOS-TV. Ceclumbia, 8. C.

With better than 86 per cent
of Columbia's TV sets converted
to UHF, WCOS-TV has more than
40 local sponsors, mahy of whom
have been with the station since
its inception last May. However,
Stewart Spencer, director of TV
for the station, decries "the re-
luctance of many network and
national advertisers to consider a
market on its specific merits
rather than dumping UHF all into
the same sad category.”

The results, says Stewart, “show
in our neﬁghﬂand I?'Ea::-.tl-iupa] s;pu‘.t

rogram e, which iz not as
Is:'tr'l:u‘l,lg': as those of our VHF
competitors.”

He also laments the cost of
film and the film distributors’
“practice of establishi a flat
rate for a market, regardless of a
station’s rates and coverage.”

“Waste coverage,” notes Stew-
art, “is a much more important
factor in TV than it is in radio.
As surrounding communities ac-
quire their own stations, expen-
sive fringe area antenna instal-
lations are becoming a thing of

thgvpast.
COS-TV has sought the local
advertiser B%ﬂrﬁasively with a
realistic 11:la_te ﬁ:]sed nn]a ﬁ:wenge
area reacinl e people e SErVes
and no r]:llﬁ:lre." Program-wise,
WCOS-TV makes an “intensive
and consistent effort to keep
Columbia citizens in front of our
cameras in great numbers.”
“When the program is strong,”
opines Stewart, “UHF constitut
no disadvantage.” In line with
this, a Hooper survey made since
the first of the year, gives WCOS-
TV 148 first and second place
qguarter hours out of a total of
228 quarter hours surveyved. This

was against CBS and NBC rompe-
{Continued on page 10)
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Some UHF Stations
Beat Opposing Odds

® Continued from page 8

tition from three other stations.
An ARB survey conducted during
the same period shows substan-
tially the same results,

Others Making It in UHF

KGUL-TV, Galveston-Houston,
another Billboard Promotion
Competition winner, is in a pre-
viously all-VHF market. The sta-
tion, which debuted March 22,
1953, mcreased its penetration

from 76.8 in resﬁf to 94.8 in De-
{:mbEr as a t of a "Don’t Be
a One-Channel Family"” ad cam-
ign in three local newspapers.

A *“Channel 26 Sweepstakes”
contest helped put UHF over for
WTOB-TV, Winston-Salem, N. C

lace aw.rar;i

ard’s Pro-

which won a second
this year in The Bill

motion Competition. The contest
was conducted in co-operation
with local distributors,

Situated in an all-VHF area
where there are 10 accessible
metropolitan channels, WICC-TV,
Bridgeport, Conn., faces a real
challenge in trymlg to buﬂd a
UHF audience owever, the
station is doing a job by making
a constant appeal to all segments
of the population with strong ac-
cent on public service,

The local UHF conversion pro-
gram has been accelerated re-
cently, since WICC-TV acquired
telecasting rights to all the
Brooklyn Dodger home games, as
well as a number of games away.
Station manager Philip Merry-
man considers the Dodger aguisi-
tion the *“station’s biggest break

to date.”
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ONWARD AND UPWARD

Slow, Steady Growth Seen
For UHF With Gov't Help

By BEN ATLAS

WASHINGTON, May 22.—More
than 200 UHF stations will be on
the air by mid-1955 despite eco-
nomic difficulties as ultra-high
plows ahead toward an ultimate
potential of more than 1,400 out-
lets possible under the Federal
Communications Commission’s al-
location plan.

With strnrﬁ
from Capitol Hill and the FCC,
ultra-high is fi d certain to
overcome its technical difficulties
even tho the current outlock is
nowhere near as rosy as the UHF
picture appeared some months ago
when there were considerably
fewer turnbacks and when ultra-
high stations were going on the

encouragement

air at a far swifter vgace: (See
other stories on UHF Washington
hearings this issue.)

It is likely that the mster of
UHF's in business will be about
155 by the year's end and around
200 b}r June, 1955, compared with
some 130 airemdr on the air, In
this transitional ‘Jrerm-:i, the most
cﬂnmm:‘iﬁ ev Efﬂ .ﬁ‘l UHF's
ETD appear g num-
bers of new stations rather than
In gross TeEVenue,

Yet FCC officials are confident
of UHF's ultimate future, and see
some outstanding landmarks in its
progress so far., Ultra-high sta-
tions already on the air, for in-
stance, provide service to com-
n‘iunities of akmost 30,000,000 peo-
ple.
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FCC chief economist Hy P

Golden has turned up figures
showing that among the 100 top
markets of the nation, 35 must
loock to UHF for their first and
second local stations. “It is incon-
ceivable,” observed Golden, “that
UHF should not succeed eventu-
ally in these markets.”

The problems of UHF, however,
cannot be wunderstated. As has
been emphasized in Capitol Hill
testimony and in FCC findings,
major difficulties still include a
lack of buyer enthusiasm for more
expensive UHF-equipped sets in
markets where ultra-high com-

etes with VHF stations; blanket-
ing of UHF-owned communities
by powerful nearh!\; VHF stations;
absence of network affiliation for
UHF-ers in mixed markets; a con-
spicuous dearth of interest in UHF
by national advertisers; high costs

of producing local UHF shows and
ettmg qu t:,r film fare; puhlm-
mdﬂ.:l.’erenc&

l’glettm
equipment even w

tions offer popular and attrm:twe
Programs.

A bright spot for UHF-ers is a
growing availability of higfher
powered ultra-high transmitters
and s improvements in tubes
for tuners. The long-range
view Inr UHF in the coming col-
or era is highly favorable, -
facturers will turn more and more
toward ucing rainbow sets
equip to receive UHF sig-
nals, Radio-Electronics-Television
Manufacturers’ Association brass
say this trend is growing and will
be accelerated if Congress goes
along with a recently hoppered
proposal to waive the current 10
per cent excise tax for all UHF-
equipped sets as a spur to the
industry

What the coming year's in-
crease in numbers of UHF sta-
tions will mean in terms of gross
revenue is uncertain. The bulk of
the new stations will be going
into small market areas where
grosses are limited. At the same
time, in most of these commumi-
ties, UHF will be free from com-
petition.

The FCC, which earlier this
year repurted a neck-and-neck
race for it between UHF and
VHF outlets, is aware that the
poing will contlnue tough for
UHF for some time to come. Con-
sequently the Commission is cer-
tain to take a lenient attitude
toward UHF CP holders, is likely
to give them plenty of time to go
on the air. Right now a CP holder
can take as long as eight months
to get on the air, but if he needs
more time, the ‘Commission un-
doubtedly will let him have it.
Several are already on extended
time. Despite more than three-
sCore ts, there are some 250
UHF CP holders.

In the judgment of government
and industry experts, time and
improved selling methods will
solve UHF's biggest problems, In
the transitional period, however,
the pace of stations going on the
air is apt to continue slow; it
won't surprise FCC-ers if there
are several more turnbacks of
permits.

While Capitol Hill and the FCC
have wvoiced anxiety over UHF's
tough fight in mixed market
areas, some FCC-ers have pointed
out that UHF's current troubles
are no worse than those experi-
enced by VHF at a similar stage
of development. Surveys have
demonstrated that the money-
making stations have averaged
more six months on the air
and that all of the UHF stations
which are in the chips are located
more than 50 miles from the near-
est VHF outlet. UHF stations in
big cities have been better off
than most small towners.

“It is a hard, long pull for those
who have VHF competition,” said
Commissioner George E. Sterlin
recently, “and it takes capi
astute management, good sales-
manship, promotion and, last but
not least, ability to obtain the
best network shows or by origi-
nating programs that have popu-
lar appeal.

Undoubtedly there will con-
tinue to be prophets of both doom
and success for UHF, but one
forecast can be made unguali-
fiedly: Ultra-high is certain to
gain as long as it continues to get
attention from both Capitol
and the FCC.
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EXPERTS ‘CRYSTAL BALL’
RADIO’S FUTURE HEALTH

NEW YORK, May 22.—Is net-
work radio in a period of crisis?
With billings still apparently in a
slow decline and no dramatic
moves in evidence indicating
either a mass return by adver-
tisers nor an effective high-
powered drive by the networks
themselves, the question of net-
work radio’s future still seems
maoot.

That there is a definite place in
the advertising world for web
radio is beyond cavil But what
that place is and how the chal-
lenge. will be met are questions
still to be answered.

The Billboard has requested
several leaders in the industry to
supply their views on this wvital
subject. Their replies follow:

ADRIAN MURPHY
. President, CBS Radio

CBS radio operates on the
confident assumption that net-
work radio is indispensable in
the lives of America’s l1steners
—and advertisers. In its ability
t0 reach out across an entire
globe and present that globe's
finest entertainment and
broadest information, network
radio serves the listener as no
other kind of broadcasting can.
Duplicate a New York Phil-
harmonic, Find an Ed Murrow
—or an overseas news stafi—
for every town in the U. 5. Un-
cover the writers, performers,

roduction people that account

not only the big star g‘m-
grams, but also the superb day-
to-day fare of network radio.
From the advertiser's point of
view, no other medium can
take this message to se many
customers so economically as
network radio. Or enables him
to deliver that message with
such ease and uniformity. Be-
cause of its confidence, CBS
radio continues to invest very
substantially in network pro-
ing. past year saw

m new created:
- and ﬁntt Lewis On-

stage,” the Robert Q. Lewis
ghow, the Johnny Mercer show,
the Peter Lind Hayes sl‘.hnw;
“Sta k" "Night Watch,'
“21st Precinct,” to name only
a few. Network radio promises
to be with us in a big way far,
far into the future.

R. B, HANNA JR,
Manager of Broadcasting,
General Electric Co.

The present crisis in network
radio is the result of the failure
of both stations and networks
to realize that radio’s future
depends on their mutual co-
operation and a unity of effort
to improve the product and
meet competition and changing
times, The starting point in
solving the present problem
will have been reached when
stations and mnetworks meet
with open and objective minds
and redefine their proper func-
tions. A revision of traditional
thinking and relationships 1s
necessary. All facets of the in-
dustry must be prepared to
meet the problem mutually.
Qur faith in radio encourages
beliet that by starting with
those principles in mind, an
equitable solution can be
reached.

FREDERIC R. GAMBLE
President, AAAA

1 believe network radio has
a great future, Radio itself has
- at future, and network
raﬁg;-e is the best way so far
developed to make available
types of program which aren’t
feagible for transcriptions or
local live broadecast or are bet-
ter live. There will always be
value in this kind of live per-
formance, so long as people are
people. Advertising agencles
wil.f}s_tay alert to the uses of
network radio for their clients.
1t is their duty to do so, and to
use fresh imagination and re-
search in their approach to it,
for agencies must consider
every possible and proper me-
djmﬂn to make advertising suc-
ceed.

ROGER PRYOHR
Vice-President, Radio-TV,
Foote, Cone & Belding
My personal opinion is that

there is not now a crisis in net-
work radio broadcasting. To
be sure, televizion has made
tremendous inroads, but it
seems to me that the dewnward
trend of radio sets in use 1is
decreasing in intensity, and the
worst would appear to be over.
1 don't foresee any uptrend in
the future, but I do think the
decrease is definitely lessen-
ing. _

I think there are many things
the networks and affiliates can
do to help radio retain its ef-
fectiveness even in the face of
a certain loss in audience. Not
the least of these would be ac-
centing promotion and mer-

ing. I realize that broad

steps have been taken toward
this end recently, but I believe

that mntinui.n% emphasis will
help considera ilzﬁ _

I think, too, that radio may
be obliged to look forward io
further changes in the rate
structures in order to maintain
its very realistic cost pattern.
I do think there is a genuine
need for network radio today,
call it supplementary coverage
if you will, and I think there
will continue to be need for
this supplementary coverage
ad infinitum.

In short, while 1 anticipate
that the sales pattern of net-
work radio may underiﬁ: Ccer-
tain changes, there will con-
tinue to be room for it as a
national medium, and as long
as it continues to provide us
with audiences at a relative!ir,r
low cost, it seems to me that it
will have a place in all well-
rounded media plans.

SYLVESTER L. WEAVER JR.
President, NBC

Network radio is indispens-
able to the people of America.
Radio receiver sales are grow-
ing and show greater sales vol-
ume in markets with strong
television coverage than in
areas with little or no video
Service.

_ The radio set has multiplied
itself. It is no longer confined
to the living room. The listener
can be reached in his bath, in
the garage, the workshop, the
bedroom and the kitchen. He
can be reached in his auto-
mobile and wvia his portable.
We at NBC recognizing the
change in listening habits, are
rograming the network’s time
attract both “in and out of
the living room" listening.

Atetiats who Baye. osome

dependent on broadcasting be-
cause radio network services
bring them instantly the great
events and issues and person-
alities of the day and the hour.
The radio network has easy ac-
cess to nationally known per-
formers, to great orchestras and
great dramas and to the prod-
ucts of nation-wide and world-
wide news organizations.
Revised Concepis

NBC has completely revital-

ized network radio. New pro-

concepts, exploiting the
inherent flexibility of the radio
medium, have been developed.
The result is that the C
radio network is giving the na-
tion a greater measure of pub-
lic service, better presentation
of news and new entertain-
ment formats.

On the sales side, new and
smaller packages, making big-
time radio exposure available
to low-budget advertisers has
placed the best in the audio
medium within reach of many
advertisers who could not
earlier afford it.

These packages also supply
supplementary coverage {o na-
tional advertisers in other
media, Today's network radio
offers low cost-per-thousand
rates. It delivers sales messages
to the products’ point of use—
the workshop, the kitchen, the
car—where the message does
the most good and sets the
message within the framework
of programing indispensable to
the listener.

We look forward to a profit-
able future for network radio.
We will provide our stations
with pro of the quality
which will eontinue to attract
national audiences and national
advertisers in competition with
all other media.

TERRENCE CLYNE
Vice-President, TV-Radio,
The Biow Company, Inc.

In our opinon, there will al-
ways be 8 need for and a re-
cognition of the services that
radio can perform. Whether or
not there will always be a
place in the advertising econ-
omy for network radio is dif-
ficult to prophesy.

Let's assume that some day.
in the foreseeable future, 90 per
cent of all the homes will have
television, Will it pay the ad-
vertiser to try to reach the
other 10 per cent? Will the
cost that will make this limited
girculation attractive to the ad-

vertiser be sufficient to vide

a profit for the network? We

don't think anybody, either in

hmadcaﬂtin% or in advertis-
s0lv

ing, has ed this eventual
problem.
It may be that radio eventu-

will revert to a local
broadcasting service rather
than network—except for out-
standing public events,

T. F. FLANAGAN,
Managing Director,
Siation Hepreseniatives
Association, Inc.

It would be a distinet loss to
the broadcasting business if
network radio is to suffer de-
cline, or, as John Crosby pre-
dicts, disappear. Network radio
programs have brought to the
public great entertainers, great
sporiing events, national
events, political events and
acquaintanceship with the
voices and thoughts of our
Presgidents. -

Network radio has built
t audiences, has created
e habit of listening, so much
g0 that listening fo radio has
become a national day-and-
night, indoors-and-outdoors, at
work and at leisure habit.
Now it is individual. Altho
radio sets sold at the enormous
rate of 13,500,000 last year, the
details of radio have changed.
The smaller and local stations
have grown relatively fast, The
audience is larger but more
gcattered in time and place,
Local programing has out-
stripped network programing
in gize of audience, in impact
of its local news shows, in the
total spectrum of music. Net-
work time sales have steadily
declined, national spot and lo-
cal time sales have steadily
increased.
Growtih Continues

No matter what h?ﬁfm to

networks, the fact is t radio

has had a continuous growth,

including 1953. The total rev-

enue of radio in 1953—national

spot, network, local, all com-
was up 4 per cent.

The income of the stations
is increasing, since the loss of
?gélwureﬁ bu}mﬁ_tlm is m%m fthﬂn

ac e gro of na-
tional spot and local.

However, the radio industry
has problems. It has the prob-
lem of declining network sales
and programs, the necessity for
more local programing and the
inroads of television in all
segments,

The networks have been en-
ergetic on their own behalf,
and have subjected their affili-
ated stations to many abuses.
In spite of all the hist of
radio, it would be to the best
interests of advertisers and
slations and networks if the
networks could have a new
birth of character and enter-
prise, if they could keep their
relative position of their early

ears, at the same time that
ey withdraw from cut-rate
competition with their own af-
filiates and treat their affiliates
as associates rather than as
victims.

THOMAS F. O'NEIL
President,
Mutual Broadcasting System

As one who could never de-

t any signs of rigor mortis
in network radio, I am particu-
larly gratified by the great vi-
tality this medium has shown
in 1853 and is continuing to
show this year.

As for the fiscal, bodily
health of radio at this juncture,
the temperature chart of our
own network is better than re-
assuring. When clients increase
their annual investments here
by a solid 10 per cent (1953
over '52), when they add to
their use of our facilities by an
average of 19 per cent more
stations per broadecast and
when the over-all result is the
second biggest year in our his-
tory, then my personal beliefs
about network broadcasting
seem to be shared by an im-
portant panel of judges.

On its over-all dimensions
alone, radio set new records in
1953. The ownership and main-
tenance of 110,000,000 receivers
by 45,000,000 U.S, families is a
landmark in itself. So, teo, is
the emergence of the medium
as an unprecedented personal
force, thru continued uptrends
in multiple sets in multiple

laces to listen. And so is the

evelopment of America’s au-

tomobile audience, enormous

in mass and mobility, tho still
inadequately measured.

I hope this brief review of
radio’s liveliness reaffirms the
medium’s indispensibility to
the American people in their
round-the-clock living,

Future Still Black for UHF-ers

® Confinued from page 8§

that VHF outlets have managed
to boost their coverage by super-
power and high-antenna deve n]p-
ments, that many VHF's are sell-
ing on the basis of their 100-
microvolt contour, and that the
price of new VHF sets have come
down to the point where, in many
cases, they are u:imaF-ar than con-
verting an old set to UHF.

When the freeze was ended two
years ago, the UHF applicants
came forth with hope and wvigor.
Today it is a matter of record that
100 stations have either been
sold or suspended ation, and
48 additional UHF licenses have
been turned back.

Lou Poller, president of the
Ultra High Frequency Associa-
tion and operator of one of the
most successful UHP stations in
the country, says: “It is generally
known that @ mistake was made
in the original allocations. To date
no one in authority has spoken up
and admitted to this error, nor
%ﬂpuged a solution to correct it.

e sins are being heaped on the
UHF operators as tho 'given suf-
ficient time' they will mature like
VHF. Nothi can be farther
from the truth. It takes courage
to face up to the mistake. Once
brought into the open, the solu-
tion will not be far off."”

Morey’s letter breaks down the
reasons for UHF's blems as
follows: Sets—(1) All-band TV
gsets, at one low price, are not
Kﬁ; available; (2) no sincere effort

been made by leading manu-

UHF’s Held Up

® Continued from page §

and associate eguipment, or $99,-
500 without driver.

Other Equipment

Also getting into the increased-
power-for- picture at the
meet will be General Electric with
a new 12-kw. UHF transmitter;
Federal Telecommunications Lab-
oratories with its FTL-20-B 1-kw,
transmitter and FTL-100B 12.5-
kw. UHF TV amplifier; Sarkes
Tarzian, Ine., and new UHF port-
able microwave qulupment; Gen-
eral Precision Laboratory, Inc.,
and the GPL-Continental 1-kw.
UHF transmitter, featuring a new
development in uency control
between visual aural carrier
tagged “Frequilock.”

In addition to the activity on
the transmitter front, RCA and
GE are both working on experi-
ments to increase UHF station
power, via boosters and satellites,
on special temporary authority
permits from the Federal Com-
munications Commission, The
RCA booster field test plan, first
tested over WJTV, Jackson, Miss.,
utilizes a low-powered auxiliary
transmitter developed by RCA
engineers.

ith most of the major manu-
facturers getting into the 12-kw.
UHF transmitter field this sum-
mer, it's probable that prices on
lower powered UHF transmitters
will drop accordingly as the de-
mand rises for the new higher
powered equipment,

facturers to produce UHF receiver
tubes and circuitry capable of
adeguate performance; (3) the
sensitivity of UHF converters_is
highly inadeguate; (4) over-all
cost of conversion remains pro-
hibitively high.

Stations — (1) Manufacturers
have failed to produce a UHF
transmitter with power anywhere
near ot rable to VHF; (2) life
span of UHF transmitter tubes is
but a fraction of VHF tubes; (3)
UHF transmitter tubes are ridicu-
lously costly; (4) maintenance
costs for UHF transmitters are
fantastically high; (5) manufac-
turers have found engineering
bugs in UHF equipment to be
innumerable and almost insuper-

able.

In short, ueezed between
equipment problems on both the
transmitting and receiving ends,
the UHF station operator is hav-
ing a life and death struggle to
get programs and advertisers.
They hope that out of the Wash-
ington 'hlgariﬁls will come tidings
of hope in at seems almost a
hopeless situation.

GE Can Produce
4 by 6 Color Pic

NEW YOREK, May 22—A new
iece of color television projec-
ion equipment for use in closed

circuit showings has been devel-
oped by the General Electric
Company. The equipment re-
portedly can present a color pic-
ture four feet by six feet in size,

The company is currently in-
vestigating the market demand
for such equipment before mak-
ing a decision on whether or not
to produce it in gquantity.

The only large screen color tel-
evision equipment thus far avail-
able for commercial use has been
manufactured by CBS in con-
junction with Hemington Rand.

Meagher NARTB V.-P.

WASHINGTON, May 22.—John
F. Meagher, general manager of
KYSM-AM-FM, Mankato, Minn.,
has been named vice-president in
charge of radio for the National
Association of Radio and Tele-
vision Broadcasters, NARTB
President and Board Chairman
Harold E. Fellows announced this
week. The new ition was es-
tablished by the NARTE board of
directors at a meeting in January.
Meagher will take up his new
duties June 15.

Tripp Rides ‘Carousel’

NEW YORK, May 22.—Begin-
ning June 5, Paul Tripp will take
over ag producer and emsee of
“On the Carousel,” on WCBS-TV
Saturday mornings 9-10 o'clock.
Tripp will replace Allen Ludden,
the current emsee, and Hal
Thompson who produces. The
station produces the educational
series in conjunction with the
Board of Education here.

ROBEET E. KINTNER
President, ABC

The Billboard asked the
question, “Is there a genuine
crisis in network radio broad-
casting today?"”

In the daytime, no.

In the evening, there cer-
tainly is. Here's why.

Advertisers are demanding a
new kind of radio programing

— evening radio programs
of all networks have been sin-
gularly ineffective. And this

explains many of the network
cancellations.

Since the growth of televi-
sion, the independent stations
have gained in share of eve-
ning radio audience and now
exceed the evening audience
of any network. And the in-
dependents have done this
with a basic music and news
formula, ie, a kind of pro-
graming which radio can do
better than television.

ABC is now executing plans
to make it the first music and
news network in the evening.
This new programing will be
of a type which only a net-
work—not a local station—can
supply. For example, the ABC
radio network has just
launched a Monday thru Fri-
day live music program start-
ing at 8:00 and continuing for
a full hour. This program fea-
tures a fresh, appealing per-
gsdnality, Jack Gregson, with
live music and guest stars, and |}

T W americanradionisiory com

its own little company of per-
formers., Certainly a far cry
from a lecal station disk
jockey show. The name of the
show is “Just Easy.”

Helaxed Listeners

This is a new kind of net-
work program in the evening
in that it is not designed to be
spectacular or exciting, It is a
relaxing program of easy,
soothing, non-pretentious en-
tertainment which, our re-
search shows, produces good
radio audience levels in tele-
vision homes. It is a pleasant
show to hear while vou're do-
ing something else — whether
it's reading, playing cards or
puttering around the house.

Our research indicates that
since the advent of television,
IIIDEI'I people look to evening
radio programs to help them
relax. Yet, historically, net-
work evening programs (with
few exceptions) have been de-
signed for excitement.

believe that TV has now
usurped this old radio role and
that the future of radio lies in
fulfilling the corcllary public
need of relaxation.

If network radio is to emerge
from the terrific psychological
beating at the hands of televi-
sion, if it is to come back, it
must revamp its evening
schedule, The new programs
must relax and thus entice the
public. Thus, paradoxically,
true excitement can be re-
stored to sponsors’ inferest in
evening network radio.
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Radio Web Outlook Hopeful
As NARTB Session Opens

NEW YOREK, May 22.—All four
radio webs looked forward to the
National Association of Radio &
Television Broadcasters conven-
tion with hope for the future, de-
spite the various problems which
are plaguing network radio at the
moment.

As the first gavel descended to
open the convention, ABC was
working on a dramatic approach
to its future programing; both
NBC and Mutual had Excih‘nﬁ
billings stories to tell; CBS coul
look back u[.son another season of
web radio leadership.

The ABC dcevelopment, perhaps
portending a dramatic switch in
the entire nﬁpmnch to network
programing, has that skein blue-
prin its place as the first mu-
gic and news network in the
E}me evening hours. ABC chief

b Kintner, in his contribution
to The Billboard's symposium on
network radio’s future in this is-
sue, gives some details on this
plan. Behind it lies the convie-
tion that network radio has
strong poinits which can over-ride
the fierce competition of video,
These lie in airing non-visual
shows, rather than bucking TV
with such visual matter as dra-
mas and variety stanzas.

ABC thus is airing and prepar-
ing radio programs which could
mnot be enhanced by the eye. It is
this very approach which has
been foreced upon the indie radio
outlet, but ABC thinks there are
aspects of this which would be
outside the realm of a local sta-
tion. Live talent, rather than a
deejay, is one obvious answer,
Still in its develquental stage,
the ABC plan will attract much
attention the months to come.

MES Increases

Mutual increased its billings by
3.1 per cent in the first quarter of
this ogear as against ghu game
pert in 1853, which was the
second highest In its history. For
the past 24 months thru April,
MBS has shown a rise in billings
every month as against the same
month the year previous. At its
upcoming affil meetings, MBS
will propose expansion of its
multi-message plan and will seek
to %Et affiliates to go along with
a plan whereby they will co-op-
erate with the network in provid-
ing advertisers with greater mer-
chandising services.

NBC execs are gleeful about a
3457 per cent jump in radio sales
since December 1 over the com-
parable six-month period a year
ago, Sales since last December
have totaled $9,083,000, and re-
newals have accounted for an ad-
ditional $1H,119:I}§]{}_a hefty $25,-
199,000 gross hﬂlmgs total for the
period. The web noted that this
score coincided with the six-
month tenure of the management
teamm of President Pat eaver

WMGM Signs for
Busy Sports Sked

NEW YORK, May 22 —WMGM
this week szigned for about 200
hockey and basketball games
from Madison Square Garden—
in addition to broadcasting home

ames of-the New York football

lants and the Army's pigskin
clashes — during the season of
1954-'55.

It is expected that not more
than 25 per cent of the WMGM
schedule will be duplicated on
TV. The budget required for
sports broadeast rights to the
events, sports announcers, line
and engineering charges, and
travel expenses, is in excess of
£100 ,00.

CEILING ZERO
ON TV GRANTS

WASHINGTON, May 22—
As a coincidence to the Hill
hearing on UHF television,
the Federal Communications
Commission this week issued
nary a single TV grant this’
week. This was the second
week in which no TV grants
were made since the Com-
mission lifted the f{reeze two
years ago. This leaves total
authorizations at 681, of which
573 are post-freeze grants, in-
cluding 29 non-commercia
educational T:rant.a. With 7
grants canceled, outstanding
ERIL zations

now number

and exec veepee Bob Sarnoff.
Also of major interest is the
fact that one-fourth of the new
business, or $2,260,000, is being
spent for participations in the
web's new “flexible” advertising
pmﬁosn]sq This acceptance, ac-
cording to radio veepee Bill Fine-
gshriber, is “essential to broaden
the base of network radio, to
make it available to all types of
ndverti&ers,ﬂwith small or large
budgets." He noted that a one-
minute participation in the two-
hour “Sunday with Garroway"
show costs only $2,000 for full
national coverage via 200 affili-

ates.
CBS Problems

CBS-Radio faces a 1954-'55 sea-
son with indications that NBC
will give it a stiffer battle for
network leadership. The latter
network was In a ition to cap-
ture and hour and a half of CBS

business — “Lux Radio Theater"
and “People Are Funny" — be-
cause it had TV time to offer.
Now CBS finds itself with what
might become a Sunday evening
roblem next season. Neither
‘Amos 'n" Andy"” nor Bing Crosby
has been renewed by Rexall or
General Electric, tho such renew-
als may be forthcoming in the

summer.,
On the plus side, CBS has
added the hour-long ar Efsr-
0

gen deejay show and

managed to sell Chesterfield one
of 1tz top sustainers, "Gun
Smoke,"

In billings, the network was
about holding its own during the
first quarter, but may ump
somewhat during the summer.
Also inevitable, unless affiliate
reaction precludes it, is some sort
of fﬁ”’" participation plan similar
to the one used by C-Radio.

COST: DOLLAR AN HOUR

New World Service Gives

Stations Top

CHICAGO, May 22, — World
Broadcasting System will unwveil

a new program service for sub-
scribers at the broadcasters' con-
vention here next week. The
service will give radio stations
top talent, huur-lunf Programs
five days a wee 2 weeks a

ar. e only additional cost to

orld affiliates will be a dollar
for each hour-long recording to
cover the cost of manufacturing
and handling.

The new service has been
tagged the World ComET plan,
ComET standing for “complete
electrical transcription.” Each
hour has 15 spot availabilities,
The service 1s a;cﬂmqameﬁ by a
complete promotion kit.

Pierre Weis, World general
manager, said the firm is able to
offer the new service at no talent
cost because of the fact that its
subscribers now total well over

Talent Segs

1,000, He revealed that as the
result of presentations made on
the Co plan over the past
five weeks, an additional 167
stations have subscribed to
World.

IBM’s Closed Circuit

NEW YORK, May 22.—Another
major industrial concern, Interna-
tional Business Machines, has
hopped aboard the closed circuit
TV bandwagon. Utilizi the
services and facilities of ter
Network Television, IBM ar-
ranged to transmit on Monday
(24) from its plant in Poughkeep-
sie, N. Y., a closed circuit telecast
demonstrating a new super-elec-
tronic “brain.” The telecast will
be picked up at the Waldorf-
Astoria in New York and viewed

on a 20 by 30-foot screen by
IBM's saleg staft,

TAKE YOUR
CHOICE
but...

COLUMBUS,

FOR TOP

OHIO

RATINGS i centrat onio

] (]
MARCH '54—12 OUT OF 15 FEB. '54—13 OUT OF 17 MARCH '54—10 OUT OF 15
Lo Repori
L I Love Luey WHNS-TV 485 L. Godirey Taleal Show WENS-TV I Lave L. WANE-TV &5.5
0 nmm"-. Talent Scouts WBHS- 45,3 2, I Lave WEBNS-TV E %’ Godlre r'-u'lmt, Scouls WEBNS-TY u.=
3, Jackle Elu.lm WARNE-TV 414 3. Godirey and His Frisnds WENS-TV &T D : o E3.
;. Godirey and His Friends WENS-TY ﬁ.a 1 Dragnet Wi 45 ;. ?“"E.""f:{‘.“ His Friends mg:ﬂ ﬁ;
&, Bums and Allen WHNS-TV 3835 8. Burns and Allen WEBNS-TV 40 6. Burns & Allen wnﬂs-g 40.5
'i. Toast of the Townh WHNS-TV 159 1. a8 7. You Bel Your Lifs e 4.4
. What's My Line WBHS-TV 355 T, Jeck T WENE-TV 3§ This is Tour Lifs _— LD
§. Mama TV 345 9. You Bet Your Life 34 & What's My Line WENS-TV M5
10, Sielton WBNS-TV 1.5 10. Whal's My Line WENS-TVY 13 10. Roy Rogers ns
11. This Is Your Lile 2.3 10, Strike It Rich WENS-TV 1% 11, I've Got & Secrot WENE-TV E-I
12. 1 Led 3 Lives WHHNS-TV 298 10, I've Got A Secret A a3 12. Two for the Money WEHNE-TV 4
13, Topper WEBNE-TY 0.0 13, ‘Treasury Men In Action WENS-TV H 13, Private Secrelary WBNS-TW 1.8
14, T-Men In Action 0.0 13. Two For the Money WHNS-TV 14, Liberace WBHS-TV HM.p
15, Twe for the Money WEBNS-TV 190 ‘Ilg TMtH{ the Town wm-ia-g arl. 15. T Men In Action T
15. This is Your Life — Hh

| e

(5 ties In bop 15)

This is not an isolated instance! Year in . . . Year Out , . » WBNS-TV
consistently remains an undisputed leader among TV stations as
reflected in the full program log, for WBNS-TV takes 10 out of 10
top rated multi-weekly shows, 5 of which are WBNS-TV's own local

productions. (Telepulse March 1954)

]

B“S-Tv CHANNEL 10 +» COLUMBUS, OHIO

WBNS-TV ., . . Ohio's honored station, recipients of Billboard awards ‘52 and ‘53,
Sigma Delta Chi '53, du Pont ‘52, Zenith ‘54,

CB5-TV NETWORK — A ffiliated with Columbus Dispatch and WBNS-AM + General Sales O ffice: 33 North High St.

REPRISENTED BY
BLAIR TV

2 ARARA
AN A A T I e e a RSN S AV A e
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MAXIMUM
POWER
(100,000 watts)

PORTLAND'

in Portland, Gregon

“ecusiomer catcher”

%

1530

feet above average terrain . . . this gigantic

... 108 feet above the ground . . .

antenna will be camﬁ:leted by July 15th
and will be the highest TV antenna this
side of the Cascade range from Alaska
to Southern California.

Combined with KOIN-TV’s new in-
crease in power to the maximum 100,000
watts, it will deliver a consistent picture
as far as 150 miles from Portland! It will
blanket the rich, productive Oregon and
Southern Washington market.

Special antenna design will virtually
eliminate any ghosting. Built-in electric
heating rods will automatically melt any
ice that forms in the wintertime—every-
thing is being done to assure advertisers
the finest picture quality and the greatest
coverage possible.

Reach the people with money to spend
—schedule KOIN-TV, Portland’s only
VHF station. Write, wire, or phone for
complete availabilities or contact our rep-
resentatives AVERY-KNODEL INC.

KOIN-TV cuannee 6

S ONLY VHF STATIOM

e mii—.— AN ESIAVANGI@TAS M-S

Outlets Better

® Continued from page 6

Have Color $$

at $875 and $1,875 in that order.
RCA’s color test equipment pack-
age has eight different parts, most
expensive of which are the color
signal analyzer, $1,900; color mon-
itor analyzer, $1,ﬂ5l‘j; linearity
checker, $1,750; burst controlled
oscillator, fl 550, and television
oscilloscope, *}.lﬁﬂ.

Essential station equipment
needed to generate a color bar
test pattern includes a matrix
unit, color bar generator, color
frequency standard and burst flag
generator., RCA, for one, has a
new color sigr_:ai generator ready
for use in stations to expedite in-
stallation and performance checks
of color TV sets while black and
white programs are on the air.

Color slide equipment (color
slide camera, color monitor and
various power supplies) has been
available on a limited basis for
some time. Du Mont, RCA and
Telechrome, among others, sup-
ply stations with this gear.

Philadelphia station WPTZ
chalked up a "first” last Decem-
ber, when it aired a color slide
commercial the day color
was ockayed by the Federal Com-
munications Committee. WMAR-
TV, Baltimore, has been showing
color slides since January.

Color {film equipment (two
modified 168-mm. projectors and
auxili gear) may evenually be
replaced by magnetic tape. How-

ears away from the local station
evel, and film equipment should
tplay a big part in local station
color prn%mmin_q for some time
to come. (See chart elsewhere in
this issue for more detailed in-
formation about new color film
equipment in production.)

Most expensive and complex of
all color TV operc.ions for the sta-
tion is the origination of live local
shows, which uire at least one
color camera chain and associated
equipment. RCA, this March,
shipped the first live-action color
camera chain, type TEK 40-A,
priced at $66,963.90, including
camera view-finder, heavy duty

ever, tape still is believed some | a1

pedestal, cradle-type pan and tilt-
head, tri-color monitor, camera

e -

controls, power supplies and aux-
iliary equipment.

T. A. Smith, veepee in thage
of RCA ineering Products Di-
vision, told a group of RCA set
licensees earlier this wyear that
RCA expects 25 stations to be
equip with these camera
chains for local live color shows
in 1954,

In a status report on color TV
last January, e Katz Agency
noted that in addition to the ini-
tial outlay for color equipment,
there are some hidden color costs
for stations. Operating costs, for
instance, said Katz, are almost
certain to go up, since “telecasting
slides and fi in color demands
much more critical maintenance
and control than in black and
white.”

Speaking of slides, Katz ob-
served, “while tolerable, if an-
noying, in black and white, would
be distorted to such an extent in
color that satisfactory viewing
would be impossible.”

Bearing out this theory, Katz
noted NBC's experimental net-
work color operation requires
from 30 to 40 per cent more tech-
nical man-hours than similar pro-
graming in black and W_I'Iltl.“.'- tz
also estimated that station “tech-
nicians now working in black and
white need at least three months
of intensive training even to mas-
ter the intricacies of network
color transmission,” let alone lo-
originations

Then, too, the American Tele-

hone and Telegraph Company
as given notice that charges for
relaving network color TV may
run from 25 to 50 per cent higher
than r:harge.a for black and white,
an “extra” the networks might
ass along—at least in part—to
ocal stations.

Other hidden color TV costs for
stations, said Katz, are “air con-
ditioning units or ventilating sys-
tems capable of coping with the
additional load of increased light-
ing necessary for local live color
originations.” Production costs
on color shows and commercials,
said Katz, should be approxi-
mately 10 per cent higher than on
black and white.

SELLING WITH TELEVISION

Is all a matter of audience...
and, the fact of the matter is,

KRON-TV HAS...
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THE BILLBOARD SCOREBOARD

Top 25 Non-Network Vidfilm
Series, and Their Weighted
U S. Pulse TV Ratings

Thiz monthly feature of The Billboard's TV Film Depart-
ment shows the relative standing of the 25 top-rated TV film
series sold on a svndicated ar national spot basis. The average
rating is weighted according to the TV population of the markets
studied. The H, U. T. column shows the percentage of TV homes
using television during the period when each program was air-
ing, and represents the total amount of TV viewing of all stations
in the combination of markets showing the film.

The figures are adapted from material prepared by the
Pulse, Ine., as part of its national U. 5. Pulse TV reporis. For
additional information on audience size and coverage, please

consult the Pulse, Inc., 15 West

46th Street, New York.

Ave.
Rank March AvVE,
Order Title of Show Rig. H.U.T.
R R Crown Theater .........oc0.. ciaa s 1B dene e ADD
- TR DUEDOCTOATY oo ynnis v e nd Sabinnfmenpass ¢ . ST 36.0
S Favorite StOryY ...oeve scssssisngas YR s ravens 50.0
e Pl Foreign Intrigue ....covensisinies iy | SRR 45.2
B...c....] Led Three Lives......ccceascss IBB. sy 46.5
Biceans Range Rider .....ccevanvansrrres18.7 .. 45.0
PR Death Valley Days.....oeeenvreres 165, ......- 47.0
E‘ i e -Cis‘:n Hid llllllll A F e R R bR 16-3 - B @ F B " S.E'.&
B cisese s WA Bl BHickok,..isrvsvevrssvses I isvess 33.1
10........Amo05 'n" Andy....ccu09as P 154........37.0
11- kB oE B b .Rﬂ.dge 114 ------- L ] L Y " am -1513- mFRE R ,éH.E
| R Kit Carson .....ccoceceerivarsnnans 153........ 35.2
13. «...Douglas Fairbanks Presents........ - S e 46.0
. ST, All Siar Theater......ccceaveanass 1 S——— 45.2
15.. v, BN AULLY .oovinnsvvsnnrrrisessdOdesssnss ot
lﬂpp U lbLihEra:E kR FEFFPFREIEFERETARD lllllillll13l2'+l-ll = liTqE
S Hank McCune ....... PPEPE i, - 3 | [ 43.0
1‘? m B E R EEE .victﬂry at EEE 8 F sk EFdondkE SRR 131{}- R EE RS .HT,E
A wucpinich City Detective ,....ccvvevvnrinrans 128........40.6
- {1 Bttt Captain Midnight ..... i Dol S 12.4....,... 28.4
- 3 R R Ramar of the Jungle. . ....cvvvnnnss 12)..000.. - 046
A s Hopalong Cassidy .cceeeerivrnnnas [y ] AT 37.5
o R Annle Oakley .. ...coieanunsssnnes I 35.0
2%, ....... Abbott and Costello..... R 1 S - L 1
- | PR Boston Blackie ........ ceiveianns | & T e 57.0

Tele-VistaGets
4 in Big Dedl

HOLLYWOOD, Ma{r 22.—The
recently formed Tele-Vista Films
this week concluded negotiations
with Hollywood Film Enterprises,
Inec.,, by which it acquires four
ilm properties for TV distribu-
tion. Deal reportedly exceeds
$1.5 million.

The new firm acquired 13 silent
comediez not previously seen on
TV, 195 two-reel and 50 one-reel
subjects, and 40 feature-length
movies. Additionally, Tele-Vista
has optioned 39 original color film
shorts of 10 minutes duration from
the World Jungle Compound,
Thousand Oaks, Calif.

Settlement of
lreland Case

HOLLYWOOD, May 22.—Actor
John Ireland this week reached
an out of court szettlement of his
$1,756 000 slander and breach of
contract suit he had filed in March
because of his failure to get the
starring role in “The Adventures
of Ellery Queen™ telefilm series.

The actor's attorney, Jacques

FILM POT O’ GOLD LIES
'NEATH COLOR RAINBOW

Industry Sees Tint TV Future Along
Pictures’ Road as NARTB Meets

® Continuwed from page 1

the switch, and more are ex-
pected to climb on the band-
wagon as every month goes by
from here on.

The odds facing the local outlet
airing live originations in mono-
chrome will Tnum even larger
after the networks get their color
shows into full gear. A station's
kitchen expert, [or example, no
matter how strong her personal-
ity, will find it difficult to look
good in black and white with
limited local production facilities,
after an outlet begins carrying
web color shows, including spec-
taculars costing $300,000 each.

Such locally prodauced shows as
have held their own until now are
seen losing ground, even before
the full entry of color, in the face
of the potent film eniries aired by
competing outlets in lecal time
periods.

For example, in the Los An-
gFeles market, the Spade Cooley
show in April fell to 23d among
syndicated film or locally pro-
duced stanzas. This is the same
show which month after month
led the pact in that market. The
rating decline may be due less to
any essential weakness in the
Cooley opus than the formi-
dable rise in ratings scored by TV
film series,

If local productions are hard

put to compete with monochrome |
films, this situation will become
even moere acute when color film
flows into the market. Once the
dam breaks, it is doubtful if it
ever can be stemmed.

Consequently, in addition to the
cost factor confronting stations
considering live local color orig-
inations, the question also arises
as to the value of such airings in
the face of the coming film boom,
which is certain to be qualitative
as well as gquantitative.

The cost factors break down
this way:

First, it is assumed that any
station pgoing to color will ini-
tially equip itself to air network
multichrome shows. RCA will
modify any post-World War [I
transmitter without charge, but a
station must buy certain auxilin:g'
color equipment which is added.
Thiz comes to $9,375 for the pack-
age. Color test equipment runs
another $8,756.50. ]

‘When a station decides to equip
itself for local originations,
whether live or film, it must add
color syne equipment. This runs
about $8500 from RCA unless a
station has black and white sync
equipment which can be modi-
fied. in that case it would cost
about $4,500. ]

It iz at this basic point that a

FOR SUMMER-FALL PROGRAMING

NBC Prepping ‘Gildersleeve,” ‘Life,
‘Great Life,” ‘Baby Snooks,” ‘McGee’

HOLLYWOOD, May 22.—-NBC-
TV here iz prepping nine new
half-hour shows, including five
telefilm series, for late summer or
fall showing, it was disclosed here
thiz week by Frank Cleaver, TV
program director for NBC's West-
ern division. Three of the four
series pilots already are in the
can, with a fourth set for filming
after cast selections have been
completed.

“The Great Gildersleeve,"” star-
ring Willard Waterman, already is
being shown to New York agen-
cies., The pilot was produced by
veteran movie man Frank Tashlin
for Conne-Stephens Productions
at American National Studios.

The Alan Young starrer, “That's
Life,” was shipped east this week.
The pilot was shot by Richard
Bare Productions and Varieties,
Ltd., with Ed Beloin serving as
NBC proucer. He also created
the format which includes no
dialog (The Billboard, May 1).

(Contintied on page 68) The tentatively titled pilot of

Roach Sets Romero

ABC Skein, Others

HOLLYWOOD, May 22.—Hal
Roach Jr. said this week that
cameras will roll within seven
weeks on the first of 26 Cesar
Romero starring telefilms for
ABC-TV syndication, and at the
same time revealed production
plans on two of his own series,
while two of his others are in the
sales presentation stage by the
network, and a sixth, “Bozo the
Clown,"” is being readied for spon-
sorship.

The producer said that Romero
was due here over the weekend,
which will enable a production
schedule to be finalized for “Pass-
port to Adwventure."” Roach said
that a total of 26 hali-hour epi-
sodes will be shot at the Roach
Studios in Culver City.

This would indicate that "Pass-

rt to Adventure” will be the
initial series to be produced by
Roach under his deal with the net-
work’s syndication division. It ap-
peared highly likely that ABC
was prepared to launch additional
productions, now that one of the
series in the Roach-ABC set-up

has definitely been given the
green light. Robert nnis is
sceripting.

Earlier Roach had delivered
pilots of two series he is slated
to produce on a non-exclusive
association with ABC—"Code 3"
and “Alias Mike Hercules" star-
ring Hugh Beaumont. Over the
weekend “Bozo the Clown,” star-
ring Gil Lamb, was being prepped
for sales presentation by the Wil-
liam Morris Agency.

Within 10 days movie star Pat
O'Brien will be placed on the eall
sheet for the pilot of “Parole
Chief," a Roach production not
associated with the network.
Similarly, Roach said he expected
to commence shooting the pilot
of “Blondie,” based on Chick
Young's comic strip.

Because of the extensive and
concerted production schedule
soon to get under way, Roach said
that he is expanding his creative
organjzation and for the first time
is signing such personnel to term

contracts. Tho he still has several
{Continued on page 635)

another propesed series, “It's a
Great Life,” currently is being
repared for agency showings.
%he series, a comedy about two
ex-G.1.'s tecently returned from
Korea and seeI{ing to readjust
themselves to civilian life, co-stars
Mike O'Shea and Bill Bishop. “It's
a Great Life” was completed at
Roach Studios several months ago

ANKLES NARTB
Projectionist
Row Cues Exit
By Official

HOLLYWOOD, May 22.—De-
mands, reportedly from the man-
agement of the Palmer House,
Chicago, that a union motion
picture projectionist be hired to
show 18mm. telefilms at the
NARTE convention headguarters
site prompted the retirement from
the conclave of at least one major
TV film distributor-delegate and
exhibitor.

‘Herman Rush, Oficial Films
vice-president here on business
revealed that he had been advis
yesterday moming (21) from Chi-
cago that he must hire a union
projectionist to run his firm's

{Continued on page 63)

Henry Fonda
In TV Series

HOLLYWOOD, May 22.—Henry
Fonda, for the past few years
active in New York theater
thesping, joined the ranks of
videofilm regulars thiz week as
host of a new anthology series
tagged “Henry Fonda sents.”

Series is scheduled to start via
CBS-TV's Pacific Coast network
June 19 and will be seen in 14
Western States only. Produced by
Warren Lewis and packaged by
Don Sharpe, plans for further dis-
tribution of the u}:m riy are cur-
rently being mulled.

Foote, Cone & Belding handled
the deal

by Ray Singer and Dick Chevil-
lat for NBC with Chriftian Nybe
directing.

A fourth {film series, "Baby
Snooks,” based upon the character
made famous by the late Fannie
Brice, will go before the cameras
immediately upon casting of the
child’s role. Testing of two chil-
dren is slated for this weekend,
Cleaver said. Fred Clark, who
some lime ago ankled a principal
supporting role with Burns and
Allen, has been set for the part of
“Daddy." Ronald Kibbee iz script-
ing. Norman Foster will direct.

Cleaver also disclosed that he
has scheduled tests for leads in
the proposed “Fibber McGee and
Molly" telefilm zeries.

Shows tentatively slated for
live presentation by the network,
audition kinescopes of which al-
ready have been made or are due
for recording, include “Uncle
Dudley,” starring Rudy WVallee
with the Bell Sisters. The audi-
tion episode already is being
shown in New York. Show, like
the Alan Young program, was

roduced by Beloin. Two other

ines making the rounds are
“Your Day in Court,” produced by
Albert McCleery and mnstaﬂinﬁ
{Continued on page 65

station must decide whether to
buy local film equipment, local
live equipment, or both.

On the film side, the remainder
of the egquipment can cost from
$43.005.90 to $62,658.90 for RCA
equipment, including two projec-
tors. The variation gepends upon
adaptability of present black and
white equipment.

For live locel outings a station
must spend $868963.90 for each
RCA camera chain it wants, and
it is assumed that a station will
reguire at least two and probably
three. Each chain includes one
camera, power supply, camera
contral equipment, color monitor
and colorplexer.

Significantly, Du Mont Labora-
tories so far, is plm::i_n? all its
eggs in the film basket. It is sell-
ing only local film broadcast
equipment to stations, and thus
far has shied away from equip-
ment for local live airings. Iis
film package for stations buying
all new equipment, including two
color slide machines and two pro-
jectors, runs to about $60,000.

However, if a station now has a
Du Mont black and white Multi-
scanner, it can convert two pro-
jectors to color at considerable
savings—of almost $26,000. This
would * ring the cost down to un-
der $35,000 for a film color system
with two projectors and two slide
machines. This can be done at a
cost of $4,500 for the conversion
of each black and white projector,
but saves $9,800 for the color
Multiscanner and $12,500 for each
projector, with two projectors
figured as par.

RCA Prices

The variation in the RCA price
for {ilm egquipment, between the
$62,659.90 figure and that of
$43,009.90, stems from the possi-
bility of adapting current black
and white equipment to color, The
higher figure is the cost for a sta-
t‘'on buying a full package, in-
cluding an RCA 3-V camera, a
multiplexer, two lBmm. rojec-
tors, a sli&e projector a color
monitor and a colorplexer.

However, if a station currently
has RCA's standard black and
white TPSA studio film projec-
tors, these can be modified for

~ {Continued on page 65)

Canova and Hubby

Acquire Hot Camera

HOLLYWOOD, May 22.—Judy
Canova and husband, FPhilip
Rivero, have obtained control of
Camera Vision Productions, Inc.,
a firm which has developed a
camera repnrtedlg ahble to cut film
production costs 30 to 50 per cent
and which enables the director
to view the action as it will ap-
pear on the screen.

It was said the camera is usable
for kinescoping live TV programs
as well as filming motion pictures.
It can produce rushes within an
hour after shooting.

RCA Service

Acquires

18 British Features

NEW YORK, May 22. — RCA

Recorded Program Services has
expanded its stake in TV film dis-
tribution with the acquisition of
18 British produced feature films,
which it has taglghﬂd “The E.npire
Film Package."” The pictures were
Fmduced in the '30s and early
40s and are largely first-run for
TV. The 18 films will be offered
for a special package rele.

Among the titles are “"Wings of
the Morning,” starring Henry
Fonda and Annabella, 1937; “Un-
der the Red Robe,” with Anna-
bella and Raymond Massey, 1937;
“Dark Journey,” with Vivian
Leigh and Conrad Veidt, 1937;
“Forever and a Day,"” 1943

Also, “Call of the Blood,” “"Bro-
ken Barrier," “"Amazing Adven-
ture,” *Ten Days in Paris,” with
Rex Harrison and Lec Genn, and

“South Riding,” with Ralph Rich-

ardson and Ann Todd.

Until this acquisition, RCA Re-
corded Program Services' only
TV film activity had been with a
group of Western musical shorts,
and “The Little Match Girll" a
single film for Christmas airing.

Guild Distributing
26 ‘Signet’ Dramas

NEW YOREK, May 22.—Guild
Films this week took over dis-
tribution of 26 half-hour dramat-
ic films titled “The Signet Circle
Theater.” The vidfilm series was
produced in Rome by Andre Lu-
otto and Aldo de Dominicis,
owner of WHNC-TV, New Haven.
It contains adaptations of famous
short stories by such suthors as
Balzac, Chaucer, Prosper Merimee

ushkin. -

and P
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SURE TO BE THE HOTTEST SHOW
SINCE DRAGNET

NOW ON TELEVISION
...49 brand new half-hour films

Thrilling adventure. Mike Waring, The
Falecon, is an undercover intelligence
agent for the government. His assign-
ments take him all over the world—on
both sides of the Iron Curtain. Wherever
he goes, The Falcon meets mystery and
adventure,

Outstanding production. Exciting for-
elgn backgrounds add to the superb real-
ism, Inspired production by Hollywood's
Harry Joe Brown keeps the action
trigger-fast!

A greal new star. Charles McGraw, as
Mike Waring, is the most dynamic person-
ality on TV since Jack Webb. His pictures
include “The Killers,” “War Paint,” and
the spon to be released "The Bridges At
Toko-Ri."

Ready-made audience. The Falcon has
proved popular during nine great years
on radio for such sponsors as Procter &
Gamble, General Mills, and Kraft,

Low cost per thousand. Nielsen says,
“Mysteries deliver the lowest coat-per-
thousand in night-time television.”* And
the best new mystery-adventure show on
the market is THE FALCON.
THE FALCON carries with it NBC FILM
DIVISION S exclusive merchandising
package.
* to help bring in every poasible
viewer
* to help bring in every poasible
customer
For high-flying sales in your market,
ride with THE FALCON. Call, write or
wire today.

*Rased om Sept.-Ool. 1553 Nielsen Telovision Indag,
Eveming showe half-hour gr longer,

NBC FILM DIVISION

SERVING ALL SPONSORS...SERVING ALL STATIONS

NBC FILM DIVISION — 30 Rockefeller Plaze, N. Y. 20, N. Y. * Merchondise Mart, Chicage, M.
sunset & Vine Shi., Hollywood, Calif. * In Canado: RCA Victer, Royal York Hotel, Teronia
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FILM SUPPLY AND DEMAND

95% of Color Stock Okay for

TV, More, Cheaper Needed

NEW YORK, May 22.—Fully 85
per cent of existing color films
will be commercially usable for
color TV transmission. This is the
conclusion reached by representa-
tives of the major film labs, tech-
nical experts with the networks
fnd ecolor equipment manufac-

Urers.

What's more, 80 per cent of
16-mm. color film produced over
the last 10 years is deemed
equally usable, thus clearing the
way for theatrical film distribu-
tors to market virtually all of the |
color features currently in their|
catalogs.

Lewis Mansfield, color super-
visor of Pathe Labs, speaks highly
of the closed circuit film color-
casts he has seen thus far trans-

mit and is B;:Un.l]nr ly en-
ﬂiu:f%ﬁﬂ about Mont's auto-
matic masking device, which en-
ables station technicians actually
to control density and quality of
color film as it is transmitied.
General Electric’'s new color scan-
ner is also designed to solve color
problems of registration, shading
and slicing.

Hue Outlook

Despite this rainbow-hued out-
look, price and scarcity of color
film product—particularly in the
feature film field—may give sta-
tion operators headaches for some
time to come. Unless the film
labs and stock manufacturers
work out some way to reduce the
present costs of color prints dras-
tically, prices on color series an
features are sure to be much high-
er than on the same product in
black and white.

A feature film print in black
snd white, for instance, costs be-
tween $50 and $60, whereas a
color print of the snme feature
today would run from $250 to
$300. At the same time, the black
and white print, even with rough
handling, 1s good for about 10
plays, whﬂe a color print is much
more perishable and gives less
than half the number of plays.

Eastman Kodak and some of
the other labs are working on
plans to bring eolor ts down
to a black and white level. Right
now, tho, high prices on color
films are a sure g. When Joe
Smith sold his “Tinderbox" color
film to WCBS-TV, New York, for
a special color promotion showing,
he sold it at its regular black and
white price, but the station re-
portedly agreed to shell out for
its own color print of the film,

It's possible that some distribu-
tors may adopt similar sales poli-
cies on color film sales to other
stations across the coun until
color becomes a mass medium.

HReverse Sei-Up

With comparatively few color
features available, color film se-

s

' ries s%&ma!l}r made for TV will
undo

film field for sometime program-
ing-wise, the exact reverse
what the situation has been in

black and white TV.

More than 60 per cent of the
top TV film ucers are shoot-
ing most of their series in color
t ay, using either Eastman, Ang-
co or Technicolor film stock, None
of these producers has actively
campaigned 1o sell its product for
color aming as yet, and
nothing has been done about prie-
' ing policies and packaging.

However, as soon as more sta-
tions are aqu:pped with loeal film
transmission equipment, they'll
undoubtedly go all out on color
film sales campaigns, This should
take place sometime next spring.

Meanwhile, some distributors
are building good public relations
with ltntinn-l:]lentﬂ by lending
color films for screening to help

push color set sales. Bl Pro-
ductions, for instance, lets station-
clients use its “A&venturea of

Blinkey" color cartoons gratis if
stations pay color print costs,

Theairical Disiribs
In contrast to the long-range

culur of series producers,
Lg m] film d}:;itnhutﬂrs

lranklr want no part of color

- GF Scrounges

For Film. as
Butfons’ Sub

NEW YORK, May 22.—General
Foods this week shifted into high
gear its search for a film package

r%%;ace Red Buttons on

There are three half - hour
shows getting prime considera-
tion — “Country Doctor,” which
stars Charles Coburn and which
is produced by Jess Oppenheimeér;
“Halls. of Ivy,” now owned by
Television Pro of America
and which stars Ronald Colman,
and “Amelia,” the Jane W
package which MCA- is
selling.

The advertiser believes the film
will make it possible te know
better what is being programed
before it is telecast. eneral
Foods has also asked for the
right to reject certain episodes in
each series if thehm not up to
iis requirements is privilege is
not expected to be given to the
spONsSoT.

dominate the color|long

right now, and predict it will be a
time before it has any effect
on the black and white theatrical

of | field.

With less than 60 color films out
of some 3,000 features available to
TV at present (see theatrical color
feature list elsewhere in this is-
sue), the theatrical distributors
gﬂne it would be almost impossi-

for a station to obtain enough
color features for regular pro-
graming, not to mention the in-
creased price on prints.

Aside from their big musicals
and super-A pictures, Hollywood
didn't really’ start to concentrate
on color production until TV
reared its antenna in the late
1940's, s0 it's doubtful if too many
more color features will be avail-
able for quite a spell, even if the
studios d release a flock of
new products to television this

year,
Not Mecessary .

Entertainment - wise, theatrical
distributors argue thnt color isnt
necemnly a factor in the success

a movie. David Savage, {ilm

murement director for the NBC
division, p-umtu out that the
1954 Academy winner,

“From Here to Etemity,” was in
black and white,

He also noted that even if a
station uses theatrical color films,
the shortage of product will neces-
sitate mixing in several black and
white features on the same series,

Jay Williams, head of Official
Films Internation division, con-
curs with Savage’s opinion, add-
ing that stations will probably
start their color-black and white
feature series as a late night pro-
gram. Arche Mayers, Unity Tele-
vision prexy, thinks color fea-
tures will eventually have {ire-
mendous sales value, but that
black and white features will al-
ways be in demand. .

KTTV in Second
Regional Film Buy

HOTLYWOOD, May 22—
KTTV has made its second re-
gional purchase of a TV film se-

n | ries, following the precedent it

created with “Stories of the Cen-
tury." The new show is “Fabian
of Scotland Yard,” which the sta-
tion acquired from Telefilm En-
terprises. KTTV has the rights to
the show in the 11 Western states
and Texas.

The deal marks the first sale
for TE, which entered the dis-
tribution field only a month ago.

or TV iite commereiats.... )N, PLV[CE

RKO PATHE does it right . . .

RKO PATHE is equipped to do

it that way through successful
film-making experience over 31
years , . . with facilities as modern
as tomorrow . . . by experts

with know-how in tune with today’s
most advanced advertising

practices . ..

RKO PATHE . . . on the ball with
showmanship from story board

to screen|

RKO

as nearas
your

by RKO
PATHE

professionals!

P ATHE INC., ““The Professional Cnm‘pany."

I!EMI.M,MMZ!.H-MMHIH

..... L1

product.

distributors,

see story in adjacent columns,

Atlantic Television
130 West 46ith Street. New York

“Btallion Csnyon,” “Leve Island” “"Born
to the Baddle,'" "Bunset Carson Rides
Agein,” “Fighting Mustangs,” ‘Battling
Marshall” “Cavalleris Ruosticana,” “La
Traviata."

British Infoermation Service
30 Rockefeller Plaza, New York

“Bridge of Tlm¢“ {17), "Britain's Live-
siock’™ 118), “Channel Islnnds™ (10),
"ﬂ"llﬂf}'l Black H'.ltif.-” “*Color"
ilak, ""Color ‘m Clay"*
Fleses'' (201, “Palkland
ill), “Parmer Charley™
the 'I:Im.lu“ m, “
{113, “Gald ll.‘.'-nul. People' {10), “Journey
Into History" llm "Let's Bee" (17), "'Lon-
don Biyle" (18), "Make Pruitful l‘.hl].-.nd.
(17}, “New Town' (9}, People's Land™ (11},
ﬂuﬂu of the mmt&r" (10), "Hoad tn
Canlerbary’ (33), ‘"‘Roblnoson

(1o, 'H.-n]rl.l Beotland' (10), “Bﬂwd.nn.in"
(10), “West of England"™ (11}, ""White
Continent'" (30).

General Teleradio Film Division
1440 Broadway, New York

“Horthwest Blampede.”

Hoffberg Productions
362 West 44th Sireet. New York

Gilbert and Bullivan Opereiias (one com-
pleted in planned feature=length series).

Hollywood TV Service
4020 Carpenter Street
North Hollywood

Mo [nformsiion svailable.

Hygo Television Films. Ine.
€0 West 46ih Sireet, New York

{eq.)
{10}, "Ply About

Colgate Options
Spillane Show

NEW YORK, May 22.—Colgate-
Falmolive this week reportedly
took an option on the Mickey
Spillane film show, which is be-
ing sold by MCA-TV. The spon-
gsor is said to want the program
to replace the nighttime version
of “Strike It Rich,” Wednesdays
| 9-9:30 on CBS-TV.

The Spillane series stars Brian
' Keith and is owned by Charles
'Moss and dick Lewis.

Official Films
Sets Hwd. Office

HOLLYWOOD, May 22—Due
to its expanded activities, Official
Films will establish a branch of-
fice here staffed by a district sales
manager two salesman, ac-
cording to Herman Rush, wvice-
president. This will raise to 14
the total number on the sales
force, tho this, too, will be in-
|creased when a Chicago office is
established shortly after the con-
clusion of the NARTB conven-
tmL:I'l ﬂh}erﬁ. o .

ntil the local office is
| within 30 days, Tom J. Eunrﬁi?ine
& Associates will continue to han-
dle Official's properties. Selection
of personnel to man the branch
here has not yet been made.

Meanwhile Rush indicated he
' has been having talks with vari-
ous telefilm producers regardmg
new product his dmtributhag
would handle. Earlier, he
Official Films’ prﬂaident Hal
Hackett (who returned New
York over the weekend) had con-
cluded a deal with Roland Reed
Productions for the production of
|a comedy series gt Daﬂd
O'Brien, “Bird Brain O'Brien,” in
which Official has a financi
terest and will distribute {T'hE
Billboard, May 22). The new
series, starring the comie who had
been featurecf for years in Pete
Smith’s shorts, is set to roll June
1, according to V. Thayer
Jr., vice-president charge of
productiion for Reed. Series will be
made available for national spon-
sorship.

NEW YORK, May 22. — ABC
Film Syndication has added
Richard Morgan to its staff to
assist President George Shupert
with the business affairs of the

Morgan, a lawyer t 10
years at Paramoun
More recently, he has been with

other theairical film organiza-
tions, ; advisor to

as wall as ]I%:J
Generrl Television Enterprises.

1 tirm.

dm'mm

|
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| mortal Rome™

FIRST COLOR TV LIST OF
FEATURES AND SHORTS

NEW YORK, May 22.—With the fact established that
theatrical feature films and shorts which were shot in Techni-
color or other processes can successfully be transmitted via
color TV, interest is mounting in the wmhh:ht:,r of such

The current video catalogs of the leading theatrical film
distributors for TV list more than 50 such features and a like
number of shorts. The Billboard herewith presents the first
cnrnpﬂ-&hnn of these color films. The list is made alphabetically
1;? with the titles shown wherever available.

here shorts are listed, the running time in minutes is noted
in parentheses. For the distributors’ sales plans on these films

“Tulsa," ‘“Big
of Dwestiny.”
shorta.

*Inland
and 13

Cal,™ "HIE!I-!,"'
iwa other fealures

Motion Pictures for Television
855 Madison Avenue, New York

“Jungle Book,€ ' Hﬂﬂ.lnt Boy.”" “Drums™
'Dlnﬁnl P‘Irlt.ﬂ." “"Becky E-Iurp. *“Four
“Hitler, Dead or Alive”; "God"s
ﬁmh': ‘Bm: Giorious Years,” “DOn-
known Island," “Vietoria the Great.” “Hed
Bilallion" ""Wildfire," “Broken Melody™
“Northwest Trail"” “Death Valley” and

four olber features.

National Telefilm Associales
i Avenue, New York

“"Carley,” "Here Comes Trouble™” “Whe

Ellled Doc RHobin?," "Fabulous Joe™

Quality Films
1040 Las Palmas Avenue, Holly-
wood

No information avalleble.

Telecast Films, Inc.
112 West 4B8th Sireeil, New York

"Land of Beauty.” "“Tm=-
(20§, "Our Lady &f 1he
Cape™” (20).

Television Exploitation
1450 Broadway, New York

“Mirsenlous Journey," “"Daughter of the
East,” “Biate Department.”

Unity Television Corporation
1501 Broadway. New Yeork
Twelve features, titles noi available, |

SPRAYS OF IVY

He would't dare cooch
Shokespeare. If he ever
tompered with any work
of the Bard, it would be
the Shoming of tha True

A line from the script of
The Halls of I‘l"f starring
Ronald Colmon and his
wif& Benito
coming soon,

Humg —

M. l.-'".fl.}.ﬂ Ff‘l]s P s -I'J-,f. -.Ulfﬂ.l"ﬂ, (1
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TV Film o

Modern fills the gap between pro-
duction and telecast projection 0

supply agencies, syndicators, and .

producers with a reliable custom
tailored service for the tralfic of
television films.

Clients being served by Modern can

be assured that their film program

with its proper commercial content

will be at the right TV station on the
right date, at the right hour for

advance scheduled telecast.

MODERN TALKING PICTURE SERVICE

219 East 44ih St NEW YORK 17, N. Y.

140 East Ontario St. CHICAGO ILI,
3450 Wilshire Bivd. Los Anpeles, Calid.
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:
_ 75 W. 45th St. * N. Y. 36, N. Y. PLaza 7-0100 ‘
America’s Leading Distributor gfiQuality TV Eilms :
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CONGRATULATIONS . . .!

NARTB

V'S
BIG

1
" | NINETEEN
TOP FEATURE
FILMS . . ...

Dana Andrews
Richard Conte
Jehn Ireland
Randolph Scott
Lon Chaney
Lex Barker
Constance Bennett
 Bela Lugosi

ALL NEW! . . . MOST ARE
1952 RELEASES .. .!

¢ 2

THIS COULD HAPPEN

TO YOU!

13 half-hour sthows soon te go into
production with Big-name casts in

each episcde,

3.

FILM!
SOUTHERN

CALIFORNIA’S TOP
CHILDREN’'S SHOW

ADVENTURES OF

PATCHES

HALF-HOUR
DRAMATIC
SHOW WITH
AN OFF-BEAT TWIST

NOW ON

SEE.. . .
JOHN _ A.
ETTLINGER

"SUITE 804
PALMER HOUSE

Chicago.

ey
ru:

CHERYL TV (CORP.

Offices in every major city.

630 9th Ave.,, N. Y.
442 N, La Cienega, Loz Angeles

SG Color Tests Inconclusive,

Says NBC; Others Scheduled

NEW YORK, May 22—An ar-
gument over what constitutes a
valid test of the relative merits
of the different color film proc-
esses arose within the trade this
week. It was precipitated by
N'EE-TiEs gmefdirc;rmlt airigg hni
a spec st fi prepare v
Screen Gems,

The film, which ran about an
hour, included still-life scenes of

55 different name-brand pack-

es, Each scene was given in

echnicolor, Eastman negative-
positive and their Koda me,

Peter Keane, technical director
of Screen Gems, said that pro-
duction of all three processes was
done under as uniform condi-
tions as possible. He said that the
labs Srn{:essing each were in-
formed of the nature of the test
and worked under optimum con-
ditions.

Stan Parlan, NBC's color film
director, told the audience of ad
agency men that he did not think
the Screen Gems film was a fair
or valid method of appraising the
different processes. He indicated
that the effort at uniformity was
misleading since each had its pe-
culiar characteristics and each
could have %Even ‘better results
with special handling.

Other Tests Ready

Meanwhile the Film Producers
Aszsociation of New York has all
the prints lined up in its own
three-process color film test,
which will also highlight name-
brand packages. Parlan is due to
meet with David Pincus, FPA

Fusident, next week to set a date |

or the screening.

Pincus indicated this week that
he intended to show each process
separately. Parlan said he ex-

pected the FPA test to be more
valid since he understood each
process was being handled sepa-
rately.

In the Screen Gems film, the
Gifferences beiween one process
?m:‘l methnexi Eu}mnﬂé striking
see other story). enerally,
while the Téchnicolor uences
seemed to make a strong impres-
sion on the viewers present, each
rocess appeared to have its in-
ividual advantages and short-
comings, Some thought the Tech-
nicolor tended to be too grainy.

Fremantle Steps
Up Activity in TV
Pix, Changes Name

NEW YORK, May 22 —In rec-
ognition of its stepped-up TV film
activity, Fremantle Overseas Ra-
dio, Ine., program exporter, this
week changed its name to Fre-
mantle Overseas Radio & Tele-
vision, Inc. The firm also re-
vealed that it has gone into Span-
ish production of two U. S, pro-

ams, A Latin version of “Jolly

ene and His Fun Machine” is
currently in production in Mexico,
and "Candid Camera" is being
filmed in Puerio Rico.

FORTV also distributes to for-
eign TV stations hour-long “Ho
along Cassidy" films, "Baﬁlets ei;
France,” “Jungle Macabre” and
features and shorts.

Lee Volker was this week
named secretary-treasurer ! of
FORTV's New York Corporation.
m Talbot continues as presi-

RESULTS RELATIVE

SG Tests Show No
‘Best’ Color Stock

NEW YORK, May 22. — The
experimental eolor commercial
film footage shot by Screen
Gems and shown on a closed cir-
cuit by NBC-TV this week (see
other story) has shed light on
two important questions facing a
color-hungry industry: (1) the
advantages currently inherent in
each of the color stocks, and
(2) the comparative costs of
shooting in each of the different
processes,

On the information gleaned
from the tests, it has been
roughly estimated that typical 20-
second live action film commer-
cial, which costs $2,500 to pro-
duce in black and while, will cost

$2,900 to produce in 35-mm,
Technlculur;ws 700 in 35-mm.
Eastman; $2, 16-mm. Koda-
chrome.

_ The cost fi for Technicolor
is based on assumption that

Technicolor cameras and crews
are available in New York. Up
to now, it has been necessary to

than n most other processes,
Among its disadvantages is that
s0me prints seem somewhat more
grainy than in other processes.
The advantages of Kodachrome
are two-fold: its low cost of origi-
nal film and the fact that if the
original film is used for felecast-
ing,-excellent definition and color
quality ran be obtained. Its dis-
advantages were listed by Keane
as_follows:: (1) its inability to
utilize optical effects other than
dissolves and fades; (2) the loss
of color quality in its release
prints are higher than any of the
other processes; (3) the cost of
release prints are high; (4) the
sound track is not as good as that
offered by other processes; (5) the
difficulty of handling and editing
lﬂ'mIH- rj-.IE|
_Keane stressed that no one
single ess is best in all cases.
Advertisers and producers, he
said, must decide which process
would be best on the basis of
each specific commercial to be

import Technicolor equipment|chot

and personnel from Hollywood at
ar additional cost of approxi-
mately $1,000. This situation,
however, is considered to be only
tempﬂrnrg._ .

In addition to the production
costs noted above, the tpg_m;tl-
mate cost of providing 50 16-mm.
release prints the 20-second
commercial is ated to- be as
follows for each process: $85 for

$125

black and 'white;;$125 for Techni-
color; $135 for man: $267 .for
Koda e. The cast per print,

of course, will vary with the

number of prints. ordered.
: &k Bad Poinis
According to Peter Keane,

Screen Gems technical director,
among the advantages offered by
Technicolor are: (1) it permits the
greatest possible control in color
saturation and use of optical ef-
fects; (2) provides better %ual‘:ty
sound track; (3) offers the lowest
cost for release prinis ordered in
guantity. Technicolor's disadvan-
tages lie in its high cost of origi-
nal production and in its rela-
Fvel;r poorer quality of resolu-
ion.

Eastman's advantages, Keane
said, are: (1) larger size of {ilm;
(2) ability to make prints from a
negative rather than from a posi-
tive; (3) ability to make use of
optical effects and to incorporate

em on a duplicate color nega-
tive; (4) resclution that is hetter

For example, he noted, Koda-
chrome would probably 'be best
in the case where it is desired to
produce a low cost commercial
which can be telecast from the
original and which doesn't need a
sound ' track, optical effscts or
superimpositions,. =

The Eastman was deemed by
some to be occasionally lacking
in color saturation, while empha-
sizing wvivid blue. The Koda-
chrome duplicates came out with
deep contrast, and the gray back-
grmmd registered green. But the
eeling was that Kodachrome

vided the best resolution for
ettering, either black or white,
when it was on a red surface
such as a Coca-Cola machine,
Colgate boxes or Lucky Strike
packages.

Factors Involved

Parlan declared that the varia-
tions could result from any num-
ber of factors. He claimed that in
the production of an actual com-
mercial and shortcomings of each
process would be corrected.

Keane admitted not only that
each could be corrected but that
even as shown each would have
been considered satisfactory if
viewed alone. But he insisted
that production and processing
under uniform conditions was the
acid test of the relative wvalues.

The cost of the production to
Screen Gems was said to be in
the neighborhood of $10,000. The
cost of the screening was borne
by NBC-TV, which held it at the
request of the agency men at-
tending.

Flamingo Puts
Two Series Up
For Syndication

NEW YORK, May 22. — “The
Adventures of Superman” and
“Wild Bill Hickok” are being put
up for syndication sales by Fla-
mingo has the right to sell the
two shows into over 70 markets
still open. Kellogg's has the
shows in B7 markets.

Meanwhile, the distributor this
week decided on "Flamingo The-
ater” as the working title of the
20-segment dramatic anthology
that was the first run as “Your
Jewelers Showcase” in 1952,
“Televideo Theater” was the title
tentatively used. The scries was
suldktn WXYZ-TV, Detroit, this
WERK.

Flamingo is handling 52 seg-
ments each of “Superman” and
“Wild Bill." Kellogg’s has had
them on the air for about two
vears each. Flamingo itself owns
the “Superman” show, which is
produced by the TV film sub-
sidiary of National Comiecs, which
owns the properiy. Bill Broidy
produces "Wild Bill." The former
show stars George Reeves. The
latter stars Guy Madizon, with
Andy Devine.

Yague in Film Series

HOLLYWOOD, May 22—
Comedienne Vera Vague has been
inked to emsee a series of 26 tele-
films, “"A Scene With a Star,”
which ges under way imme.
diately by H-L Productions at
General Service Studios. The 15-
minute episodes feature the ap-
pearance of established person-
alities and use of old silent movie
clips. Initial production will be
13 films.

EXplofe Silhouettes Idea
For Use in Commercials

NEW YORK, May 22, — The
entry of General Teleradie Film
Division into the TV film com-
mercial production business Iis
being given serious consideration
by the company's execs following
interest this week by several ad-
vertising agencies in &n anima-
tion process used in one of Gen-
eral Teleradio's film shows,

The process is one that is util-
ized in “Tell Me a Story, Daddy,”
which General Teleradio began
pitching this week. It makes use
of silhuette cut-outs of charac-

ters animated against drawn
backgrounds. The silhouette
characters, all black, are so con-

structed that their limbs can be

moved. Animation of the sil-

houette figurces is achieved thru
normal stop-motion photography.

According to Arnold Kaufman,
the General Teleradio execs han-
dling details on the new show, the
process enables commercials to
be produced at a relatively low
cost. What r.ay be particularly
intriguing to advertisers is the
fact that the process delivers
a stylized commercial different
from the moere familiar type of
animated commercial fare, there-
by attraclting viewer interest.

The process was ﬁE‘-"E]DEEd bﬁ
Primrcse Productions, the Englis
outfit wkich produced the 15-
minute “Tell Me a Story, Daddy"
fairy tale series recently added to
Feneral Teleradio's film property
ist.

= e i '-.._..‘._q- | ; el = e g e i
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Makers of Pic
Plugs See Big
Color Future

NEW YORK, May 22 —Produc-
ers of TV film commercials are
now quite confident that they're
ggmg to have a thriving place in

e color TV age. At tﬁe end of
last year there was widespread
nmue:ﬁ in film producer ranks
that they were going to be left
E in J‘_the col¢IBﬁt developments

ce Janua ave spread
tir%ihsm iihné?he field. - s

e leading producers have
been doing quite a bit of color
shooting, tho it mostly still falls
into the E:p-erimenta{ c&tegor{.
The producers have done this col-
or production individually for
their own information, they have
done it partly on behalf of their
clients and they have done some
in concert.

This month several thousand
feet of color package shots were
made under the aegis of the Film
Producers Association of New
York., At the studios of Robert
Lawrence Productions and Trans-
film the same scenes were shot
in Eastman negative, commercial
Kodachrome and three-strip Tech-
nicolor. All have been reduced to
16mm. for a closed-circuit airing
at NBC-TV for comparative pur-
poses..

An indication of the confidence
in producer circles was the offer
made by Filmwavs, Inc., recent-
ly. Filmways will produce its cli-
ents’ present monochrome scenes
in color, too, for an additional 15
per cent at most. This would en-
able advertisers to begin stock-

iling color scenes against the day

;;L can reach a color audience,

e major obstacle to these ef-
forts at this point has been the
shortage of color-film transmis-
sion equipment.

‘Family’ Show
May Be Axed
By ABC-TV

NEW YORK, May 22.—ABC-
TV's “Pride of the Family" is be-
ing ousted from its Friday night
9-9:30 slot come fall and unless it
can come up with one or more
new sponsors will probably be
off the net altogether. Both Ar-
mour and Bristol-Myers, its cur-
rent alternate sponsors, have in-
dicated they are dropping the
show.

ABC-TV meanwhile sets plans
to put “Dellar a Second,” which
it captured away from Du Mont,
into that Friday time period start-
ing October 1. The show, starring
Jan Murray, is now sponsored by
Mogen David Wine on Du Mont
Sunday nights. Mogen David will
continue to bankroll the show on
ABC-TV. .

The web also set its “Smilin’
Ed Gang” film series for a return
engagement this fall under the
banner of Brown Shoe Company.
The show will be seen, as it was
this past season, in the Saturday
10:30-11 a.m. slot.

“Pride of the F;fmlly." an bfmi
TV film property, may pu
into syndication if ABC-TV {finds
itself unable to come up with
another sponsor.

‘Big Town’ Series
Gets Rolling Soon

HOLLYWOOD, May 22—Film
tests of 12 actors and actresses
seeking the lead roles in Gr:n&;-
Krasne Productions' new “Big
Town” telefilm series were com-
pleted here this week with final
selections to be made after show-
ings in New York. Resumption of
production is slated for early next
month at California Studios.

Tested for the role of Steve Wil-
son were John Bromfield, Joe
Graydon, Chuck Connocrs, Hal
Baylor and Kenneth Tobey, while
candidates for the role of Lorelei
were Barbara Lawrence, Sally
Blaine. Vera Miles, Marcia Pat-
rick, Marion Ross, Marian Carr
and Trudy Wroe.

Series is telecast over the CBS-
TV network and is sponsored by
Lever Bros.

WCPO Buys Cartoons

CINCINNATI, May 22.—WCPO-
TV, Cincinnati, has purchased the
18 original, fully animated Super-
man cartoons produced by Dave
Fleischer and formerly distributed
in theaters. The cartoons are
slated to run in an early afternoon
slot Sundays.
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Looking...
at a great clip!

Take any scene from any CBS Television Film Sales

show and you’ll see frames at work — building huge

audiences in record time.

In Chicago, Annie Oukley racks up a 23.0 rating —

e

811% greater than all competition combined! GENE AUTRY
In Los Angeles, Amos 'n’' Andy sets the pace with a 24.5—

beating out top network competition by 94%!

And, in Boston, The Range Rider is the Number One
syndicated film program, with a 40.5— 168% greater

than live network competition!

The story’s the same for all CBS Television Film
Sales shows. They're going at a great clip in markets
all over the country...winning top ratings at
lowest cost. See for yourself —in Chicago

at our NARTB Convention exhibif,
Room 786, The Palmer House —or ask
any GBS Television Film Sales

|
: ; : . =
representative for a private showing. =

CBS TELEVISION FILM SALES
with offices in New York, Chicago, Los Angeles, Boston,
Atlanta, Detroif, St Lonis, Dallag and San Francizco.
Digtributor in Canada is S. W, Caldwell Ltd,, Toronte

/

L
A -

TR fast-moving half-howse
Western adveniures,
with America’s faverite
ginging cowwboy,

73 action-packed
half-hour adventures

of frontier days, .
slaring Jack Mahoney.

13 helf-hour mysteries,
featuring hard-hitting
Don Haggerty and lovely
Patricia Morison.

13 gparkling half-kour
musical variety progroms,
starring Dofores Groy
and produced in Paris.

39 fust-paced half-hour
myatery dramas, starring
Dow Haggerly as a sporis-
minded private eye.

26 half-hour Western
adventures, starring Gal
Diaviz as the legendary
heroine of the old West.

65 delightfud half-hour
visits with one of
America’s all-time favorile
comedy leama.

52 amusing quarter-hour
comedy-quiz geagiona.
Hilarious kid stuff for
young and old,

26 half-hour dramas.
Glorig Swanson introducing
—and starring with —

other Hollywood names.

12 minuies of the day’s
best film news...
custom-shipped directly
to your stalion.

25 musical-variety shows.
Half-howr hits

with top talent from
college camprises.

28 guarter-hour phons
interviews, pereon lo
persom, with filmdom's big
box-office sfars.

vvvvvv.callicliiucalitauiuiiiosoturv.GuiliIl
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CARTOONS

* Audience tested.
¢ Sponsor fested.
* Rating tested.

AESOPS FABLES

(silent)

Communicate with us for
our lotest list of

® Major Company Feotures
® Westerns

® Serials

® Comedies

LommOnWEALTH

el and Folovision, Fne.
MORT SACKETT, Pres.

T2 Sevanth Avenue, New Yark 19, M. Y.

SPRAYS _OF IVY

An open mind is not

necessarily the equiva-
lent of a hole in the head.

A line from the script of
The Halls of lvy starring
Ronald Ceolman and his
wife Benita Hume—
coming soaon.

T1% SEVINTH AVINDL MW TOEE 1%, L T.

was the No. 1 topic at last year's
National Association of Radio and
TV Broadcasters' convention in
Los Angeles. With stations step-
ping up their film programing
more and more, the celluloid
packagers are expected to make
even a bigger splash at the 1954
meet,

Svndicated film, both new and
re-run, has made tremendous rat-
ing inroads against network com-
petition this year. A conservative
estimate of the gross take antici-
! pated from syndicated series sales
i {not including features) in 1954 15

in the neighborhood of $60,000,000,

_i Prices on theairical films are
| beginning to come down, and bet-
ter series buys loom in residuals
for stations and sponsors, as a re-
sult of the inereasing amount of
product available and the distrib-
utors' fear of obsolescence.

In keeping with this new trend
towards a buyers market, the film
syndicators are going all out for
'merchandising and promotion o
the local station level, '

Film programing by local sta-
tions continues to_gain on local
live originations. Film usage in
Manhattan alone—heretofore con-
sidered the hardest market for the
syndicaters to crack—has risen
50 Eer cent over the t year.
A five-city survey of local pro-
E‘aming by Rosz Reports during

pril uncovered some startling
film wersus live figures,

In Los Angeles, April 18 to 24
the six main stations carrie
20634 hours of film (642 hours
of series, and 142% hours of fea-
tures) as compared to 1861z hours
‘of local live shows. KTTV alone
screened 40% hours of features
and 24 hours of film series,
against 41 hours of local live
programs during the week.

Over-all, the Ross survey
showed that during the April
week the 15 most important sta-
tions in New York, Los Anie]e;,
Cleveland, Denver and St. Louis
fbrng:ramed 4935 hours of local

ilm series and features contrasted
to 44434 hours of local live shows.

In market after market, syndi-
cated TV film series—both new
and re-run—are racking up giant
audiences against network com-
petition, a in most cases with-
out the benefit of huge sums spent
for promotion and publicity by
the webs. _

Last February, for instance, an
American Research Bureau sur-
vey showed that “Badge 714"
(NBC Film division’s “Dragnet”
re-runs) topped all competition
in 23 out of 34 markets. Other
re-run properties are making simi-
lar high-rating showings,

The advent of color and recent
influx of new product into the
syndication field is bringing the
price down on residuals, particu-
larly in the dramatic anthnlug?'
field. Film buyers now have avall.
run dra-

able over 425 residual
matic half hours. .

United Television Programs is
selling all of its residuals on un-
limited play deals, while ABC's
Film division made a deal with
WFIL-TV, Philadelphia, whereby
the station plays the show across
the board.

Most distributors refused to go
along with such deals a year ago.
Stanton Osgood, production man-
ager of the NBC Film division,
thinks the re-run pattern will
eventually resolve itself to a max-
imum of four times over a three-

NEW YORK, May 22.—TV film | year period before a film loses

its effectiveness.

Altho most distributors are
starting to pay more attention to
multi-market sales, more than 75
per cent of present syndicated
film sales are still made directly
to stations, The station starter
plans, which made such big news
immediately following the freeze
lift, have simmered down a bit
now that the new-station market
15 beginning to level off.

However, the distributors are
still giving new markets a break
grxce-ﬂlse. A case in point is

elevizion Programs of Amerieca,
which gives new broadcasters
price-cuts up to a0 per cent,

Out in Hollywood, some stations
are invading the syndication field
on their own. The Loz Angeles
Times station KTTV, last March
signed to handle Republic's
“Stories of the Century” series for
the entire West Coast, with the
station’s sales staff seeking spon-
sors to carry the show on stations
in California, Oregon, Washing-
ton and Arizona as well as on
KTTV.

Thinking behind KTTV's $250,-
000 buy was to accommodate ad-
vertisers who are reluctant to
sponsor a film series on the Holly-
wood station unless they can place
it in more than one market.

Klaus Landsberg's KTLA is fol-
lowing suit, but in this case the
station will film and distribute
its own shows, beginning with
“Frosty Frolics."

Split sponsorship plans on half-
hour shows—similar to tandem,
power and multi-message plans
of the networks—are growing in
popularity with local stations.
KTTV’s “triple play" plan offers
advertisers a one-third sponsor-
ship of any film series in its high-
rated 7-7:30 p.m. film strip at a
price lower than station break
spots between shows of compara-
ble ratings on two major TV out-
lets in Hollywood.

WFIL-TV, Philadelphia, has a
similar sales arrangement for the
same time glot, which offers a
one-third sponsorship on any five
of the film series (also top-rated)

Film Due for Even Greater
Splash at NARTB Than 1953

Increase in Business and Ratings,
Decrease of Costs Mark Good Year

carried at that time. The across-
the-board film plan has boosted
WFIL’s ratings considerably.

In line with the split sponsor-
ship theory, Flamingo Films is
packaging its new 15-minute fic-
tion series as a two-show, half-
hour package to meet the growing
use of syndicated film as spot
carriers for stations.

Some stations — KELO, Sioux
Falls, N. D., for one—are filming
spots themselves at a8 nominal fee
as a courtesy to sponsors of film
series on the station.

Merchandising and promotion
on a local station level is big news
this year. Ziv and the NBC Film
division have carried the ball for
the last year, but more anud more
distributors are becoming aware
of the need for increased publicity
and promotion of syndicated
shows in the local markets.

Premiums are also showing up
in the local picture. Guild Films
has arranged for owver 200,000
Liberace records to be handed out
by the series’ bank and food spon-
sors in each city, while United
Television Programs has equipped
its salesmen with complete lines
of glassware, jewelry and station-
ery tied up with its “Lone Wolf"”
series.

Distributors are expanding their
staffs and sending out special pub-
licily men on the road to fill this
need for local level promotion and
merchandising.

In the theatrieal film field prices
are coming down, as a result of a
tightening up of the TV feature
market, A flood of new features
have made their way onto the TV
scene in recent months.

Hygo bought 10 new-to-TV
movies from Chesapeake Indus-
tries and General Teleradio ac-
quired distribution rights to the
Bank of America's 30 big name
features,

Italian Film Export is readying
1000 Italian pictures with English
narration for distribution to U, S.
stations this fall, and Fortune
Films has another package of
Italian features dubbed in Eng-
lish. RKO Pictures is expected to
release a batch of old pictures to
TV shortly.

UHF'S MALNUTRITION

Likes Films' Vitamins,
Lacks Program Meat

By JACK SINGER

NEW YORK, May 22.—To UHF
stations suffering from network
prugram‘mg malnutrition, TV film
15 proving to be a tasty morsel
indeed. But there's a big jump
between a healthy appetite and
the ability to hu%{[ﬂﬂ to satis-
fy it, as many UHF stations are
discovering.

Generally speaking, the eco-
nomie¢ whirlpool in which UHF
stations are ¢aUﬁht is not bei
eased much by the availability o
top quality film, The reason, for
the most lgart, is that the price
of quali ilm shows is often too
rich for F stations’ blood.

Film syndicators, operating on
a first-come-first-serve basis, are
finding that the more wealthy
VHF stations are the ones that
are “coming first.” Part and par-
cel of the picture is the fact that

Expands, Steps

CINCINNATI, May 22.—H. 5.
{Bert) Somson, recently named ex-
ecutive vice - president of the
Crosley Broadcasting Corporation
to head up the firm's two corpor-
ate divisions, WLW Promotions,
Ine., and Olympus Film Produc-
tions, Inc., this week announced
an expansion program for the two
facets to further enhance services
to advertisers.

Olympus Films, Ine., as part of
the expansion program, will enter
the field of syndicated films for
TV. At the same time its produc-
tion of commercial and industrial
films is being stepped up, as well
as the program for producing low-

q

Crosley’s Olympus Films

Up Output

cost TV commercials for sponsors,
SOMson Says.

With newly added facilities in
Hollywood and Chicago, Olympus
will soon use prominent motion
picture personalties to . aid in
broadening the scope of its national
operations, Somson announced.
Another new feature to be added
will be more complete animation
facilities for advertisers.

Somson was formerly president
of Famous Features Motion Pic-
tures of Hollywood, as well as
president of Premier Radio Enter-
prises, He also has been a sales
executive for Ziv in 5t. Louis and
for Kling Studios in Chicago and
Hollywoaod.

the advertisers, at least those
that can afford it, for the most
part are taking the film shows
that they buy to the VHF stations
in preference to the UHF's.

The UHF stations hardest hit

(Continued on page 6§)

Stations Fancy
Combo Buying,
But Fail fo Act

3 Film Reps Still
Only Ones Active
In Purchase Field

 NEW YORK, May 22, — The
idea of combined film buying has
been enthusiastically accepted by
TV stations at large. But so far
this year they have not made
very great strides in putling the
principle into further practice.
_The three buying representa-
tives which were virtually the
sole embodiment of the combined-
buying concept in the hE%mm'nz
of this year are still actually the
only operatives in this field to-
day. Otherwise, there has been
much talk but little action which
can be reported.

The three actively functioni
buying reps are still Sid Barbet’s
Buyvers sgsociates, Lew Gins-
burg’'s Amalgamated Buying serv-
1ce and Bob Salk's Station Films.

Mark Hawley Associates, which
was conceived as a brokerage op-
eration rather than a buying rep,
1s still involved in its basic spa
work. The one tangible step re-
ported on this organization this
year was the szigning of a long-
term exclusive contract with a
new outfit known as TV Film Co-
Operative Sales Company to serve
as the station-contact side of the
Hawley operation.

Marcel Leduc

Marcel Leduc, head of Co-Op,
has been out soliciting the sta-
tions, and Hawley himself has
been lining up the distributors
and drawing up price lists for
the stations which have named
him their exclusive film buyer.

S0 far Hawley has only a dozen
stations under contract, tho he

claims to have béen buying on a -

corresponding basis for some 40
more.

The station-owning members of
the Theater Owners of America
gave serious deliberation this year
to the idea of forming their own
TV film buying combine, but
finall
legal loopholes. Ginsburg's
gamated is the beneficiary of this
turn of events, since the theater
stations have now info y in-
dicated they would all turn their
buying chores over to him.

n addition, Ginsburg recently
was out on a month-long, nine-
State station tour drummi up
accounts. Out of all this, Ginsburg
expects to have over 30 stations
under contract in due time.

L. Salk's Station Films has had
any number of requests from sta-
tions to take on their film buying.
But Salk and company still do
not have any intention of takin
on any station not re resenteﬁ
for time sales by The Katz
Agency, of which Station Films is
a .aubmciiury Meanwhile, Salk has
taken on a few more Katz sta-
tions, and now has a total of 23,
No other station representative

{Continued on page 68)

"Smilin’ Jack’ and ‘X9’
Sign In for Minot TV

NEW YORK, May 22.—Minot
TV, Inc., has made a deal with the
King Features Syndicate for the
TV rights to two veteran comie-
str:'lp grupeﬂi&s. “Smilin" Jack"
and “Secret Agent X-9." Minot
has acquired the negatives of the
motion picture serials made on
these two titles by Universal Pic-
tures between 1942 and 1945. The
firm will put the existing! films
into syndication immediately and
then will seek to make arrange-
ments for further half-hour pro-
duction.

There are 13 chapters in the
“Smilin' Jack" serial and 26 in
the “Secret Agent X-5." Tom
Brown is starred as Smilin' Jack,
and “X-9" has Scott Colt, Jean
Rogers and Lon Chaney Jr.

Minot, which was organized
only last month by Charles Am-
ory, former veepee of Pathe Lab-
oratories, is currently peddling
only the Hank MecCune show,
which is still in production in
color by Filmeraft Productions.
But Amory has made deals for at
least three other series. ‘-

They are a variety show star-
ring Rudy Vallee to be produced
in Home by Marion Parsonnet, a
gseries in color on the Royal Ca-
nadian Mounted Police starring

S e | !
W americafraaionisiory com

Lloyd Bridges and a daytime
music-kitchen show starring Jean
Sablon. There has also been talk
of a police show out of New
Orleans.

Minot has a sales force of over
160 men as the result of agree-
ments with two of the largest
producers- of theatrical spots by
which Minot has the services of
their salesmen.

9 Stations Sign
For IWF Wrestling

CHICAGO, Mav 22.— Gene
Lukas, assistant to the president
of Imperial World Films, an-
nounced nine new stations have
signed to program “Wrestling
From International Amphitheater,”
bringing the total to 197 stations.

New stations include WADE-
TV, Knoxville; WDEF-TV, Chat-
tancoga; WAPA-TV, San Juan,
Puerto Prico; KBEMT-TV, Beau-
mont, Tex.: KGLO-TV, Mason
City, Ia.; WGAN-TV, Portland
Me.; WMFD-TV, Wilmington,
N. C.; WSEE-TV, Erie, Pa.; WaJV-
TV, Elkhart, Ind. Both of the
Tennessee stations will have Fehr's

beer as sponsor for the show.

_ =

decided it had too man'[r.' -
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OF TELEVISION PROGRAMS ON FILM

50 Golden Hours

*Trade Excitement" s the best way to describe the largest . . . most diver-
sified library of quality television programs on film. We have it. .. you'll
see it ... at the NARTB convention in the Palmer House ... Room 700;.

ASK ABOUT: THE JAMES MASON SHOW featuring James and Pamela Mason
and Richard Burton,

HOLIDAY with Ida Lupino, Edmund O'Brien, Joan Fontaine.

THE PASSERBY with exciting dramatic celebrities like Veronica Lake,
Jackie Cooper, Fay Bainter, Kent Smith.

INTERNATIONAL PLAYHOUSE loaded with mystery, melodrama,
intrigue.

CHINA SMITH featuring Dan Duryea.,

IJFIEHT EXPRESS featuring Jean-Pierre Aumont, Patricia Roc, Cathy
O'Donnell, Colette Marchand.

PLAY OF THE WEEK with top Hollywood names like Eddie Albert,
Joan Lleslie, Teresa Wright, Cesar Romero, Pat O'Brien and others.

THE BILL CORUM SPORTS SHOW with 26 of the GREATEST
ATHLETES of the last half century. '

BOBO THE HOBO with tuneful, musical puppets in each program.

plus... OVER 250 HOURS OF AMERICA’S TOP FEATURE FILMS
including:

CHAMPAGNE FOR CAESAR, Ronald Colman, Celeste Holm,
Vincent Price,

MILLIONAIRE FOR CHRISTIE, Fred MacMurray, Eleanor Parker,
Richard Carlson,

D.0.A., Edmund O'Brien, Pamela Britton, Luther Adler.

try this key to

NTA,E THE FIREBALL, Mickey Rooney, Pat O'Brien, Marilyn Monroe.
Golden Treasure Chest MY DEAR SECRETARY, Laraine Day, Kirk Douglas, Keenan Wynn,
Vou wichi be ' Helen Walker,

o7 500 Dottt o . MR. UNIVERSE, Jack Carson, Janis Paige, Bert Lahr.

$250.00 IMPACT, Brian Donlevy, Ella Raines, Charles Coburn.

VISIT THE NTA EXHIBIT | THE THIEF, Ray Milland.

ol ROOM 700Y: AND ,.. 31 of the FASTEST ACTION "“WESTERNS" THAT EVER SWEPT
almer House, Chicago ACROSS A SCREEN . .. REAL ACTION FROM START TO FINISH!

N
ARTB CONVENTION Many of these series are now delivering mass audiences to advertisers
Look for the NTA Golden Girl . . . at low, low cost . . . in many markets.

A s et i e te If you want "real excifement”. . . TRY THE NTA KEY TO TOP TELE-
| - VISION PROGRAMMING . . . IN THE PALMER HOUSE, ROOM 7002
+++NARTB CONVENTION,

or wire — wrile — phone

Neottonat ’I;é%aéz A ssvcrrtts, vre.

Executive Office: 625 Madison Ave., New York 22, N. Y. » PlLaza 5-8200
Other offices: Boston, Beverly Hills, Detroit, Pittsburgh, St. Lovis, Minneapolis, Denver, Chicago, District of Columbia, Dallas, Memphis, Miami, Hlllﬂ:lllph&

www americanradiohistorv com
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PIX DISTRIBUTOR

.GUIDE

All Film Series Handled by Major
Distribs Ready for September Air

With more TV film szeries available for airing this fall than ever befors., The

Billboard has compiled
directory of all
on the air as of

for use by all

prospecitive purchasers
hlndlndhjr major distributors which will be

of ﬂ'l.m.. a mmpleh
ready to

The Iollowing listing is mudn by disiributors in alphabetical order, In addition
to listing periinent informalion about the distributors themselves. and
memmmhrmmmhﬂmdmﬁma this directory also shows
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Tile & Program Type

gold on a "B"” basis are new

This & Program Typs

other key poinis of in!ntmuhun. The number of episodes available for
given. Where designated
hnmnpﬁnlﬁ]mundpmdunhunmny
shown iz the manner in which a program iz being sold

“how sold” column, thoee series listed as “A" are new and are being
sale now for the first time: thus they are sold on a first-run
are iherefore not available for re-run szales in any market, A series
‘B” is a series which has been available for sale prior fo September I. but
and are being sold on a first-run
A “how sold” listing of "C" also desigmates series hitherlo available,
isodes available are not nmew and thus are being sold as re-runs in
they have been seen in the past but are siill available on a first-run
where not shown up until npow.
possible for a series to be listed iwice, with some episodes sold on a’
some on a “C” basis. In such a case. the “B* filmg are new ones,
shown and not available on a re-run basis, while the “C" films may
purchased for re-showing in markets where they were already shown.

screening
an asterisk ("), sales effort is
under way before Seplember

Eplsndes
Avall, 9/1

THle & Frogram Type

ABC Film Eyndmahum Inc.

7 West 66th St., New York
Passport to Adventure (Adv.). A...30... 26
Hll:t.lﬂ mid (-l'l'd'a:lun:r'-ii--qugun- auw :gl
Tha Playvhouse (Drama)......%L.

I.l:ﬂi-lll Kaleidoscope (Educ).C...1 ..:I:ﬂ-l

Academy Film Productions, Inc,
129 W. Chesinut St., Chicago 10

Interviews of the Cenlury
{Int'v'w) ...-.s 15, .Cur.

American Society of Interior

Design
12 East 41st 5t., New York
Your Own Home (Misc.).....A...13... 13

Associated Program Service
221 Fourth Ave. New York
American History Series

-------

13
26

13
13

PP b S
P . P

Great Americans (Drama). ...

Qur Political Herilage
(Drama) ...

Democracy in Action I:Edur]u

What Makes a E‘hampmn‘?

{Spuﬂﬁ:l- o R R B

George Blgna.l:l and Associales
108 N. La Cienega, Beverly
Hills, Calif.
Horace Heidt's Family Night

AP b
S - PR

h FF,Fﬁ

A . YRR 1

{Mosic} ceiresssssssrnneas A...30.,. 26
Sporis Mirror {Spml.!] L B...15,... 16
This Iz Hawail [Mnul:] LBoL 30 13
Mickeledeon (Muoslc) . Bl 15, 26
DI-. Fizam {H“llﬂ}- TE er I-:"- n zﬁ

Thomas J. Barbre Productions
1215 E. Virginia Ave.. Denver 9

Bide Road (Adv.) Rkﬁls 13
Valicy of the Sianding Rocks
(Adv.) ....... R T | U |

Beckman-Leeds
1650 Broadway, New .Tnlk

mEERER N

Eleanor Holm Show (Misc.)...A...15... 13
Hildegarde Withers (Mys.)....A...30... 39
Year by Year (Dowum.)...... A 151. 52
Piciures
aioz ﬂumnr £t.. Albugquerqgue,
N. M,

Adventures of Col. ldaho

Ellizon (West.) ...coevenses A, 30,.. 13
Taleg of the Old West l_"q‘n"l:st:! C. .».15 i 13

Blinkey Productions, Inc.
106 West End Ave., New York

Adventures of Blinkey (Child.).C...15... 39
Borden Produchions, Inc.

20 Spruce 5i. Bosion
Waonders of the Vild (Edue.). . AL 15... 13

CBS Television Film Sales
485 Madison Ave.. New York

The Whistler (Mys.).......... A, .30,..
HIJ"I‘ Tﬂ I:H:L"a:'.} ---------- W -.|15--a
Fﬂm Show {Mi“r] ------- o am 15...
Annie Dakley (WeEsLY. i ivuanas Y | e
Crown Theater (Drama),.....C...3... 26
Amos 'n' Andy (Comedy).....C... M... ™
Gene Aulry (WesL.). . Lo30.,.. TH
Art Linkleiter and the Hld!.
“:ﬂm:d!} dEnd BEEEE NG
Files of Jell Jones {M:.rﬁ.} .1
Banpe Rider (West.)..
Heobiday in Parig EHHQFE]
Cases of Eddie Drake l'l-'!.'plil A
Hollywood on 1the Line
(Misc) ... i
Yarsity, U.S5.A. EHI.I-i:v:} ......

Coffman Film Ceo.. Inec.
4519 Maple Ave. Dallas
Meer the Stanfords (Comedy).  A...15...

Combined Television-Pictures.
Inc.
241 S. Beverly Drive, Beverly
Hills, Calif.
Dick Tracy [(Adv.)....fvasass C... M, ..

Consclidated Television Sales
25 Vanderbilt Ave., New York

Front Page Detective (Mys)..C...30.,. 39
Public Prosecutor (Drama)s s o GesedS.0. 26
Hollywood Half Hour

I:DI-IIE.BI i'a|-!1Fli-i-llillll-l|c-l-m+ll ET
Jackson and Jill {Comedy)...C...30.,. 13
Ringside With Rasslers

w IIIIIIII'II.II'.II-I-:I-IIHI-I 51

26
16
16
6

Aon>»

T
. 39
oo T8
.. 13
. 11

26
. "

>0 nﬂhﬂh h
&

-
-

16

9

Paradise lsland (Music)......C...15,.. 26
Crusader Rabbit (Child.)......C... 5...195
Going Places With Uncle

George (Misc.) ..ovevesses.Coa 100, 26

Cornell Films, Inc,
1501 Broadway. New York
Jimmy Demarei Show

(SPOri8) oicisrvrnennansnaniboandd,. 13
Adventure Qut of Doors

{m} -lll-ill+ll’llil"l-‘l{:l'l‘=ll' lj
Coronet Films

§5 E, South Water 5., Chicago 1
Qetting Along Socially

[ S 17,30 TR — i | S i
Democracy &t Work (Edug.). . A, .15, 13
The World of Yeslerday

{Ed‘l-.‘lﬂ-'_l FETE AR w A --i--A--I-‘lj-l-ll- 13
Mature in Action (Ed'u:] sl 12
Sclence in Action fEdu-c} AL 15, 13
Dating, Marriage and le-l}r

Ll"'l.ﬂl ‘Ed“:-] ---l--r-illd-ﬁ'i-r-lj'--- 13
Home Mamngement (Bduoc.)...A...15... 13
Sories for Children (Educ,)..A...15... 13
Sports Skills (Bduc.) ...o0e..f0.. 05,0 13
Rﬁdm Eniﬂfmt lElh:H:-],....-l‘-q I--ljlll- 13
Your Health and Safety

[EO0C.) ssvinsivsinsarsinas A 150, 13
Your Daye at School (Educ,). A, 15... 13
American Heritage (Educ.)...A...15... 13

Personalily Development
':E'dut-} illlIl-||l+ll+lll-!li--ﬁl!l:5l+l- ]3
Animal Advenlures for
Children (Bduc.) cveivisssfbeaaldio,
How Odihers Live (Edec).... A...15...
Career Plannlpg (Educ.)...... K..:15...

Du Mont Television Neiwork
515 Madison Ave.. New York

Scotland Yard (Mys)........C...3,..
Pathe Hy-Lights (Misc.)......C...15...

Dynamic Films
112 West 83th S5i., New York
On Stage With Monty

Woolley (Drama) .........A...15... 26
Specd Classics (Sports).......C.. 13 &., 13

ki)
The Continental (Drama).....C...15... 13
Funny Bunny (Chidd.): su.a..C.s

15... 28
Essex Films, Inc,
222 East 46th 5i., New York

Juniper Junction, U.5.A,

'ﬂﬂiﬂif} Fl-r!lf"r'rF-l--rl"rll'l-l"-H-"'m"l
Televigion Court (Music).,... A...30...
Ome-Tenth of & MNation

(DOCWEIL) cercnsninns T | T, | KR

Films

509 Madison Ave. New York
LUintitled (Dr‘m'} ll.-llIlllli---A--l-l-M-ll
UnlIiII:d- {Dmmj L) llllllllilhrﬂimllﬁl
TM -ﬁmrh:.u MPJIII-II-I-II-PA*--”--I!
Top Secrel (Adv.)ee..oes SRR . JR | P
Iniermalional Police {Mﬂ} PP | R | |
Adventures of Superman

‘ﬁd'l} |||i-|.|-|.|+.++|.i--..--.-.nr.
Wild Bill Hickek (West)....B
Cowboy G-Men [West.)o....
The Beulah Show (Comedy). .
Televideo Theater (Drama)..
TY¥'s Bascball Hall of Fame

‘SW“E} fEtleafidaddadnagn

Viz ﬂl-hz {Q‘uﬂli PEE N E R
Telecomics (Child, ) ........,..l:'._.

Superman (Chd) ..veswne=esCans

Flight Lore, Inc.
915 Elmwood 5i. Evanston, I1L
Age of Flight (Docum.)......B...30... 52

Franklin Televizion Productions

6§36 Acanto St. Loz Angeles 49
Federal Agent Diary (Mys)...A...3...52
Living Masters (Docum.). .. ... A, . .15.,.13
D1, Jekyll and Mr. Hyde

13
13
13

13
16

- b
16

26

A0,
|
JCL 50, .
% SHFE | P

o, o - P
= DR PR
" 5.
13..

264
. 164
. 16

(Drama) .... ciasnsiboandl.. IV
The .ﬁ.l'l-ﬁ..m:mnn [":u'l

'_Hi;‘:] LI - LU i--l]!lll 1.
Linle Champ {I:'I:uld] 5 AL ..15,,, 1"

Arabelle's Tall Tales ¢ Mum:].m. | S
-‘-l.lﬂ.mhﬂ- ﬂ-ih‘ tcﬂmdj'} ------- nAq W m-. e

General Teleradio
1313 N. Vine 5i., Los Angeles

Gangbusters (Adv.) ..voopoea.A.,.30.,, 13
Animated Cartoons (Child)...B...15... 26
Cireaiest Drama (Docum.)....C...15... 39

Harry 5. Geodman Productions
19 Easi 53d 81, New York

Washington Spotlipht (News)..B...15. Wkly.
Jump Jump of Holiday House
[l:h“d.} i-lllfI“lqlllli--a-B---:!--- 5-5

1*
i®

Streamlined Fairy Tales
(Child.) ssscosnnnana

Guild Films Co., Inc.
4320 Madison Ave. New York

13

IR NE

Flotian Zabach Show (Music). A... ... 39
Fraokic Laine Show (Music). A D, 1%
Liberace (Musk) ...........B...30.., 78
L.Hm m“‘t’j an EdAFIEE ---c--l r3“ll‘ 3’9
Life With Elizabeth

‘.'c-l‘.l.l'ﬂt“dj'] isdsmEmmEd iiiq-nna-!---w.q- ﬂ
Joe Palooka (ASY.) ..vvevareBaa M. 26

Herman Hack Preductions

535 N. Laurel Ave.. Los Angeles
Frooter Parsos (Relig).....A...30... 13
.H.t-ld '-hﬂ' H‘ﬂﬂ! (hli‘r:'r|+||qrnu-1mi pm =
God's Animals (Relig)reseeBoo ...
Humble Heart (Rebg.)..ore...B...30...

Hartley Productions
20 West 47th 5t., New York

Inside Decoration (Wamen)...C.,.15... 3
Marion . Palmer Workshop
{Wﬂmth] -i!l--l-li-------i-‘-':ﬂl-ﬂlj-d-- -5

Imperial World Films, Inc.
49 E. Oek St., Chicago 11

=

Wresihing-Tnternational
Amphitheater (Sports). ..... A.. ﬁ;; I
15
Independent Producers Film
Exchange )
£327 Santa Monics Blvd.
Heollywood 28
Africa and Animals (Mise)...A.,..15,.. 13

International Film Bureau. Inc.
57 E. Jackson Blvd. Chicago

How Does Your Garden
Grow? (Misc.) ..

International News Service

235 East 45th 51.. New York
Telenews Daily (Mews). . ... .B...15, Daily
Telemews Weekly (Mews), ... . B...15. Wkly,
This Week in Sports (Sporis). B.,.15. Whkly.

International 16mm. Cor-.
165 West 46th Et.. Hﬂ‘n‘ York
Mugical Moods (Music).. L1

Intersiate Television Corp.
1560 Broadway. New York

Douglas Faitbanks Presents

mfﬂm_} -------- ll+lll|lll|I-IAl--
Ethel Barrymore Theaicr

{Dﬁ.ml} End b EAEAEE L]
Tales of Hane Chrislian

Andersen (Drama) ...oee.-Coc. M.

Kagran Corporalion
4 West 58th 51, New York
Yohnay Jupiter (Child.)...... C...30..

Kling Studios, Inc.
1058 W. Washingicn Blvd..
Chicago
Ask Uncle Chorlie (Comedy). . B...
Reno Englsdt (My2)eereann-Bas.
The Referee (Sporis)........B...
Bosing From Rainbo (Sports).C. ..
Gl Amerivan Barn Dance
:H“Ejl;j‘ PR RE B RS EE -'|+|'|+-t:--|-
All-American Wresiling
(SpoTte)
TY Kilchen (Women)....oee-
Dilemma  {Dramsa). . P san
Bert and Elmer t[fumrd;‘}
Faradox (Dramal. . coceoa E. -
Adventures of l.,Jm.It Mi:ll:l-ﬂ-ﬂ
(Child.) . FIPFY, e

SO R | T
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Lakeside Television Co. Inc.
1465 Broadway, New York

Out of the Past (Relig.). .....A . .30,
Wildlife A‘;ﬁﬂ“ iMin_}q ] 1‘:1- e 151 ')
Adventore Is My Job (Adv.)...C... 15,.,
Reading the Bible (Relip.)....C.us15,.,
Oklahoma Chuckwagon Boys
{Music) . TSR IET
Where in :hl: Wur'ld'il‘ (Ady j. i 1 SN
The Magic Vault (Drama), .. 'l:1 PR | R
Opera and Haflet (Muosic)....C...15..,
Puppet Flayhouse (Child.).....C...15..,

MCA-TV, Lid.
598 Madison Ave., New York

The Westermer (West.).......B... 30, .. 26,
Famous Playhoose (Drama)...C... 00, .. 180
Abbott &nd Costello (Comedy).C...30... 52

26
39
13
13
E. «»153... 13
52
26
13
13

WWW americanradiohistorv com
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Tile & Program Type é

Playhouse 15 (Drama). ....... C...15... T8
I'm the Law (Mys.)...ce0eee..C...30.,. 26
City Detective (Myb.)....o....C. .. 30, 52
Follow That Man (Mys)..... C...30... %
Biff Baker, U.S.A. {Adv)....C...30... 16

MPTV Syndication Corporation
655 Madison Ave. New York

Sherlock Holmes (Drama). ... A, .. 30... 26
Paris Precinct (Drama)..... ..;l .30... 28
Dufiy's Tavern {Cnma-dj}”..-ﬂ,..:!l]... n
Dufiy's Tavern (Comedy).....C...20... 39
Janet Dean, Registered MNuorse

(Drama) ceseevsssnnannsnns B...M... 39
Janet Dean, Rcﬂmrﬂ! Murse

(Eﬂmﬁ} Sr e d FERAR W .,,3[!... 39
Flash Gurd'un Md“lrl sessassB.. 20, 39
Fiash Gordon (Adv.)........C...30... 39
Drew Pearson (Mews).. ..B...i!l-.., 26
Tim McCoy I:Wm}.........n...:s... KL
Junior Sciepce (Child).......B...15... 39
Charles Michelson, Inec.

15 West 47th 8i., New York
Capsule Mysieries (Mys).....&4,,. 5... 19

Minot TV, Inc.
508 Madison Ave. New York

Royal Canadian Mounied

Police (Adv.).eeiienrenassdbe. 0., 26
Rudy Vallee Show (Music). .. A.. 30 .. 26
Jean 5ablon Show (Women). . A... 15... 26
Smilin* Jack (Adv.)..........B0...30... 13
'El:[rﬂ -A-E:“t I-’l l:ﬂuﬂ"ll'.'.l.u ...B...Jﬂ... M
Hank McCuone Show

{Comedy) ..ovees iinsasneniliessdllse 12

Hﬁrﬂ: Tolevizsion Productions,

64 E. Lake St., Chicago
Thia Iz the E‘““‘? (Dramaj. ... C...15...

Whal's Wrong With This
Hcln-ItT ‘m'}'"‘#"f!lllcli!l!llr:ﬂ}

NBC Film Division

30 Rockefeller Plaxa., New York
Advenhires of the Falcon

tm] LR "'"I'-!!"FA"I'- LN ] 39
Badge ‘.'I'H H:hr) ...... anasas-B...30,.. 39
Mﬂ 114 mdi] 'f'lll-+l'+lc-1lmrl+ HT
Life of n.ill:? {‘:ﬂmd}"}q PP - P | P
Life of Riley (Comedy)......C...20...
Inner Sanctom (Mys.). . JE. DL
Dangerous Assignment Md\"_l | R || Jo
Captured (Adv.).. e | | .
Paragon Hﬂ!u'l‘!ﬂl.llt {Dﬂma} l.': ||
Viclory at Sea [(Docum.).....C...30...
'.rhe vimnr {Drm')lll l-F++l-|E1-il-m---
Hopalong Cassidy (West). ... C...30...
Lilli Palmer Show {(Women)..C...15...
NBC Daily News Report

32

BSEEEREER

(News) ............. erser sl 15 Daily
NBC MNews Review of the

Week (Mews) . F ...-t‘:-..u.wu;r
Hopalong L‘uﬂdr {W::IL} C...60... 54

National Telefilm Associates, Inc,
625 Madizon Ave. New York
Hotiday (Misc.)....cvvrunnes B, .30.., 26

The Passerby [(Drama).......B...15... 26
Bobo the Hobo (Child)......B...15... 26
Bill Cormum Sporis Show

(Sports) ....... TN . (T 1 Tl b
Eva Gabor Show ﬂl’nmen] B...15,.. 13
James Mason Show (Drama)..B...15... 26
Man's Herilage (Rtli[;.].......]i...ll}... 13
China Smith {(Adv.} . iveeeencn.. ... 26
Hal Roach Laff Time

(ComedY) «ovecursornns danalCes oM. 13
Internalional Playhonose

(Drama) ..eecvacsninss vee 0 30000 26
Orient Express (Drama)...... iC,. .3%0,.,
Panlomime Ouiz (Quiz)......C...34... 13
May of the Week (Drama)...C...30... 26
Roller Derby (Sports)........C...30... 52
Find a Hobby (Misc.)........C...15... 26
Mucic of the Masters {Music), .C...15... 13
Bands of Time (Quiz)........C...15... 26
Desigp for Living (Misc)....C... 5... 39
Health and Happiness Clob

IHI“-} R EEE S EFEAEm e AR C-'..”. ﬂ-rqiu!
Layman's Call to0 Prayer

"Rt"illj Isa g Fsasnmanmmn c- (] -$||!

H" D- !H-IIH')'!I-I!*II li‘i‘il‘.lltl o

Official Films, Inc.
15 West 45th Si., New York

Secret File, ULEA, (Docum.). A, ., 3... 26
Town and Country Time

5-+-I=3-l'.'l'

(Mugde) oviniiriiinninnecdy e 0., . 26
Col. March of Scotland Yard
‘HJIE-IJ -"‘+I-‘|l+‘l-‘-‘---ldalllml*. 1&

My Hero (Comedy)..........C... ..., 3%
Terry and the Piraies (Adv.)..C...30... 26

Post Pictures Co tion
115 West 45th Si., New York

Hrm'w m‘:liil}a T PITT i e . |
Symphonies in Stone (Relig}..C...10... 13

WHI!.";:E Schwimmer Productions,
75 E. Wacker Drive, Chicago
Movie Quick Quiz (Quiz),.... A, 15, 260
Abe Lincoin's Story (Docom.).B...30... 52

Screen Gems, Inc,

233 West 49th St.. New York
Adventures of Rin Tin Tio

t{:h.l:ll] T IXE IR T A M. 36
Jei Jackson, F'J:.rln', Enm-

mando (Child.)............ A...30... 26
Big Plavback [Snﬂﬁ!}.‘..,...ﬁ...lﬁ... 52
Big FPlayback (Sports)........C...1%... 52
Damon Runyon Theater

mrﬂm} EENEY pEE A AR R A 3'“' Fr ] l.
Johnny Nighthawk (Adv.)....A...30... I*
Eigter Veronica l:jl:l-ramajl......ﬁ 30, . l'
Classified ;m-m:.,..,.......t...m... 1
Mavy Diary (Drama).........A...30,,. 1*
Your All Star Thester

(Dramal ..oceinne .. 3., TR
Celebrity Plavhouse !'I'.'rmm:]n{_‘,. J30... 78
Top Playz of 1954 {Drama).,.C...M.. -H
Professor Yes "n® Mo (ﬂum..t‘...lﬁ... 26
Snader Preductions, Inc.

9130 Sunset Blvd., Hollywood
Untitled (Music),...... ..+...J|... 30, 1o

39

3 Inc.

tsvia
230 Sansome Si. San Francisco
All-American Game of the

Week (Sporbe)........ wasssBeaadb.a. 13
Pacifle Coast Confersnce

Hi-Litey (Sports). .cecines B 2... 13
B.I. Tﬂ mllm-lll"'illll-nili“--l 1}

Sterling Television Co.. Inc.

205 East 43d 5t., New York
Musle for Evervbody (Music), . A, ..M, ., —
Fun With Muoale (Music)..... AL 5., —
Movie Museum (Comedy)....B...15... 2
Oklahoma Chitck Wagon Hova

i"ﬂllll:_:ﬁ i B-I-FI$+-I! Il

tad FA10H¥ ﬂ L] “

Hollywood Is the World
(Misc.) .... e
Turn of & I:'a:d {]-'Ilu} ”.4.-3--.15 . 13
Concert Hall (Music). .“.“.Culﬁ-.. i
30
Feminine Touch (Women)....C.. 15 .. 52
.C.

30
L1658
..

Telecomics (Chald.) .........
Junior Crossroads (Child.). .. =

Sports on Parade (Sports).,..C...51...104
Half-Hour Theater (PDrama)...C,..30,.. 32
Jonathan Story (Drama)......C...15... 51
Bearch for Christ (Relig)....C...15.., 13
Safari (Adv.)...icivansancines C..15%,. 5
30
Building for Peace (Docum.)..C...15... M8
Adventures in Living (Misc.}.C.. ;.'a- 52

15 104
o 35... 52
v M. .. 26
a0 13
230, 39
. 15... 26
15, .. 104
15, 63

Y -
15- .., 32

Animal Time (Child.). ..0uens
Paul Killiam Show {Comedy)..
Inlc the Might {(Drama). ....
Fearless Fosdick (Comedy), .
Rav Forreslt Show (Misc.). .. ..
This World of Ours (Adv.)...
Armchair Adventure (Ady.)..
Beat the Experis (Quiz).....
Vienna Philharmonic Orches-
lIl mm} FEE B EWE R
King's Crossroads (Docum.). ,'l.','
Wonders of the Wild (Misc.). .C...13...

nONNAnNAn

wuelf. .. 18
L 104
26

Meet the Victim (Mys)......C...15... M
Going Places With Gadabout
Gaddis (Sporis). . P S | TR |

The World We Live In ﬂ-iis:: JI C...15... 32
For the Ladies (Women). .....C...15... 32
Adventores In Sports (Sports). . C.. 13... 26

Syndicated Films, Inc,
1022 Forbes 51., Pitisburgh
Sporisman’s Club [Sporis). ... A. .55, ..
Owuwdoors With Harris Breth

lﬂpﬂﬂﬁ.} -r-.ll---i-pu-ll.irr.a--a.au.a-l
Gporisman’s Clob  (Sporis). ...C. ..

15... 13
15... 52

The TeeVee Company

666 Fifth Ave. New York
Tales of Tomorrow (Drama)..C...30... 24
Litile Theater {(Drama)....... C...08... 52
Invitation Plavhouse (Diama).C...15... 28
Gigi and Jock (Child.). ....... C...30... 39
Camera's Eye (Docum.}.....C...15... 3%

Tel Ha Productions
1513 Walnut Si., Philadelphia

Touchdown (Sports) .eesvenas C...30... 13
Sports Spollight (Sports). . 'L 5. . Con,
Telesports Digest 1,5|p|:ru] .J-EI- R, B

TeleFilm Enterprises
38 East 57th 51, New York
Fabian of Scotland Yard...... B...J0... ¥

Telenews Productions, Inc.

630 Ninth Ave., New York
Farm Report (Misc.).ceseneoi M. 15, Wk,
Fhotogulz (Qudz), ..ovovevee JBL L 050260
Adventures in Sport (Sports)..B...15... 26
Adveniures in the News

(NEWEY  saeinos P |
Beat the Exports [Ql.llﬂ ...... B.

Telescene Film Productions
237 First Ave., New York
Pulse of the City {(Drama}....C...15...

Television Programs of America
729 Seventh Ave. New York
Capt. Gallant of the Forcign

13... 28
oo 3y, 260

I.ﬂi.m md-“.} ..... 4,..,..;.&;..”;., H
Secret Files of the French

Pﬂm dmﬂ‘ sEamEREE Ar! 3'“1--:“
H:ﬂqufhy{ﬂmdy] sesBes .M, ,. M
Ellery Queen (Mys.).. .. .B...30,,, 39
Lassic (Adv.).. PTG - o ' -
Your Star Ehuwcm {I‘.’lrnml.} C...3... 12
Ramar of the Jungle (Adv.)...C...30... 52

Texaz Hasslin, Sportatorium
Cadiz-Industirial, Dallas

Texas Rasslin tsmﬂla e | H

Texaa BRasslin (Sport). o cpeeo e 250, 10

J. Walter Thompzon
420 Lexington Ave.. New York
Foreign Intrigue (Adv.)......C...30... 39

20th Century Fox TV Productioms
444 West 56th 51, New York
11"!'.'.‘ E“Eﬁ'ﬂﬂ LQIJE} ----- e .':l l!-l-:lll “

United Press Asscociations
220 East 42d 51., New York

. P. Moviciooe Mews (Mews). B.. 160 , =
10

United Televizion Programs, Inc
650 M. Bronson Ave.. Hollywood
Where Were You? (Docum. ), A...30... 26

Curtain Call l.Dra.nm} ...... wolh,, . 3,.. 13
Lone Woll (Mys.).. B...30... 52
Waterfront  (Adv.).. ...H”-?-l] . 26
Rocky Jomes, Space R.mgtr

(ADY.) oevinnnns vaen-B...M... 28
Fultom Lewis Jr. {Hem] RN . TR L ..
Gospel Singer (Relig)........ B...15... 13
Look Photoquiz (Quiz),......B...35...260
Heart of the City (Drama)...C...30... 91
Counterpoint  (Drama). . cevesoCos o3 .. D8
Royal Playhouse (Drama).....C...30... 32
Old American Barn Dance

(MUBIE) .0.vvrvenrmnnmnnres C...30... 4
Double Play (Sporig).. I st | R ¢
Hollywood Off Beat [Hyn]...{:..‘ﬂﬂ R & |

The Rupgles {Comedy). rretesCasedl... 1

United World Films
445 Park Ave. New York
Great Guys and Goals
e I R R O e B...
Headlines on Parade {Quiz)...C.. .
Spﬂﬂ.ﬁﬁ]lﬂlﬂl’ {I'.}I.Il:'.l am li---i--ﬂ--i’.!‘-rll- 5]
Stranger Than Fiction
MISE) vcnrrrsarrsnmasmss C... . &5
Gﬂfﬂi P]Il'.ﬂ {Mﬂ - iiﬂul"j-l”
fll:'untim.r.lzd on page 68)
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TV FILM 25

IRST COLOR FILM DIRECTORY

ailable in color.

¥

Series With Some or All Episodes
Now Available From Distributors

The interest in color TV developments has raised the question of the availability
of TV film series which can be shown in multichrome,
to color production still is in the future. a sufficient number of series have had
some or all episodes shot in color to make a recapitulation worth while,

The following directory., then, is of any series being handled by major distrib-
utors of which at least some episodes are avai |
alphabetically, The number of episodes available in color, as of Sepiember 1, is
shown after the listing of each series.

Altho admittedly the rush

Distributors are listed

E L]
; i 8 © 2.z E 5=
E i > 5 § Ry g E =
-E = j;.i E ﬂ'!.g g -] i
Title & Program Type E Ful= | THle & Program Type B fm Title & Frogram Type o
: Junior Science (Science)........ - AR L
Associated Program Service {:,f:t'ﬁ: "1;‘:::.’ E::Eh ﬁTﬂT:“""””"“'" Paris Precinct ({0771, 17-) PURPURRRPRRIR: || PR |
221 Fourth Ave. New York You (Health)...... ...........12.....11| Official Films, Inc,
Americans al Work (Docum.). ...12.....13| Armchair Traveler {Traveld...... 12.....39 25 West 45th St., New York
American Standard of Living Know America (Travel),........ v AP 13| Town and Country Time (Music), .26.....26
CERORHNL)  ciesassnbnnsnneyanns s 52| Children All Over the World . .
Made in America (Docum.)..eeeo 120000226 (Travel) .ovevvvennvinsansornas 12..... 18 | Sterling Television Co. Inc.
Aris and Crafts (Edie.),.cvsweaa12....13| Home Making Series (Women's). . 12..... 13 205 East 43d St., New York
E;:Elltl:;:l:: T;T:Lffﬁildikddéi ....... :%.. - .;3 Storyland (Childy ......cvcewmus | i R o Hollywood Is the World th{i:-r.}..jﬁ. ..
Safety Campaign (Educ.)........ i2..... 6| George Bagnall & Assoc. . v [0 i
108 N. La E}Eﬂﬂﬂl _ﬁ-“-r World We Live In (Trawel),.....15.....52
Beverly Hills, Calif. Armchair Adventure (Adv.)......15...,104

MINOT TV*®

"Earyou Torges!

52 COMPLETED % HR.
SITUATION COMEDIES

FIRST RUN AVAILABLE IN
YOUR LOCAL AREA NOW!

Fiol in Anociotion wilh MPA & United Files Service

1 o

SPRAYS

A rich snob is a snob
with a capital dollar sign
—if we may phrase o
coin.

A line from the script of
The Halls of Ivy starring

Ronald Colman and his
wife Benita Hume —
coming soon.

*r.lrw.r.'.lfr:n P:u;__rmm.l of @lmerica, ine.
FEY GURONIN AVINUL WIW TORE 19, K. ¥,

This Is Hawaii (Music).......... M, ....12

Thos, J. Barbre Productions
1215 East Virginia Ave.. Denver

Valley of the Standing Rocks
¥ S, * SO |

Bengal Pictures

3102 Quincy St. N. E..
Albuquerque, N. M.

Tales of the Old West (West.)...12.....13

Adventures of Col. ldaho Elli-
gon (Wesh.y ...ovucunses SRRty s o

Blinkey Productions, Inc.
106 West End Ave. New York
Adventures of Blinkey (Child.),.12.,...39

Coffman Film Co., Inc.

4519 Maple Ave. Dallas
Meet the Stanfords (Comedy)...i2..... 26

Cornell Films, Inc.
1501 Broadway, New York

Jimmy Demarel Show (Spori)...013 ..., 13
Adventufes Out of Doors (Sport). .13, ....13

Coronet Films
65 E. South Water Si., Chicago

Getting Along Socially (Educ.y...13..... 13
Democracy at Work (Bduc),...1)..... 13
The World of Yesterday (Edue.).13.....13
Mature in Action (Educ.)........ 13.... 13
Science in Action (Educ.y........13..... 13

Dating, Marriage and Family

Living (Edoe.) ....ccceea...13.....13
Home Management (Educ.),.....13,....13
Sport Skills (Edue), .......... an X Gl
Reading Enjoyment (Educ.)......13...,. 13
Your Health and Safety (Educ.)..13..... 13
Your Days at School (Educ.).....13...., i3
American Heritage (Educ.).......13.....13
Personality Devclopment (Educ.)..13.....13
Animal Adventures (Child)...... 13.....13
How Odhers Live (Educ.),,......13.....13
Career Planning (Bduc.).........13.....13
Stories for Children (Child.)......13.....13
Dynamic Films

112 W, 89th S5t., New York
Funny Bunny (Child).....c.eees 15.....26

309 Ave., New York

Top Secrel (Adv)....cvvrnsrsreelFin.. .13

Guild Films Co.. Inc.
420 Madison Ave. New York
The Liberace Show (Music).....26.....13

Hartley Productions, Inc. )
20 W. 47th St, New York

Inside Decoration (Women's)...,.13..... §
Marion Palmer Workshop
P iWomen's) ..aiaiie i 13..

Imperial World Films
49 E. Oak St., Chicage
Wrestling From Intermational

Ampitheater (Sport) ........... 57.. Con.
Wresiling From International

Amphitheater (Sport) ........26.. Con.

Ind dent Producers Film Exch.
6327 Santa Monica Blvd..
Hollywood
Alfrica and Animals............15..... 13

International Film Bureau, Inc.

57 E. Jackson Blvd., Chicago

How Does Your Gardem Grow?
o e e e S AL | DR TE 52

International 16mm. Corp.
165 W. 46th 5t., New York
Musical Moods {(Music).....ceeas 10, ... 16

Kling Studios, Inc.
1058 W. Weashington Blvd.,
Chicago
King Calico [Child). coweenssnnneldien. [ B
Slmw lnﬂ [m'i-]l-ll-li-ll-l-!--ll"-rzﬁnlI'--‘J

Lakegide TV Co.. Inec.
1465 Broadway, New York

Adventure Is My Job {Adven.)..13.....13

Minot TV. Inc.
509 Madison Ave.. New York

Hank McCune Show (Comedy)...30.....52
Roval Canadian Mounted
T O | | R .

MPTV Syndication Corp.
655 Madison Ave. New York

Duffy's Tavern (Comedy):sssssedV.o.a. 6

Television Programs of America
729 Seventh Ave.. New York

Caplaio Gallant (Adv.).........M.....26

United Television Programs. Inc.
650 N. Bronson Ave. Hollywood

Thl: l.__l'LimP! “:I'.Iﬂii-} ............. 15- rl--ll-l-]'

Valiant Fili.. Productions
2330 W. Holcombe Blvd.

Houston
Father Mike (Comedy). .. ocnceus . ....13
Academy Theater (Drama),.... G0, ,,...13
Medal of Honor (Drama)....... 60, ....13
TV Gusher (Indus.).....oveeeees Jonaasl

Victor Radio & TV Enterprises
an 435: Fﬂ.ﬁ:lﬂi‘l:; Hl Ju

Farmhand U, 8. A. [Farm).....27.....13
South of the Border (Educ.)..... .5 SO L |

Colorama (Bdue.) .....ccovvneee 2T 00 10
The Flower Story (Educ)......27..... 5
Jack and Sam...ciiiceseannsisne@Tisss sl

Louis Weiss B Ca.
655 North Fairfax Ave.,

Los Angeles
Thrill of Yowor Life {(Misc.j.....26..... 11
Little Story Shop (Holiday).....1)..... 3

Ziv Television Prag. ams
488 Madison, New York

Favorite Story {Drama)..........M...THA
Cisco Kid (West). ... .ovvusseq... M., . TBA

‘Boston Blackie (Mystery)...ooes.30,, . TBA

26 More for Weiss

HOLLYWOOD, May 22—
Adrian Weiss, of Adrian Weiss
Productions, revealed-this week
that he plans to produce an addi-
tional 26 “Craig Kennedy, Crimi-
nologist” telefilm mystery epi-

sodes for fall syndication. His de-

cision to film more shows was
based on increased sales and gen-
erally high-level ratings, Weiss
said. Louis Weiss & Company
will distribute.

Attention TV FILM PRODUCERS

IF YOU'RE GOING TO
SHOOT IN COLOR...

Shoot it best in

Sticeler

16mm - 35mm

Today, more and more TV fea-
ture producers are looking to
the future with confidence.They

are shooting their features in
color. Many of these producers
have found that Pathécolor is
the logical choice for many
reasons. First, they know that
Pathécolor shoots what it sees.
“Impossible” pastels come

through in their natural glory.

And product as well as pack-

age illustrations are thrilling in

their realism. But most of all,

Pathécolor is backed up by 1
famous Pathé service. This

means faster and more com-

plete processing and printing.

Negative reports in 24 hours,’

dailies in 48 hours.

CALL OR WRITE
FOR A DEMONSTRATION FILM TODAY

r i | ABORATORIES

New York —105 E. 106th St. Phone Trafalgar 6-1120
Hollywood —&823 Santa Monica Blvd. Phone Hollywood 9-3P461

L LhZ Laborotories, Inc. Is a subsidiary of CHESAPEAKE INDUSTRIES, INC.

GIVE TO DAMON RUNYON CANCER FUND

f top rated network shows, now ovailable for

;/ looking inteo
! space?

I Yes, you see a new era . . . “TALES OF
! TOMORROW?" . . . 26 science fiction, proven,
[ ]

city to city syndication. Guaranteed excellent
quality . . . AT A PRICE YOUR SPONSOR |
CAN AFFORD TO PAY.

For “"TALES OF TOMORROW" exclusive

in your city, YOU. MUST ACT PROMPTLYI . ..
write, wire or phone, NOWI

211 So. Beverly Blvd.
Beverly Hills, California
BEVERLY HILLS - HOLLYWOOD - NEW YORK

MHew York . . . PL 1-0236

Dept. BB-3 l

Beverly Hills . . . CR 3-1076 =

o e e am an ol o Lo s e e i i B Ao R R i i R S B S il S R - oo i i e B Lo ik

. e | i e o o

- PR TR S a—
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UNIONS BATTLE IT OUT
OVER CANADA EXHIBIT

CNE Caught in Midst of Variety
Artist-Musician Bitter Warfare

NEW YOREK, May 22. — A
knock-down, drag-out battle be-
tween the American Federation of
Musicians and the American
Guild of Variety Artists, both on
the eve of their annual conven-
tions, with the Toronto AFM local
leading the fight, has made
the Canadian National Exhibition

andstand show the latest

ttleground for the two unions,

CNE's general manager, Hiram
McCallum, and CNE's Jack Ar-
thur, booker and producer, were
induced to come to New York by
Eddie Elkort, American rep of
Lew & Leslie Grade, British tal-
ent agency, to discuss terms with
Jack Irving, AGVA head. No
agreement was reached.

Irving insisted that CNE =ign a
minimum basic agreement with
AGVA by June 3, or the CNE,
which starts rolling August 2
and winds up September 11,
would be placed on the unfair
list. He also demanded that 300
former AGVA members who left
to join the Toronto musicians
local be returned to AGVA.,

McCallufn returned to Toronto
suggesting that Ontario’s Labor

inister may be asked to inter-
cede with President George
Meany to settle the differences.
McCallum charged both unions
with sabotaging the grandstand
show which is to be headed this
vear by Roy Rogers, MeCallum
charged the unions with tryving to
force CNE to settle their differ-
ences, “over which we have no
control.”

Foreign Offer

Earlier, Thursday (20), Walter
M. Murdoch, president of the
Toronto AFM local, offered a cer-
tified check to CNE to the
round trip fares of a British or
Continental headliner, thereb
a::]r]dmg CNE’s use of an AGV
B ’
Murdoch had previously in-
formed Jack Arthur that musi-
cians would play for acts signed
before January. But apparently
an exception was made in Roy
Rogers' case, who was signed last

October, Rogers, however, is a
member of AGVA and the Asso-
ciated Actors and Artistes of
America, parent body of AGVA
and the Screen Actors’ Guild.

If AGVA places CNE on an
unfair list, Rogers would play the
date on pain of being penalized
by SAG. Murdoch implied other
action, “Roy Rogers has signed a
$10,000,000 contract with a major
studio in Hollywood where we
(AFM) have a contract.”

A Metropolitan Opera troupe is
also scheduled to open in Toronto
May 24, The troupe consists of
members of the American Guild
of Musical Artists, also part of the
Four A's. Murdoch hasn't ruled
on whether his musicians will
play for them,

British Variely

Jack Irving, AGVA head, said
he was phoning the British Va-
riety Artists Federation to inform
it of Murdoch's offer of $10,000
and warning the Englich union o
the current battle between AGVA
and AFM. “I'm sure the VAF will
co-operate with us,” Irving said

Premuusl;{mlﬂurdﬂth said, “It is
distressing but not surprising to
learn that AGVA, which is not

even registered under Canadian
law as a legitimate trade union,
has declared it will attempt to
carry out its threatened ‘boycott’
of the Canadian entertainment
field and particularly the Cana-
dian National Exhibition. . .. The
alternative for CNE is now as
inviting as it is clear. Commit-
ments previously made by the
Toronto Musicians’ Association
have made it possible for the

CNE to produce any t of show
it desires, utilizing AGVA or any
other talent it finds useful. If the

AGVA b-nai,‘] ott means a prepon-
derately all-Canada talent show,
s0 much the better.”

Irving Siatement

AGVA’s Jack Irving replied
that “Canadian people are being
used by Walter Murdoch as can-
non fodder to aid Peirillo’s
(James C. Peirillo, AFM presi-
dent) improper campaign. It is
astonishing how the people of
Toronto have capitulated to Mur-
doch’s tyranny. He has appar-
ently frightened everybody of
consequence into inaction. For no
reason at all he has decreed that

(Continued on page 69)

EDITORIAL

No Time to Be Weak

Meekness is sometimes an asset — but not when it
endangers the economic lives of many people, The proposed

New York City

b per cent admissions tax on amusements

poses just such an economic threat, and amusement enter-
Fnses thruout the country must be forewarned to combat simi-
ar moves by local government administrations. Such a tax can
be ruinous and throws into a state of jeopardy not only the
actor and performer, but also the entrepreneur and operator.

In the long ru

such a tax weakens a municipality’s
channels even while it offers the spurious lure of read

trade
vy cash.

It iz difficult to secure relief once a tax law i passed.
And when relief is obtained, it is only a partial lifting of the
impost, Night clubs and cabarets, for instance, still are bur-
dened with the Federal 20 per cent tax. Other segments of the
entertainment industry found relief only after long and costly

£16.000,000 Haul
The New York City bill is estimated to vield $16,000,000,
The city has the power to impose, at a rate not to exceed 5 per

battling.

cent, a tax on theaters, operas, bowlin
athletic fields, sporting arenas and “o

alleys, billiard parlors,
er similar places of en-

tertainment” except boxing, sparring and wrestling. Entertain-
ment in hotels, cabarets and night clubs fall within the scope

of the bill.

Show business executives opposing the levy termed it
“ruinous,” “a shocking thing” and “discriminatory.” James F.
Reilly, executive director of the New York League of Theaters,
called the tax “an oppression.” Ralph Bellamy, president of
Actors Equity, said the levy, on top of the federal 10 per cent
impost, would hurt the financing of legit shows, cut the run of
plays and cause unemployment. Night club spokesmen de-
clared the impost, added to the federal tax and the 3 per cent
sales tax, makes a total tax of 28 per cent—an “unconscionable”

burden.

It is unfortunate that these colorful phrases are true. True
to such a degree that show business across the country must
be motivated to plan ahead and combat effectively all such

ill-advised revenue-raisin

MmManeuvers.

You're asking for it if you take it lying down.

NEWS AT A GLANCE

Talent Boards Show Train; Tour
Set for Champions; Newark Test

PITTSBURGH, May 22 —Acts
will be used for the first time in
recent history to amuse passen-
gers on a round trip “show-train”
set to start here for New York
June 4. The deal was made by
travel agent Robert C. Deitz for
about 300 passengers on a char-
tered train. Each passenger will
get a dinner at the Latin Quarter,
go to Radio City Music Hall, take

ACTS AND ATTRACTIONS

Leo Morgan will be the new
producer of the Sid Caesar TV
show. . . . George De Witt and the

Novelites will be on the Martha
Raye show at the Miami Beach
Beachcomber next summer. . . .
Bambi Linn and Rod Alexan
will be the permanent fixtures on
Max Liebman’s TV show. Judy
Holiday may also do spots on the
game show. . .. Jane From mn will
play the Desert Inn, Las Vegas,
June 22, -

Incidentally Miss Froman's
summer replacement on General
Electric's CBSTV show will be
Merv Griffin, ., . . Leonard Romm
became Dick Ceontino’s new per-
gonal manager. . . . American
Guild of Variety Artists will give
REKO Palace a plague on theater's
fifth anniversary with flesh “for
bringing back vaudeville and in
commendation for its efforts to
encourage and foster live talent.”

Jules Munshin will be the first
headliner on Colgate's “"Comedy
Hour” which starts June 6. For-
mat will be “New Faces." Nat
Carson will produce. . . . Jerry
Levy is Joey Bishop's new man-
ager. . . . Charlie Gracie (on
Cacillac Re ords) will get his
first cafe date at Detroit’'s Hav
Haven coincidental with the re-
leaze of his “Boogie- Woogie
Blues,” Reason for the hold-back
was his coming of age, making
hfn'ltj old enough to work night
clubs.

Allen Jones will start a scries
of concerts in Australia and New
Zealand. . . . Singer Bob Ellis,
who owns the Town and the Ma-
hogony clubs in St. Thomas, Vir-

in Islands, is in town on a buy-

g trip. . . . Montreal's Seville
Theater now on a spot bookin
policy. . . . Three Suns just woun
up eight months at the Astor Ho-
tel and open June T at the Casino
Royal, Washington. . . . Fred
Hellerman and Tom Avera, folk
Einger and piano-vocals respec-
tively, start & new policy at
The Bonfire on the East Side.

Jeff Cain, co-author of Du
Mont's “Marge & Jeff,” now
working on a solo act for clubs.
. . . Kurt Majer is back at the
Little Club, . . . Arthur Semon
became “casting director” (what-
ever that is) for Trend Artists.
. « . Dean Martin and Jerry Lewis’
one-nighter last week in Kansas
City's Municipal Auditorium
drew a near-capacity crowd of
more than 9000. ., . . The East
Side Show Bar, Detroit, operated
by Peter and Helen Christy, is
changing to black and tan policy.
Current show includes Little
Willie, tap dancer; Cha Cha Ho-
gan, emsee, and Lord Benjamin
and His Royal Four.

British comic Bob Monkhouse
collapsed from overwork after
the first oI his new BBC-TV se-
ries “Fast and Loose” last week.
... British singer Pat Kirk\ ocod
leaves for the U. S. June 28 for the
npenin of Val Parnell’'s “Palla-
dium Show"” at the Desert Inn,
Las Vegas, Nev.,, on July 6.

Betty Reilly replaces Yvonne
Adair in the show at the Palmer
House, Chicago, for the rest of the

{Continued on page 30)

a Circle Line tour around the city
and stay uvem:%ht at the Henry
Hudson Hotel. The cost will be
$£40 each. Talent will work the
round trip but will pay for their
own roomg and board while in

New York.

CHAMPIONS SIGN FOR
“TONIGHT" TOUR. ..

HOLLYWOOD Marge and
Gower Champion have been set
as the stars of a drama, music and
dance presentation tagged "“Three
for Tonight” which Paul Gregory
will uce this fall.

The Eham']g;nns, who recently
completed " ee for the Show"
for Columbia Pictures, will have
the backing of the Walter Schu-
mann choral group Iintegrated
with their dance sequences.

“Three for Tonight” is sched-
uled to open a West Coast tour on
October 28, and continue thru to
the following spring.

NEV'ARK ADAMS TO TRY
VAUDE-BURLY POLICY ...

NEWARK, N. J——The Adams
Theater, here, will try with a
vaude-burly policy starting May
28. The act portion will headline
The Four Knights as part of a
Harlem revoe. If the policy
works, the management will go
out for similar packages headed
by fair record names,

MURPHY. LOMBARDO
OPENINGS THE SAME ...

NEW YORE—Elliot Murphy's
10th annual *“Aquashow” will
open at Flushing Meadows, here,
the end of June, coincidental with
the opening of Guy Lombardo's
“Arabian Nights" at Jones Beach.
The Lombardo spectacle will be a
semi-book show:; the Elliot Mur-
phy package will maintain the
same format it has in the past.

YMA SUMAC LOSES
DOUGH IN BRITAIN ...

LONDON Yma Sumac
claimed she lost money on the
first 10 of her 20 British concerts
thru lack of publicity. The singer,
who received $5,000 a show on
her recent Italian tour took a big
cut for the English season and
played here to half houses,

Cornell Cracks
Detroit Record

DETROIT, May 22.—Don Cor-
nell broke the all-time record at

the Gay Haven, here, held by
Christine Jorgensen. His first
time in, & wyear ago, Cornell
played to 5500 people on his
10-day date, Up to Thursday (20)
he plaved to about 5600 people,
with three days left to go. Mickey
Chiado, Gay Haven operator, es-
timated that the total for the
Cornell date will be about 7,000
people.

Christine Jorgensen, who held
the previous record, worked for
10 days to 5,900 people.

SPEAKING OF LEGIT

Comes mid-May and Dan Blum.
editor of Theater World, pictorial
annual history of the Broadway
season, picks his selections for the
most promising contributions to

the 1953-1954 Broadway scene.
This year's plagque winners re-
ceived their awards at the Bar-
berry Room Tuesday (18). The 12
award winners are: Orson Bean
(“Almanac”), Harry Belafonte
(“Almanac”), James Dean (“Im-
moralist”), Joan Diener ("Kis-
met"”), Ben Gazarra (“End as a
Man"), Carol Haney (“The Pa-
jama Game"), Jonathan Lucas
("“The Golden Apple"), Kay Med-
ford (“Lullaby”), Scott errill
{(“Three Penny Opera’), Elisabeth
Montgomery (“Late Love"), Leo
Penn (“Girl on the Via Flaminia®™)
and Eva Marie Saint ("Trip to
Bountiful™). Each of the winners
will get a full-page spread in the
new edition of the Theater World
Vol. 10, which will be published
next September. ... Incidentally,
Dan Blum, after years of putting
the Broadway scene on _paper, 1s
tippin%' his hand toward produc-
ing, If all goes well, next season
he is tieing up with Tom Ewell
on sponsorship of an intimate re-
vue, in which Carol Channing has
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By BOB FRANCIS

expressed more than considerable
interest.

It is pleasant to have an Actors’
Equity head who doesn’'t mince
words. Prexy Halph Bellamy
sounded off mrlgﬁinst the League
of New York eaters a week or
two ago and latest he is tellin
off J. J. Shubert, an outfit whi
for some reason or other has
seemed to be sacrosanct from
criticism. Nobody disputes Bel-
lamy’s courage, but it i1s the more
delightful that an uity head
has the puts to tell off the Shu-
bert interests when his union ox
is gored, Bellamy lost no time in
replying to J.J.'s criticism of
Equity by pointing out that “as
the largest single theater owner”
with *“the largest single return
from the great proportion of all
theatrical productions.” that Eq-
uity was not impressed “that Mr,
Shubert or any one in the Shubert
office seems to be greatly dis-
tressed.” To paraphrase a line
from Justin Hontley McCarthy's
“If I Were King," 1t seems that
“A man has come to court!”

This department’s face is ex-
ceedingly red due to some glaring
errors which have crept into the
eligibility listings for wvoting in
the 1l1th Annual Donaldson
Awards, (1) “Teahouse of the Au-
gust Moon” is not a first play by
its author to reach Broadway.
“Tea and Sympathy"” obviously
is, and is therefore eligible for
votes in that category. (2)
cast of “The Little Hut" was in-
advertently omitted from the
credits. For the record it is here-
with given: Celin Gordon. Anne
Vernon, Holand Culver, John
Granger and Ray Gil. (3) “The
Girl on the Via Flaminia” is listed
as playing at the Circle in the
Square, it should be the 48th
Street Theater. Also cast corree-
tions should credit Lola D'An-
nunzio as playing Adele Puleini
and Emelie Stevens az Nona.
(4) Furthermore, the following
members of “Flaminia" cast are

{Continued on page 30)
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HOCUS-

By BILL SACHS =

HARLES McDONALD, man-

ager of Blacksione the Magi-
cian, phoned froin Philadelphia
to deny a report carried last week
in another trade paper to the ef-
fect that the Blackstone show had
been sold lock, stock and barrel,
including title, to Albacker,
Pittsburgh baffler, for $40,000.
According to the stury, Blackstone
would soon announce his retire-
ment, and Albacker would tour
the unit next season under the
Blackstone billing. McDonald dis-
claimed any knowledge of such an
arrangement, and surmised that
the rumor got rollirg over the
fact that Albacker had dickered
with Blackstone over some equip-
ment which the latter had stored
at Colon, Mich., and which Black-
stone piammd to wunload. The
Blackstone show closed its season
a month ago in Peoria, 11, after
a 15-week tour. While
was a brief one, it was most
gratifying from a financial stand-
point, McDonald says. He further
reports that Blackstone will be
back on the road next ﬂctub-l:r
for another 1:wm§3 around
established stands. Blackstone has
been vacationing the last several
weeks in Biloxi, Miss. . . . Prin-
cess Yvonne, one of the more suc-
cessful mentalists of a few seasons
back, and her husband-manager,
Doc Irving, are still active in the
Philadelphia area, where they set-
tled after quitting the road a
dozen vyears ago. The Princess
still keeps her hand in the men-
tal business with an occasional
show in the Philly territory, while

keeps busy dabbling in magu:
or anything that will net him
a fast buck. Currently he is pro-
moting and managing a new
amusement park and beach lo-
cated in the Greater Philadelphia
area. . . . The Fabulous Mr.
formerly known as Lyle and Com-
pany, who has been clicking hand-
somely on Canadian dates in re-
cent weeks, has at least another
month to go in Canada before
returning to the States, He
recently played Montreal and
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POCUS

Rouyn, . Que.; last week was at
the St. Maurice Hotel, Three
Rivers, Que., and this week iz cur-
rent at Sorel, Que. He follows that
with Quebec City, a return in
Montreal, and then Ottawa and
Teronto.

RANDON and His "Arabian

Nights" mystery show winds
uf the deason at the Lewis &
Clark Auditorium, Spokane, May
25, sponsored by the Spokane
Central Labor Council. According
to Chuck Burnes. of the show,
advance ticket sale has already
hit 5,100, a record for any simi-
lar attraction in Spokane. Jack
Knight, who handled the advance
for Brandon, will resume his
duties ahead of the Clyde Beatty
Circus for the summer, Brandon
plans to reopen in Northern Cali-
fornia the first week in Septem-

er. , . . The Chaudets, Bill and
Mary, are playing club dates thru
the State of ington. . . . The

Southeastern Magicians' Conven-
tion to be held in Columbia, S. C.,
will this year be a two-day event
15| instead of one as in the past, ac-
cording to Isadore L. Culler, pres-
ident and treasurer of the group,
who says the boys are going all
out to put on a real magic wing-
ding, Dates are August 20-21; the
place. the Hotel Wade Hamptun.
Culler typewrites that his furni-
ture business and other interests
have curtailed his magic activi

altho he did find time recently
to do a TV show in both Colum-
bia, 8. C., and Augusta, Ga, Pres-
ten the Magician is doing a
weekly show on WBJF, Augusta,
sponsored by the Culler furniture
marts. . . . Lester (Marvelo) Lake
has been appearing on various
TV shows over WLW-T, Cincin-
nati, in recent weeks in connection

Yie. | with the promotion on the Colum-

bia picture, "The Mad Magician.”
The Marvélo shows were also
beamed over the other Crosley |
TV outlets, WLW-C, Columbus,
0., and WLW—D Dayton, O. Lake
also served as hdg& on the sta-
tion's Greatest Magician Contest.
. + + George Schindler, Brooklyn
necromancer and ecomic, after
winding up at Scotty's Highland
Lounge Miami Beach, Fla., May
17, hit out for "i'il"ashingtun for a
air of lush club dates. . . . John

iems, magical clown, set for a
| return date at Soldier Fleld Chi-
'cago, July 4, by Sam Levy. of the

. Barnes—ﬂarmthers office.

SPEAKING OF
LEGIT

® Continued from page 26

making a first Broadway appear-
ance and are eligible for votes in
the debut category: Andy Milli-
gan, Leola D'Annunzio. Emilie Ste-
vens, Sylvia Daneel, Beily Miller,
Louis Guss and Jason Winter-
green. Will one and all please
accept apologies?

Ivan Black, vet Broadway
drum-beater, turns producer next
fall. Black has c:ptmned William
Gaxton's comedy "The Big Shot"
and Lew Lipton's suspense drama
“Lady of Desire,”"” “Shot,"” about a
TV advertising exec who is a
phony, is actor Bill Gaxton’s first

stint of full-length play-scripting.
If he can rid himself of tentative

commitments he'd like to take a
erack at his own title role. Lip-
ton, Hollywood writer-director-

rﬂducer has suggested Mercedes |

I:Eamhndsin for the lead in his
opus, and Black has already sent
her a cnﬁy of the script. . . . Frank
Baxter has been Engaged to un-
derstudy both Fran:hu-t Tone
and Gig Young in “Ch, Men! Oh,
Women!"” . .. Luella Gear returns
to her stint in “Sabrina Fair” at
the Royale Theater Monday (24).
Edith Meiser has been subbing
for her during a four-week stint
of picture making.
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BROADWAY
SHOWLOG

Performances Thra
May 22, 1954

DRAMAS

Apniversary Wallz ..... 4. T, "54 51
Caine Mutiny Court

Marifal eeenmens 120,54 141
King of Heari®, ........ #= 1,"'54 2
Ondine ...vcenvinnisnas 2-18,'54 108
Oh, Men! Oh, Women!..12-17,'53 180
Praise of Folly......... 2=21,"54 87
Sabrima Falr ..........010-11,"'533 230
Tea and Sympathy ..... 5=30,'53] 268
The Filth Sesason....... 1-23, 753 558
The Remarkable Mr.

Pennypacker .........12-30,'53  16%
The Seagull .. ......... 511, '54 14
The Seven-Year lich....11-20,'52 &3
The Salid Gold Caditlac, 11- 5, '53 224
The Tea House of

Avgust Moon .......10-15, 53 255

MUSICALS
By the Beautiful Sea... 4 B, "S54 52
Can-Lan i . 517,33 4M8
Comedy in Music,.,....10- 2,'53 267
Fledermaug ..o veins 259, "54 5
John Murray Anderson's

Almamac ............12-10,'53 188
Kismet ...vormirnsnnsss 12- 3, "53 156
Pajama Game ..oveenes 313, '54 12
Pianorama World ,..... %12, "54 13
The Girl in the Pink J

Tights ..... S . L I ! b |
The Golden Appl: ..... 3-10, "54 B5
The Three-Fenny Opera. . 3-10, '54 B85
Wonderful Town ....... 2-25,'53 A6

CLDSINE
Pinafore ... P = | PR | B
Conflidential C‘Jcrk eanes B11 154 16
Showboat ............. 5- 5,°54 13
COMING UP
The SOMCEreEr oe vy rnses 515, 54
S

Danny Thomas

® Continued from page 28

(stepped on by a horse) is turned
into a hilarious dialog.
Songstress Zlarti Stevens, on her
first Las Vegas date, is throatily
Fleasmg, altho attired in a ridicu-
ous gown making her look like
an upside-down champagne
lass. Her numbers include “Eing
You Sinners,” “A Song of Love,"
Vie en Rose,” “Paper Moon,"”
"Eurth of the Blues” and a calyp-
s0 number “It's Hot Down There

on the Island of Jamaica." The
audience enthusiasm is dampened
by its anticipation of Danny

omas, however,

In a brief routine with the
chorus line, 1l-year-old tap
Henry {Huneybn:,r} Watzon ma es
the crowd clamor for more, but
any encores are sacrificed to the
time allotted to the star.

The Copa Girls of the line are
pleasmgdy attractive and sexily
eostum altho not the most ver-
satile on the strip.

Ed Oncken.

Felo and Bruno

Nina Dabor, Freddie Alonso's
ork, Jose Pillade group.

(Chateau Madrid, New York,
May 19.)

This is Felo and Bruno's third
or fourth time in the spot, and
judging from the audience reac-
tion—what there was of it—they
like them. Two lads play expert-
ly enough, but it isn't their piano
technigque that gets the attention.
It is the clowning, the doubling
back and forth, the sudden jump
from the keys to hoofing bits front
and center that makes them a
commercial act.

Nina Dabor, a stacked brunette
with looks to match, showed a lot
more personality ‘thﬂﬂ she did

voice or experience. A routine of
“April in Portugal,” followed by

4 medley from a hit show, plus
“La Vie en Rose,” sound like an
okay set-up. But {o sell it one
needs proper use of hands which
can he acquired cnly thru work-
ing at it Jack Singer,

Lecuona Cuban Boys

Tina and Coco, Rudy Casr-

denas, Janik and Arnaut, with

Nellie Castell and Rafael Her-

iﬁn featured with the Cuban
&, '8

(Marine Dining Room, Edgewaler
Beach Hotel., Chicago Friday,
May 14.)

The house has come up with
a winner in this show, a diversi-
fied and eye-catching ruuru:i up of

| top performers, especially Rudy
| Cardenas, Janik and Arnaut, and

Tina and Coco,

The Lecuona Cuban Boys, 13
men and a girl, put on a complete
Latin festival, aided by the dane-
ing and costuming of %:e Dorothy
Hild Dancers. Tl:m hn;,rda. get .U‘Dd
response to their Latin stylings
znd for the songs of Nellie Castell
and Rafael ernan. The only
weakness is their inability to cut
the show-backing chore. for the
rest. of the acts.

Tina and Coco, sisters, are the

Tirza and her wine bath began
an all-summer engagement with
the Sam Prell Broadway Shows
on May 23 in Harrisburg, Pa. The
contract calls for eight still dates
and 19 fair dates, with Tirza to
operate both her own show,
which will feature the bath ap-

aratus, and the closing show....

ernie Miller is emsee at the
Glen Casino in Williamsville,
Buffalo. . . . Jack Montgomery
launched his revue, “Peep Holes
of Paris," in the ontmartre

Club, Greenwich Village, New
Yurk on L;uil 20 with a cast con-
s:atmg of ]r and her monkey,
Lnﬁurmm Hari, Lorraine
King, Anne ‘r&i. Knila, Diane
Carter, Diane and Babs An-
derson. . . . Michael Chimes, for-

mer harmonica single in wvaude
and burly, introduced a new act
at the ace, New York, last

ACTS AND
ATTRACTIONS

® Continued from page 26

run. The Irish senorita was
rushed in when Miss Adair left
the show due to a case of flu.
Another change in the Palmer
House revue was made when
Mata, of Mats and Hari, twisted
her foot during one of the shnws.
causing a torn ligament. Eileen
O'Dare is filling in on the bill
until Mata and Hari return some-
time this weekend, and then will
continue on the bill as an added
attraction. Jose Greco opens at
the Palmer House June 1.

Ivan Black, legit p.a., will be-
r:nme a producer next fall when
he brmﬁs out William Gaxton's
“Big Shot” and Lew Lipton's
“Lady of Desire.” . . . Mimi Ben-
zell will do “Show Boat” in the
Music Theater; ‘Highland Park,
11l. . . . Chicago's Boulevard Room
will close from May 27 until mid-
August when it reopens with an
ice show. . .. Mike Durse, Copa
band leader, is in a hospital after
a serious auto accident, Car-
roll Gibbons, British band leader
who was to EIEhﬂ.HgN his Saw.:-
Hotel band with New Yurk
Hotel Pierre, died before the deal
could be made. But, in any event,
AFM nixed the deal.

Agents Oscar Lloyd and Hal
Edwards were called in by AGVA
on r:harges for b&nkmg unfair
clubs in Lakewood, N. and
Long Island. Friars wﬂ.’l hold
its second m.ltdnur frolic at Gros-
singers Hotel June 8 and 9. .
Bullets Durgom and Ray Katz EJ;E
joining hands in a personal man-

agement deal. Hal Friedman,
w o had a package deal with
Durgom, dropped the idea.

The Pierre Hotel went for a
bundle in advertising and table
cards when Denise Darcel, held
up on a picture shooting sked,
failed to make it. The hotel may
insist she pay for it when she does
come in.

cutest five-foolers ever to appear
on tnis dance floor in a Flamenco
dance. The picture of these two
Spanish-costumed heel-thumpers
is great- and their artistry in the
Flamenco field is tops.

~Rudy Cardenas, one of the na-
tion's top jugglers, drew a tre-
mendous round of applause for his
offerings. Hiz speed and grace
with the juggling props are amaz-

| ing.

Janik and Arnaut present a
spine-tingling version of the
snake charmer and the snake.
The illusion created by Arnaut's
almost realistic impression of a
snake was enough to make the
seat-holders ecringe, The gal's con-
tortion display is near perfection.
Highlight of the act is the shock
openirg In which the gal is caught
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