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TV Film Investment
Best in Show World

Banks’ Loans Based on ‘Predictability’
Of Pix Future; Firm Gets $3,000,000

By CENE PLOTNIK

years ago the TV ﬁlm'industry;

was unable to shake lose any in-

Today TV film is widely regarded |
as the soundest investment in
show business. :

An indjcation of this recently
came from Walter E.
Company, Chicago investment
banking firm. With the revela-
tion that it had completed $3,000,-
000 in loans to Television Pro-|
grams of America, the Heller
company indicated that it was|
now in TV {ilm to as great an ex-
tent as it was in motion picture
financing. |

Milton Gordon g

Milton Gordon, president of
TPA and former executive of the
Heller firm, explains this chang- |
ing state of “affairs with the|
thedry that TV film is now thel
only field- in show business with
an “area of predictability.” The
motion picture industry, which |
was in this position before World |
War 11, has now been taken out
of this area, according to Gordon. /|

Whereas in the old days any |
Class A picture was practically |

vestment money from the banks. |

1

promised in the sales contracts
but the bank also wants to know |
that it is investing in an individ- |
ual with a good business future |
who will continue to use the serv-
ices of the bank, since the interest
on the individual loan is in itself
not a big windfall.

Golden believes that the pro-

Heller &rducers who approach the bank

these days are generally far more!
respectable and more promising
than those who were applying
for loans a year and more ago.l
There was a time when persons|
with no experience in the indus-
try would come in and ask for|
money on the basis of little more |
than a program idea. Today the
applicant is often a distributor as
well as a producer and usually
has an established track record.|

Both Gordon and Golden feel|
that in another year or two there
will be more bank loans made
before the show in question ever |
goes into production, rather than
after enough sales contracts have
been signed to cover the face
value of the loan. |

This will happen when the
companies in the business are es-
tablished enough to be able to
cover these loans by their own

assured play dates jn a certain | corporate assets,

mipimum number of theaters, the
ordinary independent production|
today faces the risk of not being|
able to make back the cost of
production,

On the other hand, granting
reasonably good program quality|
and an established, aggressive!

h sales organization, any TV film
series is assured of coming out in|
the black, Gordon says.

. “Predictability”

i This “area of predictability” |

derives from the very nature of |
the bank’s deal with the TV film |
producer, it is pointed out by

Herb Golden, assistant vice-pres- |

ident of Bankers Trust Company,
which is the leading film investor
in the banking field.

The movie producer's case to
the bank is usually presented
only in terms of the property’s
potential, the producer's track
record and the apparent box-l

office value of the talent and per-

sonnel involved in the picture.

The TV film producer, on the|

other hand, covers his loan with
sales contracts written before |
roduction of the entire series is |
inished,

Despite this sobstantial collat-
oral on TV film series, a produc-
tion loan is by no means an open
» and shut case. Not only must the
bank be assured that the pro-
ducer will actually come thru
with the number of segments

Chase Loans
Janet’ 260G

. NEW YORK. June 12. — The

_~"Chase National Bank recently

- lent Cornwall Productiors some

| . "$%60,000 for the production of the

- @ thurd cvcle of 13 in “Janet Dean,

- Regszred Nurse,” Chase first

’. s .,,»‘"“*o TV film loans about a

. "%&r and a half ago. It could not

S .;‘ ed how many such loans

* “Chase has made, but it is not be-

, w=2lieved to be as active in TV film
¥ . Bankers Trust is.

’

As of this week, 35 installments
>»/ “Ja ;Bba
a

-
L
]
)

o

n” have been com-

‘pleted at the Marion Parsonnet

T Ytudia _here. The show is syndi-

| 7 cated, by ‘Motion Pictures for
, evisipn and is sponsored
ally by the Emerson Drug

B

To some extent this has been
{Continued on page 7)

'KEYS & SCROLLS
GO TO 1953-54
LEGIT WINNERS

NEW YORK, June 12. —
Here are legit's laurel wear-
ers for 1953-'54. In the opin-
ion of their fellow-workers in
the theater, their talent con-
tributions to the Broadway
scene are the best of the past
season. To each of them goes
the gold key and scroll, acco-
lades for the best in theatri-
cal achievement, of the 11th
Annual Donaldson Awards.

STRAIGHT PLAY

Actor .........Lloyd Nolan
Actress ....... Deborah Kerr
Supporting Actor ........
........ ven.....40hn Kerr
Supporting Actress .......
..... Jo Van Fleet
......... .. .Louis Jourdan
Director ....... Elia Kazan
Playwright ....John Patrick
New Playwright .........
S .. Robert Anderson

MUSICAL

Aoctar <. 1.0 Alfred Drake
Actress ..... » .Shirley Booth
Supporting Actor ........
..... .....Harry Belafonte
Supporting Actress .......
............ Gwen Verdon
Debut (Actor) ...........
........... Billy De Wolfe
Debut (Actress) ..........
........ Hermione Gingold
...Jonathan Lucas
Director .......Albert Marre
Choregrapher ........ AN B
veveieen.e-..Michael Kidd
Lyricist .,.,..John Latouche

=
Theater Heralds Its
| ° 8 Y | -
Best in Billboard's
Donaldson Awards

Industry’s 11th Voting Perpetuates

History of Legit Honoring Its Own

At s (MR [ Sy < e

“DNE.»}}.I" Ygai},l_{_‘ tg:"gaiﬁ'ﬁ"'ﬂmﬂg it a. shame that accolades for legit

results of the voting in the an-
nual Donaldson Awards, spon-
sored by The Billboard, are made
known.

For the last two weeks of May,
everybody who has had a part in
the making of a Broadway season
had an opportunity to voice his
opinions as to the best accom-

lishments of his fellow-workers
in the theater over the last Broad-
way season. Now the tally s
complete.

For an 11th successive year, the
gold keys and scrolls; emblematic
of Broadway's best comtributions
to legitimate theater, go out to
the winners.

The Past

This seems a particularly good

time to take an over-the-shoulder |

peak at the raison-d'etre of the
Donaldson Awards, why they
have no counterﬁart and why
their recipients have come to
cherish themy as no other prize
for theatrical achievement.

Back in 1943 someone on this

NEWS OF THE WEEK

ABC-TV in Sales Binge as

NBC, CBS Close Doors . . .

ABC-TV went off on a sales spree this week
in what may be the start of the most ex-
pansive sales period in its history. Part of
the reason for the sudden spurt of ABC-TV
sponsor purchases is the all but sold-out
siatus of NBCandCBS, . ............. Page 4

More Disk Jozkey Tours

Lure Record Artists . . . ‘
Eastern disk jockey tours appear set for a big
upswing this fall with six already booked for
New York. Higher pay for record artists
playing shows presented by the jocks may
ease some of the record company and artist
rumblings about the jockey tours. ....Page

Profitable Export Market

Open to U. S. TV Filmers . . . :
A chanee to pick up residual coin from in-
ternational distribution of TV film series will
be offered American distributors by Italian
Film Export. IFE's plan, still in its early
stages, calls for dubbing of American TV
films into foreign languages for distribution
ERNONE WaERILS =" . . . i a e e e s Page 9

Record Sales Up in Midwest,

New England, So. California . . .

The New England, Midwestern and Southern
Californfa areas are now the hottest distrib-
ution centers for the record industry. Sharp
sales increases have been shown in cities in
these three areas. ..........cc00.... Page 16

AGVA Convention Agrees

To Negotiate with Agents . . .

American Guild of Variety Artists, at’ its na-
tional convention in Montreal, agreed to
recognize agent associations and start negoti-
ating with Chicago percenters. If terms are
reached, it will mean the end of nearly two
years of war between the actors union and
agentsinChicago. ..................Page 48

Distributors Get Preview of

Hi.Fi, Tape Fall Lines . . .

Leading high fidelity phono and tape manu-
facturers are glving distributors an advance

_—

look at their new fall lines this month and
next in readiness for the big consumer ad-
vertising-promotion push this summer. New
models were introduced this week by RCA,
Admiral, Capehart-Farnsworth, Pilot and

.others, ...... e A P e o, Page 495

Montreal Show Business

Threatenod by Musicians . . .

All Montreal night clubs, IV stations and
other users of musicians have been notified
that no members of the American Federation
of Musicians will be allowed to play for
members of the American Guild of Variety
Artists afterJune 21, ......0ionia.. Page 48

Alaskans to See First

Circus From States . . .

The Bailey-Cristiani show will beconie the
first American circus to play Alaska when it
jumps from Casper, Wyo., to Anchorage
$hi6" SURMBER. 6 S ot dabn s oown W T Page 70

Muzak Offers Franchises

To Juke Box Operators . . .

The wired music system woos coin phono-
graph operators, as conversion from disks to
magnetic tape playback machines profitably
open smalier markets. Offer franchises for
communities of 50,000 population instead of

former 200.000 minimum. ........... Page 85
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theater honors always stemmed
from.selected and frequently self-
perpetuating groups.
| “*Why,” argued whoever it was,
can't a system of awards be es-
tablished which will be abso-
lutely democratie?” Outside of fi-
nancing the notion, there seemed
to be no con side to the argument.

The management of The Bill-
board not only heartily endorsed
the notion, but agreed to under-
write all costs of operation and
prizes. However, it was stressed
from the very beginning that
there should never be the slight-
est commercial taint in its promo-
tion. No advertising was to be
either solicited or accepted from
any prize-winner—nor has it ever
been over the years.

Good Will

The new awarids were spon-
;sored by The Billboard purely
as a gesture of good will to stim-
ulate interest in the legitimate
theafer, and as a memorial to the
paper’s founder, the late William
Donaldson, who spent a lifetime
in the service of show business.

The paramount idea was a sys-
tem of awards voted by the thea-
ter as a whole to its own, the
honors representing the majority
opinion of the achievement of
each recipient by his fellow toil-
ers in the drama vineyard. And
who should know more about
theatrical achievement than the
| people who work at it?

The next stop was to get the
machinery working. The theatri-
cal trades were enthusiastic. A
committee was formed repping a
prominent member from each,
| with representatives of The Bill-
| board co-operating, to lay out the
| gencral plan.
| Naturally, the first two deci-
isions had to be: Who would vote
and what for? The answer to the
first was that everybody should
'have a ballot—from stagehands
[to producers, Even critics were
included.

22 Categories
For the second, 22 categories
were agreed upon, covering both
play and musical divisions. These
included accolades not only for
best productions, best perform-
ances, best supporting perform-
ances, best direction and best
dancing, but for the best techni-
(Continued on page 2)

Legit Scores
Banner Year

NEW YORK, June 12, — Now
that the 1953-.'54 Broadway legit
season 1is wrapped up and put
away, there is an orportunity to
take stock of the Fabulous Inva-
lid’s condition, Has it been worse
this season than the year previ-
ous, or the year before that?
Oddly enough, despite the lam-
entation over legit production
| shrinkage, the answer appears to
be a definite “po.” The quantity
may decrease, but the quality is
definitely on the upgrade.

It is true that between May 1 of
last year and April 30 of this
(The Billboard's season span)

only 64 productions lighted on the
Stem. Thirtcen of these were lim-
ited-run offerings, which cannot
be included in success-failure cals

{Continued on page 2)
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Tea,' "'Teahouse’ Win Drama
Bests; Musicals Split Honors

Nolan, Drake, Misses Kerr and Booth

Cop Top BB’s 11th Donaldson Awards

NEW YORK, June 12. — The
theater electorate was in no man-
ner of doubt this year as to the
geason’s best play. John Patrick’s
happy comedy about Army con-
tretemps in Okinawa, “The Tea-
house of the August Moon,” was
voted the best contribution to the
1953-'5¢ Broadway scene in the
straight play division. “Teahouse”
has been accorded previous hon-
ors, but it remains for the people
of the theater themselves to give
it a permanent niche in Broad-
way's Hall of Fame, by voting it
a solid plurality in balloting
for The Billboard’s 11th Annual
Donaldson Awards.

So this year's gold key and
scroll, emblematic of top play-
writing achievement, goes to au-
thor John Patrick, and corre-
sponding commemorative scrolls
to producers Maurice Evans and
George Schaeffer for bringing the
comedy to the Stem.

All may be particularly grati-
fied, since nearly 2,500 of their
fellow workers in the theater
filed ballots in that category,
stemming from every facet of the
theatrical trades. Also, ‘“Tea-
house's” tally, as completed this
week, represents no mean acco-
lade against exceptionally hefty
competition in the field.

New Playwrights

Only five playwrights had
their wares unveiled for a first
time on Broadway this season.
Again, in the new scripters’ cate-
gory, there was no question in
the voters’ minds as to which nf-
fort rated top honors. Robert
Anderson’s moving drama about
a misunderstood school boy, “Tea
and Sympathy,” piled up twice
the tally of its nearest competitor.

However, “Take a Giant Step,”
Louis Peterson’s touching play
about another misunderstood
teen-ager, found plenty of sup-
porters in the runner-up position.

Picking the year's best actor
and actress in the Donaldson
Awards always draws keen bal-
loting, with voters backing an
number of favorite candidates. It
is also significant that theater
folk know their values, and when
an actor who has been absent
from Broadway for years returns
to give a performance that liter-
ally knocks them off their seats,
their reaction is spontaneous.

Lloyd Nolan for his tremendous
characterization of the psycho-
pathic Lt. Cdr. P. F. Queeg in
*“The Caine Mutiny Court Mar-
tial” polled a four-figure tally for
the season’s best acting honors.
Nolan came under the wire some
200 votes ahead of David Wayne,
the other prime favorite in the
running, for his performance of
the ubiquitous Sakini in *“Tea-
house of the August Moon.”

So the Donaldson key and scroll
goes to Nolan. Wayne is already
possessor of two, from back in
“Finian’s Rainbow” days.

Deborah Kerr

It seems unbelievable that an
actress should make a Broadway
debut to be hailed for the year's
best: performance. But that is
ust what Deborah Kerr has done.
For her sympathetic underplay-
ing of the schoolmaster’s wife in
“Tea and Sympathy,” Miss Kerr
received three times the vote of
her nearest competitor, Audrey
Hepburn (“Ondine’”’), as the sea-
gon's best actress.

In the Best Debut category, she

completely swept the fieid, cor-
ralling more . than half the total
vote. Only once before has the
best performance-debut feat been
duplicated, when Martita Hunt
came over from England, (also
Miss Kerr’'s home ground) to ap-
pear here for the first time in
“Madwoman of Chaillot.” So a
pair of gold keys and scrolls go
to Miss Kerr for one of the most
touching performances in many
seasons.

In addition to its First Play
scripting honors, “Tea and Sym-
pathy” shares in two further ac-
colades for its projection. Elia

TOP SEASON

50% Success
Record Best
0f Many Yrs.

® Continued from page 1

culations, since these have no op-
portunity to make the 100-per-
formance mark, which is The
Billboard’s yardstick for a suc-
cess.

However, of the 51 remaining
productions; 25 passed the success
milestone, while 26 failed to make
the grade. This adds up to prac-
tically a 50-50 success-failure
break, which in previous years
has been unheard of.

At the end of the season a year
ago, the tab showed a record 73
Stem productions. But 21 of these
were limited runs. Of the remain-
ing 52, only one more than this

ear, there were 32 flops, against

0 successes. An average on the
black side of the ledger of less
than 40 per cent.

Going back still another year,
(1951-'52), the record shows a to-
tal again of 73 productions, but
with only 10 limited-run entrants.
Of the other 63, only 19 made the
100 mark. In consequence, the
success quotient for the season
was about an even 30 per cent.

10 Years Ago

And to go back a full decade,
when the war years were giving
legit a hefty hypo, the percentage
of hits was in a no better bracket.
In 1944-'45, 86 productions tried
out for the grade, not counting
the limiteds. Fifty-seven of them
withered, against 29 100-perform-
ance or better survivors. The
success average for the season
was only a bit better than 32
per cent.

Comparing these figures with
the lcurrent 50{}510 l:aeak, 1lt t;er;
tainly appears that the quality o
this year’gewares has been better.
Obviously, spiraling production
costs and diminishing backing
sources have played a part in it.
There are still handsomely costly
flops, but producers have grown
progressively cautious and there
seems to be over-all more pro-
fessionalism in their ranks than
was the rule 10 years ago.

In sum, success-wise 1953-'54
loooks like a banner season. There
is still nothing wrong with the
Fabulous Invalid that a good play
won’t cure.

DEBORAH KERR

Kazan’s sensitive staging of a
delicate theme wins him top ac-
claim as the season’s best direc-

tor.
. John Kerr

John Kerr's portrait of the boy
in the case wins him the Best
Supporting Actor award by a
handsome plurality over some
exceptional competition. Kazan is
already weighted down with
three Donaldson Award keys.
Previous seasons rated his stag-
ing of “All My Sons,” “A Street-
car Named Desire” and “Death of
a Salesman” as the best for those
respectivé years. However, this
time Kazan had no run-away.
Charles Laughton’s direction of
“Caine Mutiny” was so highly
thought of by man{, as to put the
latter right on his heels.

A handsome win was also
scored by Jo Van Fleet in the
Best Supporting Actress sector.
Miss Van Fleet's playing of a
domineering daughter-in-law in
“A Trip to Bountiful’ was a
sharply etched and expert por-
trait which evidently left a last-
ing impression on the minds of
the votars. .

Debut-wise on the male side,
honors go to Louis Jourdan for
his performance in “The Immor-
alist.” Jourdan is hardly a new-
comer to the stage, enjoying as
he does quite a reputation in his
native France. However, ridicu-
lous as it may seem to treat him
as such, a rule is a rule, and this
is certainly his first appearance
on a Broadway stage.

Sets and Costumes

The winners of both scenic and
costume design classes in the
Straight Play Division are spe-
cially interesting this year. Young
Peter Larkin, a comparative un-
known a couple of seasons back,
has pushed right up front among
the vet set designers. Larkin
literally ran away with the cur-
rent award via his designs for
“Teahouse,” and was his own
runner-up, with a third as many
votes, for his backgrounding of
*Ondine.”

Likewise, Richard Whorf, who
has long been a triple-threat man
in the theater as actor, director
and adap‘or, now steps up with
another talent. Whorf's imagina-
tive costume designs for the fan-
tasy, “Ondine,” scored him a
gimilar run-away in the body-
draping department.

Musical Section

There was a considerable devi-
ation this year in the voting in
musical categories. It has been
more or less a pattern in the last
half dozen seasons for some one
big hit musical to get the voters’
concentrated attention. This time
the honors are spread around.

That fantasy in song and dance
?I John Latouche and Jerome

oross, “The Golden Apple”
which built itself into such a hit
at the downtown Phoenix Theater
that it moved up to Broadway, is
this year’s choice of the theater-
ites as the best of this year’s mu-
sicals. “Apple,” likewise, shares
reflected glory via the achieve-
ments of five individuals who
make it tick.

Young Jonathan Lucas’ step-
ping in 1t has won him acclaim as
the season’s best dancer. John
Latouche’s satiric book, based on
the Homeric legends, and his ac-
companying lyrics have made

(Continued on page 32)
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LEADERS SERVE ON 11TH
DONALDSON COMMITTEE

1953-1954
- Following are the members of the 11th Annual Donaldson

Awards Committee,

They serve in an ex-officio capacity, as

representatives of their respective branches of the industry.
Their signatures appear on the winner’s scrolls. But the com-

mittee has no hand in the selection of the winners.

The Don-

aldson Award winners are chosen by a democratic poll of all
the people in Broadway theater.

For the Theater

LELAND HAYWARD

For the Producers
DAVID WAYNE

For the Actors
MICHAEL KIDD

For the Dancers
JOHN McCLAIN

For the Critics
BEN IRVING

For Chorus Equity
MORRIE SEAMON
+ For the Treasurers
PETER LARKIN

For the Scenic Designers

For The

ALFRED HARDING

For Actors Equity
JOSEPHINE HULL

For the Actresses
RENEE JEANMAIRE

For the Dancers
JOHN EFPRAT

For the Stage Managers
OLIVER SAYLER

For the Press Agents and

Managers

JOHN McDOWELL

For the Stage Hands
JOCELYN

For the Costume Designers

Biltboard

ROGER 8. LITTLEFORD JR.
WILLIAM D. LITTLEFORD
Publishers

K. KEMPER
Qeneral Manager

ROBERT FRANCIS
Drama Editor

Theater Votes in 11th
Donaldson Awards

® Continued from page 1

cal contributions as well. There
were to be awards for best cos-
tume and scenic design, and like-
wise for book, score and lyrics of
song-and-dancers. .

It was agreed that winners
should recelve a suitably en-
graved scroll, signed by the com-
mittee, commemorating their in-
dividual achievements, and also a
gold key, faced with the ancient
mask symbols of the theater su-
pernmgosed on a lyre, and en-
gave on the reverse side with
e recipient’s name and honors.

Then the real spade work got
under way. Based on a season,
reckoned from May 1 to the fol-
lowing April 30, eligibility lists
containing the casts and credits
for every Broadway production
between those dates were pre-
pared. These were designed to
serve as reference guides for fill-
ing out the ballot which accom-
panied them, together with a self-
mailing envelope.

An accompanying letter ex-
plained that it was unnecessary
to till in all categories, since a
voter's knowledge might conceiv-
ably run more to dramas than
musicals or vice versa, that the
ballot was secret and that it was
only necessary to drop it in the
nearest mailbox. In short, every
effort was made to make it easy
for the voter, except to provide
him with a pencil.

Early in May, 1944, the first
Donaldson Awards ballots and
booklets were delivered to the

theater electorate. Bundles were
delivered backstage at each
lighted Broadway theater, so that
eve actor currently at work
should have the opportunity to
exercise his franchise.

Union Co-Op

The unions agreed to address
and mail others to their member-
ships. Other special mailing lists
were compiled, and both Equity
magazine and The Billboard car-
ried coupons advising any accred-
ited voter that he could-obtain a
ballot by returning same,

All in all, some 8,000 ballots

SHIRLEY BOOTH

got delivered that first year, no
mean accomplishment consider-
ing the project’s newness. And
the response to that infant at-
tempt was amazinily large. It
was evident from the beginning
that the Donaldson Awards were
headed for a special niche in the
theatrical scheme of things.

It's sort of interesting to look
back at some of the winners of
that first year. “The Voice of the
Turtle” was the big play of the
season. “Carmen Jones” was the
hottest musical. Margaret Sulli-
van and Mary Martin were the ¢
season’s best actresses, the one
for “Turtle” and the other for
“One Touch of Venus.” Neither
of them has done too badly since.

Moss Hart's direction of

“Winged Victory” was the best

of the year, He’s done all right

since, too. So has Jose Ferrer f
who took best supporting per-
formance honors for his Iago to

Paul Robeson’s Othello. obe-

son’s acting was thought the best

of the season. By the way, what

has become of Robeson?

Added Categories

So that’s the story of the start
of the Donaldson Awards and the
reasons therefor. There have been
slight changes in their operation
over the years. Back in the 1945-
'46 season, Clarence Derwent,
representing Equity on the
Awards Committee, suggested the
extension of the ballot to encour-
age new talent. Accordingly, five
new categories were added to in-
clude honors for the best first
play by a playwright to reach
Broadway, and also awards for
best Stem debuts, male and fem
in ll‘)ioth straight play and musical
ields.

In recent seasons the stage
managers of current productions
have taken an increas g interest
in the awards’ affairs, delivering
the ballots personally to their re-
spective companies and monitor-
ing them to get their votes in on
time. .

Successive committees have

(Continued on page 52)
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THE BILLBOARD

JONATHAN LUCAS

JO VAN FLEET

JOHN KERR

‘Mutiny,” ‘Giant,” ‘Kismet’ Head List
Of 2d to 5th Position Runners-Up

NEW YORK, June 12.—While
The Billboard Donaldson Awards’
kevs and scrolls, of course, go
only to the winners, no report on
the balloting would be complete
without mention of those who al-
most made the grade. Even if a
candidate didn’t actually win a
laurel crown, it’s nice for his sup-
porters to know that he finished
in the top bracket. So The Bill-
board herewith advises the hon-
or-standings of candidates from
second thru fifth place in each
category.

ile “Teahouse” scored a
decisive victory as the best play,
“Caine Mutiny” had a solid block
of supporters to give it a hefty
second-place rating. Almost as
many admired “Tea and Sym-
pathy” which ran third. Consider-
ably behind the three leaders
came “Ondine” and “In the Sum-
mer House” in that order.

As noted elsewhere, “Take a-

Giant Step” was a strong second-
place scorer in the First Play

sector. “The Remarkable Mr.
Pennypacker” was third and
“Dead Pigeon,” fourth. “Tea-

house,” which was listed as eligi-
ble as a first play, of course, was
barred in the voting in this cate-
gory. There were no votes for “A
Pin to See the Peep Show,” which
opened and shuttered the same
night, so the listing only runs
thru fourth place.
Directors’ Score

Robert Lewis’ direction of “Tea-
house puts him solidly in third
slot, g.ust a step behind Charles
Laughton’s (“Caine Mutiny”) sec-
ond-place tally. Alfred Lund’s
staging chore for “Ondine”
brought him fourth rating, and
Jack Garfein had considerable

- admirers of his work on “End as
a Man."”

David Wayne (“Teahouse’), of
course, gave Lloyd Nolan (“Caine
Mutiny”) his blgtﬁest run for best
actor honors. Otherwise, the vot-
ing was so scatttered as to give no
one any substantial tally. Far be-
low the winner and runner-up,
but scoring third, fourth and fifth,
respectively, were Henry Fonda
(“Caine Mutiny"”), John Kerr
(“Tea and Sympathy”) and Ben
Gazzara (“End as a Man™), in that

Order.
Audrey Hepburn (“Ondine”)
olled about one third of winner

eborah Kerr’s return for best ac-
tress. Also well in the picture,
however, were Joseghine Hull
(“Solid_Gold Cadillac”) in third
gace, Ina Claire (“Confidential

lerk”) in fourth slot and Lillian
Gish (“A Trip to Bountiful”) a
close fifth.

Male Support
Male supgorting performance
returns had top - bracketers

closely bunched behind John
Kerr’s (“Tea and Sympathy”)
solid win. Lloyd Nolan (“Mu-
tiny’’) came in second, with Gi

Young (“Oh, Men! Oh, Women!"
and Alan Hewitt (“Ondine”) tied

for third place and only a hand-

ful of votes behind, and with

John Cromwell (“Sabrina Fair”)

right on their heels for fourth
osition. Fifth place went to Paul
ord (“Teahouse”).

Similarly, on the distaff side,
supporting performance returns
were extremt;'l‘v close among the
leaders. Kay Medford (“Lullaby)
scored a strong second choice in
the voting. Anne Jackson (“Oh,
Men! Oh, Women!”), Mildred
Dunnock (“Summer House”) and
Marion Seldes (“Ondine”), were
all 3trong contenders, in the order
fxven, for third, fourth and fifth
inishes,

" Gig Young (“Oh, Men! Oh,
Women!”) did himself proud as
runner-up to - Louis Jourdan
(“The Immoralist”) for male de-
but honors. Louis Gasset (“Giant

Step”) and Eddie Firestone
(“Caine Mutiny”) were tied for
third place. Dick York (“Tea and
Sympathy”) was fourth choice
and Ben Gazzara (“End as a
Man") was rated fifth.
Female debut runners-up
included:
2. Eva Marie Saint ........... .o
*en s et e o(“A Trip to Bountiful’.)
3. Brenda Bruce ......
ceveonns.. . (“Gently Does It”)
4. Mariko Niki .....(“Teahouse”)
Lola D’Annunzio (*“Girl on the

ELIA KAZAN

Via Flaminia”) and Muriel Berk-
son (“Summer House”) tied for
fifth place.

While Peter Larkin's scenic|
him || _

designs for “Ondine” made

his own second-placer, some of'

the old guard came thru with a

solid vote for their contributions. |

Jo Milziener was a good third via
his backgrounds for “Tea and
fSym athy.” George Jenkins took
our&

(“Almanac”) was next in line.
Victor Borge, via his highly suc-
cessful one-man show, “Comedy
in Music,” was third. Stephen
Douglas (“Golden Agple'f) snared
enough votes to put him in fourth
glot, and Charles Goldner (“Girl
in Pink Tights”) rated fifth.

Music Fems

Shirley Booth (“Beautiful
Sea”) had it far from all her own
way to win this year. In fact,
rigg up to the end of the tallying

for sets for “The Immoral-|

ist,” and Oliver Smith’s designs/ =

for “Summer House” drew him
backing for fifth slot.
Despite Richard Whorf's runa-

way polling in the costume de- i

m‘gn sector, Noel Taylor had a lot
o

backers for his work on ‘Tea- ||
house.” Motley was not too far|'

behind the second contender with

their clothes designs for ‘‘Made-
Alvin Colt |

moiselle Colombe.”
had good support for a fourth slot
for his contribution to
lanus,” and Main Bocher rated
tsi_tth or a similar chore for “Kind
ir.”
Musical Almosis

As noted elsewhere, song and
dance honors were divided be-
tween five musicals. “Golden
Apple” won, but the other four
were all included in the first five.
“Kismet” gave the winner its
closest competition, finishing a
strong second. “Can-Can” like-
wise got hefty suﬂ:ort for third
place. Considerably lower in
popular approval, but nonetheless
in the top bracket, were “Alma-
nac” and “By the Beautiful Sea,”
in that order.

On the score of musical staging,
Norman Lloyd (‘“Golden Apple
gave winner Albert Marre (“Kis-
met”) a fine run for the tape to
put himself comfortably in sec-
ond slot. The late John Murray
Anderson’s direction of *“Alma-
nac” was sufficiently admired to

ive him third rating. “Can-

an’'s” staging bpought fourth
place recognition to Abe Burrows,
and George Abbott’s work on
“Me and Juliet” put him into the
first five.

By the time Alfred Drake
(“Kismet”) bagged the vast ma-
jority of ballots as best musical
actor, the remainder seemed to
spread mighty thin over a big
field of entries. Bill de Wolfe

“Corio- |

HERMIONE GINGOLD

it was touch and go between her
and Renee Jeanmaire for best
musical actress honors. Miss
Booth finally won, and handily,
too, but M'lle Jeanmaire (‘‘Pink
Tights”) rolled up an exceedingly
hefty second-place count.

polled a handsome total for a
third slot. Doretta Morrow (“Kis-
met”) and Hermione Gingold
(“Almanac”) were a comfortable
fourth and fifth, in that order.

Runner-up to Harry Belafonte
(“Almanac”) for best musical
supporting performance by an ac-
tor was
Apple”). Whiting won this honor
last year for work in “Hazel
Flagg.” Next in order were Hans
Conreid (“Can-Can”) and Ray
Walston (“Me and Juliet”), tied
for third place, with Orson Bean
(“Almanac”) and Jonathan Lucas
(“Golden Apple”) close behind in
fourth and fifth slots. respec-
tively.

On the distaff side, second place
supportug. performance honors
went to Bibi Osterwald (“Golden
Apple”), Others in the top
bracket were:

3. Barnes

www americanradiohistory com

Ka)'ei
Ballard (“Golden Apple”) also

ack Whiting (“Golden

HAR

GWEN VERDON

THE WINNERS

OF THE 11TH

ANNUAL DONALDSON AWARDS

1953-1954

Straight Play Division
Best Play......... ..TEA HOUSE OF THE AUGUST MOON

Best First Play.........c.cc0...
Best Direction.......... ELIA
Best Performance—Actor

...... TEA AND SYMPATHY
KAZAN (Tea and Sympathy)

oooooooooooo P 0 a0 o8 05000

........... LLOYD NOLAN (Caine Mutiny Court Martial)

Best Performance—Actress

...........................

................. DEBORAH KERR (Tea and Sympathy)
Best Supporting Performance—Actor ..... Cebeeeesenaeens
....................... JOHN KERR (Tea and Sympathy)

Best Supporting Performance—Actress

................... JO VAN FLEET (A Trip to Bountiful)

Debut Performance—Actor

oooooooooooooooooooooooo

..................... LOUIS JOURDAN (The Immoralist)

Debut Performance—Actress

ooooooooooooooooooooooo

.................. DEBORAH KERR (Tea and Spympathy)

Scenic Designs

ooooooooo

ooooooooooooooooooooooooooo

......... PETER LARKIN (Teahotse of the August Moon)

Costume Designs.........

Musical‘ ¢ & 8 0 @
Dircction........ oS

Performance—Actress

Performance—Actor......

* e 9

..RICHARD WHORF (Ondine)
Division

csesesssscsensersns THE GOLDEN APPLE

» . .ALBERT MARRE (Kiznmet)
...ALFRED DRAKE (Kismnet)

ooooooooooooooooooooooooooo

................ SHIRLEY BOOTH (By the Jeautifu! Sca)

Supporting Performance—Actor

....................

.......... ceeevrenseses. . HARRY BELAFONTE (Alngnac)

Supporting Performance—Actress. .......c.cvvvennens

............. tesescsssensses OGWEN VERDON (Can-Can)
Best Debut—Actor............ BILLY DE WOLFE (Ahranrac)
Best Debut—Actress...... HERMIONE GINGOLD (A'wanac)
Best Dancer...... cess. . JONATHAN LUCAS (Goldex Ap;ile)
Best DanseuUSe...cce0ecccccccssen GWEN VERDON (Car-Can)
Best Book...... essseesss. o JOHN LATOUCHE (Golder Apple)
Best Score..... essesssss ALEXANDER BORODIN (Kisnmet)
Best Lyrics......ccoc0ene. JOHN LATOUCHE (Goldcn Apple)
Best Dance Direction............ MICHAEL KIDD (Can-Can)
Best SceniC Designs ....viveiitiiintieioeeenosscesossoses

e WILLIAM and JEAN ECKART (Golden Apple)
Best Costume Designs............ LEMUEL AYERS (Kisnict)

G | 4. Nanci Comptont .......... ceoe
. 5000000000 00005 (“Almanac”)
|5. Lilo ............. (‘Can-Can™)

4| “Me and Juliet,”
4 | Choderov and Joseph Fields were

BILLY DE WOLFE

4. Doretta Morrow ...(*Kismet")
3. Joan Diener .......("Kismet”)

Harry Belafonte placed a close
second to his co-worker in “Al-
manac” in the musical debut col-
umn. Charles Goldner (“Pink
Tights”) was third. Bill Hayes
(“Me and Juliet”) and Hans Con-
reid (“Can-Can") polled fourth

| and fifth respectively.

Fem deb-wise, Lilo (“Can-Can")
drew about half the vote of win-
ner Hermione Gingold to take sec-
ond place. Portia Nelson was
third choice. Renee Jeanmaire
(“Pink Tights") and Anna Russell
(“Anna Russell and Her Little
Show"”) finished respectively
fourth and fifth.

Top bracket balloting in the
male terp sector made Mat Mat-
tox (“Carnival in Flanders™) sec-
ond choice, with Alexander Kali-
oujny (“Pink Tights’’) an eyelash
behind for third. Bob Fortier
s“Me and Juliet”) was rated
ourth, and Bert May (“Can-
Can"’) fifth.

Renee Jeanmaire (“Pink
Tights”) gave winner Gwenn Ver-
don (“Can-Can”) a hot race for
best fem stepping. Other top
finishers were: ) )
3. Beatrice Kraft ,....(“Kismet"”)

. Voting for musical book script-
ing put Charles Lederer and
Luther Davis in second slot for
their adaptation of “Kismet.”
Abe Burrows' authorinz of “Can-
Can” took third place. Oscar
Hammerstein Il was fourth for
and Jerome

fifth for authorship of “Girl in
| the Pink Tights.”
. Score - ,wise, Jerome DMoross
wasn’t much behind the tally of
{ the late Alexander Borokin (“Kis-
met”) for his cleffing of “The
Golden Apple.” Cole Porter
(“Can-Can”) trailed the second-
Rlpcer by about the same margin,
ichard Rodgers’ melodies for
“Me and Juliet"” put him: in fourth
place, and Arthur Schwartz’ scor-
ing of “By the Beautiful Sea”
rated him the fifth bracket.

In the lyric sector, Robert
Wright and George Forrest receiv-
ing handsome second-place recog-
nition for makin with the
rhymes for “Kismet.” Cole Porter
again scored a third place with
his words, as he did with his
tunes, for “Can-Can.” Herbert
and Dorothy Fields (‘‘Beautiful
Sea”) and Oscar Hammerstein II
(*‘Me and Juliet) tied for fourth
slot. Leo Robin’'s rhvmes for
“Pink Tights” put him into the
first five.

Dance Patterns

Jack Cole's ste%piqg patterns
for “Can-Can” rated him a strong
second-choice slot in the dance
direction field. Hanya Holm also
received strong support as third-
place choice for her terp-groom-
ing of “Golden Apple.” Agnes De
Mille was fourth contender for
her work on “Pink Tights,” and
Robert Alton finished fifth via his
terp designs for “Me and Juliet.”
Lemuel Ayers (“Kismet”) gave
the winning team, William and
Jean Eckart (“Golden Apple”), &
close race in the song-and-dancer
set design column. Thereafter, Jo
Mielziner took over. Mielziner
took third place with his desi
for “Can-Can,” fourth place for
backgrounds fo:; “Beautiful Sea”
(Continued on page
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Big

Scramble On for ABC-TV
Time, as Majors Near Sell-Out

Program Ratings, Station Clearances
At New Highs; Six Sales Reported

NEW YORK, June 12. — The
big scramble is on among adver-
tisers for time on ABC-TV this
fall. Among other contributing
factors is the all but sold out pic-
ture at NBC-TV and CBS-TV.

In what may turn out to be the
beginning of the most expansive
sales period in its history, ABC-
TV this week: (1) wrapped up
American Motor Company for a
half hour every week, and Amer-
ican Dairy for a half hour on al-
ternating weeks for a complete
sell-out of its Walt Disney stanza;
(2) sold Chestertield the Wednes-
day night 8:30-9 half hour follow-
in% the Walt Disney show; (3)
pulled in the Lebhn and Fink cos-
metic firm as sponsor every week
for the Ray Bolger program,
which is being vacated by Sher-
win-Williams as a current alter-
nating sponsor; (4) inked A. E.
Staley Manufacturing gompang,
makers of Sta-Flo Liquid Starch,
for “Breakfast Club’s” Tuesday
and Thursday 9:30-9:45 segment;
(5) picked up the Monday night
“Voice of Firestone” simulcast
from NBC-TV.

This week’s flurry of sales ac-
tivity is expected to be matched,
i1 not exceeded, in coming weeks
by an increasing flow of new
iponsors hopping aboard the

BC-TV bandwagon in a com-
petitive bid for prime time fran-
chises.

Merger Healthy Move

In retrospect, it now seems that
the ABC merger with Umted
Paramount Theaters, approved in
February 1853, could not have
happened at a more foriuitous
time. In light of the economic
piciure of the industry today, the
merger, with the resultant upbeat
in programing and in other areas,
has paved the way for the web to
attract and accommodate what is
expected to be an oncoming ava-
lanche of time-seeking advertis-
€ers.

The enviable position in which
ABC-TV now finds itself, while
due in part to the unavailability
of time on NBC and CBS, reflects

also the continually improving |;

appearance that ABC-TV is able
:}q make as an advertising me-
jum.

The problem of station clear-
ance, while still plaguing the net-
work to a great extent, has eased

congiderably as a result of the

Ethel Merman
Ticketed for
Top CBS Segs

NEW YORK, June 12.—Ethel
Merman is ticketed for sevcral
tcp CBS-TV shows next season.
The musical comedy star was
signed last week by the network.
She is certain to be starred in
one musical which is to be pre-
sented on the Westinghouse “Best
of Broadway,” and may evcn do
a second one.

_Miss Merman will also very
Jikely work on the hour-long
Chrysler variety show which is
to be aired from Hollywood next
season. And she also may do sev-
cral guest shots on such shows as
Ked Skelton and Jackie Gleason.

enny { for
efurn

NEW YORK, June 12.— Jack
Benny is set to return to CBS
radio for American Tobacco next
season. Benny, however, will use
12 taped re-runs of his top shows
jrom past scasons in addition to
23 new half hours of his radio
comedy.

Batten, Barton, Durstine &
Osborn is the agency.

continuing trickle of new VHF
stations coming on the air in
areas where the web formerly
was locked out. ABC-TV adver-
tisers who have stayed with their
shows have found that they have
gradually been able to pick up
most of the markets they want.
Potentiallg, ABC-TV is capable
of reaching 98.9 per cent of all TV
homes. According to ABC re-
search, the web’s average half-
hour or longer commercial pro-
gram now clears enough stations
to enable it to reach 72 to 74 per
cent of the TV homes. Last Octo-
ber, when the web launched its
new programing, the comparable
figure was 65 to 67 per cent.
Ratings Improve
Ratingwise ABC-TV programs
for the most part have shown

impressive gaing, tho there have
been some notable flops (the
George Jesscl Show, “The Mask”
and the Paul Hartman stanza, to
name a few).

Slated for the fall is a whole
new batch of television fare
which it is hoped will strengthen
the programing structure even
more.

Among the new shows defi-
nitely set for fall airing are the
Walt Disney stanza, the NCAA
college football games, “Treasury
Men in Action,” “Postal Inspec-
tor,” and General Mills’ new June
Havoc film series (which will re-
place the Stu Erwin show on Fri-
day night), “Take My Word.”

e show that Chesterfield is
putting into its new Wednesday
night glot is still unknown.

NEW YORK, June 12— This
town may ﬁet its first color TV
center ghortlv. Well founded re-

rts are, circulating that the

ockefeller interests are on the
verge of purchasing the Roxy
Theater from the National Thea-
ter Corporation for that purpose.

The Rockefeller interests al-
ready own the eastern half of the
huge block and the purchase of
the Rexy Theater, along with the
Tait Rotel, would complete its
title to the entire parcel of land.
The new owners then would be in
a ition to begin whatever
building and alterations are
needed to make a color TV center.

The Roxy Theater would most
likely be retained, altho it might
be altered to make better use of
ils space and stages. A theater
like the Roxy could not be put up
for twice the cost these days
when building prices are so high.
The Taft Hotel, which is a pay-
ing proposition, would undoubt-
edly remain functioning as it is
today without any changes being
made. The extreme eastern part
of the block which. faces on the
Avenue of the Americas might
also be left untouched. Altera-
tions would most likely be made
on the rest of the land.

Change of Scene

The sale of the Roxy Theater
at this time by the National Thea-
ter Corporation probably would
be a result of business conditions
among the movie houses on
Broadway.

.With the smaller number of
pictures being made, there is less
need for large movie houses on
the Stem. In the days of the
movi¢ business most production
companies owned their own
houses, but now Broadway thea-
ters play films produced by sev-

Eastern A
Grants Web
Strike Rights

NEW YORK, June 12. —The
Eastern region of the Television
Writers of America this week, by
a vote of 83 to 17 per cent,
granted its lJeaders the right to
call a strike if negotiations cover-
ing {ree lance scripters are not
satisfactorily concluded with the
networks,

union several weeks ago voted
for a strike under the same
circumstances.

The major stumbling block to
a settlement at this time seems
to be money. The union is asking
$715 per haif-hour script, and the
networks are offering $425.

By next week, unless a satis-
factory ofier is forthcoming from
the webs, the dispute may go to
the United States Conciliation
Service for mediation. However,
if the nets refuse to mediate, the

’union may act.

Color Video Center
Eyed for N. Y. Roxy

Rockefellers Verge on Theoter and Taft
Hotel Buy for Giant Production Set-Up

The Western region of the]

eral companies because of the
shortage of product.

NBC, of course, is one of the
largest tepants in Rockefeller
Center, and has had amicable re-
Jations with the Rockefellers over
a long period of time. There is no
question that NBC-TV could use
a_color TV center badly. The
video network is badly in need of |
production space, and could, if
centralized facilities were offered,
move sgeveral of its outlying de-
partments together.

NBC-TV, for example, recently
had to give up space in the Shef- |
tield Center to CBS-TV, which
bought the building about a year
ago. Being able to consolidate its|
production facilities would be of
great value to the network.

When the color TV center will
be built is not decided, It is a|
project, however, that because of |
its complexity would have to take
many years of work. !

| the other

2d D.J. DERBY
SET AT LAUREL

WASHINGTON, June 12.—
Radio fans will have a chance
to bet on their favorite disk
)ock‘gis w:an kthe - s%conyl
ann joc er is
run at Laurel Raec%way, Kaa.,
Monday (14). Trotting and
pacing horses that night will
bear the names of Bob Reed
and Mae McGarry, of WRC,
and such disk me s as
Milton Q. Ford, iske,
Jerry Strong, Connie B. Gay,
Art Brown and Eddie Gal-
laher. Fans can bet on their
choice at the pari-mutuel
window.

Campbell to
Quit ‘Double’
At Cycle End

NEW YORK, June 12. — Re-
ports are that Campbell Soup
will bow out of “Double or Noth-

1ing” at the end of its current

cle on CBS-TV. The daytime

ow is presented Mondays,
Wednesdays and Fridays in the
2»21:)30 p.m. time period on the
web.

Because of other TV purchases
by Campbell, the sponsor may
drop the show, which never
really satisfied if. Numerous ef-
forts have already been made to
improve the show, without mak-
in% Campbell happy. .

aking over “Double’s” time
on CBS-TV will be Robert Q.
Lewis. The bespectacled come-
dian is already on and fully spon-
sored Tuesdays and Thursdays
alternating with “Double or
Nothing.” He also has several
other clients ready to buy in
when his tgrms;ranr'n expands into
ree days,

325G Sales by KABC-TVY

HOLLYWOOD, June 12.—With-
in 10 days, KABC-TV negotiated
spot and program sales totaling
more than $325,000, it was revealed
this week by Elton Rule, sta-
tion's generzl sales manager,
Largest single deal was made with
Doctor Ross Dog Foods, thru
Rockett-Lavritzen Agency, for
purchase of a 52-week schedule of
spol announcemienis amounting to
more thuan $200,000 of thc station's
business, believed to be one of the

largest spot-schedule sales ever|

made in the Los Angeles area.

UHF WAR OF WORDS

Senate Group Girds
For June 15 Renewal

WASHINGTON, June 12.—Bat-|
tle lines are drawn anew for the
resumption of hearings Tuesday
(15) on UHF television before the
Senate Interstate and Foreign
Commerce Communications Sub-
committee.

Sen. Charles E. Potter (R,
Mich.), subcommittee chairman,
indicated he intends to avoid any
further postponements of the hear-
ing even tho the Army-McCarthy
proccedings will probably still be
under way. Potter is a member
of the Senate Investigations Sub-
commitfee staging the Armmy-Mec-
Carthy hearing.

UHF adherents will get another
inning as the u ng hearing
opens at 1:30 o'clock Tucsday alt-
ernoon, with Ray Kohn, a UHF
proponent, of Allentown, Pa., as
first wilness. Nearly 30 persons
have served notice thal they want
o testify. These jnclude a big
array of VHF wilnesses.

The spotlight will be on Presi-
dent Hareld E. Fellows of the Na-
tional Association of Radio and
Television Broadcasters who will
be one of the wifnesses later in the|
week. Fellows, who has said
he hopes to maintain NARTB's
neutirality on the UHF issue (The
Billboard, June 12), is certain to
be askcad his views specifically on
a number of key issues raised by
URF critics of the Federal Com-
munications Commission’s han-
dling of the ultra-high situation.

Fellows reiterated his neutrality
in a ‘speech before the Wisconsin
Broadcasters’ Association this
week. He said also that the UHF
hearings “could have a critical ef-
fect on the Industry,” and asserted |
that NARTB represents all of telc-l

P T =T Te=Ta T Yo ITa S TS To)

vision, embracing toth UHF and
VHF,

Whether the Potter subcommit-
tee can wind up the hearings in
three and a half days allotted next
week is a matller of conjecture.
It appears certain that some
members will urge a return by
FCC Chairman Rosel Hyde to the
witness stand for further cross-
questioning. Also, it is likely that
Commissioner Frieda S. Hennock,
who has been championing the
cause of the UHF co-ordinating

commitiee and the UHF TV Asso-
ciation, will be on the witness
stand again. Tt js possible also

(Centinwed on _Page 6)

NBC-TV Clear
For Marketing
0f Mon. 10:30

NEW .YORK, June 12.— The
NBC-TV network has put the
Monday night 10:30-11 p.m, time
period on the market. This was
the last half hour for which affil-
iates were holding out sgainst the
network’s attempt toc use it for
one of its clients.

Block Drug was to get the time
period for “Name That Tune,”
but that property was sold to
Carter. NBC-TV will now try to
see whether General Mills dis-
plays any interest in the time for
its June Havoc situation com-
edy.

NBC-TV has already cleared
Thursday 10:30-11, which was
local time for the last half hour
of the Lux “Video Theater.” The
web 18 now clearing Tuesday
10:30-11 for Chrysler's “It's a
Great Life,” and Wednesday, at
the same ﬁour, for Lever’s “Big
Town.” All other 10.30-11 peri-
ods are network time.

The next half hour of Jlocal
time that the web now is eyeing
is the 7-7:30 p.m. across the
board slot.

NBC-TV Revisiﬁg
Daytime Programs
On Summer Sked

NEW YORK, June 12.—NBC-
TV this week was reshuftling its
12-1 p.m. daytime programing for
the summer, If the sponsors con-
sent, ‘“Bride and Groom’” and
“Hawkins Falls,” the two quar-
ter-hour strips which air noon-
12:30, will be moved ic 4-4:30,
Jergens, which has “Br de and
Groom” Mondays, Wednesdays
and Fridays, has practically con-
sented, but Wesson 0il, the spon-
sor of “Hawkins Falls” Wednes-
days and Fridays, has yet to give
its approval.

A possibility for the 4:46-5 p.m.
slot on NBC-TV is the Betty
White show. The network this
week showed its fayxth in Miss
| White by repacting her for an-
other 13 weeks. '

‘Droodles,” ‘Duke,’
‘Marriage’ Set for
NBC-TV Summer

NEW YORK, Jurie 12—NBC-
TV this week slotted ihree new
summer sustainers.

“Droodles,”” a new half-hour
panel show starring Roger Price,
will move into the 8.8:30 p.m.
time period on Monday nights
beginning June 21. Into the Fri-
day night 8-8:30 spot beginning
July 2 will go “The Duke.” This
is a situation comedy which stars
Paul Gilbert and features Allen
Jenkins and Sheldon lL.eonard. It
wili originate in Hollywood.

NBC-TV is slotting “Marriage,”
the TV version of the Hume
Cronyn-Jessica Tandy vehicle, on
Thursdays, 10-10:30 p.m., begin-
ning July 1 and lasting unti] Au-
gust 26 when the Lux *“Video
Theater” takes over,

3 New Pro

sals M e

To Aid UHF Stations

NEW YORK, June 12.—-~UHF
television station _operators
should be given tax relief by get-
ting the right to write off audi-
ence-development promotion in
their early years against later
earning of the station. This will
be one of the key proposals to be
made at the UHF hearings, which
get under way again in W -
ton on Tuesday (see cther story ,

Scheduled to be made by
attorney Joseph Brenner, a mem-
ber of the FCC Bar Association
and a former member of the staff
of the FCC, this proposal will be
accompanied by another which
would provide UHF operators
with additional tax relief by

revising ' tion schedules.
Brenner is  ted to suggest that
UHF get the same d iation
rate on broadcast equipment as
had been given VHF broadcast-
ers up to this year. Formerly,
VHF operatorg could take a
straight line depreciation on
equipment based on four years of
useful life, but the Bureau of In-
ternal Revenue proposes now ta
extend this to 15 years.

A third Brenner . de-
signed to stimulate manufac-
ture and sale of
UHF-VHF rece would torce
labelling of VH sets as “‘in-
complete,” A la

‘
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WASHINGTON ONCE-OVER

WASHINGTON, June 12.—TV
sets are selling faster than ever
despite gloomy talk that -color
would depress the market. In the
tirst four months of this year, TV
retail sales reached 2,152,515 sets,
the highest since the Radio-Elec-
tronics-Television Manufacturers’
Association started keeping statis-
tics on this in 1951.

SOME FACTS ABOUT
HILL'S “MONKEY SHOW” ...

Whether or not Sen. Karl
Mundt (R, S. D) gets his wish
granted to bring down the curtain
next week on the McCarthy-Army
soap opera, TV's role in the shin-
dig will continue to be a lively
story on Capitol Hill.

For the balance of this session
you can expect to hear law-
makers jawing over whether the
television cameras helped or
hindered Senator Mundt's sub-
committee. The argument has
been touched off by a fistful of
resolutions proposing to ban TV
at Hill hearings. The latest of
these came this week from Rep.
Dwight L. Rogers (D., Fla.).

If TV has given millions of
housewives and tavern-goers a
ringside seat at one of the most
frustrating, most garrulous and
most pointless hearings ever
staged under the Capitol dome,
there’s no sense in blaming TV
for the shortcomings anf more
than you'd blame the Hollywood
movie crew for the current jaded
rehash of “Rose Marie.”

One accomplishment of the
hearing, tho, is that it's produced
the smoothest TV-radio pooled
operation in _history. Apparently
second only in importance to the
principals in the fracas is the
crew manning the cameras and
other gear banked high on a plat-
form in the stuffy Senate caucus
chamber. After nearly two months
of this telethon, this crew has
developed a remarkable sense of

timing.

Taking the case of Roy Van
Winkle, C’s contribution to the
working pool. Roy’s nickname
*Rip Van Winkle,” has ained
appropriateness as he'’s sat hidden

away day after day in a tangle
of wires, his ears glued back by
a headphone. Roy is in charge of
audio operations. If the sound re-
cordlsrc’g is the best ever developed
by and radio at any congres-
sional rhubarb, one reason maﬁ be
that Roy knows in advance how
to cope with Sen. Joseph Mec-
Carthy’s low whine, Sen. Stuart
Symington’s growl, Sen. Everett
Dirksen’s unctious singsong, sub-
committee counsellor Ray Jen-

The
Billboard
The Amusoment Indusiry’s Leading Newsweekly
Founded 1894 by W. H, Donaldson

Publishers

Roger S. Littleford |r.
William D, Littleford

E.woevm ....... ....'...Pm‘&Tm'
x.KCMRCf 00000o.o.‘....ooouovm'Pm.
M. L. Reuter ,.... tesesesesssVice-Pres.
Lawrence W. Ceotto ..............SOCV.

Editors
R. S, Littleford |r. .Editor in Chief, New York
Lee Zhito . .......Indoor Editor, New York
C. R. Schreiber . Coin Machine Editor, Chicago
Herb Dotten ..... .Outdoor Editor, Chicago
Wm. ). Sachs. . Exec. News Editor, Cincinnati
Paul Ackerman . .Ass'te Indoor Editor, N, Y.
Ben Atlas ,..... Chief Washington Bureau

Managers and Divisions

E W, Evars ...... Main Office, Cincinnati
K. Kemper ..., ..Indoor Division, New York
M L Reuter .........conccnvenacane
Outdoor-Coin Machine Division, Chicago
Offices
Cincinnati 22, 2180 Patterson St.
E W Evans

Phone: DUnbar 64350

New York 38, 1564 Broadway
W. D. Littleford
Phone: PLaza 7-2000

Chicago 1, 188 W, Randolph 8§,
Maynard L, Reuter
Phone: CEntral §-8761

Hollywood 28. 6000 Sunset Blvd.
Sam Abbott

o
Phone: HOliywood 9-5831

88, Louis 1, 390 Arcade Buiiding
Frank B, Joerling
Phone: CHestnut 1-0443

Washington 5, 14286 G St.. N.W.
News Bureau, Ben Atias
Phone; NAtional 84749

Advertising Managers
W'M"mmm ooooooo eeesevene
se st oo O.'Q'Oc'lvum.mim“
indoor ........... Dan Collins, New York
Coin Machine ......Hilmer Stark, Chicago

Circulation Department

B. A.Brung ....cccc00revnnns Cincinnati
Main Advertising and Circulation Offices
2160 Patterson St., Cincinnati 22, Ohio
8 tion rates payable in advance, Ome
v:m in U.S.A, and Canada. All foreign
countries, rs, when requesting

$20. Subseribe
change of address, should give old as woll as

Boved weekly. Eatered
as second class matter

June 4, 1007, at Post

Office, Clanecinnat}

Ohio, under act of

March 3, 1879 1934 by The

Billboard Publishing Company. The Bll.

board also publishes Tide, the fortnighily

magazine of males and sdvertising trends

year, $6.50, and Vend, the monthly

one ,
azine tomatic
mag of au ‘nsz ‘@’ )
Ne. 25

Vel 66

By BEN ATLAS =—

kins’ barking and Army counsel
Joseph Welch’s pixyish ‘inton-
ations. :
That television has had a
powerful impact on the pattern
of this hearing is an apparent
fact. Subcommittee members,
philosophically resigned to their
own subordinate position, have
made no bones about addressing
their remarks to the TV cameras
with the glowing red lights,
Never has there been a hearing
where there’s been so much mug-
ging by everybody from the
principals to the newsmen and the
spectators. The seating daily is
suggestive of a Broadway opener.
You could fairly hear strains from
“Call Me Madam” at the start of

at
as ashington’s hostess queen
Perle Mesta, grinning with pure
joy, swished into the glare of the
newsreel lamps to occupy her
usual seat up front in the
chamber, The other afternoon, a
lass who exercised squatter rigi':ts
to a seat in the reserved area
directly behind the witness chair
wore theater make-up.

Probably the aptest character-

y&ical day's session this week

WNHC Giving 12G
In ‘Lucky Bucks’

NEW HAVEN, Conn., June 12.
—The Lucky Bucks fad, now used
as a promotion by many news-
gape;rs, started this week on radio

tation WNHC. Running Monday
thru Friday, the station will offer
up to $12,000 every week by read-
{)niﬁsoff serial numbers on dollar

Each day 10 numbers are aired,
with a total daily offer of $2,100.
Listeners able to match a number
must present the bill at the sta-
tion within 24 hours to evllect his

rize. The value of each Lucky

uck is announced prior to the
reading of the number.

ization of this telethon came un-
wittingly the other afternoon
from Roy Cohn while he was
describing at Welch’s behest a
visit to the Stork Club’s Cub
Room, a place which, Cohn re-
marked, isn’t “quite as dramatic
as it might sound.” Welch broke
in, saying, “I bet I couldn't get
in, could I, Mr. Cohn?”

Cohn's re{)ly brought down the
house. “Well, they cater to tele-
vision celebrities, Mr. Welch.”

Vox

Jox

“The Brascar” Award

Earl Wilson, New York Post
and syndicated columnist, will
head up the committee to select
the girl vocalist of the month who
dls:gla;s exquisite form on rec-
ords. Patterned after the “Oscar,”
the ‘‘Brascar” will be a prestige
award to be given out monthly.
After the committee has selected
a winner, the Buddy Basch office,
which has been retained by Ex-
quisite Form, Inc., will send out
500 records with the award-win-
ning tune on one side and a spe-
cially prepared interview by 1
Wilson and the winning girl on
the flip side. At the end of the

year, a “Brascar of the Year”
award will be presented with
ceremony.

More Birds

Gust Boyd, deejay at KSIL
Silver City, N. M., has announced
that he now wants the title “pro-
moter” after his name. One after-
noon recently Boyd took Percy,

the KSIL parakeet, into the con-

LISTENERS VISIT STARS

Disk Jockey Tours of Teen-Agers
To N. Y. Gain Momentum for Fall

By BOB ROLONTZ

NEW YORK, June 12. — Disk
jockey tours, which have been
causing much sotto voce rum-
blings on the part of diskeries
and personal managers, appear to
be headed for a real upswing
come the fall. Deejay treks, which
started in earnest with the Nor-
man Prescott, WORL, Boston,
jockey trip to New York last Jan-
uary with 2,300 teen-agers, have
started to interest most of the
Eastern deejays thru the selling
job of a larger hotel here. So far
seven tours are lined up for the
fall, with more due by winter.

The record company alarm and
the artist and personal manager
cautiousness about the jocke
tours, may be alleviated by fall
by the action on the part of some
jocks to pay a reasonable sum of
money to those artists who ap-
pear at the show held by the
vigiting deejay.

This is being done by Joe
Smith, for instance, WARD,
Johnstown, Pa., deejay who is
holding his “weekend in
York” today (12) at the New
Yorker Hotel. Up to now, deejay
paid record artists appearing a
their shindigs little more thar
American Guild of Variety Art
ists scale, which in this city is
$25, plus a small sum for the
AGVA Welfare Fund. Some are
still paying only the minimum to
artists.

Carter Buys
‘Name Tune’

NEW YORK, June 12.—'“Name
That Tune” was given a reprieve
this week when Carter Products
purchased it. The sponsor will
slot it on NBC-TV, Thursdays
10:30-11 p.m., a time period
which it now will’ use alone be-
cause Toni has moved out.

At the same time Carter was
buying the show, NBC-TV was
trying to clear time for it. NBC-
TV, of course, moved the pro-
gram out of its Monday night
8-8:30 time period to make room
for its new Sid Caesar show.
Sullivan, Stouffer, Colwell and
Bayles is the agency.

Boston Station

Leases Theater

BOSTON, June 12.—Hub Sta-
tion WBMS this week leased the
long-dark Fine Arts Theater here.
Within two weeks broadcasts will
start originating from the house
featuring Symphony Sid and
other disk jockeys, as well as a
cooking school conducted by
Gretchen Jackson,

The deal was arranged by
WBMS manager Norman Furman
with the Loew’s Theater corpora-
tion. Station studios and offices
will remain at the Hotel Shelton.

New !

_Disk jockey tours are somewhat
similar to high school graduation
treks, with a deejay—rather than

a teacher—as chaperone. For a!

stated sum, teen-agers can go on
a tour that will take them from,
for example, Boston to New York
for Saturday and Sunday. They
will arrive in New York about
noon, have lunch, meet record
stars at an afternoon party and
then attend a real show at night.

The night show usually fea-
tures record stars, a band, etc.
The next day the teen-agers get
a chance to go to church or sleep,
and then back home.

This was the pattern started b
Prescott last Februar{. He ad-
vertised the show on his station,
and by the time the tour took off,
there were 2,300 kids on the ‘rain.
Eight weeks later Prescott re-
peated the tour, and pulled an-
other 700 teen-agers. The success
of the Prescott tour, of course,
{nade other jocks want to do it

00.

In order to get talent to appear
at the afternoon show and to per-
‘form at the evening show, dee-

3ys contact the record compa-

nies. For the Prescott affair, art-
ists and the diskeries were anx-
lous to have their artists appear,
and the artists were happy to ap-
pear, even tho they received only
AGVA scale for the rehearsal
time and the performance. It was
a new thing; it was good promo-
tion, et. al.

Two things started to worry the
record companies and annoy the
artists after the Prescott tour was
over. One was the fact that the
Prescott tour made a lot of money
for the Jiminy Cricket travel
agency that booked the tour in
which Prescott has an interest.
Another was that many other
deejays then decided they wanted
to have a tour, too, and they be-
gan to ask for diskeries to have
their talent appear at their shows.

It appears that a deejay tour
can make money for the travel
agency that books the show if
enough people come on the tour.
Travel agencies get special rates
from hotels and from the rail-
roads for group parties.

The co0sts to put over a ceejay
tour include the promotion of the

(Continued on 3 age 17)

RANDLE CLOCKS 10.1

Cleveland Deejay
Has Highest Rating

CLEVELAND, June 12, — Bill
Randle, of WERE, has the highest
rating of any disk jockey in the
top 10 markets, according to a
study of Hooperatings completed
last week.

Randle, who airs here 2-7 p.m.
daily, drew a 10.1 Hooper as his
highest quarter-hour rating. This
is also said to be the top rating of
any daytime show in the 10 ma-
jor markets. Arthur Godfrey
reaches this figure in Chicago but
doesn’t get that high in Cleve-
land, tho Godfrey’s average rat-
ing bere, 6.3, over his hour and
half is slightly above Randle’s
over five hours.

Randle, who has been with
WERE since 1949, has just signed
a new three-year contract with
the station for approximately
$150,000. He has been credited
with a part in boosting the rise of
such record stars as Johnnie Ray,
Mantovani and now the Crew-
cuts.

‘Randle’'s ratings have been
climbing at least 20 per cent each
year. His is now the only deejay
show among the top 10 daytimers
here. At 4:30 p.m. he bucks five
other record shows and pulls in

54.5 per cent share of the audience
himself. In 15 of the 20 quarter
hours he’s on he gets top rating,
and in the other five he runs
second to network shows.

trol room while he was doing
“The Lordsburg Show.” Percy
chirped, squawked and chattered
to the delight of the listeners.
Thereafter, Pe became a part
of the show, doing the commer-
cials while Boyd interprets his
chatter. He's had pictures taken,
receives visitors and phone calls
and just recently sent out auto-
graphed photographs.

Operation Pushpop

Thank you for the wonderful
letters received about “Operation
Pushpop.” All requests for the
kits are being taken care of from
our Cincinnati office as quickly
as they come in. We were cer-
tainly very happy to hear that so
many of you fellows agree with
our “no summer slump’” push for
pop records. For those of you
who have not as yet sent in your
requests, write The Billboard now
for your programing kit, and it
will be sent by return maijl.

Surface Noises

Lou Barile, WKAL, Rome, N. Y,,
who just bought himself a shiny
new automobile, writes, “lI agree
with Dave Tieg regarding “Bring
Back the Bands, and I'm trying
to do my bit along with the many
other deejays who are conscien-
tious about this thing.” . .. Irwin
Feldman, W BIP, Booneville,
Miss., is all for the r.&b. push as
published in The Billboard. He
writes, “In this area people go for
r.&b. music, especially the high
school set. I play a lot of it on
my show.”

Chuck Blower, KTKT, Tucson,
Ariz., feels that other labels
should take note of Capitol’s suc-
cess and, instead of an occasional
LP sample, follow the Capitol ex-
ample. . . . Dick Baker, WPIN, St.
Petersburg, Fla., has been playing
quite a bit of Dixieland and blues
and getting excellent reaction.

Bruce Talford, WTSV, Clare-
mont, N. H., has a suggestion for
record companies. He writes, “It
seems that everyone is suggesting
that they lengthen or shorten
records; so while they are at it,
here are two suggestions for the
‘label lookers.’ List on the label
the year the song was published
and list the date the song was re-
corded. I would like to know
how other deejays feel about thig
suggestion.”

Bill Mangum, WTCJ. Tell City,
Ind., among many other jockeys
around the country, has been
writing us about the shortage of
records. As most of you fellows
remember, we ran these com-
plaints for quite a time in this
section of the column and like
other controversial issues which
have been going here for weeks,
this one, too, had to come to an
end. We certainly don’t like to
ignore your notes but this issue
has been blown up to such a great
extent that the entire column
would have been consumed.
Please understand.

Change of Theme

Phil Christis, WCAX, Burling-
ton, Vt., is on his twq-week va-
cation, and staffer Bill Dow is
gnubstituting for him. . . . Reid
Farrell, KGBC, Galveston, Tex.,
has added a 135-minute remote
from the Club Deluxe to his

(Continued on page 40)

Clubtime Firm Peddles
Popular Voice Tracks

HOLLYWOOD, June 12.— Bob
McLaughlin, for the past seven
years a disk jockey at radio Sta-
tion KLAC here, this week an-
nounced formation of Clubtime
Productions, Inc., for the syndi-
cation of pop artist voice tracks
to stations thruout the country.

McLaughlin recently exited his
post at KLAC to devote his time
to formation of the firm. Club-
time’s board of directors consists
of McLaughlin as president; Larry
Buskett, until this week sales man-
ager at KLAC, vice-president;
George J. Gottfried, secretary,
treasurer; Red Dofl, vice-president
in charge of public relations, and
Jerome L. Doff, general counsel.

Radio, Television and TV Film reviews
appear each week in the Talent Review Depart-
ment of The Billboard. In this issue, the Talent
Review Section begins on Page 48.

www americanradiochistorvy. com

Clubtime will lease to radio sta-
tions 100 voice tracks covering a
period of two years, with 50 of the
nation’s top recording stars ine
cluded in the first kit to stations.
Included. in this group of artists
are Frank Sinatra, Tex Beneke,
Les Brown, Jeff Chandler, Jerry
Colonna, Ralph Flanagan, Johnny
Desmond, Connie Haines, Joni
James, Gisele MacKenzie, Buddy
Morrow, Jane Russell and other
prominent disk stars.

The Clubtime kit supplied to
stations is an extensive one, with
all features of the kit used at the
option of the station. Basically,
it embodies the following services:
Voice track station breaks, pube
licity stories and pictures, new star
voice tracks, star interviews, a
four-hour daily program script,
transcription replacement service
and news bulletins. Package is

being sold to stations with a mini.
mum of provisos, chief among
onti on e
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Fight Looming Over
Doerfer Nomination

WASHINGTON, June 12. — A

battle which will have a bearing
on the Federal Communications
Commission’s chairmanship is in
the making in the Senate’s up-
coming action on President Eisen-
hower's nomination of Commis-
sioner John C. Doerfer for another
seven-year term on the FCC (The
Billboard, June 12),

As Chairman John W. Bricker
(R.,, O.) prepared to set a date
for a hearing on the Doerfer nomi-
nation, a new contreversial issue
was raised in yesterday’s (11) Dis-
trict Court hearing here on a case
involving Edward Lamb’s bid for
renewal of his license for WICU-
TV, Erie, Pa. At yesterday's hear-
ing, Lamb testified that his at-
tempts to get FCC authorization
on “routine applications” and other
matters had led him to the con-
clusion that Commissioner Doerfer
was “the key to the problem” of
his dificulties at the Commission.
Declaring that his “routine appli-
cations were not acted on or even
acknowledged,” Lamb told the
court that “every time I asked
the commissioners about it, they
said ‘clear it with Doerfer.’” (For
details on Lamb hearing see sepa-
rate story.)

The Doerfer hearing may
erupt into a politically divided
fight if J. Howard McGrath, former
U. S. Attorney General under
President Truman, turns up as a
witness against Doerfer’s renomi-

NUMBER

nation. McGrath is legal counsel
for Lamb.

Doerfer, a Wisconsin Republi-
can, faces questioning from some
members of the Bricker committee
on two other questions: the UHF

problem, (for UHF hearing, see
separate story) and Sen. Joseph
McCarthy (R., Wis.). Some sena-
tors have labeled Doerfer a “Mc-
Carthy man” because of McCar-
thy’s approval of him and because
Doerfer is from the controversial
senator’s home State.

One of the stakes in the Doerfer
hearing may be the FCC chair-
manship. President Eisenhower
last year designated Rosel Hyde
as chairman for a period ending
last April 18, and Hyde has been
subsequently serving as chairman
by vote of the commissioners
themselves.

Docrfer has been repeatedly
mentioned as a prospect for the
chairmanship and there has been
considerable conjecture that the
President would like to see the
chairmanship held on a rotating
basis. Doerfer’s term on the FCC
expires June 30 unless the Senate
confirms his nomination for a new
term. Right now, chances appear
in favor of Doerfer’s renomination.
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Talent Notes on
Air and Screen

Auditions for (rurposes of the
adaptation to radio of the CBS-
TV serial, “Love of Life,” were
begun this week by Roy Winsor,
veepee in charge of creative pro-
graming of the Biow Company.
... Robert Barrat and Bert Freed
will appear in “One of the Im-
mortals, . ABC“TV On June 15. s e 0
Dana Wynter will be in “Sus-
pense” June 15.... Sam Levene
and Meg Mundy will co-star on
the “U. S. Steel Hour,” ABC-TV,
on June 22.

Betty Sue Albert has been set
to do the Ammident commercial
for the “Magic Clown”.... Nancy
Reynolds will do the Noxema
commercial on “Person to Per-
son.”... Blair Wilcox has been
signed to do the Cheer commer-
cial for “Search for Tomorrow.”
... Rosemary Prinz wil! do the
Holiday cigarette live commercial
for “Plainclothesman,”... Gaye
Jordan, understudy to Audrey
Hepburn in “Ondine,” will step

premiere on CBS Radio’'s “Let’s
Pretend” on June 19,

Harry Garvey, who plays the
sheriff on NBC-TV’s “Roy Rogers
Show,” was a recent Fort Worth
visitor where he made a guest
appearance on the “Bobby Peters’
Straightshooters Club” over
WBAP-TV.... Dennis Day has
been signed as star of “The Nutri-
lite Show,” a new half-hour Sun-
day musgical to premiere on the
1;230 Radio net in mid-Septem-
' ber.

Jack Linkleiter, 17-year-old
son of Ar: Linkletter, will join
his father as a member of CBS
“House Party” shortly after his
school closes down for the sum-
mer.... Will Rogers Jr. will sub
for Dave Garroway on NBC-TV's
“Today” show for the two weeks
starting July 5.... Robert Wald
has been appointed exec director
of Teleprograms, Inc., and pro-
ducer of “American Inventory”
for NBC-TV.

CLOSED CIRCUIT
Hotel's Rooms
To Get Pix as
Pay-See Test

LAMB PLANS APPEAL

WASHINGTON, June 12.—Le-
galists for Edward Lamb, owner
of WICU-TV, Erie, Pa., are pre-
paring an appeal from a District
Court decision yesterday (11),
which amounted to a setback for
Lamb in the first round of his bat-
tle with the Federal Communica-
tions Commission over renewal of
his broadcast license.

District Court Judge Edward A.
Tamm gave a green light for FCC
hearings slated for July 28 on
Lamb’s application for license re-
newal. Lamb’s lawyers, Russell
Brown and former attorney gen-
eral J. Howard McGrath, who had
been seeking a court order to force
the FCC to hold a license revoca-
tion hearing instead of the planned
renewal hearing, said they would
seek to stay Judge Tamm'’s de-
cision until an appeal could be

into the title role in the radio | filed with the Circuit Court of Ap-

peals.
After two and a half hours of

heated argument yesterday (11) in
which Lamb testified that FCC
Commissioner John C. Doerfer was
“the key to the problem,” Judge
Tamm upheld the FCC motion to
dismiss Lamb’s suit on grounds

Three ProposaE-

® Continued from page 4

would be on each such set, stating
that the set cannot receive all
channels operating or allocated.

The first Brenner proposal, on
the promotion write-off, is based
on a similar privilege now given
to many print publications, which
may treat expenditures for estab-
lishing, maintaining and increas-
ing circulation as current operat-
Ing expenses or as charges to
their capital accounts, His sug-
gestion on equipment deprecia-
tion is designed to attract capital
from people who, with such tax
advantages, would be willing to
invest in UHF.

Repeats 4 Others

Brenner also is slated to repeat
four proposals filed in April with
the FCC. The first would have
subscription TV approved but re-
served for the UHF band, provid-
ing needed revenue to UHF and
assurin I.pro%rammg competitive
with VHF. The second provides
for multiplex sound on UHF sta-
tions via utilization of the FM
television sound channel.

A third Brenner petition to the

NEW YORK, June 12.—A pre-
be a new aspect of TV will be un-
for three days the Park Sheraton

video shows into 1,600 sets lo-
cated in every guest room. The

tional Community Television
Association convention.

Execs gathering for the meet|
visualize miniature closed circuit
transmitters, such as will be used |
here, ultimately feeding a string
of top hotels with prime feature
film programing at twice the nor-
mal theater box-office tariff, via
pay-as-you-see TV. This might
even be done, they say, in con-
junction with the theater exhibi-
tors, showing a 16-mm, print of a
film in the last days of its first
run theatrical showing, and cut-
ting in the exhibitor on the take.
Paramount short subjects will be
screened as part of the two-hour
nightly entertainment portion of
the trial run this week.

Also to be demonstrated will
be the Telemeter coin-box pay
video, a development of a Para-
mount subsidiary, and color TV
via the Ampli-Vision thru the
tube made by Chromatic Labora-
tories, another Paramount sub-
sidiary.

Visualized as another future- |
potential on the hotel circuit are
sponsored closed circuit telecasts
plugging shows, movies, night
clubs, restaurants, etc.

Calif. Women's Org

Names Jeanne Gray

HOLLYWOOD, June 12—
Jeanne Gray, actress-producer-
commentator of radio and TV
this week was re-elected president
of the Radio-TV Women of
Southern California during the
organization’s annual election
and dinner meeting.

Other officers elected include
| Helen Parrish and Edith Todesca,
| vice-presidents; Marion Vilmure,
corresponding secretary; Betty

Hotel here will pipe closed circuit i obtain revenue while aiding deal-

FCC suggested that UHF stations
' get the same privilege to air mu-

view of what might turn out to|sic with fixed images, such as
. | test patterns, slides and stills, as
veiled here Monday (14) when | VHF outlets had prior to June

1951. This would allow them to

ers in demonstrations and instal-

lations of UHF converters. His

%eration is part of the annual|fourth petition proposed that net-
a

works, after one year, have one-

|third of their affiliates in the

UHF band, and after two years
have one-half of their outlets
UHF-ers, thus assuring web pro-
motion of UHF and giving UHF
stations needed web income.

_Wur oT Word;_

® Continued from page 4

that some of the other members
of the PCC might be summoned
for testimony. Whether or not
the subcommittee winds up the
hearings next week, it is certain
that a subcommittee report will

month, which is planned by lead-
ers as the wind-up month for the
present session of Congress.

The interval since the Potter
subcommittee’s last hearing has
apparently provided VHF'ers an

their arguments against such
UHF-backed proposals as reim-
posing a freeze on VHF grants
and moving all of television into
the UHF. The VHF witnesses, in-
cluding National Broadcasting
Company, will voice support for
“reasonable and proper rteps” to
encourage production and distribu-
tion of all-channel tuners.

Efforts to reach common ground
and possibly reduce bitterness
which has accompanied the pro-
ceedings will be made at a con-
ference between NARTB Presi-
dent Fellows and temporary chair-
man Harold H. Thoms of the UHF
co-ordinating committee on the
eve of the resumption of the hear-

ings.

members elected were Mildred
Carruth, Janet Clark, Claire
Hughes, Barbara Rosenquest, Pat

| lane, recording secre , and
 Isabelle f’antone, treasurer, Board

www americanradiochistory com

Schertzinger and Norma Young.

not see the light of day until next

—

opportunity to organize and unify | &%

Loses First Round
In Fight With FCC

that Lamb should “exhaust admin-
istrative remedies,” or, in other
words, go thru with the FCC hear-
ing, before proceeding with any
court action,

The FCC had ordered a hearing
on renewal of Lamb’s broadcast
license, saying it had received
charges indicating that Lamb had
been a Communist party member.
The Commission said it wanted to
find out whether earlier denials
by Lamb of Communist party
membership and associations were
true or whether they were a mis-
representation to the Commission.

FCC Chairman Rose] Hyde, sub-
poenaed as a witness by Lamb’s
lawyers, sat thru almost the entire
hearing. Brown had intended to
call him to the witness stand to
support Lamb’s testimony con-
cerning talks between the two
men, but didn’t after Judge Tamm
ruled this testimony did not apply
to the case before the court.

Lamb testified that he had at-
tempted to talk with several of
the commissioners to find out why
action on his “routine” applica-
tions were being delayed. He said
he was told each time to confer
with Doerfer.

Lamb testified that as the re-
sult of the FCC case, he has suf-
fered financial and social damage.
“Advertisers and all good Ameri-
cans are most cautious in dealing
with anyone labeled as subversive
or communistically inclined. Ad-
vertisers have been reluctant to
advertise on our stations.”

Lamb declared: “Almost every
trade paper, every newspaper has
carried statements that the FCC
has charged that Lamb has red
connections. I have asked if there
is any evidence. Each inquiry
convinced me there is nothing ex-
cept what has been in FCC files
for years, including FBI clear-
ances. Each time the answer is,
‘see Commissioner Doerfer, he has
the key to the problem.’”

In addition to dismissing the
Lamb suit in District Court, Judge
Tamm denied a motion made by
Lamb’s lawyers to prevent the
FCC from holding hearings involv-
ing Lamb’s applications for TV
stations in Orlando, Fla., and To-
ledo, O., until the FCC had de-
cided on renewal of his license for
WICU-TV.

I Sanger
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TPA Gefs 3

Orders From
Ramar Clienfs

NEW YORK, June 12. — Three
“Ramar of the Jungle” sponsors
ordered premium promotions this
week, less than 10 days after the
TPA Merchandise Division sent
them the first announcement of
the available items. Meanwhile,
Jerry Capp, TPA merchandising
director, launched a policy of
plugging a different item each
month. He has declared June as
balloon month, and launched it
with a mailing this week outlin-
ing all possible uses of balloons
as promotional gimmicks.

One of the three ‘“Ramar”
sponsors starting premium pro-
motions has stepped outside the
list of available “Ramar” items.
SecaPak Foods in Louisville is
taking 10,000 “Li'l Abner Square
Dance Handbooks” published by
Toby Press. Beginning next
month, SeaPak will offer the
books to viewers f.r three labels
and 10 cents. Capp is having Toby
take the book off the Louisville
newsstands.

Quaker City Chocolates, which
has “Ramar’” in three markets
and is due to put it into about
three more, has indicated it will
take 10,000 “Ramar” medical kits
or talking parrots. Thompson's
Honor Dairy in Washington is
taking 10,000 balloons.

Capp said he is beginning to
sell ad agencies representing “Ra-
mar” sponsors on the idea o ex-
ploiting “Ramar”’ merchandising
on their other clients. Converse-
ly, as with.the “Li'l Abner"” book,
he is making available a wider|
assortment of premiums tham’l
just the “Ramar” items.

Official Films Has
‘Hollywood Reel,’
And O’Brien Pix

NEW YORK, June 12.- Official
Films this week came up with
two new video film properties.
The syndicator 1is anxiously
awaiting the half-hour pilot of a
new comedy series starring Dave
O'Brien that is being produced by |
Roland Reed, because several ad-
vertisers have shown great inter-
est. O'Brien has been featured in
the Pete Smith series of comedy
shorts.

Ofticial will also handle ‘Hol-
lywood Reel.,” a new quarter-hour
series which delineates life among
the luminaries. The program is
directed by Cly Watson and pro-
duced by Johnson-Watson Pro-
ductions. There are 52 in the can.

‘GALLANT’ FOR
MACY PARADE

NEW YORK, June 12, —
“Captain Gallant of the For-
eign Legion” will be featured
in Macy's Thanksgiving Day
parade here, as the result of
negotiations just completed
by the department store and
Jerry Capp, head of the Tel-
evision Programs of America
Merchandise division., Be-
sides Gallant (Buster Crabbe)
and his son, Cuffie, on white
horses, the parade will have
a 20-piece band and about a
dozen North African tribes-
men on camels.

At that time Macy's will
set aside a section in its toy
department for Gallant mer-
chandise, including a Foreign
Legion hat, uniform, paint
set, shield and spear, and
T-shirts. The TV network
coverage of the parade will
include shots of the display
in the toy department.

Prep Peggy
Lee Series

HOLLYWQOOD, June 12.—The
pilot of a projected telefllm series
starring singer Peggy Lee is ex-
pected to roll some time in July.
The series, “Everyone Comes to|
Peggy’'s,” is being packaged by|
John Beck thru his Independent
Westwood Productions. Rodney
Amateau and Bernard Drew are
scripting.

Series would be lensed in Holly-
wood and Palm Springs, with a
dramatic format that also would
permit Miss Lee to do one or more
musical numbers per episode.

TV Film Investments Surest:
TPA Gets $3,000,000 Loan

Tele Pix Supplant Movies as Sound
Venture With ‘Predictable’ Future

® Continued from paage !

done by those TV film companies
that are descended from pre-exist-
ing firms of other phases of show
business.

Ziv-TV, for instance, is under-
stood to have been putting into
its TV film series money ob-
tained from a Cincinnati bank by
the Frederick W. Ziv Company
on a regular corporate line »f
credit.

The Heller loans to TPA, it was
indicated, covers shows that
won't be up for sale for some
time yet. These loans are under-
stood to be secured by assets of
TPA'’s top executives. .

Heller is actually a factoring
firm. This means that for the
profit on his loan, he may share
in the profits of the shows them-
selves. The ordinary banking op-
eration, using depositors’ money,
is more restricted by law. Where-
as a factor may receive income on
his initial loan for as long as the
show is making money, a bank
can only get a specified interest
on the face value of the loan.

Due Dates

For banking purposes, produc-
ers of nationally sponsored shows
have been gradually moving up
the due dates for the sponsors’
payments. Heretofore, payment
would usually not be due until
playdate. Now, however, produc-

ers are frequently gettin- paid
even before delivery of each film.
In some cases they may even re-
ceive partial payment on ap-
proval of the script.

Bill Broidy, producer of “Wild
Bill Hickok,” which is sponsored
nationally by Kellogg, has for
some time been carryin§ a
$1,000.000 revolving fund {rom
the California Bank of Los An.
geles on the basis of his contract
from Kellogg.

Altho banks—Bankers Trust in
particular—have always regarded

‘Mr. President’
To Go o Film

NEW YORK, June 12, — An-
other well-known radio series,
“Mr. President,” is being readied
to go before the TV film cameras.

Stuart Reynolds has closed a
deal with Robert Jennings to pro-
duce a TV film version of the
property. Edward Arnold, who
played the lead in the radio
stanza, is expected to do likewise
for the tilm series. No production
date has yet been set.

SOMETHING NEW IN FILM MARKETING

"TPA’s Unique Promotion Offers
Sponsors Free Merchandising Plan

NEW YORK, June 12, — TV
tilm sponsors this fall will for the
first time be able to get a high
pressure merchandising campaign
behind their shows at no cost
other than the price of the show
itself.

The precedent making offer
will be made by Television Pro-
grams of America in connection
with “Captain Gallant of the
Foreign Legion.”

Amidst the heightening compe-
tition in 'nerchandising services
offered by film distributors, the
TPA scheme is unique. The gen-
eral practice has been to offer the
sponsors a wide selection of pro-
motional and merchandising ma-
terials and bill them for the cost |
of those ordered. Because of the

UTP Cracks Sales
Mark Twice in Row

HOLLYWOOD, June 12. —
United Television Programs, Inc.,
national telefilm distributors, for
the second consecutive month has
topped its previous all-time high
in sales, it was disclosed here this
week by Lee Savin, executive
vice-president, following his re-
turn from ap extended business
trip to Chicago and New York.

The unannounced sales volume
figure for May is well ahead of
April sales which had surpassed
UTP’s previous three-year high
which was set in January, 1954.
Tho Savine would not disclose thc
new high sales volume, previously
published monthly high for Janu-
ary was well over the $500,000
mark.

This increased sales activity has
coincided with the steady and in-
creasing activity of UTP since its
acquisition by Jaci- Gross and Phil
Krasne last October. Savin indi-
cated that the reorganization of
t!lxe distributing 9rm is now com-
plete.

Contributing to the strong sales
record were the closing of regional
deals by UTP Vice-Presidents
Wynn Nathan, Aaron Beckwith
and John Rohrs on “Waterfront,”

“The Lone Wolf” and *“Rocky
Jones, Space Ranger,” Savin de-
clared. Much of the strong record
resulted, Savin opined, from UTP’s
acquiring of distribution rights
since last October of such quality
products as “The Lone Wolf,” star-
ring Loufs Hayward; “Rocky
Jones,” starring Richard Crane;
“Waterfront,” starring Preston
Foster; the new Ken Murray series
and the upcoming “Mayor of the
Town"” telefilm series starring
Thomas Mitchell.

“Fach of these properties is
backed to the hilt with complete

‘showmandising’ sales promotion|French Morrocan stamp.

and after-sales servicing set up to
handle the needs of various spon-
sors and stations,” Savin declared.

Among recent deals concluded
was the sale to WARM, Scranton,

mass orders distributors thur
place with the printers and man-
ufacturers, prices are invariably
far below what the sponsor could
get individually.

Valued at $1.600

The value of the Gallant pro-
motion — based on =what each
sponsor would have to pay to
bu{eit individually—ls estimated
to be over $1,600. “Gallant” spon-
sors will, in effect, get it free.

The campaign includes 2,000
gift packages, 3,000 post cards, 500
posters and two film blurbs.

The concept and presentation
on the offer was finalized this
week by Jerry Capp, director of
the TPA Merchandise Division. In
the presentation, Capp is billing
the plan as the first built-in and
fully automatic merchandising
campaign ever offered in cennec-
tion with a TV film show.

The heart of the promotion is
the gift peckage, which contains a
32-page comic book on “Captain
Gallant,” a set of 10 trader cards,
a membership certifi.cate, a
couple of autographed photos of
Buster Crabbe, star of the show,
and a set of Foreign Legion in-
signia and emblems,

Every sponsor will get 2,000 of
these packages free, and TPA will
take care of the distribution to the
mailing list provided by the sta-
tion or sponsor,

Other Dividends

In addition to the gift package
the client will get 500 posters apd
a 20-second film ~ommercial
plugging the show anc mer-
chandise.

As an addced dividend, Capp is
offering three sets of 1,000 picture
post cards bearing handwritten
messages from Gallant, and a
Capp
will also take care of the mailing
of these. And the sponsor will
get another film blurb plugging
the post cards.

TPA will assure clients that the

Pa., of seven UTP properties to
{Continucd on page 14)

merchandising campaign will au-
tomatically go into action im-

Radio, Television

and TV Film reviews

. appear each week in the Talent Review Depart-

-ment of The Billboard.

In this issue, the Talent

R?;view Section begins on Page 48.
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mediately after the deal on “Cap-
tain Gallant” is made. Figuring
on a 100-market sale of the show,
the cost of this built-in mer-
chandising campaign is spread so
thin that the pro-rated cost per
market is only a couple of hun-
dred dollars. Capp estimates he
will have his cost back on the
promotion after 30 markets are
sold.

Television Programs of Amer-
ica is due to begin peddling the|
“Captain Gallant” show in the fall. |
The show is now before the cam-’
eras in North Africa, and 13 seg-
ments have been completed so|
far.

syndication sales contracts as per-
fectly good collateral, some rough
spots have been put on this pic-
ture recently by the slow pay-
ments of a few of the hard put
UHF stations. And there are re-

ports of slow payments from
some VHF's, too.

The motion picture industry,
meanwhile, has not been standing
still and letting its stature with
the banks dwindle. The latest
plan is for the producer—befor
the picture ever goes into produce-
tion—to get theaters to commit
themselves to play it.

As far as banks are concerned,
this is a great idea if it works.
The concept of having stations
pre-commit themselves to carry
TV film shows has been mulled
continuously in this industry, but

.50 far nothing has ever come of it.

Screen Gems
Names Jones fo
Head Animation

NEW YORK, June 12. — The
long awaited organization of
Screen Gems' animation depart-
ment moved one step closer to
realization this week as the firm
named Volus Jones, who spent 16
Kears at Walt Disney Studios, to

ead up and form the department.

In another addition to its staff,
Screen Gems moved Joyce Selz-
nick in from her promotion-
merchandising post at Columbia
Pictures to take charge of ex-

loitation and merchandising of

creen Gems TV film properties.

The firm is soon coming up
with two new shows that lend
themselves to extensive merchan-
dising. They are “Captain Mid-
night” and “Adventures of Rin
Tin Tin,” Miss Selznick will work
closely with Eli Harris, Screen
Gems' advertising and promotion
topper.

The new animation department
will fill a void which has been in
existence since last fall, in Screen
Gems' TV commercial production
gperatlon. At that time, Screen

ems_and United Productions of
America, which had been han-
dling Screen Gems’ animated pro-
duction, came to a parting of the
ways.

GT Makes 20 Sales
On Feature Package

NEW YORK, June 12.—General
Teleradio Film Division has
racked up sales of its 30 big name
feature films .n upward of 20
markets so far. Among the sta-
tions that have bouglt are
WCAU-TYV, Philadelphia, and

KRON-TV, San Francisco. Quite
a number of the sales were re-
ported to have been for unlimited
runs over four years. That is the
period for which GT has the
rights to the pictures.

The distributor is reportedly
asking record-breaking prices for
the package, which includes such
titles as “One Touch of Venus,”
“Body and Soul” and “Arch of
Triumph.” Altho no figures have
been given out, spokesmen for
GT have indicated that the sales
so far represent & terrific dollar
volume.

Based on the price GT is re-
ported to have paid for the pack-
age, it is estimated it will have to
gross $60,000 per picture to break
even, a figure which has seldom
been exceeded in the feature
field. The price for New York on
a four-year deal is understood to
have been pegged at around $12,-

000 each. On multiple-play deals.

top pictures in this market have
been sold for around $5,000.

Here in New York, WOR-TV's
option on the package, which ini-
tially expired June 1, has been
extended indefinitely. WOR-TV
is pitching one-fourth sponsor-
ships on a line-up that will have
each picture running 14 times in
a week. The station has been
rumored to be close to sale: for
some time, but as of this week no
deal has been made,

Indications are that General
Teleradio, which owns WOR-TV,
will keep the package with this
station come what may, The fif.'-
uring is that these titles could
draw such audiences to Channel
8, that even if the station doesn't
sell the package on its original

lan, it will be able to get all

inds of advertising on the basis
of its fall ratings.

The GT Film Division this
week sent out a presentation on
the package to those stations it
didn't see at the Chicago conven-
tion two weeks ago. In keeping
with the quality of the package,
the brochure is on an elaborate
scale. Each station receiving it
has its own call letters printed
on the cover.
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Wm. Morris Again Turns Down
Syndication for Own Tele Niche

NEW YORK, June 12.—Faced
again with the opportumty to en-
ter the TV film syndication field,
the William Morris Agency this
week decided to remain solely in
the business of sélling talent and
programs,

In this decision, the Morris of-
fice reaffirmed its intention of
going down a different path from
that followed by its rival, Music
Corporation of America, which
has a TV film syndication arm
in MCA-TV. )

Morris’ latest opportunity came
when the J. Walter Thompson
agency turned over the Sheldon
Reynolds video film series, “For-
eign Intrigue,” to the Morris of-
fice. Ballantine sponsors the
show in about 27 markets, and
the agency has been syndicating
the program in other stations.
Reynolds evidently felt that the
agency wasn't doing as well as it
might with the property and per-
suaded Morris to take over.

Morris has nebulous plans for
helping Reynolds with the pro-

Chevrolet Dealers
Option ‘The Falcon’

NEW YORK, June 12. — The
local Chevrolet dealers this week
took an option on ‘‘The Falcon”
for slotting on WNBT. The op-
tion runs until early next week
by which time it is expected that
a half hour on the station will be
made available. The program is
the property of the NBC Film
Division.

The option was taken thru the
Compton Agency, which is the
new advertising rerresentatlve
for the Chevrolet dealers. Camp-

bell - Ewald formerly had the
account,

WO

UL\ \CY
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gram. Most likely, however, it
now will try to get a regular TV
film distributor to take over the
})rogram for the usual 35 per cent
ee.

Morris once played around
with syndication when it tried
selling “The Ruggles” that way.
The agency did not have much
success and after a period of
time sold only three markets. The
result was that it soured on video
film distribution as an activity of
its own.

But William Morris has become
an important factor in putting TV
film deals together. It brought
Hal Roach together with ABC-
TV; Reynolds was sold to Ballan-
tine partially thru its efforts;
Marty Poll and Ed Gruskin, the
producers of “Flash Gordon '
were tied to Motion Pictures for
Television because of its work,
and Cornwall Productxons, which
produces *“Janet Dean,” was in-
troduced to MPTV via the Morris
office.

EYES ON TV FUTURE

Color Labs’ Warfare
Bursts Open at FTC

NEW YORK, June 12.—A dis-
pute between two of the major
color film labs, which kas been
raging behind the scenes for more
than a year, burst into the open
this week when one of the con-
testants took its case to the Fed-
eral Trade Commission, crying
foul. The battle appears to have
bearing on the question ¢f which
process will be most favored
when color TV film comes into
general use.

Pathe Laboratories asked the
FTC to stop the Technicolor Mo-
tion Picture Corporation from
using the word ‘““Technicolor” on
films made in the Eastman nega-
tive-positive process.

Pathe claims that the practice
has lured customers away from
those labs using the Eastman
process. This, it said, has hap-
pened because many in the indus-
try were misled to believe that
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Eastman and Technicolor were
one and the same process and
obtainable only from Technicolor.

A spokesman for Technicolor
immediately replied that the
credit lines *“Color by Techni-
color” and “Print by Technicolor”
are authorized by the trade-mark
laws and have long been used “to
connotc that prints of pictures
bearing such phrases are products
of Technicolor or its related com-
panies.”

He added that in each case the
customer specifies the tvpe of
process to be used.

Wolcott Reply

James Wolcott, executive vice-
president of Pathe replied:
“*Trade-mark or not, Technicolor
is still misleading the public by
putting ‘Technicolor’ on Eastman
processed films.” He pointed out
that for 20 years the word was
a plied on:iy to Technicolor’s

three-strip dye transfer imbibi-
tion process. He charged that it
had lost its identity as a company
trade-mark and has become in
the mind of the public a particu-
lar process.

As evidence that the word re-
lates to a process rather than a
company, Pathe cited the recent
licensing of De Luxe Labs to use
Technicolor’s patented three-strip|
process with the mark “Color by|
Technijcolor-De Luxe.”

REALISTIC
Space Ship
Tour to Bally
‘Rocky Jones’

HOLLYWOOD, June 12.—A
“Space Ship,” rechristened the
“Orbit Jet,” to promote Roland
Reed Productions’ “Rocky Jones,
Space Ranger” telefilm series, has
been set to go on tour June 26
with an itinerary of 20 Midwest-
ern and Eastern cities.

Wynn Nathan, vice-president in
charge of sales for United Tele-
vision Programs, Inc., the series
distributors, said that the ship
was purchased by Archie Gayer, of
St. Louis, who will conduct the
tour on behalf of the series. Among
cities to be visited are St. Louis,
Cleveland, Pittsburgh, Wheeling,
W. Va.; Indianapolis, Anderson,
Ind.; Columbus, O.; Parkersburg
and Fairmount, W. Va.;, New
Castle, Pa.; Toledo, Akron, Easton,
Pa.; Warren Pa.; W:lhamsport
Pa.; Mxlwaukee, Knoxville, Nash-
ville and Dallas.

Burns Kiddie
Show to Color

NEW YORK, June 12. — The
latest entry into the color TV
film sweepstakes is a new 13-
minute kiddie stanza, the Gene
Burns show, which Jules Weill is
getting set for lensing this month
in Washington,

Scheduled for fall release, the
show will feature Gene Burns,
the originator of the ‘“Reg’lar
Fellas” cartoon strip.

Burns will tell a story to be
pictured in cartoon form and will
demonstrate how to draw. Cur-
rent plans call for 104 episodes
to be shot in Eastman color.

Pilot Films in Production
Since April 1

This feature runs once a month in The Billboard’s TV film department.
It offers the most compicte directory available of production of pilot films
and is limited onty by The Billboard's ability to reach all producers in the
industry. Producers who desire to be included should send thceir listings to

rcach The Billboard’s New York office no later than the 15th of each
month, Listings should be for the last full preceding month,
Pilot
Running Shooting How

Name and Type of Show—Star (C Denotes Color) Time Date Selling
BBR PRODUCTIONS, 814 N. Van Ness Ave, Fresno, Caldf,

O’Heanry From Brookiyn—Drama—Many Ryerson.., $:00........ Comp. .o.vv.e- Synd.
FILMCRAFT PRODUCTIONS, 8451 Mcirosc Ave., Hollywood

Mark Twain Theater—Drama—J. Carroll Naish...30:00........ Comp. ......,.Synd.
FRANKLIN TELEVISION PRODUCTION, 636 Acanto St, Los Angeles 49

Litle Champ.—Child.—Charlcs Griffith (C)........ 20 ey o Comp. .o.cc... Synd.

Dr. Jekyll asnd Mr. Hyde—Adven. (C)........ 0o J10W0. . .00, Comp 3 Synd.
HERBERT KERKOW, INC,., 480 Lexington Ave., New York

New York Night Beat—Adven. ........... 3. A5 WR0N .k R ST Nt
McCADDEN CORP., 1040 N. Las Palmas Ave., Hollywood

Deadline—Drama—John Payne ..................30:00,,... IORLE. 1111 o V- —
REID H. RAY FILM INDUSTRIES, INC., 2269 Ford Parkway St, St. Paol

Man in the Kitchen—Cook—Saul Elkins........... 1230, . soiepien mmam |, ooiepie Synd.
SCREEN GEMS, INC,, 233 West 49th St.,, New York

Johnny Nighthawk—Adven.—Howard Duff ........26:30..... SPB Am———taino (oiiie (F Ntl.

Damon Runyon Theater—Drama—Various ....... 2090, o e— e e .. Ntl,

Classified—Drama—Quentin  Reynolds ....cocee... ROV % o srsfe " Srepreseie- NI

Road Ahcad—Drama—Thomas Mitchell ....... PO 0. o+ Vo O s B o Ntl.

Navy Dilary—Adven. .......... o oG « SRl Cer Y 26:30........ —_—) b RS Ntl

THE BILLBOARD SCOREBOARD

Other Films in Production
Since April 1

This feature runs once a month in The Billboard’s TV film department.
It offers most complete directory available of films other than scries produced
especially for TV, and is limited only by The Billboard's ability to reach all
producers in the industry, Producers who desire to be included should send
their listings to reach The Billboard's New York office no later than the 15th of
cach month. Listings shouid be for thc last full preceding month.

Running Shooting How

Name and Type of Program Time Datc Sclling
ATLAS FILM CORPORATION, 1111 South Bilvd., Oak Park, N

The Woodward Way—Bus. Philosophy ............ 28:00........ Comp. ..ovvvopm—

AWLC—Selling Methods .........cc..vn.. Yo tors 12500 ovege 1o Comp. ........ —_—
HARTLEY PRODUCTIONS, INC., 20 West 47th Strect, New York 3¢

Catholic Charities 1954 Appeal .......co0vivnvnnn 70Sec..ovn.nn. e trene e —
KENT LANE, INC., 1253 South Third Street. Loulsville

G. E. Dishwasher—Sales Film ....ccvvneiannnnnns () SR A O Comp oo s o —
TELEMONT PICTURES, INC,, P. O, Box 4555, Los Angeles 24

Lightning—Adventure . .... A S s s LT 30:00: . oo $:3 ........0pen

State Police—Documecntary .......... N Eclh > T SR 30:00........ 630 ........ Nitwk.

13 Diamonds—Drama .........cceovenreencncss PR 1). 1 7-30 ........Synd
TELEVISION SNAPSHOTS, INC., S¢ Plrk Avenue, New York 16

More Room at Home-~Instruction ......... S a0 OO . B g o e O CoF, —_

lce TC& Tlme P ® . BT 0TS T TRN LI BO L ENOGER0e R ON . 3:30 ----- Bea TR L cecvrew F’“

No DiShCS Tonish‘ s ss00ere00roanse Sreoscsecvarsoen 4:30-.....-- = es e oW Qo

Tale of a Teca BES ooooooooooo sesvens e s resesrenras 5:3‘) ..... Pes TN s e v T

Fragrance for Living and Giving........... B laereiis OUNSLNSST: N — Ly iVereraterd —_—

Buffet Party s Lt L CNE LTt e € % & £ o PR T o LTS L S e oy o Sm—

THE BILLBOARD SCOREBOARD

TV FHilm Series in Production
Since April T

This feature runs once a month tn The Billboard's TV Film depanment. It
offers the most complete directory available of production of TV (ilm series and
s limited only by The Billboard's ability to reach all producers in the industry.
Producers who dcsire to be included should send their listings to reach The

Billboard’s New York office no later than the 15th of each month. Listings
shoutd be for the last full preceding month.
Name & Type of Show Runniag No. No. How
{C dcnotes Color) Time Planned Comp. Selling

American Newsreel (Prod.)—DIst. oy Essex Films
Tenth of a Nation—Docum...... AM TR AT 12:00 .5k v 26..... 26....Open

Arrow Productions (Prod.)—Dist. by Television Programs of America
Ramar of the Jungle—Adven. .........cccueuune 26:30..... S 2SN g SR o _

Bruce Chapman Co. (Prod.) Dist. by Bruece Chapman Co.

The Answer Man—Varicty......ocoviviernenenn. 12:30....Cont.... 6.....0pen
Coffman Film Co. (Prod.)—DIst. by Coffman Film Co.

Mcet the Stanfords—Comedy—().........c..... 12:30..... Mty Ty S T Open

The Pastor—Religious—(C) ........ oF A TN 13:00.....26.....16..., cne
Federal Telefilms, Inc. (Prod.)—Dist. hy NBC Film Division

The FalcOD—MYSIEry ...e..ccvecnecnnnncnnenninn 26:00.....39.....—.....Synd
Filmcraft Productions (Prod.)—Dist. by Guﬂd Films Co., Inc.

Life With Elizabeth—Comecdy.......covvveennnen. 15:00..... o 1 S 15.....8ynd
Filmcraft Productions (Prod.)—Dist. by Various

Mark Twain Theater No. 2.—Drama..... ofeko/ofeh e SIOUE oy 26..... 1.....Synd.

Children’s Bookcase—Child. ............. oferareve s A IS00L L - ERB, o1y vy .Synd.

Vignettes—Drama ......cceecveiecccrancone 5 e 155007 = 26 S0 d s Sponsored
Fotovox, Inc. (Prod.)—DIist. by Essex Films

Juniper Junction, U. S. A.—Hillbilly.,..... B0 o 26:00..... 2658 000 243‘.....Open
Frankiin “elevision Production (Prod.)—Dlst. by George Bagnall & Assoe.

Federal Agent Diary—Adven.—=(C).....co0veeinns 80:00.%.0: 0920 . oio s, L e Network
Hartley Productions (Prod.)—Dist. by Hartley Productions

The Marion Palmer Workshop—Women’s—(C)....12:30. .... Doaak . 2.....Free
IMPS (Prod.)=—Dist. by Kagran Corp.

Johnny Jupiter—Child. .......... O S Y o 27.00.....— gsioioioABBle sxo¥ere Sponsored
Medallion Productions, Inc. (Prod. )—Dlst by .\"ed.ll]lon Productions, Inec.

Chris Welkin Plancteer—Child........... W00, s TBOS o kS ke Synd.

Paddy the Pclican—Child. ....... .cevveneees orend 18500k 110 B8 lepe 8 §lgeretive Synd.
MPA (Prod.)—Dist. by Fasex Filins

Television Courte=COomedy .....co.ceenvnncenenen 2620012 Blars 2Bt o 0%t w Open

Reid Ray Television Productions (Prod.)—Dist. by Reld Rny Televislon Productions
Walt's Workshop—Misc. N st 4 26:30....104.....26..... Synd.

Screen Gems, Ine. (Prod.)—Dist. by Screen Gems, Inc.

Adventures of Rmm-Tin-Tin—Child. .............. 2600 w39, .. Zryer National
All Star Theater—Drama ..... A okt DD e w. 26:30..... 78.....78.....5ynd
Celcbrity Playhouse—Drama  .......... veqerine 26:30..... ALl 39k v - Synd.
Big Playback—Sports ..........ccvcveivnenes Novs o 412030 5o S2% v s R T Synd.

Sovercign Produetions, Inc. (Prod.)—Dist. by EBelevision Programs of America

Your Star Showcase—Drama ........... W, o a0 300N o S5 .t S BA T b Synd.
Sportatorium (Prod.)—Dist by Sporm(orrhm

Texas Rasslin—Sport . ... .30:00. ...Com,. 85. .ve.Open

Texas Rasslin=Sport £4:00....Cont....—..... Open
Television Programs of Amerlea (l’ od )—l)lst by Televislon Prozrams of America

Ellcry Queen—MySstCryY ...seecdevccoscsnnsevss.20:30..... B vonofs o .- Synd
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THE BILLBOARD SCOREBOARD

All Non-Network TV Film Series
and Competition, and Their
Multi-CGity ARB Ratings

This chart is one part of a four-week
rating study in which all pertinent data
is given for every non-network TV film
series curfently being shown in markets
surveycd by the American Research

Burcau.

a different group of cities; thus, over
a four-week span, all cities are covered
which were surveyed by ARB im its
atest market studies, Where a city also
was covered by ARB in the previous
month, the [ast rating of cach film
scries alywo {» shown,
Within cach market
programs ace listed under three separate
suabdivisions
prime evening hours, daytime hours on
weckdays and daytime hours on Satug-
duys and Sundays, This I3 to highlight
the developing

periods for TV film. Listing of films
is by runk ordet, scaording to rating.
under each of these time subdivisions.

Al films shown are sold on a syadi-
caled basis unicss they are designated
by a dagger (1). in which case they are
nationally spot booked. Stations, when
designated by an asterisk (*), are UNF
outlcts.

The highest rated opposition program
is shown atoas with cach (ilm scries
listed, and ARB ralings are givea for
programs competing with the top 10
film scries in each market.

For further information on audience
size and breakdown, please consult
American Research  Burcau, National
Press Bullding, Washington 4; $S5t
Fifth Avenue, New York, or P, O.
Box 6934, Los Anccles 22.

Each week this chart covers

shown below,

of broadcast time: The

use of marginal time

May Previous «

ARR Month's Sets
Rating Rating Title, Type and Distributor Station—Day—Time in Use
NEW YORK ...... daeai | A T = T 7 STATIONS

Sign-On to 7 p.m.—Monday thru Friday

17.6..178. .V Supecman—Adv.—Kellogg Co. ............. WNB8T—M, 6.006.3.,.,.323
Top Opp. & Rating: 6 0'Clock Report; Eurly Show. ... 7.4

7.7..13.7..Ciwo Kid—West.—Ziv TV............. e .WNRT—F, 6006:30...... 224
Top Opp. & Ratlng: 6 o'Clock Repori; Early Show.... —

T.t.. 7.1, .1wild Bill Hickok—West.—Kcllogg Co....... WNBT—W, 6.00-6:30..... 218
Top Opp. & Rating: 6 o'Clock Report; Farly Show.... —

$.5.. 5.6..Rocky Jones, Space Ranger—Adv.—United TV. WNBT—Tu, 6:006:30..,..20.2
Top Qpp. & Rating: 6§ 0'Clack Report; Early Show..., —

08.. —.. Big Game Hunt—Adv.—Specialty TV......, . WABC—T, S5:30-6:00...... 20.4
Top Opp. & Rating: Howdy Doody.... =

0.5-. —..Cowboy G-Men—West. —Flamingo Films..... WABC—-M, W and Th,...20,1
Top Opp. & Rating: Howdy Doody.... —

Sign-On to 7 p.m.—Saturday and Sunday

12.4., B6. 'Captain Midnight—Adv.—Wander Co....... WABC—Su, 6:006:3.....30.5
Top Opp. & Rating: Baseball.... 7.7

6.5..12.7. .Range Rider—West.—CBS Film.............. WNBT—S, 6:30-7:00...... 14.6
Top Opp. & Rating" Paul Killiam; Art Linklelter. ... —

6.2.. 8.1. Ramar of thc Jungle—Adv.—TPA............ WPIXK=—-8, 6:006:30.......15.5
Top Opp. & Ratiag: News; Feature Repoct.... —

$.5.. 49. Hopaiong Cassidy—West.—NBC Film........
Top Opp. & Rating: Space Fuanies; Pioncer Playhouse,.., —

3.7.. 3.1. . Art Linkletter and the Kids—Comedy—
GBS PHM: oo ootk imaidstodostoss vesese WCBS—8, 6:45-7.00......149
Top Opp. & Rating: Range Rider..,. —

28.. 1.7. . Paul Killiam—Misc.—Sterling TV............WCBS—S, 6:306:45.,....14.3
Top Opp. & Rating: Range Rider..,, —

28.. — . .1Captain Midnight—Adv.—Wandcr Co........ WOR—S, 6:30-7:00.......146
Top Opp. & Rating: Range Rider..,, —

2.3.. —..The Visitor—Drama—NBC Film..............WNBT—S, 6:006:%......15.5
Top Opp. & Rating: Ramar of the Jungle.... —

22.. 3.3 Roller Derby—Sports—Consolidated TV ...... WABC—Su, 4:00-5:00..... 24.7
Top Opp. & Rating: Baseball.... —

21.. —. Big Game Hunt—Adv.—Specialty TV........ WABC—S, 10:10-11:00..., 4.4
Top Opp. & Rating: Here Is the Past, ... -

1.7.. —..Time for Beany—Child.~Consolidated TV.. . WC8S5—S, 8:30-9:00...... 4.8
Top Opp. & Rating: Saturday.... —

1.4.. 5.4.. YAdventures of Blinkey—Child.—Amer.

MUMBE Prod .....coweenie.ce vgsefie I 0 G WARC—S, 11:30.11:45.... 7.9

Top Opp. & Rating: Rocket Ranger,... —

L!.. L.7. .Drew Pearson—News—MPTV ..., Nood¥: . 8. .4 WABD—Su, 6.00-6:15.....309
Top Opp. & Ratinz Captain Midmght. ... —

09.. 2.1..t)olinny Jupiter—Child.—Hawlcy and Hoops. . WABC—S, S:W-6:00..,... 19.4
Top Opp. & Rating: Kentucky Derby; Short Story Thealer. .., —

0.8.. 0.3, .Night Editor—Drama—Mansfield ............ WABD=Su, 6:156:30,....30.1
Top Opp. & Rating: Captain Midnight, ... —

08.. —. 8iz Game Hunt—Adv.—Speciaity TV........ WARC—-S. 4:00-4:30...... 14.3
Top Opp. & Rating: Baseball.... —

83.. 1.5. .Cowboy G-Men—West.—Flamingo Fiims..... WARC—S, 4:30-5:00......11.7

Top Opp. & Rating: Baseball,... —

7 p.m. to Sign-Off —Monday thru Sunday
21.4..20.4..D. Fairbanks Presents—Drama—

17.2..18.9,.
16.3..15.1.
130..002..
1.t.. 7.4,
96.. 78.

9.3..10.1,,
8:2..13.7..
70.. 46..
66..12.7..
3.9, » Y .
54.. 27.

S4.. 66.
53.. 3.7..
S0 LT
45.. 46

39.. 17.
a.t.. 06,
31.. At
2.9...2.3.
28.. 26.
28,. 34
£38.. 09..
26.. 14,
23.. 26,
2.5.. 34,
23.. 26.
23.. 26,

.1 Led Three Lives—Adv.—Ziv TV............ WNBT—Su,

_Amos 'n' Aady-~-Comedy—CBS Film.....

.Joe Palooka—Adv.—Guild Films.............WARBD—S,

.Inner Saactum—Mys.—=NBC Film,..........

.Lifc With Elizabeth—Comedy—Guild Films... WABD—P,

Interstate TV .......... S Yoh o o0 TP o WNBT—W, (0:30-11:00...38.9
Top Opp. & Rating: Blue Ribbon Bouts; Sports....157
Forcign Intrigge—Adv.—J. W. Thompson....\WNBT—=Th, (0:30-11:00,..42.5
Top Opp. & Rating: Place the Face—17.7
10:30-11:00...51.1
Top Opp. & Rating: What's My Line?....33.2
Favorite Stoty=Drama—Ziv TV............. WNBT=—NM,
Top Opp. & Rating: Studio One....24.0

... WCBS -8,

10:30-11:00,..51.7
10:30-11:00... .48.8

Top Opp. & Rating: Your Hit Parade.,, .34

Badge T714—Adv.—NBC Film...,.. BB P A o WOR—W, 9:00-9:30..,...67.2
Top Opp. & Ratinz: Kraft TV Theater....29.1

Mr. District Altormney—Adv.—Ziv TV........ wCBS—-S, 7.00-7:30,.....24.4
Top Opp. & Rating: Man Against Crime.... 7.9

Annic Onkley—West~—CBS Film, . ... MR sTeL WABD-—S, T7:30-8.00...... 39.7
Top Opp. & Rating: Beat the Clock....21.8

Racket Squad—Adv.—ABC Film............. WABC—M, (0:00-10:30...63.6
Top Opp. & Radinz: Robt. Montgomery Presents. ... —

Duffy's Tavera—~Comedy—MPTV, ...... R o c oo WNBT-—-M, 7:00-7:30...,.33.7
Top Opp. & Rating: Early Show. ...

Dangerous Assignment—Adv.—NBC Film.,... WOR—W, 9:33-10:00.,... 65.5
Toep Opp. & Rating: I've Got a Sccert. ... —

Janet Dean, RN.—Drama—MPTV....,......WNBT-T, T7:00-7:30...,..24.2

Top Opp. & Rating: Early Show..,., —

7:00-7:30......24.4
Top Opp. & Rating: Mr. District Altorney.... —
Liberace—Music—Guild Films. .............. wWPIX—F,
Top Opp. & Rating: CBS News; Perry Como.... =

7:30-8:00...... 43.2

.Boston Blackie—Mys.—Ziv TV, .., | PR = WABC—F, 10:00-10:30....58.1
Yop Opp. & Rating: Cavalcade of Sports.... —

.Heart of the City—Drama—United TV........ WABD—T, 10:00-10:30....53.2
Top Opp. & Rating: Danger...., -—

.City Dectective—Mys.—MCA-TV... ., e.c.cvv...WPIX—Su, T7:20-8:00...... 61.3

Top Opp. & Rating; Jack Benny.... =—

.Little Theater—Drama—Tee-Vee...... T, LAYNBT S, 11:15-11:30....18.5
Top Opp. & Rating: Late Show,..., —

My Hero—Comedy—Official Films........... WABC—M, 8:30-9:00.....75.0
Top Opp. & Rating: Godfrcy's Talent Scouts.... —
.Capturacd—Mys.—~NBC Film..............c... WOR W, 10:00-10:30....61.6
Top Opp. & Rating: This Is Your Life.... —

.China Smith—Adv.—Nat'l Telefilm Assoc..... WABC—Tu, 10:30-11:00...42.5

Top Opp. & Rating: Place the Face.... —

TWOR—F, 9:30-10:00...... 589
Top Opp. & Rating: Qur Miss Brooks..,, —
Paragon Playhouse—Drama—NBC Film. . .... WOR—S, 10:00-10:30..... 53.9
Top Opp. & Rating: Your Show o1 Shows.... —

.Captured—Mys.—NBC Film........... veeee s WOR=S, 9.)0-10.00...... 63.1
Top Opp. & Rating: Your Show of Show;.... —
.The Unexpected—Drama—Ziv TV.......c..... WABC—=M, 9:30-10:00....65.5

Top Opp. & Rating: Red Buttons.,., —

.Front Page Detective—Mys.—Consolidated TV. WABD—F, 8:00-8:30...... 57.4

Top Opp. & Rating: Mama,.,, —
8:30-9:00.....58.6
Top Opp. & Rating: Life of Riley.... =

.Life with Elizabeth—Comedy—Guild Films, . . WABD—M, 8:30-9:00.....75.0

Top Opp. & Rating: Godirey’'s Talent Scouts. ... =
{Continued on page 12)

IFE Plan Gives U. S. Distribs
Residual Overseas Markets

By JACK SINCER

NEW YORK, June 12.—Firmly
convinced that international dis-
tribution of TV film series can
pay off, Italian Film Export here
1S planning soon to offer Ameri-
can distributors an opportunity to
draw in worid-wide distribution
coin on their series,

IFE’s move is the latest to spot-
light the vast source of residual
coin potentially available to TV
film producers and distributors
from the overseas markets.

_IFE's plan, still in the forma-
tive stages, is to utilize the dub-
bing and world-wide distribution
facilities of Radio Audizione Ital-
iane Televisione, Italy's govern-
ment-protected radio-TV organi-
cation, to handle distribution of
American TV film properties
thruout Europe, South America
and elsewhere in the world.
Preliminary thinking calls for
RAIT to put up the money and
arrange for the dubbing of the
American films into French, Ger-
man Spanish, Portugese and

FOREIGN TV

IFE and Zivﬁ
Talk Dub of
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