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Pick Your Own Fi’;
Music’s Fall Drive
To Cover Them All

Competition Strong for Big Season;
Stores, Mfrs. Gird for Giant Push

By JOE MARTIN
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Fluct Crowds Rush [NBC-Tv's STAR

- o LINE-UP LIKE
If Albums Are Plush

A MILKY WAY
_ Mr. Collector Takes to $25-$100 Sets mier o 105 name arit
- Like John Doe Goes for 69c Records

number of top-name artists
have been signed by Max
Liebman to appear on the
NBC-TV color spectaculars
proviously impressed visitors by which he Is producing once-
bulk and flash now dwindled to
8 paltry dfeveral inches. Nothing
be- | visual here for the proud host to
gloat over.

monthly on turday nights
However, how much different

To the previous roster of
Betty Hutton and Jeanmaire,
and the acquisition of rights
to “Lady in the Dark” have

been added the New York ket for phonographs

The some-

the visual trappings of RCA Vie- City Center Ballet and 14 ML what smaller phonograph produc-

tor's “Pines” and “Fountains of other acls !nﬂﬁf‘lnr‘fﬁf_ﬁ: ;If:ﬂvpggnnﬂ;;;; i"I'.'."u including those “'f‘lu concen-

of | Rome"” package, with its record The latter include Judy |and record industry is now prim-ifr‘*'" all their efforts on players

ce of P‘Ckﬂﬁf‘d in a hard-covered, de| Holliday, Nanetie Fahray, ing i1lself for what looks like its and those who turn out other

course, | luxe illustrated book, and the, Janet Blair, Dick Shawn, Bil | most competitive and biggest fail | S/eclronic  products, are alsa
sell In| performance led by Toscanini.| and Cora Baird, Jack Lem- |gelling season ready with heavy promotionsl

wtor sold more than 100,000,
This was a set to show ns well
lay | as hear.

a “Pines.” “Founlains"

“Pines"” and “Fountains,” inci-
out at|dentally, iz an example of record
company prestige at stake, rather
than profit. Yictor insists it lost
: money on each of the albums it
] phenomenon brack- | $old al $3.92, the price of a single
ols U mijor repertoire cate- | 12-inch LP without trimmings
wtles. and s .mut as noticeable | But it also served to lead the line.
aréa as the classical | It helped move records to deal-
100, felt its impact. Per- | €rs and bring cuslomers into the
: | be too long before | stores

he folk and blues fields will sim-| On the pop side one of the most

- | and merchandising budgels. The
That the last half of 1954 will | manufacturers who i],‘irr:n:”r- hoth

be a big six months for the selling | recorda  and phonographs, of
of new records and record play- | course, will drive hard on the
stfong. fecling amon. retalers. | Lets and sl sound with farpe
3 . . | ] B N L nrg
distributors and mnr‘.u[ﬁclurers.'ﬂ-n;r' campaigns ’
That the next six months will see | Retail Level
fierce compelillon on all levels |
Mcu.r"b_.q '-_ﬂ‘.lld_tlnt fr,“m a reviecw ﬂ“ Ihr" rl'lﬁ'll Il"".’l"‘L 1!1f" rll."'ﬂ”!ﬂr
of manufacturer plans and a look- | utlets for phonographs will now
see at recent changes at the retail find themselves competing with
and wholesale levels. syndicate stores, drug chains .‘i_:lld
Mér. List mail order houses, all of which
- ¥ | are known to be planning more
Among the manufacturers “flm*lwliy in this field. The re-

record playing equipment, the| newed public interest in recorded
mammoth producers like Admi-| music will undoubtedly resull in

mon, Frank Sinatra, Jack Bu-
chanan, Elleen Barton, Rod
Alexander and Bambi Lynn,
Henry Fonda, Steve Allen
and two foreign artists. The
foreigners are Jean Carson
English comedienne, an
Jacques Teti, French comic
and pantomimist

The above talent has not
been scheduled yet for any
specific show, nor has billing
been established, altho some
doubtiess will be starred,
while others will appear as
fenture supporting acls. The
first two spectaculars, teeing
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- ncturers N S0 en-| memorial u_llimm Ive Li" 5 Or that order. among others, are training their| Perhaps the most dramatle
oo I‘jnﬁ 'th.l lh[‘,’ e H-Eht"du‘- iConbinted on M O 261 hl;__f pl’{;ll‘l"l.l"ltlﬂl'lﬂl Euns on the mar- l'h-tl]"ll.:l."_i. many al which have
ing h atts an o heavier basis taken place already, are those

lhan ever before. Thgy will be - which affect the sales of phono-

eyt lmd "F:-::r ﬁt;:‘::; graph records. The mail order

firmsg are not ps sirong, butl 1n

their slead have come the drug,
_ operas by their food, and other chain outlets
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“_ eatmer one the first non- . Experiments with selling
""'IT_E 5 mr:h s Was standard pop records on news-
"initinl Casals Festival set, re-

sammer and in the fall

=
el

fater this
i1}

he nit stinds are still being made. ‘The
s bia Records in biggest book mail order [irm,

Book-of-the-Month™ Club, is ap-
parently quite serious about mov-
ing into the record business.
Bell Label
Perhaps the rack-jobber and
low-priced pop label operations
have shown the most dramatic
results in the past year. The Bell
label distributed by Pocket
Books, Inc., for example, com-
pletes its first year in business in
Seplember and has already
learned that it can sell its version
of a pop hit for a full 90 days
after the sonp as originally re-
corded is no longer in demand.
Bell's average return on pop
releases has been only 2.7 per
cent, with the highest return run-
fComninued on Jupde c0)

New Players
For All Tastes

NEW YORK, July 10. — The
competition for the consumer dol-
lar to be spent on phonographs
hag brought forth some unusual
new phonograph models and s
expected to come up with addi-
tional equipment of a special na-
ture. Recently introduced were a
portable radio-phonograph which
operates on electricity or baltery
and a phonograph which not only

lay: recards but also screens a

aleidoscopic pattern.

There is a a clock-radio-
phono combination in which the
clock starts and stops the radio
or the phonograph. Most of the
ingenuity, however, ia in the cab-
inctry and use of eolor. You can
buy a phonograph in any shape,
sivle, size and ecolor to malch
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NBC Mulls Revolutionary Tape
Policy as Live Radio Substitute . . .
The NBC Radio network many completely
revolutionize AM web operations by putting
into effect a policy whereby affiliates would
be supplied with programing in advance,
on lape. s would eliminate vir-
tually all live network programs except such
spot news events as presidential addresses,
eleclion coverage and ma)or sporis evenls,
. - Page 1

New CBS Color Tube Hastens

Tint Medium's Full Development . . .

Color TV may come to fruition well ahead
of schedule ﬁm to the intense competition
which kicked off this week with the unveiling
of the new CBS 19-inch color tube, and Mo-
torola's announcements of three receivers us-
ing that tube. . . ..Page 3

TV Film Distribs Start Sales

Drive for Nat'l Advertisers . . .

With four new national advertisers sold on
syndicated film, the distributors are only just
beginning the big game hunt for next season.
Meanw many of the leading regional
sponsors of film shows are increasing the
number of markets for which they buy,

Page &

Pluagers Tell All—A Brill
TR OR Y ot
raternity’s mos
colorful members Iu:}:glﬁ on TV this week
as actors in a -in-the-life-of-g-song-writer
film on CBS-TV's “"Morning” show. . . Page 12

Vienna Philharmonic Sues 3 U. 8.

Record Firms for $1.000000 . . .

A suit brought by the Vienna Philharmonic

agalnst three American record manufacturers
an injunction barring the release of al-

legedly. unauthorized rﬂ:ﬂ'd].ﬂfl the or-
chestra. Damages totaling $1 are
SRR, . .. hsensesennsetminds ey i Page 11
Disk J Swilch 1o 45 r.p.m.
S.owed by Lack ...

If it i=n"t one thing it's another. Just asz the
record companies get a few New York disk

MERCURY'S BIG SUMMER HITS! SEE P!

jockeys ready to use the 45 r.p.m. disks, or-
ders for 43 turntable conversions become so
heavy that a lot of stations have o wall two
manths for equipment. ............Page 12

Las Vegas Holels Pul Bands on

Notice in Answer to Wage Demands . ..

Las Vegas hotels put all their bands an notice
as m reply to bands' demand for a 25 per cent
rise. Gambling rooms threaten to use name
bands instead. Maintenance men strike Vegas
hotels and put picket lines sut Page 58

Calgary Stampede Show Heads

For New Attendance Record . . .

Calgary Stampede and Exhibition was on ils
way to a new record attendance. Thru the
fourth day of its six-day run, the paid gate
was 11,000 higher than to the corresponding
point last year its peak vear. .. Page 72

Spending Was Off Despite Big

Crowds at Fun Spots July 4th , . .

Fourth of July, traditional big day for Lhe
nation’s amusement parks, generally brought
only fair business to Eastern and Midwestern
funspots. Crowds were big but spending was
off at most places. .. O Page 79

World's Coin Buyers Sel

Record U. 5. Export Pace . . .

All-time high for first quarter tops §3 million,
139 per cent above like period last year,
paints to [ifth straight record vear. Page 106
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TAPED WEB SHOWS TO
REVOLUTIONIZE RADIO?

on Way Out, Other

Changes Imminent, NBC Meet Hears

Hy SAM CHASE

NEW YOREK, July 10. — Net-
work radio may be in the process
of revolutionary changes which
eventually will change the entire
face of web broadceasting. This
outlook is based on developments
discussed at the NBC-Radio affil-
jates meeling here last week,

Station execs who attended the
conclave came awayv exhilarated
with some of the ideas tossed at
them by NBC President Sylvester
(Pat) Weaver. Not only was a
glowing sales picture painted for
them by radio veepee Bill Fine-
shriber, but some of the futlure
prospects suggested by Weaver
and others kicked around by the
station men themselves sent them
back to their outlets feeling
highly optimistic about the fu-
ture,

Perhaps the most immediate of
the radical changes discussed is
one which would have the web
diseard the traditional use of the
telephone company’s long lines,
which link up the stations on the
skein. This would mean an im-
mediate savings of about $6,000..
000 per wvear for the network,
According to one of the station
toppers at the session, the junk-
Ing of this wire technique, which
has been part of networking since
webs came into existence, would
mean the transformation of NBC
into a virtual “tape™ network.

Programs In Advance

g | selling the traditional 15, 30 and

Weaver also pointed up lhe
| potentials of what he called
“beamed broadcasting,” a con-

would, of course, be local. Also,
advertisers would continue to
Place orders for stations thru the
network sales offices, rather than
individually with outlets,

Altho no timetable could be
secured on the “tape web” plan,
some excces thought it feasible for
as early as this fall, while others
indicated it might take a season
or two longer to work out details

Altho these new langents into
radio’s future drew the bulk of
attention of those attending the
sessions, other items came in for
much discussion. Weaver told the
execs that the editorial, or maga-
zing concept must be applied to

stressed that it is futile to con-
tinue to think along the lines of

60-minute time periods, but that
sponsors must be brought in on
an 1nsertion basis, In ithe way
which has proved so successful
in video.

tinued development of the maga-
zine concept. This calls for spe-
cialized programing for specific
listening elements, which ecould
be sold to the specific advertisers
geared to reach such an audience
Thus, there will be developed

the radio web as it has in TV. He|

| lationships. Robert D. Swezey, of

in the magazine field, and which
go after much the zame type of
i;pun.wr,-. a2 use those puE'Ht:av
10NS,

. Hardly discussed at all, nccord-
mg to station men, was the web's
plan to slash compensation Lo af-
filiates by 20 per cent durin
evening time periods. This woul
enable NBC to effectuate a raige
in  the discount structure to
clients, keeping pace with a simi-
lar move instituted by CBS. The
discussion on the subject was
limited, it was said, not because
of lack of interest in the topic
but because ils adoption was re-
garded as a foregone conclusion
and a necessity in the competitive
gituntion existing.

The present affiliates’ subcom-
mitlee was named the permanent
executive committee of the proup,
constituting a vote of cnnfﬁiencf
in the future of web-affiliate re-

WDS, New Orleans, continues
as chairman of the group. Other

pSaperstein TV Enterprises has

commiltee officers are Roberl
Hanna, WGY, Schenectary, N. Y.
and E. R. Vadeboncoeur, WSYR,
Syracuse, vice-chairmen: Harold
Essex, WSJS, Winston-Salem,
N. C,, secretary-treasurer,

Alzo continuing on the commit-
tee are Paul W. Morency, WTIC,
Hartford, Conn.; George Norton,

more programs which do for ra-
dio what publications such as the |
Saturday Review of Literature, |
Business Week and Scholastie do |

WAVE, Louisville: Milton
Greenebaum, WSAM, Saginaw,
Mich., and Richard H. Mason,
WPTF, Raleigh, N. C.

SONGS SOOTHE
BUMS’ BREASTS

NEW YORK, July 10.—The
Brooklyn Dodgers' recent los-
jng'ﬂlri:}.k this week inspired
a  touching programin -
lure by local indie ??NE?L
The station has scheduled a
special  15-minute segment,
“Music for the Dodgers,” de-
signed "to provide musical
encouragement and spiritual
uphft” to “dem bums"” and
their fans.

The program, which airs
nightly- over Art Ford's
"Milkman's Matinee,” [ea-
tures marches, viclory songs
and their ilk. Decca's new
baseball disk, "Say, Hey, Wil-
lie Mays,” of course, will be
banned from the line-up. The
station promises to pgive
“equal time" to other teams,
when and if they need simi-
lar musical consolation.

Abe Saperstein
Sets UpinN. Y.

NEW YORK, July 10.— Abe

ned New York offices in

mpire State Building here. Fay

Saperstein and Walter Kennedy
are in charge.

They have been showing the
firm’s first offering. a gquarter-
hour TV show for kids titled "Kid
Magic," to advertise agencies and
networks.

Meanwhile, Prexy Abe Saper-
stein is in Europe scouting scenic
and sports films for TV release
in United States in the fall and
winter,

The new method of operation,
should the web press I.’nm'ard|
with the plan, hh{-{]}* would h:n*t.l
a week's schedule of shows sent
in advance, on tape, to each affil-
late. Altho the outlay for the
tape would be considerable, after
use the programs could be erased
and the tape returned to the web
for recording of new material
4his would eliminate a central
orginating point in the sense of
live, instantancous broadcasts and
virtually all web offerings would

be “ranned"” except for such air- budget running close to $1 million | motion job which will be the big-
ings as presidential messages and |® Year may be established for the [est ever undertaken on an indus-| (Bud) Rogers, WSAZ-TV, Hunt-

major news coverage, including|
elections and =ports events
Ultimately, this sysiem could
be expected to evolve into a form
of “"syndicated radio,” in which|
AM stanzas would be supplied lo|
stations In much the same way
that film syndicators supply their |
TV film series. to video outlets.
However, insofar as a network
such ax NBC is concerned, it
would differ from the syndication
of transcribed or taped radio
stanzas in Lthat all the web’s affil-
lales would take a show for airing
in the same time slot on the
game evening, bul the origination

$1 MILLION PER YEAR BUDGET?

That’s a-Topic to Be Studied at
TV Sales Promotion Bureau Meet

WASHINGTON, July 10 —

industry’'s new nationwide TV |

gales promotion bureau,

A single all-industry TV sales|an organization table will be set upi Hepr:.r W. Slavick, WMCT, Mem-
lﬂhw, and George B. Storer Jr.,
2tlorer

bureau, representing the combined |
efforis of the National Association
of Radio and Television Broad-|
casters’ TV Board and the execu-|
tive commitiee of the TV Adver-
tising Bureau will be launched
further on s way al a meeting
scheduled to be held here August
5 by a 10-member committees which
was created last week to form the
new bureau (The Billboard, July
10).

The new all-industry committee
is expected to pave the way for the

UNION SHOP PLANS

HALT TWA

Negotiations With Networks Break Down:
Writer Board Empowered to Call Strike

- NEW YORK, July 10—A unan-
imous decision was expected this
weekend o be reached by Tele-
vision Writers of America to
strike against NBC, CBS and
ABC, following the breakdown
today of negotintiors over salary
and union shop issues. The unan-
imous decision was predicted by
TWA officials following the
Western Region’s non-contested
vole for the strike. Effective date
of which will be withheld until
the organization’s members can be
informed 24 hours in advance.

Western Region President, Ben
Starr, in Hollywood indicated
that, while the current issue con-
cerng wrilers of live network TV
programs, the strike doubtless
would affect writers of telefilms
for the networks who, he said,
would respect the union's picket
lines. The three networks, Starr
said, bad been informed of the
union’s stand and the support of
telefilm wrilers and other union
members who, he felt certain,
would abilde by TWA's stand.

TWA leadership s understood
fo be apprehensive that the net-
works will take advantage of the
Japse to stock up on scripts for
Betxl season on their own terma.

TALKS

The union will probably try to
put a damper on this by striking.
TWA's deadline for gelting a
contract is Auvgust 3. That iz the
date on which its certification
from the National Labor Rela-
tions Board expires. If any one
of the other writer unions in the
field challenges TWA's jurisdie-
tion, another election among TV
scriptwriters will be held.
Delay io October?

If this happens, it would prob-
ably be October 1 or 15 before
negotiations could be resumed,
sinte the election itself would
take at least six weeks. The ne-
gotiations have been going on
gince October, 1953,

The nelwﬂrits, which originally
proposed $330 per hall-hour
script, on a one-shot, commercial
basig, had, when negoliations
halted, come up to 3425, The
union, which started with a $1,000
proposal, had come down to $715.
The negotiations had been pro-
ceeding smoothly, according to
reports, until the web representa-
tives refused to come to térms on
the union shop issue. The union
men are said to have promised
the webs to return to the confer.
ence table any time they are
ready to negotiate this issue,

A [ vast budget for the TV sales pro-|eastler

trywide scale,
Al the upcoming meeting here,

for the first time. The organization
structure will be in keening with
recommendations made at last
week's NARTHB meeting with the
TV AB's executive commiltee,
which resulted in plans for the
merging of talent of both organiza-
Lions

A mnjor problem still lies ahead
on the question of how funds will
be raised and how wvarious In-
dustry segments interested in the
plan will contribute.

The bureau will operate on a
budgetl of its own, independently
of the NARTH,

The new bureau's operations

will be closely related to the
NARTB TV ecirculation project,|
which is expecied to produce a

nationwide audit of TV sets in use!
on a county-by-county basis.

The 10-member committee which
will meet here August 5 1o shape
final detalled ‘plans for the new

bureau I8 made up as follows:
Campbell Armoux, WTAR-TYV,
Norfolk; Kenneth L. Carter,
WAAM, Baltimore;: Roger W.

Clipp, WFIL-TV, Philadelphia;
Merle S. Jones, Columbia Broad-
casting System, N. Y.: Clair

H. McCollough, WGAL-TV, Lan-

Mutual Nears
Hefty Night
Buy by Ford

NEW YORK, July 10, — The
Mutual Broadcasting System re-
portedly is getting set to pull in a
hefty slice of nighttime business
from the Ford Motor Com any.
It’s understood that a deal for
Ford to pick up the 9:30-9:55 p.m.
segment across the board is close
to finalization. Programing for
the period would consist of a
brace of mystery shows.

The Ford nighttime radio buy
follows the emergence of a period
aof cut-throat competition among
auto-makers, which has been
marked by a heavy increase in
TV advertising by the car firms
{The Billbo July 10).
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Pa.; Richard A, Moore,
HT‘I“'& Los Angeles; Lawrence H.
inglon, W. Va,; W, D, (Dub) Rog-
ers Jr.,, KDUB-TV, Lubbock, Tex.:

Hrodacsting Company,
Miami.

NBC Negofiates
With Buttons

NEW YORK, July 10—Nego-
tiations were hot and heavy this
week between comic Red Buttons
and NBC-TV. Buttons recently
wound up his CBS-TV contract
deal and is free to negotiate
elsewhere.

It's understood that NBC is
keen on using Buttons in its color
spectaculars, rather than to star

Grable-James
For Hour ET's

World Bmﬂmﬁﬂ? s tais
week sipned Betty Grable
Harry James to star in its he
daily series of transcribed she
that it is selling to its syubscribe
under its Eun&el‘ lan. .
which is being mrﬁ for nnlaﬂl a
disk; iz due to be avallable r
piring begi ber 15,

Each ho sn:]c;‘ﬁh Enuf Progra

has 15 spot availabilities.

Dick Lawrence, World sale
marager, said that 325 statior
subscribers had signed for &
ComET program in the less !
two months it has been on sa .
This includes over 25 new World
subscribers. This series will mark
the Grable-James family's debut °
as regular radio stars,

LIVE BREAKS

Ohio Video
Qutlets Set to
Make Them

NEW YORK, July 10.—One of
the Midwest's leading video sta-
tions launches a policy next week
by which adv can buy live
chain-break announcements any
hour of the day. Tad Reeves, pro-

ram director of WBNS-TV, Co-
umbus, O,, said that henceforth
the station will have ecrew and
facilities available from 7 am. to
sign-off to produce live commer-
cials to run up to 28 seconds. The
station will provide slides, film
inserts, special effecls and setls
as required. A

The reason for setting this pole |
icy, Reeves sald, was to accom-
modate advertisers, local or na=
tional, whose needs hs to .
make the production of a filme
commereial  impractical. No live:
spols have been sold yet. In pro-

ram time, WBNS- is sold out
or the fall

JWT May Get
Sylvania Acct.

NEW YORK, July 10.—Reports
were circulating this week that'
the Sylvania account would move
from Roy Durstine and Cecil &
Presbrey to J. Walter Thompson'

this fall,

The account is loosely esti-
mated at $4,000,000. Its lamp
division is handled by Roy Dur-
E‘hﬁ% and the set division by

Sylvania’s TV show is "Beat
the Clock™ which is on CBS-TV

-
£

-+,

-

him in a show of his own.

Saturdays 7:30-8 p.m.

Colgate Makes Solid -
Daytime Buy on NBC

NEW YORK, July 10.—Colgate-
Palmolive moved solid] into
daytime TV this week, {ILI'I its
nighttime situation is still unset-
I'IL-d.h'I'I'u.' a;iﬁvuﬂiser nmdedl di-
rect buy of minutes per day on
NBC- for the fall. ?fm-ﬂtmd
12:30-1 p.m. and 4:45-5 p.m. daily.
No decision was ex d imme-
diatel on what programin
wnutd" be installed here, but i
was certain that the late after-
noon strip would get a soap
opera.
pEnlgnte appeared to be as far
as ever from a decision on its
Wednesday, 9-9:30 pus period on
CBS-TV. So far it has rejected
every program proposal ;’:ﬂdﬁ b

it NCies. €
is that 'Eéjiri}e It " will stay
there until January.

The William Esty agency was
Repunat S0 series

documentary

that might wind up as the Te-
Flmmeﬁl: for “Strike," starting
in January.

Meanwhile,

laboratories to

Y

‘Hot Kine’ for
Color Not Yet
NEW

YO J
NBC-TV hnfluw ‘l?le

color kinescope recordin
T‘E"nrihuwx, e time nge:d

|
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would like to know that Hﬂ
Man. songs are the choice of Chalrotte,

called| Bill Jenkine, KSTA, Coleman,
*“Where's Chuck? Listeners are | Tex. also explains his format to
whete | us this week: “The hi%. show

re-{ here at KSTA s the nd.'
daily. The|] have been told, that if nothing
else, it is unique in that T feature
ugust 9. ness area or landmark and lis- | mainly the very late tunes, hot off
teners calling in to identify it are | (he I rarely air the old or
ﬂﬂm only length of a reeord | {he hit tunes. The old ones have
answer. . . . P ul Dubosa.|yory little sales potential and the
WKAB, Mobile, Ala, is in theé|hit tunes neoed no further El .
middle of an amateur deejay con- | ging 1 use the "Bandstand Cam.
test at this writing. era’ which is operated my

Jimmy Kilgo, WIST, Charlotte, | mythical engineer,

N. C. writes: “Just a note 1o ex- | burg (and he receivea a good deal
plain that the songs we name are of mail). Mnil comes in from all

; speakers, 1
e - ditional TV authorities will

like move upward, |natl Forum of the Alr” le rmed . accurate tabulation of all re-|corners of Central West Texas,

1 h em his - alternating chairmen of .ﬂuh made on our night show, |sometimes reaching more than

Louis J, Paradiso, | to a non-profit mnization which clinics. e receive approximately 450|500 requests a week. And most

: has lrl.'lhﬁ- aren‘t de- of mail e?nch week for our | important, the sponsors love the

K from his lncome tax re. P&G Renews Soaper Right show, Kilgo's Korner' We |show.”

turns. The U. S Tax Court ruled, NEW YORK. July 10. — The record each request we receive| Ronald A. Scully. WLBK, De-

o says that while the radio forum pro- | cRS-TV soaper, for To- and on Saturday night present Kalb, Ill, is featuring the “Arm-
mare for and serv. |gram is educational, a substantial | marrow.” has been yenewed by |these songs in the of their | chair Disk Jockey Show.” Listen-

they last year and |part of the effort by the non- | Proct oth ularity on our ‘Musical Stair-|ers submit lists of 10 songs, and
is up. - profit league which lj;;lnmrt':] it wﬂk:_r m.mﬁfwfw:ﬂi:h "l.ial'l Eﬁ'-' The last Saturday of each|“out of that list we pick a 23-
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sides the regular

1
g

- | t into partisian political activ- | 12:30-12:45 p.m. across the board, month we nt the “Musical | minule program Gifta for the

T DEBATE" R e o dlta | p *of the 4
FOR 55 ty us lity as a has completed nearly three years | Stairwa the month. . . . the | winners are donated by sponsors
WY charitahle nrgmi.utlc?:‘:l v l|E‘m the E:I: L most r:quﬂt:-d tunes for thelon the show, We now have a

waiting list of listeners to run the

™V show for seven weeks hence. The
free-wheeling admit- Billboard continues to be a great
itol Hill hearings will

Accelerating Production Race | oo

ronlinue w t much chance of

ping resolved this session. A

. '__-h:“'1 ruled subcommittee which Ehune requests and playing them
artd both sides of the controver-

¥ from lawmakers, will get an-

g e s Will Cut Cost of Color Sets [Hilimers s

men, will leave the question for Change of Theme

gy Congress. NEW YORK, July 10.—A com- license. The Chromatron is the| Chromatic chief Hodgson said| Skip Erwin, WTMV, East 151_
¥ ADS LOOK petitive race may be shaping up | sole rectangular tube thus far. that sels m:l]inf al $500 and l.ﬁﬂﬂ Louls, 1L, is heading for New
ETTER TO F1C ... which would serve to bring down| Charles F. Stromeyer, president | are quite likely as soon as the|york on his vacation. . . . Dem

" commercials are improving the cost of color TV receivers to | of CRS-Hytron, stated that pro- Paramount tube starts coming off | Sherman, WLYN, Lynn, Mass,
P ‘|a point where mass circulation | ductive capacity at the firm's|the assemnbly lines, which should | has joined Charles Roberts Asso.

‘“"'TH'T till;l.‘:!l-‘tdtﬂ Trade can develop sooner than antici- | Newburyport, Mass, plant is 10,- Th_"l-;l:{ the early Ke“t of next yedr. | giates, public relutions office in
" e lo

reinls set lﬂd:t;:reu?: pated. 000 color tubes per month, wer cost, said is poasible | Boston, in addition to continuing

The situation was sel off this| 1 t Kal 00, Mich,, | because the Chromatic culs down | his deejay work. . . . Denn Walk-
Bading in the last 12 months feil| Foek when CBS-Hytron unveiled t:walalt]r:!ntml hlue.:“l:llpl;citp of | the circuitry of the remainder of |or has moved from WAVU to
bur tenths of 1 nt Tha its “Colortron™ 18-inch color tube. | 5 000 tubes daily. Stromeyer pre- the receiver, requiring only 26 to | WCRI in Scottaboro, Ala. . Ray
: — I‘Mm“‘ immediately, Motorola, | dicted total production of 50,000 ﬂmﬁshmlfhﬂtmﬂ need :‘:}E Burke, wmhﬁ Erlrl-:.: Pa.. was mar-
at - ne. informed its distributors 60,000 { this n . e three-gun ried last week in Cincinnati. . .

et aside is unchanged from &|,..iing in Chicago, that it had ik o ubls Ry B8 S require many additional compo-|John Luther, WERC, Erie, Pa

IC as possible false and mis-

i
-

sentage of radio commercials

' y the i ry, & hat \

Ill- secu a definite commitment E:E;Er_}%“:mc ;ﬁ[ﬁﬂr: uul:dh“t“tr nents and use about twice the|married Linkty Hess, daughter -_ri
WHAT PRICE from CBS-Hytron for a “major | than B0 per cent of that total voltage of black and white sets, | Dr, Elmer Hess, American Medi-
ENTHUSIASM? . . . portion” of the color tube output,| A onoe the set manufacturers Hodgson said, factors which also|cal Association prexy. on July 10,

Pentagon brass have found to and that it was going into im-| .0 cfromeyer said were set to boost costs, _ Charlie Russell, KCHS, Truth
“l'thllﬂl‘l that they were a lit- mediate Iprl:ldu:fthn on a three- use the CBS tube are Ca hart- In any case, the heat is on i_n nr Consegquences, N M., has re-
i it 11 S Ap. | medel lne of bigecsen color 7 oo S Coimbi | 05 FY A2 Db | ks s S, Horper 1t KENLD)

3 . sgli if -makers in ba .
Su ittee hear- | %S e with a Motor- | Westinghouse, Pacific Mercury | €O ekt et oeg ke 16| Dallns. . . . Fred Jeske, veteran

. . . Armed Services funds. The . = | and Warwick Manufacturing. Lat- Y "
o s discovered to their sur- ola topper further stating that it} .. . w6 firms' product: are sold fall. As prices fall, the sales pace f{};ﬁﬁﬁﬁh nﬂfnki;?rl:ni:;u:ﬁuwh;:l

i T was getting a 90-day jump on the ill ste .
t that they had talked the| Co G0 Uty il‘f prnﬂucmg'“"m Sears-Roebuck. wi P up WKAL. Rome, N. Y. . . . Lynn

pbcommittes out of appropriat- || Prices W:ll Dro
a0 rge-image color sets, may have P McDowell, staff announcer al
ﬂrm'dﬁ,::.:g -'f-“vp::: many ramifications, all adding up The expanding production of S'ate NARTB WTUP, Lupelo, Miss, is being

uce the color sets and the pressure of transferred to WBIP in Boone-

AT to a lusty boost for multichrome. , !
uiting shows, “Talent Patrol,” | ™gu. oy "o orola getting into pro- | competition in the tube and re- ville, Miss. . . . Tom Kibbe, for-

Ll L]

duction of its models, the other |ceiver fields, is expected now to D M merly from Rutland, Vi, has
manufacturers ean hardly atford | bring down *he retall price of sets IStrICt GEfS joined WTWN, 5t Johnbury, VL
to lag far behind. Up to this|sconer than had been believed | WASHINGTON, July 10.—The| . Lad Carleton. WFGM, Fitch-
point, the marketing n? TV sots|likely. The three Motorola mod- | National Association of Radio and|burg, Mass.. has formed his own
was pretty much on a sketchy |els are all below $1,000 with one | Television - Broadcasters will hold| dance ork which debuted July 10
basis, inasmuch as previous sets|at $895 and the other two at $005. |17 district meetings thruout the! as the Lad Carleton ofk.

all utilized 15-inch tubes and the! CBS president Frank Stanion|country from September thru No-| Bill Siblert, WMGM, New York,
public has shown nho urge to re-|predicted that there is “a strong |vembler, C. E. Arney Jr, NARTB| has moved to the Palisades
vert to screen sizes smaller than | probability™ that mass production | secretary-treasurer, reported this| Amusement Park in New Jersey
those generally used in black and | of the CBS tube will bring much | week. The schedule of meetings|for two hours each week lo air

W E B xa e a'ore s TR white sets, With CBS-Hytron the closer the $50) color sel tollows: District 1, September 9-|his "live” broadcast which is
 Kamper . ooiassieanaens first manufacturer to get into 10, Boston; District 2, September | sponsored by Coca-Cola . . . Ray
B R . .cicoesnnennis mass production of the larger 13-14, Lake Placld, New York;|Perkins, KIMN, Denver, was sole
GO ocaenirenee- 500 | he  multichrome activity gen- JESSE' Muy Heud District 3, September 18-17, Pills-| puest artist at the banquet of the
R, Editors erally is certain to pick up fast burgh: District 4, September 20- vertising Associa.ion of the
e B e e N Yora Other 19-Inchers Back to ABC-TV 21, Virginia Beach, Va.; District 5,| West in Salt Lake City on June
Schroiber . Ct “ﬂm‘m‘ While a number of othér man- ac September 23-24, Daytona Beach, |28, . .. Rod Louden, KPQJ, Port-

5ol LY & &
Dotten .. ... Editor % ufacturers are set or almaost set Fla.: District 6. September 27-28,|land, Ore., emseed the Cab Callo-
 Sachs. . %ﬂ to go along with the CBS-Hytron l!‘l Fu" Prﬂgrﬂm Little Rock, Ark.; District 7. Sep-| way show at Amalo's Supper
AN ,e wm tube, others have cast their lot e tenber 30-October 1, Loulsville:| Club in Portland. . . Stan Sweel,
il i and Divsons with other color tubes. Pressure| NEW YORK, July 10.—George | District B, October 4-5, Detroit;| WSAZ, Huntington, W. Va, re-
e will be exarted on them now to|Jessel may be headed back to|District 10, October 7-8, Omaha, | cently returned from a two-week
" Main Otfics, Cincionat | get production rolling, ABC-TV in a new 15-minute Sun- | Neb.; District 9, Oclober 11-12,| vacation in the Wast.
DR R 2'a'e » s vpn v et fe H(EIL of course, has itz own duy night berth *Pl! fall. It's re- |Like Delavan, Wis.; District 11,| Dick Kidney. WVEC, Hamptan,
por-Ciins Machine Diveian, Chicags | 19-inch color tube, and is on rec- ported that there's some sponsor | October 14-15, Minneapolls; Dis-|Va, has been_upped to program
~ Dffice ’ produce # considerable |interest in a Jessel stanza that|yrict 17, October 18-19, Spokane.|director. . . . Bill Randle, WERE,
by fall—one or-| Would see Jessel interviewing|Wash.; District 15, October 21-21,|Cleyeland. narrated “Carnival of
Motors alope to-|and bandying wits with guest ce- | 5535 Francisco; District 18, October | the Animals” for some 4,000 peo-
recei.ers, It had|lebrities = who ;g,"m:wld be |25-26, Phoenix, Ariz; District 14, ple in Cleveland's Public Hall
slated to turn out at least m_ﬁ"’uu hes ity 8- smd October 28-29, Denver; District 12, | with tke Cleveland Summer

- L LEE )
Fomadan e

the end of this year, but . November 4-5, Ponca City, Okla.;| chestra. . . . Bill Lamb, formerly
s catimated to have ca | () ST el s being eved for (Ditrict 13, November 8-10, Hous-| W, CG0, e saven
- - - in 4 ¥

ihe end of the year that|® return visit in the B-9 period. |ton. Conn. . . . Dave Roberts, formerl
nay be revised u deejuy at KGBX, Springfield,
known to be wan: Mass., is working with the Down-

ot & i Westinghouse Buys Clubtime [Ei: sl "teom
erton e aecies o e Pkge. for 6 Outlets in East This 'n’ That

Flana
ular Jocke 1" held
19-inch| HOLLYWOOD, July 10.—West-|Phillips for the Far West. Buskett mwmﬂn Park. H:ﬁ,ﬁk,_ “.1:..1

a
start dio stations in Phila-|skied to Hawail today for a series -
ek h - - Boston, S Mass ;| of meetings with Clubtime Presi-| f0f deeis e et
be | Portland, Me.; and | dent Bob McLaughlin. S Jor TR m&_ m&

Syracuse purchased the track R. L. Sy . WACE,

now Chicopee,
Eﬁmmu- syndication package trom Club-|‘Cookery’ to ABC Net |Mass, an. Ed Carier, pliced sec-

s d and third respectively. . . «
o Buskett, vice-| CHICAGO, July 10.—“Creative!
t of Chromatic TEm :mdinf m'}-lﬂ'!' sales m.n.t'm of l'::n:m:nll:u*.-ﬂu-‘!E a regular feature of ﬂﬂ;‘f%ﬁ%i’?gﬁrwwm
s, POl S LT B et i e o A S8 LY
hromatron tube, total station sales to wi Starring Francois Pope, it will }ﬁl‘urﬁ“ﬁﬁii $ Y .
; s | Buskett closing deals in El Paso,|be the:second ABC morning net-| Dave Estes. amnouncer at
ci mfwﬂﬂ develop- | Tex. and a package of 10 stations | ywork show coming out of Chicago,| KWTO, Springficld, H:i' M:

men t gun tube.|in Canada. ! i o
' e % licensed to manufac-| Firm th's week appointed sales- the other is “The Breakfast Club."| oo 0 country release; “Be Giad
| ture tube here, while Philips |men Howard Lloyd, who will The show will air from 10 to 11| you Ain't Me"™ on the Victor
lﬁ o st e | Coast, snd '"ml"m' (Continucd on page 54)
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For AFTRA MaN | ABC Toppers

oo tﬁiﬁﬁivﬁfﬂhﬁﬁ .
View lf as .
More Realistic

was officially designated an
NEW YORK, July 10. — It

actor this week by Rosg M
seemed like old times at ABC-
Hadio this wetk as web topper

z TELEVISION-RADIO THE BILLBOARD

Sen. Org Nearer UHF Report
As Result of Meet With FCC

Senator Potter stressed that his

L.

By BEN ATLAS members of the subcommillee

S T " —_Tye | Questioned commissioners  indi- | group is "fully aware” of the ex- Madden, ional director
s;.l::_:?f mlrftfﬁﬂm- J;.jrl,ﬁ ]gﬂrg;!ﬁﬂuﬂm'_nn ench of the sugges-|tent of the UHF problem and in-| 1lhe Hul.mnﬂ Labor Hl:l:tim;.:'
' tions which had come forth during | tends to give it full deliberation Board. '

Commerce Communications Sub-
commitiee headed by Sen. Charles
E. Potter (R., Mich.) is clozser to
o repart on the UHF situation as
a result of the Potler group's
Closed-door =esgion with memboers

Elmer became the center of
3 dl;;:‘g.:tf hﬂﬂfn the I'ljhEﬂt-
rical Stage ployvees’ Uni
Local 2, AFL. and the .&mea:i’:
con Federation of Television
and Radio Artists, AFL: The

earings. There were few sur-|..mmitiee will steer clear of dras-
prises in answers by the various je legislative recommendations
_L'n_mmissil:.-m:r.:_. _M!.isi ol the €OMi- | The subcommittee in its final re-
| missioners reaffirmed their ﬂ:aE-!;ml-t is likely to reiterate its rec-
proval of such proposed drastic| of

of the Foderal Communications o ' o' lommendation for enactment 1
Cammission this weak ' (8). :"e:'murl&sF usq;mcminj:r .Il‘]_]ul TV |legislation to provide tax relief case was brought 1o national once a%nin Eot =et to pick up 1
The Potter group plans to hold e - Also, they declined 10|¢4r the UHF industry. The sub- prominence when NBC re- |rate-cu ting ball tossed its w

throw their support behind pro-|committee has already made such| placed the stagehand union's NBC and CBS. For (he occa-

an execitive session Tuesday (13) )

: | posed legislation to extend the|recommendatione. bul the Senate| Kenneth Herrmann with on, the w -~
::I.istr?l:]:w?"m:lll"-:lugﬂmt-ur:rri:i’_z:r-?:;:ﬂ:'c“mmlsfwﬁﬁ regulatory authority | Finance Cummiérﬂ: has failed Im AFTRA's Robert Cleary. The moth  balls E?uh :::lﬂ:l uiunta'- 1 T
to networks. ' move on any of the propesed iax| stagehand’s union took the |=ingle rate for nighttime and day-_

and 1o weigh mslinmnq' previously Commissioner Frieds B. Hen-
EAMRIeG .3l open heanings. nock produced one or two sur-
In its afternoon-long executive | prises during the closed-door hear- |
meeling with members of the FCC, | ing, On the question of whether
the Poller subcommittee queried a VHF freeze should be imposed tuners so as o encourage set|
the commissioners exhaustively on|now, Miss Hennock was somewhat | makers to discantinue ?Hgf'—nﬁl
neirly a score of propesals which [less emphatic for the move than|zets. The Senate Finance E-:-mr
had been offered by wilnesses in|she had expressed herself durinj.;.m.-u‘H has agreed to consider ii ;
the course of lestimony in opén | open hearings. e e R iy m”a
hmnnﬂs_ on the UHF 5|1unthn- With the exception of c“""ms""ﬂuﬁe-pnssud tax bill
Altho views of the FCC commis- | sioner George Sterling who was on The P A o i
sioners were widely disparate on|vacation, the entire Commission | "dﬂ olter subcommiiiee hasn'|
# number of the issues. a majority | under Chairman Rosel Hyde “_ﬂE-FL‘Ll'Il'lll'd yet what I‘EC‘EH'I-I'I'IEHTIHIIEI"{-E
of the commissioners were in ac- | present at the closed-door session :;'I'i“ mak'?f‘fm Senator Johnson's |
cord in their views on how to deal | with the Potler subcommiltee. : Itﬂlml'ld: }1 thg FCC E* I'I.I]-'E'_E i
with some of the major recom-|Chairman Poller and Sén. Edwin :l""l‘:"p e_m;;r;:[.nrup of TV L0,
mendations which had come|C. Johnson (D, Colo) were on| oonsSons blll proposes {o sei up
from various witnesses for dealing | hand for the entire session, with|* sliding scale formula for mul-

with the UHF situation. Most of | the other senators finding it neces- |
HISTORY MAY REPEAT

time advertisers.

Such a proposal was turned
down by its affiliates two vears
ago when the rale-cutting race
went into its first lap. It 15 felt
that the single rate proposal has
a better chance of affiliate ap-
proval this time around.

The single rate theory s=lems
from the increasing awareness
that mnighitime radio can no
longer be considered much more
advantageous to an adverliser
than daytime radio. A study of
rating figures indicates that the
rating differential between the
nighttime and daytime shows is
rejatively small in a greal mapy
instances. In light of this situa-
tion today, a single rate is cansld-
ered by ABC to be more realistie,

view thal the elephant’s head,
# plastic device worked from
the inside to perform various
effects for TV kiddie viewers,
wag only a prop and that a
stagehand could do the job.
Under the ruling set forith by
Madden, the head is an actor
and the arm thal works it is
also =n acior and thercfore
an AFTRA man should do
the job.

relief measures for UHF, which
include Senator Johnson's proposal
to remove the 10 per cent excise
tax from TV sets with all-channel

liple ownership as a substifule
for the FCC's ceiling on owner-
ship of five VHF and two UHF
stations by any single inlerest,

the commissioners voiced coolness [sary to absent themselves al inler-
o proposals made by UHF witl- |vals to attend to urgent business

nesses for the FCC to impose a|on the Senate floor. .
freeze on VHF grants during a| Senator Potter sald he felt it . nHatnF I“hfi'—]_ :-1-1"-1{3115 thruout the
“transilional” period | would be unnecessary to hold fur- L'_ihugrr lhme" ilrﬁdy Hppec s

Also, most of the commissioners | ther hearings on the UHF situa- ar ware roup l s :u.ra.”m € 3slngie rate hﬁﬂ-_«
showed definite coolness to Fl'll-!li*rn He =nid that the conference B T
posals made by some witnesses for | with the FCOC wag “most helpful - :
“de-intermixture” of VHF and and most constructive.” He said| For I Ime n AB I v wug'E'Hnur Prﬂbes
UHF chanpels in some communi-|he felt it would be UNMECesSSHTY '|:r'\uI O -

Lies

I_‘I" T -f‘l L il s " = DWW : = U L LT i B (] F 5 e [ = |
h--i-r-:- :;‘J e n:l -IrET'.irl-;-iu-.::l-;:PJ:I t‘:.r;'e?;t fli:!t:.l“hi:‘ﬁ a;{l-}-:hr*:;:n FCC or with E"-.;I‘.W _'H_"-I'HI*L. Juh-h 10 R A paing calling for the local hard- | WASHINGTON July 10—Re
i aich  hi - 1 et | : scheme is in the works al ABC- ware stores in each city carrving | oo ' TP io and.
ormmendations which had come In view of Poller's comments, Ty reminiscent of the line-up of | the show to take out a [u;[ h:jEE'LEnt inspections ‘of radia

Iram UHF witnesses for 3 reallo-
cation of the enlire spectrum Lo
UHF and for rules requiring op-
eriation of color TV in the UHF
area of the spectrum as o boost 1o
UHF | whether

The Potter subcommittee is hop- | agree
Mg o arrive at a final -eport by
the end of this month. It is more
apparent than ever that the sub-

been
with

LOme

10
manufacturers
0 someé policy
production on all-channel TV re-
ceivirs. Spokesmen for the Radlo-
Electronics-Television

confab
LiIme
of TY

stage subsequent cloced-door con-

it seems unlikely that the subcom-
mittee will have
SUgpe=ted
representalives
manufacturers

as had
aEo,
b |

:riul"ll..lufull..‘-

participating local drugstore
sponsors on Du Mont's “'Caval-
cade of Stars" a few vears ago

A bid has been put in 1o the|
determi ’;j'i‘ wéb for the purchase of a half
mig

of locusing

hour of Thursday
the Hardware Dealers' Association
which has not yvet been organized.

Barton Preston, of Preston En-
terprises, a Philadelphia firm, is

nighttime by | commitments on turning over any

Reveal Violations'

newspaper ad plugging the ABC-
TV thow and the products of the
hardware sponsors of that week,

Pending crystallization of Pres-
tons's plan, ABC-TV bhas made no

afl 11s Lume.

Color TV Sets

| Department's

| H. Tower. employee-emplover re-

television stations by the Labor
Wage and Hour')
Dhvision have resulted in “dis-"W
turbing reports of 3 high incidence
of violation,” according to Charles

lations manager for the National g
Aszsocialion of Radio and Teje-
vision Broadcasters. Tower recom-
mended that broadcasters use
NARTB zervices in checking up

commitiee will avoid recommend- | turers’ Association in the course atte ' T . :

INg drastic ]tﬁ."'r";'r‘-‘r""*-' remedies, |of open hearings had pointed out rJ;;mﬁit!lcl:gbé?ngrmﬁisthpﬁa;-Ei‘:*;n?ﬂ | Hil’ 7 ?13 Murk on their [‘anﬁrﬂ!ﬂ}' to the wa

The subcommittes is averse fo|that TV set manufacturers had | |jpe up three diffi-rt:'l‘:l hardware r :IIIJUT I‘Lil11EE in an _E!’fﬁ-r'! o cul

ET::::HE?T:J;;‘:T;:‘I”t.l':]rfnu#}I-:I Ir'...lmirinng, bj;e-n F‘Irﬁlppllﬂl: up producticn: of | manufacturing firms each week WASHINGTON, July 10.—TV m‘:'ﬂ":;‘ n.l" i_’?i'-;?hil; niiigmil::?m’

'+|-;'r.'.rl:'-nﬂ-\‘ oo -:;JE'“-_; ﬂrtﬁ’f'i EToup L.IF, r_’t‘f_l_-r\.r-l_* :1.’«.||I|I_t.l “."":'M whose ].'lil"ﬂd‘m‘lﬁ would be pushed | g manufacturers produced 7,713 permitting nnn:exempt E;IIPTCI}'EEI

;I””_ S liLe P-E ffer ,F:ﬂme made clear 1.h.=l. the alrbil}mnnttﬂﬁ on the .-"LE[_-T\-' ;:}H._lw. Th._» stanza | don: TR aake- b o l10 sall ..u:'_l their own 4 Pt -
nesslike récommendations to|has no intention to recommend | being considered is “IU's in the | “™'° sels in lhe Lrsi five (10 8¢ bl hmt s e

l'-ln'l_'-L!]‘i‘:E'l!' continued &X pansian nl"111:_:.{:a—.l.‘-:tjnn on  this =-|.J=1.'-Jl-_1"l, with Fam15‘l."" a Gﬂudhnn*Ti-dman a1t I“-'q.n[]lh; ol this year, it was an- Lﬂl“.’lng ﬂl:l hi.'ll[ﬂ}" rﬂ'l;_E!::iiJ EVvlve

the TV industry as a step in the|the majority of subcommittee dience participation-pane! pack-  nounced this week by the Radio- ﬂﬁﬂﬂﬁ?tbtfadiir#;h?r efr:p]n\*iaetﬂ‘ d

public =ervice

with the FCC commissioners,'of Congress. tie-in advertising promotion cam. RETMA said that black-white

§ o | TV sel production ie running be-| NEW YORK, July 10.— Dick
hind the same period & vear sgo. |Stark is quilting his Du Mont
The total number of TV sets pro- | Network sales post to move into

Premiere
prrcme o

= S
o B
LR i)
AR

meémbers agreed that this particu-

Al this week's executive session |lar matier is outside the provinee |

afe.

Part of Preston’s scheme i= a

-“
A

=

W
FELE

| Electronics-Television

. Manufac-
turers’ Associnlion.

duced by manufacturers in the
first five months of this year was
2,301,005, including 7.713 color re-
ceivers, Last yvear in the ‘same

Stark Shifts to ABC-TVY

ABC-TV's sales staff under Chick
Abry, mnational sales director.
Stark's joining ABC-TV brings
the web up to date in ils expan-
sion of its =sales force.

period, 3,309,747 black-white TV
sels were produced. According to|
RETMA, zets equipped with UHF |
luners in the first five months of |
thi# year totaled 537.052

Output. of TV sets and radio
took a 2easonal drop in May.

Walter Kiernan to

ARE YOU MISSING THIS NEW

BIG MARKET? g0

"

—
—

i

Host Sports Show

NEW YORK, July 10.—Walter
Kiernan this week was =et as
host of “Greatest Moments in
Sports.” which tees off via NBC-

TV July 30 in the 10:30-11 p.m.
Friday time, After September 3,
however, it will begin immedi-
utely after the conclusion of the
Gillette boxing bouts and run
until 11 p.m.

Klernan will leave his lot as
moderator of the ABC-TV zhow,
“Who's the BRoss.)" and is ex-
ecled to be replaced there by

itke Wallace. Producer of
“"Greatest Moments" is Jerry
Franken. Mutual of Omaha is the
sponsor.

ETER-MATIC
COIN METERS

DIRECT FACIORY SALES

GCET THE COMPLETE PROFIT STORY—
WRITE TODAY dar Bulleiian JT&-F

LA “ﬂmlmi'." E:L‘nﬁ Ii!.:l.l..
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FCC lIssues 2 TV
| Grants; Total 694
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= xion this week issued two TV

anis, b ing the total auwthori-
Ju"y ]7th E::I:-Ifs 'IE"I:E}'I-EEM Ewhich Bﬁ!ﬂ are
CBS Television Network

post-freeze grants, including
9:30 PM. EST

non-commercial, educational
grants. With 88 grants cancelled,
oulstanding authorizations now
number BOE,

This week"™ granis went le
Telrad, Inc., Channel 2, Daytona
Beach, Fia, and Central Plains
E'Tlerpriﬁﬂ. Ine., Channel 3, Tulsa,
Okla.

ZIV-TV'S SUNNY FUNNY FAMILY
See Page 00
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TELEVISION-RADIO s

During its 12-week
hiatus Your Hit Parade
will list in this space

the seven top tunes from
~ Your Hit Parade Survey

Here are your Lucky 7 tunes that
you would have heard last Saturday
®  night, as determined by Your Hit
Parade Survey, which checks the
best sellers in sheet music and
phonograph records, the songs most

¢ heard on the air and most played B 3. Three Coins in the Fountain

~  on the automatic coin machines.

I. Little Things Mean a Lot

2. Hernando’s Hideaway

4. Happy Wanderer

5. If You Love Me
6. Wanted

7. Young at Heart

Pg- Be sure to watch Your Hit Parade’s summer replacement

. “PRIVATE SECRETARYsracuinc ANN SOTHERN “"faiiiioseiiou™

3

-
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F|Im Distribs See Continued
Upswing in Multi-Marketers

Four New National Advertisers

Break Into Field,

By GENE PLOTNIK

NEW YOREK, July 10. — The
film distributors had a hefty in-
crease in large multi-market sales
to national and major regional
advertisers over the past season,
and there is every indication of a
further upswing in big-advertiser
business in the season ahead.

At the same time, the propor-
tion of multi-market deals, large
or small, to single market sales
seems o be on the rise. Many
that were once single-market
sponsors are buving additional
stations as the latler go on the
air, Ziv-TV, for instance, claims
that its over-all multi-market
gales jumped from 30 in the 1952-
1953 season to 90 in the season
just ended.

During the past season there
were seven nabtional advertisers
sponsoring syndicated shows in
20 markets or more. This does
not include shows which sponsors
conirolled nationally, such as
Coca-Cola’s “Kit Carson™ and
Pacific Coast Borax's “Death Val-
ley Davs.™

Two of the national advertisers
on svndicated series have since
cul back. These are Kent and
Eversharp. Both were using
“Fireside' re-runs bought from
Ziv-TV. The former, which had
bought 34 markeits, now has
ABC's "Playvhouse” in seven mar-

kets.
Four New Eniries

But since the windup of the
season, another four national ad-
vértisers have broken into the
syndication field. And the new
entrants are big: International
Harvester ordered “Halls of Ivy'™';
H. J. Heinz bought an anthology
from MCA-TV; Dixie Cup bowed
this month with "Cowboy G-
Men," and TV Time Popcorn has
ordered “Annie Qakley” on a
ipl'f:ld that may exceed 70 mar-

ets.

The distributors right now are
jumping with optimism when the
subject of national s=pot sales
comes into discussion. They be-
lieve thatl this is a movement thal
may well gather momentum as
new sponsors move into it and
find they like it. There are still a
number of mammoth companies
that are understood to want a
place on the national TV scene
whom the networks have failed
to sew up.

Among these are reported to be
Anaconda Copper, Equitable Life,
Metropolitan Life, Curtis Publish-
ing, the American Petroleum In-
stitute, Crosley, Owens-Corning,
Tenderleal Tea and Roto-Broil
The film distributors are cur-
renily romancing these and
others with atlractive properties
and sales plans.

The current national sponsors
who are staving on into next sea-
son, are Bromo Seltzer with
“Janet Dean,” Shwayder Bros.
with “Mr. District Attorney"
Carter Products with the same
show, General Tire with “Sports
Time” and Canadn Dry with
“Annie Oakley."

Regional Sponsors

Meanwhile, larger regional
sponsors are staying with and
moving into spot film and ex-
panding their coverage.

Phillips Petroleum, which has
“I Led Three Lives” in 23 mar-
kets, has indicated it intends to
inerease its spread to 40. Rhein-

old Beer, which long had the

ouglas Fairbanks show in four
markets here in the East, has ex-
panded to eight more markets on
the West Coast with both this
show and Don Sharpe's “The
Star and the Story.”

Chunkies, which last year had
Abbott and Costello in eight mar-

Princeton Center

Shoots Olds Color

NEW YORE, July 10.—Prine-
ton Film Center has shot 10,000
feet of color film for Oldsmobile,
which the advertiser will use on
its NBC-TV spectaculars next
season, The job was done in the

an process. PFC is expected
to get the contract to produce the
finished commercials,

Others Expand

kets here, is buying the new se-
ries of the same show in a spread
that may go up to 20 markets.
Chevron gas, which used to take
six markets with the MCA-TV
anthology, has hiked its spread
with "Waterfront." Falstaf! Beer
15 up to 50 markets with “City
Detective” and due to add about
20 more shortly.

Pure 0il has “Badge 714" in 31
markets and “Racket Squad" in
10. And, the latest, Lay's Putﬂtn
Chips, cames into film :-:fananr-
ahug with “Ramar of the Jungle”

0 markets. Another “Ramar"
sponsor, Quaker City Chocolate,

which had four major markels,
has gone up to 10,
S Markels

Al the same time, a number of
network advertisers have re-
ceived help from the film dis-
tributors on special markel or
product problems.

A leading example is Procter
& Gamble, which bought "City
Detective™ and “Famous Play-
house” from MCA-TV for use in
10 markets in which Gleem tooth-
paste was first introduced,

In all, the syndicators will be

hunting big game in the season
ahead.

of Ivy,"” one of the top hudgetrd
film series on the market, was
sold this week to the Interna-
tional Harvester Company, the
fourth Jargest industrial com-
pany in the U. S. The sponsor
will spot book the show, prob-
ably in over 50 markets. ‘It ap-
pears likely that the distributor,

MAGS AND TV

Magazines
To Promote
Rapf Series

HOLLYWOOD, July 10.
new vid{ilm series, set thas 1.-.[-131-:
will be aided via promotion in a
group of national magarines with
a total circulation of about 12.000-
000. The deal was set by Matthew
Rapf, who formed a new produc-
tion company to produce the
series for syndication.

The new series will be based
upon stories that have appeared
in True magazine. The seven-

ear deal calls for Fawcett pub-
ications, publishers of True, lo
promote the series in its other
publications as well as True. Rapf
roduced the first 26 “Letter to

retta” films. The new series is
slated to roll soon for fall show-
ing.

Ready for Filming

On Danish Location

COPENHAGEN, Denmark,
July 10—Screen comic Mischa
Auer and actor William Anderson
have arrived here to begin work
on his series of TV {ilms for dis-
tribution in America, which Gor-
don Productions is shooting at the
Nordisk Film studios and on lo-
cation. Working with them is the
Danish comedian, Mogens Wieth,
and other local film talent.

Some of the series is being built
around classic European comedy
tales. Denmark was selected be-
cause it offered both suitable out-
door locations and available stu-
dio facilities.

H ’ - A - . -

Annual

and

Int’l Harvester Buys
‘Ivy,’ to Spot Book It

NEW YORK, July 10.—"Halls|Television Programs of America,

_ﬁ'

will be able to syndicate the se-
ries in the remaining cities,

It was also reported that Inter-
national Harvester would ride the
show only every other week and
that another national sponsor was
on the verpge of signing for the
alternate weeks. TPA officials
would not confirm or deny any
of these reportis

The sale was reported lo have
been made in Chicago this week
thru TPA's Midwest chiel, Bob
Hoffman, thru the Leo Burnett
agency. It was sald Harvester
will use the show to plug its re-
frigerators and white goods. This
will be the company's first ven-
ture in TV sponsorship.

“Ivy™ 15 now in production in
Hollywood. About 51X segmenis
have been completed so far. It
stars Ronald Colman and is

from the company's public rela-

"JOHN DOE’ suiT
SEEKS MPTV
HALT ON FILM

NEW YOREK, Jul m.
Motion Pnr.'tum iurrm
sion was slapped with a real
John Doe I'Hil‘. this week.
Louise Fox

widow of Rlcmmnﬁi
the author of a short story

on which the movie "Hnﬂ
John Doe" was allegedly
bazed, is ftryin to stop

E
MPTV from selling the pic-
ture to TV.
She charges that MPTV is
infringing on the rights she
- inherited from her husband,
who died in 1950, It seems
the writer was paid for the
original and successful thea-
trical ﬂrm]untmn of the pu:-
ture which stars Gary Coo
and Barbara Stanwyck. rs.
Connell in Federal Court
here asked for an injunction,
an accounting, damages and
impounding of prints pend-
ing determination,

Trave! Films
Offered Free

NEW YORK, July 10, — The
Standard Oil Company (New Jer-
sey) has a new 12% minute
travelog-type institutional series
in the works which it iz offering
to TV stations free. The 13-seg-
ment package, called “Journey,”
portrays how people live in vari-
ous parts of the world and the
role that petroleum plays in their
lives. The geries is made up of
stock footage, originally shot for
the company's institutional com-
mercials on the “Esso Reporter.”

TV stations west of the Missi-

sippi can obtain the films by cut-
ting out the Standard Oil Com-
any's credit line in the leaders.
Iill‘]'ﬂe series is obtainable directly

tions department at 30 Rocke-

based on the former radio show.

feller Plaza.

layon 30
Dixie Oullets

kets thruout the South. It is —*-_
pected to use the show to plug it
potato chips

| Anglo Amalgamated Film Dis-

I The Billboard

TV FILM PROGRAM

TALENT AWARDS

STERLING LETTER

Turrell Asks Full-Time

NARTB Fi

NEW YORK, July 10. — Saul
Turrell, prum:h.nt of Sterling Tel-
evision, 15 proposing that a full-
time film advisor be hired by the
National Association of Radio and
TV Broadcasters to assist the
country’'s stations in their [im
operations. In a recent letter lo
Ted Brown at NARTB, Turrell
declared that film problems have
become overwhelming for many
of the smaller stations and even
for some of those in the major
cilies,

He said, "There are just not
enough specialists to go around.

r training and intelligent di-
rection by some consultant could
start station personnel on the

right road and then continue to
be available when additional help
is necessary.

The film committee of the
NARTB is not equipped to do
this, according to Turrell. In his
lettr.-r, he recommended three sta-
tion film directars as probably
the most qualified to handle the
job: Elizabeth Bain, WGN-TV,
Chicago; Al Odeal, WNBK, Cleve-
land, and Russ Landers, Los

Angeles,

wwWw americanradiohistorv com

S | d
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Your votes

winners elected!

Im Advisor

Besides advising stations on the
organization of their film depart-
ments and on the programing and
selling of film, Turrell recom-
mended that NARTB set up a
clearing house for information on
the awvailability and history of
specific film ga:ﬁtﬂge&

Turrell said his letter was sent
the latter part of June and that
he has not yet received a reply.
He said the proposal arose out
of conversations with stations and
distributors at the NARTB con-

‘Raymar’

ATLANTA, July 10, — H. W
5 A, July ol

y was this Wee
reported to have ordered “Rar
of the J " from Televi
Programs of America for 30

This is understood to be ..
first venture at TV ﬂ]m DO

ship., Its a is= Liller,
& Battle hefnm

Am-British to
Syndicate 3
English Series

NEW YORK., July Iﬂ—-ﬂ-mlﬂl
can-British TV Movies, Ltd,
which has been strictly a Ienl;um
house up until now, is going’
syndication with new !m'i!l'
—a mystery, a kiddie and a musi-
cal—all produced in England.

Seven of the 26 segmeut;in th&.
mystery-anthology show, "
lagd Yard.” have plaved ik "‘W’l

¥y in Britain, dl:;trihuteﬂ
tributors, Lid. They ran as dra-
matic shorts, in place of the usual
second features. The theatrical
bﬂuhinﬁﬂ ale hEl.iEﬂEd to h—ﬂ\?ﬂ‘ ' -|
those segments in the profit cate-
gory already. .

The “Scotland Yard" show was
produced for ABTV and Anelo
Amalgamated by Alec Snowden.
It has eriminologist Edgar Lusi- §
garten as narrator,

The other two are limjnutu
series. The mmsic-variety show Y
E‘E:lfe Ci:‘nlmenptnrh; uggﬂhy

igley. It was
IEﬂulgl]anm;E IMH!E Bigley ril:lnd"a the

ms ore starring
and Dolls" on Broadway. o

The kiddie show, “Muffin the
Mule," has been a hit on live TV
in England. It is produced b
Ann Hogarth, who appears ‘on
camera at the piano, on which a
troupe of animal marionettes per-
forms. Filming on 32 segments
has been completed. There will |
be 39 in all .

Mischa Auer
Goes Knightly -

NEW YORK, July 10.—Richarc
H. Gordon, one-time exec nf
World Video, has gone to Copen- |
hagen to produce & half-hour TV
film series titled "The G den
Griffon." The leading characters
in the adventure series will be
medieval knights in armor. .

Gordon has signed Mischa Auer
as the comic relief and £

vention in May.

Ornitz as cameraman,

NEW YORK, July 10.—Ameri-
can-British TV Movies, Litd,
brought in 28 feature films new

to video this week and immedi-
ately made a deal with WCBS-
TV here. The new imports bring
ABTV’s total collection to 90 piec-

tures. The distributor previously
- -F"".._

'
i

o R
= - -
"--_'

:-:"\- "":'1.- e

=
¥ Ly

have been counted and the

There will be plenty of surprises.

Watch for the announcement of winners in
the July 31 issue of The Billboard.

28 ABTYV Features New for
Tele Placed With WCBS-—TV

had 50 titles contracted to ¥
here.

Two of the pictures {n the r
group are ﬂ:rrﬁntlr
atrically here: * nfﬁnhmﬁll
with Valerie Hobson, and “Seco !
on the Rocks." Twu uthﬂ':mhlﬂ :

layed the art houses until re-
Eently. “Murder Will Out,’ ‘lﬁﬂl
Miss Hobson, and “The Horse'
Mouth."

Others in the group that are
current theatrical - release are
i Ronin Bere ¥ i

aret Ru hard
fi thn- Pamn

[ FELE

ce, "Nothing Lose"
E? e pnd Hermione E
dl,‘.lﬂ']". ‘Meet Mr. Eﬂlﬂ

based on the hit mrm.

Rutherford.

Almost all 28
within the

Runaway Bus"
.pa'“’"

ontracts on (hese
'I:Er pmf.ectlnn of

may be presently
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= NEW — The|ard™ on a partial web Saturda ready is so hepped on Skelton in
move Ihm Jl::rl:‘mﬂ, by | for any stalions which desired ﬂ‘ the new formal that they have
_ #l-t.—-—n petiods Bor TV M. Lisimg of Mma | which the Gene Autry film series| The Aulry switch by CHS.TV decided to have him do battle
) A et fais by ek order, scoeedimg b meien | Lo Cbofed into the T-T30 pm i confirmation from the | with Uncle Miltie in the fall
_ -—-:.ﬂ fikem —: ol o Sane Geee b | o time starting in mid- | web that it had already secyured | Skellon's current period is 8:30-9
J. -h—l e fhems --"-:.— it " has indics to TV |clearances from its affilistes to| Tuesdayn, following Autry
Bk merk (hie chent cevens by & dugmer (1), s ohah oo ey atw film distributors that one of their | make the move. If the expaniion
rowp of cmies, Bas over Setiomnlly spet Socled Swtiem. whes (worsi fears i aboul to come | into 7-7:30 now continues into the E M '.
s, all cities are coversd designatod by an sstersl ("L ww UMP | aboul This is the initial move other evenings hy both CBS and | . 0“ ﬂgl"le
mveyed b ARD s -l CRS or NBC 1o take over the 7- | NBC, 1 will push further inlo|
T i | o e TRl T [ tes, which M b et | endicred fum sorien. oo o | PlAINS ‘| Spy’
| i X wwane HMm BETIEE, Wi
M reting of mech fles  Meded, amd ARN reisags ser gives foe L’:’"‘dmm B ta Setwroe idrpondr ent upon time avallabil- | py
A s ke, B s s et " o 3 Ever since early spring, there|itles which are controlled by the F " Se -
wm et Mree srarate For ferther infetumstinn o8 sedeace | Were signs that the webs had| loral atations | ﬂ I'Ies
beusdcas v The sise sad breshdsws. plesse (osesh | CYES OR OOCupying the entire 7 10 The Autry move was necessl- | y
Womars, dariimw howry 0w Americos Rewsaich Bursss. Nassssi | 11 pon. bloc. (The Billboard, April | tated by CBS _I‘*"'ﬂ““'“ o pro- NEW YORK. July 10 —Edward
daytome howis = Jater Prom Building, Waskiagiea 4 1 3) Since that time, NBC- Imm the new Fh:_d Skelton Re- Montagne, executive producer for
Thin & 1o Mighbight PINE Avesme. New Yok, o P. O | hay done a pretty thoro job of | vue wite NBC's Milton Berle | 1the Estv Agency and former pro-
drvrlopimg wee of wmarginsl  Ueee Bes M, Los Angeiey 11 moving into Iﬂ%—ll p.m. slot | in the 88 pm Tuesday time next | ducer-director of such series as
scross the board, which CBS-TV fall This meant shifting Autry “Man Against Crime” and “The
sen |Already had filled with network  from 8-8:30 pan, Tuesday, and the  Hunter” this week was preoaring
Tule, Tyme snd Distribwtor Siolen—tlay—Time I Lise | SHOWS. web finally settled on the Satur-|a new vidfilm series for fall pro-
Up to the current Autry move, day time as the solution. | duction. Titled “1 Spy."” the series
however, only on Sundays was E‘?I'.r 't‘!?-ir.t-tt-;? Jff:i:‘u:l lrr:ll’l:;‘*;lwﬂl feature great true spy sagas,
' T i or  while, lees O & and will be yorl & % -
o R D T LR R Y 7 STATIONS |the 7.7:30 time being utilized ol anday B0 time o8 SUMMET| {rontle filmed against su

web shows, althe N had thrust
a tentative loe into the waler for
soundings by carrying “Mr. Wiz-|

' backgrounds in Eumpe.
sub for “Arthur Godfrey and HiS  The major portion of studio we-

Friends” But the network al-|pyences will be shot in Germany
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~ Rumor Firm's on Block

HOLLYWOOD, July 10.—Ink-
ing this week of a telefilm firm

!tu I‘pl'l)dur.'r its series on the Inl!
and the putting into operation |

Monday (12) of 12 new editing|

rooms plus plans for the construc- |
tion of additional sound stations|

at Kling Studios were ciled by a
studio executive as Indications

2lthat Kling Studios would not be|

sald despite reports in the trade
here to the contrary.
Lee Blevins, vice-president in

charge of production at Kling |

Studios, issued a statement 1o
correct what he termed a “‘mis-
understanding” which gave the

impression that Kling would

%9 | “change hands, but not its name|

some time before December 31.°
The econflict
elared. from the “ambiguity in the
firm name, Kling Studios, and the

Bk ws e L ian v'n ne sl WNET—W, -1l 4Ll
R A h - - > physical property in Hollywood,
e r'ﬁ%‘u'i'aﬂmwm‘"ﬂ#ﬂh 1001190 u.lilh" old Chaplin Studios. which is
el Top Opp. & Rating: What's M= Lined . 373 now called Kling Studioa™
1L 5. I-_-—T m-l_ll—ﬁl*‘ i GP”-:H': -ﬁi:ﬂl—'h SO0 1000 ... &Y | The execulive pointed luu!m@hnl
- ey v G0t 8 ] according to contractural obliga-
e e i Thaasee 0020 -.oxr-#13 | tion, the physical property may
14 Racket BC Pilm . ...... -..--'. WABC—Th, 18:30-11:00 ,-_..t’hﬂﬂlh‘ hands h" the end of the
e mh._.i 'I.-II’IH:Z'”I e T 188 | vear, but that even were such a
24108 Vaverite Story—Drams—2Zih TV ...  WNET—M, 18:00-1190 .. 207 negotiation to be consummated,
] Top Opp. & Wabing: Siodis e 224 it would have no effect on Kling
II..II.'I..A—T ;-.; uly—Comods “Hm“..ﬂ. rm—-!. T STT "-"_Elurlmsé;lll:ll} production firm, r;ur
oy ot oy - Kling Studios’ commitments in-
.. ““‘#wllmllll"m :rm ;'ﬂ'llﬂ—h e 3 | sofar as the property is concerned.
9.3 . Mir. Disteiet ™ . WCRS—S, 74810 .....1 | Pointing out that Klin Studios
3 Top Opp & Rating: Msn Agslnst Crime. .. — is 22 years old with headquarters
. Pt ............. WPIX—F, T:38:04 . ... 30 in Ch:cngr:.lﬂlevins rEHil!rllEﬂ his
op Opp. & Rating (RS Ne=s. Peery Como. ... — company's large-scale, long-range
h“'m'l‘lt t—-—m—w. B LY, =ssdrtaues —, THTE mlguilmg Plgn: E! Hulllrwom:l un-
; L BT SR, aan == | dertaken by encral Manager
. L] t. -w . “‘ '!r'hm.’..i;;‘-t..i_.-m—'ﬁ “'“1- 'llllna"’ld s Gmr "’r tht ur—
@6 . AL Lithe Thestor—Drame—Tee Ver ............WNBT—S, 11151100 ..363 | tion of telefilm and theatrical mo-
o Tap Opp. & Ratlng: Late Show s | tion pictures,
A4 113 Forelgn 1. W. Thempsna . WABC—W, i#:36-11:08 .. 411 | “Kling Studios has unlimited

faith in the future of TV and fea-
ture film market, and our build-
ing programs are an expression of
this faith,” Blevins stated. To un-
derscore this, he pointed out that
the construction of a new sou
stage already had been completed,
that additieanal stages are on the
drawing boards, 12 new fully-
' equipped editing rooms go into
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Scerinting will be handied by

Superman—Aldv.—~Famings Filss .. ... WNET—M, &a™ ™4 - - . : '

e n g ey e B L SO ANl . ] o Phil Reizsman, who was assO¢-
Wild B Mok —Wesl—Flamioge Films = WNET—W, abba™ . I8 In CthIt Is roves {ated with Montagne in a simiinr
R O & Skt & S Romvet: Bt Sho. . &3 | | eapacity an “Man Agnainst
Racky Jome, Space BRange—Adv.—LUTF . WNET—Th sdbaM |Crime.” Montagne will produce
Top Opp. & Ratiee & o'Chck Nepor: Early Show 17 and direct the new series, which

lis bBlueprinted to start rolling In
| October. Negotintions are Dearing
operation Monday (12), and the completion for German -.'tnrhn fa-
studio had signed with McGowan | ¢ 'ities, and ‘a distributor is ex-
Productions, Inc.. this week for|pected to be named momentar-
the use of studio [acilities for pro- | ily
duction of the latter's “Death Val- —
ley Days"” telelilm series T C

eevee LU0.

L]

Cohen, who starts a theatrical film G t GOIng
Wednesday (14) on the lot. First E s

Among the first to use the new
biock of 13 in the “Death Valley | = I'T '
Days™ has a mid-July pru:iurhun|WIth Ules

editing facilities will be Abtcon
Productions, headed by Herman

gtart: The McGowan company _ . y

moved onto the ot vesterday (9). HOLLYWOOD, July 10.—With
It was revealed that following |2t least nine markets sold or near
completion of its new “Valley" | the closing stage, the Teevee

series. McGowan Productions will | Company this week set Monday
commence on other series projects | (12) as the start of national syndi-

cu i cation of kinescope versions of

HYRY. "1 preparation “Tales of Tomorrow, half-hour
. suspense leleveries

CBS—TV Fllm The 26-program package al-

ready has been sold to KBTV,

I J Denver: KOOL, Phoenix, Arz;

SE"S How to WINDO.TV. Palm Beach, Calif,

and ENXT, Los Angeles, with

NEW YORK. July 10.—CBS.|negotiations nearing consummi-

TV Film Sales. Inc., this week set | tion in Tucson, Fort Worth, Mem.-
a deal with Filmways and Jerry | phis; WNBK, Cleveland; WDSsU-
Franken, of Lester Lewis Associ-| TV, New Orleans, and telemar-
ates, to produce s 15-minute. 26- !kets in the Northwest area. Marc
film series tentativel titled | Frederic, general manager of the
“How to for You" The serirs|Teevee Company, said thal a to-

will star Walter Fischman, syndi-
caled columnist of The New York

the series with Franken, who will
be executive producer,

The series, set by CBS Film
topper Leslie Harris, will demon-
strate such arts as papering walls,
upholstering furniture and other
home skills. The films will be
shot in color, with the first rolling
July 22 and 23,

Rheingold Inks

= "Star & Story’

NEW YORK. July 10.—Official
Films this week started a sales
drive on its new high budgeted

Story.”

Rheingold for the East and West
Coasts. Under Rheingold spon-

peddied by Official. the star of
earh seement introduces it
line-up of stars includes
Judith Anderson, David WNiven
;n‘:n lthprl Etltﬂltl. The 39-sepg-
SET S still in production
in Hollywood.

(52 issves) at the rate of
L single copy rotes). Foreign
C Pavment enciesed

Daily News, who will co-script|

mthnhg?ﬁﬂ “‘ghh: Star and lh?
n rpe. producer
the show, has already sold it lt:n

sorship, Henrv Fonda is host. As| was produced

tal of §6 audition prints have been
gent to agency and station execu-
tives upon direct request und that
| a record number of gueries is be-
ing handled thruout the Midwest
by the company's Chicago sales
manager, John Garamonl.

Likewise, Frederic anticipates
a large demand for Teevee's new
series, “This 1s Charles Laughton,™
15-minute reading program, for
which the general manager has
ardered a total of 140 audition
prints for showing..

‘Sewing Room’ Is
Low-Budnet Film

NEW YORK. July 10.—TV sta-
Lions seeking low-budget daytime
film fare for local advertisers are
being offered a new first-run, 12-
minute series on home fashion
sewing

The series, "The Sewing Room.”
by Zahler Filmas,
Ine. in co-operntion with Me-
Call's Patterns. Talon Slide Fas-
teners and Cohama Fabrics
features Elizabeth Chapin, home
economi=t and sewing suthority
Zahler Films in Los Angeles is
handling sales.
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LURE ‘EM, SELL ‘EM

Color TV for ‘Ford’

On Regular Basis

NEW YORK, July 10, — The
“Ford Theater,” produced by
Screen Gems, apparently will be

the first regular weekly color|p

film series on the air.

The sponsor has passed the
word to Screen Gems to start
ghooting all forthecoming “Ford
Theater" episodes in color for air-
ing this fall, One segment has al-
ready been shot In stman, and
the second is now before the color
cameras in Hollywood.

The move is part of a Ford
Motor Company scheme (o use
color TV to do a selling job on
the publiec, not only at home but
right in the Ford showrooms
where a sale can be clinched- at
the drop of a pen.

Ford's plan, which still has not
been officially announced, will
see two of color TV's major at-
tributes — its novelty and iis
added s=ales impact—put to use
in selling Ford cars this fall. The
auto firm has already handed
HCA an order for 25,000 calor re-
celvers, which it plans to place in
it= chowrooms thruout the nation
to lure potential auto buyers to
the point of sale,

Boih Barrels

There they will be able 1o

watch Ford's two major TV prop-

in color. The Ford commercials,
of course, will also be in color.
Ford hopes that many would-
e car buyers in the showroom
audience will, at the end of the
color ‘iE!:]u% fall prey 1o an
aroused desire to purchase a new
Ford then and there,

Ford's “lure-‘em-and-sell-"em-
with-color TV" campaign comes
hard on the heels of a stepped-up
use of TV by the entire auto in-
dustry (The Billboard, July 10).

‘DISNEYLAND'

To Be Shot
In Color,
Aired B&W

NEW YOREK. July 10—All of
ABC-TV's *“Disneviand™ films

they will air in black and white
until ABC-TV sets jtself up for
color transmicssion.

The web has been marking time

erties—the Thursday night NBC-|on color, waiting for the day
TV “Ford Theater” and the Mon-| when it feele the audience for

day night NBC-TV spectaculars—

Broidy Leases
New Quarters

HOLLYWOOD, July 10—To
handle its increased production,
William F. Broidy Productions
this week leased new guarters at
KTTV Studios on a vear-round
basis while retaining three near-
by stages. The company's entire
production and office staffs will
move into the Z21-office building
on Van Ness Avenue.

Broidy =aid the move of vir-
tually all personnel would be
made within two to three weeks
Lease deal calls for steady utiliza-
tion of KTTV's stages for filming
full-length theatrical mowvies, four
of which are already set for Al-
lied Artists release this year. His
telefilm series, including “Wild
Bill Hickok™ and the new “Secret
service”. group starring Broderick
Crawlord, will be shot at Broidy's
present headquarters, Brodeo Sun-
s¢t Studios and Brodceo's Cedar
Lake location site near Big Bear.

Four Labs Push!'
‘Little Rascals’

HOLLYWOOD, July 10.—Four
laboratories this week were as-|
signed by Interstate Television
Corporation to ease a print short-
age lor “The Little Rascals" tele-
film series caused, according to
Interstate President G. Ralph
Hranlon, by impressive sales.

The sales, Branton said, are
running ahead of print avail-
ability. Therefore he has assigned
Official, Du-Art, Circle and Hal
Hoach Laboratories to process
1imm. {ootage. Meanwhile, Lloyd
Lind, Interstate's general sales
manager, reported from his New
York office that nationwide sales
of the series will be launched as
soon as additional “Rascals”
prinis are ready.

E:"u!'l:u-n IE\"E'J.I-I:“I.'] h.'E‘I'E th;”-
Western station sales  include
ENXT, Los Angeles: KRON, San
Francisco: KPHO, Phoenix, Ariz.:
KETV, San Diego, Calif, and
King, Seattle.

Chunky Near
Abbott-Costello

NEW YORK, July 10. — The
Chunky Chocolate Corporation is
reported to have put in another
order for the Abbott and Costello
show from MCA-TV. Chunkies
bad the re-runs of the first 28
gsegments of the seriez in about
eight markets thru New York
State last summer. The new or-
der is apparently for a first run
of later episodes. It is also re-
ported to be on a much wider
market spread.

Meanwhile, the first 26 f[ilms
are now on CBS-TV Saturday
momings for Campbell's Soup.
Chunkies is represented by Peck
Advertizing Agency.

color shows warrants thz expense
of lransmission

HOLLYWOOD, July 10.—Three
months before the “Disneyland”
telefilm series hits the air, the
ABC-TV network will start an in-

paign with specially prepared Dis-
ney films, it was revealed here this
week following three days of con-
ference among network, agency,
sponsor and Disney Studios execu-
tives,

First on-the-air promotional
spols are slated for network airing
July 19. Show starts airing Oc-
tober 2. The conceried promo-
tional campaign has been divided
into four phases and is being di-
rected for the network by Mitch
Degroot and Jack Pacev, promo-
tional heads in ABC's New York
headquarters.

Lawrence Tierney
To Star in Series
For Ray Gordon Co.

NEW YOREK. Julv 10.— Ray
Gordon, an actor, has formed 3
TV film and transcription dis-
tribution company under the
name Hay Gordon Productions,
Inc, The firm's first show. for
both radio and TV, will be "“The
Concrete Jungle" starring Law-
rence Tierney. It is due to go into
production here next month un-
der the banner of Rivet Produc-
tions, in which Gordon is a part-
ner with William Hellinger.

Gordon is also planning a 15-
minute sporis series, and 15 dick-
ering for the acquisition of fea-

ture films. Gordon will be his
own gales manager, and is now
orgenizing a =ales siaff.

“Jungle” will go on the market
for a fall debut. The half hour
series 1= based on the “"Handbook
of Criminal Investigation" by Po-
lice Colonel Maurice Fitzgerald,
Tiernev, as an instroctor in a
New York detective training
school, will in each episode de-
scribe a different case which will
be dramatized in flashback.

will be shot in color, tho initially |

COLOR TESTS

Film Tint
Definition
Tops Live

NEW YORK, July 10.—Consen-
sus among observers at a closed-
circuit color television demon-
stration put on by NBC for the
National Television Film Council
this week (8) was that color film
is superior to live color in the
amount of color information of-
fered by the picture.

opportunily to compare
color film and live color came as
NBC-TV first showed WNBT':
ll_ve jlam. “Here's Looking at
You,” and then switched over to
color film on the closed ecircuit

It was also disclosed that NBC-
TV, in the course of its closed-
circuit tests, has gathered infor-
mation on color film production
which will probably be of help
to producers of color films. This
mformation will be released to

roducers within a few months.
t will probably also be included
in the report the NTFC plans to
compile this year on color filming
problems and methods of over-
coming them,

SG Goes Into
NY High Gear

NEW YORK, July 10.—Screen
Gems' New York production set-

and Competition, and Their
Multi-Gity |

ARB Ratings o

® Continued from page 7 - ¢
June  Previous :
ARB  Month's S
Rating  Rating  Title, Type ned Dhistribmtge Sindlon—Day— Tl s Use

HARRISBURG. PA. ......................4 STATIONS

¢

up swung into high pear this
week with 17 commercials and
five "Big Playback” segpmenls
keeping the firm's newly ex-

panded East Coast staff working
at a rapid pace.

tensive on-the-iir promotion cam- |

lcials

John Capsis is directing seven
commercials for Richard Hud-
nut's Quick; John Gilmour is han-
dling the production of six film
plugs for Ovaltine; Howard Mag-
wood is putting oul two commer-
for Burlington Mills; Don
Hershey is directing the “Big
Playback" episodes.

Mohr New Lead for -
Foreign Intrigue’

HOLLYWOOD, .]u(L*n.' 10.—Vet-
eran character actor Gerald Mohr
this week was inked as the new
lcading man for Sheldon Records’
revamped series of “Foreign In.
trigue,” coincident with receipt

 here of word from Rewnolds in

Paris that production had begun
on location in Vienna.

Mohr, a veteran of radio, TV,
telefilm and thestrical motion
pictures, replaces James Daly. In
his new role, Mohr will portray
Mike Powers, newspaper corre-
spondent who wins a gambling
casing. New format ealls for the
principal action to take place In
and around the casino. Mohr this
past season was a regular on the
“My Friend Irma"” TV show.

Prockter to Make

“T-Men’ a Feature
NEW YORK, July 10.—Bernie

Prockter iz going to make a fea- ISi
ture-length yersion of his “Treas- |

ury Men in Action™ after the first
of the year. The piclure will be
shot in Europe on a script by
Eleazar Lipsky. Prockter went
abroad this week to inspect stu-
dios and locations there.

“T-Men" has been on NBC-TV
live for the past four vears. It
goes on ABC-TV by film next
seasan, The 39 film=s are now in
production at Prockler's Ameri-
can National Studios in Holly-
wood.

WBNS Slide

NEW YORK, July 10, — The
library of slides developed by
WEBNS-TV, Columbus, (E., Was
turned over to Sterling Television
for distribution this week. The
library offers a selection of about
500 production and commercial
aids, program titles and ID'.
WBNS- has had a stalf of art-
ists developing this library for
the past several years. For the
past year it has been in the hands
of the Vitapix Corporation, of
which WBNS-TV iz a member-
stockholder. Vitapix placed the
library on about 10 stations for
testing purposes,

The reason for the
distributors, &according

switeh in
to Tad

Sterling to Distribute

Library

Reeves, WBNS program manaper,
15 that Sterling has continually
specialized in library sales 1o sta-
tions, whereas Vitapix has now
moved into feature film and na-
tional sales.

The slide library will be leased
T-D_ stations on one-vear contracls,
with prices pegged according to
marketl size. The sales plan may
also allow for custom-made slides
and seasonal supplements

In its library plan, Vitapix also
had a series of about 100 three-
minute silent [lims for svnchro-

nization with recordings. These
were returned to the owner,
Sandford Johnson's TV Disks,

Inec., earlier this year:
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Auto Dealers
Buy Lone Wolf

NEW YORK, ¥ 10. — The
Chevrolet Dealers bo t
“The Lone Woll® this week
alr in the fall. The show will
be slotted on WNBT. Saturday,
11:15-11:45 pm

“Lone Woll™ is distributed by
United Television Programs and
stars Louis Hayward.

Film on Fiberglas

Released by Libby

DETROIT, July 10. — “Futures
Unlimited.” new 28-minute sound
film, is being released by the
fiberglas division of Libm
Owens-Ford. The [ilm shows the
processes used in manufacture of
glass - reinforced plastics, and
their use extensively in aviation
and furniture production and in
electronic applications requiring a
combination of great strength and
minimum weight.

“Futures Unlimited” is being
jointly sponsored by LOF: their
Los Angeles distributor, Thalco;
and two other manufacturers,
Rohm and Haas and Zenith Plas-
tics. Prints are available thru
Don MeAnally, public relations
director of the fiberglas divi-
gion, in the Toledo F office.

Kagran Names Kean

NEW YORK, July 10.—Eddie
Kean was this w named di-
rector of programing for the Kag-
ran Corporation, of
“Howdy Doody” and ohnny
Jupiter.” Kean has been a writer
for the former show since its in-
ceplion.

QUICK TAKES

David Siegel has resigned as
otion director of Sterlir.sﬁ
elevision to set up his own
agency with his wife. The name
of the Agency: Norris & Siegel
Advertising. Its first client: Sterl-
ing Television.

Ed R. Lewis, sales manager of
Telenews Productions, has re-
signed. . . . Howard 5. Case, for-
merly a booker in the Allied Art-
ists' Los Angeles exchange. has
joined Interstate Television in the
same capacity.

R H. Leler. ex-gencral
manager of the Fleetw Com-

any and one-lime Atomic
Enerﬂ' Commission staffer, has
joined Television Programs of
America as an accounl exec. , . .

HC&;:TEHHI hired Jeck King
to wor New England area.
He was formerly with WBZ-TV,
Boston. :

Frank Young. former publicity
director of NBC, has been named

blicity chief at Screen Gems

ynn has been given the
post of publicity assistant

ﬁpmuﬂﬂm Inc., has named
T Swift. formerly of the
Frederick W. Ziv Company, to
s¢ll its three foothall series in the
New England area.

Martin Hersh, New York law-
yer, lnst week was named comp-
troller and executive wvice-presi-
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Pilot Films in Production
Since May 1

Thii Teature mans once & monih in The Bililboand’s TV Mm deparimment
It offers the mosl complete directory svallsble of production of pllod filems
and | llled only by The Billboard's shility to resch #ll producers in the
imdusrry Prodocers who desire (o be (nclnded should sod their balings @
reach The NBillbsard's New York ellice no loer than the 1%h o esol
month. Limings showld be for the last full preceding month

SCREEN CEMS, INC,, 111 Wesl 49k Sireel, New Vork

Johmny MNighthewk—Adven —Howard Dl . ... ... 0 % o — e Ml
Sister Vioronics—Drama—irene Thaane. ... ..ccc0oe. . ¥ —_— ML
Clamsified—Drama—Quentin Revnolda. ... covuveee. . HW — NIk
Many Diary—AdVEN. ...cccvrcirmsssssssnsssnsens 36 M) — . NIL

JACK CHERTOKE PRODUCTIONS, INC. 1038 N, las Puilmas Ave., Los Angries
What's New With Shophound™—Mis,

— ———

HERMAN HACK PRODUCTIONS, 535 Morth Lawrel Ave, Los Asgeies 48

Read the Bible—Chlld —Herman Hack. . ....ov0.. . 3 il — _[Cipen
God™s Animale—Chilld —Herman Hesk, . ......000. 00 _— {y=n
Humble Hearn—Child.—Herman Hack.......c.00... 7500 — . Dl
HULLDNGER FRODUCTIONS, 5108 Klingle Strecl, Washilagion
Beport From Washinglon—News—Ernesl Linadley .. . 1300 —_—— s v o LR
Thia s Washingion—E8E, ... cocssinsnnssssssssss — I L
Makeny of Destiny—Persoudllties—{C).....concenaes 1. ...ccn —_— i ceeaes
CHAS. A. NORTON PRDDLUCTIONS, %6 Eax S6h Sireel, Nes York
Wihcherali—Drama—Franchot Ton€......coccecin0s 2600 —_ . . e

TV FILM PURCHASES

International Harvester Com-

pany has purchased “"Captured™
fron, the ﬁﬂﬂ Film Division lo
be shown In two markets: WBTV,
Charlotte, N. C.. and WFMY,
Greensboro, N, C. “Captured” was
also sold to WTVP, Decatur, Ill.,
and KEYT, Santa Barbara, Calif
Cther NBC Film Division sales
this past week included “Inner
Sanctum™ to WSB, Atlanta, for
Bunker Hill Corned Beef, and to
KELO, Sioux Falls, §. D.; “Para-
gon Plavhouse" ta KBEMT, Beau-
mont, Tex.; “News Review"” to
WMCT, Memphis, and “Life of
Riley" to KOMU, Columbia, Mo.;
KCS8J, Pueblo, Colo.; KERD, Ba-
kersfield, Calif., snd EGVD, Mis-
;Tﬂ" Mont, for the Safeway Spo
ores. :
Telovision is currently being seen
 CBSTY Pl Sele repors that | T2 L0 i
shown on 108 stations and “The |3nd Rubber Company s Sparsttc
Range Rider” on 115, Canada Dry | IR the sports series in 31 (markecs
Ginger Ale has signed to renew | under the titl> of “General Spors
ita sponsorship of “Annie Oak- Time.” Television Station
ley,” another Film property, [N eW York, has urch 1
an’ WABD, New York for 26| Guided Tour” o sets ©0

week included “Gene Autry” 1o
WTO Meridian, Miss., for
Broo ire lce Cream. and "Amos
'n" Andy" to WDSU, New Or-
leans, for Kirschman's Furniture
Company.

Guild Films this week set ils
newest property, "The Flaran
ZaBach Show™ In the Chicago
market. The new musical will be
geen over WGN, Chicago, starting
October 1. The series was alio
sold to KDYL, Salt Lake City,
along with “Joe Palooka”™

United Telévision Programs hns
sold “Look Photoquiz” to KGUL,
San Antonlo. Series iz 0 combi-
nation of film clips wi$ nklit;e
announcer. “This eck In
A" distributed by INS-INP

dent of Family Films, and
- rﬁlm.l{'l.lnt. —

i Holl
weeks on an alternate week bagis. t-avel shorts, from
Other CBS Film sales this past Television Productions. )
New stations contracting for

Top Opp. A Rating: Ouwr M

Brooks, ... =

1 World Filma' “W

A L% Lite WiN Elsbeth—Camedy—Galld Films . WELEW.D—Th, %08-10:08 #%.1 melnlﬂnutinnhl Amrh“h“m
Tep Opp. & Rating: Place (he Face.... 207 are WSAZ-TV, Huntington, w.
LG I8S Welerfrost—Ade —LUnited TV . ..... WHID—-5, %3100 .. . 559 Va.: KGVO.TV, Missoula, Mont.:
’ Top Opp. & Nating: Your Hit Parade. .. MY WMSL-TV b e I.I!hi
WA 5 Libersee—Sue—Golld PR .......... ... WHIO—Th, W15-10:45 .. 304 | WMSL-2 W, mrld' =
Top Opp A Rating Army-MoCarthy Mearings .. 2008 WTOK-TV, Meridian, =a s
121, — tDesis Valley Duyv—West—PFacific Borax. . WHME-M, 1815 10:48 .- M4 The Sunbeam has
Top Opp & Rating: Army-MoCarthy Hesrings. .. 3.7 mrrl:nﬂrdlh-:hllﬂﬂﬂﬂﬂ-
$1 . A3 My Hers—Oomeidy—Oicksl mni{"l'l ..... WHIO—W, 1814 204 poration to produce color TV -
T Raiing: Army-MoCarthy Hearisg. ... =
i . kA n-mﬁr.:._n.-.n—i:rn ......... WLW-D—F, e .. N4 spots for fall release on NBC's alls

color “spectacular™ show,
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Sellmg FOﬂ'.d LAVISHLY STAGED!

SPARKLING SCRIPTS!
SKILLFULLY DIRECTED!

America’s f:

BASED ON CHARACTERS

: ..—_ ﬁ“hl !. 1_1 ____-

‘Mr._Archer: John Eldridau Mrs. Archer: Jﬁw Brion



www.americanradiohistory.com

HELLO,
I'M CORLISS....
MILLIONS HAVE
APPLAUDED ME ON RADIOQ,
STAGE, IN MOVIES, BOOKS

I's AND MAGAZINES! NOW
'M READY TO
I TUATION COMEDY SELL FORYOU

Leldi{-Bt-1aall\"A

ED BY F. HUGH HERBERT

ZIV TELEVISION PROGRAMS, INC.
1579 MADISON RCAD CINCINMNATI OHIO
NEW YORN HOLLYWOO
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Equipment Jam Develops as
Stations Swing Over to 45's

Hundreds of
Recent Orders
Cause Jam-Up

By BOR ROLONTZ

NEW YOREK, July 10. — The
rush orders by radio stations for
studio equipment on which to
play 45 r.p.m. deejay records has
resulted in a bottleneck among
equipment manufacturers. Sta-
tions desiring turntable conver-
tors have to wait from one to
two months, depending on the
specific equipment needed, in or-
der to convert from two to three
speeds. It iz estimated that at
least a couple of hundred stations
which have placed orders for con-
vertors will have to wait until
late August in order to play 45's.

The reason for the log jam is
due to the sudden surge of orders
for convertors after the diskeries
announced in May that they
would switch all deejay copies to
45’z from 78's. RCA Engineering
Products Division, Rek-0-Kut,
Presto and Fairchild all felt the
saime sudden rush of orders,
which generally exceeded the
stock on hand and current pro-
duction.

RCA Engineering Products Di-
vision now has back orders for
several hundred™1-11883 conver-
tors. The gear mechanism con-
vert a 78-33 turntable to 78-33-45,
and sell for £85. The firm was
able to supply hundreds of these
convertors in June, but the orders
have exceeded the supply.

The firm has many convertiors |
on order, but some parts are crit-

leal and all present orders will
not be filled until the end of
August. By that time the division

expecis to be able to handle fu-

fure orders 1n jig time. RCA does
have the more expensive BQ
micro-turntables on hand: com-

plete umits inecluding tone arms

COAST DISTRIBS
GET JOCK SEGS

HOLLYWOOD, July 10.—
With mugic men doubling
numerous capacities thruout
the industry, two Waestern
distributors added a new
wrinkle recently in bowing
as disk jockeys.
Stan Sullman, C&C Dis-
tributing Company, Seattle,
bowed wvia Station KAYB
there with a show titled
“The Modern Hour,"

Bill Davis, Davis Sales
Company, Denver, also preem-
ed in a show ecalled “Cool
Bill Davis," via KTLN, Den-
VET.

German Disks
Up 20% in Yr.

BONN, Germany, July 10. —
Production of phonograph rec-
ords in West Germany showed |
an_increase of 20 per cent during
18953. The total number of plat-
iers pressed during 1953 was
nearly 15,000,000, against 12.500 -
000 in 1952,

Complete breakdown of the ex-
portation of records is not wvet
available, but up to October, 1653,

CBS and WMGM
Join Stafions

Using 45 Disks

NEW YORK, July 10. — The
solid radio station front against
the 45 platter softened this week
when CBS and station WMGM
decided to get on the 45 kick.
CBS-owned radio and TV stations
will install equipment to accom-
modate the donut disks, and sia-
tion WMGM is now readying
plans to do likéwise. This means
that four key stations in this city
—WI:I’BC, WCBS, WMGM and
WOV —are either using or pre-
paring to use 45's,

The gradual swing of loeal sta-
tions here toward the 45 r.p.m.
disks came as a result of some
powerful selling by record com-
pany execs, However, at the same

{time that the manufacturers be-

gan making this progress in
Gotham, equipment problems for
stations that had not yet con-
verted to 45 turntables came to
the fore.

The swing of loca! stations to-
wards acceptance of the 45 ap-
pears now to be a definite, if

last year's exports were 23 per
cent

| gradual, pattern. Many more than
higher than during the first |
nine months af 1952 i

half of the stations thruout the
(Continuwed on page 42)

Urania, Vox,

NEW YORK, July 10.—Attor-
neys representing the Vienna
Philharmonic this week served
papers on Urania, Vox and SPA

which sell for $396 and play LP's
and 45's. The firm also hacs its
complete 78-33-45 units available |
which sell for $695
Other Firms
The equipment bottleneck at
RCA is more acute than at Presto,
Hek-O-Kut or Fairchild, since
RCA turntables are in many more
stations. However, Presto is one |
to two weeks behind on their
turntable convertor model 10A or
10B, which sells for $17.50. The|
firm has had orders for 150 of
them over the past six weeks and
{Continued on page 42)

NEWS REVIEW

Ham Hangs
High at the
Brill Bldg.

Br JUNE BUNDY

NEW YOREKE, July 10. — The
ham that lurks in all of us
trapped some of the Brill Build-
ing’s sharpest plugeers into giv-
ing their all on TV to plug an-
other guy's song this week—and
metwork TV at that. The gim-
mick was that CBS sent a film
unit around to the Brill Building
to shoot a documentary record of
the way the song writer goes
aboul getting a tune published
(Continued on page 45)

Cadence Signs Up
3 Vocal Groups

NEW YORK, July 10.—Ca-
déence Records signed three
groups this week, the Barry Sis-
ters, the Tup Hatters, and Jack
Gold and the Esquires. The
Barry Sisters, Claire and Myrna,
Erew up in radio, and have been
on wax now and then. This is
their first long-term pact.

Jack Gold of the Esquire is
the music publisher and writer
He made an audition disk with a
w deémonstrate a song, sing-

d himsellf. Archie Blever
of Cadence liked Gold's perform.-
ance =0 much he signed him and
the group.

European orchestra, or of orches-

tras bearing names similar to|
Vienna Philharmonie.
Charging unfair competition,

the orchestra asks & permanent

injunction agmnst the manufac- |
turers and damages totaling |
$1.000,000

In part, the legal action paral-
lels similar and still unresolved
cases brought by conductor Wil-
helm Furtwangler and pianist
Walter Gieseking against Urania.
The complaint charges that
Urania and Vox acquired re-
corded performances of the Vi-
enna Philharmonic which they
pressed and released without
proper authorization., The etch-
ings referred to were cut some
Years ago,

ABC to Screen
Band Remotes
On Sat. Nights

NEW YORK, July 10, — The
band business will get a sorel
needed shot in the arm this fall
via a new network TV zhow

Records, asking them to cease|
distribution of records made by |

which will televise dance band
remotes each Saturday night. The
show, slated to be called “"Band
Stand"” will be carried on the
ABC network on Saturday nights
from 8 to 9 p.m. and is scheduled
to begin on September 18, Bands
already booked are the Ralph
Flanagan and Art Mooney or-
chestras,

Ag a result of the TV time
availability, the New Yorker Ho-
tel here is giving up its ice-show

olicy and will install the Ralph

lanagan band in the Terrace
Room for 13 weeks. The General
Artists Corporation, which set the
TV show with ABC, alsa has the
Flanagan band booked for the TV
series for a full 13-week cyele.
The second half-hour remote will
emanate from the Aragon Ball-
room  in Chicago, with the
Moaney band set for the [rst

four weeks.

SPA Sued

By Vienna Philharmonic

Another part of the complaint
alleges that Vox and SPA en-
gaged in unfair competition by
UEINg names similar to that of
the Vienna Philharmopic on re-
cordings made by other orches-
tras. Such names as the Vienna
otate Philharmonia are cited.
This alleged practice, the com-
plaint contends, tends tu lead the
public to believe the archestra cul

(Continued on page 45)

CHURCH GIVES
$850 TO PLUG
HAMBLEN DISK

INDEPENDEN Kan,
July 10, — Stuart Hamblen,
speaking as a guest preacher
in a neighborhood echurch
here, wnﬂugivlm I::Juﬂ by the
congregation lo p promote
a record, Disking is his read-
g of “This Ole House," Ham-
blen’s first on the RCA Victor
label.

Victor had the record
slated for automatie distribu-
tion to country and western
disk jockeys, but balked at
widening promotional mail-
ings to include pop platter
spinners. The congregalion
passed the collection box to
underwrite the cost of pop
Jockey distribution.

Bell fo Boost
Price, Enfer
EP, LP Field

NEW YORK, July 10, — Bell
Records, the mass-merchandised
low-price disk line distributed by
Pocket Books, Inc, has set sev.
eral major changes in its pricing
and distribution policies. The
diskery's August shipments of
disks for September release will
be priced at 30 cents instead of
30 cents as heretofore.

In addition, Bell is ready to
move into the gackaged record
field with 45 and LP sets and is
introducing a new 10-inch label
on which only new song material
will be lestei

The switch to a 39-cent price
comes after the label tested the
higher price in several markets
for a few months with no change
in sales. The hiFher price is nec-
essary, say Bell execs, to cover
the higher cost of 45 r.p.m. rec-
ords and the increasing ratio of
45 1o 78 r.p.m, disks now being
sold. Bell now finds that 30 per
cent of s volume is being done
on 45 r.p.m, platters.

The 39-cent series will alsa
call for completely redesigned
sleeves—a different sleeve [or the
45 and 78 disks, since both are
seven-inch platters. Bell will also
premiere a “'personality” series in

(Continued on page 45)

PRESSERS ROMANCE INDIES

Distribution Deals Offered
As Bait for Disk Business

By JOEL FRIEDMAN

HOLLYWOOD, July 10.—In an
effort to bolster sagging disk pro-
duction, local pressing plants are
currenily offering new entries in
the record field puarantees of dis-
tribution facilities as a means of
acquiring their business.

Move is not a new one here,
but has been extended to include
virtually every important producer
of records, with the exceplion of
plants owned by the major record-
ing companies. The added lure of
possible distribution often s
enough to induce the indie label
owner to give the plant his ac-
count, however small and insignifi-
cant it may be.

The reasons for the solicitation
af “limited accounts" are two-fold:
(1) Plants are faced with the acute
problem of maintaining a roster
of trained personnel, particularly
press operators, (2) In an effort
to keep a full shift operating, the
plants are .terally beating the
bushes for new business,

In most cases, the plant manages
to produce the desired national
distribution, largely thru contacts
existing in the production and
shipping of records for established
labels, With many plants on the
West Coast pressing and shipping
to distributors thruout the nation,
they are in a prime position to
offer new labels much sought after
national exposure of their product.
While it is true that many inde-
pendent plalleries never gel be-
yond the stage of a disk-jockey
mailing, the few thousand records
that are handled accomplishes the
primary purpose of keeping the
presses occupied. And much of the
small-valume runs are handled on

www americanradiohistorv com

a strictly cash basis, too, limiting
bookkeeping and accounts receiv-
able problems.

With approximately 250 presses
scattered in almost 25 plants in
this area, the personnel problem
is one that all plants are
cognizant of. A majority of press

|

v

v 1, vese

Big Drive for

new albums will carry thru on
the art-cover policy which Mer-
cury has pioneered and has proved
so successful in the past. Accord-
ing to Mercury execs, these new
art covers vill be even greater in
quality and scope than those al-

scores of requests for reprints,

The first two among the pop-
ular albums to be released will be
a l2-inch by Billy Daniels in
which no tracks will be cut,
Daniels will seque from one num-
ber right into another. The see-
ond release will be a 13-inch by
Richard Hayman. Following these,
in sets of twos, will be a 10-inch
by Georgia Gibbs, a 10-inch by
Ralph Marterie (with strings), 10-
inch by Dick Contino, 10-inch by
the Gaylords, 10-inch by the

released for fall will be six new
clasgical albums,

Mercury plans to issue 42 LP
and EP recordings of EmArey jazz
releases by August. These re-
cordings will be by such artists as
Maynard Ferguson, Patti Page,
Sarah Vaughan, Errol Garner,
Paul Bley, Art Blakely, Lecn
Sash and Paul Quinichette. This
program, which was set eight
months ago, will hit the dealers
at an opportune time considering
the current popularity of jazz
items at the retail level.

Country Fan
Club Meet to
Cincy in Noyv.

HOLLYWOOD, July 10.—Ap-
proximately 300 executives of
country and western fan clubs
are exlpected to attend the second
annual Country Fan Club As-
sociation meet, November 20-21,
at the Hotel Gibson, Cincinnati.

Bill Martin, president of the
association, disclosed that invi-
tations to disk jockeys and coun-
iry artists have been ex-
tended. Talent for the annual fete
has wyet to be set, tho Hank

mie Skinner Fan Club; Ann Kro-
g:;ifhf the Hotel Gibson, and Ke&

(Continued on page 45)

. El"‘tﬂm manager
Station W, Cincinnati.

LATIN LOVERS’ FIELD DAY

Victor to Beat Bongo Drums
For Giant Mambo Ballyhoo

NEW YORK, July 10. — RCA
Victor will start beating the
bongo drums next week in its
biggest mambo promotion to
date, part of a concerted drive to
capture a larger share of the
growing market for Latin-styled
diskings.,

For the first time in memory
the company will limit its weekly
single-record release to mambos
alone, with no pops, country and
western or sacred sides turned
out to market. The five mambo

latters in the release, featurin
ﬂm label's top Latin artists, w
get full pop disk jockey distribu-
tion.

Plans are also being set to sup-
ply deejays with utlll.pthd disk
packages of “standard gﬂm
material. Dealers will sup-
plied with special merchandising
and promotion aids to promote
the wax, And the firm's artist
and repertoire and mercbnnﬁlli!}ﬁ
execs working the idiom

1'15"?' tﬁaturud' nremﬂlﬁm
to Hodriguez, omero
Tany Martinez. All disks

Iit.;t. entire Victor "A"™

same time, Victor

At th e

Satli ot 1t Qiskiba o

interest
and tu

ons

jockeys
mambo p

names and
office here

ready issued and which prompted

Crewcnls and a 10-inch by David _
Carroll and orchestra. Also to be

Thompson, L:slil';« Pee
Wee King and Jimmy Smith are
being mulled.

Convention committee, in ad-
dition to consists of Lil-
lian Munz, t of the Jim-

o,

al
1
s

[ "
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'. TELE HYPO
~ RCA ‘Suite’
E’ ~ Tunes to Get

v

[ ’ ’
Revue’ Plug
HOLLYWOOD, July 10 —Se.
. from Leo Diamond's RCA
- , album titled *“Mediter-
“ranean Suite” is slated for ex-
" tensive television coverage July

‘b

gr 1T the “Saturday Night Re.
. teleshow. Album cur-
k '."mﬂth racking, up heavy sales
r ¥ jor lattery and lists among

s op 10 packsge poods sellers

: Music to be featured includes
four selections, "“Off Shore”
" "Dock Dance”™ "Casino” and
] *Horizon," with Diamond sched-
4 uled to offer same in a series of
J uction numbers with dancer

the sec-

, ond time the medium has placed
b such emphasis on wax. Jackie
Gleason rrﬂrinuﬂv aired his Enrl-

tol eiching of *Tawny” on his

"MANTECA" .
Gillespie
Version in
Bogus Form

HOLLYWOOD, July 10.—Spu-

Sokien ot % Dixey Gillen
rendition of “Manteca” e

:

E’EE
Egg

I

é’

i
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A
i,
i ¥
o
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~ GHOST WRITER

R o Remowr of ROA Victor
« Bt out a claim as

ih " the

Containing many pictures
ing wvarious types of sell-
ice stores across the country,
the book enables a dealer to use
it for his own store.

At the convenlion, the firm's 10
top salesmen received watches
from Capital for their showing

The top 10 were: Bob Spencer
{Ciomtimued on page 'II-I

London to Start

Summer Stock
Discount Plan

NEW YORK. July 10.—London
Records will begin taking orders
under its summer stock plan next
Monday (19), The plan covers all

nckaged merchandise and al-
ows an extra 10 per cent dis-
count on LP's and EP's ordered
from July 19 to September 17.
Immediate ‘delivery is called for,

Benelits include delayed bill-
ing, with Pafmnnls due in three
equal Installments—October 10,
November 10 and December 10.
The firm's regular semi-annual 5
per cent return privilege will
apply on all disks ordered under
the plan

To support the drive, London
i# making available to dealers
special selling aids, including
browser racks with index cards;
booth, wall and counter displays,
and new LP, EP and Medium-
Play catalogs. The latter term
has been adopled from the desig-
nation used to describe Brili
Decea’s Jow-cost, 10-inch LP line.

‘Shoes’ Dance

Sequences
Basis of Suit

HOLLYWOOD, July 10.—Dis-
puted ownership of the dance
sequences in the Broadway musi-
cal, “High Button Shoes” has
resulted in an action for declatory
relief, filed this week (8) in Los
Angeiu Superior Court by Sammy
Cahn, Jules Styne and Stephen
Longstreet.

Named as chief defendant in
the action was chor pher
Jerome Robbins, along with pro-
ducers Monle Proser and Joseph

Ki
m—lﬂm of the suit stems
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To UCT Okay

WASHINGTON, July 10.—The
recently ratified Universal Cnpga
right 'Frulr is stymied for the
preseni by a roadblock in m:{futh
of @ hilf to bring the f{ederal
Copyright' Code into conformity
with the Universal Copyright
Treaty. _

The situation is almost without
precedent in international treaty
matters. The bill to bring the
U. S. Copyright Code into con-
formity with the universal copy-
right pact must be approved b
Congress before the treaty ratifi-
cation can become elfective.

Congressional leaders h to
remove this roadblock within.a
couple of weeks, In diplomatic
circles, the situation is openly re-
arded as somewhatl embarassing.

onsequently, leaders in bot
Houses have signaled a go-ahead
on the legislation. A House
judiciary subcommittee reported
the bill favorably to the full com-
mitlee this week. A companion
bill is pending in the Senate
Judiciary Commiltee.

M-G-M AND GIN

Seagram

Ties In on
‘New Disk

NEW YORK, July 10.—M-G-M
tecords’ romance with the
industry continues for the thi
year, with the company tying up
this time with Seagram on a
joint-promotion of %Tllr Eck-
stine’s record “Seabreeze.’

The liquor outfit is co-pushing
the disk with its new summer
drink “Seagram Seabreeze, made
with Seagram’s gin and tonmic.*
The firm has purchased 10,000 of
the M-G-M recording, which they
will heve their salesmen give to
bartenders for use in the juke
box when they make their rour.ds.
Seagram has also made up 10,000
bar cards and juke box stickers
for use in barrooms and cocktail

lounges.
The nicest thing about the

(Crntinued on page 44)
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NEW YORK. July 10.—"Secret

w e “ﬁtrml:t in
mbn-“ #’up slandard tune by
a wide MATHIN was ea lor

‘Secret Love’ .
Biggest R-TV Tune

FECTIRRT #r 'ﬁ‘ﬂ'-q
13 ,4

Year's

ture or legit munic scores: “Love.*
b from

Love™ up e ;_hwt with ll.:'m flr i muu film “Ca-
radio- ience ane” *Stranger”

:Il::ﬂnl 12-month period end. |from the legit musical, “Kismet.”

ing July 1. ing to the an- | Two tunes released within tha

nual survey re this week (past 10 weeks have al

by Dr, Johs G. Peatman’s Office  moved Into the top 35 :

of Research, Inc. Second mest|"Three Coins in the Fountain®

and "Hernando's Hodeawnay.™

The first five songs, acoording
o Peatman,

are sull considered

mr,\m came [rom motion ple-'the pexl annual survey.
Twle Pl o
Mank Seag Pots Hits
i.m‘.ﬂ'ﬁ.-......u----n-r-ir*r*l-r'“mift
2 Stranger in Paradise .....vovveveniins .« Trank
3. Young of Hearl ... cocnnvcsssscsnsnss Sunbeam
4. Wanted .....icccssssnssssanssnsssansss WIlMArk
§. Make Love to Me ...... srsaEssaE R Melrose
B Thals AMOIe ....c-ocosssannsnannnasss Paramount
7. No Other Love (1P0533) ...ccvcinnnnnnsn Williamson
B B TH® ....ccoaerasvssspstcscssntnnss Haoblsins
*. Va¥a Con Dios (1953) ...icvvvvvsnnnns Ardmore
10. Anawer Me, My Love .. .....cccoveinsess Hourne
11. Youlb, You, You (1988) ...vccvcececnnss Mellin
1. TGl So Lonely ...vcvnecssnsnsnsanns Melrose
AR, Ioonhl . ccsrasmassansnssansnsrrannns Sheldon
1. JLove Parts ..cocostnavassasns R Chappell
15.0h, My Paplé ....... T e R Shapiro-Bernsteln
I8, Heartof My Heart ..........c0n0000000 Rabbins
.0 (ID) .. csabspsissnnaannnanaan .Feist
1. Changing Partners .......csccsvssacsss Pnrgle
10. Many Times .... ....c.oovsnss - Broadcast
20. Crosa Over the Bricge ....ococvveuaise Laurel
21. Rags to Riches - . « Saunders
22 CGranala (I9B3) ... ... cccvnnnsennsans Peer
28. Three Coing in the Fountain ........-. Robbing
24. Little Things Mean a Lot ......cco0uves Feilst
5. 1 Believe (1953) ........s . » »  Cromwell
2%6. P.S:1 Love You (18563) ........ccisess.Lan Salle
27. I'm Walking Behind You {1853 . « Leeds
28. Hernando'’s Hideawny .......cccoeciuaas Frank
2. You AN .icescitensnsnsins v 4 o+ « ROTCOM
30. Somebody Bad Stole De Wedding Bell. .. .E. H. Morrils
3. I Sp=ak to the Star . .........ccou0v0e- Whmark
32. Song From Moulin Rouge (1953) ........Broadcast
33. Man With the BanJo ......ccc0ecnu00 Mellin
gd. Lot In Lovellness ......cccciiensanans Chappell
B TR Bl BN ascvspeisnesisnasss YL . 71 Lecods
Standard Hits
Rank Song Tide Pubilisher
1. Tea for Two ..... e e RS TR Harmas
SRy e e I Bt % E. H. Morris
S While Christmas ....ccoovvccecansannss Berlin
TR T gy N g .« Bherlin
B T ORI o sssssobonsbasnbnmwdssnsdd Harms
B LOVEr ..ovescssnannss sassevanes - P g Famous
7. Just One of Those Things .....co0vuvres- Harms
B. That Old Black Magic ....cocvivanananss Famous ’
P. Birth of the Blues .....covi1000 S e b Harms
10. SL. Lonils BIeS .....ccocestscsenssnnnis Handy
11. Winter Wondeslond ......cv0cienvnnian Hrrr:'._umnn. Vocco &
ann
12. SEDIEMDEr SONE .ccrveesssbtssnnsnsns s DeSylva, Brown &
HenJderson
R L R B e e es v o.nswbe sl esnesnsiss Feist
14. There's No Business Like Show Business. . Berlin
15. On the Sunny Side »f the Street ........ Shapiro-Bernstein
10. Begin the Beguing ........cooccssnsnnse Harms
17. Alexander’'s Ragtime Band . _.......c00:. Berlir
18. "Valkin* My Baby Back Home ....... « o . DeSvlva, Brown &
Henderson
10. Lullaby of Broadway ...ccocsvscesssnsss Witmark
B SRR S oA s m s dbe oase s onnnsbdudssh Berlin
21. Way Don Yonder in New Orleans ......Shapiro-Bernsteln
2. . Geta Kick Out of You ......ccocvenees Harms
‘3. I'm Sittin" on Top of the World ......... Feist
B Blut SEIES ... cicovcrsconssartrsnessn Berlin
23. Over the RainbHov . ....cecevrsnsnssess«-Foist
28. YouMade Me Love YOU ......co0cveese- Broac vay
27. Give My Regards to Broadway .......... Vogel
38, T GOl YR ,..000sncccconnsnensnsnss New World
S LD B T o oocoiicsstnanebnesennssss Harms
30. I've Got My Love to Keep Me Warm ... .Berlin
SL. Twelfth Street Rag ..ovccovinsaccsncnns Shapiro-Bernstein
32, Christmas Song ....... R, S Py s 1o S E. H. Morris
33, Gypsy in My Soul. . ..ccovsrssvrnnanscs 4. J. Robbins
LT TR R NG S S Remick
35. How Aboul You? ....oeveensennss d o Broadcast

the promotich on the house, but
Seag paid for the Eckstine re-
o0 lﬁ seasion as well. Last year
M-G-M staged a similar tie-up
with Canada Dry on Shep Fields'
“Gin and Tonic" record, and the

whole tion from M-G-M's
puinloi view is that aot only is

Enr h{tum Ihl:.:l with the Fl.;?r‘tﬂ
can urm usiry, on oro
Morales’ *Rum and Soda" disk

JHOW TO SPLIT THE PIE?

Multi-Tune LP Increase Creates
Royalty Headaches for Pubbers

Tpmltg-ﬁn;. 10-inch LP's mhﬁ
this mte-ri-:r h”ﬂlﬂ Piblic Do-

turing | the production of a quiz- 12-
taining i

C

multi-song series, too, containing
such titles as Lo

Iwﬁ:;ﬂ:lnd.r Cruise o Latin-
Am " ete.

Bach.

For the fall the firm plans

inch LP con recognizable

snatches of 60 oop tunes,
Columbia Records has also

been issuing its 500 series disks,

{Continued on page $4)

Records is holding a

its distributors here Tuesday
morning to discuss rurrent
promotions and new m

mo

Meeting fo Plan
Coral Distribs’

Fall Sale Push

HICAGG, July 10, — l‘.':nr;ll
13)

lans for the fall. A key pro-

n item on the is

Coral's new Les Brown
at the Palladiuzm™

pu-klge, which will
Period Cuiz N gjlunleundlrmm
Period Records -| sales plans,

musical based on 'rhupde luxe set (including all

24 sides cut at the
Palladium last September
be packa
R
a sola separiicly \
for each 12-inch platter the

will

il

an two 12-inch

[Continwed om page 45)
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14 MUSIC

THE BILLBOARD

MUSIC AS WRITTEN

GOODMAN 6 TO PLAY
BASIN ST. DATE . . .

Benny Goodman bows for his
first club date here in eight years
when he opens al the Basin Street
on Tuesday (13). He will be fea-
tured with this sextet, which will

include Mel Powell, Charlie Shav- |

ers, lsrael Crosby, Sleve Jorday
and Morey Feld. Goodman's sex-
tet will be at the club for two
weeks,

AUDIO TO SHOW NEW
*TALKING BOOKS' . ..

The Audio Book Company is
introducing a new series in its
“talking book"™ line of records
which spin at 16 2/3 rpm
The firm's new release will n-
c¢lude poems and tales of Edgar
Allen Poe, “Alice in Wonderland,™
stories for children and poetry
readings. The new series will be
gshown at the Chicago trade show
and convention of the National
Association of Music Merchants.

CORAL RE-COUPLES
"MIGHTY" DISK . ..

Coral Records re-coupling

Johnny Desmond’s new disk,
“The High and Mightvy,” with a
standard tune, “Got No Time."”

“in God We Trust” is on the flip
gide now, but the feeling is that

customers buyving the “High and |

Mighty" disk would prefer an-
other pop selection, rather than
the religious tune, Coral has three

“ANSWER ME,
MY LOVE"

& & & % % 4

Coming Up Fast!

"THE LITTLE
SHOEMAKER"

BOURNE, INC.

138 W. Sind Strest Mew Terk 1%

\

n
-~

smronn{

THANK YOU
FOR CALLING

di medl mgalc e Ty Walhe

(olumbin Record 40750

% A B.M.l. PIN-UP HIT
% A BILLBOARD SPOTLIGHT

% A CASHBOX BEST BET

It's the great R.C.A.Victor
Record =20-5666

qﬂ-ﬂ
woby T
AT LAALALALRST ALV LRLY
_H!_ulr Tham Ever

"SOMEBODY BIGGER
THAN YOU AND I

Fread Waoring—Veraol, Fronk Dawis
Bed Foley=—Ink Spon
Decca
Gearge Bevecly theo—VYicrar
Alan MeGll—Saured
Charles Turner—Genrgio Les
Imbmre et spaal %o red
3 New Releoses Forthoaming
BULLS-EYE MUSIC, INC.
1]

Lt FTr Foai B, Cal
R A e e e,

-.7“4
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| pany and record process
| der one

recordings out on the movie score
but Desmond has the only voeal
on Coral or any other Iabﬁ'

DECCA BRINGS OUT
NEW LP LISTING . ..

Decca Records, which issued its
new EP catalog last month,
brought out a new LP listing this
 week, The label’s new country,
kiddie and single records catalogs
will be released some time during
the next two months, this round-
mg out Decca's current catalog
picture.

' PAIR LES BROWN

| WITH CROSBY ...

|  Coral artist Les Brown will be
out shortly on the Decea label
| with Bing Crosby. However, it's
only a lend-lease arrangement for
the one disk. It seems Croshy
decided Brown was the only man
o back |!I|r11. on the two .'11'til":'-. a
Coral obligingly lent the orches-
ira leader 1o its parent label.

DECCA HAS NEW

SQUARE DANCE SET . . .
Decca is fl‘"d}"“l_' a setl of two

new square dance records featur-

ing Ed Gilmore and His Boom-

Chuck Boys., for release in two

weeks on 78 and 45, One platter |

and
the

0 maEtrucbtions
SCSR10NS; while

devoled
practice call

L

olher features straight accompa- |

niment for local callers

New York

Decca’'s Norm Welnstroer will
trek to St Louls after Coral's dis-
iributor meet in Chicago Tuesday
(13)
tuning to New York in two
weels Decca’s publicity gal,
Anne Reisman, also takes a4 vaca-

Lion this week Harmonicist-
composer Eddy Manson pguested
on “Chance of a Lifetime” (Du
alont) this week Decen’s noker
chief, Milt Gabler, back from
hig Lthree-week vacalion, most of
which he spenl in and around
J-" ITEALI | a8 1Om
:F- Ll 0l I CYen t il _J.. HE
LU n MGM musica Seven
Brids { ¥ LI H wll
tour the count yisiting deejays
and dealers to plug M-G-M Rec
ords new ound track album. |
H-l-'llh I.- CUYILng L "t-'ll-. a1
Const; Beity Carr, the Midwest;
Virginia Gibson, Lhi uth; Julis
Newmeyer. the Southwest. and
Norma Deoggett. the East Coast.
Alan Dean starts s one-week
EhFagement at {his Surd lljlj.r".
Virginia Beach Va.. July 18
Joni James heads for Hollvwood

where MGM Plans 1o Les] her o
a role in ¢ forthcoming Hank
Williams biography

Julia Stearns.

IT1all |"'!'.'

1
LI

gencernl profes-

{ Broadcast Mu-
| J-day deejay

Midwest to plug
Was a Night So
Henty Okun. vet-
biis i iblicity
entering srsonal
MAanagement |'.:E Cin
ness. He has tak
with the Artist
gnd wrill 4L BE §
Orel coOmpan e
Uie DUusing

inc., is
thru

on a
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N1
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ITlain

insultant

on all phases

Leslie Di of New Eng-
land moved to new and larper
quarters in Hartford, Conn., July
I Dr. Albert Sirmay has been
appolLr led VEepeeE In charg of
musical productions for Chappell
& Company, Ind Waller
Jt‘l‘l"fli af Musgie Dealeg et L 1 -
inc., bas just returned from his

fishing trip with Perry
Como. George Paxton and Jewels
Honnie,

Tanner ‘n" Texas, Distributors
=an Antonio, has moved o new
headquarters the same city.
The firm, which recently aug-
mented '1l2 country and western
line with rhvthm and blues disks,
now has ils own publishing com-
plant un-
Irving Fields

tributor

annual

SO

1§

r-\.||'|f

| and frau Jane are expecting again

| for the

1
|
[n;:hL—; ta “Forevermare,

wecond time

The staff of the Music
Publishers' Holding Corporation is
mourning the death of Ethel G.
Shapiro, advertising and promo-
tion manager, Friday (8). ... RCA
Victor secretaries, the Misses RHos-
lyn Hosenball and Viwra Glick-
man. leave on a European vacn-
tion Wednesday (14) . . Paul
Siegel. of Symphony Houseé, has
amsigned some of the publishing
a ditty

| imported from Germany, to Mills
| Music.

e

Cora. thrush Karen Chandler

| starts a nine-day engagement al

——

[ ]

the Stagecoach Inn In New
Jersey on July 16 Then she
heads for the 86 Clveb in Geneva,
N. Y, for the July 30 weekend.

. Daken Broadhead, prexy of

and then go on vaction, re-|

the Allied Record Manufacturing
Company, returned to Hollywood
last week after a two-week trip
| to this city and Washington on
business. . . . Caialino, not Can-
dido, is in charge of the Latin-
American depirtment at the Shaw
Artists Corporation.

Tony Bennett opens at Lake
Tahoe, Calif., on August 22, . . .
Bernie Wayne will write the score
for the new Buick-General Motors
show, “Dynaramn.” George Hale
will produce, and Paul Dudley
will do the book. Wayne did the
Buick score for the “Glamorama”
last year,

The Les Elgart band played
| Hunt's Starlight Ballroom, Wild-
| wood, N, J., Friday (8) and to-
'night (10), after two weeks of
| recording sessions at the Colum-
bia studiog in New Yoark. On
July 18 the band moves to Con-
vention Hall, Asbury Park, N. J..
for a two-week engagement,

Chicago

Liberace and his brother
| George. have been signed to
| headline as guest stars at the 25th
| Annual Chicagoland Music Feati-
| val, August 21 in Soldier Field.

. Une of the seven brides from
the picture “"Seven Brides,” Belty
Carr, will make personal appear-
ances here, July 22-23, o plug
| M-G-M Records with the decjavs
| and dealers HBMI 15 holding
| an open-house for the trade at
{the Ambassador East here this
| week, at which Julie Stecrns will
| greet the local tradezmen.

Felicia Sanders opens Tuesday
(13) at the Black Orchid for a
six-week engagement She fol-
lows Gertrude Niesen. who left
for the West Coazt for a rest and
o mull TV offers Ralph
Flanagan moves into the Aragon
Hallroom July 16 to August |

Dick La Salle back into the

Edegewnler Beach for four weelks
beginning July B Ted Weems
on lour thru the South, hitting
Florida, Texaz, Mississippl and
Lreorgin

Hollywood
Tony Travis' f{irst RCA Vicler

elching bowed last week, with the
plattery slating a hefly promotion
for the voung singer Const
ASCAP chieltan L. Wollie Gil-

bert in New York for board meel.
s last week Les Baxter and
hiz orchestra will record an Ar-
thur Murray wallz album for Cap-
ital as a follow-up to the Murray
tango album elched last year

Chappell Music nabbed "It An't
CGonna Be You," penned by Max
Rich and sung by Jan Sterling in
the Allied Artists film. “The Po-

g

lice Story L. William Bar-
nard, disk jockey with five New
England radio stations during the
inst six vears, joined the statf of
Station KBl last week. :

Frank Sinatra checks into Warner
Bros Mondav (12) to record three
songs for “"Young at Heart,” In
which he costarg with thrush
Doris Day. . Duke Ellingion

penciled in at the La Jolla Beach
{Club August 7 Nat (King)

| Cole iz profiled in the July 17
issue of the Saturdavy Evening
Fost Decca Records President

Milten Rackmil checked into town
ovéer the weekend Beity Hul-
fon inked into Atlantic City’'s 500
Club come July 31 Patti An-
drews and Frank Fontaine., ap
pearing at the Last Frontier, Las

' Meanwhile, Decca Records is
rushing out a new platter, “Say
Hey, Willle Mays," by the Wan-

Vegas, subbed for Martha Raye |

al the Sahara when she turned up
1! Thursday (8) . Kirk Doug-
las elched a palr of hig film funes
al Radio Recorders last week,
|both of which are up for sale to
| the major platieries, . . . Leo Dia-
mond inked for the

“Cohn Mu- |

tiny” frolics at Billy Grayv's Band |

Box July 18

.
L _annt

. « T'he Gaylords-
page 44.)

Abbotf fo Pop
Via Decastros

HOLLYWOOD, July 10.—Fabor
Robison's Abbot label bows In
the pop field shortly, with Robin-
son announcing the signing of the
Decastro Sisters this week., Vocal
irio was gigned to a three-year re-
cording contract, and is scheduled
to etch first allow Monday (12).
A veteran night club act, the De-
costro Sisters are currently head-
lining at the Moulin Rouge here.

Robizon alsa Inked another
eniry for his Fabor label, rhythm
and blues singer Larry Evans.

..-II|-'||. 1.0
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JUKE BOX NEWS THIS WEEK

_JULY 17, 1954

News of the automatic phonograph business m-m

Page 100,
this ‘week are:

$7% MILLION BUSINESS. See juke box
to range over 20 per cent higher than last year,

continue to enter the. picture,

Some of the more important stories in that seetion

for 1954
ew countries

" MAGNE-TRONICS-TOWERS AGREEMENT. Supplier of
taped music and London firm agree to 500 tunes a year for (he

next five years.

Will include pop favarites,

IACKGROUND MUSIC CRACKS JUKE BIZ, Magnecord,

Inc., leader in fleld of tape-to-music-operators. appoints first
Juke box distributor to handle line, BE- s, Sy

ST. LAWRENCE SEAWAY. Government project to aid

all juke manufacturers located in the Great Lakes region.

STAR SLUGGER

Willie Mays
To Bat Qut
New Record

NEW YORK, July 10. — The
music business js on its repular
seasonal baseball kick again this
month, with outfielder Willie
Mays first man up at the turn-
tables. The Giants' st-r slugger
this week signed a recording con-
tract with Epic Records.

His first disk, “Say Hey," fea-
turing Mays and the Treniers,
will be out shortly. The date was
superviged by Epic's artist and
reperioire man, Marv Holtzman.

derers

Decen's a&r. chief, Milt Gabler, |

migned the Wanderers for the la-
bel this week. The new group is
managed by Lee Magid. . Decea
had good sales resulls last year
with Buddy Johnsan's platter
tribute to Jackie Robinson. Rob-

inson himself has cut 3 few sides |

in the past, while Joe DiMaggio
a few goegsons
spiration for
Maggio.”

Kessler Quifs
Groove Label

NEW YORK, July
Kessler will

ago, was the in-
“Joltin' Joe Di-

10.—Danny
leave his post as

Groove Records artists and rep- |

ertoire executive August 1. He is
resigning to devote full time to

music publishing and taleni man- |

agement. The
sidiary, a rhythm and blues label,
has no present plans to replace
fim

tCA Victor sub-|

Ressler takes over as chlef of |

Rush and Berkzhire Music,
Broadcast Music Inc.,
Berkshire holds the copyright to
“Oh What a Dream.” featured in
a Patli Page release this week on
Mercury and issued a couple of
weelks ago In a version by Ruth
Brown on Atlantic Records

Currently in Kessler's talent |

stable are Decca artist Georgle
Shaw, Okeh chanter Chuock
Willis. and Mary Dell. The latier

was just sfgned by Cadence Rec-
ords.

Hill & Range
Files Leeds

‘Roses’ Suit

NEW YORK, July 10.—Hill &
Range Songs, Ine,, filed suit in
Federal Court this week charging
that the Leeds Music Corporation
had infringed upon “"Bouguet of
Rosges," a Hill & Range copy-
right, The complaint claims the
defendant published and placed
upon the market a ditty titled
"Someone Else's RHoses." This lat-
ler tune was copied from Lhe
plaintiff's copyrig ht, plaintiff
AvVers, -

The action seeks an injunction,
damages sustained and an ac-
counting of pfofits,

Como’s ‘Idle Gossip’
Big Hit in England

NEW YORK, July Iﬂ.—qur,?'
Como's waxing of “Idle Gossip,"
not yet released in this country,
has developed into a big hit in
England on His Master's Voice.

The tune has jumped into the
first 10 in England, close behind
the Como slicing of “Wanted,
another hit there. Latter, af
course, was released in the U s
first. Sheet music sales of “Idle
Gossip” are also rising in Einlﬁ;
land due to the Como H
slicing.

;. both |
affilintes.

[

PEE WEE KING. . .Viclor

ANOTHER BM.
PIN-UP

HIT

IN A GARDEN |,
OF ROSES

Recorded by

Published by

SONG FROM

THECAINE
MUTINY
"'-'lﬁ#__
| Can't Believe

That You're In Love With Me

T [T | s el LRl gl CLARECE Gasuill

MILLS. MUSIC. INC
= teasslead On A Wazar adels

[HE

AND THE

Ml 1Y

M. WITMARK
& SONS

A “HIGHLIGHT" For Every Program

LITTLE

|THINGS MEAN

_ALOT

LED FEIST,. INC.

1 Smash Mits, Coast-To-Loasf!

Lavoy =1128

"BLUE HOURS™

THE HOT SHOTS
Savey #113) ——

"YOU WERE MY LOVE"

LUTHER BOND & NIS EMERALDS
Iﬂﬂl"ﬂ

“"MAMBO BOOGIE”

SAVUED s INC,
~ SH-BOOM

Y&.t Market St Newark, N.J
(Life Could Be a Dream)

Recorded by

The Chords . ..........Cal
Billy Williams . .......Coral

others te come

HILL AND RANGE SOMGS, INC.

1650 Brosdway
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T Going Stead
| hey re Going Steady
-&mu of America gather in Chicago for
show and convention, two major facts come
focus, First, the market potential for records and

equipment looks to be greater than ever, Sec-
between records and record players must be

Is 1 becomes evident when the fol-
are studied: (1) Within six years the teen-age
jigtion will increase by more than 50 per cent. (2) about
lf the American homes now own a record player; (3) of the
iy 22,200,000 phono-homes, 13,000,000 are equipped with
golate players; (4) the record industry s constantly ncreas-
s annual dollar volume; (5) the better quality phono-
Apha have captured the public imagination; () there L more
jate time available, and (7) national income remains high.
1l these are reasons for the widespread optimism evi-
| in the record and phun-nglph industry.

Ayt one other fact must be pointed out. No magic formula
been devised whereby this extra business will auto-
each dealer. h merchant will have to go
the best, if not THE best, ways so far de-

the plrl:'.:‘l'li:.}# of records and phonographs into a sell-
.

dramatic steps ever taken to help further

s poir w is the RCA Vietor packaging of records and

hane their “Listener’'s Digest” program. The com-

iny deserves universal appreciation for leading the way with

merchandising package and rl.ln which can work only to the
- ire o

-
the
1 ] AN
mll

plotted fully.

Kty

L,

g
2

vantage of the ent nd phonograph industry.
" No one, certainly not RCA Victor, believes that the basic
' J device ol pa ng records and Fhllﬂﬁh‘lphs for

unit big-ticket sale should end with "Listener’s Di-

The two |;lrl:lt!1.1c-l.l1 recards and record players, go to-
ke the proverbinl Damon and Pythias, ham and eggs
day. Who buys a phonograph except to play

and

way is elear. The method is being demonstrated. The

is there. What remains Is for the music merchant to

to his namé and begin to merchandise music, recorded
that his customers are happy and the transaction is

phon ph sold there should be a
ividual tastes, and merchan-

er nt a lingi!: ’Trir.‘t. It works like this:
phonograp tting right on top of the

of a variety of reco
3 the player
package is $30. The single price for the en-

ire | : unit ts now $169.95—a few dollars down and
Aew di a week. The additional amount of money which
jpeds to be paid out by the customer is almost infinitesimal

is $120.95, for example, the retail

the t payment period. |
he very same merchandising practices have proved their
other industries. ‘l% robe their value in the

me to find out is now.

1
h industry. The

SR T (ON 2. iisuvnaaiionnann JULY ¥,
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Want a Profit, Mr. Dédler?
Carry a Full Line; Sell It Up

of completely losing the pop, | based on experience and past per-

the oldest and besl
Aggressive

One  of
woeapons in the book of
merchandising is the “sell up”
E:nflirt. The “sell up” idea has

en tried and proved so many
times in so many flelds thal no
' one dreams of doubting its wis-
dom or efficlency
It would appear, therefore, that
no editorial mention need be made
of this basic premise for good
salesmanship and increased prof-
its. Yet soch is not the case.
Strange as It may scem the
“sell up” theme needs constani
repetition and explanation, Safe-
ty-minded people have learned
that constant and forceful remind-
ors are needed to convince the
public of the wisdom in such
wonderful slogans as “the life you
gave may be your own,"”

Sales management in many
companies and many industries
have ha on the "sell up”
principle for so many years—and
with good results—yet ingist on
enforcing their past efforts with
present sctions.

What is needed and what must
be done to effectively “sell up” in
the phonograph and record in-
dustries? Just a very few simple
things.

(1) You must carry a full line.
Not just in price, but in qualty,
color, style, ete. Not just of one
itern, but of many items and of
allied items.

(2) You must consciously and
completely believe in the basic
“soll up” principle. Mere accept-
ance of the phrase "zell up” as a
hackneved, aximotic slogan can
only work to the ultimate disad-
vantage of all involved.

(3) Sell up! Perhaps it is not as

simple as’it sounds in a two-word

slogan, but. if you bave a full

:[jmu and believe in the principle—
o it!

A Full Line

inales Still Vertebra

a tremendous invenlory
can lead to freezing or stagnation
of a retail store? Obviously, not
What may be a full line for one
sfore in a certain location mm @
specific town will not be a full
line for another dealer in a dif-
ferent area and with another type

al clientele.

The syndicate, variely, drug and
department store chains long ago
learned and have many times
proved that what's good for one
;| store is. not necessarily good for
another.

Not every Woolworth store
carries the same merchandise and
at similar price rﬂgeuh. Each
stare constantly works al m
the demands of its clientele
tlﬁen rr;mrl:.-a lnwﬁi widening LI;
clientele by e ng types a
prices of mn:hp:ndhe carried.

The Chrysler Motor Company
has its distribution arranged so
that all fraunchised dealers carry
the sler car in addition to
either the Pl e or
DeSoto. Not every dealer, -
ever, is ex to sell the same

iation 6o tha

. amount
cars in
mﬂ ouths,
liance,
goods rers the
same basic pattern in their dis-

tribution requirements and plans.
RAecord Field
Translated into the more famil-
jar fleld of recorded music, the

same principle becomes more ob-
vious. Certainly each retail out-

let cannot sell the same t-
gf: af pop, classical and

ues, coun and edu-
eational, children's or jazz records.

It ia however, equally certain
that the dealer who carries no
children's records will do ne
children’s record business and

Does carrying a full line mean |
which |

1954

il AT LRl

classical and/or jazz business of
the customers who specilically
want a children’s record bul are
sufficiently Interested in other
records to purchase them too—
and at the same time.

The American shopper, it has
been said, s spoiled. Not very
MmAany Years ago grocery slores
sold groceries, a bakery sold
baked goods, the butcher sold

meat and the fruit dealer sold
fruits and vegetables. Now the
supermarkets carry all these lines
—and 2o much more. One-siop
shopping is here, It's here in the
record business, How many super-
markets, drugstores, £ic., In your
town are now selling some phono-
graphs and records?

Phonos. Too

So you agree, perhaps, that it
is necessary to carry a full line.
Does it end with stocking a_wider
variety of records in different
price categories? No, for the
record customer must have a good
jece of equipment to get full en-
oyment out of his record col-
lection, Or better yet, the family
undoubtedly neéeds another record
Elil_'f'vl:l' in order to keep everyone
appy.

And the reverse, of course, ls
also true. The dealer handling
phonographs is doing business
with people who want a phono-
graph for a single purpose—to
play records. They obviously can-
not' buy records f[rom a ono-
graph dealer who doesn’t carry
them.

It must be said right here and
now, however, that the disbeliev-
ers can twist the carry-a-full-
line principle to ridiculous ex-
tremes. Those who will point out
that you can sell a stove withoul
stocking meat or sell a car with-
out operating s gasoline station,
cean best be answered by the
fabulous business being done
year after year by the chains,
' syndicates and department stores
of all types. You see, Sears-Roe-
buck doez sell both stoves and
meat, cars and gasoline—in cer-
tain, specific locations.

Assuming, then, that a dealer
carries a full liné of records and
honographs—the record line has

n discussed — what about
phonographt? A full line in these
times will probably mean carry-
ing sets which range in price
from a low-low of about $14 to
$300 or more, depending on the
store’s regular clientele and the
potential clientele.

The matter of the number of
brand lines to c is easily de-
batable, but there 1s growing be-
lief in the advisability of concen-
trating selling efforts on a few
lines with some representation of
good competitive brands.

The subject of depth of stock
is also a multi-faceted topic. De-

formance figures.
There is also a constantly grow-
ing belief in carrying a full line
of packaged phonos and records
This is treated in greater detail
in a separate article in this sec-
tion. but it can be repeated that
experiecnce has proved that a
phono customer will readily spend
a few extra dollars for records
when making a phono purchase—
if the complete record.-phono
package is smartly presented, in-
telligently sold and easily {nanc-
ed when necessary.
How does one sell up? There
are many ways. Each iz complelte-
ly right in a specific instance al
a particular time. Perhaps the
most simple method is to sell up
by selling the full line. The Ford
Motor Company has proved that
heavy promotion and merchandis.
ing of ALL price ranges results in
the greatest volume increase at
the $3,000 level—not at the §1,800
or $4.000 levels.
Operators ol soft drinks stands
have proved that the overwhelm-
ing majority of customers asking
for a drink will buy the large,
more expensive glass when the
clerk merely asks, "A large
glazs?" Giving a customer a
chiolce between the highest and
lowest prices all too often results
in his desire to see first the
lowest - priced item. Given a
choice between the medium and
highest priced merchandise will
most often se¢ll the medium
priced item. And asked “Would
you like to see one of the best
phonographs we have?” usually
elicitz a flattered, “Yes™
Hear the Besl

Just as automobile manufactur.
ers and dealers have discovered
that & customer who lest drives
a Cadillae finds it hard to settle
for a Chevrolet, so, too, it Is cer-
tain that the potential phono-
graph customer who hears the
fine, high [fidelity set will find
it difficult to settle for an ordi-
nary single-speed portable which
sells for less than $20

And while a market for both
types of phonos—and every model
in between—does exist, the dealer
who sells up in an intelligent
fashion will have made a con-
tented customer and a healthy
gale.

And., Mr. Dealer, if you're not
gure, vou won't know until you

cision here must ordinarily be

try it!

stands the all-too-dangerous risk

www americanradiohistorv. com



www.americanradiohistory.com

More and more record dealers are stocking higher
model from the Zenith line. Phonos in this category—retailing for

more—iahowed most dramatic gaing
Billboard survey.

Phono Stocks

QUESTION

Please indicate which of the|

following types of equipment you
DoOwW Carry in stock.

ANSWERS .... Oct. Feb, June|
-+ 54 L I

Kiddie _

phonos ..... 709...779...776
4-speed

{(under $30) 853.. . 886...0888
3-speed

(530-590) .... 84.0...896 BE.A
3-speed '

($100-5200) | ) 749
J-speed (554. ) TOl..

($200 and { } 317

more |
Attachmenis

and/or single

speed phonos 85.6...87.3...86.9
Caomponent

parts ....-... -_ ... 13.8... 277
Tape

recorders .., — ,.,.=— ...4556
Pre-recorded

tapes - - ... B.5
COMMENTS et |

No great changes are evident In
the retlall stocking of kuddie
modelr attachments and =ingle

speed phonos and the lower.

priced, there-speed models. Cer-

Lainly the decline of 78 r.p.m. rec-

ords has arought changes In thi

phonograph selling picture. The

figures for attachmenis and/or

gingle speed models show the

over-all picture, but 1t s obvious |
that there are mare attachments

{either 45 or three speed) and less

single-speed models being sold. |
Yor the fhirst time, The Billboard |
surveyed the higher-priced lines |
by checking bolth those from $100 |
to $200 and those selling for more |
than $200. Here the gain is most |
dramatic. As the consumer leans |
more and more loward the better

quality phonographs, the dealer

stocking of these higher-priced

models has risen strongly. For

the [irst time, too, The Billboard |
surveyed the present dealer in- |
ventorying of tape recorders (o

find that almost half of the retail- |
ers are now carrying the tape|
equipment. A small percentage
are handling pre-recorded tapes,
truly an infant industry at this |
time. Of great interest, too, is the |
doubling of the number of retail- |
ers who carry high fidelity com-
ponenis.

|
Brand Preferences |

Brand preferences for the sur-
veyed equipment changed little
from the survey of Febrvary, 1854
Capitol and Decea are the most |
popular brands in kiddie phonos,
Columbia, Deecca, Webeor and |
Symphonie continue to lead in
phonographs listed to sell for less
than $30. RCA Victor, Columbia |
and Webcor took top honors in |
the $100 to $200 price range, while |
Magnuvox and RCA Vietor led in |
the $200 or more phonographs, |

RCA Vietor still holds a com- |
manding lead in attachments, withl
Columbia gaining a foothold |
again. Webcor has a large lead in
tape recorders, with RCA Victor |
beginning to move in, and the

THE BILLBOARD

Of Phonographs and

Again The Billboard has sur-
veyed the thousands of retailer
readers lo ascertain past activity
| |and fulure planning in the phono-
graph and record markel. Each
|ur the questions and the cumula-
| Live answers is discussed on these
pages. One observation, which
covers almest all the questions
o @nd answers, can readily be

The phonograph - record

handful of electronic manufactur-
ers who were turning out record
playing equipment. Now the list
of labels issuing classical music
alone runs well over 100 and
there are at least 75 manufactur-
ers of record playing equipment.

Yet the number of retail out-
lets handling records and phono-
graphs has not increased in
proportion to either the larger
number of manufacturers or the

larger dollar and uhit volume
| being done.

| made:
'market is a constantly changing
i |one. The many years of doing
Bl | business ai the same old stand
and in the same old vay ended
right after World War 11 with
- | the introduction of the LP and
|'l5 rece ~is.

As recently 15 years .'u:ui

The retailer has become more
of a merchant. The statistical in-
formation contained on these
there were only three record la- | pages spotlights this basic change
bels in this country which issued [in the thinking and actions of

priced phonos such as this Ilun}* classical records and only a'the retailer.
$100 or|
wm the latest

|

1
1
=

wdas

ameng record eutlets

Billboard’s Continuing S'urvieﬁ

~ JULY 17, 195

EEN

" T

Records

Just how progressive the mi
merchant has become js R
lighted in such statistics as 4
which show the growing tn
toward covering both the re
and phonograph markets from
single location, the move |
servicing record olaying equ
ment, the dramatic shift tows
self-selection selling, the expal
zion into tape equipment and B3
fidelity components, A

And the statistics also
that the music merchant is
and able to make more chang
in his operation as they '
required by changes in manuf
turers and wholesalers '
as well as the shifting
tastes for merchandise and whe
and how to shop for #h
merchandise,

TG

s

-

down in sales following the prak {80 per cent) af the relaillers see |
selling season of the year. Even |future business being either bet-

0, the replies to the currenl sur- |, ; = .

vey question shows 60.1 per cent ter or the same. Four months ago
of thd dealers reported business e dealers were even more opti-
either bigger or the same. This is | mislic as they headed into a nar- |
against 39 per cent who report mally slow period. The note of |QUESTION
can even be tonsidered remark |"tion which may be read into| Approximately how mach dees
- 5 d remark- e e average customer spend for
able that business has held up this the figures is, perhaps, nnly_a Y€8* | records during the first three
well in the four months since the [sonable return to an oplimistic lamonths after having bought a new
last survey was taken, | “normalcy.” | phonograph?

Influence on Records

....................

=

Better thanm

seven out of 10 record outlets sall phonos  this display in the Center Music Shop, Detveit, Recerd

accesseries, too, come in For a share of the pace.

slong with records in the record department, as noted by

i

: A, VY™

|

|5 |

-|or more phonograph sold?

same situation exists in phono- " ANSWERS .
graph needies, with Fideltione 3|  >0/¢s Expectations - |  New Phono Owners " b G
big first and Recoton a fair : =l A‘;“‘".] le. $30.09 >
“T';l”" B PRPE AT QURETION & evsoh s evhn. tensel QUESTION ........ v ot > 3 B
She ot m panen p_nr. el SEC5 | o you expect your sales of| Approximately what percentage |COMMENTS ... .., .......000
Jensen leading with speakers, of vo : The rise in record i
Bogen with amplifiers and Web- phonographs during the next six | YOur Customers wio bnu‘ht.i totals for new phonogra :
cor with turntables General months to be bigger, smaller ”rIE:,::“:jn,:ﬁt“;:.r:nn;zeh:?ﬂ :ll is an appreciable one FI.I . 4 Vi
Electric takes top honors with about the same as the past six | \ OTEY  |above. It must be noted, how
| cartridges, with Pickering getling | . onthe? ANSWERS ....oconvunieanrssnns | ever, that the general price "'..
an appreciable number of wvoles | Feb. 54 J““"H:hnl-pllyinﬁ records has* _'
for second. R I v, o W 3.1 373 | creased, on the 12-inch lines, to
1' r._-h‘ -H Juﬂ'lﬁ“ ICDHHEHTIS ..... (T RN ;Enlrlr thlﬂ *5‘95 ]i“ pm |
Bigger 51.9 539 It may be remarkable that the |8 obvious, too, that the increase}
Sales Progress e igg |3PParent consumer interest had |Sales of higher priced phonograg
u e same. s 5 als 'held up so strongly in the past has led to szales of better high
Smaller 55......102 |four months. Despite the fact|Priced records. ]
QUESTION - P that the past four months are or-| The big problem, however
Were your sales of phonographs COMMENIS .........cc00000000 |dinarily not great months for sell. jone which still remains, is th
in the last six months bigger,| According tothe retailers reply- |ing record plaving equipment and |of exposing the customer. o
smaller or aboul the same as in | ine 1o The Billboard's recent sur- Idl".-'upjl# the fact that there was no | wider variety of record m --"}'"
the previous hali-year? lve v, the future for phonograph gift season in March, April, May |dise at a h"m' unit sale. qf'-:
ANSWERS ... st o a i ST it s ht and June, the hlﬂh percentage ﬂflm-inlj' RCA Victor's H'E'-'I}' . t
F"h- .H Juﬁ' .H i ing [hn] . % F‘ﬁrtllu Ay rgni. L'U!-l..lfl."l'll'.":'.ﬂ hU}iHE rﬁ"ﬂrd. F‘lﬂ_"ingidilﬂd "uﬂtﬂﬂl‘s Di:ﬂt-“ = J‘.
Bigger 588 1.1 :h.'ullr:g that the next zx-month I:'QL.I_I- :_uunt {1}: the .ﬂrﬁl time | af records and player is a gn
About the same. 21.9 209 |period takes the dealer into the ?E:::: tﬁ“{;‘;”ﬁt‘:ﬁl E::“ é‘ﬂ‘:lghﬁl{!’warﬂ step in this direction,
Smaller ........ 19.3 39.0 ; hristmas season, Lhe reason for mhu'_-t be agreed that the lntnl':‘::ht drEIIIHtEr cannot ﬂtl:: at ¢
COMMENTS s | some of the optimism becomes | P mm, Dusiness .hﬂs s Hmalhzr** i *I:!H:II'I""
Obvious reason for the changed |somewhat obvious. However, the Llu-’-l:::r:a ::L::nlhht l':.m:ftﬂ lhnltj :i;:luﬁ.' g i pr.
picture as shown In the above : h"l E e B b average of $3 worth of o
comparison is the regular slow.|OVerwhelming percentage (some BROULLDE SHiLy: STRNS week. Is it unreasonable for |

retailer to expect to sell a sm
pre-packaged collection of
for about $50 with each new

think nol

-

Store’s Phono Buyer.a.-
Where Phonos Are Sol

— -

- -
YL IR TR LY

QUESTION |
Does the same person or a dif-

ferent person buy phonogra

and records for your store?

------

LN N R
i

The tame person buys phono-
Flrhilnﬂm...”.:‘_
m‘h.ﬁm;n-'iif

Al

um‘ ress nssdesemdan ..l:
In which section of your sto

mm --:rd#-iifliﬂ*#,l: !
All are sold in the record
department ............. ‘ol

Some are sold in the record

depariment ... ............E
Mdhww_'-
m -+|-|-111|-|-r11|1-

Highlighted here is & m
healthy trend—healthy {or the
tailer, distributor and man
turer. When eight of 10 ston
report that the very same indiv
ords, they refleet the consumi
thinking. For who buys a phom

1
o

|
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graph without thinking of n
ords? Why buy it dn 1



www.americanradiohistory.com

percentage of

the dealer and distributor
h the placing control of rec-
phonographs in the same
M makes for economy of op-
# broad view of the entire
and opens wide the op-
o take full sdvantage
selling and pack.
recorda along with

L]
“ o T
Erh

gestion
"As manufacturers and distribu.
' of records get further into

record player business the
vl abould accellerate. And as

(4

"

loward unification of rec-
and record players at the re-
level s one which must be
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‘.“" - Phono Service
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do you handle service on
you sell?

SWERS .

FEE A EEEaFdeEaeE@E REFEE

Feb." 84 June ‘54
. department ... 50.0......58.5
end

‘with local
_ slore. . 452......318
‘Service

r

playing equipment highlighta the
fact that more dealers either have

set up their own service depart-
ment or offer no service. A study ||
of other statistical information
made available thru this current |’
Billbcard survey, however, ap- |
pears to explain these changes
The rise in dexlers whoe offer m!
service undoubledly reflects the

&
|

I||:II1||"|.| phonographs for the firsg |
time—new dealers who are not | |
yel ready o handle servicing. On

turn away from handling paper
on items which sell for leas than

' $100—or many record players.

Payment Plans

| SR

QUESTION e
Please check any of the follow-

®EESEFE AR AR E A

 America, Inc.

| combinations.
|

ays in Balti. Test

Prroat wentrated simultsa-  respansible for the Inltial declslon
s to buy the phono. Some 361 chil-

neous sdvertising campaigna by
phono manufacturers ultmately

"pesult 1n more record purchases

Lhe
o

offered last month by
Industry Association

wWaN
Reoterd

Such were

diren were counted in all

113 over

13 years of age; 113, Ave yoars or
younger, and 9, zix o 12

said
ihe RIAA'S fAndings | bought & sel and that Il they had

An overwhoelming majyorily (248)
they were glad Uy had

when L surveyed some 36l Balti- | the declsion to make over, they

moreans, wha purchased phonos would do it agsin
during a four-weck test promotion phonos were reporied as
| regularly In use,

an sl smles last October.

Mosi of the
being
play=

with 111

An Interesting sspect of the sur- | ing them ° frequentily™: M, “regu=
vey was the discovery thal, altho larly.” and anly 34, "seldom -

with 207 buying straight I“:r“i'-"-'
40, player attachments, an 13

Only 17 of the 2681 surveycd al-
ready owned a phono when the
new one was purchased, and it
followed therefore that only a
handful had purchased any rec-
ords prior to buying their scis in
the fall

shown for dealers handling their ""'" or bottar during the lest oix |chased by adults, the decision 0] o, 1he time of the new set sale,
own service work undoubledly re- | peaths of 1954 a3 in first sin menths |buy the phono in the firsi Ph"“' 30 reported it had been 15 yoars
flects the lessons learned by those | of year, Phome gift-giviag ot Cheist. | WiEE FHLE giten prompted by I'“:unrr a phono was in their homes;

| man and oa sther sccaviony will sc- | children in the family. {28 sald it had been 10 vears, 27,
Gealers who have been selling| = S0 O eppescioble portion of| The majority of set sales were| o " ... 36 five, and 15, two.
phonographs steadily since the tﬂ-ﬂ-'m sales volume during the sec- | made on straight phonos, rather Prior 'ln. the pusrchase of the
murvey I:I-Eﬂl:rd. snd hall of the year. than combinations or atlachments, phonos, I30 persons inlers lewed

sald it had been al leasti a year

| since they had purchased any new

records, while 27 persons sald they
had bought disks In wvaryving
amounts, with an over-all average
af $22.75 for the past year.

The basic purpose of the montk -
long drive here last October, which
resulted in the sale of about 3000
record-playing units, was o ac-

ing payment plans you offer your

Self-Selection Selling

phonograph and record customers. |
ANSWERS ..... e RS e |QUESTION ......... AR s A
Feb.'54 June "S54 )
Layaway plans . 81.3...... 84.5 |lection selling technjques in your
Time paymeni store?
plans ........ Y. o 753 ANSWERS .....ooocis et
G o e les |Partially self-selection. ......784
Completely seli-selection..... 20.3
COMMENTS ......cocconinsvnns No self.selection at all....... 1.3
The major point quite obvious
from a study oi the dealer rc-plin":n““Em Prssessssisapasagtle
to the current and the previous| The days of the old music store
Billboard survey of record and|in which the records, phono-
phonograph dealers 1s the neces- |graphs, radios, instruments and
!ﬂf of ﬂ[fl.'_'flh.ﬂ twa oF more meth- | music wenre all buried hEhL“d an
ods of payving for new record |inaccessible counter are gone. At
iplaying equipment. The demand
fof higher priced record playing

equipment has obviously created this question. There are few
a need for finding ways of fi-|stores which stick to the old sys-
'nancing customer purchases, Most | tem of selling—and there will be
dealers still prefer the layaway |many less shortly.

est to the customers and there are |those dealers who have no self-
now substantially more dealers | selection selling systems, ofl per
who olfer charge accounts at no
additional interest charges.

The dealers also noted that time | 518y 88 they are.
payment plans offered to custom- In many stores it is the record
ers are most often financed by the |section which is self-selection,
store itself. More than half the while phonograph selling still re-
phonograph dealers handle their |quires sales personnel With
own credit paper on record play- | many dealers set up so that all
ers. A little of 30 per cent of the | phonographs are connected to the

the remaining 41 per cent will

their pur- dealers finance their payment|current always ready to play, and
sell more b mew |plans thru local banks with alalso tagged with price and other
"::'-"“" small 12 per cent dealing with |information, the selling of phono-
- """"" finance companies. It must also | graphs is almost on a self-selec-
. w;. ?‘M be pointed up that banks and tion basis. (See separate article
R leawhare in this section.  lother credit institutions usually!on self service.)
record selling, at least in part, is wirtually album and jacket covers, as noted in this display from
with only | per cont of stores still com- Bert's Comera Store, Baten Rouge, La., add Hash and
on sales personnel. Handsome, colorful genuine sales appeal to records,

|
F

A 1
[l L gl I"#"
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Lower Brackets | quire names of phono purchasers,
In releasing the survey, the|from whom the RIAA's current

How much do you use self-se-|too few of those questioned had
{bought a set in the $50 or higher

RIAA stresses the fact that it is|consumer survey was taken last
only a preliminary one, because|month. Less than half the plary-
ers sold during the October drive
were low-priced attachments, and
price brackel. As-a resylt, the a total of well over 2,000 names
percentages of LP sets and disks | were gathered
sold (according to the survey) are| A total of 81,935 lines of adver=
considered uanaturally low. |H:-ing on record players appeared
The RIAA plans to take steps to| in Baltimore papers, with the total

| correct this oversight shortly by expenditure for newspaper adver-
| making another survey in Bailti- | tising estimated at about §I1.000,

more, only this time covering more | or $8 per record-playing unit sold.

buyers of higher-priced sets, such | Griffin Cautions

as Columbia's 360, RIAA executive secretary John
Meanwhile, the current survey W. Griffin cautions that it yet re-

chalked up the following figures in | mains to be determined f concen-

the price bracketl area. Of the trated simultaneous effort by all

115 who answered Lhe pl’il:f (queEs= phnm:. manufacturers in advertis-

For The Bill- |
plans which do not charge inter- | board survey also showed that of |

cent intend to change over, while |

| tion, 53 purchased a set or at-| ing and promotion during a rela-
lt'llzhmrnt in thll' -;EI [ﬂ "‘u rihng‘:l:t]vf‘l‘l I‘]r'H\-r I“nru-ﬁ-l I-rr lil"l" t‘-r—:i.]ltl

least that's the obvious conclusion | 37, in the $13 to $20 bracket: II,; in greater public interest and bet-
to be drawn from the results of between $21 to $30; elght, $41 to|ter sales than iz achieved by in-

$30, ond three, $100 or over. dividua! and unorganized efMort
Al the time of the set purchase, “Only a comparison by each
an average of about three records| manufacturer of his sales in the
were bought, with 735 of the disks | Baltimore area with the results
being 45 r.pm.'s; 50 being .8's | achieved during the same period In
and 12 being LP's. similar areas,” says Griffin, “will

’ provide a conclusive answer o

6§ MONTHS BECGHD this question.”
[mﬂunr;"fh:‘h:mﬂ”&rf_;tx ::‘mnthg f”]: Manufacturers and wholesalers
age of 26 rﬂrnrg.-. we?*;} Lﬁn?nﬂrﬂt:v' participiting in sales reports last
each phono buyer. A total % | Oclober were Admiral, Capitol,
8.807 records “_3"’ . h "'l I:ﬂl- Columbia, Decen, Emerson, Gar-
L'I“ItEEILpt::llrd——;:?ipnl;rfh{?::iﬂw-:-;":'v tard, M-G-M, Motorola, Fhileo,

- . RCA Victor., Sonle, Stromberg-
E:ri_-.ﬁ 320 were 78's, and 64 WEre | Carlson, V-M and Webecor. Origl-

| nal contributors to the fund, which

Of the 261 families interviewed | kicked off the campalgn with an
only 73 were childless and, as|institutional ad were Magnavox,
previously noted, in 147 of the | Motorola, Phileo, RCA Victor, V-M,
cases, children in the families were | Webcor, Zenith, Jensen and Permo.

New Tape Industry
Steps From Cradle

Rapid Growth Since World War Il Sees
1954 Market Zooming to $120,000,000

By STEVE SCHICKEL

ing public has a great Interest In
this indastry. There Is also little
The business of manufacturing  or no doub! that! consumer money
recording tape, tape equipment! is available. It remains only for
and the use of this tape and|the dealers, distributors and man-
equipment for recording and re-:ul’:.rturur:-a to reach out and tap
production is considered by many | the market.
to be a completely new industrial Many manufacturers have al-
development, ready started. Some distributors
Let it be understood that while | are now dipping ints the market,
it i= still an infant incustry, en- | but few record dealers have yet
gineers, manufacturers and even | seen the light
consumers were well acqunmtrdi The tape market |k broken
with this phase of the recording | down into home and professional

and reprodoction industry many
yEars ago.

Even in pre-World War I1 days
there was activity on the tape
front. Since 1046-47, the activity
has been speaded up to such an
extent that the trade estimates
the tape market in 1054 will go
'well over §120,000,000. When com-
|pared with a total record wol-
ume in 1953 of sbout $225.000.000,
il can be readily s~en that there
is "gold in them thar spools™

Perhaps, tape fostered high-
fidelity recordings and equip-
ment. Perhaps, it was the ¢ru?l-
neering evelopments in  high-
fidelity recordings which fostered
'the tape industry. In either case,
a completely new—and " mostly
untapped—market now exists for
| retatlers, distributors ana manu-
| tacturers.

l There is no doubt that the buy-

users, and into two price cale-
gories: $100 to $300 home sels
and professional models which

| average around $1.500 bul range

1

from $500 to $1.800, In 19563,
150,000 sets were sold to the Fome
users (the lower price range), and
15,000 sets to the professional or
higher price group, making the
total for the vear, 175,000,
In 1953, 275,000 scts were sold
to home users and 20,000 to pro-
fess'onal:. making the total for
the year 205,000, Industry leaders
have projected sales for 1054 to
run up to a total of 473,000 sets
with 450,000 for home use and
33.000 for professionals
-Mil in "53
Dollar-wise, the above figures
show that the total, both for home
and professional usze, in 1852 came
to $49.700000, The total dollar
{Continued on page 29)
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"§4 Looks Like Biggest Yet:

New Phono Markets to Tap

Big Fall Promotions Give Dealers
Solid Chance to Crack New Areas

The 1954 phono market should [bos, and 200,000 with LP attach- 'sales-advantage of dealers this
vear and many years to come, is
| the growth of the teen-age mar-

This represents a gain of 1,000,- | ket. Due to World War I's high
000 overahe sels-in-use figure for birth rate, the teen-trade becomes
1952 (21.200,000) but is still little 'more extensive every year, and
muore than hall of the “}ﬂrk'ﬂtlilhy 1960, it s estimuated there will
be more than a 50 per cent in-
Replacing the 13,000,000 obso. €Fe4%® in our leen-age population,

iete players alone represents a
oppartunity,

be the biggest yel, with dealers  menis,
chalking up new records in sales |

on both sels and disks. Altho rec- |
ord sales today are at an all-time

high, there is still a vast, untapped

market of prospective phono and

dizh buvers,

Dealers have an unprecedented
opportunity {o crack that market
thig vear, since most set ‘manufac.
turers are backing their new fall
Iimés wilh the most extensive
consumer promotion and adver-
tiging campaigns in phono history

There are about 160000 000 |
people in the United States today,
which means there are apprmxi-
mately 40,000,000 families classifi- '
able as praspective phono owners

However, as of 1853 thers wern
only 22200000 phonos n use, hiz money
and surveys show that Litlie more
than half of those were plaved on
any regular basis. The “in-use”
Nngure covers all-speeds, with 13- 1
MR DI of the I-'I-hnh:--: for 8 dizks givies
only; 4000000 capable of plaving pesl
all-speeds; 4000 with 4% #al-
tachments: 400,000 of 78-L.P com

tremendous
welling

business

il

Hali of Polential

40,060,000 potential.

equipment represents another.

It is 2 'market primarily created
by thes “revelution™ in the record
Columbia Records’ in-
treduction of the long-playing rec-
ord gave the record buyer about
i) per eent more record value for
The new speeds—LP,
45, and EP—hnave mnny other ad-
vantages of course. They are non-
bresksble, better packaged, easier
store and handle—all of which a
Lthem Ereater consumer ap-

Another bt of statistical Infor- In lind
malion which should react to the

while

The survey
mast of the

phono,
minder of

further

aniil et
T ".1||1

RIAA Survey

The Record Industry Associa-
up” the great majority tion of America’s recent consumer
of the remaining 9,000,000 owners | survey of set buyers in Baltimore
to the newer and better qUIllil:l'I[:t'l‘ story elsewhere in this lssue)
'put new emphuasis on the impor-
tance of this market in the phono
as well as in the record [field.
Altho most of the set siilés sur-
veyved were purchased by adulls,
in practically every case the de-
cision to buy the phono was initi-
aled by the children in the family,
showed that
els were sold 1o fam- |
ilies which did not already own (eralize as to an ideal set inven-
statistical re- tory, since practically every deal-
untapped | er requires a different phono line-

sGureed of sef-gale revenoe

Fidelilone

PHONOGRAPH NEEDLES

with
Ing lo note that The

i
LhiLs 11 1%

Celebrating 25 Years of Pioneering and Leadership os

world's oldest and largest manufacturer of
Long-Life Phonograph Needles.

Thanks For Your Patronage ond Support

These Last 25 Years.

PERMO, INC.

Chicago 26, lllinois

CUT YOURSELF A BIG SLICE
OF PROFIT

BUY AND SELL THE FIDELITONE
SILVER ANNIVERSARY
1954 DEALER'S CHOICE DEALS

"
FIVE
LUSCIOUS

\

DEALS \‘f

'\\.
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Kid Phonos

dealers’ determin

dren in the family. With the
higher-priced sets galning in pop-

own

In light of the set manuflactur-
er#? increased renhization of the im-
portance of selling phonos and |
records ag a unit, it behooves all
deilers to ltake new stock of their
phono inventories, All sipns paint
toward the fact that more and
more customers tend to buv their |
records where they originally |
purchased Lheir sel, '

In short, if you want to =ell ree-|
ords you gshould stock sets, and if'
vou sell sets, by ull means vou !
should stock records. In Ft-hru—l
ary, dealers reporied thal every
new phono buyer meant an aver- |

in three months, and in last|
month's survey dealérs upped this |

inlerest- | 4
Hillboard's |

estimate to $35.61,
It's almost impossible to gen- |

‘up, depending upon the individu-
structure of his trade.

Qbviously & dealer whose aper-
ation centers almest exclusively |
around single records would be|
| wite Lo concentiralte on the more
economically-priced models, while |
a store which does & sobstantial
share of its record volume in
packaged sales would be able to
'move more high hdelity equip-

Liberty Music Shops, the lush

& Confinued from page 15

=

wise this year, : A w

An im nmntﬂﬂuhqn.hthmmﬂgn rang

l&iﬁin..nllﬂm— $70 to $100, with the stor

no customers on the necessity of | requiremen low

buying a separate phono for chil- |55 msumnl’ﬂl“m nere}
on

ularity, it is becoming increasing- bout cent of t
Iy iﬂu for ai dealer to m]lll:hu Inv‘r-. E::F;J', u.uﬂ
priced, single-speed, usually man- | $15 1o A cent, e
ually operated phonos for chil-|advises ﬂlllﬁilfnr avoid “"‘"‘

age of $30.89 in record sales with-|?

ment. 1|

says that ab

‘attachments &

dren to people who purchase the tion of models in the same prid
maore Ie:p-umivu units for thﬂfjrﬂnlc. The store's L
CAsUTe, 'sh

carry a deep inven

items rather than Ilﬂl -

venlory on a wider sélection.
' Hi-Fi and T -
#-:.hhmkdnwn of
r survey figures shows th
interest in hi-fi continues to buil
while tape units are just begin
ning to ereate some exciter J: |
the consumer level, with dealers
anxious {o promote tape recorder
as hi-fi Instruments rather tha
@3 expensive toys. -
Practically major msng=
facturer has big p in the hi-f§
and tape fields; =0 look for both

own that it is far beiter |
Ir

items to attract considerable cone
sumer interest this fall .

As previously noted, the mant
facturers are all oul this
year to make sure the consumer ik
aware of what's new on the ma
ket in the phono and tape 1ul

Already hundreds of aggressiy
record dealers have expands
their phono lines. to include 8
higher price rapges of equipme
which open up a new wvolu
sas and profit never belo
available to the record outlet

For instance, the gross prof
on a new high quality phono yes
tailing for $150 can Le as ch
£60. while the szale of that pht
will very likely give the dealers
life-time record customer.

=

due to their popularity as hit-
makers b

The 45 rpm. récord helped
spur the great number of sales of
45 r.p.m. players and attachmentis
over the past four vears to single
record gustomers, and laid the
foundation for the ever-increasing
EP business, Altho the 45 rpm
record has made ils  greatest
girides in the pop singles feld, it
15 starting to cut into the c. & w.
and r. & b. singles fields as well,

There is little question that sin-
gle records are the “"glamour™ of
the record business. Pop artists
eapecially, and to a lesser extent
country and r &b. artists, spur the
excitement and the hero worship
that adds glamour to the record
business

Eugene Ormandy can walk
down a main street in Philadel-
phia on his way to a concert, and
he will merely be greeled with a
few hellos. 1f Eddie Fisher does

'ular music; more is desired fot

the same, he is surrounded by
hundreds of teen-agers intent up-

on any sign of recognition from
their idol.

Other Fields

This iz as true of Webb Pierce
in the country field or The Clovers
in the r.&b. department. It's the
gingle record artists whe spark
the record business. This i= not
because the single record artists
are necessarily more handsome or
more personable than their clas-
sical counterparis, but because it
is easier to be sentimental about
Patti Page than the entire Phila-
delphia Orchestra.

If there were no single record
hits, the record business would be

much smalier than it is today.
But if there were no single rec-

ords at all, there would be no cus.
tomers in the future for any 1ype
of album merchandise—pop, jazz,
classical or whatever.

Single record customers—main-
ly teen-agers—have a tendency 1o
become interested in packaged |
goods as they grow up. l
first album purchase may be by
Nat Cole or Perry Como, or
whomever they favor.

After that, by Lthe gradual pro:
ceas of maturing, they look into

clazzical field. Pop tunes adaptedei
from the classics do more 1o in-
tmduglr 5 1o the field of
f[m m mnnmr - T g ™
tars realize. . z
Build for Future s

&

LT

A dealer who does his best to
serve well his single record ecus
tomers is doing more than n
an immediate profit, he is making
in many cases, a lifetime
enthusinst. As heu-lﬁnlut -
yond single records packag
mercha they also start @
lonk to better phonograph equagp

ment .

An inexpensive plaver ix £004
enough for single records or pop

the light or heavy classics or e
pensive pop albums. And loda)
outh knows a ln:ﬂlhbuul- oL
aving grown up with words ikl
hi-fi, & onic, éle., as mw
a part of th vocabulary as “hip
or “square.” ;

Intensive promotion of hit
is one way to better busi
ness all around, from packages
phonos. .

Back of Siore

Iﬂl!u:l mﬁuﬂnﬂnﬂmﬂn
ealer s push singles only |
sell a single record per custome
at the back of the store, ri
so that a custar

1
5

light classics and often into the
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ZENITH’S BRILLIANT NEW
HIGH FIDELITY PHONOGRAPH=

NITH

PER-PHONIC

If ever a High Fidelity phonograph was engineered for sales, this is 1t
Every last component of the Zenith Super-phonic is brand new, de-
signed especially for High Fidelity in the same sound laboratories that
won Zenith's leadership in FM, the High Fidelity of broadcdsting

Your Customers Can Not Only Hear How Much Better
Zenith High Fidelity Is...But See Why!

Here's High Fidelity you can demonstrate more effectively than any

other hi-fi on the market today. Your customers car hear for themselves

the superb realism of the new Zenith Super-phonic, And you can show

them how Zenith's variable speed Cobra-Matic® Record Player lets

them play every record at exact recorded speed . .. takes the “chance”

out of High Fidelity!

_] BE SURE TO DEMONSTRATE
' ZENITH'S PRECISION
TURNTABLE SPEED

The Custom Super-phonic. | 1
Model HFI1SE, $159.95*
In Mahogany, HF15R, $149.95* i
PRECISION TURNTABLE SPEED IS JUST THE START _
OF ZENITH HIGH FIDELITY. COMPARE THESE |

FEATURES WITH ALL OTHER TABLE MODELS:

Let your customer hear the record played at exact recorded speed,
as shown by the Stroboscope speed indicator Then move the

Zeni peak- E!"-'E!: Treb ! : . :

ﬂimn;s!h 7%" - ::;:m‘?::'wuli.nﬂ‘r: : control a little fast or slow, making the music flat or sharp. Explain

woofer. ite voriotion of tone | that turntables alone can't be relied on to maintain constant speed.
shodings. But Zenith adjusts for turntable error . . . takes the “chance” out

of High Fidelity at the start!

o et Ron | ONE DEMONSTRATION SELLS IT!
%H““’ 20 to 20,000 Any Comparison Proves Zenith Superiority!

NITH

cycles.
® &
The royalty of television and RADIO

Wide-Angle Sound
Dispersion with

front emission lets

you heor aclval

“highs"', not just re-
flections.

|
Cobra® Tone Arm |
features ultro-sensi- *
tive barium titonate : : |
pickup cartridge, y o
25 to 20,000 CPS. -

Vented Speaker
Enclosure vies en-

tire cabinet for
rtound chamber.

i

F‘ .‘q. ‘_'f
sponge Rubber ,' . = : Backed by 35 years of Experience in Radionics Exclusively

Cushlon-Secled Lid

with Sound Lock Zenith Radio Corporation, Chicago 39, Illinois

.,_--l-'_'!_-h;-;‘

Sy
N

iy L]
a " 1

iR
w 0 ]
" el T

Use the great Zenith Friendship Franchise =
CALL YOUR ZENITH WHOLESALE MAN NOW!

i
- i

_ __.,
o T T e b e TR RS

oManufacturer’s suggested retail price (subject to
change). Slightly higher in Far West and South.

o ] Al S
- l!_. 2 lim I.r". i ' Ay - - e - —— J

the Leadership Laboratories of Zenith — Specialists in Radionics —Backed by 35 Years of Know-How

Copr. 1954
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iy ! ‘f )‘j ‘ ;
Sizzles This Symmer!

“The Little Shoemake !

“MECQUE, MECQUE"
MERCURY 70403 e 70403x45 B

The
THE EAGLES

“PLEASE, PLEASE” Gayl oras

AND

N |

“TRYIN’ TO GET TO YOU”

MERCURY 70391 = 70391X45

A FRETTY GIAL
Any Day Now....csseeuns .. . BUDDY JOHNSON...No. 7042)
IF YOU DONT SOMEBODY WILL

Thin | Know.......cco000000.  ARTHUR PRYSOCK. . .No. 70414
BLOW YOUR HORN

SHOPRY P08l o cinvvcinnessnsn . RED PRYSOCK. . No. 70419
I'VE GOT YOU UNDER MY SKIN ' e W- u s :
Leve Is No Dream. ... THE RAVENS. .. No. 70413 ,

BIG LONG SLIDIN® THING
Can'l Love Two...........DINAH WASHINGTON. . . No. 70332

“SH-BOOM

“I SPOKE TOO SOON"
# MERCURY 70404 e 70404X45

THE CREW-CUTS
“Crazy ‘Bout

COUNTRY AND WESTERN HITS!

IF YOU DON'T WANT IT
Moody's Goose. . e - THE CARLISLES. . No. 70405

| GEORGIA GIBBS
“Wait For Me

WHERE THE SOUL NEVER DIES

Rock Mo T0 SIPB. v cvvevsnseesrs..CARL STORY. .. No. 70407 SRR i
DONT DROP IT Dar"“ Yu BUby
I'm Just Driling. . .coneevanvsnnsns-BDEITY AMOS...No. 704)7 AMND AND

I'™M STILL IN LOVE WITH YOU
Toull Undersiand ... TIBBY EDWARDS Mo, T0408

“ANGELA MIA"

MERCURY 70341 = 70341X45

N E REI.EASES!

BREAKING FOR A HIT! TWO GREAT SIDES!

poBBY | £  Dick
- WAYNE (%5 CONTING

“They Were Doing “LADY OF
The Mambo™ SPAIN”

"“Whistle And I'll Dance”

MERCURY 70286 * J03B&X43

THE FAVORITE OF AMERICA'S D.J.S!

DAVID
CARROLL

AND HIS ORCHESTRA

“GRANDPA’S
ROCKER”

—

“A STRING OF BROKEN HEARTS” “SQUEEZE BOX BOOGIE" | “MINE" ¥
MERCURY 70401 * 70401X45 MERCURY 70420 ® 70420X45 MERCURY 70412 * 70412X45 '
ANOTHER BIG HIT! A GREAT NEW VOICE SINGS! THE “"PADRE"” GAL!

8 Laure |53 Rocco
G2 SISTERS | % | GRECO

"DONT | “DARLN" | “You're The One”
R L “HEY cwpiD” | “Altar OF Love”

Hu.u WAH
MERCURY 70422 = 70422X45 MERCURY 70410 * 70410X45 MERCURY 70409 = 70409X45

Hlereary:

HEEDHDS

o~ TV S o l-__.!—'-i","'; ﬁ = _- i
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MARRIAGE IS A FINE THING

Wedding of Disks and Phonos Gives
- Mfrs. and Dealers Happy Days

marily designed to sell machines
and disks as a unit, some quantity
of the library in speeial de luxe
Enchngr_-ﬁ will be made available,

ut at a cost of $30.95 which is
the exact cost of the cheapest
player offer.

Victor's long-range object with
the “Digest” is to create increased
consumer interest in classical ree-
ords and ultimately create a new
market for the recorded elassics in
their original length.

_In line with this, it is interest-
ing to note that when RCA and

By JUNE BUNDY

Dealers and manufacturers are
becoming increasingly aware that,
for the best sales results, records
and phonos should be merchan-
dised together.

Dealer thinking on the matler
was pointed up this month by a
Billboard survey, which revealed
that more than 60 per cent of all
record stores are now selling disks
and phonos together in the same |
department, while 73 per cent of
those polled reported that their
own record and set buving (from |

the distributor) is handled by the | i . .
same person | speeds back in 1949, many dealers
proof of

were convinced that the new
e most s
Ihe most striking proot speeds would ruin their business.
manufacturers’ belief in records 1 tual fact of he of
and sets as an integrsl merchan. n actual fact, of course, the ef-
disin unit was provided last fect was exactly opposite, Record
:m;.ml:, when RCA F\r’irtnr e i sales have increased steadily
duced its new “Listeners’ Dipest™ | CVETY Year since, with package
pl.‘lﬁ dr';lﬁﬂt‘d bo iw!;n p-u'th "l:ﬂlﬂ;ﬁnlrﬁ accounting for more and
¥ ¥ - H . .  r—
on its 45 r.p.m. plavers this sum- more of the dealers e

NeT. Start in 1949

The "Digest” plan, which tees It was in 1949 also that manu-
off in August with an extensive | facturers first evinced serious ih-
merchandising records

consumer advertising campaign, !h'hr:ht i
promises to shape up a= the com- |and phonos as a unit. During the
pany’s greatest merchandising | last five years both RCA and Co- |

program since itt introduction of | lumbia have engineered zeveral
the 40 system five vears ago. | combination record-set promotions

As previously noted on these [to help dealers push 45 and 33
pages, Lhe promotion offers cus- platler and plaver sales

tomers buyving RCA Victor 45| 1In 1851, for instance. RCA set
players a free package library of |up a bonus book plan, whereby
12 well-known classical works | customers purchasing a 45 at-
condensad on 10 EP high-fidelity | tachment received $6 worth of
records from full-length rr--:'ﬂrdb- 45 records free. The bonus oper-
mgs by Viclor's top arlists— |ation was spread over a six-
Toscaninl, Stokowski, Rubinstein, | month period, with customers al-
ele lowed 1o select one free 45 record
Vicior Models each month from the dealers’ cur-

i e hincee | FENL  Telease catalog, thereby

The offer stands on purchases bringing him inte the dealer’s

of RCA':
43 machine
and the £54 95 table model

$39.95
the

self-contained
8 05 portable
Buy-

persenal sales range monthly
This “comback habit" gpimmick

ers will also receive a 42-page | ™2 !.E:nqu_'ltl_rm._d after RCA's “Vie-
“musical enjoyment” guide, which ;”r. w'-“”i .Hh i EInn, which
contain: tn‘%::r.-‘u}.'-h.'r;l.r notes and ‘elped It 1‘“':"“.”* dik sales back
comments on the artists com- |0 the late 1930°;
posers and selections ! Columbia
Subsequent “Digest” libraries Columbia has staged similar
mMay be 1=mued at 5 later date if romolions for 33 most recent
the inilial campaign Is a success. | being it= piveaway of a 10-inch
Altho the current push is pri- | LP album with every sale of the

= NEW LOW COST

High Quality Performers!

HIi=-FI
Portable Phone

complete with
tull fidelity cartridge

Twe matched 5%~
speakers fer full fre-
guency respense « Full
ssund coverage fer any
sire ream « 3 tube am-
phifies with twice usual
pewer, ne distortion «
Separate treble, bass,
volume for complele fre-
guency conlrol,

Maods! 74801

® A super-engineered, low cost, portable
I.lhi'.rﬂl'-"[frl"l ph evervone likes. You will like
it, too, the first ime you hear it! Gives
amazing concert quality reproduction of
veices and instruments' Comes complete
including 3-speed “INTERMIX™ record
changer with automatic shut off. One of
7 phonos in the complete CRESCENT
line built for every purse and purpose

HI1-Fl, 2-SPEED

Tape Recorder

o Dual, 6 high fidelity
tpeakers = Low dister
tien 3 wall amplifier cir
cuit « Dual track record
g o 3% IPS or 7Y% IPS
recordiag speeds « Up te
twe hours recerding lime
o Fast ferward and re-
wind « Simple sperating
centrals

® lis the lalk of the in-
dustry! Unsurpassed f(or
simple, convenient operation'
Full fdality buillt in for lile-like
recoriding with play back undistin-
umhable from oriyginal voire or music!
agic eye recording indicator helps pre-
vagl recording (ailure' One of 3 CRESCENT
msdels o meel oall necds

Write for Infermation
CRESCENT INDUSTRIES,

b Ly Chitage 31

camplate

INC.

eyl Ir:..."-p Avidriui ® AR, T-T8

Columbia brought out 45 and 33 |

Model 105 LP Xlnyer attachment
last fall. If RCA's “Listeners’ Di-
est” works out as hoped, it is
ighly probable that Columbia
and other manufacturers will an-
nounce package-library plans of
their own.

It is also probable that RCA's
classical *Digest” concept may be
expanded to cover other musical
areas—jarz, children's, ete,

Meanwhile, dealers have al-
ready begun to explore the profit
possibilities of record-phone pro-
motions, both independently and
in co-operation with phono manu-
facturers.

i Last month, for Instance, Lib-
erty Music Shops in New York of-
| fered to give away $20.74 worth
of 12-inch LP's with every pur-
'}"_hnf.r- of a $198.50 Magnavox hi-
|

' LF's with every purchase of a
$119.50 Magnavox hi-fi  table
| phono,

| However, the basic sales com-
patability between record and
phonos iz by no means depend-
ent upon the giveaway principle.
The real need is for dealers to
sirive toward a better under-
standing of the key role phono
sales can and do play in making
a lifetime record customer oul
of the set buver.

. Dealer Responsibility

It's the dealer's responsibility
to see that the customer not only
buys a set, but also take home
enough “good"™ records (“good”™
meaning those he personally pre-
fers) to keep him playing the ma-

chine until he develops a regu!arl

listening habit.

| If he takes home a
indifferently selected
even worse, the phono alone—
chances are the set will soon be
regarded as just another piece of
| furniture rather than rated along
with radio and TV as an integral
| part of the family's home-enter-
tainment facilities

Belore, during and after the set
sale, the customer's musical pref-
erences are of prime importance
The first thing a dealer should
ask a prospective set buyer is
what type of music he likes, so
he'll be able to select exactly the
right record to use as a demaon-
strator. It's difficelt to close a
sale while a customer is listening
(o musie which ogritates his
}nrrvnu: sysiem.
|

dnruup of
1

Special Demos
On the higher priced hi-fi sets
| where quality of reproduction is
a Iu;i.- selling point, selection of
the demonsiration record is par-
Ucularly important. Mercury Rec-

ords recently gave dealers a hand |

nere. The flirm has made up a
| special sevéh-inch LP demonstra-
{tion platler which f{eatures re-
| corded excerpts from those selec-
| ons deemi finest quality-wise
in Mercury’s hi-fi -:at;:llui.'.

sSince the cosl to dealers is only
10 cents a record, many stores
are giving away Lthe demos 1o hi-
i customers A= purchiase-bonuses
Other labels also have hi-fi demo
items .

Asx s0oon as a set is =old, dealers
should be prepared to follow up
| with helpful suggestions on build-
|ing a basie library, taking into
consideration the musiec the cus-
tomer likes and his favorite art-
ists, the make and price-range
| of the phono pur-:har-mf

It would be a good idea for
dealers to work up several basie
tvpes of libraries in advance, S0
. that with a few substitutions they
could be offered o prospeclive
buyers on the spot.

Reference Lists

There are many excellent refer-
ence lisls of library “"musis” In
the classical field—The Saturday
|HE1-'u-w of Literature, The New
York Times' annual dick book and
David Hall's “Record Guide"
among others—while standard
pop catalogs and The Billboard's
| weekly charts should provide
useful information en current re-
leases in all fields.

These libraries might be affered
at a slight discount with phono
urchases, or the entire cost could
Ee added on to the set's list price,
either on a cash basis or as part
of the time payment schedule (if
nni.'l on the phono. .

f the phono customer has chil-
dren, it is always & good idea
| to plant the thought that a child

should own his own phonograph.
{ If he balks at the additional ex-
pense, jt can be truthfully pointed

out that manual players are not
only cheap but actually prefer.
able, since children like to play

www americanradiohistorv com

! hpeslNieatinas:

console, and $23.80 worth of |

sks—or,

ADMIRAL

3800 Cortland, Chicago 47, I,
Madel: LGN
Desbgn:  Forable
Price: 1860 01
Specilleativms: 3 apeed changer, & speaker
Maodel; 4-D28
Deslgm: Portakle Hi-Fi

Price: 19 95
speed dhanper, I spraker

tyslem

Model: 4024, 4.C7

Deslgn: Table Wi-Fi

Price: $11%993, 312995

Specificafions: 7 speed changer, 1 speaker
Eyalem

Model: S-AMiA 5807

! Design: Chairvide HI-F)

il'rhn $149 95, 519998

| Specifientions: ) speed changer, 2 peakes

ynlesn, Ty watls amplil ke

iHﬁﬁl: L2

!-D'nln Tahle

Price: 379 95199 94

Specifications: Yapeed changer, omne &"
| speaker

| Mudels HF6, 7, §

I

¢ Comnle

| Priwewt 5795 1o SRAY

| Spevilbentbon: bapired Changes, 15 waii sm-
plifier, FRR: 30-17,000 cps, ceramic cari-
Adge, 137 wooler and high Dreguency
ditver and horm

AMPEX

Mloalely Wi

Isnirn: Taps revorder

Price: Y2046

Specifications: Consele

| Model: W0-R

| Dresign: Tape recorder

| Priee: 31,951

Specifications: Rack type (ess rach)

- -|-..l5|- &

[ This mew tsbla model high-fidelity
phonegraph (4C27) & one of thres
new hi-H models added to the Admiral
Corporation’s 1955 line. Unit is equip-
ped with three-speed changer, turn-
over carinidge, two-ipeaker wyriem
;ﬂ;;l;ﬂﬂi: shut-oHf, List price

Madrl: Wal-5

Desilgn: Tupe recorder

Price: 12080

Sperilication: . Ponabie (1wo-casen)

Wedel: 1002

Dealgn: Tape cocorder

Price: 31 904

Spexiibwarioni: Siercophonic D-chanpel) ou-
sl Cabined

| Maadel: W-IH

Dwsign: Tape resorder

Price: 53,311

Speciflicatboms: Stereopbonic (3-channel) for
raik mosating (dess rack)

records over and over again and
| handle the disks themselves.

Kid Marke!

A basic library package of chil-
' dren's records, coupled with one
'of the kid phonos on the market
'today, should™ have particularly
strong sales appeal, in that adults
usually buy sets as a gift for
| young=ters, and a record-library
package should make the gift just
that much more attractive

| To sum up, there are many
ways where a dealer can
| strengthen his co-ordination of
'set and record sales, most im-
pertant being to first determine
'm customer’s musical- preferences.
In addition to the direct selling
| techniques, many dealers carry
the co-ordinated sa.es plan into
their other promoticn activities

Smart retailers include set lit-
erature in every wrapped disk
' purchase, and of course, immedi-
\ately add new phono buyers'
1nﬂmn5_ down on the store’s dfrect
mail list.

It's also a wise dealer who
compares notes with local furni-
ture stores; so he an offer phono
customers advice on cabinet styl-
ings in relation to the =est of the
furniture in a room and make
useful suggestions as to record
storage arrangements.

Basic Specific
Of Phonographs
And Tape Recorde

934 Charter 5t., Redwood City, Calif. |

-

atior

Maodel: W0i.C

Tape recorder
Price: 52,154

Muodel: YR

Devien: Tope tecorder }
Priee: 32,000 :
Bpeciications: Hack recorder (ess
Madel: 01§ i
Design: Taipe recorder B
Price: 12 200 3
h.ml e Pamable (lwo cases) .
Dhesign: 1 apse recosdey
Friee: 32103
Speccilicaiions: onsole
Muoadel: 0.0

Price: 52,113

Desligm: Tape recorder
Specifications: Rack recorder, lems

= _:"".I
L * R

_.ﬁ L]

iy =

="

=¥ 5

The Capehart

phono-radios and five phono ¢ ': [
Meodel: 350-1R .
Designe Tapse fecorded N

Price: 5103
Stgreophoniy (3
vpe, less rack
Niodels 3521.C
Design: Heproalisees
Prige: JU13
Specilicatiom: Consode reprodhicer ©
Model ¥51-R
Dwsipm: Heprodduces
Priee: $90F |
Specileationss Rack ype reproducer o
less rack .
Model: 450-T )
Destgn: Heproducer

Price: §873
Spccilicationg: Tuble-iop console,
pEvEral

Rack toype (ess rack),
malk reversal
Mlaaded; 490-P

Dslgn: Heproducer
matic teversal

iﬂuﬂm'ﬂl"
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? by Mlltllmla on this...

: Macrertrace Table Model -
_ with"FULL-CIRCLE SOUND” (&=

for the world’s first All-Directional
High-Fidelity Reproduction!

Two fine speakers, mounted over special baffle
in base of cabinet, direct the sound down and
out on all sides to produce true FULL-CIRCLE
SOUND. Motorola guarantees satisfaction with
10-day customer return privilege. Turnever cart-

ridge, 3-speed changer, outomatic tumoff.
Mahogany or blond. Model 54HF1. sl 3995

BLOMD SLIGHTLY HIGHER

F 2
4
R — :
- 1

[~ “‘*---.h.i"' &

...and guaranteed on this

Macrereroce Console

Guaranteed High-Fidelity at a
price never before possible

Balanced hi-fi components in de luxe cabinetry
—at a price made possible only by Motorola
precision production. Motorola guarantee with

ten-day customer return privilege. 15” specker,
plus tweeter. Tumover sapphire cartridge. 3-
speed changer. 5 tubes plus rectifier. Mahogany

or blond. Model 64HF1. 5199?_5-

BLOMD SLIGHTLY HIGHER

MOTOROLA’S TWO
POPULAR-PRICED PHONOGRAPHS

Sonara Daymate
adio-Phonograph  3-Speed Portable

‘ New 1955 version of populor New luggage-type going-places
combination. Im- portable, styled for the youth
market, engineered for ruggedness
and performance, priced to sell.

Model 34F1. 579.9_!

wr Motorola guaranfees your customer complete
§ / satisfaction with the exceptional performance of
ts Masterpiece high-fidelity phonographs. Motorola backs %
pp this guarantee with a ten-day customer return privilege.

All prices include Federol excise tax Slightly higher South ond West excep! Console Model 64HF1. Subject to change without notica,

.'-:
R o e i s b TG L Sl e R 0 AR ST NP BASPSAS SR ST A PSR PR e i RS
e 4 i

4
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the
O™ Birthday
of RCA Victor “4574

-

brings many
happy returns
[0 you

us make merry

at a Gala Dealer Party

Hear RCA Victor’s exciting “New Orthophonic” High Fidelity recordings.
See RCA Victor’s newest radio and “Victrola” phonograph models. And
pick up your special invitations for RCA Victer’s big "45" birthday

celebration (before Wednesday) in Dining Room 14 at the Palmer House.

RCA VICTOR RECORD DIVISION
RCA VICTOR RADIO AND “VICTROLA” DIVISION ®

OF THE RADIO CORPORATION OF AMERICA
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My Sincere Thanks
and Best Wishes to the
Music Dealers of Amenica...
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sleeves

The most

pressing plants
in the world 2

The industry's
greaest
pressing
capacity

Design and
printing of
labels and

i

packaging

Manufacture

commercial fype

RCA Victor's famous *~ONE CALL" SERVICE
offers you tremendous value. . . ask any of the
hundreds of independent commercial record com- \
panies now using RCA Victor custom made phono- !
graph records. They will tell you—only at RCA
Victor are you assured of unbeatable quality
recording, processing and pressing at lowest
possible costs.

Glance at the dial at the top of this page— I
see the “*Big Nine'' services you receive only at U
RCA Victor—then pick up your phone and call the P
nearest RCA Victor office for fast, competitively 7
priced *ONE CALL" SERVICE. ’

\ /" RCA
'/ custom record

CHICAGO: WHitehall 4-3215

The latest
processing
methods

The country’s
bes! equipped
recording

Precision
Inspection
assures uniform
RCA Viclor

-l

of all

I EB

T -

ICTOR

sales

Rodio Corporotion of America « RCA Vicer Record D

MNEW YORK: JU!dson 2-5011

630 Fifth Avenve, New York 20, N. Y.

145 No. Lake Share Dr., Chicaga 11, 111,
HOLLYWOOD: HOllywood 4-5171

1016 No. Syeamore Avenue,
Hollyweood 18, Cal,

www americanradiohistorv com
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® Continued from page 1

Music’s Fall 6Ve
To Cover All ‘Fi's"

ning to nn]i T per cent, Returns
are far higher from independent
distributors than from the chaing.
Bell now congidérs itself suffi.
ciently well entrenched in the
record industry to ruise its price
to 39 cents, try an 8f-cent line
and move into LP and EP pro-
duction, (See separate stories in
Music department.)

Rack jobbers, middlemen who
distribute key jtems from an
and all labels to outlets whi:ﬁ
have heretofore not handled rec-
ords or to outlets which have not
promoted records, created quite a
trade stir a little over a year ago
when they moved into some key
Eastern territories.

Since then, not much noize has
been made by these sub-distribu-
tors who sell plenty of records
thru food and d’:ug chains, but at
least a dozen of them in as many
markets are solidly entrenched
and moving plenty of merchan-

dise,
Food Chains

There are many trade observers
who believe that the lessons
learned by the " supermarkets
which have utilized the rack job-
bers” services have led these food
chains into selling phonographs
and other electrical appliances.
A recent report by the Standard
Factors Corporation notes that
two sales-financing companies
have started working wilh three
supermarkels which are experi-
menting in installment sellin
of appliances, phonographs an
other higher-priced ha Eoods,
HEEHHE are reported “encourag-
Ing.

The mail order selling of rec-
ords has taken several setbacks
(Columbia Records' club, “piteh®
selling on radio and TV, ete.), but
the plans being made by the Book
of the Month Club surpass any-
thing that's been tried before In
| this field, BOM is ready to record
for itself and is also seeking to
buy for resale the products of
regular record manufacturers
erhaps the most dramatic new
development js the RCA Victor
“Listener's Digest” merchandising
program of records and phonos
as a single unit. This type of

record-phono  selling is alread
ex to  stimulate simi
n-cklﬁzu from other competi
record and phonograph manufi
turers,

Compaetitive Ch
Dealers are finding that
cannol meet the new com
challenge with inactivity, In- g
der to reap the most profit fre
the wing public awareness |
music they are adopting, whis
ever practicable, those pa
best suited to modern retail
eration, [
In this matter the individua
dealer is fecling his way and &
being guided by economics an
local conditions, He is weighing]
for example, the advantages ol
self-service, and measuring th
cost of such installation agains
the fact that well-designed ¥y-
outs of this type have already
proved inviting to the shopper.
Few dealers are overlookinf
the necessity of carrying wid
inventory. Tape is oné of the ob-
ous items Diamond needles)
tables, component 'ﬁm and cost-
lier accessories are being added.

Of top priority in inventc r
planning is-the matter of carrying
an extended line of phonos
those record dealers who haye
heretofore handled only limited
quantities of such equipment, ant
vice versa, those phono ou i
which have tended to disregard
records are re-appraising thelp
phdnﬁghr. This, of course, s
digta by the growing unity o
the phono and record fields, 7

Traditional merchandising pro
cedures, of cou are being re-
vitalized. These include greater
use aof point of sales premo ion,
mailings to selected customer
lists, tie-ins with radio disk jock-
eys and TV shows, among othi
sales builders. Finally, service
one of the most effective n s
of building sales—is being main-
| tained by many dealers at a
sistently high level. ;

Few dealers are following i)
on all these st overnight, but}
20 many have already gone so
that the way the challenge m
be met is clear to all

("1
b -
3

If Albums

® Continued from page 1

Flush Crowds Rush

Are Plush

| 114000 packs were sold. Colum-
bia's experience with its Benny
| Goodman taped concert on disks

|also toppe the 100,000-sales |

| mark,

EP's, cost $24.95, .:I-Illrf than | score was included &t no extra

cost.

Capitol hit the jack with a
specialll'_v-pressed_ edition of 1
high-fidelity disk, together with'
detailed notes on the production

From the point of view of the
manufacturer fighting for expo-|
sure of his product among the|
| thousands of FHERBEE"{: offered to
dealers, the fat pack with its E:-I
pensive artwork = almost certain

]In get favored display attention. |

Currently many retailer win-|
dows have in their center spols
| either London's complete edition |
of the Vaughan Willlams sym-
|IJI1IIHIE5, Mercurv's “"Nuteracker”
allet, or Vox's “La Stravaganza.”
All comfortably sell at bonus
prices,

A zhort while ago the Liberace
velour-trimmed easel album of
two 10-inch LP's held the spot-
light. Thiz was a package that
could be listened to and then
placed on a mantle as a mounted
photo of the grinning pianist. At |
an $8.95 list, Columbia has al-
ready moved some 20,000 pack-
REes.

Columbia's practice, penerally,
has not been to price its plus
product at premium levels. In
some cases, extra charges are
made for librettos or deseriptive

{ 30U

booklets, Prime exception is the
literary serics of readings by fl..-r
mous authors and poets—12 LP's
[or $104,
Price Problem

Some other companies have
tackled the pricing problem dif-
ferently. Victar's set of the nine
Beethoven svmphonies (Tasca-
nini-NBC) listed at $52.40 for
seven LP's, Its edition of the four
Brahms egymphonies, on (Lhree

forays into the bumper set arena,

increazed them. A five-LP get of

Ork Hikes 600 Miles

LP’s, carried a $24.95 price tag. |Piece British band hiked

: Lo to play an Independenc
Normal price for three 12-inchers miles -
would have been just over $17.[Day Ball for the American F -:..,:

Decea, in its rather infrequent |bassy in Luxembourg this

e ork, jointl 'I!l;m by Berna
: Ebbiyghouse a y
has trimmed prices rather than R 2o ruummtnd!ﬁﬂ"ll

Beethoven sonatas listed at $25, a | Continental deejay Dick Ne
h:t:nn:?::*Lr;uther than five times| on whose program the leuad
$5.05. And the complete musical [later appeared.

and rfhunnm:aph reproduction of
. This, at $6.75 for one

in 8 special box, sold more ;
35,000 copies. -
Glamor Content ;.

Perhaps the prime stimulus b
hind this concern with the J i
pings of a record album is the
desire to invest the flat disk withh
some of the glamor of ils conlents
Recently formed Angel R
has demonstrated the soundness
of this concept with its faclory=
sealed package, a de Juxe job <
lists at $§1 more than a plainly
sleeved set holding identical rec
ords. The more expensive 5
are outselling the thrift units af
an overwhelming rate. .

And Victor now is in the pros
ﬂsi:llhuf u:lrl‘:ﬁﬁmg up étsﬂllhnl., also
w e ae g U
the flat ﬁﬁ:ﬁu of wvinyl :

cars of experimentation it has afl
ast found a way of printing lass
bels in four colors with ink that
will hold up under the pressing
procedure. And the dog itself I8
now bigger.

As the industry trends toware
self-service, the attractiveness o
the record, and the package that
containg it, may often spell th
difference between prafit and loss
for a new release,

For U. S. Embassy Date

LONDON, July 10. — A sever
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Angels in the SKy

Boulevard of Nightingales
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a “New Orthophonic” High Fidelity Recording

Attention: All Music Refailers
Hear this and other
RCA Victor Record Hils while you're
al the show.

ROA Victor Headquarters, Dining Room 14, V
" The I'almer House RCA I CTOR
FIRST IN RECORDED MUSIC h
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CHECK through this
complete list of

LX" POPULAR RECORDS

[0 “True Love and Tender Care™ “When the
Organ Played at Twilight” Roberta Lee
“TH™ X015 “45" 4X-0028
[ “You Can't Buy Happiness™ “Why Should 1
Cry Over You"' Andy Williamas
"TA™ X0034 45" 4X-0036
[ 7All T Wanna Do" ™ *X" Marks The Hits™
Red Norvo and Orchestra
“TR” X-DDJT =457 4X-0037
] “That's the Way Love Goess™ “For You™ -
Bill Darnel 787 X000] <457 4X-0001
[0 “Deep Blue Sea”™ “Patrol Polka"
Dick Malthy & Ork
=TT X-0002 45" IX-0003
[0 "Melancholy Me" “1It Was Worth It"
Smith Brothers TR 0000 43T 4X-00030
[]“You Told Me To Go" “Sweel Kentucky
Sue” Al Morgan 78" X-0004 45" 4X-0004
[0 “You're So Much A Part of Me™ “Anything
Tou Can Do"” Paul Winchell and
Jerry Mahoney “TH" X0025 45" 4X-0025
[0 “Strike A Match” “False-Hearted Lover”
Dinah Kave “78" N.DOO0S “45" 4X-0005
[0 “Trumpet Tarantella” “Dormi, Dormi™
(“Sleep My Darling™) Frankie Avalon
“T8" X-0026 “45" 4X-0028
] “Trumpet Sorrente” “The Book™
Frankie Apvalon *78" X-0008 “45™ 4X-0000
[] “1 Complained™ “T Want You™
Stewari Role "IN X007 Y45 4X-0027
[] “Angel Bells™ “Black Sapphire™
Spencer-Hagen Ork
TR X-0007T 45T 4X-0007
[ “Im thle Motion" “Fantastic Impromptu™
Sal Fransella “78" X-D00R “45" 4X-0008
] "The Things I Love™ “Echo Bonita™
Smith Brothers  “7T8" X-0009 “45" 4X-0000
[0 “Ne Love Will Be Heal”™ “"Heariboals™
Al Wallis “T8" X-0012 45" 4X-0012
[0 "Qu’ est-ce que c'eat™ “1 Would If 1 Could
Bul I Can't” Bill Dernel
787 X-0013 45" 4X0013
[0 “Back Home Again in Indiana™ “Carolina
In the Moming™ Ben Light
“78" X-0014 45" 4X-0014
[0 “That Silver-Haired Daddy of Mine™
"My Mom" Al Morgan
78" X0015 “45" 4X-0015
O "Meadowlark™ “Black Pearls”
LDick Maltby & Ork
*TE" X.0010 “45" 4X-0018
[ “Hot Dog She's Mine" “Tell You What I'm
Gonna o™ Buddy Jayson
T XAD01T “45" dX-0017
] "Slaughter On Tenth Avenue™ “Tara Lara™
Geri Galian 78" X-0018 "45" 4X-0018
] “1 Don't Know™” “"Two Hearts™
Wilder Brothers 78" X-0019 ~45" 4X-0019
[0 "Half As Lonesome™ “Stay A Litlle Longer™
Woodade Siaters “78" X-0020 “45" 4X.0020
[ "Ondine” “Mary Ann" Hilversum & His Ork
“TH” X-0021 “45™ dX-0021
[0 "Happy Birthday” “Happy Anniversary™
Danny Mendelsohn Singers 4
T8 X0022 “45™ 4X-0022
[ "Georgia on My Mind" “Deep in the Heart
of Texas" HBen Light e
78" X0030 “45" 4X-0030
0 “You Can Beicha Life” “Teardrop Avenue™
Bull Darnel “78" X001 “43" 4X-0021

O "Who's Gonna Be at the Door™ “If You Took
Your Love From Me" Smith Brothers
=A™ X002 45" 4X0033
O “"Ou-Cafonie” “Mary Lou" Vince Carson
“TE" X0033 “45" 4X0012
O "1 Can't Smoke You Out of My Heart” “Sav
It Again"” Juliette "78" X-0034 “45" 4X-0034

X" COUNTRY-WESTERN

O “I=Y1" “Cry Cry Darlin' " Shorty Long
“TH” X-0009 “45™ 4X.0030
[ “Swami-Mooh- Lah™ “I"'m Missin" My Heart™
Jim Hall “TAY X-0018 45" 4X-0038
[] “Don’t Drop It" “Truck Driving Man"
Terry Fell “TR" 0010 “45” £X-0010
0"l Wih 1 Had Trusied Jesus” *“Station
GO Jim Hall ©78" X0011 “45" 4X-0011
0“1 Was COnly 17" “Two Of A Kind"
Mabelle Seiger 8T X000 U437 AX002)
0 "1 Was Standing In the Station” “Make with
Me De Love™ Shorty Long
"TAY N00Z24 “45" 4X-0004
[0*1 Traded My Heart for His Gold™ “Take
Me"” Bonnie Qwens
#ITRT XDD0S "45" 40028
0 "The Mirmror "Crosa the Bar” “The Hydrogen
Bomb" Al Rogers “78" X-0029 “45" 4X-0029

“X'" VAULT ORIGINAL ALBUMS

Jimmy Yancey: “Blues and Boogie™
O Lomg Flay lezﬂﬁ
“dS EF” EVAA J000 EVAR J000
[0 Rex Stewart and His Orchestra
Long Flay LX-300]
43 EF" EVAA 3001 EVAB 3001

O #immwy Lunceford and His Chickasaw
Syncopators
Long Flay LX-3003
“45 EP" EVAA 3002 EVABD 3003

Ben Pollack and Hia Orchestra
Featuring Benny Goodman
Long Flay LX-3J003

“45 EP" EVAA 3003 EVAR 3003
Benny Moten's Kanaaa City Jazz, Vol. 1
Long Flay LX-3004

=45 HPFM™ EVAA 2004 EVABR 1004

FEddie Condon’s Hol Shois
Leng Flay LX-3005

“45 EP” EVAA 3005 EVAB 1005
Johnny Dodds' Washboard Band
Long Play LX-J0046

“45 EPF" EVAA 10068 EVAR J004
Original Dixieland Jass Band, Vol 1
Long Flay LX-3007

“43 EF" EVAA 3007 EVAB 3007
Jelly Roll Morton's Red Hot Pe Yol 1
L“ly PFlay LX-JOOK il

“45 EP" EVAA 3008 EVAB J008
Backgrounds of Jazz, Vol. 1
“The Jug Bands"
Long Play LX-3000

“45 EP" EVAA 3009 EVAB 3009

[0 Fleicher Henderson and His Connie’s Inn

Ork
Leng Flay LVA-J013  “45 EF” EVA-1, EVA2S

[0 Wingy Manone, Vol. 1
Leong Flay LVA-J014  “45 EP" EVA-), EVA4

O Mesz Mezzrow's Swing Sesaion
Loung Flay LYA-J015 43 EF” EVA-S, EVA-

O

= P = [ T RSN = B = i =

[0 Backgrounds of Jazz, Vol. 2—-Country and

Urban Blues
Loamg Flay LVA-JO18 “45 ET™ EVA-T, EVAS
0 Jdean Goldkette and His Orchestra
Festuring Bix Beiderbecke
Loag Flay LVA-J017 “45 EP"EVA O, EVA 10
O King Oliver's Uplown Jarsz
HI.-. Flay LVAJOIS “45 EF"EVA 11.EVA 13
arlem In The Twenties, Vol. 1
D The Missouriana o
Leng Play LYA-3020 “45 EP* EVA 135, EVA 16

GROOVE RECORDS
Rhythm and Blues
0 "nl}i Old Bread™ “Give A Little Time"
Mt Trenler “78" C.0028 “45™ 4X-0028
[ “Please Tell Ma” “You Better Heed My
Waming™ Larry Dale
78" C-0029 “453™ 4G-0020
[0 "No Dice™ “High Low Jack™ Buddy Lucas
*TH" G-0030 453" 4G-0030
(] “Just Whisper” “How Much Longer”
The Du Droppers "T8™ G-0013 =45 4G-0013
0 “Women Are the Root of All Evil™ “Spread
Joy" Paul Williams
T8 G-0014 “45™ 4C-0014
[ “Lost Jawbone™ “Louise” Sonny Terry
“78” G-D015 "45" 4G-0015
[0 “Too Long™ “"When the Roses Bloom In
Lover's Lane™ John Greer
_ T8 GO016 “45™ 4C-0016
] "The Toutl" “Sam's Clam™ Sam Bulera
“78" G0018 “45" JC-0018
[] "Holding On" (Parts 1 and 2)
Madame Ernestine Washingion
IRT G001 “45" 4C-0010
] "Where Is My Honey™ “I'm Tired"
Big Red McHousion
“78" C-0020 "45™ 4C-0020
[ “Geo, Mama, Ge™ “Too Bad Swoel Mama"
Sam “Highpockets” Hendersan
TE™ G-0021 “45" 4G-0021
[0 “Little Things Mean A Lot” "I Wash My
Hands™ Bertice Readin
ot [ 23 "43" 4C-0022

[J] "Ben Light Salutes the Stales"
Ben Light and His "ng'htnmﬁ
Fi g Long Flay 3013
"ﬂg" Vol 1, EXA:l...Vel 2, EXA-2

“"Sleepy Serenades”
L Riies ::Z‘nll and His Ork
Long Flay LXA-3014

“45EP” Vel. 1, EXA-J...Vol. &, EXA-4

“Al Morgan Sings For the Family"
O Al Hn‘r;lun - "IIEP"IIJH-I

“Rhapsody I'n Rhythm™

D Geri Galian and his Caribbean Rhythm
Bays Long Play LXA-1001

“45EP" EXA-T EXA-8 EXA-D

gkt sdrdEadd s igdipgamaisnininiidaddssemnssssidssn
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“X'" POPULAR ALBUMS

T L L LT e T T T L TR L R R LR L L R bttt

R .
O "Decatur Street Mnd "Bl:antJul'fnn
“78" C-0023 “45” 4G-0023

It Should Have Been . -
O Me Mad” George ﬂ$ 8 T hinhet

“I8" G-O024 “45* 4C-0024
“Candy” *All Or Nothi
U FPerla Marini -7a" A.I'."."'-Iiwl"' 4G-002%

[ "Ehe'’s Got No Hair™ “If Yau Ever Been To

e B A e

[0 "Sentimental Blues™ "Champ Ale"
Sonny Brooks  ~78" 43" 4G-0027
“Dead Broke™ .
O The Du ﬂrnpmm'g'l“wﬂ-ﬂﬂﬂl "5
O “You'll Never Be Mine" “Bottle It
Go™ John Greer “78" G-0002 “45*
0 "My Pinch Hitter™ "1 Got Drunk™
Buddy Lucas “76" G-000] “45" 4G-0002
[0 "1 Gotta Know™ "I'd Gladly Do It in™
Bertice Reading “78" G-0004 ~
“The Things | Love™ “I Don't Want To Set
o The World On Fire™ Sam Butera
“78" G-0005 “45" 4C-0003
“No Help" "I Need Help" Buddy Lucas
o F ﬂ:?m E-I-i“ 4C-0008
“T'll Never Be Free”™ “A Sunday Kind of
o Love" Perla Marini
“78" C-000T7 “45" 4C-0007
“Struighten Up Baby™ “Why™ Mili Trenier
0 7 7a" =45 4C-0008
[ “Callin’ Moody Field" (Parts 1 and 2)
Miss Peaches =“78" C-0009 “45" 4CG-0008
“You Can't S Here™ “"No Baby"™
O Melvin Sm‘:r? “78" C-0010 “45™ 4C-0010.

[ “Fall On Your Knees and Pray™ “I Love My

and

Blhj'" B' B

e 4 “78% G0011 “45™" 4C-0011
[0 “Held Me * Tl Get By"

Sue Allen & Black

“78" G-0013 “45" 4G-0012

FESgEEEFEAEREENEE AREEEEEEE

O mew Norvo™ Red Norve

“Bill Damel Sings For Y %
D Biﬂﬂwﬁ! “45EP" EXAS

0"l Berlin Waltzes™ ;
ethancourt and Hizx Marimba
OOk *i5" EXD.3010 Lang May LFX-3010

Is Done™ C. inor

L 11 Long Flay 1

“4SEP"

[ "South ol the Border”
B P eh 30t Lons Piay LEX3013

EgEnaEnEeRnEEEERREdRERanaRREE
-

SEEERERER I"I-l'I-l'l'll'll"lt-llr#-lirltvuh.ig-..-.-..-
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IN AT
~ “x" AND GROOVE
HEADQUARTERS
~ DURING Tﬂl;: CONVENTION,
ROOM 975...
AT THE PALMER HOUSE
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=
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Products of Radio Corporation of Amenca

RECORDS

l?m

'| n--u“" C ity. Calit
l.rhc-j-ﬂlldl._ﬂﬂ
New York u"

Chicago 18

Bell Sound
355 Manon
Columbus 7

Berlan! Associales
4917 W. Jelferson Bivd
Los Angeles 16

Crescent Industries
5000 W. Toughy Ave.
Chicago 31

Crestwood HRecorder
221 N. LaSalle Streel
Chicago

St Charles, IIL

Ectro, Inc.
Delaware, O.

Eicor, Inc.
1501 W. Congreas Strecl

Chicago 7

Fairchild Recording Equipment
154th Strect & Tth Ave,
Whitestone, N. Y.

Federal Manufacturing & Engr.
213 Steuben Street
Brooklyn

Galifone Corporation
1041 N. Sycamore Ave
Hollywond 38

Hallen Corporation
3501 W live
Burbank, Calif

South 17th Street & Mishauska
Road
Elkhart, Ind

Kinevox. Inc.
Kinevox Bldg
116 S. Hollywood Way
Burbank, Calil.
LaBelle Sales Corporation
Oconemowoe, WIA
Magnacord. Inc.
225 W. Osio Streel
Chicago 10
Magnaaync Mig.
5517 Satsoma Ave.
N. Hollywood

Magnetic Recording Industries
30 Broad Street
New York 4
Masco Sound Systems
32-28 49th Street
Long Island City, N. Y.
Movie-Mite Corporation
1105 Truman HRoad
Kansas City, Mo.
Pentron Corporation
221 E. Cullerton
Chirago 16
Presto Hecording
P. 0. Box 50
Hackenzsack, N. J

One of two portable magnetic tape
machines

TW introduced
el Hw‘.lmmrm
z.ui lists a¢ 5329, The 35-pound
portable has 3 built-in amplifier,

Pl:si Chunﬁhﬂmt

Oshkosh, Wis.

Radio Corporation of
Camden, N. J.

73 Winthrop Street
Newark 4, N. J.

Reevescund
35-54 36Lth Street
Long lsland City, N. Y.

Camera

320 E. 215t Streel
Chicago 16

Shure Brothers
235 W. Huron Streel
Chicago 10

America

www americanradiohistorv com

International Radio & Electronics| oolee for 1654 brings the industry

HI:E H.:ldilh.llﬂ Avenue
romatic Products
P05 Bmd:

Telectrosonic Industries

e T, x v
ity, N. Y.

'I"h‘li‘)l.l-ﬂ-

1512 N. Kostner Ave.
Chicago 41

Victro
g:wnpurl Bl:ni Bldg.

venport, la

V.M Corporalion

Benton Harbar, Mich.

J. C. Warren
21 Hanae Ave.

‘F N. Y.
ebater-Chicsgo
5610 Bloomingdale
Chicago 19

Webaler
Racine, Wis

an tha record -laten wwitch prevests
accidentsl erasure of tapas

Wealrex ation
66801 Romaine Street
Hollywood 36

Wilcox:-Gay Corporalion
Charlotte, Mich

Tape Industry’s Rapid Growth

i Continned from poe IT

lvolume (n 1953 was $76,750,000. |

The prajected fligure for dollar
sales in 19054 is set by industry
leaders at $111,000,000.

Another segment of the indus-
try, which by no means should be

| lienored in the final dollar volume

statistics, is the sale of tape itself

In 1952 dollar volume in tape Was |
$6,000000, and in 1853 It was |
&8 000,000, The projected sales for
1954 are expected to be §9,600,000
Adding this to the total of sel

total dollar volume to a whopping |
$120,600.000,

Only as far back as Seplember, |
1853, the number of madnufactur- |
ers of tlape recorders was esii-

68. In the last month
other manufacturers have stepped

76 or 80,
that 13,000 retailers of all types

were handling tape recorders. To-
day, altho a figure is not avail-
able, it is estimated that the num-
ber may have doubled or even

iripled.
Foreign Firms
Several foreitgn manulacturers,
the bulk of which are centered in
Germany, have indicated or have
a'reac’y started to negotiate for
sale of their units in this country.
The big break n the trade is
expected in the home unit sale,
and this in the very near [uture.
Manulacturers are definitely
spending more time and money
making the units acceptable
ieces of furniture for the home.
¢ break, however, is dependent
upon how soon, and in what
quantity, pgood quality
corded tapes will available on
the retailers’ counters
Evidence of the relative proxim.

ity of the boom is the recent

rush of manufacturers into the
recorder business and the re-
cently published notices by sev-
eral of the large recording com-
panies that they definitely have
plans to margel pre-recorded
tape. Other major record com-
panies have evidenced their inler-

‘lest in the field, and they have

begun Investigatior: on the ad-
visability of marketing pre.re-

corded lape.
Sriin!nnt Differ

officinl of the
worth Company indicated that
“tape will replace records o a
significant degree in about three

gegments of the industry eclaim
otherwise.

tape is primarily a long-playing
medium, besides which, tape can-
not as yel compele in price wilh
disks. He also felt thal record

| Tape Libraries

mated at 40. Industry figures of |
one month ago set the figure at |

into the field with new unils, |
thus making the total closer 0| rade and home markels In back-

In September it was estimated |

pre-re- |

Altho a recent statement by an |
Capehart-Farns- |

yvears” reports from the other)|

An official of Minnesota Min- |
ing and Manufacturing says that |

caled plana for entry into the
tape Deld: Columbin Recorda,
soon. Pentron Corporation, re-
ported as going ahead with plans;
Westminster Recording Company,
and Folkaway Hecords, Many
other recording companies are
known (o bé planning releases,

"Functional’ Musie
situation In the

The field of

| background or “functional™ music

finds many new (tema of Inlerest.
'I:.'.'lp.'lu] records has leased 13 en-

| tire transcription catalog to Mag-

for distribution, A
have announced
an expansion program and the
advent of a rental basis for ils
gight-hour tapes.

Magnecord haz formed a sub-
sidiary to provide machines and

natronics

severnl | musie for industrial use with the

RCA library. Mizak and others
are dickering for the industrial

| ground tapes.
Retnilers, as well as manufac-
| turers (both record nnd recorder),
feel that the high-fidelity fan
tops the potentinl audience for
| pre-recorded tapes. Seconc in line
15 the home user who intends 1o
build a permanent library of mu-
gical scores and works
Currently, sets are being manu-
factured with bullt-in radios In
order to cash in on the radio
| replacement market which  ne-
| pounted for over T7.000.00 radio
sales last year, exclusive of car
Once these people buy
they automatically become
customers of pre-cul

| radios

| sets,

| potential

tap.s.
No Deterrent

That engineering and industrial
progress will continue despite ob-
jections from people on many
trade levels is certain. That this
progress may make mojor changes
in the rtecorda and recording
tequipment market which now gx-
ists is quite possible. But the
progress cannot and will not be
| slopped.

It remaing therefore, that the
dealers, distributors and manufac-
turers who are ready to take ad-
vantage of the changing and
growing market for recorded mu-
sic and equipment are the same
people who will reap the bene-
fits of the progress,

It behooves all, however, 10
make the changé as orderly and
beneficial as is possible. Mean-
while, there is money in tape and
tape equipment—{or those willing
i to go after It

manufacturing afficials now un-
derstand that tape, rather than |
being competitive with disks, is]
now an additional and new mar-
ket |

Among the many firms now
igsuing pre-recorded tape are
A-V Tape Libraries, New York;
Tape Recording Industries, Lans-
ing, Mich,; Concertapes, Chicago;
Tempo Ta Hollywood; Hack
Swain Productiona, Sarasota, Fla.;
Webcar, Chicago; Audiosphere,
Livingston, N. J.; Morrison Stu-
dios, Sesllle, and RCA VYictor
Records.

The following [irms have indi-

——— = m—

Crescent Industries has added 3 mew
high Fidelity tape recorder to iy
line. The wnit, which lists at $149.50,
containg both playing and r-.ﬂﬁl
speeds, two speakers, plus “magic
eye” recording level indicabes,
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Up Disks,

_Aggressive high fidelity promo-
tions by dealers this vear
off heavily both in sales on hi-fi
records and equipment, and b

upping store traffic mm general
A report on some of the more en-
terprising hi-fi promotions staged
by dealers acrogs the country fol-

lows:
BOSTON

The Boston Music Company
staped a three-day hi-fi show last
February which featured hi-fi
units for every income bracket,
Owver 1,000 people attended the
event, which was heavily publi-
clzed in daily newspaper ads and
by direct mail.

Representatives from Magna-
vVOx, Phliiﬁs, Webster-Chicago,
| Capehart, RCA YVictor and Co-

The wide-open view of just some of the display racks shows the amount of stock which can be handled in 2 uuulilr lumbia were on hand to demon-

amount of space. The shop photographed hore is the Record Rendezvous im Cleveland, which adheres closely to
the mewer principles of seli-service and seli-selection. Display fixtures are from the Freedman Arteralt Engineering

Company,

slrate their various hi-fi models,
The Webster-Chicago, Magnavox
and Capehart models sold the
best, One customer purchased an

Smart Shops Put Records in Full
Yiew, Adopt ‘Help Yourself’ Policy

By JOEL FRIEDMAN

When customers see more, they
buy more! That explanation is the
basic reasoning behind the mass
change to self-service in record
stores thruout the nation, a trend
that more than proved ils
mettie by increasing disk sales far
beyond the most imaginative ex-
pectations.

The zell-service theory of sell-|
ing, tho comparatively new, has
been tried and proved in count-|
less other businesses—f{ood mar-|
kets, drugstores, variety chalns,
elc. The modern supermarket by |
far is the most avid reflection of |
the self-service principle coming |
of age. '

its sdaplation to the record in-|
dustry is reflected in the glowing |
words of countless dealers from
coast 1o coast, among them Music|
City, Hollywood; Record Rendez- |
vous, Cleveland; Ryall's, Inc,|
Upper Darby, Pa.: the Denver Dry |
Goods Company, Denver: Hurl"ﬁi
Camera Center, Baton Rouge, La,, |
and many others '

i
Ed iy

The application of self-service |
merchandising to the record field |
differs from similar principles ap- |
piled to the grocery business. Self-|
service doesn't necessarily mean |
a supermarket operation, with no
gales clerks and few stock clerks. |
It doesn't mean back-to-back [ix-
tures, altho most stores refixture
to eliminate the clerk alsle and
allow for more display.

Exposure Needed

Just as record manufacturern
principally require mauass exposure
of their product via radio, TV
and juke boxes, g0 does the record |
dealer require maoss exposure of
his stock. The net result, proven |
in hundreds of stores thruout the |
country, has been an increase of

| Even In cases

L 8

One of Capitel Recard's Browser bnil _
models lor dealers. The table medel | long-play merchandise has been
shown here is mounted on a3 wrought | used successfully by many deal-

ben stand,

({8 rp.m

arrival of “impulse to |
the record industry

Specifically, what has been ac-
complished in converting lo sell- |
gervice is (llustrated in these p'lu_l;}
factors: i

(1) Dealers can slock ur to 40
per cent additional merchandise
by converting the non-productive

clerk aizle to “live"” sales space

buying™

sales force—which can move with |
demand instead of being frozen |
al sales counters -

(3} It f{rees personnel from the |
Job of handling transaclions where |
Fl'“i]l'lj: IE ROt J"T‘1|L1.T't|_|
other fields can a product be as
pre-sold as in the record industry. |

(4) Store operation is not d-:-l
pendent to any extent on person-
nel problems. i.e., erratic employee
altendance

Advaniages

Of paramount importance, the
advent of self-service has rn.-;dr'
better utilization ol store space,
a problem that has long been
particular =ore spot to
dealers. With the use of modern |
display racks, dealers can '
cartry far more stock than they
previously could in far less space,
and equp their stores in far more
altractive [ashion

it is generally agreed that self- |
service is best operated in good |
foot traffic locations, Dealers, thn,|
nave found that the use of self-|

o

|

"W K
e | OF specific layout. Self-service can |

begin with a4 browser box of rec-
ords on a counter, or a complete
revamping of a store, depending | sible,
requirements of unuh|

1sales 1n case after case, and the |expensive LP records warrant the
In recent
| months, some dealers have advo-
| cated the use of music E]Pﬁ] into

with a clerk

additional attention.

a long-play booth,
handling o

I AT,
Disk Pioneers

All the

of major

aof self-service.
a pioneer

maotion
Records,

date has sold
browser .boxes

sample record,
thus holding breakage to a mini-

recording
(2) It creates a more mobile— COmMpanies are currently devoting

and thetefore a more efficient |SPecific attention toward the pro-
Capitol
in the field
of self-service merchandising, to
more than 20,000
to dealers, and,
In {ew |thru close co-ordination of display | here by the Werlein Store
'manager Fred Rice, continues to|spring. The week-long affair at-

850 Philips combination,

Next fall
hold itz first annual hi-fi music
| show under sponsorship of a non-
| profit orpanization interested in
| the propagation of music. Pat-
terned after the New York Audio
Fair, the show will be under the
direction of Lewis Kornfield, ad-
vertising manager of the Radio
| Shack Corporation here, with
Harry N. Reizes, managing direc-

tor of the Audio Fair in New
York, acting as consultant.

and Over 100 hi-fi exhibitors are
expeclied to particopate in the

three-day event, which will be
held October 22 thru 24. The non-
| profit group sponsoring it is made
up of local radio and TV execs,
music critics and the Boston
| “Pops" conductor, Arthur Fied-

| ler.
NEW ORLEANS
One of the most successful hi-fi
shows ever conducted was =ta L"_d
is

design new units in conjunction | tracted more than 16,000 people,
with many of the major display | with 5,100 in attendance on open-

manufacturers.

|ing day, a BSunday, includin

RCA Victor has upped its self-|guest of honor Xavier Cugat an

service program and is currently the city's acting mayor.

What's

merchandising a special 45 r.p.m.| more important the store reports

upon Lhe
dealer,

Whatever the problems and de- |/
e v self-serviee | in other departments, and drew |

cisions relating to

| display unit completely stoc ed, |2 great many not only came but

In the final analysis the indi-
| vidual record dealer must be the |
best judge of how far to go In
record | COnverting to self-service. There

is no set pattern of where to be-|on hi-fi, aiming ;
]ni 'ﬁlhal [lllum! are ncc[rt_tar}r_l prlmﬂl’ll}' ﬂt thE‘ mﬂf-ﬁﬂ'ﬁ. ‘LE 5“‘3““

bought

With the advent of packaged
hi-fi sets in February, 1953, Wer-
lein's began to put sales emphasis
its promotion

being “anyone who plays records
is a potential customer of hi-fi.,"
Hi-fi is sold as li.l't'.l])]_}l’ as pos-

with technical language
under-played and sound itself the
main sales agent. In addition to
| hi-fi, the show kept traffic moving

x " [ ] i - d.p
service actually ereates additional | that remain unanswered, it hﬂ.ﬂ: inguiries anF.‘ sales from surroun
foot traffic, with window displays | been found that the basic princi- | DB lowns :""“"m a 150-mile radius
plaving an important role in this | ple applied to the new theary of | of the city,

respect. The question of filing an | selling—that of letting the cus-
inventory in a record store has | tomer see more—has resulted ml :
 been made easier with self-serv- a tremendous increase of sales at | affair

Werlin's extensive advertising
and promotion campaign for the
included 12,000 lines of

ice, because like merchandise can |a lower operational ratio for those | newspaper ads and gratis edi-

be grouped together and made|
more appealing at the source of |
sales impact.

A customer browsing thru a
section devoted to classics is apt
to discover an album long desired,
resulting in what I8 generally |
termed the “impulse sale.” |

1
Contrary to most beliefs, pilfer- |
aFe does not increase to the de-|
gree that has been suspected. Tho |
of concern to the record dealer,
there i1s better survelllance of a
customer and a heightened con-
sciousness of pilferage problems.
where piiferage Is
a serious problem, the loss is more
than offset by the lower leakage
af cash
What of Singles?
Skeptics pose the gquery of whatl

to do about singles—how hesl can |

they be displayed? While package |
merchandise constitlutes no dis-

play problem, single disk sales|

which account for a dealer's
great volume can also be mer-
chandised via self-service thru the
same display principle. Record
racks denoting the week's Top
Ten Tunes, special racks for es-
tablished standards and frequent
grouping of hits by a particular
artist can all stimulate single
sales.

Of specific importance is the
type of listening booth a dealer
uses. Open booths, with only @

are advised for single disk mer-
chandise. Separate booths for

resazon that the more

and a 45 r.p.m. player|

ers, who

dealers who have

change.

made

the | torial space, radio spols, deejay
plugs and a door prize gimmick.

THOSE LOVELY SALES! 5l
Big Hi-Fi Promotions

aid | the las

Equipment

The registration list provided b

t named was used by th
store as a follow-up listing f
its hi-fi direct mail operation.

s s s S
aore than 1
ed an audio exhibit last February
at the Penny-Owsley Wilshiry
store. About 40 manufacturers in |

displayed tape recorders, coms
ponents, speakers and custom TV,
with customers afforded an op=
portunity to compare the various
machines on the store’s audios
comparison panel,

Magnavox phonos and Mitchell
record ﬁln}-m sald particularly |
well, while the store greatly ex-
panded its mailing list by asking
customers desiring further infor=)
mation on hi-fi to fill oul name=
and-nddress cards. Periodic bine,
aural sound demonstrations we
staged, along with the second | i
showing of the Du Mont Duo-

[

Boston Music will 2
| Music store here conducted its

scopic receiver, ﬂf
i

More recently (early part
June) the Southern Californ

own_ hi-fi fair, with emphasis on
 medium-priced packaged goodss
The store reports that response
wns well spread across the 3
with ne particular model moving
ahead or lagging behind sales-
WisE, i

Medium-priced models feat i:‘l

in the page ad, which laune
the®event, included Webcor, Mi
chell, Stromberg Csarlson. Olym
pic, Hoffman, RCA Victor, and
Columbia, -

WILMINGTON, DEL.

Willard Wilson expects hi-fie
will boost his equipment sales
someawhere between a $§50.000 and
$100,000 gross for this year. Wil-
son emphasizes hi-fi heavily thru-"
out his store, with a special room
occupied by nothing but hi-fi sets
and components, and a record
stock which specializes in full-
frequency disks and such “audio- *§
phile” records as Cook and §
Weathers.

Wilson's local ads always sell
the store as the town's hi-fi head-

quarters. He also sponsors a |
weekly hour of eclassical music
over WFLN, Philadelphia's hi-fi |
pood music FM station. Wilming-
ton numbers a large number of
engineering graduates among its
citizens, and Wilson opines that |
thizs makes it easier to interest
the city in hi-fi -
NEW YORK
Manhattan's Liberty HIJ&;E
Shops drew more than 10,
people to its hi-fi fair last Janu-
ary, in which some 26 manu=-
facturers participated. Six weeks
of planning went into the three-=
day affair, and subsequent sales’
ligures indicate the event has
paid off handsomely in sales on
components, sets and records &
It's interesting to nole that s
sales on hi-fi sets and components
were about evenly divided, in
contrast o a year or 50 ago when

components accounted for about™
70 per cent of the store's hi-fi
trade.

The moderm. low-counter display lsyout of the record and phomo selections of the Stix-Basr & Fuller store

St. Louis shows the advantages of the “spinner” type of album display racks,

open., spacious view of the department. Directly behind the record counters are

demonstration rooms,

www americanradiohistorv com
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the wuse of browser counters and ¥
the glassed-in phome and rec
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Following their smash hit, “MARIE"

g and their current best-seller,
“I UNDERSTAND JUST HOW YOU FEEL"

THE GREATEST
FEELING
IN THE WORLD

°
’/w LONE&OME. 2
| -:-;g .Jmm #5152 Y
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RECORD 0., INC, 25 ™.
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CURRENT BEST SELLER

“UNTIL SUNRISE”

B/W

““MAN WITH A BANJO”

#61174

LATEST RELEASE

"NIMBLE FINGERS™

B/W

"DOLL DANCE"

#+61207

EXCLUSIVE ON

AND HIS CHAMPAGNE MUSIC

CORAL "

| )
REC ?'l DS
FAMAAAAAAAAAAAAAAAAAA LA AL LLAAF LALLM AL AL AL A LA LA A AAAAAAAAAAAAANAAS L1

ALBUMS

crL se101 -ecs2005 — NIMBLE FINGERS
crL 56100 -ecs2004 — PICK-A-POLKA
crL 56088 -Ecsz2001 — LAWRENCE WELK
~ SOUVENIR ALBUM
crL 56045 -ecs2012 — MY EXTRAORDINARY GAL
crL 56043 -ecs2014 — ON MOONLIGHT BAY
-ecs1007 — DANCE TIME

FFVF PP RV R R R AV R R R AR R R R VR R R R AR R R VR R R R Y YRS

JOSEPH F. SANSON
PUBLICITY

PERSONAL MANAGEMENT

i@ N.viNesT.  GABBE, LUTZ and HELLER 1613 SpoaewAY

NEW YORK
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Industry Developments Open

New Vistas for Dealer View
LP’s, EP’s Hit $47,000,000 in
‘53, Hold Steady as Singles Vary

By IS HOROWITZ

The changes in the record scene
gince the iIntroduction "of lon
play some seven vears ago an
the more recent extended-play 45
have created new vistas of
achievement for dealers.

These changes, technological in
part, have very real musical and
economic significance. They have
made their effect felt slowly and
gradually, but with the cumula-
tive power of a pile driver when
the total impact so far is meas-
ured.

And dealers generally have
been aware of the changes, al-
tering their merchandising tech-
niques (o capitalize on the new
attitudes and appetites of the ree-
ord consumer. But those who saw
the trend earliest made it pay off
best. If there are any dealers still
doubtful, the sooner they look at
things around them clearly, the
better off they'll be.

A quick look al some statistics:

In 18949 retail =ales of smhﬂr?l
records, including the newly-in-
troduced 45's, totaled $138,144 225
By 1953, after gentle dips year by
yvear, single recard sales for that
year added up to $125,000,000.

MPTF Heport

The fipures used here have
been taken from official reports
by the Music Performance Trust

Fund, which receives contribu-
tions from record companies on

This 28 per cent, it is stressed,
covers only records made with
American musicians. The large
numbers of disks mnde from
European masters are not in-
cluded, nor are re-issues from
masters cut here Jarinr to Septem-
ber 1, 1943. And of course, the
report does not include any disks
made without musicians at all—
dramatic works, doeumentary ma-
terial, ete,

If the conservative estimates of
the industry are taken that MPTF
figures account for about 85 per
cent of all disks sold in the
United States, the 1953 total sales
figure rises from $172,000,000 to
205,000,000, The difference of
H.ﬁﬂﬂ.ﬂl]l] almost entirely falls
within the area of packaged rec-
ords, of one type or another.

While it would serve no pur-
pose to pliy down the prime
value of the single-record busi-
ness, dependence on this segment
of the industry to the neglect of
packages can only mean less in-
come to the dealer,

Predictable Sales

One of the most significant ef-
fects of the rise in packaged rec-
ord sales appears to be a more
predictable sales pattern. Tho
there is no question that the big.
gest money still is in singles, the
vagaries of the pop market (true
also for folk and blues) are not
as severe in the .lbum business.

each and every record =old in the |
United States, provided the disk|
was recorded by members of the |
American Federation of Musi-
clans

Excluded from the figures are
data concerning records pressed
from masters cut abroad. The lat-
ter exception makes little differ- |
ence in the single-disk area, but|
In albums (particularly classics)
the omissions are significant,

In 1840, the $138,144,225 volume |
for single disks represented 91.8B
per cent of all domestic record |
gales, LP's taking up the diffen-
ence of 8.2 per cent. As yvet there
were no EP's

But in 1953 the $125,000000
single-disk figure accounted for
anly 72 per cent of total record
volume. In that vear $47,000,000
worth of LP's and EP's were sold,
or 28 per cent of total volume.,

i i

Manufactured by Freedman Artcraft,
Charlevoin, Mich., the EP Islander
Indexer displays 160 EP's, 80 on
cach side, Where legs touch floor,
& space of only 24 by 24 inches i
required. Leaves may be remaved
from Hoor stands and hung on wall.

o

VIRTRTRI ATV,

Allah!!!

F o
L]

: Mame

| pop-single volume in many areas.

. « « on every glorious Arizona morning | rise and
face the sunrise and thank Billboard’s staff of experts.
| feel that anyone who tries to operate a
record business without your aid is kidding himself!!”
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SUBSCRIPTION ORDER Fﬂiql:g

s 1180 Patterson 50
Please enter my Billboard subscription for one
: yeor (52 lssues) at $10—te start with the next
t isswe. Payment anclosed.

(Farelgn rote, ene year, $20.00)

Lucky is the dealer who has
nurtured his album business as
a complement to single record
turnover, When things slack off
in the latter field, he usually finds

that albums continue to sell, per-
haps nol as strongly, but still in |
quantity sufficient to keep him |
in solvent operation. Many deal-
ers reported that albums kept |
them going a couple of months|
back when a scarcity of glamor
hits wreaked some havoc with

~Recenl trends in the package
field show that econsiderable
thought is being given to newer
ways of presenling music on rec-
ords. Fur;-dnxi-:n!ﬁv. two of the
developments which hold great
commercial promise, are almost
diametrically opposed in tech-
nigue—or so it would seem.
Library Edition

The older development in poimt
or m-;;gn i5 the plush library edi-
tion, But while ruch packages
have for years been noted oc-
casionally, only in the last year
or s0 has the pace of release
stepped up to the point where the
sels are common disk phenomena.

How much more difficult is it
for a dealer to sell an album hold-
ing all four Bruhms Symphonies,
played by Toscanini and the NBC
Orchestra, at $25, than one sym-
phony, on one record, at $5.95?
Admittedly it is mdre difficult
But not three or four times as
hard, as many dealers have found
to their profit.

Moare of this type of disk effort
can be expected as manufactur-
ers, distributors and dealers be-
come convinced that a market
exists for the expensive set
whether the buyer is interc.sted
in the music, the convenience of
a single package or a handsome
album to place in a prominent
position on his shelf.

Condensed Versions

The newer development, and
perhaps the most exciting, is the
opposite trend of condensing and
excerpting seleclions into pack-

John Gale Barker
Barker Music Center
MclLellan’s Store
Tueson, Arizona

The Billboard
Cinclnnatli 22, Ohio

s Address
s City

Zana__ Yiala

» Derupation

T T 00 000 1O O ST LA AL OSSR

ages most acceplable to the some-
time buyer or the potential cus-
tomer who never owned a record
be'ﬁlrr. 3

e extended-play record, of
course, has been the natural me-

dium for such endeavor., But now | the

with RCA Victor's “Listeners Di-
gest” a marketuble commodity,
new horizons open up for many
a dealer.

While it is much too ear
predict what success this bhid for
new collectors will have, the po-
tential looks very strong al ﬁs
juncture, Classics, familiar to the
collector of even moderate sophis-
tication, are being condensed and
made easy lo acquire by the mass
of Americans who so far have
shunned “big"” works, In its way,
too, the “Listeners Digest” ap-
proach is the “Libroary” method,
and dealers can expect that other
manufacturers will follow along
if the method clicks,

In the popular field, packaged
sets continue to reap fine sales,
with the market still expanding.
Of some special note is lﬂn flood
of jazr releases, which %eem
never-ending. This is a phase of
the record business which only in
the last year has almost aban-
doned the single-disk arena en-
tirely. It's just about all albums.

30.4% Packages

A recent Billboard Dealers'
survey, reveals that packaged

to

a4 -

The new V-M Tape-0-Matic, model
700, bhazs tweo speeds and "10 tap
foatures.” It comes in a leatherette
case of rose and grey. Lists at $179.95.

records of all types currently ac-
count for 304 per cent of ctore
dollar volume, a2 compared to
40.3 per cent attributed Lo single
disks. The remainder iz accounted
for by phonographs and acces-
sories,

These percentages, of course,
represent a mathematical average
of all reports received. Many
stores would veer far away from
the figures shown.

But the lesson to be drawn
from the data applies (o all
Packaged records are a substan-
tinl part of the business today,
and growing apace. It is incum-
bent upon all dealers to examine
their operations to determine if
they are pulling all the potential
out of this facet of the business.

SECEDE L. A.

Heidt Threat
Made in Bout
With City

HOLLYWOOD, July 10.—Band
leader Horace Heidt served notice

week that he and his show troupe
of 30 3uun%ﬂlera, who live on a
suburban ll-acre ranch, will try
to “secede” from the city.

Nuys area because of wviolation
of zoning laws, Heidt tried but
failed to have the property re-
zoned to allow continued use of
14 cottages for his performers in
an area that is zoned for single-
family dwellings only,

Neighbors complained
two pet pencocks, a public-address
system and band rehearsals. Heidt
gave notice to the city council
that he will girculate a petition
among volers of Los Angeles seek-
ing to have the property excluded
from the city limits.

“I'll start my own town—Heildt
Town,” he sald.

WwWwWWwW.americanradiohistorv com

on Los Angeles city officials this| B0

The City Planning Commission |
has ordered Heidt and his troupe | =
evicted from the ranch in the Van

about 1?

The new stress on high fidell
has awakened in mnnrigmmmetr::
a curiosity about the various ele-
Em that "“i‘;’u"ﬁf‘“ hin whnthi:

as a "hi-li phonograph,”

Each element has its essential

function. Dealers and clerks with

some knowledge of these elements

and their functions ecan approach

. ir sales tusk with more confi-
ence,

AMPLIFIER—An eclectronic de-
vice which supplies sufficient

wer to drive a loud-speaker,
ts electrical signal is condi-
tioned by what is fed to it
from the phonograph pick-up.
With certain types of low out-
?’ul cartridges (magnetic) a
RE-AMPL R is needed to
boost the signal before it is in-
troduced into the amplifier.
Amplifiers are rated by wal-
tage. A rating of 10 watts or
more 1s considered essential in
custom hi-fi equipment.
BAFFLE—The cabinet that
houses the speaker. An often
neglected component, its design
can affect the final sound as
much as any other factor.
Types such as BASS HE-
FLEX, INFINITE and HORN
LOADED are commaon in high-
quality equipment.
DECIBEL—A unit measurement
of sound intensity. A phono-
graph playing very loudly in
the home would operate at
about B0 decibels. nearby
riveting machine would assail
the ears with some 100 decibels
of sound.

DISTORTION—What you try to
eliminate or hold within man-
ageable lhuﬁnds in quality
cquipment. Most common types
are HARMONIC, or the propa-
gation of overtones by the

amplifier that are not present

in the onginal music, and

INTER-MODULATION, where

one tone modifies another un-

realistically.

EQUALIZER—One¢ or more con-
trols used to compensate for
the wvarying recording curves
used by different companies
In effect, they flatten out the
distortion purposely introduced
during the recording process.
Some re-amplificrs  accom-

lish this automatically within
airly close tolerances.

FREQUENCY RESPONSE — The
range of lones, from high to
low, which can be. reproduced
by playback equipment. While
most ears cannot detect any
tone over 16,000 cycles, a
higher rated system will nor-
mally reproduce audible notes
with greater (fidelity. When
response is flat, or linear, the
entire range tones 1 pro-
duced with little or no decibel
chanpge.

LOUDNESS CONTROL—An im-
provement of the ordinary vol.
ume control about which there
ig still some controversy in
hi-fi circles, Its function is to
boost the bass nse, and
sometimes the treble, when
playing equipment at low vol-
ume to compensate for normal
deficiencies of the human ear.

LOUD-SPEAKER—The final ele-
ment in the phonograph chain,
which converts the electrical
signal back into sound. Single

TENDED-RANGE speakers
are common in most units. In
many multi-speaker systems a
large WOO is used to re-

roduce the bass notes, while a

EETER (a small speaker)

takes care of the highs. When

Sentinel Radio Corporation makes ity
initial entry into the high-fidelity

ficld with this table
model 357K, capable of 20 teo g;ﬁ

cycles per second
at $149.95 in mahogany,

WHAT-CHA-MA-CALLIT
A Hi-Fi Thingumabob
Glossary for Dealers

~"'.- will arrive in

| stores and
- | other stations.

reiponie,

the two are mounted on a sin-
gle chassis, the system is
known as CO-AXIAL spenker.
A DIVIDING NETWORK s
used to divert low notes to the

woofer and high notes to the
tweeter.

PICK-UP—The cartridge that is
housed in the tome arm. Its
purpose is to convert the me-
chanical energy of a stylus
tracking a record groove into
an electrical !i#:n Common

al,
es are CRYSTAL, CER-
C and MAGNETIC.

STYLUS—The modern counter-
part of the familiar needle. It
comes in many forms to fit
varying cartridges. Tips can
be of precious metal {(osmium,
etc.), sapphire or diamond.

ere no such thing as a
permanent needle, altho the
diamond most nearly ap-
proaches that end,

TONE CONTROLS—These are
used to boost or cut bass or
treble response. Separate bass
and treble controls are pro-
wde;ﬂl in more expensive squip-
ment,

BRITISH HITS

Columbia
Joins Race
To Cover

NEW YORK, July 10.— The
race for the hits in England was
joined by Columbia Records this
weelk when Frankie Laine cut the
much-publicized “My Friend” for
release an the Philios label there.
This th. first time that Columbia
has cut cover wax s cally
for the English market, tho Capi-
tol Records has been fallowing the
policy for some time.

Columbia’s pop a.&r. head,
Mitch Miller, cut Laine on the
tune due to the popularity of the
chanter in England. Laine has
always been a too seller in Brit-
ain; his “I Believe" has sold
700,000 copies there and is one of
ﬁéiain':i‘ llll;umt I:-Ht—sellﬂ':ut . 'The

ie Fisher waxing "My
Friend" was just released there
on HMV, and Columbia feels the
Laine disking will give the Fisher
record a real run,

The policy of covering Ameri-
can hits with American artists for
the English market was initiated
b C-nlﬂltnl. The firm covered
o s e =

ribution arrangemen
and often came up with winners.
Of course the diskeries
often cover A can hits with
their own artists as soon as they
see the tunes broak into The
Billboard charts.

Sometimes American artists
who grow cold here have a sen-
sational sale in England. Al Mar-
tino, for instance, is doing mighty
well there, selling every release
in solid fashion, even tho he has
not had a hot item here for a
long time. Lﬁgitql at the moment
is cutting rtino in England
strictly for the market there. Guy
Mitchell iz another who has fre-

uent hits in Englanc these days,

u:]is sales here are not excep-
tional.

DJ Randle Books .
Glenn for Dance

CLEVELAND, July 10. — Bill
Randle, WERE deejay here, has
hooked Darrel Glenn for his next
teen dance at the Vi
roam 51.113 16, 17 and 18. Glenn

Cleveland Wednes-
advance

day (14) for a two-

omotion campaifn which Rag
u m

Heine dee?munmlnd

1 for pop record fans too.
ﬁﬁ! with this, Victor
Glenn's latest record *

list, as well a8
western spinners.

- ‘s Valley
who first spotlis, Gleni's Y
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Current release

MY HEART'S ON A FAST EXPRESS

IN MY OWN QUIET WAY

Cadence 1243

PERSONAL MANAGEMENT FRANK BARONE
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[ Tiesign: Foriable ™ i
lfl tl n Price: §34.95 5 1
» Specifications: Lspeed, two-wall semglifies, rs 0 'sp ay re Ipmem "
F-inch speaker | r a
Maodel; &0 |
Dasign: Porluble i
. f I ho no ra s A o A. BITTER CONSTRUCTION |
Specifications: 1 sprakere. one B-inch, two 721 F HREEVE COMPANY |
d-inch, volume und lome comtrobs, Lapeedd New i’:?gdﬁfmt Rivera, Calif. .
Model: 165 SCHLOSS BROT'IERS
e = THE BULMAN COMPANY, INC. 2
And Tape Recorders & wen E Buiions coummr, me. G 25 AR e |
Spicilicatbons: }specd, F-mibe radio, "inci CAPITOL RECORDS !Tm‘
, e ARD STEEL WORKS
speaker .l'LIl]-’ local distributor North Eansas Citr Mo
Continued from page 22 Model: 819 EEPWL WIRE FRAME COM- \w, L Emm ._ ASS0- -
Nodel 600 = Madel: 154 ﬂr:l:l::ﬂng.wmmc i 218 E. 26th Street . CIATES
= t Tape recorder | Eresipm: M anual Speeillcations: lspeed chanper, Liube am- New York 10 %EEI:E:I‘;EDH Strest
T S | Price: 313 40 < =
_ s ikl I'.'ei-n-t-ril"ltll‘inh-t - apted: i St ther;:::u.h ipeaker, shimber pwiich Ei&m[?dlﬂsfﬂ‘??ﬂs RCA VICTOR RECORDS
i R e Mimddek: 315 ¥y _i0ca Fibutor Any local distributor
Model: 160, 160-T, 252, 292-T, 252-T-2N Deslgn: Aulomalic phopo L. A. DARLING &
025 0 Wi dve. | PR L AR I - -
Chicago 18, 1N, Specificailoms: 3 speed PM apesher " speaker ittt Sainect - Dﬁﬁﬁnﬁlﬁcd?sﬁl:?t:sutur walil-.lﬂl ASSOCIATES -
adels 757 Model: 95 1532 Hillerest Road "
bent Magnetic tupe recorder AVCO MFG. CORP. Deslgn: Awtomatic portable Fﬂﬂiﬂ?ﬁﬁ“@ﬂr Cleveland 18
1 §239.95 | 1329 Arli .. Cincinnati, Ohie | Frice: 179.93 Bt WOOD DISPFLAYS MFG. -
Wicstlons: Hi-Fi Twe-Speed ! . ‘_'r,"','“ . _D“r"m Ve Specifications: 3-speed changer, Znbe am | EASY VUE RACK COMPANY PANY G
odel: 756 |“’"d"’:1 Craid) "Enncon Canmo plifier, wolime and tone controls, bi-fi 4 Catharine Street 7225 E. 24th Street
s $239.94 : :nl:n.“l.i;r-ml; spesker, dusl needles Ffﬂllghkf_—'&psi!, N. Y, New York City
wiens Hi-Fi | : / NER METAL PROD.
Avallnhle MNov
LildH Tfff: g ﬁ;l:lrallnn!-r il-.l'-re-! changet, 3 wall am- CAPEHAHT Los ﬂnEE]Eﬁ' Calif.
sgn: Celebrity plifier, FRE: 20-20,000 cpe, magnetic £arl- 3700 East Pontiac FREEDMAN ARTCRAFT ENGI-
e §219.95 ridge, one 15" spesker Fort Wayne 1, Ind. REERING
| Medel: 23TPISENL Charlevoix, Mich.
‘?Et.-jlnénﬁEELSH BERLANT | Dendgn: Portable GENERAL ELECTRIC
ran Ve, Price: $74.95 Nel
Mew Haven 13, Conn, . “QITL;:":" lf"'ﬂg::!'* Elvd. Specilications: 3-lube amplifier, Z-wall oul- Fﬂ?ella??nril; 12
fel: Miracord XA-100, Miraphon XM-100 T YR v put, full rauge conirel GLASS BROTHERS
plgnt ELAC Hecord Players ::;"'::L ;‘m_ . ‘n':;: IITIFHEH; e Display Associates
ifications: 3 speed changer slen: Haskc recorders IR e 9325 West Pico Blvd
Price: 14%5 Priee: 5189 95 -
Specilflicatlanms: Two speed. diteci drive Specifications: Basi snid irehle comirols, 3- 1o JHLT'I-E'E]ES 35
way speaker system, Intermin ¢hmnper HOLLEY ASSOCIATES
i 4 B.& R | Model: 16-PHSSM-B Route 38 & Church Road
i . - ; - Dealgm: Hi-lh consol erchantvill o
Ll G | 1701 Boone Ave., Bromx, N. Y. C. | Price: 5245.95.5269.55 KAWNEER COMBANY
2 - ' Model: 902 ‘EPHHHI‘II?H Twi-way spraker svuiem, In- Niles. Mich.
e . - Deslen: Portable fermis changer LIBBH-D‘WEHE'FDHD GL!.EE
; : ’ Price: 31095 Model: 4-PH55M-B Ta4 W 1
= - I Specifications: Laperd, Binch speaker | Desten: Hi-fi phono %‘Elidhlghmﬂs Building
" =g | Madel: 901 | Price: $199.94.5219,95 oledo
= ﬁﬁh Design: Portuble | Specifications: Bass and treble conirols, 3- | MALKIN-BEHR
. | Price: 34595 | 13" woofers, 1-5" Iweeclers, Inlermix 310 E. 22d Street
Specilications: G. E. Catlridge, Dual needle |  SPANEST New York City
‘," T SR Y e MERCHANDISING DISPLAYS
Design: Feupeal 10 E. Colorado Avenue
Lk =1 ; : | i TED BY Colorado Spri Calo
: : _ | Price: $69.9 PTINRES, .
nith introduced six new high Fi Specilications: Sinch spesher, Liube ampli MERCURY RECORDS

blity phone models this scasen.
ary Lenith hi-fi model iz equipped
ith the Frm's own Cobra-Matic

fier, wolume and lone comimodd slomber
g iich

Any loecal distributor
M-G-M RECORDS

; : 6 { Anv local di
cord changer |shown above!, which “{'T"'", 630 MODERN Dgﬁrihmﬂr
built-in Strob i da- aslgn: Porable CES
wiit-m Jlroboscope, or Speedo- | prce. §37 0% P. O Box 108
er,”" for visual check on turntable | < Pleatianse 3 a : 5 x
sed. This is an exclusive Zemith |y ore ar T ey Mo, This Modern Devices' revelving floor
s | Model: 641 MULTIPLEX DISPLAY FIX- | fixture holds 128 12-inch LP's.
: Ill']fl‘h-":i‘r;ﬂ-.rn?blf I..U RE : : Brackets are interchangeable with all
Jrs e G j 1733 Republic Building wall or island models. Maodel R-1612,
.‘-jlﬂ“kll‘h!!l- & TS a-mall ..4111]'I|h|_'1'. Ch]cag{h ‘i_ h h . " ‘g 95
AUTOCRAT virlumie and tone ool F-upeeil . thown here, B llﬂ'l:-‘ at $ - -
5024 Elm St., Skokic 8, Il | Model: 644 . T 4
£ eshgn: Porable | Model: DF-40
hel: 254 Price: $34.95 5900 T CRESCE T. 3 Desipn: K iddie
m!‘154l::ilh1r { Specilicathmy: Tone condtol, Japesd, Iwi | Mad cuhy Ave., c’h":agnl h. Price: 119.9%
e §I0 58 neodlcs el Specilications: - d console
ifications: 3 speed, dual necdie, PM ) Dasign: Tape recorder-playback S ARy T
peaker Model: f65 Frice: 194 0 Maodel: DP-T7
T 194 EHE*H: !”:;"”"T'h""*-' Specilications: Dual track, seven-inch reed | Desigm: Portable
baign: Porjable ';rf:i-ihi-;j.d. -"rh - I Muodel: Price: $29.95
et $32.50 P Bhioms; I-ipecd | Design: Tape recorder-playback Ypeciflicalions: Tspesd phono
tlﬂ:_‘l_lllm!n Same a3 2154, wilh 3-tube | Model: 400 Decca's nowest model is the DPS-5 | Price: $119.50 I Mudel: DP-T9
"I:;‘f::l E:'.ZT";-E.'IL”‘ ishown abeve), a three-speed port- -,p:-:::.ﬂu: el R (ol nﬁin;i.«’:”;nl.:mt
' | | i = = - ! - h—'“ - b
sbpm:  Mamual Specificatinms: Volume and 1ome comiragl. (wo :’hlt FF{“": wh": ILI:'H at SIghgiﬂ The Shoadel:  Hi-fi "ipt:“’lri"ﬁl‘lt Lapeed
2 F19.95 speakery n"_.plnm P 'h S Spearkeais ﬁ. Design: Tape recorder-playback
Wicatlons: 3 speed, B V speakes Model E51 | #pecial summer phono promotion By | price: 314950 Madcl: DF-6k
bOel: 352 Deslgn: Poriable t""-‘ firm, Specifhcathons: "-t:llltir: Eve indicator, iwo E::"r“-‘f:"-':';"t']f
s i wod, CHITE Ted e B
ﬂ.-' Portable | Frli-:r_. $27 o] : J i i Specilcntions: -specid
o '!ir-:l Q5 | Specificationy: Yspeed, 1wo bBeedles, S-inch | Madel: 6TP45M &
scilications: 3 specd PM speaker ipcaker { Dhesdgm: Hi-fi uble phino CROSLEY ““M:. Il-::Ph_.'m
| Price: $120.95 ' 1329 Addington St., Cincinnati 25, 0. nr ':'1""“1:";:" -
| Specifications: 4-tube amplifier, 3ve-wall oul- | sgedel: F-120 BN q' hl “m;!_ Y
| pul; three speakers Dasbgn: Foriable clock mdio-phono W F.2
' Madel: 11RPIZSF Price: 3124 95
{ Design: Hi-1l, AM-FM radio phano LSperHicatiomn: specd DT‘HA’FEH‘ Ci N Y
| Prices 354993 Maodel: “Enrico Carso™ 40-05 21 5¢., Long I
I'.'nut-rIH-r-.ﬂ'.luub..' 12-tubes Iwo-way spraber 8y | negens Hi-li AM/FM madio combo sMondel: 07
I fem Price: M0 Design: Pornable, Fi-Fl
HEw SALES REGURDS I“-I.‘l-d-l.‘l: HP1%48 Specifications: 2 maiching cabingl, Jspeed | price: 180 0%
| Design: Hi-li radig-phono ELITRLLTE Specifications: (hree-speed chapger, &tube
| Desigm: $339.93% amplilier, dua) ncedies, bass-treble cone
: IN THE MAKI"G' Eperificatlons: AM-FM tuner, 12-ubes fwe DECCA trols
= | way spenker sysiem, Intermin champes SE West 5Tth 5S¢, HE' Yﬂl"k 1?1 M. Y.
Mudel: RP254 Bleder: i EMERSON
T , silpm: K idilic :
ml::“i;ilﬂﬂ: rimu“ Price: $11.9% 111 Erghl‘h Ave., MNew York, N, Y.
Specifications: Intermix chunger, dual piylos, | Specifications: “Hans Christian  Andersen”™ | Mjodel: K20
| 147 chassis radlo, bulit-in FM antenna decals, one-specd Design: Foriable
Prive: $49.4935
Spocilientions: S-vpecd, 2 spraker
Wodel: B1D
Deslen: Portable
Prige: UG5
Spevilicationsz  3specd poitable pbono, 2
SERIES
Model: B2 i
® FANGHY FOIMS Deskgn: Tuhle model - . .

Price: §29 95532 93

Specifications: Lspoed, Iwin speakers

Vioaely E110

Pesign: Table model

Price: §14 9°%17.94

Sperificalioes: 3-specd 1 }

Muodel: 812

Design: Table model

Price: 29052

Specificatbons:  3-speed, fwin speakers, can
be cquipped with ear of under pillow
Hstening attachments for $10 extra

Sodel: B03
Destepn: Tahle model i
m: i_‘q‘“ I
specifications same &% above iB22)

Sodel: #13

Design: Table model .
Price; $19. 9532295

Specification: -specd

Sfodel: ®10O ¥
Dieslen: Tsable model
Price: 349552798
specificativme: 3 apecd
Miodel: BOR

Deslgn: Table model "

Price: 39095
Specificutimmil 3-apecd

Philca's new Phonorama is a hi-fi comsole combo, with three-speed record | gyouel: 815
playing equipment and sn AM-FM radic. The model features an acoustically | Desigs: Portable

& ! i g . it s B¥9.0A . &
balanced cabinet, a custom-built systcm of hi-ti units: Philco’s pﬂ!‘l‘lh" ;ﬂ.‘rktu'i.-‘u;um vaperd, hrnoves peedle

matched tone arm system, 3 viswal tone blender (exclusive with Philcel, and SAPERC, s ¢ 40)
jock For a tape recorder, It lists at 5500. (Continued on pag

& STORYTIME FAVTRITES

e  LOOK FOR YOUR
LUCKY SALES NUMBER

inbooth7
AT THE MUSIC SHOW!

e

It's NEW !
It's NEW!

« o« BY THE

MAKERS OF éam.[/:z;z/[
Lﬁm ENGINEERING (. “ N.AMM.

W i

CHICAGO 33, ROOM 973
ILLINOIS PALMER HOUSE

— = —_— e =

Yo ke
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TO ALL THE MUSIC
MERCHANTS OF AMERICA 3.
WE WANT TO SAY —_— -
THANKS FOR ANOTHER
WONDERFUL YEAR

Mary is taking a little time off
to tend to some very special
! business.

? Les

. . . and Les will probably take all

Mary

IM A FOOL
T0 CARE
AUC&TN_I”“O_HEEER

Exclusively on

the credit for it.

Personal Management

GRAY GORDON MEL SHAUER

667 Madison Ave., 9120 Sunset Bivd,
N. Y. City 21, N. Y. Hollywood, Calif.
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Basic Specifications

=

Of Phonographs
And Tape Recorders

® Continued from page 38

Maodel: 828

Price: 535995

Specificntions: ) aperd, turnover needle
Fimddel: R4

Dieslgm:  Phino: radio

Price: §79.95

Specilicatbons: J-ipeed phono-radio
Masdwd: EO9

Design: Phono-radlo  conmmele

Price: $129.53

Epccificatbom: S-apred

FEDERAL
199-217 Steuben Se,
Brecklyn 5, N. Y.
Madel: FME 7H
Digalgn: Tape recofder
Prieer 1130 94

S ifemilanms;

Tapoed, duai-track, h-N

The Roland Radic Corporation’s new
high Fdelity radic-phone console
imedel 10xFl) combines a 10-tube
AM-FM radiac with a fully automatic
three-1pecd rocord changer. It festures
hi-t cartridge. matched dual sapphire
needles, separate compenpating ban
and treble comtrols, push-pull ampli-
bier, coanial wooler and tweeter loud-

speabers,

HALLICRAFTERS
4401 West Filth Ave.
Chicage 24, I,

Aladel: SHFP-]
Deesdgmt Phoao
Friew; 1199 93
S 18 i Haosn
Masdel: EHFPE-2
Dhesdgm: Phono
Priee: 10(M 64
b Lo (T LINTTH
Bodel: §E3T frmaple
Design: Padio-phono
Price: —
Spevilbcatioms: §ii !
Model;: THFP-1
Dersbeenm: Phono,. hi-fi
Price: 199 % 510% 9%
Specilicatiom

d-speed, hi-li

e a1 |

i LS FM media

LA

Jipecd, Sus -
LONDON
£39 West 25¢h 5., HNew York |, N, Y
loadad; he Picadillh™

Dirnign: Foriable
Price: 1149 94
Byivy Wicallomi:

Tl

MACNAVOX
Fort Wayne 4, Ind.
AModel; CF 2591 M
Denign: Hi-fi phono
Price: 519 %0
Sppre ifhcathoms:
Aol b |
Deenbgm: B adio. phono
Frier: 127950
St il o s 2
ko
Madsl: 2% %l
Deesbgn: Rsdw-phiono
Pricez 50
Bpaxificationn 4 cyviended ypraker,
AM-FM radio, Mspeod changel
Minadel: 1599 A
Desbgm: Fladio- phiopo
PFricez 5150
B W e sn w1
Miodel: 20l %
Dhrabipm: Mo ilijiploesn
Frieer 517930
Specilicaliona Laperd phaono
Maosdaly T 293 M
Diealgn: Portable phopo
Friec: 757 %0
Sporillcabiona: U0 phono

£l

J-apecad chanpes

L%
=la

dapred phono, d-apeaker

ld-tube

bapeed changer, 4 speaken

2 speakens

Tha throc-spoed table wmodaol
pvgilable in blonde or mahogany.

Model: TP 234 M
Mhealgn: Phono
Price: 10110 50

5 ecilcntions: Jepeed changer

MACNECORD

225 West Ohio 5¢,, Chicage 10, I,
Model: &30
Design:  Portable magnetic

playbhack machine
Priee: 120
Sporifications: Wi recorder
Model: M-13
Desipn Portable recorder
Pricer 1129
Specillcattons; HI-N recorder

M-G-M
701 Seventh Ave.
MNew York 36, N, Y,

Mupabel: HF 290
Desbgmt apeced portable
Price: 09 4
Specilications; Aspecd hi-fl, Collare changer,

4 speakety
Sodel: HF I3
Digslgn: “apecd portable
il"'l"kf: 54 95
Spcclllcalbomn:

PRS2 DT Li

MITCHELL
2525 Clybourn Ave,
Chicago 14, M.
| Moded 3081
Deaigm: i-0l
Price: §1%9% 53
Sy i boa e s
| Model: 3-J8
Dheaigm: Hi-L
| Fricer §20%.53
S il alhoms

tape rocordes-

-
-

Hi-ll lspeed, Eprakers

ipeed, hi-I1

Lapeed bi-Tl

M-C-M"y new threc-ipoed porfable
phone Imodel HF-283) lats ot
£54.95. It has two speakors, weighs
13 pounds, and ia non-automalic.

Model; 12599

Ik=kEm: Portable

P 5.7 9%
| Speciflicatinmy: J-ipeed, non-suiomatic
Sladed: 1299

Diesigm: Portahble

Price: 13495

& pwer i b ol b Lypeed, BOS-aU0lcmal st
| Masddel: 1300

Desigmi Portable
| Sgwrificaiions: Jipeed. @awlormate
SMadel: 1000

Debpmi  Hadio-phiono

Price: 199 05

Specilicailons) J-apeed auinmatic
Weaddel: 1283

Iheuigm: Phonn
Price: 510%.%3

Spedcilicatinas; Jqapedd sulomatic, Ml {6
delily, dual speakem

Madel: 1286

Design: Phono

Fricc: 511993

Hpﬂ“hu.ih_t; Laperwi]l  &utdemalic, full
deliy, dual speakcry

;ij". o ey
' gy

| Pricen

Motorola's mew threc-specd conseole
phono (64HFI) features matched 15-
inch woofer and throe-inch tweeter,
a 10-watt output with less than 1§
per cent distortion and 3 frequency
range of between 30 and 15,000
cyclos, It will retail for under $200.

MOTOROLA
4545 West Augusta Blvd.
Chicage 51, I
Mol B4
Deesibpn: Conuwle
Price: §100
Specileuibonyn  Yapecd
hi-fl, srparale hass
louilmess controd
Madel: T4H1I
Deslgn: Hi-fi auiomatic
Price: 31130
Spariflentbom
ipcakers
Allmdel; WF]
-Dﬂh-'. Postable
Price: 1100
S i lea Ehmn o
AMedel: 523F2
Desdgn: FPhopo-radio
Fries: §100)
Sgrea i i b
¥ meakor,

changer
Cirmniiala

soloemalic
treble Lise

-

Lapeed soiomatic, hidfl, 32

Jgpoed, 3 apcakers

AM radin Xeppird CHhanper.
shois ofl  suloenas bcally

OLYMPIC
Olympic Building
Long laland City 1, N. Y.
Sadel; 449
I]-rl.lr-: Vapprad Hi-T) 1"||1|rl-l"|
Price: 199 99
Specilicatiom: Lapeed hi-fl phono, povtable
Garrard turmiabee
Mol 500
| Denlpgm: Ji-lf combu
Prica: 519 us
Bpecilbcations: LYapecd phono and AM FM
|  radic, 3 speakors
| Model: *r4
Deslgn: Hadeo-phiono
| ey B0 1953
Spacilicationn j-ypeed phomo, AM  fadio
Maidel: *£7
Dsilgm: Wadie P
Prbee: 5129 9%
Sspocilicalboay: Sarme a1 shumig—diflerem Case
Bondel: £S5
| Ehemiigmr  Mailo-phonda

Priee: §1 30993
Sperillcatinms: Same =0
Moadel; 575

Dhwnigm: RKadle phooo

i A
Sqredillrmtiomal

Wit

Ihasibpm: H.i.hn-‘lh-ﬂut

Prics: 51299

Speey illemilnns;
oy Bus

Soalad: BOPS00M-B

Diesden: Hi-ll radie-phonoe comba

Friced 659 93-51 1953

Sperillratione: -apevd

Maaded: 572-0

| Desigm: V-speed radio-phono

Price: §1d49 %5-8179.593

EpeeWications; I specid
Tadic

i bove—adulTrrenl casc

Lapseed pbond, mamial

ipeed phong and

-

2 speakeni, AM radio

chamger,

PENTRON

' 221 East Cullerton, Chicage 16, I,

Weded: CT-1

Deesigm: PForiable tape reconder

Price: 129,50

Sperillralboss: J-epegd, 1-hour performance,
hi-fi recording snd playback

- ol

Maosdel: FR-1
Dambgm: Tapr playback
Price: 399 40

Sperificalions) Duo-apeed, with pre-amp

Ry, OE L
T =

| RCA Victar's new phone line includas this hi-H console phono, with three-
Columbia's top-selling 360 phone, |specd record playing equipment and large 12-inch spoaker, The low boy

s wupplementary hi-H speaker is also

is | cabinet iz of blonde tropical hardwood. A matching cabinet, which contains

available.

www_americanradiohistorv com

«Table model rudio-phono
Price: 315994

Maodek: 1750
Deslgnt -apeed radio-
IR

= | Model: 1330
.| henlgn: Table radio-phone

Price: 511493
Specilications: Y-apecd automatle phone
Model: 1332

Devign: Radio-phono table model
Prica; 111555«

Specifications: Vapeed automatlc phono and
railla

Maodel (750

Deslgm: Radio-phono cabinet 1ype
Price: 317999 :

Specifications: Lapeed avitomatic phono and
radio, has table on which TV set can
g fof  comibo

Maodel: 1733-L
Dieslgm: radic-plinmo
Prices 325,95

Specifications: S-apeed phono, shoff-wave

PILOT

Leng lsland City 1, N. Y.
SModel: FFT-1010

|
|
|

| Design: Hifi portable phomno

|Friﬂ"t 1149 .20

| Specifleations: Dual hi-fl speakers, YLapeed
changer, aulomatic

RCA VICTOR
RCA Building, 30 Rockeleller Plaxa
New York 20, M. Y.
Miadel: SHT-401
Diesbgn: Porable tape recorder
Priwe: 3159 %3
Specillrnilon: Ni-coustle tobe
Miodel; SRT-4D2
Dienign: Povrtable tape recorder
Price: 119999
Specilicatioas: ] speaker
Moddel: SHT-410
Diesign: Porable laps Feoorder
Prices 322999
wpee ifleations

¥ oapeaker

el |

The Magnavex Magnasonic high fidsl-
ity radio-phone (medel 252M) is
shown abewe. It has lour speakers, a
| three-speed record changer  with
“planissima pick-up” and lists
' $279.50 in mahogany,

AN-FM I Muodel: THS &1

“Wictrola™ FPhonograph

Uhesigm:

|H'll'r. §199.95

Spocifcations: 1  sponid i1 ioch

UMsom-deaign ipsalcr
| Muosdel: THES 5
Desbgm: Table model phono
Price: 1993
Specifications: Hi-fi Vicwola
Model: & V50
Design: Console phono
Price: 3378
Sprrifcations: Hi-N Vicurols
Maddel: SEM2T
Design: Porable “Vietrola™
Frice: 32993
Sperilecations: 3 speed
Model: 457 2
Deslgnn *'Victrola™
Frives
Specillcationi: 45 allschment
Model: ASEY 2
Desdgn: “Victorle™

Speciicailony 45 phono

Maodel: 21510
Desilgm: ' Yietrola™
Price:
Specilications: 1 speed attachment
Model: 2 ESN

Dhesilgn: ' Yielrola™

Prlre:
Specilicailons; 1 epeed phono
Moadel: 4Y211

Deslgni  **Vicirola™

e
Sperilications: 45 radic-phono combo

Model: 45EYD)

changet,

==

Dosigmi  “Yictrola™
Price:
Specificarions: 4% ponabhle

Model TUSS

Deslgm: “Victrola™

'rlee: ———

specificstions: 3 spoed radio-phino
Muoddel: 2ESW

Design: “Victrola™

Priaes
speeifications: 3 speed pottable

magnetic  cartridge, 10-inch FM  loud
speaker, Univeruil

Maodeli RT4LVC

Dwsign: Portsble hidi

Price: $109.95

Specifications: J-apeed, 1win lkinch speakers,
crysal pickup wits 2 sapphire styli

J

The V-M Corporation, Benton Harbor,
Mich.,, has added the Fidels, a
new high fidelity table model phono-
graph containing three extended
range speakers, to their line. The
new model 560, will retail at 5149.50,

Model: HT-43VH

Dwsign: Portable hi-0

Price: $119.93

Specilications Same a8 RTHAMRYL, with
magnetl: plihup and pre-amplifier

Maodelt: HP21-%C
Deskan: bie hi-fl
Price: §14%

crysia]l pickup with 2 sapphire siyli
Mndel: HP-41-VM
Deslpn: Portable hi-f
Price: 189,93
Specilestions: Same aa RP-LL-YC, with
magaeiic plohup and pre-amplifies

REVERE
320 East 21sr 5S¢, Chicago 16, I
Model: TR-1000

Dusilgn: Mapnetic ape recofder
Pricexr 524550

Specifications; Built-in radio, balanced tone
comnirol, twin speakers, T reed

Madel: T-10

| Presign: Magnetic ape recornder

| Price: 5219

Specificatioms: Speed 714

| Model: TH-20

| Dasgm: Magnetic tape recorder

| Price: $287.%0

| Specifications: Same & T-10, with ball-in
radit

| Mipdel: T-700

| Dernlgm: Magneiie tape recorder

| Pricer $223

| Specifications: 77

I hMiadel: TE-EE

| Dipsgm: Magnetic lape recorder

| Price: 3177.50

| Specifications: Same an T-T00, with buili-in
raudin

| Mfodel; T-900

Demign: Magneils tape recorder

| Price: §199.50D

Specilicatiom: 77
indicstar

Model: T-100

Denign: Magnetic tape recorder

Price: 3165930

Specilications: 77 nesl

Maodel: T-500 ;

Denign: Mapneiic lape recorder

Price: 317950

Specilicnilons: 3™ reel, 2 bour play

Model: T-11

Dealgn: Magnctic lape recofder

Price: ——

Specilestbons: Hi-fi, 10® roel, (reqguency s
sponse—30 1o 15,000 cycles al 74"/ second

ROLAND

185 Madison Ave.
Meadel: 10XF1
Design: Console medic-phonograph
Pricet
Specilcations: dspeed record changer, hi-H
cartridge, dual sapphire meedies, 10 tube
AV-EM radio, copuial wooler, (weeber

SENTINEL
Evanston, Il
Madel; 377-TM
Design: Table radio-phonograph
Price: 114095
Sprciflicaflons: Yspeed changer, hiddl, AN
fuilio, thtee apcakers
(Continued on page 42)

recl, 2 hour “play

reel, two-level Tecording
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the same price! And ¢

rence’ V-M, FIRST.
abogany or rich Champagne
heck chese exciting selling e
1in|u|:.1m.'mn-h

-rlifn. Vi
hlonde (14

KClusives:

haf.“l:'t‘ |1-enh i‘i.lu .uh:[
fee you desire in aurl

rol regulates chis predetermined FEspOnse

level mose suitable for your liste
er audio system jn exclusive b
pliker » auxiliary Inpuy
@ 15,000 cps audible high #
tures thar meag easy

ente high Adelicy
0 pravide the power
comfort three-speal
chamber »Watt am
Cepracles » 40

ming
iAx :l:“f:l;.
r and suipur re-
deliry range » plug
sales o Legs, black or brass,

$149.50" .

optional.

59 lape-o-matic' TAPE RECORDER

Here's real quality! Tape-o-ematic’s top ten featy

res are exclo.
sive in the price faoge. Partial list includes: Precision Tape
Index Timer o hi

gh hidelicy wooler-tweerer speaker sysiem o
buile-in magnetic pick-up Pre-amp o “Panse” butios o auo-
macic shutoff! This 2-speed, dual-track recorder has Pl

Button™ controls and Professional Quality mike. Begueiful
Pose and gray leathererte Case, gold and gray ACcessories. Mode!

709 only $179.95" ..

Lo e

So easy to get your share of
profitable high fidelity sajes
with these V-M miracle features

Three thrilling, new V.M models, loaded wich CX-
clusive features . | solid selling features on which
you can build steady sales, satisfied Customers
They're backed by a complete Promotional prg.
gram plus national advertising in magazines that
pre-sell your best Lustomers. Your V-M l.}htrlf‘-::-
tor salesman will see you soon with all details

High Fidelity /

V-M Mod,/ 56 Wenis lone-o-malic”
Here's THE hi.f

Pul:’f.n!

e for YOUF Customers who want to
take good music with them. V.M 556 has:

range o 5.War amplifier o o
extra large CAVILY assure realis
V-M tone-0-mari
Switch® and 4,
leatherecte case,

S50 (o 15.000) s
Her and tweeter speakers g
L reproduction e wonderful
he Fidelis, V-M 556 :

of rich brown or rose and gray

$119.95°

W

i
¢ feature. Like ¢

y-Lite®, Choice

YOU MUST - See them! Hear them!
Play them yourself!
Contact your V-M Distributor
salesman for full story!

*5lighefy higher ia the = oy
UL Apprased

V-M CORPORATION senvon wareor, micuican
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Basic Specifications
Of Phonographs
And Tape Recorders

® Continued from page 40

Model; 155.0M Priget ——
Designs Comple radic-phonograph Specifications: 1ypoed record . changer, bualli-
Pricer §19%9 8% Im loap anicnnm

Bpwcillentiona: 1147, 3apecd fecond changer,
N wpealer ayaloen

Model: 10
Desdpm: Table radio-phonograph

Msdet: 10 Price: $69.99 10 379,95
Desdemt Mapnetic tape recosder SpecMications: Lapeed record changer, built-
Price: $124 %0 in loop sntenna, 47pd" 'F'ﬁlhﬂ‘
Specifioations: 2 speed, 77 recl, 3 wall am- | podel: 7052
plifier Desica: Portatle
SPEAK-O-PHONE e e g

23 West 60vh St

MNew York 23, N. Y.
Moilel: T2
Designt Combination tape-disc recorder
Paiees 127950
Bpeclieutions: 1" reel, 527" ppeakes, hi-fl
Model: HHE 48 0
Delem: D recorder =ith phonograph and

poblic addresa voiem

Price: 319950
Bpociicatiess: Thoal specd, 117 disc

STEWART-WARNER
1826 Diversey Parkway
Chicage 14, 1N,

Model: 9179

Dienlgm: Table radicphono

Price: $11% 9%

Bpecifieatioms; Hi-Ti, Y-speed record changer,
fwin 6~ speakcrs

STROMBERGC-CARLSON
1225 Clifferd Ave.
Rochester 21_ N, Y,

Mudel; Wi-Fi [0

The new Crosley Model F-120BN
fcatures an automatic electric clock, »
radio and a three-speed record unit
It weighs 24 pounds and lists at

Dhestand 1 ol $124.95,
Frice: ——
Speciienflons: S-sperd record changer, 37 | sgodel: 7004
speaker, sell contaimed smpliler Design: Portable
Model: Imperial, Hopale Price: $24.9%
Diesigm: (ool televidlne-radic-phonograph | Spet lcsiioes Youperd
Priew — Model: 7045
Sprcificafions: Hi-ll 3apecd record changer. | Design: Portalle
UHF-YHF wicvizlon, 12™ coanial speaker Price: 349 99

Modal: Cosiom &0 |
Desdgn: Console feleyislon radio-phaomsg raph | speaker
Sperliieslions: Hi-ll Yspecd record chanper, | Model: %051

12" comxial speaker, clectronic tuning ine " i N poriable
dicabor, scoustical labyrinth, AM-FM | Price: J:Jq:l
ey Sperificwilont: Lspeed record changer, 4
i
TRA'IF-LEH bea, 1 apeaken
Slodel: 9000
371 West Jackson Boulevard Deslign: Hi-I portable
Chicage, ML Price: Loy Ut
Muodel: 1777 Specilientiens! Lapecd fecord changes, 3|
Desiign: Portable radio-phonograph tubea, single spesber - o

An Amazing New Phonograph Line
With A Thousand Selling Advantages !

Don't make a move until you see and hear it.
It's on the way now.

E£rom Columbia

Phonegraph Divislon: 799 Tth Avenue, New York 19, N. Y.

el < By, Tesks Bk U L Poi, OF oo Raglaies

Spocifications: Mapecd record changer, 473b™ |

YR

| Prigel
Specificationn: Y-speed record changer, twin
| apeakers. N tubse nmpbilies

V-M
Benton Harbor, Mich,
Mlodel 558
Devigm: Poriable hi-fi
Prieet 119 9%
Speciiications: Vapeed record changer, 1
| ipriker, 47 weslcs, plesis awiich, 49"
i puadle
Moadel: <0l
Lh=ilgn: Tahle k-0
Price: 30146 %)
Specifcations: lapeed record changer, )
sprakere, 5 wan emplifier, cefamic car

riige, twif-sipilire Deegles

The Melodier C-10, manufactured by
Waters Conley, is an electric, epen-
face model, which weighs six pounds
and measures 12 by 9': by 3 inches.

v lists ar $11.95. The popularity of |

the acoustical phone was pointed up
recently in a U, 5. Covernment in-
dustrial survey, which showed that
109,000 acoustical sets were manu-
Factured last year, representing a rales
increase of 259,000 over 1952

Sladel; OO

Ukesign: Tape recorder

Price: §179 9%

Specifications: Two sperd, dual speakers
Butomatks  whut-off, precialon lape  index
bl

Maodel: 1)

[Dhesign: Porrahile

Price: §.9 9%

Specifications: & apeed

Mol 121

Deesign: Poriable

Price: §32 494

Epecifications; 4-speed

Madel: 151

Dirsiign: Fornable

Price: 349 %%

Spexiflications: lpecd

Mlaadel: 920

Dwdgm: Hecord changer

Price: 1706 0%

Specifications: J-speed record chanper, slesta
Fmich

aliachmeni

Model; %772
Deslgm: Tahle
Price: 35995

Specificalions: J-apeed secord changer, slests
switch

Aodel: 0

Diesigm: Forfable

Pricer 4409 945

Specificationss Y apecil revord changer, slests
wwiich, cetamic caripldge, spesker

AModel: TRE

Dealgs: Portable
Price: 366 50

Specilications: Vaperd record changer, ™37
speaker, alesta switch, *'4%" spindle

WATERS CONLEY
190 M. State Street
Chicago 1, "!:

wwWw americanradiohistorv com

Price: JI49.30-%1§87 90
Spacilicatiand: Same o maodel 2010

Siodel: 2050

Design: Porable tape recorder

Price: $2990.50

Speriflicntions: Same sa 2010 pluas  Cheee
tprakers, mahogany leatheroite caue

WEBSTER ELECTRIC
Ekotape Recorder
Racine, Wis,

Maodel: 100, TO%

Derslpn: Poriahle

Sy Wb nd bom
wpeaker B

Miodel: 114, 118

Desdgma Portable

Specifeations: Two taps sjevds—114 with =
ipeed of 3" per sccond, 106 wih a
speed of 75" per mecond, speaker 57"

| Model: 205

| Dendgn: Porable

Sperilflcalions: Speaker 3727 oval, PFM type
155" and 74" per second, outpul jack fos
1.2 ohm salernal aptakey

Slowled: 1020

Dasbgn: Portable Ekntape annooncer

Spocilications: 7% "™ per socond, larpe alze
amplifier, with dusl channcls bully in §~
ppciief

Dual channel  amplifier,

ZENITH
6001 Dickens Ave., Chicago, Il

Masdel: HF-Ld Super. Phsnle
Dervigm: Table phonograph
Friced 51.9.%2

| Spocilicatioms: Speaker fromi-momnted, T4 " |
woaler, 68 g Alnico magnet. 1.2 watls
amplilivs

Madel: HF-14dE Supes-Phonic

Deslpn: Teble phonograph

Price: $119.9%

Specifieations: Spcaker front-mounted Th*™
woaler, 6.8 oz Alnikco mmgnet, 3.1 walts
amplilies

Model: HF-15E Coutom Super-Phonic

Deshim: Tahle phomograph

Price: §15%.99

Specifleatiens: Speaker fronl-mounied 7155
wooler, 6.8 oz Alnico magnet, 331 walls
amplificy

Maodel: HF-1TR Custom Super-Phonke

Destgm: Tabls phonogpranh

Price: 114993

Spexifications: Speaker front-mounted T15™
wooler, Alnico magnet, 1.2 wais amplifier

Mudel: HF-M1I184E The Hhapuody

Dienbgn: FM-AM radio-phonograph

Price: 3500

SpecifNeations; Dual speaker  @Hywem,
wooler, 20 waits amplifier

Maodel: HF-MI1I1%R The Prelude

esbpa: FM-AM radio-phomograph

Frice: A3

Specifications; Dual speaker sysiem 12V
wooler with 2-pound Alnico § magnet, I0
waily amplifier, 10 ube FAM-AM mner

Model: LIFS4HLU The Stratosphere

Design: &way Combination, AM-FM radic-
phemagraph, 377 televivion

Price: $1.230

Speciflicafiens: 2T televidlon with Zenith
Cincheam picture, AM-FM rmadio plus hi-
fi Cobra-Matic record player

¥

| manufacturers. They
| serious to the stations too, since

Model! \ial Madel: TK-1149 15 e —————————————————
Prices 599,93 to $109.95 Price: 38350 J CBS and WMGM

tber, 3 sprakers ‘ mqmrmv::l. '® Continued from page 12
Il-ﬂﬂ:rg:nh ......."""‘E.,.".':".,.. | country had previously converted
Price: 312999 (o 149,93 fo 45's, and a '

- Price: $74.50 the great majority of
l.p:t'ﬁ:l.ﬂlr 1 M0} Japeed record changer, | Specifications; 3-speed poriable sulomatic remainder have started to do
agas o0 Reehlin now g malled out 1 he sis

H
S-&2 4 out to sti-
Prices IIEI;;‘:; 160,99 Design: Hand wound poriuble loned !;.“' of the old-fash-
Spocificatbons: Hi-fl Y-epeed record changer s i re.

4 tuben, ) speokers J Waters Comley master ve- Th!' gradual obsolescence of t =
Modet 9062 peodoces “.:-mkdgk: waz lpdnttd out
Price: $199.95 1o 321998 WILCOX-CAY Columbia Records. For the first
Specilivations: 10 J-apeed record changes, 70 Washington 5St. five months of 1054 only 27 per

7 tubes, 4 speakers with 20 "watts output Brooklyn 1, N. Y. ;pht of the dollar volume of the

VANITY FAIR Model: 400A I;T I‘::t! ;_n;kt;'lll U:Fhrgg.'ﬂkﬁ
50 South Fourth Sp “"‘"r - *“'Eﬂ: LP's. Most firms h:'ve .
Sk §1 sokfya 11, M. Y, | Speciications: Lspoedl, 3 speaker ;:Tiﬂngl out any albums on 78,
w—: Portable Madel: -:"H.'I'B an Tg'ﬂ Lli:ﬂfsa:aeﬁp;ﬂ" pressed
i DMheslgn; nl . 3
Specifications:  Vapeed, crystal plckup Frie $129.%0 . % Selling Points
Model: 2005 - pecilications: Taperd, 2 speaker ne of the sellin ints bei
Design: Table used by the dill:erfﬂﬂin htlnigg
Price: WEBCOR to swing over the anti-45 stations
:’::I:nﬂ;-l: Single wpecd Chicage 39, I, to the Dm&tl disk is the lessening
_ i : consumer demand for the TH. As
g Madel: 2020 :
S Desien: Portable tape recoider Onfy hcord ‘exee. Bt ot will
. 1 §179.%0 y r of a year or two
::3:':‘-;‘::“‘ Sinele 'F‘ffd _I.',-.-I_m.m' l“m.““m“ i._:._l" F"lh il - linllt ﬂ“ ]"(!{"IJI'EIF Wil[ H’ I‘EIEE.'HH!
| ﬂnlnll: Tabie lon controly, tone conirol an Ilill'lhll' 45 or LP. so ¥YOU may as
| Price: Model: 2010 well start using them now."
i*q.p-rrlri.r.un-nr Single wpeed m;‘g!;t:;hl: inpe recorder mcl_nmlh. Hl.".;il:;rﬂs intends to
| Model: 400 <Ar7.2 a k -
| Dndgn:  Console Specifieations: Two recording  heads, one | tions on mi“mmrﬂfrtﬂr:rdi:lﬁe
Price: knob conirol, asutomatic wops, sis-inch tol 45 r p.m. cue disk. The
Specifications; Single speed speaker, lnput-cutput jacks %Emhlﬂ fl.'l.lﬂ' .dli;'ﬂ'l j:! hlﬂ:’ dE—
Model: 419 Medel: 2021, 2, 3, 4 signed right now by CBS engi-
Design: Hi-Mi partable etign: Tahle model tape recorder neers and should be available F_Si]n

Aupust. Many jocks, even those
who have been opposed to the 5
record, have stated that the 45
platter cues well using the Capi-
tol or Rek-O-Cut cuing disks

The atmosphere in this city,
surrounding the 45 platters, has
been ruEl'hEd. Some stations have
refused t8 pla- them even tho
keeping them. Publishers and
distributors have come to th= res-
cue for the {.p artists: a= for 1} ;
;:marlnr artists, spins have been
i

Some of the st-tions here
wiich have refused to play 45's
are able to do so if th . desired
to. WNEW and WMCA are two
of these. The refusal of these
stations to use the platters has
hurt the acceptance of 45°s here.

Thruout the (ountrv = a
whaole, most jockev=: are accepting
the small platter fairly happily.
However, those who onpose the
45 are the most vocal

On anoth r level, the custom
depariment of RCA Victor and

Cr* mbia Rrcords and other
large  plants were doing their
indie customer’'s deejay disks

Since the cost of a 45 platter runs
abort 14 cents, and the cot of a
T8 vinv]l platter costs betwesn 18
and 25 cents. manv smaller labels
were using the 45 for jocks

Columt's PRecords hs in-
formed publishers that they could
still obtain 78 records for deejay
exploitation. However, the firm
noted that the publisher had to
order a minimum of 500 viny] 78's
and that it would take at least
three weeks to fill the order. Pub-
lishers can order 45's in much
smaller quantities and get them
much more guickl-

Jam Develops

® Continued from page 12

hﬂ!ﬂmthis Iﬂﬂ“ri:ders with 50 to go
as week.
Falrchild is about 30 days be-
hind orders for drive conversions
to change its two speed (33-78)
model 524 to three For
this the firm supplies a drive con-
version model B17A or B15A for
£290. This convertor can also be
used on RCA turntables. The
firm's production on this conver-
tor was not high up to June, but
after a large number of orders in
June Fairchild has u
production. It is still not hi
enough to turn out the orders al-
ready on file in less than 30 days.
Rek-O-Kut was taking only a
week or ten days to {ill orders on
its convertor, which sells for
15.50. This idler mechanism can
ze used to ndapt Rek-O-Kut turn-
tables from 78-33 to 45-33.
3,000 Conversions

The RCA Engineering Products

. Division back orders were the

most serious of all the equipment

muost
RCA turntables.
the present

The Hallicratters high Hdelity phone
model GHFP-| features a three-speed
record changer amd a dual spesker|
system with both 2 three-and-a-half-
inch tweeter and an gight-inch wooler
speakor.

.

Y g
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HEADED FOR NO. 1
ON THE BEST SELLER
CHARTS WITH THEIR
SMASH HIT

b/w HEAVENLY FEELING
CORAL 61187

exclusively on

CORAL RECORDS

America’'s Fastest Growing Record Company

=
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THE BILLBOARD

HIGH FIDELITY

Communications to 1564 Broadway, Mew York 36, N, Y.

l\;frs.

CHICAGO, July 10. — On the
eve of the National Association
of Music Manufacturer's annual
convention here, Tuesday (13),
manufacturers have announced
new phono and tape models
which will be on display thruout
the week. The firms include
Muotorola, Philharmonie, Scott,
Hedeo, Crescent Industries, West-
inghouse, B. & R., Packard Bell,
Pentron, Majestic (Wilcox-Gay),
Roland, Steelman and Dean

Motorola this week brought out
a new hi-fi “Masterpiece” line at
its annual distributors convention
here. The line includes a hi-fi
console at $199.95, a two-speaker
iable model at £13085 and a
lightweight portable phono with
two speakers and three speeds
Isted at §75.85, Majestic's new

line includes a battery-electne,
radio-phano portable.
The new ilharmonic line fea-

fures a kaleldoscopic phono re-
tailling for $49.50, The three-

speed phono console has a screen |

it the botlom, on which is pro-
jected a kaleidoseopic pattern in
color which wvaries with the wi-
brations of a playving record.
Scott Radio's new line includes
a group of radio-phono consoles |
and table models varying in price |
from $275 to $9065. '
Roland’s new models include a |
AM-FM hi-fi console combo :u't-l.iI
a2 lable model hi-fi AM radio-
phono. Steelman s showcasing
two new hi-fi table and console |
phonos and a new low-priced |
hi-fl phono model. Dean's new line
spotlights a hi-fi  three-speed
Br-r‘.uh:r phono at $60.95. The
can line also includes  other
]:mr‘.'ahir phond models, radio-
phono combinations and some
new kiddie players

Can. Distribution
Of A-V Tape Line

NEW YOREK., July 10—Ar.
rangements to have the complete

line of the A-V Tape Libraries
Ine., New York, distributed in
oanoncia, were ocompleted this
week under & contract between
A=Y and Tower Productions, Ltd. |
Jitawa

Under the terms of the agree-
ment, A-V will supply Tower with
masters of all of 1ts recorded tapes
jDeccs company's accent the
Jower. In addition, all A-V pro-

molion material. sales and mer-
chandising aids will be made |
gvailable to the Canadian firm

i AV also signed a contract with
Joseph Plasencia, Inec., New York,
SIVInE them nghts to distribute
A-Y tapes In all territories ex-
pept the U, S5, Canada and Eu-

rope.  Current negotiations are
pnderway for distribution in
taly, Fraoce and England

=.:";:£::\..

Callectorsy’ Items All

TROPIC DRUMS
DRUMS OF THE
SOUTH SEAS
DRUMS OVER
AFGHANISTAN

T EMPO
HECORD CO. OF AMERIC 2
1540 Sumsel Blvd. Molbymood 48 Caliterni

AR

| @ Continued from page I3

Show New
Phono, Tape Lines

| Westinghouse will introduce
three mnew basic radio-phono
models, ranging in price from
$160.95 to $460 .85,

B. & R. has a new portable
radio-phone-clock combo, with a
three-speed player. It lists at
| $38.95. Packard-Bell's new hi-fi

line includes a three-speed phono
| console at $275 and $205 and a

three-speed table model phono at
511995 and $£134.85.
| Hedeo's new models include a
! three-zpeed phono at $19.95; a
ortable, hi-fi, manual! phono,
%3995 and a table combo, hi-fi,
manual phono-radio, $139.95
| Crescent Industries will feature
a hi-fi, two-speed tape recorder
at $14950;: a two-speed tape re-
corder, 3118.50; a jhl.-l!'l portable
{ phono, $99.75: an open table
! mode] phono, $59.75; an economy
I’purl,ubh:* phono, $60.75, and &
| portable 45 r.p.m. record player
| at $44 95,

Columbia Set
With New Line

‘HE'E'F YORK, July, 10.—Colum-
bia Records will unveil & com-

| plete new line of phonographs
later this month. The new line
will embrace a tape recorder —
the first for Columbia; also some
inexpensive portable gets, and
improved versions of the firm's
current models.

The new 360 js reported to in-
corporate features thal substan-
| tinlly improve the set's sound re-
production. Details are still under
wraps, but the price is expecte
to be close to the current model's.
The 360 iz undersiood to be the
]h_:gh.cpnt of the firm's 1854-'65
ine
| Columbia will hold a press con-
ference here in late July to dis-
play the new models The firm
will send dealers and distributors
information about the new ma-
chines the same week,

How t

o Split the Pie?

containing more than the usual
Capitol | ber of tunes on LP's comes about | extraordinary condition hel ps

number of selections

[ trend toward sn lnereased num-

Dealer

SUMMERTIME SALES

It's difficult to form a clear
picture- of the summer sales pic-
ture on the basis of the conflicting
reports received from dealers this
week. . . . Radio Serv-
ice, Little Rock, Ark., says "Sales
gre ;h-:nut 30 pn;{r cent hl:ll!:_;r than

year ago.” OWPeVEeT, oxpect
adds, “The small dealer has a
hard time (working with three
speeds) to keep his inventory
from going sky-high. The aeccu-
mulation of dead numbers is ter-
jrific.” On the other hand, R. H.
| Bailey, Oklahoma Radio, Kansas
I'I';Ilt_u--. Mo., writes, “Just got back
| from Oklahoma, and every record
dealer 1 talked to was CTVing
hard times. One owner in Tulsa
told me that customers are com-
ing In so slow that the rats are
eating up his stock.,” Record
rodents?

Back into the red column a
Dorothy Mulcahy, West Rox ury
Music Center, West Roxbury,
Mass., laments, “The record busi-
 ness in Boston has been so slow
| that we have not been able to
| determine what has moved o any
| appreciable extent. Since busi-
| nets is 5o bad we do not feel that
the continual howling on the air
by local disk jockeys about this

lately has been contacting pub- | as a result of various competitive | Better il they take the positive

tune LP=
On the normal elght-tune. 10-

inch LP, the statutory rate of 2}

cents mounis up to 16 cents for
the publisher ]
publishers have

| the diskeries offer the consumer
m greater bargain for his money

One compelitive foctor, it's
{notled, l= the operation of theé

On special jobs, | various mail order record howses A .
been asked 10|such as the National Mail Order | Iancaster, S. C, “I begin in the

| lishers with a view toward multi- | factors, all of which tend to make |approach. Wouldn't it be nice if

| Eddie Fisher made [ewer records
|and in so doing regained his old
| sales appeal?”

“Once in a blue moon,” moans
Dabney., Dabhney Music,

take considerable culs — diskers | Network. These firme  vis radio first seven days to sell my new
pointing out that a rate of 1% | gl g package of 18 selections for | Tocords. They are not in demand,
cents on a 20-tune disk mounts §398 The disks are microgroove | W€ have to ‘sell' them until they
up to 30 cents — admittedly a|78's, with three tunes per side |27 exposed.” . . . “Thank heaven
heavy bite | Rates are %S-pent per tune, to-|1or hi-fi" pens Gordon Darrah,
Neither publishers n r the of- |taling 1% cents per side | Sinfonia Record Shop, Grand Rap-
fice of Harry Fox, agent and Back '-n the old dsva of s ids, Mich. “Business is up at
trustee, have worked out a stand- | -, 1:'-:. m. n~.-ﬂ;:rl. 'Ia*'-|'--.--~*-1 i ='r|':|t- least 20 per cent over last year.”
ard royalty rate covering med- (.. "ol g roblém arose when | TRAFFIC MOVERS
eys and multi-tune disks. They . ’ e :
have alwavs been ubject o In
dividual negotiation. Publishers
feel that whereas they want to co-
operate on such deal thie ise
does not really do much for the
tune. Thiz being the case, they
are wary of cheapening the copy-
right with a low rale

wrnler Prolection

Another facet of publisher
thinking, aof course, lies in the
area of the publisher's obligations
O sonewTrTiteTrs T|.'._'- cCame Lo IIF!H'
fora '.1IL:I'IL|". OoneE Yeaar apr '.-.'1*.1-.'1
writers protested an attempt to
obtain music gralis for the Victor

glbum. A =atisfactory
winrked oul here

that Lthe

*Showhir™
COmMPpromise Wi

The Fox office noles

‘Shoes’ Dance

a number of firm offers
otyne and Longstreet claam
they have received from motion
pictures and television
show, Plaintfls

[T m
'q,'lrh.' i

fl T 1 he
bas«d

AC0n

{ on the theory that the dances were

the story and
show, which
tnat owWner-

i D& H"il1f':it-'-]

crealed to follow
music line of the
crested, and
ship of sAame cann
Action, filed by Attorney Edward
M. Hose, further contends that
the pavmeént Robbins received as
dance diréclor for the show gave
the show owners full right to the
numbers

Suit asis no money, but re-
gquesiz that Robbins be restrained

they

a further sale of the thow.

he created |

Ueccn Records started production
of itz “Songs of Our Timea™ series
This line — one of the late Jack
KRapp's projects tving in with the
to be duplicated in quantity by
American Story”"—included col-
lections of hits of 1021, 1822 ete
They were packaged three tunes
|to a side.
| In the pre-microgroove years,
however, such uses of material
were never extenmve enough to
become a problem. Today, how-
ever, it has secome acule on the
publisher level

Music as Written

wed from pope |4

& Conitir

Jerry Fielding ork—Don Cornell
package, booked for the Rives
Rancho August B Buddy Baer
weekends at the Trails here

Philadelphia

Bobby Roberts leaves the local
scene o take up again at the
Round-the-World Room of Atlan-
tic City's President Hotel for the
remainder of the summer. . , .
The summer policy at the nearby
Pr‘ur!'{,t.‘n ™M J ] :ﬂﬁﬂ.l:lr on the New
Jersey gide calls for two loeal
pands in Don Nicholas and the
Tommy Ferguson unit—both re-
n-:triclin,:: for the local Guven Rec-
ords

The Overbrook Publishing
Company adds to the town's mu-
=ic publishing fraternity. . . .

A1 T

| from any acts that would prevent | Myers Music Company has been

assigned as selling agent for “Be-

| ginning Tomorrow,” published by |

the local Music Counter pubbery
Written by Eddie EKhoury and
Ronnie Bonner, the tune has been
introduced on the Oscar label by

Ed Curry and his Manhattan
Quartet,

Paul Judge takes over the
bandstand chore at Wagner's

Ballroom, which has been air-
conditioned to allow full summer
leTping sess10ns. . . .

for the summer for the first time,
Jack Verna siays on al the C-R
Club adjoining.

Ground has been broken for the
new $500.000 Ballroom addition
to the swank Drake Hotel, sched-
uled for completion in November.
.« » Yal Frances is off to Her-
mann's in Wildwood, N. J. . . .
Frank Capano, dean of the local
music writers and publishers, is
in St Joseph's Hoepital following
a heart attack,

After Desan Hudson for Julw

3-4, and Les Elgart for July §-10,

WwwWw_americanradiohistorv com

Vincent Pale. Richloy's. Phila-
delphia, writes, “In the recent

RCA Victor promotion for Eddie |

Fiasher we experienced a rush
from the day the campaign
staried. We sold about T00 copies
of Fisher's ‘A Girl, A Girl" record
and moved out about 4,000 bottles
of Coca-Cola.," . . . Kay Miller.
Home Appliance Store, Susan-
ville, Calif., is boosting record

sales these days with a new radio |

show which originates from the
shop's record booth

a new record comes In"™ says
Kay, “we play it on the show.
We also feature a mystery tune
| Elmmuick. The firsl one to eall in
with the correct answer pets his
choice of any 78 disk In =stock
On Friday we play a medley of
three songs, and the f{irst one o
give us Lhe title of all three art-
15ts receives a 78 or 45 album
free.” .
| sten’s Home ApplHance., Moumnt
Jackson, Va., writes about a simi-
iar contest, which Marston's is
running over the town's new lo-
cal Station WSIG three times
weekly., The first 10 persons who

.‘1._5 SOON s

weekend attractions for Hunt's
Starlight Ballroom at bpearby
Wildwood, N. J. have been set
for the season with Les Brown

By JUNE BUNDY

Doings

. thn:d mll;e;:d title or artist of
record p receive a
RCA Victor record. The s
are
. thus automati-
y Nng many new custom-
ers into the store. . . . Stan Lewis,
Stan’s Hecord Shop revepart,
La. also utilizes radie promation
with good sales results. He fur-
nishes all the local radio stations
P, i o e e
grolis p ut

day over all i.'n'u'l.li'.-lllli:E.l Lewis, who
E-;iwm:t-_n regl.!‘tln:l].r over two ra-

io stations, also offers kage
deals on the air, with a .r.eﬁ‘i' five
disks going for $2.98, plus a small
postage and packing charge. July
marks Stan's sixth vear in the
record business, and as an anni-
versary present {o all his custom-
ers he = giving away a free
record with each purchase thru-
out the month.
JUST BRAOWSING

Stanley Kaiser. who runs
Stan’s Record Shop in the Bronx,
N. ¥, opens a new platter store
this month. . . . J Joseph,
Colony Record k& Center.
New York City, has three major
| suggestions to help dealers boost
record sales: 1. Discontinue dis-
counts on LP's. 1 Greater con-
version to self-service. 3. Closer
co-operation with disk jockeys™
.+ . Self-service also appeals to
Al Diamond, Long Island City,
N. Y. who Rays “Since we in-
stalled a few sell-service racks
we {ind that more pop records
are bemng sold. The same 18 true
of our 45s and LPs." . . . Another
recent convert to self-service is

. Helen Burkett, Mar- |

The Wourllizer Siore, Buffale,
| which has set up 3 new self-
| service record department on its
| street floor in the centler of the
!seﬂing area so that general store
traffic flows all around it. Spe-
| cial private listening booths are
available to customers, and the
conventional disk service depart-
' ment is located nearby for people
who prefer to buy their platters
the old-fashioned way.
DETROIT

Norbert Lesinski, owner of the
Melody Manor Shop. reports an
exceptionally good response to
the guest appearance of Jubilee
'artist, Robert Crew, who is in
town promoting his latest record-
ing, “Change of Hearl" .
| Charles Gray. execulive vice-
| president of Polonia Distributing,
s attending the Music Show in
Chicago. . . . Dean Palmeries,
'owner of Pal Record Shop. said
that his recent move o a new
| location is working out well. . . .
| Walter Wright. salesman in the
| record department at Grinnell
| Bros.” Music House, returns short-
|ly from a two-week vacation

Hollywood

| The Sherman-Clay music stares
in the West are planning to con-
vert to a sell-service operalion
' this fall, with both San Francisco
and Ft;r'l:lmgdf. Ore., 'Iﬁ‘ﬂﬁl;ﬂd un-
dergo face-lifting within ays.
. E Jean Lu.‘ll.ﬁ-. Jean's Record
Shop, Portland, is on the sick list,
with her mother pinch-hitting at
|I]‘1c- store in her absence. . . .

' George Jacques. the Music Box,
Spokane, has returned from a va-

on July 16; Buddy Williams, July |ention at Yellowstone Park and
17, the Dorseys. July 23, Ernie |is mulling the production of & new

Rudy. July 24: Billy May. July
i0-31: Johnny Austin, August 6;
| Ray Anthony., August 7; Claude
| Thornhill, August 13-14; Ralph
Marierie. Aupust 20-211: Hoger
| King Mozian, August 27-28; Kitty
| Kallen with Larry Fofine. for the
wind-up on September 4-5,

EP display rack. . . . Mr. and Mrs.
E. F. Cribbhle, Portland. have
opened a downtown music shop
there called the Eighth Street Hee-
ord Mart. . . . Jum Warren and
Jack Andrews. Central Record
Distributing Company, sky 1o the

NAMM convention next week.

. With Pa- |
lumbo's nitery remsining open |

Roland

""RIVIERA™

the portable sensation of the industry!
Doa't miss it #t the

NAMM SHOW
ROOM 946W, PALMER HOUSE
CHICAGO

v, 1954
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Thé workia, mel beavily -
vorided, sfe typical Nloramian eapreekos
B pleme amd wrall orchesire. The piano,
oryhaaes and recowding are all Cirsl suie

EBRAHMS: SODNGCY 1IN FOLKE STYLE;
DVONRAK FCENERMELOIMEN
I1ES) = Amny Felbermayer, Soprase:
V. Grool, Plass. Vangeard YRS 406 i
Anmy Felbermayer, 38 freguemt Vane

puard recordiemg sriisd, @ heatd bere In B

ik vl ahowld euerl Tl appead on

ihome who ke Deder, folh songy and jusi
pood plnging. She 8 moml secendul in
the 0 Boahems songs. among which w the
perenmnisl “Liullaby,® Those looking los

& familiar tune can sl b plaved " Songs

My Mother Taughi Me™ among the

wrven by Dvorake

LEALD LE RO 4"V OVERTURE; NOHR-
WELCIAN RHAPRODY; NAMOLNA
BALLET SUITE ™NO. 1 il-12"—w-
chesiry des Concerts Lamonrran; Jean
Fouwrnet, Cond. Eple LC My
A wensllive performance of Lalos fa-

milisr “Le Wod &'Ys Overture™ snd 1wo

of hidi  biader-hoown woiki, There am
irveril oiher dilk verbons of the over-
ture, bul Lake collecioes will b= inter-
eued in the rore wanings of “MNMamouns™
anid “‘MNofwegian Hhapsasdy.™ Aslde Trom

Lale's comparatively small following tha,

ihe pefctal markef for this LP s limlied

Reviews and Ratings
of New Popular Albums

s Me Agaln.”" “Ah, Sweel
of Lile.™ "A Kim in tha
Dark,” “Toplgnd™ and seven olher
weolldoved meldion
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™The Liitle Dance™) but the e,
it wnlemiliar, are melul and listen
sbile. Singers include Eric Amado,
Michele Amaud, Midheling Dax,
Abtme Domlat and Reml Clary. The
sel in light and delightful, and could
have & steddy sale M evposed wmd
dinplayed.

CHANSONS DE JACQUES PREVERT . &
[1=10")
Vanguard YRS TO1H
Jocgues Prevert 8 one of  France's
i comphsery, kioen i moal Amer-
ksna for his popular “Automs

Leaves.™ This tribute (i Preverl cons
thims & loegly wveruoa ol (his une
phas s olher (e compomilion
They are sung by (op French sinpem.
imclhiding Michele Amaud, Coras Vaw
caite amd Erke Amado, hacked by
teradedr  mrsicnl afranpernents e
slden imchade “This Love.” “Harbara™
and *The Seow Claiherers Chrisie
™ ool was fod fhe sophisil

;

=137)
RCA Vicior LIN L6
The jaez set will vsdisibieidls look
for thin one. They won't be sorry
Elliot plays vibes, mellophone, frum-
bomgua, sliags and Jdoes one (0 &
bam, wsing his wvoicr as am
In every way (i &8 "o
il wwein jard mii-
by one of ihe bedt
puvi in Lhe boak
rxorided and  amanly
should wll enced-
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. P n e
' & publisher. In the film, Low
| whio wrote “Cambler’s Guitar,
| finally lplm:ﬂi the song with Mu-
sic Hall Songs

LI‘

| about his “Bayou Haby" in the
| ecllulold presence of al least five
| other Brill publishers, thus mak-
ying all of them willing partici-
| pants in helping Lowe pile up
| network TV performance credils

for the ditty.

Altho the pluggers all played
themselves [n 1 picture, any
resemblance 1o real-life was
purely infinitesimal. Smiles and
courteous attention ted Lowe
from every side, and the general
atmosphere was jollier a
Betty Grable movie.

Amn.rn;, the “thespians™ were

IJugE,v (.nglm and Marilyn Boroy
| of Gale Gayles; Bab Devere,
| Devere Music; Marty Mills, Mills
Music; Zelda Schwartz. of Fred
Fisher Mugic; Norma Penny, Jel-
ferson Music; Fred Barovic, Bert
Mann; Frankie Davis, and, of
course the winners, Mac Wollson
and Eddie White of Music Hall
Songs.

i Actihg-wise the performances
| indicated that most of them are
in the right business. However,
Juuﬁyf ayles impressed with
a arlon Brando-type charm,
while Davis put one over by sing-
ing one of his own songs back lo
Lowe, the only really authentic
touch in the picture.

Bell to Boost

® Continued from page 12

a folder -type pockage which
includes artist pholos.

EP's & LPs

The EP and LP lines will be
| priced at $1.47 for either a two-
E;ﬂ:kcl EP package or a 10-inch

P package. Both packages will
feature either name talent or
eight current hit tunes,

The new Bell label, New-Disk,
will be pressed on 10-inch 78
r.p.m. records rather than the
| seven-inch size and is for distri-
bution to disk jockeys and juke
box operators only, The disk will
not ordinarily cover pop hits, bul
concentrate on neéew material

The first platter in the series Is
“When | Needed You Most™
| backed by “Hey, Nita!" The tunes
\are performed by Artie Malvin
‘and the Four Bells backed by
the Sy Oliver ork. Should this or
succeeding New - Disk releases
show promise via deejay and nﬁ
erator exposure, they will
pressed for general distribution
thru regular disk distributors and
dealers al the 89-cent price,

in & srvigs of sandsid bliss sl
ballade ployed oo & hokey old “bar-
roun planm. 18 line

KID ORY™S CREOLE RAND:
JONNNY WITTWER TRID ...

{1-00=)
lize Man L 32X

Thew recordingy were  produced by
jarz il Dv. Fredekk Exmer, in
1588 and 1945 The Kid Ovy aides

ii-"'

elEcion.

HARNY RARASIN QUINTET ... i ]
=10

Nocturme NLP.Y
A mosl usssesl caperiment betr &
Bahasin. ona of the Best jazr Dastiaty
i U businea his own e
ol [eaiuiing on bass and
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