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Star Record Shows

Woo Web

Listeners

Names Abound in Network and Syndicated
Shows; Do Battle With TV Competition

By JUNE BUNDY [
NEW XYORK, Nov. 8.—=The once |

lowly local disk jockey format has
Finally come into its own in net-
work radio, with more than 34
hours a week ol network program-
ing cwrrently devoted all or in part
to recorded music, and at Jeast 10
pationally syndicated transeribed

disk jockey series carrving network- |
sized line-ups of local stations. |

A few local disk jockeys have |
network radio— |
notibly ABC's Martin Block, CBS' |

hroken thru in
Peter Potter and Mutual's Ted
Stecle—but the great muijﬂriig.' of
network and syndicated disk I:H.'I-:-
evs are from the big-name ranks of
movies, madio and TV. They in-
vlude Frank Sinatra, Betty Grable,
Cinger Rogers, Red Skelton, Tony
Martin, Harry James, Edgar Bergen
and Amos ‘n’ Andy.

TV Inroads

TV has made sharp inroads on
network radio budgets—thus nec-
cessitating  the medinm’s
emphasis on canned music. Never-

theless, the webs still spend con- |
jiig than the average local outlet, | :
and, in most cases, the networks | almost exclusively for his network
have dressed up the disk jockey |
format by integrating it with vari- |

siderably more money on program-

ous tvpes of

pourse, is their use of big name
stars as disk jockeys.

The fact remains that the net-
works, however reluctantly, have
finally come to terms with the
basic concept of deejay program-
ing, whereas three vears ago Bob

Poole (then at Mutual) was the |

only network disk jockey with any
degree of fame. Martin Block also
took a flver on the same network
six vears ago, but the series didn't
catch on and was dropped alfter
six months,
Weh Shows

Todav, the four webs carry a
tolal of 22 shows, which are de-
voted all or in part to the playing
of records. ABC airs 10, totaling
10 hours and 15 minutes a week;
Mutual has three, adding up to
11 hiowrs a week; NBC runs live,
at a total weekly time consamption
of 8 hours, and CBS has four,
totaling five hours a week,

Martin Block and Ted Steele—

Autry Set for

nEwW |

prabably the only disk jockevs to
make. the transition from local -
dio to network without effecting a
visible change of format — have
saome juteresting, albeit somewhat
ponflicting, views on what it takes
to make a network radio show sue-
cessiul, Block, after almost a yvear
as -4 wely spinner, finds "no ditfer-
ence whalsoever in programing a
disk jockey show locally or netl-
work-wise” while Stéele on
other hand thinks it behooves the
nelwork disk jockey to make cer-
tain changes.

Steele’s Show

Steele (who recently took over
the daily 1:30 to 2 p.m. spot on
Mutual in addition to his regular
dailv stints ot WOR and WOR-TV
here) cautions the metwork disk
against catermg 1o the relatively
small audience of “hipsters™ in and
aronnd Manhattan at the expense
of the national audience. He also
frowns on the indiscriminate play-
mg of the “top 107" regardless of
tempo, amnd the attempts of the
Lindy set to influence his program-
ing with “plug” ftems,

Steele playve soft, lush music |

audience—show tunes and ballads |
by lackie Gleason, Mantovani and |

the |

THE BILLBOARD
NOTES ITS OWN
60th BIRTHDAY

CINCINNATI, Nov. 6.—
The Billboard - this week
marks its 60th vear of contin-
uous publication.

The first issue of America’s
oldest * show business trade
paper was distributed here on
November 4, 15894, It was
prepared by a staff of three
consisting of  Williame H.
Daonaldson, its founder; his
wile and James H. Hennegan.
Its “circulation was less than
2 000 copies. The first issue
Wis L‘:Jmimarﬂ of seven pages
of amusement industry news
and one page of advertising.

Today The Billboard is one
of the largest business publi-
cations in the world. A staff
of 265 people each week pro-
duce an issue averaging more
than 100 pages. In addition
to its publishing headquarters
here, The Billboarnd main-
taing oflices in New York, Chi-
cago, Hollywood, St Louis
and  Washington.

The past decade has seen
The Billboard Publishing
Company add cther . publica-
Hons to its fold. In November,
1946. it launched Vend, the
Magazine of Automatic Mer-
chat dising.  In July, 1953, it
aceuired Tide, the Magazine
of Sales and  Advertising
Trends, All three publications

Disk Jockey Dubbed

Local Rad
By Station

10's King
Managers

BB Poll Reveals 60% of Program
Hours Devoted to Record Shows

By PAUL ACKERMAN

NEW YORK, Nov. 6.=The disk
iockey is the undisputed king of
ocal radio programing. .

This eweeping statement is con-
clusively borme out by the station
manager survey, a section of The
Billboard's: Annual Disk Jockev
Poll. The average station, accord-
ing to the survey figures, programs
109.4 howrs per week, of which
63.8 hours—or nearly 60 per cent—
are devoted to record shows, This
represents a sharp  increase over
last vear. when stations devoted 47
per cent ol their air time to disks.

The progruming of the average
station's remaining hours per week

full into the following categories: |

Network shows (in the event the
station is affilisted) account for
29.8 hours: news and comment,
2% hours: station-produced  live
shows, 7 hours; local live sports
programs 4.3 hours, and  syndi-
cated transeribed shows, 4 hours,

The survey also indicates that
this trend to record programs is in-
ui't.‘u:-.iug. A strang muajority of sta-

This trend, of course, has heen
developing for some vears, but it
reached its greatest acceleration in
the last two years, during which
perind television pre-empted from
network radio the position of top
programing and advertising me-
dium, As the major networks be-
came more and more TV-minded—
economically and  promotionally—
the local station was bound to be
thrown upgn ils own resources to
an increasing degree. This could
only mean more and better record
shows.

The de-emphasis of radio net-
works wiis dramatically highlighted

in a confidentinl study ]’!I-l'E‘.]’!I-..‘l!I‘I."-II
by the William Esty Co., Inc.,
one of the top advertising agencies,

' which predicted that by 1956 reg-
Cular network operations will have

been wvirtually eliminated (The
Billboard, September 23),
Locals Healthy

While network radio has de-
clined as an advertising and pro-

graming medium, local radio has

live programing and | their like: He spins about four pop
other special gimmicks not availi- | records and two hymns on l:-:u'.-L
ble or practical for local disk | program—usually two vocals and
jockey use. A prime example, of |

ar

Associated

tions,
(Continied on page 27)
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WSM Debut

HOLLYWOOD, Nov. 8.—Aller |
maore than 20 vears in the mu:;i-.?:
and record business, and recog- |
nized as one of the giants of the |
country and western music field, |
Gene Autry B scheduled to make |
his first appearance on the “Grand
Ole Op'rv.

The Autry booking is set for
November 20, which is also the
final day of the radio station WSM
National Disk Jockey Festival,

Autry, who will pilot his own plune
to Nushwille, accompanied by pub-
lisher Charlie Adams and folk star
Hex Allen, is about the only big-
pame country and western  artist
who has never -appeared on the

"Opry.” ]

NEWS

OF THE WEEK

P&G's Big CBS-TV Night Schedule:
Altermate Weeks on Three Shows . . .

P.&C. mukes its biggest nighttime video buy
in vears on CBS-TV. Advertiser purchases al-
ternate weeks of “I Love Luey,” “Topper,” and
"My Favorite Husband.” ........... . Page 2

Closed Circuit Entertainment

Tested by Sheraton’s Chi Hotel . . .

A quieth-undertaken experiment of selling
tickets to_ the public for a closed eirenit TV
show in a hotel has been considered a success
bw the Sheraton Hotel chain, which used its
Chicago outlet for the test. The move may
lead other hotels ta open their gates to a pay-
ing public for future closed circuit entertain-
MENL=CYEDLS. ol s eesrovotian Voo es il BEO D

NBC-TV's ‘Tonight’ in Rating

Battle With Feature Films . . .

Feature films are giving NBC-TV's *Tonight”
a rough Fight for ratings, according to a check
of ARB reports for October. In most cases the
differente is a few insignificant decimals one
wav or the other. But in Chicago WOGN-TV s
stellur movies are troumeing the network show,
TR o i s & 5 % e R Page G

MOA-Sponsored Recording Venture

Gets Underway; No Royalties , . .

National Juke Box Music launches recording
enterprise with support of the Music Operators
of America. Stipulate no performance royal-
ties. Operators asked to feature disk in coin
Shonographd:: W, . . Tes .. 2 ... Page 13

1 Out of 5 One-Nighter Units

Scored This Fall: It's JATP . . .

The sudden elosing of the "Biggest Show™ one-
nighter package and the fortheoming closing of
the “Mambo U, S, A" unit two weeks early,
reveals that only one out of five one-nighter
units has made a healthy profit this fall, The
profitable one is “Jazz at the Fhilharmonie.”
e E A TATE L rya i aa s pas s R e AN

Eastern Election Results Are

Meaningful to Outdoor Showmen .
The Eastern political scene was eved for its
implications to outdoor showmen, with the
election leaving them plenty to think about.
New Yorks Covernor-elect Harriman  cam-
paigned on a “bingo in seven days” plank, a
friend of fairmen was elected U, S. Senator
from North Caroling, a foe of bazhar opera-
tions was ousted from the Connecticut stute-
house, and Floridians returned a former cirous
head o Congress. . . cc.sesssssssins Page 104

Ringling Plans Super Attractions

With Ubangis, Pygmies, Beasts . . .

Ringling Bros. and Barmum & Bailey Circus
expects to equal or surpass two of the biggest
attractions in circus history next year, as it
mukes plans for showing a “bigger than Jumbo™
elephant and seeks to import either Ubangi
sivages or Alrican Pyvgmies ...... Page 117
Major Juke Box Mfr. Launches

Backeround Music Service Drive . ..

The |. P. Seeburg Corporation begins drive to
establish ‘ts background music service as major
factor in fields of work and atmosphere music.

Svstern uses firm's  200-selection 45 r.p.m.
Select-O-Matic  mechanism  and  Seeburg's
background music library, ........Page 126
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tion managers state that this year |
their outlets are *h'_"'”'"'“ Ve | spot business by advertisers has in-
more time to disk jockey-récord | crensed. and trade executives esti-

| per cent above last year

‘maintainegl a  healthy  condition,
The dollar volume allocated to

| mate that the current vear is 20

| This canmot but help reflect on
| the proven ability of local radio to
| reach consumers at an l"l"l.l'l"‘lll'li{';ll
cost to the advertiser, And this, of
course, i§ a further testimonial to
the station's reliance on disk jock-
eys and disks — a  programing
maethod whereby great personali-
ties and artists, besides music suit-
able for all listener groups, aré
| broadeast  without the station’s
ilu*uﬂ'ug the burden of crippling
production costs,

How does a station program ree-
ords? How much time is devoled
to each musical category? Each
stution, of course, has its own
[armula, tested and developed over
many years. According to The

{Continited on page 27)

Big Push Due
On Opry: TV

By GENE PLOTNIK
NASHVILLE, Nov, 6.-0One of

the most dynamic tie-in promotions
for any musical institution of any
kind is expected. to result fram the
[ilming nlI the “Crund Ole Opry”
show for TV distribution by Fla-
mingo Films, one of the major TV
Nilm companies.

That the almost three deeades’
standing of “Opry” among the na-
tion'z country-music funs will mean
a readv-mnde andience for the TV
show is obvious.

But there are two sides to the
coin, For at the same time that 29
vears of “Opry” have pre-sold the
TV show, the TV show potentially
is the greatest promaotional boom
ever for "Opry” artists.

That they would find their vay
to TV sooner or later was,

(Continued on page
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PGG

Near $4,000,000 Dedl

For ‘Topper,’ ‘Lucy,’ ‘Husband’

With Current Shows Total Runs Up
To 310,000,000 on Nighttime TV

NEW YOBRK, Nov. 6.—Procter &
Cuamble is closing its largest pur-
chase of network evening TV ltime
and programing in several seasons,
a deal that nins between $3,750.-
000 and $4.000,000 yearly. The
advertiser is contracting for alter-
nate weeks of “Topper,” “I Love
Lucy” and “My Favorite Husband,”
sharing time with the current spon-
sors of these shows, all of which
air on the CBS-TV network.

P.&C. thus would altermate on
*Topper” with R. ]J. Reynolds To-
bacco, on “Lucy” with Philip Mor-
ris, Ltd., and on "My Favorite Hus-
band™ with International Silver.
Simmons M\luttresses is to cancel its

Seek Strong

Show for NBC
Sat. Line-U

NEW YOBRK, Nov. 6.-NBC-TV
is looking [or a strong show to go
into Saturdavs at 7:30 beginning
January, 19535, The time has been
made vacanl by Sunbeam’s cancel-
lation of “Ethel and Albert,” now
in the spot. but the net knows it
will have little difficulty selling the
time period.

The web realizes that it can get
a lez up on the evening if it moves
a strong show into the time slot,
and is searching among its current
programs to see which of them
would do the trick. None has been
tapped so far,

NBC-TV is also considering
making a pitch at General Mills,
which might be interested in the
spot. Not only is Ceneral Mills
unsatisfied with “Willy,” but the
advertiser needs an earlier time pe-
tind if it is to get a kid andience.
“Willv™ is on CBS-TV Saturdays
10:30-11.

Sam Fuson, Kudner

 Yeepee, Dies at 64

MNEW YORK, Nov, 8. — Sam
Fuson, veepee and director of pub-
lic relations of the Kudner Agency,
died this week at the age of 64,
The publicist had been ill a month.
Fuson had been with the Kudner
a;fqu:my for 15 vears, and was one
ot its first emplovees.

last-named show, making room for
the soap firm.
P&C Shows
P.&G., ol course, is now on
NBC-TV at night witk full spon-
aurﬂhjp of the Loretta Young show,
and “Fireside Theater” and alter-

nate sponsorship of “This Is Your
Life.” Sponsorship of the CBS-TV

programs, along with those on
NBC-TV, would give it exposure
from Friday thru Wednesday

nights, that is six out of seven
nights during the week. It would
also place the Loretta Young show
in jeopardy if it does not improve
its rating because it would have to
do as well as the other new P.&G.
properties or get axed in the event
of any budget cuts,

The move by Philip Morris to
give up half of the top-rated show
on the air is attributed to the spon-
sor's inability to improve substan-
tinHy his unat sales or competitive
position, despite the Prﬂgrmn's pop-
ularity. Altho “Lucy's” ratings con-
tinue rather strong so far this sea-
son, it now fuees the formidable

once-monthly spectacular on NBC-
TV. The cigarette company is said

challenge of “The Medic” and the |

to feel that it now can gain a great’

alternate week sponsorship of the|deal more by putting some of the

“Lucy” money into other video
channels. )

The “Topper” buy is the subject
of considerable trade conjecture.
The ratings of the show, which is
relatively expensive, are far from
satisfactory and half of it has been
available since last spring, tho it
has been renewed recently. P.&G.
is not unaware, however, of the
value of the time period, Fridays
8-8:30, for the right kind of show,

Total $10-Million

Altogether with its new pur-
chases P.&G. will be  spending
about $10,000,000 yearly, minus
discounts, on nighttime TV. lts
evening video adverhising will be
50 strong and so econcentrated that
its competitors may be forced to
pour more money into the TV to
counterbalance the P.&G. sales
pitches.

For CBS-TV, the sale of the
three alternate half hours is sig-
nificant in that it brings to its night-
time networking operation a
powerhouse advertiser wlhm;{* busi-
ness is highly regarded. It also
provides insurance to the network
on the stubility and permuanence
of the commercial use of the time
slots involved.

NO REASONABLE
OFFER REFUSED

NEWYORK, Nov. 6. —
When ABC tosses a fancy
shindig for its current and
prospective  advertisers and
their ad apencies on Tuesday
(9) at the Plaza Hotel here, it
will use an attractive hunk of
non-ABC talent to entertain
the brass. Mindy Carson has
beefi set to warble for the
Madison Avenue crew. Altho
the web had no stanza for
Miss Carson at presstime, it's
known that there would be no
tears shed if one of the pro-
spective bankrollers wh:‘rp-ed
out a fountain pen and in-
sisted on pacting time for the
canary right then and there.

Plymouth Sour
On 'Boy’ Series

NEW YORK, Nov. 6.—Plymouth
is canvassing the packers to find a
replacement for “That’s My Boy."

e program is on CBS-TV Satur-
days, 10-10:30. After an auspi-
cious start, the Cy Howard pack-
| age has failed to sustain its early
rakings.

FPlymouth bought the show late
last spring and it did well for a
while, well enough to get a re-
newal. But against the opposition
this fall it has been disappointing,

N. W. Aver is the agency.

NEW YORK, Nov. 6.—Colgate
and its various acdvertising agen-
cies, badly confused over nighttime
video plans for next year, are
weighing the fate of several of its
current shows. The property get-
ting the most attention is the “Caol-

ate Comedy Hour” which, so far
this season, has been taking a
drubbing in the ratings from Ed
Sullivan's “Toast of the Town.”

The show devours bebween 30
and 40 per cent of the advertiser’s
total TV budget, so a decision must
be forthcoming as to its future be-
fore other plins can be made for
various ol its other programs. Its
eost is an estimated 335,000,000
annually.

The most radical suggestion to
the client has been for Colgate to
drop the prime hour of evening
time on NBC-TV and pour the
momey into spots. The agency rec-
ommending this advertising strat-

VAN VOLKENBURG OKA_Y
Lanza Fuss Over;

All's Quiet at CBS

NEW YORK, Nov. 6. — All is
peaches and cream now among the
top brass at CBS-TV with the
silencing of reports that web presi-
dent Jack Van Volkenburg planned
to resign. Van Volkenburg was
said to be going over to ABC-TV
as head of that operation, and
speculation already was centering
ahout his replacement, with Hub-
bell Roliinson, veepee in charge of
programing at CBS-TV, high on
the list mentioned.

It all began when Van Volken-
burg admitted to the press that
Mario Lanza’s voice on the first
Chrysler  spectacular was  taped
rather than live, This refuted a
previous press statement by West.
ern CBS-TV toppers that Lanza
wis doing the actual singing on
the show. and it set the stage for

ore than one red face at the web.
V Volkenburg asked that

corporate President Frunk Stanton
back him up in this situation or
Et_‘lse he would move elsewhere, Of
course, he was under fire from the
Pacific Coast CBS-TV execs whom
he had embarrassed.

The matter threatened to grow
to serious proportions when Dr.
Stanton intervened. A meeting was
arranged between Van Volkenburg
and the Westore topper, said to be
Harry Ackerman, veepee in charge
of its Hollywood program manu-
Factory. At that session the matter
was settled amicably, in favor of
the CBS-TV president.

At last reports, Lanza was war-
bling unconcernedly, and blissfully
maware of the near-upheaval for
which he was respansible due to
his gver-ambitious sweating off of

reducing spree, the tenor ex-
plained, which so weakened his

pre-recordings became necessary.,

|

vocal apparatus that the use of the | for the slot are “The Crusade

egy has pointed out in a study that

the client could practically " satu- |

rate the country with spots for the
amount of money being spent on
the "Comedy Hour.,” This school
of thinking also believes that the
hour Colgate sponsors on Sunday
is in ton competitive a position and
should be dropped for that reason.
May Split Time

Another suggestion has been
that Colgate split the hour in two,
and slot two separate half-hour
shows in the spot. Two shows,
some of the execs on the Colgate
account maintain, might give the
client twice the chance to reach
the viewers that it now has. Should
Colgate go for this idea, it might
very well use only a half-hour of
the 8-9 time period and buy an-
other half-hour during the week on
NBC-TV so that its advertising
would not be so concentrated.

ABC-TV, aware of Colgate’s
problem, has been making a pitch
for the business. It has reportedly
offered the advertiser three hours a
week on its network for the sume
price it is paying NBC-TV for the
Sunday show. Coelgate has gone
to CBS-TY and asked that web
what it has to offer. CBS-TV is
practically 5.R.0. during the eve-
ings and could not come up with
anvthing acceptable.

There are top execs at Colgate
‘n\'h{} I'Iq'.'i"n'i:' COmoe ﬂrﬂ'l.“'l‘{]. to lh{' hﬂ‘
lief that compared with its current
show, its “Comedy Hour” of last
seasan was a pretly gum:] value
anid thev can point to ratings to
prove it, The advertiser is now
considering whether it might not
be advisable to retum to the for-
mat. But even tho Martin and
Lewis are skedded for five shols
this vear, most of the comediang
who were Featured on the show
last season. such as Jimmy Du-
rante, onald O'Connor and others
are busy elsewhere, and it would
be difficult to recruit a new group
l}f fl]“ll} mMent. :

‘Strike It Rich’

Colgate is still considering
whether to eancel! “Strike It Rich”
on CB5-TV in spite of the fact

surplus suet. It was this drastic | that the nighttime giveaway show culty selling the

has upped its ratings recently. The
two film properties in the runnin

featuring Brian Keith,
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Colgate TV Shows in Jeopardy as
Sponsor Makes Plans for 1955-1956

‘die.,” A decision is due within two
“'E"{"l\:ﬁ, )

Colgate has also been ‘having
troubles with its two new daytime
shows on NBC-TV—-"Modern Ro-
mances’ and “Feather Your Nest.”
Both programs have gone consider-
ably over budget, especially the
first, and the agencies have been
trving to hold down eosts.

But the immediate problem is
the “Comedy Hour." Colgate is
making up its video budget for
1955. It must decide what is to be
done with that property before it
can know how and where to allot
money for TV next year.

‘DISNEYLAND'

New Show Gefs
30.3 Trendex
Rate for ABC

NEW YORK, Nov. 6.—-ABC-
TV’s "Disneyland” again all but
swept its competition into a corner
this week by racking up a 30.3
nine-city Trendex, which was 3.3
points more than the combined rat-
ings pulled in by the NBC and
CBS shows opposite.

The stanza, which premiered
last week with a 28.7 Trendex, is

aired Wednesday T7:30-8:30 p.m.
The second half hour is up against
“I Married Joan" on NBC and the
first hall of Arthur Godfrey om
CRBS,

The amount of mail pulled in
by the show on its opener tops
anything ABC has yet seen, ac-
cording to pmfram director Bob
Lewine, who played a major part
in ABC's huddles with Disney dut-
ing the production planning stages
on the stanza.

Two Columbia
Films Go to
‘Lux Video'

HOLLYWOOD, Nov. 8.—Levér
Brothers and J. Walter Thompson
today cracked another major studio
with the announcement that Co-
lumbia will release two properties
for telefilming on "Lux Video The-
ater” in December and January,
Earlier this week Warner Bros. re-
leasetd “Five-Star Final” for tele-
casting November 11, making threa
major studios from which Lux can
now obtain film stories. Negotia-
tions are also expected to begin in
the near future with Universal-In-
ternational.

This should quiet rumors that
Lux will move to New York, Com-
wall Jackson, vice-president of J.
Walter Thompson, declared, point-
ing out that Lux now has proper-
ties for shows running thru Janu.
ary, With three studios, Warner
Bros., Columbia and Paramount,
releasing properties, he said, the
major resistance seems to be
broken.

NEW YORK, Nov. 6. -CBS-TV
is working on a blueprint to re-
shuffle its programing on Tuesday
night. Key to the shift would be
the replacement of Red Skelton in
the 8-8:30 slot. The web is said to
be readying an unknown show to
move into the time period, where it
would do battle with the First half
of Milton Berle, Martha Baye or
Bob Hope, who take turns using
the 8-9 hour on NBC-TV.

Skelton, however, is considered

About Face for

‘Soldier Parade’

NEW YORK, Nov. 6.=If ABC-
TV doesn’t sell its Wednesday 9:30-

there’s a good chance it will put
“Soldier Parade” into that
on that date. The show recently
moved into the “Dr. LOQ” Sunday
nighttime slot, but it will have to

‘room for “What Goes On?”
‘stanza that Revlon will bankroll
starting November 28,

The web has been having diffi-
Wednesday 9:30-
' 10 p.nv. slot, but it hopes that the

g |hefty ratings “Disneyland™ has been
r | delivering one hour earlier will

and “Blon- ! help sell the open half-hour.

e ——————

CBS Shuffle Would
Bolster Tuesdays

to have the potential to get an
audience if he is given a better
time period. Where he will be
shifted is not known, but it will
not be in competition with another
comedian.

There is also likelv to be a shift
involving “Danger,” which is on at
9:30-10. This mystery series will
most likely go back to the 10-10:30
time slot where it was for many
vears before being moved up a half
hour in 1954,

“Life With Father,” now in the
10-10:30 spot, seems to be on its
way out. Both sponsors are un-
happy and the network is recon-
ciled to the fact that the property
hasn't drawn the viewers™ attention
in sufficient numbers. The web

period |

realizes that something must be

| 10 p.m. time slot by December 1, | done quickly to get CBS back into
ithi;l Tuesday night rating picture
- an

the programing brains are
working overtime,

Among shows being considered
for inclusion in the line-up is the

vacate on November 21 to make  new “Henry Aldrich”™ series, a pilot

the | of which is skedded to be shot

shortly in Hollywood by Ha

Kronman. Dﬂ'lerl;u under ﬁ}:ﬂsiﬂﬂﬁ
tion are “Escape” and “The Mighty
0,” with a decision expected next
week following conclugion of talks
between CBS president William S.
Paley and Coast veepee Hamy

Ackerman,

Y



www.americanradiohistory.com

F

=

e
==—==

"__NOVEMBER 13, 1954

THE BILLEOARD

TELEVISION 3

WASHINGTON BACKSTAGE

By BEN ATLAS
Chief, Washingion Buream

You can look for a sharp
change in signals in the Bricker
networks probe, but the green
light will stay on for the study.

Barring an adverse recount of
: this week’s election score, Sen.
Warren G. Magnuson (D,
Wash.) will replace Sen. John
W. Bricker (R., 0.) as head of
the Senate Interstate and For-
eign Commerce Committee, You
can figure it as certain that
Magnuson will keep the net-
works study going, tho therell
be a significant shift in pace,
emphasis and direction,

The Bricker subcommittee is
already in a post-election fer-
ment, Evidence of this hasu’t

uite reached the surface, but

. the staff is working under pres-
- sure of inevitable changes
caused by Tuesday’s balloting.

It's a foregone conclusion
that Senator Magnuson will
choose his own majority coun-
sel, replacing Bricker's Robert
F. Jones. However, it looks
probable that Magnuson may
invite {UHE':E to stay as minority
counsel, Jones, a former GOP
congressman from Ohio and an
ex-member of the Federal Com-
munications Commission, is on
leave from his private law prac-
tice to handle the Bricker in-
vestigation. Since legal talent
like that is none too common
an Hill committees, Magnuson
would probably be reluctant to
lose it.

As for Magnuson’s choice of

majority counsel, it's anvbody’s

- guess. Right now, the Demo-

cratic counsel on the subecom-

mittee is Harry Plotkin, former
FCC chief counsel.

In addition, there’s Nick Zap-
ple, communications expert on
the full committee, whose

| = Bricker subcommittee role is as

legal co-ordinator.

Election Results Point Up
Shifts in Networks Probe

This is an exceptional legal
array, both in size and quality.
There's some guesswork that
Magnuson might want to trim
it down,.

Magnuson is figured likely to
let the probe take on a general
tone without focusing on mo-
nopoly aspects, which Las been
Bricker’s chief interest.

One thing that's certain,
there'll be no letup in the sub-
committee’s work in the lame
duck period before Congress’
rearganization in January, even
tho Senator Bricker himself will
be out of the country much of
the balance of this year,

In the inner sanctum of
Bricker’s subcommittee, the
word is that a new hatch of
letters will go out to the major
TV and radio networks remind-
ing them to answer question-
naires which were sent to them
some days ago.

The Bricker staff is working
on preparations for a report
which it hopes to submit to the
full Senate Interstate and For-
eign  Commerce  Committee
sometime after the new Con-
gress  convenes.  That  report
will include an evaluation of
data which the staff is now try-
ing to gather from the networks.

What will be the direction
of the investigation in the new
Congress? The way it looks
now, the subcommittee will ex-
plore the whole issue of TV
allocations. How are those al-
locations being used? Are there
enough channels to go around?
Are there enough channels to
support the number of netwaorks
which now exist?

These are questions which
touch on a highly explosive
theme. The s:.&vcurnmil_tee is
likely to get some strong sug-
gestions from the Federal
Communications Commission as
well as the industry itself.
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NEVW YORK, Nov. 6.—The suc-
cess of an experiment by which a
hotel sold I:icgts to the public for
a closed circuit TV event may con-
ceivably lead to a full-scale effort
by a hotel chain to get into the
field in a big way. The hotel in-
volved was the Sheraton in Chi-
cago, which The Billboard has
learned exclusively, quietly tested
its pulling strength with a large-
screen offering at theater prices.

The event was the Notre Dame-
Michigan football game, which
was closed circuited on September
18 to several theaters in the Mid-

west by Box Office Television. It
was the first known attempt by a
hotel chain to open its portals to
F;f- paying public for big-screen

Event reportedly drew close to
500 people, who were advised by
a mailing piece that Sheraton sent
out to Notre Dame alumni living in
the area. Tix sold for $2.50. An
additional 200 people reported]
were turned away because of lac
of room. In addition to the admis-
sion fee, Sheraton picked up a
sizable amount on the ~ . of sand-

wiches, hot dogs and drinks.

To Closed

NEW YORK, Nov. 8.—The bur-
geoning closed cirenit TV inl:'lust!ﬁ
vas fattened further this week wit
the formation of two new closed
circuit firms, Telecom Systems, Inc,
and Colorvision Conferences, Ine,
Both firms are headed by Irvin
Sulds, who already operates Busi-
ness Television, Ine, BTI was
formed earlier this year but had
limited its activities to intra-plant
uses of the medium,

For all practical purposes, all
' three firms can be clussed as a
single entity, tho technically each
will he operating in a different
specialized sphere of the industry.

Telecom has been named exclu-
sive siles rep in the Northeast for a
new line of Capehart-Famsworth
closed circuit television equipment,
which includes a compact TV cam-
era, minitors and projection units.
Telecom will also sell General
Electric closed circuit color equip-

ment. Colorvision will produce
closed circuit color television
shows.

Sulds’ Position
Formation of the new firms puts
Sulds into position for a bid to take
on a leading role in the industry,
currently all but duopolized by
Theater Network Television and

UHF-VHF INTERMIXTURE

Bt. Louls 1 da
Hll‘:.ﬁ .ﬂ‘.lrl:l Bullding

Phone: CHestnut 1.0443

Washington 5, 1426 G 5t., N. W,
-:News Bureau, Ben A.'ilu
Phone: NAtional B-4740

Advertising Managers

----------------

A E R WA SRR J:-.- l- Lﬂﬂ:h.. ciﬁc[nﬂ.“
IdOOr . ..i.enia. Dan Collins, Mew York

Circulation Department "™

.-A- Bﬂﬂﬂ- N R R R RN TS C‘Iﬂ:Tﬂ.I'II"
Main Advertising and Circulation Offices
2160 Patterson 51., Cincinnati 22, OChio

address, should give ald as well as
new address. Fub-
lished weckly. Entered
Junc 4, 1687 at Posk

[ s
Office, Cincinnati,

B'casters Seek Change in
FCC Channel Assignments

WASHINGTON, Nov. 6—UHF
television broadcasters in Buffalo,
and Corpus Christi, Tex., peli-
tioned the Federal Communica-
tions Commission this week to
change its TV channel assignments
to eliminate UHF-VHF intermix-
ture in their areas. At the same
time the FCC turned down peti-
tions from UHF'ers in Madison,

Wis., and Peoria, 111, for similar
relief.  All petitioners claimed
UHF stations could not compete
successfully when one or two &HF
outlets are in the same market
ATea.

While KVDO, Channel 22, Cor-
pus Christi, wanted to avoid in-

termixture by preventing assign-
{Continued nng pngega]!],]

Sulds Adds 2 Orgs

Circuits

Box-Office Television. According
to Sulds, his firms are now pre-
pared to handle practically every
closed circuit assignment right up
to multi-city telecasts of entertain-
ment and industrial shows.

Before forming BTI, Sulds was
associated with TNT and before
that was with American Broadecast-
ing-Paramount Theaters as theater
TV exec.

Melvin Alpern has been named
mani.ger of the business television
department and Warren Smith has
been set as sales manager.

—

Hotel's Click With Big Screen;
TV Poses New Theater Threat

Sheraton's success on this one-
shot may lead it and other hotels
to compete with theaters in
the sphere of closed circuit enter-
tainment shows. It would mean a
new form of competitior to movie
houses. Hotels have already taken
away from theaters a lot ugclmed
circuit industrial business,

Five of the Sheraton hotels have
permanent installations of large
screen TV projection units. e
other hotels_bave utilized portable
small sereen equipment as needed,

Most of the closed circuit indus-
trial events booked into hotels to
date have been arranged by Box
Office Television, which has been
using portable equipment for that
purpose for many months. This
month, however, Theater Network
Television purchased 50 portable
units for hotel use from General
Precision Laboratories. TNT will
use the equipment for a 50-city
closed circuit telecast it is uttinﬂ
on November 23 for Cener
Motors.

Kaiser-Willys will follow up the
General Motors show with a simi-
lar closed circuit unveiling of its
new line on December The
Kaiser telecast will be heamed to
22 cities in the United States and
Canada, according to a statement
made in Wﬂﬁhiﬂftﬂn yesterday h?-
sales veepee Hickman Price Jr, It's
understood that BOTV is handling
the Kaiser-Willys show. -

TOA Execs See Theater
TV Solid Reinforcement

CHICAGO, Nov. 6.—Round 4
in the controversy of theater TV
and pay-as-you-see home TV got
under way this week at the
Theater Owners of America con-
vention at the Conrad Hilton Hotel
here. A joint statement was issued
by S. H. Fabian and Mitchell
Wolfson which read: “We have
repulsed the first big push of the
TV networks.”

Both, co-chairmen of the Theater
Television Committee, feel that the
TOA is on the verge of develop-
ments that forecast a ditferent
theater business than members

have ever known. Their report
stated that the home television field
had made no appreciable dent in
theater business and that the threat
had been curbed by better products

and new techniques.

The men claimed: “We have the
weapon for a powerful counter-
attack, but we are exceedingly slow
in developing its mighty potential,
For additional revenue and for re-
couping patrons taken from us by
the lure of free entertainment,

closed circuit TV is a reinforce-
(Continued on page 4)

Nov. 9 Sen. Hearing on
McConnaughey for FCC

WASHINGTON, Nov. 6.—The
Senate Interstate and Foreign
Commerce Committee will stage
an open hearing Tuesday (9) on
President Eisenhower’s nomination
of Federal Communications Com-

NEWS IN BRIEF

CBS-TV is revamping its “Moming Show”™ in an
effort to increase its programing value. Next week
French balladier Michel Allard will be moved into
the male vocalist slot on a trial basis. Elsa Maxwell
will join the show as a guest once each week, and
the orchestra will be augmented from three to eight
men. Bil and Cora Baird and their puppets have

been dropped.

The Federal Communications Commission
this week proposed a rule to permit Florida
Radiotelephone Stations to experiment in re-
laying television transmissions to Cuba.
Commission said it's looking toward eventual
international TV service between the two

countries,

The National Labor Relations Board this week
ordered the Elm City Broadeasting
which operates WNHC AM-FM-TV, New Haven,
Conn., to bargain collectively with the American
Federation of Television and Radio Artists, AFL.

The union had charged that the

Television Manufacturers’ Association. It

covers TV fundamentals, the three-gun and

one-gun color TV picture tubes and organiza-

tion of a typical color TV receiver.

Ralph L. Clark, an official of the Central In-
telligence Agency and a former FCC employee, has
been named as staff director for Pres.

wight D.

Eisenhower’s newly appointed cabinet committee

The

on telecommunications policy and organization. The
White House announced :ga

review governmental policies affecting telephone,
telegraph and radio communications, ﬁu

go into policies alfecting commercial U, 8. radio and

TV broadcasting.

it the committee will

t will not

Television receiver output chalked up a

Corporation,

broadecaster had

new monthly record in September according
to the Radio-Electronics-Television Manufac-
turers’ Association.
taled 947,796 units compared with the pre-
vious monthly high of 921,086 units produced
in December, 1952. TV set output for the

September’s output to-

mission Chairman George C. Me-
Connaughey.

In an unusual move necessitated
apparently by the election out-

come, President Eisenhower will
send MeConnaughey’s nomination
to the Senate on Monday (8) even
tho McConnaughey is already serv-
ing in his recess appointment on
the Commission.

Ironically, it was made possible
for the President to send the nomi-
nation to the Senate only because
the Senate will be in session to
vote on Sen. Joseph McCarthy's
(R., Wis,) censure. .f the Senate
had not scheduled this session, the

President would have had to await

the new Congress which will be
controlled by the Democrats. This
would have added a risk of his

nomination being wvetoed.

Expectations are that McCon-
naughey's nomination will go thru,
but there is always an outside
chance for an upset.

Sen. John Bricker (R., 0.), co-
ﬂmatm‘% with the White House,
scheduled the Tuesday meeting of
his committee to take up Me-
Ennnau%h s nomination, Bricker
said he had selected that date pri-
marily because he intends to.leave
on a tour of Australian atomic de-

3, 1879. Copyright 1954 by The

velopments.

McConnaughey was named to
succeed FCC Commissioner
George Sterling, who retired be-
cause of illness. MeConnaughey
is a Republican.

first nine months this year totaled 4,733,315
units compared with 5524,370 TV sets
turned out in the same period last year.
Radio output in the January-September
period this year was 7,042,442 compared

with 10,149,163 last year.

Oblo, under sct of interfered with, restrained and coerced employees

in the exercise of their bargaining rights,

A new booklet to be used with lectures
explainmg color TV to service technicians
has just been issued by the Radio-Electronics-

Blliboard Publishing Company, .

+ Bboard llllnrllhllﬂ'll"l '.I'lu:le.II the fmufﬁ;

magazine sales and advertizsing trends,

one year, $6.50, and Vend. the monthly
nluulm of automatic mer-

andising; one year, 8. «fgEe 19

Vel. 66 Mo, 46
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"WWW Aamericanr animhS s erees—m" -


www.americanradiohistory.com

TELEVISION

THE BILLBEOARD

TvB

Swings Into Action With

Treyz Appointment as Prexy

NEW YORK, Nov. 6. — The
naming this week of Oliver Treyz
as president of the Television Bur-
fau of Advertising was the first
sign that the industry’s ad bureau
Finally was ready to swing into ac-
tion. The TvB board, in announc-
ing the Treyz appointment here,
v as pleased about the prospect of
getting the Bureau under way
without any further delay.

Treyz' first chore will be the hir-
ing of three sales directors (for net-
work, spot and local) and a re-
search director, as well as a s
porting staff of between 10 and 20.
He will also have to find office
space here,

Meanwhile the entire boa:d is
launching & membership drive.
They expect to have 100 stations
signed by December 1, when Treyz
ofticially lakes office. A member-
ship of 175 stations would give the
bureau an operating budget of
£400,000 for the year beginning
December 1. Provisions for associ-
ate membership have still to be
worked out by the board. The by-

laws specify only station represen-

"10 Mil Color
Sefs by 1959’

HOLLYWOOD, Nov, 6.—A pre-
diction that 10 million color sets
will be in use by 1959 was made
this week by Fred Wile Jr.,, NBC
vice-president in charge of pro-
graming for the Western division.

NBC and RCA estimate that
there will be 350,000 color sets
in use by the end of 1955, he de-
clared. This will jump to two mil-
lion during 1956 and five million
during 1958, the figure doubling
in the next year.

NBC outlay for color programs
and facilities this yvear will top $14
million, he statc-t{

tatives as eligible. But it is ex-
pected that ultimately every [acet
of the TV industry will be invited.

3-Month Search

The three-man selection com-
mittee took three months to decide
on Treyz, who Thursday (4) re-
sipned as head of the ABC radio
network., He topped a field of 40
candidates,

One fact redounding to his favor
was said to be his youth. Trevz
is 36 years old, According to

Claire McCoullough. co-chairman |
UpP- 1 of the TvB board, it was felt that

since TV is still such a young in-
dustry, the burean needed a man
young enough to see it thru the
many developments still ahead.
There is no termination date to the
Treyz appointment. Also, McCoul-
lough said, they Hﬁured there was
much hard work ahead in just get-
ting TvB started.

Another fact in Treyz' favor was
that he is handy with facts and
figures. Before being named di-
rector of ABC radio, Treyz was
head of research and planning at
| ABC.

Dec. Report on

First Results

Of TV Audit Circulation Tests

WASHINGTON, Nov. 6.—=First
results of the TV industry’s new
audit circulation tests will be made
public by mid-December. This,
in effect, will be the formal start
of the TV industry’s counterpart
of newspaperdom’s “Audit Bureau
of Circulation.”

Active pre-testing of T\' circu-
lation audit and measurement plun
will begin within a week in homes
in a few communities. Direct re-
sults of pre-testing will be ready
for submission to ﬁ]E Nutional As-
sociation of Radio and Television
Broadeasters’ TV board of direc-
tors at its January meeting, it was
announced by Robert D. Swezey,
WDSU-TV, New Orleans, chair-
man of the Cirenlation Implemen-
tation Committee.

The pre-testing stage of TV cir-
culation measurement is being con-
ducted by the Alfred Politz Re-
search Organization of New York
City.

“In the pre-test stage,” Swezey
said, “The methodology develope
by Dr. Franklin Cawl of New
York, and approved by the re-
search subcommittee. chairmaned
by Hugh Beville, Nutionul Broad-
casting Company, New York, is

Fepresented i:l'r
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to be tested and the findings are
to be wverified against absolute
measurements of television wview-
ing recorded by meters attached
to television receivers in sample
homes."”

Swerey said it was necessary to
work with electronic manufacturers
and research liboratories to de-
velop and buy new types of meters
which would record on tape the
exact time during which a set is
in use and the rinnnels to which
it is tuned.

WHY NOT?

WBKB Does
Sales Pitch
OnOwnTime

CHICACGO, Nov. 6,—\WBKB, the
ABC outlet in Chicago, has come
up with a wmique way of selling
time, as well as impressing viewers
with reasons to watch the station’s
programing.

Sterling Quinlan, vice-president,
came up with the idea that news-
papers use their own media to sell
agencies, clients, merchandisers
and readers on why the paper is
the proper place to advertise. His
idea was to use some of the unsold
station time to sell prospects  on
reasons to advertise over the sta-
tion,

Quinlan will go on the air three
days for a half-hour each day and
will give a talk in conjunction with
a 26-page flop-over presentation.
About 55 per cent of the talk will
be aimed at the advertisers and 45
per cent aimed at viewers. This is
the first instance, as far as could be

selling hias been used by the me-
dium. The station is using 100-
line ads in the metropolitan dailies
announcing the dates on which
Quinlan will speak—November 6, §
and 11.

TOA Execs

® Continuwed from page 2

ment which can advance us to a
new era in the history of theaters.”

Concerning  references about
Zenith, Skiatrom and Telemaster,
all opposing theater TV, the re-
port stated, “Shonld the FCC give
these systems the green light it
would be an attempt to eliminate
the middle man. theater owners,
and encourage direct producer-to-
consumer buying of motion pic-
| tures on a vast scale.”

Home TV Threat

A eall for unity of action was
made by the men.

“This is just a shadow on the
TV horizon, but it is a grave threat
and discussions ure now under
way to erystallize exhibitor opin-
ion and mobilize against such de-

structive franchises,” the statement
continued.

The views are obviously those of
the committee headed by Fabian
and Wolfson, in co-operation with
other exhibitor organizations. Both
held that as soon as theaters could

determined, that this method of-

HAVE $50,000,
BUT NO STATION

DENVER, Colo., Nov. 6.—
A TV channel with more than
50 Crand in the till and no
station is a predicament school
officials here find themselves
in, after a fund-raising drive
failed by $200,000 to gain the
necessary funds for operation
of the Rocky Mountain area’s
first educational TV station.

First allotted Channel 8
two and a half years ago for
educational TV purposes, the
Denver School Board has
tried, unsuccessfully to date,
to worl: out an agreeable fi-
nancing program for the sta-
tion, even though the Ford
Foundation has extended the
length of time on its offer of
$100,000.

Publie subscription ac-
counted for the $530,000 al-
ready raised but school offi-
cials are in a quandary about
how to return the money if
educational TV plans are
abandoned or how to raise the
additional money and keep
ahead of the financial wolf
dogging so many TV station:=.
FCC has extended CP dead-

line until next March 1, 1935.

RESTLESS
PEOPLE

ABC-TV network's Central divi-
sion, Chicago, has been upped to
director of the division. Vernon
has been with ABC since 1942, at
which time he started as research
manager. . ., . David H, Halpem,
Knickerbocker Beer account topper
at the Biow Company, has Eeen
promoted to vice-president. . .,
The annual awards dinner for the
Advertising Industry and Allied
Fields, will take place at the Wal-
dorf-Astoria Hotel, New York, on
November 11. . . . Dean Bafford
has left WEKNB-TV, Hartford,
Conn., to join WTVP, Decatur, Ill.,
as promotion director and regional
account exec.

Vice-President Richard Nixon

rsonally called the NBC-TV
Jlection Headquarters in New
York to compliment NBC News for
“The finest election coverage 1
have ever seen.” . ., . Honorary
membership in the National Asso-
ciation of Educational Broadcast-
ers has been bestowed wupon
Judith Waller, director of public
affairs and education of NBC's
Central division. . . . Wayne R,
Wolfert, former stage manager and
producer for Station WHAS-TV,
Louisville, has joined the staff of
Crosley Broadcasting as a producer
and scenic designing topper. . . .
Ruth L. Ackerman has left Eleanor
Lambert, Inc., after a seven-year
stint to join Robert §. Taplinger
& Associates in an executive
capacity.

Intermixture

® Continued from page 2

ment of a VHF outlet to its area,
WBUF-TV, Channel 17, Buffalo,
sought to have its asi:-;igi;nmEnt
changed to a VHF channel.
WBUF-TV claimed that it had lost
$32,000 the first month after a
second VHF station went on the
air in the Buffalo-Niagara Falls
area and that it “must go off the
air or face ruinous losses.,” The
station stated its losses came from
cancellution of network affiliation
contracts with ABC and DuMont,
and drops both in national spot
and local advertising,

In the other actions, the FCC
turned down petitions of WEKOW-
TV, Channel 27, Madison, and
WEEK-TV, Channel 43, and
WTVH-TV, Channel 19, both in
Peoria, seeking to prevent com-
mercial UHF-VHF intermixture in
their areas by switching educa-
tional TV channel assignments,

enlarge seating capacity to a point
whe-rg au{liengces IhWﬂuld bcwhig
enough to make programing practi-
cal, it would enable agents to offer
the bigger attractions more money
than could be offered by any
other medium.

+=rrrerr=anradiohistbry ¢om
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BAR BEER

WNHC Bans
Commercial

Drink Shots

HARTFORD, Nov. 8.—Connect-
icut’s  first  television station—
WNHC-TV, New Haven-—has dis-
closed it will bar all alecoholic bev-
erage commercials in which the
product is shown being consumed,
as of December 31. Action is be-
lieved to be initial stand on the
long-controversial matter in the
U. 5

Ed C. Obrist, station manager,
notifying the advertising depart-
ment, said: “We believe there are
reasonable grounds for eriticism
when teen-agers are exposed to
scenes depicting the pleasure and
satisfactions of consuming alcoholic
beverages,

“And since we contend that such
products can be sold by television
effectively without such demon-
strations we urge that you apprise
all agencies and advertisers of our

-decision not to accept drinking

scenes after the above-mentioned
date. This provides ample time in
which clients mav conform, if they
wish to do so, and without undue
haste or expense.”

KITV fo Drop
Richman Show

-HOLLYWOOD, Nov. 8. —The
ill-starred “Harry Richman Show,”
an exneriment in high-cost live
programing by KTTV, will go off
the airwaves next week., Station

-l execs say they are not renewing

the original six-week contract.

The show pulled a high ratin
on its premiere but plumme
badly thereafter. Unable to find
a sponsor and with none in sight,
the station reportedly went some
$20,000 in the red on the show.
Other troubles piled up and the
telecast had to be moved from the
Moulin Rouge stage to a KTTV
studio.

Richman, together with pack-
agers Sam Howard anu Leo Turtle-
dove, is attempting to find some-
one to film the show, but chances
that a telepic series will be made
appear slim at the moment,

French Actors in
Strike Over Pay

LONDON, Nov., 6.—=The strike
of French radio and TV actors
which began in Paris this week is
reported to have commenced on
the issue of pay.

Small-part players in France get
around $12, leading actors
tween $21 and $25 for all per-
formances under an hour. For this
sum thev participate in three re-
hearsals,

3 REGIONAL OFFICES |
UNDER 1 OWNERSHIP

provi EXCLUSIVE MNA-
TIONAL CRASS ROOTS COV-
ERACE of newspapers, daily and I
woekly: astional comyumer and
business publications and liter-
ally every periodical om your
schaduale.

Write or phone for

complete detoils

o

157 Chambers Sireed
Mow York 7, N Y.
BArclay 7-2094
104 Wexl Linwood Bivd
Kansas Cily, Me,

715 Harrison Streef

Topeka, Kantaz

FILM

Large Sound Film Studie In New
York., Cotting rooms avallable on
sub-lease at 00 par mu#ﬂl. HNear

subway and bus line,
Squars. Inguire

BOX 961
The Billboard, 1564 Brosdwey

New York 3, M. Y
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President, Americon Broadcasting-Faramount Theatres, Int.,

and United Cerebral Palsy Association

John Mitchell
Ardien Rodner

VIRGINIA GRAHAM

PRODUCTION COMMITTEE

ROBERT M. WEITMAN, Honorary Producer

Bill Balaban
Gordon Kunz

Edith Adams
Joey Adams
AFM Lecal BOZ

American Broadcast-
ing Company

DIRECTORS
Bill Balaban
Tam DaVia
Lovis Velpicelli
Lee Davis
Roger Shope
Bill Beal

Bill Dodson

ASSOCIATE DIRECTORS
Jehn Yince

Robert Harlon

Robert Sweeney

Fritz Lamonit

STAGE MAMNAGERS
Freeman Hommond

Fetar Malnar

Bill Kelly

Marvin Bader

Frank Cannatare

Sidney Andrews
PRODUCTION MAMNAGER
Gerden Kunz

ASST. PROD. MGR.
Denniz Moran
PRODUCTION ASST.:
Don Degenhardt

SCENIC DESIGNER
Bevloh Fronkel
GRAPHIC ARTISTS
GUARDS

GUEST RELATIONS
MAKE-UP PERSONNMNEL
MATRONS

OFFICE PERSONNEL
OPERATIONS & MUSIC

CLEARANCE DEPTS.
PORTERS
WARDROBE WOMAN
OTHER PERSONNEL
Jdoe Bush
DeWard Jones
Ralph Nerman
Jor Spagnola
Fronk Yengnoni

L

Lovrie Anders

Jan Arden

Toni Arden

Russell Arms

Mr. Ballantine

Columbia Broodcasting
_System

Count Basie Orch,

Janetl Blair

Archie Bleyer

Martin Bleck

Boan Amere Orch,

Shirley Booth

Lioyd Bridges

Geroldine Brooks

Ted Brown

Rudy Cordenas

Thelma Carpenter

Ray Charles Chorus

Chordeites

Bone Clork

Betty Clooney

Al Collins

Conover Models

Ralph Cooper

Jill Corey

Cerny the Clown

Jerome Courtlond

Beity Cox

Mancy Craig

DENNIS JAMES

s chidad
F oty eyt e,
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Gleric De Hoven

Poul Duke

Dumont Televivion
Meliwork

Estralita & Roul

Fire Dept., NYC

Ralph Flanogon Orch.

Art Ford

Fether Potrick Frowley

Estty Furness

Tommy Furlado

Eva Gobor

Georgio Gibbs

MARIA RIVA

R
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Hermione Gingeld
Eydie Garme
Ronnie Groham
Paul Gray

lolly Gene
Juonita Holl
Carol Haney
Hamilton Trie
Don Hostings
Gobby Hoye:
Richard Hayes
Richard Hayman
Lenny Hoyton

{Once again we thank you for 35“,369 Pledged

On behalf of the tens of thousands of Cerebral Palsied Children and Adults of
the greater New York area, we extend our heartfelt thanks and appreciatien to
Mr. Bernard Baruch and the many others who helped make the 17-hour fourth
annual ""Celebrity Parade for Cerebral Palsy,” Saturday, October 23rd-Sunday,
October 24th, the success that it was.

PERRY COMO

JANE PICKENS

TALENT COMMITTEE

HARRY ANGER, Chairman

Harry Levine
Irving Chezar
Lenny Ditson

Lou Leslie
Joe Sully
Moe Gale

Ray Horrell
Harry Romm
Aaron Steiner

Ed Herlihy

Eddie Heywood

Lena Horne

Kim Hunfer

IATSE

Eddie Joost

Sommy Kaye

Al Kelly

HNick Kenny

Lenny Kent

King Bros.

Ernie Kovacs

Rev. Virginia Kreyer

Bill Lowrence

Sreve Lowrence

S. D. Leidesderf & Co.

Jock E. Leenard

Lile

Ambossador Ben Limb

Mr. & Mrs. Leonard Lyons

Tex B Jinx McCrary

Maggi McNellia

Modcaps

Roy Malone

Mombo Jeis

Cloire Monn

Mortin Bros.

Morrewbane

Fot Meikle

Merry Mailman

HNorma Miller Dancers

Dickie Moore

Gary Morfen

Kethryn Murray

Mutval Breodcasting
System

Bess Myerson

MABET

National Breadcasting Co.

5th Anniversary Party for United Cerebral Palsy
REFRESHMENT COMMITTEE—MRS. JACK GODDARD, Chairman
REFRESHMENTS DONATED BY:

Inc.; Stoge Delicolessen, Stouffers, Student Life—C.C.N.Y. Uptown, Tip Toe Inn, _
Vesuvio Restourant, Yirginion Restaurant, Word !ul::irl.g Company, Warwick Drug Store, Whippenpoof Restaurant, White Turkey, The Wivel, Yorkville Poper
Co., Zion Kosher Meat Co.; Hotel and Club Employees’ Union, Local &, AFL; Lumar Restourant, Lorry‘s Wines ond Liquors.

Jimmy MNelion
Beb Olin

Jay Owens

Patti Page

Janis Paige

Brad F!‘li“ﬁu
Fletcher Peck
Police Dept., NYC
Stanley Prager
Roger Price

John Roitt
Rigoletto Bros.
Rasemarie
Darethy Sarncff
Hozel Scott
Rabbi Samuel Segol
Dick Shown

Herb Shriner

Bill Silbert
George Skinner
Jeff Sparks

Bilf Srern

Horvey Stene
Barry Sullivons
Les Sullivan
Maxine Sullivan
Tele-Q

Theater Authority
Jerry Vale

Bobby Won
Captain Video
Billy Vine

Mike & Buff Wallace
Josh White

Poul Whitemaon
Law Wills Jr.
Gane “"nn&]ini
Jim Wyler

Henny Youngmon

. . . And, a special thank you to Gordon Gray, WOR, WOR-TYV and Ray Heatherton for the Special

A.AA. Chair ond Table Renial, A & P Coffee, Adler Milk, Admiral Restaurant, Al & Dick’s Steak House, Amold Bokeries, Athens Chop House, B & G Foods,
Baker Mustard Mills, Beechnut Coffee, Bertolotti Restouront, Bond Breod, Borden Farm Products, Brass Reil, C & L Restouront ond Grill, Capri Restourant,
Captain Post Pickle Company, Carnegie Restourant, Chondler's Restourant, Charles French Restourant, Coca-Cola, Consolidoted Loundries, Cookies Restaurant,
Danny's Hide-a-Way, Dinty Moors, Domine Sugar, Doughnut Corperation of America, Dover Dalicatessen & Caterers, Dubrow’'s Restourant, Dunhall's Res-
taurant, Duval French lce Cream, Ehler's Coffee, Fink's Bread, Ruby Foo's, Gallagher's Restaurant, General Electric Applionce Co., Gillies Coffes; Gold Medal
Farms, Inc.; Gristede’ Bros., Hanson's Chemists, Haven Restaurant, Headgquarters Restaurant, Hebrew MNotional Kosher Delicatessen, Hickery House, Horn
and Hardort, Hutton's Restouront, ldeal Luncheonette, Isbrandisen Coffee, Jockson’s Steck House, Howard Johnson, Kolz's Delicatessen, Knoll Creek Dairy Co.,
Krasdele's Food Ce., Lamport House-Bernard Baruch School of Business Administration of C. C. N. Y., lenox LuncheoneHe, Leonord Boking Ce., Levenson's
Caterers, Lilliana’s, Lindy's, Longchamp’s, Llouise Restauront, Luchow's Restourant, Lucky S5trike Cigarettes, Major's Cabin Grill, Maoxwell House Coffes,
McGinnis Broadway Restaurant, Monroe House Plan of Poee College, Nestle's Chocolate and Coffee Co., Old Dutch Coffee, Old Gold Cigarettes, Bab Olin's
Restaurant, Paulmar Tronsportation, Pechter’'s Rye Bread, The Penquin and Leslie House, Pepsi-Cole Compeny, Penthouss Club, Powerhouse Candy, Premier
Food Products Co., R. K. Boking Compeony, R.O.T.C. of C.C.N.Y,, John Reber Boking Corp., Red Coach Grill, Red Cross Conteen, Reuben's Restaurant, Sara
Reich Luncheonete, Sardi's, Savarin Coffee, Schroffi's, Mox Schwartz, Service Delicatessen, Sheffield Farms Co., Louvis G. Siegel, Snow Crop; Hertense Spier,

Traveltone Radie, Turf ond Dempsey Restouranis, United Pickle Compeny,
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- Late

By GENE PLOTNIK

NEW YORK, Nov. 6. — Late
night feature films are giving NBC-
TV's “Tonight” a rougl fight for
ratings, according to a study made
of American Research Bureau rat-
ing reports for October.

Compared with the first half
hour of the Steve Allen frolic,
WCBS-TV's “Late Show”™ here in
New York drew the larger audi-
ence four out of the five nights.

In Chicago, WGN-TV's several
feature shows swamped the net-
work program every night, in a rat-
ing comparison of the 11 to 11:30
segments.

In the other six cities checked,
the movie shows were generally
holding their own against the Allen

Brubeck Signs
Milestone Pact

HOLLYWOOD, Nov. 6.—Mile-
stone Productions, Ine,, independ-
ent television production company,
has Si%lﬂd Columbia Records’ jazz
rage, Dave Brubeck, to a contract,
projecting a television series on
Brubeck’s style of jazz.

Brubeck and his combo are to
be featured in the filmed series in
a format designed “to bring .n
understanding of contemporary
jazz to the peneral public,” ac-
cording to Milestone President Lou
Cartner,

First release is to cover a series

of jazz using the American uni
versity as a background.

3,046 Features in
Video Distribution

NEW YORK, Nov, 8.—There are
now a total of 3,048 feature films
and 992 Westerns in TV distribu-
tion, according to the latest publi-
cation of Broadcast Imformation
Bureau. The new directory, which
is subtitled "TV Feature Film, Oc-

tober, 1954." notes that over 500

titles listed in previous editions
have now been taken out of TV,
mostly because of poor quality,

Pix Give NBC “Tonight’
Tough Fight for Its Ratings

attack, winning a night here and the period rated. These were Cin-

losing a night there.

The difference appeared to be in
the quality and name value of the
individual feature. But the rating
difference usually amounted to
only a few points, sometimes s0
few that no winner could right-
fullv be declared in view of the
margin of error that exists in any
rating,

The check was made of the first
dozen ARB reports issued for Oc-
tober. In four of those cities, “To-
night” was not booked at all during

Canada Dry in
Programing
Switch-Over

NEW YORK, Nov. 6.—Canada
Dry, which this year is using the
“Annie Oakley” film series as the
main focus of its video advertising
push, will switch to a combination
of live and film sponsorship for
1955. The soft drink purveyor will
surrender altermate week sponsor-
ship of the Western series in 1953.
TV Time Popcorn bought the show
from the CBS-TV Film Division
for alternate week sponsorship on a
national spot basis.

Canada Dry instead will now
buy the same show on a city-by-
city basis, already firming up five
markets and recommending to its
distributors that they pick up an
additional 25 cities. The deci&iunl
to buy, however, remains with the
local bottlers since they will Fu}'
the full tab. Canada Dry lost
“Annie Qukley” because it was un-
able to commit itself quickly
enough after the end of its current
conlract for the show, which runs
to December 31. CBS-TV Film
Sales felt such a commitment way
necessary in the early part of the
summer.

Cunada Dry is offering local bot-
tlers an alternative. It has the rights
to a video wversion of “True or
False,” the old radic property]|
which will be sponsored locally I:ryE
bottlers here. A sample script of |
the show will be fumished to each |
local bottler so that he can use it
with local personalities on local
outlets,

=

Guild, Vitapix Hire
Top Caliber Execs

NEW YORK, Nov. 6. — The
Guild-Vitapix combine continued
along the expansion trail by adding
several execs of network caliber in
preparation for the all-out lpl_lsh
that is expected to begin shortly.

Joining : Guild Films will be
David Savage who will take over
the newly created spot of director
of station relations for the film syn-
dication firm. Savage comes to
Cuild from NBC, where he was
director of film procurment. Pre-
vious to his NBC post he wag head
of feature film buying and pro-
graming for the CBS network and
created its “Late” and "Early” show
patterns.

Hired by Vitpix was Robert K.
(Bob) Richards who will act as a

Prep Keenan
Wynn Pilot

HOLLYWOOD, Nov. 6.—Prepa-
rations for shooting of a pilot that
will mark Keenan Wynn's entry
into the tele series field are being
made by Ted Ashley & Associates.
Bill Manhoff has scripted the show
from an idea by Don n, NBC
reportedly is intere in the prop-
erty, tentatively titled "How Now,
Brownr"”

consultant to help co-ordinate de-
tails of the Vitnﬁi.’c national set-up
with Guild. Richards’ last industry
post before joining Vitapix was
with the National Association of
Radio and Television Broadcasters,
where he was administrative vee-
pee before leaving recently to set

up his own public relations firm.

cinnati, Boston, Philadelphia and
Los Angeles.

In most cases the check was
made in the 11:30-midnight slot,
which is the live show’s E’rst half
hour in the Eastern time zone. But
in some instances, as indicated,
other segments were compareg
where the time difference or pro-
graming situation warranted,

The contest city by city came
out as follows:

New York: It was t:ght across
the board, but the “Late Show”
drew the higher Figure four out of
five. “Tonight” won Thursday, the
first day of the ARB's sirvey week,
with 6.3 against 4.5 for the movie.
Friday, "Tonight” again hit 6.3,
but “Late Show” moved up to 6.6,
which is not enough to mean a
definite win. The next Friday, the
movie was a clear winner with 7.2
as against 4.3. On Tuesday and
Wednesday, “Late Show” was tops
with 5.1 and 5.5 as against NBC's
3.9 and 4.5 respectively.

Washington: “Toni iﬂ" had only
spotty competition from [feature

{Continyed on page 4)

Form Beloin,
Bare Firm to

Shoot ‘H'wood’

HOLLYWOOD, Nov. 6.—Pali-
sades Productions was formed here
this week by Ed Beloin and Rich-
ard Bare to produce a 39-segment
TV series for Toni to replace “Place
the Face” on NBC. Shooting on
the ImJﬁmm, tentatively titled “Go-
ing Hollywood,” will begin on the
Hal Roach lot November 28.

The show, which will be aired
starting January 1, is the substitute
for the Clandette Colbert starrer
which fell thru when Miss Colbert
refused to appear in Toni com-
mercials,

Cass Daley has becn signed for
one of the leads in the series which |
will feature a backstage Hollywood
format. Beloin will produce and
Bare direct.

Lum ‘n’ Abner
Go to Telepix

HOLLYWOQOD, Nov. 6.-Film-
ing of fill-in scenes for a Lum 'n’
A.hm’:r' f_ﬂmﬂd}" ﬂ.d\'f‘ﬂtl'lI'E" SEries en-
titled “Lum n' Abner Abroad” is
expected to begin at Nassour Stu-
dios within two weeks., Back-
ground shots and some other ma-
terial has been lensed in Monte
Carlo, Venice, and Zagreb by
Chester Lauck and Norris Coff
during the past bwo months.

Foarmat ealls for Lum 'n" Abner
to win a trip overseas, then get
themselves involved in wvarious
scrapes. The show marks the

comics entry into the teletilm field.

THE BILLBOARD SCOREBOARD

* Jop 25 Non-Network Vidfilms

and Their Pulse Multi-Market Ratings

This monthl; teature of The Billboard's TV Film department shows the relative
standing of the 25 top-rated TV Film series sold on a regional or national-spot
basis. The Average Rating is based on the raling scored by each show in the 12
basic markets studied monthly by The Pluse, which mirkets accounts for the bulk of
U. 5. set circulation. Each market is weighted in proportion to its TV popalation.

For additional information on audience size and coverage please consull The
Pulse, Inc., 15 West 46th Street, Mew York.

Arg.

Rank !-:t.
Order Thle & DHstribuio~ of Series Rig.
L e Badge T14-{NBCG Film)...oouiivissiveess 18.2
B RN Wild Bill Hickok (Flamingo Films)......... 16.3
;. I City Detective (MCA-TV) . .. oo vvnrnrnnars 16.1
Biisaaiais I Led Three Lives (Ziv-TV)...0vvenennnns 15.7
B5...eeey.-Mr. District Attorney (Ziv-TV).......00..- 14.0
B cRucket Squad (ABC Film).. . vveennnnn.. 14.0
Tiesesas..BEversharp Theater - (Eversharp)............133
TevewnaneWaterfront (UTP). .o vt ie i iiiinnanneenns 3.3
|- N Liberace (Cuild Films)......o0vvvveivrn- 13.0
10, dsnnn Kit Carson {(Coca-Cola).....0ocensrevervas 12.7
1 I D Superman (Ilamingo Films). ... ..o ooen.n. 12.2
i i S Amos n’ Andy (CBS Film).................118
13..... .o« Death Valley Days (Pacific Borax)......... 11,7
|- T favorite Story (Ziv-TV). ... ... ..o o.n. 1.7
;AR Cowboy G-Men (Flumingo Films)..,...,... 11.6
Lo aniin Foreign Intrigue (Sncldon Rewynolds)........l11.8
1 AR Ciseo. id [ZIV-TV) e oo viuwavumpewan vossiss s 11.4
¢ - TSR Famous Plavhouse (MCA-TV). ..o vviiivans 10.9
19.. .vnnee Anunie Oukley (CBS Film)................. 10.6
) A Terrv and the Pirates (Official Films)...... 0.8
Bty i e Hopalong Cassidy (NBC Film)............ 9.6
23 ceesessIm the Law (MCA-TV).. i iinsnnnnnsan 9.5
£, TR Cene Auntry (CBS Film). ....civvunnasennss 9.4
.2 Boston Blickie (Ziv-TV)....coiiiinsniinns 9.3
145 PR Lonme Woll (UTP). .. ecvsvanssnssnsssnana 9.1

PEDDLING FRENCH PICTURES

Seek Distributor for

Dubbed Fi

NEW YORK, Nov. 6.—There is
a deal available for a group of top-
notch French pictures for any TV
distributor in the mood to peddle

dubbed films. Stution WPIX here
has gone right to the scurce to get
“Beauty and the Beast,” the [ean
Cocteau masterpiece, for booking
on its “First Show” next week.

There are a minimum of 26 pic-
tures in the package, with another
13 also available. The group in-
cludes such stars as Maurice Che-
valier, Marlene Dietrich, Jean Ga-
bin, Raimu, Fernandel and Louis
Jouvet.

The American rights are held by
the Wall Street brokerage firm of
Osterman & Hunter, which bought
them from Robert Valaise in
Frunce. A number of the pictures

Im Package

are now in the process of being
dubbed. The price tag is said to
be such that TV distribution could
prove profitable,

In addition to “Beauly” the
package includes "The Room Up-
stairs” with Miss Dietrich and Ga-
bin, “Manon” with Cecile Aubrey,
“The Etermal Huosband” with
Raimu, “The Lower Depths” with
Gabin and Jouvet and directed by
Jean BRenoir, Emile Zola’s "Passion-
elle,” Sacha Guitry's “Private Life
of an Actor,” “Mr. Orchid” with
Noel Noel, “The Queen’s Lover”
with Dannielle Darrieux and Jean
Mirais, “The Thief” with Michel
Simon, “Hobges in Paradise” with
Raimu and Fernandel, “Lucretia
‘Borgia” with Edwige Feuilleur,
“Monelle” with Jouvet, and Coc-
teau’s “Orpheus.’

British Plan Defense

Vs. U. S. Pix Inroads

LONDON, Now, 6. —British pro-
ducers, still smarting from the way
Hollyweod scooped the cream of
the world’s motion picture business,
are huddling on a scheme to see
the same doesn’t happen to the TV
film industry, The basis of the idea

HYMAN EXPANSION REPORT

Associated Makes Major Move
Into Dubbed Feature Film Field

NEW YORK, Nov. 6.—Associ-
ated Artists Productions this week
was reported to be making a major
venture into dubbed feature Ffilms,
the first of any magnitude since
Jules Weill .formed Fortune Fea-
tures last year for the distribution
of Italian pictures. Eliot Hyman,
Er_eﬁi&ent of Associated, is said to

ave made a deal for 83 Spanish
ictures plus another 40 made in
est Germany,

Meanwhile, Hyman was further
reported to be negotiating for the
foreign TV rights to 199 Mono-
gram pictures. Associated has set
up a separate foreign department ;
for both TV and theatrical sales. It

203 feature films.
the 12 Sherlock Holmes, the 12‘

is headed by Norman Katez, for-
merly of Discina International
Films.

Also, Associated is taking over
the 13-episode “Ethel Barrymore
Theater™ and the 39-episode
“Douglas Fairbanks Presents” for-
merly handled by Interstate Tele-
vision, Associated, in addition, will
distribute the new 39 Fairbanks

shows now in productior. in Eng-
land.

203 Features
The acquisition of the 123 for-
eign pictures would give the re-

cently formed firm a total roster of |
This includes

www americanradiohistorv com ==

classics and the recently gathere
56-picture package headed by “Al-
giers,” of which 24 are first going
into theatrical distribution. The
firm’s domestic theatrical sales are
being handled by Jacques Kopf-
stein, former vice-president of Al-
lantic Television and Astor Pic-
tures.

The deuls for the Monogram fea-
tures and the Interstate series are
ﬁi]viug rise to speculation of bigger
things to come for Associated along
these lines.

Interstate is the TV subsidiary
of Allied Artists, which is the new
title of Moonogram. Hyman owns a

{Confinued om page §8)

is to set up a tariff-free TV film
pool among the British Common-
wealth nations to enable the coun-
tries involved to buy each other’s
| best programs at competitive rates.

The man behind the plan is
C. G. Serimgeour, chairman of
Australia’s Associated TV, who
flew to London to talk it over.
While not intending a blanket boy-
cott on American prograns, pro-
ducers here are alive to the fact
that the years of vidlilm product
stockpiled in the States are a very
potent threat to their native pix.
The same fear has been expressed
here by Actors’ Equity and other
LI LTS

| Altho the government dodged
the complex technical problems of
writing a quota scheme into the
new Independent Television Au-
| thority’s commercial TV charter, it
is known to be sympathetic to the
scheme outlined by Secrimgeour.
But whatever the outcome of talks
now being held in London on this
subject, there should be a good
secondary market for a limited
number of American TV films hece
when commercial TV starts rolling
next August.
Open Colfers
An example of the way even the
BBC-TV's coffers are being pried
(Continued om page §)
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LANTZ CARTOONS

Ezzes Denies
MPTV Bought

~Video Rights

NEW YORK, Nov. 6. — Erwin
Ezzes, sales director of Motion Pic-
tures for Television, this week de-
nied that the firm had acquived
the TV rights to 179 cartoons pro-
duced by Walter Lantz for Univer-
sal Pictures in the 19305 This
was in reference to the reports that
came out of Hollvwood this week
that KNXT there had bought such
a package from MPTV.

In Hollywood, meanwhile, a
spokesman for Universal said he

idn’t know anything about such a
deal, ask Lantz. Lantz said he
knew mothing about it, ask
Universal.

Ezzes mentioned that he had
discussed the possibility of getting
these cartoons with his sales staff,
and that apparently somebody or
other had jumped tilf.' gumn.

There are only about 1,000 car-
toons in TV altogether, and they
have done a land-office business
for vears. Virtually every station
uses them in their local kiddie
shows, and have been dying to get
more.

Over the past couple of weeks
rumors have been flying around the
trade here that a couple of major
companies’ cartoons were about to
break into TV. But as vet no such
dea. has been made final.

Public Cool
To Tint, Says
Telecensus

HOLLYWOOD, Nov. 8.—Most
TV set owners still don’t care one
wiy or another about color TV de-
spite the gigantic campaign being
put on by the nets, according to the

semi-annual Tele-Census report re-
leased this week. e

Only 29.8 per cent of persons
questioned replied that they were
more eager to have a color set now
than last year, while 60.8 per cent
answered in the negative,

A surprising finding was that
24.4 per cent of viewers attended
movies less this year than last,
while 16 per cent reported an in-
crease, 58.7 per cent said they
would pay $1 to see first-run
maovies on TV screens, while 35 per
cent said they would not. If the
price were the same, 59.4 per cent
declared they would prefer watch-
ing movies at home while 16.9
chose the theater,

A total of 65.2 per cent reported
that there is conflict occasionally
or often about the choice of pro-
gram to be watched. Only 30.8
per cent :aid they view TV three
hours or more, which appears to be
a considerable drop in length of
time from previous years,

AIR EXPRESS CO.
KNOWS ITS TV

NEW YORK, Nov. G.—Air
Express knows more about
syndicated film than almost
anybody, A full-page ad it
had in national magazines in-
cluding Time this week told of
its handling of “Badge 714"
for the NBC Film Division.
The ad was interlarded with
trade terms such as “re-run,”
“hottest syndication property
in the industry” and “bicy-
cling.” such as are rarely if
ever found in consumer publi-
cations. In fact, Air Express’
copy showed a belter grasp of
TV than many magazines in
which the ad appeared, some
of which rarely are able to
tell the difference between a
network show and anything
else.

S. F. Brew Co.
Buys MCA's
"Telesports'

NEW YORK, Nov. 8. — The
Lucky Lager Brewing Company, of
San Francisco, 15 making its debut
in TV sponsorship with “Tele-
sports Digest,” which it has just
bought from MCA-TV. The beer
company will ride the show in 39
markets over the nine westernmost
States, Alaska and Hawaii begin-
ning January 1. In this spread, the
half-hour weekly show will go un-
der the title, "Lucl:y Lager Sports
time.”

MCA-TV has been working out
the deal with Eugene Selvage,
president of Lucky Lager, and Burt
Granicker, of MecCann-Erickson’s
San Francisco office for the past
couple of months, The deal is for
26 weeks, with options for three
years,

Tel Ra Productions of Philadel-
phia produces the show year
round. This vear it served as sum-
mer replacement for the “Gillette

Cavalcade of Sports” on NBC-TV.

ZIV TO TOP THEM ALL
ON GIANT CANTOR PUSH

With 53G Per Show, Firm to Go
All-Out to Sell: 76 on Sales Staff

NEW YORK, Nov. 6.—Having
wrapped up three regional beer
saies of its mew “Eddie Cantor
Comedy Theater,” Ziv-TV was this
week set to begin what looks like
the most lavish single syndication
venture in the history of the
business. T

Ziv officials are referring to the
Cantor show as their “$9,000,000
gamble.” That's the amount writ-
ten into the deal with Cantor, by
which he will make 39 films a
vear for seven years.

According to John Sinn, presi-
dent of Ziv, the budget per show
will average $53,000. Even if an

individual segment falls $10,000
below that, it is still the most ex-
pensive show ever to go into syndi-
=ation.

Sinn freely admits that the
“Eddie Cantor Comedy Theater” is
carrying the highest rate card ever
issued in the business. The highest
price tag on a syndicated show for
New York these days is $3,000 per
week, and the Cantor series will
undoubtedly have to get more than
that.

All this is in the face of ever
| growing advertiser concern about
ithe ]ﬁg‘fwr and higher costs of TV
| sponsorship.

MCA-TV WEIGHS
UTP PURCHASE?

Trade Speculates Krasne-Gross
Sale, Involvements Due to Follow

NEW YORK, Nov. 6.—Reports
are circulating that MCA-TV s
considering the purchase of United
Television Programs from  Phil
Krasne and Jack Gross, who own a
eontrolling interest in the film dis-
tribution firm. Invelved in any sale
of UTP would be Vilem Zwillinger,
an independent film financier, who
has put up much of the firm's pro-
duction coin and whose interests
naturally would have to be pro-
tected.

UTP has done rather well
recently and has racked up several
large regionals, notably with Rich-
field for “Mavor of the Town” in
31 markets. But it is still short of
operating capital. UTP has several
fairly good vidfilm series in addi-

NEW SUPPLY CHANNEL

WABD Color Show

Uses Indus_triul Pix

NEW YORK, Nov. 6. — WABD
here had to go way outside normal
TV film supply channels to get
material for its new weekly color
show, “Sunday Supplement.” For
the most part it is using industrial
film in the hour-long stanza, The
station does not now contemplate
using any regular TV film series in
the show.

The premiere stanza this week
carried four film commercials in
black and white. WABD will not
charge extra to carry spots in color.

The debut stanza consisted of
“The Story of Colonel Drake,” a
new 29-minute film sponsored by
the American Petroleum Institute;
“What Makes Us Tick?” an ani-

Ziv-TV to

Shooting Pix in Tint

HOLLYWOOD, Nov. 6.—Ziv-
TV will continue to shoot all its
series in color and depend on au-
ditioned films to determine aundi-
ence reaction, Maurice (Babe) Un-
ger, vice-president in charge of TV
production, said this week.,

Tho color results increased pro-|
be |

duction cost which cannot
reclt::;lred on a first run, Unger de-
clared, Ziv expects that in the long
run the series in tint will be more
profitable than if they were shot
in black and white. 1t's his belief
that next vear will see a marked

‘increase in the number of color

shows on the air.

The color additive process, as
developed by Colorvision, Ine. (The
Billboard, October 30), will prob-
ably ultimately become the stand-

Continue

ard method for shooting color TV,
Unger said he believes, because
it's simpler and less costlv. He
points out that in present methods
color is broken down anyway, ex-

cept that it's done bv a chemical -
r ing planned. One of the network’s

instead of a physical process.

The next sﬁuw Ziv is planning is
a scientific series, to be filmed in
Fastman color, for which Ivan
Tors has been signed as producer,
The 39 segments will be produced

at California Studios.

Altho Ziv doesn’t shoot pilots in
the ordinary sense of the term,
Unger went on, the first film of a
new show is auditioned to as many
persons as possible within the or-
ganizations in order to note reac-
tions and make corrections before
the 'remainder of the series is put
into production,

mated short sponsored by the New
York Stock Exchange, and a Cali-
fornia travelog.

Jim Caddigan, Du Mont program
director, said that this was typical
of the format they will follow from
here on, While he is not adverse to
putting live cameras to work for
this show, at present Caddigan is
confining it to slide and film mate-
rial. Du Mont itself has not yet put
a live color camera on the market.
The New York studios will be
equipped with Du Mont's new 35
mm. Cinecon film unit any mo-
ment now. Meanwhile, the show is
using the 16mm. machine which
has been used in closed-circuit
demonstrations since early summer,

New Features

Two additional Ffeatures that
Caddigan is now mulling are an art
show in conjunction witli the Na-
tional Museum in Washington and
a color photography salon of the
air. In either case, if a live an-
nouncer is used, his wvoice will
come over frame and he will not
be seen on camera.

Caddigan said there was a good
possibility that Du Mont will begin
its first network color show before
the end of the vear, but he did not
specily what fvpe of show was be-

five studios at its Tele-Center here
is reserved for color work.

George Gilbert to
Interstate TV Co.

NEW YORK, Nov. 8.=Interstate
Television Corporation has named
George Gilbert, up to now with
Official Films, as Eastern sales
manager of the firm.

Gilbert, who reports to sales
chief Lloyd Lind, took up his new
duties this week.

tion to “Mayor of the Town.” “Lone
Woll,” "Where Were You?" "Au-
thors' Playhouse” and “O’Henry
Playhouse” are a few of the top
shows in its catalog,
Reciprocal
MCA-TV would continue its

pattern of expansion if it acquired
these shows, since their producers
most likely would agree. Also in
the works would probably be a
deal for Gross-Krasne to produce
for MCA-TV wherever possible.
The firm has an excellent reputa-
tion as pmﬂllcers, its most success-
ful package being “Big Town.”
The deal would mark a further
consolidation among video distrib-
utors in that it would take a major
factor off the market. How MCA.-
TV would absorb some of the UTP
sales personnel if such a deal
eventuated is not yet known. UTP,
however, has a strong sales force
lead by Wynn Nathan, national
sales director. Aaron Beckwith is
veepee in charge of Eastern sales.

‘Great Drama’

Series Bought
By U.S. Gypsum

NEW YORK, Nov. 6.—What is
understood to be its [irst move into
television is being finalized by U.S.
Gyvpsum with the purchase of Gen-
eral Teleradio’s “Greatest Drama”
series for spot booking on a line-up
of approximately 18 stations.

Tiu:re are currently 39 episodes
available in the 15-minute docu-
mentary stanza, which portrays the
lives of famous people Ilnrgt]y thru
the use of newsreel [ootage taken
Fat high spots in their careers.

Twenty-six of the segments were
aired in over 40 markets by Gen-
eral Tire and Rubber earlier this
yvear, and for other sponsors in a
few more markets. The other 13
episodes are said to be First nn.
The show was co-produced by
20th Century-Fox Movietone News
and General Teleradio.

o S

Movie Museum
Racks Big Sale

NEW YORK, Nov. 6.—Sterling
Television this week wrapped up
its biggest deal so far on its
“Movie Musenm.” KRCA-TV, Hol-
lywood, bought 26 installments,
two plavs each, and immediately
put the show on the air. Sterling,
which has completed production of
30 episodes to date, is sailing
anead to finish 104,

The series is composed of the old
Biograph pictures, which Sterling
boasts is the oldest Film on TV, It
includes “The Great Train Rob-
bery,” and has the acting debut of
D. W. Criffith.

But whatever anxieties exist in
the trade on this score, there is no
doubt that the major TV film
houses are continuing to shoot
hith. Television Programs of
America took a similar gamble
when it underwrote “Halls of Ivy”
at a minimum of $40.000 per epi-
scde. TPA expected and finallv got

{Continued on pagé 10)

KTTV SWEEP

Takes First

5 Places in
L. A. Market

HOLLYWOOD, Nov. 6. -KTTV
has swept the first five places in
multi-week show ratings for the
month of October in the sever.-
station Los Angeles market, ie-
cording to a Pulse, Inc,, report re-
leased this . eek.

The five multi-weekly programs
and their ratings are “George Put-
nam and the News” (10.7), “Time
for Beany” (9.9), “"Ramar of the
Jungle” (9.1), “Thunderbolt, the
Wonder Colt™ (8.7) and “Sheriff
John™ (7.8).

Two of the program, “Ramar of
the Jungle” and “Sheriff John,” are
filmed shows, and KTTV execs
give film and the emphasis on local
personalities credit for establishin
the audience habit which resulte
in the sweep. The station also
places three shows, all film, in the
top-rated 15 in the area, the only
independent to break the monopoly
held by the CBS and NBC outlets

Ausfin Heads
Sales for NTA

NEW YORK, Nov. 6.—National
Telefilm Associates this weck ap-
pointed Bud Austin to spearhead
its new efforts at national sales. He
reports to Harold Goldman, vice-
president in charge of sales. Aus-
tin's activities will be entirely apart
from NTA’s syndication operation.

His first push will be behind
“Country tor” produced by
Desilu.

Austin has resigned as general
manager of Telelilm Associates.
Before joining that outfit he was
national sales director of Official
Films.

Goldman Joins

TPA in Chi

NEW YORK, Nov. 6.—Barney
Goldman, former sales director of
Guild Films, has joined Television
Programs of America. He will work
out of Chicago. TPA has hired
still another six salesmen in the
past couple of weeks, bringing its
total sales force to 48.

The new men were in New York
last week for a sales clinic. TPA
is putting its syndication drive be-
hind “Ellery Queen” right now
while peddling “Captain  Gallant
of the Foreign Legion” on the na-
tional and regional level.

10-City Sale
For ‘Passerby’

NEW YORK, Nov. 6.=National
Telefilm Associates has made a 10-
market sales of “The Passerhv,”
15-minute dramatic series, to the
Charles Furniture Company thru
Manson-Gold Miller of Minneapo-
lis. Among the cities in the 26-
week deal are Des Moines: Green
Bay, Wis., and Lincoln, Neb,

The show was also recently sold
to KBTV, Denver, and WCPO-TY,
Cincinnati,
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'PRODUCTION NOTES

By BOB SPIELMAN

Filming of the pilot of the new Ann Sheridan series has
been completed by Jack Chertok in Las Vegas. Pic revolves
around adventures of a female press agent at a Las Vepgas
hostelry. In order to get background material, Chertok says,
he went to a Las Vegas publicist: “No woman could dc my job!”
the ruffled agent replied. “Why not?” queried Chertok, and
there the conversation ended.

Nick Cravat, former partner of Bert Lancaster, will playv a
featured role in the next Walt Disney “Frontierland™ production,
entitled “Davy Crocket at the Alamo.” Hour-long pic will be
last part of three-segment biography of Crockett.

Frank Ferrin began shooting “Andy’s Gang” this week at
Centaur Studlios. Featuring Andy Devine, serics will replace
“Smilin’ Eds Gang” on ABC-TV.

Babe Unger, Ziv-TV v.-p., says Hollywood has more pilots
than the air force. That comes near to not being an exaggera-
tion, considering 168 have been shot at the Hal Roach lot during
the past few veurs,

Buster Vogel becomes assistant casting director to Ira Uhr
at Screen Gems.

Harry Homer, who’s his own art director on the shows he
directs, has been signed by Jack Denove for one of the “Caval-
cade of America”™ films,

Edward G, Robinson makes his telefilm debut in “Ford
Theater's” “. . . and Son,” which Michael Kraike will produce for
Screen Gems. Story is by I. A, R. Wylie, first time author has
allowed her product to be adapted for TV,

“Jungle Jim"™ will be plaved by Tarzan, Johnny Weissmuller,
in new Screen Gems series.  Earl Bellamy will direct the 26 hall-
hour segments.

Fifteen-minute [ilm for television distribution has been
completed by Zsa Zsa Gabor for annual March of Dimes drive.

Page Cavanaugh Trio will appear regularly in the Margaret
Whiting musical series, "Holiday in Rhythm.” first of which
hus been completed at Mercury-International Studios.

Production on “Lone Wolf” came to a temporary halt at
California Studios last week when star Louis Hayward caught
the flu. Pic being shot at the time was “The Ski Storv.”  Snow
wasn't real, so it must have been the fan that was blowing the
stuff around that laid Hayward low,

Will Lane, operations manager of Guild Films, is of the
opinion that TV executives have had so many things to think
about and be concerned with that the quality of production has
suffered. With operations [alling into an orderly pattern, how-
ever, he helieves that television is now on the threshold of a
big upswing for the better.

“Superman’s” producer, Whitney Ellsworth, savs the villains
in kids" shows should be made to look ridiculous. That way the
ﬁlﬂmﬂr of being a bad man is taken away and the youngsters

on't get the itch to emulate them.

Duke Goldstone, directing four of the Guild Film series,
is in New York for a 10-day conference with Guild's prexy,
Rube Kaufman.

“Mavor of the Town’s” Thomas Mitchell will attend mavors’
conventions in Houston November 24 and in Philadelphia
November 28,

TV FILM PURCHASES

The Canadian premiere of “Boston Blackie,” a Ziv TV
Programs property, got underway at CHCT, Calgary, for a
period of 52 weeks. The sale was made by All-Canada Televi-
sion, with sponsorship by Alsco Products,

Bankers Life & Casualty Company has purchased a series
of four feature films from Hollywood TV Film Service to run
on Saturdays over WOAIL-TV, San Antonio, Tex., following the
regulur telecast of the NBC Canadian pro football series.

The "NBC News Review” was purchased by WDBO, Or-
lando, Fla.; WAPA, San Juan, P. R.; KRGV, West Laco, Tex.;
WFBM, Indianapolis, and WMIN, Minneapalis-St. Paul.
Griesedieck Beer will sponsor “Badge 714" series A over KOAMV,
Columbia, Mo., and Ford Dealers will sponsor “Inner Sanctum™
over WABT, Birmingham, Ala. Other “Inner Sanctum” sales
include WALB, Albany, Ga., and KVOS, Bellingham, Wash.
“Paragon Plavhouse” was sold to KGVO, Missoula, Mont., for
the Missoula Mercantile Company and KFES, Cape Gireaudeaun,
Mo.

The First Federal Savings & Loan Company of Fort
Lauderdale, Fla., will sponsor the Florian ZaBach Show, a
Guild Films series, over WFTL in that City. ZaBach was also
sold to KRGV, West Laco, Tex.; WKAQ, San Juan, P. R,
and WRBL, Columbus, Ga., to be sponsored on the latter by
Prestige Jewelers, Erie Brewing will pick up the tab for the
Frankie Laine series over SWEE, Erie, Pa. Laine was also sold
to KGMB, Honolulu, Other Guild Films sales include: “Life
With Elizabeth” to nRGMB, Honolulu; KWK, St. Louis, for
Pfaff Sewing Machine; WIN, Fort Wayne, Ind., for LG.A.
Stores and Procter & Gamble Company on a split sponsorship
basis. Liberace was sold to KNX, Saginaw, Mich,, for Muller
Grocer-Baking Company.

NBC Film Division sold “The Falcon™ to KVIDO, Corpus
Christi, Tex., and "Captured” to KZTV, Reno, Nev. Station
KVDQ also purchased "Dangerous Assignment,” Quality Bakers
will sponsor “Hopalong Cassidy” in its half-hour version over
WIS, Columbia, 5. €. Other NBC Film sales this t week
were "Feature Films™ to WSM, Nashville; “Life of Riley.” Series
B to KVOS, Bellingham, Wash., and “Life of Riley,” Series C,
to KVEC, San Luis Obispo, Calif.

Screen Gems has sold “All Star Theater” in three new
markets, bringing its total sales to 185, The new sales are
WCAU, Philadelphia, for 78 programs; KTTV, Los Angeles, for
78 programs, and WLBC, Muncie, Ind., for 52 programs. “Top
Plays™ has been sold to KBES, Medford, Ore., to run under the
title of “All Star Theater,” and “Big Playback” to KIMA,
Yakima, Wash., bringing its total sales to 26,

Bristol-Myers Company, makers of Ipana Toothpaste, will
sponsor “Annie Oakley,” a CBS TV Film Sales property in four
marke*s. They are: WGAL, Lancaster, Pa.; WDSU, New Or-
leans; WDTY, Pittsburgh; WJAR, Providence. Gene Autry
has been sold to WMCT, Memphis, to be sponsored by Dixie
Meat Company, and “"CBS News” to W]BK, Detroit. “The
Whistler™ was sold to KGMB, Honolulu.

Sales of 15-cartoon package to WATV, Newark, N. J., and
to WPTZ, Philadelphia, been announced by Louis Weiss &
Compay,

NEWSPAPER MAT

TECHNIQUE

Low-Cost Animated Spots Made
For Local Sponsors by Telemat

HOLLYWOOD, Nov. 6.—Low-
cost animated spots, produced on
the newspaper mat technique, will
be made available to ad agencies
and television stations thruout the
nation beginning next week.

Telemat of Beverly Hills intro-
duced the new concept of prepar-
ing national mats for local sponsors
at a demonstration Friday (3). The
organization has a library of 40 car-
toon animations into which a spon-
sor can dub his own message.

The animated mats, basically of
10 scconds’ duration but able to
be expanded to 20 seconds, are so

versatile that the sponsor’'s message
may be incorporated on either
video, audio, tape, acetate or live.
Each begins with an eye-catching
animation such as a bull chargin
a toreador, a foothall being kicﬁecﬁ
or two boxers belting each other,
the action leading to a static car-
toon in which there is space for a
20-word ad.

Price for each 10-second cartoon
is 360 for unlimited runs during a
six-week period. When expanded to
2() seconds the price will be $85,
regardless of the size of the mar-
ket. Aflter the initinl six-week

PLUGS AND PREMIUMS

By GENE
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Talk about $1,000,000 and peo-
ple will listen to you. And thats
the main topic of conversation at
National Telefilm Associates these
days in its sponsorship of the big-
gest, razzle - dazzle promotion-
merchandising - exploitation cam-
paign in the !Elisl:ur:-.f of the vidfilm
medium,

NTAS “TV Tic-Tae-Toe™ contest,
which it intends to have running
on at least 100 stations beginnin
January 17, will give away a tola
of 851,000,000 in prizes over the
nation in its 14 weeks running.
Actually the contest will be good
for as much as 21 weeks or promo-
tion: two weeks in advance of the
contest, three weeks between the
contest proper and the grand-prize
run. off, and two weeks of follow-
up promotion.

NTA is backing up the coniest
with what looks ]ili’n:e another
$1,000,0 worth of nromotion.
Every prospect is getting a promo-
tion kit measuring 19 by 13 inches
and costing about $20 each. NTA
itself will insert a schedule of ads
in the local newspapers of every
town in which a station will be
carrying the eontest. This schedule
consists of two full-page and two
quarter-page ads.

Station Pieces

Every station running the contest
will get a pro-rated share of “Tic-
Tac-Toe" playing cards and pro-
motion :1i£ as EhEIW‘Il in the kit
This the station gets free with the
basic terms of participating in the
promotion. NTA will provide addi-
tional promotion pieces at the cost
it gets on its massive orders,

NTA’s ad agency, Moss Associ-
ates, is sending a merchandising
specialist tn every participating sta-
tion before January 17 i3 hel
them get the contest off in hi
style. Further, the film distributor
is planning to give a prize to the
station that carrfes off the most
successful promotion of TV Tic-
Tac-Toe.”

NTA is also -unning a contest
among its own salesmen. The first

rize, to the man who does the
iggest job of selling the contest
will probably be a new car, and
the second prize will be a TV set.

A sidelight on the extravagant
and money-minded drive that NTA
is putting hehind this promotion is
a mail campaign it ran among
some 400 trade sources, including
the press. About two weeks ago
we all received by registered muail
a crisp dollar bill enclosed with a
ditty over the signature of NTA's
sales vice-president, Harold Gold-
min.

A few davs later, a second
registered lettr brought forth two
crisp dollar bills, and another tan-
talizing poem signed by Goldman,
Then, after another couple of davs
there arrived a third registered let-
ter, and this one turned up a check
for $1,000,000, which, alas, car-
ried a warning in small print that
it was an advertisement and not
cashable,

Dough Retumed

Of course, when you play
around with money this way you
open yourself to all kinds of rebut-
tals. One staid newspaper is re-
ported to have returned the three
dollars with the declaration that it
was not for sale. Another newspa-

PLOTNIK e

per sent back another dollar bill
which on cue burst into Flame as a
hint of what NTA was doing with
its money.

The origin of all this hoopla was
' back in April, when NTA was pre-
| paring for its exhibit at the Na-
| ional Association of Radio and TV
|Bmadcustr:,rs' convention. As the
| theme of its exhibit the firm set-
| tied on the slogan, “500 Golden

 Hours of Programing.”

| Com~=s the convention, and enter

John Schever, manager of UHF

istatinn WTVI in St. Louis. Scheur

told Goldmar that he could well
use 500 golden hours of TV film,
but that he didn't see how WTVI

or any UHF could afford it on the
orcdinary terms.

Goldman would not take “no”
for an answer. There followed
weeks of negotiation. Goldman
flew to St. Louis and was closeted
| with Scheuer for over 10 hours.
The result was the first of NTA’s
“pay - as - you - sell” library deals,
Scheuer found the terms and the
basic hourly price so attractive that
he wired agaut 50 other UHF sta-
tions telling them about it.

Scheuer Contest

Scheuer at that time was begin-
ning a giveaway contest in his own
market to spur UHF conversions.
Bath of these facts together started
the wheels turning in the head of
NTA president Ely Landau and
other company brass.

For months before this, NTA
toppers had been trying to devise a
film promotion for UHF conver-
sions. Now Landau was determined
tc tie in a nation-wide giveaway
contest with NTA's new library
plan.

Landau immediately began ne-
gotiating with top manufacturers
k. try to get the prizes. They de-
cided at that time to lay out a con-
test along the lines of the age-old
table-top game, Tic-Tac-Toe. With
those points settled, NTA turmed
the whole thing over to Moss
Associates to work out the details,

Outlet Possibilities

The whole promotion is, of
| course, fraught with possibilities for
| the stations. For UHFs it’s a nat-
ural. NTA is recommending that
UHF's participating in the contest
work a tie-in with a local servicing
company to get conversions at a
 special price during the run of the
b eontesd.

Stations can use the audience
| boost produced by TV Tie-Tae-

' Toe” as the busis of renewed sales
promotion. Local sponsors can tie |
into the contest by getting their |

own imprinted plaving cards and
putting up their own prizes. The

door for Further time sales to the
manufacturers of the prizes, which
|ircludes top national appliance
| advertisers.

The audience and traffie build-
ing potential of the contest can be
pointed or spread to the extent that
the distribution of clues and play-
ine, cards are.

NTA points out that a promotion
of this caliber would cost a local
station or. advertiser five times as
much to stage on an individual
basis.

One NTA executive claims that
even the they're giving away
| $1,000,000, they're having fun.

stations will have a pried-open |

e -

period the charge will be $5 per
week per cartoon.

The wvideo message can be
dubbed in by stations thru use of
a projector, altho for a charge of
825 to $40, Telemat will do the
work for a sponsor on the mat it
self if he wisEcs. Advantage of the
projector method is that the mes-
sage can be changed daily for a
nominal cost, _

The telemats are prepared for
no specific sponsor, tEu some are
geared to the Christmas theme, to
station identification and to car
dealers. In general they are of con-
siderably higher quality than the
average local spot now seen.

A specific mat will not be sold
to two or more ad agencies or sta-
tions in one market, tho when
there is more than one buyer Tele-

| mat hopes to split its library up so

15 to provide service for all, Li-
brary of 300 is ultimately planned.

First large sale was made this
week to the Downtown Business-
men's Association in Los Angeles, .
which contracted for $10,000
worth of spot time on local sta-
tions. Single sales have been made
to Thrift-D-Lux Cleaners and to
Station KCOP.

Developers of the process ara
Duan Certsman and Alan Wise,

Hyman Expansion

® Continued from page 6

minor portion of Moulm Produe-
tions, of which the major share is
owned by Harold Mirisch and
Ralph Branton, vice-president of
Allied Artists. Also, Branton heads
Interstate.

The 199 pictures that Hyman
apparently wants for overseas sales
are the same that Motion Pictures
for Television has been and still is
distributing to U, 8§ TV stations.
Actually these Eh:l'ums WETe
brought into TV by none other
than Hyman. This occurred in.
1948 in a deal with Monogram,
now Allied Artists, and marked the
start of Hyman's first Associated
Artists operation, which three
yvears later sold out to MPTYV.

To many industry observers, this
chain of relationships suggest that
under Hyman's new Associated
Artists operation may some day
come by all of the product now’
handled by Interstate, which still
includes “Tales of Hans Christian
Andersen” and some 140 feature
films, and, Further, that eventually

he may also get the U. 5. TV ﬁ{lﬂ
to the IQS Monograms when
MPTV’s lease runs out.

Also, Hyman is known to be
heavily involved in the financing of
“Douglas Fairbanks Presents.” He
owns a piece of the first 39, which
the NBC Film Division now dis-
tributes under the title “Paragon
Playhouse,” And he is also under-
stood to have played a key role in
getting Leibmann Breweries™ First
renewal and getting second years
distribution into the hands of J"'mﬂ_
state. It appears, therefore, that.
there may be still more Fairbanks
production heading for Associated
Artists’ distribution.

Hyman has still not named a TV
sales manager, tho additional ap-
pointments are expected momen-
tarilv., TV sales so far have been
handled by Hyman's son, Ken, who
is a vice-president of the firm; Her-
man Kkatz, formerly of MPTV; Art
Kalman, and Don Klauber. .

British Plan

® Continued from page &

open in the face of threatened op-
position is the contract MCA-TV is
negotiating with them now for 39
Burns and Allen shows. BBC-TV
is reported to have gone overboard
to the tune of $23.000 for use of
the shows over two years from
{:muary 1, with still higher rates
eing offered for 39 of the 100
“Dragnet” films lying in MCA's.
vaults here, .
While these figures may not rock
NBC, they show a sharp awareness,
on this side that with commercial
TV here to stay the BBC's past
ﬁn]icy of playing the poor relation
as undergone quite a change.
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. NOVEMBER 13, 1954 THE BILLBOARD TV FILM 9
Oet.  Previ
THE BILLBOARD SCOREBOARD = et Prvious .
a e Ix Ive Raitlng Rating Title, Type and Distributor Siaton—Pay—Time ia Uss
[ ]
21.3., =—..Gene Autry—West—CHBS Film ....c..0000 . WBNE—8, T:M0-T:M .....418
All Non-Network TV Film Series T e ot AR
30.8. . —. Flocian ZaBach—Muosic—Guild Films ....... WBNS—M, T:00-T:30 ....258
.y @ [ onl Top Opp. & Rating: Early Home Theater; Mews, ... 41
(1] omper,t'ﬂn a elr 18.5.. 8.4, Foreign Intripse—Adv.—Sheldon Reynolds. . WBNS—Su, 9:30-10:00 ...453
' Top Opp, & Rating: Television Playhouse....15.9
. [ & -' (8.5 .20.6..Mr. District Attorncy—Mys.—Ziv TV ....... WLW-C=-W, 10:30-11:00..40.%
5 [1] t’. "ty ﬂt’ngs : Top Opp. & Rating: Best of Broadway....20.5
ou I 182, .27.1. . Rackel Sguad—Mys.—ARC Film ...........WLW-C=T. 10:30-11:00. . .31.1
Top COpp. & Rating: See It Now, ... E.7
Tl chart  om pat o 8 fomwek  pods for TV o Lt 9t 00| g e e o Moot Coale ek CNRC VB - VI, TR s
n & % . ¥ =y y =¥k L
jaie Sufy 1 Wk of petiies S0 13 K7 bk s, sy de ody |8 GEVHIES 0D OB D 5.5 90, WSRO AV WANSSR DTN oo
series currently being shown In market All F 5 : . g LRD. SHing: OFnb - wng: e oo
pshivetsp gl g e il e . ’t';"E*“LL“';I:IEE:;‘tL films on the three other stations. It | 11.5..18.4. . Rosal Playhouse—Drama—UTP oL WBNS—Su, 10:00-10:30 . 463
Bureau. FEach week this chart covers by & dagger (1 : was top dog all but Wednesda Top Opp. & Rating: Loretia Younmg.... =
y 8 daszes (1), in which case fhey are Y11 10.0., —..Inner Samctum—Mys.—~NBC Film WTVN—F, 8:30-9:00 548
& irgsens. srive ot :II:II::; ‘:u!. e mhtﬂl g booked. Stations, when | when WMAL-TV's “Seven Star| " Top Opn. & Rating: Topper R e L) '
' Cave *Hil“l AR teri ¥ 1 55 £ ? : . ey e s -
which were survesed by ARB In s sullvis, ¥ a8 mterisk (%), are UHE. | rhoater got 2.8 against its 221 %%, i-l..l.;ue gnll—inis.TL"n;_ '“{iir"'i‘:r ......... WTVN—Th, 10:30-11:08. . 36.3
Intest market studles. Where & ¢ alsn b T . % S s ap Upp. alng: ux Yiden EAICE, sas =
was coversd hy ARD ki the ,,H,.f,,hﬂ & ﬁ;::“m*:"lm”z_f‘::"“& gt which is not a significant differ- | g1 €3..01 American Bamn Dance—Muske—UTP ... . WIVN—S, 10:00-10:30 ...47.4
month, the Jast rating of each film Hoted, 33 ARB ratisgs are ghvem for | 1 oo But neither was there a con- Top Opp. & Rating: Georpe Gobel.... —
seriea also Is shown, programs competing with the fop 10 clusive win on Monday, when | 7.4.. 53, . Heart of the cn;-fumma-mr .....l,.-...,wwrﬂ-—w. Bo30-9:00 . 594
Withim each markel shown helow, P deiin b el SR WMAL drew 2.3 against NBC's Tm:rl Opp. & Rating: {'-'r:-dfrcj.i_r::ld andg”'ﬁ-ﬁw R s
programs are lisied under three separate For further information on sudience | 2.6. “Tonight” drew its highest on 74.. &1..Hollywaod Off Beat—Mys—LTP .oo00nenre: e i S '
subdivisions of bromdeast time: The size and breakdo I i i 1 Top Opp. & Rating: Godfrey and Friends.... —
prime evening hours, daytime bours oo American Ilmtrr:l.ﬂu:n::u wﬁ:nw:ll Friday with a d'ﬁ’. fmd against | 7.4.. 5.1..Big Playback—Sports—Screen Gems .. ....... WLW-C=F, 10:45-11:00. . . 36.8
days snd Sundays. This is to bighlight  Fifth Avenoe, New York, or P. O had 2.8 that night, and WTOP-| 7.0.. 6.7..Crown Thm"n_n"mn_?? I e poron WEVICT, RO00I0 i
e develn of marzieal & > - * TV e ™ LI Top Opp. & Rating: Ho Hope.... —
:nl:g use me Box €934, Los Angeles 22 TV's “Late Show" had 3.1 9 — Do e Assignment—Ady—NBC Film .. WT "'-H_“ﬁ‘l 9:30.10:00 ... 508
:"l". Enlh': Columbus Rates Top Opp. & Rating: My Favarite Hushand.... — .
Seds ., . moop £3. , 2.1. Rocky Jones, Spare Hoanper—Adr.—UTP ., WIVN—S, T:00-7:30 .....42
Ratiag Raling Title, Type and Distribvtor Elation—Day—Time fn Lise Qulu{inhr!s, 0.: Tﬁ"]ght i }}1'15{ Top Opp. & Rating: Genc Aulry.... —
:']atmgﬂrniu?&nandce T:;-‘ES Ay ﬂ“; I}TI §1.. —..Renlih—Comedy—Flamingo Films .......... WTVN—T, 9:00-9:30 .....56.5
™ —_— : ay. donday it was e wil Top Opp. & Rating: Fireside Theater.... —
CINCINNATI ...... L T .......3 STATIONS |WTVN’s “Home Theater,” 3.0| 41.. —. Internarional Police—Mss—FIimine Films, WTVN—Su, 7:30-8:04 ... 50.8
against the latter’s 2.9. On Top Opp. & Rating: Private Secrelany.... =
i . H ; “ i 2 2 3.7.. 9.8, . Duffa"s Tavern—Comcedy—MPTV civeee s WERNE—F, I1:15-11:45 .. 1.8
Sign-On to 7 p.m.-Munda}r Thru Friday Wednesday, Tonig h,t . NAB Top Opp. & Rating: Home Theater, ... —
15.4. 144, Seperman—Adv.~Flamlego Films . ........WLW-T—M, 6:00-638,., .21 slammed by WBNS-TV's “Acad-| 33.. —..Rineside With Rasslers—Sporis—
Top Opp. & Raiing: Early Home Theater.... 5.8 * . Eim}’ Plﬂyhﬂuﬁf], 3.7 to 2.8, Thurs- Comsolidated TV «oocuorrmererssseesnroesWIVN=S, 30908 ... 2l
18.5.. —. Hopalong Cassidy—West.—NBC Film ....... : day i as ti ith “Home Thea- Top Opp. & Rating: Two for the Money; Jackie Gleason. ... —
Top Opp. & R:TE-:I: Range nidﬂf“ 68 WKRC—T, 6:08-6:30 .....186 tpr*” ::E:;ﬁ :t;gr E:{ff:lh Home Thea 3.3.. 4.1..Cases of Eddic Drake—Mys.—CRS Film e WTVN—S, 10:30-11:08 .
73.. —. Ansie Oakley—West.—CBS Film ...... L WLW-T— . ' e ;> . Top Opp. & Rating: Your Fit Parade.... —
Top Opp. & Rating: Early Home Theater, ... -—“T W G Cleveland: “Tonight” had a vir-| 26.. —. Famous Playbouse—Drama—MCA-TY  .....WBNS—F, 11:45-12:18 ... 10.7
68.. —. Range Rider—West.—CBS Film ........... CWLW-T—T, 600630 ....18.¢| tual tie Monday and Friday. On Top Opp. & Rating: Tonight.... —
e gnp Opp. & Rating: Hopalong Cassidy..,. — ] i}.,-[unﬂﬂy it drew a 5.5 against a 1.9.. 1.#..F_Irhu of Jelf J-nﬂ——HrL-CB!!i FII-d...,,...WI.W-E—W. 10:30-11:00, . 40.9
.o =—..Dick Tracy—Mys.—Combined TV ...... L iy : = P N 5 op Opp. & Rating: Best o Broadway.... —
Top Opp. & Rating: Early Home Theater, . _“IEWT T, SN, ... 304 5.0 ll:i” WJ"‘EELH .hlght Owl T.]m_ 1.1.. =—..tEversharp Theater—Drama—Eversharp Co., WBNS—T, 11:15-11:45 ... 7.3
9., —. Ramar of ihe Jungle—Adv—TPA .......... “WLW.T—F, 600630 ,...18.5 | AL€T- On Friday it kad 8.7 against Top Opp. & Rating: Home Theater. ., —
Top Opp. & Rating: Early Hore Theater.,,, — 5.5 for ‘WE‘EV:S_ Bass '!:Ia}-lmuse 8.d-.. —..Inlo the Night—Drama—Sterling TV veee s WLW-C—Su, 12:45-1:15,.0.4-
L%.. 7.5, Superman—Child.—Flamingo Films . ....... WCPO—T, @:15-6:3 .....18.8 and 4.5 for “Night Owl” But the Top Opp. & Rating: Nonc.... —

Top Opp. & Rating: Hopalong Cassidy.... —

Sign-On to T p.m,—~Saturday and Sunday

¥1.5. V1.6, . Cisce Kid—West.—Ziv TV .........ccc00... WCPD—Sn,
Top Opp. & Rating: Meet the Press.... 8.4

8.7.. 7.5. . Wild Blif Hickok—Wesl.—Flamingo Films, .. WLW-T—8§,

Top Opp. & Rating: Movie Malinee, ... —

.Dick Tracy—Mys.—Combined TV ........... WLW-T—S5,

Top Opp. & Rating: Uncle Al.... —

-6 .. .20
E00-6:M ,...163
18:00-18: ..1).8

&3.. —, . Sopermas—Adv.—Flamiogoe Fllms .. ..... ... WLW.T—5§, ::M-10:80 .. 14,0
Top Opp. & Rating: Uncle Al..,, —

53.. —. Ramar of the Juagle—Adv.—~TPA .. ... ....WLW-T=5%, jero-il:dd . .'tll-'l
Top Opp. & Rating: Winky Dink and You.... —

58.. —. Hopalong Cassidy—Wesl—NBEC Film ...... WKRC—Se, 1:3-1:3 .., 183
Top Opp. & Rating: Cowboy G-Men, Football.... —

AT..18.2. . Cowboy G-Men—Wesl.—Flamingo Films ... WCPFO—58u, 1:M-2:0 ....136
Top Opp. & Rating: Hopalong Cassidy.... —

4.1.. —,.Dld American Barw Dance—Music—LUTP ... WERC—S8, 5:20-6:80 ..... 17.%
Top Opp. & Raling: Wrestling, ... —

7 ‘p.m. to Sign-Off—Monday Thru Sunday

2.0, .26.1..1 Led Three Lives.~=Adv~Zir TY ....... e WLW-T—Th, :3-%04 .. 603
Top Opp, & Rating' Climax....24.1

22.8,, —..Liberace—Music—Goild Films ... ...........WCPD—F, T:30-3:880 .....480
Top Opp. & Rating: Coke Time; News Caravan....15.2 '

0.7..157. Badge 714—Mys~NBC Film ............... WLW-T—5%a, T:#0-T:30....44.6
Top Opp. & Rating: You Asked for I, .. 143 B

204, M.1. Mr. District Attomey—Mys—Fiv TY ...... WLW-T—T, 10:3-11:00 ,.38.4
Top Opp. & Rating: Stop the Music,...12.6

18.2..17.8. .Favorile Siery—Drama—Ziv TV ............WCPO—T, 7:M-5:08 40.5
Top Opp. & Rating: Political; NWews Caravan.,..13.2 el

13,5, ., —..iDeath Valley Days—Wesl.—Pucific Borsx. . WKRC—F, 10:M-11:00 ... .33.6
Top Opp. & Rating: Cavalcade of Sporis; Greatest Moments #

in Sporis., . 009

8., —, Gene Apiry—West,—CBS Film ............ WKRC—5, 7:00-T:30 .....30.7
Top Opp. & Rating: Midwestern MHayiide. ... 220 -

98.. 6.7, Texas Rasslin'—Sports—Sporiatorivm .. ..... WCPO—W, 7:30-8:30 5.8
Top Opp. & Rating: Various. .., — B

7.0.. —. . Meet Corliss Archer—Comedy—Ziv TY ... WLW-T—W, 18:M-11:00, 3.9
;l'rlp Opp. & Rating: Best of Hroadwav.... =-— h

4.6, . =—.  tEversharp Theater—Drama—Eversharp Co.. WCPO—Y, 10:M-11:00 . . 34.9
Top Opp. & Rating: Best of Broadwaw. ... — g

29.. =, .Hall-Hoor Theater—Dirama—Sterling TV .. WCPO—W, 5:30-9:00 ,...60.7

Top Opp. & Rating: My Little Margie.,., —

COLUMBLUS ., .. 3 STATIONS

Sign-On to 7 p.m.—Monday Thru Friday

21.4. . 13.1. . Superman—Adv.—Flamingo Films . ......... WBNSW, §00-6:3
Top Opp. & Rating: Dick Triwy.... 30 : o
tKil Canvon—West,—Coca-Cola Co. ........ WBNS—Th, 6:#0-6:30
Top Cpp, & Rating: WUncle Bud.... .

S16

138, YA .

]l—l. l-.-.l:i!l.ﬂfl Ei’ﬂ“—“l“'-—ﬂ' T‘? ...............“.“'Lw —F H H
Toep Opp. & Rating: Range Rider.... —= Oy G006 . 23

8.7.. —..Ramer of the Jungle—Adyv.—TPA .......... WILW-C—M, &:08-6:3 ...194
Top Opp. & Rating: Early Home Theater.... — :

4., 87. Rasge Rider—West—CBS Film ............ WERNS—F, &:00-6:30 213
Top Opp. & Rating: Cisco Kid, .., — R

dd,, —,.Teiry and the Pirates—Ady.—0Official Films, . WBNS—M, &§:0-5:30 ceees19.4
Top Opp. & Rating: Hamar of the Jungle.... — '

43.. —.-FI_-r.i Gordog—Ady.—MPTY .........0.0 vo s WEW-C=T, 6:80-6:30 .., 23.1
Top Opp, & Rating: Laurel and MHardy..,. = o

Ag.. —..Dick Traey—Mys.—Combined TV ....... eses WLW-C—W, &:00-6:3 ...51.6
Top Opp. & Rating: Superman. ... = N

Sign-On to T p.m,—Saturday and Sunday

353, .11.8. . Wild Bl Hickok—Wesl.—Fluminge Films. ..  WANS—5, &00-8:M ,,.,.25.1
Top Opp. & Rating: Saturday Showboat,... —

38.9,. —.. Mesl Corliss Archer—Comedy—Ziv TV ... . WEANS—Su, &:M-T:H .. . 372
Top Opp. & Rating: Roy Ropers.... = .

$.4. . =, Armmchaly Adventore—Ady.—Sierding TV....  WENS—8, &3-T:# ,...,.18.5
Top Opp. & Rating: Midwesiern Hayride. .., — B

9.4.. 5.7..Arl Linkletter and the Kids—Comedy—
fns F“- N T T L P EE EEE L R R ll'!ll-lwnlh."_sul ‘:Is'i‘-“ TN .H-l
Top Opp. & Rating: Mceet the Presf, ... —

!..!. " —_— -H“ﬂ GMHE'I_MF'\' ---------- LR X | I-le“-"c_E’ !1‘!-',:‘5 -ii-I-|1-I'5
Top Opp. & Rating: Granmt Movie, ... —

58, . 9.8, . Annie Oakley—West.—CBS Film ...cveeese e WIVN—8a, 6:30-T:08 ,...37.2
Top Opp. & Rating: Roy Rogers.... —

!..-,' -llnlml I'[ thl ]u"l‘.‘—"ld'-—-‘-"h P ...-“"Lw-c—s; .=“!‘!=Is (LR i“i
Top Opp. & Rating: Gianl Movie.... —

7 p.m. to Sign-Off—Monday Thru Sunday

9%.5. . 9.0..Liberace—Musle—Gulld Films .........00.. . WONS—W, T:00-T:3 ... 451
Top Opp. & Rating: It's a Great Life, ., —

24.5 .1%.1..Amos ‘n’ Andy—Comedy—CBS Film ....... . WITVN—M, 7:30-8:08 .., 415
Top Opp. & Rating: MNews: Political,...15.0

261, .34.7. .1 Led Three Lives—Adv—Ziv TV ....... o WENS—T, ::3-10:00 ....52.9
Top Opp. & Rating: Circie Theater.... 222

219, .11.1. . Badge 714—Mys.—NBC Fllm ,........ censs s WLW-C—Su, 7:08-7:38 ...45.4

Top Opp. & Rating: lassie....12.8

other three nights WEWS, with its
various feature stanzas, was the
winner by at least one rating point
more than “Tonight.”

Baltimore: Again the difference
seemed to be in the stature of the
competing feature film, WAAM’s
geveral movie shows in the 11:30-
midnight slot ranged from 0.7 to

from 4.2 to 6.3. “Tonight” was a
palpable winner over WAAM three
' nights out of the five, But that 8.5
on Friday for WAAM's "Ford Play-
house” was way over ~Tonight's”
5.9. And on Tuesday it was 5.0 for
the movie against 5.6 for “Tonight.”

Dayton Scores

Dayton, O.: “Tonight” opened
here at 11:45 p.m., and bucked
WHIOQ's “Armchair Theater” Tues-
| day thru Friday. On Tuesday “To-
night” was clearly tops in that
quirter hour with 4.4 against 1.9.
But the other three nights there
was at most three tenths of a rating
point favoring one or the other,

Minneapolis-St. Paul: “Tonight”
came in at 11 p.n. here, but the
check against WTCN’s “Miracle
Mile Movie”. was nevertheless
| made in the 11:30 pm. period.
Again il appeared 1o be the stature
of the individual movie that made
the difference, WTCN  barely
scraped ahead on Monday with 2.9
against “Tonight’s” 2.5, But Tues-
day it killed the Allen show 4.5 to
1.2. On Wednesday, the tables
were  almost mmp]ﬁte]y turned,
when “Miracle Mile” drew only 1.6
against 3.5 for “Tonight.” Thurs-
diy, the movie had 3.1 against 2.5.
But Friday, virtual hell broke Joose
when WTCN’s “Premier Flay-
house” nabbed 7.4 while “Tonight”
stayed at 2.3.

Chicago Slaughter

Chicago: Here "Tonight” went
on at 11 p.m. and off at midnight.
‘In the 11:30- midnight period,
while “Tonight’s” audience rangexl
from 2.3 to 5.7, it faced only par-
tial or no feature-film competition.
It was in the 11-11:30 p.m. shrip
that it came smack up against the
several stellar feature stanzas of
WON-TV, and here there was a
b yvirtual slanghter.

On Monday, “Mages Playhonse”
'had 12.1 against 3.9. On Tuesday
“Four Leaf Clover Theater” had
8.2 against 6.4. On Wednesday,
“Request Playhouse” had 11.9
against 4.1. On Thursday, “Motion
Picture Academy” had 12.8 against
4.6. On Friday “Community Thea-
ter” and News had an average 11.9
against 2.7 for “Tonight.” The last
15 minutes of “Community Thea-
ter,” from 11 to-11:15 p.m., had an
even more pronounced viclory over
“Tonight” with a 14.6 as aganst
2.5 for the Allen show, which, in-
cidentally, was even lower than
that drawn by the news and local
personalities on the other two sta-
| tions,

——
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8.5. while “Tonight’s” ralings went |

CLEVELAND

vvv...3 STATIONS

....... 5 5 m o®m m & % 8 ®W @ @ @ ¥ ®@ww

65,

11.6. . 10.8..

11-9;-13-1. .
17.8.. 7.4..

10.8.. 8.7.

4.4.. 4.0..

7 p.m. to
30.5 355..

!! Sign-On to 7 p.m.—Monday Thru Friday
19.0. . 153, .Snptrﬂln—.kdi.m—]ﬁ.l-hln Films

. Abhoti and

12.8,..12.0. . Wild

Ramar of the Jungle—Ade~TPA ...

£7..11.1. .Dick Tracy—Mys.—Combined TV

RN WNRK—M, 6:00-6:3 ....20.9
Twenly Fingers.... 1.2
Costelh —Comedy—MCA-TV | WNBK—T, 6:00-6:30

Top Opp. & Rating: Deserl Deputy; Political.... 1.6
Bill Hickok—Wesl—Flamingo Fiims. WNBK—W, f:08-6:30 ...

Top Opp. & Rating: Deserl Deputy; Political. ... —
-;“.ﬂ Cﬂrﬁuﬂ—“'ﬂl.—ﬂﬂl—l:ﬂlﬂ ﬂﬂ. mmdmma < HH H.——Th. ‘:“‘-‘:H - -r.l’l:

Top Opp. & Rating: DPesert Depul¥. ... =

Top Opp. & Rating: Political;

cena I

L151

Sign-On to 7 p.m.—Saturday and Sunday

ivees WNBE—S, #:30-7:08 .. 26,1

Annie Dakley—Wesl.—CBS Fillm ....
Top Opp. & Rating: Inside Catholic Schools; Do It Yourself. ... 1.0
Clsco Kid—Waesl.—ZLl¥ TV i WHNBK—S, H:00-6:3 ... e B

Top Opp. & Rating: Polka Time.... 2.3
cieen , WEWS—S, 5:00-5:3 ...

Top Opp. & Rating: Bowling Show.... .
veen JANBK=—S, 4:3-5:00
Top Opp. & Rating: NCAA Foothall. ...
Joe Palooka—Adv.~—Geild Flilms ...... e WEWS—S, 4:004:3 ...
Top Opp. & Rating: MCAA Footballiwws —

.22.%
155

15.6

Sign-Off—Monday Thru Sunday

Liberace—Muosic—Guild Films ......... L AWEWS—W, 219 ...
Top Opp. & Rating: Kral: TV Theater....78.9

68,1

19.2.. 4.B..

9. 175,

297..121.0..1 Led Three Lives—Adv.—Tiy TY ........ WEWS—F, 10:30-11:08 . . 408.1
Top Opp. & Rating: Cavalcade of Sports; Sports Corner.... K8

21.7..14.2. .Range Rider—West.—CBS Film .......... CWEWS—S5p, 7:00-7:3 ....508
Top Opp. & Hating: You Asked for Li....15.0

19.3..17.0. . Radge T1a—Mys—~NBC Film .. -veovverssns WHNEK=F, T:(M-7:3 oo 194
Top Opp. & Rating: Meel Corliss Archer,,.. 7.2

17.9. . 18.7. . Forelgn Intrigne—Adv.—Sheldon Heynolds. . 'WEWS—58u, 10:00-10:30 .. 57.9
Top Opp. & Rating: Loretls Young. ... 0.0

16.6, .11.4, . Janct Dean, RN —Druma—MPTY o000 WNRK—T, T:00-7:30 ...267
Top Opp. & Rating: Pooch Parade; Meet Your Schools. ... o

157, . 18.0. . Mr. Dstriel AHorney—Mys—Fiv TV, oo JWEWS—T, 10:00-10:30 . By
Top Opp. & Hating: L. 3. Steel Hour. ... — '

(5.0.. —..Gene Auiry—West.—CBS Film ......... cee WEWS—5, T:00-T: .38
Top Opp. & Rating: Files of Jeff Jones. ... —

{4.4., —..Hoston Blackie—NMys.—Ziv TV ieranannn L WXEL—F, 9:30-10:08 . ... 456
Top Opp. & Rating: Dear Phocbe.... =

14.4.. 9.6, Files of Jelf lones—Mys~—CBS Fllm.,...... WHNBK-—=S5, 7:00-7:30 |
Top Opp. & Rating: Gene Aulry.... =

12.5.. 59, Al Star Thealer—Drama—Screen Gems ... WNBK—Th, 7:00-7:30 ...1%.1
Top Opp. & Rating: Capt. Video; Mews, ... —

t.4.. —..Racket Squad—Mys.—ARC Film . e WXEL—Th, 10:M0-11:08 . LN
Top Opp. & Rating: Lux Wideo Theater. ... =—

£.5.. 9.1..tEversharp Theaier—Drama—Fyersham Co.. WNBK—M, T7:00-7:38 ...18.1
Top Opp. & Rating: Life Wwith Blizabeth.... —

7.7.. =, .Biff Baker, US A —Ady.~MCA-TV ........ WEWS—Th, 10:30-11:08 .42.8
Top Opp. & Rating: Lux Video Theater, ... —

T74.. 4.9, Life With Flizabetth—Comedy—Guild Films .. WEWS—M, 1:08-7:3¢ ....79.1
Top Opp. & Rating: Eversharp Theater. yaw —

23., —..Meel Corliss Archer—Comedy—&iv TV......WEWS—F, T:00-7:3 ...19.4
Top Opp. & Rating: Badee Ti4.... —

§.8..12.0. Faverite Story—Drama—Ziv TV i vreeeeee ANBK—M, 10:30-11:08 438
Top Opp. & Rating: Studie One.... —

6.8 . —. . Florian FaBach—Music—Guild Films.,..... . WEWS—T, E:-5:3 % |
Top Opp. & Rating: Bob Hope.... —

3.1, =..00d American Barm Dﬂﬂdt—MuxlE—UTl‘...,“‘KEL—S, 7:30-R:08 ....42.1
Top Opp. & Rating: Ethel and Alberl.... —

CHIEI&GG ll-l--il-l-!!-ilill‘lllll+l!lllli-|-Ill-4STHIGHS
Sign-On to 7 p.m.—Monday Thru Friday
16.3, . 13.0. . Gene Autry—Wesl.—CEBS Fllm ,..... ceans WBBM—M io F,
- 2. 30-6:00 PP e | 3

Top Opp. & Rating: Close Up.... 7.1
Superman—A dv —Flamingo Fils ...o0000--WEAKE—W, 6:30-7:00 ...
Top Opp. & Rating: CBS Mews, Perry Como. ... —
Range Rider—West.—CBS Film WEBBM—M 1o F;
!:“'E:M p--i--l.-|-||-|--llrl'="J
Top Opp. & Rating: Elmer the Elephanl.... —

2 K.

-----------

Sign-On to 7 p.m.—Saturday and Sunday

19.1,. 8.9, . Annle Dakley—West.—CBS "Hm ...oavences .WBKE—Su, 1:00-1:M ....18.0
Top Opp. & Rating: Featore Film. ... 37

12.0._13.9. .Cisch Kid—WWest,—Zly TV ..vrvvnnssannes TARKE—Se, S:08-5:00 ... 354
Top Opp. & Hating: Meel the Press.... E.2

11.5.. 9.3, Wild Bill Hickok—West.—Flaminge Films... WBKB—Su, 1:38-2:08 ....26.1
Top OUpp. & Rating: Feature Film.... 5.7

13.7,, =—..Hans Chzistlan Andersen—Child.—

Interstate TV WRKR—Sa, 1:M-%:08 ....273

Top Opp. & Ruting: Advenlure. ... .1

........ P R T

- {Continued on page 10)

1



www.americanradiohistory.com

TV FILM "
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THE BILLBOAKD SCOREBCARD

All Non-Network TV Film Series
and Competition, and Their
Multi-Gity ARB Ratings

@ Continued from page §

el Previous

ARE Month's Sets

Rating Hating Title, Type and Distribwior Station—Day—1ime i Lise

1L.Y.. —..Abboft and Costello—Comedy—MOCA-TY .. .WNBQ—S5, &:08-6:3 ....24.7
Top Opp. & Rating: Gene Auiry..., —

18.4.. —..Rocky Joncs, Space Rasger—Adv.—UTP ....WBKE—Se, J:00-3:30 ,...IL5
Top Opp, & HRating: Adventure.... —

By, —. . Gene Aulry—West—CBS Film ............. WBBM—58, 6:00-6:M .....24.7
Top Dpp. & Rating: Abbott and Costelle. ... —

7.7.. —. . Hopaloag Cassidy—Wesl.—NBC Film _.....WNREQ—S, 5:0-6:00 .....16.5
Top Opp. & Hating: Froatier Plavhousa, .., —

.. —.. Hank McCune—Comedy—NMimat TV ........ SWERKB—Su, ::30-4:080 ... 266
Top Opp. & Rating: Zoo Parade.... —

446, 4.2 Range Rider—West—CBS Film ._.........WBBM—5u, 12:M-1:00 _.249
Top Opp. & Rating: Amafteur Hour, ... =—

4.3.. —..Times Sguare Playhouse—Drams—7Tir TV. .. WGMN—8Su, J:3-4:00 ... . 6.6
Top Cpp. & Rating: Foo Parade..., —

3%.. 4.1 Hamar of the Jungle—Adr.—TPA ......... WBKEB—S, 11:3M-1:00 ....11.6
Top Opp. & Raoting: Ray Rayoer..., — .

%.. —. . Cisco Kid—West—Tivy TV ... ..ccvvviie . WBEB=—=K, 5:0.5:00 |,

eve 116
Top Dpp, & Rating: Graerd Marguee; Hobby Time.,.. —

1., 4.1. How Does Your Garden Grow?—DMise.—

4.,

17t

15.6.
14,3,
143,
12.9.
1LE,
.7,

18.4.

5.1..

5.
5.
[ &
1.1.

&d..
4.7..
5.1..

..

in..

y " T president. In most cases the ad-
7 p.m, ta Sign-OHI-—-Maoday Sundsy vertiser is mal;iuﬁ an appreciable
174. . Rackel mﬂ—ﬂln-—ﬂ.nﬂs Film ..........WGN=—T, :3-%:M .. .. ... 8.1 'I!_".":[ﬂ{'"d.ilufﬂ fﬂ'[’ iﬁplﬂvs H“}"hﬂ“’,
il Top Opo. & Ratime: U. 8. Steel Hour..,.210 and would therefore be foolish not
" Badge Tl4—Mys—NBC Film .............. WEN—T, B:00-5:08 . .. ..548 ; 3 .
Top Opp. & Rating: Meet Millie, ... 1.5 to use the leading character of his
_20.6. . Liberace—Music—Guild Films .............WCN—W, %:3-10:08 ....60.1 | TV show, who is his chief salesman
- ‘;annim tﬂﬂﬂiﬂu‘-_ﬂﬁl Hm‘;"-r- . -2:5.“” - i under the circumstances, as a tie-in
- — [ OrEEy—7¢Fl Fi pEEes ] LR LS H EEE b 1 q i 3
Top Opp. & Rating: Person o Perseq. ...30,0 for this E‘ﬂeﬂﬁ’ .S']:;:Tnan said.
18,7, Janet Dean, RN —Drams—MPTY . .......WNBQ—5, 10:20-11:00 .. 352 The pr:sent fl&:; p: :mt i
Top Tpp. & Rating: Wrestling. ... 8.7 = artm
_10.8. . Life of Riley—Comedy—NBC Film.. ....... WGN—T, 9:00.9: ......58.5| promotion for “Ramar” is expected
Top Opp, & Rating: Truth or Conseguences, ., . — to be miostly, if not entirel : self
CdEl. Favorite Story=—Dama—=Fily TVY............ WNBQ=MM, 9:3-10:80 ... 560 Iif tlid Il'll;'l : While the jun i'r& and
Top Opp. & Rating: Studio One.... — b Iedg’ . jung
. 9.4, Boston Bluckie—Mys.—Ziv TV..............WGN—Th, 9:30-10:00 .. .so.3 animated animals cost upward
Top Opp. & Ratng: Lux Yideo Theater.,.. — of $10.000, the 25-cent admission
1.;..cTnp1urnm—TTrglc rﬁu-: s ok .é..,.....WIHI—F. 9:00-9:30 .....50.8 | that will be charged the kids over
op Opp. atimg: Cavalca Sports. ... — _ _ : :
. 78, ¢Death VaZey Days—West.—Pacific Borax...WBKE—M, 10:90-10:30 , 41.5 th"', "E?f_,t two months: will probably
Top Opp. & Rating: Weatherman;, MNews,.., — Eﬂ‘.[;?r t}; h hiladelohia Bull
L4 Vietory st Ses—Docum—NBC Film ....... WBKE—Th, 9:20-10:00 .. 59.8 urt f-:‘: the Philade phn nu -F!'
Top Opp. & Rating: Lux Video Theater..., — baloo will assuredly boost TPA's
XL, .I:hlllﬂl'l"l]l.li Aﬂhﬂﬂﬂf—ﬁ"_”lc Film. .. .WIKB—T* POz dB-10:00 ... 202 rﬂ‘-;l]fies fmm Lit Bmﬂ]ﬂrs' E-H.I.'E 'DE
Top Opp, & Rating: Four Leaf Clover Theater, .., — L i :
. —..Life With Elizabeth—Comedy—Gulld Films. . WBKE—W, 9:30-10:00 _. 601 h‘:fﬁ‘fpﬂﬂﬂﬁﬂﬁ;;ﬂfgﬂ to bear
Top Opp. & Rating: Best of Broadway...., — S oo
59. Foreizn Ioirigne—Adv.—Sheldon Reymolds. .. WGN—F, T:30.5:00 ... .. g32| The hvpo that the Lit send-off
Top Opp. & Rating: Topper.... — will give the film Shﬂw, which has
— -n’-}-'”_r‘:_) T“";" -—c“ l_“ldl:_“g:ll “‘: -I- v I-.E-r A A “IGH'—'E'-| l:-"":" ----- -!JI-‘ ;‘IJE'["II 0 Iﬂ.rlg timfl. Fﬂvnritﬂ on
op Opp ating: Honestly, Celeste. ... — ; TV R et I
116, . My Hero—Comedy—Officlsl Films ......... WBKB—Th, 10:M-11:00 . 25.0 ;“;‘:‘E l; }1:; ﬂl‘,:f:‘.'ga ‘iﬂ‘g“ﬁi};ﬁ‘g’l" ﬂ-.ﬂe-l.
Top Opp. & Kating: Motion Picture Academy.... =— . Bt LA ¥
—. .Fronl Page Detective—Mys.— locul sponsor, is giving away at
Tﬂl‘llli{l:lidll;-ﬂ RT'!': = .I. 25 .E I .5. crsnssnes. WEKE—W, E:30-9:00 ... .67.0]| lenst T.000 hﬂx&s ,ﬂf Eﬂ“d}" at the
vp O, ating: 1've Gol 3 Secrol.... — | . .
£.1..Mr. and Mrs. North—Mys.—Ady. exhibit. And it is further donating

g, 8.5 Lape Woll—Myp—LUTF ...

International Film Bereaw ..........c000000 WHNBQ—Su, 1:00-1:3 ., .. 218
Top Opp. & Riating: Amateur Hour.,,. —

. Animal Time—Child,—Sterling TV ......... WNBQ—S, 12:08-12:3 ,..13.4
Top Opp. & Rating: Lone Ranger.... —

Ff'#ﬂ_ EEI"I'. --------------------- R EE 1WBH| 1.'."-1:3 LR
Top Opp, & Rating: Mama,,,, —

- M)

a---------i“ﬂ“"‘“l
Theater. . ..

remE

Top Opp, & Rating: Lun Yideo

Giant ‘Ramar’ Philly Store Display
To Move to N. Y. Macy’s in Spring

NEW YORK, Nov. 6. — The
mammaoth “"Bamar of the Jungle"
promotion that had its gala open-
ing at Lit Brothers, Philadelphia,
vesterday (3), has been bnukeg for
Macv’s here in New York some
time in the spring.

The proportions of the "Ramar”
promotion, which entails the eon-
struction of an artificial jungle in
the toy department of the store, is
regarded as a clue to the ever in-
creasing push that Television Pro-
grams of America is putting behind
the merchandising of its shows.

While most syndicators are now
tnkqu a s0-s0 attitude toward their
merchandising services — regarding
them almost solely as an aid in
muking the film sale—=TPA is now
girching its loins for a new drive to
get “Ramar™ sponsors to take ad-
vimtage of the available line of
premiums.

The merchandising  ultimately
does not cost the advertiser any-
thing. it was pointed out this week
by Mlickey Sillerman, TPA vice-

two monkeys, named Good and

Plenty, to the Philadelphia Zoo.
Jon Hall, the star of the show,

wias this week scheduled to be

oo p——

Meuanwhile, the TPA sales staff
is metting sct for a renewed push
of “Ramar” premiums to both pres-
ent and prospective sponsors. The
refurbished merchandising kit con-
tains a lengthy memo on each pre-
miwm, in  which merchandising
chief Jerry Cupp describes the hest
methods of exploiting the item.
Capp has laid out a program by
which each ad agency or sponsor,
a few davs after getting the pitch

from his TPA man, will begin re-
ceiving samples of the various pre-
miums in the mail.

Capp recently devised a new 10-
eent srglf liguidator consisting of an
autographed photo, membership
certificate and card, and a comie
book. Forst's Meat in Kingston,
N. Y., has placed an initial order
for 5,000. Lay Potato Chips, which
rides “Ramar” thru the South, has
just ordered 21,000 of Capp's new
23-cent Jungle Adventure Kits,

Ziv to Top ‘Em All on Cantor

® Continued from page T

a national deal on that one which
bailed it out with glory.

Ziv-TV olfered the Cuantor show
to national sponsors, and is re-
ported to have received a request
tor an option from  Annheuser-
Busch. Ziv apparently turned the
offer down, Ilil.,"'uring it could do
better going right into syndication,

Ziv is bringing to bear the largest
and probably the most seasoned
full-time suales force in the industry,
The tirm today bBoasts a total com-
plement of 76 salesmen.

The staff is undoubtedly heart-

ened by the closing of 23 markets !

in advance of the syndication cam-
paign. Also, it is still riding high
on its success with “Meet Corliss

L In- the

ast two weeks, Blatz

Brewing, thru the William Wein-

| traub Agency, bought the citire

' State of Wisconsin,
eight markets.

And San Francisco Brewing thru
BBD&O bought the five top West
Coast markets for Burgermeister
Becr.

This week and next, Ziv is hold-

embracing

Ling special Cantor sales clinics for

the staff in Los Angeles, Cincin-
nati and here, The men are being
armed with the most elaborate
sales presentations and promotion
kits that Ziv has ever turned out.
| The show is due to make its air

:{]f]}l.ll.' by the middle of January,
which gives them two months lo

Archer,” whic 1 it placed into 133 get it over the hump.

cities, selling market by murket, |

New Feature

ever, before debut date,

As previously reported, Drew-
erv’s Beer has bought Cuntor for
10 Midwestern markets, including
Chicago, Detroit, Indianapolis and
Toledu.

Screencraft Execs
Sked N. Y. Meeting

NEW YORK., Nov. 6.—Screen-
craflt Pictures will hold a nuational

| staff meeting here next week to
discuss fortheoming additions to ity

Feature Blm and syndication prop-
erty roster. The firm recently took
on the new “Jimmy Fidler in
Hollywood” stanza for distribution.

Amumg the regional execs in at-
tendance will be Tom Corradine,

46 1.1._1'1:_." Star Tmfﬁfﬁ ';&;......wnm—s_ 9:30-10:00 ....52.4 greeted in Philly by Mayor Joseph | Jack Russell, Myron Mill and Fred |
o . iR ; rmEs e
43.. —. Flosan Tabach Music—Cuild Films . ....WGN—Su, 9:00.9:3 .....609| Clark; Crace Kelly, the actress;|Mavers. Ed Berkson, veepee, and
Top Opp. & Rating: Loretts Young.... — Barmey Berlanger, the former | Peter Piech, sales manager of th.
5.7.. 4.1. tEverysharp Thenter—Drams— OGNS, 3:30-18:08 - Olvmpic champ and Pandora, firm, will be in Ehﬂrgﬂ of the
Eversharp Co. ... cccivisisnnsainsnmmun s B H - ' T Eplai L = sk
Tou Opay & Retlng: Wher's. My Tiad. e Philadelphia’s favorite chimp. meeting.
PHIVADELPMIA: . iiseiamiovinssssnis I STATIONS | Toe Moaen hi
Rating Rating Title, Trpe and Bistributor Station—Day—Time lm Lise
Sign-On to 7 p.m.—Monday Thru Friday 63,111, .H_,:_nrnul' u-; W—T{l-m‘ru ........... WFIL—S, 6:00-6:3 ,....248
. wting: ero.... —
9.5 3.5..Wild Bill Hickok—West.—Flamingo Films .....WPTZ—W, 6:006:3 ....276| ., . gt Foo b Fltiotmtitee ~tiuited Yarid. . WPTT—Su, GUST00 ....523
Top Opp. & Raling: Ramar of the Jungle.... — Top Opp. & Rating: Waterfront. ... =—
£56.. 123, Ramar of the JHM'-H-"& vissssnasWFIL—M Lo F, $:00-6:M 6.6 4.1.. 3.4. Ramar of the Jungle—Ady.—TPA ........... WFIl,—Su, 10:30-10:00 ... 5.7
Top Opp. & Ratiog: Early Show, ... =— Top Opp. & Rating: Western Theater.... —
T etk Dot TN EN, —CARE O Tl .o oo WETE—Th, 6:0806:30 ....27.2| ;4 33 Hopalong Cassidy—West—NBC Film ... . WFIL—Su, 11:30-12:30 . .12.4
Top Opp. & Rating: Early. Show.,,, - Top Opp. & Rating: Children’s Hour..,. —
7.2.. —..Range Rider—West—CBS Film ............ WPTrT—M. T & F,
G0-6: 38 .. . ¥ | .
Top Opp. & Rating: Eacly Show.... — 7 p.m. to Sign-Off —~Monday Thru Sunday
59.. 61, Hopalong Casldy—West.—NBC Film ......WFIL—M to F, 5:00-6:00.20.6 | 33 183, .1 Led Three Lives—Adv.—ZIv TV ._....... WCAU—W, T:00-T:38 ....36.9
: Top Opp, & Rating: Pinky Les; Howdy Doody.... — Top Opp. & Rating: Award Thenter. ... 10.7
LE.. 1.1 .Ramar of the Jungle—ddv~TPA .......... WFIL—M i1a F, 19.2, 179, . Superman—Ady.—Flaminge Films .......... WCALU—M, T:80-T:M ....M.3
- l'..'.:H-II:JI smgmpww —— TW t)ﬂﬂ. * “—Htiﬂl-' Award Theater, .- 10T
Top Opp. & Ratlng: Villant Lady; Love of Life, ... — 19.%, 18,6 . Badge Ti4—Mys.—NBC Filmm .............0.. WCAL—F, T:00-7T:38 ....M.2
Top Opp. & Rating: Award Thewfer, ., . 111
Sign-On to 7 p.m.—Saturday and Sunday 17.6. . 148, . Libernce—Muslc—Gufid Films .............. WPTZ—S, 11:80-11:30 ., .36.5,
Top Opp. & Rating: Ford Playhouse, ., . 12,9
“,1__[3.'-..Wﬂllﬂmﬂt-—rﬂd.'l'ﬂﬂr'_’rr B AR S RN AR .“‘EHU—-HI, i;ﬂ-‘f:l‘! .,..,.!I-’ lsr:--Iqu- .- T Ih:th—.“lh—:ﬂ' T". R L “’[‘AIJ—T.. 1:.“_?:." ..-.]I-1
T':ln D’D‘P. * Rlﬂng: Janet D:“. HJH ||||| T.0 Tup 'DFP. * Riﬂl'll-' Award -l_i'l.':-l.l:i:'l.‘....IHT
13T, =,  Annie D:Hl:]'—*“'l.:ﬂ-r—lﬂ #“ﬂ. REELLECRENE -“IFIIi—E"-p "':"“;H ----- 11‘-' 14.'1.1.].-1-. Air. Ddistrici lﬂﬂﬂtr—ﬁlﬂ—zli TV ..,.,',-“'FTI.—I'.. 19:30-11:08 ... 433!
Top Opp, & Rating: Meet Corliss Archer. ... 9.1 ) Top Opp. & Rating: Stape “5". .. 163
13.1.. 89, Follow Thet Man—Mps.—MCA-TV .........WCALU—S, &:30-T:0 .....206 | |, 0 135 Forelgn Intrigue—Ady.—Sheldon Reynolds. .. WCAU—S, 7:00-:3 ..... 27.1
Top Opp, & Rating: Western Theater,... 6.3 Top Opp. & RKating: Hopalong Cassidy.... —
.I.LT.. —'..Eh'-tﬂ Hiﬂ-—“ﬂt-—zh ﬂ .......1..,.......“"1:&”-—5. 5'.“-5:.“ ..... I."‘.'l' H.L. —..“ﬂtk!‘l Snlll—ﬂ'ln.--ﬁlﬂ PH- ___________ “F['-.-"'sp I':"—]ﬂ:.‘ 4...“1=
Top Opp. & Rating: Football, Scoreboard.... 6.1 . Tup Opp. & Rating: George Gobel .., —
95.. —..My Hero—Comedy—Official Films ......... . WCAU—S, 6:006:30 ..... 40| 113, —..The Falcon—Mys.—NBC FHE ..........0... WPTZ—W, 10:30-11:00 .. .48.3
i Tﬂlp m“a & hu“l: A'l‘lhtlll nmd Cﬂll!"ﬂ-.... —— Tl'llll D'DD' X RHHH.E'. Bm 'ﬂ' Bfﬂﬂd'ﬁ'H]’” e
4., —. . Gene .I‘.ll-r}‘—“ﬂl:.—l:‘s FI-_. casnsasnesss s WLCALI-S, S:30-6:00 .. ... 14.4 109 103, Mr. and Mri. NII'HI—M[I.—!‘."I-. Pem. Seev.. WFIL—T, T:00-7:30 ._.... 335
Top Opp. & Rating: Rex Trailer.... — Top Opp. & Rating: Award Theater,... —
9.3., —..Meet Corliss Archer—Comedy—Ziv TV ..... WPTE—S8u, 6:00-6:30 AT gy . Bif Baker, US.A—Adv.—~MCA-TY .__....WOAU—Th, 10:36-11:00..36.1
Opp. & Rating: Annic Oakley.,.. — : | Top Opp. & Rating: Mysiery Hewr, ... —
T8, = .4'4._ f and CMH}—ME&-’I’? v WPFTE=8, 6:00-6:30 . L2400 5.1.. 2.6. . Hopalong Cassidy—Wesl.—NBC Fllm .......WFIL—S, ":00-T:™ ... ¥l
Top Opp. & Rating: My Hero.... — Top Opp. & Rating: Foreign Infrigue_ ... —
14.. 4.7. Jancl Dean, R.N—Drama—MPTY ......... WFIL—5u, 6:30-T:00 ALY 24 . 68 .Story Thester—Drama—Zivr TV .. ........... WPTZ—S, T:00-T:3 .....27.1
Top Opp. & Rating: Waterfront. ... — Top Opp. & Rating: Foreipn Intrigue. ... —
6.3.. —..City Detective—Mys.—MCA-TY . ...........WFIL=M, T:0-T:30 ..... 36.3
Top Opp. & Rating: Superman. ... —
5%.. 3B, Backet Sqund.—Myi.—ARC Film ........... WFIL—Su, 10:3-11:00 ...44.8
Top Opp. & Rating: What's My Line?. ... —
57.. =..Colooel March—Mys.—Oficial Flims ........ WFIL—Th, T:00-T:30 ..... )
Top Opp. & Rating: Bosion Blockie, ... —
o e . 6., b0, . Dangerous Asslpnment—Ady—NRC Filon ... . WFIL=5, T:30-8:09 ......47.)
: A Top Opp. & Rating: Beat the Clwk..,. —
g EEAHER 4.1,, =..The Star and the Story—Drama— WEIL—F, T:00-7:30 14.2
- SRl T OMiickal Films ., . ... ... ... cicsscanamars ity T . P .
MEET CORLISE ARCHRR Top Opp. & Raling: Badge Ti4,.., —
MR. DISTRICT ATTORNEY . 3.3.. 38, .Drew Pearson—News—MPTV ... ......... . WFIL—Su, 11:08-11:45 , 228
TIMES SGUARE PLAYHOUSE Top Opp. & Rating: Mews and Sporis.... —
YESTERDAY'S MEWSREEL 3.7.. 30, .Rackét Squad—Mys.—ABC Film ........... WFIL—M & W,
AP S S TELEVISION TIRE S T R e 12.7
FAVORITE STORY = SIORY THEATRE Top Opp. & BRaling: Varioug.... =—
E ; 1.1.. 0B, .Roacket Squad—Mys—ABC Film ........... WFIL=Th, 1Z:80-11;38. .. 4.2
BOSTON: RLACKIE & THE: LIVING - BODK X Top Opp. & Rating: Late Show..., —
i g R T B UL SN o B i S e 4 i, el 0.4.. 0.4-. . Ramar of the Jungle—Adr.—~TPA ...........WFIL—Se, 12:08-12:3 ... 3.9
[ j . HEOLL Y WO Top Opp. & Raling: Detegtive Time.... —
|

For Interstate

NEW YORK, Nov. 6.<Interstate
Television has added another fea-

wWwWw_americanradiohistorv com

ture to its new ﬂaﬂkage of 28 pix.

| Sales of the package to date have

been made to about 30 stations,
The new title is “Tictaban,” a story
‘sot in the South Sea islands, told
Largely thru narration. It was re-
lcused theatrically in 1951.

Stutions purchasing the feature
puckage from [Interstate recently
Cinclude: WTOP, Washington,
D, C; WPTZ, Philadelphia;
AWNBK, Cleveland; KING, Seat-
tle; KHQA, Quincy, Ill.; KBTYV,
Denver, KHQ, Spokane.

REVOLVING
DOOR

Tom Corradine, Tom ]. Corra-
dine & Associates prexy, will leave
Hollvwood on Saturday (6) for a
LO-day series of conferences with
New York associates on new film
products to be made available to
the 11 Western States he repre-
sents. . . . Don Keamey, ABC Film's
sules wveepee, was the principal
speaker before a business sym
sinm -at Manhattan College E::t
week, Keamey outlined how the
growth of television has hel to
expand the market for both new
and established products. . . .
Nathan Kramer, American-British
TV Maovies, Inc., partner, left for
Europe today {HS‘ scouting for
additional films.

Herb Jaffe, veepee in charge of
sales at Official Films, will
shortly for a three-week national
tour in connection with the sales
of “Tun-0," Official’s new bingo-
type film series. . . . Emerson Yorke
Studio, indie telefilm producers,
have contracted for the exclusive
sales and world distribution rights
to the Japanese art film,” "Ukiyoe,”
which will be released early im
1955 via Sterling Television (gumr
pany.

Dan W. Shields, of the TV film
department of the Biow Company,
 New York, has been named assist-
ant to Thad H. Brown [r., vice-
president in charge of television of
the Mational Association of Radio
and Television Broadcasters,

Cene Lukas, Imperial World
Films, Chicago, recently became
the father of a boy. . . . Emest
Lukas has joined Kling Film Stu-
dios as a director, it was an-
nounced by Fred A. Niles, vice-
president of the firm. Lukas was a
producer-director at WGN-TV in
Chicago for five years, handling
such shows as “They Stand Ao
cused” and “Challenge.”

cave

e —
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Col. Launches
Biggest Push
‘For Christmas

NEW YORK, Nov. 6.—Colhumbia

Records has started the bigpest

' Christmas push in its history with

the largest amount of single Christ-

' mas records and album sets in a

number of yvears now being rushed

. . out to distributors and dealers, The

firm has alwavs locked wupon

\* Christmas as a [ucky time of the

year, having come up with such hit

efforts as "I Saw Mommy,” “Ru-

dolph,” “Frosty the Snowman” and

_ the Godfrey Christmas album over

t the ]]mst four years, and it hopes to
get lucky again this vear.

New Christmas single releases is-
~ sued by the firm to date include
' sides h};d]imm}r Boyd, Cavla Pee-
. vey, Red Buttons, Gene Aulry,
- Peggy King, Pete Rugulo and

Rosemary Clooney., Albums in-
. clude a set of carals by Percy
Faith, “The Christmas Mood,” with
original carols by the late com-
poser Alfred Burt; “White Christ-
mas, with Rosemary Clooney,
ﬂm! a Liberace holiday set titled
i+ "Christmas at Liberaces.™

' Stress Music on

| KCMO SkEd

. KANSAS CITY, Mo, Nov. 8.—

Station KCMO announced this

© week that it is expanding its opera-

. tion to a 24-hour basis, muking it

| the first and only station in the
i Kansas City area to do so.

| Effective with this announce-
|+ ment, the station’s program di-
rector, CGeorge Stump, and man-
ager, E. K. Hartenbower, said the
station is revising its nightlime
schedule to include music from 10
pm. till 8 am. At 10 p.m. each
. night, the station will bow “Relax
. With Hi-Fi,” which will be simul-
. cast on the FM outlet as well. Al
11 p.m., the “KCMO Night-Ow]
Club” takes over, with Ken Motley
at the helm, From 2 till 3 a.m., a
taped segment of the “Martin

- Block Show” will be ajred.
an}m 4 tll 5 am. the “Milt
~ Dickey Show” will air country-
; EI]."]E music, and following that
will be the “Uncle Ezra Show,”

- with news and music till 6 a.m,

" Rackmil Bloc Gets

Control of Decca

it NEW YORK, Nov. B.— Decca
“prexy Milton Rackmil and a group

ot associates this week obtained
eontrol of more than  500.000
‘‘shares of Decca common stock,
' thus making Rackmil the control-
ling factor of the lubel, Decea’s
‘*nine months’ statement, which will
“go out shortly, is expected to show
"earnings equal to about $1.40 a
" share as against 35 cents a vear

ago, Decca’s big cut of Universal
' Pictures dividends is largely re-

JUKE HANDOUTS
HIT 500,000

NEW YORK, Nov. 6.—Free
record handouts to juke box
operators approach the 300,-
000 mark annually, according
to tradesters who look on the
200,000 sample-disk distribu-
tion figure as less than half
the story. Included in their
higher estimate are bonus
giveaways to attract sales,
stock frequently delivered to
one-stops as inducements for
product push and substantial
shipments of [ree wax to a
juke box “survey” organiza-
tion.

RCA Begins
Big Christmas
Release Push

NEW YORK, Nov, 6. — RCA
Victor this week set in motion its
Christmas merchandise push with
a heavy release of single records in
the pop, country and kiddie fields;
two new albums, and reprocessed
EP’s from catalog material.

Among the artists featured on
holiday single wax are the “Voices
of Walter Schumann,” Homer and
Jethro, the Davis Sisters, Eddy
Amold, Eartha Kitt, the Ames
Brothers, Poppa John Gordy and
Ceorge Beverly Shea. The disks,
with special holiday labels, move
out to deejavs next week,

In the packaged merchandise
[ield, main emphasis is  being
placed on the George Melachrino
set, "Chiristmas in High Fidelity,”
but also due for substantial pro-
motion is the album grouping top
Victor talent in the program titled
“To Wish You a Merry Christmas.”
Also included in the seasonal holi-
day releases are two organ LPs
played by Virgil Fox,

Among the EP material is a new
series packaped in a  simulated
Christmas card cover. One is
called “Merry Christmas From

{Continied on page 16)
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By IS HOROWITZ
NEW YORK, Nov. 8.—Juke box
operators receive well over 200.-

000 free records annually from ma-
jor manulacturers and top inde-
pendents seeking to capitalize on
quick exposure of their product
thru sampling.

The sampling service to selected
lists of key operators in many parts
of the country parallels equivalent
servicing of disk jockeys. And
lurgely tor the same reasons. It has
become a fixed facet of diskery
operations for most manufacturers,
altho there have been some signifi-
cant moves to curtail the give-
awavs by some large firms who
feel they have devised more effec-

tive and economical means of juke
box promoton.

Manufacturers  supplying  this
audition service shell out an esti-
mated cumulative total of better
than 850,000 a vear for this pur-
pose. But, like much of the promo-
tional money spent by the disker-
ies, a portion is 'contributed by
music publishers whose waxed
tunes are tagred for coinbox ex-
ploitation.

For those diskeries which lay
great stress on this manner of rec-
ord exploitation, the rise of the
one-stop and its elfect on operator
purchases has been a strong moti-
vating factor. Key one-stops, num-
beri g about 35 across the eountry,
can act as brakes or stimulants to

more than three years of 1itful

action by juke box interests to enter

the recording and music publishing

' Helds has been launched, with na- | zation. This has been promoted to
operator support in the operators as a hedge against pos-

tivmal
offing.

Next week a
nature of George Miller, president
of the Music Operators of America,
will go out to 11,000 route owners
urging support for a new record
carrving the National Juke Box
label, Operators will be asked to
slot this disk in No. 1 positions in
phonograph panels, when released.
Taev will also be asked to forward
orders for the record to MOA,
which will forward them to Barney

DISK THEFTS ON RISE

EP's Make It
S. California

By JOEL FRIEDMAN

HOLLYWOOD, XNov. 6.—Rec-
ord dealers in Southern California,
and presumably in a majority of
other large metropolitan cities thru-
out the country, are currently faced
with an increase of disk pilferage.

Tho not of alarming proportions,
the situation has been heightened
by the growing popularity and
greater sales market for extended
play singles, report the dealers.
Petty thieves have taken to re-
placing an EP single in the sleeve

sponsible for the big increase,

of a standard 45 r.p.m. single disk,

'Boston-to-N.

Y. Deejay

Tour Attracts 2,500

... NEW YORK, Nov. 6.— More
‘than 2,500 fans attended the Bos-
ton-to-New York City deejay tour
staged here last month by some 18

“New England record spinners and
- the Jiminy Cricket Travel Agency.
The 2500 attendunce figure
“top the previous high of 2,100
set by the same group last Janua
‘30 on their first “Weekend Wiﬁ:
‘the Stars™ promotion.

- At %2950 a fan, the tour
grossed almost $74,000, out of
which the Cricket firm had to pay
transportation, hotel, meals, and
" entertainment costs,
" on the four-and-a-half hour Satur-
‘day night show alone (23 recording
artists, including Vaughn Monroe,

Don Cornell, the Billy Williams
|

Talent costs |

Quartet, Eileen Barton, Alan Dale,
{lt:rr;,r Vale) must have taken a big
ite out of the gross figure,
Regular Plan

On the strength of this test tour
on a multi-city basis (the first pro-
motion was a Boston-only trip)
Jiminy Cricket’s head man, Harold
S. Low, has decided te put the
multi-city plan into regular opera-
tion, with the next tour scheduled
for February 19-20.

Again it will originate from Bas-

ford, Conn.; Providence; Spring-
field, Mass.; Lewiston, Me., and
Portland, Me. Deejays Stan Rich-
ards and Alan Darv, both of
WORL, Boston, spearheaded last

month’s towr on the jockey level,

| sold

ton; Baltimore; Washington; Hart- |

Easier for
Shoplifters

and getting away with the theft

each recording by taking it out of
its sleeve.

Dwing to the lack of bold jden-
tification of extended play records,
a number of dealers have suggested
that EP singles be manufactured
in a colored vinvl, a color that all
major platteries might unanimously
adopt.

Curiously enough, with the ad-
vent of self-service, a proportion-
ate increase in disk ]'.lﬁ];ﬁrﬂgﬂ has
confronted the dealer. The same
has been found to be true of other
self-service retail operations, tho
the increase in business achieved
thru self-service far offsets any ap-
preciable loss owing to pilferage.

Ray Bames, buyer at American
Music here, estimated the store’s
annual loss owing to thievery at
several hundred dollars, prior to
the recent institution of: (1) Com-
plete examination of every record
matching record to sleeve;
E:‘!]' {Tiispl'.w of jackets only on EP’%s,
eeping corresponding stock and
listening  booth samples in  the
hands of the store clerks, and (3)
checking service for parcels, briel-
cases, ete,

Charles Inman, Music City disk

buver, points to the thora ac-

counting of records that go in and
out of a listening booth, with an
attendant admitting customers to
a specific booth by means of an
electrically operated buzzer system.

Dealers in Los Angeles are in
agreement that EP’s constitute the

ing only jucket display of EF's,

WA S oy iakeslok et asssmmmi |

when counter elerks do not check |

Nat'l Juke Box Disk
Label Gets Going

MOA Sends Note to 11,000 Operators
To Co-Operate; Pub Firm Set Up Too

NEW YORK, Nov. 6, — After | Young here in New York.

moves and false starts, a serious | Music, Inc., an enterprise formed

1

letter over the sig- | Act to remove juke

main problem. Thus far, the only |the news” ete. Remotes will be
solution pm[fereﬂ is that of allow- accorded the same ]'uz-:!:-nnevhig-

ing its entire programing approach

| stopping.

Young heads National Juke Box

to interest the juke box industry in
a third copyright licensing organi-

sible amendment of the Copyright
box exemption
from the payment of performance
royalties to publishers.

Bills to amend thc Copyright
Act have been introduced regu-
larly in each new Congress, but so
far have failed to puss. It is con-
sidered certain that a new hill
seeking to remove operator royalty
exemption will again be offered
up this yvear,

License Free

All tunes on the NJB label will
be license free to operators in the
evenlt of any pertinent revision of
the Copyright Act. In addition,
they will also be free of perform-
ance rovulty commitments if per-
[ormed over the radio or television.

The first two tunes to be fea-
tured on the NJB label will be
“Early, Early in the Morming” and
“Daddy From Georgia Way.” They |
have been cut by an ork fronted by
Bob Chester, a popular swing band
leader in the 1940%.

Dubs of the master recording
have already been auditioned for
some juke hox association execs,

(Continned on page 126)

IMPRESSION

WDOK in
Try of All
Day Show

CLEVELAND, Nov. 6.—Local
radio Station WDOK is revamp-

in an effort to create the impres-
sion that the outlet’s daily schedule
is just one giant 22%-hour long
program, rather than the usual se-
ries of separate segments.
Different deejave will take over
as host emsees thruout the day
and night, but their chatter will be
channeled into an over-all pattern,
s0 that listeners are never really
aware of a program starting or

In line with this, Willard L.
Dougherty, WDOK’s veepee in
charge of sales and operations, is
banning such heretofore stock com-
ments as “we’ll be back in five
minutes,” “back now to music after

happy-format treatment

Promotion Giveaways to Juke
Ops Cost Diskers 50G Yearly

Practice Now SOP with Most Labels,
But Big Companies Are Retrenching

the exposure of new wax among
operators. They often are selective
in the stock they carry, thus auto-
matically eliminating some platters
from the consideration of those
~erators who rely on the sub-
distributors for recommendations.
One-Stop Screening

This one-stop screening tends to
filter ont records by new and yet
unproven artists, as well as the wax
product of wveterans who lately
have been unakle to buy a hit. 1f
a manufacturer has a disk of this
variety which is felt to be poten-
tially strong juke box material it
gets high priority on the sample
list,

And all recards by the one or
more top-selling artists on  any
label are automatically slated for
operator distribution by each man-
ufacturer still wedded to this ex-
ploitation device. Here, the mative
is to stimulate advance operator
demand for a new release to enable
it to get off the ground faster. The
operator has already heard the disk
when he shops the one-stop or
distributor.

No manunfacturer sends out all
its single releises to operators on
its list. RCA Victor, for instance,
sends out about 75 disks a year to
those on its operator lists. Its pop
list consists of about 750 aperatars,
with some 330 names on its coun-
try and western roster.  The firm
has increased the number of such

(Continued on page 130)

CANADA DISKS

10-Inch 18's
Hold Qwn, Buf
{2-Inchers Off

TORONTO, Nov, 6. — The 10-

| inch 78 r.p.m. record continues to

hold its own in Canada, acecording
to a survey by the Dominion Bu-
reau of Statistics. It's a different
story in 78 12-inchers. They're fall-
ing in sales. Six companies re-
ported sales of the 10-inchers in
September were 584,612 with a
total list price value of $309,109.

Contrasted with this is the num-
ber of 43's sold in the same month
— 1685444 wvalued at %159.310.

 However, production figures are

pptimistic, with 203,807 platters
(Continued on page 16)

JOCKEYS JOIN
DET. JUKE OPS
IN YOUTH WORK

DETROIT, Nov. 6.—Disk
jockevs and juke box opera-
tors have leamed up in De-
troit.

Local jockeys and members
of the United Music Operators
of Michigan set up the 97%
Club, a program to encourage
sponsored yvouth activities in
Detroit to cut down juvenile
delinquency.

As a result of the co-opera-
tion between the two groups,
UMO amended its byvlaws Lo
include disk jockeys as regu-
lar dues-paying members. The
amendment changes the quali-
fying phrase for membership
from “automatic coin-ofer-
ated” to “recorded” music.

Under the amendment, spe-
cial nominal dues will be es-
tablished fn:glnfkﬂys. A com-
mittee headed by Larry Gen-
tile and Tom George, both
WIBK disk jockeys, has been
set up to enroll other jockeys
for membership.

L}
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Court Impounds AFN
Glenn Miller Masters

. NEW YORK, Nov, 6.-The de-
cision of U. S. Southern District
Court Judge Archie O, Dawson
that the Clenn Miller masters of
the A.F.N. Record Company be
impounded, in the infringement ac-
tion brought by various music pub-
lishers and the Glenn Miller estate,
is regarded as ?dremdf:ntal by the

entire music fie

The decision, rendered Wednes-

}\JEWS REVIEW
~ Col'bia Issues
2 Good-Music

Sefs for Kids

By IS HOROITWZ

Good music for children has
lately come in for more attention
by record manufacturers. They are
also becoming less self-conscious
about such effort and frequently
no longer feel it necessary to
dress the potion in sugar-coated
trappings. The music is allowed to
speak direct.

Among the more attractive of
such releases recently have been
several put out by Columbia. Un-
der the general title “Introduction
to Masterworks,” the disks consist
of excerpts from standard reper-
toire. Artists are from the top of
the classical roster, including such
conductorial talent as Andre Kos-
telanetz, Sir Thomas Beecham, Ef-
rem Kurtz and Erich Leinsdorf,

The selections are chosen from
works that have proven appeal for
voung listeners, and there is no
story to interrupt the flow of mel-
ody, Titles include Tchaikovsky's

“Swan Lake” and “Nuteracker
Suite,” Mozart’s “Eine Kleine
Nachtmusik,” Offenbach’s “Gaite

FParisienne” and Bizet’s “Carmen.”
Judicious editing limits the ex-
(Continued on pape 16)

NAMM Holds
Mid-Yr. Meet
Feb. 9-10

CHICAGO, Nov. 8.—Members
of the National Association of
Music Merchants’ executive com-
mittee held their meeting last
week at the Broadmoor Hotel,
Colorado Springs, Colo., and an-
nounced the mid-yvear meeting of
the hoard of directors would he
held in Chandler, Ariz., at the San
Marcos Hotel, February 9-10.

Besides mapping a campaign to
repeal excise taxes on  musical
merchandise, the group also an-
nounced the various product clinies
which would be set up for next
years NAMM convention in Chi-

cago. The convention will stage

a clinic on phonograph records as
well as sheet music and elee-
tronics. NAMM executives have
called on manufacturers to show
more new products and to release
these simultaneously with the con-
vention dates—July 18-2] inelusive.

Leslie Distribs to
Open Pitt. Branch

NEW YORK, Nov. 8, — Leslie
Distributors, pioneer one-stop
headquartered here, will n its
third branch next week. The new
facility will be located in Pitts-
burgh and will serve the surround-
ing territory in YWest Virginia and
Ohio, as well as the Pittsburgh
area,

Manager of the new outlet will
be Sam Lane, formerly of Philadel-
phia, who more recently handled
sales for Leslie in up-State New
York. The new one-stop will op-
erate out of the Seeburg distribu-
tor building in Pittsburgh. Leslie
also operates a branch in Hartford,
Cona.

day (3), requires the defendant to
dei;ver the offending masters ta a
Special Master appointed by the
court and prevents the defendant
from selling disks made from these
masters unti] all rovalties are paid
up. Additionally, the court states
Ll{':it royalties shall be paid in the
sum of 2 cents per record manu-
factured, plus LElmage.s of three
times such amount, amounting to
8 cents, plus taxable costs and
reasonable counsel fees,

Listed as plaintiffs are Helen D.
Miller, of the estate of Glenn
Miller; Shapiro, Bernstein & Com-
pany, Inc.: the Cershwin Publish-
ing Corporation; the Miller Music
Corporation; Lewis Music Publish-
ing Company, Inc., and Mutual
Music Society, Ine,

Defendants are Sum Goody, Sid-
ney Turk and Harold Gressbardt,
im{ividually and doing business as
Colony Record and Radio Center:;
Arcade Music Shop, Inc.: Rivoli
Music Center, Inc.: Portem Dis-
tributing, Ine., and Joseph Krug,
doing business as A.F.N. Record
Company. Julian T. Abeles han-
dled the case for the plaintiffs.
Dickstein, Shapiro & Friedman and
Giuffre, Celband & Spitz were at-
tornevs for the defendants.

Impounding Facet

A facet of the case which
has occasioned much satisfaction
among publishers lies in the eourt’s
order that the masters be im-
pounded. Heretofore in infringe-
ment cases where a disk manufac-
turer was J):mdur;ing and selling
records without a publisher’s li-

(Continued vn page 16)

DEEJAYS GET
VIC’S VICKS .

NEW YORK, Nov. 6. — A
deejay’s voice is his fortune,
50 RCA Victor promation man
Bernie Miller is helping them
take care of it this week by
sending the boys a gift-
wrapped parcel containing a
jar of Vicks Vapo Pub and a

ox of cough drops.

The somewhat permicidal
give-away gimmick is part of a
tiec-up Miller has made with
Yicks to push the Ames Broth-
ers’ recording, “I've Got a Cold
for Christmas.” Miller, it is
said, planned lo send out
Smith Brothers cough drops
at first, but Victor brass ve-
toed it for fear Label “X”
would consider it & violation
ot their own Smith Brothers
promotional prerogative,

La Rosa Is Qurs
For Two Years,

Cadence Replies

NEW YORK. Nov. 6.—Cadence
Record execs this weck stated that
Julius La Rosa was under option
to the diskery [or two more years
and that he could only leave the
company if released. The state-
ment was made in answer to a
story in last week's Billboard that
the warbler was negotiating with
Coral Records. According to Ca-
dence brass La Rosa has made no
request to be released from his
contract, and the firm has no in-
tention of doing so at this time,

Cadence execs had no comment
to make concerning reports of
strained relations between La Rosa
and the firm,

Woolworth to Market
Own Disks in England

LONDON, Nov, 6.—The Wool-
worth stores will soon enter the
record field and will manufacture
and sell their own brand of phono-
graph records, Althe facts con-
cerning the startling Woolworth
move were shrouded in secrecy, it
was ascertained this week that the
chain would scll these disks in its
own shops in this city and thruout
the country at a lower price than
that charged today for popular ree.
ords. The chain will limit itself,
for the present at any rate, to popu-
lar 78-r.p.m. disks.

The news that the large chain
would market its own brand of
disks eaused much consternation
among the record companies. The
Woolworth stores have always sold

Courier Joins
Campaign Vs.
Smutty Disks

CHICAGO, Nov. 6.—The indus-
try campaign to wipe out the “bad
taste” element of the rhythm and
blues field, got a terrific assist this
week by The Courier, the weekly
Negro newspaper,

The Courier has been fighting
the smutty record plague for more
than a year and recently stepped
up its efforts to aid the music in-
dustry in its campaign, This week's
issue of The Courier poses a front-
53%:3 story decrving irresponsible

isk jockevs wha, it is pointed out,
can most readily help in the drive
on questionable recordings.

Listed among the stations co-
operating in the campaign s

ready banned 25 disks as unfit,
and this only since October 4. The
Courier stated that rhythm and
blues, as such, is a palatable fare
when good taste is used and there-
fore urges continuance of r.&b.
programing of clean disks.

The Courier is inangurating a
write-in  campaign by readers,
especiully ministers and parents,
These letters will be printed by

The Courier, which also suggests |

these people send letters to their
local and metrepolitan newspapers.

'veal
WDIA, Memphis, which has al-!|

a lot of records, and it was feared
by other manufacturers that with
the chain offering records at a
lower price, some of them might
lose out. No information concern-
ing the names of the artists on the
Woolworth label were known, ex-
cept that the chain is reported to
have already cut American arlists,

WHEATIES

New Pkg. to
Sport Cut-
Out Kidisk

HOLLYWOOD, Nov. 68—
Wheaties will shortly take on a
new face in packaging in the form
of a new cut-out disk aimed at the
kidisk market,

Disclosure of the new disk-
merchandising tie-in  was made
here this week by Jess Oppen-
heimer, producer and head writer
of the “I Love Lucy” teleshow,
and Jack Brown, president of Rain-
bo Records, both of whom have
developed a new method of press-

ing phonograph records on micro-
thin acetate.

According to Brown, whose
Rainbo firm is a major supplier of
recording blanks and a custom
pressing shop, General Mills has
already ordered 10 million disks, |
with the cereal firm predicting
an ultimate distribution of 50 mil-
lion records,

Gpgcnheim&r and Brown re-
ed that negotiations with over
20 other Frms, among them Con-
tainer Corporation of America,
were pending for various promo-
tions, packages, inserts, ete, Dis-
tribution of the Wheaties disks,

t Cincinnati, president; Tommy Sut-

CMDJA to Hold Its

Ist Annual Session

NASHVILLE, Nov. 6. — The
Country Music Disk Jockevs Asso-
cintion will hold its first annual
meeting here on Thursday (18).
This will take place one day prior
to the opening of the National Disk
Jockey Festival, at which the
CMDJA was formed last year.

The CMDJA, which now has
120 members, has laid out an
agenda for its first confaub. This
will work as follows: At 8 a.m.
there will be a board of directors
meeting which will Jast for one
hour. After that from € to noon
there will be a general meeting,
which will be both a lecture and a
participation session. At noon the
luncheon will be served for mem-
bers only, After lunch the general
meeting will resume and continue
until 4:30 p.m. At 7:30 p.m. there
will be a banguet for members and
their wives plus a few industry
guests.

The elected officers of the
CMIDJA are: Nelson King, WCKY,

ton, WING, Dayton, O., secretary;
Earl Davis, Bristol, Va., vice-presi-
dent; Dal Stallard, KCMO, Kansas

MIXED ARTISTS

MGM fo lssue
Heart” Album
For Holidays

NEW YORK, Nov. 6.-M-G-M
is readyving a Christmas release for
its new sound track album, “Deep
in My Heart,” from the M-G-M
musical biog of Sigmund Romberg,
The album is particularly notable
in that, in addition to M-G-M re-
cording stars, it also features Co-
lumbia’s Jose Ferrer and Rosemary
Clooney; Victor's Helen Traubel
and Tony Martin, and Mercury's
Vie Damone,

M-G-M stars include Gene Kelly,
Jane Powell, Howard Keel, Ann
Miller and William Olvis. M-G-M
is releasing the LP in conjunction
with the movie's opening at the
Music Hall here, The 12-inch LP,
boxed in a de luxe package featur-
ing a red satin heart on a gold
background, will retail at $6.95,

It will also be available in a
three-pocket EP at $4.41 and as a
four-pocket 78 album at -‘BJLBF:.E
However, Rosemary Clooney will
not be included in the 78 package,
since Columbia refused permission
for any 78 releases by Clooney in
the package.

M-G-M Records flack Sol Hand-
werger is readying a big promotion
push on the album, with 20 by 20
blow-ups of the cover for dealer
window displays available, and a
special three-pocket EP going out
to key deejays,

FISHER TUNE

marketed as part of the package
and desiguerr so that children |
merely cut out the record itsell |
is scheduled for this month. Disk |
i5 reported to be unbreakable.

A number of national advertis-
ers, among them Philco, are re-
ported contemplating use of the
development to be tied in with
their magazine advertising.

VWAUW americ a s rrre

New Label
Offers Plan
To Dealers

NEW YORK. Nov. 6.—New Disc
15 supplving dealers here with
boxes of Betty Johnson's new rec-
ord, “I Want Eddie Fisher for
Christmas,” marking the first time
the label has offered platters on
consignment. 1f the test in the
New York area is successful sales-
wise, New Dise will follow thru!
on a national basis.

Now that Joy Music has lifted
its restriction on the tune, New
Disc is promoting the Jolmson rec-
ord all over again this week, with
2,500 new deejay copies going out,
and the canary visiting jockeys in
Boston and Hartford, Waterbury,
and New Britain, Conn., accom-
panied by Joy's promotion man-
ager Harvey Geller, Title strips on
the platter iav& been shi and
the Eddie Fisher fan clubs are or-

City, Mo., treasurer.

The board members of the asso-
ciation are: Jim Brooker, WMIE,
Miami, chairman; Eddie Hill,
W5SM, Nashville; Casey Strong,
Sedalia, ™o.; Tom  Jackson,
WEKAB, Mobile, Ala.; Hardrock
Gunter, WWVA, Wheeling, W.
Va.; Smokey Smith, KRNT, Des
Moines; Jolhin Banks, Dinuba,
Calif., and Lute Williamson,
Holyoke, Mass.

BING'S E. T.

ganizing to push it nationally,

Croshy fo Mix

Live Music,
Disks on CBS

NEW YORK, Nov. 6.— Altho
Bing Crosby's forthcoming tran-
scribed across-the-board CBS radio
show will feature the Buddv Cole
combo, records will also. be played
on the program, thereby pointing
up the growing trend towards the
use of |'|:mrderf music on a network
radio level. (See separate story for
a more detailed analysis of the
trend.)

The Croshy show, which tees off
November 22 at 9:15 pm., will
also introduce an innovation in
guest-interviews for the groaner,
with Carl Sandburg and big-name
guests of a like non-show business
character slated to appear on the
show. Croshy will warble several
numbers with the Cole outfit, but
on certain songs, which require the
use of a fuller musical backing, the
singer will spin his own recordings
instead. with his new “White
Christ