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ere Come Those
ance Bands Again

~ All Thermometers Indicate @ Healthier

Condition; Industry Coming Out of Coma

By PAUL ACKERMAN

| NEW YORK, July 2. — While
le dance band business is by no
peans unformly good, there is no
oubt that it is healthier that it has
ecn in years, that its downward
rend has been arrested, that name
ands have been drawing more
pofitable grosses than in seasons
gst and that an air of expectancy
nd enthusiasm has warmed the
ild, cold hearts of personal man-
gers and band agencies,

Band leaders themselves make

heavy

grossed $270,000. Sammy Kave,
in a series of 40 dance dates.
grossed $150,000 and broke at-
tendance records in Davenport, Ia.:
Pittstown, Pa., and Taunton, Mass,

TV Helps
Both Lombardo and Kaye say

business is definitely on the up-
swing, Lombardo adds that as a
general rule,
than expected in those cities where
he is seen on TV.

grosses are better

Ray Anthony kicks off a very
schedule of dance dates

KEYS & SCROLLS
GO TO 1954-'55
LEGIT WINNERS

NEW YORK. Julv 2—Here
are legit's bests for 1954-
'35 in the opinion of their fel-
low-warkers in the theater.
Their contributions to the
Broadway scene have been
voled taps of the past season.
To each of them goes the gold
key and scrall of the 12th An-
nual Donaldson Awards, acco-
lades for all that is finest in
theatrical achievement,

Theater Crowns lts

STRAIGHT PLAY
Aetor L.........Paul Muni
ACLBRE o v Kim Stanley

supporting Actor . . Ed Begley
Supporting Actress.......

s asesssElleen Heckert
Debut (Actor) ..........

e s es 400+ Buddy Hackett

Own Bests in 12th
Donaldson Awards

Voting in Billboard’s Poll Extends
History of Legit Honoring Its Own

NEW YORK,
legitimate seasor. .
the 12th since the founding of the
Dionaldson
| sponsored annually by this
| So another "D.A" Day is here—
the day on which the results of
balloting are announced.

Durin

By BOB FRANCIS

]Iu]:-.r 2 —Another
s slipped by—
which

Awards, are

aper.

the last few weeks,

ish them as no other prize for
theatrical achievement.

Back in 1943 somebody on The

Billboard staff wondered why acco-
lades for legit theater honors al-
ways stemmed from selected and
frequently self-perpetuating gron |;f.-.-,

Vhy, i* was argued. can’t the

"I.*!m.'Ilf.-r as a whole pick its own
‘bests?™ Who knows maore about

b secret of their optimism, and
ok forward to late September,
hen  their ormanization,
rehestra  Leaders of Ameriea,
pld its first annual convention at
e La Salle Hotel in Chicago, in
mjunction with the annual con-
mtion of the National Ballroom
perators’ Associaton. (See sepa-
te story.)
Joint Sessions

The liming is propitious; for al
ese joint sessions of Tom Archer’s
BOA and Les Brown's DOLA,
ans and projects will be blue-
inted g0 that all fucels of the
d and ballroom business can

in the push to make the most
the present opportunity,
That the opportunity is there is
inted up by many facts: Grosses

Dance |

July 26. Hell work six weeks of
one-nighters and will include a
flock of TV dates. The schedule
tes in with Capito!l Records” Pro-
motion of Anthony's disk, “Pete
Kelly's Blues.™

Art Weems, vice-president of the
General Artists Corporation, points
to a very important booking as in-
dicative of tl!n- band upsurge. The
Chicago Theater, for the first time
in some years, gives top billing to
a band when it l‘u1-|ll.5 in Art
Mooney (currently riding “Honey
Babe™ on the best selling charts)
for two weeks beginning Angust 5.

Weems notes that activity « - the
road is intense.
In addition to Anthony and

others named. Harry James starts a
trek again July 8, and those out

Director

& = % o5 F

Robert E. Lee

Actress

Debut  (Actress)

RO R W E R R W .I]FIII{J.' ,ﬁn{ill'\\‘i
Dancer ......Daniel Nagrin
Danseuse ,.....

Director

Jerome Robbins

Choreographer . . ..Bob Fosse

Liyricist

...... . . Richard Adler and

Jerry Ross

.. .Elia Kazan
New Playwrights ........
.« s.Jerome Lawrence and

Carol Haney

«saes.George Abbott and

.........

................

up, youth organizations in
ny cities are lostering interest in
cing as a deterreént to juvenile
mguency, there’s a considerable
ount of new ballroom construc-
. more diance disks are hitting
best selling record charts, the

program schedules have a
hy schedule of dance band
mes on tap for the summer, nota-
the Gleason replacement which
| air some 60 orks in a period
15 wecks, the Stan Kenton
v, clc,

NBOA Report

lso the NBOA, i its reports to
members last month, indicated
it 24 bands went into percent-

whereas 22 made money,
v seven broke even, and two

maney.
eports from the road bear out
seperal optilmism. Guy Lom-
who recently wound 11!3 his
tour of about 40 dates,

urches to
sature Jazz

¥ YORK, July 2.—The jazz
world will be defended
t the "aid to juvenile de-
origy” charge when the Na-
Council of Churches spat-
s subject on its 10:30 to
h. CBS-TV series, “Look Up
ve,” Sunday (3).

Jerame, Bobby Hackett,
Brubeck, Eddie Sauter and
will appear on Sunday's
emphasizing the contribu-
made by jazz to our heritage
eative art. This music series
feature a program from
st Flarlem Protestant Parish
fie on folk music,

(Conlinued on page 14)

of his

ménts

Hanev

Wrers,

Looking Back

'tion as {o what

everyvbody who has had a part in
making of a Broadway season, from
| producers to stagehands, has had
an opportunity to express his judg-

MUSICAL | 2% OPP By Capags A
Actor ........Cyril Ritchard |70t a5 1o the best accomplish

..... « « « Mary Martin

Supoorting Actress ......
PR TR Carol \

Debut (Actor). . David Daniels

fellow-workers for
1954-55. Now the tally is com-
plete. For a 12th successive year
the chips are down, and the gold
kevs and scrolls, emblematic of
Froadway’s best contributions to
| legitimate theater, go out to the

: | that the
Since each vear so many new |

faces come into the Broadway pic-
| ture, it always seems a good notion
at this time for a bit of recapitula-
the Donaldson
Awards stand for and why their

individual recipients seem to cher-

NEWS OF THE WEEK

NBC-TV Preparing New Daytime

Program Plan — One-Hour Dramas . . .
NBC-TV is getling ready to unveil a radical
new daytime programming concept—one-hour
dramas. The network hopes to present them
across the board next season, .......,. Page 4

Variety Hour's Weak Ratings
Giving Colgate a Headache . . .
Colgate is having severe Sunday night pro-
gramming jitters over the rating weakness of
its new Virielty Hour. There is a good possi-
bility that the show may be replaced unless it
improves radically. ......, garale o aiaTois Page 4

Caolumbia Records Sets New

Price Policy [or Masterworks . . .

Columbia Records sets new price policy which
places practically all 12-inch Masterworks LP’s
m the $4.95 slot. Overall inventory gain of
about 4 per cent is slited to be realized by
dealers, diskery exec asserts. ,..,....Page 14

One-Stop Record Outlet Survey

Shows Operators Favor Names , . ,

A survey among 35 leading One-Stop record
outlets shows that juke box operators, when
buying disks recorded by more than one artist,
lean to the favorites. The survey also reveals
that rhythm and blues tunes are selling better
at the operator level than ever before. Page 15

Ringling May Pass Up

New York Garden in 56 ...

Sigris were strong this week that the Ringling-
Barmmum show and Madison Square Garden
would go their separate ways next ring due
to contractual ditficulties. The Eurﬁnnn said it
is fully prepared to produce its own circus,
and Rmngling said it is quite prepared to show

under canvas in 1956. Each said it's the other
party’s move if any concession is to be made,
JPage 51

Major Juke Box Manufacturer
Moves I'rom Chicago to Mexico . . .

Eighteen carloads of phonograph production
equipment formerly belonging to the H. C.
Evans Company rolled out of Chicago last
week bound for Mexico City. Buver plans to
begin manufucturing three multi-selection mod-

els next February in new plant. .. ... Page 81

Camival Unionization Continues;
Largest Eastern Show Signs Pact . . .

The World of Mirth Shows, largest eastern
traveling carnival, last week sicned a contract
with the Retail Clerks' affiliate of the AFL.
It was second show to take this action to
prevent picket lines being thrown up by the
Teamsters” affilinte which made inroads into
the camnival field recently by signing up the
country’s lurgest, the Royal American Shows.
v osssPage 61

® AR EE R EEE TN EEE

DEPARTMENT AND FEATUMRES

Amusement Games ... B Mapic ................ %0
Burfeso® ....::00500:0 30 Merchandise ... ... ... &8
B (1 L e T 1] L e M A P L |
Cireus sasasessssas o8 Musi Charis , 1
Classified A ds « 71 Music Machines ,...... &l
Coin Machineg .......0 75 Parks & Pools ......., 60
Coin Machine Muarket.. 82 Fipes .....c0cccensenes "0
Coming Evenly ... . 555 1 Hudio T T Yo oy gl |
Donaldson Awards .oece 2 Reoview DHpest . .vvusecy 18
Drive-ln Theaters ..., 8. R L 5%
Fuire & Fypositiona ... 56 Roadihow Reperioire ., 57
Final Curtain . ....cpq-s 0 FKouies .. ......... Ly
General Cuideor ... %1 Telewinlon o, ....0.. &
{onor Boll of His il TY-FIn . uucisnns R |
Legitimale ....cvccscss 13 TV Reviewd ........... i
Legit Kouley ...ovvaa'ss 13  Vending Muchines 76

Letter List .. R |

theatrical achievement than those
who work at it? And weuldnt
such honors, arrived at by an
absolutely democratic vote from
such a source, carry more weight
with their recipients? Except for
financing the idea, the odds seemed
all on the pro side of the argu-
ment,

The management of The Bill-
board endorsed the notion and
agreed to underwrite all costs of
operation and prizes. However. it
was stressed from the beginning
romotion should never
bear the s ightest commercial taint.
No advertising should be either
solicited or accepted from any
prize-winner—a stand from 'r.]iinll
there has been no deviation over
the years, The sponsorship of the
new awards was purely a gesture
of good will to stimulate interest
in the legitimate theater, and as a
memorial to the paper’s founder,
the late William Donaldson, who
ut in a lifetime of service to show
usiness.

The Plan

The idea, of Courye. was o =&t
up machinery for a series of awards
to be wvoted for by the theater
as & whole to its own, the honors
representing the majority opinion
of annual top achievements of
toL.ers in Broadway's diama vine-
yard, The next step was to get
it working,

The theatrical trades were  ef-
thusiastic, A comittee was drafted.

(Continvued on page 2)

Legit Enjoys
A Good Year

NEW YORK, July 2.—As each
new theater season bows in, the
customary lamentations arise anent
shrinkage in legitimate production,
Obviously, economic factors over
the last few years have brought
about a sharp curtailment in
chancy theatrical spending.

But when a season has been
wrapped up and put away and
there is an opportunity to take
stock of the Fabulous Invalid’s
condition, the picture is seldom ns
black as expected. The theater may
be short on quantity, but quality-
wise it is doing right well,

Actually, five more productions
lighted on Broadway during the

st season than did dunug 1953
o4, Between May 1 of last vear
and April 30 of this (The Bill-

(Continued on page 2)
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- 'Cat,

" 'Wind’' Drama Bests;

‘Pajama’ Musical Runaway

Muni, Ritchard, Misses Stanley,
Martin Win Donaldson Awards

Author Tennessee Williams is
no  stranger to Donaldson gold
kevs and serolls, In 1944 “The
Ciluss Menagerie” brought him the
accolude, and again in 1947 he
wian with “A Streetear Named De-
sire.” MNow fur a third time the
theater electorate has put his play-
wrighting efforts at the top of an-
other Broadway season for a third
provocative deama about the Deep
Sounth. titled “Cat on a Hot Tin

Roof.” “Roal” has already been ac- |

corded conspicuous honors bat its
Finul accolile has been left in the
havds of the people of the theater
to confirm its right to a niche in
Broudway's Hall of Fame,

So the kev and seroll, emblem-
atic of top plavwrighting achicve-
ment in the 12th Annual
Donaldson Awards, goes again to
Teonessee Wiliams, and a corre-
spondingly  commemorative scroll
t the Plovwrights” Company for
“Cal’s” production.

Since “Cat”™ polled nearly a
quarter of the 2.700-odd of the
totul vote filed in that category,
slemming from every facet of the
theatrical trades, everyone con-
cerned should be highly gratified,
particularly Elia Kazan, who wins
another Donaldson accolade for its
direction,

Playwrights' Bow

Nine plavs by plavwrights new
to Broadway unveiled during the
1954-'55 season. This time there
wus no question as to who was
top-side in the new scripters’
ciategorv. The [erome Lawrence-
Robert E. Lee drama about the
cclebrated “Monkey Trial,” where-
in the courtroom duel between the
Lite Clarenee Darrow and VWilliam
Jennings Bryvun set the country by
the ears back in the turbulent 20's,
practicully doubled the tally of its
closest competitor,

As usual. Donaldson Awards
balluting [or best actor and actress
has a wide spread with voters
backing anv number of favorite
candicdates. It is obvious, how-
ever, that showlalk know their
values, and this vear again a plaver
who has been long absent from
the Stem scene returns with a per-
formunce  rating u  spontaneous
response,

Paul Muni is giving perhaps the
greatest peclormance n? his career
as the courtroom magician of “In-
herit the Wind.” His co-workers
have heen quick to recognize the
portrait’s stature by voting him the
yeuar s best actor by three times the
number of ballots cast for his run-
ner-up, Burl Ives, who plavs the
earthv Father in "Cat on a Hot Tin
Rool.”

So Muni gets the Donaldson key
and scroll. Ives already has a simi-
Lir award, duting back to a best
supporting performance  win  in
“Sing Ont, Sweet Land” in 1944,

Kim Stanley

Three vears ago Kim Stanley
ran away with best supporting per-
formuance honors for her stint in
“Pienic.” This vear, she is elevated
to First slot, best dramatic actress,
for her heart-warming porirait of
the conlused little caburet singer

in “Bus Stop.” It is a well-deserved
victory on IRE score of a beautifully
shaded performeance.

In addition to its first play
scripting and  best actor honors,
“Inherit the Wind” has still an-
other cluim to current fame, Ed
Beglev contributes one of his best
| character-acting chores in the role
of the Great Orator. His William
Jennings Bryvan is something to see,
"hear and  clievish, and his fellow-
workers in the theater have rated
(it the best supporting performance
‘of the season, giving him a tidy
ywin over a large field of competi-
tirs.

A handsoine win was also scored
bv Eileen Heckert as the season’s
‘best  supporting  actress.  Miss
Heckert's pluving of a tortured,
gfrml'r-.lted mother of a murdered
‘boy in “The Bad Seed” leaves a
‘devastating impression on any be-

GOOD YEAR

‘54 Season
Just Under
1953 Peak

® Continued from page 1

board’s season span), there were
69 Stem offerings, as aguinst G4
for the previous vear. However,
18 of these were limited-run items,
which cannot be included in a
success-fuilure balunce, since they
have no opportunity to make the
LO0-performance  murk, which s
The Billboard’s vardstick for mens-
uring  success, In the 1953-54
seuson, there were onlv 13 limited
offerings, which leaves both sea-
sons with an equal total of 31 pro-
ductions to be catalnged snecess
and Fuilure-wise,

On this basis. the record shows
that the past season was not quite

But this is hardly to be wondered
at, since the latter, ont of its 51
productions  tallied 25 successes
agiinst 26 Eolures, almost a 50
per cenl success break and some-
thing practically unheard of.

Out of lust season’s 51 showeas-
ings, 24 ranked in the success
| column, as against 27 flops. This
adds up to about an even 47 per
cent on the bluck side of the
ledger, only 3 per cent less than
the previous banner veur.

CGoing back a couple of more
vears, both of which lighted 73
productions, the record shows that
the 1952-'53 season rucked up a 40
per cent success average, while
1951-32 wus put to it o make a
30 per cent grade, which would
indicute that while some hand-
somely costly flops still tum up,
producers  have grown progres-
sively  cuntions  in picking  their
wares. Todav. a plav has got to
be good or else, ]

strict  professionalism 15 the
word, and the 1934-35 Broudwav

47 per cent success average is very
solid from anv angle,

KiM STANLEY

holder and evidently the voters
reacted accordirgly.

In the distatf debut sector
Loretta Leversee led the field.
Young Miss Leversee had previ-
ously distinguished herself in a
downtown off - Broadway item
|1‘::1].IEd “Bullfight.” But her delight-
fully ingennous performance as a
bedeviled Dublin - voungster in
“Home Is the Hero” stamped her
the [em Broadway newcomer of
the vear.

On the male _ide of the bow-in
category, Buddy Hacketts clown-
ing in “Lunatics and Lovers” just
heat ot George Crizzard's melo-
dramatics  in “The Desperate
Hours.” Hackett's brand of clown-
ing has been on tap a long while,
| but he was a natural for Broadway
tapping for a lunatic ilem like
Sidnev  Kingslev's  farce-comedy,
‘and a highly deserved Stem debut
Laccolude,

Sets and Costumes

The straight play scenic and
costume categories agein spot pre-
vious winners, Peter Larkin, a
previous winner for background-
g of last year's “Teahouse of the
August Moon,” again is a hefty
winner via his designs for “Inherit
the Wind” and likewise takes
fonrth place in the musical sector
for his sets for “Peter Pan.” Cos-
tume-wise, Cecil Beaton carries off
kev and scroll honors for his body
drapings lor the period piece,
“Quadrille.” Beaton already car-
ries two award kevs, one for his
1946 costuming of “Lady Winder-
mere's Ian” and another for set
designs for “The Crass Harp” in
1951.

Musical Division

It hus been more or less a
pattern in the last half dozen sea-
‘sons for one song-and-dancer to
curry off most of the honors. This
veur it is "The Pajama Game,” al-
tho considerable honors went else-
where, “Pajama” ran awav with
the vote for best musical and

as successinl as its predecessor, | vicariously shared in the reflected

lglery of seven  individuals who
madle it tick,

Carol Hanev, whose brilliant
ceontribution  to  the song-and-
| dancer made her an overnight sen-

sation, is a double winner. Aliss

ing actress in a musical by twice

the npmber of ballots polled by |

lier runner-up, and also carried off
'the vear’s best danseuse award by
a vote that ran well irto four fig-
| nires. Ceorge Abbott’s and Jerome
' Robbin's co-staging of “Pajama”™
‘was considered tops in musical di-
rection. The year’s best musical
book by George Abbott and Rich-
ard Bissell was for “Pajama,” and
its score and lyries by Jerry Adler
Sod Jerry Ross were also judged
the best. And finally, Bob Fosse's
‘dance patterns therefore were voted
the best choreography of the

LSS,

' Mary Martin
However, four other major musi-
L eals were anvthing but slighted in

“re-creation of Peter Pan in the mu-
| (Continued on page 13)
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Hanev was voted the best support-

DONALDSON

Awards Committee.

Their signatures appear on the

For the

EZIO PINZA

Far the Aclors
BERNARD HART

For the Prodacers
CAROL HANEY

For the Damngars
FREDERICK FOX

For the Seenic Designers
ALFRED HARDING
For Actor's Equity
EDWARD DIMOND

Far the Stage Managers
MOERRIE SEAMAN
For the Treazurera

For The

WILLIAM D.

K. KEMPER
General Manager

1954-

Following are the members of the 12th Annual Donaldson
They serve in an ex-olficio capacity, as
representatives of their respective branches of the industry.

mittee has no hand in the selection of the winners.
aldson Award winners are chosen by a democratic poll of all
the people in Broadway theater,

COMMITTEE

1955

winner’s scrolls. But the com-
The Don-

Theater

KATHARINE CORNELL

For the Aciresses
WALTER KERR

For the Critics
PETER GENNARO

For the Dancers
HELENE PONS

For the Cozstume Designers
BEN IRVING

For Chorus Equily
OLIVER SAYLER

.

LEADERS SERVE ON 12TH ;

For the Presa Agents and Managers |

JOHN McDOWELL
For the Stagehands

Billboard

ROGER 5. LITTLEFORD JR.

LITTLEFORD

Publishers

ROBERT FRANCIS
Drama Editor

® Continued from page 1

Theater VYotes in 12th
Donaldson Awards

—— e e — ——

including a prominent member
from each, with representatives of
The Billboard co-operating, to lay
out the grnundwuri.

Obviously, the Frst two ques-
tions were: Who would vote and

body should vote—from stagehands
te prodicers,  Even erities could
have a ballot.

22 Categories

Twentv-two categories were orig-

inally established covering straight
P plav and musical divisions. These
Lincluded honors for best produe-
tions, best perforinunces, best sup-
'porting  performances, best direc-
Ctiom and best dancing, as well as
[or :lll!hf}rﬁhip, costume and scenic
(es1gr,
l For prizes, it was decided to
| present the winners with a suitably
i engrived seroll, sicned by the com-
| mittee, commernorating their in-
dividual achievements, and also a
gold keyv, faced with the masks of
trugedy und comedy superimposed
on a lvre and engrived on the
back with the recipient’s name and
honors.

Then the real jubs got under way.
'Eligibility lists bused on a season
beginning Mav 1, 1943, and end-
ving April 30, 1945, were prepared.
These included casts and eredits
cof every production which bowed
~on Broadway between those dates.
| These were the relerence guides
|for filling out the accompanying
Challot and its self-mailing envelope,
CAn additiona] letter explained fur-
ther details: that a voter of neces-
sitv didn’t have to vote in all cate-
vories, since he might be more
Famiilizr with musicals than dramas
Cand vice versa; that the ballot was
| secret, and that it was only neces-

theater got it's full shure of it. A |the tully. Mary Martin's wonderful | sury to post it in the negrf-?at mail-
Cbox. In sum, abont evers thmF was
dane, but hand him a pencil.

MARY MARTIM

for what? it was agreed that every- |

In Mayv, 1944, the lirst Donald-
son Awards ballots were in the
hands of the thealer eleciorate.
They were delivered backstage at
"every lighted Broadway thealer, so
that every aclor :*urrt'm;’}r at work
could exercise his franchise,

The theatrical unions agreed to
address and mail others to their
memberships, and other special
mailing lists were compiled. In
all, some 8,000 ballots got deliv-
ered that Ffirst vear—a pretty Fair
“accomplishment, considering all the
| bugs that had to be ironed out.
"And the response to that infant
launching of the project was ex-
tremely gratifving to evervbody
concerned. It was very evident
|fr{:-m the beginning that theater
people liked the idea of having a
voice in the selection of their own
“bests.”

Some Later Changes

That is the how and wherefore
'of the Donaldson Awards. There
have been some slight changes
in the set-up and operation over
the years. Back in the 1945-'46
season, five additional categories
were added to the ballot, at the
'suggestion of Clarence ' Derwent,
who represented Actors’ Equity
on the Awards Committee. To
iEnumlrut[.:E new talent. these include
honors tor the best First play by a
playwright (o reach Broadway and
also accolades for best Stem de
buts, male and fem, in both druma
'and musical fields.

In recent seasons  the Sl e
managers of current productions
have taken a steadilv increas
interest in the balloting, deliv
the ballot personally to their
! SFccth: companies and monito
'them to get the votes in under thi
| deadline. |

Successive committees, whicl

(Continued on page 13

CYRIL RITCHARD
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DONALDSON AWARDS

ED BEGLEY

Anastasia,’ ‘Boy Friend,” “Inherit’
ead 2-to-5 Position Runners-Up

NEW YORK, July 2.—No report | Seed™) and Plyllis Love ("Bus ! fourth place recognition. and Fred
o the Donaldson Awards would | Stop”™) were tied for the fifth slot. | Finklehoffe made the [irst five via

w complete without mention of
I’I“'ﬂ.' ".\LII HIIIH]H[ I'I'Iil'dﬂ l.]lE' “u'ii"—
ers circle. Even if a candidate
fidut win a seroll and key, his
upporters are alwavs interested to
mow that he finished in a top
wacket. Herewith are the honor
landings of candidates from see-
mel  thra  Hifth  place in  each
nlEgEory,

Althe "Cat om a Hot Tin Rool”
vas @ solid choice for best plav,
Inherit the Wind” received hefly
upport as its runner-up. The vot-
ng was extremely close for “Bus
itop” and “The Desperate Hours,”
vhich took third and fourth places
n that order, Likewise, “The Bad
eed” made a fine showing to come

n fifth.

"Wind,” of course, ran away

vith the Best First Pluy category |

vith a four-figure tally. “Anasta-
i polled about half as many
ullots, un excellent showing, for
econd place. Much smaller totals
it “Fragile Fox,” “Home Is the
lero” and “The Troublemakers™ in
tie for third, Somewhat behind
hese were “Reclining Figure” in
onrth place and “The Honeys” in

ifth,

EILEEN HECKERT

In the male debnt sector, George
Grizzard of “Desperute Hours”
gave winner Buddy Hackett ("L
'natics and Lovers™) a neck-und
‘neck run for first place honors,
Somew hat lower i the tally, Theo-
dore Bikel ("Tonight in  Samar-
kand™) and Clay Hall ("All Sum-
mer Long™) were similarly bunched
for third‘aud fourth places in that
order. JA&% Lord ("The Traveling
Ladv™) was voted Hifth best.

In the tem debuts, Patricia Jessel
("Witness  for  the Prosecution”)

Directors’ Score

Rumner-up voting for best direc- |
on was  also very close, with |

lerman Shumlin's  stagin of
Wind” rated only slightly ]Eigher
wmn Harold Clurman’s” similar

wre for "Bus Stop,” for second
wl third places respectivelv. Rob-
t Montgomery was a  fourth
wice for his work on “Desperate
ours, and Alun Schneider’s di-
ction of “Apastasia”™ brought him
th phice rating.

Whilé no one approached Paul
uni’s tully for best actor. Burl
es (CCut”) and Karl Malden
Desperate Hours”) both  racked
o fine returns for second and third
vives in that order. Alfred Lunt
d plenty of support Tor a solid
wth place for his playing in
waddrille.” and Menasha Skulnik
wed Fifth place for “The Flower-
t Peach.”

Naney Kelly., “The Bad Seed.”
el abont hall of Kim Stanley's
wing tally for best actress, to
e second place. Practically on
' heels, however, were Barbara
Creddes ("Cat), Eugenie Leon-
ich  (“Anastasia™) and Viveeca
wfors  (“Anastasia”)  as  third,
rth and fifth choices, in that
er.

Supporting Players

fule  supporting  performance
irms gave Albert Salmi, for his
k i "The Rainmaker,” a solid
md place tallv. Salmi received

LORETTA LEVERSEE

versee a real run for the erown,
polling aboutl three-quarters of the
winning  lallv.  Naney  Wickwire,
“The Grand Prizve,” was a good
third, Julia Meade (“The Tender

likewise save winner Loretta Le-|

THE BILLEOARD

DAMNIEL NAGRIN HANEY

CAROL BEOB FOSSE

1954-1955
Straight Play Division

Best I’!;:}',,i ............... CAT ON A THOT TIN ROOF
b " aigh Bext Pirst Play., .. cv e inncnsnnss INHERIT THE WIND
(hEEAvaLE 9 Ankiey el gave|  Best Direction. ... .. ELIA KAZAN (Cat on a Hot Tin Roof)
winner Cvril Ritehard an . exceed- Best Performance—Actor. .. . PAUL MUNT {Inherit the Wind)
inglv tough run for best musical Best Performance—Actress. .. ... ... KIM STANLEY (Bus Stop)

actor honors, On_ the final tally Best Supporting Performunce—Actor . ........... Gt T i
| Slezuk was only a handful of votes A ceadinaaaeeaas ED BEGLEY (Inherit the Wind)

behind. John Rait of “Pujama Best Supporting Performance—Actress ... .. e
Came™ alis soored hindsomslv 1o W e P S EiLEE?\T HECKERT (The Bad Seed)

take third place, with Don Amec est Debut Pertormance—Aclor . ... coviiivniveaanions
o “Silk ockin” il Balen 60| va Fiavserisiinge BUDDY HACKETT (Lunatics and Loters)

two behind him for fourth aic Best Debut Pﬂrfurrnunc'ﬁ—'{s.i:l'rﬂ? i e
| with Ezio Pinza (“Fanny”) showing N 4 LORETTA LEVERSEE (Ifome Is the Hero)
]E“[&r of Euppnrt to ]}n"g him in Best Scenic I.}F'Hiﬁﬁﬂ'. ....PETER LABKIN (Inherit the “ﬁ”l‘d}
Eﬂh_ Best Costume Designs. . ........ CECIL BEATON (Quadrille)

| Musical Division

Bt XNowicilooms v mmmms s s THE PAJAMA CAME

Begt DIirection . ..oesamemoesmoses .« «+. GEORGE

ABBOTT and JEROME ROBBINS (The Pajama Game)
Best Performance—Actor. . ... CYRIL RITCHARD (Peter Pan)
Best Performunce—Actress MARY MARTIN (Peter Pan)
Best Supporting Perlormance—Actor

....................... CYRIL RITCHARD (FPeter Pan)
Best Supporting Performance—Actress gy

.................. CAROL HANEY (The Pajuma Came)
Debut—=Actor., . .... DAVID DANIELS (Plain and Faney)
Debut—Actress. . ... JULIE ANDREWS (The Boy Friend)
Dancer DANIEL NAGRIN (Pluin and Faney)
Danseuse, . ....... CAROL HANEY (The Pajaoma Gane)
Best Book ...... PP ORI, -1 4 4 )31 B O
ABBOTT and RICHARD BISSELL (The Fajama Game)
Best Score ;

RICHARD ADLER and JERRY ROSS (The Pajuma Game)
Best Lyvrics

gl N LS B B O S

-----------
aaaaa

rrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrrr

----------------------------------------

BOB FOSSE (The FPajama CGame)
Best Scenic Designs. . .OLIVER MESSEL (House of Flowers)
Best Costume Designs

llllllllllllll (B B

OLIVER MESSEL (House of

@ 8 & &

Flowers)

but getting solid retwrns, were
Diahann Cuarol ("House of Flow-
ers’ ) and Hildegarde Nefl ("Silk
| Stockings”™) who were thind and
fourth in  that order.  Dorothy

i Creener ("Shoestring Revue™),

Trap™) and Betsv Pulmer ("Grand

tnu}: fifth
aceniv
1P

i[aluw.
clesign-wise,

the THner- |
bracket & loaded

with old

welty second place for his settings
for “Desperate Hours,” Jo Ael-
ziner wus nob far behind as a thivd
choice for “Cat.” Boris Aronson
was  fourth Tor “"Bus Stop,” and
Oliver Messel ("Dark 1s Light
Enough”) und ,Ceeil Beuton ("Qua- |
drille”) tied for [ilih. !

In the costume design sector Lu-
cinda Bullurd scored  second for
dressing of "Cat.,” Ben Edwards
was third for "Anastasia,” und Rutl |
Morlev and Ballou were fourth and |
fifth tor “Wind” and “Flowering |
Peach” respectively. |

Musical Almaosts i

While “Pajuma  Guame”™ more |
than doubled the taly of its closest
contender, five other song-and-

ut two-thirds the number of
ots which went to winner Ed
ley. Pat Hingle and Ben Gaz-
i, both of “Cat,” tied for third
e, with about half of Salmi’s
. _Paul Newman l!“Dt::s crate
irs ) was just behind for fourth
. and Henry Jones (“Bad Seed™)
plenty of supporters to rate
fifth.
n the distaff side for support-
performances, Elaine Stritch’s
mg in "Bus Stop” made her
ong second-place favorite, Vi-
Nathan and Eugenie Leonto-
both of “Anastasia,” were
in a few vaotes of one another

dancers had their strong backers,
and the runner-up voting had them |
on each other’s hecls, “The Bos
Friend” topped the quintet Tor sec-
ond place. “Plain and Fanev™ and |
“The Saint of Bleecker Street”
were just behind “Bov Friend” in
a tie for third. "Ankles Aweigh”
took fourth place, and “Peter Pan™ |
followed in filth slot. |

This pattern continued on  the |
score of musical staging., Morton
DaCosta’s staging of “Faney” drew
about hull the return received for.
the winning direction of “Pujama
Game.” Therealter., Jerome Rob-
bins was a4 high scorer for his ef-

ard and Fourth choices respec-

v Patricia McCormack ("Bad | direction of "Boy Friend” won huriu[ “Ankles Aweigh” was equally  Much Farther down in the tally, |

forts for “"Peter Pan.” Vida Hope's

Prize™) were tied for [ourth, nm]i
Pat Breshin ("The Wasvward Saint™) |

=
Lo

vard names. Howard Bav ook a| @

‘three in the fem quintet equalled | 4, Betty Ceorge ...
‘more than half her total.
Conway (“Plain and Fancy™) car- |

'Delys Lay “(Boy Friend”) and
Kathy Nolan (“Peter Pan”) wound
‘up in a fifth place tie, '

Male terp seclor balluting re-
tums(jjut Peter Gennara in a solid
W | second place slot for stepping con-
Ctribution to "Pajama Game.”
Gower Champion got the third
place nod lor "Three [or Tonighit.”
Geoffrey Holder ("House of Flow-
ers ) and Hank Brimges ("Ankles
Aweigh”) were rated fourth and
lifth.

Since Cuarol Hanev literally ran
laway wilth the danscuse depart-
ment, it was practically no contest,
Marge Champion (“Three [or To-
night”) took second plice. Others
in the first [ive were:

3. Sandra Lee

e

-,

DAVID DANIELS JULIE ANDREWS

Marv Martin's portrait of Peter| close to Foy to take fifth place.
Puan evidently won the hearts of | On the distaff SHFI-'*“F‘“"I-’. per-
the vast majority of the voters, but  formance side, runner-up  honors
voung Britisher Julie Andrews can went to Barbara Cook of "Plain
take great pride in the second pluce ' and Fancy.” Others in the top
tally which she racked up for her bracket were:
beguiling contribution to "Boyv | 3. Gretchen Whiler . .ovvvnnnn
Friend.” None of the remaining L. USilk Stockings™

------------

5. Chita Rivera

.......... “Shoestring Revoe”

On dance direction nobody gar-
nered more than a third of the
votes racked uwp by winher Bob
Fosse. Tony Charmoli was runner-
up for terp patterns for “Ankles
| Awejgh,” I!]n- n Harwood ("Boy
Friend™), elen Tamiris . (“Pluin
and Fancy”™) and Jerome Robbins
(“Peter Pun”) were third, fourth
and fifth, in that order.

The voters rated Joseph -Stem's
and Will Glickmans book [or
“Plain and Fancy” second best of
the season. Sandy Wilson's tome
for “Boy Friend” was third. The

-------------

“Ankles -‘Lumgh

............. “Pajama Game”

Eric Berry fl.’“Eﬂy Friend”) polled
_ i, ki a line return tor runner-up position
ruted Lifth position, | in the musical dehutpmlluml.
Runner-up to  Cyril Ritchard | Ceoffrev Holder ("House of Flow-
(“Peter Pan”) for best musical sup- ' ers”) was third, John Hewer (“Bov
porling performance by an actor | Friend™), fourth, and Douglas
was Stanley Prager of "Pajuma  Fletcher Rogers (“Pliin and
Game.” Prager just nosed out Eric Fancev”) was [fifth,
Berry of “Boy Friend,” who took | Curol Haney (“Pajuma Game™)
third place. Similarly, Eddie Fov  gave winner Julie Andrews a hefty
_[r. of "Pajama GCame” was just a' ruce for top Fem debut honors. G'LI}-" Bolton-Eddie Davis :.'{-riptin;i
step behind Berry to come in| Miss Hanev was less than a hun-|of “Ankles Aweigh” was ratec
fourth, and, in turn, Lew Purker ! dred ballots behind at the finish, | fourth, and Gin-Carlo Menotti's
(Continued on page 13)

Shirl |

-

s 8

ried off third place. Pearl Bailes
(“House of Flowers”) was fourth.
and Janis Paige ("Pajama Game”)

W

Wwww americanradiohistorv com
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NBC

Plans Hour Drama Segs
As Daily Mid-Afternoon Fare

New Concept Stems From Affils’
Demand for Strong Women'’s Show

‘NEW YORK, Julv 2—NBC-TY
this week was readving one of its
newest and most radieal gmgmm
idens — daytime hour dramatic
shows, The network has already
F{.nlten the consent of its advisory
soard to the programming concept
and this week submitted it to its
affiliates.

The web hopes to place the hour
dramas in an aftemoon time pe-
riod, possibly 3-4 p.m, across the
hoard sometime this fall, A differ-
ent drama would be programmed
each day. Material would be got-
ten by Purﬂmsing second run
rights to “Kraft Theater,” "Philco-
CGoodyear Playhouse,” and other
nighttime hour stanzas. The facili-
ties problem is a knotty one, with
chances that the show would be
done froem here, Hollvwood and
Chicago.

NBC's davtime programming has

GAMBLE WON

'Wide World
Pays Off With
- 31.9 Trendex

NEW YORK, July 2.-NBC-TV's
gamble with “Wide. Wide World”
seems to have paid off. The net-
work hit a 319 Trendex rating
with the show, and inquiries from
sponsors are new beginning to roll
inn. The American Telephone &
Telegraph Company is among the
most interested potential sponsors
now weighing the show for fall
sponsorship.

Should one sporsor be difficult
to obtain, most likely the stanza
will be cut up into three segments,
The network’s sales staff tl'li.l%i‘ﬂ SEV-
eral clients will not be too hard to
find. The show will be telecast on
Sundayv afternoons next fall, either
once ot twice a month, depending
on the bankrollers available.

The Billboard
Spotlights:

THE
NETWORK
SCENE . . .

What's Ahead for the
1955-'56 Season — Spe-

cial features by network

leaders . . . where net-
work programming is
headed . . . what it will
]

talent . . . to producers

mean o sponsors .

. . . how it will affect

stations.

oy
Billboar!

e il il S
TGOS TN BRI

Coming in
the August 6 issue
Distributed Avgust 2

heen its biggest problem since
CBS-TV was responsible for the
switch of sey era{mmuiur Colgate
and Procter & Camble properties
to its network. NBC since bas
made substantial progress in ac-
wiring new business to replace
?iml lost. but still has a long way
to go to equal CBS's almost s.r.0.
condition. ItU's major problem. of
course, is the mid-afternoon where
soap operas, in the recenl past,
have failed to attract new audi-
ences. Personality and quiz pro-
gramming now is being asked to
attract female viewers.

The dramatic shows would most
likelv be sold in participations. In
that way NBC could realize more
dough [rom its sponsorship and, in
addition. make them available to a
inrger number of potential adver-
tisers to continue its policy of open-
ing the medium to new money.
The dramas would be presented in
a simple manner without costly
scenery and settings, An attempl
will also be made to do them in
color. Albert McCleery, the NBC
producer of “Cameo Theater,”
would probably take over the pro-
duction reins. McCleery hus a greal
deal of experience with arena stag-
ing a low-cost production tech-
nigue.

The NBC affiliates for several
months have told the network that

| ers, they will stay with the dramas

' successful in nighttime TV, so the

they need women's matinee Feature
films. Thev feel that women’s
drama would be verv saluble. The |
network hus been contacting the
Hollywood studios to see whether
they could buy such features. They

NBC Has P&G,
Toni Trouble

next fall is half off. Toni has a

;amble, which precedes it in the
earlier ha!l- hour. and the latter
sponsor has complained to the net-
work.

Chances are that the network
will accede to the P.&C. complaint
and try to tind : nother sponsor to
pair with Brown & Williumson.
Meanwhile, the American Tobacco
pption on Wednesduyvs 10:30-11
p.m. lapsed. and the time period
s up [or grabs,

NEW YOBK, Julv 2.=NBC-TV's!
sale of Sunday 10:30-11 p.m. to
Toni and Brown & Willlamson fﬂri

ErMuct conflict with Procter &

have found, however, that the stu-
dio’s demands for their pictures are
rather high, considering whal thev
could be sold for on TV.

It is estimated that good fea-
tures could not be bought in sub-
stantial numbers from Hollywood
majors for less than $100,000 per
picture. At that price only one film
could be used in each strip, and
the pictures would then have to be
reshown at other times during the
day to make the purchase at that
price feasible. e network’s re-
searcher’s, too; have distinet doubts
that the cumulative audiences, if
ane feature were stripped, would
hold up sufficiently to make the
buvs attractive to clients.

The network consequently feels
that by investing at most $12,000
on each daytime drama, and prob-
ably closer to $10,000 per show, it
could offer good solid dramatic
entertainment, And it is now ready
to take the gamble. The “Kraft
Plavhouse,” the long-running night-
time dramatic show, runs between
%15,000 and $20,000 per program.

The network evidently feels that
once it attracts the davtime view-

thru the hour. The theory of the
longer TV presentation has proven

web evidently believes it will be
just as valid during the day.
Richard Pinkham is the NBC vee-
pee in charge of its network pro-
gramming.

NBC SPEC

Web Plans
‘4 Poster’
For July 25

NEW YORK, July 2.-NBC-TV
expects to present “The Fouwr
Poster,” starring Hume Cronyn and
Jessica Tandy, as one of its sum-
mer spectaculars, on July 25. The
play will be used to replace “The
Magic Box,” a feature film thal
the network bought but on which
there have been clearance prob-
lems because the distributor had
already sold it to loea! stations.

The play was produced by the
Playvwrights Company and ran for
severul seasons on Broadway with

ARB's TOP 25
TV WEB SHOWS

(June, 1955)

sIndicates Film

- June
Runk Show & Web Rating
1, *f Love Lucy, CBS......ccee. $3.0
% Juckie Gleason, CB5.......:: 44,2
1 *Yoau Bet Your Life. NBC..... 42.9
4 1've Got a Secrat, CBS........ 341
5. Two lor the Money. CBS..... 31.8
&. Thiz 15 Your Life, NBC,....- 7.2
T Tousi of the Towa, CBS....... 15.8
§. *Disnevland. ABC ........... 355
@, Cavalcade of Sports. NBC..... 3.1
1%, *Ford Theater, NBC .......... 33B
11, Your Hit Parade, NBC ,...... 15
12 *Drapnet, MBC ... cicinnnaas il4
{3, *Fireside Theater, NBC ...... , 330

14. Lux Video Theuter. NBC ..... 32.1
5. What's My Line® CBS ........ 3L1
i%. Godirey and His Friends, CBS5, 30.9

7. Shower of Stars, CBS ........ 3.7
1%, *The Milliongire, CBS ... cu:s 304
19. Godirey's Taleni Scouts, CBS.. I19.8
. Person to Person, CBS ........ 29.7
2. *December Bride. CBS ........ 29.6
21 *COur Miss Brooks, CBS...... 19.6
2%, Comedy Hour, NBC ......... 2R.9
4, ¥Lile of Rilew, NBC......000.- 279
74, *Laorella Young, NBC . ....... ; 21.9
14 Ruobert Montgomery Presenls,

o | | B PR TR L 17.0

CBS-TV Puts
G. Klayer Into
New East Post

NEW YORK, July 2—CBS-TV
this week strengthened its Lastern
sales foree with the creation of a
new position, Eastern sales man-
ager, and with the appointment
of George Klayer to the post.

Klaver will come to New York
from Chicago. where he's been
Vidwestern sales manager for the
web for the past two and a half

ABC-TV Adds
Staff fo Keep
Up Show Pace

NEW YORK, fulv 2.—Keepir
pace with the rise in the numb
of important properlies its puttis
on the air, ABC-TV ‘s expandir
its advertising-pramotion-publici
operation. A number of its stu
members have been promoted
newly created posts. while ad
tional personnel have been add
te: the staff [rom outside the orga
ization.

John Eckstein. up to now sup
visor of advertising and promoti
for ABC's New York owned a
operated stutions., has been a
pointed assistant te CGene Acca
ABC’s director af advertising, pr
motion and publicity. Jack Field
an exploitation writer. has tak
over as head of a newly form
exploitation unit. Adolph L. Seto
trade news editor. has been hooste
to the new position of assista
manager of publicity for the ne
work.

New additions to the staff ir
clude Milt Mohr and Richa
Richman, who join the exploitati
unit and James F. X. Mullen, :
advertising copyvwriter,

Additional personnel will be as
ded to the New York and Hell
wood offices in the near future.

vears. The job of Midwestern sule
manager will be taken over i
Sam K. Maxwell Jr.. who has be
an account exec in netwerk sale
here for the past three vears.

CBS FALL SHAPE-UP

NEW YORK, July 2. — CBS-
TV's fall  programming roster
moved a step closer to its final
shape this week as the web sewed
up “Joe and Mabel” for the Tues-
day. 9-9:30 p.m. spot, sponsored
by Cuarter and Ceritol. The web,
however” still hias a number of time
slots in which its programming
plans are still not detinite.

The Friday, 8:30-9 p.m. spot,
for instance, mav house a show
other than “Our Miss Brooks,”
which up to now has been con-
sidered a safe bet for a fall return.
CGeneral Foods, however, report-

Cronvn and Miss Tandy in the
leads. It was also a_feature film

Lilli Palmer.

Rk sharced Hex H ; | a dilferent show in that time, Simi-
Bl S5 ex Harrison an

edlv iv mulling the idea of putting

larlv, it's understood the web,
which up to now has been thinking

NEW YORK., Jul
this week was
severe cuve of Sunday night pro-
gramiming jitters. s new “Colgute
Varietv Hour™ last week took the
severest drubbing in the history of
the time slot when it got a 5.0
Trendex rating in comparison to

future of the show is up in the
aar. :

“This was onlv the second show
in the new Sundav series being
programmed by Colgate, and it
was up against a “Toast” anniver-
sary stanza which had all the
names, But the advertiser is be-

will not carry its weight in the fall
programming sweepstakes and that
it must be repluced with something
stronger. The client has already
asked its agencies to submit new
programming ideas for the Fall.
One such idea pluced before it s
For a top deamatic show,  This kind
of program would be opposed by
the onetwork, fur it would un-

1

2 —Coleate !
having  another |

“Toast of the Town's” 33.8. The |

inning to get the notion that it

Colgate Suffers Another Bad
Attack of Sunday Night Jitters

doubtedly harm the impact of the

follaws,

Sharing the client's concern is
the network, which stands to be in
a weak competitive position Sun-
dav nights next fall, unless it pro-
grams an audience-attracting ve-
hicle in the time period.

Personality Fuss

The Colgate problem has been
further complicated by the recent
personality clash between Martin
and Lewis whick reportedly may
split the team. And the film clips
of Paramount Picture films do nol
seem to be getting viewers. Still
'another troublesome factor is the
wbsence of a regular host. CGeorge
' Murphy was to take over for Col-
gate as host, but he changed his
| mind and bowed out at the las
'minute. Charles Heston has been
substituting.

1

| fute of the William Esty agency.
which services this program for the

www americanradiohistorv com

Hilco-Coodyear Playhouse which

Hunging in the balance is the|

'client. Estv won the job away from
the Ted Bates agency. which had a
bad experience with last season’s
show. Now uanv of the Celgate
agencies can get the lucrative pro-
gram just by coming up with a
strong enough idea.
Bryan-Houston

The Colgate agency picture,
meanwhile, remains unstable.
Brvan-Houston is said to be losing
out because it has lost several key
executives, notably Henry Schachte,
who has gone over to Lever
Brothers. And Carl Brown, who
left Colgate and took the Halo
account with him when he set up
his own agency, is said to be in
line for the Super Suds account
now being handled by Cunning-
ham & Walsh. Colgate is also said
to be sounding out new s:%em:ie:s
of stature with a strong radio and
TV department to see whether they

would be interested in its business,
All in all. Colgate is having far

Web Slots ‘Joe & Mabel’;
Other Spots Are Ifty

in terms of slotting “Brave Eagle
Wednesdavs at 7:30, mude decid
to substitute “Champion”™ nr “Yar
kee Privateer” instead. The tinw
which is competitive to ABC
“Disneyland,” has still not bee
sold by the web.

Also a question mark is wheths
Lorillard will keep “Appointme:
With Adventure” in its Sunda
10-10:30 p.m.  spot.  Similucl
Revlon and General Foods a
waiting to see how well the ne
Johnny Carson show does this sur
mer before deciding on what sha
they will have carrving their ba
ner Thursdays, 10-10:30 p.m. |
far as the period that follows
concemed, CBS-TV  has tickets
Peggy and Walter  McGrav
“Wanted” series for the spot, b
when and if the period is sold,
different stanza could conceival
wind up in the period.

The decision to program ]
and Mabel” leaves the Marie W
son  stanza, “Miss Pepperdin
which also was being considen
without a home.

135G PAID FOR
‘3 FOR TONIGHT

NEW YORK, July 2.—Agair
TV loot has rescued a Broad
way production. CBS-TV paic
Paul Gregory $135.000 for the
rights to “Three for Temght
wliiﬂh it presented under Gen
eral Fu}n& sponsorship severa
weeks ago. The show had i
limited Broadway run and |
lukewarm reception. The TV
money sent the productio
into the black.

The network has als
agreed to bankroll anothe
legit property, the musical ves
gsion of George Bernard Shaw
“Pygmalion,” which Hecma
Levin is producing for Broac
way. CBS obviously will hav
first refusal rights for TV,
is putting up $75.000 casl
plus all the “onds, and th
rehearsal facilities.

from 4 guict summer,

L
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THE BILLBOARD SCOREBOARD

The Top New National Spot
Commercial Campaigns on TV

Placed during the week of June 12-18, 1955

The following data 5 Gbulated from a weekly survey made

by The Billboard

among U. 5. TV stations,

It shows the new

national spol commercial campaigns set on TV siations during the
above survey week, regardless of the starting air date of those

Campaijgns,

NATIONAL SUMMARY

iCampalgns placed im more than one region)

Prodoel and Advertiser
Folger's Colfee, J. A. Folger

Fluffo, Procter & Gamble

Ford Cars, Ford Motor Co.
Lipton Tea, Thomas ]. Lipton

Prodict and Advertiser

Palmolive Soap, Colgate-Palm-
olive

Philip Morris Cigarettes, Philip
Morris

Roto-Broil, Roto Breil Corp.

REGIONAL SUMMARIES

Eastern

Alka-Seltzer, Miles Lab.
Camel Cigarettes, R, ]. Reynolds
Carnation Instant Milk, Car-

~ nation
Fizrin, Sterling Drug
Ford Cars, Ford Motor

Halo Shampoo, Colgate-
FPalmolive

Joy, Procter & Camble
I

Lipton Tea, Thomas ]. Lipton
Nabisco, National Biscuit

FPhilip Morris Cigarettes, Fhilip
Morris

RDX, Reducing Aid, Lo-Calory
IFood Co,

Salad Mixers, Grant
Salad Mixers, A. Meverhoff
Shell Gasoline, Shell Co.

Southern

Air Conditioners, Worthington
Bardahl 0il, Bardahl Co.

Beechnut Chewing Gum, Beech-
nut Packing

Bus Travel, Trailways

Eskimo Fie, Eskimo Corp.

Morton House-Canned Foods,
Otoe Food Products

Roto-Broil, Rato Broil Corp.

Sausage, Keith Sausage

Midwestern

American Family-Soap &
Flakes, Procter & Gamble

Bond Bread, General Baking
Carters Pills, Carter Products

Chicago Confidential (Movie),
Columbia

Dr. Pepper Soft Drinks, Dr.
Fepper Bottling

Fluffo, Procter & Gamble

Folger's Coffee, ]J. A. Folger

Grant Tools, Grant Co.

Hills Brother Cake &Mix, Hill
Brothers

Kraft Foods, Kraft Foods Co.
Lady Esther, Zonite Products

Lectric Shave, ]. B. Williams

Maxwell House Coffee, General
Foods

Nestea-Instant Tea, Nestle Co.

Prell Shampoo, Frocter &
Gamble

Sausage, R. B. Rice
Sohio, Standard Oil Co. of Ohio

Table Ready Meats, Swift &
Co.

Tender-Leal Tea, Standard
Brands

U. S. Roval Golf Balls, U, S.
Bubber Co,

Southwestern

Grant Company Products,
Grant Co.

] Railway Service, Greal Northern

Rocky Mountain & West Coast |

Anacin, American Home Prod-
ucts

Art Courses, Art Instruction,
Ine.

Bayer Aspirin, Baver Co.

Colgate Dental Cream, Colgate-
Palmolive

French Dressing, Trader Vic
Food Products

Hostess Cakes, Continental
Baking

Langendorf Bread & Bakery
Froducts, Langendorf United
Bakeries

M.].B. Coffee, M.].B. Co,

M & M Candy Chocolate, Haw-
lev & Hoops

Orange Crush Beverage, Orange
Crush Co.

Palmolive Soap, Colgate-
Palmolive Co.

Petrolum Products, Home il
This Island Earth (Movie),

Universal

e

SIGN ACE

Berle Scribe

To Script
Como Show

NEW YORK, July 2.-NBC-TV
this week sipned Goodman Ace as
head writer on its forthcoming
Perry Como show. Ace has heen
the head writer for Milton Berle
for the last severzl seasons,

He is considered one of the top
comedy writers in the business, an
indication that the network intends
to do everything in its power to
program a sock show opposite
Gleason and company next fall
Como will pmhaiEy go 89 p.m.
!next SEASOI.

GT to Add Fifth
VHF in WEAT

NEW YORK, July 2. — Ceneral
Teleradio is buying another TV
station, its [ifth VHF. It applied
this week for control of WEAT-TV
ana its radio affiliate in West Palm
Beach, Fla. The station is on
| Channel 12 and is an ABC-TV
Laffiliate,

Tom O'Neil, head of GT, is pay-
ing the present owners, Mr. und
Mrs. James Robert Mechem, $101 -
000 for their 70 per cent interest,
In addition, he is lending the cor-
poration §893,000 to buy up the
outstanding stock and most of the
debentures.

M-G-M Hires
Seqal for Pix

NEW YORK, July 2—TV's Alex
Segal this week hit the jackpot, He
wis  signed by  Metro-Goldwyn-
Mayer to direct the film adapta-
tions of two pictures he Pir.ﬂt
megged on TV—="The Rack” and
“Fearful Decision.”

Thev were dore on the “United
States Steel Hour.,” He is reported
to be getting $55,000 per picture.
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This weekly chart ig one pan

eommercials preduced during a full month.

Sponsor and Industry Breakdown
Of New TV Film Commercials

Produced Since May 1

of & month-long study of TV film
It offers a significand

goide 1o forthcoming spor TV campaigns and program sponsorship.

Fach week, the commercial produc
of spensors is listed.

LA—Live Aciion
SE—Special  Eifect;
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Animation:

P DEHL'GS
Y ick Chemical Co., Vatro-nol,
Morse Intefnational. .

Vapo-rub, Morse Interpational. ...

BAKERIES
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Tipe Commercialy
No. Second: (C-Calori Producer
| [ | EONIN o " Fleicher Smith
1 .... 20 .... FA .......Fletcher Smith
1 . B0 ... FA .......Fleicher Smith
1 eee 9 ... LA ...i.e.5Creen Gema
3 aae B0 ... LA ieieecBoreen Goma
2 ... 30 ... LA Lo Soreen Gema
1 ... 80 ... LA, FA ...Fleicher Smith
I cene 20 uue LA, FA ...Fleicher Smith
1 . 6 i I, T— Reela Filma
1 . 2 i gl o i Heela Films
1 R SRS Iy SRSy Eeelz Films
4 L B0 ... SA, D, .... Clavion W,
L ouse ma
T wene 80 ... FA, LA ). . lLewis & Mariin
Films
T ceee 8 ... FA LA,
J1-C, . Lewis & Martin
Films
I oeae B0 . LR imimans Clayton W,
Cousens
1 . 20 ol i i Clavion W,
Coisens
1 .06 B0, LA .......Transfilm
1 . 60 .... FA .......Ray Patin
Prodna,
1 veso 20 .... FA .......Ray Patin
Prodns,
2 00 o NA veae Sound Maslers

IV Deadline

NEW YORK, July 2.—=There will
be further delav in the Federal
| Communications Commission hear-

Cings on pay TV, The government

body this week extended the dead-
line for filimg briefs from July 11
to September 9 to give interested
parties more time to [ile replies to
comments already made.

The initial deadline for filing
briefs was May 9, but it was ex-
tended to June 9, and then to July
11. The pay TV proponents feel
that they need more time to study
briefs already filed by the net-
works and to answer them.
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News in Brief

IDANDREA AND MARCH
FACE SPLIT-UFP . . .

The status of NBC-TV's new situation comedv, “The Soldiers,”
has been thrown into doubt following a split between its stars, Tom
12’Andrea and Hal March, who also double as writers for the program.
1YAndrea fecls that March, who emsees “The 364,000 Question” in
New York and commutes to Hollywood [or his "Soldiers” stint, can't
continue to do both shows. He's issued an "ultimatum”™ for March to
drop either one or the other.

SHEAFFER BUYS
INTO SHRINER SEGC . ..

Sheaffer Pen is moving into Herb Shriner’s “Two for the
Money” stanza on CBS-TV as co-sponsor with Lorillard for the

SUmMmer.

CBS READY TO
UNVEIL ‘MORNING .. .

CBS-TV is all set to unveil its refurbished “Morning™ show, which
will be emseed by John Henry Faulk. The pecformers that have been
sel as permanent members of the cast are Merv Griffin, Sandy Stewart,
and the Norm Paris Trio, who will appear every dayv: Paul Killiam, who
will screen old-time movies on Tuesdays and Thursday; and Dick Van
Dvke, a new piece of CBS talent, who will act as teller of kiddie stories
on Mondavs, Wednesdayvs and Fridays. Another new member of the
cuast will be Katie, the Goat. Charles Collingwood will continue as
newscaster on the show.

ALUMINUM RE-SIGNS
FOR "OMNIBUS . ..

The first of last season’s “Omnibus” sponsors to sign on again
for mext season is Aluminum, Ltd. It's expected that Noreross
and Scott will also retum, but CBS-TV will have to find a
{jum]"m bankroller to replace Zenith, which definitely wont be

ack.

MARCIANO-MOORE BOUT
TO GO CLOSED CIRCUIT ...

The next heavyweight championshop fight, between Marciano and
Moore, will be aired on closed-circuit television September 20. Theater
Network Television, which has closed circuited 12 hedvyweight fights
thus fur, will again do the honors.
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LIKE MISSOURIANS

Show Me, Say Sponsors; ‘We're

Not Buying on H'w'd Name Alone

Sponsors and ad agencies are
not exactly falling all over
themselves to get programs
which are produced by the ma-
jor Hollywood motion picture
companies. Only 33 per cent of
the ad agencies that responded
to this Advisory Board survey
said they would be attracted to
buy from the majors rather than
established TV film producers.
Against this, 58 per cent took
a “show me" attitude,

Of the 33 agencies on the
board that took this stand, 12
said buying from a Hollywood
major depends on the price the
will ask, seven said they sti
want to see what kind of qual-
ity the majors can produce for
TV, another 10 said it depends
on both price and quality, and
one said it depends on exactly
what his clients’ needs are.

Among the sponsors in this
survey, only four said they def-
initely would tum to the majors
for shows, whereas 24 took the
“"wait and see” position. The
sponsors cited the same cost

and quality Ffictors. One na-_

tional sponsor said: “A selling
job is necessary. The tendency
is not to change unless someone
does a selling job.,” One re-

gional sﬁ-ﬂnsnr said it depends

toward the “show me" position.
In these three categories, as
many board members said
“ves,” the sponsors will be at-
tracted to the majors, as said
“it depends.”

Among the “show me" [ac-
tion, cost and quality again fig-
ured as the major [actors. The
producers and stations cited
quality alone more than any
other categories. Eight pro-
ducers cited quality, as against
three that cited cost and four
that cited both. Seven stations
cited quality, while three cited
onlv cost and another three
mentioned both.

Another factor on which a
sponsors turn to the majors
would depend. according to one
producer, is the importance the
sponsor might attach to the
%TESH e of the studio’s name,

wo distributors said it depend-
ed on the degree of ad agency
control the majors allowed in
their production, Two other dis-
tributors said it depended on
the majors’ salesmanship. And
one station said the success of
the majors depends on their
ability to deliver shows that are
fresh and dilferent from those
already on the air.

OF the oad agencies that

checked “yes” on this question, |

most still showed an open-mind-
ed approach. They generally
indicated that the motion pic-
ture producers will be welcome
in the TV market place, side by
side with the established TV
producers. A few said their rea-
sons for checking “ves” was
their prediction that sponsors
will be dazzled with the pres-
tijze of the majors. Two ot the
a

agencies that said “yes” reg- |

istered disgust with the pro-
grams now being offered them.

Very few members of the
board thought the entrv of the
majors would be ruinous to the
established TV film producers.
They predicted that the in-
creased competition would put
the TV producers on their met-
tle, and this, they said, would
be best for all concerned. Many
predicted that smaller produc-
ers that are undercapitalized
and that have never had a rec-
ord of siccess will be forced
to merge or throw in the towel.
But one distributor argued that
the smali outfit handling -
cialized product like fight I??]l:'fm
will be able to weather the
storm better than the big outfits
that try t~ meet it head on,

.| Conslsiing of one key execu-

on whe{li er they offer the sery-
ice and promotion assistance
that current syndicators do. - hHI:OI“’ -[!-H EY \IIJO;TED i be
A bibiario: Abated yvou think that advertisers and ad agencies wou
and m?-_.[;ie:tl ”E]n{? d]ﬁ.g&?]ﬁﬂrf attracted to major Hollywood studios for new film series, rather
there was less of a tﬂndmt}; than continue to rely on established TV film producers?
Yes No Don’t Know  Dependa
PR YT S, | SRR - PR . [T . .
NEXT WEEK Network Sponsors ... l.oveesess G T 2 s . s SN 10
Regional, Local and
The TV Editorial Snot Advertivels ©: Biodesnes Bivamaens Diiiaea . 14
Advisory board will tell Disteibibors o i a0 s dlaw e B vans. ihee se g ase: 1R
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o1t v S URORCTORRSY | (HFRTRPORINN PSRRI | RPRPORON 1 | |
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FOR QUOTATION

SPONSORS AND AGENCIES SAY . ..

RUSSELL B. YOUNG, TV director. Bussell M.
Seeds Agency, Chicago: “Let's see whut they do.
If the majors can produce guality at a price, 1 think
the answer is "ves,” The new competition will elimi-
nate some of the present producers, There is only so
much time to be sold, If the market is over produeed,
some one has to be left holding unsold product. Too
much of this and vou're out of business.”

ALAN RYAN, advertising manager, Hek-
man Biscuil, Grand Rapids, Mich.: “It de-
pends on whether the majors plan to offer us
the sales service and promobon opportunities
that current packagers do. There will be room
for both (the majors and current producers).
The need for svndicated film series to meet the
particular marketing requirements of so many
local and regionnl buyers is not quite met
today.”

IIARRY MceDANIEL, TV advertising manager,
Kroger Company, Cincinnati: “The Hollvwood
majors must prove thicir ability to mateh the speed of
current TV producers and to work on much lower
budgets in order to get competitive—without lowering
the standards expected of them.”

ALAN B. MILLER JR., director of product
development, Grove Laboratories, 5t. Louis:
“Advertisers won't be atiracted to the majors
if they have to play second fiddle to their
movie production,”

WILLIAM ]. CREEN, TV director, Lewis Ed-
win Ryan, Washington: “Of course the majors can
ounl-salary, out-pilot anybody—also out-name them. But
I look for second team staff, The majors are getting
in too late.”

CURT FREIBERGER, president, Curt Frei-
berger Advertising, Denver: “Present TV Fflm

EDITORTAL

ADVISORY

tive from each of 550 lead-
ing advertisers, advertising
apencies, TV broadcasiers and
film companies.

Cold

producers are selling mostly reruns. Prices are
too high for the audience appeal they enjoy.”

PRODUCERS AND DISTRIBUTORS SAY . . .
EMANUEL DEMBY, Demby Productions, Neq

York: “Some agency people will continue to look fo
quality and results. Some will get a kick out of sayin
they have to fly out for a conference at 20th. Sound
so much better than flyving out for a meeting at Roach
or Desilu—no reflection on these eminent TV pro
ducers, Perhaps the TV film producer ought to dd
more public relations and just add to the check, as
the majors do and undoubtedly will."”

CHARLES AMORY, president Minot TV
and UME&M: "Hollywood majors in the produc-
tion hiela will have to compete with independ-
ent producers on cost. Distribution by the
majors will have to be separate from their regu-
lar sales force or given to well-known TV dis-
tributors,”

HERCHELL LEWIS, general manager, Lewis &
Martin  Films, Chicago: “Eventually the majon
will set up their own distribution, either thru thei
theatrical distributors or by absorption of an existing
TV distributor.”

ED MADDEN, vice-president, MOTION
PICTURES FOR TELEVISION: “Eventually it
will be rough on TV producers, but not on dis-
tributors. It may really help the distributors.”

MEL GCOLD, president, Mel Gold Produc
tions, New York. “The ‘glamor-struck’ advertisen

and ad agencies will undoubtedly relish the 'Made ir
Hollvwood' tabel. 1 am confident that the ad agencie;
have had sufficient experience in films for TV to date
to permit them to recognize the availability of quality
film prodnction without carrying a major studio’

overhead.”

www americanradiohistorv com
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esser, Denove
‘orm Firm: Set
Tarzan' Show

HOLLYWOOD, July 2.—New
pmp.sy for the filming of TV
roperties has been formed by the-
trical pix producer Sol Lesser and
lefilm  prodoucer  Jack Denove.

he merger will oot  affect
lenove's  other two companies,
denove  and  Jan  Productions,

thich are already turning out three
iseries,

First on the schedule is a “Tar-
im” show, tho TV rights to the
Jdgar Rice Buwrroughs stories are
lso claimed by Walter White, of
wommodore Productions. White,
ho  reportedly has First  refusal
ghts for television, declares that
¢l be in production by fall and
spects to tum out 532 half hours
we first year,

Om the other hand, Lesser, who
as theatrical rights and has the
resent Tarzan, Gordon Scott, un-
er contract, is already shooting
V footage in Africa in conjunction
ith the feature, “Tarzan and the
ost Safari,” now being filmed over
IEFE,

One point about which the dis-
wte revolves is the demand of the
wrroughs estate that the “Tarzan”™
satures be kept oif  “dsereens dur-
.2 the run the TV series, and

s, of cou-se, only Lesser can as-
ITE,

Eenove and Lesser hase begun
reparation [or pessible TV Film-
g on 13 i perties that the latter
wns, including "Ow Town”™ and
Peck’s Bad Boy.”

The Billboard
Spotlights:

SYNDICATED
FILM . ..

The Pregramming Op-
portunities in Syndicated
Film—on oneclysis of the
shows available this fall
. « » how they compare
with the formats of film
shows in preceding
yeors . . . what specific
oge and sex groups lock

for in film programs,

Billb'}ai

Coming in
the August 6 issue
Distributed August 2

AMER. EXPRESS

PUSHES STEELE
CARIBBEAN TOUR

NEW YORK, Julh 2.-In
a move to test the pulling
power of TV in the vacation
travel field, American Express
is prumni::in% a special Ted
Steele Carikbbear Cruise, with
Steele's WOR-TV show here
the only m:dium used for ad-
vertising. Steele will take the
eruise himself in the fall, thus
making it the first interna-
tonal diejay tour to date,

Heretofore, the travel agen-
cies have rel:ed on page ads in
the daily newspapers, and the
Steele promotion marks the
first time TV has been used by
other media I the fall Carib-
bean cruise 15 a success, Amer-
ican Express plans to set up
Ted Steele Cruises on other
routes.

American Express has tuken
over the 325-passenger Fur-
ness Liner Ocean Monarch for
the Steele sea trek, and reser-
vations can mly be hooked
thru his show Steele, his wife
Doris and two fem members of
Lis show, Ceil Loman and
Jeannie O'Brien, wili go along
with his fans on the l4-day
truise in October.

Gen. Teleradio

Puts Munroe,
Reiss on SFL

NEW YORK, July 2.—General
Teleradio has  brought n Saul
Heiss and Bob Munroe to work on
it newly acquired subsidiary, Sta-
bon Film Library, Inc. They were
both with SFL before it changed
hunds. In addition to continuing
tc sell the idea to stations, they are
both now oul seeking sponsurship.

Bill Wemtraub jr., who had
been working on the production
s:de, is expected to move over in
another ecouple of weeks. Bob
Mamby, who does production liai-
son for GT, is also wnderstood to
be doing some work on SFL.

Howevir, it was reported that
the sales staff of GT's Film divi-
(sion will not get into the SFL
picture at this time. There was no
word this week as to when filming
of the svap operas will begin.

‘Bean’ Sold in
Western Marts

HOLLYWOOD, July 2—"]Judge

Roy Bean,” teleseries produced in

| New York by Russell Havden, has
| been

sold in nearly all major
Western markets this week by Tom
Corradine & Associates,

Picking up the show are KCOP.
Los Angeles; KRON, San Fran-

Phoenix, Ariz.,, with sales 1o
KANG, Seattle, and San Diego
being in the closing stages. Corra-
dine has been trving to make a
regional deal for the program, the
station sales being with the stipu-
lation that a regional sponsor would
have Ffirst refusal,” but may now
decide to spotbook the show thr-
out in view of the [act that he has
the major markets sewed up.

Total sales price for the six
cities is estimaled at between

$130,000 and $150,000.

0
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cisco; KLOR, Portland, and KFHO, |

|

| the sale of CBS film shows to Brit-
ish television has resulted in the

WGN Demands
Publicity Aids
0f Film Distribs

CHICAGO, July 2. — WGN-TV
here has issued a loud complaint
against TV Flm distritutors on the
subject of publicity and exploita-
tion. In an open letter to the film
companies, Jim Hanlon, public re-
lations director, said he must have
more photos and personal appear-
ances from now on.

Hanlon said he has been tinding
it extremely difficult to get news-
peper space for the syndicated
[itm shows on WCN-TV A per-
sonal appearance by the star, he
sund, is the surest mathod ol grab-
bing space. He mentioned Liber-
ace s invasion of Chicage as proof
o' this.

The station apparently intends to
force disimbutors to commit a cer-
tain minimum of promotion aid
in film contract. Hanlon's letter
stated: “The management of WGN,
Inec., has authorize I me to say that

the amount of publicity an
n-otion  co-operation we receive |
from producers and distributors
and a guarantee of personal ap-

arances by a TV flm star will
I;: a determining faetor in the sign-
mg of contracts in the future.” He
concluded, “Too olten we feel that
we are competing with the sling
shot against the Big Bertha of the
major networks.”

CBS Film Sells
| Love Lucy’
For British TV

NEW YORK, July 2.—An agree-
ment whereby CBS-TV Film Sales
will represent its parent network in

sale of “1 Love Lucy” to Associated
Broadeasting Development Com-
pany, one of the eommercial TV
program contractors there,

The sale of two more network

pro- |

(Continued on page 10)| l

‘Silver Spurs’

Series in Eng.
And Spanish

SAN ANTONIO, July 2.—Mi-
chael Miluck Productions will
make a series of TV films which
will be titled “The Silver Spurs” at
the Mayan Dude Ranch at Boerne,
Tex. The series is being made [or
Roaul Cortez, owner of radio Sta-
tion KCOR and television Station

 KCOR-TV, local Spanish language

stations.

The TV film series will be made |
in both English and Spanish and
will star Armida and Tex Rossi.'
The films will be distributed by |
Cortez in 21 countries, according Lo
present plans,

Menken Quits
Guild Films

NEW 'I'ﬂﬂl':éd](u]}r 2.—Lawrence
Menken this week resigned as pro-
gram director of Guild Films to|
pursue some of his own program-
ming ideas, some of which will be
in connection with William Morris.
Menken was the programming di-
rector of WOR-TV, and also the
creator of such properties as "Har-
lem Detective,” “Monodrama™ and
“High Tension.”

While at Guild, he also acted as
editorial supervisor of the recentl
sold "Confidential File” and stor
editor of "1 " and "Brother
Mark.” He won The Billboard
Award for the production of the
second best vidiilm documentary
of last season, “The Crealest
Drama.”

'‘Lucy’ Rerun Rating
Under Expectations

NEW YORK, july 2.—A study of
the ratings of the Sunday ™. Love
Luey™ reruns, which Lebhn and
Fink is sponsoring on CBS-TV, m-
dicates that the show is attracting

less viewers than noped for tho its
ratings, considenng the time pe-
riod, are not to be sneezed at.

According to Nielsen's national
report, the “Lucy” reruns gamered
an 18.3 rating for the second half
ot April, a 19.1 for the first half of
May, and a 16.2 for the second
halt of Mav—the latest report to
date, Its share of audhience hgores
tor these periods are 38.2, 429
and 43.2, respectively. In com-
parison, the Monday night First
runs of “Luey” have been pulling
ratings of close o 43 with a share
of audience ligure ol over 60 per
cent.

The “Lucy” reruns rar and away
outrated its sole network compe-
tition, NBC-TV's “Meet the Press.”
which garnered ratings of 6.7, 5.8,
and 5.5 for the three Nielsen pe-
rinds studied. However, one factor
that tends to boost the mnational
ratings of the "Lucy”™ reruns is that
it’s a [ilm series whereus “Meet the
FPress” s live. In many of the one-
station and two-station markets,
where shows ordinarily enjoy ex-
tremely high ratings becanse <of
lack of competiion, “Lucy” can
clear time because it's a film show
while “Meet the Piess” cannot and
is therefore not seen in those mar-
kets. “Lucy's” heftv ratings in these
one-station and two-station mar-
kets serves to boost its national
ratings.

Tho the "Lucy” rerun ratings
are pretty healthy for a Sunday
6-6:30 p.m. time slot, there is still
the question of now guﬂd an ad-
vertising buv Lebhn and Fink is
Fetting in view of the fact the
sankroller is  reportedly paying

1

$30,000 per week in program cosls,

CBS-TV is curcecth attempting
te come up with & different time
slot for the Lehn and Fink “Lucy”™
reruns in the fall The 6-6:30 p.m.
spot will have to be given back
tv "Omnibus.”

Du M's WITG
Adds 5 Hours

WASHINGTON, hily 2.—Dav-
hme programming on a loca: level
will Ee considerably stepped up
here beginning August 1. WTTG-
TV, the Du M. nt outlet, intends
to begin its programming day at
9 am. a decided increase in its

daytime activities which begin at

2 p.m. now.

The station will build its day-
time fare around Ffilm programe-
ming. Do Mont already has pur-
chased 1 backlog of 122 features,
including the "Million-Dellar Mov-
ies” from General Teleradic. An-
other of its kev pur-hases is the
“Looney Tune® cartoons from
Luild Films, which have been
duing well locally with the small
fry. Also on band is a large

ackage ol Gene Autry films. It is
rom these filins that the bulk of
itt new daytime programming ef-
tort will be organized.

Since Ted Cotl stepped into
general managership of the two
Do Mont statione (WABD-TV,
New York), the Washington outlet
has hiked its programming here
considerably, With the new day-
time effort, it will have 31 new
hours of programming available to
Washington viewers.

the

tv film show
of the year

CHILDREN

surprise

LRLLETENE L LEEE
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# HBillponrd, Jone 11, 1835

ADULT

APPEAL

with the ratings and
sales resulls as proof pesitive

.. Tated EIGHTH in the nation's TOP
TELEVISION
exciting adventure, thrilling suspense
and breathtaking drama of the greaiest
historic events wrapped into a super-
charged package of startling science
fiction reality. .
TAINMENT endorsed by leading edu-
cators—Applauded by Sponsors
Stations.

PROGRAMS* . . . The

. . FAMILY ENTER-

and

cpen NATIOMALLY or REGIONALLY

or SFOT MARKET

phone—wire—write . . . NOW!

15 W. 44th St., MUrray Hill 7-5535, New York 36, N. T.
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OVERSEAS OPERATION

SG to Rep Competition
In Overseas Dealings

NEW YORK, July 2.—A unique
bwist is being given Screen Gems'
plans to expand its overseas opera-
tion. The firm, which this week
named John Cron as its European
chief, has decided to take on the
product of other syndieation firms
fon  foreign  distribution on  a

straight commission basis,
As the Ffirst step in its plans to

estublish a strong foothold in the
burgeoning  British TV picture,
Screen Gems this week organized

Screen Gems of Creat Britain, Ltd.
Cron, who was appointed general
manager of the new Screen Cems
sibsidiary, will make his head-
quarters in London. He'll also take
charge of TV sales to markets on
the Continent,

Tho no deals to take on foreign
distribution of other firms’ proper-
ties have yel been made. Screen
Cems is understood to have al-
ready approached several syvndiea-
tors on the subject. The firm ap-
pacently feels that the greater the
number of properties it has avail-
able for foreign sale, the better
will be its overseas position.

Ciroundwork for the formation of
Screen Gems' English subsidiary
had been Tuid by Ralph Cohn, gen-
eril manager, and John Mitchell,
sales vice-president, on their recent

Does Shuffle

At G-K Cue
Feature Pix?

HOLLYWOOD, July 2.—Contin-
uing shuftle at Gross-Krasne, Inc.,
(Billboard, June 18) is leading to
speculation in the trade that the
partners may devote a considerable
part of their activity to feature

rocluction in the future.

Tho their lot, California Studios,
is leasing space to the “Gunsmoke”
and “Author'’s Playhouse” tele-
dramas, the departure of “Big
Town"” has left Gross-Krasne with-
out a TV show and they have only
one, “O. Henry Playhouse,” in prep-
aration. In addition, there seems
no certainty at this time as to when
the lutter will get into full produc-
tion,

On the other hand, Cross-Krasne
is preparing a number of features
for filming. and is leasing space to
independent theatrical pix produc-
ers such as Lew Kerner. Both Jack
Ciross and Phil Krasne entered the
TV ranks from the motion picture
industry.,

‘I Love Lucy’

& Conlinued from page 5

properties, “The Search™ and “Per-
soin to Person,” is currently being
negotinted by Les Harris, CBS-TV
Film Sales chief, with the BBC,
Harris has already sold three of the
film syndication tirm's properties in
Englind —“Amos "'n’ Andy” and
“Range Rider” to the BBC, and
“Tales ol the Foreign Legion” to
Associated Rediffusion,

Harris' agreement with CBS-TV
network provides that CBS Film
Sales receive commission on  the
sale of the network shows to Eng-
land, Among the network proper-
ties the network has turned over
to CBS Film Sales for pitching to
Englund are “December Bride” and
“The Line-Up.”

a top
quality
film show for
Every Product,

Every Market,
Every Budget

Offices In
principal cilies
! throdighoul Uhe G
United Stales & s

!
"
_. ..
nc s
e :
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tour of Europe. In addition to
sales, Screen Gems Englisk firm
plans to produce in England, and
perhaps elsewhere in Europe, sev-
eral episodes for its current shows.

Cron, who will establish head-
quarters in London this summer,
was national sales manager of the
NBC Film Division from 1948 un-
til early this year. Prior, he was
assistant director of the CBS Film
Division and general manager ol
F.“[nnngmm Pictures’ Trinidad of-
ice,

Gallo Takes on
"Holmes Films

NEW YORK, July 2.-UM&M
this week came up with a major
regional sale, Callo Wine bought
“Sherlock Holmes” for 29 impor-
tant markets where it will be tele-
cast first run shortly. The adver-
tiser is also shopping for cities in
which it ean sponsor the show
second run.,

The series is to go into its second
39 weeks of production. The vid-
film property will now be playin
in over 100 markets. Budd Cetche
is the agency for Gallo Wine,

Gives Judgment on

‘39 and 13

NEW YORK, July 2. — Ted
Sisson, director of the NBC Film
division, this weex stepped into the
discussion of the “39 and 13 re-
peat” sales formula with the claim
that the sponsor gets as much or
more andience for less money than
he would on an all-first-run policy.
Sisson in effext suggestecP that
sponsors listen to the .researchers
rather than their Friends on matters
of advertising policy.

“It should be borne in mind,” he
eaid, “that sponsor, having a
vested interest in the show, watches

" Formula

every episode avidly and spots

repeat with hawk-like accuracy. H
is not, in other words, an *aw:*mg
viewer.” Far from it. He shou
not, therefore, rely on his person
judgment or that of his employes
about the accep.ability of repe:
telecasts as on known researc
statistics.”

Sisson averred that research h:
repeatedly shown that repeats c
as well or better than first rurm
tho he offered no explanation »
this phenomenon. His examp

(Continued on page S5

CONFIDENTIAL FILE

Paul Coates’ crusading behind-the-scenes report on
America ... with candid closeups of its people and
problems, A new and exciting concept in the presen-
tation of dramatized journalism, It's the show all
America will soon be ralking about,

460 PARK AYENUE -

NEW YORK 22, N. Y:

MUrray

All These Guild Shows...

READY NOW FOR REGIONAL
AND NATIONAL SPONSORS

THE GOLDBERGS

On their 25th anniversary The Goldbergs have
moved to Haverville, U.S.A. and Molly's having

the time of her lLife..

.with new friends, a new

home, and fresh new adventures, Now, all America
will love Molly, (the country’s greatest saleswoman,

too!) more than ever.

s

GUILD @f, FILMS

IN CANADA: 5. W. CALDWELL, LTD,, TORONTO

Hill B-5345
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Associated Sales
staff Augmented

NEW YORK, July 9.—Associated
rtists Productions has enlarged its
ales staff and broken it down into
ve divisions, This re-organization
: in preparation for the sales drive
m its next pacxkage of feature
ilms, which is reported to contain
ver 50 titles, The package Asso-
fated has been selling since last
all contains 55 titles.

Bob Rich, who was brought over
rom WPIX recently to be general
ales manager of Associated’s TV
iivision, this week hired Bob Hoff-
san as head of the Midwest divi-

sion. Hoffman has been with Tele-
vision Programs of America since
its inception and before that was
with Unity.

Rich this week also hired ]. Paul

Craig as Southwestern division
manager. He wiil soon open a
branch office in Atlanta. Craig

was formerly a district manager
for the Alexander I'ilm Company
of Colorado Springs, Colo.
Herman Katz, one ol the account
execs at Associated, who has been
working out of the New York of-
fice, will hencerorth work out of

the mew Chicago branch under
Holfman.

Associated is ented on the
West Coast by Bob Kronenberg.
And its Southwest division is cov-
ered by Harold Schwartz out of
Deilas. The firm now has a total
of 10 salesmen.

Western stations will henceforth
be serviced out of the West Coast,
Associated is turning over a com-
plete set of prints to Bonded TV
Film Service in Hollywood.

The fact that Associated is about
to put such a ]m'?‘e new package
up for station sales indicated its
negotiations with ABC-TV f{or
7:30-9 p.m. Sundays has [fallen
thru. It is understood that the net-
work is still trying to get feature
films for that slot and is talking to
a number of Ho'lywood and Lon-
don producers,

NEW YOREK, July 2.—A new
wav to handle reruns has been
developed by Ted Cott, general
manager of the two Du Mont sta-
| Hons—\WABD, here, and WTTG-
TV, Washington. The station ex-
'ecutive calls his plan “simultaneous
'reruns,” tho by that he does not
| mean simultaneous showing of the
vidtilm programs,

Cott plans to run a strip of
second-run  situation comedies in
a middle-evening time period next
season, probably on both stations,
For third run, he expects to slot
them during the dav on the same

day they were offered at night.

It's Here! A National and Regional Spot Plan That
Combines Program and Time in a Single Package!

VITAPIX PROVIDES THE TIME... AND GUILD PROVIDES THE PROGRAMS I

I SPY starring RAYMOND MASSEY |

Distinguished actor, Raymond Massey, brinps you
the true and exciting stories behind history’s most
famous spies. I SPY sets a new trend for impact in
mystery, intrigue and adventure.

INA RAY HUTTON SHOW

The first truly original musical personality to come
slong in years...and GUILD has surrounded this
vivacious bundle of talent with top guest stars. A
show that literally sparkles with glamour apd gaiety
«+-music and mirth. Nothing like it on TV

VITAPIX

P 2
"1 ‘?F"r;

o |

THE\VITAPIX|{STATIONS

Kenc-Tv Amarille, Texas
wsB-Tv  Atlanta, Georpia
wRDW-TV Augusta, Georgia
wMAR-Tv Baltimore, Md.
waeT  Birmingham, Ala.
wBz-Tv  Boston, Mass.
wWGR-Tv  Buffalo, N. Y.
wMT-Tv Cedar Rapids, la.
WETV Charlotte, N. C.
woN-Tv  Chicago, 1l
wkRrRC-TV Cincinnati, Ohio
wXxEL-Tv Cleveland, Ohio
WpAK-TV Columbus, Ga.
wens-Tv Columbus, Ohio
wHI1o-Tv Dayton, Ohio
kLz-1v  Denver, Colo.
ww]-Tv  Detroit, Mich.
wcas-Tv Ft. Lauderdale, Fla.
KF1z-Tv Ftr. Worth, Tex.
WAIBYV-TV
wFmMY-TV Greensboro, N.C.
wrac-Tv Greenville, S. C.
KPRrC-TV  Houston, Texas
KTVH Hutchinson, Kan.
wFBM-TV Indianapolis, Ind.
wkzo-Tv Kalamazoo, Mich.
Kkcmo-tv Kansas City, Mo
wGAL-Tv Lancaster, Pa.
KoLN-Tv Lincoln, Neb.

KTLA-TV Los Angeles, Cal.
KpuUB-Tv Lubbock, Texas

wsmer  Memphis, Tenn.
KSTP-TV  Minneapolis, Minn.
wsM-Tv  Nashville, Tenn.

wxHe-Tv New Haven, Conn.
wpsU-Tv New Orleans, La,
wTaAR-TV Norfolk, Va.
wkY-Tv  Oklahoma City, Okla.
wow-Tv  Omaha, Neb,
KPHO-TV Phoenix, Ariz.
WPTZ Philadelphia, Pa.
XDKA-TV Pittsburgh, Pa.
wWGAN-TV Portland, Maine
KOIN-TV Portland, Ore.
WJAR-TV Providence, R. L.
wsLs-TV  Roancke, Va,
wHAM-TV Rochester, N, Y,
wHEF-TV Rock Island, 111,

Marinette-Green Bay, Wis xwk-tv St. Louis, Mo.

KsL-Tv  Salt Lake City, Utah
wWoAI-TY San Antonio, Tex. -
KRroN-Tv San Francisco, Cal,
KING-TV Seartle, Wash.
WHEN-TV Syracuse, N. Y,
wspp-TV Toledo, Ohio
kvoo-Tv Tulsa, Okla.
KWFT-Tv Wichita Falls, Tex.
wiLK-TV Wilkes Barre, Pa,

VITAPIX provides desirable time perieds in all
markets selected . ..on stations with proved awdi-
ence leadership. Single billing . ..single proof of
performance ... maximum flexibility. To see how
VITAPIX-GUILD coordinated facilities can serve
you — contact GUILD FILMS today!

CORPORATIO

4560 PARK AVENUE » NEW YORK 22; M. Y. » PlLoza 8-3013
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Ted Cott Develops New
Vertical Rerun Project

For example, if “My Little Mar-
gie” and eulah” were slotted
on Mondays and Tuesdivs next
fall during his evening sitiiition
comedy line-up, their third run
would also be on Mondivs and
Tuesdays but during the dav. This
programming technique he calls
vertical reruns in contrast to the
horizontal rerunning practiced by
many programming directors,

Cott feels that he is much more
apt to pick up audiences by using

e shows on the same dayvs when
segments of the potential audi-
ences, primarily women, would get
a second opportunity to see it,
tho their attention may have been
caught by a big network attraction
during its first telecasting.

Cott also believes that situation
comedies have a great deal more
value for rerunning than mysteries.
He bases his opinion on the simple
theory that when people are enter-
tained by a comedy they may want
to see it again to re-experience
their initial E:mghter. However, he
maintains that il they know the
solution to a mystery they are
much less apt to want to see the
program again.

Disney Licensees

® Continued from page §

busy scanning newspaper ads for
any piracy of Disney’s own colora-
tion of the character, such as “King
of the Wild Frontier.”

Now Disney faces still another
merchandising headache. His reg-
ular licensees, who expect to he in
line for nmew franchises and the
usual promotion co-ordination on
the forthcoming “Mickey Monse
Club™ on ABC-TV, are now under-
stood to be clamoring for plans,
The show will bow in October,
and the manufacturers want to
have their stuff in the stores by

then. For many of them, this means
they have to start tooling up imme-
diately. But so far, according to
this report, they havent received
any advice from the Disney office,

Before the Crockett settlement,
Disney is understood to have had
about 18 apparel licensees and 50
toy licensees. The Baltimore ontfit
had about 27 apparel licensees and
only a few toy franchises.

Vince Jeffords is head of Disney
Merchandise,

The Billboard
Spotlights:

THE
STATION
LEVEL . . .

How Siation Initiative
Builds Profits—local live
their

shows and audi-

ence pnien!iul . . . sto-
tion pregremming built
around film bits . . . the

importance of film pro-

gramming.
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AT Y BV e Sre

Coming in
“the Avugust 6 issve
Distributed August 2
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THE BILLBEOARD SCOREBOARD—-AMERICAN RESEARCH BUREAU RATINGS

The Nation's Top Television Programs

EACH CITY AND ALL TV FILM SERIES IN ALL MAJOR MARKETS

THE TV INDUSTRY'S MOST COMPLETE GUIDE SHOWING TOP 10 PROGRAMS IN

———— —
This chart shows the latest ratings of TV  In which case they are nationally spot-booked. Rank May
programs in afl markets covered by American  Stations are VHF except where the symbol "u™ Among ARB
Research Boreau's monthly reports. The com-= i used, indicating UHF. The symbol "&"™ Films Title (Type) and Disiributor Ruting Station, Day, Time Top Dpposition & Ratin
plete study is published over a four-weeck spap preceding the raling indicates the show was i -
with all cities covered as the ARB ::p-um received from a station in another market, 56. Mgpvie Museum (Sterling), Su-3:45...... w 1.0 T2 Terry and Pirates (Official),
brl-l:l'l-'l'll'.' d."«'nllln]hlt and that fthis mditm !“Pp]{:m:n[_q Lh,: viewers ’ﬁ. e Pﬂlﬁ-ﬂﬂb? f[:'ITA.]. Su-li:lﬁ;....,..ﬁ 1.'& S'Il:m 1 1 e ] PEE e ..........-& ﬂ.!
attracted in the originating market. 56. Superman (Flamingo), M-6:00,.........& 1.0 | 72. Playhouse 15 (MCA-TV), 54:00........u 0.5
The 10 tﬂp'f“{ﬂ shows are listed first for For complete program rating and avdience 56, Sherlock Holmes (UM&M), M-2.00....% 1.0 72, Ames Bros. 'I:R.. C. Cola), 5-6:45......% 0.5
each market, followed by every nonnetwork  omoosition information on a national or ine 58. Science Fiction Theater (Ziv), T-7:00...& 1.0 | 71 Call the Play (5ta. Distrib.), 5-7:45....& 0.5
film series playing in that market. Listings  g00001 market basis, pléase consult ARBS, 56. Waterfront (MCA-TV), T-3:00........& 1.0 | 72. Stories of the Century (Hollywood TV),
are by rank order, according to rating. Mational Press Building, Washington 4, 551 J6. Amos "'n' Andy (CBS5), W-8:30.......... & 1.0 TRALES i i e s ae s e il O
Al film shows listed are sold on a syndicated Fifth Avenue, New York; or P. D, Box 6934, 36. Plavhouse i5 [(MCA-TV), Suo-4:30......u 1.0 | 8} Plivhouse 15 {MEA-‘[E"}, M to
basis wnless the title is preceded by 8 dagger (1), Los Angeles 22, 56. Big Playback {Screem Gems), Th-h: 3-Il % 1.0 Th-11:15 .... % 0.4
56. Liberace (Guild), Th-9:30.. ..& 1.0 | 84, Bandstand Revut fP.lmmuunt]. Sud 3IL &0.5=
. 56. Foreign Intrigue (Official), Th II 45 & 1.0 B4, Orient Express (NTA), 5u-8:30........%05
Amane Akh i S o o 413 | BT
, . 1 the b a.m,. : . Wi i icko aminga), :00. . &0.5-
I'Hm T‘“.h {T’H} 'd Dhmm “lllll 3Iﬂﬂﬂl. [I'IJ, T_' TI:I'F nmiﬂﬂ l Hllh sﬁ. Rﬂ":h Jﬂ“ﬁ. SP:IE# H-IIIJ!I-EI:I [“E&_‘ij. B4, T:]‘Eipﬂf“ D[Eﬁt {M'Cﬂ-[\'r}. W‘T:m| .uls-
b T || L A e e T o X 84. Laurel and Hardy (Governor), Th-6:00, . &0.5-
' 5 56. Buffale Bill Jr. {CBS]. Suaﬁm cessssode 1B | B4, Sportsmun’s Club [Eyudinttd Fﬂnu.},
EINE[hNiiTI R R E R EEEEEEEEEE SR RN SRS RS R oa ow :] ETATIDNS TI.SLBI and Stﬂr_'r' {mfﬂ:“ﬂi}‘ Eu-qm I&u.s Th-Tls e e i Bkl "ol T *n‘sﬁ
T2, Drew Pearson (UM&EM), Su-11:00,. & 0.5 B4. Post Time, L. E A i_'T:I Ru'l FaT IH'.I v o 0l 5=
TOP TEN LOCALLY RATED PROGRAMS (* Indicates Non-Network) 72, Wild Bill Hickok (Flamingo), M-5:10..& 0.5 | 84. Mavor of the Town (MCA-TV), F-9:00. .&0.5-
1. [ Love Lucy, WKRC. .vvvieriisnnnans. 45.1 6. Lux Video Theater, WLW-T..........1.7 23 Sosting G-, (Fikinsgn), _M.'T'm""‘ &3 | 5. Call the Hlay (S8, Distibc);, FRLR-13, ., 0.5
= ! ; . : T2, Meet Corliss Accher (Fiv), M-9:30,...4% 0.5 Bd4. Movie Museum (Sterling), 5-4:15........00.5
2, Loretta Young, WLW-T....cicise0es..37.3 7. ODur Miss Brooks. WKRC............ 313 72. Buffalo Bill Jr. (CBS), 5-2:30 & 0.5 | 84. The Playhouse {ARC), M-E-3:10 &0.5-
1, Your Hit Parade, WLW-T....0000...36.6 B. Disncyland, WCPO. _.........¢000....32.5 ) * b e ' . ¥ v M e
4. You Bet Your Life, WLW-T..........34.6 9, December Bride, WKRC.........000.. 3Ll ‘
5. This Is Your Life, WLW-T,..cousases«3d, ' . W e a3,
s R IR GRS SAERG SR MR 00 PHILADELPHIA .......ccovvvvniinnsrennennsssssssssnss 3 STATIONS
ALL FILM SERIES AIRING LOCALLY, LISTED IN RANK ORDER TOPF TEN LOCALLY RATED PROGRAMS (* Indicates MNon-Melwork)
l. 1Death Valley Days (Wesl). Pacific-Borax, . .27.8 .. WKRC—F. 9:30-10:00 .. .............. Various, 139 1. Toast of the Town, WCALU . ........... 466 6, This Is Your Life, WPTZ....ocvuuua. . 30T
1, Mr. District Attorney (Mys.), Zlv........... 240, .. WLW-T—W, 9:30-10:00. .,...... Best of B'way, 29.6 2, I've Got a Secret, WCAU . ...c.......43.% 7. Person to Person, WCAU, ..,.c00e.0. 302
3. I Led Three Lives (Adv., ABC ..ovvnrnens 194, ... WLW-T—Th, 7:30-B:00....000000:0....Climax, 23.2 3. Swage Show, WCAL, PR | By ) #« B Jack Benny, WCAU. ..., AP E . ¢ K,
4. Passporl to Danger (Adv.), ABC.....,..... I17.6... WLW-T—T, 009, ..............Elgin Hr,, 20.1 4. I Love Lucy, wEaU....i. s eaeie e s it % Your Hit Parade, WPTZ....00a0ss..3L3
5. . Fuirbanks Presents (Drama), ABC. ....... 16.4... WLW-T—T, %:30-10:0........5t0p the Music, 21.8 3. You Bet Your Life, WPTZ...... 34,9 10, What's My Line? WCAU . .....covvuse. 303
6, Rackel Squad (Mys.), ABC. .. .....covncniens 15.1... WEKRC—W, B:00-8:30. ....0.0...Krafi Theater, 23.4 1. Tulfur 51.'-.:141{1-. ", TN B o o 0.9
7. Cisco Kid (West.), Ziv.........0vvnunrese. 145, WCPO—Su, 5:00-5:30. ...........5unday Lucy, 115 :
B. City Detective (Mys.), MCA-TV............134... WKRC—F, 10:30-11:00...............Tonight, 11.8 . ’
9. Famous Playhouse (Drama), MCA-TV.......13.2... .WKRC—T, 10:30-11:00............... Tonight, 9.5 Akl BILMSERIES. IRING LOCALEY, - MITER. T8 RANK-QRIDER
W Superman (Adv.), Flamiago...,......ovooeiddd.  WLW-T—M, 6:00-6:30........Ollicer Frieadly, 3.0 1. Waterfront (Adv), MCA-TV.............. 170, ., . WCAU—Su, 6:30-7:00........ . . Baseball, 20.
11. Boston Blackie (Ziv), S-103M............125 | 26, Dick Tracy (Combined), Th-6:00........ 5.6 1. Superman (Adv.), Flamingo ...........cc0.. 14.3... WCAU=M, T:00-7:30......0004 Cu;r Dr.m:ma, B
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Cugat Offers Sock
Waldorf Roof Show

By BOB FRANCIS

Xavier Cugat and his troupe are
pwing in at the Waldorf's Star-
cht Roof after an absence of four
pars, and on the basis of an open-
g night reception, it would ap-
ear that the swank room is in for
efty summer trade, Seldom has a
porter seen a dance floor so
mmed with devotees of the
iaestro’s rthythms, and incidentally
e is putting on a damn fine show.

As usual, his wife, statuesque
nger Abbe Lane, takes the major
otlight., Miss Lane'’s hair-do has
vitched from brunette to titian, a
hange in this department’s book
at is most becoming. Her rep
icks to the pattern of Latin
mpos, utilizing a fine arrange-
ent of “Naughty Lady of Shady
ane” for an opener. Other vocal-
ing clicks are “Sway” and "Cha
tha Cha,” and she puts across a
articularly solid wind-up with
Whatever Lola Wants.”

Otherwise on the show's hour-
mg agenda is the superior Lalin
epping of Otto and Carmencita
arcia. The pair's routines are
lean-cut and  distinctly in  the
with-of-the-border top terping
racket, Carmencita also teams up
vith two lads, Diabliato and El
ringo, in an effective song and
ance turn,

For a complete change of pace,
he bill includes the Piero Brothers,
lector and Teddy, This is exceed-
igly  smart  booking on  the
naestro’s part, since the boys have
ne of the finest juggling acts in
he business and are sure-fire on
ny, stage or floor. In addition,

sy provide just the right sort of
iterlude in a practically all-Latin
how, As always, the Pieros play
p a sock reception,

In sum, Cugat once again proves

Cat,’ ‘Wind,’

Pajama’ Tops

) Continued from page 2

lcal version of the immortal Barrie
intasy put her ot the head of the
lass as the vear’s best musical
ctress, This is Miss Martin’s third
in. She was a similar top scorer
ir “One Touch of Venus™ back in
843 and for “South Pacific” in
B48.

Likewise, “Peter Pan™ puts Cyril
itchard at the top for best acting
pnors. His immensely droll char-
terization of the ubiquitous Cap-
in Hook not only put him far out
| front as the season’s best musical
stor, but also scored him a tidy
ruble win via + best supporting
srformance accolade,

In the debut sector, “The Boy
riend” and *“Plain and Fancy”
mred in honors via the splendid
mtributions of Julie Andrews and
avid Daniels. Miss Andrews’
woing of the former and voung
aniels’ hero of the latter were the
itstanding bow-ins in the musical
tld. *Fancy” shared further thru
e superlative stepping of Daniel
agrin, who took top honors as the
st dancer of the season.

Messel's Two

Oliver Messel carries off a pair
keys and scrolls for solid wins
both the musical scenic and cos-
me categuries for his eye-[illing
ores for “House of Flowers.”

So winds up a 12th edition of
e Donaldson Awards, with their
low-workers doing the winners
tra proud with an unusually high
iponse in balloting.

The Billboard wishes to thank
¢ Awards Committee for its
lendid co-operation, and similarly
= theatrical trades for their
istance in reaching the volers.

A particular bow is due the
ge managers of current Broad-
iy productions and to Eddie
mond, who represented them on
i committee, for their excep-
pal interest and help in getting
t the vote of their respective
it5.

that he is one of the band business’
mast genial and canny showmen.
His program runs like clockwork,
tfm::s!l to the second, with never a
wasted minute. He knows exactly
the fare that his customers want
and sells it accordingly, never giv-
ing out with too much of any one
thing. For a summer setting like
the Starlight Roof, he’s hit the
formula for an entertainment jack-

pot.

The Modemnaires, Harry Mimmo
Cocoanut Grove, Los Angeles

For a refreshing hour of mirth,
songs and genuine entertainment,
there'll be few shows that can top
the current bill at the Grove,
Slotted in the opening spot, the
Modemaires do more than parade
a series of hit tunes before ring-
siders. It's a slam-bang paced
show, one that has been pains-
takingly staged with just this spot
in mind, and it comes off superbly.
The interspersed bits of comedy
'routines, a series of imperson-
ations carried off by singer Allan
Copeland, drew thunderous cheers.
Voeally, there’s the Glenn Miller
medlev, an uproarious thing called
“I Cant Carry a Tune,” and the
closer, “Rock Around the Clock”
that were outstanding. Comedy tap
routines by Harry Mimmo, who
wis a shade too long, were un-
fortunately lost in a room known
| as the nemesis of dancers. His
' patter, tho, was top drawer. Freddy
| Martin ork cuts the show and plays
| for dancing in his usual yeomanlike

Fashion. Friedman.

~rmame

Frank Marlowe
Palace Theater, New York

The eminent diplomat-come-
dian Frank Marlowe returns in the
next to closing spot this week,
Marlowe, as usuval, is hot as a
dollar pistol with the customers.

Also  scormg on the return
agenda are the top-flicht imper-

sonations of Julia Cummings, altho
a reporter wishes she wnuﬁ’ inter-

polate a proper back flip into her
impression of Gracé Fields. Milt
Douglas and his wife, Priscilla, also
offer an excellent revision of their
standard comedy patter act. Derbhy
Wilson is back with his good, nos-
talgic terping, a la the late Bojan-
gles, and the rolund Senor Cortez
contribs his virtuoso picking of the
hanjo-mandolin.

On the Palace deb side is an
‘opener by the Cycling Kirks, a
solid wheel act; the acro-stepping
of the De Santos Trio (two lads
and a fem who tumble in tango
time and an excellently projected
pooch act, Sylvia’s Kennelkade,
' which makes for a crowd-pleasing
wind-up. Francis.

Pegzy King
'La Vie En Rose, New York

Peggy King on a nitery floor is a
complete delight. Every once in
so often a singer comes along with
a personality to lift the customers
over the footlights for a personal
hook-up. Young Miss King has it.
[ wish she could be around, face-
to-face, for a long time, and so too
should Monte Proser.

The lass has vouthful modesty
and salesmanship to the nth degree,
and her rep bears both out. *Make
Me Feel S0 Young,” “Young and
Foolish,” "St. Agnes of the Mice”
and “Can’t Take That Away From
Me” are examples. From this cor-
ner Miss King is a singing dish—
meaning tops in vocal and physical

rojection.
noidentally, Proser has sham-
ened up  his background show,
limiting it now to a trio of produc-
tion numbers with his ultra-cute
dancing line and spotting Romo
Vincent in his standard act. It all

adds up to solidly paced entertain-
ment, Francis.
Pat Boone

Blinstrub’s, Boston

For a relatively unknown, Pat
Boone, new Dot recording star,
certainly made his mark on a

crowd  which, despite the d}'ing‘

BROADWAY
SHOWLOG

Performances Thru
July 2, 1955

DRAMAS

Anpstasia et | |-, T I k.
Anniversary Waltz ..... 4 7,°54 517
Bus 510D .owsvsdsnnnnns 3- 2,55 141
Cat on a Hot Tin Roof, . 3-24,°55 113
Inherit the Wind. ....c... 4-21,'55 k4
Lunatics and Lovers....12-12,°54 232
The Bad Seed..........12- B, '54 236
The Desperate Hours. ... 2-10,°55 164
The Seven-Year Iich....11-2 "3 1,094
The Teahouze of the

August Moon ... 10-15,°53 719
Witness for Prosecution, . 12-16, '54 228

MUSICALS

Almost Crasy ....oecvass 6-30, "55 16
Ankles Aweigh ......... 4-1K "S5 EH
Arablan WNighis ..eeee.. B=23 755 12

Damn Yankees ...ose.. 3- 5, 55 b8

FaNNY sesassvnnansensssd = & "5 276
Pajama Game ....c.... £.13,'54 470
Phoenix "5% ...vcvsssass 423 '55 El
FPlain and Fancy........ 127,755  1B0
Seventh Heaven ,....... 326,55 a4
Eilk Smtkil'lﬂ.l BEaE A E e :'-':"1 "51 1'.1
The Boy Friend ........ %30,'54 316
CLOSED
Can-Can ..cssssnisessen 3-17,753 B0
RECESSING
Comedy in Music....... - 2,753 &M%

local season, topped 1,500, He
made show pieces of two of his
platters, “Ain't That a Shame?” and
“Two Hearts.” The big fem clien-
tele seemed to feel that they were
discovering this fledgling per-
former, a pleasant looking lad
who'll do much better when he
loosens up his platform manner.
His rhythm and ]i]m:s COMEs OVEr
better than his ballads, but the
lad looks like a comer.

Also on the bill are Deitter
Tasso, a good male juggler: a
handsome ballroom duo, Sinclair
and Alda; Les Cardinals, acrobatic
xylophone plavers, who go over big,
and Barbara Maye, a nice looking
young singer. Dewar.

Martha Raye
Hotel Sahara, Las Vegas, Nev

Durable Martha Rave comes into
the Congc Room of the Hotel
Sahara this week, pleasing capac-
ity crowds with the same old slap-
stick and songs. This trip she is
backed up by the Kirby Stone
Four, who serve as adequale [uils
for her risque routine.

The laugh highlight of Miss
Raye’s act is a typical burlesque
situaticn featuring a home perma-
nent wave she gives to an assistant
with cake mixingcs., It has all the
old Mack Sennett stock stuff, ex-
cept pie in the face, and comes
close to that.

The Stone group, Las Vegas
veterans, are still amusing with
the same old act, but they must
know more than those half dozen
numbers,

Opening the show are the Amin
Hmtﬂnrs, who never [ail to vie wit}
the headliners for top applause
with their tremendous tumbling
act.

The Sa-Harem girls of the
chorus line are confined to a week-
old number for economy’s sake,

Music is by Cee Davidson and his |

ork. Oncken.,

Kin_ Nicolo
Lincoln, Mass.

The one point clearly shown in
the American premiere of “Kin
Nicolo™ is that the works of Frank
Wedekind fall far short of what we
expect in the theater today. The
production is the first venture of a
new group called Opus, and far
outshone the material. By means
of projected scenerv, the audience
is surrounded on three sides by a
presentation that had all the ear-
marks of a Hollywood spectacle.

Clarence Derwent, as the ill-
fated king, plaved with polish in a
role that must have been longer
than Hamlet’s. So much of the
play is wordy and dull that it
would be unfair to judge most of
the actors on this score. Directed
by Hermann Herrey, it would seem
that this would be the first and
last run of this import, Costumes,
scenery and lighting were impres-
sive at times and could be saved
for a more worthy vehicle.

Dewar.

NIGHT CLUB

LQ’s Long

By BOB FRANCIS

With June coming to an end, it
is obviously time for Lou Walters
to refurbish his Latin Quarter revue
completelyv, So he has switched
from “Paris a La Mode™ to “Mid-
night in Paris.” Les gals de dumb
dora remain virtually as heretofore,
but the dancing line boasts a va-
riety of new faces and elegant
shapes. The hur.ll:' draping of all
and sundry—or the lack of it—is
quite something to write home

about. It all adds up to production

| numbers that will have the visiting

fireman malleting the hell out of
table tops.

Emseeing the lengthy show and
featuring on his own account is
comic Joey Adams, to give matters
a good comedy lift, preferably
when he teams up with Al Kelly
in the latter'’s double talk routine
or when he is introing other acts
which run most to a comedy beam.

In the latter category, Tony and
Eddie, who have one of the most
amusing panto-recording acts i

' the business, are making a sock

Broadway nitery debut, The lads
'are great, as usual, and should be
allotted more time.

Dorothy Collins
Chicago Theater, Chicago

Dorothy Collins with the Four
Lads fill the bill for a full house,
The lone vaude house in Chicago
has another hit in its string and
should well prompt the other pic
houses io sit up and take notice.
From the way this theater has been
packing them in for the last year
or so, it seems to this reporter that
a few of the other ex-vaude palaces
‘may well look to their account
ledgers.

Miss Collins does a real fine job
on her first tum here. She is armed
with a “Hit Parade” format and
delivers a well-diversified set.
There is no need to comment on
her performance, which is already
well known for its pleasantness.
The Four Lads again prove to be
top fare for the payees here. They

rform many of their recorded

its, such ag “Istanbul,” “Down By
the Riverside” and “Skokian.” They
have added . good deal of comedy
to the turn which has helped con-
siderably, Both acts got the beg-
off hands and returned for en-
cores,. The opening act, the
Shyrettos, did their usual good rou-
tine of standard and special uni-
evele tricks. Schickel.

Cesar Gonzmart

| Chase Hotel, St. Louis

This spot, having just completed
extensive decorations to make it
the most beautiful room in the city,
is featuring the mambo rhythms of
the Cesar Gonzmart orchestra. The
ork, well known in Floridian cir-
cles, especially around Tampa,
brings in a Latin Revue that cus-
tomers are greeting with warm en-
thusiasm. The Conzmart ork fea-
tures the maestro’s wife, Adela, on
piano. A flashy dance team of
Paul and Eva Ryes highli,%hts the
show along with the flamenco
dances and vocalizing of Dalia Fer-
nandez,
paced and exceptionally colorful
in costuming and presentation,

Abie.

Chuck Brown and Rita,
Joe Jackson Ji.

Chat Noir Theater, Oslo, Norway
The second bill of Max Lefko's

summer - vaude season features two
American acts, Chuck Brown and
Rita, with their novel triple bar
apparatus and their gags. The
team has no trouble in selling its
act, and neither does Joe ]ac%sun
Jr., with his standard tramp-cycle
routine, Both are new for Oslo.
Other good acts on the bill are
Per and Poul, talented equilibrists;
Ben and Andy, zany platter mug-
gers, and the Four Heirols, speecﬁ-'
roller-skaters. The Nit Wits, Eng-
lish “crazy” band, and the Dar-
mora Ballet have been held over.
Wolfram.

on Comedy,

Short on the Clothes

Also on the agenda is an cle-
gant contribution from vet song-
and-nitery dancer Rex Weber, He,
of course, has everyvthing, when it
comes to dedd-pan miming,

In addition, there is the reverse
Apache stepping of Lucienne and
Ashour, brother and sister team
who first introduced it locally: the
Stuart Morgan adagio trio, and
the ultra nimble feet of Bill Haley,
Revue-wise, there is amiuble lead
singing by handsome Belty George
and Jolm Bartis. Patti Rass con-
tributes a solid limberback terp
routine or two, and Roger Steffan
and Alan Conroy add some superior
stepping.

Over-all, Lou Walters has as-
sembled a sock revue, with the ae-
cent primarily on the comic side,
The production numbers are eve-
filling, except for a "Carmen” rou-
tine, which dies in its tracks for a
variety of reasons. However, Wal-
ter, being the showinan that he is,
will doubtedless correct this one
in jig time.

2-5 Position
Runners-Up

® Continued from page 3

libretto for “Saint of Bleecker
Street” was fifth choeice,

Menotti’s score for “Bleecker
Street” had a ot of supporters
give it a high rating for second
place. Sammy Fain's “Ankles
Aweigh” cleffing was tallied for
third place, and Albert Hague
(*Plain and Fancy”) and Harold
Arlin ‘}"Hnuse of Flowers”) both
had sutficient admirers to put their
efforts in fourth and fifth places
respectively,

The lyric category was another
complete runaway via the Richard
Adler—g‘Err}r Ross rhymes for "Pa-
jama Game.” However, other lvri-
cists got some solid support. Dan
Shapiro (“"Ankles Aweigh”} was
runner-up. Cole Porter ("Silk
Stockings”) was third. Truman Ca-

te and Harold Arlen ("House of

lowers”) were fourth, and Me-
notti was fifth for “Bleecker
Street.”

In the set desion column,
George Jenkins drew second-best
for hi ackgrounds for “Ankles
Aweigh.” Raoul Peine DuBois
rated third for ditto of "Flain and
Fancy.” Peter Larkin scored fourth
via efforts for “Peter Fan,” and
Lemuel Avres was fifth for *Pa-
jama Game's” decor.

Costume-wise in the musical di-
vision, Miles White's body-draping
of “Ankles Aweich”™ won him the
voters’ second choice. Raoul Peine
DuBois’ designs for “FPlain and
Fancy” put him in third slot. Regi-
nald Woolley (“Bov Friend”) was
a fourth choice, and Motley drew
fifth position for “Peler Fan"
contributions.

The entire revue is fast| g

Theater Votes

® Continued from page 2

=

vary from year to vear, have sug-
ested improvements for the work-
ing efficiency of the project, but
in all essentials the Donaldson
Awards have lived up to that orig-
inal aim—to provide an opportu-
nity for the one completely demo-
cratic tribute, by, for amf
theater to its own,

The Billboard continues proud
to be associated with them.

DRAMATIC &
MUSICAL ROUTES

Can-Can: (Netional) Washinglon
Eing and I: (Royal Alexandra) Toronbe.
Eismet: (Curran} San Franelseo.
Pajama Game: (Philharmopic) Lo A

geles.
Bolld Gold Cedilsc: (Geary) Ban Frabe

claco,
Tea and Eympethy: (Billmore) Lod Ane

geles.

Teahouse of the Aupust Moon: (Ads
torium} Presoao, Cnlil., 6-8.

Tender Trap: (Harris) Chicage

of the
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Columbia

New Price

Policy Pegs Most

12-In. LP's

at $4.98

Some Pop Classics Put at $3.95;
New Exchange Deal Is Available

NEW YORK, July 2.—Columbia
Records next week will put ino
effect a new and simplified price
schedule pegping the suggested
list of practically all the diskerv’s
12-inch -classical and show album

LP's at $4.95.

The move, which includes alter-
ations to the company’s exchange
policy and the shift of certain mei-
chandise to different category se-
ries, follows an extensive survey of
dealers’ pricing problems, accord-

Merc. 5 for 1’
Tops Previous
Sales by 50%

NEW YOREK, July 2.—Sales on
Mercury's new “five-for-one”
dealer return summer promotion
to date are 50 cent higher
than those chalked up on previous
such efforts by the label, according
to Mercury's sales chief Morry
Price,

The exec reports that well over
60 LP and EP titles are already
out of stock on both the distributor
and factory levels, with partieu-
larly heavy sales being racked up
on the label’s EP Eutalgﬁ. The new
summer plan, launch Ll{:lm 21

July

and scheduled to run
31, calls for o reduction on all
Mercury EP’s from $1.49 to 95
cents and on all 10-inch LP’s from
$2.98 to $1.49. (The Billboard,
June 25),

The “five-for-one,” 12-inch LP

omotion is set up so that the
abel accepts §1 worth of records
(regardless of speed, label or size)
as credit toward every $5 worth
of 12-inch LP’s purchased between
June 20 and July 31. The pro-
motion covers Mercury’s entire
lnf?ﬁ;;}ug, including its EmArcy jazz

La Day "Twixt
Col and Cap

HDLLYWDUD+J1|]}; 2. — Doris
Day's contract with Columbia is
up this month, and if the canary
doesn't re-sign with the label, EBE—
itol is re;l'l_lﬂrted to have the inside
track for her services,

Meanwhile, Columbia’s prexy,
{_‘im Conkling, and Executive Vice-

resident Goddard Lieberson ar-
rived here yesterday (1) for
conferences with Miss Day and her
husband-manager Marty Melcher,
Capitol’s artist and repertoire chief,
Alan Livingston, acknowledged
that the label has put in a bid for
her services, out, according to Mel-
cher, no decision has been reached,
and meetings with the Columbia
execs will continue next week.

FATS DOMINO IS
TRIPLE CROWNER

NEW YORK, July 2.—Fats
Domino this week joined the
select circle of Triple Crown
Award winners when his Im-

rial disking of “Ain't It a

hame?” hit as No. 1 on all
three Billboard rhythm and
blues charts—dealer, juke box
and disk jockey. He is the
second r.&b. artist to win the
accolade since the award was
founded. The first was Johnny
ﬂﬂee, with his “Pledging My

Ve,

ing to Hal B. Cook, director of
sales.

Cook suid that the step will in-
crease the value of dealer inven-
tory of Columbia LP's by about

four per cent “on an across-the-
|
board basis.”

The new price policy goes into
cffect Tuesduy (5). With only
minor excepltions it places all 12-
inch Masterworks disks (ML-4000
Series) at 34.98. I'ifty of the label's
best-selling lighter classics are be-
ing removed from the ML calegory
and will be placed in the CL 500
Series. Including all 34 Kostelan-
etz sets, these 50 packagmes will
henceforth list at the regular CL-
200 peg of $3.95. The Kosty scls
will sport newly-designed lami-
nated juckets, with the disks pack-
aged with inner protective sleeves,
now standacd with the companv.

At the same time, Columbia will
attach removable stickers to all LP
merchandise giving the suggested
list price and the record number.
These stickers may be removed by
dealers when disks are sold as an
aid to inventory control.

Exchange Policy

Under the lirm’s new exchange
policy, exchanges where now per
(Continued on page 22)

BILL WOULD KILL
10% DISK TAX

WASHINGTON, July 2.—
Record buyers will be able to
save as much as $10,.000,000
annually if a bill introduced
in Congress this week gets
favorable action. The meas-
ure, hoppered by Rep. A. Sid-
ney Her]l;ng of Florida, would
amend the Internal Revenue
Code by no longer requiring a
10 per cent excise tax on man-
ufacturer billing of phono-
Emph records. The tax has

een in effect since World

War IL

Decca Labels
Guarantee List
Until End of Yr.

NEW YORK, July 2. — Decea,
Coral and Brunswick Records will
guarantee their dealers, until De-
cember 31, against any reduction
in the present sugge:.'led list prices
of 10 and 12-inch long-play and
45 r.p.m. EP disks. The guarantee,
announced this week by Milton R.
Rackmil, president of Decca Rec-
ords, Inc., applieg to purchases
made on and atter June 30.

Decca and its affiliated com-
panies, Rackmil stated, have com-

leted a “very satisfactory” first
Enll:'—}'ear period in 1955 and ex-

ect in the second half to do even

etter, in view of the merchandise
scheduled for relense.

WHO HAS THE SONG?

BMI, Lutz

Both Claim

Right to ‘Love Again’

NEW YORK, Julv 2.<Who has
the song? This timeworn music
business query is applicable this
week to “Mav I Never Love
Aguin,” ditty which has stirred up
some action with the Tony Bennett
recording recently issued by Co-
lumbia. The tune is cleared by
Broadcast Music, Inc., but it is

claimed by two publishers—BMI's
own publishing firm, and the Lutz
Brothers.

Herb Lutz is reticent to talk
about the matter at this time, in-
asmuch as his attormey is scheduled
to talk to BMI Tuesday (3) in an
attempt to persuade BMI that the

Coast Jazz Indies
Drop Prices on LP’s

Clef, Norgran, Pacific Jazz, Fantasy
Labels Prune Rates to Meet Competition

HOLLYWOOD, July 2.—The
prices of 10 and 12-inch package
goods came tumbling again this
week, with the reduction of LP
gonods by three major jazz [irms,
Norman Granz's Clef and Nor-
gran labels, Pacific Jazz and Fan-
tasy Records.

Effective July 1, 10-inch albums
of Clef and Norgran will carry a
suggested list of $2.98, while the
firm's 12-inch packages will list
for $3.98. Both Pacific Jazz and
Fantasy have pegged their albums
at the same price level, tho their
move is not effective to dealers
until August 1.

The jazz indies have held the
line on their package material since
the First of the vear, despite the
realignment of prices then by the
major companies, Granz's [irms,
which represent possible the big-
gest jazz catalog in the business,
formerly had 10 and 12-inch goods
listed at $3.98 and 5498 re-
spectively, as did Pacific Jazz and
Fantasv Records.

The Granz move encompasses
more than a straight price re-
duction. Firm is offering a bonus
plan to distributors and dealers

Suit Vs. Col.,
Trust Fund

NEW YORK, July 2. — The
question of the legality of the Mu-
sic Performance Trust Fund, posed
last week in a suit brought against
the Fund and Decca Records by a
Decea stockholder (The Billboard,
June 25), was raised again this
week in an almost identical action
brought against the Fund and Co-
lumbia Records. This new action
was instituted by A. Edward Mor-
rison, a stockholder in CBS, of
which Columbia Records is a sub-
sidiary.

Morrison, represented by Attor-
nev Morris J. Hellman, asked the
Federal Court to forbid further
pavment to the Fund by Columbia
and to have all fees collected from
the diskery in the past returned by

(Continued on page 22)] MPTF.

Band Business on Upswing;
All Hands Work for Revival

Leaders and
NBOA to Map

Drive in Fall

® Continued from page 1

now include Billv Mav, Ralph
Maurterie, At Mooney, Stan Ken-
ton, Ralph Flanagan, Hal Mcln-
tyre, Tony Pastor, Ray McKinley.
Claude Thornhill, Pee Wee Hunt,
Russ Morgan, Buddy Morrow and
others,

Weems f[eels many  elements,
some of them seemingly small, are
all swelling the volume of business.
IFFor instance, CAC is [lying
Marlerie and Tony Pastor to Army
bases in Alaska tor dance dates,
Fairs, horse shows and other large
groups are using more bands. Jan
Garber during the past year played
six or seven lairs and horse shows.

Too, as pointed out by both
Weems and Music Corporation of
Americas Larry Bamett recently,
Las Vegas, Nev., has become a
lush location not only for top rank-
ing acts but also for band groups,
including such smaller outfits as
Louis Jordan, the Treniers, Pee
Wee Hunt, Cab Calloway,
Virtually all the GAC bands will
pear oa the Cleason show, and
is, involving as it does the co-

a
t

A THEORY: R&B
AIDS THE BANDS

NEW YORK, July 2.-—As
indicated in the adjacent stor-
ies, many factors are operative
in the current improved condi-
tion of the name band busi-
ness. One of the more inter-
esting theories is that the ex-
pansion of rhyvthm and blues
—its incursions into Lhe pop
market during the past vear
— markedly conditioned the
teen-age audience so that it
became receptive to name
bands. Dave Krengel, Sammyv
Kaye's manager, is among
those who favor this philoso-
E];gr. “R.&b. never lost the
t,” he points out.

operation of record companies
which have been pumping out
band albums and singles, is re-
garded as of top importance by
Weems. GAC, thru Howard Sin-
nott, is expanding its band promo-
tion services to disk jockevs and
ballroom operators and is keeping
in close touch with youth move-
ments in Long Island, Chicago and
other places where dance lessons
are being given in co-operation
with educational authorities.
Weems notes that more ball-

(Continued on page 22)

Band Revival
Drive Sparked
By DOLA Org

By JOEL FRIEDMAN

HOLLYWOOD, July 2—What
may have been only a hoped for
revival of interest in the dance
band business, is now apparently
a very definite objective of band

leaders thruout the country. There's |

more than sheer enthusiasm behind
the drive, with a large group of
mmisicians, who ordinarily wouldn't
rub shoulders with one and other,
now banded for a concerted effort
ta put the band business back on its
feet.

The stimulus extends bevond
working musicians, and thus far
has permeated the pores of disk
jockevs, recording company execs,
ballroom operators, ooking
agencies and others directly or in-
directly associated with the music
business.

The spark that appears to be
growing into a forest fire has been
kindled by the Dance Orchestra
Leaders of America, which has suc-
ceeded in only three months since
its organization, in attracting more
than 59 name leaders to join its

(Condinued on page 22)

during July, granting a 10 pe
cent reduction on all purchase
from the first dollar ordered. Ir
addition, distributors are being
offered a deferred payment plar
which calls for 25 per cent of thu
billing to be paid on the 10th anc
25th of August and September, ox
purchases made during Julv,
Granz firm further reduced tha
price of its extended plav record
from $1.59 to $1.49. offering
dealers a 42 per cent discoun
structure. The LP discoun
amounts to the established 38 pe
cent prevailing among other majors
Double-pocket EP's will list a
8298, with each additional EI
going for $1. In all cases, thi
dealers’ regular 5 per cent retury
privilege will be applicable. i
According to Bernie Silverman
vice-president and national sale
manager for the Granz labels, th
move was predicted on the neces
sity to meet existing mrnpetitim|
The firm will continue to releas
10-inch LP wax, Silverman said
since it feels that a healthy marke
exists for such material. Both Dic,
Bock, president of Pacific Jazi
and Max Weiss, of Fantasy Red
ords, echoed the sentiments ¢
Silverman,
Silverman and Marvin Schwart:
latter sales promotion chief fq
Clef and Norgran, are expected t
leave here early next week o
a month-long tour of their distrik
utors thruout the country, :
On another front, indie jaz
packager Good Time Jazz declare!
they have no plans for reducin
their prices. Lester Koenig, pres
dent of the firm, indicated he wi
keep both Cood Time Jazz an
Contemporary Records at the
present price levels, $3 list fi
10-inch albums, and %485 K
12-inch packages. |

Col. Sales Exec
Makes Several

Staff Shifts

NEW YORK, Julv 2.—Hal 1
Cook, Columbia Records directs
of sales, has named Jack Loel
distributor sales manager to replac
Forrest Price, who resigned tl
post. The personnel move was or
of several made this week by tl
diskery sales chief.

Loetz was formerly with Capit
Records as sales manager of Ca
Baltimore b-anch. In ﬁ:‘_-: new sE
with Columbia he will co-ordina
distributor and field force a
tivities,

Cook also named Cene Weis
former field promotion exec,
district manager for the Baltimor
Washington-Philadelphia territon
Other moves included the appoin
ment of Gene Block as Car' orn
field man, with Walter Semak
taking over field duties in the Ne
England area.

Columbia this week also set 1
an educational division, with Fley
ette Zuelke as director. She repo
t. merchandise manager St
Kavan, and will spend much
her time promoting the label’s e
ucational vinyl in that specializ
market,

Vinyl Prices Dropped

NEW YORK, July 2.—Supplie
of vinyl plastics to the record |
dustry this week dropped th
prices 1 to 3 cents a pound due
increased foreign competition, T
is not ex to affect the pri
of records, since the reduction
only estimated to cut the cost
the amount of vinyl used for a 1
inch LP by about three-quarts
of a cent,

—-—_
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One-Stops

Air Juke

Ops’ Buying Habits

Billboard Survey Shows 44.6% Phonomen
Buy Top Artist in Multi-Label Coverage

CHICAGO, +July 2-How does
an operator select a new tune
recorded by moie than one artist?

How often does he take time out
to purchase records?

How do his purchases in the
various  ecategories—rhythm
blues, country and western, popu-
lir and old favorites—compare to
last vear? '

1wese and other questions mn-[

cerning  operator record buying
habits were asked of one-stops
thruou® the country in a survey
by The Billboard. Here are the

results according to 35 leading

record operator outlets;

The largest percentage of oper-
ators rely on top current artists
when more than one label features
the same song. According to one-
stop estimates, 44.6 per cent of all
operators govern their purchases
by this method,

Record Picking

Following the top artist svstem
of choosing a new record, one-stop
advice pulﬁ::d the next highest per-
centage, 27 per cent. Purchases
based on individual operator judg-

-mient ranked third, with 22,9 per
«cent, and sample buyin

for test-
ing purposes on machines was
rated fourth, with 5.5 per cent,
Contrary to popular opinion, the
percentages clearly indicate that

~operators are relving less and less

on their persoral opinions when
buving disks,
Last week, The Billboard point-

ed out that one-stops were also
| Eu:;hing personal opinions into the

J
]

i

ackground. One-stops also pointed

NEWS REVIEW

Talkin’ to
Ya' Good
Disk Tie-In

By BILL SIMON
Disk dealers with any kind of

jazz clientele ecould profit nicely

pecially from reading

from stocking, dis ]'aying.; and es-
Hear Me
Talkin® to Ya” (Ricehart). It's what

might be called a “conversational

jam session,” spinning out as it does

the story of juzz from New Orleans
origing to the Futurist present in
the words of many of the musicians
‘who made it happen,

| - The material, collected and ed-

Eited by Nat Shapiro, of Broadcast

Musie, Inec., and Nat Hentoff, As-
sociate Editor of Down Beat, is,
for the most part, as dynamie and
eclorful as the jazz it discusses.
The language of the New Orleans
ruconteurs  particularly  packs as
much spice as vour favorite Creole
dish, and there are plenty doses
of nostalgia, bitterness, braggado-
teio, pathos and earthy humor, All
combine to illuminate the emo-
ticnal and thought processes that
resulted in jazz, the social en-
virons in which it thrived and the
directions in which it could be
moving,

Anyone even casually conversant

with jazz is a potental customer
or this item, and to habitual jazs
isk collectors, a sale should be
Iraost automatic, A logical dealer
ie-in would be with Columbia’s
riskly selling “l Like Jazz" pro-
wtion LP.

Harman Firm Sued
For Infringement

eck filed suit in Federal Court
ﬁainst Harman Musie, Ine., for
eged infringement of their copy-
ghted song (“The Story of) The
irl With the Golden Hair.” Tune
also titled “The Girl With the
aven Hair,” Complaint charges
at the infringing tune is “I Can't
ell a Waltz From a Tango.”
The action seeks an injunction,
mages sustained and an account-
ol profits,

'L lures

and |

NEW YORK, July 2.—Cabriel|
rinsky and Elie A, Borda this |

out that trade paper charts, [ea-
and advertisements were
‘most often used in the purchase
oo records.

'FIRST IN SERIES

This is the Ffirst article in a
series dealing with the growth of
;rEr:url.'l one-stops, their influence

' and role on the juke box operators'

record buving habits. All per-
centages and comments are based
‘upon a survey made by The Bill-
| board of leading one-stops thruout
' the country.

How often does an operator buy
records?
One-stops reported that the larg-
est number of operators called at
(Continued on page 73)

TOA Disks for
Show Breaks

HOLLYWOOD, July 2.—A move
to circumvent American Society of
Composers, Authors and Puhlisﬂers
and Broadeast Music Incorporated
| theater license fees was reportedly
in the making this week, when
jThrzater Owners of America, mo-
tion picture exhibitor organization,
was learned to be offering its mem-
bers an intermission music package
of 20 public-domain songs on 45
| r.p.m. tecords.

TOA, which grew out of the
merger of American Theaters’ As-
sociation and the Motion Picture
Theater Owners of America and
renresents film houses in approxi-
mately 26 States, will offer the k-
cense-free package for $6, it was
reported.

Theaters subscribing to the TOA
offer would negate the necessity of
paying ASCAP or BMI fees, were
the public domain music package
used exclusively,

ASCAP currently receives an in-
come estimated to be in the neigh-
horhood of $300,000 annually from
theaters [or the use of incidental
' music,  ASCAFP ftees range from
]$1:.?. to 548 annually for convens-
tional theaters, and from %24 to
$60 for drive-ins.

BMI started its film licensing ap-

rates varying between $5 and §15
annuallv.

proximately one vear ago. with its |

20TH-FOX AIDS
CORAL DISKING

NEW YORK, July 2—-
Twentieth Century-Fox paid
25 per cent of the recordin
date costs on Don Cornell’s
Coral  Records” waxin of
“Love Is a Many Splendored
Thing,” title tine of the forth-
coming [ilm. The diskery had
already completed one disk on
the titfc tune, but had to scrap
it when Darryl Zanuck de-
cided to make changes in the
film’s musical score. In view
ol Zanuek’s decision, the [ilm
company felt it proper to take
over some of the expense of
the second date,

GARY CROSBY

Speaks Mind
On Cure of
Disk Biz llls

HOLLYWOOD, July 2—

“There’s nothing wrong with the
music business that cannot be cured
by recording songs that both rep-
ertoire men and artists sincerely
believe m.”
i This was the opinion voiced by
Gary Crosby, younger member of
1.thu';e clan, here this week. Croshy,
who entered the disk business less
than a vear ago as a Decca pactee,
expressed the belief that there were
too many conflicting interests in the
recording industry these days “that
actually prevent a newcomer from
getting a proper foothold in the
hHeld.”

Too many people, Crosby
averred, are [ar more interested in
itheir personal ventures which con-
(tradict  their primary objective,
(that of producing the best songs
that sell recerds. ’

“With the fate of a performer
's0 deeply tied to the record busi-
‘ness,” Crosby said, “it becomes
imperative that a comparative
freshman be cautious and not try
' to climb too far too fast.”

Crosbhy singled out the popularity

|vn:im-ﬂ the opinion that no amount
of “hysterical panning” of the field
| 5

‘would end the interest youngsters
have shown for r.&b, “Rhythm
and blues has a particular beat
that teen-agers want. It's as much
‘a fad today as were the "Mairzy
Doats’ songs of 15 vears ago. It's
commercial and it sells, and there’s
nothing wrong with it.”

| Currently Crosby is airing his
sumimer replacement show via CBS
radio. and just recently worked his
| first theater date, the Chico The-
|aler, with Louwis Armstrong,

Sheet Music

| WASHINGTON, July 2.—The
| Senate this week passed a bill that
iwmlld substantiully  reduce the

stage rate on sheet music. Be-
ore¢ the new rates can go into
effect, however, the House of Rep-
resentatives must act favorably on
one of two parallel measures now
in committee,

In New York, meanwhile, Leon-
ard Feist, head of Mercury Music
and past president of the Music
Publishers’ Association, has formed
4 musiec postage committee com-
posed of the heads of important
educational associations to  press
for favorable House action.

Significant economies are ex-
pected to result for publishers,
jobbers and retailers if the Senate

ill becomes law. The measure,

introduced by Sen., Olin D. John- |

ston, of South Caroling, and spon-
sored by Sen. Frank Carlson, of
Kansas, would place sheet music
in the same postal rate category
as books. It would no longer re-
?ui_re music to be shipped under
ourth-class mail rates. Instead.
music could be mailed at the book
rate of 8§ cents for the first pound
and 4 cents for each additional
pound.

At the present time, mailed
' music Tequires 18 to 32 cents post-
'age per pound, depending on dis-

tance,

Senate Okays Bill to Cut

Postage

| House bills seeking to effect
| book-rate classification for music
| have been introduced by Rep. John
IFL Moss Jr. and Catherine St
| George.

Serving on Feist’'s music postage
committee are Robert A. Choat.

president of the Music Educators
National Conterence; 5. Lewis El-
mer, president of the American
Guild of Organists; Howard Han-
| son, president of the National Mu-

| sic Cowncil; Karl O, Kuersteiner,

'president of the Music Teachers’
'Nanonal Association; Mrs. Ada
|Holding Miller, president of the
National  Association of Music
Clubs, and Msgr. Thomas ], Quig-
lev, president of the National Cath-
olic Music Educators’ Association.

‘New Town and Country

'Label Bows in Detroit

DETROIT, July 2.—A new disk
manufacturing company, Town
and Country Records, Ine., has
been established by a newcomer
to the record field, Leroy C. Obe-
ler, with Lloyd Garrett, formerly
'of White Acoustics Records, as the
‘company's artist and repertoire
man,

The company has 12 artists un-
der contruck -

of rhythm and blues music, and |

' Belgium, France and England, , .

VOX JOX

By JUNF BUNDY

WHY NOT?: Johnny Fairchild, WORZ, Orlando, Fla., asks, “Why
can’t we get the artists down this way to help promote their records?”
oo “Why don't vou (Billboard) furnish a place to report on album
recordings?” queries B. Robinson, KTBC, Austin, Tex. ... "How about
a section listing the whereabouts of major artists?” Morris Reichley,
KWBB, Wichita, Kan.... “With the deluge of albums coming ont
and the companies wanting deejays to spin” them, why don’t they put
the playing time on the records. Some of the majors never put the
time on 435, Why can’t the majors follow the lead of the indies and

ut the release date on the label? Records are used for quite a while,
and I'd like to make it easier for the sons of present decjays,” Al
Bonapart, WIBX, Utica, N, Y.

“How about a campaign to get all diskers to label their
records correctly? Like for instance labeling it ‘instrumental’
when it really is a 99-voice choir. Really, tho, records like
Kenton's ‘Tenderly' and Marterie's ‘September Song’ and quite a
few mnew ones are all guilty,” says Nick Sanchez, KWCO,
Chickasha, Okla. ... Commenting on recent tradepaper cam-
paigns on RCA Victor's new recording artist Tony Travis, Jerry
Little, WTNS, Coshocton, O., writes, “Why does Victor wail
until his third release for the same company before they ‘dis-
cover the new personality? 1 have found in our files two other
Travis releases on Victor. Flowers to Tony Travis for a good job,
but frowns to Victor for attempting to fool men who know they
must keep track of good vocalists to program good shows.”

HAVE NOTS: Decjays continue to gripe about nol receiving
releases [rom the majors and/or the indies. Spinners in search of rhythm
and blues disks include Ceorge Fennell, WGUY, Bangor, Me., and
David H. Hildebran, KATY, San Luis Obispo, Calif. . . . Tom Estes,
WLSM, Louisville; F. Bruce Parsons, WIRA, Fort Pierce, Fla., and
Jim Carrington, KBUN, Bemidji, Minn,, second recent deejay com-
plaints about the diskeries ignoring small town radio stations and the
1,000-watters. . .. Jim Lathrop, KRIB, Mason City, la., echos this ery
and notes that indie record companies are the most lax.... Don
Hopkins sends kudos to deejays in favor of playing nngr releases they

(Continued on page 42)

DEALER DOINGS

By CGARY KRAMER

Grinnell Brothers, downtown Detroit music store, will open
a new unit in the Frandor Shopping Center, L:ﬂlminga Mich., as
the start of its State-wide expansion program, Lloyd Grinnell,
president of the company, said, “This new store will set a pattern.
. . . Record and sheel music departments will be self-service in de-
sign and will be integrated with the piano, organ and band in-
strument departments. There will be parking space for 5,000

CATS.

BOSTON: Krev's, Inc., with stores on Boylston and Washington
streets, will open what it believes will be the largest record shop (pop
and classical) in New England. It is to open July 12 on Summer Street
and will be the only downtown record store on the street level. It will
be managed by Fred Hartstorie, one of the five Hartstones active in
the Krev chain. The new store will be twice the size of the Washington
Street shop and.will be arranged entirely for self-service. Opening day
ceremonies will find Hub unﬁ record industry VIP's on hand.

Charles W. Paetzke, record manager of Music Center, Ann
Arbor, Mich.. reports that Dave Brubeck LP’s on the Columbia
and Fantasy labels accounted for a sixth of all his LP sales in
the first five months of this vear. University of Michigan students
are keen about Brubeck, and the annual appearance of the juzz
pianist and his ensemble offers an opportunity for a tie-in for
added LP sales. . . . Eddie Portnoy, of the Record Shack, uptown
New York, also finds jazz LP's accounting for a larger and larger
percentage ol sales. "Customers do not buy jazz singles at all
anymore. This does create a problem, however, for they often
want an LP with a particular selection, and it is difficult to find
it without taking down quite a few. Can't someone come up
with a catalog that would help us locate selections in the various
LP’5? Record Aid and other catalogs in the field are inadequate.”

KANSAS CITY, MO.: Kenneth G. Gillespie, general manager of
Jenkins Music Companv, has just returned from a two-week European
jaunt as a guest of the Philips Company of the Netherlands. Countries
that he visited under their auspices included Canada, the Netherlands,
. R. H. Bailey, of the Oklihoma
Record Shop, writes, 1 am disgusted with the record business. There is
no control over it anvmore. All vou need is 5 and a place to set up a
]:]a}'er. and vou are in business, You can buy them at service stations,

ash houses, pool halls and boothlack stands. Before the small retailer

ets deliveries on hit records in their original versions, the customer has

een supplied a poorlv made copy al a cut-rate price, and it all but kills
the regular retailer.”

Moses Melody Shop. Little Rock, one of the oldest phono-
graph and record shops in the State, has moved just across the
street from its present location to larger quarters. . . . G. Albert,
of World Tire Company, Philadelphia, writes, “If record com-
panies spent less time makmg covers of already successful tunes
and concentrated more on coming up with original material, we
would be able to sell more records.” . . , “Angel’s Thrift Package
LP has been a great stimulus to classical business,” writes Al
Mever, of Town and Country Music, Westwood, N, J. “People
appreciate the quality of the recording and don’t mind the lack
of program notes.” . . . Bob Rippey, of Triangle Record Shop,
Waukesha, Wis., comments, “All the ‘Davy Crockett’ albums are
doing well, with the exception of “"Davy Crockett at the Alamo.”
It seems that the youngsters don’t dig their hero getting killed.”

JUKE BOX WRAP-UP_

Juke box operators in New York are finding that straight dime
play works in downtown locations but cuts collections drastically in
neighborhood spots. New equipment is still being installed without
nickel chutes and operators are still anxious to go ahead with the dime
trend, but at a little slower pace.

A complete juke box manufacturing plant is being moved by
rail from Chicago to Mexico City. The equipment, which in-
cludes dies, heavy machinery, jigs, parts and inventory, was
purchased from H. C. Evans & Company last March by Abraham
Grinberg, juke box distributor in Mexico, '

For full details on these stories see Music Machines depart-
menl on page Sl

C .
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FOLK TALENT & TUNES

= By BILL SACHS

Around the Horn

Webb Pierce, Maddox Brothers and Rose and Red Sovine
compris¢ the guestar contingent on “Ozark Jubilee,” starring
Red Foley, over the ABC-TV network from Springlield, Mao.,
Saturday (9). . . . Iowa and Minnesota, which haven’t been
overrun wilth western and hillbilly bands playing dances, poured
forth excellent business the last six weeks for Webb Pierce, the
Wandering Boys and Red Sovine. Ballroom operators in the
area were especially impressed with the group’s ability to hold
the dance crowd right down to the finish line, instead of having
them peter out once the second half got under wayv. Pierce in-
creased his group to nine pieces for the lowa-Minnesota trek
and he plans to keep it that size to give the unit greater
flexibility. Sovine does the band fronting.

Red Foley and members of his "Ozark Jubilee™ cast sel for two
performunces at the Tulsa State Fair, Tulsa, Okla.. October 3. . . .
Lefty Frizzell cut a session for Columbia the other dayv, with Don Law
otficiating. . . . Riley Crabtree, formerly on Columbia, has inked with
Ekko Records, who has him set for a session this week at the Jim

" Beck Studio in Dallas, Ekko is also setting a session for Red Romine,

a newcomer who is said to pack a line of solid material.

Sheriff Tex Davis, c.&w. deejay at WCMS, Norfolk, has
his first big summer show going into the 22.000-seat Foreman
Field there August 12. He's also dickering with Col. Tom
Parker for a return of Elvis Pressley and his unit September 11.
. « « Jimmy Work, currently working Pennsvlvania hillbilly
spots for Jolly Joyce, Philadelphia, made Circle A Runch, near
Philly, July 4. Work, whose latest Dot release is “That's What
Makes the Juke Box Play,” says his next release for that firm
will hit the racks around October 1. . . . Little Jimmv Dickens
skedded for “Circle Theater Jamboree,” Cleveland, August 3.

Stew Carnall, after a hitch with the Army in Cermanv, has re-
turned to the West Coast to resume promotion and management of
c.&w. talent. He had the Maddox Brothers and Rose at, Foster Park,
Ventura, Calif., Sunday (3). . . . Pappy Anderson. who has put in the
lust zix months on TV at KKTV and on radio at KVOR, hoth in
Colovado Springs, Colo., takes the "Colorado Western Jumboree” into
Citv Awditorinm there Saturday (9) for a four-hour show. Anderson’s
own group 5 known as the Buddies of the West, with Ted West and
Buddy Watkins in the featured slot. West and the gang are on M-C-M
and Republic labels. Anderson leaves Colorado Springs around August
1 to put on a string of promotions in the South,

The Fifth Annual Chet Atkins Fan Club Convention will
be held in Nashville, August 11-14, with some 75 members
expected to participate, according to Mrs. Margaret Field, club
prexy. Details of the conclave maye be obtained by writing to
Mrs. Fields at 4116 West Broadway, Louisville 11. . . . Murrav
Nash and his partner in Murray Nash  Associates, Ray
Scrivener, were in Cincinnati last Tuesdav (29), visiting with
jockevs and music men in the interest of several of their
clients. . . . Don Reno and Red Smiley. with the Tennessee
Cut-Ups, continue their regular Saturday night stints with
WRVAs “0ld Dominion Barm Dance,” Richmond, Va., while
filling summer dates in the territory, Thev recently attracted
e crowds to New River Ranch, Rising Sun, Md., and
Melodv Ranch, Glen Burnie, Md.. and are sluted to bezin on
a string of Pennsylvania park dates soon, according to
WRVA's Herb Clarke, who is handling them.

Jimmy and Ardis Wells and Their Dakota Round-Up begin a |

threeweek tour with Rex Allen at Casper, Wvo., Augnst 7. On Augnst
20, Allen and the Round-Up gang will do the entire Pee Wee King TV
show from Chicago. Over the Fourth of Julvy weekend. the Dakota
Botnd-Up unit appeared with Allen at the Mandun Rodeo, Mandan,
N. ). Thev appeared on tour twice with Allen kist season. . . .

(Continued on page 47)

RHYTHM-BLUES NOTES

‘POPCORN’ TITLE
NOW ‘POOPED’

NEW YORK, July 2.—Clif-
[ie Stone’s new Capitol record
is tagged “The Popeorn Song.”
However, some juke box oper-
ators report the novelty wax-
ing pulled more plays when
theyv listed it under the less
elegant but evidently more
salable “Too Pooped to Pop.

Consequently, Capitol’s na-
tional sales promotion mana-
ager Dick Linke has made up
250,000 title strips listing the
disk under the ttle "Too
Pooped to Pﬂp,“ with “The
Popcorn Song” included oaly
as a sub-title, The new strips
will be made available to op-
erators immediately by Capi-
tol distributors.

Show Manager
Plea Upheld

ATLANTIC CITY, July 2.—Su-

rior Court Judge Vincent §.

aneman has upheld the wvalidity
of a personal manager contract
held by two Philadelphia brothers,
under which they agreed to pro-
mate and exploit the entertainment
talents of singer Georgie Shaw [or
a [live-vear term.

Under the contract, executed
January 1, 1953, Shaw was en-
titled to at least $200 weeklv from
appearances of television, radio,
stage and sereen or other media.
exclusive of rovalties from record
sules, This, before commissions of
30 per cent on earnings above that
amount became due Allen and
Murray Taub, of Philadelphia, his
managers, The complaint alleged
the Taubs were entitled to dam-
ages by virtue of Shaw withdraw-
ing from the contract in Mayv,
1953, on the ground the plain-
tiffs had failed to perform its terms
to his satisfaction.

It was the defendant’s claim the
contract was terminated by oral
mutual consent in May, 1953, and
that any damages to which the
Taubs might be entitled were too
speculative and remote,

In upholding the contract, Judge
Haneman found the defendant had
failed to prove the contract termi-
nation and ordered Shaw to appear
| for discovery and accounting of
Iu’s earnings on a date to be fixed
ater.

NEW YORK. July 2.—A three-
way deal is in the werks, whereby
Walt Disney will put ‘out his own
Disney  lubel, with  American
Broadeasting-Paramount  Theaters,
Inc.'s, new record label, Am-Par,
handling sales and distribution and
Simon & Schuster supervising rec-
ord production,

If the deal jells, a joint an-
nouncement is expected to be made
sometime next week., The new
Disnev  line (a regular 89-cent
platter) will be built around his
torthcoming “Mickey Mouse Club”
SeTIes 0N
Disnevland” theme, with Simon &
Schuster’s
chiet, Arthur Shimkin, handling
the artist and repertoire chores,
Simon & Schuster recently made
a deal with Disnev for its lower-
priced record line, and il the Am-
Par-Disney tie-up goes thru, it will
in no way eflect Disnev’s present

S5id Feller
Meunwhile Am-Par's prexy, Sam
| Clurk, who returned here this week
from Haollvwood with AB-PT vee-
pee Bob O'Brien, hus confirmed
the appointment of Sid Feller as
Am-Pur’s new a.b&r. chief, starting
July 18. Arranger Don Costa may

Post Files Suit Vs.

Associated Music

HOLLYWOOD, Julv 2. — An
action lor declatory relief, account-
ing, damages for breach of con-
tract and negligence was filed in
Los Angeles Superior Court here

Associated Music  Publishers,
wholly owned subsidiary of Broad-
cuast Music, Inc.

« Plaintiff alleges that he had
entered into an oral contract in
October, 1953, with Charles Wall,
president of AMP, the terms of
which called for Post to receive
' 87510 per vear plus 7'z per cent
‘of the gross volume of business
| trunsacted in the 11 Western States.
| Complaint declares that com-
Cmissions have not been paid, and
(asks for damages totaling $23,750
| ;ﬂu.-; mlerest,

i Post. & concert pianist,
manager  of  Associated s
lr.-l'lin:e here.

Was
Coast

Disney to Put Out Label
With Am-Par, S & S Tie

still join the label (to form ar a 8.
team with Feller), but this ap-
pointment isn't expected to mate-
rialize until September,

Cv Paul reportedly is set as Am-
Par’s sales promotion manager, also
starting July 18. Paul formerly

served as branch manager for Cap-
itol Records in Boston and more

recently was a member of the

lahel's field promotion staff, under
Dick Linke.

ABC-TV and a "'meI
Little Colden Records

Third Shop for
Record Hunter

NEW YORK, jJuly 2. — The
Record Hunter, nationally knowa
retail outfit here, will open the
third store in its rapidly expanding

operation July 1. The new outlet
will be located in the Stuyvesant

agreement with Simon & Schuster, | Town development here. During

the summer the outfit plans to take
over additional store space on
upper Lexington Avenue, locale of

last week (23) by Carl Post against |

its original outlet. Several monthg
ago it opened its second shop far-

ther downtown at Lexington and
' a4th Street.

| The two downtown shops will
ccarry LPs exclusivelv, while the

uptown outlet earries all LP's, but
specializes in classical 78 r.p.m.
disks.

Ellis Forms Ellector
Diskery in Hollywood

HOLLYWOOD, Julv 2.—Boh
Ellis, former CBS singer who left
here and set up in the nitery busi-
ness in the Virgin Islands in 1951,
announced the formation of Ellec-
tor Records here last week,

Firm is currently on the market
with its first release. a 10-inch LP
featuring Ellis, and has appointed
veteran music tradester Jesse Stool
to set up distribution and promo-
tion.

Ellis plans to release wax by
other talent from the Virgin Islands,
and has signed singer Mari Con-
over for his next album. Tho sales
are limited in the Islands, Ellis
said, the demand for music by its
native people is  exceptionally
strong. He is currently rjif:kering
for further distribution threout the

Continent,

MUSIC AS WRITTEN

NAPHAEL FORMS TV
MUSIC PUBBERY . . .

== By BILL SIMON

thythm and blues disk artists are heading into a lush season of
personal appearances. The "Pop R. & B. Show,” with Sarah Vaughan,
Al Hibbler, the Cuardinals, Red Pryvsock's ork and a Hock of additional |
talent. kicks off July 10 out of Chicago, thence travels to Texas and
then the South, winding up August 7. . . . LaVerne Baker. the Atlantic
Records thrush, is set for a week at the Waluhaje Hotel, Atlantic City,
.o Ella Fitzgerald is set for the Gatineau Country Club, Hull. Ont.,
For a week sturting July 14, Then she moves into New Yorks Basin
Street, ,

Biz Mavhelle Smith opens a two-week dute July 5 at
Cleason’s, Cleveland. . . . Clen Covington will go into the
Belvedere Hotel, London, Ont., for two weeks starting July 18.

| MILLS SETS FOREIGN
DEALS ON 'BAN]JO" ...

Jack Mills, just back from an
extended European trip, made sev-
eritl deals for the foreign exploita- |

Sister Rosetta Tharpe and Marie Knight are set for the Lord
Calvert Hotel, Miami, July 11 for two weeks, . . . The Drilters will gn
into Week's Tavern, Atlantic City, July 8. Ditto the Four Jewels” ork.

. Colden Gate Quartet is booked into Don Carlo’s, Winnipeg, for
July 2. . . . Recent bookings, include: Busty Brvants ark mto the
Iollvwood Club, Akron, July 3; Ivory l]m} Hunter into the New Era,
Nushwville, Julv 1 Willie Mabon into the Apollo, New York, Julv H;)
E-;!! Moose Jackson for two weeks at the Zanzibur Club, Buftalo,
July 4.

Groove Records has re-signed Piano Red to a long-term
cotitract. The diskery has also signed a new group. the Chero-
kees. . . . Al Green, owner of the Flame Bar, Detroit, and
manager of LaVeme Baker, is in town, . . . Annisteen Allen

| Italv, and te Edition Louis Guste in
| France, Mills also brought several

Music publisher Fred Raphael
lust week organized a new publish- |
ing subsidia-v, Celebrity Music,
Inc., which will act as a repository

for songs set for television pur-

poses only.  First tunes in the new |
firm are two themes, purchased
this week by ]. Walter Thompson
for use on the upcoming full Ford |
and Eastman Kodak hour and one- |
half teleshows,

tion of the click Mills Music copy-|
right. “Hev Mr, Banjo.” Rights were
awarded to Ralph Maria Siegal in
Cermanv, tc Edizioni Curci in

portiolios of standard material for
' publication here,

CRIFFITH ENDS DATE,
STARTS ONE-NIGHTERS . . .

appeared on the Ted Steele show this week. The thrush, whose Capitol  artist  Amdy  Griffith
funs are starting a fan club for her, will open at The Peps in winds up a two-week date at the
Philadelphia, July 11. 1fluf-: Stevens, Biloxi, Miss., next

The Sparks of Rhythm, a group of soldiers who were known as
the Berliners when they served with the Armyv of Occupation in Cer-
miany, have been signed by Apollo Records. . . . Apollo has also signed
Marza Benitez, a Caribbean thrush.,

Hal Jackson, deejay on “The House That Jack Built” over
WLIB, New York. will headline his own in-person r.&b. show
whlien he opens a one-week stand at the Apollo, July 11. The
Jackson show features Amett Cobb’s ork, the Cadillacs™ quartet,
Little Jimmy Scott, Titus Turner and Anisteen Allen, the comedy
tewm of Charley and Ray, dancers Bop and Lock, and the
kHoney Tones.

week: then starts a series of one-

nighters, opening in Jacksonville, |
uly 15: Ponte Vedre, Fla.,’

Fla., |
July 16, and heading up his own
show for seven more one-nighters

August 1, he moves into the Sa-
furi €lub, New Orleans, for a two-

thru Florida, starting July 25, On/

M-G-A'S SALES-AID
BOOK FOR ALBUMS . . .

lav line with the trend for album
covers to play a major sales role
in the package Feld, M-C-M is
making a speciul album  sales-aid
hook availuble to its distributors
and salesmen. The looseleal bind-

for the lubel’s original-cast albums,

New York

Ceneral Artists has signed Mimi
Benzell to a management contract
covering all fields. The canary is
booked into the Pierre Hatel for
September, . . . M-G-A has signed

twor new artists—eountry and 'ni'e.ﬂt-l
L ern singer Vie Claiborne and r.é&b.

canary Dorvee Brown, However,
Miss Brown will be introdoced as a
pop artist on M-G-M. . . . Ralph

' Flanagan's band is booked into the

Riviera Ballroom, Janesville, Ia.,
July 1: Peony Park, Omaha, July
2-3-4; Lakeside Park, Denver. July

| 8 thru 21, and Plav-Mor, Kansas

City, Mo., July 23.

Jubilee Records is putting out an
album  of music for newlvwed
wives to play while working in the
kitchen, The title: “Music to Buin
Meals By.”

Decea’s original cast album of
"Seventh Heaven™ is scheduled to
receive a nation-wide preview this
weekend on the NBC “Monitor”
show. In addition to plaving the
allhum, there will be interviews of
members of the cast, . . . Kermit

it Sertember.
| tape-recorded boners and examples

Eileen Rodgers to a recording con-
Ctract. The thrush is booked by the
| General Artists Corporation. . . .,
Lers contain samples of M-G-M al- | Last week it was erroneously re-
' bum covers, with a special section | ported here that

| Lendon-Decea. Dot’s deal with th

week stayv: after which he will re- | Schafer, collector of airwave bon-
turns to New York to start rehears- | ers and [lufts, has been signed by
als of the legit version of “Nn:?ﬁtimm_' Concert and Artists’ Cor-
Time for Sergeants” September E.lwfatiuu fur a lecture tour stacting

He will present
from his Jubilee Record album,

“Pardon, My Blooper.”

Columbia PRecords has signed

Dot Records]
would be isswed in Canada "-"izl

' British-based diskery does not in-
clude that country. . . . Jase im-
presario George Painkin was mar-
ried Sundav (26) to Helene Mason.|
An all-star jazz combo performexd
at the reception.

Monte Bruce, formerly of Bru
Records, married Toni Hess [as
week, Bruce, whe still operates th
Scope label with Morty Kraft, i
setting up a record promotion of
fice. ... The Four Voices, new C
lumbia group, will open at th
Club Elegante, Brooklvn, Thurs
dayv (30) for a one-week stand. ..
Warbler Jackie Paris is booked int
the Lotus Club, Washington, th
week of July 7.

Al Gentile and his orches
have moved into Palmer’s Casino
Indian Neck. Branford, Conn., fou
Saturday night dance music thi
| summer. . .. Bobby K's orchestra
formerly featured at Hartford'
Lithuanian - American Ballroom
| has shifted to Crystal Lake Ball
room. Rockville, Conn., for th
| summer months. A Dawn Dance i
slated for the Fourth of July Eve
|“.'ith music provided by Ra
- Henry and his orchestra.
M-G-M has signed Einar Ha
(Continued on page 24

\
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THE MOST EXCITING, HELPFUL PROGRAM EVER
TO HIT THE MUSIC AND RECORD BUSINESS!

Billb oard's

OPERATION
USHPOP 'S

For Disk Jockeys, Operafors, Record Dealers

7 To help you generate new vi-
tality—new spark—in all your
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Now turn the page—to see how Billboard’s

' OPERATION PUSHPOP 155 works for you...
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Introducing New and Expanded

New, More-Useful-Than-Ever

HONOR ROLL
OF HITS

Carried Out to 30 Places!

A Brand-New, Important
Chart of

NEW POPS
“GOMING UP
STRONG”

Streamlined

“SPOTLIGHTS”

and

RECORD
REVIEWS

- 1-1--"11'-. '_‘;I-"'-* . ] "-.H..'- it ¢ T L3

By far, 1954’s most popular
PUSHPOP feature with Disk
Jockeys and Operators. This is
The Billboard’s famous standing
of the Nation’s top TUNES —
now carried to 30 places. Easy
to read, easy to use and it’s extra
valuable with its listing of all
records available for each tune
— spots the new music — helps
keep Pops alive in '55!

Sy T s
Eﬁaﬁﬁ SR

Shows up to 10 of the hottest
new platters—the ones already
getting big attention in various
territories — the ones that may
soon make the top 20. Three
months of intense preparation
went into this valuable chart.
Test period showed 949, accu-
racy, with records appearing bet-
ter than three weeks ahead of
first appearance on regular
charts.

Brand-new RECORD REVIEW
format specially designed to help

Disk Jockeys and Program Di-
rectors TRY OUT the Best of the
newest records. Each week the
8 to 10 best ranked records,
according to Billboard’s review-
ing staff, will be shown separate-
ly, providing brand-new easy-to-
use programming material for
radio and tv shows.
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v i . : -‘ = 3 . o - sk £ by I T
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ogram Director, Juke Operator: Loater
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Billboard Pop Chart Features

Merchandising Service!

IMPORTANT Billboard’s regular, basic buying

Lé guides, of tremendous value o
B EST s E LLI N G 77 dealers. Shows record popularity,
according to Disk Jockey plays,

and juke box plays and the best
Lé yy sellers in stores. Shows trends of
M 0 ST PL AYED current hits—spotlights new ree-
ords reaching the select top 20

Charts including the famous for the first time. The accom-
panying BEST BUYS {feature

B E S T B UYS provides firm buying recom-

mendations, based on actual re-
Feature ports of consumer reaction.

and continuing as always—the popular charts on Territorial
Best Sellers, Best Selling Sheet Music and Most Played Songs
on Radio and TYV.

—Right in Your Billboard Every Week—the
Ideal Promotion for More Dealer Sales and

' E

of ::hf'_':'::: h::"
Eree

o

1| UNCHAINED MELODY

___2_ R— e cnnc“m ng;f T H E T 0 P 1 0 M::-st popular '54 Pushpop item

et W Rgriri Ll with desf]:-:-rs ev.eryw.here, now to

31D of the "t iy be published right in The Bill-

3 NE WES I TU, T “ N E s P 0 s T E R board every week where all
; 4. § --BASED gy EXCLUSIvE ¢ ”i"r readers can use it.

Woesy [ BEST NEW  foo i o i
IN THE Rary ; Pope- based. th fhe Drovios
THE ALaam, Junuggﬂ -] IJ | ES PO STE 2 ;‘Eﬁ? COMING UP STRONG

"EE EHEE ﬂn c"E : Tear them out of The Billboard, post them in
'T's A s," ﬁ windows —al the point of sale—anywhere they'll
10 TELL A LIE f‘f be seen. See the big MERCHANDISE SERVICE
H‘"ﬂ To EET f’ page for details on special, colorful easel display
"” i stands for these posters which you can get at
HM’"GBJRB minimum cost!
; SWEET Anp GENTLE
ell,

www americanradiohistorv com
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PUSHPOP
55

is a coast-to-coast program, especially

and Record Dealer—and anyone and everyone

whose “bread and butter” depends upon
the use, performance and sale of pop records—
in order to create a healthy, profitable

summer music-record business

LET'S ALL GET BEHIND IT

Get on the Bandwagon Now

See Next Page ...
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YOUR MODEST INVESTMENT IN ANY

MER

L]

CAN MAKE PUSHPOP

......

of

Order your

These big 14 x 21, attractively colored
easels just automatically bec

of attrace

ome the center
tion. Ideal for Deg lers for window

and counter display. Ideal for Operators

too, to stir up more juke box
location, $1 is al] you p

plays at EVery

ay for the set of two
easels, How many sets do you want? Use
coupon now,

Dealers—for More Sales and Bigger
r—use

~ TODAY'S TOP TUNES

Here's the handy 6% x g1
counter giveaway the i
piece especially ¢
sales up and Up an
high in sales res

Purchases—from every custome

folder—the ideal
ilor-made mailing
esigned to push dealer
d UP! So low in cost—so
ults—and vou can have
YOUr store name angd address Specially
imprinted for mailing purposes at no extra

charge, Order Your trial supply now! Use
the coupon . . |

STAR PIC STRIPS

to Build Your Take on E

Here they dre—the most re
Years for Operators who Wi
PLLAYS AND PROFITS . .,

Based on exclusive Eillboard

STRONG CHARTS. In test perioe
ords coming on best seller ¢
had been selected as Pie-
three weeks before,
Each weel this ire;
Pic-Strip for sjx ne
records. Each
artisis’ photo,

Forget the

very Box!

volutionary thing in
nt to genergte More

COMING Up
+ 94% of ree-
haris for first fime
Strip picks ge much as

nendous serviee brings you
_wpun_ECG:WandEH-!‘.;E
sirip is clearly printed and includes

nasty job of t¥ping your own stri

and forget wvour Drogramming worrjes, These
Strips do all the WOrrying for you—and help get
~0U more plays and profifs than ever,

Each week the first Billboar
the press are rushed to service
scriptions in all parts of

delivery up to 48 hoyrs
mail,

d copies off
airmail sub-
the country—for
faster than regular

N

:H_. o .

O 5 L
e R
'."'.JFCI.- e

With airmai vour Billboard
SOONER zand LONGER
€xtira cost

is useful
al a minimum of

TRY IT YOURSELF —
SPECIAL 13-WEEK TRIAL

OF THESE SPECIAL

CHANDISING

23 REALLY COME ALIVE!

your Billboard PUSHP

special EASEL CARDS foda

-----

AIDS

O LR

y!

—-—.—_-———-

OPERATION PUSHPOP ‘55 I

T ——— — T— — ——
] THE BILLBOARD
l 2180 Pattersan =t.
Cincinnati 22, Ohio
Please send me postage prepaid,

the specigl Billboard
PUSHPOP Poster eqgse

I display boards. | enclose §—

for——segs, (% £l per set of two boards)

COMPANY
ADDRESS
CITY Z0NE STATE
L E—— Ee— = — ————

-_——--——-_____———

SPECIAL LOW RATES — MAIL ORDER TODAY

——

THE BILLBOARD
2160 Patterson Sireet

TODAY'S TOP TUNES DEPT.
Cincinnati 22, Ohio

Please print and mail TODAY'S Top TUNES as follows:
CHECK OKE
[ l-week trigl

|
|
|
I
|
l

CHECK ONE
! Twice 3 month

[0 50 copies $1 [J 250 ecopies $3.50
I 0 weekly 0 monthly [0 100 copies %2 00 500 copies $5.50
l NAME S ——
' iplesse print clearly)
ADDRESS
l' CITY Z-ﬁNE ———— STATE
PHONE NO, — ORDERED BY

[] Please send 10 wee
¥ strips each) for each
tweekly at 50 weekly ch

ks' trial serpice—2 cards (10
of sir mew Fop records
arge. §5 payment enclosed,

[0 Send illustrated folder and price list,

NAME OF COMPANY

YOUR NAME

ADDRESS

-——-—-———-—

THE BILLEOARD, Circulation Dept.,

2160 Patterson St,, Cincinnati 22, 0,

[1 NEW SUR
basic
posit)

SCRIPTION. T enclose $15.00 (2250
price plus $12.50 airmail postage de-
Send copies via girmail for 13 weeks.

00 CURRENT SUBSCRIPT]

airniail postage deposit. Convert my subscrip-
Hon to airmai] service for 13-weelk trial,

ON. I enclose $12.50

NAME

COMPANY OR STATION

ADDRESS
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One of the Winners
af the San Remo

Music Festival of 19555

“CHEE
CHEE-00
CHEE"

Recorded by:
DEAN MAKTIN ................Capilol
THE MARINERS ..............Columbia
THE JOWNIO¥ BROS. ........... London

DENNIS HALE .................London
THE GAYLORDS ...............Mércury

PERRY COMO anu
JAYE P, MORGAN......... RCA Victor

repcords  listed alphabetically by companies,

HILL & RANGE SONGS

STORY UNTOLD

Recorded by

THE CREW CUTS_ .. __ Mercury
THE NUTMEGS ... ... . Herald
THE FOUR COINS

Published by

ANGEL MUSIC, INC.
RUSH MUSIC COMPANY

Big Hits’
.
& Always & Always
E - TELLER OF §

FORTUNE

New

DOLSI @ 1 i e
illiams, Inc.

LIQUIDATION SALE

Liquidation of Usad 78 RPM
and 45 RPM Records

78 RPM—Couniry and Western,
Popular, Foreign,
$100.00 per fhousand
Also 6 To 7,000 45 RPM Records—
Popular and R & B,
$170.00 per thousand
T73 deposil wih erder, balancs C.0.0.
FIDELITY DISTRIBUTORS

&6 10th Ave. New York 34, H. Y.
Ph.: JUdson §=4568

- FEERP YRR R R R R R TR R R YA

BREAKING WIDE OPEN
FOR A SMASH HIT

"EATIN'
GOOBER PEAS”

RUSTY DRAPER
“JMERCURY {70619

PURE MUSIC
; B.M.L

Fram the M-G-M CinemaScope Picture
“LOVE ME OR LEAVE ME"

I'll Never

Stop
Loving You

— i w—— e

LEO FEIST,

et

INC.

Leaders, NBOA to Map Drive

® Continued from page 14

rooms, too—such as the Aragon in
New York—are now dickering for
name bands.

NBOA officers, in their appraisal
of the business, state that whereas
over-all business is still spotty,
name bands are undoubtedly do-
ing better than one year ago. A
chiel reason, they say, is that the
bands are doing a better job. That
is, they are playing for the erowd.
“They finallv woke up,” one NBOA
exec stated this u'l:vllg

NBOA Confab

Al the NBOA's Chicago Conven-
tion in September, President Tom
Archer w iI|| hold a meeting with
representatives of thie entire musie
industry, including disk and agency
execs in addition to DOLA, "We're
all partners in this business”™ is his
attitute. We will listen to anybody
with ideas to help the business.”

Archer, of course, buill a new
ballroom during the past year in
Des Moines at a cost of $2350,000.
He is contemplating another in the
Midwest. The new construction
bug has also affected others,
Sammy Kave, for instance, is look-
for a likelv ballroom site on Long
Island, to be operated thruout the
vear,

The maestro and his manager,
Dive Krengel, envision an opera-
tion like that of Rhodes-on-the-
Patuxet, Cranston, R. L, or the
Totem Pole, Auburn, Mass., where
milk and solt drink bars cater to
the voungsters and where the gen-
eral operation policy is  highly
regarded by the community.

Call to AFM

executives feel that the American
Federation of Musicians, while it is
to be complimented on its cam-
paign aguinst the 20 per cent tax,
could do several things to help the
band and ballroom field and, of
course, its own members. Specifi-
callv. mentioned is AFM's restric-
tive provision with recard to the
limitation on earnings of personal
managers and financial backers of
bands. This figure for some years
has been pegged at 5 per cent of
the gross. Admitting that some
personal  managers abused the
function of their office and made
excessive prolits. the present limi-
tation is claimed to have cul off
“risk capital.”

“Why invest in an expensive and
riskv venture when it can vield 5
er cent at best? Its better to
ack a singer.” The same restric-
tion is also regarded as having
shunted into other fields competent

® Continued from page 14

A number of maestros and band |

personal managers who [elt the
small return did not warrant the
work and headaches entailed.
Booking offices, incidentally, are
allowed 10 per cent on location
dates and 15 per cent one one-
nighters.
Broadeast Tax

The $3 per man broadcast tax
imposed by AFM, payable by the
location, is also he]i,ieved to hawvi
dried up many -remotes, and ever
though radio is not the medium i
once was, such broadeasts coule
be very helpful, it is believed.

The AFM’s mileage provision i
regarded as another obstacle. If «
bard goes out of town for less tha
five days, the local scale prevails,
plus a mileage levy of $2 for ever
23 miles, plus subsistence of $7.50
per day.

Thus, if a New York band wants
to play Detroit, about 1,000 miles
away, the mileage and other levies,
in addition to the New York local
scale of $24 per day and $28 Sat-
urday, mounts up to a cost of
about $100 per sideman per day,
which is considered prohibitive
generally,

Tucker Gets
Pal'dium Job

HOLLYWOOD, July 2. —Reports
that the Hollywood Palladium
would close ‘ts doors and institiite
a house band policy (The Billboard, |
May 28) were confirmed here this
week with the signing of the Orrin
Tucker orchestra to play the dance
palace for eight weeks beginning
Aungust 3.

To be tagged “Orrin Tucker and
His KTLA Crystalton= Orchestra,”
the band will work the Palludium
on a Wednesday thru Sunday term
and will emanate the weeklv “Pal-
ladium Dance Party™ television
show from KTLA's new Sunset
Boulevard studios, Singer Roberta
Linn, formesly with the Lawrence
Welk band, has been signed and
will work both the dance spot and
the TV show,

Tucker is also set to work the
Coaristmas season of private party
dutes, traditionally beginning in
mid-November at the Palladium.
Should the house band policv work
out, he ostensibly would be inked
to pley during the month of Octo-
ber, thus rounding out a Ffive-

Band Revival Drive Sparked

ronth run.

ranks. Headed bv President Les
Brown, Vice-President Harry James,
Treasurer Lawrence Welk and Sec-
retary Freddy Marting, DOLA has
held a series of meetings in Holly-
wood only thus far, to “lay upon
the table™ some of the problems of
the band biz, and has asked for
advice, suggestions and open dis-
cussion from all quarters of the
industry,

Meets in Other Cities

Plans for meetings in other cities
are currently being set, with maes-
tro Tommy Dorsev presently or-
ganizing such a function for New
York, July 20, with Brown, whose
band will be working in that city,
scheduled to helm the meet.

A similar meeting has been
called for in Chicago on August
11. Meetings, tho organizational by
nature. will outline some of the
plans that DOLA has and acquaint
other leaders with what has already
been accomplished by the group.

The band biz received another
healthy lift this week when James
C. Petrillo, president of the Amer-
ican Federution of Musicians, gave
ATFM sanction to allow DOLA band
leaders to record tapes for disk
jockey use. The AFM has hereto-
fore trowned on its members doing
any recorded guest shots on d.j.
shows,

Les Brown was also scheduled
to huddle with Tom Archer, presi-
dent of the National Ballroom Op-
erators of America, this week at
Des Moines for discussions which
will lead to a mass gathering of
leaders, estimated by Brown at
200, at NBOA's convention in Chi-

4 cago, September 26-27.

R e T = L,
M h T el £ -~ N
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DOLA has already notitied book-

| the past.

ing agencies and their managers to
arrange for open dates for all lead- |
ers during the NBOA convention
s0 that as many musicians as pos-
sible may be available for the meet-
ings. The election of a board of
directors of DOLA, in addition to
the presentation of a formal charter,
all designed to hyvpo and rejuvenate |
interest in dance bands, will be|
the schedule of business.

To date DOLA has held meetings
with disk jockey groups and public
school boards, with an upcoming
confab scheduled with the heads
of recording companies. An all-|
industry committee composed of
representatives from musician ranks, |
agencies, ballroom operators, disk |
jockevs and record firms has been
formed. The organization has plans
for the exchange of arrangements
for new bands that ordinarily could |
not afford to buy their own library. |

used to rekindle dance band inter—:
est, with Tommy Dorsey, as a repre-

Jackie Gleason with an honorary
;nﬁmbership in the organization this
“ ¥

Plans for a network ABC radio
show, featuring the wmusic and
voice tracks of DOLA leaders, is in

Har o

approved by Petrillo.

Leaders here are possessed of a
‘tremendous  enthusiasm  in all
DOLA projects, with nary a dis-
senting voice or the slightest trace
of pessimism evident. They are

| leasing type of activity.

| the tume. BMI is understood to be
' ready to counter this with informa-

Television and radio will also be  °

sentative of DOLA, set to present |

' the works, with the project already |

shouting the praises of band music

at every opportunity, and playing
la good deal of it, too, in their
| personal appearances.

L F W e i i i
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| clave in Miami Beach July 14

‘LOLO’ TIE

Dolly Goes
Goo Goo for
Dot's Sales

NEW YORK, July 2.—Dot Rec-
ord distributors are branching out
into toy distribution, as a result
of a memhandi&inF tie-up on the
lubel’'s new novelty disk “Close
‘he Door.”

The Oak Rubber Company, Ra-
enna, 0., i bringing out a LolLo
Doll in direct effort to cash in on
‘he sleeper action shown by Jim
Lowe's "Close the Door” platter.
Frinity Music, which publishes the
tune, has granted Oak an exclusive
license to merchandise the tov un-
der the tag “a LoLo-close the Door
Doll.” and all Dot distributors will
he offered exclusive rights to dis-
tribute the 49-cent toy in their
areas thru department stores, rec-
ord dealers and other retail out-
lets. ~ '

The gurgly sound effect fea-
tured on the Lowe record was
actually made by the GooGoo Doll
(introduced bv Steve Allen and
merchandised {'w NBC). However,
the CooCoo Doll manufacturer has
been backed up on orders for some
time now, so Oak decided to cash
in on the record by bringing out
a doll that mukes the same sound.
According to Oak, the company
has marketed similar sound-tovs in

Who Has Song?

® Continued from p:;,l:,fr!'l-!

copyright belongs to Lutz. BMIl's
publishing firm, however, [eels it
is theirs.

The erux of the argument hinges
around a BMI practice of vears
past, when the licensing organiza-

tion allowed affiliated publishing
organizations to acquire BMI copy- |
rights on lease for a perind of
three, four or five vears. These
leased copyvrights, according to
Julie Stearns, BMI professional |
chief, have all reverted to BMIL
Shortly after Stearns joined BAIL
in 1947, the leasing practice was
discontinued, he says. BMI's Ffiles
contain a letter to the Lutz Broth-
ers stating that “May I Never Love
Again” reverted to BMI in 1952,
Erikson Rights

"Love Again~ was written by
Suno Marco and Jack Erikson.
Lutz, during the period of his lease
on the tune, bought out Erikson's
writer share. BMI, it is under-
stood, concedes Lutz may be en-
titled to this amount of the pub-
lishing income.

In BMI's earlier years the or-
ganization, acting as a clearing
house for tunes, did much of this
Bobby

Mellin, for instance, had
Out of My Wav” on such an ar-
rangement. Mickey Glass. Bob
Baumgart and Jerrv Lewin had
“You Walked Bv.” The latter, ac-
cording to BMI, was the last deal
of this tvpe.

Meanwhile, [urther develop-
ments on “Love Again” are ex-
pected in a few davs, Lutz js
understood to feel his firm made

tion as to rovalties drawn by the
tune during the period of the lease.

Col. Price Policy

® Continued from page 14

mitted will terminate on November

NEW RELEASES!

AMES BROS.
MERCI BEAUCOUP

RCA VICTOR

TONY BENNETT
DON'T TELL ME WHY

COLUMBIA

ED BALLANTINE
‘BYE, BYE, BLUES
BANJO BOYS
SOMEBODY

(Is Nebody But Me)
CAPITOL

136 W. 5251, N. Y.C,N. Y.

“1 Went I

30, But beginning next week, ex-
changes may be made on all new
items il the privilege is exercised
within six months of the release
date.

Columbia will also extend deal- |
ers a 1 per cent return privilege on
ML-4000 LP's, to cover possible
losses “due to obsolescence of
slower moving merchandise.”

Almost 500 Columbia LPs will
increase in price under the sched-
ule of lists, it was pointed out.

The diskery will hold two dis-
tributor meetmgs early in July to
elaborate the new price policy, as
well as plans for the fall. Western
distribs will attend a three-day
meet in Apple Vallev, Calif., be-

inning July 10, while Eastern out-
ets will convene lor a similar con-

A CUTIE

“TWO THINGS
| LOVE”

THE ORIGINAL
THE VOICE5S—Cash # 1011

= alsa recorded by —

THE GADABOUTS—
Wing # 90008

THE CARDINALS—
Atlantic # 1067

CASH SONGS, B.M.l.

music publishers

2610 5. Crenshaw Blvd,
Los Angeles 18, Calif.
Republic 4-3074

{We're Gaonne!

~ “ROCK AROUND THE

CLOCK”

Theme of MGM's
“BLACKBDARD JUMGLE™
Recorded by BILL HALEY
and his Comels, DECCA

- — )

'.'.'H‘l'” Gaing Efr;lrrg-'!
_"HAHEH ROCK"”
“MYERS MUSIC, INC.

122 M. 12th 51, Phila., Pa

EVERYBODY LIKES...
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Call any Billboard
office for complete
details on this sensa-
| tional NAMM-only

THE BILLBOARD NAMM CONVENTION SPECIAL
IS COMING IN THE JULY 23 ISSUE . . .

® 50,000 weekly show business Bill-
board
thousands of regular Disk Jockey,
Operator and Dealer buyers.

SAME LOW WEEKLY AD RATES APPLY
| ADVERTISING DEADLINE—]ULY l

3§ B m g 8 B3

® Your many big customers among the
top-volume dealers

FREE copies of the NAMM Number
right at the Convention,

Anything and Everything

Record and Phono Dealers Buy!

You can sell your talent, records, songs,
recording and playing equipment to

who will get

readers, including all the

Blllboard

£ & & B B RO BB

BONUS FOLLOW-UP SEI.I.

for your

NAMM ISSUE ADVERTISIHG

with Billboard’s special “Convention Report”

Mailing to 2,000 Highest Volume Record and
Pllnnu Dealers!

ADVERTISING OPPORTUNITY!

A Mefnatiod s el o
A w &tlii.“ . -\,;‘I\-:
M m %am

Hew York 35 Chicago 1
Dan Callins Clift Sirom
1564 Broadway 188 W. Randolph
PLaza T-2300 CEntral 6-8761

.....

Cincinnati 22 St Louis 1
Ralph Woesl Frank Joerling
2160 Patlerson 390 Arcade Bldq.
DUnbar 1-6450 CHestout 10443

PEEER smia Sl W RO WU )
ﬁ %m%&% R :;:ml?ﬁ zﬁit ﬁmxi«

Eomg to the NAMM Convention rnurself ?

Then make a note of

THE BILLBOARD OFFICIAL

NAMM CONVENTION
SERVICENTER

BOOTH 1—The Palmer House, Chicago
July 18, 19, 20, 21—-9 A.M.-6 P.M. |

— The place to meet, call, locate your friends at the Convention.

— Complete telephone facilities — paging and message-taking
service for the convenience of all our friends on the floor of

the Convention,

DEARBORN 2-0627

Keep this number with you at all times — for your own
Leave it at home and office or store for
the convenience of those who may have to reach you
at the Convention.

convenience,

| —
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Hollywood 28
Bob Mellutkey
6000 Sunset Blvd.
HOllywood 9-5831

0 pwee o
N BN N

?Fnhf--.a

Make a special
note of this phone

MUSIC AS

® Continued from page 16

WRITTEN

sen, a Danish musician, who playvs
musical glasses. Hansen is record-
ing a 12-inch LP featuring Christ-
mas carols from 38 different coun-
tries. . . . Joe Derise opened at
the Hﬂh—Nﬂh Beverly Hills, Calif.,
Tuesday {EB} for an eight-w eek
engagement. Meanwhile his man-
ager, Mort Hillman, is taking a
swing around the nuunlr:-.r to plug
Derise’s new Hethlehem album.
Atlantic Records’ ry Wexler
and his wife, Shirley, ]mve another
child, Lisa, bom this week at
Physicians’ Hospital, Queens. Lisa
makes a trio with Anita and Paul.
Coral’s sales chief Norm Wein-
stroer on July 19 meets with his
distributors and salesmen in Chi-
{:agu to discuss the label’s fall mer-
chandising irﬂgmm. . « « Chanter
Jimmy Wakeley in town to cut
some Coral sides. . . . Errol Gar-
ner, now playing the Blue Note in
FPhiladelphia, set for the CBS Kraflt
show Sunday (10).
Paul Cohen, Decca country re-
cording top er, has signed Jackie
Brooks, Cohen, who also handles
Coral's country recordings, has
signed Patsy Kline to that label
M-(G-M has signed Claire Hogan,
ex-canary with Gene Krupa ‘and
Jimmy rsey. Melvin Price,
16-year-old son of M{chun s sales
t:hlf:f Morry Price, is working as a
record salesman at the Wurlitzer
Store in Chicago this summer,
ng s sales manager Jack Bernard
is on a swing thru the East to
meet his new distributors—his first
Eastern trip .ince joining the label,
Rusty Draper (who closes at the
Stateline, Las Vegas, Nev., {ul,v 100
opens a one-week date at the Blue
Moon, Lowell, Mass., Julv 18..
The David Carroll band winds up
a series of one-nighters thru the
Midwest July 26, then opens at the
Prom Ba]]rmm S5t.  Paul,
Buddy Morrow ‘and his ork will
start a one-nighter tour thru the
Eastd!uiy 15, opening at Conev
Islan Emmnn“tl:l on that date.
Mercury has rushed out to the
trade a David Carroll waxing of
“The Girl Upstairs.” ... The Mari-
ners have had to cancel some ap-
pearances, including a guest shot
on “Toast of the Town,” because

group, has come down with a case
the mumps. ... Richard Maltby
will be the ork leader on the
Vaughan Monroe show, which re-
E‘lancs the Dinah Shore SCZ 0N
[BC-TV beginning July 19.

Hollywood

Zeke Manners, KEWB disk
iﬂtkﬂj—‘. inaugurated a policy of in-
viting local record distributors to
handle phone calls on his early
morning show. . Song writers
Jc nny Mercer ﬂ:nd Gene Depaul
have turned in six of the nine songs
contemplated for the musical ver-
sion of "It Happened One Night.”

. Capitol Records feted a host
of its country stars. . . . Stan Jones,
who penned “Riders in the Sky"
some years ago, hias written a title
song for “The Searchers.”

Shorty Rogers’ next album for At-
lantic will be titled “Cuarnival in

Venice, Calif.” Polly Be
began a series of Wilson Eteam
Line dates. . . . Hanson & Sch
will handle promotion for I
Records. . , . Alfred Apaka, rec
ly arrived from the Hawaiiar
lands to bally the new H
Kaiser Hotel there, will recorc
sides for an upcoming Decca all
while in town. . . . Maestro Be
Strong in town before retumin
his oil business in Wichita, ]
Srong has dropped all music
tivities. . . . Benny Goodman
an all-star band featuring C
Krupa, Teddy Wilson, Buck C
ton and Harry ]amﬂ, recordec
of the 29 tunes to be used in
maestro’s flm bio at Unive
Internationa..

JUBILEE'S
BiG ACTION
HITS

L
DELLA REESE

"IN THE STILL OF
THE NIGHT"

Jubiles 5198
®

THE RAVENS

Marty Karl, a member of the

"GREEN EYES"

Jubilee 5203
L

THE FOUR TUNI

"TIME OUT FOR
TEARS"

Jubiles 5200
]

THE
HEARTBEATS

r I'FI "A“Y"

Jubiles 5202

JUBILEE RECORD CO.,
315 W. 47th St

I
N: Y., N,

HIGH FIDEHT‘I"
Presenting

ALIBI FOR DRUMS

featuring

THURSTON KNUDSON

Creator of the
“Trapic Drems"” series
Thrilling High Fidelity

TEMPO

H[EﬂIID CO. OF AMERIC

sl Seauri Frelermds W Hjwind &b, Talilere

GENERAL

* % ok ok ok ok ok ok Kk ok ok ok ok K

WANTED

FOR MODERN PRESSING PLANT

Located on the Eastern Seaboard

Must bs conversant with every
phase of plont operation and have
particular knowledge of compressing ond
injection moulding presses. Genuine opportunity
with progressive orgonizotion for the
right man. Stote background, expe-
rignce ond income requirements,

Address Communications fo

President of Record Company

Box #998, c/o Billboard
1564 Broadway, New York 36, N. Y,

% Kk ok ok ok ok ok ok ok ok ok k&

MANAGER
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POPULAR RECORDS

® Review Spotlight on . . .
. | RECORDS

ROY HAMILTON _ B R
Forgive This Fool (Sheldon, BMI SR e R, -
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PHONOS—HI FlI ® Best Selling Popular Albums

PHILCO INTRODUCES
TRANSISTOR PHONO . .,

The Phileo Corporation this week introduced its
new phono line to some 1,200 distributors attending
a summer convention at Miami Beach. Highlight
melel was a portable phono in which three transis-
tors take the place of vacuum tubes.

Machine retails for $539.95, and will plav up to
3,000 standiard 45 records using current from [our
standircd flashlight batteries. Philco also introduced
12 other phonos, ranging from a portuble three-
speed unit retailing at $29.95, to a high [idelity
console priced at $189.95,

EMERSON PORTABLE
Is PRICE LEADER . . .

A three-speed manually operated portable phono
rr.-tuiiin_;,r, at $28 is the price leader in the new 1958
line of phonos introduced this week by Emerson.
The line also includes four other portable phonos,
one portable radio-phono, one tnbﬁ:) model phonp,
one phono console, and one radio-phono console—
all three-speed. Latter, pegged at $198, is the top-
priced unit of the radio-phono line, with the excep-
tion of twe radio-TV-phono consoles ranging up
to 5498,

Concurrent with introducing its new line, Emer-
son established uniform retail prices thruout the
country {rather than raising them in the South and
Waest), and scrapped the practice of setting up retail

rices on a dollars-and-odd-cents basis.  Instead,
cmerson (which celebrates its 40th anniversury this

y . ; - ix i w o '
year) will price its models “realistically” in round-
dollars {e.g., $28, $34, etc.) effective immediutely;
thus defyving an industry pricing tradition of some
23 years. According to Emerson’s President Ben-
jumin Abrams, uniform prices across the country are
made possible by the factory’s prepavment of freight
charges,

By JUNE BUNDY

21 MODELS OFFERED
BY SYMPHONIC . ..

Symphonic Radio & Electronic Corporation’s
new phono line sgotlights 21 models, ranging in
price from a 78 kiddie player at $19.95 to a three-
speed automatic player (mounted on wrought iron
legs) retailing at $119.95.

The line, which will be introduced at the Chi-
cago Music Show, also features a 45 automalic
phono at $29.95, and a three-ii:-ee& radio-phono
with speaker in a removable lid, designed primarily
for schools and auditoriums, According to Sym-
phonic’s President Max Zimmer, the firm’s Lowell,
Mass., plant is now operating at capacity in antici-
pation of a banner sales vear,

SENTINEL FEATURES
4 CONSOLE MODELS . ..

The Sentinel Radio Corporation’s new 1936
phono line was showcased to distributors this weel
at the Edgewater Beach Hotel in Chicago. The
company’s romotional theme for its new line will
be “pay a little more for a lot more quality.” The
line includes four console model hi-fi I‘Hdiuaplmnns,
ranging in price from $169.95 to $249.95—all with
three-speed Collaro changers, AM radio, extended
range dual speakers and reported frequency re-
sponse of 20-20,000 c.pus.

FINDS 85% OF HI-FI
SALES TO TEEN-AGERS ., . .

More than' 85 -per cent of all hi-fi phouos sales
are made to teen-agers, according to a company sur-

vey of the field made bv Trav-Ler Radio Corpora-
tion, Chicago. In view of these statistics, Trav-Ler’s |
President Jocl Friedman contends “Sules must be |
beamed toward the teens if-a high volume of hi-fi
sales is to be realizved. Manufacturers must produce
sets which appeal to the average income group.”

LINER NOTES

By IS HOROWITZ

CAMDEN CETS OK TO USE
SYMPHS" REAL NAMES . . .

Camden Records, now to be known officially
under the tig of RCA Camden, has gained the per-
mission of five leading symphony orchestras to use
their true names on disk labels, New reissue; of the
wax producl of the Minneapolis, Indiunapolis, San
Francisco, Chicago and National orchestras will no
longer be tugged with pseudonyms.

Until now, Camden has labeled these orks as fol-
lows: Marlborough (Minneapolis), Sussex (Indian-
apolis), Worldwide (San Francisco), Century (Chi-
cago) and Clobe (National), Conductors involved
were Eugene Ormandy, Fabien Sevitskv, Picrre
Monteux. Frederick Stock, Desire Defanw and Hans
Kindler,

Camden, meanwhile, has designed a counter
merchandiser that will hold and displav all its LP
and EP product. The unit will be shipped to dealers
in a compact carton, and it can be assembied on
location with a screwdriver or a dime, sayv diskery
ExXeCs,

MPHC'S REVOLVING RACK
SHOWS PIANO COURSE . .

The Music Publishers Holding Corporation has
developed a revolving counter rack to help stores
display the piano music of Ada Richter. The Rich-
ter Piano Course, one of the top lines in the publish-

er’s educational catalog, can be displaved in the 28
yockets of the rack, The fixture will be furnished
llTEiE to dealers who purchase $74.50 (retail value)
worth of Richter music,

AGMA HOLDS NATIONAL
ELECTION OF OFFICERS . . .

John Brownlee, Metopera baritone, has been re-
elected president of the American Cuild of Musical |
Artists. Also re-elected as veepees were Jascha |
Heifetz, Dr. Leopold Sachse, Betty Stone and Astrid
Varnev, Other officers named include Tilda Moss
and Elizabeth Hoeppel, Balloling was nation-wide,
with 35 per cent 1}? all AGMA members participat-
ing in the election. .

MAJOR AND MINOR

Westminster Hecords hus signed Vera Franceschi
to a disk pact. The American pianist’s first LP under
her new affiliation ¥ already in preparation, . . . Jan |
Peerce, now in Rome to cut Puccini's “Madame
Hultertzlz."' for RCA Viclor, this week presented the

to Fritz Kreisler.

Vox's latest George Fever album features the
pianist in a set titled “Echoes of Budapest.” . .
Folkways Records has just
series of LPs called “"Music From the Southland.”!

i is awarded added salulibily o the market

VEGAS TALENT POOL AN
OASIS FOR AIR EXECS

HOLLYWOOD, July
Las Vegas has rapidly made the
desert spa an important stop fﬂr|
the record industry’s artist and |
repertoire  execs.  Disk  business
a.bcr. men from both the major
and independent companies can
be found in Las Vegas during al-
most anyv given week of the vear
scouting dn-r:w talent, discussin
gongs and contracts with artists, |
and equally  important, viewing murkek
their pactees working in person,
Curiously enough, Las Vegas to
date has produced very few names
who have since been inked by
recording companies. In addition,
the zambling capital is seldom used
by the disk business as a recording
locale. The necessity for cutting in
Las Vepas is largely negated by the

most of the majors have their own
recording  facilities with superior
studio set-ups than exist in Las
Verus.

IYs  important, the, sayv the
a.dr. men, to see “show business”
in action since Vegas does have
more working entertainers per
square [oot thun almost any other

made there.

2.—The | metropolitun cily, with possibly the
abundance of talent working in | exception of New York. Tho the|

chiunces of coming up with new |
talent are slight, the mere fact that'
| performers abound there generally
‘offers the repertoire men enough
impetus, It's a breaking-in ground,
too, sav the repertoire men, where
very often a performer will use new | countries liave deposited ratifica-| Con. Viclor LM 1876 ..

' material which quite possibly will tions. TH neipality of Monuc
glhe sited for the tastes of the disk ! was 150, hiving estdiod ion

the RCA Victor disk pact recently

imi inked bv the Mary Kave Trio States
proMimiy o Los Angcls, Whemlstmnminﬁ from the success thlgg.r"‘f‘mﬁlﬁ'f"g with U, §. law. Simi-

With 15 major hotels in oper-
ation in lLas Vegas, and an addi-
tional six wnder construction and
due for completion before the year
is out, chances are that disk busi- which recently cut “Four Season
ness personnel will become even| Sweetheart,” was in B
maore frequent visitors

UNESCO Pact
Effective Sept.

WASHINGTON, July 2. — The
Universal Copyright  Convention

| of the United Nations Educational,
Social and Cultural Organization,
who stutes that the required 12

l'i-!.-u!-; l|]|E_= 12th, having ratified on
une 16,

There are almost 30 recording the convention tukes effect three
names currently working in Las! months Tater,
Vegas, among them such stars as
Sammy Davis Jr., Kay Starr, Xavier
Cugat, Marilvn Maxwell, Rosemary
Clooney and Louis Jourdan. _
smaller lounges are literally dotted | public, Haiti, Israel, Laos, Monaco,
with possible recording talent, with P ak istan and Spain _wﬂ] FRCEIvE |
antomatic protection in the Uniled ' suocn:
(312" darlller Steing Quartet. Londoen
B BN e ik e B A A e T4 |

This f
i|h: purchase caloulations of many cham-
other ber muwic eollectors, i
cotintries I'l'lE‘[‘E'i}r' thri ptlhlic:itiﬂn]“"“'““ grester listener wtiention and a

On  and after September 16,
works published by the nationals
of Andorra, Cambadia, Chile,
Costa Rica, Cerman Federal Re-

The

without the necessity ﬂf|

arlv, works by U. S, authors re-
ceive  protection in the

' here.

The Cloverleafs, pop group

| week plugging the sliving.
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Albuims are radked la order of *helr national sales strength
st the retail level sccording %o The Billbourd's weckly
survey of top dealers I 2l koy markeia

LP'S

1. STARRING SAMMY DAVISJR. ............. Decca DL
2, IN THE WEE SMALL HOURS—Frank Sinatra . .Capitel V
3. LONESOME ECHO-]Jackie Gleason ........... Capitol V
4, LOVE ME OR LEAVE ME-Doris Day ......Columbia C
o EAEY CXLEEY i immmrimanmia s i s e Decca DI,
B. 1 LIKE JAZZ .. i iiiarannrnsnnnnnnns Columbia
7. DAMN YANKEES—Original Cast .......RCA Victor LOC
8. THE STUDENT PRINCE-Mario Lanza..RCA Victor LM
9. MUSIC FOR LOVERS ONLY—Jackie Gleason ..Capitol I
10, MUSIC, MARTINIS AND MEMORIES—]ackie G]eam;n .

.......................................... Capitol W
11. HOLIDAY IN ROME—Michel LeCrand ...... Columbia C]
12, MUSIC FOR TONIGHT—Steve Allen ............ Coral !
I3, SONG HITS FROM THEATERLAND-Mantovani Ork. ..

........................................ Loudon LL
I4. BRUBECK TIME—Duave Brubeck. . . cveivnnnen Columbia C
13, DEF-LIGHTFUL—Lenny Dee | .. ..veieinnnes Decea DL

—SEENB YR L=

SHAKE, RATTLE AND ROLL-Rill Hilev ... .. Decca ED
CRAZY OXTTO: PABRT: Y . o innscncsanssssni Decca ED
GRAEY QT PARL X o i i sy, Decca ED
10, 1 LOVE YOU-Eddie Fisher ........... RCA Victor EPB
11. MUSIC, MARTINIS AND MEMORIES-Jackie Gleason .
f e E e e e e e e e e e e e e e Capitol EAR
12, MOODS IN SONGS-Nat (King) Cole. ... ... Capitol EAP
13, GLENN MILLER PLAYS SELECTIONS FROM T
GLENN MILLER STORY” .......... BCA Vietor EPRT
14. DAMNY YANKEES—Original Cast ...... RCA Victor EOC
15. BLUE MIRAGE—Les Baxter .............Capitol EAP

® “Classical Possibilities”

* Reviews and Ratings

. BARTOK: CONCERTO FOR ORCHESTRA-Philadelphia

EP'S
IN THE WEE SMALL HOURS—Frank Sinatra. Capitol EBI
LONESOME ECHO-—Jackie Gleason .. .......Capitol EA
STARRING SAMMY DAVIS JR.............Decca ED 2
LOVE ME OR LEAVE ME-Duris Dav. ..., .Columbia EPI
THE STUDENT PRINCE—Mario Lanza. . ROCA Victor ERB
MUSIC FOR LOVERS ONLY—[uckie Cleason . Capitol EBI

Records lisfed pclow show sirong imitial sales action, &c-
cording to a mvional sarvey of key classical dealers. All are
recent releases. "Nhile none has wet received enough reporis
o rate a8 1 best seller. in each case carly cohsumer response
indicates a profitable sales run. Waich for a compiere “'Classical
Best Seller” chart pext week

chestra (Ormandy) ... ... .o iiiininiicas Columbia ML
GOUNOD: MIREILLE—Aix-en-Provence Festival (Cluvtens

SCHUBRERT: SYMPHONY NO, 5; MENDELSSOHN: OC
FOR STRINGS, OP. 20-XNBC Symphony (Toscanini) ...
.................................... RCA Victor LM
CHOPIN: MAZURKAS—William Kapell . .RCA Victor LM

Ne W (lassical Re_leases

"RAVEL: DAPHMNIS ET CHLOE (COM- | otherwize been recorded. Solid stu
PLETE} (1-12"} — Minneapolis Syme-

phony: Anml Duoratl, Cood, Mercory
MO ESB0IR .. ... i issasia e ™ BACH THE WELL - TEM
Certainly 1o the ballet lover sight is as | CLAVIER (COMPLETE) is-I2

3 iwa p \ ; i Cimporiant as  sound,
Vatican with a rare record collection of Iltlll'ilfﬂl.dﬂm'gﬂgd a packuze here which will excite

music for the Musicians” Emergency Fund in tribute | both  senses,

this
few

Fremnch reperioire is well established, And
. | 1o support his sensitive interprefation of

ased the first in a new | the demanding score. the label has abelted
released the first | his efforts with some of the most EAPErt

and

aimed at hy virlue of w2 class packaging,
ehuborately decorsted with Muillol wood-
CUBts,

wilh

Aany siores will earn welcome levenus package. And the laimer 5 distinc
ihis st mwound in black silk. Detaided ot
e lurmished, writlen by the repowned h

HAYDN: SYMPHONY NO. 88 IN &
(“LETTER ¥'"1: SYMPHONY NO. 101
IN [y 1“The CLOCK™ (1-12"}—Vienna
FPhilhwrmonlc: Karl SManchinger, Cond.
London LI 1199 |
Here are lwo Havdo sjaples.

is excellently recorded, This, pius the fact

thist

1A : : Inmh-::. it a desicible nem for classical
becomes effective September 16, | geaters, The pertormance by the Vienna
p :ﬂ{'i‘i‘.ll'i[ili_g_‘: ki II“." nhwtnr Gt"l']t‘l’:l] ; Phrilharmonic, conducied by Kaurl Munch- =
[ inger, is eycellent,

FOREVER THE WALTYE (1-12"}—VYicona
Rohemian

ROA  Wicoor
i “Sehwung,” medning it captures the fall-
bowyant  flaver of the VYiennese apiril,
.-"L{_'L-nn'ling to its tf‘-rljl]_-n.;.' : Happily, It does just that, with conducior
Fried Walter and the Yienma Hobemaan
Orrochiesiry coniributine a8 packaee ol seven
|]|:I|u|m Sirdwess Jo, selechons  thal  mores
Cthan holds s own qualiny-wise even in
|t1u.' highly competitive  Sireuss  markef.
||'-l...*r.'u-rd;.-|.ln in Europe, the lush instrumen-
| tads include “Blue Dunobe.” “Tales From
the Vieans Woods,"” wnd “Artiscs Lile.™
A decorative cover-photag of a walizing
beauty should also help sales,

complele sel of his guurtets,
crealive wetivity from 1916 1o 1953 Digures
as mmhérenily impaortant in itself.
e sanid,
Grrilled group have umasual merit, projeci-
ing with true cosmvicpioen,
oston  last Lel was avallable carlier by the Geollers in
e Londoa IU-incher, oaly

lﬂ“ chamber musid fan,

Wanda Landowska, Harpsichord.
Yictor LM 6R00
There's Hitle need 1o introduec
i knowing collector 1o this monu
kevbouwrd accomplishment., Mis La
fka cut her Tirst disk in this edition
im 1949, and since then  Sibseglien
ames have been received enthusiast
| Al wncidentally, have already bee
[ leased somgly, What Victor Rias mos
is o grosp them ftogether in a L
edition ol surpassing inierest on
levels, Fiest of afll the 48 Prelode
Fugues are all here in one sel{-con

arid  Mercury  has
0 conduciors resident im
couniry, Dorati s amang the select
whose svmpathy  for the modern

realistic sound on record. The disk

ballot photos and poles 10 match,

chordist and Bach student herself,
they are offered inm somewhal am
verstons of those which graced the
of 1he individual disks, And for ih
whom such things are impottant th
the bold aurograph of Miss Landow
add the Tinal connoisseur louch.
iz down as a guick seller o th
dedicaied customers almost each <l
putlel has on its books.

................... T8
The disk

the coupling 8 umique thus  far,

BIZET: ROMA: CHABRIER: BOAL
FANTASDQLUE (1-127)—MNew Y
Rallet hrchestra; Leon Rarzia
You PL 9320 ,.....c0c0ieeniiu
Ruallelomunes who enioved  the

miajor Balanching crealions will be p

thiar the music hat Aow been recor

used by the company for the pecior
af lhese works, “Homa' i3 based
three movemenis of Bieet's second
phony, while “Bourree Fanlasgue™

melange consisting of "Marche 1

(used as an overwure), like “Bourre

self, the interlude o the opéra (3

Hne™ and the “Feie Polonais=™ fro

opera “Le Roi Mulgre Lul.”™ [Da

will be imlerested.

Fried Walier,
St T
this LP |has

rehestirn;

claims

ALBENIZE: IBERIA (RODOKS
MAVARRA:; CANTOS DE FES
(2-12"—Juse Echanlz, Fiane. We
ster WAL ZIL9
A pomplete exposition of the

punn works of Albeniz has been w

for a long time. MNatoarally, it ois de

ta Fiond a planist with the echnical
mand. the familuirity with the %
idicm and the mercurial persomalal
casary o realire (hese works com

While. Ecvhamiz falls short of bei

perfect exponent of (his music, he

long wayv towsrd filling such a

“Mavarca,™ “Canios de Espuoa™ ar

(Continued on pa

FOUR STRING (QUARTETS

Wocerain o rale importantly o
Bloch is steadily
SpEnOrne

I st

fwy,  that the reddines By (e

The third quar-

the third has
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BLOWING UP
A STORM!

The Sensational Recording By

DAVID
CARROLL

AND HIS ORCHESTRA

i OF

; l,ﬂ_}ﬁ%%;%..' 5_*;

From the 20th Century Fox Picture
“THE SEVEN YEAR ITCH" Starring Marilyn Monroe

and

“"YOU'RE HERE MY LOVE"™
MERCURY 70658

Right To The Top! The Country Record Gone "Pop”

DADDY, YOU KNOW WHAT

a
“?
‘4

JIVI WILSON

AND HIS DAUGHTER, JUNE i b
All Of The Country’s Top Jocks Are Spinning lﬂ H =

coupled with
“PLANS FOR DIVORCE"

R ECORDS S

CHICAGO 1, RLINOIS
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Prass ™.
your
Independen
label Into

IOftS faster

' RCA Victor

You're sure to turn all your hit records into immediate money-makers when you turn to
RCA Victor, the record company with know-how developed through more than 50 years
of experience, Because we have the industry’s largest pressing capacity, we can always
“clear the presses” for your record. Once it’s on our presses, it stays there until your job
is completed...and your delivery timetable is met. No wonder most independent label
hits are pressed by RCA Victor Custom Records! Why don't you try us, on your very

next job?

RADIO CORPORATION OF AMERICA
RCA VICTOR RECORD DIVISION

&30 Fifth Avanve, Mew York 20, Naw York
di% M, Loks Shore Drive, Chicags 11, 1.

1016 N. Sycamore Ave., Hollywood 38, Calif.

Pdwan 2-5017
Wiirabholl 4.32175
HO lywood 4-51T1

1575 McGavack Strest, Mashville 3] Tean, Mhkihvilia 5-44%1
in Canoda, call Record Deporiment,
BCA Yictor Campany, Lid., 1001 Lenoir Strest, Montreal, Quwbec,

www americanradiohistorv com

* Reviews and Ratings
of New Popular Albums

Bosion Pops Occhestra, Acthur Fledler,

Cond, (1-12"})
The trend for the record packapers
to rival the pocket book publishers
in the field of incongruous cover art
work continues, and this albom is a
good case in point. A [ull-length
photo of a slim oymph atlired in a
diaphanous Grecian nitey adorns this
collection of othetwise thoroly virtu-
ous material which creales 8 musical
mood of a band concert in the park
rather than the boudoir., However,
the seductive cover is bound to be a
big-plus for the package in the pop
murket, and may well put it up od
the bew-selling album charls in rec-
ord time. Excelleat performances by
Fiedier and Boston Pops Orchestra
and their extensive followings will
also sccount [or healthy sales resulis
The package includes such well
known works as “Licbhestraum,”
vsMoonlight  Sonata,” and “Candle-
hight Walte™

Patti Page (1-19"")

hlercury MG 25209
Mercury’s top songbird is In [fine
voca! form here on a group ol eight
preferred stundards, including the Litle
tune, *The Touch of Your Lips™
“Stay ms Sweet as You Arc” and
“When Your Lover Has Gone.”" Paul
Page sings a ballad with tenderness,
taste, and, most imporiant of all,
warm sincerity. Her fans are bound
to consider this package a “‘must”
buy. and deejays will find it perfect
programming for romaniic wat SoES,

A CURE FOR LONELINESS __........
Galen Drake, Marrator; Wayne King
Ok (1-10"")

Victor LPAM 3204
RCA Victor s going all out on

cheesecake photos for lis album pack-
ages this season, and needless 1O §A¥,
the provocalive cover piclures are
selling plenty of exira LP's, since
they mow offer semcthing for the eye
{well some eves) as well as the cars,
This collection of poetry (narraled by
CBS's Galen Drake against a soft
musical background by Wayne King)
is represented pictoriaily by a bosomy
redhead in a decp-cul  transparent
nightgown and a cage of lovebirds—a
pleasing piciure but hardly a con-
vincing candidate for “'Loneliness.”™
However. the title should have greal
commercial appeal, and the LP is
bound o enjoy brisk sales. King's
dreamy arrangements are siricily sec-
ondary to Drake's compelent readings
of love poems, ranging [rom Ella
Wheeler Wilcox's “1 Love You," to
Elizabeth Brownings “Why Do |
Love You™ Drake is heard regulariy
gver CBS, which should also enhance
the sules appeal of the album.

Jack Shaindlin Ork (1-127)

Mercury MG 20061
Film music is currently riding high in
the populurity charts, and a number
of recenl packages have cashed in on
this lact. This Mercury album hat an
additipnal angle which should prove &
merchandising asset, The ditties are
all Academy Awird favoriles—poing
back as far as 1934, the early years
of sound [ilm, Some of the WAes
are “Three Coins in the Founiain,*
Ul Might a5 Well Be Spring,” “The
Continental,” “When You Wish Upon
a Star,” etc, Juck Shaindlin, noted
for his interpretations of film music,
does an excellent job,

DAriegs (1-127)

Cavalcade DT 1(HM)
This is the first LP relense of Caval-
cade. and it shapes wp as fhoroly
pleasant lisiening with D'Artega (mu-
sicul direcior for the new label) serv-
ing up lush musical helpings of pop
concerl mood music arranged along
symphonic lines. Deejays should find
the package uselul lor romintic pro-

e —————— L —
® Continued fram page 26

MUSIC FOR A SUMMER NICHT .....84

AND | THOUGHT ABOUT YOU ......T¥

. TH

gramming, with one side (featuring
Rebekah Harkness® six part “Safari’)
an imteresting off-beat suppestioa for
the more adventurous spinners, Oiher
works include orchesiral recording of
Debussy's “La  Plus COue Leale,™
Chabrier's “Espann,” and D'Artega’s
own *“Stradivari Champagne,” Wik
the exception of “Espana.” all of the
orchestrations are by D" Ariega.

Jazz

CHARLIE PARKER

MEMORIAL, VOL., T ....cosssmsncss

(1-12""

Savoy MG 12009
This colotful LP is a must for @
ents. Il contains the Bird's varele
versions of many of his mosi fam
compositions, plus a batch of origina
masters. The disk includes smalch
of conversation between the Bicd an
olher meon on the dales. which we
held between 1944 and 1948, [a add
tiom to the splendid performanc
capiured in these grooves. the di
holds the ercilement of the acia
sessions. For collecliors. there's
matecial in the liner notes, (00, pe
taining to the musicians o8 eac
date. Rudv Van Gelder i credite
with remastering, and Orrie Caden
with editing. This is the third Park
package from Savoy since his dea

HOWARD RUMSEY'S LIGHTHOUSE
ALL-STARS, VOL. 6 ....cconrsns-ns
{1-12"")

Conlemporary C 3504
Here is another volume from the AH
Siars that modern jacz collectors w
cherish. The homogencous ensemiby

ACADEMY AWARD FAVORITES ,....77

CAVACADE OF MUSIC ....coaveeesssTR

* Reviews and Ratings
New (Iﬂs.f_fcﬂl Releases

sound of earlier olbums 8 the
interspersed with some brilliant sole

playing. In this szi, icnor man Bo
Cooper’s talenis are probably th
mosl conspicuous, He contribot

two significapd compositions, “Who
Slecpy?” and “Mad ot the Woild,
as well as the arrangement of “Loa
Ago and Far Away"—all this, im a
dition to his instromental work, Yy
ing for honors is Bud Shank. playi
a better alto than ever im his ow
“gad Sack™ and in “East of the Sun,
plus flute in “Mad at the World
Rounding oul this swinging crew &
Conte Candoli. Frank Rosold
Claude Williamson., Howard Rum
and Stam Levey., A lop buy for Uh
cool crowd,

HOLIDAY IN BRAFF ....co00r0mrren-
(1-10"")

Beihlichem BCPF 1032
Ruby Bralf, the up-and-coming y
trumpeter, has sclecied a program
tunes associated, Tor the mosl pa
with Billic Holiday. He s backed b
a full sax sectiom and rhythm. score
for by Bob Wilber. The idiom
Swing, and Brali’s full, soaring t
pet tone should continue Lo increa
his atready broad following. Moder
{sis may not po along unsnimogst
with the advertised faci thal Bra
plays cveryihing from Armsirong th
Parker, but Armsirong and Beriga
lovers showld find him very moech U
their Lasles,

pOWN IN THE DEFTHS

ON THE S0TH FLODR . .oconnnnsns

Helen Carr (1-1077)

Bethiehem BCP 1027
Since she appears on 8 jarx (n
Miss Care’s LP is classified s “jaze
Actually, she is a culc-sounding,
quite limited singer, who gets ()
benefit here of some experl acc
paniment by jazz stars such ai h
buzband Donn Trenner and [k
Fagerquist, both of the Les Bro
band, plus Stun Levey, Charlic Ma
ano and Max Beonett. Most of 1
grooves, however, are filled by ¢
vocalist. Even the tunes, inchide
the once raré title song, are
longer obscure emough to lure colic
iors of esolerica.

lagi two books of “Iberia™ are recorded
on LP [or the lirse time.

SCHUMANN: YVIOLIN SONATA NO. 1
IN A; BRAHMS: VIOLIN SOMATA
WO, 2 IN A (1-12"p—Hafael Druian,
Yiolin: Jokn Simms, Piano, Mercury

Dyuian, concertmaster of the Minneapo-
lis Oirchesira. probably has a f(air enough
following in his home lerritory. tho he is
something less than a name elsewhere, In
these romaniic somatas, he plays guile
compelenily, tho his playing is not dislin-
guished by any rare poelic Scnse. The
recording is escellent. Surprisingly, this
Schumann performance Is wirtually with-
oul compeiition on 12-inch disks, In the
Brahms, there is 4 lormidable competilor
in Sieca.

REETHOYEN: TRIO NO. 4 IN D
(“GHOST"); MOZART: TRIO NO. 4
IN E (K. 5423 (1-12"—Trie D1 Trieste.

This pgroup is better scaled to the
lovely transparent Mozart work than lo
the massive Beethoven work. Still, muny
may prefer this more inlimale approach
1w the well-knawn “Ghost' Trio, Several
compinies have produced complete secls
of the Mozart Trivs, and this issue faces
a lairly contracted market. The Albeneri
group ofiers sirong competition 1o the
Beethaven face, and it would be wise (o
l;uu.u.m:: preseat sock belove lavesting.

ML BMOOL ... ... Mt e AT g &5

Loendon LL 1177 . .vveevrccnccnascs. Bl

VARDUMIAN ARMENIAN SUNT
VIOLIN CONCERIO (1-12%
Brusilow, Violin; Philadelphin
ira; Engeae Ormandy, Coad, Colu
ML #8901, .. isesssansssssivnsrnnns
And so there is another "Y" added

0 LP calalog o keep Ysaye compa

Richard Yardumian, -8 young Phila

phian, shows bimsell well equipped 1

nically and his work, as evideoced be

is casier (o grasp and should be guic
to please than much ol contempor
origin. The strong support o the Pl

delphis Orchestra should help this e

find dts wav iwio “compleie™  librac

Mot for the average store, tho,

PFERSICHETTI: CONCERTO FOR
ANDG — FOU'R HANDS, DF.
CRESTON: SONATA FOR SA
FHONE AND PIANO (1-1F"—Y¥
and Dorotheas Persichettl, Pisse;
cenl J. Abalo, Saxopbowe:
Cresion, Plans, Celambia ML 499
Columbia’s Modern American M

Beries 5 certain 1o SUr up inleresl e

educators and adveniurers, tho few of

disks are likely to find & miss ma

The Persichelti, ao stonal pece,

jammed with interest.  I's oviginal,

tense and codoriul, and ihis periorma
brings it to lile. The Creston is a lig
work, written idiomatically for the sa

phone, which is plaved beautifully h

by Abato, who appears (o be aboul

best aropnd today on that moch mals
instroment. Sax  sludeols  showld
tipped (o this oas,
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A Sensational Medley by

.\ BROTHERS

6 all-time favorites
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all on { record

1526 and 45-1526
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o SOMEBODY STOLE & o IF YOU KNEW
MY GAL e SUSIE

e YOU WERE MEANT ® AIN'T SHE
FOR ME SWEET

o | CAN'T GIVE YOU o TOOT TOOT
ANYTHING BUT LOVE N /7 TOOTSIE

RECORDS
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HIS FIRST RELEASE ——
SENSATIONAL r
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)

Yocal with Chorus
and Orchestra
directed by

DICK JACOBS

CORAL
61467 and
9-61467

CORAL RECORDS

America’s Fastest Grgi‘:ringr Becord Company

_.‘,..-'" | B il o o BRTCN ERCVESE w-

b - i "

www americanradiohistorv com
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RECORDS, ALBUMS AND SHEET MUSIC—POPULAR, COUNTRY & WESTERN, RHYTHM & EI.UES CLASSICAL ’

The Billboard Music Popularity Chart.

THE MUSIC INDUSTRY'S MOST COMPLETE GUIDE TO THE ACTUAL AND POTENTIAL SALE OF TUNES AND RECORDS IN ALL CATEGORIES

‘_[hart_ Comments

An interesting three-way split
shows ap this week on the pop
churts, with Prado’s “Cherry Pink
and Apple Blosscm White”
chopped down from its triple-
erown position, and a differnt No.
1 disk for each of the three pop
calegories.

The Prado disk maintains its top
spot on the juke list but steps
down one position on the retail
listings and dips way down to No.
5 on the jockey chart. The “come-
back™ platier, Bill Haley’s “Rock
Around the Clock,” takes over the
No. 1 etail spot. while Frank Sin-
atra’s “Leaming the Blues” moves
into the No. 1 jockey position,

Two indie records hit the best-
selling retail charts this week for
the first time, with Pat Boone's
“Air.’t It a Shame?” on Dot check-
ing in as No. 19 and King's “Seven
teen” by Boyd Bennett coming up
as No. 24.

Fats Domino’s “Aint It a
Shame?” retains its triple-crown
position in the rhyvthm and blues
field, while Webb Pierce’s “In the
Jailhouse Now"” shows up again
as the No. 1 country and western
platter on the retail and juke box
charts. The top jockey disk in the
c.&w. lield is Porter Wagoner's
“Satisfied Mind,” which jumps up
from No. 3, edging out last week’s
top jockey waxing, Faron Yﬂung':'
“Live Fast, Love Hard and Die
Young." Tennessce Erie's “His
Hands,” which hit the pop charts
a couple of weeks ago but dropped
off again, shows up on the c.&w.
retail chart for the first time this
week in 15th place.

Count Basies Clef waxing,
“Everyday,” makes the r.&b. best-

The Nation’s Top Tunes

Week

For survey week ending June 29

Weekn
Lasi 0N
Week Charl

1. Unchained Melody

1 14

By Hy Zaret and Alex Morth—Published by Frank (ASCAP)

BEST SELLING RECORDS:;

L. Baxter, Cap 3055; A. Hibbler, Dec 29441; B. Hamilion, Epic 9102,

OTHER RECORDS AVAILABLE: C. Atkins, ¥Vic 20-6018; D, Coroell, Coral 51407; Crew Culs,
Mercury T0598: L. Holmes, M-G-M 11962 Libersce, Col 40455; G. Lombardo, Dec 29509, Lo
Loveit, Atlantic 1058:; ). Walli, Vic 20-6074,

ELECTRICAL TRANSCRIPTION: Russ Carlyle, Standard

2. Cherry Pink and Apple Blossom White

2 16

By Louwiguy and Mack David—Published by Chappell (ASCAP)

BEST SELLING RECORD: P. Prado. Vic 20-5965. OTHER RECORDS AVAILABLE: G. Auld,
Coral 61381; X, Cugat, Col 40474; A. Dale, Coral 61373; G. Gubbs, Mercury 5687, G. Lom-

bardo, Dec 28510; C. Lord, M-0

-M 11041; T. Puente, Tico 256; V. Young, Dec 21934T.

ELECTRICAL TRANSCRIFTION: Harry Bluestone, Standard.

3. Rock Around the Clock 2 7

By Jimmy DekKaighi and Muax Freedman—Published by Myers (ASCAF)
BEST SELLING RECORD: B, Haley, Dec 29124, OTHER RECORDS AVAILABLE: 5. Dos,

Arcade 123: C. Wilcox, M-G-M

12028.

4. Learnin’ the Blues 4 8

By Dolores Vicki Silversi—Published by Barton (ASCAP)

BEST SELLING RECORD: F. Sinatra, Cap 3102, OTHER RECORDS AVAILABLE: R. Anthony,
Cap 3147; Belmonte Ock, Col 40515; J, Desmond, Coral 61436,
ELECTRICAL TRANSCRIPTION: Jimmy Blade, Standard.

5. Blossom Fell

wh
c-

By Howard Barnes, Harold Cornclivs & Dominic John—Published by Shapiro-Bernstein (ASCAP)

REST SELLING RECORD: Mat (King) Cole, Cap 3095. OTHER RECORDS AVAILABLE: ¥,
Rarrett, London 15366: [}, Valenline, London 1554,
ELECTRICAL TRANSCRIPTION: George Cook Sextet, Standard.

6. Something’s Gotta Give 6 6

By Johnny Mercer—Published by Robbins (ASCAP)

BEST SELLING RECORDS: McGuire Sisters, Coral 61423; S, Davis Jr,, Dec 29434, OTHER
RECORDS AVAILABLE: B. Anthony, Cap 3096; F. Astaire, Vic 20-6140; L. Browan, Coral 61423,

7. Ballad of Davy

Crockeit 9 20

By Tom Blackborn snd George Burns—Published by Wonderland (BMI)

BEST SELLING RECORDS: B.

Hayes, Cadence 1256; T. Emie, Capitol 3058, OTHER REC-

ORDS AVAILABLE: 5. Allen, Coral 61368; J, Brown, M-G-M 11%41; B. [Ives, Dec I9413;
R. Draper, Mercury 70555, F. Parker, Col 4044%; W. Schumann, Vic 20-6041; Sons of the Pioneers,
Bluehird BY-25; M, Wiseman, Dot 1240

ELECTRICAL TRANSCRIFTIONS: Paul Smith, Standard; Johony Desmond, Thessurus.

selling retail charts for the first 8. Honey Babe 5 « 10
time this WE‘-E'"IE as No. 8 Prior to By Paul Francis Websier & Max Steiner—Published by Witmark (ASCAP)
this week, the veteran band leader BEST SELLING RECORD: A, Moodty, M-G-M 11900, OTHER RECORD AVAILABLE: Saitec-
hadn’t made the best-seller lists for ELECTRICAL TRANSCRIPTION: George Cook Sextet, Standasd.
;?verai[ vears. Coincidentally, the
ip side of the new Basie disk is 9., Dance With Me, He g 15
> . nry
tagged “Comeback. By Jules Tuub, Joel Josea and Sam Ling—Published by Modern (BMI)
S REST SELLING RECORDS: (. Gibbs, Mercury T0572: E. James, Modern 947. OTHER RECORDS
. = AVAILABLE: Leslie Siters, Marble 102; L. Monte, Vic 20-6072; Ramblin® Tommy 3Scott, Four
BEI! S'e””,g Star 107; Three Rays, Coral 70572, L. Winter, Crown 142,
ELECTRICAL TRAMSCRIPFTION: Jimmy Blade, Standard.
L]
Sheet Music 10. Heart 10 9
By Dick Adler and Jerry Ross—Published by Frank (ASCAF)
Tunes are runked in order of their cur- BEST SELLING RECORD: E, Fisher, Vic 20-6097. OTHER RECORDS AVAILABLE: N. Brooks,
rent national selling importance at the ¥: Four Acea, Dec 29476,
sheet music jobber level ELECTRICAL TRANSCRIPTION: George Cook Sextet, Standard.
1, Unchaived Melody.... 1 13 |
Frank
2. Cherry Pink and Apple —
Blossom White..... 2 14
Chappeil Se:nnd rﬂﬂ
3' B“gm-ttﬂd‘r? 3 13 Il- HA“D TD EET----iiilli ------------------------ BoEE R OR W E R OE RS S E B RS EE s S W 14 3
Wonderdand gl B B ] Published by Witmark [(ASCAP)
| . ET A—HD GFNT“[E llllllllllllll L] For & RO R R RE e R R R R R e lg 2
4. %enmm the Blues, ... 7 4 BLISWE Published by Peer (BMI)
S 3 S g, Sk € WL P O T I G ol DA -
3. Melody of Love..... 4 26 Published by Bregman, Yocco & Conn (ASCAP)
Sllqpltﬂ—ﬂtfﬂllfiﬂ 14| HE.f h‘{n! B-‘-N]’ﬂ‘f‘!"ll! -------------------- R R R E R R R R R EE 12 T
6. Honey Rabe......... 4 5 2 Published by Mills (ASCAP)
Witmark 15. CHEE CHEE OO CHEEL......... AP | | R - o | | 4
7. Something’s Cotta Ci Published i]:||r Hill & Range (BMI)
.?LI‘II:I;;“E* ““ l‘rEE E lﬁi h'ELDDT{}FLDvEFII-‘-FI"-I llllll B R FEREEEEE R P @ FFR B FERREEEREEREE RS ]-ﬁ ET
Rab g - g Publizhed by Shapiro-Bernstein (ASCAP)
- lﬁlE‘Ih‘lYillillllllmr"-lp ---------------------- T moE R EE SRR Ew -IE 4
8. Rock Around the iz Published by Roosevelt (BMI)
G oK vwai'd 8 | AR AABANG ORI s o s e e am—g | N
Published by Remick (ASCAP)
9. Blossom Fell........11 8 19. LOVE ME OR LEAVE ME........... R < T ro i . S
Shapiro-Hernseein Fublihed by Brcamun. Vocoo & Eunn {hSC-'hF] '
l“' I[E'a':t""lllflllllnla B En. WH&TE.‘FEH.LULI:‘ wAHT&r‘iilli-lI‘Illillllllll"+I‘IIII"I-III‘IIIII""I-II‘I-I" 12 ll-l
Frank Published by Fraonk [(ASCAP)
11. Hard to Get.........13 3
N ) WARNING—The title “HONOR ROLL OF HITS” is a regisiered irade-mark and the listing of the hits has been copy-
12. Hey, Mr. Banjo...... 9 B righted by The Biliboard. Use of cither may not be made without The Billboard's consent. Requests for such consent should
Mills be submitted in writing to the publisher of The Billboard at The Billboard, 1564 Broadway, New York 36, N. Y.
13. It's a Sin to Tell a Lie. 12 4
Bregman, Yocco & Cooan ’ " " ’ : H
14. Blue Star (Medic)..... = 1 The Honor Roll of Hits comprises the nation’s top tunes according
i to record and sheet sales, disk jockey and juke box performances
M Whassve Lo Wieny = .19 as determined by The Billboard’s weekly nationwide surveys.
' P el i
e 2 -~ ST [T TR T S _I-.g.__-.m...:"h_ : | — A e . LA e S S = g =— 0 L [
— ————— g T e T — www americanradiohistorv com

® Tunes with Greates:
Radio-TV Audiences

Tunes, listed alphabetically, have tha
greatest audiences on network  station
programs in New York, Chicago and
Los Angeles. Lists are based on Joha
G, Peatman's copyrighted Audience
Coverage [ndex.

Radio

A  Blossom Fell [R}—Shnphmﬂ:mﬂ:ln'
ASCAP

A Man With a Dream (R) M'I—Chnpnelt*
ASCAP

Alabama Jubilee (R}—Remick—ASCAP |
All of You {(R}—Chappell—ASCAP .,44

Ballad of Davy Crockent (R) (F}—W
land—BMI

Blue Star (R)}—Chappell—ASCAP

Ehé.-t“iﬂhuw Chee (R)—Hill & Rangs

|
Cherry Pink and Apple Blossom White 1
—Chappell—ASCAP

Dance With Me Henry [il}-h-lnder*
BMI

Darcling, Je Voos Aime Beaocoup (R
Chappell—ASCAP

Good and Lonesome (Ri—Porgic—BMTi
Hard to Get (R} —Witmark—ASCAP
Heart (Rj—=Frank—ASCAP
Hey, Mr. Banjo (R)}—Mills—ASCAP
Honey Babe (R}—Witmark—ASCAP i
Hummingbird (R} —Jungnickel—ASCAP
If It's a Dream (R} (M)}—Chappell—ASC]
I'll Mever Stop Loving You (R)}—Fel
ASCAP l

Kentuckian Song (Ri—Frank—ASCAP
Land of the Pharaohs (R) — Rr.mh:j

ASCAP

Learnin’ the Bives (R}=Barton—ASCA

Love Me or Leave Me (R)}—Bregman, ¥
& Conn—ASCAP

Man in the Raincost (R)}—Capada LU
BMI

May [ Never Love Again [E}—Hl'ﬂiﬁt4
BMI

Rock Around the Clock (R) — M
ASCAP ﬂ

Something's Golla Give (R} —Kobhbi
ASCAP

Sweet and Gentle (Ry—Peer—BMI

That Old Black Magic (R) — Fam
ASCAP

Unchained Melody [R}—Frlnt—ﬁscﬁl

Whatever Lola Wants (R) (M}—Fra
ASCAP

World Is Mine [R}—menuul—ﬁ.ﬁl

Television J

A  Blossom Fell (R)—Shapiro-Bernsi
ASCAP

Ballad ol Davy Crockett (R) {F’_I—W
lind=—=BMI

Banjo's Back in Town m'I—Wnﬂfd—hj

Breeze and 1 (R}—E. B, Marks—BMI

Cherry Pink and Apple Blossom Whi
—Chappell—ASCAP

Dance With Me Henry m—uuuum—]

Darling, Je Vous Aime Beaucoup |
Chappell—ASCAP

Dippy Dippy Doodle (R) — Mllth
ASCAP

Flip, Flop and Fly (R)—Progressive

Heart (R}—Frank—ASCAP

Hey, Mr. Banjo (R}—Mills—ASCAP

Honey Babe [(R}—Witmark—BMI

Hummingbird (R} —Jungnickel—ASCA

I'm the Greatest Father of Them A
(Fy—Famous-—ASCAP

Jukin" (R}—Tee-Kaye—ASCAP

Learnin' the Blues (R)—Barton—ASC:

Love Me or Leave Me (R}—Bregman,

& Conn—ASCAP

Man From Laramig (R}—Shapiro-Ber
—ASCAP

Oh! Nol (R)—Porgie—BMI1

Play Me Hearts and Flowers (R}=Ady

—ASCAP

Sluefoot (R)»—Robbins—ASCAP

Somethings Cotta Give (R —Rob
ASCAP

Sweet and Gentle (Ry—Peer—BMI

Swimmin' (B} —Mood—ASCAP

Take My Love (R)—Felsti—ASCAP

That Od Black Magic (B) — Farm
ASCAP

Tweedle Dee (Ry—Progressive—=BMIT

Unchained Melody (R} —Frank—ASC

Whatever Lolz Wants (R} —Frank—.

Young and Foolish (R}—Chappell—

® England's Top Tw

Bosed on cabled reports from Engl
op music jobbers. American pub
of each tune is listed Im parent
Asterisk  indicates no American
lishier.

Unchained Melody—Frank [(Frank)

I Wonder—Macmelodies (Sanson)

Stranger in Paradise—Frank (Frank)

Cherry Pink snd Appls Blossomm
Maddox (Chappeil)

Dreambonst—Leeds (Winston)

Where Wil the Dimple Be?—Cln
{(Rogers)

Solily, Softly—Cavendish [(Sherwin)

Stowaway—Morris (Melrose)

Under the Bridges of Paris—5outhe
& Range)

Earth Angel—Chappell (Williama)

Evermore—Kassner (Piccadilly)

Unsuspecting Heart—Berry (Teepes)

Doat Worry—Lawrence Wright (

You My Love—Drash (*)

Tomorrow—Cavendish (Reis)

Give Me Your Word—Campbell,
(Shapiro-Bernstein)

Ready, Willing and Able—Berry

Chee Chee-oo Chee—Feter Maurice
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BALLAD OF DAVY C(ROCKETT—FAREWELL . (Tepnessee) Ernie Ferd 3058

A BLOSSOM FELL—IF | MAY. ......... Nal (King) Cele. .. .... 3095
DAY BY DAY—HOW. CAN | TELL HER... The Four Freshmen .. 3154
DUVID (ROCNETT—TWEEDLE DEE. .. ... Mickey Kafz.......... 3144
RIS HeMDS—] AM A PILGRIM........ {Tennessee) Ernie Ford. 3135

HUFMINGBIRD—GOODBYE, MY LOVE. .. Les Paul and Mary Ford 3165

LEARNIN' THC BLUES—
IF | HAD THREE WISHES........... Frank Simabra. ........3102

LET ME BE YOUR HONEY, HONEY—

RAGTIME COWBOY JOE............... Joe (Fingers) Carr..... 3152
MY OME SIN—
THE BLUES FROM KISS ME DEADLY... Nal (Ning) Cole....... 3136

MOT A5 A STRANGER—
HOW (OULD YoU DO A THiNG LIKE

THAT TO ME. .................. Fré;k Sisalra. . ..., 3130
THE POPCORN SOMG—BARRACUDA. ... .. Cliffie Stone ......... 3131

THE SAND AND THE SEA—
DARLING JE YOUS AIME BEAUCOUP... Mal (Ning) Cole......3027

URCHAINED MELODY—MEBK.......... Les Baxler. ..........3055
THE YERDI(T—ME MAKE UM POW WOW .The Five Keys....... 31
WAKE THE TOWN AND TELL THE PEOPLE—

'Ll MEYER STOP LOYING YOU........ Les Baxer........... 3120

Country & Western

60 BACK, YOU FOOL—ALL RIGHT. ..... Farom Young .. ....... 3169
IT TICKLES—LET DOWN. .. .. cevnans. Jommy Colling. ....... 3082
LIVE FAST, LOYE MARD, DIE YOUNG—

FORGIVE ME, DEAR. ................ Faron Young ......... 3056
b SATISFIED MIND—TAKE POSSESSION. . Jean Shepard. ....... 3118

WILDWOOD FLOWER—
BEEARIN' IN ANOTHER HEART.........Hank Thompson .......3106

PETE KELLY’S BLUES

(From the Mark VIl Production “Pete Kelly’s Blues”)

A : 2
et o L = - ¥ P e

Popular Albums

ARTHUR MURRAY CHA CHA MAMBOS..... Billy May—Album No. 578

e M MHA. .. «eus..Benny Goodman—Album MWo. 565
IN THE WEE SMALL ROURS.......... Frank Sinalre—Album MNe. 581
RRLEIDSONE ... il Les Baxter—Album Mo. 594
LES AND MARY .......... Les Paul and Mary Ford—Album Me. 577
LOMESOME ECHD. ................ Jackie Gleason—Album Ne. 617
MUSIC FOR LOVERS ONLY. ....... ...Jackie Gleason—Album Me. 351
MUSIC, HARTINIS AND MEMORIES. . .. .Jackie Gleason—Album Me. 509
NORTH OF THE RIO GRANDE. ....... Hank Thompson—Album Me. 618
SIREARY. . s R Billy May—Album Ko, 562

Single EP Albums

BLUE MIBAGE. .. ...ivivannnratossss Les Baxler—Album No. 599
MOODS IN SONG. . ........c0c... . Mal (King) Cole—Album Ne. 633

MOONGLOW. . .............cc0.... . Nelson Riddle—Album No. 610
SESSION WITH SINATRA............ .Frank Sinatra—Album Ne. 629
“TENMESSEE" ERMIE FORD....................—Album Ne. 639

Children’'s Albums

BALLAD OF DAYY (ROCKEIT &

FAREWELL . ............. (Tennessee) Ermie Ford—Album Mo, 31219
GISELE MacKEMIIE SINGS CHELDREN'S SONGS: FROM

PR o e i e e R R R RN R R R D . Album Me. 3224
LADY AND THE TRAMP. .. ... ..... Original Cast—Album Meo. 3056

LITTILE TOOT LOST IN THE FO&. ..... Art Gilmore—Album Me. 3217
TALES OF DAVY CROCKETT. . "Tennessee” Ernie Ford— Album Meo. 3235

‘-.;,@Sf_;
Nlmae
ECHOES OF SPAIN._ .. ... B ey iy S
...... Hellywood Bowl Symphomy Orcheslra—Album Me. 8275
FAVORITE CLASSIS FOR PIAMO. Leomard Pennario—Album Mo, 8312
PRONOFIEY "COMCERTO MO. 1 IN D MAJOR,™ LALO
"SYMPHONIE ESPAGNOLE™. .................
.. Mathan Milstein and The 5I. Lowis Symphoay—Album Ne. 8303
STARLIGHT COMCERT .............cc0c00i
oo Hellywood Bowl Symphomy Orchesira—Album MNe. 8276
STARLIGHT EMCORES .......................
cevvvs.. Holiywoed Bowl Sympheny Orchestra—Album Mo, 8296

Classical Albums

Dc-7 Record No. 3176

new talent!

MARGIE
RAYBURN

ALLEY OOP
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Nos. 479 & 480

YOU'RE THE ANSWER TD MY
PRAYER
SUMMERTIME IN VENICE........Jane Froman .......3164

AROUND AND AROUND

MERCI BEAUCOUP. ............. lee Kane .........3166
HEART FULL OF WOPE

LIVIN® LIVIN', LIVIN. .... ve.s..Hia Mae Morse..... 3167
| ALMOST LOST MY MIND

TURN TO ME......... cvveeas.The Taylor Maids, .. 3163
60 BACK YOU FOOL

1T L | R —— Faron Young ....... 3169
HE MEEDS ME

SIMPLICITY ......cvennnn ....les Brown ........3170

THE MAN FROM LARAMIE
T0 PLEASE MY LADY..... creso Al Marfino ........3171

IN THE GOOD OLD SUMMER TIME Capl. Gleason’s

THE BAND PLAYED OK......... Garden Band ......3172
THE GIRL UPSTAIRS ;

YOU'RE HERE, MY LOVE........Woody Herman ..... 3173
RUN, MANNY RUN

SWEEL BABY. . .....ooimununes Ronnie Grey .......3174
DO YOU BELIEVE ME

IF IT WASK'T FOR YOU........ The Gallahads ...... 3175
PETE KELLY'S BLUES -

BT s vveves wevo.Ray Anthomy .......3176
PITFALL

WHEX | STOP DREAMING....... The Louvin Brothers..3177

SONG OF THE DREAMER
FOR THE VERY FIRST TIME...... Bunny Paul .......3178

Introducing -

A new Western vocalist

CARL HAYES
GO ON WITH YOUR DANCING

T il b
o S

HAS BEEN

A stirring message from

FERLIN HUSKEY
ond The Coon Creek Girls

DON'T BLAME THE CHILDREN
b/w SAITH THE LORD

S o - "\....' -

TR i R i

PR ecor o
e

| LAUGHED AND
LAUGHED

BUNNY PAUL
SONG OF THE DREAMER

Eecord Neo. 3182

s

§ TTRIRA

Kecord No. 3183

— — —

W aEnericanradionistorny com

FOR THE VERY FIRST TIME
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The Billboard Music Popularity Charts

JULY 9, 1955

POPULAR RECORDS

® Best Sellers in Stores | ® This Week's Best Buys o e wieems e reommnics o
RECORDS arc ranked in nrd::H .:.ts “{:fjt ::Errnlﬂnniitrlicgm:iur::lf: i kB bl

importance al the retail level, os determined by The Billboard’s
weekly survey of the top volume dealers in every imporiant market
area  When significant action i reporied on both sides ol o
record, points are combined to determine
position on the chart, Io such a case, Weeks
This both sides are listed in bold wvpe, the Las os

THE BANJO'S BACK IN TOWN (World,
ASCAP)=Teresa Brewer—Coral 61448

In the past 10 days this disk has taken off

SEVENTEEN (Lois, BMI[)—Boyd Bennett—King
1470 :

Rk Nt elne Wy WD, iy _Chent A sleeper that emerged this week as one ol with almost all territories eatching the spark
1. ROCK AROUND THE CLOCEK the country’s hottest new disks. Now No. 24 at once. Sales are good to strong and grow-
(ASCAP)-B. Haley. ....se0ncisnss 2 9 on the national retail chart, the record also ing rapidly in Boston, Providence, Philadel-
Thirleen Women (BMI)—Dec 29124 placed on the Pittsburgh, Cincinnati and h_'fi* E.'II-.]‘[II'IIHTE, Eﬂuﬂui'}' Pittsburgh, Cleve-
J - ; ith Hent and, Chicago, Milwaukee, St. I_.:'.:-uﬂ:-:., Dur-
Cleveland territorial listings with exce e ham, Nashville and Atlanta. Flip is “How to
2. CHERRY PINK AND APPLE BLOS- sales ratings in many other cities to its eredit. Be Very, Very Popular.,” A previous Bill-
SOM WHITE (ASCAP)—P. Prado... 1 19 Flip is “Little Ole You-All” (Lois, BMI). board “Spotlight” pick.
Murie Elenn Bomba (ASCAP=Yic 239635
, _ . cepe EXPERIENCE UNNECESSARY (Pincus,
Nat (King) Cole........c... vevss 310 Stone—Capitol 3131 While this has not been one of the thrush’s
EF 1 MAY (BMI)—Cap 30895 This novelty has alse been a left-field sur- f_imESt moving disks, it is now beginning to
: prise in lTi'.ﬂ.'I}f areas, appealing to customers 2 m‘ir ﬂﬁnﬂ spreact of gm&d s_atlﬁ!s ;ﬂp?m :‘ nd
| ; » APpEd : - is shaping up as a record with chart polen-
4, UNCHAINED MELODY (ASCAP)— iti both the pop and hillbilly markets. Cur- tial. Best areas for Miss Vaughan so far
L. Baxter......oieveennsannsenns 4 14 rently the top record in Kansas City, "Pop- have becn Philadelphia, Buffalo, Baltimore,
Medic (ASCAPI—Cap 3055 eorn Song” is also a good <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>