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"Wherever

Coin-Operated Games, Rides Sprout Like
Mushrooms in All Types of Locations

By KEN KNAUF

{IH_ICAEU, ."LI:III.. l:l.—-[}“:in-up-

- emated kiddie rides and games,

¢ ronce found only at amusement

parks, are moving into every type

of location from drive-in 1o air

port,

~ Mechinical rides; elootrie g

games and other amusement pieces

are now spotted in varety and

: mient ﬂl;lrﬂﬁ, EII E:n:mricf:t'-i.

stores, theater lobbies, out-

tﬁ theaters, golf driving runges,
and drivelin restaurants,

The mopﬂeu' started it all. Kid-
dies first theilled to riding coin-
T‘n]m] bucking broncos, space-

: io:'m, reindeers, rabbits and hot-
cars, These were located at

Kiddielands and parks where their
parents ook them for a big time.
Rides Spread

Before ]I.'Ill.'lg the kiddies wanted

L -

A

they went with mom and dud
whether it was supermart or sodu
fonntain, and the rides spread to
new spols.

Electrical gun .i',ames. shuffle
bowling games and a variety of
. Arcade-type pumes have moved
J ihl:r} many of these spots .'|]t|n;:_x|rtr.'
- of the l.'iti:‘]i{' rides, Teen-agers and
sadults are playing coin games
~ while waiting at the airport, bus
" station or golf-driving range.
~ Outdoor theaters have moved
in rides and games to keep patrons
amused while waiting for the movie
o lll]:':—-an to get them in early
. an lp solve the curtain-time
L-.':"md .Stnl:ifnnl Kollberg, owner of
T s Sturlite Drive-In, lerms
~ his coin games “the best thing
— we have oot here” to supplement
receipts from the outdoor movies.
- Carousel Industries, Chicago, op-
erating kiddie rides around the
nation and serving operators in
L A Sk hne  Liddie vides aiif]
electric rifle games located in vari-
ety and department stores, and
. some rides in drive-ins and drag
. stores. Savs co-head, Ant Gold:
DS spice up many of our ride

1% with gun games.”
N Repair Shop
 The firm maintaing 2 repair de-
artment that looks like Santa
" Clans” workshop. Irv Brodsky and
- Gold employ wa artist, spray ex-
pert, mechs engineer  and
sy who cin handle any repair
required on 20 dilferent tvpes
i ¥ trom rein-

* Monuincturing Company ' kiddie
E,#ﬂ and games, operates rides in

ANAHEIM, Calif., Aug. 13.-
Disney is now oue of the
Hon's newest and bigeest Penny
yeade pperators. Disney has toted
oln-opesated  amusement  games
w the carload h“;mlvl:. new $17
:E:'I--'q ﬂ-ﬂ_ m *
The games, of antique varicty,

(& Company, Standard Ol Com-

{0 eaveort in this fashion wherever otte, N, C., and Asheville, N. C.,

Have Fun
They Go

local theater, grocery and variety
store chains, and o kiddie electrical
pistol game in  drugstores and
small variety and clothing stores.
Donan has rented vides to Swift

pany, and A. |. Canfield, beverngre
Lirm, where they are used to give
cuktomers’ youngsters free enter-
tamnment,

New Spol Cames

Willioms Manufacturing Com-
peny has designed two ganmes jris-
ticularly for Incation al these new-
tvpe spots, One of these CAMeS
Sidewalk Engineer, features coin.
operation of a4 miniature bulldozer
inside a glasse cabinet. A natural
attraction to kiddies and Zrosn-
ups, the game is pow located at
such spols as airports in Detroil,
Kansas City, Mo., and Minneap-
alis; bus depots in Memphis, Char-

and the Netsner variety store chain
in Chicago ‘and Detroit. A coin-
operated electric train game will be
the next to move to such locations.

Said . Art  Weinand, Williums
sales manager, “These games have
been-a door-opener to new loca-
on pace J6)

Cantimied

WING RECORDS
SOAR VIA HIT
ON FIRST DISK

NEW YORK, Aug, 13—
Mercury Record’s new  sub-
sidiary Libel, Wing, s looked
upont as a4 B80-day wonder in
the music trade, in that it has
acquired a complete person-
nel, artist roster, eatnlog items
and a hit record, altho only
Linnehed  lust May 25,

The label’s etching of “The
Bible Tells Me Su”™ by Nick
Nable, ane of the First Dicces
of wax to be relensed by
Wing, this week jumped into
the No. 23 slot on the national
best seller chart, Noble, it is

noted,  together with Lala
Dee, Rownie Gaylord and
other artists, was recently

transterred to Wing from the
parent company.

Present Wing plans call for
a heavy schedule of jazz re
leases and the previously an-
nounced  group  of 12-inch
mood music LP's. The libel
is also expected to issue a
new line of children's records
this f[all in time for the
Christmas season.

Noble, meanwhile, is shited
to capitalize quickly on his
good disk fortune. The singer
has already been booked for
his first major personsl ap-
pearance, a two-week stint ot
the Chicago Theater begin.
ning August 29,

“lto both

Record Field Plans

Expansion,

Hangs

‘No Trespass’ Sign

Col. Club Latest to Broaden Sales
From Within, Fence Off Interlopers

By PAUL ACKERMAN
and 1S HOROWITZ

NEW YORK, Aug. 13.—Moving
with wtmost eare and “determina-
Litwn, major segments of the recond
business during the last half vear
have implemented plans designed
aden the base o con-
sumer sales and to protect the
status of the established munu-
Facturer,

The latest development high.
lighting this attempt of the major
manufacturers. o adjust o @
changing disk  business—and 1o
broaden that business so as to
bring it more properly into focus
with an  expanding pation-wide
economy—is Columbia’s new mail
order Record Club Plan.  (See
complete details in Music depart-

ment,)
RCA Moves

The move by Columbia to tap o
broader market and to protect jt-
séll against incursions of expand-
mg  mail-order disk operations

NEWS OF THE WEEK

tollows shortly upor RCA Vidtar's
introduction of ity Conpon Service
Flin, which in turn followed that
same label's dramatic price cut of
about six months ago,

These varivos moves, judged in
concert, make a dramatic whole,
and  their significence mav  be
grasped when viewed in the light
of the statement of Jomes B
Conkling, president of Columbia
Records, with regard to the growth
af record clubs,

These  clubs,  including  the
Josefowitz-Concert Hall group, the
Sutliff-Stevenson  group  and  the
Book-of-the-Mon h CIUE, “have at-
tracted 2 comulative membership

of almost 1,000,000 subscribers
who are ].‘rnn.'lr.l.ﬁiu_l.: al a rate ap-
proaching  $20,000,000 worth of
records anomally,”

Rise of Clubs

This Figure, Conkling stutes,
represents 15 per cent of the total
LP dollar volume, whereas one
vear ago these clubs accounted far
3.8 per cent. Conkling notes these
clibs" operations were set  in

ar_ [

Columbia Records Launches
Mail Order Record Club Plan , , .

Columbia Records will spend approximately
$1,000,000 in next eight months to kick off
its mail order club record plan. Intended to
broaden the base of consumer sales and to
meet growing incursions of muil order firms,
the Columbia plan provides for dealer and
histoibmtos  padetiipation Puve 16

nnnnnnnnn

New Du Monl Broadeasting Co.
May Be Start of New TV Power . . .

The spin-off of the Allen B. Du Mont Lab-
nratories, proposed this week by its board of
directors, will put the Du Mont Broadeasting
Company back into video as a station-owning
entity, The newly formed Du Mont Broad-
casting Compeny, with stations in New York
City and Washington, may be the begining
of Du Mout’s drive to become a power on the
station level, with an emphasis on local op-
eration. Ill-ilnldlliiiil-lirilti--lrm ’

TV Actors' Strike Settled;
Producers Plan Adjusfments , . ,

With the Sereem Actors’ Cuild strike against
TV film producers settied this week, the pro-
ducers are now setiling down and beginning
to think of ways and means they cén live with
the new agreement which substantially hikes
Fige 10

ey paymenis 1 | et

RCA Victor Fall Album Program
Had Dealer Merchandising Fln , . .
RCA Victor will unvell its pew Fall album

progrim next week, showcasing 24 LPs and
two O8-cent LP “sumpler” disks. Due for

Theavy advertizing support, the program awards

dealers premimn merchandise based on their
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Connie Raises Havoe With
East Coast Show Business , , ,

Long before it struck the mainland hurricane
Connie had its disrupting effect on the amuse-
ment business all along the East Coast. Wait-
ing ominously offshore, the storm sent out
strong winds, rains and caused discouraging
wedather forecasts which kept people  from
traveling to patronize amusements and shore
resirts

Ringling Circus Settles Down
Following Intemal Turmoil . , ,

Business for the Ringling-Barnum circus was
strang in Minveapolis and Mankato, Minn., as
the big show organization returned to normaloy
following the discharge of severdl executives
and department heads, but stands in Nebrasky

hrﬂ'li[;hl.' ligli ghtendinoe, BE s .I'ﬂﬂf el

Juke Ops, Decjays Team-up
For Tl'ﬂ'n-ngu Radio Fl'ﬂm.lﬂ .o

Eight Detroit radio Stations team-up with
the local juke box operators’ assoctation in pre-

senting a new dance program—The Teenage
Record Hop.  Disk jockevs tuke turns emseeing
the weekly show and format fncludes persanal

AlMpodtani g ul pey gl AT INES - nie e o Page 50
DEPARTMENTS AND FEATURES
m m II'- £y l‘“ﬂ il---ll‘tilillllr!‘t

fadpivssmemin il -hl',".l.."l.llll-l'{ Bt = o :I
E L IR TS IR ™ e « I8
Clawmified Ads ... % e Owrie .1\
d L L U [ m It T
Coln Machines ... ..... =B - Feils & Poilih ... s t:
Celn Machine Market. . §3 P =T
. R LY n m Ly AR I T
'-I;”lﬂ'_';"-.--;“ e O T ] .l:“l" Dlhl !llll-l.-l-: Ir:
- H.- L L T T I T HI

F{m-._ill-_lj||.1.|.l-|l— T P m = B “l'-“}?'ll-'l-" I‘..'l:._“lfil_'l.ll 1 =

1“'““'-“' [EICI TRy ST T T A -
fadimae T i JUTRRE e 3
ORGS0

Y- e
=

motion by people outside the rec
ard business, that none of this extra
volume has accrued to either ree-
ord deslers, distributors or mano-
Facturers.

How seriously the record indus-
try regards the threat of “inter-
lopers™essentially outsiders who
cut heavily into sales while at the
same time bypassing the normal
manufacturer - t[iﬁtl‘iﬁ”fﬂr - tealer
structure—is  evidenced by what
hur{rcnl*d in the children’s record
field.  Here, , Children’s Recornd
Guild and Young People’s Records,
as a result of their success in mail-
order selling, have become power-
ful retail operations,

Act Slowly

The fact that both Columbia
and Victor did not devise mail
arder techniques more fupidly to
combat these incursions hax not
been due to any lack of alertness.
Rather, caution has been dictated

the necessity of creating work-
able record  club  organizations
which must immediatoly benefit
the dealer and distributor.

But the pressures which ulti
mately dictated these moves by
Victor and Calumbia have been
inexorable and extend back five or
§ix years. The so-called promo-

(Continucd on prgze J6)

Majors Must
Protect Stars

NEW YORK, Aug. 13.—One of
the important factors behind the
move aof major record companies
into the mail-selling field is the
lure of heavy artist guarantees
dangled belore theiy top artists by
mail - order club  entrepreners,
These exees have had many talks
with talent recently.

In some cases they have

ised to deliver royalties on £.M2 .
to 100,000 e of an LP that
dealers m

ers might only

cent

under “normal” sales methids thrw . .
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| LIVE TV DRAMA TO FILM?

Big Segs Show Indications;
New Season to Give Answe

By BOB SFIELMAN

HOLLYWOOD, Aug. 13.—The
last of the big live TV holdouts.
the hour-long dramatic shows. are
beginning to show signs of crack-
ing and going the way of all vid
programs—toward film. With stiff
opposition from filmed dramas for
the Frst time, eg., "Wamer Bros.
Presents™ “Sereen Directors’ Play-
house,” “Alfred Hitchoock Pre
sents,” the TCF-TV G. E. anthal-
ogy sevics, ot al, the coming sea-
son may well tell the tale.

There are signs that, had the
facilities been nwvailuble, at least
three of lust season’s live New
York shows would have switched
to film this year. Nearly evervone

because the film company could
not round wp enough of its star
personnel um.r wanted to watch de-
velopments for another season be-
fore making the plunge into full-
scale TV production.

The third show is believed to be

NBC Wraps
Up 3 Sales

NEW YORK, Aug. 13.—-NBC.
TV this week wrapped up three
sales, The Purex Corporation pur-

af the major motion picture studios
was apprasched thru MCA and
Willinm Morris, but. for various
reasons, turned down the offers.

It's known, for instance, that
the U. S, Steel Hour was definitely

chased Wednesday 10:30-11 p.m.,
next scason on a limited line-up of
stations for a program as vet un-
selected, And the Beechnut Pack-
ing Company bought Sunday, 3-
3:30 pim, for a pew pogam to
feature Dr. Spock, the noted. child

toying with the idea of presenting
tilm and live on alternate weeks, |
This plan fell thru because no|
stutlio wanted to take the chance
of perhaps falling on its face in
the comparsion between live and |
flm every other week,

It's reparted that talks were held
with M-G-M over another CBS pro-
gram, probably "Studio One,” but

anthority,

The network also sold the Culf
Oil Company Districts three and
six, the Southeast and the South-

west of the remaining quarter of

the Natiogal Collegiate Athletic
Association football. Of this entire
quarter, ‘only five districts remain
to be sold, and they will be turned
back to local stations for eo-op

that negotiations were culled off

f'n'.lu]E'.

Lever ‘Lux

“ Gamble

Pays Off With 30's

NEW YORK, Aug. 13. — The|the program do their Filims,
gamble of Lever Brothers to con- | came

vert its T Lux Video Theater”
a TV version ol its ]ruh_:lin:w

but
to the conclusion that they

into | would have to produce new films
sue- | for

TV. Now Metro-Goldwyn-

cesstul radio property has paid off, | Maver is the only holdout among
The program has consistently rated | the top lilm makers. And numer-

in the 30's since its shift to NBC- | ous

Filim

independent producers

TV last fall, in & new hour format. | have offered their films to the show

10-11  Thursday nights,
leading all other NBC
ratings and is said to be in the
top three of all others.

The change from a half-hour to
an  hour drama was beset with
problems. First, there was the tusk
of permading movie companies to
give the program their top prap-
erties, already made into theatrical
features, und, second, was the
problem of re-creating those fea-|
tures into TV vehicles, The First
problem was partially licked after
& bve-week period In” which no |
movie properties were forthcoming,
and “Lux Video™ had to Ffind
originals, i

Reverse Look
This spring, however, the prob-
lem recurred when the movie com.
panies began to think seriously of

Alcoa Again
Eying Como

NEW YORK, Aug. 13.—Alcon
this week was showing reawakened
Interest in the purchase of the last
third of the Perry Como show,
5-9 ‘_P.m- Saturdays next season on
Ii!!i ~TV, ﬂmlﬂdwr}iﬁf Wis Con-
Sidenng a purchase o ¢ property
several weeks ago, but changed ifs
mind. Now new faclors have
appeared.

Alcoa wants a prime time period
which was the reason for its refusal
to buy 10:30-11 p.m, Tuesdays on
CBS-TV. With the present pancity
of prime tine periods an the net-
works, the Como show is about t
last one in which time is availubile.
Coma has already been sold to
Internutional Cellucotton, Noxema

i5 | in order to get the benefit of the
shows in | promotion and the

l:r!ugs.

The secomd problem was licked

when the show stopped trying to

re-oreate the features in their en-
tirety, and found story treatments
that would give equivalent vilues
in a shorter period of time. In its
summer series, reluctant to use
strong movie properties, the show
found a new warm weather for-
mula—movie properties that have
never been produced by the film
companies. The summer series has
been very successful, and ratings
have exceeded expectations.

(all specifically named magazines

the Colgate variety “Comedy
Hour.” with Paramount invelved
in at least some of the discussions,
William Estv has been dickering
for more motion picture promotion
tic-ups such as the one for “Pete
Kellv's Blues,™ and it's not unlikely
that this mav lead to a full-scale
MErringe.

“Lux Video Theater,” reported |}

Communications #o 1564 Broadway, New »

NEW YORK, Aug. 13.—Uncon-
firmed reports this week were that
the D’Arcy agency was on the
verge of losing two of its major
accounts — Coca-Cola and H'Llﬂ+
weiser beer. Both acoomints spend
well over $5,000,000 for advertis-
irg. Kenyon & Eckhardt is said to

going to Hlm on a number of oc-
casions lust season, has been in thl"i
curious position of wvsing motion |
picture properties which it could |
not hove utilized had it been n cel-
tuloid prozram.

This situation is Ehunging con-
siderablv, however. For instance,
Gary Stevens general manager of
the Warner Bros. TV division, pre-
dicts that within two or three years |
every major filming for televison
will shoat an extra 20 or 30 min-
utes for' it hour-long anthology
pix.

Then, when a show proves a hit
on TV, sucli as in the case of ]ngrF

Continued on page 3|

‘with the former agency sald to

are said to have lost ground to

w picking up the Coca-Cola busi-
ness,  J. Walter Thompsen and
Young & Rubicam are reported
vying for the Budweiter account,

have the edge.
Both Coca-Cola and Budweiser

their competitors during the last
several vears, Pepsi-Cola has made
strong  imwroads on Cokes domi-
nance among soft drink firms. And
Schlitz has taken some of the play
away brggn Budweiser in the stead-
ily shrinking beer market. Bud-
welser now has “The Damon Run-
von Theater™ on CBS-TV, and
Coke sponsors Eddie Fisher twice
weekly on NBC-TV,

URBAN SURVEY

‘Home' for

NEW YORK, Aug. 13, — The
penetration of "Home" into the life

was sharply underlined by a study
conducted for NBC-TV by the
Psychological Corporation, Its find-
ings were that the program leads

Swift's Stalling
May Be Costly

NEW YORK, Aug. 13.—-Swilt’s
indecision in the choice of a pro-
gram for its Saturday 7:30-8 pom.
time on NBC-TV may cost it balf
of the time peviod. The network
|is under territic pressure from ad-
| vertisers who want to buy half of
the time for any program it selects,

Swilt was [ast week considering
the purchase of a vidfHlm series,
“White Mane,” but now its inter-
est is said to huve shifted to o quiz
show which gives away oil wells,
J. Walter Thompson, Chicago, is
the ageney

Homemakers Rely on

of urban United States this week | TV

that women's main

Information

except one, Better Homes and
Gardens, all newspapers, radio and
" shows as the main source of
humemaking information and ideas
in the country.

The survey furthermore proved

‘that in its own coverage area the | i

program  outranked all _ other
sources of service information and
that its influence is larger among
vounger homemakers in higher in-
come brackets ane in the large
cities. The Psychological Corpora-
tion, interviewing 5,000 women
around the country, the female
heads of their households, began
its .work February 1.

In reg to the various cate-
gories of media, the study leamed
sources of
homemaking information are maga-
zines, 36 per cent; newspapers,
24.6 per cent; TV, 23.9 per cent,
and radio, 4.7 per cent. 1n its own

dens, T; Good Housekeeping, .8,
and Ladies’ Home Joumal, 4.5.
Thirty-one per cent of the
women interviewed named "Home
las its main source of information,

sEslesidmpy

:‘ _I-Ilil.le " "r-_'-"
v £ EAER e N
10. *G. E. Theater, CBS, ..., S608 |

CBS Racks Up }
Dayfime Sales

NEW YORK, Aug. 13.—Ceneral
Motors” buy of Tuesday, 10:30-11
p.m., probably for "My Favorite
Husband,™ was about the onl
definite closed deal CRS-TYV lnnd:
on the nighttime level this week.
The web, however, tumned to the
daytithe front for new business.

Camation Milk d:ﬂulml up alter-
nate weeks of Bo
day 3:30-3:45 p.m. segment, while
the Larson Canning 0
moved into the show either on an
alternate-week basis with Cama-
tion or as alternate sponsor of the
same period on Monday. Also
Ceneral Mills picked up the Fri-
day, 10 am. spot on the Carry
Moare show,

In the nighttime area, CBS-TV
this week saw Revien bow out as
alternate

Carson show, but General Foods,

the other bankroller, is reported]
set to take over Revion's half

the stanza.
maore than 8 per cent higher than
its nearest competition. |

o :
Pﬁm-&% s
ks, 14 per cent Iﬁ
novel ideas :::i 4 per cent for

household and homemaking hints,

syyyThe
Billboard
The Amusemen! Indusiry's Leading Newswaskly
Founded 1894 by W H  Dunaldson

Publishers

Waitam B Litheterd

—

Euv{'mge iy thE Pumli;tln t"'!- %' *Imltm“- l-'l.l:‘..l-'l.l‘l'l‘-l'l‘t:-m' :
women who mentioned ome”™ | M L Reuter .. vant ssugs exe WS .
was 7.6, Better Homes and Gur- |L9%rercs W CaMe ...coivinsnnss :

Mont network,
board of directors of Allen B, Du
Mont Laboratorigs. this week, con-
tinue to give the electranics firm a
stake in video by the formation of
a Du Mont Broadeasting Corpora-
tion. The board of directors has
proposed that the Du Mont Ilnimuda
casting Corporation own an
erale E“. ABD-TV, New an:t
WTTG-TV, Washington, and the
Du Mont Telecenter.
This gives the Du Mont Broad-
casting Corporation an important
sitiom, on the station operation
Y:::E. in two of the most important
cities in the country. Its result may
be the onin a new and im-
portant chain of stations, wo-affili-
ated with any of the networks and
ated ty, but with

OPeT
viffcant li ul Filmeprod
ad P4 e 1 s i

ch as Storer Broadcast

b

into

ErOups—su
mg. And

-

and Dormeyer.

more
Is its expansion

NEW YORK, Aug. 13.—Plans for | such as radio, since the Firm s
the formal dissolution of the Du,'signifis:.mtlp'
roposed by the

'also has un application in with the

Du Mont Keeps Stake in TV
st et With New Broadeast Corp.

called Du  Mont
an;ldl'.tstjjlg. Du Mont, of course,
Federal Communications Commis
sion for a new TV stution in Boston.,
Share Sel-up

The Du Mont tlﬂnbommriﬂ I;vi]l
continue to run the set manufac-
turing, electronic research and
velopment divisions, but also will
have the new Electronicam divi-
sion, It will be recapitalized into

3

Jmann, the head of

.| kmown. Bergmann has done a fine

- ;trﬁml: stage of d‘mrelupmt-nt and,

|acoentuate  the
| Mont stations have taken since the

g

Who will take over as head of
o e e
t e 0me  Impo
trade figure will be brought in to
take over the direction of the new
company. Whoever it is, Para-
mount ;thm will huve an im-
portant voice in naming him, The
company will own 224 000 shares
in l.ll':m firm and have a major
voice in its operation. The spin-off
(that is the divorcing of the com-
les) was blueprinted by Ar-
mand G. Erpf, of Carl Loeh &
Rhodes Company, with the support
diqmmnﬂnh I i
wat position of Ted Berg-
the Du Mont
network, will be in the new Du
scheme of things i also not

job of piloting Electronicam to its

along with Ted Cott, helping to

o concentrate on  Joon

strides both Dy | b

(Continued " gn page 3)
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THE BILLBOARD SCOREBOARD

New TV Spot Campaigns—
Who Bought Them Where

& guide for TV stalions and adverlisers
on new confracls sel from July 24.30

The Tllowing deais s webuloted Trom o weekly survey of all

L. 5

Y stitlons made by The Billbourd, It shows the kew

mationa] spol commerchl campaigns sel on Lthose stubions  during

ihe survey week,
LM pEIENS,

repardivss of the starting wir dete of  thoseas

NATIONAL SUMMARY

W ealgns placed do mioce Dean ke Teglosig

Froduct and Advertiser

Charles Antell Hair Prepara-
tions, Cliurles Antell

Dush Suap & Flikes, Procter &
Ciumble

Dromediary Food Produets, Hills
Brus.

Flovida Valencia Orvanges, Flor-
idda Citrus Commission

Iustant Maxwell House Collee,
Cieneral Foods

M & M Cundy, M & M Com-
pany

Mars Cundy, Mars, Inc.

P P R TT 11 AT LT [T

Mounds Cande Bar, Potey Pl

Puint. & Noaruish, Closk it
& Viarnish

F'l'Ll.—l-[']_ Pure Frail N ting Poene
lel Corp.

Poll Parrot Shoes, Intertionl
Shoe

Porina Chows, Ralston Puaciia
o

Reddi-Wip Cream, Reddi-\Wip
Linee,

Super  Jet
Products

Spraty G, Power

REGIONAL SUMMARIES

Eastern

Anuilie Motor :Dii_. L.. Sonnebom
Song
Analist, Analist Co,

Anmstrong
Rubber

Atlautic Reltining Products, Al
Lintic Relining

Bund Bread, General Baking

Camel Cigarettes, R, ). Beyvu-
olds

Comm’l  Solvenls  Anli-Freeze,
Comm’l Solvents Corp,

Cream of Wheat Cereal, Cream
of Wheat Corp.

Crown Zippers, Coals & Clarke

Dash Soap & Ilakes, Procter
& Gamble

Dromedury Food Products, Hills
Bros,

Florida Valencia Oranges, Flor-
ida Citrus Commission

Crillin  Shot Polish, Gritfin
Mig. Co.

Gunther Beer, Cunther Brewing

Haubitant Soup, Habitant Soup
Clo.

Tires, Armslrong

Instant Maxwell House Coflee,
General Foods

Instant Swans Down Zuke Mix,
CGeneral Foods

Jolmsonian Men's Shoes, Endi-
cott-Johinson

La Rosa Macaroni, La Rosa Co.

Mars Candy, Mars, loe,

Morton Frosen Loods, Morton
Packing

Motol, Clark-Clevelund, Ine,

Mounas Candy Bur, lne.

Nabiseco Food Products,
tional Biscuit

Old Gold Cigarettes, P. Loril-
hard

Plymouth Motor Cars, FPlho-
outh Motor Corp.

Reddi-Wip Cream, Reddi-\Wip,
Ine,

Roto-Broil, Boto Broil Cormp.

Super Jet Spray Gun, Power
Products

Swift’s Premium Products, Swifl
& Co.

Vicks Vapo Rub, Vick Chemical
Cu. .

Na-

Southern

Charles Antell Hair Preparation,
Charles Antell

Due, Procter & Camble

Florida Valencia Oranges, Flor-
ida Citrus Commission

Hoyts Cologne, J. Strickland &
Co. g

Instant Maxwell House Coflee,
General Foods

Ivory Flakes, Procter & Gamble

Ivary Snow, Procter & Camble

Luden’s Menthol Cough Drops,
Luden’s, Ine,

M & al Candy, M & M Co,

Mars Candy, Mars, Ine,

Minute Rice, Ceneral Foods

National Bohemian Beer & Ale,
National Brewing

Faint & Varnish, Cook Paint &
Varnish

Pen*{et Pure I'ruit Fectin, Pen-
Jel Corp,

Reddi-"Vip Cream, Reddi-Wip,
Ine.

Robinlicod Shoes, Brown Shoe

Tuns, Lewis-Howe

Midwestern

Amim-1-Dent Tooth Powder &
Paste, Block Drug

Apricots, Washington Apricots

Bay Gas, Oil & Petroleum Prod-
ucts Corp.

Chesterfield Cigarettes, Liggett
& Myers

Dush Soup & Tlikes, Procter
& Gamble

Dromedary Food Products, Hills
Bros.

Esputubs, Fasteo, Ine,

Dog  Food,

Coaines Ceneral

ooy

Clhamplin Gusoline,  Cliamplin

Belinery

Heileanan's  Beer,  Helleman
Hr:-".-.{llgl
Hudepohl Beer, Hudepohl

Browing

listant ALiowell House Coffee,
Ceneral Foods

Jeswelry, Helebergs

Lehigh Acves, Grant Co,

Libby s Fumous Foods, Libby,
MeXdeil & Libhy

Ladds, Gt Co,

AL & A Cundy, M & M Co,

Mars oy, Mars, b,

Millee High Lile Beer, MNiller

Bres g

Miniature Muarshimallows, Kralt
Foods
Mounds Candy, Peter Paul

Nutrena Dog  Food, Nutrena

Alills

Nutri-Tonie  Permanent
Beaute Vues Corp.

Paint & Varnish, Cook Paint &
Varnish

Peak Anti-Freeze, Commerciil
Solvents Corp,

Pen-Jel Pure Fruit Pectin, Pen-
el Corp.

Pleitler's Beer, Pleiffer Brewing

Poll Purrot Shoes, International
Shoe

Purina Chaows,
Co,

Reader’s Digest, Reader’s Digest
Assi,

Salad Mixer, Crant Co.

Servel Refrigerators, Air Con-
ditioners, Servel, Ince.

Shoes, Connecticat Leather

sSilver Cup Bread, Gordon Buk-
g

Shinky Tovs, Jumes Industries

Spray  Gun, American  Home-
cralt

Spray  Guan, Labor Savers, Tue,

super Jet Spray Cun, Power
Produets

Tows, Fisher Price Co.

(Conttnued on puyge 0

Wave,

Ralston Purina

Code of Video
Ethics Confab
Called by NSTP

[HOLLYWOOD, Aug. 13.—A
mecting to discuss the formation
of a code of ethics for TV is being
called by the National Soviety of
Television Producers for late
September. The decision to hold
such a gathering is a direct result
of the investigation inte TV pro-
gramming by Sen. Estes Kefauver
earlier this year.

The NSTP is composed of 22 TV
producers, all but one or two ol
them engaged in filin production.

The meeting, however, will not he
restricted  to members  of  the
Ll EandEa ton,

|

|

L]
]

The avowed purpose is to draw
up o ende, similar to that which
nuw  exisis for theatrical pictires.
This would he administered either
the NSTP or else umider a
woptate code administration eom-
Hikbeee,

Max Gilford, general counsel of
the organization, says he believes
such a step is necessary if TV
producers are to act as a governing
force upon themselves. Otherwise,
it's his opinion that the FCC or
some other government body will
step 1.

Rap Com cials
Made Overseas

SAN DIECO, Calif., Aug. 13.—
A battle royal on the production
of TV commercials at overseas lo-
cations appears in the olfing, The
California State Theatrical Feder-
wtion and  Screen  Actors’ Cuild,
composed of a total of 67,000
members, in a resolution Sunday
(14) voted to fight against Run-
away Productions in foreign coun-
tries.

What has drawn the ire of the
CSTF and SAC is a series of
commercials produced by Sterling
Drugs in  Englind for Bayver
aspirin, Phillips milk of magnesia,
Phillips tablets, Dr. Lyons iooth
powder, Haley's M-O and Ener-
gine,

The resolution condemus Ster-
ling Drugs, and asserts that it
gives the company an unfair ad-
vantage over other manufacturers
who [ilm in the United States. It's
indicated that the unions will ask
all AFL and ClIO members to
boyeott products for which com-
mercials are shot overseas wnless
the practice is discontinued,

|. Mansfield
Back to CBS

NEW YORK, Aug. 13.—Irving
Mansfield, who left his post as
CBS producer last veur o work
on  outside projects, is rejoining
the network as producer.

Mansfield, who packaged a num-

||:|||'i [

ber of past CBS hit programs, has
been assigned to help develop new
properties for the web., Among his
creations was the Jane TFroman
show and “This Is Show Business,”

Du Muntguke_

® Continued from page 2

programming. Cott will most likely
continue to supervise the operation
of both stations.

The formal dissolution of the
Du Moot network further concen-
trates nation-wide video advertis-
img in the hands of three com-

L]

panies — NBC-TV, CBS-TV and

IﬂEE-T"»". According to the rude, it

makes more urgent some FCC so-
lution to increase the number of
Fonr-station cities il a fouwrth net-
work is ever to operate profitably
andd meet the economic require-
ments of advertisers., The Du Mant
spin-off, of course, must be ap-
proved by the stockholders, Lt
such wn approval is virtvally cer-
tiin.

i

www americanradiohistorv com

TV Commercials in Production
for New & Current Campaigns

This weekly chart 18 one part of a manth-long study of TV film
commercials produced during the last [ull preceding month, The
chart is broken down by Industry and company, with a different
group of advertisers spotlighted in cach issue, The information below
provides a guide w forthcoming spot campaigng and program sponser-
ghip plans.

The following symbuls are wsed to Jdesignate types of commer-
cigla listed: LA—Live Acition; FA—Full Animation; S5A—SNemi-
Amimation; SE—3pegcial Eifccr; J—lJingles; M—DMusic; S—3lides;
ID—5ation Break; MA—NMNot Available

Commerchals
Froducer

Type
Spansur, Producl & Ageocy (Show. oF anyl No. Seconds JC-Calord
RADIO, TV SETS, PHONOGRAPHS
iRecords and [Beislers thereol)
BCA Tube & DBawery Divisoon, Tubes
& Batterles, Al FPaul Lelion [5id

Cuoesar Show).. 1 ..00 80 ... LA oo Bill Storm Studios

Westingliouse, TY [abes, Mo
Erichabon (Sdbs Une), . = weve = wowe LA covisnns Lalley & Luove
Columbia Records, Huecords,
MoCann-Ericksin. . =— ... — ... LA SA ... . Lalley & Live
Sunbinel, TY Seis D o0 cosavsasmninns e B Lo EA L. . Kling Fam
3 i MRS EA SR T kiling Fiim
IMBACCD, CIGAHETTES, CLGANS
P, Lurillerd Co., Old Gold Filrer King,
Lennen & MNewed oTruih o
LTI EVRTTTT | L [ D ... LA SA ........Tr¢-fm
MISCELLANEDLUS AND LUNIDENTI-
FIED SPOOMNSORS
Hudsen Producis Corp., Laxiem,
Euidl Mgl Lo, 2 i) « LA .....Frodoctions Toi
Leleyiniin
| 8, | AL R L Produdiions Dor
Idevizion
olimbia  Plelures, v R
Trailer for “Man From Loramic™. ... — .0 — sees MA L o.oieve Bereen Genn
Trailer For “Chlcags Syndicae™, .. ... — e = ceee NA e SoTeen Geina
Remington Rand, Quiet-Rier Typewrirer,
Compion Adv... & (... 60 ... NA L. ATY Film Prodns

Muhite Homes Mir. Association,

J. Walter Thompson.., 1 ...0 60 .00 LA Loveaiaechiing Film
Yonkers Racewiy iccosisovevsssinnnaar 3§ sees 00 spes L& FA .5 Animaied
Prodns,

s BEHAR | R

Live TV Drama to Film?

® Continued from page 2

FA .....Animated Prodos,

programs, “Marty,” et al, all a
studio will have to do is add the | seems to be that the price has risen
‘extra footage to have a ready-macde | so high anway that a sponsor might
leature for theatrical release. Iu.-a well pay the additional amount

An additional factor is that t::pllu see what le's getting hefore it
stars who are becoming mwore and | goes on the air, There are otlior
more available for TV are morve | advantages, too. Chrysler, for cox-
Hikely to be willing to appear in a fample, tilmed only the Christisias
Hfilmed than a live show. I:-.iluuw tor its “Climax” skein list

The added cost will probuably | vear, but will rerun it this seasou,
Lm:t pT;iy too lurge a determining | getting a free ride as far as -
factor as has been proved by the | duction costs are concerned.
switch to [ilm of half-hour series Ultimately, tho, with many of
this season, the sponsors picking | the live dramas pitted against filin,
up the extra tub ranging anywhere it'll probably be the rutings that
from 25 to nearly 100 per cent. Lwill decide.

AMERICA’S 10™ TV MARKET

The feeling among agencies
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WGAL-TV

LANCASTER, PA. - NEC - CBS - DUMONT
STEINMAN STATION, Clair McCollough, Pres.

Representalives :

I MEEKER TV, INC.

-

New York = Les Angeles
Chicogo = -San Francisco

e
.: MONEY-SAVING SUBSCRIPTION ORDER |
' [
L Enter my subscription to The Billboard for a full yeer |
i= (52 issues) at the rate of $10 (o saving of $3 over |
il single copy rates). Foreign rate $20. E
:: O Payment enclosed O Bill me _ [
I Hame ‘ = E
[ i} . B

§  Occupaiion or Tifle I‘
: Company - 1
|p  Address ) :
1 Cify.. __ Tone___ State ]
| Send to: The Billboard, 2160 Paotterson 5t., Cincinnati 22, O. :
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“I'M GRATEFUL TO MEMBERS OF THE INDUSTRY FOR THEIR VOTES"
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Coming Up!
"DREAM WIFE"

!

Coming Up
"BETTY WHITE DAYTIME SHOW"

"LIFE WITH ELIZABETH"
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BANDY Productions
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THE BILLBOARD

TELEVISION

EDITORIVAL

ADY 0 RY
B AR R

Consisting of one key execu-
tive from each of 550 lead-
ing advertisers, advertising
apencies, TV broadcasters and
film companics,

Hebenstreit

Nunn

EDITORIAL ADVISORY BOARD

Baisch

How Increase in Network
Shows Affects the Trade

In last week’s installment the
TV Editorial Advisory Board
gave a vote of confidence to the
networks’ programming  activi-
ties. That was in regard to the
over-all effect on the public as
well as on the industry at large—
of both the guantity and quality
of the networks’ programming.

This week we have tried to
get down to cases. We asked
the board how the networks’
control of programming affects
them individually. The majority
found that the networks' re-
sponsibility on program quality
wis all to their advantage. But
they registered considerable dis-

-content  with the increasing
amount of air time that network
programs are commanding,

However, when asked to sug-
gest how their desires can be
instituted, most the plaintiffs
hedged. A few said they were
waiting for the results of the
studies now being planned by
the Senate and t]l:e Federal
Communications Commission.

The local and regional adver-
tisers on the board squawked
loudest about the time problem.
The consensus of the stations, on
the other hand, was that the situ-
ation was by no means out of
hand. A number of the stations
painted out that there had been
no increase in the amount -of
network option time, that the
granting of additional time for
network  shows was purely
voluntarily on the part of the
slations and that in these situ-
ations the stations are protected
by escape clauses,

But the smaller advertisers
seem to feel squeezed out of
opportunities for good exposure,
Said one Western bakery: “The
local advertiser is limited to
second-rate time at first-rate

NEXT WEEK

The TV Editorial
Advisory Board will tell...

THE FORMAT OF
ITS DREAM SHOW

prices.” He suggested, “Set aside
a reasonable amount of evening
time each week for regional and
local sponsors. If their shows are
poor, the ratings will show it
Normal ]]l:ﬂmpet‘i]ﬁunh for audi-
ence will upgrade shows spon-
sored Iur:u::lll:-,lf::Er i

Said a Southern food com-
pany, “As a regional advertiser,
too much network control works
ai:min.-;t us by enrtailing avail-
abilities. Networks should con-
trol less time than they did with
radio.”

Said a Northwest ad agency,
“Makes it harder to get any good
time at all." Said a Denver ad
agency, “Makes less choice time
available for local clients spon-
soring film.”

While the ad agency voting
went slightly against the net-
works’ position on time, it should
be realized that this category
embraces both the large and the
small. Even among the out-of-
New-York agencies, there were
quite a few who claimed they
could live with the situation as
it is. Said a Kansas City agency

man, 'Local stations will eon-
tinue to control enough time for
local sales. If they don't, thev
deserve the fate that will befall
them."”

The comments of the stations
on the question of network time
might be deseribed as guarded
approval. Said a Southern sta-
tion, “As of now I do not feel
that networks control too much
time. But the top has been about
reached.” Said a Waestern sta-
tion, “We find no coercion . . .
only an attitude of wvoluntary
help toward improvements,” An-
other Southern station pointed
out, "Il some stations decide to
release their option time, the
right to regain the time is pro-
tected by cancellation privi-
leges.”

Of all those voting, 27 indi-
cated concern over the lack of
good time available to regional
and loca advertisers. Four mem-
bers said that “hate” was too
strong a word to indicate their
attitude toward the networks'
time consumption. They pre-
ferred to use the word “dislike.”

HOW TH

Ntablonl: oo SR B
A AgennlBs woviiieeseiiaies
Regional, Local and Spot
Advertisers
Distributors
Producers, Labs, Equipment .,

--------------

IIIIIII i & & & &8 & &8 W

A STotak. . ey

Network Sponsors ......o0044

EY VOTED

1. From vour position in relation to the TV industrv, how does the
networks' control of program content affect vou?

Like Mt Hai: It  No Opinion
cae 34 4 5
TR I 9 2
caEd 1 -
ST 4 2
saas U 7 4
s B 12 4
R . 3 17

2. From vyour position in the
control of an increasing amount of

industrv, how does the networks'
air time affect yvou?

Like It Hate 1§ Ng Opinlon

SIHONY .. s e bbb R h A 16 10 10
Ad Agenvies ., evssssisassansans 6 8 7
Network Sponsors ........ S 2 —
Regional, Local and Spot

AVErLeS o ovvins cuvsvemmee o 7 1
Distributors . ....c.vcieneennnnses - 9 4
Producers, Labs, Equipment ...... 2 11 3

Cramd: Tobad wovuaiwaaabrass a9 47 25

FOR QUOTATION

STATIONS 5AY. . .

J. MICHAEL BAISCH. general manager, WREX,
Rockford, 11L: “Let’s II;L-t this straight. The networks are
of “our’ air time, I'm happy to

see them obtler additional programming in additional

nol increasing  contro

time segments, 1 giﬂ;ﬁ s pore bo

developing a balanced program structure!”

JACK GILBERT, stution manmager, KITOL,
Holdrege, Neb.: “We're nol civing, we feel a
good, honest, positive selling effort has gotten
and will continme to get us a good

While it will never approuch the
sked of a ‘'must buy,” il we can't sell the balance

el slioacs,

locallv, we can't blame the nets.”

A. R. HEBENSTREIT, president, WGGMI,

Albuguerngue, N, M.: "CBS
pregramming than we do.”

NP

JOHN H. CLECGHORN. vice-president, WHBQ,

Memphis: “Thev's got enough (time).”

PRODUCERS AND BIS'I'F.IHUI'?HS SAY ...
swicdent,
CLEARY FRODUCTIONS, [:;.;rr:'nill?

ROCER CLEARY,

us o some extent in that local

unable to get premium air time, reluse in

muiny instances to buy any time at all.”

GOBRDON KNOX, PRINCETON FILM CENTER,
Princeton, N. J.: “Limits sales opportunities. Let the
pruibilic l:ll'.l'l':idl: by providing competition via pay-as-

NEILE=NL ",

ADVERTISERS AND AGENCIES SAY . . .
JOHN A. RIDLON, proesident, JHANSON & RID-

LON,. Boston: “

STANDARD

. I.F 't FI' i
o mm where it be

turn out shows i

Completely forces smaller advertisers

out, The only medivm so far established that literally
has no decent room for the smaller advertiser.”
WESLEY 1. NUNN, advertising manager,

OlL OF INDIANA, « Chicago:

“"Places r:-s]pnm.-ihility of building audiences
Onigs.

MICHAEL LEVIN, TV director, ERWIN, WASEY
& COAIPANY, New York: "Svgoest thiat the agencies
vonibine the ereative and  production functions and

1 competition with the networks.”

Imv—up of JAMES P. DUFFY. ‘ll!'l.l‘]'tihi'l-!'lg M ZET,
CEMNESSE  BREWING, Rochester. N, Y.t

"This discriminates  against  the sowll  (non-

nationnl) advertiser. There are about 275

I breweries in the U, 5. Nol wmore than six are

more about |:u:~.5|‘h]¢ nctwork L LU ETET N The otlwers  are

ceptable TV

PAUL §. PATTERSON,
FLORIDA CITRUS COMMISSION, Lakeland, Fla.:

ROGER Even tho we w
“It hampers

h be assured
ddvertisers, 5

sk
perinds. Shows |
could be schedul
HENRY
COMPANY,

interest, the

rogram  change,

regiona]l companies, -iInIJ:__rlll-E-j cannol get an ac-

andicner,
advertising  manager,

ere the victdms of i nelwork dictated
I feel that the fatore of TV can
by network control. Networks should

provide more participation shows during prime timne

ike “Todav,” “Tonicht” and “Home"
ed between 7:30 and 10:30 p.m.”
C. HART ]JR.. HORTON-NOYES
Providence: “Please, no more.

Give the local communily a chance to express
itsell, To kee

,l’l a brond base of commercial TV
ocul advertiser and agency must

ftuve a Liir chianee ot prime time,”

“News In _Brief_

ABC CLOSED-CIRCUIT
PLANS UNDECIDED . . .

The future of ABC-T\"s closed-circuit department is up in the
air as a result of the resignatioh this week of Bill Balaban, whao's been
in charge of the operation since it was formed early this year. Baliban
is leaving next week to join Lou Edelman, producer of "Wyatt Earp”™
and the Danny Thomas show. ABC's expected to replace Balaban, but
no Final decision has vet been muade,

WIEBE IS STANTON
ASSISTANT AT CBS . . .

Gerhart D, Wiebe has heen appointed assistant to Frank
Stanton, president of CBS. Wiebe has been a research psycholo-
gist for CBS-Radio since 1946,

R-TV EXECS TO HEAR
NIXON, SHEEN, GOLDWYN . ..

Among the speakers the Radio and Television Executives’ Society
has lined up for its luncheon sessions next season are Vice-President
Richard Nixon, Bishop Fulton J. Sheen and Samuel Goldwyn, The
organization also plans to honor Brig. Gen, David Samoff at a luncheon.

SOS AND MATTELL
BUY '"MOUSE CLUPF' . ..
ABC-TV sold another quarter hour of “Mickey Mouse

Club” this week to two advertisers, who will altermate as
sponsors of the gquarter-hour segment over a 52-week period.
The advertisers are SOS cleansers and Mattell toys. The period
sold is the Wednesday, 5:30-5:45 p.m. segment. The sale leaves
the web with six quarfer hours per week still available.

HALF-YEARLY INCREASE
REPORTED BY CBS . . .

Columbia Broadcasting Svstem’s consolidated net income for the
First half of 1955 was $6.327.672, a 22.2 cent increase over the
comparable figure last vear. The 1955 six months” income will give
stockholders 87 cents per share. Last vear they received 74 cents per

share [or the six-month period.

New TV Spot Campaigns

® Continued from page 3

Southwestern

Ford Cars, Ford Motor

Karmes, Du Pont de Nemours &
Co.

M & M Candv, M & M Co.

Faint & Vamish, Cook Paint &

Bosco Milk, Bosco Co.
Bowling Supplies, Brunswick
Co.

Charles Antell Hair Freparation,
Charles Antell, Inc.

- Varnish
Dri-Zit Deodorizing Producls,  pyrina Chows, Ralston Purina
Dri-Zit Co. Co.,
Dromedary Food Products, Hills Whitman’s Chocolates, Whit-
Bros. man & Son

Rocky Mountain & West Coast

Leslie Salt, Leslie Salt Co.

Aunt Penny's White Sauce, Sun-
M-O-Lene Rug Cléaner, Grant

nyviale Packing

Ine,

Surechamp Dog Food, General
Mills

Williams Moving & Storage,
Williams Moving & Storage
Co.

Exquisite Form Brassiere, Ex-
quisite. Form Brassiere, Inc.

Folger's Coffee, ], A. Folger

Kendall Dog Food, Standard
Brands

Kraft Products, Kralt Foods

Burgermeister Beer, San Fran- Co.

cisco Brewing Matha Logan Cooking Schoal,
Country Club Beer, Goetz Brew- Switt & Co,

ing Foll Parrot Shoes, International
Dromedary Food Products, Hills Shoe

Bros. Reddi-Wip Cream, Reddi-Wip, |

NEW YORK, Aug. 13.—Televi-
sion Programs of America was this |
week reported to be negotiating a
production deal with Don Sharpe.
The deal is expected to be
wrapped up in another two weeks,
It is said to eall for a high class
dramatie anthology.

3 REGIONAL OFFICES
UNDER 1 OWNERSHIP

providing EXCLUSIVE NATIONAL
CRASS ROOTS COVERAGE of
newspapers, daily and weekly:
national comsumer and business
publications and literally every
periodical on your schedule.

quality
film show for

Every Product,
Every Market,

Every Budget

Offfces In B
principal cilies t‘,’ r
ihroughout the SaFT
United States =2

hmarica's Mos! Popular Telophone Quiz Show

Write or phone for
complete detoils

JoF oo @rrme =
Bureav @\
157 Chambers Sireel
IHI::LT 1?'”:;5" op 2
I =
{04 Wes! Linwosd Bivd. tello-test
Kansas City, Me. Wirite—Wire—Phone
715 Harrison Shreel E-E-EI? FE;F.TU&FE; !Iﬂt.
Topeka, Kansas - Wacker Drive cago 1, I,
e — v — FRanklin 3-43%3

TV COMICS: WRITERS! PRODUCERS!
; Billy Glason‘s FUN-MAESTER GAG FILES.
The Original & Only PROFESSIOMNAL Comedy Material Service! "Wae service the Stars)"
#1.05 es, (iIn sequencel. First 13 for $37T—ALL 35 jssues for §18.
Tarrific for all branches of fheatricais and home-talont product lon.

e "Humaor-Dor far Bmcess™ .., ... 8100 g5 £ Blackout Blka, per bk, ............ 118 g
& “Minstrel Budget™ ... .. ives WIS g 3 B3, Parodies, per b, .......-... 110 &
& ‘"How to Master the Ceremenies” 33 § “Blue Book, =1/550; £2/%35. Both ...375 @&

@ "THE COMEDIAN,” monthly service, 515 pr. yr. e those who have all 35 filev. & |
# GIANT CLASSIFIED ENCYCLOPEDI&, I diff, editions, & woli., ea. 5300 per echiion.
& WE TEACH EMCEEING and COMEDY! & NO C.0.D.'5
BILLY GLASOMN, 100 W, S4TH 5T., MN.¥Y.C. T MY, DEPT. BB CIRCLE 7-1130
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Now being sponsored by GENERAL FOODS! e Now ready for National Sponsorship!

COMMANDO T BEHIND THE

CODY s SCENES
(SKY MARSHAL OF THE UNIVERSE) *’f - Situation comedy about Hollywood
26'/2-minutes each e ALL STAR CAST - 26"z minutes each
1 f R ESEEE

 Now ready for National Spnnsufship!
SAX ROHMER'S World Renowned
ADVENTURES OF

"DR. FU MANCHU

Adventure! Mystery! Intrigue!
2672 minutes each

A A FEEERRERNRRRERER AR

NOW READY! (13 completed)

@ STRYKER OF
SCOTLAND YARD
| Mystery at its best! .
“'ALL STAR CAST « 26 minutes each

dEEREEEEENEEEE
_ 2

,

~ Now Syndicating!
“EMMY” AWARD WINNER

STORIES OF
THE CENTURY

Outstanding Entertainment! - ALL STAR CAST
33 Subjects - 26%2 minutes each

SIS EEENDEEREEDN

Now in Production!

- REX ALLEN

= in :
FRONTIER
L HOCTOR. .

5 26" minutes each

HEEFE IR I N SN EEE NS NEEEESS NN EEEREEEEEEER

HOLLYWOOD TELEVISION SERVICE, Inc. is STILL FIRST in the Television
NOW IN RELEASE: 237 QUALITY FEATURES » 93 TOP WESTERNS =

States and Toronto, Canada
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THANKS to our sponsors, General Foods
Corp., NBC and the agencies, stations, pro-

ducers and distributors for these outstanding

—
achievement awards.

/56 RODEO SCHEDULE: : E .
1955-'3 Astonios Tok: {signed) Roy Rogers Productions
Bexar cu“iﬂlllﬂ; Sa“Ln’ A“gelﬂii Ca“i;
heritf's Rodeo, i
LA 5. P Garden, New York City
Madison Mass.

P e T

",
lnll iy I

el T LS N

o

Ly _
f'.‘_h——.‘.&"_“-' . Ay

WwWwWw americanradiohistorv com

-

Exclusive Management:
W. ARTHUR RUSH
1418 N. Highland Ave.
Hollywoed 28, Calif.
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THE BILLBOARD

TV FILM

Communications to 1564 Broadway, New York 36, N, Y.

AUGUST 20, 195

PEACE LOOMS IN VIDFILM

SAG Wins Second-Run Pay;
Producers Prep Resumption

HOLLYWOOD, Aug. 13.—\With
settlement of the SAG  strike
agiinst producers of TV enter-
tainment FHlms almost eertain on
Toesday (16), T Vfilm makers are
sturling preparations * to  resume
shooting on Wednesday (17).

The strike is curious in the aspect
that, until today (13), onlv the
gquestion of second-run  payment
has been settled. Other demands
and clauses remaining to be solved
take up a brochure two inches
thick. but negotiators are so cer-
tain that they can be disposed ot
in meetings today and tomorrow
that, ipso facto, the strike is re-
warded as over.

MNeither side is willing to talk
on what terms the dispute hus
hwen settled. However, it's almost

cerlain that the final figures on
seconcd-run  pivment are bebhveen
25 and 35 per cent, and are most
litelv 334 per cent. Second and
third-run pay combined will run
from 75 to 100 per cent, with pay-
ment for the First six runs being
in the vicinity of 150 per cent of
minimum. ;
Wins on Second Run
Basically, it's the SAG which
'has carricd the day, since, from
the start, the aim of the union has
been to establish the principle ol
pavinent on the second run, the
figure agreed upon being more or
less secondary, On the other hand,

| the original demands would have
hud producers shell out 300 per
reent of minimum for the Frst five

TECHNICIAN SHORTAGE

New Pro

blem for

Vidpix Producers

MOLLYWOOD, Aug. 13.-The

beginnings of a chronic shortage of
TV production personnel—camera-
men. film editors, sound editors,
sound  techricians and the like—
is providing a new headuche for
vidpix producers and could pro-
vide a serious roadblock to future
CXRINSION.

The problem is one which is

Lons steps  taking seven vears to
rain complete union acereditution,
even tho he might be fully truined
te bewin with.

| One major producer cites an in-
stance in which a top European
cineraman was never able to pgel
a union card in the United States,
even tho he submitted an applica-
tiemy il 8330 fee, which bounced

reruns, and the film makers have
been able to cut that amount just
about in half.

The basic minimum is expected
to be raised approximately 10 per
cent, or to between $77.50 and
$580. It's believed that producers
of syndicated films have won
their point of no second-run pay
until the show has been placed in
around a dozen markets,

Of course, there is alwavs the
possibility that the membership of
the SAC, which is meeting Tuesday
night (16), or the members of the
Alliance of TV Film Producers and
Motion Picture Producers’ Associ-
ation will turn down the settlement,
but this is considered highly im-
probable.

For the remainder of this vear
the strike and its settlement will
probably have no, or only minimal,

(Continued on page 14)

IV Film Sales
Thru Gibralfar
Nat'l Exchanges

HOLLYWOOD, Aug. 13.-Gi-
braltar Motion Picture Distributors,
Ine., will become the second dis-
tributor of theatrical films to begin
making film sules to TV stations

thru its nutional exchanges. Gibral-
ar prexy. Sam Nathanson, said

L L 1 1 W i L] 1 . i ll
die. to considerable extent, to sea- | aronnil mion headquarters for al- | today that some sales are already
!‘H“'I..l]. "H[‘llliltfﬂl‘lﬂ in fill“ I]]'”‘fl”{.'-!.[_“‘rﬁl [FRLELS ]u”"tli.‘i. T!“'\' []T{".].]I{-['r .I].Lli"g “:‘.'g“tiﬂt‘["[].

tion,  Employment s presently
runging from approximately 40 per
cent in late spring to between 98
and 100 per cent in August and
September.,

Producers are already having
troubile on occasions assembling a
erew when they need to shoot a
picture in a hurry, Herb Aller. of
International Alliance of Theatrical
Stuge Employees, savs that such
shortages are artificial and never
last more than a few hours or a
day at the most. Nevertheless, the
fact is that this is the first time
shortuges of that kind have existed.

Closed Corporation

Producers allege that the union
is running a closed corporation,
and that it is almost impossible for
a new man to get a union curd,
no matter whether he is qualified
or not, FFor instance, a cutter (film

editor) would have to go thru vuri- |

Finally circumvented the red tape
biv ercuting an entirely new cliss-
|l ieation.

' The wnior stand is that there
is no real shortage of film workers,
andl that it is merely protecting ils
members, It points out that, cor-
ring some months, lese than half its
Cpersonne]l are workirg, Too. there
still remains the specter of the
slump that oceurred in the industry
| prior to the advent of TV film
| when many workers had to take
uther jobs.

The union trains its own per-
Lsommel, and  has, for example, a
school which it runs for prospec-
tive cumeramen. At graduation the
stuclent becomes a second assistant,
then moves up on his own merit.
The rub is that getting into the
' sehool often involves months, and
even years of waiting,

In gencral, the unions, as is

' (Continued on page 14)

JOE FLOYD'S

“Spe=m A HELLUVA
SALESMAN TWICE!

Yes, Joe has created a3 whole new choice
single-station homes in ety

e

market . . . TH,000

\ 55 WATERTOWN.
S T e Sl

it S B
N e
phes e L

The precedent for such an ar-
rangement was set by UM &ML
earlier this year. The company,
however, reportedly has had some
trouble because of the unfamiliarity
of its sulesmen with the TV film
Field.

Gibraltar, which has 23 ex-
changes and is adding six more, is
entering the TV field with one tele-
tilm scries, the Ken Curtis “Song
Stories of the West,” and a package
of 11 motion pictures.

The pix are “A Life at Stake™
(Llovd Hritlgﬂ;, Angela Lansbury),
“Silent Fear™ (Ancrea King), “Wet-

(Continued on page 12)

NBC Film Gets
'3 Muskefeers’

NEW YORK, Aug. 13. — The
NBC Film Division this week took
over distribution of “Three Mus.
keteers,” produced in Italy by the
Italiun Film Export Corporation,
There are 28 half-hour shows
availuble in the costume drama,
which has been directed by Jouseph
Learner and Hugo Fregonese,
Among its male leads are ]]['H'I"E'!r
Stone  and  Paul Campbell, and

(Continued on page 15)

THE BILLBOARD SCOREBOARD
® Jop 25 Vidfilms A W,
op idfilms Among Wome
and Their Pulse Multi-Market Raotil
This weekly feature of The Billbpard's TV Film department shows the rela
standing of the top 25 nBn-network TV [ilm series on the basis of the number
viewers of the type covered they attract per 100 viewing homes. The average mu
marke! rating for each series s also shown and is based upon the rating scored
cach show in the I basic markets studied by The Pulse, which markens accoumt
the bulk of U. S. set circulation. Each market is weighted in proportion with
TV popuolation. On consecutive weeks, these charts show program popularity ame
mea, women, leen-agers and children
For additional information on audience size and coverage pleass ecomule
Pulse, Inc., 15 West 46th Street, New York
Women A
Rank per 1 1
Ovrder Title and Distribulor of Serles Homes Ra
1.....Liberace (Guild),......ccvienies R . .93 11.
l.....Foreign Intrigue (Official). ......ccu0..... 93 0.
[ H Police Call {NTA)......ccovuuse R PERRR | 9
A Mr. District Attorney (Ziv). ... .ovuvvninnnn.. 59 13.
L+ B Mr. and Mrs. North (ATPS).....conveene.. 58 f..
'3 TR Dangerous Assipnment (NBC). ............88 5.
{ P Edaie Cantor Show (Ziv). . .....vovieennes 87 11;
7.....Mavor of the Town (MCA)........ e ey 1L
9.....Douglas Fairbanks Presents (ABC)......... 86 14.
Q. .... Am the Law (MCA). . ... .covvivnvnnnnns 86 8.
8. ....Life With Elizabeth (Guild)......ccc00uvs. 86 1.
! Star und the Story (Official)......... ces..86 13.
s 2, R, Beulah (Flamingo)...... T AT MR 51 G 8
13. . ... The Faloon! ((NBDY. o e s s s s s 85 11.
13, ... .Florian ZaBach (Guild)........v0v0vuu... .83 3.
by e Inner Sanctum (NBC)......cocovevnensns 83 8.2
b S Files of {Effrey Jones (CBS), ..ivciiensses 83 4.4
18.....Follow That Man (MCA-TV)....ccivnenen. 54 5.8
| . TR, The Whistler (CBS).......co00iaausesins 84 14.3
20 . .. . Famons Playhouse (MCA). . ovvvevnrinse 83 6.0
20..... Frankie Laine (Guild)...........0000uun.. 83 6.6
. | Tane Wollk (MOAY. i cie s doasas i 83 11.7
2. colillery ‘Queen: [TPA). coiiicdiiessanisass o 8.7
23, . v.+Guy Lombardo (MUAY. .- ccciasvenvsasass 82 9.2
23.....1 Led Three Lives (Ziv)..cvvvvennnns cene B2 15.9
SG Readies Maj
Syndication Dri
NEW YORK, Aug. 13.—Screen |national airing [or them, Its sud
Cems. whose ssndication operation | cess in the sphere, however, b
up to now has plaved second Ffid- been nothing short of phenomena

lsules  Dusiness, is  preparing  to
launelt a major drive to corner a
lurger  share of the syndication
murket.

As the First step toward this
goal. Bob Salk, who moved into
the firm this week in the newly
created post of director of syndica-
tion sales, will tour the country
lining up perhaps a dozen new
salesmen  and  reorganizing  the
syndication division.

The expansion move coincides
with the release by Screen Gems
for the [first time of a first-run
property for ﬁj’l‘ldi[‘ﬂtiulL The
show is “Jungle Jim.,” Heretofore,
every property tue firm produced
was sold to a network or national
spot advertiser prior to its bein
pul into svodication. If no suc
national sale was made, the prop-
erty was quietly dropped, the pilot
usually winding up as an episode

in its “Ford Theater” dramatic
anthology show,
Scereen Gems  hyping  of  its

syndicabion arm comes at a time
when network time periods are
more difficult than ever to obtain,
especiully for non-network pack-
ages. The firm’s move apparently
is aimed at giving it greater flexi-
hility in oblaining revenue for its
shows in the event it cannot get a

The outlit this coming season wi
have eight properties being bank
(Continned on page 12
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‘Gildersleeve’

Nabbed by 20
Food Clients

NEW YORK. Aug. 13.—Bepeat
ing its history as a property whicl
found favor with food sponsors
the video version of “Creat Gilder
sleeve” has alreadv been snappet
up by 26 food advertisers. Tl
TV film series, distributed by the
NBC Film Division, has been solc
to a total of 66 cities, 36 of whicl
were bought by Lucky Lager Beel
in the Far West and [our b
stautions. .

But all other sponsors are fooc
companies and sapermarkets, The
include Colonial Stores, whic
bought 11 murkets; Heckman Bis
cuit, which purchased 10 cities
Red Bud, which has it in Okla
homa City and is the biggest super
market there; Pizgly Wiggly Stores
one muarket: the Owens Packing

(Continued on page 15

the Aberdoon-Watertown-Huron #triangle.
with all eyes on the Floyd-operated KDLO-
TV. Add that to Joa's spectacularly popular
KELD-TV, Sioux Falls, and you get twice the
audience, twice the sell, twa big markets
instantly responsive to your product message.

Micro-Link Interconnected
24 Hours Every Day

JOE FLOYD, President
Evand Mord, Gen'l Mgr.
Larry Bentson, Vice-Pres,
Represented by : . ! ]
H-R Televizion 1 |
® ABC ® DuMONT : e

Coverage o
— Plus Hinp_mln and lowa

ABC Okays Local Spots for
Unsold ‘Film Festival’ Time

NEW YORK, Aug. 13.—Locul;enable stitions o pick up some
stations carrving ABC-TV's forth- | additiona] revenue  without  any
coming Sunday night J. Arthur|real programming cost to them-
Rank feature film stanza will belselves,
permitted to sell local spots for the | The network, however, has First
commercial perinds that the web Leall on the show's commercial time,
is unuble to sell to national spon- | If a lust minute order f