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PRICE: 25 CENTS

GM’s ‘Powerama’s’
A Real Eye-Popper

23-Acre Spectacle Outspectacles Any
Other in Showmanship, Selling Force

By HERB DOTTEN

CHICAGO, Sept. 3.—General
Motors' outdoor  spectacular — its
mighty “Powerama”—outspectacles
in showmanship and selling force
any show-casing of products ever
made outdoors by one compuany.

Oceoupying some 23 acres on
Chicago's lukefront, “Powerama”
uffers a vast array of diverse prod-
wels eertain to bug-eve the 2,000,.-
000 or more persons expected fo
see it before it ends its 26-day run
September 25,

Oulstanding on  many counts,
*Powerama,” as seen from the eyes
of pros in ontdoor show business,
is remarkable because there is no
charge of any kind within the
brilliantly illuminated, gaily dec-
orated, hard-surfaced show site,

The exhibits, demonstrations and
gltructions are many and they are
superbly presented,

Chiel Show

Chief among them is "More
Power to You,” a truly gigantic
show that dramatizes the impor-
tance and development of diesel
power and is staged four times
caily in front of a specially built
T .000-capacity  grandstund from ¢
200-foot wide stage and a large
earthen apron separating the stage
from the stand,

Produced and directed by Rich-
ard and Edith Barstow, famad for
their work with  the Ringling-
Bamum circus and also their stage-
shows with GM's annual “Motor-
amas,” the show is tagged “the
world's first technological circens.”
It combines some 63 dancers, 8

elephants, an aerial act, a 10-horse
gal miding troupe, and a clown
with huge earth movers, tracks,
cranes and automobiles,

The production, judged strictly
as a show, is strong.  And, viewed
as 4 demonstration of diesel power,
it carries tremendous impact—and
semds spectators away deeply im-
Fn-p.--.ml with diesel power, GM
and the [uture of this country.

Demonstrabions

Quite apart from this show, there
are many demonstrations and ex-
hikits which together would be
well worth—and  would get—the
price of admission,

World’s Fair
Gains Push

CHICACO, Sept. 3. — Another
Chicago "World's Fur looms as an
increasing  possibility as a  result
of the mu.n}h reception given Gen-
eral Motors’ “Powernma.”

GM's big lakefront show pulled
73,000 Thursday (1), its opening
day, lending support to the fore-
casts that it would pull in excess
af 2,000,000 for its 26 days.

This response, coupled with the
enthusinstic press, radio and TV
send-off, is expected to give added
ammunition to those civie leaders
who have been plugging for an-
gther World's Fair here.,

They have been maintaining that
Chicago always has demonstrated
jflsell the bhest eity in the country
for a World’s Fair. They cite the
suceess of the Century of Progress
in the depression 30°s, of the Chi-
cago Railroad Fairs in 48 and 49,
the Chicago Fair of 1950—and
uow they point to “Powerami.”

Not the least of these are:

A high-speed diesel locomotive,
so mounted that visitors are invited
to the controls to “run” it.

A huge saw mill cutting up gianl
logs.

0il drilling rigs actunlly at work.

A lightweight train,

A working demonstration of an
aluminum foundry,

The “Kitchen of Tomorrow,”

A crane with which visitors can
lift an 8,000-pound hall,

A 15-inch model automaobile,
powered by sunlight, simulated for
exhibit purposes by light from
electric lamps.

An XP-2]1 Firebird, firsl gas tur-
bine automobile built and tested
in the U, 8.

Defense Exhibits
And, among defense exhibils;

there are:

An F-89 Scomion Hehter plane.

Navy and Air Force Cuided Mis-
giles.

An 83-ton dlomic cannon.

And, most notable pevhaps in
this class, a demonstration of the
manenverability and high speed of
massive tanks on a ~,]1r-:-f;|!l}- built
obstacle course,

No little of the attraction lies
on the luke. Docked there sre a
submarine of World War 11 fame,
the lurgest tug on the Great Lakes,
a shrimp boat and a vacht=and
visitors are invited to board them.

Unusual methods of pn'_*;l-nlulinn
underscore the exhibits.  For in-
stance, the waorlds largest dump
truck was converted into a swim-
ming pool and divers plunge into
it from a platform mounted on the

(Continwed on page 52) |

JAZZ TAKES TO
CONCERT HALL,
BUT SOLID, MAN

NEW YORK, Sept. 3. —
{um plans to make the concerl
wlls really ring this fall in
the form of a concert tour by
Duave Brubeck and his Quar-
tet, along with the Gorry Mul-
ligan Sestet, the Australian
Jazz Quartet and Carmen
MoHae,

The new concert package,
hooked by Associated Book-
ing here, will start a 30-day
Ctour November 2, playing one-
nighters for 32.‘:38!} and wp,
plus a percentage of the gate,
The first date is Philadelphia.
This same talent package was
assembled before when it was
boaked into Camerie Hall
here lust March where it is
siid to have grossed $18,000
for two performances.

Meanwhile, Associated s
also booking Brubeck's group
in a new field as a result of
suceessful - “test”  dates  with
the Bulfalo Symphony and
the Chicago Symphony. The
Chicago engagement at Ra-
venna, 1., ﬁr:'l.‘w 7.500 for a
wross of $17,000, and a capac-
ity crowd of 2,700 to the
Kleinhans  Auditoriom,  Bul-
falo, has prompted a re-en-
gagement  with the longhair
outlit for September 6,

The repeat Buifulo date
will giveé the Brubeck proup
an_increase of $250, and As-
sociated Booking has decided
to schedule similar classical
guest shots for them on a reg-
ular basis. The tab is for
$1.250 to $1,500 per coucert.

Brubeck, [or ]'l.is current
nine-day Basin Street tun (see
Digest department), is getting
£7,000. Three vears ago the
group plaved Birdland here
for $600 a week.

By BOB SPIELMAN

HOLLYWOOD, Sept. 3. — A
flock of newcomers are being ol-
fered sturring opportunities and a
number of veterans will have a
chance to hypo their careers in TV
series debuting this {all.  Without
exception the shows are on film.

Actually the so-cilled newcom-
ers are nearly all veleran actors,
but mest of them are in lead roles
for the [ivst time, or else are heing
offered their first erack at a na-
tional audience.  In this regard
thev're following in the [ootsteps of
Lucille Ball, JTack Webb, Richard
Boone, George Gobel, et al for all
of whom TV proved the road to
fame and fortune (literally),

Some of the plavers now known
lonly in trade eircles will, on-
| doubtedly, be national Figores b
the time the new vear mlls around,
Some!will have the misfortune to
be caught in flops (Celeste Holme
and  June Havoc were probabl
the most vmlucky last season). [".Eglr:
Lwhich has the grealest number of
new progrums, is also banking the
heaviest an the new faces of 1955
in IV,

I anyvane is o he given an L"L]HL"I
Iill the rmce for sturdom, it would
 have to be James Amess, 3 protege
of John Wayne, who's cast in the
!ml-.* ol Matt Dillon in “Gunsmaoke.
The web has newcomers in two
Lother Westerns. also, Keith Lar-
sen, wha's been seen In "Foreign
Intrigne”™  on TV, and Bert
| Wheeler, im old-time vaude actor,

CBS-TV 90-Minute Specs Lure 8%,

" NEWS OF THE WEEK

Web Pluns Borge, Gleason Shows . . .

CBS-TV's move inte the programming of 90-
minute spedials this season seems to be svoring
a success among sponsors. 1t i now plunning
two Vietor Borge and one Jackie Gleason spec-
tnculars.  The network bas reserved the right
to pre-empt regular shows” most prime periods
in order to insert these special atlractions.
P SR M 20 i T R T

Col, Records Bears Mail Order Plan
Faor Dealer Benelit; Dealers Protest . . .

Columbia Records inpugurales some changes
in its mail-order club plan o steer more sub-
seribers thr dealer channels. At the same
time a record dealer meeting in New York
blasts the program  as threatening to destroy
established distribution methods, ... Fage 19

Sereen Gems-TPA Merger Rumor Cues
Distributor Consolidation Trend . . .

A rumor’ that Screen Gems and Television
Programs of America were merging, tho un-
stibstantiated by the end of the week, served
to point up the current prospect for further
eonsolidations in the TV film disttibution field
in the near future, Merger conversations have
recently been rampant among company presi-
dapibe: o 5 ndy i s e kg aaE RENOAY
Teamsters Pickel Bingling Show;

Little Effect Seen at Outset . . &

The Teamstersw Union began picketing the
Ringling-Barnum circus as the show opened
its four-day stand at the Cow Palace, San
Francisco, {-"ritl.u, (2), But at the outset there
seemed to be little effect. The altemoon show
was given for about 3,000 people, and only a
few emplovees were reported relusing o cross

the picket ling. «oovevssiccneessns . Page 70

Minnesota State Fair Likely to

Break All Attendunce Records . . .

The Minnesota State Fair at Sl Paul this
week gave every indigation it would break all
past attendance records, and ijl.l'i?ijili} hit the
1,000,000 mark for the first time in its long
BBLOTY. ®eeisrnsssanns o p O 42 JFage 52

Bill Randle to Syndicate Packaged

Disk Jockey Show; Picks Spinners . . .

A packaged deejuy show will be syndicated lo
local radio stations across the country, starting
January 1, by one of the industry’s leading
jockeys, Bill Randle, of WERE, Cleveland, and
WCEBS, New Yorkl® tveionenngoensinge 18

200-Selection Juke Box Model

Introduced by Seeburg Corporation . , .

The ]. P. Secburg Corporation, major juke box
manulgeturer, has introduced two new juke
box models. one of which will play 200 selee-
tions. The move marks the first major change
in the number of tunes oflered to the publie
on automatic phonographs in nearly eight
VRArE: . iscdaiaress R cwevs o Pape 8O
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Bevy of Newcomers

Test TV Stardom’s
Wings; Vets, Also

Fall Viewers to See Flock of New
Stars Take Off; Where to Land?

stur in “Brave Eagle.,™ Richard
Simmons, who comes from thestn-
cal pix, is Sgt. Preston of “Sgl.
Preston of the Yukon,”

“My Friend, Flicka® has a 10-
year-old Canadian youngster, John-
ny Washbrook, who was signed by
30th Century-Fox after an appear-
ance on the "U. S. Steel Hour”
this spring. The series also spol-
lights two vets, Gene Evans and
Anita Louise,

Brian Keith gets his big chance
in “The Crusader,” altho he's been
a motion picture actor for many
vears.  An English actor, Richard
Greene, appears in the rwle of
“Robin Hood.” “Joe and Muibel”
features Larry Blyden and Anita
Talbot, who made a hit on several
of the spectaculars.

In a somewhal specialized cale-
pory Is Vanessa Brown, wel! known
around Hollywood and New York,
where she plaved the lead in “The
Seven-Year Itch,” but still not a
star as far as the national andience
is concemed.  She's replacing Joan
Caulfield in the top role of "My
Favorite Husbaml.” Tn a like po-
sition is Janis Paige, star of “The
Pajoma Cume,” who gets her own
show, “It's Abways Jan,”

Phil Silvers, whose career hos

« | hoomed ountside motion pictures,

sets his chance to go to the top in
hlE fitm medium with  "Youll
Never Cet Rich.”

Wamer Brothers, in fts "Pre-
sents” series for ABC-TV, will pre-
sent a batch of new faces. Jack
Kelly, whao's receiving plavdits for
“The Night Holds Terror,” jist
relpased, stars in “King’s Row,”
with Nan Leslie playimg opposile
him. ;

A newcomer from Nevaila,
where he was a deputy sheriff,
Clint Walker has been harided the
lead in ‘Cheverme,” His sidekick
is L. Q. Jones, who made his debut

lin “Battle Crv.”

Charles McGraw takes the star-
ring role in “Casablunca,” originally
ereated by Humphrey  Bogat,
Wamner Brothers is also hoping that

{Continued on page 13)

TV Uprs A;:tor
Value to B. O.

HOLLYWOQOD, Sept. 3.=Mow
tion picture n{:tﬂﬁ-w‘hn may of
may not be in the star category—
whose careers have reached pla-
tesus are becoming more and more
mclined to seck lead roles in TV
series as the proven way to hypo
their box office value,

Just how much a boost the actor
is given depends a good deal on
the success of the program itself,
with the prices of Preston Foster
(Waterfront), Gale Storm (My
Little Margie), Richard Boone
(Medic), Reed Hadley (Public De-
fender), Danny Thomas (Make
Room for Daddy), Mark Stevens
(District Attorney), Robert Young
(Father Knows Best), Eve Arden
(Our Miss Brooks) all having risen

1 tremendously.
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§elling TV Specs Like Mad,
CBS May Do More in 1956-'57

NEW YORK, Sept. 3.—Tho the
1955-56 TV season does not gel
into full swing for another week or
g0, CBS-TV's newly adopted policy
of programming spectaculars can
be termed a success, at least from
the sales point of view.

At least two-thirds of the web's
spectaculars, which includes the 10
Saturday night “Jubilee” series, as
well as approximately 12 mid-week
specials, are now sold, tho the buy-
ers of several of them are still being
kept under wraps. In addition to
the automotive buys by Ford of the
Saturday night series, and this
week's purchase by Pontiac of two
“See [t Now" super’documentaries,
the web is understood to have lined
up bankrollers for two midweek
Victor <Borge specials, also for a
Jackie Gleason special which is
gtill in the planning stage.

The network’s plans for spee-

Ed Friendly
Exits Barry,
Enright Firm

NEW YORK, Sept. 3. — Ed
Friendly this week moved out of
the package firm of Barry, Enright
& l'n'enr.lL%', selling his stock in the
company, because of differences in
policies between himself and the
two other principals.

The package house, which pro-
duces “Life Begins at 80, “Juvenile
Jury,” and “Winky Dink and You,”
will now be called Barry & Enright
Productions, the name it went un-
der before Friendly joined. Friendly
will retain a Ffinancial interest in
“Winky Dink and You” and two
new series currently in pilot form,
“The Cillmen"” and “Conflict.”

Guild Films
Probes for

New Fields

NEW YORK, Sept. 3. — Guild
Films has established an Advisory
Committee on New Business and
Corporate Expansion to investigate
areas in which the firm can branch
out.

It’s understood one area the firm
is eomsidering moving into is the
production of industrial films. It
recently established a department
to produce TV commercials.

The new committee will have as
its chairman Joseph M, McDaniel
Jr., secretury of the Ford Founda-
tion, and Formerly dean of North-
western  University’s  School  of
Commerce. Other members include
David Van Alstyne, an officer of
the stock brokerage Firm that un-
dac- - 1o Cuild's stock issue: Reob
Kaufman, Guild’s president, and
Aaron Katz, Cuilds treasurer,

tacular programming, as currently
mapped, call for a tolal of approx-
imately 12 of the giant shows pro-
grammed on midweel evenings at
irregolar intervals either for G0
minutes or 90 minutes of air time.
Six of these shows will be the “See
It Now” specials, two of them will
star Borge, and one will star
Cleason. The others will include
two Orson Welles films being shot
in England, and a Suam and Bella
Spewack creation set to Tehaikov-
sky's “"Nutcracker Suite.” Plans for
these and other productions are
still in a state of flux, and changes
in the line-up will probably take
place.

KCCC-TV Merges
With KTVU-TV

SACRAMENTO, Sept. 3.—
KCCC-TV here is merging with |
KTVU-TY, Stockton. Culif., and]|
the two stations will be linked to|
carry the same programs. The Cen-
tral Vallevs market area which the
combined operation will cover is |
said to be one of the Lirgest in the |
West, Both are UHF stations.

KCCC-TV cluims over 92 per

However, the extent to which
the network is embracing its new
spectacular  concept of program-
ming is mdicaled by the fact that
it is anxious to include in all new
sponsor contracts a clause givin
it the r‘:;i,rlut to pre-empt the peri
twice during the course of the
vear. The 12 or so midweek spe-
cials that are on the agenda for
this coming season will be aired in
time periods that the web is al-
ready  able to pre-empt on  this
twice-yvearly basis,

These periods are: Monday—10.
11 p.m.; Tuesday—all time slots
except 10-10:30 p.m.; Wednesday
— 89-10 p.m.; Thursday — all time
slots except 8:30-9:30 p.m.

As time passes, the web will
gradually be enabled to pre-empt
more and more of the time periods,
and consequently will find it pos-
sihle to program mare specials than
it plans to do this coming season.

The success that it has had to
date in selling the specs, despite
the Fact that few of them have
definite time slots or format, has
whetted the network’s appetite for
the 1956-57 season, when it will
be in position to go all-out in com-
batting NBCs lead on what now
has become a highly important

cent conversion here,

area of TV programming.

11TH-HOUR ACTIVITY

Some Web

Unsure at

NEW YORK. Sept. 3. — The!
peace and quiet that ardinarily de-
scends upon  the nebwork sales
scene at this time of vear is still
nowhere in evidence, Tho the new
programming season is all but
under way, there still is heavy traf-

Deals Still
Gong Time

time, The only nighttime period
still available for sale as of this
writing is Woednesday, 10:30-11.
Additionally, it still has a piece of
the Perry Como stanza available
for bankrolling,

Close behind is CBS, whose

fie of bankrollers seeking time and
ﬁngmms, and network sales execs

ating their wav to advertisers’
doors,

Phileo. which dropped its Sun-
day night “Pluyvhonse” on NBC-TV
three weeks ago, is still deep in
talks with network sales brass in an
effort to come up with suitable
representation on the networks this |
coming season. AT.&T., similarly, |
is still on the prow] for a good time

riod in which to put the “Passing

arade” film stunza il recently ac-
guired, Toni and Brown & Wil
liamson, who last week struck out
on NBCs Sunday, 10:30-11 p.m.
period because of poor station clear-
ance, are also understood ready,
willing and able to spend money
on network TV at present, tho
they reportediv have washed their
hands of the Louella Parsons Ffilm
show,

Among the other bankrollers
that are reported still seeking net-
work berths are Ralston-Purina,
which  Dbeamed out of NBCS
Wednesday, 10:30-11 p.m. period
last week; Pepsodent, Oldsmobile,
Swift and N-.:.Lis.‘tn.

Among the Wehs

On the network side. NBC is the
closest to achieving the cherished
goal of a complete sell-out of prime

‘Cosmetics Pretty Up NBC-TV:

Coffee, Toy Trains Also Buy

NEW YORK, Sept. 3.-NBC-TV
found itsell exceedingly beauty-
conscious  this week, with three
rival cosmetics firms picking up
three nice chunks of time.

Huzel Bishop bought the Sun-
day, 10:30-11 p.m. period, where
it will program “Arthur Murray
Parly Time,” a stanza that’s been
airing Tuesday nights on the web
this summer for other sponsors,
Helene Curtis gobbled up one-third
of the Sid Caesar show, which was
vacated two weeks ago by Speidel,
And Charles Antell firmed up a
deal with the web to bring an Emn

Westmore davtime stanza in at
10:30-11 a.m. across the board,
Antell will sponsor the show Mon-
days, Wednesdavs and  Fridays,
while the web will sustain it or
perhaps sell it to a non-competing
sponsor for the other two davs,

Among the other deals made by
the web this week was the sale of
ol participations  in “Today.”
“Home” and “Tonight” to Maxwell
House Coffee, all for the month of
September, and a sule to Lionel
Toys of seven Paul Winchell-Jerry

Wednesday  and Fridav 7:30-8
p-m. periods have taken on the
appearance of problem children,
Half of “Wanted” is also still of-
ficially available, tho wneonfirmed
reports have it that it's all but sold,

ABC, whose line-up has never
before had so many sponsors as
are currentiy on it, s nevertheless
the network that still has the most
prime time periods left—six, to be
exact: Monday, 9-9:30 and 10-
10:30 pom.;  Tuesdav, 10-10:30
p.mi;  Thursday, 10-10:30 p.n.;
Saturdays, 7:30-8 p.n. and 10:30-
11 p.m.

Additionally, ABC still has half
of “Topper,” and one-fourth of
both “Stop the Music” and “Ouzie
and Harriet™ to sell, as well as its
entire schedule of participation
spots on “Famous Film Festival ”
the Sunday night feature film
stanza,

STUDIOS SHOOT
SIZZLERS AT 110

HOLLYWOOD, Sept. 3.—
With the mercury sizzlin
around 110 Thursduy {1) nng
Friday (2), recording the
wiarmest davs in Los Angeles
historv, TV film production
continued without interruption
as directors lensed their hot-
test shots.

Cooling svstems managed to
keep most stages around the
100 dearee mark despite the
hot lights, The only place
where production was ealled
off was on one stage at Mo-
tion Picture Center when the
air-conditioning failed and the
temperature  climbed  above
120 degrees,

COALS TO—

Now Admen,
Too, May
Win Loot

NEW YORK, Sept., 3.-ABC-TV
is launching a  contest among
agency media and research person-
nel, in which prizes of 51,000,
3500 and 3250 will be given to
those who come closest to estimat-
ing the actual Nielsen ratings that
its “Famous Film Festival” will get.

ABC’s purpose in running the
contest, dm brainchild of Chick
Abry, ABC-TV's sales director, is
to get the ageney people to give |
close study to the rating potential
the feature film show has. Onee
they do so, the web feels, they 1l
be  convineed  that  the feature
stanza would be a good buy for
the advertisers they represent,

Tho there's heen considerable
interest in the show, no sales hove
vet been made. Advertisers appar-
ently are waiting until the stanza
hits the air. and rating reports on
it starl coming in,

ABCs “Fumous TFilm Festival”
rating contest is open only to
agency personinel who are invited
to enter.

Dukoff Doing

‘African Beat’

HOLLYWOOD, Sept. 3.~Tele-
vision film series titled “African
Drum Beat” is being produced in
South Africa and Great Britain by
Edward Dukoff in  conjunction !
with the Schlesinger organization. |

First three pictures of the adven-
ture series. starring Kevin MeCar-
thy, have been completed, and Du-
koff wil lscrcen them in London
later this month. In the meantime,
he is dissovling his business associ-
ation with Dann:  Kave, whose
manager he has been for the past
16 years.

T

Nabisco Continues With King:
McCann Orders 20 More

NEW YORK, Sept. 3. — The

McCann-Erickson ad apency has
named McGowan Productions to
film another 20 episodes of “Sky
King” for Nabisco. It is expected
to continue to spot book the show
in upward of 25 markets, tho no
comment was forthcoming from the
agency this week,
_ Nabisco  began  spot  booking
Skv King” early this vear in a test
campaign, It used the same 19
episodes  that Jack Chertok had
produced mn 1951 for Derby Foods,
When Derby quit MeCann-Erick-
(son, the ageney retained the rights
to the show.

During the test run, it was a
gquestion whether MeCann would
seek a new show or order more of
the same after the new ad ap-
| proach had been proven.

When the ageney decided upen
the Litter course early this summer,

Mahoney weekend stunzas for a
special pre-Christmas campaign,

the bLidding among producers be-
cime spirited,

Clark Paylow will produce the
20 segments for McGowan  at
the Kling .Studios in Hollywood.
Shooting begins September 12,
Kirbv Grant and Gloria Winters
star in the show.

KFXJ Plans New

Satellite Installation

CRAND  JUNCTION, Colo.,
Sept. 3.—Rex Howell, president of
KFX]J here, is planning installation
of satellite TV transmitters on high
g{-nks thruout Western Colorado to

ring TV to the remote hill-
bounded areus of the Rocky Maun-
tain region. Howell plans on utiliz-
ing his station to transmit TV to
Montrose  and  Durango, Cole,,
200 mules away, Both areas are
sitwated in the uranium country of
the West and experiencing tre-

mendous growth,

Character fo
Handle "Hood"
Merchandise

NEW YORK, Sept. 3. — “Robin
Hood,” which debuts on CBS-TV,
Monday, September 26, 7:30-8
pm.,, will be merchandised by
Character Merchandising, Ine., a
Philadelphia-based outfit headed
by Stanley Berger. He obtuined
the rights from Official Films. Hae
is understood to have issued elght
licenses already.

His only restriction is on pre-
miums and paper merchandising
that the sponsors, Wildroot and
Johnson & Johnson, may want to
use themselves. The sponsors are
understond to have allocated a
tremendous budget to promote the
SF'I.I'.“‘V.

Character  Merchandising  has
been licensing the “Hansel and
Cretel” puppet movie on rights oh-
tained from Michael Myerberg Pro-
ductions. It has never previously
handled a TV show,

Berger is working closely with
Officiul's promation direction, John
Newman., This move is under-
stood to portend further merchan-
dising ventures by Officiul, The
dis-.triiumr will soon start to syndi-
ate “The  Searlet  Pimpernel,”
which will probably be the next

roperty  for which it will issue
icenses,

Bowman Biscuits

Sponsor ‘Hudson’

HOLLYWOOD, Sept. 3.—Bow-
min Biscuit Company will sponsor
“Dr. Hudson's Secret Journal” in
16 murkets in Texas, Colorado,
Wyoming and New AMexico, be-
ginning September 19,

[t had previously heen reported
that National Biscuit Company
would sponsor the show in the
SAMEe Ared.
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osne year, 36.50, and Vend the monthiy
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New TV Spot Campaigns—
Who Bought Them Where

A guide for TV slations and adverlisers on
new confracts sel from Augusl 14 thru 20,

The foliowing data is tabulaied irom o weekly survey ol all

U 5 1V ziulions made by The

Billbowrd. 11 shows the new

national spol commerciul campuaigns set on those stations during
the survey week, repardless of the starung air dute of those

Cimpaigns.

NATIONAL SUMMARY

(Campaigns placed in more (han one region)

Product and Advertiser

All Laumedry Detergent, Monsanto
Clhemival

Allianee Antenna Botor, Alliunce
Mg,

Anahist, Analist Co,

Bub-0, B. T. Babhitt

(: 12 R Botor,” Radiart Corp.

Coty  Perluane, Face Powder &
Lipstick, Coty, Ine.

Deodorant, Pharmaeraft

I vanshine Ol Clow Shoe Dolish,
Burton Mg,

Flitcher's Custoria, Cenlanr-
Cauldwell

Florida Vilencid Ornimpes, Florida
Citens Commission

Ford Cars & Trocks, Ford Muolor

Four Way Cuold Tublels, Crove
Laboratorics

PFroduct ond Adveriiser
Griffin Shoe Polish, Griffin Mg,
Luclen's Menthol Cough Drops,
Luclen's, Ine,

BMatorola  Budio & 'l'l_'li."-."lri-il'l-:':,
Motorols, Tne,

Peak Anti-Frecee, Conmunereial
Solvents

Past Sugar Crisp, General  Foods

Post Toastics Coreal, General
Foods

Purina Cl W, Rilston Purina

Buleigh Cigareltes, Brown &
Willinmson

Salud Aliser, Gt Co.

Sceott’s Fmunlsion Medieal, Harold
I, Ritchie

"l,.’ﬂl'.lnnlh Sulve, Nose & Throat
1 Irops, Viek Chennical

Woliitiian Choeoliles, Whilinas &
aon

REGIONAL SUMMARIES

Eastern

Chesienl

Analiist, Analist Co.

Bab-0, T. Babbiit

Benrus  Walches,
Lo,

¢ 12 R Rotor. Racliart Corp.

Camel Cigarettes, R, ). Bevnolds

Cova-Cola, Coea-Cola Co.

Colty  Perfumes, Face Powder &
],ip:«;lil.-l-:. Coly, Tae.

Fifth Avenne Candy Bar, Luden's,
| FITE

Flisriha Valeneii nruu,'_.;-.'*:, Florida
Caitrus Connnission

Ford Curs & Trocks, Ford Maotors

Four Way Cold Tablets, Grove
Laboratorices

lystant Lusianne Colfee & Toa,
Reilv & Cu.

All Tawmdry Detergenl, Monsanto

Beiris  Waleh

Ivory Snow, Procler & Camble

Jolnson Clo-Coat Polishing Wax,
Jalnson & Son

Luden's Menthol Congh
Lasdden's, Ine.

Motorela Rudio & Television,
Maotorala, Ine,

Old Spice Mew's Shoving Lobtion,
Shulton

Post Sugar Crisp, General Foods

Purinn Chow, Rulston Parina

Salud Mhiser, Grunt Co,

Sealy AMattress. Sealv, Ine.

Stu-Nu Dry Claning Process,
Stu-MNu Corp.

Toys, Toy Guidiimee ol

Vaporoly Salve, Nose & Throat
Diops, Viek Chemieal

Whitian Chocolates, Whitmon &
Son

Dyops,

Southern

Alliance Antenna Rotor, Alliance
Miar,

B Color Headaches & Neoralgia,
B. C. Remedy

Dyvanshine il Glow Shoe Polish,
Barton Mg,

FFletcher s Castoria, Centaur-
Caldwell

Criffin Sphoe Polish, Griffin Mg,

Motorola Radio & Television,
Motorola, Inc.

Purina Chow, Balston Purina
Red Band Flour, General Mills

Seott’s Emulsion Medical, 1arold
F. Ritchie
Super Lanolin, Charles Antell

Vaporub  Salve, Nose & Throat
Drops, Vick Chemical

Virginia Dare-Extracts, Virginia
Dare Extract

Midwestern

Al Loy Detergent, Monsauto
Clhemical

Mt-iu}wu Antenna Botor, Alliance
Miwm,

Anavin, Whitehall

Ariihist, Anahist Co.

Hal-0, B. T. Babhitt

(2 12 R Botor, Radiart Com.

Carnation Instant Milk, Carnation
Co.

Covn Wheats, Flour, Little Crow
MMilling

Coty, Verfume, Face Powder &
Lipstick, Cotv, Inc. :

-5 Odl, D-X Sunray 0Ol
Drewry's Ale & Beer, Drewry's,
Lid.
Drennedary
Bros.

Durkee Famous Foods, Durkee
Ldiv,

Flieteher's Castoria, Centaur-
Caldwell

Ford Cars & Trucks, Ford Motor

FFour Way Cold Tublets, Grove
Laboratorics

C B Portable TV Scts, General
Eleotric

Criffin S8hoe Polish, Griffin Mfg.

Lekman Saltines & Honey
Crruliom, Hekman Bisenit

Talian Swiss Wine, Italian Swiss
Culony

Food Prodocts, 111

Luden's  Menthol
Luden's, Ine,
Manor Houwse Coffee, MeLaughlin

Motorola Radio & Television,
Motorolu, Inc.

Monnds Canedy Bar, Peter Panl

vestle Instant Coffee, Nestle Co,

No Bogs M Lady Shell Paper,
Paper Produets

Fainls & Varnish, Cook Paint &
Vurnish Ca.

Post Sugar Crisp, General Foods

Post Toasties Cereal, General
Foaods

Raleigh Cigareltes, Brown &
Williamson

Salad Mixer, Grant Co,

Sukrete Dry Mix Cement, arry
T, Camphell Sons

5:]21 Lee Cukes, Kilchens of Sara
{0

Sea Pak Frozen Fish, Sea Pak
Corp.

Scolt’s Emnlsion Medical, Tarold
T. Ritchie

Speed Queen Washiers, Speed
Queen Corp,

Tﬂai Tip Home Permanent, Toni
a.

Vaporub Salve, Nose & Throut
Draps, Vick Chemicoul

Congh  Drops,

Lun-0-5heen  Cleaner, Lan-0- Whitman Chocoli tes, Whitimun &
Sheen, Tue. Son
Southwestern

Anahist, Anonhist Co,

Burleson Honey, T. W. Burleson
& hon

Coors Beer, Adolph Coors Co.

Dieodorant, Pharmaeralt

Dyiishine Ofl-Glow Shoe Polish,
Bartom Mg,

Ford Cars & Trucks, Ford Motors

Four Way Cold Tablets, CGrove
Lithoratorics

Peak Aniti-Freeze, Commerciul
Solvents

POSTPONED

FCC Delays

Rule on VHF
Tall Towers

ing to a rain of protests from such
diverse sources as the Ultra-High-
Frequency Industry Commi* ee, the
| Defense Department, and the Air
Transport Association, the Federal
Communications Commission  has
postponed the effective date of a
new rule to permit higher towers
coupled with maximum power for
Fast Coast VHF Television sta-
tions. Aftermath: Brickbats for all
those protesting were filed  this
week at FCC by WBEN, Inc., Buf-
Faliy, the original petitioner for the
tall-towers rulings.

UHF
Committee filed the bitterest com-

ing which would allow  Eastern
zone VHF's to raise towers 250
feet higher than the current 1,000
permitted  with maximum  power.
(The rule was scheduled to tike
elfect Augnst 31, bul is now post-
poned  to  October 1.) Station
WNHC, Elm City Broadeasting
Corporation, New Haven, protested
that the mle would permit New
York stations 1o swap part of ils
al service.
Iﬂ{Furtlwr lambasting the FCC'
delay in forming a nativnwide de-
intermixture policy, the committee

tenna rule was voted by “omly
three out of the seven commis-
sioners,”  (Commissioners  Docerfer
and Lee, and Chairman McCon-
naughey voted, with new Com-
' missioner  Mack  abstaining, and
Bartley disseuting.)

The original proponent of the
ruling (which asked for a 2.000-
foot tower height at maxiimmum
power), WBEN, took on all comers
this week for upsetting a blanket
ruling beeause of their “individual”
elaims. Asserting that public inter-
est would be served better by the
new tuling, WBEN invited every-
one from the assistant secretary of
defense, T. P. Pike, to the lone
Connecticut VHFer, to let the ral-

WASHINSTON, Sept. 3.—Bow- |

Industry  Co-Ordinating |

ments against the “incredible” rul- |

terms it “incredible” that the an- |

ing go thru and let the FCC decide

Bankrollers

Jumbo Documentaries

NEW YORK, Scpt. 3.~Increas-
ing interest on the part of sponsors
documentaries
that bath CBS-TV and NBCG-TV
plan to produce this season was
three
Pontiae signed for
three NBC-TV “Project 207 shows
and two of the CBS-TV "See It
Now"” specials, And General Mo-
purchase of

in the mammoth

highlighted  this weck by

major  buys,

tors  expanded ils 1
NBCs “Wide, Wide World.

General Motors” large-scale buy-
Ling of the super-documentaries re-
[Mects o growing feeling on the part

li.li;.', advertisers that these

uf the

stangas offer both' the

interested in national  and

Fairs as it 15 now,

audience
druwing  power and the prestige
factors thev're looking for. Never
hefore, it's felt, has the American
public in peacetime been as keenly
imter-
nationa] diplomatic and secial af-
Both CBS and

NBC, recognizing this, are pro-

Gobble

gramming the documentaries on
a scale unmatched in previous
SEAS0NS.

There are indications that Pon-
tine may purchase still mare of the
mammaolh documentaries from one
or both of the networks. NBC
plans to produce six “Project 207
stanzas, and CBS Hpures on the
sume number of the “See It Now”
specials.  Both shows would be
programmed by the respective net-
works at irregular intervals on va-
rious nights of ythe week.

Ceneral Motors” expansion of its
“Wide, Wide World”™ buy came in
the form of the purchase ol an
additional quarter-hour of the 90-
minute show on behalf of its power
steering division, The Firm pre-
viously Jad bought two-thirds of
the show.

Hs Litest purchase leaves NBC
with ouly a guarler-hour peried
remaining to be sold.  General
'otors reportedly may gohble that

Tyrone Power

‘Replaces Flynn
In Legion Tales

HOLLYWOOD, Sept. 3.-CBS
Filin Division has begun negoli-
ations with Tyrone Power to re-
| place Erroll Flvon s star of its
FTales  of
series (previously titled “Narch or
Die.”) 1t's believed the talks will
culminate in the signing of Power.

Flyin bowed out of the program
Lafter the filming of the pilot in

the Forecign

Spain carlier this vear.

MCA-TV Shifts 2
Into Syndication

NEW YORK, Sept. 3.—MCA-TV
has moved two of its top [ilm sales-
men on ity national level into its
syndication operation. Carroll Bag-
lew and Kirk Torney will waork on
syndication sules out of New York,

Legion”

piece up as well, “World” will be
aired every fourth Sunday alter-
nonn.

Philco, meanwhile, is  wnder-
stood to be imterested in buving
some or all of the remaining “See
It Now™ specials. The tirm is un-
able to commit itself vet because
its budgetary set-up for TV adver-
tising doesn’t permit it to make
long-term commitments quickly.

AMERICA’S
0" TV
MARKETR

individual cases on their merits,

At the same Hme, Johin Dalton was
'moved from New York to Phila-
delphia.

No explanation was given for the

Frank Smith Veep
Of Cinema-Yue

NEW YORK, Sept. 3. — As
expected, Frank Smith was  this
week named  vice-president and
yales manager of the newly re-
avtivated Cinema-Vue, But there

will happen to the product con-
trolled by Cinepix, which he heads.

iv vet no determination as to what |

moves, but it is understood there
MCA-TV
this week, and these new ﬂﬁﬁigll-
ments mav be intended to close
| the gaps.

weoere four dismissals at

Joe Smith, president of Cinema-
Ve, is now touring the country to
line up salesmen for the 12 regional |

offices he plans,

iy 2
e WEETLAES g

Albers Cereal & Feed, Albers
Milling

Bayer Aspirin, Baver Co.

Coentenninl Pancake & Wallle
Flour, Centennial Flouring Mills

Dendorant, Pharmacrakt

I'isher Blend, Fisher Flouring
Mills

Fletcher's Castoria, Centanr-
Caldwell Div. Sterding Drug

Florida Valencia Oranges, Florida
Citrus Commission

Ford Cars & Trucks, Ford Motor

In-5ink Erator, Garbage Disposer,
In-Sink Erator Mig.

Ivalon Miracle Sponge, Ivano, Ine,

Leslie Salt, Leslie Co.

Maxwell House Colfee, Ceneral
Foods

New TV Spot (ampaigns—

Rocky Mountain & West Coast

Mirro-Sulic Pressure Pan,
Alvmimmn Goods Mia,

Votoraln Badio & Television,
Netorala, Ine.

Maper-Mate Pens, Paper-Mate Co.

ek Anti-Freese, Commercial
Solvents

Poetri Wines, Petri Wine Co.,

Post Sugar Crisp, General Foods

Post Toastics Cereal, General
Fouoils

Rileigh Cigarcttes, Brown &
Williamson

Suow Crop, Frozen Foods, Snow

Crop Div. of Minute Maid Corp,

Wonder Bread, Continental
Baking

| 316,000
WATTS

WGAL-TV

LANCASTER, PENNA.
NBC and CBS

The WGAL-TV multi-city mar-
ket area is comprised of

single copy rates).

o T — — — T T T T — T — — —— — —— — — — — T —
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Enter my subscription te The Billboard for a full year
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Newspapers Vs. Syndicated Vid Films

The lollowing compares the ese of top clrculation newspapers in five markets selected at random against
the use of the average hall-hour syndication programs oo stations in Cluss A time. The survey was made as

of December, 1954, by the MBC

Film division [or iis accoun} execulives

Puaper Full Poge Ad
Clirculation Headers Moticers” Cosl
i s, W ['-lu-l.-"::
ilﬂrl:ll :';:f::: I'Llnenanmtmlﬂl:ml E::Eri
SAN FRANCISCO
EXIMINET .ceasssasssnssss 224,128 aG0. 320 184,906 $1,792.00 $9.69
KRON-TV .ccevvnssasanns 174,452 433,575 287,113 o67.37 1.93
DENVER
FﬂSt BEEEFEEEEESEE R R 23{]‘1363 59“.'!:.”5 1'}:1,“'.-'-"_ I;}HE,B‘“ TJIE
KLZ-TV vvvensssnssnnnses 21,000 123,622 75,253 194.71 2.49
ATLANTA )
Constitution Journal ....... 430,171 1,075,428 354.891 2,408.00 6.79
WSB-TV ceuuvsncssnsssss 140,311 364,509 230,924 204.19 1.27
DAYTON .
News Journal Herald..... .. 209,775 574,438 189,565 1,429.12 7.54
l'1‘Ijr.]..|'ql"l'll 'D ------------- e T?. ].Tﬂ ].H-'__].. 2“‘3 1 lT,EH‘T Eﬂﬂ.gg 21 4?
PROVIDENCE
Bulletin Journal ...ee0aeae. 192210 450,525 158,573 1,144.32 7.22
WIJAR-TV ...... ceesssens 208,158 593.211 70,203 307.47 52

On Cost-Per-Thousand Basis TV
Outstrip Newsprint

Commercials

NEW YORK, Sept. 3. — The
NBC Film division has ventured
into the thomy realm of media
cost-per-thousand  comparison  in
an endeavor to get some advertiser
money out of newspapers and into
syndicated TV film,

The distributor two months ago
handed its salesmen a five-market
study comparing the cost of a full
page ad against the cost of a com-
mercial minute on a typical hall-
hour show. (See chart on this
page.) The newspaper cost-per-
thousand was three to nine times
more than that of TV,

Jason Lane, NBC Film's re-
search chief, followed this up a
month ago with a memo stating,
“No matter what size ad is com-
pared to it, the syndicated program
commercial delivers a better cost
per thousand.”

This study comes on the heels of
a survey done by Daniel Starch
and stalf for NBC Film showing
that on the average 63.3 per cent
of a program’s viewers can recall
having seen the commercials. The
Lane study applies this factor to a
projection of the average syndi-

August 27, 1955 THE BILLBOARD

cated program rating to get an
estimate of the number of persons
that see the avernge commerciul,

Starch Studies

The Lane study pets its esti-
mates of the penetration of news.
paper ads also from Starch studies,
The Starch compilation indicates
that 33 per cent of a ne“-xrnper’s
readers notice a [ull-page ad.

A top agency media man here
who saw the Lane study told The
Billboard he did not expect re-
search of this kind would convince
many advertisers to take money
out of newspapers to put into TV,
He said that, by and large, adver-
tisers who use the two media, use it
in different wayvs for different pur-
poses, and cost per thousand was
usually not the deciding [uctor.

What this study does accom-
plish, he said, is to show adver-
tisers that TV, on the pav-off, is
not so expensive as they might
have thought when they saw the
bill. “We agencies know that the
broad use of newspapers nationally
is expensive as hell,” he said.

He added that tho the Lane

study econtained every safeguard
possible, the Starch averages on ad
noticing are quite  hazardous,
“There isn't a lot of Starch data on
newspaper ads,” he said. “Other
studies we have seen show a wide
range of estimates on how many
readers notice an ad.”

San Fran Paper

Using the same yardstick, Lane
also Hgured the cost per thousand
for an ad of 450 lines in The San
Francisco Examiner. It came to
%5.84 which was still almost three
times the cost of the TV com-
mercial.

Lane noted that on smaller ads
the Starch factor falls off sharply.
On the average ad of 300 to 600
lines, Starch estimates 11 per cent
of the readers notice it. Lane took
the median size in this range, 450
lines, which the Examiner sells for
%360, and estimated it draws
61,635 noticers.

Lane got the TV commercial
eosty listed in the chart by adding
half-hour rate and typical syndi-
catecd film cost and dividing by
three (the number of commercials
in a half-hour show).

MUSIC-RADIO

RIDDLE LEADS PACK
Arranger Is Unsung Hero

By JUNE BUNDY

New York, August 20—Capitol’s NELSON RIDDLE scored more records
in the top 10 best selling categories this year than any other arranger,
according to a survey of arranger credits on records that have appeared
in the top 10 slots of The Billboard’s pop best selling retail record charts

since January 1.

Five out of 52 records in the top 10 this year were arranged by
RIDDLE.

NELSON RIDDLE

Scoring and Conducting

THE BETTY HUTTON SHOW

NBC-TV Network—8-9 P.M. Tuesday, 1955-'56 Season

WwWwWw americanradiohistorv com

LONGINES SEEKS CLEAR CBS
TIME FOR SPECIALS ., . .

clear four Saturday 11
to air a combination

wel's ability to clear stations.

COWAN CGIVEN CBS JOB OF
MORN SHOW' REVANMP . ..

Bobh Keeshan, will air 8-9 a.m.

LEVERS BUY OF MOORE
LEAVES 2 QUARTERS . . .

Longines-Wittnauer this week was negotiatin

News in Brief

with CBS-TV to

.m.-midnight time slots. The bankroller wants
ﬂve-film stanza, “Conquest — Man's Fight for
Progress” directly after each Ford monthly "Jubilee” show aired between
September 24 and Christmas. Consummation of the deal hinges on the

Lou Cowan, who recently moved info CBS-TV, has heen
assigned the task of revamping the network’s “Moming Show.”
CBS' first move has been to cut down the “Moming Show” te
one hour. A new kiddie series, "Captain Kangaroo,” starring

Lever Brothers this week bought a gquarter hour of CBS-TV's
Carrv Moore show, leaving the web with only two quarter hours per
week of the stanza availuble for sale.

JET SPEED

Motorcycle
Tune Gets
Video Rush

NEW YORK, Sept.

trated here this week on Vaughn
Monroe's Thursday night (1) NBC-
TV show. The baritone cul some
sides for RCA Victor the night be-
fore the program, and one tune,
“Bluck Denim Trousers,” was re-
gurded as a standout,

Victor's artist and repertoire
out the disk (u cover of Capitol's
Cheers platter) right away, and
talked Monroes TV producer Don
Appell into disearding a produetion
number already sel up, substituting
“Black Denim Trousers.

ton supervised pressings of the disk,
huddled with Appell on a TV ar-
rangement of the tune, and finally
—bleary-eved but blissful-made an
appearance on the program that
night to register a personal plug
for the platter,

Ziv's Spanish
Dubbing 450G

NEW YORK, Sept. 3.-Ziv-TV
expects to spend $45C,000 for
more Spanish dubbing in the com-
ing season. Its new “Highway Pa-
trol” series will be ready for Span-
ish telecasting by January 1. The
second vear of “Mr. District Attor-
Lney” will be in Spanish this year,
as will be another 26 episodes of

*Cisco Kid."”

f WCPO on Mutual

CINCINNATIL Sept. 3.—Station
WCPO here concluded an agree-
ment Wednesday (31) with the
Mutual Broadcasting System to be-
come exclusive Mutual radio out-
let for the Cincinmati area. TV
schedules will not be affected,

The agreement. which becomes
effective September 4, replaces n
contract under which WCPO radio
and WLW radio shared the pro-
gramming on the Mutual Network,
WLAW has resigned its share, el-
fective September 3.

WCPO's disk jockeys will not be
displaced by the changes, but their
broadcasting time will be eut
down,

RESTLESS
PEOPLE

Robert Sarnoff, exec veecpee of
NBC, has accepted the chairman-
ship of the Advertising Federation
of America’s committee for Na-
tional Advertising Week, February
19 to 25, 1956. . . . The Pulse,
research firm, has opened a branch
office in Los Angeles for sales and
service under Edwin Cahn, previ-
ously with Avery-Knodel, stations
reps. The new branch is located
at G399 Wilshire Boulevard,

John Eckstein, ABC-TV adver-

3. — The |

increasing importance of TV plugs |
in the record Field was again illus- |

chief Joe Curlton decided to rush |

During the next 24 hours, Carl- | |

tising exec, has a new addition to
his family, a girl, Allison Carter.
.« . Jim Ferber, former woriter of
“Gang  Busters,” has moved to

KFJZ, Fort Worth, as promotion
mﬂl][lgﬁ"[‘.

Mr. Daniels
was willing to
be bombed

DMIRALS smiled when, in 1921, ha
claimed air power could sink
battleships. Josephus Daniels, the
Navy secretary, said he was “pres
pared to stand bareheaded on the
deck of a battleship and let General
Mitchell take a crack at me with
bombing airplane.”

But in an actual test, the most heav-
ily armored dreadnaught ever built
sank in minutes under the sledge-
hammer blows of the world’s [lieat
l-ton bombs—bombs bailt 10 Billy
Mitchell’s order.

In his early fight [or a strong air
force, Mitchell eventually saw very
dark days. Yet he never lost faith in
the American people, nor they in him,
For they recognized his clear fore-

sight and great Aighting heart a- part
of the real American spirit.

It is this courageous spirit that
makes America strong—se =trong, in
fact, that our country’s Savings Bonds
are regarded as one of the finest,
safest investments in all the world.

Why not take advantage of that
strength? Use United States Savings
Bonds to guard your future. and your
country’s future. Invest in them regu-

larly —and hold onto them.
W * *

It's actually ensy to save money—when
you buy United States Series E Savings
Bonds threugh the automatic Payrell
Savings Plan where you work! You just
sign an application at your pay office;
alter that your saving is done for you.
And the Bonds you receive will pay vou
interesi at the rate of 3% per year, com-
pounded semiannually, for as long as
19 years and 8 months! Sign up today!

as Amervca =LK Savings Ronds
Safe s )

®

The U 3. Oswernmeni dosd mol pay
thils adiertiarment, I dn dona ! ed
this publioghlon in cooperaiions

wiith Phe dderrticing Cowmoll aad

the Wegasing Fublishars of dmerica,
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our sincere thanks

to the television industry

for selecting

MEDIC THEME MUSIC UP AND UNDER—

C.U. FULL SCREEN MAJOR AWARDS AND 12
ADDITIONAL FROGRAM AND TALENT LAURELS IN THE
BILLBOARD'S THIRD ANNUAL TV FILM PROGRAM
AND TALENT AWARDS COMPETITION. FADE OUT—

FLASH BACK TO 1954 MEETING BETWEEN DOW
AND AGENCY PERSONNEL—VOICE OVIR ...

In the summer of 1954, The Dow Chemical Company
and its agency, MacManus, John & Adams, began the
search for a new network television program, The
requirements were clear, but tough to fill: The program
should have mass appeal to help push volume sales of
Saran Wrap and other Dow products. Equally important,
this program must reflect the dignity and characrer of
the Dow organization, Every known source was con-
tacted. Dozens of properties were discussed and screened.,

ZOOM MEDIC TITLE UFP AND HOLD

Then NBC revealed plans for a program to be called
MEDIC, which would tell the story of the medical pro-
fession with dignity and authenticity. Its high moral

urpose was underscored by the facr char it was being
produced in collaboration with the Los .ﬂnéeles County
Medical Association. The agency was interested; Dow
was interested—and finally after much planning, discuss-
ing and negotiating, the pattern was set, station lineups

Public Service
Program

NO. 1

Network
Dramatic Film

approved and contractual arrangements worked out. In
short, the search for a program was ended.

DISSOLVE BACKGROUND—
HOLD MEDIC TITLE OVER STACKED SARAN
WRAP AND OTHER DOW FRODUCTS

Now commetcials had to be prepared which would meet
the same requirements as the program itself. And apgain,
this was no small chore; to remain dignified yet exciting,
hard-hitting yet restrained, The balance was achieved
however—and.how well it worked! MEDIC commercials
have been praised in the press as well as by wholesalers
and retailers of Dow products across the country—

DIMINISHING STACKS
INDICATED WITH STOP MOTION

MEDIC proved to be a highly effective complement
for Dow's already aggressive sales operations, and this
double-barrelled impact stimulated sales all along the line!

DISSOLVE BACKGROUND—
HOLD MEDIC TITLE OVER BACKGROUND
OF PUBLICITY, CRITICS' COMMENTS AND AWARDS

And MEDIC has created more than a demand for
products. It has helped make Dow one of the best-known
and respected names in the country. It has caused more
comment and received more publicity than any new
dramatic program in years, In 1954, MEDIC received

www americanradiohistorv com

TELEVISION ‘5

As MEDIC starts its second
year, let’s look at the script
of its own case bistory to

see bow it all started for

The Dow Chemical Company

the Sylvania Grand Award as “the outstanding program
on television™, an honor that has been given only once
before, In addition, MEDIC was nominated on seven
counts for the famous TV "Emmy" awards and received
one “"Emmy" first! And now the television industry itself
has cited MEDIC for its excellence with 14 awards in
THE BILLBOARD's third annual competition!

MEDIC MUSICAL THEME COMES UP SLOWLY
NEAR END AS BACKGROUND FADES OUT

In every way, MEDIC has been a successful venture, It
has won awards; it has given the television audience an
authentic view of the medical profession; it has gained
new national recognition for its sponsor; and it has sold
the products which it advertised,

A MacManus,
J Ohﬂ & Adams, INC:

ADVERTISING

Bloomfield Hills, Michigan
New York +« Los Angeles « Baltimore
Miami » Toronte

I e s R e S =
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SCREEN GEM-TPA

IMPORT

Distributors’ Talk Predicts
Merger Trend in the Wind

By CENE PLOTNIK

NEW YORK, Sept. 3.—The real
significance of the rumor of a
Screen Gems-Television Programs
ot America merger, which burst
upon the trade this week, was not
that this deal was acl‘ual],}.? on but
that this type of development can
and very ii ely will ocecur in TV
film distribution in the next year
or less.

Six distributor heads queried
this week conceded that the time
was ripe for further mergers. One
company president stated, “Con-
solidations of important film inven-
tories is probable and imminent.
You will see such moves within
the next six or even three months,”

All but one of the distributors
queried predicted that the [irms
merging will not necessarily do so
out of distress, All but two of them
admitted that their own doors were
open to any sound merger proposi-
tiom, .

Milton Gordon, TPA president,
while admitting that he had re
cently had some conversation with
Screen Gems officials, commented
that there was actually nothing
unusual about this. He said in re:
cent months he had had phone

TPA Acquires
‘Secrefary’ as
‘Susie” Rerun

NEW YORK, Sept. 3.—"Private
Secretary” will be put into svndi-
cation by Television Programs of
America. TPA this week com-
pleted a deal with Chertok Pro-
ductions to buy the negatives of
the 104 episodes which have al-
ready run on network, TPA is re-
titling the reruns “Susie.”

The situation comedy starring
Ann Sothern made its debut on
CBS-TV in February, 1952. It has
been running three out of every
four weeks. This coming season it
will run every other week, alter-
nating with Jack Benny,

It was not indicated when TPA
would start selling “Susie.” It has
only just begun to sell “The Count
of Monte Cristo.,” It is TPA's pol-
icy to concentrate on the sale of
only one series at a time, and it
will probably be at least another
m::-ntrl before the “Cristo” sales ef-
fort begins to level oft.

Chertok Productions is headed
by Jack Chertok and Paul Mac-
Namara.

Writer Training
By Lafourette

HOLLYWOOD, Sept. 3.—
Writer-trainer program  has been
instituted by Frank Latourette,
producer of “Medie,” in conjune-
tion with possible expansion of the
production organization. Company
is negotiating for filming of a
feature based on the TV show,
and is prepping two other series,

One \i‘ﬂuﬂ] deal with aviation,
and Latourctte plans to film the
pilot of this as part of “Medic,”
tving the two together by doing a
half hour on aviation medicine.
Other show would be an anthology.

So far the training program has
produced “Medic” seripts from two
writers, both completely new to
the medium,

Feature would be released thru
Allied Artists, altho 20th Century-
Fox is still in the negotiations also.
Latourette, however, is balking at
Fox demands that the pix be pro-
duced in Cinemascope.

calls and visits from heads of three
other major distributors to discuss
some kind of merger.

Tighter Grip

For stations and local and re-
gional sponsors this development
will mean a quicker end to the
buyer’s market in first-run synci-
cated film shows. As it is, the
number of new syndicated shows
due for the next vear is less than
the vear before. A further con-
solidated industry would undoubt-
edly be able to keep a tighter grip
on the number of new shows re-
leased.

Cordon and Ralph <ohn, head
of Screen Gems, told substantially
the same story about what had
oceurred between their two Hrms.

While Edward Small, TPA
board chairman, was here (he left
for the West Coast last week after
a stay of three months), he one
day ran into a Columbia Pictures
topper he knew. They decided to
get together to explore the pos-
sibilities of a merger of their TV
film operations. Two meetings were
held. It quickly became apparent
that any merger would not be [eas-

Dead ‘Magician’
May Pull Miracle

NEW YORK, Sept. 3.—"Man-
drake, the Magician,” the TV film
series that died a-bormnmg in Ber-
muda early this year, may be rein-
carnated.  Talks were held last
week between John Gibbs, who
would produce the property, using
RKO Pathe facilities in Bermuda,
and ABC Film Syndication, which

would  distribute  it. However,
nothing  definite has  vet  been
decided.

ible, the major stumbling block
was said to be tax problems.

Two Talks

The second meeting was held
more thar two weeks ago, At i
wind up, all parties said goodbye
and malie no arrangement to carry
the diseussion any Further,

The deal that was diseussed,
according to reports, would have
involved Small’s selling out his in-
terest in TPA entirely.” He is un-
derstood to own a%pmximatc:l a0
per cent of it. Gordon would have
Eﬂt some of his inital investment

ack, but would have been kept on
salary as administrative head of the
TPA branch. Mickey Sillerman,
TPA exec vice-president, according
to these reports, would have been
kept on in a top sales post,

Speculation persisted this week
that the deal is still being studied
by tax lawyers, but there wasn't a
shred of confirmation o this.

No TPA Deal

Gordon, while admitting that
consolidations are very much in the
wind these days, declared that he
wis confident TPA could maintain
a top position in the industry with-
out making such a step. He added
that he definitely was not courting
any such deal.

The drive toward bigness via
consolidation, according to those
queried, was inevitable from the
very infancy of the TV film busi-
ness. The entry of the Hollywood
majors into TV production was
seen as accelerating the trend by
the consensus of these industry
toppers, But even if this had not
happened, TV film distribution was
bound to go the way of the mo-
tion picture and auto industries,
nmnef). to a level at which™ three
to five firms are dominant.

HOLLYWOOD, Sept. 3. — Ex-
pansion of Interstate Television,
thru acguisition of new properties
ant hiring of new personnel, wil
be mapped out in detail next week
in New York, where the Ffirm's
executives and sales [orce are gath-
ering for a series of conferences.

. One of the properties the firm
is adding to its list is the "Public
Defender” series, consisting of 69
episodes, which Hal Roach Jr. pro-

duced for airing the past bwvo sea-
sons an CBS-TV,

Interstate Expands in-
Properties, Personnel

1| could be “I Married Joan,” which

The company is also negotiating
for still another rerun series, be-
lieved to be a comedy. The stanza

has been available for distribution
since it went off the NBC-TV net-
work last spring, Interstate also is
min!inplz 32 Allied Artists Westerns
to its library,

The firm is hiring four new
salesmmen to handle the increased
roster of properties, which includes
the tremendously successful “Little

Rascals” series.

THE BILLBOARD SCOREBOARD

* Jop 25 Vidfilms Among Men

and Their Pulse Multi-Market Reatings

Thiz weekly featurs of The Rillboard's

TV Film department shows the relative

standings of the rop 25 non-network TY film series on the basis of the number of
viewers of the type covered they atiract per 100 viewing homes. The average multi-
market riting for each series is alsp shown and is based upon the rating scored by

each show in the 22 Besic markets studied
the bulk of U, 5 et circulation,

By The Pulse, which markets accouni for

Each market is weighted in propoftion with its

TV population. On consecutive weeks, these charls show prozram popularity among

men, womend, [eenp-agers, and children,

For pdditional information on sudience siee and coverage please consult The

Pulse, Inc,,

153 Wesl 461h Swreet, Mew York

Men Avg,

Rank Fer 108 Joly
. Ubeder Tille and Disiribuior of Series Homes  Rig.
Fogpang Foreign Intrigue (Official) ......c00vne....89 9.3
2. uonaEllery Cueen [TPA) ciiiivivesacssoasdss B8 8.7
Zia oo Boston Blackie (Ziv) ... covevvvnsuessinss 86 9.5
2 ... domer Sanctum (NBC) ..o ienrvnnnnss.. 86 4.6
3.....Mr. and Mrs, North (ATPS) .......... P I 5.6
G.....Colonel March of Scotland Yard (Otficial). . . .83 4.6
B oo cWVatertront (MEAY ovivaniniiaaia deeasB3d 118
8.....The Whistler (CBS) .....cvvvuivenrnne....81 102
-, e City Detective (MCA) ....vvcvivmnnnnnrrn. 51 13.4
SovissComnterpoint (MEA) . i sans s 81 4.4
M Dangerous Assignment (NBC) ..., .. e e i) 2.4
8. ....Death Valley Days (Pacific Borax) ..........81 12.4
B The Faleon (NBC) ........... PP+ ] 9.3
Blain Guy Lombardo (MCA) ........c0iiiiun.. LY 1.9
15. .. ..City Assignment (MCA} ....coivivninnnnin. 80 1.0
19, 44..] Lied Three Lives (Zivl cueiqsneniosnnsss.B0 134
| B I Am the Law (MCA) .. .0vvrerennnnnnnnn.. 50 9.3
15.....Mr, District Attorney (Ziv) .., ,. i .80 133
19.....Amos n' Andy (CBS) ........ S e RS 9.1
18,22 Inspector Mark Saber (Koch) .............. 9 5.3
19..... Life of Riley (NBC) ........ PN DWTIORRRAT (IR § - 1 |
i Rucket Squad (ABC) .....coiviecvirmeennn 79 9.2
19, . ..Sherlock Holmes (UM&M) .. ..icieviean... T4 8.2
24, .... Facts: Forum (Forum) ....,.... e S g 1.0y
24..... Lone Woll (MCA) ... ..uvu.. PR - 9.8
24..... Hadge TI4 UNBOY e 5 v se vt vn ap e 77 154

‘3 Lives' Given
3d-Year Renewal

NEW YORK, Sept. 3.—Phillips
Petroleum this week signed a third-
vear renewal of Ziv-TV's I Led
Three Lives.” Phillips, the largest
regional sponsor on “Lives,” s
planning to increase its spread from
36 to about 70 markets., During its
first yvear it rode the show in 21
markets.

Production of the third group of
39 episodes is well under way,
“Lives” will be one of the few syn-
dicated shows that will have gone
as far as 117 segments. Ziv-TV re-
cently signed a new 10-year deal
with Bichard Carlson, star of the
series, which is wnderstood to call
for another show when “Lives”
production is completed,

Figuring Phillips for the same 36
markets as last yvear, the third year
of “Lives” is now sold in a total of
67 markets. During its first two
vears, “Lives,” which is considered
one of the most successful proper-
ties of Ziv’s vast output, was placed
in around 200 markets. In addi-

NEW YORK, Sept. 3. — The
three-year production deal signed
by RKO Radio and David (. Selz-
nick this week serves to point up
that RKO's emphasis for the time
being will be entirely on theatrical
production. According to the best
estimates around the trade this
week, General Teleradio will not
begin to put any of RKO' hacklog
of Feature films into TV for another
nine months to a year.

Most eompetent observers here
discounted the possibility that GT
would sell oul the TV rights to any
large hunk of RKO backlog as re-
ported last week, At least this will
not be done at this time. For one
thing, it is consitlered possible that
Tom O'Neil's deal with Howard
Flughes, by which the former ac-
quired RKO from the tatter, pro-
hibits any sellout of this kind. It is
understood that O'Neil, by the
terms of the agreement, cannot
make any move with RKO that
would upset Hughes’ tax base
under the law.

RKO-Selznick Deal Points to GT
Emphasis on Theaters as of Now

But an even more important bar
to TV distribution now is the possi-
bility of incurring the wrath of

theater men. OF all the motion
picture companies, RKO is consid-
ered to be the most valnerable to
exhibitor wrath. The other majors
could ward off exhibitor complaints
abont their TV activities by refer-
ving to their record of supplving
top box office attractions recently.
RKO can make no such ¢laim.

It is understood that ecertain
factions in the General Teleradio
Film Division have been campaign-
ring to their record of supplyving top
few of those old RKO pictures for
TV. Sales manager Pete Rocheck
is said to be one of these. But
every indication is that the parent
company intends to hold them off
until RKO solidifies its position in
the theatrical Field.

Those cloze to RKO say that
the spirit in the organization is
such as to re-establish the com-
peny as one of the majors, and

quickly. Dan O'Shea, new presi-
.

www americanradiohistorv com

dent of RKO, has said to associates
and outsiders that the firm will be
coming up with many surprises in
the near future,

The deal with Selanick s ger-
tainly  one of them. Observers
commented this week that this was
just the shot in the arm the outhit
needed to get started.

Last week, Selenick had been
negotiating with ABC-TV to sell
the TV rights to 11 of his past
pictures for about 5150000 each.
But this collapsed when the RKO
deal came along. The BRKO-
Selznick deal is reported to have
been broached, concluded and an-
nounced within 72 hours. Aeccord-
ing to this deal, RKOQ will re-issue
the old Selanick pictures theatri-
cally,

There is no doubt that CT plans
eventually to use RKO facilities and
properties for a big move in TV,
Selznick figures in these plans, But
it is expected to take 9 to 12
months before RKO will be suffi-
ciently strong in theaters to be able
to play both sides of the street.

tion to Phillips, it is sold to Narra-
gansett Brewing for Boston, to
Pfeifter Brewing for Detroit and
South Bend, and to stations in New
York, Los Angeles, Philadelphia
and San Francisco,

Meanwhile, sale of Ziv's new
“Highway Patrol” with Broderick
Crawlord are apparently proceed-
ing apace. Between this show and
the “Lives” renewals, Ziv claims to
have racked up its higgest volume
last month in all its history.

Fox Severs
Partnership

With Reed

HOLLYWOOD, Sept. 3.-"Wa-
terfront” producer, A Bernurd
E]Een} Fo:, will eonclude his pro-

uction partnership with R:r]l-:ud
Reed when the Togboat series
winds up, at the end of the 78
pictures, in mid-September. Its ex-
pected that Fox will join one of
the top independent production
companies in an executive capacity
at that time,

Deal now in the works would
have Fox producing two theatrical
features and two TV series, one
a sequel to "Waterfront” called
“Harbor Inn,” in conjunction with
his new associntion. Fox, in ad-
dition, has three other TV puack-
ages, and expects lo begin a "Wa-
terfont” feature as an independent
venture before the end of the vear.

With the completion of "Water-
front,” of which Fox owns 50 per
cent, Roland Reed Productions will
apparently coneentrate on its in-
dustrial and commercial Hlm ac-
tivity, centered at  California
Studios. Reed, however, has two
pilots in the can and has other
shows in the planning stage.

Wormser Resigns

MCA-TV P.R. Post

NEW YORK, Sept. 3. —Howard
Wormser this week resigned as di-
rector of public relations for MCA-
TV. His replacement has not, as
vet, been named.
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—and they're still rolling
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LOVE THAT NEW PROMOTION LOOK

Feature Film Distribs Pour Qut
Kits, Trailers, Mats—The Works

NEW YORK, Sept. 3.-With the
new and better look in feature
Films, the distributors have come
to the realization that they have
to  brighten up their promotion
services, The basic promotion Kit,
which has long been the standard
in  hall-hour  syndication, will
shortly become a standard for fea-
ture films also, Two major feature
distributors are planning to begin
this tyvpe of service in the next few
weeks,

General Teleradio’s Film  Divi-
sion, which is generally credited
with the programming revolution
in features, also pioneered the new
promotion approach. With the tre-
mendous resonrces of the Mutual
radio network at its  command,
(-T's Film Division backed up ils
30 big pictures of lust year with
the fanciest promotion that stations
had ever seen on features,

Aside from the big brochure that
both distributor and station were
abblle to use for sales promotion,
each stution got a kit contiaining
one slide, two ad mats, a basic
press release, the story line and a
music cue sheet on each picture.
In addition, the kit contained 15
still photos, with an offer of [five
photos on each picture at cost,

Further, GT made up a one-
minute trailer on each picture,
These were offered to stations at
cost, said to be $3 each.

This tvpe of promotion service
was unheard of in the old davs. In
the 18 months since this broke,
every major feature distributor has
increased its promotion service, but
only in a sporadic way.

Old Mainstays

The mainstay of the distributors’
promaolion me has been the press
sheet, containing cast, credits and
synopses as well as a selection of
cuts that the station could repro-
duce for its own advertising. Also,
whenever thev've been able to gel
a hold of them, distributors have
been giving stations the original
press books that had been  pre-
pared for the theatrical release of
the pictures. Buot it has been rare
that the distributor could get a

them all hl;..l,-:*ilwr on one reel,
which it gives to stations on a free
loan basis for the run of the con-
tract. The stations, of course, can
nse this reel for its sales promotion
as well as lor on-the-air promotion,
Biz Basic Kits

Now the basie promotion kit is
the coming thing in the feature
field. According to present plans,
they will rival it not excel the Kits
stations are accustomed to ret from
half-hour distributors,

" ”‘_n'_:,[ﬂ Television Films I.I'lil,"'II{El'i to

put out a kit for its next package
of features, which it expects Lo re-
lense in another month or so. On
each picture, Hygo plins to in-
¢lude a set of stiﬁ.h, one to three
ad mats, a slide, and possibly a
trailer.

Associnted Artists Productions s
Manning a kit for its new Movie-
and package. This will include
two to four ad mats per title, a set
of glossies, and a kick-off press
release.

NTA 15 giving all its "Fubulous

10" customers a bound brochure
of sheets. But instead of
sending out a kit, it sends a cover-
ing letter oflering the stations mats,
eue sheets and stills on request.
NTA promotion  director Marty
Robierts says there has been an in-
crease in the requests [or mats,
Rutr [or ob-the-air |1|u1llul[nn hie
finds balops or still photos with
sugoested over-frame copy more
pructical than slides.

Ceneral Teleradio is still pre-
paring its kit for its eurrent pack-
age of 17 pictures. They predict
it will be even more eluborate than
the one ecovering the original 30-
title package, and that they may
offer trailers at no charge.

In addition to these audience
promation aids, most of these dis-
tributors send their customers a

Press

‘Intrigue’ Feature Done

NEW YORK, Sept. 3. — The
teature length version of "IForeign
Intrigue” starring Robert Mitchum
wound up _shooting on location in
Paris on Thursday (1). The Sheldon
Reynolds production will be re-
leased  theatrically by United
Artists,

that they can use for siles promo-
tion.

Most of these distributors admit
they are still foggy as to just what
materials the stations need, want
or can use to best advantage. They
say they would like to see some
minimum standards set down., But
they are not waiting for the final
word before beginning to ship out

steady stream of research material | the tools,

,'.uh-‘t.:;_ul'iul quantity of these,

The distributor thinking behind
this service was that it was up to
the stution to tailor its own promo-
tioi: that there were no basic ma-
terials that every station could be
counted on to uses— But the pres.
sure of the CT compektion, and
station complaints, have now 2@n-
vinced every major feature house
that it has to go a step further and
give the station stuff it can put
into direct use for on-the-air and
pewspaper promotion, .

The distributors have found that
mast stations are reluctant to go to
the trouble and expense of design-
ing their own promotion. Anolther
obstacle to the success of this line
of attack was National Screen

Service.
Heavy Charges

National Screen, the largest sup-
plier of promotion materials to mo-
tion picture theaters, was not open-
ing its dpors more than a crack to
TV stations, While its charge of
1l cents to 26 cents for small ad
mats wus okav, its charge of $25
per print on trailers was prohibi-
tive.,

On trailers, the most potent form
af promotion for features, National
Telelilm Associates has gotten the
jump on all the other distributors,
For its “Fubulous 40" package,
NTA managed to get hold of the
original theatrical trailers. It put
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REVOLVING DOOR

Mickey Sillerman, exec veepee of
Television Programs of America, is
back at work after four weeks in
the Caribbean, Kurt Blumberg,
of the same company, took up
residence in a newly purchased
Stamford, Conn., home. . . . George
Vaughan, formerly with MCA-TV,
has joined Official Films' New
York sales force as a senior account
exec, . . . Pierre Crenesse, director
of the Brench Broadeasting System
i North America, will leave for
Faris on Saturday for a series of
conferences on possible TV pro-
gram exchanges between French
TV ind the U. S,

Harry  Saltzman, producer of

“Captain Gallant,” returmed to New
York after a long stay in Europe.
He went right on to the West Coast
for conlerences with CBS-TV on
stores and shooting  schedules of
the Orson Welles [ilm shows, . ., .
Morton Schwartz, talent scout, has
jeined Henry C. Brown Agency as
a connnercial easting agent for tele-
vision. . . . Anthony . Landi, exec
veepee of Parsonnet & Wheeler,
left for Munich this week to set
up  further  production plins  on
“Brother  Mark,”  which  stars
Richard Kiley. ‘
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THE BILLBOARD

ALARMING IF IT

Flock of Tyros,

TV FILM 13

Vets in Other

GETS OUTA HAND |Fields to Test TV Star Wings

CISCO, Tex.,, Sept. 3.-—
This ranching town of 5,000
is gradually going to be whit-
tled away if a new merchan-
dising gimmick conceived for
Ziv-TV's "Cisco Kid" show
goes too far. Members of the
newly formed Ciseo Ranchers
Club will receive an authen-
tic deed to a square inch of
land in this thriving commun-
ity. They will also be made
honorary citizens of the town.

Ziv launched this new pro-
mation for its sixth year sales
drive on the veteran Western
series.

OFFICIAL |

FILMS, inc.

® Continued from page 1

the series will give Anita Ekberg
a4 boost.

Hugh O'Brian in “Wvyatt Earp”
is another of the top choices [or
stardom.

Veteran Jackie Cooper gets “The
People’s Choice” as his vehicle,
and provides the only NBC en-
trant. NBC Film, however, has
“The Great Gildersleeve,” which
could hyvpo Willard Waterman, as
well as starlet Stephanie Criffin,

In the syndicated line-up, "Dr,
Hudson's Secret Journal” should
do things for the career of John
Howard, Paul Coates, about as

well known in Southern California
as Dwight Eisenhower, gets na-
tional airing for his “Confidential
File.,” 1Irish McCalla may or may
not make something out of “Shee-
na, Queen of the Jungle.”

Other nationall onsored pro-
grams have wﬂf’mﬁ, Parker and
Harry Lauter, vet Western starsy
in “Tales of the Texas Rangers,
and Peter Graves and Bobby Dia-
mond in “Fury.”

Guildmney
Tunes” Produce
Hot Competifion

NEW YORK, Sept. 3.—A num-
ber of stations are killing the com-
petition with Guild Films' "Looney
Tunes,” it was revealed in a survey
the distributor just made of the
American Research Bureaus July
reports. The Guild study covers

| six major competitive markets in

which the cartoons are the rating
leader in their own time slot.

In every one of the markets the
films are run milti-weekly or strip.
It so happens that the All-Star
Game was telecast Tuesday of the
rating week and cut into or edged
out the cartoons on the multi-
weekly average. But eliminating
the Tuesday ratings, “Looney
Tunes” was the winner every time,

In Los Angeles as KTLA's "Car-
toon Carousel” it pulled an 8.1 the
first half hour and 7.6 the second.
The closest to it was a 4.2

In Milwaukee, where on some
days it faced 