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 JOHNSON SUCCESS ADDED
NBC TeleSales Manifests
Power of Closed Circuits

NEW YORK, Sept. 24.—The use
af olosedcinuit TV to generate
masium support at the deales
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RAYE OPENER |
TRENDEX 244 |
NEW YORK, Sept. 24, — |
Muartha Ruye gave i first-cluss
rating drubbing to her
TV and ABC- opposition
in the itial show of her
Tuesday 8-9 p.m. series, Tren-
dex shows bher hour average

as 244, The two CBS shows
averaged 10.6, and ABC's two
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be able to take themselves off the nessed the General Cligar Ia,
hook for a portion of their TV |which was undoubtedly the big-
oullivs. gest single promotion directed at

. combined 8.9,
15“'_1 and to '“""i:l ":":m:l[‘::fl;:‘ll:: Advantages ;I}H! lmdﬂﬂ industry, CGeneral Cigar gﬁfﬁ,ﬁtﬂh hour Mtﬂn‘itﬂg
der '-]HJ“:'"T[‘ Imﬁ ” Jays by t].!l._: O one hand they may receivg |88 ught one guarter of the Nt"' a 218, “Navy Log"” 9.4; the 1
-"u'll?ﬁ:";:-tl-:;u[-.-tuuruju:;hnml.' The | immediate and tangible financial | tional Collegiate Athletic Assovia-| second half hour of Wamer _

tion's national and wgionul foot-

™' : - | etinims even before their properties Brothem Presents,” 7.3, Her y
;‘.;'u;:un.:;(r.:t:ﬁ,n:1::.:;21: th::t “:.l;:-.llll‘l.'lﬂi On the other, even if the Lsall games. w*ﬂ hh‘-:lf Phﬁlswwli ‘e :
peceived by the  Jolson .‘tlntﬂr'i,""'d"“ do not pour in, they .'”"L‘t Alcoa Show ::l;l “% I:ItE.l y "Taﬂﬁ- £
Company alter a 45-minute color | CeTtain that their products .---ull be| The theme of the Alcoa closed: Y rps . s
closed cireuit show Septomber 7 ushed by dealets, because they | gjrenit show on September 15 was . The %
beamed to 2700 dealers in 18| 4% demonstrated to thom  that | *Clyyjstmas creations of aluminum,” from the
cities. The show demonstrated the they are doing their part and that | o it was boumed to department AB - e s ECAP con
company’s new  line of outboard | TY, is being ased for much of the | gqre buyers atross the nation. o 4 ;

motors selling job. cluded in this 35-mdoute show was
The telecast was done for John-| The intriguing part ol the|such talent as’ Dave CGuarmoway, . mnh!!l'H:l
sort Motors after its $250.000 buy closed-circuit shows is that they | Francis Horwich, Bud Collyer, Al- urs erl Soine of ra
ott “Today”™ and “Tonight™ to show ldr-r in t-ullur .;uul! iuu[[uhih J%ﬂ'l -Iiurrdt h!'-'l{ﬂl-:':rrr:. {111"’“{.' Ruggles, . g priva : 4
the company s dealers what they | attentwon e Dunlerianas, en | gn s leve f. nothes tmpres- : gy ’ i ; -
could F:‘F“'I in the way of TV |again they ombine name "-Hl: sive closed-cirenil pnﬂﬂllutlﬂu AT _f\I':“ YORK, 551“ 24. -r::iuc: against that e
support. 1t featured original music | talent, plus top company and NBC | made recently to 2,300 retailers this week sold F!'“ Thu *;'-" grewmen wilo iy
sl Ivrits and a moster of some | brass, And the cost to the spon-{of the Cluett-Peabody mens ap 10-10:30 l,;”“-_'“_ ‘-‘r“"‘““l':l“t“‘“if lﬁ"-'m“]{ i .
of the network’s top talent, both | 5015 b pominal. o most cases they | parel line. It was telecast to Sl 1'"'" which ""“H,_““ the Te M:“ WET 15 o :'1- \
ot the executive and entertainment | A€ telecast to NBC affiliates with | stutions across the country where Amatear  Hour it that Wﬂj' Thl.!' . & e gl "I't
scde | fucilities for receiving color. the viewers giathered, which il":h the “t'h“-! iuhrhlr in the :I&muﬂhl ‘-'I',""'ﬁ s A iy 1
I'he success of the Johnson In the list months, three other Upcoming in Octobwer are closed Illi'.t:m"I T‘W to- 303l OUL Ot DS ﬂ“"_i s -;:'ﬂ‘!'ﬁ‘l g O g 1
Miotars closed circuit has wide im- | important  closed-cirenit s hows! cironit shows for the Beechnul W] e O e e ST \;

I1]i. shrrns (o | Adrmersomin industry
By getting lirce enough advance
arders from dealers and distribu
tOrs SPOTIAOTS, 1IN Lhe I“T‘Hl‘, may |y

were also held for NBC uf!\rrih-‘
ers—General Cigar, the Aluminum
Compans of America anid Cluett- |
Peabody, About 2805 people wit-
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| ing cards -;ml.IN

Pucking Con

tule of America. This last telecast
is an unusual one. Tho the others
are made for sponsors who ate
“BC clients, the enlor show |s
being directed at members of the
packaging institute to show them
the iml{.u:t of color on their profes-
4

CBegins  at 8.
(Comtinued on page 13 pictare too.

The sponsor  originally bory el

periad, where it's been wiring “Lile

It decided. how-

tho it & only

ner [acklithe |
'!!“ t!,,h!hh"?.d -I'!.i”t;l.' L with the idea of putting the Mack | jls show, m“mm ove O
the Packaging Inst-f 0 wite its ABC Sunday night | CBS might try o e

for the progmm _3

might

hrm;:dth l'..,,-:,. ol
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h
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sion. NBC will give its ideas on :
ay pen p hmir Lt!n package for tie color age sgg* At -Ih i .
including the we of texture in T C l- | v M II ~bL B |
paper as Lomeans ol catching the | 0 Os l lons \ ,":"l i
interest  of viewer. Halbmark: | e s e :
e a Ou rs closed-circuit viewers will get an|  NEW YORK, Sept. 24, — The ard time '-LLEE—':I:T.-
mteresting gltm we of lwl""“"'n*h'\'l.urln indwstry stands to lose luck of m‘m;l ‘;h- 2 .
tricks used in its “Alice B Wonder. close 1o $2.000.000 in cash. and havoe with station progrs Tt s
i A Y ‘ll]"&, 5[‘[“. 24—{"55 A stmilar situalion ||!l]|li h'LIT.'EL."d" pn-u-"tutiu"_ baill suilfer .:Iih!.“‘.:lﬂﬂil.l i.lll..'.l'l‘."ll.llhl.f"-'lﬂ"l'l‘du]ﬁ I:IIH’ ., '1 produc _-':
TV is understpod to be mulling | for “Rin-Tin-Tin,” which is plcked] In addition to 18 closed-gireuit | harm, thru a disruption of viewing | plans. I e '~,,":I;_-"I"_’i L
plans to open jts \"-rilnhd-ll_!r and} up live from New York by only | shows already programmed by the | habits of its audiences, This stems | The estimate of $3 ".:.HJ + et
|“r1f|4»1~_ -"!"li‘-lz"i_ v, stanzas, "Brmve | 189 ARC stations, of which only | NBC TeleSales department since | from confusions that will be caused |was  caleuluted by RODOIN *
Eagle” and "Champion, to partici-| 11 are in competition with CBS | its official organization January 1, | for a five-week riod. starting to-| Jumicson, CBS-TV's * TViee
prata xp-:mmr_-.hl if it fails to e ; basic stations, iI.*.-'.uq.; CBS with | it has alwo pmhg.[ﬂ-] 115 kines Jor | mormow, h!.- a ;Ef[t of Hme stand- “gntinurd- on POy 1) Je s
40 basic outlets where “Rin-Tin- =t —— =

]
up full-time h.mLm“rn for - those
tme slots within the neat few davs. |

The web this week yanked its
"My Friend, Flicka™ show, which

Tin
Friday 7:30-8 pm. show.
it 'th‘llllhl Iwe rﬁlilltﬂl il ilﬂ“\'*

its ysors who are nol as inler-

Kines, of course, are alwo
made for NBC sulesmen interested

ards In various cities throout the

would pot compete with alested in the larger type prrmitu-tmunlr}'.
| tions,

Up to this year,

the nation Hni-

-

?rn.in_ . |
had been tentatively set for the ever, that among the markets | in getting new clicals. in me- | formity in switching from daylight

Friday 7:30-8 p.m. spot, from its| where the CBS 7:30-8 p.m. sege | i, aﬁd NBC has used color- | suving time to stundurd time on “'i_‘m ‘
wosramming line-up for the time | ments ure in active ssnpetition clrovit shows to sell TV to such | the last Sunday in September. But| Founded 1894 by W,

L-ht-,:. reportedly at the request of !wﬂh those of ABC are New York, | clients as Sears, Roebuck and Scott | this yvear some cities will continue

20th Century-Fox, The flm com- | Chicago, Philadelphia and Detroit, | paper. to operate under daslight saving

pany is une o

to relurbish the show.,

The Friday 7:30-5
tionn at the web is still
soifled. Tho “Champion” is tl
show that's now set for the time
period as of this writing, the web
w still prepared to yank it if a

g situa-

sponsor suddenly  arrives on the

seene with a suitable property. -

CBS-TV, itself, is prepared to of-| NEW YORK, Sept 94. —The |its petwork. Revlon's position, of |second show was the Saturday |

fer. “Yankee Privateer,” its own|typof-war now going on between | course, is understandable in Iiglltlf'fm—ﬁ oem. Hn‘l!_pﬂhd where

package, for ‘h"_t time '_I"L CBS-TV and NBC-TV over “The | of the fact that it bas its own HHIHTI’W Big Surprise, l"“‘th“ Low | Lo S
The only thing that's cerdsin|gaq 600 Question” is a perfect il- | interests to serve. Cowan - s snpposed 10 Himas

aboit the situation at this writing I tioo of the high stakes mow New Show tee ofl for Speidel and

is that time is fast running out for "“_t” ;- i, e Y Purex. But reporis are that the

tie wels to make a final decision being played for in TV today. As| There is no question but that | Jient is not oo interested in this

o whether or not to air “Cham-
pion Or some other show on a
participation spousorship basis or
make some other move that will
get it off the hook.

The network, in its efforts o
sell the Wednesday and Friday

s B Siantul b Dol that i “'fghﬁ'fﬂ"" Eiuﬁinﬁ?ﬂﬂf hour for ~Appointment With Ad- I ‘ |
it the widespresd belief that | and nighttime. aud. b +| ventute,” ¢ likely drop that will
Tl‘n.:wiﬂﬂti p-n_'rm-‘hpium tough com- | another 87,500,000 in 18 Do monst likely drop :

be unluppy |
wetion of the stanza |
thus fer and wants sdditional time |

far from |
" |

which wre among the most im-

portant in the country.

e alm of the network's Tele-
{Continned on page 3)

time for an additiooal five w
while others switch back to stind-

ol press time Revion, the sponsor,
hud not made a decision as o
whether to shift its property froin
CBS to NBC, but all indications
are that it will remain on the for-
mer wieb.,

At stake is several million dol.

Revlon will come up with another
important hulf hour of time on
CBS. Revlon will probably co-
sponsor its new show, “Panelop-
n'i:-':l i the 10-10:30 time prk:_md
ent

on the network Sundays.
cigarettes, which now has the half

show and co-sponsor “Paneclopalv,”

Nets Gamble for High Stakes
In ‘$64G Question’ Tug-o-War

half hour. Another ﬂ Iur
indlueement was

helty H:mum on & daytime buy
that WS ﬂlﬁ e :;
the network has denfed these re-

ports.
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petition from ABC's “Disneyland” | tures which are being om oo, Kent has been under no
aned  “Rin-Tin-Tin™ shows, CBS|to NBC by the Armstrong Cork | ecsure to drop “Appointment,”

has beon combatting this belief by [Company and Pontia= on_two of | Lt feels, in light ﬂ-l".}]!nt: success of

pointing out that on the hﬁiii: dﬂf *Ii'f "“f"'.luﬂl”' htﬂ"ﬂ:ﬁ] Pgm “§64,000 S it would be

availuble information “Disneyland” | stunzas  now  opposie v ter off with the new property,

and “Rin-Tin-Tin" are aired in| Question. Conceivably the rela pe lly since its I'Hﬂ::ll show

post marhets in time periods that ponship between  Armstron and hus not done as well as

are ﬂ'l“l‘L“l.'lﬂiI.Tﬁtll_'-'l_' o ﬂm thﬂ_l Bﬂ"l‘ﬂ-. H-lll't:l“. Duﬂ-ll!ll.'“ ﬂl— HBE " I 2 nf‘“h ;

CBS is now trying to sell, barn L:qu.lb_cdup‘mﬂL‘ﬂ if ‘E:.'m' Tuesda 'm'l.’ﬂr m, whit I | aars 50
h::“, m‘ut“ﬁ' urﬂm 166 “?mg; I Hﬂl‘l::!ﬂ g;;‘?: it a shellacking in w::mld : pan.,  populark o | e
that earry “Disneviand.” only w_ratings A houe oontinies tolT
air the xhow in its live Wednesday |  On the network side, the action the e g s v i_‘l ¢

=080 pm. EDT time slot.|of Revloo, which is considering the Q."“ - o iver i

s Futhermore, of these 31 sations, | damaging awitch from CHS 40 ity g 7 brhm tlr&“ alsa |
. poaly 10 are directly competitive strongest  competitor, only  reio. £ : .
: 1 CBS basic outlets. A sponsor | forces the hglgiei-ui %B“a Dggiss: thut § Ay - b "
' g the CBS basic nlhuﬁul'mihw_irwﬁw- A
RO e
3 of moce plupestis pr e | m- Jex Copynahted malanal
- LA s d s o
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‘Building of Arenas, [LoNDonEss ceT Roads Lead to Great

e _ EYEFUL OF TV .
Jditoriums Booms |[commercias  Package Disk Days;

e, v LONDON, Sept. 24.—Wlile

. - - viewers outside a 30-mile ring I :
Fairs Launch Big Construction i:l*:::und Ln::;:l:'i ﬂf':mf.rﬁ “- " Be a Rough Tnp

; Problem Is Lack of Attractions $18 Dials VTN Asscd-with the

¢ TOM PARKINSON round applied on a big scale. The British Broadcasting Corpora- : T
ACO, Sept. 24.—A double- ;‘fmlisin_n :,Ir.;rnnri::-]:.'u[d I:;r.;uir:;ﬂ HH:L?: tion's customary TV olferings Stlff Cﬂmpﬁflhﬂn DUE as Ind U‘Str}'
, S z ACies I arenas, domg for live en- : £ " .
ROy %0 cl it o v m s and|tertainment what  widescram| oo f o, Practically every Faces Rich Fall Harvest of Sales
o thruout the cotn- means o movies and |I£i—;urﬁ‘ﬂ e sl h = p . m‘;‘wnﬁ. . N
try. In after city; more and |™eans to TV, The New York Opera | 1SI0€ the area covered by By PAUL ACKERMAN market, a juzz market, oven 2
el girders arc reaching up. |Compunys plan for doing *Car- [ the new commercial network, NEW YORK, Sept. 24. — The |Thythm and blues and a hillbills
men” with a full-sized bullfight is]  which blazed into life this packaged record hnsiness, starting market,

d and ontward to -over |- o el A itionalle. o ;
of seats and space. | ™ '€ With the show-thinking of Thursday (22), was huddled |with this vear's fall buying season, nr:nluif 'E“,'r:l;" ]I.T e tenton 4 for
! el EFs [0 enter the packiags

mmw power drive 'Ht:::f' 'ET::: ﬂ’g::n: f:;"““:-;:rg;:zq%‘:‘]; over sets of the comparative |15 ""-'!ﬁ'l"""” IHF "‘*1"{”"'"”' I_,'T-"i ]'“-I“']”‘“* field and to expand tioir s il
- Somes not rom yyanicipaliti alt ki i period since the advent of the long- ; i R o L ML
o cipatiiesi sy John Terrell's year-agn plans for SRR DIRLAUN) Lage Wt '_:EI.H disk in 1948. Similarly, it w %ﬂ the package field is constunt. Two

HT
| from fairs. In CR3€, | "Showbont,” bul those never came had receivers adapted to bring | Factors are responsible: One i the

rpp— . - il 1 sl 0 kv S
. ﬂfﬂu l:gummmu:::s off. T S i e S Ry :;l]::t-_ mio iy o competitive -h_n-r.m_'.'r- __“-‘1"'“' af  th el Age
 supplied the impetus. £ Th&* .‘itﬂ:.‘a-li;rr!;l{ing baom dll fairs |  dependent Television, All signs point to this, and l|1u‘{’r';hl]_"‘“i ["1 ”“t. 1”_[' ' ""‘II i 1"1" 1'
A wciudes new buildings at such an- Ordin: viewers: chained |indications are that this segment | -0 Ry Unslabie falure of the
! erally see the build- fnuals as Kentucky  State Fair, Riae By of the record hmin:-ﬁj ﬁwhi&‘h al- | Singles business.

I.';l.!ﬂ. 'ﬂﬂf-; l.‘lf the Louisiana State Fuir, the Winston- for years to ‘mf “lmn"lmli"ﬁf': =P PO T elwerrt 40 and S0 Singles Wax
\ :q.-.hlﬁ hdt: : hkufmtﬂ:: 5:'!_'-'“1- N, F--. ﬂtil‘, the Kansis Free PYogram, went ""wﬂﬂhhh“[m}' r;.wr cent of the over-all dollas The .'-I'IH_;h'h business, it is ;|-||1|r~'-|
) ¥ 1| Fair at Topeka; and the Tulsa,| —flicking back and forth be- |\ olume will loom even larger for |out, has not decreased. Rather. it

to name attr : . Sy
e L Okla., -IHI_IHHL tween ITV and BBC just for dealers, manulacturers and distrib- | has OIOWTE MO l_‘un|j'u.-1*l|'“ it has

. b:mlf‘uﬁtli‘:;:ﬁlt ﬂ'::ﬂ-f Nale Gittes the pleasure of being able to | Liore | become more o gamble for any
iy as ati] “Picing the sctivity amoni cities ll!EH:ijttl l{:}:t::;u:igt:lE_:t;u::llfl:;.;, L : 1 ||-.Iu”th:: mlu -.q-.nt x-.ialll exceed 11;|rtiu|l!§:r tli.l1|||l".u[I!|t1"|1'|. I_.ll]u-!r.,

- igh-priced f 4 3! the dollar volume of last year's|more than ever, fll upon long

= Wi, Rt pessoy ihﬂ;l:in ;:ﬁryzid::rdﬁj":‘:“iﬂr jﬂ;ﬁ 5]“1!. from the 5?“}”-‘-'»]‘3" l_"‘ hl-"-f“ packaged record Inn_ﬂ'w'ﬁ is freely | no-hit [le"lril‘lrli and experirnes lean
SR : : biness This. New York's Coli. 'im“ ].cmnlllnlirt.m!. Tnii liu: predicted; whether it will exceed | sales 'iIIIHI‘II”' evide is favorable.

o L seum is about rends b B él . throttling liboratory  bottie- | the percentage of the over-all ree- | Any analysis of the best-selling pop
4 the number and ) e ™ neck, there could be no let- ord !n:c-.ine--,}. it niow holds ;l-*pﬂu:],-. singles chart for the past vesr bears

| Arenas an . Lo 14 Leals . | liurgely upon what happens in the | this out,
nereasing, the shiows il is in the advanced planning uled to fill what are known singles Tiolkd—whethet ']lu'_-. field ex- Research has shown that neither

o e e stage. San Francisco is taki - b e ™ : - :
_ 'Ef ALle. Lo ther . remained in ﬁfﬁ.;:rﬂf'ﬁ‘? mﬂ"_!ﬂg bﬁ’"i_l ax “natural breaks” and no pands or merely holds its own. the majors nor larger indies liave a
-.uﬂ-.-'*.;;-(r_;.ﬂ"-- most pi _ num- lm? : nbition hall whicl one, pulside the inner sane- Biv C comer on hits. The samo best-
T of ‘H e sl ex- not yet l‘“ml. started. I'Jr_.'hml - tums of the program contrac- n‘“: IO selling lists will show that un-‘h'
e S rushiog work ou its Convention and|  tars who operate the station, In years priar to the LP disk, | ymber of small indies Juve the

Exhibits Hall. In each city thereis| s yet certain when these may | the clissical business was regarded avtist ind repertoire sesotiroaliliske

the claim that ”“'":' are big millu*f‘ oceny. So red-eved admen | as the “stuble” segment of ll\?:.- rec- land the [lI!iI::illuLEm: ";::a“ o
!ﬁ:dfﬂg mﬂ\’ﬂlllﬂ?llﬁ and trade Lrpl focused. every minute ord business, even tho this segment tHona!l facilities~to con e F'[:I:l:m -
shows to be had if facilities ure| that the new channel’s sereen  |constituted only between 12 and top st'lii;n:-, Sisks i

aviiiable. wis alive, cager to assess their )5 pev cent of the over-all volame, . '

But while the Lirgest cities align | awn creations against those of | Today, fhis stuble segment has -, [Bvery Tactic
of au. | hemselves to pitch for the some- | rival agencies, grown in many ways. It includes | Facing such a condition, estab-
w e | What lTimited number of over-sized (Continued on page 11190 only a tremendous  classical lished labels, while trying to hold
E their position in the singles field,

Ve - = h
El Lot t.!1 DL JEe a6 ) mull:r"l_ bt an ever-growing pop

| are using overv tactic o consoli-
. Musi- date their stake in the package

vd every other kind Field — today's version of the old

gl o T S PR L, ST > classical business insofar as it re
e NEWS OF THE WEEK  [ooip-wesid
Aoty o b e es ¢ The majors, aof course, are the

P

Ii-; -

T .- m‘.

T more obvious adversaries in the
package business and enjov initial,
tho very real, advantages i
strength of catalog, roster of urtists,

HB'C‘! {:h‘td cim‘“ T\I' d-ﬂfi"[" ] -'l"ll‘ﬁ'q'.lll! ftuu]lz. to Il-iﬂ." 1!]"1 FH"HI“”I'.I" al
i3S, Pays OFf as Sales Agent . . . man o correlate band activities an TV, radio, 5 E'i"hr: i it
- 1L L SO LCT =41 il T 4 - : » veurils I T ' Ly Ciine, I Jo
T R NBC's tlosed cireuit color TV is beginning to obodunia o] Xl aoui. Taze 16 ever, is ucri.: . |i,,_,t.,,mr much
- e _ become a major factor in ﬂ“{‘-‘_"—"“”ﬁ clients to New Juke Models Unveiled fiercer as indies, which have cat
the network because of its ability to dramatize At Showings Around Nation . . . sharply into the singles piclure,

to their dealers the impact of and to mohil- The 1856 model juke boxes. introduced hy begin to venture into the package

) : ize their support behind advertiving ":“"F“IE“E AML Inc. and the J. P. Sechurg Corporation, (L onttitiedd o puge. S
| “re . N S r TR T R e L Y FEQ mﬂ. II'H.'i.t dl:.h."lll} ti‘lﬂ.t Isic ITI.]-[I'F.' f.:“..'- “'Wk.
oth companies held extensive “showings™ for R d P h
1 TV Execs Plan For Next Year distribulors und buvers from coast to l:szv.':u;».h “gge at 5 :

| r %-Hw | MEI.‘II'I‘EI‘II Sﬁﬂiu'ﬂ Tm []H oW e T b s AT A al Pl g N g F..l.'._l'." I."H -

; hs coliseur :;Villl :!::- ml: \i-xlirh:gttll:“mg in 'I"l‘i-;,juet'«'-:':ﬂi: ﬁnh. evaled Guwes Spart F Ol' P ll bIIS her
L s PxiC g no clunces .

tics that kicks, vogt ew Flay Features for Fall . . . NEW YORK. Seot. 24, — The

are begioning a concerted drive (o develop 3 o = "
new properties for nest season and to replace :Ei:tm# T::h:}tn?:-na-.:;:!l:ilﬂ:l;:i:rirlctqi;':ﬂtll:‘I“:jlg hure u_[ the puckaged record [leld
Ting any weak shows that may appe o + Wope tures 10 stimulate business during the hi‘g fall i::rrn ;,1',?1";“ m;_:::'.l:f_frnl'; ::.I..i ﬁl:':h: :!:3:5
] e = adei & & ;| . - ¥ # LA L =3} =Ld} »
. an - sedson, 'lf.lninl_;nml gimes head the list of new i the music. publishing field, A
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mk lﬂm_i_"l h]rm. Sulkd % ¢ novelty gumes ull boasting m:ldrdrltf-a?h,:{f:-i; mOasY on ;I o hit AT he Linds
Recent weels have seen a sharp increase in o e o one, but the competition s s0 ‘
rick jobbing interest on the ﬂlilﬂ of mujor DEPARTMENTS ANDD FEATURES romgh that more and more pop 1
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| bers’ hinctions, disconnt structure and com- Carpival oooeiianennas 3 My Chury e 22 ield. .
et pany pitches gre meviewes! .. Paee 15 o e ——T :i'::’:: :“me —— As in single records, song Ill!fi
------ e Tk s % Coin Maehines .o 108 Fipes _.......0.0.....100 come from all over, and pop pub- =
“thel B Leaders, Ballroom € Coln Machine Mlarket 113 Koo e Y lishing is inereasingly a g ble, e
gt I o . 'J#' hw&'ﬂh- X Coming Evemis ...uie 'Iﬁ: ; s Pagacs _— :I.! w“h_ ineome dﬁ.'l'th"t"l] rl'{ll'“ 'pﬂr‘ -
R S i e A R & T e we——ve |formances rather than actual pub- = B
~ Ballrovm opeva il dapce band leaders Fuil Misrketing Sec. o1, 2% i T =y Sk SES licution. For income from the k- - =
3 . sglP go Monduy (21 Flual %;..;“" E I‘E'“#h: - Lér solree, eyes fumﬂflmpl.ti-‘llr_'iﬂ - ‘d
i Eﬂll:ﬂ A e . pEFE T e T whm y | lIIﬂ ] -

ey J000- ) M| 12 TY Rl s beiseada Tl it ] : has: meant o LI
R - I'.' “Hm H m I-lli-:-.LLil ﬁﬁm m .l'w.-. i J B -
w ..'m snasnaws saas G X ox g f“r m BT h‘m‘ = ’



www.americanradiohistory.com

-

AT R e Y

i
*
¥

L= e
il .

ey iy PO
] il = |

-
Communicatians to 1568 Broadway, New York' 36, N. Y.

e
. X

L+ ¥

I -

J

T Ay
-'.

i = IH.' s
. . -
- | d

| =

. "h.f,:._.'_

- T

2 THE BILLBOARD -

 JOHNSON SUCCESS ADDED
NBC TeleSales Manifests
Power of Closed Circuits

NEW YORK, Sept. 24.—The use
af olosedcinuit TV to generate
masium support at the deales

= =

RAYE OPENER |
TRENDEX 244 |
NEW YORK, Sept. 24, — |
Muartha Ruye gave i first-cluss
rating drubbing to her
TV and ABC- opposition
in the itial show of her
Tuesday 8-9 p.m. series, Tren-
dex shows bher hour average

as 244, The two CBS shows
averaged 10.6, and ABC's two

¥

-
L.

be able to take themselves off the nessed the General Cligar Ia,
hook for a portion of their TV |which was undoubtedly the big-
oullivs. gest single promotion directed at

. combined 8.9,
15“'_1 and to '“""i:l ":":m:l[‘::fl;:‘ll:: Advantages ;I}H! lmdﬂﬂ industry, CGeneral Cigar gﬁfﬁ,ﬁtﬂh hour Mtﬂn‘itﬂg
der '-]HJ“:'"T[‘ Imﬁ ” Jays by t].!l._: O one hand they may receivg |88 ught one guarter of the Nt"' a 218, “Navy Log"” 9.4; the 1
-"u'll?ﬁ:";:-tl-:;u[-.-tuuruju:;hnml.' The | immediate and tangible financial | tional Collegiate Athletic Assovia-| second half hour of Wamer _

tion's national and wgionul foot-

™' : - | etinims even before their properties Brothem Presents,” 7.3, Her y
;‘.;'u;:un.:;(r.:t:ﬁ,n:1::.:;21: th::t “:.l;:-.llll‘l.'lﬂi On the other, even if the Lsall games. w*ﬂ hh‘-:lf Phﬁlswwli ‘e :
peceived by the  Jolson .‘tlntﬂr'i,""'d"“ do not pour in, they .'”"L‘t Alcoa Show ::l;l “% I:ItE.l y "Taﬂﬁ- £
Company alter a 45-minute color | CeTtain that their products .---ull be| The theme of the Alcoa closed: Y rps . s
closed cireuit show Septomber 7 ushed by dealets, because they | gjrenit show on September 15 was . The %
beamed to 2700 dealers in 18| 4% demonstrated to thom  that | *Clyyjstmas creations of aluminum,” from the
cities. The show demonstrated the they are doing their part and that | o it was boumed to department AB - e s ECAP con
company’s new  line of outboard | TY, is being ased for much of the | gqre buyers atross the nation. o 4 ;

motors selling job. cluded in this 35-mdoute show was
The telecast was done for John-| The intriguing part ol the|such talent as’ Dave CGuarmoway, . mnh!!l'H:l
sort Motors after its $250.000 buy closed-circuit shows is that they | Francis Horwich, Bud Collyer, Al- urs erl Soine of ra
ott “Today”™ and “Tonight™ to show ldr-r in t-ullur .;uul! iuu[[uhih J%ﬂ'l -Iiurrdt h!'-'l{ﬂl-:':rrr:. {111"’“{.' Ruggles, . g priva : 4
the company s dealers what they | attentwon e Dunlerianas, en | gn s leve f. nothes tmpres- : gy ’ i ; -
could F:‘F“'I in the way of TV |again they ombine name "-Hl: sive closed-cirenil pnﬂﬂllutlﬂu AT _f\I':“ YORK, 551“ 24. -r::iuc: against that e
support. 1t featured original music | talent, plus top company and NBC | made recently to 2,300 retailers this week sold F!'“ Thu *;'-" grewmen wilo iy
sl Ivrits and a moster of some | brass, And the cost to the spon-{of the Cluett-Peabody mens ap 10-10:30 l,;”“-_'“_ ‘-‘r“"‘““l':l“t“‘“if lﬁ"-'m“]{ i .
of the network’s top talent, both | 5015 b pominal. o most cases they | parel line. It was telecast to Sl 1'"'" which ""“H,_““ the Te M:“ WET 15 o :'1- \
ot the executive and entertainment | A€ telecast to NBC affiliates with | stutions across the country where Amatear  Hour it that Wﬂj' Thl.!' . & e gl "I't
scde | fucilities for receiving color. the viewers giathered, which il":h the “t'h“-! iuhrhlr in the :I&muﬂhl ‘-'I',""'ﬁ s A iy 1
I'he success of the Johnson In the list months, three other Upcoming in Octobwer are closed Illi'.t:m"I T‘W to- 303l OUL Ot DS ﬂ“"_i s -;:'ﬂ‘!'ﬁ‘l g O g 1
Miotars closed circuit has wide im- | important  closed-cirenit s hows! cironit shows for the Beechnul W] e O e e ST \;

I1]i. shrrns (o | Adrmersomin industry
By getting lirce enough advance
arders from dealers and distribu
tOrs SPOTIAOTS, 1IN Lhe I“T‘Hl‘, may |y

were also held for NBC uf!\rrih-‘
ers—General Cigar, the Aluminum
Compans of America anid Cluett- |
Peabody, About 2805 people wit-

PARTICIPATIONS

weith o5 pead

)
| ing cards -;ml.IN

Pucking Con

tule of America. This last telecast
is an unusual one. Tho the others
are made for sponsors who ate
“BC clients, the enlor show |s
being directed at members of the
packaging institute to show them
the iml{.u:t of color on their profes-
4

CBegins  at 8.
(Comtinued on page 13 pictare too.

The sponsor  originally bory el

periad, where it's been wiring “Lile

It decided. how-

tho it & only

ner [acklithe |
'!!“ t!,,h!hh"?.d -I'!.i”t;l.' L with the idea of putting the Mack | jls show, m“mm ove O
the Packaging Inst-f 0 wite its ABC Sunday night | CBS might try o e

for the progmm _3

might

hrm;:dth l'..,,-:,. ol

-.

Daylight Time Mess

h
, i
o g ‘
]
) |

sion. NBC will give its ideas on :
ay pen p hmir Lt!n package for tie color age sgg* At -Ih i .
including the we of texture in T C l- | v M II ~bL B |
paper as Lomeans ol catching the | 0 Os l lons \ ,":"l i
interest  of viewer. Halbmark: | e s e :
e a Ou rs closed-circuit viewers will get an|  NEW YORK, Sept. 24, — The ard time '-LLEE—':I:T.-
mteresting gltm we of lwl""“"'n*h'\'l.urln indwstry stands to lose luck of m‘m;l ‘;h- 2 .
tricks used in its “Alice B Wonder. close 1o $2.000.000 in cash. and havoe with station progrs Tt s
i A Y ‘ll]"&, 5[‘[“. 24—{"55 A stmilar situalion ||!l]|li h'LIT.'EL."d" pn-u-"tutiu"_ baill suilfer .:Iih!.“‘.:lﬂﬂil.l i.lll..'.l'l‘."ll.llhl.f"-'lﬂ"l'l‘du]ﬁ I:IIH’ ., '1 produc _-':
TV is understpod to be mulling | for “Rin-Tin-Tin,” which is plcked] In addition to 18 closed-gireuit | harm, thru a disruption of viewing | plans. I e '~,,":I;_-"I"_’i L
plans to open jts \"-rilnhd-ll_!r and} up live from New York by only | shows already programmed by the | habits of its audiences, This stems | The estimate of $3 ".:.HJ + et
|“r1f|4»1~_ -"!"li‘-lz"i_ v, stanzas, "Brmve | 189 ARC stations, of which only | NBC TeleSales department since | from confusions that will be caused |was  caleuluted by RODOIN *
Eagle” and "Champion, to partici-| 11 are in competition with CBS | its official organization January 1, | for a five-week riod. starting to-| Jumicson, CBS-TV's * TViee
prata xp-:mmr_-.hl if it fails to e ; basic stations, iI.*.-'.uq.; CBS with | it has alwo pmhg.[ﬂ-] 115 kines Jor | mormow, h!.- a ;Ef[t of Hme stand- “gntinurd- on POy 1) Je s
40 basic outlets where “Rin-Tin- =t —— =

]
up full-time h.mLm“rn for - those
tme slots within the neat few davs. |

The web this week yanked its
"My Friend, Flicka™ show, which

Tin
Friday 7:30-8 pm. show.
it 'th‘llllhl Iwe rﬁlilltﬂl il ilﬂ“\'*

its ysors who are nol as inler-

Kines, of course, are alwo
made for NBC sulesmen interested

ards In various cities throout the

would pot compete with alested in the larger type prrmitu-tmunlr}'.
| tions,

Up to this year,

the nation Hni-

-

?rn.in_ . |
had been tentatively set for the ever, that among the markets | in getting new clicals. in me- | formity in switching from daylight

Friday 7:30-8 p.m. spot, from its| where the CBS 7:30-8 p.m. sege | i, aﬁd NBC has used color- | suving time to stundurd time on “'i_‘m ‘
wosramming line-up for the time | ments ure in active ssnpetition clrovit shows to sell TV to such | the last Sunday in September. But| Founded 1894 by W,

L-ht-,:. reportedly at the request of !wﬂh those of ABC are New York, | clients as Sears, Roebuck and Scott | this yvear some cities will continue

20th Century-Fox, The flm com- | Chicago, Philadelphia and Detroit, | paper. to operate under daslight saving

pany is une o

to relurbish the show.,

The Friday 7:30-5
tionn at the web is still
soifled. Tho “Champion” is tl
show that's now set for the time
period as of this writing, the web
w still prepared to yank it if a

g situa-

sponsor suddenly  arrives on the

seene with a suitable property. -

CBS-TV, itself, is prepared to of-| NEW YORK, Sept 94. —The |its petwork. Revlon's position, of |second show was the Saturday |

fer. “Yankee Privateer,” its own|typof-war now going on between | course, is understandable in Iiglltlf'fm—ﬁ oem. Hn‘l!_pﬂhd where

package, for ‘h"_t time '_I"L CBS-TV and NBC-TV over “The | of the fact that it bas its own HHIHTI’W Big Surprise, l"“‘th“ Low | Lo S
The only thing that's cerdsin|gaq 600 Question” is a perfect il- | interests to serve. Cowan - s snpposed 10 Himas

aboit the situation at this writing I tioo of the high stakes mow New Show tee ofl for Speidel and

is that time is fast running out for "“_t” ;- i, e Y Purex. But reporis are that the

tie wels to make a final decision being played for in TV today. As| There is no question but that | Jient is not oo interested in this

o whether or not to air “Cham-
pion Or some other show on a
participation spousorship basis or
make some other move that will
get it off the hook.

The network, in its efforts o
sell the Wednesday and Friday

s B Siantul b Dol that i “'fghﬁ'fﬂ"" Eiuﬁinﬁ?ﬂﬂf hour for ~Appointment With Ad- I ‘ |
it the widespresd belief that | and nighttime. aud. b +| ventute,” ¢ likely drop that will
Tl‘n.:wiﬂﬂti p-n_'rm-‘hpium tough com- | another 87,500,000 in 18 Do monst likely drop :

be unluppy |
wetion of the stanza |
thus fer and wants sdditional time |

far from |
" |

which wre among the most im-

portant in the country.

e alm of the network's Tele-
{Continned on page 3)

time for an additiooal five w
while others switch back to stind-

ol press time Revion, the sponsor,
hud not made a decision as o
whether to shift its property froin
CBS to NBC, but all indications
are that it will remain on the for-
mer wieb.,

At stake is several million dol.

Revlon will come up with another
important hulf hour of time on
CBS. Revlon will probably co-
sponsor its new show, “Panelop-
n'i:-':l i the 10-10:30 time prk:_md
ent

on the network Sundays.
cigarettes, which now has the half

show and co-sponsor “Paneclopalv,”

Nets Gamble for High Stakes
In ‘$64G Question’ Tug-o-War

half hour. Another ﬂ Iur
indlueement was

helty H:mum on & daytime buy
that WS ﬂlﬁ e :;
the network has denfed these re-

ports.

IIIIII

petition from ABC's “Disneyland” | tures which are being om oo, Kent has been under no
aned  “Rin-Tin-Tin™ shows, CBS|to NBC by the Armstrong Cork | ecsure to drop “Appointment,”

has beon combatting this belief by [Company and Pontia= on_two of | Lt feels, in light ﬂ-l".}]!nt: success of

pointing out that on the hﬁiii: dﬂf *Ii'f "“f"'.luﬂl”' htﬂ"ﬂ:ﬁ] Pgm “§64,000 S it would be

availuble information “Disneyland” | stunzas  now  opposie v ter off with the new property,

and “Rin-Tin-Tin" are aired in| Question. Conceivably the rela pe lly since its I'Hﬂ::ll show

post marhets in time periods that ponship between  Armstron and hus not done as well as

are ﬂ'l“l‘L“l.'lﬂiI.Tﬁtll_'-'l_' o ﬂm thﬂ_l Bﬂ"l‘ﬂ-. H-lll't:l“. Duﬂ-ll!ll.'“ ﬂl— HBE " I 2 nf‘“h ;

CBS is now trying to sell, barn L:qu.lb_cdup‘mﬂL‘ﬂ if ‘E:.'m' Tuesda 'm'l.’ﬂr m, whit I | aars 50
h::“, m‘ut“ﬁ' urﬂm 166 “?mg; I Hﬂl‘l::!ﬂ g;;‘?: it a shellacking in w::mld : pan.,  populark o | e
that earry “Disneviand.” only w_ratings A houe oontinies tolT
air the xhow in its live Wednesday |  On the network side, the action the e g s v i_‘l ¢

=080 pm. EDT time slot.|of Revloo, which is considering the Q."“ - o iver i

s Futhermore, of these 31 sations, | damaging awitch from CHS 40 ity g 7 brhm tlr&“ alsa |
. poaly 10 are directly competitive strongest  competitor, only  reio. £ : .
: 1 CBS basic outlets. A sponsor | forces the hglgiei-ui %B“a Dggiss: thut § Ay - b "
' g the CBS basic nlhuﬁul'mihw_irwﬁw- A
RO e
3 of moce plupestis pr e | m- Jex Copynahted malanal
- LA s d s o
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New TV Spot Compaigns— 0-00 bow, Gets PONSO[S
Wﬁﬂ Bﬂﬂg"t Them mere NEW YORK, Sept. 24. — ABC-| ABC pulled 18.3 per cent, com- viewers who tuned into "Famous
TV's “Famous Film Festival,” the IFHEEE! j_? E?'-:EE::. 17.2 per cent and F’_L’]: "FEEH'IW]J at giﬂ'“ ]'“':]"_] ﬁ’ii!-_"ﬂ'i]
riisers on first maior attempt at feature film | C 2.8 per centl. with it ng1tl1 o paan. 12 high
l !I.Ilﬂl {" w !lf'ﬁﬂl“ 'l'nd :ﬂfﬁ ihr' 1“_ prngrnrl':ming I.!-'_'r' E I"I.E|"-"-’ﬂ!'l|":1 hit the At E. p.am., when CBS ﬂnd NBG EI.I'IEIICI'IC(' Eain t]l-lt NBC i.t”“l CES
new confracts sel from Seplember air this past Sunday night with an |let loose with their heayy guns in|made at 5 p.m. were mainly the
The following data is tubulated from, a weekly survey of all initial rating reaction which altho the persens of Ed Suy:wm and | result of new viewers turming’ on
U, 5. TV sations made by The Billroard. Ji shows the re% far from spectacular, was equally | Martin and Lewis, ABC's share of | their sets for the fist time that
national spot commercial campaigns sel on these ::Nmr'-lt"l‘nm: far from discouraging. ' andience dropped to 10.7 per cent| evening, as indicated by the helty
lltlnl:-‘1I picvey week, regardiess ol ihe starting air date o The retwork this week evlebrated | while NBC's Elimbﬂd to 37.9 per|increase of the sets-in-use figure at
poe the occasion by breaking its long- | cent and CBS’ was 40.3 Eer cent. |8 p.m.
standine  sponsor  bott!. "ok and | The sets-in-use Fgures, however,| As viewers become better ac-
i Jling in Tour n'rl.ti'“',"l I‘.I'.II'II:.I'H”,E:TH g'limhed from 3-:1.3 per cent for the | quaimted with the caliber of the
M M A R Y for the stanga, Tan bonelit twao | 7:30-8 p.m, period to 51.5 er cent features being aired, more and more
N ATION AL SU ots per week on (11 show, while | for the 8-9 pom. hour. ABC’s rat- [ of them will tune to ABC-TV at
(Campaigns placed im more tham ene region) . ﬁli]ip Morris. Tums ‘nd Hoover | ings during 8-9 p.m, hovered | 7:30 Er.m. and onee they do so, it's
Vi Cleanars each !m;;ght pne, i\]'ﬂ{ll}{%é:ﬂ,j:'r::llliﬁ' CBS’ was 19.6 {;:Il,] ) EIC.‘ and ('I[I}H will have a
reeks o ON Sponsor and NBL s 5.9, ] ard job getting them to turn off
‘Frodect sad Adveriiser Froduct s i Morrl T};E ?umhﬂr {:r Ti -Lll: 1':.‘|u_t_+. on how i ABC-TYV network execs weren't | the feature when it's only one-third
et ‘!H-:?mrfrrnj”; A.Fu?nmhh: Fhll1:5 Morris Clgarettes, FPhillp Morris, :,:eﬂ ﬁ:ﬁrefﬁf‘;: }d;{‘i A ﬂ.—,.:.n.,-.].r Lo |]i_m;q:m}mgml I:r_l,r the Trendex| thru in order to switch to the other
per's Colfee, J. A, &r Ad, alanz we 4 o TR T : i .
L B Pantiac Automobiles, Pontiac Motor can buy any number of spots for | report in view of the fact that this | networks.
-Way Cold Tablets, Grove Lab, Div. anv number of weeks he desires, Wos the first ime out for the stanza,| As a vesult of the fact that ABC-
em Toothpasie. Procler & Gamble Reddi-Wip Cream, Reddi-Wip, Ime. . v to il [l + that rach awhich bowed without benefit of [TV now has sold five of the nine
fant Maawell House Colfee, General . h D smith || Subject only to ihe Iact ik ride v laree sonle andi i ailabl t2 in the show
‘oods Sircith: Mrce.: ack Coup BEamLs | week’s feature [flms halds onlyv. al'¥ JITE Scale audience promotion | available spots in the show for at
v Har Soap, Procler & Gamble Brothers ;| : al b : I"uh]l;rj. I'he Trendex report indi- | least the next two Wf.'!-[‘.‘]-.‘!-i, some of
sirie Shave, J. B. Wiltiams Siokely Canned Vegelables & Froim, || 0INE commercill SpoOis. 2 5. it's felt, that most of the|the ABC o.&o. and affiliated sta-
A tamasie Tiie. Toc. Stokely-Van Camp The 15-cit rrl:-n&ex rating on  cate™ : S b a0, an ll B! f lI
BT St con | sowe a7 Ara a. ||t opening show 0 N Ou i Mok e sy s O
iorola 'H:Jdin [ 3 y Motorola, Inc, Super Lanolin, Cirarles Antell shl.l'ﬁng JI-IITIE.‘E Mason, was 6.4 [or i BSH ] nine ank-
S Eaniles. Mo PE::ngnl:uﬂ" Confece | Wicerey Cigareites, Brown & Williamson || the first half hour, 5.5 for the 8- SH DWCASE rollers who !1n|1gll_:. t inta the show on
onety Wildrao! Cream 0, Wildroot Co, 8:30 p.m. segment, and 5.6 for the i' Slﬁi‘; 2’15'5 x{; P Ef'ﬂri“?'-"'d: 2E€p-
. final third. Gnmgetilivq]:-.:rsgﬁnkmg,_ Loca’ Stars me 3 U‘ﬂl- :] I.m!-tu the ?;FT-'#“.
“Famous Film Festival’s” tirst halt SR PRS- RO PO SO T

the stanza, but their local spots are

hour beat NBC's “Do 1t Yourself,” : .
RE G IONAL SUM MARIE S which charted a 5.9 Trendex, but Get Break subject to preemplion by the net-

fell victim to CBS’ “Private Secre- work commercials.
tary,” which pulled a 19.5 rating. . W" h M

in terms of :.'lm]'e of audience rt oare :Circus.l Stﬂ S

Eﬂstern rlgmﬁ fﬂ‘r lhat f“’st 111...1'. h”uru ?":!E\i“ YUHK, SEDI,'- Ed._lma] y
m-l-Dent Tooth Powder & Pasie, Life Magazine, Time, Inc. _ TV stabon p!:-r:mua]iﬁes thruout I Chl TlII j‘56
lock l'_'.l|unu : Mounds Candy Bar, Peter Faul | the Eﬂ!.lllll'iy will gﬂtia crack at a “ I I
=0, B, . Babbiit My-T-Fine Desserts, Penick & Ford ' nso ' network showcase plus a stint at s s
dugen, Soigiivube Producis Corp. Necea Candies, New England Seek Spo r l'ﬂ xﬂ“i' Tﬂ‘l'k PETEH“-'&] -ﬂp]]ﬂﬂrﬂﬂl:"ﬂ EHIC&G{), SI'. [:I'l. E“I,—ﬁ- B[_- r"r 5

e Aspirin, - Bayer Co. y ; yiz : - " 1 " il stavy in Chicago
uk Cigars, Bayuk Cigars, Ine, Confectionery lin coming weeks via CBS-TV's Super Circus” will stay in Chicag

Itonw are laklewars;, Boonion Phillles Cipars, Bayok Cigars y r [':l.er‘_l.-' Hﬂnm. da}'h‘me stanza. until sometime “II:I-E"I:' the fjrtitl Hﬁ
lolding h Ponline Autemobiles, Pontiac Motor Starting  early next month the ycar. One of three ll'lf.'_l'.\'- {':-I:
SRIENERRNS & Tolsl Soap, DoTax iy, 00 vaore will bring a different local | 0rigination programs remaining in
o, W Wip, Tnc. 3 28 hi it w heduled ;
Pop Pop Corn, Taylor-Reed Reddi-Wip Cream, Reddi-Wip, TV star to New York to appear Chicago, it was scheduled o move
i Deodorant Cream, Pharma-Cralt Robin Mopsd Flour,. Tniernational Miling 3 ¥ it e ] e i e e Ei.‘] : ¥ Elliott H. Henrv, director af
nes Dog Food, General Foods Seahrook Frozen Foods, Seabrook Ted Bates Age-ncy has told NBC- pnrnmmht_}' that's ju best i:!:lt'I blici _ L"r‘l"B‘-";iBI [h ARC
r:.JH. :_ ﬂ'.ltr:‘ilr - I'.'er;l R A TV for its client, American Chicle, | month will be awarded a week's F“-'h“'—'l'l'!!'_r'l' :t - the 1-] ICARD. 4 =
uw, Lirani Lo, Benity Hair Cream, Bristol-Mycrs s il e u ; weh outlet, said the delay was pos-
[ ey HEent SHCR mTtFlcvamrg “g:mm“ o :lhﬂiter]:'lig:xsgurn%n:n :T}'[:r::lgh m"mit %ll'i-.lﬁp‘?::t L{‘Intz {]'-'i‘l:la;:K??urF al:gg sibly due to New York's not hbiug_
= Siokely-Van Camp, Ine. # i et 1 ‘ ; S ;
i Agrosal Insect Killer, Bostwick Super Anahist Tablets, Anahist Co. will cancel its alternate week order |'||g]1l' club. In order to be e '|g]'|:|]|_=, Tdiﬂ v I:E accepl I:Ihl ].-:hnu at that
g ;| Jetley Tek, Tefley Tea L0, i @ ; . |date and certain legal negotialions
B cre e e N | * e ick B Wt Ead for Hhe abow ['[ E:J“?h Hﬁ'rehl‘]m o 'T]mﬂt“-us m:.:s_t IllcmTE?vehﬂ?u which will not be com i.!'uh&:-r.'! b
& M Fliter Cigareties, Liggeil & Lilea Club Beer, West End Brewing sole sponsor it "'-‘l-ﬂll] ose the pen- | peire on a4 nelwor sno : I Y
lyers Wildrool Cream 0il, Wildroot Co. efit of eross-plugging, Eirt'k'lﬂl15T}'. then.
Every indication is that the net-
work will put its sales power be- | | ] i 'I'H
Southern hind the show because of ils 115:- A ERI A
stment in it this season. The F i
I B Rotor, Radiari Corp. Old Mapslon Coffee, T, W, Anitim, Inc, it ducers of “Zoo Parade™ have f
ima Margarine, Blanton Co, Phitip Morris Clgareites, Philip Morris, LI . YR h g it g T
ymulsion, Creomulsion Co. Ltd. een in Africa for several months :
rendy Batteries, National Carbon Pontise Automobiles, Pontiac Metor :-;hunﬁng fﬂﬂl‘i’th‘ for the program.
g P e | s | Quaker Oats was its sponsor for B
1 Cars, Ford Malor Purina Dop Chow, Ralston Purinn Co. || 1 2 i
*Way Cold Tablets, Grove Labs. Showdrift, Wesson Ol & Snowdrift several seasons. '| . e -
m Toothpaste, Procter & Gamble Sales . B Sy ATl rl
i Clgarettes, Brown & Willlnm:un1 Super Anahist Tablets, Anahist Co.” . o = -y
lanme Coffee & Ten, Wm. B, Reilly Super Lanolin, Charles Antell - ' . ey gt ey "
Co. Tractars, Florida Food Faclor WC BS Keeps X y = Py .. : o h ey B I I_ L I G N
orla Radio & TV, Motorola, Inec. Transpomation, Florids Greyhound . > ] it - M A R K E T
inds Candy Bar, Peier Paul Lines pezel,
Judge Colfee & Tea, Old Judge | Vicerny Clpareties, Brown & Williamson Ots ﬂce 4 W R \
ood Corp. | . Wonder Bread, Continental Baking == HARRISBURG
| amiinn atieiwem | ""'.
L] NE‘!I!F ‘ILDEK. 59]11-- E_]'. — S]‘”.“t 'l 3 i ' ."'\-\. R RR -: -‘.‘i 'I"" Tl’ Fm; 7 :
Midwestern 'sales at WOCBS-TV here is continu- b4 ";T"H:—-"':"‘H o ';;ﬂ"_".':"‘-"'“_.'; ;
ing to boom. Its George Skinner Fromahisaay Pt \YORK N e saif
1 Selizer, Miles Lab T’h]ihdn Meorris Clgareites, Philip Morrls, || show, which this week added a _ T ) e
¢ H Sugar, California & Hawalian | L5 : new girl singer, Cuarnle Bennett, ' gns | HAMEVAE e e
iz Reflvny - ::Ia“h-h-t-lrv s AVERY | to its line-up, is now 90 per cent \ i
in Toilet Tissue, Charmin Paper aniee Aulemobiles, Pentine Motor L =
:ET’“ e B P ; I:nr-..1 sold out with 45 spot announce- : et 1 ey,
eat Toasties Cereal, General Foods ' 5 week. Last vear at this | g fiormes L, wertmmre
er Soap; Procter & Gamble Reddi-Wip Cream, Reddi-Wip, Inc, mﬁlil'lh‘thpfr iy h d‘w ”]d salv 10 ah Ty e
ial Pads, Midland Pharmacal Roll-11-On; A. Rothbart, Inc, € the Sid m"_" -l"i “ L)
v Granulated Soap, Procier & Smith Bros, Black Cough Drops, Smith of the 50 avuilahle -"-'FU‘t‘i on the
""?1" PETTIIE | ~,-1"F“"‘”|"q pirin, Plough, T Sionih,
srminators, Arivell, Ine. 81, Joseph Aspirin, Plough, Inc, YL yr _
jer's Coffee, J. A, Folger | Stokely Canncd Vegetables & Fruits, """Isfmllf'r 5['1'5:[;"'1'[35'-[['?&_].“?}{“‘ ]l_:'“id-' .
d Cars, Ford Motor Stokely<¥an Camp, Inc, for its feature film Ft_““"'fil-"- which B R ST : A . R
‘:I.’:iB_u ETI:]u-: F‘::JH?F, G-1r|l|;lr|:n é.-'rs';:r. T\;; 12:!:--1\':' Magazine, Triangne are [ar ahead of last Vear in sale ;}i““"‘!““ ™ . {i% e i
rolhers Coffee, ¢ Brothers ublications - n g ! i o i g ;
ant Muaxwell House Coffee, General TI-'!I'_"?-'L Frozen Foods, Terry, Frozen of spots. i abl, 28 -:f-- : . 3]6,000 :
oos *CHOAIR | ; i " g e e dilh
v Bar Soap, Procter & Gamhle Wildroot Cream 0§, Wildresot Co. N' 5 WATTS
=nex Tissue, Intermationsl '*'-m.nh_'.rrﬁll::n 14 ? meiro med ltallic leE‘ hﬂrtﬂge W GA T V
gllpcotton  Producis Anahist Analist Cog d — I_
tric Shave, J. B. Williams Delta Pine Cotton Sced, Della Pine b L P )
igh Acres, Cirani T..'E. TI 5 “I'n'-n::-]n .‘r-:::ulll t':_n = 2 Hltﬂ Tu E Mﬂkers un[USI. r.F “
co Candies, New Englan otorula Radio ' Motorola, Inc, ; . : ' Cloir MeCollovgh, Pres
lJlﬂl.'Elantrj ;il::m 1|'||-|r1.';r-u.llv.-.‘:p':"_‘1 Procter & Gamble H Eﬂhsfi ll:"\ EvTﬂNi S :"' L. :‘14. — HB{: und CES 5TEINMAH EIT#-" |':|N' o clLolioug re
thern Tissue, Muamihon Corp, ‘ord Cars, Faor aloT adio and Elevision ube mani- 3 flolives: .
rena Dog Food, Mutrenia Mills, Tnc. "Lectric Shave, J. B. Williamg facturers are [eeling the pinch of sigirbginthe £ .Sl“Fnﬂ!EI“
olive Soap, Cobrate-Palmolive Morthern Tissue, Marathon Corp. i Y g o : 1. : Chicaga * San Fronciico
.Inr:r!! anzu.‘ Bﬂ.rl F|t]|.-ft-‘T EW“IHH 5“["[’[ I_I|".-.||:'|-|II char[r‘ *n:'Jt 3. n‘gkﬂtl.‘ EI]DI tﬂge-' lllld].;l Cllt‘l}ﬂ{- }E'A- II‘ " E E K E R Tv-r l“c‘ - g
production may result, according
e to Commerce D‘E'I'."Ill'l'n'll"lit.'-i Re- ,—-—-—-——i—r—————.—n—m——.——-—--—-———-—-u-n-i—p—-—--—l-'l
Rﬂfk}' Mountain & West Coast . ceiving-Tube Industry Advisory : MONEY-SAVING SUBSCRIPTION ORDER f
Committee. : |
mned Milk, Pacifie Milk Cao, Frell Shampoo, Procter & Gamble y o o a
er Soap, Procier & Gamble Smith Bros, Black Cough Drops, Smith 5&*]3"““_";{"1}' ﬂ““”’““*"j{. ‘;[1 E’Tﬁp 1’. Enter my subscription to The Billboard for e full year :
Ko Vegelnble Shoriening, FProcter & Brathers & nickel are essentiad nw - " . A7
~hlg i > e Fr"‘:;!.'ﬂ Wheal Hearis Cereal, General |El-::-'ﬂﬂdu1:‘ﬁﬂ'" l:lf TEE'E'i"II“g l”hfﬁ. ancl I {52 IE'EUEE‘] aft 1hﬂ rate uf 51? iﬂ:;n\”ﬂg ﬂ'l'- 5’3 over i
~old Tablets, Grove Lab, ikks s : ¥ : i r .
= 1-,,||-::II Procier & Gamble | Spray Nei Shumpoo, Helene Curtis IL'ITII.I?SE maore nlf_'-kf'-ll.'ﬂﬂn be I]'Iq'll]ﬂ' I I:HEI'E :npr ruh!}_ FanIEn ate 1'
“Touse Colfee, General Indusiries - .|| available, electronic tuli"'.'-‘ and || P losad [ Bill me i
L T b Aol iy T equipment plants will suffer cut- || LI Faymnt tne 55 |
e Trdnnaflnrluli-ﬂn, Norfhern Pacific b}l:ﬂk:-‘-- TEE ':i::lm""um Tﬁ!ﬂﬁmmé : Name |
FEART ! this week told represenlatives o 1
TSR TSORC . ey LO the Business and Defense Services || Occupation or Title I
i es. Brown & Willinmson Administration 5. § DF[}'ITTITI{"Iﬂ I ( ¥ i
! Cough Drops, Vick iyl ; ompan
of Commerce, and officials of other || P I
" Westmingter || oovernment agencies. Defense de- || Address |
partment and BDSA’s electronics |1 gy Tone Sale i
division are planning studies of || | i
P i
Aefense requirements and industry ||  Send to: The Billboard, 2160 Patterson 5%, Cincinnati 22..0. -
ipacity Lo locate deficiencies. I-i_ — his One
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TV FILM

* THE BILL3OARD

|

More than you’ll ever see

NEWSFILM editors screen more than a
mile of film every day—but less than

500 feet is selected for the dramatic 13-
minute prooram that is first choice ot

stations and sponsors everywhere.

- The news arsives fast at four stra-
tegically-located processing centers. . .
providing covergge-in-depth of all the
day’s importnt happenings and exclu-
sive feafiire stories. It's all good — but
Yyou se¢ oply the best. So good, in fact;
that foir two years runniing NEWSFILM
—produced and edited to famed CBS

- News standards—has won top honors

wn Billboard's Annual Awards poll.

To see how NEWSFILM means better
television news programs for you, call
CBS Television Film Sales, Inc. Offices
in New York, Chicago, Los Angeles,
Detroit, San Francisco, St. Louis,
Dallas, Atlanta, Boston. In Canada:
S. W. Caldwell, Ltd., Toronto.

OCTOBER 1, 195!
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THE BILLBOARD

- 'YOX JOX

‘ — By JUNE BUNDY

COFFEE ON CULLEN: NBCs Manhattan flagship, WRCA,
' staged a standout promotional campaign to introduce its new early
morning degjay, Bi]li) Cullen, to the press and public. In addition to
age ads in the dailies and trades, the station sent out thermos bottles
Ful of coffee to the press, with special tags reading, “This is the
radio-TV press party season. What is needed most now is a Morning-
after Press Party, which I'm herewith providing in absentia. WRCA
Program Director Steve Whife screened hundreds of deejay-applicants
for the 6:30-9:30 a.m. spot before he finally settled on Cullen. In
addition to records, the show features live music by Eddie Sufranski
and his crew.

THIS 'N' THAT: Dick Alliger, WBUX, Doylestown, Pa.,
writes, “We have cashed in on the publicity given to the TV
show, ‘The $64,000 Question,” with a sequel tagged, “The G4-
Cent Question”.” The take-off gimmick is used by deejay
Jimmy Ort on the Saturday aftemoon WBUX show, “Rhythm
at Random” (which Alliger directs), and which is aired from a
local farmers’ market, The Montgomerville Merchandise Mart,
Incidentally, Alliger adds, “We use The Billboard Fush Pop
charts in our booth at the Mart.”

Chuck Parmelee, WSPD, Toledo, O., vacationed in New York
Cil’r last week, headquartering at flack Buddy Basch’s office. Basch
will head for Houston shortly to see deejays during Juliana Larson’s
opening at the Shamrock there September 29. . . . Dottie Checghi,
who recently resi
a convent, has

ed as record librarian at WORL, Boston, to enter
een replaced by her sister, Claire Cheechi, and

Thomas Carroll. . . . Jerry Nesler, KCBQ, San Diego, is doing his
Saturday night show from a record hop, which he conducts regularly,
Speaking of record hops, Jerry Kay, WTIX, New Orleans, reports that
the station’s “Rock ang Roll” party at a local beach was a big success
and drew 5,000 im spite of rain. . . . Detroit deejays really get around.
Last month, Ed McKenzie, Don McLeod, Ross Mulholland, Bob
Seymour, Joe Van, Paul Winter and Fred Wolf turned out for the
Michigan State Fair opening day, . . . Elby Stevens, WTWN, St
Johnsbury, Vt., has also been covering North County fairs this year.
(Confinned on page 52)

DEALER DOINGS

By GARY KRAMER

BUFFALO: Cladys and Charles Covage, owners of the three
"Covage record shops in this city, have devised a neat way of ki{:kmLE
off new record releases locally, via a joint promotional te-up wi
deejay Guy King of station WWOL and the Squirt Beverage Corpora-
tion. Each wm:l% the Covages select a new record, which is spotlighted
three or four times a day on King's platter show. Listeners are in-

formed that for six Squirt bottle caps and 50 cents they can get copies |

of the disk at the Covage stores,

The A. Harris Department Store, Dallas, has opened a
multi-million dollar store of the latest design in Oak CIiff, Tex.,
large suburban development of Southern Dallas, Departments
of the downtown store will be duplicated in this new store, in-
cluding the record department. . .. Not loeng ago, Vince Land,
six-foot six-inch manager of the record department of the
A, Harris store, slipped on the turf in front of Dallas’ fashionable
Neiman-Marcus store, fractured a leg, and for a time was making_
the rounds of Dallas on crutches. Land insists that althe five-foot
Marion Eamons was with him at the time, that it is not true that
they were arguing whether Eamons’ record department at Titche-
Goettinger Department Store was better than A. Harris', and
that Eamons pushed him down.

DENVER: Mr. and Mrs. CGlen C. Bernard, owners of Bernards’
Becord Shop, have utilized a tie-in to good advantage with nearby
Lakeside Park, where stock car races are held. The Bernards provide
the records for music at the Sunday night races in returd (o piugs over
the nublie address system. EamEKl:anﬂs and Téfording artists are also
brought to the amusement park, and many of them come into the
shop. Autograph parties and personal appearances are easy to arrange
because of the proximity of Lakeside Park and Elitch Cardens, ‘and the
Bernards are now making plans for more promotions of that tvpe for
the coming year.

The Record Barr of Jesup, Ga., is now relocated in the
Belk Griffeth Department Store in the Crossroads Shopping
Center, Savannah, Ga. The name of the store has been changed
to “Windy Herrin's Record Barr,” Herrin is one of Savannah's
better kmown radio personalities, being affiliated with radio
station WCCP. Phyllis Barr, owner of the Jesup store, continues
to be associated with the Record Barr, and she writes that all
types of records will be handled, as well as pre-recorded tapes,
recording and listening equipment.

Business Exec
® Continued from page 18

bandleaders or their managers will
attend the sessions. Of these 50,
some 25 will be “big names” in
the business.
Plan Elections

The meeting will also elect offi-
cers and a board of directors. The
present officers, Brown points out,
are temporary. e meeting will
also try to formulate some plan
of action with regard to the repeal
of the 20 per cent cabaret tax.
This will be done in co-operation
with the NBOA. Also scheduled
for discussion is a means of aiding
new, bands. y

Band managers contacted in
New York also indicated the like-
lihood that discussion would be
centered ardbund the possibility of

of the American Federation of Mu-
sicians with regard to percentages
earned by dance band managers.
AFM regulations limit this to 5
per cent of the net after travel
expense, provided scale is cleared.
Many band managers feel this limi-

tation is entirely too narrow; that
it has the effect of keeping, “risk”
capital out of the band business.
It's easier to promote singers, is
the point of view,

Brown stated that the future of
DOLA depended upon the results
of the CHicago meeting. “We've
got to get the bands back on TV
and records,” he concluded,

10-Inch LP’s

® Continued from page 16

some consistin
fore released.
Covers are laminated, four-color
jobs. There are no liner notes, the
back of the liner taken up with ad-
vertising copy plugging other al-
bums in the."House Party” series.
Among the artists featured are
Frankie Laine, Jo Stafford, Tony
Bennett, Paul Weston, Rose-
mary Clooney. Eight of the 33 sets

g of sides never be-

tion, carrving holiday themes,

Hal Cook, Columbia director of
sales, predicted the line would have
its greatest potential among teen-
age buyers. Low cost, top names
and color display should all stimu-
late movement. He indicated that
the success of the diskery’s CL 500,
12-inch pop line played a role in

. Lgokad.

A full-page ad in the November
| issue of Look magazine will key-
note the eampaign.

Epic's 10-inch drive, also due to
kick off October 3, will debut with
the release of 15 packages in a new
series tageed "LN 1100,” The $1.98
sellers also feature top names on
the label and from the diﬁlﬁ.’}‘.
vaults. Among them are sugh tent
as Roy Hamilton, Johnni .. 4]
{uls{m, Eddie Eanl'upem_ H:’m,ﬂ

{oltzman, -'ll'hit,fmd + repertoire

C{.:it‘{:‘S?WIﬁﬁts will also be
SHOWCASH o0 the LP's from time
te A

" JUKE BOX WRAPYP

J. P. Seeburg's new

” .3
: :.‘T—’.ﬁ@sﬂwﬁan phonograph makes its debut
10 music operators t,hﬂ-.'l'm the country as distributors hold week-long
?hﬂwmgﬁ' fepod=indicate that operator enthusiasm over new model
is greater thyrever before. AMI distributors also gear for operator

showings, N Ii-color 190.-selents ; . A
Sunday (3), ew multi-color 120-selection phonogruph weut on display

Sentinel Radio Corporation beging te move with its
recently introduced combination coin-operated TV and juke box
cabinet. Shipments of restyled model under way. At the same
time, firm names field representatives. Unit features 27-inch
black and white television set and simulated juke box grille and
panel, designed to accommodate any and all existing multi-
selection juke box wall boxes,

AMI, "ne., reported to be preparing to enter high-fidelity home
market. Units rumored to run from floor consoles to table models.
Firm will use same mult-horm sound svstem in home sets that it uses
in juke boxes.

For full details on these stories see Music Muachine depart-
‘ment on page 108,

o~

}
i

_—

Schaeffers, Kassner
®  Continued from page 16

“Auf Wiedersehn"” and “Man With
the Banjo.”

Kassner also has secured for his
Kassner, Inc., firm the world rights
to the background score for the
United Artists film, “Not As a
Stranger,” cleffed by George An-
theil. One theme already has been
excerpted from the score and has
been cut instrumentally by two
diskeries,

In addition to his publishing ac-
tivities, Kassner has gone into the
personal management field and has
inked warbler Bill Damel. The lat-
ter has recorded for Coral and
.I.J,fim’ and most recently for label

Kassner is leaving this weekend
on a six-week trip to England and
the Continent to visit his branches
in London: Berlin: Paris: Milan,
Italy, and Amsterdam, Hollidd.
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seeking a revision in regulations | B

are tagged for Christmas exploita- |

leading the company back into the
10-inch LP fold under the special
six-tune format. -
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FOLK TALENT & TUNES

By BILL SACHS

WLW's “Midwestern Hayride,” which has just concluded
its fourth year as a summer replacement on the NBC-TV net-
work, continues on the NBC television hook-up for the fall and
winter, switching from Friday night to Wednesday night, 9:30-
10 o'clock. First show of the fall season came off last Wednes-
day (28). For the present, Whitehall Pharmaceutical Company
is sponsoring the “Hayride” on alternate weeks, with Ro
Roberts, of the Biow agency handling, Negotiations are n
on to fill the open time. On the initial show for Whi
were Hugh Cherry, emsee: the Hayseeds, the Willis Brothe
Phyllis and Billy Holmes, Mimi Roman, the Hayriders Ban
Skeeter Bonn, Clay Eager, Dixie Lee, and the Midwesterne
square dancers, Penny Nichols appeared as guestar. Miss Roman
Iea:fs the “Hayride” October 1 to return to her home in New
York.

Porter Wagoner and his mainstavs, steel man Don Warden an
electric-stand man Speedy Haworth, are currently on a Canadian tos
for A. B. Bamford to carry them three weeks. Following that, Port
and the boys continue on their own for another two weeks, swingir
thru the Northwest and Southwest before retdming to Springfield, Mc
in late October. . . . Rex Allen and Jim Edward and Maxine Brow

uestar on “Ozark Jubilee" via the ABC-TV network from Springfiel
Mo., Saturday (1). L

Al Turner, formerly of “Big D Jamboree™ and Station KLIF,
Dallas, has moved to KTBB, Tyler Tex., where he's promoting
two shows a month at the Mayfair Building. Tumer spins all the
western wax on KTBB, His initial show, September 11, drew
1,700 paid admissions, and included Jimmy and Linny (Decea),
Bill Dudley (Capitol), Carolyn Bradshaw (Fabor), the Texas
Sweethearts, Treon and Dwight, Jo Bill (Imperial) and Com-
bread. His second show, Tuesday (27) had the Belew Twins
(Coral), Buddy Griffin (Ekke), Ralph Sanford (King), the Lovett
Sisters (Imperial), Jo Bill, Cornbread, and the “Country Picnic”
from KRLD-TV, Dallas.

Ann Jones and Her Western Sweethearts have just invaded Mi
nesota after an extended trek thru Idaho, Wyoming, Montana and ¢
Dukotas. From Minnesota they swing back into Montana and th
plav a week in Canada. Their plans are to work down into Texas ax
back thru New Mexico, Arizona and California, returning to Oregg
around the holidavs. To make the extended tour, Ann has taken
leave of absence from KVAN, Portland, Ore., turning her show ov
to Kenny Debord, Miss Jones and her fem contingent plan to take ¢
the second week in November to attend the big disk jockey concla
in Nashville. Ann’s newest release on the Sims label is “My Hea
Can't Sayv Goodbye”™ bow. “CGet Up and Go,” with the “Heart™ si
showing up best.

Kenny Smith and the Westerners now air every Saturday
night, 11:30-midnight, via KTKT, direct from the stage of
Tucson GCGardens, Tucson, Ariz. On Wednesday and Friday
nights the combo holds forth at Military Inn, near Frey, Ariz.
Group plays every other Sunday night at Ajo, Ariz. Newest
member of the unit is Little Jimmy Byrd, lead quitar and fiddler,
who doubles on numerous other instruments. . . . Sheriff Tex
Davis, director of country & western operations at WCMS,
Norfolk, reports that his first [all show of the season, September
11-12, headlined by Elvis Pressley and Hank Snow, and includ-
ing the Louvin Brothers and Cowboy Copas, broke all attendance
records for the town. “The whole gang was great, as usual,”
tvpewrites the Sheriff, “but the teen-agers went wild when Elvis
went into his act. The girls mobbed him afterward and literally
tore him apart for souvenirs.” (Continued on page 6

RHYTHM-BLUES MOTES

=By PAUL ACKERMiy e

For the past weoweve all Wtooked 2 % dmiringly as rhythm an
blues expandeshi‘in Lhe pog ,L-nhm"r}f I}kﬁlﬂn&]i;ﬂg have n::an}" po
buvers; r:&}ﬂuk-‘ _“','*'l,:,'l-ﬂﬁ"t'ffe best selling pop charts; and pop a.éa
men have bie GV 4o nover r.&b. tunes. Now a curious thing |
bappans: o fip e being influenced by the pop music field, R.&l
WS 4% e to write for the pop market; r.&b. singers, in man
ML want to be pop singers, and a number of r.&b. labels ar
“Wing more and more pop-styled sides,

Frankly, no one knows what the outcome of this interchange
will be. It is no secret, however, that many serious students and
lovers of r.&b. music are viewing with alarm this increasing pop
influence, They point out that the pop market latched onto r.&b.
music because it was r.&hb. It offered an excitement and sound
not found in the run-of-the-mill pop record. The pop buyers liked
it not because it was diluted r.&b., but because it was true r.&b.

It will be interesting, in coming months, to watch the progress «
these pop-stvled tunes and sides being put out by the wrilers, artis
and a.&r. men. Traditionally, attempis by artists to break into fielc
other than their own have not been too successful. When a Han
Williams, for instance, 'made it in the pop [ield, he made it as a resu
of the powerful universal appeal of his country material. For simil
reasons, r.&b. went pop. But let us not try to mudgﬁ what is happer
ing. Let the pop intluence in r.&b. get a fair trial, and if it bombs ou
it will be dropped quickly enough. A number of artists, of cours
mayv be hurt in the process.

Jockev Jack (Jack Gibson), of WERD, Atlanta, drops us a
note to point oul that the South is full of deejays who are kings in
their own individual areas. Jack says: “Take Ed Cook of Miami;
in St. Louis it's Spider Burke; in New Orleans its Okey Dokey;
in Birmingham, Eddie Castleberry . . . and a flock of others such
as Ally Pat and Roosevelt Johnson,” We're aware of Jack, and
so are the labels and the artists. . . . Lorenzo W. Milam, of
WIVB, Jacksonville, is building up the character of the an-
nouncer (Pappy Sharpe) into an easy-going Southern type. This
involves no high-pressure advertising, but rather a “you-can-buy-
il-if-you-want-it” attitude. A bit of rhyming jive talk is also used,
but Milam figures the real feature of the show is the bluesy, low-
down piano background used all during the talking. This is
conducive to a relaxed atmosphere.

. Evelvn Jolmson, of the Buffalo Agency, Houston, drops us a lir
that the recent packuging of B, B. King, Louis Jordan, Donna Higl
tower and Johony (Guitar) Watson has proved one of the biggest thin!
in the personal feld. With vocalists Harold Conner and Dottie Smit,

it'’s reported the unit is playving to capacity.

ra
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Bl:]llroom Ops Meet With Band
Leaders’ Org at Chi Session

Band Org WiIll
Move to Name
Business Exec

ALBUQUERQUE, N. M., Sept.
24.—Maestro Les Brown, chief of
Dance-Orchestra Leaders of Amer-
ica, disclosec. this week that the
bandmen at their first annual con-
vention in Chicago (see separate
story) will attempt to pledge
enough money to hire a high-
powered executive who would pro-
mote the band business on an in-
stitutional level,

Brown, who has been tourin
this section of the country, state
this would be the most important
single piece of business DOLA
would take up in the Windy City.
Such an executive, to Brown's way
of thinking, would be paid at least

SIDES GALORE

Everywhere
Cap Looks -
It's Sinatra

NEW YORK, Sept. 24.—Capitol
is suffering from an embarrassment
of record-riches on Frank Sinatra.
Since the singer’s latest release
(“Fairy Tale” backed by “Same
Ole Saturday Night") has only
been out a short while, Capitol
didn’t put out any singles on his
Our Town” tunes. Instead they
packaged a group of songs from
%PE NBC-TV musical-drama on an

However, dealers are said to
have reported many calls for the
“Love and Marriage” side (which
received heavy deejay play), and
Capitol capitulated this week and
released it as a single, backed by
another song from the EP, “The
Impatient Years.” Consequently,
Sinatra may soon have three new
releases out at the same time, be-
cause the crooner’s new M-G-M
movie, “The Tender Trap,” opens
shortly, and the label has a com-
mitment to release his waxing of
the film’s theme song at that time,

Merc. Ships
98-Cent EP

NEW YORK, Sept. 24. — Mer-
cury Records is marﬁeting a special
98-cent EP—one in a serics of “Tops
in Pops” EP packages—featuring
four of its top artists in a move to
spark additional sales for its EP
line this fall.
_ The 98-cent EP is designed as a
Iﬂr..lde-r,_ and all other Mercury
EP's will retain the label’s regular
$1.49 price, Mercury ran a special
EP }Jn_}mnlinn this summer, where-
in all its EP releases were ially
priced at 98 cents, but tﬁe sale
ended July 31. Dealer cost on the
special EP will be 60-cents.

The “Tops in Pops” package
features current sides by Ceorgia
{;:rll'.l'l}&. Rusty  Draper, Sarah
Vaughan and Chuck Miller. Dis.
tributor orders to date on the spe-
cial EP have topped orders on any

revious Mercury EP release by
per cent, according to the

firm's veepee-sal
; pee-sales manager, Mo
Price, ger, o

SCORE: KEAN 10;
NICHOLSON, ONE

NEW YORK, Sept. 24.—In
a story in the September 10
1ssue of The Billboard it was
erroneously stated that Bobby
Nicholson, deejay who had
been ai}p-earfng over WRCA
wrote the music for RCA Vie-
tors "Howdy Doody™ records,
Eleven such albums were
made by Victor and the mu-
sie, lyries and scripts for 10
were written by Edward €,
Kean. Nicholson wrote one.

e — e . -

$25,000 annually plus expenses—
very likely more—and would cor-
relate band activities on various
levels, including television, radio,
records, ballrooms, musicians uan-
ion, and publicity,

DOLA’s opening sessions Mon-
day {26) will be held jointly with
the NEOA. On Tuesday, however,
DOLA will have its own meetings,
Brown stated that at the DOLA
session names would be submitted
as likely eandidates for the pro-
motional job. OFf course, all of
this is contingent upon the mem-
bership okaving the cost of such
an office. It is felt the maestri
will take to the idea, in view of
the desire of all to restore the
band business to its former pros-
perity.

Brown expects that some 50

(Continued on page 20)

Welk Sets 6 House
Marks in 10 Dates

HOLLYWOOD, Sept. 24.—
Muaestro Lawrence Welk was the
holder of six new house records
out of 10 dites plaved September
11-21 on the ork leader’s first one-
nighter tour in four years,

Welk plaved to a total of 39,555
for a total gross of %$79,566 and a
take-home of $38,7532.60 for the
leader. Welk set new records at
St. Paul; Val Air Ballroom, Des
Moines; Armar, Cedar Rapids, Ia.:
Aragon, Chicago; the Million Dol-
lar, Milwaukee, and Elitch's Gar-
den’s, Denver. Latter record was
held by Sammy Kayve until Welk |
topped the spot, pulling 4,046
payees at a $2.25 top.

Ballroom Ops
Would Assist
Smaller Bands

CHICACO, Sept. 24.—The ball-
room industry is expected to focus
its attention on semi-names, par-
ticularly the new ones, and terri-
tory bands, tryving to devise means
to give a helping hand to this
branch of struggling musicians, at
the joint concluve of the National
Ballroom Operators of America
and DOLA Monday (26) in Chi-
cago.

Tom Archer, of Des Moines,
head of NBOA, and Les Brown,
DOLA prexy, both predict a large
turn-out for the joint meeting of
the ballroom operators and band
leaders, with bookers, managers,
record companies and others also
invited.

For DOLA, it will be its First
annual convention and actually the
first time the band leaders have
had an opportunity to get together
since formation of the organization
on the West Coast earlier this
vear. The group was formed as
a result of an all-industry com-
mittee set-up following the NBOA
convention last year. .

oint effort of both NBOA and
LA will be to help promote
dancing, but leaders of the organi-
zation point out that the semi-
names and territory bands are in
the most distressing position at the
present time,
Semi-names are having tough
(Continued on page 17)

Col'bia to Jump Back

Into 10-In.

‘House Party’ $1.98 Line Bows Oct. 3:

Epic Sets Same Date

NEW YORK, Sept, 24, —Colum-
bia Records, which discontinued its
10-inch LP lines early this summer,
is back in the Field bigger than
ever, but the product it will offer
has a number of unique twists. On
October 3 the company will begin
shipment of a new pop 10-inch
series, each disk holding six tunes
and selling at a new E_'rw list of
$1.958,

In an associated move Epic Rec-
ords will also ship and exploit a
new line of 10-inch LP’s, basically
similar in concept and design, altho
containing a number of variations
to the product issued by ils sister
diskery, Columbia.

Columbia’s new 10-inch line, to
be known as the “House Party”

Capitol Signs
Haley Bandsmen

NEW YORK, Sept. 24.—Capitol's
new KEastern artist and repertoire
man, Andy Wiswell, has signed
three ex-members of Bill Haley and
his Comets, marking his first per-
sonal pacting of artists since he
joined the label last month. The
boys, who left Haley last week, are
Joe Ambrose, sax; Dick Reynolds,
drums; Marshall Lytell, bass,

The new group is billed as the
{udimars‘ a combination of the first
etters of their names, They will
be augmented by three other mu-
sicians—Charles Hess, guitar; Jim
Buffington, drums, and Bob Simp-
son, piano, All six will double on
vocals, and a [eatured gimmick will
be the novelty of two drummers in
one small group. The bovs are man-
aged and booked by Matty Rosen.

Meanwhile Wiswell is shopping
around for more artists for his per-
sonal stable, in addition to handlin
present Capitol performers head-
quartering in the East—Les Paul
and Mary Ford, Jane Frohman, etc.

LP Field

for Like Moves

(CL 2300) series, will be the firm's
push promotion for October, It's
exploitation will be aimed largely
at traffic outlets, with heavy dis-
Lrih-llli'ﬂr concentration urged on the
syndicate store, rack-jobber-type
outlet. At the same time, dealers
generally will be offered extensive
oint-of-sale material to plug the
me to consumers,

Top Artists

Top artists will be featured in
the 33 LF's scheduled for October
release, with much of the material
they perform taken from the stand-
ard catalog, some of it salvaged

(Continued on page 20)

ERA ‘BOUDOIR’
GIMMICK CLICKS
VIA ALL MEDIA

HOLLYWOOD, Sept. 24—
Intent on writing a new page
in their young tho impressive
career in the record industry,
Herb Newman and Lou
Bedell, Era Records execs, this
week pulled a major promo-
tional coup prior to the release
of the fim's new album,
“Sounds of the Boudoir.”

Company set a dozen love-
lies for the window of Musie
City, Hollywood disk super-
market, with one young Iudz
to be named "Miss Boudoir.
Stunt was covered by all the
major wire and news services,
in addition to a host of fan
magazines, and radio, televi-
sion and movie newsreels.

Album itself is an eve-
opener, and features the
sounds of a lady awakening
and retiring. Wax was pro-
duced by George Draine and
narrated by Phil Barto.

SIGNATURES

Schaeffers,
Kassner in
Rep Deals

NEW YORK, Sept. 24. — Pub-
lisher Edward Kassner this week
locked up a deal whereby he has
become representative for the Peter
Schaeffers music companies of
Germany for the United States and
the British Empire.

The Schneff:ars copyrights will
be controlled thru a new firm here
owned jointly by the German pub-
lisher and Kassner, and to be
known as Schaeffers Music Cor-
poration. Schaeffers is the original
publisher of such Stateside hits as

(Continued on page 20)

Century to Open
Dallas Distribbery

NEW YORK, Sept. 24.—Century
Distributors, Inc., a new record
distributing outfit, will open its
doors in Dallas on October 1. Pro-
prietors of the firm are Irv Katz,
veteran disk sales exec, and Sid
Gitelman, an attormey. The terri-
tory serviced will {1& Northern
Texas and Western Louisiana,

Among the disk lines already
inked for distribution are ABC-
Paramount, Baton, Cadence, Kapp,
Herald, Era, Tico.

Katz until recently was sales
manager for Urania, and previously
was associated with Eli Oberstein,
He also was trade sales manager
for Children’s Record Cuild and
Young Peoples’ Records for three

from discontinued 10-inchers an d::md a hall years, and sales man-

ager for Apollo Records for five

VEILTS,

1,000 Deejays to Show
For Nashville Festival

NASHVILLE, Sept, 24.—WSM
home of the “Grand Ole Opry,”
expects 1,000 disk jockevs to at-
tend the Fourth Annual Disk
Jockey Festival November 11 and
12. Plans for the festival, which
originated in 1952 as a means of
Eefcbral.ing the anniversary of
Grand Ole Opry,” are currently
being crystallized,

During the 1954 festival, more
than 900 deejays, country artists
and representatives of disk firms
attended the series of meetings,
parties and special events.

WSM will stage a big Friday
evening party. Awards to out-
standing country artists and writers
will be given by Broadcast Music,
Inc., The Billboard, and Cashbox
the moming of November 11, In
the afternoon of that day, decjays
will attend a special clinic in|
which they will hear a panel of
record company executives discuss
various phases of industry relations
and service, 1raditionally, this ses-

sion has become a sounding board

WwWwWw americanradiohistorvecom

for compliments, eomplaints and

the airing of ideas for the common
good,

Thruout the weekend, music
publishing firms will hold open
house in different suites at the

Andrew Jackson Hotel, headquar-
ters for the festival, On Saturday
night everybody will be invited
to attend the “Crand Ole Opry”
performance at the Ryman Aul}i-
torium,

A cumglﬂte schedule of activi-
ties will be forthcoming soon,

Attendance at the f_ﬁ.'-:l-: jockey
fFestival has grown each consecu-
tive year. Deejavs pay their own
expenses in order to take advan-
tage of what is perhaps the vear's
outstanding opportunity to meet so

' many segments of the music-record

I:-usimass._ The oceasion has also
become important inasmuch as it
provides ﬂ%pﬂrtunily for the nego-

tiation of business deals affecting
writers, publishers, artists, and
a.&r. men.

Does Trading

In E.M.1. Stock
Cue Cap Tie-In?

Guesses Run From
U. S. Marketing to
British TV Field

HOLLYWOOD, Sept. 24, —
Widespread speculation surrounded
the unusually heavy trading of
Electric & Musical Industries, i!d.,
on the New York Stock Exchange
during th2 past two weeks, with
innumerable trade sources predict-
ing the activity was tied in some
fashion to Capitol Records.

E.M.I. traded 96,100 shares at
the close of business September 16,
and an additional 43,200 .shares
the week ending yesterday (23).
Market sources indicated the trad-

ing was exceptionally heavy for
EM.1., and offered several ex-
lanations for the activity. Tho

ardly authoritative, principal rea-
sons for the h*adingh cen
about the possibility that E.M.I,
might soon enter the domestic mar-
ket with home entertainment equip-
ment, or in the electronics Eeld.
Bill Fowler, Capito: vice-president,
(Contipued on page 17)

Gov't Registers
1,103 Foreign
Songs in Year

WASHMNGTON, Sept. 24, — In
the past the Music Division of the
{Tnpyri‘?iht Office registered 1,103
copyrights on foreign music as it
prepared for changes in its opera-
tions which were effected by the
Universal Copyright Convention.

Under the Convention, protec-
tion is guaranteed for a minimum
of 25 years either from time of the
work's first publication or from the
death of the author. Ratified b
15 nations including the Unite
States and signed by 30 others, the
Convention simplifies technicalities
previously required to obtain inter-
national copyright protection.

The Convention, which went
into effect September 16, means -
that each country which ratifies it
will extend to artists, composess
and authors of all other ratifying
nations the same copyright protec-
tion that it affords to its own na-
tionals.

‘Hucklebuck’
Suit Settled

NEW YORK, Sept. 24.—An ac-
tion filed in New York Supreme
Court, seeking to enjoin six defend-
ants from publishing and recording
the tune, “The Hucklebuck,” was
settled and discontinued this week,
The suit was brought against
United Music Corporation, Colum-
bia Records, Decca, Mercury, Sa-
voy and London Records. The
plaintiff, Sydney Nathan, had

1 charged that United Music’s tune,

“The Hucklebuck,” was copied
from his 1948 song, “The Boarding
House Blues.”

MILLER ‘ROSE’
TRIPLE CROWN

NEW YORK, Sept. 24—
The Billboard “Most Played
in Juke Boxes™ chart this week
ranks Mitch Miller's “Yellow
Rose of Texas” in the No, 1
slot, thereby qualifying the
Columbia pop artist and rep-
ertoire chief as the latest win-
ner of the Triple " Crown
Award.

For several weeks now the
Miller waxing has led the
vack on the best-selling and

isk jockey listings. The
award is given to any artist
whose disk rates at the top of
all three charts in ary one
week,
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Col. Hits Peak
Month of LP

Sales-a-Million

NEW YORK, Sept. 24.—Colum-
bia Records sold more LP’s last
month than in any month in the
company’s  history, with over
1,000,000 packages moving out to
the trade, acr:ﬂriiug to Hal Cook,
director of sales.

None of these sales were ac-
counted for by mail-order club
subscriptions, it was said, the fig-
ure relating only to sales to dis-
tributors.

Meanwhile, Cook asserted, Sep-
tember LP sales bid fair to outstrip
those in August, and the diskery
pressing facilities have been placed
on 20-hour schedule to meet the
demand.

Phonotapes
Going Into
Music Field

NEW YORK, Sept. 24.—Fhono-
tapes, Inc.,, independent pre-
recorded tape manufacturer special
izing in literary material, is plan-
ning a quick expansion into the
music field with reductions set in
the suggested list prices of all its
product.

New label on the music material
will be Phonotape-Sonore, and first
releases are expected in mid-Octo-
ber. Standard seven-inch reels
(dual-track, 7% ip.s.) will list at
£8.95, five-inch at $6.95. Among
the first issues will be several Gersh-
win warks recorded in Germany, in
the same performances scheduled

{(Continued on page 17)

Gordon Signs
With Dootone

. HOLLYWOOQOD, Sept. 24.—Doot-

sie Williams, president of Dootone
Records, this week announced the
signing of Dexter Gordon to launch
the firm's new jazz catalog.

Twelve sides are to be cut fea-
turing Gordon next week, with the
initial. release set to include a 12-
inch LP and a number of singles.
Dootone diskery previously entered
the package field via best-selling
LP and EP rhythm and blues tunes
featuring the Penguins, the Medal-
lions and other groups.

Helen Humes, former Count
Basie vocalist, has also been added
to the f[irm’s rapidly expanding
talent roster. *

ART TALMADGE
LIKES CALVERT

NEW YORK, Sept. 24. —
Mercury veepee Art Talmadge
is featured in the current
“Men of Distinction™ ads for
Lord Calvert whiskey. Tal-
madge (referred to in the ad
copy as “director of all Mer-
cury’s popular recording ac-
tivities”) is pictured holding
the familiar glass and wearing
a dignilied expression belitting
the first record industry exec
to join Calvert’s list of dis-
tinguished tipplers.

AFRICAN BEAT

Richmond
Adds Many
To Catalog

NEW YORK, Sept. 24.—Ever
since the Bulawayo Sweet Rhythm
Bovs astounded the Western world
with “Skokian,” there have been
rumblings from the Af:ican bush.
That tireless jungle tracker, How-
ard 5. Richmond, thru his overseas
representative, has tied up a large
catalog of African songs. These
include a number of items calcu-
lated to fracture the trade. Among
them:

A rhythm song currently a
smash among the Yoruba people
in Lagos, Nigeria; a “wonderful”
instrumental, currently a favorite
with the Ashantis of Acera (Gold
Coast); a “lovely” ballad, a hit
with the Baoule tribe at Abidjan
(Ivory Enastz(; a mambo-tvpe hit
that first broke among the Cenofo
people at Korogho (Ivory Coast);
a rock-and-roll item that’s getting
action :mmng the Toucouleur peo-

{Continued on page 17)

By BILL SIMON
NEW YORK, Sept. 24. — A
sharp increase in activity in the
last few weeks has pointed up the
strong inclination of most of the

major record companies to open up
mass market selling via rack job-
bers. The rack jobbers, of course,
is the servicing agent who mer-
chandises special products on racks
set up in supermarkets, chain and
syndicate stores,

Today, after several vyears of
experimentation by some, and of
watchful waiting by others, the

majors are getting out aggressively
to line up new outlets.

Apparently this is one new area
of market Ex];:nml:siml on which the
“name brand” bovs agree. Just as
the rack outlets agree that “name
brands™ are the kev to a successful
impulse-buying set-up.

Such companies as RCA Victor,
Columbia, Capito]l and Mercury
have determined to their satisfac-
tion that rack selling is a stimulus
to the record business as a whole,
that it catches a customer who
never entertained an idea of "rec-
ord shopping,” confronts her with

HOLLYWOOD, Sept. 24.—1In
what appears to be an obvious bold
change of sales strategy, Capitol
Records this week unveiled its
October-November merchandising

program at a series of dealer meet-

COAST DISK PUSH

Drug Rack Firm
 Reps Four Majors

HOLLYWOOD, Sept 24—
Handy Spot, Inc., major drug and
toiletry goods rack jobber in the
Los Angeles and San Francisco
market areas, has been appointed
subdistributor by RC A _Victor,
Columbia, Capitol and Mercury
records and will immediately begin
to merchandise popular hit records
and albums in approximately 150
outlets.

The decision to add phonograph
records to the sundries lines the

BRILL BLDG'S HAPPY

Pubbers Have Disks
Galore to Crow Over

NEW YORK, Sept. 24. — The
*hype” hangs heavy over the Brill
building this week, with at least
eight new tunes basking in heavy
diEk coverage, including “No Arms
Can Ever Hold You,” “Por Favor,”
“Bring Me a Bluebird,” "Yaller,
Yaller Gold,” “Love and Marriage,”
“The Legend of Wyatt Earp”
'{I:r-::-r:e Di Oro” and “"White Buf-
falo.”

To date, Gil Publishing’s tune,
“No Arms Can Ever Hold You,”
has been sliced by Pat Boone, Dot;
Jeff Clay, Coral; the Gaylords,
Mercury; Jimmy Young, London,
and Georgie Showa, Decca. Win-
neton’s “Por Favor” has been
waxed by Vie Damone, Mercury;
June Valli, Victor; the Nocturnes,
M-G-M; Helene Dixon, Epic, and
Billy May, Capitol.

“Love and Marriage,” the Barton
ditty from NBC-TV's “Our Town”
musical, has been recorded by
Frank Sinatra, Capitol (both as an
EP and a single); Helen Grayco,

Label “X"; the Laurie Sisters, Mer-

eury, and Dinah Shore, Victor.
The Disney tune, “Yaller, Yaller

Gold,” (Wonderland) has been

waxed by Fess Parker, Columbia;
Lou Monte, Victor, and Cary
Crosby, Decca. “Croce Di Oro”
(Shapiro-Bernstein) has disks by
Patti Page, Mercury, and 1l-::e:m Re-
gan, London, so far, while E. H.
Morris has lined up platters on
“Bring Me a Bluebird” by Ralph
Young, Decca, and the Caylords,
with more to come,

The folksy TV influence is very
much in evidence in the pop field
this week. In addition to Disnev’s
“Yaller, Yaller Gold,” "White Buf-
falo” (featured in a forthcoming
episode of ABC-TV's “"Rin-Tin-
Tin") has been cut by Bill Hayes,
Cadence, and Jim Brown (also in
the TV show), M-C-M, while “The
Legend of Wyatt Earp” (Four
Lﬂ}rs}, another ABC-TV series, has

een recorded by Bill Hayes and
Ralph Young.

firm now carries has major im-
plications for the local disk market,
among the top three in the nation,
and also signifies record company
acceptance of the need for addi-
tional sales outlets,

The only major company which
will not service Handy Spot, for
the time being, is Decca Records.
The latter company has a firm
' policy which prohibits granting ad-
'ditional discounts not enjoyed by
other dealers. Handy Spot in most
cases will receive di ts esti-
mated to range between 5 and 8
per cent in the case of the majors,

as much as 10 per cent from
several independent distributors,

Ken Dewing, Emsident of Handy
Spot, disclosed that racks will carry
a total of 18 single selections and
approximately, EP and LP al-
bums. In all, the racks will fea-
ture stock estimated between $500
and $700 of records at retail. Most
important is Handy Spot’s decision
to sell the disk product at estab-
lished list prices.

Approxmately 100 racks are to
be used in Los Angeles and 50 in
San Francisco at the outset, Dew-
ing reported, with expectations that
600 racks will be used eventually.
Handy Spot presently services
1,800 stores in Sﬁuthem California,
and an additional 1,000 in San
Francisco, most of them in the
supermarket category.

“To mark its entry into the disk
field, Handy Spot previewed its
new dixtpi]la}r unit at a cocktail party

(23).

On another front in the rack job-
bing field, Ed Mason's Record
Rack Service was reported to have
purchased the Star Trading Com-
pany, currently operating approxi-
mately a bundred racks in this

| Area.
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for both supermarket executives
and disk industry nnel at the |
Ambassador Hotel here Friday

Cap Merchandising
Program Sprung in
Attempt at Surprise

New in Line-Up Are 21 Pop, 4
Classical Albums; Dealer Aids

ings across the country. Unlike the
tirm's previous fall programs, which
heretolore had been introduced at
dealer meetings earlier in the sea-
son, Capitol has apparently elected
to hold its program in abeyance
and gain the element of surprise,
Virtually all of the major record-
ing companies have already intro-
duced their product and sales plans
at dealer and distributor meetings.

Highlight of Capitol’s new mer-
chandise is a total of 21 new 12-
inch pop albums, only three of
which are in the $4.98 list category.
These are “Jackie Gleason Plays
Bomantic Jazz,” "Harry James in
Hi-Fi" and Judy Garland’s “Miss
Show Business.,” The remainder
of the company’s pop LP’s are all
in the T series, $3.98 list.

Latter packages include wax by
(Continued on page 17)

New Comets
Join Haley

NEW YORK, Sept. 24. — Jim
Ferguson, manager of Bill Haley
and His Comets, has lined up new
personnel following the leaving of
several of the bovs who are form-
ing their own group.

One of the replacements is
Francis Beecher, a leading guitar
man, formerly with the Benny
Goodman sextet. Another is Rudy
Pompelli, pn sax and clarinet,

A third is Al Rex, who broke up
his radio band on WDRF, Chester,
Pa., in order to return to the
Comets. He was the original bass

man with the group. The new
drummer is Don Raymond.

George Gobel Gets
RCA Victor Pact

HOLLYWOOD, Sept. 24—
Comic George Gobel has been
signed to a term recording con-
tract by RCA Victor, with his in-
itial disks scheduled to be intro-
duced on his NBC-TV teleshow
this fall.

John Scott Trotter, music di-

' rector for the Gobel TV, will per-

form similar chores for the latters
recording sessions. Gobel pre-
viously waxed for the defunct
Sears, Roebuck label some years
ago.

ERCA also renewed singer Tony
Travis for another vear, with Henri
Rene, West Coast artist and rep-
ertoire chief, handling the negotia-
tions.

Signs Point to Majors’ Mass
Market Selling Via Rack Use

Sharp Increase on ‘Pump Priming’
Due as Diskers Delve Into Field

an heavily advertised or “pre-sold®
product,
‘Pump Priming’

“It's pump-priming,” as one
diskery exec put it. “We want to
get those turntables moving. Once
we ean ﬁ?; them started, there's a
chance t they'll start building
libraries.” Since most of the racks
carry only current hits, this new
interest would huve to be satiated
via regular record shops, he
claimed.

Rack jobbing of records, it is
recalled, was initiated by Colun-
bia Records three vears ago thm
that company’s encouragement of
the Music Merchants set-up in
Philadelphia. RCA Victor entered
the field seriously about two years
ago and has named Irwin Tarr to

head a department which today is
{Continued on page 17)

Coast Record
Dealer Org Sef

HOLLYWOQOD, Sept. 24. — A
Southern California record dealers’
association became a realty this
week, with 113 charter members
};::uing the group at a meeting held

re Wednesday (21).

A total of 81 dealers attended tha
meeting, tho an additional 31 who
could not attend returned mem-
bership acceptance cards. Group
decided upon a tentative fee of
$10 as membership dues, collect-
ing a total of $440 at the meeting,

Chaired by Norty Beckman,
Norty's Music, a steering commit-
tee composed of seven dealers was
named to draw a set of bylaws and
a constitution, with October 5 set
as the date for formal election of
officers and the adoption of a name
for the association.

Steering committee  includes
Morty Beckman, chairman; Jerr
Johnson, House of Sight & Sound;
Moe Arbutel, Eastern-Columbia;
Joe Friedman, Gene's Music; Ivy
Indick, Index Radio; Mile Callecio,
Mike & Bob, and Eleanor Rov-
croft, Southern California Music

Company.

Marks Reps
Cugat Firm

NEW YORK, Sept. 24, —Edward
B. Marks Music Corporation has
been appo

inted sole selling :m:_]
licensing agent for Xavier Cugat's
Alameda Musie, Inc., new publish-
ing firm the Latin maestro is start-
ing. Femnando Castro, for 21 years
with the Ralph Peer music pub-
lishing enterprises and well-known
thruout the Latin field, is general
manager of the firm, with head-
quarters at Marks’ office,

Prior to his tenure with Peer
— where he actively promoted

many other tunes—Castro was with
RCA Victor's a.&r. department for
gight years, Marks, which has in
the past published Cugat’s big hits,
also has an option whereby it has
first choice to publish itself a cer-
tain amount of the tunes accepted
by -Alameda. Performing rights
El);ar thru Broadcast Music, Inc.

I'VE GOT A HIT,
SO SUE ME!

NEW YORK, Sept. 24, —
Current heavy :;ums;e:titi{m on
ditties led one publisher wag
this week to offer the follow-
ing observation: “The only
way you know if you've got a
hit today is if vou get a fast
cover or are slapped with a
lawsuit,”

“Besame Mucho,” “Perfidia” and .
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29. Inspector Mark Saber *T"“'“i““‘*“““h S-10:3am. ... S 2.0 32, Bift Baker, U.S.A. (MCA-TV), KTNT, MERID Loounenn e NS
WTTG, F-9.30, ... ceer 4 | 51 This Is the Story (Sterting), WMAL, Su-4:30. 16 i S 7.t | 55, Your All Siar Theater (Scrocn Gems),
3. Bandsiand . Revue (Paramount), WTOP, 5L, Greatest Sporis Thrills {Winik), WMAL, 31, Mect Corliss Archer (Ziv), KOMO, Th-7:30.. 7.0 KTVW, Su-4:30 ... o
=700 . ERETTER = M-T:30 ... 1.5 4. Uncommon Valor (Gen. Teleradio), KING, 55. Mr. and Mrs. Norih (ATPS), KTVW,
31, Secrel Fli:, US h fﬂ"ltlﬂ“.. w-l_l'l:i ' %3. Haad o Hgaw:n THTA} “I"[']'ﬁ- Su.ﬁm 1.3 T T .67 Sendidd .. 0.7
SU-0:30 .o vnnya e s 5.5 | 54. Yesterday's Newsreel (Zivi, M, T, F-T:15.... 0.6 15, Range Rider (CBS), KTNT, Th-6-00.. - 6.4 | S8 Inspector Mark Saber (Thompson-Koch),
:g ?“‘P“‘Tﬁ gt-‘“‘“;h““t“[ PES.:WRL éﬂ“ ‘0f.... 5.3 | 55 ;}l‘gﬂn Lewis Jr. {Gen. t‘::crudm WITG, 36. Ramar of the Jungle (TPA), KTNT, 5-5-30.. 6.0 KTVW, Su-t:00 ..., TR e 0.3
. Your ar garer e :ms-.ln., . PR IR L e L | - =
WETD, Ml o et il s 0.3 37, Playhouse 15 (MCA-TV), KING, M-T:00,... 5.0
e E——I—m———
% BDSTGH .......................................... . .2 STATIGNS
THE TOF 10 TV SHOWS IN BEOSTON (* Indicates Non-Neiwork
CEENRRLARD o cvsssansin ST 3 STATIONS ‘ :
. 1, 364000 Question, WNAC. . coeennrsee. 580 6, Climax, WHAC,, P T |
THE TOP 10 TV SHOWS IN CLEVELAND (* Indicztes Non-Netwoek) 2, *Haseball, WHNAC......ccvrenrarane. 844 7. Robert Montgomery Presents, WBZ....33.9
- ) . . *Baseball, WBZ. .. .vuuounnnnn ARG 9 ! 2
iﬁ;:’f’f h?;“ﬂ:i :igtu::::::::---g; % ﬁiﬂ%ﬂh; ST',]:.: ll':'!.ril'.:.lz_iél.l WEWS. ..... E; i r?nﬂnfh;:l I;:‘;H]I'nwn. WNAC. .ovgness- ;'i.r..a g. Husﬁiifi gﬁinwﬁfc%;
3. Bob Cummings, WMNBK........ I 1 B. Private Secretary, WXEL,..o.oens .. 220 e R e omy WAL sanmin T Lo, Beal of. Groucho, WHZ. ...iisausamens I8
4, Suge T, WXEL.....covivianrnrsansdil 9. The Medic, WNBE.................. 1.9 i
S, *Baschall, WXEL. . ...coveererrensres 230 10. Godirey's Talent Scouls, WXEL......2L5 LOCALLY ORIGINATEFD FILM SERIES IN RANK ORDER
1. Man Behind the Badpe (Mys.), MCA-TV. o WNAC—So-10:30-11:00. ., .. .Life Beging at 80, 4.9
LOCALLY ORIGINATED FILM SERIES IN RANK ORDER 2, Mr. Disirict Adorney (Mys.), Ziv.. 5k I:L:l..,.WNAC—T. 10:30-11:0. .........Eddie Cantor, 5.7
3. I Led Three Lives (Adv.), Ziv..... rrenee s ATE L OWNAC—M. T:00-7:30...... teevees.. Various, 1.5
1. Sheriock Holmes (Mys.), UMAM.......... 165, .. WNBK—M, 10:30-11:00,..... Summer Theater, 122 4. Runge Bider (West.), CBS......0ecvnnnnsos d74. . WBZ—5%0, T:00-7:30. . ..oveen... ... Waterfront, 15.1
1 W Rider (West.), CBS........... coreee 162 WEWS—Su, T:00-T:00, .. ... People Are Funay, 16.5 4. Looe Wolt (Mys.), MCA-TY . ..ooovnernnins 174, .. WNAC—S, 10:30-11:00...... Your Play Time, 114
pori to Danger (Adv), ABC...... .,...li.l...,wxEL:u'l‘. I0:30-91-04). ., ... s & Gireédal Life, 13,8 6. Forelgan Iniripue (Adw,), Official............ 153, . . WBZ—M, 1M-01:00, ,......5ummer Theoater, 14.2
4. Rackel Squad (Mys.), ARC., ceararen 8T L WEWS—F, 1000010030, . ........Undercurrent, 7.0 7. Waterfront  (Adv.), BMCATV...........0. 151 .. WNAC—Su, T:00-T:30.......... Range Rider, 17.4
S, Ramar of the Jungle (Adv.), TPA......... 138, WNBK—-M to S, 800630, . ..., Various, 7.4 B Badge TIS (Mys.), NBC.......000ceemnnes 149 WNAC—W, 630-T:00.......... s eve..Various, 4.9
6.1 Am the Law (Mys.), MCA-TV..... crvane IR WEWS—F, 10:30-11:00. ., ,,,1 Led Three Lives, 13.0 9. Superman (Adv.), FIAMINED. ....00uvnsoe. . 188, .. WNAC—F, 6:30-T:00. ... S vv.. Warious, 1.4
o Rl e IVES AR, Wy esesensey AN NKEEH MRIEIEN0 ooy I Am the Law, 13.2 (0. The Falcon (Mysd, NBC......coeevesnses bt .. . WNAC—Su, 11:00-11:30......Mecet the Press, 4.9
o :‘*“ I *"{"":;:*:_”:fm_ﬁ :::E}éhlézr Hﬂ"i'j;ﬂ Arthur Murray Party, 9.3 10. The Whistler (Mys.), CBS..................144.  WBZ—S, 1:00:-11:30. _,.............Swdio 57, 12.5
i g s Sievisres SuguienfSRo W, BRI, Unommae Yalor, 4.5 127, Wild Bill Hickok (Flaminge), WNAC, 37, Hopalong Cassidy (NBC), WBZ, W-645.... 4.7
b PNy R L 6. WXEL—Th, 10:30-11:00." Lux Video Theater, 20.2 T T s oo 127 | 370 tAmes Bros. (R. C. Cols), WNAC, E-1:15.. 4.7
I e Richis {Intiriatel, WEWS, M, W, oc | 2+ Superman (Flamingo), WEWS, Ths:00..... 6.0 13, {Studio 57 (Heinz), WNAC, S-11:00........125 | . City Detective (MCA-TY), WBZ, F-11:00.... 4,5
e L e svrersve S| 3 Bk & Man (Ramingal, WNEBK, £600,. £ § ;.; E.;::E rgtnéim ‘I'Eﬁin?;”‘h?&zf‘ﬁ‘.ﬂﬁ ..... iﬁ al. ;Ll:l; [;; Your Music [ﬂuwian. WHNAC, iz
11 g:—l:ll _]H[:” Hickok (Flaminzo), WXEL, & 26. ;ﬁh Yalley Days {Pa.nhc Borax), WXEL, jﬁ: Stories of the Cenpury {H'-I:Illf'l‘ﬂﬂil T';H’ E«EHI. : . hm&lﬂtlﬁr;ma H.'izn TI'.'IEI'-'E-III.'I:I]I. WNAII':".
i s - £ - 52 WNAC, T-6:00 ..... el Fel s o s e e e vt b x ek ass ig
i :,"_',';‘:“E‘i'm‘h"{‘;“‘ Saber ”h“'“i"ﬂ"‘ K*H-J*i'- 27, Uncommon Valor (Gen, T-.-h.-:am-.n, WNBK. 17, Sherlock Holmes (UMAM), WNAC, 33, Science Fiction Theater (Ziv), WBZ, Th-6:45. 3.4
e R AE':-"E R g . 8.6 W00 ... ] .45 Th-to:m .. ARG coo. BT 33 Wild Bill Hickok (Flamingo), WNAC,

T Wi it 2 T':L“*!" ( :;:' "G T-8:00.. 8.4 38, Science Fiction Theater .:_;,,,, w-rm,. T1.00 21 18. tPatli Page (Oldsmobile), WNAC, M & Su-11:30 am. ... e V|
. Yo r Thewter (Screen :nul. WNBK. 9. Cisco Kid (Zi WXEL, P o e s e e e S 7.9 33 Rocky Jones, Srw:: I-l.anm:r i.h-'[t .m-‘l."'u'J. WEE,
S pares: ases JH |, SN IEHCER QT8 SV e S 19. Dick Tracy (Combined), WNAC, F-5:30..... 7.6 S-L:00 ..., o 38

, Little Rascals ”ﬂltl'ﬂltt} WEW‘E 56:30. . . T.5 Sl mapiaEce) e ey okt o 0.3- 0, Cisco Kid (Ziv), WNAC, W-600............ 7.4 | 36, Acmchaie Adwnmrc {Sclrlins}. 'WBZ-.
17. #Soldiers of Foriune (Seven-Lip), WMNBEK, 30, Strange Adventure (UPD), WNBK, F-11:15.. 1.5 21. My Hero (Official), WNAC, Th-6:00,.,..... a T b T
- 1‘11—'? MG,,- .............................. 7.3 | 31 Greatest Sports Thrills (Winik), WEWS, 22, Gene Autry [CBS), WMNAC, M-6:00,...... .50 | 36 World's Grealﬂt thhr:ru I‘.Tht gm Fuhu].
. Annie Oakiey {IT.'HS} WXEL, 5-6:10. . 1.2 F-9:0d . N | 21, Eddie Caator {Ziv), WBZ, T-10:30.......... 5.7 WEBZ., F-10:30. ... 0 e insarocrssnnnnnns p 5 |
20. Wild Bill Hickok (Flamingo), WEWS, T6:00. 6.7 | 31. tPaui Page (Oldsmobile), WXEL, M & 24, Flash Gordoo (UM&M), WNAC, 52:00.... 5.5 | 36. Armchair Adventure (Sterling), WHBZ,
21, Eddie Cantor (Tiv), WEWS, Th-T:30. . . 6.4 Rl e e L e e e 3.1 34. Heart of the City {MCA.—T"-"L wmu: F-13:45 ...... 2.5
. .':.El;’;“f;‘ 15 (MCA-TV), WNBK, M, W, - 3. Fﬁ:ﬂﬂammm Theater (Interstate), WNBK, Th8:00 ..... o vens 55 | 39, Your Star Showcase (TPA), WNAC, Su-d:30. 1.7
o Ve Prn e BRI - o 3t son o b s P B  ee  rg 29 26, Roval Pluhmue -[TI-'[{.‘ -'l \"}. WHI‘. H & 43, Walch the World (MBC), WHNAC,
. S oMo WC“"T”J- "'"E""’Sv 33. Greatest Swm Thrills {W-mt} WEWS, T L R R D e 5.3 it g ot tiers idiioy LRI
TR0 o Th9:30 ......, e 29 27, Favorite Story (Ziv), WNAC, Su-5:30........ 4.7
KARK, Liile Rock: Worthen Bank LIFE OF RILEY—C = m =
TV FILM SALES WGR, Buffalo: Hospital Service Cors. | KTSM, Ef Paso, Tex: Adv. TBA Official Appoints
LIFE OF RILEY—D -
: NBC FILM DIVISION KTSM, Ei Paso, Tex.: Adv. THBA .
- CREAT GILDERSLEEVE HOPALONG CASSIDY— 1 HOUR Sﬂ“l‘h 50'&5 Exec
' WHNHC, Mew Haven, Conn.: Roaroni Maca- WHMCT, Meomphis: Adv. TRA
LIFE WITH FATHER WBEN, Buffalo; WHBTV, Charloite,| KCEN, Temple, Tex.; KV0OD, Tulsa, | WMCT, Memphis: Adv. TBA , Sept. 24.—0Offic :
KARK, Little Rock: SHffi's Jewelers N. Ci WLWD, Daylon, O.: WICU, Ckla.: Ade. THA HOPALONG CASSIDY—_MALF HMOUR-B| Films has upped Stan Smith to
AMOS "‘N' ANDY Erie, Pa.; WGTH, Hartlord, Conn.: | STEVE [H}Nﬂ]".iﬂ I WMCT, Memphis; KERGY, Wesi Waco,
Charlotte, N, C.: Duffy Mott Fl?bfmﬁ ’illlﬂf&wm.: WIAG, Johns-| WMCT, Memphis, KCEN, Temple, Tex.: Tex.: Adv. TBA the post of New York sales man-
m T 0L, 3 » Jacksonville, Fla.; KTXL, S5an Anpelo, Tex.: Ady.: THBA . x i
GENE AUTRY WGAL, Tancaster. Pa: WIIM, Lan: | HIS HONDR HOMER BECL NATIONAL TELEFILM | 3%¢r. Smith has been with Official
KBTY, [eaver; WILK, Nashville: WSBA, sing, Mich.; WHAS, Louvisille; WTVJ, | KGUL, Houston; KCEN, Temple, Tex; ASSOCIATES six months. He was formerly with
York, Pa,: Adv, TRBA Miami: WISN, Milwankes: WALA, EVAL, Eugene, Ore.: Adv. TBA POLICE CALL vl:"ﬂ. BC-T"I'I' hE-'rE ﬂ.ﬂd ?EV—TV
CASES OF EDDIE DRAKE Mobile, Ala; WNHC, New Haven, | BADGE 7id-A WEIX, New York: Petri of California } :
WMAR, Baltimore: Adv, THA Coan.; WDSU, New Ocleans; KWTV,| KRDO, Colorado Springs, Calo.: WNOW, :
LONG JOHN SILVER g"ﬂ““”z‘ City; WOW, Omaha; WPFH, | = York, Pa.: Adv. TBA OFFICIAL FILMS
Kifo: Framn: Call: KING, Sau| MU\ 10gLon beli WinionSuem, | sapcE min " L |y s maRGrs SPORTSVISION
. i . ; er, e 5 1 s beipati
SARD: bt e, D WKTV, Utica, N. Y.; KTVX, Tulss, | BADGE 714G WIERE, Dhinadeiyhia- Db ALL-AMERICAN GAME OF THE WEEK
ew York: Goodman's Noodles ook I s 4 v | B : KLOR, Portiand, Ore.: Adv. TBA WSSV, Elkhart, Ind.: Adv. THA
RANGE RIDER g *a::hd?iuﬁluﬂﬁ's ;iillg: H;E_D:;mu: Tdu’ml[ﬁm; - seattte: | PATELINE EUROPE . 8 -
WOOD, Grand Rapida, Mich.: WSl . Spok r ; ' ¢ Fork orth; Mis, altie; KALD, Alexandria, La.: Standard Printing
Nashville: Adv. TBA # WS Calif; KDKA, Pitsburgh; KOIN, Port'|  KRDO, Colorado Springs, Colo.: Adv.|  and Alesander & Bolon loswrasce | ZIV TELEVISION PROGRAMS
A BEAT - - ; .
WTWO. Bamssr Me: Trai Salt Lake City; KENS, San Antonio; | DANGEROUS ASSIGNMENT SCREEN GEMS, INC. HICHWAY FATROL
P AL OT, Llll-ﬂl- T“m s I-H C Illf" .H.G ¥ KHﬂ wl“' Fl‘.ﬂ' F'I'I{t
Stamp Co. an ega, Calif.; Q, 5an Fran- WERBM, Youngsiown, O.: Adr. TBA TALES OF THE TEXKAS RANGERS EVTV. Sioux City. In: Store Beer
WHYN, Sprinafield, Mass.: Adv. TBA clsca: All rencwals for Carnation Milk. | PARAGON PLAYHOUSE KDKA, Pittsburgh: General Mills EFYR Bismark. N. D.: Hammt's Bost
THE WHISTLER WEREX, Rockford, Ill.: Adv. THBA v:rx[qfsinrﬁiln. Tex: Groesa Watch WOTV, Tallahassee, Fla.: Adv, TBA FYR, Bismarck, N. D.:
ILT"-’I-I. !-I'utchinmn. Kan.; Adv. TBA ICTOR TOP PLAYS OF "S5
ANNIE OAKLEY MCA-TV WPTA, Harrisburgh, Ma.: Bloe Cross - L 1 LED THREE LIVES .
WFBG, Alicooa, Pa: WSWA, Aflagta; [ Dil. HUDSON'S SECRET JOURNAL KF3D, San Dicgo, Calif.: Adv, TBA WCTV, Tallahassee, Fla.: Adv. TBA EFYR, Bismarck, N. D.: Hamm's Bear
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I LOVE LUCY

Starring Lucille Ball &
Desi Arnaz

A DESILU PRODUCTION
CBS-TV—Monday %:30 p.m.

Generol Foods &
Procter & Gamble
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OUR MISS BR

Starring Eve Arden
FILMED BY DESILU
CBS-TV—Friday 8:30 p.m.

General Foods
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DECEMBER BRIDE

Starring Spring Byington
A DESILU PRODUCTION
CBS-TY—Monday 7:30 p.m
General
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THE LINE-U

FILMED BY DESILU

< R e
e

FEpa ey
s A
e
R R

e S i e
e

e

T
e e

Lo

CBS-TV—Fridey 10:00 p.m.

Viceroy Cigarettes
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MAKE ROOM FOR
DADDY

Starring Danny Thomas &
Jean Hagen

FILMED BY DESILU
ABC-TV—Tuesday 9:00 p.m.
Pall Mall Cigarettes & Dodge
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TS ALWAYS JAN

Starring Janis Paige

A Janard Production
FILMED BY DESILU .

=

CBS-TVY—Saturday 9:30 p.m.
Procter & Gamble
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WYATT EARP

Starring Hugh O’'Brien
A 616 Production

FILMED BY DESILU
ABC-TV—Tuesdoy 8:30 p.m.
General Mills & Parker Pens
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TUESDAY:

FAVORITE HUSBAND

Starring Barry Nelson &
Vanessa Brown

FILMED BY DESILU
CBS-TV—Tuesday 10:30 p.m,

FRIDAY:

EAST:

Frigidaire

Texaco

ot b e

e

5 5

Starring June Havoc
A DESILU PRODUCTION

Official Films Syndication

THE LUC

e

SHOW

A DESILU PRODUCTION

CBS-TV—East: Saturday
West: Sunday

Lehn & Fink
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“Daddy”. . ...% hr,

“Earp” ......% hr.
“"Husband' . . . ' hr.

“Line-Up”...."% hr,
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SATURDAY: "Jan" .......
SATURDAY—

“"Lucy Show'.
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JIMMY DURANTE SHOW

FILMED BY DESILU
NBC-TVY—Saturday 9:30 p.m.
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MAY ALL Bt ACADEMIX

By Time Gov't Suit’s Settled
Majors May Have Films In

NEW YORWY, Sept. 24—
Whether there’s a flood or a
trickle, the government’s anti-trust
suit against the Hollywood majors
for alleged conspiracy to bar re-
leases to TV may, when the final
verdict is in, turn out to be as
academic as Republic’s consent de-
cree of Jast week. There seems to
be hardly a chance that the anti-
trust suit will induce the majors
to open the flood gates. But for
almost a vear now there has been
a trickle, which shows no sign of
abating.

The majors are now very clearly
interested in TV release, providing
the price is right. They have in
the recent past tested ﬁ:e market
on limited size packages, but in
most cases found they couldn’t get
enough money out of it. Their
former anxiety of arousing the ex-
hibitors” wrath seems pretty much
dispelled now. They feel they'll
be especially well protected if th
dole [EEIII'IIT'E‘S out to TV in small
bundles.

Of all the majors, Columbia Pie-
tures appears to be the most TV
minded regarding its backlog of
features. For some time now it
has been making a study of its
inventory, seeking the most prac-
tical method of selling some off

to TV.
NBC Bundle

Two months ago it pitched a
bundle of pre-1948 pictures to
NBC-TV for use on its spectacu-
lars, The deal never jelled, and
it doesn’t look as if it will. The
network apparently felt the price
was too high, especially for pic-
tures of an older vintage and es-
pecially in view of the fact that
ABC-TV has already launched a
m{‘;t;ju show, “Famous Film Festi-
val.

It has been speculated here for
some weeks that Columbia in due
time will begin to sell features to
TV thru the syndication route,

Three possible avenues of re-
lease are being discussed: (1) It
will release features thru its pres-
ent TV subsidiary, Screen Gems,

Syndicafed Pic
Biz Booming,
Nathan Reports

HOLLYWOOD, Sept, 24.—Busi-
ness is booming in the syndicated
TV film field, Wynn Nathan, vice-
president of MCA-TV, reported
this week.

Nathan said that as far as the
MCA syvndication division is con-
cerned, the market has opened up
as never before during the past
three weeks. Altho comparison
with l'i[gures of a year age would
be misleading because the present
MCA-TV was then two companies
(MCA bought UTP last Decem-
ber), Nathan said that sales have
:ﬁpruﬂmamly doubled over what

ey were six months ago.

For example, sales of “Dr. Hud-
gon’s Secret Journal,” which made
its air debut only this month, have
already topped 85 markets, with

roducers Eugene Solow and
rewster Morgan almost certain to
be off the nut before the end of
the year.
tho Nathan did not into
the reasons, it's probable tf::t the
spread of strip programming (Bill-
board, August 20) is having its ef-
fect on the amount of program-
ming being bought by stations. The
MCA exec said that for the first
time it's the smaller markets rather
than the large ones which are
leading in purchases.

One possible explanation prof-
fered by Nathan is that the con-
siderable advertising campaign
staged by MCA-TV is just begin-
ning to be effective, with stations
inquiring about product rather than
having to be on Immh show.

or thru an organization resulting
from a merger of Screen Gems
and Television Programs of Amer-
ica. (2) It will release them thru
a new subsidiary it will set up for
that purpose. (3} It will release
them thru Hvgo Television, which
earlv got some of Columbia’s Wild
Bill Elliot westerns and cartoons.

M-C-M, which iz not a party
to the government’s suit since it
doesn't have any domestic 16mm.
distribution, only two months ago
had some negotiations with an out-
fit in TV about the tele-release

of some of its features, but the
deal fell thru because of price.

Lamour Films

Paramount, which is also out-
side the suit, tried the TV distribu-
tors early this year-with a package
of a dozen Dorothy Lamour pic-
tures, but found the bids insuffi-
ciently high.

Universal put eight pictures it
owned in association with Jules
Levey on the auction block, and
they were grabbed by Associated
Artists Productions, which is sell-

(Continued on page 13)

INDIES GET SHARE

WRCA Open Time
Reflects Competit'n

NEW YORK, Sept. 24.—A clue
to the changing competitive situa-
tion among New York's stafions
is the amount of open time now
available in the early evening on
NBC-TV's fagship, WRCA-TYV.
The independent stations are
clearly coming inte their own. Two

rime examples are' WPIX and

ABD here, which have never
carried as much sponsored syndi-
cated film as they have thLis sea-
500,

Two vears ago the vast majority
of the evening audience was
hogged by the CBS and NBC sta-
tions. Hence sponsors wanted to
buy those two or nothing. WCBS-
TV and WRCA-TV (then WNBT)
were SRO, while the indies went
begging.

This season the distribution of
local TV business is not only more
evenly distributed, but one of the

network stations is going to go out |P

‘Cristo” from Hollywood to Europe.

and do some bush beating itself.
From 6 to 7:30 p.m. weekdays,
WRCA-TV has open four weekl
half hours, two alternate-week half
hours and one quarter-hour slot.
6-6:30 Strip

In the 6-6:30 p.m. strip, the
station is sustaining “Steve Dono-
van" on Tuesday, “Top Secret” on
Thursday and, Eeginning October
1, “Jungle Jim" on Friday. Kellog
has been sponsoring “Range Ride
in the Friday segment.

The station is sustaining its "Ask
the Camera” in the 6:30-6:45 p.m.
slot on Monday,

In the 7-7:30 p.m. strip, WRCA-
TV is sustaining “The Great Gil-

‘willing to

dersleeve” alternate Tuesdays, “Fa-
bian of Scotland Yard” on Wednes-
day and “Science Fiction Theater”
alternate Fridays, \
Apparently the station would be

et sponsors bring in
their own shows for any of im

ents.

%CBS-TV has been doing much
better with feature films in earl
evening. Its “Early Show,” 6:1
7:25 p.m., has been running vir-
tually SRO.

'Monte Cristo’
Moves to Eng.

LONDON, Sept, 24,—Television

Programs of America is shifting
roduction of “The Count of Monte

Rudy Flothow, producer of the
series, will arrive here next week
to complete arrangements. Loca-
tion shooting will be done in Italy,
France, Spain and here in Eng-
land. Interiors will be done at the
British National Studios here.

This move follows completion of
about 15 episodes in Hollywood.
George Dolenz continues to star
in the series with the same su
porting cast, and it will have t&
same production credits.

Milton Gordon, TPA president,
was over here this summer. Upon
his return to the U, S. he told The
Billboard he was thinking of start-
ing some production here,

THE BILLBOARD SCOREBOARD

Top 25 Non-Network Vidfilm

it L Y
LR
&

Series and Their Pulse
Multi-Market Ratings

This monthly feature of The Billboard's TV Film department shows the relstive
ptanding of the 25 top-rated TY Film seriea sold on & regional or national-spot
basis. The Average Rating [ based on the rating scored by each show in the 22
basic markets studied monthly by The Pulse, which markets account for the bulk of
U, 85 set circulation. Each market i3 weighted in proportion to is TV population,

For additional information on audience size and coverage please consult The
Pulse, Inc., 15 West 46th Street, New York

Viewen Awg.

Rank Per 100 Avg

Order Title and Distributor of Series Homes  Rattog
n R Life of Riley (NBC). . .cveeens s wikeeEe e 16.1

. . Badge T14 (NBC).....covuvnsnn P . ¢ | 154
= JRPR Passport to Danger (ABC)....... sassnsas il s 134

By saars I Ledl Three Lives (Ziv). coseaceiranenens 219 13.3
- Pt Douglas Fairbanks Presents (ABC)........ 198 12.3
B Mr. District Attorney (Ziv)......co0eseaa 201 12.1

; R City Detective (MCA)...ccvvesvsssenansns 194 11.5
8..... Death Valley Days (Pacific Borax)........228 11.3
2 Ry Waterfront (MOA). ... cciiiiasnnnaenes 196 11.2
1§ EER Man Behind the Badge (MCA)....cvvcun. 209 10.8
11.....Boston Blackie (Ziv)..... TN S w—— 220 10.6
12, .... Star and the Story (Official)s...oveeass..191 10.5

12, .. .. The Whistler, (CBS)....ciaansnsssssnnns 204 10,5 -

14..... Superman (Flamingo)....... P 182 10.4
15.....Little Rascals (Interstate)...uus e+ PR L 10.1
16.....Eddie Cantor (Ziv)....cocsnscasas vess194 10.0
17.....Cisco Kid (Ziv).....cocvues B ey 201 0.8
18. .4 Annie Qakley (CBS)......cciivcsnannnas 218 9.6
19.....Wild Bill Hickok (Flamingo)....... asbaias2t 9.5
Msicaan Science Fiction Theater (Ziv). .. cvvcvenns. 183 9.4
20..... Foreign Intrigue (Official). . .oessessones 220 94
S e s o LN WOlEIMOCA), i ie vieanaeasnass 208 9.2
-] e Gene Autry (CBS).......cus IR AR 228 9.1
L R Meet Corliss Archer (Ziv)...ccoansnnnnsnss 189 8.9
-+ S Racket Squad (ABC)....cvovevannannnnas 193 8.9

Film Distrib Ass'n

Sets 160G

NEW  YORK, Sept. 24.—The
seven-man  steering  committee
working to set up an association
of TV film distributors is reported
to have set an annual budget of
$160,000. This seems to have been

redicated on a membership of

to 30 outfits, which was the
number attending the prelimina
meetings last spring. Thus, eac
distributor would have to pay an
average of about $5,000, tho the
dues will probably be figured on
some sort of pro rated basis,

The committee held its first fall
meeting this week at which it
heard the results of studies that
had been made thru the summer,
primarily by chairman Dwight
Martin, of General Teleradio,

Most of the points at issue are
said to have been settled at this
meeting, A second meeting is due
to take place in another week, at
which the committee hopes to

complete a report to present to
the industry at large, but there

Nets, Pic Trade Push Hard
In Development of Stanzas

HOLLYWOOD, Sept. 24.—Net-
works, packagers and independent
producers, wasting no time on wait-
ing to see how the current sea-
son's product will fare, have started
a headlong rush of program de-
velopment for the mid-season and
1958-'57 markets,

NBC-TV Program Director Rich-
ard Pinkham has already eoncluded
preliminary talks on the Coast with
Vice-President Fred W. Wile Jr.
and his assistant, Frank Cleaver,
with Cleaver winging to New York
this week for further conversation.
None of the execs involved have re-
vealed the specific programs in-
volved, but Wile declared that
there are a number of standbys in-
cluded which may be utilized as

lacements for any shows that
Eﬂt&r this fall.

CBS-TV boss Hubbell Robinson
arrived on the Coast this week and
immediately went into huddles
with programming exec Al Scal-
pone. Sealpone professes confidence
that none of the new series will
prove duds, but, just in case, there
are standbys ready, CBS-TV being

especially well endowed with pilots
left over from last season.

Robinson is also in negotiation
with Bill Todman, of Coodson-Tod-
mnnll::vhu flew to t'n-ef Cna_ﬁ"ll:n for ttll'xe
specific purpose of selling the
“p[?nndmat!i" series, dealing with
American historical events, to the
web.

MCA-TV is developing two or
three new properties (The Bill-
board, September 24) for national
sales, with the syndication division
casting eyes about for a new show
—as different as possible—to put on
the regional and spot market next
January or February.

At William Morris toppers have
been huddling the past two weeks
on new programs lor the coming
season. The agency has at least
one pilot, "The Silent Service,”
which was shot too late in spring
for the gurrent season, ready to
show to sponsors. Series deals with
exploits of the submarine service,

Ziv-TV is readying five pilots
for national sale, with one company
exce opining that there would be
more casualties among shows de-

lhuting this fall than ever before.

wwWw americanradiohistorv com

Sol Lesser-Jack Denove Produe-
tions, in addition to “Tarzan,” have
started prepping a series based on
“Our Town,” Lesser having made
the feature film in 1939, Conne-
Stephens Produckons is adding a
Western, “Big-Foot Wallace,”
based on a Texas frontiersman who
survived the Alamo, to its roster,

The Pasadena Playhouse is talk-
ing to the webs about doing an
anthology series in conjunction
with the theater. One of the first
pilots of the season actually shot
is “Angelica,” which has as its
central character a depnrtment store
doll. Seripted by Pony Sherrell and
Phil I'h'IDOE}". it was filmed at Larch-
mount Studios this week. '

Probably the project with the
highest priority is development of
a topper for “The $64,000 Ques-
tion.” Everyone is working on it,
but with something of the secrecy
attached to Los Alamos. As a mat-
ter of fact, all program develo
are more reluctant to talk about
what they're doing than in the
past, furtively glancing over their
shoulders to see who might steal
the idea.

Budget

appears to be a couple of knotty
problems to work out yet, '

Meanwhile, industry interest in
the association seems to have
waned over the summer. It was
during these months that the most
tangible progress was made by
Martin and other members of the
committee. But during this time,
most distributors have had no in-
volvement with the project and
have had no news on it. At the
time of the first meeting last
spring, many distributors only
grudgingly conceded that an as-
sociation could do some good. In
the intervening months, while the
whole thing was simmering qui-
etly, they tended to forget about
it and lose interest.

MCA-TV Opens
Tampa Office

NEW YORK, Sept. 24.—~In an
effort to strengthen itself sales and
administration-wise, MCA-TV this
week opened its 23d office, in
Tampa, and promoted four ex-
ecutives, Dale Sheets was named
director of regional sales for the
Western  division.  Succeeding
Sheets as administrative assistant

to W Nathan, v e in
of sales, is Noel K. Rubaloff.
Appointed director of producer-

relations is Robert K. Riley who
will act as liaison between the
many producers making film for
the company and its top execu-
tives. Irving Rosenberg will join
MNathan's administrative staff as an
assistant to Rubaloff. The man-
ager of MCA-TV’s Tampa office
will be Robert Montgomery, for-
merly with World Broadeasting.
He will cover Florida, .Southern
Georgia and Southem Alabama.

Interstate
In Toronto

NEW YORK, Sept. 24.—Inter-
state Television has opened a new
branch office in Toronto, Canada,
and has mamed Richard Fischer
as its Canadian division manager.

The firm is making preparations
to move early next month to larger
New York quarters located at 445
Park Avenue.
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ADVISORY BOARD SURVEY:

Attitudes in Re British

EDiTORIAL

ADVISORY

Consisting ol one key execs
n u e ea u res ulive from each leading
sponsor, advertisting  agency,

Film from overseas is the topic of the day.
The influx of imported product, especially from
Britain, has zoomed to such a degree that a survey
of trade attitudes on the subject is most timely.

NBC-TV has scheduled two big new British
movies for this season. ABC-TV will run 20 top
British pictures over 52 Sundav nights this year.
The amount of British feature films in syndication
has increased significantly this vear. And, in addi-
tion, a number of important new half-hour film
series are coming in thru customs this year,

Are film buvers keeping their doors open to
this product? Has this recent influx changed

HOW THEY VOTED

I. Assuming thai praduction, slory and stor values were
the best, would you consider broadcusting. spoasoring or
distributing British feature films this year?

Dian't

- Yes Mo Keow

Networks and Stationf, ....oo0e... 45 17 5

Ad ARenCleR. .....concscossnns i 3 3 —_—

HMetwork Sponsors. . ..cvvcenennnne & b 1
Regional, Local and Spot

ﬁlﬂ'ﬂﬂ-ﬁﬂﬂ R I I T T I T (T A S J -! —

DHstributors .. .....icienirninass. M 2 1

Producers, Labs, Equipment.....15 1 1

Grand Total.....ccoeevecenans 1 1| |

=i Amsuming that ihe showmanship »as good and thai the
English dubbing was the besit possible, would you con-

brosdessting, sposssring or distribotling Esvopeas
produced Testere films ikds year?

Dan™

Yes T Enow

Metworks and Stations. ....oeoe... M 18 10

Ad ABERCIES, ....ccocncerianannas 24 9 3

Metwork Sponsors. .......cceceeee 2 2 i
ERegional, Local and Spot

m“jm LELN EEFEESFREEIAE A : '! I

Dvistriboiors ,...ceccenees R L] 4 i

Producers, Labs, Equipment...... 13 ' 1

Grand Total....... ] 2 17

3 Hu yowr aitiinde changed om eliher of ihe above
questlons im ibe lasi three months?

: Yes Neo
Metworks and Sathons .....occevvvennnnnans B 50
M M:uiﬂ [E N EE L EES TR RS R RN AR N ERE TR R RN ‘ 32
Metwork Bponsors ....eoecivsemesnnscssssss =— g
Regional, Local and Spot Advertisers........ 2 B
DISiIONE . .civciviiioisosssasnrandnnnns 1 16
Producers, Labs, Equipment. .....ccesassnns 1 16

16 136

TV  broadcasier,

producer
ind (ilm company.

their attitudes toward importations one way or
another?

 The survey reveals that the U, S, TV industry
1s most receptive to foreign filin, especially Brit-
ish. It appears that the anxicties that distributors
here have alwayvs suffered about handling British
features were largely unfounded. To an over-
whelming degree the stations on the board indi-
cated that they have always had an open door to
foreign features, that it's the show that counts
and that the foreign label does not make an im-
portant difference. The consensus was  best
summed up by a Detroit agency man who stated
Good features are good features, wherever they
are produced.” :

Only three stations and two ad agencies said
their attitude had been changed to the affirmative
by the improvement in the quality of the British
pictures that have lately been released to TV.

There was one important qualification. Board
members in all categories said they deemed a
steady diet of British or foreign movies unwise,
Five stations made this point, Another two said
they wanted only the best British, and another
three said they'll take British movies only when
they equal U. S. pictures in quality.

‘This qualification was born out by one of the
major distributors of foreign features. Jules Weill,
head of Fortune Features, Inc., the packager of
Italian-made movies, said, “These pictures have
proved very successful, but I will admit that it
is difficult to sell your smaller markets a large
packasge. What we do is let them purchase as few
as they desire since we have confidence that after
they have played some they will purchase the
entire group.”

The resistance to British pictures was general-
ly assumed to be centered in the Midwest and
South. One distributor in the survey made this
point. However, an analysis of the few stations
that completely nixed British film in this survey
does not disclose a very clear geographical pat-
tern. Negative votes came in from all parts of
the country, including from one station in New
'.‘liurk and one in Los Angeles. Biggest concentra-
tion of “po’s” was in the South (six stations out
of the 17 that voted this wav), most of them in
the State of Texas. Another four “no’s” came from
the West and another three from the Northwest.

STATIONS 5AY. ..

E. R. VADEBONCOEUR, president, WSYR, Syra-
cuse: “We can't get enough good product here. We
have to get it where we can,”

FRANK P. SCHREIBER, general manager,
WOGN-TV, Chicago: “Altho British films are
often very fine, they frequently have three
drawbacks: unsatisfactory sound tracks, not
enough American stars and not comhmercial.”

HAROLD P. SEE, stabon manager, KRON, San
Francisco: “The new type British releases are as good
or better than older American product,”

T FRED M. THROWER, vice-
[ it president, WPIX, New York:
“U. 8. TV audience will tuke
a certain anmount of British
films—but must be their best
product. Would want to add
American pictures so that
the schedule would be two-
thirds American and one-
third British.”

JACK GILBERT, station man-
ager, KHOL, Holdrege, Neb.:

“Our rural uE:d small-town peo-
ple just don't understand what

THROWER
is going on.”

FRANK WHISENANT, president, WAMSL,
Decatur, Ala., has changed his mind about
foreign film because “the talent is getting too
high in U, §8."

ROSS B. BAKER, general mimuger, KSWO, Lawton,

Okla., has changed his mind about foreign film be-
cause of “lagging American supply and better British

production,”

PRODUCERS AND DISTRIBUTORS SAY. ..

RALFH TUCHMAN, HARRIS-TUCHMAN FPRO-
DUCTIONS, Hollywood: “British films don't afford
equal star or name values.”

JOHN H. BATTISON, JOHN H. BATTISON
PRODUCTIONS, Kensington, Md.: “Good
British movies are as good as anything that

comes out of Hollywood, average British
movies usually poorer than Hollywood, bad
ones are horrible, But I would run good ones
if 1 could get them at the right price.”

IRVING M. LESSER, president, MAJOR TELEVI-
SION PRODUCTIONS, New York: “For a consider-
able period of time we have been distributing fine
quality British productions, such as “Pygmalion,”
“Major Barbara,” “Thunder Rock” {others), and I
must say that they have been wonderfully received,
I would Jove to have a lot more of equal guality.”

JACK RUSSELL, JACK RUSSELL & AS-
SOCIATES, Chicago: “From sales experience
we have found foreign pictures, particularly
British, are very difficult to sell in Mid-Central
markets,”

ADVERTISERS AND AGENCIES SAY. . .

READ H. WIGHT, vice-president, J. M. MATHES,
INC., New York: “For TV I believe firmly in Ameri-
can-made programs. TV is American made, and 1
personally would exclude all foreign made films
until TV is international,”

ANDREW N. VLADIMIR, TV director,
GOTHAM-VLADIMIR ADVERTISING, New
York: “The popularity of British films in this
country is already established. We would
not be interested in old films or reruns, but
definitely in new material,”

JOHN MARWIN, TV director, WAYNE WELCH,
INC,, Denver: "From a sponsor's viewpoint foreign
movies are a good buy, better than the avernge old
American film. Refreshingly different.”

EARL L. SAUNDERS, vice-president, S. M.
BROOKS ADVERTISING, Little Rock: “Pro-
duction troubles in the United States are going
to effect decided changes in thoughts of
everyone in buying or selling films for tele-
vision. Organized labor will find itself out on
a limb if it makes unreasonable demands.”
(Heason for changed attitude on foreign film.)

MILTON J. STEPHAN, TV director, ALLEN &
REYNOLDS, Omaha: “We should find the solution
to talent costs in our country, Acceptance of American
movies is greater.”

NEXT WEEK—The TV Editorial Advisory Board will tell:

ATTITUDES TOWARD FOREIGN PRODUCED HALF-HOUR SERIES

News in Brief

SARNOFF AND McDONALD
FIND AGREEMENT POINT . . .

General Sarnoff (RCA) and Commander McDonald (Zenith) finally
found a point of agreement this week. In a speech before the Adver-
tising Club of Washington, the general said he thought toll TV should
be made an issue in next year’s election campai The commander
immediately issued a statement that he agreed the public should be
given a chance to decide. But, McDonald added, he wanted the
public to decide after seeing toll TV in action, and not after hearing
it debated in a political campaign,

ESTHER WILLIAMS TO
SWIM IN BERLE SEG . . .

Esther Williams will swim on TV for the first Hme on the
Milton Berle show next Tuesday (27). A special 40-by-15 foot
tank is being constructed by NBC at a cost of $25,000. The TV
cameras will catch her from both above and helow.

SET-MAKERS' ORC TO
PROBE UHF PROBLEM ...

The Radio-Electronics-TV Manufachirers' Association set up a spe-
cial “frequency allocation study” committee this week to analvze the
UHF problem. This committee will work with the Educational TV
Committee and the UHF Policy Committee under the chairmanshi
of Dr. W. R. G. Baker, of General Electric. They will give their finv.lrf
ings to the FCC.

CINCINATTI PROF TO
HEAD FCC STUDY . . .

The Federal Communications Commission has named
Roscoe Barrow, law dean of the University of Cincinnati, to head
its network study, for which it has an $80,000 appropriation. He
will begin to organize his stalf immediately,

INSTALLS COLOR TV . ..

The Hote! Governor Clinton, New York City, this week completed
installation of 50 2l-inch RCA color TV sets in various of its rooms
and suites, the first hotel to make such a big color splurge. It also
has 700 black-and-white sets installed and intends to keep going until

it has TV in all its 1,200 rooms.

‘DING DONG SCHOOL'
TAKING TO THE ROAD . ..

“Ding Don

School” will take to the road this season, It
will make week-long stands at Boston, Cleveland, Houston, Los
Angeles and San Francisco. Dr. Frances Horwich will also
make personal appearances in department stores.

® Continued from page 2

Daytime Time Mess Costs $$

manager, Jamjeson has been wres-
tling with the problem of realign-
ing network programming sched-
ules all summer in an effort to

minimize the damage the situation
will cause. Executives at the other
networks and at stations thruout
the country have been working a
similar project for many weeks.

Some of the thomiest problems
have arisen from the fact that New
York is extending daylight time
thru Oectober, while Hollywood
and other West Coast areas are
switching to standard time today.
As a result, the West Coast will
now be four hours behind New
York instead of its usual three—
which presented plenty of head-

aches as it was.

Steel Hour Example

A fairly typical example of how
it affects just one phase of network
operations can be cited by taking
e situation of CBS-TV’s “U. S.
Stee! Hour,” whose clearance of
literary properties often depends on
its ability to air live on the CBS
line-up’ of stations. -

The “Steel” show ordinarily airs
live on the West Coast 7-8 p.m.
Because of the new diserepancy in
time standards, it will now reach
the West Coast 6-7 pm., a time
slot that is unavailable to it be-
cause of local station commitments,
Even if that time slot were avail-
able, the network and the station
would lose billings because of the
switch from Class A to Class B
time, which has happened with
other shows,

As it is, however, the “Steel” hour
will have to be aired via kinescope,
which could only be worked out
by having the kine of the show
aired two weeks later than the live

performance. In the shuffle, an
entire “Steel” shdw will have to be
left out of the West Coast sched-
ule with resultant loss of billings
to both network and stations.

Cities Affected

This type of situation and many
others—some similar, others totally
different, and all occasioned by
the time mix-ull:;—wi]l be repeated
in many cities thruout the country.

Some idea of the confusion that's
plaguing the industry can be
gleaned from noting the impor-
tance of some of the cities which
are in the camp of those obhserving
davlight savings time thru October
and those shifting over to stand-
ard time today.

In the former category are: New
York, Chicago, Philadelphia, Pitts-
burgh, Indianapolis, Boston, Al-
bany, and others, In the latter
category are Baltimore, Cleveland,
Los Angeles, Louisville, San Fran-
cisco, St. Louis, Washington, D. C,,
and others.

NBC TeleSales

® Continued from page 2

Sales department is to sell TV
thru TV, to demonstrate visually
beyond any doubt what the me-
dium will do for the client. Origi-
nally it was thought that it would
help the small TV client get the
maximum benefit out of its TV
investment, but both the small and
large video sponsor has begun to
use the sales weapon. The depart-
ment was organized by Joe Culli-
gan, NBC’s national sales and mer-
chandising director. It is now man-
aged by Peter Smith, with Ted
Harbert as his writer-producer.
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80% of TV Sets in

Metropolitan Areas

WASHINGTCN, Sept. 24. —In
American households the percent-
age of TV set owners remains at 80
in metropolitan areas regardless of
gepgraphic location, and decreases
with distance from those area. This
is the conclusion of the Bureau o}
the Census in its breakdown of a
June survey made at the request of
the Advertising Research Founda-
Licri.

Census reveals striking contrasts
in set ownership in the 32,000,000
American households with TV sets
todluy. While four out of five metro-
il"l.'.l..iil ]1I|"||'~'l"]|llr1.[."| Il-'l'i'l'_‘ e T
sets, little more than half the
urban dwellers outside of big cities

ITicare

huve TV sets, and the figure drops
to 42 per cent in rural areas.
While metropolitan  set owner-
ship halds to a steady 80 per cent
all over the country, smaller city
arcas show wide variations by lo-
Northeast and Neorth Cen-
trul States have 75 per cent owner-

Chtun!

ship; the West has 66 per cent, and
the South a low 50 per cent. Sec-
ond-set home average only 2.3 per
cent for the whole eountry, with
metropolitan areas scoring 3.4 per
cent, and all other down to a mere
& per cont or less.

The number of people in the
household is a deciding factor in
sl pwnership. Average houscholds
of four people are in the highest
bracket, with 79 per cent owning
sets. Fewer sets are bought by
lurge [amilies, with only about 66
per cent ownership in families of
six or more. On the other hand, in
nne-person households, only a third
have sels.

\ breakdown of figures on sel
pwnership in rural areas shows
farm households scoring the lowest
in set ownership: 42 per cent. In
non-farm maral areas, percentage
climbs to 61, In Southern areas, in-
cluding both wrban and rural, but
excluding large cities, sampling

Souce Firm
Distribs "Em
For TV Use

HOLLYWOOD, Sept. 24 —_Or-
ganization headed by Frank Souce
has started distribution of Spanish
lunguage features for American TV
stutions,  Altho still without a
legal nume, the company will prob-
ably be called Spanish Interna-
tinnal Telefilms.

Ihe Souces have extensive in-
terests in theatrical films in the
United States and Mexico. They
have acquired rights to 1,100
Spanish, Mexican and Argentine
features, 300 of which are pres-
ently being offered to U. S. tele-
vision stations.,

Features have already been pro-
grammed in two cites, Albu-
querque and Tueson, being slotted
during the morning hours. Souce
believes there are 18 markets in
the United States with Spanish-
speaking populations large enough
to muke Programining ‘of Latin
films practical. '

Within the next few months
Souce will also begin svndication
of kinescopes of Mexican and
Cuban television shows. Com-
pany s oftices are at 1044 South
Hill Street, Los Angeles,

‘Superman’ Series in

Switch to Color Film

HOLLYWOOD, Sept. 24,
“ouperman’ TV series s being
swilched to color, with 28 films in
current production being shot in
tint. Whitney Ellsworth produced
the CGeorge Heeves starrer,

—_—

showed only 39 per cent of the
households had sets.

Census figures are based on a
sampling of 485,000000 U, S
households, and contrast the esti-
mated 32,000,000 set owners of
today with 5,000,000 tabulated in
in 1930. Two-thirds own sets today
as against one household in eight
five years ago.

Advertising Research Foundation
foated the bill for the June TV set
survey, which was made part of
Census Bureau’s monthly “current
populiation survey.”

- SOLD

CELEBRAT.
DRAMATIC ENT.
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Falstaff's Eye |"Home’ Team Creates -

Off “Trouper’;
Going National

HOLLYWOOD, Sept. 24.—Fal-
staff Breweries has bowed out of
its proposed syndicated sponsorship
of MCA-TV's “State Trooper”
(Billboard, September 24) and the
show is being offered for national
sponsorship instead.

One reason for the switch is that
Ziv-TV beat MCA to the draw
with its "Highway Patrol,” with
execs of the latter organization

feeling that it would be difficult to

syndicate two series of a similar
nature at the same time.

N 70

Pay-Off Programming

NEW YORK, Sept. 24—
Upusual teamwork between the
production staff of “Home” and the
Today,” "Home" and “Tonight”
sales ugit has been responsible for
a new WBmd of creative program-
ming oy the show that brings sales
result, The latest pay-off is the
$350,000 buy of 52 participations
in “Home” by the Upjohn Com-
pany, an important maker of
pharmaceutical products.

The format of the show is fluid
because of its magazine concept,
and its producer, Dick Linkraum,
noodles around the sales depart-
ment looking for program ideas.

One of the latest insertions was &
medical news segment which fea-
tures commentator Howard Whit-

man. Upjohn saw the segment and

liked it so much that the buy
followed. Upjohn, which never be-
fore has been in network TV, will
use it mainly for an institutional
pitch. .

The same kind of results were
achieved by the insertion of a Fash-
ion and woman’s homemaking seg-
ment. Simplicity Patterns saw the-
segment and placed a $750,000
order, $250, of which is to be

(Continued on page 13}
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NE Billings |LEETALK AT CHICAGO -
RISB (éasiiezn I(:Iangs VHF Portion of Spectrum

v vons san ey s s s w e OUPEFIOr, NARTB Meet Told

sees its July billings as a heartening { 1954 was 23.4 per ﬂl’i"_ll'll'- hr'_"IBF:-
sign that it is catching upl,ﬂfmanr 3}2;.:-;},itshﬁ‘;lﬁsuit;duﬂt“;tﬁﬁuﬁigg- WASHINGTON, Sept. 24.—| Lee gave four reasons for favor- | system.” 4. Reluctance of nets and
cially, “'_“h {'.Fh-W- ‘.‘Fm ing to a down trend in billings because “VHF portion of the spectrum is a|ing a Commission program to advertisers to use a UHF when they
!.L‘E(F']'h-}iﬁ}éeglFg&ﬁﬁuaﬂﬂﬁazf it is not matching its percentage |superior service,” is the conclusion |squeeze in more VHF's: 1. The|can geta VHF in the same area,
this vear. whereas CBS billed about | 2ain. of Commissioner Robert E. Lee on |original investment in the UHF is| | Pointing out that the U. §. has
514 600 000. Last vear the CBS| NBC claims that it started Sep- |the UHF-VHF television dilemma. | higher because of transmitter dif- a=mtmi% _ Im VHF ﬂpﬂ:rum apr-w?
Jead was o solid $3.700,000, a 45.5 |tember with an eight-and-a-half- | Speaking before the National As-|ficulties. 2. Use of high power by E:T i?L:::l'“_S on “—'-EEE’_”:‘_ “]:E any: o
per cent advantage. This year it is | hour weekly increase in sponsored | sociation of Radio and Television | UHF* has not equalized coverage, nesesﬂi ";Emfg;?l :.f:: ; n:‘: ':T;
a $2,700,000 advantage or 18.2|time over last September and has | Broadcasters conference in Chicago and “U™ pictures deteriorate at) DS o PISCRHER, SOl HPE U
per cent. = since added nine and a half hours |(20), Lee came out for a program | short distances. 3. UHF set owners me:i‘ ”h‘ 1 d!‘“ X :,"“-"’I_ b L.‘[‘“ L'I ,;'*‘
The NBC July gain this year as of network business. to “secure the greatest number of | not only have to buy an additiona] [ BSed Ft 5 &ISLP % L
azainst last year was about §3,000,-| CBS, its rival claims, started [allocations in the VHF portion of | receiver attachment, but often must | Sltypmeny, anc L. 9. SCrices [in-

: : - : PR Sl R cluding the military), while lower
000, a 46.8 per cent increase. The Continued on page 13) | the spec ' myeat o & special coptly’ smtenms bands gﬂ.re released to broadeasting.

He also suggests rescue by transfer
to new VHF outlets of those UHF's
that require it,

: S In the step-up of VHF alloea-

G : & | tions, Lee would give transfer prel-

E E 0 N B FI l M WA E 0 M P l E TE n | o thﬂ LTI-IF nrjﬂr“h]r H“.Iln

' ; : | | pioneered and made an honest al-
i tempt to serve the public interest.™

UHF operation should by no means
be abandoned “where it is eco-
nomically feasible,” Lee points out,
) “since we cannot foresee what the

e years ahead will develop.”
On the subject of FM channels,
“the subject of many, many covet-
ous eyes,” Lee says: “1 would not
under current conditions disturb
the FM allocations even tho max-
imum use of these assignments is
not being made . . . FM broadeast-
ing is a superior service that does
great things for the music lover”
Newly shoehorned VHEF's which
would be smaller-scale operations
than those already established
would provide a “secondary”™ local
service beamed at local coverage.
Lee is convinced that “advertisers
would support a low-power local
independent TV station with adver-
tising dollars not now being spent
in any media.” He adds: “More
revenue would flow to this tvpe of
station from department stores,

drug and eigar chains, ete.”
Greatest Efnger inherent in the
squeeze-in idea, Lee admits, is pos-
Eﬂﬂﬂ “degradation” of service be-
1| cause “more pressure will be put
: upon the Commission to further
Fugts |and further relax its standards.”
AOMISSIONS ¢85 = | However, he feels the setting up of
3 e | exact rules, and non-acceptance of
MOpE=RR! 3. applications contrary to those rules,
would be a sufficient saleguard.

ORCH BALL
.40 .20

SAT BUN HOL

A SG-TPA Merger

MATINEE

.1 ORCH BALC | 355 .
S | Talks Confinue
L1 Tk 47 oy SR
h_—ISE S, L 1 HOLLYWOOD, Sept. 24,
Merger talks between Screen Gems
and TPA (Billboard, September 10)
continued here this week, with
some indication that the dilficult

negotiations had taken an up-
swin

FTORIES BN e SO L S-SR | .cco, Comns aboorh the TPA or
T e v - 1 .,

s i R s T - ganization, have been on an on-
SCirm VTR R AT : again off-again Roller Coaster. At
L'Srl least one day-long meet was held
this week, with the attitude follow-
ing it seeming to be more optimis-

tic than before.
Feeling in the trade is that the
i merger would considerably
het strengthen Screen Gems, with the
: move being a natural one for TPA
Prexy Edward Small because of
his previous affiliation with Co-

lumbia.

e

TELEVISION SURSIRDIARY DOF COLUMBIN PICTURES CORP

Governor Gets
B e Monogram Pix

NEW YORK, Sept. 24.—Cover-
B |nor TV Attractions will take over
3130 Maople Orive, N.E 230 N Michigan Ave. 4924 Greanville Ave. IRTR TR UG S | distribution of 12 Monogram pic-
Mianta, Go Chicago, LI, Dailos, Texos AEGERTEEE | tures formerly handled by Motion
Exthange 6100 Fronklin 2-3696 Emerton 2450 LIRSS | Pictures for Television. Nine of
them star the East Side Kids. The
dd e ARih See 102106 Pefer Sreet 217 Beoson Building 995 Markat §: other three are spook mysteries.
Haw Jonitd ) ¥ Toronto, Ontaria salt Lake City, Utah San Frantisce, Cal, % Governor gets them November
Grle 55044 Empire 3-4095 Soif Loks City 3-3903 W neea e | 15, when the TV rights revert to
. & |the Savoy Picture Corporation,
&' | which is closely allied to Governor.
Out of a similar situation last year,
Governor took over a lot of prod-
uct that had been handled by

Unity Television.
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MAY ALL Bt ACADEMIX

By Time Gov't Suit’s Settled
Majors May Have Films In

NEW YORWS, Sept. 24—
Whether there’s a flood or a
trickle, the government's anti-trust
suit against the Hollywood majors
for alleged conspiracy to bar re-
leases to TV may, when the final
verdict is in, turn out to be as
academic as Republic’s consent de-
cree of last week. There seems to
be hardly a chance that the ant-
trust suit will induce the majors
to open the flood gates. But for
almost a vear now there has been
a trickle, which shows no sign of
abating.

The majors are now very clearly
interested in TV release, providing
the price is right. They have in
the recent past tested the market
on limited size packages, but in
most cases found they couldn’t get
enough money out of it. Their
former anxiety of arousing the ex-
hibitors’ wrath seems pretty much
dispelled now. They feel they’ll
be especially well protected if they
dole features out to TV in small
bundles.

Of all the majors, Columbia Pic-
tures appears to be the most TV
minded regarding its backlog of
features. For some time now it
has been making a study of its
inventory, seeking the most prac-
tical method of selling some off
to TV.

NBC Bundle

Two months ago it pitched a
bundle of pre-1948 pictures to
NBC-TV for use on its spectacu-
lars. The deal never jelled, and
it doesn’t look as if it will. The
network uppﬂ.n:nﬂ}r felt the price
was too high, especially for pic-
tures of an older vintage and es-
pecially in view of the fact that
ABC-TV has already launched a
mrln._'jc show, “Famous Film Festi-
val.

It has been speculated here for
some weeks that Columbia in due
time will begin to sell features to
TV thru the syndication route,

Three pussihlﬁ avenues of re-
lease are being discussed: (1) It
will release features thru its pres-
ent TV subsidiary, Screen Gems,

Syndicated Pic
Biz Booming,
Nathan Reports

HOLLYWOOD, Sept. 24.—Busi-
ness is booming in the syndicated
TV film field, Wynn Nathan, vice-
president of MCA-TV, reported
this week.

Nathan said that as far as the
MCA syndication division is con-
cerned, the market has opened up
as never before during the past
three weeks. Altho comparison
with figures of a year ag. would
be misﬁé‘ncling because the present
MCA-TV was then two companies
(MCA bought UTP last Decem-
ber), Nathan said that sales have
approximately doubled over what

ey were six months ago.

For example, sales of “Dr. Hud-
son's Secret Journal,” which made
its air debut only this month, have
already topped B85 markets, with
producers Eugene Solow and
Brewster Morgan almost certain to
be off the nut before the end of
the vear.

Altho Nathan did not go into
the reasons, it's probable that the
spread of strip programming (Bill-
board, August 20) is having its ef-
fect on tﬁe amount of program-
ming being bought by stations. The
MCA exec said that for the first
time it's the smaller markets rather
than the large ones which are
leading in purchases.

One possible explanation prof-
fered by Nathan is that the con-
siderable  advertising campaign
staged by MCA-TV is just begin-
ning to be effective, with stations
inquiring about product rather than
having to be sold on each show,

or thru an organization resulting
from a merger of Screen Gems
and Television Programs of Amer-
ica. (2) It will release them thru
a new subsidiary it will set up for
that purpose. (3) It will release
them thru Hvego Television, which
earlv got some of Columbia’s Wild
Rill Elliot westerns and cartoons.

M-G-M, which is not a party
to the government’s suit since it
doesn't have any domestic 16mm.
distribution, only two months ago
had some negotiations with an out-
kit in TV about the tele-release

of some of its features, but the
deal fell thru because of price.

Lamour Films

Paramount, which is also out-
sidle the suit, tried the TV distribu-
tors early this year-with a package
of a dozen Dorothy Lamour pic-
tures, but found the bids insuffi-
ciently high.

Universal put eight pictures it
owned in association with Jules
Levey on the auction block, and
they were grabbed by Associated
Artists Pmdguctimm. which is sell-

(Continued on page 13)

INDIES GET SHARE

NEW YORK, Sept. 24.—A clue
to the changing competitive situa-
tion among New York's stafions
is the amount of open time now
available in the early evening on
NBC-TV's [lagship, WRCA-TV.
The independent stations are
clearly coming into their own. Two
prime examples are’ WPIX and
WABD here, which have never
carried as much sponsored syndi-
cated film as they have tlLis sea-
son.

Two years ago the vast majority
of the evening aundience was
hogged by the CBS and NBC sta-
tions. Hence sponsors wanted to
buy those two or nothing. WCBS-
TV and WRCA-TV (then WNBT)
were SRO, while the indies went
begeing.

This season the distribution of
local TV business is not only more
evenlv distributed, but one of the
network stations is going to go out
and do some bush beating itself.

From 6 to 7:30 p.m. weekdays,
WRCA-TV has open four weekly
half hours, two alternate-week half
hours and one quarter-hour slot.

6-6:30 Strip

In the 6-6:30 p.m. strip, the
station is sustaining “Steve Dono-
van” on Tuesdav, “Top Secret” on
Thursday and, beginning October
1, “Jungle Jim” on Friday. Kellog
has been sponsoring “Range Rider”
in the Friday segment.

The station is sustaining its “Ask
the Camera” in the 6:30-6:45 p.m.
slot on Mondav.

In the 7-7:30 p.m, strip, WRCA-
TV is sustaining “The Great Gil-

‘willing to

-

WRCA Open Time
Reflects Competit'n

dersleeve” alternate Tuesdayvs, “Fa-
bian of Scotland Yard” on Wednes-
day and “Science Fiction Theater”
alternate Fridays,

Apparenﬂr tﬁe station would be

et sponsors bring in
their own shows for any of those
segments.

WCBS-TV has been doing much
better with feature films in ear
evening. Its “Early Show,” 6:1
7:25 p.m., has been running wvir-

tually SRO.

‘Monte Cristo’
Moves fo Eng.

LONDON, Sept. 24.—Television
ngmms of America is shifting
production of “The Count of Monte
Cristo” from Hollywood to Europe.
Rudy Flothow, producer of the
series, will arrive here next week
to complete arrangements, Loca-
tion shooting will be done in Italy,
France, Spain and here in Eng-
land. Interiors will be done at the
British National Studios here,

This move follows completion of
about 15 episodes in Hollywood.
CGeorge Dolenz continues to star
in the series with the same su
porting ecast, and it will have UI;:
same production credits,

Milton Gordon, TPA president,
was over here this summer. Upon
his return to the U, S. he told The
Billboard he was thinking of start-
ing some production here,

THE BILLBOARD SCOREBOARD

Top 25 Non-Network Vidfiln
Series and Their Pulse
Multi-Market Ratings

This monthly feature of The Billboard's TV Film department shows the relativs
standing of the 25 top-rated TV Film series 30ld on & regional or national-spot
basis. The Average Rating is based on the rating scored by each show in the 22
basic markets studied monthly by The Pulse, which markets account for the bulk of

U. 5. set circalation.

Each market s weighted in

proportion to i TY population.

For additional information on audience size and coverage please consult The
Pulse, Inc., 15 West 46th Swreet, New York

Viewens A,

Rank Per 100 Avie.
Ocder Tiile and Distributor of Serles Homes  atiug
| ST Life of Riley (NBC).....co0usss TTPTTR— - | 16.1
- JE— Badpge TId (NBC). ..crcversnnsnssnasns: 254 15.4
SRR Passport to Danger {ABC)....c.e0us02...179....134
[ P I Led Three Lives (Ziv). . ..o ccivinnnnaan 219 13.3
5.....Douglas Fairbanks Presents (ABC)........198 12.3
| JA Mr. District Attorney (Ziv)....... I —— T 12.1
7.....City Detective (MCA).......cc00s esssss 194 11.5
8..... Death Valley Davs (Pacific Borax)........226 11.3
0.....Waterfront (MCA).....icicivaniavanans 196 1.2
10.....Man Behind the Badge (MCA).....0.vnn- 209  10.8
11.....Boston Blackie (Ziv)...ccivriavesnesnses 220 10.6
1 O Star and the Story (Official)............. 191 10.5
1 The Whister, (CBS)........ e - | 10.5
14..... Superman (Flamingo)....... T AR R | [ 10.4
15.....Little Rascals (Interstate).....covvenunsss 219 10.1
16.....Eddie Cantor (Ziv)...vevsssssssnnsnss-194 10.0
]T ..... Cisco Kid {Ei\"} .................. TEEE -Eﬂ'l 9.8
185 Annie QOakley (CBS)............ RTINS 4 | 0.6
19.....Wild Bill Hickok (Flamingo).....cesu2s...186 6.5
1 | AR Science Fiction Theater (Ziv), s .ceevvnss..193 9.4
20).....Foreign Intrigue (Official),.......c00uua. 220 0.4
v S Lone Wolf (MCA).....covuisnavannasas.208 9.2
23.....Gene Autry (CBS)......... e e 228 8.1
24.....Meet Corliss Archer (Ziv). ..ocvesnnsnses. 189 8.9
24.....Racket Squad (ABC)........... cesssss.193 8.9

Film Distrib Ass'n

Sets 160G

NEW  YORK, Sept. 24.—The
seven-man  steering  committee
working to set up an association
of TV film distributors is reported
to have set an annual budget of
$160,000. This seems to have been
predicated on a membership of
25 to 30 outfits, which was the
number attending the preliminary
meetings last spring. Thus, each
distributor would have to 'iﬂy an
average of about $5,000, tho the
dues will probably be figured on
some sort of pro rated basis,

The committee held its first fall
meeting this week at which it
heard the results' of studies that
had been made thru the summer,
primarily by chairman Dwight
Martin, of General Teleradio.

Most of the points at issue are
said to have been settled at this
meeting. A second meeting is due
to take place in another week, at
which the committee hopes to
complete a report to present to
the industry at large, but there

HOLLYWOOD, Sept. 24.—Net-
works, packagers and independent
producers, wasting no time on wait-
ing to see how the current sea-
son's product will fare, have started
a headlong rush of program de-

velopment for the mid-season and
1956-'57 markets.

NBC-TV Program Director Rich-
ard Pinkham has already concluded
preliminary talks on the Coast with
Vice-President Fred W. Wile ]Jr.
and his assistant, Frank Cleaver,
with Cleaver winging to New York
this week for further conversation.
None of the exees involved have re-
vealed the specific programs in-
volved, but Wile declared that
there are a number of standbys in-
eluded which may be utilized as
placements for any shows that
falter this fall.

CBS-TV boss Hubbell Robinson
arrived on the Coast this week and
immediately went into huddles
with prui:rumming exec Al Seal-
pone, Scalpone sllrufe:-:ses confidence
that none of the new series will
prove duds, but, just in case, there
are standbys ready, CBS-TV being

lly well endowed with pilots
left over from last season.

Robinson is also in negotiation
with Bill Todman, of Goodson-Tod-
rnan,tl__l who flew to ﬂu; Cuﬂﬁlt for :}m
5 ¢ purpose of selling the
"pﬁ]dmar " series, dealing with
American historical events, to the
web.

MCA-TV is developing two or
three new properties (The Bill-
board, September 24) for national
sales, with the syndication division

l

Nets, Pic Trade Push Hard

In Development of Stanzas

Sol Lesser-Jack Denove Produc-
tions, in addition to “Tarzan,” have
started prepping a series based on
“Our Town,” Lesser having made
the feature film in 1939. Conne-
Stephens Produckons is adding a
Western, “Big-Foot Wallace,”
based on a Texas frontiersman who
survived the Alamo, to its roster.

The Pasadena Plavhouse is talk-
ing to the webs about doing an
anthology series in conjunction
with the theater, One of the first

casting eves about for a new show | pilots of the season actually shot

—as different as
the regional and spot market next
January or February.

At Williamm Morris toppers have
been huddling the past two weeks
on new programs for the coming
season. The agency has at least
one pilot, “The Silent Service,”
which was shot too late in spring
for the current season, ready to
show to sponsors., Series deals with
exploits of the submarine service,

Ziv-TV is readying five pilots
for national sale, with one company
exec opining that there would be
more casualties among shows de-
buting this fall than ever before.

www americanradiohistorv com

ssible—to put on |is “Angelica,” which has as its

central character a department store
doll, Scripted by Pony Sherrell and
Phil Moody, it was filmed at Larch
mount Studios this week. '

Probably the project with the
highest priority is development of
a topper for "The $64,000 Ques-
tion.. Everyone is working on it,
but with something of the secrecy
attached to Los Alamos. As a mat-
ter of fact, all program developers
are more reluctant to talk about
what theyre doing than in the
past, furtively glancing over their
shoulders to see who might steal
the idea.

Budget

appears to be a couple of knotty
problems to work out yet.

Meanwhile, industry interest in
the association seems to have
waned over the summer. It was
during these months that the most
tangible progress was made by
Martin and other members of the
committee. But during this time,
most distributors have had no' in-
volvement with the project and
have had no news on it. At the
time of the first meeting last
spring, many distributors only
grudgingly conceded that an as-
sociation could do some good. In
the intervening months, while the
whole thing was simmering qui-
etly, they tended to forget about
it and lose interest.

MCA-TV Opens
Tampa Office

NEW YORK, Sept. 24.—In ar
effort to strengthen itself sales and
administration-wise, MCA-TV thi
week opened its 23d office,
Tampa, and promoted four ex
ecutives, Dale Sheets was named
director of regional sales for the
Western  division.  Succeeding
Sheets as administrative assistan
to Wynn Nathan, veepee in charg
of sales, is Noel K. Rubaloff.

Appointed director of produce
relations is Robert K. Riley wh
will act as liaison between th
many producers making film fo
the company and its top exe
tives. Irving Rosenberg will joi
Nathan's administrative staff as g
assistant to Rubaloff. The ma
ager of MCA-TV’s Tampa offic
will be Robert Montgomery, fo
merly with World Broadcastin
He will cover Florida, .Southe
Georgia and Southern Alabama,

Interstate
In Toronto

NEW YORK, Sept. 24.-Int
state Television has opened a ng
branch office in Toronto, Canag
and has named Richard Fis
as its Canadian division manag

The firm is making preparatic
to move early next month to la
New York quarters located at 4
Park Avenue,
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10 TV FILM THE BILLBOARD _ OCTOBER 1, 1955
THE BILLBOARDPD SCGREEGAHD-AMERICAH RESEARCH BUREAU RATING”

The Nation's Top Television Programs

T COMPLETE GUIDE SHOWING TOP 10 PROGRAMS IN EACH CITY AND ALL TV FILM SERIES IN ALL MAJOR MARKETS

THE TV INDUSTRY'S MO

* ] i inik), WE
This chart shows the latest ratings of v All fiiim nl:l::-w Lli'il.td are S.T:I::Ii zu a;ynd::n:ﬂ: 15, irj:::bi;:ﬂi Club (Syndicated Filma), WXEL, o 3. Er";—aul;“ SP'“”-‘ 1:h::ll.1t1ff’-".ll"i'lf f‘:?’“““ 18
5 basis unless the bitle s prece ¥ A oaghk : e YT am W
programs. in all markels cavered by AmEMSS iy yiyich case they arc nationally spoiinooked 3. Biz Playhouse (Sercen Gems), WXEL, B e TS
Research Burcau's monthly reports. The COM  grgijons are VHE “Em where the symbol "a” Th-6:30 e ivevnresessssennsarens 20 | 40, James Mason (NTA), WEWS, Su4:30....... 03
lete study @ published over w four-week span  is used, indicaling THF. A N ; : i ‘B Modell), WEWS,
:il.h. ar Hn;'ilu.'s- osvered a3 the ARB (eports For complete program rating and audicocs 1. tAmes Broz (R C. Cola), WEWS, Th§:45.. 20 ' 41, Diane Lucas (Arthur B T
become available. E?m;miﬂm ii:i‘urmbiﬂ;u :In B nntmnall n;n::- 1 STAT[[}HE
The 10 top-rated shows are listed first lof vidual market sis, please consull ) o ) e i et
each markes, followed by every non-ael work Mationsl Press Building, Washington 4; 551 EEHTI'LE-T&C{H&H, P m s Esd s Ean S A A ¥
{ilm series playing in thar market. Listiog Eifth Avenue, Mew York: or P. O. Box 6934, THE TOP 18 TV SHOWS IN SEATTLE-TACOMA (* Indicates Moa-Network)
are by roak ordec. according 1o rating. Los Angeles 2L : H aid
1. $64.000 Question, KTNT...oevnervan.- 467 6. *Science Fiction Theater, KING......20
2. Disnevland, KING......coocescnanass 1.2 7. Drapnet, KOMO. .. ...... H'
WASHINGTON. ...... R AR S — riiieee-....4 STATIONS 1, The M:ﬂtﬂ.ﬂKDM{l ....... envnenres 324 ;. ﬁﬂ'ﬁ%ﬁ?ﬂﬁﬂmm"'"'""*'"*.-ﬂ
4. Big Town, KOMO. .. ...icnpmmassinanna=ls . R 1, depyanaEannnednnand
THE TOP 10 TV SHOWS IN WASHINGTON (* [adicates Nos-Network) 5. w":dm:sd:.:r Mighis Fights, KING..... B | 10, *Mr. District Attorey, KING....ona:28l

1. S64.000 Question. WTOP. . .ocavnasss 40 6. \’rritﬁ; Hour, W%-wnc.ﬁg

1 Rohert Mootgomery Presents, WRC....31.0 7. Firesd Summer eater, WERC..... . IN RANK ORDER

3. Yoast of the Town, WTOP.......... 27.0 b I've Got a Secret, WTOP. ...........2086 LOCALLY ORIGINATED FILM SERTES -

4. Dragoet, WREC ... iivirrirrrsssasssnilid 9. ). 5. Steel Hour, WYOP, . ...vvu... 2305 1. Sciewce Ficlion Theater (Dramal, Ziv, . ..... 066 . KING=T, n-.m-u;m.,,..................,,...!u

5 Private Seeretary, WTOP. . .ccasnns. 260 10. The Medic, WRC. ..c.cvnuunine oEpgate | 1 | vearnrneyunre-Seve Donovan, West. Marshal,

2, Mr, Dhisivict Attomer (Mys), ThY. . one.. 250, KING—F, 9:00-9:30_.,.....Channel 4 Feature, 8.5

3. {Death Valley Dars (Wesl.), Pacific Borax, 243, .. KING—S5u B-00-8:30, . cavsnnnsas (. E. Theater, 10.2

LOCALLY ORIGINATED FILM SERIES IN RANK ORDER 4. Badge TI4 (Mys.), NBC . .. vnseerennes 20 KING—F, Q300000 e Best of Premicr, *m

Rank & Star and Story (Drama), Official . ......... 208 .. KING—M, 9:30-10:00. . Montgomery Presents, i B |

maong g 6. Wild Bill Hickok (Wesl.), Flamiago........ W, . KING—F, 60063 . .oovuneinens Sports Reel, 7.8

g o 7. Eddie Camtor (Comedy), Fir....covve-. v 30 L KING—W, B30-900. ...k I've Got a Secret, 15.4

Films Title, (Typer and Distribulor Rating Stafion, Day. Time Top Dppositios & Rating .“‘ Lite of Riley (Comedyl, ZI¥....ocuies 199, KING—Th, T-HIH, 2 oaannnsnannss . CHimaK, 163

L I Led Three Lives (Adr.), Zi¥. ovsrvnnean I WRC—M, WR30-11:08........5ummer Thealer, B4 9. The Whistler (Mys.), CBS. ... ..conioersss 194 KING—F, 10:00-10:30. .. ... .. Best of Premier, 10.4

2. Superman (Adr.}), Flamingod, ........ T ll.;.... E{“SFTW?M—?'E?H&“"”"JE?EL': *;:"“T ;E $0. City Defective (Mys), MCA-TV...... BT, KING=-F, 830900, .. eeenaes .Dear Phoebe, 11.5

.!. h“ M the l““lt l-q.ﬂ'q-h T'-‘--a---..1|-u e+ I . a tl, i ssmamma It SRS, o < ad C [l MCA'W| ;va“ )

3 Man Behiod the Badse (Mys.), MCATV. . 138, . WMAL—F, 10.00-10:30........... Undecessonts 105 B Seaneh fox Mdvemilic (oo PRI 78 B e B

5 Eadge T14 (Mys.), NBC, ..o.ccoiiavrnaneasadT. . —F, T:00-7:30. ............A‘0¢0ie ley., 9. ; e Mrere Ty My A . Fairh: Presents (ABC), KTNT

6. Me. and Mns. Norh (MyLh ATFS.......... 132, WIOP—T, 330000 .. A Murmy Pacc, 16 | 13 Axie_Oukler (CBS). KNG, TRT0, LT | 38 D O B e it 49
. Wild Hickok (¥rest.), MInEG, . ,ee.- 1280, —Th, 7: L | FE S ; % h P ok % e . T :

B. iSoldiers of Fortune {(Adv.), Seven-Up...... ILT... WTOP—T, 10:30-11:00......1t's a Great Life, 8.% % -{-ﬁlﬁcn o {?ﬂ“ i .1:-.1“!'.}. .o 16.1 i ;{;#d Wr*::uhmr. fP‘ammuunt]..,‘l‘If‘ 44

P it s 1C Yo Tt te. . surmenadlde. . WRC=M, 10 F. ibton e S S 15, Little Rascals (Interstate), KING, M, T, 41, Tim McCoy (UM&M), KOMO, F-3:45...... 43
svssmipugyyenect s orilOVIAtog FOM SN, .2 Th-4:30 .. L T S wes s Bt | i G, Andersen (lnterstate), KTNT,

18, Cowboy G-Men (West.), Flamingo, .........10.7... WMAL—F. B-00-H:30. .. Midwesiern Hayride, 13.8 16. Ellery Qu:]:n (TEAY, KING, M-10:00..... 154 e e A e = 1.5
11, Sherlock Holmes (UM&M), WRC, M-T:00,.104 32, tAmes Bros (R, C. Cola), WTOP, M-T:43.,. 3.3 {7, Foliow Thai Man (MCA-TV), KING, 41 Mr. and Mrs. Norih (ATPS), KTVW, M

11. Foilow That Man (MCA-TV) WMAL, 12, tPawi Page (Oldsmobiic), WTOP, T, & Th-9:04 ‘.H:r. e o R PR e 10

F-i30 L. eaeas RO R T RIS | f Th-T:4% ... e b A R s PR T | i#., Waterfront (MCA-TV), KOMO, F-T:30,.....14% 43, Your ANl Star Theater (Screen Gems),

11, Annie Oakley (CBS), WTOP, F-T00....... 9.2 | 36 Beulah (Flamingo), WMAL), T-8:3........ 4.9 19, Superman (Flamingo), KING, MAED. e 14.0 KTVW, ST coiiveviisacasassssnnnnsnnss 30
14, City Deective (MCA-TV), WMAL, F-9:00.. 8.8 | 37. Wild Bill Hickok {Flamingo), WTOP, 70 Steve Donovan, Western Marshal (NBC), 45, Jimmy Demarct (Award), KING, T-10:15.... L7
14. Science Fiction Theater, (Ziv), WMAL, SETLr MR o rrsverrn papranae s asawsss T KEOMO, T-B:00 ..0essanasanscassanssssneasasidd | 46 Hopalong Cassidy (NBC), KTYW, M 1o

TTM  oos veveeenrinarmesesssnsnssessss BE 1 ¥ Mect Corhss Archer (Liv), WMAL, T-5:0,. 4.6 21, Passport to Danger (ARC), KING, Th-R: 3, ..13.0 o R R R TR T Y,
16, My Hero (Officialy, WTOP, Su-4:00........ B.G 9. Gene Autry (CBS), WTTG, M 1o F4:00. ... 4.5 71. Little Rascals (Interstate), KING, We-d:30.,.13.0 | 47. wild Bill Hickok {Flamingo), KTNT,

16, Lone Woll (MCA-TV). WTTG, Su-9:30, ... 8.6 40, Town and Country Time (RCA), WMAL, 21, tStudio 57 (Heinz), KING, Sn9:30. ... ... 124 s e TR T L L K1 ]
16. Ellers Queen (TPAY, WITG, Su-10i08. .. ... B.6 g R R M P IO 23, His Honor, Homer Bell (NBC), KOMO, 47. Dick Tracy (Combined), KTVW, M to

16. Mr. District Atorney (Fivi, WMAL, T-10:M). #.6 41, Counterpoint (MCA-TV), WTTG, T-7:M.... i9 M- T: 10 ',‘,|31 e R Nk e AR B 20
0 Eddie Gantor (Zivi, WMAL, M-10:00,..... 8.4 | 42, t5wudio 37 iHeinzy, WTTG, M9, .. ...00 3.8 2%, Haliywood Preview (Flamingo), KING, 47, 1 Am the Law {(MCA-TV), KTVW, Th-1:30.. 2.0
21. Stories of the Century (H'wood TV Serv.), 4} China Smith {(NTA), WTOP, Su-5:00......., 1.6 T30 nnsenrnvvrscisennnnssisasnnsreszessdld | 47, Renfrew of the Mounted (Creo. Bagnall),

WTOP, MT00. ... . oiieieanressnssnnnnss 18 | 44, Gene Autry (CBS), WTTG, Suh: M. . ... 3O 16. tAmes Brog. (R, C. Cola), KOMO, 5-1i:00..11.0 KTNT, FBD oovovnennenesasnansrrnrenais S0
97 Heart ol the City (MCA-TVY F-10:30...... 7.8 | 44 Police Call (NTAS. WMAL, Su-10:30_....... 10 37, Racket Squad (ABC), KING, M-9:H..... 10,7 | 47, Hopalonz Cassidy (NBC), KOMO, 5-5:00.... 2.0
23, Range Rider (CBS), WTOP, M to F6:00.... 7.6 | 44. This Is the Stary (Sterfing), WMAL, 5-6:3., 3.0 28, Cisco Kid (Zivy, KOMO, Th-T:M. .. ....o0vs 9.0 | 32 Oral Roberts (Winik), KTYW, Su-10:00..... 1.7
23 Cisco Kid (Zive, WTOP, Th-T:00, .. ........ T.6 | 47, Hans Christian Andersen (lntecstaie), WTOP, 29, Patti Page (Oldsmobile), KTNT, T, & 51, Ipspector Mark Saber (Thompson-Koch),

73, Waterfront [MCA-TV). WTOP, Th-10:30, ... 7.6 LT T R e e e I R 5 FaBidS ..o caiisisusposnnmonsnsanabinniniss 8.2 ETVW, EaT: M) ... .vcissnnnnnnmssnnwnnsaber 1.3
% Little Rascals (Iaterstate), WRC, W-T:00..,. 7.4 | 48 Colonel March (Officialy, WTOP, Su-11:M., 2.3 10, | Led Three Lives (Ziv), KTNT, M-:00.... 7.7 | 54 Your All Star Theater (Screen Gems),

7. Joe Palooka (Guildy, WTOP, Su-d4:30....... 7.2 | 49. Rev Oral Roberts (Winik), WMAL, Su-1:3.. 20 11. Bandsiand Revue (Faramount), KOMO, KTVW, Su-0:30 ....ccsrcannnnprasnniiane 1.0
27. City Assignmeni (MCA-TV]), WMAL, T-9:31. 7.2 | 49. Terry and the Pirates (Official), WTOP, THIE M o oorecesinnanssrasnasssrsnrnansns Tob %5 Hollywood Off-Beat (MCA-TV), ETVW,

2%, [nspector Mark Saber (Thompson-Koch), SR i dav e e ek A 17. Riff Baker., 1L5.A, (MCA-TV), KTNT, [T T R E TR R 0.7

WETG, E-3.30. . ..ouocvesineerasrrassnss BE | 51 This I3 the Story (Sterling), WMAL, Su-4:30. L6 WO i b i e s Tl ] 55, Wour. All Star Thester [Screca Gems),

30. Bandstand  Revue (Paramount). WTOP, 52. Greatest Sports Thrills (Winiky, WMAL, 13. Meet Corliss Archer (Ziv), KOMO, Th-T:M.. 7.0 KTVW, SU30 . ovavnrronenrsrocassaneacss BT
T T T T LL L Lo . MM (el e e L DL I R 1.5 34, Uncommon Valor (Gen Teleradio), KING, 55. Mr. and Mrs. North (ATPS), KTVW,
M. Secrel File, LLS.A. [Official), WTTG, 53. Hand 1o Heaven (NTA) WTTG, Sufi0d. ... 13 T R e e T L T o 0.7

GUA M) .. veriasisnsnnannasecanasisanes 35 | 54, Yesterday's Mewspeel (Ziv), M, T, F-7:05. ... 06 15, Range Hader (CBS), KTNT, Th-f:0kh....... 64 | 58 Inspector Mark Saber (Thompson-Roch),

32, Hopalong Cassidy (NBC), WRC, Su-4:00.... 5.3 | 33. Fulton Lewis Jr. iGen. Teleradioj, WTTG, 16, Ramar of the Jungle (TPA), KTNT, 5-5:30.. 60 KTYW, Su-t0d ........ Parwadnaer RR— 0.3}
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Col. Hits Peak
Month of LP
Sales-a-Million

NEW YORK, Sept. 24.—Colum-

bia Records sold more LFP's last
month than in any month in the
company's history, with over
1,000,000 packages moving out to
the trade, according to Hal Cook,
director of sales.
- None of these sales were ac-
counted for by mail-order club
subscriptions, it was said, the Fig-
ure mﬁn‘ug only to sales to dis-
tributors.

Meanwhile, Cook asserted, Sep-
tember LP sales bid fair to outstrip
those in August, and the diskery
pressing facilities have been placed
on 20-hour schedule to meet the
demand.

Phonotapes

Going Into
Music Field

NEW YORK, Sept. 24.—Phono-
tapes, Inc., independent pre-
recorded tape manufacturer special
izing in literary material, is plan-
ning a quick expansion into the
music field with reductions set in
the suggested list prices of all its
product,

New label on the music material
will be Phonotape-Sonore, and first
releases are expected in mid-Octo-
ber. Standard seven-inch reels
(dual-track, 7% ip.s.) will list at
$8.95, five-inch at $6.95. Among
the first issues will be several Gersh-
win works recorded in Germany, in
the same performances scheduled

{Continued on page 17)

Gordon Signs
With Dootone

HOLLYWOOD, Sept. 24.—Doot-
sie Williams, president of Dootone
Records, this week announced the
signing of Dexter Gordon to launch
the firm’s new jazz catalog.

Twelve sides are to be cut fea-
turing Gordon next week, with the
initial. release set to include a 12-
inch LP and a number of singles.
Dootone diskery previously entered
the package field via best-selling
LP and EP rhythm and blues tunes
featuring the Penguins, the Medal-
lions and other groups.

Helen Humes, former Count
Basie vocalist, has also been added

to the [irm's rapidly expanding]

talent roster.

ART TALMADGE
LIKES CALVERT

NEW YORK, Sept. 24, —
Mercury veepee Art Talmadge
is featured in the current
“Men of Distinction” ads for
Lord Calvert whiskey. Tal-
madge (referred to in the ad
copy as “director of all Mer-
cury’s popular recording ac-
tivities™) is pictured holding
the familiar glass and wearing
a dignified expression befitting
the %irst record industry exec
to join Calvert’s list of dis-
tinguished tipplers.

AFRICAN BEAT

Richmond
Adds Many
To Catalog

NEW YORK, Sept. 24.—Ever
since the Bulawayo Sweet Rhyvthm
Bovs astounded the Western world
with “Skokian,” there have been
rumblings from the Af:ican bush,
That tireless jungle tracker, How-
ard S. Richmond, thru his overseas
representative, has tied up a large
catalog of African songs. These
include a number of items calcu-
lated to fracture the trade. Among
them:

A rhythm song currently a
smash among the Yoruba people
in Lagos, Nigeria; a "wonderful”
instrumental, currently a favorite
with the Ashantis of Accra (Gold
Coasl); a “lovely™ ballad, a hit
with the Baoule tribe at Abidjan
(Ivory Coast); a mambo-type hit
that first broke among the Cenofo
people at Korogho (Ivory Coast);
a rock-and-roll item that’s getting
action among the Toucouleur peo-

(Continued on page 17)

Signs Point to Majors’ Mass
Market Selling Via Rack Use

Sharp Increase on ‘Pump Priming’
Due as Diskers Delve Into Field

By BILL SIMON
NEW YORK, Sept. 24. — A
sharp increase in activity in the
last few weeks has pointed up the

strong inclination of most of the

major record companies to open up
mass market selling via rack job-
bers. The rack jnb%:ers, of course,
is the servicing agent who mer-
chandises special products on racks
set up in supermarkets, chain and
syndicate stores,

Today, after several years of
experimentation by some, and of
watchful waiting by others, the

majors are getting out aggressively
to line up new outlets.

Apparently this is one new area
of market E‘!‘i'!'lil!l‘.l!iiﬂn on which the
“name brand” boys agree. Just as
the rack outlets agree that "name
brands™ are the key to a successful
impulse-buying set-up.

Such companies as RCA Victor,
Columbia, Capitol and Mercury
have determined to their satisfae-
tion that rack selling is a stimulus
to the record business as a whole,
that it eatches a customer who
never entertained an idea of “rec-
ord shopping,” confronts her with

Cap Merchandising
Program Sprung in
Attempt at Surprise

“New in Line-Up Are 21 Pop, 4
Classical Albums; Dealer Aids

HOLLYWOOD, Sept. 24.—1In

what appears to be an obvious bold
change of sales strategy, Capitol
Records this week unveiled its
October-November merchandising
program al a series of dealer meel-

COAST DISK PUSH

Drug Rack Firm
Reps Four Majors

HOLLYWOOD, Sept. 24—
Handy Spot, Inc., major drug and
toiletry goods rack jobber in the
Los Angeles and San Francisco
market areas, has been appointed
subdistributor by RC A Victor,
Columbia, Capitol and Mercury
records and will immediately begin
to merchandise popular hit records
and albums in approximately 150
outlets,

The decision to add phonograph
records to the sundries lines the

BRILL BLDG’'S HAPPY

- Pubbers Have Disks
Galore to Crow Over

NEW YORK, Sept. 24. — The
*hype” hangs heavy over the Brill
building this week, with at least
eight new tynes basking in heavy
disk coverage, im:]udinﬂg “No Arms
Can Ever Hold You,” “Por Favor,”
“Bring Me a Bluebird,” “Yaller,
Yaller Gold,” “Love and Marriage,”
“The Legend of Wvyatt Earp,”
*Croce Di Oro” and ite Buf-
falo.”

To date, Gil Publishing’s tune,
*No Arms Can Ever Hold You,”
has been sliced by Pat Boone, Dot;
Jeff Clay, Coral; the Gaylords,
Mercury; Jimmy Young, London,
and Georgie Showa, Decca, Win-
neton’s “Por Favor®™ has been
waxed by Vie Damone, Mercury;
lune l’aﬁi. Victor; the Nocturnes,
V-G-M; Helene Dixon, Epic, and
Jilly May, Capitol.

“Love and Marriage,” the Barton
litty from NBC-TV's "Our Town”
nusical, has been recorded by
‘rank Sinatra, Capitol (both as an
P and a single); Helen Grayco,

Label *X": the Laurie Sisters, Mer-

cury, and Dinah Shore, Victor.
The Disney tune, “Yaller, Yaller

Gold,” (Wonderland) has been

waxed by Fess Parker, Columbia;
Lou Maonte, Victor, and Gary
Crosby, Decea. “Croce Di Oro”
(Shapiro-Bernstein) has disks by
Patti Page, Mercury, and I]ﬂan Re-
gan, London, so far, while E, H.
Morris has lined up Plattcrs on
“Bring Me a Bluebird” by Ralph
Young, Decca, and the Gaylords,
with more to come,

The folksy TV influence is very
much in evidence in the pop field
this week, In addition to Disney’s
“Yaller, Yaller Cold,” “White Buf-
falo” (featured in a forthcoming
episode of ABC-TV's “Rin-Tin-
Tin") has been cut by Bill Haves,
Cadence, and Jim Brown (also in
the TV show), M-G-M, while “The
Legend of Wvatt Earp” (Four
]!ays}, another ABC-TV series, has

een recorded by Bill Hayes and
Ralph Young.

firm now carmries has major im-
plications for the loca! disk market,
among the top three in the nation,
and also signifies record company
acceptance of the need for addi-
tional sales outlets,

The only major company which
will not service Handy Spot, for
the time being, is Decca Records.
The latter company has a firm
policy which prohibits granting ad-
ditonal discounts not enjoved by
other dealers. Handy Spot in most
cases will receive discounts esti-
mated to range between 5 and 8
per cent in the case of the majors,
and as much as 10 per cent from
several independent distributors,

Ken Dewing, president of Handy

Spot, disclo t racks will earry
a total of 18 single selections and
approximatel EP and LP al-
bums. In a‘ﬁ. the racks will fea-

ture stock estimated between $500
and $700 of records at retail, Most
important is Handy Spot’s decision
to sell the disk product at estab-
lished list prices.

Approximately 100 racks are to
be used in Los Angeles and 50 in
San Francisco at the outset, Dew-
ing reported, with expectations that
600 racks will be used eventually.
Handy Spot presently services
1,800 stores in Sl:c:uthf:ru California,
and an additiona] 1,000 in San
Francisco, most of them in the
supermarket category, _

“To mark its entry into the disk
field, Handy Spot previewed its
new display unit at a cocktail party
for hmi supermarket executives
and disk industry
Ambassador Hote
(23).

On another front in the rack job-
bing field, Ed Mason’s Record
Rack Service was reported to have
purchased the Star Trading Com-
pany, currently operating approxi-
mately a bundred racks in this

Arcda
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ings across the country. Unlike the
firm’s previous fall programs, which
heretolore had been introduced at
dealer meetings earlier in the sea-
son, Capitol has apparently elected
to hold its program in abevance
and gain the element of surprise.
Virtually all of the major record-
ing companies have already intro-
duced their product and sales plans
at dealer and distributor meetings.

Highlight of Capitol's new mer-
chandise is a total of 21 new 12-
inch pop albums, only three of
which are in the $4.98 list category.
These are “Jackie Gleason Plays

Romantic Jazz,” “"Harry James in
Hi-Fi" and Judy Garland’s “Miss
Show Business.” The remainder

jof the company’s pop LP's are all ]
'in the T series, $3.98 list.

Latter packages include wax by
(Continued on page 17)

New Comets
Join Haley

NEW YORK, Sept. 24. — Jim
Ferguson, manager of Bill Haley
and His Comets, has lined up new
personnel following the leaving of
several of the bovs who are form-
ing their own group.

One of the replacements is
Francis Beecher, a leading guitar
man, formerly with the Benny
Coodman sextet. Another is Rudy
Pompelli, pn sax and clarinet.

A third is Al Rex, who broke up
his radio band on WDRF, Chester,
Pa., in order to returm to the
Comets. He was the original bass
man with the group. The new
drummer is Don Raymond,

George Gobel Gets
RCA Victor Pact

HOLLYWOOD, Sept. 24—
Comic George Gobel ]ims been
signed to a term recording con-
tract by RCA Victor, with his in-
itial disks scheduled to be intro-
duced on his NBC-TV teleshow
this fall.

John Scott Trotter, music di-
rector for the Gobel TV, will per-
form similar chores for the latter’s
recording sessions.  Gobel pre-
viously waxed for the defunct
Sears, Roebuck label some years
ago.

EHEA also renewed singer Tony
Travis for another vear, with Henri
Rene, West Coast artist and rep-
ertoire chief, handling the negotia-
tions.

an heavily advertised or “pre-sold®
product.
Pump Priming’

“It's pump-priming,” as one
diskery exec put it. “We wunt to
get those turntables moving, Once
we can get them started, therc's a
chance that theyll start building
libraries.” Since most of the racks
carry only current hits, this new
interest would have to be satiated
via regular record shops, he
claimed.

Rack jobbing of records, it is
recalled, was initiated by Cohon-
bia Records three vears ago thm
that company’s encouragement of
the Music Merchants set-up in
Philadelphia. RCA Victor entered
the field seriously about two years
ago and has named Irwin Tarr to

head a department which today 18
{Continued on page 17)

Coast Record
Dealer Org Set

HOLLYWQOD, Sept. 24.— A
Southern California record dealers”
association became a realty this
week, “El’h 113 charter mt_'mlhf'lrc!ll
Joining the group at a meeting he
Eere Wednfsrri}ny (21).

A total of 81 dealers attended the
meeting, tho an additional 31 whe
could not attend returned mem-
bership acceptance cards. Group
decided upon a tentative fee of
$10 as membership dues, collect-
ing a total of $440 at the meeting.

Chaired by Norty Beckman,
Norty's Music, a steering commit-
tee composed of seven dealers was
named to draw a set of byvlaws and
a constitution, with October 5 set
as the date for formal election of
officers and the adoption of a name
for the association.

Steering  committee  includes
Norty Beckman, chairman; Jerr
ohnson, House of Sight & Sound;

Moe Arbutel, Eastern-Columbia;
oe Friedman, Gene's Music; Ivy
ndick, Index Radio; Mile Callecio,
Mike & Bob, and Eleanor Roy-
eroft, Southern California Musie
Company.

Marks Reps
Cugat Firm

NEW YOREK, Sept. 24.—Edward
B. Marks Music Corporation has
been appointed sole selling and
licensing agent for Xavier Cugal’s
Alameda Musie, Ine., new publish-
ing firm the Latin maestro is start-
ing. Fernando Castro, for 21 years
with the Ralph Peer music pub-
lishing enterprises and well-known
thruout the Latin field, is general
manager of the firm, with head-
quarters at Marks’ office.

Prior to his tenure with Peer
— where he actively promoted
“Besame Mucho,” “Perfidia” and
many other tunes—Castro was wilh
RCA Victor's a.&r. department for
eight vears. Marks, which has in
the past published Cugat’s big hits,
also has an option whereby it has
first choice to publish itself a cer-
tain amount of the tunes accepted
by -Alameda. Performing rights

ar thru Broadecast Music, Inc.

I'VE GOT A HIT,
SO SUE ME!

NEW YORK, Sept. 24, —
Current heavy competition on
ditties led one publisher wag
this week to ofter the follow-
ing observation: “The only
way you know if vou've got a
hit today is if you get a fast
cover or are slapped with a
lawsuit.”
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eet With Band

Leaders’ Org at Chi Session

Band Org Will
Move to Name
Business Exec

ALBUQUERQUE, N. M., Sept.
94.—Maestro Les Brown, chief of
Dance-Orchestra Leaders of Amer-
ica, disclosec. this week that the
bandmen at their first annual con-
vention in Chicago (see separate
story) will attempt to pledge
enough money to hire a high-
powered executive who would pro-
mote the band business on an in-
stitutional level.

Brown, who has been tnuﬁnﬁ
this section of the country, state
this would be the most important
single piece of business DOLA
would take up in the Windy City.
Such an executive, to Brown's way
of thinking, would be paid at least

SIDES GALORE

Everywhere
Cap Looks
It's Sinatra

NEW YORK, Sept. 24.—Capitol
is suffering from an embarrassment
of record-riches on Frank Sinatra.
Since the singer’s latest release
(“Fairy Tale” backed by “Same
Ole Saturday Night”) has only
been out a short while, Capitol
didn’t put out any singles on his
“Our Town™ tunes. Instead they
packaged a group of songs from
ﬂ:ll? NBC-TV musical-drama on an

However, dealers are said to
have reported many calls for the
“Love and Marriage” side (which
received heavy deejay play), and
Capitol capitulated this week and
released it as a single, backed by
another song from the EP, “The
Impatient Years." Consequently,
Sinatra may scon have three new
releases out at the same time, be-
cause the crooner’s new M-G-M
movie, “The Tender Trap,” opens
shortly, and the label has a com-
mitment to release his waxing of
the film's theme song at that time.

Merc. Ships
98-Cent EP

NEW YORK, Sept. 24. — Mer-
cury Records is marketing a special
95-cent EP—one in a serics of “Tops
in Paps” EP packages—[eaturing
four of its top artists in a move to
spark additional sales for its EF
liufn_tlhin Fall.

e 98-cent EP is designed as a
“leader,” and_all other Mereury
EP’s will retnin the label's regular
£1.49 price. Mercury ran a special
EF promotion this summer, where-
in all its EP releases were edally
priced at 98 cents, but ﬁ: sale
ended July 31. Dealer cost on the
special EP will be 80-cents.

The “Tops in Pops” package
fe:atureﬂ current sides by Georgia
Gibbs, Rusty Draper, Sarah
Vaughan and Chuck Miller. Dis-
tributor orders to date on the spe-
cial EP have topped orders on any
previous Mercury EP release by
37 per cent, according to the

firm’s veepee-sales manager, Morry
Price.

SCORE: KEAN 10;
NICHOLSON, ONE

NEW YORK, Sept. 24.—In
a story in the September 10
issue of The Billboard it was
erroneously stated that Bobby
Nicholson, deejay who had
been appearing over WHRCA,
wml'f_: the music for RCA Vie-
tor's “Howdy Doody™ records.
Eleven such albums were
made by Victor and the mu-
sic, lyrics and seripts for 10
were written by Edward G,
Kean. Nicholson wrote one.

$25.000 annually plus expenses—
very likely more—and would cor-
relate band activities on various
levels. including television, radio,
records, ballrooms, musicians’ un-
ion, and publicity.

DOLA’s opening sessions Mon-
day (26) will be held jointly with
the NEOA. On Tuesday, however,
DOLA will have its own meetings.
Brown stated that at the DOLA
session names would be submitted
as likely candidutes for the pro-
motional job. OF course, Hllp of
this s contingent upon the mem-
bership okaving the cost of such
an nf%ice. [t is felt the maestri
will take to the idea, in view of
the desire of all to restore the
band business to its former pros-
perity.

Brown expects that some 50

(Continued on page 20)

Welk Sets 6 House
Marks in 10 Dates

HOLLYWOOD, Sept. 24.—
Maestro Lawrence Welk was the
holder of six new house records
out of 10 dites plaved September
11-21 on the ork leader’s first one-

nighter tour in four years.

Welk plaved to a total of 139,555
for a total gross of $79,566 and a
take-home of $38,752.60 for the
leader. Welk set new records at
§t. Paul; Val Air Ballroom, Des
Moines: Armar, Cedar Rapids, Ia;
Aragon, Chicago; the Million Daol-
lar, Milwaukee, and Elitch’s Gar-
den’s, Denver. Latter record was
held by Sammy Kaye until Welk
topped the spot, pulling 4,046
payees at a $2.25 top.

Ballroom Ops
Would Assist
Smaller Bands

CHICAGO, Sept. 24.—The ball-
room industry is expected to focus
its attention on semi-names, par-
ticularly the new ones, and terri-
tory bands, trying to devise means
to give a helping hand to this
branch of struggling musicians, at
the joint conclave of the MNational
Bullroom Operators of America
and DOLA Monday (26) in Chi-
cago.

Tom Archer, of Des Moines,
head of NBOA, and Les Brown,
DOLA prexy, both predict a large
turn-out for the joint meeting of
the ballroom operators and band
leaders, with kers, managers,
record companies and others also
invited.

For DOLA, it will be its First
annual convention and actually the
first time the band leaders Thave
had an opportunity to get together
since formation of the organization
on the West Coast earlier this
year. The group was formed as
a result of an all-industry com-
mittee set-up following the NBOA
convention last year. .

oint effort of bota NBOA and
DOLA will be to help promote
dancing, but leaders of the organi-
zation point out that the semi-
names and territory bands are in
the most distressing position at the
present Hme.
Semi-names are having tough
(Continued on page 17)

Col'bia to Jump Back

Into 10-In.

LP Field

'House Party’ $1.98 Line Bows Oct. 3;
Epic Sets Same Date for Like Moves

NEW YORK, Sept. 24.—Colum-
bia Records, which diseomtinued its
10-inch LP lines early this summer,
is back in the field bigger than
ever, but the product it will offer
has a number of unigue twists. On
October 3 the company will begin
shipment of a new pop 10-inch
series, each disk holding six tunes

“land selling at a new low list of

$1.595.

In an associated move Epic Rec-
ords will also ship and exploit a
new line of 10-inch LP's, basically
similar in concept and design, altho
containing a number of variations
to the product issued by its sister
diskery, Columbia.

Columbia’s new 10-inch line, to
be known as the “House Party

Capitol Signs
Haley Bandsmen

NEW YORK, Sept, 24.—Capitol’s
new Eastern artist and repertoire
man, Andy Wiswell, has signed
three ex-members of Bill Haley and
his Comets, marking his first per-
sonal pacting of artists since he
joined the label last month. The
bovs, who lelt Haley last week, are
Joe Ambrose, sax; Diick Reynolds,
drums; Marshall Lytell, bass.

The new group is billed as the
{[]dill‘lutﬂ, a combination of the first
etters of their names. They will
be augmented by three other mu-
sicians—Charles Hess, guitar; Jim
Buffington, drums, and Bob Simp-
son, piano, All six will double on
vocals, and a featured gimmick will
be the novelty of two drummers in
one small group. The boys are man-
aged and booked by Matty Rosen.

Meanwhile Wiswell is shopping
around for more artists for his per-
sonal stuble, in addition to handling
present Capitol performers head-
quartering in the East—Les Paul
and Mary Ford, Jane Frohman, etc.

WWW americankaed iohbiatariyme 6 i mmm ===

(CL 2500) series, will be the firm’s
push promotion for October. It's
exploitation will be aimed largely
at traffic outlets, with heavy dis-
tributor concentration urged on the
syndicate store, rack-jobber-type
outlet. At the same time, dealers
generally will be offered extensive
Inint-uf—sa]e material to plug the
ine to consumers.

Top Artists

Top artists will be featured in
the 33 LP's scheduled for October
release, with much of the materiul
they perform taken from the stand-
ard catalog, some of it salvaged
from discontinued 10-inchers and

" (Continued on page 20)

ERA ‘BOUDOIR’

GIMMICK CLICKS
VIA ALL MEDIA

HOLLYWOOD, Sept. 24—
Intent on writing a new page
in their young tho impressive
career in the record industry,
Herb Newman and Lou
Bedell, Era Records execs, this
week pulled a major promo-
tional coup prior to the release
of the fim's new album,
“Sounds of the Boudoir.”

Company set a dozen love-
lies for the window of Music
City, Hollywood disk super-
market, with one young lady
to be named “Miss Boudoir.”
Siunt was covered by all the
major wire and news services,
in addition to a host of fan
magazines, and radio, televi-
sion and movie newsreels.

Album itself i3 an eye-
opener, and features the
sounds of a lady awakening
and retiring. Wax was pro-
duced by George Draine and
narrated by Phil Barto.

SIGNATURES

Schaeffers,
Kassner in
Rep Deals

NEW YORK, Sept. 24. — Pub-
lisher Edward Kassner this week
locked up a deal whereby he has
hecome representative for the Peter
Schaeffers music companies of
Germany for the United States and
the British Empire.

The Schaeffers copyrights will
be controlled thru a new firm here
gwned jointly by the German pub-
lisher and Kassner, and to be
known as Schaeffers Music Cor-
poration, Schaeffers is the original
publisher of such Stateside hits as

(Continued on page 20)

Century to Open
Dallas Distribbery

NEW YORK, Sept. 24.—Century
Distributors, Inc., a new record
distributing outfit, will open_its
doors in Dallas on October 1. Pro-
prietors of the firm are Irv Katz
veteran disk sales exec, and Sid
Gitelman, an attorney. The terri-
tory serviced will LE Northern
Texas and Western Louisiana.

Among the disk lines already
inked for distribution are ABC-
Paramount, Baton, Cadence, Kapp,
Herald, Era, Tico.

Katz until recently was sales
manager for Urania, and previously
was associated with Eli Oberstein.
He also was trade sales manager
for Children’s Record Guild and
Young Peoples’ Records for three
and a half years, and sales man-
ager for Apollo Records for live
VEIs,

1000 Deejays to Show
For Nashville Festival

NASHVILLE, Sept. 24.—WSM,
home of the “Crand Ole Opry,”
expects 1,000 disk jockeys to at-
tend the Fourth Annual Disk
Jockey Festival November 11 and
12, Plans for the festival, which
originated in 1952 as a means of
celebrating the anniversary of

“Grand Ole (}[13‘," are currently
being ervstallized.

During the 1954 festival, more
than 800 deejays, counfry artists
and representatives of disk Firms
attended the series of meetings,
parties and special events.

WSM will stage a big Friday
evening party. Awards to oul-
standing country artists and writers
will be given by Broadcast Music,

Inc., The Billboard, and Cashbox|

the morning of November 11. In
the afternoon of that day, deejays
will attend a special clinic in
which they will hear a panel of
record company executives discuss
various phases of industry relations
and service, Traditionally, this ses-
sion has become a sounding board

for compliments, complaints and.

the airing of ideas for the common
good.

Thruout the weekend, music
publishing firms will hold open
house in different suites at the

Andrew Jackson Hotel, headquar-
ters for the festival, On Saturday
night everybody will be invited
to attend the “Grand Ole Opry”
performance at the Ryman Audi-
torium.

A complete schedule of activi-
ties will be forthcoming soon.

Attendance at the disk jockey
festival has grown each consecu-
tive vear. Deejays pay their own
expenses in order to take advan-
tage of what is perhaps the VEAT §
outstanding opportunity to meet 50
many segments of the music-record
husiness. The occasion has also
become important inasmuch as it
provides u%[mrfunit}' for the nego-

tiation of business deals affecting
writers, publishers, artists, and
n_.n!t:. (6T

Does Trading 1
In EM.L. Stock
Cue Cap Tie-In?

Guesses Run From
U. S. Marketing to
British TV Field

HOLLYWOOD, Sept. 24. —
Widespread speculation surrounded
the unusually heavy trading of
Electric & Musical Industries, Ltd.,
on the New York Stock Exchange
during tha past two weeks, with
innumerable trade sources predict-
ing the activity was tied in some
fashion to Capitol Records.

EM.L traded 96,100 shares at
the close of business September 1
and an additional 43,200 _shares
the week ending yesterday (23).
Market sources indicated the trad-
ing was exceptionally heavy for
E.M.I, and offered several ex-

Janations for the activity. Tho
Eara:]l:.r authoritative, prim:ipa] red-
sons for the trading cen
about the possibility that E.M.L
might soon enter the domestic mar-
ket with home entertainment e?uig-
ment. or in the electronics field,
Bill Fowler, Capito viee-president,

(Continued on page I7)

Gov't Registers

1.103 Foreign.
Songs in Year

WASHNGTON, Sept. 24. — In
the past the Music Division of the
Copyright Office registered 1,103
copyrights on foreign music as it
prepared for changes in its opera-
tions which were effected by the
Universal Copyright Convention.

Under the Convention, protec-
t