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Arcades Say, Don't

Stand, Do

Somethin’

Operators All OQut to Meet Public Desire
For Hand or Foot-Manipulated Devices

By KEN KNAUF

CHICAGO, Nov. 12.-U. §. Fun-
seockers, well supplied with  the
pleasures of the country’s top spec-
tator sport —watching television —
are going overboard lor participa-
tion sport when they step into a
Penny Arcade.

The men who run Arcades year-
round, having tuken note of the
new loves developed by patrons
during the past summer season in
Arcades located in  amusement
parks and resort areas, are pu!tiucE
into theirs as many action-packe
parkicipation - type coin - operated
amusement machines as they can
lay their hands on.

This does not mean that Arcade
operators will be tuming the clock
kack to the davs when Arcades
bristled with punching bags, tread-
mills, and chinning machines,

But it does mean that Arcade
patrons want something in addi-
tion to sliding a puck down a
shuffleboard, reading a card from a
fortune-telling machine or stepping
up for an electric shoek treatment—
altho these tyvpes of equipment re-
main as popular as ever with ar-

customers,
Triggers, Swivels

A spot check of Arcade opera-
tors around the country this week
shows that the coin- operiated
amusement machines pow played
heaviest are those that the Ejlnms
ean manipulate with hands and
feet by means of triggers and
swivels,

Arcade equipment manufactur-
ers are aware of this trend and are
meeting the challenge with coin-
operated amusement machines that

fill .the bill.

Heading the list are devices that
test the player's ability to drive a
ear, fly an airplune, operate a bull-
dozer and fire-a rifle.

An example of this new, action-
packed look in Arcades is Chicago’s
Riverview Amusement Park, where
manager Herb Tekip has three
Arcades running during the sum-
mer season, Among the new equip-
ment pieces m]d-v& this vear were
four Drivemobiles, fonr Sidwalk

What's Next?
Operators Ask

CHICAGO, Noy, 12.—What kind
ol entertainment does the Penny
Arcade patron want now? That's
the guestion that must be constan-
ly pondered by the nation’s Arcade
operators.-One thing is certain—he
alwavs wants a big selection of
amusement games,

Typical sampling of the wide
variety of machines at Arcades to-
day are those at the Plaviand Ar-
cade, operated in Los Angeles by
Dave Robbins.

Among the 100 ecoin-operated
games at Playvland are fortune teller
machines, pistol’ games, shulfle
howlers, card venders, boxing ma-
chines, “love” machines, drivemo-
biles, jet plane gomes, shooting
galleries, movie machines, photo
machines, voice recorders, grip
testers, hockey games, shoot-the.
bear games, machine gun units and
loot-easers.

l

Engineers and five Jet Fighler gun
Eames,
Autos, Bulldozers

With the Drivemobile, the player
sits down in the driver’s seat u} a
machine resembling the inside of
an automobile, and steers himself
along a highway that spins before
him in the form of a large eylinder.

With the Sidewalk Engineer,
the player switches levers to propel
a scale-model bulldozer inside a
glass eabinet. The bulldozer moves
gravel on a simulated construction
job.

The new gun games feature
electrically operated .22 rifles at-
tached to compact cabinets that
reflect moving duck, gorilla, or
flying saucer targets in 3-D view.

Riverview's Arcades concen-
trated this yvear on such new ma-
chines.

Top Marksmen

Out of some 50 games in op-
eration at Fun City, Chicago Loop
Arcade, about 15 are gun games.
This is indicative of the trend these
games have established at Arcades
in citics around the nation., The
locations are used by manufactur-
ers, according to operitors Gene
Wilhelm and Bob Bear, to test
newly designed Arcade machines
before they are mass produced at
the [actories,

Another action piece which is
now a familiar sight at Arcades
since its introduction a few years
ago, is Round-the-World Trainer,
a coin-operated airplane game. It
has some similarities to equipment
used by the Air Force to train
pilots and gonners.

Piloting Plane

The patron sits inside and manip-

ulates a pilot-type wheel to
{Continued on page §2)

UNIONIZATION

IN WORKS ON ALL
OUTDOOR ACTS

NEW YORK, Nov. 12, —
The [irst major step toward
unionization of the outdoor
tulent field took place this
week in the form ol an agree-
ment between the American
Guild of Variety Artists
(ACGVA) and the new CGAC-
Hamid, Inc., booking Ffirm,
Pending completion of a
“Code of Fair Practice” and a
special outdoor contract form,
GAC-Hamid agreed formally
to employ only members of
AGVA in good slanding.

Discussions on the {u.-ndiug
matters will be held Monda
(14) between Geoapge Humid,
company president;  Jackie
Bright, union national” execu-
tive chairman, and Sam Levy,
of Bames - Carruthers, ma-
jor Midwest bookers, Altho
Bumes-Carruthers is not  di-
rectly involved in the paet,
Levy will sit in as capsultant,
in order to contribute his siz-
able knowledge of the [ield.
Adoption of a similar agree-
ment by his Firm would make
over-all unionization of out-
door talent a foregone con-
clusion.

Signing the agreement for
CGAC-Hamid was Jack Kate,
secretary and General Artists
Corporation attorney. Bright
represented AGVA.  Finality
l::ipthe arrungements will effect
hundreds of performers nexl
season at fairs, parks, circoses
and other dates. It also woukl

ut an end to sporadic sniping
ehween 'IEII{IH'I HIILI I.H'.'IH 4 ad .1
which hag been going on for
years.

Hamid lauded the agree-
ment as offering a chance for
an outdoor code, and said he
foresaw the t]u:r' when all out-
door bookers might be so
brought together by the de-
velopment that they would

{Continued on page 33)

Going to Be Record
Fight; Independents
Smack Big Labels

Majors Lay Pots to Save Crown
As Pop Hit Makers, Battle Inroad

By IS HOROWITZ

NEW YORK. Nov. 12.—The
capture of a substantial chunle of
the popular singles record market
by independent manufacturers has
set the majors reeling, but the
large Firms are mow dsing to chal-
lenge with greater energy than
thev've ever shown.

Recent reorganization moves by
some of the mujor producers have
been aimed specifically at reca
turing business they've traditionally
felt came within their ken. Future
months will see this effort intensi-
Fied.,

Percentage Off

In an industry where accurite
sales statistics are notoriously hard
to come by, best estimates place
the volume currently done by the
"big seven—RCA Victor, Colum-
bin, Decea, Capitol, Mercury,
M-G-M, and London—at about

per cent of the pop singles totall
Only a yvear ago the mujors con-
wolled 70 per cent of the volume;
two yvears ago still more. These
Heures include thythm and blues,
but disks in the Jatter idiom have
more and more been selling in pop
markets. Country and  westemn
platters are excluded.

Looked at from another vantage
point. the seven majors and their
subsidiary labels are now  esti-
mated to skim a fast 78 per cent

‘ol the over-all pop business, the
Aatter

tage, however, includ-
ing pop albums—EP’s and LP's,
A short 12 months ago the ma-
jors were estimated to have macked
up pop sales (singles and albums)

NEWS OF THE WEEK

FCC Holds Up Deinlermixture
Pending National Study Results . . .
The Federal Communications Commission this

week ended all consideration o

until a nationwide study has been concluded.

The move lus sparked a wave
LTI]II. sluti[}llﬁ'l‘l iR EREEREERE

*Toast” Cuest Appearance

Helps Phil Silvers Rating . . .
CBS-TV this week found the key to solve the
Milton Berle dominance of Tuesday 8-9 p.m.

when Phil Silvers gave the co

rating drubbing in more than seven yemrs. By
cross-plugging Silvers on last Sundays (6)

f demtermixture

ol protests from
L I B Pugt '3

WFBM-TV Buys Indionapolis Arena:

To Push New C & W TV Origination . . .
WEFBM-TV, Indianapolis, has acquired cone
tralling interest in the Indiana Coliseum Corpo-
ration, which holds 4 contract with the State
fuir by which il controls entertainment in the
big building except during the fair season,

Station plans to put more name altiraction

shows into the bullding and to originate a
country and western telecast there. . .Page 53

median his first

Sullivan show, CBS won the attention of mil-
lions of wiewers and helped build Silvers’

audience on the following

rrrrr

Garden ended a seven-month
stalemate Wednesday (9). The

on Earth will again open its season at the
CGotham arena with a 389-day
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Ringling-Garden Get Together;
Circus to Open in N. Y. April 4 , . .
Ringling Bros. Circus and Madison Square

Tuesday (8).

GAC-Hamid Outdoor Office
To Expand Booking Terntory . . .

The newly formed GAC-Hamid eutdoar book-
ing agency will have its sales portfolios loaded
with some of the top names held by its parent,
General Artists Corparation, when it tackles
fair buyvers this month in Chicago. A move is
already under way to expand the territory
traditionally worked by the absorbed George
A. Hamid & Son agency. ..

Page o3

contracl signing
« Greatest Show

DEPARTMENTS AND FEATURES

Columbia Records Perfecls
New, Cheap, Plastic Disk . . .
A new process for producing

records has been introdoced by Columbia Ree-

ords. Called “Auvravision.” it

make any size or speed disk,
size paper platters to be sold to heavy com-

mercin] users at 2 oor 3
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comprising at least 85 per cent
of the total volume.

Subsidiaries, Too

Previous stories have chronicled
the success of the independents,
who in almost any week now can
be expected to hold a quarter of
the positions on the best-selling
charts. And not numbered among
them are Coril, the Decea sub-
sidinryy Label “X." the Victor off-

ring. and Epic, operated as an
“indie” out of the Columbia field.

The most sensationul independ-
ent operation, all agree, has been
Randy Wood's Dot Records. Ex-
ecs af major record firms who've
done a little market research on
the Dot blossoming, conjecture
that Wood’s Jabel alone now ac-
as much as 12 to 1O
per cent of all single pop sales.

Out of Woomls?

Wood, however, isn't talking.
But its thought that he is now
looking at the majors’ pictures with
an - enger ey and tradesters ex-

that it won't be long before
it launches a packaged records
operation and bids  himsell  for
mujor sintus.
he strategy of the majors, ba-
sically, is to take a page from the
indies" book and fight them for
consumer favor with their own
weapons. They no longer can rely
on  artist lu}'ufiy among the fans
o insure success of a new top-
pame entry. The course of the
music business the pasl vear or
two has shown' that Ju'ha can, and
do, come from anywhere, and from
any label,

The main strength of the indie
in fighting to establish a new disk-
ing has been its quick-silver tim-
ing, adaptability and singleness of

urpose. From headguarters on
Enwn into the field pushing across
the new single was practically the
only goal. I corners had to be
cut, they were eut. And there
were no big-ticket packaged sels
to diffuse the elfort.

Recent weeks have seen Victor
streamline ils aoperation to separate
singles effort from thal concerned
with packages. It euts 2 sharp
line down thru the functions of

(Continued on page 12)

Independents’
Chart Scores

NEW YORK, Nov. 12.—-Topped
by the high-riding Kupp lli*ilk aof
“Autumn Leaves,” featuring Roger
Williams, the best-selling pop clart
this week again  highlights  the
strong sales position enjoyed by
independent record munufacturers,
In :lh. six out of the 23 entries on
the chart are of indie origin.

Dot Records, with four chart
elots, leads the independent pack,
The artists are Cale Storm, Billy
‘I!ﬂllghl'l, Pat Boone and the Hill-
toppers. Era Records remains on
the list for the 14th week with its
Gogi Grant platter of “Suddenly
There's a Valleyv.” Of the majors’
subsidiaries, onlv Corul places this

week, with sides by the McGuire
Sisters, Don Cornell and Johouy
Desmond.
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NEW YOREK, Nov. 12.—The
CBS-TV technique of .cross-plug-
ing its talent is believed to have

en the key to Phil Silvers’ rating
victory over Milton Berle last
Tuesday (8). The web had tried
Silvers at 8:30, with fair success,
then shifted him to 8 where his
rating was damaged. Its s]]:trﬂeﬂ
move came when it exposed him
on the Ed Sullivan Sunday night
stanza to millions of viewers in an
extremely funny sketch. The re-
sult undoubtedly was to put the
bait before the public,

And the pay-off came when rat-
ings in thz 13-city Trendex gave
Berle a 17.6 for the 5-8:30 half
hour against Silvers’ 25.2. In the
second half hpur Berle hit a 21.9
against an 18.5 for "Navy Lcri,,"
and a 19.8 for “"Wyatt Earp,” the
ABC-TV opposition.

The NBC position of strength
or Tuesday evenings had already
been chopped down considerably
by the “Rmcking “$64,000 Ques-
tion” has been giving its opposi-
tion 10-10:30 p.m., but before 10—
because of Berle, Raye and Hope
who occupy the 8-9 hour—the net-
work’s position had been fairly
strong.

During its seven long years of
famine, CBS had thrown every-
thing but the kitchen sink against
Berle. Practically every type of
show had been tried—comedy, sit-
uation-comedy, wvariety, audience-
participation, hwdf hour and hour
drama—and found wanting,

Berle's Reign

He beat back the competition
offered him by such names as
Frank Sinatra, Ronald Celman,
Red Buttons and Gene Autry. Such

Strateqy Fays Off in

lvers Vs. Berle

Grabs 25.2 Trendex to 17.6, But
It's the First Dent in 7 Years

vehicles as “Actor’s Studio Thea-
ter” in 1949, “Leave It to Larry”
in 1952, and the Erie Kovacs
show in 1952, “Draw to Win" that
same year, and, more recently,
“Life With Father” — were all
soundly drubbed by the comedian.
And when sponsors found they had
good vehicles, but that they didn't
rate against Berle, they usually
moved them into other time
rods, as was done successfully
with Bed Skelton in 1954,
Berle’s dominance of the time
period was so complete that he
even made Tuesdays 8-9 pm. a

dead spot during the summer for
CBS-TV. Stanzas such as the Sam
Levenson show moved in one sum-
mer, and when fall came around
moved to a different time period.
The major contribution made by
Berle to TV in the early stages
of its development cannot be over-
looked since it was his show that
helped sell the medium to both
advertisers and the public; to the
one by indicating what ratings
could be gotten, and to the other
by the entertainment he presented.
Berle started on TV in June,
(Continued on page 10)

ABC STILL AT IT

‘Web Signs Three
Clients, Two Prime

NEW YORK, Nov. 12.—Tho the | what amounts to a half hour every
current TV season is well on its| week of “Super Circus.” Both the

& s 4 AN |
way, ABC-TV is still busily filling | Roto-Broil and Charles Antell sales

in its sponsorship holes with new
sales that will hike its billings for
this year and next to record-break-
ing marks. The web chalked up
three sales this week in three of its
shows, two of them in prime time.

The biggest sale was to Charles
Antell, which I::-nui[:ht what amounts
to a half hour of "Ozark Jubilee™
every week. The web also closed
the gates on its "Stop the Music”
stanza by selling the last remain-
ing quarter of the show to "JB”
watchbands, Its third sale was to

Roto-Broil, which is picking up

Welk Rings Welkin
In Fancy Ratings

NEW YORK, Nov. 12. —The
*Lawrence Welk Show,” whose low
budget encouraged Dodge to give
it a network airing on ABC this
summer on a “we can always yank
it at the end of the summer” basis,
has parlaved itself into one of the
least-publicized but most eye-
opening success stories of the year.

The stanza, which began what
many industrvites expected to be
a short-lived network career in
g]ul:f, with a 7.1 Nielsen rating,

as steadily increased its rating
strength to the point where it cur-
rently is topping the 20.0 mark, a
three-fold rating rise,

The show airs on ABC in the
9-10 p.m. spot. Its regular CBS
competition  is  “Two  for the
Money” and “It's Always Jan,”
while on NBC it is "People Are
Funny” and the Jimmy Durante
show. Once a month NBC throws
a spectacular at it; while CBS,
also once a month, hits the last
half of Welk with another spec.

Despite it all, however, the
Welk stanza has steadfastly main-
tained its gains. The only time it
faltered was the week that Jackie
Cleason bowed with his new
“Honeymooners™ series in the 8:30-
9 p.m. period, which resulted in a
large number of viewers staying
with CBS thru the 9-9:30 p.m.
show.

The success of the Welk stanza,
which provides its sponsor with an
excellent cost-per-thousand  buy,
once again points up the fact that,
in television, long-shots can oft

av off, The show, before bei

srthed on ABC-TV, was a loeca
Los Angeles live stanza that Dodge
sponsored. The local L.A. show
is still on the air,

A run-down of the network stan-
za's weekly Nielsen ratings from
its July premicre to the present is

‘é_- B e S e S L=

as follows: July: 7.1, 9.2, 13.0,
14.3; August: 14.5, 204, 15.6,
17.5; September: 20.4, 22.6, 21.4,
25.3; October: 17.2, 21.4, 21.1,
20.4. Its share of audience was
10.9 per cent for its July premiere,

climbed to around 30 per cent for
the month of September, and set-

tled down to an average of around |

23 per cent for October,

were made thru Product Services,
Ine.

Antell has contracted to sponsor
the 7:30-8 p.m. portion of the
stanza every other week, including
tha one week per month when
Ralston-Purina’s “Grand Ole Opry”™
pre-empts “Ozark  Jubilee” from
8-9 p.m. The weeks it doesn't spon-
sor the 7:30-8 portion of the show,
Antell will bankroll the 8-8:30
segment.

The Antell buy leaves the web
with alternate weeks of the 7:30-8
segment, one week out of four of
the 8-85:30 sergment, and three
weeks out of four of the 8:30-9
segment of the show open for sale
to a network sponsor. These open
segments will continue to be sold
on a co-op basis until such time as
network sponsors are found to take
them over.

Roto-Broil, in its purchase of
“Super Circus,” agreed to sponsor
the show 5:30-8 p.m. two alternat-
ing weeks out of four, and the 5-
3:30 p.m. segment the other two
weeks, Chunky Chocolate alread
sponsors the 5:30-6 segment on al-
ternating weeks. The web is now
left with only alternate weeks of
the 5-5:30 period of the show to
sell before it hangs up the sold-out
sign on the stanza.

EDITORIAL

A Spector Haunts TV

Every industry occasionally finds itself with a member who
proclaims everyone to be out of step except himself. TV is no
exception. One of its loudest dissenters has been Ray Spector,
lumtfr of the ad agency bearing his name and the guiding genius
behind the spectacular rise of the Hazel Bishop cosmetic line.
As a businessman, Spector has proved himself to be shrewd and
capable. As a TV sponsor, he’s also shown his savvy in pickin
up “This Is Your Life” as the vehicle by which he's hmte&
the Hazel Bishop sales curve clear off the chart.

But even with this kind of record behind him, it'’s possible
for a man to be wrong sometime, and in our opinion, it would be
hard to be more wrong than Spector was in the remarks he made |
this week anent network contrel of programming, as described in

-an accompanying story.

In raising the old network control bugaboo, Spector is vainly
trying to revive an issue which could no longer be resuscitated -
even by the gaudiest surgical feats of “Medic.” The free ride on
the gravy train may not have gone out with the Fitch “Band-
wagon,” but there are mighty few sponsors around today whose
shows don’t stand up on their own ratings, rather than pull
audiences mainly because of a show that precedes or follows.
And this happy condition, which can only benefit all other
bankrollers as well as the voiceless viewer, is due to that very
network “control” which Bay Spector so loudly condemns.

Thanks to the firm decision of NBC and CBS to- retain
final authority over what should or should not be aired over
their facilities, it's now seldom paossible for a sponsor to short-
change other bankrollers in the line-up as well as the andience
with a cheapie show. It also enables network execs to plan the
strongest possible line-ups for a full evening, line-ups which tend
to pull the viewer from one show to the next, instead of the

. anarchic conditions of the radio days when it was every spon-

sor for himself.

That this exercising of the networks’ prerogative has worked
out happily needs little new wverification. The increasmg selec-
tivity of the viewer bespeaks the growing quality of shows
right across the board. The increased expenditures of advertisers
attest the potency of the present video pattern in moving
merchandise, Whiig nobody will take issue with Spector’s thesis
that outside packages are a must, his own “This Is Your Life”
is one of the many such airing on the webs—which indicates
that Messrs. Paley and Weaver harbor no illusions about owning
a monopoly on programming brains,

That Spector is swimming against the tide was borne out
by a vote of many of the top brains in the business in The
Billboard's TV Editorial Advisory Board study on the subject
in our August 20 issue. By a ratio of about two to one, the webs'
program policies were upheld, with the proportions varying
from eight and one-half to one by stations, thru five to one by
network sponsors, to four to three by ad agencies. Biggest oppo-
sition came from film producers, equipment manufacturers
and labs.

Finally, Spector's outcry against the spectaculars was an
even more bizarre performance, in view of the tremendous suc-
cess this tvpe of show has had this season. Healthy ratings and
happy sponsors bear that out. Spector’s mad against the ex-
travaganzas dates back to the pioneer efforts, when an overdose
of ballet harpooned one such opus right in its ARB's, where-
upon Mr. S, took his program criticisms to the network president.
This, surely, was his privilege, as much as canceling his con-
tract, but it is no less the network’s privilege to program its own
shows its way.

And on that topie, it was interesting to note Spector’s
sudden beguilement with the charms of newspaper advertising.
It might come as quite a surprise, in the period ahead, when he
discovers that he will have little success in getting a publisher
to look kindly on one advertiser’s ideas about control of the
editorial content near which his ad is slotted.

It wasn't too long ago that Ray Spector was proudly pro-
claiming that it was TV, virtvally alone, that put Hazel Bishop
on the lips of women across the country. The thought occurs
that television has contributed more to the success of Ray

Hazel Bishop Board Chairman
Terms NBC ‘Arrogant, Callous’

NEW YORK, Nov. 12.-NBC
this week was accused of being

“arrogant, brazen and callous” in
its disregard for the needs of ad-
vertisers by Ravmond Spector,
chairman of the board of Hazel
Bishop and president of the agency
bearing his name. Spector told
a press conference this week that
he was considering legal action
against NBC because his company
was damaged severely when the
web refused to let him have Sun-
day mights 10:30-11 this season.

Spector said that he had a ver-
bal agreement with the network
for the time and that his buy had
already been publicized, but that
NBC took it away from him to
give it to American Tobacco, He
said the program of his choice was
“The Arthur Murray Party,” but
that he was willing to take any
program the network would sug-

est. (Unofricial spokesmen for

‘e WBC stated that Spector had
taken so long to make up his mind
to buy the half hour that the

were forced to sell to another ad-

|

ertiser more willing to make a
definitive commitment,)

Spector lashed out at what he
termed NBC's “do this or else”
philosophy. “I am not the only
one who has suggested the net-
works are acting in a high-handed
manner,” he said, but later
amended his statement to say he
was referring specifically to NBC.
“I have spoken to at least 10 im-
portant advertisers and agency
men and they agree with me, tho
they won't make any statements,”
he claimed.

Warns Censorship

“The networks are not the onl
ones with brains in the business,
Spector stated. “Most high rated
shows have been conceived by in-
dependent packagers and agen-
cies,” he maintained. “There is
only one maxim in this business
and that is that the public is never
wrong. The day that the networks
only decide what programming we
see we'll get government regula-
tion,” he said.

Spector maintained that if rates

M. Boscia, 41,
CBS Vet Dies

NEW YORK, Nov. 12.—Michael

and requirements continued to go
up in TV, the medium would kill
the goose that is laying the golden
eggs. Advertisers will be forced
to use other media,” Le pointed
out. “It is no secret that advertisers
are studying the medium more
carefully and that TV has become
deglamorized to them,” Spector
said,

“Not evervthing that NBC has
done is bad,” he added.

said, “they forced us oul of the
medium into newspapers and ra-
dio.” Spector also disclosed that
he hadn't signed his contract with
NBC for “This Is Your Life” be-
cause he had objected to a clause
which allowed him to be charged
an  unstipulated sum when the
show was produced in color,
Raps Spectaculars

The exee also complained about
paving $57,000 a week for "This
Is Your Life.” “It's costing NBC
$£30,000 weekly, and it cost us
25,000 a week under our old con-

1. Boscia, executive assistant direc-
tor of the radio press information
department of CBS, died this week
in the Memorial Hospita™ here.
Boscia was a veteran press f[lack
with CBS, having been with the
network sinee 1944,

He made important publicity
contributions to the success of
many top CBS personalities, It
wis Boscia who handled Arthur

“Much |
that it’s done is good.” “But,” he |

Codfrey’s publicity for so many
vears after the redhead first started
on the network, He was 41 years

old.

tract,” he said. About the speo-
taculars of last season, Spector re-
marked that advertisers “didn't get
what thlz?r ordered or order what
they got.” He felt that the spec-
taculars had failed to do a job
for his company.

The press conference was called
to explain a slory given to The
Chicago Sun-Times by Spector in
swhich he talked about the value

of using newspaper advertising,
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News in Brief

CBS PLANS SUNDAY
AFTERNOON DRAMAS . ..

CBS-TV, whose Sunday afternoon public service [are is losing out
against NBC’s more commercial programming, is planning to come up
with an hour-long live drama series, “Front Row Center,” to be aired
in its 4-5 spot. The show, which would be produced in Hollywood by
Edgar Petersen, would star top Hollywood names,

NBC OUT TO SELL
oAT. AYEM SLOT . . .
NBC has unleashed
moming 11:30-12 spot.

FRIGCIDAIRE SEEKS
TUESDAY STANZA . ..

The Frigidaire Division of General Motors is on the lookout for a

new stanza which it can put into its

time slot following the “$64,000 Question.”
cided to give up on "My Favorite Husband,” which currently airs

in that time period.

CBS PROFITS BEAT 553,
EARNINGS TOP $8-MIL . . .

CBS, Inc,, increased its profits during the first nine months
of 1955 by 19.5 per cent over last year's fizure. The company
this yvear eamed $8,718,713, equal to $1.19
pared to the 1954 figure of $7,299,130, equal to $1.04 per share.

‘HOME' RAISES RATINGS
BY HITTING ROAD . .,

The extent to which putting a show on the road ecan serve to hike
its ratings in the city where it originates was demonstrated recently by
NBC-TV’s "Home.” The stanza, which originated in Cleveland during
the ARB rating week of October 8-14, scored a hefty 12,9 rating in that
city, which was close to triple the avera
Godfrey, Garry Moore, and “Strike It Rich,” NBC is now mulling plans
to originate-"Home" from Hollywood this spring for a month,

a sales campai
The previous half houwr, which airs
' “Fury,” has racked up a neat 14.0 Nielsen and NBC is pointing
to the fact to back up its claim that the 11:30-12 period can
provide advertisers with a good buy.

on its Salurday

highly coveted Tuesday 10:30 p.m.
The bankroller has de-

per share, as com-

e rating pulled in by Arthur

NBC’S RETAIL SURVEY

TV Found

To Food, Drugstores

NEW YORK, Nov. 12. — TV's|

astounding impact at the retail
level was given greater delinition
this week when further analysis of
NBC's “Strangers into Customers”

Fort Wawne Study were made
known. The over-all conclusion is
that TV is the strongest selling

egypihe
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Profitable

force ever to hit the grocery and
drug trade.

Breaking down this generality,
NBC found that: 1) dealers and
their customers are more aware of
TV than any other form of adver-
tising; 2) TV advertising, the pri-
mary factor responsible for dealers
stocking new brands, carries much
more weight than competing media
such as newspapers, radio and
magazines; 3) TV brands also get
more dealer promotion via special
shelf space and special displays;
4} because of the manner in which
dealers have become impressed
with TV's selling job, they urge
manufacturers to support their
products with TV advertising.

This retail level phase of the
Fort Wayne Study, known as
“Dealers Sound Off on Advertis-
ing,” gave even more specific facts
to bulwark the survey., NBC
learned that 70 per cent of all
grocers and 77 per cent of all
druggists recall the TV advertising
for their products. In addition, two
out of five retailers report stocking
new brands because of TV adver-
tsing, one out of four dealers gave
TV more or better shelf space, and
two out of three retailers report
exceptional gains on TV advertised
brands,

As a pre-selling force, TV is re-
garded by 62 per cent of both
grocers and druggists, respectively,
and by 25 and 28 per cent of

FCC NIXES DEINTERMIX,
ALLOCATIONS UP IN AIR

Grant of VHF Drop-In Sparks 3 Dissents;
UHF Pins Hopes on Courts or Politics

THE BILLBOARD

WASHINGTON, Nov. 12.—<The
Federal Communications Commis-
sion has taken the TV allocation
problem out of the frying pan into
the fire. The Commission’s present
proposal to revamp the whole sys-
tem has fired a blazing contro-
versy by denying any and all de-
intermixture petitions, and at the
same time granting a request for a
brand new VHF drop-in in a New
York State UHF area.

Grant of the new VHF, particu-
larly, sparked three dissents within
the Commission, and will undoubt-
edly be the basis for whatever
court appeals the UHF'ers may
make. It will also fuel any politi-
cal fires the outraged U's hope
to build under the Commission
during the coming Congressional
session, or in the event of a Demo-
cratic victory in 1956,

The Commission itself has left
safety doors ajar by neither deny-
ing nor affirming any intent to

keep UHF alive. While tuming

down 30 individual and five “se-
lected area” deintermix petitions,
it claimg to have done so “without
prejudice” to any future UHF re-
quests, once the basic channel al-
location plan is decided wupon.
(Comments and replies on such
plans must be in by January 6,
1956.) )

The door is equally wide to
grants of VHF applications now
pending in deintermix areas. The
proposed rule-making in no sense
spells a “freeze,” FCC says, ex-
cept insofar as it freezes all further
“piecemeal” deintermix petitions,
and will include only plans based
on a “nationwide” approach.

Prejudice Alleged

This drafty arrangenent only
fanned the flames higher among
UHF spokesmen who point out
that the early deadline on com-
ment, and the formidable expense
of mal;ing] a “nationwide” plan,
automatically puts the network
proposals front and center. (CBS
and ABC informally submitted al-
location plans over a month ago,
with CBS recommending eventual
termination of all UHF service.)
UHF representatives also claim
that, legally, FCC's labeling of the
deintermix denials as “without
prejudice” would not stand up in
court. UHFers claim that authori-
zation of VHF's in the protested
areas, in itself constitutes “preju-
dicial action™ against the industry.

Lyon Resigns
From Spector

NEW YORK, Nov. 12. — Dave
Lyon this week resigned as assist-
ant to the president of the Ray-
mond Spector Agency because of a
disagreement over policy. He was
formerly senior veepee of the Cecil
& Presbrey agency with whom he
was with for 10 vears.

Lyon has made no immediate

(Continued on page 10)

plans for his future,

TELEVISION 3

Hottest point of contest iz the
ineidental grant of a new VHF
drop-in assignment for the tiny
Vail Mills, N. Y., at the request
of CBS affiliate WROW-TV.
UHF'ers claim this is evidence of
“pressure” allegedly applied by the
net and by VHF's to the Commis-
sion's decisions.

Altho Commission wvote was
unanimous on the over-all alloca-
tion study, dissents on the VHF
drop-in came from Commissioners
Hyde, Bartley and Webster, all
three appointed under the Demo-
cratic regime, Hyde, a champion
of UHF as a basis for preventing
TV monopoly, had stated only twio
davs before, in Des Muoines, that
while “UHF was sick,” it was “not
dead.” Confronted with the pres-
ent FCC action, his dissent stated:
“What the Commission has done
today may deal a death blow to
UHF television service.”

Stars to Hype
'Valiant Lady’

NEW YORK, Nov. 12.—In the
manner of many other daytime
shows, “Valiant Lady,” the CBS-
TV davtime soap opera, is being
beefed up to build viewing., The
soaper is going in for a policy of
big name stars who will be inte-
grated into the plot.

Already used on the show is
Signe Hasso, To be presented in
future weeks are Shelley Winters
and Charlton Heston. The pro-
gram will also integrate a fashion
show that will feature Jinx Fal-
kenberg. In the works is a theme
song, "My True Devolion,” Gen-
eral Mills and Toni sponsor the
12-12:15 stanza.

=

Textile Firm
Buys "Omnibus’

NEW YORK, Nov. 12. — The
parade of industrial concerns bent
on moving into network television
for institutional advertising pur-
poses added a new marcher this
week in the form of J. P. Stevens, a
major textile firm, which bought
into CBS-TV's “Omnibus.” Bryan-
Houston is the agency.

Meanwhile, Electrical Compa-
nies Advertising Program, which
[ﬁ?_idqfi against picking up NBC-

5

Project 20" documentaries,
is reportedly eyeing ABC-TV's Sat-
urday, 7:30-8 p.m. time slot for a
program that’s as yet unknown.

Both outfits are new to network
television.

Claim Accurate Tele Audience
Study Via New Poll-O-Meter

HOLLYWOOD, Nov. 12.—An
electronic rating device that prom-
ises to turn TV audience measure-

operation into a scientific business
is scheduled to be unveiled here in
mid-January, Called Poll-O-Meter,
it's being developed by Calbest En-
gineering and Electro.ics,

Briefly, the device is one that
can be mounted on or inside a
truck. When aimed at a television
antenna it automatically registers
what channel the set is tuned to,
It can distinguish signals between
closely mounted antennae, so that
even if there arc two sets in the

|

house it can tell them apart provid-
ing they have different lead-ins.
The actual measuring device has
already been perfected, according
to I. Dubin, president of the com-
pany, and the problem now is to
complete a recording instrument
which will keep track of the re-
sults according to the time periods,
Onece the instruments are put
into commercial production, the
cost should be quite reasonable.
Engineers in this ‘area are of the
general opinion that it is practical.
Perhaps the major problem
would be to get enough instruments
out at one time to obtain a scien-

wwesy americanradiohistess-eam-

tifically  accurate measurement
(most rating services privately ad-
mit that they are not doing this
now). From present indications,
however, the svstem would seem to
be economically feasible.

In additivn to other pluses, Poll-
| O-Meter would permit a 24-hour
reading of TV sets, not possible
under the coincidental method.

Calbest, among other things, was
the first company to bring out a
remote control unit for TV, In-
dustry figures associated with the
venture are Art Weissman and
George Reeves.

|

-

Bartley referred to the new VHF
as a “slug-in,” and also foretold
the dealth of “multiple UHF serv-
ice” in the area. Webster back-
tracked from his earlier stand fa-
voring action on individual dein-
termix petitions, but was “forced
to dissent from the Vail Mills
drop-in.” A last-minute protest by
UHF'ers that newcomer Commis-
sioner Mack should not vote on
deintermix was met with an FCC
statement that he had read tran-
scripts of the oral hearings, and
so was fully qualified to vote,
Commissioners Mack, Doerfer, Lee
and chairman McConnaughey to-
taled the “ayes,”

Hope in Dissents

UHF'ers see some hope in the
dissents, in the event that action
by sympathetic Congressmen and
Senators could be brought to bear,
Those taking the long view hope
for delaying actions until a pos-
sible election tum-over in 1958,
which: would make Democratic
Commissioner Bartley chairman,
replacing Republican George Me-
Connaughey.

Channel 8 Multi-City Market

WGAL-TV

LANCASTER, PENNA.
NBC and CBS

Just as a fingerprint is distinea
tive for its individuality, the
WGAL-TV Channel 8 market
is distinctive for the unique
advertising opportunities it
offers you. It is a multi-city
market—stable and diversified
—where 314 million people
have 912950 TV sets and
spend $5% BILLION each year,
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TV FILM

Reruns Nick Syndication Market

THE BILLBOARD

NOVEMBER 19, 19535

In Competition Vs. First-Runs

TPA’s Sale of ‘Susie’ to Brewery for
Regional Spread Seen as Cueing Trend

NEW YORK, Nov. 12.—Reruns  ing costs of new production, there

Lissues will dominate the svadica-

Monsanto Pic

To Get Ride
On ‘Omnibus’

NEW YORK, Nov. 12—""0mni-
bus” is considering the presenta-
tiom of “The World That Nature
Forgot,” the new 30-minule color

(Calif. Studios
To Shoot Pilot

HOLLYWOOD, Nov. 12.—Pilot
| pricluction for the coming season
veis  under way  at  California
Studins Monday (14), witihi other

- " i | ‘ e . | : . i
of network shows are making ever | is every reason for them to continue | lion market. There are now 42 | film produced by Monsanto Chem- shaws ready to roll at Hal Roach,

bigeer inrouds into the syndication | to pursne this tvpe of business.
market this season, The ingenious TPA. after a one-week  sales
ruzele-dazzle selling that some dis- | deive. has sold “Suosie” in 13 mar-
tributors are putting behind re- Lets, including the three higgest,
issties seems 1o be rnil]v-:il'l_'.?,. an 1m- gi\;ing it i FESS of aroum F,i-.f':-ﬂﬂ,-
wession on many  an imporkant 000, It is understond to have pot
wver of svodicated programming. | down $1,000,000 to get the show,
A major step in the rise of the |50 it has no anxiety about making
repluvs oceurred this week when | profits on the show,
Drewry’s Beer bought “Susie” ("Pri- | Following a different slant, OFfi-
vate Scerctury”) from Television | cial Filins is making the other hig
Programs of  America. 1
tirn MacFarland, Avevard will put Little Margie.” Promoting dayvtime
“Susic” in as the replacement [or rsll'l']I'ri}ilu.: of the series, Official has

the “Eddie Cantor Comedy The- [ sold it in almost every major mar- | already caneeled off network that |

ater.”  begimning  January, 23 in | ket, the latest sale iwil-h__;: to WO BS-
Coedar “.I]'ﬁjll.‘i, i, The brew-|TV here, It is wnderstood to be
erv's  13-market spread inclodes only a4 week or two awav from
Chicagn.  Detroit, Toledo: Fort| putting it in the profit eolumn.

'“'.l}'llr*. Ind.: South HHH:!, Ind., The |T1f_t'iL‘il[ imiteome  of these
and Grund BRupids, Mich. trendds is a situation in which re-

The significant thing ubout this|

dilferent series in svodieation that
i their first appearance on net-
twork, Nine of these entered the
'syndication folid this season,

32 Candidutes

The potentiv]l growth of this
Ceategory can be surmised from an
Cexamimation of the film shows now
|r'u;iiu;: the networks. After a proc-
ess ol reasonable elimination, there
are 32 properties that are candi-

Drewry, | noise on the reron front with "f'-!'vi cdittes to enter syndication in the |

next two or three vears. Then
thete are another L‘r}llpit' of shows

cun still move into syodication.

| "Susie” is o mere stop-gap meas-
cure for Drewry, It bought 52 of
Cthe T8 episodes on a firm 32-week
Cileal, It ois the Drewry caliber of

ieal, . The  film, which cost
S150.000. will be released to TV
'stutions after its network ride, if
that occurs,

This is the second in Monsanto's
“Adventures in Science” series, the
first being “Decision for Chemis-
trv,  which cost 375,000, Modemn
Talking Pictures will handle the
J‘l‘]!‘,'l.m'.

‘Margie's' Fafe
Still Undecided

NEAMW TORK, Nov., 12.-\WORS-

| (Continued on puge 10)| TV this week denied reports that

deal is that Drewry, like most re-

it ot e e ety Goodson & Todman

of first-ron syndication,

gionals have traditionally wanted - . . . . &
hot new shows that wonld enable
them o make a showing against l I I m ral

their national  competitors. It s
corlain bvpes of national advertis- | . ) e T
ers. such as Evershamp, Kent, Na- '| NEW YORK, Nov, 12.-Cood-
biscu  und “Motorola, whose ap- | son and Todmun, one of the top
roach to syndication is not so packaging Firms ia live TV, has
Ru:-.'ir tor their advertising, that have | become active an the vidfilm front,
beon the major users of r,;;.,-,-,ue_;,'r.‘m-:-mth its hottest filin [roperty
To be sure, Pure Oil has mude big ! is a new situation comedy, "Buck-
use of “Badge 714" But “Badge™ lev.” which sturs Rewinad {::I.rllill-
is one rerin whose prestige f;n'lt“[li‘r as 4 Belvidere-type butler, r_““"
pricing] made it the equal of the |idea was ereated by Don Quinn,
top lirst-run shows in syndication. | and  integrates  top  Hollhvwood

]_-Inm.Hing Counts e e
TPAS landling of "Susie”™ is un- | Apother of its major properties

f]l:llll-lL*i'_]i:k’ the closest ﬂli!!g to the is the Landmark hour series f.".

"Badue” treatment to hit syndica- | CBS-TV. This show is based on
tion in two and a half vears, TPA | the Random House series of chil-
has given the show a veritable face | deen’s books. and offers history in
litting and is putting a powerful | 4, educationa]l and  entertaining
merchandising campaign behind it | wav, It should be ready lute next
Its pricing npilzem':; to be only a|spring.

movie maumes in the action as them- |

step or two below normal fFirst-run
Faless,

The economics of reissues seems |
to make so much sense for the dis-
tribuators that, against the mount- |

EEF ¥ |
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You'll thrill to every minute of this
half-hour show.
80 brings the storv to glittering life.
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match girl—the brilliant dance of the
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like these mark “The Little Match Girl”

Cioodson and Todmun are also |

close to concluding a deal with a

sponsored so long on CBS-TV by
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| Kent  cigarettes,  The  progrum
wonld be pul on Flm and readied
I‘hl:’ 1'|:rII-:J|J:|.I .H:I.l‘['.,

The packiagers are also prepar-
ot U IR w0 onew hulfhour series
about juvenile delinguency, which
1 I1i-'i||'_[ tlone i f'ul-n[]-r'r.iliuu with
the Culifornda Youth Authority, In
co-operition with Iubanta Produe-
tiwns, Goodson and Todman  are
working on “Boss of the House”
ca o new situation: comedy which

sue.)  The show, however, needs
work before intensive selling vets
under way,

The packagers are representing,
for national sale, “Bahit,” an ad-
venture show with an African lo-
vale which stars Johnny Sheftield,
the voungster vsed in the " Tarzun™

( 1 film series. It s about a Zebra |
major TV producer for “The Web,” |
Lits live mivstery show which was

bov, and features a pet Zebra, All
these shows will be produced on
the West Coust, and were devel-
oped by the Beverly Hills office
of Lhe company,

stars a chiled, (See review this is- |

iit will program  the "My Little
Muargie™ film rerons o ity 9-49:30
dan. time slot,

The outlet staced it has come to
1 el siom viel where it will adr
the Film show, which it bousht
List woeek From Official Films for
progranuning  davtime  across the
Ionired.

The stution’s 9-10 a.m. period is
currently ocenpied by the George
Skinner show, which s 94 per cent
solled ot '

T Men' No. 1
In MCATV View

| NEW YORK, Nov, 12.-MCA-
TVs newest vidfilm  property for
svndication  release will probably

Ve a metitled version of T Men in
The distribation organi- |

| Action,”
Ceation has been considering several
new properties, with T Men” the

'First choice. “T Men™ was on ABC-

i'l"l.' lust season for Chevrolet,

Also being comsidered, but as
new  serics prispect, is oa Bennw
Cioodiin series, "The Sea Hawh,”
which i about a ship, and a Gor-
o MuocTue muﬁiml vidfilin pro-
Igl".lll'l.. .

9 First-Run

Features

Released in New Pack

Cpackage of nine first-run feature
films hus been released for TV
sale by Tele-Pictures, Inc., the
Lippert TV subsidiary, The pack-
age was imunediately gobbled up
here this week bv WCBS-TV.
This is the First new package
tof Hrst-run features to hit the TV
market since ABC Film began of-

months ago. However, there is a

Thomas pictures and the eight
Jules Levev leatures that Associ-
Lated  Artists was  foreed to  turn
back to Paramount and Universal
respectively lust month may soon
bae aguin in TV distribution. Hyvgo
and  National Telefilim  Associates
sare understood to be among those

L dle, while reports have it that As
sociated Artists may wind up with
| the Universal bundle again,

It is also speculated that Univer-
sl may hold an to the Levey pic-
tures (incinding “"Bovs From Syra-
cuse” and  “Hellzapoppin®)  with
the idea of starting its own TV

publics Hollvwood TV Service.
Anv such move, however, would
indoubtedly await some determi-
mation on the government’s 1Gmm,
anti-trust action just winding up on
the West Coast.

The new nime-title package of
Lippert features, which is still in
theatrical release, will not be avail-
| able for television airing until next
|:.w.r, despite the fact that its now
| hweing nflier{'d for sale. Each title

in the group will be released [or

www americanradiohistorv com

NEW YORK, Nov. 12.—A noew!

| bidding for the Pine-Thomas bun- |

distribution along the lines of Re- |

TV showinge atb different dates in
1956,

The nine Lippert features, all of
which reportedly were produced in
1953 or 1954, are: "Air Sirike”
with Richared ”t"llniug; “Black Pi-
rites  with  Lon Chanev  Jr;
CDeadly Game,” Llovd  Bridges:
C'Glass Tomb,”  John  Ireland;
"Lonesome  Trail,”  John  Agar:

“Silver Star.” Edegar  Bachanan,

strong possibility that the 35 Pine- | and "King Dmosaur,” Bill Brvant, | Gems

Kodak Renews
On "Playhouse

NEW YORK, Nov.e 12.=5Screen
Dircctors’ Plavhouse has been re-
Snewed Iy Bastman Kodak, The
|1]:'huL program of the vidbilm se-
vies  sturted  off badly, but since
then las picked up streength,

The  elient t"'.ilill.‘lﬂi:l.' is happy
witli what he has seen. Jo Walter
Thompson is the agency,

Hivorded  Progrom  Services this
week elosed a distribution deal for
i 4iu.|:-|t-r-]1n1|1' miature series titled
“The World Around Us.” RCA
has 39 films in color completed.
The series was prodoced by Pie-
bt Films, which has  produced

a e af "lll'lr'lli_":'«i 1] _E."rrl'ill artists |

for theatrical release, The camera
work wus done by Joln Storer,
who L a hand o Walt Disney's
“True Lile Adventures.”

Screen Gems and General Service
within the next couple of weeks,

First to get off from the wire
Cis “Johnny Moceasin,” NBC-TV kid
| Western series (Billboard, October
200 heing  filmed at  California.
“BC is alse remaking the Paul
Cilbert pilot at Boach.

Conmie - Stephens  Productions.
which plans to shoot at least half
"a doven pihrln‘-, will lense the first
at Ceneral Service before the end
of the month,

Screen Gems kicks off "Double
Trouble™ with Brian Donlevy and
Hichurd Dennis within the next
comple of weeks, Donlevy is reac-
Ctivaking Lis own prodoction nmit,
Dunlevy Development Corporation,
Cwhich produced  "Dangerons As-
signment,” to film a pilot iu the
Biahamas  immediately  abter  the
CSereen Gems assignment,  Donieve
|ui'ﬂ procduce, but not act in his
Lo show, an adventure  format,
Lo be titled either “Log of the Sil-
Cver Shark™ or “Captaan Tad.”

TPA fo Pilof

1 New Series

HOLLYWQOD. Nov. 12.-Tele-
vision Programs of America ix con-
Ctinumg to advance its production
Cplans, Next month it will produce
a pilot of “Hotel Grand,” an an-
thology. This comes on the heels
uf its buy of “One False Step”™
from Johu Guedel. "Step.” a mys-
tery anthology, will deal with First
uffenders and people who get into
tronble with the law :l.l.-r_'il't'ul'.lllj-"-
TPA will produce a pilot of “Step”
before starting [ull shooting,

The other two new shows that
TPA has on order from outside
producers will not stop at the pilot
stuge. Four Star Productions will
start the new “Stage 77 any week
now, Chertok Productions will go
ahewd with “Tugboat Annie” as
soom s it can solve its cuasting
| problems.

Apparently  even these  four
sliows are not enough for TRA, It
Lis still planning a frontier show of
ity own. and it is still tulking to
independent producers,

Hoffman Heads
West Coast Bally

NEW YORK, Nov, 12.-S5creen
Cems has expanded its publicity
pperation with the appointimeat
this week of Jerry Hoflman us its

fering its “Anniversary Package” of | “Race for Life,” Richard Conte; West Coast publicity director.
]J. Arthur Rank features about two | “"Unholv Four.” Paulette Coddird; |

Hoffman, who will headguarter
in  Hollywood, moves to Screen
from Colombia  Pictures,
'where he has handled publicity
for the past six vears. West Coast
mblicity for Screen Gems has been
L.uull:*d up to now by Frank
Young, whose headguarters are in
New York.

!B&E Acquire

Film Library

NEW YORK, Nov, 12.—Burry
and Enright Produetions have oh-
tained a mammoth stock shot li-
hrary which it has orgmized under
the name  International Telefilin
Library.

The nuclens af 1TL is the collee-
tion of Elbert Kapit, who is a
member of the new organization.
The Kkapit collection consists of
3.000.000 feet of film with an in-
dex file of 300,000 references dat-
ing back to the tum of the century,

[ack Barry is president of 1'TL.
They are toving with the idea of
| integrating some of the older foat-
|age into B-E's “Life Begins at 807
| on ABC-TYV.

=; it
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Wick Series
Sold fo BBC

NEW YORK, Nov. 12.—Charles
Wick has alreadv sold his new
mystery series to the British Broad-
casting Corporation, but does not
intend to close a distribution deal
in the U, S. until the first couple
of films arrive from England. They
are expected at the beginning of
December.

The show, starring Wayne
Morris, is titled "The Adventures
of the Big Man.” Morris plays an
ex-GI working in the public rela-
tions department of a department
store in London. Shooting is being
done by Wick’s Trinity Productions
at the Twickenham Studios, the
same armangement used in  the
shooting of “Fabian of Seotland
Yard.” Wick plans to shoot at
lease 26 episodes of “Big Man,”
He is also toying with the idea of
putting “Fabian” back into produe-
tion next vear. There are now 39
in the latter series. Larry Menkin
in functioning as script editor and
writing some of the series.

KOAT-TV Sells
Big Supermart

ALBUQUERQUE, N, M., Nov,
12.—KOAT-TV here has made ex-
ceptionally good use of the sales
film that Television Programs of
America produced last spring to
spark sell-off syndication of “Cap-
tain Gallant of the Foreien Le-
gion.” The station used the film
in selling “Callant™ to Barber's
Markets, which preemed the show
in the beginning of August. The
mail and phone response was sni
tremendous on  the debut that
Barber's immediately ordered an-
other half hour back to back, in
which it installed Screen Gems'
“Jet Jackson.” Soon thereafter, Bar-
ber’s bought still another half hour
elsewhere in the schedole, in which
it is riding: Guild Films’ "I Spy.” |

The station produces a live com- |
mercial for Barber’s, the format of |
which involves a typical check-out |
counter, with the clerk giving the |
spiel on each item as he lifts it
from the customer’s cart.

‘Showcase” fo
Get 'Richard’

NEW YORE, Nov. 12.—"Rich-
ard, the Third,” the three-hour fea-!
ture film which stars Sir Lawrence |
Olivier, will probably wind up in
“Producer's Showease”™ on NBC-
TV. In that manner half of the
show can be sold to Ford Motors
and RCA, the co-sponsors of the
spectaculars and get the network
off the hook.

It is not known just what date
the feature film will oceupy in the
series, but it will probably go some-
time early next year. NBC will
still be faced with the problem of
finding a client or clients for the
other hour and a half of the show, |
but figures the job won't be too |
difficult.

Amory Snags
Para Shorts

NEW YORK, Nov. 12.—Charles
Amory, head of Minot TV and
UM&M, has all but closed a deal
for the TV distribution of a huge
backlog of short subjeets produced |
by Paramount Pictures. It is not
yet clear just what material
UMé&M has here, since TV rights
have still to be cleared with sev-
eral outside producers and other
interests.

The Paramount short collection
includes the Bob Benchley come-
dies and the Popeye ecartoons.
There are understood to be about
1,800 subjects in the UM&M deal. ]

Reela Says Ad
Pre-Testing Is
$ Practicality

MIAMI, Nov. 12.—Pre-testing of
TV film commercials is economic-
ally practical, insists Reela Films
here thru its sales manager, Luke
de Mantania. He was replying to
statements made in a recent edition
of The Billboard's TV Editorial
Advisory Board on this subject.
One agency exec was quoted as
saving that a pre-test will either
prove inconclusive or the test film
will be too expensive to junk. An-
other agency man stated that a
meaningful pre-test would require
a budget similar to that which
wEulr] needed for the finished
job.

De Matania denied this. He de-
clared that Reela, which is a sub-
sidiary of the Wometeo theater
chain and Station WTV] here, can
produce a test commercial at from
10 to 20 per cent of the budget
normally allocated for the finished
VeSO,

Sunshine Buys
‘Stories’ Segs

HOLLYWOOD, Nov. 12.—Sun-
shine Biscuit Company this week
bought “Stories of the Century,”
Hollvwood TV service series, for
the Cincinnati and Charlotte, N. C.,
markets. Cunningham & Walsh is
the ageney.

Marcus  Advertising  Agency,
Cleveland, at the same time con-
cluded a deal for the series for
Cleveland and Toledao,

32 Bookings for
AAP’s ‘Silent Night’

NEW YORK, Nov. 12.—Associ-
ated Artists Productions this week
had 32 bookings for a
Christmas one - shot of “Silent
Night,” the half-hour film made
last vear as part of "Douglas Fair-
banks Presents.” AAP is ordering
60 prints of the film.

speci:ﬂ p

WB’'S COMING VIDPIC PUSH

By BOB SPIELMAN

HOLLYWOOD, Nov. 12.—War-
ner Bros. is preparing to jump into
TV film production with both feet
next season. The extent of the
company s plans are such as to put
an end to speculation, rampant in
the tzade earlier this year, that it
wowd pull out of TV again if
“Wamer Bros." Presents” on ABC-
TV did not prove a smash.

The Wamer Bros.” TV division—
as distinet from the “"Warner Bros.'
Presents” unit—is concentrating ex-
clusively on half-hour product for
1936-1957.

Headed by Jack Warner Jr., the
divisiﬂnfhas several series in uﬂﬁﬂ:é;
stages of preparation, It's expect
that they'll be ready for agency

presentation in laruary.

The two furthest advanced are
“Amazon Trader” and “High Ven-
tire.” A unit under Tom Me-
Gowan is already in Brazil filming
frotage for “Trader,” with four
scripts completed. Most of the
show, a type of anthology with a
Scuth American loczle, will be shot
on location.

A presentation film for “High
Venture,” dealing with stories of

RKO Plans TV Film

HOLLYWOOD, Nov. 12.—RKO
will definitely enter telefilm pro-
duction, altho the primary output
of the studio will-still be the-
atrical entertainment. A top execu-
tive of the Tom O'Neill organiza-
tion made the statement yesterday
(11), altho not permitting himself
to be quoted directly.

That the studic would go into
TV film was indicated earlier this
week with the appointment of Wil-
linm Dozier as vice-president in
charge of production. Dozier, a key
exec with CBS since 1951, previ-
ously had been associated with
Samuel Goldwyn, U-I and RKO,
and is intimately versed with both
the television industry and film
production.

Dozier's appointment, effective
December 1, was announced by
Charles Glett, executive vice-
resident, and himself a former
CBS-TV executive. Production con-
ferences with  President Daniel
O'Shea are now in full swing here.

O'Shea and Glett have also hud-

dled with Desi Amaz, TV star and

Entry; Dozier Veep

president of Motion Picture Cen-
ter, leading to speculation that
there may eventually be some sort
of production or distribution tie-
in between the two organizations.

It's believed that TV film pro-
duction at first will be confined to
properties for national sale, altho
it'’s fairly certain that the six Gen-
eral Teleradio stations, in Los An-
geles, New York, Boston, Memphis,
Hartford and West Palm Beach,
would be taken care of in any deal
that's made. At the same time, of-
ficials of the G-T distributing or-
ganization seem to feel that the out-
fit is due for considerable expan-
sion shortly.

With Paramount now renovating
stages for telepix production, RKO
will complete the list of majors in
the TV film field. U-I, the only
studio not now producing or plan-
ning to produce TV entertainment
films, is aetively engaged in the
making of television commercials
thru its United World Films sub-

sidiary,

Wrong Video Commercials
Being Used, Survey Shows

HOLLYWOOD, Nov. 12-A
majority of sponsors on TV are

hitting their viewing audience with

the wrong tvpe of commercials. A
significant percenlage is actually
creating ill will rather than good.
This was brought out as a result
of a survey conducted by ABC-TV
in the Southern California area.

People consider the ideal tvpe
of commercial to be short, sincere,
humarous and a cartoon. Eurl Hud-
son, vice-president of ABC, said in
talking about the survev. What's
more, it is these commercials which
people remember the best.

metics, food products, soaps and
shampoo from TV. Men purchase
beer, toothpaste, food products and
razors. Children clamor for cereals,
prepared  and  soft  drinks,  and

bread.

There is definite correlation be-
tween siales and the amount of TV
advertising, it was found. The pet
food brand that leads all others
by a very’ wide margin is one of
|the heaviest advertisers. The same
applies for the two top brands of
| beer, toothpaste, eoflee and bread.

Commercials should be less
flambovant and provide mere di-

products, viewers think. The two
prime requisites listed are enter-
tainment and information.

More specitic, they believe in A:
| brevity; B: sincerity; C: comedy;
\ D cartoons.

Male aonouncers were favored
thy a wide margin, 93 per cent by
'men and 75 per cent by women.
Back-to-back commercials received
thumbs down from half the audi-
ENCE.

Probably the most significant as-

ect of the survey is the correlation

tween the commercials people

think are good, the ones they re-

The three sponsors which have |rect  information about  specific | member and the products they buy.

gained the widest identification are
Ford, Bank of America and Hamm's

| Beer., Commercials of the [irst two

are of the entertainment or amuse-
ment type. Hamm's might be called
iformative entertainment.

On the other hand, the audience
generally blasted the “hard sales”
commercial.  According to the
viewers, the most uninteresting and
unimpressive commercials are the
ones utilizing high-pressure tactics,
long, loud presentation, repetition
and exaggerated claims. Relative to
this, 12 per cent of those polled felt
no sense of gratitude to advertisers
tooting the bill.

Thirty per cent are of the opin-
ion that the average TV commer-
cial gives the viewer too much in-

formation, while 20 per cent think

that it isn't enough. Seventy per
cent said that an advertiser should
list where his product ocan be
purchased locally.

The survey proves that well-
executed TV commercials result in
volume sales, according to Hudson.
Women are more likely to buy cos-

Plans for Coming Season
End Rumors of Withdrawal

the air, was lensed early last sum-
mer. This is now being revamped.
Wendell Corey wil. probably con-
tinue to host the program, which
will use tales of both military and
civil aviation,

Another adventure *ormat, “Port
ot Call,” has as"its nook a passenper
freighter which travels from port to
port, carrying some 16 passengers
as well as its crew.

Insurance Cases

Files of insurance companies
vill be used as basis for “08 Wil-
liams Street.” The go-ahead on the
series is dependent on finalization
of negotiations now being con-
ducted by attorneys in New York.
Also in the works is a comedy, not
of the situation type.

Warner Bros.” TV Division is an
outgrowth of Sunset Productions,
formed last year as the company’s
TV subsidiary along the line of
Gereen  Gems. is, however,
would have meant renegotiating all
union contracts, so it was decided
+to produce the telefilms under the
e-gir of Wamer Bros. itself.

Sunset continues as a sales or-
ganization for TV under the direc-
tion of Norman H. Moray, presi-
dent of Wamer-Pathe News in New
York. "Wamer Bros. Presents,”
managed by Bill Orr, was set up
strictly for the hour-long produc-
tions for ABC-TV.

May Do Specs

Wamer Bros. TV may do hour-
long series, but no' until after the
1956-"57 season. The company will
also be willing to film one-shot
spectaculars, providing the price
is right. Wamer-Pathe is now in
TV commercial production in New
York, but there are presently no
plans to expand that to the Coast.

“Amazon Trader” is being lensed
in color. “High Venture” may go
tint also, but the other programs
ugl probably be done in black and
white.

Susie Alters
Series’ Face

NEW YORK, Nov. 12.-Teievi-
sion Programs of America has put
a new dress on “Private Secretary™
to differentiate the syndicated se-
ries from the network show and to
gimmick up the sales and mer-
chandising of the reruns. The gim-
mick is a little cartoon character
named “Susie,” also the title of the
Terun Series.

The eartoon Susie who appears
on the opening credits also identi-
fies all the audience promotion ma-
terial. TPA and Stone Associates
have also prepared o hne of Susie
trade-marked secretarial type give-
aways.

TPA iz also understood to be
thinking of m:lkinﬁ open-end comi-
mercials around the cartoon char-

acter.
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Recently voled “Best Non-Network

Flm Series™ . . . “| LED 3 LIVES"-is now d—
in production for 3rd award winning year! GET IN TOUCH

Te sxpose your
commearciels flo

o WITH o v e avs,

'3 LIVES' e vouon o

In Telepulse May, 1955% ratings “1 Led 3 Lives™
takes top spot among syndicated TV shows in Hous
ton. But that's nothing unusual for this senes. Hoas-
tonians are typical Americans. They want to see Red
secrets exposed. So they waich, en masse, Ziv's “l
Led 3 Lives" starning RICHARD CARLSON.

g BCug, | CINCINNATI
I I“‘ CHICAGO
FE IS AN | NEW YORX
Telewislon
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Records Added
By BOM Club

Latest Mailing to
Members Offers
6 Vox Standards

NEW YORK, Nov. 12, — The
marketing by mail of standard re-
tail classi LF's is being incor-
porated as a regular adjunct to the
operation of the Book-of-the-
Month Club’s Music Appreciation
Records mail-order club,

This month’s mailing to club
members, for instance, offers six
Vox diskings by pianist Guimoar
Novaes, in their regular Vox jack-
ets and at the repular retail list

rice of $4.98 per 12-incher. The
Eiaks are not club selections, but
are offered as additional items to
subseribers.

The estimated 145,000 members
of the club are receiving promo-
tional brochures describing the
selections, Brochures also contain
capsule reviews and reproductions
of the disk covers.

Additional disks will be offered
next month under the same ar-
rangement, Two more from Vox
are to be plugged in December
mailings, as well as two each by
Haydn Society and Stradivari Rec-
urdl A couple of months ago, a
limited test mailing by B-O-M-C
offered the Westminster set of
Bach's “St. Matthew Passion.”

Meanwhile, it was leamed that
B-O-M-C and the Metropolitan
Opera Company have progressed
in their joint disk venture to the

int where recording sessions
E?we already been scheduled. First
session is to be held next week,
altho consumer promotion won't
begin until the spring of 1956,
Popular works in l'ﬁc operatic rep-
ertoire will be made available thru
this separate operation,

WISM's Deejay
Festival Pulls
1,300 Turnout

NASHVILLE, Nov. 12.-W5M’s
fourth annual national Disk Jockey
Festival in honor of the 30th anni-
versary of "Grund Ole Opry” drew
an attendance of over 1,300, the
largest in the history of the event.
Approximately 80 per cent were
rlisE jockeys, with the remaining
20 per cent including record com-
pany executives, music publishers,
artists and songwriters. Last year's
attendance was 946,

A geographical breakdown indi-
cated that wvirtually every State
was represented. There were also
jockeys and station men attached
to Canadian broadcasting compa-
nies. Even the U. 5. Army took
note of the proceedings. Major
Joseph Gigandet, of special serv-
ices, was busy making his usual
talent contacts, and Gene Maug-
ham, who spins country music rec-
ords in Frankfort, Germany, over
a seven-station network, traveled
5,000 miles to make the festival.

Hotel facilities in Nashville were
taxed to the limit, Bill McDaniel,
WSM exece who handled details
of the festival, was forced to se-
cure housing accommodations in
outlying motels for some of the
registrants,

Clinics and discussions ran as
per schedule, with the deejay-
record exec sessions sparking most
interest. New angle to the E&stival
this vear was the scheduling of fan
club clinics wherein presidents and
secretaries of artists’ fan clubs were
given the opportunity to meet the
jockeys and discuss how the one
group might co-operate with the
other in the interest of country
music,

|Co-Operation

Key to Healthy
C.&W. Trade

ASHVILLE, Nov. 12.— Gen-
erally high optimism with regard
to the future of the country field

revailed at the WSM Festival
wiere. A number of executives and
jockeys, however, felt that all seg-
ments of the country field must
put their shoulder to the wheel
in order that the fullest potential
might be realized. Hardest-hittihg
talﬁ along these lines was that
made by Morrie Price, Mercury
Records vice-president. Price noted
that sales of country records had
Eicked up in metropolitan areas;

ut they had also declined in some
Southern markets, he said.

Price doubted that the drop in
sales in Southern areas could be
traced to inroads of rhythm and
blues labels. He pointed out that
the latter had not held back the
progress of country disks in the
metropolitan areas.

Some  dealers, Price remarked,
refused to stock enough country
disks. Better merchandising and
selling at this level was necessa

(Continued on page I?J

Decca Sure
Of "Wonderful’

NEW YORK, Nov. 12. — Althe
the musical won't open here until
late March, there's little doubt
that the original cast disking of
“Mr. Wonderful” will carry the
Decca label. Sammy Davis Jr.,
whose shoulders reportedly will
carry the weight of the opus, is a
Decca artist, and Davis’ single disk
version of pop-style tunes in the
show have alreadv been set at
the diskery by Publisher Tommy
Valando.

Besides Davis, other principals
set at press time were Jack Carter
and Olga James. Another female
lead is being sought for the Jule
Styne production.

The score for “Mr. Wonderful”
was penned by George Weiss,
Jerry Bock and Larry Holofcener,
all three of whom are under con-
tract to Valando as writers, The
score i5 being published in
Valando’s Laurel Music firm,

CMDJA Confab OK's Plan fo
Annual Country Music Fete

Pledges Support of Local Events;
Would Hold Nat’l in Rotating Towns

By PAUL ACKERMAN

NASHVILLE, Nov. 12. — The
Country Music Disk {ﬂcke:-,'s' As-
sociation, at its annual convention
here, ratified preliminary plans for
an annual eountry music festival

cimmemorating  National Music
Day. Nelson King, CMDJ] presi-
dent, stated that the various

country music festivals at the pres-
ent time were local rather than
national in character, CMD] would
support these to the hilt, he ob-
served. He'made special mention
f CMDJ's debt to WSM and its
music festival which provided the
opportunity whereby CMD] was
founded. King stated that the
CMDJ's annual convention would
continue to be held in conjunction
with the WSM festival. It is the
intention of the deejay organi-
zation, however, to hold the pro-

jected national festival some time
in May, at a different city each
Vear. .

Late Friday night it was stated
that for the forthcoming year the
p:ojected national festival would be
offered to WSM. Whether or not
the station would accept it was not
ascertained at press time. WSM’s
Bill McDaniel stated the matter
would require consideration by sta-
tion execs.

The annual Jimmie Rodgers cele-
bration on May 26, in the view
of the deejays, was not adequate
from a national point of view, even
tho it had the blessing of Congress.
But King was insistent in pointin
out that all loeca: festivals, inclu
ing the Rodgers’ one at Meridian,
Miss.; the observances at Mont-
gomery, Ala., in honor of Hank

Williams, ete., should all continue
and receive CMD] support. The

Gratis Disks Snare
D. J. Meet Spotlight

Controversial Topic Claims Major Part
Of Session; Record Firm Execs Wary

By PAUL ACKERMAN and
BILL SACHS

NASHVILLE, Nov. 12.—Apart
from the round of parties and the
good will engendered among all
segments of the county music field
at the fourth annual disk jockey
festival here, most interest centered
around the controversial subject
of gratis records to disk jockeys,
The subject consumed most of the
time allocated to the disk jockey
clinic, held yesterday at the WSM
studios, and attended by several
hundred deejays and a representa-
tive group of record manufacturers.
The subject was sparked by a res-

Columbia

Process

Pushes Paper Disk

‘Auravision’ Platters Seen Getting
Wide Uses in Many Promotion Fields

NEW YORK, Nov. 12.—Colum-
bia BRecords this week introduced
“Auravision,” a new process for
producing records on plastic-
coated paper. The diskery's tran-
scription department, which de-
veloped the technigue, is mapping
a big push to promote the disks to
all types of commercial and public-
service users who might want to
add the impact of words or music
to printed adverlising or promo-
tional material.

While paper disks are not new
(basic patents, in fact, have run
out) the move by Columbia repre-
sents the first time a major record
manufacturer has moved to exploit
them.

Alreadv, it was said, the firm is
deep in production for its first ac-
count, a user which has ordered
a “multi-million ron” of the paper
platters on post card mailers at a
per-card cost of "2 or 3 cents.”

Any size, any speed disk may be
turned out by the new process,
said Al Schulman, transcription de-
partment chief. Textual matter
and four-color illustrations mayv be
printed over the playing surfaces,
fFacilities aside from its regular

pressing plants to punch out the
Auravision sides.

Most recent use of plastic-on-
paper disks was the incorporation
of such a product as a regular
page in the November Fageant

i

Magazine, this featuring a new
disking by Jaye P. Morgan. Tho
an RCA Victor etching, produc-
tion of the platter was undertaken
by Rainbo Plastics, a West Coast
company.

Latter disk, however, was
pressed on a plastic film and later
affixed to Ipafﬂr. The Columbia
process calls for pressing directly
on plastic-treated paper.

With Columbia exploring the |

possibility of Awravision use by 1,000 “legitimate” ones. “We are

educational, religious and political
institutions, in addition to commer-
cial firms, it is expected that talent,
where appropriate, will be made
available from the Columbia
roster.

Artists will probably be paid a
flat fee for their services, Schul-
man indicated. Where music is
used, he expected that deals with
publishers could be worked out
calling for mechanical rovalties at
a fraction of a cent per copy. Onlv
a portion of a tune would most

pressing runs would make the deal
attractive to the copyright owner,

it was believed.

The records are said to play 50| _
times without deterjoration, and |whether an arrangement wi
etched on the | home office might not be arranged,

largely to spe- | Bullock held to his argument that

the sound gquali
disks is atiribute
cial recording
the studio,

igues wused in

U‘rﬂhﬂhl}’ be IIHEI'.{, and the h{-‘avy![

olution, passed the day before by
members of the Country Music
Disk Jockeys' Association, asking
that the record industry give com-
lete free record service to mem-
rs of the CMD], in preference
to non-members,

Connie B. Cay, of Town and
Country Network, Washington,
speaking for the members of the
CMDY], stated the organization was
cognizant of the economic prob-
lems of diskeries. He noted that
thousands of jockeys did not pro-
gram c.&w., and claimed that one
station had a warehouse full of
country disks and never played
them. The CMD] members, how-
ever, are dedicated to the country
field and for ethical reasons should
et gratis service, he claimed. This,
ﬁe argued, would also be in the
best interests of the manufacturers,
inasmuch as the CMDJ] would
guarantee label and artist credit.
Cay also noted that the jockeys,
manufacturers and stations were
mutually dependent upon one
another.

No Hard Feelings

“We'll still love you if you don't
agree with us,” Gay said.

The record execs were extremely
wary of the CMD] suggestion,
pointing out the danger of acting in
collusion and discriminating against
non-members jockeys. It was esti-
mated that some 200 deejays com-
prised the CMD]. Syd Coldberg,
Decca sales chief, inquired as to
the total number of country dee-
javs. The CMD] estimated this as

disk jockeys,” said Gay. “Some are
disk jerkies.” :

Bill Bullock, RCA Victor exec,
pointed out that the distribution
of promotional disks was the re-
sponsibility of the record distribu-
tor, not the home office. Each of
Victor’s 52 distribs is responsible
for his territory, he noted. He
termed the problem a far-reaching
one, and stated some 2,000 dee-
jays were on the c.dw, list. This
is in addition to the extremely
large pop list. “You've got to be
wir., If one jockey is & CMD
member and gets records, an
another is not and gets no records,
it creates a problem.”

Despite deejay pressure as to

th the

the distributor has the responsibil-
{Continued on page 131)

CMD] festival, the deejays [elt,
would be backed by eivic groups
nm:ll]] dﬂhl:;nhfrs :rtll_: bmjt-;!mﬂrduﬂ' It
wo piu y the deejays
for days in nﬁnm, and the c]lee-
jays felt they could secure Ltlzﬂ
artists for the annual show. S
r-oney as would be raised, it was
stated, would be placed in the
treasury and used to advance the
cause of country music.

Hall of Fame

One of the CWD] long-range
projects, it was stated, is the cre-
ation of country and western hall
of fame honoring outstanding
writers publishers, artists and re-
cording men. “This all needs
money,” the CMIR® pointed out.
WSM's Bill MeDaniel, in view of
the announcement of the CMD
hall of fame plans, stated that su
a venture was also being con-
sideved by WSM, and that a final
decision in the matter was now
pending.

The country deejay organization
also stated it would make available
tc diskeries and other interested

ties an up-to-date membership
ist. The CMD] also plans to pub-
lish a monthly periodical, with the
First issue likely to be forthcoming
within 60 days, and a quarterly
which would debut in January or
February.

Connie B, Cay, of Town and
Country Network, Washington,
and Tom Perryman, KSIJ, Glade-
water, Fla., were elected members

of the board.

Am-Par Execs
Hit Bally Trail

NEW YORK, Nov. 12-ABC-
Paramount’s top executive echelon
will hit the road Monday (14) to
launch the label’s first seven re-
leases with distributors, deejays
and dealers across the -ountry.

President Sam Clark and vice-
president Harry Levine will visit
Boston, Albany, N. Y.; Hartford,
Conn., and Buffalo. Sales Chief
Frank Hobbs is scheduled for Cin-
cinnati, Cleveland, Detroit, Min-
neapolis, Pittsburgh and St. Louis,
while Sy Paul, promotior director,
will cover Philadelphia, Chicago
and Milwaukee. West Coast cov-
erage will be handled by Abe
Glazer.

The diskery has sent out sample
records to 3,500 deejays, in line
with Clark’s plan to maintain an
extensive jockey service on all new
releases,

Af - Par’s Boston distributor,
Music Suppliers of New England,
has set up a special promotion
for Monday, ~hen 17 Boston dee-
jays will play all seven new re-
leases thruout the day and evening,-

New disks feature Evdie Gorme,
Annette Warren, Bernie Wavne,
Dick Duane, the Rover Bovs, Trie
Schmeed, and Rex Trailer.

Calif. Record Plant
Calf. Record Plant

HOLLYWOOD, Nov. 12.—Jules
Bihari, president of Cadet Record
Pressing Company, this week dis-
closed the purchase of the plant
and eguipment of California Ree-
ord Manufacturing Corporation,
owned by the late Louis Guitman,

Name of the firm will be
changed to Cadet, with Bihari con-
tinuing his pressing operation at
the Culver City site. Purchase will
allow Bihari to install four mjec-
tion mold pressing machines, in
addition to the 12 hydraulic presses
acquired in the purchase. Accord-
ing to Bihari, plant capacity will ba
approximately 30,000 records daily,
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FIGHT WAXES HOTTER

- Majors Map Battle to Save -
Pop Hit Crown From Indies

® Continued from page 1

artists and repe;'tnire. sales and munificent return privileges are be-

promotion. This pin-pointing of
responsibility, a pattern evolvin

among all the majors, reaches a

the way down into the field
organizalion.

Perhaps just as important com-
petitively are new production and
delivery schedules being ham-
riered out by majors. Except for
occasional  specinls, new disks
moved out into the field a couple
or more weeks after the recordin
session, and no one seemed to min
very much,

But schedules are now being
tightened up. At Victor, for in-
stance, timetables have been set
calling for deliveries in quantity
100 davs or less after entting, This
is to be standard procedure, Co-
lumbia and other top labels have
introduced similar schedules, with
execs all the way down the line
alerted to hew to the new timing.

The bars have also been let
down considernbly on what is ac-
ceplable promotion and sales prac-
tice. It is now the rule rather than
the exception for majors to offer

retty much the same inducements
only indies were willing to grant
consistently, Thus, free records to
kev spols, guaranteed sales and

DOG BISCUIT
Victor Digs
Hound Choir
For Howls

By BILL SIMON

NEW YORK, Nov. 12.-IF RCA
Victor's newest novelty disk release
is to make it at all, it will neces-
sarily be classed a “howling
SUCCEss.”

Some wags may even yap about
the company "going to the dogs,”
but that's to be expected in this
hitterly compelitive—shall we say,
dor-eat-dog—business.

But be that as it may, Victor

(Continued on page 47)

"()pr_y‘r Palace
Gross of 31G

NEW YORK, Nov. 12. — The
*Crand Ole Opry” unit=headed by
Roy Acuff and Kitty Wells—piled
up a hefty $31,000 gross during
its one-week run at the Palace
Theater here, thus confounding
the skeptics who said a country
and western unit wouldnt go at
the Broadway house.

The gross exceeded manage-
ment’s expectations and, as a re-
sult, the unit will be booked back
at the vaude house sometime next
summer. However, Palace man-
agement doesn’t plan to book any
other c.&w. units in the interim,
operating on the theory that a
country talent bill can't realize its
maximum drawing power here if
booked oftener than twice a year.

BIG LEAGUE TV
TOROCK ‘N’ ROLL

NEW YOBRK, Nov. 12—
Rock 'n’ Rall moves into the
big-time TV picture via an
appearance booked this week
for Dr. Jive (Tormmy Smalls),
local rhythm and blues dis
jockev, for the Ed Sullivan
CBS-TV show, Sunday night
(20). :
Show will feature Smalls,
heard here on indie radio sta-
tion WWRL, in a 15-minute
seg, in which he will emsee a
package of top r.&b. acts, in-
cluding Laverne Baker, Bo
Diddley, the Five Keys and
Willis Jackson and his ork.

coming more the accepted manner

of operation for the big firms,
Another approach, tried and
abandoned in the past, is up for

a new attempt. This is the con-
scious cutback of new releases to
a- more manageable number. Ex-
ploitation effort, in all its facets,
can then be focused on a few
properties, rather than dissipated
on many. This, however, won’t
take full effect until after the
Christmas push.

Columbia Policy

At Columbia the word has gone
out to hold new singles releases
to an absolute minimum. Artists
commitments, where they call for
more releases than it is thought
can receive proper sales attention,
will be sutigiure by album dates.
This is now easier to “sell” to the
talent with the rise in sales of
pop packages.

Eu umbia thinking, now more

ical of major calculation, is

1t greater cumulative sales ecan
be racked up on relatively few
disks that break big than on many
smaller-selling platters. It's also
more economical in production and
use of manpower,

Columbia, of course, some time
ago named an exee, Dick Linke,

singles. Its concern with the gen-

era roblem was highlighted
again last week when it moved
to build the sales of single EFs,

setting incentive prices and han-
dling them, personnel

and promo-
tion-wise, as true singles (TIlJ)E Bill-

board, November 12).

The assisnment of additional
duties last week to Lloyd Dunn
at Capitol Records, now vice-
president in charge of sales and
merchandising (The Billboard, No-
vember 12), is seen as another
facet of the same situation. Decca
has long oriented its thinking, pri-
marily at singles sales.

Smaller Majors

The smaller majors, Mercury,
M-G-M -and London, operate
closer to the indie format than the
top four.

The indies, of course, will not
forfeit their gains in the singles
Hield at the First show of greater
major energy. They've been known
to turn and bend with the tide,
improvising new techniques wher-
ever called for, and hustling to
maintain their foothold whenever
challenged.

It all points to a still more hectic
pace in the record market place
next year, the jockeying for posi-
tion promising many kicks for all

to worry only about the sales of | in the business,

Facchine Mulled as
Head of Dance Fete

Proceeds From National Promotion Would
Be Used to Pay Permanent DOLA Exec

HOLLYWOOD, Nov. 12.—Rus-
sell Facchine, veteran band busi-
n=ss booker, is tentative being con-
sidered to administrate National
Dance Festival Week, the Dance
Orchestra Leaders of America
(DOLA) project approved at the
recent convention of the group in
Chicago.

Meeting of approximately 30
DOLA members here this week
(11) revealed affirmative interest in
the dance promotion by Facchine,
with President Les Brown sched-
uled to confer with him in Chicago
December 10. Facchine has been
associated with Music Corporation
of America, General Artists Cor-
poration and Associated Booking
Corporation, and is well known by
ballroom operators and ork leaders
clike.

Tho concrete plans for the na-
tional dance festival have not been
set yet, ballroom operators would
donate their locations with two,
three or more bands donating their
services for a combined one-night-
er, the proceeds of which would go
to DOLA., Said proceeds would
serve as the necessary funds with
which to appoint a permanent Full-
time administrator of DOLA,
Should Facchine be approved by
the officers and board of directors,
he would be a candidate for that
position, tho his acceptance to helm
the dance festival would not be
contingent on any future appoint-

Remington Sued
In Chi for 100G

CHICAGO, Nov. 12. — Reming-
ton Records has been sued for
$100,000 damages in  Federal
Court here. Charges were filed
by Anthony Galgano and Reuben
Lawrence, trading as Record Dis-
tributors, citing vielations of an
exclusive  franchise agreement,
signed with the diskery in June,
5 a

e agreement purportedly gave
the firm exclusive distribution of
Remington’s complete line in Illi-
nois and Northern Indiana, includ-
ing Indianapolis. Alleged infringe-
ments of this agreement are the
basis of the suit.

ment. Other candidates previously
m +ntioned for the permanent posi-
Hon were Willard Alexander and
Niles Trammell,

Proposals were made at the
meeting to raise funds with which
Fzechine might co-ordinate the
dance festival project were he a
puinted. Suggestions included a
loan by both beoking agencies and

(Continued on page 47)

PLATTERS WIN
TRIPLE CROWN

NEW YORK, Nov. 12—
The Platters, Mercury Records
rhythm and blues artists, have
won their first Billboard Tri-
Ele Crown Award. Their disk,

Only You,” placed first in all
rhythm and blues chart
categories this week — best-
selling in stores, most-played
on juke boxes, and most-
played by disk jockeys,

In the record category
normally dominated by inde-
pendent labels, winning of the
award by artists of a major
label, in this case Mercury, is
considered notable. A plague
emblematic of the Triple
Crown accomplishment is be-
ing sent to the group.

Atlantic Label
In Co-Op Deal
With Spark Firm

NEW YORK, Nov. 12.—Atlantic
Records this week inked a many-
faceted deal with Spark Associ-
ates, West Coast writing-publish-
ing-talent-recording combine, con-
sisting of Mike Stoller, Jerry Leiber
and Lester Sill.

The Spark group, who operated
the SIHII'E label and Quintet Musie,
have deactivated Spark and are
turning over all masters to Atlantic,
Stoller and Leiber, the songwriting
team responsible for a number of
hits, including “Black Denim Trous-
ers, will write and acquire song
material to be recorded for Atlantic
and its subsidiary labels, which
will be published in a new firm,
Tiger Music, owned jointly by the
Spark and Atlantic interests.

Last year Stoller, Leiber and Sill
were reported on the verge of a
similar deal with Decea, but this
1. >ver materialized. Their negotia-
tions with Atlantic began several
weeks ago, when the latter pur-
chased the Spark master of
“Smokey Joe's Cafe” by the Robins,
which now is doing well on the

Stoller-Leiber tunes have been re-
corded by Atlantic’s Joe Turner

P-land Ruth Brown and have been

placed in Tiger Music.
Atlantic d?lnns also to reissue
(Continued on page 47)

3 TUNES, 30 WAXINGS

Aberbachs

Jackpot

With 50 in 2 Weeks

NEW YORK, Nov. 12. — The
Aberbachs—Jean and Julian—virtu-
ally dominated the music publish-
ing business record - wise this
month, with more than 50 waxings
of their tunes released within the
last two weeks.

Among the new disks bearing
the Aberbach publishing stamp are
11 RCA Victor disks, five Colum-
bia, five Capitol, four Decca, three
M-C-M, and three on Mercury.
Coral, Dot, King, Era, Waldorf,
Peter Pan, and Little Colden are
also represented in the platter
line-up.

More than 30 of the sides were
cut on just three tunes. New disks
or “The Lord Is a Busy Man"
were sliced by Ralph Yuun%,
Decea; Steve Lawrence, Coral;
Mahalia Jackson, Columbia; Lorrie
Sisters, Mercury; Art  Mooney,
AM-G-M; Merry Maes, Era; Nan
Wynn, Victor; the Blackwood
Brothers, Victor, a Capitol artist.

Among nine Jisks lined up on
“Arriverderci Homa™ were platters
by the Three Suns, Nilla Pizzi,

Norman  Luboff  Cheir, Ralph
Young, Georgia Gibbs, an
M-C-M  instrumental, and three
different  Capitol  versions— two

[talian sides and one in English.
Meanwhile the score continues
to mount on the Aberbachs’ “Nut-
tin" for Christmas” tune, with 11
sides now ready for the market.
In addition to their three top

www americanradiohistorv com

tunes, the Aberbachs planted
other material on other disks dur-
ing the past two weeks, featuring
the Crew Cuts, Caterina Valente,
Tony Bennett, Lou Monte, Homer
and Jethro, Walter Schuman,

George Beverly Shea and Carl
Smiﬂrﬁ

subsid Atco label. Already, new

MOA Officials

Okay Plan for
Recording Co.

Stock Restricted
To Assn. Members;
Disks to Bear NJB

CHICACO, Nov. 12.—Officers
and directors of Music rators
of America voted here Wednesday
(9) to support a record corporation
which would restrict stock pur-
chasing rights to MOA members
only. '

The corporation is to be formed
and headed by Bamey Young and
chartered under the name National
Juke Box Record Corporation. Cap-
italization is to be at an amount
under $300,000.

All records released by NJBR
would be license free to all music
operators should the juke box
exemption from performance fee
royalties ever be removed from the
1909 Copyright Act. Disks will
bear an NJBR label.

Altho the price of NJBR stock
has not wvet been determined,
Young said that he believed it
would be marketed between 350-
cents and $1 a share.

Stock is to be purchased on a
voluntary basis, with no single

(Continued on page 71)

RCA Unveils
50c Phonos

NEW YORK, Nov. 12. — The
Radio Corporation of America this
week unveiled a  plastic  hand-
operated phonograph, specially de-
signed for use in propaganda war-
fare. The unit can be manufac-
tured for 50 cents or less.

Brig. Gen. David Samoff, RCA
board chairman, who supervised
the demonstration, cla the de-
vice was the answer to a need for
a unit that could carry a message
without being subject to radio
jamming and without a source of
electricity. He said the machine
could be dropped by air and is so
simply designed that it could be
assembled and operated by anyone.

Records for the machine play at
78 r.p.m. for three minutes per
side and can be made for approxi-
mately a nickel apiece.

Clinton Melody Trails,
Essex Prof. Manager

NEW YORK, Nov. 12—Lar
Clinton, former band leader an
composer of “Dipsy Doodle,” “My
Reverie,” “Study in Brown™ and
other tunes, has become general
professional manager of Essex Mu-
sic and Melody Trails, Inc.

Clinton, who has recently de-
voted himself to arranging and rec-
ord sessions with Bell Records, and
to short-story writing, will seek out
new writers and new material for
the Howard Richmond pubberies,
Lucky Wilber will handle Clinton
operations on the West Coast,

WHAT ABOUT SPARE TIME?

Kaye may very well be the busiest
bund leader on the road this sea-
SO1.

In addition to plaving 37 one-
nighters thruout the Southern and
Midwestern States, October 19
thru November 23, Kaye is acting
as a spokesman for the newly
formed Dance Orchestra Leaders
of America; introducing a new
merchandising item, the Baton Pen,
to department stores, and making
his debut as a wvocalist (singin
“Chake, Rattle and Roll” anﬁ
“Rock Around the Clock.”

In a move to help DOLA guf
which he is an officer) “transter
the ‘glamour’ from the wocalist
back to the band leader,” Kaye is
meeting with civic leaders and ap-
pearing at local charity functions

Kaye to Sing, Rep DOLA,
Intro Pen, Etc., on Tour

NEW YORK, Nov. 12—Sammy |in each town to acquaint them

with the DOLA. He will also dis-
tribute records of other band lead-

ers, as well as his own,

The Baton Pen, developed by
the Sammy Kaye Foundation, is
designed in the shape of a regular
band leader’s baton, and Kaye
plans to merchandise it nationally
as soon as he completes his pres-
ent five-week tour. Meanwhile,
he is making a personal sales pitch
on the item to department store
managers in each city on the route,

In addition to pens and DOLA
records, Kaye is lugging along
hundreds of sterling silver bells,
which he is handing out to dee-
jays and newspaper men to 211_}113

e

Lucky Little Bell of San Michelle,®

is mew Columbia platter,
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SILBERT CALLS

On-Air Phone
Contest Sef
By ‘Fan Club’

NEW YORK, Nov. 12—Begin-
ninrioDEEEmhf:r 1 NBC's “National
Radio Fan Club™ (Friday, 8-10
p.m.) will start a new contest gim-
mick, spotlighting direct on-the-air
phone calls by emsee Bill Silbert
to record fans at home,

Silbert will spin a wheel (con- |
taining names of more than 100
disk artists with fan clubs) and
phone calls will be made to fans
of the artists chosen by the wheel's
indicator. Fans will be asked to
identify voices on a scrambled rec-
ord featuring five different artist
vocals. Each fan called will re-
ceive five free records, and the
first to identify all five voices cor-
rectly will win an RCA color TV
set.

Meanwhile, the show's producer,
Parker Gibbs, reports that local
station co-operation on the gim- |
mick, wherein teen-agers at local |
record stores across the country |
select a top new release each week,
is paying off at the advertisin
level for the local ocutlets, wit
stabions in many cases selling local
spots immediately before and after
the seg to the dealers hosting the
teen-agers. Since the retailers re-
ceive liberal plugging on the net-
work show, the local spots in effect
make it appear that the dealer is
sponsoring a half-hour network |
program.

Participants

Deejays participating in the pro-
motion to date include Norm Pres-
cott, WBZ, Boston; Bob Burton,
WEEK, Peoria, Ill.; Phil Murray,
WCSH, Portland, Me.; John Las-
calles and Bob GClacey, WGR,
Buffalo; Tom Weitzel, WKBO,
Harrishurg, Pa; Tom Mercein,
WMAQ, Chicago; Joe Moran,
WDEL, Wilmington, Del.; Jimmy
Capps, WBTF, Raleich, N. C.:
Dick Doty, WHAM, Rochester:
%im Mader, WLBA, Madison, Wis.:

ob Howard, WDSU, New Or-
leans, and Paul Smith, KDYL, Salt
~Lake City. Bob Kay, WAVE,

Louisville, and Tom " Longfeller,
KARK, Little Rock, will partici-
pate November 18, }

Dealers Sf:-oﬂighted on the show |
to date include Cressey & Allen,|
Portland, Me.; Pooles, Wilmington,
Del.; Senate Drug Chain, Harris-
burg, Pa.; the Archie Bleyer Rec-
ord Shop, New York, and on No-
vember 18 — the Variety Record
Shop, Louisville,

Lengsfelder Says,
Let Courts Decide |

NEW YORK, Nov. 12. — Reac- |
tion by Hans Lengsfelder this week |
to a defense committee formed to
fight his libel suit against Mickey
Stoner (The Billboard, November
12} is “we’ll let the courts decide.”
g’he two F]ETI}EH of the .L'}_ITI'IEI'iEﬂTI

ociety o mposers, Authors and
Pubﬂers have become embroiled
in a hassle over the Society's dis-
tribution methods.

Lenlgsfﬂlder asserted that “mat- |
ters of fact are involved,” and it
will be up to a court to determine

“if the Stoner accusations are true
or false,”

Shaw Setting Tour

For Jazz Artists

HOLLYWOOD, Nov, 12.—A six-
week national tour featuring lead-
ing West Coast jazz onents,
with the possibility of an additional
three weeks in Europe, is currently
being wrganized by Billy Shaw,

resident of the agency that bears
115 riame,

Shaw arrived here this week and
disclosed that he is currently lin-
ing up talent to make the tour,
tentatively planmed for the spring
of 19568, No names have as vet|
been set, tho Shaw hopes to com-|
plete the package within the next
three weeks.

Shaw this week inked pianist
Hampton Hawes and Modern Rec-
ords pactee Donna Hightower to
contracts,

Montrose Sfill
Under Pacific
Jazz Confract

HOLLYWOOD, Nov. 12.—Dick
Bock, president of Pacific Jazz,
this week clarified the recording
status of saxophonist Jack Mont-
rose, reported to have n signed
to an RCA Victor recording con-
tract (The Billboard, November 12),

According to Bock, Montrose is
still under contract to Pacific Jazz,
tho an agreement has been reached
whereby the musician will be al-
lowed to record and arrange for
other firms. Under no circum-
stances, said Bock, could Montrose
record for RCA Victor exclusively
since the contract he holds has un-
til 1957 to run. Bock also dis-
claimed the RCA inking of Conte
Condoli, claiming he too was still
uneer contract,

Pacific Jazz this week commis-
sioned three well-known painters,
all of whom have had art showin
at the major galleries thruout the
country, to do album cover art for
the firm.

Bock alse disclosed the upcom-
ing release of packages by Chico
Humilton, a concert by Chet Baker
recorded at the University of Mich-
igan, and a package by Gerry Mul-
ligan, cut at the Paris jazz festival
this year.

Gratis Disks in S

® Continued from page 11
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Cap Ties in
On Pic Tunes
With Studios

HOLLYWCOD, Nov. 12.—
Aware of the importance of motion
picture promction, Capitol Records
is currently engaged in increasing
iti recording output of movie tunes
with a well-knit relationship estab-
lishec with virtually every major
and independent studio here.

The no official policy has been
disclosed, Dick Rising, national
sales promotion manager, is cur
rently assigned to the project, de-
voting the lion’s share of his time
to placing Cap artists in motion
picture recording chores.

In recent months. Capitol has set
several important deals with the
studios, involving such names as
Nat Cole, the Four Freshmen, Les
Paul and Mary Ford, Tex Ritter,
CGordon MacRae and others, The
activity is not confined to talent ap-
pearing in pictures, but involves

suggesﬁréﬁ talent to sing title songs,
score background themes, ete,
Deals are generally worked out
months in advance of the release
of a film, with Capitol following

the picture production schedules
closely.

p;tli_gﬁ

ity. He promised to take the mat-
ter under advisement. “Is a
home-office arrangement a good
possibility?”, queried one jockey.
Bullock said, *No, I don’t want to
build up vour hopes. We will not
bypass the distributor.”
Relies on Distribs :

Kenny Myvers, of Mercury, stated
his firm relied on distributors to
tell them what promotional disks
aré required for what jockeys. He
posed the question of whether
disks should go to stations or to
jockeys. “You are wasting your time
if you send them to the wrong
guys,” one deejay stated, At this
point several deejays called on the
record execs to “clean up” their
mailing lists. “Appoint a committee,
it will save you money,” one dee-

jay cried, Mercury execs asked
the deejavs to semliy a list of their
members, and said that their
execs would review the matter with
the distributors. This was as far
as any of the majors would go.

A number of jockeys at this point
noted that they were not members
of CMD], and felt that they should
not be diseriminated against, One

| such stated he had written to dis-

tributors and that he still paid 80
cents for disks. His problem was
E}:ical of the small station, he add-

. Decea’s Goldberg stated, "1’
refute that; you can subscribe, for
$5 a month, for every hillbilly rec-
ord we release.” He added, "“We
run a business, and know vou are
our means of record sales, but we
each (each major) spend hundreds
of thousands of dollars on Iree rec-
ords, and we leave it in the hands

'of our branches. Ask about this

subseription service; this & a very
realistic statement. It's possible
some get free records—and some
don't—wherever we must spend
money on [ree exploitation we do.”

| Answering a charge that diskeries

gave free records to juke box oper-
ators, Goldberg said: "We give no
free records to operators.” In an-
swer to a query as to how: stations
are selected for gratis disks, Gold-
berg said: “Where they sell most
records.” He was asked: “Why not
give them to the jockeys who each
spend $500 to arte-nej the WSM
Festival?” Goldberg, however,
would only promise to go over a
list of deejuy names with his
branch offices. p

Deejay: “You'll have & bad time
without us,”

Another: “"Every time we play a
disk vou get a commercial.”

Like other disk execs, Goldberg
held fast, asked for names of jockeys

regardless of membership in CMDY,
and promised Lo nhei into the
malttes,

Connie Gay reiterated that CMD]
wis not mad at anybody—non-
members or disk manufacturers.
We're all on one side of the table;
we have no real quarrel,

Laud Independents

Dm}a}w stated they got a better
break from indie labels, mentioning
Dot, Four Star, Ekko,

One deejay remarked that 85 a
month is a lot of money, *Sixty
dollars a year, and there are a lot
of labels.” Another said: “They ask
us to play their records; they give
us whisky to get us drunk; then

they dont give us the records.”
Ome yelled *Touche™

*How can Bandy Wood service

friends in the suites (the majors)
cannot?”, one deejay queried, This
prompted an explanation by Wood,
who noted that each manufacturer
had his own problem, that it would
be difficult for manufacturers to
obligate themselves as a group, and
that there were occasions when
Dot could not service 2,400 dee-
jays. “It depends on how good a
record is,” he added.

Some deejays felt that the manu-
facturers’ offer to consider the mat-
ter with their distributors and
branches was indicative of prog-
ress; others were still combative
and retaliatory. “In 30 days we
will pay ne more suhseription fees
and only play indie labels,” one
deejay stated.

Co-Operation

® Continued from page 11

he said, in order to bring country
sales back to where they should be,

The Mercury exec also pointed
out the importance of the coun
field to tﬁc entire music-recor
| business, Tatti Page, Tennessee
Ernie, Rusty Draper, Les Paul
and Mary Ford, and a flock of
other large pop sellers, have their
roots in country music, he ex-
plained. 5

Price’s remarks were made a
the welcoming ceremonies Thurs-
day moming. 7The sessions in-
cluded addresses by station execu-
tives Bill McDaniel and Jack Stapp;
the granting of awards by Brﬂaﬁw
cast Music, Ine., and various trade-
papers, and the introduction of disk
execs to deejays.  Bill Bullock,
Steve Sholes, Jack Burgess were
among those present for Victor:
Syd Goldberg, Mike Conners, Paul
Cohen for Decea; Dick Linke, Co-
lumbia; Mike Maitland snd Ee

Nelson, Gﬁ;lml_ jitol; Price and Dee Kil-
atrick, Mercurys Randy Wood,
Dot and others,

WWWEA M ericankaekahistiarn—ecar————

2,400 jockeys when our good|of

FEATHER BIRD

NEW YORK, Nov, 12.—An
old-time jazz artist walked
into a Broadway music office
last week and spotted a copy
of Leonard Feather's “Enui;-
clopedia of Jazz" on the desk.
“"Man,” he said, “I'm in that
book. You look and see.”

As the publisher nh]iging!}r
turned to the proper page, the
old-timer put his hands over
his eyes and continued, “Now
don’t it say I was bom in
AtlantaP” This was confirmed.
Then, “Well, I lied to him,
It ain't true.

The publisher, intrigued by
this time, asked EI'::-,- he
should hand Feather this false
information,

“Why Man,” came the -expla-
nation,” I'm writing my own

book!”

Haydn Society,
Urania Cancel
Trial Confract

NEW YORK, Nov. 12.—Haydn
Society and Urania Records, which
merged their sales, office and pro-
duction facilities last May, have
ranceled the arrangement, with
each to handle its own product
exclusively.

Dissolution of the six-month
“trial marriage” was attributed to a
difference in policy matters. “It
just didn’t work out,” stated one
of the principals.

Tom Crowder, president of
Ha]\;dn Society, is in active charge
of his diskery, with Victor Cohen,
general manager; Louise Good-
man, production manager, and a
sales staff consisting of Willie Ler-
ntr, Max Schubel and Fred Ehren-
feld. The label will ship direct to
retail accounts east of Denver.
Woest Coast and Denver accounts
are handled by independent dis-
tributors,

Havydn, meanwhile, has shelved
its plan to issue dual-pack versions
new repertoire at a $1 differen-
tial in price. For the time bein
Crowder said, only de luxe pa
at $4.85 will be released. The firm
is continuing its heavy release pro-
gram calling for the disking of the
complete Mozart piano repertoire
featuring Lili Kraus.

Urania Staff

Rudolph Koppl, president of
Urania, now takes over active ad-
ministration of his company, His
exec staff includes Abm Lutz,
sales manager; John Horenovsky,
production manager, and Sidney
Gross, in charge of the jazz de-
partment.

Due for release next month are
Urania’s first disks in its previously-
announced "[;rrnc:-l"ezs;sit:rua}:h engineer-
ing -series,” listing at $7.50. Re
lar issues include an ex jazz
program with 10 new 12-inch LP’
in preparation, plus a “great cho-
rus’ series and several complete
operas and oratorios,

Urania is pow considering a

move into the pre-recorded tape
field, Koppl said.

Wing Signs Four,
Roster Totals 36

NEW YORK, Nov. 12. — Wing
Records, Mercury’s new subsidiary
label, has signed four more new
artists, bring the current total on
the roster to 36, The newcomers
are vocalists Patti Jerome, the
Wilder Brothers (a singing dun),
Jimmy Palmer and his orchestra,
and jazz trunpeter Nat Adderly.

Initial single waxings by Miss
Jerome, Palmer and the Wilder
Brothers were released by Wing
this week, while an LF by Adderly
will be marketed next week. At

{the same time, Wing will bring

out albums featuring Buddy Mor-
|Ew, Freddie Slack and Paul

MUSICIAN GIVES

[NEWS REVIEW

Archive LP
Issue Seen

As Top-Notch

By IS HOROWITZ

NEW YORK, Nov. 12.—Decca
Records has released the first 12
LF’s in its imported Archive Pro-
duction series and, on a number of
counts, has furnished the trade
with as salable a collection of
esoterica as is probably possible
today. Success ul?the project seems
equally the result of top-notch per-
formances, recording, packaging
and presentation. .

Made available thgu Decea’s as-
sociation with the German diskery,
Deutsche Grammophon, the Ar-
chive series has as its scope musia
from the 8th to the 15th centuries.
There are 12 research periods cov-
ered in the series, and one disk
from each is included in the first
batch,

From Gregorian chant, thru the
Renaissance and Baroque periods to
Mozart, with fascinating foravs into
historical bypaths, the series gives
the listener a broad appreciation
of the roots of Weslern serious
music,

Performances, on instruments of
the period, are authentic stylisti-
cally, and the annotations are un-
usually complete. The sound on
these imported pressings is of the
very highest quality, and the fac-
tory-seal pack awards each LP an
added aura of being something
special.

Not merchandise for every store,
classical outlets can move consid-
erable copies of the Archive disks
to connoisseur collectors, as well
as to schools and libraries. What's
more, the sale of any disk in the
set will create the urge to own
more on the part of the consumer.
A steady trade can thus be de-
veloped as new packages are re-
leased,

The LFP's, listing at $5.98, are
tagged ARC 3001 thru 3012

RCA Sharpens
Lafin Sales

NEW YORK, Nov. 12.-RCA’s
International Division this week
created two new sales posts to
sharpen service to distributors in
Latin America. A. F. Waiters,
vice-president and operations man-
ager of the division, upped Carl E.
Treutle to the position of manager,
regional sales for South America.
And Frank A. McCall was pro-
moted to the same title for the
Caribbean and Central America
regions.

McCall is a Familiar figore in the
record business, having been man-
ager of record sales and marketing
for RCA International for the past
10 years. Hencelorth he will op-
erate out of a newly established
regional office in Miami.

Treutle most recently has heen
general sales manager of Almasen
Americano, RCA distrib in Vene-
zuela.

Deejays Get
‘For Men Only’

NEW YORK, Nov. 12. — Disk
jockeys were being wooed this
week by Decca Records via a spe-
cially wrapped package of four
new LP albums featuring the disk-
ery's top female performers,
Wrapped in cellophane and bound
by a pink satin ribbon, the hand-
some package carries a slip of pink
stationerv, with a kicker on the
cover, “For Men Only.” Inside,
there is a note to the jockey from
the four fem singers.

The albums include *Southemn
Style” by Jeri Southern, Carmen
McRae's “By Special Request,”
“Sweet and Hot” by Ella Fitz-
gerald, and “Sylvia Syms Sings.”
The current promotion is a follow-
up to a campaign reaching jockevs
earlier this fall i‘iz-alturirlEI the “Fill
Your Home With Music” sets, tha
Decca “Holiday™ series and @
collection of new jazz albums.
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ALAN DALE

on Coral

JOE REISMAN o & cions

on RCA Victor

NELSON RIDDLE o & chons

on Capitol

THE NATURALS wits 10 uoman ope

on MCM

and More to Follow

K s featured on “The Adventures of Robin Hood”
program every Monday evening, 7:30-8, over
CBS5-TV, EST, Coast to Coast.
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OFFICIAL MUSIC CO., INC.

sole selling ocgent

WEISS and BARRY, Inc., 1619 Broadway, N. Y.

A

~ MUSIC AS

VAN DAMME GROUP
BELONGS TO COL. . . .

The label affiliation of the Art
Van Damme Trio was incorrectly
given in last week's issue. The
group, voted the No. 4 favorite
small instrumental group by disk
jockeys in a nation-wide survey,
is pacted to Columbia Records.
They formerly cut for Capitol.

BEN KEMPER HEADS
SUBSID PROMOTION . . .

Ben Kemper, former Red Seal
publicity chief for RCA Victor, this
week took over as promotion direc-
tor for the Victor subsidiary la-
bels, “X” and Groove. Kemper has
been with the diskery’s publicity
force for 10 years. No successor
has been named as yet for the Red
Seal post.

New York

Henry Okun, who handles disk
promotion for the Art Mooney ork,
visits the mid-Pennsylvania area
next week to plug the band’s new
M-G-M platters. . . . Cindy Records
of Wilmington, Del,, has signed
Johnny Crawford to a disk pact

Jerry Kay, formerly a deejay with

- |sales promotion for the Magnavox

d | with Motorola, Inc. . . . Institute
- |of High Fidelity Manufacturers
| brought its membership to 47 this

|week with confirmation of AMI,

+ . |of small radios and record players

WTIX, New Orleans, has joined
Jubilee Records. He will cover
distributors and deejays in the
South on record promotion. . . .
Jack Keliy, of Jubilee's Jack Kelly
Trio, has married Marilyn Young-
man.,

Ellis L. Redden has resipned the
post of director of advertising and

television-radio-phonograph ~ divi-
sion. Prior to joining the firm in
1954, Redden held the same post

Inc., of Michigan; DeJur Amsco, of
New York, and Better Listening (a
publication) as new members,

B&R Electronics, manufacturer

for private-label users, reports sales
for the first nine months of this
vear are up 40 per cent over last
vear, . . . The “Fight for Sight”
show. Tth annual all-star revue of
the National Council to Combat
Blindness, will be staged Sunday,
December 4, at Carnegie Hall,

Warbler Ralph Young will open
| at the Calabrese Club, Erie, Pa.,
| November 18. . . . Al Hibbler has
been booked for the Ed Sullivan
shows November 13 and January
8. He'll also appear in Sullivan’s
forthcoming Warner Bros.” flick. .. .
Lee Magid, manager of Young and
Hibbler, this week inked Ida James
to a personal management con-
tract.

The song-writing team of Bennie
Benjamin and Sol Marcus has
signed a long-term  writing pact
with Ehﬂp]}:f'" Music. Several
months back, Benjamin dissolved
his long-standing associations with
writer Georgie Weiss and publisher
Tommy Valando.

Pianist Lou Stein, currently at
the Embers, here, signed with As-
sociated Booking Corporation this
week, . . . ABC-Paramount’s group,
the Rover Boys, are set to open
Thursday {17) at the Lotus Club,
Washington.

Jack Howard, for many vyears
identified with the hillbilly and
Western  booking, management,

music ]!j)u!::}iuhi:lg and recording
fields, has taken a post as vice-
president of the Valley Brook Mu-
sic Company in Chester, Pa. The

Firm publishes some of Bill Haley's
wiaxed efforts,
Hollywood

The local scene will be jammed
this week with Eastern record com-
pany execs due in town. Frank
Walker, M-C-M president; Randy
Wood, Dot Records; Joe Delaney,
Cadence Records; Hal Cook, Co-

lumbia, all due for trips out this
wav, Bobby Shad, of Mercury, and
Johnny Sippel, of Wing Records,
already in town for brief spells.
.« » Band leader Tony Martinez
bagged a part in the musical ver-
sion of "It Happened One Night”
at Columbia Pictures. . . . Hunter

e
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ck Around the Clock’

- and meww—
Hancock's “Rhyvthm and Bluesville”
being talked of for a network slot
on CBS-TV. . .. David Raksin as-
signed to write the score [or
“Jubal.” . . . Paramount Pictures
and Columbia Records have teamed
on a promotion on “The Desperate
Hours.” . . . Ray Heindorf named
to supervise music for “The Ed
Sullivan Show” being produced by
Warner Bros. . . . Mary Kaye Trio
inked for a four-week stay at the
Congress Hotel, St. Louis, begin-
ning January 19. Don Reed back in
town plugging his gilt-edge version
of “Wasting My Time.” . . . “How
Can I Tell Her," theme musie from
Paramount’s “Luecy Callant,” kicks
off next week with a mammoth disk
jockey-dealer promotion, Capitol’s
Four Freshmen air the tune in the
film. . . . Carol Richards inked an
RCA Victor recording pact last
week. . . . Billy Daniels inked
for the Latin Casino, Philadelphia,
opening November 28, . . . Duke
Ellington into Zardi’s here Novem-
ber 23, followed by Woody Her-
man December 6,

o

122 M. 1Ith 3b
Phila. 7, Pa.

| MYERS MUSIC, INC.

Nuttin
or

Christmas?

Wurlitzer Plugs
Margie Meinert,
Frat’s Organist

NORTH TONAWANDA, N. Y., | %
Nov. 12,—In a deal consummuted %
this week between Ralph L. Gates, |
advertising and sales promotion |
manager of the Rudolph Wurlitzer =
Company, and Harry Carlson, pres- & o
ident of Fraternity Records and 55
Buckeye Music, Inc., both with
headquarters in Cincinnati, the
Wurlitzer company will inaugurate |
a promotional drive to build Mar- |
rie Meinert, organist and Fratern-
ity Records artist, as an exclusive
Wurlitzer organist.

Under the arrangement, Wur-
litzer will actively promote Miss
Meinert thru national advertising,
dealer display material and pub- |
licity literature. In addition, Wur- |
litzer will also put its best efforts|
behind the distribution of Miss
Meinert's records thru its entire
dealer organization, both domestic
and export, Gates stated. Further,
Wurlitzer organ dealers will be
urged to use Miss Meinert for per-
sonal appearances, concert arrange-
ments and other promotional ac-
tivities thru the country.

In return, Miss Meinert will en-
dorse, use and recommend the
Wurlitzer organ, and Wurlitzer will I
be granted permission to use her
name, likeness and suitable copy in
its advertising. A full-size likeness
of Miss Meinert will adorn the|
more than 400 stores serviced by
the Wurlitzer organization.

Miss, Meinert’s initial recording
on the Fraternity label was “Elex-
tronic Boogie.” Her first under the
Wurlitzer arrangement, using the
firm's organ, is “The Real Christ- |
mas,” with Dick Noel, baritone,
handling the wvocals. On the flip/
side is “Senorita,” using piano an
organ. Both carry the Fraternity

The F-ErEFFﬂIUl. Favorite

4 Santa Claus
s Comin

To Town

LEO FEIST, INC. . |

Aty Bl iy Ml ke ' g e W U0 e e T e i e e

oF
Christmas?

Introduced on
Rin-Tin-Tin TV Show

WHITE

BUFFALO

M-G-M—James Brownm
CADENCE—Bill Haoyes

BOURNE, INC.

138 W, 53d B+,
M. ¥. €, H. Y,

Nuttin

insignia.
Today and tomorrow (12-13) or
Miss Meinert appears with the

Davenport Symphony Orchestra at
Davenport, Ia., and Monday (14)
she aj:pcars at the opening of the
remodeled Kaufman department

store, Wurlitzer outlet in Pitts-
burgh.

Christmas?

-
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YOU

(Brought Sunshine)

THE

" JAPANESE
FAREWELL
" SONG

rq;
|'||||'|
rh.;ll

|
|} e |
W\" Sensativnally.recorded by ]I |
e T 'Hl"-"u KAY CEE JONES [il
FOUR KNIGHTS—Capitol fil on:Marques” “+ il
| RANGER MUSIC, INC. 7" foee . o
GEE PALMER—Wing

BIG AS YOU-KNOW-WHAT STATH
New Tune—I'm Gonna

TAKE UP FOR TEXAS

L]
Published by STEPHEN MORTON JR.

103 York 5t Kingsport, Tenan.

BEN LIGHT—Label X
LAWRENCE WELK—Coral
JAKE PORTER—Combo
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ALL TUNED
UP AND
READY TO GO!

POPULAR,
CLASSICAL, JAZZ,
COUNTRY AND

A bright “new” note is about to re-
sound through the record industry as
the ABC-Paramount label makes its premiere
appearance! Imagine a “newcomer” with a foun-
dation of many years of show business know-
how. Picture this vast experience, the ability
to sell entertainment, the talent to produce the

' WESTERN

right product...and you’ll have an
inkling of why there exists within us a
feeling of great pride and confidence. We’re sure

" the ABC-Paramount label is destined to become

outstanding in the minds of Mr. Distributor, Mr.
Coin-Machine Operator, Mr. Disk Jockey and
most important, Mr.and Mrs.Public and Family!

wW\W americanradicisietory com
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EYDIE GORME... Exciting singing star
of the Steve Allen “Tonight” show has
already been heralded with “picks”
by Cash Box and Variety on her first
ABC-Paramount release...moving fast
on the air and off the counter!

www americanradiohistorv com
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@  ssoess

COME HOME

A

SINCERELY YOURS

EVDIE GORME
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SIBONEY
cl/w

NOW
DICK DUANE

“Now"” have the selling power to do it!

ANNETTE WARREN...“Sensationally
sultry” are the only words to describe this

girl...and her delivery! Remember “Tame Me”,
“Circle” and Annette Warren...you'll be
seeing them on the charts!

DICK DUANE...Here 1s a truly

rare and versatile voice coupled

with the good looks to take him to

stardom in a hurry. “Siboney” and

wwWw americanradiohistorv com

. 45-9657

TAME ME

C /W

CIRCLE

ANNETTE WARREN

L
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THE ROVER BOYS...These lads get
the full treatment -on backsrounds for
theur distinctive sound-styling of
“Come To Me" and “Love Me Again”. Both
capable of breaking big from the start!

....
......
= -

NG
@g*? s
R

. 45-9659

COME TO ME

LOVE ME AGAIN
THE ROVER BOYS

THE TRIO SHMEED...
They have a “touch” all their own that
made them FEuropean recording and

nightclub favorites. Thev debut in

the U.S. with two sure-fire sides in

“Yodel Cha Cha" and “Polla Yodel",

96860

NOVEMBER 19, 1955

45-9660

YODEL CHA CHA

POLKA YODEL
TRIO SHMEED

www americanradiohistorv com
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REX TRAILER...The popular
rodeo star and western 48
balladeer presents two sides & P
with all the earmarks ;

of big “POP” potential.
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BERNIE WAYNE...A top composer
and arranger wields the baton over his
own compositions, “Vanessa” (a completely
new vocal treatment of this big seller)

and “Piff! Paff! Puff!” (a meringué ).

9662 . 45-9662

COWBOYS DON'T CRY

HOOFBEATS
REX TRAILER

AM-PAR

. 45-9664

VANESSA RECORD CORP.
C/ W New York, N. Y. ' "
PIFF! PAFF! PUFF! | (Distributed in Canada by Sparton of Canada, Ltd.)

BERNIE WAYNE
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\\? RECORD> oo
FAVORUE i o
;W ;ﬁ THE BLUES ¥, Sl FATHE BILLBOARD NOVEMBER 12, —
VORITE MAL
X Position  Artist and Label E vOCA,_'ST
! PR FRANK sm“mﬂ. Capitol. 1954
S e maama s
vEMBER 12, 1957
_ quE BILLBOARD il
pist POP AR
RELEASED T o
o i;him WEE SMALL HD;J.“;;um- vs-Capitel

MOST-pL VED MALE VOCALLS]

THE gILLBOARD

MOST-PLAYED RECORDS

i gillboard's 1, 1955,

A tabulation ot T::Etha perlﬁﬂ- covering January
charls

popular Label

October B, 1955 —oital

. .Capi
v . d : -.,'-l-lfll-".'-..
Positon Eiiiﬂ—lﬂ' THE ﬂLUEsf Frank Sinatra
L

Grategully
Drank Sinatra
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Here’s how to increase y
dollar volume for only 50° a week!

 Billboard’s Weekly

DK
- DERBY

This is a red-hot merchandising
package that's planned specifically
fo frigger bigger sales for your
“pop singles. It's another Billboard
service fo dealers. Here's what
you gef ... EVERY WEEK. . . mailed S
fo you in a specially marked

envelope for quick identification:

2 BIG SPLASH COLOR POSTERS

173%"x22%", with the week's top 10 tunes in giant
type . . . plus the 10 up-and-coming hits, all based
on Billboard's famous coast-to-coast surveys. Use
one of these eye-catchers in your window to pull
traffic in . . . build a display in your pop section
with the other. You'll make plenty of “plus” sales!

3 FULL-SIZE AD REPRINTS

Colorful announcements of the “coming up strong”
disks. Use 'em as sales getting displays for brand-
new tunes,

5 COPIES OF “THE NATION'S TOP TUNES"

.« « listing the week’s top 20 hits. These're for
counter and window use . .. good for giveaways
too. (These are dandy for use as mailings to your
customers. And you can order quantities from The
Billboard at reasonable prices.)

your

HONOR RoLL oF w75

FIRST TEN TuNgs
ll

2
J

J

4
6
Z.
6

Up-and-coming favorites

s

Sign up right now for this weekly sure-fire profit packsage.
Billboard brings this service {o readers at the low cost of just
40c a week! And—here's even greater value—on this introductory
offer, you get an extra week’s service FREE when you order 10

weeks' kits for only $5.

USE THIS HANDY ORDER BLANK TO START YOUR DISK DETBY
PROMOTION SERVICE TODAY . . . we'll rush your first kit by
return mail so it'll be there on the dofl

TOU GET A COMPLETE NEW %IT
EVERY WEDMESDAY FOR OMLY 30¢ & WEENMS
intradgsteny atfer:
erder 10 wasks oy 55—

get the 11th week FREE!

---------—-H-‘H-—_-“--—---

=i

1118

 DISK DERBY PROMOTION KIT

® Please send me 10 weeks DISK DERBY promotion

kits plus 1 week free (introductory offer)
[] $5 payment enclosed [] Bill me
® Send me weeks @ 50¢ per week

[11 enclose $ ] Bill me
MAME OF COMPANY
Attention:
Addresn
City. Ione S1ate

21
——
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The Billboard Music Popularity Charts
® Review Spotlight on . . .
ALBUMS

NOVEMBER 19, 1955

® (lassical Best Sellers -
(All Categories)

Records are ranked in order of (helr national sales strength
st the retail level, without regard 1o musical calegory or dais

Christmas

MERRY CHRISTMAS (1-12")—Bing Croshy.
Decca DL 8128
Bing Crosby is something of an American
institution in the Christmas wax field, his “White
Christmas™ being the all-time best-seller. This
L.P, a conversion [rom 10-inch, spotlights that

side, alon, w]i;hllll uth&:r %ensunzgiﬂrusllly {E‘llut- Cond, RCA Victor Lh} 19‘21? s 4. 3#2:&_5}’&%2?:$?0FF ECHEHEHAEADE_g;ﬁIT:f]:?LaEﬂB
ters—"Jingle Bells,” and “Santa Claus Is Com- As an orchestral work _for those not schoo , MOEICYT feassnasrasivs s nesd 2 0 » LOLUMDIA
ing to Town,” with the Andrews Sisters; “I'll in the appreciation of the heavy classics, the 5. 1EH‘;‘IK{“ SKY: SEFMP HONY NO. 6 (“Pathetique”)—Boston
Be Home for Christmas,” and “Silent Night.” Grofe rates high. Portions of the various thoinsa Svmphony E}Iuntcux_ SRRREATEE beezees .RCA Vietor LM 1901
A colorful plmtudnf {i‘.‘rnsh:.r Iin Santa gar}:dnmkﬂs are reengmzuhlc even h}r the most untr;mhed 8. TOSCANINI OMNIBUS—NBC Symphony E‘Eﬂfipﬂgl}- LM o
tor eve-catching displays. This one should move ear, It's a lush series of images, understandable L R s s en oo DA VICTOT
right briskly during the holidays. It can’t miss. and moving, that suffers not at all from its 7. BERLIOZ: SYMPHONIE Ff‘WTﬁS‘HQUE—Bﬂﬂf‘:“ Symphony

. tr{:l‘_ltn“':rnl: II-J IE'IS l]'laﬂ thE !-"]i q"rmphunm COM- {‘I.I“nc\']'i] ............................ HCH .‘! I.-E‘TL'IT I-lh't ]H'm

plement. That, in fact, is Fiedler’s forte. The 8. BEETHOVEN: VIOLIN CONCERTO-Milstein, Pittsburgh

ECHOES OF CHRISTMAS: CEORCE FE-
YER, Piano and Harpsichord with rhythm
accompaniment. (1-12")=Vox VX 25.010

The latest in the highly popular Fever

“Echoes” series is one of the best. Dealers

are advised to stock up heavily, because stocks

will run out fast once this prelty package pets
displayed. The style is tvpical Feyer—clean,
breezyv, simple, charming and perfected paced.

The tunes have the all-world appeal that

permeates most of Fﬂf'rs work, too, Thf‘}’

range from “Rudolph” thru “Skaters Waltz”
“Silent Night.” There are even a couple of n

propriate Tchaikovsky pieces. A pgreat gift [m.L

age for the entire family.

(lassical
JOHANN STRAUSS: DIE FLEDERMAUS
(2-12")=Elizabeth Schwarzkopf, etc.; Phil-
harmonia Orchestra; Herberlt von Karajan,
Cond. Angel 3539
Dealers will remember the volume rackec
up some years ago with the London version of
this most popular among Strauss opercttas, [f
anvthing, that sales record should now be
equalled if not surpassed. The artists tackle the
jovful score with great enthusiasm and good-
will, bringing it to urgent life. This is repertoire
that hhnﬁets all tastes, from the most sophisti-
cated to the bf-gmnm-;: novice, It can be sold
eusilv. Schwarzkopf revels in her part, and a

brilliunt performance is turned in by coloratura

Rita Streich. The male roles are more

nhl handled by Nicolai Gedda, Erich Kunz
Karl Danch. Must merchandise for prac-

tu.ﬂlhr any store,

CROFE: CRAND CANYON SUITE; COP-
LAND: EL SALON MEXICO (1-12")—
Boston Pops Orchestra; Arthur Fiedler,

color photo of the Crand C anvon on the liner
is & work of art in itself. And for anyone who
has trouble sceing the musical pictures, Meyer
Berger has written a detailed set of liner notes.
Should be another big seller for the Pops.

MOZART: DON GIOVANNI (COMPLETE)
(4-12") — Cesare Siepi, Suzanne Danco,
ete; Vienna Philharmonic; Vienna Stale
Opera Chorus; Josef Krips, Cond. London
XLLA 34

Competition this Mozart bi-centennial s
fierce and works by the composer, mr.ludmﬁ
more than one new “Don,” are being poure
out by manulacturers. As the musical dust
settles, however, a few isfues will stand out
and remain active catalog items for many years.

Among this select group this opera packape

should take an honored pla{e Not necessaril

because the performance in all its parts is ideal.

No opera lover would grant that judgment on

anv cust. Bul it does come about as close as

anv diskery can muster today. And in the or-
chestra under Krips and the glowing recorded
sound there was further attributes of excel-
lence. Retail-wise, however, this set—surely the
most elaborate vet from London=has displa
and commercial potential far beyond the wsua

The sturdy box holds the cump]ete vocal score,

instead of the customary libretto, in a finely

printed edition bv Boosey & Hawkes, By all
counts a distinguished release.

POWERHOUSE DANCE PARTY ......7T2

‘:H'.Ili_'r Marlm Guitar “ 1,. — e e ey
@ » [ Decea DL 8181 " TCHAIKOVSKY: 1812 OVERTURE, |BEETHOVEN: THE FOUR OVER.
9”9"5 ﬂ ﬂt’”gs The “Slewlfoot Five™ features comtry CAPRICCIO  ITALIEN; RIMSKY- TURES FOR “FIDELIO” (1-12"}—
artist Grady Martin on goitar wiih KORSAKDV: CAPRICCIO ESPAG- Philharmonia Orchestra; Otio Klom-

; . NOL, RUSSIAN FEASTER OYER- perer, Cood. Angel 35158 | 5 . TH
of ”ew P ,ﬂ' Alb s on Duich McMillan's sax. Group ia TURE (1-12”) — Vienna State Opera Beethoven's successive re-working of his
op" r ﬂm rounded out by piano, bass and Orchestra; Mario Rossl, Cond, Yan- | “Leonore™ theme into the three “Leo-
dewma, This & strictly Toxtrol mate- gunrd SRY 101 ,..... TR B nore” Owertures and the final “Fidelia™

T —
THE SCOTS GUARDS

(E-12"

Angel }ANG 35371
Angel Records in lhe past year has
released several notable band albuma,
Thiz s andther,. The recording was
maide ia the summer of 1955 ins
advunce of the group's current Ameri-
can toar, The sides contaln thrilling
performunces, and the liner notes
outling same of the traditions and
pageanity  associaied with this notled
cecimwent, Wil sell well, betier, in Tact,
than might be guickly expecied.

DUTLAWS OF THE DLD WEST .......75

Diivkson Hull, Singer (1-12")

M-G-M E 3263
Here's a charming collection of [olk
songs, wrilten and sumg by Dickson
Hall with simplicity and heart. Exch
tune reciies the life-story and exploits
of a legendary outiaw of the old
Wesl, ranging from the Ringo Kid

and Billy the Kid to Doc Holliday,

The lyrics pack a remarkable amount
W data abowt the oldiime outlaws,

Two §333
Browsers
One MB-12
Bozs

[ ERE RN RN N T NN I-I'I-ITi

yet #ill retain a poeotic ring: while
Dickson Hall sings them with honesty
and warmih. The album back fea-
tures detailed biogt on e=ach owilaw,
and the packsge shapes up a zood
bet for kids in the over-seven age
Eroup as well as adules,

PIAF TONIGHT ...........
Edith Piaf, Singer {1-12" 'J
Anpel ANG 63024

The latest Edith Piaf album  shouwld
enjoy the same brisk sales success
here accdrded her otser LP'%  The
French chanteuse his a loval U, 5,
following, and Ber recenl  cross-
couniry night club trek (altho  not
overwhelmingly successful box office-
wise in some locales) nevertheless,
must have won her many more [ans.
In addition 16 “Hrave Pour Le
Clown" (the title theme of her 1i-
inch Angel LPj, the throaiy thrish
sings 11 other equally dramatic selecs
tions {in French) regisiering her usual

sock emotional impact and wail-like
charm.

----1--|-|+r1"'

the spotlight to a large exient focussed

rigl and the songs for the most part
are familiar standards, Tt males just
the right accompaniment when tha
terpers pei o rolling the rupys back
of 4 Saturday night,

SCOTCH AND IRISH SONGS . PR - -

Father Sydney MacEwan, lcnm‘ I{I =12)

Columbia ML 5067
The Scolch-Irish  priest, =& lenor
reminiscent of Johs McoCormack In
his pop and folk sopg renditions, i a
big favorite in the Gaelic-American
markel, But the simple, uwnaffecied
charm of his songs and his manner
should register with & broader family=-
iype clientele. The repertoite is not
the wsual pseudo-Irish fabricalions,
but the real MeCory (and MacDwff),
This one is likely Lo surprise many &
skeptical merchant,

MEET ROBERT CLARY ....vvaneunsssTl

{1=13"}
Epic LN 3171
This French singer, known well fo (he
cafe. trnde and to Broadway for his
rale in

“Sew Faces,™ sings a doren

(Continued on page 46)

BROWSERS
&
LATEST TYPE
METAL BASES

FUNCTIONAL MB-7, MB-10, MB-12 BASES ARE ATTRAC.

TIVE WITH OR WITHOUT STOCK—AND THERE 15 ALWAYS
A PLACE FOR BACKUP STOCK IF IT IS NEEDED,

For these and other QUALITY
RECORD DISPLAY FIXTURES

Contact your record distributor

or wrife 10 . « v » = » »

FREED

TORAFT ENGINEERING CORR

CHARLEWMIE, MICHIGAN

of release, as determined by a sarvey of classical dn.i:n ia =il

key markets,

1. VERDI: AIDA—Milanov, Rome Opera Orchestra (Perlea). .

# ® 8 & B @ B m 8 B B 8 B m B B oS m N @ B B S B @ 8 B E @ E N W g oW oW

2. TCHAIKOVSKY: SWAN LAKE, ACTS 2 AND 3—NBC Sym-

phony (Stokowski)..........0v0u0ee.. ROA Viclor LM 1984

d. OFFENBACH: CGAITE PARISIENNE; MYERBEER: LES
PATINEURS—Boston Pops Orchestra [FlE&IErL T ey

T FEEFE R

Svmphony (Steinberg). .. .., ..., (’apltnl P 8313

-I-I-I-F-I-I'I-I-I-l-i..--II-I --------------

9. RAVEL: DAPHNIS ET CHLOE—Boston Symphony (Munch)

10. TCHAIKOVSKY: ROMEO AND JULIET FANTASY OVER-
TURE; MARCHE SLAV—Philadelphia Orchestra (Ormandy). .

R R s BB

11. COLGRATURA-LYRIC—Maria Calla:, ..

E‘ulumhm"ﬂ[.dﬂﬂ'i’

...... Angel 3523

12. BRAHMS: VIOLIN ED"\EERTD-—Hmfetz. (‘hl-::agﬂ Symphnmr

(Reiner). .

e esenssRCA Victor LM 1903

13. THE SEH[OUS GERSHWIN-Morton Could..............

14. THE FAMILY ALL TOGETHER-Boston Pops Orchestra

+ (Fiedler} .. ..
15. BEETHOVEN:

phony (Toscanini}. . ......o0...

SYMPHONIES NOS. 1 AND 39-NBC Sym-
; ..BRCA Victor LM 69

16. GRIEG: PEER CYNT SUITES, ‘NOS.- 1 AND 2; BIZET:
L'ARLESIENNE SUITES, NOS, 1 AND 2- Phﬂ.aa.'ielphm Onr-

chestra (Ormandy). ... ..o eennininennnn

17. OFFENBACH: CGAITE PARISENNE; CHOPIN: LES 5SYL-
PHIDES—Philadelphia Orchestra I'_'D'rmand}’:l. R R e

® E R E B EE NN EE N WS N E R mCE W RW R E R

18. MOZART: DON GIOVANNI-Siepi, Vienna Philharmonic

e ) P e e

4 F ¥ F 8 FO9FR"a

19. CONCERTO UNDER THE STARS-I enario, Hﬂllywnod Bowl

Symphony (Dragon). ......... ——

20, RACHMANINOFF: PIANO FﬂhﬂERTD NO. 2—Pennario, St

Louis Symphony (Golschmann)................Capitol P 8302

© Reviews and Ratings

New Classical Releases

This s another of the scason’s bargains
offered deslers by a diskery with a point
to establish., For $1.98, Vanguurd actually
is offering & full hour of beautifully re-
corded musie, Including -several of the
moal popular oréhesirdl works that exist,
The idea Vanpuard iz selling i the
guality of its sound, which s very good
indeed, and hi-f1 addicts should plunge
heavily For this, as should library builders
who appreciase & rare bargain,  Meoi
4 feature spol on anyone's More Ccounier.

LALD: SYMPHOMNIE ESPAGNODLE
(112" —Travid Disirakh, Yiolin; Phl-
harmonin Orchesira; Jean Martinon,

Cond. Angel 3595 .. ....... —

Omce the returns are in 1|'IL'i u mnrt
than likely to fmerge as the favored re-
cording of the pepular work, All  the
spert gualities of Odstrakh as executant
and interpreier are displaved at lop level
on this LP. Warm rtone and perfect
technigue, plus  enthusiasiic  support by
the orchestra add up 1o 3 lisiening ex-
perience few fiddle Tanciers will want fo
miss. A sirong seller now and over the
long haul. Eemember, dealers, the Rus-
sian violinist's first American appearances
this season  (sellouts, incidentally) wall
spark [urther interesy by his disk product.

LISET: PIAND CONCERTD MNO. 13
FIANO CONCERTO MO, 2 (1-127"=—
Wilhelm Kemplf, Flane. Londoa Sym-
phony Orchestra; Analole Fhlonlarl,
Cond.
Kemplf, betier Enown on disks Fur his

Beethoven and Brahms, awards the pair
of kevboard perenmials a large-scaled per-
formance with a drive and wrgency that
projecis over (he grooves with absorbing
impact. Competition is imposing, but ihe
audience Tor the works 15 almosi  self-
replenishing and this new entry will be
welcomed by many, London engineers
have done ® great job with the sonics,
and for once the trivngle 8 in propar
focua, heard but aod in such disproportion
a5 1o el feeth a-jangling,

SCHUEBEERT: INME WINTERREISE
(2-12%)}—MHama Hotier, Barlione:; Gerald

Moore, Flamo. Amngel 3521 ,..... iy ]

There mre several older Im.ﬂrding_i IH'
the coamplete song cvole, including one by
Hotier himself. However, this fatest entry
should face much good action in the spes
cialist lieder markelt. Hotier &8 Im fine
form; the recordimg s falthful, And, [t
ghould be noled, Gerald Moore as accom-
panist (collaborator i mare appropriate)
brings to ithe interpretations his fremen-
dous knowledps and wvmputhy of (he
repertoire, aa well as his own following
among disk collectors. Packaging s at-
lractive; ocomplete lext and translation are
furmished, Lsse of onmly three sides of tha
iwo [l-iochers brings the i price dowa
il

Londan LL 1071 | . |

|
|

is, a5 Schumann bas said, “s memorable
monument of the indusiry aod crealiva
power of Beecthoven,” Klemperer ap-
proaches these contrasiing works with ob-
vioug reverence, dwelling rather om the

| noble drama of ideas there tham ona the

opportunities they present (especislly iam
the overwhelming “Leonore No. 3") foc
virtuose display. Meticulously played and
handsomely recorded, they will prove
very aliractive to copnoiseur buyers.

BRAHMS: SYMPHONY NO. 1 (1-12")—
Hague Philkarmonic; Willem wan (Wier-
oo, Cond. Epic LC 3155 .,
“an (Hierloo has beed recorded ia a

wide variety of scores, and much of what

rhe Epic label has come (0 roprescnd
resis on his growing prestige. This work-
manlike performance will certainly give

| added distinction to the line. He has &

well disciplined orchestra, responsive te
his least demand, and it Is recorded (m

lelsome high [idelity.
I

SCHUBERT: PIAND SONATA IN A,
OP. POSTH; PIANO SONATA IN A
MINOR, OP. 164 {l—lI"j—l?rluﬁH

Wauhrer, Plano., Yox PL 213 | v i

Wuhrer continues his r.u:-mrlll:tﬂ IEII'I'L‘F
of the Schubert sonatas with the fiftl
LP in a series of strong intersst (o col-
lectors of the composer's music. 1T ther
wanl the repertoire this i3 the disk they
must buy., The A Major wis cul pace om
a now difficult-to-oblain disk, and this
ie the first etching of the A Minor. Amnd
Wuhrer has a way with this disCarsve
music that is appealing.

YVIVALDI: “GLORIA® MASS; COMN-
CERTO IN C MAJDOR FOR DRCHES-
TRA (“EAN LORENTO™) (I-LI"} —
Cisevyra Vivente, Soprano] Clawdia
Garbl, Memzo-Soprano; Orchesira da
Camera of the Scoula dl Arziesass:

A. Pellizzarl, Cond. Enire RL 6631 .. .68

The “Gloria,” re-discoversd in 1930
after long oblivion, s one of Vivaldi's
maore inspired church pieces. The choral
passages afe of particular interest foc
fanciers of music of the barogue period.
Happily, the female soloists and the
mixed chorus are encellent and render (ha
Muss with musicianly feeling. The o=
chesira, however, leaves much to be de-
sired: iis playing is rigid and often inac-
curate, It does x somewhal better job
in the concerio Erosso oa the revera
side.

BEETHOYEMN: SYMPHONY MNO. I
“JEMA"™ SYMPHONY (1-12")}—War-
wick Symphony rchesira; Janisos
Symphony of Los Angeles; Werner Jans-

sem, Cond, Camden CAL 241 ........58

Altho the Mo, 1 is performed by |h:
Philadelphia ork, using the “Warwick™
nom-de-dizk, this i3 an obviously old
waxing, and oot even & firs{-flight read-
ing. The more rare "Jena,"” altho a leiser
piece of mualc, is farily well-recorded wnd
interesting emdigh o scll & few copred.
Bui this & not one of Camden’s big

J bargains, svea m. §l.598.

RCA Victor LM 6122

RCA Victor LM 1817

BCA Victor LM 1893

LI I I ] +H{:A vi{.'tl:ll' LL[' E‘ﬂ-']:]
RCA Victor LM 15879

Columbia ML 5035

vv el Columbia ML 4895
.London XLLA 34
...... Capitol P 8328

........... ™
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WILLIAMS

KAPP RECORDS, INC.
119 West 57th St., N.Y.
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ADVERTISEMENT
Reprinted from Billboard, Nov. 12, 1955

o Best Selling Popular Albums

Albums are ranked in order of their national sales strength
at the retail level according to The Billboard’s Weekly Survey
of top dealers in all key markets.

LP’s

1.

2. IN THE WEE SMALL HOURS—Frank Sinatra.......... Capitol W 581
3. OKLAHOMA!-Sound Track. ............oooiii it Capitol SOA 595
4. LONESOME ECHO-—Jackie Gleason ...................... Capitol W 627
5. MISS SHOW BUSINESS—Judy Garland.................. Capitol W 676
6. |

7.

3.

9.
10. HARRY JAMESINHI-FI ...l ...Capitol W 654

11. JACKIE GLEASON PLAYS ROMANTIC JAZZ ....... Capitol W 568
12.

13

14. MUSIC FOR LOVERS ONLY-) ackig Gleason........... Capitol H 352
15. | '
EP’s

1.

2. IN THE WEE SMALL HOURS—Frank Sinatra....... Capitol EBF 581
3. MUSIC FOR LOVERS ONLY—Jackie Gleason........ Capitol EBF 352
4., OKLAHOMA!—Sound Track ......covvvvvenevniinn... Capitol SDM 595
5. OUR TOWN—Frank Sinatra......... e Capitol EAP 1-673
0.

7. LONESOME ECHO—Jackie Gleason ................... Capitol EAP 627

8. SOMETHING COOL—June Christy..................... Capitol EBF 516

A e — e — _— e

- e
S s e e e s e ——— — e ==
=
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RECORDS, ALBUMS AND SHEET MUSIC—POPULAR, COUNTRY & WESTERN, RHYTHM & BLUES, CLASSICAL

The Billboard Music Popularity Charts

THE MUSIC INDUSTRY'S MOST COMPLETE GUIDE TO THE ACTUAL AND POTENTIAL SALE OF TUNES AND RECORDS IN ALL CATEGORIES

"HONOR ROLL OF HITS

TRADE MARK REG.

IHE ”A rlaﬂfs rap r””Es For survey week an‘diny November 9

Weeks Waaka
his - Lt on This Lant [
Woeak Wesk Chan Waesk Wesk Chan

——— e e
L] L ]
1. Autumn Leaves 2 13 6. Sixieen Tomns 13 2
PR e AR, R i"ﬂ'ﬁ,.mmmﬂ:pb{[fm (ASCAR) By Merle Travis—Published by American Music (BMID)
RECORDS AVAILABLE: 5. Allcn & G, Gates, Coral 61485; R. Charles Singers, BEST SELLING RECORD: T. Ernic, Cap 3262,
M-G-M 12068, M, Fergpuson, Mercury T0686; G. Galian, X 0161; J. Gleasom, Cap RECORDS AVAILABLE: J. Desmond, Coral 61529; R. Sovine, Dec 20719,
3223; V. Youmg, Dec 29653
ELECTRICAL TRANMSCRIPTION: Low Brownie, Standard, 7 n 7 !
5 . He
2. Love Is a Many-Splendored Thing 113 By Richard Mullan & Jack Richacds—Published by Avas (BMI)
¥ mmy Fain | EDSIET=— & Eer - . : ;
BEST SELLING RECORDS: Four A Dec 29625: D. C i, Coral 61467, BEST SELLING RECORDS: A. Hibbler, Decca 29668; MuyGuire Sisters, Coral 61501,
RECORDS AVAILABLE: J. Bradley, Mercury 70716; Dom, Dick & Jimmy, Crows RECORD AVAILABLE: K. Armen, M-G-M 1208
158; W. Herman, Cap 3202; J. Holidsy, Dec 29709; J. Loco, Col 405%1; D, Rosc, _
M-G-M I0BRE3,
ELECTRICAL TRANSCRIPTION: David Lewinter Ork, Standard, 3. “lll}" You 3 &
= By Buck Ram—Published by Wildwood (BMI)
3. Mements to Remember 4 11 BEST SELLING RECORDS: Platters, Mercury T0633; Hillioppers, Dot 15423,
E?Eﬂﬁ!ugg:u’ii#ﬂgﬂ;w;ﬂ:dmw ng:lﬂdg!ggcm RECORDS AVAILABLE: L. Armstrong, Dec 296%4; L. Dee, Wing 20013,
RECORDS AVAILABLE: |'__ Armstrong, Dec 1“5:‘_ ELECTRICAL TRANSCRIPTIOM: Bicbara Carroll, Standard.
ELECTRICAL TRANSCRIFTION: Russ Carlyle, Standard.
4. Yellow Rose of Texas 3 16 9. Suddenly There’s a Valley 19
BEST SELLING RECORDS: M. Milier, Col. 40540; Johnny Desmond, Coral 61476, BEST SELLING RECORDS: G. Grant, Eda 10003; J. Stafford, Coral 40539,
RECORDS AVAILABLE: I, Ficldy Trio, Tice 273; 5. Freberg, Cap 3249, G. Galian, RECDORDS AVAILABLE: P, Andrews, Cap 3228; K. Armen, M-G-M 12078; J. La Rosa,
3 Tals Bomet & JEHco, WO IFEIE ML KAl Chp 3290 TS B, Sueapil, 'Cap 2L, Cadence 1270; M. Lynnm, Vic 47-6257; Mills Brothers, Dec 29686,
- ANNEVER, ' " 2
ELECTRICAL TRANSCRIFTHON: Ray Pearl, Standard. ELECTRICAL TRANSCRIPTION: Russ Carlyle, Standard.
5. Shifting, Whispering Sands 5 10 | 10. I Hear You Knockin’ 10 7
:jlgﬁhl']'l Enuﬁrl!mf; vifc%ﬁﬁ:?;?hg::inﬁr E‘t..ltl::.tl; t-':;'glﬁi. B "'I.“Ehl'l Dot 15400 BT ﬂ’\rid Bariholomew—Published br Commadors tﬂ”l}
RECORD AVAILABLE: Johnson Family, Vic. ¢ : ) BEST SELLING RECORDS: G Siorm, Dot 15412; 5, Lewis, Imperial 5356,
——Second Ten——
[ ]
11. Love and Marriage 13 5 16. My Bonnie Lassie g8 9
:ig‘;ﬁmr E:’h: and James: Van Heusen—Published by Buarion [(ASCAP) By Bennctt, Tepper, McClurg—Published by Blossom (ASCAM
D5 ILABLE: H. Gravoo, X 0168; Laurle Sisters, Mercury T0705; ). Looo, 8 hers, Vie 20-6108.
Col 40591; F. Sinatra, Cap 3260; D, Shore, Vic 206266, RECORD AVAILABLE: Ames Brothers, Vic
L
12. Bible Tells Me So 12 16 | 17. Tina Marie 17 15
By Dale Ewans—Published by Paramount-Roy Rogers (ASCAP) By Bob Merrill—Published by Roncom (ASCAP)
Eﬂﬂ?lﬁlll;_;“:]l-?lm Ic:{nn“;rsl.s M—EIvMHl!vDH: Coronets, Groove 0116; D. CorneH, RECORD AYVAILABLE: P. Como, Vic 20-6192,
ora i M. Jackson, 4; M. Noble, Wing 9003; Weuherlord i, Yie : [
20-6218; R. Young, Dec 19615, 4 ! FLECTRICAL TRANSCRIFTION: David Lewinter Ork, Standard
ELECTRICAL TRAMNSCRIFTION: Rualph Marterie, Standard,
. 18. Black Denim Trousers 16 9
12. At ; Front Door 11 6 By Jerry Leiber & Mike Stoller—Published by Quintet-Hill & Range (BMI)
By 1. Moare & E. Abner—Published by Tollie (BMI) RECORDS AVAILABLE: Cheers, Cap 3219; J. Brooks, Dec 29634, Diamonds, Coeal
Y : P ; : i .
| “.:F:ﬂﬂ”ﬂ AILABLE: P. Boone, Dot 15422; El Dorados, Vee Jay 147; Modernaires, 61502: V. M . Vic 2046260,
14. Seventeen | 9 16 | 19. You Are My Love 21 7
By Young-Gorman & Bennell—Published by Lois {(BMI) By Mabbie—Published by Jubilee {(ASCAP)
S Bt oo Bewuetl, Mk LN - Dfapers Blescwry= 10851 Fomtuae RECORDS AVAILABLE: Four Tunes, Jubilee 5218; J. James, M-G-M 12066,
. © 3 N a g1 -9 ap - _
ELECTRICAL TRANSCRIPTION: Johnny (Scat) Davis, Standard. ELECTRICAL TRANSCRIPTION: Ralph Marterie, Standard,
15. ‘H;a{lﬁf I‘.lLle Tﬂ‘:lfll and Tell the People 13 16 20. Croece Di Oro (Cross of Gold) 26 4
aliop & I“'iﬂmﬂ'ﬂ— ublished b]' JH {ﬁsf.ﬁ]’] § fas . HC-I“F
RECORDS AVAILABLFE: L. Baxier, Cap 31720: - ’ d By Kim Gammon—Published by Shapiro-Bernsicin (A J
Coral 61477 ' . i M, ‘Carion. Ll 4053T; L Welk RECORDS AVAILABLE: P. Page, Mercury; J. Regan, Londoa.
ELECTRICAL TRANSCRIFTION: David Lewinter Ork, Standard. ELECTRICAL TRANSCRIPTION: George Cook, Standard.
L]
: Third Ten
21. Ain’t That a Shame 19 19 | 26. Forgive My Heart 22 4
By D. Bartholomew and A. Domino—Published by Commodore (BMI)
e W & ASCA
RECORDS AVAILABLE: P. Boone, Dot 15377; Fats Domino, Imperial 5348; R. Gaylord, By Chester Conn & Sammy G:ll.u.p Published h.r Brezman, Yococo & Coan ( Py
Wing 90000, RECORD AVAILABLE: Nat (King) Cole, Capitol.
ELECTRICAL TRANMSCRIPTION: David Lewinter Ork, Standard,
22 L 26. Someone You Leove 23 o
) B -EEE!;'I:J I?:lasll Published by Ad (ASCAP l“ 14 By Steven Milchell—Published by Bradshaw (BMI)
¥ ie Pola-Fre pielman—Publi vance L i) -
RECORD AVAILABLE: J. P. Morgan, Vic 20-6182. RECORD AVAILABLE: Nat (King) Cole, Cap 3214,
ELECTRICAL TRANSCRIPTION: Ray Pearl Ork, Standard, ELECTRICAL TRANSCRIPTION: Ralph Martecie, Standard,
23. It’s Almost Tomeorrow 24 2 | 28. Dog Faced Soldier - 1
By ’“:‘ u:dﬂ:m:ﬂ"“d by Northern Music (ASCAP) By Burt Gold & Ken Hart—Published by Shawnee Press (ASCAP)
RECD i D Carroll, Mercory T0T17; Dreamweavers, Dec 296871
RDS s 1. L " -M 12102; I. i 2 ;
- 5. Lanson, Dot 15424; J. Suafford, Col; L. Welk, Coral 61524, - AVATLARLES -1 LipunD, - MG 13108 S Mot Dec: 20
24. No Arms Can Ever Hold Yon 24 4 29. Daddy-0 30 2
By Art Craler & Jimmy Webb—Published by Gil (BMI) By Gore, Abner & Innis—Published by Mar-Kay [(BMI) ’
RECORDS AVAILABLE: P. Boone, Dot; J. Clay, Coral; Gaylords, Mercury; G. Shaw, RECORDS AVAILABLE: B. Lou, King 4535; Fonmlane Sisters, Dot 15428,
Decca; J. Young, Londoa.
ELECTRICAL TRANSCRIFTION: Ralph Marteric, Standard,
30. My Boy Flat Top 26 3
25" PEPF'EI' H“t m}' — l By Beanetl and Young—Published by Lois (BMI)
By Alicia Evelyn—Published by Sheldon (BMI) RECORDS AYAILABLE: B. Bennett, King 1494; D. Collins, Coral 61510, Gayles, King
RECORDS AVAILABLE: J. P. Morgan, Yic 20-6282; G. MacKenzie, X0172. 4545,
WARNING—The title “HONOR ROLL OF HITS™ is a reglstered trade-mark and the listings of the The Honor Roll of Hits comprises the nation’s top tunes according
hits has been copyrighied by The Billboard. Use of either may not be made without The Billboard's % = = k
| n r
consent. Requests for soch consent should be submitied in writing (o the publisher of The Billboard fo fE{:ﬂ'ﬂ:l u'nd ShEEf SEIEE' FI Ek |ﬂ':!(=:" a d juke l:_mx P_E fnrmun:es
st The Billboard, 1564 Broadway, New York 35, N. Y. as determined by The Billboard’'s weekly nationwide surveys.
———dm:h#m_:_:c;;.r e ey e —— ;r_h_vm.rﬁml'diéﬁis'fé'ﬁo'rﬁd_ﬂ_r_ e T - e
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e ERNIE FORD + FRANK SINATRA - THE CHEERS - NAT“KING'COLE

SIXTEEN TONS LOVE AND: MARRIAGE

You Don’t Have To Be The Impatient Years
A Baby To Cry

record no. 3262 record no. 3260

NEW NEW NEW NEW

TRk e ﬂ oyt - R T R R T Ay B %" W | P L T Pt T g R
1 r - L L P ) b e N i . = by e
MR NG R i n e S

WHO AM | FOOLIN'?
OPEN THE DOOR

record no. 3288

3-.;:.--1'&_4L 1_‘;: ;rﬁ_-.‘_t ,1_ h“.?-lr.,u;‘ fi’ibd-,‘t' -* ?{::': e

BEGGAR OR KING

! THE DAY WE FELL IN LOVE
record no. 32.36

| L " Wy T .i # a

" ‘|" bk & E r | i o

L L .J"'h_ll_‘.r-ufl n o
—_— i el e ———— = -

Sales dynamaite on the first record by

THERE JODINMARS

LET'S ALL ROCK TOGETHER
WELL NOW DIG THIS .Rgilﬂ"spod“m\“

record no. 3285 M

BLACK DENIM TROUSERS SOMEONE YOU LOVE
AND MOTORCYCLE BOOTS FORGIVE MY HEART

Some Night In Alaska
record no. 3219 record no. 3234

NEW NEW NEW NEW

: . F -1 3 - T ,
NP MCar g B & s e T O o gy L i, 3 :
..-‘.q"-l".‘i-l'i- LT ":L-r'"-'.{-rﬂ.;_- f::'—:"- ) Sl oy r,---‘..,’.l e = A T W S I" JIH L Y f i
Ty 1= -;.._. o B = [ 3y !1. 3 ) Ell e A T - Mot L k Y

-

GUILTY

record no. 3279

LISBON ANTIGUA
ROBIN HOOD

record no. 3287

www americanradiohistorv com
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-
1
| .
Awarded to the writers and publishers of
r the great Country and Western Song Hits
r| of the vear
|
- Roy Aenff Don Grashey Charles Louvin - Jimmie Rodgers
Joe Allison Rex Griffin Ira Louvin George Sherry
Jim Amadeo Arthur Gunter Ann Lucas Hank Thompson
Eddy Arnold Durwood Haddock - Johnnv Mathis Cal Veale
Boudleaux Bryant Geraldine Hamilton Eddie Miller Billv Walker
.Pearl Butler Freddie Hart John Mullins Cindy Walker
| Jennie Lou Carson J. H. “Red™ Hays Sam Nichols Billy - Wallace
Zeke Clements Al Hill Leon Payne Kitty Wells
Tommy Collins ~ Merle Kilgore Webb Pierce Doyle Wilburn
Arthur Crudup Paunl Klein Jim Reeves Teddie Wilburn
Kenny Devine Jimmy Lee Jack Rhodes Jimmy Work
Fred Ebb Myruna Lorrie Jerry Robinson Faron Young
. TO THESE PUBLISHERS
Acuff-Rose Publicatlions Drifiwood Publishing Co., Inc. Old Charter Publishing Co., Ine.
Brazos Valley Music, Inc. Earl Barton Musie Co. Peer International Corp.
Brt;nnerﬂz[“;ml’rh;l:' 1 : Excelloree Music Co. Rumbalero Musie, Ine,
Sedaro VBRI G0y L0 Fairway Music Corp. St. Louis Music Corp.
Central Songs, Inec. .
'Commodore Music Corp. Forrest Musie Corp. Starrite Publishing Co.
Copar Musie, Ine. Four Star Sales Co., Ine. Tree Publishing Co., Ine.
Dandelion Music Co, Lancaster Musie Co. Trinity Music Co., Inc.

In recognition of the great national pepularity attained -
by these Country and Western Song Hits

ALL RIGHT JUST CALL ME LONESOME SATISFIED MIND

ARE YOU MINE? KIS5ES DON'T LIE THAT DO MAKE IT NICE

AS LONG AS | LIVE LET ME CO, LOVER THAT'S ALL RIGHT

BABY, LET'S PLAY HOUSE LIVE FAST, LOVE HARD, DIE YOUNG THERE 5HE GOES

COMPANY'S COMIN' LOOSE TALK THERE'S POISON IN YOUR HEART

| DON'T CARE MAKE BELIEVE WHATCHA GONNA DO NOW?

IF YOU AIN'T LOVIN' MAKING BELIEVE WHEN | STOP DREAMIN'
(You Ain’t Livin') MORE AND MORE WHOSE SHOULDER WILL YOU

IF YQU DON'T, SOMEBODY ELSE WILL MORE THAN ANYTHING ELSE IN CRY ON .

IN THE JAILHOUSE NOW THE WORLD YELLOW ROSES

IN THE JAILHOUSE NOW NO. 2 THE NEW GREEN LICHT YONDER COMES A SUCKER

I'VE BEEN THINKING PENNY CANDY YOU'RE NOT MINE ANYMORE

oy

BROADCAST MUSIC, INC.

589 Fifth Avenue, New York 17, N. Y.

New York ® Chicago ® Hollywood ® Toronto @ Montreal

www americanradiohistorv com
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it's the new voice...the new sound of

NAN WYNN

THE LORD IS A BUSY MAN / HANDS OFF

21/47-6336

:lE_l
Py,

the dealer’s choice RCA\]ICTOR @@#M

A "New Orthophonic™ High Fidelity Recording
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® Best Sellers in Stores

For survey week ending November 9

The Billboard Music Popularity Charts

POPULAR RECORDS

RECORDS are ranked in order of their current national seiling

imporiance af the retail level,

a8 determined by The Billboard’s

weekly survey of the top volume dealers Im every important market
When significant action is reported om both sides of a

| E-1

record, points are combined to determine

position om the chart. [Im such & case, Weeks
This boith sides are listed in bold iype, the Lasi wa
Week leading side on top. Week Chart
1. AUTUMN LEAVYES (ASCAP)—
5 Hr 'i'.l"ri”iﬂ-mﬂ!lill-illlllll-l-tlll-llll| 1 l'l
Take Coare (BMI}—Kapp 116
2. LOVE IS A MANY-SPLENDORED
THING (ASCAP)=Four Aces...... 2 12
Shine On, Harvest Mooo—Dec 29625
3. SIXTEEN TONS (BMI)—
Tennessee Emie. ., .ccveevvnnnvns . B 2
Yiou Don't Have 1o Be a Baby to Cry (ASCAP)—
Cap 3262
4. MOMENTS TO REMEMBER
(ASCAP)—Four Lads.............. 3 12
Dream On, My Love, Dream On (ASCAP}—
Col 40539
5. YELLOW ROSE OF TEXAS
{Jﬂ.scﬁP}'—M. .h'ii”.‘ﬁ't. B E R E R M N g E W 4 ]-E
Birckberry Winter (BMI1}—Col 40540
- 6. 1 HEAR YOU KNOCKIN' [Ehﬂ]l'—r .
T L T W 19 s B 3
Mever Leave Me (ASCAP}—Dot 15412
7. ONLY YOU (BMI)-Platters........., B 8
Bark, Battle and Ball (BMI}—Mercury T3]
8. SHIFTING, WHISPERING SANDS
(BMD-R. Draper........... iaseal ¥ 8
Time (ASCAP)—Merculy 70696
9. AT MY FRONT DOOR (BMI)—
B O oy o o i mwn 4
Mo Arms Can Ever Hold You (BMI}—Dot 15427
10. HE (BMI»-A. Hibbler......c000uu.. 11 8
Brecre [(ASCAP=Der 26H0
11. SHIFTING, WHISPERING SANDS
(PARTS I & II) (BMI)-B. Vaughn.. 10 ]
Dt 15409
1Z. LOVE AND MARRIAGE (ASCAP)—
EHE T - A e B e o L 19 2
Impatiems Years (ASCAP}—Cap 3260
13. SOMEONE YOU LOVE (BMI)—
Nt (King) Cole. ..oovvissconnsas 13 ]

14,

16,

17.

18.

18,

20.

21.

24,

FORCGIVE MY HEART (ASCAP)—-
Cap 3234

MY BONNIE LASSIE ASCAP)-
Ames Brothers. . ...ccvvvvueannene 15
S50 Wit T (BMI—Vic 20-6208

. HE (BMI)-McGuire Sisters.......... 16

Iif You Believe (ASCAPF)}—Coral 61501

BLACK DENIM TROUSERS (BMI)—
Cheers ..ovovevvens PR TUNOYEL PRV QTS
some Night in Alaska (BMI)—Cap 3219

TINA MARIE (ASCAP)—P, Como, ,., 20
Fooled (ASCAP—Vic 206192

SUDDENLY THERE'S A VALLEY
{ELII}_G-Emnt||!llllll¢lb!!!il .I"i‘
Love Is (BMI})—Era 1003

BIBLE TELLS ME SO (ASCAP)-
D Comell.....ccvvvieriinnnnnn 18

LOVE IS A MANY-SPLENDORED
THING (ASCAP)—Coral 61467

YELLOW ROSE OF TEXAS
(ASCAP)~]. Desmond......... -

" EEE

You're in Love With Someone (ASCAP—
Coral . 61476

YOU ARE MY LOVE (ASCAP)-
o JOm v S A e e e 25

I Lay Me Down to Sleep (BMI}—M-G-M 12066

. ONLY YOU (BMI)—Hilltoppers...... 23

Uintil the Real Thing Comes Aloog [(ASCAP)—
Dot 15423 :

ROCK-A-BEATIN' BOOGIE
(ASCAP)-B. Haley........v00venn

BURN THAT CANDLE (BMI)—
Dec 29713

SUDDENLY THERE'S A VALLEY
(BMI)—J. Stafford......,.. e T
Might Watch (BMI}—Col 40559

IT'S ALMOST TOMORROW
(ASCAP)—Dream Weavers,........ 24

You Gol Ms Wondering (ASCAF)—Dec 2963

14

11

14

* THIS WEEKS BEST BUYS

CRY ME A RIVER (Frank, ASCAP)—Julie Lon-
don—Liberty 55006

MEMORIES

Sales have been snowballing on this unusual
record. Territory after territory has reported
great, consumer reaction. The New York,
Los Angeles, Milwaukee and Dallas-Ft.
Worth sales areas now list the disk in their
top ten, and it is also an outstanding seller
in Boston, Philadelphia, Baltimore, Chicago,
Cleveland and St. Louis. Flip is “S'Wonder-
ful” (New World, ASCAP). A previous Bill-
board “Spotlight” pick.

OF YOU (Shapiro - Bernstein,
ASCAP)—Four Coins=Epic 9129

Excitement on this record has been at high
pitch ever since release. Strong volume has
been reported the past ten days in Boston,
New York, Philadelphia, Baltimore, Pitts-

According to sales reports in key markets, the
following recent releases are recommended for

extra profits:

burgh, Cleveland, Milwaukee, St. Louis, and
Cincinnati, The Coins have taken-a decisive
early lead over the competitive versions of
the tune now on the market. Flip is “Tear
Down the Fence® (Shapiro- Bernstein,
ASCAP). A previous Billboard “Spotlight™
pick.

TWENTY FOUR HOURS A DAY (RT, BMI)
GOODBYE TO ROME (Campbell, Connelly,

ASCAP)—Ceoriga Gibbs—Mercury 70743

The songstress has come up with a solid two-

sided seller, a survey of the country’s key

markets reveals. The rhythm side started off
quickly, but now the ballad is showing

strength, too. The record is selling impres-
sively in Philadelphia, Buffalo, St. Louis,

Baltimore, Milwaukee, Boston, Pittsburgh,
and Cincinnati. A previous Billboard “Spot-
light” pick.

® Most Played in Juke Boxes *® Most Played by Jockeys

For survey week ending November 9

For survey week ending November

9

RECDORDS a'c ranked in order of the greatest number of plays ia
juke boxes thruout the country, as determined by The Billboard's
weekly survey of the nation’s juke box operators. When signilicamt
play is reporied on both sides of a record,

13

points are cofmbined to determinge position Weeks
This on the chart. In such a case, both sides are Last o
Week  listed in bold tvpe, the leading side on top, Week Charl
1. LOVE IS A MANY-SPLENDORED '
THING (ASCAP)=Four Aces....... 1 9
Shine Om Horvest Moon (ASCAP—Dec 29625
2, AUTUMN LEAVES (ASCAP)—
. WHHENE: . i civnnrnnsranana - 10
Take Care (BMI)p—Kapp 116
3. YELLOW ROSE OF TEXAS
(ASCAPY--ML Miller. . panwanses: o 214
Blavkberry Winter {H-M]J—I:D-l AI}IS-I-I]
4. MOMENTS TO REMEMBER
(ASCAP)=Four Lads. ......c0vuus 4 6
Dream @i, My Love, Dféam On {.A.SC.FLF,I—-
Cael SS9
3. SHIFTING, WHISPERING SANDS
{H_‘ﬁ.:l:l—“. Drﬂlﬂ.-ii-....ii-l.l-‘i} 5 5
Time (ASCAP—Mercury 70696
6. I HEAR YOU KNOCKIN' (BMI)—
o DU, . ove e ds bdomem i B 8 4
Mever Leave Me (ASCAP)—=Dot 15412
7. AT MY FRONT DOOR (BMI)- _
o DO v aina e i on e v e &5 10 3
NO ARMS CAN EVER HOLD YOU
(BMI)—Dot 15422
8. BIBLE TELLS ME SO (ASCAP)—
2 g T T | R e TR A 14 9
LOVE IS5 A MANY-SFPLENDORED
THING (ASCAP)—Coral 61467
9. SEVENTEEN (BMI)—Fontane Sisters. 6 14
It 1 Could Be With You (ASCAP}—Dot 15386
10. ONLY YOU (BMI)—Platters......... 13 >3
Bark, Baule snd Ball (BMI}—Mercury TOE23
10. HE (BMI1)=MMcGuire Sisters. . ...... .. 19 4
I You Belicve [(ASCAFP—Coral 351051
12, YELLOW ROSE OF TEXAS
(ASCAP)—]. Desmond., . ............ T 13
You're inm Love Wilh Someone (ASCAP)—
Coral B1476
13. AIN'T THAT A SHAME (BMI)—
| [ SRy AR 9 19
Tennessee Salurday MNight (BMI}—Dot ISJT-'
14. SHIFTING, WHISPERING SANDS
(PARTS I & I1)-B. Vaughn,......., 14 7
Dhat 15309 (BMI)
153 TINA MARIE (ASCAP)-P. Como, .. 12
Fooled (ASUAP—Vic 20-6192
18. SIXTEEN TONS (BMI)—
Tennessee Emie. ..o rvnnsssnsss = 1
You [Don't Have 1o Be a Baby
w Cry (ASCAP—Cup 3262
17. LONGEST WALK (ASCAP)—
J. P Morgan. ool saasannevenn 12 1
Swance (ASCAP)—Yic 20-6182
13. ONLY YOU (BMI)—Hilltoppers......, = 1
Lintil the Keal Thing Comes A mﬂﬂ.ﬁf}—-
Do 15423
19. HE (BMI)—A. Hibbler. ....ccvuessss 19 4
Bresre [ASCAP—Deoac 29660
20. SEVENTEEN (BMI)-B. Bennett,,.., 18
Lintle Ole You-All (BMI}—King 1478
20. MY BONNIE LASSIE (ASCAP)—
Ames Brothers, ;....... g PLPT 1
o Will | (BMI)—Vic 20-E108

SIDES are ranked in order of the greatest number of plays oa

This

Week The reverse side of each record is also listed. Week Chart

1.

&1

10.

1L

13.

14.

15.

18,

17.

18.

18

disk jockey radio shows thruout the counlry.
Hesults are based on The Billboard's weekly
survey among the nation's disk jockeys, Lasd

LOVE 1S A MANY-SPLENDORED
THING (ASCAP)—Four Aces...... 1
ahinme On Harvest Moon [(ASCAP—Dec 9625

. MOMENTS TO REMEMBER

{ASCAP)-Four Lads ..........4 2
[yzam On, My Love, Dream On {hﬂﬂﬂﬂ—
Col 40539
. SIXTEEN TONS (BMI)—
Tennessee Emie ... v ceense FYPRPOR i

You Don't Have to Be a Baby
ta Cry (ASCAP)}—Cap 3262

AUTUMN LEAVES (ASCAP)—

B. Williams .......... caessssnnss B
Take Care (BMI}—Kapp 116

. YELLOW ROSE OF TEXAS

(ASCAP)=M. Miller ....... casicaie i
Hlackberry Winter (BMI}—Col 40540
ONLY YOU (BMI)—Platters ......... 10

Baek, Hautle and Ball (BMI —Mercury 70613

SHIFTING, WHISPERING SANDS

(PARTS I & II)-B. Vaughn........ 5
Dot 15409 (BMI)

. YOU ARE MY LOVE (ASCAP)—

FOTEREE o ik ibimod b o Kol sanswnss B

I Lav Me Down o Sleep [(BMI}—
M-G-M 12066

LOVE AND MARRIACE (ASCAP)—
D1 LT B R e R e
Imipatient Years (ASCAP=—Cap 3260

AT MY FRONT DOOR (BMI)-

P. BOONE .. ivernransnnns conwaxe IS

Mo Arms Can Ever Hold You (BMID—
Dot 15422

1 HEAR YOU KNOCKIN' (BMI)—
[- ‘:l‘ﬂrm T E " E SRR
MNever Leave Me {AEC‘AP}—IMI; 5412

. HE {BMI)—A. Hibbler ....... ST ¢ |

Brecie (ASCAP}—Dec 19650

ONLY YOU (BMI)—Hilltoppers ...... 17T

Until the Real Thing Comes Along (ASCAP)—
Dot 15423

SHIFTING, WHISPERING

SANDS (BMI)-R. Draper ..vvuvvs 16
Tima (BMI—bMercury T06D6

BLACK DENIM TROUSERS

(BMI)-—Cheers ........covvvues o
Some Might inm-Alaska (BMI}—Cap 3139

SUDDENLY THERE'S A VALLEY

(BMI}—G. Frant ...covesesssessss I
Love Is (BMI)—Era 1003

IT'S ALMOST TOMORROW

(ASCAP)—Dream Weavers ...ve0ee =
You Got Me Wondering (ASCAF)—
Dec 19683

TINA MARIE (ASCAP)-P. Como.... 20

Fooled (ASCAPI—Vic 20-6192

SOMEONE YOU LOVE (BMI)—

H.t {Kl.mg} m[‘e-ll‘.il‘llﬁﬂliil.. l.
Forgire My Hearh (BMI)—Cap 32H

SUDDENLY THERE'S A YALLEY
{BH[}_]n- Sleﬂﬂl TEENENREEEEN T B
Might Warch (BMI)—Col 4058

Wearlka

10

11

18

14
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32 MUSIC-RADIO THE BILLEOARD NOVEMBER 19, 1955

BILLBOARD BEST BUY! AMERICA'S BEST BALLAD HIT!

SarahVaughan|Georgia Gibbs

“CESTLA | “GOODBYE
VIE" 10 RoME”

AND AND

"NEVER" “24 HOURS A DAY”

MERCURY 70727 MERCURY 70743

RELEASE

KITTY WHITE
‘A Teen Age Prayer”

AND

'I'm Gonna Be A
"The Lord Is A Busy Man"” Fool Next Monday™

MERCURY 70751 MERCURY 70750

LR R L LR RS ELEERE LA AR ERERE TRl R I R R R R R E R R R R S R R R R R R R s T T T T " """y T I R R TR R R TR Y
s

LAURIE SISTERS

Great Rendition Of

”“When You Dance”

AND

g g REE R AR RERFEREREE I EREEREERREREERERE

MERCURY 70732 CHICAGO 1, ILINOIS

BURT TAYLOR GEORGIE AULD JOHNNY ALDEN
“Growin” Up” Tﬁy Blue Heaven” “I'm Possessed”
“Stars Tell My Story” “If | Loved You" “Lonesome Riapsody”
et S 117" Sy Bt
“My Heart Jumps” Ul By
“Orintal Poka" . “Five Foot Two, Eyes Of Bue” ek

MERCURY 70730
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NOVEMBER 19, 1955

THE BILLBOARD

MUSIC-RADIO 33

o
-~ TWO NEW HITS FOR
“] I,
“Lovely Lies
~ "Bella Bella Perzicella”

ks e
pBeee R R

€ = WING 90042

FRANKIE
CASTRO

“Hands Off"

AMND

"IN THE KINGDOM
OF MY HEART"

WING 280037

LOLA DEE

“In The Year 0f
Our Love”

AND

"HEY! BA-BA-RE-BOP"

WING 80035

JERRY
TYFER

“TenTimes™

AND

“LADY LOVE"™

WING 90029

PATRICIA SCOT
“So Many

Beautiful Men”

AND

“A DANGEROUS AGE"™

WING 20030

RONNIE
GAYLORD

“Don’t Eve
Change™

AND
“THROUGH THE YEARS™
WING 90034

o oy e g T I

: @I NG RECORDS

A SUBSIDIARY OF MERCURY RECORD CORP.
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MUSIC-RADIO

THE BILLBOARD

NOVEMEBER 19, 1955

a red-hot ’'n’ rockin’
debut on Capitol!!

® Review Spotlight

THE BILLBOARD NOVEMBER 12, 1955

SLOW, SMOOTH AND EAS
LET'S MAKE LOVE

record no. 3277

www americanradiohistorv com

® Territorial Best

Atlanta

L Awlumn Leaves, R. Williams, Kap.

2. Love Is a Many-Splendored Thing
Four Aceés, Dec,

d. Sixteem Tonms, T. Ernie, Cap. .

4. Momenls to Remember, Four Lads, Col.

3. Forglve My Heart, Nat (King) Cole, Cap.

Baltimore

Bixteem Toms, T. Ernie, Cap.
Al My Front Door, P. Boone, Dot
Autuma Leaves, B. Williams, Kap,
1 Hear Yon Knockin', (. Storm, Dot
Only You, Platiers, Mer.
He, A, Hibbler, Dec.
- Rock & Beatin® Baby, B. Haley, Dec.
It's Almost Tomorrow
Diream Weavers, Dec.
« Shifting, Whispering Sands

R. Draper, Mer.
18. Dog-Faced Soldier, R. Morgan, Dec.

Boston

Autuma Leaves, R, Willinms, Kap,

L Love Is & Many-Splendored Thing
Four Aces, [Dec,

He, A, Hibbler, Dec.

d. Love and Murriage, F. Sinatra, Cap,
Moments to Remember, Four Lads, Col.
Only You, Platiers, Mer,

Yellow Rose of Texas, M. Miller, Cal.
Sixteen Tons, T. Ernie. Cup.
Shifting, Whispering Sands

E. Draper, Mer.

It's Almost Tomomrow

Dream Weavers, Dec,

Buffalo

1, Sixleen Toms, T. Ernic, Cap.
» Omly Youw, Plutters, Mer.
J. Autumn Leaves, . Williums, Kap.
4. Shifting, Whispering Sands
B Draper, Mer,
5. Love Is & Muny-Splendored Thing
Four Aces, Dec,
Momenis 1o Remember, Four Lads, Cal,
- Love and Marriage, F. Sinuira, Cap,
He, A, Hibbler, Dec,

Chicago
Autumn Leaves, K. Williams,
Sixteen Tonms, T, Ermie. Cap.
Love Is a Many-Splendoced Thing
Four Aces, Dec
My Boanie Lassic
Ames Brothers, Vig.
Shifting, Whispering Sands
K. Draper, Mer.
Ouly You, Platiers, Mer
At My Front Door, I Boone, Dol
I Hear You Kmockin', G, Storm, Dot
Tina Marie, P, Como, Vie,
Momenis to Remember, Four Lads, Col

Cincinnati

l. Autumn Leaves, K. Williwms,

1. Sinieem Toms, T. Emnie, e,

J. Moments to Hemember, Four |ads, Col,

4 Love Is & Many-Splendored Thing
Four Aces, Dec,

5. Only You, Platters, Mer,

6. Shifting, Whispering Sands

R. Draper, Mer.

1. Band of Gold K. Carson, Cap,

8. You Are My Love, J James, M-G-M

9. Yellow Hose of Texvus, M. Miller, Cal,
10. He, A. Hibbler, Dec

Cleveland
Sixteen Tons, 1. Emie, Cap,
Autumn Leaves, R, Wiltiams, Kup.
Moments (o Remember, Four Lads, Col,
4. It's Almost Tomorrow
Dream Weavers, Dec,
I's Obdaclous, B, Johinson,
AL, My Froni Door, El Dorados, VI,
Daddy-0, B, [ou, K ng,
Croce DM Oro (Cross of Gealdy
P, Page, Mer,
. Yellow Rose of Teus, M. Miller, Col,
« My Bonnle Lassle, Ajes Brothers, ¥ic,

Dallas-Fort Worth
L Sixteen Tons, T, Ernic, Cap,
Love Is a Many-Splesdored Thing
Four Aces, Dec
Cry Me a River, J. London. Lhi
Auvtuma Leaves, B, Williams, Kap.
I Hear “"ou Knockin', (. Siorm, Pt
Suddenly Theres = Valley
G, Grunt, Era
Yellow Rose of Texan, M, Miller, Col

Denver
Autume Leaves, B, Williams,
Sixteen Toms, T. Ernle. Cap.,
. Shifting. Whispering Sands
R. Draper, Mer.
- Love Is a Many-Splendored Thing
Four Aces, Dec,
Suddenly There's a WValley
J. Sitafford, Cnd,
Momenis (0 Remember, Four Lads, Col,
- Black Drenim Trowsers, Cheers, Cap.
He, McGuire Sisters, Cor.

Detroit

Sixteen Tons, T. Ernie, Cap.

Al My Front Doear, P, Boone  Daog
When You Dance, Turbuns,  Her.
Only You, Matters, Mer,

Longest Walk, J. P. Moraun, Vie
Mo Arms Can Ever Hold You

G, Shaw, Dec.

« I Hear You Knockin', G. Storm, Dot
You Tickle Me, Buby

Royal Jokers, Ao,

Times Two I Love You

Thiee Chockies, X

Fepper-Hot Baby, G. MuacKensie, X

Kansas City

At My Fronl Door, P, Boone, Dot
Only You, Hillloppers, Do

I Hear You Knockin', . Storm, Dot
Sixteen Tons, T. Ernie. Cap.

Avtumn Leaves, R. Williams, Kap,
He, A, Hibbler. ez,

. Rock-A-Beatin® Boogle. B, Haley, Dec,
Duncin' la My Socks

Robbin Hood, M-G-M

Bhifling, Whispering Sands

B, Yaugha, Dot

I

ol

Kap,

Pepun B A wpm

&

Kap,

Mer.

Kap,

WA B ke e

e

LR

-

—
=]
O

e
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The Billboard Music Popularity Charts
POPULAR RECORDS

Sellers

For survey week ending November 9

Listings are based on late reporis secured from top dealers in each of the markets listed

Los Angeles

L Awtumn Leaves, R. Willlams, Kap.
2. Love I a Many-Splendored Thing
Four Aces, Dec.
3. Bixteen Tons, T. Ernic, Cap.
4. Tina Marle, P. Como, Vic.
5. Moments 1o Remember, Fpur Lads, Col.
6. Suddenly There's 5 Valley
. Grant, Era
7. Crr Me a River, J. London, Lbt
B. Shifting, Whispering Sands
H. Draper, Mer.
8. Day by Day, Four Freshmen, Cap.

Milwaukee

Sixteen Tons, T. Ernie, Cap.

I Hear You Knockin®, G. Storm, Dot
Shifting, Whispering Sands

R. Draper, Mer.

You Are My Love, J. James, M-G-M
Auviumn Leaves, R. Williams, Kap,
Love and Marriage, F. Sinatra, Cap,
Only You, Hilltoppers. Dot

Only You, Platters, Mer,

Amukirikl, L. Paul & M, Ford, Cap.
Cry Me a River, ). London, Lbi,

Mpls.-St. Paul

. Sixteen Tons, T. Ernie, Cap,

1 Hear You Knockin', G. Storm, Dot

» Antumn Leaves, K. Williams, Kap.
Moments to Remember, Four Lads, Col.
. Only Youn, Platters, Mer,

Shiftine, Whispering Sands

B. Voughn, Dot

Yellow Rose of Texas, M. Miller, Col
My Boy Flat-Top, D. Collins, Cor,
He, McGuire Sisters, Cor.

« Croce IH Oro (Cross of Gold)

P. Page, Mer.

New Orleans
Sixieen Tows, T. Emnie, Cap.
Aulumn Leaves, R. Willlams, Kap.
Love*ls & Mauny-Splendored Thing
Four Aces, Dec.
« Oaly You, Platters, Mer,
» Momenis to Remember, Four Lads, Col
« Mo Arms Can Ever Hold You
. Show, Dec.
I Hear You Kwockin', G. Storm, Dot
Ii"s Almost Tomormow
Direrm Weavers, Dec.
You Are My Love, I, James, M-G-M
He, A. Hibbler, Dec.

New York

» Autumn Leaves. R, Williams, Kap,

+ Love Is a Many-Spleadored Thing

Four Aces. Dec.

Moments fo Remember, Four Lads, Col,
Yellow Rose of Texas, M. Miller, Col.
Love and Marriage, F. Sinatra, Cap.
C'esl La Vie, 5. Vaughan, Mer,

Sixteen Tons, T. Ernie, Cap.

Tina Marle, P. Como, Vie,

Crr Me a River, J. London, Lbt.

Shifting, Whispering Sands
R. Draper, Mer.

Philadelphia

Autumn Leaves, R. Williams, Kap,
Love Is a Many-Splendored Thing

Four Aces, Dee,

. Sixteen Tons, T, Ernie, Cap.

« Momenals (o Remember, Four Luds. Col
. He, A, Hibbler, Dec,

Love and Maurrisge, F. Sinatra, Cap.
Yellow Rose of Texms, M., Miller, Col
My Bonmle Lassle, Ames Brothers, Vi

Pittshurgh

Sixteen Tons, T. Ernie, Cap.

When You Dance, Turbans, Her,
Black Denim Troosers, Cheers, Cap.
Come Home, B. Johnson, Mer.

Love and Marriage, F. Sinaira, Cap.
Times Two I Love You

Three Chockles, X

Shifting, Whispering Sands

R. Draper, Mer.

Mo Arms Can Ever Hold You
Gaylords, Mer,

Aptumn Leaves, R. Williams, Kap,
Rock-A-Beatin' Hoogle, B. Haley, Dec.

St. Louis

1 Hear You Knockls', G. Siorm, Dot
He, A. Hib