P T e

~ vious vears, the closing of this deal

OUTDOOR [
CONVENTION Eaunl
NUMBER

featuring !'f 1
the 2|
1956 |
® =
i/ (avalcade ||
— of =

] Fairs

—y |

I -
- L
3 Ik

———

.;II
—=

NOVEMBER 26, 1955 (@) THE AMUSEMENT INDUSTRY'S LEADING NEWSWEEKLY i)

PRICE: 25 CENTS

Benny Case Levers
Web Programming

Settlem’t of ‘48 Tax

It Started Network Show, Talent Control

By GENE PLOTNIK
NEW YORK, Nov. 19.—A doci-
sion muade recently by the Tax
Court of the United States wenl
vittually womaticed in the broad-
cisting industry, tho only seven
years ago the case in question was
the hottest news in the trude
In Novemiber, 1953, the fact that |
Jack Benny will net have to pay
i‘u*r.-ﬂrr.ll income tax on the money
b

e got from the sale of Amusement |
Enterprises, Inc., to CBS i not|
l.'l?rnhf}f significant to the mdustry
at large. But the bricf re-emerg-
ence of this old case might well |
stir nostalgic pangs in many an old |
heart in radio circles. For, Hun'mu-|
ber 13, 1948, the day on which
the deal was made, was indeed o
milostone in the history of broud-
cast progiamming.

Network Control

Tho the trend had been grad-
vally developing for the two pre-

definitely marked the entry of the
mijor networks into the area of
program and talent control. Dur-
ing World War 11 the mdio net-
works were almost solely in the
business of selling facilities, The
production of programs and con.
irol of tilent was the provinee of
the sponsors’ ad agencies, H was
with a farsighted eye on the
emerging TV art, in which there
would be no such thing as a clear
channel 50.000-watt albiliate on
which to peg a sales spiel, that the
two networks then squared off in
a talent war that has become a
busic part of TV too,

Another development that
clearly stems from the deul of No-
vember 13, 1948, is the establish-
ment of the CBS network as the
leader in ratings and billings, Up
to that date, NBC was top dog.
It was only after January, 1949,
when Benuy and the newly ac-
quired “Amos n’ Andy” went on
CBS that CBS moved to the fore
in radio, and it has carried thm
into TV, with NBC still trying to
close the gap.

Fingers Deep
In Many Pies

NEW YORK, Nov. 10.~Produce-
tion of the Jack Benny radia show
Witk the only occupation of
Amuseanent Enterprises, Ine., dur-
iy s independent existence from
hunuary, 1947, to November, 19485,
It getually had a fnger in three
dilferent phases of show business.
In radio, it also produced Benny's
s TIETITILr ll'!'li:l.l'.'l‘l't"‘lll with & young
comic named Jock Paar.

It produced another radio show,
“Let's Talk Hollywood." It in-
vested in the legit hits, "Mr, Rob-
erts” and “Aonne of the Thousand
Days." And it produced the movie,
*“The Lucky Stff,” starring Doro-
thy Lamour, Brian Donlevy and

“4o Gleason at a cost of over

1l

| nEeXD year.

Issue Raises Point:

The Tax Court’s findings of fact
in the case of “Jack Benny and
Muary Berny, petitioners, vs. Com-
missioner of Internal Revenue, re-
:'-i|'.|n|1'i|i*nr,” reads like an outline for
a Cameron Hawley novel on the
most fascinatine business of all,
show business. Or it might serve
as research for one of CBS' own
“You Are There” shows,

Benny began his radio program
in 1932 under the »J'l-mulgulr-.l';ip ol
Canada Dry, In subsequent years
he was sponsored by General Mo-
tors, General Tire and General
Foods ("Jell-D again™) over the
MNBC radio nebwork, l:]urjnf_; thie
1€30s and 1940's, the hulf hour
from 7-7:30 p.m. Sunday wus a
national institution and represented
the top Hooperitings in  the
pocketpiece.

MCA Deal

On April 10, 1944, Benny en-
tered a three-vear sponsorship deal
with American Tobacco. He was
paid $22,000 a week for the pro-
gram, In Aungust, 1946, Benny
took on the Music Corporation of
America as his agent, The MCA
boys noted that Benny was then
netting considerably less than the
S10,000 a week he anticipated
from the Lucky Strike deal. So
they informed Paul Hahn, then
executive vice-president of Ameri-
can, that they hoped he would not
tuke up his renewal option the

Huhn told them, according to
the court findings, that he was
glad thev raised the point because
he was also dissatistied with the

(Continued on Pge J3) |

DANNY KAYE
MAY SUCCUMB

TO LURE OFTV

NEW YORK, Nov. 18—
Danny Kave, one of the top
talents IIH]{“ILLE ot .ilf.I.['.h.’[
TV, is expected to break down
and make his debut sometime
in 1958. The comedian is
currently  holding conversa-
tions with several avencies
ahout getling into TV shortly.

Kave would undoubtedly
appear on IV only under the
most  favorable  conditions.
This means that he will prob-
ably do a spectacular or sev-
eral spectaculars for a spon-
sor, but it is pretty well es-
tablished that his appearances
would be limited and not a
regular series.

Which advertiser will get
Kave is not known, but it
would probably be the kind
of a client that is willing to
pay heavily for his presence.
Indications are that he may
be working for one of the big
three among the automobile
companies or one of the im-
portant sogp companies,

The fact that Kaye is will-
ing to go on TV, at this time,
has led to speculation in the
trade that he and his man-
agers believe he needs the ex-
osure that TV would give
Eim to fresh audiences. Kaye
has no need of the money that
TV could pay, since he can
always make better deals for
theatrical features.

His position is so strong in
Hollywood that he can virtu-
ally write his own ticket. Bul
there are many voungsters
watching TV today who have
not been exposed to his tal-
ents and who might become
Kave fans if they saw him
perform.,

By HERB DOTTEN

CHICAGO, Nov. 19.—Mix ‘em
Lall together and the upcoming an-
| nual conventions of the outdoor
show world here will make alpha-
bet soup look like watered-down
consomme. But  the mixture, to
| those in outdoor show business, will
have all the nourishmen® of Mulli-
gan stew,

Bigeest groups lo convené al
the Hotel Sherman starting Sunday
(27) will be the IAFE, the
NAAPPB, the SLA, and the AREA,
o> to spell it out, the International
Assoviation of Fairs and Exposi-
tions: the National Association
of Amusement Puarks, Pools and
Beaches: the Showmen's League of
America, and the American Hecre-
ation Equipment Association,

Action Off the Floor

The IAFE, which embraces all
of the leading fairs of the U, §.
and Canada, in its formal sessions
will discuss new ideas and prob-
lems of fair management. But the
sessions will pale into  insignifi-
cance before the obf-the-Hoor ac-
tivity of the fuirmen, in that fair
executives will negotiate the. im-
portant contracts for 1956 midway,
grandstund and coliseum  attrice-
fions.

%' Meeltings ol the NAAPPH, which
is comprised of practically all of
the major amusement parks ol this
lcountry and Caoada, alse will be

- NEWS OF THE WEEK

NBC to Launch Assault

For Ed Sullivan Audience ., . .

aresas where 7
are  seen

iv's “The Cisco Kidd” TV Films
.............. e v sk RS (i3

NBC again hns thrown down the gauntlet to
Ed Sullivan and will begin a battle to win the
audiences, Sunday night, 889 p.m., in January,
The network intends Lo PrOgram I.1III-H'.I]'_'-' in
the Hme p--]'-'-'] because it believes that i‘ﬂ11}'
this form of entertainment can do the trick.
cadanssess PAgE'S
Record Mirs, Investing

In Growing Album Markel . . .

Fho 1955 will probably see record manufac
turers raking in their heaviest TTORSES, ]'T'!'|i|"'-
may not figure as heavy proportionately, Com-
Piniey B iu'lu.-.'."||l_= back much of their
eame ito lopng-term album investments to
keep pace with growing demand for such
puckages at the consumer level Page 16
Columbin Records’ Cut-Rate EP

Program Waltched by Rivals . . .

i
LR

Columbin Becords' cutrate, special induce-
rel I;j: ]lTh’L:l'.l.l[l ]].l'r |I||l|||l‘[i l”'i"-l']"l-ll illh':’-
est among rival majors. The general attitude
i5 “Lets wail and watch what develops out
of this.” Page 15

Cisco Kid With Circus in "50;
To Play Television Markets . . .
The Cisca Kid (Duncan Renaldo) ias E‘Eg'm:d

lllll #i E-F 0 TR s

Circus next swnmer, Show will be

lo appear as a feature with l'.llﬂ'm)‘dl e

New Amusement Park

For Chicago Area . . .

A new $250,000 amusement park is rapidly
springing up from the Indiana woodlands n-
der the direction of a Chicago arcade operator,
Pegeed “The Enchanted Forest,” the project
15 ﬂl'_-i:c_'m-d to combine nature’s wonders with
I||:- |||u'r'1|i|l::'1'.|.! thrills of a Illl11|~'ll1 IS Ee-
meérit park .....cscvnee sissesss-Tage 106

Dime-A-Disk Juke Play

Aloves Ahead in New York . . .
Dime |.~|.z:. on juke boxes is making fast prog.
ress in New York City, where an estimated 45
per cent ot the jukes in operation are now set
Most of th

for 10-cent action. CHONVETSEINS
from fuLE 1.-'] |'-| % ||.l'- 0 LH.'.'II III-EL!I Ji'-'-l.!.‘
lest spring. . i it e st anssbasn Page 100
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Brlesdie . ..o0sssssssn I Aligsd 1%
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T . sk nnn fik Al Blachines HALE]
Cloasitled Ads oo sdee. B Puarks & Poiils ... 000 B2

Cotn Machine Muarief, . 10 BIPPE o oo niliin s abaiis nasei Bl

Coming EVenils . osssses 0 i3
Errivels Thestrrs L Review Digest ....00.. 14
Fairs: & Expossiifns, ... h 71T R S LA |
Flusl Curiaim ISR Hoalshaw Reporiiviie .. S
Cleweral Ol dowse £1 Roules e rs sl
Honor Boll - of Hits. ... . TEETIEN . ovasabisasnn B

Reereation

|

Qutdoor Convention

Groups' Initials Are
Like Alphabet Soup

IAFE, NAAPPB, SLA, AREA, Others
To Provide Chi Business Menu

devoted to new approaches and
I]rrlh]rr]]ﬁ I'lF t]'li' J'l'l'l'l'li.‘\l"ll'll'“l I'||||"i
wisiness, - Aeain, the meetings will
be dwarfed in importance to the
off-the-floor activities, in this case
principally to shopping for new
rides and equij ment at the large
tradle show sponsored in connec-
tion with the convention by the
NAAPPB.

The Showmen's League of Amer-
ica—the daddy of outdoor show
clubs—also will have several for-
mal meetings, including the elec-
tion of 1956 officers. But the high
point of the SLA activities will be
socinl—the annual banguet and ball
Wednesday night (30), traditionally
the climax of the convendon for
many.

Focus on Trade Show

The AREA, an organization of
recreation equipment manufactus-
ers, will have some briel sessions,
but their chief attention will be
given to the trade show, where
they will bave some of their wures
displaved and be out, order book
in hand, to close sales.

The trade show pulls heavily
from many segments of outdoor
show business. Kiddieland, pool,
carnival and cireus operators and
fair executives as well as amuse-
ment park owners throng to i,
and sales promise to be every hit
as strong, if not stronger than Tast
vear—a banmer one for the show,

The most inténse selling will ba
off-the-floor by booking  agency
reps seeking [air contracts and
camival owners out to retain or
rain new fair contracts.

A great deal of the convention
activity  will be of lesser magni-
tude. Acts will be on hand to im-
press and to gain bookings: Some
carnival people will be out to ab-
tuin new jobs. Show owners will
be on the prowl for key men

Suppliers to fairs, carnivals and
amusement parks will be busy,

(Continued on page 51)

Old and Hardy

Organizations

CHICACO, Nov, 18.-The

clur-

| able pature of outdoor show busi-

ness is matched by that of s clulbs
and trade organizations.

Each of the tour
Froups which will convene at the
Hotel Sherman here the week
after Thonksgiving Doy have hunos
tioned for Veuars.

arcipal
| I

5 ]
more than 30

The oldest i the Internationl
Association of Fairs and Exposi.
tions, gomg strong at 65, The
Showmen’s League of Amerioa,

pioneer autdoor show club, is near-
ing the end of its 45th year. The
National Associaton ol Amusement
Parks, Poals and Beachies i8 sturdy
at 37. The youngest, the American
";:Iuripuu-ul. Assoctation,

"

Is 31 years

]

L



www.americanradiohistory.com

—

-+

THE BILLBOARD

TELEVISION

Communications te 1564 Broadway, New York 36, N. Y,

NOVEMBER 26, 1955

NBC

New, Tried Stars in All Types of
Comedy to Replace Colgate Show

NEW YORK, Nov. 19.—All indi-
cations are that NBC-TV will
mount the most powerful comedy
programming offensive it can de-
velop against Ed Sullivan in the
Sunday night 8-9 hour when
Colgate moves out after the tele-
cast of December 25. This will
give the network another chance
to see whether comedy will answer
its Sullivan problem, for once be-
fore it pinned its hopes on com-
edy.

This time, instead of using re-
volving name comics as in the for-
mer show, the NBC plan is to pro-

ram Erbmedy talent en masse—

at is, throwing on as many as
six funmakers on the same show
s0 as to lessen the talent burden.
Names will be vsed when and if
they are obtainable, but they will
not be the mainstay of the show.
Newcomers

Instead, the new and upcoming
comedians being nursed along by
the network and its comedy de-

velopment program will get a
chance to flap their wings on a
bigtime video showecase. Such
comedians and comediennes as

{E]nathnn Winters, Harry Mimmoa,
aye Ballard, Sheckie Green, Pat
Carroll, Evelyn Russell, the Dor-
nan Brothers and others will be
mixed in with the name talent
roster NBC has under contract.
This will include such established
ﬁersunulities as Dennis Day, Phil

arris, George Gobel and many
others. The program may have
a revolving emsee, unless a name
personality can be found to be
used on a weekly basis.

For material the network will
throw anything and everything
against Sullivan as long as it is
comedy, The show wﬁl contain
sketches, blackouts, comedy
dances, gags and whatever funny
material NBC can unearth. A

Toni Near fo
"Appointment’

NEW YORK, Nov. 19, —Toni
this week was close to wrapping
up a deal to co-sponsor “Appoint-
ment With Adventure” in the Sun-
day night 10-10;30 time period on
CBS-TV. It is believed “Appoint-
ment” will be dropped and that
another show may replace it, a
possibility being “The Arthur Mur-
ray Party.,”

Revlon was to move into the
time period to co-sponsor ils new
show, “Panelopoly,” which would
use the winners of “The $64,000
Question” quiz show. The deal
broke down when the advertisers
could not agree on control of the
program. Toni also has bought
an Ed Murrow hour “See It Now”
on CBS, December 13.

OBSERVES 32D
YEAR IN AM-TV

NEW YORK, Nov. 19. —
George Fry, NBC-TV vice-
president in charge of net-
work sales, this Tuesday (15)
celebrated his 32d anniver-
sary in broadcasting. Fry is
a broadcasting pioneer in ev-
ery sense of the word. He
started his career working for
the . American Telephone &
Telegraph Company as an en-
gincer and moved over into
its radio operation when it
operated a station here which

ultimatel became WEAF,
ﬂ:ue. redecessor of WRCA.
Fry then switched into NBC’s

radio network, first in sales
service and then as a sales-
Man.

—

comprehensive hunt for comedy
mati_zriui will be started scon and
carried out while the show is on

the air.
Others Bid

The network made its decision
to release Colgate from its com-
mitment for the hour of time which
runs thru April of next year when
it found there was substantial in-
terest in buying the hour on the
part of several prospective spon-
sors, Crosley and Brown & Wil-
liamson are reported to have
placed orders already for two-
thirds of the show, but the net-
work hasn't accepted it as yet.

The question, of course, from
the Colgate point of view, now
that it is giving up the prime hour
of Sunday nighttime to NBC, is
how it can get new properties
and time to replace what it has
lost and maintain its competitive
position.

It is noteworthy that not only
has NBC been unable to offer any

to Battle Sullivan With
Powerful Comedy Line-Ups

1

prime time periods to Colgate but nute week buys.

has asked that the advertiser give
up its option on several guarter
hours in the 12:30-1 p.m. daytime
strip and allow it to be repro-
grammed.

NBC will make every endeavor
to find half-hour evening slots for
Colgate, but the nighttime situa-
tion is so ﬁ]ght that the soap ad-
vertiser will have to wait until
something works loose. The Col-
gate decision to give up what is
possibly the best hour of time
available in TV was obviously not
made without a great deal ol

study.

Tf;e client obviously believed
that Sullivan could not KE matched
without a long period of struggle
and perhaps only with a budget
that needed to be increased con-
sidlerably for its “Variety Hour.”
Its conclusion was, ﬂecﬂrdinf to
reports, that its type of products
need a different kind of exposure—
closer to what Procter & Gamble
is now achieving with many alter-

NEW YORK, Nov. 19.-At an
estimated cost of $176,000, Procter
& Camble has blueprinted its own
commercial spectacular which em-

braces the use of seven different
video programs on CBS-TV and
NBC-TV. The pre-Thanksgiving
promotion on Monday (21) for
P&G's Fluffo, which only recent-
lv has gone national, will use
pantomimist Jimmy Savo as a Mr.
Pilgrim character to integrate the
commercials. Total ecommercial
time will be 20 minutes as con-
trasted with the six given on spec-
taculars.

Trade estimates are that
will reach three-quarters of the
estimated 33,500,000 TV homes in
America. The advertiser believes
it will reach 100,000,000 people.
There is no question that the client
will pile up a tremendous accumu-
lution of homes via this new com-
mercial concept, which was Ffirst
embraced by Alcoa when it sched-

P& |

Fluffo Antes 176G
For 1-Day Spread

uled a pre-Christmas promotion on
NBC several weeks ago. Alcoa will
use eight different shows on NBC,

Should the results be what
P&G expects, it could well spark
a trend, especially among the na-
tion's motor car makers who could
obviously use such a technique in
introducing their new car models.
When considered against the cost
of spectaculars which run between
$300,000 and $400,000 for time
and talent, the P&C commercial
concept seems to be sound,

The answer of the networks is
a qualitative one. Research execs
there wonder whether a minute of
commercial time during the eve-
ning is equal to a minute of com-
mereinl  time elsewhere in  the
schedule, But P&G will hit all
kinds of audiences, Show's to be
used are “Today,” “Matinee” and
“Tonight” on NBC and “Search for
Tomorrow,” “On Your Account,”
“I Love Lucy” and a 12:45 p.m,

network chain break on CBS.

TOP NET DRAMAS?

MISS YOUNG, ‘CLIMAX’
RATE TOP FOR OCTOBER

Which are the top-rated net-
work drama shows? To whom
do these shows appeal most—
men or women? Youll get the
answers to these and many simi-
lar questions by studying The
Billboard’s TV Program and
Time Buying Cuide charts sec-
tion, which appears this week
on page 10.

According to the American
Researchi Burean October rat-
ings, CBS-TY's “Climax” was
the top-rated network dramatic
show with a 39.3 rating. The
“Loretta Young Show™ was No.
2 with a 31.5 rating. In terms of
appeal to the tvpe of audience
the sponsors of these shows go

after, however, Miss Young did
much better for her bankroller
than did “Climax.”

The Young stanza proved
itself to be the aemmf most
popular dramatic show among
women, drawing 1.2 women
viewers per set, which should
make Procter & Gamble right
happy. “Climax,” however,
didn’t rate too high in its attrac-
tiveness to the male audience
that Chrysler would like to
reach, The women viewers,
however, went for it to the tume
of 1.14 of them per set, which
made it the 10th most popular
network dramatic show among
WOmen. :

MORE ON FCC SCHISM

Minority Group Views

WASHINCTON, Nov. 19.-Tel-
evision history may bear out the
prophetic wamings of the Fed-
eral Communications Commission’s
three-man minority dissent from
recent IFCC proposals tending to
push VHF and abandon UHF,
A turther informal check with dis-
senting Comrs. Bartley, Hyde and
Wehster finds their [oreboding
stronger on two counts:

(1) Present optimists may [ind
that neither the military nor indus-
trv spectrum space will be relin-
guished for un expunded VHE sys-
tem; (2) an all “squeeze-in” plan,
based on 12 VHF channels, spells
service degradation, and a network
monopoly that will end in full-
scale government regulation.

These same fears were men-
tioned to a Texas audience re-
cently (16) by FCC Comr. Doer-
fer. Altho Doerfer voted ves on
deintermixture denial and grant of
the Vail Mills (drop-in) VHF chan-
nel, he told an NARTB group that
limiting service to “three big net-
works,” with “three stations ce-
mented into most markets,” would
mean ultimate regulation of “inde-

endent  station programming—
rom there to terms, and from
terms to rate cards.”

Comr, Bartlev, commenting on
the situation, said the idea of
broadcast regulation was “abhor-
rent,” but would be inevitable in
a non-competitive system of “in-

$17,000,000 IN BILLINGS

NEW YORK, Nov. 19. — "To-
day,” “Home"” and “Tonight” will
rack up their most prosperous year
in history during 1955. The three
NBC-TV participation shows from
January t October of this year
Eross $16,601,355, and in No-
vember have accepted another
$30,000 in orders, bringing the
total billings near the $17,000,000
mark—which is eertain to be
reached by years end, Durin
1954, THT grossed an e&timateﬁ
£13,000,000, which means that the
three hour shows increased their
billings between 25 and 30 per
cent in 1953,

The front-runner ‘among the
three is “Home,” which by the
end of October grossed $6,955,664
to “Today’s" $5,517,830 and “To-
night's” 84,127,891, “Home" un-
questionably has been the to
Emperty among the trinity and,

ecause of its time spot, the easiest
to sell. During many weeks of the
vear it has been virtually sold out
—about 98 per cent. But it does
charge u higher rate per participa-

network business, Dfﬁ $16,601,-

tion, which naturally leads to its|
larger gross. "

“Today” has been the solid citi-
zen among the three properties.
It has improved its status consid-
erably with clients and now does
not take the kind of hard sell
needed ir its early years. The
prablem slow has been “Tonight,”
but that, too, is coming to an end,
This program is expected to break
even during the last quarter of
this year, and by mid-1956 be es-
tablished as a solid moneymaker,
But NBC has had sales problems
with all of these shows, The net-
work's perseverance has, however,
paid off and has given it the kind
of strangle-hold on marginal time
periods that CBS seems unable
to break, as for example, that net-
work’s failure with its “Morning
Show,”™

All Benefit

But NEC has also rendered a
distinct service to the trade with
the three shows. It has attracted
a tremendous amount of new TV

‘Today,” 'Home,’ “Tonight’
~ Show 25-30% Increase for ‘55

383 pgrossed up to October,
$4,055,273 is from advertisers who
have never before used TV. And
$7,628,233 is from clients who
have never bought any of the THT
shows previously., The three shows
have been a tremendous boon to
small advertisers who want to try
TV, and haven’t the money for the
more standard davtime and night-
time buvs, .

Among these small advertisers
are the Craig Manufacturing Com-
peny, which sells a home movie
editing device; Detroit Steel Prod-
ucts, for steel casement windows;
Pioneer, rubber gloves; Polk Mil-
ler, for Sergeant’s dog foods; Bost-
wick Laboratories, for insecticides,
and 49 other firms. Many of these
sponsors do not spend more than
$250,000 each vyear for their en-
tire advertising budget. Others,
such as the Upjohn Pharmaceuti-
cal Company, spend heavily, but
not for network TV,

And industry associations, also
small spenders, havg found the

| Chandising;
(Continued on page ﬁ}thl. 61

sufficient frequencies.” He has
himself championed the idea of
getting Congress to authorize any
major spectrum changes needed
for a broad-based TV service.
Both Comrs. Hyde and Webster
fear degraded service via a stam-
e to grab squeeze-in VHF's.
There would not be enough of
these even for present use,” Hyde
commented, “much less for the
prospective growth of television.”
Comr. Webster okayved the denial
of deintermixture, he said, “be-
cause he is pinning his faith in
what comes out of the final allo-
cation plans adopted.” He feels
industry should come forward with
“helpful and public” comment—
general as well as technical—to be
tollowed by open hearings and un-
h'l.,lTTiEd. dEmﬂE‘rﬂtiE' E[UUEEEEE "tﬂ
safeguard the future.”
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Coin Machine ....... Hilmer Stark, Chicago
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THE BILLBOARD

TELEVISION 3

| ®New TV Spot Campaigns

Future National Spot Drives—
Contracts Being Signed Now

Deals Set During Two Weeks Ending November 5

This tabulation is the result of a survey made by The Rillboard

among all L, 5 TV slations,

It shows new nationkl spol campaigng

for which coptrzcts were reporied af =t during the survey ponod fisicd
above, regardiess of the sturting air date of those campaigns.

NATIONAL SUMMARY

(Campaigns placed In more thas one reglon)

Froduct and Adveriiser
Anahist, Anahist Co.
Baver Aspirin, Baver Co.
Bluck & Decker Electric Tools,
& Decker Co.
Bobhi Pin Curl Wave, Toni Co.
Bus Travel, Overland Greyhound
Chevrolet Moior Cars, Chevrolet
DBivision
Coty Lipstick. Coiy. Inc.
ash Soup & Flakes. Procier & Gamble
Deptyne Gum, American Chicle
Ford Cars & Trucks. Ford Motors
Giriffim Shoe Polish, Grllin Mg,
Iviey Snow, Procier & Guinble
kKellopg Special “K." Kellogg Co,
Marlboro Cigareites, Philip Morris &

REGIONAL

Black

Froduei and Adyveriiser
Mobilgas, Socony-¥acuum O Co.
Mound Candy Bars. Peler Paul
Didamabile Motor Cars, Oldsmiobile

Divisicn
Petri Wines, Petrl Wine Co.
FPillsbury Bakery Flour, Pillshury Mills
Remingion Typewriters, Remingion
Rand, Ing, o
Robin Hood Flour. International Milling
ahredded Wheat, MNatuonal Biscwil
Spriay Gun. Labor Savers, Inc.
Siudebaker Passenger & Commercial
Auipg, Studebuker Division
Toni Deep Mapic, Toni Co.
Toys, Toy Guidance Council
Viceroy Cigareties, Brown & Willlamson

SUMMARIES

Eastern
Apilon, Deering & Milliken Murlboro Cigareiies, Philip Morris &
Armuirong Tires & Tubes. Armsirong o,

Hubber o,
Avilomative, | Sawinaw Power Sieering

Hibyv  Rath Ciandy Bar, Curtiss Candy
L

Beechnud Chewing Gum, Beechnut
MFicking

Bobbi Pin Curl Home Wave, Toni Cao,

Horden™s Instant CollTee, Borden Co,

Bunterfinger Candy Bar, Curnizss Candy
L,

Cream of Wheal Ceregl, Cream of
Whest Corp,

Curiiss  Fruit  Drops, & Mints,
Curtiss Cundy Co,

Dash Soup & Flakes, Provier & Gamble

Decal Collfee, Mestle Co,

Emerson Radio & Television,
orp,

Encore Cigareties, LI, 5 Tobacco Co.

Ex-Lax Laxative, Ex-Lax, Ine.

Ford Cars & Trucks, Ford Motors

Four Wuy Cold Tablews, Grove
Luboraiories

Lraings Dop Food, General Foods

Cralle Wines, Gallo Winery

Giriffin Shoe Polish, Griffian Mlg.

Haucksaw, Grani Co,

1B Top Hits, Whitchouse Co.

Ironlng Hoard Covers, Grant Ca,

Ivory Snow. Procier & Guaimble

Ivory Soap. Procier & Gambhble

Joy, Ligoid Detergent, Procier &
{ramble

Kellogg Special “K," Kellogg Co.

Kilchen Kapers, Grant Co.

Liuonel Toy Eledtric Trains, Lionel Corp.

Cram

Emerson

l!a-'!:|||m':f.u:hl:'m-'ju Wine, Monarch Wine

Studebuker Autos. Studehaker Division

Super Anabist Tableis, Anahist Co.

Super Lanolin, Charles Aptell

Toni Deep Magle, Tonl Co,

Tovs, Ouiality Goods Mg,

Litica Club Beer. West End Brewing

Yiceroy Cigureites, Brown & Williamson

Whitmun®s - Chocolates. Whitman & Son,
Ine,

Winston Cigareties, Rewynolds Co,

Matiress, Simmons Mariress Co.

Mrs. Filbert’s Marguring, J. . Filbert,
Inc.

Mestle's Milk Chocolawe, Nestle Ca.

Oldsmobile Motor Cars, Oldsmobile
IXivision

e Spice Shavimg Lotion, Shulion. Inc.

Pamper Perfume & Shampisy, Tonl Co,

Pears, Oregon, Woashingion & Calilornia
Fear Bureau

Pertussin Expectoront, Scevk & Kads,
Ing.

Peiri Wines, Pelrl Wine Co.

Pillsbury Bukery Flour, Pillsbuiry

Planes, Grani Co.

Prestone Anti-Freese, Sational

Hatlroad, MNew Haven Ruailrovad

Robin Hood Flour, International Milling

Sewer Cleaning Buchine, Rolo Rooler
Carp,

Sakad Mixer & Lelliph Avres,
Promotions

S5’ Liver Pate, Sell®s Specialies, Inc.

Sinclalr O, Sinclair Relining

Smith Bros, Cough Producis, Smith
Bros,

spray Gum Labor Savers, Inc,

Mills

Curbon

Ratner

Southern

Aldr Travel, National Alrlines

Amm-i-dent Tooth Powder & Paste,
Block Dirug

Anacin, Whitehall Phurmacal

Cling Peaches, Cling Peach Advisory

Cory Lipstick, Coty, Inc,

Creomulsion, Creomulsion Co,

Domine Sugar & Syrup, American Sugar
Relining

Esso Gasoline & Ofl, Standard Ol

Fluffo Shortening, Procter & Gamble

Food Products, Tarmow Food Delicacies

Freewax Floor Wax, Freewax Corp.

Cieritol, Pharmaceuticals, Inc,

Lirilfin Shoe Polish, Griffin Mg,

Eellopge Special YK," Kellagg Cao.

“Lucy Gallam™ {movie), Paramount
Pictures

Mobil  Specialties,
L

Musselman™s Food Products, Musselman
Co,

Socony-Vacuum Ol

MNu-Saft. Corn Producis

Pabst Heer, Puabst Brewing

Pepperidepe Farm Bread, Pepperidpe
Furm, Inc.

Pillsbury Bakery Flour, Pillsbary Mills

Premium Sualted Crackers, Mational
Bizcuit

Remington Typewrilers,
Rand, Inc.

Robin Hood Flour, Tsfernational Millipng

Salad Mixer & LeHigh Acres, Ralner
Promations

Snow Crop Frozen Foods, Minete Aaid
Corp.

Studebaker Awvios., Studebaker Division

Super Pvro Anli-Fregee, U, 5 Industrial
Chemiculs

“Tall Men™ (movie). Warner Bros,

Texire Houschold Cleaner, Teslse
C hemicals

White Rain Creme Rinse, Tuni Co,

Heminglon

Midwestern

Antenna Rotor, Alllance Mg,

Arrid Deodorant,. Carler Produocis

Heer, Hekemann Browing

Big Top Peanut Buiter, Young Foods,
Inc.

Bluck & Decker Electric Tools,
& Decker Co,

Bilova Watches, Bulava Wileh Co,

Bull o° the Woods, American Snuff

Bu= Travel, Overland Grevhound

Cheer. Procier & Gamble

Chesterfield Cigareites, Liggeit & Myers

Chrysler Cars. Chrysler Division

Conoco Gasoline & Oil, Continental
il Co,

Coty Lipstick, Coty, Ing.

Dentyne Gum. American Chicle

Espirtahz, Euastco Co,

Ford Cars & Trucks, Ford Motor Co

Helena Rubenstein beauly producis,
Helenuw Rubenstein, [nc.

Hill Hros. Coffee, Hill Bros,

Hallywood Candy, Hollywood Candy
Lo,

Hostess Cup Cake, Continental

lew Box Cookies, Pilisbury Mills

L & M Cipareties, Liggett & Myers

Luvie Souap, Procier & Gamble

Muke u Shike milk shakes, Bedlrice
AT Y

Black

Baking

bax Factor Cosmeties, Sales Bullders

Meadow Gold lee Cresm, Huuer &
Milk, Beatrive Foods

Mobile Specialties, Socony-Vacoum CHl
Cao,

Mound Candy Burs, Peler Paul

MNabsico food producis, Mational Biscuit

Morthern Tissue, Moribern Paper Mills

Oldsmobile  Motor Cars,  Olldsimolblle
Division

Peirl Wines, Petri Wine Co,

Fillsbury Bakery Flour, Pillshury  Mills

Fizse Shave Loather, Carier Produciy

Rock Spring Water, Juvob Rise Boliling
Works

Salud Mixer & LeHigh Acres, Hautner
Promotions

Suturday Evening Post, Cutlis
Publishing

Sauszge, Bud Farm Siusage

Schlite Beer, Schiity Brewing

ahredded Wheat, MNational Bisculs

Spoolies Professiona]l Curlers, Weaver
Produciy

Spray Gun, Labor Suvers, Ine.

Studebaker Aulgs. Studebaker Division

Wam Hair formula. Wildroot Co,
Vel Colgate Palmolive

Southwestern

Amperican Character Dolls, American
Character Dwoll Co.

American Toys, Americen 'Wooderaf

Annnist, Anahist Co,

Columbia Bicycles, Wesifield Mg,

Deniyne Gum, American Chicle

Dodge Curs. & Trucks, Dodge Division

Rocky Mountain

Albers Cereals & Feeds, Albers Milling
Alhumbra Wine, Alhambra Winery
Bar-5 Meat Products, Seaitle Packing
Bayer Aspirin, Buyer Co.

Mobilgas, Muagnodia Peiroleum

Mound Cundy Hars. Peter Puaual

Mrs., Tucker Shortemimge & Salud 1,
Mrs. Tucker's Foods

Shredded Wheat, MNuational Biscuit

Viceroy Cigarciies, Brown & Williamson

Vicks Vapo-Rub, Vicks Chemical

& West Coast

Biscuit, Pauline Chamber Co,

Black & Decker Eleciric Tonis, Black &
Decker Co.

Bobbi Pin Curl Home Wave, Toni Co,

— T — i e

Overhead, Lines

NEW YORK, Nov. 19.<ABC-TV
next season will continue to rely
| on independently produced TV
film series in its battle to strength-
en its programming line-up. Unlike
NBC and CBS. which maintains
a large stalf of production and
creative  programming pcr:-:nnm:'!,
ABC apparently is convineed that
its road to profits, at least thru
next vear, calls for avoidince of
the leavy overhead costs that
would be required in building and
maintiining  its  own  large-scule
programming operation.

wraps off a number of new prop-
ertics it is prepared to progranm
next season. As reported in The
Billboard earlier this month (No-
vember 5 issue), the network s
going in heavily for hour and hour-
and-i-half weekly shows, Three

erties it has aequired are 60 or
90 minutes long, In addition, the
web is currently negotiating with
several undisclosed sources for ac-

ture Lilms, which it would air in

its 3-3 pm. period across the
board.
The nighttime propertics the

The welb this week pulled the |

of the nine new nighttime prop-

quisition of a large number ol [ea- .

Up 9 Properties

qu-h has acauired will be put on
the air next fall only il pre-sold
to sponsors. They will be pitched
earlv nest vear via pilots.

The deal that ABC is making
with the independent producers

calls for the web to [inance pro-
duction of the pilot. 1f sold, ABC
pwould finunce production of the
entire series.  In return, the net-
waork obtaing a 50 per cent owner-
ship stake in the property.

This tyvpe of deal is advanta-
| Zeous to both the network and the
Cproducers. Tt assures the network
a supply of new properties al no
cost ather than the production cost
of the pilot. 1f sold, ABC gets
30 per cent of the program'’s prof-
its.  (If wnsold, ABC conld pet

back a good part of its production
cost biv slotling it in one of its
regularly scheduled shows.) The
-|:-1'H|:ilt1.'rr~ in turn, is J.'.uan'.ilutrur.l
that he won't lose any money and
could well wind np with 50 per
cent of the profits of the show
in addition to his salary as pro-
direer,

Nine Properties

propertics  the

! The nine  filin
cdiate are

wely las lined ap to

IT BEGAN IN 48

® Continued from page 1

Benny Deal Started
Web Programming

way the deal was working out. He
wanted Benny under a longer con-
tract, he wanted tighter control
on the show's supporting talent,
and he wanted to LE o a position
to preserve the show intact in the
event that Benny was no longer
availuble.

borm  the idea of having Benny
sipn a  personal  eontract  with
Amcrican Tobacco and form a sep-
arale corporation to produce the
show,

Amusement Enterprises, Ine.,
was incorporated in California on
Jonary 29, 1947, with capital
| stock of 10,000 shares. According
to the court, “MCA declined the
offer of a stock interest because of
a possible conflict of interests
which it might then have with
artists  whom it represented as
agent and who might be emploved
by Amusement.”

Share Distribution

Of the authorized shares, 5,000
were issued in March, 1947, Benny
himsell took 3,000, the rest went
to three business associates who
'served as officers. On March 6
 Amusement Enterprises conclude
its contract with the sponsor to
praduce the show for 364 consecu-
tive weeks at $27,500 weekly be-
ginming July 1, 1947, On the same
dav  American concluded a deal
with Benny personally for $10,000
per show,

But MCA did net rest on its
luurels [or long. The next summer,
1948, CBS bought the “Amos o'
Andy” show away from NBC. The
networks' talent war was on. In
September, MCA went to Bill Pa-
lev, CBS board chairman, to -pro-
pose  that CBS, buy Amusemenl
| Enterprises, suggestimg  that it

'would prove a lever by which to|

'move Benny and Lucky Strike over
tlo CBS also  Negotiations were

Out of this give and take was |

earried o For & month when Benny |
| himsell intervened,
e told MCA and his parkners
that in view of his long association
Cwith NBC he felt obliged to give
his old network a crack at the deal.
'In November, Niles Trammell,
Cthen NBC president, and several
attornevs, flow to the West Coast
'to make the deal. A contract was
drawn  un  setting a  price of
' §2,260,000. On November 11,
CTrammell asked for a few days
delav to discuss it with the NBC
board in New York. |
| CBS Buvs

The court findings are not clear
about the reasons, but it seems at
this point Benny's associates soured
or. the NBC deal. On that very
day, Paley called Benny to say he
| was  disappointed that CBS  had
been counted out of the deal. A
Nittle while luter Benny called him
' back to say that he was by no
means out.  The following  day, |
Paley and his lawyvers flew to Hol- |
hvwomd where he was presented

Cwith the very contract that had

been drawn up for NBC, And one |
"day Liter, on November 13, 1948,
Paley said he'd take it as written, |
land he and Benny shook lands.

At 7 o'clock on the evening of
Javmary 2, 1949, the Juck Benny
show made its debut on the CBS
raclin network. 1t was on the web
untis the late spring of 1954, Paley
termed the deal o “caleulated risk”
in some of his court testimony on
the case, for he said he was not |
|sure that the American Tobaceo |
Company would come to CBS|
along with Benny, But it was a|
risk that paid off as few have ever |
done, for it established CBS as a
potent programming force, both in
| radio and TV,

To Bennv, the recent fuvorable
tax  decision meant that he was
| $236.382.81 richer, for that was

{Continued on Page 6)

Bus Travel, Overland Greyvhound

Cheviolel Motor Cars, Chevrolet
Lyivision .

Jim Clinton Clothes, Jim Clintem. Inc,

Irash Soap & Flakes, Procler & Gumble

Drenivne Gum, American Chicle

Firclite Cigarette Lighiers, Gemeral
Disiribuiors

Fizrin, Sterling Drug

Flush Frozen Meats, Armour & Co.

Folgers Coffee, Folger & Co.

Ivory Snow, Procter & Gamble

Kool Cigurettes, Brown & Williamson

Ludies Wear., Moss Stores

Murlboro Cigarettes, Phillp Morris
& Ca.

Meccanos Towvs, Meccano ©n,

Mobilgas, Muagnolia Petroleum

Olympia Beer., Olympia Brewing

Railroad, Milwaukee Kallrouad

Kemingion Typewriiers, Remingion
Rund, Inc.

Schwenn Bicyeles, Schwenn & Co.

Shredded Wheat, Mationn] Bisciil

Laowdrift, Wesson Ol &  soowdrif

| Rales

! Siudebaker Aulog, Swdebaker Division

Surevhamp Dog Foeod. General Mills

Tonl Peep Magiv, Ton O,

Tovs, Toy Guidance Council

YViceroy Cigareties, Brown & Willlumson

ABC TO REMAIN CLEAR OF
FILM SERIES PRODUCTION

Prefers Indie Packages to Reduce

"Command Performance,” a 90-
minite weekly dramatic anthology
to be produced by Meridian Pro-
ductions, a John Gibbs subsidiary;
a B0-mmute weeklv dramatic an-
thology series to bhe produced by
Sheldon Bevnolds in Europe; three
half-hour  series to be  produced
in Hollywood by Lou Edelman,
titles of which are “Jin Bowie,”
“Sam Hounston™ and "I's a Great
Country.” The last is a series that
ABC had pitched for airing this
current season but had not sold,

It also has “Wire Scrviee,” a
G0-minute adventure series abont
a - newspaperman - which — Don
Sharpes  PFonr  Star Productions
would shoot in Hollywood; “Fast
Freight,” a hall-hovur series about
truck drivers to be shot by Desila
Productions; “RFD, U.S.A"
halt-hour, semi-documentary series
about the life and customs in little-
known communities in the U, §.,
which  would be produced by
Jerry Device, who prodoced “The
FBI in Peace and War” on radio,
and an untitled  half-hour  series
abont a traveling judge in the davs
of the Wild West, to be produced
by Jack Chertok.

Chonnel & Multi-City Morket

. Harnsburg Heading

,_\:—.\ \) Yark Lebianon
'.MI ) Hanover Pottsville |

Vet " Gatlyshurg Hazieton

- L Chambersburg Shamokin

g Waynesharg Maunt Carmel

- Frodenick Bloomsburg

: Westminster Lewisburg

Carlisle Lewistawn

Sunbiry Lotk Haven

Marhinsburg Hogerstown

WWwW amencanradioRreton com

your
go-sign
for
sales

in the great Chonne! 8
Multi-City Market

WGAL-TV

LANCASTER, PENNA.
NBC and CBS

The WGAL-TY Channel 8
market offers you a unique
soles opportunity. It is a
mulli-cily region, a diversi-
fied, prosperous area, a
spending market—where
3152 million pecple own
912,950 TV sets and spend
$5 Va2 billion yearly.

316,000 WATTS

STEIMMAN STATIOM
CLAIR McCOLLOUGH, PRES

Represantativen:

MEEKER TV, INC,
MNew York Chicoge
Los Angales Son Froncises
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ird

It's quite simple, if vou know the trick. All you need
is some of my secret potion which is a five-=letter word spelled

C-H=A-R-M. This powerful stuff does things in an amusiﬁg

and pleasant way, and the beauty of it is it works so smo=0-=0-0th.,

-
¥

Yes, it'll get a bird out of a tree, but more important, it

will get a customer to listen to your sales talk. That's the

stuff that made "Private Secretary" such a smash TV show.

477 Madison Avenue, New York 22, N. Y.
360 North Michigan Avenue, Chicago 1, Ill.
0746 Sunset Boulevard, Hollywood 28, Calif.
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down out of a tree!

The warm, easy humor of the show consistently charms

the viewers, and puts them in such a warm, receptive mood
that they even love to hear the commercials.

Call the TPA man and get the complete information on

"Private Secretary" now being offered first=time-=off-network

under the title of "SUSIE."

*known on its CBS network run as “Private Secretary”,

starring Ann Sothern. A Chertok TV production y/
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A
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This Orne

ARV RO

BLFQ-GOZ-CRB3
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News in Brief

FIRESTONE MAY SPONSOR
FIRST ABC-TV SPEC ., ..

Firestone will probably sponsor the first spectacular on ABC-TV
sometime in Febrnary. The show will use a number of big names who
are now being signed and programmed on Monday night for an hour
by adding a half Lour after the current Firestone musical stanza,
8:30-9 p.m.

ADVISORY BOARD SURVEY

‘What Tools Can Dept.
Stores Use in TV?

T EDITORI AU

ADYISORY

Consisting of one key ex-
ecilive from  each  leading
sponsor, advertising  agency,
TY broadeaster,  producer

The Ffirst part of The Billboard's Editorial
Advisory Board survev on department store ad-
vertising in TV established two important facts:
(1) That it is inadvisable for stations to try to
sell against newspapers because of the latters’
entrenched position with department stores, and
(2) that a low-cost TV equivalent of a newspaper
mat service might be a convenient device to
arouse their interest in the medium.

As pointed out in the first half of the survey
this potentially lush [ield of advertising revenue is
virtually untapped, primarily because there are
too many unre.-mlves questions that the stores
waunt answered before they take the plunge. One
observation repeatedly made by members of the
panel is that the stores themselves use personnel
in their advertising departments whose back-
gronmd is primarily in newspapers. These execu-
tives not only are partial to newspapers, but they
also generally do not have much to contribute
in the way of solving some of the problems that
prevent the department stores from making
more and better use of the dynamic selling power
of TV.

The second part of the charts also indicates
that local stutions primarily are concerned with
getting  department  store  revenue  into  the
medinm, [t was the executives of local stations
that had the maost to say about this field, because
they obviously had given it a great deal of
thought. Irom the number of replies from agency
exccutives it is equally obvious that they are
concerning themselves with the direct approach
to their advertisers which tukes much less work.

A vumber of station toppers also maintained
that getting department stores into the medium
wits tough in terms of the mitial sale, and serv-

and film company.

icing  demanded  keeping the account happy.
From this it can be concluded that the amount
of eflort stations pul into getling department
store business is dependent, in some measure,
upon whether they are getting sufficient business
from other sources so as to make an effort un-
NEeCessary.

Question one of the charts covering the second
part of the survey indicates that stations generally
feel that pmdur_'t promotion should be the most
important aspect of the stores’ selling job in video.

There were 11 stations which felt the stores should

spend 100 per cent of their budgets on product
promotion, and 11 stations recommended that 75
per cent of their TV money go to product pro-
motion, with the remaining 25 per cent being
used for institutional advertising.

Amoug the advertising agencies, the largest
single vote (that is nine agency execs) specified
that department stores spend 90 per cent of their
TV budgets on product promotion and the rest
for an institutional pitch. In terms of what spe-
cific TV tools the stores should use, there was a
difference of opinion between agencies and sta-
tions. Thirty stations felt that they should con-
centrate on spots, and 22 advised the use of day-
time women's service shows. Thirteen stations
suggested entertainment programs.

But among the agencies, 18 votes went to
the davtime women’s service shows, 10 for spots
and nine for entertainment shows.

The survev certainly points out that much
maore effort must be made by TV—with leadership
provided by stations and the networks—to get
department store revenue into the medium, if it is
to be done in the near future.

ELECTRIC COMPANIES NIX
‘YOU ARE THERE' . . .

The Electric "Companies Advertising Program this week
dropped its alternate week sponsorship of “You Are There,”
Sundrys, 6:30-T p.m. The other sponsor, Prudential Life Insur-
ance, will pick up the tab for the entire show. ECAF, mean-
while, is continuing to shop for another property on network TY.

COLGATE RENEWS SEG
OF ‘"HOWDY DOODY" , .,

Coleate this week renewed ils sponsorship of a quarter hour of

“Howdy Doody” on NBC-TV at a eost of $700,000 for a 52-week buy.
At the same wceh, Manhattan Soap also renewed its quarler hour

segment uf “Ding Dong School.”

HOME PRODUCTS TAKES
OVER EDWARDS NEWS ., . .

At CBS-TV, American Home Products is taking over
sponsorship of Wednesdays and Fridays of “Douglas Edwards
and the News,” in addition to its sponsorship of the Monday
segment of the news sirip, 6:45-7 p.m. EST. American Tobacco
has the show on Tuesdays and Thursdays. It is believed AHP
is taking over the Ronson segments. CBS also sold the Orange
Bowl game in Miami to Buick Motors.

ABC PROMOTES 6 EXECS
IN CONTROLLER DEPT . ..

ABC this week promoted six executives within its controller’s

department.

They are Michuel Boland, Edward Graessle, Charles

Smith, John Fitzgerald, Robert Chamberlain and John McCarthy,

O0SGOOD LEAVES NBC JOB
FOR TNT POSITION . ., .

Stanton M. Osgood has been named director of production
for Theater Network Television, Inc. Osgood comes to TNT
from NBC where he was in charge of its large screen closed-
circuit TV from 1950 to 1954 and was manager of TV filn

production for the last year.
NBC GIVES "IMPACT' OK

FOR 51X HALF HOURS . . .
HOW TH EY VOTED NBC-TV will have another vidfilm series, “Impact,” readv for a
sponsor in trouble. The web gave Al Simon the go-ahead to Film six
1. In ml prﬂ“f"-nﬂ woald ¥l nd"I“ sfores to use TY For ll-l-h?l“l.‘ prﬂwt '“""Hh— ETY “lll‘lﬂ.‘l H-tﬂl h.'_llr h“]]rﬁ t“ u‘[ILl tﬂ t]l‘l:"' Fil“la T!'IE Hl"'l‘it"ﬂ, WI'IiL‘I'l dl’.‘-‘ill.‘i w.il-h }HII'I‘.HI.[I:
fastitutional or departmental promotion? g interest, will be shot by McCadden at General Service Studios.
Product Institntional
Fercent 1840 50-18 B5-15 Bo-19 T3.25 T30 -4 58-54 25.75
!Iilari:m AL ELEIER AT AR 11 2 4 5 11 1 7 7 ot Kl J .
il AZENCIEY ..ocvavawunn 3 g ik 3 - . M
Meiwork Sponsors ...... kel 1 - .- ,: ,_t j 1—1 —1: $]7 MII Blnlngs I“g Olns
Regional, Local & Spat 1
AdVErtisers .......... X 2 = = 2o o = = 1 1 ® Continned from page 2
ﬂi:trihulum SEaE AR 1 — 1 — b — 3 l. 1 nterstute
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stations. Newspaper is the common enemy,
All stations should be together in the fight.”

A. JAMES HENRY, owner, KTVE, Longview, Tex.:
“Our lurgest local account is a department store, It
requires much more work to please that account
than it does for other accounts, but it is worth it.”

HOWARD 0. PETERSON, general manager,
KTVH, Hutchinson, Kan.: “Because it costs so
much for the station to do the educational and
service job necessary, TV has sought more
profitable business.™

AGENCIES SAY . . .

W. RODNEY ERICKSON, vice-president, YOUNG
& RUBICAM, New York: “The early experiments by
stores in the use of TV lacked a clear success story
to compete with established attention to newspaper
ads by shoppers. As in radio the shopper appeared
to forget the item advertised since it couldn’t be
clipped and saved.”

WALTER CRAIC, vice-president TV, NOR-

MAN, CRAIC & KUMMEL, New York: “Nu-

“The family buys by recommending to the
housewife. Family varicty (probably too ex-
pensive] or local news are best for depart-
ment stores,”

ANDREW N. VLADIMIR, TV plans director, GOTH-
AM-VLADIMIR ADVERTISING, New York: “Wo-
men's shows are highly effective—especially in view
of the identification with the TV personality that
the store can obtain.”

PRODUCERS AND DISTRIBUTORS SAY . ..

JOHN H. BATTISON, JOHN H. BATTISON PRO-
DUCTIONS, Kensington, Md.: "From experience as
a station manager in a lest with a big store, we
found seven spots in three diys on a “TV only' special
and only 12,000 scts in a 180,000 new market did
85 per cent as well as they expected newspaper ad-
vertising to do—and there was a blizzard for two
days,”

MARVIN A. KEMPNER, exec vice-president,
RICHARD H. ULLMAN, INC., Buffalo; “Sell

tastrophe, the THT unit naturally
allowed it relief, but about a
month later the company was back
as a customer when its production
problems were solved. And the
same has been true of other clients
who have other problems,

The reasons for the THT success
story are manifold. Primary is the
personal sell delivered by Steve
Allen, Dave Garroway and Arlene
Francis for each client, intensive
promotion, which includes numer-
ous trips to large cities for remotes,
the co-operation between the pro-
duction staffs of each of these

shows and the sales stalf, headed |

by Roy Porteus.

THT feels that this is just the
beginning and  that next year it
w:':ﬁ do even better,

r—'_.__—'__——_—_-.__-—_—'-.“.—.__'_—_—'—__‘

has earned a conservalively esti-
mated 32,500,000 from American
Tobacco in both radio and TV,
since his agreement with the spon-
sor provided for $10,000, per radio
show, and it has undoubtedly been
increased.,

The case also provided another
little nugget of information. There
have been many reports that net-
works have made deals with spon-
sors which tie ratings to program
compensation, According to the
brief, CBS dic agree to indemnily
American Tobacco should the
Hooper rating of the program de-
cline as the result of a switch of
nelworks. And in 1949 and 1950,
CBS rebated a total of $152-
623.35 to American Tobacco as a
result of the show's failure to main-

| tain its NBC ratings.
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Filma

kers Vie for No-Cost, No-Tax

Studio Franchise in Puerto Rico

Jose Ferrer Seen Holding Inside Track
On Facilities of Tropical Film Center

NEW YORK, Nov. 19.=TV and
theatrical film producers bemoan-
ing the shortage of shooting space
in Hollywood may soon be offered
a veritable production Shangri-La,
where such painful realities as in-
come tax on profits and salaries
are non-existent, where climate is
the equivalent of that of Holly-
wood, where brand new, modern
production studios will be pro-
vived, and where perhaps a system
of built-in  financing  will
availuble as well.

These fantasy-like conditions are
already well on their way to real-
ity. They are inherent in a project
initiated by the povernment of
Puerto Rico, which plans to work
cu-operatively with an American
picture group in realizing this
dream, the purpose of which is to
r've the Puerto Rican economy a
wlty boost.

So attractive are the profit

TELEFILM ORG

Puts Member
Deadline af

End of Year

NEW YORK, Nov. 19. — The
projected film distributors organi-
zation met Tuesday (15), tenta-
tively titled itself the Association
of Television Film Distributors, and
set a proposed ﬂ]_’lﬁ]’.ﬂﬁl‘l%‘ budget
of $100,000. Membership has
heen opened to all firms distribut-
ing vi:ﬁi]m. but applications must
be filed before December 31 to
eaable the steering committee to
elect permanent officers and to
plot initial actions.

Among the subjects discussed at
the meeting were the appointment
of a board of directors, a perma-
nent managing director, and the
addition of other personnel. Sixty
executives were present. Steering
committee has pbcen under the
chairmanship of Dwight Martin, of
Cenerul Teleradio,

Mennen Buys
ABC "Passport’

NEW YORK, Nov, 19. — The
Mennen Cnm%an}r this week re-
E;:rtfrdiy urchased “Passport to
anger” for 30 markets from the
ABC Film Syndication, Inc. The
series will be shown under
Mennen  sponsorship in  such
markets as New York, Chicago,
Philadelphia, Detroit, Washington
and many other major Eastern and
Midwestern eities. “Passport” stars
Cesar Romero. McCann-Erickson
is the agency.

NARTB Picks
Pic Committee

WASHINGTON, Nov. 19.—The
National Association of Radio and
Television Broadcasters this week
appointed its film committee to
serve during the 1955-568 Fiscal
vear. Again, Harold See, KRON-
TV, San Francisco, will head the
committee.

Others on the committee with
him are Paul Adanti, WHEN-TV,
Syracuse; Joseph L. Floyd, KELO-
TV, Sioux Falls, 8. D.: Elaine
Phillips, WSPD-TV, Toledo; Ir-

ving Hosenhause, WATV - TV,
Newark, N. J., and Raymond Wel-
pott, WRGB, Schenectady, N. Y.
The committee’s first meeting will
be January 12, 1956, here.

be | volved is Edwin Reiskind, Ferrer’s

potentials of the plan that Para-
mount, REO, Jose Ferrer, and the
Brandt Theater chain are currently
vving with each other to have
their franchise applications ac-
cepted by the Puerto Rican gov-
ernment. It's authoritatively re-

rted that Ferrer, by virtue of his
eing a native Puerto Rican and
notional hero, has the inside track
over the others in obtaining the
exclusive [ranchise. Closely in-

attorney and business manager,

High Rafing
For '3 Lives’

NEW YORK, Nov. 19. — Evi-
dence that national advertisers can
get as good a national rating by
spot booking a [ilm series as it
could from a network show came
this week in the form of a Ziv-TV
report on ils “1 Led Three Lives”
national rating.

The Ziv stanza, according to the
Videodex report for October 1-7,
was seen by over 16,200,000 peo-
ple in 6,031.000 homes, The show
i5 aired on 123 stations,

The “I Led Three Lives” rating,
according to Ziv, would be the
equivalent of a 22.0 rating for a
network show.

Basically, the Puerto Rican plan

is this: the government’s Puerto
Rican Development Company will
provide land and construct, at its
own expense, the necessary studio
buildings. These would be turned
over, under a long-term, low-rental
lease, to the American group that’s
given the franchise. This Ameri-
c.n company, in turm, will pur-
chase and install production equip-
ment (financing for which report-
edly can be obtained from private
Puerto Rican investors). It will be
able to use the studios to produce
its own [ilms and-or rent out space
and facilities to other American
roducers. Ferrer is understood to
ave acquired about six feature
film prope-ties, and is still adding
more, which he plans to produce
in these studios.

It's expected that American pro-
ducers who shoot films in the new
studios .would be able to finance
at least part of their production
costs with Puerto Rican capital.

The major advantage of produc-
ing a film in the Puerto Rican
production center would be, of
course, the tax factor. There is no
U. 5. or Puerto Rican tax on the

rofit or salaries that are earned
rom a film shot in Puerto Rico.

Other advantages include the
proximity of Puerto Rico to New
York (six hours by plane), the
abundance of various types of lo-
cales for outdoor location work,
and the low cost of local labor.

Tax Rule for Movie
Sale to TV Distribs

NEW YORK, Nov. 19.—An In-
ternal Revenue precedent-setting
ruling  wus ir:i:iut‘EF this week, It
provides that a motion picture
company selling a feature film put-

_—

right to a TV [ilm distributor can’
report the income derived from
the sale as a long-term cnpitall
gains. The ruling is reportedly
based on the sale by Mlilagl Artists
six months ago of 199 Monogram
features to Eliot Hyman, The fea-
tures are being distributed by Mo-
tion Pictures for Television,

In order to obtain a capital
gains profit from the sale of fea-
tures to TV, a motion picture com-
pany, according to the ruling, must
sell negative rights to the features.
Tho this ruling will undoubtedly
encoursge Hollywood Firms to un-
load their “B" features to televi-

sion distributors, it will probably
have little effect on getting them
to part with “A” features.

Produce 's would be reluctant to
le* go of negative rights to their
major productions because of the
greater possibility of reissue of
such films or a remake of the
Eraperty.

Other conditions that would
have to be met before a company
can derive a ¢:1tpita| gains benefit
from the sale of a feature to TV
unde the rule issued this v.eek
ere: The film company's primary
business must be the distribution
of feature films to theaters, and
the feature being sold mist have
been distributed te theaters to the

extent that its theatrical revenues
are just about exhausted.

WCBS TURNS TRICK

‘Late Show’ Set Time
Bests Allen’s Rating

NEW YORK, Nov. 19. — The
importance of giving a late eve-
ning feature film stanza a definite
starting time has been graphically
demonstrated to WCBS-TV's satis-
faction over the past six months.

Its “Late Show” feature film
program, which previonsly found
its ratings topped by NBC's Steve
Allen stanza, began turning the
tables on Allen shortly after it an-
chored itself firmly to an 11:15
p.m. starting time early this sum-
mer. Since then, the WCBS stanza
has been consistently beating its
WRCA competition.

Allen has been giving feature
film stanzas that compele with him
thruout the eountry a hard run for
their money in many stations ever
since he went on the air a little
over a year ago. WOCBS-TV here
was particularly unhappy over
Allen’s appearance because it had
topped the WRCA feature film
show that was competing with it
up to that time. The CBS outlet
is now overjoved with ils return
to dominance in the time slot, but
it has bought better features and
paid more for them.

American Research Bureau rat-
ings for the 11:15 p.m.-midnight
time slot for WRCA and WCBS

is as follows: In May WRCA
pulled a 6.7 vs. WCBS" 5.7; in
June the NBC outlet was still

ahead with a 7.0 against WCBS'
5.3; in July WOCBS turned the
tables, pulling a 6.4 against
WRCA's 5.2; in August it main-

CANADA

Buys Four

ABC Series,
2 From Tﬁéh

NEW YORK, Nov. 19
number of American TV [ilm series
that have sold for airing in Canada
jumped sharply this week with the
sale by ABC Film Syndication of
four series and the sale by Televi-
sion Programs of America of two,

ABC Film sold 26 -“Sheena,
Queen of the Jungle” episodes and
26 "Three Musketeer” episodes in
Cunadian markets, Additionally,
it sold 39 "Douglas Fairbanks Pre-
sents” and 39 “Passport to Danger”
episodes to Grant Advertising for
airing in a French-dubbed version.

TPA's Canadian deals included
the sale of “Furv” to General
Foods, its NBC sponsor in this
country, for airing on 16 stations
north of the border; and the sale
of “Capt. Gallant” to the Canadian
Broadcasting Corporation for air-
ing on its six o.&o. stations.

TALK WITH COHN

Screen Gems Increases Search
For Way to Plug Col’bia Product

NEW YORK, Nov. 19.—Screen
Cems, Columbia Pictures’ TV sub-
sidiary which five vears ago pio-
neered the use of television for
exploiting Columbia’s theatrical
films, is intensifying its search for
a new war of plugging its parent
company s feature product.

Sereen Gems has been talking
with networks and advertisers
about producing high budgeted
TV shows which would contain
some form of mention of new Co-
lumbia feature film releases. Simi-
lar talks Fave been held with net-
work sponsors of current Screen
Gems shows. The problem is to
come up with a format that would
plug the features in a way that
would enhunce and not harm the
TV stanza, according to Ralph
Cohn, head of Szreen Cems,

Columbia several vears ago
adopted a policy, now followed |
by all the Hollywood companies,
uf’ obtaining plugs for its features |
in exchange for j{’u{ﬁt uppﬁarﬂnc&sl

of its stars and the use of itsl'

properties for TV adaptation. In
its attempts to come up with a
“regular” method of exploiting Co-
lumbia features, the company con-
sidered—but rejected—the formula
adopted this season by Warner
Bros., 20th Century-Fox and
M-G-M. This formula, which gives
the Hollywood company a hunk
of time in the show it produces
for promoting its theatrical fea-
tures, has been widely ecriticized
by newspaper writers and others,
: Some }insigl;t intf- Screen Gicms’
uture plans for plugging Colum-
biu's Features EIE:. g%{’gr:ra,n be
gleaned from some of the ideas
that Cohn has on the subject.

Cohn's Thoughts

A Hollywood major, he feels,
should be cautious about using its
nun:te to ide-ntif}r"n 'f'f‘r"surie-s it
roduces, especia if it's goin
Fﬂ exploit its Pﬂ]Eatlgcn] fe.nturﬁﬁ nE
the show. For one thing, Cohn
believes, viewers are more prone
to discount some of the nice words

wWwWw americanradiohistorv com

said about a feature if it's made
obvious to them that it’s the com-
pany that produced it that’s say-
ing these nice words,

For another thing, it’s impossible
for a Hollywood major to produce
a regular TV series on the limited
budgets availuble for TV produc-
tion that’s of equal calibre to its
major theatrical releases. This be-
ing the case, Cohn feels, a Holly-
wood company would be better
off not putting itself in a position
where the TV viewer might judge
its high-budget theatrical features
in the light of its less costly TV

procuctions.

Cohn lauded the “Lux Video
Theater’s” method of promoting
theatrical releases because the

show is not identified in the minds
of viewers as being produced by
the Hollywood major whose the-
atrical feature is being plugged
and because the plugs are brief
and interesting, two attributes that
Cohn feels are desirable in the use
of TV for exploiting features.

tained its lead with a 6.4 against
WRCA's 5.6: in September it
pulled a 6.6 vs. WRCA's 4.3, and
in October it jumped ahead even
more with an 8.0 rating compared

to WRCA's 5.4.

C-S SCHEDULE

Completion
Of 13 Pilots

By March 1

HOLLYWOOD, Nov. 19 -
Conne-Stephens Productions has
completed setting its schedule of
pilots for spring presentation, with
13 to roll by March 1. Four will
be filmed m December, five in
January, and four in February.

Company recently issued $350,-
000 worth of stock to finance the
venture, First show to roll will be
“Big Foot Wallace,” with Chuck
Connors, on December 5. Conne-
' Stephens is also planning to enter
| the commercial production field.

Whatever pilots are not sold as
series will be utilized in an an-
thology that C-5 is planning. Donn
| Tatum, former AE(ETV vice-presi-
'dent and now an exec with the
'company, said that he thinks it's
necessary for a producer to be able
to offer a wide variety to agencies
in the ever-toughening competition.

‘Eagle’ May
Start Trend

NEW YORK, Nov. 19.—A new
trend in vidfilm programming may
be sparked by a new series to be
produced by Edward A. Byron for
INBC-TV. "The Eagle and the
' Rose” eoncerns the adventures of a
| 34-year-old Irish reporter during
| the Civil War. Several names have

been mentioned as the lead. in-
| cluding Michael Wilding, Michael
' Redgrave and Michael Rennie.
Every aspect of the Civil War
iwi]l be covered as will both sides
of the contending forces, the South
and the North. Handling research
wili be Peter McGovern, and cast-
ing" will be by Gwen Campbell.
No director l{:w been selected.
Byron, who has made a hobby out
of the study of the Civil War, sold
the show directly to Sylvester (Pat)
Weaver.

Should the series become very
successful, there is every possibility
of Byron’s producing spectaculars
I}usﬂs on the show for NBC. The
series will have original musie,
Richara Day will design the sets.
The pilot will be ready for show-
ing by mid-February.

Roach fo Have
3 Anthologies

NEW YORK, Nov. 19. — Hul
Roach expects to have three an-
thology vidfilm series on nelwork
TV by next fall. Alreadv being
presented on NBC by Eastman
Kodak is “Screen Directors” Play-
house,” and AT&T is looking for
time for John WNesbitt's “Story-
teller Series.” Next on the sales

block will be the “Pulitzer Prize

Playhouse,” which is now in
preparation.
ver-all production on the

Roach lot is up 18 per cent over
1954. During the past 12 months
the studio has turmed out 1355
hours of TV film, or the approxi-
mate equivalent of 100 [eatures
at a cost of $9,045,000.

PROGRAMMING—
the key to mmccesshul TV adveriising

THE BILLBOARD—
fhe key o mccesshul pregramming
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Films to Watch

“1 SEARCH FOR ADVENTURE"—George Bagnall Associates,
" Initial Pulse ratings of this series, running on Page 11

of this issue, show a strong public reaction. The show
ranks third among film series in Portland, Ore., and fourth

in both San Diego and

the Seattle-Tacoma area. Last

week, it hit the charts for the [irst time, with a fourth
place 18.7 in San Francisco-Oakland, The series is getting
its first outings en the-West Coast prior to nation-wide
distribution. In Seattle-Tacoma, it bettered the rating of
the ABC web "Ozark Jubilee,” which preceded it, and the
same web’s "Famous Film Festival” which followed, while
it dominated its time, handily beating NBC's Eddie Fisher

show, In both San Diego

and Portland, it did better than

the two opposing shows combined—and these were good

syndicated series, too,

“LONG JOHN SILVER"—CBS TV Film Sales.
Another new series showing up well with early ratings,
this one scores well in Charlotte, N. C., where it's used as
the Monday show in the 5:30-6 p.m. strip. The other four

shows are all :;tmngb
Tuesday time does better,

*1 SPY"—Guild Films

standbys, yvet only “Superman” in the

by 33.0 to 30.3.

First ratings on this Raymond Massey starver appear
in Philadelphia, where it did well despite being up against
one of the toughest possible network shows, CBS' “Studio

One,” It easily ran second in the

market, coming within .1

med in the four-station

point of equaling the other two

shows combined, with one of those a live boxing airer.
Wilson Packing has just signed for a 10-market spread in

making its TV sponsorshi

bow, but debuts are later and

ratings won't be available for a little while,

“LITTLE RASCALS"—Interstate
One of the real sensations of this season, these shorts
continue to rack up powerful ratings. This week shows the
pix among the top 10 [ilms in Syracuse, Baltimore and
Philadelphia (first in strip rating, eighth for Sunday rating),
just missing that select group in Seattle and making strong

showings in New Orleans

and Houston.

BLUNT STATEMENT

Martin Fi

Im-Speech

Calls Spade, Spade

NEW YOREK, Nov. 19. —The
Lluntest statement made publicly
by a TV Film distributor concern-
ing the deteriorating economic sit-
uation that syndicators of TV se-
ries currently face was issued this
week by Dwight Martin, of Gen-
eral Teleradio.

Martin, in a speech delivered
at a National Television Film
Council Forum here, graphically
illustrated the plight of syndica-
tion lirms faced with a constantly
increasing supply of film moving

into the syndication market while |

demand remains all but stationary.

It is this situation that has been
largely responsible for the trend
on the part of many distributors
to turn toward national sales as
their primary outlet for [first-run
shiows, (See other story.)

Martin stated that efforts by dis-
tributors to solve their problems
by downgrading the quality of
their  programming and cutting
prices has been a lailure. Instead
of increasing demand for films, it
has made such films less desirable
and resulted in a lowering of
demand.

Web Stand

He also chastised film distribu-
tors who think that legislative ac-
tion that would curtail the net-
works" control of station
would provide a solution to the
problem. Martin stated that net-
works are necessary, and the
must, in order to perform their
umetion, “be given an opportunity
to supply a sufficient amount of
prograumming so that their over-
wad and other indirect costs can
be ‘absorbed.” Legislative curtail-
ment of network programming “just
isn bt gomg to come to pass, and,
franklv, I don't believe it should,”
Martin stated.

Martin offered two suggestions
for filin distributors to follow in
their search [or profits: to produce
quality shows that stations would
clear time for and to “contine our
business to those programs that are
better shows when filmed than
when exhibited live.”

The conditions that AMartin ex-

minded so frankly in his speech
wve been causing no end of con
cern to TV [ilm distributors for
many months now. It is widely

time |

dicating a first-run series, unless
a nice proportion of the produc-
tion cost is immediately got back
thru the sale of the show to a
matiomal or regional sponsor, or
thru sale of the show to English
anc-or Canadian television.

Such sales enuble a distributor
lo set his syndication prices low
enough to compete with the re-
run shows that are now in plenti-
ful supply. Buvers today are just
not willing to pav the prices neces-
gary for a first-run show when they
can obtain a rerun show of equal
or beller caliber at a much lower

| price.

3 ‘Drumbeats’
Completed by

Mayer, Dukoff

HOLLYWOOD, Nov, 19.—
Three half hours of a new adven-
ture series, “African Drombeat,”
have been completed by Gerald
Mayer and Eddie Dukeff in Africa.
Films will be ready [or agency pres-
entation in January.

The series stars Kevin MeCarthy
as a soldier of fortune. Maver re-
turned to the United States about
B month ago, and will produce “The
Sheriff,” and at least one other
pilot for Conne-Stephens in the

Tmeantime,

G fo Shoof
Films on Spec

| NEW YORK., XNov. 19.—=Screen
Gems will <hoot several more half-
hour shows in ity “You Can't Take
It With You”™ vidfilm series. The
show was almost sold from a sin-

gle pilot this season. but clients |

wanted to look at more programs,

Lately clients have approached
' Sereen Gems ashing for a show
! that was ready to go on. The ex-
perience has led the company to
| conclude that it would have sold
| the properlty il it had more prod-

recognized within ~ the industry | uct in the series on hand, and so
that it has become all but impos- | it has decided to go ahead with
sible to make any profit from syn- | lilming of the series.

NEW YORK, Nov, 19. — With
the changing supply-and-demand
conditions in TV film, the leading
distributcrs have been forced in
the past vear to make basie allera-
tions in their sales policies. The
trend has been from a posture of
specialization to one of flexibility.
To increcse their chances of oet-
ting their film on the air, distribu-
tors now find that they must attack
on as broad a front as possible.

still

While some distributors
bear the marks of their erstwhile
ecialization, most every one of
them has been forced to compro-
mise the philosophy on which ils
specialization had been founded.

No longer do you find a dis-
tributor hammering away strictly
on national sales (as Screen Gems
has done) or on syndication (as
Ziv-TV) or on station library sales
(National Telefilm Associates).
Every distributor now operales on
at least two of these levels. Most
are geared to sell on all three.

Broader Policies

Essentially the reason for this
broadening of sales policy is the
increasing  diffieulty of moving
enough product on any one level
to keep volume up to operating
requirements. There are other rea-
sons. When a distributor finds
product on his hands that is not
suitable for the outlets he is attack-
ing, he is led to deploy forces on
another front. So, when Ziv-TV
found several subsequent-run se-
ries in its vaults that had no real
place in its sales philosophy, it
organized Economy TV to scll sta-
tion library deals.

Still another value in broaden-
ing sales policy is that activity on

Desilu ‘Duffy
Pilot in Jan.

HOLLYWOOD, Nov. 19.—New

Productions in  January.

choff and Dave Diamond will pro-
duce,

Desilu will also do a pilot of
“Fast Freight,” series on truckers,
for ABC-TV, and is prepping anoth-
er show based on the hles of the
old Pinkerton Detective Agpency.

Ed Grossman
Resigns Guild

NEW YORE, Nov. 19.-Edward
Grossman, director of the radio
division of Guild Films, has re-
signed to form his own business.
|I‘IE will handle the Hnancing of
TV producers and distributors, and
radio ard TV stations,

Before joining Guild Films in
Julv, 1932, Crossman wasg with

| M-G-M for 18 years,
|

one level very often helps a dis-
|tributor do  business on another.
FFor example, good relationships
with stations is a definite aid in
| bringing in national spot deals. So,
| GAC-TV, which has never gone
Vinto syndication—the it studied it
Hor awhile—made an extensive sur-
vey of station clearance conditions
a vear ago, an effort that is under-
stood to have stood it in good
stead in selling Patti Page to Olds-
mobile and Les Paul and Mary
Ford to Listerine,

The advantages of selling one
level off against another has now
induced a few distributors to enter
still a fourth level of operation,
namely media sales to national
sponsors. “Official Films has Wells
Bruen  selling national spot an-
nouncements on stations carrying
| “My Little Muorgie” dayvtime, an
Ziv - TV has Bernard Musnik
preaching the value of national

Reed Preps
Test Pilof’

HOLLYWOOD, Nov. 19—
Shooting of a pilot film for "Test
Pilot” has been skedded by Roland
Reed Productions within the next
10 davs at California Studios.
Series, starring Preston Foster, will
deal with air stories and is bein
done in co-operation with Douglas
Aircralt.

Also being prepped, by George
Bruce, is a script for a new pilot
on “Alarm,” on which a half hour
wias shot about two years ago.
| Semi-documentary  technique  will
ll.'l-L‘ usedd on the fire department
series, with the base of the show
'being broadened to  include  the
Swhaole United States instead of just
the Southern California area,
| Third project under way is “Dial
Emergency,” series which  would
utilize files of the telephone com-

TV series, “Father Duffy of Hell's Pany.
Kitchen,” will be piloted by Desilu | )

Llovd 'in P
Nolan has been signed for the title | under supervision of Guy rTh:q:rer
of Father Duffy, with New Yuork set | Jr. The company has been inactive
as locale of the show. Samuel Bis- |0 the entertainment TV field since

“Test Pilot” will be shot by Reed
vartnership with Gross-Krasne

the completion of "Waterfront”

lust summer.

Syndication

For "Hollywood’

HOLLYWOOD, Nov. 19.-"50
| This Is Hollywood,” net TV film
series produced by Edmund Beloin
and Dick Bare, is being placed
in syndication by Harriscope, Ine.,
a small vidpix distributing com-
pany. Burt 1. Harris will be in New
York next week for talks with po-
tential sponsors.

The series, starving Mitzi Creen
and Virginia Gibson, aired on
' NBC-TV last season. A total of 24
| half hours are available.

Distributors Broaden Sales
Attacks for More Flexibility

Rﬁﬂl sponsors! ip on'any of its new
SNOWSE,

The effarts of Bruen and Musnik
have taken film distributors ont of
the realm of pure program sales.
Essentially they are selling stalions
rather than shows.

This trend has begun to aflfect
the feature film field also. Asso-
ciated Artists Productions, which,
like every other feature house, was
organized to sell only stations, has
now named Paul Kwartin its na-
tional sales director to perform a
Function similar to that of Bruen
at Official and Musnik at Ziv,

The work of these three men on
the fourth front (national spol) is
obviously ealculated to help the

osition of these distributors on the
irst front (stations).
Merger Effect

This trend toward browdening
of sales policy is in a sense-a con-
comitant of the trend toward con-
solidation of competition. A mer-
ger of two distributors very olten
has the effect of broadening the
sales approach of the combined
operation. A single distributor’s
effort to spread out its sales attack
is very often a substitute for a
merger,

Note that AAP [ormalized
Kwartin's position after its efforts
to merge with NTA [ell thru, NTA
itself has just formalized a national
sales department under its execu-
tive vice-president, Oliver Unger,
and has just hired Sy Kaplan from

g | Television Programs of America to

assist him. NTA, which tried to
et into national sales a vear ago,
as been essentially a station sales
operation heretofore.

The consolidation of Hyvgoe and
Unity was caleulated to increase
sales flexibility. While Hygo-Unity
does not appear to be thinking in
terms of stretching outside the tra-
ditional station approach, the con-
solidation gives them greater ma-
nenverability in packaging product
and in operating on that one {ront,

MCA-UTP

The most important landmark in
this whole development was prob-
ably the absorption of United Tole-
vision Programs by MCA-TV a
vear ago. MCA was alwayvs power-
ful in national sales and ut the
time had a pioneering stution Ji-
brary operation. While it was okay
in syndication, the UTP absorption
gave it new streneth on that level.

It was at that point that the
three-pronged approach became
most pronounc For MCA-TV
then formed three separate eche-
lons: National sales under Dave
Sutton, syndication wnder Wynn
Nathan and station libraries under
Lou Friedland.

Ziv-TV, in its broadening de-
velopment, has also organized
along distinct echelons, On  the
other hand, Official Films tends
to work in -all directions from the
same cone.

But, whether or not the sales
staff is departmentalized, in the

resent  strategic  sitnation  the
uyver as well as the seller is hest
served when the sales attack is
made on as broad a [romt as
passible.

|
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To get command of a bigger TV audience,
iil’ in tovch 'W"h see W

*

ARE*,

CI NG'NNAle March, 19535

With a mighty 29.1 ZIV-TV'S CISCO
KID (Duncan Renaldo) gives the
bum's rush to a long list of big-time
operations on the Cincinnati scene,

including TV Play-
house, Climax, Jack
Benny, Comedy Hour,
I Love Lucy, ete.
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RCA Hunts for
Dealer Plan to
Match Clubs

Bonus Offer Must
Be Completely for
Stores, No Mail

. NEW YORK, Nov. 19. — RCA
_ Victor this week confirmed rumors
that the company has been lookin
for a practical plan whereby deal-
ers, and dealers alone, can offer
their customers bonus benefits
equal to those dangled by the vari-

ous mail-order Eluﬁs. ;
According to Victor's Vice-Presi-
dent Larry Kanaga, such a plan
has not been worked out so far,
althe admittedly the diskery
thought it might have had one this
week, -A s?:aciai trip to the In-
d]umc:}xﬂis actory, however, pro-
d production data that la-
beled this particular plan economi-

ca]}]’y unfeasible. .

ointing to the diskery’s low
($3.98) price for LP’s, which auto-
matically must cutythe margin for
{Continued on page 17)

Xmas Push for
Kenton Album

HOLLYWOCD, Nov. 19.—In an
effort to stimulate sales of the
$24.95 “Kenton Era" package,
Capitol Records has prepared a spe-

cial Christmas promotion designed |
to give the album maximum expo- |

sure.

Dealers will receive a free dis-
play unit stressing the Kenton
pa-:l:c?age as “a big giﬂ: for any jazz
fan,” with copy done in appro-
priate Christmas colors. Unit is
constructed to display the Kenton
album as well. Tho sales figures
of the album, the only package
ever produced oy Capitol in that
price category, are not available,
Bud Fraser, merchandise manager,
revealed that results thus far have
been satisfactory.

On another front, Capitol this
week acquired a library of music
cues from composer - conductor
Henry Russell for film use in tele-
vision. Capitol continues to expand
its cue library, one of the largest
serving the needs of industrial and
TV film producers.

2V2 MIL. DISKS
IN ONE WEEK

NEW YORK, Nov. 19.-A
disk just released by Columbia
Records this week has already
moved 2,500,000 copies. The
entry is a post card-sized
paper platter carryving a jingle
plug for Ford cars as cut
Rosemary Clooney and Mitclvl
Miller. It's a product of the
diskery’s transcription depart-.
ment in the Srm’s new Aura-
vision- process (The Billboard,
November 19).

STATUS QUO

No Changes
In Mercury’s
Europe Field

NEW YORK, Nov. 19.-Irving
Green, president of Mercury Rec-|
ords, returmned from his Euro
trip this week with the status of
the label's distribution in England
still unchanged. :

For some time now the English
firm, Pve, Ltd., has been rumored
about to take over Mercury's dis-

(Continued on page 24)

Diskeries Waiting Results
Of Columbia’s New EP Policy

Trade Concerned Whether Special
Concessionis May Open Price Cuts

By BILL SIMON

NEW YORK, Nov, 19.—Colum-
bia Records’ new approach to EP
singles marketing, and specifically
its initial-order price concessions
The Billboard, November 12),
ave inspired considerable interest
among the other major diskeries.

Most of Columbia’s competitors
this week expressed the opinion
that the present stundard price of
$1.47 is tIixe lowest price at which
a sensible profit can still be made,
but here was some concern that
Columbia's move might point the
way to a general price reduction,
which they would then be forced
to follow.

Columbia’s special promotion
actually is offering three specific
EP’s to dealers at 65 cen.s each on
initial orders, rather than the regu-
lar 86 cents, If the experiment is
considered successful, the same
deal will be applied to all new
single EP releases.

Much of the rivals’ concern has
centered around the manner in
which dealers would make use of

the price cut, The diskeries want
te determine if the retailers will
continue to sell at $1.47, retail,
cashing in on the additional mark-
up, or if they will cut the retail
price.

Some Question:

Also, the companies want to
know how much a lower price will
increase seles, and most significant,
what effec’ this would have on the
present price of single, regular-
length 45%, which now sell for
only 9 cents less than the bargain
EF's, if the latter are sold at a
regular markup, or 98 cents.

The majors are concemed also
that some dealers will stock up
heavily now, but then failing to
move EP inventory at $1.47, might
cut price at some later date, upset
the local market and slpni] the
citizens’ taste for regular line mer-

Victor, ex-

chundise.

The attitude of RCA
presced by RCA Vice-President
Manie Sacks this week, is that
“We don’t want to distrub the
market. If EP prices are going to

SURE SPINS OVER U. S.

By JUNE BUNDY

NEW YORK, Nov. 19. — A
decjay’s theme platter is the closest
thing to a sure-spin proposition in
the record promotion field, since
the average disk jockey plavs his
theme at least twice a dav across
the board, and many give themes
an extra spin on the hour and
half hour.

According to a Billboard survey,
the deejay themes most used by
spinners across the country are
Ruy Anthony's “Rollin' Home,” the

Leroy Anderson and Boston Pops
versions of “Syncopated Clock,

Clenn Miller's “Make Believe Ball-

Disk Running Time
No Key to a Smash

Diskers Ignore D. J.
Stemming From Spot

HOLLYWOOD, Nov. 19.—De-
spite the hue and for shorter
records by the nation’s disk jockevs,
a short record doesn't necessarily
Lmva any advantage as a potential

it.

A recapitulation of the best sell-
ing records listed on the Honor
Roll of Hits (The Billboard, No-
vemnber 19) reveals no particular

recording and its selling prowess.
If anything, it highlights the oft-
repeated catch-all well known to
the disk industry—"it’s got to be
in the groove.”

The demand for shorter records
by disk jockeys primarily stems
from the numerous problems d.j.'s
are currently encountering in find-
ing enough time to program a
heavy slate of commercial spots.
Tho most stations subsecribe to the
basic precepts of the NARTB code,
on the surface there appears to be
flagrant abuses in connection with
the length of time devoted to com-
mercials in any given 15-minute
period. Double and triple spotting
are common to virtually any station
whose programming consists large-

Short-Wax Clamor
Commercial Demand

Iy of music and news, a formula
prm‘ﬂd to be successful.

The hit recordings ol “Autumn
Leaves,” “Love Is a Many-Splen-
dored Thing” and “Moments to
Remember,” all run longer than
two minutes and 50 seconds, for

'example, with the Al Hibbler ver-

ision of “He” on Decca running
13:02, Of the top 10, Gale Storm’s
affinity between the length of a|

Dot disking, “*Hear You Knockin®,”
is greeted by the d.j.’s with stormy
approval, with a time of 2:21.
Just what the oplimum Hme a
recording should be appears to be
a matter of personal preference to
the jockey, with some d.j.s vehe-
mently scorning anything that runs
longer than 2:30, while others
stretch the desired time to 2:45.
No matter what the time, the jockey
strongly  indicates that records
should be shorter. At a recent meet-
ing of the Dance Orchestra Leaders
of America, virtually all d.j.’s pres-
ent called for edited wversions of

dance-band platters which would
‘not rum longer than 2:30. The sug-
gestion was made so that the jock-
evs could program dance band

(Continued on page 17)

Survey Uncovers Favorites
In Disk Jockeys' Themes

room~ and Anderson’s “Jazz Piz-|nity was recenlly thrown into a

zicato.”

Ray Anthony is the top baton in
the deejay theme field, followed
by Ralph Flanagan, Tommy Dor-
sey, Benny Goodman, GClenn
Miller, Anderson, Percy Faith,
Billy May, Harry James, Ted
Heath, Duke Ellington and Les

Brown.
Good and Bad

The de:ﬁny theme situation is
both a headache and a blessing to
record manufacturers, who natu-
rally like to bet gn a sure-spin but
are increasingly harassed by re-
uests for special theme platters
rom jockeys whose -audience-
l)otEntinIs just don't jumtify the out-
ay of $400 or $500 each for spe-
cial recording sessions,

Many key jocks have their
personal theme platters, e.g., Jerry
Marshall’s “Make Believe Ball-

room on WNEW and Jack Lacy's
“Listen to Lacy” on WINS here;
Robin Seymour’s “Bobbin  With
Robin,” WKMH, Detroit, ete,

On the other hand, Bill Randle
WERE, Cleveland, and WOCBS
ere) uses Tommy Dorsey’s “Dr
Bones™ as a theme, while ABC's
Martin Block has used Glenn
Miller’s “Make Believe Ballroom”
(a favorite with many spinners)
for almost two decades., In line
with this, it's interesting to note
that when Block moved from
WNEW to ABC he took his long-
time theme with him, thus causing
the station to have a special “Make
Believe Ballroom” theme (strikingly
similar to the Miller disk) written
and recorded for the Marshal seg.

The special-theme deejay frater-

TV'S ‘LOVE’ IS
FOURTH TV HIT

NEW YORK, Nov. 19.—
“Love and Marriage,” which
made the “Lucky Strike Hit
Parade” this weekend, is only
the fourth song originating

with a TV production to make
that TV hit list,

The only others to turn the
trick despite countless tries
have been “Let Me Go,
Lover”; “The Ballad of Da\fz
Crockett” and “Hard to Get,

E—————Y TV V-T2 aY=Y dTe Va2 Y= IV SN TS 7o vawhwayavazmi

spin by the American Federation
of Television and Radio Artists,
which ruled that wvoice talent
used in transcriptions of program
themes and identification jingles
were subject to the union’s re-use
payment code covering commer-
cial transcriptions,

" As a result last August many
deejavs—Alex Cooper, Peter Potter

and Gene Normuan of KLAC, Los
Angeles; Johnny Grant, John Me-
Shane and Bill Stewart, KMPC,
Los Angeles, among others—pulled
their special themes off the air and
substituted  instrumental  disks,
Veteran West Coast deejay Al
Jarvis, of KFWB, Hollywood, tho,
was in the clear since—like Block—
he has always used a straight com-

(Continued on page 1T)

be reduced, we certainly don’t in-
tend to be the first to do it. We
intend to wait and see what hap-
s with this Columbia thing.”
acks did emphasize, however,
that Victor “is not going to let the
competition undersell us.”

At Decca, top sales exec Syd
Goldberg told The Billboard that
a price cut definitely was unneces-
sary there, because his EP busi-
ness had never been better, and at
$1.47. In fact, Goldberg felt that
Decca would hold the line even if
other firms decided to cut the
price.

Mercury, claiming econsiderable
success for its own recent 98-cent
EP promotion, reported that con-
tinuation of that price for regular
issues was impossible from a cost
factor, According to Mercury
President Irving Green, the initial
production costs, including record-
'mgh and royalties, determine this
rather than the actual physical
pressing, which employs no more
material than a regular 45 r.p.m,

Capitol maintained that it has
no plans to meet the Columbia
deal. Lloyd Dunn, veepee in
charge of sales and mEI'L!iJmn{]i!i-
ing, said that the company will
continue its existing price, with no
special arrangements planned for

ealers or juke box operators.

London and M-G-M both ecom-
mitted themselves to a program of
“watchful waiting,” altho both ad-
mitted interest in the Columbia
venture,

M-G-M Diskery
Sefs Mark in
Sale of LP’s

HOLLYW(0D, Nov, 19.—Frank
Walker, president of M-G-M Rec-
ords, this week declared that the
company had set = new high this
year for sales of its LF's,

Walker arrived here this week
for a series of studio conferences
with Dore Schary, studio head:
Johnny Green, head of M-G-M's
music department, and Jesse Kaye,

(Continued on page 17)

Decca to Continue
New Classic Push

NEW YORK, Nov., 18.—Decca
Records, with strong sales response
to its revitalized classical program
inaugurated last June, has mapped
further expansion in the field call-
ing for an increased release sched-
ule and heavier promotional ex-
penditures at several levels to plug
the growing line.

The longhair drive by the disk-
ery during the past five months
has been Fiflm* biggest in the firm's
historv. Plans a!izr[-a-:]y set indicate
a still more agpressive push by
Decca next yvear to cut a larger
piece of the classical disk pie for
itself.

The company’s effort in the field
is Iarﬁgelg' pegged to material im-
ported from Deutsche Grammo-
phon, the German diskery with
which Decea has a reciprocal deal
covering pop and classical etch-
mngs. The foreign firm will con-
tinue to supply much of Decea’s
classical requirements, altho some
step-up of domestic recording is
expected, and new longhair and

semi-classical masters will continue
to be imported from Spain.

Within a few weeks Decea will
release the second batch of im-
ported DG pressings in its Archive
series, a ial line which has
attracted much favorable critical
comment. Eighteen 12-inchers will
be in the new release. Twelve
were issued initially,

Another major package release
now under preparation is a new
DG recording of Mozart's “The
Magic Flute." Due out in March,
it will be held in a de luxe pack-
age containing the complete or-
chestral score, as well as the li-
Liretto, and will list at $14.98, This
will probably be an industry “[irst”
for an opera release.

On the promotional level, Decea
will continue its sponsored pro-
gram over local radio station
WOQXR and will buy similar pro-
grams elsewhere if response con-
tinues as strong as it has so far,

Advertising in consumer publi-
cations will be inereased, it was
said, and dealer selling aids, in-
cluding catalogs, will continue to
be distributed to the trade in large
quantities,
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Waxers Face Earnings Pinch
In Face of Big Cash Outlays

Sales Huge This Year, But Album
Production Has Eaten Up the $$

HOLLYWOOD, Nov 19. — Tho
the record industry is expected to
amass greater profits than ever be-
fore, eamings are not expected to
keep pace with the almost certain
tremendous increase in sales diskers
will have achieved at year's end.

Of necessity, the industry has
=ad to reinvest vast sums of money
which might otherwise have gone
to the profit side of the  ledger.
In reality, the disk industry is cur-
»witly  going thru a  transition
peri d, with the pendulum swing-
ing from single disk sales to p:‘u:-E-
age sales. Album sales this past
year are estimated to have ac-
¢ unted for 55 to 60 per cent of the
total sales volume, a statistic which
undquestionably  will affect disk
profits this year, ana for several
vears o come.,

Just where are the major firms
making long-range investments, ex-
penclitures which were uncommon
several vears ago? In brief, the
bulk of monev, or profit, is being
plowed back into t.  album busi-
Ness.

Singles More Profitable

Its generalls known that the
single disk business is muchk more
profitable than is th Fﬂ[‘-]{.ﬂgﬁ' field,
with recording and production
costs minimal when compared with
the overhead of an album. The in-
vestment in o single disk is re-
turned over a much quicker period
of time than is an album, with

BRITONS BEEF
But Cooley's
Pubbing His
Princess’

HOLLYWOOD, Nov. 19.—De-
spite the storm of protest from
angry Britons who want the United
States government to take steps to
suppress the song, “I Don’t Want
to Ever Be a Princess,” author
Spade Cooley indicated the song
will be published and recorded.

The furor erupted last week
wher Hill & Range acquired the
song, with English newspapers and
the government-o ntrolled British
Broadcasting Zorporation declaring
the song to be in “poor “aste.,”

Cooley this week disclosed that
Hill & Range has returned the
song, which will be published by

(Continued on -page 18)

ltaly’s Ricords
Co. Eyes U. S.
Record Enfry -

NEW YORK, Nov. 19.-G. Ri-
cordi & Company, large Italian-
based publishing firm, is mulling
a possible entry into the recording
business here. The move is now
under study, it was confirmed here
this week by Dr. Franco Colombao,
managing director of the firm's
U. 5. affiliate,

Should Ricordi follow thru on
the plan, the likelihood is that
it will tie in with an established
label as releasing agent, altho it
will handle recording sessions it-
self. The publisher’s main purpose
will be to stimulate exposure of
its copvrights, particularly in the
serious music field. Pops, of the
Continental variety, may also be
issued.

The firm, of course, is the re-
pository of many Puccini copy-
rights, as well as contemporary
scores by important composers,

some tgacknge taking years to amor-
tize their 2ost. While no specific
figures are available, Capitol Bec-
ords (i.e.) is estimated to have spent
approximately 330,000 in produc-
ing the plush “Kenton Era” pack-
age, a figure which will not be re-
turned this year but is expected to
pay dividends for some vears to
ceme  The same is true of Colum-
bia’s long-rayg investment and
heavy enst of production in record-
ing both the Albert Schw=itzer and
Pablo Casals albums.

Other expend tures which might
have been reported as profits are

also accounted for in inecreased
costs of album art, the use of ko-
dachrome stills for covers, lami-
n: ted covers, ete. One major firm
is known tu be experimenting with
the use of fiberglas and other plas-
tics as possible substitutes for the
album as we ncw know it

The transitory state of the disk
business is further exemplified by
the numerous sales campaigns by
the major firms desi ecl] to bring
sales and profits back over a num-
ber of vears. In short, the disk in-
dustry appears to be building for

(Continued on page 44)

Protest ASCAP
Rule on PD Tune

Many Pubbers Affected by ‘Arrangement’
Decision Re Planetary’s ‘Yellow Rose’

By IS HOROWITYZ

NEW YORK. Nov. 19.—The fine
edge that sometimes separates an
arrangement from an  “original”
tude may come in for even Further
hair-splitting as a result of negotia-
tions currently under wav between
the publisher of “Yellow Rose of
Texas” and the American Society
of Composers, Authors and Pub-
lishers.

Flanetary Musie, the publisher
of the ditty which climbed to ma-
jor hit status via the recent Mitch
Miller recording on Columbia, has
all aleng considered the changes
in its version of the Civil War bal-
lad sufficient to warrant original
status.

But ASCAP hus tuken a differ-
ent view and tagged the ditty an
arrangement of a public domain
melody. As such, the Society con-
siders the customary fractional
publisher pav-off for an arrange-
ment sufficient recompense-for per-
formances. This payment is com-

'Sh-Boom” Suit
Involves 250

NEW YORK, Nov. 19, — A
$250,000 suit involving the vester-
vear hit, “Sh-Boom,” came to light
this week when Judge Irving L.
Levey, of New York Supreme
Court, granted a motion asked by
the defendants, Atlantic Records
and its publishing affilinte, Progres.
sive Music, that the plaintiff Fur-
nish a bill of particulars,

The plaintiff is Sinclair Musie,
which claims a right to the
“Sh-Boom”™ copyright. Sinclair al-
leges that the tunc wus written by
the Toppers, a singing group, said
to have assigned the ditty to the
publisher in 1953. Part of the deal
called for Sinclair to introduce the
group on a4 major disk label. Sin-
clair charges that Atlantic induced
the Toppers to award the tune to

Progressive in  violution of the
agreement.
Atlantic has made a general

denial of the charges and points to
a March, 1954, assignment of the
tune to Progressive by the Toppers.
There was no agreemenl to give

the dittv to Sinclair, the Atlantic
denial claims.

Freed Show
Set for N. Y.

NEW YORK, Nov,
jockey Alan Freed’s big holiday

r[HllEﬂ at about one-fifth the rate
of an original.

Planetary, which stands to lose
considerable performance monies
due to this interpretation, is con-
testing the ruling. Negotiations
have already reached the point

are involved,

bon its evaluation of “Yellow Rose.
Planetary is understood to have en-
gaged some imposing legal talent
to plead its ease. Both sides have
shown more than usual reticence in
discussing the controversial issue.

What makes the case have
broader appeal than the interests

where high level execs at AE—(?.’LP|

STORES DON'T
DIG ‘16 TONS’

PITTSBURGH, Nov. 19.—
Tennessee Emie Ford's “16
Tons” may be the nation’s No.
1 record hit this week, but its
No. 1 target—the company
stores operated by coal-mining
interests—don’t dig it. At any
rate, company stores in this
area reportedly are reluctant
to stock the platter, which fea-
tures the line “Tell St. Peter
I cain't go, ‘cause 1 owe my
soul to the company store.

Capitol Signs
James fo Term
Disking Pact

HOLLYWOOD, Nov. 19.—The
recording status of maestro Harry
James was firmly settled here this
week when the band leader inked
a term recording contract with
Capitol Records. Previous pact
James held with Capitol was a one-
shot deal only, whigh ealled for the
release of an experimental album,
“Harry James in Hi-Fi,”

Apparently satisfied with the re-
sults of the album, James this week
signed an exclusive recording con-
tract with Capitol, dispelling ru-
mors that he would go to another
major plattery.

Capitol also signed singer Meg
Myles to a term contract this week,
Miss Myles most recently recorded
for indie Sunset Records, and ap-

Until now ASCAP has held firm I}[_’"ﬂ“’E in the “Phenix City Story”
e i.

Im production.

James, meanwhile, attracted a
total of 15996 dancers in the
band’s first week at the Hollywood
Palladium here. Muark is the sec-
ond highest run up in 10 years,
previously topped by Perez Prado
in the latter's stund at the Palla-

Continued on page 18)| dium last month,

CAMDEN, N. )., Nov. 19.—That
the Radio Corporation of America
will, for the first time, manufac-
ture its own tape recorder units
was indicated this week with the
company's announcements of a
multi-million dollar expansion of
its Cambridge, Q., plant,

Earlier tape recorder production
was contracted out.

James M. Toney, veepee and
general manager of RCA Victor's
Radio and "Vietrola” division, in
making the announcement, said,
“"We see in tape recorders a new
and vigorous business we would
be unable to handle adequately
without a large expansion of our
present facilities.”

Tradesters also saw in the move
indications of an eventual stepped-
up pace by Victor in the prngun—
tion and merchandising of pre-
recorded tape. To date, the firm
has limited such activity to two
token releases.

Hi-Fi Space

In expandin the existin
135,000 square teet by more than
250 per cent, ample space will
also be available for increased pro-

Chianti Named
To Top British
Post for Leeds

NEW YORK, Nov. 19. — Sal

19. — Disk |

“Rock and Roll” show will be a ! Chianti, Leeds Music exec, will

12-day affair at the Academy of
Music on 14th Street here, Open-
ing December 22, this will be the
deejay’s longest in-person package
to date.
Talent already set for the se
(Continued on page 15%

relocate in England next February
‘to take over top level charge of

|the growing interests of the pub-

lisher abroad. The move, in the
planning stages for some time, has
gained added urgency thru the re-

i (Continued on page 24)
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RCA to Make Own

Tape Recorders

duction of high fidelity phono-
graphs. The demand for this
equipment, according to Toney,
requires a step-up in production
to the limit of capacity,

RCA acquired the Cambridge
facilities in 1933 from the Con-
tinental Can Compuany and until
now has used the plunt for the
manufacture of fabricated parts
tor record plavers, radios and TV
receivers, as well as the assembly
of record changers and phono-
graphs.  Construction will  get
under way immediatelv, and com-
pletion is expected in 1956,

MPCE Weighs
Report Service
For N. Y. Indies

Pluggers’ Yote Due
At General Meet
On Four Stations

NEW YORK, Nov. 19.—A cam-
paign to have the Accurate Report-
ing Service cover the top four f’u."m
indie stations is shaping up among
the membership of the Music Pub.
lishers’ Contact Employees, as a
result of a marked decrease in net-
work plugs.

It's almost certain that this sub-
ject will be brought up for a vote
at the MPCE's next general meet-
ing, to. be held November 30 at
the Capitol Hotel,

While it is felt in some plugger
circles that such attention to the
indies may create a new pavola
monster, the protagonists feel that
this innovation will put them in a
much better light with their pub-
lisher bosses, At present, they
point out, several of the webs have
de-emphasized records and music
to an alarming degree. For ex-
ample, they claim that NBC, with
its “Monitor” gormat- is playing
about 10 per cent of the music it
tormerly | played. The Mutual
Broadeasting System is believed to

(Continued on page 17)

'\FASTEST?

16 Tons™ Hits
Charts Like
Blockbuster

NEW YORK, Nov. 19.—Tennes-
see Emie Ford's “18 Tons” may
very well be the fastest rising plat-
ter ever to hit The Billboard charts.
The disk this week became the
nation’s No. 1 pop record after
only three weeks on the charts.

It jumped into the top slots on
H—;e best se]l]ing p mtuilkﬁst f[;d

¢ most played pop jocke 5
and lcapeé] from lﬂpm}m?i’ c!;rn the
pop juke listings after only two
weeks on the chart.

At the same time, the disk soared
to No. 2 on the country and west-
ern retail sellers chart after only
three weeks on the list and moved
into the No. 4 slot on the c.&w.
jockey list, as well as hitting the
c.&w, juke listing for the first time
as No. B.

Heretofore the fastest rising plat-
ter was Mitch Miller's “Yellow
Rose of Texas,” which climbed into
the No. 1 spot September 3 of this

{Continued on page 18)

NOTE TO STATIONS:

License Org Formed
For Taking NO Fees

NEW YORK, Nov. 19.—A new
music licensing organization has
been formed here for the purpose
of NOT collecting performance
fees from radio stations.

The outfit is called Air Permis-
sions, and this week it sent out
invitations for membership to "any
newly formed publishing concern,
unattiliated publishers and persons
. « « if they agree with the poliey
of this organization,”

What Air Permissions—which
presumably will be shortened by
the trade to AP if it endures—
proposes is free licensing for local
disk jockey use and free licensing
for many types of establishments
as well, The outfit would, how-|
ever, issue special licensing agree-
ments for chain broadcasting or
TV and for theatrical and film use,

The philosophy behind Air
Permissions, expressed in its letter
to the stations, is that since local
stations and their deejays contrib-

ute so heavily to the success of a
record, they should not be required
to pay for its use. The important
profits from a song, it is main-
tained, derive from disk and sheet
sales. AP feels that chain an. TV
use doesn’t come about until after
a tune has obtained “substantial
status” from local plugs.

Juke Support?

A similar waiving of fees for
orchestras, entertainers, hotels,
motels, ete., for the purpose of en-
couraging exposure on all fronts,
could also be interpreted as an
open invitation for juke box sup-
port in the event current licensing
outfits succeed in exacting fees
from the jukes,

AP’s prozpectus also proposes to
do away with logging and pro-
spective members must agree “to
use no undue Ere-ssure with any
entertziner, night club, etc., or
radio station in order to have any

(Continued on page 44)



www.americanradiohistory.com

NOVEMBER 26, 1935

THE BILLBOARD

MUSIC-RADIO 17

ANTI-JINGLE

Gilbert Raps
Sale of Tunes
For Com'cials

HOLLYWOOD, Nov. 19.-L.
Wolfie Gilbert, chairman of the
ASCAP West Coast committee, this
week lashed out “at what appears
to be the growing practice of song-
~ writers mﬁrhg their tunes for com-
mercial adaptation by the use of
parodies or jingles.”

Gilbert decried the practice as
‘one which “does irreparable harm
to the value of a song,” at the
monthly dinner meeting of the Cali-
fornia Copyright Conference at
which he was the principal speaker.

MMustrating the situation with. a
SONgE t::fi hjls-_.ld own that had bE?l';
parodied and put to commercia
without his knowledge by Loew’s
Inc. (“Waiting for the Robert E.
Lee”],[ Gilbert hdeclared that the
use of a song by one sponsor au-
tomatically limits its further use
by other sponsors. Pointing to the
current use of “DeLovely” by the
DeSoto division of Chrysler, Gil-
bert indicated that other automo-
bile manufacturers would hardly
allow the song to be used in its
original form on their shows, since
the song is now identified with one
particular product.

“The amount of money in-
volved is hardly just compensation
to the writer when compared with
the greater damage done to the
mlg. " said Gilbert,

Hhﬂ]:t andfthe membe&'s ufhthﬂ
copyright conference paid tribute
to tﬂ late Jerry Ross, who along
with Richard Adler, penned the
music and lyrics to “Damn Yankees™
and “Pajama Game.” copy-
right group will have Spencer Row-
land, in charge of copyright for
the Walt Disney Studios, as its
next speaker,

M-G-M Diskery
® Continued on page 15

studio representative for the disk-
erv. Discussions inecl plans
concerning three upcoming sound-
track albums the plattery will re-
lease shortly. Albums are “Kis-
met,” “Invitation to the Dance” and
“I'll Cry Tomorrow.”

Walker pointed to the increased
sales package goods have EHEJD}'E{']
lately, declaring M-G-M to be in
an enviable pusition because of its
policy in recording LP’s made from
thila sound tracks of M-G-M musi-
cals.

Walker leav:s here today to dis-
cuss additional promotion plans
with distributors in San Francisco,
Portland, Seattle, Kansas City and
Chicago.

NEW YORK, Nov. 19.-M-G-M
Records kicked off this week a
multi-sided promotion push for its
“Kismet” original film cast pack-
age. At the dealer level, the key
element of the campaign will be
a specially cut demonstration LP
record ing a sales pitch by
New York Eeejay Jack Lacy, inter-
spersed with excerpts from the
a2 bum.

Copies of the album will be
made available to disk jockeys thruo
distributors at 81 each. For thea-
ters showing the pic, the diskery
is preparing 18-inch square blow-
ups n}] the album cover for lobby
displays. Dummy album covers
are also being sent to dealers, and
co-op ads with a Christmas gift
slant are also in the works., The
album will get its official send-off
with plugs on NBC radio’s "Week-
day” show the week of November

08,
RCA Hunts

® Continued on page 15

bonus offerings, Kanaga empha-
gized that the company hasn't
given up looking for an idea that
will give a_customer a break for
coming into the store.

He also emphasized, however,
that whatever Victor does will
definitely not be in the nature of a
*Club™ and that all business under
such a plan would have to be con-
ducted right in the dealers’ stores.

GOODMAN CUTS
COLUMBIA SIDES

NEW YORK, Nov. 19.—-Al-
tho Benny Goodman still
hasn’t made up his mind which
label he will sign a term con-
tract with, the maestro felt a
strong urge to record last week-
and made a single session deal

. with Columbia.

Under the aegis of Colum-
bia’s Irv Townsend, Goodman
shared a date with Rosemary
Clooney on Wednesday night
(18), and Columbia is ship-
ping records immediately. Miss
Clooney and the Goodman
Trio covered the revival
“Memories of You,” which is
in the forthcoming “Benny
Coodman Story” flick, and the
thrush duetted with BG on
the oldie “It's Bad for Me.”

Decca Breaks
Special Plugs
On 2 Fronts

NEW YORK, Nov. 19.—Decca
Records broke special promotions
or two fronts this week. The disk-
erv's new kiddie set, “TV Club
Sl}n;is," bv Paul Winchell and
sidekick Jerry Mahoney, will carry
a special sleeve with an applica-
tion blank for membership in the
pair's TV club. This, it's figured,
will build listener interest in the
TV airer.

Meanwhile, Winchell, working
with his partner, will give the rec-
ord national exposure, via continu-
ing plugs on the show.

Also in the kiddie field, two
other Dececa artists who play to
the youngsters, Winky Dink and
Fran Allison, will both have new
disks released shortly.

At the pop l.vel, the firm will
carry on a joint promotion with
Coronet magazine based on the
story appearmg in the monthly’s
December issue, titled “Starring
Sammy Davis Jr.” Reprints of the
article will be sent by Decca to
disk jockeys, and promotion pieces
will also be sent to record dealers.

Victor to Release
‘Richard III* LP's

NEW YORK, Nov. 19. — RCA
Victor's album department has
made arrangements to issue the
sound track of the forthcoming Sir
Laurence Olivier film, “Richard
11.* A full-length r{-curdinﬁ of the
Shakespeare production will be re-

on three 12-inch LP’s, -
Victor's release of the set, which
features Olivier and Sir John Giel-
gud, will occur simultaneously
with the introduction of the Hlm
in this country on an NBC-TV

spectacular, .
Previously, Victor has issued
sound track material from the

Olivier “Hamlet” and “Henry V.”
Both were available on 10-inch
LP’s. Within a couple of weeks,
the diskery is bringing out both
productions backed up on a single
12-inch disk.

Running Time

® Continued on page 15

musie, which they said lhE{;tmulc]
not do at the present time, because
current recordings were too long
and interfered with their com-
mercial schedules.,

The situation finds the jockey in
the middle of a dilemma. The d.j.
readilv admits that his basic re-
sponsibility is the listener and he is
interested in programming as much
music as is possible, On the other
hand, the jockey is mindful of the
hand that feeds him, namely rev-
enue derived from the sale of com-

the d.j. has apparently been swayed
in the direction most profitable to
station management.

Tho aware of the demands of the
disk jockey for shorter records, the
disk industry has found it conven-
ient and profitable. to continue
issuing recordings at speeds suited
to a particular tune or artist. A
check of repertoire sources here
indicated that no firm will sacrifice
iqum]it}r for brevity.

leased by the diskery next March |

Renewals on
Fats Waller's
Works Clouded

NEW YORK, Nov. 19. -« The
ultimate disposition of the wast
quantity of the late Fats Waller's
copyright renewals remained .un-
certain this week, altho the entire
package belongs legally to Joy
Music.

The problem, according to pub-
lisher George Joy, is that he’s
strongly opposed to catalog “raid-
ing,” and a good many of the
Waller tunes are divided, for the
original copyright period, among
Robbing, Feist and Miller, Mills
Music, Leeds, and Southem. Joy
himself picked up these renewals
after they already had been
spirited away from the original
publishers by Eli Oberstein in
1942, At that time, Oberstein had
purchased these for himself from
Waller's legal widow, then sold
them to the then Santly-Joy firm,

At the time Mrs. Waller died, a
year or so ago, most of these re-
newals had not yet accrued, and
Jov, to prote¢t himself according
to the laws of California and sev-
eral other States, signed new agree-
ments with Waller's two sons by
his other common-law wife, also

deceased.

As several relatively unimpor-
tant Waller renewals have come
up so far, ‘:{{I}-‘ has made what he
terms friendly and reasonable deals
whereby the renewals have stayed
with the original publisher. Cur-
reatly, he is somewhat concerned,
however, over the fact that the re-
newal to an important Joy Copy-
right,“Litt1z Dutch Mill,”™ has been
split up, half going to Mills and
half to Robbins. The original
period expires in 1957.

PLOT ‘HOOKEY"
FOR ADULTS

NEW YORK, Nov. 189.-
Gene Kavan and Dee Finch,
WNEW's early-moming dee-
jay team, have Immc'ted a
‘hookey” promotion for adult
listeners, Gimmick calls for
three listeners to get a day off
from work, with WNEW pay-
ing off the winners' employers
with free one-minute commer-
cials. The contest runs from
November 28 thru December
23, with dialers asked to send
in their names and the name
of the firm they work for.
The catch is they wont know .
they can play hookey until the
morning the commercials and
their names are actually car-
ried on the show.

DOLA Renames

Brown Prexy,
Elects Others

HOLLYWOOD, Nov. 18 -
Dance Orchestra Leaders of Amer-
ica re-elected Les Brown president
of the organization this week, as
results of ballots were tabulated.
A total of 69 bailots were cast out
of an eligible 100.

Other officers elected were
Tommy Dorsey, first vice-president;
Willard Alexandes, second vice-
president: Freddy Martin, secre-
tary, and Lawrence Welk, treas-
urer. )

Board of directors consists of
Fred Benson and Don Kramer, rep-
resenting band managers; Willard
Alexander and Vinee Carbone,
agents; Mal Dunn and Jules Her-
mar, territorial bands, and Sam
Donahue, - Ralph Flanagan- an
Count Basie, leaders,

Survey Uncovers Favorites

® Continued on page 15

mercial waxing of “Make Believe
Ballroom™ as his theme,.

Straight instrumental themes are
preferred to vocals by deejays for
more reasons than union ones, and
most of the popular themes are in
that category. Some attempts have
been made to alter the situation.
A West Coast wvocalist, Artie
Wayne, for instance, was turning
out special theme disks on virtually
an assembly line basis for a while,
warbling special lyrics to a few
basic melody lines and sending
them out to jockeys across the
country in a move to promote more
spins for his own disks. However,
to date the single vocalist has yet
to become a potent force in the
deejay theme field.

Most Used Themes

Other popular jockey themes
today are Glenn Miller's “String of
Pr::nr?s" and “Sunrise Serenade,”
Ray Anthony’s “True Blue Lou,”
Flanagan's “Serenade” and “Gia-
nini Mia,” Les Paul’s “Walkin’ and
Whistlin® Blues,” Richard Hay-
man’s "E]-.ipEing Along,” Benny
Goodman's “Down  South Camp
Meeting” and “Goodbye,” Harry
James” “Don’t Be That Way” and
Tommy Dorsey’s “Sunny Side of
the Street.”

Popular moming show themes
include Artie Shaw's “Softly as in
the Moming Sunrise,” Hayman's
“Skipping Along,” and “Synco-
pated Clock,” Tex Beneke's Hgﬂﬁl
Junetion,” Hal Derwin's “Me nd]’.r
Time" and “It's a Good Morning,”
Gene Krupa’s “These Foolish
Things" and “Creat Day,” David
Rose’s “Flavia” and “Serenade to
a Lemonade,” Percy Faith’s “In-
vitation” and “Het Canary,”

mercial air-time. To some extent, |

Anthony's “Another Day, An-
other I;awn," Frank Chacksfield’s
“Waltzing Bugle Boy,” Glenn Mil-
ler's “Sunrise Serenade” and the
Silver Strings’ “The Moon Is Blue.”

Popular evening and late night
show themes, the survey indicates,
include Ray Anthony’s “Dancing in
the Dark,” “Stella by Starlight,”
“I'll See You in My Dreams™ and
“Harlem Nocturne™; Faith's “Ev-
ervbody Loves Saturday Night,”
“Dream, Dream, Dream”™ an
“Waltz in Swingtime”; Stan Ken-

d | Fifers”

ton’s “Painted Rhythm,” Tommy
Dorsey’s “Opus One™ and “At Sun-
down,” Rusty Brvant's “All Night
Long,” Sammy Kaye's “Midnight
Ride,” Buddy Morrow's “Night
Train,” Henrv Rene's “Dreamy
Melody™ and “Byve Bye Blues,” Er-
skine Hawkins' “After Hours"™ and
“Tippin’ In,” Les Brown's “Mid-
night Sun,” Ralph Marterie’s “Dry
Marterie” and “Until Six,” Cama-
rata’s “Brief Interlude,” “Les Bax-
ter's “Moon Moods” and “Lost in
Meditation,” Winterhalter's “Starry
Night,” Johuny Green's “Sunday
Jumps,” Jack Fina's “Shangri-La,”
David Rose’s “Lullaby of Broad-
way, Benny Carter's “Imagina-
tion,” Artie Shaw’s “Moonglow,”
and Charlie Spivak's “Moonlight
on the Ganges.

Among the most popular after-
noon themes are the Ted Heath
and Winterhalter versions of “Va-
nessa,”  David Carroll's “Gada-
bout,” Les Browns “Youre the
TnPﬁ", Tommy Dorsey’s “Well Git
It,” Ziggy Elman's “Drresistible
You,” Jerry Cray's “Dipsy Doodle,”
Duke Ellington’s “Take the ‘A’
Train”; Miller'’s “Moonlight Sere-
nade,” “American Patrol,” “Sere-
nade,” “Adios” and “St. Louis
Blues March™; Flanagan's “Leave
It to Love” and “Balboa,” Henri
Rene’s “You Are the One” Percy
Faith's “Music Till Midnight
(written for WNEW’s show of the
same title but released as a com-
mercial disk in a Faith album),
Wolf Phillips’ “In a Sentimental
Mood,” Benny Coodman’s “Be-
;r'ﬂnd the Sea,” “Let’s Dance” and
‘Roseroom.”

Also  Krupa's “Lover,” Tex
Beneke's “BII::E:: of the Record
Man"” and “’'S Wonderful,” Harry
Lames “Music Makers” and “You
etter Stop,” Billy May's “Leap
Frog™ and “Unforgetable,” Tomm
Dorsey’s “Goofus” and “Pussy Wil-
low,” Harry Bluestone’s “Kiddin’
on the Strings,” Les Elgart’s “I'll
See You in My Dreams,” Winter-
halter's “Will of the Wisp Ro-
mance,” Woody Herman's “Four
Others” and “Early Autumn,”
Sauter - Finegan’s “Doodletown-
and Ellington’s “Hawk
Talks.”

PROMOTION

Nat'l Qutfits

In on Sunset
'Hickok” Plug

HOLLYWOOD, Nov, .- A
mammoth promaotion to be partici-
pated in by such national firms as
Kellogg's, Langendorf Bread, Cur-
tiss Candy Company, the Santa Fe
Railroad and others gets under way
next month iv conjunction witl the
release of Sunset Records’ “Wild-
Bill Hickok™ package.

The album, a half hour musical
narrative tagged “Wild Bill Hickok
on the Santa Fe Tril” was re-
corded by Guy Madison and Andy
DeVine, both of whom star in the
television show.

Package will be handled by Sun-
set Distributors. with special pro-
motional ties by the Delira Corp-
aration, merchandising firm hand-
ling Hickok by-products. Indie la-
bel will have merchandise in the
hands of their distributors in time
for the Christmas season, with an
approriation for television adver-
tising adjacent to the “Hickok"”
teleshow being mulled by diskery
execs.

Bill Bowers, president of the
firm, also disclosed the forthcom-
ing release of a series of LPs H-
tled “Aldous Huxley Presents,” with
the noted anthor doing album liner
notes as well as participating in the
recording. Firm also garnered re-
cording rights to four of the best
of Ed Gardner’s “Duffyv’s Tavern”
radio shows, which will be released
as an LP. Tracks feature the voices
of George Raft, the late Nigel
Deems Taylor and Gardner.

1J. P. Johnson

[ ] L
Dies in N. Y.

NEW YORK, Nov. 19.—James
P. Johnson, pioneer jazz pianist
and composer of several great
standards, died Thursday (17) after
a long illness. He was 61.

Johnson, altho a student of seri-
ous music, is generally credited as
one of the founders of the New
York jazz piano school and as a

rime influence on his pupil, the
ate Fats Waller, and on Duke
Ellington. He served as accom-
panist for such singers as Ethel
Waters and Bessie Smith, and per-
formed prolifically for piano rolls
and recordings,

Among the 500-odd works com-
posed by Jolnson were the all-
time hits “Charleston,” “If 1 Could
Be With You,” *“Old-Fashioned
Love,” ete, He also composed op-
eras, operettas, ballets, symphonie
works and several Broadway show
sO0OTES.

Recordings by Johnson are mar-
keted currently on the Decea, Blue
Note, Stinson and Riverside labels.

MPCE Weighs

e Continued from page 16

l

have cut its music by almost 50
per cent, ete.
Want Credit

On the other hand, the boys
have been contacting the New
York indies WNEW, WMA
WMGCM and WINS regularly, an
now that the webs are less fruitful,
they feel that the indie’s impor-
tance is more marked. But the indie
plugs are not rtg:vrted on the Ac-
curate, and the bosses aren’t made
aware that the boys have been out
there pitching.

Meanwhile, the employment sit-
uwation within the MPCE has hit
its highest peak since the plush

car of l*-rH?F.' Out of a totul nem-
gership of 500, only 12 men are
without jobs today in the centers
of New York, Cﬁi{.ﬂgﬂ and Los
Angeles. According to the union’s
business manager, Bob Miller, this
boom is due to the big influx of
new publishing firms, to the tre-
mendous increase in record re-
Jeases and also to the development
of certain outlying territories as
fertile music ground. He specific-
ally cited the increased importance
of Chicago and Cincinnati.
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Protest ASCAP

® Continued from page 16

of a single publisher is the increas-
ing use of p.d.-originated material
in the industry. Hectic pace of the
music business has led pubbers and
writers to comb all possible sources
for hit-potential ditties. And with
the declining importance of sheet
music sales in publisher income,
performance  rovalties have as-
sumed increasingly significant sta-
tus.

Broadeast Musie, Inc., it is un-
derstond, has paid off Full eredit
in somewhat similar circumstances
to the "Yellow Rose” situation. But
it is not believed that BMI polidy

automatically calls for such pay-
ment. Each case is judged |.nd>;
vidually, as is the case
ASCAP.

BMI Hexibility, however, was
highlighted last week when
Springfield Music was given clear-
ance (and credit) on reworks of
such stulwart oldies as “(Pearl’s)
Jingle Bells,” “(King's) Three Blind
Mice,” “(Caesar's) Pul-A-Cake” and
“(Dolly’s) Oh. Susauna.” Tunes
were used in the new RCA Victor
record by The Singing Dogs.

A BMI spokesmian observed this
week that the lead sheets on the
cited ditties showed completely
new lvries, with barks and yips
replacing words, There is no ques-
tion of their being different than
the original p.d. songs, he noted,

with

Hoffman Bows New
Four-Speed Player

HOLLYWOOD, Nov. 16, — A
new four-speed record plaver, the
Quartet, has been introduced by
Hoffman Electronics Corporation.
Unit is designed to match the Hofl-
man line of television receivers and
plavs 16% audio book records as
well as the standard speeds.

Paul Brvant, general sales man-
ager of Hoffman, noted additional |
features of the plaver ~hich in-
clude sapphire needles, automatic
shut-off, ceramic cartridge and a
featherweight tone arm. Three |
models are included in the line
at a suggested list price of $52.25.

Britons Beef

® Continted from pape 16

Valley Hill Music (BMI), a firm
jointly owned by Carl Hoefle and
Coolev. Tune was re.orded this
week on indie Intro Records, sub-
sidiury label of Aladdin. Thus far
¢ stutions or netwerks in the Los
Angeles area have banned  the
tune, with plugs already set for
Peter Potter's CBS network “Juke
Box Jury” show, in addition to sev-
eral local TV shots,

The Hill & Range firm publicly
apologized to Britons this week,
declaring they meant no disrespect
to Princess Margaret as a resuﬁenf
ti # song. Coolev, meanwhile, was
firm in his stand and retorted, “The

PEPPER
HOT BABY

Recorded by
JAYE P, MORGAM. Vigctar
CGISELE MACKEMNIIE "X
BOMNIE DAVIS . Dscca
JUSTIN TUBE ....Decca
THE BELYEDERES Batan

Publithed by

SHELDON MUSIC, INC.

| British press practiced no reticence
L in handling details of the Princess
| Margaret-Townsend affair, but is-
i.'il]ﬁ] hourly bulletins.”

‘16 Tons' Hits

® Continued from page 16

TO SHIPS AT SEA

DIRECT

TO ALL THE WORLD
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CLASS OF SERVICE
FULL RATE

LETTER TELEGRAM (LT)
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veur after only five weeks on the
- charts,

FULL RATE UNLESS
OTHERWISE MARKED

RADIOGRAM

Cancels Others

Meanwhile, Cuapitol is happily
experiencing  an  unprecedented
breakdown in its release schedule.
Due to pressure on its plants to
“keep up with orders on the Ford
disk—according to Capitol, it passed
| the 1000000 siles mark this
week—and other platters, the com-
Lpany will skip its releases for the
next three weeks, with nothing new

DATE
14 NOVEMBER, 1955.

CHARGE ACCT. NO.
SENDER'S HILL AND RANGE SONGS, INC.

NAME AND ADDREss 18650 BROADWAY, NYC. N. Y.

| MYERS MUSIC, INC.

122 N. 11w 5%
Phila. 7. Pa

TO FRANKLYN BOYD
ABERBACH (LONDON) LIMITED
27 DENMARK STREET

SENDER PLEASE SPECIFY ROUTE:

INSERT “RCA”

via ECA

THE UNITED STATES.

LONDON WC 2, ENGLAND.

DEAR FRANKLYN: REFERRING TO SONG "I DON'T WANT TO EVER BE A

PRINCESS" WE NEVER INTENDED PUBLISHING IT ANYPLACE OUTSIDE OF
WE DEEPLY REGRET IF ANY FEELINGS WERE I
HURT THROUGH THE EXPORTATION OF AMERICAN TRADE PAFPERS WHICH
UNFORTUNATELY WE DID NOT TAKE INTQ CONSIDERATION.
FEEL THAT COPIES OR RECORDS MAY FIND THEIR WAY INTO PLACES

SINCE WE

WHERE THEY WOULD BE CONSIDERED CONTROVERSIAL OR IN BAD TASTE r
WE HAVE DECIDED TO WITHDRAW THE SONG FROM PUBLICATION EVEN IN |

THE UNITED STATES.

ANY COPIES OR LICENSED ANY RECORDINGS.

IN ANY EVENT WE HAVE NOT HERETOFORE PRINTED |
THE REASON WE ACCEPTED |

THE SONG FOR PUBLICATION IN THE FIRST PLACE WAS BECAUSE WE FELT

IT REFRESENTED THE FEELING OF THE VAST MAJORITY OF THE AMERI-
CAN PEOPLE AND THAT IT IS THE FUNCTION OF PUBLISHERS, NEWS-
PAPER, BOOKS OR MUSIC ALIKE TO EXPRESS AND FOCUS THE OFINION
AND FEELINGS OF IMPORTANT SEGMENTS OF THE POPULATION.
POINT WE FEEL THAT HARMONY BETWEEN FPEOFPLE IS MORE IMPORTANT i
THAN ESTABLISHING A HIT SONG.
WRITERS NOT TO PROCEED WITH PUBLICATION THEMSELVES OR ELSE-
WILL YOU KINDLY CONVEY THESE THOUGHTS TO BBC, TELE-
VISION COMPANIES, ALL RECORD COMPANIES AND OUR MANY FRIENDS IN
THE MUSIC BUSINESS PENDING AFFPEARANCES OF APFROPRIATE ADS IN

WHERE.

BOTH AMERICAN AND ENGLISH TRADE PAFERS,

Bomd the sbove Radiegram sibject te the sendliions, reguiniiens and rates =0 sef forth [ the sppliesbls tarl® of ACA Commiinlestions ine.. sad

RCA COMMUNICATIONS, INC., A SERVICE OF RADIO CORPORATION OF AMERICA
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scheduled to come out until De-
cember 26,

Exceptions to this ruling will
only be made in the case of com-
petitive disks, In addition to 16
Tons,” Capitol is racking up healthy
sules figures on Frank Sinatra’s
“Love and Marriage,” Dean Mar-
tin's “Memories Are Made of You”
and Nelson Riddle’s “Lisbon An-
tiqua.”

Freed Show

® Conlinued from page 18

include Lavern Baker, the Wrens,
the Valentines, the Cadillacs, the
Chuckles. Count Basie and his
warbler Joe Williams, Bovd Ben-
nett, Don Cherry, Cloria Mann,
the Heartbeats, Sam Tavlor and
Al Sears.

Altho offers reportedly have
been coming in from a variety of
theuters for the Freed packages,
the deejay is plaving it safe and
sticking within the range of his
local WOV show. However, he
is heard on tape in seven other
cities rurlﬁ:ing as far out as St
Louis, and is considering a tour
of those centers for next vear.

Freed’s lust local appearance, at
the Brooklyn Paramount several
munths age, racked up $154,000
at the box office {or a single week.

Wiz 2=
A=

- THE
JAPANESE
FAREWELL

I' 1
44 b
MWl Sensationally recorded by

Iy}

as a lop
selling force

.and always

..-.*

- - ...those Great Recordings

R — - —— . i i

T L R el ralavaapl. | t Rl e R

- BREGMAN, YOCCO and CONN, inc. — New York - Chicago - Hollywood |



www.americanradiohistory.com

.THE BILLBOARD MUSIC-RADIO

.fﬁ.
e
s

e

 EESHERmE

 JUNBERE,

o
e

RS
e

i S
e

e e
A

t
Qe M m

e T = R
e R e e
L R
B .
e e R
s e ol - M oy
2 e
s i
- e, = ey -\..-..--\..-_-\..-{. -

=

RN
e

i

s

o

RIGKY ZARND

and THE BLUE JEANERS

R o B R T
N A i ke

= = SOMETHING BARKED
ON CHRISTMAS MORNING

el o ol
5 RERT ST
2R i BB R
i A R
o R
ER R L L
o il T R
dre Bl FE

R L

vy i e B O T

o B S e

g oy e e Bl Tl g

R

i i
& "iur
o . ™ E — .

|COLUMBIA ©

e ek



www.americanradiohistory.com

20 MUSIC-RADIO

THE BILLBOARD

NOVEMBER 26, 1955

Introduced on
Rin-Tin-Tin TV Show

WHITE
BUFFALO

M-G-M—James Brown
CADENCE—BIll Hayes

BOURNE, INC.  1* ™ 5% %

For Holiday Programming!

JONI JAMES

M-0-M Recordimg of

HAVE YOURSELF
A MERRY LITTLE
CHRISTMAS

LEO FEIST INC.

FOR SALE

Small B.M.I. offiliate Music Pub. Firm
ond Cotalogue. Pop songs, 2 recorded,
2 on demos. Lead sheets on all. 1 will
be your consultant gratis, indefinitely.
30 years' experience.

BOX D-163

cfe Tha Billbeard Cincinnati 22, O.

MUSIC AS WRITTEN

BOSTON SYMPH WINS
GRAND PRIX HONOR . ..

The Boston Symphony recﬂrdinﬁ
of Berlioz’s “Romeo and Juliet,
conducted by Charles Munch, has
been woted the Grand Prix du
Disque by the Academie du Disc
Francais. The award, signed by
French Premier Faure and com-
poser Arthur Honegger, president
of the Academie, was presented to
Munch by French Ambassador de
Murville.

COOPER JOINS FISHER
AS PROF. MANAGER . . .

Stan Cooper has resigned as pro-
fessional manager of Barton Music
here to become general professional
manager of Fred Fisher Music. He
succeeds the late Charles Lang,
who died October 31. Prior to join-
ing Barton a year ago, Cooper was
with Redd Evans’ publishing” firms
for three years.

AM-PAR APPOINTS
DIAMOND FOR 5. CALIF .

Am-Par Record Corporation last
week named the Diamond Record
Distributing Corporation to handle
its line in Southern California,
Appointment is effective immedi-
ately, with Diamond taking over
from California Record Distribu-
tors. Diamond firm also handled
Wing Records and other independ-
ent labels.

ADVANCE DISTRIBS
SHERRELL-MOODY TUNES...

Advance Records, indie Coast
diskery, last week took over the
distribution of two of the Pony
Sherrell-Phil Moody songs featured
in the current “Moulin Rouge” pro-
duction here. Future plans call for
additional single releases of tunes
from the show, as well as an LE.

New York

Warbler Jackie Paris, a newly
wed, signed this week with Mer-
cury Records. Previously he re-
corded for Coral.

Nat (King) Cole opened a three-
week stand at the Sands Hotel,
Las Vegas, Nev., Thursday (17)
after cutting a rush Christmas disk

session in Hollywood., . . . Sol
Handwerger, M-G-M Records Em—
motion exee, returned to his desk

this week following hospitalization
for minor surgery.

Ralph Aldridge, former reed
sideman and arranger with the
Claude Thombhill and Tony Pastor
orks, is now branch manager of the
new Pechin Music Store, Ormond
Beach, Fla. . . . James Brown will
repeat the airing of his M-G-M disk
of “The White Buffalo” on the
January 6 “Rin Tin Tin™ TV show.
The diskery, meanwhile, is now

“CO“"T BASIE SWI“GS 12 LONG PLAY A[BUM

JOE WII.I.IAMS SINGS”

MGC-678

53.98 |8

pach ing records of the tune in
special sleeves.

Ed and Bryna Lawson became
parents of a second daughter last
Thursday (10), She’s a former pub-
licity stalfer at RCA Victor, and
Lawson is a writer for Paramount
News, . . . At the opening of his
tour last week at the Lansing,
Mich., Civiec Center, orkster Ray
Anthony pulled 3,385 paid admis-
sions at §1.50 net. Anthony went
in with a $2,000 guarantee against
60 per cent and pulled out $3,045
for his end.

The tume "Keep My Heart to
Remember Me Bv.” recorded by
Wade Ray on RCA Victor, was
cleffed by
disk sialesman in Columbus, O, . ..
Buddy Granoff, husband of thrush
Kitty Kallen, has formed his own
publishing firm, Jonathan Musie,

Buddy Basch signed to handle|.
Eastern deejay promotion for Paul
Weston and national for Shirley
Harmer. . . . Terri Stevens opens
at the Boulevard in Queens, New
York, for a two-week engagement,
starting November 23. , . . Sunny
Gale opened at the Fontainblew,
Miami Beach, Tuesday (15). . .
Archie and Janet Blever celebrate
their first wedding anniversary
next week with a Puerto Rico
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Joe Benedetti, a Victor'

vacation, . . . Capitol's Alan Liv-
ingston is due in town next week for
a brief stay. . . . Duncan MacDon-
ald has moved into the home and
food program slot at the Yankee
Network in Boston. . . . “Stranger
at Your Door,” a documentary-
drama about New York's Puerto
Rican immigrants which was writ-
ten and directed by Milton Robert-
son, will be aired over WNEW here
Thanksgiving night at 10:35 p.m.
Jose Ferrer will act as narrator, but
the rest of the cast (including a
group of Puerto Rican children)
will be nonprofessionals, The
“Voice of America” is picking up
the broadcast.

Mercury Records’ treasurer Irwin
Steinherﬁ became father of a girl
last week." '

Erroll Gamer made "his only
local appearances this season at
the Basin Street nitery November
18-19. That same weekend, how-
ever, he was set for six radio
network %ucst shots. Gamer is
booked solidly thru March. . . .
Veteran songwriter Edgar Leslie is
recuperating from a siege of pneu-
monia at Doctor's Hospital here,

“Wake the Town and Tell the
Peuple published by Santly-Joy,
has-been named by the National
Foundation for Infantile Paralysis-
as the official song for the upcom-
ing March of Dimes campaign.
Special lyrics have been written
hy Sammy Gallup, who wrote the
original lyries. . . . Decca has
w:ur.ed a Fred Waring version of
“Davy Crockett,” containing all 20

(Continued on page 24)
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-%G FLYS HIGH WITH

GREAT NEW RELEASES!

“In The “Hands

Year 0f ul-ovely Uff"

Our Love” “In The Kingdom
He s - 0f My Heart”

“Hey! . |.|BS" FRANKIE

o-Ba-Re-Bop” [N  CASTRO

“Bella Bella Perzicella” eyt

A 5. W 138 NICK NOBLE

WING 90035 WING 90042

-

e P

i

e

L

S

o
e

{

‘L_... S * il Bl SRR . f e mmd e m E SR S e v e S e Sl . = b E N — - — - = . r— — ki - e a . —i

T o e e L — - T e e ; E—— VA VLVA VIV = 1 8 B [ 82 e @ =~ IO — EEIA || —— T E——— R W —_— —— e o P o e L M KR LN}



www.americanradiohistory.com

]

22 MUSIC-RADIO

THE BILLBOARD

NOVEMBER 26, 1955

® Review Spotlight on .". .

ALBUMS

Uassical

PUCCINI: MADANE BUTTERFLY (Com-
plete}) (3-127) — Maria Callas; La Secala
Orchestra and Chorus; Herbert von Kara-

jan, Cond. Angel 3523,

Were Maria Callas not indeed riding at the
crest of her popularity wave, this latest operatic
l?:] put her there for the emotional
impact with which she delivers the part of the
title role. This is operatic singing at its best
oing to rush to add this set
owever bulging they may
be. Further, the performance of the opera as a
whole is as near perfect as the most finicky -
could wish, the orchestral part especially im-
With Miss Callas due for her first
aﬁ arances this season, and
ublic

disking wou

and collectors are
to their libraries,

ressive.
etopera
reams of

classical sets.

Christmas

A MERRY CHRISTMAS WITH THE FOUR
ACES (1-12")—Decca DL 9191
In this new package, the boys give out in
their usual enthusiastic quartet style on a num-
ber of familiar Christmas tunes. Side one stays
strictly in the pop vein, with a half dozen num-

ity, this entry shapes as a solid
money-maker for practically any store handling

bers of the likes of “White Christmas,” “The
Christmas Song,” “Jingle Bells” and, of course,

ing weeks,

It takes an

new

offers a su
I:remiure'l:l

“Rudolph.” Side two swings over to the more
religious offerings. Nine carols have been se-
lected and they embrace all of the most familiar,
like “Silent Night,” “Joy to the Warld,” “The
First Noel,” “Deck the Halls" and "0 Come,
All Ye Faithful.” On side two theres a choir
backing the Aces’ singing. This one could be
a very impressive over-the-counter item in com-

Jazz

JACK MONTROSE WITH BOB GORDON
Jack Montrose Quintet. Atlantic 1223

album like this to indicate the

full extent of the loss to modem jazz in the
recent death of Bob Cordon at 28, Cordon, on
baritone sax, playing with tenor man Jack Mon-
trose and three other West Coast musicians,

rb program that now will be doubly
v collectors. Montrose, who did the

writing for this LP, has a style of unusual

powered by a

scope. He is one of the few who successtully
unites far-out modern harmonic ideas with ma-
terial that is unguestionably jazz—and which is

Basie-style “big beat.” Rhythm

section is composed of Shelly Manne, Red
Mitchell and Paul Moer. A memorable session.

® Reviews and Ratings

of New Popular Albums

TV FAYDRITES . ........occvenesnnns

Lawrence Welk Otk (1-12")

Coral CRL 57025
Lawrence Welk nos boilt a sirong
following as the result of his ABC-TV
network show this  vear, and this
album should reap the sales benefits
of the veieran band leader’s popus
larity, Welk—a lomg-time favorite ln
the Midwest and more recently oa
the Wesl Coast—plays 3 frankly com-
mercial brand of "business man's
bounce,” with a hippy pace and =
danceable beal. Vocalist Alice Loa

regisiers siroogly on & couple of
tuaes, while the rest of the sides
range from polkas (8 a3 fox rot

tagged “Pickles” and “Lola O'Brien
the Irish Hawalian™

MUSIC FOR YOUR

MIDNIGHT MOODD . .. .....0onmnmss

Acquaviva and his Ork {1-12")

M-Ci-p E 1226
A sexy cover phote of a gal in &
revealing off-the-shoulder nightgown
should pile up plenty of salées for this
LP. The coatents spodlight the Iush,
listenable music of Acquaviva's big
orchesira onm 10 relstively unfamillar
instrumentals—four by decjay Bob
Heymes, “That's  All"™—the et
known of the 10—has been a decjay
favorite for some time, and will ug-
doubtedly gel many more spins as B
result of this album, The eptire
package shapés up as excellent pro-
gramming for romantic deejay segs.

Té

EDDIE HEYWDDD

(1=12"})

M-G-M E 32a0
Heywood addresses himself sicictly to
the cause of mood music here in &
selection of a dozen tunes, o number
of them from the pictiere field, snd &
couple of his own clefling. There s
little here im the way of planistic
fireworks 1o make anvbody jump up
shouting, but it's pleasant enough,
commercial piano from a siylist who
in capable of a lot more in the right
sciting. Among the tunes are “Hasy
fo Remember,” “Cheek to Cheek,*
“Stompin® at the Savoy." “Perdido™
and “Fine and Dandy."” Also in-
cluded, ‘r.nrrhnm by coincidence, 48
“Memories of You" now getting &
play at the single record level via its

revival im “The Benny G
Story™ pic. ? otdman
THE SOUTHERN STYLE ........ — ]
Jeri Southern (1-12*
Decca DL pOSS

The “singer's singer" wraps up 12
pougnant  ballads—mosily standards—
in her usual warm, inlimate, wistfully
undersiated siyle. The jockevs are
sure fo  give this LP considerable
play—particularly on their late-night
romantic segs, and the public—which
is becoming Increasingly aware of the
canary's appeal—should alsa find the
package to (heir liking, Misz Souihern
contribules some lasteful piano solo
work on several of the sides, scoring
strongly with “It's De-Lovely,” “The
Gypsy in My Soul™ and “I Hado't
Anyone Till You"

THAT OLD FEELING ...
Billy Eckstime (1-12
M-G-M E 3275

Eckstine’s rich, vibrant vocal siyle Is
well showcased om 12 romantic bal-
lads, ranging from the nosialgic title
fune and “Love Me or Leave Me™ o
i h_:ﬂder "You've Got Me Crying
Again," and a moving interprefation
of still another oldie, “More Than
You Know,”" Greal jockey wax.

TED STRAETER'S NEW YDRK
(1-12")
Atlantic 1218
The socicty band is an institution afl
its own and Ted Siraeler, his vouce,
piano and band afe among the prime
practicing artisans in the field. The
guy is & landmark in MNew York's
chic Persian Room of the Plaza,
and ia this fine collectioa be recreates

with great taste 14 of the numbers he
plays for (he dancers in thot elegant
room. For the most par, they're
ghow [unes of the more memorable
variety like “From This Moment On,"™
“All in Fun,™ 1 Guess I'll Have to
Change My Plan,” “Love Me Tomor-
row,"” “Autumo in Mew York™ aond
Al of You™

TWD INTERVIEWS OF OUR TIMES...T)

(1-EP)

Fantasy EP 4051 .
These are two of the hilarious (ntep-
views relensed originally im the Folk-
ways LP “Programme Mo, L. One
is an imtorview with a “cool™ jazz
musician, while the other 5 a pre-
posterous  session with "D, Sholem
Stein,” who claims thay Calypso mu-
sic originated among  the  early
Hebrew tribes. Both are s0 “hip* as
o sound almost adthentic. For sa-
vanis, this is one of (he best party
disks 10 come along in many months.
The cover is real “crazy,” oo,

PARTY SONGS .......00000..
Frank Luther Quartet (1-10'")
Decca DL 5510

The famous troubadour joins the
party on this disk and with his
guartel, sings a brace of eight songs
of the normal party song-fest variety,
The idea iz to put the record on the
player and have the gang join in on
the songs. That's abour the exient
of the usefulpess of the disk, except
for dyed-in-the-wool Luther fans.
Among the tunes: “There Is a Tavera
in the Town,” “It Ain't Gonna Rain
No Mo",” “Blow the Man Down, ™
and “Where Do You Worka, Joha?™

- W
Christmas
TTWAS THE NIGHT
BEFORE CHRISTMAS .. .......0004, 1]
rI“IdI“]WIﬁM and the Pennsylvanions
Decca DL BITI
Degcca has tramsferred this LP—one
of ity all-time best selling Chrisimas
albums—from 10-inch to 12-inch, and
sogmented the originadl material with
some additionn]l sides. In addition s
the title-production—an old-time fa-
varite with Waring fans——the LP fea-
tores an unusually varied selection of
pop and serious Christmas  music,

ranging from “Rudolph the Red-
Mosed Reindeer” amd “Santa Claus
Is Coming to Towsn™ to “Adesie

Fidelis," and *“0 Little Town of
Bethlehem.™ Waring's vocal chorus
and soloists work with sincerity and

the appropriate seasomal spirit.  An
added sales plus is the cover ari—a

charming MNorman Rockwell drawing.

MERRY CHRISTMAS

(1=-EP)

Columbia B 2078
Four Christmas “musts™ on an etch-
ing that will provide welcome style
variety this holiday season, The Loco
rhythim i persuasive here. and the
clever Latin stylings of ““White Christ-
mas,” “Rudolph,” “Jingle Bells" and
"Winter Wonderland™ are mighty ear-
Intrigwing. Special promotion by Co-
lumbia to juke box operaiors should
hand this EP heavy exposure.

CHRISTMAS MUSIC ... ...........
Ethel Smith, Organ (1-12")
Decca DL B1RT
This LP sold well on ID-inch, and it
should move equally briskly as a
12-inch package, with four extra sides
included for added sales appeal. Ethel
Smith's artistry al the organ s spot-
lighted on 12 familiar Christmas se-
lectlons—""Adeste Fidelis,”™ “Hark!
the Hernld Angels Sing"': "God Resi
Ye Merry, Geatlemen'; “Jingle Bells,™
eic. A iypical Christmas card-styled
winler scone adoros ibhe cover,

R i |

CHRISTMAS CARODLS .. ... ....c00v0
Leroy Anderson and his Ock (1=12"")
Decca DL 3183

Here's an excelleat package for the
holidays, with Leroy Anderson play-
ing 20 fraditional Christmas carpls in
a reflreshingly diflféerent atyle that re-
flects a brighter spirit and happier
tempd.  Altho this is a2 pop album,
the orchestrations should also appeal
ter more serious collectors. Anderson
himsell coniribules ouistanding organ
solo work, The cover—a delightful
color photo of a white Persian kitten
wrapped 2% 3 pift—is ideal for dis-
plays and should account for many
extra sales,

CHERISTMAS AROUND THE WORLD.. 74

Svend Saaby Choir (1-12%)

Diecca DL 82304
This album is distinpuished by the
presence of a choir which sings in no
less than nine languages. Traditional
cargls of England, France, Morway,
Denmark, Gérmany, Sweden, Italy,
Swiirertand, Spain and America are
sung m pure, clean tones and there's
evidence of good direction, too, There
are I8 offerings inm all and ihe back
of the liner conlains complete [yrics

of each. Oine of the haiter Christmas
choral albums for at-home holiday
Listening.

Jozz

ROY AND DIE, YOL. 2 ... .ccvvivsu...B0
Roy Eldrdge and Dizeie  Gillespic
(=12

Clel MG C-671
The first Roy-Diz sei, provocative as
it was, struck mamy as more of a
“rutting contest™ than a collabors-
tion. While the compelitive clement
iz not absenl in this second set, here
this acts as a mufual stimulant. This
5 parficularly true in the mediey of
ballads which they sivle in a reflaxed,
swing era dress., Gillespie lets loose
in “Limehouse Blues™ and *“Blue
Moon"™ with the kind of wirfuosic
lireworks that for almost 10 years has
flipped the modern wing. Eldridge
tidles his tail all the way, however,
and pgives a gpeciacular display him-
selfl, Names plus guality of perform-
ance spell excellent sales on this one.

THE TRUMPET ARTISTRY
0OF CHET BAKER .....
(1-12")

Pacific Jaze PJ 1306

Baker, one of the leading performers
in the so-called Pacilic school of
modern jaze, is spotlighted bere under
a varying set of hues. First, he's
sctoally working with three different
Broups, n guartet, sexiet and a septet,
known as the ensemble. The gquartet
Blylings feature a sirictly solo artistry,
while in the larger groups the empha-
5is is on satisfying chordal sounds.
The selections on side ome comprise
o sweel and slow waricty while the
second 15 the upbeat side. In both
there's a pood misture of original
material., written for the group, and
jazz scorings of standards. A good
edition for the complete and wp-dated
collection.

TR

LEN BN BN

PRESENTING “CANNONBALL™ ,..... T8
Julian (Cannon  Bally Adderley, Alto
Saxophomne (1-12"")

Savoy MG 12008
After the big bulldup, heres the
pracd; Cannonball 5 guite an alio
man. He's directly in the tradition
of Charlie Parker; has similac tone,
similar  unppredictable rhythmic pals
terns in his solo lime., and a real
“take charge™ nftack, This is sirong,
vibrant, swinging jazz of the moder-
ate-modern achool, 1" o gremt con-
versallon piece, and talk will lend 16

sales im shops where L can be
plugged.
A MUSICAL HISTORY OF JAZE ...... T4

(112"

Grand Award GA 123
Here, in brief, almost skeleion form
is what others have taken thousands
of mpages to describe. Tho limited o a
pingle 12-inch disk, this adds up 1o an
interesting discourse, by none other
than Wally Cox, on the basle svoli-
lion of jazz from the original and
primitive MNew Orleans style thru rag-
time, Ddixig, Chicago jazz, swing, bop

(Continued on page 24)
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cocding to & pational ~urvey ol

Besi Seller” chari neni #eck

® Best Selling Popular Albums
est Selling Popular
Albums are ranked n ordel ol theu aauonal sales sirength
at the retall level sccording o The RBillboard's weekly
survey of wp dealer o all key markets
LP's
1. LOVE ME OR LEAVE ME—Doris Day....... Columbia CL 710
2. OKLAHOMA!-Sound Track....... .v.....Capitol SAO0 595
3. IN THE WEE SMALL HOURS—Frank Sinatra. . .Capitol W 581
4. MEET ANDRE KOSTELANETZ....... v+ v+« .Columbia KZ 1
5. JUST FOR LOVERS—Sammy Davis Jr........Decca DL B170
6. MISS SHOW BUSINESS—Judy Garland. ....... Capitol W 676
7. RED, HOT AND COOL-Dave Brubeck.....Columbia CL 699
8. JACKIE GLEASON PLAYS ROMANTIC JAZZ. . . Capitol W 568
9. S0 SMOOTH—Perry Como. ...... .+...RCA Victor LPM 1085
10, THE STUDENT PRINCE—Mario Lanza. . .RCA Victor LM 1837
11. MUSIC FOR LOVERS ONLY—]Jackie Cleason. . . .Capitol H 352
12. STARRING SAMMY DAVISJR. .............Decca DL B118
13. LONESOME ECHO-Jackie Cleason...........Capitol W 627
14. POPSHOPPER . ............c..ccvvnnn RCA Victor SPL 12-13
15. PETE KELLY'S BLUES—Jack Webb. .. .RCA Victor LPM 1126
EP’s
1. LOVE ME OR LEAVE ME—Doris Day..... Columbia EPB 540
2. OUR TOWN—Frank Sinatra............. . .Capitol EAP 1-673
3. IN THE WEE SMALL HOURS—Frank Sinatra. . Capitol EBF 581
4, OKLAHOMA!—Sound Track...............Capitol SDM 595
3. THE STUDENT PRINCE—Mario Lanza. . RCA Victor ERB 1837
6. JACKIE GLEASON PLAYS ROMANTIC JAZZ . Capitol EBF 568
7. MUSIC FOR LOVERS ONLY—Jackie Cleason . . Capito]l EBF 352
8. RED, HOT AND COOL-Dave Brubeck......Columbia B 689
9. POPSHOPPER. ........ccivvevvnnnnnn RCA Victor SPC 7-13
10. MOODS IN SONG—Nat (King) Cole........Capitol EAP 1-633
11. JUST FOR LOVERS—Sammy Davis Jr. ......Decca ED 2285-7
12. LONESOME ECHO-Jackie Cleason.........Capitol EAP 627
13. STARRING SAMMY DAVISJR. ........... Decca ED 2214-6
14. SONGS OF THE WEST—Norman Luboff Choir............

....... esenessColumbia B 2003

- "Uassical Possibilities”

stroag initial sales action, o=
kcy classical dealers. All ace

recent feleases. While none has yet rececived enough reports
to rote ns a best seller, in each case early consumer respoase
indicates a profitable sales ron. Watch [or a complete *“*Clagsics]

warmonic Orchestra (Karajan).

1. GROFE: GRAND CANYON SUITE; COPLAND: EL SALON
MEXICO—Boston Pops Orchestra (Fiedler). RCA Victor LM 1928
2. J. STRAUSS: DIE FLEDERMAUS—Schwarzkopf, The Phil-

R SR e

3. GOLDEN JUBILEE CONCERT-

Josek Holmante ..o ey wvva s Columbia ML 4929
4. LISZT: PIANO CONCERTOS NOS. 1 AND 2—

Kempk, London Symphony Orchestra (Fistoulari). . ... ... -

....................................... London LL 1072

3. MOZART: THE ABDUCTION FROM THE SERACLIO—
Stader, RIAS Symphony (Fricsay). .........

.+..Decca DX 133

LISZT: HUNGARIAN FANTASIA AND
SPANISH MUSIC (1-12") — Yalencia
Symphoay Orchesirn; Jose [urbi, Cond.
BCA Yictor LM 1937 ... .......c0.0...TH
Iturbi shrewdly combines several tried-

and-true pillets like the Liszt transcrip-

tion of his 14th “Hungarian Rhapsody™
for piano and orchestra and the Dances
from De Falla's “"Three-Cormered Hat™
with a group of short contemporary Span-
ish orchestral pieces, The laltter comsist
of Mapuel Palau's “Marche Burlesque™
and “Hommuage a Debussy'; Joagquin

Rodrige’s “Homenaje a o Tempranica™:

Loper Chavarri’s "Ilnterior From WValen-

cinnos™  and Horbi's own  “Seguldillas.™

As conductor or as soloist {in the Liszt

work), Iturbi characteristically concen-

trates on dramatic sweep and virtuosic
impact. He has a large following, and
this will insure coasiderable commercial

SUCCess.

T

BMETANA: MOLDAL; ENESCD: ROL-
MANIAN RHAPSODY NO. 1; E-
DALY: DANCES OF GALANTA:
DYDRAK: SCHERZD CAPRICCIDSD
(1-12*—Bamberg Symphony; Jonel Per.
lea, Cond. Vox PL 9508 ....._.......78
Here's just about as rich a sampling of

Mittel-Europe nationalist music a5 can be

obtained. Crech, Roumanisn and Humn-

garian schoals are represemted by some
of their most colorful, typlcal and popular
works. All are plaved and recorded well
enough o serve as demonstration disks.

In length of playing time, it"s anoiher of

Vou's big value disks; plenty of easily

accessible music for the price.

RICHARD STRAUSS: ARIADNE AUF
NAXDS (312"} — Elizabeth  Schwars-
kopf; Philharmonts Drehestra: Herbert
von Karsjam, Cond. Angel ANG 3532..77
“Ariazdne,” the opera to follow “Rosen-

kavalier™ [rom Strauss’ pen, is nmor at all

the theatrical spectacle that the latter is,
but lis richly melodic score with its in-
gratisting wvocal parts has great appeal
neveriheless, Introducing i For the firsg
lime to American listeners, an oulstand-
ing. wfll experienced Viennese cast pre-
senia the opera with zest and practiced
musicianship,  Schwarzkopf, in the title
role. is heard In one of her mosl re-
nowned roles. Irmgard Seefried is superb
as the Composer. The very demanding
colotatura part of Zerbineiin is executed
briltiantly by Rita Streich, whose reputia-
tion in the U.S, is certain to skyrocket
as- & result of this artistic tour de force.

Stravas fans have an outsianding buy in

thiz set, which also containa a descriptive

bookiet and complete German-Eoglish
libretto,

® Reviews and Ratings
New C(lassical Releases

LISZT: PIANG CONCERTD MNO. I;
HUNGARIAN FANTASY (1-1}") —
reea Andn, Plano. Angel ANG 356K, .75
Anda is a brilliant, i oot the most

muscular, pianist, and in these sides he

tand the ork have besn given top-guality

recording. Both interpretations rale with
the best available on the respective works,
Flashy, «colorlul, pianistic musc that
should sell nicely, particularly as the pias-
ist"s reputation here grows.

MOZART: DON GCIDVANNI (3-12"—
eorpe London, Barlioss, cic.: Vienna
Symphouny Orchestirn snd Chamber
Chuoir;

i ]

This set must face formidable competi-
tion from the recent London st with
Krips, Skepl, etc. However, it"s well done
and well-recorded here, and & contained
on three disks rathier than the four of
the London. The deletions that make this
possible are not too serious, and budget-
consciows buyers may {iad this satisfying,
The major action, however, will go o the
London edition.

BACH: FOUR SUITES FOR ORCHES-
TRA (E-11"}—English Barogue Owvches-
tra; Hermanm Scherchen, Cond. Wesi-
minister WHN 281 .................. ™
As a protagonist of barogue music

Scherchen, thru his unconventional tempi,

has won morgs admirers than detractors.

He has brought a freshness to such music

that has kindled neéw inletest in some

time-worn scores. In this Bach collection,
the connoisseur market i3 likely o find
the Scherchen approach the most desic-
sble on winyl, It i3 wonderful musie-
making snd recorded with & glowing,
lifelike sound. Good, standard shelf stock.

| FROKOFIEFF: THE PRODICAL 50N

(1-12"}—Mew York City Ballet Orches-

ira; Leon Barzin, Cond. Vox PL 9310, .74

This Balanchine creation has long been
a popular favorite in the City Centec
RHallet’s repertory—and not least of all
because of the music. It is a colocful
score with some gratifying lyrical me-
mants, There is, for cxample. the theme
of the parting of parenls and son; the
music sssociated with the Siren:  (he
raucous “Drunkenness™ passage. and o
on. Only one other recorded version
competes with this well played performe-
ance, American balletomanes will prefec
this new Yox recording.

SPANISH PIAND MUSIC (1-012""%—i{vas-
zio Frugoml, Plano. Vex PL 9428 .... 73
Frugonl has been heard previously in

standurd piano liternture and has bwilt a

(Continued on page 24)
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FAVORITES

featuring vocals by

JACK MARTIN
LARRY HOOPER
ALICE LON F NS

JIM ROBERTS ’s Top

ALLADIN

BOB LIDO

BLUE @ |OLA O'BRIEN THE IRISH HAWAIIAN @ LUXEM-
BOURG POLKA e SAM THE OLD ACCORDION MAN e DILL
PICKLES ® WHATS A WRONG ® THE HEART YOU BREAK
® LOOK BACK ANMD LAUGH *® | WISH WE WERE SWEET-
HEARTS AGAIN @ THERE IS NO GREATER LOVYE ® BEGOR-

RAH! CRL 57025 (33'3 RPM) ® EC 82019 (45 RPM)

® BONNIE BLUE GAL
® RICE
® THE WEDDING

® IT'S ALMOST TOMORROW
EC 81099 (45 RPM)

B

PARADE OF HITS | STEVE
by America’s TV Sweetheart SIN l; s

DOROTHY COLLINS
sings ' STEVE

R

® LOVE AND _' ALLE“
MARRIAGE _
From TV Producers Showcaose Production o with members of
of Thornton Wilder's “Our Town" i vhe erchuitia of
® ONLY YOU i NBC’S TELEVISION
® MOMENTS TO E SHOW “TONIGHT”
REMEMBER h 4 i heem e’ T
. Sugar ® There Will Never Be Another You ® An Old Piano "™
® SUDDENLY THERE'S Play the Blues @ When You're o Long; b Wey From Home
A VALLEY A ® You're Mine, You ® But Beautiful ® Street of Dreams
’ ® Spring Will Be a Little Late This Year ® Just One of Those
EC B1129 (45 RPM) Things ® Pennies From Heaven.
CRL 57019 (333 RPM)

e T g T

GREAT
GERSHWIN

Piano Solos with PAUL
JIMMY CRAWFORD, WHITEMAN
Drums AND HIS ORCHESTRA
SANDY BLOCK, .
o featuring
EARL WILD and
Play _ BUDDY WEED
Tenderly ® Holiday for Strings ® Llove for Sale ® After A RHAPSODY IN BLUE @ CUBAN OVERTURE
You've Gone ® Misty ® A Foggy Day @ Stella by Star- b I GOT RHYTHM
light ® Lover ® Autumn in New York ® Hallelujah. ..ir CRL 57021 (3315 RPM) and
CRL 57020 (335 RPM) EC 81111 (45 RPM)

(Rhapsedy in Blue, Pts. 1 and 2)

CORAL RECORDS

J:ﬁe:icif! Fastest Ergi:riuy Becord Company ,

B [l il iy of BTTT APTOEN g

] wwWw americanradiohistorv com . ']
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MUSIC AS

WRITTEN

® Continued from page 20
of the original stanzas. The record |day (9). The father s Herb
will be availuble as an EP set and | Abramson, Atlantic Records top-

as n 12-inch T8 disk.

Pat Richer, publicity staffer at
WRCA, New York, quits that post
I_}Lf_lﬂlh{"r 15 to move to Colom-
Lia, South America, where she will
wed Scott Jeffery, Colgate exec,
v A daughter, Francine, was
born November 3 to the Chris
Suners. He's assistant branch man-
ager here for Me-cury,... Mort
Hillman, who represents E. B.
Marks in Chicago, marries Marcia

Jacoby here Thanksgiving Day
(24). ... A son, Michael, was born
to Mrs. Gerda Abramson Wednes-

Per. « . o Eup:!nl has signed Jack
Teagarden to a recording contract.
The pact calls for the veteran
music man’s services as a band
leader, voculist and instrumentalist.

Hollywood

Frances Fave, in her sixth week

at the Interlude, has been signed |

as the Christmas-New Year attrac-
tion at the Versailles; Miami, be-
ginning November 21. . .. Mun’n}'
Amold celebrated his first anni-
versary al the Ambassador Hotel's

Casino Room last week. . . . Dinah
Shore received her Woman of the
Year award from the B'nai Brith at
a testimonial dinner at the Beverly

Hilton, . . . Frank Zarider, formerly
associated with Bourne, Inc has
exited the music business to open
a liquor shop of his own. . . . New
Frankie Laine film, “The Last
Laugh,” rolls at Columbia Pictures
November 28, with Lucy Marlow
named to co-star in the picture.
. « » Anna Maria Alberghett solos
on the “Colgate Variety Hour” No-
vember 27. . . . Buddy Cole, musi-
cal director for Bing Crashy's CRS
radio show, tied the knot to Regina
Woodruff, non-pro, last week. . . .
Russ Mﬂrgan and his orchestra will
play the annual KLAC disk jockey
party November 21 at the Beverly

Hills Hotel. . . . Dance team of|

Tha Further Adventure ol
Tubby the Tuba=
le Hlddlltun

dren—=Paul Wing
I:IE'!H

TR R

"ﬁapmr Mother Goose—Kuk-
1a, Fran and Oliia CAE-I93

unm..r HEHIUH

- s ll!ﬂl--llﬂl k-

Unelé Remigs—

Norman Cardan CAE-TV Paul Wing

One-String

Paul Wing Faul Wing

Uincle Wiggily =Paul Wing
CAE-298"

and Ollie

Full Color Kiddie Records Pester. Shows all 10
kiddie record covers in Full, eyecatching
color, Ideal for window, back-of-counter, wall

or aisle counter display.

Mew Browser Card, Lists all 10 kiddie records on
‘the front; classical sclections suitable for chil-
‘dren on the reverse, Fits into RCA Camden or

‘any other browser box.

Favorite Storles for Chil-

s
"'\-::- 5,5-6

:-\.-a--c-ﬂ-’;;w

The 500 Hats of Bartholo-
mew Cubbins—Paul Wing
. CAE-T73

Peter Churchmfiiss

Pee Wes the Piccolo—

Hera \Ill'iﬂ Are—Hukla, Fran

79¢

S

B,

CAE-M

a5 79

9“_

That famous team from

with 2 NEW

"TODAY'S HITS"
4 Hits on One 45 E.P.

your key to extra volume from
price-conscious customers

CHILDREN'S

45 E. P. Records

more music per record
for customers, more profit

per record for you

JACK PAAR'S TV SHOW -"Er TODAY'S HITS -_:_-1
i Jack Haskell and José Melis
in TODAY'S HITS  cAE-305

Moments to Remember

(from "Oklahoma!")
Someone You Love
You Are My Love

CAE-MT

7% - TODAYS HITS 11_5..?55_;7.::.

CAE-TT9

T

d hitson one 43 E. P.=T%

The Surrey with the Fringe on Top

The biggest hit value in town!

Bob Carroll and Alvy West
in TODAY'S HITS cae-304
4 hits on one 45 E. P.—7T9¢

He

Suddenly There's a Valley

Love Is a Many-Splendored Thing
Autumn Leaves

To order, see your RCA Camden distributor.

He's the same man you get your
RCA Victor records from.

. . « the Greatest
Record Buy
on Earth

RCA VICTOR RECORD DIVISION

All nationally advertised priceés showa

www americanradiohistorv com

Laurette and Clymas has been
added to the Vic Damone show
opening at the Cocoanut Grove No-
vember 23, . . . Wini Bealy and
Lou Gary set for an indefinite
stand at the Palin Springs Ranch
Club. . . . Acvardionist Dick Con-
tine premieres a new local teleshow
via NBC. . .. Randy Wood was the
guest of honor at a party attended
by Lew Chudd, Nate Rothstein,
Nate Duroff, Gordon Wolf and
their wives. . . . Singer Julie London
hosts Bobbie Dieterle, Cadence
Records, at a cocktail party this
week. . . . The song, "Far Lands,”
will be used as the theme in Jon
Hall's upcoming telefilm series
“Knight of the South Seas.” Tune
was penned in 1952 by Eddie Lund
and the late James Norman Hall,
Jou's uncle. Criterion Music owns
the copvright.

® Reviews and
Ratings of New
Popular Albums

® Continued from page 22

and fimally to the cool, Imieliectunlly
alfmulating  progeessive  sivlegs, The
spoken comments by Cox are amply
Hiusirated by 22 [ine practitioners of
the varlous sivles, Im all, the album
cun bring a degree of edification to
the uninitizied as well ad providing
subme very palatable jaze offerings.

THREE SwinNGING RFILLS
Aaron Bell Trio (1-12%)
Herald HLPF g0

For s debiil juez is<ie. Herald had
the happy ldea of bringing out the
first recording of the Aaron Bell
trio. His work on bass with Teddy
Wilson, Lester Yolng, Ston Getr and
Milesa Daviz had won him the admiras
tion of jazz studemis lonmg sgo. [ s
as composer wnd arranzer thal he has

deserved more exposure and, fortu-
nately, he 5 pgivem his opportunity
here, Alwavs interesting harmonically
—and  always swinging—this group
will warrant more attention in the
futuire,
COL'STRY & WESTERN ........ C&W
HANK WILLIAWIS A8
LUKE THE DRIFTER ..............00
[1=12""%
M-G-MA E 3267
This relsswe, with additions, of a

0-inch LP, is 4 collection of poems,
writien by Willlams himself and
spoken by the charactér he created,
“Luke the Driftar.’” There's a core of
basic folk philosophy thal ruins thro
these tales of simple folk, Sometimes,
Lo, there’s a  simple moral lesson
thai's  being  faught, Ta all ciuzes,
there’s the Iouching poignancy that
endeared the singer o un army of
fans. A sample of the fare: “Pictures
From Life's Other Side,” “Toa Many
Parties and Too Many Pals,” *I've
Been Dowa That Road Belore' and
“Men With Broken Hearts."  Should
be an  estremely sirong  entry in
COUmITY markeis,

Cﬁnti Named

® (Continued on page 16)

cent acguisition of overseas repre-
senlation rights by Leeds of Musie
Publishers”  Holding  Corporation
material,

Cyril Simons, managing director
of Leeds, Ltd.. in England. and its
affiliates, Duchess and Pickwick,
and who is credited with huﬂdmg
up European activity of the cata-

logs, will retain his post. But
Simmons  will now report to
Chianti wha, as Leeds executive

viopee for the Leeds firms here
and abroad, will now assume the
title of governing director of the
English operation. :

The new set-up will permit
Simons to devole more of his
time to professional activity, with
Chianti  assuming  administrative
chores. The latter, however, will
also do some mn[ewmn.ll work for
the pubberies.

Prexv Lou LE'I.‘}"i-'. move into the
foreign market was stepped up
about two wvears ago when he
boucht the interest formerly held
by Peter Maurice in Leeds, Ltd.
Pickwick was alwayvs a Levy prop-
erly.

Merc’s European

® Continued on page 15

tribution  in Britain.  However,
Green pointed out that the label’s
contract with its present English
distributor, Oriole, still has another
year to run and that no decizion
43 vet has been made as to
whether the pact will be renewed

at that time.
Creen  was  generally  jubilant
over the state of the record busi-
i

+ | sion films,

—

Land

L anlid musical merit.

HARD RAP

AFM Expels
L. Gluskin,
Levys Fine

HOLLYWDO0D, Nov. 19—Lud
CGluskin, CBS musical director, re-
cently accused by the American
Federation of Musicians of “illegal-
ly” recording “ridge, cue and back-
ground music for network televi-
as expelled from the
union this week and slapped with a
$5,000 fine.

Action came as a result of an
executive board decision in New
York, it was learned. James C.
Petrillo, AFM prexy, had asked
Gluskin to resign from the union
last summer, with the leader refus-
ing pending a review of charges.
Board decision said that “Cluskin
has hindered general protection
and advancement ol the interests
of musicians, and acted in bad [aith

engaged in unfair dealings
within the mecanings of the consti-
tution, bylaws, rules, regulations
and contracts nf the AFAL”

Drastic action has seldom been
meted out to AFM members, tho
suspensions in union rant and File
are common, It is expected that
Cluskin will take the action to the
courts, if necessary, inasmuch as he
would be deprived of earning a
living as a musician.

* Reviews and

Ratings of New
(lassical Releases

® Continued from page 22

disk nodicnce thru some pariicularly good
resdings of Becthoven sonataz. Here he
6 heard in a lighter mood, in & poogiam
well pul logether for pleasant siraighis
(hru listening, There are [acile perform-
ances of works by Albeniz, Granados,
Turinn and de Falla, including some
pleces of great popular appeal, and clos-
ing with a rvousing rendition of the
“Ritual Fire Dance.” Disk could be par-
ticularly wseful for radio programuming.

BEETHDYEN: BYMPHONY WNO. 5
HAYDN: SYMPHONY NO. 45
(FAREWELL) (1-13"}—Camurita Aci-
demica DOrchestra; Bernhord Paumgari-
mer, Cond. American Artists  Sym-
phony: Erich Lelnsdorf, Cond. Grand
Awapd 3331% ...

The four-color F:Lml:l-r.md'l n:prm!u:ll-rm
on the front cover has strong display
potential, On the record, Paumgariner i
heard in a new feconding of the "Fifth™
that has plenty of muscular appeal and
ia - etched, incidentally, in good sound.
The Havdn is an older rending with more
dated sound, Buot an educational element
is added by the delivery of a short lecture
on the woik by Deems Taylor on an LP
band preceding the complele reading, Set
can be moved with profit o beginning
collecions,

BERAMMS: LIERESLIEDER WALTIES,
DPS., 52 AND &5 (1-12")=—Soloist;
Akademie Kammerchor: Ferdinond
Grossmann, Cond. Veox PL %468 ... .71
Here iz the first LP coupling of the

fwo seis of "Liebeslicder™ walizes., On .

that count alone the disk should win

attention [rom collectors. Huot the read-
ings of this bitter-sweel. three-guirier beat

music are also expertly done and olier
The double-fold limer

holds the German (=Xt and literal tramsia-
ttons, plus excellent notes, Good large-
siore merchandise,

.T

MOZART: QUARTET IN @}, K. 49%
QUARTET IN Dy, K575 (1-12")—RBar-
chet Quartet. Vox FL 8730
These two gquarnets are found logether

asually on  disks, tho the most compeli-

tive version of the K.375 is coupled dif-
ferently on a8 Westminister LP by the

Barvlli group, and a mote vigorous ver-

sion of the K. 499 is by the MNelherlamds

Quartet on Epic. Mevertheless, this

competent Mozart playing, and the Burc-

chets have much better recording thian ia
some of thelr previtus efloris.

ness in Europe. England, he noted,
is chalking up its bigeest disk sales
vear in history, while Cermany ex-
pects to manufacture 28,000,000
records alone this vear. The pic-
ture is equally healthy in France,
he added, where Barclay Records
will continue to distribute the
Mercury line.

Mercury's most recent Interna-
tional acquisition is a plant in
Hong Kong, which operates under
the name of the Diamond Mercury
Company. Oddly enough, Mercury,
which took over the Hong kong

plant within the last nine months,
duesnt have a plant of its own in

this country,
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RECORDS, ALBUMS AND SHEET MUSIC—POPULAR, COUNTRY & WESTERN, RHYTHM & BLUES, CLASSICAL

The Billboard Music Popularity Charts

THE MUSIC INDUSTRY'S MOST COMPLETE GUIDE TO THE ACTUAL AND POTENTIAL SALE OF TUNES AND RECORDS IN ALL CATEGORIES

k.

HONOR ROLL OF HITS

TRADE MARK REC.

rﬂf ”A TIONI rop IUNES For survey week ending November 16

i Weeka
This Lasi on This Dasl ol
Week Week Chart Week Week Charl
—————— =
1. Sixteen Tons 6 3 6. Yellow Rose of Texas 4 17
By Merle Travis—Puhlished by American Mosic [(BMI) By D. George—Published by Planetary (ASCAP) 5 = iz,
BEST SELLING RECORD: T. Ernic, Cap 3262, BEST SELLING RECORDS: M. Miller, Col, #0540; Johnny mond, Cora 1476,
r . . RECORDS AVAILABLE: 1. Ficlds Trio, Tico 273; 5 Freberg, Cap 3249, G. Galian,
RECORDS AVAILABLE: J. Desmond, Coral 5]519, B Sovine, .DIP: 29738, X 0161; Homer & Jethro, Vic M"li M. Hﬂl:, Cap 1239: T. B. Strength, Cap 3217;
' E. Tubb, Dec. 29613,
2. Aptumin Leaves 1 14 ELECTRICAL TRANSCRIPTION: Ray Pearl, Standard,
By J. Mercer, J. Preveri, J, Kosma—Published by Ardmore (ASCAP)
BEST SELLING RECORD: R. Williams. Kapp 116, 7. He 7 10
RECORDS AVAILABLE: 5 Allen & G. Gates, Coral 61485; R, Charles Singers, By Richard Mullan & Jack Richards—Published by Avas (BMI)
:‘;#Mv IiPE:; h‘ﬁtsrﬁﬂn' Mercury T0686; G. Galian, X 01561; J. Gleason, Cap BEST SELLING RECORDS: A, Hibbler, Decea 29660, McoGuire Sisters. Coral 41501,
BEECTRICAL SRARSCHIFTION: Low Browsli Siskatid RECORDS AVAILABLE: K. Armen, M-G-M 1208; G. B, Shea, Victor 20-6292,
3. Love Is a Many-Splendored Thing 2 14 8. Only You 8 9
By Sammy Fain & Paul Webster—Published by Miller (ASCAP) By Buck Ram—Published by Wildwood (BMI)
BEST SELLING RECORD: Four Aces, Dec 29625, 1 ' ard
RECORDS AVAILABLE: J. Bradley, Mercury 70716; D. Cornell, Coral 61457, Dan, REVE SELLING RECONIE Mailem, bercure 0603 Hitoppes, Dol 5458
Dick & Jimmy, Crown 158:; W, Herman, Cap 3202: J. Holiday, Dec 29709: J. Loco, RECORDS AVAILABLE: L, Armstrong, Dec 296%9%4; L, Dee, Wing 90011,
Col 405%1; 1. Rose, M-G-M INEE3. ELECTRICAL TERANSCRIPTION: Barbara Carroll, Staodard.
ELECTRICAL TRANSCRIFTION: David Lewinter Ork, Sund:rd :
[
9. Suddenly There’s a Valley 9 11
4. Moments to Remember : 3 12 By C. Meyer & B. Jones—Published by Warman-Hill & Range (BMT)
By Stillman & R. Allen—Published by Beaver {(ASCAPM) BEST SELLING RECORDS: G. Grant, Eda 10003; J. Siafford, Coral 40559,
:ﬁm’*ﬂ&‘:‘fﬁﬁgﬂi F;'r‘:n;r';‘:! {:611“4:;53?. RECORDS AVAILABLE: P, Andrews, Cap 3228; K. Armen, M-G-M 1207§; J. La Rosa,
ELECTRICAL TRANSCHIFTIONS Russ' Caniyle, Standacd, Casamce 5705 M, Lina, Vie 41037, MIe Biatherk. ec S8
ELECTHI SCRI ; Huas , olandar
F L] . T - L] =
e Sh‘:‘:"g; ‘f}hlsl:'}rmﬂ j:mul:n 5 11 | 19. I Hear You Knoekin’ 10 8
BEST SELLING RECORDS: R. D . M T0696; B. Vaughn, Dot 15409. Bl
RECORD al-'l'-':lLPaILE.: Johnson :-"mlh “:’lﬂlu Sl BEST SELLING RECORDS: G Storm, Dot 15412; 5. Lewis, Imperial 5155,
= -
Second Ten————
- r
11. Love and Marriage - 11 6 | 16. Sevemnieen 14 17
By Sammy Cahn and James Van Heusen—Published by Barton (ASCAP) By Young-Gorman & Bennett—Published by Lais {HMI‘}
RECORDS AVAILABLE: H. Grayco, X 0168; Laurie Sisters, Mercury 70705; J. Loco, ;Emllgﬂl !;;’;;LAEIL; ﬂurl_-].:"né:t., gll-;; 1470; R, Draper, Mercury 70631; Fontane
" i o "5 " ) ' 6}
SRR e RPN SR S X Oy VIR IR0 gi‘égmu..u_ TRANSCRIPTION: Johnny (Scat) Davis, Standard.
12. At My Front Door : 12 7 | 16. Croce Di Oro (Cross of Gold) 20 5
By J. Moore & E. Abner—Fublished by Tollie (BMI) Kim G Published by Shapiro-Bernstein (ASCAP)
RECORDS AVAILABLE: P. Boone, Dot 15422; El Dorados, Vee Jay 147; Modernaires, :’;m““ AL A st B P:m :lﬂmr T Beskn, Lasai
Caoral 61513, RDS . i
ELECTRICAL TRANSCRIPTION: George Cook, Standard
13. Bible Tells Me So 12 17 | 13 You Are My Love 19 8
By Dale Evans—Published by Paramouni-Roy Rogers [(ASCAP) " J"
RECORDS AVAILABLE: K. Armen, M-G-M 12045: Coronets, Groove 0116; D, Cornell, By Nabbie—Published by Jubilee (ASCAF)
Coral 61467; M. Jackson, Col 40554; M. Noble, Wing 2003; Weatherfiord Qt., Vic RECOHDS AVAILABLE: Four Tunes, Jubilee 5218; J. James, M-G-M 12066,
H-6218:; R, Young, Dec 20615, LECTRI SCR P
ELECTRICAL TIIA.NEEEIFI’IDH: Ralph Marterie, Standard - CAL TRAN AERNBNL AP, MARTEEENS - SURREALS,
19. Daddy-0 29 3
4. My Bonmnie Lassi i 1 " -
l ) B?’E:nmt ‘1:pp=r an_lurg—l"ﬁlimnﬂ by Blossom (ASCAP) la “ By Gore, Abmer & Innis—Published by Mar-Kay (RMI)
RECORD AYAILABLE: Ames Hmm Vic 20-6208. RECOEDS AVAILABLE: B. LEHI. I.ill.l. “35: Fontane Siﬂﬂﬂi. Dot 15428, -
g 20. Wake the Town and Tell the People 15 17
15. It’s Almost Tomorrow 23 3 By Gallop & Livingsion—Published by Joy (ASCAP)
By Buss Adkinson—Published by MNorthern Muslc (ASCAP) gﬂﬁjﬂﬁiﬂ% AVAILABLE: L. Baxter, Cap 3120; M. Carson, Col 40317, L. Welk,
' 3 ; : or
SEOORDE: AVAUABLE; 3, Catgl, Manuey. U175 Deomyonion; O 20 ELECTRICAL TRANSCRIPTIONS: David Lewinter Ork, Standard; Ereddy Murtin
5. Lanson, Dot 15424; ). Swafford, Col; L. Welk, 'Enl'nll 61524, Ork, Thesaurus.
- ——— —=
Third Ten —
P
21. Blaek Denim Trousers 18 10 | 26. Pepper Hot Baby 20 =
By Jerry Leiber & Mike Sioller—Published by Quintci-Hill & Range (BMT) By Alicis Evelyn—Published by Sheldon (BMID)
RECORDS AVAILABILE: Cheers, Cap 3219; J. Brooks, Dec I9%E4; Diamonds, Coral RECORDS AVAILABLE: 1. P. Morgan, Vic 20-6282; G. MacKenzie, X0ITL
61502; V. Monroe, Vic 20-62640.
-
o . o 7 - 27. Cry Me a River - 1
22. No Arms Can Ever Hold You 24 5 By Arthur Hamilton—Published by Frank (ASCAP)
By Art Crafer & Jimmy Webb—Published by Gil (BMI) RECORDS AVAILABLE: J. London, Liberty 55006: K. White, Mercary 70722
RECORDS AVAILABLE: P, Boone, Dot; J, Clay, Coral; Gaylords, Mercury; G. Shaw,
Decca: J. Young, London, 2
ELECTRICAL TRANSCRIPTION: Ralph Marterie, Standard. 28. Ain't That a Shame 21 20
By D. Bartholomew and A. Domino—Published by Commadore (BMI)
23. Someone You Love 26 6 :Eﬂﬂ:ﬁ AVAILABLE: P. Boone, Dot 15377; Futs Domino, Imperial 5348; R. Gaylord,
4 ing L
By Steven Miichell—FPublished by Bradshaw (BMD ELECTRICAL TRANSCRIPTION: David Lewinter Ork, Standard,
RECORD AVAILABLE: Nut (King) Cole, Cap 3134,
ELECTRICAL TRANSCRIPTION: Ralph Marterie, Standard, 240 M}r “ﬂ}’ Flat Tll]:l' 30 4
i p-—Published by Lois (BMID
23- Fﬂl"gl‘l?l! M}, HEHI'I: 2‘“ 5 By. Bennelt :ln:i ¥ otng—Published by Lois { . o -
By Chester Conn & Sammy Gullop—Published by Bregman, Yocco & Conn (ASCAFP) MECOREES AY ATCARLE) W Senobin; Bk 3893 10 G0 Core: Slails S ien: win ‘
RECORD AVAILABLE: Nut (King) Cole, Capitol e
Longest Walk - 22 15
25. Tina Marie 17 16 | 39- g _ | -
By Bob Merrill—Published by Roncom (ASCAP) - D b i o e
RECORD AYVAILABLE: P. Como, Vie 20-6192, FRE et : N
ELECTRICAL TRANSCRIPTION: David Lewinter Ork, Standard ELECTRICAL TRANSCRIPTION: Ray Pearl Ork, Standard,
WARNING—The title “HONOR ROLL OF HITS™ Is a registered trade-mark and the listings of the The Honor Roll of Hits comprises the nation’s top tunes according
hits has been copyrighted by The Billboard. Use of either may not be made without The Billboard's 2 = l"ld .UkE hnx EI‘"FDI'H"I'EIHCES
conscnt. Hequesis for such consent should be submitted in writing to the publisher of The Billboard t'u recnrd u_nd EhEEi SEIIES, idlsk JHFE}F o i ; P_
st The Billboard, 1564 Broadway, New York 36, N. Y. as determined by The Billboard’'s weekly nationwide surveys.

g i it 1 | B e v il - - - - —
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imporiance at the retall level,

The Billboard Music Popularity Charts
® Best Sellers in Stores

For survey week ending Movember 16
RECORDS are ranked in order of their current nationai selling

g% determined by The -Billboard's

weekly sarvey of the top volume dealers In every imporiam market

area

record, points are combined o defermine

When significant action 5 reported on both sides of &

position onm the chart. In such & case, Weeks
This  both gides are listed wm bold type, e Lam s
Week ‘eading side oa top Week Chanl
1. SIXTEEN TONS (BMI)—
Tennessee Ernie. ... oo nnnns 3 3
You Don't Have to Be a Baby to Cr:.r EASEHP]--
Cap 3262

=]

10.

11.

13.

14,

16.

16.

18,

19.

20.

21.

23.

. ONLY YOU (BMI)—Platters. ..

AUTUMN LEAVES (ASCAP)-
ROWilliame: . s nngmsas= §
Take Care (BMID—Kapp 116

LOVE IS A MANY-SPLENDORED
THING (ASCAP)—Four Aces....... 2
Shine On, Harvesf Moon {ASCAPy—Dec 20615

MOMENTS TO REMEMBER

(ASCAP)—Four Lads. .,...co0uivnes 4
Dream On, My Love, Dream On (ASCAP—
Col 403319

. 1 HEAR YOU KNOCKIN' (BMI)-

b BOmmm s e s el e G
Mover Leave Me (ASCAP—Dot 15412

EpeEE

Bark, Battle and Ball (BMI}—Mercury T0633

HE (BMI)—A. Hibbler. .. cvcvevees.. 10
Breese (ASCAP}—Dec 29660

AT MY FRONT DOOR (BMD-
B BOONS s s e s e o

NO ARMS CAN E\’Fﬂ Jd0LD YOU
(BMI)—Dot 15422

YELLOW ROSE OF TEXAS
{f‘;SG-&P]““hiq I"r'[iHEI' .......... LI 5
Blackberry Wioler (BMI—Caol 40540

EHIF TING, WHISPERING SANDS
(BMI)—R. Draper.......... cvsevis 0
Time (ASCAP)—Mercury THG9S

LOVE AND MARRIAGE (ASC "LP}—
F. Sinatra. e
lenpatient ‘r'caﬁ EﬁH{.‘APJ—E'np ]EED

SHIFTING, WHISPERING SANDS

(PARTS I & H) (BMI)—B. Vaughn,. 11
Dot 15409

SOMEONE YOU LOVE (BMI)—
Nat (King) Cole. .

FORGIVE MY HEART (ASCAP)—
Cap 3234

IT'S ALMOST TOMORROW
(ASCAP)—Drearn Weavers. . ....... 25
You Got Me Wondering (ASCAP»—Dec 29681

MY BONNIE LASSIE (# SCAP)—
Ames Brothers. . ... cessnsrnnsnna, 14
So Wil I (BMI}<YVic 205208

HE (BMI)~McGuire Sisters. ......... 15
Il You Believe (ASCAPY—Coral 61501

ONLY YOU (BMI)—Hilltoppers...... 23

Until the Real Thing Comes Along (ASCAP;—
Dol 15423

YOU ARE MY LOVE (ASCAP)—
Jo James. . ... ...,

I Lay Me Dowa o Sleep (BMI}—
M-G-M 121066

SUDDENLY THERE'S A VALLEY
(BMD—=G. Grant........ 0 isivess 135
Loave Is [(BMI}—Era 1003

BIBLE TELLS ME SO {AEE%PF—

D.Comell, . ovvernieier i 19
LOVE IS A M&‘JY-SPLE\D{]RED
THING (ASCAP)—Coral 681467
BLACK DENIM TROUSERS (BMI)—
G N (TR 16

Some Might In Alaska {(BMI}— Cap 3219

- SUDDENLY THERE'S A VALLEY

{E"I’!I}‘—‘]. Sh'l.ffﬂtflp-r AR R R R 2'1
Might Waich (BMI}—Col 40559

ROCK-A-BEATIN' BOOGIE
(ASCAP)-B. Halev.............. . 23

BURN THAT CANDLE (BMI1)—
Dec 29713

AT MY FRONT DOOR (BMI)-
El Dorados

What's Buggin Yon Baby (BMI)}—
Viee Juy 147

DADDY-O (BMI)-B. Lou..........
Daacin’ s My Socks (BMI)—King 4835

15

13

13

17

10

L7

10

BAND OF GOLD (Ludlow, BMI)—Kit Carson—
Capitol 3283

Don Cherry—Columbia 40597

This tune is beginning to shape up strongly,
with Kit Carson and Don Cherry competing
for top position. The Capitol record is on
the Cincinnati territorial chart this week and
i leading in Baltimore, Bulfalo, St. Louis
and other markets. Cherry is doing excep-
tionally well in New York, Chicago, Provi-
dence and Atlanta, among others, Both disks
exhibit strong chart potential. The flip of
the Carson record is “Cast Your Bread Upon
the Waters” (Hollis, BMI), while that of the
Cherry record is “Rumble Boogie” (Ludlow,
BMI).

MEMORIES ARE MADE OF THIS (Montclare,
BMI}=Dean Martin—Capitol 3295

The combination of Martin and an outstand-
ing picce of material still seems to add up
to eommercial dynamite. First week sales on

® Most Played in Juke Boxes

For survey week ending November 16

RECDRDS a'e ranked in order of the greatest pumber of plays in
juke boxes thruowt the country, as determined by The Billboard's
weekly survey of the nation's juke box operators. When significant
play s reported on both sldes of a8 record,
pointa zre combined 1o determine positlon Weeks
his on Lhe chart. In such a case, both sides are  Last om
Week listed in bold type, the feading side on top. Week Charl

1. LOVE IS A MANY-SPLENDORED

THING (ASCAP)-Four Aces. 1 10
Shine On, Harvest Moom (ASC #F:—-—I_’!-c E"H""

2. AUTUMN LEAVES (ASCAP)-

R WM. s i s s isiamaaian 2 11
Take Care (BMI}—EKapp 116

J. SHIFTING, WHISFERING SANDS

R EMahet. o i e e e e e e i > 6
Time (ASCAP}—Mercury 636

4. MOMENTS TO REMEMBER .

(ASCAP)—Four Lads.............. 4 T
Dream On, My Love, Dream On (ASCAPF)—
Col 40531%

5. YELLOW ROSE OF TEXAS

(BJ’LSC AP-M. Miller...... . e0nnus . 3 13
lackberry Winter (BMI}—Col 40540

6. I HEAR YOU KNOCKIN' (BMI)—

Cas BIOPWMN oo e e e G 3
Mever Leave Me (ASCAP—Dor 15412

7. SIXTEEN TONS (BMI)—

Tennessee Emie. ...ovvvssrivsenss 16 2
You Don't Have to Be a Baby 1o Cry (ASCAP)—
Cap 3262
8 AT MY FRONT DOOR (BMI)—
P. Boone. . ... cooreinrrnnnnnnnns 7 4

NO ARMS CAN EVER HOLD YOU
(BMI)—Dot 15422

8. ONLY YOU (BMID—FPlatters. . ,....... 10 6
Bark, Baitle and Ball (BMI—Mercury 7623
10. HE (BMI—McCGuire Sisters......... 10 5

If You Believe (ASCAP—Cornl 515301

11. BIBLE TELLS ME SO (ASCAP)—
B Comell s e s e adimi 5 10
LOVE IS A MANY-SPLENDORED
THING (ASCAP)—Coral 61467

12, SHIFTING, WHISPERING SANDS

(Parts I & I1})—B. Vaughn....
Dot 1540—BM1

13. SEVENTEEN (BMI}—Fontane Sisters. & 13
It T Could Be With You (ASCAP)—Dot 13346

14, YELLOW ROSE OF TEXAS

(ASCAP)—=]. Desmond............. 12 14
You're im Love With Someone (ASCAPF)
Coral A14Th

15. AIN'T THAT A SHAME (BMI)—-
A e A e U Rl e SR R 13 20

Tennossee Saturday MNight (BMI—Dot 15177

16, ONLY YOU (BMI)—Hilltoppers. ... .. 18 4.
Until the Heal Thing Comes Along (ASCAP)—
Dot 15423

].HI HE {'E:I‘_Il'}_ﬁ“ [[ih‘l}!f‘r||||||llrllr- 19 5
Breeze (ASCAP—Dec 29645

18. LONGEST WALK (ASCAP)—

J. P. Morgan.. e I (A ¢
Swanes (ASCAPI—Vie 20-6181

19. TINA MARIE (ASCAP)-P. Como.... 15 I3
Fooled (ASCAPl=—Yic 20-6192

19. SUDDENLY THERE'S A VALLEY

BMI)-G. Grant. ......cocvivancna - 4
ove Is (BMI)=<Era 1003

" 19. PEPPER-HOT BABY (BMI}—

o B MO e v aiaiees ve - 1
If You D Wani Lov SCAP
w:n on My Love (A —

WW\A AR ericasadiohisStor=cars —=s == = B =

POPULAR RECORDS
* THIS WEEKS BEST BUYS

According to sales reperts in key markets, the
following recent releases are recommended for
extra profits:

this record were so heavy in Los Angeles,
Pittsburgh, Philadelphia, Cleveland and Bos-
ton that early chart action is threatened,
While some areas received only small ship-
ments, these were quickly exhausted, with
buvers clumoring for more. Flip is “Change
of Heart,” A previous Billboard “Spotlight”
pick.

MONEY-S5AVING SUBSCRIPTION ORDER
Enter my subscription to The Bill-
board for a fMall year {62 issues) at O :Emt
the rate of $10 (a saving of 83 over :
single copy rates), Forelgn rate $20. L] Bil me
S5

Name

Occupation or Title

Company

L

Address

City Zone___ State

The Billboard, 2160 Patterson St.
Cincinnati 22, O,

16. HE (BMI)=McCGuire Sisters. ......... -

® Most Played by Jockeys

For survey week ending November 16

SIDES are ronked in order of {he grestest number of plays om
disk jockey radio shows thruout the couniry,
Results are based on The Billboard's weekly Week
Thls siirvey amongz the nation's disk jockeys. Las on
Week  The reverse side of ench record is also listed. Week Chart

1. SIXTEEN TONS (BMI)—
Tennessee Ernie. .. oo iasssnnneas J 3

You Don't Have to Be a2 Baby o Cry
(ASCAP)—Cap 3262

2, LOVE IS A MANY-SPLENDORED
THING (ASCAP)—Four Aces...... 1 14
Shine On, Harvest Moon [(ASCAP)—Dec 20625

3. MOMENTS TO REMEMBER

(ASCAP)—Four Lads........ R - N & |
Diream On, My Love, Dream On {(ASCAP)—
Col 40539
4. AUTUMN LEAVES (ASCAP)-
K. Willlame. . vuaisisainaia cigee % 18

Take Care (BMID—Kapp 116

2. LOVE AND MARRIAGE (ASCAF)—
T T T e w8 4
Impatient Years (ASCAP—Cap 3260

6. ONLY YOU (BMI)—Platters. .. ....... 6 2
Bark, Buattle snd Ball {(BMI}—Mercury "33

7. HE (BMI)}—A, Hibbler.....c0000vv. 13 T

Breere (ASCAPP—=Dec 29660

8. I HEAR YOU KNOCKIN' (BMI)—
-y T A R e e R R e X4
Mever Leave Me (ASCAP)—Do1 13412

9. SHIFTING, WHISPERING SANDS

{Pﬂl'tﬁ 1 'ﬁ: I[:"B-l ."l"“ugh“.iil-li-lllll 7 I-u
Pt 13409 (BMI)

10, AT MY FRONT DOOR (BMI)—
P PO scsns tbibns it tinesssan 10 4
Mo Arms Can Ever Hold Yoo (BMI—Dot 15422

I1. YELLOW ROSE OF TEXAS
(ASCAP)—M. Miller.....vivevnvene 2 17
Blickberry Winter (BMIp==Col 40540

=11

12. YOU ARE MY LOVE (ASCAP)-

J. Ii;]n'l'ﬁﬁ,-. 8 B F 8 EE W E E
I Loy Me Down o Sleep (BMIP—M-G-M 12066

13. SUDDENLY THERE'S A VALLEY

4 & 487 &FEEFASEEFE

(BME)=C, Crant, , cocesvssossnenns 16 ]
Love ls iBMI>—Era 1003
14. ONLY YOU (BMID-Hilltoppers...... 13 3
Lintdl the Heal Thing Conmes Along (ASCAP)—
roq 15423

i5. SUDDENLY THERE'S A VALLEY
(BMI)—], Stattord. ....co0vevenesas 20 4
Might Warch (BMI}—Col 4055%

i3

if You Believe (BMI—Coral 61501

17. MY BONNIE LASSIE (ASCAP)—
Ames Brothers. . o.cecvcnsncanssns . - 8
So Wall T (BMI—Yic 20-5208

158. DADDY O (BMI}—Fontane Sisters.... - 1
Ackorable (AMI—Dot 15428

19. BLACK DENIM TROUSERS (BMI)-
R (o e e e . 15 4
Same MNight In Mi.:lh:ii I{BM'I']-—-CW 3219

20, ALL AT ONCE YOU LOVE HER
 {ASCAP)-P. Como........ T 1
Rose Tatioo (ASCAP—Vic 20-6104
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Satisfied?”

Should!
COUPLED WITH

“The Wabash Cannonball”

(IN ROCK 'N ROLL)

RUSTY DRAPER

MERCURY 70757

BEST SEI.I.I:RS

E5%&  Only You b o
e THE PLATTERS RUSTY DRAPER
(’est La Vie boodbye To Rome

GEORGIA GIBBS

MERCURY 70743

SARAH VAUGHAN

MERCURY 70727

Almust Tomorrow
DAVID CARROLL

MERCURY 70717
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—
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THE CREWGUTS

MERCURY 70741

“Wish | Was Single Again”

"WHEN THE CANDLELIGHT 1S LOW"

GI.IY CHERNEY

MERCUR'\' 70746 ; _ o
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THE BILLBOARD 1955 DISK JOCKEY POLL
MOST PROMISING FEMALE VOCALIST

Pogition

|

Al"ﬂﬂl §

Label

PEGGY KING. ... cvveviinvenesenssss. Columbia

BREAKING FOR A POP HIT!

(SOLD OVER 40,000 IN CHICAGO ALONE)

The ORIGINAL

"WISH

I WAS SINGLE AGAIN™

JAY JAY REC. NO. 145

BY CHICAGO'S POLKA KING

5-.\.'\.
S

o Sl s

HIS HAPPY YOICE and THE LUCKY HARMONY BOYS® ORCH.

JUST RELEASED

'HAPPY
ANNIVERSARY WALIZL'

JAY JAY RECORD NO. 14T

MUSIC DIST.

Chicage, .

CATALOG

1303 So. Michigan Ave,

WRITE OR PHONE
FOR COMPLETE

Distributed by
STAR RECORD (0. MUSICALE, INC.

8536 Jos. Campow &41 Detroit Ave.
Detroit, Mich. Toledo, Ohie

R. B. & §. DIST.

2014 S5th Ave.
Pittsburgh, Pa.

Distributors Wanted

JAY JAY RECORD & DISI. (0.

3114 N. HARDING AVE. Pensocola &-10378 CHICAGO 18, ILLINOQIS

NOVEMBER 26, 1955
The Billboard Music Popularity Charts
POPULAR RECORDS

THE TOP 100

For survey week ending November 16

A list of the TOP 100 RECORD SIDES in the nation according
to a COMBINED TABULATION of Dealer, Disk Jockey and
Juke Box Operator replies to The Billboard's weekly popular
record Best Seller anid Most Played surveys. Its purpose is to
provide Disk Jockeys with additional programming material
and to give trade exposure to NEWER records just beginning

to show action in the field.

il A LAy e e
A R A TR R a'mw%ﬂhnr i

T‘HI 1 f l-
Week Song Artlsl | Label Week
1. LOVE IS A MhN"H‘ifLE‘hI'.‘I-ﬂIIFD THIHE cesnns: FOUr Aces,,,...Decea ..... 1
I AUTUMMN LEAVYES........cc0c:en cesssisanssal, Willinms...... KApp seves 2
3 SINTEEN TONS. . ... .. cccneannasss sasnnannannasl, BERR. .. ool Capitol .... &
4. MOMENTS TO REMEMBER.......cvensesassass-Four Lads.......Columbia .. 3
5. 1 HEAR YOU KNOCKIN'....... tanshadesvaspaeslds SO iiisaeDOb Cousne T
6 ONLY YOU.. B P Platiers .........Mercury ... 5
7. YELLDW :II[IE!: l:I'F Tﬂtﬁﬂ.....“... essnsnsvens M, Millet...,...Columbis .. #
. AT MY FRONT DOOR...... e e e crsnnees P, Hoone,.......Dot ... %
’- HE - & a b= 1---.|-l-.--!|-'Ill-H-|. Hibﬂ’lﬂ'.....umn ..||.|...t|.
10, SHIFTING, WHISPERING SANDS. ...... PRy B. Vaughn.......Dot ....... 10
11. SHIFTING, WHISPERING SAN[IH ceesssesnsssR. Draper........Mercury ... B
1Z. HE .... O oy cess-MoGuire Sisters, .Coral ...... iz
13, LOYE A."'I[.'l- MARRIA.EE iesnsansnssaanmssr Py SHIRIER. & 50w 0 s Caphliod ....013
4. DNLY YO, L R R A Hilltoppers ..... 5. RPN .
15, EIJHHE"HLT THI:J“!.."E ﬂ. vA.LLET T f it f' Grant. . - E'.- ------- t!
]i. HY HDHHIF IHEIE ! R o s v ARITIES Blnu:“:" 'l'lﬂ:lﬂf [ 21
11 ‘r'nu hlﬁ MY I..ﬂ\’l’ T L J JIII'HE! FEEEE R H'E'M_-.-.lﬁ
1E. SUDDENLY THERE'S .ll ‘l-’A.LLE'!" ............ ). Sinfford, ... ..Columbia iy o )
19. BLACK DENIM TIWI.]SEHE ieseannsanrasscloOUTE: sissxss wLoapitol .. 18
.'Iﬂ T]h.ll “.I*“I.l'. - T TE TR R LN N +l'll-r Eﬂl‘l‘lﬂr..ua--\"iﬂmr --IJI-I"
21. SOMEONE YOU LOVE. ..o ororsrennsannns ...Nat {King) Cole,.Capitol ....24

232, CROCE DI ORO (CROSS OF GOLD)...........P. Page.........Mercury ...25
23, YELLOW ROSE OF TEEAE-.-....,...,..+-.....J. Desmond. .....Coral ......16

| 24, PEPPER-HDOT BARY . B S e—— HJ' P. Morgan, ... Victor ,....28
5. DADDY-D ... ; .. Foniane Eul:r! B 5 T R
M. LOVE IS A HAN'!'-BPLE\I'DIJHFB TIII'H-G -, Comell, . Loral ......22
37, IT'S ALMOST TOMORROW..... L R ——— vll'lrum. w:-ut-erl..l}ctcu parae |
2. SEVENTEEN ....ccoovun. SRR A e cesssss FORtARE  Sisters. Dot ... 20
|28, DADDY-DF .. ....ccvncsessprismamsnnnns el S T P King ......47
| 30, FORGIVE MY HmnT...."............” ........ Nat (King) Cole. .Capitol ....34
| 30, LONGEST WALK, . : 1 P. Morgan.....Victor .....27
32 AIN'T THAT A EHA.'\-'[E censra e ankya e Py THOCTIR, & s bas i 31| SRR
33, SUDDENLY THERE'S A \-'A.I'_I EY ......... B Y. La Rﬂil.......{'fl.dcn:: . )
| 34, ALL ."-T ONCE Tﬂtl Lqu HER.. e N T . Como ..+|+-1.r|:lnr -r---3'
35, AT MY FRONT DOOR.. uvsonssasssEl Dorados Nee Jay....45
M. MO ARMS CAN EVER H'l.'l'l I:I T-I]'I.f e ssannassll, Shaw Decct ..... "]
37. G FACED SOLDIER. . : ..H MOTREM. o uu s Deced ..-x4 i
38. BURN THAT CANDLE. . coemassasnnrl HaleY..oosoas Deccs .. ... 30
39, MO ARMS CAN EVER HﬂLﬂ "i’EII.L sssnnssnsnss P, HoONe I:l'ﬂ'! ....... aT
40, SEVENTEEN _ . passesnsnarsesrss B  Hemnetl......KINE ... s
41. El}cﬁa.q.-!l‘.tﬂh BRODGIE. +.......,.-.--E Halew,. LDesea L. 63
42, WOMAN IN LOVE. . .. ... vianny iissagesmsssss s POUT ACES. ......I:I:a:l:l PR . |
43, IT'S ALMOST TI]"HDIIHI:!‘H' sassaseeeisaeee 5. Lanson......D00 cicia0n a7
44. CRY ME A RIVER.. penennsiassse) London....... Liberty ....42
45, SUDDENLY THERI:.‘ﬁ A. ?ALLE"I" .......... vens Mills Brothers...Decca .....5
48 AUTUMN LEAVES. . e et TG o Coral .....: A%
47. MIRLE TELLS ME 5ﬂ+ ............ -nmoacn D. Cormell..... JCoral L.ui.M
48. MY BDY FLAT TOP........occcaiinissnasssssseD Colling ...... Coral «ovves dh
40 AMUKIRIEL ... . . cccivessansassssnsaansas sessns L. Paul &

. Ford,...... Capltol ....3A

2. IF YOU DON'T WANT MY LOVE.. P M-argun...,\’h:lnr vonso il

ERdE b b Ew

| reliably served by other regular weekly features: Best
i Sellers in Stores, Most Played in Juke Boxes, Coming Up

51, T'EST LA VIE. o L ._.u....,'., ceressss® Vaughin..... Mercury ...66
51, MEMORIES OF YOU...... b A Four Coins......Bple .......—
£3, LOVE AND MARRIAGE. ......covces e 1n BhOTe. . s anes Victor .....64
£1. YFLLOW ROSE OF TEXAS,.......cs0ssssassss:28. Freeberg...... Capitol ....60
g5, AUTUMN LEAVES, 'M Aliller. . .ouwoe. Columbla . .41
5. CROCE DI ORD mnmq nF nmm cessacd. ReEgan.........London ....57
7. BONNIE BLUE GAL. R G, R e M. Milker,...... Columbla . .56
R, AUTUMN LEAVES .. .. vie W YWOUNE: cuwsws s IICOCH uusrdd
89, WAKE THE TOWN AND 'I'ELL THE FFﬂlfLH vel, Baxtar.,......Capitol ....33
60, LOVE IS A MANY-SPLENDORED THING ......D) Rose....c..vue- M-G-M .... 5%
El. AUTUMN LEAVES.. 3 Gleason. ... .. Capiiol ....50
6l. BIBELE TELLS ME Eﬂ...... ....... ORPER ST S [ ][RR Wiy .00
61. MY BOY FLAT TOP..... R (. «rvesB, Bemnetl....... Kisg ......57
iﬂ. WHEH Tﬂu nthE.,....a....------a------i- +-|--|T'L'|]'11|1I'Il- i-i--l----l'lllflli‘Id . -“‘
&5, IT'S ALMOST TOMORROW. ........ PP o P o T, | S Mercury ,..—
6, SHOOT IT AGAIN. . ... .o carenrrasenss R G . [ - S Coral _..... BT
67. Wi ARMS CAN EVER Hi:lL'l] ‘\mJ ...... i ...Gulurdn .o sse.Mercury .. .69
6. WOMAN IN LOVE.. .F. Laine........Columbia ..—
&, IT'S ALMOST munr.-.nuw . 1. Smafford.......Columbia .. —
T8. WAKE THE TOWN AND 'I‘ELL THE FE'I:IIFI..! .M. Carson.. . JColumbia |, 44
7L ADORARLE .... e 1L . Fontane Sistm..nut DSt Fer i |
71. SAME OLE 5.1.1'['nm.1' rm:lnF Balra. .oee.- Capitol ....70
n. Hhﬂlc FT"!I'GEIIE srsnaa R EE R En B R EERER A E Filhﬂf 1..+...\-"icl.-nr -----n
74. BAND OF GOLD.. TR DR eNTy SR o, . PRI Capitol RO
75, THERE SHOULD ll" IILLF_E sssnnesss:B, Madigan.. A-G-M L R2
74. PEPPER-HOT RARY .. S e e PP i A anr.en:i: :: s e
7. PET ME PAPA.. . .. cidnieniannse mmm.......curmnbh, .99
74. SUDDENLY THERE'S A 'Ml.lﬂf susssnnnsssss s Andrewd...... Capital ... .97
79. 1 WANT YOU TOD RE hn' BARY  Liiiias sanonasns G. Gibbs, .. ... Mercory ...79
. LEARNIN' TO LOVE L e S e RN e Cotumbia . .65
8. HAWK-EYE .. _. EETREL I L PR L. . O—— Columbia . RS
81. TIMES TWO 1 Lthl: fm_r AR e . O, S TV GRS, | S i el -
lJi,. *m“” L[‘.A\"Eﬂ T T T N R .|..|.|.|.|.H_ Ehlf{ﬂl ...., "G‘H ..-.-!.!
Ry O RAMNG.. s we s MO l]-qr......l:ndumh-il . u—
3, LOVE 1S A MANY.SPLENDORED THING...... W. Herman. ..... LCapitol ....RT
Bh. BLACK DENIM TROUSERS....co0vivsismssssnas V. Monroe...... Victor .....42
BT. MAYBELLENE . ....coicesssnssasinasinsssnnsansin WOV sa. Chess i |
I“' [:EET u ‘lE iiiii EF g FR P F A AR IR R R E SR ESEE s Sr ﬂ'ﬂlﬂ-.-r..-...q--.-vi'ﬂtﬂr lllll Tm——
|89, DAY BY DAY, . IR R Y TR Four Freshmen. .. Capitol ....91
|, I'LL KNOW. ................5. Davis Jr..... Decca .....—
. SOMEONE 'I:L \"l'IIUII 'HIND P ol - 1 T Coral .....93
¥l YOU WIN AGAIN. Pn'u.l:ttu Sisters, Capitol .. .92
1. WITHOLT A 'il_'l"-ﬂ ................... sacasasaP, Hamilton,..... Epie ....... —_—
. WHY DONT YOU WRITE ME........ccooom.Jacks ...........RPM ...... B7
85, I'LL NEYER STOP LOVING YOU .. .....ccoaecee. . Thoris Day....... Columbia ,.—
“1- EEHEH"“ING -------------------------- L r--P'a tu “I'}':E‘

M, Healy...,..Colimbia ..73
87. C'EST T A VIE. ... .cccvncsnscnsssssssnnsennnensTie John Sisters. . . Fpic .ovoeui—
. CUM DROP ..['n:w Cuts.......Mercury ...80
9. SEYENTEEN ... .... crasresssnsnssnns oy DIAPEr. inaae s MECUry ...—
188, SONG OF THE DEEAHEI R I E. Fisher........Victor .....94

CAUTION TO DEALERS AND JUKE BOX OPERATORS

The Billboard's Top 100 is NOT designed to provide tested

information for buying purposes, This function is most

Strong and Best Buys.
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3 . The Billboard Music Popularity Charts
POPULAR RECORDS

® Territorial Best Sellers

For survey week ending November 16

Listings are based om late reports secured from top dealers in each of the markets listed

ﬂflﬂ'ﬂfﬂ 6. Suddenly There’s a Valley
G. Grant, Era
1. Momenls to Remember, Four Lads, Col. | 7, galy Yom, Platters, Mer
1. Sixteen Tons, T. Ernle, Cap. £. Tina Marie, P. Como. Vic.
3. 'E';;: ';E:t M[::g-ﬁpiudm'ﬂ Thing 9. Yellow Rose of Texas, M. Miller, Col
4. Aulumn l..-l'ﬂiﬂi,‘ R, Williams, Kap. 10. Love and Marringe, F. Sinatra, Cap.
5. Saddenly There's a Valley .
sy b P Milwauvkee
1. Sixieem Tons, T. Ernie, Cap.
Baltimore AE Shome X onl e o O
P Roone, Dot . , Platters, Moer.
LAt Wiy Vrosl Sioev, T. : 4 You Are My Love, . James, M-G-M
E' f]fltil 1:";;‘1; E;!’n' Cup. £ Aotemn Leaves; R. Fi;illium!-.lﬁlp.
afs » - k ¥ * * -
2 1 Hear You Knockin', G, Storm, Dot g ;hmhmh:ﬂhnfﬁii M. Ford, Cap.
5. Love Is a Many-Splendored Thing B DEE:H Mier wnd
P E'::; #::’ lﬁfﬁ':“ Mer. 9. Cry Me a River, J. London, Lhbt.
7. Antumn Leaves, R. Williums, Kap. 18. Someone on Your Mind, C. Butler, Cor.
8. It's Almost Tomorrow
Dresm Weavers, Dec. Mp""sf' Fﬂ"l
% Yom Are My Love, J, James, M-G-M | 4 sixteen Tons, T. Ernic. Cap.
1. Sevenicen, B. Bennclt, kng. 3. Oaly Yom, Platters, Mer.
3. 1 Hear You Knockin', G. Storm. Dot

Boston 4 Automs Leaves, R, Williams. Kap.

1, Sivleen Tons, T. Ernie..Cap. 5. Momenis lo Remember, Four Lads, Col
2. Apiumn Leaves, R. Willlams. Kap. & At My Front Door, P. Boone, Dol
1. Lave Is a Muany-Splendored Thing 7. He, McGuire Sisters, Cor.

Four Aces, Dec. 8. Shifting, Whispering Sands
4. He, A. Hibbler, Dec. B. Voughn, Dot

! 5 Love and Marringe, F. Sinatra, Cap.] ® "ove Is & Many-Splendored Thing

& Only You, Planers, Mer, Four Aces, Dec.
7. Yellow Rose of Texas, M. Miller, Col. | 10. Rememb'ring
§ 1 Hear Yon Knockin', G. Storm, Dol P L. Haves & M. Healy, Col.
g, It's Almost Tomarcow

Diream Wenvers, Dec. New nrleuns
10. NMoments to Remember, Four Lads, Col. L Sisteen Toms, T. Ernic, Cap,

2. Only Yom, Platters, Mer,
Euﬂ:ﬂlﬂ 3, 1 Hear You Knockin', G. Storm, Dot
1. Sitteen Tons, T. Ermie. Cap. 4. It's Almost Tomorrow
2. Only You, Plitters, Mer Dream Weavers, Dec,
3, Momenis 1o Remember, Four Lads. Col. | £, Aptumn Leaves, R. Williams. KEap,
4. Aplumn Leaves, R, Williams, Kup. &, Love Is a Many-Splendored Thing
5. Someone You Love Four Aces, Dec
pur (King) Cole, Cap. 7. Mo Arms Can Ever Hold You
. . Shaw, Dec.

Chn:ugn 8. Momenis o Remember, I;m:r Lads, g E:i
¥ 1. Sivicen Toas, T. Ernie, Cap. 9. You Are My Love, 1. ames, M-Gi-!
. 3 Aulimn Leaves, R, Williams, Kap. 10. At My Fromt Door, El Dorados, V1.
2 3. At My Front Door, G. Siorm. Dot
1 4. Love Is n Many-Splendored Thing New York

-3 R o " i Four Aces, Dec . Antumn Leaves, R, Williams. Kap.
\\ . . & Shifting. Whispering Sands 3. Love 1s a Maay-Spleadored Thing
o : | . Draper, Mer, Four Aces, Dec.
. & Only Yom, Platters. Mer, 3, Sixteen Tons, T. Erie, Cap.
j i _ 7. Moments to Remember, Four Lads. Col. | 4. Love and Marriage, F. Sinatra, Cap.
p E ; B. Love and Marrlage, F. Sinatra, Cap. 5 Moments (o Remember, Four Lads, Col,
oy e P 9. Forgive My Heart &. Shifting, Whispering Sands
- : Nat (King) Cole, Cap. B. Yaughn, Dot
T . ; 18, He, A Hibbler, Dec, = He. A, Hibbler, Dec.
3 = . - 8. My Bonnle Lassie, Ames Hrothers, Yie,
Cincinnati 9. Yellow Rose of Texas, M. Miiler, Col
1. Sixieem Toms. T. Ernie, Cap. 10, Sevenicen, Fonlane Sisters, Do
2, Aulumn Leaves, R, Wiliams, Eap. - -
3. Shifting, Whispering Sands Philadelphia
K. Draper, Mer, % Toms, T. Ernie. Cap.
4, Moments to Remember, Four Lads, Col, ;_ :I:!ﬁ LI;"“, R. W':fiimr:.p Kap.
€, Only You, Plaiters, Mer. 3. Love Is a Many-Splendored Thing
I & Love Is a Many-Splendored Thing Four Aces, Dec.
Four .|'I.l:!i-i.r Dec. 4. Hl‘.‘, A, Hibbler, Dec.
7. Band of Gold, K. Carson, Cap. 5. Moments to Remember, Four [ads, Col,
8. He, A, Hibbler, Dec. 6 I Hear You Knockin'. G. Storm, Dot
9. Love and Marriage, F. Sinatra, Cap.| 7, Spddenly There's a Valler
B o e AT 10, Suddenly There's a Valley G. Grant, Era
e _,_. J. Stfiord, Col. 8. Biack Denim Trousers, Cheers. Cap
- 9. My Bomnmie Lassie, Ames Brothers. Vie
e ' o s P E : . - Clﬂ?ﬂlﬂ'l‘lﬂ 18. At My Froat Deor, P. Boone, Dot
I. Bixteen Tons, T. Ernie, Cap.
CIALS 2. It's Almost Tomorrow Pittsburgh
| Dream Weavers, Dec,
3 Agtumin Leaves, R, Williams, Kap. ;— ﬁ:ﬂu ‘_‘I;u. T. 'Erq;:;'ht:::. e
: 4. At My Froat Door, El Dorados, VI, _1' A wmn“':“‘ Wi.'llilml l'-l!ll'.
5. Smokey Joe's Cafe, Robins, Alo. " “'""— Whi $ IIJI Sund f !
§. Momenis o Remember, Four Lads, Col % l'm""‘w' Mer
7. He, A. Hibbler, Dec. L .
8. Croce Di Oro (Cross of Gold) s g "":“I:'n‘:,':’r:; Sinatra, Cap.
¥ P. Page. Mer.
ESTR s Three Chuckles, X
ADD ORCH " %. Dudd: O, B. Lou, Kng. 7. Mo Arms Can Ever Hold You
Gaylords, Mer.
[ | ﬂnllus-Fuﬂ_ Worth L C'n-r-t Home, B, Johnson, Mec,
l. Sixteen Tons, T. Ernie. Cap. 9. Black Deaim Trousers, Cheers, Cap.
1. Love Is = Many-Splendored Thing 10. Moments e Remember, Four Lads, Col
Four Aces, Dec,
3, Cry Me a River, J. London, LbL St Lﬂl""

4, Aviumn Leaves, . Williams, Kap.
5, Suddenly There's 8 Valley
G, Grant, Era .
6. Autema Leaves, 5. Allen, Cor.
7. Moments to Remember, Four Lads, Col,

“of Is a Teen Age School |
pra er Tomorrow £. Yellow Rose of Texas, M. Miller, Col,
9. 1 Hear You Kmoekin', G. Storm, Dot
Ounly You, Platiers, Mer.
You B“sy Man ' | O [ WA Hibpus, DRc Lave Is a Many-Splendored Thing

Denver Four Aces, Dec.

Sixteem Toms, T. Ernie, Cap,

1 Hear You KEnockin®, G. Storm, Dot
He, A. Hibbler, Dec.

Only You, Hilltoppers, Dot

At My Froat Door, F. Boone, Thl
Aotoma Leaves, R. Williams, Kap.

PRAAAMP -

- 9. Moments to Remember, Four Lads, Col
e . e Bande K3p. | 1o, Croce DI Oro (Crom of Gold)
MGM 12133 78 rpm @ K 12133 45 rpm MGM 12138 78 rpm ® K 12138 45_rpm R. Draper, Mer. 3, Regan, Lon
) 3. Sixteen Toms, T. Ernie, Cap. -
. : T : e T P s A 4 Love Is » Many-Splendored Thing San Francisco
e . L iy g T F ".'r':‘ { o Four Accs, Dec. 1. Awtumn Leaves, R, Willams. Kap.
- . 2 ; e i - 5, Moments to Remember, Four Lads, Col.| 2. H-n-t:l "H:':;_lh:l‘nl:::' Lads, Col.
ETTY ' ' 6. 1 Hear You Knockin', G. . Dot| % Love is a Many-Sp Thing
H Mml{;m B[LL Gmus S“IRI‘ET HA“MER RESAL[NI} PAIGE T Iﬂnlrﬂ‘:'ur.ﬁal::“r:. l;icr. o ; Four Aces, Dec.
§. Spddenly There's a Vallep . Shifting, Whispering Baads

R. Draper, Mer.
Vellow Rose of Texas, M. Miller, Col

Sixteen Toms, T, Ernie, Cap.
He, A. Hibbler, Dec.

Tllm SHm smm PLEASE Aun AMY I. Statford, Col.
SECRET HURRY Bﬁm Detroit

smamns

BE num and mw" 1. Sixteen Tons, T. Ernic. Cap. ke =l 3
2 WWhen Yow Dance, Turbans, Her, Omly Yom, Plalters, ivicr.
nd ANGERS mmv WE and | CAN'T GO 3. Daddy O, B. Lou, kng. Rible Tells Me So, D. Cornell, Cot
a ETR ﬂ" ]H'i w”' 4, Ouly You, Platters, Mer. l
MEM 12094 78 rpm MGM 12124 78 rpm MGM 12121 78 rpm MGM 12123 78 rpm i L o st B = g Seattle
K 12094 45 rpm K 12124 45 rpm K 12121 45 rpm K 12123 45 rpm 2 AD reund ke Word: LW, Joha: HD"' I. Sixteen Toms, T. Ernie. Cap.
- : - W dohn, Kng. | 3 Autwme Leaves, R. Williams. Kap.
B. Memories ol ?u‘r. Four Coins, EpiL| 3 | ‘Hear You Knockin®, G. Storm. Dt
%o Jort ';L_L“:]“:c“ plendored Thing 4 Daddy ¢ Fontane Sisters, Dot
1. Daddy 0O, 1FDl'lliI;1¢ Sisters, Dot ol G Gnl:'ll Era‘ & Nl
4 & At My Front Door, P. Boone, Dot
Kansas CI"y 7. Shifting, Whispering Sands
1. Only You, Hillloppers, Dot B. Vaughn, Dot
2. Sixteen Tons. T. FEraie, Cop. 8. He, A. Hibbler, Dec.
3, At My Front Doar, P. Boone, Dol 9, Momenis (o Remember, Four Lads, Col
4, He, A. Hibbler, Dec,
5. Automn Leaves, R. Williams, Kap. Toronfo
6. 1 Hear You Koockin', G. Storm, Dot L fa Le R, OWilli
T IS ATt TRl & LAnsin. DOk 3. Sre L E'mi,:_“;hfu':f' 3y
3 Love Is a Many-Splendored Thing
Los Angeles Lttt gt
1. Love Is a Many-Splendored Thing 4. Shifting, Whispering Sands
: Four Aces, Dec. B. Vaughn, Dot
4 = a1 : " e 3. Auwbuma Leaves, B, Williams, Kap. £ Moments to Remember, Four Lads, Col,
MGM Records’ great I:"g i e - ey ::.,'_iiﬂttl'l Tons. T. Fenie, Cap. 6. I Hear Yon Knockin', G. Storm, Dot
i N .  Moments to Remember, Four Lads, Col.| 7. Ouly You, Platters, Mer,
new nriginul cast II.'H.II"H[ ; 5. Shifting. Whispering Sands K. Deaddy 'L'I..Fn-ntim: Sislers, Dot
track album. ! R. Draper, Mer. %, At My Frosl Door, P. Boone, Dol
¥ e — e —— — - — e ————— Y e — e e — '—_--—_-l'_.—-.-—uJ'_ S C| LI T - - T

- e il = I A
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nuttin’...but nuttin’ will top

ART MOONEY’
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MGM 12092
78 rpm

K12092
45 rpm

M-G‘M RECORDS
THE GREATEST NAME"-..,‘ N ENTERTAINMENT
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The Billboard Music Popularity Charts
g POPULAR RECORDS

T S and H I -I- S * COMING UP STRONG
h 1 MURE . Li;ted below are records which have shown solid trade response

during the past week, altho actual sales were net yet heavy
enough to place them on the National Best-Selling Chart. Com-
piled thru a survey of all major markets, these records figure

S B o N N I E L O U W strongly as potential chart entries in the very near future.
D A D D Y o i ‘1. When You Dance........v..... The Turbans
i - i (BMI) Herald 458

R v 2. Croce Di Oro (Cross of Gold) .. ...Patti Page

A (ASCAP) Mercury 70713
BOYD BENNETT | . .

T H E M o s T Adorable ... .. PRSI The Fontane Sisters

i (BMI); (ASCAP) Dot 15428
KING 4853 s

P’ G L s ol
MY BOY—FLAT mp‘- SEVENTEEN 4. No Arms Can Ever Hold You. Gegfﬁ}lgjﬂﬁ

.

e

=N KING 1494 .: : KING 1470 pi ) _

Fi e 5. CrvyMeaRiver................Julie London
= C o ME o M E S ) (ASCAP) Liberty 55006
. Two Great Verslons 6. Memories of You ...........The Four Coins
5 ASCAP) Epic 9129
. DUBBER JONNSON - CATHY RYAN { P
i KING 4822 KING 4848 7. A Womanin Love ............ The Four Aces
BEE (ASC oo 29725
UTILE WILLIE JOHN THE PLATTERS (ASCAP) Decea 2972

ALL AROUND I [.Eﬂ"!,L \Lﬂﬂ 3. All at Once You Love Her..... Perry Como

 THE WORLD

KING 4818

(ASCAP) RCA Victor 6294

FEDERAL 1ZII44

. YOU_MADE ME CRY

9. Twenty-Four Hours a Day

:
R
2
i & i 2 . .
. HOME AT LAST “. . BiLL DOGGET Goodbye to Rome............. Georgia Gibbs
i S : i
5 b/w ¢ HONEY BOY ; (BMI); (ASCAP) Mercury 70743
K NEED YOUR LOVE b/w . )
S 50 BAD MISTY MOON 10. C’Est La Vie .................Sarah Vaughan
i RN ) i (ASCAP) Mercury TOT27
e
o
5
g’ : EARL BOSTIC RUBY WRIGHT NOTE: This chart does not have a set mumber of selections. The number
g 0 SOLE MIO | DO YOU BELIEVE will vary from week to week.
L b/
= W | FALL IN LOVE : - -
s . . =
L POEME ETEE:' 'ﬂ,’f ® Junes With Greatest Radio- TV Audience |® Best Selling
s
gt KiING 434535 i . F . -
f: . T XING 4850 Tunes, listed nlph.lh:u:'all.r.. ha'ﬂ:. the m”.““ nudiences on nek- jmt M"s,r
g i work statlon programs in New York, Chicago and Los Anpeles.
%’H;_.. Lists are based on John G. Peatmun’s copsrighied Audience
e i oiad Coverage Index. T ; B
© ' BOBBY ROBERTS CURLY HOLIDAY “ 3 e sl akog Ayl
i -_ MY UNDECIDED HEART MY HEART CRIES oUT Radio Television sheel music jobber level
ot A Woman in Love (R)—Frank—ASCAF All at Once You Love Her (R}—Willlamson
L q™ | il _ —ASCAP { I. Autumn Leaves...... 1 11
:-'ﬁ r“ mu“ E“‘HI Tﬂ“ | CRIED TO A Adelstde’ (o—Frank=ASCAP Autumn  Leaves (Ry—Ardmore—ASCAP Ardmore
o3 All at Once You Love Her (Ri—Williamson - - P g !
OUTA MY HAR FOOLISH HEART s Bible Tells Me So (R)—Paramount-Rogers— | 9 Biple Tells Me 50.... 2 15
KING 4837 KING 4843 Amukirikl {RI—Famous—ASCAP Black Denim Trousers (R)—Quintet—BMI ERIRIRURL Y FDSRRLS
. Autumn Leaves (Ri—Ardmore—ASCAP Cry Me a River (R}—Frunk—ASCAP 3. Yellow Rose of Texas.. 3° 16
a3 s Forgi My H kr—H L & Planiet
Rand of Gold (R)—Ludiow—BMI L R D e
it ROSALIE RAND e . . Conn—ASCAP
THE GAYLES i iz | Bonnie Rlue Gal (R}—Hollis—BMI Ghost You Dig the Most (R)}—Duranle— 4, Momenls to
m lo"-MI Iﬂ' mmi‘m m H' l :PE Cry Me o River (R}—Frank—ASCAP HA{S;:AFA. _— m:“tmlrmher ........ 4 9 .
S —Avas—BA aver
- FEELING FOR THE BLUES £5i | Bverybody's Doin® It (R)—Berlin—ASCAP| * = " :
i I Wanl You ta e My Baby (RIl—Viciory— 5. Love and Mﬂﬂ‘il;f 8 4
b/ b/ | Forgive My Heart (R)—Bregman, Yocco & BN ’ i R
I EH s“ H‘FPT THAT'S WHAT A Conn—ASCAFP W's ANl Right With Me (R)—Chappell—
; SONG CAN DO | He (R)—Avas—BMI ASCAP 6. Suddenly There's a
KING 4846 :;.252.'55 'l Know (R} —Frank—ASCAP King of the River (Ri—Disney—ASCAP Valley ........... 5 11
L i KING 4842 : : Jumnrs':l, Farewell Song (Rj}—Ranger— Lave and Marriage (R)—Barton—ASCAP Waraaa-Hil & Bunge
i 3 : ARCA . Lave Iz 8 Many-Splendored Thing (Rj— 7. Shiftin Whisperin
meets .-:-.::.'-"-_ X d -f;TE: |I I.-I.'lﬂ',FE'ﬂ w-ll.'. m‘—ﬁd“ﬂﬂcfd—'mhr HH];r—AE(‘AF | En“'f; ''''' I‘m' . lsl ) T T
CHRISTMAS RELEASES [ W At M |
ﬁ o 1
| Love and Marriage (RI—Barton—ASCAP M;T:?”rll o Remember {R}»—Beaver— e O S S S ] 9
: e i . : ' 2 Mans- ; A van
§ ,_-,i'-’:' | & lnrgiuzilltiriﬂ*:{jlﬁpltndm:d Thing (R} (Fj— My Bonnie Lassie (Ri—Lecds—ASCAP 8. Sixteen Tons 1 »
i JOE WARD : BUBBER JOHNSON s | Moments to Remember (Ri—Beaver— FMF Boy—Flat Top (R)—Lois—BMI ] PR R -
¥ ; ASCAP Ooh Bang (Ri—Ariists—ASCAP
i X ",l"'“"' mu I.Hs HAIE “‘HT My Bonnie Lassie (Rl—Leeds—ASCAP Pepper-Hot Ruby (Ri—Sheldon—BM] 10. Love Is a Many-
i CHRISTMAS DAY A Pepper-Hot Baby (R)—Sheldon—BAMI Red Roses and Litle White Lies (Rj— Splendored Thing... 9 12
{IIRISTH!S DAT Rains Came Down (R)—E. H. Morris— Trinity—BNM 1 Miller
g b/w AT Rememb'ring (Ri—Bourne—ASCAP | 1] Wake the Town and Tell
“’:;:5__.:55 b/w Rememb'ring (Ri—Bournc—ASCAP Same Ole Saturduy Night (R)—Barton— the People........ 10 15
i--:::: CHRISTMAS QUESTIONS Rose Talioo (R)—Paramouni—ASCAP ASCAP Jov
= |T'5 fﬂﬂ“mﬂ “HE S5% | §hifting, Whispering Sands (R)}—Gallatin— Shifting Whispering Sands [(B)—=Gallatlin=—
KING 4854 BAMI BMI 12. Only You........... 14 2
3 K'NG‘ 4355 38 Sincerely  Yours (R)—Witmark—ASCAP Sixteen Tons (Hi—American—BMI Wildwood
3 ; o i = Suddenly There’'s 3 Walley (R)\—Wiarmin- .
: : Jd : Sixteen Tons (R}—American—BMI Ml & Hance Bl arman- | 13, Croce Di Oro (Cross of
Suddenly There's a Valley (R}—Warman- | | : Gold) .....ccnaa... 15 2
Hill & Range—BMI m:lIJII :enﬂéﬁﬁhli;c Got 1o Take (R)}— Shaoiro-Bernsioin
Th Shoud 1 T
K I N G R Ec 0 R D S ' Jfl"il'!f:ﬁl’u“ S Tt (R~ Wikmech Then I'll Be Huappy (Ri—Bourne—ASCAP | 14, M'_r Bonnie Lassie.,. . 12 (i1
Tina Marie (R}—Roncom—ASCAP Tina Marie (R} —Roncom—ASCAP Blossom
Yell R of T Rp—PFl (T 5 .
Waniing You (R} —Harms—ASCAPF ;g::ﬁpm ! o 15. Fn{ghrg M}l Heart. ..., — @
] You Goila Give (R}—Fesr—BMI You Arc My Love (R)—Jubilce—ASCAP Bregman, Yocco & Conm
]
B TS — =T A S = — - e & L " el e ___.____..l._'_. .i.,.J;-!L,___--_..'. . s i —— T e . i . s = -
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MISS 17: Nick Dardano, pro-

am director of WGAT, Utica,

i. Y., recently staged a “Miss 17"
contest and dance (in co-operation
with his local Dot distributor) on
the Fontane Sisters’ waxing of
“Seventeen.” The contest was con-
ducted over a seven-week period,
and the queen was finally erowned
at a dance attended by some 500
teen-agers. Local civic and edu-
cational officials were judges. Dar-
dano now plans to make the con-
test an annual affair,

SOAKED SPINMNER: Kent
Burkhart, KXOL, Fort Worth,
was literally “all wet” this
past Halloween when he
decided to take a short nap
following his 9 pm. to
midnight show. Burkhart
stretched out on a couch near-
est the front door, only to
wake up soaking wet a few
minutes later. It seems some
teen-agers had put a garden
hose down the station's letter
box vent, which opened di-
rectly on the couch wupon
which he was snoozing. . . .
Speaking of slumber, Al Mec-
Donald, KOTA, Rapid City,
S. C., conducts a “Bedtime
Bulletin” service, whereby he
invites listeners to call in and
request to have someone sent
to bed.

WORC, Worcester, Mass., cele-
brated Halloween by tossing a bi

record hop at the local Memorial,

Auditorium. More than 8,000 teen-
agers attended the dance which
was sponsored by eight WORC
deejavi—Dick Smith, Bob Bryar,
Paul Larson, Mel Miller, Shirley
Palmer, Paul Coss, Spinner Lan-

dell and “The Old Country Doe-

G S W T
i

i

-
o
W,

tor.” . . . Segueing from Halloween
to Christmas, Dick Reddick and
Don Cossitor, WIEFBG, Altoona,
Pa., recently waxed so enthusiastic
over the city’s Ffirst snowfall this
season that they programmed
nothing but Chiristmas musie. They
gamered gencral approval from
listeners for the advance line-up
of yule plutters.

GIMMIX: Fran Mooney,
KNCM, Moberly, Mo., wrilusg
“We are initiating ‘Bloomin
Blunders’ in our commercial
copy which is spotted on par-
ticipation -hows, They're de-
liberate errors hidden in copy
as a means of increasing lis-
tener “nterest.  Prizes, of
course, . . . Buddy Hamilton
KOOL, Phoenix, Ariz. (billed
as “Your ham on platters”),
wing all "most unusual guest”™
honors this month. He inter-
viewed Cass and Dale, two
girl elephants [rom the Ring-
ling Bros. and Barnum & Bai-
ley Circus. . . . Jerry William-
son, KREM, Spokane, gets
his kicks on the air by pun-
ning the life out of his sta-
tion’s call letters—e.g., “For
kreminy sakes, keep vour ra-
dio on 570. Make KREM
music vour Krem-panion, ete.”

Karl DeRouen, KEUN, Eunice,
La., regularly selects a guest-pro-
ducer from his audience (via let-

ters) and lets them make up a list
of records he plavs one or two

it pays to look to

RCA \/ICTOR

When you have an overnight hit on your hands,
when you need quick, complete and competi-
tively-priced custom-made records, it pays to
look to RCA Victor. With three strategically

RCA\/ICTOR

VOX JOX

By JUNE BUNDY =

davse out of each week on his
“Night Train.” . . . Gene Edwards,
WRIT, Milwaukee, and six other
deejays at the station recently ran
ar "I Like WRIT Because” contest
which drew over 5,000 entries.
Capitol donated 35 new albums as
prizes, and each deejay gave away
five LP's to the best entries sub-
mitted to his particular show.

Vern Pike, WFDD, Wake For-
est, N. C.; Tom Johnson,
WHJB, Creensburg, Pa.; Ray
Ramsey, WHIR, Danville,
Ky.; Dick Johnson, KCIM,
Carroll, Ia; Marty Monroe,
WVOS, Liberty, N. Y.; Jim
Murphy, WAUX, Waukesha,
Wis.; Larry Eunice, KSLO,
Opelousas, La.; 'Wink Guth-

SERVICE GRIPES: Every
day’s “Vox Jox" mail contains
its share of gripes about the
service practices of the labels
— both major and minor,
Space doesn’t permit carrying
maore a small percentage
of them, but we would like to
o on record that the follow-
ing deejays are unhappy about
not receiving records from one
or more companies: Max Lind-
berg, program director,
WCGIL, Galesburg, Il (who
says single service is generally
excellent, but he needs al-
bums); Dick Clark, KTEM,
Temile, rex.; JeH Evans,
WUSN, Charleston, S. C.
(wants jazz LP’s); Fred Smith,
KTX], Jasper, Tex.; Jack Bit-
terman, WABB, Mobile, Ala.;
Dave Chase, KTRH, Houston
(jazz albums in particular);
Joe Ryan, WALL, Middle-
town, N. Y.. Bob Baum,
WOKW, Sturgeon Bay, Wis.
(urgently needs novelty sides);
Vern Modeland, KJF], Web-
ster City, la.; Howie Sturtz
Jr.. WDLB, Neillsville, Wis.;

rie, KBCH, Ocean Lake, Ore.;
Frank Kelly, WDRF, Chester,
Pa. (wants classical); Bill
Bailey, WLOG, Logan,
W. Vas; Scot’ McCullough,
KAKE, Wichita, Kan.

Jack Schaefer, WOKW, Stur-
geon Bay, Wis., sent us a most in-
teresting and detailed analysis of
the service p:oblem in relaution to
the deejay and stations., Unfor-
tunately, space doesn’t permit run-
ning it in full, but in summing up,
he says, “Why don't all companies

et all stations on a subscription

asis? Lelt’s hope the story can be
cleared up soon, and let's hear
more of the story from deejay and
distributor alike, Only thru mu-
tual co-operation can we get this
problem worked out,” , . . On the
other hand, Nick Sanchez, KWCO,
Chickasha, Okla., writes, “Frankly,
I'm getting tired of reading about
guys complaining ‘cause they don't
receive free records! KWCO buys
all new records and quite a few
old ones. That way we can play
the ones we honestly think are
good, and we don't give any label
credits at the time. So how's about

heving less gripes about free ree-
ords. %-'Ve. too, would like to get
free records, but since we don't,
we make the best of it. Record
companies are in business to make
money like ail of us, and if the
sent free records to every individ-
ua. deejay, they would go broke.”

YESTERYEAR'S TOPS—

The nation’s top funes on records
as reported in Tha Billboard

NOVEMBER 24, 1945:

1. It's Been a Long, Long Time
2. Till the End of Time
3. I'll Buy That Dream
4, Chickery Chick
5. That’s for Me
6. It Might as Well Be Spring
7. Waitin" for the Train to
Come In
8. Along the Navajo Trail
€. I Can’t Begin to Tell You
10. It's Only a Paper Moon
11. Love Letters
12. (Did You Ever Get That Feel-
ing) In the Moonlight

13, Oun the Atcheson, Topeka and
Sante Fe

14. No Can Do

15. How Deep Is the Ocean?

NOVEMBER 25, 1950:

1. Harbor Lights

2. All My Love

3. Nevertheless

4. Thinking of Yon

3. Goodnight, Irene

6. Bushel and a Peck, A

7. Mona Lisa

8. An Orange-Colored Sky
9. The Thing

1G. La Vic En Rose

located plants and the industry's largest pressing

custom record sales

RADIO CORPORATION OF AMERICA

www americanradiohistorv com

RCA VICTOR RECORD DIVISION

In Canado, coll Record Department,
RCA Victor Compony, Ltd., 1001 Lenoir Streat, Montreal, Quebec.

| 155 Eost 24th Street, New York 10, New York —MUrray Hill 9-7200
| 445 M. Loke Shere Drive, Chicoga 11, Il —Whitehall 4-3215

| 1015 . Sycamore Ave., Hollywood 38, Calil.—HOllywood 4-5171
: 1525 McGavock Street, Mashville 3, Teon. —NAshville 5-6691
|

!

. capacity, we can guarantee on time delivery.
With more than 50 years' expernience, we can
also guarantee the right answer to your process-
ing, pressing, or recording problem. No wonder
most independent label hits are pressed by RCA
Victor Custom Records! Why not see us about
your very next job? Big or small, it pays to look
to RCA Victor,
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Norman Brooks

“GOODBYE GAL
GOODBYE”

c/w

“WAY-WAY-
TE-NAN-GO”

* X-0179 (4X-0179)

" Russ Carlyle
“MY MOM”

c/w

“THE POINT OF
NO RETURN”

X-0181 (4X-0181)

Helen Grayco

sings

"NIGHT |
TRAIN"

c/w

“I'D BETTER BE CAREFUL"
X-0180 (4X-0180)

Louis Jordan

“CHICKEN
ACK”

c/w

“WHERE
CAN | GO”

X-0182 (4X-0182)
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“TIMES TWO, | LOVE YOU”
The Three Chuckles |
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ANOTHER SERVICE
TO DEALERS:

® Review Spotlight on . . .
RECORDS

EDDIE FISHER....RCA Victor 6337 . ...ccccucssssssssss- DUNGAREE DOLL
(Marks, BMI)

EVERYBODY'S GOT A HOME BUT ME (Chappell, ASCAP)
Fisher could break wide open with either side of this disk. On
top is a bright and swingy “Seventeen” styled tune which should
hit the mark solidly with the teeners. The flip is a lovely ballad
from the legiter “Pipe Dream.” May nat move as fast as the flip,
but the singer’s appealing delivery can develop attention in the
long pull.

GLORIA MANN..,.Sound 126.......0 0000000000000 sua, TEEN AGE PRAYER
(Peer, BMI)

Tune about a teen-ager’s heart throb gets a whale of a send-off
here. Miss Mann delivers the ballud with a solid emotional appeal.
A natural for the pre-twentv-oners. Flip is a pleasant tune called
“Gypsy Lady™ (Peer, BMI).

PAT BOUNE. .. :Dob 338 ciiasncieanavestisn sasvwaiise GCEE WHITTAKERS
' (Lowell, BMI)

The youngster comes thru with a rockin,” driving airing of the

i fine r.&b. tune originally cut by the Five Keys. The tune
was cleffed by the writer of “Tweedlee Dee” and has the same
fine rhytnmic beat. Boone could go far with this one. Flip
is one of the singer’'s better ballad eftorts, "Take the Time” (Tee

Pee, ASCAP).

To put yvour to sales
PR P pop JONI JAMES... . M-G-M 12126........ e O R MY BELIEVING HEART

(Valando, ASCAP)

YOU NEVER FALL IN LOVE AGAIN (Hub-Leeds, ASCAF)
Miss James is heard in two of her most sincere and appealing
efforts. Tho the flip is slightly more tvpical of the gal’s style,
both sides have a lot of charm and are sung in winning fashion.
Lots of action indicated here,

'way out front! Enter this

fast-moving merchandising

promotion today.

YOU GET THIS COMPLETE NEW KIT
EVERY WEDNESDAY . . . for only 50c a week!

* Reviews of New Pop Records

2 BIG SPLASH
COLOR POSTERS RATINGS—COMMERCIAL POTENTIAL
90-100, Tops
17%" x 22%”, with the i i gL - g B g 20. 89, Excellent
Ia determining the commercial rating, the fol- 70- 79, Good

week's top 10 tunes in hTﬂ.ﬂh:lT' are m Interpeetation, 60- B9, Satisfactory
giant type . .. plus the ey Shenot o e 5:: i:' Il;ﬂ“d

10 up-and-coming hits, :

all based on Billboard's BERNIE WAYNE ORK F THE FOUR FRESHMEN
famous coast-to-coast Vanessa ........ e 79 In This Whole Wide World ,...........T8
surveys. These are for hHC-Pi&R,?JM%Uh}T ??&—E;Pi.q "'_ilrﬂ.{"nﬂ %’J&PI‘I‘DL 323211_ MEEE hl:ght. hpri":i

. original, a big hit for Hugo Yvinterhalter iarmony sounds here, and they're backe
window and counter several years ago, is likely to get another with smooth and elfective orking. (Ben-

Colorful posters to
build bigger sales for

then a tango rhythm, in what the long-
hairs call song-and-trio form. Very spin-
worthy stuff for the program makers.

displays. big whirl on the new rahe]. with the ton, BMI)
addition of a vocal. Mighty attractive Charmaine. .. .76
3 FULL-SIZE wilx, (Meridian, BMI) A classy entry for the harmonizers. A
Piff! Paff! Puff!....77 lot of Hiue chord sounds are heard, and
AD REPRINTS Another Wayne opus, with a merengue— for extra interest, there are some tricky

Latin beuats and a progressive-type trom-
bone solo tossed in. Should get spins.
(Miller, ASCAP)

: The only vocal consists of chorus inton-
the “coming-up- ing the title. (Meridian, BMI) NICK NOBLE

| strong” disks. Lovely TS . vouce s vmmsomnsmm mum g s 78
CARMEN CAVALLARO WING 90042—In this tune (showing nice
Just Say I Love Her .,.....cco0000aens 78 action in the original Manhattan Broth-
5 COPIES OF DECCA 29735—A tine piano solo with ers version), Noble has some apt mate-

rial, He is relaxed and in good form.
Commercially, this disk has excellent
‘muﬁil}ilii_iEﬁ. {(Burlington, ASCAP)
Bella Bella Perzicella. .. .75

A cute novelty with a flavor reminiscent
of “Eh Cumpari.” The play on Italian
waords is humorously turned by Noble
into an enjovable thing. The backing is
gay and most attractive. (Radoir, BMI)

the ork wrap-up of a lovely instrumental
theme. Both sides have plenty of play
potentinl. (Spier, ASCAP)
In Love....77

Fiano instrumentals are hot right now as
a result of Rpger Williams™ click with
“Autumn Leaves,” and this flashy treat-
ment of a haunting theme by Cavallaro
could cateh on big. (Ludlow, BMI)}

"THE NATION'S
"TOP TUNES”

The week's top 20 hits.

Use 'em for counters

. « » wWindows ... and
give-aways!

LES PAUL AND MARY FORD

Alabamy Bound . ..........c.00c0nnns 78
CAPITOL 3301 — The pair delivers a
flock of exciting sounds on the Jolson
stanclard. It's a little on the off-beat side
for them, but it's got the color and drive
to win spins and sales.

Texas Lady....74
This one’s more in keeping with the
tvpical Paul and Ford mood. Tune is
sung by the duo at the start and finish
of 4 new Claudette Colbert pic. Flip
looks like a better bet.

BOYD BENNETT .

The Most .....cccciuves R 78
KING 4853 — Big Moe socks over a
rhvthm ditly with a strong melodic re-
semblanee to his hit, “Seventeen.” The
lvries aren’t as effective, but the platter
could catch on a bit anyway on the
strength of its beat alone. Bound to get
plenty ol spins. (Lois, BMI)

Desperately. .. .68
Bovd Bennett sings attractively on a
routine ballad, but Fip will get most of
the action. (Lois, BMI)

USE THIS HANDY ORDER BLANK TO START YOUR DISK DERBY
PROMOTION SERVICE TODAY . ., we'll rush your first kit by
return mail so it'll be there on the dotl

e s I e ' T T L L. L L

THE BILLEOARD 1125

2150 Paftersan 5§
Cincinnati 22, Ohio DISK DERBY PROMOTION KIT

—

@ Pleaze send me 10 weeks DISK DERBY promation kits plus 1 week
free lintroductory offer)

[0 $5 payment enclosed [J Bill me

b LR R L
ol

® Send me weeks @ 50¢ per week TONI ARDEN y KITTY WHITFE DICK DUANE :
; Are You Satlsfled? ... .coonnnnisnsaad A Term-Apge Prayer. . ..cccvmsssnsnnnca T T R RTRU PRSI ; |
[ 1 enclose § O Bill me VICTOR 6346—The tune is doing MERCURY 707%0 — The excellent AHBC-PARAMOUNT 9656 — Duane
micely im the Sheb Wooley version thrush has what is close o an r.&h, has & blg lenor range without peiling
and covering Is heivy in both pop version of the much-recorded opus, sirident up there. He's & sort of
MNAME OF COMPANY und r.&b. styles. Miss Arden spices This should do nicely with her grow- male Caterina Valente with this ma-
her own approach with r&b. and ing fan following, but will have lo terial, Should garner pleoty of atien-
Attention: falls into the fdipm okay, The coup- be content with the sock Giloria Munn tion  with this impressive waxzing.
ling of covers can do some businesa. version, (La Salle, ASCAP) (Feist, ASCAF)
;i (Cordial, B¥I1) I'm (Couns Be = Mow, .. .75
Address I Forgot o Remember fo Forget,...76 Fool MNext Monday,...72 This side has less Whitfield and
This fuce is a cover of the Elvig Another gresi, torchy job by the more Beanett. I%s a preity, pleading
City Zons Stale Presley couniry hit, which was, how- quality Jarz thrush. [t's a littke on h:“d' G"";MI"H‘“ big  promise. I
o ever. in an r.&b, siyle. (Hilo, E. B. the special side, and hip desjays will ATV IL)
- S S S S S e e - Hml .HII lh“- ['h.h mr' . {cﬂn‘:l‘“d o pﬂEE 42}

| ; |
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ER JoNI JAMES click”,

" MGM 12126 78 rpm

K12126 45 rpm
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COMING TO NEW YORK?

Siay ol this modern 13-
slary holel. All rooms
oulside exposure. Lorge,
. beovulilvlly furnished
roomi with kiich-
annlle, private
bath, from 55.50
daily. Twe room
swites from $0.58

SPECIAL MONTHLY
RATES)

Mecanditioning &

g

Broadway of 75th 51, Mew York
Orcor Wintroh, Maneging Pirector

3 REGIONAL OFFICES
UNDER 1 OWNERSHIP

providing EXCLUSIVE NATIOMNAL
CRASS ROOTS COVERA of
newspapars, dally and weakly;
national consumer and business
publications and literally every
periodical an your scheduls.

Write or phone for
complete details

Sueor O

157 Chambers Street
New York 7, N Y.
BArclay 7-2096
104 Wesl Linwood Blvd
Kansas City, Me.
115 Harrizon Stree!
Topeka, Kansas

-

DOING
GREAT

NOTHIN'
10 DO

Archie Bleyer
1279

cadence

Just Released

BARRY FRAMNK singing

“NICOLASA"
b/

“In the Hall of the Cha-Cha King"

and
5. BOLIVAR'S Orchestra playing

“SHY"

"MERENGUE HOLIDAY"

SEECO DIST. CORP.

39 West 60th 5t., New York 23, M. ¥,
SEECO, the Major Latin-American Label

HIGH FIDELITY

Looking for DifHferent
Collector's ltems for
the Holiday Season?
STRANGER FROM THE SEA

VAGAROND'S HOUSE

ROPIC DRUMS

ORUMS OVER AFGHAMISTAN
DRUMS OF BRAZIL

ALIBI FOR DRUMS

HEg Fideity ‘Microgrogve

TEMPO

RECORD CO. OF AMERICA

BEAA Ywarot Naplgwmed. Spligmpnd is  Falileinia

Music Operators-

We affer the best deal for

USED RECORDS

We buy 45's and 78's—all types.

We pay the FHreight—top prices
oftered.

JALEN AMUSEMENT CO.

18 Eost 21s4-Stresd

Baltimore 18, Marylond

The Billboard Music Popularity Charts

® Reviews of New Pop Records

@ Continued from page <40

STEYE ALLEN

What Isa WileY ......cocniinoacnnns «T1
CORAL 6&1542—Allen wraps up &
comedy monolog (a4 foany ake-off on
“Whal 15 o Boy?") in okay fashion
The side will undoubtedly pet lois of
spins on  deejovy shows calering o
hawsirou audiences,

Memories of You.... .78
The nostalgic oldie Is Teatured in
Allen's forthcoming “*Benny Goodman
Story™ movie, 50 this side should get

a strong promotional ride. The well.
produced  instrumental—with  Allen
featured on  piano—should move

briskly across the counler once e
plciure breaks nutionally,

LENNY DEE
The Houeydripper ...................T
DECCA 29689—The old Joe Liggins
hit s revived in a rhythmic organ go,
with colorful siops emulnting a bari-
fone sux, eic, 1's an all-market Hem,

and a must for orgon addicts. (Nerihb-
e, ASCAP)

Flen Hop Boogle. .. .76
Anather brighi, well-rrnipulated
orgian solo with rhythm backing. Pop,
c.&w. and r.&b, Fans mayv go Tor this,
(Shaplro-Bernstein, ASCAPR)

BLUE STARS
Lullaby of Birdlond .. ....._ .. ........ Té
MERCURY 70742—The mined voeak
proup from France takes the popular
American fune and gives it a mighty
preity hurmony dressing. The chords

socks oui a potent cover on  this
tune in the “Seventeen™ cycle. Could
be his best yet. (American, BMI)

Stars Tell My Story....7T4

This one’s a ballad with the rock
and roll approach. Another good
job by (he warbler. His many decjay
fricnds will cotlon 0 both faces
{Rush, BMT)

THE FOUR YOICES
The Bip Eve ... ..cinvivmnnmnnnnensns T8

COLUMBIA 40582—The hoys belt
across a bouncy rhythm tune with
pood humor and a solid beat. (Re-
gina, BMI)

Darling. Thanks o You....74

Pleasant warbling by the group on &
preity ballad with fine work by the
lead singer. (Mlackwood, BW)

LEE RAYMOND
(You are the Queen)
in the Kingdom of My Hearl..,....75

DECCA 29743 — Raymond warbles
big-voiced . T |
on an altractive ballad with effec-

tive lyrics. (LaSalle, ASCAP)
Bahy,

Let Me Take You Dieamlag....7)
An appealing vocal job on ‘a nice
ballud  from Danny Kave's new
movie, “The Jester.” Tume should

get big push when piclure opens, and
this side should garner some share
of the deejay play, (Dena, ASCAF)

Don Cornelll—

BETIY COX
Hi! & You ...,

15

are clean and tight, and the high gal
volces add luster. French Iyvrics give

it an extra smooth flow  (Patricia,
BMI)

That's My Girl, .. .72

The group delivers more pleasing hars
mony of the tighi chord variety on
their first release for the label. Sing-
ing in the mother tongue seems (o

add to the simosphere, Crestvlew,
ASCAP)

RORE CORLEY
Mumber One Streetl (Part | and 25

STARS 4773—A fourist from A

Griffith land hits the Florida :'r'fﬁ
Hus:.uu trails, and ends up with this
advice, “Don’t go: just send YLy
money.”" This deserution taped with
an :|_1.1-|.1|-:n|:|:. like the Griffith things,
has its loughs and should do nicely in

both couniry und pap murkel 5
Sl €ls, (Stars,

16

Holly Boy,

HAMEEM 105—A bripht, charming
winterlime tune. Good show opener,
with am  all-join-in appenl.  Shouwld
get plenty of play In the coming
weeks, (Dlney, ASCAP)

.10

The Duincy Jones orking s the
brighiest feature of this little Chrisi-
mas eniry. The flip is the berter bet
for action. (Muslke of Today., BVII)

KORBI™N HOOD
Mo School Tomormmow ...

M-G-M 12138—This is =iill another
entty i [he teen-aper rock and roll
idiom, and the thrush does an ener-
getic job.  She may kick up some
pction with this one, (Meridian, BMI)

A Teen-Age Prayer. .. .73

Recordings are rife on this maferial
this week, and Miss Hood will have a
balile if she's to grab o share. (La
Salle, ASCAP)

™ |

LU ANMN SIAS
Canvicied %

ART MOONEY ORK
Memories of You .. ..

[ |

: 466—~The sanpsiress
sings ool this r.&b, hit e with
force and may have one of her more
powerful records with this besutiful
mueterinl. (Rene, ASCAP)

Red Roses and Litthe White Lies. | |

A pretty  lune with country flavor
that becomes a  potent  vehicle in

Miss Simms" hunds, {Trinity, BMI)

GCADARDUTS
Teen-Age Rock
WING 90041—S1i1l another eniry. re-

lated  to  “Sevemteen.” The Broup
gives i codrse.  visorous Irgarment.
Should do well on the jukes. | Pure,

M-G-M 12133 —Mooney geis into the
sweepsiokes on the revival of this
iune. Fine frumpeéting and help from
the Cloverieafs vocal group gives this
a pood chance for a slice of the
action.  (Shaplro-Bernstein, ASCAP)

The Lord Is a Busy Maa....73

Another cover on the popular new
tune and the band with vocal backup
gives u creditable performance. Com-
petition, however, will be bip and

from many quarters, (HIl & Range,
BMI)

DAKOTA STATON

BAMI
If You Only Had a Heart . 69

It Fetlx So Nice .......

CAPITOL 3297—Miss Staton mak:

.4

The group mukes a weaker impression

with this old-timev dittv, [Ha
ASCAP) %

ROY HAMILTON
Everybody's Goat o Home
EFIC ®132—Hamilion delivers  1his
new bullad from “Pipe Dream™ wiih
much power and quavering leeling,
Thﬁ Inu;fl regisiers well, but big com-
pelition looms on other frons,
pell, ASCAP) b
Take Me With You .. 74
A pleading

love song with more
|quch[m: tones from the Hamilion
pipes. I's & pretly ballad  which

makes a  pgood showchise  lor

L the
singer. (Plncus, ASCAP)

BENNY GOODMAN.
ROSEMARY CLOONEY
Memories of You

COLUMBIA 40616 — The Goodman
trio fegroups here for a new and
pleasant slicing of the standard. with
a huskv-throated vocal gssist by Miss
Clooney, Legions of Hennys funs
will keep this in the runming. and
release of the “Benny Goodman
Story™  flick  will help.  (Shopiro-
Bernstein, ASCAP)
I's Bad lor Me....T7)

Revival of (hix old show ballad pairs
the thrush with the trio again for

listemable  wazing, Flip.  however,
stands 10 get the atlention, Benny
Simgs in this one with the thrush,

(ASCAP)

CATHY JOHNSON
..... 75

gets g bright performance by a gal
with a lusty. sel of pipes, Side meris
attention  and  could muke nAoise.
(Cordial, BM
Yodlin® Dixieland. . . 70

H-:.rl:':- i ragtime tone with the gal
Eoung fhru @ rip-rooaring vodeling i,
It makes for a sparkline elfeci bui
the flip i= a more solid entry. (Mauple
Leal, BMI)

BEURT TAYLOR
Growin® Up
MERCURY 70749 — Tavlor lukes
neatly o the rock and rofl idicm and

Records

KEEP YOUR EYE ON THIS OME!

Deed =1010

“SUCH A DAY™
b/ w
“OLE DEVIL MOON"

with
Rita Raines

64 W. Randolph, Chicago

a switch lo the pop field, after es-
btiblishing 2 name for herselfl in the
r.&h depariment. She has a smooth,
easy delivery, with a sexy touch in
her style that I8 going to take her a

.................... 7 |

A Dungerous Age....73

insinuating piece of material. an
is pretty hard 1o resist.

(ald. ASCAP)

Wiali Have Ya
Gol Against the Moonlighi?. . .
A sweel-voiced thrushing stint
houncy little ditty with 3 happy
(Toblas & Lewis, ASCAP)

FATTI JEROME
One

ising gals of
iawa, BMI)
Al s Well, . . .66

recent wvinlope,

spiritual Mavor, §s
cral side. (Stape Three, ASC AP

RILL CAREY
Poor, Poor Me .. .....

WING 20018 — The new Deiroit
thrush offers this torcher-with-a-beat
in sock style. Ome of thg more prom-
iPine-

long way. (Johnstone-Montel, BMI)

The singer turns on the heat in this

i she

Miss Staton's

pop debut 8 quite successful: she
should do well with both of these.
(HIll & Rungze, BMI)
MARIAN CARUSD
T e ROl |
DECCA  29699—Delicate piping by

Miss Caruso om a pretiy ballad

T2
on a
beal.

T

This hand-clapper, wilth an up-tempa
the less commer-

74

cent  contestant on “$64,000 Ques-
tion.” T reaches a little. however,
and  doesn’t quile make i1, (Tee
Kave, ASCAP)
| NITA, RITA AND RUBY
Hi De Ank Tum .................... 73

CEMRAL  61540—10 the sock Fals
Bomino original of this wne recisters
in the pop market. this okav copy
cotild  squeere In Tor o share, (oo,
(Commodore, BMI)

From Jarz to the Bible. . . &%

Pethaps this was inspired by the re-

VICTOR 6332—TIn this folk-like tine,
the girls have some unusually agree.
able material, The banjo and hand-
clapping in the backgronnd give their
performance additional faver. Walch
this! (Barfon, BMI)

Jimmy Unknown,... 72

A pretly harmonizing job 15 alse
done on this tune, originally cut by
Doris. Day., The girls handle it
quietly and with isste, and it comes
off nicely, iJelferson, ASCAPR

THE ‘ROCK BROTHERS
Dungaree Dol

KING 4851—Message here is similar

...................... 73

POPULAR RECORDS

eic., and it's sung
with enthusiasm (n a manner cal-
culuted 1o spark teen-nger inlefresh
Could do okay in the jukes. (Marks,
BMI)

o "“Seventeen.”

Livie* It Up.... 72

A frantic side about rockin® teen-
agers. Excitement efched on this side
is catching, (M=arks, BMI)

THE HI-FI FOUR

Davy, You Upsel My Lie .........

KElNG 4856—Thiz one wouold have
done ot beller some months ags.
It's o rockin® opus based om Davy
Crockett, with o strong r.&b, feel
S5iill cowld move some, tho, and it
ghows ofl the power of the group.

Band of Gold....T1

Shuffle-peat  reading of the much-
wized new ballad festures the group
im tight harmony. A listenable side.

REX TRAILER

MNICK
Kind and Conslderate

THE ACCENTS

Hoolheals

ABC-PARAMOUNT 9882—With the
French horns -and accelerated rhythm
of “Wild Goose," this picture of the
Wild West will appeal o kids of the
pre-rock and roll apge group, The
sound glmmicks are especially strong
commercial  stuff. (5t. Micholas,
ASCAF)

Cowboys Don"t Cry. .. . 6%

A tender evovation of the drams of a
yvoung boy. Trailer croons this preiy
gong smoelhly wnd with lasie, (Simon,
ASCAPM

LUCAS

AC'CENT 10i0—The "0Old Trouba-
dor™ hasn’t been heard on wox [or &
lomg tme, and his old-time fans will

T2

she geis pood rockin® ork
(IMC, BMI)

stppari,

PONY AND GRACE SHERRELL
Can-Can Blues ..

ADVANCE 3009—The pirls carod an
r.&b.-sivled tribute to the French terp
routlne in okay fashion., Both sides
of this disk are from the show score
of Hollywood's Moulin Rooge mitery
and were penned by Pony Sherrell
and Phil Moody., Moody also con-
ducts the ork here, Tt will probably
get heavy play in the L. A, area,
(Mills, ASCAF)

S0 Very Much in Love....67

An acceptable thrushing job by Pony
Sherrell on an  attractive ballad,
(Mills, ASCAF)

JOHMNNY TYLER
Heads Up ......

LIBERTY S55007—Train 0ng moves
well from star o finish. Tyler selis
it effectively 10 strong backing by
the ork. {Robbins, ASCAP)

Ore Way Hearl. ., .65

Broad rhythm paces (he ballad in a
professionally handled reading by
Tyler and ork. (Robbins, ASCAP)

LEW CAREY
Do I Dare to Dream? ...

TIARA 63—Carey displayva l-.lﬂl.'.l"l-*
ing set of pipes in the Eddie Fisher

school, Pleasant tune; may gel some
air  play if  pushed. (Johnsion,
ASCAPR

et Along, Siranger. . . .60

This tune is a confusing concociinn
of Western and bloes Jdioma, with &
s0-20 warhle. Bob Armsirong’s clever
orking helps some, (Taylor, ASCAPF)

e e e (2]

YINCE PERRY
AND THE HATTON SISTERS

welcome  this  sweelly  sung  and
siriummed moralizer. {American, BMI)

: Black Orehlds ............ 0000000 &7
Soller’s Gl .. &7 SKYWAY 1Il—Imaginative opus is
Locas sounds as wood as he ever did evocative of & mysterions  mood.

on this side, but “he his stronger ma- Perry i3 a smooth bariione, and the
terial on the |'||.|'l. l!l II—.. '-“II Eroup 5uppﬂrt5 him n”_-:lf_ {Eh!’“,r
- BN
Wyomilng. .. .60
A hoofheat formula ballad: it's sung
pleasantly here. (Skyway, BMD

Yeu, Yes ... ..., . T
ACCENT
with cute twists is sunz with lots of
know-how by the group. Could move
somte if exposed, (American, BMI)

Forever Yours. ., &7
S5low ballad with an rof&b. pouch im
the backing i alva delivered in slick

JIMMY FALMER
Please Don't Talk Aboui Me .. ... -
WING 90041 — Palmer sings the
standard against a bouncy backbeat
of "Has Anvbody Seen My Gal?™

fashion by 1the Accenis. (Amerlean, by vocus]l group, Good side for terps,
BMI) (Remick, ASCAP)
Downa Home Rag....68
JO ANN TOLLEY Siricily instrumental, this side has the
Very Truly Yours ... iiiieniaienas T pld Kay Kyser flavor, which means,
JUBILEE 35213—The thrush has a amaong other things, it's okay dince

JOYCE ROMERD

distinetive, appealing guulity, Pleas-
ant (une, (oo, bl aothing here o get
excited over. (Wemar, BN¥I)

stuff. {(Shapiro-Bernstein, ASCAP)

ERNIE F