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Report Verifies Top
Record Industry Yr.

Projection of 10-Month Excise Tally Shows
$220 Mil in ‘55 Tops Even ‘47 Peak

By HAPS KEMPER

WASHINGTON, March 3. —
The United States Treasury De-
{?-rlﬂll‘.'l:!‘h' Excise Tax Report re-
esxed this week appears to confirm
Hllllfullulr'}' the reccrd industry’s
earlier predictions that 1955 would
F_fﬂﬂ: to be the biggest year in |
islory.

Based upon a conservative pro-
jection of tux collections reflecting
domestic sales to consumers for
the first 10 months of 1955, total
sales for the yvear will have reached
$220,000,000 or better. The pre-

be known precisely until about |
May 1.

Since  manufacturers, distribu-
tors and dealers almost  unani-
mously claim that last November
and December were substantially |
better than 1954, it is assumed that |
the gain of approximately 19 per |
cent dor the 10 months will hold
up of improve for the lotal vear.
Total 1854 domestic sules to con-
sumers 1§ known 1o have been
about $183.000,000. An increase
of 18 per cent over this figure
would make 1955 a $215,000,000

Analysis of 10 Months' Figures, January Thru October, 1955

Excise Tox Milr."s Selling Price Sales 0 Consumers
Yeur Culleciinms (18 Times Toa) (Approi. L1 Thmes Mir's Pricel
1955 S7.700 000 577,000,000 S161.5700.000
1954 B, 455,000} B4 850,000 135,419,000
Cain 1.215,000) 12 150,004 28.281.000°. . .

I.'-|1 APPYox. 19%

vious Peak vear was 1947 when |
sales reached approximately $204.- !
000,000,  Sales for the veur 1954
were approximately  $183,00,000,
Now 1055 will have exceeded |
1954 by approximately 20 per
cent, It will have exceeded the
1947 peak year by approximately
& per cont,

Industry sales at the retail level
have followed a f[luctuating curye
over the last nine vears. Following |
the 1947 peuk, IEIL’ totals ran to |
only $172,620,000 in 1948; $157,- |
$75.000 in 1949; $172,700,000 in |
1950; %1785930.000, in 1551;
3189 460,000 in 1952; $182 526,-
000 in 1953, and $182.945.000 in
1954,

Althe there are other vardsticks
wsed for estimating record sales,
the guw‘mmr.‘nt*ﬁ reports on excise
tax collections are accepted as
gospel.  Unfortunately, these. re.

rts are released lomg alter the
}-:::L Tax collections thra Decem- |
ber, 1953, were released this|
week, but they reflect actual do-
mestic sales only thru October,
1955, The FHnal talley on the in-
dusirv’s record for 1855 will not

Movie House,
Juke Box Tie

MEMPHIS, March 3.— Aptly
showing the stepped-up concern
of juke box distributors to help op-
erators cement good public rela-
toms and good will, a distributor
and a record distributor teamed up
o supply a movie theater with con-
timpous  Benny  Goodmian  music
during a two-week showing of the |
movie, "The Benny Goodman |
Story.”

The juke box was placed in the
lobby of Loew's State and had only
Beuny Goodman records on il Sam-
mons - Pennington Company, See-
burg distributor, and Decca-Corul
Distributing Company  supplied
the juke box and records, respec-
tively,

vear.  Most trade leaders feel the
final result will exceed $220,000.-
M), It represents an achievement
or particular signilicance in view ol
the widespreac price redluction in
LP records. RCA Victor initiated
this move in the industry with its
Operation TNT in January of 1955
which reduced its LP prices almost
J0 per cent. By vears end, piac-
bicully every label had followed
stint,

It is well to note that excise iﬂ.‘u:I
figures include all sales, Records |
purchased Ty juke box operitors |
represent  substantial  dollar  vol- |
ume. Also included are sales to
radio stations and sales direct to
consumers thru mail-orde: clubs,

SHOW BUSINESS
SPECULATES ON
HOLIDAYS BILL

‘HE“ 1I(_‘.|HH "l.Itt'l'.]l .-,._\
bill introduced in the U, S.
House of Representatives
Monday (27) proviling for a
change in dates of several hol-
idays so that they will always
fall on Monday, is of consid-
erable interest in show busi-
ness circles.

Rep. Henry J]. Latham,
Nev. York Republican, intro-
duced the hill. It provides
that if Washington's birthday,
Decoration Davy, Indepen-
dence Dav and Armistice Day
do not fall on a Monday they
will be eelebrated on the near-
eal ."ilmldd.}‘.

Two of the slipulated holi-
davs, Decoration Day and In-
dependence Diy, plus Lubor
Dayv which is already perma-
neatly lied in with Monday,
provide the biggest ~ daily
earning periods in outdoor
show ﬁuﬁinm;x.

No Industry Action

Altho important, especially
to the operialors of pennanent
installations, there is no indi-
calion that industry greups
will stump either for or
against the [l1n1|m-;l.‘t|f hill.
When queried, Henry (.
Bowenl, Whalom Park, Fitch-

burg, Mass., president of
the National Association of
Amusement Pargs, Pools and

Beaches, said it was unlikely
that his group would adopt
a stand unless a Wk
demonstrated by membership
reaction. The proposal was
given scanl atltention in the
press and it is possible that
many operalors wre not vet
aware ol it

e

Continued on pace 1) 10 overseas bases, is another factor | L . ¢
[ : PURE &7, tions director of the American The-

e —

NEWS _O_F__TH E _WEEK

By JACK SINGER
and MURRAY LANE

NEW*YORK. March 3.-—
L American Armed Forees in many
overseas arcas are wilnessing the
graclual disappearance ol Ameri-
can professional entertainers,

The number of performers
miaking the overseas mornle-build-
ing trek has dropped so alurmingly
in _recent months that a special
high-level committes was formed
at the Pentagen to investigate a
| solution.

Extinet Breed

Why are American professional
entertainers fast becoming an ex-
tinet breed, so far as servicemen
stationed abroad are concemed?
This question has aroused heated
(controversy, involving charges and
| counter - charges, between  the
| Armed Forces, the American Guild
of Variely Artists, talent bookers
and others,

One of the important reasons has
been a sharp cuthack in the activi-
ties of the USO. This organization,
a: the result of continuing decrease
11 Fljnﬂ'-i. CAn 1o pait |!l1_1._':-1l'|:=rm1|!.'
an occasional troupe of paid per-
formers limited to the area [rom
Alaska to Turkey.

The dissolution of the Holly-
wood Co-Ordinating Committese,
which channeled Hollywood stars

'contributing  to  the bhlocked-up

irst 104 Wamer Bros, Films ... «ovs cus
Due lor Stations in 4 Months . , .

TV stations will get their first erack at movies
from the Wamer Bros.” catalog in four months,
They will be offered a package of no more
than 104 pictures. In the deal concluded this
week, Warners guarantees PRM, Ine., tom-
plete clearance of at least 750 pictures
produced  hefore 1948, The bundle may
ultimately total closer to 850 pictures. . . Page 6

AFTRA Stukes Out Its Claim

On Video Tape Jurisdiction . . .

The Ameérican Federation of Television and
Radio Artists this week stole a march on the
Sereen Actors’ Guild when it established its
jurisdiction over wvideo tape by getting the
three networks and the advertisers to sign a
clarification of its 1954-50 code. . .. .Page 2

NAMM Disk Committee Outlines

Controversial Panel Session . . .

The record panel session at the annual
convention of the Nuational Association of
Mugic Merchants may have sharp repercus-
sions, Leon Ferguson, dealer who is chairman
of the disk committee, presents a detailed
outline of what he cousiders pertinent matters
to he takenup. ..., 5 SR e AT Page 19

Juke Box-Copyright Talks On

Agnin; Reports to Be Filed . . .

Special meeting in Washington on controver-
sial juke box bill failed to come up with a
compromise on approach to amending the

Copyright Act. Legalisis on both sides of the
issue were present in lorce. Reports will be
Filed. Page 20

.............. & & B B F BEFEEEFFE B

Minimum Wage Law Expected

To Hyvpo Outdoor Show Takes . . .

Outdoor show business is expected to benefit
from  the new federal minimum wage law
which went into effect March 1. The $l-an-
hour minimum will give that segment of the
public most attracted to outdoor entertain-
ment millions in additional income.. . . Page G1

Beatty to Invade South,

Preceding Ringling-Barmmum . . .

The nation’s two railroad circuses will be in
direct competition this season when the Clvde
Beatty show, with the Cisco Kid as added
box-office lure, nvides Ringling's Southem
territory. - Beatty intends to get three months’
action in the Southland belore 311'||:_f]:|1g T

the fairs open there. ....oeevsnaeas Page 76
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| ater Wing,

G.l.'s Abroad Need
Good Gratis Talent

For Morale Boost

Stars Hard to Find; Others Loath
Without Paid Work; Trip Is Free

fow of talent. The difficulty Lere
wils in geltling stars to donate
their services.

According to one talent entre-
preneur, the Armed Forees jtself
must also share reponsibilitv for
the sad state of affairs., Manv pro-
molers, Lhis source said, would he
only loo cager (o put towether
more entorliinment packages Lo
tour overseas hases, 'lll they could
be guaranteed by Washington that
these troupes, alter they complete
three weeks ol gratuitous enter-
tainment, would be eiven work in
otficers and enlisted men’s clubs
and other installitions which pay
talent for performing. That is the
only way a promoter can get back
his costs and make a profit [or
doing his work, he suid. It's now
isky, however, because there is no
midrantee that such pay dites can
be obtained.

At present the clubs book their
own talent, either locullv or thr a
central booking office, inasmuch as
they pay for this talent with their
own [unds, Washington has no
voice. And overseas auditions are
a must, making it rongh on U, S,
acts.

Maortha Rave

One of the people here who is
trying 1o increase the quantity of
overseas troupes is Michael Sean
O'Shea, well-known New York
legit press agent and public rela-

He guided the recent
Martha Rave tour to Puerto Rico
for the Marines and put logether a
previous troupe for Labrador and
Creenland. O'Shea is now plin-
ning more overseas lours, His ma-
jor problem, he savs, is finding
available name talent willing to
work free.

A fJew

American  commercial

| firms have sponsored such tours,

Nat Abramson in New York has
put together several, Philip Moiris
and Mennen have footed bills. Bob
Hope his contributed his bit, oo,

(Continued on page 3)

Forces Probe
lllegal Deals

NEW YORK., Muarch 3. — The
U. 8. Armed Forces have launched
a widespread investigation in Ger-
many, Englind and elsewhete on
evidence of briberv, Kickbacks and
other I']Ill"':lillﬂl'l.'.lh:ll‘ praclices  re-
volving around booking of talent
from foreign agents who are on
the scene.

Involved in the probes, which
are being conducted by the Army s
Criminal Investigation division and
II‘.! _'*.il' I_'qlllll_'l"‘l-.' {}itl‘-'f’ tl‘l ?"I-J“"‘ I‘-II.
Investigation, are civilian bookers
-..u}j-l..ing for hpftt-l’.ll SECVICE 1R,
tent afenls and, in some cast .
American personnel.
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RA Stakes Out Its Claim

On Video Tape Jurisdiction

Webs, Important Firms Sign Code
Clarification; Kine Rerun an Issue

NEW YORA, March 3. — The
American Federaton of Television
and Radio Artists this week took a
long step forward toward estab-
lishing its jurisdiction over video
tape. The three networks—NBC-
TE:a ABC-TV, and CBS-TV—and a
number of important advertising
agencies and producers this week
sined a clarification of the
AFTRA 1954-19568 Code which is
“applicable to network TV pro-

~ms . . . produced or recorded

y means of any electronic video
equipment.” Sole exclusion from
the clarification are programs re-
corded solely by motion picture
camera. The rest of the clarifica-
tion is about a reduction in kine-
scope rerun fees by AFTRA.

But by signing this agreement
which runs for two years beyond
November 15, 1956, the networks,
advertising agencies and producers
have agreed to deal with AFTRA
when electronic recording comes
of age, a day said to be not more
than three wvears away AFTRA,
consequently, has handed the
Screen Actors Guild a consider-
able sethack in the struggle be-
tween them for jurisdiction of ac-
tors in TV. It is genecully con-
ceded that electronic video, that
is the use of tape, wili virtually
supplant film, except for shows
which must be photographed on
location.

And while SAG is now flourish-
ing because of the tremendous use
of film in TV, its futurz is not so
clear once electronic video comes

Steel in ABC,
CBS Struggle

NEW YORK, March 3-U, S.
Steel may have to build itself a
shuttle between ABC and CBS for
itz alternate week, live hour drama.
Reports have it that ABC is cur-
rently wooing Steel to returm to
the ABC fold and is offerin
the choice hour period following
“Disneyland” as an inducement.

The bankroller left ABC last
{-ear to move over to its current
Vednesday nighttime slot on CBS,
which it shares with General Elec-
tric on altermate weeks. The latter
advertiser will reportedly drop its
sponsorship of “20th Century-Fox
Hour" at end of this season.

One of the Factors that Steel
will probably consider in deciding
whether or not to retum to ABC
will probably be the program with
which it will alternate either on
CBS or ABC. How CBS reshapes
its programming schedule for next
season is another factor that would

(Continued on page 3)

‘Studio 1" May
Need Sponsor

NEW YORK, March 3. — Alter-
nate weeks of “Studio One” may
shortly be available for sponser-
ship next fall on the CBS-TV net-
work. Westinghouse, the long-time
sponsor, is sti[i!I fighting one of the
toughest strike situations in its
history which has lasted since
December.

The advertiser may be forced to
cut back its network advertising
program next fall. Since “Studio
Omne” has more or less saturated
its audience with the Westinghouse
message, it may be the property to
be cut back. The client also owns
the election gn&agﬂ on the same
network, and it, too, could be
affected if things become rough
eaough.

Steel

of (:FE. There has been a running
battle between the unions for con-
trol of actors in TV. And now
AFTRA has staked out a firm
cluim to the new form of TV
recording.

So cleverly was the move blue-
printed that many of the AFTRA
members are unaware of the im-
plicadons of the claritivation of
the code. Thev have been con-
centrating on the revisions of the
kinescoping fees and at a union
meeting this week opposed such
revisions, ,This allows producers to
reuse kinescopes kv paying 75 per
cent for the First repluy, 75 per
cent for the second anc 50 per
cent for all additiona! replays.

This is still double the amount
SAC gets for its replavs. SAG
fees are 35 per cent [or first re-
play, 30 per cent for second replay
:\anly 25 per cenl therealter. The
AFTRA kine revisions were made

to get more live producers to put
their packages into syndication and
so to tap this lush field for AFTRA
members.

Cut Kine Fees?

AFTRA execs obviously have
concluded that much lower SAG
replay fees have hurt the employ-
ment situstion among its members.
Theyv state that the entting of the
kine fees will not hurt present
AFTRA employment on live shows
but will open up new avenues of
revenue by giving live producers
an added chance to make money
in fields now untapped by them.

The AFTRA clarification of the
code as regards electronie tape s
complete in that it also defines the
uniom jurisciction as also covering
“uny other apparatus now or here-
after developed which is used to
trunsmit, transfer or record light
or sotaid for immediate or eventual
crnversion into electrical energy.”

SAG Protest CBS'
Pact on Tele Tape

HOLLYWOOD, March

3. —'exclusive Hargaining agent for all

Screen  Actors’ Guild  this  week | actors emploved in the production
charged that the Columbia Broad- | of television motion pictures. Un-|if a replicement for Revlon ean
der this contract and vour contract | be found.

casting Svstern’s recenl agreement
with the American Federation of
Television and Radio Artists cov-
ering the use of TV tape is a “fla-
grant violation” of the CBS-SAG
jurisdictional agreement. i a lel-
ter o CBS Board Chuirman Wil
liam Palev and CBS President
Frank Stanton, the Guild called .or
an “immediate” meeting in Los
Angeles with CBS and emphasized
that this discussion is “imperative
« « » to avoid a most serious con-
tz sversy.”

SAG's re was aroused by the

clarification of the existing CBS- |
AFTRA agreement to embrace the|

use of TV tape. The wording of
the so-called clarification, SAG
feels, grants AFTRA jurisdiction
beyond the realm of live TV and
into the score of (ilm TV. The
Guild has NLRB certification cov-
ering all actors employed in film
TV and the TBS-SAC contract
recognizes the Guilds TV film
jurisdiction

Following are excerpts from the
text of the Guild’s letter to Paley
and Stanton:

“You are signatory to the memo-
randum of agreement for 1955 tele-
vision supplement to the producer-
Screen Actors’ Guild codified basic
agreement, under whick you recog-
nize the Screen Actors’ Guild as the

with AFTRA, you and the televi-

CBS NEAR TO
GIANT REVAMP

NEW YORK, March 3.—
CBS is keeping details tightly
bottled up until it pgets a
chance to talk to its adver-
tisers with the necessary di-
plomacy, but word has it that
a violent shake-up of its pres-
ent programming line-up was
blueprinted this past week-
end. Details were set by to
echelon executives at an a
day meeting Saturday (25).

Such anchor shows as
Sullivan, “$64.000 Question,”
Phil Silvers, Jackie Gleason
and others of similar stature
will continue in their current
time slots. but most of the
other network progroms are
in for some heavy handling
before the new season arrives.
All indications point to the
fact thal next season’s pro-
gramming line-up on  CBS
will bear little resemblance
to what it n.ow is.

Revlon Nixes

'CBS Time for

‘Girl’ Show

NEW YORK, Aluren 3.—Revlon
has decided against putting its new
“The Most Beautiful Girl in the
World” show into the CBS Thurs-
day 10-10:30 p.m. spot for the
spring and summer and is shop-
ping around for a different time
slot for the show., The bankroller
had signed a contract with the
weh for the time period, but CBS
reportedly is willing to tear it up

[Tazel Bishop, it’s understood,

sion industry have historically rec- | has expressed interest in picking

{(Continued on pagze 3),

[(Ceontinued on_page 3)

Time Switches Mean
Gains for Programs

NEW YORK, March 3. — This|On one occasion,

anuary 31, he

season’s lesson for network pro-| 8ot a 25.8 to Berle’s 12.3.

gram directors is that the only |

way for two half-hour shows to
fight a good hour show is to lead
with strength., The latest case in
point s Jackie Gleason, On the
second week of his switch from
8:30 to 8 p.m., Saturday (25), the
comedian scored with a 29.5 to
Perry Como’s 24.1. Previously he
was losing viewers every week to
the crooner.

In two other cases—Phil Silvers
vs, Milton Berle and "Drapnet™ vs,
“Climax” — shifts occasioned the
same results. Early in the season
Silvers was in trouble against
Berle, and consistently being out-
rated by him, But vhen he moved
into the Tuesday 8 p.m. spot, he
began to top Berle and has done
so most of the weeks against him,

The "Dragnet™“Climax” sto
15 a similar one. On December 29,
the week before the shift, “Drag-
net” had a 26.4 to “Climax’" 22.0
in the 9-9:30 battle,. The next
week, January 5, when they
squared off 8:30-9, "Dragnet” hit a
29,3 as against "Climax™™ 18,0,
And the result has also been that
“People’s Choice,” which ex-
changed time slots with “Dragnet”
on NBC-TV, has also benefited
considerably rating-wise.

Networks, of course, are always
loath to change the time periods
of programs, because viewing hab-
its are dangerous to play with,
But most of these switches were
micle Decavse they were abso-
lutely necessary. The ratings were
all compiled by Trendex.
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‘Queen’ Pulls
Some Really
Regal Rafings

NEW YORK, March 3.—"Queen
for a Day” has virtually moved up
into the No. 1 position among the
daytime shows, The American Re-
search Bureau shows it as the No.
1 show, while Nielsen rates it as
No. 2.

The ARB rating for February
gives it a 15.7 vs. Art Linkletter's
“Houseparty,” which received a
13.5. On Nielsen, "Guiding Light”™
has a 14.1 and "Queen” a 13.9.
The show has only been on NBC-
TV several months which makes its
rating all the more remarkable,

Conditional GE
Fox" Renewal

NEW YORK, March 3.—General
Electric, now considering a re-
newal of its “20th Century-Fox
Hour,” is willing to bankroll the
property again, if two conditions
are met. The price per program
must be cut trom $%115000 to
about $75,000. Also, it asks 20th
Century-Fox sharply cortail the
amount of time it takes for its be-
hind-the-scenes plug which is esti-
mated to run about 10 minutes.

GE evidently believes that if the
moving picture company meets its
conditions, the property will have
sufficient value to be continued
next seasom. The advertiser this
week is reported to be considerin
“Mr. Belvedere,” another 20t
Centug'-Fﬂx show, for Tuesday
night 9-8:30 Hme period on ABC-
TV next fall.
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Brief & Im_p_(lrtant _

‘4 STAR' NEEDS SPONSORS
WITH TIME FOR RETURN . . .

It looks as if “Four Star Playhouse” is going to have to find itself
a new sponsor with a time slot if it wars to be back on the air in
the fall. Bristol-Myers and Singer, its current co-sponsors, have
bought into CBS" “Plavhouse 90,” which will displace “Four Star
Playvhouse” next season.

CBS SELLS LOMBARDO AS
PHARMACEUTICALS SUB. ..
As the first step in a five-year deal with Guy Lombardo,
CBS has sold Pharmaceuticals, Inc., a new show starring the
‘band leader as a replacement for “Meet Millie” on Tuesdays,
effective March 20. The deal is just for the spring and summer.
Tho if the show catches on, it might well be retained for next
season as well. The program, titled “Guy Lombardo’s Diamond

Jubilee,” will be emseed by the band leader,

WINSOR TO FORM OWN
PROGRAM PKG. FIRM . ..

Roy Winsor, veepee in charge of TV and radie for the Biow

Company, is leaving the agency to form his own producing and Eacic—
aging firm, His first assignment will be to produce “Love of Life” and
“Secret Storm”™ for Whitehall Pharmaeal, and “Search for Tomorrow™
fom Procter & Gamble. These are properties he was in charge of and
created for the clients at the agency.

NBC DENIES REPORTED NIX
OF '"HOWDY DOODY' ., . .

NBC-TV denies a report that “Howdy Doody”™ will be
dropped next season. The network says that the show will be
revamped to improve it, but that it will remain where it is, if
present plans materialize.

PONTIAC MAY NIX “WORLD'
AND ‘PLAYWRIGHTS 56", . .

Indications this week were that Pontiac would drop its sponsorship
of its two NBC-TV shows, “Wide, Wide World” and “Plavwrights '56,”
contrary to reports published last week. Pontiae owns one-third of
"WWW.” The show will probably be sold to other divisions ol General
Maotors, the present GM sponsors being the Deleo Battery and Guide

&

[

Lamp divisions of the company.

‘FARTH TURNS, "WITHIN'
P&G REPLACEMENTS . . .

_ Procter & Gamble is dropping two of its CBS daytime
shows and will replace them with two new properties. Shows
being dumped are “Love Story™ and “On Your Account.” Replae-
ing them will be “As the Earth Turns” and “World Within.”

LEEDS IN EAST TO SELL
"‘DUFFY’ AND "WHITINGS' . . .

Martin Leeds, Desilu Productions’ vice-president, is in New York

for a week’s sales activity on two Desilu properties, “FFather Dufly of |

Hell's Kitchen,” starring Llovd Nolan, and “Those Whiting Girls,”
starring Margaret and Barbara Whiting,

Everyone Gangs Up
On Video Networks |

WASHINGTON, March 3. — "I
have never seen such an all-out
push against the nets,” a network
spokesman said in Washington this
week, Said another, “As long as
were giving the public top pro-
gramming, most of it wil blow
over.

At least six government groups
and - several hundred representa-
tives of private industry and citi-
zenry  have piled into the net
scrimmage on the hill in the past
weeks. Both Senate and House
Interstate and Foreign Commerce
committees; House Judiciary Com-
miltee; Department of Justice;
House Appropriations Committee,
ani the Federal Communications
Commission. And [rom across the
country  have come educators,
UHF'ers, ministers, set manufac-
turers, station owners, electronics
experts, local politicos, sports fans
and even garden wvariety TV
WM ETS,

The separite groups studying or
attacking  separate aspects of
alleced net dominance of the
“golden baby of communications,”
as Philip Merryman, of Hometown
TV, Inc., dubbed U.S. television,
are hampered by having no com-
mon ground. Conflicting areas of
authority and political rivalries
hamstring the Senate and House
commiltees, and have split the
FCC from the Department of Jus-
tice—to say mnothing of dividing
each agencey within itself, on this
highly sensitive area of American
business.

Most Concern

Al are aware that possibly no
other business, except perhaps the
telephone, concerns  the public
more intimately than its TV pro-
orams: How good, how many and
how cheaply they can be oblained.

Even the House Appropriations
Committee, talking over the FF'CC's
budget problems with the commis-
sinners, brought a quizz into the
FCC's ability “to regulate monop-

oly in TV." Rep. Joe E. Evins
asked FCC Commissioner Hvde;
“Is the commission adequately em-
powered to cope with these net-
work situations—or do vou need
additional legislation to handle
them?”

Hyde indicated that the FCC's
network study would go into the
monopoly  question, but
pooh-poched  the program. "I
think the inherent authority exists,
and I think the commission ought
t-:}cFmCEEd rapidly with its study
and that it ought not to wait until
these monopolies are so tremen-
dous that vou eannol cope with
them,” he said.

Net spokesmen themselves, while
not openly uneasv at the inereasing
encirclement, admit that a chain
reaction might develop among the
different groups. The right com-
bination of forces might possibly
dump the net applecart, at least
enough to give more outlets lor
the rising demand for community
expression on what is today largely
hig-city, big-time television,

SAG Protest

® Continued from page 2

ognized and agreed that the divid-
ing lire which separates pre-re-
corded television programs from
television motion pictures is
whether such pre-recorded  pro-
grams are done ‘hy kinescope or
similar device in the manner of a
live broadeast.”

“Under the guise of being a “clar-
ification,” the above referred to
agreement attempts to substantially
enlarge the scope of AFTRA's bar-
gaining unit and clearly impinges
upon the bargaining unit certilied
by the National Labor Relations
Board and recognized by vou under
our several collective bargaining
agreements with you. We also
call to yvour attention the letter to

vou dated August 10, 1954, writ-

“fary 27 thru March 21). As pro- dead.”

Programming Rules TV With Nets
As Regents; Can Throne Topple?

Justice’s Anti-Trust Group Questions
Whether Anything Will Release Hold

WASHINGTON, March 3.— pointed out, court dockets
FProgramming is king on television |delay action months or years.
with power to make or break a| UHFers despairingly point out
station or even a metwork, This  that they can’t wait for a share in
was the clearest ontcome in a rash | the programming kingdom. Wit-
of Congressional hearings on tele-| ness alter witness reported: “If we
vision held here this week (Febru- | have to wait even one year—we're
They ean’t wait much
gramming goes, so goes the TV |longer for the Federal Communica-
audience, advertising, revenue and | tions Commission te deintermix

CHIY

profits.

The natural follow-up has been
a ecall for anti-trust investigation
of control of the programming
kin%dum by the nets, their affiliates
and owned stations, armed with

some protective areas lor them.
And they can't stop the toboggan
of all-channel set manufacturing
(now  below 20 per cent at
. E. Electronics) unless by some
“Irankly  arbibrary”™  government

best time, best talent, best cover-
age. Consensus is that the nets
will prove a hard throne to topple.  excise tax. e

Testimony before House and| Nels gave no testimony at the
Senate groups, by Stanley N. Magnuson Senate Commerce Com-
Barnes, chief of the Department mittee hearings on broadeasting,
of Justice’s anti-trust division, left nor at the Celler House Judiciary
a large question as to how much Commillee sessions on monopoly
could be done about net practices  aspects of “regulated” industries.
like option time, “must buy”™ agree- | But in corridors, net and VHF
ments and station acquisition al- | spokesmen were saving that they
legedly pressured, like the recent | got there “lustest with the most-
NBC-Westinghouse station SWAP. | est.” in programming. They feel
The Justice artmenl says "it'sithm- have a right to the rewards
looking into it.” But even in less |of shrewd investment in the TV
complicated cases, like closed cir- | empire,

action to force the issue, and pos-
sibly  the removal of all-channel

cuit sports programming, Barnes| Everv angle of programming,

Fvins |

LISTENERS

SOMETHING, TOO!

Trendex’'s ‘Mickey Mouse’ Poll Finds Big
Bonus Audience in Those Only Hearing

NEW YORK, March 3. — Evi-
dence of the existence of a wvast
bonus audience for manyv TV ad-
vertisers, an audience not taken
into consideration by current ru.tinf
methods, was pointed up this week
by a special Trendex survev on
“Mickey Mouse Club™ that was un-
derwritten bvABC-TV.

The survey indicates that for
every woman viewer of "Mickey

Mouse Club” in each average
minute, there's one unmeasured
woman  Clistener” who, tho not

watching the program, has her ears
tuned to it. Such TV “listeners”

are not counted by the TV rating |

services as members of the TV
audience.

The fact that there are so many
adult “listeners” to- “Mickey Mouse
Club"~is probably due to its 53-8

p.m. time slot, an hour when

Revlon ‘Girl’

@ Continued from page 2

up the period for a live-budgel
program and indications are that
Revlon may be relinquishing the
time Lo its rival,

The reason for Revlon's bow-
out, according to reports, is thal
it’s taken a second look at the idea
of buying time that it will have
to vacate at the end of the summer
to make room for CBS "Playvhouse
9’ show. Revlon is now probably
seeking a Hme period in which it
would be able to stay for a longer
time, if it so desires.

Steel in Struggle

® Continued from page 2

have some bearing on U, S. Steel’s
decision.

CBS may well have another
time slot in mind for Steel that
the bankroller might like better
than its current one, which is up
against a show with heavy mule
appeal in ABCs Wednesday night
fights and one with heavy female
appeal in NBC's “This Is Your
Life.”

ten by us at vour and AFTRA's

behest, agreeing that the status quo |

would be maintained with refer-
ence to jurisdiction over new meth-
ods and devices of television pro-
duction, Your unilateral action

constitutes a flagrant violation of
the letter and spirit of all our
agreements,

MEAN

chousewives are generally prepar-
Cing dinner. Most TV shows would
probably not have as high a pro-
| portion of “listeners.” But it's logi-
‘eal to suppose that many shows
deliver a relatively large, unmeas-
ured listening audience which ean
be considered by advertisers as a
form of bonus, }
Writers Note

This lact might well be borme

Lin mind by TV copywriters in pre-
| paring TV commercials that wnnhl;
have some effect on this listening |
audience without d{*tr.'u'ting (rom
| the wisual selling that's actually
the heart of TV advertising,

The Trendex “Mickey Mouse
Club”  special survey was con-
ducted ll:-:-,-' telephone in the 135
Trendex cities on Febroary 27 and
28. Trendex put thru a tolal of
4,500 ealls during the hours of
' 3-7 p.m. both nights, an average
of 1,200 calls per hour.,

The Yrendex survev, translated
into audience figures for “Mickey
Mouse Club,” indicates that there
lare 3,114,000 wnmeasured aduolt
“listeners” and 3,843,000 measured
adult viewers during the average
minute, >

from film to color spectacular,
from net to independent, came in
fo: discussion at the Magnuson
Learings.

George Storer, non-net ovwner of
five VHF's and two UHIs,
[rankly admitted that without net

rogramming today’s UHFs can't
ive. Even in his Miami outlet
(WGBS-TV), under prime UHF
conditions of smooth terrain, and
no high buildings, “our program
standards could not let us con-
tinue without our net (NBC) alfili-
ation " Storer is currently battling
the FCC's ownership limits to five
VHF and two UHF, in the Su-
preme Court,)

TV FHlm was given the palm for
helping UHF in  ils last-ditch
“hold-on"™ operation. Improved and
cheaper TV Flm emerged as the
backbone of any future wide-
spread local community program-
ming that may develop if Congress
and FCC heed the pleas of minis-
ters and educators, politicos and
sport Fans, UHF and small station
groups. However, the “block book-
ing” angle on feature [ilm distribu-
tion is petting the eye from Lhe
Department ol Justice, Barnes re-

wted, for possible “Paramount
case” parallels,

Whose Authority?

At the House hearings, the

whole question of who'd bell the

Jeat, in getting the program pie

from the net monopoly, snagged
o government agency  authority.
The Justice Department [eels the
anli-trust angle in broadeasting s
largely up to the FCC. The FCC
siavg it 18 haey aboul ity own
authority and is making the ques-
tion part of its network study now
under way; it feels the Justice De-
partment will have o do the
proseculing.

G.I's Abroad

® Continued from page 1

—=am

but all this is a mere drop in the

| bucket.

Tho the Armed Forces don't
guarantee  additional paid work,
they do olfer the performer—
professional or amateur—as an in-
ducement up to 90 davs additional
abroad (at his own expense) hefore
returning to the United States. His
passage is paid by the Armed
Forees,

According to Col, Joseph Goelz,
Chief of the Armed Forces Profes-
sional Entertainment division, there
is an overwhelming need [or good
professional entertainers, especially
name talent, for morale boosting
tours of overseas service centers,
This need is becoming increasingly
greater as the number of quality
entertainers engaged in this impor-
tant work rapidly diminishes. The
solution to the problem has vet
to be found.

BILLINGS TRIPLED

—

NEW YORK, March 3.=C., |. La
| Roche is the newest agency to lake
| the TV ball and run with it. The
Lagency has tripled its TV billings
in the last three months, with the
coming vear certain to be most
lush in its history.

The agency alwavs kas been in
ta position to move into impres-
'sively because of the nature ol its
accounts, But with the hiring of
Henry {Hank} Boorem as veepee in
| charge of TV and radio recently,
Lit began to make the most ofb its
| opporbunities.
' Boorem has two clients in net-
"work TV whio never used the me-
dium previously, They are Warner
‘Bros., ladies undergarments, and
' Noreleo, electric shavers. The First
bought four Saturday afternoon
hours next fall on NBC-TV for a

 fashion show which i to h-el

La Roche Agency
Talks TV Stride

piped into inmomerable department
stores.  And Noreleo bought three
shows in the “"Project 207 series
on NBC.

“Beautiful Girl”

The biggest plum that Boorem
has landed is Revlon's newest vehi-
cle, “The Most Beautitul Girl in
the World,” tho no network has
been bought., This is a show cre-
ated by Boorem himself and sold
to Revlon, Adrian Samish  will
produce,

In all cases, the arency exec has
sought to prevail upon his clients
to go into TV in a big way and to
use more than the adverlising
value of video. They are concen-
trating on getting the promotion
extras that TV can give, as® for
example, the telecasting of the
Warner Brothers’ [ashion program
into department stores.
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Commercial Cues

L
COMMERCIALS FROM AFAR .
Philco, which recently signed for participations on “Today, 1
is believed to be the first sponsor in TV to authorize “live
remates” of all its commercials. Starting Tuesday (8) origi- |
nations will come from “Williamsburg, Va., a huge float in
front of the “Today” studio, a supermarket, a produce
market, a meat market, a Phileo dealer store and the
kitchen of a consumer’s home. Dave Garroway and Lee
Meriwether will handle the spiels.
MULTI-BRANDED SPONSORS
A dilemma faces the client who has a number of products
tc sell. How much time does he need to sell just one
item? Will one ad do it? Two? The sponsor must play it
by ear, for there is no simple answer. However, Schwerin
- tests have come up with some rll-t*rtl'n{'ut figures on the
multiple effectiveness of two and three commercials for
one product. With a sample audience on a beauty product, |
the spomsor gained 14 people choosing the brand after
viewing, and with the second commercial, the gain was 25.
On the other hand, a food advertiser gained 19 with one |
commercial, 12 with two and 7 with three. 1 Im-s.ﬂ_-|
contradictory figures raised a real head-scratching problem, |
Conclusion: A second commercial (or third) can be helpful
if it supplements the message in the first, harmless if thé
story is the same but the technique is varied and definitely
detrimental if both (or all three) are unvaried, as was the
case with the food client.
IS ;
Paul Perry Productions is doing a series of commereial clips
for the Oertels 92 beer firm in Louisville. . .. Hal Persons
has joined Film Laboratories, Inc., as advertising and sales
promotion manager. . .. Philip F. Donoghue has joined the
e commercial-industrial production wing of Transfilm, Inc. ...
Olympus Film Productions, Inc., completed a 20-minute
industrial for Lycoming, Inc., titled “Look to Lycoming.”
- |
* TV ( jals in Producti
ommercials In rroauction
A Guide to TV Spot & Program Plans ;
- [ ] I
Of Competing Sponsors by Industries
This weekly chart lists commercials produced during the fast full
preceding month, with all industries covered over the course of a month®s
issues,  The [ollowing symbols designate the types of commercinls listed:
LAa—Live Action: FA—Full Animation; SA—Semi-Animation; SE— |
Special Effects; J—Jingles; M-—Music; 5—3hdes; ID—Siation break;
MNA—Mol available.
_ Type ‘Commercials
Spoasor, Product & Apency (Show, I any} MNo. (Secomds) (C-Color) Froducer
AGRICULTURAL AND PET FOODS
Eelloge's Gro-Pup, Dog Food,
Leo Buraell...o 1 (60) civvsunss LA ... Mercucy Infernatl
AUTOMOTIVE (Cars, Tires, Accessories)
Ford Motor, Cars, J. W. Thompson.... — ...cesssassss M L, Plavhouse Piciores.
Fisk Tires, Tires, Flegcher D, Richards. ... 1 {10} cousnnens FA siuinaaas Roger Wads |
Ford Motor Co., Mercury Cars, Ken- |
yon & Eckhardt (Ed Sullivan Show).... 1 {253} covsnnees FA ouna. snsns Academy |
U. 5. Hubber, LI, 5 Royal Tires,
Trilok, Fletcher Richards {Inside
= Beverly Hills).... 1 (120, 1 (603,
e - 1 (90} ocvee. LA, FA M., ... . Tramafllis
Cieneral Motors Corp., Pontiac, |
MacManus, John & Adams.... 3 {(45) co.oveees LA, BA, T ... Translilm
~ E. | duPont de Nemowrs, dufont i
Car Wax, BBDEO.... 2 {10} ..ouuwee. ID, SA, LA, ... .Transfilm |
American Motors, MNash, Gever {(Dis- |
neyland (Mickey Mouse Club). ... 2 () ...oveee. 5A L.ovveo. Roland Reed
Ford Motor Co., Ford Cars, J. W. |
Thompson {(Ford Jubileed. ... 1 {135) cocawews LA oavennnn Bolund Heed |
Stewart Warner, Alemite. MaucFar-
land A.'«'E_'r'lll'd..... 3 {5'“} EE R R LA rEEEE R rrﬂ“l““d Heed
Chrvsler Corp., Chrysler Cars,
McCann-Erickson  (lt's n  Great
Life, Climax).... 2 (43) cevsvenes EA sovacinan Rolund Heed
Fhillips Peirolewm, Lambenn &
Feasley..oo _ 3 {—) vovvneess ID oiovannee. Bl Sturm
Dodpe Ddvision, Chryvsler Corp.,
Dodge CArs.... = ,.eemsssnesns A sonansisitsanas SAITHE
Stondard Dil of MNew Jersey, Esso-
Cofporate  Cittrenship, MeCana-
Ericksof.... 1 {75} vosuvuees LA L ouu...Lalley & l_uﬂ:l
BAKERIES AND BAKE GOODS (Cookies, Crackers, Pretzels, etec.) |
Dolly Madizon Cukes, Cake,
Dan B. Minef.... 1 {20 ..vcuuee. LA .. . Mercury Inlernatl,
Helm's Olympic Bakeries, Hicks &
Er:iudaa- - G EaREEER R A RS H.". Pt Fll_rhl]'l.l“
Merchants Biscuit Co,, Cookies &
Crackers. ... 19 (60, 20, B).... LA, 8A ...,...Alexander
Ward Baking Co,, Tip-Top HBread,
J. W, Thompson.... 2 {2 coviuiine FA ...ovvnnsee. Academy
Mational Biscuil Co.. Cinmamon
Crunch, McCann-Erickson.... 1020} covviunns FA ...svessa..Bill  Sturm
Mational Biscuit, Vanilla Wafemn,

e McCann-Ericksog. ... 1 (20} ..ooue se LA ooivnnanes Bill Sturm
Campbell Tagpart Associated Bakeries.. .. — cccsecsssssnes MA  coirrssresrrnss Sarra
BRoman Meal Co, R, M. Bread,

Roy S. Durstine.... 4 (603, 4 (204,
108 vvvvines FA, LA, T......Academy
Holsum Bresd, Bread, W. E. Long..... 1 (60}, 3 (20,
1 {‘} ------- s* EEAE RS |‘!i.t
Holwum Unification Program, Holsom
Bresd, W, E. Long.... 3 (60}, 9 (30,
i m ------ am L"li FA -Illi-li-r--u‘.l'“l
Eoepplinger Baker, Bread, Simons-
Michelsom..co 1 (8) weuweeennss FA, ID ... .Yideo Films
BEER AND WINE _
Santa Fe Wine, Dun ‘B. Miner.......... 2 (200, 2 (10)... LA .., Mercury Iaternat. |
Picl's Beer, Young & Rubicam ....oeeeee = (20, 30, 60%... FA ...ovvnrnrrin JJUIPA |
"‘"t Bﬂﬂrr Erwin wn“’ *’ cnr ----- L R R T T YT Hﬂ- R H“ml
Theo. Hamim Brewing, Hamm's Beer,
EIM'F'M“'HHI'I“H. Iﬂ----- ! ("l} W EEEE I—A-. F!‘.p IEP .lq -SM.,....
; Swilt-Chaplin
West Ead Brewing, Mait's Premium
B“rr “.ﬂn'}' B. E:n]!lﬂ--.-n..l 3‘ {m.. -------'-u EFAEEENEES G HHDI‘I“
Brading Breweries, Ale & “Cinci™
I.I.I:l'. Fr H. H“Fh“m Co.. I—Id-‘-l--l — s aaEssa e e ee DIA AR R RE . SIITI
Wine Advisory Board, Callfornia Wine, |
i “ﬂj 5 Dhurstine. ... 5 m'. TR T - FAq M. J. u++.ﬁ¢l-d¢mr
Moister Brau, Bock Becr, BED&D...... 2 (230} vevevnnns 7 e A Pt e Kling |
Molson's Beer & Ale, Cockfield,
Hrown & Co., Lidi.... T 060), 1 (20%... LA ...ovvee..-Basi Coast
(Continued next week) . ‘
o l—

ADVISORY BOARD SURVEY

What Shows Would
Correct Daytime llls?

The minor revolutions that have been taking
place in daytime programming on both the net-
work and local IE‘JEfTEll'B leaving most of the
industry far behind, according to the tallies regis-
tered by the TV Editorial Advisory Board. Such
pioneers as “Matinee Theater,” “Home,” “After-
noon Film Festival” and “My Little Margie” rep-
resent only a handful responsible for new davtime
innovations, “Margie” is being rerun as a daytime
strip by over 30 stations.

This seems to be the gist of the new revolu-
tion, with the pioneers operating on the theory
that the daytime audience wants the same values
that it gets at night. The advisory board, at First
blush, seems to lean on the old traditions of day-
time radio in that it voted overwhelmingly [or
making daytime TV different from nighttime.

However, the opinion of the board is not quite
that clear cut. Tho they favor the discrimination
of davtime From nighttime, their replies also in-
dicate a preference for some nighttime flavor on
daytime programming,

Two further questions were posed for the
board’s opinions: If you were in the market for
a film program to air davtime, what type of show
wolld vou look for. What is the main fanlt vou
find in the daytime shows now on the air®”

Favor Night Styles

In response to the first question, over 50 per
cent of the total replies were in favor of the tvpes
ol programs found on the air at night. Dramatic
anthologies, variety with an emsee, feature films,
sitnation comedies a la “Susie” and “I Love
Lucy” and light drama gained the board’s favor.
What then are they voting about? Is the board
actually in favor of the old radio pattern?

The answer seems to be an emphatic “No.”
Altho the advisory board says definitelv that day-
time should be I3’1'f!713'1.‘tenl_ from mighttime, it still
advises the nighttime format, but with its own
particular daytime slant.

For example, Arthur Godfrey, Garry Moore
and Jack Paar with their variety-emsee formats
have adapted this nighttime flavored program to
daytime fare. Several panelists mentioned these
shows specifically in delining how daytime should
differ from nighttime. Some 12 per cent took a
liking to this type of show, as did another 12
for the drama anthology: A T

Light drama and foap operas eame in heavily
on the voting, with over 16 per cent [avoring
these types of shows. This, however, represents
no contradiction. Here, the influence of “Matinee"
is perhaps being felt, for the leaders in the in-

EDITORIAL

ADVISORTY

Consisting of one kéy ex-
ecutive from each Ileading
sponsor, . advertising  agency,
TV broadcaster, producer
and film company.

dustry are taking another look at the old radio
soap opera pattern. Several were quick to add
that they favor a drama on a shorter continuing
basis over the old drawn out, year after year
“Perils of Pauline” type of tear jerker.

Good, modern feature films were high on the
list of preferences with 12 per cent of the vote.
Again the pioneering “Afternoon Film Festival”
scems to be bearing some influence on station
and agency thinking. And even tho an additional
12 per cent wanted love stories for the after-
noomn, many indicated that they felt the d.'.l}'l.i.mﬂ
audience’s 1.Q. was a little higher than radio had
supposed. They wanted more adult fare for the
housewife. Service shows, too, should have a
definite place on the daytime log, savs another 10
per cent of the panelists.

“Margie,” too, seems to be leading the way.
And some 9 per cent of the panelists stated that
if they were looking for a hlm program to air
davtime, thev'd pick something like “Susie” or
“Lucy.”

So it seems that altho the leaders are not quite

" willing to go along with the pioneers in putting

davtime on a complete par with nighttime, the
ditference seems one of slant rather than tvpe of
format. But even the slant represents a big step
ahead of the old radio davs.

Some Dissatisfaction

All of these suggestions seem to indicate a dis-
satisfaction with daytime TV as it is. And these
indications rapidly become fact when the panel
attacks the question about the “main fault in
davtime shows now on the air.”

Right down the line, stations, agencies, dis-
tributors and producers pounced on poor quality,
Like the little girl with the curl on her forehead,
some shows are good and some are bad. Said one
stution executive, “The bad ones are bad basically
because the personality is bad. The formats and
ideas generally existing in bad shows huve less
bearing on the bad aspect of the problem than the
personality quotient, 'don’t think there is enough
devélopment of new talent in the daytime TV
picture.”

A rundown of other criticisms includes too
much repetition, dull and slow moving, too many
old Westerns for the younger generation and dull,
old, old movies. One station exec commerited that
present shows are programmed as if night apd
day audiences are different, which he feels is not
triue. On the other hand, seven station men
staunchly defended the present look in daytime
TV, [linding no criticism whatsoever, which
should be of comfort to the diehards.

ADVERTISERS AND AGENCIES SAY . . .
smmmmmaen JAMES P, DUFFY, advertising
manager, Genessee Brewing
Company, Rochester, N. Y.: "I
wouldn't look for a daytime
show for beer. For home prod-
uets, L would look for a spup
ra type, Fifteen minutes a
‘day across the board a la "Helen

- Trent." "

Paul G. PFLAUMER, ad-
vertising manager, Renuzit
Home Products, Philadel-
; phia: “Our product wilth
- ‘primary appeal to women
DUFFY would prompt me to buy a
homemaker type of show. The daytime shows
now on the air are all too similar in format.”
BOB EDRINGTON, TV director, Henry Quednau
Advertising Tampa: "My first consideration wounld be
a dynamic cen nality—then find a film where
this personality rizes the housewife's routine,
cither thru interviews or story line or warin lnumor.,

The daytime shows are not as carefully programmed

and thought out as evening shows. The main idea
seems to be to ‘get on and sell participating spots.” If
more attention were paid to capturing an a nee and

setting the dial, sponsors would be more willing to

invest in daytime TV.” _
READ H. WIGHT, vice-president, J. M.
Mathes, Inc.,, New York: “Entertainment of
any good woman appeal type such as Liberace,
Como, soap operas, 15-minute film is what [
would look for to air daytime. The fault 1 find
with those now on the air? Adaptations. of
radio writing is not new tic form. Aundi-
ence p{ﬁidpntinn shows are tired of night-
time TV.”

JOHN MARWIN, TV director, Wayne Welch, Inc.,

Denver: “We'd look for lﬁlc::lmartad comedy or help-

ful domestic information . In this daytime market

there are too many dull old movies, mediocre local

tulent and toothy emsees on network quiz shows,”
HENRY C. RT JR., TV director, Horton-
Noves Company, Providence: “Personality
shows involving Garry Moore, ' Art Linkletter
or the like would be good. It would alse con-
tain information of interest to” women. There
arc too many soap operas which demand too
close attention over too long a period now on
the air. There aren't enough personalities to
interest the wormen.™ ;

ANDREW N. VLADIMIR, TV director, Gotham-

Viadimir Adwvertising, New York: “What 1 would lock

for depends on wlom I'm trying to reach. But gen-

-erally speaking shows like Arthur Godfrey's and

Curry Moore's are oood bets. Those on now abound
in mediocrity. Miatinee, Godirey are good, but the
others have littde appeal to offer.”

STATIONS SAY ...

FHILIP MERRYMAN,
president,, WICC-TV,
Bridgeport, Conn.: “The
quéstion of what to look for
is certainly a puzzler. Cer-
tainly it’s got to be a
new concept. Nothing de-
veloped so far will do. They
are a wom-out rchash of
other media techniques
which lack imaginative use
of T;«l-": mii':;htms and are
usually done less adequately
MERRYMAN r the media from
. which they were stolen.”
DOUGHLAS A. CLARKE, CJCB-TV, Sydnev, N. §.,
Canada: “My choice for a daytime show would be
ing with very definite female a . 'Janet
Dean, R.N." (syndicated film show) should be natural.
Too many shows on now, daytime, are designed to
amuse children and fail to do so. Unless it's a West-
ern or adventure show, the kids are bored.”
WALTER ]. SCHAAR, KREM-TV, Spokane:
“A good light dramatic offering which would
not have to be watched mh%uunl in order to
be followed. A show whic wii,l allow the
housewife freedom to move about a bit and
still follow the play. Those on now seem to be
too dramatic such as the soap operas or not
enough program material involved to keep any
one's interest.”

PRODUCERS SAY ...
GARO W. RAY, Cine Video Productions, Inc., Mil-
ford, Conn.: “Davtime TV pr:lgmms without day-
time considerations will obviously tell on the future
culture and behavior as well as personal efficiency
of the population. Slowly but surely we will have
dirtier houses, poor cooks and a badly trained house-
hold in general.”
MISS BABETTE ]. DONIGER, Television
Snapshots, Inc., New York: “A program which
would give informative material, imaginative .
programming and constitute a good vehicle for
advertisers to daytime audiences. The choice
would lay between women's service program- -
ming and the vsual schmaltzy type of “story of
my life" or ‘Break the Bank' daytime formunt.”

In the next TV Editorial Advisor

Board study:

wwiw—amerieanradioMiston/-com

_FEATURE FILM COST TRENDS



www.americanradiohistory.com

MARCH 10, 1956

THE BILLBOARD

TV FILM 5

it's suﬁér--"spectcu ar

when NATURE'S

own ALL-STAR cast

ACTS
AND
SELLS

* complete series of quarter-hour shows: B/W and Full
Color * each show begins and ends with humorous
“chalk-talk” by Tex Antoine. SEE * lerrifying shols of
cyclones and land fires * almost-extinct condors fighling
* jmmense iceberg breaking up * salmon leaping up
cascading walerfalls * bear fishing for salmon; osprey
diving for fish.

wwWw americanradiohistorv com

The new TV sertes
for EVERYONE!

In exclusive, never-before-photographed
scenes THE WORLD AROUND Us
unfolds nature’s most startling and
fascinating mysteries and spectacles. In
breathtaking color, it dramatizes

the how and why behind nature’s complex
plan of survival. That's because

John H. Storer, America’s foremost
naturalist photographer, travelled over
150,000 miles to film this natural,
all-star cast in its natural habitat.

Top TV showmen spent 2 years editing
THE WORLD AROUND US into

the only show of its kind on TV.

Each program opens and closes with
pertinent and amusing “chalk-talks” by
Tex Antoine, popular network personality,

THE WORLD AROUND US not only
appeals to everybody’s interest* in
nature, animals and weather, it also
provides incomparable merchandising
opportunities. All sorts of civic,
community, fraternal and social groups
are ready for exploitation and tie-in
by alert sponsors.

For complete information and audition
prints, write, wire or call your nearest
RCA recorded program services office,

‘THE WORLD AROUINDESISH

JOHN H. STORER pioneered in

the slow-motion photography of birds,
Some of his extraordinary shots of
bird life were used in Walt Disney's
Academy Award winning movie,
“Water Birds,” and in other

True Life Adventure films.

* Today nature movies pack multi-million dollar
box office appeal. As Charles M. Sievert

of the N. Y. World-Telegram and Sun has said,
after viewing several programs from

THE WORLD AROUND US,

*Disney apparently has started something.™

Produced by Thomas Craven

Story and Photography by Jehn H. Sterer
Released by Pictura Films Corporation

Distributed by RCA Recorded Program Services

recorded
program
services

RADIO CORPORATION OF AMERICA
RCA VICTOR RECORD DIVISION

155 East 24th 5., New York 10, K. Y., MUrroy Hill 9-7200
445 N. Lake Shore Dr., Chicoge 11, 1., WHitehall 4-3530
522 Forsyth Bldg., Atlanta 3, Georgia, LAmar 7703

1907 McKinney Ave., Dallas 1, Texas, Riverside 1371

1016 M. Sycamore Ave., Hollywood 38, Calif, Oldfield 4-1640
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NOT MORE THAN 104

First Warner's Group Due
On Market in Four Months

NEW YORK, March 3. — The
first group of Warner Bros. pic-
tures will probably be put on the
TV market in four mnngls. It will
consist of no more than 104 titles,
Eliot Hyman, who will control the
distribution of the Warners' prod-
uct to TV, said at no time will he
build a package of more than 104
pictures. He does not know at this
moment at what intervals he will
release further packages.

In addition to the groups that
will be put on the station market,
Hyman plans to put together spe-
cial packzges for possible sales to

‘Rough Sketch'’

Production in
Scandinavia

HOLLYWOOD, March 3.—Ac-
tor Gerald Mohr returned this
week from  Stockholm with the
pilot reel of a new series, “Rough
Sketeh,” which he plans to pro-
duce in its entirety in the Scandi-
navian countries, Serving as co-
producers with Mohr are Norman
Foster and Ted Sherman. Foster,
who directed 2 number of theat-
rical movies, including *“Davy
Crockett,” was writer-director of
the pilot reel.

The series will be jointly owned
by Birger Juberg, president of
Svensk Filmindustri, one of the
leading producers of theatrical fea-
tures in Sweden. The studio’s fa-
cilities were used in filming the
pilot with plans calling for all
phases of production and process-
ing to be handied by the Svensk
firm once the series goes into pro-
duction,

William Morris is handling the
sale of the series for national spon-
sorship.

The format of the show is a semi-
anthology, It will treat adventure,
comedy and romantic stories re-

-volying around Mokr, who portrays

a roving correspondent-artist.

NBC Near Nix
Of "Popeye’ Pix

NEW YORK, Ma-ch 3. — The
NBC-TV network this week was
close to turning down a deal to
}mn:hmse 234 “"Popeye” cartoons
rom Paramount Pictures and King
Features. The owners want
$2.000,000 for 234 “"Popeyes,” a
rf:;le the network considers to be
igh.

The cartoons are not for sale,
but only for lease for a period said
to be 10 years. The web believes
that it will not be able to make
enough on the films to justify the
price, because not all of the zi‘ﬂp-
eyes are of a sufficiently I;:]i]:
standard. Interstate TV is
negotiating for the cartoons.

retworks or to national advertisers.
Another possibility is a color pack-
age.

The deal putting the Wamers'
product in line for TV sales was
Eliﬁ“ﬂd in Wilmington, Del,, on

ursday (1). The purchaser is
PRM, Inc.,, headed Sy Canadian
financier Louis Chessler. Accord-
ing to the deal, Wamer Bros.

arantees clelive? to PRM of at
east 750 sound feature films on
which all rights will have been
cieared. It will take a couple of
months to check out all the papers
on that many pictures. It is
deemed possible that when the
clearance job is completed, PREM
will have closer to 830 pictures.

AAP Status

The distribution set-up for this
product has not yet been decided.
One possibility is that Hyman's As-
sociated Artists Productions will
act as the distribution agent for
PREM. Another is that PEM will
absorb AAF.

PRM, Inc., since the syndicate
headed by Chessler took it over,
has been a shell corporation, op-
erating nothing but a bundle
of ecash. The corporation was
founded 40 or more years ago and
was originally in the steel business.

Hyman has known Chessler for
ahout two years. Hyman origi-
nated the negotiations with War-
ner and brought Chessler into it
about six months ago.

The total price announced on
the deal was $21,000,000. PRM
will own all rights in tuity.
In addition to TV distribution,
Hyman, who will serve ag a con-
sultant and director of PRM, plans
1) to re-issue some of the pictures
theatrically, 2) to distribute some
of them non-theatrically, 3) to pro-
duce and auggmdma new motion
pictures b on the properties,
4) to sell properties to outside pic-
ture prod 5) to produce and
co-produce programs, live and
fiim, based on the properties and
te sell pr ies to outside TV
producers and 6) to sell its wvast
stock shot library.

Separate Entities

Hyman plans to set up separate
divisions for each of these opera-
tens.

In addition to the movies, PRM
will acquire over 1,500 sound
short subjeets, including about
1,000 cartoons, the bulk of which
is in color. Among the cartoon
subjects are "Meray Melodies,”
“Bugs Bunny” and “Looney
Tunes.” PRM does not, however,
get the 191 “Looney Tunes™ cur-
tently under lease to Guild Films.

Other short subjects are “BSbby
Jones Golf,” “Robert Ripley's “Be-
lieve It or Not,” “Adventures in
Africa,” “Joe McDoukes,” "Sports
Parade” and “Floyd Gibbons Ad-

venltures.”

OPTIMISM HIGH

Three Holdout Majors
Expected to Enter TV

NEW YORK, March 3. — The
three major mobon picture com-
panies that have not yet put pic-
tures into TV are e to get in
within the next few months, but it
is extremely unlikely that they will
dump entire libraries as Wamer
Bros. and RKO have done. In-
stead, they will probably let loose
limited packages, not unlike Co-
lumbia’s “Hollywood Movie Pa-
rade,” now being sold by Screen
Gems,

Rumors were still rampant this
week that M-G-M is hot after a
TV deal. It is understood that
Metro is talking to TV men about
three specific series of features.
The “Andy Hardy” pictures and the
“Dr. Kildare” pictures are said to
be two of the series.

Universal, which has two groups
in TV, is effering a package of
Deanna Durbin pictures. Para-
mount a year ago tried the TV
market with a group of Dorothy
Lamour pictures, but couldnt get
its price. Twentieth Century-Fox,
it is said, will also listen to a TV
deal.

In distribution circles, oplimism
is running high that deals on pack-
ages of this type can be made
within the next few months,

Eliot Hyman, in the wake of his
deal on tigm Warner product, as-
serted that he weas negotiating for
still more features. Asked if that
could mean M-G-M product, he
replied it could mean anything.
Jerry Hyams (at the noment Hygo
is releasing a new group of 22 pic-
tures) d he every con-
fidence he will have another new
package of up to 28 titles in an-
other four months, and then still
another four months after that,
Oliver Unger, while sales of Na-
tional Telefilm Associates’ “TNT”
package are mounting, said that he
was negotiating for several more
major-company features.

Films to Watch

ANNIE OAKLEY—CBS-TV Film Sales
“Annie Oakley” is riding hlﬂ Among syndicated Western

series, she had the second

national average Pulse

in December. Among children, who are the prime target

of a Western, Oakley is the
98 per hundred sets, Among
r-.mE: third as a kiddie attraction, com

ranking Western, dnwilg
i “Oakle
syndicated shows, Liﬂ:iﬁ

Rascals™ and “Abbott and Costello,” the latter of which has

& considerably lower average rating. Of the eight
listed in this week’s “Score " Spnni
cated gal in two, Baltimore

Annie” is the syndu
i -
Buttale She & Eourth in

another two, Kansas City, Mo., and Minneapolis.
MR. DISTRICT ATTORNEY-Ziv-TV

“Mr. D.A." which is a
vear, warrants mention

ing the end of its second
Ptﬂh;ﬁgbmuuﬁ:ismufthﬁ

top 10 over-all in one of the markets listed in this week's
“Scoreboard.” This is an all too rare accomplishment for

syndicated shows, which usually

fringe time, “D.A."

did it in January in Charlotte, N. C., a one-station market

where it had the juicy Thursday 8-8:30 'p.m. slot.
measure of its accomplishment are the fa

Some
cts that it was

preceded by a local show, that in the following half hour

Climax™ averaged only

.5 better and that on the other four

weekday nights the 8-8:30 slot drew no better than its
60.3, and three of those night it did worse.

Webs' Sales Catch
Distribs Pilotless

NEW YORK, March 3.~TV film
distributors have been caught with
their pants down as the result of
the swiftness with which the net-
works have launched their sales
drives to wrap up their program-
ming schedules Emr the 1956-'57
SEAs01,

The film companies are finding
themselves forced to stand idly by,
chafing for production to be com-
pleted on 1E¢ pilots of new na-
tional properties they hepe to sell,
while the networks, notably ABC
and CBS, are out pushing their
wares to network sponsors. With
the timne situation being what it is
on the two major webs, indications
are that many bankroliers aren't
going to wait {nng before commit-
ting themselves to both network
time and network Elmgrams.

ABC has been the first to un-
leash an all-out drive for sale not
anly of its time, bt also of its new
packages, the pilots of which are
for the most part already in its
hands and ready for showing to
advertisers, CBS this past week-
end wrapped up the final details of
its fall programming schedule
changes and is now set to start
talking to advertisers.

*Circus’ Exception

One distributor who was fortu-
nate -::nnu?h to have a pilot film
ready early was Screen Gems,
whose “Circus Boy" stanza not only

HOLLYWOOD, March 3.
— Actor - Director - Producer Mark
Stevens will drop tMe first of his
activities to concentrate on expand-
ing his firm’s production operation.
Mark Stevens Production, Inc., re-
cently acquired the filming of the

CO KID,

To build a big TV audience facter,
get in touch with . . »

ARB¥*,

BALTIMORE, mor, 1053
In only eight months, ZIV-TV'S CIS-

starring Duncan Renaldo,

leaps in Baltimore favor from 7.3 in
August 1954 to 28.9 in March 1955,

ARB*® . . . topping
other favorite shows
like Comedy Hour,
Loretta Young, U. S.
Steel Hour, etc,

WWW americanradiohistorv com

Stevens to Concentrate
On Expansion of Firm

Joan Davis show for ABC-TV.
Stevens will also seek to expan
his position in the commercials
field.

He intends to follow a policy of
“tailor making” TV film shows to
the needs of specific sponsors.
Each of the pilot reels now in the
works are either being produced
for firms buying his company’s
services or with definite sponsors
in mind. This approach demanis
too much of his time and effort to
permit him to continue as an actor.

Stevens, who portravs Steve
Wilson in Lever Bros. “Biz Town,”
will seek to retain production of
the series for his company, but is
asking the sponsor to replace him
with another actor once the cur-
rent cycle is completed this spring.

“Victory' Series

Production will start March 19
on the first of Stevens' new series,
“The Victory,” an anthology based
on stories published in Guidepost
magazine and featuring Dr. Nor-
man Vincent Peale. The pilot,
“Why Money?,” will star Joe E.
Brown, .

The second series to be given a
Fﬂut exposure is an anthology on
ife in New York titled “The City.”
Stevens will introduce and narrate
each episode.

Stevens has also acquired rights

was one of the first ready for [all
sa.le but one of the first to be
gobbled up. In this case, it was

not an advertiser but a network,
NBC, which grabbed the property.
Another example of a quick sale
that may be set is 20th Century-
Fox' “Mr. Belvedere” series, which
General Electric is reportedly close
to buying. Tho the TV film pilot
of this nﬁlw is not yet completed,
20th-Fox is p 1 to buy the
series on the basis of the 45-min-
ute “Mr. Belvedere™ show that
20th-Fox shot for its hour-long
CBS show General Electric spon-

S0IH.

In an effort to meet the sales
competition offered by the net-
wurlg, TV film distributors are ap-

ying heavy pressure on their pro-

ucers to rush upcoming pilots mto
their hands.

To Nix ‘Fair
Parficipations
NEW YORK, March 3.—-ABC is
preparing to discard the idea of
selling its new Monday night fea-
ture film show, “Film Fair,” on a
participation basis next fall. In-
stead, it will seek to sell the show
in half-hour units to regular spon-
sors. Its two other feature film
programs, the Sunday night “Fa-
mous Film Festival®™ and after-
noon, across-the-board “Afternoon
Film Festival,” would continue to
be sold on a participation basis.

ABC’s thinking is that there
aren't enough participation bank-

d | rollers around to support three fea-

ture film shows. Two such shows
offer sponsors se?kingfl spot ride
enao ) ties for exposure
on ‘i%c ]gporh.mm the web seems
to feel.

The network this week lined up
some additional participation deals
for “Afternoon” and “Famous™ film
festivals. John H. Breck, hair prod-
uct manufacturers, picked up three
participations a week on the day-
time show and one a week on the
Sunday night show for 13 wecks
starting in April, Carter Products,
on If Arrid, bought one
spot a week on “Famous™ and two
spots a week on “Afternoon” for a
three-week period starting March
11.

ABC, meanwhile, is still on the
lookout for a new supply of first-
run American features for use next
season on its three feature film
shows.

to the records of the Internal Rey-
enue Department for a series called
“Room 34007 on the government's
fight against income tax evasion,
He also has bought the TV rights
to Whit Bumetts anthology and
to “Welcome to Life,” the Halle
Burnett anthology of short stories.
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Now in the gallery of successiul pictures

from Bernard L. Schubert, Inc.
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The entire North series in fifty-seven complete half-hour frames is now avail-
able for display in leading markets through Bernard L. Schubert, Inc.

Our catalogue of successful pictures now on exhibition:

TOPPER

Sponsored by Standard
Brands over the ABC
Network

CROSS-
"ROADS

MOVIE
QUICK
QUIZ

ADVENTURES
OF THE
FALCON

-~ An entirely new version Produced for NBC film
of television’s only syn- syndication
dicated audience partic- -
ipation show

Sponsored by Chevrolet
over the ABC Network
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] December, 1945 —First Intercity Telecast:

Army-Navy Game. Bell Telephone lines link
Municipal Stadium, Philadelphia, to New
York City. From there it was broadeast by
TV stations throughout the area.

7 June, 1951 — First Theater TV. Prize fight

in Madison Square Garden carried to nine
theaters in six eastern and midwestern cities.
Telecasts in New York travel from ringside
over Bell System video channels.

T ——————————— e

-

THE BILLBOARD

2 October, 1947 —First Telecast of World

Series. Baseball fans in Philadelphia and
Washington, D. C., are brought within tele-
vision range of the baseball classic in New
York by Bell System coaxial cable facilities.

& September, 1951—First Coast-to-Coast TV,

Japanese Peace Treaty Conference, San
Francisco. To cover ceremonies Bell Sys-
tem advances previous plans, by about a
month, for opening cross-country TV service,

WwwWw americanradiohistorv com —ma - o
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3 May, 1948 —First Commercial Service Starts:

New York City, Baltimore, Washington.
Bell System opens commercial use of TV
coaxial cable between New York and
Washington. -

Q Movember, 1952 — First Presidential Elec-

tion on TV. Bell System uses almost 30,000
miles of intercity television channels to carry
events to the nation. Progroms are trans-
mitted to 110 television stations in &7 cifies.

BELL TELEPHONE SYSTEM .
Providing transmission channels for infercity felevision foday and fomorrow
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TELEVISION

4 June, 1948 —First TV Political Convention
. Coverage. Bell System’s eastern television

network connects Boston, New York, Mew-
ark, Philadelphia, Baltimere, Washington
and Richmond, for telecasts of sessions.

1Q Jenvary, 1953 —First International Tele-

vision, Toronto's first television station links
Canada to the U. S. by TV network facilities
of the Bell System. This historic event marks
the first regular video link between nations.

e
e e e R

5 January, 1949 —First East-Midwest TV

Link. Bell System’s eastern and midwestern
television networks jein 30 TV stations in
14 cities from the Atlantic to the Mississippi
—another television milestone,

'" January, 1954 — First Public Colorcast.

Tournament of Roses. Bell System converts
1mnscuntinejytu| channels so that for the
first time viewers from coast to coast can see
the Posadena classic in colorn.

'DURING THE PAST DECADE?

& Jonuary, 1949 —First Presidential Inau-

gural on TV. Millions of Americans in the
East and Midwest watch inauguration cere-
monies. On-the-spot TV coverage is trans-
mitted over Bell System’s Television Network.

12 September, 1955—First Colorcast of Football
Game. Georgia Tech-Miami University game
in Atlanta. For the first time a national audi-
ence sees football on color television. Game
is colorcast o 100 stations in 100 cities.

Today, 10 years after the first intercity transmission of television,
the Bell System continues to make advances in equipment and
technique. It assures the television industry the benefit of the best

possible service, at low cost, now and in the future.

WWW americanradiohistorv com
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FINEST DRIVE

Big Nat'l Client Push
On for RKO's Top 52

NEW YORK, March 3.—RKO
Teleradio this week launched a
mammoth effort to get national
sponsorship for the top 52 pictures
in the RKO catalog. These 52 were
picked from the 150 that Teleradio
is withholding for two years from
C&C Television, which owns the
rights to all 740 RKO pictures for
local sales.

Teleradio this week was enter-
taining agency executives at the
St. Regis Hotel, where there was a
continuous closed-circuit scmeninE
of the first reel of each of the 52
pictures. The screenings will con-
tinue at Teleradio headguarters
here next week. Each agency man
gets a book titled “RKO’s Finest
52" The cost of each copy is said
to be about $20. It was turned

out by Teleradio’s promotion chief,
Bob Schmidt, in two weeks, It
was widely said to be one of the
most  magnificent  presentations
ever made on TV programming.

Among the titles in the “Finest
52" package are “The Bachelor
and the Bobby-Soxer,” “Citizen
Kane,”" “The Enchanted Cottage,”
“Experiment Perilous,” “The Fallen
Sparrow,” “"Gunga Din,” “The In-
former,” "l Remember Mama,”
“Love Affair,” “The Mignificent
Ambersons,” “Mary of Scotland,”
“Mr. Blandings Builds His Dream
House,” “Murder, My Sweet”
“None But the Lonely Heart,”
“Rachel and the Stranger,” *Sin-
bad the Sailor,” “Stage Door,”
“Suspicion,” “Till the End of Time"
and “The Window.”

Terrytoons
May Do Ads

NEW YORK, Mearch 3.—CBS-
TV is toying with the idea of mov-
ing into the ficld of production of
commercials thm its Terrvtoons
subsidiary.

The animation production firm,
whose studios are in New Rochelle,
N. Y., ds stll actively engaged in
producing eartoons for theatrical
release by 20th Cenurv-Fox. It
would bt on production of ani-
mated commercials for TV as a
sideline, if CBS gives it a go-
ilfl["‘l!d.

CBS bought the entire Terry-
toons operation, inclr ding the stu-
tlioc and cartoons, about two
months ago, It's now functioning
as a corporate subsidiary of CBS-
TV Film Sales, which is also syn-
dicating 1568 Terrytoon animated
cartoons.

|Bob Seidelman and

Hyams Buy Unity

NEW YORK, March 3.—Unity
Television, one of the pioneerin
companies in the distribution o
feature film to TV, changed own-
ership this week, the second time
in the past two years. The new
owners are Jerry Hyams and Bob
Seidelman, who are president and
sales manager respectively of Hy
Television Films, which Ffor the
past five months has been operat-
ing in conjunction with Unity in a
combined sales effort.

Unity wis founded in 1949 by a
group headed by Bert Mayers and
Irvin Shapiro. It served as the dis-
tribution arm for a complex of sub-
sicliary enrfanrut[mm that held the
various rights in its many pictures.
From 1950 thru 1953 Unity and
Motion Pictures for Television had
the two largest ca*a'oms of features

cancal it."”

CRITICS' REACTION

“World-Telegram" = Harrlet Van Horne

“SHEENA BRINGS FRESH AIR TO TV — 1 don't know
who will stand on the golden threshhold and receive this
yenr's Emmy Awards, but I'd like to suggest right now thnt
they strike off a special medal for Irish McCalla, little sister
fo Tarean of the Apes.

this Trish McCalla . .

*Ti vou have anvthing alsa hooked for the next 25 weeks,

"]Naws" = Ben Gross

=, . . that new WPIX series, “Sheenna, Queen of the Jungle”™,
surely haa got what it takes to draw an audience . .
be as popular as ice cream at a toddler’s birthday party
And in the event vou missed the premiere, be informed that
. portrays Sheena and can swing from

. should

TO NEW YORK PREMIERE!

a tree even more expertly than Tarzan himselfl. Also she has
a pal, the cutest, smartest chimp you aver saw

*There's danger, romance, villainly, beautliful scenery and
high adventure in the very depths of darkest Africa, So, of
vou're seeking escape from the eares of the office, the dishes
to be washed or the children to be fed, here's vour chance.”

“Journal-American'" = Jack O'Brian

*Sheenn , starring a treetop-tall blonde jungle type named
Irith MeCalla, wasn't bad at all . . . Irish, or Sheenan, is &
legzy Inzzie of six feet or more with ample dimensions which
seem o shrink into a not unattractive girlishness.

“The first episode was diverting, well photographed, its
problem broad and clear, with bad guy and girl circum-
vented in the end by resourceful Sheena,”

TOP RATINGS 'ROUND THE COUNTRY

*ATLANTA: 17.3, 61.8%/: share; outrating combined com-

petition by 60.2°..

*LOS ANGELES: 12.4,

28.4°, share; tops in time period!

*SAN FRANCISCO: 17.3, 45.4°/, share; first in time slot!
TBATON ROUGE: 22.8, 53.9°, share; #1 in time period.

" ARE f Telepulsn

*FRESNO: 29.2, 73.7%, share; drubbing combined com-

petition by 1819/ !

*SAN DIEGO: 23.8, 53.8%/ share; highest rated children's

vidfilm in town!

+LUBBOCK: 19.3, 55.1°, share; tops in time slot!

Want audieﬁce ﬁnilnn? Join the saiari to sales with

SHEENA, QUEEN of the JUNGLE
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Some choice markets still available — = *
write, wire, call:

o

ABC FILM SYNDICATION, INC., 10 East 44 Street, New York 17, N. Y., OXford 7-5880

www americanradiohistorv com

in TV, and between them they
dominated the business. Arche
Mayers was president of Unity
during those years.

In 1954 hoth the Unity and
MPTV libraries began to run out
of steam. They sulfered a Further
setback when General Teleradio
got into the business hat year with
30 top pictures bought from the
Bunk of America.

In March, 1954, contro of Unity
was acquired py a syndicate
headed by Joseph Seidelman, for-
mer Universal Pictures executive
and father of the new co-owner,
The Mavers group continued to
manage the firm, Arche thence-
forth serving as general manager.
Even insiders did r.ot know ol the
change in ownership.

Hygo Merger

In June, 1955, 15 months later,
Seidelman finally appeared at the
Unity office and took over manage-
ment as president. In October, the
operational merger with Hygo was
Eg?ecied. At that titne Hyams and
the younger Seidelman were given
ar option *o buy Unity. Their op-
tion expired on Thursday (1), at
which time they exercised it,

Unity and Hyvgo ure still sepa-
rate corporations, Hyams said it is
likely they will eventually be
merged legally under one title.

During the five months of joint
sales, close to §$400,00C in new
business was written on the Unity
product,

The joint Hygo-Unity ecatalog
now consists of 430 features, 140
Vesterns, 300 cartrons and numer-
ous serials. This includes Hygo's
new package on which station
sales began this week.

Three pictures were added to
the new package this week, mak-
ing a tﬂl’ﬂ? of 22 titles.

TPA ‘Stage 7°
To Syndication

NEW YORK, March 3.—Televi-
sion Programs of America will be-

in syndication sales of “Stage 77
the last week in March. Mickey
Sillerman, executive vice-president,
is calling the sales staff in for a
clinic on the show the week of
March 19. 1

“Stage 7.” a dramatic antholog
being produced by Four Star
Films, is already on the air on the
West Coast for Standard OQil -of
California as “Chevron «Hall of
Stars.” I

New ‘Bowling”
Films Coming"

NEW YORK, March 3. — The
second group of 13 hour-long [ilns
in the “Bowling Time™ series will
probably be readv for airing in
July. Sterling TV is just putting
the final touches on the deal with
the producer. o

Meanwhile, Sterling wrapped
up sales to seven stations in the
past week, making a total of some
A0 markets sold to date. Amopg
the stations that bought it I.Li.':
week are WCOCO-TV, Minneapolis;
KPTV, Portland, Ore.; WGBI-TV,
Scranton, Pa., and WREX-TV,
Rockford, 111 j

‘MDM’ Uses
RKO for Pix

NEW YORK, March 3.-WOR-
TV is digeing deep in the REO
catalog for the spring line-up on
its “Million Dollar Movie.” For its
next 15 weeks, which takes it thrm
June 17, all but two of its "MDM”
pictures will be RKQ, It will be
the first station in the country to
get any of the new RKO product
on the air, when it puts on “King
Kong” next week.

Some of the other RKO pictures
i has scheduled are "thtinF
Father Dunne,” “Adventure in Bal-
timore,. “Crack Up,” “Mourning
Becomes Electra,” “The Velvet
Touch,” “Hitler's Children” and
“Return of the Badmen.”
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16 TOP FLIGHT FEATURES
BRAND NEW TO TV

WITH SUCH TOP STARS AS:

Abbott &
Costelle

John Agar
Pier Angeli
Edward Arnold

Maox & Buddy
Baer

Lionel
Barrymore

Eva Bartok
Clyde Beatty

Mary Beoland

s

WWW americarnir

Whitney Bn-urlne
Frank Buck
MNaomi Chance

Wendell Corey
Frances Dee
Richard Denning
Andy Devine
Richard Dix
Brian Donlevy
Irene Dunne

James Dunn

Blvd., Hollywood 28, Calif.

Richard Green
Ann Harding
Evelyn Keyes

Derothy Lamour

Gina
Lollobrigida

Marjorie Lord

William
Lundigan

Joel McCrea

George Marchal

Susan Morrow
Jeanne Page
Dick Powell

William Powell
Frances Rafferty
Dany Robin
May Robson
Sabu

Rebert Shayne
Vittarie de Sica

Claire Trevor

ALEXANDER PRODUCTIONS, INC.

Home Office: 6040 Sunset

e HOllywood 4-3414

-

Es EEm =m =
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Ccx¥'X wins first place two

Film producers for Motion Picture Theatres and TV spend thousands of dollars weekly,
millions yearly, for ﬁrie, outstanding productions. Discriminathing producers protect
their creative efforts by having their negative dévelnping and printing done at
Consolidated Film Industries located in New York, Fort Lee and Hollywood. For
over 35 years, Consolidated Film Industries has been renowned for the highest
quality film processing in both color and black-and-white. CFI is ready to serve you
at any of their plants located at: 959 N. Seward Street, Hollywood, California -
521 West 57th Street, New York, New York : Consolidated Park, Fort Lee, New Jersey

THANKS TO THE ENTIRE TV INDUSTRY FORTH|S UNPRECEDENTED HONOR
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years in a row for all |
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for ountstanding achierement in
Televizion Film

et B i

FRESENTED TO

CONSOLIDATED
FILM INDUSTRIES

A Divigsion of Republic Piclures, Inc.
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NAMED BY THE

TV FILM INDUSTRY

FOR THE

ﬁ I
TS
MOST ECONOMICAL, FASTEST, }
AND HIGHEST QUALITY SERVICE

* oWk

THE BILLEQARD FOURTH ANNUAL TY FILM SERVICE AWARDS FOR

1955

Winning Laboratories

e WHICH LAB EXCELLED IN QUALITY OF ITS WORK?

- Consolidated Film

.Consolidated I-'llm Industries

R T T

THE BILLEOARD FEBRUARY 18, 1956

Industries

N S e i Repeats 3-way Wiﬂ fﬂr Lahs

i, ﬂﬂ:iliﬂl'l Film Labs..s¢ ... 248 !. Guffanti Film labs......... LK)
L Deline Labs . ..ocscsse. 05 E. Film Assoclafes
6. Goneral Fobm LaBS . ... eew.. 5% 10, Du-Art Flim Labe. . ..

7. heme Fiim Lavs, ... vuue., 58 KEEPIDE FHEE WIth thﬂ mcreas-

ingly important role that film

WHICH LAB EXCELLED IN SPEED OF ITS PERFORMANCE? labs play in a TV industry that
Place  Company Foinis '

has embraced film more and
Ve Emi““?:“::"m Iniustne: I;E more, Consolidated Film Indus-
”uwmmm'm.,f,...... W 7, Gutenti Film ;-b-"r o A tries has stayed atop its compe-

, Del, |5 T 8, Filen Asspcidbe - 5g 3 .
ey . SR e Lo tition and again this year copped

10, Hellywood Film Enderpr ses. 40 A -
all three first-place service
WHICH LAB WAS OUTSTANDING FOR THE ECONOMY OF ITS WORK? » awurdsin the laboratories cates

Place  Company Poinis
Bnnsnhdatad Film Industnns cevesonneens. 148

2., JGebuze Labs . £ g P et T R L e LR T L iy
3. Fl'lrnl:-rl Film L.Hll ot [ o ST L et etk B o M N | .
ﬂ.

hm Labe . . B Film Associaley eeeee . oo .. B3
b Movitlah .. ... ..cicncaeann 6. Acrae Film Labs o e e 54
B Guffant! Flim uiu Bl Fiimservice Labs. .cevuu... 47
T Du-Art Fllm Labs ey 10, Mecca Film Labd . . cuueee. . @7

ay edelstain

gory. Consolidated, a subsidiary
of Republic Pictures, was voted
tops of all the labs in the quality
of its work, the speed of its per-
formance and the economy of
its work. Its feat in winning all
three first-place awards in this
vear’s balloting duplicates its
showing of last year.

L]

&8 three!

Ill
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NETWORK & LOCAL PROGRAMS — NATIONAL SPOT CAMPAIGNS — TV  FILM

PROGRAMS — COMMERCIALS IN PRODUCTION

TV Program and Time-Buying Guide

THE TELEVISION INDUSTRY'S GUIDE TO THE PURCHASE OF NATIONAL AND LOCAL TV PROGRAMS AND SPOT CAMPAIGNS

T he Billboard Scoreboard

ARB Audience Composition Studies

® Web Quiz and Panel Shows

JANUARY RATINGS

Kank Show, Spoasor & YWeb

1. 564,000 Chestion, Bevlon
(CBS}

2, You Bet Your Lile,

DeSoto-Plymouth  (NBC). .42.9
I've Got a Secret,

R. ]. Reynolds (CBS)....38.6
What's My.Line, Montenier,

Remington Rand (CBS). . .35.3
Two tor the Money, Schaeffer,

P. Lorillard {CBS) ......208.1
Big Surprise, Pures,

Speidel (NBC) ........ ..28.1
Truth or Consequences,

P. Lorillard (NBC)
Feople Are Funny, Paper

Mate, Toni (NBC)
Name That Tune,

Whitehall (CBS) ........26.2
Do You Trust Your Wife,

Frigidaire (CBS) ........282

[

Rating

o

© © ® 2 @ o

AMONG MEN
Men

Rank Show, Sponsor & Web  Per Set

1, People Are I'unny, Paper
Mate, Toni (NBC) ......

1. Two tor the Money, Schaeffer,
P. Lorillard (CBS) ......

. What's My Line, Montenier,
Remington Band (CBS) .. 92

. Truth or Consequences,
P. Lorillard (NBC) .,.... .81

3
4
3. You Bet Your Life,
5
7
B

95
95

DeSoto-Plymouth (NBC).. .90
. Eig SHEFII-EFH'I Piirex,

'j_]-l:'."]"f: q.BCJ i AR EE e e .9'['.'
. Chance of a Lifetime,

Emerson, Lentheric (ABC) .80
. 364,000 Question, Revlon

(CBS) ...... e .88
9. Break the Bank, Dodge (ABC) 86

10, Do You Trust Your Wife,
Frigidaire (CBS) ........ .B2

Rank

AMONG WOMEN

Women
Show, Sponsor & Web  Per Set

1. Two for the Mooey, Schaefler,
P. Lorillard (CBS) ......1.25
2. What's My Line, Montenier,
Remingon Raod (CBS) ...1.19
3. 564,000 Question, Revlon
3

T T B s 1.18
. Name That Tune, Whitehall

(CBS) ....... GRer st .1.18
3. I've Got a Seccret, R, ]

Reynelds (CBS) ........ 1.18
3. Step the Music, Quality

Goods, Necchi (ABC) ... .1.1B

3. Down You Go, Whitehall,
Procter & Gamble, Western
Union (ABC) ............ 1.18
3. You Bet Your Life, DeSoto-

Plymouth (NBC) ........ 1.18
Chance of a Lifetime, Emer-
som, Lentheric (ABC) ....1.17
8 Do You Trust Your Wife,
Frigidaire {CBS) ........ 1.17
AMONG CHILDREN
Childres
Runk Show, Sponsor & Web  Per Sef
1. Beat the Clock, Svlvania
R s e 1.11
2. Dollar a Second, Mogen-
David (ABC) .......... 83
3. People Are Funnv, Paper
Mate, Toni (NBC) ...... T
4. Name That Tune, Whitehall
{5 UL NUROVIRRSTIPIRS. . .1
5. Big Surprive, Purex, Speidel
NBE) iy ik B3
8. Truth or Consequences,
P. Lorillard (NBC) ...... 50
7. Two for the Money, Schaeffer,
P. Lorillard (CBS) ...... .50
B. Masquerade Party, Knomark,

Pharmaceuticals (ABC) .., 45
2. You Bet Your Life, DeSota-
Plvmouth [(NBC)

10. Break the Bank., Dodge

JABCD) sy wsnnisunsaivm dih

NETWORK

TV PROGRAMS

LATEST
NETWORK
RATINGS

Rank Frogram & Web

Rank Program & Wed

1 4. Ed Sullivan Show (CBS) .......

10, Perry Como {(NBC) ..cveeees

Trendex Top 10
TV Web Shows

(Week Ending Feb, T)
¥ Indlcates Fllm

Rating

1. Bd Sullivan Show [(CBS} .,.ppens.403
2. 364,000 Crestion (CBS) .ccvenane.40.0
3. Perry Coma (MNBC)
4. 1 Love Lucy (CBS) .c.vnvannsnes 300
» *December Bride (CB3) .civvuss..330
. Talent Scouts (CBS)
- "You Bet Your Life (MBC}
. Red Skeltoa (CBS)
» What's My Line (CB5) .covvsnnee.284
. *Disneyland (ABC) ....ccus. PR 5 1 4

(— - RS - R

Videodex Top 10
TV Web Shows

(Week Ending Feb. 7)
* Indicates Film

1. 564,000 Cuestion [(CBS)
2. George Gobel (NBC) ..cvnvenrssq M3
3. *Dragnct (NBCY ...

---ill-l-lll‘ll-al-‘ll

P
5, Climax (CBS) ......ccocceennrnsass 32.2
6. *I Love Lucy {CHS)
7. Bab Hope (MBC)

8. *Dizneyland {(ABC)
O Red Skelton (CHBS5) ..cceceneas

I-IIiilllIliil-MIH

®* ARB Top Shows Among Kids

How Network Shows Rated
Among Children in January

This weekly audience composition analysis shows the relative popu-
larity of neiwork series regordless of progrom type, by mumber of
vicwers attracted according fo sex or age. Omn consecutive weeks, this
chart shows popularity among men, women and children. For additional
information on audience size or coverape, please consult ARB, Matlonal
Press Building, Washington 4,

{(* Indicates Film)

Avg.
Haunk Show, Sponsor & VWeb . ?:IHE:I'- I.:L
| PR Winky Dink & You, Sust. (CBS).,.veveead.2.00 10.6
2.....Captain Kangaroo (Sat.), Sust. (CBS)...... 1.95 88
3.....*Mighty Mouse Playhouse, Sust. (CBS).... 1.90 10.1
4..... *Mickey Mouse Club, Partic, (ABC).......1.87 241
3.....Howdy Doody, Sust. (NBC)....... PR & 10.3
|/ S— Children’s Comer, Sust. (NBC).......00...L74 4.9
Tevss."Fury, Gen'l Foods (NBC)...... PR i 11.2
| ST Pinky Lee (Sat.), Partic. (NBC)....cvve...1.69 B.5
9.....Mr. Wizard, Sust. (NBC). . ...v0vsens vees 185 127
;o TR Paul Winchell, Sust. (NBC)......vnuies.+.1.58 7.5
11....."Tales of the Texas Rangers, Gen'l Mills,

b (RS i e e e g 1.56 18.3
IL.....*Rin Tin Tin, National Biscuit (ABC),.....1L56  26.7
4 P *Captain Midnight, Wander (CBS)....,.. 1.55 15.4
14.. .. .Pinky Lee, Partic. (NBC)......... seranss O 7.8
i5....."Wild Bill Hickok, Kellogg (CBS)...... . 1.50 14.4
16.. ... Lassie, Kellogg, Campbell Scup (CBS)....1.48 26.8
16..... *Roy Rogers, Gen'l Foods (NBC)...,s..,.148 227
18.. .. ."Disneyland, Partic. (ABC)....vveensess.1,43 43.1
19.. .5 Captain Kangaroo, Sust. (CBS)....,.ccuuu- 1.43 7.5
20.. .. .Choose Up Sides, Sust. (NBC)......0000..1.30 T3
20, . .. Producers’ Showcase (Peter Pan), Ford,

REA ENBU i s sis s g aaein 1.39 45.4
22,....Ding Dong School, Partic. (NBC).....v...1.38 7.4
by R Let’s Take a Trip, Sust. (CBS). ... 00004..1.37 6.3
24....."Lone Ranger, Gen’l Mills (CBS). ...cv00...1.31 15.9
25, ... Super Circus, Chunky, Hartz (ABC)...,...1.27 11.9

The Billboard Scoreboard

SYNDICATED FILM PROGRAMS

The Pulse Audience Composition Studies

® Syndicated Film Westerns

DECEMBER RATINGS

ATE.
Dee.
Show X Distris, Rig.

BRange Rider (CBS) ........13.5
Annie Oakley (CBS) ......12.0

Wild Bill Hickok {Flami .11.9
Cisco Kid (Ziv) ..... :]:E:J:Tﬁll.ﬂ

Death Valley Days
(Pacific Morax) ........101
Buftalo Bill Jr, (CBS) ......10.
Hopalong Cassidy (NBC) .... 9.5
ateve Donovan, Western
Marshall (NBC) ........ A3
stories of the Century
{(Hollywood) ............ 7.8
Judge Roy Bean (Screencraft) 7.8

Rank

£ B oM Lkl
w

VIEWERS/100 HOMES

Viewers Per
100 Homes

Kank Toned In

Show & DHstrib.

ITopalong Cassidy (NBC) ...239
Judge Boy Bean (Screencraft) . 233
Ciene Autry (CBS) ... .... ... 228
Death Valley Days

{Pacific Borax)
Annie Oukley (CBS)
Range Rider (CBS)
Cisco Kid (Ziv) .7, .........204
Wild Bill Hickok (Flamingo). . 198
Cowboy G-Men (Flamingo) . .195
Stories of the Century

{I {ﬂ“ ¥ H'-EH.'H.:U' LR R R R T 1 g"‘

SoEsdm e tabae

el

1. Death Valley Days
(Pacific Borax)

2, Stories of the Century
(Hollywoad) . ........cu... 3
3. Hopalong Cassidv (NBC) ... .68
4. Gene Autry (CBS) .......... G2
5. Judpe Roy Bean (Screencraft), 54
6. Range ﬂiéer 1 ) R 52
T. Cisco Kid (Ziv) ...ovivvvan 49
B. Wild Bill Hickok (Flumingo). .48
8, Cowboy G-Men (Flamingo) . .42
0. Steve Donovan, Western
Marshall (NBC) ...000uvn. 41

AMONG WOMEN

Women Per

LI Homes

Rank Show & Disirib, Toned In
1. Judge Boy Bean (Screencraft) 83

2. Stories of the Century
(Hollywood) ., ... ...uenn.. 75
3. Death Valley Davs

{Pacific Borax) ........ L

4. Annie Qaklev (CBS) ........ 58
5. Hepalong Cuassidy (NBC) ... .57
6. Gene Autry (CBS) .. .nns 55
7. Range Rider (CBS) .. ........ 43
8. Cowboy G-Men (Flamingo) .. .40
9, Cisco Kid (Ziv) ............ 37
10. Wild Bill Hickok (Flamingo) .34

...... . &

9,
10,

AMONG MEN AMONG TEENS
flen Per Teeas Per
18¢ Homea 100 Homes
Rank Show & Distrih, Tuned In | Hank Bhow & Disteil. Tuned In

1. Wild Bill Hickok (Flamingo).27
2. Cisco Kid (Ziv)

2. Cowboy G-Men (Flamingo) . .26

2. Gene Autry (CBS) ..........26
2, Steve Donovan, Western

Marshall (NBC) .........: 26

. Annie Oakley (CBS) ........ 25

6
6. Hopalong Cassidy (NBC) ....25
8. Range Rider (CBS) ........24
9, Death Valley Davs

(Pacific Borax) ........... o3
9. Judge Boy Bean (Screencraft),22

AMONG CHILDREN

Kids FEer

100 Homes

Rank Show & Distrib. Tosed o
1. Annie Qakley (CBS) ........98
2. Buffale Bill Jr. (CBS) ........ L
3. Range Rider (CBS) ........96
4, Ciseo Kid (Ziv) oeveennnnn. 02

5. Hoaplong Cassidy (NBC) ....89
5. Steve Donovan, Western
Marshall (NBC)
5. Wild Bill Hickok (Flamingo) . .88
8. Cowboy G-Men (Flamingo) . .87
Gene Autry (CBS) .......... B5
Judge Roy Bean (Screencral),T4

® Pulse Top Pix Among Children

How Non-Net Films Rated
Among Children in December

This weekly audience composition analysis shows the relative popu-
larity of non-network film seriex by aumber of viewers attracted accocd-
ing (0 sex or age. On consecutive weeks, this chard shows popularity
among ien, women, een-apers and children. For additional information
oR audicnce size of coverage, please consult The Pulse, Inc,, 15 West
4hth Sieeet, M. Y. C.

Kids Avg,
Rank For 108 Dec.
Chrder Titie and Disiribuior of Scries Tomed in Ratiug
l.....Little Rascals (Interstate). .......... Lo wn e 0D 13.9
Ea. wn 'ﬁblmtl & Cﬂ'ﬂ‘tl'.‘ur-' {h‘t[:-;‘l.:l.- RN RN R EE R 59 T+ﬂ
. T Annie Qakley (CBS). ... ... .ccocenuns vee. 98 12.0
g ButbnlecBill TGRS, i i i e vane e ‘BT 10.0
3.....Ramar of the Jungle (TPA). ... .icivene.. DB 8.0
S.....Range Rider [CBS.....cocsnvanans sensas 90 13.5
3.....S5uperman (Flamingo). . .....ievvenveeena. 96 14.4
- RS Captain Zero {(Atlas TV)...cvevvvssnnnne. B4 5.9
| I Long John Silver (CBS)....... R 7.5
10.. . ..Ciseo Kid (Ziv).onrornrnsn oo, ceenens 92 116
11.....Hans Christian Andersen (Interstate)....... 30 5.2
12.....Hopalong Cassidy (NBC). .........vrivine 50 9.5
12.....The Ruggles (Tom Corradine)........ veave 89 148
12.....5teve Donovan, Western Marshall (NBC, ... 89 9.3
12.....Wild Bill Hickok (Flamingo}........ snewen 89 11.9
16.. .. .Cowboy G-Men (Flamingo). . ... ... RATEEa 5.8
Licack-one Anbey (B8, . il vses saniss B 6.6
18.....Jungle Jim (Screen Cems)........... veuwes 18 9.5
19.....Judge Roy Bean (Screencralt)..... cevenves T4 7.8
20.....Scldiers of Fortune (MCA).....ovvvusnses B3 10.3
21.....Badge T14 (NBC)........vucvuuss siienss Gk 14.1
22.....Death Valley Days (Pacific Borax)...evesse. 47 10.1
2y Captured (NBC). ....ovvivnninnnrsnssneas 44 6.5
24.....Highway Patrol (Ziv).......c.uu. e TP 4 12.8
25.....Meet Corliss Archer (Ziv). . vovvvessnnsnses 39 9.6

Note: All material published in The Billboard's TV Program and Time-Buying Guide is protected by copyright. Reproduction of any portion of this

material for advertising, promotion or other purposes is possible only upon written consent from The Billboard, 1564 Broadway,

any rating service whose research provides the basis for such material.

S . i e A B, o s T i
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New York, and also from
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IT HAS BEEN A HARD, ROUGH ROAD,
BUT IT'S BEEN WORTH IT!1! ©.-

&

.

L]

The “PINKY | LEE SHOW” Is Now in Its THIRD YEAR on NBC-TV

7721, wtzztmesf ana'DeePesf ‘numlzs tﬂ 808’41’0'46 wltﬁ Hﬁs Hﬂl’?ﬂa 7723-

How Could | Miss With All These Wonderful
People Giving Me Their Help—

My Two Wonderful Bosses
Larry White and Adrian Samish

My Sponsor - My Sponsor
- SWEETS CO. of AMERICA _ WEATHERBIRD SHOES ]
(Tootsie Roll) Advertising Agency
William B. Rubin and Leonard Stone Henri, Hurst & McDonald
Und to Ull the éxecutives, gfaﬁﬁl and Personnel ot MBC-TU
—CAST— .

Jimmy Brown, Ken Bayer, Jymme Shore, Sid Fields
Milton Newberger, Margie Liszt, Isabel Dwan, Rex May (Announcer)

—ALSO—
LEE WAINER, Producer CURT NATIONS, Art Director and his Crew CEORGE KUNKLE, Head Carpenter and his Crew
JOHN LYMAN I, Director WILLIAM PALMERSTOMN, Technical Director BOB GRANER, Stage Manager
JERRY BOWMNE, Supervisor Camera Crew and Audio Crew GEORCE FULTOM, Stage Manager
JIMMY STARK, Associate Director Sound EHfects Crew ' MANNING HALL, Artist
BOB ANDERSON, Unit Manager GEMNE REED, Lighting Directer and his Crew JEAN BROSEN (My Girl Friday)
'™ ALLEN, Writer BLANCHE KINGC, Wardrobe and her Crew SALLY GRAHAM, Assistant to Producer
RAY ALLENMN, Writer JOHN CHAMBERS, Make-Up PAT HOLST, Production Assistant
BILL DERMAN, Writer RAYMOND COOK, Head Property and his Crew LYNN RHEIMN, Public Relations
GAYLORD CARTER, Music Director ' RAY ARMSTRONG, Head Electrician and his Crew ESTELLE WOLEN, 5tenographer

Love and Kisses to All,

NBC Publicity, Direction ,4,(,(]6'

Casey Shawhan, WM. MORRIS AGENCY .
Jane Westover, ! Paul Marsh & Associates
Bill Stein m ; Press Representative

e ——— T RS — - il A Bade@islaa Lo (e IStaR/ «e® - —
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The Billboard Scoreboard PULSE LOCAL RATINGS JANUARY
THE INDUSTRY'S MSST COMPLETE RATING INDEX POINTING UP OUTSTANDING TV SHOWS AND SPOT ADJACENCIES IN EVERY LOCAL MARKET
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G el e

Rank Title (Distribolor) Station, Day-Time

|
2z
3.

[ - I I

This chart supplics ratings for the top 15 once-weekly shows and for
the wp 10 multi-weekly shows in ench Jocal market sindied,

ol whether these proerams are network or local, live or fEm.
provides tatings for the top 30 Hlm series aired locally in each market,

rank order according o ratlngs.

regardless
It also

BAETIMORE ..o connvpnnssanemmmnpsmspoysnsserimercyswiS Sh kil

THE TOF 15 ONCE-WEEKLY SHOWS (* Indicafes Non-Network)

S64,000 Question, WMAR, T. .............. 469
Frodeacer’s Showease, WEAL, M. ..........495.3
Ed Solllvan, WMAR, Su. ....... ERR Y o B
4 Star Showesse, WMAR., Th ............3%
ﬂ-ﬂll “rH.I‘-E, “p lillli.r..l.lm

lllllllll

. Luz ¥Yideo Theater, WBAL, Th. .. auusss:..-358
. 'wve ot 2 Secrst, WMAR, W. ...

PR L5
n:ﬂ sl'rtm* wmm I' LR BN R ] I'illl'lll-illi-laall

9.
1.
1L
11.
13
14.
15.

G. E. Thealer, WMAR, 58, ...0eensnnssssss LS
Alred Hiichcock, WMAHR, S0, ...v000ie...312
M“‘“"“Irt? w“h.! w'- L r‘ll'rilrll-i-"lll-ll-lm

Perry Como, WEBAL, 8. ..., p—— L
I"ﬂhll'l Hﬂﬂtﬂﬂf]’p “'lﬂ.l.., Hll Ilillill'll!H"
Groucho Mars, WBAL, Th. .....covsssman-2d
H"?.“H llf EHIH; HM&R-' F- il-rll-!-ir--r--"il

THE TOF 10 MULTI-WEEKLY SHOWS (* Indicates Noen-MNetwork)

Mickey Mouse Clab, WAAM, M.-F. ........ 231
*Little Rasesls, WHAL, M.-F. ,.... 7.2

L R ]

. Guidlng Light, WMAR, M.-F. .............. 14.8

S5earch for Tomorrow, WMAR, M.-F. ...... 14.7
I..r‘“" ” I-I-H'tj wm Hl"rl -llI!l!Ill-l-il!m

8,
1.
|
9.
1%.

eStar Tonight, Wea, Mise,, WMAR, M.-F. .. 148
Valiont Lady, WMAR, M.-F. ....civenesaa.108
Pathi Page, WMAR, T, The o veinninennases
"Elﬂj ﬁhﬂ'l'l'. w“#“—p H-J-F- FEdEEEREEDEE IM
¥Paul's Puppets, WEBAL, T Th cvsessnena 13

THE TOF M LOCALLY ORIGINATED FILM SERIES

Annie Oakley (CBS), WBAL, S.-5:30 ......21.2
Cisco Kid (Ziv), WBAL, T-T:0 .....c00:..202
Wild Bil Hickok {(Flamingo), WBEAL,

F-'Trm i EFEEd A EEPE N R EA AR R B OO EE .......]?.5

. Litdle Ruscais (Interstate), WBAL, M-

F-ﬁm + 0 i 'rl'll‘ll"l‘l“ll“T1

---------------------

. apldiers of Foriune I_'Hl:'.ﬁ]-. WBAL, Th-T:00.15.9
o Hoepalong Cassidy (NBC), WBAL, 5.-4:00.
. Teath Valley Days (Pocific Borax), Wﬁﬂ"ul.

.. 152

JI13.2
149

5-7:00 . .
Suucrm:-i lFiu.mmgu], WIML. W -1:00.

o I Led Three Lives (Ziv), WBAL, W.-10:30..14.7
. Bullato Bil Jr. (CBS),. WMAR, 5-6:30_,, ..
- M, Disfrir Actorney (Ziv), WHAL, 5.-10:30,13.9
« Meet Corliss Archer (£Ziv), WBAL, 5.-6:00..13.9

4.2

13, TPani Page (Oldsmobile), WMAR, T.,

Th-0:3 oooi.ie.. R
14. Ramar of the Jungle n'FA:r. WBAL $.-6:30..11.5
15. Eddie Cantor (Ziv), WBAL, M.-10:30..... 129

. T5ky King (Mabisco), WBAL, 5.-4:30. .

aeienell D

Hank Title (Dvistributor) Station, Day-Tims

. Waterfromt (MCAD,
. Amog 'n’ Andy (CES), WBAL, Su.-7:30...... 9.5
. Studio 57 (MCA) WAAM, T-10:30,,,000e. 8.9

Rating

. Little Rpscals {Tnterstate), WHBAL, S-3:00....11.8
. TAndy's Gang {Brown), WBAL, 5.-9:30 a.m. .11.3
. Science Fiction Theater (Ziv), WBAL,

SII.-'.I.H:J'U [E R E R N Il-.:

Hopalone Cassidy (NBC), WBAL,
S58Wam. ,..

...... 12
WMAR, Th.-1030.....109%

SHEAFEAFRAFTIFRT RN

24. Little Rascals (Iaterstatc), WRAL,

5'.1.—1“53'& - = 1 | P et L L ] o R BrT
2%, Caplain Z-Ko (Atlas), WAAM, W.-6:45...... 8.3
26, Meet Corliss Archer (Ziv), WBAL,

Su llm.&m * & a8+ b I B X R R ESELENEERER 1’
26, Times Square Playvhouse {llﬁ. WAAM,

Thi=10:30 . ..u.. R AP 1.
28, Gene Awmry (O BS}. WAAH S 1 A0 am, ... 7.3
29. Highway Patrol (Ziv), WMAR, F.1:8...... 1.2
3, Confidential File (Guild), WMAR, 5u.-11:00. 6.7

—

BUFPALLY. coovvivwmmimnnivasassns ey vie oo STATIONS
THE TOP 30 LOCALLY ORIGINATED FILM SERIES

;" ﬁmﬂmmhl WEEHI‘ Tll LR N !lrilli-l-“l’ !.. Gﬁﬂﬂ!}' -I]I] Hh Fﬂ'nﬂlq WBEH, “Ii. |+...+.“.i‘

. Ed ¥ vk, WBEN, So. ,....coinunnmnssns 474 . :

e Boadniee Ehum: WOR, M. T i 0. Lux Yideo Theater, WGH, Th. .......c....39.3

‘_ ﬂm“h“ hm “Iun‘“. e "“-.il.‘ﬂ‘! .Il-l- M.“| WBEH-‘ F- @ OB E R =g (FEEREEEEEEEERY H‘

. Climax, WHEEN, Th., ...... st i el 40.3 21, Appointmeni With Adveniure, 'H'I.EN, S5o. . 385

ﬁ" F‘“ 'I\-.“'m"l HH‘EN T ------------- lblbrl1“-1 I"l Hrrg Em' “GH b -||-!-1---------;--..-M-4

7. 've Got 8 Secred, HIEH W. . 40,0 1. Geosrge Gobel, WER, S, PP, 5. - I |

3. o You Trust Your 'II'H'I'-:" 'HI'HI:.N T J9.T 15, Texaco-Theater, WGH, 8. ....vverrrssrsnne. 32

THE TOPF 15 ONCE-WEEKLY SHOWS (* Indicutes Non-Network)

1. Mickey Mouse Club, WGR, M.-F. ... .. .....239 T. *™News, Sports, Misc, (& p.m.

i: ::I‘:I!'ll'!, Weather 1'.: [N Wﬂﬂ, M.-F. ... 185 .-F. . .rI! . : * ot :I}‘ I-‘-‘-!-Tﬁ'.- TEaa L1583
qews (11 pom.h, WEBEMN, M.-F. ...........17.4

4. Bange Rider, WBEN, F., W., ¥. ........0. e o em Caravan, WGR, T-F. ... 0.0 oy

L8 ﬂuiﬂu Ial'!.!. WHHH. B e 15.9 9. Dinzh Shure, WLH.. T'l Th, ... T TR

. Search lor Tﬂ.ﬂm"} w'EHI M.-F. ........ 15.5 9. Eddic EFisher, “'G“r W., | R —— | £

THE TOP 10 MULTI-WEEKLY SHOWS (* Indicates Non-Network)

. Annie Oakley (CBS), WBEN, T.-7:00...... 1.5 16. Mayor of the Town (MCA), WGR, Th.-7:00_.15.2

2. Cisco Kid (Ziv), WBEN,. Th. -1' || e 29.5 16. Buffalo Bill Jr. (CBS), WHEN, S-11:00 a.m...15.2

i, Superman {Flamingo), WBEN, W.-T:00...,..27.5 16, ¥Andy's Gang (Brown), WGR, 5.-9:30 am...15.2

4. Or. Hudson's Secret Journal (MCA), 5-1!] .':H:l- 269 16, ¥5ky King (Mabisco), WHREMN, 5.-5:00......152

5. Count of Monte Crisio (TPA), WBEN, Hl. Confidential File (Guoild), WGR, Su.-10:30...14.9
FaT:dd ..., L2530 | 20, Steve Donovan, Western Marshal (NBC),

6, Sherlock H{\knmu {UM&M}. WHEH M.,-!i 3:] 19 (NBCY, W H'I"; S5-10000 a.m, ... 149

7, Man Behind the Badge (MCA), WGER, 21, Ramar of the Jungle (TPA), WGR, 5 Il 1l] 142
b T R N e e RS e o 2.7 | 1} Championship Bowling {(Walt. Schwimmer)

8. Mr, Ddstrict Atworney (fiv), WGR, F.-T:00..71.5% WREN, 5.-2:00 . SR v,

8. Liberace (Guild), WGR, Su-6:30............20.5 | 23, #Pani I‘a_n:e fU!d!.mnhllﬂ]-, wBEN

10, Pougias Faicbanks Jr, Presents (ABCY, T. & Th.-&:3 . 14D
WHEM, Th-10k20 ..... W22 25. Amos o hnl:i;-' {{'BEL WBEH Su 'I! :H:I 13,4

11, I Led Thlru Lives l:’Elvj. wc:.m M I{Il Jl.l 194 6. Wild Bill Hickok {Flaminga), WBE*-I - | ll}l:l 13.2

12. Highway Patrol (Ziv), WGR, T-10:30......19.0 | 27, Studio 57 (MCA), WGR, F.-6:20........,...13.0

13 Soldiers of Fortone {(MCA), WREN, 28, Science Ficlion Thealer {Iiv}. WBEHN,
ML-ToEd L., ety |, M 5.-7:00 o Py e e R R, 4

14, Waterfront {M("A‘r “‘GR M.--T W...u sea 7.8 | 29, Little Rascals Hnu:ral.ﬂcr WIIEH

i5. Ramge HRider {CBS), WBENM, M. & W & F900 am ..... R [ |
M. & W. & F-B:13 ...0iiiiivcinnsnnns weee 16,9 | M. Captain Z-Ro {Atias), WGR, S50, . . 0.5

.|

——————— e — e m s m ———

B3 A et e

'.hlli?-ll'lll—l

A LA B b

7 -

. *News (7T pam), WEBNS, M. to F.
. CHS News, WENS, M. o F.

. TAunt Fran, WBNS, M. to F. .....
v Mickey Mouse Club;, WTVN, M, tu F. e

COLUMBUS, O. ...viviisiinaiass

.3 STATIONS

R E R R R EE R E R EE

THE TOFP 15 ONCE-WEEKLY S5HOWS (¢ Indicates Non-Nelwork)

. Ed Bullivan, WEBNS, S, ....0.cccrvnene.. d8.0

H"‘g-m.' Duestion, wn”ﬁg o AT o I . hy
+ Producer’s Showcase, ‘l-'l-'l..'l-!-"—l:. | e 39.3
. Dur Miss Brooky, WENS, Fo . ..ooryivinnne 5.4
1 Lﬂ*ﬁh WEHRNSN, So. FEa W Er e R ETaasE s E :".1!1
» duckie Laleason, WHENS, & ................. AT
. George Gobel, WEW-C, 8, .......c000vee...3L8
« P Silvers, WBNE, T. ....cciierirrnnnen. 34

THE TOF 10 MULTI-WEEKLY

.......... . 3.
*Litle Hascals, WBMNS, M. o F. ...........12.5

veee- 10T
160

9. December Bride, WEBNS, M. . .0oirvrnronnns

10. Private Secretary, WBNS, S0, .. .vvvvnner.. 30,7
Il. Climax, WHBMNS. Th., .....ccieeiicivineered?
11, GLE, Theaier, WHENS, S, ..ivunnnnrsvnnsnn. 19T
13, I've Got a Secrel, WENS, W, ... . |
14, Drisneyiond, WTVN, W, ....... wa L. 19,2
15 Milionaire, WEBNS, W. ....... T 8.7

SHOWS (* [Indicates Non-Network)

6 *Westerm Roundup, WBNS, M. o F. ..... 158
T. Arthur Godfrey, WRNS, M. o F. ... .. 148
'-ﬂw MW“. wn“ﬂ-l M. o F. P 1Ly
9. "Mews, Weather (11 pom.), WBNS, M. to F".II..'.F
1@, Strike I Rich, WENS, M. o F, ......... . |

THE TOF 30 LOCALLY ORIGINATED FILM SERIES

. TDeuth Valley Days (Pacific Borax), WBNS,
S-S0 | T8
Man Behind th!: Badgt {MEA}. WHNE
I g npdcr R b e B e e 250
Buffade Bl Jr, (CBS), WBNS, S5-11:30 a.m,..23.5
I Led Three Lives (Ziv), WLW-C, F.-9:3.,..22.7
Highway Patrod (Ziv), WBNS, T.-10:30.,.,..22.5
Little Hascals (Interstate), WHNS,

M, o0 Fo=d:}Mp ... e e 18
Wild Bill Hickuk ﬂ-iﬂ-mmﬂu}, WHNE T -f- ﬂ'l]' 20.4
Dowglas Fairbanks Jr. Presents (ABC),

WHNS, Foalia0 nnnrrrnsnnnsnssasoesess 19.0
TAmy's Gang (Brown), WBNS, 5.-10:30 a.m, 16,7
Annic Cakley (CHS), WBNS, Tho46:00, ..., 16,7
Judge Roy Bean (Scresncraft), WTVHN,

Su-600 L., e 154

. Buperman {Fl:lm:nrgu'] WENE W-Eﬂﬂ ”.,,IS"
Clisco Kid (Fiv), WLW-C, F.-6:00, LS

. Mr, District Autorney (Ziv), “’TVH Th 9"hl.‘r EX
. Studio 37 (MCA), WLW-C, M.-10:30 sevanea.lds

16,
{8
18,
15,
0.

21, Liberace (Gildy,
. D, Hudson's Secrel Jowrnal :MLA;, WBH&.,

o iy Detective (MCA), WEW.C, T-10:30....1
, The Yiaisdior (M0,
. BRamar of the Jungle (TPA) WLW-C,

Amos ‘nt Andy (CBS), WTWVHMN, Su-10:3, .
- Fhky King (MNuabisco),

Guy Lombarde (MCAY WBNS, Su-6:30,...1
Mayor of the Town (MCA), WRBNS, W.-6: 0.1
Hopalong Cassidy (NBC), WTVYN, 5.-7:00,..1
Soldiers of Fortupe (MCA), WHENS, M.-6:30, .1
Ramar of the Jungle (1 PA__I- WLW-L,
Befdd am ve..

W

¥
3,
8
2.
2
2.

a
—

Wl’\-"‘-T 'ill-‘l- ZFD'
Th.-%:10

4
4
5
5
2
0
A 120

1.4
WTYN, 5.-10:00 1.0
Mo600 L. .“...l

Dangenons ﬁnmn,nmam [['-l H-i:] “-T"tr'
T -1k

Fa

WTW M, bu_vh ..
WTVN, F.-10:350

'“5-5‘!" =
=l oD

The Faleon (NACH,

oatories of the Contury (Hallywood, WHhE

F.0;30

LA AR R AR AR NRERSEIERERET N FEE N EEES .'I?

All films listed are syondicated unless title is preceded by a dagoer
(1), imdicating nationally spot-booked. Siations are VYHF except where
thie symbol “u™ denotes UHF. The symbol “&"™ shows thal a program
originales in another city, but has scored a rating of 3.0 or more.

Compigte ratings are published over 2 span of one monoth's weekly

isses, beginning with the issog of The Billboard dated the third Sat-
urduy of sach month.

For complete information on aodience slre, coverage, opposition,
programs, sudiencs composition and other details not included in this
chart, please consult The Pulse, Inc., 15 Weat 46th Strest, New York City.
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EHARI‘{]TTEJ Nl Gl & kAR E R hiliii!tlilllli!!ltiilihililI STATIGN
THE TOF 15 ONCE-WEEKLY SHOWS (* Indicates Noo-Network)
t-‘lﬂmflm WBTY, & covvvnnninninnns 5.5 B Mama, WBTY, F. .. ..ccvvvrnrrmnnrnnssnss 0.3
van wm'l E.- li!llb-lrlllllllllqisl‘ '-'i +D|Iﬂ'| “m “‘f ________
J.Mﬂ;nﬂf*wm'v'r‘ !lrlllllrll-i--ii‘zil Hr “* ‘w .m “'J
d, I Love m., wm. -, ””"Hl"‘z_s 11. Alved thlnﬂ.. W!T‘i". R ..ccninmncnnnns (7]
5. G.E. Thester, WRTY, Sa. .......... veyrese 618 1. Godirey's Talent Scouts, WBTV, M. ....... 5.8
‘!. T“ '"‘"h m_", w.ﬂ- 5,,_ AR R L T .‘1‘5 1-:!'- &“‘dﬂf mg 'l ---li--lrll-ll-bi-l--l-ll-#r-ﬁ“r!'
7. ﬂm m ", 'H"I.']'i", s'.. ..,.,.,....,..l,..._.,,_,.”il.._! 13 "“’.llttfrﬂﬂh wm- Ti- L --rli-l.l.---l.||r----|5:’-.!I
.- ‘:Ih..’ “r“?i “' ...... Bl ."_‘......l.,."l.. [5.. Fl:.]'inlbl! H ﬂlll'l,. WIT"’]. Il a-i-rili-l--l---“l!
THE TOF 180 MULTI-WEEKLY SHOWS (* Indicates Nos-Nebwork)
1. *Arthor Smith, WBTVY, T. & Th. ..........49.3 6. *Looney Tunes Jamboree, WBTY, T. & Th... 338
;. EHIE H:l:[..hrlﬂ'l'?- H}: I;f:'i’FH I' :*‘L-; 7. Search for Tomorrow, WBTV, M. t0 F. ....LL1
poris, p-m hl-
* :'Em R-I.'Hﬂﬂ' {iIJ'I' p.m. :." 'H"l'l"i 1. Enidlﬂl L"m. 'H"lwi h'L o Fi ------------ i B
B W L e e e e PR 0.5 9. Valiant Lady, WBTY, M. to F. .....c...0... 206
sl *hu-i Fq.l" wn’l—‘r] WI i F-i -------------- 31-3 I.‘i L’“'t “ uﬂ, Wr H- 'n F-ll sgpafipgmmunun “ﬂ!
THE TOPF LOCALLLY ORIGINATED FILM SERIES
Rank Tiile (Distributor) Stagion, Day-Time Ratlng Rank Title (Disicibutor) Statlon, Day-Time Rafing
L. Mr. District Attorney (Zivl, WBTY, Th.-8:00,60.3 11. Superman {Flamingo), WBTY, T.-5:30.......333
2. Waterfront (MCA), WBTV, T.-#:30........59.3 12, Amosd "n* Andy (CBS), WBTVY, 5u. 4:0..... M3
3. Douglas Fairbanks Jr. Presends (ABC), 12, Witd Bill Hickok (Flamingo), WHTY,
wm T‘-gm e gE FdaR e P A SN EE e 56-5 -jm.-a-- LR L I B R I ------1153
4. Stoties of the Century (Hollywood), ".I.'B:‘.I"'l.." 14, 1'Slur King {H;bllc-n}_ 'i'l"]l'l"\" M.-5:00...... L340
B I i | TR SR S S gt PR e B ..J-E,IJ 15, tPatti Page {(Oldsmobile), WHEITY,
5. Science Fictipn Theater (Ziv), WBTY, W. & F-f:15 ., PR TR TRy, b ¥
Su-T:00 ........ .44.5 | 16. Looney Tunes {Gulld}. WBT"-",
b, Frankiz Laine Ehl:l'l' quJJn:l}. WET“-" T-E 4.5 4B T. & Th.-5:00 .. ' .30
7. Stars of the Grand Ole Opry {Flamlngu]-, 17. Hopalong l:u.ssld].' I:'hEE}. WHT"H" W-Sﬂﬂ 318
WEBTY, 5600 .... kA .3931 | 18, Buffalo Bill fr. (CBS), WBTV, 5-11:00 a.m.. 3.5
7. Highway Patrol urZwJ- Wﬂl ".-’ F 1030, ... .39.3 1%, fAndy"s Gang (Brown), WBTY, S5-I am, 3.0
B, Soldiers of Fortune {MCA), WRTY, F.-%: 3|:|l, L3858 24, Meet Corliss Archer (Ziv), WARTY, Su-12:30. ,27.3
10, Loag John Silver (CBS), WBTV, M.-5:30_...355 | 21. Sky King (Nabisco), WBTV, 3.-9:30 am. ..26.5
K-AI-NSAS CITY, hinl lIlllllll.llI-ll|lIl|l-'|ll|llll|l--1l-lI‘llllllllllllllllll‘l3 ST‘&TIDNS
THE TOP 153 ONCE-WEFKLY SHOWS (* Indicales Non-Metwork)
1. 564,000 Question, KCMO, T. ....oivavnnne. 43,5 % I've Got a Secrel, ECMO, W. ,............ 6.7
2. Producer’s Showeuse, WDAF, M. .. ......... 365 16. December Bride, KCMO, M. .....c0000:.+.26.5
e e DA 5, (rmrrreremeeee e S0 1L Red Skeltom, KCMO, To oooviaiiransnnss 264
5. Clliax, KCMO, Th, <. ... 0110 1111 280 1A LuE Video Theater, WDAF, Th. ...........260
6. Loretta Young, WDAF, Su. . ..ocseesnmvsnsctta? i3 Alfred Hitcheock, KCMD, S0 .csvnenranacs 25.7
7. Dhineytond, WMBC, W. ......... AL R 7.5 13, Peroa o Person, KCMO, F. ...... TR EAYT 5.7
B. GC.E. Theater, KCMO, Su, ....ccvvnvnnnnanass 6.9 1Y, Your Hit Parade, WDAF, 5§, ....oceenanes. . 25T
THE TOPF 10 MULTI-WEEKLY SHOWS (* Indicates Non-Network)
1. Micker Mouse Club, KMBC, M. to F. ......17.5 6. ™Mews Coravan, WDAF, T. io F. ...... PP | X
2, Howdy Doody, WDAF, M, to F. ......... 106 7. CBS News, KCMD, M. 0o F. .............103
3, Pinky Lee, WDAF, M. o F. ... .. ... ... 1] E. *My Litile Margie, EMBC, M. to F. Y
4. ¥News, Spocts (10 poa), KMBC, M. to F. .. 111 B, *Three Star News (6 p.m.), KCMD, H m h 8.5
£, Dinah Shore, WDAF, T. & Th. ..vuccnnnnns 10.7 0. *Academy Movie, Misc., KMBC;, M. to F. .. %4
THE TOPF 3 LOCALLY ORIGINATED FILM SERIES
L Studio 57 (MCAY, KCMO, T30 .,....0. 297 7. Foreign Intrigue (Officialy, KEMBC, F.-8:30._.157
2. Your All Siar Theiater (Sercen Gema), 17. Crosscurrent (Officialy, KMBC, Th.-9:30....15.7
WDAF, Th-8:10 ..... N P K 2 19, Superman (Flamingo), KEMBC, T.-6:00 ..... 154
3. Mr. I}Jslrir:n Altorney {..Ew]n, F.!:Hl:l T 10:00.20.9 | 20, Man Behind the Badge (MCA), KCMO,
4, Apnie Dakley (CBS), KCMO, 5.-6:00 .. 185 The-10:08 ., .. R ——
& Confidential File (Guild), KMBC, F.J;:m....m_d. 21. Roval F]a:.-hauu {Int:::.t:::], WDAF
6. S5am Francisco Beat (CRS), KMBC, Th-S:00. 190 Su=o 3 L., NEX]
T. I Led Thres Lives {(Ziv), WDAF, F.-7:0...17.5 22, Lone Woll l’ﬁ"!{"&}, H-I::M-l:l. En .mm 142
B. Sieve Donovan, Western Marshal (NBOC), 22, Prfiv’s Tavern (LIM&M), WDAF, W—Q 341' .1-1-.1
EMBC, F.-6: ﬂ'l,‘,l I3 24, T Am the Law (MCA}Y KMBC, Su--izmq R
8, Hopalong i.':'.mm:* {E.Bm WDAF Su,-5-00,.16.9 | 25, Highway Patrol (Ziv), KMBC, Th.-8:30...... 13.9
9. Celebrity Playhouse {Screen Gemaj. KOMO, 26, Mobile Theater {Smngh]r'lnhﬂe}, EMOCO,;
Woalled ..., . L16.9 THHM oy vrsmmnrnrsimns LT
11. Cisco Kid (Ziv), WDAF, Su.-5:30 . a6 | oy, Douglas Fairbanks Jr. Pn:m:nu IABEL
11, Ellery Queen ['TP#L“-IDAF.F-EM il ...;IE.I- WDAF, T-%30 ...... R oM 1. . Y )
13, il B Bekdk (Hanign), BMAC 163 | 27 Boston Blackie (Ziv), KMBC, M.9:30....... 13.4
14. Badge 714 (NBC), KCMO, F-10:00 ........16.2 | 2% iDeath Valley Days f"“‘m BWH.‘-'- KCMO,

14, Little Rascals (Tntersiate), KMBOC, M.-6:00, . .16.2 F-ARI ...... srsrersesassrrasansasasssna 32
16, $5ky King {Mabisco), KMBC, W.-6:00 ..... 15.9 | 30. Foreign Intrigue (Official), KHHC., Su.-3:30..12.4
NEW ORLEANS .....coviiivicennans T .2 STATIONS
THE TOF 15 DMNCE-WEEKLY SHOWS (* Indicales Mon-Meiwork)

I. George Gobel, WDSL, 5. . cicnirsrnmrson-a &1.0 #. Star Stage, WIELL F. ..cconrnesmnnnrnnnnes 50,5
l-l T!l.l:l] I.I"it'-':!'l'l wm['-.- s! s End g amndmEa rrﬂj-5 Ii‘ hltﬂ. Hﬂﬂl‘] WDS"T* s'd'- R mmE R e E R ....,.,55.5
3. Big Stery, WDSL, F. ..,.........“.......EB.E 17, Fireside Theater, WIDSL, T, ...cocucvecnnn. 55.5
;' ﬁrﬂ{l T‘;'F‘:Jhs-li;rtlrf wuﬂli """"ﬂ:; I'."l F“rd m.“-.rt wnﬁu! Th- !ll-‘l+llili-ili--i-15!ls

B “!na & gmw TR i L]
S, Producers Shomease, WDSU, M. L1111 1/573 10 Loretia Youns, WDSU, Su. wevovenenn. =33
7. Roberl Mentgomery, WDSU, M. .......,...56.9 14 Groucho Marx, WDSU, Th, ....coooviinn.. 55.3
B, Feople Are Funny, WIDSLU, 8. ......c000...50.5 14, Lux ¥ideo Theater, WDEL, Th. ,..vvvueess.550
THE TOFP 10 MULTI-WEEKLY SHOWS (* Indicates Moo-Mefwork)
1. Eddie Fisher. WDSL, W, E F. ...ncouea. 903 f. Howdy Doody, WDSU, M. & T. & Th. & F.. 2.1
2. Mews Carovan, WIDSL, T, ia F. S X 1 7. Guiding Light, WDSU, M. te F. ...........222
3. ﬁhﬂtﬁl-:"ﬂ'ﬁﬂ (6:15 p.m.), WDSU, 347 & Search for Tomorrow, WDSU, M. to F. .....2L7
4. *Faso Reporter (6 p.m.}, WDSL, M. ta F. ... 34.4 9. Pinky Lee, WDSU, M. & T. & Th. & F... 216
5. *Nrs. Moffin™s Pardy, WD50U, T. & Th. ... .27.1 10. Love of Life, WDSU;, M. o F, ............20.5
THE TOF 38 LOCALLY ORIGINATED FILM SERIES

1. Amoa "n' Andy (CBS), WDSU, Su.-%:30.....52.8 | 18, Bowboy G-Men (Flamingo), WDSU, M.-5:30.25.8
2, San Francisca Beat (CHS), WDSU, W.9:30. 510 | 9, sMr, District Attorney (Ziv), WDSU,
3, Liberace (Guild), WDSL, ‘5-‘1:{ 'é"‘s‘ii.'iﬁ R S SR e e 27.5
4. Zoidiers of Fortuoe (MOAY WIEHSL, Su &
5 Sherlock Holmes (UM&M), WDSU. S.-10:00.37.5 :ﬂ Cisco Kid (Ziv), WDSU T.-5:30., T s
&, “il.ars of the Gr'.“d (_:H_,e l"pr} LF]dm‘]n#n}l =l “ “-d HI“ Hltkﬂt {Fi:mlﬂﬂu}, WDSU.

WDSL, Su.-5:00 ., .. J35.0 7 |t R T e L L g o
7. Science Fiction Til.-.'.ltrr {L'ﬂ, W‘DE«U 1. Superman {'Flnmmg.u‘.l WDSU, W.-S:0M), ... .25.3

Il I i n e e b 4.8 23, Stadio 57 (MCA), WDSU, T.-10:30 .. .......245
8. Highway Putrol Zivy, WDSU, F-10:15,.,,..3435 | 34, Kieran's Kaleidoscope (ABC), wn:il_n
8, iSky King (MNabiscod), WDSL, 5-2.00..,...3%0.5 W18 L, 20
10, Range Rider (CBS), WDSU, F-530.,...... .3 A5, Duffy™s Tavern l!'UM..iM]n, 'W.IHR. T'h E I:I'I 1.1 #1
i1, City Detective (MOA), WDSA, S-00:3). ... M0 | 26 Racket Suyoad (ABC), WIMR, 5-9:30......u 54
12. tAndy's Gang (Brown), WD5SL, 5-%30 a.m, 330 | 27, Kieran's Kaleidoscope (ABC), wDEU
13, Little Rascals (Interstated, WISLI, F.-5:06 . 32.3 M-1:15 oo..s 5.0
14. Celebrity Playhouse (Screen Gnmu}, WDSL, 28. The Rugples I:,‘Inm Cnrrnﬂmc},, WJI.{R

TRy ... .. - | F-T:00 ...... u 448
15, Buffalo Rill Jr, I.’_'L'B"ijl Wﬁ‘}l.’ Th =5; "iﬂ- oo LH 2, §The Hunler {Tahnfl. W.]Mll.. F E M u 4.3
16, Annie Cakley (CBS), WDEL, 5-12:00 noon. . 295 My, Stars of the Grand (e Opry {F‘jnminnu-}
6. Eddie Cantor {(fiv), WDSL, Th-10:00...... ! WDOsU, 5-7:00 ... 13

{Cum:ﬂuﬂi on pr..:gﬂ 18)
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Brifish Decca
Reports Hefty
§'s Progress

1955 Output Up
Nearly $7 Mil Over

Previous Year

LONDON, March 3. — The
Decca Record Company, Ltd., has
issued a brief report of some of the
statements made by Chairman Sir
F. Entwistle at the annual general
meeting, held in London on Feb-
ruary 17.

His address covered the finan-
cial status of the various divisions
of the firm, including its record-
plrEssing division. In it he noted
that the firm's consolidated trad-
ing account amounted to $4.843-

20, an increase of $80,130.40
over the previous year, and the
highest ever attained by the com-

ny. The net prolit was $1,507,-

26.80, while consolidated sales
for the year were $3,080,000
greater than those of the previous
year,

The record-pressing activities of
the firm disclosed a further ex-

ansion, with increased profits in

th the parent company and its
subsidiaries in the L}} S. A. and
Canada,

Decca Navigator Division made

striking progress and the Decea
Radar Division maintained its
leading position in the marine ra-
dar Field. Total exports of the

Decca group amounted to $7,280,-
000, of which $2,240,000 repre-
sented sales to the U. S. A. and
Canada,

Over the past year the firm's
record business has shown a sub-
stantial increase over that of the
previous year, the production of
the firm’s plants being greater than
during any similar period,

The output of the group for the
first nine months of 1955 has
shown an increase of $8,720,000,
which is equivalent to 35 per cent
over that of the previous year—an
expansion in which all of the divi-
sions of the company have parti-
cipated,

ABC-Par Preps
Mag Ad Plugs
For Jazz LP’s

NEW YORK, March 3.—ABC-
Paramount will put increased em-
phasis on consumer magazine ad-
vertising next month, when it kicks
off two new jazz albums — Billy
Taylor’s “Evergreens” and a Don
Elliott package.

The label is buying space in The
New Yorker, Time magazine, The
Saturday Review and The New
York Times Supplement. It is be-
lieved to be the first time that a
record ad will appear in Time.

ABC - Paramount is currently
readying four more releases on its
official Mickey Mouse Club label,
The Walt Disney quartet includes
“Spin and Marty,” "Corky and
White Shadow,” and two in the
line's new Storvteller series
“Johnny Appleseed,” and “The Lit-

est Qutlaw.”

Granz Acquires
Herd Masters

HOLLYWOOD, March 3.—Ap-
proximately 36 masters by the
Woody Herman orchestra previ-
ously released on Howie Rich-
mond’s Mars label have been sold
to Norman Granz for reissuance on
the latter's Clef and Norgran Rec-
ord firms.

ent calls for domestic re-
lease only, with Richmond retain-
ing all foreign distribution rights.

—

SEEBURG CORP.
INDICTED UNDER
ANTI-TRUST LAW

NEW YORK, March 3.—
Federal grand jury vesterday
retumed an anti-trust .indict-
ment against the ]. P. See-
burg Corporation, key coin-
operated phonograph manu-
facturer.  Simultaneously a
civil anti-trust suit by the
Justice Department was filed
against the company and 31
distributors. Suit claimed See-
burg and distributors oper-
ated in restraint of trade. The
suit asked for an injunction
compelling the firm and the
distribs to sell to all ties.

Seeburg’s Carl T. McKelvy,
vice-president in charge of
sales, lashed back at the
charges.

Details are carried in the

Coin Machines section of The
Billboard.

25% Off fo New
Tape Clubbers

BENTON HARBOR, Mich.,
March 3.—V-M Corporation and
Livingston Electronics have joined
forces in a promotion designed to
aid tape recorder purchasers in
acquiring recorded tapes. Under
the plan new owners of V-M tape
macgines are being offered a trial
membership in Livingston's tape
club, permitting discounts of 25
per cent on tape repertoire,

Introductory membership costs
the consumer $1. For this he gets
a sampler reel, either monaural or
stereophonic, a catalog of current
repertoire and the right to buy
complete reels at the specified dis-
count. Reels may ‘be purchased

(Continued on page 59)

Upped Album Revenues Put
Diskers on Cover-LP Alert

Covers Popping Up in All Fields
Compete for Fast Album Buck

By IS HOROWITZ

NEW YORK, March 3. — The
cover album, a variant of the com-
mon cover single record, is becom-
ing a more frequent industry
phenomenon.

The reasons behind specific
cases may vary in detail, but the
basic causes are similar: increased
in:portance of LP’s as revenue pro-
ducers, frowded backlog of cata-
log material and the greater
difficulty of coming up with origi-
nal album conceptions when so
many areas have already been
thoroly explored,

It is no wonder then, that if a
diskery comes up with an album
idea of some originality, and it
catches sales fire, that a package
constructed along a simi eme
will soon be out on the market on
a competitive label.

No Field Ignored

These cover tactics bracket the
classical, as well as the pop fields,
and specialty areas, too, are not
ignored when an album buck can
be made.

A current theme being handed
a rather full cover treatment via

Fireworks

Likely at

NAMM Conclave

Dealer Ferguson Has Potent
Ideas for Org Consideration

By JUNE BUNDY

NEW YORK, March 3. — The
record panel session at the Na-
tional Association of Music Mer-
chants Convention here in July
may have some explosive reper-
cussions.

At any rate, Memphis deuler
Leon Ferguson, chairman of the
NAMM phonograph records com-
mittee this year, is stewing a po-
tent potpourri of suggestions, ques-
tions, and some accusations (re.
record clubs, rack jobbers, dis-
count houses and inventory price

Cap’s Sales, Earnings

Climb to Record $21 Mil

HOLLYWOOD, March 3.—Capi-
tol Records’ net sales and eamings
during 1955 reached a new all-
time high with sales rising to $21,-
308,633, an increase of 31 per cent
over the previous year’s sales of
$16,254.907,

Net income of $921,022 in 1955,
compared with $698.868 in 1954,
represented 4.3 per cent of net
sales, altho the 1935 figure was
after the provision of $913,500 for
federal taxes and a similar provision
of $438,000 in 1954, I

Earnings for common stock
equaled $1.92 a share ruring 1955,
an increase of 33 per cent over
1954 earnings of $1.44. Four quar-
terly dividends of 15 cents per share
and a year-end extra dividend of

10 eents per share were declared
during the vear, a total of 70 cents
in dividends.

Total assets employed in the
business and the book value of the
common stock also reached new
peaks in 1955, Total assets in-
creased $3,165,415 over the 1954
vear end to $12.530.690, an in-
crease of 34 per cent. Book value
of the common stock was $11.53 a
share, an increase of 13 per cent
over 1954 value of $10.17 per
share.

Major investment by Capitol
last year was the cost of the firm’s
new office building, the Capitol
Tower, estimated at $1,750,000, of
which $1.4683.800 was expended
during 1955.

protection) to set before record
manufacturers at the meet.

In a letter to his fellow NAMM
committee members, other leading
dealers, manufacturers and the
trades, Ferguson presented a de-
tailed outline of the issues he
thought should be considered for
discussion by the panel, At the
same time, he suggested that the
committee hold an informal meet-
ing on the Sunday aftermoon be-
fore the formal opening of the con-
vention, in order that certain sub-
jects—notably rack jobbers, record
clubs, discount houses and inven-
tory price protection—could be dis-
cussed privately rather than as part
of the record panel session,

Dealer vs Mail Order
In reference to a recent state-

ment by a top manufacturer exec,
based on analysis by a research

< (Continued on page 59)

M-G-M Preps
‘Dozen’ Pitch
For Spring

NEW YORK, March 3.—M-G-M
Records "Baker's Dozen™ sales pro-
motion, which closed February 29,
to date has exceeded its estab-
lished quotas by 300 per cent,
with final figures still not in. The

first “Baker's Dozen™ ecampai
WS smﬁed by the firm last sum-
mer, an

the label is now readyin
a third version of this sum:e*.;sflﬁ
promotion for the spring.

for a real “best buy” you'll want the

Special 4, Price

" (Continued on page ﬂﬁ}u

NEW SIZE |
NEW STITCH & TRIM
EASIER TO READ
MORE FOR EVERYONE

Biliboard

The MNEW Billboard , , .
oul March 24 . ., . packs

to use package.

WwWww americanradiohistorv com

more punch than ever .. .
and packs it into a nuw,L

easier to read and easier

You'll

love It]

Introductory subscription offer

see page 62

B0 and 1

album furmat is the music of the
West and its pioneer spirit. And
the resemblance often reaches be-
yvond the repertoire, extending to
the presentation am:i art work.
Columbia's “Songs of the West,”
by the Norman Luboff Choir,
pulled down heavy sales action
some months ago. Whether by de-
sitI':n or coincidence this set was
followed shortly by “Folk Songs of
the Frontier,” with the Roger
Wagner Chorale on Capitol. And
only within the last couple of
weeks Decea found it advisable
to re-issue the old Bing Crosby
package, “Home on the Range,” as
a 12-incher. Just out this week is
a new set by the Sons of the
Pioneers on RCA Victor. It is called
“25 Favorite Cowboy Songs.”
If it might be thought that
Columbia is being singled out as a
(Continued on page 26,

Laine Debufs
Big P.A. Tour

HOLLYWOOD, March 3.—
Frankie Laine kicked off what rep-
resents one of the most ambitious
personal appearance tours of his
carcer last week via a series of
bookings which began at the Miami
Beachcomber February 29 and
ends at the Los Angeles Home
Show June 18-20.

Florida engagement is followed
by a March 23 opening at the Port-
land, Ore., Auditorium; the Chase
Hotel, St. Louis; Blinstrub’s, Bos-
ton; Latin Casino, Philadelphia,
and the Twin Coaches, Pittsburgh.

Laine recently closed a five-week
engagement at the Las Vegas Des-
ert Inn, appeared on CBS-TV's
“Shower of Stars” and currently has
two motion pictures awaiting re-
lease, “He Laughed Last” for Co-
lumbia and * Meet Me in Las
Vegas” for M-C-M.

Coral to Push
‘Star’ Series

NEW YORK, March 3.—Coral
Records during this month will
stage a large promoticn of its Silver
Star series, which com prises re-
issues of the best material in the
catalog. Series cuntains 15 singles
EP's.

Coral salesmen will help dealers
set up an inventory system. This
will facilitated by the use of
:Feniul gummed stickers for use on

ealers’ green stock envelopes. A
special order form has also been
printed for the Silver Star series.

Promotion will also include ef-
forts to stock one-stops and oper-
ators with the disks in the series.

ASTROLOGY FOR
MERCURY DJ'S

NEW YORK, March 3.-—
Mercury's promotion chief,
Kenny Myers, has set up a
unique deejay service in the
form of special four-color
horoscopes, forecasting events
of each month for all 12 signs
of the Zodiac,

The astrology charts—issued
on a monthly basis and par-
ticularly appropriate for a
firm with an . astronomical
monicker — tell the spinners
which are their favorable and
unfavorable days, etc. In a
note to deejays this month,
Myers explained: “Mercury
may or may not rule your sign
this month, but Mercury stars
will bring you many favorable
days.”
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Big 3 Policy
Assures Action
On All Maferial

Moskowitz Meets
Branch Execs for
Promotion Talks

NEW YORK, March 3.—Charlie
C. Moskowitz, president of the Big
Three, this week outlined company
policy as one insuring full activity
and representation for the catalog’s
standard and pop material. Execs
in the company would given
broad authority in order to accom-
plish this and to assure fullest ex-
ploitation of writers’ material, he
said.

Execs from the West Coast,
Midwest, and London offices of
the company have been in session
at the New York headquarters this
week., Moskowitz stated: These
meetings are intended to encour-
age the co-ordination of our ex-

oitation men with the other

epartments . . . which are devoted
to the promotion and creation of
printed music.” He further out-

(Continued on page 26)

Welk Crew’s
3-City Jaunt

HOLLYWOOD, March 3.—The
Lawrence Welk orchestra makes
one of its infrequent foray’s out of
the Los Angeles area March 25-27,
when it treks to Madisonn Square
Garden, New York: Convention
Hall, Philadelphia, and the Chicago
Stadium, to appear in its Dodge
sponsor's sellathon package.

Currently one of the nation's
hottest band Emperti-:s as a result
of his network teleshow, Welk has
been forced to turn down numerous
offers for personal appearances as a

result of his contract at the Aragon
Ballroom here.

 Welk will proclaim the week of
March 11-17 as Champagne Week,
celebrating both his 25th anniver-
sary in the music business and his
silver wedding anniversary.

Decca Pact
To Bernstein

HOLLYWOOD, March 3.—Dec-
ca Records inked composer-con-
ductor Elmer Bernstein to a three-
year recording con*ract this week,
dating the agreement back to their
agquisition of his “"Man With the
Colden Arm” score.

Bernstein, haiied as one of the
brighter lights among relatively
young composers, will do both sin-
gles and albums for Decca.

AFM TIFF DRAWS
D. C. ATTENTION

HOLLYWOOD, March 3.—
Congressman Joe Holt (R,
Calif.), chairman of the House
Labor Commit#®®, is reported
to have initiated a query to
officers of Local 47, American
Federation of Musicians, and
to officers of the Federation
itself, in regard to the music
performance trust fund.

Spokesman for Cecil Reed,
vice-president of Local 47, in-
dicated that Holt's move is
Pre]im'mar}? to action by the
abor committee to uct a

full-scale mniremalw.l inves-
tigation of the situation at
Local 47 and their dispute
with the AFM,

EMI Stuff Bulks
Large in Cap's
March Releases

HOLLYWOOD, March 3.—
Twenty-one new 12-inch LPs, 10
of which are packages consisting of
material from Electric and Musical
Industries, Ltd., constitute the bulk
of Capitol Records release schedule
for March.

The addition of these 10 albums
to the Capitol line, all of which
were recorded in Europe, marks
the first full-scale interchange of
material between the parent com-
pany and Capitol. As predicted at
the time of Capitol's sale more
than a year ago, the EMI affiliation
is expected to have a profound
reflection on Capitol’s line of clas-
sics and result in additional depth
of classical material available to
the company.

Of Capitol's Continental reper-
toire, a package by Jacques Ibert
performing his own works, “Les
Amous de Jupiter” and “Escales,”
and conducting the orchestra of the

(Continued on page 26)

SPROUT LIKE MUSHROOMS

Producers, Tunesmiths, Pic
Stars Ride Publishing Train

By JOEL FRIEDMAN

HOLLYWOOD, March 3. —
There’s a rash of new publishing
firms currently being organized,
and still more to come, as a result
of the influx in the music busi-
ness of film stars, producers and
songwriters anxious to acquire an
interest and property right in the
music used in films.

Largely responsible for the
sharp increase in the number of
new publishing firms in Hollywood
is the change from studio produced
and financed pictures to independ-
ent production and major studio
released films. Veteran producers,
i.e,, Darryl Zanuck, Joe Pasternak,
Sam Katz, Sam Spiegel and numer-
ous others have recently announced
independent production arrange-
ments at a number of major film
studios. They are almost certain to
demand the publishing rights to
any music used in their films, and

probably will organize publishing
firms of their own.

The desire for additional inter-
ests includes Ffilm stars, too, tho
their entry is not quite so new.
Among the most successful of all
film-star-owned firms is Frank
Sinatra’s Barton Music operation
and affiliated firms. Sinatra has
managed to acquire song interests
in films he works despite the fact
that the studio already has a pub-
lishing set-up. This was the case in
Sinatra’s publication of “The Ten-
der Trap,” made at M-G-M, with
the latter’s Big Three firms re-
linquishing the song rights.

Some studio observers aver that
it's a case of giving and taking at
the bargaining table and that the
studios recognize in some cases that
the star and their investment in a
picture is infinitely worth more
than is the publishing rights.

Other examples of new blood in

Hearing on Kilgore
Bill a Stalemate

Stage Set for Full-Scale Argument
On Juke Box Royalty Exemption Bid

WASHINGTON, March 3. — In
an informal, exploratory hearing
before a Senate subcommittee
Wednesday (29), both sides of the
controversial Kilgore Bill to end
juke box rovalty exemption aired
their views but failed to reach any
compromise on legislative ‘ﬁga.ls,

Only positive resuit of two-
hour meeting was the assurance
that hearings would be held “pre-
vious to any action” taken by the
committee on the Kilgore Bill
Also, attorneys reoresenting juke

Petrillo Takes Action
In Coast AFM Fight

Orders te Groen Reinstatement Pending
Hearing by International Exec Board

HOLLYWOOD, March 3.—John
te Croen, replaced as president of

AFM Local 47 by Vice-President
Cecil Read at a general member-
ship meeting regarded as the most
stormy in AFM history and one’ of
the most unusual in all labor his-
tory, was ordered reinstated late

this week (1) by AFM President

RCA Extends Bonus Plan;
Sets Huge Ad Campaign

NEW YORK, March 3. — In a
series of regional dealer meetings
this week, RCA Victor extended
its bonus coupon plan, aimed at
increasing store traffic, on a na-
tional basis. Previously the plan
had been tested in Boston, Los
Angeles and Kansas City, Mo, (The
Billboard, February 18).

The diskery has set a giant
advertising and promotion cam-
paign to stimulate consumer par-
ticipation, with newspaper ads to
break March 11. Space will also

used in such national maga-
zines as Life, Satmday Evening
Post, Look, Collier’s, and Time, in
addition to publications aimed at
record buyers.

Filmed commercials on the
will be seen on Producers Show
case and the Milton Berle TV
shows, and a saturation drive will
be made via NBC radio.

The plan, outlined in earlier
stories, gives the consumer the

ivilege of buving a 27-coupon

for $3.98. With the book he
gets a $3.98 LP free. During each

of the next 12 months he may pur-
chase either or both of two new
LF's, one classical and the other
pop, in advance of regular release,
at the special price of $2.98 each.
In July and Oectober, normally
slow retail months, the member
may obtain two more free $3.98
LP’s in exchange for coupons. If
the member elects, his record pur-
chases and dividends may be in
the form of EP’s,

All transactions must be made
thru the dealer, it was stressed by

Victor brass.

Memberships for the vear may
be picked up by dealers ]geginning
March 11, and until April 15. The
cut-off date, however, is the one
being given the public, Actually,
dealer subs will I:I‘:)ﬂ honored - for
another month, until May 15.

The first two recordings to be
made available to members are
new etchings of “Scheherazade,”
conducted by Morton Gould, and
“Sax and Satin,” With Bobby
Dukoff.

James C. Petrillo, “pending a fair
and impartial hearing by members
of the Executive Board.”

Five members of the Interna-
tional Executive Board are sched-
uled to arrive here next week to
conduct an investigation into all
aspects of the revolt, and particu-
larly into last Monday’s (27) Local
47 meeting.

Despite the te Groen ouster by a
growing cordon of anti-Petrillo
forces, it is the considered opinion
of many veteran observers that the
local revolt will be short-lived, tho
it mav result in a number of con-
cessions by the AFM federation,

Expert opinion on the ant-
Petrillo movement and the attack
made by Read and Local 47 mem-
bers on the music performance
trust fund points out that local
forces ean accomplish virtually

(Continued on puage 26)

Fabri to New
Mercury Post

NEW YORK, March 3.—In line
with its recent move to put in-
creased emphasis on album pro-
duction and merchandising, Mer-
cury Records has hired Peter
Fabri in the newly created post of
merchandising director.

Fabri, who headquarters in
Chicago, formerly was in charge
of point-of-purckase merchandising
for Kraft Cheese. Beginning this
month, one of the new merchan-
dising features of Mercury’s album
line is that all the label's new
package merchandise will carry
inner sleeves

www americanradiohistorv com

box and copyright interest were
invited to submit four-page briefs
on the “factual issues involved” to
Senator Joseph C. O'Mahoney,
chairman of SI-E' subrommittee on
patents and copyrights, within two
weeks,

Thus, it appeared that the stage
was being set for another full-scale
set of hearings and congressional
activity this session in the year-
long struggle by copyright inter-
ests, primarily the American Soci-
ety of Composers, to amend the
Copyright Act to eliminate juke
box exemption.

Present at the meeting to plead
the case of those seeking the
amendment were Herman Finkel-
stein, of ASCAP; Jobn Schulman,
Songwriterss Protective Associa-
tion; Sidney Wattenberg, Music
Pubiishers’ Protective Association;
Svdney Kave, Broadcast Music,
Inc., and Max Lerner, of Sesac,
Inc.

Among the attormers opposed to
the bill who showed no relaxation
of their resolve, when urged to
seek a basis for compromise, were
Sidney Levine, of Music rators
of America; Hammond ife

(Continued on page 87

Decca & Coral
(o Shamroc

NEW YORK, March 3.—Decea
and Coral Records are both push-
ing outstanding Irish packages as
timely merchandise in view of up-
coming St. Patrick’s Day, March
17. Decca, in addition to a large
number of singles available, also
has a catalog of eight LP’s in this
field. Two of the latter are recent
12-inch packapes, Bing Crosby’s
“Shillelaghs and Shamrocks” and
Mickey and Mary Carton’s “Little
Bits of Ireland.”™ Decca’s Easter
pressings are also showing seasonal
activity at this time, and the disk-
ery has just issued a new Easter
consumer leaflet covering mer-
chandise in the pop, classical and
kiddie fields.

Coral is planning a big promo-
tion on the new Lawrence Welk’s
“Shamrocks and Champagne”
package., Welk, currently one of
the big package sellers, will pro-
mote the LP on his ABC-TV show
on March 17 via performances of
Irish tunes. Coral has had a mil-
lion flyers printed for dealer and
consumer use, featuring the mae-
stro’s albums and singles. An ad
campaign in magazines news-
papers is also scheduled.

the publishing business include the
Danny Kaye and Otto Preminger
firms, in association with veteran
publisher Fred Raphael; a firm by
writers Nicholas Brodszky and
Sammy Cahn in partnership with
Columbia Pictures Music Corpora-
tion for the upcoming score to
“Colden Boy" starring Mario
Lanza;: Dick Powell's publishin
set-up which will handle some
the music to be used in a bevy of
films he #s producing, and numer-
ous others.

The additional leeway granted
some stars and producers is seen as
one of the first major threats to
the stronghold of a number of
veteran music  publishing firms
owned by the studios. Some of the
reluctance to relinguish a score
from a motion picture has waned,
according to some quarters,
cause of the ever-cognizant e
studio toppers have for possible
anti-trust action from the govem-
ment.

Of the 10 major studios in active
roduction, only two lots do not
ave a music publishing firm of
their own or an affiliation with an
established house. These are RKO
and Republic. Mills Music up until
recently has an agreement with
RKO, tho that deal has since been
econcluded.

‘Bandwagon’
Racks Up Big

6-Night Take

NEWARK, N. ], March 3. —
Local WAAT deejav Ramon Bruce
and his “Rock and Roll Band-
wagon” stageshow chalked up a
total gross of $35,000 during six
one-nighters last month at theaters
in Passaic, Essex, Hudson and Un-
jon Counties in Northern New
Jersey, Total audience ligure was
clocked at 23,000.

In view of Bruce's success, sta-
tion WAAT execs are ma\ghping out
a “jumbo r.&b. show,” which the
deejay will head up this summer
at theaters along the Jersey shore
area. The bill for his past shows
featured the Heartbeats, Gloria
Mann, Sam Tavlor, the Valentines,
the Cadillacs, Harriet Kaye, Jesse
Powell, Ray and Jay, Don Bruce
and Mickey Baker.

Copyr't Org
Names Marks

HOLLYWOOD, March 3.—Rob-
ert Marks, vice-president of E. B.
Marks, Inc,, and the Frm's West
Coast rep, was elected to the presi-
dency of the California Copyright
Conference at the annual elections
meeting here Wednesday (28),

Other officers named were Ber-
nard Brody, “vice-president; Vir-
ginia Warwick, secretary; Alene
McKinney, assistant secretary, and
Frania Pasternacki, treasurer.

Board of directors includes
Mickey Goldsen, Paul Mills, Ben
Oakland, Sidney Lipsitch, Carl
Post, John McAlpine, Alex Petrey,
Carl Hoefle, Bob McCluskey,
Martha Hubble and Joel Friedman.

John Shulman, counsel for the
Songwriters’ Protective Association,
is slated to address the March meet-
ing of the group.

Epic Builds
Talent Roster

NEW YORK, March 3. — Epie
Records this week added to its
talent roster with the signing of
three new properties. Marve
Holtzman, artist and repertoire
chief, bolstered his rhythm and
blues stable with the addition of a
new group, the Chateaus. Also
signed were the Musical Key-
boards, an organ and piano due,
and Joe Emuﬁ, a bop chantes.
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c/w

Bolero Gaucho

R R e e
e
e,

as played
y

MITCH
MILLEF

on
olumbia 40655 and 4-40655

# Originally cut and released three years
ago under the title Tira Lira Madeira.
Three days, three months, three years,
hit records are hit records are
hit records.

COLUMBIA (© RECOR

B Calenbin.” QP T.M
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SCALE DEMAND

BBC-TV in Pay
Hassle With
Musician Org

LONDON, March 3.—=The Brit-
ish Broadecasting Corporation-TV
faced up to an ultimatum From the
Musicians’ Union over a pay de-
mand this week and ran their mu-
sival programs without live or-
chestral backing. Issue revolves
around a demand from the MU
that the corporation bring its rates
in line with those paid by the com-
mercial TV egniractors — an in-
crease which would cost the BBC
something like $1,500,000 a vear.

The BBC recently offered indi-
vidual players a basic $18 per TV
appearance for principals, slightly
less to lower grades of musicians.
The MU is now standing out for a
flat $18 minimum for all players
and a redraft of their terms of em-
plovment which would nup the
BBC’s hill for rehearsal payment.

BBC Using Disks

Meanwhile BBC-TV are making
disks do on their musical shows,
with singers mouthing lyries of their
current disks. But as there is a
limit on the proportion of disks
used in relation to liv: musical
telecasts, this may precipitate a
further tangle with the MU,

The MU’s action in this case
spotlights another change that

commercial TV has brought to
British show business scene. Pre-!
viously, when the BBC was a sole |
monopoly, performers’ unions were |
constantly aware that, if driven too
far, the corporation could fill its
schedules with nature talks "nﬁll
the unions backed down. Now,
deep in its fight for ratings with |
commercial television, the ]f!nE'I'.:'.'kI
dare not indulge in such tactics,

So far radio is not affected by
the ban.

Epic Shuffles
Pkg. & Singles
Sales Execs

NEW YORK, March  3.—Reas-
signment of sales responsibilities
this week at Epic Records sharp-
ened the division between execs
handling packaged records and
those merchandising singles,

Bill Nielsen, director of sales,
named Charlie Schicke sales man-
ager of albums. Schicke was for-
merly general merchandise man-
ager. Also, Walter Hayum, former
Eastern sales manager, was ap-
pointed merchandise manager of
albums. Schicke and Hayvum will
headquarter in Brideeport, Conn.

Nielsen has appointed Bill
Lawrence, formerly with United
Distributors in Chicago, to head
up sales of single records. Another
new appointee is Oldrick (Rick)
von Seckamm, who will serve as
office manager in Bridgeport.

Artists Reap
Fat Harvest on
Cruise Dates

NEW YORK, March 3.—There's
plenty of cash in cruise bookings
this vear, according to Nat Abram-
- son, chief of WOR-Mutual’s artist

‘bureau here, who has already pro-
vided entertainment units for 43
eruises during the eurrent mid-win-
ter vacation season. Last week, six
cruise ships sailed with 100 of his
acts on board in addition to musi-
cians,

An unusual feature of the Med-
iterranean cruise routes of the
Nieuw Amsterdam and Ryndum
ghips next month, will be that some
of Abramson’s acts will double
over into European night clubs
and vaude houses, leaving the
-ships at the first European port
they touch, and rejoining their
units when the ships return to

those ports on the home trek,

AIN‘T SCIENCE
WONDERFUL?

HOLLYWOQOD, March 3,—
When Capitol artist and rep-
ertoire exee Dave Cavanaugh
couldn’t locate Pee Wee Hunt
Jast month to set up a record
session, he appealed to fellow
a.&r. man Lee Gillette, who
forthwith contacted the artist
and arranged for him to come
in and cut the date,

Gillette, an old shortwave
radio “Ham,” contacted Hunt,
—also a “ham”—via his own
station, K6HSZ. Hunt, " en;
route from one Texas city to
another on a one-nighter tour,
picked up Gillett's eall from
a mobile transmitter in his
car,

NEWS REVIEW

Gloria Mann
A Hub Click

BOSTON, March 3.—Decca vo-
calist Gloria Mann, who opened
her First big night cluk date at
Blinstrub’s this week, has a force-
[ul, infectious, rhythmic styvle that
went over well in this big 1,700-
sealer.

The crowd had come espe-
cially to hear her Sound Record
success, "Teen-Age Praver,” as well
as her “Earth A:Jgel," done on the
same label, She didn't disappoint
in either, but it was her rhyvthm
numbers like "Red, Red Robin”
and “Smack Dab in the Middle”
that really had the big boite go-
ing. A special material piece, “An
Oceasional Man,” "Cry Me a
River,” showed lots of style for a
gal so new to the business.

While Decca looks for another
winner for this attractive chirp,
and while she can handle a good
rhythm ballad, it is likely that she
can click on rock and roll disks
with material similar to the strong
tunes she's beating eut in her act.

Cameron Dewar,

Sees Influx of
Europe’s Tunes

HOLLYWOOD, March 3.—Rec-
ord fans can expect an additional
influx of music with continental
overlones, largely as a result of
hitherto unexplored sources in Eu-
rope. This is the opinion of con-
ductor-arranger Nelson Riddle, a
Capitol recording artist and cuor-

Frank Sinatra film production,
“Johnny Conche.”

Riddle averred that Eunropean
melodies are based largely on study
and culture, by comparison wilh
American music, largely based on
“animal instincts.”

"Too many musiciang and writ-
ers are pushed too fast here, and do
not have the proper time to com-
plete their musie studies,” said Rid-
dle. “Composers in Europe are ac-
mrnpliuhn‘:{fm craftsmen and musi-
cians and have learned the masters
long belore they attempt to write.”

Fortunately, Riddle believes,
many of the motion picture studios
are giving newer writers such as
himself an opportunity to demon-
strate their abilities, Riddle de-
clared that the doors at the studios
are graduoally opening, and admit-
ting fresh talent such as Elmer
Bernstein, Les Baxter, Buddy Breg-
man, Billy May and others.

Hendrickson
To RCA Post

NEW YORK, March 3.—John
Hendrickson was named manager
of personnel for RCA Victor's Rec-
ord Division last week for the New
York City area. The appointee,
who will work under C. H. Foulke,
personnel manager for the entire
division, formerly was personnel
administrator of Radio Corpora-
tion of America. He has been with
the parent company since 1941,

Hendrickson  succeeds Harry
Polish, who has been placed in
charge of personnel for RCA's
Engineering Froducts Division.

JATP Closes

rently completing scoring of a new | lucky in being able, by plane,

NEWS REVIEW

La Rosa Makes
Solid Deb af
Latin Quarter

NEW YORK, March 3.—Julius
La Rosa, making his debut in the
Cotham nitery circuit as the f[ea-
ture in Lou Walters’ latest Latin
Quarter extravaganza, proved he
can handle the sophisticates with
every bit as much aplomb as he
works on the teen-agers,

The smart selection of tunes lead
off with a swinging, finger-snap-
Finj: “Taking a Chance on Love,”
pllowed by a touching “All at
Onece You Love Her” from the hit
legiter, “Pipe Dream.” Next came
La Rosa's own current RCA Victor
etching, “Lipstick and Candy and
Rubbersole Shoes,” for a warm
response.

Balance of the tum was _t;trir_-t]}f
standards, done in sincere and re-
freshing stvle. Particularly effec-
tive with the crowd was a medley

of “A Fellow Needs a Cirl," “I'm
Glad There Is You” and “I Hadn't |
Anyone Till You.,”™ Working to the |
ringsiders on this set, a handmike, |
rather than the clumsy floor job
would have helped. In spite of this
and some slightly awkward be-
tween-tunes talking bits, the guy
chalks up a fine impression with
his vouthful charm and well-pro-
jected singing, which bodes well
for the current Walters show. The
Jo Lombardi ork lends solid su
port. Ren Grevalt,

Scandinavian
Concert Trek

COPENHACEN, Denmark,
March 3. — Norman CGranz' JATP
units wound up its Scandinavian
tour Thursday (23) with a concert
in the MFF Stadium, at Malmo,
Sweden. As a whole the tour was
a success, the weak spot being
Copenhagen, where two concerts
on Wednesday (22) night failed to
draw full houses. As “Holiday on
Ice” occupied the city's big KB
Hall, the JATP unit was forced to
use a second-choice hall, with |
small capacity and bad acoustics,
which held down ducat sales. In

view of the unusually cold weather !
and traffic chaos the unit was very 'I
to |
keep its tight schedule.

Lionel Hampton, with his 20-
Eiece band, and Stan Kenlon's|

and are set for Secandinavian
tours. Hampton's route will in-
clude Gothenburg, Sweden, March
21; KB Hall, Copenhagen, March
22 and Stadium Hall, Aarhus, Den-
murk, March 23. Tentative route
for Kenton, in April, is Oslo, Nor-
wav, April 14; Boras, Sweden,
15th; Vaxjo, Sweden, 16th; Copen-
hagen, 15th, and Aarhus, 19th.

Levy Sets Up
New Birdland
Franchise Op

NEW YORK, March 3.—Morris
Levy, operator of Birdland nitery,
is setting up a corporation to fran-
chise Birdf:mrl operations = across
the country, it was stated this
week, For a weekly fee, the holder
of the franchise would have use of
the Birdland name and promotion
facilities. Levy would purchase the
attractions for the franchise holders,

Levy's idea comes as a result of
two legal decisions wherein he se-
cured injunctions restraining others
from use of the name. This week,
in Federal District Court here,
Judge Barnes issued an injunction
against unauthorized us: of the
Birdland name by Fred Reilly and
the Chicago Birdland Show
Lounge. About 18 months ago a
similar decision was handed down
in Federal Court in Washington,
D. C., by Judge Holzoff, restrain-
ing a local operator there,
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MGA Bids Mfr. Support
On Juke Disk Survey

NEWARK, N. ., March 3.—The
Music Cuild of America, which for
some vears has run survevs de-
signed to trace tho popularity of
records in juke boxes, is now hid-
ding for manufacturer support of a
promotion plan to push the very
disks being :curu-eg.*ed[.)

For a §15,000 annual fee, disk-
eries have been told they will re-
ceive advertising in e MGA
weekly (Music Vendor), free dis-
tribution of Hit Parade title strips
to operators, plus special promotion
to juke box operators, one-stops
and disk jiwckeys, The purpose is
to spur into the hit category those
records which have already shown
some preliminary operator
TESPHMISE.

How MOGA will resolve its fune-
tion of reporting on juke box play
with that of prometing records via
manufacturers contract is not ex-

lained in lettegs sent to diskeries
v Dick Steinberg, MGA president,

For a number of vears MGA has
solicited and received from man-
ubfacturers large quantities of free
records [or distribution to its panel
of juke box trial locations. In tum,
mannlacturers would receive re-
ports on  platters  that showed
promise as “Hit Parade Possibil-
ities,” These disks would also re-
ceive special attention in the org's
weekly publication.

Generally, diskeries have fur-
nished MGA with 75 or more free

-| MISBEHAVIN’

Un-American,
Says Petrillo
Of Coasters

NEW YORK, March 3.—James
C. Petrillo, musicians union chief,
this week issued a statement re-
garding the revolt by West Coast
musicians over issues involved in
the Music Performancs Trust Fund
(see separate story), He stated in
effect that the money contributed
by record manufacturers is never
handled by the union:; that the
fund makes possible the employ-
ment of thousands of musicians;
that it brings a small income to
unemploved musicians whose em-
plovment has been curtailed by

'mechanical music.

Referring to the Los Angeles
musicians as “Misled,” Petrillo
stated that the union’s relationship
with the fund and its operation
has had the approval of the entire
union meml}ersilip, as expressed by
delegates at convenlions. The West
Coast musicians, he said, do not
subseribe to the democratic princi-
ple of consideration for the many
instead of the few. He character-
ized the attitude of the rebellious
musicians as neither good unionism
nor good Americansim.

RCA Repacts
Joe Reisman

NEW YORK, March 3. — Joe
Reisman has been signed to a new
two-year contract oy RCA Victor,
He joined the label a vear ago and
will continue to handle assign-
ments as musical directo, and art-
ist and repertoire exee. His re-
sponsibilities include single records
and albums.

Negotiations between the disk-
ery and Reisman were handled by
the latter's manaver, Tom Rock-
well. Deal is understood to call
for a substantial salary increase.

Freed to Get
Lead Pic Role

NEW YORK, March 3.—Deejay
Alan Freed, WINS, here, report-
edly will play the leading role in a
forthcoming Columbia movie.

Freed recent!ly appeared as him-
self in Bill Halev's new Columbia
picture, “Rock Around the Clock,”
and his performunce in that picture
convinced the movie moguls that
he could carry a film on his own.

copies per title, with more than
half of their new releases rep-
resented.  Estimates have pliced
the free wax put at the disposal of
Steinberg’s firm to ran conserva-
tively in amounts exceeding 200,-

JJ.fliflilfl' disks annually.

Some diskeries have shown sat-
isfaction at this sempling service.
Others have been reluctant con-
tributors, One major manulacturer
this week commented. "I'm afraid
to send the records.” He didn't

(Continued on page 57)

Brother Will

Carry on for
Frank Dailey

NEW YORK, March 3.—Veteran
ballroom impresario Frank Dailey,
55, owner-manager of the :um..ﬁ
owbrook, Cedar Grove, N, J., died
of a heart attack last Monday (27)
in Montclair, N. J. His brother,
Clifford Dailey, has assumed the
maunagement reins of the Meadow-
brook and the nitery will continue
to operate on a Thursday, Friday,
Saturday and Sunday schedule,

Dailev, who had operated the
Meadowbrook since 1931, s sur-
vived by his wife, two brothers, a
sister, and 89-vear-old molher.
Ralph Flanagan's band is currently
appearing at the Meadowbrook,
and his weekly remote over ABC-
TV will continue to emanate from
the ballroom. Dailey pioneered the
first national dance band remotes
at the Meadowbrook, and took the
lead in the TV band remote [ield
a few vears ago.

A legendary figure in the ball-
room world, Dailey was instru-

| mental in developing some of the

biggest band names during the
thirties and forties.

Randle Still
Top-Rated DJ

CLEVELAND, March 3. — Bill
Randle of WERE is still the top-
rated deejay in the country, ac-
cording to the latest Hooper and
Pulse studies of this eight-station
market.

Randle, whose ratings have in-
creased approximately 20 per cent
each year since 1949, has been the
top-rated jock in his citv for the
last four years, according to
Hooper and Pulse. For example,
Hooper's last survey here gave
Randle's Monday thru Friday 2-7
p.m. show seg an 11 rating and a
54.6 share of audience in the 6-7
p.m. time period. His closest dee-
jay competitor polled a 2.3 rating
with an 11 share of audience for
the same time seg. On Sundays,
Hooper gave Randle a share of
audience as high as 60.3 with a
7.9 rating for the 2-4 p.m. time
period. :

The latest Pulse rating figures
are equally effective, with Randle
rated number one (against all local
and network competition) in every
quarter hour of his- Monday thru
Friday and Sunday time periods
but one, where he came in second
to a network soap opera. In the
B to 7 p.m. time period, for exam-
ple, Randle was number one with
a 6.8, while the Groucho Narx
show scored second with 5.7 and
“People Are Funny” came in third.

Randle is on the air more than
30 hour; a week over WERE, and
his entire time period s completely
sold out. Meanwhile, WERE, ane
of the country’s most soccessful
indies, expects to gross $1,5800,000
this year.

NEW YORK, March 3.—Rainbow
Records’ Eddie Heller went on a
talent signing spree last week. The
disk mopul inked the Bari Trio,
the Neil Lewis Mambo ork, and
the Storm Trio.

The Bari's signed to a three-vear
deal, are making their disk debut
on the label. The Storm unit is
managed by Sherm Feller, the
Boston deejay, publisher, clefler
and columnist.


www.americanradiohistory.com

Ll

24 MUSIC-RADIO

THE BILLBOARD

MARCH 10, 1956

MUSIC AS WRITTEN

LONGC TALENT FEATURE
ON IST RCA DISK

- Shorty Long, recently named as
artist and repertoire assistant to
Steve Sholes, in charge of specialty
records at RCA Victor, is tedtured
as talent in his first disk for the
lubel. It's titled “Luscious.” Long,
meanwhile, is soon due to appear
in a featured role in the Frank
I..i:lﬁ:i:-;{'r musical, “The Most Happy
Fella.”

At the same time, Jack Lewis has

berun his duties as afr staffer in| P

Sholes’ department. Lewis was for-
merly in charge of jazz diskings
at Victor. '
IFRANK KORTE, COAST MUSIC
YET, DIES IN SLEEP . ..
Franklin Korte, 54, veteran music
industry figure, passed away in his
sleep in San Gabriel, Calif., Feb-
ruary 235. He had been associated
with the now defunct Exclusive

Record Corporation more than five
vears, later joining Paul Reiner’s

THESE HANDS

Recorded by:

Tex Ritler-Nelson Riddle ..Capitel
Lefty Frizzell .........Columbia

Jeffrey Clay.......00.....C003l
Jerry Jeriche .....

m m BEABE AR R
M ilm iiliiiiillJH.E-H

H sm' rr 44----Hh'vit-hl

*Records listed aiphabetically by companies

HILL & RANGE SONGS

COMPLETELY

YOURS
THE FOUR CHAPS

Rama #195

MYERS MUSIC, INC,

122 N. T2th 5t Philadelphia 7, Pa.

AVAS MUSIC PUB.(oIne- 607 5w KL

Smoldering

“"WHITE
BUFFALO"

Bill Hayes—Cadence
Jimmy Brown—MGM

136 W, 52d 5%,

Bourne, Inc. 'nrc. ny.

From The M-G-M Picture
"FOREVER DARLING"

FOREVER
DARLING

Black & White label and other in-
dependent disk operations on the
West Coast. He is survived by his
widow, Mildred; two daughters,
Gloria and Carol; a son, Sonny.

DECCA ISSUES SIX NEW
GOLD LABEL EP SETS

Due to sales reaction on its GCold
Label recordings of Spanish music,
Decca has issued six new EF sets
from the albums. These feature
recordings by Jose Greco’s com-
any and the Spanish Air Force
Military Band of Madrid.

MARGE ROBERTS WINS
COAST C.&W. CONTEST . ..

Marge Roberts took top honors
in the 13-week-long country and
western star competition conducted
by folk singer Charlie Aldrich on
the latter’s . KCOP, Los Angeles,
teleshow. Miss Roberts will appear
on a segment of “Grand Ole Opry”
in Nashville, in addition to winning
a recording confract with Fabor
Robison’s Abbott Becords. Runner-
up Sue Lightner was also signed by
Robison,

SILVERTONES PACTED FOR
VEE JAY SPIRITUALS . . .

Vee Jay Records of Chicago has
I_I.L'if signed the Swan Silvertones
or spiritual disks. In the r.&b.
Field, Vee Jay has the Calvacade
of Rock 'n” Roll on tour with the
Eldorados, the Spaniels, Jimmy
Reed, Rommy Dean and Joe Buck-
ner. They played Chicago, Mil-
waukee, ]%m las, Tucson, Phoenix
and now are on the West Coast
doing terrific business.

New York

Richard Hayman moves into the
Plaza Hotel Thursday (8) for four
weeks, He'll appear as a single,
with his harmonica. . . . Mack
Martin has left the Fred Raphael
firm after a year’s association, and
will announce his business plans

soon. . . « Carl Sandburg has been
elected a member of ASCAP.

Lee Magid, manager of Al Hib-
bler and Ralph Young, has signed
thrush Trudi Richards to a man-
agement pact. She’s currently on

e Coral label, billed as Nita Sum-
mers. . , . The Four Coins open at
the Copa March 15.

Art Director William Claxton
and painter Bob Irwin were award-
ed first prize last week in the 11th
annual Art Directors’ Club of Los
Angeles Award for their Chet Baker
album cover for Pacific Jazz Rec-
ords. It was the only award accord-
ed to contestants in the record in-
dustry. The cover was the [irst in
Pacifie {azz’s West Coast Artists
series, which also include the works
of artists Keith Finch and Sueo
Serisawa,

ASCAP has opened a new
branch office in Miami Beach. Dis-
trict manager is William Barzen.
..+ Vallevhrook Publications has
assigned world rights to “Paper
Boy (On Main Street, U.5.A.)" to
Campbell-Connelly, Deal covers

all countries but the United States
and Canada,.,. Bob Colby and

Jack Wolf have formed Hudson
Records. First release is “The
American Dream,” featuring How-
ard Keel.

Errol Gamer opens at Bakers
Keyboard, Detroit, Friday (9)....
London Thrush Lita Roza due in
from England next week. -She's
booked for a number of TV spots
during her stay.... Vaughn Mon-
roe moves into the Latin Casino,
Philadelphia, March 12-17. . . .
Roger Williams completes his cur-
rent stint at the Raddison Hotel,
Minneapolis, March 14,

Jim Myers, of Mvers Music and
Lee Radabu have signed the Four
Chaps to a personal management
pact. The new group has been
placed with Bama BRecords.

New York offices of the Eastern

Division of the Decca Distributing |

Corp have been moved to Wood-
side, Queens, Decca Records has
signed a new vocal duo, the
Lovers. They are Harry Noble Jr.
and Guen Omeron,

Hollywood
Sammy Friedman, veteran Sha-
piro-Bernstein iepresentative, suf-

fered a severe heart attack last
week and is recuperating at Queen
of Angels Hospital. . . . Eddie
Truman cut two “Matinee Theater”
themes last week for tape release.
« « « Frank Lohman has organized
a new promotion firm, Lohman-
Burrell Associates. . . . Decca
actee Dick Kallman testing for a
ilm role at 20th Century-Fox. . . .
Chris Warfield cutting four sides
with the Jerry Gray ork. . . .
ASCAP songscribe Don George
back from a five-month tour of
Europe where he worked with a
number of the Continent’s top
lyricist. . . . George Shearing
Quintet inked for jazz dates at Los
Angeles Junior CD]]]EEE and UCLA
March 9 and 10 respectively. . . .
Dimitri Tiomkin, musie director for
Allied Artists’ “The Friendly Per-
suasion,” cut a series of demonstra-
tion records for the seven pop tunes
in the film last week. . . . Peggy
Lee in rehearsals for her upcoming
date at the Cocoanut Grove next
week (7) with the Russ Morgan
ork. . . . Harry Tobias off on a
month-long trip to New York and
other points visiting disk jockeys
and record firms, . . . Allan Dale
penciled in for a two-week stand
at the Mocambo beginning March
6. . . . Buddy Bregman returned to
New York with RCA Victor reper-
toire chief Joe Carlton for initial
promotion on his first releases. . . .
Carol Chamning sings her first
screen song, A Corset Can Do a
Lot for a Lady,” -in RKO’s “The
First Traveling Saleslady.” . . .
Julie London, Mary Kaye Trio and
Robert Clary inked for appearances
on the Rosemary Clooney teleshow,
currently being filmed. . . . Sammy
Cahn and Nicholas Brodsky have
completed five new tunes for
M-G-M’s “The Opposite Sex.” . . .
Bill Loeb, personal manager, sev-
ered his partnership with Clarence
Freed recently, with plans for
Jerry Levy and Fred Amsel to rep-
resent Loeb in New York. . . . Bill
Hamilton and Marilou Keat will be
featured wocalists when Warren
Baker and His Baker's Dozen ork
cut four sides for indie Kinmberly
Records, . . . Wayne Shanklin -
ning lyrics for the “East of Egen"

theme music for Warner Bros.

Cincinnati

Local band leader and booker,
Barmey Rapp, played host to the
Cincy press [raternity at a cock-
tail party at the Sheraton-Gibson
Hﬂlﬂ? Tuesday evening (28), hon-
oring his brother, Barry Wood,
NBC-TV special events director
and producer of the TV show,
“Wide, Wide World,” who was in
town to address the local Adver-
tisers’ Club Wednesday noon. . .
Canary Cathy Carr in town sev-
eral days last week plugging her
newest on the Fraternity label,
“Ivory Tower,” with the local dee-
jay lads. Promotion included a
guest shot on Paul Dixon’s televi-
siom show over WLW-T. Miss Carr
is currently playing Midwestern
clubs for Ganerufq Artists Corpora-
tion. . . . Morris (Kip) Kipner left
the Decca Distributing Corporation
here last weekend to become Decca
distributing manager in Detroit.

Mercury Files
Suit Answer

NEW YORK, March 3.—Mercury
Records last week filed an answer
in federal court to the suit by
Mildred Acuff and Wesley Rose,

laintiffs, who have claimed that
Teen-Agers Waltz” is an infringe-
ment of “Tennessee Waltz.,” The
suit by Acuff-Rose had named as
defendants the Tee Pee Music
Company, Tony Starr, Teddy
Fowell and Mercury Records,

Mercury asked for a dismissal of
the case on the ground that there
existed conflicting claims as to who
owned the copyright. Diskery also
asked the court to judge whether
the plaintiff or Tee Pee Music is
entitled to royalties on the record-
ing, and to declare Mercury free of
lizhility except as th- royalties,
Mercury claimed Tee Pee granted

the diskery a license I Setpember,
1955,
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CIDER ANSWERS
64G QUESTION

NEW YORK, March 3.—
Dot Records was the first com-
pany to record the new tune

Love Is the $64,000 Ques-
tion.,~ However, the anti-
Elil}' attitude held by many

eejays toward disks with a
high aleoholic lyric content
caused the firm to come in
second, release-wise, to RCA
Victor's wax wversion of the
song by Tony Travis.

Jim Lowe cut the side last
Saturday (25) with Norman
Leyden (composer of the song
and conductor on CBS-TV's
“$64,000 Question” show)
backing the date, but the disk
was held up, when Dot prexy
Randy Wood decided to re-
record the flip “Blue Suede
Shoes.” He had just learned
that some deejays reportedly
refused to spin current wver-
sions of the c.&w. ditty be-
cause of the lyric line "You
can drink my liquor.” On the
new disk-version Lowe sub-
stitutes “cider” for the hard
stuff,

‘MADEIRA’

And Ardmore
Didn’t Lift
One Finger

HOLLYWOOD, March 3. —
Everything comes to he who waits.
This was true in the case of the
song, ~Madeira,” published b
Capitol Records subsidiary Ard-
more Music.

Seems as if “Madeira” was origi-
nally published by Valentini De
Carvalho, Ltd., in Lisbon, Portugal,
and subsequently turned over to
Robbins, Feist & Miller, The Big
Three returned the song to the
original publishers after getting a
Mitch Miller record in 1953 which
appeared in the latter's album,
“M-M-Mitch.”

Negotiations between Ardmore’s
Mike Gould and De Carvalho re-
sulted in the Capitol firm acquiring
the tune and the diskery issuing a
Ray Anthony version of the disk.

Miller's original release was
taken out of the album recently
and put back into circulation as a
single, without Ardmore lifting a
linger to contact the Columbia
repertoire topper.

Hassler Is
Upped at Cap

HOLLYWOOD, March 3.—Doon
Hassler, branch promotion manager
of Capitol Becords in Los Angeles,
has been upped to a promotion
department assistant in the mer-
chandising division of the parent
company,

Hassler previously had been with
the company as a salesman and
later branch promotion manager in
Chicago. He was later named a
repertoire man for the firm's Ken-

ton Presents jazz series at the com- |
| pany’s home offices here.
Hassler has been replaced at the |

Los ﬂnﬁ_clﬂs branch by George
Russell, formerly in a similar ca-
pacity with Mercury Records here.
erry Sybilrud, for 10 vears station
ibrarian at KMPC here, vacated
his post to take over the Mercury
promotion job,

Col Distribs Own

Wares on Coast

HOLLYWOOD, March 3.—CBHS-
Columbia of Southern California, a
factory-operated distributing
branch for the Columbia phono-

ﬁmph and radio-TV line, will open | §

eadquarters here shortly, servie-
ing the Los Angeles area.

Columbia ﬁmnﬂs were  pre-
viously hand}ud by the Ray-
Thomas Company, and for a short
Eerit:—rl were distributed  directly

v the firm at their pressing plant
site.

New facility will occupy approx-
imately 17,000 square feet, includ-
ing oftices, warehousing and show-
TOOTNS,

-500 Turn Qut
For First Six
BMI Clinics

NEW YOREK, March 3.—Some
500 broadcasters attended the first
six Broadcast Music, Ine., clinics
as the 1956 clinic series got under
way, Carl Haverlin, BMI presi-
dent, is attending the Western
swing, which started in Seattle
Monday (27), and Glenn Dolberg,
vice-president in charge of station
relations, is heading the Southern
and Eastern contingent of travel-
ing and local speakers. Eastern

clinics started in Little Rock, Ark.
Theme of Haverlin's talk, “The
Continuing Challenge of Radio,”
suggests that there is a need for
changing ideas in programming,

WHY DO FOOLS
FALL IN LOVE

Hecorded by

THE TEEMAGERS &
FRANKIE LYMON.Ges

GLORIA MANMN ..

GALE STORM ....... Do

THE DIAMONDS Marcury
Published by

PATRICIA MUSIC
PUBLISHING CORP.

THERE’S

BIG
NEWS

coming from

Wltutronk

PUBLICATIONS INC,

LYRICIST
WANTED

Experienced song wriler, BM1 and
ASCAP background, screen credit,

seaks copable lyricist. Mo eamateurs.
Please DO NOT send lyrice. Just

tell me about your work.

BOX 45, THE BILLBOARD
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Another Smash Wit
by the CHORDET

"Eddie
My Love"

c¢/w Whistlin’ Willie

MUSIC-RADIO THE BILLEOARD
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Petrillo Acts in Coast Fight

nothing by proceeding as they are.
A motion picture studio spokesman
declared, “All of the demands made
by Local 47 would require either
revocation or alteration of coo-
tracts. The motion picture industry,
network and local radio and TV
stations, television film producers
and recording companies all have
contracts with the Federation and
not with Local 47."

He continved, “Should Local 47
be disenfranchised trom the Fed.
eration or form an independent
union, we would not honor such a
union simply because we don't
want AFM pickets in Front of the
theaters playing our pictures thru-
out the country *

Read’s group, seeking changes
in the administration, callection and
disbursement of moneys in the mu-
sic performance trust fund, won a
second test of strength here Thurs-
day (1) in the election of directors
to the Musicians’ Club, a separate
corporate entity who actually own
the title to the Local 47 £1,500.000
huilding here and who control all
assets of the local.

By a write-in vote, Read along
with Marshal' Gram, Bill Cross,
Maurie Harris, Uan Rasey, Jack
Dumont and BRay Toland were
elected by.more than a two-to-one

ﬁ"m:u-.id.? Eferise ... B’ ¢'ungns Flerbe ..

She’s Tremendous!
She’s the cutest, most
devilish, impishly
hilarious, delightfully
mischievious, funniest
riot of a little girl!
Another Novelty Hit
by Archie Blyer

cadence ?
#CCS3

cadence
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margin opposing the te Groen slate.
Holds Office, Funds

Read’s forces confirmed te
Croen’s ouster during the week
when the Local 47 board of direc-
tars accused hir and two otficers,
Maury Paul and Bob Hennen, of
milfeasance of office. Claiming th<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>