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Industry to Step Up
- Fun at the Factory

Recreation-Amusement ldeas to lﬁprnve
Employee Relations; Showmen Called On

Bv JIM McHUGH
NEW YORK — Representatives
ot more than 300 industrial firms
met here last week to study wavs
and means of improving, thru re-
creational-amusement projects, em-
lover-emplovee relations for mil-
ions of workers in more than 700 |
plunts thruout the nation,

Millions of dollars are spent
annuilly in doing the job with a
sizable; and likely increasing, per-
centage  going  for  professional
amusement aid and recreational
products. The growth of the 15.
vear-old National Industrial Reere-
ation Association, and its need for
promoting recreation as a sound
mdustry poliey, ‘attracted nearly a
dozen firms with products or serv:
ices allied to show business fields
to the Statler Hotel Sunday thru
Wednesday (3-6).

The potential is pointed up by
the expenditure of more than
$30.000 annually by one Midwest
birm, with 12,000 employees, for
live talent. This averages out at
miore than $4 per head but still
represents only a part of the money
spent on the Ffrm's recreational

STEVE ALLEN
TO RELAX AT
8 ON SUNDAYS

NEW YORK—Steve Allen
will program his usual relaxed
tvpe of entertainment when he
begins his Sunday night ca-
reer, 8-8, June 24.  Allen will
: i S present a comedv-variety for-
m aspecial manual on picnics pub- | iat, with the accent 4n's
lished by the NIRA. The. picnic| ® 442 %4 | Bat e Lt
provides an ideal medium for the “..-hm:: Bie sin;u.- t:r.'i":“r"ll;ﬁ.-
worker’s. families to become ac- established I"' .“l i e e
quainted witk the “boss,” as well e Pty T =W =n. in-

L4 ject more of the uniguely
as providing dav-long, healthful| ! : e
outdoor fun activity, Allen programming ideas

which have been used so suc-
Funspots Represented

cessfully on “Tonight.”

The size of some industrial firms Allen will offer Sunday
requires picnicking in relays with| night viewers something fresh
as many as three outings needed| by integrating remotes in his
to care adequately for ‘einplovees| show. The first is already
of a single firm. The npation’s| scheduled and will show an
amusement parks—a favorite recre-

entire Army battalion in action
ational outlet for industrial firms

from Fort Benning, Gu. The
for vears—was represented by Paul |-

comedian - already has  two
H. Huedepohl, exectitive secretan writers under contmact for the
of [I]c National ﬁﬁ-‘f-m.'i{]liﬂli ﬂ-l: Ehll"l-l-' ﬂnd will ildd 5E\'Eﬁi|
Amusement © Parks, Pools and| more. Not only are they writ-
Beaches. Literature pll.l_ﬂ,!_',il'l'.{ the ing material for IIiHI. but they
Htl"l-'i“lt-’lﬂ'fﬂ of manv member parkg will write sketches and other
was available for distribution.| materinl for his guest talent.
Conev I:‘.Iﬂ“d‘ {:fllﬂ‘iﬂﬂﬂfi. umong | Allen does not feel that he
the higgest industrial picnic meé-| must go all-out to knock off
cas,  had especially  imprinted| Ed Sullivan, his CBS-TV i L =
folders. ' position. He maintains that he
Altho  untabulated, but slated

would program the same Kiridl
for counting; by-the parks associ-| ©0f show if he ‘were working
ation, the number of industrial pic-

for the British Broadeasting
nics  harbored by  its  several

Corporation. There will not’
be too much production or re-

Off-Beat Use of TV
Program Time Still

Spells Big

-

Success

Early Sunday Amateur Show Puts

By BOB SPIELMAN
HOLLYWOOD—Even an ofl-

fabulous  pay-olf.
during the prime evening hours
when the muaximom  mumber of
viewers are tuned to their sets. It

Los Angeles Car Dealer on Map = l

business to this one

o continne with it on & regulic

basis. Within three manths he be-
beat use of TV can result in a|came the largest Oldsmobile denl-
It veednt beler in Southern Califormnin.

Hefty Biz Builder - - e

He now credits 60 mmgl of his =

could be by the use of TV time(goenite the fact’ that he sponsors

that no one else wants or would bwo -other

programs, as well’ as 3
| advertising on q.;ulig;gpdm
A case in |i)nint is-a Los J‘hﬂﬁi‘l(‘ﬁ ipers, Ninety per cent u_f l[-!ig m;l pa

conceivably think of buying.

automobile dealer who has built
the largest Oldsmobile agency in
this area within the space of a few |
months by guch methods,

Bob  Yeakel, Wilshire

Dels.

gram called “Rocket to Stardom™

on Station KTTV. Ag such it’s nol ::I:ml':ll on Sundays, As a result,
llrl.u .t-. | 0E § i N

much different from  other shows
using amateur tilent. What makes
it unusual is that il goes or the air
at I a.m. Sunday morming and runs
tll 11 a. m.

Thﬂ Lﬂ[]mpl nl'. I-I"' prngr—dl" “-HHEGI'I thl: IEI[*I]IIUI'I.E d“rmg -

Ilﬂ\\'l'\'l"r.
Fllw clfectiveness of the

oceurred in the Los Angeles area
mobile, sponsors an amutenr pro- | approximately  three months  amo

om the air. Perhaps the most effee-

w

dgel i devated to lulcmim't. 1

An almost ideal test situation for
rogram

when auto dealers decided to elose

dropped _ the  program. -
Business slumped 50 per cent.
The show promptly went back

~call.

tive gimmick is having peo _
tele-

developed by KTTV stall members | €ast. A battery of ?‘“]E“f"ﬁll answer:
on a one-time-only basis last July the phones and appraise hudhh.
| i order to kick off the Olds dealer '-_'itimju. TIIEL _I:':lllers E".r.'ll}l l_:.mu- thm'.
ship, which Yeakel Bros. previoushy | s¢lves speaking over their TV sels,
only h Cadillac agency, was add. [#V "'i[wrlr_"nl:*t' out of “:hich thev

ing. Bob Yeakel himsell hil on the @pparentlv get a great I'-:m_.
idea of a .showease for amateur| . 1P0ring t]wpm't*rugE telecast 500
talent. calls are I}’{'t‘!\'{‘d. 15 per cenl uf.
The opening “autothan” rovedl | these coming between 1 and 3:30
ecided | M. Out ol these between 3 and

hundred member wnits  anmually
runs into the thotisands and pro-
Carload of Bats vides an important part of season

By wav of illustrating the buy- |[revenues. For a warm weather Allon’s fitinl show <vill fe:
ing power of the group, it was|activity the parks have dozens of 4 ;:l-ls mfhi.lﬂjf If:;} 'EE.]{'I:N._
reported  that  industrinl  groups | appealing  advantages, including | 1}1-1?' 1“%. S dD < ‘Chm’f'
purchase more athletic equipment | fun and play activities, [pod séry- | —ri:“:‘rt"t r[llmﬁm. Jﬁui. .UL:
than all of the nation’s schools|ice for the masses—in fuct, some Elwri“ d:? ?‘"f‘;'lh ““].E —
combined. A specific example of- abinte Wit O G i i

thing that would suit the recren- ;
fered here, and accounting for the gene Loca and Elvis Fresley.

hearsal for the program. Most
ol the rehearsing will be done
on Sundayv.

Pprofram.

such a success that Yeakel

(Continued on page 46)
presence of representatives of ma-
jor sporting  goods manufacturers,
was' the ordering of softhall bats
by the carload [or the Chrysler
Corporation recreational progrum.

The Chrysler Corporation, whose
recreational activities are directed
by James F. Walsh and cover more
than 100,000 workers, has spent
as much as $30,000 to stage a
picnic.  Addew to this wounld cer-
tainly be other thousands of dollars
spent by the emplovees, no matter
how much they received gratis.

The importance of pienics in a |

boss-worker relationship is noted

Druggists’ Day
At Coney Park

NEW YORK — When most
amusement parks are shut down
after Labor Day, Steeplechase Park
on Coney Island enjovs banner
business the following Saturdav.
That’s the day the Charles Plizer
drug company “buvs” the fun spot
for its emplovees, as it has been
doing for nine vears,

Steeplechase provides an empty,
fullv-equipped amusement park,
complete with attendants. No tick-
ets are sold. A caterer the com-
pany deals with lays out food, free
to emplovees, families and guests
The Plizer people provide the
money and  8,000-0,000 hapm
peaple. It's a good deal for .uI’.

NEWS OF THE WEEK

Prestige Advertisers Left Out
By Webs, Eye Spot Booking . . .

A number of prestige advertisers are understood
to be considering TV sponsorship on a spot
basis in view of the time jam on the three
networks,  Wessun  Oil  last week  bought
co-sponsorship of “Blondie” on 100 stations via
Vitapix, and Colgate is said to be interested in
the same kind of deal. ...... . ... Page 2

Feature Film, Hall-Hr. Distributors
Fighting for Spot TV $8% . . .

The feature [ilm distributors and the half-hour
TV film syndicators ure squaring olf for a
fight for the national spot money now about
to get into TV, Each side has plenty of ligures
to prove that its tvpe of programming is the
T A MR R e T LR Page 8§

Supermarket Chains Initiate
99¢ LP Record Promotions , . .

Two large Eustern supermarket chains are
kicking off 99-cent LP disk-a-week promotions
this. month. Grand Union, with 344 stores,
opened up Thursday (7) with 12-inchers,
including hi-fi classics and jazz. RCA Victor's
10-inch Jazz Encvelopedia, after a reportedly
successful Boston trvoul, goes into Philadel-
phia’s Penn Fruit marts (40 stores) in two
L TR A IR o e et O R Page 16

Lieberson Sels New Columbia
Records Organizational Pattern . .

Coddard Lieberson, Columbin Records presi
t]rllt, l1|m.-]1r|'nt.‘, THEy basic oreamzalion
structures, Five major appointments named,
Three executives achieve vice-presitlencies,
Page 15

---------------

All 4 U. S. Juke Box Mirs.
To Sport 200-Disk Models . . .

Now it's unanimous. All four of the walion's
juke box producers will soon be marketing #
200-selection model. Rock-Ola Manufacturing
Corporation last week announced it will unveil
to distributors a new 200-record machine early
in August. AMI, Ine., ]. P. Sechirg Corpora
tion and Rudolph Wurlitzer Company already
have 200's on the market. ... .... ... Page T

DEFARTMENTS AND FEATURES

Amusement Games . Bl Musie Lt 0l o 13
Camival .....covveseee. 3. Blitglc Charts . . ...... 12
Citeus: -..uvas R 56  Music Machines ..... A
Coming Events ,....... 86 Parks & Pooly ......... -,
Classified Ads ......... 69 | R A PP
Coin Mach nr - T R ] .
Fairi & Expositions.. 58 Winks .. .............. 5%
Floel Curiain. ..... ... 32 L0 R . © |
Oenersl Ouidoot : - S | T T e S
Honot Roll of Hits..... 34 IV Film ... ... ... .. £
Letter Lisi .....cc00000e 72 Vendine Machines . 74

Hmh“ndiu srsmsanams 01

|5 per cenl become sales. T
dition. they enable Yeakel to build
up Tutvre prospect lists,

Commercial Frequency

Dueing  the first three hours
tHiere ure twp commercials per
hour. but in the wee hours of the
moming  the frequency  declines,
The entire program averages only
Lone spot per 52 minutes.

The talert on the show, to
understite it 5 nol exactly good,
but apparently this makes litle dhif-
ference. and a considerable amount
ol mood will results from: merely
' (Continued on page 4)

“Rosalinda’ Set
For July TV

NEW YORK—The Edwin Les-
ter production of “Rosalinda™ will
b seen on the July 23 "Producer’s
Showease, NBC-TV, §-9:30. Star- .
ring Cwvril Ritchard, the musical
comedy h:s been touring the West A
Coast and is now in San Francizco, é
after a lengthy stav in Los Angeles,
I will sriginate from the NBC
West Coast studios.,

"Producers Showease” will be
pre-empted in August, but its SPE;
tember 17 spectucular  will
"Rain, Ruain,” with book and Wries
by Jo Swerling, Irving Tayvlor and
Hal Stanlev, Kav Stanm and Louis
(Satchmo) Anostrong will be fea-
tured.
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Nati

onal Sponsors Left Out

By Webs, Eye Spot Booking

NEW YORK—National prestige
sponsors may conceivably place
more emphasis on the national spot
booking of programs this season as
the answer to their inability to pet
satisfactory prime time periods on
the networks. Backed by two of
its agencies, Ted Bates and Bryan-
Houston, Colgate is considering the

urchase of half of “Blondie” from
E[a] Roach to be placed on the
Vitapix group of stations.

Roach last week sold the cther
half of *Blondie” to Wesson Oil on
a line-up of 65 Vitapix stations.
WABC-TV, here, and WGN-TV,
Chicago, two non-Vitapix stations,
are also to be used. The 52-week
cost of the show is estimated at
$1.500,000. Wesson is expected to
hook time on 100 stations. Among
the stations signed for the prozram
are WBZ-TV, Boston: WWJ-TV
Detroit; KDKA, Pittsburgh, and
WDSU-TV, New Orleans,

Colgate Position

Colgate has been unable to find
a slot on either NBC-TV or CBS-
TV so far this season. Ted Bates,
it is reported, has unqualifiedly
recommended the national spot
route. Bates has considerable ex-

ience with national spot and
E..dm:ge well for others of his
clients with i Other agencies,
too, such as McCann-Erickson and
Young & Rubicam are looking
favorably at national spot, having
also been successful with it. Y&R
has preipnrad a detailed report on
national spot for its clients.

With the large number of cream

ant clients still interested in na-
tional video exposure, national spot
booking may come in for further
play for next season. Screen Cems
is also trying to interest Colgate in
buying one of its properties on a
national spot basis, But the prob-
lem for the independent film dis-
tributor is still station clearances.
Screen, Gems is also mulling the
emtEIu?ment of a top executive
with important station connections
to solve that problem.

Many Others
There are many other national
advertisers playing around with na-
tional spot. Among them are Ze-
nith, which is interested in a pres-

Myers, Singer
Talk to NBC

NEW YORK — Bristol-Myers
and Singer, who are signed as par-
tial sponsors of CBS-TV's “Play-
house 90" for next season, last
week reportedly were talking with
NBC concerning availabilities at
that web.

Whether this means Bristol-
Myers and Singer are considering
moving out of “Playhouse 90" or
whether it indicates thev are seek-
ing additional network buys could
not be ascertained. It mav also
indicate that CBS is thinking of
not putting "“Playhouse 90" on the
air, tho this is considered unlikely.
The web has an alternate hour of

tige stanza; General Foods for its
Koolade; Kraft for its caramels thru
Foote, Cone & Belding; Gruen
thru a co-op deal with its dealers;
Budweiser, Elgin, Esso for about
30 markets, and Hudson Paper in
the East.

The Vit.:rix-llﬂach combine hit
the national sponsor jackpot after
more than three years of trying,
Several years ago Roach had a
similar deal sewed up for “Parole
Chief,” but Vitapix was unable to
clear stations.

‘Afternoon Festival’
Picks Up Clients

NEW YORK — ABC-TV has
begun chalking up figures on its
“Afternoon Film Festival” ledger
sheet for next season. Three bank-
rollers have already been lined up
to pick up an undetermined num-
ber of spots on the feature film
show,

The three advertisers are Lipton
Tea, which has committed itself to
buy three spots a week for at least
five weeks, Coats & Clark and
Exquisite Form Bra,

Miss Flemming Shifts

NEW YORK — Phyllis Flem-
ming, formeir assistant to Casting
Director Ann Howard at Benton
& Bowles, took over as casting di-

CBS REPORTS
OF ‘OUTSIDE’

NEW YORK — The charge

that CBS-TV forces advertisers to
buy CBS-owned shows in order to
obtain time on the nebwork was
denied last week by CBS-TV. It
pointed out that the number of
programming hours {illed by out-
side produced properties has in-
creased over the past three years
while the number of shows pro-
duced by CBS-TV has decreased,
altho the total number of hours
programmed by the network is now
greater than it was three years ago.

In a 224.page report on “Net-
work Practices,” prepared for the
Senate Committee on Interstate
and Foreign Commerce, CBS
showed that out of 73% spon-
sored hours of programming aired
during the week ended in il 7,
1956, 36% hows or 5C.2 per
cent were produced by outside
sources, 19% hours or 27.1 per
cent were produced by outside pro-
ducers in association with CBS and
1612 hours or 22,7 per cent were
produced bv CBS-TV. In April,
1954, out of a total of 58'2 hours
of sponsored programming aired
during a week, 27% hours or
46.8 per cent were produced by
outside producers, 8'a hours or
14.5 per cent were produced by
outside producers in association
with CBS-TV and 22% hours or
38.9 per cent were produced by
CBS-TV.

The chart shows that while 46.68
per cent of the network’s spon-
sored programming in 1954 was
Fpm&ucﬂi by outside producers;
this figure has increased to 50.2
per cent in 1956. The total amount

INCREASE
PROGRAMS

tHon with other producers, how-
ever, decreased from 53.4 per cent
in 1954 to 49.9 per cent in 1936.
The CBS report goes on to say
that during 1955 advertisers paid
$61,000,000 for programs pro-
duced wholly by outside producers
in association with CBS-TV.
These and other facts outlined
in the report show, according to
CBS, that the network “does not
insist on advertisers usiriﬁ CBS-TV
produced programs in order to buy
time on the network.” Excluding

independent packa TOZrams
from its program m%aﬂed e wonld
be “suici CBS says, “hecause

it would weaken, if not destroy
. . . the quality of its program-
ming.” CBS' policy “has alwavys
been, and will continue to be, to
schedule the right program in the
right place regardless of its source,”
the network declares,

'High Finance
Sef for CBS

NEW YORK — —CBS5-TV's Sat-
urday 10:30-11 p.m. spot has been
definitely set to air “High Finance”™
next season. Mennen, which orig-
mally was willing to commit itself
only to half sponsorship of the
new, big money, quiz show, to be
emseed by Dennis James, has
firmly tied down the time period,

It’s still seeking another sponsor,
however, to share the tab. If no

time periods already snapped up | “Playhouse 90” which as vet it has |rector at the Erwin Wasey Agency |of sponsored programming pro- | co-sponsor can be found, Mennen
and the large number of import- ' been unable to sell. this week. duced by CBS alone or in conjunc- will bankroll the show every week.
- ! E | !
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ABC May
‘Finest’ on

NEW YORK — ABC-TV
Thursdavy night line-up for next
season, which is still wide open,
mav be the anchoring point for
RKO’s “Finest 52" package of fea-
tures. The network and RKO Tele-
radio have been talking about air-
ine the pictures on that night. One
of the obstacles holding back any
firm deal for time is the fact that
only General Tire has been tied

down to the package.

Another spot mentioned for the
RKO features is Sunday afternoons
on CBS5, but that period won't be
available until after the football
telecasts end in January, Further-
more, CBS has not yet given a firm
okav to the features.

At present, “Wire Service,” pen-
ciled in for 9-10 p.m,, is the only
Thursday night period from 8 p.m.
onward set on ABC. It's sold al-
ternate half hours of the show to
R. J. Reynolds. If ABC and RKO
Teleradio can come to terms, the
web may move “Wire Service” out
of the 9-9:30 p.m. period and put
the RKO features 8-9:30 p.m.

In that case, “Wire Service”
could air 9:30-10:30 p.m. or, if no
additional sales can be made, “Wire
Service” may be cut down to the
half-hour size Itut:u i&z the ;:SH-II{?
p.m. period Thursday nights. It
might also be moved to Iriday
nights, 10-10:30 p.m.

This would pave the way for
ABC to put “Ozark Jubilee” in the
Thursday night 9:30-10:30 p.m.
period. American Chicle, which
currently bankrolls the show in its
Saturday EveninE time slot, would
be willing to pick up a piece of the
shiow for Thursday nights next sea-
son,

At present, the only thing defi-
nite about ABC’s Thursday night

Anchor
Thurs.

schedule is that practically every-
things up in the air. “Lone
Rangers,” firmlv set in the 7:30-8
p.n. period, is only half sold to
General Mills.

Anahist Co-Op
Ads Defended

WASHINCGTON—The Anahist
Company has denied charges by
the Federal Trade Commission that
it discriminated among its custom-
ers by paving the United Cigar-
Whelan Stores Corporation for
participating in TV shows spon-
sored by the chain.

While admitting the buys of spot
commercials on programs spon-
sored by United-Whelan, Anahist
denies this amounts to failure
to make promotional allowances
available to competing customers
on the “proportionally equal terms™
required by the Patiian Act, These
commercials, it savs, are the same
as all the other TV advertising it
does, and benefit all retail dis-
tributors of its products.

The company asked the FCT to
dismiss the complaint,

Flood to DFS to Set Up
Publicity Operations

NEW YORK——Bob Fluod has
joined Dancer-Fitzgerald-Sample to
set up a public relations opera-
tion for the agency. He has the
title of p.r. supervisor, Flood was
formerly with Rogers & Cowan and
ir his own publicity firm.

NARTB Rules
Against Free
Pic Plugs

HOLLYWOOD —— Producers.

caught unawares Friday (8) by the
NARTB crackdown on free picture
plugs (see story elsewhere this is-
sue), Since the ruling by the TV
code review board will not go into
effect until present contracts ex-
pire, ie, next year, no drastic
changes are expected during the
coming season.

Affected are “Warner Bros, Pre-
sents,” “20th Century-Fox Hour,”
“Disneyland,” and “Lux Video
Theater,” all of which have plugged
features in the past.

The first two are already cut-
ting down their segments for next

(Continued on page 4)

NEW YORK——The nation’s ad-
vertisers and their agencies had
better step up their preparations
for the color TV age, This was
the consensus of network program

agencies, and networks were all execs who see the introduction of

the RCA Victor mass-produced
$495 color receiver last week as
being the catalytic agent to spark
the demand for sets. They see the
possibility that as many as 1,000,
000 color sets will be in the pub-
lic's homes by the end of 1957,
Admiral already has a $499.95
set on the market. Other set manu-
facturers currently in color set pro-
duction or on the verge of it—
Motorola, Westinghouse, General
Electric, Emerson, Philco and
Hoffman = must market receivers
competitive with the RCA Victor

low priced leader to get their share
of the market,

TRADE ON LOOKOUT

HOLLYWOOD — This vear's
network summer skeds will be the
most closely watched in the history
of TV. Reason is that more tvpes
of programming than ever before
are being pitted against each other,
and agencies and webs are both
eying results for clues toward [u-
hure years,

Most importantly, this is the
first season of the net edict to ad-

Programming Clues
In Summer Skeds

vertisers to stay on the air during
the summer if they want the time
in the fall. There is, therefore, con-
siderably less “fill-in” programming.
Tho most show costs will be down
during summer months, over-all
programming is of considerably
higher quality than in the past.
Four new programs debuting are
expected to continue thru next
(Continued on page 13)

@ Because of the interest in the coming fall's network program
schedule, the accompanying chart has been prepared on the
basis of information obtained by The Billboard. It is meant
to serve as a guide to the current status of the various time
periods rather than as a forecast of the final schedule. Ob-
viously, changes in programs and sponsors will take place

during the coming weeks.

News of these changes will be

published in The Billboard's news columns as they occur.
In addition to the regular weekly shows l:slgd in the
chart, all three TV networks plan one or more series of 80-

minute spectaculars:

ABC plans approximately 13 specials, slotted in different

days and time slots.

Whirlpool each has bought half.

Showcase” specs have been half sold to RCA Whirlpool, leav-
] On Sundays, eight “special events"
lanned of which two are still available: Hallmark “Hall
f Fame" shows make up the other six, three of which will
gir 7:30-8 p.m, and three 9-10:30 p.m.

ing half open for sale
are

of

No sales have been made to date.
CBS will again definitely program “Ford Star Jubilee"
every fourth Saturday, 9:30-11 p.m., sponsored by Ford.
NBC's Friday 8:30-10 p.m. specs are still half available
for sponsorship. Half has been picked u
On the Saturday 9-10:30 p.m. series,

by RCA Whirlpool.
ldsmobile and RCA
Monday's 8-9:30 “Producer’s

THURSDAY FRIDAY SATURDAY
ABC CBS NBC ABC CBs | __ NBC | __. ABC ___E_B_!-___' __NBC
Rl Marieerseoeytal R T HI (RS R bEFIMTE | | | e T
DEFINITE DEFINITE Dingh Shore DEFINITE DEFINITE Eddis Fisher DEFINITE DEFINITE
Lone Ranger | oy pragion | Cheviolel | pin Tin Tin | Rk |-l _ by | 0 e 7:30
General Mills DEFINITE i DEFINITE PROBABLE Purex
¥y available Quaker Oals News Mabisco Colgate Hews Sylvania Speidel
Bt I | 5w T R, NORAGGU N7 " C) [ WA ..., AR
DEFINITE DEFINITE DEFINITE DEFINITE DEFINITE i DEFINITE
UNKNOWN | Bob Cummings | . e | Jim Bowia | West Point | yie of Riley n DEFINITE Parry Cors 8:00
avallable R. J. Reynolds Chesebrough Gia o Festival ;
____________ Colgate |~ Do Solo  } Amer. Chicte |~ " " " oo Jatkia Gleason ;um“:n B
=5 .I-II-E.FIIITT; = DEFINITE DEFINITE j'IIII;;IHII.O.EI.E parlicipaling Toni
nny Come
UNKNOWN DEFINITE Dragnel tiaiioals 11_;:: :Eu,r lallretr spansors Bulova Kleenex 8:30
available = Lorillard Loriliard Gold Seal Wax
— Liggett & Myers Chevrolat Gen. Foods Toni S&H Stamps
--------- ma - | SRS - e I L I —— - -
DEFINITE DEFINITE I:ZE[";“ DEFINITE DEFINITE —
DEFINITE Peanle's Treasura Hunt rusaner On Trial DEFINITE 1
Chrplor Chola | Helone Curs | % J Renolds | Campbell b ieiant| TSRS 9:00
Wira Service Borden Mogen David Colgate Lever Bros. Lisivica Nestla
T vermre | oewe | peosaste | pee Wek | “emie | e [T
R. 1. Reynolds P i DEFINITE DEFINI Knomark
Tennesses - it Big Story Bab-0 g
3, avallable DEFINITE Ernie Ford Thw Vi Playhouse Amer. Tobacco Dodge thege 4asie) 1 ; : 9:30
--------- ETUTTE 1 (R, [P—— FPIL e RE— [T B I D e
DEFINITE PROBABLE DEFINITE DEFINITE
UNCERTAIR , DEFINITE UNKNOWN Line-Up DEFINITE Masquerade Gunsmoke | George Gobel 2
singer PLG Party Lingelt & M 10:00
available Brown & Lentheric 9gell & Hyers Armour
Ozark Jubiles | Brislal-Myers Lux Video Williamson Fights Emerson Drug | Y3 available ol SN R ’
American Chicl Ronson Theater T __IIEIEI?E ------------ ITE;I-II-IE-I -_;é;"_[;l T
merican Chicle
UNKNOWN | Person fo Pers, Gillets “ UNKNOWN Hioh Fi Hit Parad
i [abl , ol gh Finance it Parade ‘| 0:30
3% available Sl s available H':::: ﬂ?igll' available Mennen Amer, Tobacco
Time-Life 15 avallable Hudnul

ATTENTION: COLOR
AGE DRAWS NIGH

Drop in Set Prices, Competition, Lag
In Black-White Precipitate ‘57 Action

Chromatic TV Laboratories, the
Paramount Pictures subsidiary,
may be able to drive the price
down still another %100 before
“the snow Flies” this year, in the
words of Paul Raibourn, Para-
mount vice-president. Raibourn de-
clared that the manufacture of the

Chromatic set featuring the Law-
rence single-gun tube would be no

problem, as it coula be done in a

loft. A pilot unit of the Chromatic

receiver was demonstrated last

week to Paramount stockholders.
Lagging Sales

Another factor which is bound
to accelerate the emphasis on the
sale of color receivers is the lagging
market for black and white sets at
this time. Raytheon has already
sold its black and white set manu-
Facturing facilities to Admiral, and
CBS-Columbia is said to be on the
verge of pulling out. Color pre-
sents manufacturers with a won-
derful opportunity to open up wide
new sales horizons. RCA Victor
this vear already expects to do the
bulk of its dollar volume on the
sale of color sets.

NBC-TV, of course, will be of-
fering 2 major color show each
evening next fall, in addition to
color spectaculars. And CBS, too,
will accelerate its degree cf color
presentation. This should afford a
sufficient amount of programming
at this time to. interest prospective
TV set buyers. And so the prob-
ability grows that 1957 will be the
year for color TV to start becoming
a mass medium,
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® TV Commercials in Production

A Guide to TV Spot & Program Plans
Of Competing Sponsors by Industries

This weekly chart lisis commercials produced during the last fuil
preceding month, with all industries covered over the course of & mr_mth'l
fssues. The following symbols designate the tvpes of commercials listed:
LA—Live Action: FA=—Full Animation; SA—Semi-Animation; SE—
Special Effects; J—Jingles; M—Music; S—5lides; ID—Stution break;
NA—Not available,

(Continued from last week)

ADVISORY BOARD SURVEY

Type Commerclals
Sponsor, Product & Agency (Show. If any) No. (Seconds) (C-Color) Froducer
FINANCIAL, BANKS, INSURAMNCE
Mutual Savings Banks of Mass., _
BRED&D (The Big Ideay. ... 2 (&0 TR, B csisnbns I.'B:l-.:«'m
American Stock Exchange. Direcl....... e e A A L e e Liniversil
HOLUSFHOLD APPLIANCES
iFarnishings, eic.)
Hoover Company, Yacuum, .
Leo Burpnett.... 1 {#)) R e Ray Patin |
General Electric, G.E. Automatic !
Skillet, Young & Rubicam.,.. 1 (60) a B = A "‘,'E‘:ldfm:"
G.E. Bulbs, BED&D ... ...co0ncunrns — e w R . NA Lhiey 'I;_-nn'-:rsa!]
L. 5. Rubber, Garden Hose. Flewcher ] II
D. Richards {Sunday Spectacular). ... 1 (90) covsesnes FA, LA M, SE (C) ... |
............. . Transfilm
Fedders Products, Air Conditioners,
BADEOD. ... 2 (60) covensvas A cuiives Sound Masters
IEWELRY AND ACCESSORIES
(Watches, Cameras, efc.) !
Scripto Product, Pens, Donahue & Coe.... 3 @60, 200 ..... FA. LA ..., .o cAnimated
Polzroid Corp., Land Camera, Doyle,
Dane, Bernbach (John Daly and
F the News).... 1 (1) censs VAL SN L Wilbur .'il_rl:et:h
Eastman Kodak, Film, BRBD&O.......... — e Ry F, P e U'niversal
Speidel, Wartchbands, Norman, Craig _
& Kummel (Big Surprise).... 1 (60, 1 (200... LA ....cvcues Transfilm
Fastman Kodak, Camera & Film,
J. W, Thompson.... 7 (60, 45) ..... LA ... ciiianirina, e
. o Elliot, Unger & Elliot
LAUNDRY SOAPS, CLEANERS.
POLISHES. PAPER SUPPLIES
B. T. Babbiu. Inc., Bab-0,
Dancer-Fitzgerald-Sample. ... 1 60} .ocvvunee FA ohaiis weees Academy
Matl, Institute of Rug Cleaning, _
Direct. ... 1 (900} ....0002 LA CY covnnnrnrans Video
Cakite, Houschold Cleaner,
Calkins & Holden.... 1 (6M) coveucee. 1A . L0nas Lalley .!'. Love
Lever Bros., Rinso, J. W, Thompson.... =— ..icassnsanss A coiiiuiaaes Universal
MNoxon, MNosxon Metal Polish, _ :
HD!E‘?"I:Hi“.-li ] t_lﬂ.} EEAEEEEE S-l"l TR LEESE 1[:“51-|.Im
Procter & Gamble, Tide,
Benton & Bowles.... 1 080) ,ovvvvnee LA Lo iissnnncnnns ]
.«.ENiot, Unger & Elliot
NON-ALCOHOLIC REVERAGES _
Pepsi-Cela, Pepsi-Cola, . r
Kenvon & Eckhardt.... — o . NA . Universal
OTHER FOODS AND MEAT PRODUCTS
California Prune & Apricot Growers,
Love Advg..... 5 (B0} covevvies FA Loivniianuas All Scope
General Foods, Jell-O,
Young & Rubicam.... 1 {20, 1 (0F)... FA, 1D ........ Academy
. Kellogg's, Cereal, Leo Bumert........... 1 080) coovoenss . (F TR Fred A, MNiles
" Patrick Cuodahy Pure Pork Sausages,
Klag-Vin Pletersom-Dunlap. ... = ..coececsenesMA Loiicinianisness Arr
(Continued next week)
IrI cf E ed Off-Beat TV
mpa v ® Continued from page 1

By Campbell's

NEW YORK — Campbell’s re-
portedly is considering buying the
gvailable one-third portion of
NBC-TV's “Impact,” scheduled to
gir next season Mondays 9-9:30
am. Chesebrough-Pond’s has al-
ready picked up two-thirds of the
show, which will air three weeks
out of four.

Campbell’s and Chesebrough are
already set to co-sponsor “On Trial”
on NBC next season. continuing
the relationship established on this
season’s “Star Stage.”

Campbell’s also has bought a
quarter hour for three weeks of
NBC's new Saturday morning
stanza, “Howdy Doody,” for its
Campbell’s Kids promotion,

NARTB Rules

® Continued from page 3

season. There seems to be some
feeling that the “behind the scenes”
episodes are entertainment, and

MONEY-5AVING 5U

over single copy rates).

Enter my subscription to The Billboard for a full year
(52 issues) at the rate of $12 (a considerable saving

offering the opportunity to the
amateurs, Auditions are held dur-
ing the week, with 80 per cent of
those trying out appearing on the
show, i

The top acts appear twice dur-
ing the program (it used to be
three, but AFTRA ruled that

Yeakel, who emsees, as well as
some other regulars of the agency
who appear, have had to join the
union. Musicians used are all pro-
fessionals.

Ratings have varied between .3

approximately $2,000 weekly,

should not be counted against ad-
vertising time,

Lux will most likely change its
format somewhat, still permitting
the pic plugs but putting greater
emphasis on endorsement of its
own product by the star. How
“Disneyland,” which at times has
built a program around an entire
picture like “The Great Locomotive
Chase” or “The Lady and the
Tramp,” will be affected is prob-

lematical.
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Agencies Back Jones,
Vote TV a 2d Seller

The majority of ad agencies and network
sponsors replying to the latest TV Editorial Ad-
visory Board believe that in the advertising of
expensive durable goods TV should be used as a
supplementary rather than the primary medium,
Thus, they agree with the statement of Ernest
Jones, president of McManus, John & Adams,
in his speech of two months ago that aroused
a flurry of rebuttals from TV executives.

In the over-all board voting, however, TV
was heavily supported as the top medium for
expensive products, The [inal vote was swung
this way by the stations, who almost to a man
recommended their medium as the primarv one,
and the film producers. In the final tally 60
per cent of the voters placed TV as the primary
medinm.

Of the 38 ad agencies that responded to this
Ruc.'-itiun. 93 per cent think that TV's role for

urable goods should generally be supplementary
rather than primary.

The comments of some of the agencies that
voted “supplementary” seem to indicate they in-
terpreted “primary” to mean “sole” advertising
medium. One said, “TV should be part of an
over-all plan that includes other media as well.”
A Midwestern agency man said, “To reach the
greatest possible number of potential buvers, it
is necessary to use all adverlising media. Each
supplements the other,”

Vote of Confidence

The agencies that designated TV as “supple-
mentary” were by no means damning the sight-
-sound-motion medium, When they were f[ur-
ther asked what their experience had been in
advertising durable goods via TV, they gave the
medium a big vote of confidence. In fact, nine
of the 21 agencies who chose it as “supplemen-
tary,” indicated that they'd used TV successfully
for durable goods. Another four who voted that
way indicated they’'d had no experience along
these lines.

What are the reasons the agencies gave for
putting TV in a supplementary position on ex-
pensive goods? One West Coast agency stated:
“Until TV has color the glamor of new cars will
have to be sold thru magazines.” Another West-
ern agency said, "I believe that longer copy, more

EDITORI &L

ADYISORTY
BOARD

Consishng of one key ex-
ecutive from  euach leading
sponsor  advenising ngency,
TV  broadcaster, producer

end film company.

fully explanatory copy, in printed form, is better
for selling major items.” Another West Coast
agency executive said, “Altho the bovs have been
using a lot of movies on TV for getting leads to
sell cars, 1 believe the same amount of money in
newspapers and other printed media would have
produced better results and much hetter public
relations, which is equally important.”

Jones® Speech

Jones, in his speech to the Pittsburgh Adver-
tising Club on March 29, stated that TV was fine
for low-priced package goods but cannot deliver
the selective audience necessary for high-priced
durable goods, “Even the top-rated shows,” he
said, “simply are not moving cars for their spon-
sors,”  He added, "A 60-second commercial is

HOW THEY VOTED

What role do yon think TV should play In the sdveriising
of expensive durable gpoods?

Don'l

Primary Supplementury Know
Statfons .. ........cchcniuers M i —_
Ad Agencies ... ....o00uvasis 1] 1 1
Meiwark Sponsors .. ....... S | [ 1

Reglonul, Local and Spot i

Advertisers L. ......cinia.. @ & 3
Distributors .......ccveveaees 3 | 1
Producers .......cccvvneeves 18 L 1
75 41 A

What, if any, has been vour sxperience with the wse of TV
to sdverfise expenshve dorsble goods?

Suceessful  Unspccessful  Indifferent

Stations  .......... Ak
Ad Agencles ............ 1 B 5
Metwork Sponsors ........ 3 _— 1

Reglonal, Local and Spot
Advertisers ........... « 1 1 1
nhtrﬁ“m" S @A e o 3 — ]-
Producers .......ccsmsesses 1 _— 1
73  J I®

too fleeting to sell expensive products that require
thonght consultation among members of a family.”

Two agencies and three stations on the Ad-
visory Board pointed out that it is best to reach
the whole family at one time in selling these
tvpes of products and that the most obvious place

to reach the whole family at once is in front of
the TV set,

- w
TED COTT, vice-president,
Du MONT BROADCASTING,
New York: “TV is a many-
splendored selling tool. The
kind of programming - selected
and the tvpe of commercial
used determine its role,”
J. MICHAEL BAISCH, gen-
eT manager, WREX-TV,
Rockford, 1ll.: *“These are
'u:lsitﬂl' family evpenditures
g 2x and require more ‘sales calls’
AN on & continuing basis than
impulse goods. TV can best
be utilized for the process of
COTT “softening’ the sales resistance
because of its living demonstration ability.”

“I'IL_.LIAM R. WALKER, TV manager, WMBV.TV,
Marinette, Wis.: “TV provides for ‘live demonstra-
tion’ type of selling that the dealer needs to help
close the sale. It reaches more people more often
and at lower cost thany any other medinm.”

A e CHARLES T. LYNCH, pro-
gram director, FETZER
BROADCASTING, Kalama-
7zoo, Mich.: “TV ecan do an
excellent sales job for all
praducts, but from an adver-
tiser's viewpoint, every me-
dium should be used to sup-
plement every other medinm

and do the best possible
job.”

AD AGENCIES SAY . . .
S. LAWRENCE ROTHMAN,
AM and TV director, 5. L.
ROTHMAN  ADVERTISING,
Requested

STATIONS SAY .

LYNCH

Pittshurgh: “We've sold homes on TV.
watchers to write in for catalog. Salesman delivered
catalog in person—stepped up curiosity to a sale.”

LES DUNIER, AM & TV director, ENMIL MO-
GUL, New York: TV can forcibly demonstrate
the product features of any item regardless
of category.”

V. L: BiﬂRELUEK, AMETV director, VINIUS-
BRANDON, 5t, Louis: “Only the specific ime, place
and produet can answer this. To generalize would
compound Mr, Jones' issue of generalization.”

R. B. MORELAND, R. B. MORELAND & COMI-
PANY, Dallas: “TV reaches homes in as intimate
a manner as a personal salesman. If commercials
don't work, it's because they are not writlen
properly.”
SPONSORS SAY ...
ALBERT ]. GOETZ, advertis-
ing manager, AMERICAN
SAFETY RAZOR, New York:
“l agree with Jones—print me-
ia is basic except where new
demonstrable product advan-
tages need to ﬁe shown,”
PHILIP L. CRITTENDEN,
HOTPOINT, Chicago: “TV
should be primary because
it offers low cost-per-thou-
sand, effective demonstra-
tions in the home, and it
_ pﬁf&fntsbﬂia sales story to
the family unit.”
GOETZ EDWARD M. RAYNOLDS, di-
rector of research and media, LAMBERT PHARMA-
CAL, ]?rst'}r City, N. J.: “You have to define ‘ex-
pensive.”  MeMManus, John & Adams handles Cadillac,
I agree that it is too expensive for that but not for
refrigerators, TV sets or evén low-priced cars.”

PRODUCERS SAY . . .

DOUGLAS BAKER, ANIMATION SERVICE,
New York: “TV cannot allow enough time to
mike all points at once, but point by point it
can make them, Must be supEIgoment-.lry to other
media in this type of selling.

HERSCHELL LEWIS, general manager, LEWIS &
MARTIN FILMS, Chicago: “Clients tell ns that hard
goods, especially refrigerators and appliances, sell
via TV as by no other. One of four biggest clients,
a large retail chain, has found that TV outpnlls
newspapers substantially for carpets, furniture and
appliances.”

In the next TV Editorial Advisory Board study:

SHOWS AND BLURBS FOR DURABLE GOODS

wwWw americanradiohistorv com
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THE BILLBOARD

TELEVISION 3

STANDING OF NETWORKS'

SPECS IN VIEWER PULL

The following charts

spectaculars of each network have

ences: :

COMPARATIVE AVERAGE RATINGS, 1955-58 Vs. 1954-'33

ive a
n doing in winning audi-

The ratings below are the nveraﬁa Nielsen AA ratings

Pu!lud in by each series of spectaculars,
1

ased on ratings for the

rst nine shows in each series:

ﬁaephic picture of how the

Titla of Series 1955-"56 Ratiogs 1954."55 Ratingy
Max Liebman Presents (NBC),...... veens 23.9 a7.0
The Sunday Spectacular (NBC) .euvusesa. 22.8 25.7
Producers’ Showecase (NBC) ....0000uuns. 22.1 26.4
Ford Star Jubilee (CBS) ,......... iiveia 25 (Not on air)

10 HIGHEST RATED SPECTACULARS, 1955-'56
Faos. Title AA Rating Series
o Toter Pam i ovsivig: 41.1 . .Producer’s Showease (NBC)
2. Inside Beverly Hills... 34.3 ..Sunday Spectacular (NBC)
3. I Hear America
Singing o eivies i OB el Ford Star Juhilee (CBS)
4, Judy Garland Show... 334 .....Ford Star Jubilee (CBS)
R 7 (174 T T R — » 32.3 .....Ford Star Jubilee (CBS)
6. Caine Mutiny Court
Martial ......... . 322 ,.... Ford Star Jubilee (CBS)
7. TV Emmy Awards, .. 31.2 ., Saturday Night Spec (NBC)
5. Academy Award
Nominations ...... 31.1 ., . Saturday Night Spec (NBC)
R ety L 28.2 .Max Liebman Presents (NBC)
19, Day Lincoln Was Shot 27.5 ..... Ford Star Jubilee (CBS)

10 LOWEST RATED
Title AA

Music of Gershwin ......
Skin of Our Teeth. ..... .
Festival of Music........
Marco Polo .....cvvvnen
Caesar and Cleopatra. ..,
Dodsworth .............
Maurice Chevalier Show, .
Panoramg it eiscases
Cyrano de Bergerac......
Barretts of Wimpole Street.

SPECTACULARS, 1955-'56
Rating Serles

14.6 .Max Liecbman Presents (NBC)
14.8 .. .Sunday Spectacular (NBC)
16.1 . .Producer’s Showecase (NBC)
16.6 ,Max Liebman Presents (NBC)
17.1 . .Producer’s Showcase (NBC)
17.3 . ,Producer’s Showcase (NBC)
17.6 .. .Sunday Spectacular (NBC)
18.2 .. .Sunday Spectacular (NBC)
18.8 . .Producer’s Showcase (NBC)
20.0 . .Producer’s Showcase (NBC)

ALL ON ‘THT"
NBC Enjoys
4.8-Million
Sales Week

NEW YORK—NBC's “Today,”
“Home" and “Tonight” racked up
a $4,820,000 sales week, the most

successful in their history. A total
of 843 participations were sold.
The two biggest fish caught were
Admiral, which bought 520 par-
ticipations, and Life magazine,
which purchased 208,

Each client split its commitment
between “Today” and “Tonight.”
Another important new advertiser
brought into TV by “THT” was
the Edison Electrical Institute
which purchased 28 participations
each on “Today” and “Home.”

Lehl;-Fink for
NBC Daytime

NEW YORK — NBC-TV last
week racked up one important new
davtime client and is close to sign-
ing another. Lehn & Fink bought
two quarter hours, Tuesday 4:15-
4:30, of “Queen for a Day,” and
Tuesday 12:15-12:30 of “It Could
Be You" The network expects
Sterling Drug to buy several quar-
ter hours of “Modern Romances,”
which will be slotted 4:45-5
shortly.

S

over single copy rates).

- - A e

MONEY-SAVING SUBSCRIPTION ORDER

Enter my subscription to The Billboard for a full year
(52 issues) at the rate of $12 (a considerable saving
Foreign rate $24,

Deals Sought
By Saltzman

NEW YORK——Harry Saltzman,
producer of “Captain Callant of
the Foreign Legion,” is trying to
work out further production and
co-production deals for TV film
shows as well as movies. He has a
long-term lease on a four-stage
studio in Italv, where his Carrara
Films has just completed four epi-
sodes of the new cvele of “Gal-
lant.” But this job takes up only a
third of his 14-acre lot.

The largest stage of Saltzman's
studio on the Mediterranean mea-
sures 180 by 130 feet,

Pabst to Air
‘Polka Time’

NEW YORK——Pabst Beer will
bankroll “It's Polka Time” on ABC-
TV thru the summer months Thurs-
days 8-8:30 p.m. over a 19-station
line-up,

The show, which the web
planned to air as a summer sus-
tainer, will originate from WBKB-
TV, Chicago, where it's been on
the air as a local program.

NEW YORK—<=Thomas W, Sar-
noff, director of production and
business affairs for NBC's Pacific
division, has been elected a direc-
tor of the Kagran Corporation.

Kagran is expected to shift its
headquarters to the West Coast,
where Sarmoff will take an active
hand in its direction.
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Nielsen Ratings on Season'’s
Specs Call for Deep Thought

NBC Crop Poorer Than Last Year:
CBS’ One Series Tops Rival’s Tally

By JACK SINGER

NEW YORK—The mixed emo-
tions that greeted the emergence
of spectaculars as an established

form of TV programming are
again in a state of turmoil. An
analysis of Nielsen ratings of this
season’s spectaculars, as compared
to the rating pulled in by the
previous year's specs, has raised
anew some troubling questions that
are bound to provide some hard
and sober thought, especially from
NBC's executives Ell'lt{, advertisers.

The fact is that this season’s crop
of NBC specs have done poorer,
all along the line, than they did
the year before. That this is not

ublic’s sa-
tety with sFecs or to their dimin-
ishing novelty is indicated by the
relatively strong showing made by
CBS’ “Ford Star Jubilee.” Its rat-
ings were &;enem]]y higher than
those pulled in by NBC's specs
last vear.

What it mav well indicate is
that CBS' policy, publicly an-
nounced last summer by CBS'
Hubbell Robinson, of limiting itself |
to one series of spectaculars and
throwing all its weight behind that
one series has paid off. NBC's
Fuiir:v. in contrast to that of CBS,
1as been to program three series
of spectaculars, This policy will
see NBC adding still another series

due, however, to the

on this top 10

of spectaculars, to be aired Friday
nights, to its roster next season.
P Inhthath'l'npdlﬂ

§ shown e adjacent charts,
five of GBST specs this season
landed in the list of the top 10
specs, according to Nielsen Aver-
age Audience ratings. (Nielsen
ratings of the final Epec in each

series are not yet available.)

The significance of CBS’ achieve-
ment in placing five of its shows
! ist is reflected by
the fact that only nine CBS specs

were entered in the race as coms-
pared to 27 NBC spectaculars.

Additional evidence of the suc.

cess of CBS' spectaculars as com-

(Continued on page 14)

* RATINGS STAY ON TOP
WEEK AFTER WEEK —
MONTH .AFTER MONTH!

i

HOLLYWOOD

NOW IN

165
MARKET

in
“FILMS
TO

WATCH"

BILLBOARD
says ...

“LITTLE RASCALS —
Interstate TV. While
S strictly kiddie ma-
terial seems to be
petering out in syn-
dication, the great
sleeper of 1955 con-
tinues to get impres-
‘Little
Rascals’ is second in
Baltimore, second in
Dayton, O,; third in
Fort Worth; fourth
in Kansas City, Mo.;
second in Spokane
and eighth in Hous-
ton - Galveston. It

sive ratings.

does not top ‘Mickey
Mouse Club,” but it
is not far behind it
in the markets cov-
ered
For instance, its av-
16.3 in Fort
Worth is certainly
not far from
‘Mickey’s’ 17.8

average.”

in this issue.

erage

NEW YORK | CHICAGO DALLAS: 304 5. Harwood, PRospact 1858
445 ParkAve, | 12505 Wabssh | 43765umetDrve | CINCINNATI: 1635 Ceniral Pkwy, PArkway 1.0179
MUrray Hill 8-2545 | Wabask 2-7937 | NOrmandy 28181 | KANSAS CITY: 130 W, 18th 51, MArrison 2303
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...and onTVthere’s FUN FOR ALL with

... Just completed a laugh filled season
for ANHEUSER-BUSCH on CB.S.

Television network.
NOW...

...via SCREEN GEMS SYNDICATION these 39 HILARIOUS
HALF HOUR FILM PROGRAMS based on DAMON RUNYON'’S
best selling stories featuring PAUL DOUGLAS, BROD CRAWFORD,
VIVIAN BLAINE, THOMAS MITCHELL, DOROTHY LAMOUR,
JACK CARSON and many other stars...
. . - ARE READY TO PRODUCE HIGHER SALES
FOR LOCAL—REGIONAL—NATIONAL SPOT ADVERTISERS !

presented by

SCREEN 4 GEMS, INC.

TELEVISION SUBSIDIARY OF
COLUMBIA PICTURES CORP.

233 WEST 49 ST., NEW YORK 19, N. Y.

in association with NORMANDIE PRODUCTIONS
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Syndicator, Feature Distrib
Square Off on Ratings Data

NEW YORK—Two important
film firms—one a syndicator, and
the other a feature tilm distributor
—last week squared off in a battle
of ratings, each tending to show
that its product was a better buy
for prospective sponsors.

MCA-TV came ap with a study
in an endeavor to show that when
a half-hour film faces a feature
film in the same time period, the
syndicated show usually gets the
higher rating.

Of the 19 situations presented
by MCA, the syndicated show out-
pulled the feature film competition
in 17, In about half of the situa-
tions presented, the MCA show
listed was a rerun, as high as the
ji®.h run. (See chart elsewhere on
this page.)

Associated Artists Productions,
which is now out selling spot spon-

IN 26 MONTHS

‘Waterfront

Grosses Hit
$2.7 Million

HOLLYWOOD—A top syndi-
cated program can gross almost as
much Fur a producer as a national
net show, according to figures on
the amount of money “Waterfront”
has brought in during its 26 months
on the air.

The Roland Reed-Ben Fox-pro-
duced series, syndicated by MCA-
TV, has, of the present, grossed
just under a shade of $2.7 million,
with contracts still hein{; written at
the rate of approximately $100,000
a month. The program began going
into its second run only a few
months ago.

With the syndication fee running
between 30 and 40 per cent, the

roducers have received between

1.6 and $1.9 million. Comparing
this with figures for network shows
at the time “Waterfrant” was made,
the average program grossed in the
vicinity of §2.2 million during the
same time, the producer getting
$2 million (after agent’s commis-
sion).

One factor to be remembered,
however, is that in the past two
vears the spread between Erndm}
tion costs and the amount that can
be made thru syndication has in-
creased, while the price paid by
national sponsors has more or less
kept pace with costs,

sorship of the Wamer Bros, pic-
tures, came up with cost figures as
well as ratings to show that feature
films are the better buy.

Apples-Oranges

It is misleading to compare syn-
dicated shows and feature films in
the same time periods, says AAPs
research expert. Each type has its
characteristic slotting, he said, The
features that are run when syndi-
cated film shows up strongest are
usually weaker, rerun pictures,
Nobody is recommending those
shows to national spot advertisers.
Conversely, the top new features
have mostly been playing in time

Eeﬁmls that svndication sponsors |

ave been avoiding,

AAP would rather argue the
case on the basis of top shows, It
offered a comparison of a top, first-
run, feature film “theater” in each
market with a selection of top rated
first-run  syndicated shows, (Its

comparison with “Highway Patrol” Istill better ratings and

is run elsewhere on this page.)

I
|

The AAP spokesman pointed out
that first-run syndicated shows usu-
ally run in Class A time, with the
cost of the program at least 60 per
cent of the station’s one-time card
rate and well over 100 per cent in
the biggest markets. The top fea-
tures, on the other hand, usually
play Class B or C time, with the
program cost usually pegged at the
same percentage or often less,
Since they are getting competitive
ratings in so many cases, the cost

er rating point tends to be much
ower for feature films, AAP as-
serted.

The spokesman pointed out that
the movie time costs quoted in its
presentation are usually for 90
minutes and so should be divided
by three to get the competitive cost
per half hour. It coacluded that
still better pictures are going on
in the fall, which should produce
a propor-
tionately lower cost per viewer.

SIX TAKE ALL

19 Outlets Buy AAP
Warner Bros. Pix

NEW YORK — Warner Bros.
feature films have been bought by
19 stations in the eight weeks since
Associated Artists Productions put
them on sale. It is understood that
at least six of the stations bought
the entire library of 754 pictures.

The stations that have bought
Wamer product are WCBS, New
York; KUTV, Salt Lake City;

WBEN, Buffalo; WOAI, San An-
tonio; KFJZ, Dallas; WKRC, Cin-
cinnati; W I § H, Indianapolis;
KVAR and KPHC, Phoenix, Ariz.;
WTVN, Columbus, 0.; KOIN,
Portland, Ore.; KREM, Spokane,
Wash.; KAKE, Wichita, Kan.;
KBET, Sacramento, Calif.; KBOI,
Boise, Idaho; KLAS, Las Vegas,

(Continued on page 10)

Rerun Stripping for
Daytime TV Gains

NEW YORK — —The trend to
daytime stripping of situation com-
edg reruns grows ever stronger.
N C-h’I:.?, which only a {E‘;Im
ago began stripping " i
Joan” in the 5-3:30 p.m. slot, has
taken an option on two other shows
for the same purpose—"It’s a Great
Life,” which concludes its first run
this season, and “Dear Phoebe,”
which ended its first run last sea-
son, It will get 39 films in each
S5Eries.

The first ral:inﬁs on the “Joan”
strip have brought great satisfac-

tion to NBC. Its average Trendex
for the week of May 14-18 was
5.8, a 75 per cent gain over the
last rating of Pinky Lee in that
slot. NBC believes this cum!m:es
well with the “Mickey Mouse
Club,” which drew a 7.9 in that
half hour. “Mickey”™ jun to
11.5 the next half hour, when the
NBC figure on "Huw&y Doody”
was 4.7.

NBC also notes that “Joan™ gets
a 60 per cent adult audience,
ugmlre Pinky Lee got 30 per cent
adults.

ZIV HAS THE HOT SHOWS!

SCIENGE
SﬂcﬂOH _k

IN 2 STATION

JACKSONVILLE

beating George
Gobel, Ford The-
atre, Dragnet,
Studio One ond
others.

ARB—Nov. '58

|21V TELEVISION PROGRAMS, INC. Cincinnati, Chicago, Hollywsod, New York
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MOVIES, SERIES COSTS,
RATINGS COMPARISONS

The following chart compares
the ratings of MCA-TV half-hour
and full-hour shows with the rat-
ings of feature films appearing op-
posite them in the same time slot.

The syndicated show is listed
first in each instance. It is a first
run unless otherwise noted. The
opposing [eature {ilm is not under-
stood to be a first run unless so
noted.

The ratings are the American
Research Bureaus for April, as
picked up by MCA.

The studv embraces 13 different
MCA shows. In half of the cases
they are reruns. The periods cov-
ered ranpe from 35:30 pm. to

11:30 p.m.
ATLANTA (March)
Armmchalr Themter .. ...ciccenns F——— 19.4
WSB, Sun., Noon, 90 min. FE00
Hizhway Patrol PA——_ i 1.
WGA, Fri.. 10 pom. 30 min. 600
- BALTIMORE (March) AEs

$1,250
.. 144
$510

First Run Theatér ... ... b i
WMAR, Sat., 10:30 p.m., 9 min.
Highway Potrol .....icioevsvaesnss
WMAR, Fri.. T:30 p.m., 30 min.

BIRMINGHAM (March)

Academy Thealer .....c.c.ccovorssnnss 17.1
WBHRC, Sun., 4 p.m., 90 min, SEDD
Highway Pattal .. ...cvcverncvcasainss 23.0
WBRC, Tues., 10 p.m., 30 min, 5420

BOSTON (March)

Pleasure Plavhouse . ....cecevreasenns 21.7
WBZ, Sun., 6 p.m., 60 min. §2,000
Highway¥ Palro) . ecicossnnnrsnnsssisss 153
WBZ, Wed.. 10:30 pm., 30 min. 51,200
CHICAGO (April)
Community Thenler .....covivevavanns 21.5
WGN, Fri., 10 p.n., 90 min. $1,950
Highway Patial covssnssnvsrsssnnsssldd
WEBKB, Thurs., ¢ p.m.. 30 min. 31,440
COLUMBLS, 0. (April)
Bluebird Thealer .....ovvvvvaas snanns 140
WIVN, § un., 3 p.m., 90 min, 600

Highway Patrol .. ..ccveveeas P

WEBNS, Tues., 10:30 p.m., 30 min. §468
DENVER (March)

Academy Theatel ....ovcvscvvsenaranssal

KOA, Sat., 10 p.m., 90 min. §390

Highway Patrol o.cvrsirissrsssnassnss 34.1

KOA, Fri.. 9:30 p.m., 30 min. =0
LOS ANGELES {April)

The Movies ......vovecrarinsasss .o .-15.0

KETLA, Sun., 7:30 p.m., 90 min, §2.400
Highway Fairol

ETIV, Mon.. 9 p.m., 30 min. 51,050
MILWAUKEE (April)

Saturday Nite Theater .....ccocennneq. 854

WTMJ, Sat., 9:30 p.m., 90 min, 51,840

Highway Patrol ,...... R b |

WTMJ, Thurs., 10:30 p.m.. 30 min. $690
MINNEAPOLIS (March)
Masterpiece Theater ...... At 7

WCCO, Sun., 9:30 p.m., 90 min, 51,830
Highway Patrol .....cocrivansssssne 125
WCCO, Thurs., 10 p.m., 30 min. $540

NASHVILLE (March)
Movietime .....consssnnersrsnssnsrennsiBd
WSM, Sun., 9:30 p.m., 90 min, $1,000
Hilh"‘uy Pltm] r+‘r-!-|-l|-lI'l--ll!l--l-!l!lm:I
WaM, Wed., 2:30 p.m., 30 min, 420

NEW YORK (April)
Late ShOW oicovinsnnsnnssnininnassesd i
WCHS, Sat., 11 p.m., %0 min. 54,000

Highway Patrol ...cocociniinsrissnnrscdiid
WRCA, Mon., 7 p.m,, 30 min, 521,700
WPIX, Wed., 9:30 p.m., 30 min, §$1,050

$3,750

OMAHA (ApriD
Million Dollar Movie ....icvviviusess.22.8
WOow, Sun., 10:15 po., 90 min. 5700

Hishwn? Pﬂ'—ru'l FFI'-II-I-I-I--I"l-l-l!l-!‘l'l-lli"

WOW, Thurs., 9:30 p.m., 30 min. 545

Dr. Hudson's Secret Jourmal ..........37.8

EMTIV, Wed., 9:30 p.m,, 30 min, $420
PHILADELFHIA {March)

Ford Playhouse .......ceouneenes ssenscl il

WEFIL, Sat., 10:30 p.m., 90 min, H,:IBEE

Highway Patrol ...... 000000000 aa %
WFIL, Mon., 10:30 p.m,, 30 min, $1,200
SAN FRANCISCOD (April)
Movie Time ....oooessvscsersssnnnnaslf®
KERON, Sun,, & p.m., 60 min, 31,250
Highway Patrol ........ccvcrvernssssasdl
KRON, Tues.. 6:30 p.m., 30 min, 3350
WASHINGTON (April)
Safewny THERIET .ocsvennonsrssnsmssss Bd

WRC, Sat., 10:30 p.m., %0 min. §1.200
Highway Patrol ....ovevnvrnrsranrsnss il
WTOP, Fri., 7:30 p.m., 30 min. §550

RKO Radio
Meets on TV

CHICAGO An executive
meeting of RKO Radio is taking
place here this week that is ex-
pected to begin organizing the
movie companv for production and
distribution of TV film.

Tom O'Neil, president of the
parent RKO Teleradio, is known
to have decided some time ago that
an integration of the corporation’s
TV film operation (formerly han-
dled by the General Teleradio
Film division) with its motion piec-
ture subsidiary was the most prac-
tical procedure.

P

* The following chart compiled by

Associated Artists Productions com-
pares the ratings and time costs of
a top feature film program with
“Highway Patrol” in each of 16
major markets. The movie show
in each instance is one of the top-
rated such programs in the mar-
ket, one using the latest crop of
features, generally plaving first and
second runs only. “Highway Pa-
trol,” of course, is one of the top
five syndicated shows on a national
weighted average basis. It is first
run in every market.

The ratings are the American
Research Bureau's for March or
April, 1956. They are the top
quarter-hour rating in each in-
stance.

According to AAP, a comparison
of the time cost per rating point
is generally a wvalid indication of
the comparative total cost per rat-
ing point. AAP says the program
cost is usually the same percentage
of time cost, whether it's a feature
or syndicated half hour. If any-
thing, AAP claims, a first-run syn-
dicated show is often a higher per-

centage of time cost that a first-
| run feature film.
DETROIT
Dr. Hudson"s Secret Jourmal ..........3%4

WNBQ, Sat., 10 p.m.
£l

People's THEAlET  ,.ivesacsaviniasasia
DETROIT

Kit Carson (2d mun) ....cvvnenninsssss %0
WwWJI, Fri., 6:30 p.m.

Circle 9 Theateér .....iciccasnannnsns - |

COLUMBUS, O.

[T S SR S P At (R P IERERRR, §
WLW-C, Mon., 10:30 p.m.

Film Falr (ABC-TV)} ........ T

DAYTON, 0.

Lom - Woll ci.. liciiinsesbmesassivers .0
WHIO, Sat,, 11:35 p.m.
Sat. Night Theater ....vvevcsissnans 0.3
HARTFORD, CONN.
Autry-Rogers (2d run)......cocove00:..138
WGTH, Thurs.,, 6§ p.m.

Early Show (I8 run) .....cvvavanenns 2B}

HOUSTOMN

Soldiers of Fortune ......ovvevmnnnes 183
KPFRC, Sat., 5:30 p.m.

Quality Theater ....ccecvevnoressries « 59

EKEANSAS CITY, MO.

Dr. Hudson's Secret Jouwrnal .......... 151
WDAF, Sat., 10 p.m.

Million Dollar Movie (I1st ron) ...oec. 19.9

LOS ANGELES
Dr. Hudson's Secret Jourmal .......0...733

ETTV, S5un., 9 p.m.
Channel 9 Movie Theater ...... 00000, 0.9
LOS ANGELES
Ray Milland (2d rund...ccovossnmssnss 0.0
KTTVY, Wed,, 7:30 p.m.
Adventure Movie Theater .....co00e0e0 27
MILWAUKEE
Autry-Rogers (2d run) .........c000...100
WTIMI, Tues, 5§ p.m.
ERfly BBOW osiisicnsbnsrsnandsisnns dad
MINMEAPOLIS
City Dretective (2d rom) ...covvvvvnnasaJd
KSTP, Thurs., 10:30 p.m.
Enrly Movil ooirsrsrsnibirsrerinsines Sk
a MINNEAPOLIS
Follow That Man (2d mun).....ceeeves 103
KSTP, Fri.,, 10:30 p.m,
Early Movie (I8t run) ... covsnnpnees B
MINNEAPOLIS
Federal Men (2d rum) ........ccoueis. 1.4
KSTP, Mon., 10:30 p.m.
Early Movle . ...cevvvivinisssanansiss 3.8
FHILADELFHIA
wﬂtuﬂrﬂ“: I-I-lI'--l--|-r-r1il11lilllllilnlu
WCAU, Sun., 6:30 p.m.
Silver Screen Theater ......soe0ees 1.8
PITTSBURGH
Dr, Hudson's Secret Journal .....00...42.8
EDEA, Sun., 10;30 p.m.
Armchair Theater .......vcvvvvnnenses 0.4
BEAN FRAMCISCOD
Federal Mea {(3d mm)........ccanea.. ED
KROM, Sun., 11 p.m.
Center Afle .. .....euiciccntinsnssess B
ST. LOU'IS
Man Behind the Badge ............183
K5, Sat,, 10 p.m.
First Ron Theater {15t run) ....ovie. 19.4
SEATTLE-TACOMA
Famous Plavhouse (5th ron) ....cceeees E4
KINT, Sun., 10:30 p.m,
Feature Film (1st run) ......... veenes 1.0
WASHINGTON
Stwdio 87 L ...iriinire i resnss 111
WMAL, Fri.,, 9 p.m.
Evening MOVIE ..overvivorivecsnsesns pgi

Regional Sale

For “The Web'

HOLLYWQOOD — Screen Cems
has started pitching “The Web,”
mystery drama series, for regional
sale, Producer-distributor had been
holding off in hopes of obtaining a
national buyer, but decided to
switch to the regional market while
this still remains more or less de-
void of first-run shows.
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TV Program and Time-Buying Gu:de

THE TELEVISION.

INDUSTRY’S GUIDE TO THE PURCHASE OF NATIONAL AND LOCAL TV PROGRAMS AND SPOT CAMPAIGNS

[ ]
T he Billboard Scoreboard NETWORK TV PROGRAMS
ARB Audience Composition Studies ‘ .
Web Winners | ® ARR Top 25 Network Shows
® Network Adventure Shows
THE $64.000 CHALLENCE- May Ratings of
MAY RATINGS | AMONG WOMEN v )
ey | %?Es -;I';Eut to which Revlon has ksading Web Programs
“:“:l_.mhs““' e &0 e Rank  Show, Spomsor & Web :::":s':: again hit the jackpot, tho in this i g::"P:’;l“'t';'i‘:]:“m‘-:'___';“E"‘:_::d PIORES r'ﬂ:r“ ?llf';'_“ 'tih.l 1% leaders
Kellogg, Campbell (CBS)...ovev..25.7| L Bll:v Tlll'l'l‘ _ case i!S sharing it with LDl'ﬂlﬂ.I'f!n monthly, and appears i the Tatua of '[hu: Biilhnar:: ;::d r::::‘ :::E;
2. :I,nlll"::u::["ﬂij (CBS), 240 t:;é} Bros., A. C. Spark Plug 1.0 15 mdma{'ed hj.-' t|‘.|E' 1:1!{'!5! .;‘I..ﬂ‘iEI'l- Saturday ol each month. For additional information on audience size
3. Wit Earo S B Er;;.u" """""""""""""""" | can HE?Enr{!ll Bu;'enu nel:'ll.w]rk rjﬂdc‘-‘ﬂ‘ erage, please consult ARB, National Press Building, Washinglon,
Parker, Gen'l Mills (ABC)........19.6 . 4. Reynolds, Colgate (CBS).... 98 ratings tor Mav., Its new show, T
‘ ﬁm:m::: noldy, Colgate (CBW) 19.5 > I[I':Inill:htlf Kellogy a7 “Thf-’iﬁ-l,ﬂﬂﬂ Eh;‘tﬂEﬂj_"‘E‘," Is ap- Bt May
g g e (TS ( bl BT ma il et S St parently following in the foot-| Rank Show, Sponsor & Web Rating
] Rey Metals (MBC).......... ) 1] its 18 - . 3
P rﬂ\r'u.“?:;m (ABC)..ovvevnieyo 104) o Resmolds Mewls (N c) i Z‘{:I:i“:ff f:m‘g;;':;f‘:ﬁhﬁi I':‘;;L | S $64,000 Question, Revlon (CBS). .....cvviirnnens 53.9
;; L‘?::;;r*‘ﬁ m'i 3?&2121“‘ (NBC),...17.9 :fr:é} Eieey MMHHIHMM _______ oil Mav ratings, “$64,000 Chal- 2.....Ed Sullivan, Lincoln-Mercury (CBS)............. 20.6
Gen'l Elecirle, Munsante, L&M 6. ;Fr:tl E::-:n —— il lenge” !ih t}he sixth 1?ighfzsﬂf r.'allccl o SR "l Love Lucy, P&G, Cen'l. Foods (CBS)..... grERpe 1 |
FIRBIEY el e Py Ay 16.7 arker, Gen'l Mills (ABC).......0 . network show on the air with a R ey 't XY i s -Plv ! 2
W st O LT 7 My Felond Plicks ! oLl fmting. B 4 {:1 o ‘ELI ‘mu_r Life, Dt.Su_Lu I"'Ij-‘muulh (NBC)......429
Curtiss, Gen'l Mills (CBS)..o..... 16.0 Colgate (CBS) ..... cerenmeane 83 e it v ve Cut a Secret, R. ]. Reynolds (CBS). ........... 40.1
9. Roy Rogers 8. Sgt. Preston of the Yukon - Question” still tops the list with a 6 $64,000 Challenge, Revlon, Kent (CBS) 9.0
Gen'l Foods (NBC)..... svnnsanasld | oo AuaRer Oats (CBA) . .0nvnes reenes BLL 539 ARB rating, e i ; ’ e et Sy e :
10. My Friend Flicka 9. Robin Hood | i+« What's My Line? Montenier, Remington Rand (CBS). .37.1
L Bals Wildroot, J&1 (CHS) ..o vevrnnns <o i) Toare o= o R T
Colgate  (CBS)...ovuinussnenarear 45| o Tl:t‘:’;':t Hnn:'.er : | .I w 8.....Lux Video Theater, Lever (NBC). .. ..o ovivvnns, .« 36.7
Cetly Sty Aakeks: Dl ARG 3 Films to Watch 9.....George Gobel, Pet Milk, Armour (NBC)...........36.3
AMONG MEN | AMONG CHILDREN - 10, ... Perry Como, Int, Celucotion. Armour, Dormever,
Runk  Show, Sponsor & Web 'r:: “Set _— PATTI P:’tGE-S_creeu_ Gems Cold Seal, Noxema (NBC)...oovvvvrivienne...358
1. Frontier - 'tark:  Skow, Susmsor & Wik  Pex Sei. Sponsored nation-wide _h"' Olds-| 37, ... Person to Person, Ilamm, Amoco, Toni, Elgin (CBS), .35.6
Revnolds Metals (NBCY .oooiuinn 94 Eury mobile this past season, this| ., “December Bride. Cen'l Foods (CBS =5
1. Big Town " | Gen'l Foods (NBC) ..............1,73 | quarter-hour music series is now 2 . : E“n? il Ml ; aods (CBY). ... ovese B0
; L;;rr.:.“ﬁl."t;; Eﬂluﬂiut (NBC)... B4 2. Rin Tin Tin | available to stations and loecal| 13.....Your Ilit Parade, Amer. Tobacco, [udnut (NBC). ...34.5
" Gen'l Electric., Monsanto, L&M | o ke DBl (ARG sevcmvceon W8 gponcors for' rerun, In mwldtl 1. Ked Skelton, Pet Milk, S. C. Jolmson (CBS).:..... ..33.1
4 :}F:l"' R R -Ej‘l Curtlss, Gen'l Mills (CHS),.......1 48 weekly bookings it ,[h*“' been d?” 13. ... %G Ei Theater, Gen'l Electrie (CBS). .. ovviveien. 328
" Parker, Gen'l Mills (ABO)...... s ::::m:nl‘[_l:‘t‘:mﬁ .................. 143 IE i, I}wuﬁ . iy LT““I‘" a 1 18500 This Is Your Life, P&, Hazel Bishop (NBC). .. .... 32.4
PRl | 5 | mong smaller markets coverec 17 - e =
R. J. Revnolds, Colgate (CBS).... .78 Sust. (CBS) 1.16 in this week's E-E‘ﬂll."bﬂ]"l'r'{j il 1"‘. JI_ ..... o I|:'.| rl'll:l t]l | I:;\fl'!-( A % H.H.} N R . 1:1;2
6. Robin Hood 6 Lassle o onmmmmmenee one of the top multi-weekly | EEEEE ie Millionaire, Co Em‘ (CBS)........ R,
\"-":M.rnm_. J&) (UBS)...iciicianas -THI H.q:ll"r'ngg.‘{'.qmpt'ur]] ,.._._._..:..,,.!.f’_-ll shiows i three, On a ﬂl]L‘E-lL-| | e E?l'tﬂl fl-] inel, Partic. [ABC ). i eiiineennnnrnnea 322
b :l'::“ I:?: | T % ﬁ““} I':I.;I::n:['ﬂ‘-i-h pap week basis, it was the fifth rank- | 20. . ... " Fireside Theater, P&G (NBC) . oo vivvvens -31.8
6. Gene Autry "0 8 Lowe Ranger L dng svndicated show in Jackson- | 2100 .0 % Alfved Hitcheoek, Bristol Myers (CBS). .o vvvvunes o 3.2
. :\ niu_-» [ | e S .‘.'lll . E:n'l ;nm. (CHS) Luviewsnnanennn 260 ville, Fla, in April with a 33.07 21..... l.itilt Hﬁum. Amer. Tobaceo (CBS). . ...... vl s e
LR L : » Gene Aulry v | Telepulse, It was the 14th rank-! 235, ..., *Phil Silvers, Amana, R. |. Revanlds (CB5)....,...30.9
i ;‘;II‘“I';-:;“EI:”‘:F""I'““;.’::];ﬂ'-""" e 'if‘h'l:“'l‘::":fﬂ"““r -y . ing svndicated show in Albanv-1 - 240 *Ford Theater, Ford (NBCI...ooooooon il 30.5
Chiaker QA (EBY%) . ieivresnanea B3 Gen'l Mills. Amer. Dairy (ARC)H, ... 124 |  Schenectady, X, Y., with 2 23.3., 25..... *Homevmooners, Buitk (CBS)..cvicieinsnsisnnsa.29.5
[ ]
T he Billboard Scoreboard SYNDICATED FILM PROGRAMS
The Pulse Audience Composition Studies °
Pulse Top 25 Non-Net Shows
* Syndicated Film Ad | i Rat
yndicated riim Adventures : April Ratings of

Leading Film Shows

APRIL RATINGS & AMONG MEN F AMONG TEENS Tz breakdown of non-network film rarings shows the 25 leaders

-f‘-"l-i Men Per Teens Fer fust Al pust rating mopth, listed in rank order, This chart runs once

Apr. 108 Homes 100 Homes monthily, and appears in the issue of The Billboard dated the third

Rank Show & Distrib, RiE:  mank Show & Distrib. Tuned In ! Rank Show & Distrib. Tunmed Inl Saturday of each month., The Average Ratings is based on the rating

1. Soldiers of Fortune (MCA). . .16.7| 1, I Led Three Lives (Ziv)......87 | 1. Capluin Gallant (TPA)....... ETi ;‘:E:d :::1:1:(:1::}::! E:Ci;g:mz]1::!::ilcm:::lli:“nfm:.ﬁl?m&_m;:“b::li;cgral;g:

X . 4 | o - o Exch mirk ighted i T v lation, F

2, Superman (Flamingo). . ..... 146 2 AMan Called X (I wwaas wu B | 2. Foreign Intrigue (Official). .. ,EEI I:Gi1i-1;1:lr ;:mlrin-.::i:[:; r:m :lr:Fdf:'l;?l‘.‘E:'Dr!ii.F: ;::dl Lt:m Hﬂ:np;::“nnmm:ﬁ
3. 1 Led Three Lives (Ziv)....14.3] 2 The Falcon (NBC)...........84| 3. Long John Silver (CBS)......25 e e, Jon 10 R A0U MTREL By Vo e -
: . al | > Ny - | .
4. III.'ni.[t:'rlnllrll. {r'."hlﬂﬁ"'. R 1 : 1?:; 2. Foreign Intrigue (Official)....84 .? Man Called X (Ziv). .. ..o e asl e fss o w ::::
5. Jungle Jim (Scrcen Gems)...127 1 5 Waterfront (MCA) ... ........80] 5.1 ?E:’:;—r{;]lﬁlf ﬁ‘-l‘”‘l'-lrﬂ ....... a5 1.....Highwav Palrol {:-"'11.'! N e e 174
8. Man Called X {Ziv). .0 vvn .10.4| @, Passport to Danger (ABC)....78 ! 2.....Lile of Ry (NBEY. o psaaaiasin e b e 17.1
= 3. Superman (Flamingo)........25 3..eesSoldiers of Fortune (MCAY....vivuionvivsnessedBT
B. Crosscurrent (Official). . .... 104 6. Crosscurrent (Officiul). .. .... .79 % 1 | - 4.....Annie Oukley (CBS)........ e .. 16.1
6. Crunch & Des (NBC)....... 104 g Dangerous Assignment (NBC).7T8 ¥oiJungle Jim(acreen Gems)ao.S s . Mr. Distriet- AHOIDEY. (ZIV): oz oas smviwissanessess 15.8
9, Ramar ol the Jungle (TPA).. 9.4 7. Soldiers ot Fortune (MCA). .. .24 B.....5perman (Flamingo). . ......c0uvu.. g cee e 14.6
g ; 9. The Hunter (Tafon)......ouu.. 71 T.....Laurel .md Hardy (Governor). . ..o erivnenneossas 14.5
10. Count of Monte Cristo = 9. Passport to Danger (ABC)....23 o R 2 J
(TPA) oeeiiannnnennnns 87| 9. Secret File, US.A, (Official)...77| '\ "0 oo, g5 Lo --i’mﬂﬂ:] & ‘H“'E_ fLBEE;}_- o smn e EIEEERRRTTE Fp

: MUEAJ cvevvven@d) 9 e T ol B9 0 S0 4 L e o st g o g >
EWE OME [ G0 .Celebrity Plavhouse (Sereen Gemsl..ovveveereen. 142
VIEWERS/100 H 5 AMONG WOMEN AMONG CHILDREN | . . P
S— " Wamen Per | 2 Kids Pep.  A0scin Dr. Hudson’s Secret Journal (MCA). ... ... ... 14.2
o8 Wik 100 Homes | 08 Momepd J2s::s Badge {I:i INBE). s EEEREEETE T R +1=:i.1
Rank Show & Disirib. Tuned In  Rank Show & Distrib, Tuned In | Rank Show & Distrib, Tuned In. 13.....Doug. I'airbanks Presents (ABC)........ T Iy b .
y : . S
1. Soldiers of Fortune.(MCA)...224 | 1. Dangerous Assignment (NBC).94| 1. Captain Gallant (TPA)......102! }‘; ----- :::: ;I].::'IEII‘JIH:]I;\L;;L‘!L{:'[ lamingol. . v vvunrioiriensans :Eg
2. Captain Gallant (TPA)......221| 2. Crosscurrent (Official)....... 92| 2. Superman (Flamingo)......, 98| 16, ....Science Fiction Theater (Ziv). .. ....ooeeeeseees ..13.2
2, 1 Led Three Lives (Ziv).....219| 2. Foreign Intrigue (Official}. ... 92| 3. Bumar of the Jungle (TPA).. 95 [y p—— .5!_.'1.r5 of the Grand Ole Oprv (Flamingo). .. ........ 1530
3. Forcign Intricue (Official). . .219] 4. Man Called X (Ziv). ....... .. 8G| 4. Long John Silver (CBS). ..., 92 :g ----- Llll]'? H'-IIEL":IE [lulrgldlﬂ::: ...................... {Eg
5. Man Called X (Ziv)......... 217| 4. 1 Led Three Lives (Ziv)......86| 5. Jungle Jim (Screen Gems)... 83| , ""*}':’i;:fnﬂiﬁ"{éiff“’_'_‘f"_"f"‘; e
6. Crunch & Des (NBC)..... 2141 8. Waterfront (MCA)..........B4| 6. Soldiers of Fortune (AMCA).. 87| 21,....Greal Gildersleeve (NBC)....ouvv.n e i e
7. Crosscurrent (Official). . .. ... 210| 7. 1 Spy (Guild). ....... varer-.82 7. Crunch & Des (NBCh....... 49 }:-; e -I:ilfhlln Eﬂ{I\!rh EC?HJ --------------- R R R iﬁ
: ' ' i : : i e v hin abisco). . ... o AR A e R

8. Dfmgernus Assignment (NBC).208| 8. The Falcon (N B{"l‘h R T El; 8. [fllhmn Smith {5\11’&1. veewaavs 38| ” " "Man Be Ir;:md th; Badge f‘hl{" AN e e 12.0
8. Waterlront (MCA).......... 208| 9. Crunch & Des (NBC)........ 791 9, The Hunter (Tafon),........ 3—!1 25.....Mavor of the Town (MCA)...... . & .
10. The Hunter (Tafon)...veue.. 206| 9. The Hunter (Tafon)....uuus.. 79110, I Led Three Lives (Ziv)..... 29' 25..... Conlidential File (Guild)..,....vccivuvaienas .r.11.2

Note: All material published in The Billboard's TV Proegram and Time-Buying Guide is protected by copyright. Reproduction of any portion of this
material for advertising, promotion or other purposes is possible only upon written consent from The Billboard, 1564 Broadway, New York, and also from
any rating service whose research provides the basis for such material.
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THE INDUSTRY'S MOST COMPLETE RATING INDEX

PULSE LOCAL RATINGS—APRIL

POINTING UP OUTSTANDING TV SHOWS AND SPOT ADJACENCIES IN EVERY LOCAL MARKET

ABILENE, Tex. (2 Stations)......sseesssscssssasnssa. 19,400 TV Homes

THE TOP 10 ONCE-WEEKLY SHOWS (* Indicates Noo-Network)

1. Grouwche Marz, KBRBC, Th........cc00000..535
Ilﬂ“ m, E“E. ‘EI -+||irlr!'|||-i-m
3. Lux Yideo Theater, KRBC, Th. ...........- 530
4. Your HX Parade, KRBC, 8. .............. 515
5. Dragnet, ERBC, Th. R —— . 7

THE TOP 18 MULTI-WEEKLY SHOWS (* Indicates Non-Network)

I-l .L'Hﬂl m’ Mh—l “lcl M-"FI IR LLE] -3:#'?
3. Newy Caravan, KRBC, M., W, F. ....... 254
3 Eddls Fisher, KRBC, W,, F. ............ 5.0
4, "Late News Reporis, Mise. (10:30 p.m.),

ERBC, M.-F. .. .cocvcuriisirrnassnnannnis 148
5. *Evenlng News Reports, Misc,, (6 p.m.),

KRBC, MoF. ...covnenescsninssassnscass 2

THE TOP 10 MULTI-WEEELY SHOWS (* Indicates Nom-Neiwork)

Rank Tile (Distributor) Statlon, Day-Time Rating
1. Steve Donovan, Western Marshal (NBC),
KERBC, F-EM .ovviinvnnnins Aol S
2. Your TV Theater (Ziv), KRBC, S.-8:30...,,.45.3
3, Star and the Story (Official), KRBC,
El.ll-g'}u FFEAERE R ad AT i @ EE &S ST ‘#‘!5
4. Man Behind the Badnu {MCAL KRRBC,

Th-10:00 ....conesssnsannssnnmenisnsssions 44.0
5. My Little Harg.a rﬂffu.iah HRBE‘ W B0, 43,0
6. Highway Patrol iZiv), KRBC, W..T:00......41.0

7. Science Fiction Theater (Ziv), KRBC,

W.-9:30 ..... A e e e o A e 40.0
B. Tales of the Texas Ramcr-i iScreen Gems),

KRBC, W.-T:30 ...cocv0e- gt | 1
9. Confidential File mmr:n. HREC‘ ‘iu IDD{I .38.5
10. His Honor, Homer Bell (NBC), KRBC,

B ORE i R R A 8.0

11. Waterfront I:MCN.I_ KRBC, Falﬂfﬂ] SR PR X .
12, My Hero (Official), KRBC, Su.-6:30. I T |
13. Col. March of Scotland Yard Eﬂffiriﬂl'.l.

KRBC, S-T:30 ..coovvarrssranrnnnnrasssiss 34.3
14. Little Rascals {lnltr!ﬂ!alﬂ. KREBC,

M.F.‘sm pEEE A TEEIEEEEEEEEEE L N 1|+|r1-3117

ﬁ
............ 102,900 TV Homes

SYRACUSE (2 Stations).....

DULUTH-SUPERIOR (2 Stations), .....vvoavvsssenesss.03,200 TV Homes

THE TOP 18 ONCE-WEEELY SHOWS {* Indlcates Non-Neitwork)

#. Lorefta Young, KRBC, Sw. .......00vcueesd80 1. Ed Sullivan, KDAL, Buo. ..........000..... 5308 7. Climax, KDAL, Th. .........cc000nreee.... 48
7.1 Love Luey, KRBC, M. .....c.concunnins TS 1, 564,000 Question, KDAL, T. .....cc00.....50.3 8. I've Got a Secret, KDAL, w_ ENE R )
- .'MA" F_II'_!'. ‘El'::. El- 1.|..|+|+l|-ll|-lll|-‘1l3 !il I-l'n" Lﬂﬂ’: tnhl'l M' d l-lil---ll'“'l'!' ’. ﬁ“rd H"l.'-.l:l'lﬂi mﬁ:&- s'. “3

9. Fireside Theater, KRBC, T. .....coccu....470 d. Lux Video Theater, WDSM, Th. ........40 ; T Ie
10, Ford Theater, KRBC, Th. ..........00s «s 6.8 5. December Bride, KDAL, M. ............ ..423 % Four Star Playhouse, KDAL, Th. ..........48.3

"l- Jm E"I-‘j ED‘.‘L} "-r AR A B A RS R RS R I‘IJ !l Iuk l'.ﬂrl mu-ij I'I AR EENEREN Y r--m
. A * Indlcates i
b Do B, SUEG T T siievaiadiiitd 1. Mickey M g: ::::A:,u :UPL " WEEI::I smzm-‘r:mhu' TmP:: :::TL 12.1
§ “ [al 1L ] W "0 wrmmmmas B [ ] ] WAl pgmmE @ maos -

7. *Sports, Weather (6:15 p.m.), KRBC, M.-F. ..242 2. News, Sports, Weather (10 p.m.), KDAL, 7. *Western Ramger, KDAL, M.F. .......... 218

8. Howdy Doody, KRBC, M-F. .......c000c0. 1.9 M.-F. A AT .. 19.3 8. *Sports Desk, Weather (10:15 p.m.), WDSM,

3. *"MNews; H'ﬂ.ll:ll'.r (6 p.m.); KDAL, M. -I". R | L I e ey o R | AL |

9. Pinky Lee, KRBC, M.F. ... ...oovvieern 223 4. *News Final (10 p.m.), WDSM, M.-F. ......248 9, *Million Dollar Movle, KDAL, M..F, ......17.4
18, Queen for & Day, KREC, M.-F, ..........11% 5 *Patd Page, KDAL, M.-F. .H..”...,”.“H.I' 10. MNews Coravan, WDSM, M-F. .............. 1658

THE TOP LOCALLY ORIGINATED FILM SERIES
Rank Title (Distributor) Station, Day-Time Rating Rank Title (Distributor) Station, Duy-Time Rating Hank Title (DMsiributor) Statlon, Day-Time Raling
15, Dr. Hudson's Secret Journal (MCA), KREBC, 1. Badge 714 (NBC), KDAL, T.-8:00........ j93 15. 7Patti Page (Oldsmobile), KDAL, M., F-6:15.24.0
5, Py e e e e e 2. Life of Riley (NBC), KDAL, W.-6:30.,....385 | 17. Wild Bill Hickok (Flamingo), WDSM,
16. Top Plays of 1936 (Screen Gems), KRBC, 3, My Little Margie (Official), KDAL, T.-9:30..47.3 PN, i e et a s P L2313
B Y e S R A e M8 4, Forelgn Intrigue (Official), KDAL, M.-7:30..34.3 | 18. Passport to Danger {ABC), KDAL,

17. Federal Men {MCA]. KRBC, T.-10:00, .....&30.8 3. Science Fiction Theater (Ziv), WD5M, Su-A030 LLoiciiees b2 &
18, Counterpoint (Interstate), KRBC, W.-10:00..30.5 TR | R e et SR L PORTAS .29.8 18. Mobil Theater tSwwr—Muhtl}l. WDS‘-'!

19. Ray Milland Show (MCA), KPAR. M.-9:00..30.3 5. Dr. Hudson's Secrel Journal (MCA), KDAL, R |1 R R P L P LA AL - 2L
20, City Detective (MCA), KRBC, M.-10:00....29.0 F.-8:30 ... 298 20. Hopalong Cassidvy (KBC), WDSM, 5.-6:30, .20.8
21. Racket Squad (ABC), KPAR, M.-2:10......4&27.5 7. Judge Roy Bra:u {bcr:cn:‘raf’r,‘ld hI}EL 21. 15ky King (Nabisco), WDSM, Th.-6:00 ....20.8
22, Follow That Man (MCA), KRBC, T.-%: 30, ...26.8 SUS00 Liiceiinnrrrnarrinnsrasransarener 283 | 22. Championship Bowling (Schwimmer), WDSM,
23, Swrs of the Grand Ole Opry (Flamingo), 8. Mr. and Mrs. North {E-r:hub-r:ru. hD.ﬁL B.-1:00 ....... R e |

KPAR, M-T:30 .ovivinrrsnssnnnsnnnsnnnnas 1.3 Su-4:30 L...iia.. «..27.3 | 23. Cisco Kid (Ziv), WDSM, 5.-6:00............18.8
24, Sheena, Queen of the Jungle (ABC), KPAR, 9. Man Called X EEI\FL WDS"A-'I §8:30........26.8 | 24, Studic 57 (MCA), WDSM, Th.-5:00...... 18.3
S0 . ..... N oy oyt 19.3 10. Susie (TPA), KDAL, T-10:1% ............26.3 | 25, Little Rascals (Intersiate), KDAL,
25, Jet Jackson, Flying Commandeo {Screen Gems), 10, I Led Three Lives iZiv), WD5SM, T.-8:10....26.3 BAITA0 R, e a ey . 16.8
ERBC. Bt ., reemmmnsinsbbrsnnsonnts 18.0 1. Drew Pearson (NTA), KDATL. Su.-10:15....25.0 | 26. Liberace (Guild), WDSM, Su—ﬁm M
26. Life With Father (CBS), KPAR, Su.-8:30, &17.8 13, Mr. District Attormey (Ziv), WDSM, 27. Highway Patrol (Ziv), WDSM, Su.-5:30....12.3
26, Doug. Fairbanks Presenis (ABC), KPAR, INABEME oo ianns n i wa s bt b db i A A cee-24.8 | 2B, Science in Action (TPA), KDAL, Su.-3:00,,..11.5
A e R e R A A AR &17.8 13, Superman (Flamingo), WD5AM. M..4:00...... 24,8 | 28. fThe Hunter (Tafon), WDSM, T.-10:30....11.3
2R. Passport to Danger [ABC), KPAR, F.-8:00.&168 15, Annie Oakley (CBS), KDAL, S.-6:00........240 | 30, Gene Autry (CBS), KDAL, Su.-1;00,....... E.5
28, Gene Aulry {CBS), KPAR. F-T:00........ &16.8
28. Long John Silver (CBS), KPAR, W.-7:30,.&16.8 _———————— —

ALBANY-TROY-SCHENECTADY (2 Stations)........159,100 TV Ilomes

THE TOP 10 ONCE-WEEKLY SHOWS (* Indicates Non-Network)

RN 1. Groucho Marz, WRGH, Th. .............. 543 6. Ed Sullivan, WRGE, F. .......connerererans 51.4
1 L ‘“I - s smsmerEELEmE IF L a - iR s Fands bdoean
THE TOP 10 ONCE-WEEKLY SHOWS (* Indicates Non-Network) e R e R AR o, avwakkzsivesin e
; 3. I Love Lucy, WRGH, Su. ........c00.....52.0 . Fireside Theater, WRGE, T. ..............50.]3
1. Ed Sullivan, WHEN, S0 ...ovivursasnrnes- 513 6. Lassle, WHEN, 8w, .........connssnnvetne=- 440 : ; : -
1. Groache Marx “‘E';’Il, B o eyt s o AR 7. 564,000 Question, WHEN, T. ....viununen. 410 5. Producer’s Showcase, WRGE, M. .......... 51.5  10. Perry Como, WRGH, S. ... ............. 895
3, Judy Garland, WHEN, SiL .....c.ooiinee.. 47.3 8. Jackie Gleason, WHEN, 8, ., .............423 TLWEEK " .
4 Fireside Theater, WSYR, To ».ovvversranes 445 9, Alfred Hitchcock, WHEN, Su. ,...........40.3 AHE-FOF 0 MELI-WESSLT SHOWR: (- Indestes NowNutwork)
5. Greatest Show On Earth, WHEN, T. ...... 443 9.1 Love Lucy, WHEN, M. ............ .ol 403 1. News Caravam, WRGB, M.-F. , .. ... ... 333 7. Search for Tomorrow, WRGB, M.-F, .., ... 19.4
2. Eddle Fisher, WRGB, M.-F. .............. 185 ¥
TH_E TDP lﬂ EIULTIr“EEH.LY SHD“.IE '.f" I"dlﬂl"t! NDI‘I-HI[H’HI'L} J_ ﬁshnwmi “'R.GBI M'_F' IIIIIIIIIIIIIII 15 ‘ !- GI.IH'III! Llshtl “-“G'Bi MI. Fl Em S EEES E kR bk .Iq-:
. ; 9. Love of Life, WRGE, M.oF. .cvveivierina 188
: 3. *Weather, Misc. (6:45 p.m.), WRGRE, M.-F. . .258
1. Mickey Mouse Club, WHEN, M.-F. ....... iﬁj‘: :. ;‘ﬂm:ua Jack, ﬁ‘ig’gﬁ .’lrl;rl"-F. E— -ti: 5, "Bronco Bill, WRGE, M-F. ... ............. 155 10. Howdy Doody, WRGB, M.F. ....cuouerenss. 18.9
2. *News-Weather, Sports (11 pam.), MoF. ... - News Laravan, 5 BEORa Chh bt e ma s I 6. "Newsreel (11 pm.), WRGE, M.-F. .. ... ... 127 L WRG i
3. CBS News, WHEN, MoFo .o.oouirnesnns 05 8 *News, Sporis, Misc. (8 pm), WSVR, Emaresy Gt pom:) ' . 10. Vallant Lady, 1" - - 18.9
4, *News, Sporis, Weather (6:30 p.m.), WHEN, e A S b AT B Nerr e THE TOF LOCALLY ORIGINATE ! ERIE
S A S 188 9, Queen for & Day, WSYR, M.-F. ... ... Y _ : H,,D':-“‘“‘!E .
5. Eddie Fisher, WSYR, Wa, Fu ..ooovniinnnnn 16.8  10. Arthor Godfrey, WHEN, M.-Th. 1.5 1. San Francisco Beat (CBS), WRGB, W.-8:30..49.0 | 13. Wild Bill Hickok {Flamingo), WRGB,
2. Dr. Hudson's Secret Journal (MCA), WRGH, AT TEME NG s edinsinn r b minit o Wk sl 6.0
THE TOP LOCALLY ORIGINATED FILM SERIES L L R e N R AL G 44,3 | 14. 7Pawi Page (Oldsmobile), WRGH, F.,
" i lE . i 5“'?% N T N T N R R R R R LR T e .15.3
1. Highway Patrol (Ziv), WSYR, W.-10:30....28.0 | 10 Svperman (Flamingo), WHEN, Th.-&00....19.0 * .I.Ef;'.':;uw'"“ Days (Pacific Boraxl, WROB, 19.3 | 15- Madison Square Garden (Winik), WRGH.
2 Great Gilderslesve (MBC), WSYR, F.-9:30..26.0 _ll. Taky King (Mabisco), WSYR, Su.-2:30.,..185 it gk R 2 ) '“”'"'_ “““ s B O A e ) cattie
7. Little Rascals {Interstate), WHEN, Th.-T:00..26.0 |711. Buffato Bill Jr. (CBS), WHEN, S.6:00...... 18.5 4. Superman (Flamingo), WRGB, W.T:00....385 | 16 Buffalo Bill Jr. (CBS), WRGH, 5.9:15 a.m. .20.3
4. Dr. Hudson's Secret Journal {(MCA), WSYR, 13, Mr. District Auorney (Ziv), WSYR, 5. Amos 'n' Andy (CBS), WRGB, T.-T:M).....316.5 17. Life of Riley {NBC), WRGH, w_” ;1| R 14.1
Su-10:30 ..... e e e e MAA0SI0 oaaiiiiian e, cvivasis i HE3 6. Col. March of Scotland Yard (Official), 18. Annie Oakley (CBS), WRGE,
A, TDch Valley Day!. [Paufu. Bu:anfl, WHEN, 14. Col. March of Scotland Yard (Official), WRGB, T.-10:30 .,.... PR . . LT B 0 0 12,5
-1m BB AR L NS s 113 WE?R T'lﬂm --------------- SRR EE A EE Tnﬂ T. F-'-'U'IEE Rldﬂ'i {CBS}, WRGB :'l“ "5 .]ﬂ -.‘q..a..b..ﬂ 19.. Yfll.ll.' Atl E‘[ﬂr Thfﬂt:r {Ecrem G#th- “'Rﬁw‘
6. Waterfront (MCA), ws‘m Th-11:00...... 20.5 | 15. Liberace (Guild), WSYR, W.-7:00. . 173 8. Highway Patrol (Ziv), WRGB, Su.-1:00,.....34.% WEAIEAE . o ovimsrmrrbn s et va e s wil.§
7. Passport to Danger (ABC), WHEN, M.-T:00.19.5 16. Soldiers of Fortune (MCA), WHEN, M -ﬁ r_-u 14.3 9. ¥5ky King {MNabisco), WRGH, 5.-1:30. ,......31.8 | 20. Conrad Nagel Thnur (Guild), WROW,
8. Science Fiction Theater .r_z,p.-}_ WS‘["R, 17. Hopalong Cassidy {HBEJ. WSYR, §-12:30..13.8 10. Playhouse 15 (MCA), WRGB, T.-7:10......285 T | | uli0.a
M.-T:00 ..... cesssnssassnssnssss193 | 18, Count of Monte Cristo (TPA}), WSYR, 11, Man Called X (Ziv), WRGB, 5-11:00..,...28.0 | 21. My Litile Margie .[grr.;m}, WH{}W M-
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TOP SHOW PLUGGERS

A Weekly Digest of an Qutstanding Audience Promotion Campaign
Entered in The Billboard’s 18th Annual Promotion Competition

KMBC-TV—Kansas City, Mo.: 1 Spy’

With a goodly
board’s 18th Annua Pru-mﬂtlnn Com
as third place for its job on “I Spy.
worked hand in hand on this one.

oup to choose from, the judges in The Bill-
ipetition selected this outlet

Station and sponsor Cook

To begin with, a unique idea in day-glo auto bumper stickers
was launched. Distributed thru the sponsor's 164 retail outlets,
the sticker was put on the rear bumper close to the license p]ate

A station
station.

thmgmp]mr then took pictures to be televised on the
the person whose plate number showed up on the

sercen called in, he got $100, with the amount riding up in case
ol no response. Some 26,305 stickers were distributed.

Still in the tralfic line were largﬁ car cards made up for the

backs of cabs. Also plain to passersb Jv
the downtown studio building an

were three-sheet posters on |
colorful display cards for

stores and dealers, besides 19 by 50-inch window banners.

Dealer co-operation was maost helpful here, with bulletins
l:iumg out. Also a newsletter was sent te all Cook emg:-]n} ees before
the car bumper contest was launched to alert an advance team.

Mail
cluded in the campaign.

romotion and a plethora of ads, of course, were in-

Donald Dwight Davis handled the promotion on this for the

slation,
general manager at the outlet,

(Next week: WTTV, Indianapolis)

ITe is likewise the first veepee. Joln T. Schilling is

I —

AD"IA"E'HTISIHG MANAGER of a large Eastern Bank says:
“Billboard is a most useful and
helpful  publication,

with rnfﬂrnmtwn that any TV user
should read.”

jam-packed

KTTV Goes Info
Film Production
With New Series

INOLLYWOOD—KTTV, indie
film pionecring station, which has
led the way repeatedly in pur-
chasing and programming cellulose
series, went a step Ffurther last
week, The TV channel is financing
and has started production on the
first film of its own.

Titled “Parole.”
be filmed entirely on location at
various penitentiaries and correc-
tional institutions around Califor-
nia. The station will turn over na-
tional distribution of the program
to a syndicator, and is aiming for
fall release.

The films will show prisoners in
actual appearances belore parole
boards, where they will reconstruct
their c¢rimes in making their pleas
for parole, The 1Bmun. cameras
will be set up so as not to interfere
with ﬂ'IL. hearings, altho prisoners
must give their consent lo appear
on TV.

Fred Becker is producing the
documentary dramas, six of which
are in the can, and which will be
relatively inexpensive. Neither
writers nor actors will be used,
|and production crews will be kept
to a minimum,

KT1TV has, in the past, bought

wwWw americanradiohistorv com

the series will | j

programs regionally and then resold
them. Similarly, local shows have
been kinescoped for syndication
{Handstand Revue,” “Peter Pot-
ters’ Juke Box Jury,” et. al.) but it's
believed that this is the first time
a station has actually gone into
tilm production of its own,

19 Outlets Buy

® Continued from page 8

Nev.; KGRO, Bakershield, Calif.,
and KENI and KFAR, Alaska,
AAP is understood to have
removed national sponsorship op-
tions from all Warner pictures in
packages one thru nine. Its think-

ing now seems to be that national
spot advertisers can just as easih'
arrange the selection of the pic-
tures they will sponsor directly
with the stations. Ei'hf: only reser-

vations on those packages are on
those pictures being held out of
TV until they have completed tlieir
theatrical fling.

Movieland

A sidelight to AAP’s elfort on
the Warner features is the fact
that it is still racking up sales on
its “Movieland” package, which is
the name it now applms to all its
pre-Wamer features. It has made
10 deals in the past eight weeks,
Recent buyers of “Movieland™ in-
clude WBZ, Boston; KOIN, Port-
land, Ore., and KKTV, Colorado
Springs, Colo.

PROGRAMMING—
the key to successtul TV advertising

THE BILLBOARD-
the key to successtul programming

e e e o e e o o o —

_______________________ 3
! MONEY-S5AVING !UBECEIPTIGH ORDER |
E Enter my subscription to The Billboard for a full year ;
" (52 issues) at the rate of $12 (a considerable saving :
: over single copy rates). Foreign rate $24, -
|l [0 Payment enclosed 0 Bill me :
: E52 !
i Name !
i Occupation or Title !

[ |
' Company " '
i |
' Address '
E City Tone____ Stafe i
1 Send to: The Billboard, 2160 Pattersen St., Cincinnatl 22, O. |
L-----------------------'--—-h--------ﬂﬂ---------.——"
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THE BILLBOARD

TV FiLM
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This charl supplies ratings for the top 15 once-weekly shows and for
tha top 10 multi-weekly shows in each local market stodied, regardless
live or film.
provides ralings for the lop 30 film series aired focally in esch markes,

whether these programs are nctwork or local,

1t alsi

All films listed are svndicated wonless title Is preceded by a dapger
(%), Indicating nationaily spot-booked, Stations ara VHF excepl whers
the svmbol “u” denotes UHF, The symbol “&™ shows that a program
originales in another city, but has scored a rating of 3.0 or mnre.

progroms,

issues, beginning with the issue of The Billboard dated the third Sat-
urday of each month.

For complete information on audience size, coverage, crppmllim.
audience composition and other detaile not incloded in thia

in rank order according to ratngs, Complete ratings are published over a span of one month's weekly chart, pltease consult The Pulse, Inc., 15 West 46th Street, New York City.
SCRANTON-WILKES-BARRE (5 Stations)............154700 TV Homes LITTEE BOCK (3 Stationg), .. cuvnvivibo i .48.600 TV Homes
THE TOP 18 ONCE-WEEKLY SHOWS (* Indicates Non-Network) THE TOP 10 ONCE-WEEKLY SHOWS (* Indicates Non-Network)
1. S61.000 Question. WGBI, 382, T., ........46.4 6. What's My Line? WGBE 317, Su. ........ 081 1. 364,000 Question, KTHY, T. .............. 438 6 Big Story, KARK, F. ... 00uetnrrnnnn., 358
2. Ed Sullivan, WGBI 401, Su. .......000....45.0 7. Judy Garland, WGBI 319, Su. ...,.0......378 2. *Highway Patrol, KARK 20,8, KATV 218 6. Ed Sulllvan, KTHY, St ......0o00o00e.e... )88
3. Groucho Marx, WHBRE 369, Th. ..........42.8 & Boxiag, WBRF. 290, F. ............ crsie. 360 e e R R R EER A 426 . Ford Theater, KARK, TH. o.....oonr..... . 338
4. 1 Love Lucy, WGBI 3.4, M, ............ 399 9. Alfred Hitcheock, WGB1 300, Su. ..., 355 3. Lux Video Theater. KATY, Th. ............38.0 9. Disneyland, KATV, W. ... . .....c.ovuee... 128
5. Jack Renny, WGBI 335, Su. . ..vnnnninns. 39.7 10. Lux Videe Theater, WBRE, Th. ...,........ 341 4, George Gobel, KARK, 5. ................37.3  10. Fireside Thenter, KARK. T. ..............015%
s 5. Your Hil Parade, KARK, 5. ..............33 10. 1 Love Lncy, KTHY, M. ..........,..... 325
THE TOP 18 MULTI-WEEKLY SHOWS (* Indicafes Non-Network)
1. Mickey Mouse Club, WILK 17.0, M.-F, ,...19.9 6. Guiding Light, WGB1 88, M+F. .......... 127 THE TOF 10 MULTI-WEEKLY SHOWS (* Indicates Non-Network)
} :‘::i: 'I{_-';"’h“““h;"““ﬂ !;'fﬁr Mo oo 19.5 7, *Lirde Rascals, WBRE, M., T., Th.,, F. ... 124 1. *News, Weather (6 p.m.), KARK, M.-F. ,...21.6 £ #News, Weather (10 p.m.), KATV, M.-F. ..16.8
v Eacle Philet, BWERE 185 Wy Bevpoavonnes 182 9. Search for Tomorrow, WGBI 8.4, M.-F. ,,,.12.4 1. Mickey Mouse Club, KATV, MoF. . ....... 19.5 7. *Sports (10:15 pun.), KARK, M.oF. ........ 15.1
4 Dinsk Shore. WERE 138, T, Th. ........ 173 = 1, *News, Weather (10 p.m.), KARK, M.-F, ....193 & *Pattl Page KATV, T.. Th. 13.5
. News-John Dvaly (7:15 p.m.), WILK 9.9 9. *I1th Hour Report, WRRE, M..Th, ........ 123 < J MWily TRANEIL, TRAE S vns .
Pood ; Ty - : : 4. News Caravan. KARK. M.-F. .. .. .. .. 175 %. *Roy Rogers, KARK, M.-F, SR eas |, ¢ |
ML 4 8 alh m b B sl b 102 30 kats:Newr(H paw); WERE, MF.su 1.3 5. Eddie Fisher, KARK, W., F. .............. 165  10. *Spinner Sanctum, KATV, W., F. ..........10.8
THE TOP LOCALLY ORIGINATED FILM SERIES i T Rt THE TOP LOCALLY ORIGINATED FILM SERIES
i o it Station, Day- { ’ .
H,'":'h ,E:[!f t,!f.l.',ﬁ:h',:'ﬁ:.; sﬂ-'ﬁl;nﬁzﬁ H:ET"!.: F;";up:r'rﬂfn"mt_.::;l;ﬂ iR Raok  Title (Distributor) Station, Day-Time Rating Rank  Title (Distributor) Station, Day-Time Rating
3 ,,.,“l Mareie (Offict GBI S T-00 4105 g : ) A ' 1. Badge 714 (NBC) KATVY, T-7:30.,......&270 | 17. Soldiers of Fortune (MCA), KARK, T.6:15..18.5
- My Lutle Margie (Official), WGEL, 5.-7:00. . ul8, 19. Wild Bill Hickok (Fiamingo), WILK, 7 ; “BS) K . 1 T £ T 3 s
1. Mr, District Atlorney (Ziv), WBRE, F.-T:00.ul8.2 , 2. Anmie Oakley (CBHS), KARK, Th-a:I5....26.0 17. Tales of the Texas Rangers (Screen Gems),
& Mut Colled X (Ztv), WBEE. M.A0.30. .. u110 TADD e u10.7 1. Man Behind the Badge (MCA), KARK, RATV. T o i v ena s £18.5
S P T, |-.-h.1-'“n'rnmm;ldn‘{%';ﬂ";”” ; 21. Sweve Donovan, Western Marshal (NBO), et L e N e T 253 | 1. Eiwl:nt. Queen of the Jungle (ABC), Eﬁltl{,
" Gems), WBRE, Su-6:00 4 ul4.0 WOGHT, T o irrareransncans u 9.4 4, Studio 57 (MCA), KARK, F-7:00,....... 250 SO0 B, . eeiiene ey L ... 188
6. Range Ridér (CBS), WILK, E-T:30 .... uld7 | 22. Star and the Story (Official), WGBI, 5. Highway Patrol iZiv), KARK & KATY, 21, Jet Jackson. Flying Commando I:En:m:n Gems),
et A S s Rl o L e Mo o w92 SUEI oyt iaaia e e &2 KARK, S.-10:30 ..., RN X
T Sarnce, Fctisa Thagler (mir), WAL, i d B s S e Tt e 6 1 Spy (Guild), KATV, Su-830. ... . &03 | 21. Confidential File (Guild), KATV, M.-9:30. . &17.8
q I'Lm-um 1Guuld]ﬁBm’ HTIII """" ulz’l.ﬁ EE % 11500 L L F ¢ 9.2 6, Amox 'n° Andy (CBS), KATV, M.-E:30,,, .&203 21, I Led Three Lives (Ffiv), KATY, W.-8:30. . &17.%
ksl gl el A T e e e o s S M R e R R e B S B T = B. Hallz ol Ivy (TPA) KAREK, S-%:30......7200 24, Your All Star Theater (Screen Gems),
e s Jourmal (MCA), hsgesn Aol Moot I gl cotbsmn il hndies St o Y 8. Buffalo Bill Jr. (CBS), KARK. §.-9:30am. 200 KATN, Bl00.50 s vavs s sl onsaicd fogis &17.0
10, 1 Sov (Guidy, WERE, F-1180 .17 1 U127 | 25. Jumele tim (Seveen Geme, WARM, | 10 Mr. Disirict Attomey (Ziv), KATY, 25. Celebrity Plahouse (Sércen Gems), KATV,
11. i5ky King (MNabisco), WILK, Su-6:00....ul2.5 B il e R i e s TR FUADD .o cnniiin st &19.8 e O bt e xS
11. Hopalong Cassidy (NBC), WILK, S.-5:30. .ui2.5 | 26, Counl of Momte Cristo (IPA), WILK 11. Star and the Story (Official), KTHV, T.8:30.19.8 | 26. Dr. Hudson's Secret Journal (MCA), KARK,
13 Little Rascals (Inlerstate), “’EEE M., T.. T || A R TR iy L e e e e L R u B4 12, Hm_'“img C u“'f‘" (NBC) KARK, 5:5 00, .19.4 MABI0 iaaeiiiiiisisatitiasasra s raaes 16.3
Th,, F.-6-00 wird | 26 Waterfront iIMCAL. WARM. S.-7-00 u 8.4 13. Stories of the Cenury (Hollvwood), KARK, 27. Life With Father (CBS5), KARK, Su.-4:30....143
i ' AN ppa s s e bl ER R R RE g m ) il 5 § [ L LR b - -
14, Soldiers of Forune (MCA), WILK, 28, Soldiers of Fortune (MCA), WILK, sl B S R Pebesreiaiseediass 19:3 | 27. Count of Moaie Cristo (TPA), KATY,

e O e g uit.g R B T e u 82 13. Science Fiction Theater (Ziv), KARK, TheB:00 ooieriiiiieiens oo
14. Long John Silver (CBS), WGBI, W.6:30,.u11,9 | 28 Sw Erwin Show (Official), WGBT, §.-6:00..u §.2 1 E;f;;}%..’.i}}h”} CINBC), KARK, W.-7- fﬁ”::; 19‘ ':;l HIE:;TEH . &i4.0
16, Gene Autry (CBS), WILK, M., W, F.6:00.ull.3 | 28 Victory at Sea (NBC), WILK, F.-10:30....u 82 ! NUETHEEVE LX) 5 R e L S A LA LTSS A RIS, .
17. Anmie Oakley (CBS), WGBI, W.6:00....u11.2 | 31. Boston Blackie (Ziv), WARM, M., W.- 13, Jungle Jim (Scrcen Gems), KATV, M.8:00.419.3 | 30. Your All Star Theater (Ziv), KATV,

1%, The Whistler (CBS), WGBI, E.-11:15,.....ull.0 Pl | e e e e P u b1 17. Steve Domovan. Wesiern Marshal (NBC),: SUADAS Lo &13.8
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. : : “BE) W §. *Pattl Page, WBTIY, W, F. .. ... ......... Fi K | L T irearense 208
1. Walerfront (MCA), WMBR, Th.-8:00........41.3 | 14 Buffalo Bill Jr. (CBS), WMBER, -
2. Annie Oakley (CBS), WMBR, W.-1:30......353 e e W ey ey 4 ; THE TOP LOCALLY ORICINATED FILM SERIES
2. Cisco Kid (Ziv), WMBR, T-6:00.........:.3353 | 19 $Sky King (Nabisco). WMBR, S.-11:00 a.m. .23.5
4. Science Fiction Theater (Ziv), WMBR, 16. Long John Sitver (CBS), WMBR, Su.-4:30,.19.5 1. Dﬂu: Fairbanks Presents (ABC), WBTY, 10. Doug. Fairbanks Presents (ABC), WBTYV,
Th-7:00 ...... e e b A <353 1 17. Count of Mome Cristo (TPA), WIHP, y TA00 ,.onnninn. e h LRER S L XA TR Y 59.3 SN0 i e cenas 358
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6. Stars of the Grand Ole Opry (Flamingo), 9 %Patti P Oldsmobile), WMBER, Su.-3:00. .uls.5 i g, : 13, Amos ‘'n Andy (CBS), WBTV, 5“.4:“....13.5
WMBR, 5630 ......00n T Lo 343 .lm‘ G s .:IF": {hl ”fn m’ ::. tury (G I'E- Sy 4. Eddie Cantor {(Ziv), WHIV, T.-5:30,,...... $4.5 | 14. 1Skv King (Nabisco), WBTV, M.-5:00....,.32.3
8. Capi. GaMlant of the Foreign Legion (TPA), B e il B Bl ek i e S 5. {Death Valley Days (Pacific Borax), WBTV, 15, Soldiers of Fortune (MCA), WBTV, F.-5:30..30.8
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W L iheas P T .1 22, Dr. Hudean's Secrel Journal (MCAD, 7. Sclence Fiction Theater (Fiv), WBTY, L, e | R 55
R. Superman [nnminsu] wunn M.6:00. ...34.0 WMBR, Sa=30 ., eeiiiavansaoh i bana 14.0 R | G N i T L P 46.3 | 185 vPatu Page, (Oldsmobile), WBTV, W,
11, Man Called X (Ziv), WMBR, W.-7:00 .....33.8 | 23, Riders of the Purpie Sage (RCA), WIHP, M., 8. Stars of the Grand Ole Opry (Flamingo), a2 3 L g e o Al 29.0
12. Badpe 714 (NBC), WMBR, M.-T:00........ 335 T FoBll ooiiiaiiiiiianiiianansiniias HER WBIV, 8600 .. .iioriiriiiiiniiaininas 383 | 19. Hopalong Cassidy (NBC), WBTV, W.-5:00..27.8
1% Siudio 57 (MCA), WMBR, 5.-6:00........30.8 24, Curlain Call (MCA), WIHP, M.-F.-11:00. .ull.B 9. Long John Silver (CBS), WBTY, M.-5:30.,.,355 0. Looney Tunes (Guild), WHTY, 5.-9:3 am. ,.23.3

KPIX to Start
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10 P.M. Daily

SAN FRANCISCO——KPIX, the

COMMERCTAL CUES

HOLD THAT QUALITY LINE
The Film Producers Association, members of which produce the
bulk of TV commercials in the U. 5, devoted its Monday (4) meel-

ing {o discussion of the problem of poor quality prints, Cumensus

THIS WEEK'S FILM BUYS

ROYAL PLAYHOUSE
ROTV, Forl Dodge, Ia.: Adv, TBA

COLUNTERPOINT
KOTY, Fart Dodge, Ia,:

CBS-TV FILM SALES
AMNIE DAKLEY
WHEM, Sviacuse: Ady, TBA
LIFE WITH FATHER

Adv. TBA

WTWO, Bangor. Mr: Roblnsen & STERLING TELEVISION , ; scemed to be that the reason was the loss of control among
Kenney KING'S CROSSROADS W ets;l&-"":hnﬁf i‘mhﬂn l;mre is re ducers of finished negatives which were later l:emg consigne
WGR, Bullato: Adv. TBA WHIO, Davton, ©.; Ady, TBA Pt s s fP ":]“"ﬂ%] il o SErvice groups for mass pmrjur:tmn At the meeling it was an-
BRAVE EAGLE MOVIE MUSEUM its evening leature iilm program nounced that a new contract had been signed with the Motion
KLAS, Las Vewns, Nev, WPIX, New | KOMO, Seattie; WTVD, Durham, N, €. to 10 p.m. across the board. It Picture Editors Local 771,
York: Adv. TBA Adv. EEAE\’ER\'IBD\' apparently plans to run the RKO SHOWY “SNOWY” BLUKB
AMIOS N' ANDY ; MUSIC FOR EVE : Movieland USA" pictures there |* : ol ; : .
KLFY, Lafavette, La; WGR, Buffalo:| KFBB, Greal Falls, Moni: Adv, TBA hat it bouoht f C&C Televi- Cascade Pictures of Cahl"::uma, Ine., las completed an extensive
Ady. THA TALES OF TOMORROW SIBLAL ROSReL: Jrouh e telefil ial for “Snowy” Bleach, a Gold Seal product, The
LONG JOHN SILVER _KFBB, Great Falls, Mont.: Adv. TBA | Sion, The station is also reported | eleium E-‘“T’iﬂ"'?fl“;ll or onowy | 2ac l:] 4 Ii:;wiimtﬂ o 3o
Adv. TBA srﬁ;TT; A :E“;;;l N. L Adv. TBA features. ballet featuring dancer I];JH e Vanderveen and I:hnrﬁngrapheie E;I}"
TTEH%’SEH..-. R WATV. Newark, N. J: Adv. TBA Horotalors #ha datien has cail Mare Platt. The storyboard was made up by the Campbell-

Mithun Agency of Minneapolis and included many difficult optical

EANGE HEDER ried mostly svndicated shows in alfects, | Vanghn A. Paul. Cleo

STUDIO FILMS

: : bnmt " Bleach was directed by
WABD, New York: Adv. TBA TFLESCRIPTIONS LIBRARY the 10-10:30 p.m. }.]ermd starting TP A i[: & Thia Bl :
THE WHISTLER KRBC, Abilene, Tex; WIHP, Jackson- | its “Jubilee Theater” at 10:30 p.m. ; il :
WGR, Bulfalo: Adv. TBA ville, Fla.; WESH, Davions Beach, Fla.; | three nights and starting movies at| BRING HOME THE COKE

FILES OF JEFFREY JONES KMBC, Kansas City, Mo, KGLO, m. on a couple of other The Bill Sturm Studios, which has completed an extensive series

WGR, Bullalo: Adv., TBA ﬁ;‘;’" CE’C;E “LIL'.‘.:T:M[:;”H’? c}i”.‘ nights. of commercials for Coca-Cola, has been retained to do another

llpl;ﬂfiunﬂ “"r‘_'* :_R'l Bk i WRGP, Chattancoga; KLAS, Las It is understood KPIX p]ans to smaller series based on the same theme, “Bring Home the Coke.”

o AMERVEE: L ACIERN-PIN ¥ Vegas, Nev; KRIS, Corpus Christh, | se]]l the 10 p.m. movies in throe | There will be three basic films with varistions bringing them up
L8%; ROOR, JNUNES. WAL, WA, to 16 dilferent versions.

half-hour slices per night, rather |
than in spot participations.

ITERSTATE TELEVISION

LITTLE RASCALS
W70, Kalamazpo, Mich.:
Lihenield
WO AB, Albany, N, Y.: WEAM, Lafdvelte,
Ind.; KHAD, Larcdo, Tes.: Adv. TBA
FPURLIC DEFENDIER
WAMOCT, Memphis; KTYH, Wichia, Kan: |
hu'uu.*r Markets
KB, Harlingen, Tex.;
v, e Adv, THA
hvenport, e Ziflnn Appliance Co.
WTCN, Minncapolis: Swilt & Co. (AlL)
JEINIVIY WARKELY WESTERNS
KUOLN, Lincol, Neb.: Adv, TBA
FEATURE FILMS
KOEM, Temple, Tex,; WOC, Davenpori,
Ind: WBKZ, Baton Rouge, La,, WGR,
llu.l:-n WO N, Chicago,; hll-'\‘: Hast-
ings, Meb WIVI, Mumi; Adv, TBA

Baltimore: WHHRF, Rock Island, [lL:

Adv. THA

Helpful Tax
Ruling Boosts
PRM'S Stock

NEW YORK —— FRM stock

|II}S

Rudiedpge &

Donuld E. Tomking is re-opening his TV and radio consultant
business. 1le had been general sales and advertising manager for
Owen Murphv I“rmh_u,l,]l.]ns + + « The newest UPA Pictures’ ani-
mated cartoon commercial for Niagara Starch features voices bv
Allen Swift, . . . Van Praag Productions is expanding studio and
executive space in New York.

, mﬂt twa days it settled down again |
v points, closing Friday at 36,
Intemal Revenue mled that the
' %21.000,000 PRA is paving War- |
ners for the library will be taxed as
capital gaing rather than straight
income, which apparently assures
that the deal is consummated. Asso-
climbed 9% points on the Amer-|ciated Artists Productions, which |
ican Stock Exchanme on Wednes- | distributes the Warner product for
'dav (G) following the favorable tax | PRM, said it Liad no comment on
ruling o its ['.lmthh-':' of the | this since it never acknowledged it
Warner Bros., bucklog,  Over the could have been otherwise, 1
| .

KGLO, Mamn

SELL YOUR PROSPECT WHEN HIS MIND IS ON
TV PROGRAMMING— The Biliboard falks programming . . . creales the

perfecl ediforial atmosohere for TV advertising.

wwWw americanradiohistorv com
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BESIDES FEATURES

Official Expands
Brit. Studio Space

NEW YORK—In the midst of
planning motion picture versions
of its swashbuckler proper-
ties, Official Films is also expand-

f ill]‘ﬁ its British studio facilities. The
ependent TV Program Com-
pany and Sapphire Productions,
Official’'s British cousins, have
leased the Twitenham Studios,
which gives them two extra stages,
in addition to the four at the
Nettleford Studios.

These six stages will handle the
production of 39 films to be
shot for “Robin Hood,” “The Buc-
caneers and “Lancelot.”

Official intends to continue its
concentration on the costume ad-
venture format in its future TV
production. It is expected to select
two  historical properties from
among 30-odd it now has on paper
for pilot filming in 1957.

‘Hood' Feature

Shooting on the feature version
of “Robin Hood” begins late this
{em‘. The story will be original,

ut the cast will be the same as
employed on TV. Estimates are
that the picture can be produced
for $250,000, And “The Bucca-
neer’ and “Lancelot” are also po-
tentiol- movie properties, depend-
}"ﬁ on their success on TV next
all.

Aaronoff Heads Up
MCA Pix Publicity

NEW YORK—Ed Aaronoff has
been named publicily divector for
the MCA-TV Filim Syndication
division.

Aaronoff's last post was with
Universal - International Pictures,
and before that he spent several
years with other motion picture
COmMpanies.

Buch Heads West
Div. for Hygo-Unity

HOLLYWOOD — Hygo-Unity
has hired Dick Buch as its \Western
division manager, He was formerly
Southern manager for the Ceneral
Teleradio film division,

At Hvgo he is replacing Jerry
Weisfel t.E 2 B Jemn

ITS FUN

TO
REDUCE

guarantess yeu

TRAFFIC ® RATINGS
SALES

@ Five quariar hours
per week.
® Backed by & maer
chendising *“"heoker” that makes i} a
tales-winning naturall

UILD@FILM

&0 PARK AVE NEW YORK MU B.5365

il |
_;:J..'- -

54
AMERICAN CANCER SOGIETY

The combine is sending a pro-
duction man to Southern France,
where there is wusunally eight
months of good weather, to look
into the possibility of studio opera-
tions there. Official is also consider-
ing the purchase of a laboratory
in Britian to avoid the current pro-
cessing bottleneck. Bill Comish
now is stationed in London as Offi-
cial’s American supervisor of its
British production.

LADY TO SHOW
‘MARGIE’ CURVES

NEW YORK — Official
Films has hired a woman to

handle mop up sales of “My -

Little Margie.” Sherlee Bar-
rish, last of National Telefilm
Associates, has been sent out
on a 60-city tour by Austin-
Healy to show stations there
the rating curves “Margie” has
flashed in 128 other cities, in
50 of which “Margie” was
stripped. Sherlee’s measure-
ments are 35-22-36. Margie's
latest measurements are 14.1

in Los Angeles and 11.7 in
San Francisco.

Telestudios to Use
Ampex Machine

For Live Blurbs

NEW YOV K—Telestudios, Inc.,
has ordered a production model
of an Ampex Tape recorder. The
tape machine will be used for the
recording of live commercials as
will the Ampex recently purchased
by the Audio and Video Company.
Telestudios, however, is consider-
ing the purchase of a prototype
model instead, so that it can get
the machine into its hands faster.

Telestudios has also devised a
closed-circuit system for the pre-
testing of commercials, It has a
list of 3,000 families, in various in-
come brackets, and will use large
numbers of them to get opinions

Guild Films
Buys Stations

GREEN BAY, Wis. —— Stations
WMBV-TV and \WMAM-radio,
here have been purchased by Guild
Films at a reported price in excess
of $600,000. This is the first sale of
a station to a TV film svndicator.
Altho negotiations were completed
Wednesday (8), the transfer is sub-
ject to Federal Communications
Commission okay. !

According to the buver this is
the first of many stations Guild
expects to own and operate
eventually.

on the erfectiveness of commer-
cials.

-
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PLATTERFETE

C&W Stars to
Turn Deejay

On ABC Show

NEW YORK—*Five top country
and western stars, Webb Pierce,
Faron Young, Carl Smith, Hank
Snow and Marty Robbins, will turn
deejay for the American Broad-
casting Company’s forthcoming
Sunday night “All-Star Country
Show” which will be aired by the
network from T7:30 to 10 p.m,
starting July 1.

Each artist will pilot a separate
section of the two-and-a-half hour
program, and will also appear on
the other segs to chatter with his
fellow spinners, The over-all show
will be emseed by Tom Hubbard,
billed as “The Judge,” who will
comment on the c.f&w. musical
field in general, with special em-
phasis on record news.

ABC program chief Ray Diaz
also plans to originate many of the
puest interviews from major c.&w,
centers around the country, includ-
ing, of course, Springfield, Mo.,
and Nashville, All kinds of e.ow.
platters will be played on the show,
including rock and roll-country
styvle,

The package, which will be sold
on a co-op basis, will be produced
by Al Gannaway Productions, Inc,,
in co-operation with ABC. Gan-
naway produced the “Grand Ole
Opry" TV film series, Faron
Young's new video film package
and Young's recent feature-length
western movies. A video version of

(Continued on page 20)

Epic fo Build
Jazz Catalog

NEW YORK—FEpic Records,
which has been building a jazz
LP catalog based on old Columbia
masters, now plans to start record-
ing its own new jazz library,

According to Epic’s artists and
repertoire head, Marve Holtzman,
the Columbia subsidiary is going
into jazz “seriously,” and already
has inked two brand new artists,
with many more to follow. The
new pactees are the vocalist, Anita
Ellis, and a Philadelphia jazz pian-
ist, Bav Bruant.

Holtzman plans to inaugurate an
“Arrangers” Workshop Series,” in
addition to disks spotting individual
performers,

TRAVEL AGENTS
GET IN ACT

NEW YORK—Decca Ree-
ords has expanded its “Pass-
port to Pleasure” promotion on
its 15 current Holiday series
of LPs to include travel
agents. The latest twist high-
lights tie-ups between the lat-
ter and disk dealers on win-
dow displays,

On the international level,
travel bureaus of many na-
tions have been brought into
the act as well, by providing

colorful, large-size posters
keved in with their home
countries. The label ha re-

portedly shipped 25,000 of the
posters to dealers. Part of the
overall promotion on the series
is a dealer window display
contest, with the frst prize an
all-expense vacation in Rio de
Janeiro,

RCA RECALLS
MORGAN DISK

NEW YORK—An urgent
note went out to RCA Victor's
entire deejav list Friday (8)
from Bill Bullock, head of the
companyv's singles disks di-
vision,

Seems that the entire pro-
motion lot of the new Jave P.
Morgan coupling of “Johnny
Casanova” and "West Point
Dress Parade” was mechanic-
ally defective, but this wasn’t
discovered until the disks had
been shipped. Bullock imme-
diately notified the jocks and
asked them to scrap the plat-
ter.

New, corrected copies were

to be shipped on Monday (10).
Ist Waxing of
Qistrakh Trio

NEW YORK — Westminster
Records has obtained material for
three new trio disks featuring the
best selling Soviet violinist, David
Oistrakh. These are to be issued
this month.

Qistrakh’s trio, of which these
are the first recordings, also in-
cludes Swviatoslav Knushevitzken,
cello, and Len Oborin, piano. The
repertoire, cut from tapes imported
by Leeds Music, includes: In one
set, the Ravel and Chopin Trios;
in another, the Dvorak “"Dumky”
and the Smetana Trios, and in the
third, the Dvorak F. Minor and
the Haydn Trio No. 3.

Westminster's huge project, to
record the entire 41 svmphonies
and chamber music of Mozart, will
be completed by Decemher this
year.

It will be the first time that the

(Continued on page 20)

NEW YORK—Columbia Rec-
ords” president, Goddard Lieber-
son, has revamped the company's
organizational structure with a se-
ries of five important appointments.
Three new vice-presidents have
been created, and a key function
has been established—the Business
Affairs Department, which will be
operative in all segments of the
company, including contractural
negotiations with artists,

As previously indicated by
Lieberson (The Billboard, June EI{,
the new appointments chiefly rep-
resent advances for company per-
sonnel in sales and administrative

Greenspon, Cook,
And Earl Given Broader Duties

Lorber, Sparling

functions, Decentralization has
been effected, with executives be-
ing given additional responsibilities
which are clearly outlined.

Here are the changes:

Herbert M. GCGreenspon, vice-
president in charge of manufactur-
ing, will have additional respon-
sibilities as vice-president in charge
of operations, In addition to record
manufacturing and engineeirng
duties, he will take over. the direc-
tion of Columbia Electronic Prod-
ucts, Transcription Services, Cry-
ton Precision Products and Engi-
neering Research and Development

Albert B, Earl, heretofore exec-

RCA Meet Intros

Tape Phono Sets

Four Speeds, Stereo Sound, Low Price

45 Phonos Presage N

CAMDEN, N. J.—New products,

ew Market Trends

“untapped potential” of the 45

introduced at the recert Miami |T-P.m. reco ﬂ"l:l‘-lfkﬂt Color TV,
Beach nationsl sales meeting of the ﬁah"m"?* was the cuet item on
e agenda.

RCA Victor Radio and Victrola
Division, provide an indication of
the future marketing strategy of
the firm's recording division.

At the meetings, attended by
exees, distributors and distributor
salesmen, attention focussed on
stereophonie tape, four-speed disk-

playing equipment and the large

Lull on Ju

Exemption Front

By MILDRED HALL

WASHINGTON—A lull seems
to have developed on the juke box
rovalty exemption front, both in
the copyright office study, and in
Congress,

Copyright office spokesmen say
that “the subject of the juke box
bill will be deferred as a subject
for study in our over-all considera-
tion of copyright revision until

e T e e e o g e o
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Congress acts on the pending (Kil-
more) bill.”" Spokesmen for the
O'Mahoney (D., Wyo.) Senate sub-
committee on patents and copy-
rights said no action is presently
scheduled for the reporting out of
the Kilgore bill to end the juke box
exemption on performance royal
ties.

kA A L B

uly 28...

A sudden move to bring the
(Continued on page 81)
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According to 5ames M. Toney,
vice- president and general manager
of the division, new plaving equip-
nenal has been designed with the
ifea-of eliminating “fem of obso-
lescence” on the part of dealers
and consumers.

Victor unveiled two sterophonic
tape plavers, birst to be marketed
bv any company in the moderate-
price range. The portable unit, to
retail at $295, will consist of two
cases—one containing the player
with vne G'#-inch and twe 3%-inch
speakers, and the other, carrving
an identical speaker system and
tape storage compartment. The
consollette unit, to retail at 8350,
will include "he same equipment
in concolette cabinets. In both
cases, the umits will play either
dual or single btrack tapes at 7.5
inches per second.

The Mack IV, Mark VI and Mark
VII h-f phonos feature jacks for
plugging in the matching stereo-
player, converting the hi-fi set into
stereophonic sound equipment, The

(Continued on page 20)
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of the year’s biggest,

important issues of
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wrap-up of the whole record
and equipment business . . .
and so full of new ideas
for building new sales that
it will be kept for ready
reference many months
after the convention.
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New Lieberson Appointm'ts
Revamp Co., Exec Set-Up

utive assistant, has been named ad-
ministrative vice-president and will
be reslp:]nsiblﬂ for organization and
co-ordination of all company activ-
ities, including organization plan-
ning, product planning and New
York operation.

Hal Cook, formerly director of
sales, becomes vice-president, di-
recting the operations of all Co-
lumbia record label sales activities.

James E. Sparling, director of
the Columbia Phonograph Divi-
sion, becomes general manager of
Columbia Electronie Products., In
this capacity, he is in charge of
avelopment and marketing of new
electronic products in addition to
phonographs, He reports to Vice-
President Greenspon.
Much ' interest attaches to the
role of Alfred B. Lorber, formerly
director of the law department
and now vice-president in charge
of legal and business affairs. Lor-
ber's office will work closely with
all branches of the company on
business problems — including the
negotiation of artist contracts.
Lorber’s intention is to develop
a group of people specializing in
business—thus freeing creative per-
sonnel for the development of tal-
ent and repertorv. The intent,
Lorber pointed out, is not to pre-
empt from a.&r. men what has long
: (Continued on page 36)

Rome Cast in
New Traviata

NEW YOREK — George Marek,
RCA Victor vice - president in
charge of the album division, left
Firday (5) for Europe, where he
will supervise one of the diskery's
major recording projects of the
yeqr.

Prime object of Marek’s trip is to
produce a new, complete recurdin%
of the Verdi opera, “La Traviata,
in Rome. American star Leonard
Warren will be featured along with
a top cast from the Rome Opera
Company.

From Rome, Marek will go to
London, returning to the States
July 23.

Bally Pacts
Janis Paige

CHICAGO—Bally Records has
signed thrush Janis Paige, former
star of the legit musical, “Pajama
Game.” Now winding up an ap-
pearance in Las Vepas, the gal re-

{Continued on page 20)

‘BRAIN’ TO BOW
CLEFFING POWER

HOLLYWOOD—Tin Pan
Alley is about to get an elec-
tronic kick in the pants from
Datatron, an electronie brain
reported to be capable of writ-
ing popular songs at the rate
of 1,000 per hour,

Currently being set up by
the Electro Data Corporation
of Pasadena under the super-
vision of Dr. Martin Klein,
the machine will unveil its
cleffing ability via an upcom-
ing ABC television show this
month. Aatomation, anybody?

l-u— S—
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ASUPERMARKET BARGAINS |

Grand Union and Penn Fruit
Climb on LP Bandwagon

By BILL SIMON
NEW YORK—Two more larse

supermarket chains are inangurat- |
ing bargain record promotion this
month. Thursdav (7), the Grand
Union chain, which numbers 344
stores in the Northeast, opened np
with a push on 12-inch LP's, de-
seribed as “hi-fi,” and to inclnde
18 packages issued between that
date and August 22.
Simultaneously, it was learned
that the RCA Victor Encvelopedia
of Recorded Jazz, kicked olf sev-
eral weeks back by the Stop and
Shop chain in Boston, will be
Jaunched in the Philadelphia area
during the last week of this month,
There it will be ecarried by the
Penn Fruit chain, which, like the

Tin Pan Alley
Off to Modest
Profit Start

NEW YORK—Tin Pan Allev,
low-cost nitery, has entered its
third week of operation with a host
of new gimmicks, designed to get
the customers out. Founded on a
no-liquor policy, with bands and
record names as feature attrac-
tions, the layout has averaged close
to 10,000 pavees for each of its
initial two weeks. Larry Gammon,
who heads up the spot, said this
wis not up to original expectations,
but that it was, nevertheless, a
profitable level.

Wednesday night “dance in-
struction nights” are in the works
via deals being set with leading
dance schools and studios.

CGuy Lebow, who does a nightly
jockey show, via WAAT, Newark,
from the spot now does interviews
with out-of-town jockeys as part
of his shows. The distant jocks—in
Philadelphia, St. Louis and other

(Continued on page 20)

Pincus-Scott
Partnership

NEW YORK — Publisher
George Pincus has formed a new
music firm in partnership with
Bobby Scott, vocalist wilth ABC-
Paramount Records. Firm is called
Songfest Music, Inc., affiliated
with the American Society of Com-
posers, Authors and Publishers.
Scott, who had a hit disk with
“Chain Gang” some months back,
is known is jazz circles as a pianist
and composer. He is pacted to
Pincus as a writer. The tunes in
Scott’s album, titled “Scott Free,”
are in Songfest Music. These in-
clude “Two Toes,” “Miltshake,”
“Squaw Rock” and others.

Satz Leaves
Chappell Firm

NEW YORK — Ralph Satz,
head of the educational and stand-
ard department of Chappell &
Company, Inc,, is severing his con-
nection with the firm shortlv, owing
fo a conflict in policy. Salz has
been ‘with the firm for nearly 10
vears—a period during which the
standard and educational field in
general has grown tremendously.

Satz, who has not announced
his plans, is eredited with convert-
ing much of the Chappell muterial
to choral, band and orchestral ar-
rangements to meet the require-

ments of the standard and educa-
cational field.

Boston outiit, numbers about 40
stores.
The latter deal consists of 12

10-inch LP’s at 99¢, issued at the
rate of one a week., That promo-
tion, with disks produced by the
RCA Victor Custom Records Divi-
sion, and including material from
the Victor vaults, is run bv the
J. J. Little and Ives company,
veteran supermarket promoters.
The Crand Union deal consists
mainly of classical and semi-
classical material selected by a
committee headed by Dr. Sigmund
Spaeth, who kicked oll the veuture
with a personal appearance and
lecture Thursdav at one of the
chain's top New York Citv outlels.
Altho only about half of the GU
stores, reaching from Washineton,
D. C., to Montreal, carrv “nonfood”

products (which includes regular | thoven’s Fifth and Schubert’s Un- |

promotion  house landling  the
push is the Solomon Company,

Actuallv, the records used are
Remington  musters, mostly  re-
corded in Europe. According to
Remington's Don Gabor, these are
disks that have been discontinued
from his line, and thE"}' have been
sold outright to a “Paris Inlerna-
tional” company. This is loecated
in the smne building as Remington.
The disks are pressed by Gabor's
Webster, Mass., factory. It is he-
lieved that the material is similar
to the Spaeth-indorsed material
which has been selling in leading
department stores at $2.29 per
disk.

The first four disks, issned as a
group the first week, were a rock
and roll set, Tchaikowsky's “Slecp-
ing Beautv,” a coupling of Bee-

record racks), this promotion covers | finished .hn;}nphﬂnies, and “Caiete
the entire chain. Venture is lu- | Parisienne.,” At the rate of one a

belled “The Paris International
Music Appreciation Library.,” The

week, these will follow: Mendels-
(Continued on page 20)

AFM Meet to Hear
Local 47 Appeadl

Read Plans to Take Case of OQusted
11 to Civil Court, If Turned Down

ATLANTIC CITY——A dramatic
highlight of the American Federa-
tion of Musicians' national conven-
tion here this week will be the ap-

1 by 11 board members of the
If:; Angeles Local 47 against their
recent expulsion by the AFM’s In-
ternational Exec Board (The Bill-
board, June 2).

If the appeal, which will be|

made on the floor of the conven-
tion Tuesday (12), is turmed down,
Cecil Bead, leader of the disident
47 faction, said Local 47 members
have “definite plans” to carry their
case to the civil courts, with par-
ticular stress on alleged inequilies
involving the trust fund.

Read said they have been prom-
ised a “minimum of three hours on
the floor Tuesday.” He expects to
speak at least two hours himself,
while the others will limit their
time to brief “token” addresses.
They include Uan Rasev, Rav Tal-
and, Warren D. Baker, John Cly-
man, William Ulyate, Earl Evans,
Marshall Cram, Martin Berman,
Georpe Wald, William Atkinson,
Vincent Derosa and Jack Dumont.

Read said his speech will be
more a mattar of “putting the fed-
eration’s constitution on trial” than

Book Haley
For More Fall
Ore-Nighters

PHILADELPHIA — Altho still
out on tour until the end of the
month with the first major rock
and roll spectacle headed by Bill
Halev and the Comets, the promo-
tional Firm of Super Attractions in
Washington this week re-signed its
Lheadliner to step out on a similar
one-night junket in the fall until
almost the vear-end.

Jollv Jovee, head of the Jollv
Jovee Theatrical Agenev here and
in New York which books the
Haley troupe exclusivelv, revealed
that Super Attractions has signed
up the headliner for another rock
and roll spectacular that will start
out on September 28-29-30 and

ick up again on October 11 until

ecentber 2.

an appeal. He will again “guestion
the !legalih' of the trust fund” and,
of course, plans to put particular
emphasis on the recent two-da
session held in Hollywood by the
House Subcommittee on Labor and
Eduecation, which publicly branded
the “broad dictatorial powers” on
AFM chief James C. Petrillo as
“the most undeniocratic ever seen

or heard of in any labor organiza-
tion.’

The bulk of Read’s “appeal” will
center around 14 resolutions
adopted bv Local 47 board of di-

(Continued on page 20)
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WEIR CUTS ONE
FOR CAPITOL

._ HOLLYWOOD—The in-
- termational machinations of the
disk  industry, which  might
have been likened by the
| smart money Broadway set to
a two-horse parlay, last weck
- resulted in Capitol Records
acquiring the recording talents
of British suxophonist Frank
I Waeir.
I Weir scored two vears ago
- on a London etching of “The
| IMappy Wanderer,” and as a
result of the hond between
EMI and Capitol, bows this
week on a new single for the
latter firm. Disk is tagged
“Mister Cuckoo” and “I You

Ever Go to Paris.”

Convention fo
Study Copyr'1
Profection

WASHINGTON——International
protection of -performing artists,
record manufacturers and broad-
casting organizations will be one
of the main topics of the first ses-
sion of the “Inter-Governmental
Copvright Committee,” convening
in Paris (Jupne 11-16). Arthur
Visher, registrar of copyrights of
the U, S. Copvright Office, is the
American representative on the
UNESCO-sponsored  international
committee, and will attend the
first session.

The wniversul copyright conven-
tion, which becaine effective Sep-
tember 18, 1953, provides for the
copyright commitlee to study all
roblems invelving interna-
tional copyright, and periodically
review and revise the international
copvright rules when necessary.
Topics under study at the commit-
tee’s first session, besides the music
angle, will concern - protection
aranted to news and other press
information on current events, by
national copvright laws and inter-
national agrcements,

Other duties of the committee

(Continued on page 20)

Starr Denies Bid
To Buy-Up MPHC

NEW YORK —— Wall Strect

sources, contacted Friday (8) stated
that inquiries have been made in

several brokerage houses on behalf
of Herman Starr, president of the

Music Publishers’ Holding Corpo-
ration, with the aim of organizing
a svndicate to purchase a con-
trolling interest in the Wamer
Bros.” music publishing subsidiaries,
Starr declared, “There is absolutely
no truth to these rumors. They are
all a bunch of crap, and you can
quote me.”

Starr added, however, that there
would be “another interesting an-
nouncement” in about 10 days.

It is understood that the syndi
cate headed by Serge Semenenko,
vice-president of the First National
Bank of Boston, which recently ac-
quired the Wamer Bros.” own hold-
ings in the firm, is not interested in
operating the diverse enterprises of
the firm, aside from motion picture
production. But rather, they look
upon their interest in the parent
Warner firm as a base of opera.
tions, from which they intend to
spread in other directions,

The Wamer music publishing
firms were originally listed as being
“dispensable assets” of the firm and,
altho many potential buyers are
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known to have shown an interest,
there has heen added attention to
the possibility of Starr's acquisi-
tion of the firms. Reportedly, the
price is pegged at $9,000,000.

Lack of Funds
May Cause End
0f AFM Revolt

Local 47 May Go
Broke in 60 Days
If Dues Not Raised

HOLLYWOODThe revolt led
by AFM, Local 47, against James
(.. Petrillo may be short-lived, with
the possibility that the union will
go broke within the next 60 davs
mnless an authorization for a 85
increase im membership dues is ap-
proved at the coming June 235 meet-
ing of the Local,

The financial plight of Local 47
came to light last week when Local
47 auditors reported  that vnion
Hhunds had been depleted and that
quite ostensibly, the union wonld
not be able to meet jts weekly
$6,000 payroll by mid-August un-
less some changes were made.

Ironically, Local 47 has the
right to petition the International
Executive Board for a loan, Such
grants have been made in the past
to other Locals in embarrassing fi-
nancial positions. With Local .47
leading the revolt against Petrillo
and the Federation, it’s doubtful
that the 1EB would authorize such
a loan.

Pro-Petrillo [orces cited the re-
volt as the cause of the bad state of
Local 47°s treasury, pointing to the
membership authorization of wn-
limited funds with whick to cany
on the fight against Petrillo, The
suggested increase in due