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Silver Skates Take

On Gold-Dollar Hue

NEW YORK — The Brill

For Programming

Building has seen the light, o o
Public Ice Rinks Provide Big Opportunity and the pap record market is
p o e Proride Bo omortunity | menwsriin: |OF Religious Shows

By CHARLIE BYRNES

CHICACO—The silver sparkle
of skating rink jce is taking on a
Eﬂm hue. This sparkle, in the
mm of public ice skating, looms

areas, such as amusement parks,
Kiddielands and Fairgrounds. Typi.
eal of the trend is the open-air
ce rink currently being operated
during the winter at the 83d Street

keyved to a religions  lyric
theme, with everv artist from
Bill Haley to Lawrence Welk
on & sacred kick,

During the past few woeks
Decca has released Caterinag
Valente's “There But for the

By DENNIS McDONALD

Programs Heed Country’s Need,
Create Desire for More Efforts

munications of the Arclhdioeess of

noney-mak setunity | Drive-In Theater in Kansas City, - pi lew York

- hi!ﬁ;i HARSIB 5 Y Mo. The rink, located in buck of Grace of Fm[.ﬂif 1, Roberta NEW YORK—The Alomic Age e EU'L'_ - o

; on outdoor amusement scene. the automobile ares. i comolote | ' Sherwood’s  “Faith  Unrlocks ‘ _ : : ; Catholic Survey

, ieant is the fact that since with a buildin ~ln}liu*nl.‘l:- HEF ve the Door” and “My Heart Isa | " Anxiety has been a key factorin | From A total of 437 TV stations

3 more than 600 public, arti-|."! ; g s : Chapel” Billv Wand and His | the sttong resurgence of religious |in the U, S, the Roman survey dis-
fictally joed  skatin rinks h F‘ngr:r:ltu]-n equupment, rest rooms, P oy 09
Lo vh:]] * L %J e R pokts shon and concessions. Domino's “St. Therese of the | thought thruout the United States, [covered that 224 actually carried
seen  built t “:Iu ﬂtt}::: A I S~ o PEQHLS 2 ttlﬁl. Un'ruatlpweulwln which in burn has created an in ilalr::i:rl:::n{}Tlli:u;i‘rIhpif:r;m?; .,7:?;-...
and cl-‘_“ﬂ-l and coun AT 0k : Jdve Us is Day and the e 4 ' LN, - EACh O W
are currently in the planning or | private capital, is the $100,000 Sunday School Ehl_sn:h ERRte - | s demand for sacred pro- (994 tations carried the Roman

building stuges, Altho many are

Tower Skating

Rink and School,

“Dan't Send Your Kids to Sun.

grumming on TV. On loeal, syn

Catholic message 400 times, Of

civie tions, the feeling in the | which opened last fall in Chicago.| 4 o . 1o | dicated and network levels TV has | this total, 82 were local program
e hm that private operations Located i!t the Tower _f.':lh:mni 'Er!:1 chfltT]L:i:e-! Lgi:;‘ﬂ“i':::‘ ;h-t‘fl*u doing a ;:ﬂn_d job, too, altho | mentions, 120 network mentions
are the best, as they do a better | Club, a private rni'mbfr?ih;p SWim- Rill HuTE}"..-; “gointe” Rock and religions Tf';u.i-.'ls feel that present |and 189 svndicated. The svndi
: ﬂpmﬁﬂﬂimlhﬁnl- %ﬂ“lmmﬁ_‘ |:|'E|.'~.,;"-"z',;;“;mn.r the nnll,;. I5 open n“u-. i+ No. 8 on Eﬂg.]dili!r'r |1FEI|.:f~lﬂTlﬂ_llig has I-'I'II."T'I‘I'!-‘E'TF-"Ii.E'd ﬂ!-' ited - programs,  representing . il
many of these rinks are located (1o the public, SLntrn_ﬁLIm OVEF || }ogtcolling disk chart demand for more and that the job | per cent of total programming,
in 5, the open-air establish- | 16,150 square feet of ice, :n'ilh a Viotar . 3 l"{‘fll‘l.‘.;t'n}ﬂi by h.w_uu.t begun. stood far ahead in acceptance for
- ments ontdraw the indoor type by [portion of the huge floor laid SYET|  Perry Como's “Somebody Up The extent of sacred program-|station use, altho these shows re-
lﬁmm uIE' swimming . IJ. whicl I‘_'-_{I.uf.‘d There Likes Me" Slllllll' ming 1s nidr}ﬂ.prch nrrqrﬂing to ceived the I']i;lu**ﬂ percentage aof
The Hﬂ blf the public te with steel scaffolding lor solid re- Cale'’s. “Try a Little Prayer” Protestant and Jewish leaders and | unfavorable comments. Of the
m. l‘FII'H bfmhhuulﬁm m"‘"_'f-"ﬂmt'"l-h and Tony Martin's "Walk according to a survey of Roman r:‘-“l"'“l' -‘*E'f;"“f-‘”h‘l] films  "The
and money and a gros interest | Michael Kirby, [ormer skating |  pood i Hand® M.G.M has | Catholic programming begun last | Christophers” received 121 station
in sports tion is there. The | partuer of Sonja Henie, i< operat- Continued on pace (81 October and completed last month | oniginations, “Sacred Heart™ 30,
e ri g (Coditinged on pave §2) ————— by the Radio and Television Com- | We [’l'l‘lit."'-'l'-‘ 18, and “Family The-
: ater” 12.
Local programs mcluded wide
variations of muosic, prayer, news
and Interviews, instruction panels

New Operators Make Fast

Network TV Changes ac Clients
Become Cuutious in Buying . . .
The network TV business is changing, For one
thing network advertisers are becoming more

Start in Juke Box Field . . .
Successful expansion ol the juke box business
since 1950 has been sparked by new faces in

| and quiz programs

Among the network shows, “The
Catholie Hour,” which is the Roman
Churclh's portion of “Frontiers of
Faith,” ranked first with 38 per
cent of the voting in ils favor. Next

= # - - - ! - ] il Li" L% Rl i 1Fg R = L il i ]| ."J.

cautious in their buyving us the result of several the operating ranks. The younger generation ':P okt '..Lf' [s'l]. : ;:. Foot”

factars, not the least of which is the of operators has built up routes fuster than 30 :"‘," - ,,'”".IJ.| rlr - | : 1 E'I'{
B | | L | sl N By ANl | T

greater availability of prime-time program-

Nilkey ’ 2

Page 2
Three First-Run Syndicated TV
Films Set, 4 More Possible . . .
Only three new TV film shows are sure for
birst-run. syndlication this fall. There are an-
other four kairly strong possibilities. Ahnost no
distributor these days is venturing into first-
run syndication without a big regional deal on

tlie pdlivt Lidm : Page @

Dot, Londgn Labels Agree

To Joint Distribution Plan . . .

Dot and London Records have. completed an
agreement. for joint distribution of labels
in fowr major cities, The move was seen as a
prelude to similar arrangements ultimately in
a majority of the nation’s important markets.

the oldtimers, The Billboard's survey reveals
that 66 per cent of operators entering the
trade since 1950 have expanded their routes

over the pael ven Pase 125

BR-B Ends Tour: North

Tells Plans for 1957 . . .

Ringling Bros. and Bamum & Bailev Circus
ends its tour and returns to quarters, climaxing
two stormy vears of unrest. John Ringling
North tells plans for an indoor circus in
W57V, .. . : Fage 82

R-B Fold-Up Draws Comments

From Other Shows, Newspapers . . .
Ringling closing brings reaction [rdm other
indoor and outdoor circuses, newspapers and
others. Business is adequate for most circuses
and good for several. New shows are taking

Live,” 9 per cent. The last two
are alsa shared by all three reli-
ZIOUS Eroups. “Crossroacls™ ]HI"HI
1 T cent.
Protestants
The Broadeasting amd Filin
Commission of the National Coun-
cii of Churches, which represents
about 90 per cent of all Protestant
(Continuwed on page &)

TV Blurbs to
Urge Religion

NEW YORE — Religion in

American Life, one of seveml or-

, i bitd_[,g:h, will continue to hﬂfﬂf L S A T R A Pape 96 ganizations which En}hmﬂl both
_ wherever possible London DEPARTMENTS AND FEATURES Christian and Jewish religious

Dot will be the sole or principal lines handled L g eand . 5 : . groups, has been active in urging
by ant givén dintebtor, ... .. Page 18 !_‘-"'i'—"—r—”m—u."n:.: . fan STTBE =t i church and synagogue attendunce

thru use of the TV medium.

'“I“ I” Di I ol Muse Jdsphing 1

Saucer’ T.iﬂh:]i? : -"”'-,‘*i-‘ﬂ!‘-r;a[::‘ TN I: Now in production by the Jam
ying Saucer.” novelty disk oa the Luniv SA0e A Eanls = Handy organization is a new cam-
paints label, 'ﬁ'nmglu Slabacs. i soc Sl % |peign tied in with the Advertising
sed for se ord companies register e F“h_m Disk mm'.ﬂ. Rimks . ot Council which consists of a series
ile 5 po  of excerpts dubbed — i of TV announcements ranging from
“sbout three :‘F“ labels.  Publishers ﬂﬂ?ﬁn disks on ‘II"II:: E:ilf}-it{::_n e - f“:ﬁ mﬁ:ul:t':léﬂ eight S-EE'DL[H]“!. 'TIHE?
: vl - hhhgm == wi o sianbions ‘o

'''' SescMsyrrrrrrranssrasnnsansns PBRE 1T Moo S " November.
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2 _THE BILLBOARD

BILLINGS ON RISE, BUT—

Prime Time Openings, ABC

SPONSORS’ CHANGES ON
TV WEBS' NIGHTTIME

SESON

N
. . W ' . .
Tha foilowing cHart shows How sightilme metwork TV sdveriisers have e
Rise Make Sponsors Choosy | Iirsmesmsmiases
ADY CANCELI " L A
By JACK SINGER another time period and often an-|Tho some of these hankrollers| — AC Sesekpleg ..., ' Big Town .oooiooiione Nome Fkl T
NEW YORK — Important |Other network. Ford, for example, | probably will add to their prime|  Sieies, e " oy Shess iunsorssesiiont %
changes are taking place in the | lifted its “Ford Theater ily [time and programming pure Amerigam Dobry ,....%5 Lone Ranges ...........Nooe
evening network advertising pic- {mm 1I[:tlunﬁihf!cl Ttdhumlu}r nigéllt wiHliu ”lhlu next {:I-w r-rm]-;s, there American Tows ... Quit Kidk ooy vvonvnesare SiF Lanceltd
Ture, network  hilli this | e siot & moy it tg ABC |still will be many bankrollers who, mrrican Mators . . %% Dlenyland . .oeeie . None
yeur will be higher lhm“[!f:L “: Wedriesday night for next season. |for one reason ar another, have Y ."““.::T;:m . M "ﬂ mm
of ABC-TV and the cut- Switching Freely decided pot to spend as much R O T ' :
ck by many h:nk?:lltr:t of E;uir M:;n;ri fnlhfr ady .::-]n.,..“ have | xr*;:;:mpr;nitlm:tl _Tt:;?rk Ti:r Bordens ...... v52o bl I'-n;nh'i Choke ......‘..m 1 : =
prime time commitments ve | swilclied freely not N me | ey dig this . .......l s S Daist RURIEN +s oa by s weds L "V
made it easier for advertisers gon- | time ot to another but from show| Amoug the bankrollers m.ﬁ':r Badova 112 LLIT I NG <o pree s 00 Suckle Diegmn 1 0 NS
erally to obtain desimble prime|to show., The ca-sponsorship and cutbacks are A. C. Sparkplug, Ad- B .o vinevinnnnin SEAr TORMME o oevurnrinesss OB : &
time exposure. multi-sponsorship pattern is gain-| DAL American Dairy, American| — risebMyens ........% Four Star Playhouse..\.. Wed Godlrey; 16 Py
A3 & result, sponsors are becom: | ing ever greater sceeptance. B ;‘IuInn: ﬂurdmy. Brillo, Buick, Compheile .. .....coabi Nir SIPE oovriniveens .HTI?H : =
Efumﬁ”t Th!:cttm :.I:T: ever 'l_mal The growing competition among L:E;T:sfrhil:m. H::a:::l Bi;.hup. Chescheoueh-Fonds S AT SUE Lyaiiasiess M T BOWT 35 Tmipaet
e h:: s Fhmk“ Ldmm lﬂ;‘.’ network pmp-an::_ﬁs:lr::i t!-? hcjﬁ};lb | Mate, Parker ﬂll.-ﬂrﬁniﬁﬁtm.rﬁ: Oodes ..............0¢es% Manks ¥ Dammy o y
hemse : ened pressures ng from the e Coabdal . Coosdadiat e B | oo 2as BT Ve st Yl Lawrenes Welk .
conventional theories and past | increasing compet “w“ﬁ‘ﬂ o “lrkzt_:ﬂui:‘; blpnelidfl* Studebaker-Pack-|  fastwen Kodek Screen Dhteciers Playhowse. Ouzle ansd Hartier 4
practices. For instance, advertisers | nation's economy have foroed ad Elﬂ.m. unbeam and Texaco. (For Vigin e 1 _l;m“l'r_ . - -
Hcmthlt moving Away from | vertisics to become more fluid in| Trouble Snote chast) Dol S ot 45 Progecers Showcase .....Tennemes I-rll:m 4
@ that program and tme | their TV approach. But they also| 1 W L eneral Elocirie B Medic .o A Wemmer  Broa  Brekes
period identification is important in | have | arelul I o an industry which is facing Arrow
establishin e loyalty e hecome more carchul of how (the growth of a third important| Geserst Feeds ...... Mems: Owe ‘Miss
Hln}"i{?:mmg ':'“.II“' they ﬁill'l.\d their money. Tho TV 1Il-l"|“ﬂl'1t campetitor, ABC-TV. the i MAGM Parsde ..., West Point; Zate Gray Thes-
} IS RAVe shown no | i stilll & glamour medium, sales- | - et ter; Mirssm Maollidey
hetaney " g, v, et g g i g S, ey 0 | o o O B
uses in order to move o have o be sold with fgreater reli- tisers presents a serious threat. Masel Bisbeop s Tale h“.,..l!."”_
- ln;:Fu on facts and figures 1han | NBCTV has already felt the tight Fotpalu ... cwer-\ Otaie & Marrlet yoivovioNing
ore, . i - s ' g MR . ianionnsnn sl P P 5 ¥ Dunny Thosas
r r I“"‘“m T SRR r*nlnT situation, as reflected in the Kuomarh ........... ¥ Masquersde Party o....., 1/6 Sid Caear :
n ma or instanie, NBC. ABC and th .T ] number ol prime time spots that #t Lomthawle ..........0 15 Tadomt Parndde ...covesiss Ly Masgeerade Party —— _
ki LH*u;'mu‘n[ .‘H'I-iﬂ'luin; f'fi' still has open for sale. ABC-TV, :;:""'.‘L’:" e :’;’mm ‘:: F“' Yol Trast Vo e .
i Eacn | . 1 R . J { w ‘-‘ .............. Lancelcd %
:  Have dlestended ‘spon Detroit with :.1;111:.1;:111}::“{1::1;3!T:’th II number T drith  of Comequesces; = S
Rallrwd org Dard-aiell Pft“'illhlt.itm; ﬂr-“'l:“f"l- to T]n.l'l the 'l-lt:::::'f-:!n ‘T:‘ :I-ﬂ'll here T liﬂmmﬂﬂ_nm - 'H -
Onvi kers of TV attrac- . L e ; Viayeag R— T ]
’ - 'I'_" S, auto ma & | near the crigsis stage is due in large | Shoe Jrcoa e .
VEnS ik | part to the fact that for every ad- ::_'uuﬂ- Dl “:":nm Beon® s : :':.. H-“M
Hih c S ‘ A !? Ot ?“i | vertiser who so far has cut back Sqifle arasesss Singe Show . “mh‘m
J ‘;'UD!JIMIWH £ IF'E". l'l"_ll'-{ll'l.lu.r,n prime time f“LTh'“Hl'IHII:I'H. a1 Paper Mimbe . ...... 00 .‘Trf‘ll Are Fm ]
opy n'ag IHI."II this past scason 3 hm'-np ol | other advertiser has [-1[3,,““1"‘1" iy mh;t:’m Esrp “"""""H“ Wed. B M4
e . nighttime network sponsors reveals | orime time holdings. Among such Pharmacestinald ... Joe and Mabél; V5 Mas
NE“’ EGHL — FHE-T"» ap- TIHI -i-l||1[‘l|’(r1.,l|"||.|ltt|'_|.' 1| h;|ni]|_|"rn LJIILIHH'H‘: - { sids P : == i g
L are  Armmour, Bab-0), et Y .. v o Higrh Shriner; *21
pears to be off the hook on its have ¢ut back their programming | Bulova, Bristol - Myers Chese.| 7ot & Gamble ... 1'% Always Jon; 15 Cham
]ﬂlﬂl Hﬂh'm:mtnmhrg an t‘dt"’_‘,.'l.-rlﬂrf.lii'l_‘"i in [lTlrI'I'E time network T\i . {Conlinurd .', F'ii.au-'-'i P Bewllag ..oniissiins H‘?'Ii‘l; E.'-'l';:ml'h {?m
tional public service aspect to its Is Yoer Lilc; '3 Propic's
Sunday altermoon programming | Chains. 3
nest season, despite the Joss of ST’LL HOPEFUL e T o B — ¥ Sid Cueear
*Omnibus™ to ABC. . Ralston Taries Etwl and Alberi; Grand
The American Association of R RORPUPHREMMNR ~ A, o, b et Ll s
Railroads, in line with the present Meymobde Metads ,.. FrOBUET <. ... oonsswosonsss Clrens Doy :
trend toward use of TV by big io- | l c es Coa Reymuids Tobuces .. None , i A Wiy Tarit e
ﬂmn‘. 'm f“{‘kﬁi up m!ﬂ“}“p Nomes ..., ..... H-G_' ---------------------- ""t Ployhose %0 3
of CBY l:minuri'; mﬁ;rhlr ::;ii . ﬂ- (20 :EE‘“&:-T ............ :ﬁ"ﬂm ' ”
YO0 mag has developed, Shamonly ... oiineeea® Pig
e Aes i St In Hope-Shore Shift = s s
Bl oy hat the ileond swants s |
_— . ' NEW YORK—NBC-TV s Liﬂll Goodyear's rejection of the NBC Sylvamis ....... ‘l‘m :ahl‘lul. sl .:Th Buccshter
The “Landmark” show, afhopeful ::h'-"- b R AP el bt b b directly fromm | e e e soeesrasess AR
Coodson-Todman-CBS package, is | STUNEE Fofiullie of IX pe | opposition by its agency, ¥ & TRt Peckis RS Paaarrettres Wi
slatedd 10 n.i:“ ErrlllﬁImﬁ*ﬂn:;.r:?md _Elmah _51101:- from Tuesday | ﬂl_lll_m:um. The tlhﬁnt Lh-l t}::“:fu- . Saxsteetsiier il ~ ¥ seovasshh Big Saney; ¥
Ahree weeks out of four. The| TYERnE 8-9 into Sunday 9-10. Tho | gram NBC proposed for Tuesday Unios Carkide ...... NI . ooiunesinsrasansseansill Chmniibe

* ' fonsth week Ed Murmow's “See ":{.:-I.H.I.l}'irill last week rejected the 5.8:30 p.m., “Noah's Ark.” was too
Now.”™ which is still unsold, “-i]]j“'i"hl proposal that it give up the |much an unknown quantity when
'ﬂﬂ Ot 'hl‘ 5"._."_ MML" i.I o | I"rl’m‘ﬂ UIIILI"I'I Iilzlll' Illf 7] an;- I['I""-Td agninst ,uch i ‘"“nE E"“T
historical program based on the | 98Y ball hour, NBC is now trying | as Phil Silvers, the CBS-TV attrac-

NBC to Launch Ambitioas'

wellknown  Landmark - history | 10 convince Alcoa, the other spon- | tion. Goodyear would have used| ] 2 O M | Be R 5Si
books for kids, published by Simr:r sor, to accept the same offer. Tueschy evening, 8:30-9, for an I--'"E"l’p“I ne ﬂ)’ on 055|
& Shuster. Aleoa would not give up ils ﬂﬂi unnamed '}

rogram, passibly George
Sanders” “Mystery mlﬂ.—

Alcoa must weigh whether it
wishes identification with one
strong dramatic hour or the use of
several shows for a different kind
of TV advertising effort. The net-
work, however, is convinced that
the eombination of Bob Hope and
Dinah Shore would beel up Sun-
day 9-10 p.m. tremendously. It is
alsa said to be considering the
shift of “The Big Surprise” somes
where in its revamped Tuesday

NEW YORK — NBC-TV is|pects busi-
ready to go ahead with two of its | ness in Southeast Asia. in-
more ambitions documentaries. | clude Goodyear, the Socany
Both an hour and a half in length,
one will probably be the first re-
port on life within the Soviet
Union. The network & concluding fever filmed. Th i
negotiations with officials of the to cost about $160,000 for talent
Soviet Union to allow Producer|and about $170,000 for time, or &
Hﬂbﬁnﬂrn!fmtllmnf.lil ' a

According to 3. the web weeks of hoor dramatic shows, but
fumed thumbs down on the rail |Would surrender enough to pro-
road assoctation’s initial commes- rmm llob Hope and Dinah Shaore,
cia) message on the inds that it | between 15 and 20 hours. It
smacked too strongly of partisan | would probably buy a half hour
politics. on Tupesday evenings, and might

A second stab at commercial | be ﬁiwm additional half hours on
copy by the nssociation ran into |Sundays for several hour-and-a-
similar trouble with CBS' contin- | half spectaculars, The combination
u:z acceptance department, The | of attractions might result in a
web reportedly has submitted the | better use of the medinm for Alooa,
evpy o the Federal F..ﬂrrlm'lln.’lﬂ-!ﬂl'fﬂﬂ“ﬂg to nelwork  program
tans Commission for its opinion. " execubives.

- o . B I I T R I e e .'--"-.-n-.q-. ----- R ———— I i"E"'“p-
r ing December and January, 1958,
MONEY-SAVING SUBSCRIPTION ORDER E(;,,j[.hw“ﬂ w{'lih
Enter my subseription te The Billboard for a full year Southeast Asia_short]
{52 lssues) of the rote of $12 (a :onsiderable saving PI'ICI rmaco Il‘ll'o o m:'g“‘mﬂlﬁ'

Foreign rote $24.
O Bl e

over single copy ratms).
L] Piyman) endleied

‘Comedy Time'
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In Fla. Switch
L
~  NEW YORK—In the hopes of
o stiengthening its billings on “Super
= Cicus” next season, ABC-TV is
swilching the show from a New
Yok to Miami origination point.
It is also opening program {o
participation sponsor n
sell it in segments. The show will
lse back on the air in the Sunday,
o-6 p.m, time slot.

The change of origination [or
the show will be the second it's
gp thru in nfmﬂ-:,_ny mn‘_l}s:. At
ning of this year, “Super
Girsis® switched: from Chicago fo
- New York in of bettering
the talent it could obtain. The
move, to Miami is being made for
SAME reason,

- ABC feels that Miami'’s proxim-
; ity to Sarasota, Fla., the home of
: many Circus performers, will en-
able it to obtain the services of
' goﬁumWr: ardinarily unavailable,
' he folding of many traveling cir-
cuses, including the Ringling Bros.
troupe and the King Bros. troupe.
. is expected to

ood Sarmsota and
other areas in Florida with hosts
- of top guality circus acts.

Ann Howard Forms
Own Management Firm

| NEW YORK—Anon Howard has
resigned from Benton & Bowles,
alter five vears as casting director,
to lorm Howard Management. At
present she handles Marie Waor-
sham, Mark Lenard and Joan
 Lemmo [or all show business fields,
~ Offices will be announced soon.

~ Billboard
 The Amusanent sty Londg Newrweskly
= Founded 1394 by W. H. Donaldson

..1.
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: Editors '
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'ﬁf:m‘ﬁiﬂ" s Editor. Cincinn
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‘BORN’ TO TV

NEW YORK—Muary Mar-
tin's next TV appearunce will
be on NBC-TV on October 28,
She will play the role of
Billie Dawn in the Garson
Kanin production of “Bom
Yesterduy™ to open the season
for the new I k spec-
tacular series on  Sunda
night next fall. Kanin, who
wiote the play, will also pro-
duce.

AB-PT Hikes
Dividend 25%

NEW YORK — The increasin
rofits being made by the ABC
ivision of American Broadcasting-

Paramount Thea%ers, Inc., has
hiked AB-PTs dividends for the
hirst six months of 1956 some 25

r cent over last vear's figure,
espite & decline in revenue from

its motion pictore theaters, '
Net operating profit of AB-PT
for the Frst six months of 1956
was §4.202.000, equivilent to 97
cents per common share, as com-
pared to $3,355,000, or 77 cents
per common share, for the same
period i 1955,

Most of the increased earnings,
however, came in the frst quarter
of this vear.

NBC Offered
‘Big Pay-Off

NEW YORK—"The Big Pay-
oftf” has been olfered to NBC-TV
for its davtime progrmmming op-
eration. The audience-participa-
tion show i up for renewal,
Colgate is giving the property a
re-evaluation in the fuce nll a rmt-
ing slide which has seen “Matines”
cut into its andiences slightly, and
because ol competition from the
ABC aftermoon film show. Walt
Framer owns the package.

Edwards Joins
Britannica Pix

EHHEE ]TGHI: —“1 Wilbur  §.
wirds has resigned as general
sales munaper ofgn EBE-T\'E Film
Sales to join Encvelopedia Britan-
nica Films in Chieago as goneral
sales manager. CBS Film Sules is
currently looking for a new sales
mAnAger,

Edwards has been with CBS for
the past 18 years in various execu-
tive positions, including the post
of general manager of CBS' o&o
stution in Los Angeles, KNXT.

BAG'H Sfudy‘ﬂ-ay
'Program Dept. a New Look

L

NEW YORE—A revolubionary
change in the [unctioning of the
NBC-TV program department may
be the result of the survey tecently
made by Booz, Allen & Hamilton,
and almost ready to be submitted
to the netwurk,

The minagement consullants are
said=to be readv tg suggest that a
radical change be made in the op-
eration of the web’s program de-
Eurtlnﬂnf. Executives there would

e given different areas of the week
as their responsibility.

They might then be beld linble
for the supervision, rating and sue-
cess of the time periods and pro-
grams under their authority, along
with the merchandising ol its per
sonalities. Programs such as spec-
taculars would be grouped to-
gether and put under the supervi-
sion of one executive.

Concentrations

The decentralization ol anthor-
ity would naturally allow the net-
work to concentrale the elforts of
its programming executives on spe-
cific areas on a continuing basis:

TV IIIIGI.#HHIHE
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A similar suggestion, along the!

lines of decentralized authority, i

cabions,

One executive might have charge
of selling dramatic shows, another
of wvaricty and a third music and

news, This hns already been done |

ive NBC

new trails in this area of u{*lu'nl'k

FSETVICES.
saicl to have been included in the |
report tonching on the sales de- |
partment. This would give sales |
exccutives responsibility for  the | mendation is that the web select
selling of vagious program classifi- | three esecutive veepees and dole-

High Authority
In the upper echelons of the
networks. the B. A. & I recom-

mite distinet areas of responsibility
o them. Trade speculation has the
likely split of authority thus: Tom
MeAvity for sales and Program-
ming, Charles R. Dennv for owned

to some extent in sales. A group of | and operated stations and radio,

:\EU 5-.1'['5 ‘.‘-!ll‘.‘i.’i-':ltiﬂi hjl-"-’f' l.'l'l.‘l.:!i|.tl1l.| _TU'II: f?]i"ﬂr{] tor ]_m:‘;j“pﬁg and

assembled whose target is davtime | administration.

and off-beat programming, such as
“Telescope™ and “"Qutlook.”

The B. A. & H. study is said to
point out that the networks should
give ils executives more direct re-
sponsibility, so that they be given
‘every chance to exercise leader-
ship. The model is said to be the
mtonamous “Toeday,” “Home™ “To-
night™ unit, which his its own sales
and progrumming staff. It has been
doing exceptionally well, finan-
cinlly. In addition, its merchan-

dising of personalities has blazed

EMERGING:

hoping that Allen can be made
into a satirical observer of Lhe
American and world scene, a hu
morous commentator of the [oibles
and fancies currently taking place
on this planet.

An emphasis is to be pliced on
the topical sketch and topical
commentary by Allen to speed the
development of this TV personal-
fty. II is hoped that when the
Sunday night stanza undergoes
further shaking down and more of
its_fentures are set, Alles’s writers
will be able to wuit until the last
moment, that is the Saturday be-
fore the show, to write their
material.

NBC is puttil::ﬁ all its hopes on
the show as the best possible
answer to the CBS "Toast of the
Town” domination of Sunday §-9.

Allen and top program execu-
tives conmected with his show will
henceforth go to Svlvester (Pat)
Weaver's Long Islina home right
after the Sunday night show,
where they will spend Monday

THIS OR THAT

ABC-TV Sat. 7:309

- Plans Still

NEW YORK — ABC-TV's Sat-
urday, 7509 pom. programming
plans are up in the air. Operatin
on the theory that a bird in han
is worlh two in the bush, the web
has offered Ke its Saturday
T:30-8 p.m, slot for “Walde,”
rﬂmmintﬁnihul perind means its
Famops Film Festival” would be
; down to an hour form.,
Tho ih: nt*i-.* mh hh rapidly
approaching, the web las not vet
purchised any features for next
season’s “Tamous Film Fesitval.”
Talks with RKOQ T . gon-

" | cemning wse of RKO's “Finest 52

wge of Teatures have

il Ll =

tho | ho

Up in Ai
is the major stumbling block to an
ment.

The web, therelore, s now will.
ing to sell its Saturday, T:30-9
periods in half-hour blocks, The
sale of only the first or last half
ur would still endble the web to
program “Famous Film Festival”
ns an hour: '

The web, therelore, isx still
eagerly searching  for  first run

features, However, its
sales staff is just as eagerly search-
ing for half-hour bankyolless for
those time periods,

Whichever is obtained . First—

features or nsors of half-hour
| shows — v?ﬁpudmﬂn what ABC's
309 . progame-

- =

NEW

KIND OF ALLEN?

Program Brass Has Many New Angles,
He May Observe American Satirically

NEW YORKE — What is the |and Tuesday in retreat. They will | _
Steve Allen programming  blue- | discuss the previous Allen pru-fL'f*'! week of the top level Chrysler
print for the future? The pro-|gram, the wrongs and rights of it, | Corporation management is ex-
gamming executives responsible land suggestions for future better- | pected to have an almost immedi-
for the direction of the show are |ment. Weaver is chairman of the | ate effect on its TV activities. For-

;Il'l].'llll ﬂ't -‘."I-B'{-:-
Remote Use

Allen will continue to empha-
size his use of remotes, He expects

Coodman jazz concert from Wash-
ington and offer a new number
cilled “The Cable Car Concerto”
lrom one of the San Francisco
cable cars. Also being considered
|is the Flming of a show in Spain,
‘and  the presemtation of a show
I[nlm Mexica City,

The many facets of Allen’s talent
85 a composer, a writer, an enlre-
peneur are vel to be explored and

(Continued on P 1)

to present a portion of the Benoy |

| It is possible that more exee
| veepees may be named because of

'the depth of the NBC operations.
CBS is also undertuking such a
| pattcm, ]'Ij.'l‘t'iil'!.', recently nomed
Hubbell Robinson Ir. and Merle
Jones exec veepees,

| The general point of the B, A,
& H. study is that the network put
all of its depurtmients on a paving
| basis. Some derive major income
from sale of their services to an-
other department of the netwark,
The report is understood to wrpe
they function more economically.

NEW PITCH

Chrysler's

Revamp to
Affect TV

NEW YORE—The revamping

| mer president of Dodge, William
| C. Newhburg, now becomes respon-
[ﬁlhha for all the auto divisions—
| Plymouth, Dodge, De Soto and
' Chrvsler.

He has been belind the success-
|l Dodge activity in netwark TV,
Landl his hirst area of concentration
i expected to be Flymouth, which
mav take a ride on the NBC-TV
Friduy night spectaculars.

Meanwhile, General Motors
bhought one of the Monday night
“"Producers Showcase”™ speclacu-
Lirs from NBC. The division lor
which the pm'u.-h.m* was made is
i vnknown, but it will be used fog
the wovelling of its new model.

NEW YORK — ABC-TV's
Wednesday 8:30-9 p.m. time slot
will be progmmmed with the
strongest show it's yet had as a
result of the all but cestain pur
chase last week by American To-
bacvo of “Nuvy Log” for the time
slot. The deal is expected to be
closed this week.

The show, which will go back
into production shortly after being
dropped from CBS' Tuesday night
schecdule, replaces Dunninger in
the choice time slot right alter
“Disneyland.”

The status of Pearson Plarma-
cal, which has been co-sponsoring
Dunninger, is still up in the air,
but it’s expected that Pearson will
go along with American Tobaceo's
decision to use "Navy Log” far that
spot. 1E not, alternate sponsorship
of the show would be up for grabs,
und il's possible that Maytag, its
co-sponsor on CBS season,
wonld pick it up again.

Navy Log.” wonically epough,
is ¢ CBS-TV Film Sales show and
will be competing with x CBS net-
work property, Arthur  Godirey.
Guodfrey is in the process of chang-

ing. his format for the Wednesday
night show next season. |

1'Navy' Would Hypo
ABC Wed. at 8:30

“Navy Log” this past season has
heen holding down the Tuesday
8:30-9 p.m. spot on CBS under
the sponsorship of Sheafler Pen
and Mavtag, Sheaffer wanted Lo
renew the show on CBS next sea-
son, but the web felt that it could
eet higher ratings with a different
show. As a result, “Navy Log™ was
turned back to CBS-TV Film Sales,
which thereupon felt free to sell
the show for airing on any nel-
work,

It's long been a source of bes
wilderment to the TV industry that
the ABC shows following "Disney-
land”™ have been so relatively un-
successful, none having been of
sufficient interest to the youngsters
to hold the cagv-over sudicnce
from “Disneviand.”

An Answer?
American Tobacco, in ils choice

of “Navy Log,” apparently hopes
it has the answer to this problem.
Tho American Tobacco. 15 inter-
ested primarly in an adult andi-
erice, it doubtless hopes that
“Navy Log™” will be of sufficient
ifterest to the kids to best CBS'

_ Enum;ﬁuh"

Acthur Godfrey and NBC's “Father

g
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 THE BILLBOARD

II-Out War Brewing

B the: Aoy tors fmat it o omnt clisssty appeset
allocations fre iittee’s  report,  whic
in ﬁ_me:ir:m! television is shaping termed selective deintermisture “an
:':;nﬂullhﬂn{“tg;.;:nhufsrgﬂrﬂf H{‘-"Wm"’:ﬂ prﬂmin}r {;t-rp E be
' from both in- | pursued as and rapidly
dustry and the Federal (:Dmﬂll:l‘li-’pﬂ.ﬁjilﬂh" 4 Py
citions Commission before the Sen- | Senator Wofford and Sen. Price
ate Emnl;g:;lr:: li':zn'{;m::luﬂti;m I; -1-2- jI Dm:u-.!Trt*.‘ﬂnmgml TII: n slimilnr dis-
maned ) ong- | senl, ey that the present
:jln]nm ,cautious endorsement. of |intermixture s the safest pnllu-:':b
e FOC's controversial allocations | tions, plan, and believe that dein-
Elm I.E;i: li_‘m E:]qugle _g;;uup, with | termisture is only giving in to “spe-
1:5:1: nators dissenting. clal interests,” The committee e
3 nj?mnﬂut_*c‘s[‘?kmmen t';mi ‘”"'.' port, on the other _hmul. tukes Ihri
oy tm.mmlr:t}m among the Sen-| FCC to task for lailure to_deinter- |
ators was over issuing an alloca- | mix sponer and save the dwindling
1;::1! report,” with each reserving | UHF service from certain death. |
! 3 hl':ﬁl:':ﬁ:ﬂlli?:l":ll;“ﬁ:l“ :EI;TT:'-': » Iﬂn tlf;i lung-rq?ge switch 1:; all
strongest disse e commit- | i the committee report shows
tee’s allocations feport, which “gen-| its cantion. In view of present un-
ﬁ{légl a ""Tx:, gﬂm d}‘;!i'.}fi.fb:}[ the | w{'!ljmier:ﬁ "’I:ﬁml FEF mm:niha;lnpl
> g-range, all-Ul pro- [ a limy a inal palicy of shiltin
posal and its interim dl_*mh:-_nnis- | televigion to the UHF h.l::-d" Im{ﬁ
t:mtl.]mmu [rqm h{lrn. William | there i}t some guaranlee that the
{:11:1:'1“ Hi nmutﬂt:;|1{| I!u}r_!llutl‘?d | Il.“.!:}l'..l lvigh. serviee would nol “leave
e fﬁlzrfsilliml"{:.l" (1L.I:‘I-.I.H ities, | yu :._lau.t_ml areas withoul television
3 o L OMIMISSIONER | 2erviee,
er that selective deintermix- | Altho the heat of the contest |
ture is not in the public interest. | over who-gets-what in deintermix-

ures has veached right into the
MAYBE YES ' vt MoCon |

| Senalye, FCC Chairman MeCon- |

nanughey tried to soothe everyone's

rs k, A k fears at his last appearance before
POCK ASKS

Move Info

r r

Home" Show

denial of service to the public, no!
matter’ what, Should the U. S, e
all-ultira, he promised a eushioning
al chinge-over costs (o sel hmr*r”
—~but  offered less promise for
broaduasters bearing the cost-load
ol the transition period.

Mot Connaughey and the commit-

W
B0 et

-

. el

BRIT. SPONSORS
SPEND $10 MIL

LONDON — Advertisery
have spent $10,000,000 on
commercial television in the
first six months of its opera-
iiun in  this country. The
viggest spender during  the
period wus the Shell Oil Com-
pany, which invested about
250,000 in the medium.

Commercial television here
is, of course, still in ils in-
fancy, but with the opening
of new stations, the second six
months” advertising tuke is ex-
pected to double, making a
tatal for the first year of oper-
ation about $30,000,000.

FILM HYPO

NBC-TV fo Use
Animated Segs
In Its Specs

HOLLYWOOD — NBC-TV is
planuing 1o weave a series of an-
imated segments iito some of its
specs during the coming seasom.
Audio-Visual Associates is produc
ing the films, of 12 to 13 minotes
duration, with the first ane com-
pleted, and three more storyboards
on order, The pix are budgeted at

$65,000 each, f
Igor Stravinsky’s ballet, "Petro- |
ushka,” is the Hist of the shorts. It

will be aired aroumd Christmas
time is a spec that will inclhide a
live ballet and tell a sort of folk

| Fo

COMMERCIAL CU

. —

CANS FOR CANNES NP s = - Y

Playhouse Pictutes will enter Its [irst animated film contest at the

Third Intemationa]l Advertising Film Festival in &%’F noe,

tember 1. The commercials being submitted are the “Ford

loon,” made for Ford thru J. Walter Thompson; “Jack and the

Lima Bean Stalk,” for the California Lima Bean Association thi

the same agency, and “Ping, Ping, Ping,” lor Richfield Ethyl thns

Hixson & Jorgensen. Plavhouse celebrated its [fourth year b
pperation on July 4,
BILLINGS FOR ROACH

Billings for the first six months of this year for the Hal

-
|
e By e

| ]

Studio’s ecommercial TV eperation hit an increase of 558 per os .5"
over the same periold lust year. In fact, revenve so far for 156
almost equals the 1955 wtal of $1.250,000. New accounls = 8

clude AT&T, Nestles and Procter & Gamble,
ID'S

Wamer Brothers is organizing its staff to handle commercial TV
business, making studio facilities and cartoon departments avail-
able 1o national advertisers. . . . Stan Lomas, vice-president and
head of the Esty Agency's TV commercial department, has shifted
to the McCann-Enckson ad agency. He has been replaced by
Joseph Forest, executive produter in Esty's TV commercial de-
partment, .-, . Andre Cregory has Transfilm as an assistant
productiong Supervisor, . . . Wilter Brooke will handle the West-
inghouse commercials with Belty Fumness during the telecasts of
the political conventions in Chicago and San Francisco the weeks
of Augnst 13 and 20, . . . Marie Waorsham has been re-signed to a
13- week renewal contract for Sakrin blurbs on the Dunninger show
and “Famous Film Festival.,” . . . Allen Swift is doing the voices
for the Sal Hepatica TV animated cartoon blurbs made by
Academy Films for Young & Bubicam,™

. TV Commercials in Production

A Guide to TV Spot & Program Plans
Of Competing Sponsors by Industries

Thow weekly ckam Tlivw commercials poosdoced coring the fanf Toid
pfeordiing  moaily, wilh al) pnduerics covered over ibe courne of & esnaih s
e The following symbols denignmte the tvpes of commercials livied:
LA—=Line Action: FA—Full Animation; SA—Semi-Animation; SE—
Special Effecs; J=Jingles; M—=Muskc; S—S5Slides; ID—Station bresks
MNA—Nol gvslible

the Commerce Committee’s TV
hearings last Tuesday (17). The
Comnjission chairman promised no

NEW YORK—NBC-TV is ex-
pected to change jts.policy for the
Beechout Packing Company.

The

sponsor has asked that it 'he al-|

lowed to move “Dr. Spock™ from
Sunday afternoons on NBC inlo the
J1:30-12 segment of the “Home”
show.,

The switeh would be made to
make closer contact with the pre-
domimantly female audience tha
watches the davtime show. “Dr.
Spock™ would be the only sell-
contained half-hour, weeklv, day
time show on the network,

The network would oot ondi-

tee agree that even il the countn
AT hll-llll:t:L the lower band serv-
ice would be kept in areas where
the population couldn’t afford
enougly ultra-14 0 stations lo cover
the distances within reuch of very
high telecasting, The committes’s
final report on its telovision hear.
wigs 19 scheduled lor sometime in
January.

e — o

New Bloch Firm Gets

Station Rep Account
NEW YORK — Robert W.|

story. |

Originally 40 minutes in length,
Stravinsky revised his composition
especially for the animated version,
John Wilson and Ned Herzsta, who,
together with Hubbard Hunt, own
Audio Visual Associates, collabor-
aled on the story. !

There will be no publication or|
recording ol the music, beciuse |
Stravinsky is under contract to |
Columbia Becords.

Other animated spec segments
will be Kodalv's Harvjanos Suite,
telling the story of a braggart who

Winvon (Garey Moore, Yankee

Bzl Gameyi. -

Camels, Wm Fuy iYenkes

Banl Game). ...

Camecly, Wm. Esty 1Pl Sibversd. ...

(continned from last week)
Tipe 1 wwmaivah
Eponiir. Pradduci & Ageae (Shaw, M sns) Ne. (Secands)  C-Caolory Findeter
TORATCCD, CHGARETTES, CIGARS
Ametican Tobacoo, Pall Mail, S5CER H
iAmaring Dunninger).... — P R A e Vidoo 5
Pall Mall, ASCAB {Amazrimg
Dunmimger, Doug, Edwardsd. .., T i#) ..cinmeves TLA ... Screen e
‘"l"rrmrn ‘.‘ﬁrﬂlﬂ- l‘.-!ﬂ H!l'l"l'll‘“.-... SEa " R e “ﬁ llllllllll L“‘““t
American Toakicreo, | vels Sirike,
BADAD i Advemuore Thester)l. .. — -y e i msria)
LM, Chevericld, Cupnimghsm
k Wahh;,.., — By s Ry B e - niversal
B ). Bevnildn, Wimiion .
iBoh Commingsy. ... 3 e, J460)... LA, FA, J, . L Lawmw

]IMI'WL.iu.F-‘qI-.,

BT R B GRS SRR R
Tramfilm, Blale, Keny
T VM. LA cviicchiantn

nnril;.* allow such a switeh into the | Bloch, who recently resigned From |
Ilh}'llrl':t: ii".mz.rl.L However, “Iv. Dine (& Kalmus to open his own |
§ﬁﬂc} _would fit right into the | public relations office, has been

ome” format and offer a solid appointed public relations consult-
half hour of programming to its amt by Peters, Griffin, Woodward,

Viewirs, lne., station rep Hm.
|

TOP SHOW PLUGGERS |

A Weekly Digest of an Outstanding Audience Promotion Campaign
Enfered in The Billboard's 181h Annual Promeotion Competition

KBTV, Denver: “Uncommon Valor”

Call in the Marines—that's whal this station did to launch
its “Uncommon Valot™ series and win for itsell second place in
the four-chaunel or more category of The Billboard’s 18th Annual!
Fromotion Competition, Three weeks belore the show went on
the air—October 20 was the debut—the station was in there piteh-
ing with 81 slide and live announcements,

The local Marine recruiting office was used to good advan- |
tage. A large street window display, put up October 5, featured |
officinl Marine posters, For the week of October 13-20, KBTV
became an official recruiting center. And on October 3 a 155-mm. |
cannon was moved to the station alter parading the streets.

Came October 17, 18, 19, and the station heralded the im-
mipence of the program with a big searchlight that swept the sky
from 7 to 10 p.n. :

To tie this whole Marine promplion together, the station's
second commercial break on the debat show was taken up with
the actual swearing in of all those who bad signed wp during

campaign. :
~ With a eannon on its hands, WBTV tumed it to good promo-
lll:m advantage by giving it to the Cammunity Chest drive lor its
display—more "Valor” promotion, Ol coprse, that was after the

' t, but the station 't stopping; there, On Noveinber 10,
there was a big Marines” birthday paitly, ete,

Rﬂ'lﬂ[‘ﬁf :Ilﬂ Ili::iq wﬂ? l}:ut -.riﬂ'lhi; three wecks® time ""Vut::::
was up wi e t of them, ing an Amencan Resea
Bureau rating of 8.3. W, G, wﬂfu.g m“::n:nn#r, and

~John C. Mulling, general mansger, were the M who

‘ealled in the Marines.
job,” said one of the judges.
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network billlings pushing abead to
new high levels is the steady rise of
time costs and the steady addition

ihy atlvertisers of new stations to

their network line-ups,

Network TV is still a dynamic
and expunding medium. But the
networks are [in competition
keener, wlile the advertisers are
showing a new degree of il‘ldl-;
pendence and a new “show me
attitude in their purchasing.

New Allen?

® Cortinned lfl'lﬂ'lr F-I!._Hr.‘ k|

Fully entesl, but the show ex-
pects mﬂr them all. NBC hopes

that the Ed Sullivan |
ﬁ;ﬂmét stars will prove his undo-
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horsakoll's  “Sclicherceade™  and Mewtl. oo TR oovvnsonr KA SR coivnes
"Cog DO Ol Gold, Lennen & Newell
iTwo lor the Money) AN oiinnns s IR e ianian
, TOILET RFQUISITES '
isonp. Cowmetbos. Perfome, Shampio, tic.) -
spﬂn 5'0!'5 Chﬂﬂ'sy Fonds, Hand Cream, BRDA&OD =g o -
L r|~||'ru|u'|l‘ | Foridl |l EE : . EStat. SLaged ... — decianseienia FA. M """'M‘Lm :
: = Camer Dengs, Arrid, Damcer- 51130 100 .
| brongh-Pond's, Derby Foods, Gen- e il :q-fj ..,.t,.".i..;_Sﬂ b sk s + o (NN
| eral Electrie, General Mills, Gold | Reston. Spras Min, Emil Mogul ,.oceoa 1 ABON 0 QO)
Seal Wax, Kleenex, Mennen, Pear- B Mest N ’ﬁ;}ﬂ o A, 1D,. Robl. Liwrce,
son Pharmacal, Procter & Gamble, B e R i & T s tter B oo b Vilism
| Onaker, Reynolds Tobacoo, S&H | mien ice. Pink Tce, Dunnan & Jeffrey ... 3 060, S 3., LA SA ..oovo... Vil "
Stamps, Toni and Union Carbide. L'-m‘_ﬁ;ﬂ-l. ﬁ.‘?ﬁ& e e 245, 4 {19)iss LA o oeeinninessn .. Ve
Colgete  Palmal ! ' ' y
E““t F'H"nr Lenpen & Newcgh), .., — cassamens HA ------------
Anotlier factor responsible For| Peocer & Gamble, Prell, Beaton '

r & Bouies, ...
Richard Hudgot, Quick, Kenyon &

Eckhardi (Adventure Thester) ., .
Nozema, SEn Cream, DOSES ., ...
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MISCELLANEOUS AND UNIDENTIFIED SPONSORS
RWTV. TV station, Erwin

L Bkl irsat EECEEL - l'm EL T
Alcoa Aluminum, FProgres in Al . _—
- Power, Paller, Smith & Row {Alcea ol - ;
Hﬂlﬂ. sdw ﬂm .ih.-.i.-.-.l_ L..p E—-a-,;“ﬂi'_ ]
u !1. m. lﬂlll‘i‘l‘l‘lﬂﬂl. .Hm--r-h-- : ‘I'.} e I-_A
Generul Foods, Vatioms, Young A :

; Rubicam 7 60) *aninnne LA B ..
M r'ﬁl'ﬂ"- w" "- I"m m““-' I 1“.1' -n-lq-l.-- u.. FA .na.:--.
Lottaws, Stote & Ita Products, .
1 Hlﬂlﬂ“l e {m T Il ;'l Lﬂ LT m‘- t L e
m mlm' -ﬂ-l- E‘t ﬁ'mh-l!- — lﬂ u "lr'im L & ; P
Du Ponl, Yanom, BBD&D L e
tmm rh““ﬂ"""l — s B EEEEEEE Hl" I.--II-IIIII - I J,
Eochel for Semsor Commticre, - d
B 1 Im' LEE RN FE R R m.F-n-r:;:.FTIL

i

E. ). Kobinion. ., . . _..:
m MI' . - L] {‘!l m li";- 5- 'H'Li.tllli& ‘-:
3 ‘m T T i ok gt .._:.:_
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(Continued next week)
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6 TV FILM

PROGRAMMING

SYNDICATION SCOREBOARD:

~ 3 Ist-Run Shows Definite, 4

Have Fair Chance, 3 ‘Iffy’

NEW YORK — The prospects
for new first-tun svondicated prod-
uet for this season s grudi:mllu
becotning  clear,
major syndicators, three new shows
wre definite for a fall debut, an-
other four seem to be fairly good
possibilities and there is a remole

bility of another three before
the end of 1956,

Whether any of these pn-::ihili-!
ties will come to fruition depends |

on the major regional advertisess.
At this stage in the industry’s his-
tory, the only distributor that can
be counted on for a continning
flow of new syndicated shows is
Ziv-TV, which will have debuted
two shows in 1958,

Guild Films and Television Pro-
grams of America may continue to
male sallies into frst-run syndica- |
tion without any prior sponsor |
commitments, -but not in any con-
mistent pattern,

Among the 10 |

l‘umihilihrs for syndication either
'l weause of their production status
or spansor nterest,

TFPA this week put "The Last of
the Mohicans” into full production
‘i Torbnto with no sale made yet.
 TPA will undoubtedly continue 1o
[lnmr hor a national sponsar, but on
 the other hand it is understood to

tion this vear. TPA put “Stage 7"
on the syndication market last
spring and “"The Count of Monte
Cristo” last fall.

Guild has started full produc-
tion of “Captain David Grief” in
Honoludu  with <an  option from
Standard Oil of California. 5o,

lavor still another effort in syndica- |

|t|'1'.|.I one seems almost certain for
| syndication pext winter, if not next

Fall.
"‘Sea Hawk'

MCA-TV is reported to be very
close to two regional deals on "The
Sea Hawk," a modemn dress sea
adventure, Pan Films, Lid., is ex-
| pected to start full production in
Bermuda next month.,

Official Films, which has shied
away hom first-run syndication
sinve the davs of “Secret File,” is
mmored to be feeling out the syn-
dication market with “The Adven-
tures of Mitch,” on which it had

(Continued on poge 15)

MORE AMBITION

The rest are not likely to pro
duce any new properties for syndi- |
cation sponsorship unless they can |
get &t least one important regional |
client to sign up on the basis ol the
pilot Lilm.

‘Sherifl

NEW YORK — The Socony

Socony Ups TV Pix
Effort Via ‘Sheriff’

bv the Pulse last spring, there

National Telefilm Associates has | Mobil (il Company will be mak- | wasu't a single dramatic series. On
now joined the tanks of important [ ing a niore ambitious effort in syn- | the other hand, 20 of the top 26

syndicators, but it sort of fell into
it. It had made the “Sheritt nf|
Cochise™ pilot for its debut in na-
tionml sales, but when it was
blocked out of a couple of poten-
tial network placements, it took the
B7-market svndication deal from
Socony Mobil. (See separate storv.)

A few weeks earlier NTA had
put the 26-episode “Lilli Pulmer
Theater™ into syndication, a pre-
cursor of the “Sheriff” situation
But that move was really mare in
line with the NTA established pat- |
tern of station sales. As far as is
known, the Palmer show has still
not been sold directly to any
§pOnSar,

NTA has been primarily a [ea-
ture film house over the past vear.
Its eatalog of hali-hour senes is|
sold mostly in station library deals. |

| dication sponsorship next season

with “The Sheriff of Cochise.” the
new  nivstery-adventure series il
bought last week from National |
Telefiliy Associales. Last seaso
Socany sponsored “Douglas Fair
banks Presents,” which it retitled |
“Mobil Theater.” In several situa-
tions the flms were reruns.
“Sheriff” will first go before the
cameras at Desilu Productions next

' month, and is the first Desilu show |

to go into Frst-ran syndication.

Socony, thru Compton, is under- |
stood to have considered “Dr, |
Christian™ and “Stage 7" before
signing for “Sheriff.”

But these shows .'!.]rr'.nl[t had a
number’ of Hrm deals in the area |
Socony needs. It will sponsor
"Sherifi™ in 67 markets thru the |
Midwe:t, one of the largest re- |

male attractions were mystery er
adventure shows,

e W

CINCINNATI — C&C Televie.

For Religious

sion has broken the RKO §i-
brary, “Movietime U. S. A.." it was
revealed Tast week when i@ made
its third sale to an in I sta-
tion-chnin. The Crosley Broadcasts
ing Corporation bought 371 RKO
feature films for its Tour stations.
There are 740 films in the entire
library. C&C earlier made deals
on “Movietime” with the Triangle
and Westinghoute stations,

In all other respects this seems
to be the standard C&C deal. The
stations gel the rights in perpetuity.
It is understood Crosley plans o
store the prints at its Davton, O,
station, WLW-D. The Crosley
stations are expected to starl play-
ing these pictures August 1,

Ziv to Pilot
‘Annapolis’

HOLLYWOOD—PFilot ol “An-
napolis,” Ziv-TV series about the
naval academy, goet belore the
cameris at the studia this month.
Like “West Paint,” which Ziv sold
o Ceneral Foods, the s<eries is
planned along anthology lines with
no central star.

Earlier this season the codipany
had aimed the show at network
sale, but it's beheved that it may
now be put into syndication,

| CALLING ALL SALESMEN

Four Sponsors Hunt
For Syndicated Films

NEW YORK—Four more spon-
sors are scarching for syndicated
vidiillm properties, They are Miles
Labaratories for its new product,
Bactene, a children's antiseptic;
Magnavox, Schlitz Beer and H. P.
Hood & Sons, dairy products.

Miles has been spending a great

NTA executives have' never ex-|gional sponsorships on syndicated deal of its money on daytime par-

pressed any burmning faith in the
future of first-run syndication as it |
is commonly practiced.
‘State Trooper’ _
In addition to “Sheriff,” MCA- |
TV's “State Trooper™ has been as- |
sured for the
Failstaff Beer's
And ZivTV's “Dr. Christian” is, of |

P

film. .

Notwithstanding the interes
Socony has shown in dramatic
ragracns, regional oil advertisers
ave gemerally tended toward mys-
tery-adyenture programs such as

determine over 75 per cent of all |

| ticipation shows. It is said to want

a property for 60 markets which
can give more identification and
appeal to the kids. Geollrey Wade
is the agency.

Magnavox, which had a dias-

if'ndil:.'tlinu field by | “Sherifl," because of their desive |trous expericnce several seasons
arge regional deal. |lo reach the male viewers, who |ago on network TV, is said to be

inlerested in about 25 markets,

course, definite for a fall debut | gasoline siles. Dramatic shows do |some large and others medium-
with six multi-market sponsors al- | not stack up as well in gaining |sized. It has been improving its

yeady signed.

' male viewers. Among top 26 syn- | competitive position within the set

Another four shows seem good | dicated shows among men, as listed | manwfacturing industry and wants

to use TV 1o compele sgamst some
of its larger rivals which are heavy
[vidm speuders. Maxon i  the
agency,

Hood has been looking at vid-
film properties for seveial years,
but this season is ready to take the
plange in a selected noumber of
New England markels. The agency
is Kenyon & Eckhardt,

Tho it already has 5 network
show, the “Schlitz Plavhonse of
Stars,” this sponsor wants 0 use
svndicated telefilm for a number of
Midwestern markets. The beer
client is engaged in a hot compeli-
tive struggle with Budweiser anid
is sald to feel its TV advertising
could be strengthened. ). Walter
Thompson is the agency. Bud-
weiser is already nsing syndicated
product in some cities.

Using under suds phot

ally floats grease off

delicate skins.

Liguid Vel, through
pany, Ine,

ically demonstrates how Pink Liquid Veél actu-

spot poinls up Pink Ligquid Vel's instant action
and emphasizes how completely
The combination of live and
stop motion gets and halds attention. Skillful
presentation of Vel containers conveys strong
product identification. _
for the Colgate-Palmolive Company for Pink

ography, SARRA graph-
plates! is 60-second

safe it ix for

Produced by SARRA
the William Esty Com-

ﬁwrr% |

MHew Tork: 100 Eosi 3&ih Stiwed
Chicoge: 16 Euyl Ontaria Sireed

SPFECIALISTS IN VISUAL SELLING

Mix,

SARRA casts two lively, likable children, in
this series of 1-minute commercials, who show
how easy it is to use Aunt Jemima Pancake
The viewer zees g pancike made, then
tossed high into the zir in & long, elow motion
flip that demonstrates [is lightness. Shots of
fresh fruit, in alternate layers with pancakes,
suggest delicious new uses for Aunt J _
pancakes. Effective opening and elosing pack-
sge shots clinch sales, Produced by SARRA
for the Quaker Oais Company, through the
J. Waiter Thompson Company.

SPECIALISTS IN VISUAL SELLING
W= o

=
L ADES ARSI )
. a _..-l- - =5
of L R — - 'J-.}.mm‘m

MHew York: 200 Loat 380k Yirmat
Chicage: 16 Ecat Ontorin Flreet -

Programming

l._'['.'“ma.l'inud friom poge 1

—_— -
denominations in the U. S., reports
its “Frontiers,” carvied on 87 sta-
tions, with 16 delayed kinesopes,
and “Look Up,” carried by 43 gul-
lets, with five additional by kine.

Of the roster of film shows s
dicated by this Protestant L
“This Is the Life™ covers the coun-
try most completely with 263 s1s-
tHons in the U, S., besides 23 in
Canada. Among five other shows
there are “Man to Man™ on 149
outlets; “The Way,” 105, and
"What's Your Trouble?™ 52 the
last two also carried by 14 Armed
Forces stations each.

Where available, stations pledge
themselves on these shows on a
2-wevk basis,. The onlv dharge
to the stations is pavment of ex-
press cost§. The Protestants, like
the Roman Catholics, offer a vari-
ety of pregrams which are aired on

-

;
{

L

a va of days and times. En-
phasis been placed also on
children's 5. For relesse @

October, for example, will be a
new series entitled “Off to Adven-
ture,” now being produced by the
Congregational Christian Cliurches
and to be distributed thry the
Council.

On the local level the Counil,
thru the Broadcast Commission, has
an extensive for eneour-
aging and helping set vp shows
It distributes many handbooks and
holds. frequent seminars  throont

the country—the Union Theologi-
cal International Work-
shop, New York, will host one
July 30 to August 10—specifically
lo train religions leaders. -
OF e theee. veligs

religions  groups,

the Jewish ﬁmgu a

organ
whale have done the least in TV.

A mmnrrt{ ] to begin with,
dhey also E a oentral operating
thndy. and with some 250 active
Jewish , allocation of net-
work time is a problem. There are
‘also financial and persounel prob-
lems. Most of the Jewish program-
ming Has consisted of participa-
tions on the sforementioned pel-
work shows and of numerous
appearances  telling about &
nstrating varjous Jewish festi-
s sty G
Two certainly (o this
neral lack are the efforts o
g' the New York Board of Rablds
and the Jewish Theological Semi-
nary, The Board of Rabbis, be-
(Continued on page 14)

‘Kelly’ Pilot
To Be Filmed

HOLLYWOOD—TV pilot star-
ring circus clown Emltﬁdk‘;ﬁ -
be put before the cameras at S5
sand Ouks jungle compound July

La Vﬂﬁ Doterr
Set for ‘Girls’

.
rE

T

NEW YORK — Mamie Van
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KRCA's Buy of
NTA Fox Pkg.
Is Indication

HOLLYWOOD — Purchase by
KRCA-TV, NBC-TV o & o station,
of NTA's 20th Century-Fox pack-
age |ast week indicates that an
entirely new market may be open-
ing up for top quality features,

The pix, bought on a 10-run,
three-year ‘basis, will be slotted in
alternoon and late-evening time
periods, since the net channel ob-
viously has no Class A time avail-
uble,

Feeling at the station is that, on
a long-term multiple-run basis, top
pix can be bought, for marginal
time periods despite their relatively
high cost.

The Los Angeles market now has
absorbed 104 Columbia (KTTV)
and 52 Wamer Bros. (KTLA) fea-
tures in addition to the Fox pack-
age, and the RKO pix, which KHJ-
TV is getting.

There 15 mounting evidence,
however, that the price being paid
is considerably below the ET.ﬂﬂﬂ
])f'r pi average which top packages
wve conmmanded fn the past. [f
this is so, both distributors and
studios are going to have to revise
their estimate of what Features are
uble to groes in today’s buyer’s
maiket,

HOLLYWOOD—Cal Kuhl pro-
ducer of "Lux Video Theater” since
ity ineeption in 1930, last week
wias niamed executive producer of
the Tennessee Emié Ford show Dby
Cornwell Jackson, v.-p. of J. Walter
Thompson. The agency produces
both programs,

116 NORTH L2

AREA

‘Christian’ Adds
Mulfi-Markets

NEW YORK — “Dr. Christian™
hat picked up four more multi-
market sponsors, giving it a total
of six. 5&W Fine Foods will make
its debut ar a TV sponsor on the
new Ziv-TV show in 10 West
Coast markets including Los An-
geles, San Franclsco and Seattle,
Mueller Macaroni will sporisor the
show in New York, Boston and
Philadelphia. Sealy Mattress hag
picked it up for Toledo and Lima,

0., and Lee Optical will sponsor |

(Continned on pare I14)]
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5 Film Shows
Sold by WBKB
Sales Staff

CHICAGO — Five [ilm shows
were sold this week by the sales
staft of WBKB, local ABC outlet.
A nine-week purchase of “Jim and
{Im:l in Teleland™ was purchnsed

¥ Wiler & Company thru R. Jack
Scott for the 8 pom. Hme slot,
Monday thra Friday.

The Squirt Bottling Company
purchased the Friday night slot,
8:30 to 10, for a Him show o run
32 weeks, thra Fletcher D. Rich-
ards. Oscar Mayer & Company

(Continued on piage

15))

ALONG SAME LINE

WATY Sales on ‘Fox’
Patterned on ‘MDM’

NEW YORK—WATYV here has
devised a sales plan for its 16
repeat program of 20th Cenutry-
Fox pictures apparently pattern-|segments. The price placed on
ed after the policy WOR-TV|each segment was understood to be
here wses on ils “Million Dollar|about $4,500. WATV was sl
Mavie,” also s 16-repeat program, | said to be guaranteeing a minimum
The "MDM" concept was origi- | cumulative Telepulse of 50,0, That
nally devised by WOR to cover |would assure each sponsor a cost
the Ill-!;]'l cost ol 'i_{l}f]d feature films. | pet thousand homes of §2.
WATYV, on ils part, has a nut of WOR "MDM" in its frst season

$10,000 per picture to crack, Continued on paga 15)

WATV was last week reported
to have sliced the 16-play “20th"
program into eight participating

BEST DRAMATIC SERIES IN SYNDICATION"

with Dick Powell, Charles Boyer, David Niven, Ida Lupino
and 30 other top stars.

*Billboard’s Fourth Annual TV Program and Talent Awards.

BEST ... THE ONE WORD HISTORY OF “STAR PERFORMANCE”

Through the years on Network, “Star Performance” as “Four Star Playhouse” has won award after award . . . Best
Y Y

Oramatic Series. .. Dick Powell, Best Dramatic Actor (and he did it again in Syndication) plus other winners in the

Screen Director’s Guild and Screen Writers Guild competitions,

Now is the time to put this solid award winning combination to work for you
in your own area..Contact us today!

SULD Budweiser Baer In 10 Moarkels

To New York « Chicago » Los Angeles « San
Francisco « Philadelphia « Memphis « Denver
Detroit + AMlanta + Dallas-Fi. Worth » Housfon
Portland (Ora.) - Indionapdlis « Minneopolis

Milwaukes

phone wire write

ULD To Top Stations in Other Cities, Large and Small, including:

Phoenix, Ariz. »
Fresno, Cal, « Sall Lake City, Utah « Stockion, Cal, = Rochester,N. Y. » Little Rock,
Ark. « El Poso, Tex. + Columbus, Ga. « Redding, Col. « Bellingham, Wash,
salinas, Cal. » Meridian, Miss, » Harrisburg, Pa. » Carlsbad, N. M. » Spokane, Wosh,

Saon Diego, Cal. « Albuquerque, N. M. « Loz Vegos, Nev.

and London, England + Sydney and Melbourne, Australia =+ Dominien of Canada

the man from Official today!

CFFICIAL FILMS, inc.
25 West 45th 5t., New York 36, N. Y.
Ploza 7-0100

! -y Y
« Atlanta « Plnjadginhis,
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New TV Spot Campaigns—
™ ‘l'
% Future National Spot Drives—
E‘ “ s | Contracts Being Signed Now
TELY A“ Ee® ' _ Deals S5¢t During Two Weeks Ending July 7
‘ : \ y Thin tehulsiion @ the resill of & wurvey made by The Billseasyd
s h among all U, S TV satioes. W showa new national spol cempaipns
. tor which contracts were reporied as et during (he survey period listed
3 * ol i 4 - - above, regardiens of the sianing it date of those campaigns,
j ¥ = .
o e L ' NATIONAL SUMMARY
(Campuigns placed Im more than one region)
Produci snd Adveriiser Froduct aad Advarilsss
Arrid, Carter Lava, Procter & Gamble
Aunt Jemima Ezwy Comn Bread Mix, Nahisco Shredded Whest Jra, National
Quaker COuais st A
Bruce Wax, E. L. Bruce Fhillips Milk of Magnesia, Juiling Dop
Facial Frost, Cusiom Products Schlite Besr, Schilce
Fire Chief Extmpuisher, Mariowe Chem- Siver Blee Dust, Lever
#cal Slimogle, Custom Prodocts
Halo Shampoo, Colpste-Palmolive Wheat and Hice Honeyy, Naliomal B
Kiali Cheeneberger, Krali cult
Eastern
All Pioducis, Kruli Foods Ernfi Checherger, Kiafl
Afmitican Salety Pasgors, American Lava, Procter & Gamhle
Wazror Mariboro Cigareties, Philip Morcis
Armild, Cailer Miller Tires, B. F. Goodrich
Booadeiies, Charfes FPler I MNmir, Carier
Briak Tooithpasie, Colyzie-Felmolive Pailisment Cigarsiies, PRillp Morms
Cheer, Procter & Gambie Pepanmar, Serling Drog
Coca-L ols, Coca-Gaola Holtling Phillips MUk of Magoeuls, Sierling Drug
I{‘utmrrln_ Max Facior Fhonograph Records, Gilmar
| Crest Tooihpasts, Procier & Gambie Pot Crizale, General Fooda
Dove, Lever Prince Machabelll Cologee, Frinow
Braft. Procter & Gamble Matchabelli
E Producto Cigars, G.HP. Cigar Sliver Bloe Dust, Lever
IFIi.il.l Frost, Cusmom Prodocts Slknagic, Cuostom Producis
Flre Chirf Extinguisher, Marlose Chem- Tea, Tea Council of 17. 5 A
fcal Tide, Procier & Gambie
Halo Shampoe, Colgate-FPalmalive Tond Tip, Toni
Joy., Procier & Gamble Veto, Colgate-Palmolice
King Edward Cigars, Jahm H. Swidher Wisk Detergent, Lever
Southern
_ Gay Blade. Aribus Weverhold Eilver Bloe Dast, Lever
rfuhu Miver, Arnthur Meveirhofl I Terone-Feren, du Fomt
I L ]
| Midwestern
| Art Ieviruciion, Arn Instruction Eava Scap. Procier & Ganibis
I.ﬂ.11l‘|-i lemmama Fasy Comn Bresd .l"l'.. Liptea Jce Tem, Lever
| Quaker Ouis Make-s-Shake, Beatrice Foods
| Bread, Contimental Haking Nibico Shredded Wheat Jrn, Natieeal
{ Bruce Wax, E. L. Bruce Hl:;:“:lchk D "
Cansdizn Railway, Canadicn Raliway -‘ ‘. Tug
| = i U N ; 0ld Gold Cigarectes, F. Lorrilerd
(STHINS FYBCH. SRVSS SN, SN Pabut Hlue Ribben Heer, Pabs
Dapdee Snacks, Dandee Polsto Chips Pen-Jel. Potis Woodbory
Depannment Siores, Sears-Roebuck Ph.I.T.lrp;MHl of Magnesis, Sterling Drug
| Facial Frost, Cusiom Producis Fhilip Morma Cigarettes, Fhilip Morria
Folger's Collee, J. A, Folget £ 8 5 Tonic 858
Foot Fowder, Johnson & Johnson Echlitz Beer, Schilitz
Friskies, Curnation Blimagic, Custom: Products
iGaa and Chl, Phillpa &8 Sof Set-Diry Mist, Afkaid & Les -
Gocte Beer, Goeiz Strietmans Baked Goods, Sticimana
Grifin Ice Tes, Grnifa Swamsdown Cake Min, Geseral Foods
Halo Shampoo, Colgate-Falmaolive L Treeswert Lemonade, Treesweel Firod-
Homina Beer, Hamuma I s |
Kleeser, Interceilucotion Whent and Rice Homeys, National Bie-
Kleenex Table Napkins, Kimberiy-Clark cuit
Eraft Cheeweberger, Krali « Wire Fenced, Kevilbns
Southwestern
American Snuff, Ameticas Tobacco Phillips Milk of Magneis, Sterling Drug
Arrid, Carter Rath Chopettes, Rath Packing -
HI"LI.-.:I! “t'l:_ E. 1. Bruce h—““’ l“ﬂ E -hiliz .

Impenal Sugar, Impermsl
Jax Heer, Jackson Birewing Texcrete, Coucrese Products

Lavs Soap, Procter & Gamble Varions, Western Auto
Liptoa ]'rp._ Lipion Wheat and Rice Hoseve, Natiomal Bis- q

Nahmen Shredded Wheat Jra, Natiesal cuit
Biscuir » Wildroot Cream Oil, Willdroot .

Rocky Mountain & West Coast

Aunl Jemima Easy Comm Bread Mix, Fahrice, Deering-Millikens

Quaker Osts Fire Il['hir! Extinguisher, Matlows Chem-
; ] ' eu
::LH*:L‘::J:“;.EM;::::? s FE;:’&: Valencia Oranges, Florids Cib- ]
. 1

Breck Prodocts, Joha Breck Frenchettp Salad Dressing, Froschetts %
Brice Was, E. L. Bruce Fritos and Tstcs, Frite
SERA, Sapn & Sy Greyhound Bus Travel, Overiund Gres HJ
Carbonated Beverages, Bguint Carbon- housd

ated Halo Shampoo, Colgate-Falmaolive
Dl Curo Pecans, Stahmann Farmsms Paligrip., Black
Dag Food, Rakiron Punes Spud Cigsrenes, Fuiflip Maosrs

’ :
Mrs. Tucker |Four Star's Lewis
Gets Into TV Exits; Reed Loses |
oty G. Faust to KNXT
NEW YORK—Anderson, Clay- 2 u '
ton & Company is getting into TV HOLLYWOOD-—Two tap West =
with & saturation announcement |Coast execs shifted positions last
campaign in 32 markets thry the | Week. Wirren L'“”-"“"*‘“‘E’ -
Midwest running from Texas up to Four Star for the past four Yews,
Minneapolis. Tt will put a big push | left the company to go into pa
behind its Mrs, Tucker's Marga-
rine, and follow up this campaign
with an effort on same of its other
consumer products, with 6%

cent of the food division budget

going into spot TV,
Tl%e Television Bureau of Adver-
tising was instrumental in ﬂhl

this sdvertiser ¢n spol TV,
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ON THE RISE

" NTA Report
Shows Film
Rentals Up

HOLLYWOOD — Total assats
pf 37.046,158 as of* April, 1938,
with [ilm reotils of $3.7 to $4 mil-
lion for the eurrent fiscal vear end
ing July 31. have been reported by
NTA (National Telefilm Associ
mlEs!

Film rentals for the nine months
ending in April were $2,404,013,
according to the repart, with ne
ieome of 5242618, ar approxi-
mately 10 per cent of the gross.
This amounts to a net of 37 cents
por share of stock.

Deferred film rental amounts to
$1L.665.762, up more than three
times over what it was a vear ago.
This s a bookkerping procedure
under which Z5 per cent ol income
i added to the books when a eon
tract 1s written and 75 per cent
pro-rated over the term of the lease.

In comparison with past vears,
Film rentals for the vear ending
Judy 31, 1954, were $356,000, and
for last year $1.4 million,

13 "Finest’ fo
RKO Stations

NEW YORK—RKO Teleradio
last week was reported to have

films in its “Finest 32" package
for use by its six ofco stations. The
move sugrests that Teleradio has
despaired of landing a ‘national
sponsar this season for any of the
IS0 good RKO pictures it is hold-
ing back from C&C Television for
two years. WOR-TV here will run
these 13 pictures on its "Million-
Dollar Movie,”

spun off 13 of the top feature]

‘Lets Go Golfing’
Sold in 47 Marts

CHICACO — "Let’s Co Goll-
ing,” 13 quarter-hour series of films
featuring Byvron Nelson; has now
been sold in 47 markets, In the past
two weeks it has been sold in six
markels with Secreen Gems, Litd.,
Canadian distribulor, leading the

way, These sales were made to
CHCH-TV, Hamilton, Ont:
CHCT-TV, Calgary, Alta.; CBOT
(CBC), Ottawa, Ont.; CBUT, Van-
couver, B. C., and Wionipeg, Min.
Sponsors Include Household Inven.
tions, Renfrew Motors, and Pacific
Meat Emn;‘umy, Lid.

| NP plans to multiply the com-
| pany's basic activities in TV by de.

Kagran, Now CNP,
Projects Expansion

NEW YORK—The Kagran Cor- | ers in England, Ttaly and Mexico
poration has been renamed Cali- [as well as the United States. A
tornia National Productions, Inc., | program l.I-_-tr![apnun.L department
and is already moving on several |is o be estabilished here and in
fronts to expand ity operations. | Hollywood to find and create new
TV material. Two series; “Hitam
| H'rlh.l-i‘_l." and “Lile of H|]r;:.'." ara
veloping its' by-products and the |already in production at jts re-
snbsidiary rights of its properties | cently leased California Studios,
in such Helds as publishing and Six Pilots
the theater, CNP is also on the verge of mak-

CNP's merchandising ing final decisinns as to which of
has already expanded ity operation | the six pilots it shoukl put into
by the addition of several new|production shortly, four currently

division

Teleradio has been blocked from
a national sale by its failure to
clear a 90-minute slot on any of
the networks. The Vitapix Car-
pomation, which had offered a line-

ber stations, is now reported to
have made the zame offer to Asso-
ciated Artists Productions for spon-

up of availabilities on its 57 mem- | sorship of Wamer Bros. pictures,

‘Popeye” Lines Up |
As New Season’s |

|
Strongest Venture
NEW YORKE — WPIX's “Pop-
eve” show, which debuts Septem-
bier 8, is shaping wp as not only one
pf this station’s strongest new
shows, but apparently one of the
strongest station programming ven-
tures of the new season, WPIX al-
ready has o virtual sell-out ot the
preouum mate of $425 per spot.
its regular early evening one- |
minute rate is $325, Last week the |
station landed three more sponsors
— Frilos, Remco Tnddustries and
American Character ['J'nﬂ—making!
u total of eight, '
Bemco and ACD are said to be
interested i riding the “Popeye™
cartoons on over 50 stutions. Also,
Bosco, which earlier bonght a piece
of the WPIX strip, is understood
to plan picking up “Papeye” in a
nwmber of other markets. So far,
Associaled Artists Productions has
sold the gn::kngt: of 234 cartoons
i about 20 markets.

UPA Begins Work
On ‘Don Quixote’

HOLLYWOOD—UPA Produe-
tions, Inc., last week began work
on an animafed version of Cer-
vantes' “Don Quinote,” which will |
run from 75 to 80 miinutes in!
fength.

The cartoon feature will first be
shown in theaters, bul will be re
leased to television two vears after
the initinl dssue date.

FCC OK’s Guild Films’

600G Outlet Purchase

NEW YORK — The Federl
Communications Commission  last
week :gprm'ﬂi the application of
Cuild Films for the purchase of
WMBV-TV and WMAM, Green
Bav-Marinette, Wis. The price

was re to be in excess of

| .. top
quality
_!ﬂht show for
Product
m Market, '

e g

BN it sl
R

*As selected by program-
wise TV sponsors,
and ogencies and stations
in The Billboard’'s 4th
Annval TV Program &
Talent Awards.

THERE'S A REASON!—snd w4

backed by top rolings in market after
market . the
audisnce-winning and sales powss of itha
wnmoiched, Fast-oction TEXAS RASSLIN'

. rotings that preve

¢

JUST PHONE OR WIRE
slerling 2083 or STerling 2173

properties. They include "Sir Lan
eelot, "Uncle [ohony Coons,”

| Steve Allen and “Tic-Tac-Dough.”

In the feld of TV prdoram
ming, CNP is negotiating several

co-production deals with produc: |

- The

Only

wrestling show
voted among the

Top 10 TV
oports Series

Texas
Rasslin’

Ine-Hour and Half-Hour Shows in continvous production.

slunted for national sale and two
for - svndication, The 10,000-mils
operatic lour af the JNBC-TV Op-
era Theater,” also a CNP subsgid-
iary which goes into 47 cities be-

I ¥ E "

wla
=
"™

AND NOW-AVAILABLE IN COLOR

MAURICE “MAURY" BECK
TEXAS RASSLIN’, Inc. ... on..

CADIZ & INDUSTRIAL BLVD. in DALLAS, TEXAS
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to the television sponsor, advertising agency

and TV station executives for this outstanding
honor,

and to the Chevrolet Division of the General

Motors Corporation whose sponsorship has made
this award possible.

Jor outstanding achievement

FRIMNTIO TO

Dinah Shore
BEST NETWORK
MUSICAL PERFORMER

]l-':l'l-."-'ln -I l'Il‘\ i‘-illll .I"ll:'.l'lllll

The Billboard s dth  Annual
TY Program & Talewt Awards

T et
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WGR Bolsfers
New Nef Ties
With Pix Buys

NEW YORK — What happens
when a VHF station which had
been an NBC affiliate suddenly
finds ftself forced to switch its al-
filiation ta ABC? How does it
mintain its position in the market?

That's the dilemmua that’s facing
WGH-TV, Bulfalo, as the result of
NBC's buying a new Buffalo UHF
station, to which the web is shift-
ing _its programming, One way
WGR is attempting to solve ils

pm]'.rh‘lm is by balstering the pro-
gramming line-up it will receive|
from ABC with svndicated [ilm. |

The station last week bought 2
bundle of seven balf-hour shows
from CBS-TV Film Sales for use
far that purpose. One of the shows,
“Amos n" Andy,” “will be pro-
grammed across the board as a
tdavtime strip, following the sucess.
ful pattern established by WOCBS-
TV, New York, and other stations
There are 78 episodes in that|
series, _

Other CBS-TV TFilm "-;Imu'-'.'
boughit by WCR Are 14) rp1 sl es
of “The Whistler,” which is [irst |
i in that market; 268 “Adven.
tures of Long John Silver,” first |
run: 39 “Files of Jelfrey Jones”
figst run; 13 “"Holiday in' Paris™
episodes, also first run; 28 "Lile
With Father,” and 13 “Cases ol
Eddie Drake,” .

The deal with CBS Film Sales |
gives WGR rights 1o more than |
One min.

TV Heeds Call

® Coulinned from pace 6

sides co-operating on the web
shows, oflers "The Fonrth R,” a
children’s Er-ugmm on WRC "'l. TV,
New York, and prepares the |
WHCA "Sermonettes,” the WCBS, |
New York “Cive Us This Day”
prayers and the opening and clos- |
g prayers for the ABC network.

New Series I

It also is preparing a new series
for CBS-TV, one for Du Mont and
one for .&E(” besides five special
events on NBC-TV on Jewish [es-
tivals, the first of which will sta
Joseph Schildloraut.

The Theoalogical Seminary has
been actively engaged in the
“Frontiers of Faith™ series for the
past five years and is now pre.
{:'.lring a new hlm series which it

s to launch this fall.
ﬂqeﬂh all this activity, varied as
it is to approach and message, the
religious leaders are in solid agree-
ment on ane point: TV is doing a
mission job the likes of which
the world has never seen belore,

‘Christian’ Adds

® Continucd  from page 7

three Texas cilics,

Abilene and Lub-

“Christian™ in

Wichita Falls,
bock,

The preponderance of food and
household sponsors indicates ar. in-
teresl in the MacDonald Carey
show as a potential attraction for a
howsewife audience. It was earlier
sald to Hekman Biscuit for a re-
gional spread in the Midwest, The
other multi-market sponsor will be
Coors Beer in the Rocky Mountain
area and Texas.

Kagran Now SNP

® Continwed from page 11

.Pil:'! October 11 in South Bend,
nd.

CNP is now fully staifed in ils
]‘}‘ exequtive echelons, with Alan

Levilt as

PULSE LOCAL RATINGS FOR JUNE ]

THE TE'I.EWSIEH INDUSTRY’S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS AND SWT AWKEHEIEE

CHICACO
d IV STATIONS—1,697.100 TV HOMES
Phpulation—E.150.900 (2d in U. <)
Iuﬂr:ﬁ Power—%$13.360,431.000

Rutail Sales—%8,161,003.000 i2d)
Food Sales—51,720.971,000 (3d)
Drug Sales—$255,124,000 (24)
Ajitomolive—3%1.344 473 000 (3di

Above figures include fallowing counfies

Cuiok, DU Page, Kane, Lake, Willy, 11l :
Lake, Ind.

TOP NETWORK SHOWS

L Kd Sullivan, WHBM. S .., .., 41.9
L | Love Lucy, WEBM, M, . . . . |97
A 564,000 Question, WHERM, T. . 87T

BUFFALO
3 TV STATIONS—323,800 TV HOMES

Populetlen—I1.212.400 (141h\n U, 5)
Buying Imnn‘ﬂ—-‘f-hﬂ!?llﬂm

i 1 41h)
Retail Salea—%5) 449.717.000 (14thi
Food Salas—S$346 398 i 13th)
Drug Sales—%540.931 I 1éh]

At mnw.-—uﬁa.uaa,mu {15th]

Abave tigures include following couniles:

Etie, Miagara
TOP NETWORK SHOWS

1. 544,800 Question, WREN, T, . 404
LI Love Locy, WREN, M, ... . 447
X 584,000 Chullenge, WREN, Su. 415
4. Ed Solllven, WBEN, Su. ..., 4123

. ey Como, WGR. 5. ........40%
& Milllonaire, WBEN, W,

..... LA6.A

DAYTON, 0.

2 TV STATIONS—125,000 TV HOMES

Population—3526,000 (44th In U, §)

Buying Inceme—3%1 072,359,000
1341H}

Retall Sales—5674,145.000 (39th)

Food Sales—5151,343,000 38th)

Prug Sales—3%21,540,000 136th)

Asytometive—3138.819.000 (351h)

1 Abewva Vigures liiclude Tollowing courties:

Creene, Montfpomery

TOP NETWORK SHOWS

1. 1 Love Luer, WHID, M. ...... Lo}
1. December Bride, WHID, M, 473
3 584,000 Questlon, WHIO, T. . 4a8

NEW ﬂlﬂm
TV STATIONS—199,900 TV HOMES
Population—797,100 120t in L. %)
uugghi;:m—ﬂ.in_;qm e i,
Retail Sale=—3$8075.2%3.000 (28th) . |
Food Salee—%$155.853,000 138y
ﬂ'ﬂ-ll Sales—$32530000 (241
tive—5129, 261,000 (401K
gures include l’ulhwlin; countiees
+ Bernasd’

Apove 1
Jﬂlm Otleans, 5t

TOP NETWORK SHOWS

1. Kruft TV Theaier, WDSU, W.. &8

2. This 1s Your Life, WDSU. W, S48+ >
3. Playwrights *S6, WDSU, W. . S48
4. Milton Berfe, WDSU, T. .. €3¢

E'nn functioning as prriﬁdl:nl
E of ity NBG-TV e

K

['iu-:nhnm. Winuon-Salem, N, C: Tesize

RACKIET SQUAD
WCDIA-WCDB, Albany, N. Y. Atlantic |

& Pacilic
CINEMA-VUE

WRES ITLING FROM HOLLYWOOD
WIHPE-TV, Jacksonville, Fla.:

Ay,

CBS-TV FILM SALES

AMOS 'N' ANDY
KTBC, Austin, Tes.; Tersace Motar Holel

Resinurant

ATV, Little Rock: Safeway Stores
Chiemical, Deders Mattress

WDHU, New Orleanu: “Adv, TBA

ANNIE OAKLEY

KBOl, Balse, ldaho: Carmation Milk -

mlrlﬁum. Hsute, Ind.:

'KTAR,
S

By

P i Kt B
GENE mm

1l 8 " " ¥

THA

Coutlneniyl

WEBS, Baslon: Adv. TBA

SAN FRANCISCO REAT

KI1DK), Boise, Idaho: Adv, TBA

TERRY TIMINS
WCKT, Minmi:

Adv. TBA
FLAMINGO

GRAND OLE OFRY
KOBTY, Albuquergue, N. Mz Fillsbuy

Mills

WHIZ- TV, Zanewville, 0 l!lnn:‘ln Tile

WNEM- l'_"hll Bay City, Mich.: Pillsbury

Beat

GUILD FILMS

FLORIAS nl-u:n'

~ KIVA, Yums, Acie: Tecate Beer

MCA-TV

DR, ll.lﬁlﬂﬁ'l

.ar-f

#

LIFE OF RILEY

WBKB, Chitago: Squin Baotiling
STEVE DONOVAN

WTAP, Parkenburg, W. Vao: Aldr. TBA
THE VISITOR

WTOC-TY, Savanmah, Gz.: Adv. TRA

NATIONAL TELEFILM ASSOC,.
COMBAT SERGEANT
WGR-TV, Baflzlo; Molson™s Broweries
BERNARD SCHUBERT
MR, AND MRS, NORTH
WIOC-TV, Savannal, Ga.: Adv, THA

- STERLING TELEVISION
I AN THE LAW

e’
WIAP, Parkenburg, W. Va: Adv. THA
Tﬂﬂmﬂﬂ-ﬁmi

Charles McCuen of ' J-TV,
here, proved that a newscastes ;}

only seports the

to go out and u‘;*ﬁ

For his "News Itﬂnlﬁ" srogram,
McCoen ﬂ]miﬁ

wﬂmﬂ. Zanesvlile, O Ploneer Elee- |

4. What's My LineT WBEM, Su. . M.7 T. I've Got & Secret, WHEN. W. 3% 4, Ed4 Sallivan, WHIT, Sa ..... .434 8. Lovetta Young, WDSLU, ¥
:-_ %::t.:::hm:mﬁ:ﬂiﬂm Eﬁ'ﬂ :. Em :u:in ’:mm:: WHEN, F, ..sji 8 Climey, WHIO, Th, ... ...... a8 6. Lux Video Theater, wﬂ?{: i
v . | 1 & Elg =i ,.rll WEE. P WP " - ; T‘l- T T T R S e B B
1. Perry Como, WNBQ, . ..... 301 % Mama, WBEN, F. _“i: ‘ :T,"'""’-' Taleat Scouts, WHIC o) 7. Growcho Marx, WDSU, Th, .. :uj
R. Cieorge Gobel, WNRQ. §. ... .31 4 7. Red Skelion, WHIO. T, il L Robert Montgomery, WDsL,
9. Juck Benny, WBBM, Su. ....W00 TOP MULTI-WEEKLY SHOWS . Selach }"H‘;" wu:é}'u “““ S B e e B M R
10. Fersan to Person, WHHEM, F. .. 294 1. Mickey Mouss Clib, WGR, 9. Alfred Hitchoock, WHIO, Su. . .39.3 I‘IJ: !'“M“:l E‘ﬁﬁu. B st "
I o s34 | 10 Godlrey and His Friends, Cacsar's Hour) WDSU, M. .00.304
TOP MULTI-WEEKLY SHOWS 2. News, Weather (11 pum.), WHIO, W, .o o ines o saiti :
1. Mickey Mouve Clab, WHKR WEEN. MAF. ..0pivaniiiiy 18 OF. MULTI-WEEKLY. SHOWS 4
AL : e % A News, Westher (11 pm.), H‘Glt. TOP MULTI-WEEKLY SHOWS 2. T Bk 1 v , 3
l- ‘I.'Itlr."! fﬂ-“m +I' "- I-l ‘. :!'li:hl lljlh‘ “E-h “ 'F :t: t- rﬂlﬂl "IIEI.‘ H’“ l.l- ..lh “wi "-""1' Ehal e ed e Jl-n‘ '-l
YWNBOQ, M.-F. ..... .14 4. Sporte, Mise. "".H *-" s WHID, M..F, 14,4 L Sporti, Weniber (&30 pm.), .
3. Little Rascals, WRKR, M.-F. . 139 WEEN. MLF Wellady _ 1. Thester Tonight., WHIO, M_F. 158 WDED, M.F. ...........000. M0
4. Art Linkletter, WEBRM, M.-F. _ 124 & Sestrh. for Tomocrow. WEEN. | 3 Mickey Mouse Club, WLW-D, 3. News Caravan, WDSU, M.-F. 3.5
5. News Roundup (10 pam.), ML L BT e AR L W i U 4. Eddie Fisher, WDSU, W., F. 308
VIRBM, M.oF. .. 123 2. Avihur  Godfrey.  WREN. 4, Little Rasculs, WHIO, M-Th. . 244 S. Dinsh Shore, WDSU, T.. Th 290
6. Bob Crosby, WBBM, M.F. 1.7 M-Th, 118 5. Promlse Playhouse, WHIO, & MM Mullin's Party, !I'IEU 3
I, CBS News, WBBM, M.-Th, .,..11& 5. Love of Life. WHEN. M.F. . 137 M ¥e recs i vuarvidil Too T wvemcnnnotiaiaiiins. 208
i News-John Daly (615 pmu), 9. Range Rider, WBEN, ¥ & Patii Page, WHIO, T, Th . . 208 7. Sasie, WODSU, M.F. . . 308
M +F. : s uhan wies o b neiTivg M. W E 118 7. Reporier, Spons Desk K Queen for a Day, WDSU,
i I||II|“F ['lli,l'lr “-"““ L T S {0 ”l"-.-'ll-”ll:lr!“l "ﬁ.rlil;.ll'ﬁ. ﬂi Iﬁ it P, MB. s isens 7.0 HI'F TR TS Ry = 1 |
%, Kukla, Fran and Ollie., WHKR, B, WHEN. M. f:"“ 118 R Guidiag Light, WHIO, MoFE. 143 9 1 Married Joan, an M F RLUE
MF. e I g Fiie Rascals, WBEN, MoW.F, 133 | 9 Searsh for Tomorrow, WHIO, 16 SacrcTieaen WL, 3Tk VR
10. CBS News, WHEN, MF.......119 oy RO SO T e o P S Lt '
TOP SYNDICATED FILMS g 10, Love of Life, WHID, M.-F. . 158 TOP SYNDICATED FILMS
L. . Rudion’s Secret Journal TOF SYNDICATED FILMs TOP SYNDICATED FILMS . San Francisco Beat (CHS),
IMCAE WNRBQ, S.-10:00. .. .. 344 1. Man Called X iZhv), WBEN, Hnﬂu_ Wl s KA.
L Science Flction Theater (2}, ALL-9:) N e T vl LT .3 1. Highway Fatrol (Ziv), WHID, L Count of Mooie Crisia n‘r,u; .
VWNRQ., S.-1::30 | .. von o2 1. Waterfronl (MCA), WGR, Tk ... .. . WDSU, T-8:3 .. ... . ... .. e
X Grest Gldersleeve 1'~IE}. 58 ... T . | i Man Called :. w.'.ln. nmu. i Amor 'n' Andy (CBS), WDSL,
VWNBQ, M.#:30 ............ 17.7 3. Count of Moute Criste (TPA), F4M . T SUrlI oiie.ies o visern e LI
4. Radge 714 (NBC), WEGN, WEBEN, F-1 ... ....c000v0n. 24.9 3. The Whistler tt‘:l&l. 'I'Irﬂlﬂ. 4. Man Calied X (Ziv), WDSU, '
T.800 ... 15,0 & Cluen Kid (Ziv), WREN, TR L AR, TR A 3 168 MAMN ......inioincniivaiee dBS
L3 l Led Three Lives (Zis), WGN, Th-T:108 ..... 1853 4, Follow That Man (MCA), 3. MUY Baker, U. S, A, IMCA),
<030 ... 150 . hnln: Chakles l.m'_l, ﬂll‘,‘i ! WHID, Se-i0uly . . ... ..... pLN ] WDSU, Sa-%:00 . ... .. . _ 48}
5 Hl-lh-n.:r Patrol (Ziv), WEKE, F-T:00 ... S % £ Little Rascals ilwierstaie), & Man Behind the Budge (MCA), e
Th-"00 ..... .. - 15.8 [N hlul-rrun l_H‘l...l..“), ﬂ'l[_H WHIO, M.400 .. 284 - WDSU, 5.-%:08 .. ... ... ......4849
7. Ansle Oalley (CHS), WEBM, Wi ... TR Y & Madge 714 (NRC), WHID, 7. Great Gildendeeve (NBC),
S-5:3 ..... 14.5 & Siur sod the _rum mm.,-m., EHE . sl s R a L 238 WDSU, Se-%:M .. . ... . 4.3
8, Litle Rascals (Imberstate), WER. Th- 138 .............. 13 70 Led Twree Lives iZiv), 8.1 Led Three Lives mﬂ.
VFAKB, M.-F.-4:00 1. K Doug. Fuirhanks Preseats (ABC), WLW-D, F-iM ... .. .ian- 233 WDsU, S5 se s A28
. E4'|=|u1drnllll File (Gulld), WEREN, Th-1::% ......... R | P k. Pausport to Daager (ARCH, %, Liberner (Gulld, wn.su, Hi
VWAKE, W.a0:00 4 11x Y. Mayer of ihe Towm (MCA), TOWLW-D. Sa.%8 R - L | S0 ... B i |
10. Hacked Squad (ABCH, WGN, WGHR., Th-10:808 .. . . . a8 K Gema Awiry (CRS), HHIn 19, Highway Patrol -l.'h‘n. wmj.
Tl ... s 12.9 . Mr. District Atforney (Ziv), WM v r e 135 Feli:o8 . ___. L. 1
11 tu-.n Kid (Ziv), WHBAR, WER, T . .... ool o 10, Adventures of Blinkey I inter 11, Range Rider -{‘Hl. 'l.l.'u:,u
S0.-5:00 .. . 323 1. Dr. Hudson's Secret Josrnal sule), WHIO, S.12:30 . 1.8 TS0 ., i i e
11, Wild Bl Hicked | Flamingo), IMCAY, WGR, S10:30 _....... 02 1. iPaiti Page (Oidmmobile) 12, Celebrity Playhouse (Scregm
WHRM, 5.-900 nm (2.3 11, Liberice (Guild), WGR, WHIO, T., Th-kl¥ ___ ... MA& Genis), WDSU, Tt _..__ 36
11. Waterfront (MCA), WGN S A0 L., 19.7 1L Amos "'n° Andy (CRS), WHID, 12. Lutle Rascals (Imiersate),
Th-5:00 .. 2.3 13. Captain Gallani a_Tpm \\GR i [ e e S A 0.3 WDSU, F.-5:00 .. ... .coscnediD dm
14. Federsl Men (MCA), WEKE, R R e B e £ 193 13, Headline (MCA), WHID, 14, Ciwen Kid (Ziv), WDSLU, -
F-10:30 ..... N p X 14, Wik Bill Hickok {Flmmlu}. Th-10:M ..... ....-‘..n.! o T e SR e are segriatl, O
13, Ciy Deteclive H.il. ln WGHN, WGR, 00 ..o oe il R 14 Wikd Bl Ihﬂ.nk Ili.l.mml,nj, 15. Ray Milland Shew |MI:&I|,
Fi aiacaess o P 120 15 1 Led Three I_h'h (Ziv), WGR, WELEW-D, 5.-5%(0 SR el 16.0 WDSU, Th-600 ... ..... e il §
16 Ganghusiemn lt"rn hlrradzur, MAAEMN L e e e 1%.2 14, tBulova Showtime (Bylova), 16, Stage T (TPA), WDSL,
WEKB, Th.-9:10 . 3 19 16 1 Spy (Guild), w&n M-10:00. .17.0 WHIO, S4:30 ..... e 145 THAGM. . . crcasihitssanniin s
17. M District  Attormey (Ziv), 17. Studio 37 (MCA), WBEN, 15, Sclence Fiction Theater (Ziv), 17. Crunch snd Des (NBC), :
WHESB, F-10:00 ... 11.5 1 R AN S S e | T, WILW-D, Su-1030 ..........145 WHSU, S-MEDD (. 0 i nrns il
17. Man Called X (Zh), WGN, 16 Highwasy Pstrol 11“:, WGH 17. Candidl Camera (Assoc, An), 18, Superman (Flaminge), WDSLU,
Th.¥:30 ... ) | 10 | = et e R e A 14.2 WHIO, ToAT15 . ecscancansai 14.3 W00 ..... -.H.!:
19, Sin Francisco Beay (C BS), 19, Public Defender (Intersisie), 18, City Detective (IMCA), WHID, 19. 15ky King IIHIIIMI:,
WGN. T.-9-00 _. 112 WOR, MO0 et aedan 14.0 M A A S o i i e & pn e L 140 A s e ..............'
20 Mir, and Mm, North P'S-.:hnbﬂi'. M. Sam Franciwa Beat (CRS), 19. 1| Am the Law iSterling), 19. Sciemce Fiction Theater (Ziv),
WGN, F.-5:00 ... .o 109 WGR, M. 9:30 _..... o L | WHID, Th-tb:i0 ..oeroeuiess 138 | "  WDSU, MAGN ............ 53
1. Siudie 57 (MCA), WBKH, 21, 1Sky Kimg (Nabisco), u.,;:.;a 20, Hopalong Casaidy (NBC), 2. Seorles of th::um:r
T -10:00 . 4 10,7 6 .. 149 WHIO, So-1:30 ,...cvnvecria- 138 wood), M. &m0 1......!:I..'I
21. Foreign  Intrigue ll‘..l”uu“. 2. Kil Camon ﬂll._,m 'I'.'EEH 21. Celebsity  PMlayhouwse (Screes 1. Mﬂlﬂ Dakley m WwWDSL,
“ﬂxﬁ. ‘I.l'l-'lluf..“]'. - N In ? 5. ]ﬂ“ﬂ = A A e P Tl‘_.? ﬁml-'!,_ “‘Lw"ﬂ, l't':jj |--lIJJ 'L-ﬂ' LTI R T T E IR L I LT JJ
23 Iiky King (Nabisco), WBKB, 3. Sheena, Queen of ibe Jungle 21. Annie Oukley (CBS), WLW-D, 22 Your All Star Thﬂilfl&-l'ﬂt 4
S-51 ....... 10.% IARC)H, WOGR, W-6:00 ........144 T BN civivasnses i pdah b as siaad Gemi), WDSU, §-300 ,.....203
24. Mlun Behind the 11_..1“ .lm_m 24, Kamge Rider (CBS), WHEN, 23 l,!.h King IH;’nI:m!, WLW-D, 24, Sy of the Grand Ole Opry |
WBEM, Su-1;00,..... 104 M-WoFal1S L icarasencasvasllB R R e e S 2 (Flumingo), WDSU, S-£00 . 228
dd The Lill:'ll:ll:r.ll:d (Ziv), “.'BH_B 35 Linde Rascsls iInterstmie) . Mr. and M Norih iithuhtﬂl. = M | EFH' (Guiladl, 'HBSU r
1030 ..... : 10,4 WEBEN, M. W_F.-%:00 am. ,..139 WLW-D, S-1048 .....c00.0a 013 ae BB Ll A
6. Guy Lombardo (MCA), W --uq 26 Candid Camers {Asaoc. Art), 24. ‘Superman lﬂl-l'“jlll'ﬂl'- WLW-D, 26, Stpdio 57 (MCA), WDSU,
F7:30 .... es10 WEBEN, Th6:15 ...ovuvesiae1).0 ME00, ciireereerssrnrcanarns 1 TR oo versliearsasan boan dbl
26. Lone Wolf (MCA), WGN, 17, 1Paiti Page (Oldsmobile), 26, Famous Playhouse (MCA), 0. Susie (TPA), WDSU, .
1| B | R 10,3 WEREN, T .ivees ...,..H!IJI WLW-D, Su-%00 ............113 M.-F.4:00 ---m------a.n-.-pﬂl L
2% Daug, Fairtbanks Preseats 20 Hama ©. Anderson [Interuiate), 21, Crunch and Des (NHC), K Wild Bl Hickok (Flsmmgol,
(GABC)Y, WHEB, Th.-10:00,... .10,0 WGR, M. 600 .,....... en o Il WLW-D, Th-1¥ ......¢.0.-0 10.0 WDSU, M.-5:00 ...........H..,.gn.l“
29. Sioties of the Ceniury (Holly- 29, Talex of Tomorraw (Sterling), 28, King's  Crosvroads  (Merhing), 29. D, E_Iudmn"': -'-Hl'-ﬂ- Journal
“'l.H.H!h “.HH.B., T-’I':.!-'I'I @ EEE '! “Iﬁ“- r.-lﬂ-:m sEnEEEAR e BT R R R le'ul H-'F"’-LM - . l'l i' *m '."1'
30, Passport 1o Danger (ABC), 3, Hopalong Cassidy (NBC), 29, Ellery Queen (TPA), WLW-D, . Litte lllﬂl'l I'.'f - ]
VIBKE, Thl0:M. ... caneenssss 8D WOR, Th. 600 ,..,.00nran- S b S0A118 ol dienranesannadas B WDSsU, Eihlﬂ:ﬂ --+-+—-+-.-4!'El5 ,
-
Se— NBC-TV FILMS -
| .- I . WCCO Scans
WTOC-TV, Savanmah, Ga: Adv, TBA
nmﬁm#ssmlﬂhuaatwr” 19
WTOC-TV, Savanmal, Ga.: v, TBA I h l - e
5 , THE FALCON A cono lsm =,
ARBC FILM SYNDICATION RANGE RIDER WTOC-TV, Savannah, Ga: Adv. THA

MINNEAPOLIS — Ney _;;gr
b

R

S
& week-b 11* veek
e of Lois Gibson,



www.americanradiohistory.com

TV FILM PROCRAMMING 15
OK IN LA 3

KTLA Gets

Puylng statisilcs for each market pre derived from
Sales Management's annual “Survey of Boying Power,”
For complete program. and sudience Information snd
analysld, consult The Pulie, Inc, 13 W, 46 51, New

The symbol 1 ls for tilm sevies booked on & nxe
thonal apor _hnullt The wymbol "™ indicates 8 UHF
ouilet, The symbol “&™ polote out programs oelgl-
nafing In an overtap markel yet securing mtings aof

hidrt covers the lﬁﬂ'm :

kets. i docludes network, local live

Inate Dy pointing out
Abe chart provides & ready gulde

d Nilm showe

. o . sp mdjecencies

Elﬁ'ﬂﬂ.mﬂ {11thi

!‘:I-—g 02 023 (10th )
: Orug Sales— '-'ﬁi'ﬂﬁlmhl-
- Automotive—$407, (11th)
Lmah. uhmhdph following couwnties:

TOP NETWORK SHOWS

.1 Love Lucy, WIW, M. _ .. 478
. 64,000 Question, WIW, T, ... 485
Ed Hl‘l'-. WIW, Su. ....... 01
Video Theater, KYW, Th, .36.7
m w"- "Il in's !H‘
Mars, KYW, Th. ... . H.0
*_4- .l'l--l-"‘.“'l‘
n:llln wﬂi

1 15,&11&111 in U, 5.1
Peome—$3,597,116,000

#'s My Line? WJW. Su. ..304

TOP MULTI-WEEKLY SHOWS

- LMMM“ﬂb s 3
L News, Weather (11 pm.i,
m. “r'r- T Y I YT N T TR “-‘
A Reporter, Sports Flnad (1 pam.),
wml “-"r-'. I L T T T I TR Y ] I-'
s *l-ﬂhllﬂ'l'hﬂm WI-H'I-. II... ‘I‘l"...“l:l
meﬂﬂtﬂﬂl!““rh
WEWSE, MF. ... icasnenresndLlL
5 Lovsey Tunes, WIW, M.F. _ .. 1L1
T. Sporta, Today, Miac, (6:15 pom.),
wWIiw, M.-F. ..... . |
L CRS News, WIw, M-F,
B. Wenther, Reporter (6:4% p.m.),
WEWE, M-F. ..coiceniinican1?
1. Palth Page, WIW, Wu Fo idued D9

TOP SYNDICATED FILMS

L. Highway Puairal (Zivi, WIW,
Tt M

L. My Lutle Margie (OfMiclali,
EYW, M-T:08 ......00cc00nn0-

3. l.-vll' Oakley (CES), WIW, R
“mﬁm wWiw, il

5. llln qu-i e Badge (MCA),
KYW, Wik ..............173

“l ‘I‘Hn Lives (Elv),
WEWS, F -y o 4 K

!.m&-ll: I‘Hlﬂ. Tll'lf'l'l'.

lll----FI--I-'+-II-I-l-hlri-

I.Ilhlhumhhhﬂ.
imhmb ¥

ii--ll-iril-"'l-T
. ! wm I,:nll:m.
M‘“ i'l-l-il'-i'lh-ll1|-|lll|l'l|-l-ll-l.'l’
= wm TJ'T_' LR -1--..-1
i h'lt-r.m SNTak,. s
!1 Fﬁu’_ FF"*;FHH'II
i lw 'Ts‘;w !l!!lfllill--i-|l}:
14 Rackn (ABC), KYW,
tts‘h“?"u aEEr R FAREGE **'--lil-l-lll'lllll-u

ﬂcﬁﬂﬂl
- "'L“l“ mr ----u:.‘:‘:.¢,,,.m
F m -dn-un..-..'-q-q--"---

11 My Hern (Officul), K
| 18 Sherra, m'ﬁ‘ﬂ'ﬂ;ﬁ"'""
‘ E'j m w—f“” EE LN I‘-l"
L KYW, F.6:30..10.5%
(Atlas), KYW,
:m EdtFEFAa e gy mEdFE IIi'IIItJ
1L WINWIFIMNL
’ ““. T L R T Y
T :-l-:i:m o 1.1
Iﬂ m ..... Hﬁ:;.:p.!lvm
M. l:ﬂmmm::.u* WEWS, e
rn' L 1*!I!rt!llrkril!l|ll "
% 'l"'.. l'«-itl'.‘l.-....lﬁ.i
[Hlllilll.'l. WEWS,

o PRSI

G-Men (Flaminge),

FERFEEFREFELER

- (Ddsmobiie), WIW,

FEFARA L. l-iij S L]

ﬁ-m

‘f.'r

Th.-T:00,.11.0

H'm "I-l'!‘ll‘lr‘l'ii-lill!l'ﬂiiii-m

2 AEAPUPRRIEREI SRS T

Poplulation—58%.300 135th In' U, 5.}
Buying Incomo—334%,253,000 1291h)
Retall Sales—5761.591,000 13534}
Food Sales—§164,157,000 (334
Drug Saley—3%$25, 718,000 (30ih)
Automotive—3 140,831,000 (33d)
Above figures include following county':
Franklin
TOP NETWORK SHOWS

L S6L000 Question, WHNS, T. _ 419
1. Ed Sullivan, WRNS, Su.
X I Love Lucy, WRANS, M. .. . _ 404
4. 364,000 Challenge, WBNS, Su. . 374

4. Jack Besny, WHNS, Sa. ... ... ns
& Godirey's Taleat Scouls,

WENE, M. ..eeeeii. |
7. 1've Got a Secret, WHN"!'- 'W s o 2200
A Milllomaire, WHBNS, W. ...... X4
8, What's My Ling? WENS, 50 Jr 1
10. Red Skelton, WBNS, T. S » A |

TOP MULTI-WEEKLY SHOWS

1. Thel Long, WHNS, M.-F, ... . 209
2 Mickey Long, WTVN, M..F. __ 1467
X Linde Rasesls, WEBNS, SLF, __ 164
'.- -I‘..“. Fm; “'!Ni.. “i'F- | T .jq-'
£ Western Rowndup, WIS,

e ia s neddil
6 CRBS Newn, WBNS, M.-F. .
T. Anthur Godirey, WHBNS,

P LR S AP R e N 122
B, Floruscope, Misc, lﬂ IE pom l.

WHKS, M.-F. . 13
5. An Liskletier, 'lu’iElH"i H F -.'II 4
10. News, Wenther (6:30 pom) i3

TOP SYNDICATED FILMS
1. Highway Patrol (Elv), WRANS,

BN s L rE ek ira
L. Passport to Dosger (ARC),
WENS, Su-f:30 . ........... 1.7
A Man Called X (Ziv), “IH&,
£ T R e ila pL¥ =
4, Public Defender llnlmm
WEBNS, M.-1h1Y ... ........ 112
5. Wid mill Hickok (Flamingo),
WENS. TR ... cconinensans Ine
& Superman (Flamingo), Ilrl?l.!.
I s e e na o n vk BoTs 2 (8.7
7. Studle 57 mlch, WiLwW.C,
e sy T E e R L iy R Inz
R Favorite Story ﬂlul. 'I'IIIH!
Bu-1LSy ...... ey b
9. | Led Three Lives i!ihi.
WLWL, F-A ..............1712
8. Eddy Amald Tl- IH‘HI-HI.
WIVN, F. 28 ... ........... [ %
11. Hopalong Cassidy IIHHtr
WIVN, ML-&0D ......0000000s 166
1. Little Rascals (Imtersiaic),
WHNS, M.-F.4:15 . LY ]
13 {5ky King (Nabisco), WTVN,
L 6.0
14, Anniz Dakley (CBS), WHNS,
Th-&00 ......... 133

15, Judge Roy Meun l:.'i:umrnlth
mﬂi E'IJ-!"I'HI'
16 Cisco Kid (Ziv), WLWC
5 5 ey ) e S 147
T. Long John Silver ECISI.

WLW.L. Th-700 ............. 142
18 Crumch and Des (NRC), WENS.,

“l"'ﬂ"‘.! =, T W A e lj'.-:
1% Range Rider {Cl.ﬂ.\\"l."'b'ﬂ

F m fFifdiS-rarvnawennmgs -Ilu
W, Stories of the Century (Holly-

wood), WBNS, F-4:00,.......11.7

Il Victory at Ses (NBC), WT\'H.
Tm LE LA Y N T R Y E I ] [ 1.-’
2L, Jungle Jim (Screen Gema),
WENS, BL600 ..o\ oucue. 118
43, Coumt of Monie Cristo (TPA),
WHNS, Su-5:30 ......... snee r 112
23. Rocky Jones, Space Nanger

(MCA), WTVN, W.6:00,.,,..113
25, Chumpionship Bowling (Schwim-
m. m!" su."”ﬂuq...... T -I.qn

26. Basehall l:l“ of Fame = -

[I H‘"“l EHHIE‘ 5..1:1 |+-|.-|I [
27, Sheena, Queen of the Jungls

(TPA), WIVYN, Th-600......103
25, Dangerous  Amignment (NBC),
W My 'I.I-Illil Margle (Oflicial),
~Felld0am. ....... 93
30, f-'-llltllml' (NBC), WTVN,

LML LR AR LR RN R TN ‘l"

- mmd frnn piize 8

1. Scoreboard

Papulation—7T08,900 (2Tt in U. 5.0
Buying Ircoma—351 204 268,000
L3 Isnh

Retail Sales—$80%.372,000 (2Tth)

Food Sales—5176,897.000 {268th|

Drug Sales—$29.233.000 (Z7th)

Automat|ve—3150.484,000 (28th)
Above market statistica are for Provi-

dence-Pawtucket and lnclude follaw-
ing counbies: Bhistol, Kent, Providence

TOP NETWORK SHOWS

L. Ed Sullivan, WPRO, Su. ...... 510
L Groucho Mary, WIAR, Th, ., . 418
X 564,000 Question, WPRO, T. .. 413
4. Fireside Thester, WIAR, T. .. W5
A G. E. Thenler. WPRO, Su. ....3%0
0. Climax, WPRO, Th, ccoccveesas Ep N |
T, Robert Montgomery, WIAR,
Ry siap i 3T:S
B. Perry ('mnu. 'ﬁ'!hﬂ. S ahsani i
9. Big Srory. WIAR, F. ........360
(LI I.Ihu EEI“!“. W’Hn‘. Tn. e L 1 |

TOP MULTI-WEEKLY SHOWS
L. Late MNews, Wealher (11 pm.),

FrTY T IR AN

e e S IR e e 0.3
1. News Caravan, WIAR, ML, .- 1T
A, Parti Page, WPRO, M., F. ... 175
'.-. m ‘Hl.h wr!ﬂi Hl"!— S el -IT&.
5. Dinuk Shore, WIAR, T., Th. ,_163
6. Reporter, Wealher (7 pm]-

WIAR, M.-F. . = aw s 10
1. Salty-Shack, HFHEI M-, L
L Tv Sporis hu: Mise,

(TS pm), WIAR, M-F. .....174
9. Eddie Flsher, WIAR, W, F. ..153
¥. News, Spors, Wealher

(B30 pm.), WPRRD, M.-F. =

TOP SYNDICATED FILMS

1. Wighway Patrol (Ziv), WIAR.
T.-I-.J-"l W o -l.J'
. AMr. Dlavrict .Mturnu i.IIﬂ.
WIAR, M_-10:3 . .-
2 Man Calied X (Ziv), HMI.
o R 118
4 Liberace (Gudld), 'I'thl,,
TR e rrieesann L3
5. Passpart o Danger (ABC),
WFrFRO, W.-T!M _. ... o wilbllnd
& Comnt of Mouie l.'..‘I'IIIlI:I I'I'I'M
WIrRO, T-T:00 _.._......... 0.8
1. Walerfrant (MCA), WPROD,
L e e L Sl aa
B Amos ‘w' Andy (CHSI, WPROD,
Th-=T1 ..... BLF |
% 150 King m:lhr-r. 'l‘utl.
S YRR et W ]
10. Annle Oakley (CRS), WIAR,
s IR O e R [ K|
1l. Sclence Fiction Thester (Ziv),
WIRO, W-T:00 .............. 183
1. Superman (Flamingo), WIAR,
R s b s nnnabs d e Sonni A3
10 1Paii I"-n' mm.m :
WIFRO, M., F-T00 ..........175%
14 'Wild Bill Hickok [F‘Iu:ﬂ.l-ﬂ‘l
WIAR, W00 ,..000vnnsn. 17.0
15. Laurel and Mardy lﬁuurn-m
WIAR, T. 43 ..... &
15. Badge 714 (NBOC), H'JA.H
Su-HEN . ..iiiees 6.4
17. Overseas Ammtult mtlh'i-h.
WIAR S50 ..... A A |
17. Shedlock Holimes lHTM. Wl'lﬂ
- T e e A R ) B 14.3
1%, Looney Tunea Iﬁuﬂdj, WIAR,
e R LA 121
0. Col, March of Scotland ¥'d,
mmniau WIAR, M.-11:49,,,.130
21. W’ Linde Margie (OfNicial),
JAR, M. -Th.-3:30 CRa e - B
22. Dateline Europe (Official),
WIAR, ML-1134% ...... PRI L
21 The Falcom IH!E}, WPROD,
T N e A i - L |
22. BIN Baker, U, 5. .ﬁ l!'n'll:.n\]'
WEPRO, B30 ..covinnnnees j ik
2%, Terry and the Plrates mﬂicinh.

w’ﬁ“ 5“]*]“ W e ’.u
28, I.-uunl.-.-y Tunes (Gulld), WIAR,
l":m.-ni R e T SR LSt u
0. Hopslong Cassidy (NBC),
WPRO, Su-1:00 ......0ninuna 013
28, Rocky .Fm; (MCA), Hﬂu:l
'1"1--"“ LEa L Rl L T R Y TR It-‘
2%. Laurel and Hardy (Governor),
'.'w'“ Mm TLET L --i-ril-l-rl‘
30. San Francisco Beal (CBS), -
“rnﬂi Tl-"-lirs lrll-ipl.i----r!rln-ﬂ

| before tl:e end of the year. Sereen
Gﬂnl. after a nice whirl with

]l::u, mtnhwm

run qrndh:ntlnn entirely.

5 Film Shows

® Continwed from poge 7
o

has purchnsed “Dovglas Fairbanks

Presents” for the Thursday night

Fopulation—778.900 {234 in L. %

Euymg Incame—51,361 091 000
| 24ih)

Retall Sales—351.093.106.000 1 21:h)

Food Sales—35211,835.000 (234)
Drug Sales—%$35.608.000 (234}
Automative—5201 453 000 (224}

Above hgum in:ludrmlulluwin[ counties

Cobb,
TOP NETWORK SHOWS

Da Kalb, F

1. I Love Locy, WAGA, M. .. . 12
a wd D

L 564,000 Question, WAGA, T.
3. Ed Sullivan, WAGA, Su
4. What's My Line? WAGA, Su.
£ 864,000 Challenge, WAGA, Su.
& Grouchs Mars, WS, Th, ....
7. Fireslde Thester, WSB, T, ....

N, George CGobel, WSB, 8. ...
K. Lux Video Theater, W5SH, Th
10, %‘;ur Star Playhouse, WAGA,

TOF MULTI-WEEKLY SHOWS

1. Mickey Mouse Club, WLW- -h
MeF. ... i

Paitl Pags, 'Hl!ll-. .'l-'l.. .

h m:;‘h for Tomorrow, WAGA,

ML-F. ..

d, Guiding Hl!l.l. “ q\GA ‘IT +F

5 Love of L¥e, WAGA, M.-F,

6. Mews Caravan, WSH, M.-F, ..

7, Dinaly Shore, WSR, T.. Th, ..

8. Liie Rascalv, WSB, M .-F. ..

B. Newwoom (11pam), WEB,

« Eddie Fisher, WSB, W, F. ....

TOP SYNDICATED FILMS

. Science Flction Thester (Ziv),
WAGA, T.. %

1. Rucket Sguad (ARC), “'EB
Sa-1:00 ., ...

& Great l:-ﬂdnnlnu l"nilll'_lf th
W30 | :

A& 1 Led Three IJlﬂ t?'.h-h Wi,

LA -

5. Waterfroat l'lll.TM. 'I'hll‘.;t
Th-%% .. ...

&, Uonfidential Flih H';uilll. 'l'll"Sl
SN . ....

7. Highway leﬂ ITJtI
AR .. it

i Soperman l'l"llnh.rnl, WSH,
FetM o s

*. Siadia 57 IMI'.JH, 'I'H.Gri
T-10: ... ...

« Mam Called X li"h-r. HH"M
Su-10v00 . o
1. 1 Spy (Guild), WAGA, W.-10:00
. Mudio 57 (MCA), WsB

AR e

H'.M.'.p-h

1L Dr. Hudson's Sﬂ:rrl Juulna.'l
IMCAY WEB., Sa-10:30

14, Celebrity Pavhouse I!kn:tu
Lremis), WSB, Su-2:00 _..

15, Janet Dean, B. N. (NTA), “S!
T-F3 .......

16, City Dwieciive {M[Al “'5!.
S-3100 ..., i

17, Dateline Em-rpl iDIiu.uH
WLW-A, T-T210 ... .

18, Gene Autry (CHS), \lﬂﬂﬁ
5.-5:00

1% Mr. District Mlnrnh ﬁ"n
WAGA, W10, :

1% Cisco Kid (Ziv), “AEA
S0 .....

2. Crusch and Des lhl!l:l.
WAGA, T-T00 ....civeovicss

L Ramar of the Jungle (TPA),
WLW-A, S-800 .....cinnvnnns

12 The Falcon (NBC), WAGA,
FA0:030 .....

L Count ol Mwm: {I.'ml.u IT!'M
WAGA, Th-10:00 ......0.000,

I 1Paid Page (Didumoblle), WEH,
B Y i ot Lt

6. Fturlie Laine Show (Guild),
WSH, F., W10 ......c0005e.

27. KSusie ﬂl’ﬁu. WSB, 5.5:30..

2. Owverseas Advenlurs l:ﬂﬂicilll
WAGA, 5.-10030. ....ccinnicnrs

i ﬂm mkl:r ICBS), WLW-A,

yorplld

. « 1011

RN

In ench market 360 of belter in the marker under study, Yaork.
CLEVELAND  COLUMBUS, o. PROVIDENCE ATLANTA Raves for
m—m 100 TV HOMES 3 TV STATIONS— 154,600 TV HOMES 2 IV STATIONS—201,200 TV HOMES 3 TV STATIONS— 176,400 TV HOMES

| Warner Pix

LLOS ANGELES—Probably the
lirst station in the country to put
Warner Bros. pictures on the air,
KTLA here has drawn a resound-
in;: reaction from viewers of Il!
“The Movies,” Sunday, 7:30-9
After airing two Wamer Fm!
KTLA tallied a total of 9562354
(telephone  calls.  According ta a
| station spokesman, all the callers
 were shouting, “Thank God you've

;;; | got the Wamer's on the amr.”
iy | “The Movies® played *The
fl| ‘Young Brothers™ on July 8 and
| “Three Strangers™ on July 15, "The
g 7 II Movies™ s one of the high-rated

| feature film programs here. In
M4 ."‘.[rril. tor instance, its American Re-
search Bureau rating was 14.3
lwhich beat everything except CBS
with Ed Sullivan.

: AAP Delivers
' Warner Prints

|  NEW YORK — Associnted Att-
ists Productions lost week started
tull scale shipment of prints to the
40-odd stations that !h we so far
| contracted for all or part of the
library of 754 Warner Bros." pic-
10.4 | tures. At least one station, KTLA,
Los Angeles, is known to have gone
ton the air with Warner features
already (see separate story),
However, official closing of the
deal by which PRM, Inc., parent
of AAP, becomes owner of the
Wamer backlog still has not taken
place, It is understood that a suc-
cession of legal details has delaved
| the closing ceremony over the past
57 | month, According to the latest
133 | word, AAP was e:r.p{-rtm! to take
15.4 |*.~=:"1-.eﬂ-=:|{|n this Monday (23).
| Last week AAP chalked up a
154 | few more sales, Warner pictures
08 !'ll'l.t*rc bought by KOAL-TV, Du-
" | Iuth, Minn.: KFSD-TV, San Diego,

11.9 |
1.8 |
IH!
:IﬂF:
10.5

112

LIS
ATy
i72

. 167

165 |

149 (Calif: KVOS-TV, EL”I]][-",I'I.U.[!I

i Wash.., and “'f_'l{!'i-T‘.'. Portland,
ae

140

'MRW. TCF-TV Set

Deal on ‘Arrow’

s | HOLLYWOOD — MRW Assn-
* | ciutes of New York lust woek signed
a merchandising agreement  with
TCF-TV on the company’s new
television series, “Broken Arrow ™

which will debut on the ABC net-
work,

Plans are to merchandise toys,
novelties, -wearing apparel and
comic books on the Indian West-
ern, starring Joho Lupton. Michel
Kraike, of TCF-TV, and Robert
Whiteman, of MHW, set the deal

120

LYY

120
ALY
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g et B
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ﬁ é

“What &
wiy to
atlrac! the
femining
aodience In

Ziv-TV will probably put lHl]
anothier show into ; tﬁm
of 1957. It Iil-lll

‘ .. w:ﬂﬁnﬁlm Kane,

Ihe Award
Winning
series, Ol

10 to 10:30 slot for a 52-week | &
period thru Wherry, Baker &'
Tilden. 4
The Carnation Company, thru|:!
Erwin Wasey & Company, has pur- FI
chased altermate Sundays, 9:30 to| 2 A(
10 p.m,, for “Passport to Dunger”| "5
and | for a 26-week period. The Chi- |74
cago Plastering L'.ul:itutu thru ] R.|Z
Pershull Compan purchinsed a

mnei:::nl e Hln |74
Fﬂﬁlhlll Cames”™

3 Mﬂdfﬂﬂﬂﬂq‘- . L

| Along Same Line
. l'ﬂ'ﬂlﬂﬂuunl from page 7
k m nlso !ﬂ.‘eldmintu eight parts t
: weul: Lnut uungwwml udder
ninth segment and raised the price
uf#\mnmhlp
m

._..-.L_, s b

I oy .;. . ;E-l-" | -
.”-.1 -’1 “"th llh'h!'g- -I.'-lﬂ“ : b - .-I'*-

th somethin i Fﬁ!‘j""f f-:;:ﬁ
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Joint D

istribution for Dot,

- London in 4 Major Markets

]

Deal Forerunner

of More to Come;

Renew Pact for Europe, Near East

HOLLYWOOD — In a move| Bennett, vice-president andwestern | Hartstone family handles London |

that will ultimately see Dot and
London records jointly distributed
in a majority of the major disk
markets of the country, the two
companies this week consummated

| siles munager of Dot Records, has
resigned his position with the com-

‘ager tor the Hart firm here, He
 will retain his stock interest in Dat,

'in Frisco, while London runs o
|mmpan3.r-uwnnl branch in New

pany to take over as general man- | York

Dot, London Renew
Coincident with the change

m

agreements calling for such distri-| but will not have any future inter- | American distributicn, Dot Records

bution in Los Angeles, Boston, Chi-fest in Dot policy. Hart Distribu- [renewed a three-year a

ment

cago and Minneapolis, and re- | tors will also move from its present | with London calling for the latter
|‘u'|.‘f:5t Hollywood address to & more | firm to distribute the Dot line in
centrally located site in the heart|Britain, Hollind, Germany, Italy,

-newed its contract for foreign dis-
tribution in Euwrope and the Near
East.

Neither Dot nor London  will
have a financial interest in any of
the distributorships, nor are com-
pany-owned branches planned. In-
dependent distributors will con-
boue to handle both lines, but
wherever possible, according to Dot
Records President Randy Wond,

London and Dot will be the sole

or principal labels of any given
distributor., The unigque ammange-
ments have the blessings and were

warked out in co-operation with |

Harmy

London Records President
Lewis and Vice-President
Kree,

Bennett to Hart Firm

The first such moves to imple-
ment the new paolicy were made
last week, with Dot to be distribut-
ed in Los Angeles and Boston by
the present distributors of London
Recards, Hart Distributors and
Mutual Distributars, respectively,
Both firms are owned and operated
by the Hartstone family which re-
cently  purchased the company-
owned branches of London Records

here and in San Francisco. Al

EP’s Holding

Their Own, Says
RIAA Report

NEW YOBRK — First quarter
figures, released to member disk-
eries last week by the Record In-
dustry Association of America, con-
firmed the findings of The Bill-
board's Dealer Survey (published
elsewhere in this issue), that Ex-
tended Play disks are more than
holding their own in the current
markel,

The RIAA reported that, while

'Continued pn page 51)

Seeco-Dawn
Discount Plan

NEW YORK—A SFEEhI SHIm-
mer-fall purchasing plan will be
kicked olff this week bv Sidney
Siegel’s Seecn and Dawn diskeries,

On all goods purchased now from |

the outfit’s current catalogs, retail-
ers will be entitled to an extra 10
per- cenl discount, with bills pay-
able on October 10,

Meanwhile, Siegel plans mapid
expansion of his Latin, Personality
and Jarz catalogs. On August 15,
the Dawn jarz line will issue three
new titles, and Seeco will put out
11 new sels on September 1. On
September 15, the diskery will is-
s jts second “sampler” disk, This
will include one selection each
© from albums in the label's “Una
Noche In . . " serivs, Sampler
will sell for $1.49, and will be en-
= _-:'Hmuiﬂ-ﬂq:\\fmldhlﬂn!
. Night.

| ol coinrow here.

| The exisiting Dot-London
rangement with James I, Martin,
{Inc., in Chicago, and with Ligber-
man Music Company in Minneapo-
lis, will continue in force under the
new policy. The joint agreement

will givee Dot and London paralle] |
a0 |
amestic  record |

distribution in approximaltely
per cent of the r!
market, with neither party enjay-
ing any rights involving artists and
repertoire,

While no plans presently are
firmed for similar moves in others

| Spain, Switzerland and parts of the

ar- | Near East,

Other distribution ar-
rangements have been made for
Dot in Belgium, Finland and Japan.

George Hartstone, representing
the distributing firm, and Dot
Prexy Randy Wood both expressed
confidence that the new distribu-
tion agreements would result in
increased business for both firms
"Business during May and June
was 200 per cent better than the
previous vear,” said Wood.

Dot Records officially moved
inito its mew Hollvwood hoame last

muarkets, Dot and London can be week, the former site of Capitol

l"-'.]'rl'{'!f'r.ﬂ to join aunds shortly in
San Franeisco and New York, The

Records at Sunset and Vine here,
] =

":--I'rlr:“']: [ O J--.,J._.r,-

Leeds Music Gets
Bob Miller Catalog

NEW YORK Lou Levy,
Leeds Music chief, has acquired
| the catalog of the late Bob Miller
for 3135000, A noted catalog in
the Country and western Field, it
comprise's some 4,000 copyrights in
twao lHirms—Bob Miller Music, al-
[iliated ‘with the American Society
of Compposers, Authors and Pub-
lishers, aiad Main Streel Muosic, af-

|I'i||'.1had with Broadcast Music, Ing, |

| Julian |Abeles, Leeds’ attorney,
| closed tlie deal after months of ne-
gotiation with Miller's relutives, It's
i known that a half-dozen publishers
' had been bidding for the copy-
| rights. Price for Bob Miller Music
lwas 3125000, with Main Street
| bringing §$10,0040.

| Acquisition of the material by
Leeds presages entry by that firm
mnto the country bield. Levy feels
the country field — while it may
have its. ups and downs—will al-
ways bei a substantial part of the
music blsiness,

| Tunes in the purchase include

The deal made by Levy calls for
the reversion—in the renewal pe-

and which are now in other firms.
In a<vear or so, [or instance, “Seven
Years with the Wrong Woman®
will revert to Leeds. Ditto
"Twenty-One Years,” Others that

will revert when the origina! copy- | on orders from $200 to $499. $500 |

‘right term is over are “Some Day

ALBUM CO

| “There’s a Star-Spangled Banner |

| Waving Somewhere,” “Tennessee
Blues,” "When the White Azaleas
Start to Bloom,” ele.

Cap Tells of
Discount Plan

At Sales Meet

NEW YORK—A 10 per cent
discoun!. plan for dealers on LF%
‘and a 15 per cent discount allow-
ance on LE: Cetra line was intro-
duced by Capital Records last
week at a series bf distribotor
sules micetings held here, in New
Orleans and on the West Coast.

The Cetra discount, set forth as
10 per cen! plus 5 per cenl,” is

cinl puckages in the LP opera se-
ries. De must order a mini-
mum of $250 worth of

o T flos

1l . (T ]

( Uontiniged: on page 51)

‘WHERE THERE'S
AWILE . ¢

HOLLYWOOD Sammy
Ricklin, owner - operator ol
one-stop  serviee  Califomia
Music Compuny, has a
utation of being a difficult
man ta tie down i any one
place. Salesmen, distributors
and promotion men have been
known to tear their hair tryving
to demonstrate a4 new release
for him.

This was the case last week
when Abe Diamond, Diamond
Record Distributors, started
playing new réleases for Rick-
lin only to have the one-stop
king literally disappear from
under his nose, “1 know where
he is,” shouted Diamond, and
with that grabbed a portable
player from Rickin's racks, and
madly rushed into the neigh-
borhood barbershop,

Sure enough, there was
Ricklin. With lather on his
face and a razor at his throat,
the elugsive Mr. Rickin had a
serving of three new ABC-
Paramount releases,

|
|
|
i

Coral Records
Preps Heaviest

Album Drive

NEW YORK — Coral Récords
will issue 35 new 12-inch pop LP's
this fall in the heaviest drive in its
historv. The release, almost three
times as large ds last fall's new al-
bum selection, brings the firm's to-

: . | il LP catalog to 90. At the same |
riod—of tunes written by Miller | time 13 new EFs will be released. |

A special promotion on the en-
| tire I";lh package will be launched
| August 13 to extend thru Septem-
ber 30. On this deal, retailers get
discounts of 5, 7 and 10 per cent

| to $999 and $1,000 and up respec-
I L I!'I':'.'-:E I B HII

VER CONTEST

Dealers to

Win Prizes

By Matching Experts

NEW YORK—Record dealers
visiting the National Association of
Music Merchants convention, here
this week, will have an opportunity
to “second guess” the winning se-
lections chosen by five leading in-
dustrial designers in The Bill-
board's first annual -Album Cover
Contest. All entries are being dis-
played at The Billboard's th
where record dealers may enter
their phase of the contest. Dealer
entrants whose selections match
those of the contest judges will
win a variety*of useful and valu-
able prizes. '

A first-place winner and runner-
upr were selected in each eategory
from 58 popular and 23 ical
12-inch, long-playing album cover
entries by Judges Freda Diamond,
Will Burtin, Walter Dorwin
bl £ g

orge s are Tecog-
the industrial

hic arts fields

applicable to all current and spe- | i

- Capitol |

mercha 1o 13
o g e discount plan, |

| In a move lo give recognition 1o
those record componies whose ef-
forts along these lines have re-
sulted *in increasingly oulstanding
examples of package design, The
Billboard this vear launched the
first album cover contest. It is
hoped that the contest will serve
as a sounding board for

manufacturers o obtain informa-
tion that will aid them in package

JULY 28, 1956

Decca fo Push.
52 Albums of

—

r . '
New Material
NEW YORK — New matesial
and conversions in  Decea’s fall
package of LP merchandise to .

up to 532 albums. The line is the
campany s most extensive in '
and will be promoted wia the
theme, “A New World in Sound.™
The total includes 3 pop. 5 jazz, 7
country and westem and 9 classi-
cal albums.

Selections include a Iwo-LP
package titled, “Ethel Merman, A
Musical Biography.,” a new Bing
Crosby set and a series of five in-
dividual LP's with the collective
title, “The Jolson Stowy.™

Five regional sales mectin
in Ilmr;m:num-wide ﬂi'.'i:si[?ﬁ
headquarters were concluded Mon-
day {23) here. Plans were nnveiled
to distributors by sales veepee Syd
Goldberg and Claude Brennan, na-
tonal sales manager.

In addition to generous point of
sale materinl, dealers will get the
benefit of a dating and discount

lan similar to the one in elfect
or last vear’s fall drive,

The diskery has also set a hand-
some sampler package for deejay
promotion, The kit contains four
LF's, each in a different category,
vocal imstrumental, jazz and sou-
venir, the latter being pick-ups of
slicings by such vets as Soiﬂtin
Tucker, Ted Lewis, Al Jolson,
Ethel Merman, ete. Another sam-
pler, separate from the package,

.:.:-:L h ‘-‘:. H-—L

a
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ol st

Victor Selecls
Aug. Couponers

NEW YORK—RCA Victor has
set its Avgust selections for holders
of the company’s Save-On-Recortds
Coupon books. The $2.98 special
in the Red Seal class will be selec-
En?lir from "Sdhnwudmﬂmt.n "swith a
ste cast in e slevens,
Robert Merrill and Patrice Munsell.

The pop selection will be “We
L L
n ge Wi ' .
m&l Hﬂfhﬁﬂlﬂ'ﬂ“‘
k&‘{mwhﬂt.gl:’m haii ship
the largest single issue of an LP or
album in the company’s history—
the July free bonug in the S-0-R
deal-) Gould'’s “World's Best
Loved Waltzes.” It is estimated
that about 250,000 disks were

pressed, and heavy shipments ne-

(Continied on poge 731 $3.98 t‘l!':'l.ﬂ Mﬂﬂ?iﬂ m 1
NO FUNDS FOR JAZZ MISSION

By MILDRED HALL

WASHINGTON — Washing-
ton's cool cals are up in arms over
a Senate Appropristions Commit-
tee report criticizing the eifective-

Capitol Cats Bare -Clt_ms X
As Senators Go Longhair

L3
“=
a
r

: o o l"...at_ "-,Ill-' R
-- e . i- ‘_-:l: - I."
MI_ - tm.. L " T P

The
ﬂ"'ﬂh m Iq“#m;:_ gLl -.II
State Department, the committ

m

r -

i
| § e
o

ness of American jazz in winning |jazz  bands, “
friends abroad.. Congressmen Ig:mllﬂ imilar nctivities,
newspaper  editorials  have also | strong w!a _ preater em-
lambasted the %n:m'p for cutting | phasi ﬁ plac 1 in sponsoring
$1 million out :d Eﬁdﬂu Eisen- | choral  groups ﬁt’,'-"‘:';-"';‘:-1‘"':"’=‘:':'L=
5 request 2.5 million for | sports projects: The eifect
America’s overseas  cultural I' of some of the musical groups here-
. - % e A
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pe for
isk Wax?

Junmy Johnson, vice-president
of Walt Disney and director of
the company’s music publishing
and disk operations, recently re-
turmed from a tour of Europe
where he held discussions with
leading distributars, No decision
has as yet been made, said Jolhn-
son, ultho the matter should be
cleared up sometime next month.

Jolngon disclosed an ambitious
music program invalving the stu.
dio’s Disneyland label, publishing
firm, the Mickey Mouse Club line
and TV and theatrical film projects.
All Future Mickey Mouse Club re-
leases, distributed by ABC-Para-
mourit, will henceforth be recorded
at the Disnev studio. Musical di-
rector Tootie Camarata is expected
to play an fmportant rple in these

plans, in addition to recording o |

substantial amount of material for

‘Mickey' Kid
r:"'i __ |t v l
~ HOLLYWOOD — Recent talks
Hmh-jn & Musical Industries,
other distributors in England and
the Continent are expected to
o the WA D
! t D
Micey i
- by ABC-Parnmount in the
United States and Canada.
Club” and “Disneyland” television
shows due to make their debut in
Mouse Club” line and
Disney's own Disneyland record
Disnev studio  agreement with
ABC-Paramount calls for owner-
thiin Canada, of the Mickey Mouse
Club record seres, The start of
peeted to swell the Disney music
publishing firm  coffers vin
sic Company clears thru Chappel in |
England, and has similar arrange- |
oul Europe.
Disk Biz Exif
HOLLYWOOD — Mills Musie
last week, deciding to drop its
American Records label (formerly
ga ously selling a series of masters to
I both Decca and M-G-M Records.
wis Lirgely influenced by the press
of publishing business activity, ac-

' le.,,l"h ips, British Decca and
A% m dis-
Mouse Club” kidisk series,
With the Disney “Mickey Mouse
"Ehl;{:ﬁ;ﬂm fall, rights to the
libe! appear to be lnerative. The
ship of all foreign disk rights, other
the TV series in Europe is also ex-
formance money. Walt Disney Mu:
ments with other publishers thru-
On Mills Cues
howed out of the record business
Eknown as Marquee) and simultane-
The decision to the label
to Paul Mills, general man-

. M-G-M ucquired albums
[ Moody mlﬁiunn;ﬁmnid,wﬂ

' .!{h‘m st with another firm.

' iree Roads to Jazz,” are current-
F m intends to dispose

egatintions for a third album,
l
|

~ of as many masters us possible,
~ selling its wax to int recard
- ©ompanies, In all, a imutely

' éﬁ;mﬂm sides are held by
’

~ Company will revert to its form-
. policy of recording new tunes
.~ and artists and then selling these
_ masters to other labels.  Latter

: bﬁunges Made
1 Columbia’s

L=
-

Chi.

Il i\

Lk

the Disnevland label.
26 New Disnevs
Twenty - six  new  hour - length
“Disneyland”™ teleshows, in addition
to another mound. of 100 hours
of “Mickey Mouse Club™ telefilms

THE BILLBOARD

| Abe Olman With

G. Schirmer fo
Push Standards

NEW YORK—Abe Olman has
become associated with G. Schir-
mer, Inc., great standard firm. He
will spearhead extensive current
revival campaigns in the ficlds of

records, “TV, films and radio of the
many standards in the Schirmer
::‘atufr:.g.

Olman  has already earmarked
for immediate disk activity such
great Schirmer copyrights as “Al-
lah’s Holiday,” “Sympathy,” "Auf
Weidersehn,”  "Sylvia,” “Perfect
Day,” and many others. Included
in the catalog are the composi-
tiotis of such noted ASCAP greats
as  Sigmund  Romberg, Rudoll
Friml, Victor Herbert, (gll:'y Spears
and Carrie Jacobs Bond,

The Schirmer project is separate
and apart fram Abe Olman Music,
Ing., which is going ahead full
sleam at present and  includes
the Four Aces Decea disk of

are presently in the stages of prepa-
ration. Approximately 50

terial from the Disney catalog, e,
“Would T Love You,” “Shrimp|
Boats.” ete, will be wsed promi
nently in both shows. A corps of
songwTiters are ;11'{'5['!1”!.' at work
penning material for the TV shows.

In addition, the studio plans for

“Dreamer.”

Wing Label to
Stay Strictly

new |
songs, in addition to standard ma- |

|'

the release of five theatrical films

for the balance of 1956. These in- |

clude “Man in Space,” “The Great
Locomotive Chase,” “Davy Crock- |
ett and the River Pirates,” "511t—|
rets” of Life” and "Westward H
the Wagons.” Buckground scores
and new song material are in all
films, some of which are to be
recorded for the Disnevland label.

Tentative plans for 1957 call |

On R&B Line

NEW YORK — Mercury Rec-
ords’ subsidiary label Wing, which
has been concentrating on rock and
roll and rhyvthm and blues for the

stuictly an r.&b. line.

The Wing artist roster will re.
main the same, but whenever a
Wing artist records a tune which
is deemed to have possibilities for

for the release of five theatrical
Eﬂm.li. “Perri.” “Sleeping  Beauty,”
Old Yeller,” “Arizona in the 50" |
and “Arctic Wildermesz ™ with a
similar slate of music called for in
all features,

The Dispeyland lubel expects 1o
have a total of 12 12-inch pﬁ"u in |
its catalog by vear's end. New!
tp]ﬂlsﬁ sel include music from the
hﬂunﬂtmrh of the Walt Disney

People and Places™ motion pic-
ture !l!'r_llniﬂ and Walt Disney nar-
mting "A Tour of Disneyland.”

the pop rock and roll market, the
disk will be released under the
Mercury label, according to Mer
cury s a.&r, chief Art Tnfnmdgr:.

The move will oecessarily cut

‘down on the number of sides put
out by Wing and increase the

amount of Mercury releases ne-
cordingly. Talmadge has been co-
ordinuting recording sessions for
Wing and Mercury talent for some
tune now, cufting down on pro-
duction costs by slicing sides [of
bothi labels at one session.

Victor Veep Kanaga

HOLLYWOOD——Larry Kanaga,
vide-president and general manager
of RCA Victor Records, last week
predicted o disk industry gross of
$300 million in 1858, largely as a
result of “the growing teen-age
population, high-fidelity sound and
modern merchandising of recards.”

Eanaga, here last week with pop
siales manager Bill Bullock, de-
clared that [igures for the [rst hall
of the vear indicale that the in.
dustry will hit the $300 millibn
mark, which, if achieved, will be
an all-time industry hagh.

Two-Speed Biz

Al press  conlference  here,

Kanuga opined that the business |

appears to be settling down to a
two-speed indistry, Queried about
the possibility of a
r.pum. record © being  introduced,
Kanaga acknowledged that RCA
| Victor had experimented .with such
a platter, tho all such plans
have lonig since been forgobien
"The business will largely be re-
stricted to 45's and LPs, with 78's
definitely on their way out.”

Queried about the status of rec
ord discounters, Kanaga said, “The
| most eftective phase of discounters
lin the record business was several
!u-.un ago. At one time discounters
ooked like a bigzer factor than

| they are”

| Foture growth of the industry
| lies in greater dealer acceptance of

o |last few months, will henceforth be | Modem  merchandising methods, |

specitically  self-service, said Ka
naga. “Dealers have to develop in-
\dividual departments for records
taf all types to meet the demands
of all customers, just like the
modlern supermarker.”

| Tho quantity discounts are much
| more apparent in the various sales
plans ol muny companies, they're
good lor the industry in that they
stimulate competition, Kanaga said.
He painted to the RCA Viclor save-
Lon-coupon bonus plin, Columbia
Ht'ﬂ.u]‘.l[a' “Buy of the Month,”™ and
| Mercury s one-cent sale as mer-
chandising means that have in-
creased dealer tralfic and helped
all dealers and manufacturers to
|5|_'I] more reconds,

‘BIGGEST SAMPLER YET'

‘Flying Saucer’ Takes Off:

Pubbers,

NEW YORK — The atomic-
powered “Flying Saucer” cut a
wide swath thru the music busi-
ness last week as publishers, disk-
eries and artixts plotted to hrin,gl it
to earth. Cut by Bill Buchunan
and Iili%k&lﬂugdmm on. the Luni-
verse label and containing excerpls
from some 15 mmhngdhh.- it
quickly jumped into a commanding
sales position in varions territories,

Diskers D

and 19 uses, and estimated that

treble damages would total $1.60
pe‘l:l disk on whatever quantity was
50

Meanwhile, there was consider-
able trade speculation s to who
was behind the Luniverse label,
Ceorge Gulifner. Tico-Rama and

with some dea in Cleveland | sued scathing de tions :
E.ﬁ%jmgm disk for as much as | chanan HE ﬂmm::l dmg
e e I‘S
St Attorney Julian Abeles, acting |since Babs Gnttzu.lﬂ!;u Cr:ﬂ
| oo behalf of various publishers mﬁ Wailin®* wag re SOMEe years
in co-operation with the office of |ag0. In regard to the that
e et P e S Conrt | series or exverpts 3 i
. . 8 i or

t mmﬁw{em.mun for | couple of bars from each t&i‘:lm
unction. A Fox office stated: “That is an old
ot gets would be wig;:-m’!u[' e

pressing plants, e diskery exec stated, “If
rincipals. He indi- [is allowed to pass—then anything
yalis anghody | [Bochasn e Cooduny o
gon an were
record—as ﬂnn-mlﬁnlm% ned.” Another said: “If we
i ﬁhlﬂ* stated can't stop this nothing is safe in our

o a Flip

Meanwhile, & comical element
crepl into the picthure, One record
exee prolessed to be perturbed that
nothing had been dubbed fram his
catalog. Another muttered: "If
yvoure not on the Tlying Saucer,’
you're nowhere!”

Chief reaction of pubs and disk-
eries, however, wag one of anger,
Ii_mfl ol presstime diskeries, in addi-
tion to publishers, were contem.
plating legal action. Mercury said
it has placed the matter in the
hands of attorney Paul Kein. Her-
man Lubinsky, Savoy chief, stated
he was filing a suit. The Newark
disk mahoff said that stations, jock-
eys, ele, who performed the disk
m be charged with contributory
: igement,

Tradesters noted that whereas
publishers could sue on infringe-
ment charges, diskeries were not
thus protected. Latter, it was said,
they could bave legal action only
on theory of unfair competition.
At the end of the week, a cry
arose: “Where's Buchanan?” An

Teen-Age Group, Hi-

Predicts $300 Mil
Disk Gross in 1956

Bases Opinion on
Fi, Sales Methods

“Television,” sald Kanaga, “has
played a big part in the over-all
music inlerest of the public. Peopla
now spend more time at home and
have become more aware of misic,
especially background scores, and
mood music albums.” Asked if re-
petitive mood music albums might
eventoally limit sales and see the
use of more original musie in nl-
bums, Henri Rene, RCA Victor
Lpast  repertoire  chief answered,
“Were aware of it, and are FATT
|to meet that possibility by ens
COUMEIng new writers to turm . out

10-inch 45 |

more original material for album
'||:"rl'.l"I

RCA Victor will release its fall
| program during the latter part of
August, with the most ambitious
ies of single records and albums
| ever before offered, n{:{-rmiing o
Kanaga

120 Albums in
August Victor
Release Sked

NEW YORK — RCA Victor's
| August package release mav be
setting a record with almost 50
12-inch LP’s. In addition, the disk-
ery will put out some 70 EP sets
| al various sizes,
| Actually, 32 of the LP sete to ba
| oftered dealers are 12-inch conver-
'sions of older 10-inch pop and
conntry packages by top name tal-
ent. These include three sets each
by Artie Shaw and Eddy Amold,
tour by Frankie Carle, two by the
Three Suus, and others by Hank
Snow, Tommy Dorsey, Ames
Brothers and many maore,

Iu the pop category, Victor las
three new sets listed for Angust
tho these actually were 5II:i|'II‘.I-I'ii
early as “specials.” These are “The
| Magic Hom,” the 1'-rigin:|| cast al-
|bum. of “New Faces,” and the
| “Moby Dick” music sound track.
There also are three EP specinls,
including “My Fair Lady” selec-
tions, and FPerrv Como’s “Some-
bodv Up There Likes Me."

The T:'.ﬂ of new Red Seal sets
numbers 10 4ssues headed by Mor-
(ton Gould’s “American in Paris™
and “Porgy and Bess” excerpted
| from last vears “Serious Gersliwin®

|
[ sETIES

j.wL “Bjoerling Sings at Carnegie

Liszt™
o=

Hull.” "Rubenstein Plavs
and Cherubini's Requiem
ducted by Toscanini.

Brisk Action
For Leeds on
Movie Scores

NEW YORK—Leeds Music i
currently enjoying strang activity on
three film scores. These are the
scores for “La Strade.” Talian Flm
recently released here to eritigal
acclaim; the smash “Moby Dick,”
and “Foreign Intrigue.”

Twelve diske huve already been
s¢l on music from “La Strada,” in-

cluding the Three Suns on Victor
and Michel LeCrand on Columbia.
‘A Victor album on Philip Sainton’s
“Moby Dick™ score has been cul,
with Gregory Peck narrating, and
Sainton is also d a symplionio
suite for publication by Th
“Foreign Iotrigue” background
disks by Los Baste and J
Cliristy on Capitol, the
sapnd track is on M-G-M;
Valente has recorded it in

{Confinurd on page 8§11
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: NEWS REVIEW | toan | |
Magnefic Corp. |—; . |FreBerG cuts | More Expansion |New La
Eves Disk Fiel Ted Lewis | PRESLEY RATE : NAMM Debut
NEW YORK—Altho Elvis Fo B Th ee C—GME Cold Lut
Y&S I i d Held Over Presley has yet to reply to I DI r nnﬁ%iﬂ“ﬁ.mi it
NEW YORK—Magnetie Cor- ‘1t w ’d f . Ih.’?'l"['.l}’ Art Ford's nH_'r*r to pay NEW YORK—The Big Three line of -priced disks, makes its
ation of America, whose hold- a or him $1 per minute for an on- | yge0. Carporation has announced ﬂuh"l 1'“ this week at the NAMM
mgs_inrlud& the .ﬂ\u-'_lin-"n’ildm__ﬂ-_-- NEW YORK—-Ted Lewis. the the-air interview, the WNEW further expansion of jts activities mm;t Line is uced by Para-
mrdllm‘ Company, .-\mh:ul-\ ideo | ald “top-hatted tragedian of song,”| spinner lost week recvived a in the standard and educational execs former es, Inc., ‘H'sllillﬂ
Fape Library, the Hotel- TV Broad- | has mude & happy retum here via|  substitute acceptance  from | fieldy, The firm—comprising the thetio Plastics s
casting L'f-ﬂrjmr.mhnn_ and various his current stint ot the HT.IrIii.:Illl Stan I‘.IIL"]:HTH‘ In a wire from Hlﬂ}llill:l, Felst and Miller tﬂllnlﬂ'[!,!- 1
EII!:I.‘II’IIE‘IH"'I. gales and service emter- | Roof of the Hotel Waldorf-Astoria. | it ] ) |‘ - | will’ soon introduce modera con- The GMS Mﬂ wﬂl’m
praves, I‘I',""']"" ;":L“';.'I;'I*"""F nto ”H': Held over wuntil Auvgust 11, | Ho !-"‘f'“!*“- [-i'F"'I‘_' 5] ""”‘;tf cert  arrangements  of - popular | BAMe tulent in favar :Inﬂ!ﬁ-lm:
commercial di el I e s the whole show as he| Star inlormec and:  TAm standard  American  compositions Koda COVEE Bt | |
_ . | Lewis  is show as he | ) ' ; - ;
Gilbeit S. McKean, former ad | breaks up the customers with such |  available for nickel per min- | such as Lovis Alter’s “Manhattan F:&’.‘Em Packages will retail at
\'l'.l'[t:_hll:l.j,:_‘.hl.illi rllltl'l'i'}lt.ltl.ll’I'-.;I_I!."_ d:ln'll‘- flll.*‘-i-lt_ll-ﬂ-: tunes as “Sunny Side of |  wte; three cents after 6 p.m.” ‘."jrn"lmfh',' '."'fm':'n" Herbh  Brown's i!-:tﬂﬂ:' llil"l.l.l" ‘?E“ will be an_the
';H. lf.[ Hi'”“ ”'i-.-L;“”rH‘ 'i..ll."“-‘li”i_*_’ Street, "I_I‘_i Stepping ‘Dll|| Ford is taking him op on the JAmerican Bolero, r!lﬂm De Rose's "I'-II"hm “r:ﬁlmf{& .SE;’H{HIE' m ]
the Hrm fast week as marketing | With a Memory Tonight” and “Just - " Autumn Serenade,” ete. The com- s <O ORcEme
manager Paul Wexler, former Co- | Around| the Cormer.” High pnilli! oller, and the "collect” chatter positions are all arranged for Full LP or twa EF's; “Teen Party,” with
h".“'ll.l.l "i-'ll1"|”'."""l1-i£'flt all"] ."'l-l.li""‘i '_-...: '.']“ avs [‘. thf‘ ".'i{l‘ ‘”"] .‘!['ql ."l""!-.'r "l"l-i" I'l-l"' ﬂl.[l'"{I over i!IL' In- .._llll_] 5}]']1]}'.1'."1“’." 'Irl’]ll"itfd “"d hi'l‘l".." 24 I:“T_rﬂnt E‘!-lil- tunes ?“ CITNEY :L'En:
th“tl' .r-'~|.--.-1lltl:- aumrfllﬂw -””E”-“ .u;’ Shadovw” bit, done in polished style | die station here this wetk. been prepared under the supervi- fn::r EPs; _Chﬂrlrr:ns Sclectusm
E::“{:;:;fl veepee it MEmher 9 {with  his  fourth shadow, Elroy sion of Ferde Grofs. Eﬁ'nzlndr:lrﬂ:& T#ﬂlpﬁﬂf- -
; d, _ .| Pease, Following this, the pair For the [irst time, the Big Three e e L
According to Mckean, Magnetic wing 3 : \ R ' R : - August 27,
] "nasdatte . swing out with a shadow routine e *I will publish a full symphonic ar.
;::tl 1::I?Iﬂ:1it ﬁ:_‘;:i;f;ﬂ:}' rr;,'r’."'.::”;:ff ‘I::' -‘1 rock ']n' ;lnI{lIL|-.=L; vlwnh “Shake, por s ac Fnﬂrmmt of f:rﬂfr;."s noted “Crand I;::“‘m;:t I"'ﬁi"lﬂl?t l" B‘ﬁ‘;
ntors « e S attle  anc oll.” The, show is| aanyan Suoite™ — heretofOre avail- L VIR _SNRLGIe] - B
jeases. Distributors will be set up | 000 gt out in sharp $1vle by three | . able only on & rental basis, FeAnsgee hrl' Synthetic’s Peter Pan
st prior to the companys Hrst P 5H )
rl-l |1 i handsgine femmes wha sing and | 0 'n It is also planned to give hc:u.-y kitlhk:mﬂ pops. Jack Oxinan,
Feltise | dance, 4”4‘ & two-hoy, ane-girl g ro e exploilation to outstandin publi- ;:::n;n “’!"m" “J:; d"f: for
e trdp . Catiops from  forelsn cala A n, s socretary. aury
Lewis s u'!w.rnilu: his 45th an- NEW YORK—TI! 7. u dleal just :ﬂ!u'hld LAMmes tﬁ B I"'!“" : Artisty .nd.. ll:pll'
n"DTHEn BMI niversary in the business with this | partment of Ilutic“]::-wﬁ'l- L"II?;!‘IEI-\' Three exclusive er in North ,‘lmE‘lE toire head for’ the Synthetic .]"!ﬂ’
i ’s stint md the altendant |‘||u|t!-u|;l:ru'l.'ui.||||:'|h|.;|._,ll|I an  investigabion n.f|it*" r_li_.uut.mj u]:n_irﬂiun!. of Edi- I:‘lﬂrr“ htil? contracted for similar
” ap should generate plenty of counter |dealer charges thet r.-uﬁt jobbers | 001 Curcl, of Milan, Italy. with GMS.
P, - activity on his new HKO l.‘triqnm'.m- given extra discount privileges| Ed McCauley, Big Three edu-
|1l of the best of the old tunes | by disk manufacturers, acoonding to ""“”“"I, director, will introduce
;I-.""-u'.'-. |'|11u:1 T11|\ 1|I||'i|||.,! !hr -.]|-:;|1.'._ n't-llll:! l.-!"'l.‘rll Fr."ls'l,l'jun .h]l.".'ll.]i]aﬂ “hr III'HI i oW "ml't“"'] al f"ll td""
|I.'I¢'L'~'.| has reissued a muoch older | Tenn . "|cational conventions, with trade "I WA"I vou
.E”,mrh LF in 12-inch form, also| Ferguson wrote to the Federal :r:.a‘hnm handled by Bemie Pr.lgﬂ,| ’
bving in with the .:r:l}u{uu'r;fh | Trade Commission recently re- g
¥ en Grevalt L[‘;T“"‘;f .]HI Illiilllif‘!r "”Tf”m r?fi-' =T I "EED Youl‘ 3
P jobber heldd and possible unfair S d S
BEEEIE Excuhunge DEGI e I!iH nminaton ['Fl.ll.hl..*r“'_« ]n l.l ﬂcre ongs I lﬂ'[ YO“" -!'
" reply to Ferguson, this week, the | . i
ail - FTC said the matter Is already In P F Id
B ) F{:)rI MUS'CIG“S -:HHIPr investigation by the ]:utu"r1 . l"'ﬂuhm?dp;h' !ﬂf | Seacerr *:
EDDIE KEYWOOD M _ Jrpartment, ‘ ooteosae K b _r____ .
o Of 3 N t- . I"_'_"i-'-”""'” '-"'Jll Ir'i"'ﬂﬂ L I‘?'n‘." *H'"H"‘I’.i] ratnes, inr!“[!jn jl.lil'l.l !l'ls
s 7 u IOnS FTCs letter as chairman of the | James' “Cive Us This Day. Roger | p.!SlEY
"f:zﬁ - LONDON—An S i ~ |':!|.|l|-||.:l ‘i‘h ] recornls m_m.nuﬂ:ﬂf f;:;!rm,!+|'i "U.n]?. the th'll?_“ Dﬂl‘lﬂ"’.‘i
e vttt al’ gt ”H-JI:”-"-" oo during the N.itntrj:;l. Association of Lﬂlﬁ'hl’t “Beachcomber, Beuch- RCA VICTOR
E; ! : o TR | Music Merchants’ convention here | comber™ and Kay Armen's -lf'-!'n-r . :

|'|1. “fli]!l' al I BLY II J..'{Il | 1]._]'., LT} llil"]l I}"__'; “r.'-l'L_ [Iu_ Irpu"‘ “"II! .Il“_- m“lh dﬂl*‘p I:IE '{"a!tllﬁlu {1{_'”“11*1 L'H".:r-i‘

'Lr\m.:u?jld;il-ﬁ i!lrl:::-ll:llulr” ”"_‘i_*“““' Wednesday (25) at 7 pm. as a|styvled entries are Don Comell's
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‘Montilla Has

In the States Whittle will foin Kimbro Music, Greeley, Caolo.) will "1":"' alk H""fl i Hand” and Lucille |
| Lienel Hampton for 15 days, com-| Pe the following subjects: 1) "‘-'“]i“ atkins'’ “His Hand in Mine.”
by | Other current records carrving a
In September Whitile takes dealers to bring the customer into | religious theme in one degree or

Lr"hu for a 15-day en-|the store, sell him after he enters, | another include Frankie Laine’s
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But

Hirst

7) how sell-service can help cut
Lewis | costs; 8) the need for dealers to

stands La'_. to front fo l"r.ml.u:iil'i'p acourate and detailed sales

Laine, should that singer’s pro-
jected Elritish tour be set within a
resonable time.

: Whes) Laine’s gition is clari- |
fled, agent Joe Glazer has agreed
to come up with 30 specific Ameri-
can dates for the Lewis ensemble.
Armangements for Hampton's Brit-
ish season have been set by im-
presario Harold Davison,

New Sampler

NEW YORK — Maontilla Rec-
ords, producer of Spanish disks,
will join the expanding list of
“sumpler™ venders with its own
“Sampler ot Hi-Fidelity™ within
three weeks. Advance copy of the
projected  $1.08 seller will be
shown by the company at the
NAMM show.

Accolding to Montilla's general
manager, Harry Sul the  ma-
terial has from 10
LF's, all featuring instrumentals in

the el . with
Hnml t::%wmw‘ sqb e

Retailer cost is §1

records,

As with past NAMM panel
meetings, the floor will be opened
for a question and answer session
between the audience and the
panel, and Ferguson said more
time will be allotted for the session
this year.

Crystalette
Reactivated

HOLLYWOOD — Crystalette
Records, at one time one of the
larger indie record companies here,
has been reactivated by its original
fﬂuﬁdt’l‘. Carl Burmns, Firm has
authorized to sell 300,000 shares of
stock at a cirrrent price of 50 cents
a share, with Bums -nfﬁ::l:f stock
to disk fockevs, dealers allied
disk industry personnel.

o B Bishop and Dar-
Are sin unny
liene Pnnuw:ell. Bums revealed that

distribution pacts have been

with London Records, First
releases are expected to be in the

&
i
- ':.-l.

to the label |rEG

| 3) how to reduce mark-downs thra| ﬂar‘i_r..upiln'l disk, "1 Asked the
— Continuing the | selective buving and stock control; i Lord®™: the Platters "My Frayer” on
41 I::HL o T-l"‘l!l":'t" Iﬁ-,_..rq_ M Tl'l:ﬂﬂi.': ?‘rt't"n.'"f'_i'.

Wing’s “Cod’s Green
Earth,” by Osear McLaollie: the Ra-
vens' Argo. platter, “Kneel and
Pray,” amd Andv Williams' Ca-
dence disk, "Walk Hand in Hand.™
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THE BILLBOARD 1956

music merchants’
special issue

See New Highs for Album

Sales in Booming Market

. ® Public Absorbing All Disk Industry
Can Put Oul. Ne Slackening in Sight

® lpward Spiral Connotes Few Changes in
Basic Price Structures in Near Fulure

By JOEL FRIEDMAN

The basic precept of modern
" business relies on the age-old the-
ory of manufactoring and market-
fng a commaodity, with the sole
proviso that the sule must return
a profit. How much of a prafit is
realized i largely dictated by
laws of supply and demand, and
~ an uhi]kll:pu all wi:l;in mhizmdtm-
v to pace with its changes,
o o be inventive, and to merchan-
“dise the product to the fullest
- extent, ;
~ While the foregoing is essen-
- tially fosdamental, applied to the
anusic-record industry, the theory
35 08 true for the recording nrtist,
= the record manufacturer, the dis-
- tributor and the record dealer,
~ the ultimate consumer re-
ing satisfuction in return for

Wit industry volume at an all-
- time peak in 1955, almost wholly
as a resull of the growth of the
cations are that new highs will be
“nchieved during the current year.

il
L
]
F
|

@ Indies Woo Dealers;
Majors Eve Toy Field

"
| 1: Seen as Sales Alds

i

Y. nnu hand, the major rec.

i companies  have mﬂlﬂlg
u
re-

slackened their efforts to
die materinl at the reco

pthier hand, the leading
¢ Birms — leretofore
ssted in the toy mar-
F making a big pitch for
' lb...-_rumm?hvl:h'
~ packages specially  de-
i store outlets.

_ The Field is still dominated by
HE ) ] i :'“'. ; ..::!I'I -.. . *-m
strong sales-

Similarlv, this means a eostinued
growing volume of album sales,
additional competition al every
level, and profit, despite the ill
wishes of premature crepe hang-
ers,

Tho figures differ for each of
the major recording companies,
it’s estimated that package goods
may account for as much as 65
per cent of a company's volume.
The [ignre Ductuates aned depends
to some extent on whether or not
a given firm has a pumber of hit
pop singles. In face of the huge
album valume, and the tremen-
dous amount of packaged soods
being turned out by the disk in-
dustrv, the dealer poses the in-
evitable question: “How much
can the public absorh?”

No Sign ol Slack

The answer apparently lies in
the fact that the public is absorb-
ing all the disk industry can put
out and more, with absolutely no
signs pointing to any slackening
o interest in phonosraph records,
Ax o result of the treat amount of

Kidisk Marketing
In State of Flux

wise. Altho the 25-cent record is
still a dominnnt sales itemn, a trend
has been evidenl towards group-
ing these disks ‘in higher-priced
package units, thereby giving the
25.cent platter more dealer ap-
peal. Colorful packaging and TV
exposure are genesally  eredited
this vear with carrving the most
weluz! sales-wise in the kiddie
Field.

Special Pitches

The three top indie kidisk man-
ufacturers — Simon & Schuster,

produced the greatest portion of
the 35,000,000 E.'"i-::enl:n records
sold in 1855, are all making 55):-
cial pitches for dealee trade this

year,
Sitmon & Schuster, which pro-

* duced 15,000,000 of that 35,000,

000 last vear, is slanting its full
drive on Little Golden Records to-
ward national distribution in ree-
ord shaps, according to Colden's
co-genorml manager, Bob Bern.
stein. The company intends 1o
: [(Continued on poge 44]

album material availuble, how-
ever, competition at the manufue-
turer distributor level hus
become increasingly sharp,

By introducing new merchan-
dising methods, the industrv has
managed to maintain a high level
of expectancy and anticipation
about its prodoct. RCA Victor's
“Save-On Records” coupon bonus
plan, Columbia Records' “Buy of
the Month” program, and Mer-
cury Records’ one-cent sale nll
have stimulated interest in rec-
ords and resulted in increased
sales for the dealer. It's become
necessary tho, for the manufuc-
turer and, in a greal many cases,
for the dealer, too, to sacrifice a
margin of his profil to build vol-
mme,

Dealers query the necessity to
cut prices and accept anvthing
less than the normal 38 per cent
markup, vel those who have done
s0 and oltered a particular album
at less than the usual $3.98 o
S£.98 list price have found an
increase in volume with little sue-
rifice. Virtually everv major com-
pany and a good many of the in-
dependents now offer their com-
plete line at a 100 per cent ex-
change policy; quantity discounts
are becoming more Familiar: re-
turn privileges less strineent in
some cases; ‘all desioned to el
records into the stores and afford
a measure of safety for the dealer.
In case after case. the end result
has been more volume, new ons-
tomers and more profit for the
ageredsive, alert record dealer.

With the disk market in an ups
wird spiral, it's highly doubtiul
that the basic price structore be-
tween manuafacturer, distributor
and dealer will change in the
immediate future. It seems likely
that dealer markups will remain
nt the present 38 per cent level

(Contined on page 42)

Full-Line
Is “Must”

By BILL SIMON

It's an old adage in the record
business that “accessories pay the
rent.” Todav, the way the base

of the record and phonograph
business keeps expanding, acoes-
sories cun  mean a  groat - deal
more than that. I's up to g
dealer whether or not he js will-
ing to gz intv “fulklise® mer

clindising to  service the [ull

needs interests of his misic-

record eustorness.

5 ‘:
i

with the annual conventien |
of the

NATIONAL ASSOCIATION
of
MUSIC MERCHANTS

July 23-26, 1956
Mew York City

EDITORIAL

Just a Beginning

Nearly three-quarters of a century have passed since
the First erudely constructed plonograph cylinder wis
plaved, Yet even todav the vast market for recorded en-
tertainment and the equipment on which to play it has
barely been tapped. :

This might well be tlie keviote for the new vear of
sales about to start, as those whose livelibood is the musie
business assemble for the annual Convention of the Na-
tional Association of Music Merchants.

That the greal expanded market-to-come exists, s
pointed up by many fair weather signs. Last week in The
Billboard, for example, a round-up of major phonograph
manufacturers showed that almost without exception, 5-.1Lr5
this year were from 25 to 200 per cent over last vear.
Most companies have bigger lnes, with a wider price
spread than ever before, And record-breaking advertising
buclgets [or the coming season are quite the rule.

In the tape [ield, there have been a number of sig-
nificant_new developments. Two major record companies
have added tape recorders to their lines this vear, The
first popular-priced binaural tupe plaver hos also been
unveiled, and plans are now in the works tor a popular
priced binaural tape recorder. Others, too, are entering the
field and more and more high quality, pre-recovded tape
is being made available at retail,

Records Still on Rise

In the record lield, the pattern is equallv clear. The
industry is on its way to another year of unequaled
volume. Packaged records appear in greater gquantities
i more elaborate dress than ever. And the buving publie
i -‘i!‘rﬁ‘lrhilig all the merchandise the 1||rji.hT1j. pumps o,
Tr.llfit—[.'rl.lilﬂiug record specials, inaugurated this veas by
several major record compinies, have had a substantial
effect in buillding not only traffic but sales of all disks as
well as the specially priced items.

Record rack jobbing and mail-acdes record elubs, cone
troversid]l as they mayv be, are viewed by many segmenls
of the trade as opening the doors to a hitherto untapped
markel of buvers who were never before exposed to rec-
ords in any form.

Still another virtually notouched army ol future buvers
is the ever-increasing teen-age population. To serve this
Field and to condition its members to records and to
develop them as future colleclors, a number of companies
are putting special emphasis on 45 rp.me-only players
with more models at better prices than ever.

The market is indeed there to be exploited, [or records,
phonos, tape and tape plavers, Muanufacturers can be ex-
pected to expend their greatest efforis and budgets to
move more of the merchandise to the everlasting benefit
of the dealer,

The Golden Age of sales indeed is still to come!

Accessory Section

L o *;3
o "1'—.-""-‘:‘""-'1 bt {
o

-

Published In conjunction |

for Healthy Trade

« Jver the voars, record dealers
have bren offered a wide variety
of pgadeets which would require
selling. Today, however, the
dealer would simply, in effect, be
chasing customers away if he did
nol carry a full line of cartridges,

“needles, ecarrving  oases, rnacks,

cleaving agents, albums and even
books.

The record buving public to-
day is “sound” conscious. With
all of the emphasis an hi-fi equip-
ment aod  recordings, the con-

=

sumer is constuntly concerned
with the elficiency of his needle,
the static on his disks and dust
elimination. He reads voraviously
to be cerain that the version he
buys af any partioular work is the
best version availuble. There are
a number of books to help him
make up his mind, and the alen
dealer will have these on band.

Needles at Peak
The bigeest “side” business to-
day tor the record dealer is the

{Conbtinued  on pore $04)
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RECORD CLUBS—PRO AND CON

LS

- They’re Here to Stay, But >y F!
o Average Dealer Still Wary Rocke,f

® Mail Order Broadens Market, Say Club Ops,
But Dealers Applaud Only Traffie Builders

@ Numerous Retailers on Local Club Kick 1o
Attract Buyers of Singles, Albiums Alike

By JUNE BUNDY

Altho record clubs have appar-
ently settled down to stay in the
music business, the average dealer
still has reservations—some ol
them seribus—about their ulti-
mate benefit to the retailer.

Among those dealers whe do
endorse the record club  idey,
many are of the opinion that
they can handle it better them-
selves on a local level. On the
other hand, a Billboard survey
indicates that a large percentage
of dmlen think highly of such
club-type LP promotions as Co-
lumbia’s “Buy of the Month” plan
and Victor's “Save-on-Records™
SO0 Profrarm.

For instance, only 6.4 per cent
of dealers polled said Columbia’s
LP mail-order plan had mereased
business, while almost 50 per
vent said the label's “Buy of the
Month” promotion had mcreased
their sales, and 34 per cent said
Victor's “Save-on Revords” lad
benefited business.

However, it must be pointed
out that this survey was mude be-
fore Columbia ntroduced ils
“Operation  Net™ revision plan,
(See  The Billboard, Julvy 7).
“‘hﬂl’.‘h}’ more club sales are now
channeled directly to retmlers. A
spot check of several key dealers
indicates that under the new sect-
up (designed to bring more traf-
fie into their stores), record shop
owners are inclined to take a less
negative view of the Columbia
chib operition,

For instance, Paul Kvser, who
runs the HEEﬂrl:l Bar, Durham,
N. C., describes Columbia’'s “Op-
eration Net”™ as a “smart move.”
Kvser is riicularly enthusiastic
over Columbia’s “Buy ol the
Month™ plin and Victor's “Save-
on-Records™ promotion, and re-
ports that he has done very well
sules-wise on both programs,

The sales success (on a nationnl
basis) of the two plans, as well as
Mercury's new  ooe-cent-bonus-
LP promotion, was cleafly

pointed up last month on The
Hllfb-l:mrds best-selling  classical
album chart, which listed three
$3.08 b:.rgmu—:lhmlu along with
several new (to-the-chart) Mer-
cury LPs. Interestingly, every
Columbia "Buy of the Month”
package has made the best-seller
chart to date.

Meanwhile record club oper-
alors continve to maintain that
l:-luh-.l not onlv don't take business

u{ from dealers, but—thev con-
tend—in  many eases  actually
bring the retaller new business,

Columbia, for instance, reports
“Intensive market research has
shown that over a third of the
Emph whf:.Jumed the (Colum-

in) club not boughit a rec
ord of any kind for al least six
months; the majority have bought
so few records that their buying
value to the industry was negli-
gﬂ:lll The Columbia Club re-

dmul':; ﬂmﬁllrrﬂi and I'II.I:I
buyin tx
of these members, The fﬁﬂl:;ﬁr!

then cume into d:alnﬂf stores 1o

mmﬂcmml their club buying. as
shown by increased sales on club

in dealers” stores ™
munf:!l COmpanies are
about reveal-
bt reli-

mm-tlm the

ligires as vel, are nol astyonom-

jcal, with 200,000 pegeed as a
top membership estimate for -any
of the operations, over-all, and
aroind 55,000 for the more suc-
cestiful jazz and kiddie clubs.
ealers should also be heart-
ened by reports that jazz and
classical disks sell best thru the
mails, while pop LP orders to
dati: have been somewhat dis-
jlipmnlm;: One club exec’s ex
I’lull.gtmn for this is that the pub-

i s inglined to let the ulpﬂh
guitle it m the choice of jazz and
longe-hair material, while it feels
aqualified to nmLI: its own pop
selections,

Altho dealers polled were di-
vided in opinion on the major
labeds” club or elub-tvpe LP ac-
tivities, they were practically
mnanimously  against the Samn
Cooddy Repord Club (See The
Billboard, May 12}, whereby the
cut-rate disk tveoon offered to
pav dealers a flat commission of
$5 faor every new club member
signed up by the retailers.

Some  dealers queried  were
positively vialent on the subject.
Typical of the rep lnH Were:

“"Who's |vu|t|m5_ “hn. — Ay CAIS-

lomiers are worth more than %3.°
“I's "'”“r']? A n:[ur-.l. I!-rlr
turnmg our customerns over o a

push his club this season, m Irwt!
club®

discount house competitor. Any
dealer who does so is cotting has
own throat."—"We feel record
¢lubs are a mepace. They cul
praflits without contribuling to
siles. ="l have wo inlention of
[eeding the hand that bites me,”

Mﬂulwhiir, Coody, who is
mapping oul plans for a more
estepnsive pational ad budget to

e is satisfied with the L1
progress to date, and guardedly
adds, “1 have hopes of it hem&
very successiul in the [ulure,
The Goody club offers two sep-
arate plans, carrying annual mem-
bership service churees of $12
and $25 respectively, Pavment of
the service' fee under either of
the two plans brings an imme-
diate free record and entitles the
buver to purchase any or all of
the LP selections of the month at
an average discount of 35 per
cenl,

Mary  enterprising  dealers
(more than 23 per ceul of retail-
ers polled), are making out well
with club-tvpe plans of their
own. One af the most popular
tvpe is a baker’s dozen gimmick,
wherchby customers reccive one
free LP after they have purchased
12 albums. A Southermm dealer,
located in a l:np,f department
store, writes, " Nather than fool
with Mr. {;ﬂul'.]_\. we plan to start
a record club of our own, utiliz-
ing the Jt'[:l.'il'ullt.'rl! alnrw‘s_::lufg‘e
account privilege.”

One of the bést organized local

(Continued on page 40)

-

= . E . |.._
RS ekl e
T N = -

s PEORT e

® Colorfal Art, 'ﬂuign
Capture Display Space

® Evolution of Albums
Big Boost to Artists

By REN GRAVATT

The LP bomb which burst on
the record industry scene in 1948
was the explosion that brought
about a continuing revolution in
the way record companies handle
the merchandise. Earliest change
and the biggest contributor to the
ever-increasing market for disks
Was the “packaging conscious- 3
ness” which followed fast on the’
heels jof the debut of the LP.
And the proven moneyv-making
napects of good ;’ﬂghglnz have
paved the way m=
portant changes in Ilm mnl]liﬁlﬂ-
ing of material and artists on Lhe
space-saving disks.

Within six months ol the debut

LPs, diskery esecs showed
their preoccupation with packag-
ing when albums began to appear
with eve as well as ear-appeal.
Stundard [ormula was a one-
color jacket with notes. But after
'im'mk] years experience repack-
going standard inventory items in
attractive cover dress and watch-
e sales increase as much as 200
per cent, the race was on.

¥ sglf;u a rae:n:inr !dm'lrrs' 'htst
i Y space the merchan-
dising takes gave hirth ta
elegant and elaborate cover ant
and r!n:r.u:n undreamed of in the
pre-LP era. Todsv lush color

ol

Hit Singles Spark Retail
Trade in All Departments

® [Provide Key 1o Profit or Loss [or
Desler in Terms of Customer Trallie

® Sales of Albums, Phonos, Aceessorics
Stimulated by Repeated Pop Smashes

Traditionally, populir musie
has been a vital part of the Amer-
jcan make-up, Whether the song
he "Sweet Rosie O'Crady,” “Re-
meniber Pearl Harbor,” or “Heart-
bredk Hotel,” the tune presented
a common bond among people
thatl made it easicr to reminisce,
to inspire, to be romantic,

Therein lies the basic reason
pop single records will long re-
main the backbone of the disk
intttistry. For ar music, de-
spitir the steady growth ol pack-
agedd merchandise, continues to
dominate the over-all -music-rec-
ord picture as the sole means of
excilement in the industry. Po
records are the means with whic
ta spark consumer interest in
phonograph records, and bring
the \consumer into the store,

As the glamour facet of the
recdrd  industry, the single pcrE
recording represents the vital lin
hetvyeen  dealer and  consumey,
Just as movie [ans become en-
thealled with their celluloid idols,
<o dlo record fans worship at the
shripe of an Eddie Fisher, Rose-
mary Clooney or Patti Page for
exainple. Dimilri Mitroupolis
might stand virtually unnoticed
Nm York's Gnnrl Central Sta-

uads of cmﬂ:lu’
R e '
ﬁh't:[; there h his m
ﬁm“‘-lm: m hpr

i

share of all records, single or al-
bums, @  accordingly, the
voungsters look to today’s pop
recording stars for a measure of
their hero worship,

A single hit recording can't be
measured in terms of actual sales
figures alone, for the single pop
hit represents the introduction to
all things music, phonograph
equipment, albums, sheet musie,
Single hit tunes produce the one
factor that spells profit or loss
for the record dealer—tumover—
s0 necessary in today’s volume
markel.

Heavier Sales
Sales of pop recordings appear
to be heavier this year than pre-

viously. At ane point during 1955
the number one song on The Bill-

hoard’s music popularity charts

had sold less than 300,000 mpiu-
Compare this to the high water

mark reached by Capital with
“Siatern Tons,” “Lishon .\nﬁguz
and “Memories Are Made of

This,” RCA Victor’s more than a

million .ﬂm ol "Bne!: and Boll
w:lm

ing the initial stimulus, the entire
line of albums, phonograph equip-

. mt and accessories moves u.,.
ICA g

Frank Sinatra Hrl stood before
a microphone. The attendant pub-
livity conceming Presley, bad as
it may be in some cases, has cued
national tongue-wagging beyond
all imagmation, and [ortunatel
[or record dealers, produced soli
sules, When there are o number of
big hits to which the public has
taken a fancy, all records sell bet-
ter. The increased store frallic
results in sales of not only singles, -
but of packaged merchandise in
the: pop, jazz and classical cate-
gories, :

More important, the low unit
cost of pop singles mukes it easier
for a dealer to produce quick
sales at relatively litte uwﬂt-
ment. Single disks represent a rea-

sonably mhlyrriued commodity
in today’s ficrcely competitive rec-
ord market, with few dealers en-

- countering price-cutting competi-
tioh.

Altho packaged merchandise

'huhnmmm;hrguihm

or radio exposure in recent
months, it nevertheless is the hit
single rrcording that disk jockeys
program time and again, The con.
stant repetition of single pop disks -
pive the way for a hit tune and a
putential record buyer.

The record dl_-n]m- who s

his inventory of pop singles eight

or more times during the vear, fis-

variably tums out to be a dealer
with a sizable return fnr his in-

vestment, With pop singles oreat-

—-|—1—

aﬁil:u hits and d\au:}'ihiu'

B A

H:‘-é.- o

o 'P.g :."'-. .
.-. | _|.'

in lﬂﬁﬁwahmr IIII
over the in
fuods, where much b
on the basis of
rr.':wﬂﬂntnl

i de_lﬁl
{J"f:p e |
] . sparked its start s
weeks ago of a chart feature
hmn:ulha “album cover of the
week." The week's most :
ing album cover, in the upmm
an'l'h: Billboard’s reviewing staff,
will be illustrated on the IH:I'I:IIII
lhﬂﬂ ]H#h

" The Billboard also is stimulat="
ing dealer interest in  salable
covers, via its album cover con-
test, open to all dealers at 1
EnllhnurdHAM!-le‘dmhnn .

hynl Huothﬁl.ﬂh ; o N

Emergence s, th ..
telligent mnhmdhh‘, as
dummmt Elctnr :n.ﬂl! iy

o LT

lnmu tlmhus.
Inr:e,bﬂmuunl'thcirmh' |

ers give albums much
and ther  hurd. A.ﬂnﬂﬂ
catch the eve, build tralfie lnil
have a healthy effect on the en-
tire sales curve. Naot only that,
customers have come o realize

------
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Here’s profit news...

[ENITH-WORLD LEADER IN RADIO AND

TELEVISION-NOW ANNOUNGES
A COMPLETE LINE OF HIGH FIDELITY!

Zenith’s matched, balanced components and more performunce features
: make these profit builders easier to demonstrate, easier to sell!

Y 7. 4'$PBW(ER
B e
CHOPIN

Performance you wouldn't think
possible outside a concert halll

UP TO 4 SPEAKERS! FOUR SPEED
e msiched spesrers. nousd  CUSTOM-MATIC CHANGER

- spacilly venled encipsures
Specially engineersd “woolery”
fortiied with Almeco-5 magnets
iespraduce the nch bass nnles
Electrostatic ""tweslars™ provide
the harmanes and overtonay thal
prng Nving preagancy io imcardi

Plays 3145, 45 78 and nei 1655
RPI “Talking Book” spead. Aute
malic recofd changer and lone
arm regutator. Automatcally piaya
mibermix al 107 and 12* records of
iame fpead

Zenith Custom-Matic Record Changer
plavs [our speeds—3315, 45, 78, and
the new 165 KPM "Talking Book™

LENITH EXTENDED RANGE! NEW "PRESENCE” CONTROL!

\ High Fidaelity, push-pull smplifian Permils fulles! transmitsion of

speed, Automatic shut off. Automatie ) l_,""r .y Muve essantially ot response of music in the vital “presance™
intermix of same speed records. Dunl 4 ;’ir ’ ‘!ﬁ 2010 20,000 CPS. They deiiver the tange onparling the same sxciling
needle cartndge. High fidelity amplifier : = e ;E:' “”“F""':"'_ﬂl'h'“-""l*' with Tynead "'[’“I -'ll-'i'l‘:“”"-" "_"”L_*'- axpan
with essentially flat response of 20 to vl Ll ‘E'%*i‘ L b B o e

20,000 cps. Four high fidelity spealers:

RS e g il by d ki ZENITH "BASS WITHOUT DUAL NEEDLE CARTRIDGE
BLAST" CIRCUITRY! RIS ER BT L,

peasitive 2" square tweelers,” Auto-

matic bass compensator circuil. Pres. mil and 3-mil manfaciured sap
ence Control. 5-knob control panel, phire tips. Push-pull selecior lo
Un-off indicator, Girmined blond onk s e B of lightweight, fone
color [HFZ-196), 3424° high, 26" wide, arm lor guick, eaty seieChon o
17" d - cormect neadls

g deep. Grained muhogany color -

{HEZ-10m), 34" high, 26" waule, 179, " deep.

Mew Tanith circult assures [ fall

pusi-sll range ol High Fidality
@ gven ol LOW walome! d-Pauibon
fecoid coimpensator 6 sn sdd

— -~ .
!."fﬂ Pean it cpualily Fealcre on many wets !

SEE ALL THE NEW MODELS IN ZENITH'S COMPLETE LINE OF
QUALITY HIGH FIDELITY AND PHONOGRAPHS sfarfing as low as ‘1995

Partuble Radis Phonagreph

Powerful Zenith radio plus
new Zenith Custom-Mali

.5peahar Phanagrash

g Fieassty with Hecord Changer with anto. Twao big front liring
Fomows Cebra-Matic ¥ mmn e shut off. 4 apeeds. Fron . F“""r‘ { apeeda
Rocord Changes mounted speaker, Twa-lone wist-Action” 45 and

lh' " l'ti"':‘rl -ulpllllr‘“.f LSRN
into turntable. Dunl
'In-:".“t-,'.':ll'lrlfigv i el
Tan and Driftwood
Beige, IP-7L. The Pi=d
Pipar,

aalor combination: Wedg-
wodrl Blue and Nickel Gray,
15506, The Serenadp

Pertable High Fidelity

4 specdn, Three speskers. Au-
tomat Custom-Matie Hocord
Changer. High Fidelity Am-
plifier. "Basa without iﬁi'!mu"
circait. Black and mottled
White, HFZ.10Y. Mahogany
¢olor and Ivory, HMFI-10L
The Grieg.

Built=in stroboscope
:nddl’ully variahle
n regulator. Plava
nﬁe: # from 10 Lo 85
RPM, Three npeakers,
High fidelity amplifier.
“"Boasw without blast™
clrcuit, In Mahogany
vonoers. HFZ-15R. In
Blond Ouk Veneara,
HFZ-15E The Debussy

MAKE THE MOST...of your trip to the N.A. M. M.
See the one and only thing NEW in television!

ZENITH "SPACE-COMMAND" TUNING

You conirol TV with o command, through spacel
THE QUALITY GOES IN BEFORE TME NAME GOES ON Nao wiras! No flashlights! No batteries! No transistors|

The Bayaity of RADIO, TELEVISION and PHONOGRAPHS I MNo radio contrel waves! IT'S MAGICI
Backed by 37 years of lendership in radionics exclusively
ROOMS 631, 632, 634, IN THE NEW YORK TRADE SHOW BUILDING

ALBDO MAKERS OF FINE HRARING AlbS
Zenith Radio Corporation, Chicago 39, Illinois

.' J'&,LI | : uuqhm mnmlwﬂnmrwm-un.m
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~ QUESTION 1: Please show whether you
dollar volume in the foﬂnmn
classification was up, down or about the

same during the first five months of

1956 compared to the same period 1955, , ' THE BILLBOJ;RD

Tedul luer | ™ P
o %0 poe 520, 400

: Single Records—78%...up .... 4.0% - 3.8% 4.0%
. down..87.7%  00.0% 67.0% [
| same .. 5.1% 6.2% 9.0% 5

Single Records—45's, . up ... .82.)% 85.7% §l4% L

-

down. . 6.0% 5.7% 6.1% i - e &
same .. 11.%% 8.6% 12.5% . y)
LP Records ......... up....580% O14% §715% D o .
down,. 2.53% 2.0 2.6% x _
same .. 9.1% 6.6% 0.9% v |
"
EP Records .......... up ....2571% 18.3% 27.5% .f :
down, . 42.1% +1.2% 41.58% -
same . . 320 I7.5% 30.7%
OCOMMENT: maom—r T

The decline af thn 78 single disk continves. In fact the
downgrading in importance of 78's is almost evenly matched,
socording to these figures, by the upsrge in 45 r.p.m. .'-al-u‘...
Even more impressive, is the bearing out by these figures
of the tremendous and almost univiersal increase in
sales. EP's though showing a down trend, have not de-
creased to the extent believed by many imformed trade ob-

AR

Feiacr s=e g

T TS A Sl
A

"

%

a

pervers. In fact, in some calegories, EP's are known to have : ':!,_ ‘,;“4'.:‘. e TR = - ?_"",.I-"l.""* (T T &m b s R T N
enjoved outstanding success in the past months. For addi- | -
tional data on EP trends, see question 5. | .

LR ' QUESTION 4: In EP albums, what is the

=

current trend of sales A detailed

QUESTION 2: Please show the percentage compared to last year?

of your first five months’
1956 Total Record Dollar Volume Tadal Drver Under

. Hurre 140 e 8 e
represented by each of the followin
t).pfi of f’EEﬂlLS 9 One-pocket EF...... up ... . 8.0% 43.5% 50.1% ﬂf lha
i [ down. . 23.6% 25.1% 22.6%
- . ; s av -

:;-H-l. ‘::. 1:|ﬁ same . . 27.5% 28.1% .07 music-reco
75-Single Record Sales. . ..... 10.9%% 9 ""-'(-.. 11.2% Two-pocket EP. .. .... wp . .. . 20.6% 16.9% 21.6% :
gf:*:';’* R el A< KB down. . 430%  455%  423% phono business |

ﬂﬁﬂﬂ - s [ Yl i
LP Classical Record Sales.....17.1%  220%  155% same . .364%  J76% = JAI% g2
EP Record Sales ............ 11.7% 11.0°% 11.9% durm
Three-pocket EP._ ... .. wup . ... 0% 6.9% 9.4% g e p
CQOMMENT: svoren | - i down. . 55.0% 62.7% 56.9% firs : ﬁ
As reported some months ago in an exclosive Billboard same . . 33.0% 30.4% 3.7% ve \

story, over-all 45 r.p.m. single sales now outweigh 78 cpm. &
single sales by about three to one. Tut another way, peusly T COMMENT: = v = S o s IO eSS, Mth’
75% of all single disk dollar volume is now 45 rpm. mer- £ l. . 3
chandise. The two categories of pop and classical albums o Personal budget factors can be assumed to l:e playing a i‘ o
now account for about 45 per cent of the total record dollar B '4 big part in EP buying. The one-pocket EP, wh""lt in many 4 ﬂ'f Igﬁ
volume and in the large stores, the figure goes to slightly :1 | caves contains selected afferings from an LP, h definitely on % :
more than half of all disk merchandis suld. Classical alboms  § 'i the upgrade, while two and three-pocket EP's show just e

have made notable gains in share of the market, particularly & 5 as definite a downtrendh Buodget conscious shoppers may ; _
in the heavy sales stores, where they are now chalking up “, | well buy a one-pocket EP if it is available, when otherwise This survey was carefully de-
nearly one-gquarter of disk dollar volume. EFs have dropped d they would be lost completely ag customers, if the complete Saed o SEnat thes o 5
nearly 50 per cent from last year, bit remain a marketable g LP unly were made available, d b
factor, with 11 per cent of over-all wiilume. St S M S —— cwrrent directions trends
LT T . e . Ty : | Hih m’l. m : "‘
UESTION 5: Of your single record sales equipment industry at the re-
QUESTION 3: In packaged records (LP's Q ha’; 9 ¢ of dollar 4 tail level. |
and EP’s), how does your e g i s _
present dollar inventory compare with volume is currently represented by the Questionnmises Sirmme. im
that of a year ago this month? two speeds? |
- Sm e
LP inventory is greater.......57.0% §7.5% 56 8% Pop singles. . ... ... 78epm. .. . 22.0% 21.6%
oaller....... 37.% L% - 43, - e g - aui
same......... 90%  106%  9.0% - gy
EF mvenlory is grealer. . ..... 33.2% 23.9% 35.1% W singles...... 78pm. ... 4.5% 32 9%
: smaller. ......12.8% 41.7% 30.7% o 65.0% 67.1%
BRINE. < xx s eas 3405 33.0% J4.2% - Srpm. ... 1
COMMENT: g~y T e m e, f e

Long playing disks—at all Jevely—are being carried in
greater amounts than ever. Total of stores having less LP
h!umuy than last year is negligible. Apparcutly, the bigger
the sore, the more LP and the less EP inventory kept in
stock, Interestingly, in the small stare bracket, those carry-
ing more EF'y thun _

ik
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~phonpgraph—
300" K2 series

SELLS TERRIFIC!

THE BILLBOARD
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£522 —Tour-spead
super-deluxps,
high-fidelity portable E
_#612—lour-speed, manual,
portable

#516—four-speod, e
automnatic portable #5617 —lour-speed,

automatic, high-fidelity

= - .\.ld
- i nortable
e
e
1 )
T - r:

#5000 —ultra high-fhdelity,

combination AM, FM and

automatic phonograph—
_. "'360" K2 series

#514—(our-apeed,
super-deluxe
manuil, portabla

il

i

A
=

#5238 —ultra
high-fidelity,
putomatic
consola

]
;

W
0
)
2

)

_.1
)
i
s

i

A r

)

&
o S0
i
2

;

i
i

l':lri:ll.}:'ﬁi

&1 111]

fhu

e,

i
i' i )

A
VRS

Lty

fiteaieifyy

T
H‘,‘ Jiass “'ME‘

6

|
LLLE R
H AN N

#5626 —ultra high-
fidelity automatic
portable —

360" K2 series

A

E -

#518—fourspeed, 1
high-fidelity, |
automatic portable & X

#5660 —twao-speed, dual

. \ = 2 — track, deluxe high-fidelity
#540 =45 rpm automatic, - i % E o : 2 ¥ 2 portable tape recorder

#524—high-fidelity,
automatic table model —

#527—magnificent high- “960" K2 series

fidelity, automatie console
phonegraph—*"360" K2 serjes

Lislen . . . the greatest sound, engineered by the greatest  stock . . . and the only line that’s being backed by regular
name in sound—Columbia! Look . . . the all-new styling of  advertising in Look, Holiday, Time, Popular Photography
1957's superb “‘360"" K2 line! Stop .~ . and count your profits!  and This Week . . . plus spots on America's most popular
Here's the most wanted line of ‘phonographs any store can  radio and TV stations!

Columbia Phonographs +_ A Department of Columbia Kecords * A Division of CBS, 799 7th Avenue, N. Y, C.‘
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New sensations in sound by

complete line of New Orthophonic High
with more new features—more new styles

# 3 ypwad pherogoph- AWM azloudape reohrces, Pinf

M oEyAeg R BEhogmYy

ral ot g e

’ .'_"- |_r"-.

L=

"T-"’ .

’ W __'_‘._'r _"_.

P =, S 2 il i

apoy Felsh

n_,"""r-ﬁ*ll. '
'rﬁif =N

!."

=

» 1 - - —
L S e T o i e i e L s =

HF1 e 1B The Mark I, Lgeed phomopasd AN B s
i GHED 155 'ﬂmm-*‘*’?-{“?:ﬂ-m* Bl ragic. Mople Wawnl, mobopasy or Ighd il cod Reclas DHFS §55 ‘-rh-lm.d

ook b
reccanr.

- —-“a. Frevacial o

oy b ohaepy Bl Men Uladgey ppiing I ght oflf
e Rkl P rode-tze

RCA Vietor—now selling more High Fidelity instruments than any other manufacturer—

brings you 8 new models—priced from $79.95 to $1600. And every step-up in price adds

extra features you can demonstrate—extra value you can prove!

Now—whatever your prospects want—the finest in
sound, the most beautiful eatinets, the most reliable
nameé—they get them all in an RCA Victor New
Urthophonic High Fidelity "'Victrola,"® -

If they're looking for fine furniture—show your
prospects the rich new cabiriet designs—Tradition-
als, Moderns, a luxurious Provincial. They've never
seen such exciting fmishes, vither. They can choose
from cherry, walnut, light rift oak, maple, mahog-
any new black mink]

If they're feature-conscious—demonstrate the
features shown at the right, and the many others
included with every model. But most important of
all, let them hear—let them feel —the rich realistic
gound that pours out of every model! Every set
shown in the photograph sbove has the great
Panoramic Speaker System that mo other High
Fidelity phonographs offer! The Mark VI has a
new, balanced multiple speaker system which also
gives a response through 20,000 cycles per second.

All these features—all these itj‘il!! and fimishes
and the name RCA Victor add up. to just one thing
—your biggest sales year ever, in ng,ll Fidelity!

- -“v"’-nlr ety ateried B pricet e, Rt .
"_"- L _‘|r |'lﬂa"1'-lﬂtw‘-'“ i

RCA VICITOR

THCA Trodemed fox rocurd pleyees. mﬁm”
- -':i.

| NN el
Ll
. 1 B w - LE= i
g = o
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Ly ;s. 1956

RCA Victor! Announcing the most
Fidelity "Victrolas” in history—
and finishes —more sell-up than ever before.

'-.r ::Ir
=
e 2 '_*’f?f:

1

i
E

Wil pek Enlihme [THEET §59L @ The Mavk IV, 4sosed phonogm
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R
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Magle Lihowil. Abo Mchogosy or fight #ff ool Tiniches THF) §T79.95, M The Mask V1. f£.ooead phonngrank comalatts. Blszh mirk Gbowe|. Ao mzhog-

ph
wey Bl rill ook o macks Brishws., Conplele with iiking brass lage (THESE 113995, iGiThe Mark VIl Poctacle d-ppend phondgraph. Tan simulsied leathas BEHPL 312995 Al golcos ouabed ar fas saliogpmny linksh paly, Cithae lnlghmy glighMly bighnr mezepd for e ok

Never before features like these in a ready-to-plug-in-and-play High Fidelity line!

Panoramic Sp:;h.r System has
8 minimum of 3 speakers to
diffuse lifelike sound throngh.
ot the room. Full tone range
hhﬂlﬂmrnnﬂ

B B
-
] Ly
u
-
¥

Mew all-spesd "Victeola" ¥ High
Fidelity record changer. Plays
all record speeds for preater
eonvenience . , , greater Hi-FI
pleasure,

:iIl|||

VHHI. |

—

T—

il

Stermophonic Sound. Plug master
unit of a "“"Victrola™#® Stereotape
[layer into stereo-jack of the
Murk IV, Mark V1 or the Murk
VII. It's an RCA Victor fiest!

New High Fidality Tope Re-
corder in Mark D, Push-button
controls. “Magic Eye™ visual
tuning for selection of proper
tape recording level.

y __{

High Fidelity for $79.95. The
Mark VIII, New""Victrola"® 45,
Mahogany, mapls or light rift
oak fnishes. Multipls speak-
ers., Model THF4O.

il Sl i

iy i S o g

Tede Syiw w8 BEe ey i
S vt o g
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RD CHAN

DSSIBLEL: - PO,

Plenty of folks remember
the gld play 'em once,

wind "em twice phonographs

=TT T

— but the modern
record changtr makes music

listening casy and popular,

And the phonograph needles most

called for today bear the same name that

pionecred the way . . .

4 Fidelifone

PHONOGRAPH NEEDLES
DIAMOND, JEWEIL OR PRECIOUS METAL TIPS

X J 1 » 1 | =
o o oy . *
L -:
] i - o = II - I...
' ) -i & G ” ~ ‘. -

s ik & 3 IR L " 5

9 . ol - - E P T A

N ,. e S = am -y T —— .'

] j ! < Y - ™ s !

¥ § - e - . i e | 4

J 1 [ ¥ 4 dr.-r- p'.rr-'- = - i

® Continued from page 22 .

__IULY 28, 1956

QUESTION 6: During the first five months
of 1956 did you use any of
the following consumer advertising media
to promote record sales? (please check)

Total Crer U ey

3 Stores 40, il 118 0en

Radio Time . ;viv'ds s ainskials 48.07 8.5 46.0%
Newspaper ads ..o, iionssnas 08.4% T4.5% G4.5%

TV Time ......  vaues vessnee B% 5.6% 2%
Direct Mall .. veeiiansata « < 36.0%: 42 4% 34.4%
COMMENT: R N S S e T R i

Replies to this question are almost an exact parillel to
those received on this survey last year. The ratio df news-
paper expendilures to those in radio are approximately three
to two, while direct mail is used by a little over one-thisd of
all stores. Significantly, the larger volume stores use the
greater amount of promotion, though the TV medium, even
for the largest, appears to rate little consideration. The order
Tr finish for the varous media, is the same in all cases as
ast year.

n— N — - TR L S———

QUESTION 7: Did you spend more, less or
about the same in over-all
record advertising as the. amount spent
in the same period in 1955?

Taotal [hrer I =iy
Simrey 59,000 148 008

more. . . . 30.0% 33.T% 20.3%
Jess . . ... 14.4% 11.2% 15.05%
same. ... 55.6% 55.1% 55.7%

COMMENT: 1 - =
The continuing strength of retail advertising is clearly
shown here. The fact that a majority ed the same
amount of advertising as last year can be t to mean that

dealers have a continuing faith in this marketing function.
On the other hand adding this category to that which reports
more expenditures this year, makes the picture clearly de-
fined at a case for active advertising and promotion. This

combination accounts [or 85 lo 89 per cenl of all mplire!.
showing those with smaller budgets this vear as very much
in the minarity,
QUESTION 8: What per cent of your total
advertising money spent
during the past five months was
co-operative advertising money from
distributors?
U e
Sus  seses S
37.9%  432%  36.6%

COMMENT: » - - T T T U R

Over-all, there was an [ncrease of five per cent this year
over last in co-op money avallable. This increase seems fo
result particularly from more co-op mopey in the hands of
the smaller dealers, Bigger dealers, however, still are in a
position to use more co-op advertising, since the amount of
distributor monev depends on the dealer’s own financial
capacity,

L £ T AT S TSN S

QUESTION 9: Name the record company
whose distributor gives you—
_0.) Quickest service (one point for each

mention)
T Drver
Sores 348 0o .2:
RCA Victor, ... 185 147 as
Capitol. ... 123 04 2
Columbia, ... 67 53 12
Dececa..., 55 - 43 12
Mercury. ... 20 JTn 3

b.) Best merchandising aids (one point
for each mention)

RCA Victor, ... 152 148 J4
Capitol....150 = 113 a7
Columbis, ., . 100 51 19

M-ill “ n '__” 5 ‘ - i
(Continued en page 33)
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LET’S LOOK AT THE RECORD...

JULY 28, 1956
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HE FABULOUS '

63,000,000*

80,000,000°
SOLD IN; 1955

1 '3
5 )
N
o
Y i
P | :
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-l 2
~ i
M. i .
L)
3 - :
. =
‘q.“ '-ﬂ-'ﬂ_._' :"
L

90,400,000 *
SOLD IN _1936

n"FfJT':-Fqi -h'”tl_”;bi:‘r I-I.-I-F;i‘ *ﬁf .._{5....

(‘, —'"The Billbosrd" magazine

** Projection ol reported
gains for firsi quarier—
"The Billboard" magszine
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SEVEN SUCCESSFUL YEARS

In 1949, RCA Victor made phonograph history with the later, the Fabulous “45™ is by far the biggest seller in pop
mtroduction of a new record speed—a new record —a new  records—and in record players!

kind of record playing system. And this is just the beginning, Its fufure —and yours
For the first time a record and an automatic record —looks even more fabulous. You ecan make a lot of

plaver were designed for each other. The result: superb money with “45's.” But to do it-—you must concentrate

R performance that set a new standard in recorded music. on RCA Vietor “45's”—the only “457s" with these 3 big

The public loved the new system. A short seven vears  sales advantages.

Make sure every phonograph you sell has

- THE BIG

Heart of the “45" system: the big spindle  Fameus RCA Victor “Golden Throat” tone  World’s mest famous trademark helps vou

with trigger-fast mechanism for changing brings concert-hall realism to recorded musie. gell the world's most famous phonographs!
records. Tt's the simplest, easiest-to-use, most Your eustomers are sound-conscious—give 'em Your customers know this sign—a symbaol of
trouble-iree record ehanger in the world! what they want to hear! quality for over 50 vears.

And now - leading the way into the greatest sales in Hi-Fi history

NEW ORTHOPHONIC HIGH FIDELITY
“VICTROLA” PHONOGRAPHS

= i i ’
s TE g g SIS o L U --l‘.,-'r-t;"fi i

o ML

THE MARK VIII

smashes right through the |
hi-fi price barrier—a new
high in high fidelity at a

new low cost!

Here is sound so rich, so clear, you almost feel the music. Features  series with beautiful styling similar to this much-lalked-about
balanced sound system with tico big speakers. 45" changer plays line. Handsome 1o look at, a sensation to hear—it's the greatest
14 "45EP" records at one loading—almost. two hours of true hi-fi of the “45's."" Available in mahoguny, maple or light rift oak
listening. The Mark VIII is w continuation of the famous “Mark™  finishes, this one's going to be easy (o sell! Only 579.95.

il AT e

TO SEE HOW YOU CAN SELL MORE “VICTROLA” PHONOGRAPHS, TURN THIS PAGE

"

RADIO CORPORATION OF AMERICA
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NOW YOU CAN CASH IN ON THE

FABULOUS 45"

1. Demonstrate all the advantages of the Fabulous 45"’

SHOW THEM how eaiily the big- TALK ABOUT the convenience of EXPLAIN how easy and convenient TELL THEM about the tre i
spindle changer works — so fast, so stacking up to 14 records at & clip. Al- “these small records are to store. Almost popularity of “45" records, in both
pllently, so automatically, st trowble-free, mast 2 hours of music on one loading, 150 records fit on one foot of shelf. ular and classical music. N

2 = Display the ‘““Victrola’’ phonographs that feature the Fabulous “45"”

Autematic record plaver atiach- RCA Victor's Towest priced auto- Deluxe automatic “45" (Model Autematic “45", phonograph to Finest of II'II"'-II'I"-—I'.I'II
ment (Model 6JY1). Has fainous matie 45 “Vietrola” phonograph TEY2) has extra-large speaker. take anywhere (Model GEY3). tional new Mark WIIT t‘a__.
“'45" changer, Plays through (Model TEY1). Plays up to 14 Superb “Golden Throat” tone Smartluggagecaseispackedwith THF{5). Fealures "-ﬁ“' ;
radio or TV phono-jack. 519.95 “45" records, $29.95 sounds like & console. $36.95 music for happy traveling. $39.95 o big speakers, (e hi

3 Tie in with Fabulous “45” promotlons hke the Glelm MlMer deal

y - & -.T

FAMOUS GLENN MILLER ALBUM =1—: scllout at $24 95—you offer  tomers will love it —and hu:*.' it. Album i:: pafkﬂfl with ﬁﬂ'nll-l,_im;in ‘
the same selections for only $5,00 with the purchase of any of these “Vietrola”  “Moonlight Serenade,™ “String 'f’f PEM?'.“ Rt} L“t.lerfmwn Jng
45's: Models TEY1, TEYZ2, 6EYS, THF45. How's that for a deal! Your cus= your distributor—get all the details on this Fabulous "4

L]

YOU'LL SELL MORE PHONOGRAPHS—IF YOU SELL “VICTROLA" CTOR@
PHONOGRAPHS WITH THE FABULOUS “45" A

cumnnnﬂ AMERICA

Sihe gy mllp B w il el g owt Seen, alont i chemge Sigray U B e Wi o Seah " 'II..JI
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HERE HE IS!.
about singer 1n show business
with the song he exploded on T'V!

HOUND DoG &

DON'T B CRUBL | Lk

vi i
; -
’ i L) 1 s
- ; iz
"
: (S : '
N L]

] [ W "
’ & £

| " Py

% s
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"New Orthophonic” High Fidelity recording | the dealer’s choice e, A\]-ICTOR %
' ! T
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® Continued from page 26 3
c.) Best all-round cn-np-emtmn (one ;
point for each mention)

Totul e Under
: LI $50.0ae 10 000
l O 1‘ S RCA Victor. .., 178 151 27
Capitol. ., . 133 103 30
Columbia. ... 72 55 17
Decca. ... 43 30 13
4

Mercury. ... 23 19
3 COMMENT: S =
. 5 : Severul distributors figured to & minor degree in the vot-

ing on the three separate parts to this question. On section A,
94 different namés received at Jeast one mention, while on
sections B and C, 13 and 18 Frms were named at least once.

However, other !hml those listed, none received as many as
10 points.

big name recordings at 1/2 the big name price!

et U PRI N i, Y

Only QUESTION 10: In this question, the top 10

| THE BEST FROM g '
' T v records of The Billboard’s
FRANK LDESSER'S CD 79¢ fOI' best selling pop single and album charts
of the week the survey was mailed were

THE each 45 EP listed. Dealers were asked to indicate

M n ST | which of the records they had in stock

at the time of filling out the

SMASH FOLLOW-UP TO | questionnaire.
RCA CAMDEN'S “MY FAIR LADY"™ e
Ower i mdey
_ HA P PY— **4 great hits from | great show, at 14 the price adds : Stares $30.008 150.000
up to the fastest selling album in your store ! Includes: Number of albums in ]
; Sanding On the Comer; Joey, Joey: Somebody, stock ol 10... HEEE' 'EE_,H‘EE 64.5%
Somewhere ; Don't Cry. All “dressed up™ with a large g e lgf; L'Eﬁr E“'ﬂ
. orchestra, fine arrangements and fabulous “New - ﬂ-tl‘":F'n i;j ﬂ_-]-t:l:
Urthophonic” High Fidelity Sound, this is sure 1o é Ly Iqﬁ 1 |r;: Ilchﬁ
be the summer's hotlest seller. Feature it — display % or ]t.“_. i ]q!!;, L q.ﬂ
”‘“ SAY and his orch. it — and watch it sell! 45 EP (CAE-375) T9¢ o
:nrnl ‘;u"r | mier
. | tores K] L5 N
‘Ilg'l: ]’[‘l[}ﬁlﬂ['s H]T - len ] MXAVIER (EC amoen) Number of singles jn
: CUGAT stock all 10....59.6% 54.0% 46.4%
YOU DON'T KNOW ME AND HIS ORCHESTRA 9....189%  13.3%  203%
ALLEGHENY MOON THAT grree PR il MO
30RN T0'BE WITH YOU, o, T R TR e Y-
TREASURE OF !QHE / I 3 or less.... TAF Mre 53%
COMMENT: e
e s BEAT £ J
KYLE KIMBRO “f‘ T == 1 Reports from the field continue to indicate that distribig- %
' (E_ﬂ. tion operitions can stand plenty of tightening. Purpose of =
- AND HIS ORCHESTRA Iﬂl'\ . this question was Lo ]w]]: determine—in an over-all sense— :
You Den't Know Me; Allegheny Moon; Four toelempting rumbas by the “king" Fiest time on Camdes — first time st this | how complete distribution of hit material really is. Among &
Ea.:t ih:; Err h;itlur"'&'-.ulix, Trrasure L:f.h ". '-II"I!:' I!':-.‘_rII]-l;”— :'fii-'if: Cligar ! Id-r';r-; rm::‘! l':-f'lf.HiI;I-.l ::lllfl '-::i’“th d;“l“'l: | the I-!I'H{‘ ilnres. as ﬂllglll b 'E"I[H.'i‘lfd Ill\ﬂﬂl]n af hits Among '1
II::“.E‘I-_}'F::.I:;L:TL]P;‘... BINEInE LT B ll-l‘i :Ilr:'id[-‘.:.?'; Iny AgE group i ll;.;'r Li:rl'fl-lilg—]:;; H;';l': HIgal SRd wfc | |11,jl.h _l._||"|_g]f-l;_ a|“_! ‘1_”]1'”“'!_ i Tt]il-il'l"{l} f‘ﬂm[ﬂ#lf t}!,l‘{!_l' g'l. I“":' i
TAEL LAL ' cent had at least eight of the top ten singles in stock. With §
e e e e = the albums, the picture was even more pronounced, with

' 97 per cent of stores having at Jeast nine of the top ten LPs

' . on the shelves. With smaller stores, the indication is that

{ @ E Only mare attention is centered on complete singles inventory, with
: | £ 85 per cent showing at least nine of the top ten in stock: Only

‘ BLAUDE THURHHILL ALL | DO $ 1 98 67 per cent of the small 11 stores, however, showed up with

nine of the top selling albums in store. Nearly 10 per cent
Bfﬂ.ﬂﬂf fﬂf ls DREAH OF YG‘U | &« of these lower volume outlets, had five or less of the best
Twe

fﬂr eaCh | slling albums nvnjhh!e_- P -

QUESTION 11: From your experience, how

do the following sales plans
affect your record sales?

Features the {amous plane stylings and **Dimenice Savinn conducta hin 30 piece I‘J.J C'ﬂ,umbiﬂ LP ﬂ'lﬂH ﬂfdﬂ'f p‘ﬂ'" {su”ey
srchestra o ue nen rrlect prchemtra in & brilli ATTAY B mer . ._# -
Puale 11'-:: -l:h:-zul:; i- !E:!‘:J::I]l; Lf-n; st :urulr. TE: -h:ﬁlluml; 'I'J!"!‘;:“-'t ! was made P”Ur tﬂ revisions P'uf l"tﬂ
g g o S Py (R et effect to increase dealer

ers BB | oS S
' MEN . Order through increase business, ... 6.4% 7.7% 6.2%
PUT ; THE GOLDEN GATE QUARTET : & _ i
our B sage " your RCA Viclor O e e R ¢
THE : Hmnm s"lm Rfcﬂrd Dfsfﬁbufar NGW! i we do nol handle, ., .2“-‘{*‘ 13-1‘ 25.6%
LIGHTS! | | | b.) RCA Victor “Save on Records"”
i coupon pan
{ ig i L] ng I ",
Tl:"'rfI MU‘TTO‘LA. ond Mis All-S1ars ! : M m ¥
I

il

®8Fabuloua guitarinl Tony Mettals and » Tha (;olden Cale Quartet, ene ol the best increase husiness. . . -m 65.7% 51.1%
grivep el svistanding invtrumenialivie play known wnd best aslling quancts, now decreases butiness, ...« ’..H m 21“
12 all-time great kite 12* Lang Play wvnilible st & price to plemse any budget. has 0 ...'mn 20 4% m
(CALE) 100 12" Long Play (CALS0N) sa.90 effect

we do not handle. ... $3% 20% 0.5%
T R L T A S e SR S e it W"”?@.*

e g iy -...i.u: .l
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| AMELICHS HOTTET RECOIRD SHLESMEN
- SOAINE mits 20 STRAIEHT AIRS'Y

Brand New DECCA Release

TEENAGER'S

Currently on Scheduled appearance on NBC
MOTH ER RECﬂrd-Breuking “Atlantic City Holiday" Spec-
Canadian Tour tacular—August 12

(Are You Right?)

RIP IT UP

—r— -

PRESS AND RADIO | PERSONAL DIRECTOR | PROMOTION

: H
Pine Assoclales . .Maw York JAMES H. FERGUSON \ H'thcl::“
Decca 30028 9-30028 Heve Schickel . .chicoge 801 Borday 5. Jack Howard

Nick “HI’I ..... Holly waad Chavier, Pa.  Chasiar 2-3004 Philsdelphis
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THE MASS

HE V-M 2.unit “Binaural Package” —V-M ‘Celeste’

"Fidelis’* table model — puts you way out front in this profit-
able field. Sell them together or sell one now, the other later. Either
way, you're sure to profit! Also, V-M offers the sensational port-
able tape-o-matic® with binaural playback feature, So get into
the swing of things with V-M binaural sound for “profits-plus"!

V-M CORPORATION, BENTON HARBOR, MICHIGA !

Stock up on V-M now!
See Your V-M

Distributor, too, for

Powerful Promotion
and Sales Aids .. .

: V-M "FIDELIS’ COMSOLE PHOMOGRAPH,
0m a Dnm h hdp : Model 565, Authentic high Hill.‘l‘r.'ﬁ:'-l-r-

Fidels' d.apeed chonger with Sieite-

you Iel' V-M ! T : Motic. Blonde o Mohogony, $199.95
ool i T g 4 % mi' w.h" “h‘.” m.. Proviecinl=
' ! styled frutwood... . ... -S219.95 Lst%

i . 1

i e R
. - # - 1 e - = 3
- r . = i =
.

AL,

Now . . . there's o new 'Fidelis’ Console! The
Provincial Medel 5465 . . . hot new oddition 1o the fabu-
fous V-M line. s modified French Provinciol design and
warm fruitwood finish blend jostefully with any "period”
fumiture, It's o short cut 1o more cold cosh . . . for youl

V- CTEENTIME 45 BPM. AUTCMATIC
PORTABLE, Model 425, Frordopening
rpechker, separole lone and volume con-
troh. Green and white, reddish-bufl gnd
while, ted ond groy.csess J39.95 L™,
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MNEW 'CELESTE' BINAURAL PLAYBACK TAPE RECORDER,
Maode! 750. Motches ‘Fidelis’ Model 540 phonogroph
Records and plays back monaurally. Blonde or Mahogony
furniture finish.seseeinnses . $259.95 List®,

lhe%ice

w

W 4 bl

i T Y

JMODEL 536 HIGH FIDEUTY PORL.
Super-Fdefh changer with Siesto.
Maotc, all fop fealuwws. 45 mindls mehud-
o Two-tone gray...... .51 19.95 Lin®.

oy W Sy

V-M MODEL 156 4-SPEED PORTABLE.
Excallent naw school model, hoa twa
speaken In IHHHIHI lid, llill.llphtllh
mhﬁhllﬂﬂﬂ,iﬂlndpﬂh:ln
1“"’- Ay asansans « 39995 Lin",

his 1 oF
B

-

¥
&

PRl s |
ﬂ'ﬂ..--x":-- .

of Music@'

Ve MODEL 1280 POPULAR-PRICED
HI-FI PORTABLE. Two 1peaken, puh-pull
amplifier with Lozy-Lite" , other lop Tea-
lures. 45 spindie included. Two-tone
Brown. sssisscansransanss Bl 95 Eisi®,

VM MODEL 1250 AUTOMATIC TAMLE
MODE. _ " dapend chonget
O wilh Simsto-Motie. Applionie outlat. Afl- !
wm m,..-. $39.95 Lw®.

‘Celeste’ tape recorder. Three speakers,
'Super-Fidelis' changer, Siesta-Matic. Blonde or Mchogany, $149.50
Legs optional List*. Walnut, $154.50 List"

V-M "FIDELIS" TABLE MODEL PHONOGRAPH, Model 560. Malchas

authentic high fidelity.

Ebony, $139.50 List®. L=ags optional,

WORLD'S LARGEST MANUFACTURER OF
PHONOGRAPHS AND RECORD CHANGERS

V.M MODEL 1240 POPULAR-PRICED
AUTOMATIC PORTABLE. 4-gp2ad chonger
with Sigtla-Matic. Reddish-biulf ond
S54.95 Lin %

V- MMODEL 1275 AUTOMATIC 4-5PEED
PORTABE. “Super-Fidells' thanger with
Cleito-Molic. 45 j.t:r'ﬂl:ﬁe inciuded, Twao-
lone @roy of brows. . . ... $79.98 L. T YR T L S S

MEW VoM TAPE-O-MATIC RECORDERS.
Medels 710711, Model-7 10 h monaural

Yk MODEL 990, All the mail wonted
feelures In the maollest, lightesl, ouiz-
matie Japeed poriakle n the warld! Has
V-M Slesta Switch™, Two-lone gray
bealhereNe, . .ouva'spenea 35995 Lin®,

only. Both hove top-len aelling Fedfure.
$189.95 List®, Modal 711 hax binaursl
ploybork: . tasesisqcnns $209.95 Lint®,

. gy [T W-L
m—;“——hu '-_--.—u,_'-. -

i
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e e

* individual attention for all
clients—hig or small!

* 3 strategically located plants
—East, Midwest, and
West—to assure fast
deliveries plus drop-shipping
and warehousing,

Got a hit in the offing? Make
it sure! Call RCA Victor
Custom Record Sales—today!

4

L
L
L
L]
o
¢
L]
L]

we do not handle, . .. 11.0% L.1% 17 %
mBIHIENTI A" s ] T ———— gl -

1 Resulte of this question serve only to confirm that Co-
 lumbia’s "Buy of the Month" and RCA Victar's “Save on Recs
) ords™ coupon plan are excellent store traffic builders, Wiils
large stores. the two |'|l|||ﬁt| almost jdentical TESNONNCS  4x
contributing to increased business. The Columbia plan, how-
ever, received 2 10 per cent smaller response amone the small
dealers, which may point up the fact that this category has

T E i

COMMIENT: -

Sagmi i qllltl:i , ||r.1|'lj. arie-uarter of all dealers now aperate
# local club plan of their own, It ean be assumed that these
are nol mail arder clubs, but mther are store tralfic builders.
. & In many cases the hasis of the local clob is that a recond is
| & kept of & membec’s purchases. When a total of 10 LPs are
haught, the member is entitled to a free LP. The same idea
is worked with single record purchases. Also sisvilicantly,
the smaller dealer is the one using the ¢lub system mast fre-
quentlv. This follows, since Lirger dealers necessarily huve
heavier traffie and have less reason to resort to traffie bilebing
techniques, OF thase whe do not have & club o, slmast
10 per cent bdicate an intention to start one shartly,

|
|
|

—

Sl S ey

~ QUESTION 13: Are you competing with
out-of-town discounters by
cut-price merchandising yourself?

.f" . Totsl Dver L
3 @'1 ' Stares e e
{ P Yes... . 10.3% ' 18.9% 9.0%
No....587% B1L7%  904%
OCOMMENT: setsnsss e

Despite consideruble anguish displayed reportedly, by
many dealers in the feld, few apparently choose to fight the
discounter with his own wespons. More likely, they stule
their local reputations on good service and a willingness 1o
get hard-to-find items for their customers, rather than ‘o
price appeal. Of those who do disconnt merchandise, as
might be expected, it's the larger dealer wha emplovs the
practice most—about two to one over the small dealer—be-
cause he can afford to take a lower profit easier and he is
often in & position to capitalize on quantity discounts s well,

=7 R S ' T

-

QUESTION 14: a.) Are you feeling sales

o : competition from record
2 : - rack operations? B RN
- ) “ I;'-ﬂ_‘ T :qu‘ . Usiler
 Yer...3A0% . B 34%
No ....660% 68, 635.4%

-b.) Do you plan to m ,Ee# operations

L - *-J_ ' :-. X ‘-.-.
36 MUSIC-RADIO THE BILLEOARD ‘ , Y. 2E 198k
LT Lol Loy @ Coutinued fron page 32 _-E' - “‘ ' _'"1 e
c.) Columbia “Buy of the Month” Plan
increases business. ... 44.8%  656% 400
decresses business.... 1.9%  —— 2.4%
has no effect. ... 42.9% 31.3% 44.9%

|
. . " ;mt :H“ as strongly wold on the profit potential of the plan

i or the dealer. Since this questionnaire was mailed, Columhia
Fﬂﬂl VICTOR FH"T"" most ! & has rovised the dealor partivipation angles of its mail onler
independent-label dises that hit . 9peration, a fact which in future surveys, may well result
the top...yet it costs no more : ina different pattern of response. The questionnaire was also

g th_.'l.llﬁf prior to the start of Mercury Records” ane-cent traffic
It's up to you whether your ! mﬁmlm,w o 3
next disc strikes gold —or J ;
strikes out. Why take chances. | QUESTION 12: ¢.) Do you operate a club
when RCA Victor custom ' pfun of your own at the
service gives vou all local level? S i
these “bonus extras” at no : Fatal Dver V dder

N, e Ntrre Li8 poe L ]
extra costi | Yer...:20.5%  18.0%  244%
* brilliant sound enginee: ing— | No....765%  319% (Ll
fifty years' experience! | b.) If your answer is “no,” do you plan

e 2
et acilittn et | to start a club of your own:

_ ' | Tatal LLLT Under
Equipment to service ' Sinres 140 008 L8 poe
every need! Yes.... RE% 5.7% 10.1%

No ....902% HL3% 59.9%

ool A Y O B = Y, vy

- -

R ST ST B 5 WS Al T e

RCA VICTOR CUSTOM RECORD SALES

w
- l' 'y

of your own? . |
158 Bast J4th Risert. New York (60 Now Yock—MUrray Ml 5-1200 o §45 . Lake Stiors @ 3 *"h"\ - 9.4% - NN
Deive, Chieage 11, NL—WHilehall 4-3913 & 3017 N Evvuinare Avenue, Hheilywecd TR ] - . m—‘-‘* - -
Calil. — HOlywesd 4-3171 & [33%  SeCin bock Rireel, Nushville 3, Teiim, —NAshvills - & £ e o e TP ] [
B8] » BN Fueayth Biullding, Atlanis 3, Georgle — JArksan =T » 1p Consds, eall NB . o o Tl -n_'ji'. ; 'm Hi!ﬁ. | '
B iaiersion acecuine siogs ToraN Shinvas it oy Shoes ALK T e 2 C T leentinued on page 38)

matian rone g olper forelgn cuunities, wsjip h ik ) : ' ‘ / b e

Divisinn, 30 Mnekefeiler Plass, Mew Toik 38, M ‘r.-auum:'ifﬂ s 3 : S s G - F‘r

e " | J ‘ o

o

] il - ¥
p el :I o 4 ]
i -'Lq I1 - I -.. ; A

. - uhind ol

By R 1

. . ’
" ]
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MAGNIFY

YOUR NEEDLE

Sales-Tested, Profit-Proved
by R. H. Mocy, Sam Goody,
J. L. Hudson and Dozens of
Other Dealers!

Microscope comes complete
with permanent wood dis-
play stand, lighted front

panel, lucite nzedle tips

with ﬂ._]

Needle Inspection Microscope

Get yone sl e at the booming replacement needle
business by making your shop into & complete weedle
citmse with the sensarional new Walco Needle In-
spection Microscope!

You may have seen microscopes before — bue
mever anyting liee this! Precision-made by famous
West Germun mustercrafesmen, this high-powered
(50-100) microscope sells for $100. — conrains all
the unporrant fearures of valuable labacatory instru-

and plastic dome.,

new

ments, pf 4 sped al |‘IH.[[1.| r::pncal 'i:.sr-m that

pnwtuhu 51 n' erystal-clear stlwmanated smages at
e rwiit of ! MIFALEK,
Test m.u.lﬂt results prove the Walco Needle In-
specnion Microscope is the sare way to sell needles
the Beir way 1o sell money-making sapphires . .

the snly way o sell high-profic diamonds. Put che
Walto Needle Inspection Microscope up on jyosr

counter and warcd it wovk for you!

Get Your Needle Inspection Microscope — m Of Extra Cost.
Ask your distributor or See us al the NAMM Show, Booth 28, 2nd Floor N. Y. Trade Show Building.

YOUR ACCESSORY

PROFITS

(L) |70
RECORD ACCESSORY BAR

Setting Sales Records for Disc Deolers, Coast-to-Coast!

Accessory business is bug batiness and the Walco Record Acces-
sory Bar proves 1! Wherever you go, you'll find disc deslers
piling up unprecedented profits — building big repear volime
— with the Walko Record Accessoty Bar.

Compact, complere, calorful — vhe Bar turns 815" of counter
space into a.single, self-service record accessory headquarters —
puts 3 salesssizeling record-care "musts™ up on the counter where
thiey can be seen and yold?

Cashisin with this }‘mwﬂful pn:lfu producer — stare srocking
fast-moving Walco accessocies foday!

Get Your Record Accessory Bar — m of Extra Cost

Ask yeur distributor or See us al the NAMM Show,
Booth 28, 2nd Floor N. Y, Trade Show Building.

e S —

Ask about Walco's great new

SUPER BONUS PLAN

that pays big spiffs on the complete line of Wolco accassori=y,
f_lltu GIANT DIVIDENDS on the spiffs themsalves!

PRODUCTS, INC.

40 FRANKLIN 5T.. EAST ORANGE, N. J.

~ To Walco Dealers!

NEW NEEDLE
SALES TRAINING MANUAL

Turns Clerks Into Needle Salesmen.

First complete study. of needle selling rtechniques ever
ofler '[ ® Shows ]nm ta remove needle from any carmde

— feiis Oour fo explara o 1o every ensiomer ® Teaches how
to identily and sell needles o Easy o understand o Packed

with how o do ot pichures

WITH-THE

Walco

ACCESSORY LINE.

Walco

STATI-CLEAN

ANTI-STATIC
RECORD SPRAY

Walco
LYE((LLNT

RECORD BRUSH

Walco
LU S

PLASTIC PROTECTIVE
RECORD SLEEVES

Walco

Balanced Sound it /3

FOR TURNTABLE
& TONE ARM ACCURACY

UGG

HIGH-PROFIT, HIGH-VOLUME

(o WEE—
Walco

LY (257

ANTI-STATIC
RECORD CLOTH

P —  — I
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- .. singing Cole Porter's Iwo lop lunes
from MGM's “High Sociely”. ..

TRUE LOVE

‘MIND IF |

MARE LOVE TO YOU’

ORCHESTRAL ACCOMPANIMENT BY ﬂ"ﬂm BH[GMAN

V-2018 V-2018X45

Miis Powell is s00n to be seen storring in
RKQ Rodio Pictures’ “The Girl Maosl Likely"

451 NORTH CANON DRIVE.

BEVERLY HILLS, CALIF.

recorad excltaerviasant

I-*I

JULY 28, 1956

® Continned from page 36

'

{:ﬂﬂ-lﬂiEﬁTl neT i e T

Almost ane-third of all dealers feel they are Josing money
to rack jobbers. Actuully, this is evtremely difficalt tu'i.lr..:irr-
ring, sivice there are otlers who leel that rack operalors are
actually. widenwing the murket for records hy 'rnulu."hg Iiuyrn
out of people who never before have bought recorde. The
replies are, ‘Imwm-'r'r. a reflection of the vontinned increase
of rack jobbing as a method of getting records into the hands
of the consumer. Although fully one-third of the dealers
feel they are being hurt by racks, Jess than 10 per cent indi-
cate any intention of opening rack looations themselves.

QUESTION 15: Which amount comes

closest to your annual retail
sales of all records (based on your 1955

volume)?

Fercami

(T T |

L 3 AR W A 19.2%

B 1500010 324000 . .. ..vvr i ien it ey 27.7%
23,000 10 49,990, . ., ... orarerers s I6.0%

SO0D0 o 74999, .. cieerve vt bae et onee. 13.6%%
TIN00 0 DOBN. ... ia ittt K%
100,000 10 200I000. . - e ce o e ren e 5.5%

Over $200,000. . .. ........ TRt 1.5%

COMMENT:

This breakdown of dedlers taking pact I this sirvey.
merely serves further 1o show by siles level the Iypes u[
stores being surveved, According 1o figures available, this
l']!"l‘]\ approxunales l]Jr_" uu‘vr-.ﬂl r:ill'n'. ATNnIgE .l“. !ll*.i]t'n.
By far the heaviest concentration lies in the $15.000 to 350 -
N bracket, slthe the impostance of the lirger volume stores
cannot be overlooked sinee, tho ﬂﬁ.'l."ﬂ Wi 'l'illlill:h‘“l‘l ”If'} ile
a heavy share of the total business,

QUESTION 16: Does your store sell any of
the following products?
(please check)

Fanmi Tlver LET

Slares L w0l Lid e
Fhono voder $100. 7 . ... ... H34% 93.4% 91.0%
Fhoono $100 o $200. . .. .. L B 58.7% 53.2%
'hono over $200. . .......00.. 49.4% S56.6% 47.7%
Hi-Fi component parts. ., .....27.7% B3, 0% 26 5%
Sheet Musle - ..c..vivreessan 52.6% a6 a31.6%
Fape Recorders . ....0iceneees fih 4% TR L H6.2%
i T Ny - AN d7.7 30 0%
BRSEOE oa s o5 s O s v B e tif. 3% T0.7% 65.1%
Iome Appliances ., ......... 24.1% 14.1% 26.3%
Fre-Recorded Tape ,...00000s iy 44.9% 24.1%

CONMMENT: | L T AR e

Altho the over-all results of this question closely parallel
the results last vear, a slight tendency toward specialization
and a narrowing of the number of diverse products handled
i< apparent, It the over-all cillegory, For r!ulllp!l.'!* TV sets,
sheet musie, radios and home applinnces all show a slight dip
underlust vear's ligures, On the other hand, there ix & shight
Increase over 1953 in the number of dealers handling equip-
ment units in excess of a $£200 retall price, indicatiog a tend-
ency 1o “sell up™ on the part of the retailer. Pre-recorded
tape, oo, showed a noticeable increase over las Vear, fndi-
caling the increasing popularity of tape units, not only for
home recording, but for listening as well,

LV [ T s T P e ¢ e

o --\,--_-i'."l. e

QUESTION 17: How does your dollar volume
in phono and radio sales for

the first five months of 1956 compare
with that of the same period a

year ago?
RN
Phono Sales. ...... greater, .. . 40,4% J1.4% 42.4%

smaller, , . .22,0% 245% 2L.TR
BATNC. .o u o st 1050 43.8% 35.9%
Rudio Sules.......gresler. ., .22.8% a3.0% 2.5
smaller. .. . 245%  249%  4%%
‘same.....523%  S0%  523%

LA A, A o o ity
- e m et e B e i e S
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40 Minutes of Music for $18%°

N
¢ AUDIO BOOK PUTS MUSIC ON 16% rpm
RECORDS ANYONE CAN PLAY AT HOME!

-
VIRTUALLY ALL PHONOS NOW BEING PRODUCED HAVE THE 165 RPM SPEED!
' FOR THE FIRST TIME, music on compatible 1635 rpm records that can be played on all existing
E 4-speed phonos! This is the newest achievement of Audio Book, pace-setter in the 1635 rpm field!
COMPARE THE QUALITY! COMPARE THE PRICE! YOUR CUSTOMERS WILL! Now you can offer
a full 40 minutes of music on a single 7-inch record which lists at $1.69. 33 rpm LP records
cost nearly twice as much! Standard 7-inch 45 rpm extended-play records at $1.49 play only
8 minutes—less than '/ as long as the NEW AUDIO 1675 rpm records!
offers you this newest record development.
Auulu BUUK AI_UNE DHEI'S living literature on records.
offers you a sure stimulant for 4-speed changer sales!
L]
| . — All-Time Favorites, Show Tunes, Clas-
! JUST OUT: 12 BRAND NEW AUDIO MUSIC RECORDS— All-T F Show Tunes, Cl
sical Selections. They're packed with sales-appeal, loaded with profit-potential for YOU!
. AUDIO’S MUSIC SERIES — THE HIT OF THE N. A. M. M. SHOW!
n “List price. Write for details of the Audio Book Profit Plan.
-
---—--------———-——---------—--I
]
» THE AUDIO BOOK LIBRARY i
- g o RECORDS LIST RECORD= LIST
. IL’Q ':1?? TALK AB OUT PROF’ Ts TITLE IN ALBUM FPRICE TiTLE iIHN ALBUM PRICE I
e ' New Testament . § BN Tatzr ol Foa | 495 I
L Ble ¥ h_,__.'_, D1d Testoment [ books oo b Famnig Poems [ 495 I'
TRl 2 . Catholic New Testamen 34 .95 Mark Twain 1 4.95 l
{ﬁ{J ]6 /3 rpm AUdlo Boak Recards Psalmg fi 6.3 Benjarmin Franklin 1 185 l
. Genesls k Ea5 Trial oF Socrales i 104 I
Fiowaitis, Eccles, Soloemnn il i a5 Aliew i Wonderland i | 15%
Mﬂ ke PIUS Sales For YOU Judlges and Rulh : | 105 Slaylime Favpries " 295 I
Sties From The New Teslabiend ? 255 Bshin Hood ] 194 I
aluries From The 014 Testamend F, 295 A [hild's Garden af Virses i 143 1
313V rpm Adaptar: 5195 The Wipaid ol O h L 95 l
Widely occeplad, much in de- :
mond. Audio Books mow offer 200 SN __ _ . _ e o SR i
splections—a complete library you i
? cnn #tock, display and sell! Hun- THE TALKING BIBLE
dreds of thousands of Pl"'"_"lm"”'h“ Here are the finest thouglits ever inspired .
have II'""E?' ,H“ld with the 1675 rpm in the mind of man: the World's most beau- f
speed originated by Audio Hook tiful words, reverently and correctly read, i
Both New Testament Books have been spe- i
Yours is a double op- rrifimll}' :l.p‘pruv-l:d by the churches. (Catho- -
portunity: Ssll Audio } ’} lic New I.E'stnrnt'nt-—-lmprmm!ur: Francis
yo Books to theie tHou: Cun:!mnl .'::pel_lmnp.} All books in this series |
- sands of potential cus-  Fere's the list of Audio S RO S K ed moract lantiiee .
tomers; sell-4-speed Book albums, Clip at, binding, ensturmped in gold. [ |
th'_lﬂﬂl'ﬂﬂhﬂ to custonmi- paste it near your cash - ————— i ——— e - -1
ers ml":lﬂi_tfﬂ in books register for ready ref.
in recor rm. -
, o erence. Talk about the GREAT LITERATURE

e R B o

boaks that talk and
Two New Albums: you'll be talking about
“"The Wizard of Oz' plus profits! Audio
and "A Child's Garden Books offer extra-gon-
of Verses." erous discounis.

i
Here 15 fiction, poetry, autobiography and more, i
for you to enjoy more than ever beflore . . | through 3
I
i
1

Audin Books, Many of thess selections have been
popular for hundreds ol vears, Lhe real tesi of
truly great lilernture.

See us at
BOOTH 57

H. A. M. M. SHOW
NEW YORK

O R S e A S

STORIES FOR CHILDREN

_H'nuri of enjoyment ‘for children are stored
in these popular talking books. Youngaiers
want to hear them over and over again, ang

talking books are so easy Lo play Lhatl childven
AUDIO BOOK COMPANY canuke them withoub help from bhe pirents

5T. JOSEPH, MICHIGAN Spud-lhdumr: Just plape on turntalble
Adapts 3314 rpm th 167 rpm,
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Record Clubs—Pro and Con

® Continued from page 20

LP clubs Is run by Leon Fergu-

s, Ferpusan's Record Shop,
Memphis, Tenn, Ferguson, chaijr-
man of NAMM phonograph rec
ords committee at the NAMM
convention Here this week, came
put rather strongly against the
Columbia club last February,
taking particular exception to a
prediction made in a Billboard
story (Feb, 25 isue), by a top
manufacturer ex=c (based on an-
alysis by a research organization),
that “in 10 years half the record
volume 'ﬂ-'ULl!i'J be done thru mail-
order clubs.”

Ferguson doesnt charge any
membership or service fee to his
club members. They can choose
from his entire LP stock—pop,
classical., etc.—and andition the
disks in the store. Club members
are given a free LP “certificate
with every LP purchase, and 10
pertificates entitles them to one
Irru album. Ferguson serviced
18 entire mailing list with one
free LP certificate to sturt them
off and also enclosed a buving

wﬁ. made up from The Bill-
s best selling packaged

records charts in all categories.
Meanwhile, nationa! mail-order

disk operations are rolling along,
with Crowell-Collier—the newest
club firm— scheduled to stact fest
rans in August. C-C is still
gathering items for its catalog,

and, an important segment report-
edly will be eulled from RCA

Vietor  “vault” materdal (e.g.
platters by artists no longer with
the label, some non-exclusive
pacters, ete.). C-C is also drawing
malerial from several other com-
phnies,

Cither important LP disk club
aperations include the Josefowitz
Brothers—probably the most suec-
cessful to dute—which has Jaza-
tonet (recently raised from $2.75
to $2.958); Opera Music Soclety:
Chamber Music Society (a new
cluk), and Musical Masterpicces
}lhr:_ only 10-inth LP club in the
ielc)), which was recently raised
from $1.65 to $1.59,

Sutliff-Stevenson owns  three
disk eclubs—Music Treasures of
the World, the Children’s Record
Cuild (78s and 45s), and the new
American Recording Society (the
Norinan Granz jazz eatalog), Co-
lumhia and the American Record-
ing Society clubs, incidentally, are
the only club operations which

feature  bonns-LPs on & regular

asis,

The Book af the Month Club's
disk clubs are Metopera, the
Music Appreciution series (which
enly gives bonus LPs to new
members), and a children's record
club,

Other mail-order record elubs
currently in operation include the
Louisville Philharmonic Society,
which, catalog-wise, is tied u
with Columbia. Capitol Htﬂﬂl'l:lg
Is currently copducting test runs
on a projected childrens disk
club, "The Children’s Waorld of
Mugic.” The Iabel is offering sub-
scribers a free choice of any one
of six two-pocket 78 albums val-
ued uwp to $3.86, with the sub-
scribers allowed to keep the al-
bum selected even if they cancel
their membership. Members re-
ceive one 10-inch 78 album (455
optional) each month [or $1.
Much of the material in the club
will be culled from Capitol's ex-
isting kiddie catalog.

Mail-order disk clubs are rid-
ing high in Europe. and "during
the past year have been the big-
gest single factor in the expansion
of the European disk-buying mar-
ket, and In selling the publie
abroad on LPs. West Cermany s
the most fertile territory, where
it is estimated that between 35
and 50 per cent of all classical
sales are made by the clubs, (See
The Billboard, May 26.)

INDON

presents

its own
High
Fidelity
Radio-
Phonograph

THE

RECORDS, INC.
PHONOGRAPH DIVISION

s39 W. 25th St
New York 1, N. V.

® Continued from poge 38

COMMENT:

¥
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QUESTION 18: What per cent of your
over-all sales falls in the
following categories?

Tatal Ohver Under

_ll-'n 149 000 -S40 00

Fhonos (including radio). , . ... 21.4% 20.5% 21.7%

Radios enly.......... cesenss BT 52% 7.0%

Records (all types).......... .71.9% 74.3% 71.3%
COMMENT:

ST RS TED FLTRSE W T

ord-playing equipment.

g 0. ==

QUESTION 19: Please check any of the
following accessories you
currently carry in your store.

| I e viioned, kpprostaly haltef the
cated a similar sales pattern to 1955, OF the balance, » littls
more than half showed smaller dollar volume in radio sets
this year. On the phono front, the upsurge in sales is clear
for all to see. Over-all, nearly twice as many stores reported
greater volume as those reporting Jess volume. Sigoificantly,
the smaller stores showed the greatest increase in phono daollar
volume, indicating not so moch l:h;t,mm‘n stores are ﬂa'ﬂh'll
the units, but that those who are, are selling more phonos than

- = e W T Sl E— T R
'_'_=‘:m:--+ - B Pl s Mool

S e S S ?.::b——l?mx:ma
The stores answering The Billboard survey indicate & top-

heavy weighting toward record sales as the major factor of
their business. Records account forsbetter than seven out
of every ten sales dollars. It's interesting to note too, that
phono and phono-radio combination unit sales now outweigh
the sale of radios from three to four to one, increasing evi-
dence that the public is more and more seeking its music via
the personal selection available thru owning one's own ree-

dealers indi-

Total Drves Under
Stores 150,800 L50.000

Diamond needles. .......... 63.9% 59.6% 57.58%

Sapphireneedles, ... ......... 96.1% 100.0% 95.1%

Cartridges «..........o.iee $8.5%  T45%  6T.1%

Disk cleaning agents. . . . ...... 93.0%  99.6%  916%

Anli-static preparations. . .....79.58% 04.6% T

Plastic or other prolective :

sleeves for records.......,.75.7% B8.7% TLE6%

Record brushes. ......c...... 56.0% 82.4% 54.5% .
COMMENT: momsmreserronmi s o iy &
"'J In the accessary line, lirge volume stores appear to be |

considerably more forward-minded than theii smaller com- -

petitors. Nearly 90 per cent of the large stores surveved mdi- o

cated they handle the iftms listed in the guestion. With an -

increasingly sound and hi-f conscious public, diamond -
needles have become of great importance, yet only slightly

more than half of the small stores surveyed carry them. Same

is true to a lesser degree of cartridges, anti-static agents and
& protective sleeves for records. ]
AT N N R R O e Tt Y

Packaging Parlays Pay Off
® Continued from_page 50 3
the charts, the album was by far | less risk in album production than *
the more sps seller. Sev- | there used to be. There is far
H!I.Im‘r have been issued since hm&mmw _
with only moderate plays, yet ber tnday SR s <
second n]humdrﬂrn three ;’“ﬂ ¥ e m '
;;‘*,;;:L‘“-" dy offto 8 fly- |/ orticts, who have a modicum of
At Columbia (including Epic) ted on albums.
-y il o i amarglig e wﬁt
Y A e s bands in the album turn up with

ert Clary, Michel LeCrands and
Liberace are all for the most part
Mercury Records too has its

e
iib
i
d

:
M
| %
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£

|
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RCA VICTOR

Deractiam
Osnmu ARTISTS CORPORATION
- HEW YORE * CHICACOD
: BEVIALY MILLS = CIMCIMMATI » tl-l.l-ll = LOHDOM
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New

& Lonitoi .','

Py

H_ighs for Albu

and distributor margin at 22 per
oeml. The policy, however, ap-
pears to be flexible, with some
manulacturers granting over-al-
lewances in some cases, thus giv-
ing both distributor and dealer a
slightly larger area to work in.

I snvthing at all, the indica-

m Sales

last January in which the dis-
tritdator maregin_ on LP's  was
lowssred to 18 per cent. To fur-
ther bolster the theory that the
mar gim might be lowered, the in-
dications are that many of the
majors prefer to open company-
owned branches in specific areas

$3.85, will be lowered now or in
the near fulure, despite the
abundance of cheasper priced
lines of LF's on the market, RCA
Victor's Camden line concists al-
most wholly of previously issued
masters which have long since
been ammortized. Royvale, Var-
sity, FPlymouth and Continental
are also composed mainly of mu-
vic recorded at costs not com-
patable with that of other majors.

quires expensive art, design s
ch ging. g costs are
igher, mandatory payments of

rovalties to artists and the AFM

Trust Fund are fived, manufac-

turer point of sale malerials are

more extensive, and promotion
and the cost of disk sam-
ples, and buyer sa continue
ta grow. On the face of the evi-
dence, the consensus among ma-
jor diskery executives icates

wnd the RCA Viclor “SaveOn
Records™ plan, both of which xl-
low the consimer to purchase
LFs at $2.98, as indicative of a
future price drop, Both L]
were  specifieally  desi oy
build store Im!ﬁn which they
bave done, and afford the dealer
the opportunity to sell more than
the special album offered by
either of the companies.

album buniness, and that

I'bese, therelore, have a lower

that 4 cut of list prices might be
overhead to contend with, en-

means the dealer’s profit, will
tantiomount to committing eco-

conlinue to during the cur-
ond ﬁi

bions are that the price structure

they feel cannot produce suffi-
» ht affects dealers and distriba-

clent valume.

ubling them to release LP's at | nomic suicide. rent yeir | al. The
fors will be lovered, An example It &ho seems highly uolikely | prices runging fram $1.98 up, Some dealess point to the Co- | advent of high fidelity, more lei-
b Columbia Records’ sction of | that list prices of LPs, largely

The present-day LF market re- | lumbia “Buy of the Month™ plan

svre s o be enjoved, and
maore diiwbuhh'ilmnrni:: for Mr.
Average Consumer all point 1o
ﬁrmtrr pofits for the disk in-
ustry. -

NEW CRESCENT
TAPE RECORDERS

In rich luxurious luggage
leather cases for Lrue
portability and easy travel:
with new and exciting
features that will set new
and higher standards of
excellence for LA pwe
recorders. See them!

Hear them!

Columbia Records’ new 1957 phono
line, biggest in the firm's history,
festurer the de luse model 528 wlira
hi-Hi canscla plaver. Available jn ma-
hagany. blande mahogamy and bruit-
weed, the wunit's baic Fat price in
$199.95,

We simply ask that since you're taking the
time to attend the Music Show in New York,
don't cheat yourself —see it ALL, and
ESPECIALLY the eyefull and earfull for the
coming selling season — Crescent tape recorders
and phonographs! Here is hard-hitting
merchandise that sparks up customer
interest on sight . ., ., sells it on sound!

Crescent Industrier’ mew line of hi-fl
phone and tape recordens, being une
veiled st the Musie Merchants' show,
beatures the Chancellor model
ITRTT4) professional tape recorder.
The wnit is at the high end of the new
lime and retaily a¢ $239.95,

CRESCENT INDUSTRIES INC.,
P00 W. TOUNY AVE., CHICAGO 45, 1LLINODIS

WORLD'S LEADING MANUFACTURER OF
HIGH FIDELITY TAFI RECORDERS AND PHONOGRAPHS

r s f
b
=it

=
= ¥

'-q-'t"-l““i'

¥ | This mew portable, baMery-spersted
e s == - oo | tape recorder, kmown aa the
. ‘and 3 Cerman impest, s being
chandised here by Audie-Master
poration. Jacks make powsible
recording of phone calls and
lpl‘ﬂlr.l-l. Ancther jack can be
‘tor an sdditional speaker.

i

NEW CRESCENT
PHONOGRAPHS

The record-playing business
s spinming 1o new and more
profitable high levels of
profit. Crescent has beauty
s-plenty to look at, to

listen to! New sales-maoking
fontures in these NEW,
ALL-THROUGH
CRESCENTS See them!
Hear them!

._‘I‘ e I =
B. & R. Electronics Company has in=
traduced this  all-tramuistar phene=

graph, sald te ba the lightest sell-
amplibied and self-contained unit evar

: Py

Ll F'

SopY IgMERd m ool
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I'VE SOLD $2.000000 OF HI-FI
WITH PUSH-BUTTON SELLING

Let me show you the terrific profits
| can “ring up” in your own shop with . ..

...TRUE HI-FI by
DICTOGRAPH

Yor, I'm ready ta go to work mow and help you copture youwr share of o tervifis

--F"Fld. Fmrﬂﬂhll market that ssichs l';ﬂl'l‘l nmw Witk YO OwE recadd CulbgresTi,
"'] All you have to do is o puth o butren it dosin’t cont you o nickel

Hare are I madeh of Dictograph Hi-Fi thot sveryone wonmn you actuolly save
your cortlemary ol leant 5100 aver what it would cavi to “"do 0 themsalver” gad § e
muoks bhig profitg toe!

Drop in ot tha NANM Convention, Bpam
B11. Lis*an ta them . . . you'll be amared!

:M: R AR T T o vt PR LT e 1

MODEL 101-8-%199.50"

In mahogony or limed ook. 10 walt Dictograph Am-
plifier (peak of 15 watis), G.E. Magnetic Coriridge
b with Diamond Stylus, 3-Speed intermix changer. Sep-
arate speoker system. One B" and one 3" speaker.
Acoustic cabinat, Cover and table exira and optional,

L

MODEL 100-A—-%$179.50"

In leathar-groined Faobricoid 10-wati Diclograph Amplifier
ipeak of 15 wotis). G.E. Magnatle Cartridgs with Diameond
Sr'fll.ll l-l.ﬂ-!id, JI11lrr|'rIiII| l;huuger SEpulﬂ‘l. 'Pg:h.‘!‘
systamn; One B ond one 37 speaker. Acoustic cabinet

; and now DICTOGRAPH MAKES HISTORY!

With the U LTI MATE IN H I-Fl the Exclusive Dictograph “400 5

A 25 Watit Hi-Fi System That Challenges
Comparison With Sets Costing $1,000 or More

Dictograph, pioneer and leader in the field of sound for over 54 years,
_has done it again . . . with the exclusive Dictograph 400" . . . the
ultimate in Hi-Fi . . . with o real "built-in” profit for you:

-m'l_im.'..n e rr.J-hl-a.l.n .'I:H.-...,.Iu.ln.“h._d.i i3

® Dictograph’'s New Hi-Fl Ceramic Dual ® Brilliantly Designed Amplifise

Cartridge This great, new Y5-wot amplifier hos tebes thoe

S Mat 1o ba conlesad with l'.hllql caramit tartridge, maoteh the parformonce of the mamn coarly Brvhih
this is the Ffirst trus high Fdelity caremic cartridge import typs . . . ond found saly in HI-F wis
thet brillieatly fulfillh i great promiss. Dicle- of the highest price.
groph’s duol caramic cortridge in more castly te
produte than magnatic tortridge, with |0 v B0 ® A Separates Spesker That Challenges
Hmay grecter ouipul ond complete fresdom From Competitive Higher Price Speakers
magnatic bum pickup. The sxclusive Dictograph “400 has o weporate

specker whows gquslity surpasist speakes nire
o ® 4-5pesd Intermix Changer-Player rotailing ot $250.

®Pibcma alightly higher for West Condl, South and Comada

EXTRA PROFITS FROM EXTRA SPEAKERS $349.50

CALL THE NEAREST DISTRISBUTOR TODAY I

Music Supplivrs ot Mew In Seabasrd Dist Casnat Dist. Comp
LOS ANCELES, CALIF. BOETOM, HAIL. . ALBAMY, M. Y. PHILADILPHIA, PA.
Melady Saize Co. Cosnat Dist. Corp. M & M Dsr C Rezard Distributers
SAN FRAMCISCO, CALIP, DETROIT, MICH. BUFFALD 3, W .1*. rﬁﬂlunﬂﬂ. PA,
Bayd Distributing Ca., loc. Harald N. Lisherman Ca. Casnal Disk, Corn. Munic Esies Co
DENVER 1V, 0. MINNEAPOLIS, MINN, MIW YORK, M. Y. MEMPHIS, TENN.
Pan-Americon Dist. Carp. Commercial Muils Ca. Hit Record Dist. Ca. Wilmaer Diwr. Ca.
MIAME, FLA, 3T, LOUIS, MO . CIMCINNATI, DHID EL PASD, TEXAS
Southiand Dici. Ca Casant Dist, Carp. Casnst Dut. Carp. Ward Recard Dist.
ATLANTA, CA, NEWARK, N 4, CLEVELAND, OMIO WACO, TENAS
M & 3 Dist, Cs, € & € Digi. Ca, A:1 Record Dht., Imc Allen Dist. Ca., Inc.
CHICAGD, ILL SEATTLE, WASH. OKLAMOMA TITY, OXLA RICHMOND, VIRCIMIA
J & F Dint. Ca., Ine, Diwlglom: Cordinal Expast Carp. Mesimart sf Conads
BALTIMORE 17, MO, 151 Water Street, NIW TORK, N. V. MONTREAL 1, QUE, CANM.

DICTOGRAPH PRODUCTS, INC. Jamaica 35, New York
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Kidisks in State of Flux

® Continued from page 19

edroll a Hock of disk jobbers and | = few weeks aga in response to

will make availuble large quanti-
ties of il new ]l]-p.'tge catalog
(the firm's first) for dealer dis-
teibution. Altho Bernstein opines
that the lovw-priced kidisk has be-
come. the foundation of the busi.
nest he thinks that S. & S. can
help the dealer get back fn the
Lidisk money by making avail-
able colorful packages at all price
levels,

In line with this, Colden is
readying [our new lines for the
full, plus an extension of old lines,
New anes include: 1) A book-disk
combination consisting of a Little
Calden Baok, plus either a long-
Fl“mﬁ 48 or a 45 EP that will
carry the sume storv as the book,
This will hist at 79-cents. 2) A line
of 40-cent EP's, with each of the
12 initial releases containing the
equivalent of three complete Lit-
tle Colden 25-cent diske: 3) 5 se
ries of lour-record albums selling
at $1. Album will actually be an
eight-page full-color picture book
with pockels for six-inch Golden
platters,

The fourth and most recent
mddition to the fall line are six
12-inch LF’s, which were added

the demand for the diskery’s one
experimental LP “Child’s Intro-
duction to the Orchestra,” The
LPy will include the same ma-
teried released in Colden's eight-
record Treasure Chest box sets,
With the exceplion of one set
("Rodgers and Hammerstein's Sat-
urday Matinee™), which will list
at $4.95 due to royalty costs, the
LFs will retail at $3.95, Bem-
slein reports that the line now has
virtpally complete national dis.
teibition via record distributors,
with 10 new distribe inked in the
last six months,

Cricket Labe]l

Cricket Records, which s also
making its first complete catalog
available to record shops thru
thelr regular distributors, i push.
Ing its 49-cent line especially for
dealers. It will be based increas-
ingly on TV.promoted characters
and toys (Lassie, ete.). Cricket is
also readying the Cricket Record
Librury, consisting of six “alk
bumy™ retailing at $1, and in-
cluding four seven-inch 78's plus
a lopg-life needle in & gift pack-
nge. The label intends to bolster
its push on the above items by

.:" ._| \ I‘I}"'F_l_r
T -L'._'.h' - ..-..-.—-ll: =

Califona Corperation, colehrating s
tenth anniversary in the phanograph
butiness, has just introduced its 1957
line. A feature of the line i the de
luxe "“Cosmopolitan,” madel 14V7,
pictured above.

siging up more regulir recond
distributors-in uncovered portions
of the country,

Peter Pan, product of Synthetie
Plastics, w-s the first diskery out
with a 25-cent 45 r.p.m, disk and
this outfit has been reaping a har.
vest in pop hits, The Record
Guild of America, which has dis-
continued its earlier 25-cent
seven-inch picture line, has come
out with an entirely new line
made by an improved process,
utilizing pure vinyl. Seven-inch
digks sell for 29 cents and 10
inch disks for 89 cents. Regular
non-picture lines sell at 25 cents

and st 49 cents f;t- IM '!- " a0 Hu ~ ::. -

The firm also has sey
assortments listing at $3.95, &
contuining 12 picture  records

T].IE best example of the sales- |

teney of TV exposure in the
ddisk field s that of ABC-Para-
mount’s Mickey Mouse Club §1
plutter line. Earlier this year,
Simon & Schuster bowed out of
its threg-way participation denl
on the digks, and ABC-Paramount
signed a new contract thro Octo-
ber, 1957, with Disney on the
Mickey Mouse Club line, 8. &'S.,
which releases its own 25-cent
line ot Disney records, had been
handling production on the $1
Mickey Mouse Club line and
some of the selling. Under the
new agreement, Disney tukes over
production and Am-Par assumes
complete vesponsibility [or sales,

Am-Par Strategy

Am-Par prexy Sam Clark firmly
believes in the importance of TV
exposie for a kidisk produet, and
he Fmphosizes the need for direct
plugs lor the platters on the video
whow. For example, he notes,
when Am-Par first released the
Mickey Mouse Club line last fall,
sales were good but not sensa-
tional, However, whien the ABC-
TV sliow started to plug the reo-
ordy last January, sales picked u
tremendously and have contin

i

WYpew are Cﬂ?‘d‘awy e
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45 singles) wun so succesful
s readving a new
Mouse LP for fall. In
bath cases, all the previous singles
in the line are in the package.
Am-Par has sold ower 20,000
Mickey Mouse LP's to date, while
the “Mickey Mouse March” &
single, has challed up more than
400,000 sales, 300,000 on T8,
Meanwhile, Walt Disney's Dis-
ney’s Disneviand label has been
eﬂ‘ren')ﬁ]jr active in the LP field,
with at least six 12-ich LPs
scheduled for release this vear, 1o
be followed by a complete line of

Eﬂdagr goods material, The al-
ums, many of them souud track

from  Disnev’s  films
g of tlhe South” *Suviw
Vhite,” ete.) refail ut $4.98,

Major Labels

Meanwhile, Columbia and Mer-
clury a r to be the most active
in the kid Held among the ma-
jors. Columbia’s kidisk artist and
repertoire chief, Hecky Krasnow,
is slated to announce the lubel's
new fall plans in detail st Colum-
bia’s big meet later this week,
However, it is known that Colume
bia and the manulacturers of the
Viewmasters liuve been testing a
new juvenile entertainment pack-
age tagged “Recornd-a-View" in
six cities since April, and o na-
tional release is expocled to be
announced shortly.

The puckage includes o recond
and two Viewmuster recls, retail-
ing at $1.98. The fonecolor,
three-dimensional reels illutsrate-
material used on the disks, and
younger users will be alerted ta
flip from scene to scene by intes

ted chimes on the platters.

alent on the disks includes Hm
mary Clooney, Art Cariey o
Gary Moore. i

Eutlier this year, Coliunbia
launched a new vuriation on ils
$1.95 “"House Party™ LP series. . .

a series of children’s disks, tagged

the Flayhouse Parly Series, con=

of ‘the eream of the disk-
ery's kidisk :In?!m The First re-
lease included three 10-inch LP,
The line will be augmented this

" fall.

}-lﬂrl:'uryhisn rr.:i]}'iug A rpwhl
premium plun sud extensive pro.
mational displa

With the exception of its cur-

v material for &8
Eﬁ pilgll on ils I:iﬁdiy line 'I'.?Ih *
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FAST GROWING BABY

 65% of Retailers
Stock Tape Units

® RCA, Columbia, Others
Shouldering Into Field

® [Dozens of Labels Now
Reecording for Market

More than 65 per cent ol the
mition’s record and phonograph
stores are now stocking tape re-
vorders and playback equipment.
This significant point comes out
of The Billboard’s aunual record-
phong dealer survey (see com-
plete survey elsewhere in this is-
sue), It represents a substantial
increase over a year ago and
points up the fact that, tho there
is still virtually no general con-
sumer spaie advertising being
done an tape unils (except for
specialized publications directly
in the Geld), the market for tape
Is enjoying a healthy expansion,

Manufacturers’ moves also put
the spollight on tape as a growing
medium for home entertainment
and ticularly for the growing
opitlation ol hi-fi  enthusiasts.

CA Victor for example, which
for several vears has marketed
tape players, manufactured under
the Victor name by outside con-
tractors, this year opened a new
plant in Ohio where the company
i producing its own tape equip-
ment. For a number of months,
the company has had regular re-
Jeases of monaural as well as
stereophonic tape and only last
month announced the first popu-
lar-priced stercophonic playback
wiuits to hit the market.

Binaural Tandem

RCA has also tuken the for-
ward step of matching its hi-fi
disk players with the new bin-
atral units in such a way that
the use of plug-in connecting
cables and jacks, the units can
be used in tandem.

Bell Sound Systems also are
making plans to market a stereo
player, as is the V-M Corpora-
tion. The latter is already pre-
pared {0 announce production of
the lirst popular-priced unit that
will secord us well as play back
in stevenphonic sound.

Columbia Records

too, has

—— .

stepped into the field this year
for the first time with & moderate
priced tape playver. The unit was
umveiled here with Colunbia's
1957 phono line last week.

Motorola Carparation, which
estallished itself with radios and
TV snd then moved into the hi-fi
phono field, is also nunored to be
ready with tape-playing equip-
ment. It is understood that Pen-
tron 5 working out a cartridge-
type tape machine which will be
marketed under the Motorola
ame|.

Io the field of recorded tape, at
least three dozen labels are cur-
rently an the market. And others
are entering the field. The Con-
cert Hall Society is bringing out
its initial release this month
which includes & dozen stereo-

El.mnla tapes, while' Angel will
represented on the market in
September.  Meanwhile, other
major diskeries are reportedly
E'ing the lnE:v Heldt.hwilhh W \'h'lw
an 0
puwﬂming A e obviously
Fact Cathering

Radio Electronics Television
Manufscturers” Association, which
only recently inavgurated a
monthly factory sales census of
the phonograph industry, k& un-
derstood to be considering a sim-
ilar hct-ﬁlh:ring campaign  in
the tapo hield. Discussions have
taken place with the representa-
tives ol the Magnetic Recording
Industry Association on the pro-
ject, which would dovolve a
monthly report of factory siles
figures from the majority of firms
now in production of tupe nits,

The price barrier is still the
number one handicap for the in-
dustry, but with the quality of
sound possible on tape, and signs
pointing to the development ol
easily installed tape cartridges
capable of Rfﬂ}'ing for a longer
time than disks now available,
future market potential for the
tape industry seems most healthy,

Full-Line Accessory Section

® Cortinued from page 19

needle business. This is currently
at its all-time peak, and climbing
rapidly. One reliable estimale in-
dicates that this year, so fur, the
needle sales in America are 30
per ot ahead of last vear at the
retail level, The bippest increase
is in diamond needles—aver 50
per cunt, despite the fact that the
price of these, usually around
$25, has not dropped.

One factor, outside of the pub-
lic’s demund for the best possible
sound, is the Lt that dealers
have learned how to sell replace-
ment needles. With the consid-
erable: help of the manufacturers
who package needles for the re-
tail trade, they bave learned how
to inspect cartridges and points,
and how to select the pr -
placeinents. This is no small mat-
ter, vhen one considers that a
major outft, such as Recooton
alone, mamifactures 175 differ-
ent needles. The companies have
done an excellent job in supply-
ing manuals, display cases, kits,
streaniers and stulfers,

Thes needle Geld, of course, has
become increasingly competitive,
The gtiants of the packaged nee-

dle field — Recotan, ]unmn and
Fidelitone among them — while
thriving as never before, are be-
ing confronted with new com-
petitors, and in the battle for
business, many dealers have been

' able to make excellent buyvs. It's

not uncommon for a deal to be
offered wherein the dealer may
buy diamonds listing at $30 for
$10. In the big pricecutting
areas, these will be resold at $15,
Outside of New York, most deal-
ers get a price closer to list, if pol
actual list,

Taking into account the large
number of non-puckaged needles
sold by part jobbers, along with
ﬂu'ujrichﬂed ucts, the total
relall needle business for 1935
was estimated at $30.000,000.
Considering that the record busi-
ness itself was about $250,000.-
000, that is quite impressive, to
say the least.

Profit Edge Important

But the peedle manufacturers
urge their accounts to hold up
their profit marging and try to
avoid excessive price cuts. The

dealer has to work hard for |

| This is not easy to get

® Educational Market
I» Big Payoff Area

® Dealer Initiative Is
Seen Key 1o Success

Sheet music can still be a_prof-
ftable item [or the record dealer
if he wants to go after the busi-
ness. Larry Richmond, heand of
Music Dealers Serviece, one of the
In‘fy jobbers, indicates this is no
idle fantusy but a fact—particu-
lurly if the dealer shows some in-
itiative and goes after the educa-
tional market.

In the last 10 years, the educa-
tional market has been '

ognized by an increasing number
of pop music publishers, many of

| whom ire starting lo anil_lthis e gr-
e great |

ment of the markel
standards—"5Star Dust,” “White
Chrstmas,” ete.—are published in
| numerous  editions used by all
levels of the school and college
systems thruout the countrv. To
really tap this business the dealer

- i must conlact these sources.

I

' Inspection, selection and advice
take time, energy and good will.

thru the
mail, or in a busy, low-overhead
discount house,

Many dealers have been sur-
l:n-u.-:l to see the storage album

usiness survive. There are still
plenty of 78's being sold, and
their purchasers are more oon-
scions than ever of a need to
wive themm, These people buy al-
bums. For 45 r.p.m. buyers,
the most popular storage unit is
a cute, sturdy little carrying case.
Attractive, compact racks are sell-
tng, and the mbre attractive these
are made, the broader their sale
will become.

The static removers and de-
magnetizers — cloths and sprays,
are hringing their buvers back
for more. Customers who feel the
need for such agents can usually
be persuaded to try any new de-
velopment in the category,

T{ur dealer is the record "doc-

tor.” 1f he isn't prepared to min-
ister to the health of his custom-
ers library and his interest in re-

is needle profit, they peint eut. | corded musie, who should be?

Sheet Music "Pr

by leaps and bounds—a IE!:I: m‘E-
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Depend on Hustle

lll:i mux.ﬁ&i as different-

aren't
the type of tunes whith attract
the marginal sheet buvers,
_As against these pessimistio
points of view, publishers and
bbers note that rhythm and
lues and rock and roll do not
seem ¥ be quite as axa
year ago; that more of the ballads
are making the charts—aud hits in,
this category traditionally sell

tvg_:ﬁ.

radesters feel that the dealer
who ir]:ll'ﬂ-'lﬂ']'lﬂ the nutter with
some foresizht can turn a profit
in sheet : s, Im mmi. factors
are going along with pop hits, and
l.‘:n'l’:lluping the educational mur-
ket to the fullest possible capac-
ny.

In fact, it is known that many
record dealers who were in the
uppliance ficld-and were badly
hurt by discount houses—have

turned to educationul sheet musio
as a market which warmants at-
tention. This would seem a logical
comclusion,

By
¥ E L]
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Walco Products Company has unveiled
it newest rocord accemsory, the Dis-
cloth. Made of heavy fabric with
gﬂl:n: Il:llﬂl. Hul‘ Ill;lﬂlﬂ-lﬂh

pregnated wil w’lh
chemicals that jast indefinitely. 1<
lustrated above is part of the point of
asle promotion material av ta

dealers.

NAMM Conventlon Room 832 Hotel New Yorker
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THE BILLBOARD'S WEEKLY |

Packaged Records Buyin

® Review Spotlight on. . .
Pop Albums

MUSIC TO LIVE BY (1-12") =~ Demvmstralion

® Best Selling Pop Albums

THE BILLBOARD

Record. Mercury PJC |

han,” Bartok's
Washington,

“Second

TCHAIKOVSKY: SYMPHONY

Even the more jadéd coritics w
in amazement at what
to restore dimnity  and

trude here.
sirainl that, !ﬂ.lr.hlnr.u.-l.’!,
oo 111-' and truly

this symphony can be
sounded betler thin 10
gettmyp.

e

TURE (1-127)—Boston

w0 ‘® Reviews and Ratings of New Albums

;) Albuma are rpked v order of thely apalionsl sales sliengih al
, tha reipll leve) sccocding 0 The Billbosrd's weekly purves ol iop
, Soalery 9 all by mailicta
B 1. MY FAIR LADY-Original Cast............Colunbia OL 5090
2. CALYFSO-Ilarry Belafonte. ....c0ve...-RCA Vietor LPM 1284
o BEVIS PRESLEY. . ..ccovnisscrare asaq RCA Viclor LPM 1254
4. SONCS FOR SWINGIN' LOVERS=Frank Sinatra, . Capitol W 853
s CAROUSEL-Sound Track.........00ceuein Capital \V 694
6. BRELAFONTE-Harry Belafonte. . ., ...... RCA Victor LPM 1150
e PHCNIC-Soumnd Track. . ..cooviessnsanrs Decea DL 8320
8. OKLAHOMA!-Sound Track....... .o s« « Capilol SAQ 5395
#. BUBBLES IN THE WINE—-Lawrence Welk. .. Caral CRL 57038
10, NIGHT WINDS-Jackie Gleason Capitel W 717
1. THE EDDY DUCHIN STORY—=Sound Track. . ..Decea DL 5289
| 12. THE KING AND I-Sound Track Capital W 740
| 13. THE PLATTERS,....... st hinsh Merewry MG 20146
14. FOUR FRESHMEN AND FIVE TROMBONES Capitol T 653
15. ELLA FITZGERALD SINGS THE COLE PORTER SONG
IR 4 ke eeeocea P4 wd' 2 T . Vierve MGV 4001, 2
&
® Pop Albums Coming Up Strong
A lbileg of nesor pop albume shawing wring le iaThas ol
et 8 sarvey of &l major markett, These afmme (gure siromgly as
poieelisl sntrics oo e natioeal Best wliing pop sl
Aetligh Society. . «vvcaessiecyss Sound Track |
2. The Most Happy Fella. .. .. .. Original Cast
Columlbia OL 5118
3. Stan Kenton in Hi-Fi .
Caphal W 724
4. I‘u-qmrl to Romance. ........ .Frrr}' Faith
I Columbia CL 880

b

.-

-
F '
L.

=1

I_.ﬂd}'- # @ & 8 8 8 0 & 0@ 8@ B Ba @ .l“"rr-" Failh
' Columbia CL 895

My Fair

Say It With Musie....... ... Lawrence Welk

L "‘l-ll' ( 'il- E'i-ﬂ"'l'i

® Most Played by Jockeys

Alpms sie rasked In prder of lhe grealest mumber of plave on Jigk
jockey mdlo showe Wiruowl the couniry. Mesilts s Bised e Tha
Eilbourd's weekly survey amomg the oailion's disk Jocheysn

1. SONCGS FOR SWINGIN' LOYERS=Frank Sinatra . .Capiiu] W @53
-!- MT F.I!.ln LABT“PEW}' Fil"h O F B RN E e e cllh“lﬂli’ﬂ CL Eﬂa
4. MY FAIn LADY—Original Cast. .ovrvvvnnsn Columbia OL 5090

4 COLE TORTER SONG BOOK-Ella Iitzgerald, ..........
N LM v o = o = n sreraressssansverve MG-V-4001-2

l_. CALYPSO-Harry Belafonte o« RCA Viclor LPM 1248
. EDDY DUCHIN STORY—Sound Track. ... ... Decca DL 8289
7- EL"'IS HIEELET............. ------ ---RC-i Ti-l‘.lﬂl LP:‘-I ]25"

& mcn m—hmd'fmk..'........--.....Cnplml W 750

FErEAFAE Y

L R

Popular

THIS I8 MY SONG |
Patti Page (1-127)
Mersury 20000

Heww mre 8 Dock of Pauil Pige's
pread  perinrmancet—mcludiag T
niiee Wale" *“Comguiemi,™ ™ Moaey,
ﬁl.l.l'H-l!l- anil Chalh.”™ =ie Iltl‘ HiremBi
currenldy B fAding high «=ith e s
Tecend aingle, “Allrgheny Moosn.™ srd
ithe exciitment this cocaied will surely
add o the album psbes,

MUSIC FROM MOBY DICK . .
Sound Track (1-127)
RCA Victior 1247
The mew Johin Husvtom movie, = Noby
Dick,™ I chalking up impressivye B
oflice moords acrew e =iy g
End Dhis soond rack peckage shogld
fmih I oon the fss EEm N
However, the hiddie trade may be
disappointed o discoyver e LF & il
the lomghair cide, and deglers ahinld
make dure custommors know whal (hey
are buring. Phillip Sainton's musie
captures the oucliement amid rapulls
shiliimg moods of the wes saga in »
scries of f{ine instrumentsl pasiages

ROCK "N ROLL ... .. i
Buddy Johmson and his Uk (1-12*)
Wing 12008

Those who dig this gepnre will love
thia packige. Biddy Tohnwon's ork,
with iia driving beut and disciplined
sivle, performa aome of  Johison's
preatest  (nstrumedials, jnclpding  “1
Dos™ Wamt Nobody," "Yeu God It
Made,"” "' Obdacioos,™ " Dol Dot
Dow™ and “A-12." Helghiening the
pleasure s Ella Johmwon, who con:

Mercury 20021
Dave Carroll applies hiv own arrange-
ments 0 13 waltees, many of bem
stanidiards, and paciager & well-paced
‘and intetesting LP which shoudd pall
saled o sores and plags on 1he wr
Airrective, colorful cover helps.  Tne
cludes sich tunes »a “Play, Fhidle
Flay,™ “The Breeze and 1.° “Faper
Dall,” "] Wonder Wha's Klwing Her
l'.':ll;l::‘ and “The Sweethenri of Sigyma

A !-lll!lr.l'n

LR RN

8. PASSPORT TO ROMANCE—Percy Faitls. .. ... Columbia CL 880

10. FOUR FRESHMAN AND FIVE TROMBONES. . Capitol Tml 57 Iﬂﬂtﬂnuﬂ_:: poge 30)

: CONNELLY .

Mercury’s new $1.29 boreain s lration
LP is just ubout the biggest bargain on the
market right now, and it should provide some
brisk counter agtion for dealers.
clude three pop, three jazz and six clssical
[J-!'rfﬂﬂrlnntﬂ. Latter invlude excerpts from
Capriccio  Italien,™ McPhee's
Suite,” ete,
! Jimmy Clevelqnd Ter
Gibbs are the juzz representatives, and H..!Hn
Marterie, Dick Conting and David Carrall lequd
some pop strength, The sound of 1he classical
items especially will register with Lhi-li buvers:

(lassical Albums

tique (1-12")—Berlin Philharmaonic Chrchestrag
Igor Markeviteh, Cond. Decea DL 9811

Ml ruly thair eyes
Muarkeviteh has done
FespPey | e IF)
worked !'.'llq_'thn:l!v.- The mawkish sentimentality
that mars so many other readivgs dors not (o
Markeviteh emplove a noble e
revicals a
felt emotional rapport.” Lueid,
well-integrated conceplion i+ a2 model of what

this

BRAHMS: SYMPHONY NO. 2: TRAGCIC OVER-
Svinphony
Charles Munch, Cond. RCA Victor LM 1959

»'i"hﬂ th'l'"-‘ E hio i'lnl!.lﬂf' il 1,;'u|||! ,1[.:| NAIMie=
worthy rt‘n:ﬂ]ingt of this popnlar work, the

... 7% | peoesal
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Boston-Muticli entry is Tikely to en
n short term at the hesd of the i
alter, it should confinue 1o sell sleadily a

with the regular repertoire of this most-
bar orchestra, parlicy |

2

4 =y
T
s :l_]!r.

— - |II

'.'l"I o

 Guide

‘ larly in cities where th
uiil appears in the conrse of it annnal tour,
The performance merits recammendation, and
the cover is unusually attragtive. (See Album
Cover of the Week.)

“Tabul-Tabw-
Dinah

M) 6 (Pathe-

Lhis overs I
i

M 1

Hi r|-|r-r-| £ AEveT

dazzling hi-fi

ryed

Album Cover of the Week

BRAHMS: SYMPHONY NO. 2: TRAGIC
OVERTURE, RCA Victor LM 18589, Up-
wsual photo, of a single Hower in several
shades of green, is the catcher o this taste
ful, fresh design. Title and artist credits
stand out boldly without cutting into the
Orchestra, llit.'llm!'. A classy display piece, especially
to & warm weather theme. '

(lassical

sinsanscsc 1l BACH: BERAMNDENRLURG CONCERTL

SO, 14 BT —Smitperi Chamber

hvhesiing Karf  Suschionger,
I aaden |01 1497, 1458 ...,

Ihese redordipgs heve beea - avallalile
prewegendy g twa 1240k and one 10-inck
LlMs (LR Jea, 222 snd LS 227 In their
el Towmial, Ihey eomoyed ewcelloni aalen,
daad were cnnudened by many (onnnle
wary o e the bedl resdings of The
Mignderbarg Concerti on the murkel. The
pew arl, ol course, W 8 much betier bup,
anil mill be mn imrportant irsemory saple
for m lomg Lnee.tD oome.

HISDEMITH: SYMPFHONIC META-
VHNFHIDSIS OF THEMES BY CANL
MAMIA VON WEREN; THEME AND
FOUR VARIATIONS (THE FOUR

IFSMIPERAMENTSE (113" =T Ber-
tin Philharmonic Orehestra: Pual Him-

o

mith's comlicting of Kis *Mathia
| Muler™ and b “Harmonle der Wele™
More of the wame ls in brder here, whire
Libe composer sgain bas the Berlin Phil-
| harmaonie o inicipret these major scores,
| The “Symphonic Metamorphous™ has the
form of & wymphony and is &
| Brilligmily orcheiisied woik that (s
| ginming g enjoF 8 SRR amoant of
| iilavhiy  besily heew gnd  abroud,
“Iheme  and  Vaclittoms™ it for
plano snd sirines. Hans Duie |n fhe
crllent soboisl, The soued engineerimg
iinpet

GRASADOS: ESCENAS ROMANTE
CAS: ESPLAr SONATA ESPFAGOLA,
OF. 4% RODRIGCO: DANEAS DE ES-
FPANA (14127 — AlNda de Lerrocha,
m mnm .l‘il".'.l
Verm s anopher albom that firmi

lablishes M De Larrocha's

nne of (he lop nng of

Levboard cepartory. '3 .

mantisr”  previoudy  warecorded, s

sheer  delight.  Her semiitive touch and

poctic  lecling beimg off these colorful
mpimigiure s wilh  ungualificd
siccess, Ale new 1o the LP cainlog are
the Samate by Owcar Eipla and the

YSpanish Dances™ by  Joaquin '

beith of shich have geauine merit,

+3E55¥

m A P s e =

h“"l'._l'h*m'-tw

Cand.
™

112"

ERROLL GARNIR

Jazz

Mrroury Jshe®
Altha some of ihese selecion kate

meaiy

ayed

betn recorded preveoudy by Ganeer,
the rendilions in ihis package i
el LB g
wumly ripresite flamsics ae dis-
andully oa seven

- Lovel g \"m.
angd ¥,” snd ™ '
long-lengih

(T

11-1-!-“

EHICH KUNZE SINGS GERMAN UNE
;Wn MONGS (112"} —Vanguard

ke

o h_..u
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Arthui Grumaux, Yielin

ROY HAMILTON
Epie LN J7T%

YIVALDI: THE SEASONS
1 Mmusici-

with Felin Aya, Salo Vialin
Epic LC 214

&

=M T i -
= = s, S ey = i

oy -
e
et

LILLIAN ROTH—
il CRY TOMCRRD'W
Epic AN 3104

SHILEMA AR FINL STHRENG

PAGANINI: CONCERTO NO. 4 in D Minor

ORCHESTRE DES CONCERTS LAMOUREUX

Epwe LC 3143

- THANKS, MUSIC MERCHANTS, FOR MAKING THIS AN

GENTLEMEN,
BE SEATED

Epic LN 3238

BRUCKMER: SYMPHONY NO. § in € Minor

THE CONCERIGEROUW ORCHESTEA OF
AMSTERD A M
Edward Yen Bainum, Conducror Epic SC &001
e

EPIC IS EXCITED!!—and YOU WILL BE, TOO!~WHEN YOUR EPIC SALESMAN

a1
"
E
-
SERENADES §
rOR : LESTER
STRINGS Labiid
THE BOYD MEEL
ORCHESTRA Epic LN 3242
Eaic LC 2728

BEPIC
RECORDS

THE CHAMPAGME MAGIC OF
LAWRENCE WELK
E;'Hl: LN 3247

SYRMPHONY MO, S
“LIMFINISHED™ SYMPHOMNY

BEETHOVEN: SYMPHONY NO, §
SCHUBRERT: "UNFINISHED" SYMPHOMY
THE CLEVELAND ORCHESTRA
George Siell, Conducior

Epic LG 2193

SOMETHIN®' SMITH
AMD THE REDHEADS
Epic LN 3138

PRESENTS THE 1956 EPIC FALL MERCHANDISING PROGRAM
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MUSIC-RADIO

THE BILLBOARD

® Reviews and Ratings of
New Juzz Albums

® Continued from poge 48

Bab, aliv; Jos Alcsander, fenor; Cecil
Foroe, bailone, and Henry Coler on
trambone; Each iy offered ample op-
pofusiiy bo score; particdlarly Does
hamy - im  "Deliniom” A delighthal,
sl qilgnned session bt ahould bave
w e sprpral

FRIVOLOUS SAL ...........
%2l Sulvador, Guitar (111"}
Betilehernm BEP 39

“Privolous 8al™ b a perfectly good
Bill Holman tome (one ihai Suivados
Kentog
bindl—btul & Wille mislesding a8 an

prrformed  allen

wiin  Lhe

sheinding Te

Record Dealers of America

HERE IT IS!

The

C JAZZ

mer Sales Plan

One Free 12" Hi-Fi Long Play for every 10

slbum  tile. Salvedor s & e
lused, unpretentious  instoumentalisg,
but pever "frivolous™ Oa four soli
LFs of his to date (on Cour diiferent
Labels), he has proved himsell in be
ene af the mure articilate porformens
on his imstrumient, slwsis slmlng
wimplicity and  divest sxpressivencs,
and - getiing st ihat . ThHis s pEr-
haps his best showease (o date,. wilk
fine support from & three-man thyihm
group. Ssles twigets abauld inclode
Pop Contomers &8 well ma hipaters,

RAVE NOTICE .....000c000ivvesnnssss?8
Calvin Jacksoa Quariei (1-13")
Columbla CL B4

duckvon purveys an agrecable variety
of middlebrow |urz, with nathing o
oliemd the sverags pop bover. Sost
of the time, e plisis (asslsied by
his alter ego, Peter Appleyand on
Vibes) seem Io be simiing b ibe
wwank East Side cockisil set wilh bias
polile  mndibéemaking.  bul  there acs
momenis when the foursome awings

ideierminedly. Jachkiom silcks @ a
forthrlght lyrle appoach, which in
fome of ihe  qulet  ballads  Oike

“Dream™ and “Linger Awliile™) haw
Ereal nppeal. PMPop deelavs wil)l Cinad
mare than one ltem hers valoable o
MuUCeE up an evening i

RLOWE MIS MORN .. . ...... wa i
{1-137)
Prestipe L TDi3

Litertin Braa d, mmddet-af-ihe LT |

feambiine 8 the product of s e
petiense im & wide varely of come

RENNIE GREEN |

ULy 25, 1956

* Reviews amlﬂ

atings of

New Classical Albums

® Continued from page 48

wipdeny lifs from the Middfle Ages o ihe
mid-191h century, an peflecied 1n ihe brp-
ditlomal  wongs af the universily wwa
tuvernn, Manmy, like *"Gandesmus ITgliur,™
have hecome standard with eollege wip-
denin il over the warld, Kunz, lesding
buritone of thie Vienns Sute Opers, is in
kv slement heee, sinping these fine oid
poigs with ebvioas reliph, He B 3shiv as=
slaiedd by ihe Maln Choras snd Crchesira
ol the Vienns WValksoper, Frung Litg-
Lhaunr cooduciing.,

The

ey

POULENT: CONCENTO FOR ORGAN,
STRINGS AND TYMPANI; RAN.
SONG CONUCERTD FOR ORGAN,
ATRINGS AND HARP (111" —Rich-

play

Ovchesira of Hamburr: Arthur
ﬂ*m Hm.ml lll'illi-i-r“

Two conlemporary orgen works for ike
thare

fno i an  extiemely
work, wilike bis more sharscieristic style.

"orchestral™
mEams.  The sound wnd fury a0’ oot
purpeneful, anil become &

ierial,

muste, Elhasser's playing - will e
grent rexpect:

Winp-

speialired collecror. Poulenc's Con-
ense, dramaiie

organ iy pushed (0 schieve s big

et far Bevond |t wovermal
¥ el
alter a while. Howard Hemson has a

betier focl for the imatrument, and ih his
Concert, lytical clementy are  skilifully

ed off sgainat agitoied Myihoic piee
Whutever one way think of ihe

It s virtuoss organ playiag

srd Efliasser, Organ; The Phitharmonia of the P rank.

® Reviews and Ratings

of

New Popular Albums

& [ i J|I rrgirii JHT S JH

Purchased on 100% Exchange Basis...
Ciffer sxpires September |sf.

DEALER SPECIAL

A PACIFIC JAIT HI-FI SAMPLER —
31.98. With every box of 15 purchaied
you receive one freel

: . IMPORTANT

YOU MAY NOW ORDER THE PACIFIC

g JAZIZ DEMO-PACK DIRECT FROM
PACIFIC JAZZ FOR %1500 PLUS
POSTAGE. THIS DEMOD-PACE |IN-
CLUDEL ONE EACH OF OUR ENTIRE

12" LONG PLAY LINE (20 ALBUMS) AMD

| MAX BRUEL QUARTEY
1=12"")
EmArcy MO Mabel

mercidl bandd mnd jars comibsoe, 5o
ihe bop. era (o ihe peeseni day, He
locks upos himsell 4y 2n emteriainer,
ahd he mirfveys & brand of JarsE ithat

has & bhavc, swing-conted appeal. The
healih  rhythm  Imfvilse  hehind Wi
Plaving % rerhaps e mosl  enoys

able thing aboul JiL
Borm i Bl sed I3 the temor ol
Charlie Riiise, who has been plavies
wilh Cireen this pasd sear amd mvireoes
by wdead. The G thoythm  seciion
Incliudes Palil Chamben. Osle Jolsisos
and Candido,

The only oiher

During the fsst four or Bve wears
Dandsh jars has bere domimiled by
fthe work of o young soboinis: Basis
bone  savophosld May  Beoel  and
trampeier Jorgem Ryge  Amercsn

™|

GLOWING EMRERS

lines eeCenily a8 2 ofs " rorsaetie
iBizresd of Frank Sincirs, sod e
publicay may belp sdles on this packs
T The gover

calcling phole  montage  of

pailights an cve-
ihe

hrunelle. She slogs with 3 nlce wese
ol ptitasing end & plesappl Yome om

s group of awingy slapdards— "Thai
Mg Wack Magle™
B Fine bhacking job by
Goreis's “Wigville™ band, with some
acw i sidemen in ithe group.

F i

Lisne, with (he Boheme BPar Teio

L-10)

ViEngiard TO
Uhis Comilaenial artid han been very
ImMpredsise W her ewrtier Ameticun
releavey. — “Chient  Eaprein™  snd
“Might snd Day." Thin new pickage
of Europras evergreeni niclvdes “Em-
hraise Blod Hoen,” “FAnendrai,™ and
sMiTeral amsiramemnisls by the Boheme

“Fools Rush In"™
M

n

FIFE RaFFY . ...

SCOTUH PFIFINGS

ages, the perloimemer are outsisnde
ing, the vocal siyle being matied by
taste, guality and techaical evicllence

Wob Kates & ibe Wearlliser (1-12%)

New Sousd Recording Company 4001
Jusm what the iitke indicater. Kaies
gt ot eufraotdinary effects wiih
i wpecially equipped organ, ranging
from & slirical confoviom to the de-
highifully melodie, Jse of sound s
bighly imsginalive snd (filusion of &
¥anedy of percuriions s iniriguing.
It would lkely send 1.°5. Bach tmo s
profomged twilspin, bul (here s mo
guesion s o the muslcianship in-
vohved. Adds ep to interesimy des-
lay listening

Urbemcoe Hiwhlanders (1-527)
Imiperizl 000

2355 sunsawaes A

ARE CLEARLY MARKED NOT FOR SALE

Hellywood, California

| I line

criticy will Wave ®a fgsom 0 look |
down thelr sodeqd af Ihe elloms of
mukciam n & pregrion
based parily on American, sad parily
on Daniah marevial Noih shioa i | g
emaliy and genuloe fesl lor ibe Eod
e ldinm H more than pissing
Imiered mleo 4 the work of the

Bar lro. Like her previous pack-

pianmsi, Bemt Aven, Dealers that take
Time lo pualy & bheiensble st ke (khie
one might be  gredified with e
fe i [ AN & dess basil Wy
Meiame

This offers 3 small fiedd day to bag-
pipe sddicte. This apgeegation  of
Pipers evidenily kmow their pibrochs
and warbless Their appeal, however,
e wuitrd to & comuderably limited
sudirnce. Eacellent waing of lis
hind, but hardy likely to make goeag
sales impression,

» = =
e
‘II, P
1 J".I._ -

Thanks, Music Dealers Everywhere.
You've Helped Make It My

Biggest Year Ever.

You Are My

“TREASURE

OF LO

: (Atlantic 1092) g

- L
i
-

e

[LAN

Personal Management

—

_.._.&,' Representative

IRVIN FELD
Yuper Attractions, Ine
V110 Trh St MW,

I Washingien, 0. €.

GALE AGENCY, Inc.

A8 Waent 4Btk St
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THE BILLBOARD

Original Theme as Introduced an Westing.
house "'Studie One' Summer Thestre.
Eong for o Summer Might (Instrumentsl)
Song tor & Summer Might {Vocall

Miteh Millar ... ... LA0TI0 . . 4-40730

g
1. Whatever Will Be, Wili Be (Que Sera, Sera}—I've Golta 4. You Don’l Know Me—Enchanted. Jerry Vale .......... 40710, 4-40710
Sing Away These Blues. Doris Day .................... 40704. .4-40704 Gho 1i Be Around. Don Che 10705 4-4070
2. On fhe Sireel Where You Live—We All Need Love 5. Ghosl Town—!'ll Be Around. .Don Cherry .............. 0705. . 5
- : L T e e b e R ' 40654. .4-40654 6. Lola's Love Theme—Mike and Lola's Love Theme
3. Slanding on the Cornar—My Litlfe Angel..The Four Lads .. 40674. . 4-40674 Muir Malhieson ...........cccaaalL. A R 40725. .4-40125
Pattpart 1o Romance
Percy Foith . .CL-230
1. My Fair Lady. En.: Harrison, Julie Andrews, 4, Trapere.  Music From the Sound Track of the Hechl and Lancaster
Original Cast . . e iidbaanannpennana. 5090, (A-5090 PTRCIII o b o T o n il s ATV S 0iss 3 b 465 o o6 skt a s dennn ol (L-870
L. Casfles In iﬂln—Hiclul L:Erin-d - ,
N3 (L.838 B-8381 B.3887 B.8883 B854 5. Songs of the South, .The Morman Luboff Choir ............ (L-860. .B-8560
3. .tmiﬂmdﬂ iai:h tnuil lrmimq and His ANl Stars. .. ... (1-840. .8-840 6. My Fair Lady. . Percy Failh and Orchestra. . . CL-895..8-8951. .B-8952. .B-8953
Baethoven: Symphaony Mo, §
Morart: Symphany Mo, 40
Ormendy-Philadelphic QOrchestro
ML-5098
_ |:|i. The Most Happy Fella. .Original Casl ..........031-240. OL5118. A-5118 4. Vivaldi Double Concerlo. . Oistrakh, Stern, Ormandy-Philadelphia
N E 1. Rachmaninoff: Concerfo No. 2. .Istomin, Ormandy-Philadeiphia o T, - e RO N, T Y,
e A e I ML-5013 .
3. Mendalssoha: Violin Concerto/Mazart: Violin Concerfo No. 4 3. Brahms: Double Concerfo. . Waller, Sfern and Rose .............. ML-5076
Olstrakh-Philadelphia Orchestra .. .. .................... T ML-5085 i ool Comard o Las Vegot ... iioouiviineosves vocesosenonn ML-5063
-

Crary Arms
You Donn Me Wrong
Ray Price v= 21510, .4-21510

1. Honky Tonk Man—!'m Ready Il You'rs Willing. . Johnny A. Rogpeciully Miss Brooks—You Don'l Owe Me a Thing
RN s R st LR IS 21504, . 421504 o R S AR Y PP R R I SRR 40706, .4-40706
Ei ;“;m:"ﬂ;m s S D, AT 5. You Are the One—Doorstep fo Heaven. . Carl Smifh. ... 21522, 421522
T SRR oA - SO ty S Y 11530, .4-21530
H Ew PUP Frem the Candy Sters on the Cornar te the
; Chapsl an the Hill
RELEASES Hoppinewr $tree
- 1. Mello, Young Lovers—Peachy Peachy. .Rosemary Clooney ..40723. 4.40723 welcome
2. While the City .'.Iups—-m D'Ya Know. .Les Elgarl ............. 440716
3. Theme From 'T I‘md and the Beaufiful"—Theme From -
“The Proud and the Beauliful”. Henry leca............. Y 4-40727
Y T el Music Dealers
o In My Song. .Mahalla Jackson .............................. 440721
[(]5. Love Theme From “La Sirada”—Paris Canaifle. .Michel Lebrand. . 4-40732
[16. Johany's Polka—Seaulifl Rose. . Frankie Yankovic ,............ 40122 to the
NEW F[]LK Fm a One Woman Man |
| Don’t Like | Did
RELEASES Jehnny Weortan. .. ... 21538, .4.21538 NAMM
1. Strange Woman—Honey, Look Whal You've Done. . Juna Carfer... ... 421535 u
2, Sixloon Tons Rock and Roll—My Gal Dotte. limmy Murphy. . . 421534 onventlon
3. Three Blind Mice—!I'll Maks Amends. .Roy Drusky ....... Adravi 421537
[ 14, Joy Bells—Give Mother My Crown. . Lester Flall & Eari
- BITWIIE < ocsneinsstasnasiassanoninesndssvasnsushisghs. . S215308 I = =
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THE NATIONS TOP TUNES

This Lawnt o
oerk Week Chan
=
I. Wayward Wind 1 13
By San Leboumsk-Hert Newmon=Published by Warman (BMD
REST SELLING RECORD: G. Grant, Eiz 1013,
RECORDS AVAILABLE: T. Wiier, Cap 3430 ). Vieleouse M.GN 173687
2. I Almost Lost My Mind 2 8
By Hunler—Publhhed by HIll & Hange (1M1}
BEST SELLING RECORD: P Boone, Dot §947L
RECORD AVANLARLE: |. J. Honmver, M-G-M 10478
3. I Want You. T Need You. 1 Love You > 8

4.

By Maurice Mysels 4 I Kotloff— Publish
REST SELLING RECORD: E

tld by Elvia Proley MWusk
Wic I0-£4d0

MET)

Freaaley,

Moonglow and Theme¢ From Pienie
By Roton, Delange 4 gb—Publl
AMinle Corp. (ASCAF)
REST SELLING RECORDS:

Mills  (Dunnin thed by

ML Stalall, Tdee SVIRR; G Caten, Cosul £)810

Allegheny Moon
By Hoflmps Mannleg— Published b (ASCAPF)
BEST SELLING RECORD: P Poge, Merowy 0078
RELORD AVANLAME: B Regn, Vig

Ualard

I-8491

Ailla Colmmis

3 16

i I"‘-._ {LFeY

1l

12.

13.

14,

15.

Viore
By Tom Glades A

BEATY SELLING RECORD: P Como,

hiry Alvipme—Puobilihe) B Seapiro Bemirss | AYCAF)

Sweei Old-Fashioned Girl
By Bob Merrill—Publlshed by Valm [ASC AW
BEST SELLING HFCORD: 1. Beewer, Conal &1828

I'm in Love Again
By Domiso cmew = Publivhed by RKeene
REST SELLING RECORD: F
RECORD AVAILABLE:

A Harmho iBsn

lenperial 33

Dm  BR4A2.

Diaming,

Fomfane Sirers,

Standing on the Corner
By Frank Loemer—Published by Fiank [ASCAPF)
REST SELLING RECOND: Four Lads, Col 40674,
RECORDS AVAILARLE: P Beirsn, Vie
Cap JM14; M

E37Y, M. Heltl, Epic ¥130;

il Brothen, Des JEET

Be-Bop-a-Lula

By Sherlif Tex Davis-Gene Vincen— Pyl ed By Lawery E‘ﬁ“‘;‘,rrﬂfi iBsILY

BEST SELLING RECORIM G. Viecent, Cup 3450

12 6

10 12

g 13

B. Manin,

4 5

21.

Hearthreak Hotel
By Aston, Darden A Presdey—Pobllibed b Trese (BEMI
RECORDS AVAILARLE: Cadery. Modern 585,
Cap MHin: B Pioiley, Vie 20 l".--df'.ll-

Four Jokem, Didmond M4 :

Transinsion
By Nummy Drake—Publivhed by Paul Bareein (BN

19 21

5. Fireberg,

<1 7

RECORDS AYVAILABLE: Foor Jokers, Dimond M004; N. Norves, Dol 15470,

23. Mappy Whistler 21 13
By Don Robernon—Publiished by Bichwood Music LASCAF)
RECORD AVAILARLE: D Robenron Cap ¥191.

23. Love, Love. Love - 1

By Mac Hae Wayche David—Published by Feogresslve (BMID

RECONDS AVAILARLE: Clovers, Atlentle 109 Dbimonds, Mercor

Canadian Sunset
By Eddie Herwood —Puidishedq by Meridize (BN

RECORD AVAILARNLE: M. Winterhalies, Vie 204917

TOERS,

26 2

For survey week ending July 18

2 “ R
6. On the Street Where You Live 1412

[

10.

Second Ten

17.

17.

20.

Third Ten

26.

26.

26.

29.

By Lermer & P. Lowe—Pybllihed by Chappell (ASCAT)

BEST SELLING RECORD: V, Damone, Col 40854,

RECORDS AVAILABLE: A. Fiedler, Vig 10-6%69. E Fisher, Vic 208429: L. Weik,
Cornl G1644; F. Wayne, Epic 9143,

My Prayer '
By Boulamper & Kennedy—Published by Skidmore LASCAF) =

BEST SELLING RECORD: Platicos, Mercury JO8H)
HECORD AVAILABLE: Ink Spon, Dec 2999,

Whatever Will Be Will Be
(Que Sera Sera) ? 41

Ry Liviogiiaa, Evanmv—Published by Artiss Music rASC AP
REST SELLING RECORD: Doria Day, Col 40704,
RECORD AVAILARLE: B Howsrd, Mercury J0K81,

Born to Be With Yon

By Don Robertson—Published by E H. Morris (ASCAPY
BEST SKLLING RECORDM Chordelies, Cadence' 1791
RECORD AVAILABLE: L. Dee, Mercary 30870,

—
-
-

m 7

Ivory Tower

By Juck Fulios snd Lols Steele—Publicshd by E H. Morths IASCAM

BESTY SELLING RECORDS: €. Cuarr. Frofersity 734: G. Storm, Dot 15448
RECORDS AVAILARLE: Four Hupes, Coral 61617, L. Gueniere, Res) 1510 O Wik
ilarwd, Dlias £091,

7 17

Pienie 14 12

By George Dunning & 5. Allea—Pullished by Shapiro-Bessuein IASCAF
BEST SELLING RECORD: MoGuire Stsiery, Coaral 818317,

RECORDS AVAILARLE: 5. Allen, Coral S1EDE: B, Bregman, Vic J0&T7: 6. Dup
eimg. Dec I9EIF; R. Manerie, Morcary 704836
Glendora 128 &6

By Ray Sianley—PFublivhed By Americam (BEM1)
BEST SELLING REODRD: P. Como, Vie 208354,

Stranded In the Jungle 23 3

By Jobesom & Smith—Published by Peer fnt".-Flash (BM01)
BEST SFLLING RECORD: Caders, Medarn 90
RECDEDS AYVAILARLE: Gadaboums, Mercory 708 Faahawks, Flah 108,

Walk Hand in Hand

By ), Cowell—Publihed by Repoblic (BMI
BEST SELLING RECORD: T. Marun, Vie 20-64%)
RECORDS AVAILABLE: D. Vaughn, Kapp, 143

17 13

A, Williamm, Cedence |1EE.

It Ouly Huris for a Little While 20 9

By Mack Bavid & Red Spictman—Pablivhed by  Advanced Mmdc (ASCAF)
REAT SELLING RECORIM: Ames Rrothers, Vie 20-81EL

I Could Have Danced All Night 10

29
By Frederich Loewe & Allen Jay Lerner—Pubinbed by Chappell (ASCAF)
RECORDS AVAILABLE: C. Appleshite, M-G-M 12220: F. Carle, Vi¢ 206460, R,
Clooney, Col 40674, 8, Kaye, Cal 407, A, Lon-L. Welk, Coral $l6dd; D). Shore, Vie
06468, 8§ Sym, Dec 19901,

Portuguese Washerwoman < B8 B

By Fopp Lucchesi—Published by Remick (ASUCAFD

RECORDS AVAILARLE: ). (Fingera) Catr, Cap MI% ) F. Framowls, Cal &1L J, .

Sherman, Kapp 149, i -
That's All There Is to It - 1

By Clyde Otis & Kelly Owens—Publlsted by Meridlen (BMI)

RECORD AYAILARLE: Nat (King) Cole, Cap Mis .

Treasure of Love

By Loo Stalimsn & Jos Shapiro—Puablished by Maonument-Progremive l_illll
" RECORDS AVAILABLE: D. Collins, Coral €1647; C. McPhatier, Allantic 1092,

You Don’t Know Me s #
By C. Walier & E. Amold—Published by HII & Renge (BMI] . '
MECORDS AVAILABLE: ). Vile, Col 40711 C. MacRae, Dec 19949 :

-

WANNING=—Ihe vile “HUNUE WULE Uk FITS & s regiviared irnide-mark and the lsrings o1 1he
Mty has Boen copyrighied by Fhe Billboard  Live o eilher oay mol be made withaul Mhe Billbosrd's
iomwnl. Reguess tov ssch comem dvoilu be sunmiijed @ wiiling io the publisbers of e HIIHH#
o Ihe Bilboard 1%4 Broadeary New York e N Y,

lThu Honor Roll of Hits comprises the nation’s top tunes mun'lhg
Inrucurdnﬂdlheﬂmiu,ditk incllﬂyﬂnﬂ[tﬁ'-w |
as determined by The Billboard's M!’l mnaﬂid-

Hy L i " 4 i
- - b - .-_ - rr_II..J _..I - 1
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THE FOOL

LONESOME FOR A LETTER

Sanford Clark
15481

VOICES

LONESOME LOVER BLUES
The Fonfane Sislers
15480

with the HOTTEST RECORDS in the

APE (ALL

WILD DOG OF KENTUCKY

Nervous Norvus

15485

THE
LEFT BANK

THE SWEETHEART POLKA
Billy Yaughn
15479

STILL RED HOTIl

® POPULAR *

| ALMOST LOST MY MIND

I'm in Love With You
PAT BOONE

TRANSFUSION
b;
NERVOUS NORVUS

TELL ME WHY

Don’t Be That Way
GALE STORM

I'M IN LOVE AGAIN

You Always Hurt the One You Love
THE FONTANE SISTERS

15472

15462

STARDUST

Memories
EDDIE PEABODY

IVORY TOWER

| Ain’'t Gonna Worry
GALE STORM

“PAT ON MIKE"
PAT BOONE

PAT BOONE

15474

DEP-1053

DEP-1049

%
® COUNTRY & WESTERN o

COME BACK TO ME

| Wanta Tell All the World
JIMMY NEWMAN

MAC WISEMAN

® DOT ALBUMS e

PAT BOONE
DLP-3012

i .Q G RECORDS &« Hollywood

“GOLDEN INSTRUMENTALS”
BILLY YAUGHN
DLP-3016

1283
I’'M DRIFTING BACK TO DREAM LAND

BLIND HEART

You've Gotta Heart Like a Merry-Go-Round
JIMMY WORK 1284

Smilin’ Through
1285

Best Sellin

GALE STORM
DLP 3011

EDDIE PEABODY
DLP-110

Lallfl, = =

P one H[:_' :.'"I | =
THE NATION'S BEST SELLING RECORDS
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YOU ARE|

MGM 12288

] L 3 . b’\ H
Music from the Sound Track of BEm HADIGA" A Favorite

DAVID ROSE 9.1 | the Sheidon Reynolds Motion Pic

- lure, “'Foreign Inlrigue.” (RYIHG uUSE | AH
(0oL l.&“f,#““fﬂ; INTRIGUE| | 1ov you | ROGER COLM

'.",I'r--l i

| TANGO 3™ coe™ aneol NRE | pecer owon | ONLY HALF |
Mewmno e ozn |G CONERID g v e WAY |

VoY JoE HUNTER|— | touseToBn | THE § 1o [=0
THE ORIGINAL | YOURE SENSATIONAL | ~\THouGHT ABOUT YOU ONE HEAVEN

From the BCM plctars

| ALMOST LOST MY e oo’ i
MIND My Boarie Lies Over the Ocean|  GOODNIGHT, MY LOVE

%
E
[}
L)
5 ! h ) =L W 'i'-':':'l'"_ -' . .'. =
- - — e - B | Ly e 3 Sk -
et s : e f———t 1'&"“{1 N L l‘.r-__._ A = I

o iz | S
oM 10578 @ xios7e | woM 12287 @ izaer | MM o 2194 - e T
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20, RIP IT ©UP

g

» The Billboard's Music Popularity Charts . . . T

g TTLL -
I o= = FI.

- -
i

'Best.fellmm.fmm

For survey week #nding July 18

BECORDE sre ranked tn arder of their current astional seliing
hmporizmce af (e retall level, s deteemined by The Rillbosrd's
weekle survey af the wop volinne dealers i esery (inportant maiket

.'quimmm-rn:kmunmeﬂmhmnllﬂnnll

recoid, pointa are combined o deierming

poaitlon om the charl. In wuch & cawe, Woraks
Thin boihh sides are listed in bold vpe, the Lawmt nn
‘Hlﬂ. leaiding slile oo lop. Week CUhart
1. 1 WANT YOU, | NEED YOU, | LOVE
YOou IE\'II]—L. ] [ A i . | ']
MY BABY LEFT ME i_B‘HI}-
Yie 20-0540

2. WAYWARD WIND (BMD-C, Granl ., 1 13
Mo More Than Forever (ASCAP—FEra 1003

3 1 ALMOST LOST MY MIND
(BML-P. Boona .......o0cvennss 2 7
I'm ln Love With You (BMID—Dgl 1%472

4. MY PRAYER (ASCAP)-Plalters. ... .. 5 3

HEAVEN ON EARTH (ASCAP—
Mercury 708943

& MORE (ASCAPY-P. Comn.....ouus 4 1
GCLENDORA (BMIN-\ic 20.8354

6. WHATEVER WILL BE, WILL BE
(ASCAFP)-Doris Day

I Gong Sing Away Thede Wloes o 81—
Cal 80704

7. BE-BOP-A-LULA (BMD—(,

Woman Love (BMI}—Lap 1440

Vincent.. 8 ]

5. I'M IN LOVE ACGAIN [(BMI)-

R BRI G i i I i 13
MY BLUE NEAVEN (ASCAP)—-

Imperial 5356

#. ALLEGHENY MOON (ASCAP)—
IR i s idlis s e vetaanyiul 8 12 4
Siraejell Romancr IASCAP - \ln ury TUETH

10. BORN TO BE WITH YOU, (ASCAP -
Chordettes . oveecninninss . 10 "

Lavae Mever Changes o A% 'I.I'h—i_nu:n.,p 1'~a|

11, MOONGLOW AND THEME FROM
“PICNIC™ (ASCAP)}-M. Swloff.... -6 15
Iheme From “Picsic™ (ASCAP=Der 0503

12 ON THE STREET WHERE YOU
LIVE (ASCAP)-V., Damone. . ...... 11 5
We AN Neeo Love IASCAM—Cal 444

13, SWEET OLD-FASHIONED GIRL
{ASCAP)-T. Brewer ... ... I4 f
Dogdby e, bopm (BMI—=Cocal 6658

14. STANDING ON THE CORNER
[(ASCAP)-Four Lads............. 13 14

MY LITTLE ANGEL (BM1-Col -Iu'.T*i

IS. TRANSFUSION (BM])-
NETVOuUs NOTVUS . ....e0 S e Ry & 15 5
Diig 1BMI}—Den 15470

16. STRANDED IN THE JUNCLE

(BME)—Cadele ..ot casnnes 21 b

b Wami You (MM =Aloders 994

17. IT ONLY HURTS FOR A LITTLE
WHILE (ASCAP)=Ames Brothers, , 17 9

If Yow Wam 1o See Mamie Tonighi (ASCAPF) -
Wie Jusau

15. STRANDED IN THE JUNGLE (BMI)--
(1 e S S S e . - 1
My Quoiy Durling (MMI}—=Flash 109

19. CANADIAN SUNSET (BMD—
H, Winterhalter ............. . T - 1
Thee I8 Meal (ASCAPM—\ i 20-8257

(BMI)-Little Richard.... 19 2
READY TEDDY (BMI)=Specialty 579

21, MOONCLOW AND THEME FROM

PICNIC™ (ASCAP)-C. Cates...... 16 13
Rie Bawcadas (ASCAP}—Coaral #1810

22 IVORY TOWER (ASCAP)-C.'Carr... 20 18

Flease, Pleaie Beliess Mg (ASCAPI—
Froleraidy' TH

‘23, SOFT SUMMER BREEZE (BMI)—

R P e 24 2
Meywond's Bounvee IS —Alescury TURLD

_ |24 THAT'S ALL THERE IS 10 THAT

(BM1)-Nat (King) Cole. . .... iy SRS T
My Drram Sonsis (ASCAF)—Cap 14%4

WIEN MY DREAM BOAT COMES
~ HOME [ASCAP)-F. Domivo, ,,... — 1
- SOLONG (BMI}-Impecial 5390

F o lIII'J'J li

'Most-naydﬁr

HMMIMMHYTIE

LRI . p—

. ,

l!ﬂﬂlmdﬂdmurﬂj OF Pb greatent mimber of plays In

fiike Iwines the couniry, as determined by The Witlhowrd's

weebly snirvey 'ﬂtlﬂtlﬂ'l[lh;nmﬂhrl.mﬂlﬂhm
play In repomed on bolh sides ol & recurd,

painis are comhined 1o determin Weeks
This  on ihe chart In such ::u:, hul_h':l Ladi  wm
Peek ludhiﬂlmmlluﬁhlﬂ#mtﬂ. Week  Uhuri

1.1 Ammsr LOST MY MIND (BMI)—
Boone

iiiii LR B R T R B N l 7
I"- In Love With You (M1 — D 19472 ]

1. WAYWARD WIND (BMD=G, Grant,. 1 ']
Nov More Thun Forever (ASCAPM—Frs 1013

3. 1 WANT YOU, 1 NEED YOU, | LOVE

IGU{BM!]-E. PI'HIH...“..““. 4 8
My Baby Left Me (BM L= Vid 208540

4. I'M IN LOVE AGAIN {nm |

Fi Doming .o, L0 000 0, sisesrt o i dl
MY BLUE HEAVEN {ASl AP}~
Imperial 5386

S MOONCLOW AND THEME FROM
"PICNIC" (ASCAP)-M. Stoloff.... $ 11
Theme From "Pumic™ 1ASCAF)-Den 29558

6. BORN TO BE WITH YOU [ASC AP)—
Chordettes: o it s e n s Al ind- Xl - |

Lave Nover Changen (ASU AP —C nienoe 139

=]
.

MORE (ASCAP}-P. Coma.....o.ou. i 4
GLENDORA (BMI}-\ i 20.6554

5. ALLEGHENY MOON (ASCAP-
oM e I A ey 11 4

Srangesi Momdnce (ASUAP—Mesoury MK

9. SWEET OLD-FASHIONED GIRL

ASCAPT. Brewer......0oc0iee: 14 N |
Goodbye, Joha (ML oeal dinid

10. IVORY TOWER (ASCAPF)-C. Carr.. 8 13
Picase Belleve Me (ASCAF)~Fraiemminy Tia

11. STANDING ON THE CORNER
(ASCAP)=Four Lads........... enut K _ 18

My Lide Angel (EM1p—L ol 4im’e

12, MOONCLOW AND THEME FROM
"FICNIC® (ASCAP)=C. Cates. .. ... 12. 13
Kio Bancada (ASCAPF)—Cordl 81818

13. MY PRAYER (ASCAP)-Matters., . .. .. 20 2
Mesven O Earth (ASCAFI—Meury s

14. HEARTBREAK HOTEL {H"klh-
E. Presley........ YTy P

. 7 I8
I} Wi the Ome IIHH-\: ‘ﬂﬂ‘ﬂ

15. WHATEVER WILL BE, WILL BE
(ASCAP-Daris IRY « «cvcivecesan - 1
| Goiis Simg Away These Blues (BMI—Cnd 40704

16. IVORY TOWER (ASCAP)-C. Storm.. 16 11
I Alm’t Gonna Waotry (Usllj=—Doi | 148

16, 1T ONLY HURTS A LITITLE WHILE
(ASCAP}-Ames Brothers. ......... 17 a

IF You Wam o See Mamis Tonighi
LASCAP—Vic 20448

15. ON THE STREET WIERE YOU
LIVE (ASCAP)-V. Damone,....... 15 4
We All Need Love (ASCAP)—Col dbesd 3

19. TRANSFUSION (BMIi)-
Nervors NOTWVIN wvvevisessssssiss 18 2
g (BMI—Dot %0

20. BE-BOP-A-LULA (BMI)-G, Vineent,. 13 3
Wamas Love (BMI}—Cap 4%

® Best Selling Sheet Music

Tunes are tanked in order of (heir currend msilonsl
pelling (mpiilance a1 the sheet maneic  Jobber level,

Weels
This Past un
Week Week  Chart
LoWayward Wind (Watman) ., .000eiovniarivesrs A 9
L Allegheny Moon (Oaford) . PR -y | §
j.ﬂ'Hmwl’iIIln.H’lﬂl-tEhSIn !m.l:lhl:] ] 2
4 Oa the Siratd Where You Uhve (Chappell)i. ... § 12
. Yioenglew mi“mmlﬂlﬂ rm“m-i--i'l-iiii'l;iil L] ‘l
& Ivery Tower (E. H, Mot oooiansisnsnnsanse 8 Ll
T. Plenbe {mwﬂ*‘l-ﬂh} BsssEmt T e N RSN ..' ‘l..
L 8 Almost Lot My Mind (Uil & Nange)....ooon0 ® - !
¥ “..- M “ “ “mm‘ I-l--lllill-llif-! - ' ) -’I. Ir
10, Swmeni Obd-Fashioned Girl w-ﬂﬂ'” FEEREEAEEE R B 1m '
1 Mure m-l.ﬁ"m} sEsRr s A iSRS l" '. p
lun-ni'n.ln-lfnu.mhnmb q ' “!'
L1 Sy lllI! W ' lrl'l-_p-ll'r 'I'-I--.‘ld A
M. Stunsing On the Corwee (Framki. . oo

(L mnm fthw.m | u.l__.

i

N

MOONGCLOW AND THBHI: FROM -~
“PICNIC™ (ASCAPJ-M. Swloff, ... 3 15
Theme From “Picnic” (ASCAF)—Dec 208K R -

4. ALLEGHENY MOON (ASCAP)— s T L
‘P P‘:!i- B R E R RN R R R e ‘ ': l
Nitangest mﬂﬁm_ .“ wry HIKTR . s

5 ON THE STREET WHERE '!E“J
LIVE {ASCAP)-V. Damove. ... .. 4 B
w-anmmum:m—-mm - .

' -

6. 1 WANT YOU, | NEED YOU, tmm.
YOU (BMI-E. Presley ... ...... e
Hr llhllﬂﬂlillllh—ﬁm :
7. BORN TO BE WITHYOU (ASCAPF) - “
{Mrtkhﬂ. - EEnE R e RAY e e BN | E '. J'

Love Never Changes (ASCAR —Cadence 1291

8. MORE (ASCAP)-F. Como.......... 11 5
Glendors (RMI}—Vie 204374 1

9. MY PRAYER (ASCAP}—Platters. ... I8 3
Heavem On Eaity IASCAFI—Memury TS

10. WHATEVER WILL BE, WILL BE
(ASCAP)—Daris Day ..oooovconee 100 4

I GGors Sing Away These Riies -
(MMI—Cal 40704 | 15

!1. BE-BOP-A-LULA (BMI}-G. Vincent.. 13§

Waman Love (AMI}—Cap MY g ¥
- A :
12. STANDING ON THE CORNER 58
(ASCAP)-Four Lads. . RN o
My Little Angel II.I-I-III—-I:HHH ' 785 —
e
13. I'M IN LOVE AGAIN (BMI)- i 'f
F. Domino ... R AT o H-_'ﬂﬁ
My Blue Hesven ;umn—hmﬂ- :.m 14. .
14, SWEET nmmnﬁm m -
{‘s{:ﬁ-P}-‘T ll'ﬂ“!ﬁ lli'-llll-l-llt'l-l‘l"_l i Is ,-3":‘_
Gowidbye, Johm (MM1)—Corsl 61838 S ¥

I5. GLENDORA (BMI-P. n?.'m 4 LI |
Mure (ASCAF—Vig Hﬂ '.: ' '
i -llt"'l.
16. MOONGLOW AHD m
“PICNIC” msmrj—c. .‘l,!_l
ll- Baticaida ﬂw

3 mh}t?-mu't['fwcoﬂ'ml !g
'. r“l_l'l'l:.d_
My mw.mn-.n- Tﬁ-"'; f-
Jr

L:rf:',l -I"L!

{ 1 .. ue'-pr.!{t‘l"r -
. I "

14, rnnTuctiEs
{ARCﬂPJ—J %
_ Lucky Mmr

20, smmnﬁnm‘rmt i

n' lvn' |- . | AS -'JJIT- ‘:I
Y .'_ LHEE J IL-..“--
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Bl6 HITS

o COMING UP!

' THE CREWCUTS
g "Thirteen Going On Fourteen”

AND

"Bei Mir Bist Du Schon”

MERCURY 70922

Sl RUSTY DRAPER and LOLA DEE

IN A SENSATIONAL DUET

"Scratch My Back”

AND

"Behind Those Swingin' Doors"

MERCURY 708923

RUSTY DRAPER
"Pink Cadillac”

AND

“In The Middle Of The House"

MERCURY 70921

THE BLUE STARS .- ..
“Jumpin' At The Woodside"

AND

"Amour, Castagnettes Et Tango”

(HERNANDO'S HIDEAWAY)
MERCURY 70924

e =

CHICAGO 1, ILLINOIS
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POP RECORDS

JULY 28, 1956

ERA's FALL Package
Merchandise Plan on

the following
Albums

"SUDDENLY THERE'S GOGI GRANT”

{3real vocal rendition by the fabulous Gog!
now including “Woyward Wind"

#20001

“SMOKE DREAMS”

Ronnie Deavyville
Intimate mood music
Yocuh

# 200012

“Meet The BOB FLORENCE TRIO"

imstrumental variations by a promlsing new irie
feaivring Bob ot the pianc

#20003 e

R
~  Roy O'Dell and The (Cass County Boys

e Folk and country tunes adniirably perfermed by
h;} L Doyw O'Dall and The {ass County Boys Ny O
B LRy : #mu _ :

- ' ol

"BLOWING UP A smm* R

Frogrestive joxe at its best — l'ul'-rl-l '1"*-"
Jock Millman ond his rumpel -

#70005

“SOHETHING OLD, NEW, 3
¢ BORROWED and BLUE"

The Merry Macs

A vaoriety of standards mmh famous by The Marry Macs
plus same great new songs # 20006

"PAGE CAVANAUGH CARRIES
THE TORCH”

A unigue selection of terch sangs highly
stylized by Poge Cavanaugh

20007

A A P, hia 12 W0 B i

i -'.,"-- .}
REIRIAS

1481 N, Vine
Hollywood 28, Calif
HO 2-6608

RECORDS. -

—

. -
L] i = N

Jack Miliman & Trio: ..~

* Territorial Best Sellers

For sutvey week endi ing July 18

Listingy mie basedd on lale repois secuied [rom Wp dealery in coach of the markety fived,

Atlanta

f. Warward Wind, i Fia

{apanr,

. Maonplow  and  Theme From  “Plenie
M. Siokisll, Dae
L) Wand You, | SNeed Yau, 1 Low Yoo

F Piinvlicy % b
d, Whalever Wil e,
B Dhaw, 0
BV Kbmiosi Lasd My Sind, P Noone,
i Dm g Siveed Whare You Live
L Iharisingme. 0 aul
T. MMerr (] I sk LT

Wil e

Dhxn

B Thatr's AN There Bs 0o Thad
5 Rinph Ualey, Cap,

Baltimore

« B Admwisd Lisd Wiy S, P
- My Prmoer. Plaviens, Mier

| Boone, et
1

X Alleghensy Vooan. P Puge,

d

)

Mer,
Mare, P Coone, Ve

o Whasdever Wikl Ne, Wil Ng
Phsrin 1av. 4ol

B | Wanl Yau, 1 Merd Yan
E. Preider. Y

T Oin Whe Streel YWhere You 1ive
% Namsne. @ ol

B Fever, |. W. luhn,

1 Lave Yau

Kng

LS N i- l LLad “t-‘-, ¥ lhl'llll”f_ll Ilr'r-
& Neward Wiad, . Giant, Era |
Boston |
. %irs | o MR T i
L My Praver, Maiirm  Ser
L Waresard Wiad, G Cirani_. Fra |
d. Whstever Wil Bs. Wil Ra
i Dy, sl
B0 Abwmissd Lassd M Mimd, P Boone Tl
i e rhe Svewd Wihetw You 11ve
% DG v L il
1. Movmgla= sad Thems From “Plenic™
W Seolorl, e
b Yaow Ihesmi @ BKaew %Yl I % mle i ad

T Weaml Yeu, | Newdd Vein,
3 Frradesy LY
18, Trewmsmenw wlf Lave. @

1 Lave Yiam

lcPhatier, Ail

Buffalo
1. %y Prayer, Flanem: Aer
L Viseuglow snd Theme From “Pleslc™
LY | Cviriderb T [ige
1 Rianding On ihe Corner, Foor | s, Cal
d. Alepheny Yhoom, P Page. M
5. Re-Bop-a-lule, G. Yiecend, Cap.
& Warward Wind, & Goagni, Pos
T. B Albmissd §ivui My Yimd, . Hoone D
B Wisw. P L asEs % i
»
Chicago
L, § Alewesi Lemi Wiy Wimd, P Boons. Dol
L Ve s Love Agsim, F. Domine, [Hip
L Sivanded wm he Jengle, 15 hawin Fab
A, 0 Weni Yiw, 1 SNeed You, | Lave Yeu

¥ Fieale Y e
. Uim i Sireed? Where You Liva
%\ Diamione s

Abhwahomy Yioan, P Pape. Sler
T. My Praver. Plaveis, Mes
£. Wimadever Wil Be. Wil Ra
i Dhay. s
%, Vramalealan, Simrvol. - Dot
18, Marw, | [ ¥
E - L
Cincinnati
1. Warmard Wind, . Grani, Fra
d- | Wand You, | Seed You, | Love You
E PFreddey, %

1. Allegheny 'llq-rnq F Fage. Mer
Vikadeser Wil Be, Wil Bae

Plaies L& |

Sy Praser, Flairers, Aler

I Almedl Lol My Aed, P, Boone, Do
Wlawew, 1 i he

I'm in lLove Aguim, |
Swerl (Hld-Fashboned el
I. Boempr, L od

iN. Nramded W ie  Jimgla,

Cleveland

1. My Praper. Platierm, Mler
1. Whaiever W Bs, Wil Nas

Doy Dhay, a
3 ivm e Nirwsd Whers Yo Live
Y. Damone, ad
Fall Summer Beeese. E Hevwood, Mec
. meed (HE-Fachloned {00

] MWrewer, i or

Canadias Suwsed, M. Winterbalier, Yie
o Foade, MeGinlie Sivieos, Cay
Allegheny Mo, F. Fage, Mes
Lave, Love, Loeww, Clovess. Ajl

Dallas-Fort Worth

. Meengiow gad Theme From * Flonle™
M. Soodnlf, Dt
Me-Majr-a-1 uls, @i

. |

Domine, Imp

L TH 41 "I-I l'J

-

F

.-

% lneenl

I Almad Loosi My Sisd, ¥ Woomg Do
My Bakr Lalt Me, E Firnler, Vie
Ihai's &0 There B is Thai

by Rimgl Cole, A &

Allegheny Weoa, . Page. Mer. |
Wasyward Wind, 5. wranli, Era

I Wani Yon, | Seed You, | Luve-Yau
E Poriley. Vi

v, I'm lm Loave Agein, F

= e

-

Edgrmi i, I.FI'IrF i
Denver .
Wiy Praper, Plapiess, Mer,
Bare pn Ba Wik Yew, Chordeoies, il
I Almual Lao My Mind, P, Boode, Dot
Whaleser WiN Be, Wil Re
Pond Bay, Lol
Slponglow  mnd
AL Sl Dee=.
Maiw, P, Uomo, %
Siranided o ihe Jungbe, Caduis
Aijegheny Moan, F. Fige, Mer.
Warward Wind, (& Geant, Eia
1 Omly Hurts for & Litle Whils
At Bioilmie Y

Detroit

1 Sill Yamuear Beeess. V. lleysomd, Nlees.
LMy Pemywers Plajlen, Mer,

A Coamadinn Sumeet, M. Winierhalier, Vi
A Be-Bap-a-luls, G Vipeenm, Csp,

Theme From “Pleale™

Musz

SEmus B kL

i A, |
Baorm is Bs Wik You, Chordetres, Cde. |

5. Aflegheny Moos, P, Fage, Me,

& Whmlsver Wi Ba, 'H'll Re
Daris Day, Cal,
T, 1 Abevest Last My Miad, P. Boone, Thod
B Ntramded in (he  Jevigle, Csoeie M
‘l P Wamit Veig, | Sewnd Yaui, | Lavs 1“’
E. Pialgy, Vi
I8, Waymwerd Wind, G. Grani, Frs

Kansas City

1.} Abmost Lost My Mind, P, Boamne,
L Be-Bop-s-Lailn, O, Vieceni, {ap
A My Prayer, Planers, Mer
4 Bom jv Be With Vou, Uhardeines, Cale,
2. Wyward Wied, O Grant. Fra
& Whaiever Wil Be, Wil Bas
Duieis Dav, Cal
T Swewl Od-Fesiomed el
T. Hiewmer, T
B. Maonginw and Theme From “Flonie™
Ak, Siololl, Dec.
¥. Canadlan Sonerl. 1. Wimerhalier, Vie
i, T Wand You, 1| Need Yau, | Lave Yes
E. Fraley, %ig,

Los Angeles

Dot

1. Mopoangiow snd Theme Fom *Plonle™
. Laice, Cow

1. Warward Wind, G Grant. Fra

Xl Waat You, | Need You, | Lave Yau
E. Pmley, Vic

d, m ihs Streei Where Yeou Live

Y., Dameone. Cal,
B. Allegheny Meon. P, Page, MMer
L I'm la Love Agalm, F. Diomine, Top
T, Rarm bt Ba Wik Y, Cheideiies. e,
b Nnedisg sa e Cormer, Fouir Lasds, ol
¥. Whaiever Wil He, Wil Bs
Dovtey Day,. sl
1%, Viasnglie sad Thems From
M. Sioloff, D

#
Milwaoukee
b 1 Almasi Law Sy Mind, . Boonr, Dot
LT Wanl Yaw, | Seed Vou, | Leve Yae
E. Fresley, Vi
X My Prayer. Platiess, Mes
d, Whalever Wil Be, Wil Bas
[arm Dey, Ul
£ Alegheny Yison, P Page
. Awenf  (Hd-Feshionsd ¥
. Wrewer, Car.
T. Mam, F. Coma, Vic
B, Be-Bop-a-lula, (i Vincresi,
L]
L

rs FH-“'

Kfep.

Can.
« Frew, 1. Lsowmeill, Cap
. ko Tewmn, . werry, Cml

Minneapolis-St. Paul

I Almosi Lest %y Sied, P Boess. Tl
I Wani You. | Navd You, | Leva YVau
E. Prru-h, \I-I.
X Sy Proaer. Platicrs, Mer
d, Whalever WIH Be, YWl Ba
Yo Diay, Tl
A Biorm o Be Wik Yeu, Chesdeiies e
& Be-Bop-a-Lule. . Yinoens, Cap
T- 1 Wand Yeu e By Mp Cirf
fern-Agrr, Lige
B Ners, . Camn, Vi
¥, SAweet O0d-Veikioncd il
] Mrigwer, i o
I Thas &l Thers b e Thai
s, (King} Cole, Cap

New Orleans
1. Wavward Wind, i, Goramd, Fra
LT Woni Yeu. 1 Lave You, T Nead Yeu
E Pasley, Yic
A 0 Abmasd Lost WMy Siied. P, Boonr Ten
i, Moomglow snd Thems From “Pleske™
8 Sanlofl Dec
. Thei's & Thera Is in
M, iking)l Code, Cap
i He-Bop-a-Lele. G Vincesl
T. Wkatsier Wil Bs, WH| Ea
Dastin Thay, Cad,
B Borm i Bs With Yeu, Chordetren, (" d¢,
¥ 0 Daly Huree & Lidea Whila
Ames Arnibers. Vie
I im The Sireed Vihern Yea [iwe
V. Dumone, Cel

New York

1. Om e Streed Whers You Live
V. Damune, Col

LY Wand You, | Love You, | Need You
E Presléy, Vic

A Mesaglonw snd Thems From “Plesh™
Al Sialodf, Das

. My Fraver. Platien, Mer.

. Wayemard Wied. G, Geenl, Fra

. Whalever Wil Re, Wil Ra
Dazin  Dav, Tal

T. Stmiling on the Coswer, Foor Deds, Cal,

B, Allegheny Moem, F. Page, Mes.

¥, Gleadors, F (Coma, Vi

1. I'm b Leve Aguim, F. Dominn, Iep,

Philadelphic

I. Miasaghyw pod These From “Tioak™
A Seodoul¥, Deer.

L Wayward Wind, . Grant, Fra

X T Wami You, | Secd YVoiu, | Luva Yea
E. PFietdler, Y.

4 Alleghenmy Mown, F. Page. Mer,

5 bvery Tower, O, Casr, Fiy

i (m the Sireet Whers Yau Live
V. Damiviee Cwl, #

T. My Prayer, Plagiers, Mer.

K Sirmsded in ihe Jungle. Javhasis Pl

Y. Glendors, F. Comn, Vie

N, Standing oo (ke CUeraer, Four Lads, Col

‘Pittsburgh

1. My Praver, Planers, Mer,
. Maore, . Comn, Vi,
LI wWand Yon, | Neod Yeu, | Laie Ve
E Py, Vic
A, Allegheny Moam, P Page, Meg,
5. Whatsver Wil Be, Wil Ra
Phsrie Dwaw, Ciol
6. Canpdlan Smact, H. Wimerhaler, Vie
Y. BeBapa-Luls, € Vieeent, Cap,
b On S Siredl Whary Yus Lie
V. Damone, O,

St. Louis

. My Fraver, Plagdiems, Mér, ]
3. 1 Almesl Lost My Y, P, Boose, T

{Continued on page 86)

Thai
iCap.
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THAT'S ALL THERE THEME FROM YOU'RE
BE-BOP-ALULA IS TO THAT s AU AR “THE PROUD ONES” SENSATIONAL
gt NAT “KING" COLE b ot ge e b B