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Cat, Digs
Largest Employer of

By MILDRED HALL

WASHINCTON—Uncle Sam is
on a jazz push, at home and around
tha 'L".'IJI'T{L cold or hot wars not-
withstanding. At home, the gov-
ernment will better its own record
as the largest single employer of
musicians in the country, fostering
over 40,000 . talent presentations
annually in its Defense Depart-
men alone. Overseas, Ambassador
Jazz will get a push [rom a combo
of the St®e Department’s Coltural
Exchange and Voje of America
programs, Commerce’s Intemation-
al Trade Fairs displays, plus an
assist from a battery of record com-
panies, music associations and jazz
artisis.

At the Capitol

Starting under the Capitol dome,
the jazz push here has already
begun, with re-clected Rep. Fran
Thompson (D., N, ].) renewing his
crusade (o get close liaison be-
tween the massive povernment mu.
sic program and outside leaders in
the music world, Thompson legis-
lation would enlarge the 46-vear-
old National Commission of the
Arts to include performing arts rep-
resentalives. A special masic com-
mitlee vould have an  ex-officio
ndvisory group chogen from top-
nolehers in the American Society
of Composers. Authors and Pub-
lishers, Broadeast Music, Inc., the
networks, American Federation of
Musicians and the Jazz Institute,

Defense Department

promotion by the Speecinl Services
division goes well bevond the mu-
sical performances. an estimated
- 24 000 annually in the Army alone,
ranging from band concerts to jam
sessions. Defense wmoes all out to
find or foster talent, gradunting
such ndmes as [nlins La Rosa, Vie
3 e e Eddie Tisher. Ronnie
Cavlord, Lifzz specialists Dave Bru-
beck antl Andre Previn, Peter
Palmer, hit -star of -“Li1 Abner.”
§irst won acclaim in the biz 1956
Armv talent show, with Billboard

Goodman to
Tour Orient

NEW YORK—Benny Coodman,
the next jazz ambassador to go
abroad under State Department
puspices, hit the domestic concert
trails last week to warm up his
pggregation for its opening at the

Banghok (Thailand) Fair next
month,
Following two regular dance

dates, he emburked on a concerts-
onlv schedule In Cleveland's Music
Hall Wednesdav night (14). The
concert, which also teatored voeal-
ist Martha Tilton and the vocal-
fazz team of Jackie Cain and Roy
ril, was plugeed exclusively b
o isk jockevs in view of a two-week
newspaper strike in the city, Never-
(Continued on page 16)

Uncle Sam’s a Cool

Organizations Send Artists Out to World

k [of platters paid for out of installa

Jazz Beat

Musicians at Home;

editors Paul Ackerman and [im |
McHugh lending a hand with Hu‘:
judging. |

Further talent fostering goes an
thru the Armed Forces Song Folio

|(the Hit Kit of war days), which!

goes aul monthly, world wide, to
servicemen. The folio, which also
has an annual edition, ineludes
orchestrations and wvocal arrange
ments of one of eight hit tunes,
lus show prodoction notes. Pro-
Fu-ssimm]‘ civilian entertainment di-
rectors help train embrvo talent,
and the USO packages professional
talent for servicemen around the

waorld.

Uncle Sam is also a top promoter |
of American disks. On the pay|
side of the ledger, record libraries |

on U. 5. Delense installations are
swelled by “incalculable™ munbers

Hon PX profits, or by Defense en
tertainment funds, or bought by
servicemen  themselves.  Special
Services estimates that at leasl
$200,000 a month iz rung up in
record sales at PX's abroad.

Free List

On- the free list, Defense sends
out five hit disks monthly to all
installations. Record companies
from majors to minors eo-operale in
getting the cream of the crop of
45's out to servicemen at peak pop
ularity, and at special low rates to
the government. Dr. Harold W,

Arberg, soldier-music advisor to the

Special Services division, reports

In the Defense Department, juzz |labels include Victor, Columbia, |

(Continred on page 16)

TIGHT HELIUM
SUPPLY LAYS
BALLOONS LOW

NEW YORK —— Bobbing
balloons hove always been a
muinstay of the Thanksgiving
and  Christmas  amusement
trade, but there won't be much
habbing thruout the country
this year. In fact, on Thanks.
giving Day, traditional time of
lavish street pnl'mlm and mam-
moth Float displays, the helium
supplv will be so tight that
only three of the big balloans
will be in evidence, and those
three will be part of ‘the
Macv's parade here.

For some Hme now the
Rurean of Mines, controller of
the heliom allocations, has

been eutting off the availabil-
itv of the buovant gas to the
amusement world. No helium
has meant no bobhing bal-
loons, period. So the best
method of displaying balloons
has tumed from anchoring
them on strings as they Float
aloft, to tieing them to sticks,
Thev sell better when kept
alofl by helium,

Only the national stature at-
tained bv the Macy's event
convinced the government that
al least some of the precious
gas should be set aside for
frivolity on Thanksgiving Day.
Heliom is a vital element in
the welding process, being
used as a shielding gas around
molten metal ares.

Atomic Use Secrel

All helium is manufactured
by the federal government,
which owns the patent, the
tank cars used [or transport-
ing the gas, and the cvlinders
in which it is sold to users.

(Continued on page 50)|

Qutdoor S

By HERB DOTTEN
CHICAGO—In the words of

old-time outdoor showmen, all
roads will lead to Chicago for the
opening Sunday (25) in Hotel Sher
man of the annunl conventions of
the warious trade groups in the
outdoor amusemen! business.

Kev people and many lesser ones,
too, in the [air, carival, amuse
ment park and kiddieland [ields,
and those who supply them with
attractions, equipment and services,
will throng to the Windy City for
the annuval’ get-togethers which
combine serious business with so-
cial activities.

Many Groups to Meel

Major organizations to convene
are the International Association of
Fairs and Expositions and the Na-
tional Associntion of Amusement
Parks, Pools & Beaches. Other
groups to meet include the Ameri.
can Recreation Equipment Associa-
tion, the International Motor Con-
test Associntion and the Midwesl
Fair Circuil.

On the social side. highlights will
be provided by the Showmen's
Leagug of America, the Chicago
based fraternal-benevolent elub,
the oldest of such organizations in
the outdoor amusement world. The
women will have their own social

acHvities as well as some jointly
lwith the men. Such women's groups
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Allan Herschell Firm Buvs
Minigture Traan Company , . .

Allan Herschell Company, North Tonawanda,

N. Y. largest manufactures

Competitive sitontion
formularize price seales for the racks.
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riding devices, purchased the inventory and
equipment of the Miniuture Tmin Company,
Renssalaer, Ind., and will enter the mininture
{rain |1uu|'|lf.'u'[11riug 3 RN Page 50

Feelers Put Out on Paramount

Movie Releases to Video . . .

In an apparent attempt to expedite entrv of
Puramount feature films dnto TV, Ted Cotl,
manager of Du Mont Broadeasting, is reported
to be feeling out present market conditions
for this product. ....0v.e.. Page 2

Number of Advertisers Forsake

Sponsor of Hall-Hour TV Films . . .

A compilation of present major multi-market
sponsors of syndicated [ilm series tums up a
number of important absentees from last vear's
roll call. Some importanl bankrollers are no
longer sponsoring half-howr film programs on
any broad scale.......... Page 8§

Competition Keen as Major Labels

Vie for Rack Jobbing Business . . .
Expansion of the rack jobbing segment of the
record  business eauses major labels to
re-evaluate their relations with rack jobbers.

Victor Phono Sales Double. With
Big Increase in Under-860 Brackel .. . .

RCA Victor has more than doubled sales on
phonos since its radio, phono and TV set
department was broken up and radio and
rl-]'l.[lnﬂﬁ Wwiore sel 'Llp- [1[1[If'l' | ."ll.‘:l'l..lfa"lnl‘l‘ LI'.:“.I_":‘.IH'
ment two vears ago. The bigoest increase
took place on models in the under-560 price
bracket. Improved. styvling and development
of new functions for sets played major role in
sales suocess stONy. 5. 1N o oo wnsidl Page 19
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To Turn Chi Hotel
Into Virtual Midway

Amusement Attraction Suppliers,
Buyers to Get Together in Chicago

|m the Ladies’ Auxiliary of the
Showmen's Leagoe of Americi and
| Curavins, Ine., both headquartered
lin Chicago, will hold their own
gocial and business programs.

| A trade show, sponsored by the
| park associntion, will be one of
| the big [eatures., The show will
offer the latest in new amusement
riling devices and equipment of
many kinds used in permanent
amusement installations and by
touring units such as camnivals.

Formal sessions will serve to
spread ideas developed during the
ast vear and deal with such prob-
R‘rus. if anv, that mav loom. This
vear no major problem confronts
any segment of the business.
Optimism Buns High

Optimism, in fact, will run high,
| as the past season for most
| branclies of the business was an
| exeellent one, and business as gnt-d
|if not better, shapes up for nes
YT,

As a resull. buving at the trade
show may well hit an all-time high.
Amusement rides this past season
experienced the best grosses in
| manv vears, reflecting not only the
generally hich economy thruout the
|U. S. and Canada but alsa the
matnting population in both coun-
tries.

Probably the most spirited ex-
hibition will be put on by suppliers
of grandstand attractions to fairs.
The success of such attractions as
lice shows, TV npames, co
headliners and recording artists in
the last two years has jarred the
| long- existing pattern of grandstand
programming . ., a pattern which
lalso was jolted by what on the
'whole had been declining attend-
ance for revoes, long the traditional
night grandstand  attraction.

Convention’s
A Show ltself

CHICAGO—Makers of Class
Houses, the Merry - Go- Round
manulacturers, designers of distor
tinn migors and Roller Coaster en-
rineers ‘display their wares: at one
of the most unusual trade shows
here next week.
| Eightv-four exhibitors will set up

174 booths at the exposition of the
 Nalionn] Associntion of Amusement
Parks. Poals & Beaches at the Ho-
tel Shierman here November 25-28,
| They will take orders for the out-
| door amusement  equipment  and

| supplies that will entertain millions
al amusement parks, kiddielands,
carnivals and fairgrounds next sum-
M.

- Like the midways it supplies,
the trade show throbs to band or-
(Continued on page 58)
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Paramount Verges on Issue
Of Movie Backlog to Video

NEW YORK—The Paramount
Pictures library is slowly edging
its way into TV, with the proba-
bility that it will be available
sometime early next vyear. The
Paramount organization will prob-
ably handle the distribution of the
films itself,

Reports are current in the trade
that overtures have been made to
video stations around the country
by Ted Cott, general manager of
Du Mont Broadcasting's WABD,
here, and WTTG, Washington,
both controlled by Paramount Pie-
tures. Cott has been trying to
Jearn what he could expect to get
from other stations for the feature
film library, so that the Paramount
brass might better be able to eval-
uate the worth of the property and
their iming on its release.

Cott’s motive is also said to he
the freeing of the library for use
on his two stations in the East, so
that they could better be able to

ABC-TV Nixes
‘Masquerade

NEW YORK — Preliminary
i&BkC;T; moves tuward1 its “nmﬁ
00 rogramming last wee
dropped “E-Iasqueradegf'arty" from
the web’s Saturday 10-10:30 p.m.
slot, with “Ozark Jubilee” retum-
ing to Saturday night’s schedule in
the 10-11 period for American
Chicle Company.

Emerson Drug’s absorption by
the Warner - Lambert Company
and Lentheric’s incorporation into
Helene Curtis Industries cost “Mas-
uerade” both its sponsors. Tha

ow is being eyed by NBC-TV
for colorcasting and by CBS-TV

(Continued on page 6)

H. Curtis Due
For ‘Susanna’

NEW YORK—Helene Curtis is
expected to pick up alterate
weeks of “Oh, Susanna,” from Nes-
tle shortly, Nestle will cut back
to alternate weeks and buy alter-
nate weeks of another show to
spread its TV advertising.

The situation-comedy has con-
sistently improved its ratings since
its debut and is nuw said to be
outrating Sid Caesar in the latest
Nielsen. The show is in the 9-9:30
p.m. Saturday spot on CB5-TV.

battle the competing outlets. The
current excitement in the ranks of
the sponsors over the ratings of the
new feature packages may possibly
be said to favor the release of the
Paramount Pictures at this time,
Affect Market

What the addition of the Para-
mount feature product would do
to the market at this juncture is
not known. One point of view has
it that the market cannot absorb
any more new feature packages;
the other has it that stations will
have to continue buying to main-
tain their position against the com-
petiion. And how the release of
the Paramount library would af-

fect the National Telefilm Asso-
ciates search for network clients
is another open question,

It is also ‘Sussibfﬂ that Para-
mount might also be interested in
offering the library to some stations
in exchange for purchasing an
equity in these operations in the
manner of M-G-M TV. The re-
lease of the Paramount library
would leave only one more major
pre-1948 backlog of features, that
of Universal, still unsold to TV.

The release of the features if it
is done, might also make available
a large enough sum to allow Para-
mount to EF:] into the production of
other product for TV,

EXECS, SHOWS SHIFT

Things Look Up as
ABC Ratings Perk

NEW YORK — Encouraging
strides in Monday-Tuesday ratings
were noted by ABC-TV in a wee
marked by programming shifts (see
other story this issue) and executive
changes.

Monday night, traditionally a
tough nut for ABC to crack, has a
new contender in Lawrence Welk's
“Top Tunes and New Talent,”
which picked up 16.3 rating points
in the latest American Research
Bureau listings. The entire gain,
which gives ABC a 19.5 average
for the hour (9:30-10:30 p.m.),
was made at the expense of NBC-
TV's Robert Montgomery show,
which dropped in the ARB ratings
from an average 38.7 before Welk
debuted to its present 25.8.

“December Bride” and half of
“Studip One” gave CBS-TV an
average ARB figure of 22.1 for the
same time period, indicating that
what was once an NBC win and
later a CBS-NBC battle has now
become an evenly weighted three-
entry race.

Tuesdays Up

On Tuesdays, ABC's “Chevenne”
has been a strong entrv in the
7:30-8:30 period. Now its alter-
nate week partner, “Conflict,”
which began as a weak sister, has
climbed to almost equal strength,
according to Trendex figures. For
November 13 telecasts, Trendex
gives “Conflict” a 17.1 against
CBS's average 188 and NBC's
10.9, with ABC scoring a 33.1 au-
dience share against 36.4 for CBS
and 21.1 for NBC.

Pan Amer. Airways Buys 912
Shows of ‘See It Now’ Series

NEW YORK—Pan American
Airways last week made its maost
important network buy when it

hased nine and a half pro-
ams from CBS-TV in the “See It
ow Sunday documentary series,
featuring Edward R. Murrow. Half
of three “See It Now™ programs
have already been bought by
Shulton.
~CBS is extremely elated over
the sule, not only because of the
large financial commitment by the
client, but also because it believes
Pan American to be the correct
type of soft sell advertiser for
Murrow. Pan American, after a
cancellation of alternate weeks of
*“Meet the Press” on NBC-TV, was

to have sponsored alternate weeks
of the web's Tuesday 7:45-8 news
show,

The deal was not completed,
however, because a cross-plug
could not be worked out with
Studebaker-Packard, which spon-
sors the same quarter hour of news

on Mondays on NBC.

The Pan American sponsorship
of “See It Now” will include half
of “The Secret Life of Danny
Kaye,” which is to be presented
December 2 in its usual 5-8 p.m.
monthly slot. “See It Now”™ is now
in a strong sponsorship i:nsitiun
with product bought virtually thru
all of 1957.

With "“Wyatt Earp” capturing
the 8:30-9 p.m. slot and “Broken
Arrow” in a rising spiral, Trendex
indicates the good news for ABC
has progressed from alternate Tues-
days to all Tuesdays.

Exec Row

Along executive row, James
Beach, director of the web’s Cen-
tral Division, has been elected an
ABC veepee. At the same time,
Ollie Treyz, in an expected move,
was named ABC veepee in charge
of the television network. In other
status changes last week, Geraldine
Zorboaugh, reputed to be the only
woman veepee in the history of
the radio-TV industry, resigned,
as did Harold Morgan Jr., who left
the veepee post of controller to
join McCann-Erickson. Jason Ra-
bonovitz, assistant controller, has

been upped to business manager
of ABC-TV.

|

! On the sales front, Seven-Up
' bought a 13-week participation,
and Hartz Mountain Products re-
newed its participation in “Circus
Time.,” With its parent company,
American Broadeasting-Paramount
Theaters, declaring an extra stock
dividend, things in general were
looking up last week at ABC

NOBLE WINS
KRAFT'S 50G

NEW YORK——William A.
Noble, a 35-year-old writer,
won the $30,000 prize for the
best original play presented
on the “Kraft Television The-
ater” during the year ending
October 31, His Kraft Play-
wright’s Au'ard—wmnin% play
was his first original TV
drama, “Snapfinger Creek.”

New Packages
Still Roll On

NEW YORK—-The stream of

pilot films and newly proposed
shows continues unab:ted. Sidney
Kingsley, Pulitzer Prize winner, is
at work on a medical drama series,
“World in White,” for CBS-TV.
The idea came from his Broadway
hit, “Men in White."”

Producer Dee Engelback |Is
prepping a half-hour film series
starring Vivian Blaine for NBC-TV,
The comedy-with-songs stanza
casts the star as a pop singer who
marries a rugged but temperamen-

|tal opera star from Europe.

Packager Hal Gross is turmning
out a pilot on a half-hour series,
“An American at Oxford.” The
comedy-drama hus no connection
with the old M-G-M feature, “A
Yank at Oxford,” also rumored as
the basis for a new TV series.

WSTV Directory
And Index Aimed
As Advertiser Aid

NEW YORK — WSTV-TV,
Steubenville, 0., has come up with
two devices to assist advertisers—
a merchandising directory and an
Index of Advertising Effectiveness.
The former lists every retail outlet
in the tri-State area serviced by the
station. The latter is a chart which
affords the sponsor a means of
comparing results on any two sta-
tions he is using.

WSTV, which is offering both
ideas to all stations and advertisers
as an industrv contrtbution, has

been credited by a recognized sur-

vey and rating bureau as reaching
4,500,000 people, a market com-
parable to the nation’s fourth larg-
est, Philadelphia,

NEW YORK — Seven-Up has

bought 14 daylime quarter hours
on NBC-TV and CBS-TV to mount
a saturation campaign during the
first three weeks of December. The
buy involves four NBC shows and
two CBS properties,

The quarter-hour buvs on NBC
are one of “Modern Romances,”
two of “It Could Be You," two of
“Matinee” and three of “Comedy
Time.” On CBS the sponsor pur-
chased three quarter hours each
of Bob Crosby and “Our Miss
Brooks.”

The purchasing splurge is remi-
niscent of one mounted by Alcoa
last year when it bmi%ht a large
number of shows on NBC during
one day. Seven-Up is said to be
trying to make the nation con-
scious of its soft drink during the
upcoming Christmas holidays via
explosion advertising. The bot-

www americanradiohistdis-om

7-Up Launches Giant
NBC, CBS Campaign

tler's regular video program is
“Soldiers of Fortune,” which is
spot-booked thruout the country.
J. Walter Thompson, Chicago, is
the agency.

Half of Phil Silvers
May Be Available

NEW YORK—Alternate weeks
of the Phil Silvers show, Tuesdays,
8-8:30 p.m., is expected to become
available this coming spring when
Amana is expected to bow out.
Meanwhile, Amana sold two alter-
nate week segments of the show
to the J. B. Williams Company for
sponsorship during December for
holiday season promotion.

R. J. Beynolds remains as the
other client of the situation-
comedy,

(BS Safurday |
Night Line-Up
Continues Fluid

NEW YORK — The CBS-TV
Saturday night 9:30-11 p.m. situa-
tion has not entircly been cleared
uF as a result of the canecellation
of the “Ford Star Jubilee.” The
10:30-11 slot, now owned by Ha-
zel Bishop for “You're on Your
Own,” will run regularly in the
time period thru the season.

Procter & Gamble, however
will not produce any additicsa,
programs in its “Hey, Jeannie” se-
ries for slotting 9:30-10 but will
move up its scheduling. This will
mean a gap of about seven weeks
sometime in late Mav, unles: more
half hours of “Jeannie” are sched-
uled. Liggett & Myers is expected
to produce more “Gunsmoke”
shows for its 10-10:30 slat.

CBS, however, can use the 9:30-
10:30 hour for the once-monthly
presentation of “The Big Record,”
its musical show which is bein
produced by Lester Gottlieb anﬁ
which features Patti Page. A kine
of the show is to be made this
week, and, if it looks good, the
show may be presented this sea-
§01.

MIAMI BEACH — Robert G.
Wood has been appointed national
sales director of the Storer Broad-
casting Company, [ollowing the re-
tirement here of Tom Harker. who
held the post since 1947, Woad,
an alumnus of WOR-Mutual in
New York and Chicago, has been
assistant to Harker,
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LEM (NBC) ..cccovisssanannnnnnns B3
B, Fune Grey

nEn‘ F‘-—ﬂj' (EBSI @A FEENSEEDEENTRER I'n
#. Bald Jourmey

Ralston-Purina (ABC) ..osansssnan 209
&, Lausle

“'EHUEI.. Eimph!“ {{:I‘ darmEEEEE -ﬂ
B. Crusader

R. 1. Reynolds, Colgala (CBS) .ee. .77
#. Line-Lp

P&E ICHS} IR R R EEE LR R NE LN RNERNERS.] 'Tﬁ
¥. RBuccaneery

5]‘|'|-II‘||-ISI ‘{.BSI ---------- R -?ﬁ
#. Sir Lancelot

Whitchall, Lever (NBC) couvsssnan o180

AMONG WOMEN

Women
Runk  Show, Sponsor & Web Per Set
1. Line-Up
P& (CBY) weivevivvonsenawinsssl0d
1= Lassie
Kellogg, Campbell (CBS) .couss woa 10
3. Tane Grey

Gen'l Foods (CBS) ....svsssnnsss-1.02

4. Dragmel

LEM [NBLC) ... covssssnresnsanauis I8
8. Crusader

R. J. Reynolds, Colgate (CBS) .... .96
5. Wire Bervice

R. J. Reynolds (ABC) ....ovecaiae 96

7. Bold Journey

Ralston-Purina EI’I-H'C:. PP, |
8. Brokem Arrow

Gen'l Electric CABC) iavssisnannnis 50
9. Circus Boy

Reynolds Metal (NBC) ...cvvves. BB
0. Wyali Earp
Parker, Gen'l Mills (ABC) ...onvees A3
AMONG CHILDREN
Children

Rank Show, Sponsor & Weh
1. Fury

Per Sei

Gen'l Foods, Borden (MBO) .......1.84
1. Talea of the Texns Hangers
Curtiss, Gen'l Mills (CBS) ......1.852

L3 Rin Tian Tin
Matlonal Biscuit (ABC) ..vsssssss 180
Roy Rogers
Gen'l Fooda (MBC) ......¢00nee...1.52
Lone Hanger
Gen'l Mills, American Dairy

(ABC) ..oivnsns
Circus Boy
Reynolds Metal (NBCY ... .vveennis
Adventure of Jim Bowle
Amer, Chicle, Chesebrough-

Ponds (ABC) ..vvvvenvnssrnnnnins 1.34
Robla Hood
Wildroot, Johnson & Johnson
Lausjs
Kellogg, Camphell (CBS)
Wild BIl Hickok
.:t“nil {Cﬂsjl AR EREEE A B r--i-ll-l---l-z’

4.
8
(R

.

1.38
T

.1.33

......... 1.32
10,

® Network Dramas

OCTOBER RATINGS

Rank Show, Sponsor & Web Hating
1. . E. Thenater

Gen'l Electric (CBS) sovsnnsasnssssdn.d

Alfred Hlicheock

Br:ﬂl“l'Mf:H {fﬂﬂ] "TY l Ittt ] -3‘5 !

B. Climax

l'."-hl!-'!'t!' H:BS; i---j‘qj'l‘illlli-!:-l
i, The Millionalre

FH!EEIE ECHR‘] AW lllllllllllilll-“l‘
5. Lux Viden Theater

L:‘ltr ‘.-HEC} LI ] I'llllll-lllll-!ll'll:"?l3
#. Loretitn Young

PG NBIC) .. caiiannadans s e 68

7. Rob't. Monigomery
Shick, 5. C. Johnson (NBC) .....23.8
E. Alcoa Hoor
Alcoa (NBC)Y ... o227
9. U. §. Steel Hour
L..I S- sl::l {CHS.! EFEEREEPEEREEY L]

LE RN AR R RN NN

10, Krafi TV Theafer
Kraft {MBC) cucvdinndaannisnisass e
AMONG MEN
Men
Rank Show, Sponsor & Web Per Set

1. Yoo Are There

Fm-litntlnl {qas‘} Ilillilljlllll-l-!rﬂl
2. Alired Hitcheock

EriltUI'M!'E“ H:H:. I ER R RE TR RN LR rH'
3. Playhouse 90

Ronson, Singer, Bristol-Myers

[CBEY evennns R R e S L]
d. Aleoa Hour

&I:u‘ {HEC1 LE R EENESESYELEE S REDNN! -g!
8. G. E, Theater

Gen'l Eleciric (CBS) ssssssssassas 99

6. Famous Fllm Festival

Partic. (ABCY ...... P et Rt . |
7. Loretta Young

F&G 'HEE} GEmaEm AR AR R -u“
8. Big Story

Vick, Amer. Tobacco (NBC) .eesee 87

§. Kraft TV Theater

Kmtl {HBE: LERR R ERL LR R RENL RN j"
Climax

Cilf'.'lﬂl!l' [C.HS} iaEEESEEREEE R

WABC Bills 20%
Over ‘55 Quarter

NEW YORK—WABC-TV here
has grossed 20 per cent more in
billings in the current fuuﬂmuar.
ter than in the same period in

10.
A3

AMONG WOMEN

Women
Hnnk Show, Sponsor & Web Per Set
. Famous Fllm Festlval
Partle. (ABC) .ovuisininansuinnnas 1,21
1. Aleoa Houwr
Aleoa (MBC) ......... 1.17
3 Alfred Hlicheork
Bristol-Myers (CRSY ........ 1.16
3. Do Pood Cavaleads Theater
du Pont (ABC) ..ivivciienrnssnnsallf
5. Loretia Young
P*‘G I-HHE'J lI'!!-ili-lllllll-llllll'rllll‘
6. The Milllonaire
Colgate (CBE) ....csesssnsnnsnsss 1.11
7. Lax Video Theater
Lover (NBC) ....cidissscasssnanass 1.10

8. Rob't. Monigomery

Schick, 5. C. Johnson (NBC) .u...l.08
8. . E. Theater

Gen'l Electric (CBI) cuovervssnsnass 08
?. Aluminum Hour

Kalser (NBC) ....ovvevennsnanssse il

AMONG CHILDREN
’ Children

Rank Show, Sponsor & Web Per Sei
1. Crossroads

Chevrolet (ARC) ..... srsaasanssa JE
2. Telephone Times

B:u {cnsl LI RN NN N ] IT‘
3. West Point

G:nll F'm tcag" LE R NN ENE RS R NN Im
4. Famoiwd Fllm Festival

Parties (ABCY ouucssnsmmaarrasssns BT
5. G. E. Thenter

Gen'l Electric (CBS) .ovvacossnnns A1
6. The Millionaire

Colgete (CBS} ...covnsesnsessnssss o308
T. Playhouss of Siars

&hjllt {Cns’ LA E R EE LRI EREE RN AR RER] IJs
8, Medie )

Revion (NBC) ...coinsassssnnsnnan o¥2
# L. 8§ Steel Hoor

U, 8. Steel (CB8) ..asvacessinanis A7
?. You Are There

Prudential (CB3) ..veureess innasdi P
9. The Vise

Sterling Drug [(ABC) ccivivssssness A9

1855, according to Robert Stone,
general manager,

The ABC-TV flagship station
claims it topped its six competitors

in political program billings, gar-|

nering $45,000 thru a special
pulitical sales unit set up for the
election i

'AGONIZING REAPPRAISAL’

NEW YORK—Ad agencies face
a year of “agonizing reappraisal”
of television in 1957, according to
Terence Clyne, veepee and man-
aging director of TV at McCann-
Erickson, who predicts one main
outcome will be more agency ac-
tivity in the creation of new shows.

"You can't count on a safe time
period any more, your ratings ex-
pectancy has been lowered from
30.0 to 20.0 and costs are up 25

er cent over 1955," says Clyne in
isting reasons for the needed re-
alignment of thought. “Agencies
have gotten used to relying on the
networks for programming. Now
thev're not rr:nﬁ_v equipped, many
of them, to create winning shows,
and the networks can't come up
with all of them, The result for
clients and viewers {3 a program-
ming mish-mash,”

Pointing to the rising strength of
ABC-TV and the importance of
“the fourth network” of local sta-
tions, the veteran executive is con-
vinced that an advertiser today has
a more difficult job of selling on TV
than ever before because of the di-
vision of his audience, “With cost-
per-thousand spiraling to a new
high of $5,” says Clyne, “sponsors
are naturally seeking protection in
their programming.

“The philosophy of the past few
vears of the 52-week contract is on
its way out. Too many sponsors
have been stuck with weak pro-
grams for long periods. Suppliers
will have to face up to this trend,”
he continues. “Television is a fab-
ulous sales medium, but the time
has come to revive such -eariler
practices as short - term contracts
and agency-created programs.”

Toward the latter goal, McCann-
Erickson in late 1955 revised its
TV servicez into new departments
manned by programming. experts
as well as service and guid[:in-c}ﬂ
chiefs. In mulling a given produc-
Hon, Clyne and associates use these
criteria: Integrity of and confi-
dence in the producer, appeal of
the story line, impact of pilot
film anH’: fourth, cost-per-thousand.

A footnote to building a show
today, Clyne adds, is the recogni-
tion of broken barriers between au-
dience segments. “What once was
specifically a children’s show, a

women's show, a mystery lovers’|
show, ete., is now an all-inclusive |
family show,” he states. “Surveys
have proved that all population
groups are watching each other's|
shows now in numbers which
render obsolete the concept of di-
recting a program to one specific
segment,” '

NBC Realigns
Morn. Schedule

NEW YORK—Confirming re-
ports of a programming change in
the NBC-TV a.m, line-up, a new |
Monday-thru-Friday schedule has |
been set to begin December 31, |
“Ding Dong School” will exit after
1,105 consecutive telecasts to per- |
mit Dr. Frauces Horwich, its crea- |
tor, to undertake an extended
study of children’s TV in Europe
and the U, S, for NBC, The web |
expects Dr. Horwich to return’
with a new format after her study
is eompleted.

“Iome” moves from ity 11-12
noon slot into the 10-11 am.
period. “The Price Is Right,” audi-
ence-participation show  starring
Bill Cullen, which debuts Novem-
ber 26 in the 10:30-12 noon show,
is still being mulled, but a Don
MeNeill stanza originating in Chi-
cago is the leading contender,

“Tie, Tac, Dough,” the Jack Bar-
ry quiz, stays in the 12-12:30 p.m.
ipol’:." followed by “It Could Be

0

1L,

Trendex Puts ‘21’
Ratings on Upbeat

NEW YORK——The most recent
Trerndex rating of “Twenty-One,”
Wednesday (14) 10:30-11 p.m. on
NBC-TV, indicates a continued up-
beat in viewer attention.

Trendex in six cities gives it a
169 and 34 per cent share of
audience, to the 19.2 achieved by |
the second half of the “United
Stutes Steel Hour™ on CBS-TV, !
and the 8.0 received by the last |
half hour of the Wednesday fights |
on ABC-TV, |

accepted ways

several
independent
agency must
Pointin
become sole

president said.

Duffy

to step into television in order
terous

DUFFY URGES AGENCIES
'TO CO-PRODUCE SHOWS

NEW YORK—Ad agencies should co-produce TV shows,
according to Bemard C. Duffy,
Durstine & Osborn. In a speech
Sales Executives’ Club last week, Duffy called for the agency’s
re-entry into production as a requisite of rising costs,

“Fewer and fewer sponsors can afford a network show,”
said Duffy. “Co-sponsorship and multiple sponsorship are

out. But it's a cold.hard fact that prices aren't
]i!::g' to get lower. In the early days of television, program
production was a function of the agency. Over the course of
ears, that control was given over to networks-and
ackagers, But times have changed, and now the
me a co-producer,”
out that it doesnt seem practical for agencies to
roducers of network shows again, Duffy urged
the middle-of-the-road solution to the problem of program
control as an aid not only to sponsors but to package producers,
“It stands to reason that if an agency is part of a show, it must
be solidly behind that show. For the competent
agency’s new system can help secure his success,” the agency

be

Better Shows
“The search for better enterainment is the only means of
justifying the rising spiral of TV costs. It is the search for
better programs, better entertainment and, if you like, better
art, that has necessitated the agency’s re-entry into production,”
told his audience. “We would be failing in our duty to our
clients if we did not step in now, I think now is the time for us

rices and poor programming.
e day of expensive programming meaning good pro-
gramming is a day of the past,”
tive programming at controlled cost

resident of Batten, Barton,
E]rc the Radio and Television

roducer, the

to protect (them) from prepos-

Duffy concluded. “Good crea-
ould be our goal.”

www americanradiohistorv com

Clyne Sees More Agency
Activity in Show Creation

Feature films will be a strong
programming element in agency
ﬂliﬂl{iﬂ% next year, the veepee be-
lieves. “We are all exploring this
area during a term of watchful
waiting, which will erystalize into
action before long.” Another area
agency eves are trained u is
ABC, which Clyne feels wiﬁﬂga a
network equal to the others a year
trom now.

Having

spent a record $90,000.-
000 in TV SE.I:

fall, McCann-Erick-

'son is obviously a devoted believer

in the medium. It is also a fact that
it originates and produces more TV
shows than any other agency. This
combination of statistics supports
the conclusion that the opinions ex-
ETESSEd by Clyne will probably re-

ect those of the entire agency
world, if they don't already do so.

WGAL-TV

LANCASTER, PENNA.
NBC and CBS

DOLLAR

One of America's imporfant
TV areas—the Channel 8
Multi-City Marketl Here 3)3
million people, with $5%
billion to spend every year,
own 917,320 TV sets.

Channel 8 Multi-City Morket
Harrishurg Reading
York Lebanon
Hanover Poltsville
Galtysburg Harleton
Chambershurg Shamakin
Waynesboro  Mount Carmel
Frederick Bloomsburg
Westminsler Lewishierg
Carlisle Lewisiown
Sunbury Lock Haven
Martinsburg Hagersiown

STEINMAN STATION
CLAIR McCOLLOUGH, Pres.
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0?2 | )
true dramas
of suspense, fear, and fighting courage... .-
from TV's most successful adventure series!

CRUSADER

starring BRIAN KEITH
...a man with a mission

Local and regional advertisers will welcome this opportunity to catapult their sales with a great network: hit.

L

CRUSADER is rounding out 65 smash weeks for Camels and Colgate-Palmolive on CBS TV. Its 12-month average
Nielsen rating of 22.1 tops the average rating for all other dramatic series.. Each half hour is beautifully cast
and produced . . . based on official records . . . packs a terrific wallop for the entire family. High drama, high

ratings, higher and higher sales!—all yours when you say CRUSADER to MCA. Say it today.
Amenca,S *Flash! Latest October Nielsen-28.3
_ | No.1 Distributor
| P ogrene i
JKAJ-QQW-NGDB
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Summer Spot Coin

Off 20%, Says TvB

NEW YORK — The extent of
the summer slump in spot spend-
fr g was revealed in the Television
Bureau of Advertising’s spot ex-
penditure report for the third quar-
ter of 1958, which was released
last week. The estimated gross
time expenditure for all kinds of
spot TV during the months July,
August and September was $83,-
863,000, This was approximately
a 20 per cent dip from the spring
peak.

Virtually every top spot adver-
tiser—except for some summer sea-
sonal pmﬂuﬂh like smokes and
drinks—we_ e down in their spend-
ing, some by 50 per cent or more,
The consistent leader, Procter &
Gamble, was down from $6,500,-
000 the second quarter to $2.800.-
000 the summer guarter, Colgate.
Palmolive, also reduced consider-
able but held its relative position.
Lever Bros., the third big soap,
which suddenly moved into the top
ranks in the last report, continued
to up its expenditure, moving up |
right behind Colgate. ,

The major cigarette spot adver- |
tisers kept their expenditures fairly |
even, with Brown & Williamson
still the top spender and Philip
Morris still second. The autos W[‘TE’!
down sharply, with Ford the top
one in 38th place, spending a mere
$400,000 for spot time in the|
three months. i

Beer Spenders

The beers, for the most part,
were off only slightly as a group.
The major exception to the trend
was Pabst, which tripled its ex.

diture over the spring quarter,

coming the top beer spender
with $640,000, 23d place over-
all. Ballantine, the foirmer heer
leader, become second, riding in
28th place.

Bristol-Myers to
Get Ronson "90°?

NEW YORK — BRonson is ex-

to surrender alternate weeks

of the 10-10:30 p.m. segment of

“Playhouse 90" on CBS-TV to

Bristol-Myers after the end of the
year.

Ronson will retain an alternate
week half hour, but the Bristol-
I]:H‘Ers buy will give this client a

hour of the show each week.
It already has alternate week own-
ership of the 9:30-10 segment of
the dramatic stanza.

ABC-TV Nixes

® Continued from page 2

similar

pm%'am.
= The "Ozark™ move to catch the
Liwrence Welk viewers (9-10
T.m.] opens up ABC's Thursday

0-11 p.m. berth for the first of
the new shows being prepared
by the webs new high-gear
programming team.

ms replacement for a

UNITED BOOKIN

BOOKING LEGITIMATE T
TIONS.

THE SALE IS SUBJECT TO
TAINED IN A JUDGMENT

YORK, DATED FEBRUARY
NO. 56-72).

ADOLPH LUNB

PE 6-6700

— - - - ur]

‘cent escape from Russian control.

FOR SALE

THE TOTAL OUTSTANDING STOCK OF

A CORPORATION ENGAGED IN THE BUSINESS OF

DISTRICT COURT, SOUTHERN DISTRICT OF NEW

CONTACT

225 W. 44th 5t., N. Y. 36. N. Y. ®F 527 Fifth Ave., N.

International Latex, which
launched its saturation campaign
in August on the barter deal for
the RKO [eatures, moved into the
top ranks for the first time in this

report. It was credited with an
expenditure of $467,900, which
put it in 30th place.

Also moving into the top-200
ranks for the [irst time since TvB

started this report for the last quar-
ter of 1955 were Clorox, Sinclair

Refining Eastman-Kodak and
CGood Humor. Moving into the top
10 for the first time were Carter
Products and Continental Baking.

SARNOFF ASKS |

‘Freedom’
Sales Push
Requested

NEW YORK—NBC President|
Robert Sarnoff has passed the word
to push the sale of "Call to
Freedom,” the “Project” telemen-
tary, between now and the end of
the year because of its timeliness.
The hour-and-a-half show deals
with the history of Austria’s suc-
cessive enslavements and libera-
tions, up to and including her re-

The only two available night-
time dates for the presentation of
the program are the bwo Tuesda
9:30-10:30 p.m. hours on which
Armstrong is seeking relief, De-
cember 11 or 25, Also to be pre-
empted would be “Break the Bank”
to obtain the 90 minutes required
for the show. The program price

is $128,000 net.

CBS Income Rises
7.4% Over 1955

NEW YORK—Consolidated net
income of Columbia Broadcasting
System was $9.368,073 for the first
nine months of 1936, an increase
of 7.4 per cent over the compara-
ble period in 1955.

The CBS Board of Directors met
last week to declare a cash divi-
dend on its stock and to elect
Merle S. Jones, new president of
CBS-TV, a veepee and director of
the parent company.

Asbell Joins BB's
Chicago TV Staff

CHICAGO—Eiffective immedi-
ately, Bernie Asbell has joined The
Billboard’s TV editorial stalf, cov-
ering the Chicago beat.

Asbell has been a contributor to
many consumer and trade publica-
tions and formerlv was managing
editor of Chicago Magazine,

G OFFICE, INC.

HEATRES AND ATTRAC-

THE PROVISIONS CON-
OF THE UNITED STATES

17, 1956 (CIVIL ACTION

AARON LIPPER
¥. 17, H. Y.
MU 2-5780

ADVISORY BOARD SURVEY

‘mer pro

Change: Hiatus Fare
Up, Family TV Down

Altho in the first installment of the current dis-
eussion on “portable receivers” The Billboard's
TV Editorial Advisory Board indicated the con-
tinuance of certain types of programming for
both sexes in all age groups, it has clarified its
stand on the “all-family program” with this week’s
discussion,

True that certain tvpes of programming will be
enjoved by all the famyi];:? savs the Advisory Board,
and there will be no demise of such fare, but the
all-family show should be on the wane. Some 61
per cent of the responding stations and 63 per
cent of the agencies felt this would come, since
the portable sets would make possible the split-
up of families” viewing habits. Over half of the
segments of the industry surveved concurred on
this, while another 27 per cent preferred to wait
and see,

Such a reduction is not immediate, either, sayvs
one station executive. Perhaps 18 months or a
vear will lapse before portable circulation will
reach the point of affecting programming pat-
terms. Several other board members, voicing mi-
nority opinions, felt that several sets in the home
did not automatically indicate that different pro-
grams would be playing on each set. Here they
pointed again to the types of programming—some
dramas, comedies, variety shows, ete. — which
would still be watched by the entire household.

Underscoring again their faith in music, vari-
ety and sports programming for general appeal,
a large block of station and agency men believe
these types of shows should be emphasized in
summer fare,

.No Reruns

One thing seemed certain: They dont want
reruns. This was the consensus in answering the
l]luestiun: What, if anv, change do von think
should be made in summer programming to ad-
just to the portable set trend? No one reason lies
behind this rejection of reruns.  Several stand out
from Advisory Board members’ comments. Sum-
ming, many say, should be on the
caliber o winter programming; it should be fresh
and new, lighter in content and breezier.

e .conclusion, from the comments, seems
obvious. With mobility making outdoor viewing
possible, “people will be doing more viewing,”
savs one agency executive, .Hms along with that
is the increasing danger of more people having
seen the original screening of a film and switch-
ing off the repeat, :

Other suggestions apropos the changing of

[I:_IITEI'HIILL

ADNIS DN Y
EOARD

Consisting of one kev ex-
scutive from each leading
gpaonsor,  advertising  spency,
TV  broadcaster, producer
and film company,

summer fare center around brevity. The opinion
here was that no programming should demand
unwavering attention, particularly with patio
viewers, that listening in short takes would be
much more satisfying.

An addiﬁm‘mr word to cameramen was also
included in the comments. The smaller screens
would make pygmies of performers when covered
by long shots, More close-ups will be needed,
was the opinion. Also, as in the first installment
of this discussion, was the word of warning abont
old movies, the quality here being reduced by the
mobile units, '

The Advisory Board was not unaware of the
advertisers’ limited coin purses, Several members
felt that the advertisers would be able to aflord
higger outlays for better summer programs, since
there would be a bigger potential audience. Qual-
ity then would be upgraded.

Commercial Change

As specific as the board was for belter sum-
mer fare, an overwhelming majority deemed a
change in commercials would be unnecessary.
Why! Because the sponsor now has his finger on
the pulse of the audience which he wishes to
reach. Those advertisers who market to specifie
age groups seem to be all set for the portable age,
Those with programs popular with all the family
should find themselves in no trouble. Let us per-
fect present commercials, rather than adjust to
a change that may be immeasurable for years,
SAVS One agency man.

However, several agency executives offered a
word of waming to those sponsors which have not
suited the commereial to the show. More and
more of these commercials must be directed to
specific groups, they warn, and be in harmony
with the format.

HOW THEY VOTED

What If any change do yoo think should be made In the
so-called “afl-family programs™ becavse of the trend In
poriable sels?

Kexp Wait
Increase Stwus Redoce and “a
Them L1 Them S50« Dpinion
Stallons ,,.cnvenssss A58 3N 615 0*e 3
Agencles .....oii0000 — 14% 63 2% %
Regional, Spot and
local Sponsors ... . 16% —_ 410 4275 _—
Network Spoasors. .. .33% — kL) Mop —
Producers, Labs,
Em.“' FEREEAEE liﬁ 11*‘ IT% “'11 .
DHstributors  .ooeees— 2% 3% 455% —
TOTAL &5 % 5% 271% T

Stations Say . . .

BOB WATSON, station manager, KGNC-TV, Ama-
rillo, Tex.: “We believe summer programming should
be strengthened, repeats eliminated and more experi-
mental programming used to develop new tormals
and performers.”
CHARLES STONE, vice-president, WMBR-TV,
Jacksonville, Fla.: “Most TV programs have a
habit of appealing to all the family, whether they
are so designed or not,” therefore such programs
will remain status quo.
ROY E. MORGAN, executive vice-president, WILK-
TV, Wilkes-Barre, Pa.: “Perhaps it will be desirable
to schedule more sports events, particularly during
the daytime hours in the summer.'
LAWRENCE H. ROCGERS, II. vice-president
and general manager, WSAZ-TV, Huntington,
W. Va.: "I ean see little possibility that strong
all-family shows will decrease in audience—
rather they should increase with more sets.”
CEORCE T. FRECHETTE, vice-president and gen-
eral manager, WSAU-TV, Wausau, Wis.: “Improve
summer programning h]..f using new shows instead of
repeats,”

Agencies Say . . .

ROY MACK, ROY MACK ACENCY, Los An-
geles: "1 believe the home type shows are going
to go off the air quicker now with this two set
possibility. People are tired of sitting down to
see an entertainment on their sets and see home
life again.”
GEORGE HILL, raudio-TV director, SINONS-MI-
CHELSON, Detroit: “Many clients are still appealing
to the entire family gronp with their commercials.
They might allow for some increase in programs
slanted at specifie, minority avdiences.”
ROBERT W. JENSEN, radio-TV director,
BEARDEN, THOMPSON, FRANKEL., Atlanta:
“The increase in these sets could produce more
specific, almost tailored, fare for a vanely of
family segments.”

PETER A. KRUG, radio-TV director, CALKINS &
HOLDEN, New York: "No significant changes (in
cornmercials) bevond continued efforts to improve
their effectiveness,”
RICHARD KATT, radio-TV director, LOUIS E.
WADE, Fort Wayne, Ind,: “Commercials should
be directed more to specilic groups, according

to age and sex.”

Sponsors Say . . .
A. R. WATSON, executive vice-president and general
manager, SOUTHWESTERN PUBLIC SERVICE,
Amarillo, Tex.: "Summer programming “should be
improved. I have always felt that the summer hiatus
w.wifn conditioned reflex introduced by the industry
itself."
DON MARTIN, advertising mamger, C. F.
SAUER, Richmond, Va.: The new sets might
provide “a factor in getting commercials with
less sereaming and noise and more personal ap-
proach.”

Distributors Say . . .

FRED LADD, radio-TV director, THE BIC FICIHTS,
New York: For the summer, programmers should
“keep the ball games on and cut down on dramatic
repeats.”
ROLAND D. CRANDALL, ROLAND D. CRAN-
DALL PRODUCTIONS, Old Greenwich, Conn.:
For the summer there should be “"more musical
shorts, lively situation comedies with simple plots
and no busy long shots.”

Producers Say . . .

ALEX GOTTLIEB, DEAR FPHOEBE PRODUC-
TIONS, Hollywood: There should be no change in
commercials “except to avoid the noisy, hard-sell
commercials.”
WALTER LOWENDAHL, TRANSFILM, New
York: “The needs of the product will, as always,
dictate the type of commercials sponsors use.
Auto radios and portable radios did not affect
tvpes in radio commercials. The same will prob-
ably hold for portable TV.”

In the next TV Editorial Advisory Board study:

HOW MUCH FOR COMMERCIALS?
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SYNDICATED TRENDS

Group of Big Sponsors Quit
Series; a Few Fill the Gap

By GENE PLOTNIK

NEW YORK—The Billboard's
second annual roll call of major
syndicated film sponsor. turns up
at least half a dozen vital defec-
tions and only a few big new
entrants to take their place.

Among the biggest sponsors of
syndicated programs on a multi-
market basis last vear that are no
longer in the field are the follow-
ing:

Ticonderoga
Set on ‘Mexico’

HOLLYWOOD—Harry Acker-
man's Ticonderoga Productions
last week received the green light
to begin shooting the first of its
pilot films for CBS-TV for next
season, following the visit of the
web’s programming v.-p. Hubbell
Robinson Jr., to the West Coast.

“Assipnment Mexico,” a char-
acter adventure with a Mexico City
locale, will be the first to go, prob-
ably early next month. Mexican
union prbile:ms, a temporary snag,
appear to have been straightened
oul.

Three other pilots are on the
schedule: “The Sky's the Limit,”
an aviation series: “In the Best of
Families,” a comedy about a rich
family reduced to lesser means,
and “That’s Our Gal,” comedy with
a chorus girl as the central char-
acter.

Phillips Petroleum launched
“Douglas Fairbanks Presents” four

years ago and the next year moved,

over to “I Led Three Lives” for
three successive years. After spon-
soring two of the most successful
syndicated series of all times, this
advertiser is now out of program
sponsorship on any hmaﬁx scale,
having diverted its TV efforts to
announcements.

Carter Products last year at this
time was just about winding up
its run on “Mr, District Attorney,
and that ended its career as a
major syndicated program sponsor,

Shulton Change
Shulton had just begun a 286-

week filming with “Paris Precinct.”
That was the extent of its record
as a spot spemsor, It is now sinking

big money into network special one
shots.

Bardahl Oil, after causing a sen-
sation with a series of unusual
animated spots, moved into pro-

am sponsorship last year with
Confidential File,” It has not
bought any new show for the new
season, and there is no present
indication that it will,

Lay Potato Chips in the South
last year followed up its sponsor-
ship of “Ramar of the Jungle”™ with
“Long John Silver.” Lay is now
understood to be shying off syndi-
cated programs.

Two exclusive nation-wide spot
sponsorships last vear were Olds-
mobile, with the Patti Fage show,
and Nehi Beverages, with the
Ames - Brothers. Neither is now

(Continued on page 10)

FIRST BIG SALE

Langendorf Bakers

Pick Up ‘Mohicans’

SAN FRANCISCO — Langen-
dorf United Bakers last week be-
came the first sponsor to pick up
“Last of the Mohicans,” the Ca-
nadian-produced series that Tele-
vision Programs of America has
just put into Ffrst-run syndication.
For the past two vears Langendorf
has been sponsoring “Steve Dono-
van, Western Marshal,” bought

13 Ohio Oil Marts
To Get ‘Annapolis’

NEW YORK—0hio Oil bought
“Men of Annapolis” from Ziv-TV
last wee'- for its 13-market spread.
The deal spells the end of produc-
tion for the Barry Sullivan starrer,
“Man Called X,” on which Ohio
il was the major regional sponsor
during 1956,

The “Annapolis” buy indicates
& shift away from the all-masculine

al effort that Ohio has em-

sized in its program choices
fhu past three years. “Annapolis,”
a theme anthology, is assumea to
have broader, all-family appeal, as
indicated by the fact that several
food advertisers, including Quality
Bakers of America, have already

bought it.

Prior to “X,” Ohio had two other

mystery-adventure series: In 1955
it was “Man Behind the Badge,”
and in 1954 it was “Secret File
USA.”

Ziv's sales of “Annapolis” have
been mounting steadily over the
past two weeks. Quality Baker
members have picked it up in a
couple of more markets, bringing
QBA’s spread up to 21 markets.
Two supermarkets bough* it in two
cities—Safeway in Oklahoma City
and Kroger in Cleveland—and they
may take more. The show was
also bought by several more key
stations, including WSM, Nash-
ville; KLZ, nver; KPRC,
Houston, and WTV], Miami.

Ziv claims “Annapolis™ deals in
a total of 73 markets to date.

from NBC Television Films., It
carried some episodes thru their
third run, '

The new deal represents a slight
format change of Langendorf, tho
it is apparently aimed at essen-
tially tEa same audience—young-
sters.

Langendorf bought the new
show for the entire West Coast,
including San Francisco, Los An-

eles, Seattle and Portland, Ore,
t is understood to be for a total of
15 markets.

It will go on the air for the
bakery in January,

TPA is producing the show in
association with the Canadian
Broadeasting Corporation, which
will give the show its air debut
December 8. Eastern hemisphere
rights to “Mohicans” were sold to
England’s Incorporated Television
Programme Company.

SG Filming of ‘Town
Hall’ for Nat’l Sale

HOLLYWOOD — “Town Hall
Party,” three-hour Saturday night
Erugram seen on Station KTTV

ere, will be filmed as a hall-hour
western variety show for national
airing by Screen Gems.

Program, which goes before the
cameras at the end of this month,
will feature top western stars. Bill
Wagnon is the producer.

“| LED
- e
LIVES”

Starring - s bie
RICHARD CARLSON..

AMONG ALL
NETWORK SHOWS
ALL WEEK IN

COLUMBIA, 3.C.

PULSE, August, 1956

TOPS ALL NETWORK SHOWS ALL WEEK
EXCEPT ROBERT MONTGOMERY (38.8)

BEATS:

2 $64,000 QUESTION
X THIS IS YOUR LIFE

ALCOA HOUR

FESTIVAL OF STARS

' NOTHING TURNS ON. THE HEAT-Like A 21V pRD

BUCTION !

wwWw americanradiohistorv com

SPONSORS AND THEIR
SYNDICATED PIC BUYS

The major sponsors of syndicated film programs are pre-
sented in the following list. These are the regional and national
advertisers that currently sponsor any single [ilm program in at
least three major markets or at least five smaller markets,

While no such compilation can purport to be 100 per cent
complete, this listing is as comprehensive as is available. It does
not include spot sponsors that have exclusive national control of
their shows. Nor does it include multi-market sponsors that
have a different show in each of their markets,

An asterisk after the name of a show indicates that it has
not yvet gone on the air for that sponsor.

Sponsor Program Nao. Muis.—Begion
BFER
Al iiviesssssanessssns mheriff of Cochise ..,... E—Soilhwest
Hallaniinge ...eosesssesens Highway Puilrel ........ 24—FEarl
[ ¢ erensses AOsEmary Cloonev® ..... 6—TWisconzm
Man Called X ... c00us T—Winconsin
Celebrity Playhouse ,.... 4—Midwest
BUWE ..vess TP PN R BB .. ..cinnnarannasnss B—Northwest
PUTRET  csessnissisgasnsdHBE T seiirassunnrnsnn I—hin
fmn L ll.iilil'ili-'lll'lnr‘ Ehriiti.n TEEAEE R R S_Mt“}nli-m
Dawson's coeesesssnssse AN Called X. . .ocenanes 4—New England
T]rr'l'le'l:rf.*l ....,””....“.,Sﬂﬂﬂ B s E s EE EmEEEEEE R E—Midwest
Faletalf ...ceeeeensenssqsatite Trooper® .....coeee. B5—Midunest
Celebrity Plavhouse ., ... d0—<Midwest
GENMEBAEE o vveonsnmnssns Frontier Doctor® ....eo.. —Mew England
Mamm's cosaracsasnsans Badge T14 .. ....ccveenes F—Midwest
| R RO B, Crunch and Des....cuee. #—South
Liehmaif wusrernssnsnnss Doug Fairbanks ........ 5=FEssi sod West
Code 3 .....connmmnnmens Ih=Fast and Wesl
Locky ERger ...oiiecvans Crunch and Des....ocaa. Al—West
BT o e isnvennnnnsnnC0ded o iieeees B—Midwest and South
Mational Bohemian ......5tBge T ... cviiciciinanns 1 Fa st
Sherifl of Cochise®*...... 11=—FEast
Dympil cuieviviasanians Science Fiction Theater.. 23—West
PIEITTEr .ivesssnnnssnanns Highway Patrol .~ .o..0e- 14— Midwest
RalMier covvivsssnnansssBadEe 714 ..o oininmans  3=Midwest
MERR] inasibmieiinndddns Crunch and Des. . .oovuuns E—Wlidwest
Schimidt ..cvcanassnnssns Siate Trooper® .. ....e ess @—East
Crunch and Des,.....e0. 5—Fast
B v ivvnsssnrnrsnsnns.VEr in the A, .conwues 2—West Coast
CHTHNE .vcescennssnssss onemary Clooney ...... f—Indiana, Tenn., Ky.
BUOR .eviesnssrassnsnss.Captain David Grief®. ... 21—Michigan, Ind, Oblo
Emapqallli ----- W EEE -"'_Mi'lf"f-‘"
Cronch and Drea. ..., vess YO—Midwest
Utica Club ...vvessassss.Cmnch and Des....... o E—Easmt
Ellery Queen .....00ee00 <—Easl
Etar Showcate ......... 2—East
Wiedemanl ...ovvenenee Mighway Pairol ........ d—Midwest
Frontier Doctor .
DIL
COROED. ueisausisivains Science Fiction Theater.. 6—Sonihwest
Emo Standerd .....00.0...9087 Performaece ....... $5—Fas
Lion oisnansnsnanssnasHighway Patrol ,......00 T0—Midwest
Ohig eiwns enannnsssanss . MENn of Annapolis®*...... 13—Midwesi
Man Called X........000 13i—Midwert

Richlield ....oucvveesss.Mavor of the Town......
Ei“.l -I-II-IIl-i-l-i-l-li-l-illccl'l1¥‘3 fTrrrr e i rr EEEE RS
Socony Mobil ...........5hefiff of Cochise. ...
Stendard Odl #Calif) ....Captain David Griel®. ..,

LR F R e

IH—West Coast

h—Went

hE—Midwest & Miounisin
T1—Weat Cnsst
11—West Cound

LR

Siandard O (Texn) ,.sues-The Tracer® | ...csesses —Southwest
Celebrity Playhouse ,.... 5—SXouthwest
FOOD
Hiscwits and Bakerfes
Bowman Rizcoit ........Df Hidson ....... weses 1T—Mlhdwest
Continenta] Baking ,..... Annle Oakley .......... 73=National
Hekman Bisenit .........Dr. Christian .. ........ F—Midwest

Lozt of the Mohicans®, ..
Steve Donovan .. ... o 13—West Coawl

Langendorf Bakerics .... 13—West Coasl

MuMer-Grocers Baking .. .Count of Monte -Eri'\!l.'ll-,.. B_Michipan
Mational Bisewit .........Code 3 L. . iiiiinans A—Wext
Quatity Bakers ..........Men of Annapolis®,..... 35—West and Souih
Table Talk Pasiries ..... SherifT of Cochize....... d—Mew Fnglamd
Dakries
Carnation MIlk .....s00..5henff of Cochise. . oe.. T—Wesl
Annie Dakley ......ec...181—National
Dairyman’s Leagus ..., .Hopalong Cassidy ..... . S—East
Foremost Thairies ....... Rosemary Clooney ...... 34—West and South
Hoad Dair¥ ....ocessss..Rosemary Clooney ,.... » E—New FEngland
Canfections
Chunky Chocolate .......Foreign Legionnaire .... 14—FEsst
Fioriea :
Colomial ..cesccescssssss-I0T, Chrithiafl ...ceeeeees 15—Sonthessy
) |2 1 R T T LN b Crunch and Tes, . ceneees  S—Rlldwesi
KIORET .vvcvveenemsasanns Frontier Doctor ,...ccvees  —Midwent
Highway Patrol ...eeaes « T1—Midwesd
Diher Food '
Albers Milling
iCernation Milk) ..,...Men of Annapolis®..... o JE—West Coanl
Waterfronl .......cc0s.. 16—West Count
American Home Producta. |1 Search for Adventure.. 12—Wiest Coast
SIIIEI: T R TE I TR ST TR ﬂ"l‘”ﬂl!hl‘.ﬁﬂ‘l
Gill Coffee ...cconsssssss Dr. Hodson .. . cevamenss f==Niiddle Avlantic
H. J HEINT ...cncnasass-00dio 37 ......ceeeee.. d—National
KellOEE .. cvcvacsasnnaneSUPETMAN .....uosassesdd 20—Nationel

Wild Bill Hickok, .......120—National

Bueller Macarond .......0r Christian , A—FEast

FR PR EEE RS

Oxcar Mayer c..oweessssJ00uglns Fialrbanks ..... o d—Midwest
Pillshury .....csessssssntars of Grand Ole Opry. 10—National
Fival Dog Food ....ueeas.D0r. Christlan ....oveewee 3I—Midwest
Ronzoni Macarond ,......Celebrity Playhouse ..... 3—Eam

S&W Fine Foods ........Dr. Christian .....veesee 13—West Coast
While Provision .....e...Frontier Doctor ...ceeeee —Seuth
wﬂ‘"“ M’E!-I- EEmmE W e --p-Dr- Hll-ﬂiﬂll- af R FEERESEOE m—”jdﬁt“

DRUGS, TIOLETRIES

Clairel  .....cceeevesss. Rosemary Clooney ...... E—East snd Midwest
Alkn Sellzer covsasssnnsnsicience Fictlon Theater.. 20—MNations]
Lee Optical .. ..ceeannee D Christian ......cu.. 14—Tenss
YWhile King Soap ........Sheriff of Cochise....... 25—West
Slenderella International. . Star Performance ....... 33—=Naijonsl
HOUSFHOLD
F“ikr P.im #FEEIAEREEERES IH"“ H 'ﬁ'mw“iu.llflll ]‘-_‘rm cm
MNanhville Chalf ...cveen-CoOdE Y . .. oivrinnnnnnns 3—Souih
Sealey Matiress ....oecue-- Dr. Christian .........c0 A—d rbin
FINANCIAL, INSURANCE, UTILITY
Inter-State Life &
Accident ..asussssnnanCelebrity Plavhovse ..... T—8ouik
Thorpe Finance .........Count of Menie Cristo... —Wisconain
h‘-ﬂh E“ .- willm‘ Hm"‘ FRARFRFEEREE S I'_E.m
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TOP RATING IN CINCINNATI!

" America's number one mystery adventure series
rings up top ratings everywhere. In a key market
like Cincinnati, for example, ELLERY QUEEN not
only has the highest rating* of any syndicated
program —it also outrates top network favorites
such as $64,000 Question, Climax, Jackie Gleason,
Alfred Hitchcock, Dragnet, and many, many others.

*24.7 Pulse, September 10, 1956

(JUELN

series

starring

HUGH MARLOWE

Your own survey will prove

to you that more people are
ELLERY QUEEN fans than for
any other mystery adventure series.

No wonder! Books, anthologies, Ellery
Queen magazines, motion pictures,
network radio series, all with multi-million,
astronomical circulations, and now the
brilliantly-produced television series are
your guarantee of the big audiences you
want. Let TPA demonstrate to you how the
ELLERY QUEEN series can best serve you, too.

ame o

T T R "R TN R R
: -\.

) ] €leVISTON. Programs of America, Inc.

EDWARD SMALL » MILTON A. GORDON » MICHAEL M. SILLERMAN
Chalrman Prasideni Erpculive Vice-Pragigend

488 Madison Ave., New York 22, N. Y. » PL. 5-2100
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Problems in

CHICAGO—More than 250 sta-
tion managers, salesmen and reps
delved into problems of station pro-
motion at the first annual seminar
of the newly formed Broadeasters’
Promotion Association held at the
Sheraton Hotel Friday and Satur.
day (16-17).

The assemblage was scheduled
to elect officers and adopt a con
stitution at Saturdav’s session.

Opening-day talks lay heavy
stress on equipping salesmen and
reps with selling tools in the form
of useful local market data and
production info about particular
shows, Too often when pressed for
such facts, salespeople can’t sup-
ply them, several speakers insisted.

Differences between such prob-
lems in selling TV and radio was
the theme of Wells Barnett, assist
ant to the president of John Blair
Company; station rep firm. Bamnett
said that TV has got to organize
like spot radio for hard-to-sell time.
It has to sell not a spot or two
selectively, but sell davtime TV as
a hasic industry, Promotion of loeal
personalities, he added is becoming
more and more limited in television
as feature films supplant local live
programming and the factor of lo-

personality diminishes. Here
the promotion man must concen-
trate more of his ammunition on
station facilities, audiénce research
and merchandising.

National station reps, according
to Dudley Brewer, radio-TV man.
ager of the Branham Company, an-
other rep firm, often are not
equipped with program informa.
tion which their potential clients
need to know., The program log
listing Joe [ones' show must indi.
cate whether he’s a news com-

. mentator or a disk jockey; it should

indicate whether commercials can
be live or film or both; whether

Promotion

- Studied at BPA Meeting

the talent itself is live or film. A
program format description should
tell what the performers do, who
delivers the commercial, what the
background for it is, whether there
is an extra talent charge and
whether talent is available for per-
sonal appearances.

Local stations were wamed by
Dwight S. Reed, vice-president,
H-R Representatives, not to over-
look the strong local distributor in
selling national accounts. The good
wholesaler can often dictate media
to the manufacturer, he pointed
out, because he's on the local
scene and knows the significance of
local programming.

A é:rossih]& trap in this area, he
added, is that of a station over-
selling a strong local personality
to the wholesaler on the scene. If
the personality becomes unavail-
able later, the wholesaler may not
want to recommend his successor
to the manufacturer,

Clients are becoming more
watchful of how stations spend
their promotion budgets, said Don
Paul Nathanson, president, North
Advertising, Inc., Chicago, in a
speech prepared for Saturday de-
livery. “When I see all the new TV
programs tha! fail each fall, I often
wonder if their failure was simply
becanse not enough money was
spent to make the public aware
of their existence. I'll wager that
networks spend more promotion
dollars in one-shat spectaculars and
super shows than in long term,
week-by-week show investments,
And comparing promotion em-
phasis, I would sav individual sta-
tions must look at the revenue fig-
ures of local and svndicated shows,
and give considerably less thought
to the rating [igures that a well-
promoted network show can gen-
erate,”

- See the
GRAND OLE OPRY

Roadshow Package Rosfer

in the

CAVALCADE OF FAIRS SECTION

Pages 44 and 45

this issue

Sponsor Group

Quifs Series:
Few Fill Gap

® Continued from page 8

sponsoring any single syndicated
show on anv broad basis, altho the
latter is said to be considering
going in again, ;

In addition to the defections
from the syndication sponsor ranks,
there are a couple of faint voices.
For instance, Richfield Qil, which
has been sponsoring “Mayor of the
Town™ on the West Coast for the
Eﬁst vear, is reported to be doubt-

about continuing with half-hour
programming in 1957,
New Entrants

Two of the biggest entrants this
season into syndication sponsor-
ship, Esso Standard Oil and Slen-
derella International, came in riding
a top network reissue, “Star Per-
formance.” Neither is a newcomer
to spot, of course, but this is their
first film show on a broad spread.
Esso is understood to have already
begun looking at some new prop-
ertics.

One of the major sponsors on
the current list this season gradu-
ated from a rerun to a first-run
Socony Mobil Oil entered the field
last seascn with rerun of “Douglas
Fairbanks Presents,” which it re-
titled “Mobil Theater.” This season

Socony has the first-run “Sheriff
of Cochise.” !

The listing indicates a few
changes in program preferences
among the major regional spon-
sors. But many of these changes
are switches back to former format
alleginnces.

Beer Accounts

Blatz Beer is switching from a,
drama and an adventure show to|
a musical. Falstaff Beer, which
bought a detective show four vears
ago and switched to a dramatic!
anthology for the corrent vear, is
going back to the sleuth for 1957, |
Liebmann Brewervy, long a staunch
supporter of quality dramatic serl
ries, has gone over lo a deteclive |
show. National Bohemian went!
from two adventures (“Mr. D. A"
and “Three Lives) to a dramatic
anthology and may bhe picking up|
a detective show, too, if it can get
the alternate-week sponsors,

Standard Oil of California, in its
long career as a svndicated sponsor,
went from an anthology (“Chevron
Plavhouse™) to a sea adventure
(“Waterfront”) then back to an-
thology (“Chevron Hall of Stars—
Stage 77) and next vear will be
back to a sea adventure (“Captain |

David * Grief™), Standard 0Oil of

|TE'xu5 is going from drama Lo
mystery.

Type Swilches ,

Hekman  Biseuit went  from |

comedy (“Great Gildersleeve™) to
an adventure-drama (“Dr. Chris-
tian”). Langendorf Bakeries has just
switched from a Western {"Steve
Donovan™) to  another Western
("Last of the Mohicans™),

Chunky Chocolate, once sponsor
of the comedy series, “Abbott and
Costello,” is back in syndication
again with a costume-adventure,

"Foreign Legionnaire,” hoth  its
shows being reruns,
Colonial Stores has  switched

from a comedy (“"Great Gilder-
sleeve™) to an adventure-drama.

‘Hidden Treasure’
Dec. Filming Set

NEW YORK—“Hidden Treas-
ure,” the armchair quiz, starts film-
ing December 11, with Richard
Hayes, Judy Johnson and Eva De
Luca signed as vocalists,

Ray Bloch has been named mu-
sical director of the hourlong
shows, which feature “songrams”
for viewers to solve.

COMMERCIAL CUES

AWARDS BESTOWED

The Chicago Art Directors’ Club reviewed 10 TV spots submitted
by advertising agencies and clients and bestowed its three awards
to two Hollvwood producers. UPA won a prize for its Toni
blurp, entered by North Advertising of Chicago. Animation, Ine,,
won the other two awards for Campbell's V-8 Cocktail Juice,
submitted by Needham, Louis & Brorby of Chicago, and Boron
Casoline, made for Standard Oil of Ohio and submitted by
Me¢Cann-Erickson of Cleveland,

THREE-FRONT OPERATION

Transfilm last week was operating all over the map. In Miami
Beach a crew shot a one-minute Cadillac commercial in front of
the Surf Club. In Hollywood, Eddie Fisher was doing three color
blurbs for RCA Victor Records to be aired on “Producers’ Show-
case,” the Perry Como show and “Saturday Spectacular” in
December. Completing the three Victor spots was additional
shooting in New York of Vaughn Monroe.

1IDs . ..

Animation, Ine., has been moving eastward on commercial assign-
ments for telephone companies—first, Pacific Telephone, then
Ohio Bell, New York's General Telephone and, with the new
able across the Atlantie, who knows where next? ., ., Guild Films
will do a blurb series for Continental Wax’s Grip-Kote. . . . Filmack
has added Ralph Stitt to a post in publicity and advertising. ... ”
Frank Bibas, who headed the;Roland Reed Commercials operation |
for the past six months, resigned from his veepee post. . .. Howard
Linkhoff has joined Filmways to handle sales promotion. He was
formerly with MPO Television Films in the same capacity.

® TV Commercials in Production

Thiz weekly chari lists commercials prodiuced during the last full
preceding month, with all indusiries covered over the course of a month’s
Issues. The lollowing symbols desipnate the types of commercials listed:
LA—Live Action: FA—Full Animation: SA—Semi-Animation: 5SE—
Special Effects; J—Jingles; M—Music; 5—Slides; 1D—S5iation break;
NA—NMot available,

Type Commercials
Spoasor, Product & Agency (Show, f any) No, (Seconds) (C-Color) Produeer
BUSINESS-FINANCIAL
Consiimer Services
Carolina Power & Light Co., Power,
William J. Kiein (Dr. Hudson's,
Secret Journal).... 20600 ........ LA 0 L Wailter 1. Kiem
B o R B g 4 1 SRS NN . - | [ —— LA, SE .. Waler J. Klein
Institurional Electrical Uilities,
Kelsey-Fraser. ... 20800 2.020)... LA .. ...... Fred A. Niles
Insurance, Manks
Crocker Anglo Bank, Brisacher,
Wheeler & Staff.... 3 (20) ......... A ceeissscioq.Ray Patin
Chase-Manhattan, Bank, Cunningham
& Walth, ... Z0OM (iirsrene FA 5., IMankinson Studia
State Farm Insurance, Insurance,
Meedham, Lowis & Broby..oe T 0B0) cuiuvenss LA ceraieFive Siar
Prudential Imsprance Co. of Anerica,
Life Insuranee, Calking & Holden
{(Your Are There).... 1 (90 ., ., FA_ M (C). ... Slorvbosrd
L)) I . FA, M., ......5¢orvhoard
R FaA: Miious veea s TN Spois
24N, 1 (150),. LA, M... Eilind, Unger
& Elliot
| G 1| SR
2 (1200, S 60).. LA L aiicie el Sarra
Office Equipment, Supplies _ =
Eversharp, Cunningham & Walsh ...ouee 1020 oo vnvnnns FA oouns Mankinson Studio
Indusirial Materlals
Aluminum Co. of America, Mavo
Clinic, Fuller, Smith & Ross (The
Alcoa Hour)..oe T 0105 oounwinee LA Lona.l Sound Masiers
Missourl Walley 5teel Co., 5teel Fab-
ricating, Allen & Revnolds, ... 6 0600 ...ceveee 1A L. .ee.. Miller-Douglos
Paxton & Wierling Sieel Co,, Steel
Fubricating, Allen & Revnolds.... 2 i60) ....... oo LA LL.eee. Miller-Douglas
GENMERAL SECTIOMN
Smoking Materials
Ronson, Lighters, Morman, Craig
& Kummel (Playhouse 900, ... 10200 oovivinns BB criviss Animated Prod.
P. Lorillard Co., Old Gold, Lennen
& Newell..ow 2 060) vviivanse LA iieiiieess Translilm
R, J. Revaolds Tobacce Co., Camel,
Wm. Esly (Bascball Games), .. 2 0200 1 (803, .. LA, ... ... ..., Transfilm
Chesterfield, MeCann-Erickson ...... TP 1B [ 1 P e FA ....Hiankinson Studio

K. 1, Reyvnolds Tobaceo Co., Winsion,

Wi, Esi¥.... 1030 1 (20... FA, J... . Robert Lawrence
Marthoro, Leo Bumetl ........ccoessssns ™ cmssassrconsss - . Universal
Philip Morris, N, W, AVET ... vernasimas ™ prqioeacssnns NA sse Umiversal

Jewelry, Oplical Goods, Cameras
Ezstmen Kodak, Film, J. Walter
Thompson (MNational Open Golf

Toumament. ... 1
General Eleciric, Camera Flash Bulbs,

H L L e L SE ..ee.scAnimated Prod.

BEBD&EOD (Cheyenne), ... 1 (15) coveeinss LA ,......50und Masters
Eastman-Kodak, J. Walter Thompson, ... — .eevscrsorsss &% tovunnsna.. Universal
Sporting Goods and Toys
Effanbee Mig. Co,, Dolls,
Monroe Greenthal, .., 2 (20), 1 (600... LA ...... Animated FProd,
Miscellaneous
M-G-M, "High Society,” Donahuoe
& Coe.... 20600 .ovvvunae A oiasesss. . Bill Sturm
M-G-M, “Tea and Sympathy,™
Donahue & Coe.owe 2 (60} suuvwnvsns LA cvvnnnneanBill Sturm
Grand Union Stores, Grund LUlnion,
L. H. Hartman..,, 13 (10) ...cc.cu. I sl Transfilm
Sperry Hutchinson, Green Stamps,
ESCEB. oo — soivannscsnss LA O 0., Video Pictures

Advertising Council, Better Schools,

Benton & Bowles.... 1 (60) .ovueveee FA, LA . o.0iaians
Telemated Cartoons
Chimney Rock FPark, Attraction,

Walter J. Klein.... 1 (80) ..oonveas LA (C) ... Walter J. Klein

ADVERTISING MANAGER of a large Eostern Bank says:
“Billboard is a most useful and

helpful publication, jam-packed
with information that any TV user
should read.”
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THE BILLBOARD

TV FILM PROGRAMMING

PULSE FILM RATINGS
for September

For complets information on programs, ratings, sudience size or coverage,

pleasa consult The Pulse, Inc,, 15 W, 46 St

MNew York, N, Y.

The Pulse Audience Composition Studies

® Syndicated Film Adventure Sho Ws

SEPTEMBER RATINGS

Hank Show & Distrib, Rating
1. Man Called X (Ziv) ..ou... 12.4
2. 1 Led Three Lives fﬁw'l L |
3. Duteline Europe {ﬂffac‘mﬂ .10.8
4. Watertront (MCA) ........ 10.2
5. Superman {l’lnmingu] VN
8. Federal Men (MCA) ...... 96
7. Jungle Jim (Screen Gems) .. 9.5
8. Soldiers of Fortune (MCA) .. 9.5
9, Crunch and Des (NBC) .... 8.2

10. I Search for Adventure

(Bagnall) ............ ceass T3
AMONG MEN

Men Per

100 Homes

Runk Show & Disirib. Toned Ia
1. Man Called X (Ziv) ....... 85
2. Dateline Furope (Official) .. .84
4. Owverseas Adventure

DRy e s s R 54
4. Waterfront (MCA) .........83
4. Foreign Intricue {ﬂfﬁun]} . s B3
6. The Filcon {RH{"} ..... M
6. 1 Leri Three Lives (Ziv) ....82
8. The Hunter (Tafon) ....... Eﬂ
B, Dangerous Assignment (NBC) .
10, China Smith (NTA) ....... 'IE

AMONG WOMEN

Women Per
1) Hones
Rank Show & Distrils, Tuned In
Dangerous Assignment (NBC). 51
Foreign Intrigue (Oflicial) ...90
Dateline Europe (Official) ...80
I Led Three Lives (Ziv) ....89
Man Called X (Ziv) coveuns. 56
The Falcon (NBC) ...oveune. 53
Waterfront (MCA) ...000v0..81
8 1 Spy (Guild) ........000...80

9. Overseas Adventure
PRI :oovnivnonsis wnneies 79
10, The Hunter (Talon) 7

AMONG CHILDREN

e

Kids Mer
100 Homes
Rank Show & Disirib. Tuned In
1. Ramar of the Jungle (TPA) . .96
2, Suaperman (Flamingo) ... ..., .0 4
3. Long John Silver (CBS) ..... 54
4. Jungle Jim (Screen Cems) .. .82
3. Sheena, Oneen of the
Jungle (ABC) . .78
8, The Three MW-.LFtFm': I'JLBC“} .3l
7. Crninch and Des (NBC) ..... 46
8. China Smith (NTA) ......... 33
9, The Hunter (Tufon) ........ 32
10. Soldiers of Fortune (MCA) , .28

L]

¢ Syndicated Film Drama Shows

SEPTEMBER RATINGS

Rank Show & Disirib,

1. Celebritv Plavhouse
(Screen Gems) ....... sevss L2

Hating

2, Douglas Fairbanks Presents
.9 15 EER— TR A A A 11.8
3. Science Fiction Theater
CRIW e e e 11.1
4. Mavor of the Town (MCA) .. 9.5
5. Studio 57 (MCA) .....00... 8.2
6. Stage 7 (TPA) ....cenaaans 17
7. Top Plavs of 56
(Screen Gems) . ......on... 6.5
8. Headline (MCA) .......... 5.4
8. Counterpoint (Inlerstite) ... 5.3
10, Heart of the City (MCA) ... 5.0
AMONG MEN
Men Per
188 Homes
Hank Show & Distrib. Tumed In
1. Orient FExpress (NTA) ......79
2. Scvienve Fiction Theater
i LT DRy s A 7Y
3. Dr. Huodson's Secret
Jomenal (MCA) ..o vviivvvnss 78
4. Mavor of the Town (MCA) ..77
3. Heurt of the City (MCA) ....76
B, Stage 7T {TPA) ......o0vvee.TB
5. Studin 57 (MCA) .......0...7
3, The Visitor (NBC) .......... T
8. Douglas Fairbanks Presents
AR s R 15
10, Celebirity  Plavhouse
(Sereen Gemx) . .cvevevnnnead

10,
10,

Headline (MCA)
Top Plavs of '586
(5creen (ems)

H’4
R RFEAEEE W

iiiiiiiiiiiiii

T S

AMONG WOMEN

Women Per
10 Homes
Show & Thsirih. Tuouned In

Douglas Fairbunks Presents
BB s e i s e
Top Plavs of 56

(Screen Gems) . ........ SR '
Celebrity Plavhouse

(Screen Gems) ... vvvvewes O

Hank
l.l

=2

&2

4. otage T (TPA) ... .. 0000 S6
5. Mayvor of the Town (MCA) .. .85
6. Headline (MCA) .......... . 81
6. Studio 57 (MCA) .....c00...81
6. Your All Star Theater
(Screen Gems) . .oeivivnean 51
9. Dr. Hudson's Secret Journal
(MCA) . it ivennsans 80
10. The Visitor (NBC) ....... ks
AMONG CHILDREN
Kida Per
i Homes
Rank Show & Distrib. . Tuned In
1. Your All Star Theater
(Sereen Gems) .o vevnes s 33
2, Celebrity Plavhouse
(Sereen Gems) ....... sivanedl

3. Mayor of the Town (MCA) L, .26
4. Top Plays of '56
{Screen Gems) .......... 0.0 a3

5. Science Fiction Theatre n{fu] Lbid
8. Studio 537 (MCA) .....0evees 2]
s I‘[E‘ll‘“l'l.'l-t’ (4,0 LG ) ———— o by
7. Heart of the Citv (MCA) ... ,1:

8, Orient Express (NTA) ....
10. Dr. Hudson's Secret Journal

1111H

BCA) il s s

N

WGN Movies
Cops 1st Round
In Chi Battle

CHICACO—WOGN-TV elaimed
a lirst-round victory ir a battle of
feature films taking shape among
three of Chicago’s four big outlets.
The claim was based on American
Hesearch Bureau figures for Thurs-

dav, October 11, when for nine
quarter-hour  periods WGN-TV

grabbed 73.8 per cent of the
audience,
Drawing on the 20th Century-

Fox package, WGN’c first volley
was “How Green Was My Valley,
preceded by heavy publicity, in-
cluding full-page ads in its parent

newspaper, The Chicago Tribane.
ARB reported that the premiere
pulled a 27.1 rating at its high,
and wound up with an average of
24.1. Tt topped all network pro-
gramming for the date, with "Lux
Theater” getting 27.3; “Climax,’
26.0; "You Bet Your Life,” 23.1;
[}Hgnet 21.3: Bob ElmImmgs..
20.5; Emie Ford and Ph}hmhe
90, 19.0 and “Wire Serviee,” 11.9,

Added to the 20th Century-Fox
repertoire, WGN last week pacted
for ‘a slab of Warner Bros. films
and has promised more from Co-

lumbia’s catalog. V/BKB is relying

on RKO product and WBBM on
M-G-M, Most of the competition is
concentrated in the 10 p.m, strip.

Beckwith and

Rohrs Resign
At MCA Film

| NEW YORK — Two =gional

sales managers resigned last week
from* MCA-TV Film Syndication
Division, Both came to MCA two
vears ago with its absorption of
United Television Programs. Aaron
Beckwith, vice-president for New
York sales, quit to join National
Telefilm Associates. At NTA he
has been given the title of director
of business development. He will
apparently be responsible for the
opening sales effort on. the 10 new
properties NTA is gelling Ffrom
TCF-TV and Desilu,

John Rohrs resigned as MCA's
vice-president in the Chicago of-
fice. Raoul Kent was named
Rohrs” replacement,

MCA Jast week also opened a
new sales office in Houston with
Phil Jones in charge. The disirib-
utor also hired Armold Felsher,
formerly of KDKA, Pittsburgh, to
work out of its Pittsburgh office.

Levers' Film Quullty
Crusade Moves On

Asks NTFC Thoro Exam on Correcting
Sloppiness, Standards and Equipment

NEW YORK—Lever Brothers'
c.usade for better film quality
rolled on last week. On Thursday
(13) the big soap company took its
clean-up campaign to the National
Television Film Council. Dick
Dube (pronounced DUE-BAY),
assistant  ‘program  manager
Lever, and executives of three of
its six ad agencies told the meet-
ing they would like a thoro exami-
nation of film techniques with the

= [aim of setting minimum standards

where sloppiness now prevails.

Discussing the station’s effect on
quality of film as seen by the pub-
lie, Dube asserted, “Stations with
lﬂ-mm. |'.-rnjEL'tinn equipment
should give serious thought to
buving 35-mm. equipment.”

Also on this subject, Fred

» | Raphael, of ]. Walter Thompson,

noted it was probably too much
to expect every station in the coun-

more, an all 35-mm. print bill
would probably be too costly for
smaller clients. But, concerning |
station equipment,

Screen Gems
Sets 8 Pilots

HOLLYWOOD — Eight pilot
films are being put before the
cameras by Screen Gems during
t]ua next six u-r-:-T-:m [First to go are
“Shore Leave,” “Johnny Wildlife”
and "Tiu Slape, the Face and the
I:'i!.a.in

“Leave,” starring Paul Cilbert,
and “Shape,” with Mamie Van
Doren, Gail Robbins and Virginia
I'ield in the title roles, are both
eomedies being produced by Harry
Sathr

“Tohnny  Wildlife,” an outdoor
adventure program. is being filmed |
in eolor starting Monday (19).
De Witt produces.

“Dr. Mike” previously titled
“Emergency,” will be helmed by
Bryan Foy, It deals with occour-
rences in an emergency ]Lnspit:ﬂ'.

“Here Comes the Showboal.”

of |

||

Raphael ob- |

® appoint two members to a

al"urwn

served, “Ninety per cent of the
stations are understood still to be
using iconoscope, The Vidicon
tube is said to be better, The flv-
ing spot seanner is said to be still
better, Let's find out which one is
really the best.”

Volunteers?
Lever will take the film quality
problem te any representative

group in the TV industry that is
willing to try to find some of the
answers, Two wee' s ago it held a
meeting with the Film Producers’
Association of New York. It has
presented the problem to the Tele-
vision Bureau of Advertising. It
has contacted the Academy of
Television Arts and Sciences. Dube
said he learmns there is a National
Association of TV Film Directors

try to install 33-mm., and, further- | and also hopes to get in touch

will ik,

{(NATFD was renamed Ameri-
can Television Film Association
several months ago.)

Lever is asking each group to
special
committce that will E[J-l'.'rl' inate
the entire investigation. NTFC
President John Schneider volun-
teered three NTFC members: Dr.
Alfred Coldsmith, the engineering
pioneer and NTFC board chair-
maa: Lonis Felaman, of Du Art
Lab, and Mel Geold, NTFC
founder and president of Mel Gold
Produetions.

FPA has promised to arrange a
seminar in Decemnher at which it
will come up with answers to some
of the production problems raised
Ly Lever, A six-man “seminar”
committee s meecting  Tuesday
(201}, at which time it will pick the
twi. FPA representalives to the
Lever committee,

‘Standard of Texas

Jack| Puts ‘Tracer’ in 5

EL PASO, Tex.—Standard Oil
of Texas will sponsor “The Tracer”
in five markets thru the Southwest,
The company |1&5 been sponsoring
Gems’  “Celebrity  Play-

musical sel in limes.of the great|house” in this territory.

Mississippi River davs, will be shot |

under the direction of Lou Breslow.
leving Briskin is Pmdnung Tom,
Dick and Harry,” story of three
[amilies living in one lﬂul:
Two of the new series,
necks” and “Casey ]nnes
produced by Harold Greene.

L-:al!hc-r-
will be

The nanPh in which it will
sponsor “The Tracer™ are Abilene
and Big Spring, Tex., and Albu-
querque, Roswell and Carlsbad,
N.AL

Standard’s agency is White &
Shufford here. “The Tracer” is
distributed by Minot TV,

SG to Start Film of
‘Johnny Wildlife'

NEW YORK — “Johnny Wild-
life” will go into production this
week for Screen Gems under the
direction of the Briskin-Wildlile
Adventures Company, Jack De-
Witt producing, The 39 half-hour
telefilms will be in color and deal
with all forms of wildlife,

Featured will be the characters
of Jolnnv Wildlile, Lis wife and a
12-vear-old son.

poomijjoy
WAT IS0U[R $OGE

"JU| uoljewue

rude = ;
Lmlavision oominsroinla

firmly in tha viewer's

INC.

#

Hit Parade cigarettes ore sure to get plenty of otten-
tion from this series of 10-sacond 1.D.'s and 20 and
&0-second commercials. Live action,
animation and a very “whistleable” [ingle keep
thess spots crisp and fost moving. Clever ute of the
Hit Porade trade-mark, plus prn:lu:l-lnaul.l, pitturing
folks enjoying the new cigaretie, fix the brand nomas
mind.
the filter's there!” is the promiss of smoker snjoy-
mant that clinches the selling mesiage.
by SARRA for THE AMERICAN TOBACCO COMPANY
through BATTEN, BARTOMN, DURSTIME & OS5BORN,

sfop matien,

“Your taste con't tell

Produeced

SPECIALISTS IN VISUAL SELLING

S arra— %=

Hew York: 200 E. 56tk 55

Chicago: 16 E, Ontarie 5,

Medal Award

maad.

and ask for Real 5

Directars’ Club of Chicage.
versal oppeal—a mother ond her baby.
casting, simplicity of oction ond ths musical back-
ground of Brahms’ Lullaby crecte @ most effective
This commercial is onother one of the
SARRA series for Pet used on ths George Gobel
and Red Skealten shows.
the PET MILK COMPANY through the GARDNER
ADVERTISING COMPANY,
recent SARRA commarcials, drep a line te SARRA

This unique one-minute spet for Pet Milk was a
winner at the 24th

Annual Ant

Tha subject hos wuni=
Parfect

Produced by SARRA for

If you'd like to sea other

SPECIALISTS IN VISUAL SELLING

Sarra— B -

Mew York: 200 E. 5d4th 5t

Chicage: 16 E. Ontaria 5.

|
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KTV L eading
Feature User
In Coast Mart

NOVEMBER 24, 1956

=iy,

PULSE LOCAL RATINGS FOR SEPTEMBER

THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS AND SPOT ADJACENCIES

DAYTON, 0.

2 TV STATIONS—125.000 TV HOMES
Population—52&,700 (44th In U, L}
Buying Income—3$1.072.339,000

BIRMINGHAM

2 TV STATIONS—145,700 TY HOMES

Population—&12,700 {(31st In U, 5.}
Buving Income—F8B0. 479 000 (4]1st)

CHICAGO
4 TV STATIONS—1,782,000 TV HOMES

Population—6,150,900 (2d in U, §.)
Buying Income—3%13.380.431 000

CLEVELAND

3 TV STATIONS—457,100 TV HOMES

Populatien—1 616,800 (11th in U, 5.)
Buying Income—3%3,597,116,000

HOLLYWOOD—Indie Station

KTTV, which for the past three
geasons was probably the leading

Retsi! Sales—5607 803,000 (44th)
Food Sales—%$142,033 000 (40th)
Drug Sales—3%16,69%,000 i53d)

Avutomotive—5141 745,000 (324)
Above figures Ilnclude floowing counby:
defferson

t2d)

Retail Sales—358,161,023,000 i2d
Food Sales—3$1,720,971,000 (3d)
Drug Sales—%$255.124.000 (2d)

Automotive—51,344,473,000 (3d)

Above fi

res include following counties:

(FOih)
Retail Sales—51,136 950,000 (11th)
Focd Salese—%502 023,000 {(10th}
Crug Saies—%$75,207,000 ( 10th)
Automotive—$402 002,000 (11th)
Above figures include following counties:

(34th)
Retail Sales—5674.145 000 (3%9R)
Food Seles—%151,343,000 (28th)
Drug Salas—%21 540,000 {351k}
Autemotive—3F138 819,000 (351h)
Above figures include following counties:

o Cook, Page, Kana, Lake, Wills, 101.; Cuyahoga, Lekeg Greene, Mont
programmer of TV pix in the na- 100 NETWORK SHOWS Lake, Ind. ene, Montgomery
tion, has undergone a startling| | oo tor ucvion, WBRC, T, . 468 T0P NETWORK SHOWS TOP NETWORK SHOWS TOP NETWORK SHOWS
change in its night-time sked. The | 2. whar's My Line? WBRC, Su, .. 40.5 1. I Love Lucy, WIW, M. ..,,,.382 1. Ed Sullivan, WHIO, Si. ..., 468
channel now has become the lead- 3, $64.008 Challenge, WBRC, Su. ..38.0 1. Ed Sufllvan, WBEM, S5u. .., . 392 June Wyman, KYW, T. ........38.0 2. 1 Love Lucy, WHID, M. .. . 453
ing programmer of feature films in| 4 Red Skeiton, WBRC, T, ...... 1.8 2. 1 Love Lucy, WEBM, M, ... .., 355 Life of Riley, KYW, F. ,.,...37.7 3. Climax, Mise., WHIO, Th. ... 443
P . West Point, WBRC, T. ......%5 3. What's My Line? WEEM, 5u. , .34.5 DMsneyland, WEWS, W. ,.....333 4. 564,000 Question, WHID, T, ._40.8
the market. . Your Hit Parade, WART, 8, , 365 4, Climax, Misc., WBBM, Th. ... 043 » Climax, Misc., WIW, Th. ..,...32.8 8. Arthur Godfrey, WHIO, W. .. .2
A rding to Pf’-“-‘ﬁlr’ Dick Moore, . I Love Lucy, WBRC, M. ......35.3 8. Phll Sllvers, WBBM, T. .., , . 309 Plavhouse %0, WIW, Th, ......32.1 6. This Is Your Lile, WLW-IJ,

W NS ] O R

. Disneviand, WaABT., W. ...

a2 330

& G, E. Theater, WBBM, Su. ..

32.7

What's My Line? WIW, Su. ....31.7

Somomaan

W iikenibomkdadts st s A 363

this is so not because of any specif-| ) pecember Bride, WBRC, M. ..32.8 7. $64,000 Question, WBBM, T, ..32.0 Lawrence Welk, WEWS, §. ,...31.6 7. The Lineup, WHIO. F. ........390
ic change in programming policy, Perry Como, WABT, S ......32.8 8. Jame Wyman, WNBQ, T, .....31.2 Ed Sullivan, WIW, Su, ......31.4 8. The Brothers, WHIO, T. ......388
but because of the fact that the 9. Jackie Gleason, WBBM, §, ....30.9 10. $64,000 Quesiion, WIW, T, ,...30.4 9. Godfrey's Talent Scouts, WHIO,

; : m,p H“I.“WH“.T mum 10. Alfred Hitchcock, WBBM, Su. .30.7 R e e I T 17§
guality of features available is now | _ _ 10, $64,000 Challenge, WBBHM, Su. .30.7 TOP MULTI-WEEKLY SHOWS 10, Plavhouse 90, WHIQ, Th. ....37.3
much higher than that of telefilms | }- Dinter Theater, WABT, ¥.F. ..18.1 i ' : |
on the market. 3. CBS News, WRRC, M.F. ..., 150 TOP MULTI-WEEKLY SHOWS M e 10P MULTI-WEEKLY SHOWS

Perhaps the most interesting as- : ;ﬁ'"t EFI-'-'Hr- “FAEET- ;T--P. R 4.5 1. E::q Mouse Clob, WHKR, _ 1. Looney Tones, WIW, M.-F. ...11.0 1. Front Page News (10 p.m.),’
- ¥ = B | 5 o Ll t‘gi mI]q el T 1 pl-ml =K T B ol e s e kP o s o B h1-|- H ﬂ.l.‘ [l “ FI al l & & Ll T e 4 . -
poat i the care whicl the station iy WERC, MF, ...0iionn,. 138 4 Tmwn Rirdum 0 wamily WIW, M e 1 07 2. Theater :m::h:' N
EI.-E].'EiSiI‘lE to use ﬂﬂ]? top qu:l.]it}f 6. Mickey Mouse Ciub, WABT, " WHBM, M.-F. ................ 140 4. 1ith Hour News, Weather B it e 15!
ix in Pﬁl‘l"l'ﬂ time Q’Eﬁﬂdﬂ and the . }E:.T'-F 5.4 v b W h . “ ..... 129 m"ﬁlk‘;l'm‘hl (1% p.m.}, 13.9 (1 pmj, KYW, M.-F. ......10.3 4, Wild West Mavie, WHID,
discrimination with which the audi. | ™ ey S0, Wentbes, Mike. " | o NEMEMOML Gt 120 | e e o e News 10 g, | M, O T e
ence, in turn, tunes in on the good | B Mystery Pliyhouse, WBRC, T, . o WNBQ, Th,, F. ............... 13.3 §. Sports, Mise, (6:15 p.m.), WIW, ME Rl Y
pix, and doesnt on mediocre or| 4.:&'11 A & 'q'f""'ii'ia'éé""""”’n ¥ mll"fgﬂr 6 p.m.), G , :r;r R O 9.3 5. Guiding Light, WHIO, M..F. , 1%9
- Arthur rey ) T L oo e « Queen for a ¥. KYW 6. Search for Tomorrow, WHID
poor ones, A T v 107 6. CBS News, WHEM, M, T. M -E : 9.0 M.-F :
P oLl rrssrnitstrranicnannina " ’ i * AWy wassdasmma v i s a B RE B R EEE s o T, e o el SR ity e i |
The effecHveness of the features 10, Guiding Light, WBRC, M.-F, ,, 9.8 T E:rﬂF‘;n ‘Tl;ﬂ.'.t;u]‘lt 'WB-EM vasasa LB E. Tonight, KYW, M-F, ......... B9 7. Reporter, Sports Desk (11 pom)),
; ; ; - - - 9. Search for T r, WIW S T R e 5,
B e 1o DY VI8 Jatt prse TOP FEATURE FILMS MoF. st 97 M. (oo i S 1 W Lova ot Tits: WD, S1.F. 150
report, which shows KTTV edging . gni Linkletier, WBBM, M.-F. .. 9.7 | 10, Weather, Reporter (10:15 p.m), 9. Valiant Lady, WHIO, M.-F, ,._145
out the NBC outlet, KRCA, for Once Weekly . Guiding Light, WBBM, M.-F, ., % WEWS, M.-F. .oooivunnens R | 10, 50-50 Club, WEW-D, M.-F, .., 13.1
4 1. Siariieht Theater W 10, Search for Tomorrow, WEBEM,
Nﬂ'— 2 E'[H}t in the market., The ﬁ-‘!'ﬂil'*l"ﬂ Fﬂ' AL, 33,8 B S 'up m-nmf HI.
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ance from a list of the stars on
uring the past week: Greer Gar-
#on, Robert Mitchum, Lana Tumer,
ohn Hodiak, Edward G, Robinson.
allace Beery, and John, Ethel
and Lionel Barrymaore,
Following “10:15 Theater” KTTV
continues with two additional fea-

Top Show Pluggers

IF OKAY—

COLOR DEBUT-KVOA-TV, Tucson, Ariz.

AA Dangles

to have shown the package to a
tew other outfits.

National Telefilim Associales is
one of those that looked it over
and is reported to be interested—
if an acceptable repayment for-
mula is worked out with the guilds

e

102 Films,
Post-1948

NEW YORK——The possibility
of the talent guilds okaying the
release of post-1948 feature films
to TV has led Allied Artists to
dangle a package of 102 recent
pictures over the video market.
Altho AA has its own TV sub-
sidiary, Interstate TV, it is reported

Station KVOA-TV has ingeniously tied in many factors to
provide itself with a giant color send-off. The factors are these:
Tucson every year stages its “Old Tueson Days,” a big historial
celebration, It so happens that Tucson has thruout history served
under four flags or colors—Spanish, Mexican, Confederate and
the Stars and Stripes. What a natural, then, since KVOA is
Channel 4 and is debuting with color, to te the color TV and
Channe] 4 to the four flags end launch a tremendous “Old
Tucson Four Color Days.” Two big days, Saturday and Sunday
(24-25), will feature a three-hour parade, the papeant, dances
and huge color TV demonstrations. The Jumior Chamber of
Commerce, City Hall, the mayors of Tucson and Sonora, Mexico,
service gronps and fratemities and sororities from the University

in the near future,

Allied was not turning cut to
grade product during 1949-54, the

riod covered by the package.

ome of its releases in that time
were “The Bob Mathias Storv,”
“Cry Vengeance” with Mark Stev-
ens, “The Human Jungle” with
E&r;,-' Merrill and "Highway Drag-
net” with Richard Conte and Joan
Bennett.

tures till 2:30 a.m., thus dominat-
Ing completely a four-hour strip.

Wendell. Corey, Spier
Signed Up by Ziv-TV

NEW YORK — Ziv-TV is re-
E'thed Eﬂmhﬂ?ﬂ signed WEM'I]?‘H

orey to star in an upcoming
Film series. The nature of the new
ghow is not known. Ziv also re-

ﬂﬂ}" signed producer-director- of Arizona will join the push, Besides the parade, to be covered andsHallmark’s “Man and Superman™ on Sunday. Many contests
ter Bill Spier to work on a new nationally, there will be 30 color TV sets at the Tucson Sports have been devised, with some winners awarded color sets. Jim
property. Center, bringing populace NBC's “High Button Shoes” on Saturday Cox directed the promotion. -
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Merc. Signs
2 Vet Acts,

4 New Finds

CHICACO—Mercury Records
has signed and quickly recorded
six new talent properties, four of
them new finds.

The two established names are
Felicia Sanders, from Columbta,
and Louis Jordan, who will be
pushed as “the original rock-and-
roller.”

The four novices, all singers, are
Carol Hughes, a 14-vear-old New
Jersey talent; Don Johnston, Earl-
ston Ford, an r.&b., stvled singer,
and June Perry.

The Billboard’s
New Music

Dept. Staffers

NEW YORK —— The Billboard
has augmented its music editorial
staff in the New York and Chicago
oltices,

Ralph Freas, formerlv editor of
Recurd and Sound Retailing, joins
the New York music operation
Tuesday (20). Freas will devote
himself primarils to editorial de-
velopment of the Record-Equip-
ment Merchandising section of the
department.

Bernie Asbell has joined the Chi-
cago staff and will cover a general
music beat.

Burke Re-Inks
As A.&R. Exec
With Decca

HOLLYWOOD—Sonny Burke,
veteran composer-conductor and
artist and repertoire topper here
for Decca BRecords, has inked a
new five-vear contract with the
diskery, Tho terms of the new pact
were not disclosed, it was learned
that Burke will enjov wider latitude
and autonomy in the selection of
material and artists,

Burke has been with Decca here
for more than 10 vears.

Bienstock Made
V.-P. by H.&R.

NEW YORK——Fred Bienstock,
eneral professional manager of
]g-:lﬂl & Range, has been elevated
to a vice-presidency.

Bienstock for some years prior
to joining Hill & Range was a
membe. of the Chappell Profes-
sional operation and later entered
the publishing business on his own,

|MITCHELL COVER

HYPES ROBBINS
AS POP ARTIST

NEW YORK—Marty Rob-
bing’ Columbia disk, "Sing-
ing the Blues,” made The
Biﬁhnard's Coming Up Strong
chart this week and seems a
good candidate for the na-
tional best selling pop chart.
Interesting aspect of this is
the fact that the Guy Mitchell
pop cover of the tune is re-
sponsible for Robbins’ up-
surge in pop. The Robbins®
disk had been selling well in
the c.&w. Hfeld, but had
tapered off to 10,000 sales
per week., Immediately after
release of the Mitchell ver-
sion, Robbins’ jumped to
30,000 per week.

The Mitchell pop version,
incidentally, is expected to hit
a million in the next two
weeks.

20th-Fox Pact

To Boone; Set
In ‘Bernadine’

HOLLYWOOD—Dat Records’
Pat Boone was inked to a seven-
vear term contract with 20th Cen-
tury-Fox here last week, with the
voung singer slated for the male
lead in the studio’s upcoming
“Bernadine” pic co-starring Terry
Moore.

Pact calls for one picture a year
for the term of the contract. Boone
may either take a leave of absence
from his studies at Columbia Uni-
versity or complete them at UCLA
here. “Bernadine” has been sched-
uled to start production here Feb-
ruary 4.

Dot Records revealed that Boone
is currently negotiating for a net-
work TV show, with Lee Cooley,
tormerly with the Perry Como
Show, handling details. Boone,
along with Dot President Randy
Wood, flew to Washington, D. C.,
last weekend where the singer was
to receive the Variety Club award
as “personality of the year.”

Record Majors’ Policy Shift

Cues Sales Drive at Racks
Decca & Cap Strategy, RCA Meets

Spotlight Stands’

By JOEL FRIEDMAN

HOLLYWOOD —— Greater em-
phasis on disk sales to rack jobhers
can be expected in the immediate
future in light of what appears to|
be a general re-evaluation of major
record company policy in the fast
mushrooming field.

Recent changes in the policy of
Decca and Capitol Records,
coupled with speculation as to in-
creased discounts on the part of
other majors, and the rack jobbers’
meetings held by Victor in Indian-
apolis last week (15-16), spotlight
the fact that rack jobbing volume
will account for a sizable percent-
age of the total disk industry vol-
ume this year, and will continue
to grow in years to come.

With competition for both vol-
ume and exposure on the rack

Mounting Volume

owing fiercely among the major
ﬁli-skaries. both Decea and Capitol
recently instituted a new poliey re-
garding terms and discounts, Decca
Records will now drop ship orders
directly from its Cloversville, N. Y.,
factory to rack jobber warehouses,
offering a sliding scale of discounts
of 5 per cent from the first dollar,
on up to a discount of 10 per cent.
Discounts are predicated on quan-
tity purchases, with a rack fobber
entitled to a 10-per cent discount
on semi-annual purchases of $36.-
000 worth of merchandise, |

Capitol Records allows a dis-!
count of 5 per cent for local pur-
chases from its branches and dis-
tributors, and a discount of 8 per
cent for direct factory shipments,
In the latter case, minimum orders
must weigh 100 pounds, with fur-

ASCAP Board Sings

‘Harmony'

But Membership Discontent
Rife Over Distribution Issues

NEW YORK—IFf the patient is
going to die, it will be from in-
ternal, not external causes. “Har-
mony” was the central theme
voiced at the membership meeting
of the American Society of Com-
posers, Authors and Publishers,
held last Tuesday afternoon (13)
at the Waldorf-Astoria Hote] here,

That theme, in fact, was ex-
pounded for morz than two hours
of the three hours allotted to the
conelave, Since the meeting began
a half-hour late, those members
who had axes to grind were lim-
ited to short statements for the

FOX LAYS IT ON LINE
TO ASCAP DIRECTORS

NEW YORK —— Hans Lengs-
felder, leading critic of the ASCAP
administration and the Society’s
distribution svstem, received assur-
ances of firrmm support this week
from Fred Fox, top exec of Sam
Fox Publishing Company, one of
the top 10 firms in ASCAP, and
one of the ﬁl‘;lgﬂst NOT represented
on the bo of directors,

Altho his firm holds

several

MUSIC FIGURES FALL

BEFORE GRIM

HOLLYWOOD — The grim
reaper cut a wide swath thru the
music business last week, striking
down veteran jazz pianist Art
Tatum, composer-conductor Victor

Young, record distributor Mike
Kurlan and agent-booker Phil
Bloom.

Tatum, 46, passed away of

uremia poisoning at his home fol-
lowing the cancellation of a series
of personal appearances. Blind in

REAPER

one eye since birth, and with [ai]inﬁ
vision in the other, Tatum achieve
an international reputation as a jazz

janist in the mid-1930's, He

rmed a jazz trio in 1943, (Tine
Grimes, guitar; Slam Stewart, bass
and performed as a small jazz unit
since that date. He leaves his
widow and son. Interment in Los
Angeles.

oung, 58, passed awav of a
(Continued on page 18)

hundred votes in the Society, Fox's
statement to the general member-
ship meeting (see adjoining story)
reiterated his earlier proposal that
every member have an equal vote,
Fox's statement follows:

“Mr. Presideat, I am speaking
today on behalf of the Sam Fox
Publishing Company., This year
marks our 50th anniversary, We
have been a publisher-member of
ASCAP since 1924, I don't be-
lieve anyone in the music industry
will object if I call our company
one' of the major publishing firms
with important copyrights of great
value to this Society. Yet at no
time during all these years have
we been consulted about rules of
distribution or important policies
of the Society. I realize fl.l.ﬂ}" that
this practice is not unique in our
own case, but has been imposed on
nearly every member.

“Just this past week I formally
submitted a proposed amendment
to the articles of association. This

proposed amendment was very
(Continued on page 18)

Theme

record only during the elosin
minutes. The few members stil
present were unable, due to the
time, to debate these statements or
to initiate action thereon,

However, the so-called “man-
agement group” of ASCAP came in
for some heavy fire and actual
threats of legal action arising from
discontent with the “weighted
vote” and distribution systems,
which allegedly faver the ruling
group and make its power “self-
perpetuation.”

Individual pleas for the abolish-
ment of the weighted vote came
from such diverse publisher mem-
bers as Fred Fox, of Sam Fox Mu-

(Continued on page 18)

Fox Tabs Disk
Royalty Hike

NEW YORK — Business is
better than ever in the record in-
dustry, according to Harry Fox,
publishers’ agent and trustee,
whose office reports a general in-
crease on mechanical royalties of
about 20 per cent for the last
quarter (ending September 30)
over the same period in 1955,

Since royaltes for the same

uarter in 1955 were also higher
than in the preceedin

vear (1954),
the hitherto “dog” Eﬂ}’l for disk

ther stipulations of 25 singles and
20 LP’s per selection ordered.

Capitol, Decea Advantage

Both the Capitol and Decca
terms, particularly the additional
discount offered for direct factory
shipment, are noteworthy in that
both firms own and operate a ma-
jority of their branches thruout
the country. The ability to bypass a
distributor without cutting any of
the profit or creating antagonistic
situations is an advantage both
firms hold over Columbia and RCA
Victor. Tho the company’s branches
continue to receive credit for a
factory shipped rack order. If any-
thing, a savings in freight costs,
bookkeeping and time is achieved.

Reports this week that Columbia
and RCA Victor would institute
similar changes and bypass its dis-
tributors were denied by execu-
tives of both companies. Hal Cook,
Columbia Records vice-president
in charge of sales, declared: “We
are selling thru distributors but we
are carefully watching the situa-
tion and will be competitive.” Co-
lumbia’s terms are similar to Cap-
itol's, 5 and 8 per cent discounts
from dealer’s prices and varying,
according to Cook, with the dis-
tributor in guestion. Columbia will
drop ship at the distributor’s re-
quest to effect certain savings,
Cook said.

Irwin Tarr, in charge of RCA
Victor’s rack jobbing sales, de-
clared: "We have no immediate

(Continued on page 18)

Kahl & Levy
Tie Up Freed
Movie Score

NEW YORK—Music publisher
Phil Kahl (Kahl, Patricia & Plan-
etary) and Morris Levy last week
purchased Snapper Music from
deejay Alan Freed, thereby tieing
up publishing rights on the entire
score of Freegs"s new movie, “Rock,
Rock, Rock.”

Kahl, who already owned nine
tunes from the film now has 24, A
flock of records have already
been cut on the score and more
are on the way. In addition to
sides cut by artists ap ng in
the picture—Lavern Baker, Chuck
Berry, the Three Chuckles, Frankie
Lymon and the Teen-Agers, the
Flamingos, Johnny Burnette Trio,
Jimmy Cavallo and His House
Rockers, Cirino and the Bowties,
[vy Schulman, Alan Freed Orches-
tra and Connie Francis—Chess Rec-
‘'ords is readving a special “Roek,
Rock, Bock™ LP.

Meanwhile, Kahl—who has lined
up almost 50 records so Far—is
going after pop covers on eight of

dealers ?ﬁpamnd}r are fast moving
out of the “canine” category. In
one case, the Fox office said, a
major label piled up mechanical
royalties for tEu last gquarter which
were 50 per cent higher than in
1955.

A considerable amount of the
5&11&1'31 20 per cent increase was
ue to packa %uuds sales, with
“My Fair Lm%.i" eading the field
royalty-wise.

the movie tunes. Georgia Gibbs
has already cut "Tra La La,” and
Mercury, Capitol and Epic are
slated to record other songs from
the picture this week.

Kahl is augmenting his plugging
staff with two extra road - men to
push his load of platter-wax from
the film, which opens here simul-
taneously in 70 New York theaters
December 5.

SPECIAL RELEASE!

TWO
SMASH

ALBUMS!

JERRY LEWIS JUST SINGS
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Indies on Domestic

$ Volume

Prowl

Survey Tabs Independents’ $ Take for
Nine Months of ‘56 at 42 Per Cent

NEW YORK — Forty-two per
cent of the dollar volume of the
domestic record business is now
done by indie labels, according to
a survey of the first nine months
of 1956 recently completed by one
of the leading research organiza-
tions for one of the major disker-
ies. According to the survey, the
four majors — Victor, Columbia,
Decca and Capitol—account for 58
per cent of the disk business, The
percentages refer to combined
package and single sales,

The indies’ slice of the disk
business has grown continuously in
the last nine or 10 years. In 1947
and 1948, the indies represented
25 per cent of the over-all dollar
volume, according to reliable esti-
mates. By 1951, the indies’ slice
had jumped to between 30 and 35

per cent.

Ironic aspect of this situation lies
in the fact that much of the press-
ing for the indies is done by the
major labels, In fact, execs at major
labels point out that the thriving
condition of the indies coincides
with the majors’ expansion in the
custom pressing field.

As one exec put it—an indie
label generally does not need to
maintain a plant. It does not need
to maintain studios, The indie label
does not even need a warechouse,
Drop shipments and other services
have reached such a high peak of
efficiency that an indie label can
operate with very little overhead.

The majors, of course, feel that
their activity in the custom record
field aids in the general economy
of maintaining a factorv —for a
steadier flow of work and employ-
ment is obtained. And at least one
major—Columbia—expanded its ac-
tivities in the custom feld in order

Celler Probe
Now Focused
On Pubbers

NEW YORK — The Celler
Committee anti-trust hearings are

to aid in the industry-wide accep-
tance of the long play disk.

That the indies represent a very
considerable segment of the total
dollar volume is documented by
the national best selling charts,
which for a lnnﬁ period have shown
a strong sprinkling of indie labels
as against major labels. In fact, in
recent weeks, indie labels have
taken as many as 15 of the 25
places on The Billboards retail
chart, .

Agent Sues

Polyvox for
100G Damages

NEW YORK—The Vox Rec-
ords distributing operation and
several individuals were named
last week in a $100,000 breach of
contract suit brought by Wesley
Smith.

Smith and his Musart Distribut-
ing Corporation, who had served
as exclusive sales agent for Poly-
vox Records, Inc., in the metropoli-
tun New York area, filed in New
York Supreme Court against Poly-
wox, top Polyvox exec Larry Green
and two record salesmen, Matthew
Meyers and Richard Kapp. He
also charged conspiracy to cause
him to lose lines and to appropriate
his sales force,

According to Smith, Green can-
celed his contract without grant-
ing a grace period. Vox, on the
other hand, claims that Smith had
unilaterally terminated a of
his contract, thereby voiding the
entire pact. Smith, it is claimed,
“Created conditions that rendered
the contract unworkable.”

Smith's suit was filed on the
arrival in this -::mml‘:r of Vox presi-
dent, George Mendelssohn, from
France. Mendelssohn is here on a
four-week visit to his local offices.

Montilla Cus
10 New Albums
On Spain Trek

NEW YORK—Montilla Records
execs, Fred Montilla and Harry

Sultan, are back in the States fol-

Fiscal '56
Taxes Up

WASHINGTON — Americans
are spending more money this year
on records, phonographs, radio

lowing a recording expedition to|
Old Spain. Montilla, president of |
the diskery, was overseas for fn-n:r:!
weeks, and Sultan, the general
manager, for two.

In Spain, the diskers recorded
10 new LP’s and signed a flock of
new artists, including the La Scala
opera tenor, Alfredo Kraus. With

e latter, the label expects to en-
ter the field of Italian opera in
addition. to its president heavy
Spanish repertoire,

Young States
Position on

ASCAP Hassle

NEW YORK—Barney Young,
ASCAPF publisher, last week stated
he had ]i:-een stigmatized because
he had insisted on the fundamental
right of members to critize “the
close - knit cliche dominating
ASCAP.” Appearing at the Soci-
ety’s meeting, Young stated he had
not attacked the Society, but
rather its management, which —
according to Young—disregards the
Society’s tﬁmpﬂr objectives. He at-
tacke e Society’s distribution
methods as complex and prejudi-
cial to members’ interests, specifi-
cally the reduction in the value of
network sustaining plugs.

Young additionally attacked the
weighted vote, which he stated de-
stroyed the democratic concept of
ASCAP and fostered a sell-
perpetuating board. He called for
an end to the weighted vate, and
the use of the equal vote in its
place. He asked that members
send wires to the Justice Depart-
ment stating their opposition to the
weighted vate,

and television sets, and in cabarets
than they did in 1955, but are
spending less on bowling, pool,

coin-operated games and theater
- admissions, according to a report

issued this week (20) by Internal

Revenue Service. The report,
which covers the fiscal year ended
June 30, 1956, shows that total
excise tax collections inecreased
$8.8 billion during the year to a
grand total of $75.1 billion.

Government yield from the tax
on records amounted to $12.3 mil-
lion, an increase of $4,037 over the
1955 total.. Excises on phono-
graphs, radio and television sets
jumped $24.2 million to a total
increase of $161,089. (A proposal
to add a 10 per cent tax to the
manufacturer’s sales price of rec-
ord players and tape recorders will
be aired at House Ways and Means
Committee hearings Monday (286).
Additional taxes on record players
would reportedly bring in $500,-
000 revenue, while taxes on tape
and wire recorders would raise
$5,000,000 (The Billboard, No-
vember 17).

Excise taxes paid on admissions
to cabarets and roof gardens in-
creased $2.9 million to a total of
$42.2 million. Yield from taxes on
musical instruments increased $1.9
million to a 1956 total of $12.7
million,

Collections from bowling alleys
and pool tables, however, de-
creased $409.000 to a total of
$2.9 million. Yield from coin-op-
erated amusement and gaming de-
vices totaled $14.2 million on June
30, a decrease of $748,000 from
the previous vear's total. Collec-
tions on general admissions—mov-
ies, race tracks, legitimate theaters,
sporting events, etc.—dropped ap-
proximately $2.1 million to a total
of $102.9 million. Recent drop-
ping of taxes on admissions of

UNCLES SAM'S A COOL CAT

evidently moving into their pub-
lishing phase, with Hill & Range
first on the quiz agenda.

At any rate H., & H.'s Cene
Aberbach has been on the stand
for the past two weeks, which the
trade interprets as a sign that
Celler has fimished with broadcast-
ing execs and songwriters and is
now readH' to call a previously an-
nounced list of music publishers
with Broadcast Music, Inc., firms, |

Goodman to
Tour Orient

® Continued from page 1

theless, the date pulled 3,000
people into the 4,000-capacity hall

at anes ranging from %2.40 thru
$4.80, tax included.

The following night, the troupe
played Buffalo; Friday (16), Phil-
adelphia; Saturday (17), Hartford,
Conn. This week the trek resumes
on_the West Coast with Seattle, |
Wednesday (21); Portland, Ore., |
Thursday (22); Vancouver, B, C,,
Friday (23); Spokane, Saturday
E-‘l}; San Francisco, Wednesday

28);] Berkeley, Calif., Thursday
28); Sacramento, Friday (30), and
“Los Angeles December 1. On the
following day, Goodman flies to
the Orient from San Francisco.
For the Oriental edition, he is
replacing Miss Tilton with another
alumna, Dottie Reid. The Cain-
Kral team also will stay behind,

Biggest Employer of Musicians at
Home, Also Spreads Beat Abroad

® Continued from page 1

Decca, Caoral, Capitol, Epic, Mer-
cury and ABC-Paramount. Altho
jazz is heavy on the agenda, serv-
icemen around the world also get
country musie, and rock "n’ roll on
Tetra and Unique labels, plus disks
from Juke Box Music, Inc., and
National Jukebox Records. Dr. Ar-
berg hopes to expand the program
to include LP major jazz and show
albums in the near future.

Despite present tensions in the
Near East and Iron Curtain coun-
tries, State and Commerce depart-
ments will continue the ];-us on
“America's most exportable Emdv
uct —jazz. Voice of Ameriea’s “Mu-
sic, U. 8. A.” program will relay two
hours nightly of pops and solid jazz
around the world, with the Near
East getting their program from
Tangiers, Morocco or the Voice's
Coast Guard vessel, Cruiser, float-
ing off the Isle of Rhoades, Com-
merce Department, with State co-
operation, will send Benny Good-
man to the Bangkok, Thailand, In-
ternational Trade Fair, during his
world tour for Uncle Sam. His
December show there is expected
to rack up new popularity in rec-
ords already set E}r American jazz
and hi-fi, in two years of U. S,
exhibiting in the fairs.

Goodman will not only play his

cool pazz for Far East erowds, but |
will wax it before their eyes, In-|
ternational Trade Fairs office re-|
ports. Capitol Records will team |
with RCA hi-fi equipment, and|
Coast Export Company of L. A, will
provide pressing machines and
technicians. Together, thev will
turn out up to 10,000 special plat-
ters of Goodman favorites, “Lel’s
Dance” and “You're a Sweetheart,”
to be distributed free. Copyright
releases and the blessing of James
Petrillo were obtained for the stunt.

Commerical results of Uncle
Sam’s music promotion abroad
show up in over a million-dollar
jump in sales of U, §. records
overseas. The Bureau of Foreign
Commerce reports U. 5. record
sales abroad went from $3.5 mil-
lion in the Ffirst half of 1955 to $4.8
million in the first half of 1956.
Traveling Commerce and State
staffers report: “Theyre getting
jazz conscious all the way to Lap- |
and,”

Lack of Funds

There must be a fly in eve
ointment, and the federal jazz pu;ﬁ
is no exception. Every department
working on the program needs
more money. Participation in trade
fairs has been cut down from 18
fairs in 1954 to a prospective 10 in

www americanradiohistorv com

1957—altho Commerce says jazz
and hi-fi equipment will be stressed
at trade fairs, it must go to State
for traveling expenses, State, in
turn, struck some bedrock opposi-
tion in the Senate Appropriations
Committee last session from mem-
bers who felt that Mr. Jazz was not
cliiniﬁﬁd enough as an emissary
(The Billboard, July 28),

Failure to send more American
musical show and big bands
abroad has been laid at State’s
door. State claims its limited Cul-
tural Exchange funds can’t cope
with mammuﬁn expenses involved,
Also, Congress insists they under-
write athletics, symphony and bal-
let to compete with Russians in
their own fields. “If popularity
were the nn]‘}' gauge,” one State
staffer said, “then we would un-
doubtedly go heavier on jazz.” In
any event, they intend to main-
tain at least two world-wide tours

| annually in the jazz field.

All of which comes back to the
capitol dome and the need for
everyone in music to get behind
legislation to keep the jazz push
rolling. U. S. emissaries to other
lands report: *“When America
speaks jazz—the world seems to
listen better.”

Excise

$8 Bil.

Revenue Hike on Disks, Phonos, Radio
And TV Sets; Less on Some Amusements

cents or less will reportedly mean
a loss of approximately $70 mil-
lion a year in revenue, Loss will
not be apparent until next year,
since legislation dropping the tax
went into effect September 1, after
the 1956 fiscal vear had ended.

Victor fo Deb
[oo-fer Filing
Cards for D.J.’s

NEW YORK—In a move to
help ﬁeejai-‘s and librarians solve
filing problems dpused by its new
“Too-fers™ EP disk service, RCA
Victor has worked out a special
“Painless” filing system for stations,
which will be made available
starting this week.

The system, brainchild of the
label's singles promotion manager,
Charles Hall, calls for Victor to
provide ready-to-file “gum-back™
catalog cards, which contain com-
plete information on each side (a
card for each side) and which can
be pasted on the station’s own file
card, regardless of tvpe.

Duplicate cards will be pro-
vided for each “Too-fer,” so that
stations may file by title or artst.
The cards list titles, artist, writer
label and number, publisher, n.mi
type (vocal with ork, etc.) and
carry a space for the station’s
catalog number.

Altho Victor has received some
complaints about the new “Too-
fer” system (about 40 per cent
against) Hall opines that fjockey
reaction indicates a much faster
acceptance than when Victor pio-
neered the 43's-only-for-jocks a
couple of vears ago.

The biggest beefs have been put
up by key stations (WCBS and
WNEW here, etc.). Many of the
smaller stations are reluctant to
complain, since under the new sys-
tem (Victor sends all types of sin-
gles out in one batch) they're now
getting three times as many rec-
ords as before,

Local 47 OK's

Halt of AFM’s
Quota System

HOLLYWOOD —— Phil Fischer,
American Federation of Musicians
international studio representative
here, last week said that individual
musicians will not be affected by
the recent administrative change in
the handling of quota regulations
governing members of Local 47,

The end of Federation control
of quotas last week was promptly
adopted locally, with the same reg-
ulations to be administered by
Vice-President Max Herman end
Business Agent Ward Archer.

Fischer pointed out that Federa-
tion Eﬂntrﬂﬂf quotas has benefited
the membership, by spreading the
work in film, radic and TV
here. Local membership conten-
tions that the switch in control
would give musicians the right of
appeal were challenged by Fischer,
who declared that mﬂmgﬂ! have
always had the right to appeal eny
of its decisions.

Local 47 is the only AFM local
in the country where members sre
restricted to the amount of work
they may do in any of the allied
entertainment fields,
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Local Songbirds Hypo

Chi Opera Wax Sales

By BERNIE ASBELL

CHICAGO—A strong upsurge
in sales of opera wax, particularly
in downtown stores, is the result
of a successful third season of the
city’s new Lyric Opera, now wind-
ing an eight-week -chedule.

Normal movement of opera mer-
chandise has “easily doubled” on

GOVT. REPORT

Piano Bowing
To Organ on
Music Scene

WASHINCTON—The organ is
fast overtaking the piano in Amer-
ican manufacture of musical in-
struments. Commerce Department’s
Census of Manufacturers for 1954
ghows pianos manufactured for that
t;ear at $56.7 million value, toppin

v onlv $3.1 million the value o
piano manufacture in 1947, year
of the last~complete business cen-
sus. In contrast, value of organ
production more than doubled %e-
tween the two census years, with
1954 totaling $37.4 million at man-
ufacturers’ level, as against only
$14.4 million in 1947,

In other musical instrument fig-
ures, Commerce gives a total of
$36.3 million in manufacture value,
wind instruments accounting for
$16.5 million; string and percussion
for $12.8 million, in 1954. This
represents a gain of only $4.7 mil-
lion over the 1947 value at manu-
facturers’ level. No breakdown was
given in the 1947 total of $31.8
million for these instruments. Man-
ufacturers produced over 285,043
wind instruments in 1954,

In piano types produced, up-
rights and consoles of 37 inches or
under were way out in front over
the tall models by a ratio of 91,936
to 56,001 in 1954. Grand pianos
totaled onlv 3,641 in that year—a
drop of over a thousand from 1947
production of 4,754 pgrands. Tall
uprights were still popular in 1947,
outnumbering by almost 2,000 the
smaller, lean-on-it size currently so
convenient for nightelubs, TV and
comedian antics,

Col.’s Detroit
Distrib Switch

NEW YORK——Columbia Rec-
ord Distributors, Inc., on Decem-
ber 3 will take over distribution of
Columbia disks and phonographs
for the Detroit area, presently serv-
iced by Buhl fons Company. Al
Fishman will be sales manager of
the Columbia branch, Fishman,
who has been associated with Co-
Jumbia and Buhl for many years,
will retain the existing sales organi-
zation,

Chi Bookers
Elect Officers

CHICACO——TJack Russell, local
booker, active chiefly in TV, was
re-elected Midwe regional presi-
dent of the Artists’ Representatives
Association, Inc., last week. Fred
C. Williamson, vice-president, As-
gociated Booking Cprporation, suc-
ceeds himself as first vice-presi-
dent of the group. Other officers
are Charles E. Hogan, second
vice-president; James Breyley, of
Music Cprporation of America,
third vice-president; Howard
Schultz, treasurer, and Goldie Co-
han, secretary,

State Street, according to a top
disk buyer in a department store,
whil. a Hudson-Ross spokesman
guessed at least a. 50 per cent
increase over the normal pace.

The impression gathered by
salespeople is that the flurry
largely represents a wvirgin market
for operatic merchandise. Custoni-
ers ai1- asking for artists by name
and showing little knowledge of
the repertoire and who has re-
corded what, Renata Tebaldi, who
scored rave reviews for her “Tasca”
and “La Forza Del Destino” is the
heavy favorite in such requests and
Mario Del Monaco is unexpectedly
second. As a result, London Rec-
ords, which has recording rights to
both, is the overwhelming benefi-
ciary- of the sales spurt. Angel is
cashing in somewhat with Tito
(Gobbi, who is here with the Lyric,
and with Maria Cailas. The echoes
of Callas’ triumphs in previous
Lyric seasons gnd the news cover-
age of her debut at the Met com-
bined to step up her sales even
tho she wasn’t here this vear.

Most downtown stores gave sub-
stantial portions of their window
space tu operatic albums once they
sensed the consumer appetite.
Scme dealers anticipate the appe-
tite will carry over thru Christmas.

Danny Kaye

Inks 3-Year
Capitol Pact

HOLLYWOOD —— Comedian
Danny Kaye is to be the newest ad-
dition to the Capito]l Records’ talent
roster, joining the company alter
negotiations with RCA Victor broke
down here recently. Kave was
slated to join RCA last month, ac-
cording to Coast repertoire staffer
Dennis Famon.

Under terms of the three-vear
Fact with Capitol, Kayve will be
eatured as a pop singer with an
appreciable amount of single disk
activity slated, In addition, he will
record a minimum of two albums
each year, including motion pic
ture soundtrack packages from
films in which he will appear. Cap-
itol a.&r. staffer Dave Cavanaugh
will produce Kaye’s material,

Firm also inked singer Ann
Leonardo, and signed a two-vear
renewal contract with maestro Glen
Gray, effective January 1, 1957,

Hallmark Own
U. S. Distrib

TORONTO—Hallmark Records
of Canada is setting up its own
distribution in the United States
with issuance of its Ffirst record.
“Clest Ca,” by Denny Vaughan and
his orchestra on the Spiral label.
This is believed to be the [first
Canadian label to take this step.

Hallmark recently acquired the
Canadian manufacturing rights for
Concertapes. It will Enn le the
U. 8. distribution of its wvarious
numbers thru 40 key areas in the
U. S., exporting directly from here
the Canadian-pressed records

The company was originally set
up as a hobby to manufacture off-
beat records, but saw an oppor-
tunity to enter the pop field thru
pacting Vaughan, TV star in Can-
ada, as its musical director.

Keith MacMillan, a.&r. chief for
Hallmark, owns the company along

with D'Alton ]]u:}]I}f. Jolin Callogher,
John Mitchell, Bill Woods and
Harold Smith,

PIERCE IN C&W
HALL OF FAME

NASHVILLE—In a pres-
entation made at the awards
meeting héld in conjunction
with WSM’s Filth Annual Na-
tional Disk Jockey Festival
here Friday (9), Webb Pierce
became the ninth member of
The Billboard's Country and
Western Hall of Fame made
up of all-time greats in the
ingluastry,

Others who have gained
that honor in the past are Roy

Acuff, Eddy Arnold, Red
I'olev, Jimmie Rodgers, Carl
Smith, Hank Snow, Ernest

Tubb and Hank Williams.
Pierce is the first artist in
several vears to be voted this
honor, altho such voting will
henceforth be an annual event.

Rites for Black,
Of Top Talent,

'In Springfield

SPRINCFIELD, Mo.——Funeral
services for Clifford R. (Lou) Black,
wuntil recently head of Top Talent,
Ine., who died of a heart attack at
the Andrew Jackson Hotel, Nash-
ville, Saturday (10), while attend-
ing WSM's c.bw. deejay festival
in that city, were held Tuesday
afternoon (13) at St. Paul Metho-
dist Church here. Burial was in
CGreenlawn Cemetery.

A widely known radio and TV
personality i the Ozarks, Black
had been affiliated with KWTO,
home of “Ozark Jubilee,” and Top
Talent, bolh of this ecity, since
1940. Alter a briet fling at profes
sior ul baseball, Black became affili-

ated with an entertainment grou

billed as the Harvest Hands. He
later joined KWTO as sports an-
nouncer, becoming program direc-
tor of the station 10 vears ago,
Until two vears ago he appeared
on the stution with his own show
known as “Black’s Waxworks.”

Black resigned as vice-president
and general manager of Top Talent,
Ine., two weeks ago to take the per-
sonal management of Brenda Lee,
9 vearold Decca recording artist
and a feature of “Ozark Jubilee,”
who made her second appearance
on the Perry Como TV show Sat-
urday (17). Black has been suc
ceeded as manager of Top Talent,
which handles the bookings of
“Ozark Jubilee” personnel, by W.
E. (Lucky) Moeller, former per-
sonal manager to Webb Pierce.
Moeller had been associated with
Black the last several months,

Meanwhile, Brenda Lee has
signed with Crossroads, Inec., with
headqgaarters here. A personal
manager will be selected for her
at a later date.

Black is survived by his widow,
the former Pat Ewvans, of Marsh-
field, Mo.; a daughter, Revececa
Ann, and a son, Jon.

‘Two Pubs Set
By Friedman
In Hollywood

HOLLYWOQOOD——After an ab-
sence from the music business of six

months, veteran music man Sammy
Friedman this week disclosed the

firms, Somerset Music (ASCAP)
and Fantasy Music (BMI).
Friedman is partnered in the
operation of the new firms with
composer Russ Black, First son
in the firm were released last wee
in Cale Storm’s Dot recording of
“"Orange Blossoms” and the An-
drews Sisters’ Capitol etching of
“A Child’s €hristmas Story.”
Approximately 50 copyrights
have been acquired from a number
of wrilers, according to Friedman,
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formativon of two new publishing

ALASKAN DISK MART

Expect Sales Yolume

To Hit 500G in 1956

ANCHORACE, ALASKA—De-

spite the limited market, the out-
look for the record industry thruout
the Territory of Alaska appears to
be bright indeed, with volume ex-
Eected to reach a new high of
etter than one-half million dol-
lars. Sales this vear will increase
by more than 25 per cent accord-
ing to record distributors, with the
thnug‘mph equipment market of-
ering record dealers even more
incentives,

With approximutely 20 record
dealers operating in Alaska, a ma-
jority of the volume can be directly
attributed to disk sales to the nu-
merous military installations here.
Only the principal cities of An-
chorage, Juneau, Fairbanks and Sit-
ka ha re record dealers, tho all mili-
tary bases have record counters at
their post exchanges. The number
of military personnel stationed in
Alaska is classified information, tho
50 thousand men who rotate every
15 months are reputed to be sta-
tioned at Fort Rickardson and
Elmendorf Air Force bases in
Anchorage,

The Alaskan territory is serviced
by all major and independent rec-
ord distributors out of Seattle—
with salesmen making an annual
sales pilgrimmage here, generally
to introduce their company’s new
fall merchandise. Proof that the
disk market here is not a stagnant
one is offered by the distributors
in the example of Art Sagorsky's
Alaska Music Supply Company,
one of the bigger dealers here, who
recently completely redecorated his

P | store and installed a complete self-

service operation,

Dealer Problems

Chiet problems affecting dealers
here are Ereal:age and freight costs.
Tho service from Seattle is but one
week away bv boat and only 24
hours away via air-freight, many
dealers make the practice of stock-
ing heavily on standard catalog
sellers. Freight costs are generally
passed on to the consumer here,
with a $3.98 album selling for
$4.05 in most cities. Single record
sales are on a par with that of the
States, with a big hit record reach-
ing a maximum peak
copies. Most of the single business
is in 45 R.P.M., with 78's for all
intents and purposes, virtually non-
existant, '

Phonograph equinment sales are
increasing,. too, with most of the
major lines, RCA Victor, Columbia,
Decea, Web-Cor, Symphonic and

Granz Sets .
Europe Tour

NEW YORK——Jazz impresario
Norman Granz made a brief stop-
over here Fridav (16) en route to
the Coast from Europe, where he
set the stage for an eight-weck con-
cert tour on the Continent.

This season, instead ol export-
ing a Jazz at the Philharmonic
troupe, as he did in the last three
rears, Granz will tour a unit tagged
‘An Evening of Jazz" consisting of
thrush Ella Fitzgerald and the
Oscar Peterson Trio, The show

will open in Stockholm February
11 an ﬂlﬂ}-‘ two weeks in Scandi-
navia, three weeks in Germanv,

one in France, two in Italy, and
one divided between Switzerland,

Holland and Belgium, In addition, |

there will be three dates in Eng-
land.

Granz will fv back to Europe to |

record Kid Orv in Paris on Decems-
ber 5.

who up until a short time ago was
associated with the Shapiro-Bern-
stein office here [or 10 vears.

of 50,000

Steelman in evidence. High fidelity
hasn't quite made an important
dent in the market just yet, tho
there are evidences of [I;E hi-fi
gospel spreading,

Increased population,” a grow-
ing all-year-round stable economy
point to a continuing increase. in
the sale of records and related
goods in Alaska., with dealers and

distribntors predicting a volume of
§1 million or more during 1957,

Intervention in

U. S. Vs. ASCAP
Suit Denied

NEW YORK —— Attempt b
Barney Young, Cem Music 3115
Denton & Haskins Musie Corpora-
tion to intervene in the U, S, gov-
ernment’s old anbtrust action
against ASCAP was denied re-
cently by New York Federal Judge
Rvan. Young, Gem ard Denton &
Haskins claimed that a change in
ASCAPs method of caleulatin
performance credits on networE
sustaining programs, initiated some
mecnths ago, had reduced the value
of such performances from 22 ecred-
its to three or less.

ASCAP, in answer, claimed the
new method had been formulated
in comformity with Section 11 of
the final judgment in the Consent
Decree, Judge Ryan, in denying
the intervention, said: “The dectee
of 1941 and the amerded decree
of 1950 does not contain a provi-
sion specifically allowing the pe-
| titioner to intervene,” He added,
“I am satisfied that the Depart-
ment of Justice adeguately repre-
sents the interests of the petition-
ers.
The Court also pointed out that
since the government is the com-
plainant in the original action, the
conduct and control of the litiga-
tion should be free from interfer-
ence from private citizens.

;S"lﬂl;irﬂ to
S. A. for
A&R Study

NEW YORK —— Nat Shapiro,
Columbia Records exec in charge
of international repertoire activities
left Saturday (17) for a two-week
visit to Argenting and Brazil,

In these countries, where Co-
lnmbia owns its own companies,
Shapira will study the artists and
repertoire  situation to determine
what can be cut there for the
U'nited States market and for Co-
lumbia’s other foreign affiliates.

The other countries in which
' Columbia owns its own operation
“are Mexico and Canada,

Mugu]l Sets Own
British Pubbery

NEW YORK—U, S. Music pub-
Nlisher, lvan Mogull, has set up his
lown firm in England, under the

name [van Mogull Musie, Ltd., in
partnership with Ralph Peer’s Brit-
ish eompany, Southern Musie, Ltd.
Allar Crawford of Southern will
represent Mogull's firm in Eng-
Lhind, and <dll also handle tunes
in Mogull's Broadcast Musie, Inc.
firm, Harvard Music. “The Eng-
lish companv will cover the East-
ern hemisphere, including [apan,
China, Korea and the Phillipines.
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Record Majors’ Policy Shift

® Continued from page 15

plans to chnnge our present policy,”
when queried about reports that
the firm would allow rack jobbers
a discount of 10 per cent on direct
factory shipments. Tarr said that
a gu-::iy number of rack jobbers who
attended the Indianapolis meetings
confronted him with these reports.
“The meetings were held,” said
Tarr, “to acquaint rack jobbers with
our factory and warchousing opera-
tions. We are always examining
new ways and means of making
rack jobbing a bigger and better
operation.”

RCA Victor's present policy calls
for a discount nF 5 per cent off of
dealer’s price, with the company’s
distributors generally making their
own contracts and arrangements
with the rack jobber in his locale,
Tarr reported that a total of 61
persons, representing 32 firms, at-
tended the Indianapolis meetings.
According to Tarr, RCA does dro
ship its line of 49-cent children’s
records to rack jobbers.

Both Mercury and Coral Records
allow additional discounts where
company-owned branches are in
evidence, Mercury offering 7 per
cent and Coral a sliding scale ar-
ran t and factory shipments
from its two branches.

$15 to $25 Million in Sales

.- The sudden awareness of the
importance of rack jobbers by the
~ major diskeries and a good number
of independent firms only serves
to spotlight the fact that rack job-
bers today represent an important
market that will reputedly account
for anywhere from $15 to $25 mil-
lion in sales this year. The racks
offer diskers the quick big-ticket
sale, and fortunately thus far, have
managed to keep their returns down
&t a negligible level.

- Milt . Selkowitz, Columbia rack
fobbing specialist, estimates that
théere are approximately eight or

Recorded by
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Elvis Presley Music, Inc.
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nine thousand rack outlets in the
country today, with that figure ex-

sand within a year. Similar optimis-
tic reports have been heard in
other quarters of the industry, with
some predicting that supermarkets
will one-day be merchandised in
much the same manner that record
dealers are now. Supermarket
streamers, window displays, tie-ins
with food and sundry manufac-
turers are all possible and more
likely probable in the future.

Above all, the introduction of
direct factory shipments to rack
jobbers, largely advantageous in
those cases where firms own their
|distribution outlets, adds weight
to the long-held belief by many
that the trend within the industry
will lean toward the opening of
more company-owned branches.
This has been true in the case of
Mercury Records, who now own
and operate nine branches thruout
the country, and Columbia, who in
the past year has opened branches
in Kansas City, St. Louis and Phil-
adephia, with reports that the firm
will open an outlet in Detroit and
in Baltimore next vear,

® Continued from page 15

pected to grow to 15 or 20 thou- |

__MUSIC AS

Morris Music Buys

“Whispering Heart’ . . .

E. H. Morris Music has pur-
chased the Al Lewis-Larry Stock
ballad "Whispering Heart” from
Vanderbilt Music. The tune was
cut by Sherry Parsons on the Dover
label. Lewis and Stock, who wrote
“Blueberty Hill" and “Rose-O-
Day,” own Vanderbilt Music and
Dover.

Correction: ‘Balladeer’
LP on Mercury Label . . .

The Marty Brill album “The
Roving Balladeer,” which was re-
viewed in The Billboard, Novem-
ber 3, was erroneously credited to
Coral, The Brill LP is on the
Mercury label.

Massey Exits Melrose
To Rejoin Own Firm . . .

Murray Massey, professional
manager of Melrose Musie, in the
E. H. Morris group, resigned that
post last wetk to resume the oper-
ation of his own Massey Music
While Massey was with Morris, the
firm was run by his father, Latter,
however, passed away three weeks
ago. Current Massey plug is “The

Fall Before the Grim Reup—;

heart attack at Desert Hospital,
Palm Springs, Calif., November 10.
Urigirmlly a concert violinist, Youn
made his professional debut wi
the Warsaw Philharmonic Orches-
tra, later working in Hollywood; as
musical director for the Brunswick
FPhonograph Company, and most
recently as a free-lance composer-
conductor in motion pictures.
Among his songwriting credits are
“Sweet Sue,” “Can’t We Talk It
Over?™ and "My Foolish Heart."
Survived by his widow, Rita,

Kurlan, 43, died of a heart at-
tack in Los Angeles November 11.
He started his career with Decca
Records in Chicago, coming to Los
Angeles in 1946 when he purchased
the Modern Record Distributing
Company, distributor here for
Coral, Brunswick and the Norman
Granz labels. Kurlan is survived by
his widow, Eleanore; a daughter,
Julie Carrol: his father, a sister and
a brother.

Bloom, 53, died Monday (12) in
Cedars nf Lebanon Hospital here
after undergoing surgery for a
tumor of the brain. Bloom came to
ithE Coast about 10.years ago as an
executive of Music Corporation of
America, following a long career
in New York as a leading vaude-
ville booker and agent. He left

® Continued from page 15

MCA to operate on his own in
1947, with his last assignment tal-
ent booker for NBC's “Comedy
Hour” series. Survivors include his
widow and a son, George, 17.

Death last week also cast a pall
over New Yark, Publisher Larry
Spier 55, E:u:ﬁed away Saturday
(10) at his home here; Songwriter-
singer Una Mae Carlisle died Mon-
day, November 5; Herbert Wake-
field Smith, oldest member of the
American Society of Composers,
Authors and Publishers, passed
away Sunday, November 4; Rae
Robertson, 63, concert pianist and
member of the piano team of Bart-
lett and Robertson, died Movem-
ber 3, and Lou Black died Satur-
day (11) of a heart attack in Nash-
ville (see separate story this issue).

Spier, who died of a heart at-
tack, was a veteran music man He
started as a songwriter (“"Memory
Lane,” “Was It a Dream,” “Put
Your Little Foot Out,” etc.) and in
‘the 1930°s went into the publishing
business with Sam Coslow. The
firm later became part of Para-
mount Pictures publishing.subsidi-
ary. In 1936, Spier joined Chap-
pell Music as general manager and
in 1951 he formed his own firm.
Surviving are his widow, daugh-
ter and son Larry Jr.

ASCAP Sings 'Harmony’ Theme

i1 | sic—one of the 10 top-fated firms

in ASCAP, which itself holds sev-
eral hundred wvotes—(see separate
story for Fox's statement) and
Bamey Young, of the considerably
smaller Life Music firm. Com-
regarding the alleged in-
' equilies the r%isl‘ributiun system
were delivered by Young and by
the -arch-dissident, Hans Lengs-
felder.
| Lengsfelder requested that the
| Society schedule another meeting
for writer and publisher members
at which distribvtion would be the
sole subject on the agenda. He
was informed that such a meeting
could not be called unless he ob-
tained the signatures of 15 per
cent of the members requesting
same.

Heavy criticism re the conduct
of the meeting subser;'nl:mﬂ].* was
voiced along the Lindy's-Turf axis,
with a number of ASCAP-ers
charging the management with
“filibustering,” The meeting was
scheduled for 2:30 p.m., but no-
body appeared on the platform un-

til 3. en President Paul Cun-

ningham spoke for an hour on the
theme of unity, Other speeches on
a similar theme were delivered to
a steadily diminishing audience by
Swul Bourne, Johnny Mercer and
others. At 5, Cunningham
checked on the commitments with
the hotel and determined that the
hall must be vacated at 5:30. He
thereupon turned the meeting over
to the small group of members
remaining, limiting each speaker to
five minutes.

This immediately was exceeded
by at least one writer-member who
echoed the administration’s senti-
ments. Lengslelder’s presentation
was met with the charge that he
was serving the interests of Broad-
cast Musie, Ine., which led to sev-
eral heated exchanges on the floor.
These, were followed by Young's
statement, and at 5:30 Fox de-
livered his brief paper.

Earlier, all members were in-
formed that the officers’ doors were
open to them at all times, and that
they were always welcome to come
up and-’ discuss their problems

and/or grievances.
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WRITTEN

Look,” recorded for Capitol by
Dean Martin.

New York

Music publisher-manager Joe
Csida will Ere the guest speaker for
Bill Smith’s show business course
at Manhattan’s New School Mon-
day (26), sather than December 3,
as previously announced. ... Capi-
tol is re-releasing Nat (King) Cole’s
“Take Me Back to Toyland” (A Bill-
board “Spotlight” last year) this
week for the pre-Christmas play-
market. The Mogull Music tune
has also been recorded by Ricky
Zahnd on Columbia and Vincent
Lopez on Waldorf.

Jazz pianist George Shearing
has completed work on his auto-
biography, “Sing Under My Fin-
gers,” on -which he collaborated
with Bill Henger. Book will be
published by Henry Holt & Com-

any. , , . Billy Eckstine’s Novem-
Eer 21 opening at the Cocoanut
Grove will be tapped for re-broad-
cast by Armed Forees Radio Ser-

vice. . . . Songsmith Jimmy
McHugh will be honored at the
California Racquet Club this
month., . . . Eddie Fisher won't

move East for the time being.
He's rented a Palm Springs house
and is scheduled to oper the new
Tropicana in Las Vegas in January,
. « « Stan Freberg has been signed
for two additional engagements
totaling 19 days of dates in Aus-
tralia, as a result of top grosses
currently being rung uwp Down Un-
der. . . . Lew Chudd, Imperial
Records, off on a trip to New York
and other Eastern cities. . . .

Hollywood l'ast week from New
York, will make the rounds of local
disk jockeys in behalf o! his Coium-
bia pic, “He Laughed Last,” open-
ing at 12 theaters here last week.
|...Ben Waller in town for a brief
stay before rejoining Louis Jordan
in Chicago. . . . The Chico Hamil-
ton Quintet kick off their second in-
vasion of Eastern clubs this week,
via a date at Camegic Hall. New
additions are Paul Hom, flute and
tenor sax, and John Pisano, guitar,
. . . Frank King has been appointed
general sales manager of radio
Station KFWB, replacing Mort
Sidlev, . . . Chet Baker and Russ
Freeman will be reunited for the
first time in three years, when
Pacific Jazz Records cuts a new
album by the pair next week. . . .
Jerri Southern has been set- by
'agent Harold Jovein to play the
new Continental Hilton Hotel in
Mexico City at the official opening
:DE::EHII}EI 12.

Fox Lays It On

LI' Continued from page 15

‘clear and simple—it would give
every member an equal vote, The
board of directors has seen fit to
deprive you, the members of
ASCAP, of any opportunity even to

' consider such an amendment at

ith:'s meeting. This is only the latest

‘of a long series of arbitrary actions
by the L%irectnrs.

“The situation within the Society
has deteriorated to the point where

| we no longer can afford to stand

on the sidelines and subserviently
‘accept the dictates of the handful
of individuals who contyol our As-
sociation. ‘Therefore, Mr. Presi-
dent, 1 wish to go on record at
this general meeting that we will
use every legal and proper means
at eur disposal to protect the inter-
ests of our own firm, as well as the
welfare of the general member-
ship of the Society. I wish to as-
sure the writer and publisher-mem-
bers that any action we may take
will only strengthen the collective
interests and rights of all ASCAP
members. Mr. President, I ask that
these remarks be incorporated in

the minutes of this meeting.”

Frankie Laine, who returned to| _

REMEMBER
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CAPITOL GIMMICK

Applies New Sales

Idea to Drive-Ins

By FREDERICK H. RICE
National Display Manager
Capitol Records, Inc,

Today music is all around wus
and the way to sell more records
is to make it easier for people to
hear them and to buy them. To
that ena Capitol—a pioneer in the
self-service record store field — i
constantly seeking to develop new
self-service concepts,

Some of our most recent ideas
revolve around setting up self-
service disk services in drive-in
restaurants, drive-in theaters—hoth
serviced by local record dealers—
and coffee shops. The nation to-
day is on wheels so it is little
wonder that the average citizen
spends the majority of his Hme
listening to.the radio (and deejays)
in his automobile. Here is a vast
new market for record merchan-
dising,

Most drive-ins command key traf-
fic locations. The motorist-diner
simply pulls into the drive-in and
the pretty car-hop gives him a
menu which lists the top 30 singles
and top 10 albums, as well as food,
Then she hooks a special speaker
in the window so that he can
“Audition” the disks for possible
purchase,

=ALno:" all drive-in- theaters pla
records during intermission, an
here is another excellent chance to
expose and sell records. Capitol’s

blue-print for doing this calls for a
small self-service unit located near
the refreshment stand, with music

piped thru the theater’s usual
speaker system,
Another new idea in selling

records is the hi-fi coffee shop,
which would provide both food and
refreshments, while hi-fi albums,
would be played over an excellent
high fidelity system. Browser
units for albums would be set up
around the shop and album covers
displayed on the walls. Different
typer of musi. would be featured
each day—jazz, classical, ete,

Capitol has worked out several
Elans, whereby these ideas could

€ put into practical eperation, In
addition to a moré eleaborate
drive-in set-up (as pictured on this
Fage} we have developed designs
or inexpensive additions for rec-
ord sales drive-ins, which feature
small browser units inside the rafe,
an alternative p.a. system, and a
non-speaker or oveshead wire
system,

The more elaborate designs fea-
ture a ‘wo-way speaker unit in a
hard plastic case, suspended on a
pole at eye level with the car
window. Speakers contain talk-
listen buttons, and wires rur under
ground to drive-in building. Dee-
jay-salesmen inside would handle
requests from auto-buyvers, while
special self-service browsers would
be located inside the eafe.

Own-Dept. Doubles
RCA Phono Sales

By JUNE BUNDY

NEW YORK——RCA Victor has
more than doubled sales on phonos
since its radio, phono and TV set
department was broken up and
radios and phonos were set up
under a separate department two
years ago, according to Jim Toney,
veepee and general manager o
RCA Victor's Radio and “Vietrola®
Division.

The biggest increase took place
in the under-$60 Ehr—nu category,
whicl) Toney a’tributes in part to
the tremendous growth in the teen-
age population during the past
ew years. However, the exec
stated that the most dramatic area
of sales increase was in the high
fidelity (over $100) phono bracket.
In line with this, Toney predicts
that hi-fi sales will be up 50 per
cent next vear.

Meanwhile, the division is work-
ing to perfect stereophonic sound
units which, Toney said, will be a
key promotional line for the divi-
sion in the near future,

The radio-phono division oper-

"Philco Enters

Tape Field

NEW YORK—The Philco Cor-
poration has entered the tape
recorder field. Its radio, phono
and high fidelity instrument lines
were augmented last week with
two new tape recorders, one fea-
turind stereophonic sound play-
back.

Both models ar= portable and
feature monitor switch, precision
tape index timer, push button con-
trols, dual speaker system, tape
speed control, pause control and
input receptacle, Tige stereophonic
unit retails at $219.95, while the
other lists at $199.95,

ates entirely apart from the TV
department. It has it- own design
department, engineering staff and
manufacturing is handled sepa-
rately, With this in mind, Toney
has encouraged key RCA distribu-
tors to set up separat. sales staffs
to handle radio and phono sales,

f | thereby averting the Fnssil:ri]it}- of

salesmen sluffing off radio and

phonos in favor of TV,

Separate radio-phono sales sec-
tions have set up by distribu-
tors in Los Augeles, Boston, Chi-
cago, Detroit, and San Franciseo,

o New York doesn’t have a
special sales staff, it does have g
separate sales manager for radios
and phonos.

The sales increase on phonos
and radios over the last two years,
said Toney, can also be traced to
the fact that that division has con-
centrated on improved styling and
the development of new functions

fEﬂﬂﬁHHEd on page 30)

Anti-Theft
Gimmick

E‘IJE"E.-:EI’; Y{}EI{h—%mErsnn Radio
an onograp orporation is
offerin deaﬁ:s a new display fix-
ture, igned to circumvent pil-
ferage of pocket radios.

The device, designed to push
sales on the firm's 849 all-transistor
pocket radios—tempting to shop-
lifters because .of their smallness—
eliminates theft possibilities by the
use of four racfi-:u cabinet fronts
(containing no chassis) permanent
attached to a display under glass.

An additional advantage is that
the dealer’s stock isn’t tied up for
display purposes; while Emerson
benefits ﬁecause a permanent dis-

lay eliminates the possibility of
gﬂﬂ}im‘s putting competitive radios
in the fixture, -
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This “HAPPY MARRIAGE” Produces Results'

“Brings Continuing Sales Profits . . . . says Billboard
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You make more money when you sell BOTH record players
and records, merchandised together, For greater profits

Billboard tells you how ta get —
ol " phonographs AND records go together like love and

Cunﬂnuing_ Profits from 'Con-

tinuing Customers” with Record marnage.
g

Salesl When you sell BOTH record players AND records the

additional profits on records becomes a continuing profit
from “continuing customers,”

: Dealers get top record sales by using Billboard to
\ order top hitsl They get the continuing profit by
always stocking and selling NEW recerds to “con-
tinuing customers” created by NEW record player
sales.

Billboard’s current “Pulse of the Industry” survey shows

a record player sale produces $36 in record sales the first I

three months.

And what a market] The survey also shows 40% of record
sales are made to new phonograph owners . . . all poten-
tial record buyers and mostly teenagers. These kids are

. best customers for records today and for your other big-
ticket items (TV, Hi-Fi, Ranges, Refrigerators, etc.) when
they marry,

Billboard Pop Charts, Record Ads, ete., are used to
attract record buyers—create store traffic—lead to
these high-profit, big-ticket sales.

WE GO TOGETHER

“LIKE A HORSE
AND CARRIAGE"

Get “hooked-up” with “continuing customers and CON-
TINUING PROFITS. Try Billboard on subscription at Special |
Short Term Rate. Mail coupon today. Satisfaction or
your money back!
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Introductory Subscription Rate of the next Ten Issves
ONLY $3.00.
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The Billboard’s Music Popularity Charts . . . PACKAGED RECORDS

THE BILLBOARD’S WEEKLY

Packaged Records Buying Guide

® Best Selling Popular Albums

Albuoma are ranked im order of their national sales sirength =t
the retail level according to The Billbosrd's weekly survey of top
dealers o afl key markets.

1. CALYPSO-Harry Belafonte. . ...ovvvnn. RCA Victor LPM 1248
2. THE EDDY DUEHIN STORY—Sound Track. ...Decca DL 8289
3. ELVIS—Elvis Presley.......c0vennennen RCA Victor LPM 1382
4. THE KING AND I-Sound Track.....ovvaeevene Capitol W 740
5. MY FAIR LADY—Original Cast.....ooiuue Columbia OL 5090
8. HIGH SOCIETY—Sound Track. ....coveescenrens Capitol W 750
% ELVIS PRESLEY. .. .cocvvvvvecsnnnnas RCA Victor LPM 1254
8. ﬁMDNE—Hany Belafonte, . .ovvun.. RCA Victor LPM 1150
9. SONGS FOR SWINCGIN' LOVERS—Frank Sinatra. . Capitol W 633
10, OKLAHOMA!-Sound Track, ............ « v« Capitol SAO 585
11. SAY IT WITH MUSIC—Lawrence Welk......Coral CRL 57041
18. THE PLATTERS.  icivesensisanssasianss Mercury MG 20146
13. THE ELGART TOUCH-Les Elgart. . ........Columbia CL 875
14, HOWDY!-Pat Boone. .. cveccessrnnasaiansanss Dot DLP 3030
15. MANHATTAN TOWER—Cordon Jenkins. ...oeu.. Capitol T 766

® Pop Albums Coming Up Strong

A listing of newer pop albums showing sirong Wrade sclion, compiled
thru & survey ol all major markels, These slbums figure sirongly as
potential entries o the national best sclfing pop sibums chart,

Ella and Louis

« + + + « « . Ella Fitzgerald and Louis Armstrong
Verve NG V 4003

Judy............cviiii vl Judy Garland

Capitol T 734

3. Manhattan Tower...............Patti Page
Mercury MG 20226
4. Rock ’n’ Roll Stage Show......... Bill Haley

Decca DL 8345

Rﬂl:k and Roll Forever
----------- Various Atlantie Artists

Atlantie 1239

® Most Played by Jockeys

Albums are ranked in order of the greatest sumber of plays on disk
Jockey radio shows thruout the country, Resulits sre based on The
Billboard's weckly survey among the nation’s disk jockeys,

1. HIGH SOCIETY—Sound Track..vevevesenvonnns Capitol W 750
2. ELVIS-Elvis Fresley. ....0vvvuaanus « s+ - RCA Victor LPM 1382
3. THE ELGART TOUCH-Les Elgart......... Columbia CL 875
4. SONGS FOR SWINGIN' LOVERS—Frank Sinatra. . Capitol W 853
5. CALYPSO-Harry Belafonte............ RCA Victor LPM 1248
8. THAT TOWERING FEELING—Vic Damone. .Columbia CL 900
7. HOWDY—Pat Boone..........coviiannnnnnnins Dot DLP 3030
8. ON THE SUNNY SIDE—Four Lads. ......... Columbia CL 912
8. MISTY MISS CHRISTY—]June Christy.....s4.....Capitol T 725
10, LINGER AWHILE—Sarah Vaughan..,,...... Columbia CL 914

¥

i
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® Review Spotlight on . . .

Popular Albums

CANDLELIGHT (1-127)—Mantovani Ork. London
LL 1502
The lush, lovely mood music of Mantovani is
showcased here on a varied group of tunes,
ranging from the military “Brass Buttons” te
the lyrical "Heart of Paris” and the romantic
“Cold and Silver Waltz." Fine for late-night
deejay sessions. Cover, spotlighting a golden-
skinned beauty, Is a dem ed display asset,

(lassical Albums

OPERATIC DEMONSTRATOR (1-127) — Sevenl
Great Operatic Voices, London MS-3
This limited edition set is getting a heavy
national promotion campaign and the adver-
tised price of $1.98 makes it a likely complete
se]ln:uut Issued to help push the label's impres-
sive operatic catalog and new releases, the set
offers Del Monaco, Tebaldi, Di Stefano,
Simionato, Siepi, Bastianini and Corena, each
in ene of the arias for which he or she is best
known. Hard to-see how this can miss—either
as a fast-moving seller on its own, or as a
strong hypo to the label’s wide wuriety of

shows and shows with a nostalgic theme,
Should be a big volume retail seller.

Christmas Albums

MERRY CHRISTMAS (1-127) = Jackie Gleason

Ork. Capitol W 758

Here's a sure-fire holiday package, featuring
Gleason’s usual sweet, dreamy, string arrange-
ments of 14 seasonal pop-standards—"White
Christmas,” “Winter Wnus-' land,” ete. The
Keith Textor singers provide listenable hum-
ming (no words) in the background, along with
the interesting sound of Hercules' electrio
Celeste. Sock color cover is big displav-plus,

JOY TO THE WORLD (1-12 J—Hﬂgﬂr Wagner

Chorale. Capitol P8353
The dlshngumheﬂ Roger Wagner Chorale adds
nnnﬂler impressive and salesworthy effort to
ckage library, Familiar carols from- all
hEl:' grounds and traditions are represented in
this collection, Arrangements for the most part
are quite standard but the expert craftsman-
ship of the singing makes the listening a mov-
ing experience., These versions of “Carol of
the Bells,” “The Conventry Carol,” “Angels We
Have Heard on High,” etc., have great warmth

operatic releases, Dealers should get hold of
they can stock,

and charm. This will get lots of action.

Semi-Classical Albums

LTTALIA (1-12") = Hollywood Bowl Symphony
Orchestra; Carmen Dragon, Cond. Capitol
P8351
Should definitely keep pace with previous

ackages cut by the orchestra. Dragon batons !
Erlllmntlv thru selections of traditional Italian
flavor from a bouncing “Funiculi, Funicula, >
thru Bohm's dashing Tmntﬂlia with a
touch of Mascagni and Tchaikov skv along the
way, to a sentimental “Come Back to Sorrento.”
There is the usual fine sound here and pro-
jection for another sales winner. Cover featur-
g Italian seacoast will draw attention.

Rhythm & Blues Albums

AS YOU DESIRE ME [i-l"‘} — Bill Dnggﬂt
Combo. King 523
The organist is in a quiet, reflective mood
here. Backed only by guitar and rhythm, he
styles 12 standards (none previously recorded
by him) with uncommon artistry and taste,
The selections are “As You Desire Me,” “A
Cottage for Sale,” “Dream,” ete. An important
disk jockey record (pop and r.&b); there is a
world of material here for those late evening

Albm (nrers of the Week

DEBUSSY: CHILDREN'S CORNER
dSUITE Pﬂpm LC 3288. PtIzrrIralt of a
emure rarisian moppet gravely enjoying a
holiday in thi; B-::;m is one EE the most charm-
ing pieces of photography to turn up in
many a moon. Seldom ]? 4
mented contents of a package so completely.

as a cover comple-

® Reviews and Ratings of New Albums

leqr (lassical

Jozz

THIS 18 SINATRA ..... sssrssst B8 | JOHANN STRAUSS JR.: THE GYPSY
(1-12") BARON (1-12") == Waldemar Kmentf, |SOMETHING ELSE
Capitol T 768 Tenor; Chorus snd Orchestrn of the BY JOHNNY RICHARDS . .......... 4
Sinatra fans who missed the firm Fienna Volksoper: Anton Paulik, Cond, {1-12")

Vanguard YRS 486-7 |

Admirers of the "l-"ienn:a.t np::n:tu hlﬂ:
here what is jusl sbout the best-sung and
most sivlistically authentic "Gypsy Baron™

time around on some of the singer's
greatest singles hits, as well &8 other
folks who just dig Sigatra, will
definitely go for this. It's a packag-

ing of marerial like ""Love and possible 1oday, Anton Patilik, an 1B-year
Marriage," “Leamin' the Blues,™ veteran conductor of the Volksoper and a
“"Young at Heart,” *love Ix = galaxy of the Volksoper's most renowned
Tender Trap,” "Souwth of the Bor- | stars do credit to the idiom they know so
der,” efe, A strong counter item well, Emmy lLoose, as Arsena, does a

brilliant job with the difficelt coloratura
maneuverings of her part. Gerda Schey-
rer  (saffi) displays & beawtiful vocal
instrument.  Waldemar Kmenit i8 the
Baron and the inimilable Erich Kunz
plave Homonay; both are superb. A
bubhly, sparkling performance that would
be hard to swurpass. There i only one
COmpeling verdon,

for the Christmas trade.

[H THE Lmn uF m‘“ illpili------.‘:

DMnagh Washington (1-12"})

EmArcy MG 36073
The great Dinah Washingion ignores
her “Queen of the Blues™ tag in this
elbum, but the results are superior
Just the same. The package has
EMArt SOTngs, smart arrangements by
Hal Mooney and most of sl it has
Dinah at the best of her eapressive

DONIZETTI: L'ELISIE DFAMOUR
(311"} — Giuseppl DM Stefano; Hilde
rueden: Choruvs and Orehesirn of the
Maggio Musicals Fiorentino; Francesea
Molinari Pradelli, Cond. London XLLA

and distinctive style. Tunes run the
gamut of standards like “Owur Love
Iz Here 1o Stay," “Say It lsn't So0."
#nd “Sometimes I"'m Happv,” Cover
photo of the songress s terrific snd AR

................................. LA

slong with the lstening can help New complete production of the happy
create plenty of demand. Jocks will lintke opera is charmingly sung and beauti-
find lots of programming help bere, | fully recorded. Hilde Gueden is a delight-
ful choice for the role of Adina, and
LINGER AWHILE ........c00000......00 | Di Siefano makes an equally admirable
Sarah Vaughan (1-12") Nemonno., There s, of course, competi=
Columbia CL %14 tion from the Vicior and Cetra versions,
A collection of pop single releases bt this new one has atl it needs to atiract
from the thrush's Columbia period. listeners,  Siores with operatic clientele
Not many of them were big hits, pre mdvised o give it strong consideras
bul as an LP program, the same | Uon IU's & solid package.
(Continued on page 24) (Continued on page 26)

WWW americanradiohistorv com

Bethlehem BC 6011

As modern orchestration goes, this s
Just about the best there is. ‘The
one-lime Kenton and D Gillespis
arranger and songwriter (“Young at
Heart™) s & masier of instrumenis-
tion, polyrhythms and modern hur-
mony. His seitings are inspiring o
the soloists (C. Mariano, K. Kamuca,
M. Ferguson, F. Rosolino, 5. Rogers,
8. Willinmson, etc.), and these get
emple space to blow, Fans of hig
band progressive jazz have plenty 1o
gink their teeth into, and this should
#cll on & quick demo whirl,

PAMG m BEEES iliilil1li..n

Phil Woods Sepiet Ll 12" _l

Prestige LP 746
The “pairs” here are two irumpels
(Kenny Dorham and Donald Byrd)
and two altos (Phil Woods sand Gene
Quill), Rhyvihm is provided by Tommy
Flanagan, Doug Watkine and Philly
Joe Jones. This i3 an impressive
Une-up of some of the most promis-
ing talent on the East Coast. Woods®
work is particularly ouisisnding; be
nlso geis writing credit om three of
the four seclections In  the wmer.
"Stanley Stomper™ -is & brilliang,
hard-driving opus that would be =
good demo selection, One of the
most satisfylng of recent East Coast
modern jssucs.

(Continued on page 30)
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RELEASE ceeEL s e e :

Ee—3 .
GEORGE CATES e 1 om wm BILLY WILLIAMS QUARTET

MUCH |
rhmm - BETIER, STORMY z FOLN%?W

TANGO THANKS

CORAL 61750 CORAL 61751

@.——--_-_-__---__-_‘-_-‘----------.H--“.—q-——-————_-—-d_----H“-“uuhH.-------—-----—------------------------b--‘--i------@

JACKIE LEE LEW QUADLING

DARDANELLA -

end ~ ARMENS i WIND RIVER
(HATTERBOX . THEME VALLEY

CORAL 61734

Hls_ Piano and Orchestra

CORAL 61754

CHRISTMAS SINGLES

LAWRENCE WELK - DOROTHY COLLINS ",

.;.T-.5 :?;;%;.][)][EE;I‘dl‘E'I![]D.

BABY'S FIRST (HRISTMAS (OMES
CHRISTMAS BUT ONCE A YEAR

.. | § Basassanasans owons essssassssaiid '
~ \_” " _LAWRENCE WELK - LENNON SISTERS | ;n%}l

THE CHRISTMAS i SANTA FROM | ﬂ

7 8 WALTZ SANTA FE
m&mmm (RAL 61746 FEFEISFEEFE 8243
| LAWRENCE WELK
LET'S HAVE AN i RING THOSE

OLD-FASHIONED CHRISTMAS : CHRISTMAS BELLS

TERESA BREWER _ McGUIRE SISTERS

OLD-FASHIONED
CHRISTMAS

and

THE BIRTHDAY PARTY
OF THE KING

CORAL 61747

%ﬁﬁﬁ%ﬂﬁ%@%ﬁ@@%ﬁ%ﬁ%@%@

[ P d o~k -]
Mg

CORAL 61745

MUTUA[ ADMIRATION
GOODNIGHT
lE '

CRAZY "HITH LOVE
CORAL 61737 [ﬂihl 61748

-----------------------------------------------------------------------------------------------------------------------------------

DICK JACOBS " LAWRENCE WELK
pH‘"(OMS 0|: ’ SONG OF THE - (HAMPAGHE | i AROU“D

PORTUGAL  § owvams ™ o=

CORAL 61741
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CASH IN ON THIS HOT LINE OF
THE MERRIEST CHRISTMAS

HI-FONIC MODELS

From The

Albany, New Yerk Memphis, Tannesses
Becca Dist. Corp. Stratton-Warren Hardware Co, ]
320 Broadway 37 East Carolina Avenus f
Allants, Gaergia Miami, Flerida
Pecca Dist. Corp. Record Distributars, Ing.
152 Alexander 5t.,N. W. 412 5. W. Bth Avenue
BaRimara, Maryland Milwaunkew, Wisconzin
Becca Dist. Corp. Decca Dist, Corp.
218 Madison Avenue 321 Esst Chicago Streel
PBirmingham, Alabams Minneapelis, Minnasats
Pecca Dist. Corp. Decca Dist. Corp.
04 South 27th Street 17-19 Hennapin Avenue
Besten, Massachusatts Newark, New Jersey
Becca Dist. Corp. Decca Dist. Corp.
138 Ipswich Street 81 Emmet Street
Buffsle, New Yerk Mew Orleans, Louisiana
Decca Dist. Corp. Decca Dist. Corp,
1233 Maln Street 517 Canal 5treet Hi-Fonic M DP-204 i
Fonic ml o & W B I=
g gk o siudninly 04 Fonic High Fidelity automatic
15 E. Granite Street 51-11 Queens Bivd. ;:uns:h I:::nﬂirlpl;.ﬁ Rumble-
ree 4-sp automatic chang-
Chariotts, Narth Carelina Okishema City, Okiahom -
Carel Dist. Corp, Les unmuﬂi:'n., e t"- four lI;':'Fl H‘:"r I-IIHM{I FM ;1‘:'5
1214 W. Morehead Street 409 North Classen Blvd, uner optional. Rand-ru Model DP-232 Hi i
s - - « » » MIgEh Fidelit
Chicage, IiHinals omaha, Mehrasks finishes available in Mahogany, 4-speed sutomatic phonogra ph?
Decca Dist. Corp. Decea Dist. Corp. Blonde Mahogany or Walnut. Two speakers. Comes in black
153 Wast Huron Street 911 Douglas Street UL.** $199.95* with ﬂlpplld. whitte, B¢ coril
Sincinnati, Ohio Pusria, iilingis tweed with coral. Self-storing
Pecca Dist. Corp. Decca Dist. Corp. !
WH gﬁﬁ?ﬁ, . 208 North Adams Strest wrought iron legs. UL.+ 379.95¢
Philaduiphia, Pennsyiva 3 '
Elavaland, Ohis I:-m.nT:i. Corp. . Model DP-610. . . High Fidelity 4-speed man-
Decca Dist. Corp. 3 1934 Arch Street val transcription phonograph. Two heavy-
748 West Superior Avenue Phiaii Atiaks duty speakers in separate case. Separate Vol- ‘
Baitas, Texas J. E. Redmond Supply Co. Inc. ume, Bass and Treble Controls. Attractive, ;
Decca Dist. Corp. 625 Wast Madison Durable grey leatherette, trimmed with
139 Cole Street Pittshurgh, Penasytvania matching hardware. All corners reinforced.
Denver, Calorade Deccs Dist. Corp. UL. $120.95%
Walter Slagle & Co. 23 Penn Avenue
725 South Broadway
Pravidence, Rhede lsland
Betreit, Michigan Decca Dist. Corp.
Decca Dist. Corp. #0 Broad Street
1301 W. Lafayette Avenue .i“-'“ Virgiole
K1 s, Toxas el DECCA ACCESSORIES FOR EXTRA PROFITS
m-n;nm:.nm Co. 3118 West Laigh Streat :
e . Salt Lake City, Utah
Erand Rapids, Michlgan Salt Lake Mardware Co,
Bepublic Dist. Corp. P.0. Box 510
19-25 La Grave Avenue, 3. £, S Rk e Exclusive Decca Storage
, Pennsylvania General Appliance Co. MI“'":“ with patented
Decca Dist. Corp. 806 Nolan Street (Ship) plastic index feature.
§3 South 10th Streel P.0. Box BEB (Mail} Available for all record
Martford, Connecticut San Frantisce, Califernig sizes.
Deces Dist. Corp. Decca Dist. Corp.
252 Farmington Avenue £25 Sluth Street
Remalule, T. K. Seattie, Washington
Hotelulu Elec. Prod, Co. Lid. Pecca Dist. Corp.
%30 Clayton Street 3131 Western Avenug
Peastes Gauibect Con Decta st Corp
slee-Gau arp. CCa . Corp,
. ki 700 o rtn S0 SHrew Decca designed multi-purpose
hﬂnftg,cﬁml ';:Iﬂ;.hl:hﬁ;_ ol Phono and TV Tables. Available in
Deces B3 A e i a complete assortment for every
:: m:;::u ::‘ ':'::d:':'m' \ | ,,-’ home use—from low cost all metal
endale,
m"ﬂ:t. Carp. Decca Dist. Eﬂfﬂ.‘ —_— @ Y VAR WooR R
B750 Santa Monica Bivd, BEET Nassau Road e
Louisy Washington, D. €. P
.'III'II“EHM Corp. Decca Dist. Corp. Decca Wire Record Rack in sizes f I \
B26 Morth 15th Street 1308 Rhode Island Avenue for 7", 10" and 12" records. NEEDLE NOTE:

Neareﬁl You

Hi-Fonic Model DP-222 . . . High
Fidelity 4-speed automatic phono-
graph. Three speakers. 18" brass
legs. Available in Mahogany,

Blonde Mahogany, or Walnut. UL. 1
$139.95~

Cash in on plus needle volume with FIDELITONE

Amfile® Portable Record "
Carrying Case in attrac-
tive economy and déeluxe

DIAMOND NEEDLES at new, lower prices)

*Lugpested List Price

Prices slightly higher Soulh, Southwest and Wesl.
1Llegs and 45 Spindle available o1 extra cosl
**45 Spindle avallabie M exira cosl.

models. Exclusive index .
feature. Available for all

record sizes,

DECCA
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DEGCA PHONOGRAPHS FOR
EVER...ACT NOW!

FAST SELLING
PORTABLES

Model DP-930 . . . Port:
able, manual, 45 RPM
only phonograph. Vol-
ume Contrel with on/foff
¢ . switch. Weighs only 51
t_% e Ibs. Copper base with
e »:g% white lid. UL,
(s S

$15.95"

|

Model DP-532 . . . Portable, three
tube automatic 4-speed. Turn«
over cartridge. Self-storing
wrought iron legs. Two-tone brown
or two-tone blue. UL.** $59.95*

Model DP-571 . . . Portable 3-

Hi-Fonic Model DP-700 . . . Hi-Fonic High Fidelity g speed manual phonograph
phonograph with controls, record-changer, amplifier, - with turnover cartridge. Tap-
two speakers in console on right. Separate speaker " ered Iful.nd ern
cabinet on left contains four speakers. Complete sys- Hr semeenin==m 0] case in two-
tem with Decca AM/FM radio tuner. Matched cab- ; | ‘tone brown or
inets come in Mahogany, Blonde Mahogany or Wal- i '. srcil rust with dap-

nut. UL. $499.50* pled white. UL.
§24.95*

Model DPS-7 ., .. 3»
speed manual portas
ble phonograph. Coms
pact case. Comes in
black with white or
blue with light pink.
uL. $19.95°

Model DR-100...High-Fidelity AM/
FM Radio Tuner. For use with any
high fidelity system with provision
for a tuner input. Features FM with

Automatic Frequency Control. UL.
$99.95

peth 2 Model DP-909 ... 45

i - RPM only automatic
phonograph. Separate
Volume and Tone
Controls in one dual
control. Modern case
comes in cardinal red

or seafoam green. UL.
$39.95*

Model DP-581 ... 4-speed r
manual. Turnover cartridge, w, d o :
front mounted speaker. Sepa- -
rate Volume and Tone controls.
Black and pink, or brown with

white. UL, $29.95° %“%ﬁ "
\ o
4
Model DP-520 . . . ““Winky umu T nj’ i |
Model DP-541 . . . 4-speed Model DP-940 . . . Portable 3-speed children’s phonograph, [
automatic portable. Turn- 45 RPM only radio-phono- Permanent 45 RPM adapter on
over cartridge. Two-tone graph. Black base with red turntable, Comes in attractive yel-
brown. UL.** $46.95* lid. UL, $24.95° low with "Winky Dink' cut-outs,
UL. $19.95*

Wiy Dink |

{5 Ml Scrmen Enfmpreses, Ine,

HI-FONIC

PHONOGRAPHS

wwWw americanradiohistorv com
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The Billboard’'s Monthly Recap of ® Reviews and Ratings of
BEST SELLING CLASSICAL AND| New Popular Albums B

® Continued from page 20

. JAZZ PACKAGED RECORDS

—

understand why Ci].'mnl passed wup
the sock display value of " Dean,
Taylor or Hudson phoio m place
of & ratheér slark shot of an oil well

material seems moré impressive and
undoubtedly is more readily salable,
The selections include “These Things
1 Offer You," “Linger Awhile,” My
Tormented Heart,” ete. There s
wide variety here, and more than a
few really outsianding performances.
Very good sales potential,

Albuoms are ranked In order of ibeir Eslional
gales strength mt the refail level ma determined by
surveys of ftop dealers in all key markets this
monih.

AN ACCORDION IN PARIS ..........T7
Dick Contino (1-12")
Mercury MH 20142
An title indicates, thit third of the
sccordionist’s albums for the label

® (lassical Albums (Over-all)

SWINLCIN' WITH HER NIBS ..........00

:};nrlil I:;?}hﬂfll;:f": is completely Gallic in flaver. The
' i g L eTCury ¢ - -
1. TCHAIKOVSKY: 1512 Overture; Capriccio Italien— Tl:l:ru.-.h sings .a dozen standards in s P g s

grds as “"Mon Homme," “Parler Moi
D" Amour,” “Comme Ci, Comme Ca,™

Minneapolis Symphiony (Dorati) . coeevinennasssassna Meveury MG 50054

W OEEEEE R E BN Ee R EE

her own particolar style for great

sound value, Backing by such swing- etc, Sound i% solid and Conting

siers s Glenn Osser, Buddy Weed, accordionistics get  sharp ork back-
2. BRAHMS: Symphony No. 1— : Tony Matolla, Jimmie Crawford and -
New York Plz-jllmrmﬂnm Walter) . .isseinva ST SR i e S S Columbia ML 5124 Ai:i;m ;igh;iﬂql::;:d:hit:‘t to l:tL:p ::;:hhfumhm?nr"rl;:c:-c'm.:‘:: n:pt'.::
performance, a ]m:: Age P.mvn-fulh'e‘mv:r fegiuTing sexy I-_|1]!t-
3. PUCCINI: La Boheme— T S B i i lagy, | Mkwe bircad drbwnek MmN,
De Los Angeles, Bjoerling, RCA Victor Orchestra (Beecham) «eevseseess. RCA Victor LM 6042 m:tiqllr any band is good for & | QUSTY MEETS HOAGY .. ............ T
s Rusty Draper and Hoagy Carmichsel
4. KHATCHATURIAN: Gayne Ballet Suite; Kabalevsky: The Comedians— AR CAVALEARG L:-li"‘.l
Philadelphia Orchestra (Ormandy) ....oniiiininrnaeas csssases.Columbia CL 917 31;2-5?5 EMBERS . oo " ';;l:“n;:’ 1#'"%;&:3‘ chanting and Car
" michael’s cleffing will gel a big bang
. Decca DL RiE9 ; %
5. TCHAIKOVSKY: Piano Concerto No. 1— ~ Covallmict Z Yo out of this potpourri of & dozen of
Gilels, Chicago Symphony (Reiner) ...l.cccaviensrnensns vesssssnsss. ACA Victor LM 1969 :.I:i::;:mn::m";%i :m:un;“ bmig.iil;:E I,I:nu "Llli.'.?... mrium::ih:b::-:- Jﬁ“.?,:
snhatian’s s mitery, a in singer at his relaxed besi. Selections
6. THE CONCERTO: Works 1]3’ Gl‘il‘ﬁ,.Liﬂ.t and Rachmaninoff— i1 '::J:;T w[u l;:':“rd;i‘d“w H't:ﬂ“;: range “ﬂ'irll..l F[t!‘ﬁf l-llll.']'ll :ﬂ. ““I_I:I'!'
- Rubinstein, RCA Victor Orchestra (Wallenstein) ............. «+sss0s.RCA Victor LM 6039 I:"f;*.:a?f?u.h'ﬂl'.l’ph:fh’ﬁﬁ“:},‘:: :::ﬂf ?:’;,‘“ "mf“i‘;zcsm{;ﬂ'"ku_"ﬂ?rﬁ
¥ OCkS can use bands for relaned-hour
ioli ) : Vioh — roup of great standards — “Crazy inni il ¥ ames  should
7. MENDELSSOHN: Violin Concerto; Mozart: Violin Concerto No. 4 . H;",’Im“ TG Gt ke g Aot spinnings, and cover m
" Oistrakh, Philadelphia Orchestra (Ormandy) o.cvvievinianainnnsraannnas Coluvmbia ML 5085 .::.nﬂ?m," :u;_ In;ﬂ?tin;m Eﬂmum. CHFiiop Scysier a4l
onal wax  for jocks, a Food
. DOMNEE . ...coiciviiivssnsisisnssini
8. RACHMANINOFF: Piano Concerto No. 2— N st Sl o Connce Bosweil (1-12") G
Istomin, Philadelphia Orchestra (Ormandy) ...... vessesnsensesssssesss.Columbia ML 5103 GIANT i e asasnnenss g D*;“HE’::; R I
1 rac = el o f Wi
“apilal W « The thrush h arels ded
9. RIMSKY-KORSAKOFF: Scheherazade— 3 Sil‘niltri_ 1?;::-2;:11;151 impressive sound :-;rr. u:m ::u;urn:‘nr-..;;:l:d:u::nm
Pittshurgh Symphony (Steinberg) .....ccvienrrnrisccrasassnrsscnrsananas Capitol P 8305 track score from the current James to showcase very phase of her talent,
4 Dean movie, “Glant,” aptly reflects “"H;T"'ld”:‘,?".’.ﬂ“““ E' nu:h I.;EI'I'I'.:
S arduse, oney, mnd “Ain
10. MARIA CALLAS PORTRAYS PUCCINI HEROINES ...... LT ceeess-Angel 35195 .'I".‘I'f! ”f;‘ :E‘;gﬂ”’:_h‘ﬂ:'“ipﬂfp'lﬁlflm E‘"Ihﬂhﬂbi 50 per (he Gk aiakl
’ sales to movie fans, and also stacks onnee (reatment, and Sy (liver's
P H T « F : iip &% interesting nsd tal 1 i ork beicks them wp for splendid pro-
- BE&&F%LIF;H{;TC;;:;:;H?F?;H;:;}nﬂplﬂﬂd FeLSAEN, e RCA Vietor LM 1928 IJEI.'-]H!-'E. Hnm:!'-'l:r, r::l"l“ndiffi:.:i: ?; [Cnuliurmﬂ' on rMige EﬁJ
12. OFFENBACH: Gaite Pnn'siEnne; Meverbeer: Les Patineurs— AL S '
Boston Pops Orchestra (Fiedler) . ... .. iiiiiiiiiiiiiiiiiiianen, A Vietor
[ ]
13. GROFE: Grand ]Cnn}fnnh!iuite; ?Ii:;siﬁ:;ippi Suite— Fosom . FOR THE SELLI NG SE ASON
Hollywood Bowl Symphony (Slatkin) ........ e T, - NO— apito : AS
ale for Every Mood
14. OFFENBACH: Gaite Parisienne (Complete)— : i B, 5 et
Philadelphia Orchestra (Ormandy) ..........coaune. cessanassnsssasasssolumbia KL 5060 ; Bt
15. LALO: Symphonie Espagnole; Bruch: Violin Concerio— SEn ﬂ;mmn
Stern, Philadelphia Orchestra (Ormandy) .....vvervrenriininininans .Colombia ML 5097 2 i
16. OFFENBACH IN AMERICA-— . ' .
Boston Pops Orchestra (Fiedler) uueveencassossssssssnssrsscssmess RCA Victor LM 1990 . s
17. BELLINI: Norma (Excerpts)—Maria Callas. .. cvueessransronsnrassosnssnssnsss Angel 35379
18. BEETHOVEN: Symphony No, 7— 5 s,
Chicago Symphony (Reiner) ......c.cieieiiiireiininnierisancnnneas RCA Victor LM 1991 %
19. BRAHMS: Symphony No. 4—
New York Philharmonic (Walter) .iiecavscssssnsvasssnssassas eesessssColumbia ML 5127 '-‘:f“ HUMQF
20. CHAUSSON: Symphony in B Flat Major— i PiRITtru. 3
Detroit Symphony (Paray) ..ovveneenen cassssssssssnaarsnrsessssssss Mercury MG 50108 Emﬂﬂm

® Ballet

KHATCHATURIAN: Gayne
Ballet Suite—Ormandy. . ...
......... Columbia CL 917

® Jazz

1. ELLA AND LOUIS — Ella
Fitzgerald and Louis Arm-

® Pop Vocals

1. CALYPSO — Harry Belafonte 1,
..... RCA Victor LPM 1245

2.
3.
4.

5.

i b # A

ELVIS—Elvis Presley. .
..RCA Victor LPM 1382

ELVIS PRESLEY.........
v..+.RCA Victor LPM 1254

BELAFONTE
. vsss.RCA Victor LPM 1150

SONGS FOR SWINGCIN'
LOVERS—Frank Sinatra....
............ Capitel W 653

THE PLATTERS..........
S Mercury MG 20148

HOWDIE!—Pat Boone. .....
s Dot DLP 3030

------------

. ELLA AND LOUIS — Ella

F:Etzgerald and Louis Arm-
strong . ... Verve MG V 4003

y ]UDY—Jud:-,r Garland. .....

canasnsssesioapitel T 734

THE MISTY MISS CHRISTY
............ Capitol T 725

FRESHMEN FAVORITES
Capitol T 743

o am e e

2.

10,

RIMSKY-KORSAKOFF:
Scheherazade—Steinberg
........... . Capitol P 8305

OFFENBACH: Caite Pari-
sienne—Fiedler ...........
—— RCA Victor LM 1817

OFFENBACH: Gaite Pari-
sienne (Complete)—Ormandy
......... Columbia KL 5069

TCHAIKOVSKY: Swan Lake,

Acts 2 and 3—Stokowski ...
...... RCA Victor LM 1894

TCHAIKOVSKY: Nutcracker
Suite—Toscanini .......
...... RCA Victor LM l‘JBﬂ

TCHAIKOVSKY: Swan Lake
—Dorati . . Mercury 50078-70

. RAVEL: Daphnis Et Chloe—

Munch. RCA Vietor LM 1893

. DELIBES: Coppelia; Sylvia—

NIRRT S e
...... RCA Victor LM 1913

CHOPIN: Les Sylphides;

Strauss: Gradvation Ball—
WAl o

8.

9.

10.

strong . ... Verve MG V 4003
CUBAN FIRE—Stan Kenton
............. Capitol T 731

AMBASSADOR SATCH —
Louis Armstrong . .........
.......... Columbia CL 540
ELLA FITZGERALD SINGS
THE COLE PFORTER SONG
BOOK ...Verve MG 4001-2
STAN KENTON IN HI-FI
cew e as CRpitol W 724
JAY AND KAl PLUS SIX—
Jay Jay Johnson, Kai Winding
. wus0av s Columbia CL 8§92
KRUPA AND RICH-Cene

Krupa, Buddy Rich........
........... Clet MG C 684

BRUBECK PLAYS BRU-
BECK-Dave Brubeck. .....
T Columbia CL 878

VELVET CARPET—Ceorge
Shearing. . ...Capito]l W 720

THE GREATEST-]oe Wil
liams, Count Basie.........
g Verve MG ¥V 2016

www americanradiohistorv com

LP 21

P 207 MODERN JAZZ
Tﬁﬂ i e ‘ ; ; | i ;f-
&ﬂNG :‘ -:'::.;;'-3:-._:' |

. CARI
[ PERKINS

>
i

i

e, 2

S 58 .-«3*u_-
JAZZ PIANO

o

LY 211
ORDER THESE BEST SELLING 45 EP's

FUN

LP 212

ERNIE FREEMAN
JAZZ ORGAN SOUNDSEP 209
CHUCK HIGGINS
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Get Set for BIG V-M Proflts
NOW and Throughout Your

V-M ‘Celeste’ tape re:un:l-nll
er, Model 750. A high-fidel- :
ity monaural tape recorder
with binaural playback in
a contemporary fine-furn=
iture cabinet. Blonde or ma-
hogany, $259.95 List.*
Black or brass-finished legs

are optional equipment.

V-M ‘KEY QUARTE R’
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These are the Products,

This is the Promotion for Continuing Prolits!
V-M ‘Fidelis'® 4-speed
phonograph, Model 560,
matches ‘Caleste’ tape re=-
corder. Three spﬂuk&r!,l
‘Super-Fidelis’ changer.
Blonde or Jﬂnl::ll'il:lg-t;l,:‘l'}*..1
$149.50.* Walnut and eb-
ony slightly more. Black or
brass-finished legs optional.

Your V-M 'Key Quarter' Starts November 15, lasts
through February 15. This is when you make plus-profits
selling V-M before and after Christmas! Get set NOW
with these V-M best-sellers and this follow-through
V-M merchandising campaign. Cash-in on V-M’s step-
ped-up national ad vertising and smash all sales records!

V-M STEREOMATES —Matched high-fidelity "Celeste’ tape
recorder and four-speed ‘Fidelis’ phonograph play every-
thing recorded on tape or disc PLUS stereo playback!

Ml R I N R TR R RN R R R R R R R R LN

V-M Model 1280 4-speed
automatic portable phono-
graph with ‘Super-Fidelis’
changer. Two-tone brown
leatherette $94.95 list.*

THIS NEW V-M DISPLAY
IS NEVER OUT OF DATE!

Put it up in vour store now
and you have a Christmas
display that stops 'em,
tells "em and sells em V-M.
Comes Dec. 26, make a quick
substitution of a single ele-
ment and vou have a NEW
display to keep those cus-
tomers coming! Later, you'll
substitute a Valentine-
theme element and keep
right on selling throughout
yvour V-M “Key Quarter!"

L O O O O

V-M Modal 1260 automatie
4-speed portable phono-
graph. Reddish-buff and
whita leatherette, $54.95

ree LESH®

e E

AND THAT'S NOT ALL! V-M also backs you up with

consistent national advertising—in magazines, news-

papers, theaters, on outdoor posters, on radio and

television. Tie-in and cash-in with the Voice of Music. il ' V-M ‘Playtime’ 4-speed
: e portable phonograph. Red

and gray, green and white

or reddish-buff and white

the YWoice of Ml--lsi+:'.:"e : N e 2 | leatherette, $29.95 List.*
- o (i Slightly highee in the West

Ses your V-M Distributer TODAYI

YAMLMRFDRFIOW s BENTGN HAKBQR, MIGHIGAN V-M PORTABLE PHONO GRAPHS. We show just three
WORLD'S LARGEST MANUFACTURER OF PHONOGRAPHS AND RECORD CHANGERS of a full line of pleasure-packed portable phonographs.
There's one for every purse, every purpose, every
member of the family—and profit for you in every onel

wWwWw americanradiohistorv com
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| * Reviews and Ratings of
| New Popular Albums

® Continued from page 24

Jection. Wonderfully easy listening
for jock spins and = neateral for
sales 1o Boswell fans,

THE FREH'I:“ T'BUEH -ll--ll-llli--l-l-l-n

Vicki Benet 11-127)

Decca DL 8381
With the excepiion of the emphatl-
cally  Parisian-sivled’ photo of  the
chanteuse in & black leotard on the
cover, Miss® Henet, In her second
plbum outing, drops the Comtinental
kick in favor of an accent-free airing
ef 12 American s{andards. Only re-
maining vestige i occasional French
interludes in the sonmgs. Performer
registers well on disks.  Set inclodes
“"Sepiember in the Rain.” “Tea for
Two,” “That Old Black Magic,” eic.

FOR SWEETHEARTS ONLY ..........70

(1-12%)

Bally BAL 12010
An mlbum of mood musie which
carrics cxplanatory notes referring 1o
“walking hand in hand.,” “fMecting
moments,” “fresh fragrance of love,™
eic,, which stamps it as one of many
typical entries, The music I8 that of
& big ork, (strings and brass) ssd
cut in Great Britain, The songs
(most of them pubbed and co-
authored by Robert Mellin) are not
familiar, but they are appealing. How

IF I AM DREAMING |, .cconsnnesasss-18
Vera Lynn (1)12™)
London LL 1510
The British songsiress whoe has en-
joyed a pop single hit or two in her
da¥, takes the glbum route with =

rich assoriment of creamy ballads,
The gal has [rjendliness and charm,
nol 0 méniion & deep tenderness
and sincerity that gets across in gobs
here. - Roland Shaw ork backs in
dreamy  sivle, *“Close Your Eves"™
“Dream,” “Far Away Places," are
samples of the pleasant ballad fare,
Mice packaging thruout, with the
mecent on vocal mood music,

PARIS, 1 LOVE YOU,
(2
Seecco CELP 403
Buyers who prefer quantity to quality
will go for this package. Pianist
Pierre Dorsey and & rhythm section

s EeeEeE 0w PI“T"

RCA Camden recordings
and they’ll pay

wrap up B0 different tunes (recorded well this reasonably listeoable set
abroad) in sirictly stock, nitery- does will depend largely on how
int:.':miudnn siyle. However, album's much interest s dealer puts behind
striking, sexy cover photo gives pack- it, In comparison to other similar

age maximum display value.

® Reviews and Ratings of
New (lassical Albums

® Continued from page 20
BRAFMS: VARIATIONS ON A THEME

Most of the soprano arias heard hers

] ] BY HAYDN; ROSSINI: BARBER OF |are transferred from ® i0-incher which
SEVILLE OYERTURE; MOZART: bad scored gquite a critical soccess. 1i's

HAFFNER SYMPHONY; MENDELS- | eminently satisfactory Mozart  singing

L] S0OHMN: SCHERZO FROM “MIDSUM- from all points. The addition is the

MER NIGHT'S DREAM."™ (1-12")— “Easultwie, Jubilate-Motet.,”™  Atliractive

MNew York Philharmonic; Arturo Tos

caminl, Cond. Camdens CAL 326 ......83

Reissue of performances cut  when
Arturo Toscaninl was at the helm of the
Mew York Philharmonic. The Brahms,
Rossinl and Mendelssohn were among his
mosi prized readings and have a unique
standing regardiess of the many, many

cover will help, For all shops that can
sell operatic music,

$1.98 for each 12" Long Play TOC for each 45 EP

BERNSTEIN: SERENADE FOR VIO-
LIN SOLD, STRINGS AND PERCUS-
S1ON (1=-12") — Ismac Sfern, Viclin:
Symphony of the Al Leonard Bern-
steln, Cond. Columbia ML 5144 ......78

DOMENICD SAYIND .

[ P et 2
THE BIGGEST HITS OF 5:3

|
|

The Wayward Wind Allegheny
Moon Standing on the Corner
Friendly Persuasion When M

TOSCANINI

PHILHARMONIC-SYMPHONY

OfRCH. OF NEW YORK

newer issues that have flown under tha
bridge in the past 20 vears, To some,
the “"Haffner” was a litle on the cold,
uamellow side, but all In all, this is an
LP that preserves a vision of the macsiro
in some of his finest hours. Tt &5 a
“must" for every seriows collecior, thin

Most of the walve here stemn from
Stern’s fine performance. The length of
the music is wausually brief for a 12-inch
LP, and the Bernstein piece is mol umn-
usipdly  inicresting.  Fanclers of quality
fiddling are the likely buyers,

Drenmboat Comea Home My sound notwiihstanding. TCHAIKOVSKY: FRANCESCA DA
Whatever Will Be, Will Be RIMINI; CAPRICCIO ITALIEN
Blueberry Hill How Little We SCHURERT: SYMPHONY NO, 8; MO- 11-:12"}—London Symphony Orchestra;
Enow You Don't Know AMe ZART: SYMPHONY NO. 35 (K. 35 Anthony Collins, Cond. Londom LL
You're Sensational {1-12"}—Vienna Philharmonic Orches- PV T B e
Tonight You Belong To Me ™ ira; Carl Schurichi, Cond. London A thoughtful ml:':rpr:lulinu of “Fran-
LL I15M .. .cvvvvvnvannnnnnnnnsnsnss8) | C85ca da Rimini," It is well playved and
Pty Bepr € Mz {"\ ok e | - While there is obvious extreme com- | projecis good sound. Should stand up
N R A e a ﬁ G BRAHMS PTTIT @ | petion on both these popular composi- | solidly against competition. The “Capric-
il Thoorin aarnt : ROSSINI - MENDELSSOHN tions (versions by Beecham, Walter, Furt- cio” likewise geds similar good treatment,

wangler, Munch, Koussevitzky and Tos-

but the competition is even heavier here,

camini on the Schubert, and by Walter,
Beecham, Fricsay and Toscanini on the
Mozari), the fact that Schuricht {8 cur-
rently im this coumry will focus sharp
sales attention on his own interpretation
of the works. Performance by conducior
and orchestra s brilliant thruout and
meticulous recording enhances a splendid

package.

*18 of the Christmas Songs and Carols
vour customers love best, played by a full
symphony orch. 12" Long Play (CAL-333)
21.98; 4-gelection 45 EF's (CAE-270, 371,

12" Long Play (CAL-326) $1.98. And on
45 EP, another group of great perform.
ances: Barber of Seville Overture; La
Traviata, Preludes to Acis 1 & 3. 45 EP
(CAE-335) 7%

*Never before eould you offer so much for
#0 low & price! Top name talent play and
sing 12 of the year's top tunes! 12" Long
Play (CAL-33]1 §1.98

MUSIC AT MULT.: THE MODERN
AGE DF BRASS (1-12"}—Roger Vaolsin
and His Brass Ensemble. Unicom TN
LF 1030 ...... | |
This one s n-lt'l'-..'rl'_l.I l'nr hu-I’F hngl. or

(Continued on page 28)

forSU Rilrohls

e
Gﬂuntfy Club Saturday Night

UDA‘fS HITS (€

'uu.-.-u iy,

———

THE ART OF GIUSEPPE DE LUCA
(111" '}—-Cud:ll CAL 320 . .o BO
Opera connoisseurs and "-'ﬂ's'!ﬁl ‘students

probably would welcome this superb pro-

gram ai any price, bit at $1.98 it's & rure
bargain, Most of the selections apparently
were cut when the great baritone stylist
was in or near his prime.” The recording is
better than might be expected, so that the
rich tones are conveved along with De

Luca's imusical artistry.  Includes  arias

from *“Trovatore,” “Faust," *“Rigoletto,"

“Ernami,” ete,

MOUSSDRGSKY: SOROCHINSKE FAIR
(2-12"}—Sololsis; Cholr and Orchesira
of ihe Sloveninn Nallonal Opera; Samo
Hubad, Cond. Eple SC 6017
An operatic “'first" that is an especially

important addition to the disk reperioire,
Moussorgsky's comic opera i3 & gay,
colorful, comic work based in part on
Ukranian folk tuncs, real or simulated.
The rugged, peasant gquality ia at the
game time modern in spirit, prophetic
of such as Stravinsky and Bartok. Excel-
lent singing in both solos and choruses,
gnd the recording 18 first-rate., Good
cover also. This can be sold.

DVORAK: QUARTET IN F MAJOR
(AMERICAN) OP. #; QUARTET IN
E FLAT MAJOR, OP. 51 (1-12")—
Budapest String Quartet. Columbia ML
ll“ R R R N NN RN 1'
Many collectors will recall the owi=-

sinnding recording of the *“American’

made by the Budapesters in the days of
ghellsc, Since that has been withdrown,
this modern version i3 & welcome issue.

Several ouistanding LP versions of Op.

96 are now available, but since this is an

important ftem in the Budapest Quariet’s

regular reperiory, this should be one of
their betier selling Issues nonetheless. Op,

51 Is svailuble in only one other reading,

and therefore is an apt coupling.

MOZART ARIAS SUNG BY HILDE
GUEDEN (1-12"}—Londom LL 1302...77

70 i
Fifty minutes of great piano music played
by the immortal Paderewski, 12" Long

Play (CAL-310) $1.98; 4-selection 45 EP
(CAE-347) T9¢

dance til dawn

*Stuart Foster sings Trua Love; The
Green Door; Julie: Love Ma Tender. With
Ear]l Sheldon's Oreh. and Choras. 45 EP
{CAE-338) 79¢

*Jerry Jerome and His Country.Club
Oreh. I've Got My Love 1o Keep Me
Warm, You're An Old Smoothie, Mary
Lou. 9 others. 12" Long Play (CAL-332)
#1.98; 4-selection 45 EP (CAE-374) 79¢

= ;" 'F"'_'F#

Order through your
RCA Victor
Record Distﬁbumr—Tada,y!

For repeat sales and
higher profits ——sell
RECOTON DIAMOND
MNEEDLES. Recoton has
100% consumer accepl-
ance, insuring your fast
lurnover! Stick with the
winner—RECOTON—
famous for qualityl
RECOTON CORPORATION

32-15- Barneft Avenue
Long. Islond City. 4, N_°Y,

A PRODUCT OF RADID CORPORXTION BF AMERICA

Aimwlidluuphgadhlwﬂrm
and His Orch. More Than You Know,
Bewitched, I'll Get By, Near You, and 8
other greats. 12" Long Play (CAL-334)
§1.98; dsclection 45 EP (CAE373) T

Nationally Advertised Prices

honie High Fidelity rcnm!ing
oniec High Fidelity “"Vietrola"€

*Y our eustomers hear these New Ort
best on an RCA Vlutuerw Ort

o ELIELF ST

www americanradiohistorv com


www.americanradiohistory.com

NOVEMBER 24, 1956 | THE BILLEOARD , MUSIC-RADIO 27

oN Bismglan'd RECORDS

FESS PARKER 3§ . e
and the Original Cast y | e
"WRINGLE WRANGLE"
FESS PARKER
b/w CAMARATA INSTRUMENTAL
(WRINGLE-WRANGLE)
F-39
"WESTWARD HO THE WAGONS™
CAMARATA —Chorus & Orch. (S
b/w “"WESTWARD HOE-DOWN"
(CAMARATA INSTRUMENTAL)
F-44
"PIONEER'S PRAYER™
b/w “BALLAD OF JOHN COLTER"
FESS PARKER ;
F-45
For the Kids
A Picture Sleeve With Complete Lyrics
FESS PARKER Sings:
“WRINGLE WRANGLE"
b/w “BALLAD ql.:q ;OHN COLTER"
SOUND TRACK ALBUM

Side One:

Music from the Original Motion
Picture Sound Track

Side Two:

Popular Selections. p
From the Score of the . £
Motion Picture " SR W

oy 4 3 e

#WDL 4008 '

Y. ;3" S ] : ] e - -
| s . o 2400 West Alameda Street
. es
: i;i lsneg an REBGRDS Burbank, California

www americanradiohistorv com
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INTRODUCING

THE GREATEST SALES AID EVER DEVELOPED

WALCO'S NEW NEEDLE SALES MANUAL
Teaches Personnel How to Identify and Sell Needles —
for Bigger Sales, Bigger Volume and Bigger Profits!

GHECK THESE IMPORTANT FEATURES!

© First Complete Study of o Teaches How to Identify
Meedie-Seiling Techniques  and Sell Needles
I e o Shows Hew te Remove

@ Shows How te Set Up a Needie from Any Cartridge
Successful Walce Needle — Tells How to Explain It
Clinic te Every Customer

o Heavily lllustrated with
o Easy to Understand How-Te-Do-it Pictures

Is's Here! Walco's new Needle Sales Training Manual
— the sensational new sales training aid designed to
revolutionize your phonograph needle-selling rtech-
niques and send your needle sales to record levels!

Now with Walco’s new Needle Manual you can
easily eliminate the two biggest causes of lost needle
JJales: 1, inability of your customer to remove his old
needle from his phonograph careridge; and 2, inability
m: sales personnel to identity your customer’s

Walco's Sales Training Manual gives your clerks

ief, easy-to-follow needle removal instructions for
every major modern phonograph and cartridge — rells
them how to explain it to every customer. And
Walco’s new Manual tells clerks how to identify
needles — teaches them the sure-fire selling tech-
niques that pay off, and pay off big in money-making
sapphires and high-profit diamonds.

Walco’s Manual shows bow to operate the Walco
Needle Inspection Microscope for grearer sales . . .
bow to sell Walco Record Care Accessories for greater
profits . . . and bow to ser up Needle Clinics for
greater needle volume than yow've ever believed
possible!

* Available FREE 1o Franchised Walco Dealars.
Find Out How You Can Batamas Onal
SEE YOUR DISTRIBUTOR OR WRITE:

TRADE
MAME OF

WRIco

ELECTROVOX €O., INC.

FREE of Extra Cost—
to WALCO Dealers!

adllalco
Needle Inspection

fMirstegze §

MAGNIFIES YOUR
NEEDLE SALES! &

There's nothing like
tht"ﬁ-:"almhl'i{mdlc In-
specuon Microscope
to clear up a cloudy
needle sales picrure!
Walco's Hudl&l Micro- ;
scope makes your shop a complete
needle clinic — enables you to get your
share of the big replacement needle business.
Unlike any microscope that's ever been offered,
this special Walco Mi 15 a famous pre-
ﬁsiuniuade Wese mm:mmmt w'itﬁl #
patented optical system — valued ar $100. And
its value as a volume-builder has been sales-tested
and profit-proved by America's leading dealers.
For magnified needle sales — mightier needle
profits this ss the microscopa you just can't miiss! f.

Get Your Neadle Inspection Microscope —
- Free of Extra Cost] Ask Your Distributer
— or Writa WALCO Directl

=

f
RN ST .

-8B Frankhin 5.
East Drange, M. J.

J— wasan-amerearradielsterns~ecom

® Continued from page 26

® Reviews and Ratings of
New (lassical Albums

brasa instrument students. There is some
worthwhile music in these modern pieces,
by Dahl, Hindemith, Berezowskli and
Sanders, but it's & heavy order of brass
sound for those who buy for musical
valoes alone. Peter Bariok’s engineering
st Kresge Auditorium, M.I.T., has sirong
appeal for the high decibel crowd.

DEBLUSSY: CHILDREN'S CORNER
SUITE; BIZET: PFETITE BUITE
(FROM *"JEUX D'ENFANTS")

SCENES BOHEMIENNES (FROM

“LA JOLIE EFILLE DE FERTH™)

(1-11") — L'Owvchestra des Conceris

Lamoureux; Jean Fournel, Cond. Eple

EC MIBE o aseniasansanssredissiense s

A delightful coupling of Debussy and
Bizet children's suites. The “Scenes Bo-
hemignnes” fill-our of the Biret gide are
somewhuat of a let-down, but the over-all
more than makes up., A good package
for young collectors, with one of the
most eve-catching covers to come along
in weeks,

BARTOK: DIVERTIMENTD FOR
STRING DRCHESTRA; IVES: THE
UNANSWERED QUESTION; MIL-
HALD: SYMPHONY NO. 4 FOR
STRINGS; SKALKOTTAS: LITTLE
SUITE FOR STRINGS (1-12"}—Zim-
bler Sinfonletia; Lukss Foss, Cond.
Unicorn UN LP 1037 ... ..cciveeiuee T
The warm, accessible Bartok works

have been popular with disk makers, but

ihe other pieces are new (o disks, making
for an usually worthwhile program. All
are  beautifully plaved by the Boston
musicians, and recorded im hi-fi glory by

Peter Bariok at Symphony Hall, A most

stimulating and enjovable disk for those

interested in contemporary music, or in
good sound.,

ALBENIZ: SIX SPANISH DANMNCES)
TEJERA: ANDALUCIA DANCES
(1-12"}—Pllar Lopez Dancers; Spanish
Symphony Orchesira. Capliol P 18020, .73
Second album for ithe Ilabel by the

great Pilar Lopez rates high in charm
and drama, One side features the dancer
in six dances by Albeniz to the sccoms
paniment of the Spanish Symphony Or-
chestra, The other is devoted to the star
snd her troupe in o Jdancy-story sequence
by Tejera., There is a singing narrator,
apnd Maravilla's guitar funishes sole back-
ground. However, while brillinnt musical
sound i8 achieved, matters of this sort
need visunl projection. Click of castinets
mfid slomping ticoneos are not enough to
carry the torrid stepping illusion,

SCHUBERT: SONATA IN C MINOR,
0OP. POSTH.; MOMENTS MUSIC-
AUX, OF. %4 (1-12"}—Leonard Shure,
Piano, Eplc LC 3289 ................. 72
Collectors may recall Shure's recording

of the “Moments Musicaux" for Vox

some vears ggo, The standard he set
there, he has himself surpassed in this
new release, The careful coloriog, the
songful eloguence and sound scholarship
he displays, prove him to be a worthy
successor, as Schubert interpreter, to his
ieacher, Arfur Schnabel. In the C Minor

Sonata, there is s depth that reinforces

the impression. There are competing ver-

sions of both works, but none that pre-
sent a serious obstacle.  Particularly
recommended to piano studenis,

BACH: DOUBLE CONCERTO IN D
MINOR FOR VIOLIN, OBE AND
STRINGS; TRIPLE CONCERTO IN
A MINOR FOR FLUTE, VIOLIN,
HARPSICHORD, AND STRINGS
(1-12") — Solisti @ Zagreb; Antonio

The few recordings issued so far by the
Solisti di Zagreb have already made theirs
a name (o conjure with In the chamber
miusic field. These two familiar Bach
concerios will add much to thelr reputa-
fion, Guest sololsts here are:  Andre
Lardrot, oboe, Warner Tripp, flute; An-
ton Heiller, harpsichord. The meticu-
lously cleanm siring pluying, the balanced
enseible sotnd and hi-fi valees reallzed
here all make for a strong commercial
eniry. Major competidon comes from
the Casuls readings.

THE SAXOPHONE YOL, & (1-11"}—
Marcel Mule; Saxophone. Loodon LL
14?! LE R R e R R R R R R R N NIRRT R Tn
Mule the Magnificent continues the

Selmer woodwind demonstration series

with a solo recital featuring the American

Paul Creston's Sonata, and pieces by

Lantier, Maurice and Massis, ANl are

idiomatic sax wvehicles. The Creston,

issued last year in an American-cut ver-
sion by our top virtuoso, Jimmy Abato,
sounds even better in this French slicing.

Thousands of saxophones students should

be exposed 1o this disk. The Cregion alsa

sinnds up a8 inferesling coniemporary
music for all pairons thereof,

BEETHOVEN: STRING QUARTET MO,
10, IN E FLAT (THE HARP) (1-12"}=
Quarietio Itallano, Angel 353867 ......
in the “Harp"™ Quartet, passages of

brilliant virfuosity alternate with passages

of great simplicity and emotional in-
tensilty. To keep a proper balance be-

iween these required musicianship of a

high arder. That {8 & strong point of this

reading. The second movement, in par-
ticular, I8 outstanding for the depth and

Imagination that the Quartét demon- -

strafes. Distinguished music-making that

cannot fail (o find an sudience.

TCHAIKOVSKEY: SYMPHONY NO. 3

| IN C MINOR (“LITTLE RUSSIAN")}

Janigro, Cond. Vanguard BG 562 .. ... 71 |.

MOUSSORGEEY: NIGHT ON BALD

MOUNTAIN (1-12") — Philharmonia

Ovchestra of Hamburg; Arthur Wino-

grad, Cond. M-G-M E 323 . ... .... .67

In thess Russian compositions, Wino-
grad makes one of his best impressions
s0 far as house conducior for the label,
He endows them with a good measure of
youthful spirit, warmth and genuine ro=
mantic appeal. Comparing his reading
of the Tchaikovsky with that of Beecham,
however, & lack of finesse becomes ap-
parent. The Moussorgsky work is alio
convincingly projected, but suffers against
comparison with some of the powerful
competing vVersions,

JOHN IRELAND: CONCERTO FOR PI-
AND AND ORCHESTRA: BENJAMIN
BRITTEN: HOLLIDAY DIARY i1-12"")
—Somdra Bianca, Piano; Philharmonia
Orchestra of Hamburg; Hans-Jurgen
Walther, Cond. M-G-M E 1366 ...... 66
Interesting sef of modern compositions,

for the first time on disks, Both sides

have picturesque, British guality mixed
with the school of Paris. The Concerto
is often impressive, and the Britten piano
pieces are delightful. Neither side is dif-

ficult to swallow, tho the market is s

limited as the public’s interest in rarely

heard contemporary music,
Children
ren s

THE UNSUCCESSFUL ELF ,..cvve...18

Paul Wing, MNarrator (1-EF)

Camden CAE 367
Altho narrated at an uwncomforiahly
fust pace, this imaginative ligle tale
registers  very  strongly  with  pre-
schoolers, It's a reissue from an old

Victor set, with 16 minules of siory
for 79 cents. Cover iz appedling to

ndults, tho drrelevant 1o siory sod
not colorful encugh (o a@liract the
ilois.
Rhythm & Blue
SCOOBY DD ......cccicvvvnnvenes.. BB
(1-12")

Zephyr ZP 12002G
The subiitle of this ILP s “Good
Rock and Roll for Dancing.” Thess
Instrumenials are among the most
musically impressive efforts in  this
genre Yet to appear. Arrunger Ernie
Freeman deserves credit for avoiding
the rock and roll cliches and loud,
unnecessary blasis of sound. This i
earthy, farz-routed music that has
the "big beat™ but also ensemble and
solo playing that rewards close listens-
The presence of Freeman on
piano and cats like Dave Pell and
Plaz Jolnson in the sax =seciiom
explains thiz in part, A sensationally
effective dance LP for the teen-agers,
pop and r.&b.

Documentary

SOUNDS OF THE ANNUAL
INTERNATIONAL SPORTS
CAR GRAND PRIX

OF WATKINS GLEN, N. ¥. ...c..... 1)
(1-12"")
Folkways FPX 140

What with “Sounds of Sebring™

enother sports car noisefest, racking
up big sales among hi-fi fans, this
similarly slated LP figures to do
Yery micely at “smob" prices. Al
sorts of motor sounds, tuning up,
whizzing down the streich, etc., are
heard, plus interviews and discussions
re cars and evenis, adding special
Interest for sound fans who are also
racing fans. New York music men
will enjoy the portion with sports
car dealer Louw Comito, a popular
ex-contact man,

STOCK NOW'!

A UNIQUE ALBUM THAT
WILL MOVE FAST

JACK AND THE
BEANSTALK

UNIQUE LP-111

UNIQUE RECORDS

A SUBSIDIARY OF

RKO TELERADIO PICTURES, INC.

1697 Broadway N Y, N Y.

DiEhCEEE G
i s

"MEAN &
£

1 1!'__.
WORDS" =

igp®E = -“II :
Lillian Briggs i
Gyl L]
Epic rrgh:ii

o1 ﬂ“:JI:L[:‘ﬂEJj &

MUSIC, INC.

9109 SUNSET BLVD.. HOLLYWOOD, CALIF.

e -

SITIT]

b Do b,

AR
Lo

..
iy
+rs

3 N

o
e
]



www.americanradiohistory.com

NOVEMBER 24, 1956

i
ety b R

; =) . '._.' . IIIP.‘I. i I f Jl| i 1 | -II _I :;.L .:I : : - '
: / i _;. {4 / I;g"f* -JJ' " 1K ” | o i (1B = L .TI!I_ -. I
I-' | .'r'l' | ~ .. 1..
77 30 Il ==

THE BILLEOARD MUSIC-RADIO 29



www.americanradiohistory.com

' ® Reviews and Ratings of
New Jazz Albums

MUSIC-RADIO

THE BILLBOARD

NOVEMBER 24, 1956

® Continued from page 20

DADDY PLAYS THE HORN

Dexter Gordon Quartet (1-12")
Bethlehem BCP 36

Gordon plays some top-flight, Lester
Young-inspired tenor here, with =
more robust sound than that of the
master or most of his other disciples.
It's mot too original, but it swings,
and it should sell in respectable
guantities, K. Drew is the good
jfanist, plus L. Vinnegar on bass and

Marable on drums. Good demo:

“You Can Depend On Me."

d, 5, AND 6: JACKIE McLEAN
QUARTET, QUINTET

AND SEXTET

{1-12)
Prestige LP T048

COLLEGE GOES TO JAZE

Altoist McLean s heard in three
different frameworks. In the guaret
he is gsaisted by Mal Waldron, piano;
Doug Watkins, bass, and Art Taylor,
drums, The quintet adds Don Byrd
on trumpet, the sextet adds Hank
Mobley on tenor. McLean, in the
guartet, works over a few standards
with great originality and finesse, A
high point i3 the sextet version of
the Charlie Parker classic, “Confirma-
tion."

Westlake College Quintet (1-12')
Decca DL 8393

This West Coast group of modern-
minded colleginns express a host of
listenable ideas with a marked degree
of wvitality, It falls to Sam Firma-
ture on fenor to be the wversatile
developer of new ideas—a job he
handles in top siyvle. Luother Me-
Donald, on valve trombone, flls ip
nnderneath with progressive harmo-
nies as well as expressing good ideas
of his own on msolo fights. Package
not destined for big sales but it
shows interesting and imaginative
experimenting.

THE SIX AND SEVEN-EIGHTS
STRING BAND OF NEW ORLEANS. 62
{1-12") -
Folkways FP 671

Interesting study material here in a
collection of mainly New Orleans
standard jazz ftunes plaved by &
group of white string musiclans
(mandolin, guitars and bass), all of

om have been active since the
carly jazz years. Playing shows some
of jazz' roots and particularly its
relationship to the coumtry brand of
folk music. It helps round out the
picture of New Orleans. Commercial
Eales, however, are unlikely for most
shops in most towns. Very special-
ired fare,

................................

George Chisholm Sextet (1-12")

London LL 1491

Veteran British trombomist Chisholm
has moved with the times to = fair
degree, but he and his colleagoes
fail to offer anything unuswal enough
to attract American buyers, It's merely
competent and danceable jazz uliliz-
ing pleasant, generally familiar tunes.
Most stores can skip it.

Christmas

HOLIDAY MUSIC ............
Ashley Miller, Orgon (1-12")
Mercury MG 20189

A listener can take this shui-eye and
imagine himself at the annual Christ-
mas spectacle in the Radio Ciy
Music Hall, Here is great sound
from the Hall's mammoth organ as
purveyed by the instrument’s past
master, Miller. Selections include
traditional carols with just a touch of
pops. This is a fine holiday package
for those who have never visited
Radio Clty as well as for those with
nostalgic memoriea of its magnificent
Chrisimas productions. Should make
a solid sales item.

.16

CHRISTMAS CAROLS IN HI-FI ,.....7T2
Carlos Salzedo, Harp (1-12")
Mercury MG 50116
An  extremely ioteresting holiday
package of some 20 carols styled for
the harp. The material Is traditional
but the imterpretation is far from it,

being virtuoso excursions in  harp
sound by Salzedo, Admirers of the
instrument will revel im §t, but it
seems  gaited sales-wise 1o specialty
shops which cater o & cognoscenti
trade. #

CHRISTMAS CAROLS ............
Andrew Rowan Summers (1-10")
Folkways FA 2002

For collectors of the uvnusual and
off-beat in folk materfal. Summers is
8 folk singer and his approach to
these simple carols, with the gualnt
accompaniment of the dulcimer, s of
one closely familiar with the folk
idiom. There's & medieval touch
which gives the disk a special sound
quulity., Versions of “Hark the Herald
Angels Sing," *“What Child Is This?"
and “"Noel" make the album a wvery
interesting buy.

KOLEDY:

{Plﬂllil..*iﬂ CHRISTMAS CAROILS ,....68

Dana DLP 1218
Album presenis s doren popular
Polish carols in the native tongue.
Soloists and cholr are accompanied
by organ in some selections, and in
other cises, sing & cappela. Some
well-known carcls in  Polish =snd
other songs with popularity limited
to the mnational grouping are pre-

LB I'-|1u

TAKE A CHORUS

MMO Debs
Two More
LP VYols.

NEW YORK — Do-It-Yourself
jazz has become virtually a full-
time business with the Music-
Minus-One and Classic Editions
diskery, Last week the company
issued its second and third LP
volumes, featuring jazz rhythm
sections, and carrying several im-
provements over the first issue,
which now is being revised.

MMO’s Irv Kratka, so far, has
obtained his tune material exclu-
sively from the catalogs of the
Music Publishers Holding Corpor-
ation. Besides the three sets issued
therewith, he has four additional
12-inch MPHC packages on
the way, including one entitled:
"Gershwin, Anyone? The main
revision in the line is the inclusion
henceforth of a complete melody
line, in addition to the chords for
each tune. Each set also now will
have a vocal edition, along with
the 14 different covers provided
for as many different instruments.
The vocal jacket alone will also
carry the lyrics. The chords, inci-
dentally, have been up-dated by
modern jazzmen, on commission
from MMO.

The two new sets, shipped in
time for Chirstmas trade, are en-
titled “Just Improvise” and “Take
& Chorus.,” Former offers jazzmen
Don Abney, Jimmy Raney, Oscar
Pettiford and Kenny Clarke. Latter
has Abney, Mundell Lowe, Wilbur
Ware and Bobby Donaldson. Each
containg eight tunes, sometimes
running up to six minutes in length,
and the sets list at $4.98,

According to Kratka, his biggest
outlet are record shops, but mu-
sical instrument stores are increas-
iuigl_v important, and may evenhu-
ally equal disk shop sales. The

biggest cat::%ury is drums, followed
in order, by piano, tenor sax,
vocal, guitar and trumpet.

sented attractively, A snowy, wintry
cover 8 an sttractive asset. Market,
of course, is in Polish neighborhoods.

"TWAS THE NIGHT BEFORE CHRISTMAS

record

KRIS

Kris Kringle

“KRIS KRINGLE"

and

#42 - FA2

DISNEYLAND RECORDS

2400 W. Alameda

Hi Dealers . . .

Your kids and, as a maiter of
fact, everybody’s kids are go-
ing to love my new Xmas

‘TWAS THE NIGHT BEFORE CHRISTMAS

mas song. And, on the other side is
where I tell the inside story of THE
NIGHT BEFORE CHRISTMAS-. ..

My plcture is on the full color pack-
age and the complete story of THE
NIGHT BEFORE CHRISTMAS s
printed on the back of the sleeve.

Burbank, Calif.

-

lllillﬂili

KRINGLE

and

is a great new Christ-

www americanradiohistorv com

'of antitrust laws, an

‘Own-Dept.’ Hypos RCA Sales

@ Continued from page 19

(clock radios, special portable ra-
dios with marine bands fer the
boating set, ete.). Another factor
has been his efforts to provide the
most extensive price range in the
field.

Color Important

Color has plaved a particularly
important role in the radio sales
field, with white and ivory the
all-time best selling colors, and
pink the current “fad” favorite.
RCA Victor originally offered a
wide variety of colors, but this sea-
son it is only offering three color
choices (dark, light and neutral)
on each model, since dealers found
it difficult to stock so many differ-
ent tints.

Toney's products planning de-
pirtment maintains that the tavor-
ite color in women’s fashion today
will be the favorite radio color two
years from now, just as the current
radio favorite—pink—was big in fem
clothes tw~ years ago. On the other
hand, phono styling usually follows
the preference pattern of the lug-
gage industry.

Toney has established general
styling rules for the division’s hi-fi
line, so that buvers may combine
units . for harmonious design. Inci-
dentally, Toney believes a dealer
should always demonstrate a
phono, even in many cases he
can sell them right out of the
crate, Ul:he.nuisei l “he loses the
opportunity to “sell up.”

The division has had good
results merchandising phonos with
records in the lower-price phono
lines, but Toney said they haven't
found it necessary to back over-

Hartkapp Exits
HMYV Branch

COPENHAGEN, Denmark —
A recently adopted policy of the
London “His Master's Voice” rec-
ord firm, which made it obligatory
for that firm and its subsidiaries to
“retire” all emplovees who reached
the age of 60, resulted in a shake-
up in the Copenhagen branch of
the firm, Skandinavisk Grammo-
phon A-8, which distributes records
of Capitol, M-G-M, Columbia and
Pathe, as well as “His Master’s
Voice,” and is rated the largest
record firm in Denmark. .

Eugen Hartkapp, 31 years ago,
sueceeded Jhis father (a pioneer in
this field), as head of Skandinavisk
Crammophon A-S, but being very
much opposed to retiring 60-year-
old members of his staff, he sev-
ered his connection with the firm.
Albert Kleinert, who has held simi-
lar posts with other affiliates of
the London parent company, suc-
ceeds Hartkapp, who is expected
to re-enter the record field after
enjoying a vacation.

Clef-fer Sues
Nets and BMI

NEW YORK — In a treble
damage suit filed last week in Fed-
eral Court, Gloria Parker, BMI
songwriter, charged NBC, CBS
and BMI with restraint of trade
and monopoly in the music field.
Miss Parker asked the court to or-
der cancellation of the licenses of
the networks for alleged violation
for a judg-
ment of $2,100,000 against the
networks and BMI. In addition to
injunctive relief, Miss Parker asks
tLat the networks be divested of
all stocl-holdings in BMI.

Miss Parker claimed that in 1954
BMI worked out a disaffiliation
pact with Life Musie, Inc., as a
consequence of which stations
halted performances of her com-
positions. Miss Parker attacked
the BMI blanket livense and fur-
ther alleged BMI sought prefer-
ential treatment for its music,

ﬁgkﬂ hi-fi models with
age promotions,

He reports particularly good
results in the package promotion
field with the recent deal, where-
by 45 players were offered with
the Glenn Miller albums (a $24
set for $5) and the new Elvis
Presley phono, which also is be-
ing merchandised with a record

package.

recards-

A HI-FI MUST!

“BRUCE
PRINCE-JOSEPH’S

I Iu-r

HIFIRECORD /..

HIGH FIDELITY RECORDINGS, INC:

B0B7 Sunket Blvd: + Holywbod 28:Cal

b O i
tops ‘em all

for DIAMOND phono needles

PERMO, INC.
Chicago 26

12" LP. .CATALOGUE"

the first

label

in jazz
PRESTIGE

" RECORDS, INC.
447 West 50th St., N.Y. 19, N.Y.
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ONOR ROLL OF HITS

TRADE MARK REG,

rﬂf ”A 710”‘3 TOP r””ES For survey week ending November 14

Weeks Weeka
This Last on This Lasd on
Week Week Chart Week . Week Char
-
1. Love Me Tender 1 6 6. Don’t Be Cruel 4 16
By Elvis Presley, Vera Watson—Published by Elvis Presley Music (BMI) By Otis Blackwell—Published by Elvis Presley & Shalimar (BMI)
BEST SELLING RECORD: E. Presley, Vic 10--6643, BREST SELLING RECORD: E. Presley, Vic 20-6604,
2. Greem Door 2 9 7. Blueberry Hill 9 7
a .
By Davie & Moore—Published by Trinity (BMI) By Lewis Stock-Rose—Publithed by Chappell (ASCAFP)
BEST SELLING RECORD: ). Lowe, Dot 15486, BEST SELLING RECORD: F. Domino, Imperial 3407,
RECORD AVAILABLE: L. Armsirong, Decca 24752,
3. Just Walking in the Rain 3 11
By Bragg & Riley—Published by Golden West Melodies (BMI) 8. Honky Tonk 8 13
BEST BELLING RECORD: ). Ray, Col 40729, By Doggett, Sheperd, Scoit & Butler—Published by Bilace (BMI)
RECORDS AVAILABLE: J. Kileen, Abbou, 3024; D, Richards-E, Zack, Col 21532 BEST SELLING RECORD: B. Doggett, King 4950,
J. Wallace, Mercury 70758,
i & - ¢ 4 | 9 Cindy, Oh, Cindy | 12 6
. i“gi'“g e ues By Barron-Long—Published by E. B. Marks (BMI)
By Endsley—Fublished by Acufl-Rose (BMI) BEST SELLING RECORDS: V. Martin, Glory 247; E. Fisher, Vic 20-6677,
BEST SELLING RECORDS: G. Miichell, Cal 40767; M, Hobbins, Col 21543,
- & L = 9 10. Friendly Persuasion 11 10
. True Love By Webster-Tiomkin—Published by Leo Feist (ASCAP)
BEST SELLING RECORDS: Bing Crosby-Grace Kelly, Cap 3507; Jane Powell, Verve RECORDS AVAILABLE: L, Busch, Cap 3520; G. Caies, Coral 61702; Four Aces,
2004, Dec 30041: M. Legrand, Col 40751; A. Perkins, Epic 9181; D. Rose, M-G-M 11338;
RECORDS AVAILABLE: K. Kallen, Dec 29959; M. Whiting, Cap 3473, Bob Graybo, RKO-Unique 355,
— Second Ten .
11. Canadian Sunset | 7 19 16. Tweo Different Worlds 17 4
By Eddie Heywood & Norman Gimbel—Published by Meridian {BM[} By Wavne-Friscsh—Published by Princess Music [ASCAP)
BEST SELLING RECORDS: H, Winterhalier-E, Heywood, Vic 20-6537; A, Williams, BEST SELLING RECORD: D). Rondo, Jubilee 5256,
Cadence 1297, » RECORDS AVAILABLE: §, Clayton, Coral 61710; D. Haymes, Cap 3565, D). kallman,
RECORDS AVAILABLE: T. Heath, London 1692: M. Lopez, Vie 6678, Dec 30026, R. Wilkams-Jane Morgan, Eapp 161.
12. Tonight You Belong to Me 9 14 | 16. Rose and a Baby Ruth 24 2
By Billy Rose & Lee David—Published by Bregman, Vocco & Conn (ASCAP) My Sobany: Des—cuntissad. by -Rentiey (BMI)
BEST SELLING RECORD: P & Prder, ity 57 e e g . 555 O
RECORDS AVAILABLE: K, Chandler-). Wakely, Dec 30040; Lennon Sisters, L, Welk, E. Fontsine. Dec 10108, o iR P B -t
Coral 61701; Toneties. Modern 997:; Tracy Twins, Reserve. -
18. Lay Down Your Arms 16 7
13. Hey! Jealous Lover 14 4 : 3: y : o oy
By Kahn-Walker-Twomey—Published by Barion Music (ASCAP) By B Boberinde LandA- Sethie=Tablisies. by Ladow TNl
BEST SELLING RECORD: F. Sinatra, Csp 3552 BEST SELLING RECORD: Chordettes, Cadence 1299.
RECORDS AVAILARLE: R. Morgan, Dec 30070; A. Sheldon, Col 40759 .
14. Whatever Will Be, Will B '
(Que Sera Sera) - 13 23 | 18. Mama From the Train 24 3
By Livingston, Evans—Published by Artists Music (ASCAF) By Irving Gordon—Published by Remick (ASCAP)
BEST SELLING RECORD: Doris Day, Col 40704, BEST SELLING RECORD: P. Page, Mercury 70971,
RECORD AVAILABLE: E, Howard, Meccury T0EEI,
- I
15. Any Way You Want Me 30 2 | 18. You'll Never, Never Know I8 §
By Arron Schroeder-Clift Owens—Published by Ross Jungnichel [ASCAP) By Miles-Rebi-Williams—FPublished by Personality Music (BMI)
BEST SELLING RECORD: E. Presley, Vic 20-6643 BEST SELLING RECORD: Platters, Mercury 70948,
.
Third Ten
21. Garden of Eden 20 3 | 26. I Walk the Line 19 4
By Dennise Morwood—Pukelished by Repubiic (BMI) . By J. Cash—Published by Hi-Lo Music (BMI)
RECORD AVAILABLE: J. Valino, Vik 02I€, RECORDS AVAILABLE: C, Bennett, Cap 3584; H. Carmichael, Coral 61717; J, Cash,
Sum 241,
21. Petticoats of Poriugal 26 3
By Michael Durso-Mel Mitchell-Murl Kahm—Published by Christopher (BMI) ad. M}’ Prayer 21 20
RECORDS AVAILABLE: W, Covington, Dec 30097; C. Giovanninl, Bally 1018; P. By Boulanger & Kennedy—Published by Skidmore (ASCAP)
Prado, Vic 20-6684; B. Vaughn, Dot 13506: D. Jacub 4: F. : RECORDS AVAILARLE: P. Heap, Col 40757; Ink Spots, Dec 29991; M. Lopez,
t:ur:! n';ﬂ!l'.l'ﬁ S PPN, G0N, B0 B Sty e Vie 20-667E: Platiers, Mercury TOE93,
23. Night Lights 20 g | 27. Autumn Waltz - 1
By Sammy Gallop-Chester Conn—Published by Bregman, Vocco & Conn (ASCAP) :jIEé'-ll;ilili:gdicﬁfrﬁ‘.;"l_liih]lim;:ln::tl%éﬁr:ﬁ?';:;m“En <
RECORD AVAILABLE: N. (King) Cole, Cap 3551 d i
. Hn d nﬂ'g 23 17 27. LE':‘]‘:ﬁT IEE—MJH Stoller—Fublished by Hill & Range (BMI) - l
By J. Leiber and M. Stoller—Published by Elvis Presley Music & Lion Music (BMI) RECORD AVAILABLE: E. Presley, Vic, * b
RECORDS AYAILABLE: F. Bell-Bellboys, Mercury 70919; E. Presley, Vie 20-6604;
W. Thornion, Peacock 1612, 30_ C“nﬂdentill — l
= - By Dorindo Morgan—Published by Prestige (ASCAP)
29. Mutual Admiration Seciety - 1 RECORDS AVAILABLE: R, Draper, Mercury 70989; B. Johnson, King 4968; S, Knight,
By Matl Dubey-Harold Karr—Published by Chappell (ASCAP) Dot 15507,
REEIIJI;RJD*EP A;AILAI:;]E: *-10:53:2““' Coral 62737, C, Applewhite, M-G-M 12165; E. *Not Avallable as & Pop Single, Avaflable on RCA Victor 45 EPA-991 and In the RCA Vicior
Arpold-J. P. Morgan, Vie 20-6708, 3315 “Elvls™ LPM 1382
g

WARNING—The title "HONOR ROLL OF HITS' is n registered trade-mark and the listings of the
hits bas been copyrighted by The Billboard, Use of cither may pat be made without The Billboard's
consent. Requests for such consent should "be submiitted in writing tosthe publishers of The Billboard
at The Billboard, 1564 Broadway, New York 36, N, Y.

#

The Honor Roll-of Hits comprises the nation’s top tunes according
to record and sheet sales, disk jockey and juke box performances
as determined by The Billboard’s weekly nationwide surveys.
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| ARMEN'S

Joe Reisman’s orchestra

o

b/w
- PLL TAKE YOU DANCING

Joe Reisman’s Orchestra
and chorus

20/47-6740

~AEF T T L T i - ) A

America’s favorite speed... @ 45 RPM RCAWCTOR
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34 The Billboard’s Music Popularity Charts . . . POP RECORDS & SHEET MUSIC NOVEMBER 24, 1956

® Best Sellers in Stores

For survey week ending November 14

are ranked In order of their current national selling
at the retail level, as deiermined by The Billboard's

weekly survey of the top volume dealers in every important market
area. When
This

|

slgnificant action is reporled oo both mides of a
record, points are combined to delermine Weeks
posiHon om the chart, Im such & case,
both aides ars listed In bold type, the Last on

Week leading alde om top. Week Chart

1, LOVE ME TENDER (BMI}—
Fo Prealey o i si e aaRR e | 6
Any Way You Want Me (BMI)—Vie 10-6643

2. GREEN DOOR (BMI)=]. Lowe...... 2 B
(The Story of) the Little Man From Chinalown

(BMI)—Dot 15486

3. SINGING THE BLUES (BMI)—
L (MItehell: .ocasais viiassu 4 4
Crary With Love (ASCAP)—Cal 40769

4. JUST WALKING IN THE RAIN
(BMI}-]. Ray .........ccvvnvnn « 3 12

In the Candlelight (ASCAP)—Col 40729

5. DON'T BE CRUEL (BMI)-
B Preslay ..oouaiaesdvranininaes 5 17

HOUND DOG (BMI)—Vic 20.6604

6. BLUEBERRY HILL (ASCAP)—
F. DOmino. vueeesseeeaneeennenns 6 7
Hopey Chile (BMI}—Imperial 5407

7. TRUE LOVE [ASCAP)—
B. Croshv-G. Kelly .............. 7 8
Well, Did You Evah? (ASCAP)—Cap 3507

8. HONKY TONK (Parts | & m (BMI)—

ALY ST R L 5 14
King 4950

9. FRIENDLY PERSUASION (ASCAP)—
2 L SO SRS MU, . g 10

Chalns of Love (BMI)—Dot 15490

10. CINDY, OH, CINDY (BMI)-E. Fisher. 14 4
Around the World (ASCAP)—Vic 20-6677

11. CANADIAN SUNSET (BMI)—-
H-.wmtﬁl.'hﬂltﬂf...' -------- TEEREE ]iﬂ 13
This 1s Resl (ASCAP—Vic 20-6537

12. HEY, JEALOUS LOVER (ASCAP)—
F. DIRIEE s silenin it vasdreiiis 13 4
You Forgot All the Words (BMD)—Cap 3552

13. CINDY, OH, CINDY (BMIi)-
oL S T — 12 7

Only If 1 Praise the Locd (BMI—
Glory 247

14, ROSE AND A BARY RUTH (BMI)—
G. Hamilton IV ......... G vee 19 2

If You Don't Enow (BMI)}—
ABC-Paramount 9756

15. TONIGHT YOU BELONG TO ME .
(ASCAP)—Patience & Prudence.... 11 14
A Smile and a Ribbon (ASCAP)—Liberty 55022

18. GARDEN OF EDEN (BMI)-]. Valino. 20 3
Caravan (ASCAP)—Vik 0226

17. YOU'LL NEVER, NEVER KNOW

(BMIPlatters ..........c0000ees 15 7
It Ism't Right (BMI)—Mercury 70948

18. I WALK THE LINE (BMI)—]. Cash.. 18 5§
Get Rhythm (BMID—Sun 241

19. CITY OF ANGELS—Highlights...... = 2
Listen, My Love—Bally 1016

£0. PRISCILLA (BMI)-E. Coolev...... 22 2
Got & Little Woman (AMI}—Roost 621

21. ROCK-A-BYE YOUR BABY (ASCAP)-
| B8 T R R e S e = 1

Come Rain Or Come Shine MSE AP)—
Dec 30124

22, NIGHT LIGHTS (ASCAP)-
Nat (King) Cole .................. 23 3

To the Ends of the Earth (BMI}—Cap 3551

23. MAMA FROM THE TRAIN {ASCAP)-

L T Cries — 1
Every Time--I Feel His Spirit (BM1)—
Mercury 70971
24, "LOVE ME (BMI)-E, Presley. ... ... - 1
Vie EPA 992

~ 85, TRUE LOVE' (ASCAP)-]. Powell.,.. 16 - 8

Mind I I Hake Love w0 You? (ASCAFP}—
Verve 2018

*(Mot available as a Pop Single; available on RCA Victor
& EPA-992 and in RCA Victor 33% “Elvis"™ LPM 1382

® Most Played in Juke Boxes | * Most Played by Jocke ys

For survey week ending November 14

RECORDS pre ranked in order of the greafest number of plays In

juke boxes thruout the country, as determined by The Billboard's

weskly survey of the nation's juke box operators. When significant
play la reported om both sides of = record,

points =re combined to determine position Weeks
This on the chart. In such a case, both sides nre  Laat va
Week Usted in bold type, the leading side om top. Week Chart
1. GREEN DOOR (BMI)-]. Lowe....., 1 2 |
(The Story of) The Litdde Man in Chinstown
(BMI}—Dot 15486
2. LOVE ME TENDER (BMI)—
E: PYesley ..ouoiunaannvuvnsiie 4 5

Any Way You Want Me (ASCAM—Vic I0-6£43

3 JUST WALKING IN THE RAIN

(BMI)=]. Ray ....ovvvrrnncnnnas 2 10
In the Candlellght (ASCAP—Co! 40729

4. DON'T BE CRUEL (BMI)—
B Foosley ..ol e ey 2 16

HOUND DOG (BMI}—Vic 20-6643

5. HONKY TONK (Parts I & II) (BMI)—
B Bogiett wolvuseneisaiime Sk 5 11
King 4950

6. BLUEBERRY HILL {ASCAP)—
LA BT R RN (WP 6 6

Honey Chile (BMI}—Imperial 5407 "
L1

7. SINGING THE BLUES (BMI)—

G. Mitchell .....covvvevrvnnnnns 0 3
Crazy With Love (ASCAP)—Col 40769

8. CANADIAN SUNSET (BMI)—
H. Winterhalter-E. Heywood ...... 7 15
This In Real (ASCAP}—Vic 20-6537

9. FRIENDLY PERSUASION (ASCAP)—
P. Boome ........coviiinniininna . 8
Chains of Love (BMI)—Dot 15490

10, TONIGHT YOU BELONG TO ME

(ASCAP)—Patience & Prudence...... 10 12
A Bmile and & Ribbon (ASCAP)}—Liberty 55021

11. TRUE LOVE (ASCAP)-

B. Crosby-G. Kelly .......... R & 4
* . Well, Did You Evah? (ASCAP)—Cap 3507
12, CINDY, OH, CINDY (BMI)—
V. Martin ...vvniininnnennnnnnns 15 3

Only If I Praise the Lord (BM1)—Glory 247

13. YOU'LL NEVER, NEVER KNOW
(BMI)=Platters ......ceceveeses R B 7

IT ISN'T RIGHT (BMI)—
Mercury 70984

14, WHATEVER WILL BE, WILL BE
(ASCAP-Doris Day .....ovcvvvnnnn i3 I8
I Gotta Sing Away These Blues (BMI}—Cal 40704

15. MY PRAYER (ASCAT)-Flatters...... 14 19
Heaven on Earth (ASCAP}—Mercury 70893

16, LAY DOWN YOUR ARMS (BMI)-

ChOPEMES ¢ vsenissssisssiossinn 16 6
Teen-Age Goodnight (BMI)}—Cadence 1299

17. CONFIDENTIAL (BMI)-S. Knight.. — 1
Jafl Bird (BMI}—Dot 15507

18. HEY, JEALOUS LOVER (ASCAF)-

Fl Siﬂﬂ-h’ﬂ ---------------------- — l
Yoo Forgot All the Words (BMI)—Cap 3552

19, CINDY, OH, CINDY (BMI)-E. Fisher. 17 b
Around the World (ASCAP—Vic 20-6677
20. PETTICOATS OF PORTUGAL (BMI)—
D. Jacobs ..... N AR — 1
Song of the Vagabonds/Oniy a Enu :
{ASCAP)}—Coral 61724
w L
® Best Selling Sheet Music
Tunes are ranked In order of their current mational
selling importance at the sheet music Jobber level
v Weaks
This Lasi s
Week Werk Tharl
1. Love Me Tender (Presley) .oovveinsnarsronnsnns 1 [
2. True Lave (Buxton Hill) ......0vvvvnsvninnnnnne r | »
A Just Walklsng In the Raln (Golden West) ...0vvnne 7 7
4. Whaterer Wil Be, Wil lt {ﬂue Sera, Eerl}
CATHSIS) cuvunns ingn B i
5, Tonight Youn II-IHI to Mt {Mllls] A ] 12
6. Allegheny Moom (Oxford) ....... R e e e ] 11
T. Green Door (Trinily) .........c.... eriuvaisaas 9 x
8. Canadlan Sanset (Meridian) .ovcvevivrnrvannsnn B 16
9. Friendly Persuasion (Felst) ........ iaarvics 4
18. Cindy, Oh, Cindy (E. B. Mn:k;—lh:r'dcn} issasan L1 3
11. Honky Tonk (Billace) . YRR | 5
12, ‘Blucherry Hill {{:htppellj SRR SRR AR — ]
13. Don't Be Crael [Pl'ﬂll!.'}'-ﬁhnljn'r:r] I e e N, i1
14, Two Different Worlds (Spicr) ...ccvvnivsnnnis o 15 3
15. Singlng the Blues (AcCull-ROSE) ..vevsvvsvnspns = 1

www americanradiohistorv com

For survey week ending November 14

BIDES are tanked In order of the grestest number of plays on
disk jockey radio shows thruout the country,
Rezulls are based on The Billboard's weekly Weeln
This survey among the nation's disk Jockevs. Last on
YWeek The reverse zside of each record [s also [isted. Week Chsrd

1. LOVE ME TENDER (BMI)—
B POV o 0eenasscrameisavas . ! 8
Any Way You Want Me (BMI)—Vic 20-6643

2. GREEN DOOR (BMI)-]. Lowe..... . 2 9

{The Story of) The Little Man in Chinatown
{(BMI}—Dot 15485

3. SINGING THE BLUES (BMI)—
G Nobchell cicicicisisrsvisiiss 3 4
Crazy With Love (ASCAP}—Col 40769 '

4. TRUE LOVE (ASCAP)-
B. Croshy-G, Kelly ...........000 4 8
Well, Did You Evah? (ASCAP)—Cap 3507

5. JUST WALKING IN THE RAIN
{EMI:I_J. Hﬂ-}r --------------- L 'E ﬂ'
In the Candlelight (ASCAP}—Col 40729

8. HEY, JEALOUS LOVER (ASCAP)—- ~
F. Sinatra ....cvoviiiniinnennnnnns 5 3
You Forget All the Words (BM1)}—Cap 3552

7. FRIENDLY FERSUASION {‘LbC.ﬁ\P}—

B TIOCUME oy, 0 o 7 19
Chains of Love (ASCAP)—Dot 15420

8. DON'T BE CRUEL (BMI)—
LA o, o e e e e e 5 16
Hound Dog (BMI}—Vic 20-6604

" 9. BLUEBERRY HILL (ASCAP)—

F.Domino ......vvvevesisnnnauns 11 6
Honey Chile (BMI}—Imperial 5407

10. CANADIAN SUNSET (BMI)- =
H. Winterhalter-E. Heywood ...... 9 18
This s Real (ASCAP)»—Vic 206537

11. TWO DIFFERENT WORLDS
(ASCAP)-D. Rondo ....ovvvvuvnns 15 4
He Mado You Mine (ASCAP)}—Jubilee 5256 -

12. CINDY, OH, CINDY (BMI)-
V. MArtn - voeeseensnnssnnnnnns 17 . 3
Only It 1 Praise the Lord (BMI)—Glory 247

13. NICGHT LIGHTS (ASCAP)-
Nat (King) Cole .........,...... 13 4
Ta the Ends of the Earth (BMI}—Cap 3551

14, ROSE AND A BABY RUTH {EMI}—
G.Hamilton IV .. ................ 25 2
I You Don