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Album Buyer: New

Juke Box

Big Packaged Record Sales in 1956
Cause Ops to Eye Program Potential

By BOB DIETMEIER

CHICAGO—Booming sales in

the packaged records business in
18568 are causing juke box opera-
tors to take a long look at the al-
bum-buying public to see how
many  potential juke box patrons
it mav contain.
_ Altho most juke box operators
agree that the album-buyving pub-
lic includes relatively few regular
juke box customers, an increasing
mumber of operators believe album
buyers might be converted into
important juke box patrons in at
least some locations.

In an effort to capture these
new putrons, aperators can be ex-
pected to experiment with pro-
gramming more disks with motion-
picture sound tracks, original-cast
Broadway shows, mood music and
background musie, much of which

Is available both on extended-play |
records and 45 r.p.m. singles, some |

of which is available on EF's only,
Package Activity

A fact which has had much to
do in spotlighting the pop album-
buyver as potential market for juke
box operators has been the tremen-
dous activity in the album business
during 1956.

Programming-conscious operators
reason that since teen-age record
buyers play on juke boxes records
they buy, album-buvers might well
do the same—if the juke box has
the disks programmed they buv.

There are also [actors
may account [or increased operator
buying of EP's in particular in
coming months, Operators i some
sections of the countrv have long
wsed EP's as a useful medium in
converting from. nickel-a-tune to
dime-a-tune play, These conver-
-slons are expecled to increase dur-
Ing 1957,

Often operalors cannot buv as 45
r.p.m, singles e show tunes and
mood music they want. Faced with
pint fact, they must either do with-
out the music or buy EP's in order
«0 Ht‘l it.

The 200-selection  juke box is
plaving an important role in in-
creased EP buying.

In previous surveys conducted

Urania Sets
Book, Disk Tie

NEW YORK — A record-book

ackage is being offered by Urania
Pnr the price of the record alone.
The album, “Dreams of Paris,” is
a mood music disk with some fa-
miliar, as well as not-so-Familiar
tunes associated with the French
eapitol. Orchestra de Paris Moulin
Rouge is featured. The price, book
included, i5 $3.98,

The book, “Paris,” by Art Buch-
wald, is a natural tie-in. Buehwald
i 0 newspaperman, whose svndi-
cated colwmn, “P. S, From Paris,”

{Continued on page 14)
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Patron?

| by The Billboard which asked
whether more selections increase
| gross takes—as well as a current
| poll, the results of which will be
published later—the majority of

operstors responding have said that
more selections increase gross takes:
It is true that only a limited num-
ber of selections earn most of the
total revenue in a juke box. Bul,
based on the survevs, as the num-
ber of selections is increased, so is
the gross.

The 200-selection juke box per-
mits an operator to program a
larger number of records, including
EP’s, It is reasonable to expect that
as more operalors use 200-play
| equipment, their purchase of EP’s
will increase, altho no one vet can
say for sure how much.

According to the most recent
check made by The Billboard—
concluded last month—EP's are still
being used in  relatively  small
quantities altho their use is increas-
ing as more and more 200-selection
phonographs are sold.

Since the overwhelming share of
juke box income has been—and still
is in most cases—made up of a
limited number of hit ditties, most
operators, faced with increasing
'costs, have been prone to ignore
programming a greater variety of
tunes, The 1956 album boom, to-
gether with the 200-selection ma-
chine, may well have altered that
thinking and will surely see manv
operalors experimenting wflh
greater variety—incloding EP’s—in
some of their machines in coming
manths,

An example of what's happening
s represented in the programming
experimentation of a Uniontown,
Pa., music operator. Ceorge F,
Rhodes refers to “hit-tune-only”
‘operaturs as “fast money” opera-
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WHAT CAN GUY
DO WITH A 60G
OIL PAINTING?

NEW YORK — Murrav
sporn,  general manager of
the music publishing firm,
American Music, hus had a
good year. Among the hits
he has bagged were “Sixteen
Tons” and “Clendorn.” A
week ago, however, he found
himself with an unexpected
hit on which he expended no
energy of his own, Tuming
over a begrimed painting
given him some years ago bv
his [ather-in-law to an ar
gallery for restoretion, he was
informed that the painting
was a genuine Gaspard Pous-
sin,

This 1Tth eenturv French
painter is represented in the
leading museums of the world,
and Sporn’s landscape, a
prime example. of Poussin's
work, may be worth as much
as $60,000 or more. The Met-
ropolitan’ Miseum verified the
authenticity of the painting,
and Sporn is now a little cha-
grined when he recalls that
not long ngo he considered
getting rid of the painting be-
cause it didn’t go with the
mocdern decor in his home,

Sporn also discovered that
every silver lining has its
cloud and that ail that s
framed in gold does not glit-
ter. Spora complained, “So
what's the net gain? I got a
painting and 1 Josl my babv
sitter. The kid won't sit
around the aparirent alone,
She’s sure that robbers are
going to break in at any min-
ute, Who needs the painting?
[ wish I had the babv sitter
back,”

He admits that the presence
of the painting also mokes
him a little nervous now.
Spormn doesn’t know whether
he wants to keep the painting,
sell it or lend it to & museum.
The problem is, it still doesn’t
go with his modern furniture,

=

| rom 32,5 'per cent o 404

British Commercial
Video Takes Giant
Step in First Year

Bears Some Similarities to U. S.,
Trounces BBC Program Coverage

By DENNIS McDONALD
LONDON—The English have

taken to commercial television like |

grouse to, a_ heath, according to a
survey “made by A. C. Nielsen
Company, Ltd., at the end of the
first year of operation of the In-
dependent Television Authority. In
fact, the ITA network in this bwo-
channel country seems to be put-
ting its rvival, the British Broad-
casting Corporation, to shame.

Begun a little over a year ago,
the ITA was set up to operate the
ccmmercial network and to act, in
effect, like the Federal Communi-
cations Commission in the United
States in that it grants licenses,
Here, however, the licenses go o
contracturs to provide program-
ming—the licensees being similar to
program packiagers in the U, S.
The record of these contractors—
Associated-Rediffusion, Assoeiated
Television, Associnied British Cine-
mas, Independent Television News
mnd - Cranada—over ~the vear lhns
shown rapid growth,

Three Areas

During this first vear of com-
mercial TV, which covers three
general areas — London, Birming-
ham and Mincheste=—TV homes
thriiout Great Brilain have risen
per
cent of the total households thru-
out the Isles. In the three specific
ITA areas, TV ownership com.
binea is 6 to 7 per cent higher.
The additions of Hi:'minglmm in
February and Manchester in May

accounted for aboul 2,000,000
more homes  getting commercial

TV coverage. Of interest to adver-
tisers, of ecourse, is the fact that

Type of Dramatic Fare . . ,
Excitement and audience
the chiel

R
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Bristal-Myers Buys Feature

Bristol-Myers has  bought

Change in TV Audience Allers

identilication
requirements of a new kind of
dramatic show which is eclipsing the for-
merly popular mood  pieces Change in the
nature of viewing audience has caused the

Films for Six TV Stations . . .

of feature films on wo more TV stations,
making a total of six to date.
reported dickering with another six stations
for sponsorship of top movies. .

NEWS OF THE WEEK

Background Music Writers Seek
Larger Share in ASCAP Melon . . .

are Background

music

representatives of the 1
Composers, Authors and Publishers in an
effort to secure a larger share in the Soci-

meet - with
Society ol

wrilers
American

higvolume Liberty Music

Jazz Disk Buyers Excercise Most

Taste; Others Swaved by Noise . . .
Today's record costomer is swaved by hi-fi
excitement, sensationalism -and plain  npise,
according to Bernard Braddon, buyer for the
Shops
Taste has virtvally disappeared, he points
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these three areas already comprise
the larger part of the national mar-
ket in terms of purchasing power
and sales,

Sets must be equipped to receive
the 1TA, as well as the BBC trans-
missions, Here, again, commercinl
TV hag shown a sh inerease
fiom 13 per cent of all TV homes
in London a vear ago to 43 per
cent this fall. In Birmingham, the
jump went from 27 per cent to 35
per cent, and m Manchester, rom
27 per cent to 40 per cent,

Social Classes

I'rom the Nielsen study on tele-
vision in general, many other simi-
| lurities and dissimilarities between
the British and U, S. are apparent.
In the ITA areas, social class and
imcome - of the family have less
bearing on TV ownership than the
size ol the family. By social class,
ltiw lower and middle classes eom-
' bined represent an avérage of 94
per cent of TV homes equipped to
receivE both ITA and BBC.

As far as income is concerned.
an average of 87 per cent able to
| receive I'TA and BBC transmissions
learn loss than $42 a week and of
that, most earn less than $30.

Fumilv Sizes

|~ The great bulk {average of 88
per centl of TTA-BBC homes has
from two to five people, over half
of which eoasist of two to three
persons, The single households, or
those with more than six people,
are only slightly  covered by the
commereinl operation,

Az in America, the housewila
dominates the television set. Dur-
ing July, for example, women con-
stituted about 44 per cent of the
| ITA viewing audience after 6 p.m.
Prior to that, fram 4 to 6 pm.,
about 31 per cent were women
and 44 per cenl were children,

The British are not the avid [ins

(Continned on page 6)

Brit. Borrows

From U.S. TV

LONDON—The top 10 shows
on commercial TV in Britain, as
detailed by A. C. Nielsen Com-
pany, Ltd., bears marked similar-
ities  to American  programming,
some being actual U. S. shows.
Found in the top 10 are “Drag-
net,” “I Love Lucv.™ unmlﬂ]ui
Fairbunks Presen's,” “Cuvaleade of
Sport,”  "S64.000 Question” and
“"Robin - Hood,” all familiar to
the U, S,

Also they have their gquiz pro-
grams. “apot the Tune,” *“Take
Your Pick.” “Dorible Your Money,”
and. big- variety slows, like "Sune.
day Night at_ the “Palladium-
Blackpool” simiar to “Toast of
the Town” in the U, S,
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New Slant on Hour Drama

May Find Many Staff Shifts

NEW YORK—Hour-long dra-
mas are in transition, say the pun-
dits, from enlightenment to excite-
ment. New subject matter, with
appropriate new writing and di-
recting approaches, will cause ma-
jor personnel shifts among the top
stanzas, such as the expected resig-
nation of Worthington Minor as
executive producer of “Kaiser
Aluminum Hour.”

Consensus among producers and
ad agency men is that the TV
viewer is nq longer “of the middle
class which® bought sets earliest,”
but is now “of a mass audience
from every economic level.” To-
day’s public, they claim, is less
interested in “artsy-craftsy theater”
and more interested in a combina-
tion of pure enjoyment and situa-
tion identification,

These men foresee fewer pro-
ductions like “Ant:iguns" and more

' like the “Climax!” offer-
ings. “Climax!” which is probably

"s most successful hour-long dra-
matic series today, pioneered the
new style in fiction, just as "Studio
One” and Fred Coe broke ground
for the introspective, Chekhov-like
play.

New Authors

Tho the new style may not
spawn new authors as well known
as the old style’s Paddy Chayefsky,
Robert Alan Aurthur, Horton
Foote and Tad Mosel, it is bring-
mg to the fore new producer-di-
rectors and reali ts. With the
renewal by Westinghouse of “Stu-
dio One” for another 52 weeks
came the division of producing
chores by Gordon Duff, Felix Jack-
son and, late of “Alcoa Hour,”

Herbert Brodkin. Where Minor,
who has an NBC-TV contract, will
go is an o question.

A broad base of mass appeal is
the current top requirement [or
scripts, which must contain prob-

s, moods and emotional reac-
tions with which viewers can iden-
tify. A second requirement is stress
on excitement. To satisfy these,
producers will be buying “Climax!”

of properties in which either

e viewer climbs into the TV set
and lives with the characters or
the tension climbs out of the set
and grips the viewer for chills and

thrills.
Classics Out
It is widely conceded that the
classics of the lively arts draw au-
dielrfees too sr]r;lall to hﬁkmmmm«
cia a table. So, like opera,
ballgl: agEEI;rt films, it looks I:; if

fragile drama and mood pieces
have been struck from advertisers’
lists. The praise and scorn of crit-
ics no longer influence the average
sponsaor or radio-TV veepee.

The $pokesmen also point out
that those writers, and many crea-
tive heads like Coe;-have left TV
for other pastures, clearing the
scene for the new look. When the
new Wamer Bros.-ABC-TV hour
drama debuts next fall, it will
feature “a series of conflict stories
set in a Mark Twain, Americana
aura of audience empathy, created
by fresh talents,” according to net-
work sources,

One clearcut signpost of the big
change is the almost total use this
fall of the happy ending, as op-
posed to previous years’ reliance on
downbeat finales with unresolved
or tragic endings.

NAMES CALLED

New Lines Written
In Winchell Fracas

NEW YORK—Another contro-
versial chapter is being written to
the Walter Winchell saga, with
one tetiring sponsor of his NBC-
TV series denying poor ratings
were the cause of its cancellation
and the ngbe.?cy for the other spon-
sor who's bowing out letting it be
known that the star’s temperament
was the chief cause,

Winchell, who has been blasting

MEETING CALLED

Met-Sullivan Contract
Worries Web Execs

NEW YORK — Reports of an
NBC-CBS top level conference
have followed on the heels of the
“tradition - breaking contract be-
tween Ed Sullivan and the Metro-
politan Opera Company. Network
executives have expressed the fear
that a dangerous precedent has
been established in which a com-
pany can demand and receive
money from a producer who wants
to hire performers with tenuous
connections to that company.

Rudolph Bing, general manager
of the Met, is known to have
blocked offers by Sol Hurok to
several current stars of the Met
season for appearances on his “Fes-
tival of Music”™ stanza of “Pro-
ducers Showcase™ December 10.

Most of the singers, including the |

over single copy rates).

-y - — - -

MONEY-SAVING SUBSCRIPTION ORDER

Enter my subscription to The Billboard for a full year
(52 issues) at the rate of $15 (o censiderable saving
Foreign rate $15.

Met's top diva this vear, Maria
Callas, succumbed to Bing's pres
sure and refused to grace the
spectacular, signing instead for
dates on Sullivan’s show, the \et
gets an added suri. for these Sulli-
VAN appearances.

Hurok is making no secrel of his
anger, nor is Bing concealing his
firm belief that the Met is entitled
tc compensation for having made
these stars famous enough to com-
mand TV attention. Controversy
was complicated last week by
Bing's “suggestion” to tenor
Richard Tucker, only Met star to
hive accepted Hurok’s offer, that
he withdraw from the NBC-TV
show. At press time, Tucker was

(Continued on page 6)
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all rating services in his syndicated
column during the past month,
laid the blame at the door of the
rating experts for depriving him of
otherwise-contented sponsors. He
is reportedly eonferring with law-

yers on a suit against American
Research Bureau, Trendex, The
Pulse, A, C. Nielsen Company and
Videodex. '

With five weeks remaining be-
fore the demise of the wvariety
stanza, NBC-TV is faced with a
replacement problem for a time
period which is being strongly con-
tested by ABC-TV with “Cross-
roads” and CBS-TV with “Zane
Grey Theater.” Meanwhile, the
William Morris Agency is seeking
new sponsors and a possible new
time slot for the Winchell show,
while Old Gold and Toni are shop-
Ijing for another show and will re-
inguish the 8:30-9 time period un-
less they come up with a strong
replacement,

12 TV SHOWS
TO REP U. S.

NEW YORK—The govern-
ment has finallyv gone on rec-
ord that television is an art
form contributing to our cul-
ture. Twelve TV shows will
be chosen next vear to repre-
sent the U. S. at the 1958
Brussels Exhibition, a festival
of creative arts at which 60
nations will display samples
of their plays, movies, paint-
ings and musie,

Howard Cullman, noted le-
ﬁit angel, has been named

. 8. High Commissioner of
the operation which will
choose and present our en-
tries and will head a commit-
tee to pick the 12 video pro-
grams.

Rating Problem
On "Giant Step’

NEW YORK —— CBS-TV still
seems to be having problems with
its Wednesday 7:30-8 time period,
Ceneral Mill's “Giant Step,” the
new kids audience-participation
show now slotted there, received
an 11.6 Trendex Wednesdav (21),
The first half of “Disneyland” got
a 31.7 on ABC-TV, and the com-
bination of Eddie Fisher and news
on NBC, a 9.1,

Thursday’s Thanksgiving profes-
sional football, however, did very
well rating-wise, racking up a 15.4
average ltrom 12:30-2:30 and a
48.3 share of the audience.

Carter Nears

Half Buy of
Nat Cole TV

NEW YORK——Carter Products
is close to the purchase of alter-
nate weeks of Nat (King) Cole in
the Monday 7:30-7:45 time slot on
NBC-TV.

Carter last week purchased six
alternate Tuesday telecasts of the
NBC news show, 7:45-8, Ameri-
can Can is the other sponsor of
the Tuesday news show on the
web., Reports are tha: Studebaker-
Packard has canceled its sponsor-
ship of Monoav's 7:30-T:45 news
stanza at the network,

CBS Nears Signing
Of John Houseman

NEW YORK—CBS-TV report-
edly is on the verge of signing
John Houseman, noted legit and
movie producer, to act as execu-
tive producer of “Seven Lively
Arts,” its most ambitious upcoming

‘cultural effort slated for a Sunday

afternoon slot next season.

The pacting of Houseman, cur-
rently the artistic director of the
American Shakespearean Theater
Festival at Stratford, Conn., is in-
dicative of the importance of the
show to the network and to Hub-
bell Robinson Jr., executive veepee
whose brainchild it is. Houseman's
most recent film effort is "Lust for
Life,” and he has also produced
such important films as “Executive
Suite” and “Bad and the Beauti-
ful,” which won .n Academy
Award.

Robert Herridge who is cur-
rently assigned to the project will
produce the show, but reports to
Houseman. Among the projects re-

portedly being considered is Paul

www americanradiohistorv com

Gregory’s First Drama Quartet do-
ing “John Brown’s Body,” the
W. W. Hudson classic "Green
Mansions” and a show about \Walt
Whitman.

Houseman  will continue to
puide the destiny of the American
Shakespearean Festival for the next
several seasons,

Roberts as CBS’
East Story Editor

NEW YORK—Ed Roberts has
been appointed Eastern story edi-
tor for the CBS-TV Network Pro-
grums department. To assume this
new post, Roberls resigned from
Batten, Barton, Durstine & Osbom
where he was seript editor of the
“Armstrong Circle Theater” from
1950-'54.

He is particularly known for his
work in developing young writing
talent,

*| Outdeor-Mdse, . ... C. ). Latscha, Cincinnath

Pepsi, Shulton
‘Cinderella’
To Cost 5556

NEW YORK——Pepsi-Cola and
Shulton will co-sponsor Rodgers
and Hammersteins original TV
musical “Cinderella.” The hour-
and-a-half show, which is one of
the most expensive orie-shots ever
offered on TV, will cost the spon-
sors $555,000 for time and talent,

It marks the re-emergence of
Pepsi as a big-time TV sponsor
which is following the pattern of
explosion advertising so successful
for Shulton last season. The spec-
tacular will be presented March
31, somewhere between 7:30 and

9:30, pre-empting “Toast of the
Town.” It will star Julie Andrews
of “My Fair Lady.”

Pepsi’s current TV advertising
consists of syndicated film spon-
sored by its i;gtﬂen. At one time
it bankrolled Faye Emerson on
CBS-TV and also sponsored an an-
thology dramatic series. Kenyon &
Eckhardt is the Pepsi agency.

Hoag Joins CBS

As Account Exec

NEW YORK —— Bob Hoag,
formerly with Hoag-Blain, has
joined the CBS-TV network net-
work sales staff as an account
executive,

He replaces Chuck Reeves, who
has resigned to join Screen Gems,
where he will function in national
sales under John Mitchell. Hoag
is a veteran broadcasting execu-
tive,
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A.R.B. NETWORK RATINGS
for October

For completa Information oo programs, ratings, sodieoce size or covernge,
pleass conasult American Research Bureaw, Muational Press Bldg, Washinglon

4 D. C,

ARB Audience Composition Studies
® Network Situation Comedies

OCTOBER RATINGS
Show, Sponsor & Web  Hating

1. I Love Lucy
Gen'l Foods, P&Q (CBS) sevnevs..544

£. Phil Slivers
R. J, Reynolds, Amana (CB3).....298
3. December Bride
Gen'l Foods (CBS)
4. Bob Commings
Colgate, R. J, Reynolds (CBS) ....26.4
§. Father Knows Best
Sﬂ.'l'.'ltt fHB{:} |||||||||||||| - ll.tl-li'zﬁrl

#§. Life of Riley

Guu tNHCT lll++ll'ih'|l.lll.-'llIr:'a.ra‘
Y. Burmx & Allen

B. F. Gooadrich, Camation, Gen'l

Rank

Lii1|!‘ 'E-Hsj EFAFS AR PR R l+ll1:r!
8. Privale Secretary
American Tobacco (CHBE) sosnvrsss 202
%. Oh! Eosanne
Neistla (CBSY ... ...... Py P R |

18, Orazie & Harriet
Fastman Kodak (ABC) ....e000..174

AMONG MEN

Men
Rank Ehow, Sponsor & WWeb Fer Sel
1. Hiram Haoliday
Gen'l Foods (NBC) .cvsnerrsenses A6
1. Private Secretary
Amer. Tobacco (CBS) .uvvivesasne o g1

3. The Erothers

PG, E-hf'-l"ff (CBS] I I I B2
4, Phll Silvers

E. 1. Revnolds, Amana (CBS) ..eees Bl
f. Oh! Sosanna

Mestle (CHS) wovvvnne e S B0
#. Hey, Jeannle 5

P&ﬂ {CES, FEEFE RN FASFERNEFIRR SR l‘rﬁ'
. Stanley

Tonl, Amer. Tobacco (NBC) .... .76
B T Love Lucy
QGen'l Foods, PEG (CBS) ........ .78
#, Borms & Allen
B, F. Goodrich, Cargation, Gen'l
Mills {CBS) ..crvesvnnsornnssseer o148
P. Boh Cummilngs

Colgate, B. J. Revaolds {CBS) ... .74
§. Life of Ritey
Oolf (NBC). civiniiainnsnninsaiss 4

AMONG WOMEN

Waomen

Rank Show, Sponior & Web Per Set
1. Private Scerciary
Amer. Tobacco (CBS) ..ovsevnnnns 1.14

2. 1 Love Lucy

ﬁ!“rj Fﬂﬂ-ﬂﬂ, P&G {{BSJ NN N TR ll"lﬂ.
3. Iecember Rride

ﬁﬂ"lI Fmﬂ! lEHSI li-llll.l-l-l-il-l'l-.l!lm

4. Oh! Spzapoa

HMIE lcnsl!l e Eav it imFsaNidiblanamn IIM
4. Hey, Jeannis

F&G {cHS'I' R IR E TR R E RN N rp-|-|--ll-ﬂlﬁ
4. The Brothers

P&G, Sheafler (CBS) .. .vvinesnss.1.06
T. Burng & Allen

B. F. Goodrich, Carnation, Gen'l

Mills {CBSY ...... T .« 1.05

E. Hirnm Holiday

iGen'l Foods (MNBOY . oeevvnnrnanes 1.03
9. Father Knows Hest

Scott (NBC) .. .. vuvveransrninnss 39

0. Ozrzie & Harriet
Easiman Koduk (ABCY L ..veneees 97

0. Topper

Gen'l Foods INBC) ....cvvvrnnnes 9T
10. DannF Thomas

Armour, Kimberly-Ciark (ABCY ... 57

« AMONG CHILDREN
Children

Rank Show, Spomsor & Yeb Per Set
1. Topper

Gen'l Foods (NBCY ..veennssssers.1.08
2. Dh! Suxanna

Westle (CBSY . oovivavsiciniovievin 97
3. Father Knows Resi

Scott (NBC). .ov.civiressnrisassinia 90
#. Hey, Jeannis

PEG (CB5)Y . ovinviaasiscrnsiusans BB
5. Bob Cummlings _

Colgate, R. J. Revnolds (CBS) ... A2
6. December Bride

Gen'l Foods (CBS) ....vvcersnanes o771
7. 1 Love Luvcy

Gen'l Foods, PAG (CBS) vvvvvenns 6

8. Danny Thomas
Armour, Kimberly-Clark (ABC) ... T4
%, Stanley '

Toni. Amer, Tobacce (NBC) .vvuee .13
10. Ozzle & Harrict

Eastman Kodak (ABC) ......conses BB
10. Phlt Slivers

R. J. Reynolds. Amana (CHS) ,.... .68

® Network Panel Quiz Shows

OCTOBER RATINGS

Raak Show Sponsor & Web Rating
1. $64.8008 Question
-ﬂ!'ﬁli'l"l'b ‘EHF‘F --hilxlllihlr-i--i--"zuﬁ

1. What's My Line?
J. Montenier, Bem. Rand (CB5) ,..35.6

3. I've Got 1 Secret

R. 1. Reynolds (CBS)...ss LR LPUrhy, 5
d. You Bet Your Lifa

De Soto (NBC) sececsnwsnmsanss 343
8. 564,000 Challenge

P. Loriliard;, Revlon (CBS) .v.eee..326
6. People Are Funny

Toni, R. J. Revnolds (NBC) ...00..242
8. Do You Trust Your Wile?

Mhii Fri-gidﬂilﬁ {_‘:Bs,’ [ E RN ERENENDE] PH‘-!
8. Big Surprise

Purex. Speidel (NBC) savasssieies.17.9
¥. High Finance

Mennen (CBS) ...... PERTUNSINIIS , - 1 |
10. T'weniy-One

Fharmaceuticals (NBC) sevevsvnss 119
AMONG MEN
Men
Raank Show, Sponsor & Web Per Set

1. 564.000 Challenge

P. Lorillard, Revlon (CBS) ...cvv.. 95
1, What's My Line?

J. Monienier, Rem. Rand (CBS)... %1
3, High Finance

Mennen (CBS) .oouvunass e e S0
4. 564000 Question

Rl-t'lﬂﬂ {Cns}n LA R R AR PEFE NN E R NE -|-‘E.ﬁ
f, You Bet Your Life

De Soto (NBC) ..esisssiasaseniia B3
6. People Are Funny

Tomi, K. J. Revnolds (NBC) ecasns B4

7. Break the 32150,000 Bank

Lanolin (NBC) .....cvc0as snpnsass Bl
§. Big Surprise
Purex, Speidel (NBC) cecvvsccsiss 19

8. Beat the Clock
Pharma-Cralt, H, Bishop (CBS) ,... .73
. T've Gol & Secret
R. 1, Revnolds (CBS) cecsssssns

AMONG WOMEN

Women

Rank Ehow, Sponsor & Web Per Sef
1. What's My Line?

J, Montenier, Bem, Rand (CBS) .,.121
1. Big Surprise

P.I'IIE:'L Ewidfl !-HBC] "+l+l|‘l"llill1m
3. 564,000 Chaullenge

P. Lorillard, Revion (CBS)
4, 364,89 Question

Pevion (CBS) ...covesrsasnrsasnns 1.14
4. I've Got & Seecret

saraness LID

R.J Bevaolds (CBS). ... cviunse.1.14
§. People Are Funny

Tonl, R. J. Reynolds (NBC) wvannee 1.12
T. High Finance

Mennea (CBS) . .coviviiiinnanssna LIl

8. Do You Trust Your Wife?

L&M. Frigidaire (CBS) sevsnwnas
8. You Bet Your Life

De Soto (NBCH .....
0. Mame That Tune

Whitehall, Amer. Home fCBS) ....1.09

AMONG CHILDREN

Chidren
Bhow, Sponsor & Web Per Set

1. Beat the Clock
Pharma-Craft, H. Bishop (CBS) ... .77

2. Tremsure Huni
Mogen-David (ABC)

.1.10
UL R lilr--l-I'n

....... witesan o0

3. People Are Funny

Toui, R. J. Revnolds (NBC) censs 74
4, Name That Tune

Whitehall, Amer. Home (CBS) .... 63
5 I've Gol n Secret

R. J. Revnolds (CBS) ..vevevrnenas 54
6. Big Surprise

Purex. Speidel (NBC) yovscrvsans P - ]
6. 564,000 Question

Revliom (CBSY ...... e ]

B. Po You Trust Your Wife?
L&M, Frigidaire (CHS) ...

¥ You Bet Your Life
De Soto (KBC) .,

10, Twenty-One
Pharmaceutlcals (MBCY ...

EEEEBaE I!:

AR ERRERELR LR TR ] .3]

iEA AR ..'19

= SALES RESULTS-—
S the advertising columns of

THE BILLBOARD!

THE BILLBOARD

NEW YORK——Sponsors of net-
work vidfilm series must make ear-
lier commitments if they wish to
get off the hook quickly in the
event their properties do not click.
This was the solution given by a
top vidtilm producer to the current
problem dﬂggihﬂﬂhﬁﬂl‘k TV,

This season seen & rash of
network film series which sponsors
reportedly are unhappy with but
with which they must remain for a
minimum of 26 weeks, and, in some
cases, a8 long as 52 weeks, In that
category are “The Brothers,”
‘Noah's Ark,” “Hey, Jeannie” -and
“Hiram Holliday,” none of which
has made the showing expected.

Were these shows to have been

|

TV PROCRAMMING 3

ordered in January of 1936 instead
of much later in the year, their
sponsors might have been in a po-
sition to evaluate, stop production
and make whatever changes were
deemed necessary, the film execu-
tive claimed. And in the case of
series which were so obviously bad
that no fixing was possible, a can-
cellation could have been made.
Many Bugs

This solution, however, has man
bugs, other sources contend. First,
sponsors are not always certain in
January that they need a show
when ratings of their current prop-
erties may be far from definitive.
And, second, they are loath to
commit themselves early in the

HOLLYWOOD—Much of the
success of “Plavhouse 90" (and it's
giving NBC's “Lux Video Theater”
its First solid opposition Thursday
nights, even tho Lux is still slightly
ahead on most ratings) is probably
due to the roster of stars which
“Playvhouse” is luring to its fold and
which has already grown into the
most impressive of any live dra-
matic anthology.

CBS-TV's West Coast program-
ming v.-p., Al Scalpone, while not
claiming that it's done with mir-
rors, says that most of the stars
come onto the show because of the
power of the scripts, not what the
network pays them, and that if
they received their regular com-
pensation, the show couldn’t afford
them,

The policy, according to Scal-
pone, is to go for the unusual or
slightly off-beat script, taken from
any medium. For instance, “Sin-
cerely, Willis Wayde,” "Forbidden
Area” and “Eloise” are or were
adapted from books, “Sizeman and
Son” came from a New Yorker
story, “Requiem for a Heavy-
weight” was an original, “Made in
Heaven” was originally a play.

One of the results has been to
make “Playhouse™ the best pavin

rogram in TV for writers, wit

e average script commanding bet-
ter than $7,500.

The show also goes in for a
pﬂlicz established first on “Cli-
max!" where the aim is to use

Sponsors In,
Out at ABC

NEW YORK — Miles Labora-
tories has bought alternate week
sponsorship of “Broken Arrow”
over ABC-TV thru Geoffrey Waude
Advertising of Chicago. GCeneral
Electric continues as alternate
sponsor of the Tuesday 9-9:30 p.m,
Western series, which has shown
increasing rating strength against
“Jane Wyman Fireside Theater”
(CBS} and Herb Shriner {NBC).

In another ABC development,
Mogen David Wine is seeking a
co-sponsor  to  share “Treasure
Hunt” Fridays, 9-9:30 p.m., start-
ing January 1.

WAPA: San Juan, Hits

Peak Billings, Expands
SAN JUAN, Puerto Rico—The
purchase of videocon TV cameras

and a record peak in billings have
been reported here by WAPA-TV.

{1 With 102 per cent more business

than in 1955, the station has in-
stalled complete kinescope facilities
and begun construction of a fourth
studio.

!
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Hot ‘Playhouse 90’
Scripts Lure Stars

a combination of several important
names, rather than spend the same
money for one outstanding star.
On “Playhouse,” “Requiem for a
Heavyweight,” featured Jack Pal-
ance, Ed and Keenan Wynn and
Kim Hunter; “Sizeman and Son”
used Eddie Cantor, Farley
Granger, Peter Lorre and Mona
Freeman; “Forbidden Area,” Tab
Hunter, Diana Lynn, Charlton
Heston, Vincent Price, Victor Jory
and Charles Bickford.

CHANGES

Coke to Spof,
Talking New
Fisher Pact

NEW YORK—Coca-Cola will
accept spot TV, instead of net-
work, with the cancellation of
Eddie Fisher on February 22 in
the 7:30-T:45 slot. Fisher is said
to be negotiating another video
pact with Coke in which he would
also continue to represent the com-

any for promotion purposes.

v This contradicts EIP sl;f}?}’ in The
Billboards Novembe: 10 issue
which said that Fisher refused to
attend distributor mectings, Wil-
liam E. Robinson, the president of
Coke, stated that Fisher “has been
erceedingly co-operative in all his
business relationships.”

This decision to shift to spot
might mean that Fisher will do a
film show for the advertiser. Coke
is going to spot because it has not
convinced all its bottlers to convert
to the family-sized bottle on which
its future is staked. It intends to
to use commercials which stress the
purchase of the family-sized bottle
in some areas and use commercials
which sell the small bottle in
others.

Martin, Lewis
Each to Star

NEW YOERK —— Dean Martin
and Jerry Lewis will each star in
17 llm:Hnn shows between Jan-
uary 1, 1957, and August 31, 1961,
according to a new contract drawn

by NBC-TV to settle the legal|

repercussions of the team’s recent
split. '

York  Pictures Corporation,
which controls the entertainment
services of both stars, withdrew its
pending breach of contract suit
against NBC,

— 5

Exec Says Clients With Bad
Pix Could Have Begun Early

vear when business conditions ma
change, and they may be fa
with the necessity of cutting back
their TV expenditures.

But the problem is a big one to
the industry, and one which has
the important agencies and -
sors pondering. Millions of :iui!ars
are involved, as well as the sales
success of many important corpora-
tions which. use network TV as

¥ | their primary advertising effort.

Too Late

Tho the big sponsors who use
film properties may not be able to
move their commitments up to Jan-
nary, they may be able to buy
earlier than they do now., They
have become very aware of the
problem, EE[JEEL’I?;}F this season,
when its ramifications are being
felt o0 strikingly.

Another alternative, of course,
is a swing back to live production,
There is little speculation about
that possibility in advertising cir-
cles, with film still the main hope
to carry the programming ball,

When electronie video program-
ming (that is-TV taped) comes into
its own, however, the swing away
from film may start to take place,
except for those properties whose
inherent nature does not allow the
use of tape.

Crowell-Collier
Nixes TV Start

NEW YORK——Crowell-Collier’s
plan to enter the broadcasting bus-
iness on a grand scale fell thru
last week. The publishing com-
pany canceled its purchase agree-
ment with Consolidated TV and
Radip Broadcasters headed by
Harry Bitmer. It was to have
bought the latter’s three TV sta-
tions and four radio stations. The
TV stations are in Indianapolis,
Minneapolis and Grand Rapids,
Mich.

The reason given for C-C's
change of mind was that “financ-
ing previously completed devel-
oped costs and terms which made

it impractical for the company to
| prosecute further its application to
the Federal Communications Com=
mission.”

The $15,000,000 deal was being
financed by Eliot Janeway and As-
sociates, Webb & Knapp and the
National Bank of Detroit.

Swift to Nix
‘Uncle Coons’

NEW YORK—Swift is cancel-
ing “Uncle Johnny Coons” shortly,
The show is now on NBC-TV Sat-
urday moming, 11:30-12, “Cowboy
Theater™ which follows, 12-1 p.m.
is to be shifted to the 11:3&&:3&
slot, and a reglacement may be
found for the 12:30-1 period,

The web expects that “Cowboy
Theater will improve its ratings in
the new hour w{,mrs it will get the
benetit of audience mheritance
from “Fury,” +hich precedes
“Coons,”

Prockter Readies
State Dept. Series

NEW YORK—DBemie Prockter
i- preparing a series for CBS-TV
in both half-hour and hour-length
form, based on recently unclassi-
tied information from U, 8. State
Department files

The producer is also at work on
a New York City police department
series,

This Ons
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LOW-COST PIX

Coast Fi

Imers Mull

Production in Peru

IMOLLYWOOD — Inexpensive |

in some Far-off

film production
place which, to date, has always
soumded good in theory but never
worked in practice, is being boosted
again by a group of Hollywood
producers.

The problem in the past has al-
ways been that (a) either quality
could not be achieved or (b} the
savings in cost per se was offset
by the additional time required.

e present group, Kenneth Rawl-
jngs, Marshall Grant, Herb Strohck
and Kenneth Herts, believes that
these factors can be overcome in
the new production paradise—Peru,

Rawlings
of the “Mavor of the Town” TV

series, have had a teleseries, “King

of the
for the past two years.
past several months they've been
on the spot in Lima themselves.
What cuts production to a [rac-
tion of domestic cost is the fact
that labor is priced at practically
nothing. Extras receive 10 cents
a day. A set which would cost
£80.000 to build here can be con-
strneted for $600 in Peru.

Jungle,” shooting in Peru

unions,

Stage facilities and crews re-
portedly are adequate and, ifj,c

needed. additional personnel can
be flown in from Brazil. Some of
the equipment has been transported
from the U. S., and, if warranted,
more could be brought down. Even
English-speaking actors are pur-

available, Lab work,

}'_.Iu)rtedly
owever, would still have to be!

done in this country.

Some of the prices being quoted
are: $40,000 for a full-len
ture in color, $4,900 for a half-

David E. Partridge
Elected as First
President of BPA

CHICAGO——Broadcasters’ Pro-
motion Association closed its or-
ganizing meeting Saturday (17) alt-
er electing David E. Partridge,
sales promotion manager of West-
inghouse Broadcasting Company,
as its first president. The sizable
gathering, which surprised even its
organizers, when almost 350
showed up for the two-day meet,
voted to Euld another convention
next October or November in Chi-
€ago.

Other officers chosen to nurse
the new organization as Chuck
Wilson, WOGN-TV, Chicago, as
first vice-president, and Montz
Tjaden, KWTV, Oklahoma City,
second veepee. Board members
with three-vear terms are Bruce
Wallace, WTMJ-TV, Milwaukee;
Haywood Meeks, WMAL-TV,
Washington; BRov €. Pederson,
WDAY-TV, Fargo, N. D, and
Samucl Elber, WERE, Cleveland,

Champions for
Am. Tobacco

NEW YORK—On March 31,
the American Tobaceo Company
will begin its sponsorship of the
Marge and Gower Champion show
in the 7:30-8 p.m, Eunéjuy nigrht-
time slot on CBS-TV, which it
will share with Jack Bennv. “Pri-
vate Secretarv,” the Ann Sothem
vehicle, has finished its long net-
work mn for the advertiser.

American Tobacco has bought
six shows in the series, which is
produced by Jack Benny, Two of
these will be film and four live.
The advertiser will then decide
whether to renew for another
cycle or buy another show, with

and Crant, producers

For the

For|
practical purposes there are no

Fea-

hour TV show, $1.200 for an ani-
mated commercial and $200 for a
live action commercial, Addition-
allv, of course, there aren’t any
residuals invelved.

Some spots have been made in
Lima for McCann-Erickson and
Foote, Cone & Belding, both of
which have offices there, but these
were for the Spanish market, not
the U. S. BRawlings is presently
in New York contacting other
agencies.

e —

Meeting Called

® Continued from page 2

still caught in the middle of the
unresolved ‘situaticn.
Other Fields

Web chiefs are concemned of a
fast spread of this practice to in-
clude major movie companies, legit
plav producers, concert managers,
owners of athletic teams and rival
lnﬁiwnrks, all of whom can echo
th. Bing claim [or their famous
. emplovees,
| In the midst of public murmurs
tand privale screams, ABC-TV is
reported]y L{aeddling sponsorship of
a televised performance of the
Met's upeoming revival of Offen-
bach’s “La Perichole” for an April
21 (Sunday, 7:30 p.m.) spectacu-
lar. The date is one day after the
Met closes for the season,

ALL IN A YEAR

Takes Big

® Continued from page 1

Brit. Commercial TV

Giant Step

o TV as the Americans are. The
average viewing day is from be-
tween three to five hours, while
in the U, S. the average is over six
hours, In terms of viewing hours,
the survev also reveals that the
commercial network viewing is be-
tween two and threa times as great
viewing of BBC. Weekend
viewing is also consistently higher
in Britain than weekday watching,

As in Americi, too, prime eve-
ning time runs from 7 p.m. to 10
p.m., with a drop-off by abeut a
| third after that time., The 9 to 10
| p.m. time segment reaches the high
point of the evening, and it is dur-
ing this hour that the viewing of
men and women s almost equal,
tho the women predominate
slightly.

This, perhaps accounts for the
high position some sponsors enjoy
on ecommercial TV. By product
class, in order, the top four are
household commodities, beverages,
food and toilet preparations, They
account for more than 60 per cent
o all the commercial time in the
three areas,

Monthly viewing patterns follow
fairly closely those in the U, S
The summer months are the slump
period, and winter brings the view-
ng peak, with some full-off during
the [;mli:lay season,

British commercial TV is not
regulated by time s 'gments as rig-
idly as in the U, 8. The sponsor’s
message is not regulated by the
clock but by the number bought
during a program day and is run
| whenever and wherever possible.
The 30-second commercial consti-
tuted about 25 per cent of all com-
mercials used during the vear. The
15-second spot has increased grad-
vally in London and shows the
same upward trend in the other
areas, The minute commercial has
dipped somewhat over the vear in

CBS' Stations Meet
NEW YORK——CBS-owned TV
stations are holding  their third
annual station management meet-
ing here this week, Emphasis on
the agenda is on sales plans for
next summer, promotion plans for

affairs programming,

Accas Named TvB V-P

NEW YORK — Gene Accas,
director of operations at the Tele-
vision Burean of Advertising, was
elected a vice-president of the
operation, Accas co-ordinates the
activities of the research and pro-
motion departments of the Bureau.

Desilu’s “Adventures of a Model,”
already said to be in the conten-
tiun as a replacement for the re-
placement,

feature film packages and public|

Birmingham and Manchester and
lias been reduced by about half
in London,

The strides over the vear from
commercial TV now indicate a fur.
ther expansion in the next 12
months, as the British more and
more are adopting the American
system, =

KHI-TV SAYS—
‘Movie Clients
Deals Better

On Wk. Runs

LOS ANCELES—Sponsors of
feature films can get a better deal
with a “Million-Dellar Movie™ pat-
tern of repeated showings than it

can with a single Frst run such as
Colgage has on KTTV, it is argued

station here.

A special American Research
Bureau report for November gives
KH]'s "Channel 9 Theater” a cum-
ulative rating of 52.2 for Novem-
her 68-12, believed to be an all-
time high for a feature film in this
market. During the rating period,
“Colgate Theater” scored a 19.9
for its November 9 premiere of
“Dr. Jekyll and M.. Hyde."

KH] points out that its eight ad-
vertisers sponsor'ng “Gunga Din”
that week received six commercial
minutes each for $1,700, while
Colgate spent $15,000 for 12 com-
mergial minates, Since Colgate had
about twice the audience per min-
ute and twice the number of min-
utes, it spent $3,75(, or more than
double what KHJ's advertisers
spent, to reach an identical num-
ber of viewdrs.

In addition, KH] gives the night.
time sponsors six commercial min-
utes on “Million-Dollar  Matinee,”
which screens the same [ilms 26
weeks later in the 1-3 pan. time
period, as part of their contracts,
KH] also reports viewer “good will”
praise for its polity ol scheduling
the commercials so ihat the feature
film is interrupted only twice,

The one-shot may bring the sta-
tion more money, admits KHJ, but
the week-long format brings satis-
fied advertisers back for added rev-
enue and increases the station’s
earnings m the long run. KH]
began its “Channel 9 Theater” in
October, 1954, It is seen Sunday
thru Friday, 9-11 p.m. The Octo-
ber Telepulse report for this area
gave this show a new high of
233 '
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by KHJ-TV, the General Teleradio ]

| Hit

* New TV Spot Campaigns—

Contracts Set in Every Region
In Two Weeks Ending October 27

‘I_h!‘.'i chart provides live sales leads for TV siations and their reps,
rnd inlorms adveriisers and agencies of TV spot aclivity by other com-

panies,

Il summarizes new nalional spot bpsiness actvally set during the

period listed above, regardiess of when the campaigns begin airing. This
{eature, based on 2 survey made by The Biliboard of all U, 5, TV sa-

lions, runs on altermate weeka,

Where available, the ad agency placing the business is lsted. Types
of contracts are indicated, when known, by the following symbols:

{Ann, b—Announcements:
tProg. )—Fieogram  Buy.

D=l dentilications;

(Part. jJ—Fariicipayions;

On Eastern Stations

American Tobacca thru Batien, Baron,
Durstine & Osborm (Ann., D)

Big Top Peannt Builer., Procier &
Gamble thre Compion (Pari.)

Bowev's Epg Nogg thru Sorensen (Ann)

Christmas Club  thru  Brooke, Smith,
French & Dorrance (Part.)

Citizens for Jacob Javits [(Prog.)

Citizens Tor Boberi Wagner (Prog.)

Comet Cleaner, Procier & Gamble thru
Compton {Part.)

Energine, Phillips I)iv. of Sterling Droga
thry Thompson-Koch (Part.)

Gallo Wines thru Dovie, Ixane & Bern-
bach (Ann.)
Gilmar  Records

[ Annd

Gro-Pup Dog Food, Kellogg thru Leo
Burneit {Ann.)

Hit Parade Cigarettes, American To-
bacen thru Batten, Barton, Durstine &
Cwborn (10))

King Leather fhra Smith Taylor &
Jenkims {Anm., Pari)

5 5 Kresge Coo thro MacManus, John
& Adams (Frog.)

Lionel Trains thrio Grev (Ann.)

Maybeltine 1thru Gordon Best (Ann)

Miaute Maid Frozen Foods thra 1. R
Pershull (Pari.)

thru Marin Gilbert

New York Staie Republican Commitlee
thru Marschalk & Prait i Prog.)

Noriwesiern Beil Telepiome  thra
Baiten, Barton, Durstine & Osborne
Ann.)

Parker Pems thru J. Walier Thompson
(AR )

Phalip' Moros Cigaretees thea N W,
Aver & Sons (Ann,)

Flvmouth Cars thru
Sons (Anm.)

Pontige Carn thru MacManug, Joha &
Adams CARD.)

Profile Bread, Comtinenial Baking thru
Ted Bates fAnn.)

Quaker uis thru  Wiherry,
Tilden (Part.)

Guality Goods Mirs,, Toys (Ann}

Rolaids, Americun Chicle thrn Ted
Bates {Ann,)

Sinclair Petrolenm Products thru Morey,
Humm & Johnsione (Ann.)

Speed Queen Washing Muachine
Geer-Murcay (Ann.)

Tint-M-5ei, Cosmeiics Corp. thru Don-
nan & leffrey 1Ann.d

Tipette, Fabron thru Scheidler & Beck
{Pagt.)

N, W. Aver &

Haker &

thirn

On Southern Stations

Adhesives  and  Costings, Minnesota
Mining  thru MacManous, lohn &
Adams (Ann.)

Big Top Peanut Buier, Procier &

Gamble thru Compton [Ann,)
Creamulsion thrn Wavne, Tucker (anm.)
Crisco, Procter & Gamble thru Compion

{Ann.)

Dodge Cars they Grant {Ann,)
Ford Cars thru J. W. Walier Thompson

iAnn., 1D}
Hit Parade Cigareties, American To-
bacco thiu Hatlen, harlun, Duirsiine

& Oshorn (AnR)

Pontige Cara thru MacManus, John &
Adanis (Ann.d

Pranuol Butier, Procier & Gamble thro
Complon (AR}

Ouaker Outs thru
Tilden tAnn.)
Readers’ Digest theu J. W, Thoempson
{Ann.. 1D}
Beddi-Wip
{Ann.}
Secret Deodorant, Procier & Gamble
thru Les Burneit (Ann,, Part.}

Studebaker Cars thru Benton & Bowles
{Ann,)

Swift Cooking Schonl
Erickson (Ann.)

Tavsiee Bread, American Bakeries thra
Tucker, Wavne & Co. {Ann.)

Utica Club Beer. West Fnd Brewing
thran Harry B, Colien (Part,}

Zerone-Zerex, E. 1, du Pont de Nemours
fthrm  Batten, Barton, Durstine &
Ushorn (Prog.)

Wherry Baker &

thry  Ruthravf & Ryan

thrn  MeCann

On Midwestern Stations

American Tobacco thru Batten, Barton,
Diursiine & '[.I:.hq_rn fAnn)

Arrid, Carnter thro S5C&B (Prog.)

Baker's Frozen Coconul, General Foods
thiw Young & Rubicam (Ann., Part.)

Bardahl ithru Judd {Ann.)

Bryicreem, MHarold TF.
Atherion & Currier (D0

Charmin thru Campbell-Mithun (113

Colonigl  Bread, Keig-Stevens Baking
{Ann.. FProg.)

Comet Cleaner, Procier & Gamble thr
Compton (Ann., 1D, Part)

Culligan Soft Water Service thru Erwin
Wasey (Ann.)

Defiwood, Convention of Wallpaper
Deaters thro Ad Lorson (Bart.)

Flair, H. W, Gaossard thre D"Arcy (Ann.,
Fart., Prog)

Flavored Siraws
Jnhnstone (Part.)

Gilmar Records thro
{Ann.)

Goetz Beer ihru Compion (110

Grant Salad Mixer Arthur Meverhoff
(Prog.)

Parade Cipareties, Amercan To-
bacco thry Battéen, Barton, Duacsiing
& Osborn (Ann,, 1D) -

Hostess Cakes, Continenlal Baking thro
Ted Bates (1D, Pur.)

Kinney Shoes thru Scott (Par.)

Lionel Trains thea Grey (Ann.)

Maveelline thre Gordom Best (TD)

Morton Baked Goods thro Ted Bates
iAnn., Part.)

Myzon Poultry Medicine thra  Asthur
wieverhoff {Prog.)

Riichie thruo

thry Dowd-Redfieid-

Mariin Gilberi

mestle’s Instant Coffee thra Mcolann-
Erickson (Ann.)

Maorthwestern  Bell  Telephone  thru
Batten, Baron, Durstine & Osborn
{Anm., Pari,, 1D)

Fabst Blge Ribbon FHeer
Burnecii (Ann.)

Peier Pan Peanut Buller, Derby Fooda
Prafiucts Ehru MeCann - Erickeom
(Pari.)

Petri Wines thru Young & Rubicam
(1)

Pine Sol. Milper Producis thru Gordon
Best ¢Ann,, 10, Parl)

Polident, Block Drug thru Grey (Part,}

Fontiac Cars thro MachManus, John &
Adams (Ann.. )

Pure Oil thru Headley-Reed (Ann,, 1D}

Red Star Flour, General Mills thra
knox Recves (Pari.)

Reddi-Wip thra * Ruthrapff & Ryaa
i Part.)

Remeo Tovs thru Webb (Part)

Hevere Camera thru  Jones Frankel
(Prog.)

Bolgids, American
Bates {Ann.}

Ecrabble, Selchow & Righier ihro
Morman, Craig & Kemmell (Ann.)

Staff Bread, Continenial thra Ted Baien
(1o .

Srudebaker Cars thru Bernion & Bowles
fAnm., [0Y)

Top Value Stamps Camphbell
Mithun (Ann.)

Wander Bread, Centinental Baking ithra
Ted Bates (113, Pari.}

ihru leo

Chicle thru Ted

thm

On Southwestern Stations

Comet Cleaner, Provier & Gamble thro
Complon fAnn.) 3
Creonnulsion thrie Wavne, Tucker {Ann,,

113
Flair, H. W. Gossard
tAnn., Part., Prog.}

thru D Arcy

Gilmar Records thro Mariin  Gilbert
(Ann.}
Philip Maorris Ciparelies thru N, W,

Aver & Sons (113

On Rocky Mountain & West Coast Stations

Arrid, Carter thre SS5C&B (Ann,, Part.)

Bexel, MceKesson &  Robbing  thro
Ellington & Cuo. (Part)

Bird's Eye Frozen Food, General Foods
thra Young & Rubicam (1D}

Bissell Carpet Sweeper thro N, W,
Aver & Sons {Ann., Part.)

Bevlcoeem  thru Atherton & Cuorries
(Part.)

Jim Chinten Cothing thro M, Weinberg

Dentyne, American Chicle thru Dancer,
Fitzpgerald & Sample (Ann.)

Gillette thru Maxon

Grant Salad Mixer thru Arthur Mever-
hoff (Ann.)

Grevhovnd Bus Travel ihru Beaumont
& Hohman (Ann.)

Harold's Club thru Thomas C. Wilson
(Prog.)

Tums, Mary Eben Distributors
Jewell (Pem.)

thru

Muavhelline thru Gordon Best (Part.)
01 Heat Institute of Washingion thro
Pacific National (1T¥)

Pacific TPublic Uilities  Service thro
Batien, Barion, Duriline & Osborm
{Prog.)

Peak and Norway Ami-Freeze, Com-
mercial Solvents thro Fuller, Smith &
Ross (Ann., 1)

Pontiae Cars thru MacManns, John &
Adams (Ann.)

Owip, Avoset thru Harringion-Richards
(1D}

Readers' Digest thra J. Walter Thomp=

gon {Part.)
Chicle Ted

Rolaids, Ametican
Bales {Ann.)

Raturday Evening Posf, Curtis Publish-
ing thru Ratten, Bariom, Durstine &
Osharn (1D)

Seven-Up thru L
(D, Part.)

ithru

VWaller Thumjln-n-.
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Never, never, never before...since the inception
of television...has there been such praise, such
prime ratings, such buzzing, as there is for NTA's
great film programming.

Here are some of the comments received from stations all
over the country:

KROC ROCHESTER, MINN. ;

“We have just completed the first in ten weeks of SELZNICK
= SPECTACULARS using the ten big Selznick features in the TNT

package, and public reaction was so great that we haven't recov-

ered yet...For the first time in three years of scheduling feature

films we have been lauded by the press, critics and the public.

And most important of all, we have sponsors who are so happy

that they will be with us for a long time to come.”

WKY-TV OKLAHOMA CITY, OKLA.

“...We are quite pleased with the job the features have done. In
In a recent program covered by an ARB area survey, the features

clobbered “What's My Line” and Ed Sullivan..."”
KFJZ-TV FT. WORTH, TEXAS

“...It was gratifying to learn that on the first showing of “Noto-
rious,” starring Ingrid Bergman, our station was either first or
tied for first every quarter hour...Since we are in a four-station

market competing with the basic schedules of the three networks,
we feel that these ratings are nothing short of spectacular...The
F /ﬂsﬁ , audience and sponsor reaction to top quality movie fare has been
’ most gratifying.” |
They'll be talking longer and louder about the WTVH PEORIA, ILL.
MNEW BIG 20th Century-Fox Featurs package “...As far as results for sponsors are concerned, we have noted
...on the way .., with such proven hits as: with satisfaction that sponsorship is increasing. One client, the
; . Beard Motor Company of Peoria, was so impressed with ratings
Tentlamans Ayresmant.  CMwncleion SAthcdirest and results that the sponsor has now bought a spot a night for

* The Razer's Edge ® This Above All thirty consecutive nights.”
® The Snake Pit * laura KSLA-TV SHREVEPORT, LA.
= - “...0f the seven late night movies, the Friday, Saturday, Sunday

and Tuesday shows were from the Selznick TNT package. We
are extremely pleased that the late night movies during this
rating period received the highest rating that we have had in

Shreveport.”
All the details
are avaifable from: . "__*1
s I3 If you want a proven, successful package ol top feature films
# CALL, WRITE, WIRE, TODAY for full details!

3 & HAROLD GOLDMAN, V.P. Charge of Sales

e q_;-__ __.I'_r ] ;:i
- INazronar Jerriar Zlssociarzs, ivc.

60 WEST 5514 STREET e NEW YORK 19, N. Y. » PLAZA 7-2100

WWW americanradmestory com
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Bristol

-Myers Moves Ahead

In Feature Sponsoring Trend

Spreads Deals Over 6 Markets,
Hunting Good Movies in 6 More

NEW YORK — Bristol-Myers
has moved to the forefront of the
new trend in feature film sponsor-
ship, It has made deals to sponsor
movie programs in two more mar-
kets, Fort Worth.and New Orleans,
which brings its movie spread to
six markets. It is reported to be
dickering for such ceals in still
another six markets. Furthermore,
the sponsor and its ad agency,
Young & Rubicam, are understood
to be interested in full sponsorship
of movies on any major-market sta-
tion that can come up with good
pictures at the right price.

Bristol-Myers and Y&R are
thinking of putting all these movie
shows under one title,

The six movie shows Bristol-
Mpyers has bought already will give
it a taste of four different major
libraries.

In Fort Worth, where it will be
on KFJZ-TV, Friday, 8-10 p.m.,
beginning in January, it will spon-
sor top Wamer Bros. films, which
the stations bought from Associated
Artists’ Productions. In New Or-
leans, where it will be on WDSU-
TV, Friday, 11:20 p.m., it will
have the 20th Century-Fox pack-
age, which the stations bought
from National Telefilm Associates.
On the four Triangle stations (Phil-
adelphia, Altoona, Pa.; Bingham-
ton, N. Y., and New Haven Conn.)
it will have primarily M-G-M
product, with some RKO and 20th

also.
Late Runs
On the Triangle stations Bristol-
Myers is getting the Friday or

Saturday late night runs. In Phila-
delphia, WFIL-TV is moving up
its late night strip, “World's Best
Movies,” from 11:15 p.m. to 10:30
p.m. It will make this move First
with its Friday night show, which
debuts next Wednesday (7) with
“Mrs. Miniver,” and then move up
the other nights in January.,

The money Bristol-Myers is put-
ting into feature film sponsorship
is understood to be out of a new
budget. It has not been cutting
back on its TV spending on any
other front in ordcr to make these
buys.

The method of picture selection
used in Philadelphia is said to be

Desilu Sets
Pilot for NTA

HOLLYWOOD — The first

ilot to be produced by Desilu for

TA under their recent six-show
agreement will be a mystery based
on “Official Detective” magazine,
story rights to which have been
acquired.

Program will propably have a
host-type format. Mort Briskin,
presently helming “Sheriff of Co-
chise,” will produce.

Desilu plans to produce four
pilots in addition to those for
NTA, making a total of 10.

Western Pix
Shot in Eng.

LONDON—-PFrobably the first
Western series ever filmed here,
“Tombstone,” goes into production
anuary 1 under the aegis of Hal

oach Jr. The half-hour frontier | be

show is set in and around the city
of Tombstone, legendary burial
place of many noted uuﬂiws.

No American distributor has
been set vet, but two pilot films
are currently being screened in
New York and Hollywood.

typical of the method it and other
national sponsors will be using in
setting up these shows. WFIL
analyzed its entire backlog of
1,800 pictures, breaking them into
quality categories, It set a first-run
per picture price on each category,
said to range from %500 to $5,000
for a small group pf Academy
Award winners.

WFIL is reported to have had
its analysis checked by some inde-
pendent experts. The station pre-
sents its breakdown to the inter-
ested sponsor and lets it have its
pick at the listed price. Bristol-
Myer's selection is understood to
have been mainly out of the $3,000
category.

The WFIL program will follow
up “Mrs, Miniver” with “Johnny

Eager,” then “House on 92nd
Street,” “David Copperfield,”
“Thirty Seconds Over Tokyo,”
“Honky Tonk,” “Ninotchka” and
“They Were Expendable,” All of
these are M-G-M except “House
on 92nd Street,” which is 20th.

With the sponsor eontrolling his
program content in this way, the
first one to buy in a market
obviously gets the best pickings.

While Bristol-Myers has heen
buying actively, Colgate-Palm.
olive, which more or less started
the whole trend with its buy of
Metro films on KTTV, Los An-
geles, has been watching and dick-
ering, but, as far as is known, has
not yet concluded any other such
deal. Colgate is still reported to

(Continued on page 12)

Strip Comedy Reruns
Boon to Producers

HOLLYWOOD—The nehwork
policy of stripping reruns of coms-
edy programs in daytime, instituted
by NBC-TV with “I Married Joan"
and by CBS-TV with “Our Miss
Brooks,” is proving a boon to tele-
pix producers.

e new programming is result-
inF in much faster and bigger pay-
offs of residual money to the
makers of these films than would
be possible thru syndication. At
the same time, it's giving the nets,
especially NBC, a highly effective
form of daytime programming in
the struggle for audiences. The 5
5:30 p.m. "Comedy Time" strip has
cut deeply into ABC-TV’s opposing
“Mickey Mouse Club's” domination
of the time period. And enough rat-
ings of “Our Miss Brooks” have
not been taken to show how well
it is doing against the Tennessee
Emie daytime show on NBC.

The economics for the producer
are startling. Taking for exam]iﬂe
one of the series being used, Alex
Gottlieb’s “Dear Phoebe,” the best
guarantee that was offered by any
syndication company was $10,000
per episode for the producer. This
was after deducting 35 per cent
for distribution and 10 per cent
of the remaining 65 per cent as
agency commission. In other words,
the producer would receive 58.3
per cent of gross sales,

NBC, on the other hand, is pay-
ing $10,000 per episode for the

first run alone, with options for a
second run at $5,000, a third at
$4,500 and so on down the line.

With the series being played off
at a clip of five week the pro-
ducer nets $9,000 per episode
(1,000 goes for commission) almost
immediately, Further, NBC has al-
ready picked up its option for the
second run.

Additionally, since the program
is being carried only by I:Ee ﬁasic

(Continued on page 13)

SHEENA'S P. A.
PAYS SPONSORS

NEW YORK — There’s
nothing like a personal ap-
pearance to help sales, says
ABC Film Syndication. Irish
MeCalla, star of its “Sheena,
Queen of the Jungie” series,
made a two-day stop in Co-
lumbus, 0., which was suc-
cessful enough to convince
David Davies Meat Packing
to buy the show for Cleve-
land.

Prior to the November 1-2
Ea., Miss MeCalla's visit to

ittle Rock doubled the
show’s American Research
Burean rating from 17.0 to
34.1 within a month, prompt-
ing sponsor renewal. In Dal-
las, Dodge dealer Morris Rob-
inson reported that a Sheena
visit sold more cars in two
days than any previous two-
day period in the firm’s his-

McCadden Adds
Pilot to Sked

HOLLYWOOD — MeCadden
Productions this week added an-
other pilot to its production sked,
signing director Leo McCarey for
a vet unnamed show based on an
idea by McCarey himself,

McCadden is already shootin
the Marie Wilson pilot for CBS-
TV, and '.\'IIlh roll nIn Eﬁ&ﬂh&l‘ new
program, “The Deli Impos-
tf:r.Er in January. Thirteen seg-
ments of “Crisis,” which Al Simon
is producing for NBC, will be
completed early next year, tho the
show as vet has no air date..

In the meantime the Burns and
Allen show, which is already be-
ing aired in Canada and England,
was sold for the Australian market
as well,

G-K Sets Regular Sked

To Produce,

HOLLYWOOD—Plans are be-
ing made to put the Gross-Krasne

production and distribution opera-{

tion on a regular footing, A new
vidfilm series is to be decided upon
in January and made available in
June.

The current G-K series, the
“0O. Henry Playhouse,” has been
sold in 65 markets, with total con-
tracts nearing the $1,000,000 mark.
The firm is apparently finding it
economically fgasfhle to distribute
the show successfully with a sales
staff of six.

According to Phil Krasne, what-

ever drawbacks such an operation

Distrib

may have are more than offset by
the fact that the producer retains
his identity in making the sale. And
another not insubstantial virtue is

the saving of the regular distribu-

tion cost—estimated at 40 per cent—
that the producer would have to
pay other distributors if his prop-
erty were lo be handled by the
usual sources, The G-K operation
does not cost anywhere near that.

Permanent offices are being set
up in Chicago and St. Louis with-
in the next several weeks to com-
plement the Hollywood-New York
operation,

PRODUCERS’ OPTIMISM

Tho Products Fail,

Still Hope for U. S.

By LEIGH VANCE

LONDON—DBefore commercial
TV opened here just over a vear
ago, it was felt tHat the only way
to operate the scheme at a profit
was to put all the major series on
film for resale in the U, S. But, in
fact, no single series designed pri-
marily for that purpose has vet
en sold in America. Douglas
Fairbanks, the Danziger Broth-
ers and Hannah Weinstein's or-

anizations were in full swing here

fore the new TV market blos-
somed, and their sales to British
contractors were only incidental

uln their prime target, the U. §,

Of the other numerous series
planned and screened on this side,
practically none have gained a ma-
jor American booking., One strong
reason given by American inter-
ests is that, altho budgets can be
markedly lower here, the resulting
material is rarely equal in produc-
ton wvalue to its Hollywood or
New York counterpart,

Cost Rises

British producers feel that is not
always an exact picture. Even costs
have risen here sharply in the last
18 months, owing to the drain of
experienced crews into commercial
TV studios. Whereas two or three

| years back a reasonable half-hour

www americanradiohistorv com

British
Market

show could be shot for as low as
$9,500, the minimum figure now
would be at least $12,500. For
anything with any real class, pro-
ducers would have to budget at
least $18,000 and to that has to be
added increased traveling costs
and general time lag because of
the distances involved.

Ignoring for the moment films
which simply do not rate from the
technical or story point of view,
British producers say privately that
the greatest failing of their prod-
uct is that it is foreign made,

Sharp Criticism
They claim this causes an in-
(Continued on page 13)

HITS 21

Metro Sells
Movies to

WTAR-TY

NORFOLK—WTAR-TV, here,
last week became the 21st station
to buy the M-G-M library of fea-
ture films. Metro’s last previous
Eﬂ"i.Jr deal was with WSB-TV, At-

ta.

The deal here in Norfolk is un-
derstood to be the smallest in terms
of gross dollar value that Metro
has made so far, It has made deals
covering smaller markets than Nor-
folk (such as Altoona, Pa.), but
those were part of multi-market
deals,

Whether or not Metro ever in-
tends to offer library deals to the
hinterlands remains to be seen, At
the outset it was expected that
Metro would break its library into
limited-size packages before at-
tempting any sales in the really
small markets,

In three of the markets in which
it has sold its 725-feature library,
Metro has also bought a 25 per
cent interest in the station. That
was done in Los Angeles, Denver
and Minneapolis,

ABC-TV fo Use

< Warner Bros.’

Studio Facilities

HOLLYWOOD — ABC-TV,
making an effort to put all its in-
dependent producers under one
roof, has negotiated an agreement
with Warner Bros. for the use of
facilities at the studio.

The agreement is non-exclusive
on both sides, and the producers
most of which are now quurtereci
at Desilu, will not be forced to
move if they do not want to. War-
ner’s, however, is going ahead with
the construction of new offices,
cutting and projection rooms.

For ABC the concentration of
its telefilm production at one stu-
dio will, primarily, ease the liaison
problem which now exists. War-
ner's, with a huge lot operating at
only ‘a fraction of its capacity,
needs more production just to pay
the nverheaCF costs.

The agreement also entails addi-

tional Warner Bros. production for
ABC-TV. The studio will film a
ilot of “Colt .43," a new hour-
ong Western (The Billboard, No-
vember 10), a half-hour adventure
show, probably “Amazon Trader,”
and a mystery. Another Western,
a half-hour series based on the
exploits of “Billy the Kid" and
starring Dennis Hopper, is on the
studio sked as well.

‘Lilli Palmer’
Gets 3 New
Desilu Pilots

NEW YORK — National Tele-
film Associates has thrown three
Desilu pilots of the past season
into its “Lilli Palmer Theater,”
dramatic czuthology. This brin
the total number of films in the
series to 36,

The three Desilu films are
“Country Doctor, with Charles Co-
burn; “Just Off Broadway,” with
Peggy Ruan, and “The Silver
Frame.”

NTA had a sales option on
“Doctor” two years ago. Its ac-

uisition of the three films now
ollowed the firming of NTA's new
deal with Desilu, by which the
latter will make six new pilots for
sale by NTA.

The Lilli Palmer show was
produced in England by Towers
of London,
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PULSE FILM RATINGS
for September

For complete information onm programs, roafings, avdience size of coverage,
please consuli The Pulss, Inc, 153 W, 46 5, Mew York, N, ¥.

The Pulse Audience

Composition Studies

® Syndicated Film Comedy Shows ‘

SEPTEMBER RATINGS

nk Show & Distrib,

Life of Riley (NBC) ........ 19.
Great Gildersleeve (NBC) ., . 10.
Amos 'n’ Andy (CBS) ......
My Little Margie (Official) ..
Susia [TPA) .....veveevens
Abbott and Costello (MCA). .
Ray Milland (MCA) .......
Stu Erwin Show (Official) ...
Laurel and Hardy (Governor)
.My Hero (Official)...... i

AMONG MEN

4
5

SRR O~
e o ol i O D OB 20
bt £3 0 T 00 = b i b 2

e

Rank Show & Distrib,

1. Life of Rilev (NBC) ......... 17
1. Ray Milland (MCA)
Great Gildersleeve (NBC) ,...77
My Hero (Official)
My Little Margie (Official), .. .76
Stu Erwin Sliow (Officinl). ...74
Amos 'n’ Andy (CBS) ........T0
Susie (TPA)
Beulah (Flamingo)
Laurel and Hardy (Governor). .40

= =

[

AMONG WOMEN
Women Per
1} Homes
Show & Distrib. Tuned In

My Little Margie (Official) .. .89
Ray Milland (MCA) .........86
My Hero (Official)
The Ruggles (Corradine) .....83
Amos 'n’ Andy (CBS) ........81
Beulah (Flamingo)
Great Gildersleeve (NBC) ... .80
Stu Erwin Show (Official) ... .80
Susie (TPA)
Life of Riley (NBC)

AMONG CHILDREN

=
=

SO ARUS LI B

:

Show & Distrib,
Abbott and Costello (MCA) . .95
Laurel and Hardy (Governor) .80
Amos 'n’ Andy (CBS)
Great Gildersleeve (NBC) ....30
The Ruggles (Corradine)
My Little Margie (Official) .. .24
Life of Riley (NBC]
Beulah (Flamingo) .vvevvuase.l9
Susie (TPA)
. Stu Erwin Show (Official) ...16

2

= 50 00 0 6 Utk L3 19

lmam

® Syndicated Film Mystery Shows

SEPTEMBER RATINGS

Avg.
Rank Bhow & Disirib, Rating
1. Highway Patrol (Ziv) ..ues- 14.1
2, Badge 714 (NBC) .....0...12.0
3. Code Three (ABC) ....00...11.08
4. Crosscurrent (Official) ......108
5. Man Behind the Badge
(MCA) ... iiiiinanans 10.3
6. Mr. District Attorney (Ziv) .. 9.4
7. San Fruncisco Beat (CBS) ... 9.1
8. City Detective (MCA) ..... 8.4
9. Racket Squad (ABRC) ....... 7.6
10. Ellery Queen (TPA) .....00 7.2
AMONG MEN
Men Per
id Home:
Rank Bhow & Diistrib. Tuned In
1. Highway Patral (Ziv) ........ 88
2, Ellery Queen (TTPA) ....vun.. 84
2, San Francisco Beat (CBS) ....84
4. The Whistler (CBS) ....cvus. 82
a3 1 ctor Mark Saber
OMPSON! . .vssenananss 3l
5. Lone Wolf (MCA) ....ccuu..
5. Mr. and Mrs. North (Schubert) 81
5. Public Defender (Interstate) . .81
5. Racket Squad (ABC)......... 81
10, Boston Blackie (Ziv) .........80
10. Cross Current (Official) ...... 850
10, Dr‘]*ff] u Manclin (Hollywood
10. Man Behind the Badge (MCA) 80
10, Mr. District Attorney (Ziv) ., .80
10. Sherlock Holines (Guild) . ..., 80

AMONG WOMEN

Women Per
10 Homes
Rank Show & Distrib, Tuned In
1. Ellerv' Queen (TPA) ........ 89
1. Mr. and Mrs. North (Schubert) 89
1.- Public Defender (Interstate) . .89
4, Cross Current (Official) .....58
5. Mr. District Attorney (Ziv) .. .87
EJ Thﬂ “11.1:51:1{31' {EBS} e w e 87
7. City Detective (MCA) .......85
8. Highway Patrol (Ziv) vuuuua.. 84

B. Inspector Mark Saber
(Thompson) ....vecannanus B4

10. New Orleans Police
Department (NTA) ...00...82
10. Racket Squad (ABC) ........582
10. San Francisco Beat (CBS) ....82
AMONG CHILDREN

Elds Per
100 Homes
Rank Show & Distrib. Tuzed In
1. Badge 714 (NBC) ...ccvuues. 60
2-- caphﬂ'ﬂd {NBEJ A B EE N EE A S -d'."i
3. Highway Patrol (Ziv) . vveena. 40
4. Pendulum (Thompson) ....... 33
5. Man Behind the Badge (MCA) 31
6. Boston Blackie (Ziv) .....040. 30
7. Crosscurrent (Official)........25
8. San Francisco Beat (CBS) ....24
9. Lone Wolf (MCA) .......... 23
9, Mr, and Mrs. North (Schubert) 23
9, Sherlock Holmes (Guild) ..... 23

REVOLVING DOORS

By CHARLOTTE SUMMERS

Theodore F. Koop, director of
CBS news and public affairs in
Washington, was elected the new
resident of the Radio-TV News
irector's Association. ... Charles
H. Smith, former director of re-
search for WCCO-TV, Minneapo-
lis-St. Paul, las been named spe-
cial research consultant for the
J. H. Whitney & Company broad-
casting statons, . . . David E.
Patridge, advertising and sales pro-
motion manager o. the Westing-
house Broadcasting Company, was
elected first president of the Broad-
casters’ Promotion Association at
its first annual seminar in Chicago

last week,

Robert O'Brien, AEC staffer, is
with the United States Olympic
team in Melbourne, Australia, as
part of the 11-member kayak team,

... Rory Calhoun has signed with
Screen Gemis to star in its new
musical TV series, “Hera Comes
the Showboat,” which goes into
ﬂl;uductiﬂn on December 10...,

Iph Jones has moved from
KTLA, Los Angeles, to the Holly-

wood sales staff of Weed & Com-
pani'. «++ Bob Poaagan, KTLA,
Hollywood, publicity staffer, mar-
ried Barbara Fitzgerald on Novem-
ber 23,

Ronnie Leif, researcher for
MCA-TV Film Syndication, has
joined the outfit’s New York sales
force, Mike Meyers has been
brought into MCA-TV's research
department,

Cascade to Do 48
Spots in 3 Weeks

HOLLYWOOD — One of the
heaviest skeds any producer has
had in the history of TV commer-

cials has been set by Cascade Pro-
ductions for the next three weeks.
Firm will film 48 spots for eight
different advertisers.

Sponsors are Max Factor (Doyle,
Dane & Bernbach), Armour (Tath-
am-Laird), Falstaff Beer and L&M
Cigarettes (Dancer, Fitzgerald,
Sample), Arrid and Rise (SSC&B),
and Porex and Sunkist Lemons
(Foote, Cone & Belding).

Hollywood Pix Cost Mulled by

Broadcasters' Promotion Assn.

By BERNIE ASBELL

CHICACO—~How much should
a station be willing to pay for the
glittering Hollywood film features
now available? That became the

ivotal question in a seminar on
"How to Promote Feature Film" at
the initial convention of the Broad-
casters’ Promotion Association
(BPA), which closed Saturday (17).
The cost of the film, the partici-
pants noted, might control the
question of when to slot it in the
program log and the time slot dic-
tates the kind of promotion effort,

Joe Baisch, general manager,
WREX-TV, Rockford, Ill., who led
the seminar, warned against gettin
overly excited about the new avail-
abilities to the point of paving too
much for them. The station which
does so, he said, is going to find it-
self under excessive pressure to
schedule these features too early in
the evening, possibly forcing can-
cellation ug good network output,
so the station can recoup its big-
ticket investment. On the other
hand, a spot check by The Bill-
board of stations participating in
the convention, indicated a ten-
dency to schedule the big-ticket
films in late-hour time slots orig-
inally set up for the antique variety
of pictures, thus perhaps losing out
on a bigger audience potential.

The ideal starting time, in
Baisch's opinion, is 10 p.m., as soon

(as most of the network feed goes

off, and not later than 10:30. This
is the time slot around which a big
battle is building up among three
Chicago stations seeking to build
mass audiences with recent feature
film as the ammunition.

Cost Formula

Interviewed after the panel dis-
cussion, Baisch offered a formula
for %auging reasonable cost of a
new tilm package, which a manager
might apply Hexibly according to
his local situation. .

When considering a package,
Baisch figured, a manager should
first subtract the “junk,” those
deadwood films with no big audi-
ence potential. The remaining
number of promising audience pull-
ers should be divided into the total
cost of the film package. Thus he

has & working cost per feature. He
should aim at recouping two-thirds
of this working cost on his first
showing and one-third on his sec-
ond. As a rule, however, the pros
gram cost to the sponsor of that
first showing should be less than
the cost of time-plus-production
billed by the station. Thus if two-
thirds of the cost per program to
the station is less than time-plus-
production, the manager is on safe
E:und, according to Baisch, If

program cost is more, the pres-
sure to over-promote and schedule
too early will bear down on both
manager and sponsor,

_He added that stations shouldn’t
aim at a profit from resale of film
to the sponsor, but should be con-
tent with the time sale. If the
station is lucky, it might be able
to schedule a third showing of the
cream-of-the-crop pictures and thus
add some gravy income,

While early audience checks in
the Chicago market have shown
that there are lush ratings to be
won by features spotted early
enough to accommodate the aver-
age family schedule, in other cities
the slotting seems to run much
later, either because stations are
overlooking the audience-building
possibilities or because they prefer
to use ti'm as a tool in building up
hard-to-sell time. In Cleveland,
for example, KYW-TV kicks off its
film following “Tonight” at 12:30
a.m., while its competitors, WEWS
and WIW-TV, ,hold theirs until
11:15 and 11:25 respectively. In
South Bend, Ind, WSBT-TV
schedules its 20th Centurv-Fox

repertoire as late as 10:50 on Iri-

days, 10:45 Saturdays and 10:40
Sundays. Its competition, WNDU-
TV, brings on film at 10:50 seven
nights a week, So on either sta-
tion, a viewer must stay up well
past. midnight to find out whodunit,

In Ba& City, Mich.,, WNEM-TV
doesn’t throw on its film until 12:30
am. and WTMJ-TV, Milwaukee,
at midnight,

Comfort in “Tonight”

NBC affiliates, of course, ex-
pressed their comfort in the audi-
ence pull of “Tonight” Of the
others questioned, however, none
indicated that they had given much

VITAPIX NEAR
‘Blondie’

May Get

Nestle and Shaver

NEW YORK—Vitapix may fi-
nally have a sponsor for “Blondie.”
Nestle, having withdrawn its half
sponsorship of “Oh, Susanna,”
CBS-TV, Saturday, 9-9:30 p.m., is
reported on the verge of signin
for half sponsorship of."Blondie”
on 30 Vitapix stations. Vitapix and
Hal Roach Studios, producer of
“Blondie,” are also reported to

have two other advertisers inters
ested in the show to co-bankroll

the property.

Since production of the pilot
of “Blondie,” Vitapix has ll;een
plagued with near misses. It had
Wesson Oil and Sunkist all signed
up before the end of the summer,
But their alternate-week pattern
left a number of openings which
Vitapix was not ah].’: to sell and
which the stations refused to carry.
With the break down of that deal,

Wesson and Sunkist went to net-
work.

Following that Vitapix lined up
a deal with Warner-Lambert. But
just as the deal was about to be
confirmed, Warner switched agen-

cles, from Kenyon & Eckhardt to
|

WwWwWw americanradiohistorvi com

Sullivan,
Bavles.

Stauffer,

deal seems to be based on a de-
sire to bulwark its network adver-
tising with spot in certain cities
where extra concentration s

needed,

Colwell & (%
Nestle’s interest in the Vitapix

thought to scheduling films earlier
for a big viewer pull, or, for that
matier, as effective opposition
against their NBC ecompetitors
showing “Tonight.”

Baisch’s notion is that stations
will soon discover this potential
pulling power and some may go so
tar as to schedule films in Class A
time, even if it means blocking out
good network shows. This, he said,
will be especially tempting to the
manager who has overpaid for his
film. In a market with three sta-
tions or more, in Baisch's view, this
would be “healthy ecompetition.”
But in the one or two-station mar-
ket, givinF priority to film in prime
time would hurt the long-range in-

(Continued on page 13)

NTA Expects
Doubled Time
With Kid Show

NEW YORK—The NTA Film
Network expects to double its pro-
gram time in January with the
addition of an hour and a half kid-
die show. The planning of the pro-
gram still seems to be in the early
stages. The format will apparently
be along the lines of the Ford
Foundation's “Omnibus.” At least a
spokesman for NTA said they are
looking for an emsee who is like
Alistair Cooke. No deal has been
set vet with any studio to shoot the
new show, Ely Landau, president
of NTA, returned last Wednesday
(21) from a 10-day trip to Holly-
wood.

The NTA Network has mean-
while begun to feed its affiliates
some pictures out of the 20th Cen-
tury-Fox library, but thev are gen-
erally considered to be Jesser pro-
ductions. It is understood that NTA
is saving the cream of the 20th
product for a national sponsor,

It looks pretty certain now that
National Telefilm Associates, half
owner of the NTA Network, will
put 130 pictures [rom the 20th
backlog into distribution in Janu-
ary,

film show for

Every Product,

Every Market,

Officas in
principal citiss
throughout the ;
United Stalen

SALE

Every Budget %

THE TOTAL OUTSTANDING STOCK OF
UNITED BOOKING OFFICE, INC.

A CORPORATION ENGAGED IN THE BUSINESS OF
BOOKING LEGITIMATE THEATRES AND ATTRAC-

TIONS.,

THE SALE IS SUBJECT TO THE PROVISIONS CON-
TAINED IN A JUDGMENT OF THE UNITED STATES
DISTRICT COURT, SOUTHERN DISTRICT OF NEW
YORK, DATED FEBRUARY 17, 1956 (CIVIL ACTION
NO. 56-72).

CONTACT

ADOLPH LUND

125 W. 84th 5b., N. Y, 36, N. Y. 9 527 Fifth Ava,, N. Y.
Pl &-8700

AARON LIPPER

1. N. Y.
MU 2-5780
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AFL in Drive

To Nix Foreign
Pix Production

HOLLYWOOD—In a renewed
drive on “runaway” production to
foreign countries the AFL Film
Council is launching a nationwide
campaign against American piec-
tures being produced abroad with
Communist union members on the
Crews.

It's not expected that this cam-
paign against film made in coun-
tries where the unions are Com-
munist-dominated will have too
much effect on European TV pix
production.

This is primarily located in Eng-
land, where unions are relatively
taint-free. Italy and France, where

the Communists are strongest, have

not had any regular American TV

roduction for the past year, altho

ghe!dun Reynolds is prepping a

new series in Paris, and several

Egugranu shot segments in Europe
t summer.

TOP RATING IN
CINCINNATI!
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TV PROGRAM RATINGCS

THE BILLBOARD

PULSE LOCAL RATINGS FOR OCTOBER

THE TELEVISION INDUSTRY'S MOST COMPFLETE INDEX OF TOP LOCAL TV PROGRAMS AND SPOT ADJACENCIES

DECEMBER 1, 1956

BUFFALO

3 TV STATIONS—347.300 TV HOMES

Population—1,212,400 (14th In U.5.)

EuyFnﬁ_hlncume—ﬂ 978,712,000

{ 14th)

Retail Sales—S51.,449.717.000 (14th)

Food Sales—%3465,398,000 (13th)

Drug Sales—5%40,931,000 (16th)

Automotive—35263,038,000 {15th)
Above figures include following countics:

Erie, Miagara

TOP NETWORK SHOWS

Ial Lﬂ'!l Lm. w!EH| LRREd s l"l.'
2. Ed Sullivan, WBEN, Su. .., .40.8
3. 564,000 Challenge, WBEN, Su. .394
4, Cllmax, Misc.,, WBEN, Th. ,.39.0
£, 564,000 Question, WBEN, T. ..38.7
6. Alfred Hitchcock, WBEN, Su. ,36.2
7. G. E. Theater, WBEN, Su, ...,34.7
B, Lawrence Welk, Misc.,, WGR,

5 ---------- dadsdis i FRETFRRRLESN a‘u
8. Jackie ﬂluf-ﬂﬂ. WBEN, 5.
10, What's My Line? WHEH Su,

TOP MULTI-WEEKLY SHOWS

1. News, Weather (11 p.m.),
WBEN, M-F. .......... . I X
4. Mickey Mouse Club, WGHR,
MAF, siirsissensasaaiinga e 13,9
L Guiding !I'..iﬂt 'H"BE\F M.-F. ,11.5
4. Sports (11115 p.m.), WBEN,

savsddal
32.5

H"Fl L I I B A -Ii-ll-l-llll‘
5. Search for Tomorrow; WIE"I.

MI-FI SRR REEE G an " 1"
E. A]‘l I.i“k!ﬂll.tr. WGRq MI v @ rl“ T
7. Love of Life, WBEN, M.-F. ..10.5
!. {:HS HE“. “EN, H-'F- aESE ll“-!'
9, News, Weather (11 pm.),

“rGH.. M-"'F- ll-----|--rl!l'l-ll!lnl-1

10, Arthur Godirey, WBEN,
h{!“l‘hl Il!-l-il!l-l-llll!ll-ll-!l-llllu't
T0P FEATURE FILMS
Once Weekly

1. Saterday Playhouse, WREN,

S.-11:30-12:00 midnight ........ 9.0
2. Molion"s Golden Ale ‘]'I.t.itr

WBEN, F.-11:3-12:00 mid. ,. 7.5
A. Crystal Curtain Time, WBEN,

Wl1:30-12:00 midoight ....:: 7.2
4 Fllm Feature, WBEN, ;

h‘ltﬂ'::“ nl-! P E AR EEREEER ﬁ-’
. RCA Theater, WHLTF,

!d'l.l:“"‘l:l“ -m AEEEEE u

Multi-Weekly

11:30 Theater, WBEN,
T The Su-~11:30-12:00 mid. .. 8.7
2. Miaday Matinee, WGR,
Te-Fe-11-2:00 pm. ....o0visi 5.5
Millilon § Movle, WBUF,
M.-F., Bn.-5:30-12:00 midnight ,. 4.5
Millien § Matinee, WEUF,
M.-F.-1:00-2:30 p.m.
B. Early Bird Theater, WBLF,

M.-F-9:00-10:00 pm. .....

T0P SYNDICATED FILMS

Man Called X (Ziv), WBEN,
IM"-’I" ll-':li"ll'llll'lll-'I"l

Dr. Christian {Ii'l"l. WEGR,;
.s-‘lun Ty lllll!l‘

3. Capialn Hlduj:lt {Screen
Gems), WGR, 5.-9:00 o.m. ,,..16.0

i@ FaEEE CRC I

d. Clsco Kid (Zlv), WBEN,

nfT:“ lFll-ll-l--l-l--ll--lll--u-ril-l-lsl:
§. Highway Fatrol (Ziv), WGR,

Tl-ln:ﬂ llllll-l-lr-l!u-l-lll-r-!lil‘l-l
6. Annie Oakley (CBS), WBEN,

g P 1+ A | (¥
7. City Detective (MCA), WGR,

Thflﬂm FERAREETENY W l‘lv-—ll131=
B, Buffalo Bill Jr. (CBS), WGR,

B30 B cicpesnpsnnns ansas13.0
9. Studio 57 (MCA), WBEN,

MeT:00 ..cvvvecnns .
10. Star and the Stnn' {ﬂtl‘iml}.

WGR, Th-10:30 ..............12.0
11. Wild Bill Hickok {Flnmmn-u:l

WGR, F.-6:00 ....... so11.5
11, Dr. Hudson's Secret .'luurm:l

{(MCA), WGR, F.-10:30 ., R b e
13 Rnumar:.r Eluﬂnt.'-' {MEM

WGR, S5-T:00 ....ccoonnnnrunaadlid
14. Kit C:.rmn (MCA), WHI:N

S8-11:00 8. civnvvsrncrasn-sasill
13. Celebrity Plavhouse tE:n:l:n

Gems), WOR, Su-10:030 ......10.7
16. 1Sky King (Nabizsco), WGR,

i 0T | e S A «ea 108
17. Championship Bowling (Schwim-

mﬁl‘]. WBE-H. E.—I:ﬂ-n BEEEd B E !l-u-"

COLUMBUS, 0,

3 TV STATIONS—163,400 TV HOMES
Population—>585,300 (35th In U. 5.)
Buying Income—35§349.253 000 (29th)
Retail Sales—3%761,591,000 133d)
Food Sales—35164,157,000 (33d)
Drug Sales—3%25,718,000 (30th)
Automotive—5140,830,000 (33d)

Above ftigures include following counties:
Franklin

TOP NETWORK SHOWS

1. I Lave L.{’. 'H"ll"ﬂ. . T ;o 36,9
4. Ed Sulllvan, WBNS, Su. ......36.0
3. Climax, Misc., WBNS, Th. ....1334
564,000 Queston, WEBNS, T, ..32.7
Godirey’s Talent BScouts,

wnﬂs- H-' FF i Faad lilili-sl!?
Herb Shriner, WBNS, T. ......31.2
. Person to Person, WHNS, F. ..31.2
. Lassie, WBNS, 50, ......0...30.9
. What's My Line? WBNS, Su. ..30.7
. Jackie Gleason, WBNS, §. ....304

TOP MULTI-WEEKLY SHOWS

1. Chet Long (10 p.m.), WHBNS,

o WA

[
=5 -1 -

ML ieiisiiaianivisseasaviss B
2. Mickey Mouse Club, WTVN,

Mi'F-. -!ll'+l-|ld-|pl-||--||-I-I-II-II--l1Ih.
A, Western Rounduop, Misc,

WBNS, M.-F. ... .ccivnnnnn.143
4. CRS News, WBNS, M.-F. ......14.0

Florascope, Misc., (6:45 p.m.),
WBNS, M., T., Th,, F. ........11.B
6. Early Home Th:nttr. WIVN,
M"F— EaEbE S E TERE ilililll:’
Mews, Weather {E !l.'.r Py
WBNS, M., T, Th.,, F. .sss..117
Arthur l".iﬂd.t'rt!n". WENE:

“'Thl EREEd R rEoEE R 111
9. Litthe E.ns.r:ﬂ.i ]l.-l.Ln:,, WHNE,
M.-F. Sepansa 0.7
, Guiding Light, WI]HE M. F, Jl].al-

10, My Little Margie, WHHS.
M e e w104
T0P FEATURE HLMS
Once Weekly

1.
.

Million § Theater, WIVN,

El:l '1.’-“"1'-" Fh-l IR EEL L0 .u-.
Autumn Playbouse, WIVN,

ﬁl"ll “-ll “ -m sEEER R ’-'
First Night Theater, WLW-C,
S.-11:00-12:00 midnight ........ 83
First Ron Theater, WLW-C,
So-1030-3:00 pm. .....onneens 09
Bloebird Theater, WLW-C,
E"-Flzt“'lm Pl FEEREE RO NN ‘lT

Multi-Weekly
1. Early Home Thesier, WIVN,
M.-F.-9:30-11:00 pm. ........10.7
1. Armchair Theater, WBNS,
M.-F.-10:45-12:00 midnight .... 9.5
3. Midday Movle, WTVN,
‘I -Fl ]:Iml“ plui s EnEEERERER ?l'
4, Homs Theaier, WTVYN,
l-F-l-j E'l"lll'l""l.:i“ -Hﬂhlll " El'.

8. Ladles’ Home Theater, WTVN,
'M-l-"F-l"I Bl“"‘ll:l’ H.m. EEA R ‘!-I

TOP SYNDICATED FILMS

1. Highway Patrol (Zlv), WBNS,
T..-’m --ll!-li-"'lllll'l'l'!"“-:
1. Man Called X (Ziv),
Fl“:“ e d e im R d bad ill‘l'rll'!!""

Crunch and Des (NBC), T.-7:30.21.7
TDeath Valley Days (Paciflc
Borax), WBNS, So.-8:30......2132
Rulfalo Bill Jr. (CBS), WIVN,
F‘{'“ LE R R LR N ENR) LI LR lll“ll‘l‘”
6 1 Led Three le (Ziv),

- WLW_E F-_am EHEE A AE R ......17.1
Judge Roy Bean (Screencraft),
mw' Eui-stm l-'l-l-llllll‘l-lllT-Iu
Sheena, Queen of the Jungle
{AH[:]-‘ wl nll‘ﬁtmlilllllsj
Annie Oskley (CBS), WHNS,
Sﬂ-&:m "---lF-F-l-I-I-I-l-I'Fllili--l-ls-:
superman  (Flamingo), WHNS,
w'-li:m !l'l'Fll+ll‘l+ll'l-ll!'l|-l i:
Captain Midnight (Screen

Gems)l, WIVN, T-600:....,,.150
Soldiers of Fortune (MCA),
WEHSI S"-'E:!u LB S EEENENERENERR] .1*.’
Public Defender (Interstate),
WHNS, M-10:15 ...veveeionssldd
Wila Bill Hickok (Flamingol,
W‘BHSL Tl-ﬁ:m llili1b1b+l'lfl[‘lﬂ
Hopaleng Cassidy (NBC),

“II]:\;HI M"ﬁ:m LI BLON SR ] F+l.lil$l‘=
Jungle Jim (Screen Gems),
““BHS' M“E:m TFEFYERIFREEANE Fl!‘u

12,
13.
14.
15,
186,

DETROIT

4 TV STATIONS—957.,600 TV HOMES

Population—3,518.600 (5th In U, 5.)

Bwfﬁnrﬁ Income—357,366,946,000

i I

Retail Sales—54 6841 ,614,000 [4th)

Food Sales—3%1,086,050,000 (4th)

Drug Sales—%193 768,000 (4th)

Automotive—3%1,115,412,000 (4th)
Abova figures include following counties:

Macomb, Oakiand, Wayne

TOP NETWORK SHOWS

1. 564,000 Question, WIBK, T. .. M5
1. Lawrence Welk, Misc.,, WXYZ

-H! AR EE R E A E R AR om E WA 311-'!
3 Ed E‘l]lh'-. 'H"JI-I-E. Bl anensald
4. 1 Love Lucy, WIBK, M. ,,.,...20.2
8. George Gobel, WWJ, 5. ......28.1
6. This Is Your Life, WWJ, W, ,.272
7. Jackie Gleason, WJIBK, §. ....269
B, Your Hit Parade, Misc.,, WWIJ,

5- i dAa e e dEd s Bw |IIIlililill.IE-=
9. Perry Como, W‘W.I . SR
10. $64,000 Challenge, WIBK, Su. ,24.5

TOP MULTI-WEEKLY SHOWS

- 1.'Mickey Mouse Clab, WXYZ,

H'F— LI --1-1-I-Illl-uﬁ
1. Milllon § Masie, CKYW,

Mi'Fl TET N Y TSI LT 11#'-
3. Jumbo Tlltlitr, “"HTZ, -

Wi sanne TAE 1|.11|1
d, News {II'III p.u ], 'H'J'I.H.

HF‘FI WEEE P B R e yEES .-.....15-'

§. Gulding Light, WIBK, M.-F, ,, 9.3

6. Arthur Godfrey, WIBE, M.Th. . 9.2

7. Search {or Tomorrow, WIBK,
R e Td e

9
E. Love of Life, WIBK, M.-F, .... B
8. Strike It Rich, WJBK, M.-F. .. B.

E
B

rER R

0o On

10. Kukla, Fran & Oillie, WXYZ,
H WTF. AR smd sk E R
10, "Iu".nluni Lady, WJHF: H P wa

TOP FEATURE FILMS

. Once Weekly
1. Strange Storles, WXYZE,
Su.-11:00-12:00 midnlght ......
2. Western Theater, WIBE,

i i

71

HI‘IITH-I :3‘.‘ Pils sanai CTITLLL] 1-..
3. Cowboy Theater, WWIJ,
S-101:00-12:00 pm:  ..iiennnns 69
4. Sunday Matinee, CKLW,
Bu-3:00-4:00 pm. ......o0n000 &0
B, Action Theater, WXYZ,
E‘r“"“‘l::“ Pl cosnpmnins ‘i”

Multi-Weekly

1. MHion § Movle, CELW,

H-"'Flj 5“-'4:“"‘!:“ F--l "Ll -lll!
1. Motlon Piciure Academy,

CKLW, Th., Se.-8:00-10:00 p.m. 7.0
4. Family Theater, CKLW,

M.-F~6:00-7:00 p.m. ......0005 7-0
4. Nightwatch Theater, WIBK,

M.-Sp.-11:30-12:00 midnight,... &3
8. Charm Theater, WXYZ,

M-W.-1:100-2:00 pm:  ovwvess 50

TOP SYNDICATED FILMS

1. Highway Patrol (Zlv), WIBK,
T-9:30 Y I |

Studio 57 (MCA), WWI,
w-":“ 'llillililllr‘?l’

I Led Three Lives (Zlv),
WI.H F"’lm lb--i-n--illll]-l‘lﬂl

Waterfront ['\'I'E.ul‘.ll, WwWWwWi,
M-2¥ ....... T, L ¥ |

1 Search for .ﬁ.llunlur-u {Bag-
nall), CKLW, F-%:18 ..,....,..15.0

6. Susie (TPA), WIBK, M.-10:00,,14.4

7. Annie Ozkley (C HS]'. WXYZ,
El.lq-ﬁﬂ-'ﬂ TEREER ' EEEEEET N

B. Badge 714 I,NEI:J. wWwr,
Su.-10:00 ..... FEbREIeaR b B |
L 8 Amcrl 'n' Andy {CBE]‘. WWL
We-10:00 ......
10, Man Called X {Enr}, 'WJEH.'.
T.-10:00 ..... iaw sk naed g
11, Ellery Queen {TI‘A‘_II. 'WIBK,
12,
11,

LI B

4.

EREN T N!

v0:13.9

J3.7

Wl - oo i s s s ve seeldd
Federal Men (MCA), WW]J,
Tl'ﬂ:!“ fdr s dbderian @ Iill“l‘llll’
Rosemary Clooney (MCA),

ww.l.. T_Iﬂ'm |.-1-|--|-1|.-l!ir1]1|-1
Top Play of 58 (Screen Gems),
WJBK.. 51-“35011 ir1-+l+1rd-|-|-ll111h’
Mr. District Attorney (Ziv),
WIBK, W30 ..ovivesnsnnadld
Superman (Flamingo), WXYZ,

g | Al e P U TSy i 1 |

14,
15,
16.

LOS ANGELES

T TV STATIONS—1,744,000 TV HOMES
Population—5,666,200 (3d In U, 5.}
Hua;g:jg} Income—%$11,272,051,000

Retail Sales—%8,036,302,000 (3d)
Food Sales—S1,842322.000 (2d)
Drug Sales—3%254,796,000 (3d)
Automotive—3%1,595,823,000 (2d)
Above market statistics are for Los
Angeles and Long Beach and include
the following counties:
Los Angeles, Orange

TOP NETWORK SHOWS

1. Ed Sullivan, KNXT, So. ......3.7
Z. Fhil Sfvers, KNXT, T. ......31.4
3. 564,000 Question, KNXT, T, ,.298
4, Climax, Mise.,, KNXT, Th. .,.28.3
-!L Disneyland, EAIE. |, /S |
. Alfred Hitchcock, KNXT, -'Sl.l. i
1. Do You Trust Your Wile?
ENXT, T. ..... APBApL st ;0|
8. Groucho Marx, KRE‘}IL Th. ....28.T
9. G.E. Theater, KNXT, S, ......26.0
lull- I Lﬂ-“"l- mel EI-H-ET. Ml EE .J!.‘!

TOP MULTI-WEEKLY SHOWS

. Mickey Monse I‘:Iub, Ehlﬂ.
H""Fl EEAEEEEE R oo
llu:ﬂ for = Day, IEIIEA
M"r‘l LRI LR R EERREER R 2N} ’l.
Htm—ﬂmm I'ui-:n
tl.l Fl--l-}' E'IT‘" “ -Fi EEEEg
News—Georzge I"uhnu
(6:45 p.m.), KTTV, M.-F. ......
&, Waterfront, KTTV, W.-F. .....
7. Channel 9 Movie Theater, Mﬂ:
KHI, M.-F. .... 8
8 Life With Ellznl:rmh K’I."‘l‘\-"
T‘-‘F-! FaF R ERFRE R R FA R W
2. Art Linkletter, KENXT, M.-F, ..
10 E-"at;?nm Carousel, KTLA,
10. Eddie Fi!h::' I{!CA, W.. F.ue
10, News Enrmran, KRCA, M.-F. .

TOP FEATURE FILMS

Once Weekly
1. Three Hour Theater, KTTYV,
Su.~6:00-9:00 p.m.
1. Sunday Afternoon Show,
ENKT;, So-1:08-3:00 pm. ....

g

FLPGG el H pn
el WD A N

5.7
50

3, Movle of the Week, KCOP,
To-8:30-10:00 pm. .........000 4.9
4, Firsti Run Theater, KHIJ,
8.-6:00-7:00 pm. .......... cene 4.9
§. First Rum Playhouse, KHJ,
B-Ti00-B:30 pm: .....ovvspnnns 4.3
Multi-Weekly
l- 1‘-’! 1‘“'“- EII ‘l
H."w--lﬂtlﬁ-ll:“ -ld.ﬂhh'- FEAE ’-’
2. Jacksons Theater, KTTY,
M.-Th.-11:45-12:00 midnlght ,.,. 7.1
3. Channel 9 Movie Theater,
KHI, M.-F., Su.-9:00-11:00 p.m. &8
d. Early Show, KNXT,
M.-F.<4:30-6:00 pm. .........., 5.3
8. Blg Hit Movles, KNXT,
M.-S5u.-11:00-12:00 midnight ,,. 4.6
TOP SYNDICATED FILMS
1. Life of Riley (NBC), KTTY,
M-"' lllll-ln------1-;-“.,4.;4-;....[‘..'

2. Dr. Hudson's Secret Journal
(MCA), KTTY, So.-9:00 ......14.3

3. Highway Pairol (Zlv), KITY,

Th..T:“ "'l"'l‘l.-llllillllllllal"
4. Sclence Fiction Theater (Ziv),
Km. Hl‘=- LR BRI R N ] ll:':

4. Badge 714 (NBC), KTTV,

EFTIH lllll-l-l-lr+l+llll+irlllli]l:‘
6. Dr. Christlan (Ziv), KTTIV,
Mq‘T:M Il-!l!-I-!lil--ll--l-il-l-ilrll-.
T. Stage 7 (TPA), KTTV,
nl-T:an lll-ll-l!ll+lbll1iill1lrl||4
8. Highway Patrol (Ziv), KTTYV,
H-I-F;m Illllllllllll-llillllll]I-!
$. Public Defender (Iniersiate),
K-mrr w-ﬂ#:m |||I-l-irl-l-l-l+ll'l -’
10. Amos 'n" Andy (CBS), KENXT,
5“.-“]:3“ AR R R R i-li--r-l-lllllul‘
11, Code 3 (ABC), KTTV, M.-8:30,,10.2
12. San Francisco Besat (CBS),
Rnrv‘ s--g:m lil!llilllbi!l!llpl’
13, Mr, District Altorney (Ziv),
“-mr‘s#m B RS RN ENE RN RN E
14, l:'h:r!leu Boyer {ﬂf‘flﬂ.iﬂl]. KEHJ,
WeT30 ooienss sibawin g

Decline in Sefs

Prompis Rafing
Dropin N. Y.

NEW YORK—WPIX, here, has
questioned the validity of a recent
article (The Billboard, November
17) pointing out that syndicated
film ratings in this market are gen-
erally down from last April. It is
not fair to make any such compari-
son of April and October ratings,
says WPIX, because sets in use in
October is far below what it is in

the spring, in many periods about
10 per cent below.

Syndicated programming here is
J|actually doing better this season
than last, asserts WPIX, Compar-
ing Dntﬂhﬂ, 1955, with October,
1956, WPIX finds that the average
of its syndicated evening shows is
up 13 per cent by American Re-
search Bureau, up 5 per cent by
the Nielsem Station Index. Also,
the Nielsen averages sets-in-use is
down 5 per cent compared with a
vear ago, which leads the station
to conclude that the share of audi-
ence pulled by its syndicated pro-
grams must have increased.

Between 8 and 11 p.m. across
the board, WPIX now has 47 syn-
dicated programs, of which about
10 are first run. In October, 1955,
it had 38 syndicated shows in the
evening p{trluds, of which about
halt a dozen were first run.

|

SHOOTING

DeMet Plans
"All-Star Golf

Film Series

CHICAGO — Shooting began
Wednesday (19) on a new sports
series produced by Pete DeMet,
the auto sponsor turned TV pro-
ducer, who pioneered the telecast-
ing of buang competition, This
one is to be called “All-Star Golf.”
It will be shot on location in
Phoenix and Tucson, Ariz., in five
country clubs, and a $78,000 prize

www americanradiohistorv com

bundle has attracted the talents of
Cary Middlecoff, Sam Snead, Julius
Boros, Gene Sarazen, Jack Burke
Jr., Gene Littler and other big-time
golf names.

Each match will be condensed
into an hour of film, but include

the highlichts of a full 18-hole
head-to-head match. The series is
scheduled for release in early 1957,
with 26 stanzas available then.

Syndicated distribution will be
handled by the Walter Schwimmer
Company, which is also participat-
ing in production,

The Billboard . . . felevision’s

WEEKLY PROGRAMMING and
TIME-BUYING GUIDE

—Irom spel to spectatular
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- COMMERCIAL CUES

HAPPY FELLAS SMOKE CICARS

As a TV commercial first, the General Cigar Company has hired
the leading players of the Broadway hit "The Most Happv Fella”
to do its White Owl commericals. Robert Weede, Art Lund, Mona
Paulee, Jo Sullivan, Susan Johnson and Shorty Long will sing the
sales message, which is a parody on the show’s title song, in a
60-second [ilm. The commercial in several versions will be seen
on “National Bowling Champions.” Special lyrics were written
by Young & Rubicam, the agency for General Cigar.

PERFUME, AUTOS AND BEER

Plavhouse Pictures has signed Bobby Troup, noted jazz singer
and musicians, to do the singing voicc for the 1957 De Soto ani-
mated blurbs to be used on the Groucho Marx show. Meanwhile,
the firm is also doing animation for Arpege and My Sin, both
Lavin perfumes. In the beer department are a Schlitz series, en-
titled Schlitzerland, and three more 20-second spots for Falstaff
Beer, using Eddie Mavelioff on the voice. Ie did the first 10
one-minute blurbs on the series.

ID’S

Cascade Pictures, Hollywond, | i
president, was in New York recently for confabs.

Bamey Carr,

is lining up production for 1957,

Meanwhile, part of the 1956 wind-up consists of some live action

and animation blurbs for Max Factor and Armour. .

. . Film-Art

Service has added a slide-film department lto ils operation. . . .
John Melton has been appointed an account exec in the Los
Angeles office of John Blair & Company, station rep. . . . Me-Cad-
'den Productions is in the midst of 10 live action spots for B. F.
Goodrich to be used on the Burns and Allen show. CGeorge
and Gracie Burns will appear in three of them, and Harry Von
Zell will appear in each of the 10. The deadline for the
blurbs is Monday 26 at the Goodrich dealer meeting in Akron, O.

® TV Commercials in Production

This weekly chart lists commercinls produced during the last fuil
preceding month, with all industrics covered ovet the course of a month's
Iusues. The lollowing symbols designate the tvpes ol commercials listed:

LA=—Live Action; FA=Full Animalion:

54 __Semi-Animation: S5E—

Special Effects; J—Jingles; M—Music; 5—S5lides; [D—50ation break;

NA—Mot available,

Sponsor, Product & Agency (Show, if any) No. (Secoads)

FOODS AND REVERACGES
Food Ingredients

Robin Hood Flopr Milis, Chocolale
Cake Mix, Young & Rubicam....
General Foods Corp., Jip-Topper,
Young & Rubicam....

Canned and Packaged Goods

General Millz, Wheaties, Knox
Beeves (Mickevy Mouse, Lone Ranger)..
Wheaties, Knox Mecves, ...
Krey Packing, Kiey Canned Meats,
: W. L EKlen. ...
Savarese & Cochrane, Superfine
Canned Goods, W, J. Kigin. ...
Campbell Soup, leo Burneil
General Foods Corp., Jello Insiant
Pudding, Young and Rubicam. ...

Little Crow Milling. Coco-Wheats
Cereal, Roger & Smith, ...
Chunky Chocolate Corp., Chunky
Condy, Lrev Advg. (Foreign
Legionnalre), ...
Frorea Foods
Per Mlilk, Pet Rz Frozen Pies, Gurdnaer. .
Food Beverapes

Y. A. Folger & Co.. Folger's Collee,
Cunningham & Walsh. ...
The Seven-Up Co., Seven-Up, J. W,
Thompson. .
Canada Drv, Ginger Ale, Club Soda,
eic,, J. M, Mathes...
Poberson’s Big Beverages., Soft
Dirinks, W, 1. klein (Highway
Patrol). ...
The Borden Co., Borden's Milk,
Duich Choe, Drink, Ice Cream,
Benton & Bowles (Furyv). ...
Canada Dry, Lime-5oda Mix, Ginger
Ale, eic., J. M. Mathes. ...

Alcoholic Beverages

Hudephel Brewing. Hudephol Beer,

stockion, West Burkhart, ...
Terre Haute Brewing, Champagne

Velvet Beer, Branch Advg. ....
E&B Brewery, Beer, Simons-Michelson. .
Pabst, Beer, Leo Burnett ..............

P. Ballantine & Sons, Ballantine Beer,
Wm. Esty (Highway Patrol, Baseball).,

Lone Suir Beer, Beer, Glenn...... ...
Orher Foods
Ralsion Puring, Purina Chick
Startena. Gardner, ...

Jesse Jones Sausage Co., Meat
Products, Walier J. Klein. ...

M. A, Gednev, Pickles, Dressings,
waver Kraut, Ravy C. Jenkins....

Quality, Dairy Predocts, Campbell-
Mithum, ..,

M.B. Bar Brand, Barbegue

+ i aFaEI RN

= Laresmseravs TAA

Type Commerclaly

{(C-Color) Froduocer
L (60 . .ecuua. o, R e Transfilm
L {10 sececess A Lisuaw.s..Ray Palin
I (601 ccnnnen A ., . Mercurv-Intern’l
360} .eoenvee. LA o...Mercury-Intern’l.

PO sisanses LACSE () oo cWaller
J. Klein
1 (6 L eeeee. LA (O . Wilter 1. Klein
1 T . T —— T ]
T U6D) comnesir FA  ciuiwen..Ra¥ Pulin
T 060YF cowesene FA iacaiiesessohcademy
111 ) LA, SE  ..ee.. Transfilm
e T iy 1 S Y 1 o -
R L NA ivesainsansesiSAITH
R e I o e T R
JWO) .ecenaas LA ...c.ccennea:Hartley
U0 L..t.... 1D OC) .. Walter ). Klein
T 060, L (30 .. LA, 5A .....Transfilm |
I £ [ (R —— L&A viswiwsawnsessHartiey
S0} iseeass FA EA covvas Rav Patin
3 iweene Dl s Academy  Film
FABDY sidbadeae M NS Kling
1 (B0) +.uo.... L& . visese.Fred Niles
4 (600 ... . LA, SA ..., Tran=film
T B0 ueduss LA ... .......Transfilm
1 (05} suwwesnes 1D ... Keiz & Herndon

g T Sarra

1 (60) sevuvans LA, M, 5M, 5E (C) ..

........ Walter J. Klein
TIED cevivans B, Ry Heid H. Ray
B {45) ..cocaus FA ....Keitz & Herndon
B{15) ..ieeneee FA .. . Keitz & Herndon
L (400 cisesees oA (C). . Keiiz & Herndon

Mull Pix Costs

® Continued from page 9

terests of the station by blocking
out television's life-line: the impact
of live entertainment,

In publicizing his film program-
ming, Baisch said, the manager
should look upon film as a supple-

ment to television programming,
not the dominant part of it. If he
goes overboard on promotion—pos-
sibly under the pressure of over
pavment for the film—he may di
vert the audience’s attention away
from other quality, high-pulling
shows on his program log. Integra-
tion in the station's over-all promo-
tion should be the kev, Baisch con-
cluded, not domination,

British Hopeful

® Continued from page 8

stinctive  hyper-critical  reaction
among sponsors and net execs
when viewing the pilot or even
finished product. Because the
series is made overseas, they seem
to be more sharply on the lookout

for scenes they fancy will offend |2

or confuse the American viewer,
Whereas, if they applied the same
careful scrutiny to most home-
made series, they would find equal
opportunity to fault them.

For example, on one British-
made production supposedly set in
New York, sponsor reaction was
that the accents of the English ac-
tors portraving Americans wére ex-
cellent—all except for one man,
This "actor, they elaimed, would
never convince American audi-
ences. And yet he happened to be
the onlv native-born American in
the cast and incidentally quite
well known on Broadway,

Idiots Out

In another case a film contained
the phrase, “You Idiot!" The
American sponsors wanted thal
scene reshot to exclude the noun.
Thev claimed that many American
homes must contain actual idiots,
and thev did not wish to offend
any potential customers!

The feeling here is that many
British films are rejected because
they are viewed by exees who are
too anxious to forestall any possi-
ble future criticism, which leads
them into making the kind of re-
marks just quoted. Even the estab-
lished American producers working
here say that if series made in the
States had to jump the same criti-
cal hoop as foreign-made films,
American TV screens would be
mostly dark.

Those Sold
Right now there are only four

| British productions sold to network

sponsors in the U, §. These are
Saphire Films' three swashbucklers

sold thru Official Films and the

Danziger Brothers’ “Vise” sold
directly to Sterling Drug.
A few other fullv produced

series, having failed to land nation-

tal sponsors, have wound up in
| syndication. Such is the case with
the “Lilli Palmer Theater,” “Sailor

of Fortune,” “Aggie” and the
“Errol Flynn Theater.” None of
these so far has even managed to
interest major regional clients, and

suo has been offered direclly to
local stations.

The rest of the production: done
liere in the past vear has failed
to find any business at all so far.
Among these properties are “The
Adventures of the Big Man,” “Bull-
tluﬁ Drummond,” “Captain  Kid”
an

“King Arthur.”
Optimistic

But despite this, British pro-
ducers feel that there is still a
marlet for their wares in America.
One thing thev have learned is
essential for a successful Anglo-
American operation is the presence
of an American executive with
really up to date knowledge of
what is wanted by the nets.

When a unit contains such a
man, the feeling here is that both
sides should accept his final word.

And if the series fails to pull
with  American audiences, e
should be the only one put up
against a wall and not the whole
conception of Anglo-American TV
film series.

DAMON RUNYAN
THEATRE

ANOTHER TOP RATED

SYNDICATION SERIES

FROM

SCREEN GEMS

WwWwWw americanradiohistorv com

Vets to Sponsor
‘Hidden Treasure’

NEW YORK——An entirely new |will be recouped. And expectations

tvpe of sponsor—a charitable or-
anization—will be using spot TV
when the Disabled American Veler-
ans, Inc., presents “Hidden™ Treas-
ure” in some 30 or more major
markets sometime during the week
of February 9 to 15. Thirteen-hour
vidfilm shows in the series will be
presented once monthly thru Jan-
uarv of 1958.

The DAV, however, is using the
program in a unique manner—that
is to raise monev for its various
charitable services, This it will do

thru the medium of a contest inte-

grated in the show and for which
viewers will have to pav $1 to par-
ticipate. They will have a chance
to win prizes totaling $55,000, the
top prize being $25.000, the second
prize $3,000 and eight awards run-
ning to $1,000. There will also be
810 other prizes.

The initial budget for the First
show and prizes runs around $250,-
000. Of this $60,000 will be spent
for production and about $100,000
for promotion of the project which
will spend heavily for newspaper

space.
Visual Clues

Production is being handled by
William Tell Productions. headed
by William T. Clemons, the origi-
nator of the idea. The musical
show, Featuring such talent as {ud}'
Jolinston, Russell Arms and Richard
Haves, will also contain visual clues
called “Songrams.” These can be
checked against the entry blanks,
of which a minimum of 20,000,000
will be printed each month, giving
an idea of the hoped for magnitude
of the contest,

It is expected that should the
DAV get a return of between 12
and 1 per cent on its entrv blanks,
the entire cost of the monthly show

among the

are that the return will be much
larger based on similar contests in
newspapers which have brought re-
turns as high as 16 per cent. The
DAV lwopes to increase its prize
moneyv after the [lirst show, if it
clicks, to attract even larger num-
bers ol participants. It will process
all the entry blanks. The executive

producer of the series is Karl
Cericks.

Koblenzer to NTA Ner

NEW YORK——Bill Koblenzer
has joined the NTA Film Network
as a sales executive, For the past
vear he has been with ABC-TV
ard before that he was national
sales manager of the Du Mont
network,

Comedy Reruns
® Continued from page 8

net, it leaves some 200 markels
in which it can still be sold for
svndication later.

So far onlv comedy shows have
found this tvpe of niche, but even
50, there are six web reruns which
have been taken off the syndication
markel as a result.

Opinion generallv is divided as
to whether this has been generally
beneficial or detrimental to the syn-
dication picture. Some stations feel
that il is depriving them of valu-
able prodoct, Others think it is
partiallv as a result of this that
there has been a demand for new
series, and that more first-run =hows
will be available for indepenoent
outlets,

talents

which distinguish a Hal
Roach film ad is expert -

INSERT PHOTOGRAPHY

The star of the show is your product.
And effective insert photography keeps
your product — its name, its image,

its uses and benefits — in the spotlight of

your film message.

Hal Roach Studios

have developed special processes to
heighten the dramatic values of insert

photography.

Ingenious techniques

afford you 3-dimensional stop-motion
effects with striking animation impact
. . . provide critical focus work, tempo,
pacing and precise sound track
synchronization at great time and

money savings.

Expert camera crews

coordinate artwork, titling, optical
effects and stagecraft to make your

photographic inserts a

powerful selling

force in a smoothly integrated product

presentation.

EFFECTIVE COMMERCIALS ARE MANY MEN!

This is No.

AL ROACH srupios

8822 W. Washington Bivd., Ciilver Cify, Calil:

_TExas, 0-3361 s VErmunt 9-2311
729 Seventh Ave., New Yark City -

 Clrcle 54135

5 of a Series

HAL ROACH, JR.
Clwner-Pregident ond
Eeecutive Producer

5. 5 VAN KEUREM
Vice-Pres. & Gen'l Mgr.
i CECIL UNDERWOOD
e Mag: Dur., Comm. Div,
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yer Rates

Decibel Yolume Over Music

Taste Revolution

Spotlights

Hi-Fi Excitement Preference

By BILL SIMON

NEW YORK——There are more
of him, and he’s buying more rec-
ords today than he ever did before,
but the taste of today's average
record buyer is something that
could make Beethoven, Bach and
the other great masters turn over
in their graves.

According to Bernard Braddon,
the disk buyer for the big-volume
Liberty Music Shops chain here, his
customers are buying decibles, not
music. “They want hi-fi excitement,
sensationalism and plain noise,”
Braddon told The Billboard.
“Chamber music is dead, and even
Toscanini is dropping off in sales.”
Toscanini’s decline is attributed to
the comparatively poor quality of
sound on more recent issues, which
have been gleaned from old broad-
cast tapes. On the other hand, sales
of train records, band records and
even recordings of motor car races
are selling at a fantastic clip. And
“look what happens when you put
a real cannon shot into the "1812
Overture'l”

Generally speaking, the adjudged
“immortal” performances by some
of the great artists of past years
must be sold on low-priced labels,
such as Camden or Entre, Only on
the basis of price can they compete,

M-G-M Puts 8
New Acts on
The Roster

NEW YORK—Shirley Yamagu.
chi, Japanese pic chick, leads the
current parade of new artists into
the M-G-M Records fold. First
disk for the actress will be “August
Moon,” theme from the flick ver-
sion of “Teahouse of the Aupust
Mwoon.” Disk will earry both Eng-
lish and Japanese lyries. ;

Other pactees include conductor-
arranger D'Artega, vocalist Ted
Norman, the singing group known
8s the Four Spices, novelty team
Al and Dick, and the Berry Kids, .
rock and roll group. In the country
field, the diskery has added
Thelma Blackmon and Smiley and
Kitty to the roster

FIVE FOOT TWO,
EYES OF BLUE

NEW YORK — Monte
Bruce, prexy of Tetra Rec-
ords, is trying something new
to plug four freshly issued
disks — and chances are that
the innovation will be warmly
received. He is sending a to
New York model on the road,
instead of the usual male pro-
fessional  plugger, starting
this week to promote these
new platters: “So Good,” by
the Playboys; “Guitar Rock,”
hisjl Bill Flagg and his Rock-
abillizs; “Road to Romance,”
by the Neons, and “Evening
Shadows Falling,” by the Sen-
iors. The chick is blonde and
five foot two, and tho other
statistics are not at hand, she
is reported to be traveling
unaccompanied, so that dee-
jays and distribs will have a
chance to learn more without
interference. The only sad
note is that she is wisiting
trade }Paiers and deejays in
New York last.

In the flood of new album re-
leases every week, the Hashy sound,
flashy cover or flashy publicity
that attend certain releases deter-
mine sales volume. No matter how
great its quality, an item that is
no longer promoted dies quickly.
In this respect, the classical field
now closely resmbles the pop field.
Braddon pointed out that he has
been ordering on an average of 130
new LP titles each week. He also
pointed out that, as a result, he
orders in less depth than formerly,
“With so many more titles to sell,

we sell less of each title than
formerly.”

A remarkable exception to this,
however, is Columbia’s “My Fair
Lady” set, which undoubtedly will
become the chain’s all-time best
seller. Liberty carries as many as
10,000 copies in stock at one time.

In one field, however, content
still counts. That, says Braddon,
is in jazz, and here tastes actually
appear to be broadening., The true
jazz buyer, however, is not to be
confused with the “noise” buyer

(Continued on page 17)

By REN GREVATT

NEW BRUNSWICK, N. J.—
Disks in unopened cartons and
and various types of audio equip-

ment with a total appraised value

‘of $63,757 were sold at auction
| here last week. All of the material

| was nri%jnally the property of de-
in

posed ancial monarch, James
Rizek, who had ordered the equip-
ment for resale to varidus large-
scale disk and audio dealers. Total
bidding at the sale amounted to
more than $74,000,

In several hearings on pet-
tions for involuntary bankruptey
brought against him in nearby
Trenton by a number of his credi-
tors, Rizek, under questioning, has
admitted vast dealings in records
and- related equipment with rec-
ord dealers. Material sold at the
auction here represented the last
bulk amount of goods collected by
Rizek for resale, prior to the col-
|lapse of his empire of paper cor-
porations last September. One
prominent dealer is known to have
commented at the time, that had
the break in the case taken place
24 hours later, he would have had
all the goods.

At that time, however, the goods
were impounded and held at a

Risek Auction Nets
Better Than 74G

Bulk of Disks and Audio Equipment
Ordered for Resale Goes Under Hammer

New York warehouse [rom which
they were later shipped here for
the auction,

The first bidding invelved a bulk
group of 5,038 single disks and
337 albums for which an $8,400
bid by Eichler Record Company
of New York was accepted. Ernest
Rizek, brother of James Rizek, and
a 10 per cent shareholder and

(Continued on page 17)

FATS & MARTY
CORONATIONS

NEW YORK — Fats
Domino and Marty Robbins,
top cats in their fields, won
honors for recent diskings last
week. For “Blueberry Hill”
Domino won The Billboard
triple erown award in the
rhythm and blues category,
while the same prize was ex-
tended to Robbins in the
country field for his record of
“Singing the Blues.”

The honors are extended
an artist for any disk which
makes all three charts (retail,
juke box and disk jockey) in a
given category in any single
week, This is Robbins' first
Triple Crown, while Domino
has chalked up three, all this
Vear,

e

Cadence-King
Distrib Tie-In

NEW YORK—Cadence Records
has made a deal with King Rec-
ords whereby the former label will
henceforth be distributed in Hous-
ten and New Orleans by King
branches in those cities. Cadence
heretofore was distributed in Hous-
ton by United and in New Orleans
by Roberson,

The deal was set by Cadence’s
sales chief, Bob Komheiser, and
King exee, Jack Kelley. If the ar-
rangement works out there is a
possibility King will take over Ca-
dence in some other areas. King
has its own distribution outlets

now in about 30 cities.

FREEDOM KEYNOTE

Tiomkin

Berates

Musical Snobbism

NEW YORK——"“Somie like Bach,
some like Benny Goodman and
some like rock and roll . . . these
are all good for certain moods, and
they are all aspects of American
music.” Thus spoke Dimitri Tiom-
kin, noted screen composer, who
last week flew into New York for

|a visit.

“The compaser of “High Noon,”

“Friendly Persuasion,” “Land of the
Pharaohs” and other tap film scores
expressed himself as against snob-
bism in pusic, and in favor of free-
dom,

“Freedom not only for the crea-
tor, but also for the audience,” he
pointed out. .

Warming to the subject, Tiomkin

(Continued on page 18)

PERSONAL APPEARANCE GOLD

By JUNE BUNDY

NEW YOBRK — Record manu-
facturers are stepping up their ef-
furts to grab off TV plugs for new
disks, and as a result more than 60
platter plugs will be aired over
various network video shows dur-
ing the next two weeks,

Practically all of the majm labels
—and many of the indies—have as-
signed one man to concentrate on

appearances of artists on the big
network TV programs here Bernie
Miller is the man at RCA Victor;
Dick Linke at Columbia; Joe
Mathews, Capitol; Martin Salkin,
Decca-Coral; Sal Handwerger,
M-G-M; Kenny Myers, Mercury;
Bob Kornheiser, Cadence; 5i Paul,

ABC-Paramount;
Dot

Altho the big variety shows are
always anxious to sign an artist
who has a best selling record up
in the Top 10, it's not always easy
to kick off a new release on a top-
notch wvideo program. Conse-
quently, the label execs work hard-
est at this angle, competition being
particularly fierce when two com-

Henry Onorati,

increasing and/or co-ordinating the | panies are fighting for TV exposure

on the same tune.

Last Friday (23) for instance,
Jaye P. Morgan and Eddie Amold
were booked on Walter Winchell’s
NBC-TV show at the last minute
so as to introduce their new RCA
Victor waxing of “Mutual Admira-
tion Society” on TV first. Mean-

www americanradiohistorv com

Diskeries Put Heat on TV
Race for Platter Plugs *

while, Teresa Brewer, who cut the
same tune lor Coral, was moved
up a week (to Nov. 25) on Ed Sul-
livan’s CLS TV show. The can-
ary also sang “Mutual Admiration
Society” along with her recently
re-released platter “Conna  Get
Along Without You Now.”
Increased competition for the
plum guest shots (the Winchell,
Ed Sullivan, Steve Allen, Perry
Como, Dinah Shore and Bob Ho
shows) is viewed with approval Ec}f
some TV producers, since it often
enables them to save on budget.
Altho big name recording artists
ordinarily command large fees for
guest shots, many are willing to
settle for considerably less—even

(Continued on page 17)
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BELLE PARIS

- Book-Disk
Sales Tie-In
By Urania

® Continued from page 1

has a wide audience. His 189-page -
book, published by Lion Books,
Inc., in pocket-book format, got
raves,

Dealers who order “Dreams of
Paris” will have the records and
books shipped to them separately.
Urania is devising a special counter
display rack to accommodate both.
The diskery is shooting for a De-
cember 3 shipping date to distrib-
utors, They reason that the disk-
book package will probably have a
good sale during the Christmas
season.

Dave Rothfeld, the firm's sales
head, points out that the tie-in is
strictly designed to make the rec-
ord package appealing rather than
to promote book s les. Urania,
says Rothfeld, has absorbed the
cost of the books to make the deal
possible.

“Dreams of Paris” is the first in
a series of similarly titled mood-
music disks.

Coral Cashes
In on Welk’s
Disk Parlays

NEW YORK — Coral Records
has adopted yet another strategy

cashing in on the tremendous
popularity and sales appeal of
Lawrence Welk. This time it's the
practice of parlaying artists from
the label’s stable who are strong
in their own right with Welk on a
single disk,

orothy Colling cut “Baby's
First Christmas” and "Christmas
Comes But Once a Year” with
Welk, while the McGuire Sisters
recently sliced a pair of sides,
“Weary Blues” and “In the Alps”
with the maestro. In the last year
or so, the Lancers have had several
couplings with Welk, and Johnny
Desmond also recently anpeared in
a co-billing spot with the orkster
on a disk., This week Don Cormell
saw his first Welk-backed disk re-
leased, while Teresa Brewer has
several unreleased sides with Welk
ready for early release,

Planning calls for later release
of a Welk LP which will include
a number of these single sides.

Record Rack
Forum Skedded

HOLLYWOOD—Record Rack
Service, Coast rack jobber headed
by Eddie Mason and Larry Shu-
shan, will hold its first annual rec-
ord merchandising forum Decem-
ber 6 for representatives of super-
market and drug chains, as well as
record manufacturers and distribu-
tors.

Program will feature a motion
picture showing how records are
made, a discussion by Dave Fen-
wick, of the Elwood J. Robinson
ad agency on “Records and Adver-
tising,” and talks by Irwin Tarr,
RCA Victor; Sonny Burke, Decea:
Paul Weston, Columbia, and a
Capitol Records representative,

Event is the first of its kind to be
held by a rack jobber to further ac-
quaint its clients with the record
industry. A question and answer
period will follow the talks of rec-
ord merchandising, in addition to a
demonstration of high fidelity and

(Continued on page 17)
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SPA Caufions
(leffers on
Cap. Pacting

Form Claimed to
Limit Earnings;
Cap. Says Not

NEW YORK—Songwriters Pro-
tective Association has advised its
writer member that they should
Five careful consideration in the
uture before they sign a release
form required by Capito]l Records
of songwriters. According to SPA,
the form has the effect of trans-
ferring a writer’s rights to a manu-
script to the record company and
limiting the total of a writer’s
potential remuneration to $100

In the letter, SPA claims it has
attempted for months to persuade
the diskery to change the furm or
at least make it inapplicable to
members of SPA, o that they
would feel free to deal with Capi-
tol without jeopardizing their
rirhts. The letter added that the
SPA believes Capitol intends to
deal fairly with writers who sub-
mit material, such a written com-
mitment might prove detrimental
to their interests,

Meanwhile, on the Coast, Bob
Carp of Capitol’s legal staff said
that the form was devised some
years ago to protect the record

(Continued on page 18)

L ]
Columbia to
Plug Special
, L L] I

Nativity’ LP

NEW YORK — Columbia Rec-
ords is rushing out a special Mas-
terworks album for the Christmas
market, and Is blueprinting an
extremely potent promotion cam-
pai%‘n. Package is Norman Vincent
Peale's “The Coming of the King,”
the story of the Nativity Narration
{s by David Wayne, with music
by Don Gillis. Ralph Hunter and
the Gothic Choir, with Ashley
Miller at the organ, are in the
talent line-up.

Album ties In with Peale’s
book of the same title, published
by Prentice-Hall. The book, which
received rave reviews, is being
gent by Columbia to district man-
agers and distributors,

Promotion ties in with National
Children’s Book Week., Publisher
Prentice-Hall has already serviced
stores with four-color streamers,
ete., and Columbia is furnishin
easeled albums for record and boo
tie-in displays. Peale will plug the
book and album an NBC-TV's “To-
day,” December 3: on NBC-TV's
“The Home Show,” December 11;
on -NBC - TV's “Wide, Wide
World,” December 23; on CBS-
TV's “Good Morning,” December

6, and on various other programs.

ORK GETS LIVE
ACCOMPANIM'T

" BEAUMONT, Tex. — It'll
be a cold day in July before
the San Antonio Symphony
Orchestra plays Paul White's
“Mosquito Dance” again

The orchestra performed
the piece here and was mak-
ing with the mosquito noise
at the Beaumont City Audi-
torium. In the midst of the
buzzin® music, a horde of
mosquitos descended on the
orchestra,

Finally Victor Alessandro,
the conductor, gave up. It
was Helmer Schmidt, property
man, and his spray gun to the
rescue,

At last, with a wary eve on
the sky and a little less em-
phasis on the buzzin' the or-
chestra completed the ar-
rangement.

NEWS REVIEW

" Modernaires

Draw Cheers
At Grove

HOLLYWOOD—It's eriminal,
in some respects, that the busy
working schedule the Modernaires
have prevents them Tom traveling
to other parts of the country where
audiences other than Los Angeles
can enjoy one of the better vocal
groups in the business, Doubling
at the Ambassador Hotel's Cocoanut
Grove and the daily Bob Crosby
television show, the Mod's stll rate
»5 one of the top nitery acts around.

Their turn is highly polished
and, fortunately, isn’t restricted to
the mere chanting of 32 bars and
a walk-off, as are many of their
contemporaries. There’s comedy
via Allan Copeland’s impressions,
a wow of special material in “I

(Continued on page 16)
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ASCAP to Revise Performa
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nce

Credits of Background Music

SCA'Urges Action, Pointing to BMI

Inroads, Lack of
NEW YORK—Torn by dissen-

sion from within its 'ranks, the
American Society of Composers,
Authors & Publishers can ex-
pected to revise the performance
credit value of background music
works within the next six months,
as the result of a series of closed-
door conferences held recently be-
tween members of the Screen Com-
posers’ Association and the Writers'
Classification Committee of the
Society,

The subject was one of many
brought up at stormy sessions of
both the writers’ and publishers’
classification committees held here

Society Film Pact

during the last two weeks. An
SCA delegation, headed by writer
Robert Emmett Dolan, discussed
the problem with ASCAP execs

during the recent West Coast meet-
ings last October, and subsequent-
ly met with ASCAP toppers here

November 19, Dolan was at-
tended by Leonard Zissu and Abe
Marcus, SCA attorneys.

The SCA request for re-evalua-
tion of the wvalue of background
music was based on the theory
that the present system of credit
was discriminately small and in-
adequate when compared to the

Record Musicians’

Cgurt Suit Vs. AFM

V2 Mil Action Charges Diversion of

Funds, Breaching of

By JOEL FRIEDMAN

HOLLYWOOD — The tempo-
rary truce between the American
Federation of Musician: and the
so-called rebellious faction among
Coast recording musicians was shat-
tered last week when an $8,587,900
damage suit charging the AFM
with '%]reach of its liduciary obliga-
tions” and “diversion of funds” was
filed in Los Angeles Superior Court
last week (21).

The action, a forerunner of at
least one other suit to be filed in
behalf of studio musicians, named
the AFM, the International Execu-

Finkelstein Hypos

Copyright

Reforms

ASCAP Legal Pundit Sounds Warning on
Protection of American Works Abroad

NEW YORK—An =analysis of
the Copyright Act, with special
emphasis on the need for reform
in many areas of copyright, has
been published by Herman Finkel-
stein, ASCAP legal topper. Tome
is titled “The Copyright Law—A
Reappraisal.” Finkelstein notes
that since the last revision—that of
1909—a half century has elapsed,
during which time there has been a
complete revolution in the arts of
mass communication With the
recognition of motion pictures in

1912—before the era of sound films
—and the belated grant of record-

BUY BRITISH!

British Top U. S.
- Hits With Covers

LONDON—DBritish record art-
ists are finally coming into their
own in England’s pop disk market.
Whereas, formerly a hit U. 5. rec-
ord could take the sales lead here
and keep it, the trend now is for
cover waxings of U, 8. hits by
British artists to move up into top
position.

For instance, Jim Lowe’s orig-
Inal Dot platter, “Green Door"—a
best-seller here—was recently cov-

ered by four English artists and
one of them, Frankie Vaughn on
Philips, has since taken the lead
away from Lowe on the charts,

e same thing happened to
Perry Como’s “More,” with Jimmy
Young's cover of the tune on Brit-
ish Decca moving far out ahead of
Como’s RCA Victor platter on all
the British best-seller charts,

Recent editions of London’s lead-
(Continued on page 16)

ing and performing rights to au-
thors of non-dramatic works in
1952, the copyright laws have re-
mained stotie,

Finkelstein notes that progress
has been made on the international
level by the adherence of the
United States to the Buenos Aires
Convention in 1914 and the Uni-
versal Copyright Convention in
1954,

Touching an area explored in the
case of Shapiro Bernstein Vs. Mir-
acle Records, Finkelstein states
that “in a day when mnnﬂ“y’ mu-
sical compositions are recorded on
Fhurm raph records or on tape be-
ore they are published, authors
run the risk of losing all rdghts.”

Finkelstein sounds a wamin
note with regard to protection o
American works abroad, With the
adoption of the Universal Copy-
right Convention, “foreign courts
may limit the period of protection
which American works enjoy
abroad to that which thev enjoy
at home.” Finkelstein points out
that whereas the United States has

(Continued on page 18)

Am-Par-Mennen
Album Hook-Up

NEW YORK—ABC-Paramount
and Mennen Baby Products are
readying a special tie-up promo-
tion on the label's “Music for Ex-

(Continued on page 16)
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Fiduciary Duties

tive Board, the Music Performance
Trust Fund and Samuel R. Rosen-
baum as trustee of the fund, the
principal defendants. A total of 84
recording and transeription com-
panies including Capitol, Columbia,
Decca, RCA Victor, Mercury, Dot
and others were also named, this
latter group as “neutral defend-
ants.” -

Complaint, filed attorney
Haruld A. Fendler and Daniel A.
Weber, lists 91 Coast musicians as
the plaintiffs, among them deposed
Vice-President Cecil Read and
former board member Uan Rasey,
in addition to a host of top jazz
musicians,

Action specifically charges that
a collective bargaining agreement
was negotiated for the plaintiffs by
the AFM in January, 1954, which
provided for wage increase pay-
ments of 10 per cent beginning
January 1, 1954, and of 21 per cent
commencing January 1, 1956, but
that in “breach of its fiduciary ob-
ligations,” the Federation wranged
for all of the wage increase pay-|
ments to be paid LEI‘E'CH}' to Samuel
R. Rosenbaum as trustee of the
Music Peformance Trust Fund.

No Benefit From Fund

Complaint alleges the musicians
to huve received no substantial
benefit from the trust fund, and
that James C, Petrillo, president

(Continued on page 16)

ASCAP Last
Qtr. Checks
Out Dec. 20

NEW YORK—Publisher mem-
bers of ASCAP were notified last
week (14) that distribution checks
for the last quarter of 1956 will

out around December 20. In or-

er to do so, however, perform-
ance fund credits will be com-
uted on the same basis they were
or the second and third quarters
of this year, subject to a recom-
putation and adjustment in April,
1857, when [inal figures for the

value placed on such music by
foreign societies.

It was pointed out that ASCAP
faces its biggest threat from BMI
in the background music field,
because of the inroads being made
by the latter organization in at-
tracting writers engaged in the
television film field. At one time,
screen composers championed for
a segregation of funds, ie., sepa-
rate funds from motion pictures
radio, TV, ete. The mEjﬂct of
mgregutiﬂn of funds was not dis-
cussed at the meetings, it was
learned. It is known that the back-

round writers feel it is more
casible to seek a reform within
the present over-all distribution
system.

The failure of ASCAP to negoti-

(Continued on page 16)

Wallichs Maps
Plans fo Expand
Disk Qutlets

HOLLYWOOD — The possi-
bility of a national network of retail
disk outlets loomed last week, with
Clyde Wallichs, owner-operator of
Music City mapping plans for the
expansion expected to get under
way shortly, '

Wallichs last week revealed the
signing of a long-term lease in the
Lakewood Shopping Center here
for the second store in the proposed
Musie City chain. Other outlets are
planned in the Covina and San
Femando Valley areas in Southem
California and in San Francisco,
Chicago and New York. Financial
armnﬁcments for the program are
now being discussed,

No definite timetable has been
set for the opening of other stores,
Wallichs averred that the Lake-
wood unit will duplicate the famed
Hollywood Music City operation
and will stress self-service selling,
The retention of suggested list
prices will be followed in the Lake-
wood store as it has at Music City.
Projected new unit will comprise
a total of 12,000 square feet, with
one-third of the store to be devoted
to records, one-third to television
and high fidelity equipment, and
the balance to sheet music, musical
instruments and accessories,

Selectivity Is
Dot '57 Slogan

NEW YORK——Dot Records in
1957 will issue between 30 and 60
albums, with emphasis on mass
market appeal and catalog value,
Dot's chief, Randy Wood, and
Henry Onorati, vice-president in
charge of packages, have sounded
out dealers aeross the country and
have come to the conclusion that
tie present high rate of album
production may well be excessive;
that more selectivity is called for.

Dot in 1957 will produce wvir-

fourth lﬂuarﬁ:r will be tabulated.
This will not affect the distribution
of the society’s seniority and avail-
ability funds.

ASCAP is presently studying a
proposal to have performance state-
ments accompany only the April
and October publisher distributions
in the future. Further details are
expected in this matter some time

tually all of its albums. The door
will not be shut to foreign tapes,
obviously, in view of the label’s
overseas affiliations—but material
from overseas will be very care-
fully screened.

Between April and the end of
1958, a period of seven months,
Dot will have released 46 pack-

next month.

 ages.



www.americanradiohistory.com

6 MUSIC-RADIO

THE BILLBOARD

DECEMBER 1, 1956

C

HI DISK DEALERS EYE

POLK ENTRY INTO BIZ

CHICAGO—PRetailers watched
with apprehension last week a ma-
jor new entry in the record dis-
counting race. This time it's Polk
Brothers, a mammoth four-store op-
eration which has become the city's
biggest volume dealer in the high
ice-tag fields of major appliances,
ﬂnltura and carpeting,

While the chain feigns shock
whenever it's called a “discount
house,” it has built an enormous
operation with a slogan of “a king-
size trade-in. Heretofore, Polk
Brothers has operated almost exclu-
sively in the htiﬁ-ﬁcket field.

Overseeing the four departments
is Bob Weintraub, former distribu-
tor salesman for Angel Records.

Price Policy Clouded

If the store’s price policy is clear-
ly set in the minds of the sellers,
it's mot being so clearly stated to
the customers yet. A spokesman
said, at first, a “straight list price
policy” will be observed. In re-
sponse to the questioner’s surprise,
the spokesman corrected himself. A
customer buying three LP’s or more
will get 20 per cent off on the
whole sale.

Because of the strategic city-
wide location of the Polk stores,
the first general alarm is being
sounded among neighborhood deal-
ers here in some time. About two
years ago, downtown dealers were
alerted %:o}' the opening of the Dis-
count Record Shop in an ‘off-loop
location. On State Street spokes-
man, while admitting there was
strong concemn initially, claimed
that department store sales at
straight list have not suffered, but
in fact have increased this year.

Indie Retailers Meet

An informal gathering of inde-
pendent retailers ,it was learned,
was to get together in a downtown
restaurant Tuesday night (27) and
it's expected the Polk problem will
get a good going-over,

Polk Brothers sales are based on

British Top U. S.

o Continued from page 15

ing musie magazineg aptly docu-
ment this trend. The Record Mir-
ror's “British Top 10" list spots
Vanghan's “Green Door” as No. 6,
while Lowe is No. 10. Youngs
“More” platter is No. 5; Como’s
No. 17, The same mag's current
“Best Sellers by British Artists”
chart lists Young, No. 1; Vaughan,
No. 2, and Glenn Mason’s Parlo-
phone waxing of “Green Door”
No. 10. The Lowe tune has also
“been cut by the Ray Ellington

wartet, Columbia; the Maple Leaf

our, Oriole; the Tanner Sisters,
and Francis Day and Hunter.

“The Melody Maker” chart cur-
rently places Vaughan No. 7 and
Lowe, 17; Young, 5 and Como, 14.
The New Musical Express's best-
seller list has Young in fourth

lace and Como, 18; while Vaug-

n moved up from No. 20 to 9,
only one point behind Lowe, who
was six places higher than Vauglan
in the previous issue,

Guest shots, on British TV, Lon-
don nitery and theater appearances,
and a variety of local promotional
gimmicks, are generally credited
with helping the English record
artists win out over their U. S.
competition. Vaughan, for instance,
garnered ~considerable publicitv
when he volunteered to donate all
the rovalties on his “Green Door”
disk to a local boy’s elub charity,

Feeling here is that in view of
the inroads U, S. artists have made
on the British charts during the

t few years, it's high time Eng-
ish artists made such a strong hid
for top sales honors. Even today,
the charts here are dominated by
American names, with eight out of
the Record Mirror's “Top 10" disks
and 20 out the “top 30 best-sellers™
on The New Musical Express chart
'ﬁmfd by U. S. artists,

5 e

a complete self-service operation.
No sales help is Fmvide , 50 sal-
aried overhead is limited to a “rec-
ord cashier,” who is authorized to
instrument the price policy, such
as it is, The record department
will be mentioned just a couple of
times lightly in the chain's heavy
TV advertising schedule, The the-
ory appears to be the flattening of
overhead costs to almost nothing,
depending instead on the already
heavy tratfic in the stores.

This is a switch on the frequent
pattern of drumming up record
traffic to convert customers to big-
ticket buyers. A Polk spokesman
said the store is selling phonos so
heavily, they figured it a waste to
send customers elsewhere for their
records. One reliable guess is that
the combined stores unload up to
200 instruments with turntables
daily.

Lamas Gives
New Twist to
Exploitation

NEW YORK — Lamas Music,
publishing affiliate of RKO Unique
Records, is employing a new twist
to the traditional touring promo-
tion man in stepping up its push
on the score for the Eddie Fisher-
Debhie Reynolds “Bundle of Joy”
score,

According to the firm’s topper,
Marty Machat, new promotion men
have been hired in seven top mar-
kets to push exposure of the score
materiul. Switch is that the men
live in and accordingly know the
top exposure outlets in their spe-
citic cities, -

The firm also will shortly apen
an exploitation campaign on two
| other new properties, including the
score of the Jane Powell, Kaye Bal-
lard flick, "The Girl Most Likely,”
and the last work of the late Vietor
Young, titled the “Blue and Crev
Suite,” which constitutes the score
i of the forthcoming RKO Civil War
epic, “Run of the Arrow.”

. In line with the expansion of the
 pubberv’s operatidns, it will move
with its diskery counterpart,
' Unique Records, on the first of the
vear to new headquarters on the
19th floor of 1440 Broadway, for
vears headquarters for the Mutial
Network and station WOR

Am-Par-Mennen
e Continued from page 15

pectant Mothers” album by Sid
[Feller's Orchestra,

The LP cover will he promi-
nently featured in Mennen's new
marketing program, which spot-
lights a “Lady in Waiting” theme,
including page ads in Life, and
other natonal mags. Mennen is
| making a special mailing of the LP
|to deejavs, women’s page editors,
and fem TV commentators.
| At the same time, the LP will
'be spotted with special tie-up win-
'dow and counter display material
by dealers and department stores.

Modernaires

o Continued from page 15

Cant Carry a Tune,” the musical
reminiscences of “Juke Box Satur-
|day Night” and just enough po

| entertainment,

It's obvious that the Modernaires
are a well-rehearsed act, with plen-
tv of imaginative effort in it to
| make the Crove audience stand
up and cheer.

Comic Harvey Stone precedes,
with the Orrin Tucker orchestra
backstopping.  Joel Friedman.

CORRECTION

NEW YORK — It was
erroneously stated in The Bill-
board Jast week that the
Celler Committee anti-trust
hearings were “moving {nto
their publishing phase.”

The reference should have
been to the Songwriters of
America's $150,000,000 suit
against Broadcast Music, Inc.
and the networks.

Zephyr to Add
Pop Material
To Catalog

HOLLYWOOD — Zephyr Rec-
ords, indie label headed by meat-
packing heir Georgie Hormel, will
not restrict its future output to jazz
material, but expects to substantial-
ly add to its catalog with popular
LP's and singles.

Hormel declared the company
is primarily bidding for the pop
market and does not want to be
typed as a jazz label. First step in
this direction, said Hormel, is the
release of a Veloz and Yolanda
package titled “Latin Rhythms for
Dancing,” with additional pop band
and mood music albums slated for
the future, _

Firm currently has Ruth. Olay,
Rosalie, April Ames, Rick Marlow
and Hormel himself on its talent
roster, and recently added singer
Gloria Wood. Hormel expects to
name a new national sales manager
sometime next month, he disclosed,
to replace the recently resigned
Bud Freeman.

Cabrera Sues
Tico & Kahl

NEW YORK — Action seekin
an injunction was filed in Fﬂ-‘dﬁrl‘ﬁ
Court here last week by cleffer
Felix Cabrera against Tico Record-
ing Company, Inc., Kahl Music
Corporation and Ricardo Tico. Suit
seeks damages sustained for the al-
leged infringement of the plain-
tiff's tune, “La Cheriona-Meren-
gue,” written by the plaintiff prior
to 1953,

Suit claims the defendants, be-
ginning in January, 1956, without
consent recorded the tune and sold
records.

e Continued from page 15
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Record Musicians’ Court Suit.

of the Federation, “at all times
acted in hostility to them and their
best interests.” Musicians charge
they have not received any wage
increase since 1946, altho general
wage increases have been granted
in other industries thruout the
United States,

Record companies named in the
action “intended and desired to
have the wage increase payments

id directlv to the musicians,” but
were compelled to sign the 1954
Phonograph Record Labor and
Trust Agreements which required
them to make these payments to
the trust fund, the complaint stated.

Lawsuit charges that $1,737,900
in wage increase payments have
been Siverted to the trust fund,
and that since January, 1954, roy-
alty payments aggregated $6,750,-
000, Before the end of the exist-
ing agreement in December, 1958,
this fund will total $12,500,000.

“These rovalty payvments are al-
leged by the plaintiffs to constitute
money which belongs to the plain-
tiffs because it arises from the
plaintiffs’ services, and if the Fed-
eration had exercised loyalty and
good faith in its collective bargain-
ing agreements, the recording com-
panies would have agreed to pay
amounts equivalent to such royalty
payments to the plaintiffs as in-
creased wages,”

IEB Charged

Action charges the International
Executive Board “abdicated to Pe-
trillo their collective bargaining re-

onsibilities,” and that they were
actuated bv the selfish aim and
purpose of perpetuating themselves
in office and of maintaining their
hold and control over the affairs
of the Federation.”

Suit asks that all moneys pres-
ently in the hands of Samuel R,
Rosenbaum as trustee of the MPTF
be impounded and declared held
in trust by him f[or the 6,000 mu-
sicians who rendered services in
producing the phonograph records
in question.

An injunction, restraining the re-
cording companies from making
any further wage increase or roy-
alty payments to trost fund was
also sought for, as well as damages
in excess of eight million dollars,
The provisions of the 1954 Phono-
graph Labor and Trust Agreements
re ﬂliﬂ%{ to wage Increases were
also asked to be declared invalid.

The lawsuit is the culmination
of a series of battles between Pe-
trillo and a majority of the mem-

ASCAP Performance Credits

ate a contract with motion picture
producers was brought up at the
meetings as further evedence of the
inadequate compensation of back-
gmu'l-\'ﬂl writers. It was the conten-
tion of SCA that ASCAP owns
much of the background  music
rights only by virtue of the studio-
publisher link within the Society,
With the television film feld en-
aging more writers than ever be-
ore, ASCAPs hold in the field
of background music is seriously
jeopardized.

A number of music publishers,
chiefly those with Hollywood
studio connections, are e ected to
support the SCA demand for re-
examination and apward revision.
The present performance system
is based on a 1 per cent credit,
with some feeling the revision
should be adjusted to equal the
credit given a pop song.

| et} P] Gilbert's Opinion
: > |
| tunes to make for a good evening's |

L. Wolfie Gilbert, Coast chair-
man of ASCAP and a member of
the board, voiced the opinion in
Hollvwood last week that “the
time has come that ASCAP, in
order to avoid chicanery, mnst
have the right to evaluate a per-

is wholly in accord with the sys-

L,
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formance.,” Gilbert declared he|

tem of mechanization, but pointed

out that under the system, the
door has been opened for unfair
methods of acquiring performance
credits,

“The one valuable thing we lost
under the consent decree,” said
Gilbert, "was the right to evaluate
a performance. There must be a
system devised where phony per-
formances can be recognized as
such and be devaluated.”

Gilbert pointed out that there
are some writers who thru devious
means have suddenly jumped into

erformance hrackets that might

e compared to that of an Irving
Berlin., It's Gilbert's contention,
along with a host of other impor-
tant writers, that these perform-
ances are “rigged.” The example of
a writer owning or sponsoring a
radio show, either outright or in
connection with a disk jockey, was
cited. In such a case, the writer
would have the prerogative of per-
forming his own songs.

Tho no firm conclusions were
reached between SCA and ASCAP,
a decision in the matter is expected
to be reached with the utmost
haste. A veiled threat of litigation
was seen in the report that the
SCTEEN  COMPOSErs "lr;:st want to
lﬂ:}:]lauﬁt the present of

means
negotiation,”

bership of Coast Local 47, begun
in F EEI‘I.I.HI}F of last vear. Formal
protests by Coast members led b

Cecil Read; an appeal to the Fed-
eration and the IEB, resolutions
presented to the 1958 AFM con-
vention; the subsequent stormy
trials and deposition of Local 47
President John te Groen, and Sec-
retary Maury Paul and the recent
trial and suspension of Read; have
all preceded the present court ac-
tion,

Read himself took the AFM into
court recently and won an injunc-
tion which prevented the Federa-
tion from taking away his “right
to work,” a victory most unusual
in AFM history.

Harold Fendler, attorney for the
plaintiffs, told The Billboard that
another action in behalf of motion
picture studio musicians and the
widows of same, will be filed
against the AFM “within 10 days.”
Latter action ostensibly will deal
with the alleged diversion of re-
sidual payments to the trust fund,
of fees due musicians when motion
pictures have been sold for tele-
vision exhibition. *

Liberty Volume
Up 200% Over
‘55, Says Ames

HOLLYWOOD — Liberty Rec-
ords have increased their volume by
200 per cent over a like period of
last vear according to National Sales
Manager Jack Ames, with the com-
pany expecting even larger grosses
due to its recently strengthened in-
ternational distribution and the ad-

dition of several new distribs in the
United States.

Firm recentlv negotiated a new
pact with English Decea, calling for
world-wide tﬁ.‘-i]‘l'buliﬂn of Liberty,

Firm is scheduling a minimum of
80 LP releases during 1957, said
Ames, "and in addition to our LP
output, we will double our release
of singles.” The newly organized
classical division will also release
its first album by the Paganini
String Quartet wnder the direction
of Henri Temianka next month.

“With our own studio facilities
equipped with the first transistor-
ized recording equipment, and with
the building of our big band de-
partment, including Jerrv Gray,
Hank Mancini, Pete King and
Claude Gordon, we foresee 1957 to
be the biggest yvear for Liberty
vet,” said Ames,

Firm wlil continue its policy of
developing new recording artists as
it did with Julie London and the
Patience and Prudence team.

Plus Records
Offers Suit

Settlement

NEW YORK —— Plus Records
and the firm’s prexv, Samuel Kauf-
man, recently named in  an
infringement suit by nine music
ptblishers, headed by Shapiro-
Bernstein, entered a general denial
of the charges last week. At the
same time, however, an offer of
judgment and a request for dis-
missal of the suit was made

In the offer of judgment, defend-
ants claimed that 53.000 LP rec-
ords were made carrving the
alleged infringements. They said
sales had not exceeded 30,000 and
since popularity of the disks has
now died out. they will be unable
to sell the balance of 25,000, The
defendants offered to settle at the
rate of four cents for each of the
30,000 sold and to deliver the
balance for destruction.

g


www.americanradiohistory.com

DECEMBER 1, 1956
w

e

THE BILLBOARD

MUSIC-RADIO 17

Heat on Race for Platter Plugs

® Continued from page 14

scale—in order to gain TV exposure
for their new disks at the right

time,
Booking Confusion

However, confusion has resulted
from too many bookers working on
the same artist, with a warbler
sometimes promised to two differ-
ent shows for the same date. In a
move to eliminate such problems,
Bernie Miller, RCA Victor's pop
artist promotion chief, recently sent
out printed “What Show Are You
On?” forms to all of the labels
artists. .

The form (sant out on a weekly
basis) lists all of the important TV
shows, those utilizing record names
as guests, and asks the artis* to fill
in the dates he is booked for, or
negotiating to be booked for, on
the programs.

us Miller hopes to co-ordinate
his own efforts with the artists’
agents and avoid any double.
booking embarassment, It also

supplies him with a check-list of

EVERYTIME

(1 FEEL HIS SPIRIT)

Recorded by
PATTI PAGE . . . Mercury

Published by
MONUMENT MUSIC, INC,

Recorded by

ELVIS
PRESLEY

RCA VICTOR '

"lOVE ME TENDER"

Elvis Presley Music, Inc.

"ANY WAY YOU
WANT ME"

(That's How | Will Be)
Ross Jungnickel, Inc.
i

Scle Selling Agent:
HILL AND RANGE SONGS, INC.

JoAnn Greer with ]
Les Brown's Orch.
Capitel 1
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Euest shots so that RCA Victor’s
ield force can be alerted to tie in
platter promotion on an artist’s lat-
est record with his forthcoming
TV appearances,

A flock of record artists have
appeared on TV within the last
couple of weeks and even more are

slated to do guest shots during the

next few days, many of them doing
two or more,

Steve Allen’s Sunday night show
spotlighted Dot’s Jim Lowe with
“Green Door” last Sunday (25),
with Am-Par’s George Hamilton
VI on the previous week. Glory’s

Vince Martin plugs “Cindy, Oh,
Cindy™ on Allen’s show December

1, followed by the Hi Los, Decem-
ber 9, and Columbia’s the Collins
Kids, December 23

Line-up for the Winchell show
includes Columbia’s Jill Corey,
November 30, and Frank Sinatra,
Peggy Lee and Frankie Lyman
the Teen-Agers scheduled for
December 7. Sinatra is also booked
‘or Sullivan’s show on December
2, thereby assuring his new Capitol
platter “Jealous Lover” a hefty
send-off. Also on the December 2

Sullivan show will be Johnny Ray
and Rosemary Clooney. _
Sullivan is creditedy with giving

Bing Croshy's Capitol disk “True

Love” a big lift when he recently
'bet the crooner—on the air—that
| the disk would sell a million and

asked his listeners to help him win
the bet by going out and buying
record. Capitol execs said the
disk—already a best seller but past
its peak—immediately picked wup
sales-wise the week following the
telecast,

Perry Como, who hosted Decca’s
Brenda Lee and RCA Victor’s
Dinah Shore November 17, will
spotlight Johnny Ray, December
15, and Nat (King) Cole, Decem-
ber 1. Julie London’s new “Calen-
dar Girl” album on the Liberty
label received a stand-out plug,
when she guested on Bob Hope's
November 18 NBC-TV show
(Como was also on telecast) and
Don Comell is slated to plug his
latest Coral single on a forthcom-
ing Jonathan Winter show. Gisele
MacKenzie sang her new Vik plat-
ter on Winter’'s NBC-TV show No-
vember 20

Barry Cordon warbled his new
M-G-M disk “I Like Christiras” on
“Strike It Rich” November 22 and
did “Rock Little Chillun"—his other
new waxing—on Danny Thomas'
ABC-TV film series Novembe: 286,
M-G-M garners another TV film
plug in early December, when
James Brown is scheduled to sing
“Wagon Train” in one of his TV
film chapters of “Rin Tin Tin.”

Coral Active

Coral is gathering plug after
plug on Lawrence Welk's top-rated
ABC-TV show for the maestro’s

new Christmas LP and his yule
singles. Coral’s Dorothy Collins is
booked on Herb Shriner’s CBS-TV
show November 27, and Capitol's
Les Paul and Mary Ford plugged
their new Capitol platter on the
Ghriner airer November 20,

Guy Mitchell warbles on Dinah
Shore’s NBC-TV hour December
30. ABC-Paramount reaps daily

lugs for its new Mickey Mouse

lub disks on ABC-TV’s “Mickey
Mouse Club” show. The McGuire
Sisters” thrushed selections from
their new children’s album and
their latest single “Goodnight, My
Love” on the Godfrey CBS-TV
shor. November 21, Steve Law-
rence boosted his new Coral LP
“About That Girl” the same night
on “Tonight.”

Will Rogers ]{‘1;.5'5 “Morning” show
on CBS-TV ted Eddie Hey-
wood, Stan Freeman, Fran War-
rer;, and the Barbara Carroll Trio
last week, while Teddi King, Errol
Gamer, Helen Grayco, Shirley Ya-
maguchi, and Betty Johnson are
scheduled for the next two weeks.
NBC-TV's “Tonight” and Dave
Garroway’s “Today” also book rec-
ord artists on a regular basis.

Bally’s Betty Johnson kicked off
her new disk “I Dreamed” on
“Modern Romances” last month,
via a five-day acting-thrushing
stint on the soap opura series,
CBS-TV has bu:en running regu-
lar plug for Columbia’s new origi-
nal cast album “The Stingiest Man
in Town” on its “Aleor Hour” in
acvance of the show's telecast De-
cember 23, The album, featuring
Vie Damone, Betty Madigan, the
Four Lads and Johnny Desmond,
hit the market last week, marking
the firsi time an original-cast TV
album was made available for sale
before the show hit TV.

Today’s Buyer

® Continued from page 14

who is attracted to the loudest and
brassiest Dixieland disk. Certain
best-selling Dixie disks, some at
high “snob” prices, account for
little or no sale among jazz fans,
yet they far outsell collector-tvpe
issues cut by the great New Or
leans or Chicago masters.
The Extreme Breed

An extreme breed is the latest
to flower—the sterophonic tape
buyer. Most of these, said the re-
tailer, buy absolutely anything that
becomes available on stereo, from
a mass to a ragtime combo and far
beyond the realm of music.

Liberty, the largest of the coun-
try’s disk operations to survive since
depression days, maintains three
stores in Manhattan and one in
White Plains, and claims the largest
selection of LP’s in the world, with
over 000 labels represented. Excepi
for occasional close-outs, the stores
maintain a full-price policy. At one
time, Braddon observed, Liberty’s
trade overwhelmingly preferred

Risek Auction

® Continued from page 14

manager of the Jabberwock Record
store here, bid on 1,735 Columbia
"My Fair Lady” albums at a price
of $2.85 each. In another big sale,
a Long Island dealer bid $23,000
for a bulk quantity of 17,000 LP
disks.

Also included in the sale was a
small quantity of bass reflex speak-
er enclosures as well as 180 ta
recorders. The latter, available
thru distributors at about $85 went
for $90 each. Other items sold
included a number of Berlant hi-fi
component parts and several three-
quarter ton air conditioners, which
sold at $85 each.

Times-Columbia, New Jersey
distributor for Columbia Records,
has already instituted an action to
reclaim a number of records

shipped to Rizek, which the firm|

alleges were never paid for. The

firm's total claims come to over|.

$70,000. No delivery will be
made of any Columbia records sold
at the auction, pending outcome
of a hearing of Times-Columbia’s
action starting on Monday (26).

Rizek, already known to be an
operator in numerous fields, at one
time even got into the business of
making records. This was so in
July, when another of his firms
turned out two different 10-inch
LP under the title, “Ballads for
Ballots.” These were calculated to
be hot items prior to the political
conventions. That they hﬁcF cooled
off by now was attested to, when
8,000 of these disks failed to draw
a plug nickel at the auction. An-
other bidder suggested they might
be used as clay pigeons, but there
were still no takers.

classical and show music disks, and
the shop did a big business in im-
ported platters. Today, however,
the pop and jazz business practical-
ly equals the combined classical-
show volume. As in previous years,
Liberty’s mail order volume is a
big factor in the over-all picture.

Braddon himself has been with
Liberty for 10 years, starting in
the shellac era and making the
transition to LP’s. He makes it a
policy to order every new LP that
comes out and to keep it in stock
for one Full year. If any title fails
to move one copy within the year,
it is dropped at the earliest op-
portunity.

Record Rack

® Continued from page 14

instruments. The function of rack
jobbing, a discussion of disk royal-
ties, excise taxes and other industry
problems will be aired,

Program will be held at the

Grand Ballroom of the Ambassador
Hotel here.

FRANK SCOTT

“SHE SAID”

"WALKING UP 4 FLIGHTS
OF STAIRS”

KAPP =K-164

LITTLE “LAMBSIE'" PENN

“l Wanna Spend Xmas

with Elvis"”
ATCO #5082

THE STAR
YOU WISHED

L 3

- UPON -~
ROBBINS ‘MUSIC CORPORATION

M5 Pynamite !

—— e e e RN W R

VIC DAMONE
WHEN MY

FOVE SMILES

COLUMBIA 4-40783
Bourne, ‘Ine.

136 W. 52d 5. N.Y.C. MY

re-coupled—re-released
a great seasonal song

NAT "KING" COLE'S

"TAKE ME
BACK
T0 TOYLAND™

harvard music, inc.
1619 broadway, new york, n. y.

COMPLIMENTARY RECORDS FOR DEE JAYS

(IF YOU HAVEN'T ALREADY BEEN SERVICED)
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The Rib-Tickling Novelty of the Year

CHAMPAGNE COCKTAILS

' (Recorded by T. C. JONES —

England’s No. 1 Smash Hit of Last Year

CHRISTMAS ALPHABET

(Recorded by McGuire Sisters, Dickie Valentine, Spike Jones)

Breaking High, Wide and Then Some

NOTElI A POSTAL WILL DO — PLEASE
INCLUDE NAME, STATION &

||THE STAR YOU WISHED UPON LAST NIGHT

CORAL RECORDS)

(Recorded by Giselle MacKenzie, Nick Noble, Jeannie Carson)

SPECIFY SONG=—
ADDRESS.
BUDDY KAYE, 1674 BROADWAY, N.Y.C. 19, N.Y.
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Lyrics by BUDDY KAYE

(Co-writers, respectively, Mort Garson, Jules Loman and Jimmy McHugh)
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Demo Has Dangers

For Tape

By RALPH FREAS

NEW YORK — How do you
demonstrate lape recorders? If
voure the average dealer, vour ap-

roach to the prospect is something
ike this. First, vou tell him how
the unit works, putting stress on
simplicity and expliining any spe-
cial features (such as [ootage in-
dicator, recording level indicator,
ete.). Then, vou hand him the
microphone and ask him to “say
@ [ew words.” Here's where trouble
staris.

The ordinary citizen shopping
around for a recorder doesn’t carry
& prepared script in his pocket, As
a result, he is, more often than not,
embarrassed. He mumbles some-
thing into the mike. The plavback
is even more embarrassing to him,
This demonstration is not calen-
lated to put him in a buving mood.
Ir. fact, he feels like slinking out
of the store.

To overcome customer embar-
rassment, some dealers turn the re-
corder on as they discuss it with
the customer. The resulting tape is
plaved back later and the cus-
tomer hears himself in informal
conversation with the dealer. This
takes the burden of self-conscious-
ness or mike frizht from the cus-
tomer but this method is still
fraught with danger [or the dealer
who hopes to make a recorder sale,

Why is this method dangerous?
The reason is that 99 per cent of
the people who come tu vou to buy
a recorder have never heard their
own voices recorded, They will in-
variably sav, “That doesn’t sound
like me." And, regardless of the
high quality or fidelity of the ma-
chine you are demonstrating, the
customer will blame it for not
reproducing his voice [aithfully,

The dealer might counter by
telling the customer that he does,
in fact, sound exactly like the
voice on tape. The trouble is that
the customer then feels he is being
high-pressured, and resistance to
buy is built up.

This ‘demonstration problem can
be simply solved in one of two

SYLVANIA’S NEW
‘THUNDERBIRD’

NEW YORK——Sivivania is
readv to introduoce an  all-
transistor radio. The model,
dubbed “The Thmderhird,”
has a radical new design, savs
the firm They are currently
field - testing pre - production
models to get consnmer reac-
tion to the new design con-
ception,

According to R. L. Shaw,
general sales muanager of the
radio and television division,
the new models will he off
the production lines at Ba-
tavia, N. Y.. before the end of
the year. National distribution
will be availuble soon alter,
Suggested list prices have not
yvet been determined.

Svlvania has also created a
promotion to generate  sales
for thuir TV sets, -During the
Christmas  sales stanza, the
firm will give away a 8§65
Helbros wrist waleh with any
of six models in the 1957 TV
Jine., The walches ure avail-
able in hoth men’s and wom-
en's models, The cost to deal-
ers will be $3.46 per watch.
Extensive newspaper adverlis-
ing will back the promotion
and it will be featured on Svl-
vania's weekly TV show, “The
Buccaneers.” In  addition,
dealers will be provided with
free -consumer broadsides for
direct mail and free store dis-
play kits for window or wall
Use.

Dealers

wavs., Either vou shouldnt risk
having the customezr use the re-
eorder at all, or, vou should care-
fullv prepare him for the way his
voice will sound on tape. Explain
that the great majority of people
have to get used to the sound of
their own voices and usually react
with disbelief when they [irst hear
themselves, .

Do vou think that too much
stress is placed on this aspect of
the demonstration? If vou think
s0, try the following experiment
for yourself. Tuwrn ov a recorder
at home when a group of vour
family or friends are l'allu:inf in-
formally. When the tape is plaved
back, ask each person hwo ques-
tions. First, ask what they think
of their own wvoice. Without ex-
ception, you'lk find that each per-
son thinks evervone else sounded
as thev normally do hut that they
themselves sounded “awfnl.” The
moral is obvious.

New Displays

From Victor

NEW YORK—A group of spe-
cial Christmas displays lave been
created by RCA for dealer use
during the holiday period ahead
to feature both RCA television
and radio-“Vietorola” merchandise,
In addition, there is a revolving
three-tier unit for displaying 12
table and portable radios. A spe-
cial double-decker that holds six
console TV sets or hi-fi phonos is
also available,

These special displays are an
important part of an over-all ad
campaign which, according to
RCA, is one of the biggest pre-
Christmas programs in the history
of the indistry, The firm intends
to use virtvally everv ad media
available to them,
the ad burden will fall on NBC-
TV and insertions in mass circula-
tion magazines Ne'work radio and
newspapers  also  figure in their
plans. RCA distributors are ex-
pected to expand their ad cover-
age on the loeal level, using RCA-
prepared material for  bhillboards,
direct mail, local radio and TV
spots and newspaper ads, in addi-
tion to providing dealers with the
special Christmas displays.

An interesting aspect of the pro-
gram is the number and variety of
the products involved. The [irm
has never had so many new prod-
ucts available for the Christmas
buying season. Color TV comes in
for a big plav. So do three classi-
fications of black and white: “per-
sonal,” portable and standard
b &w. receivers. There are also
hi-fi “Victrolas,”™ sterea tape play-
ers, transistor radios, clock radios,
portable radios and tape recorders,

SPA Cautions

® Continued from page 15

company. “It's nat meant to be an
arbitrary attempt to limit a song-
writer's earnings,” Carp declared,
“and it is used solelv in dealing
with amateur songwriters who sub-
mit material thru channels other
tha. recognized, established pub-
lishers.™

According to Carp, there can be
no meeting of the minds between
SPA and Cﬂpihﬂ_ since SPA wants
the diskery to do away with the
forms entirely. The record com-
pany thinking is that the form is a
necessary- protection, and that its
demise would seriously jeopardize
the selection of material by the
firm's producers, Few writers,
whether SPA members or not, are
reported to be singers of the form.

The brunt of |

fim Toney, vice-president and general
manager of RCA Victer's Radie and
Victrola Division.

V-M Debs
Display Unit

NEW YORK ——= Dealers ean
keep their window displavs fresh
andl timely for the next four monlths
with the new display unit oliered
by VM Corporation. The basic
unit can be changed with the sub-
stitution of a single element to
tie-in - with Christrnas, the New
Year, and St. Valentine's Day.

VAL calls it & “kev quarter”
display, referring to the peak busi-
ness done during the three months
beginning November 15 and con-
tinning thru February 13.

The plhono and tape recorder
firm also has a national adverlis-
ing campaign in the works that em-
plovs all media; radio, television,
newspapers, outdoor posters maga-
zines aud theaters.

Sec vour V-M distributor for
details on  the “key quarter”
display.

® Continued from page 15

Finklestein Hype;

accarded protection for two 28-
vewr terms, other countries where
American works have a market
have accorded protection or a pe-

plus 50 vears. He-savs: “\We can-
not expect such generous treatment
in the future unless we are pre-
pared to grant similar treatment to
foreign  nations in  the United
States,”
Juke Exemption

Finkelstein's study examines the
Coparight Act's juke box exemp-
tion, which he teres diseriminatory
and anachronistic He also com-
ments on the Act's Compulsory
Licensing provision, quoting the
late Register of Copyrights, Thor-

clanse was a “makeshift,” in order
to secure passage of the 1909 Act.
Solberg is quoted as stating that
“the anthor should have ‘complete
control of his rights".”
Finkelslein's book alse includes

L

copyright theory,” the by-products
of which, he claims, have proven
burdensome, He also urges that
in revising the Copyright Act, con-
sicleration be given the proposal
that common-law rights in unpub-
lished works should be superseded
by Federal law. He states: “It is
urged, on behalf of this proposal,
that an  exclusive ﬁ:dm-uF system
covering all literary and artistic
property, whether published or un-
published, will promote uniformity
and certainty in the law by taking
the protection of unpublished
works out of the hands of the sev-
eral states and investing federal
law with sole jurisdiction.

Reform of the Act of 1909 is
long overdue, Finkelstein says. He
adds that: “the inquiry now in
prospect by the Register of Copy-
rights will receive the hearty en-
dorsement and co-operation of the
r“ﬁm copyright bar,”
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rind equal to the life of the author

vald Solberg, as stating that this

a study uf 1the so-called “indivishle |

COLD TURKEYS

Bad Guess
Pay-Offs

CHICAGCO —— A dealer in the
heavv-tratfic loop area attracts
passers-bv with t}w following an-
null“m‘n]l‘“t il.]: ]"Ii!'i. 1H."il'llh"i"l'l."',

Watch this space for our
WEEKLY
SPECIAL

12-inch long-play records

at greatly reduced prices.

The “specials”™ are the dealer’s
bad guesses, He offers them to
his enstomers at slightly more than
his cost, 1le agrees that the offer
is & form of discounting which
normally he stavs away from. But
the cut-rate is made only on the
slow movers. The dealer savs he’s
satisfied if he just gets his money
out of the turkevs. The money is
then plowed back into fresh, hot
merchandise which is sold at Rl
price. The gimmick Leeps his stock
fresh, keeps the bad ilems moving
and gives the occasional enstomer
a reason o become a steady buver,

‘Incognito’
Salesman

NEW YORK —— RCOA Victor's
Radio and "Victorola” Division
chief, Jim Tonev, frequently works
as a salesman in relail record and
appliance stores on Saturdavs, and
his "incognita” sales olten pay off
with valuable merchandising  in-
Formation,

He recentlv solved a problem
that had been puzzling iEE divi-
sion for some months. Dealers re-
fused to display a %150 RCA Vie-
tor portable phono in a genuine
leather case, while competitive
models i imitation leatherette
were prominently displayed and
consequently sold better.

Altho repeated ‘nquiries of dis-
tributors failed to locate the teou-
ble, Toney found the answer him-
sef during one afternoon’s work in
the appliance section of a Wash-
tington  departinent  store.  The
| dealer simply explained that he
kept the RCA model under wraps
because the leathir faded under
lights in the window and was
easily  finger-marked, while the
iIeathEreltr units were considerably
more durable, and therefore more
displavahle.

Toney promptly ordered that the
model be done up in leatherette
on the next run, thereby saving
money on  production and  step-
ping up sales. “Distributors under-
standably hesitate to pass along
such  explunations,” said Toney,
“and the onlv wav we can find out
that kind of information is by
going into the stores ourselves.”

Tiomkin Berates
® Continued from page 14

I};Iﬂtﬂl that he liked Liberace, be-
cunse he brought jov to many peo-
|ple. As [or Elvis Preslev, Tinmkin
(said that he did nut believe that
i Presley represented a mmsical form
cof sexual  degeneracy,  And, he
Ladded, the rock and roll devotee of
today may be the serious ssmphony
musician of tomorrow
Sereen Muosie

With regard to the fiekd of sercen
background music, Tiomkin stated
that this area of music has made
tremendous strides in the last 10
vears, and that it has eontributed
in A major wav to radio, television,
records, ete. Referring to the at-
tempt of screen writers to secure
a larger share of the ASCAP roy-
alty melon (see separale story),
Tiomkin said it was important that
such writers be adequately com-
pensated.

While not casting aspersions on

DRIVE-IN FOR
DISKS, SAYS CAP

NEW YORK — Drive-in
restaurants give way to drive-
in disk shops, according to
ideas envisioned by Capitel
Records, Here is the labels
concept of a “Record Drive-
In” of the future: The shop is
complete with two-wayv speak-
er systems [or cars and a spe-
cial listening section for “in-
side” customers. A close-up
of the two-way speaker sustem
shows how the unit is wired
under grommd., Car-customers
ean audibon Tatest releases
without getting Irom hehind
the wheel, Car-hops would
hand the motorist a musical
menn, listing the top singles
and top albums. After ¢hoos-
ing a disk for auditioning. the
motorist wonld request a play
from the salesman-deejuv in-
side the building via the two-
way speaker svstem. For wider
selection, the  shapper-on-
wheels could walk inside to
chonse from extensive stocks
in the browser baoxes.

STEREO STRONG
AT OHIO FAIR

CLEVELAND—TIi-i zealots in
this Midwest city are keenly inter-
ested in stereo sound on tape. At
the [irst annuval hi-fi show, held
last weekend (November 17-18),
stereo tape exhibits and demon-
strations were run-away favoriles,

This experience duplicates that of

El:h{: High Fidelity Maonfactorers'

!Asstmiuﬁﬂn at their New York con-

clave earlier in the fall. Stereo
tape is obviously on its way te he-
coming the ultimate in hi-fi repro-
duction by popular acclaim,

Coincidentally, the Cleveland
show's sponsor was the local AM-
FM radio outlet, WDOK. which is
the only outlet in the Clevelind
area to offer listeners stereoplionie
tapecasts on a regulur broadeast
schedule. This bvpe ol broadcast is
managed by transmitting one chan-
nel of the stereo track on AM and
the other channel on FM. Listen-
ers with both types of receivers
obtain stereo sound by using both
sets  simultaneously  and  placing
them strategically for maximnm ef-
fect,

Among the manulactirers whe
exhibited at the Clevelund show
were Pilot, Pentron: Scott, Fisher,
Ampex, RCA Victor, Webeor, Co-
lumbia, Melntosh, Lansing., Fair-
child, Sherwood, Lee. Harmim-
Kardon, British Industries, Bozak,
Telefunken, Grundig-M ajestie,
Nord-Mende, Bell, Concertone and
Dictograph.

Will Cleveland have a second
annual hi-fi show?

“The show was such an obvious
suecess that it isn't a guestion of
whether or not there will be a sec-
ond one,” says Norman Wain, pop-
ular WDOK deejay who piomeered
the afair. “The question is—when
do we get started on it?"

WDOK offered exhibitors a good
package, A combination of exhibit
rooms in the plush Hotel Cleve-
land plus 20 spot announcements
over the AM-I'M outlet cost the
exhibitor $200. If a manulacturer
bought an additional room, he
qualified for 20 more spots.

other musical trends and shyles,
Tiomkin averred that the output
of screen background writers had
helped to raise the level of Ameri-
can musie, Much of the material,
he said, found its way into albums
and was being used extensively in
the standard and educational lields.
He indicated that, in his opinion, a
fairer distribution on the past of

ASCAP was indicated on behalf of
these writers.
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' SEVEN GREAT ()i ALBUMS!

|
"'The Band of Distinction™

MG C-722

|
“The Count”

MG C-685

|
“Count Basie Swingsand Joe Williams Sings

MG C-678
|

“The Swinging Count”

MG C-706

|
"Count Basie Dance Session” #1

MG C-626

|
“Count Basie Dance Session” #2

MG C-647

i
“Basie Jazz”

MG C-633

S5 reecse "THE GREATEST”
W Count Basie Plays

Joe Williams Sings Standards
MG V-2016
now for the first time on one single record!

Ella Fitzgerald and Joe Williams with Count Basie and his Orchestra

“APRIL IN PARIS”w"PARTY BLUES”

89172 * 89172X45

'-‘3““5 . -] -~ 451 NORTH CANON DRIVE, BEVERLY MILLS‘CALIF, .~ - =i« = -,
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HE BILLBOARD'S WEEKLY

Packaged Records Buying Guide

® Best Selling Popular Albums

. CALYPSO-Harry Belafonte.......

Albums are ranked in order of their natiopal sales strength  at
the retall. level according to The Billboard's weekly survey of top
dealers in all key markets.

.+s++BCA Victor LPM 1248

2. ELVIS=Elvis Presley...... MR T ..RCA Victor LPM 1382

o

© @ ;> w

10.
11.
12.
13.

14,

135.

THE EDDY DUCHIN STORY-Sound Track....Decca DL 8289
THE KING AND I-Sound Track....s.ss0s+..Capitel W 740
MY FAIR LADY-Original Cast.vvvvvenses- Columbia OL 5090
HIGH SOCIETY—Sound. Track...evavenre e v . Capitel W 730
ELVIS PRESLEY........... S RCA Victor LPM 1254
BELAFONTE—Harry Belafonte. ... .. .. .RCA Victor LPM 1150
SONGS FOR SWINGIN' LOVERS—Frank Sinatra. .Capitol W 633
OKLAHOMA!-Sound Track. .......... e ssss.Capitol SAO 595
SAY IT WITH MUSIC—Lawrence Welk,.....Coral CRL 57041
THE PLATTERS........ S e veensesMercury MG 20146
MANHATTAN TOWER—GCordon Jenkins........ Capitol T 766
THE ELGART TOUCH-Les Elgart.......... Columbia CL 875
FRESHMEN FAVORITES—Four Freshmen. .......Capitol T 743

® Pop Albums Coming Up Strong

A listing of newer pop albums showing strong frade action, compiled
thro & survey ol sll major markets, These albums [igure strongly as
potential entries on the national best selling pop albums chart.

1. Ella and Louis

2. Judy........

. « v+ » . Ella Fitzgerald and Louis Armstirong
Verve MG V 4003

T .+ +» - Judy Garland
Capitol T 734

3. Manhattan Tower...............Patti Page

Mercury MG 20026

Decea DL 8345

4. Rock ’n’ Roll Stage Show. .. . ... .Bill Haley
5

0. SHBE}'---------

. Rock and Roll Forever

.+ s+ 0. Various Atlantic Artists
Atlantic 1239

E S W E W

.+ « +Sarah Vaughan
Mercury MG 36089

. Most Played by Jockeys

1.

2.

Albums are ranked in order of the greatest number of plays on disk
Jockey radio shows thruout the country. Results are based on The
Billboard's weekly survey among the nation's disk jockeys.

ELVIS—Elvis Presley. .. vsssssssssnss. RCA Victor LPM 1382
HIGH SOCIETY—Sound Track....cvvesssess...Capitol W 750

3. THE ELGART TOUCH-Les Elgart....ss..Columbia CL 875

4.

5.

CALYPSO—Harry Belafonte....uuvsss..RCA Victor LPM 1248
ﬂ'N TH.E SUNBT EIDE*"FEFUI Ladﬂ. F R EEEEE -Cﬂ]mﬂh]ﬂ CL 912

6. THAT TOWERING FEELING—Vic Damone. .Columbia CL 900
7. HOWDY—Pat BOON€..sssssssnssasnasnsnsssss Dot DLP 3030
7. 'S WONDERFUL—Ray Conniff...csseessesss.Columbia CL 825
9. MISTY MISS CHRISTY—June Christy.sssesasss..Capitol T 725
10. SONGS FOR SWINGIN' LOVERS—Frank Sinatra. .Capitol W 653

® Review Spotlight on. . .

Popular Albums

PAUL WHITEMAN 50th ANNIVERSARY (2-12")

—Grand Award 33-901 _
Produced on the occasion of Pop Whiteman's
50th anniversary in show business, this is a set
of two disks that offers much to collectors,
fans and a lot of ordinary folks with a feeling
for the glamor of the business. Many of the
music personalities associated with Whiteman,
and many of the tunes he made famous or

introduced, .are on this wax. There’s even an
air check of Crosby and the Rhythm Bovs.

among their best on vinyl—and that's saying a
lot. An outstanding buy; should be solid
inventory for a long time to come.

WHAT 1S JAZZ? (1-12") — Leonard Bemnstein,

Narrator. Columbia CL 919

This is a reproduction of an enlightening and
entertaining program presented on the “Omni-
bus” TV series last year. Bernstein does not pre-
sent a pedantic capsule history of jazz, but (to
paraphrase his words) shares with the audience
some of the things he knows and loves about

jazz., He explaing in simple language (and
Other than this segment, the recordings are with well-chosen musical Exﬂmplesu jazz's pe-
all new and include Tommy and Jimmy culiar use of melody, rhythm, harmony and
Dorsey, Johnny Mercer, Jack Teagarden, Hoagy improvisation. He draws on Bessie Smith and

Carmichael, Joe Venuti and, of course, White-
man, Produced by Enoch Light, this is a
unique package, with a special booklet about
the maestro and his career. Price is $9.95,
and well worth it.

BOUQUET OF BLUES (1-12") — Dinah Shore.

Victor LPM 1214 :
RCA Victor has selected this second Shore LP
of the year as its November Save-on-Records
special, a fact which should assure a lot of
retail activity. Aside from that, it could make
the grade on its own superior merits. The
thrush is at her very best with these moody
minor key blues efforts with distinctive an
high quality backings in turn by Harry Zimmer-
man, Henri Rene and Frank de Vol. This one
could go a long way to getting the gal back
into the disk scene prominently with the likely
stron ]'m:kekr reaction. Tunes include “Bouquet
of Blues,” “Born to Be Blue,” “Blues in the
Night,” ete,

(lassical Albums

LEONARD BERNSTEIN ON BEETHOVEN:

SYMPHONY NO. 5 (1-12") — Narrator,
Leonard Bemnstein, Philharmonic Symphony
Orchestra of New York, Bruno Walter, Cond.
Columbia CL 918.

Bernstein pulled a tremendous audience reac-
tion with his t:ﬂmmf:ntnr'f on Beethoven on
TV’s “"Omnibus” program last season. This LP
—reproducing his fascinating dissertation on
Beethoven's “Symphony No. 5. — (orchestra
illustrations of how composer's rejected
sketches for the Ffirst movement might have
sounded, ete.) should reap an equally fine
sales reception. The handsomely packaged LP
is further enhanced by the big-name value and
quality performance of Bruno Walter {conduct-
ing the entire New York Philharmonic Sym-
phony). Particularly good for beginning collec-

- o Al

THE JAZZ MESSENGERS (1-12”) — Columbia

CL 897

The Messengers’ first Columbia album carries
on in the brilliant, free-wheeling fashion that
attracted so much critical admiration when
they were on another label. Along with the
Modern Jazz Quartet, this group is at the very
top of the East Coast’s purveyvors of small-
jazz. This particular album is outstanding for
the range of ideas and varied exploitation of
the potentialities of the gifted fivesome. A
standout is the drum work of Art Blakely in
two Hank Mnble'y originals, “Hank's Symphony”

Miles Davis—and representative musicians from =

all periods in between—to illustrate the basie
grammar and rich vocabulary of the idiom.
There could hardly be a more splendid intro-
duction for youngsters and curious, but unin-
doctrinated oldsters.

Christmas Albums

THE STINGIEST MAN IN TOWN (1-127) —

Columbia CL 950
The first musical version of Dicken's “Christ-
mas Carol” will be aired on NBC-TV's Alcoa
Spectacular on December 23. This de luxe
original cast package of the show, which fea-
tures such standout talent as Vie Damone,
Johnny Desmond, the Four Lads, Patrice
Munsel, Basil Rathbone, Robert Weede, Mar-
gn Green, Betty Madigan and Robert Wright,
] in singing spots, is getting a hefty three-
wnri' E&Jrﬂmntinn rlay from the diskerv, Alcoa
an BC. It figures to be one of the top
Christmas sellers around, on the basis not only
of the promotion, but the extremely likeable
gua]ity of the score itself and the job done
y the performers. Dealers should move fast
on this to cash in on the exploitation.

Album Covers of the Week

HOLIDAY
MUSIC

HOLIDAY MUSIC, Mercury MG 20189,
This full-color reproduction of New York's
Rockefeller Plaza in all its holiday finery
makes an ideal evocation of Christmas
colors and gaiety in urban setting. The
mammoth Christmas tree, with its thousands
of lights, set off by the evergreen decora-
tions that line the esplanade leading to the
Plaza, is a memorable sight, and will
certainly make a cheery note in any holiday

- |
and “Infra-Rae.” As for Mobley (tenor} and record display.
Donald Byrd (trumpet), their blowing rates as
- ®
® Reviews and Ratings of New Albums
Popular (lassical Jazz
? wensssasess B0 | MOZART: RASTIEN AND BASTIENNE RIVERSIDE MODERN
cﬁﬁ: IEE:E%IE‘I']FHM {1-12""}—The Munich Chamber Orches- JAZE SAMPLER ....ciurnnnsasacsns- L)
Verve MG V 2023 tra; Christoph Step, Condl. Decca DL | (1-127)
The movie canary has enjoyed con- - R Sy 80| Riverside 5-3

A well chosen dozem from Riverside’s
modern jazz catelog, much of which
fs mot nearly as well known ag it
deserves to be. The selections inm-
clude: Thelonious Monk, *“Liza™;
Mundell Lowe, “Far From Vanilla™;
Randy Weston, “Fire Down There™;
Barbara Lea with Billy Taylor, "1
Didnt Know About You™; Dom
“Elliott and Rusty Dedrick, “Dominick
Seventh,” ete. With one exception,
all ltems in the set were recorded in

(Continued on page 22)

giderable success with her current
single waxing of “True Love,” which
should help this LF chalk up some
sizable returns. The package should
alsp do well om lie own merits—
particularly on the deejasy clrcuit. It
spotlights the thrush on a group of
standards in her wusual fine light
opera #iyle, contrasied by some
equally effective piping In a swingier
vein. Excellent cover portrait adds
dealer display wvalue.

(Continued on page 22)

d :

The most satisfactory edition w date
of this delightful operetta written by
Mozart at the age of 12. The soprano,
Rita Streich, is particularly good, and the
sound is fine. Contains some of the
comic dialog, all in German, of course.
Mice cover will help sales slong, All
Mozart lovers, and most opera fans will
be easy to hook.

DVORAK: CONCERTO FOR VIOLIN
AND ORCHESTRA (1-12")—Johanna

(Continued on page 22) 1
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SONGS OF CHRISTMAS—The Norman Luboff |
Choir. 22 Carols in all, including a rare
performance of the coriginal “Greensleeves."”
Can’t miss being the definitive choral Christmas
album this season and for years to come.

A DECEMBER BUY OF THE MONTH! CL 926

CALYPSO CHRISTMAS —The De Paur Chorus,

Leonard De Paur, Conductor. The most unusual )

holiday item of its kind! For the first time the
gpirit of ““Christmas in de tropica" has been
captured on records! This unique Christmas |
album s another DECEMBER BUY

OF THE MONTH' CL 923

THE STINGIEST MAN IN TOWN—The TV _
Musical based on Dickens' “A Christmaa Carol,”
exactly as performed by Vie Damone, Johnny
Desmond, the Four Lads, Patrice Munsel, Basil
Rathbone and Robert Weede on the Alcoa Hour
Network Telecast of Sunday, Dec. 23rd! CL 950

"YTHE COMING OF THE KiNG—David Wayne in a

heart-warming musical narrative of the Nativity
story, adapted from Norman Vincent Peale's
new Prentice-Hall book of the same name. W"l].l
provide new enjoyment of Christmas for ,

ages T to 70! ML 5163
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® Reviews and Ratings of
New Popular Albums

® Continued from page 20

FOR YOU, FOR ME, FOREYERMORE .78
Morganz King (1-12°)
EmArcy MG 36079

The thrush's “Helen Morgan™ LP
and recent nliery appearances have
already given her m firm foothold in
the music business, She s regarded
at one of the comers, with possibili-
ties both as a pop or jazz-oriented
chanteuse. This program conslsts of
standards, most of them, like the
title song, not especially overworked.
Richard Hayman ork backs micely.
For kicks, sample “Down In the
Depths of the Ninetieth Floor” or
the intimate and sensitively phrased
“In the Wee Small Hours of the
Morning." With the kind of Jock
exposure this LP rates, it could
become a hot retail item.

A FLASH OF STRINGS ..uconsnsssrasl®

Dorian (1-12")

Dot DLP 3021
Here i3 & package of superior
musiclanship Introducing & new mae-
stro-arranger of exceptional ability.
Title is just right—one hearing will
convince that it has flash and class
plus. Arrangements—based on famil-
far seml-classic and pop themes—
makes for a stimulating combination
of sounds. Package requires sales
fntroduction, but once heard It can
find & solid market. Jocks can cash
in at once with “Beeswax,” an ideal
demonstrator band.

BODY AND BOUL .....ccovensennnaisls

Norman Greene Ork (1-12")

Decca DL 8377
Here is an intriguing collection of
lush arrangements, mostly of old
faves, Accent 18 on strings, but
Arfie Baker's clarinet solos on five
of the numbers are a delightiul build
for relaxed listening, Three of the
ballad selections are of Greene's own
cleffing, which likewise make for
highly pleasant hearing. A good
package of mood music, which dee-
fays can find very useful for soft-
paced spins.

mmﬂ PLA.T .--i-li-l!llllll'..li""T‘
' John Serry, Accordion (1-127)
Dot DLP 3024

Serry has put together 121 beautiful
performances  here, ranging from
waltzes to up-lempo items, including
several Serry originals, “When My
Dreamboat Comes Home,” “Button
Up Your Overcoat” and “Side By
Side™ mre among the ltems. General
effect Is soothing — one of mood
rather than the all-tpo-common show-
off type of performance. Vibes,
electric accordion and four thythm
offer tasteful backings.

FLODR BHOW .......cci::-
Jon and Sondra Steele (1-12")
Foremost FML 1000

Az title indicates, this Is a potpourri
of supper club fare with the Steeles
offering a pleasant program of songs
and planistics culled from their nitery
material. There are pop standards
here and a touch of spirituals, pre-
sented with taste for over-all easy
listening. Appeal, however, is gaited
to the carriage trade. Can likely find
& market with table-squatters familins
with the artists’ work.

ADOMONO
GUITARRA ESTUPENDD ..cvueees:12
(1-12")
Foremost FML 1002
Estupendo, who has worked with

II‘....."TJ

Today's

Hottest Hi-Fi

BEST SELLER!!
REDD FOXX

LAFF

OF THE

PARTY

LP214-LP219-LP220
DOOTONE RECORDS

such nmcts a8 the Mills Brothers,
Ames Brothers and Jimmy Durante,
embarks on his disk safarl with
some mighty listenable guitaring.
Several standards, “Autumn Leaves,"
and “In the Mood,” for example, are
included, but the artist shows his
versatility with authoritative readings
of “Malaguena,” as well as several
classical styled pleces of his own
cleffing. Doesn't figure as a big
seller but the fine quality makes it
an exciting hi-fi demo disk s well
a5 & gpenulmely enteértaining chunk of
performing.

OF MEN AND MEMORIES ,..ccovc.. .58
Ruth Wallia (1-12")
Wallis WLP 9
Better known a8 a singer of party

songs, Mise Wallis turns to the
romantic mood here with a dozen
ditties that give portralts of various
young men. The mood is torchy and
the simple background of gultar and
bass contribute to the feeling. As
useal, the materinl is all cleffed by
the singer herself and some _is
definitely adaptable as special night
club materizl. On the debit side,
however, Is the fact that the competi-
tion in this field is heavy indeed.
Dealers will do well (0 move
cautiously on this.

Leona Anderson (1-11'7)

Unigque LP 115
Package can get some sales play via
humorous, mnovelty approach, Un-
fortunately the humor—via labored
singing efforis—wouldn't seem too
mpparent to average customers at LP
prices. Package is strictly " for the
buver who might Hke to make fum
for serious music-minded Thouse

guesis. Mo great sales threal, comedy,
or otherwise, however.

® Reviews and Ratings of

New Classical

® Continued from page 20

Albums

EEIE Tu lm! “ 'l.l.l.l'l""‘“

® Continued from page 20

® Reviews and Ratings of
New Jazz Albums

the past two vears. The one old item
fa & gem, Sarah Vaughan's 1946 re-
cording to "It Might s Well Bes
Spring,"” backed by the John Kirby
ork. At the 5198 price tag, the
customer gets a terrific break here;
he won't be slow in responding.

TAKE A CHORUS ........cce0avs0e::.82
Don Abney, piano; Mundell Lowe,
gultar; Wilbur Ware, bass: Bobby Don-
aldson, drums (1-12')

Music Minus One J30

m!T IMP“D‘?EE kR E R RS EFFEEN
Don Abney, wpiano; Jimmy Raney,
guitar; Oscar Pettiford, bass; Kenny
Clarke, drums {1-12™)

Music Minos One J16
Music Minus One now has the three |,
most satisfactory jarz “add-a-pan™
records, from many standpoints. First
is the choice of rhythm sections, to
which the tyro s invited to add his
own instrument or voice, Since most
students today are interested Im mod-
ern  style phrasing and harmony,
MMO puts together top-notch modern
sections. Back of the jackets has the
chord symbol for each tune, snd
these have been updated with mod-
ern extenslons and passing chords, by
such as Nat Pierce and Abney, Now,

Martzy, Vielin, The Rias Symphony

Orchestra, Berfin, Ferenc Fricsay, Cond.

Decea DL 9858 ...ovnvrerrcrisirnnseslB

Young Hungarian fem vocalist has vir-
tually clear sailing on this pleasing,
colorful, folk-ingpired work. This 5 a
very big musical talent, with a forceful
and individual style. Good sound, and
several plensant modern encore pieces by
Ravel and Milhaud for good measure,
Thizs can be sold easily.

DVORAK: SERENADE FOR STRING
ORCHESTRA IN E MAIJOR;: SLA-
YONIC RHAPSODY IN G MINOR:
SLAVONIC RHAPSODY IN A FLAT
MAJOR (1-11") — Bamberg Symphony
Orchestra, Fritz Lehmann, Cond. Decca
n[l' mu |+q'pl|lllrllll'll-l-l!lfllllllTT
With an ork consisting mainly of dis-

placed Crechs, the Iate great conductor

Lehmann achieved most indigenous read-

ings of these easy-to-tnke pieces. The

Serenade is virtually a salon piece—

melodious, graceful and non-provocative,

The better-known Rhapsodies were avail-

able previously on a 10-inch Decca. A

good populartype Item that should re-

qguire little pushing. Excellent cover by

P. Brueghel,

BEETHOVEN: SYMPHONY NO. 3 IN
E FLAT MAJOR, OP. 55 ("EROICA™)
{1-12"")—The Berlin Philhkarmonle Or-
chestra, Euvgen Jochum, Cond. Decea
DL %865
Jochum and the Berlin Philharmonic

give the warhorse a majestie, ear-filling

treatment that stands up solidly on
comparison (o the betler known versions
of the “Eroica™ now avallable. Should
be a moderately good inventory staple.

TR

GRIEG: PEER GYNT SUITES—NOS. 1
AND 1; WEDDING DAY AT TROLD-
HAUGEN; TRIUMPHAL MARCH
FROM “SIGURD JORSALFAR™
(1:12")}—Bamber Symphony Orchestra,
Dtmar Sultner, Cond. Bavarian Sym-
phony Orchestra, Kurt Graunko, Cond.
While there is much rivalry om the

“Pear Oyvnt,”™ this latest cutting has
sirong competitive values in its excellent
sound projection and spirited, idiomatic
interpretation. The fill-outs on  efther
side, "Wedding Dav st Troldhaugen"
and the “Sigurd Jorsalfar,” are given
similar good treatment by Graunko and
the Baverian Symphony.

BRAHMS: CONCERTO FOR VYIOLIN
AND ORCHESTRA (1-127)—BRerl Sen-
ofsky, Violla; Vienna Symphony Or-

Fe R F AR l!ll‘lll'l'!f"ﬁ

.. T4

and M major, Nos, 2 and 5 of Opus 4;
the Concerti in B flat major and G
minor, Nos. 1 and 5 of Opus 7. Abaove
all, this is = new high in “hi-fi." The
sharply eiched organ sounds against
strings are incredibly realistic, The M.LT.
chapel, where this was recorded, appears
to be a sound engineer's dream. Under
such ideal sound conditions, it is good
that the lével of Mr Moe's playing war-
rants such vivid reproduction. Could be
& wurprisingly good seller, particularly to
hi-fi bugs.

BEETHOVEN: SONATA NO. ¥; S0O-
NATA NO. 313 SONATA NO. 32
{1-12")—Friedrich Wuchrer, Plano. Vox

(1-12"}—Emst Levy,

UH lm FaEaeeEg s i F oo a @ hEFEEEEE S

Mefther of these disks figures 1o sell 1o
a moss market, but each has its appeal to
a segment of the connoisseur market.
Wuehrer, one of the world's great pian-
ists, is the more soul-searching, and the
grouping of Beethoven's three last sonatas
offers good value (the recent Glenn
Gould grouping of these three was not
well-received by the critics). The Levy
readings, made at M.LT.'s Kresge Audi-
torium by Peler Bartok, I8 for hi-fi
addicts, The piano is briltiantly balanced
and reallstically recorded, and the disk
lists for ome dollar less than the Vox.
Levy's playing ls competent, tho Wuehrer
has more to say.

Plano, Unicorn

SCHUMANN: TRIO NO. 1; TRIO NO.
3 (1-12")—Trle di Boltano Yox FPL
m‘ FEBEBEA R B m R R EE R
The uvnit completes Its cycle of th

Schumann plano trios, making No. 3
available for the first time on LP, Only
on No, 1 of the three has the buyer an
glternate cholce, so chamber music lovers
may be Inclined to plunge. The wonder-
ful, romantic music deserves more EUAVe
playing, but it may be a long time
coming.

Christmas

The Bay Charles Singers (1-12")

M-G-M E 3467 ;
The Charles group, in spite of strong
competition at the choral level this
year, figure to stay In the good
geller class with this wide cross sec-
tion of favorgite carols. Included are
“What Child Is This,” *“Tt Came

chestra; Rudelf Moralt, Coad. Epic Upon a Midnight Clear.," "God Rest
N 3I9L couvivrsitpnbastibiansmnyis 73 Ye Merry, Gentlemen,” *“O Litile
Senofsky, A young .american violinist, Town ef Bethlehem,"” etc, in the

in his first recording shapes up ‘as &
first-rank virtuoso, He has the big rich
tone and the temperatment to cope with
this work. However, he faces strong
name competition, Moralt’s slow tempo
doesn't help moch. The violinist should
develop Into a fine properly for Epic.

SCHUBERT: FANTASIE IN C, OP. 15
(WANDERER); PROKOFIEFF: FPI-
ANO SONATAS NOS. 2 & 3 (1-127)—
Gary Graffman, Plano. Victor LM
ﬂli "I S R R E TR EE R AR ]
This is the record debut of a young

Americen who has come a long way
since the years he made such a splash &S
a child prodigy. In theie highly varied
works, he shows maturity and a sound
sense of musical values, Both the Schu-
bert and the Prokofieffl are in the nature
of virtuoso display pleced, and Graffman
shows a techmical command far beyond
his wvears, The Prokofleif Sonatas seem
to be particularly well suited to his
temperament and stylistic bent. A good
buy.

MUSIC AT M.LT.: HANDEL ORGAN
CONCERTI (1-12") — Lawrence Moe,

Organ; Unicorn Concert Orchestras
Prof, Klaus Liepmann, Cond. Unicorn
U."E ',.le "TIEEEERERE FEgEE B R DN ...1.

The works played by Lawrence Mne,
the organist of 5t. Paul’s Cathedral in

IIBl:lsh:m, gre the Concerti in B flat major

T2

collection of 21. Delightful lstening,
full of the spirit of the holideys, and
the cover phote, showing the group
on & caroling tour, [its right into
deslers’ current display needs,

Jomi James {1-12"}

M-G-M E 1468
Heres' a pleasant seasonil package,
spotlighting the pretty piping of Jonl
Jumes on a group of traditional
Christmas themes—"Silent Night,"
“0 Holy Night,” "0 Little Town of
Bethlehem,” etc. An attractive color
drawing of the canmary gives the
cover plus display wvalve. This one
could see some strong retail actiom,

JOY TO THE WORLIDY .. .i0004s
Leonard MacClain, Pipe Organ (1-12")
Epic LN 3153

This Is an imporiant Christmas pack-
age. The material covers an  ex-
tremely wide range of Christmas
music—perhaps the widest on ong
disk., Included are 28 hymns, carols,
folk tumes and pop tunes, ““Winter
Wonderland,” *“Silent Night,”" “God
Rest Ye Merry, Gentlemen,"” *“Ru-
dolph, the Red-Nosed Reindeer” give
some example of the choice of tunes,
MacClain, an outstanding organist,
captures the holiday spirit In these
versions which were performed on

www americanradiohistorv com
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. 63

HERE WE COME-A-CARODLING ,,,...81

MERRY CHRISTMAS FROM JONI ,..79

with these two new scts, MMO also
includes melody lines and, for vocal-
Ists, the lyrics, (There’s a different
cover for each of the 14 instru-
ments and wvolce.) Other big sales
point i the funes, which are top
standards from the various Music
Publishers' Holding Corporation cata-
logs (Gershwin, Porter, Rodgers, e1c.).
The series should do great at Christ-
mas time in jazz disk shops, and In
musical instrument shops,

DIZZY GILLESPIE:
WORLD STATESMAN ......cccvsi4:.81
(1-12")
MNorgran MG N 1054
This is the band Gillespie took to

L O S e e ol the Mear East and to South America,
MUSIC AT M.LT.: BEETHOVEN S0- with such stars &3 Phil Woods,
NATA NO. M; SONATA NO, 31 Melba Liston, etc. Set is a sort of

modern jazr edition of “Ambassador
Satch,” with a similarly inspired
cover. It's good big band music, but
misseds most of the excitement the
band conveved in person. Gillespie ia
in top trumpeting form, but Joe
Gordon  praciically sieals the show
with his trumpeting on “Night In

Tunisia.” Can be sold in view of
the heavy publicity the band has
mecelved.

HISTORY OF CLASSIC JAZE ..couu.. B0
(5-12"}
Riverside SDP 11
Every serious collector will shout

the Twoers Theater Organ in Upper

Darby, Pa, -
STM.AS IN EU““FE illllllll'liﬂ
(1-12") :
Epic LN 1315

This I8 & delighiful collection of
varied offerings having the common
ground of Christmas, Wine different
Europeun couniries are represenied
with carols, sung by choruses, chil-
dren's choir and in several cases by
soloists—all these with varying type
of sccompaniment. Lineér notes give
interesting data on how the holidays
are observed In each of the countries.
FPackage can scll both on unique
aurnl content es well as an appealing
twilight snow scene on the cover
immediately identified with Europe,

A MERRY CHRISTMAS T0 YOU
FHDM Dﬂ\’m nﬂﬂﬂ nﬂﬂ- FERErEAREE iﬁ

{1-12")
M-G-M E 3469
Lush, sweet-stringed Christmas fare

by Rosze, which should grab off plenty
of holiday spins from jocks. Selec-
tions include 24 traditionpal tunes—
Weilent Might,” "0, Come Al Ye
Faithful,” “Joy o the World,” etc.
Some sales action likely as well.

THE MAGIC OF CHRISTMAS ,.......T4
Mary Mayo, LeéeRoy Holmes Ork and
Chorus {1-12)

M-G-M E 3425

Package can carry considerable holl-
day impact due to the fact that all
the numbers are new, while dedicated
completely to the Christmas spirit.
They are sung with effective sincerity
by the artist and the label has given
her Impressive backing sound-wise
with ork snd chorus betoned by
LeRoy Holmes, The appeal here is
miade to the more spiritually serious,
holiday-minded, and could readily be
pushed as a gifl package.

AN OLD-FASHIONED CHRISTMAS...TD

Richard FEllsasser, Harmonium and
Celeste (1-12')
M-G-M E 3475
It is doubtful that these selections of
traditional Christmas carols will find
pcceptance with more than a nostal-
gic few, Package carries the sing-
along words to all the numbers, but
while the parlor harmonium sound
{s authentic it's not likely that many
will remember It or find it inspira-
tional for song outburst, This one
will take a lot of salemanship.

HRrave!™ on glimpsing this beautis
fully planned and packaged anthol-
ogy of traditional jarz. The subject
{a covered in chronological fashion,
tracing jazz back to lis African roois
and then going on to ragtime, tradi-
tional blues and the New Orleans
background. Thea follow detailed
siudies of the boogie woogie, the
Chicago sivle, the New York styls
and e¢xamples of the playing of latter-
day revivalists, Jazz golden hours
and fabled personalities live again in
all their splendor. Accompanying the
set is a splendid 20.000-word intro-
ductory essay by Charles Edward
Smith that puts the recordings in
their proper historical and musical
framework. A “must” for every
aficionado of the Idiom—and, of
course, an ideal Christmas gift for
any jazzophile.

MUSIC FOR HI-FI BUGS...coaeaues-.T?
Pete Rugolo Ork (1-12")
EmArcy MG 30682

Pete Rugolo can always be counted
on for a provocative listening ex-
perience—and he. has planned an LP
here that will be the talk of many
strata of Jarzville. He has a big
band composed of leading West
Coast “modern” jazzmen and he puts
them thru n number of highly origi-
nal, and somectimes pungently dis-
sonant, exercises. There is & varicty
of instrumentation and voicing that
keeps the ear ever alert to the
goings-on. Material consists of sev-
eral originals and off-beat standards.
Personnel  imclude Shelley Manne,
Mavnard Ferguson, Dave Pell, Frank
Rosolino, ete. Good listening for iia
own sake—but an added kick because
‘of its brilliant sound reproduction.

JAZT PIANDO HEARTWAYE ..........69

Betty Miller Trio (1-12")

Foremost FML 1001
Miss Miller plays piano with a heavy
siock of good ideas which in most
cases she transmits to the keyboard
with sensibility, She shows authority
a3 she plays a famillar theme and
builds a whole collection of listen-
able variations wround 0t. “Speak
Low,” “Lady Is & Tramp™ and *“Let’s
Fall in Love, are among the funes
getting the Miller treatment. Milton
Abel on bass is particularly effeclive
in his own right snd there's n hefty
gssist from drommer Terry Basso.
Cover and liner notes leave much to
be desired, but gal's talent com-
pensates,

DIXIELAND FESTIVAL, ..cu susssss
VOL. II: STOMPFING
AT THE FAMOUS DOOR ............08

George Girard and His New Orleans

Five (1-12") i

YVIE LX 1063
George Girard and his fivesome have
been ensconced st the Famous Door,
on New Orleans’ Bourbon Street for
over four years now, and It ism't
hard to see why they've become a
permanent fixture, The trumpeter is
R young man with a facile technigue
and he gets a lot of exciting sounds
from his hormm. Two members of the
group hark back to the storied days
of the Original Dixieland Jazz Band
and help to give an authentic flavor
to the music-making. The material
consists of Dixieland chestnuts. There
gre few new kicks here, but there is
8 perennial appeal for Dixieland
fans in competent Jamming like this,

IN THE MOOD FOR A SONG? ,......06

Corky Shayne (1-12")

Salem SLP 1

Thliss Shavne, a Chicagoan, makes
her disk debut with this offering of &
dozen romantic standards. Working
with rhythm backing, she sings in &
siraight ungimmicked style, tones
like “Back in Your Own Backvard."
“My Bill,” “Autumn in New York,™
etc. Talent is agrecable but not
marked by any particularly distinctive
characteristics, which may canse nm=
tional recognition to come slowly.
Market for gal singers is Thighly
competitive and ordinarily it would
take a more highly stvlized approach
than this to break thru.

Folk

STEAMBOAT "ROUND THE BEND....T7
Ben Lucien Burman, Marrator (1-127)
Folkways FP 74

This is a worthy edition to Folkways'
series of documentaries and analyses
of different peoples, areas, eic. Bea
Lucien Burman, who tells these songs
and stories of the Mississippl and fis
people, is noted author of several
novels of the region, as “Steamboat
"Round the Bend." He 1tells his
stories, anecdotes and sings his songs
with unaffected simplicity, Harmonica
artist Eddy Manson accompanies
with a score of his own composition.
The package contains an interesting
pamphlet on music of the Mississippi,
by Burman. Good for dealers in col-
lcge towns, and for dealers with
clients of Uterary or an educational
mti
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HONOR ROLL OF HITS

TRADE MARK REG.

T”E ”A TIONTS TOP I””[S For survey week ending November 2]

By Matt Dubey-Harold Earr—Published by Chappell (ASCAP)
RECORDS AVAILABLE: T. Brewer, Coral 62737; C. Applewhite, M-G-M 12365; E.
Arnold-]. P. Morgan, Vic 20-6704, '

WARNING—The utle *HONOR ROLL OF HITS' i» a registered trade-mark and the Ustings of the
kits has been copyrighted by The Billboard. Use of either may oof be made without The Billboard's
consent. Requests for such consent should be submitted In writing fo the publishers of The Billboard
at The Billboard, 1564 Broadway, New York 36, N, Y.

Weeks Weels

This Last on This Tast on

'HFHI Week Chart Week : Week Chart

1. Love Me Tender 1- 9 6. Blueberry Hill 7 8
By Elvis Presley,. Vera Wihm-l‘uh]hﬁtd‘br Elvis Presley Music (BMI) By Lewis Stock-Rose—Published by Chappell (ASCAF)
BEST SELLING SECORD::B.-Preste, Vie-S-c0al BEST SELLING RECORD: F. Domino, Imperial 5407,
RECORD AVAILABLE: L. Armstrong, Decca 24751,
2. Green Deoor 2 10
By Davie & Moore—Published by Trinity {BMI) 9 E 17
BEST BELLING RECORD: J, Lowe, Dol 15486, 7' D“n t BE CI'IIEI
By Otis Blackwell—Published by Elvis Presley & Shalimar (BMI}
3. Singing the Blues 4 5 BEST SELLING RECORD: E. Presley, Vio 20-6604,
By Endsley—Published by Acuff-Rose (BMI)
BEST SELLING RECORDS: G. Mitchell, Col 40767; M, Raobbins, Col 21545, . 8. Cl]lli}", 0115 Cl.lldy . ﬂ 7
- By Barron-L Published by E. B. Marks (BMI)
4, Just Walking in the Rain 3 12 y At —Subiihed iy B
. BEST SELLING RECORDS: V. Martin, Glory 247; E. Fisher, Vic 20-6677.
By Bragg & Riley—Published by Golden West Melodies (BMI) i
BEST SELLING RECORD: ). Ray, Col 40719,
RECORDS AVAILABLE; J, Kileen, Abbott, 3024; D. Richards-E. Zack, Col 2133% 9. Homky Tomnk 8 14
. Waltnoe; Mercury. 738, By Doggelt, Sheperd, Scott & Butler—Publithed by Bilace (BMI)
BEST SELLING RECORD: B. Doggeit, King 4950.
3. True Leove o 10
By Cole Porter—Published by Buxton Hill (ASCAF) lﬂ. I['EF! Jﬂﬂlﬂ-! LII‘ITEI‘ 13 5
BEST SELLING RECORD: Bing Croshy-Grace Kelly, Cap 3507
RECORDS AVAILABLE: K. Kallen, Dec 29959; J. Powell, Verve 2018; M. Whiting, By Kahn-Walker-Twomey—Published by Barton Music: (ASCAF)

- Cap 3473, BEST SELLING RECORD: F. Sinatra, Cap 3531

- Second Ten

11. Friendly Persuasion 10 11 16. Mama From the Train | 18 4
By Webster-Tlomkin—Published by Leo Feist (ASCAP) By lrving Gordon—Published by Remick (ASCAP)

RECORDS AVAILABLE: L. Busch, Cap 3520; G. Cales, Coral 61702; Four Aces,
Dec 30041; M. Legrand, Col 40751; A. Perkins, Epic 9181; D. Rose, M-G-M 11336; .
Bob Graybo, RKO-Unique 353, 17. Two Different Worlds - 16 5

12. Canadian Sunset 11 20 By Wayne-Friscsh—Published by Princess Music (ASCAF)

By Eddle Heywood & Norman Gimbel—Published by Meridian (BMT) BEST SELLING RECORD: D. Rondo, Jubilee 3236,

REST SELLING RECORIN H. Winterhalter-E. Heywood, Vie 20-6537. . RECORDS AVAILABLE: S. Clayton, Coral 61710; D. Haymes, Cap 1565; D. Kallman,
RECORDS AVAILABLE: T. Heath, London 1692; M, Lopez, Vic 6678; A. Williams, Dec 30036 R. Williams-Jane Morgan, Kapp 161, |

Cadence 1297. ; '

13. Tonight You Belong to Me 12 15 | 18. Allegheny Moon - 22
By Billy Rose & Lee David—Published by Bregman, Vocco & Conn (ASCAF) By Hoffman-Manning—Published by Oxford (ASCAP) :
::"g.::;lﬂ:l::ffﬁ g‘"“;l:; ::ﬁ’“‘nzﬁnﬁff;m st B il BEST SELLING RECORD: P. Page, Mercury TORTS.

i h. an L2 ' § S L] . e, " : i1 L]
Coral 61701; Tonettes, Modern 997; Tracy Twins, Reserve. RECORDS AVAILABLE: G. Martin Five, Dec 30022; B. Regis, Vic 20-6551;
. L. Welk-Lennon Sisters, Coral 61679,

14. Rose and a Baby Ruth 16 3
|y Jolnny. Liet—Bunihed by Renting CHRER) 18. You’ll Never, Never Know 18 6
BEST SELLING RECORD: G. Hamilton IV, ABC-Paramount 9765,

RECORDS AVAILABLE: Country Gentlemen, Vic 20-6673; R, Flanagan, Vie 20-6719; By Miles-Robi-Williams—Published by Personality Music (BMI)
E. Fontaine, Dec 30108, BEST SELLING RECORD: Platters, Mercury 70948,
15. Whatever Will Be, Will Be _ ' - '
’ S S ? | 14 24 | 20- 1 Walk the Line 26 5
Itﬁlll.l-ll.‘m-ll 8t Eg’“ ﬁthr:d)h Artists Musie (ASCAF) By J. Cash—Published by Hi-Lo Music (BMI)
v Livingsion, Evans— s sis ] )
BEST SELLING RECORD: Doris Day, Col 40704, BEST SELLING RECORD: J. Cash, Sun 241,
RECORD AVAILABLE: E. Howard, Mercury TOBE1. RECORDS AVAILARLE: C. Bennett, Cap 3564; H. Carmichael, Coral 61717,
[ ]
' - Third Ten
21. *Love Me 27 2 | 25. Peiiicoats of Poriugal 21 4
A 3 i by Hill & R BMI ' By Michael Durso-Mel Mitchell-Murl Kahn—Published by Christopher (BMI)
iﬁé:,r:nl:i:‘mlﬂrtr F:::::l;m:::c : e RECORDS AVAILABLE: W. Covington, Dec 30097; C. Giovannini, Bally 1018; P.
S Prado, Vic 20-6684; B. Vaughn, Dot 13506; D, Jacobs, Coral 61724; F. ZaBach, Mer-
cary 70975,

22. Garden of Eden - 21 4
By Dennise Norwood—Published by Republic (BMI) 2%. ﬂ.lly WH}’ You Want Me 12 3
RECORD AVAILABLE: J. Valino, Vik 0226, By Arron Schroeder-Clift Owens—Published by Ross Jungnickel (ASCAP!

RECORD AVAILABLE: E. Presley, Viec J0-6641,

22. Hound Dog 24 18 | 23. Rock-a-Bye Your Baby - 1
By J, Leiber and M. Stoller—Published by Elvis Presley Music & Lion .'Ml..ﬂid (BMT) By Jean Schwartz, Joe Young, Sam Lewis—Published by Mills (ASCAF) °
RECORDS AVAILABLE: F. Bell-Bellboys, Mercury 70919; E. Presley, Vic 20-6604;  RECORD AVAILABLE—J, Lewis, Dec 30124,

W. I'hormion, Peacock 16112,
29. Lay Down Your Arms 18 8

-y ngllli Lights 23 4 By P. Roberts-L. Land-A. Gerhart—Published by Lodlow (BMI)

299: R, Morgan, Dec 30070; A, Shel-
By Sammy Gallop-Chester Conn—Published by Bregman, Vocco & Conn {ASE&P} ::“??:HUP&%;AIMELE Chordeties, Cadence 1299 R A1 2
RECORD AVAILABLE: N. (King) Cole, Cap 355].
30. Confidential 30 2
25. Muinal Admiraiion Sﬂl‘.‘il}ty 25 2 By Dorindo Morgan—Published by Prestige (ASCAP)

RECORDS AVAILABLE: R. Draper, Mercary 70989; B. Johnson, kmg 4968; 5. Knight,
Dot 15507,

*Not available as a Pop Single. Avallable on RCA Victor 45 EPA-992 and In the RCA Victor
A4a “Elvis™ LPM 1382

The Honor Roll of Hits comprises the nation’s top tunes according
to record and sheet sales, disk jockey and juke box performances
as determined by The Billboard's weekly nationwide surveys.
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" ovs CROSBY - uce KELLY

. NAT 'KING” COLE ¢ THE FIVE KEYS ER“EESEERI]
NIGHT LIGHTS TRUE LOVE OUT OF SIGHT,
TU THE ENDS UF THE EﬁRTH From the huT:r:'::;n::.::. MGM Picturs UUT UF MIND FIRSTBURH

Record No. 3553

Record No. 3551 Record No. 3507 Record No, 3502

e P g

DEAN MARTIN tes PAUL - wary FORD FRANK SINATRA GENE VINCENT

e

THE LOOK 9 BLOW THE SMOKE AWAY ¢ HEY! o BLUEJEAN BOP
GIVE ME A SIGN I RUNNIN' WILD JEALOUS LOVER WHO SLAPPED JOHN
' Record Neo. 3552 Record No. 3558

Record No. 3577 Record No. 3570

Hﬂr_;.m-*.ﬂﬁ pHm HA MM I'IHHTE 1‘:-1"1‘

AR IR

il unnm

MANHATTAN TOWER - - 9 SONGS FOR SWINGIN' LOVERS THE HIHG I I TENMESSEE ERMIE FORD
Ne. T-768 . Me. W-E53 . . HYMNS Me. T-758

LES
B".I.Y FLOATER B AXTER ONM'I!EEIE -|I:|I'|I': .
c'ég :-SUTpggﬂgR ~ LEONARD N MD ;‘E;‘;q““
Record No. 3598 PENNARI“ RHAPSODY

Record No. 3599

THEME FROM

~ YOUNG LOVE | ANASTASIA
YOU’RE THE : Motion Picture “'Anastasia™
MMES REASON I'M IF IT HADN'T
The Sovthern Gentleman I N LOVE and His Royol Canodians BEEN FOR YOU
Record No. 3602 Record No. 3601
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DECEMBER 1, 1956

® Best Sellers in Stores

For survey week ending November Z1

RECORDS are ranked In order of their currenmt mational seiling
fmporiance ai the retail level, ap determined by The Rillbosrd's
weekly survey of the top volume dealers In every impartant marked
siea.  When significani action {3 reporied on both sides of =

record, poinis are combined to determina

position on the chart. In such & case, Weeka
Thin both  sides are listed in bold type, the Lasi 0
Week leading side on top. Week Churl

1. LOVE ME TENDER (BMI=E. Presley 1 T
Any Way You Want Me (BMD—Vic 206643

2. SINGING THE BLUES (BMI)—
G. Mitchell. . .ovvivveiiiiionnens 3 5
Crazy With Love [ASCAPY—Col 40769

3. GREEN DOOR (BMI)-]. Lowe...... 2 i0

iSiary af) The Litile Man in Chinatown (EMIj—
Dol 15486

4, JUST WALKING IN THE RAIN
(BMI)=]. Bay....ccavvivervosces 4 13

In the Candlelight (ASCAPY—Caol 40729

5. TRUE LOVE (ASCAP)—
B. Crosby-C. Kelly., . ..cvivedvvee 7 9

Well, Did You Evah? (ASCAP—Cap 3507

6. BLUEBERRY HILL (ASCAP)—
F. DOmino. « suocessessneiss Boeifiere 6 8

¥
Honey Chife (BM=Imperial 54057

7. DON'T BE CRUEL (BMI)-E. Preslev. 5 18
HOUND DOG (BM1D)-Vie 20-6604

5. HONKY TONK (PARTS 1 & 11—
B. Doggett....... R TS Tl -

Kmg 4950—BMIT .

9. HHEY, JEALOUS LOVER (ASCALF)—
| e e e L S IS £ 5
You Forpot All the Words {BMD—{ap 35852

10. FRIENDLY PERSUASION (ASCAFP)
P. Boone. . veissess e 9 11

CHAINS OF LOVE (BMD=Dat 15490

11. ROSE AND A BABY RUTH (BMD =
G, Hamiltom IV, .o i i e 14 3

I You Don’t Know (BMD— ABRC-Parumount 9765

12. CINDY, OH, CINDY (BMI)— |
T e 10 5
Only I 1#*Praise the Lord (BM—Glory 247

13. CANADIAN SUNSET (BMD)-
H. Winterhalter.........i000uiin 1T 19
This Is Real (ASCAP—Vie 20-6537

I4. CINDY, OI, CINDY (BMI) E. Fisher.. 13 5
Arounmd the World (ASCAPI—VYie 206677

15. YOU'LL NEVER, NEVER KNOW (BMI)
—PHlErs o ocovrcrsnrrastnsnssas; 17 8
IT ISNT RIGHT (BM1}=Mercury 70848

16. CARDEN OF EDEN (BMI)-). Valino, 16 4
Caravan [ASCAP—ViK 0226

17. MAMA FROM THE TRAIN (ASCADM—
B e e e s e e 22 4

Esvery Time 1 Feel His Spirit {BMD—
Mewcury 7097

15. ROCK-AZBYE YOUR BABY [ASCAP) -
| 3 BT e e e e e 21 2

Come Rein or Come Shine | ASC AP =—Deg 30 24

18, TONIGHT YOU BELONG TO ME
(ASCAP)—-Patience & Prudence. . ... 13 13
A Smile and & Ribbon (ASCAP—ILibeny 55022

20. MAMA FROM THE TRAIN (ASCAP)—
P EREe s v saasngrsassrrns iaaee B 2

Exvery Time | Feel His Spirit (BM1)}—
Mercury TU8T]

21, "LOVE ME 'BMI-E, Preslév. ..o, 24 2
Vie EPA 992

22. PRISCILLA (BMD-E. Coolev....... 20 3

Got o Linte Woman (AM—Foost &2F

23. PETTICOATS OF PORTUGAL (BAMD—
B FoUBE v s snmemv s s s - 1

Song of the Vagabonds—Only a Rose (ASCAP) =
CToral 61724

24. MUTUAL ADMIRATION SOCIETY
VASCAP)-T. Brewer....vv.... vein = 1
Crazy With Love (ASCAPi—Coral 61717

£5. SLOW WALK (BMI)-S, Austin...... — 1

Wildwood (EMII—Mercury TOHA1

®Nof available as a Pop Single. Available on
RCA Vicior 45 EPA 992 and in RCA Vioor
3% “Elvis” LPM 1282

® Most Played in Juke Boxes

Far survey week ending Movember 1

EECORDS are ranked In order of the grestest number of plavs in
juke boxes thruout the country, a8 determined by The Billboard's
weekly survey of the natlon's juke box opersiors, When significant
play is reported on both sides of & record,
poinia are combined to determine position Weekn
This  on the chard. In such & case, both sides are  Last on
Week  listed in bold type, the leading side on top. Week Chart

1. GREEN DOOR (BMI)-]. Lowe...... 1 8

(The Story ofy The Little Man in Chinaiown
tEAN ) —Doi 13486

2, LOVE ME TENDER (BMi)—FE. Presley 2 6
ANY WAY YOU WANT ME
(ASCAP)—Vic 20-6643

3. JUST WALKING IN THE BAIN
M=) BaY: v viss v sws s ceews 3 11
In the Candlelight (ASCAP)—Col 40729

4. DON'T BE CRUEL (BMI-F, Presley. 4 17
HOUND DOG (BMI)=Vic 20-6643

5. BLUEBERRY HILL (ASCAP—
B DOm0 s s vsaminsi s e eees .. B 7

Honey Chile {(BMIl—Imperial 5407

6. SINGCING THE BLUES (EMI)--
el T E i T e N e R 7 4
Crazy With Love (ASCAP}—Cnol 40749

7. HONKY TONK (PARTS | & )
(BAD—B, Doggett....... S . 2 12
Ling 4930—RBMI y

S. TRUE LOVE (ASCAP)-

B, Croshv-G. Kellv, . ...ovvivvnnas 11 3

Well, Did Yoo Evah? (ASCAP—Cap 3507

9., CANADIAN SUNSET (BMI =, .o voe oen o
H. Winterhalter-E, Hevwood . .. ..., o) 16
This Ix Real (ASCAP=Yic 204517

10, FRIENDLY PERSUASION (ASCAY)—

P. Boome. oo oo iecneiens censssa 9 9
Chaing of Love {(BMUD—Bot 154590

11'._(:I:"~11}T, OH, CINDY (BMDPY-V, Martin 12 4
‘l'.lnI:-' TE T Praise the Lord (BN p—Glory 147

12, TONIGHT YOU BELONC TO MFE
[(ASCAP}—Patience & Prdenve. ... 10 13
A Smile und & Ribbon (ASCAPMI—Liberiy 55012

13. WHATEVER WILL BE, WILL BE
{(ASCAP)=Doris Dav ....ocvicennas 14 19

I Goua Sing Away These Hipes (HM|)—
Ciel 407004

14, ROSE AND A BABY RUTII (BA) -

15. HEY. JEALOUS LOVER (ASCAPI—
QR e e R R~ 18 2
You Forgot All the Words (BMI)—Cuap 3552

16. YOUTL NEVER NEVER KNOW
It 1sn’t Kight (BMID=Mercizry 7004%

17. T WALK THE LINE (BMD—]. Cash... — o
et Bhvthm (RATLE=—Sin 241

15, CINDY, OI1, CINDY (BMD-E. Fislier, 19 3

Acroond the World (ASCAPI—\ie 26677
F o

19. CONFIDENTIAL (BMI)-5. Kpight. .. 17 2
Juil Bird (BMU—Dot 15507

20, LAY DOWN YOUR ARMS (BA1)—
Chordeltes ..o ineenennnns 16 7
Teen-Age Googdnight (BMID—Cadence 1399

® Best Selling Sheet Music

Vunes mre ranked in order of their current natfonal
eciiimg importance at the sheet mosic Jobber level.

Weeka
This Fasi T}
M Week Chart
1. Love Ve Tendat (Presley) ooveevncvsnornnnsasnss 1 7
1. True Love (Huxion Hilll ... ceeveseiivcsnsnsnsas 2 i1
3. Just Walking in the Ruin (Golden Wesi) ovevneee ¥ 8
4. Tonkght You Belong 1o e (Mills) .. oiiecneins. 8 A
B reven Phoor (TTiHIvY oo ouvivivnnveasbanmansns 7 [
. Singiog the Blues iAcuff-Kosel . .....ovesnennses 18 i
7. Cindy, Oh, Cindy {E, B. Marks-RErvden) .oovveee I8 L]
B. Friendly #ersuasion (Felsl} . ussiessssnmprsanss B |
B, Canadian Sunsef (Merldizn) ..vovvvrrnnnicrnrsinn E 17
I, Blueberry Rl (Chappell) .ooiiviivnnrvirrrenes 13 3
11. Whatever Will Re, Will Be (Que Sern, Nera)
LTI o w0 e s d 11
12. Allegheny Monn (Oxford} . .ovvvvevannanssssssns B 23
1Y Hey, Jealous Lover (Harion) ...eieicssssnsrsmar = i
14, Two ifereni Worlds (Spier)d ..o enusiornras 1 .
15, Mama From the Traim iRemick) covveeivianens = 1

WwWww americanradiohistorv com

* Most Played by Jockeys

For survey week ending November 21

SIDES sre ranked In order of the greatest number of plave on
disk jockey radio shows thruout the couniry,
Resuliy are based on The Billhoard's weekly Wecks
Thia survey nmong the nation’s disk Jockevs. Last on
Week  The reverse side of each record is also listed, Week Chart

1. LOVE ME TENDER (BMID)~-E. Presley 1 |
Any Way You Want Me (BMID—Vic 10-6643

-ﬂ. SINGING THE BLUES (BAI)—
Uy REEhRIL e e — 5
Crazy With Love (ASCAP|j—Col 40769

3. GREEN DOOR (BMI}—]. Lowe...... 2. 1
iStory of ) The Litle Mun in Chinatown (BMI1)}—
Dot 15488

4. TRUE LOVE (ASCAP)—-
B, Croshbv-G. Kellv, ....ovv..... . 4 9
Well, Did You Evah? (ASCAPj—Tap 1507

3. JUST WALKING IN THE RAIN
(BMI)-]. Rav........... T T |

In the Candlelight (ASCAP—Col 40729

6. IEY, JEALOUS LOVER (ASCAP)—

l-ll‘l Ei“ﬂh"&--+++-- ---------------- ﬁ ﬂ
You Forgol Al the Words (BMB)y—Cuap 3552

:-'I

- BLUEBERRY HILL (ASCAP)—
F. Dommo. . .oeorseissss PR | 7
Honey Chite (BMI}—=lmperial 5407

8. FRIENDLY PERSUASION (ASCAP)—
Tl s R e P Tt e AP 7 11

Chams of Love (ASCAP— Dot 5490

9. DON'T BE CRUEL (BMD-E, Preslev., § 17
Hound Dog iBMI=Vie 20-6604

10. ROSE AND A BABY RUTH (BATT =
G, Hamilton 1V, . ... e 14 3
I You Dont Know iH'\-'IlI]—ABL'-P:Humnum oIns

11. CANADIAN SUNSET (BAID—
I, Winterhalter-E, Heywood. ...... 10 18
This Is Resl (ASCAP}—Vic 20-6537

12. CINDY, OH, CINDY (BMD—E, Fisher, 16 B
Around the World (ASCAP=—Vic 20 66TT

13. *LOVE ME (BMI)-E. Presley........ - 1
Vic EPA 99I—BMI

14. HONKY TONK (PARTS I & I)—
B. Popggett.. . iiivessessseisdnys 15 Il
King -4950—BMIL

15. TWO DIFFERENT WORLDS
{ASCAP)-D., Bondo.........o.v0. 11 5
He Made You Mine (ASCAP)—Jubilee 5256

16. NIGHT LICTITS (A 5{‘:!‘1’}—
Nat (King) Cole. .......ovvvvven.. 13 5
To the Ends of the Earth (BMID—Cap 35%]

17. MAMA FROM THE TRAIN (ASCAP)-

Everv Time [ Feel His Spirit (BMI =
Mercury T087]

15. CINDY, OIT, CINDY (BMID}-V, Alrtin 12 4
Onty 10 1 Praise the Lord (BMD—GGlogy 247

1%, GARDEN OF FDEN ['Ef"m”j-v—]. Vialino, 23 3
Cargvan (ASCAPI—Vik 0224 .

20, ANY WAY YOU WANT ME (ASCAP)—
E. Preslev. .. ... ...... . - 1
Lave Me Tender (BMI}—Vie 206643

~ 21. TONIGHT YOU BELONG TO ME

(ASCAP)—Lennon Sisters-1.. Welk.., = 5

When the White 1ilacs Bloom Again
(ASCAPI—{Coral #1701

22, 1 WOULDN'T KNOW WHERE TO
BEGIN (ASCAP)-E. Amold. ... .... —_ 1
Ballad of Wes Tancred (ASCAPI—Vic 206600

23. AUTUMN WALTZ (ASCAP)—
T. Benmett, ..o isiinannsns 15 3
Just In Time (ASCAP)—Col 40770

24. YOU'LL NEVER, NEVER KNOW
(BMD=Platters ....cvciivrinne R 2
It Isn't Right (BMEPy—Mercory TOS4E

25. I WALK THE LINE (BMI}—]. Cash... - 2
Get Bhvihm (BMIl—%un 241

25, TONICGHT YOU BELONG TO ME
{ASCAP)—Patience & Prudence,,... 19 13

A Smile and a Ribbon (ASCAP)—Libeny
55022

(Mol evailable &8 & Pop Single, svsilsbie on RCA
Viclor 45EPAS9L and m RCA Viclor 3ika “Evw™
LPM 1382)
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OMING OUT THIS WEEK

AN OUTSTANDING PERFORMANCE
BY A BIG VOICE

LEN DRESSLAR

AS PERFORMED ON ARTHUR GODFREY'S'TV SHOW

“Believe in Me”
"WRINGLEF;E\,IRANGLE”

FROM THE WALT DISNEY PICTURE
"WESTWARD HO THE WAGONS™

MERCURY 71010

“The Hour
Of love”

AND

@ % "DRIFTWOOD’

MERCURY 71008

TWO GREAT SIDES BY

JAN AUGUST
“Desert Sunrlse

"Nlckelodeon Tango”

MERCURY 71012

CHICAGO 1, ILLINCIS

g : [ LN
A Dy =
5 Sl P ;. — PR A
[ < 3 ok o 72 i - e i Skl S - 2o s o SR P s . + 1 E: S Fat i O e
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The Billboard’s

MOONEY

and His Orch.

GIANT

TO YOU |
GIVE MY
HEART

DAN NY BOY

MGM 12369 ® K 12369

ROCK
AND ROLL
TUMBLEWEED

MGM 12320
K 12320

JONI JAMES

E3déR * X1399 X1400 IHIH
T — e —————— L —

A MERRY CHRISTMAS T0 YOU

SPECIAL! ——_—TT

FOUR {1 D
- SPICES BB\
ARMEN'S = b / '_ & Hit Orch.
THEME ADBNRAN \ HEIIIE WE (OHE mnum

= ﬂii‘ih"fbr{nh
ENGINE | et 9P

DAVID ROSE

K 12397 -y Y7 . .
.r - l':, :;r,‘. .1-.-" ) I;.' :-. e F _.‘*I'.
| e Y1 P SINGERS
DAVID ROSE BFS'R ) J /AW F/ {/ 4 o
and His Orch. 4 } Vo9 A" | B HE MAGIC OF (HDICTMAC
v Iy Y  , ;0 f’f“f?g; “e ) THE MAGIC OF CHRISTMAS
HOLIDAY F'OR IIIE-_ __,"'I-‘_-_ﬁ_"'rJ-.H -Eﬂ%ﬁ-{f!_;f ol
TROMBONES [EEEEEE CRauigiee=s  cred
and |i:.? I chorus E
|':.*-. 'l"‘. a
MIDNIGHT ON | arche OONE
THE CLIFFS | AR A 17367

MGM 12374 K 12374 é.,

ROGER
COLEMAN

LEnm'HnLMES

His Orch. & Mary Mayo
X3452 ® X137 X1374 & X1375

RAY CHARLES SINGERS
z MOONLIGHT IN

BUTTON UP YOUR

OVERCOAT VERMONT
\wHEH,f “?3:$5 MGM 12363 ® K 12363 AN OLD-FASHIONED mmﬂﬂ
- ARE LONG :inﬂgirlﬂ Eﬂ:ﬁﬂ {hrisimas
ot CONNIE FRANCIS Al —— |

ONE MORE KISS
MGM 12380 K 12380

BETTY MADICAN

HOLD ME
AGAIN LOVE

| NEVER HAD LITTLE BLUE
A SWEETHEART WREN

(Both from Alon Freed pic ““Rock, Rock, Reck”)
MGM 12375 @ K 12375

LEROY HOLMES
BABY DOLL

RICHARD ELLSASSER
E3475

nd
TAKE MINE and THE MAID OF NOVGOROD
MGM 12366 K 12366 MGM 12352 & K 12352

MARVIN (The TAYLOP THELMA
RAINWATER AN i BLACKMON
GET OFF and EVERYTHING
THE STOOL A SUNDAY S
and SINCE YOU
| FEEL LIKE KIND OF LOVE! HAVE conE
LEAVING TOWN MGM 12377 MGM 12371 LIONEL BARRYMORE

MGM 12370 K 12370

K 12377 K 12371 22 * Xié

wWww americanradiohistory com

Music PnEqur:tI Charts . . . POP RECORDS

i 1. Friendly Persuasion, P, Boone, Dot

| 3. Don"t Be Cruel, E. Presley, Vic.

| 2. Blueberry Hill, F, Domino, Imp.

| 10. Since 1 Mel You, Baby

DECEMIER | F '.I!EG

® Territorial Best Sellers

For survey week ending November 21
Listings are based on late reports secured from top dealers In each of the markets listed.

4. Green Duoor, J. Lowe, Dot
Atlanta 5. Rudy's Rock, B, Haley, Dec.
6. Honky Tonk, B. Doggett, Kng.
1. Green Doaor, J. Lowe, Dot 7. City of Angels, Highlights, Bly.
3, Canadian Sunset 8. True Love, B. Crosby-G. Kelly, Cap.
H. Winterhalter-E. Heywood, Mer, 9. Two Different Worlds, D. Rondo, Jub,
3. Love Me Tender, E. Presley, Vic.
4. True Love, B, Croshy-G, Kelly, Cap,

18. Rose and a Baby Ruth
G. Hamilton IV, Pmt.

£ Cindy, 0, Cindy, E. Fisher, Vic.

6. Just Walking in the Halm, J. Ray, Col,

7. Moonlight Love, P. Como, Vic.

K. Simging the Blues, G. Miichell, Col,

9. Blucherry Hill, F. Domino, Imip, I.

Los Angeles

Love Me Tender, E, Presley, Vic.
Green Door, J, Lowe, Dot

. 3. Dun’t Be Cruel, E. Presley, Vic.
Baltimore 4. True Love, B, Crosby-G. Kelly, Cap.
: £, Just Walki In the Rain, J. Ray, Ci
1. Singing the Blues, G. Mitchell, Col. 6. ':llllhtrﬂ IEITI. F. :)nmin:! [:le;::"r
2. Love Me Tender, E. Presley, Vic. 7. Friendly Persuasion, P. Boone, Dot
.3'. TﬂlE LE". B, "':rﬂ-Shy*ﬂ, Killy. EIPF .. HIHIIJ' Tﬂ.k. B- Dﬂ-‘EEﬂ", H“EP

4. Love Me, E, Presley, Vic.

£, Just Walking In the Rain, J. Ray, Caol.
6. Priscilla, E. Cooley, Rst,

7. Rock-a-Bye Your Baby, J. Lewis, Dec.
K. Green Door, J, Lowe, Dot

9. Hey, Jealous Lover, F. Sinatra, Cap.
10. Confidentinl, 5. Knight, Dot

Canadian Sunset
E. Heywood-H, Winterhalter, Vic.
. Hound Dag, E. Presley, Vic.

Milwaukee

1. Singing the Blnes, G. Mitchell, Col,
True Love, B, Crosby-G, Kelly, Cap.
Cindy, Oh, Cindy, V. Murtin, Gly,
Roze and a Baby Ruth

G. Hamilton, Pmi.

Hey, Jealous Lover, F. Sinatra, Cap.
Love Me Tender, E. Presley, Vic.
Honky Tonk, B. Doggett, Kng.
Jamaica Farewell, H. Belafonte, Vie,
Garden of Eden, J. Valino, Vik,
Green Door, ), Lowe, Dot

Boston

1. Green Door. J. Lowe, Dot
1, True Love, B. Crosby & G, Kelly, Cap,
3. Hey, Jealous Lover, F, Sinalra, Cap.
4, Love Me Tender, E. Presley, Vie,
K., Rose and s Bahy Ruth

G, Hamilton IV, PmlL.
#. Singing the Blues, G. Miichell, Col.
7. Friendly Persuasiom, P. Boone, Dot
§. Blueherry HIN, F. Domino, Imp.
9. Mamu From the Traln, P. Page,

Buffalo

1. Love Me Tender, E. Presley, Vic.

I, Peltlcoais of Poriungal, D, Jacohs, Cof.
3, True Love, B, Crosby-G, Kelly, Cap.

d. Green Door, J. Lowe, Dat

§. Mams From the Train, P. Page, Mer,

3.
4.

7.
A,

10.

Mer.

Minneapolis-St. Paul

Singing the Bilues, G. Miichell, Col,
2. True Love;, B. Croshy-G. Kelly, Cap.
Love Me Tender, E. Presley, Vic,
Garden of Eden, J. Valino, Vik.
Cindy, Oh, Cindy, E, Fisher, Vic,
Auctioneer, L. Van Dyke, Dot
Blueberry HIll, F, Domino, Lmp.

8. Cindy, Oh, Cindy, V. Martin, Gly.

9. True Love, J. Powell, Vrv.
c,'.llli.'l:lgl.'l 10, Honky Tonk, B. Doggelt, Kng.
I, Jusi Walking In ibe Rain, J. Ray, Col.
1. Love Me Tender, E, Presley, Vic. New Orleans
1. Green Door, J Lowe, Dot _
4. Singing the Blues, G, Mitchell, Col. I. :;:“" ""‘l; “"f"i E. “fﬂ*—'-‘i'ﬂv Vie,
5. Blueberry Hill, F, Domino, Imp. 2. Greem Door, J. Lowe, Dot
6. Cindy, Oh, Cindy, V. Martin, Gly, 3. Singlng the Bloes, G. Hnl:l'lmu, Col.
7. City of Angels, Highlights, Bly, 4. Hey, Jealous Lover, F._Eimtrl., Cap,
8. Mama From the Train, P, Page, Mer.| ¥ m“‘."":: EE;IFiED;mT:ﬂ' IFF-
9. Honky Tonk, B, Doggett, Kng. g— m“‘] g i IE':“I- ic.
L=Hl= i . [ " r
18. Rock-a-Bye Your Baby, J. Lewis, Dec Platters, Mer.
B, Canadian Sunsef

E. Heywood-H. Winterhalter, Vie.

CI'nﬂl'lm‘-‘lﬂ %. Cindy, Oh, Cindy, E. Fisher, Vic.

1. Green Door, J, Lowe, Dot i8. True Love, B. Croshy-G. Kelly, Cap,

2. Singing the Blues, G. Mitchell, Col.

3. Love Me Tender, E. Presley, Vic.

4. Blueberry Hill, F. Domino, ']mp. New York

5. Just Walk In the Ralm, J. Bav. Caol

§. Friendly Pl::mulnn, P. B::l-:mu, Daot. 1. Love Me Tender, E. Présley, Vie.

7. Don't Be Cruel, E. Presley, Vic. 2. Troe Love, B. Croshy-G. Kelly, Cap.

H. True Love, B. Crosby-G. Kelly, Cap. 3. Just Walking in the Rain, J. Ray, Col
9, Garden of Eden, J. Valino, Vik, ; E“" d‘* Cruel, E. Fm!fg- Vie.

10. Honky Tonk, B. Doggett, Kng. - Hound Dog, E. Presley, Vic.

Singing the Blues, G. Mitchell, Col.

7. Green Door, J. Lowe, Dot

Soft Summer Breeze, E, Heywood, Mer,
Honky Tonk, B. Doguett, Kng.
Biweberry Hill, F, Domino, Imp.

Philadelphia

1. Love Me Tender, E. Presley, Vic.
2. Just Walking in the Rain, J. Ray, Col.
3. Don't Be Cruel, E. Presley, Vic,
4. Blueberry HI, F. Domino, Imp.
5. True Love, B, Crosby-G. Kelly, Cap,
6. Tonlght You Belong 1o Me
Patience & Prudence, Lbi. .

7. Singing the Blues, G. Mitchell, Col,
8, Green Dwoor, 1. Lowe, Dot

9. Friendly Persuasion, P, Boone, Dot
4. Singing the Blues, G. Mitchell, Col,

. G ' ~ Vi, ¢
5. Garden of Eden, J. Valino, Vik Pitisburgh

6. Honky Tenk, B. Doggett, Kng.
" ] . Ray, Caol,

7. Just Walking In the Ralu, 1. Ray, Co 1, Singing the Biues, G, Mitchell, Col,
1. Love Me Tender, E. Preslev, Vic,

8. True Love, B. Croshy-G. Kelly, Cap.
9. in, F. ino, Imp.

Smeasny & SXing, 3. Rose and a Baby Ruth
G. Hamilion, Pmt.

1, Hoond Dog, E. Presley, Vic,
4, Blueberry HIll, F, Domino, Imp.
E. True Love, B, Crosby-G. Kelly, Cap,
6, Honky Tonk, B. Doggetl, Kng.
7. Blow Walk; 5. Auvstin, Mer,

St. Louis

1. Green Door, J. Lowe, Dol

1. Singing the Blues, G. Miichell, Col.

3. Hey, Jealous Lover, F. Sinatra, Cap,
4. Love Me Tender; E, Presley, Vic.

8. Just Walking im the Rain, J. Ray, Cal.
. flﬂﬂ.‘l‘. ﬂh. ‘:Ind’, "'u". Hﬂrﬂ'ﬂ. Gl}".

7. Confidentinl, 5. Knight, Dot

8. Two Differeni Worlds, D. Rondo, Jub,
. True Love, B. Croshy-G. Kelly, Cap,
10. Troe Love, J. Powell, Vrv,

Cleveland

i. Singing the Blues, G. Miichell, Col,
2. Love Me Tender, E. Presley, Vic,
3. Green Door, J, Lowe, Dot
d, Blueberry HIIl, F. Domino, Imp.
E, Jusi Walking Ia the Rain, J. Ray, Col.
. Since 1 Met You, Rahy

I. J. Hutiter, Atl

Dallas-Fort Worth

1. Green Thoor, J. Lows, Dot
2. Love Me Tender, E. Presley, Vic.

Denver

1. Love Me Tender, E. Presley, Vic
1. Blucherry Hill, F. Domino, Imp.
3. Don't Be Cruel, E. Presley, Vic.
4. Singing the Blues, G, Miwhell, Col.
K, Cindy. Oh, Cindy, E. Fisher, Vic.
6. True Love, B. Crosby-G. Kelly, Cap.
7. Green Door, J, Lowe, Dot
B. Rose and a Baby Ruth

G. Hamilion 1V, Pmt,

Detroit
1. Singing the Blues, G. Mitchell, Col.

3. Greem Doeor, 1. Lowe, Dot

4. Priscilla, E. Cooley, Rst.

E Tre Love, B, Croshy-G. Kelly, Cap.

6. Rock-a-Bye Your Baby, J. Lewis, Dec.
7. Slow Walk, 5. Austin, Mer,

B. Love Me Tender, E. Presley, Vic.

9. Hey, Jealous Lover, F, Sinatra, Cap.

San Francisco

1. Love Me Tender, E. Presley, Vic.
1. Just Walking Im the Raim, J. Ray, Col.
X. Green Door, J. Lowe, Dot
4. True Love, B. Crosby-G. Kelly, Cap,
5. Don't Be Cruel, E. Presiey, Vic.
6, Friendly Persuasion, P. Boone, Dot
7. Canadian Sunsef
E. Heywood-H. Winterhalter, Vie,
8. Blueberry HIll, F. Domino, Imp,
9. Honky Tonk, B, Doggett, Kng.

(Continued on page 36)

1. J. Hunter, Atl,

Kansas City

1. Love Me Tender, E. Presley, Vic.
2. Singing the Blues, G. Mitchell, Col.
3. Blueberry HI, F, Domino, Imp,
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32 The Blﬂbndrﬂ'l Musie Pﬂpular!r.y Charts . . . POP RECORDS DECIMIII 1, HSI

THE TOP 100

For survey week ending November 21

A list of the Tﬂi’l 100 RECORD SIDES in the nation according
to a COMBINED TABULATION of Dealer, Disk Jockey and

Juke Box Operator replies to The Billboard's weekly popular
0 Jika Do Ovense sl Zho Mborely wkiy oo

provide Disk Jockeys with additional programming material
“ and to give trade exposure to NEWER records just beginning

to show acHon in the field.

ik

Pos. Bong, Artist, Label
]i IID‘rE ME EWE“_F Frmrv vlct'urlll'lﬂl!Ilil'lllllllllllllblli
:l G"FEH mnl‘-." LHWt I:’q.l AR N R N N R R A N R R N N TN
3! slnﬂmﬂ m .LUES_G Hifﬂhl.'“ Eﬂlm.hi.ll‘l'l"-lll-l'!'llr'!l'llllllllllll'l
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CAUTION TO DEALERS AND JUKE BOX OPERATORS

The Billboard’s Top 100 is NOT designed to provide tested
informution for buying purposes, This function is most
reliably served by other regular weekly features: Best

Sellers in Stores, Most Played in Juke Boxes, Coming Up
RECORDS Strong and Best Buys. |

1650 Broadway, N. Y., N. Y.
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AMS story BABY DOLL...directed by ELIA KAZAN

- PERCY FAITH (Columbia) +440764
LEROY HOLMES (MGM) #K-12352
RALPH . FLANNAGAN (RCA)  :xens
ANDY WILLIAMS (Cadence)  s130
RALPH YOUNG (Epic) 459194

- CHUCK MILLER (Mercury) #71001

Original Sound Track Album by Columbia

REMICK MUSIC CORP- 488 MADISON AVE., NEW YORK 22, N.Y.

Al
L,
e

WARNER BROS. presents ELIA KAZAN'S production of the TENNESSEE WILLI

! ~
b

recorded by:
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v Tips on Coming Tops

INDUSTRY'S MOST COMPLETE GUIDE TO FUTURE BEST SELLING POP SINGLES

RECENT POP RELEASES

|

® Review Spotlight on . . .

Coming Up Strong

The Billboard's weekly survey of top volume dealer sales indicates
fthese recent releases aré gaining sales strength snd have the best
chance of hitting Billboard's best seller charis.

1. Two Different Worlds.......... Don Rondo
(ASCAP) Jubilee 5258

2. Since I Met You, Baby. . ... Ivory Joe Hunter
(BMI) Atlantic 1111

3. Jamaica Farewell..........Harry Belafonte
(ASCAP) RCA Victor 6663

4. Singing the Blues. . ......... Marty Robbins
(BMI) Columbia 21545

5. The Auctioneer............ Leroy Van Dyke
(ASCAP) Dot 15503

6. Slow Walk. .................. Bill Doggett

(BMI) King 5000

7. Someone to Love
Written on the Wind. . ......The Four Aces
(ASCAP); (ASCAP) Decca 30123

8. The Star You Wished Upon Last Night

R I R O R B T T T T T 1»--Gi5EIEI“ﬂEK’EﬂIiE
(ASCAP) Vik 0233

9. I Dreamed. . .cvoviivivasin Betty Johnson
(BMI) Bally 1020

10. Gonna Get Along Without Ya Now

The Money Tree. . . . . Patience and Prudence
(ASCAP); (ASCAP) Liberty 55040

This Week's Best Buys

POP RECORDS

THE PLATTERS. .

voMercury TI00L, oo vvnvvvnennnnns ON MY WORD OF HONOR
(Antler, BMI)
ONE IN A MILLION. ....civuvenennnnsnns (Personality, BMI)

Here the Platters cover B. B. King's current hit in a winnin
version that ought to kick off the tune in the pop market wit]gl
Erﬂat force. Their styling is leisurely and luxurious with the high-

ying lead embroidering the melody profusely. “One in a Million™

is reminiscent of one of the early hits of this group and could also

click solidly.
BILL HALEY AND HIS COMETS....Decca 30148. . . DON'T KNOCK THE ROCK
(Valleybrook, ASCAP)
CHOO CHOO CHBOOGIE. .......conanunees- (Bytvoe, BMI)

“Don’t Knock the Rock” is the title of a forthcoming pic in which
this tune is featured. It is a lively exciting essay in the vein of
s0 many other Haley rock and roll hits, and this will undoubtedly
have the same success in the teen-age market. “Choo Choo
Ch'Boogie” is from Haley's “Rock and Roll Stage Show LP" and
has enough extrovert showmanship to make it as a single.

PAT BOONE....Dot 15521....... Ceeeeas csesasnssensnsnnassss. - ANASTASIA
(Feist, ASCAP)
DONT FORBID ME ............ S (Roosevelt, BMI)

THE TARRIERS. .

_CHRISTMAS

Many versions of the theme of the Ingrid Bergman starrer are
reported, but it will take something very unusual to surpass Boone's
suave styling of this lovely, dreamy tune. His long line of hits
is not likely to be broken, particularly since the flip also is strong.
It recalls some of his best work in the rock and roll idiom and
packs terrific commercial punch.

WClory 249, ... .vovviviinnnn.. THE BANANA BOAT S50ONG

(Bryden, BMI)
Considering the wide vogue Harry Belafonte has given the Calypso-
type song in recent months, this is a piece of material to conjure
with. The melody is colorful and the lyries linger in the memory.,
The lead singer is something of a “discovery”; his smooth, capable
delivery is going to attract a lot of attention, especially on the
deejay level. "}ﬁu Hidin® Place” (Bryden, BMI), the flip, is a fast
“goin’ to Jubilee” kind of tune and it offers a few interesting kicks,

BUBBER JOHNSON... King 4855, .....cocviiirnrnnnnsn IT'S CHRISTMAS TIME

(Jay & Cee, BMI)
LET'S MAKE EVERY DAY A CHRISTMAS DAY. . .(Lois, BMI)
The “King” Cole !‘y‘ie voice of this singer is a fine medium for a
tender song, “I's Christmas Time." His heart-felt rendition of a
tune which glows quietly with a true holiday spirit ought to be a
favorite this season. The flip has a fine and appropriate sentiment,
s is readily seen from the title, and will get a maximum amount
of programming from quality-conscious deejays. -

POP DISK JOCKEY PROGRAMMING

GEORGE CATES ORK. .. .Coral 61750. ......

.v+ss-+.-MUCH BETTER, THANKS

(Southern, ASCAP)
A NEW-FANGLED TANGO.............. (Chappell, ASCAP)
“Much Better, Thanks,” a tune penned by Coral sales manager
Norm Wienstroer and Dick Jacobs, has a sentimental set of lyrics
and a gentle, lilting beat that works subtly on the listener. The
beautiful choral handling of the words will swing a lot of weight

Special telephone reporis Indicale these recemt releases have broken
out in one or more key areas. They do not yet have wide enough sales
sirength to show in Billboard's national survey and therefore do pol rate
8 “Coming Up Strong" listing.

THE AUCTIONEER (Randy-Smith, ASCAP)-LeRoy Van Dvke—Dot
15503—The label seems to have a knack for putting over left-field
items like this. “The Auctioneer” has gotten excellent promotion
and now is paying off handsomely It is on the Minneapolis-St
Paul territorial chart and is also selling well in New England,
New York, Buffalo, Detroit, St, Louis, Nashville and most other
Southern cities surveved. Could make the national charls soon.
Flip is “I Fell in Love With a Pony Tail.” '

GONNA GET ALONG WITHOUT YA NOW (Kellem, ASCAP)

THE MONEY TREE (Frank, ASCAP) — Patience and Prudence—
Liberty 55040—Reuctivn has been highly pesitive from the outset
for the girls on this release. Chicago, Boston, Buffalo, Milwaukee,
Detroit, New York and Ph:l"FﬂdEhﬁ'lia are among the cities that
have taken to the record like ducks to water. It's definitely
another big one. “Gonna Gel Along” has been the preferred side,
but “Money Tree” has been helping to pull in the customers’
money. A previous Billboard “Spotlight™ pick

GOODNIGHT, MY LOVE (Quintet-House of Fortune, BMI)=The
McGuire Sisters—Coral 61748—Chalk up another solid seller for
these perennial favorites! Returns from all major markets of the
country show a near unanimous verdict on the easy salability of
this disk. “Gqodnight” is taking off with the greatest of ease;
final tally is bound to be impressive. FIi)P is “Mommy” (Vernon,
ASCAP). A previous Billboard “Spotlight” pick,

ARMEN'S THEME {Bourne ASCAP)-David Seville—Liberty 35041—
Against strong competition, this version of “Armen’s Theme” is
establishing a comfortable lead, and looks now as if it will be hard
to beat, Already strong in Providence, Boston, Chicugo, Milwau-
kee, St. Louis, Buffalo and Los Angeles, the disk is snowballing
into a whopper of a platter. Flip is "Carousel in Rome” (Bourne,
ASCAP) A previous Billboard “Spotlight” pick.

jockey-wise.

“Tango” is a bright tune from “Happy Hunting”

and is also sung by the chorus. Cates’ strings and erisp arrange-
ment provide a smart framework,

Reviews and Ratings * *

JILL COREY
I Love My Baby (My Baby Loves Me). .. .52
COLUMBIA 40794 — Jill Corey has a
sock platter in this bright bouncy side
with standout honky-tonk type backing
and a brisk, brash beat. Should get

plenty of spins, (Shapiro-Bernstein,
ASCAP)
Egghead....74

A personable reading of an amusing
novelty, but flip is side to watch.
(Dartmouth, ASCAP)

LOUIS JORDAN

T T R e e 78

MERCURY 70993—Jordan belts out a
catchy rhythm item with ace showman-
ship, a great beat and tricky backing.
His first on the label. Could be action
here. (Stanson, BMI)

Cat Scratchin’, .. .76
A bright extroverted rhythm side. Jordan

sells the woecal with his usual savvy.
(Kempto, BMI)

THE CREW CUTS
The Varsity Drag
MERCURY 70988—The bovs sell the
exuberant oldie with verve and a bouncy
tempo. Good jockey and juke wax.
(Crawford, ASCAP)

www americanradiohistorv com

The Halls of vy ..77
The Crew Cuts wrap up a solemn
scholastic theme with proper respect and

harmony. Both sides are from their
current album. (Chappell, ASCAF)
TEX RITTER
Green Grow the Lilacs . ............... ()

CAPITOL 3589—Ritter’s adaptation of
the lovely theme is spotlighted in Walt
Disney’s movie, “Westward Ho, the
Wagons.” Disk has warm folksy qualih.r
and should benefit from picture’s big
promotional push. (Ritter, ASCAP)
He Is There....75

Ritter sings a moving sacred theme with
sincerity and conviction. (Artists, ASCAP)

KITTY KALLEN

Saturday Blues .............-........ (i |
DECCA 30144—A tender waltz. Kitty
Kallen does a vocal with unusually fine
tonal texture. The melody and the per-
formance stay with youn. Watch it
{Trinity, BMI)

Ah, Ah, Ah, Ah (The Song
That Haunts My Heart) ..74
This side is French-derived, and has
plenty of the flavor of the City of Light.
(Pickwick, ASCAP)

(Continued on page 36)
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* Reviews of New Pop Records

® Continued from page 34

LOU BREESE

I'm Walting for Ships
That Never Come In....cevvecasansd]
BALLY 1022—0Old favorite gets =
good juke beat in this scoring for
voices, banjo and band. Includes
invite to community minging. Has a
good chance to break thru. (Forster,
ASCAPF)

Ace In the Hole, .. .63
Disking s inferior to the similarly
styled verslon of the oldie by Some-
thin® Smith, {ssued more tham a Yyear
sgo. Flip has more chance. (Vegel,
ASCAF)

SAMMY KAYE ORK
M m |.|llll-lill-illllllll-llllTE
COLUMBIA 30795—A preity song,
done in the maestro’s traditional style,
with schmaltzy instrumentation and a
vocal group, It's am effective side,
with & bit of country flavor. Likely

to pleste a loi of fans,
BMI)

I'm Thrm With Love. ... 76 .
The great standard is done with
conaiderable apirit, and showcased
by & samart arrangement, which gives
the ork a moderm touch. (Robbins,
(ASCAF)

{(Republic,

RUSS CASE ORK

Walk fo fhe Boll Ring. .. .cooeenvniess Tl
YIKE 0240—=The colorfnl, ofi-disked
and festive Spanish instrumental gets
a rousing version. Plenty of offbeat
atonal sounds will appeal to Jocks
and some buyers, mo doubt, (Crife-
rion, ASCAF)

The Little While Horse. ...78
The original of the novelty instru-
mental gels a nice dressing by the
Cake ork. Henri Rene also has a
sirong version bot this also rates
spina. (Anvll, ASCAF)

ATCO RECORDS'

157 W. 5§748'T., NEWYORK 19

SINGER ONE-STOP

1812 WEST CHICAGO AVE., CHICAGO 22, ILLINOIS ;
(ALL PHONES: Humboldr 6-5204)
MIDWEST'S LARGEST ONE-STOP

5¢ ABOVE COST

FREE TITLE STRIPS TO OQOPERATORS

The Billboard’s Music F’“M Charts . . . POP RECD!‘IDS

THE JODIMARS

H_w- IR R R R R R R | "
CAPITOL 3%88—The group swiiches
from its vsual fast moving rock and
roll kick 1o a slow, incisive instru-
mental job with tenor sax showing
the way. A sirong Job which rates
action. (Xaxlor, ASCAF)

Clarabeils. ... 74
This s sirictly a blues rhythm side,
again somewhat out of the cusiomary
groove, Marshal Lytle does & credit-
able wailing job in the vocal spot. A
likely coupling. (Myers, ASCAF)

FREDDIE MONTELL

Lomely Winter ......c00:0+ RHPPRR | |
ABC-PARAMOUNT !r‘.rﬁ] _"Montell
wrings the teardrops out bf this
attractive ballad. A pretly theme
and the chorus does a very apecial
backing job in moving it along. This
will get jock attention. (Jungnlckel,
ASCAF)

A Broken Piu....7)
A soulful wvocal expression by the
singer on the hearitbroken ballad kick.
Nice performance with ditto for the
Don Costa ork and chorus. (Miller,
ARCATF)

DICK LEE
Lﬂ‘l I.. ] l“ B E G EEE R R EEEmE RS |-|--|1i
VIK 0238—Fine vocal job by Lee on
a rock and roll styled rhythm ballad
with & good beat. (Ardmare, ASCAF)
Adies Pampa Mia....72
Rich-toned warhling on an allractive
Latin Ditty, (Peer Int., BMI)

TOMMY LEONETI1 .
When Love Gets a Hold of You ,.....75
CAPITOL 339%0—A powerful vocal
job on & dramatic ballad with =a
Iyrical tempo and lush backing. Rates

spin action. (Unfited, ASCAF)

Tears for Souvenirs....7T4
Expressive vocal treatment of an
attractive ballad with a sirong beat,
(Nan-Fanl, ASCAP)

RAY ANTHONY ORK

m. I’ J“ ﬂ.ﬂﬂl‘ m‘ CII"III" EEE !11!
CAPITOL 3593 — Sweet, danceable
arrangement of old fave, which will
have appeal for terpers and sitter-
outers slike. Plessant spins here for
decjays. (Famous ASCAF)

Dancing Lovers....74
Anthony plays the theme from his
TV show. Romantic-nminded steppers

will like this, too, and =sir-backing
will be obvious sales help, (Moom-
light, BMH)
THE LA DELL SISTERS
Don't Walt for Tomorrow ...........78

MERCURY T70972—The girls blend
gmoothly om an appealing ballad
with nice lyrics. (Showesse, BMI)
Frankle's Out om Parcle....73

A sequel to the oldie “Frankie and
Johnny,” with the sisters doing =
competent job on the new Iyrics.
(Frankie's out of jail and sill young
enough to be on the lunu} iTree,
BMI)

THE GALAHADS

I Give You My Werd
(I Always Love You) ........
JUBILEE 5259—Group hr!n:!- 1 m]l-l;l
beat to a good rhythm ballad, with
ork giving equally salable ’h:u:liini:.
Boys are promising entrants in field
and will bear watching, Jocks cun
find this vseful. (Moonmist, BMI)

Take My Love....73
Slower tempo here, but similar good
delivery, Flip bas the edge, bowever,
(Tee Pee, ASCAP)

.75

DINAH SHORE

I'f Come Back (if Yon Come Back),..75
VICTOR 6733 — A happy novelly
effort by the thrush with some able
help from the Skylarks. Could get &
lot of air play. (Sheldon, BMI)

A New Fangled Tango....72
A feature' number from the upcom-
ing “Happy Hunting" legiter, the
funa gets Miss Shore’s customary
agrecable treatment., There will be

(Continued on page 37)

._J_

RECORDS
Present

THE RECORD
THAT HAS

SOMETHING
FOR
EVERYONE

IRENE CARROLL

SINGING

IT'S CHMSTMAS!
THE ‘LET ME’ SONG

*712
ARR. & CONDUCTED BY JOE SHERMAN

ARROW
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® Tunes With Greatest

Radio- TV Audience

Tunes, listed alphabetically, have the greatest aodiences on network

station programs In New York, Chicago and Loa Angeles,

Lists are

basted on John G. Peatman's copyrighted Audlence Coverage Index.

Radio

Armen's Theme (R}—Bourne—ASCAP
Baby Doll (R) (F}—Remick—ASCAP
Blueberry Hill (R}—Chappell—ASCAP
Canadian Sunset (R}—Meridian—BMI
ﬁm Oh, Cindy (R}—E. B. Marks-Bryden—

nﬂm.;;sﬂ C;undtlltr (R)}—Shapiro-Bernsiein

— A

Friendly Persuasion (R) (F)—Feist—ASCAP

Giant (R) (F)—Witmark—ASCAP

Green Door (R)}—Trinfty—BMI

Hey! Jealous Lover (R)—Barfon—ASCAP

I Dont Enow Enough About You (R)—
Porgle—BMI

I've Grown Accustomed to Your Face (R)
(M)}—Chappell—ASCAP

Julie (R) (F)—Artists—ASCAP

Just in Time—Stratford—ASCAP

Just Walking in the Rainm (R)}—Golden West
—BM1

Lay Down Your Arms (R)}—Ludlow—BEMI

Love Me Tender (R) (F)—Presley—BMI

Mama From the Train (R) — Remick—
ASCAP

Money Tree (R)}—Frank—ASCAP

Moonlight Gambler (R}—E. H. Morrig—
ASCAP :

Chappell—ASCAP

My Last Night im Rome (R)—Famous—
ASCAP

MNight Lights (R)—Bregman, Vocco & Conn
—ASCAP

Petticoats of Portvgal (R)—Christopher—
BMI

Priscilla (R}—Forshay—BMI

Singing the Blues {R}—Aculf-Rose—BMI

The Star You Wished Upon Last Night (R)
(R)}—=Robbins—ASCAP

True Love (R) (F)—Buxton Hill—ASCAP

Whatever Will Be, Will Be (R) (F)—Artists
—ASCAP

You Can't Run Away From Tt (R} (F}—
Columbia Pic—ASCAP !

Television

A House With Love in It (R)—Evans—
ASCAP -

A Rose and a Baby Ruth (R)—Bently—BMI

Blueberry Hill (R}—Chappell—ASCAP

Canadian Sunset (R}—Meridian—BMI

Chincherinchess (R} —Roncom—ASCAP

Eln!i!ﬁ Oh, Cindy (R}—E. B, Marks-Bryden—

Elaise (R}—Kay Thompson—ASCAP

February Brings the Rain (R) — E. H.
Morris—ASCAP

Friendly Persuasion (R) (F}—Feist—ASCAP

Goodnight, My Love, Pleasant Dreams (R)}—
Quintet—BMI

Grean Door (R)=—Trinity—BMI

Hey! Jealous Lover (R)—Barton—ASCAP

Hound Dog (R)}—Presley & Lion—BMI

1 Love You, Joanne (R} —Kay Thompson—
ASCAP

I Married for Money (R)—Mills—ASCAP

I Married Joan (R}—Arpege—ASCAP

I've Grown Accustomed to Your Face (R)
{(M}—Chappell—ASCAP

Just Walking in the Rain (R)—Golden West
—BMI

Love in a Home (R}—Commander—ASCAP

Love Me Tender (R} (F)—Presley—HMI

Love, You Don't Owe Me a Thing (R}~
Jungnickel—ASCAP

Mutual Admiration
Chappell—ASCAP

Oh! What a Lovely Moming (R) — Kay
Thompson—ASCAP

Door (R)}—=

Pretty Litidle Gird Neat
Hampshire Hoose—ASCAP
Singing the Blues (R)}—Acuff-Rose—BMI
This Is Thank You Day (R}—Ree Kaye—
ASCAP
3 AM. in the Persian Room (R)—Kay
. Thompson—ASCAP
True Love (R) (F)—Buxton Hill—ASCAP
Two Different Worlds (R)}—Spiér—ASCAP
What Is the Proper Way? (R) — Kay
Thompson—ASCAP - .

® Best Selling Sheet Music in Britain

(For Week Ending November 17]
™
A cabled report from the Music Publishers' Association, Lid.,

London.
music dealers. American publishers

More—Berry (Shapiro-Bernstein)
A Woman In Love—Morris (Frank)
Autumn Concerto—Macmelodies (Symphony)

Just Walking In the Rain—Frank (Golden
West)

Lay Down Your Arms—Francis Day
(Howie Richmond)

Whatever Will Be, Will Be—Melcher-Toff
(Artists)

In the Middle of the House—John-Fields
{Shapiro-Bernstein)

The Green Door—Francis Day (Trinity)

A House With Love In It—Lawrence Wright

(Evans)

List is based vpon thelr weckly survey of England's leading

in parenthesis.

When Mexico Gave Up the Rhumba—Felst
(Copar)

Rock Around the Clock—Kassner (Myers)

Two Different Worlds—Spier (Spier)

Walk Hand in Hand—Duchess (Republic)

Rockin' Through the Rye—Sterling (Valley-
brook)

Mountain Greenery—New World (Harms)

Love Me As Tho' There Were No To-
morrow— Robbins (Robbins),

True Love—Chappell (Buxton Hill)

S5t. Therese of the Roses—Dash (Denniy)

A Sweet Old-Fashioned Girl—Campbell-

Connelly (Valyr)
Serenade—DBlossom (Harms)

® Best Selling Pop Records in Britain

[For Week Ending November 17)

This Frinted thru the courtesy of the “MNew Musical Express,” Last
Week Brilain's Foremosi Musical Publication, Week
This Last
Week - Week
1. JUST WALKING IN THE RAIN—Johnnic Ray (Philips) ......cccvvvivnianvasne 1
7. WOMAN IN LOVE—Frankie Laine (Phillps) ...oveevvonnsisssssaccasnnnss TTT
3. HOUND DOG—Elvis Presley (HMV) vuvuvinnens anpesvpaRs s sassaEsiakeasEn: §
4, MY PRAYER—Plallers I_MEI‘E'I.H]P] B A S Bl B A8 W o o b b ke
5, GREEN DOOR—Frankie Vaughan (Philips) ....cvvvrvnnensss crrensnsas 10
. WHEN MEXICO GAVE UP THE RUMBA—Mitchell Torok :Hrun-m;ckj RO
7. MORE=Jimmy Young (Decca) ...ciucua A R o AR (AL RO Lo v S T R
# RIP IT UP—Rill Haley Comets mnlntwu:k] P I TP ahia. B
9. 5T. THERESE OF THE ROSES—Maleolm Vaughan l_HM‘r]. T LTI IIITITI T,
10, BLUE MOON—Elvis Presley (HMY) ...cvvvvinnenssnsnsss B o i
11. MAKE IT A PARTY—Winifred Atwell (Decca) .ovvnvecess EEE i e, |- |
12. ROCKING THROUGH THE RYE—BIill Haley Comets {Brum.whk} T T
13. GREEN DOOR—)im Lowe (London) .....cccivvessivinnsnsissssirannnnnrnsases 1
14, MORE—Perry Como (HMV) ....cveevens AR s ndatr e e 1F
15, GREAT PRETEKDER JONLY YOU— F!a:t:u {M:rcuw} B R
16, LOVE ME A5 THOUGH THERE WERE MO TOMORROW —Nal ﬁ.aua]
Cole (Capitel} ......... e e e PR Py B |
16, CINDY, OH, CINDY—Eddie Fjsher ﬂiM\-’l Ao el LR bk -
18, ROCK AROUND THE CLOCK—BIll Haley Comels {Brunsmal} HL T LT R L
19. LAY DOWN YOUR ABRMS—Anne Shelton (Philips) ....cvcevivasssnsssssnssss P
20, MIDDLE OF THE HOUSE—Alma Cogan (HMVY) ...vveves e ——— =~
20, TRUE LOVE—Bing Crosby & Grace Kelly (Capitol) cevceciisssnrsessnensssssns ==

® Territorial Best Sellers

® Continued from pdge 30

Seattle

1. Love Me Tender, E. Presley, Vie.
1. Singing the Blues, G. Miichell, Col.
3, Just Walking In the Raln, J. Ray, Col.
4. Gveen Door, J. Lowe, Dot
8. Don't Be Cruel, E. Presley, Vic.
#. Blueberry HIll, F. Domino, Imp.
7. Rose smd m Baby Ruih
G. Hamilton 1V, Pmi.
8. True Love, B. Crosby-G. Kelly, Cap.

9. Friendly Persuaslon, P, Boone, Dot
10. Mama From the Train, P, Page, Mer,

Toronto

1. Lave NMe Temder, E, Presley, Vie

2. Green Door, J. Lowe, Dot

3. Just Walking In the Raln, J. Ray, Col
4. Blueberry Hill, F. Domino, Imp.

5. Singing ihe Blues, G. Mitchell, Col,

6. Don't Be Cruel, E. Presley, Vic.

7. True Love, B. Crosby-G. Kelly, Cap.
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WHILE THE
LIGHTS ARE LOW

Recorded by
The King Sisters
on Capitol

AMERICAN. MUSIC,
g109 SUNSET BLVD., HOLLYWOOD, EAUF.'H

INC.

Picked by All the
Trade Popers!

ANDY WILLIAMS'
“BABY DOLL"

"Since I've Fﬁuml My Baby"

Cadenrew

ROGER HII.HAMS

JANE MORGAN

"TWO DIFFERENT
WORLDS" -

K 181

[TTTLE "LAMBSIE” PERN

“l Wanna Spend Xmas
with Elvis" &%

ATCO #5082

A SMASH!
FATS DOMINO

HONEY"
CHILE
5407

™ 9
ir'npenal Eeearda

$475 Hollywonod Alvd Hollywood .76, Cald

STOCK NOW!

JACK AND THE
BEANSTALK

UNIQUE LP-111

UNIQUE RECORDS

A SUBSIDIARY OF
RKO TELERADIO PICTURES, INC.

1697 Broadway N. Y, N Y

* Reviews of New Pop Records

® Continued from page 36

lots -of competition on the tune; this
will share in the melon. (Chappell,

ASCAP)

RALPH MARTERIE
Gnﬂﬂnﬂ.‘ A REERERNERE RN E NN BN

75

Caria.

MERCURY TIMT—SI:v:mi drsks are
plready out on this pleasing and
renlentive. Meapolitan-stvled melody,
Marterie’s Instrumental, with mae-
sira’s trumpet in the spotlight, will
get ita share of the playvs. (Raphael,
ASCAP) i
caadd

Here's a slow and dreamy lerpable
ftem with Marterie apain adding
trumpet color to the disking, A good
juke bet. (Judy, ASCAP)

| HELEM GRAYCO

They Can't Take
That Away From Me ..,.......

.75

ANl That Is Left of Oor Love, .,

Bllhouwettes in the Sand. ..

What's Wrong With This Song?. ..

AVAILABLE NOW
FIRST-CLASS ROAD MANAGER

Fourteen »ears as road manager for
such top name bands as Claude Thorn-
lﬁl.u. Hnl Meintyrs, Jerry Wald, Jimmy

¥ and Tex Beneke,
Immediately. For
further information write, wire or phone

EDDY MASTERS, 4058 M. 1#th Pl
Milwaukee, Wis. Phona: HIIIMI 44330,

Over 67,000 ACTIVE BUYERS read
The Billboard classified columns each woek

VIK 0236—Appealing - I.hrmhina 't!'_nr
Spikes Jones' frau on the attractive
standard. Good jockey wax. (Chap-
pell, ASCAP)

Year-Round Love....T1

The thrush packs solid vocal show-
manship into a catchy rhythm item.
(Roosevelt, BMI)

JOHM LESLIE .
Dion"t Trade Your Love Tor Gold ...

ABC-PARAMOUNT 9749 — Singer
gets quality into a country flavored
ballad, which could easily smoke up
some action. Material and delivery

make for deejay interest. (Goday,
BMI)
.Te

Pleasant delivery here with solid
backing on a sleepy-tempoed ballad,
But spotlight {3 definitely on fip.
(House of Ballads, ASCAP)

LORRY RAINE
You Can Find Contentment ,,.......

ADVANCE 3013—Gal does her usial
quality vocal job on a serems ballad

with a pleasant melody line., (High-
land, BMT)

Somebody Else Walked In... .69

Thrush works hard on the ballad,
but pace and tempo are tog harsh
for her delicate plping. (Gille, BMT)

JIIMMY RANDOLPH
Fallen Angel

MERCURY T1006—Virile, dust:ncth'-
piping by Randolph on a plaintive
tune, Strong beat im back helps.
Could make some noise with enough
spinner support. (Joy, ASCAP)

The Litite Boy....72

Imaginative opus has charm, buot it
isn"t completely realized in this war-
bling, (Monument, BMI}

EDDY HOWARD
The Hour of Love ........

MERCURY "'.'J.ﬂﬂﬂ—ﬁmgur RIH:;! -
easy projection to a well-arranged,
slow, love ballad. Has mood listen-
ing charm and jocks cam whirl it*on
that score. (E. H. Morrls, ASCAPF)

Driftwood. .. .72

Same type projection onm a similar
theme, but not quite as good as the
flip. (Ardmare, ASCAFP)

GERARD BLENE DBREK
The Litile Laplander ..

JUBILEE 5262 — Pleasant arrange-
ment of a bouncy little tune that
was around this time  last year in
other wversions, Ork gives it nice
send off. (Zodise, BMI)

) |

Another nice projection’ by the ork
of a waliz tempo, Should attract
moderate interest. (Todiac, BMI)

SHERRY PARSONS
Whispering Heari

DOVER 101 — Label's first release
intros promising young thrush with a
ballad stvle of her own. Also promis-
ing is material, cleffed by authors of
“Blusberry HIL" An ltem to be
watched, especially by jocks. (Vander-
bilt, ASCAF)

How Can I Keep

My Mind on My Feet?... 71

Thrush s om & swingier beat, but
slde hardly keeps pace with flip's
projection, Just a pleasant comple-
mentary bit to show what she can
do with a beat, (Kensington, BMI)

AL AND DICE
YWake Up fto Mosle .......

TR R RN

M-G-M 12335—Not the restaurateurs,
but cleffers Al Hoffman and Dick
Manning with "an demo that was
good enough to be a masier.,” Lads
ping well in unison, and this muchs
promoted theme should be useful to
morning jocks, (Harris, ASCAP)

T2
A very cule side, despite the motest,
demo-sized backing. Catchy, folksy
stuff thet could win some support
from deejave and buvers. (Harris,
ASCAP)

STEVE SCHICKEL
Leave My Sldebarms Be .....

R

MERCURY T70999—Singer is on @n
amusing r.&r. plea to an Army
gergeant to do what title sugpesis,
Jocks might give It a spin, (Dis-
covery, BMI)

Cry-Baby Boogle....T2

Singer off on a boogie beam In
which he has had a hand in cleffing.
Pleasant delivery and good ork back-

ing give it quality, (Kelth, ASCAP)

i

.15

............ A

P

la.ll!l-!l-l!"lll"|1‘

I--Fl!l!ll-ll-ll-ll-l-l-l-l-?‘

LT3

73

—

KEAY CARSON

The Fellow Over There .......c.00...T3
CAPITOL 3595—An unusual ballad
{the lyrics mre very effective and
have a surprising kicker) that makes
a forceful vehicle for the warm pipes
of Miss Carson. Could be a “sleeper.™
(Melody Tralls, BMI)

There's n Shadow Between Us. .. .69
The lvrics and basic musical idea
here are country in feeling, Miss Car-
son reads the material with a sincere
and quieddy effective style. (Cromwell,
ASCAP)

JACK CARROLL

My Last Night in Rome .......c0000..T2
UNIQUE 369%—S5inger brings wvocal
guality to this sentimental ballad.
Romantically arranged ork backing Is
a solid assist and combination could
gtir counter interest, Desjays, (00,
maoy like, (Famous, ASCAF)

Rio Mayari...-70 .
Micely arrnnged and delivered Latin-
flavored love-flune with & rhumba
beat.. Fleasant companion piece for
flip. (World, ASCAP)

FESS PARKER AND CAMABRATA

Wringle Wrangle Pis, 1 and 2 ,.,,....7T1
DISNEYLANMD F 39—Parker, the
voice of Davy Crockett, sings &
Western type tune with casual charm.
Will have some appeal to children,
altho the theme i3 adult. Side Two
is on instrumenis]l treatment of the
tune by Camarata, with a few vocal
effects. (Disney. ASCAP)

THE MANERDS

II'“ H' .Em" llli--r-l-lilil-i-llll'lllli-Tl-
PLAZA 5005—Group of singing walt-
ers geis together on a guick-lempo
arrangement of an old f[ave for
pleasant results, Straight harmonizing
by competent vocalizers should appeal
to Jocks. (Laurel, ASCAP)

Let"s All Sing.... T
Same approach as flip, but not as
good. (Mode, ASCAP)

BETTY ANN GROYE

Stolen Love ....... cyikaatl
JUBILEE 5280 — !qlty .ﬂmn Grove:
gings & three-beat tune nicely, The
arrangement 18 gquiet and tasteful,
with & chorus backing the chaniress.
(Zodiac, BMI)

Yon I'm Gonna Marry. .. .69
This rhythm side is reminiscent of
Eastern European or Gypsy-derived
meélodies, (Zodine, BMI)

DORIS DREW

Be My Lovin" Baby . SR QT T ARy | |
KAHILL 1015—Creamy piping by
sweet-voiced camary onm a pleasant
ballad. (Windy City, ASCAPF)

Abada-Abadu. .. .69
The gal sings with verve and style on
an okay novelty-rhythm item, (Windy
Cliy, ASCAP)

THE ROGUES

If You Love Me ... .. SRR, | |
OLD TOWN 300—Group chants a
slow ballad for harmonious, ensy
lstening, However, there 5 not
much that's original or inspirational.
Moderate interest only here. (Mag-
reen, BMI)

World of Love....68 .
Practically the same treatment given
to somewhat faster tempo, Group s
obviously competent on harmony, but
nothing specinl comes thru. (Mauresn,

-

DICKE D'ANDREA AND

HIS MELODY KINGS

G“M'h.“m lllllll-'l_!ll!-!ll-H
BALD EAGLE 1002—Rock and roll
ftem with n bit of novelty fecling.
{Aerie, BMI)

I Could Love You S0 Easy....0%
Same comment. (Aerle, BMI)

LILYANN CAROL

m the mk l-||-.|i-.'l+-l-ll'll-l|l|||-“
MERCURY 70997—Thrush takes off
on a rocking kick with quarter back-
ing for moderate results. Not Llikely
to spark moch interest. (Parkdale,

_ ASCAP)

"o Used fo You. .. .67
Side is devoted to a lorchy ballad
which Is over-projected, with -quartet
in hefiler evidence. Little or no
action Indicated. (Tee Pee, ASCAP)

BUDDY GRECO

(Do You Know)

Yﬂ"“muf{ﬂm} m II'lFlllll"H
KAPP 165 — Greco warbles with
warm personality on a breczy tune,
with a erisp beat in back., No power-
house here, however., (Cromwell;
ASCAR)

Holiday Romance. .. .66
Another good warble, this time on a
Blower ballad with a romantic we-
mei-in-Rome  theme, including wvarl-
ous refercnce to the city's points-of
interest, {(Garland, ASCAFP)

BOBRY BREEN

wnll LA R EREEE N REEEENREEREESENERDSENER] ﬂ
CHIC 1003—The pretty waltz, with
an Intriguing slow rhythm, has solid
fmpact. Breen's vocal s full of
passion and schmaliz. Watch |t
(Smash, BMI)

If the Night Could Tell You....66

(Continued on page 39)
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YOX

. GIMMIX: Boston indie WHDH
this week is selling up a direct
" telephone line from the station to
a suite in Manhattan's Waldorl-
Astoria Iotel to carry the station’s
entire broadeasts — November 28
thru 30, thus providing New York
sgency time buvers with an actual
opportunity to listen to an out-of-
town station on a random tune-in
basis, rather than plowing thru a
mass of statistical data, accom-

By JUNE BUNDY

JOX

eription, Execs from WHDH,

cludiug General Manager Bill "JG—
Grath, will be on hand to chat with
the guests. . . . Allan Clark, mnsical
director of "l.\"ll.['l'. Oklahoma Cily,

whao picks all the platters plaved oy |-

the station, is currenlly program-
ming between 400 and 500 sides a
week—about 50 per cent LP selec-
tions,

THIS 'N° THAT: Tom Ed-

panied I}}' a specially made trans-| wards, WERE, Cleveland, is
Ll B (T O NOTI )
o | Pay 5¢ Extra <
. per Record and

ot ') Make MORE Mnney /.
R L NEVER QR
58 //mss A SALE WITH R
¥/ UPTOWN 1-STOP SERVICE” \ (¥

> %

GET
ALL THE

a & & &

\ WE SHIP
ALL
LABELS

SMASH

N K Py WITHIN |2
. NOW! \\ Albums 10% //// 24 HOURS :
A\ o o ey, /08
‘:- COUNTRY AND "‘
o WESTERN ':.

Smart dealers know that the top records bring in trathe for
additional sales. And that's why the faster service they get

from Uptown pays off .

for dealers and operators
the hot numbers while thei/re hot! No lost sales .

Eet all

igger

volume! Try our convenient one-stop service. Get all the

labels in one order .

. one shipment. Save on freight charges

save time and agi{rm ation. No substitutions, no back
orders, no delays. Once you've tried our service you'l know

why so manyv dealers sav,

“I pay 5¢ extra per record, but I

make more money with Uptown service.'

LABELS!

4956 Delmar

L ]

b/w
“ONCE
MORE
IT'S
XMAS"

Regent
7506

REGEN

5t. Louis 8, Mo.

SPEND XMAS
WITH ELVIS”

MARLENE
PAULA

SPEEDS!

ONE-STOP RECORD SERVICE

FOrest 7-2602

RECORDS, INC.|

NEWARK, N.J.

e

i Leahv,

readying a complete list of
Cleveland deejays—addresses,
phone numbers, ete.—which he
will make available as a spe-
cial service to the trade, . . .
Joe Ryan, WALL, Middle-
town, N. Y., recently featured
a “They Never Brought Back”
session on his show. Every
second record was a song
which “ never enjoved anv
kind of revival-such as °‘It's
the Dreamer in Me'.” , . . Jay
Michael, WCAE, Pittsburgh,
was voted “the deejay with the
mosl ‘Friendly Persuasion’ in
his voice” in a contest staged
in conjunction with loeal
screenings of the movie. , . .,
Also a contest winner this
month is Dave Mavnard,
WORL. Boston, who won the
national deejay conlest con-
ducted to find the best album
title for a Sammy- Davis Jr.
package. Winning entry was
“Jam With Sam.™ . The
Billboard's recent jockey issue
failed to mention TV jock
Joe Martin, who emsees
“Breakfast  Bandstand” over
WOW-TYV, Omaha, across Lhe
board.

“The

Jack Clifton  Memorial |
Show, memory  of the late,
WCUE, Akron, jockey. will be
staged by WCOUE at the Akron |
Armory December 14, with all pro-
ceeds going to the Jack Clifton Me- |

1

morial Fund to Heht cancer. Talent |
appearing on show will inelude Pat
Boone, Betly Johnson, Jim Lowe, |
Joe |

Trin,
Tracy's or-

Ernie  Freeman
and Wendell

the

L]lﬁl:rt

CIHHANGCE OF THEME:
Renny Mitchell is starting a
new Saturday afternoon show
over KPOK, Scottsdale, Ariz.
« + » Boh Osbhome, formerly
with WCCC, Hartlord, Conn.,
is now music director and dee-
jav at WIRV, Belleville, 11l

. Robin Deacon, program
director of San Francisco's
brand-new radio station,
KPOO, writes to sav he would
appreciate help from all rec-
ord manufacturers “in build-
ing and maintaining a com-
plete record librarv.,” He
would also like info on sub-
scription services, ete, . . . Pro-
gram Director Bill Bums,
WILD, Birmingham, is also in
the market for disks, since the
stution recently instituted a
new programming format fea-
turing pop and c.&w, disks,

Flack Buddy Busch was guest of |

honor at a cocktail party tossed by |

Ruby Lee and Jimny Mevers of |

MONITOR MUSICAL
SURVEY

According to a survey made
by the NBC radio network
show, “Maonitor,” here are the
records which received the
muost local air play over NBC
affiliate stations last week in
the following areas.

According to a survey made
bv the NBC radio mnetwork
show, “Mouitor,” liere are the
records which received the
most loeal air play over NBC
affiliate stations last week in
the fallowing areas:
Greenville. 8, C,

“Green Door,” Jim Lowe, Dot
Phoenix, Ariz.

“Love Ale Tender,”

lev, Viclor
\Indnnn Wis.

Elvis Pres-

‘:mgmg the  Blues,” {"ny
Mitchell. Columbia
Fort Worth
Again,” Leruy Holmes, M-G-M |
Syracuse
“Canadian Sons=t,” ITugo Win- |
terhalter, Victor

Missoula, Mont,

“Jamaica Farewell,” Ilarry Bela-
fonte, Victor

Miami
“Friendly  Persuasion,” Pat

Boone, Dot

www americanradiohistorv com
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WSJS, Winston-Salem, N. C. . ..
In altendance were local WSJS
jocks Dave Wright and Jim Sims;
Mark Avery, WTOB; Larry Patrick,
and  Jimmy Wynn, WAIR; Bill
' Kanzler, WAAA, and Van W’nrk—
man, WHPE, ngh Point, N. C.
New staffers at KXYZ,
Houston, are both ex-KLIF,
Dallas, men—Dick Williamson
and Mark Foster. . . . Johnny
Murphy, CKLB, Oshawa, On-
tario, Canada, has taken over
chiel announcer’s duties at the
station. 1le also celebrated the
figst vear on the air with his
teen - age show, “Spotlight,”
with “a real swingin’ studio
party.” . . . Paul Cowley,
WEKLO, Louisville, noted his
first anniversary of hroadeast-
ing his 9-11 p.m, show from
. Ranch House, a chain of
' Louisville * Drive-Ins.
l New moming man at WGBS,
| Miami, is Al Leibert, formerly with |

| WTN], Trenton, N. T. Enuei
Gotthilf. has left KTLW, Texas

| City, Tex., to join KALV, Alva,
| Okla., as program director- l]t"t']l"l-'

and  assistunt manager, He spins
Hem under the name of Ermnie For- |
L rester. . Chuck Collins ankled !

his KTLN radio post ins Denver
the street to KVOD. |

and moved u
 Collins., Hu.d] since childhood, has |
worked both CBS radio web *-.}u:-u 5|
cand NBC shows from HnHu\und

'where he eonducted moming rhqcl
shows, interviews and late evening |

regional programs,

YESTERYEAR'S TOPS—

The nation's tep tunes en records
as repoerted in The Billboard

1946
. Rumaors Are Flving
Ole Buttermilk Skv
The Old Lamplighter
Five Minntes More

;B MR-

My Song

You Keep Coming Back Like
a Song

The Things We Did Last Sum-
ner

. (I Love You) For Sentimental

Reasons

. Ta Each His Own

The Colfee Song

EMBER 1, 1951

s No) Sin

. Becanse ol Yon

=1

' DE

Cold, Cold Heart
. Down Yonder

. Undecided

. 1 Get ldeas

. Domino

fapan, Korea, Formosa and other
areas in the Far East, according to
| Robert G, Wynn, president of

. And So to Sleep Again
. Slow Poke

!
9
0.
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1
2
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9
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‘Hype on U. S.
Disk Market
In Far East

TOKYO — The market for

American recordings i85 growing in

The Whole World Is Singing | |

Jipan Sales Company, Ltd., firm
which supplies American wux to|
PX's und Ships Stores and is now |
on the verge of branching out into |
non=military ontlets,

Japan  Sales  has  concluded
negotiations wherehy it has secured
Hie manufucturing and  distribut- |
ing franchises here for such indie
American labels as Starday, Alad-
'din, Dootone, Peacock, \'ee- -[ay, |

u‘\egntulnmn are currently under

“When the White Lilaes Bloom | rhyvthm and blues and rock and rull

|,|uIr claims, are alreadv very much

I"J‘ruLe Ember, Unique and others, F

way with other labels, including

finns specializing in jazz.
Wynn intends to  introduce

to Japan. The Japanese people,
interested in American jazz of vari-
oux eras and ty

The technical qualities of
Japanese-pressed LP's and 4'.11 are |
excellent, according to Wynn, “We |
do a beautiful job of reproducing
the original album ¢over and
label,” he states,

LINCOLN CHASE SINGS

"SHE WMKED ME BY"

“THE LOVE | HM"E

Bawn 2121

FOR YOU™

A SMASH!
B. B. KING

“"ON MY
WORD OF
HONOR"

£479

RPH

T W Wazhingian §leg, =

Cubeit-City, Caldt

50. CALIFORNIA'S NEWEST
AND MOST COMPLETE

ONE ST0P

Hﬂﬂ*ﬂ'i MUSIC [EIITER

2TTS W. Pice Blvd,, « Caliv,
Phone: RE 1- '."".l.'.-l-—-'l- TH!
OPEN T DAYS A WEEK

WORDS"
lllllanmﬂnggs

AME.E-ICAN MUSIC, INC.
9109 SUNSET BLYD.. HOLLYWOOD, CALIF

America’s Fastest
Selling Records!

WE WILL BUY, LEASE OR TRADE

SHOW TUNES
STANDARDS
LIGHT CLASSICS
JAZZ, Etc.

Far 12 in. L.P. line sold mostly through

mail order. Preferably en tope. Send
list or catalog end your lowest prics.

BOX D-258
efo The Billboard Cincinnati 22, O.

LITTLE "LAMBSIE” PENN |

“l Wanna Spend Xmas
with Elvis” &8

ATC