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. On EP Price Cuts

Most Feel No Effect,
Say Yes; Reductions

By BOB DIETMEIER

Juke box operators are sharply
divided in their reaction to price
cuts on extended play records.

A clear majority feel that price
reductions on EPs will have liftle
elfect on operator purchases of
these disks.

But a sizable number spread
thruout the country feel just as
strongly that price cuts will boost
operator purchases,

The price cuts, recently an.
nounced by a number of major
record  manufacturers, were de
signed primarily to stimulate the |
retail EP trade.

But the reductions bring into
sharp focus a baxie issue involved
in the EP controversy among oper-
ators.

That issue is simply this: It is
the price an operator is able to |
charge for an EP spin on his juke
box that largely determines his|
basic attitude toward them, not the |
price he must pay for them. The |
number of plavs a tune gets—
whether it's an EP or a single-
is a major factor.

That statement of the issue is |
based on immediate operator re- |
mction to the price cuts. |

Operators with machines offer
fng 111I.I| pricving—a dime for a single,
15 cents for an EP side—generally
Rgree lower prices will hike oper-
ator purchases. But operalors wha
get a dime for both an EP and a
single, don’t believé price cuts will
linve any elfect on operator EP
buving.

Operators have made  steady
fains thruout the conntry in con-
verting from nickel-a-tune to dime-
a-tune play, but the dime is still
far brom being standard. Untl it
Is, most aperators feel that 15-cent|
EP play will be greatly limited,

The length of Hme required for
man EP plav—agnin, rather than the
rru::e an operator pays for it—is a
nsic consideration in his need o

Jukes Up 24%
In Memphis

MEMPHIS — A steady growth
of the juke box business in Mem- |
phis can be seen with 241 more
phonographs in operation at the
end of 1956 than at the same time
in 1953, The ligures were revealed
in a year-end report by Sloan O, |
Craig, collector of licenses and |

rivileges, which showed 744 fuLel
oxes in the city in 1955 as com:
pared to B85 at the end of 1936,

The upswing in juke boxes is at- |
tributed by owners to the healthy |
condition of the business brought |
about by the mid-1954 conversion
to dime play.

Memphis is now 100 per cent In
its acceptance of the dime, and in
the Mid-South, which is largely in.
tlueneed by Memphis practice, op-
erators arc fasl muking the chunge.

| turer price culs would mean that

Sizable Number
Focus Basic Issue

getting more for it than for a single. |
Obviously, an operator would
rather get a dime for three minules
ol play, than for six minutes.
Record .one-stops checked by
The Billboard in eight major cities
last week reported that manufac-

their EP price to operators would
be clipped. Most new prices range
[rom 88 cents to §1 for an EP.
Most reductions approximate a
dime.

The price differential between
singles and EPs still, of eowse,
favors singles, with singles selling
at one-stops [or B0 cents usually.
At $1, an EP costs 67 per cent
more than a single: at 90 cents,
50 per cent more. An operator on
I5went EF play, chiarging 50 per
cent more for an EP, would pay
just 50 per cent more for an EP
at 90 cents.

In the New. Yurk area, the EP
price reduction will 'have only a
minor atfect on opemtor purchases,
nccording to leading trade sources.
Dime play is still not established.
However, in the few isolated cases
where operators do_ get 15 cents
tor an EP side, results appear en-
couraging,

In the Bronx, Frank Maniaci's
Paramount Music averages aboul
40 EP selections on jts 200.calen.
tion machines, with most locations
giving the 40 EPs as much play as
they will any 40 singles in the
machine, according to Maniacl,

Seymaur  Pollack, Tarrytown,
NYL, musie operitor, gets 15 cents

(Continu d on page 659)
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CHICAGO — Televiewers
next fall will see a package
which Dblends manv of the
lively arts. It's “Lyric Thea-
ter,” o hall-hour music show
fteaturing opera and operatic
ballet. The creaton of Law-
rence V. Kellv, co-founder of
the Lvric Theater here, which
has done much t» restore op-
era to Chicarn, the series will
feature such singers as Renala
Tebaldi, Richard Tucker,
Eleanor Steber, Boris Chris-
toll, Leonard Warren, Robert
Merrill, Lily Pons and pos-
siblv the controversinl Maria
Callas. '

Two cveles of 268 weeks,
one live and one film (the
First time opera has been put
into & TV [lm series), were
offered to networks. When
they took a dim view of selling
such a show to advertisers,
Kellv and staff went out and
rounded up sponsor prospects,
Details of the TV commitment

are to be announced next
month,
scenes and  acts . from

“"Otello,” “Masked Ball.” “Car-
men, " Tosca.,” “La - Sonnam-
bula,” "Manon,” “Aida” and I
Puritani” are among the ma-
terial for the twin series, ag
well as dances from 10 works
and two original ballets based
on opera plots choreographed
by Ruth Page., Nicla Hes-
cigno s conducting and stug.
ing the shows. The live tele-
casts will originate in Chicago,
with a group of alternating
commentators headed by Jav
o. Harrison, music editor of
The New York Herald Trib-
une,

By BILL SIMON

NEW YORK — Jazz has,been
| with us since the century began,
| but in 1956, [or the [rst time, it
began to look less like an esoleric

ness, -All indications are that it
will continue the trend at a highly
accelerated pace in 1957,

Jazz activity is being stepped
\ug on all fronts: Records, con-
certs, night elubs, radio and TV,
Films, in music publishing, in books
|[historical, eritieal, fictional, ete.),
\periodicals and in national diplo.
mney,

. 90 LP's a Month

In 1956, an average of 90 juzz
LP's was issued each month, or
more than were issued in several
vears in the pre-LP ern. Virtually
every name fazz artist had at least
a non-exclusive recording contraet,
and dozens of new, even un-
known, artists were exposed to a
national public via records.

The number of labels producing
jazz may be estimated al more

Esoteric for New
Big Business Look

Growth in Year Predicts Greater,
Accelerated Development in ‘57

Their success has cued the entry
into the field of other independ-
ents, and the intensified activitv on
the part of the majors. The tlow

art form and more like big busi- |

ol jazz releases is expected to be-
come a virtual flood in 1957,
Whether or not the market will
grow fast enough to absorb thesa
remaing to be seen, Also what per-
centage of the new releases will
be marketable among the increas-
ingly informed and diseriminating
clien Lele, It never has been easy

| came into sha

to sell unknown artists in this field.
During the past vear, the problems
invelved in promoting a jazz albinm
focus, Considering
the number ol sets recorded and
released, and the vastly increased

| volume of jazz package business,

juzz records received very little
attention from disk fockevs and
their sponsors,
Consumer Press

The consumer press, particulurly
the periodicals devoted to jazz or
records exclusively, and some more
general publications like Plavboy,

than 100. A number aof i”ll'-'r“'“';"!Ecquirp and Saturday Review re-

ent labels produced releases far in

\muined the only ellective vehicle

(e~cess of those produced by the reaching the consumer.

majors, and some ol the independ-
ents produced best sellers in the
Field,

In f.‘ll:'lr the Fr:l-El."i;l.Il:.-' COmpinies
| thrived to the extent that they were
lable to battle, olten wvictoriously,
aguinst majors lor top nanme talent.
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~ NEWS OF THE WEEK

Cancellations Plague TV Webs:

S0 Far Eight Shows Get Ax . ., .

aponsor dhissatisfacton plagues network TV
more every week., Several more shows were
canceled last week,  So far this shoit TR
a lolal of eight' programs have been
dropped. Page 2

------------------

M--M Nears Big Production

OF New Shows for Video . . .

M-G-M is about to barge into the next stuge
ol its development in TV, the production of
new TV film shows, Story confetences are
gomng on now. Metro s expected It have six
pilots on the market this spring. Il is also
getting into produection of commercials,

Disnevland and Norman Granz

Labels in Expansion Moves . . .

Following the spectacular growth of Dol
Records, additional indie labels blueprint
expansion moves, Disnevland Records, which
:|r'l|r|:|:[4}-'.| last Muay, announces dtive [or major
status, Norman Granz consalidates his various
labels with a similur end in view.. .. Page 12

Columbia’s Gold Guitar Award
Symbolizes C&W's Comeback , . ,
Columbia Records inaugurales Gold

Ciultar

Award, in recognition of conntry and wester
records which sell Bevond the 250,000 mark
Similar in concepl to the Cold Record award

in the pop field, the Colimmbia move is particu.
larly significait” in thal il marks the comeback
al counb * music. Y Pase 13

Lyvnch Deatis Dodgers Converl

To Kochman Thrill Show Title . . .

One of the outdoor show world's most eolorful
titles, the limmie Lynch Death Dodgers, will
pass into limbo this season when it is retired
by Jack Kochman, operator of the Jack
Kochman Hell Drivers, who has acquired the
Lyneh title and equipment. ...... Pace 50

2000 Profit Rolled Up
By 1856 Minnesota State Fair . . .

Minnesota State Fair, the Midwest’s bizges
agricultural exposition, reaped a net profit of
$201 618 on its 1956 10-dav run. 'I'.'r1ut ineome
aggrezaled §1.3368.393, .., ... ..... Page 50

DEPFARTMENTS AND FEATURES

Anmusement Comes ... 75 Musle Pop Charti—

Al -ArERSE .. siassas 1 Adbur Buoslbag CGulde, . 24
Camival et icav .o 08 Hianor Ball of Hiis gLl
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Coming Events ........ 64 Tips on Coming Tops, 42
Clastilied Ads ... ... 62 Parks & Pools........ [T
Coia Muching Markel.. T8 Plpes ... . i . . icac 8l
Falih & Expomiiiong. ... 35 Baldis .. ..ccecessvness-12
Flnal Curtall 505000 32 Rinks s miiiae. i 5
General Oulbdoor ,..... W' Rodles N P b
Leier Ul .. e M Televindon oo s ¥
Merchandise ., souns ssa 01 T¥ Filn - |
Musle ......c.cocsppese 12 TV TV Fillm' Reklews i
Musis Machines ...0... 8% Vending Machines .., &5

| A vumber of the jarzz compa-
nies, in fact, adopted the practice
ol running itemized nds for “direct
from the company”™ business,

[t is, perhaps, in the areas of
channeling w2z to the general

| public that juzz will make its most

signiticant gainsg in 1957,
Publlic Appearances

| In the public appearance field,
|{aze artists will Tind more places
Pt ply their trade than they have
at any time in the post. Jazz clubs
Lare opening left and right, and
| even some of the best-known huge
(Continued on page 14)

Ontario Fete
To Offer Jazz

| STRATFORD, Ont.—TFor the
i second vear in a row, the Stratford
| Shakespearean Festival will [ea-
ture jazz as a highlight of its mu-
sic section.

Count Basie and his orchestra
will give concerts ‘August 2 and 3;
Billie Holiday and the Canadian
Ron Collier Quintet, with pianist
| Norm Amadio, August 9 and 10,
| the Cerrv Mulligan Quartet and
Teddy Wilson, August 16 and 17,

The Canadian Broadcasting Cor-
wiation Symplony Orchestra will
w  featured in four Wednesday
night concerts, to be broadeast by
CBC, and the English Opera
Group will present the North
| American  premiere of  Benjumin
| Britten's “The Turn of the Screw.”

il -m}-
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NET BATTLE CASUALTIES

Death of 9 Half-Hour Slots
High for This Time of Year

NEW YORK—Program casual-
ties continued to mount on network
TV last week as sponsors reacted
to the relative failures of manv of
their newer wvehicles. Two half-
hour shows were dumped, one
more Is figured as a virtual cer-
tainty for axing and sponsorshi
on an hour show was drnppmf
Since five other shows have al-
ready been canceled so far this sea-
son, the number of half-hour can-
cellations as of now is nine, an
unprecedentedly high toll this
early in the season.

Effective the middle of March,
General Mills will cancel "Giant
Step,” the Wednesday 7:30-8 p.m.

CBS-TV stanza, and also surrender
the time. Liggett & Myers will
cancel! “Noah's Ark"” Tuesday

evening 8:30-9 and replace it with
Al Simon’s “Crisis,” a dramatic
anthology. “The Brothers,” tele-
cast the same hour on CBS-TV, is
virtually certain to go into the dis-
card witk both sponsors giving up
the half hour. Bulova also has
canceled its half sponsorship of the
Jackie Gleason show, Saturday 8-9

.m. on CBS-TV, but it is not

nown what the effective date of
cancellation is.

Other network programs already
canceled this season are the Herb
Shriner show, “Stanley,” the
Walter Winchell show, “Can Do”
and “My Friend Flicka.” Except
for Jackie Gleason and “My Friend

TelePrompler
Buys Screens

NEW YORK — The Tele-
Prompter Corporation, which re-
cently aecquired Sheraton Closed
Circuit Television, Inc., has pur-
chased 100 big screen TV projec-
tion systems from General Precision
Laboratory and will become na-
tional distributor for GPL's clased
circuit equipment. The systems,
costing more than 31,000,000 pro-
vide a picture 15 by 20 feet.

TelePrompter this week begins
network operation in the group
communications field, producing
closed ecircuit shows for simulta-
neous showing in up to 100 cities.

Mars Eyes Large
‘Circus Boy’ Buy

5]]i'%IE'vm?‘.p" Yﬂ]’lK—MmsLCan&}r is
owing interest in picking up a
Jarge number of half hours of
“Circus Boy,” the Sunday 7:30-8
p.m. NBC-TV show now regularly
sponsored by Reynolds Mctnﬂ.

Mars will probably buy about
nine half hours of the vidfilm
stanza which is produced by
Screen Gems,

—_— e e e e O R e R s

over single copy rates),

Enter my subscription to The Billboard for a full year
(52 issues) at the rate of $15 (a conslderable saving
Foreign rate $15,

Flicka,” which may find another
ot on network TV, all the other
shows are new properties.

The Cleason cancellation was
pushed thru by Bulova, because it
is a seasonal advertiser and be-
cause it wanted more commercial
time than the program allowed
(The Billboard January 12). Also
important in the cancellation is the
rating weakness of Gleason during
the last several weeks while he has
been taking a vacation.

Amana Nixes
Silvers Half,
Airs Reasons

NEW YORK—Amana Refrig-
eration, Inc., canceled its alternate-
week sponsorship of the Phil Sil-
vers show (CBS, Tuesday, 8-8:30
p,m.z because of rising costs and
the fact that "Camel cigarettes re-
ceived a 20 per cent greater dis-
count” for its share of the series,
The popularity of the show, ae-
cording to Amana's executive vee-
pee, George Foerstner, resulted
only in & repeat audience.

The monthly cost to Amana had
jumped from $170,000 to $270.-
000, Foerstner revealed at the
firm’s annual press meeting last
week. Amana won't return to net-
work TV bhefore next fall,

Procter & Gamble has bought
the alternate sponsorship with R. J.
Reynolds, with CBS peinting out
that any advertiser can earn dis-
counts on terms and conditions ap-
plied uniformly to all sponsors.

In most cases these shows have
been dumped after 26 weeks of
Exl-p&sure, generally the minimum
allowed because of contract com-
mitments, The large number of
cancellations, according to the
trade, i¢ the natural sponsor reac-
tion to disappointing programming,
but perhaps also refﬂcts the cur-
rent three netwark battle for audi-
ENCES,

For example, “Giant Step” is the
second show pitted by CBS against
the first half of ABC's Walt Disney.
“Brave Eagle,” last season’s CBS-
TV contender, was equally unsuc-
cessful and had to be sustained.
“The Brothers” and “Noah's Ark,”
both on 8:30-9 p.m. Tuesday, were
hurt by the strong %rip on audi-
ences Xispla:fﬂd by “Wyatt EarF,"
which this season is more powerful
than last. And the probability is
that the three-network battle will
be responsible for an even larger
number of casualties before the
season is much older.

CBS May Sell
8:30 Tuesday

NEW YORK—TFord and pos-
sibly Lever Brothers will probably
purchase the Tuesday 8:30-9 p.m.
time period on CBS-TV.- The time
slot is now occupied by “The
Brothers,” which seems ﬂ}s'lted to
get the ax,

Ford and Lever Brothers are in-
terested in a half-hour, musical,
variety show to be headlined by
Cordon MacRae.. Also expected to

get consideration by the advertisers
15 & new situalion-comedy starring

Walter Slezak,

Esty May Acquire
Fat Bulova Account

NEW YORK — The William
Esty agency is reportedly close to
acquiring the multi-million Bulova
watch account from MecCann-
Erickson. The account was brought
into McCann by Terry Clyne, now
an executive veepee there, from

the Biow Agency. Biow had it
over a long period of years.

Reports have been purrent in the
trade that Bulova has been
dissatisfied with the handling of its
advertising durinﬁiﬂ 1956, Bulova
was one of the largest users of
spots in TV, but switched into net-
work sponsorship this season to
get more product identification,
and had to curtail most of its spot
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spending. The company has can-
celed its alternate sponsorship of
Gleason, indicating its belief that
the pm&mm has not done the job
expected.

For the Esty agency the acquisi-
tion would mean an Important step
toward the recoverv of the business
lost when Colgate took its account
elsewhere, e majority interest
in Esty was recently sold by Presi-
dent James Houlihan to a group
of its executives, tho he remains in
the same position.

P&G FILM

FINANCING

PORTENDS NEW TREND

HOLLYWOOD — Procter &
Gamble has re-entered vidpix [i-
nancing on a lirge-seale basis, por-
tending & trend that could bring
wide changes to the present spon-
sor-producer-network relationship.,

General Foods is co-financin
with P.&C. on one program, an
other sponsors reportedly are also
on the lookout for properties to
their liking which they can back,

This development is a direct
outgrowth of the past couple of
seasons when sponsors found them-
selves slqipum'ng a long list of
turkeys. The feeling has been grow-
ing, especially among large adver-
tisers, that the time has come to
step in and turn out the kind of
programming they want, rather
than buy a finished product that
may only half-fill their needs,

P.&G. Shows

The series which P.&G. is back-
ing are Desilu’s “The Whiting
Girls,” Don Feaderson's “Date
With the Angels,” starring Betty
White, and Don Sharp’s "Meet
MecGraw” with Frank Lovejoy in
the lead role. In the case of “The
Whiting Girls” P.&G. is picking u
halt the tab and General Foods

the remainder.

In each case the sponsor is
putting up the money for 13 vid-
pix, which will be slotted in a
summer time franchise as a replace-
ment for a regular program. P.&G.
is providing $25,000 per half hour,
with the producer filling out the
remainder of the cost

If the program proves a success
during the summer it will be con-
tinued on into the regular season.
IF P.&G, decides it's not to its
liking the rights will revert to the

roducer. In any case P.&G. will

ave no stake in the residuals.

Altho closer sponsor-producer
relationship has been an industry
conversation piece for some time
now, few execs had expected it to
come to pass. In effect, P.&G. and
General Foods are moving back at
least part way toward the radio
days of sponsor control of program-

Ralston Buys
‘Big Story’ V2

NEW YORK—Ralston Purina,
thru Gardner Advertising, has
bought alternate-week sponsorship
of NBC-TV's “Big Story." The
company will begin sponsorship
March 8. With American Tobacco
already paying the other half, this
makes tEe. program all sold out
thru next year,

Ralston Purina will advertise its
new Dog Chow on the show. The

rogram airs every three out of
our Fridays, 9:30-10 p.m.

Wyatt Joins ABC-TV in Abry
Spot as Exec Shifts Continue

NEW YORK—The revamp of
ABC-TV I1-;:se-1*s||:mmr.el continued this
week, with Eugene C, Wyatt join-
ing the web as national program
sales manager. He replaced
Charles (Chick) Abry, who goes to
NBC-TV next week in a top sales
executive spot. With the change
came the ABC post’s switch in
title from Abry's title of mnational
director of sales,

Wvyatt, a former account execu-
tive for the web, has been in busi-
ness for himself, out of the indus-
try, in Tennessee. He will report
to Slocum Chapin, network sales

veepee,
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In other personnel moves, James
Aubrey Jr. was elected veepee in
charge of programming and talent
for ABC, while John Mitchell was
named general manager of KGO

and KGO-TV, wholly-owned web
stations in San Francisco, Steve
Strasberg, publicity director for
WABC-TV, was upped to assistant
director of ABC Press Information
under Mike TFoster, replacin
Adolph (Al) Seton, who move
last week to the newly-created post
of On-the-Air Promotion manager.
David Rooney has been named
Seton’s assistant,

ming, except that the advertiser is
not packaging the show,

P.&C. feels that the new policy
is well worth the extra investment,
since it enables them to work with
the producer in ironing out the
bugs. Even more important, per-

haps, is that the production starts
about six months ahead of the air
date, obviating the deadline scram-
ble which nearly always results
when a pilot is bought late in the
SEeAS01L.

Providing the new policy proves
successful, the big question is
whether it will mean a decrease in
network influence over program-
ing, one of the key points in the
recent congressional and FCC
antitrust investigations.

Nets the Cause

Tronirally, if it results in sponsors
taking a new interest in program
creation, it will be the nets them-
selves who are partlv the cause,
This is due to the policy, initiated
last year, of forcing sponsors to
keep their time franchises durin
the summer hiatus. In the case o
P.&C. for instance, the advertiser
believes that, since he has to keep
a program on the air anyway, he
might as well utilize the time to
trv and develop a better show
rather than fill in with reruns.

Other advertisers apparently are
catching the drift fast. It's known,
for instance, that J. Walter Thomp-
son has been seeking shows which
two or three of its clients might
be interested in financing. On the

roducer side, companies ranging
rom Screen Gems to the newly
organized Tibbals-Savin firm have
been approached on this basis.
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Price Is Right’ |Clients Seek '|PATTERN DEVELOPS

Brews Up Mail
Room Sform

NEW YORK — The new
Goodson-Todman daytime give-
away, “The Price Is Right” has
been brewing up a storm in the
NBC mail department. The show,
which made its debut November 26
and switched to the 11-11:30 a.m.
strip on December 31, has been
pulling over 500,000 pieces of mail
weekly. The producer and net-
work had originally expected a
30,000 to 60,000 mail pull,

The gimmick that pulls the mail
is called the showcase. Emsee
Bill Cullen asks the viewers to
guess the price of the items in the
weekly showcase. Those who get
the prices rii:ht get the items,

Not only has this brought in the
mail, but it has caused telephone
retailers all over the
country.

The first week’s mail, when the
showcase subject was mink, was
311,000. After that it never dipped
below 550,000. The biggest pull
to date was on the tra\'elg Ehuw:-&se
the first week in January which
pulled 665,000 at an incomplete
tabulation.

This pull of course has NBC
optimistic about selling the strip
out fast. Sunbeam had three par-
ticipations for a Christmas promo-
tion and now is reported thinking
of coming back. Also reported in-
terested are General Foods and
Lever Bros.

Wiegers, Bellamy Set
Public Relations Firm

NEW YORK — Richard K,
Bellamy, former associate director
of k‘:rnmntinn at the Kenyon &
Eckhardt agency, has joined
Joseph P. Wiegers to form a new

ublic relations firm known as the
Viegers-Bellamy Company Wieg.
ers has headed his own publicity
firm for 11 vears,

Relief From

NBC Shows

NEW YORK — A number of
sponsors at NBC-TV are trying to
go on relief. The latest is Bab-O,
which is seeing immediate relief on

ship of “Caesar’s Hour,” Saturdays
8-10 p.m., thru August 24,

This is in addition to the plea
from Lanolin Plus seeking alter-
nate-week relief on “Break the
$250,000 Bank,” Tuesdays, 10:30-
11 p.m. Speidel also wants relief
on Tuesdays 8-8:30 p.m. on its
"Big Surprise” allernate-week con-
tract.

Wednesdays and Sundays are
involved in ina request from Gen-
eral Foods, which seeks complete
relief on one of three shows, alter-
nate-relief on two or short-term re-
lief on any combination of Ro
Rogers, 6:30-7 p.m., and "“77
Bengal Lancers,” 7-7:30 p.m., on
Sundays, and "Hiram Holliday,”
8-8:30 p.m. Wednesdays.

NBC Outlets to

Up Pubsery
Activities 15%

NEW YORK — Stations owned
by NBC will push for a 15 per
cent boost in public service activ-
ities in 1957 The means of
achieving this goal is outlined in a
plan called “Impact Public Serv-
ice,” which was devised by Don
Bishop, director of publicity and
community services.

The plan calls for a station to
throw its full resources behind a
single public service endeavor pe-
riodica ¥y in contrast with the
present “shotgun” effect. This all-
out effort will employ the tech-
nique of vertical saturation used
by seasonal advertisers, ete. Edito-
rial content, as well as 10 and 20-
second station breaks and minute
spots will be utilized.

This project would in no way
supplant what stations are cur-
rently doing, and the traditional
events are expected to fit naturally
into the “Impact Public Service

pattern.

ABC to Start Program
Line-Up Revamp April 1

NEW YORK—The revamp of
ABC-TV's daytime schedule will
begin April 1, with the first half-
hour of a proposed three hours of
network daytime programming be-
ing launched simultaneously with

the cuthack of “Mickey Mouse
Club” to 30 minutes,

“Mickey” will be seen in the
5:30-6 p.m., EST, slot, with its
first half hour (5-5:30 p.m.) being
turned over to “Penny for Your
TlmuEhts," the Abbott and Cos.
tello kids” quiz. In the 4:30-5 p.m.
El:nc}:, ABC has commissioned an
aundience participation quiz for
family viewing from Goodson-Tod-
man,

‘Alternoon Film Festival” will
continue in the 3-4:30 p.m. time

riod, while the web readies three

alf-hour shows for late spring de-
buts. “Festival” will then be com-
bined with “Famous Film Festi-
val,” which departs its Saturday

Kraft Renews ‘Theater’

NEW YORK -— Kraft has
renewed its “Television Theater”
sponsorship on NBC-TV (Wednes-

ay, 9-10 p.m.) for the 11th con-
secutive year thru December, 1957,
L. Walter Thompson agented the
uy.  The dramatic series re-
mains television’s oldest dramatic

program,

7:30 p.m. niche, and offered in
station option’time for airing some-
time between 1 and 3 p.m.

ABC will unveil the rest of its
network daytime plans in the pres-
entation on the 1957-'58 season it
has scheduled for advertisers and
agencies February 13 at the Wal.
dorf-Astoria Hotel here.
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alternate-week, one-third sponsor-.

Smaller Advertisers Make Fuller
Use of Individual Half-Hour Buys

NEW YORK — A significant
new pattern has already been de-

veloped on network TV which is

expected to increase greatly the
use of prime time programming by
small advertisers, It is the pur
chase of individual half hours of
various network series from regular
network sponsors desiring relief,

The latest example is the pur-
chase of three half hours of “Play-
house 90," CBS-TV Thursday
evening 9:30-11. Royal Type-
writer will take over sponsorship
of the 10-10:30 segment from Ron-
son for three weeks. Royal is fol-
lowing in the footsteps of the
]J. B. Williams Company which re-
cently took over three half hours
of the Phil Silvers show from
Amana on the same network.

The same pattern, of course, is
already being employed by major
network advertisers who need ad-
ditional advertising to be tied into
some specific sales campaign. Lig-

ett & Myers has bought three
alf hours of “Hey, Jeannie!” on
CBS from Procter & Gamble to

be tied into the introduction of a
new character, a king who will

represent its king-sized Chester-
fields.

The purchase of individual half
hours of series is not new in net-
work TV, but the number of pur-
chases has been greatly acceler-
ated this season, The reason: A
large number of clients have asked
for relief, and when other adver-
tisers were not forthcoming to snap
up their commitments, they have
been more than willing to sell off
whatever they could.

The prospect is that the trend
will be accelerated in the near
future, because there are a lar
number of smaller advertisers who
would like to use network TV but
have not afforded it in the past.
And there are also a large number
of major advertisers who see the
value of such short-term buys.

Tho smaller companies cannot
compete with their more prosper-
ous rivals in the dollar volume of
their advertising, they can make
somewhat of a splash, both on the
consumer level, by the ]ﬁf:hﬂses
of individual half hours. ¥ can
make such purchases the focal
points of their advertising by all-
out promotion conceived to create

MANY WOOERS

ABC's Oberon Show

May Catch

NEW YORK—~Revlon last week
was being wooed assiduously by
the three networks, as well as
sponsors having half of their shows
to sell off. The prospect, however,
is that the advertiser will wind up
somewhere on AEE-’E’ with "313-
signment Foreign gion," the
British produced film series owned
by EBE Film Sales and featuring
Merle Oberon as narrator. The
show is a dramatic anthology
about the North African arm of
the French Army.

CBS-TV was also offering Rev-
lon Saturday 7-7:30 which will be
open when “Beat the Clock” moves
to Friday at 7:30 shortly. In addi-
tion, Liggett & Myers was pitching
the advertiser half of “Do You
Trust Your Wife?” which follows
Revlon’s “$64,000 Question,” the

latter pmgram being telecast Tues-
day at 10 p.m.

Revlon actually had expressed
great interest in picking up spon-
sorship of Gen Electiic’s “20th
Century Fox Hour,” the Wednes-
day 10-11 alternate week filmed
dramatic stanza on CBS. The

show had been on the market for

Revlon

several days last week, but GE
changed its mind about giving up
sponsorship.

GIANT THREE

Big Horse
Races Up
For Clients

NEW YORK — For the first
time in many years, horse racing’s
Triple Crown—the Kentucky Derby
the Preakness and the Belmont
Stakes, the top three prestige stake
races in the sport—will be available
for sponsorship on network TV.

Gillette usually sponsors the
races but is relinquishing them this
year, CBS-TV has rights to the
Derby and the Preakness and is
negotiating for rights to the Bel-
mont Stakes.

The most complete study of its kind
ever presented anywhere .. . and the
forerunner of a weekly service to ap-
pear exrclusively in The Billboard.

COMING NEXT WEEK IN JANUARY 26 BILLBOARD—

“Nighttime Network Television:
A Study in Advertising Value”

— fealuring . . . |
COST-PER-THOUSAND STATISTICS

_‘E‘}'- . =

AUDIENCE MAKE-UP

N
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7 SPONSOR GROUPS

the impression of an overwhelm-
ing sales push. Such purchases
may also be used to force distribu-
tion and to impress dealers to the
point that important shelf and dis-
play space is obtained.
Advantages

For the large advertisers, short-
term purchases may help them
reach new audiences, give their
TV sponsorship a change of pace,
bulwark current and new adver-
tising campaigns and offer an im-
portant flﬂxihﬁit}f.

The present soft market in net-
work sales and the prospect of ity
continuance make it fairly certain
that the pattern will be acceler-
ated during the year, in spite of
the fact that the networks are not
happy over it. When such buys
take place, geaerally must cough
“ﬁ' more in Isu':t:-rmnd:i::m, extra m
c

andising and publicity.

it pays to
sell these
989,603
families

WGAL-TV

Lancaster, Penna.
NBC and CES
AMERICA'S 10th TV MARKET

» 917,320 TV sets
» 989,605 families

« 3%2 million people
« $5% billion

annual Income

« $324 billion

retail sales
Channel 8 Multi-City Marke?
Harrisburg Reading
York Lebanon
Hanover Pottsville
Gettysbur Hazleton
Chambersburg Shamokin
Waynesboro  Mount Carmel
c Frederich Bloomsburg
Wesiminster Lewishurg
Carlisle Lewistawn
Sunbury Lock Haven
/ﬂl Martinsburg Hagerstown

376,000 WATTS.

STEINMAN STATION
CLAIR McCOLLOUGH, Pres.

Represantative

]

the MEEKER company, inc.

Los Angelas
Ban Frantisce

Mew Yark
Chicago
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mnibus’ May Move to

NBC Sun. Afternoon

NEW YORK—When “Omni-
bus” winds up its first season on
ABC-TV, March 31, opinion in the
trade is that its career as a night-
time network attraction will be
finished. Now in the Sunday night
9-10:30 slot, the program has not
lived up to the expectations of the
network in terms of drawing audi-
ences, tho its prestige continues as
greal as ever,

The show’s December American
Research Bureau rating for the
threc half hours was .6, indicating
that it failed to provide the com-
petition for the other two net-
works. Where “Omnibus” will go
next season is anybody’s guess at
this moment.

However, there is some founda-
tion for the belief it may wind up
on NBC-TV as a Sunday afternoon
attraction where it would be paired
with “Wide, Wide World.” NBC
last summer evinced considerable
interest in the property as

a
“World” partner, but the ABC of- | film

fer came along. There is seem-
ingly no reason why it shouldn’t
be interested in the property
again,

CBS-TV, which presented the
show since its inception on Sunday

afternoon, is creating a prestige

program of its own, “Seven Lively
Arts,” If that program is not pre-
sented on a weekly basis, “Omni-
bus” might well wind vup there as
a partner to “Arts.” e Ford
Foundation, which bankrolls “Om-
nibus,” however, has given no indi-
cation that it plans to continue the
show next season. The probability
is, nevertheless, that it will, unless
new video plans are in the works
at the Foundation.

Hifchcock, NBC
Mull Hr. Series

HOLLYWOOD — Negotiations
are under way between Alfred
Hitcheock and NBC for the pro-
duction of an hour-long dramatic
mystery series for the network next
season, The program would be on

Altho the talks are only in the
preliminary stage, they underscore
the statement NBC-TV V.-P.
Manie Sacks last week that the
network is moving toward more
hour-long programming rather than
away from it,

CLIENTS

Jo vce Cnrﬂing All

- AGENCY

PRODUCERS
DIRECTORS

for . . . TV Net Films
Major Film Companies—Expositions
Industrial Shows-Theaters-Fairs—
Auditoriums

BILL HALEY
% COMETS

VOTED THE WORLD'S NO.

Stars of
Decca
Records

* NOW TOURING AUSTRALIA
EUROPEAN TOUR IN FEBRUARY

1 MUSICAL PERSOMALITY

* c!';hrl of
lumbia
Pictures

* (oral Records-Colembia Pictures *

ALAN
FREED

World’s No. 1
Rock 'n’ Roll Disk Jockey

[ ABC Paramount Record Stars *

STEVE GIBSON

and His
REDCAPS

DAMITA JO

“VARIETY ARTISTS FOLK * WESTERN

% THE MOONGLOWS
Ne. 1 Rhythm & Blues Singing
DAVE APPEL & The Applejacks
x Columbla Plctures Stars aﬂl e
“Doa't Knock the Rock™
% ANDRE D'ORSAY with George
Ruffin
The Volea With 5 Heard
* LI:IHT CASANOYA
1 Comedian
% TED FORREST QUINTETTE
With Joan Harrison
&n Norman Records
% JO-ANN TOLLEY
lee Racords Singing Star
% JACKIE BROOKS QUARTETTE
Deccs Records Stam
% THE & NITE RIDERS
Stars of M-C-M Records
“ TOMMY REILLY & Hia
Tomcats
Sensational Rock "a" Rollers
“ THE ROCKING HORSES
Z Cirls & 3 Bayas "
Kings Ir Queens of Rock "n' Ro

JOLLY J

PHILADELPHIA, PA.:

1007 CHESTHUT STREET
Buites T17-18-19
Fhone: WAInuy 2-4877

2-3172

e

WRITE
WIRE
PHONE

* HAWKSHAW HAWKINS
RCA-Victor Records Star

% JEAN SHEPPARD
The Meo. 2 Western Recerding
Star (Capital) In All the Polls

% HOOSIER HOT SHOTS
Skars of Columbia Plctures,
Radio Or TV Metworks

% MONTAMNA SLIM (Wilf

Carter)
Daces Records Star

“ Limited Dates Available
MARCH and APRIL, 1957
4 ALL-STAR ATTRACTIONS

of WSM "Grand Ola Opry"

# KITTY WELLS

% JOHNNY & JACK
and Their Tennessee Mt. Boys

% ERNEST TUEB
snd Hiz Troubadours

% THE WILBURN BROTHERS

0 Y ( Theatrical

Agency
NEW YORK, M. Y.:

234 W. 48rh STREET ‘

Rooam 2125
Phena: PLaza 7-1T8S
Clrcle 6-8800

RANIER BABY’S
BIRTH FOR CBS

NEW YORK — CBS-TV
scheduled a half-hour show
on the birth of Grace Kelly's
baby in a Saturday 11:15-
11:45 p.m. time period, us-
vally station option time, for
February 2 or 9. The exact
date depends on the arrival
of the Monaco heir, due next
week, David Schoenbrun,
CBS correspondent in France,
will narrate the film. The
web is asking $30,000 for
sponsorship.

Last April 21, CBS tele-
cast a special program on the
wedding of Miss Kelly to
Prince Rainier, clearing 173
stations, The show racked up
a Nielsen 30.9, with an aver-
;%e ﬁanuﬂ figure n.:[;I 28.2.

e expects to clear a
similar number for the birth.

NOT NOW

J. Garland
Nixes Spec
Over Script

NEW YORK — CBS-TV last
week reluctantly canceled its Judy
Carland s cular when agree-
ment could not be reached with
her on the script of the show. The
network had expected her to do
an abbreviated version of her re-
cent Broadway engagement at the
Palace, and executives at the web
view her action as a runout, at-
tributable to her physical condi-
tion.

Fortunately Buick anfl Pepsi-
Cola, the co-sponsors of the show,
Ee{m ut?g;ieﬂ ufdher cancellation

ore started to spend money
for commercials. The network still
has a contract with Miss Garland,
antd chances are she will have to
work it out before she can appear
again on the medium.

CBS also was forced to use an
old Red Skelton film last week
when he decided he could not ap-
pear. Skelton had been notified
that his son has leukemia and was
too broken up to appear. The web
will tﬁmbabl use r film shows
in the g weeks until
Skelton decides he wants to return.

MANY TRADES

ABC Hands
M. Wallace
Busy Sked

NEW YORK—Mike Wallace,
who joins ABC-TV June 1, will
undertake a wvaried schedule of
performing and eventually some
producing and directing ~chores.
After his first assignment, a half-
hour single interview show

| launched in June, he will assume

emsee-host roles on a weekly panel
or quiz and one-shot specials,
which hitherto fell exclusively to
John Daly,

The cwrent thinking at ABC
calls for a Wallace interview stanza
next fall in the Thursday 8-8:30
pm. slot to be followed in the
8:30-0 p.m. period by the Frank
Sinatra show. This in turm will be
followed by a new Warner Bros.'
hour-long drama hosted by a star
of the Marlene Dietrich type and
caliber. A nightly Wallace inter-

view -trip, in addition is under

1 consideration.

“Nightbeat,” created by the staff
of WABD, will continue on the
New York station, with a replace-
ment currently being sought for
Wallace. The latter’s contract for
the WABD nightly news show at
7 p.m. stays in force thru October.

— e e — -
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COMMERCIAL CUES

ACQUISITIONS AND REVOLUTIONS

Robert Lawrence Productions has acquired the Loucks & Norling
Studios, industrial film producing company for more than 30 years.
On making his announcement, Robert Lawrence called attention
to revised thinking in such firms' relations with advertising agen-
cies and their clients. Film producers must be able to offer all
kinds of film production. With this acquisition the company will
be able to serve accounts with both commercial and industrial
films, The unity of operation, however, will be confined to the
upper levels, with actual production kept as separate entities.

In line with this Studio Films, Inc., has just set up a com-
hined operation of entertainment films and commercials. This new
division will feature some 25 stars, including Count Basie, Sarah
Vaughan, Dinah Washington, Ruth Brown, Duke Ellington, Faye
Adams and Cab Calloway. They will star in five-minute films
which also bear commercials at the beginning and end of the short
subject, The division was created to provide film service in both
commercial and industrial fields,

SCHOOL DAYS, SCHOOL DAYS

The Society of Motion Picture and Television Engineers and the
Molion Picture Studio Mechanics, Local 52, International Alliance
of Theatrical Stage Employees, have set up a 20-week course on
sound recording. The course, to start February 8, will cover the
latest developments in the field. Also for three I‘.i:l}l'.ﬂ. this month
and three next month, Consolidated Film Industries will hold
geminars at its film processing plant on color processing. Dates
{inﬂr th[f lsge:minnrs are January 15, 22 and 29 and February 5,
1l .

Wilding Picture Productions, Ine., of Chicago, has acquired New
York studio facilities to house the firm's entire Eastern operation,
Bill Morris will be in charge. . . . Robert Lawrence Productions
has reported a 35 per cent increase in business during 1958, and
Playhouse Pictures is busy tallying what it expects to be an all-
time high at the studio, The latter firm has tallied its 1956 awards
which include two certificates of merit, an honorable mention, a
gold medal for Chris Jenkvns and three certificates of merit for
Bill Melendez. . . . MPO Television Films has completed blurbs
for Schweppe's and General Electric. . . . The Screen Cartoonists’
Guild will enter a reel of spots in the first international animated
film festival in London next month. . . . Appointments: Max
Landow as head of TV produection at Filmack, and James E. An-
derson as Midwest director for Hal Roach’s commercial division,

® IV Commercials in Production

This weekly chart lists commercials produced during the Isst foll
preceding manth, with all Indostries covered over the course of & month's
insues. The following symbols designate the types of commercialy MHsted:
LA—Live Action; FA—Full Animation; SA—Semi-Animation; SE-—
Special Effects; J—Jingles; M—Muoslc; S—=Slides; ID—Station break;
NA—Not available,

(Continued from last week)

Trpe
Bponsor, Frodocl & Agency (Shew, H any) No. (Secoads) (C-Color)
BUSINESS FINANCIAL
Comsumer Services
Carnlina Power & Light Co., Public
Utilities, Walter J, Klein Co, (Dr.

ter Winchell)....
Jewelry, Opileal Goody, .'I'Lnu'u
Speidel Co., Speidel Wartchbands, Mor-

man, Craig & Kummel (Big Surprise). .

man, Craig & Kummel (Big Surprise}..
MMultiple, Morman, Craig & Kummel

Commece [&is
FProducer

TTELLLY I.H. tm..-.wﬂlﬂ -I.. Kll:’tl
sesassss 9B (C)...Walter J. Kleim

Hudson). ...

ATET, M. W. Ayers & Son

{Telephone Time).... 4 (120), 4 (30) .
B o cicine B pasansisss Hal Roach
O covianns FR ceaiidaa Hal Eoach
Office Equipment, Supplics
Minnesota Mining & Mfg, Co,, Scotch
Brand Cellophane Tape, MachManus,
Johm & Adams (Today).... 3 (1%) R soiessnwiss Transfilm
GENERAL SECTION
Smoking Materlals .
P. Lorillard Ca., Old Gold Cigarettes,
Lennem & MNewell (Jackie Gleason,
2060) ..oooue.. LA, SE, SM.... Transfilm

T (400, 1 (60) .. LA ......oc... . Transfilm

1067}, 1 (30) .. LA

Prezentation Case, Nor-
sennesVideo Pictures

.EBE' 5-lll.lprigj-!l-- j I:m] !l'!l!'IIFL_A EEEEEEES L !Fl-l--”m
Photo Tdentification,
Morman, Cralg & Eummel (Big
Barprise).see 1 (3% canmnese LA civnusssnnss Transfilm
Bulova Watches, Waiches, McCann-
Edﬂkm {JI.L_".E': E]ﬂm“}.,..'. 1“ ﬂm R LA. E_E smee -l['li] Rﬂﬂ
Bulova Watches, Watches, McCann-
Erckson. ... 13 (200 dos LM, B ou.... Hal Roach
B (50 sunmnsns LA, 5E ..... Hal Roach
1 (%) conmnnnan LA, 5E, (C)....1Tal Roach
Sporilng Gooda and Toys
MNational Motorboat Show, 1957
Muotorboat Show, L. King As802. cees 1 (80 cuveeees SA .u... Victor Kayfeta
United States Rubber Co., U, 5.
Roval Golf Balla, Fleicher D. Rich-
ards (NCAA Football Games, Navy
Loghesse 1 06D} civucass FA, 7 iiiscessTransfilm
Miscellzneous
United States Robber Co,, U. 5. Rub-
ber Co., Exhibidom Hall, Fletcher
D, Richards {(NCAA Foorball
Game).cas 1 TIF) wovcansns SM, J ceeeiinn Transfilm
U. 8, MNavy Recruiting Series ...cvvvnne 198 (60) FA icnnssnsnaen FPlayhouse

(Continued next week)

Bird & Son Buys Part
Of Garry Moore Show

NEW YORK—DBird & Son has
bought an alternate quarter hour
of the Garry Moore show on CBS-
TV, Mondays, 10:15-10:30 a.m.
Humphrey, Alley % Richards ne-

gotiated the buy for the roofing
materials manufacturer,

Carle, Cole, La Morgan
Lead as Fisher Subs

NEW YORK a—-nﬂmnkm %

Jaye P. Morgan and Nat

Cole are the leading contenders
for the musical series which will
replace Eddie Fisher on NBC-TV,
Wednesdays and Fridays, - 7:30-
7:45 pm. Fisher wﬂll’ depart
February 22,

4
#
I
e —
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'African’ Series
Set for Shooting

HOLLYWOOD — New Gross-

Krasne produced teleseries, “Afri-
can Patrol” goes before the
cameras Janu 15 The show

will be produc 1}r a British com-
pany, Phioenix Procuctions, entirely
on location in South ﬂ[rma

It's planned to shoot eight half-
hour episodes of the adventure pix,
central character of which is a law
enforcement inspector, before the
start of the rainy season in March.
The series is being made for na-
tional sale, but will be released
for svndication June 1 if no deal
has been made by that time.

G.-K. last year re-entered the
syndication field with “O. Henry
Plavhouse,” which to date has been
sold in some 60-0dd markets.

Three First-Runs
Due at Guild

NEW YORK—=CGuild Films ex-
pects to put three first-run shows
into svndication sales in 1937,
Reub Kaufman, president, told a
meeting of the company’s salesmen

over the weekend, The three prop-

erties planned are another Jack
London series — “Captain David
Grief,” based on the London stories,
makes its debut next month — a
mystery series based on the files
of former New York Chief Inspec-
tor Conrad Rothengast and a
dramatic anthology with a gim-
mick.

Discussing  the feature film
influx, John Cole, sales vice-
resident, said it was true they
iad eaten into a considerable
amount of plaving time but that
the sales record on “Griel” prove
“there is no shortage of big re-
gional sponsors for top quality

Sample and meeting rooma
far every purpois.

WBBM AUDIENCE
LEFT HIGH IN
AIR OYER JAPAN

CHICACO — WBBM last
Saturdav (5) left a mammoth
feature film audience in mid-
air over Japan and got stuck
with a big tab for the ride.

The show was “Thirty See-
onds Over Tokyo,” primed by
a heavy pu’q:tnmt:[r:nma!lJ buildup,
While a large audience sat en-
thralled toward the climax of
the film, a horrified studio em-
plovee discovered he was one
reel short. The final spool had
Lbeen left behind, locked in a

time vault,
Mext might, the final 17-
minute reel was shown at

10:15, followed by a complete
re-run of the picture. Can-
cellation of the film originally
scheduled for Sunday cost the
station $20,000 in lost com-
mercials. "It was a disastrous
error,” a station spokesman
said and the emplovee who
committed it was thereupon
fired.

Eddie Seguin, press agent
for Balaban and Katz The-
aters, one of Lhe viewers left
hanging, retitled the movie,
“Weekend Over Tokyvo.”

half-hour shows and thev are wﬂ.l
ing to pav top prices for them.”
Cole further declared that the
major studio feature Films have
Failed to f[ulfill the advertisers’
demand for sponsor identification,

M-G-M Nears Grand Scale
Production of New TV Shows

HOLLYWOOD — M-G-M ap-
pears to be about set to barge into
the next stage of its development
in TV. Having sold its feature film
library to 21 stations and acquired
a 25 per cent interest in three in-
dependent stations, it is now about

to get going with production of|

new TV programs on a grand
scale. Metro is expected lo have
about six pilot lilms readv lo ped-
dle this spring, which will cer-

tainly make it a major contender
in the 1957-'58 program sweep-
stakes.

The hiring of Sam Marx to be
executive producer of all its TV

programs was the clue that
M-G-M TV had the go-ahead sign
from Loew’s president, }mrph

| Vogel,

Adrian Samish, former NBC pro-
gram executive, has been brought
in to help select the propetlies

Desilu, 20th Century .
Set 6 Pilots for NTA.

HOLLYWOOD—Tirst six prop-
erties to be piloted for NTA by
Desilu and i7"[]'t|1 Centurv-Fox under
agreements between the companies
have been set and will start rolling
within the next bwo weeks.

Initial series to go before the
cameras at Desilu will be “Official
Detective,” January 21. Mort Bris-
kin will produce the Don Martin-
Don Clark script,

Following at weeklv interv -al;
will be “Rikki of the Islands,”
jungle-adventure of a voung bo }
which Ed Hillie is set to produce

TPA Nears Launching

Of "Tugboat’

With Beer

HOLLYWOOD — Television t the series for its 24-market Western

Programs of America is reported
close to a deal that will put its
“Tugboat Annie” show into syndi-
cation and on the air by April. The
Olvmpia Brewing Company is un-

derstood to be about to sign for

- Here's a line on tha

y 14th Strest ot
Eighth Avenus

Manhattan's largest and most tunf!nlenth:
located hotel. 2500 outside rooms, all wi
bath and free radio-television in many. Direct
Tunnel connection ta Pennsylvania Station.
All transportation facilities at door.

Doubles from $10
singles from $7
Suites from 323

THREE POPULAR RESTAURANTS

The fabulous GOLDEN THREAD CAFE
provides fine ch'ning facilities that pleaze the
most exacting, an

evVEry evening

Tha LAMP POST CORNER restaarant
SETVES
gay 90°s atmosphere, and

dancing to namé bands
{except Sunday).

“Char-Glo” grilled specialtiea in &
features the fa.

mous GASIIGHT EBAR with honky-tonk
miuzie nightly.

The COFFEE HOUSE provides excellent
food at economical prices.

JOSEPH MASSAGLIA, JR., Presidend
CHARLES W, COLE, Gaa. Mge.
JACK WILDER, Res. Mgr.

Other MASSAGLIA "CREST of GOOD LIVING' Hotels

Senta Menlca, Calif. Hotel MIRAMAR

Waskiegten, D.C. Hotel RALEIGH

Sen Joun, Calif, Hotel SAINTE CLAIRE Hariferd, Conn. Hotel BOND

Long Baoeh, Callf. Hotsl WILTOM
Galiup, N.M. Hotel EL RANCHO

Cinclanatl, O, Hotel SINTOMN
Plttaburgh, Pa. Hotel SHERWYN

Albuguerges, N.M. Hotel FRANCISCAN Desver. Col. Hetel FARK LANE
and in Hawall Hotel WAIKIKI BILTMORE Menoluls

CHICAGO
Wocld fomed hotels

MIDWEST HEADQUARTERS
I00KING OFFICE

Telstype sorvica

DE 7-6344

Talavlsion

& I E altoa

spread.
Olympia’s distribution covers the

three YWest Coast States plus)|
Idaho, Montana, Nevada and
Arizona.

A long-time client of Ziv-TV,
Olympia for the past two years
has been sponsoring “Science Fie-
ton Theater,” which apparently is
going out of production. Before
that Olympia had “Favorite Story.”

The conclusion of this deal
would indicate that TPA is shoot-
ing to make 1957 its hip‘,p:e::t vear
in syndication. Its new “Hawkeve
and the Last of the Mohicans”
made its debut on the West Coast
only this week, and TPA has only
just completed its sales clinics on
that property. Furthermore, TPA
olficials seem optimistic aboul get-
ting still another new property
(probably “Charlie Chan”) into
syndication for a fall debut.

In its three-and-a-hall-year his-
torv, TPA has never previously
dﬂhutE‘d as many as three Hrst-run
series in syndication within a single
Vear.

o

and direct, and “The Last Mar- |
shal”™ taken from the stories of |
James D. Horan, on which Hugh
Kl[‘l% is writer and Harv Foster the
producer-director.

The TCF-?TV properties’
“How to Marry a Alillionaive,

for Harriet Parsons Production: |
“Mother Is a Freshman,” Peter
Packer production about an attrac.
Hve “-'ilfnw who enrolls as a Fresh
man in college, and “Anything.
Inc..” romantic adventure of an
ex-Air Force pilot, to be produced
by Ben Feiner Jr,
Additionally,
ceeding with a
vedere” outside t

ilot of “Mr. Bel-
e NTA pact, and

plans to film two more pilots in!

March. The NTA agreement also
calls for a fourth pilot to be shaot
for the distributor.

Of the pilots Desilu will film |
outside the NTA aegis the first
scheduled is “Alice,” story of a
10-vear-old  girl which Siduey
Salkow will produce and direct.

Desilu is also attempting to
come up with a format for a new
filmed Walter Winchell show,
based primarily on the columnist’s
experiences as a newspaperman.
Company’s executive vice-presi-

Metro will put into TV film pro-
duction. The Metro story depart-
ment is understood to be meeting
' enrrently to discuss the TV poten-
tial of all the story properties the
firm owns and also to clear its TV

s ‘::i Just what properties Metro will

turn into TV programs is at the
which Whitfield Cook is "l-"lllt“iElIﬂﬂ]"Ent an EF &

TCFIV is pro-|"

rights in those properties.
Metro in also understond to be

'hleg of working a deal to pro-
| cluce spectaculars for one of the

networks, possibly NBC, which is
said to be considering a weekly
Y0-minute show for next season.

Blurh Production

\I-E-M TV is also getting inlo
production of commercials,
Pt le ]Jeger, the department's sales
executive in New York, has al-
ready begun offering this service.
HE is offering to produce commer-
'cials in animation as well as live
action. Metro's animation depart-
'ment has been relatively inactive
lately and is apparently able to
take on a load chﬂmmwr:ia] work
| immediately.

n question. The

answer should be forthcoming

|111'Ptt:.r soon, however. Last week

it looked as if the TV department
- was aiming to have some TV [ilm
ready in time to show the board of
“directors before the February 28
stockholders” meeting.

“Coodbye, Mr. Chips” and
Father o the Bride” are two titles
that were mentioned when Metro
first got into TV last spring. As
far as is known they are still undee
consideration.

Metro is also known to have
'made eight more sales to stations,

“nt&]mg in the aeighborhood of

$4,000,000,

Revolufionary
Pix in Works

dent, Martin Leeds, is in New

York this week to iron out the
details.

ABC May Use
Horwich Show

CHICAGO — Frances Horwich
and qu Dong School,” hounced
by NBC in November, will prob-
ably turn up soon on the ABC net.

Report is that Sylvester (Pat)
Weaver, former NBC board chair-
man, is handling the talks for her
with ABC, Ehm%d they hit a snag,
it is wunderstood that Weaver is |
mulling a syndicated film series u[
the kid strip.

|t1t'IE of “Captain Flmﬂﬂel.

NEW YOBRK — Goodson-Tod-
' man continues to plunge deep into
" American history for properties to
| make into TV film programs. Tt is
oW preparing a new Revolution-
ary W ar_series with the uc:-rl.mg
It is
said to be about Morgan’s Raiders.
G-T is understood to E?we the pilot
seripted and is mow casting. The
pilot will probably be shot next
imonth.

This week on the West Coast,
(:-T is due to shoot the pilot of
“Ethan Allen,” which it co-owns
with CBS-TV. The network is said
to have the history-adventure se-
ries blucfm inted for an early eve-
' ning slot beginning in the spring.

starning DAVID BRIAN
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SYNDICATED
# SHIW N

Godfrey and Friends
Kraft TV Theatre
Ford Theatra

Four Star Playhouse

ZIV TELEVISION PROGRAMS, iInc.

=20.4

BEATS NETWORK SHOWS INCLUDING:

Bob Cummings
Alcoa Hour
Circle Theatre
. .. and others.
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Execution Alone Is Key to Success
Of Programs, Says Cinader, CNP

NEW YORK—The success of a
TV show, unlike a play, opera or
movie, depends entirely on the
execution and not at all on the
concept, according to Robert Cin-
ader, director of prulgrmn ;':lanninp:
and development for Claifomia
National Productions. “Great ideas
are a dime a dozen,” the articulate
executive maintains, “and contrib-
ute nothing to the ultimate fate
of a program.

“A tired theme like the storv of |
a sherilf in the Wild West can be

only two kinds of premise mean
anything as a starting point for a
successful TV series: The star
name whose personality really dic-
tates what kind of format to use
and the environment choice around
which can be woven any kind of
story, As an example of the former,
Cinader suggests “I Love Lucy,”
which has “almost no plot idea
but is simply a vehicle for the

'superb talents of Lucille Ball.” Of

the latter, he points to California's
National's  new

of courage or conflict in its evoca-
ve setting of submarine duty,
“The latest choice for the NBC
subsidiary is ‘Union Pacific,” based
on the history of the building of
the transcontinental railroad. Its
success depends purely upon what
characters we sustain, what mood
we create, not on plot Incident or
on the uri]gilmlih' of the idea”
states Cinader. It's more important
to be a director of program de-
velopment than program planning,

“Silent Service” | becinse it’s more crucial to know

“Wyatt Earp,’” while shows based series, which “can play any tale ‘how” than “what'”

on the same premise can go down
the drain,” Cinader says. “An at-
tractive ideal like the timid soul
playing a swashbucking hero can
man into the troubles plaguing
‘Hiram Holliday." It all depends
on the producer and director,

“What makes one quiz better
than another isn't the amount of
money given away,” he continues,
“nor is it the freshness of the idea
‘of what form to give it awav in,
but rather, the perfection of the
production in scenery, lighting,
musie, props, casting of contest-
ants I?mtl:il handling of on-stage in-
terviews. If someone less than a
Louis G. Cowan and his staff had
developed *'$84,000 Question,” that
show could easily have failed.”

Imitators Fail

New pro s modeled after hit

programs almost always fail, thinks
Cinader, because they are content
to imitate. “It's not enough to ride
a trend,” he says. "What values
are right for one show won't be
right for yours. Over-production is
as bad as under-production, and
each show needs a special level of
physical production liar to it-
sell. The only factor right for all
Emgrﬂms is audience indification.
iince TV shows are normally de-
s&gned to be seen in series, this
identification must take place each
week in each episode. ?n a play,
the sympathy or empathy can be
E-I]Il[i.l]Eﬂlp to a single scene or a
delayed passage.”

In his former post at a top talent
ageney, Cinader trafficked in good
outlines and stories by the bushel.
It soon became clear to him that

Official Launches

Sales Push on TE
“Golf With Champs’

NEW YORK — Official Films |
has begun a sal