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~ Machine Thinks and ecorostas | Too Much of a Good

MAY BE NEXT
AT N. Y. PALACE

:

Presto: Groceries

Electronic Vending Unit for Retail

Store Fronts Takes U
By AARON STERNFIELD

new development in autematic sell-
ing, planned sales for take-home
use, may be accelerated as result
of a pew electronically operated

muicn bus terminal.

Commuters at the terminal are|on 42d Street! Manhattan,
in the habit of taking home a box|unit, and the second one at Times
ol chocolates to pacify their irate|Square, were mechanically oper-

wives when thev are late for din- |
ner. W o commuter got to the

shop before closing, his chances of | pound boxes of chocolutes, is ol
& wiarm reception at home were|American manufacture, electronic-
{ally operated, and designed to han-
dle virtually any food production
hour of dav or night with his peace |of conventional size.

materially improved,
Now, he can come home any

offering. The unit, called the Win-

dowmatic, dispenses eight selec-| [ione] W Ettlinger, former indus-
tions of candy, ranging in price|irial consultant for the ABC Vend.
from 25 cents to $3, 24 hours a ing Corporation, whe came to this |
country 18 years ago from Ger-|

55 many, and Robert Barth, an engi-
parture from traditional concepts of | peer.

day, seven days a week,
The machine is a rmdical de-

automatic merchandising,
Currently, the lion's share of the

i in low-cost impulse items for|chain with 30 outlets in the metro-

on-the-premises consumption.

F'*!-’-'-”"-'“l“-n candy  bars i“E[ soft extensive use of the window-front
drinks account for at least 75 Per | units.

cent of the market.
items “that - the purchaser begins
consuming immediately after pur-
chasing,

However, a new concept of au-

(another refinement: A mechanical
NEW YORK — Progress in a|brain which tells the consumer

he has paid by-means of an elec-|
trical scareboard, which compiites
tor the purchaser, and

months ago with a store-front unit

These are all | 42 Street, near Sixth Avenue, and

p to $3 Change

iow much toward the purchase

which

This |

ited and imported from Cermany.
The new unit, which vends two-

|

Designers and manufacturers are

Extensive Use
According to Simon Hack, mer-

politan area, current plans call for
Other installations are on

t Times Square.
An electronic brain is the fea-

(Continued on page 82)

NEW YORK—The Music
Corporation of America is ne-
gotiuting with the Palnce The-
ater here for disk jockey Jerry
Muarshall to take a package of
P“[”'l'” record stars into the
wuse following Jerry Lewis'
exit next week.,  Possibilities
for the bill include Sonny
Jumes, Jim Lowe, Roger Wil-
liams and the Tarriers,

MCA is lining up some to

at the Palace the following
week., If the Marshall show
clicks here, MCA has plans to
send it out on the road.

The bill will feature record
artists seldom seen in New
York and more in a pop vein
thun rock and roll, in keeping
with Marshall's own following,
The disk jockey, who left his
"Make Believe Ballroom” slot
over WNEW here in January,
reportedly is negotiating to
move into & key programming
spot on one of the networks
nest month.

Meanwhile, Broadway s
bustling with disk jockey
stageshow activity, following
a long period of quiet. In ad-
dition to the Roxy, Music Hall
and Palace bills, the New
York Paramount Theater is do-
ing sock business with Alan
Freed (WINS, New York) and
a rock and roll show, while
Jocko Henderson (WOV, here)
will take wmother rock and roll
bill into Lowe's State in April,

Thing Possible With

Those Old

Standards

Abundant Record Versions of Old
Songs Raise Saturation Problems

By BILL SIMON
and PAUL ACKERMAN

phone with a standard remark to

the affirmative, and apparently a

sizable majority of the trade and |

the public both support him.

With the tremendous, rapidly
accelerating  production and  sale
of long-playing packages, anather
question is raised: When will the
repertoire of so-called “stundard”
tunes be exhausted, and, when the

market has been saturated with |

innumerable versions of each, what
will the album producers use to
fill the grooves? Where are the
new “standmrds” to come from, and.

assuming they do develop, will the |

public accept them?

Old Problem

Basically, it's the same situation
that has existed for some time on
network radio and TV, The same
old popular standards are used
over and over again and constitute
what has been estimated as up to
85 per cenl of the music used,

Bernard Braddon, veteran ree-
ord buyer for the high-volume
Liberty Music Shops chain here,

tomatic  merchandising,  planned
sales for tuke-home use, is being
Finnwﬂ_'{*rl. In the supermarket
ield, Grand Union, an East Coast
chain, and Foad King, a Portland,

buys on the avernge G600 new LP's

NEWS OF THE WEEK

every manth. In the pre-LP shellae
album days, the entire availuble

s vending machine. checks its own computations by!  record naries for the Marshall NEW YORK — Are the old | 2lbum repertoire was no more

| A pilot unit of the new machine |™€ans of correcting circuits, show, which will nn for a songs the best songs after all? For |than 1,200 packages. Obviously,

| was installed last week in the front| Actunlly, Loft entered the auto-| week, with Liberace sched- cars old-time music publisher | there has to be considerable dup-

0 of thé Lol candy store at the Ja- | matic merchandising field six uled to start his engugement }’DI‘I‘}' Vogel has  answered  hijs lication of tunes, and to the buyer,
[

this is becoming a serious problem.

That would be particularly true
in the area of mood music, Ae-
cording to Braddon, the buyers
want tunes they can recognize,
and the companies and their artists
| want to stick with the bread-and-
butter material. But the buvers
now pick up an album that in-
terests them and discover that they
already have seven or so versions
of any one tune in that album,
Conversely, if there is too much
new stuft in an album, they're
Vadraid to tuke a chance on it

New Life

The standurds, with very few
exceptions, wre getting their rich
new life thru albums. Many of
these are tunes that never could
have  been  called commereinl
“hits.” Tn fact, n good number of
them are show tunes, long obscure,
of[-beat and frequently from shows
that Hopped. A random example
would be a tune like BYQ's “Give
Me the Simple Life,” which was
published in 1945, had no hit rec-
ords and was virtually forgotten,
except [or a few jnzz wvocalists,
until a little over a vear ago. In
the past year, it has been recorded
15 times, is selling more records,
more sheel music and getting more
performunces than it did in the
vear it was being plugged,

Ore. nrket,. are  experimenti . . . o i ; .
1.rirfr]f -.-l[:r::-l.u .'...t l:.ﬂ.n;qﬁ.: u:‘::[:-lmtﬁ ABC Signs Gary Cooper for ness, notably the fuct that sheel music income I'he tune with the most avail-
stinles : ' - Host-5tar of Dramas . . | has declined, while royalties from perform- able recordings, however, is—and
Tins like pounds of cofiee Gary Cooper is the latest star to sign a ances and mechanicals has risen. ... .Page 19 this is hardly a surprise=Mills

packaged cold cuts and dairy prod-

ucts are being sold thru mechani-
cil, coin-operated devices,
Mechanieal Brain

However, the new Loft unit adds

Candy Vender
With Brain

CHICACO — An  electronie
birain similar to that used in auto-
matic business muchine equipment,
18 featured in the new Windows-
matic packaged candy vender in-
stalled in front of the Laft candy
store, at New York's Jamaica bus
terminal

Complete

with  electric plug

long-term  profit - participation  deal  with
ABC-TV. He will host an hour-long dramatic
series next fll, ......... 0000, o Page 2

TV Networks Renew Interest

In Feature Film Deals . . .

The three TV networks are ;]ihp].:y.'in_u renewed
interest in feature films. Negotiations have
been reported between Paramount and CBS.
between United Artists and NBC and betweer
BRO.and ABE LR e S Page 13

Capitol Setting Up Subsid Label,

Prep Records, Embracing All Field: . . .
Capitol -Records shortly will initiate o sub-
sidiary label, Prep Records. Firm, which will
be operated as a separate entitv, il have a
network of independent record distributors in
at least 368 major markets. New label w 1l
embrace all fields—pop, conntry and westemn,
I']'I}'H'JH] and bloes, and will also have an
atbum line, ..... L e 1 T i Page 19

Hope Signed to Headline

Eastern States Expo Show . . .

Comedian Bob HLIpE: has been contracted Lo
headline the Coliseum show at Eastern Stutes
Exposition, West Springfield, Mass.. Seplem-
ber 15-21. Hope, who will be supported by the
100-piece U. S, Air Force Band, is negotinling
with Canadian Nationnl Exhibition. Toronto,
for an appearance there, a date that would Fit
in well with his ESE appearince. . ... Page 63

Fat Coffee Prices to Get
Scrutiny of Government ., . .
The Federal Trade Commission hius antiounced
Its_intention to investigute the high level of
coffee prices, which have elimbed from 20 to
25 cents & pound during 1956, The news was
welcomed by vending machine operators con-
sidering expansion in' the relativelv new solf-
brew market, .. ». - Page 82
DEPARTMENTS AND FEATURES

Musics and Hoagy Carmichoel’s
“Star Dust,” with 127 versions.
This guantity, and others we will
quote, do not include multiple is-
sues, in different packages, of the
sume performances.
The next highest would be W.
(Continued on page 22)

Tin Pan Alley
Takes Notice

NEW YORK—Tin Pan Allev's
attitnde  toward  recordings.  of
“standard” tunes has changed radi-
cally in the last two vears.

Previously, any income from
“mechanicals™ on standards wos re-
gardled as “accidentals.,” Unlike the

board, which serves as the unit’s T. B. Harms May Seek Tax Refund: - Amusement Cames 22 Munic Pap Charts— ; singles Held, no effort was made to
memory, it keeps truck of the Case Highlights Industry Problems , . . ?:'.Li';::f"" """ RS ?: ?I.!.:J.:T ::ﬁ;llr:ﬁ L;;::n:r = contact artists and repertoire men
amount of change a customer drops T. B. Harms Cumpany, muisic publishing firm T R Beal Seller, Lists i regarding samer Today, most im-
into the machine. Not only that, which is the repository of the Jerome Kern Comiing Events ,,...... 69 Tips on Coming Tops 54 portant catalog publishers ump!uf
lighted figures inform him of how copyrights, is considering moking a claim for a Elaavibied Ads ,.uxoois EQ EM Pooh ::r special contact men to expose such
much more he has to put in before tux refund, Harms position, which is of W H’::i',, e s A material to cOmpanies m_ul nrtists.
he gets his candy, interest to a broad segment of the publishing Final Curtal T TR SRR yil| The Harry Fox office, thru-

As Soon as the depasited amount industry, is that the government has. in certain yongth QUISOOL saseee B3 ROUES oiressnaersiere 68 which the bulk of standard me-
matchies the selling price, the “ps- years, unfairly levied a personal holding cor- ;‘f:f;ji:;f“ .:,3 . = chanicals clear, relayed a quarterly

crow” money drops and the cus-
tomer gets his purchase.

poration tax against Harms. The situation
reflects changing conditions in the music busi-

wWwWw americanradiohistorv com

T T L R L s e | TV, TV Film Reviéws.. 18

Music Machines Veodiog Machines ..... 82

report and cheek to one publisher
I'L'L'L"Jlt].j' lor 5.;'-:',“““.
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UPSETS FOR FALL

Webs' Changes Turn Night
Programming Topsy-Turvy

};E.ﬁri'ﬂﬂﬂul’rﬂlitﬁuns that

_the71956-"57 season would see the
" greatest mass exodus of network | WEDNESDAY: NBC figures to

programuiing in its history are be-
ing wore than borne out by recent
developments. The complele pro-
gramming revamp currently taking
place at all three networks is see-
ing the nighttime turned topsy-
turvy. '
The result: An upcoming season
which will contain the greatest
number of impounderables in the
medium’s historv. Among them
are: What will happen to old
and established program favorites
which remain? What value will
reviously strong time franchises

wave in the three-network seramble |

to attract audiences? What will

the new cost per thousand be next|P

season with so much new and ex-
citing coming the viewer’s way?
Sponsor Caution

It is virtually certain that with
the intensified
petition and the continuing in-
crease in costs, the advertisers must
exercise a high degree of caution
if they hope to keep their cost
per thousand under control.

From the preliminary schedules
already made known by ABC-TV
and NBC-TV, and from the infor-
mation gleaned at CB5-TV, it may
be possible to indicate.the way the
battle is shaping up.

SUNDAY: Intensiflied pressure
will be on by ABC 7:30-9 when
its feature pictures are bound to
cut into NBC and CBS audiences.
The NBC's new Sunday night look
with Eddie Fisher or another strong
personality hour teeing off at 7
should beef up its entire evening,
And with Dinah Shore and Bob
Hope doing more shows 9-10 for
NBC, CBS' oppusing “G.E. Thea-
ter” and “Alfred Hitchcock Pre-
sents” will have to step up the
quality of its presentations.

‘Lucy’ Et AL

MONDAY: This is a question
mark at the moment, primarily be-
canse CBS does not know if "I
Love Lucy” will return in the same

form (see other story in this issue). |

ABC figures to be
because of Julius LaRosa. NBC

plans are dependent upon the
showing of “Wells. Fargo,” 8:30-9

stronger here

and “Twenty-One,” 9-9:30, during |

the rest of the current season, but
it also figures to better itsell with
the new hour drama produced by
Alfred Hitcheock at 10.
TUESDAY: ABC will stiffen
competition after 9:30 with a Yul
Brynner dramatic vehicle which

should be able to get ({tthl? a ride | long
a with the once-monthly “Lucy’ for- |

because of the thrust already gen-
erated by the two-hour Western
block which precedes it. CBS
question marks are 8:30-9:30,
which may be used for two new
half-hour shows or a strong hour

rogramming com- |

| of drama. Much will depend upon
how NBC reprograms this evening.

limprove its position here with
“Wagon Train,” which should gen-
erate audience interest T:30-8:30.
CBS also should improve with a
new and unselected vehicle at
| 7:30. ABC's “Disneviand” margin
' may be shaved, but its “Snowfire”
at 8:30 may retain many of the kid
VIEWETS.

ABC Shows

THURSDAY: The evening on
which ABC will mount its impres-
sive array of new shows — Walt
Disnev's “Zorro™ at 7:30 and the
new Cary Cooper hour (see other
'storv this issue) at 8 . . . will put
ressure on both NBC and CBS.
NBC should stack up better il a
new show can be slotted at 9 to
replace “People’s Choice,” which
seerms to be the web's intention.

FRIDAY: This should be an-
other strong evening for ABC with
lits potent combination of Western
|adventure and  Frank Sinatra.
'Wholesale changes will, however,
be made by NBC and CBS which

|will jmprove them substantially

Liggett-Myers
May Nix Slot

NEW YORK—TLiggett & My-
ers is getting ready to bow out of
its sponsorship of Tuesday 10:30-
11 p.n. on CBS-TV. The sponsor
will cincel “Do You Trust Your
Wife,” the Edgar Bergen quiz

over what they are now presml.ting.@”h”“" at the end of its current
SATURDAY: CBS will proba- E}CIF' :

bly make the most changes to The show was originally co-

counter ABC and NBC prﬁssm'e.;513'-'“”1““‘*] by Frigidaire, which

A possibility is another hour West- bowed out near the end of- 1956,

|ern, “Have Gun Will Travel,” fea-
Saxe Due as

turing Dick Boone on CBS at
CBS Exec V.-P.

7:30. NBC will probably move one

of its strongest hours into 9-10, if

it cannot switch Lawrence Welk

from ABC. The latter web’s two

new hour Western combo may NEW YORK —— Edward L.
Saxe, vice-president in charge of
pperations for CBS-TV, will re-
portedly be named an executive
vice-president.  He will step into

give it a strong start at 7:30.
|~ One of the major question marks
the slot vacated by Merle Jones
when be was promoted to CBS-

left by the spate of new Western
shows, primarily an hour in length,
TV president.
The other CBS-TV executive

is whether the audience taste will |
hold that bucking this trend will
vice-president is Hubbell Robinson
Jr. It is not known whether any-

pay off heavily.
All indications are, however, |

one will be desginated. to fill

| Saxe's ewrrent spot.

that both NBC and ABC program-
ming will be much improved—
NBC, because of its new kidult|
shows at T:30 and ABC becuuse
of its new properties, among them
| Gary Cooper, Yul Brynner, Julius

] , Frank Sinatra, Pat Bom
Laflas, Frnk St Bi; Soone) Kellogg Hunts New
Va-Hour Kid Series

'CBS LINE-UP PROBLEM

from the RKO vaults and else-
where.
NEW YORK—Kellogg is seek-
ing a new half-hour series aimed at
voungsters,

NEW YORK——CBS-TV has a
king-sized “1 Love Lucy” problem
which deals with plans for the
program next season. The network
and Lucille Ball and Desi Amaz
had been set to go with a once-
maonthly honrly show next fall. The
other three weeks of the 9-10
Mondav evefing slot were to be
filled by “Perrv Mason,” the web’s
new mystery series starring Ray-
mond Burr,

But Procter & Gamble and Gen-
eral Foods, the sponsors of “Luey,”
have reportedly refused to go along
with the new hour version. They
are saidl to feel that the price of
the new package, $200,000, is too
high in todav’s competitive pro-
| gram market, tho the stanza would
be much more elaborate. They
want the continnity of impression
iwhit*h the regular weekly series
gives and want its continuation on
a regular weekly basis next season.

Other Shilts

Had General Foods gone along

mat. it would have shilted "De-
cember Bride,” now 9:30-10 AMon-
davs to Fridavs 8-8:30 to replace
“West Point.” General Electrie was
also reportedly ready to relieve
General Foods next season of its

'Lucy,” Sponsors In
Tangle Over Plans

It has canceled its two quarter-

angl is expected to drop its two
quarter-hours of  Art Linkletter's
“House Party” later this month,
Both programs are on CBS-TV.

‘Loretta Young Show’
Renewed by P&G

“Zane Grey Theater,” Fridays 8:30

JT.

? The CBS problem is what to
do with “Lucy” next fall. Should
it go to an hour version? What
time period can be found for it?
Will advertisers be interested who
can afford the property? Both
Lucille Ball and Desi Arnaz want
the format to be changed and feel
that as a half-hour show it is be-|
ginning to reach the point of cli-
minishing returns. The Monday
(18) Trendex would seem to lead
to that conelusion since “Lucy”
was topped by .6 percentage points|
by “Twenty-One,” the NBC-TV
competitor,

Gamble reportedly renewed  the
“Loretta Youmg Show” this week,
clearing up some of the doubt as
regards NBC's plans for the 10-11
pon. Sunday slot (The Billboard,
February  26), 10N be the fifth
season for the half-hour anthology.

show every other week in combina-
tion with another strong situation-
comedy, This solution might be
more acceptable to P&G and Gen-
eral Fonds. :
But the prablem is a knotty one,
since it concerns one of the most
Alternative? important properties that the net-
Perhaps another alternative| work has and two of its most im-
might be to program the half-hour; portant clients.

FALL DRAMAS

Cooper to Become
ABC-TV Regular

honr Avthir Godfrey daytime buys |

HOLLYWOOD —— Procter & thy Amusement Industry’s Leading Newsweekly

stanza. At the moment, ABC is|

firm only with its 9:30-10:30 heur alternate week sponsorship  of
B s e mmemee e e s A S Se eC SRR EmARS T i
s MONEY-SAVING SUBSCRIPTION ORDER |
i i
i Enter my subscription to The Billboard fer a full year i
: (52 issues) ot the rate of $15 (o considerable saving .
: over single copy rotes). Foreign rate $15.. :
: O Payment snclosed O Bill me :
: geg ¢
’ Name ':
+ Occupation or Tille ' :

]
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1 (i Tone____ Slate :
| i
' Send to: The Billboard, 2160 Patterson §t., Cincinnati 22, O. |
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NEW YORK——Gary Cooper, for
20 years a movie star among Lhe
top 10 box-office grossers, will be-

snbsidiary  Interstate
| starts production in April en the

and oceasional star.

Thursday, 8-9 p.m., has been
chosen as the slot for the new
'show, to follow the Disney produc-
tion of “Zorro” and to be followed

.'I:-ﬁ:L the Pat Boone music stanza.
The brace of Warner Bros. adult

Westerns, "Sugarfoot” and “Maver-
ick” (originally “Oklahoma Kid"),
penciled .in for the Thursday time,
will be aired Saturdays, 7:30-8:30
p.am., in an extension of the ABC
concept of gaining a headstart on

come a TV regular next fall over |

ABC-TV. Allied Artists, thrn its|
Television, |

hour-long series of dramatic [ilns |

www americanradiohistorv com

the evening with an hour show al
7230,

Cooper, who will own 50 per
cent of the new films, is the latest
prize catch on the Treve-Golden
son - Aubrey programming team
which is bringing to ABC star per-
sonalities on long-term, profit par-
ticipation deals. Terms of the

| agreement are said to be similar to

the web arrangement with Frank
Sinatrit.

The Cooper shows are budgeted
at $100,000 each for 39 frames,

\with options for three vears. The

lanky actor has never before ap-
peared in a TV-designed program.
Several advertisers have already
expressed interest in sponsoring the
SeTies,

5G Western
Offered NBC

NEW YORK——Screen Gems is
offering still another hour Western
to NBC-TV. This one would star
Randolph Scott, Jack Palance and
Fred MacMurrav, each of whom
would do 13 shows. It is a possi-
hility either for Monday or Tues-
day night 7:30 next fall, if the
web buys the property.

NBC has already bought
“Wagon Train” from Revue Pro-
ductions for its Wednesday T:30-
8:30 slot. The show will feature
a “Captain of the Ship” and his
younger assistant, a part that will
be plaved by James Best, The half-
hour gross price for the program
will be %358.088; the hour gross
price, $76,178.

Batjac to Film
"Flight" Series

HOLLYWOOD —— Batjue  Pro-
ductions, John Wayne-smaned pro-
duction company, will muke its
entry into the TV film Held with
a series entitled “Flight.”

Show will be based on projects
and experiments being conducted
in “frontiers of space” science, first
half hour dealing with supersonie
sled E.'-'.]in:rimﬂﬂhc conducted by Lt
Col. John Stapp. Budd Small will
produce the program, to be filmed
in co-operation with the Air Re-
search and Development Com-
mand,
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EDITORIAL

The WBC Conference

One of the worthiest undertakings since the advent of
television will be next week's conference on public service
programming, to be held in Boston under the auspices of the
Woestinghouse Broadeasting Company.

With critics of commercial broadeasting still in full ery
against the outrages they maintain are being perpetrated against
the public, it is refreshing to see the industry quietly proceeding

with the business at hand of up-grading its services. Nothing
could better exemplify the determination of broadecasters to
render the very best of which they are capable thau the mere
holding of such a conference.

When, in addition, the conference will investigate so many
Facets of the challenge confronting the medium, with the partici-
pation of such a distinguished roster of individuals as outlined
m the adjoining columns, it is indeed a development which
should generate real excitement., That it has done exactly that,
is pvident from the fact that more than 200 broadcasters have
responded affirmatively to WBC invitations to attend.

The Purpose

The purpose of the conference is expressed most succinctly
by its sponsors and deserves repetition:

“To bring together creative people, dedicated to the
advancement of public service broadcasting, in shirtsleeve work-
ing sessions so that, thru the free inttrcﬁmngﬂ of ideas, thru
discussions and demonstrations, programming in the public
interest may be made more effective and more entertaining.”

If there is a worthier purpose for broadcasters to gather
together, it isn't immediately obvious. When the conference is
concluded on what we are sure will be a highly successful
note, we hope that WBC, as its sponsors, will find some means
of disseminating its fruits to those broadeasters unable to attend,
and to seck some way of making the sessions the beginning of a
continuing exploration into a most meaningful field.

To Westinghouse Broadcasting and its President, Donald
H. McCGannon, we extend a salute for conceiving and sponsoring
what promises to be a most significant and valuable incursion
into an area which deserves the attention and study of every
broadeaster,

FCC Begins Rough
Session on Toll TV

WASHINGTON—The Toll TV
toboggun wus lannched at the
Federal Conununications Commis-
sion with a special two-hour meet-
ing Thursday (21). "We won't get
off it until we come to a definite
yes or no, now that it's on the
agenda,” was one ecommissioner’s
comment. The meeting took up
a stuff analvsis of technieal and
legal problems invelved, including
the FCC's jurisaiction or lack of it,
over anthorization of a Pay TV
service. How long the rough ride
to decision will take, is anyone’s
guess.

The subject will very likely come
up again when Senate Commerce
Committee TV probers call the
commissioners for an allocations
report, March 5. Nicholas Zapple,
the committee’s TV probe co-
ordinator, points ont that the te-in
between the UHF problem and
the possibility of extra revenue for
the service via Pav TV is “quite
strong, as was demonstrated at our
hearings of last session.” A meet-
ing of the full “Senate Commerce
Committee on a staff report ree-
ommending a trial for Pay TV will
take place Waednesday (27),"
Zapple said.

Recommendation of a trial run
for limited Toll TV, recently
“leaked” from Commerce Commit-

Thall’'s WKRC
Bow March 4

CINCINNATI — Willie Thall,
who recently resigned from Cros-
ley Broadeasting’s WLW-T here,
where for a number of years he
served as right bower to the stand-
ard-bearer on the highly popu-

lar “Ruth Lyons' 50-530 Club,”
luunches lis own audience-par-
ticipation show over WEKRC-TV

here March 4.

To be koown as “The Willie
Thall Show,” seg will run Monday
thru Fridav, 1:30-2:30 pan., im-
mediately following the hour-and-
half Ruth Lyons h‘filmw on the op-
position station. Approximately 45
guests will participate daily in the
new show.

tee's conlbidential staff report, con-
firms a propuecy made last spring
(The Billboard, May 5. 1956),
when it was pointed out that Pay
TV was improving its position on
the bill. The improvement, it was
pointed out, was due to the failure
of the FCC to solve the increasing
bankruptey of UHF, together wit
accusations of programming mo-
nopoly made against nets. Toll TV
exponents claimed they would cure
both ills, “without any serious in-
roads on free TV." The last claim
produced 70 volumes of comment
at the FCC, and the most binning
issue since T\''s inception.

Nets' Grosses
Reach a Peak,

$488 Million

NEW YORK—Cross billings in
network TV reached a new high
of $488,167,634 for 1956, accord-
ing to the Publishers Information
Burean. The division gave CBS
about $223,000,000, NBC about
$188.000,000, ABC about $77.-
000,000, By way of contrast, in
1949, total billings were $12,294 .
313, with NBC getting 56,500,000,
CBS over $3,000,000 and ABC
about $1,000,000.

Percentage-wise, over the past
eight years CBS has risen from 32
to 43 per cent in garnering billings,
ABC ms risen from 9 to 16 per
cent, while NBC has dropped from
59 to 39 per cent.

TPA “Secretary’
For CBS Rerun

NEW YORK—Reruns of “Pri-
vate Secretary,” the Television Pro-
grams of America comedy series
starring Ann Sothern, are expected
to fill the Tuesday 8:30-9 p.m.
slot on CBS-TV when “The Broth-
ers” bows out next month.

Lever Bros, and Sheaffer Pens

would sponsor thru the summer
when another half hour is found.

!

Over 200 Attend Big WBC

Pubserv Program Conclave

BOSTON —— Better than 200
broadeasters and educators, includ-
ing representatives of over 100 sta-
tions, are attending the conference
on local radio and TV public serv-
ice programming here this week,
which will be sponsored by the
Woestinghouse Broadeasting Com-
pany,

The unprecedented sessions,
which wih open Wednesday (27)
and run thra Friday (1), wiil also
be attended by notables from pub-
lic life. including Vice-President
Richard Nixon, Dr. Ralph .
Bunche and Carl Sandburg, all of
whom will participate in the ses-
sions' prolog meeting Wednesday

Spot Giveaway
Plans Offered

NEW YORK—=Four NBC o&o
stations have installed spot give-
away plans for advertisers who buy
AAA or AA spot. WRCA, New
York, will give free one AA, one
A, one B or C and six D spots for
a buy of one AAA,

WRCA-TV, Philadelphia, will
give free one AA, one A, two B,
four C and one D for the same
buy. WXNBQ, Chicago, will give
one A, two B and six C spots.
WRC-TV, Washington, has an-
nounced two plans. Tor the: pur-
chase of oue AA, one B and four
C spots are given free. For the
purchase of one A, one B and one
C are given,

‘Rangers’ and
‘Heckle’ to Go

NEW YORK — “Heckle and

h | Jeckle”™ and “Tales of the Texas

Rangers” wili depart from CBS-TV

in Mav. Johnson & Jolnson and|

Sweets Company of America are
bowing out of “Heckle,” now seen
Sundays, 1-1:30 p.m., while
Sweets Company and General
Mills are making a similar cut-back
on “Rangers,” currently seen Satur-
days, 11:30-12 noon,

Whether either show will return
afrer a summer hiatus is unknown.

morning, to be chaired by WBC's
programming veepee, Dick Pack,
Other participants in the prolog
session will be Dr. Milton Eisen-
hewer, president of Johns Hopkins

In the afternoon, a TV panel
will look into “Making the Most of
Informutional Film,” while a radio
panel explores “Making the Most
of Special Program Sources.” A

University; Sen. John P. Kennedy : Panel on religious programming tor
Jr. and Rear Adm, H. G. Rickover, | Tadio and TV will follow, under
The prolog will be followed by a the Fl“"'"““mrhll-" of Dr. Richard
special film featuring Rege Cordic! McUann of WBZ-TV, Boston. The
of KDKA, Pittsburgh, and comie| Thursday night dinner will feature
Amold Stang, after which WBC an address by attorney Joseph N.
President Donald H. McGannon ! Welch, with Wilmer C. Swartley,

will welcome the participants to Boston vecpes of WBC, serving as
this oin Earomme: P l | toastmaster. The first annual WBC

“Meet Crities™ [Amr.-rimn History award will be

5 ced.
A "Meet the Critics” panel, in- I Final Day

cluding members of the press, p'illt On Friday (1), the final day of
look into '3"1_1“?“'-'"-"““] FOEmMImMmE,. | the confercnce, the early morning
‘““,L E“Il':‘“"“g_ﬂ break for lunch, a | 'V session will deal with television
TV panel chaired by Tad H?E"'“_EV: production, chaired by William C,
F‘-'“Eml manager of KDKA-TV, will, Deinpsey, program manager
ook into“Assignment Public| of KPIX, San Francisco. A rn%!iﬂ
S[‘I"l"ﬂ: IFI-E["{I{HII, "-*r']'l.l.le a Tﬂﬂlﬂ';p.m“{ on "]‘].rngnln““ing concert
panel simultaneously explores the; (Continued on page 11)

same topic. Wednesday evening, |
after dinner, the subject of “Show-
manship in Public Service Pro-
gramming  will be taken up by a
anel including CBS veepee Lou

owan, ABC-TV program veepee
James T. Aubrey Jr., Dr. Bergen
Evans, Dr. Frank Baxter, Bob Sau-
dek, NBC pubserv program man-
ager Ed Stanley and WBC mna-
tional program chief Bill Kaland.

Chairman will be James MacAn-
drew, director of broadeasting of
the New York Board of Education.

On Thursday (28) a TV news
panel will meet, chaired by John
K. M. McCuffery of WRCA-TV,
New York, including Mike Wallace
of WABD. New York; Bob Breck-
ner of KTTV, Los Angeles: Bill
Burns of KDEKA-TV, Pittshurch,
and Jim Ferguson of WSAZ-TV,
Huntington, W. Va. A radio news
panel will meet simultaneously.

Kids" Shows

Children’s programs for radio
and TV will be explored under the
chairmanship of Fred Keller, pro-
gram chief of WBEN-TV, Buftalo,
with the panel including Big Jon
Arthur, ABC; Gloria Chandler,
KING-TV, Seattle; Jack Miller, co-
producer of “Captain Kangaroo™;
Helen Parkhurt, and Judith Waller
of NBC.

The Thursday hmeheon will be
addressed by FCC Chairman
George C. McConnanghey, and
Charles L. Van Doren of Columbin
University and “Twenty-One” will
be a special guest,

SPECTACULAR CASH

Ford’s $4-Mil Edsel
Budget May Up Rivals

NEW YORK—The Ford Motor
Company has assembled an advzr-
tising budget estimated at $4,000,-
000 minimum for the purchase of
ten spectaculars for the introduc-
tion of its new Edsel car. The
sponsor has already bought “Annie
Get Your Cun,” featuring Mary
Martin, as the first of its spectacu-
lars. It will be presented next Eall
on NBC-TV in late October or
early November.

Thru the Foote, Cone & Belding
agency, and with Sylvester (Pat)
Weaver acting as  programming
consultant Edsel is now ecanvassing
other spectacular possibilities at
CBS-TV and NBC-TV, and it may
be presumed at ABC-TV. The ad-
vertiser is out after the impael
necessary to get the public con-
scious of its new vehicle.

It may be expected that because
Ford is throwing such an enormous
outlay into TV solely to introduce
Edsel, its competitors, General Mo-
tors and Chrysler, will have to re-
act to meet 1.lsne challenge.

www americanradiohistorv com —

This will almost certainly neces-
sitate that Buick move back into
the medium, if it is to retain its
position in the car market, a posi-
tion that has already been badly
dented by the sales surge of Plym-
outh this season.

CBS-TV Buys
‘Person’ Show

NEW YORK —— CBS-TV has
bought “"Person to Person” from
Edward R. Murrow, Jim Seward
and Leo Dorsey. Murrow and his
associates only last year bought
out Jess Zousmer and John Arom,
the producers of the series.

The network also last week
signed Murrow to a new long-term
contract that would include work
on “Person to Person,” “See It
Now” and other programming

assignments.
I

This one
television
station delivers

fgg{ standard

metropolitan |
SRR

area markets plus ",\

s 917,320 TV sets \ t i

[ ]

$89,605 families
3Y2 million people
$3%4 billion retail sales
+ £53% billion annval income

WGAL-TV |

LANCASTER, PENNA.
NBC AND.CBS

(honnel 8 Melti-City Market

Harrishurg Reading
\ York Lebanon
Hanovey Pottsville

—\

T |

; _#" Gettysburg Haziaion
Chambersburg  Shamokin
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Sunbury Lock Haven
Martinsburg  Hagerstown

316,000 WATIS

STEINMAN STATHON
CLAIR McCOLLOUGH, Pres.

Raprasentative
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Lon Anghdes
San Francisco
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WHIRLYBIR DS ! packed with high-voltage adventure,CBS

Television Film Sales’ dynamic new action series is generating plenty of
excitement. First rating, in Omaha, was a high-flying 42.5, with 68.9%
share of audience. On WPIX, “Whirlybirds” got the highest rating ever
won by a regularly scheduled nighttime program on a New York inde-
pendent station. Lots of sponsor action, too! Added to the 85 markets
originally sold in just six weeks’ time, are a score of big new sales...to
such advertisers as Pepsi-Cola, Winston Cigarettes, National Tea Com-
pany, Duffy-Mott. Juice up sales in your market. For details, call or wire

CBS TELEVISION FILM SALES, INC.

s e band fme Tor all statiens™

This One

| I

GE8NA-N6W-K1GE
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WGAL's Video Center
Unveiled With Fanfare

LANCASTER, Pa. —— With a casters and Col. J. Hale Steinman.
theme of “Dedication to Public| FCC commissioners attending
Service,” the new

WCAL-TV | included Rosel H. Hvde, Robert |

THE BILLEOARD

MARCH 2, 1957

BBD&0 Pulls In
$194,500,000

NEVW YORK—Buatten, Barton,
Durstine & Osborm. Ine., hilled

Revues to Sub

For Gleason

| This Summer

j NEW YORK——Jackie Gleason’s

Television Center here was for-|T. Bartley, John C. Doerfer and|$194,500,000 in 1956 and will top | Stmmer replacement,  beginning
mally dedicated Sunday (24) in a|Comdr. T. A. M. Craven, the latter | the $200,000,000-mark this vear,  June 8, in the Saturday 8-9 p.m.

televised ceremony.  Attending 'also speaking,
were top executives of the three! The new WOCGAL studio, con-
TV networks and five members of taining 534,81 square feet of Hoor
the Federal Communications Com- ' space, is completely equipped for
mission, as well as municipal, edu- '-.1]11 types of colorcasting. An inter-
cational and industrial executives esting innovation in one of the two
and representatives in Cengress mamn studios is a floor-level revolv-
and the State Legislature. ving stage which can hold two
Clair MecCollough, president  back-to-back sets for quick scenery
and general manager of WGAL, changes without any shifting of
Inc., presided over the ceremonies, 'lights or cameras, ana which can
with featured speakers including!turn automatically such large ob-
Chairman Ceorge C. McConnau- ! jects as automobiles.

ghey of the FCC, President Harold |

E. Fellows of the National Associ-

ation of Radio & Television Broad- '

A single switchboard controls
each studio’s batteries of lights,

according to Bruce Barton, hoard

nual convention here Jast week. TV

ross billings were 365,158,000
ast vear, or 33.5 per cent of the
total.

Ralph Story emseed the pro-
ceedings in a format called “The
$200.000.000 Challenge.” telecast
to BBD&O's 2,338 emmplovees via
closed cirenit. The presentation re-
vealed that the agenev ourrently
has 1533 clients, 46 of whom aver-
age in excess of 51,000,000 in an-
nual billings, with an average lon-
gevity of 14 years.

chairman who headed the 29th an- |

slot will be a CBS musical stock
company in revue and book show
Hormats, Polly Bergen, Bobby Van,
‘Mary  Ellen Terrv and George
 DeWitt are reported signed for tﬁe
repertory  cast, with a  “heavy-
cweight  producer”™ now  being
songht,

MCA, which supplied these per-
formers, lLas signed Charles Van
Doren, America’s most Famous quiz
contestant, and is building a half-
hour TV wvehicle for him. Van
Doren will stromm his guitar on one
of the CBS stock company tele-
casts in June,

(Continued on page 11)
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BY SPONSOR GROUPS
FOR JANUARY

Ranked

:. ¢ Based on U. 8. TV audience research of the
"3 AMERICAN RESEARCH BUREAU

A R L
Food and Beverage Sponsors
o (o5t per THousakp HOMES eer commertiaL minute
1. LIPTON (Godfrey’s Talent Scouts, CBS). ... .. el 3 |
8. CENERAL FOODS, PROCTER & GAMBLE,
(I Love Lucy, CBS). .....covvivnernniniionnn . 190

3. GENERAL MILLS, SWIFT (Lone Ranger, ABC)... 2.04
4. DERBY, AMER. DAIRY, SWIFT (Disneyland, ABC). 2.12

5. CAMPBELL SOUP (Lassie. CBS). .......... R 11
6. GENERAL FOODS (December Bride, CBS)...... 2108
7. KELLOGG (Name That Tune, CBS).........--... 2.22
8. GENERAL MILLS (Wvatt Earp, ABC). .......... . 236
9, KRAFT (Kraft TV Theater, NBC).............. . 245
10. LEVER (Lux Video Theater, NBC)........ e B85
o cost per thousano MEN VIEWERS per commerciaL minure
1. LIPTON (Godlrey's Talent Scouts, CBS)....... e BR20
2. GENERAL FOODS, PROCTER & GAMBLE
(I Love:Luey, CBS)........c.cciiiivneirans e P T
3. GENERAL MILLS (Wyatt Earp. ABC)........... 256
4, PABST (Wednesduy Night Fights, ABC).......... 2.68
5. KRAFT (Kraft TV Theater, NBC)..... i T « 2.8]
6. KELLOGG (Name That Tune, CBS)........... .. 285
7. SKIPPY PEANUT BUTTER (You Aked for It, ABC). 2.58
8. PET MILK (Red Skelton, CBS)......... ... ..t 2.94
9., GENERAL FOODS (December Bride, CBS)...... . 2968
10. CAMPBELL SOUP (Lassie, CBS). . ... ... au... 3.04
o o5t pen thousae WOMEN VIEWERS »er commertia minure
1. GENERAL FOODS. PROCTER & GAMBLE
(1 Eove Lucy: GBS} oo asesisvaviimvies 51.94
2, LIPTON (Godfrey’s Talent Sconts, CBS). . ......... 1.61
3. KELLOGG (Name That Tune, CBS). ... ..o iienen 1.99
4. GENERAL FOODS (December Bride, CBS). ....... 2,04
5. LEVER (Lux Video Theater, NBC). . ..., caresess 2.25
6. KRAFT (Kralt TV Theater, NBC). .. vviveiannnns . 297
7. CAMPBELL (Lassie, CBS)..... R .« |
8. PET MILK (Red Skeltan, CBS). ..o vvviviinnness 243
9. CARNATION (Burns and Allen. CBS)............. 2.48
10. AMER. HOME PRODS., PILLSBURY, KELLOGG
(Arthur Godfrev, CBS). . ... (o iiiiiveennes 233

o cost per thousawn CHILDREN VIEWERS rer commertiar minure

1. DERBY, SWIFT, AMER. DAIRY (Disnevland, ABC). $1.33
2. CAMPBELL (Lassie; CBS). coivin i veainwni coe 1,40
3. GENERAL MILLS, SWIFT (Lone Ranger, ABC). .. 1.49
4. NATIONAL BISCUIT (Rin Tin Tin, ABC)......... 1.59
5. GENERAL FOODS (Rov Rogers, NBG).......... 233
6. GENERAL MILLS (\Wvallt Earp, ABC). . ... IOTSPRP 7
7. GENERAL FOODS, PROCTER & GAMBLE
L Love Laow, CBS). ..o vemnmneirirreeseses 2.82
B. HARTZ (Circus Time, ABC). ...ivvinsnnssnssnas 293
9. LIPTON (Godfrey’s Talent Scouts, CBS)...... v O
10. KELLOGG (Name That Tvne, CBS). . .o v v e e v s saan 3.17

The Top Network Programs in Class A Time

! TR L
e

g

A B : 7z

“ This chort ds the TV indistey’s galy guide to the compara- ﬁ%

: 1ive |:'||;-.|',|.I_:,l eiliciency of Clesa A& Lime netwerk programs In -"___,:-{M:-Sf.:_

i duliveriag audlences lo thedr sponsocs. |4 is the enly 3ourcd f:,::f:

I lar the eirpscative amalzsls of costs for reaching men, women ;f;,_l?;

: il children  viewers, Each week, comparisony sre made of =052

i siows of ke same program type aod of sheas alrlag for &d- f:-"___.-{;

I werlisers jn the same Sponsor categary. g{i_g

! The figare shown for each program reoresenis the SPOMBOCS oo

t eesi for repching 1000 TV homes, men, women or children per Zic

i mirgle of commercials. These figores w=re reached b'_l' olwhd- f-__f

i ing each thow's tola! pregram ard el Eime costs by the totol iiﬁ:._'f

h Cos! Pet nd : :.m-hu r._r hinsises, men. -.r:-ur:te-r- a.n:d chilulien under 16 reached é”:“;
"m i ¥ the program, a3 determinsd by American Research Bureaw, 5%

' b These pesulls then were- divided by the allocated cormemercial &0

P" tmd" Hlﬂih : mimrtes A i progeds, Bet fime el propram  foMts el fﬁjz
arw estimaies made by The Billboard after exienzive research. :fiﬁ
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Gigarette & Tobacco Sponsors

B

o cost per tHousawp HOMES rer commerciaL mimute

1. P. LORILLARD (364,000 Challenge, . e 1.74
2. R. ). REYNOLDS (I've Got a Secret, CBS). . covaeas 154
3. R. J. REYNOLDS (People Are Funnv, NBC)....... 2,03
4. LIGGETT & MYERS (Gunsmoke, CBS). ....... s

5. AMERICAN TOBACCO (Private Secretary, CBS)... 2.47
6. R. J. REYNOLDS (Phil Silvers, CBS), . ............ 253
7. BROWN & WILLIAMSON (Line Up, CBS)....... 2.64
8. AMEBICAN TOBACCO (Your Hit Parade. NBC).... 2.88
9. LIGCGETT & MYERS (Do You Trust Your Wile? CBS) 2.99
10. AMERICAN TOBACCO (Jack Benny, CHSY: vucaaus 3.08

o cost per THousakp MEN VIEWERS ren commeciaL mumure

1. R. J. REYNOLDS (T've Cot a Secret, CBS)......... $2.26
2. R. J. REYNOLDS (People Ave Finmy, NBC) .. ......0 2,29
3. P. LORILLARD (564,000 Challenge, CBS)......... 2.35
4. LIGGETT & MYERS (Cunsmoke, CBS). ........... 2.47
5. AMERICAN TOBACCO (Private Sceretarv, CBS)... 2.90
6. AMERICAN TOBACCO (Your Hit Parade, NBC)... 3.05
7. R. J. REYNOLDS (Phil Silvers, CBS)......... ces 3.22
8. AMERICAN TOBACCO (Jack Bennv, CBS)........ 3.24
9. BROWN & WILLIAMSON (Line Up, CBS)........ 3.28
10. AMERICAN TOBACCO (Navy Log, ABC), ........ 3.57

o cost per tHousawo WOMEN VIEWERS pen commerciat Misure

1. R. ]. REYNOLDS (T've Got a Secret, CBSY. .. .. U ) W
2. P. LORILLARD (564,000 Challenge, CBS). . ..00000 1,82
3. R. J. REYNOLDS (People Are Funny, NBCY. ... ... 1.84
4. AMERICAN TOBACCO (Private Seeretary. CBS)... 2.14
5. LIGGETT & MYERS (Cunsmoke, CBS). .. .. ..ot .22
6. AMERICAN TOBACCO (Yonr Hit Parade, NBC)... 2.40
7. BROWN & WILLIAMSON (Line Up, CBS)........ 2.46
8. AMERICAN TOBACCO (Jack Bennv, CBS)....... 2.58
9. LICGGETT & MYERS (Do Yon Tmist Your Wife, CBS) 2.61
9. R. ). REYNOLDS (Phil Silvers. CBS). .......0000n 2.61

o cost per THousawo CHILDREN VIEWERS e commertiar minure

. R. J. REYNOLDS (People. Are Funny, NBC), .. .. .. 52.62
R. J. REYNOLDS (Phil Silvers, CBS).......c0... 292
AMERICAN TOBACCO (Private Secretary, CBS). ... 3.33
LIGGETT & MYERS (Cunsmoke, CBS)........... 3.70
LIGGETT & MYERS (Dragnet, NBC)......c0uess 4.18
R. J. REYNOLDS (Mr. Adams and Eve. CBS)...... 426
AMERICAN TOBACCO {Navy Log, ABC).....uu.. 428
P. LORILLARD (Jackie Gleasom, CBS)..... A
AMERICAN TOBACCO (Stanley, NBC).....00... 5.14
10, AMERICAN TOBACCO (Jack Benny, CBS)....... 5.40

S R R SN

These lislings appear nowhere bul on these pages. They are copyrighied by The Blilboard Publishing Company and ne use of any kind may be made af them

without The Billboard's consent, Reguesis for such conseni must be submiticd

e ——— s ——

In writing to the publishers of The Billhaard, 1364 Broadway, New York 85, N. Y.

George Gobel
May Lose Pet

NEW YORK —— Pet Milk will
probably caneel its sponsorship of
Ceorge Cobel this spring. The ad-
vertiser has asked out of its spon-
sorship of both time and program-
ming in the Saturday 10-10:30
slot on the NBC-TV network.

Armonr, the co-sponsor, will re-
main with the show until the end
of this season when Gobel is ex-
pected to be moved out. His nexst
season's plans are not formulated,
but he may do a rnmber of
hour specials.

‘Masquerade’
In for ‘"Hiram’

NEW YORK — "Masquerade
Party” returns to TV in color April
3 in the Wednesday 8-85:3) pm.
slot  over NBC-TV, replacing
“Hiram Hollidav.”

The Ed Wolf panel show left
ABC-TV in December. "Holliday™
bows out after 26 stanzas, tho pro-
ducer Phil Rapf is going ahead
with the completion of 39 films
for syndication puposes.

Carter Mulls
Invitation Tilts

NEW YOBRK——Carter Products,
which has been spending heavily
for sports sponsorship, is taking a
long look at bankrolling basket-
ball’'s National Invitation Tourna-
ment to be prescoted on CRS-TV
from Madison Square  Garden
shortly.

Carter recently hought one-third
of the last fonr Nationul Ilockey
League Saturday afternoon games
on the same web.

www americanradiohistorv com

Woolworth Is
Target for T

NEW YORK — The F. W,
Woolworth Company has hecome
a prime prospect for TV sponsor-
ship. The five und dime cliain is

alternate week prestige stunza and

is looking at several possibilities,
Woolworth has been very happy

with its sponsorship of nmsic stinea

on CBS radio.

NBC Eyes New

‘Escape’ Series

NEW YORK —= XBC-TV is
showing interest in “Escape.” the
Delbert Mamnn-David Swift-David
Shaw series which concerns itself
with live tales o snspense.

The pronerty was discovered by
Robert Lewine, now a progrime-
ming  veepee at NBCOL while he
wias at ABC-TV. wud he still has
Faith in its poteatial,

Ticket;“ut Penn Station
Sold by Closed Circuit

NEW YOBK—"The. Duoe Tele-
vision Company put 1053 TV cam-
eras ana 101 receivers into opera-
tion last week for the world's larg-
est closed  eiromit network  at
Pennsylvania  Station  liere The
permanent television city will han-
dle ticket sales and all enstomer
service relations for the ruilroud.

Several Clients Ready

" ')

For ‘Disneyland’ Slot

NEW YORK —— ABC-TV has
several advertisers anxions to jump
into “Disneyland” now that Ameri-
can Dairy Association is bowing
out of its quarter-sponsorship. The
weh  released Dairv 26 weeks
Lnhead of its thru-Seplember con-
tract.

interested in bankrolling an hour-

L)

"
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KTTYV is grateful to the television industry
which has voted it the nation’s leader in film
programming and sales for the third consecu-
tive year.

KTTY is also grateful to the many advertisers
whose confidence has helped create a tele-
vision station which 1s unique In SO many ways.

The KTTYV story of service and impact in the
big, dynamic market of Southern California
continues to grow, and the value of your sales
message on KTTV grows stronger every day.

Ask your Blair-TV man how you can profit
from the KTTV story.

TELEVISION IS DIFFERENT IN LOS ANGELES, AND

THE DIFFERENCE IS KTTV

Los Angeles TIMES-MOM
TELEVISION

Represented Nationally by Blair-TV
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Gary Cooper, Barbara Stanwyck, Riih | THE COMMAND—I1934 ({CloemaSeope) HICGHWAY Jo1—19%51
S"' Roman Guy Madison, Josn Weldon Steve Cochran, Virginia Grey
Llst Of ]]0 Post I 8 THE BLUE GARDENIA—]95) CRIMSON FIRATE—1%11 HIS MAJESTY D'KEEFF—19%4
Ann Baster, Richard Conle Buwet Lancaster, Eva Bariok Buri Lancasier, Joan Rice
BOY FHOM OHLARDMA—I1954 CRIME WAVE—1954 HONDO—1954 (3
Warner Bros." Films o Ry Moy O | N S o [MRO
THE BREAKING POINT—I1950 ! .
John Garfield, Patricia Neal Gary Cooper, Ruth Roman gl vl
DREAKTHROUGH—1950 THE DAMNED DON'T CRY—1950 e _SETERLL RN
- David Brian, John Agar Joan Crawford, David Brian I CONFESS—1953
The following list contains 110 WARNER BROS BRIGHT LEAF—1980 DAUGHTER OF ROSIE O'CRADY—19%0 | Montgomery Clift, Ann Baxter
feature films released theatrically | z | Gary Cooper, Lauren Bacall June Haver, Gordon MacRae PLL SEE YOU IN MY DREAMS—1952
by Wamer E;m between 1‘1]4":1 and | ARBOTT & COSTELLD MEET CAPY. |BUGLES IN THE AFTERNOON—1952 TPLF-"?EEEST Eﬂﬂﬂ;lrﬁ i 2 Doris Day, Danny Thomas
All of Warner Bros. pre-| KIDD—j952 Ray Milland, Helena Carter BT SRR A e SO TR INSIDE THE WA
1954 1 h P {| Abbatt & Costello BY THE LIGHT OF THE SILVERY THE DIAMOND QUEEN—I1%33 PRISON—195] e O
1949 films are now the F'r[:"dl)'ﬂ"""'I 0 | MOON—1953 Fernando Lamas, Arfene Dahl Steve Cochrun. David Brid
Associated  Artists Betians, | & Doris Day, Gordon MacRae DISTANT DRUMS—1951 AR IO, R RN
whose subsidiary. AAP, Inc., is dis- | Gorder MacRae, Eddie Brackea CAGED—1950 Gary Cooper THE IRON MISTRESS—1952
trih l'l ":'5['.i~ f}I S T\i’ ALONG THE GREAT DIVIDE— Eleanor Parker, Agnes Moorehead THE EDDIE CANTOR STORY—19%33 Alin Ladd, Virginia Mmoo
PRORE I Lol 0 ANET R Kirk Douglas, Virginia Mayo CALAMITY JANE—]95) Keefe Brasselle, Marilyn Erskine ISLAND IN THE SKY—1943
When Warners post-1948 pic-| yepn, m parIs—1983 Doris Day, Howard Keel  THE ENFORCER—1951 John Wayne, Llovd Nolun
tures will get into TV is anvbodv's|  Doris Day, Ray Bolger CAPT. HORATIO HORNBLOWER—I951 | Muemphrey Bogan JACK AND THE HEANSTALK—1942
guess. Tt is not likely to be for| BackrimE—19se cf‘;'sﬁ';q? LP':;‘:.' Vl";gi!ﬂiﬂ Mayo AHE FLAME & i ,ﬂﬂﬁﬂw—lﬂl Abboit & Costello
i e & & pe— u ARNCARET, IFEIMLa  NLYD =
E"““Eﬁt:'.“e* Eﬁ;ﬂthavg beﬂntr::]n u:’::;gn“if;-ﬁ?“‘“" MRsRAe Randolph Scott, Lucille Norman FORCE OF ARVIS—i951 T'ﬁﬂiﬁﬁﬂﬂtﬂ'}’fg}“ﬂ:
negotiations at end reported. CATTLE TOWN—1952 William Holden, N ]
Hﬂﬁ \;‘fr.'].I'I‘.I-ET :-tm:l-"" .h‘ﬂﬁ HIIEEIL"I‘I 1o Dane Clark, Raymond Massey, Ruwth Denmis ML‘IIEK-:-FE"F Carey Fﬂn-le‘:"'ﬂ“$li"I'2]‘E:“f} Olvon JiM THORPE, ALL HI.ME““:AN—IHI
e Bastica 40 oish them I iteelf ] o onen THE CHARGE AT FEATHER RIVER— | Randolph Scoit, David Brian Burt Lancasicr, Phyllls Thasier
, ]F ; he Billb l,: THE BEAST FROM TWENTY FATHOMS | 1953 (3D) THE GLASS MENAGERIE—1950 KISS TOMORROW GOODBYE—1%50
’ Th]s completes rT e DBillboard s —[953 Guy Madison, Frank Lovejoy . Yane Wyman, Kirk Douglas James Cagnev. Barhara Payion
listing of feature films released by| Pawl Chrisiian, Pavla Raymond CLOSE TO MY MEART—I951 | GOODBYE MY FANCY—1951 LICHTNING :
each of the major motion picture | BIG JIM McLAIN—1952 Ray Milland, Gene Tierney | _Joun Crawford, Frank Losejuy Ruth ulutﬂnﬁlﬁ:-.::f TET!IEE_IHI
o - [~ Jahn Wayne, Nancy Olson COLT A45—1550 THE GREAT JEWEL ROBBER—19%38 ;
e bﬂl“'ﬂ.eﬂ 1948 an 19')#' THE BIG TREES—I1951 Randolph Scoit, Ruth Roman I Dauvid Hrian, Mariorie Reynolds THE LION & THE HORSE—1941
The first such listing appeared in|  Kik Dowglas. Patrice Wymare COME FILL THE CUP—195) | THE HASTY HEART—1950 Seve Cochran
the issue of Jannary 26. BLOWING WILD—1953 James Cagney, Phyllis Thaxster Ronald Regan, Puiricia Neale A LION IS IN THE STREFTS—[953

James Cagney, Burbara Male

LUCKY ME—I954 iClnemaicope)
Doris vy, Robt, Cummings, Phil Silvers

a
B T R i L b e e T i e . =X el o B R " P RS R el it e i . iy . fie iy """'“* '5-'"5'"
' i A - . . N % ; i E 1]
. Saht = o o S oL s Tl 4 - SR Bt ] % L e tingh ) "'\_-:?i
i, S N T T e e Ly ] 15y ST e R R e e T e Rt Rt T s ?xﬁ.'?-‘ﬁ T
&

i This: chart 1§ the TV Inshishry's ::rl; guide g ke (ompars- g.‘;’f{ LULLABY OF BROADYWAY—951
1 fise manthly efficiency sl Class & tme retwork programs In -5,'_:1:_. Doris Dav, Gene Nelson
b deliveding audiences o thefr spanmsars It J5 the only source  23: Al
BY pRoﬁRAM "p[ : fer the comparabive enaleiis of cogis fer pedching men, women %_" &I;;d:F?":F:“F{EiﬂFINEIqSJ
¥ and  chadren viewers, Each oweek, fomparisons ame made ol %fi L i ! atrice ymore
B thows of the same progeam type and of shows afring for ad- =205 MARA MARL—1952
b wertisers in ke tame sponsor calegoey. e Errall Flynpn., Kuik Roman
: The figere shown far each program repreients the Spontor's ;;_,.-___.f THE MASTER OF BALLANTRAFE—=1%83
# coui Jor reathing 1000 TV nomes, men, women or children per - Zpc: Erroll Flynn, Anthonv Steele
¥ omingte of commercials. These fgures weid reached by divid- - | MIRACLE OF FATIMA—I1952
“" 'l‘np "EM Ffﬂl’iﬂ'ﬂ in “1“ A '"'M : Ping esach show's telal proaram ard pet time cosis by the tolal -ff;;f Crilbert Rolend, Angela Clurk
i i pimbier of homes, men wornen and chfldeea under 16 reached ::-:,:5-:5_-:_ ﬁlﬂHT!Hﬁ.—-l'}.ﬁﬁ
5 Based on U. 8. TV audience research of the Ranked ]]'I' Cos! Per Thousand & oy the program, a5 determined fy American Research Bureau, i | Erroll Flynn, Alexis Smith
i : Ty I These reslts then seee divided by the allecated commerclal e THE MOOMLIGHTER—I953 D)
. AMERICAN RESEARCR BUREAU PI'I' [ﬂ'l'l'l'l'lllﬂli Hlﬂﬂh : minules bn the peogram. Met fime ond pregram costs used % Rarbara Stanwvek, Fred MacMuorray
3 are estimates mmie by The Bitlbeard after estersive ressarch f; 0N MOONLIGHT BAY—)95]
- T LY ek ki sk i e R e o - P, T | s S g o Py | P Dioris Diav, Gordon MacRae

Gregory Peck. Barbara Payion
DPERATION PACIFIC—195]

Oﬂﬂ, Pml 8 Aud'mm Pnrtmpﬂmn Shows f nmedy Vane ty & Music Shows SR s

Comel Wilde, Phvllis Traxier
FAINTING THE CLOLUTS WITH EUN-

SHINE—1%51
o 1051 per vhousanp HOMES rer commerciar minure o cost per THousano HOMES per commenciar minure prcmis Morsan, Virsinia Mavo
NCE (P. Lorillard. . 817 1. LAWRENCE WELK (Dodge, ABC).......o0ue....$1.00 Ginper Ruogpers, Dennis Morgan
';: :ﬁ:%g gﬂ%&f&gﬁﬁ{ilkﬂngﬂg}ﬂﬂt |£1II,C|'3-5]' : ‘E}"?; 2. ED SULLIVAN (Lincoln-Mercury, }{:ES] ........... 1.17 "':;"!:1;{1:‘:; OF THE RUE MORGUE—
3. I'VE GOT A SECRET (R. ). Reynolds, CBS)....... 1.94 3. CODFREY'S TALENT SCOUTS (Toni, Lipton, CBS 1.71 Karl Malden. Patricia Medina
3. WHAT'S MY LINE? (Rem. Rand, Helene Curtis, CBS) 1,94 4. WELK'S TOP TUNES (Dodge, ABC)........... v« LU3  |PLUNDER OF THE SUN—[943
5. PEOPLE ARE FUNNY (R. ]. Reynolds, Toni, NBC). 2.03 5. PERRY COMO (Gold Seal. Sumbeam, Noxzema, e Pors St Lim
6. YOU BET YOUR LIFE (Toni, DeSoto, NBC)....... 2.19 S&H Green Stamps, Kleenex, RCA Whirlpool, Dennis Morgsn, Belsy Diake
7. NAME THAT TUNE (Kellogg, Amer. Home NBEY v smecamamsmysmnauiomms e sy 1.97 RATON PASS—1951
Pendde.. EBSE.. oot by s s p s st 6. DISNEYLAND (Derby, Amer, Dairv, Amer. Home é‘#”l;:i_rhtﬂ'-_ lknm: Morgan
8. BEAT THE CLOCK (Hazel Bi:-i]'l-l'.l[!li CBS) . . oo ene e a3 Pl‘l.".llj"n Swift, ] S R P e I R SRt 212 "“i:l':i;ﬂ.l 'T.Il-:l'-\:l'l:-‘-_Flr::L Lcelin
9. DO YOU TRUST YOUR WIFE? (Ligget & 7. ERNIE FORD (Ford, NBC). . coveranes 260 IRETURN OF THE FRONTIERSMEN—
Myers, CBS) coi.iyinaviiiaion: A 2.99 g D L J;;-*;Erhﬂ" Pﬂ,‘_ rﬁﬂi‘-i ---------- i -
T 1 i i :: .:1 1 EREI TR OO, . i 4 ; ]T'.I}. Jos smm EEEEE ] .T H_ ekt ":"";_"I”" -Gidon
10. THIS IS YOUR LIFE (Procter & Camble, NBC) 3.07 10. YOUR HIT PARADE [\"l.’-.ul-nlrr*L:m:hurr, nT:nr:ﬁ pi"ﬂf?l:lﬂ'.ﬂ”umm
Amer. Tobacea, NBC) . .. oo iiiin i, isie B8 ROCKY MOUNTAIN—1950
o cos1 per Thousane MEN VIEWERS rer commerciaL minure ROGIE PR daren Wimare
1. WHAT'S MY LINE? o (057 per THousawp MEN VIEWERS per commerciar mimure iy B el B s
; (Rem, Rand, SAN FRANCISCO STORY—1952
Helene Curtis; CBE). . ..o isiiiaesvansaess 5211 1. LAWRENCE WELK (Dodge, ABC). .. .....couuun. $ .08 Yvonne De Carlo, Joel MoCres
2. $64.,000 I}UESTIH\I (Revlon, CBS). ... .. .. R 2.16 2. ED SULLIVAN (Lincoln-Mercurv, CBS). . .... SRR W SHE'S BACK ON BROADWAY—1%53
3. 'VE GOT A SECRET (R. J. Reynolds, CBS). ....... 2.26 3. PERRY COMO (Gold Seal, Sunbeam, Noxzema, s;rlr;’“#“;’ﬂ:ﬂt'ﬁ’;fnh‘m? sk
4. PEOPLE ARE FUNNY (K. ]. Reynolds, Toni, NBC). . 2.19 S&H Green Stamps, Kleenex, RCA Whirlpool, NBC) 2.00 COLLEGF— 1952 "
5. $64,000 CHALLENGE (P. Lorillard, Revlon, C E‘!]I 2.35 4. WELK'S TOP TUNES (Dodge. ABC).. 212 Virginta Mayo, Ronald Reugan
6. BEAT THE CLOCK (Hazel Bishop, CBS). . con 259 5. GODFREY'S TALENT SCOUTS (Toni, Lipton, CBS) 2.02 |50 BiG—iss3 ~ i
7. YOU BET YOUR LIFE (Toni, DuvSoto, NBC). .. ... 2.61 6. YOU ASKED FOR IT (Skippy, ABC). .. ........ .. 2.88 e Wymmn, Sterling Hayies, Nascy
8. NAME THAT TUNE (kellogg, Amer. Home 7. RED SKELTON (Pet, S. C. Johnson, CBS)......... 294 |50 THIS IS LOVE—1953
Prods., CBS). . ...covrinicricrenannesssnstios 2.55 8. YOUR HIT PARADE (Warner-Lambert, Kathryn Grasson
9. TREASURE HUNT (Mogen-David. ABC)......... 4.60 Amer. Tobacco. NBCY. ..vvvnrenenn.. cesaiaess 508 P NOmAN—I
}0. TWENTY-ONE (Pharmacenticals, NBC)...v.vvv... 5.47 9. ERNIE FORD (Ford, NBC)............ ceveieres 308 | SPRINGFIELD RIFLE—1982

10. JACK BENNY (Amer. Tobacco, CBS)............ 3.24 Cary Cooper, Phvllis Thaxier
STAGE FRIGHT—I950
Jane Wiman. Marlene Dietrich, Michael

o cost per thousiko WOMEN VIEWERS rer commerciar minure

o cost per Thousawo WOMEN VIEWERS rer commenciar mmnure i
1. $64.000 QUESTION (Revlon, CBS).....ovvvuenn. %1.57 _ 1 ; r : i By
2. WI'EAT.S h‘lf LINE? {li{'“] ]%'“I{] Il IJ&“{HEHEE "l"':IEL.E LDﬂllLE.. J%ﬁ[l:l.‘- .II ....... & B W -|$ -TT _S'T‘:]-I:J?I"'n{i_ﬂ“E Hl]_uﬂ:ﬂ ‘!E‘_lﬂj
H : ; 2, ED SULLIVAN (Lincoln-Mercmry, CBS). ... ov it e B8 o o i :
elene Curtis, CBS).......... P IR I ;- - oy R d i roderick Crawford, Claire Trevor
3J. PERRY COMO (Cold Seal, Sunbeam, Noxzema, STORM WARNING—1951
3 I'VE GOT A SECRET (R. ]. F-ﬂm:-ll.l-. {H"ﬂ ..... .. 1.63 e e : x e : ;
S&H Green Stamps, Kleenex, RCA Whirlpeol, NBC) 1.56 Ginger Rogers, KRonald Reagsn, Doris
$64,000 CHALLENGE (P. Lorillard. Revlon, CBS).. 1.82 4. GODFREY'S TALENT SCOUTS (Toni, Lipton, CBS) 1.61 Day
5 PEOPLE ARE FUNNY (R. ]. Reynolds, Toni, \E[,].. 1.84 ] or i : T ptom, 7 STORY OF WILL ROGERS—1952
5. WELK'S TOP TUNES (Dodge, ABC)......... Gl e Ta- Withen. Vel s §
6. YOU BET YOUR LIFE (Toni, DeSoto, NBC)....... 1.90 ‘ \ ; Vyman. Will Rogers Jr,
6. ERNIE FORD (Ford, NBC)..........cc0nn cesnns 2.29 STRANGERS ON A TRAIN—]951
7. NAME THAT TUNE (Kellogg, Amer. 7. YOUR HIT PARADE (Wamer-Lambert, Farley Granger, Ruth Roman
Home F]"\'ld.'i.., B L O PRl = 1.99 Amer. Tobacco, h‘uH[ } 0 40 A STREETCAR NAMED DESIRE—]1%52
8. BEAT THE CLOCK (Hazel Bishop, CBS)........ 2.12 o =i L S BEFET NS ' Vivian Leigh, Marton Brando
y 7 AE E. HED SHFLT{]’” |:F{ Il]h”ﬂﬂ" FEE] --------- E.":? THE SYSTEM—195)
9. THIS IS YOUR LIFE (Procter & Gamble, NBC)..... 2.57 . : - : !
ln m] ?uu 'I'HUST Y{}UR “l'IFE? H- hH{}.‘f‘rER DF 5 r.."i H& ‘{. hl“.h ]‘FEI rH.’;] oW oB R E W E R W E j:‘.]. Frank Ln"‘tjﬁ:"- -h"ill'll 'H'I-Ehjf“'l
2 ; A T A T N R R ol illsbury, Hmlu "'n]';.m Kellogg, CBS)........ .o 2.5 FEA FOR. TWee 155
Dworis Dav, Gordon MacRae
o cos1 per thousawo CHILDREN VIEWERS rer commerciar minure o ost per vhousao CHILDREN VIEWERS »en commenciar mmure THIS SIDE OF THE LAW-— 115
Wivien Linmdfors, Kém %muh
}. BEAT THE CLOCK (Hazel Bishop, CBS)......... $2.25 1. DISNEYLAND (Derby, Amer. Dairy, Amer. Home R it T e SRS~ 110
2. PEOPLE ARE FUNNY (R. ]J. Reynolds, Toni, NBC). 2.62 Prods., Swift, ABC) .. i i ivis iaesmessssnseui 51.33 THREE SAILORS AND A GIRL—1953
3. NAME THAT TUNE (Kellogg, Amer. Home 2, ED SULLIVAN (Lincoln-Meroury, CBS)..oo.o000. 1.45 ﬂ't";u:"-‘“ff”» Gordon MacRae, Gene
Prct. B8 cociaviin s seens s T Tt ) ¥y 3. LAWRENCE WELK {Dadge, *’iHF} TSR . Jeig " "
4. TREASURE HUNT (Mogen-David, ABC). . . ....... 4.02 4. PERRY COMO (Gold Seal, Sunbeam, Noxzema, e Pt Paitaissabldiah
3. T{IU BET YOUR LIFE (Toni, Dc-Su!t:{], I\]‘EI{I%. RN 5 S&H Creen Stamips, Kleenex, H(L%E‘-.‘ir;hir!puul, NBC) %ig 11:ﬂ:inn|~:n R —
6. 'VE GOT A SECRET (R. J. Revnolds, CBS)...... 381 5. CIRCUS TIME (Hartz, Bon Ami, ABC)........... . IWE L PLAINS—]
7. $64,000 QUESTION (Revlon, CBS)............... 6.67 6. GODFREY'S TALENT SCOUTS (Toni, Lipton, CBS) 295 | JRundolen Scou, Phollis Kik
8. TO TELL THE TRUTIl (Pharmaceuticals, CBS)... 8.67 7. YOU ASKED FOR IT (Skippv, ABC). ............. 3.48 Ruth Roman, Steve Cochrun
9. DO YOU TRUST YOUR WIFE? 8. JACKIE GLEASON (P, Lorillard. Bulova, CBS).... 450 |TROUBLE ALONG THE WAY—1953
(Liggett & Myers, CBS)...... PO L 1)1 L 9. JACK BENNY (Amer. Tobacco. _rﬁh}...._. ........ Sl | N Wae. Doine favd |
10. WHAT'S MY LINE? (Rem. Rand, 10. STEVE ALLEN (Brown & Williamson, Jergens, Ray Bolger, Allvs Mclerle
Helene COrtls, CBEY. oo vaim v wres s s 5 a6 10.55 e ST NBEL.. oo v s s s v 5.78 n]l;:' ywla:mai’:: T:isl;l—lﬂl
. : - “ < = h ris Day, Ronal cagan
iy Al it ek o P o s el g gt i o, e o gl 5 el Penc- P ' YOUNG MAN WITH A HORN—1950
. = Kitk Douglas, Lauren Bacull, Deris Day

www americanradiohistorv com
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More Proof

of PROGRAMMING
KNOW-HOW!

. B . — — T T . -

More Evidence

 RATIDY St | of SALES
YWIrids=1 SUCCESS!

s " . oo, o o N WM M . S o

More Reasons

Why WPIX-11
Is Your

Besi N.Y. Buy'

This high-rated
programming, backed
by WPIX's special award-
winning brand of
| PROGRAMMING KNOW-HOW,

- delivers high-level audiences for
high-level sales in New York

o S S A S - - - - - - - -

Four Star Entertainment
starring

Dick Powell : | ' _ ' BN
borles Boyer (R A ' AIN
Charles Boyer | ' "

Ida Lupino

el e e et e ]

Man Called X

; starring

Barry Sullivan
-t Effectlve & Imagmatwe Programmmg

In Ame'rica's Fifs;t_ Masket - . . s o

S— 8 o e

Ann Sothern ~_ OF HALF-HOUR FILM SERIES . ... AND FOR THE Mnﬂ OUTSTANDING JOB OF
________________________________ i e - : 2 4 "
Dr. Chistian 8 Selling to National & R | Adverti
Chii Selling to National & Regional Advertisers
starring : : : ric
Macdonald Carey ' '
““"“"—E;l-g;;?‘l; hhhhhhhhhhh Again this year—and for two consecutive years—WPIX-11, New York's
starring Leading Inﬁépandent Station, is selected for important honors by actual
poll among the top spenders at both the advertiser and agency levels of
JHCI{ WEbb | '[I'l.{! iﬂdllﬁf.l'ff. ; -
Hingdnm of the Sea : | For this continued recognition, we offer our sincere thanks—and our pledge
. Sheena, Queen of the J ungle to continue to present ountstanding advertising opportumties through the
Life With Father kind of effective, imaginative programming that has been winning big and
The Whistler rrowing sales {or WPIX-11 clients in the important New York market.

Brave Eagle
and 50 more .

FOR

! CAHVE%II(LAB"JTI ES - WPIx-ll » 220 East 42nd Street, New York
| NEW YORK. N.Y, " Peters, Griffin, Woodward, Inc.

. 4 L o 2 sl b o ! L:_ il ...

w =

S ovillip oy . il

- .
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Another impressive win for Leo
and the famous MGM-TV feature film library

In the short time since the famous MGM-TV features

entered the television market, they've rung up impressive
rating and sales wins . . . in market after market . . . on
station after station . . . for sponsor after sponsor.

And now comes news of a new nationwide win—recognition
of an achievement voiced by actual television advertisers
and their agencies in The Billboard’'s 5th

Annual TV Film Service Awards poll:

We're humbly proud and deeply appreciative of the
votes which won us this outstanding honor,

If you have not already done so, inquire today as
to the availability of the television industry’s
“best feature film package” for your area.

MG DM

A SERVICE OF
LOEW'S, INCORPORATED

Write, wire or phone

Charles C. Barry
Vice President, 1540 Broadway, New York

B E— ———eieeaae e cialaictary com
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COMMERCIAL CUES

ORGANIZATIONAL DOINGS

The National Television Film Council on Thursdayv {28) noon will
hold a meeting for general discussion and visual demonstrations
of newly developed raw film stocks and newly perfected luboratory
[rOCESSes, . Members of the New York Film Directors
Organizing Committee, by unanimous vote, accepted affiliation
with the Screen Directors’ Guild of America. When all is com-
pleted, the former organization will be dissolved, with its members
joining the screen union. . . . The Motion Picture Industrv Credit
Croup. now counting 33 memberships, has added Lab TV, Inc., to
it's rolls. The group’s next meeting on exchange of eredit and
financial information on mutual customers will be Tuesdav (26),

ALL HANDS AT WORK

The WNAC-TV (Boston) Film Unit divected and produced the
three spots for Brotherhood Week, ordered by the National
Conterenee of Christians & Jews. The sound was recorded on
magnetic Hlm and transferred to tape, which was sent to Soundac
Productions in Miami for animation and filming. Theé job was
then sent to Dekko Productions to transfer magnetic to optical
sound, which WNAC-TV matched with composite prints from
The Back Bav Film Laboratory. (Ed note: That's real brotherhoaod!.
. . . Lance Productions has finished 60 and 20-second blurbs for
Prompt aid has a West-Pine series in the works for West Disin-

fectant, . . . Caparros Studios has just finished 15-minute com-
mercials for Coca-Cola. . . . MPO Television has done some
color blurbs for RCA, . . . At Magic Lanterns, Salt Lake City,

production includes spot-live action blurbs for Utoco Oil; semi-
animated, for American Savings & Loan; eight 20-second semi-
animated, for Blue Cross-Blue Shield: three 20-second live action,
for Fisher Beer; 20-second semi-animated, for First Security Bank,
and animation for the Stauffer Home Plan.

ID's . ..

NEW TFIRMS: A new animated commercials firm. Le Om
Thompson Associates, has been formed in Hollywood by Miss
Thompson and Carl Urbano. In Chicago, Les Richmond has set
up Productunes, for producing radio and TV singing commercials.
Two of the writers are Frank LaVere and Bill Anson. ]
Transhilm. which is touring a radio-TV writing course conduocted
by Panl deFur, visited the journalism class of the University of
Bridgeport (Conn.) on Thursday (21). . .. PERRSONNEL NOTES:
William Walsh has been appointed account supervisor: for The
Cellomatic Corporation, New York. In Hollywood, Earl Biddle
has joined Plavhouse Pictures as assistant film editor. and Bud
IIir-ftlunﬂ his been signed for voice-over for a Two-Ford-Family
telebiurh.

Bell fo Move fo
ABC’s Thurs.

Pasternak for
ABC Revues?

HOLLYWOOD —— Joe Paster-
nitk, veteran movie producer who

NEW YORK—The Bell Svstem | leaves Metro this month, is nego-

will move its “Telephone Time"” |
series, now scen Sundavs, 6 pom,, |
over CBS-TV, to ABC-TV in the
Thursday 10-10:30 p.m. time pe-
riod, beginming April 4. The 52-
week order, placed thro N W,
Aver, places the Ffilmed drama
show in ABC's fall line-up, with
“Bold Journey™ penciled in to pre-
cicle it

CBS had offeved Bell the Ties-
day 10:30-11 p.m. time being va-
cated by Edgar Bergen, but the
client preferred an earlier exposure.

In another web programming
development, the Chrysler Corpo-
ration has optioned the Friday
9:30-10:30 p.m. time for a new
fall show currently in the planning
stage. The Plvmouth division will
bow out of the Friday line-up this
summer with Ray Anthonv’s exit,

TVGAL TV Center

® Continued fiom page 6

which are suspended from mov.
able tracks. An upper level con-
trol room contains master light con-
trols for both studios. Lower level
stuclio control vooms govern sound
and picture output, and alse link |
the director's microphone with the
ewrphones wom by eamera oper- |
ators on the studio Hoor. The mas. |
ter control voom is located be-
tween  the  dual «studio  control
rooms and flanking client obser-
vation boothis for viewing studio
activities. Close by is a slide and |
filin projection room for both color |
and monochrome.

Following a  U-shaped floor
plan, the stuclins and tec]micnll
core are surrounded by two Hoors
of office and production facilities,
including motion picture film de-
“veloping rooms, an off-camera re-
hearsal studio and a cafeteria,

Using these most modern’ facili-
ties is one ol the pioncer TV oper-

tiating with ABC-TV as packager
of a propo-ed musical revue series.

The hourlong shows may be
spotted irregularly as weekend spe-
cials featuring the Pasternak
“touch” for romuntic produetion
which he brought to “Student
Prince,” "Love Me or Leave Me,”
"Hit the Deck,” “Merry’ Widow™
and dozens of film musicals. He
also  discovered such talent as
Deanna Durbin,

WBC Conclave

® Continued from page 3

music” will be held at the same
time. They will be followed by a
diseussion of how research can
help pubserv programming, chaired
by WBC research chief AMel Gold-
berg,

The final panel, held after lunch,
will be titled “Spots Belore Your
Eves,” and will J:;I with the pro-
duction, use and potentials of radio
and TV pubserv spots. Chairman
will be Franklin A, Tooke, general
manager of \WBZ-TV, Boston.
WBC chief MeGannon will close
the conference following the wind-
up of that panel. On Saturdav
morning, conference participants

| staving over will tour the historic

high spots in the Boston area.

ations, WCAL-TV having begun
telecasting in March, 19449, Exee-
utive personnel include Clair R.
McCollough, president and gen-
eral manager; J. Robert Gulick,
assistant general manager in charge
of sales; Harold E. Miller, station
manager; Leroy K. Strine, regional
sales manager; Robert L. Drclier,
national sales manager; Paul G.
Rodenhauser, program manager;
Paul I. Woodland, promotion
manager; Harry J. Smith, business
manager, and [. E.
technical manager.

Mathiot, :

BILLINGSLEY!

You and your STORK CLUB are in trouble.

Your dining room and kitchen help walked out because you

have denied them the basic American right to be represented by unions of

their choice,

You spitefully fired your musicians because the president of
their union attempted to effect a peaceful settlement between you and the

striking unions.

You claim you ean’t understand why you’re in trouble. After
all, you told the newspapers, you gave your employees free champagne and
cartons of cigarettes every once in a while,

._ We have news for you, Mr. Billingsley. We don’t want your
champagne and cigarettes. They are no substitute for decent wares, work-

ing conditions and job security.

Mr. Billingsley, your long record of disputes with labor
unions, and your medieval methods of handling them, indicate you are

still living in the past.

We suggest that you catch up with the rest of the 20th cen-
tury. Today, there are few managements who don’t recognize their obli-
gation to bargain with the unions selected by their employees.

All we ask is that you too accept these standard

procedures: when there are labor-management

differences, responsible management sits down

with the union and tries to reach a mutually satis-

factory agreement.

You are not the only one whose investment is at stake. Over
the years your employees—musicians, dining room and kitchen help—
have invested countless hours of hard work doing their part in helping you

build the Stork Club,

Mr. Billingsley, you know where we are. You know how to
reach us. You know we're ready to sit down with you at any time and place
in order to-settle our differences.

Our proposal is made in good faith,

The next step is up fo you.

AL MANUTI, President.

LOCAL 802

AMERICAN FEDERATION OF MUSICIANS

/

L

LOUIS FERNANDEZ, President

LOCAL 89

CHEFS, COOKS, PASTRY COOKS

AND ASSISTANTS UNION

www americanradiohistorv com
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DAVID S1ECAL, President

LOCAL 1
DINING ROOM EMPLOYEES UNION

AFFILIATES OF AFL—-CIO
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- Snack Suecere!

| 39 TOP RATED HALF HOURS...
A NETWORK QUALITY DRAMATIC
ANTHOLOGY SERIES FEATURING
HOLLYWOOD’S MOST POPULAR STARS

for information

RATINGS — A.R.B. NOV. 1956 TELEVISION SUBSIDIARY OF COLUMBIA PICTURES
NEW YORK DETROIT CHICAGO HOLLYWOOD NEW ORLEANS TORONTO

711 Fifth Ave. 709 Fox Bldg. 230 N. Michigan Ave. 1334 N. Beechwood Dr. 1032 Royal St. 102-108 Peter St.
Plaza 1-4432, Woodward 1-3979 Franklyn 2-3696 Hollywood 2-3111 Express 3913 Empire 3-4096
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CHI LAYOUT

Exhibs Set
For NAB's

Convention

CHICACO—The TV film in-
dustry’s exhibit layout for the Na-
tional Association of Broadeasters'
convention this year was pretty
much firmed up last week, The
film distributors will, as last vear,
be concentrated on the fifth floor
of the Conrud Hilton Hotel here.
The reservations confirmed so far
for the convention, April 7-11, are
as Follows:

ABC Film Syvndication—=509.

M. & A. Alexander—515A-317A.

AAP-304A-505A-50TA.

Harry 5. Coodman—556A-55TA.

Cuild Films—528A-530A.

Mational Telelilm Associates—
504-5035-507.

Official Films—=553A.

RCA Recorded Program Serv-
ices—=500-301-302.

Walter Schwimmer—533.

Screen Gems—312A-513A.

Sterling Television—509A.

Telemut=319A-520A.

Television Programs of America
=534,

Ziv-TV—=556-5357-560.

MAC-TV is understood to have
made a reservation, but its rooms
are not known. The space it had
at last vear’s convention will this
yvear be occupied by AAP,

NBC Television Films will be at
the Blackstone Hotel with the
the NBC network. CBS-TV Film
Sales is expected again to be on
the 23rd floor of the Hilton with
the CBS network.

The Billboard will have room
537 in the Hilton.

Live Segs for
‘Playhouse 90’

HOLLYWOOD—--CBS-TV re-
portedly his given up on the idea
of trying to filn part of its “Play-
house 907 series, and, except for
perhaps oceasional shows now and
then, will stick to a live presenta-
tion.

“Plavhouse™ has been notably
successful in attracting stars for
its live segments, but top actors
have balked at performing for the
same relatively l;nw fees on film,
Filmed sliows were originally in-
tended to be used as reruns during
the summer.

SG Has New
Col. Package

NEW YORK——Screen Gems is
getting ready to release its new
Fnckage of 39 pre-1949 Columbia
eature pictures to TV. Tho no
titles have been disclosed the pack-
age is suid v contain the highest
ratio of A to B pictures ever re-
leased by Columbia.

SG is also stepping up the sales
of its 52-title “Hollywood Mystery
Parade,” which is now in 29 mar-
kets. It was in February, 1958,
that SC released ils first package
of features to TV, the 104-title
“Hollywood Movie Parade,” which
has been sold to over 100 stations,

‘Personal’ Rolled
By Desilu for NTA

HOLLYWOOD —— Desilu_ has
added another show to its list of
properties to be produced for NTA,
rolling “Pr;-rsurmr Reports, Ine.,” al
the studio last week. The program,
created by Martin , stars
Wayne Morris and Touch Connors
as two FBI agents who open their
own private agency,

Other series being filmed under
the Desilu-NTA agreement are “OF-
fFicial Detective,” “Rikki of the Is-
lands” and “The Last Marshal.”

J. FAULK WINS
AWARE ROUND

NEW YORK—]John Henry
Faulk, radio commentator and
American Federation of Tele-
vision and Radio Artists vee-

ee, won another round in his
ibel action against AWARE,
Ine., when the Appellate Divi-
sion ol the Supreme Court
lust week upheld his suit and
dismissed AWARE's a p-E'aL

If Faulk refuses to settle the
500,000 action out of court,
legal precedence will be set
for other plaintitfs to charge
AWARE with “blacklisting of
radio-TV artists™ and conspir-
ing “to destroy livelihoods,” as
Faulk Lias done.

‘King Kong’ at
All-Time Top
In L. A—69.7

LOS ANGELES—="King Kong”
received the high~st weeklv cumn-
lative rating for any show in the
history of this market last week
when it scored a 69.7, according
to the January Telepulse report.
With 95 per cent of the audicnce
unduplicated, the film reached
more than 66 per cent of all TV
hoines in Los Augeles in its “Chan-
nel 9 Theater” screening over
KH]-TV. A showing of “Flight for
Freedom” was incloded in the rat-
ing report, becouse of KHJ's pro-
gramming schedule.

When “King Kong™ was shown
over WOR-TV in New York on
“Million Dollar Movie” last scason,
it racked up a cumulative high for
that murket, too.

GROWING APPETITES

NEW YORK —— The TV net-
works are beginning to show
greater interest in feature pictures,
an interest consistent with their
strong ratings of this season. CBS-
TV is reportedly talking to Para-
mount Pictures about the purchase
of its film library and is also dis-
eussing the acquisition of a large
group of features Trom 20th Cen-
tury-Fox. WBC-TV is also said to
be negotiating with United Artists
for a dgruup of its independently re-
leased pictures, among which are
“Moulin Bouge,” “African Queen”
and “Barefoot Contessa.” The UA
i;mup are said to be a possibility

or a summer showing on that web.

ABC-TV, of course, is hot on
the prowl for feature product. It
can use the RKO package of top
52 until the middle of December.
but then BKO must turn these
features over to C&C Television,
which then must release them to
the stations that have bought the
RKO library.

Para Library

The library getting the most
attention is ti'mt owned bv Para-
mount. It is reported that the film
company is interested in a capital

ains see-out. At the moment,
aramount has not set any price
on its library, but is trying to
evaluate the market to see how

RUSHING BUSINESS

NEW YORK — The Pine-
Thomnas pictures have finally been
put into TV distribution, and
theyre off to a fast sales start.
Deals appear to have been made
in about a dozen major markets,
even before their TV release was
officially announced.

The outfit distributing the pack-

age is called Signet TV, It was

MGM-TV

to Shoot

Three Pilot Films

NEW YORK —— MCM-TV last
week further formularized its pro-
gramming plans. The Hollywood

liverv. This one has created inter-
est at such EEEIII‘.!iﬂﬁ as J. Walter
Thompson and Young & Rubicam,

production firm has decided to pro- | with the potential client at the

duce pilot films of “The Thin
Man,” “Min and Bill” and “Andy
Hardy,” all half-hour shows. None
of the leads has been cast,

Also being developed is an hour
mystery anthology which is being
worked on for ABC-TV., The pilot
film is expected to be ready by
September of this vear. MGM-TV
is also working on an hour an-
thology series on Film for 1958 de-

former agency said to be Lever
Bros. as a replacement for its “Lux
Video Theater.”

MCM-TV is also working . on
three to five spectaculars for de-
livery during the season of 1956-

'537. Most of these will be musi-
cals.

There

Parent Firm

has been a complete
(Continued on page 16)

Pine-Thomas Pix:
Start Off Fast

set up for that purpose by Nat
Gassman, a long-time, independent
film agent. Gassman is understood
to have been doing all the selling
himself this far. Signet is under-
stood to be the saﬁ?s arm for a
group, under the name Wintree
Productions, that has bought the
negatives of the 35 Pine-Thomas
features from Paramount Pictures,

Cassman is also understood to be

diﬂtrihutinﬁ( a packige of four
English-dubbed Italiun pictures:
“ﬁnua," "Bittﬂl‘ Hifﬂ.” TS lEﬂ{I{IIﬂ."

and “Les Miserables,” The first
bwo star Sylvana Mangano. These
are being sold under the banner of
Amanda TV Productions.
Times & Stars
The pictures in the Pine-Thomas
package were produced between
1942 and 1949, Their running time
ranges from 60 to 80 mmutes.
Among their stars are Rorv Cal-
houn, Paul Kelly, Bhonda Flem-
ing, William E}'ﬁle, Richard Den-
ning, Rod Cameron, Chester Mor-
ris, Willam Gargan, Mary Beth
Hughes, Richard Arlen, Barbara
Britton, Nuncy Kelly, Jean Parker,
Barry Sullivan, Robert Lowery
and Philip Reed.
Thev are almost all action-
adventure pictures with such titles
(Continted on page 16)

Outlets Laud CBS Pix’s Firm Rates:;
Other Distribs Say It Won't Work

NEW YORK — CBS-TV Film
Sales said it received numerous
telegrams from stations last week
appluudinkg its announced plan to
estublish firm and open rate cards
on all its TV film shows and a
sliding discount schedule for its
library deals. The reaction of other
distributors here, however, was
unanimously derogatory.

One firm said it tried such a
plan a few vears ago, and it was a

dismal failure. Others asserted it
wns unworkable on the fuce of it.

One competing sales manager
suggested that CBS Film was just
trying to grab some good publicity.
This, CBS seemed indeed to have
achieved. It quoted one of its
telegrams as praising it for finall
putting a “mantle of responsibility”
on syvndicated pricing,

The gist of the criticism here
was that there were too many vari-
able factors determining the price
a distributor has to get in any one

market to make it possible for any

rate schedule to remain firm for
long

Distributors have, of course, al-
ways dravin up their own price
schedules for each of their syndi-
cated shows. The price for each
market is based on the sales man-
ager's judgment of the sales condi-
tions in that market and not on any
single vardstick, These listed
prices are by no means a firm,
take-it-or-leave-it offer, and they
are never for general consumption.
The individual salesman usually
has a lower price he can retréat to
if sales conditions warrant, and the
liome office will sometimes ap-
prove still a lower price if, in its
over-all judgment, the firm can
afford it.

The plea for firm pricing and
the charge of price cutting is an
old story in TV film syndication.
Ask any distributor, and he'll tell
you it's his competitor that started
the rate cutting, Just what is being
cut is, of course, not precisely clear

lsin»:e there has never been a pub-

www americanradiohistorv com

lished rate schedule in this busi-
ness.. \What a a distributor usually
means by price cutting is his com-
itor's taking a lower price than

e himself would or could.

Stations have taken various posi-
tions in this argument. One large-
market station manager once went
on record advocating that all film
prices be pinned to stations’ time
rate cards. Conversely one small-
market manager once went on
record against distributors claim-
ing there was a minimum price
they had to get for a market when
they actually could afford to sell
cheaper.

One distributor criticizing the
CBS announcement bluntly as-
serted that bargaining is in the na-
ture of the business. He told how
three years ago he would never
take a deal for less than his original
price schedule, and for a while
slept wonderfully well with his
conscience. Then one morning he
woke up to discovel he hadn't
been making any sales.

l

Networks Sharpen Interest
In Feature Film Purchases

much it can get by letting inter-
ested parties bid . against each
other. Paramount's desire for a
cupital guins deal is said to be
lased on its need for cash to hel
compensate for the relatively ba
showing of “The 10 Command-
ments,” the Cecil B, De Mille epic
whicli has failed to produce as
E'.'cpc'utt'd at the box office.

There is another report current
that MCM-TV is also talking to
several distributors to see if they
are interested in taking over its
library, for sale in the smaller mar-
kels, MGM-TV's current sales staff
on these pictures—they have al-
ready  grossed better than $30,-
000,000 in sales to major markets—
is not large enough to move into
small market selling on a major
basis.

Staff Shortage

The company will probably
either build up its current staff, or
turn the library over to another
distributor who is equipped to
sell it.

The CBS interest 'n Paramount
rocluct indicates that it, too, may
iave a feature film show running
next season if the parchase is con-
summated, Its problems would be
the finding of an hour and a half
of prime time and getting a rea-
sonable price for the features. if
however, CBS doesn't use the films

for networking, it will give them
to its owned and operated stations
and then turn them over to CBS-
TV Film Sales, its distribution arm.

Liv May Puf
Product'n Stop
Sign on "H'way’

NEW YORK—-Ziv-TV has ap-
parently decided to cease produc-
tion on “Highway Patrol” at the
end of the show's second year. This
was indicated by a report last week
that Ziv has been pitching *Harbor
Command”™ and @ New Ad-
ventures of Martin Kane” to Bal-
lantine Beer, the largest single
sponsar of “Highway."

“Harbor Command,” starring
Wendell Corey, has already been
sold by Ziv to Hamm's Beer, for
an October debut in 55 Midwaest-
em markets. Ballantine in the East
will have completed its second
vear of “Highway™ in October and
will be ready for a new show.,

“kane,” which sturs William Gar-
gan, was put on the regional mar-
ket about two weeks ago. It was
understood that Ziv was hoping to
get “Kane” on the air by the end
ot the spring.

TPA to Distribute
‘Lone Ranger’ in
Foreign Countries

NEW YORK—Foreign language
distribution of "The Lone Ranger”
is being handled by Television
Programs of America as a result of
a deal just concluded between
Juck Warather, owner of the prop-
erty, amd Milton CGorden, TPA
president. The last 39 episodes,
all of them in color, will be
dubbed by TPA into Spanish,

French, GCerman, Italian and
Japanese, A
“The Leone Ranger™ is already

sold in Canada and England. In
the U. S. it plays ABC-TV for
General Mills and Swift and CBS-
TV for General Mills and Nestle,
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MCA Adds Department
Store, Plugs for More

NEW YORK — MCA-TV last
week added another department
store to its client list. Maison
Blanche, of New Orleans, signed a
52-week deal for “Crusader” to
begin May 14 .

Maison Blanche is one of the
longest and most successful depart-
ment store sponsors of syndicated
film programs. There is, thus, per-
haps some justice in its making a
deal with MCA, which only a Tew
weeks ago sent off one of the
broadest efforts any TV film dis-

PARIS BAIT

~ NTA Network
Launches Affil
Pix Campaign

NEW YORK——The NTA Film
Network is launching a contest
for the promotion managers of its
128 affiliates to Stil'l'l'l.'lﬁltﬂ them
into the hottest possible ballyvhoo
of the feature HFm rogram that
Warner-Lambert will sponsor be-
ginning April 1. The winner will
get a trip to Paris for two. The
award will be for the presentation
of the best shuwmam;ﬁip used lo
promote the program for its first
13 weeks. The general manager
of the winning station will also get
a big prize. Another five promo-
tion managers vill get portable TV
sets, and still another tive will get
Polaroid cameras.

The best promotion of a single
J::[:_I‘-:.:ytum will be awarded a color

set.

NTA last week sent the promo-
tion managers four teasers in ad-
vance of announcing its Station
Showmanship Contest.

Marty Roberts, NTA's promo-
tion director, is compiling a "Dic-
tionary of Showmanship™ to send
to the affiliates as an aid in par-
ticipating in the contest. This hro-
chure will consist of promotion

immicks that have been nsed on
eature films in the past year.
Roberts is thinking of turning out
a new edition of this “Dictionary”
EVETy Year.

{

tributor has ever made to lure de-
partment stores into the medium.

“Cheaper by the Million,” a 24-
page, two-color booklet supervised
by MCA's ad director, Frank Me-
AMahon, depicts the re-education of
2 mythical P.rL Goodman, adver-
tising head of the Emporium, a
mythical leading store founded in
15879. By Page 23, P. . is com-
pletely convinced that TV film
shows deliver two to 10 times more
prospects per ad dollar than his
conventional buy, the full-page
newspapér ad.

Data on any department store
nse of TV has generally been
skimp. MCA's booklet litsts 12
stores that have sponsored its shows
in the past two years. They are
Sears, Los Angeles, “Dr. Hudson”

Cand “Waterfront”; Sears, Saginaw,

Mich., “Heart of the City”; Owens,
Rockford, 111, “Lone Wolt”; Heir-
onimus, Roanoke, Va., “Mayor of
the Town™: Dural’s, Great Falls,
Mont.,, Ray Milland; Sears, Hous-
ton, “Waterfront.”

Also Jov's, New Orleans, “Fa-
mous Playhouse™; La Salle’s, To-
ledo, “Famous Playhouse™; Ruben-
stein’s, Shreveport, La., "Water-
front” and Ray Milland; Leggett’s,
Boanoke, Va., “Waterfront,” and
Wellan’s, Alexandria, La., Rose-
mary Clooney.

MCA sent more than 2,000
copies of “Cheaper” to stores in the
U. S. and Canada. This is the third
industry promotion issued by MCA,
the previous two having been for
autos and breweries.

Rheingold Beer
Cancels ‘Code 3’

HOLLYWOOD —— Rheingold
Beer, primary regional sponsor of
“Code 3,” has failed to renew the
show for another season, and pro-
duction will probably not be con-
tinued, There are 39 half hours of
the Hal Roach-Ben Fox series in
the can.

ABC Film, which syndicates the
series, has already started selling
reruns of the program.

Four Star Preps “Scout’

HOLLYWOOD —— New half-
hour series based on the early
[rontier is being prepped by Four
Star Production. Titled “Indian
Scout,” show will star Casey Tibbs,

nice

oolng,

Dick

DICK MOORE
KTTV,
LOS ANGELES

“cémeJ on your station increased its
aaudience share 32.8%" in one month.
Sponsor: Rheingold Beer

*ARB, Nov.-Dec.

for your market availabilities,

call, write or wire

ABC Film Syndication,

1501 Broadway, New York « LA 4-5050

Rise in TV Pix
Capifal Gains
Noted by IRS

WASHINGTON —— Good news

has filtered out of the Internal |

Revene Service on the rising num-
ber of TV film producers who are
selling the film outright, after first
run-offs. Grant of capital gains
status on a reportedly “tremen-
dous” sale of TV film by a top West
Coast firm resulted recently in
“phenomenal savings” for the tele-
pix producers, it was learned here.
Desilu Productions was rumored in
the trade to be the firm in question.

Washinﬁlun attorneys, comment-
ing on the recent capital gains
ruling, note that great savings will
result to “more and more TV film

producers who are selling to net- |

works after the first run-off.” The
ﬂg' in the ointment is the guestion
ot cost write-offs which film pro-
ducers have been taking on First-
run rentals. The depreciation tax
deduction rate for the compara-
tively new TV film industry is still
undecided at the Bevenue Service,
where a study of all depreciation
tax schedules is under way. Heve-
nue Service has reportedly thought
of spreading TV film cost produc-
tion write-off over a five-vear

eriod (The Billboard, December

, 1956), Attorneys would do bat-
tle on this, holding that an amorti-
zation period of a year and a half
established for movie film, would
be fairer for TV film.

District Case

The capital
reportedly for the big Desilu sale
is aclually an affirmation of a
similar ruling made in 1955. IRS
spokesmen point out that the cur-
rent ruling was made in answer to
a query submitted after the firm
had already filed returns with the
district director. This gives the dis-
trict director sole jurisdiction in the
case. Federal Service does the de-
ciding in cific tax cases only
when formal inquiry is made be-
for local filing of tax returns.

In this last ruling, Revenue Serv-
ice savs it is up to the district
director to decide whether the de-
preciation write-off was “handled
properly,” since there is no formal
ruling on the cost write-offs for TV
film on the books. Capital gains
status allows the film sale to go
thru under the 25 per cent tax
ceiling, rather than the corporate
rate of 53 per cent,

Stars to Shine
In Town Hall

NEW YORK — Irving Berlin,
Jimmy Durante, Ha Belafonte
and Hoagy Carmichael will head-
line the first four stanzas of “Town
Hall Tonight,” new hour-long se-
ries on the history of show business
being prepared by Bill Bacher,
producer of “Washington Square,”
and the William Morris Agency,

The opening quartet of formats
will be the history of folk music
(Belafonte and guest Burl Ives),
the life of Berlin, a fanciful Car-
michael biogaraphy called “Star-
dust Road” and a tribute to vaude-
ville (Durante). The last-named
will probably be based on Fred
Allen’s last book, “Much Ado
About Me." The series title, in-
cidentally, comes from Allen’s
radio show.

MINNEAPOLIS——Cuild Films
has opened a branch office here,
its 12th in the U. 5. Named to
head it is Don Menard, formerly
manager of KMGM-TV here. He
was previously Detroit manager for
Television Programs of America
and operations manager of KDKA-
TV, Pittsburgh. :

wwWw americanradiohistorv com

ains ruling made |

NEW YORK — Screen Gems
Jast week sold its new group of
52 cartoons in the “Fantasie and
Fables” series to General Tele-
radio for WOR-TV here, and
KHJ-TV, Los Angeles.

There are still an additional 200
cartoons in the series yet to be
made available from the Columbia

the Tempi-Tunes and Powwow's.

Pictures stockpile. They include|

for December
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L]
T Buys New |Hoyt Packages Pix
SG Cartoons |0 [\niveny Wayna

NEW YORK — Howard Hoyt,
legit producer and agent, has pack-
aged a costume series on the ex-
ploits of Mad Anthony Wayne,
Washington's aide during the
Revolutionary War,

Mary Biddle, of the Philadelphia
Biddles, is producing the half-hour
dramatic show. The script is by
| David Taylor, who just sold the
video rights to his novel “Farewell
to Valley Forge” to Walt Disney.
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Composition Studies

® Syndicated Film

Adventure Shows

NBC Pitches
Live Daytimers
As Film Subs

NEW YORK — NBC-TV affiki-

OUTDOOR IMPACT

Series Filmers Turn
More to Location Pix .

NEW YORK—The emphasis on'emy  itself and out to the blua
location  shisoting for syodicated ' vonder. Hence, the Ziv erew wus
shows seems to be growing even recently off to San Diego, Calif,,
greater, a fact that again reflects for a three-day voyage on a de-
the influence the large regional strover, then it shot scenes on un-
sponsors are having on the busi- derwater demolition training, at
ness. For the old-fashioned, mar- Marieland, and then to Pensa-
ket-bv-market syndication, all this cola, Fla.,, for a show on naval
location work would drive the aviation. Castle is also planning
budget wayv out of range. But the | to muke four episodes at sea dur-
big sponsors continue to demand ing the academy's summer croise.

the broad impact obtainable from'
open-uir action. and they seem
prepared ta pav for it, ’

Cuild Films is shilting the loca-
tion of “"Captain David Griel” in
a couple of weeks to get greater
variety of backgrounds. After com- !
pleting 14 episodes in the Pacific, !
the crew is shifting to the Carib- |
bean. It will shoot eight off Cuba
and eight off Mexico.

Perhaps even more illustrative is
what has been happening to Ziv-
TVs “Men of Amnapolis.” Alter
completing seven films, Producer
Bill Castle conferred with sponsors |
and agencies and decided to make
a subtle change in the appearance
of the show.

While Leeping the personal kind
of conflict of the first filins, he de- |
cided to get awav from the acad-

Young Handles

10 NTA Pilots

NEW YORK — Frank Young,
last week was named publicity di-
rector of the NTA Filim Network. |
He will also do the publicity an.
the 10 pilot Flms (six from Desilu
and four from TCF-TV) that Na-'
tional Telefilin Associates will have
for national sale this spring.

Harry Algus continnes as pub-

which properties will be placed on | livity director for NTA's distribu-

sule is being held up tion operution on both feature

Young was formerly publicity di-

Flun 1% to I-r!;.cne hl_’l"l.‘h'{ff"ﬂ twio ;"':Id . l't'::h{l‘ ﬂl SCTeen Ciems. He was
three new properties on the market | previously  the press  department

ABC Adds 10
‘Code’ Sales

NEW YORK—ABC Film Syn-|
dication racked up 10 sales for its
“Code 3" series lust week, to put
the myvstery adventure in 135 mar-

New sales for the show include
WTCXN, Minneapolis; KIVA, Yuma, |

AMove should be an important Ariz.: KDKA, Pittshurgh: WHO, '

Des Moines: KFAR, Fairbanks. '.mn:ii

field. Reportedly, Screen Gems hn:-'.! KEXNI, Anchocage, Alaska; KTEXN,

KVST, Big Spring, |

SERIES IN

| being

WCPO Axes

Afternoon and
Eve. Features

CINCINNATI=—WCPO-TV last
week drastically retrenched its fea-
ture film policy by axing the fea-
tures in its early afternoon and late
evening strips. It has replaced the
features with hall-honr Fi!m series
bought mainly from Official Filins
and Thoampson-Kach,

“"Movie Matinee,” 12-1:30 p.m.,
which wasn't making much dent
against “Ruth Lyons’ 50 Club,” is
replaced by “"Tom Me-
Carthy and the News.” “Mr. and
Mrs. North”™ and “Crosscurrent.”
The Stu Erwin show goes in at
1:30 p.m. replacing “Beulah.”

“"Hollvwood Theater,” 11-12:30
a.m., which was rinning behind
WKRCs “"Home Theater,” was
dumped for an hour of syndicated
shows including “Inspector Mark
Saber,” "Overseas Adventure,”
“The Pendulum” and “Dateline
Ewrape,” Far hiture bookings in
this hiour, the station has the “Errol
Flvom Theater™ and “Lilli Palmer
Theater.”

Commenting on the late night
change, Ed Weston, assistant gen-
eral manager, said. "We hope this
will enable late-night viewers to re-
lax and enjov ane or both half-hour
progrioms and still retire at a rea-
sonible hour.”

CBS-TV to Extend

"Have Gun’ to Hr.

HOLLYWOOD—CBS-TV execs
reportedly have decided to extend
the “Have Gun, Will Travel,” Dick
Boome starrer into an  hour-long
show,

Pilot of the program was lilmed
in half-hour form, but the web is
saicd to feel that it wants an hour

sponsors on one or two of the pro-| Tex.; WNAO, Raleigh, N. C., and | Western in its line-up, possibly for

JOKR, Tokvo. J

the Saturday 7:30-8:30 p.m. slot.
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7. atudio 37 (MCA) ... coe 1 ML Doug Fairbanks Presents Bram
10, Celebrity: Plavhouse (Screen 1, Headline (MCA) ......0.0s b batieeals
GEIME! oavsnasaiivesaiimine TR CABGY L v RS |

NTA Lines Up
First 5 Whs.

NEW YORK—1he NTA Tilm
Network last week had approval
of the 20th Centurv-Fox features
that will play the first five weeks
nnder Warmer-Lambert's  sponsor-
ship, begiiming the first week in
April.

WBAL-TV to Strip
TPA's ‘Hawkeye’

BALTIMORE —— WBAL-TV
here is going to strip “llawkeve
aned the Last of the Mohicans,”
| which it recently  bonght from
| Television Progrums of America.
|.\Im:du}- thru Thursday the show
is booked 6:13-6:43 p.m,

On Fridav it will be 6-6:30 p.m.
It will be intradnced by the sta-

| lion’s “Officer Happy.”

SYNDICATED

SHOW N
ROANOKE

-ARB,
Sept., 1956

#

TOPPED ONLY BY ZIV'S,

The Hive pictures are "Shores of |
Tripoli”™ with Randolph Seott and | affiliates. and it will get nation-
Munreen Oara, "The Lodger” | wide ballvhoo, From then on each
with Merle Oberon and George picture will rotiute sections of the
Sanclers, “Leave Her to Heaven” network.
with Gene Tiernev and Comel!  As of the end of the last week
Wilde, “Suez” with Tyrone Power  the title of the program and its
and Lovetta Young and “The Ghiost | host or hostess had not heen de-
and Mrs, Muir”™ with Rex Harison | eided upoy, althe 20th wis due to
and Cene Tierney, | film the openings this week., Pos-

In the first week of the show 'sibly this was being held up pend-
the same picture will play all 128 II1[11g sile of the remuaining halt hour.

HIGHWAY PATROL (39.1)

BEATS:
What's My Line. . .287
$64,000 Challenge . 28.5
Sid Caesar ......23.5
Phil Silvers ...... 229
This 1s Your Life. .18.3
Jackie Gleason ...10.8

« « « and many others.

Ouncan Renaldo os “'CISCO™

Wwww americanradiohistorv com
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TV PROCRAM RATINGS

THE BILLBOARD

MARCH 2, 1957

) Lt L PULSE LOCAL RATINGS FOR DECEMBER
n r r r
UI s ea THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS AND SPOT ADJACENCIES
;i . DECATUR, ILL. SYRACUSE BOISE-MERIDIAN, IDAHO | CHATTANOOGA, TENN,
Sia rIIS Io I-OOk 3 TV STATIONS—30,200 TV HOMES 2 TV STATIONS—103,100 TV HOMES 2 TV STATIONS—31.900 TV HOMES 4 TV STATIONS—S57.900 TV HOMES
Population=111,000 1178th in U. 5 Population—337,300. 158th in U, 5§ Fopulation— 1 38,000 (152d in U, 5.) Population-—266, 100 180tk in L. 5.)
Buying Income—5193,697.000 Buving Income—3625 478,000 Buying Income=—5189.116,000 Buying Incoeme—5358 260,000
- | 1 66th) T {57th} 1 1 70th) | 95th)
Retail Sales—%142 558,000 {158ih] Retail Salee—5475.635.000 (5Tthl Retail Sales—F31T70,812.000 1139th) Retail Sales—%283 759,000 (57th)
Food Sales—S30.875,000 (165th) Food Sales—5109,909.000 (54th) Food Sales=%32 036,000 1162d) Food Sales=—365912.000 (H3d)
Drug Sales—5%3,058,000 1201st) Drug Sales—512,3%25,000 (&4rhi Drug Sales—54, 766,000 (1&0th) Drug Sales—57,715.000 199th!
- : = o Autamative—533 615,000 11411 Automotive—53101,079,000 (54th) Avtomotive-—%41 676,000 (1 15Hh) Autamative—551 137000 (1031
NEW YORK— I'q..lllg[l{]m af the Above figures include following county; Above statistics are for Boise only and | Above figures include following counties:
5{*3,“ the dueumentm'}' spriee Cuild Macon. 'np "mnnﬁ sl'luws ::n:rfll.;lccl; toflowing counties: Ada, Walker, Ca.. Hamilton, Tenn
Films put into syndication in No- TOP NETWORK SHOWS | 3 &d'Suiiwan, witem, so. 60 10 NETWORK SHOWS
vember, is beginning to surprise 1. $64,000 Question, WCIA, T. ... 55.5| 3. Phll Silvers. WHEN, T. ...... 3.8 TOP NETWORK SHOWS | Groucho Marx, WRGF, Th. . 42.0
Evtr},rhud : im:lnt]iug, ﬂppnn"nﬂ}*. 2. Fd Sollivan, WCIA, 5o, .. HJ 4. Alfred Hiichcock, WHEN, Su, _42.5| 1. Ed Suellivan, KBOL, Su. ..., . 44] 5 Dragnet, WRGP, Th. ......... 4.3
Guild Films. Here is what it has 3. 1| Love Lucy, WCIA, Su. .....50.8| 35, Godfrey's Talent Scouts, WHEN, 1. | Love Lucy, KBOL, M. ....,.4.3| 3 pury Come, WRGP 19.3
L ! L.‘ k. B WH.t.! “.’ Line? w‘:]-l-‘j q“q slql M lllllllllllllllllllllllllll ‘:1 L DIE“'ﬁh"d. “.I[H], . 44.0 wsn -i-.. E. i REbr --: IIIIII “L.'
done in the past few weeks. 5. Juckie Gleason, WCIA, S. ....499| 6. G. E. Theater, WHEN, Su, ....41 % | 4. George Gobel, KIDO, S. .....4LB| 4 g Wyman, WRGP, T. ... 383
In Seattle-Tacoma, on a spec ial 6. G. E. Theater, WCIA, Su, ..... 498 6 June Wyman, WSYR, T. ., _,_41_3 5. December Bride, KBOIL, M. ... 40.0| ¢ n, Pont Theater, WRGPE, T, . 317.0
300-call coincidental pulled by the b Father Knows Best, WCIA, T. 49.8| 8 564,000 Question, WHEN, T. ..40.8 | 5. Lawrence Welg, KIDQ, Su, .. 4080) ¢ pgi giory WRGP 363, WSH 3
American Research Bureaw. on H. Red Skelton, WCIA, T. .......490| 9, Person to Person, WHEN, F. . 191 | 5% Your Hit Parade, KIDO, §. ... 40.0 = Rt e W 158
_ heses L P 9. Alfred Hitchcock, WCIA, 5u. . 47.8 | 10, December Bride, WHEN, M, ..39.0| & Phil Silvers, KBOL, T. ......398| 9 B4 Sullivan. WDEF 314
February 5, "Kingdom™ got a 28.3 10, Lorciia Young, WCIA, Su. ....46.5 9. Wamer Bros, KIDO, S, ....388| ~ WaAGA 1.3 Sa . . 309
opposite “$64,000 Question,” with TOP MULTI-WEEKLY SHOWS 1. Burns & Allen, KBOL, M. ....38.5| g 1 [ove Lucy, WDEF 138,
a 30.2. In the January pre-"King- T0P MULTI-WEEKLY SHOWS 1. Mickey Monse Club, WHEN, WAGA 1.5, M. .....cc0ueave M3
dom” ARB report the station had 1, Mews, Weather, Sports I]I-'pns}, N o 16.6 TOP MULTI-WEEKLY SHOWS 8. On Trial, WRGP, F. ...,,....}.]
-.g.]]]}r 2.0 ngﬁjm[ 41.4 for “S640G." WCIA, M.-F, .. J0x| 1. :;:Ehwﬂﬂ;h Sports (11 p.m.), 1. Siar Performance, KIDO, 10. Life of Riley, WRGP, F. ...... 33,
; E ¥ 1. News (6:30 p.m.), WEIH-. *F 5.8 Ny MLAES ssananasiaien, 13.7 W I e .0
In the Far West the Bennett 3. Weather, Sports, Misc. (6:45), 3, Dere Santa, WHEN, M.F. ....21.0 | 2. Looney Tunes, KBOI, M.F. ...20.0|  TOP MULTI-WEEKLY SHOWS
Paint and Glass Company signed WOCIA, M-F. . ....0niinnnnn.. 24.7 ;- Eﬁhﬁm W‘:_I&Hﬁ Hni_Fi- ..... l:.;| A\ CBS Newsreel, KBOI, M.-F. ...23.5| 1. Fddie Fisher, WRGP 25.5,
for 52-week sponsorship of “King- 4. Mickey Mouse Club, WTW- + WHEC--News, WSYR, M.-F, ... 182 | 4 Autry & Rogers Ranch, KBOI, WER WO L 25.8
; : ~ : M.-F. ; vevers. 222 | 6 News, Sports, Weather I 2 234| 2. NBC News, WRGP, 25.2
dom” in three markets: Salt Lake 5. Little Rascals, WCIA, M.-F. 207 (6:30 pn.), WHEN, M.F. ....17.9 | 4 Nperry Milkman, KBOL, M.F. . 234 |  WSB o8, MoFo ovvrrr o ronnss 256
City, Boise and Idaho Falls, Tdaho. 6. Midwest Matinee, WCIA, MF. 202 | 7. Eddi¢ Fisher, WSYR. W., F. ..15.8| 4 Hometown Reporter, Weather 3. World In Sclence, News
In Los Angeles, where the show 7. Cartoon Time, WCIA, M-F, . .19.8 | 8 News, Spors, Misc, (6:10 p.m.), {6:45. pam.). KIDO, M.-F, ,...21.8 i6:15 p.m.), WDEF, M.-F. .,.21.8
l.] I ¢ a1 Lol Cuild t it K. CBS News, WCIA:. M.-F. ..... 19.7 WSYR. M-F. ....oaiinien 136 7. Flving A Reporter, KI1DO 4. Sports, Weather (6:00 p.m.),
UPUUEER SN NESLE. Alnt. T y. Guiding Light, WCIA, M.-F, ,.19.5 | 9 Esso Reporter, Spors [ L A——— e JBE] O WDEE MAE. e 21.4
into syndication, Ralston Purina re- 1. Search for Tomorrow, WCIA, | (645 p.m), WSYR. M.F. ....129| g Sherilf Spud, KIDO, M.F, ....14.5| & Guiding Lighi, WDEF, 14.2,
cently got a 12.8 rating on the MBS 19.2 | 10. Queen for a Day, WSYR, ., | % Brighter Day, KBOI, M.-F. ....13.5 WAGA 4, MoF. ........... 14.6
film’s fonrth ron. 10P FEATURE FILM MoFe crriiiiiiian 12.2 110, Love of Life, KBOI, M.-F. ,...13.1| 6 Mickey Mouse Ciub, WDEF.
In Columbus, O., where, in an URE FILMS TOP FEATURE HlHi TOP FEATURE FILMS 4 E:MF;;: }'ll.1lrh1;:;|'l|1-1:r.r.r|::|;”'l:‘u-:lal-l-:lll:““l*
1 d l_'l-"..? thE‘ 'L'Im:u Wneldy : .
unusual deal, it is sponsored by Once Weekly Weekl 1.0, WAGA 4. M-F. .\ ..io.s 14.4
{nninr League, it got a 14.8 against I :";m ;;';h:' wcu.. 914 | 1. Featlure Playhouse, WHEN, 1. Electrle ?h':eif,_., H‘;m’ i' 8. Matinee Theaier, WRGPF 139,
- i - LI LR EREEW R w - £l ¥ =
3.3 for Ln[:-nfty:l T'unes. :’trl_tl last 1. Starlite Theater, WCIA, Folli15-12:00 mid. ..... ......, 1B.0)  W.9:00-10:30 pm. ............ Me :r“ ,‘1‘. "':15 ek ';L,;_-m:q'l,"'"”
week “Kingdom” was nominated FAGII200 mid. . ....,.000. 226 | 3 Fremies Plivhouss, WHEN, | 2. Academy Theater, KBOI, ot b gl ol e e
for an Emmy award as the best 3. Premicr Theater, WIVP, bt gty e R SRR L e ; Th9:30-11.00 pom. -oooonnnn 30810 Nows Final (1000 pmy,
' . I ’ ) W-10:30-12:00 mid. .. _,. i 15.7 | 3 Movle, WSYR, 1. Quality Theater, I{ﬂrl}l, . Mews Final (1120 p.m.),
dnmnpentnry program on T"' 4. Matinee Movie, WTVP, 5.-4:30-5:30 pm, ... o M0 S 10001045 pom, ..., 25.0 WDEF, MoF. oovieiiiiinnnn. 13.3
Guild has been directing sales 5330430 pom. 156 & ;‘hu]rl; gfﬂ:.ﬁmlun. WSYR, (1.q| & Cemtury Themier, KIDO, TOP FEATURE FILMS
on the 39-film series strictly to 5. NTA Film Spectacular, WTVP, Wi Pl 4y ieaiainnra J1 0 MB:00-9:30 pamy L 12.6
g T-B:30-10:00 pom. ... .vvvenn...15.4 Multi- Weekly £, Million Dollur Movie, KBOI Once Weekly
stations. " 4 : : . .
Multi-Weekl I. Hour of Mystery, WHEN, . S-l0:3Mb-12:00 mid, ,........... 0.3 1, Wesiern Theater, WRGP,
. I 1. Fﬂt"" I'IJIEEII.‘T.. wrrvlr* '.'d,*Th.-H-'I:I..--“:lS-l]:ﬂﬂ “‘!h‘l. ,,,,, 12.3 Huli;-w**kl* 5:4{]’“'5;” I".h, ........ ,...Iﬁqﬂ
'Mﬂ IC Lﬂ“t'El'l"l M.-F., Sw.-10.30-12:00 mid. .., 157 % Hollrwood Matlace, WSYR, I. Channel 2 Theater, KIDO | 2. NTA Movie, WDEF,
9 1. Midwest Marquee, WCTA, MF12:452:30 pm. ... 9.4 M., W.ol0:30-11:45 pom, ,..... 20.6 J-“;,‘I"“‘;mm "":';_m_-li_- --------- 1.8
- " " “ T i = « & ilm cutures, A O
KIddIE Tv SE"ES Moo 5.-10:45-13:00 mid. ...12.7 TUP SYNDICATED FILMS TOP SYNDICATED FILMS S.-2:00-4:00 pom. _.......... ... 13.4
1. Litile Rascals iInterstate, 4, Safurday- Night Movie, WROG:T,
SALT LAKE CITY-M.: I IHF “HDEU‘EE HI.HS WHEN, Th-7:00 ............. TR Ta iy NEUMART- AU ST S=10:00-12:00 mid, ... . ........ 11.9
Pt Tk G DG S 1. iSky King (Nablsco), WCIA, 2. Highway Patrol (ZIv), WSYR, .. e IBOY. B.8440 .. e Multi-Weekl
Ing., is in the midst of putting to- BB ) S 28| Weldd .......... A 'flaia| T Crnehd Dis (NEC), S0l B8 O
gether a new children’s film show 1. Celebrity Playhouse (Screen 3. Mr. Disiclet Attorney (Ziv), | - eience Liction Thewter (Sh " ML.F-5:15-6:15 p.m 12.6
H d “"i'!' ¥ ]_. ,-I.. LR -[ ﬁfm“r “.'{:]'a“_ Th.-%:00 , 41.5 WEYHR, M.-10:30 :_1'3 H.I[.'lﬂ. “..-I.M ............... J‘?r:l L et - Pl Lol .
called "Magic Lantern Time.” The 1, Sheriff of Cochise INTA). " 4. Crunch and Des (NBCL Wsvi. | 4 Man Called X (Ziv), KIDO,
program consists of animation and WCIA, S6:3 ... .. .. ... .. 418  Fowwm ey 3 118 S0l L e s 36.8 TOP SYNDICATED FILMS
education and adventure film. Mae ' 4. Suldiers of Fortune (MCA} 5, T -\"nl'l:';'r'ﬁ;y'; eyl s :3-?;,],' Front (MCA), KBOI, s L. Hll:;:r Patrol (Fh), WDEF, §ia
: 5-mi is WCIA, Su-6:00 ...... e 38|  Borax), WHEN, M.7:00 ... 2.5 | POHIE. dwienoses bt : W SR e e i !
i_;:hP}::;]:hrEEl[!]? 2::;EEFEE}:IHE:?E? 4. Public Defender (Interstate), 6. Dr. Christian (Ziv), WHEN. | 6. _I[-Inlzth:'-uu.:.r Patrol (Ziv), KBOI, - 1. ::l*r.s Eﬂ‘hrlﬂilﬂ 1Zivl, WRGP, i
e o : WCIA, Th.9:00 ....... ., v W0 L et ] o TeBR ieeassiincisrer e : REEETE
around an animation character 6. | Led Three Lives (Ziv), WCIA, 7. Superman (Flamingo), WHEN, 7. Annie Oakley (CBS), KBOI, 3. Esso Golden Playhouse
known as Hoppy Bright. For half | _ Gl ... . ............ % o R D o3 e o L e AL A58 tMfichall, WRGE, Th.- 200 ... L8
of each E‘}]T-SDE]E'- Hoppy tikey the ™ led X 1Ziv), WCIA, B. Dr., Hudson's Secrer Journal | & Cisca Kid (Ziv), KIDO, 4. Badge 714 (NBC) WRGE,
kdd' ¥, ]._ - et P e 355' IMCA), WSYR, Su-10:30 ... .. 19.5 Ih.-T.".H_| cerdanesiane Creesennes 5.0 BB s dnm s 1.8
| 185 lh'rll anunabion I"nn!;mm. 1. frl.rI.'I-Lh nnd Des (NBC), WCIA, | B. Ellery Queen (TPA), WSYR, B, The Yitor (NHC) KkIDO, K. Selence Fill'l'h']"l Theuter (Ffivi,
The other half of the show consists ’ ‘:{_IHTW P T - T3 M LT (R 9.5 f-"":';'? e - T 35.0 4 EDEFT 3'";"1" e ii;:-a.'tﬁ'r"ml
E : -1 i - In F;] in iScreen E;m”_ -'|.|:|1 A ﬂ. “ IEH" i “IH"""" - TN rancisoa £d ' . mos n noy . ¥
of J'_'i.frh:-:m hunting ::r{cp{-dulmm. and L B B - 'ﬁm akley } o e S g 300 T o T e PO M
travels to many fﬂl'ﬁ’!gl'l lands, 9. Superman (Flamingo) WCIA, 1 11, Buffala B,“ n ": thl ““Lq 11, Dr. Hodson's Secret  Joornal 7. 1 Led Three Lives iZivy, WIDEF,
For the second section of the MLB00 . 30| T s e 9| IMCAL KBOL, T30 .o Y R oo ) B3
show. Mac Lee i also ]':I]'nlui]‘rg a 1. Federal Men (MCA), WCILA, (12, Sky King (Nabisco), WHEN, |12, Shy King (Nabisco), KBOI, B Tisco Kid tfiv., WDEF,
L2 : b dne gt T L S L SR e i 4.5 5 e AR AR LA 150 S0 L e 30.5 THTW  vvvsenisrirrnsnesas 9.3
]]ﬂl‘fllﬂﬂ entitled “So You Want to 11. Steve Donovan, Western Murshal 13. Victory at Sea (NBC) WHEN 13, Susie (TPA) KIDO, F-8:00 ,..30.5| 9. Rin Tin Tin (Screcn Gems),
Be.” This will show the kiddies e el “:;(IE:"HT#HM ....... EER : g.-‘.r:uu- ...................... 17.8 14 Etf;;gar;]l';u:éﬂcr MCAL, ot ;I[LEESFE:I:E‘LP{#HtII: ------ 23
. == il e 1. ollywoo a our 4, Couns slsh Cristo (TPA), T R . . Studio 4 3
Exﬂcﬂ:" what it is !ILE to be a fire (Consolidated), WCIA, W, 9:310, 32,5 W;‘FH, M,-",Izm; ”H'H ,,,,,,,, 17,0, 15 Sur Performance (Official), Th.=7:0d) A b e 283
Tman, L"'-"Whﬂ}'. I}D]l{,"{'lﬂﬂﬂ, ete, 14. | Search for Adventure (Bagnall), 15, Fsso Golden Playhouse (Official), ; KIDO, W., Th=T:30 ...ovivnns 30,011, Dr. Hudson's "u:-.r:t J;‘-l.lrmt
Mac Lee is also I-'I'["I_}ﬂ'l":"[] to offer WOLAL Tl .. viniensss 318 WHEYR, S.-7:00 ................165 15 Man Behind the Badge (MCAJ, (MCA), WDEF, F-T: .. _,..263
3 Pl - A 15, Mans C. Andersen (Interstate), 16. Soldiers of Fortune (MOCAT { KBOL TA0M .vnivenrsarss 300112 S Erwin (Official), WDEF,
a sponsor a self-liqnidating pre WETA, WABi00 ot sesrinss 30.0|  WHEN, M6:00 .............. 148 17, Code 3 (ABC), KIDO, T.-9:00 ..29.8|  T.830 ..vvevvosonrsnreonnsin 258
minm [:ﬂ.ln with tovs, books and 16, Highway Pairel (£iv), WTVP, 17, Stage 7 (TPA) WSYH, 145. Stars of the Grand Ole_Opry 13, Wild Bill Hickok (Flamingol,
: |
other items built around the {]1.1ra " ; N e 20N TR s 14.5 {Flamingo), KBOI, 5-7:00 ,,..29.8 WDEF, Thf30 ............. 240
i ' Lo Annie Oukley (CBS), WCIA, | 18, Hopalong Cassidy (NBC), 19, Mickey Rooney (Screencraft) 14, Ruckel Sguad (ABC), WRGP,
acters of “Magic Lantern Time.” e s e 983|  WSYR, 50230 .oonursiveiens 143 EADE Bl i s s 29.3 I ) 133
T8, T, Hudsom's Secret Journal | 19, Celebrity Plavhouse (Scieen 19, Cireal Gilderslegve (NDC) [5. All Star Theater (Screen CGems),
: (MCA). WIVP, F-6:30 .....,.. 68|  Gems), WSYR, F.o11:00 ...... 118 KBOL 5900 ........00oen... 19,3 WDEF, T.%30 .............. 18
REHEARSAL 19. E"j:‘_‘l‘”“':TE“"“I“t‘m“ﬁ““- | 20, Rosemary Clooney (MCA), 19, Looney Tunes (Gnild), KBOI, 16. Annic Dakliey (CBS). WDEF, .
|l ¥, e g R ) e A A e 34.0 WEYE, Thel:DD ccc.cnnzsensns 12.8 T o S 29.3 S | R , ol
. 0. Buffalo Bifl Jr. (CBS), WCIA, I:!. F'iv.:if-m.': Fiction Thealer {Fiv), c2l Guy Lombardo {(MCA), KBOI, 16, Stars of the L-r.1nf.1 Hl: “111_'.r
SPACE | L L | e e R 25.0 | WHEM, S6:00 ..., ccnesnnss=133 T-2:30 S i e {Flamingo}, WDEF, S.-9:00 ...20.8%
T.V., radio, theatrical produc-
n i . /
ons. Small to extremely DeSIIU Sked of Jeannie!” to | Pine-Th TV Pil
- . ine- | homas - iHots
new New A
‘I:r': ;Fﬂ;' “;I:h' ; 'I:'l Ge xe ® Continued from page 13 ® Continued from page 13
or race ow unding, - f — SRR ———
Cas "Disaster,” “Jungle Flight,” “"Hot | change of heart on the part of
500 8th Ave. | s “Disaster, ,
Inauire Mr. D. W. Carl NEW YORK—Procter & Gam- ' Cuargo,” "Dynamite,” “Double Ex-|Joseph Vogel, the new M-G-M
“q“"’F "'l -E- -D' ariton, ble will cancel “Hey, Jeamie!™ pasure,” “High Explosive,” “Sub- | president, toward TV, and he i
Ph '"'“I-.ﬂ 16 41:Iﬂﬂ HOLLYWOOD——Final  sched- sometime in April. The advertiser marine Alert” and “They Made Me | putting the entire resources of the
one: LWngacre ule of nine pilots las been set|will retain ownership of the Satur- a I'uiﬂ_:_'l'.r" The 1{.1-:-.1!..:5: includes company behind the production
by Desilu for this spring. Accord- | day 9:30-10 pun. slot on CBS-TV, four BIEIT“WH lpmtmesk with effort,
ing to prexv-owner Desi Araz, and probably will buy half of | Philip !?‘FE}UEEFHE;;HEBIW | The MGM-TV team headed by
all shows will be completed by “Perrv Mason” which  will lml Charles (Bud) E.-u-r}' consislts of
ol | The Pine-Thomas pictures were | g Tl Vfaniis. &
April 15. slotted somewhere on  Saturdav close to being bruugﬁt it TV a ";Flm} Lll.W:’LLI o’ -”1”}1‘{. ~_1_-'§i"1
Gl of ; _Seven of the half hours are for uighls Iwn’ 'md a h.ll[ ago by %aunea.lted ful{::uxh:;:] % l*t*L“::Htl I‘tllm;;'[‘m. ﬂ:_:"
i witch. for el av Pr tion when KVTV, Salt Lake City,
Every Product will pitch lor gtself, are a new | . Films | fell ﬂuu v.hn_nn AAP failed to come : Sl
Every Market, i Celste Holmes starrer, “No Fagili- |7 75 to terms with the American Feder- P”"ght\;?‘.\f',;f,':"" !hbm"ll";l ':'f EEF‘;‘E
. - T 5 = B 1 A : h. ]
ry € tics _fur Women,” about a female WA | ation of Musicians on repayments, ety i'll- Jeal l;‘g lit“ I‘:? m‘t
EHEI”" B'l.ldgﬂ !‘iﬁ_l'c']rgn ! "Fﬂtllli’ﬂ%?“ﬂﬂ"t a}uI t]“i tective, The Last Marshal” Since then a couple of other dis- %[:E‘Ef“f‘rf il destd, 0 hupper
alter Winchell show, a- fictional | “Personal Reports, Ine..” “Rikki of tributors have tried to muke a deal )
Offices in : / sl : “ports, Ine., tkk1 of Ur rs have trie m
principal eities detective  series, with  Winchell ' “This is Alice.” “Wild- | on them.
IS 1% Salive 1

the Islands,”

throughout the serving as nrator and hast, First Signet is probably the first inde- | outfits that entered the busi i
D s o o i T is probably 1@ first inde outfits that entered the business in
et film is expected to be finished in m[tﬁj' r“"{l A Night in Ha '|;-a==1cFIr1t distributor to enter the| 1956 were established motion

§ F;Im D:wiiun | mid-March. vana.” First four have been com- feuture filim field since the estab- | picture companies such as M-G-M

NTA series are "Official De- | pleted. lishment of AAP in 4954. The|and United Artists,

PSS P i S, T L

l
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libertv Marks

2d Anniversary
With Convent'n

HOLLYWOOD—Indie Liberty
Records marks its 2d anniversary
here next week with a three-day
distributor convention and open
he = for the trade March 8-10.

m, according to President
.- uronker, had sales of nearly
$2 million in 1956, thus becomes
the second independent label in the
industry to hold a sales convention
with its distributors, other indie
having already done so is Norman
Granz's Verve Records,

Liberty will play host to some
32 distributors thruout the nation,
with mectings scheduled at the
Hotel Roosevelt in Hollywood on
March 9. Firm will unveil its
spring plan at that time, latter
calling for a stepped-up schedule of
releases thruout the wyear, and a
discount plan based on quantity
purchases.

A total of 120 LP's are expected
to be released” during 1957 at the
rate of 10 each month, in addition
to 8 single disks per month.
March package material includes
wax by Julie London, “My Fair
Lady,” by the London Festival
Symphoiny; “The Solid South Pa-
cific,” by Bobby Hammack: *Ad
Lib," by Buddv Collette and Red

(Continwed on page 27)

Angel’s March
Sked Lists

Top Longhairs

NEW YORK —= Angel’s March
elassical release will include the
second version to be released of
the modern opera “sleeper,” Orffs
"Carmina Burana,” At the same
time, the diskery will release the
complete La Scala disking of “Il
Trovatore,” starring Muaria Callas,
Fedora Burbieri and Giuseppe De
Stefuno, and conducted by Herbert
von Karajan,

Also on the list will be the first
cutting of Balukirev's Symphony
No. 1, with the Royal Philhar-
monic, Sir Thomas Beecham con-
ducting. Two more Beethoven
Sonatas, Opus 109 and Opus 110,
El;].'mi by the lute Walter Giese-

ing also are listed.

Additional sets feature pianist
Jose Iturbi, conductors Otto Klem-
perer, Paul Kletzki and Igor Mark-
evitch, and Soviet violinist Leonid
Kogan.

SCRIBE GROSS
QUERIES SPA

HOLLYWOOD — Querv-
ing the riihl: of some publish-
ers to make a bulk deal with
a recording company, writer
Walter Gross ("Tenderly”) was
told by SPA m:mnsei John
Shulman that “no publisher
has the right to make such an
arrangement,” at the meeting
of the association here last
week,

The practice of offering a
record company unlimited se-
lection of a publisher's cata-
log has been growing consid-
erably of late, especially with
the so-called cut-rate %ahc]s.
In some cases, publishers are
known to have offered these
firms mechanical licenses for
as low as one-half cent, pred-
icated on the use of a quantity
of tunes. Under such an ar-
rangment, if two writers had
authored a given song they
would then receive one-eighth
of a cent each, with the pub-
lisher receiving one-gquarter a
cent for his end.

Gene DePaul, co-author of
the current “Lil Abner” hit on
Broadway, voiced the opinion
that a minimum of 1 cent
be established as the writers'
share of mechanical rovalties.

Robison Gives
Refusal Rights
To Dot Label

HOLLYWOOD—Daot Records’
President Randy Wood and Fabor
Robison, president of the inactive
Fabor and- Abbott record firms,
have concluded negotiations under

(Continued on page 27)

Capitol to Expand With New
Subsid Label, Prep Records

To Be Operated as Separate Entity;
Wallichs in as Prexy, Jerome V.-P.

By JOEL FRIEDMAN
HOLLYWOOD—In a major

move for greater expansion, Capitol
Records will shortly enter the disk
arena with a new subsidiary label,
to be known as Prep Records.

Capitol thus joins the ranks of
the other major diskeries, all of
whom are presently represented
with subsidiary recording com-
panies,

New firm will be operated as a

separate entity, tho it will make
some use of existing Capitol facil-
ities and personuel at t?'ne outset.
Officers of the company are Glenn
Wallichs, president; Irv Jerome,
vice-president and national sales
manager; Leo Harmon, secretury,
and Harrvy Wood, treasurer.

Prep is expected to officially get
under way immediately, with a tar-
get date of April 1 set for the re-
lease of ity }irst records, Plans

T. B. Harms Mulls
Tax Refund Claim

‘Holding Corp." Levy

For Pubs in Changing Music Business

NEW YORK—T. B. Harms Co.,
noted standard music Fublishing
firm and one scgment of the Max
DCreyfus interests, is seriously con-
sidering the advisability of making
a claim for a tax refund, it was
learned last week. The sum could
not be ascertained, but it was un-
derstood to be considerable, inas-
much as it would involve company
income for a number of years dur-
ing which period the Internal Rev-
enue Department levied a personal
holding corporation tax on the pub-
lishing firm.

More important than the sum is

Cap to Bow 23 New
LP Pkgs. in March

HOLLYWOOD —Twenty-three| 11 in the po
packages will be of-|
fered by Capitol Records during|

new 12-inch

the month of March, continuing
the firm's heavy output of new al-
bum material,

Merchandising campaign on the
new product ﬁ:rt under way laust
week (23) with branch managers
outlining the March campaign to
salesmen at all Capitol distributing
points, Firm's district sales man-
agers also participated in a num-

ber of the meetings.
Package release is comprised of

Merc. Cues March
LP 10% Disc’'t Plan

CHICAGO—0wing to the suc-
cess of Mercury Records’ January-
February 10 per cent discount plan
which covered the entire ecatalog,
the labe: is initiating a similar plan
for March, according to I H.
Steinberg, vice-president and treas-
urer. Titled “Spring Is Here,” this
plan will be applicable to new
products and to a half dozen re-
cently-released items. The label’s
album schedule for March is a
heavy one, comprising 24 items.
Dealers purchasing this product,

will make a 10 per cent net dis-
count. The plan will be in effect
on purchases made between March
1 and 31.

The packages cover the pop,
jazz and classical categories,

Product includes three packages
in the Dixieland category. These
are by Muggsy Spanier, the Basin
Street Six and Harry Blons, There
will also be an album by Carl
Stevens, member of the label’s Chi

a.ber. statf. Titled “Music for Baton
(Continued on page 27)

field, 7 “Cupitol
of the World” albums and 5
classical packages. Included in the
pop material are sets by Les Paul
and Mary Ford, the Five Keys,
Sharkey and His Kings of Dixie-
land, Marian McPartland Trio,
Billy May, Harry Owens, Don
Baker. Les Baster, the King Sisters,
CGene Vincent and a net set by Nat
(King) Cole. Latter is titled "Love
Is the Thing” and is the only pop
album in the release at a suggested
list of $4.98.

New “"Capito! of the World” ma-
terinl includes “Songs of the Nor-
wegian Fjords,” “Hi-Fi Dinner Mu-
sic,” “Scottish Pipes,” “El Rey Gi-

(Continued on page 52)

Bourne Music
Sets Friedman

HOLLYWOOD—Sammy Fried-
man, veteran music publishers’ rep-
resentative here, was named to
helm the operation of the Coast
oftice for Bourne Music last week.

Formerly with Shapiro-Bernstein
and more recently with a smaller
publishing firm L[‘IE., Friedman's
appointment was made by Bourne
Music topper Saul Bourne, latter
here for the ASCAP meetings this
week, Bourne office has been with-
out a staffer since Dick Grey exited
the post two months ago.

call for the exclusive use of inde-
pendent record distributors in at
least 36 major markets. In no case
will any of Capitol's company-
owned branches or distributors be
appointed to handle the Prep iine.
No appointments of indie distribs
have as yet been made, nor are
there any open solicitations for dis-
tributors at this time.

Label will embrace all fields »f
music, pop, country and western,
rhvthm and blues and will also
have an album line in the future.
No plans as yet have been estab-
lished for Prep to release material

Spells Danger

the principle involved, according

to publishers queried on the mat-
ter. They fear that taxing T, B.
Harms as tho it were a personal
holding corporation establishes a
situation which is full of danger for

other Ogub]ialwrs — particularly in
view current trends in the music
business.

The section of the Internal Reve-
nue Code which has a bearing on
the problem states that if 50 per
cent of a corporation’s stock s
owned by five {or less than Five)
persons, and if more than 80 per
cent of the income is personal
holding income (including royal- |
ties) ﬁmt organization shall be
taxed as a personal holding com-
pany.

T. B. Harms—which is the chiel
repository for the Jerome Kern
copyrights—takes the position that
it is not a holding company. That
particujar section of the Internal
Revenue Code, the firm believes,
was intended to apply tglll com-

anies owning pro ;, collecting
Fents, ete, Itgispklf;:'tli that T. B.
Hurms believes it is incorrect to

(Continued on page 27)

Urania to Deb
New Stereo
Tape Line

NEW YORK—TUrania Records’
new tape line will be introduced
to the public in Aﬁril via five
special releases, highlighted by
“Breaking the Sound Barrier,” also
available in LP form.

“Breaking the Sound Barrier,”
first in a new serles, spotlights a
percussion concert conducted by
Doctor Paul Price and featuring
13 of the country’s foremost per-
cussionists in the classical field.

Urania is stepping up its mer-
chandising promotion program as
the result f_‘rF its successful current
tie-up on its “Dream of Paris” al-
bum, which has outsold any other
Urania LP since its release three
weeks ago. The three-way tie-up
between Lion Library, Sportsman
Toiletries and the label ealls for a
Ja-cent copy of Art Buchwald's
Lion pocket book, “Paris,” to be
given away free with the purchase

of the LP.

from EMI, tho the new label is ex-
(Continued on page 52)

Ground Broken
At Music City's
First Qutlet

HOLLYWOOD — Cround-
breaking ceremonies at Music City,
Liakewood. were marked by local
music business gentry here last
week, the store to be the First in an
upcoming nativnal chain of Musie
City ontlets,

Clvde VWallichs, president ot Mu-
sic Cily, disclosed that store will
be the largest of its kind in the
nation with over 12,000 squarc feet
ot space for records, radio, televi-

(Continued on page 59)

Grooving Goal

Is Disk a Day

NEW YORK—A disk a day is
the Westminster Recording Come-
any's goal in 1957, As of the
First quarter mark on the calendar,
they will have kept pace with this
high achievement level. Ninety
platters will have been issued by
the vud of March,

Mast of the recorded material is
aimed at the classical market in
which Westminster has found
strong acceptance. But the pop
end of the business will not be
neglected  altogether. The firm
plans an entire series of pop items
featuring Dick Leibert at the
organ, Their first release by the
organist, “Leibert Takes Rich-

(Continued on page 59)

RCA Makes 2d

Overseas Raid

NEW YORK——RCA Victor hag
made another successful raid on
a Continental competitor,

Several weeks ago the diskery
grubbed Melachrine from EMIL
Last week, it was Phillippe Entre-
mont, the highly tnutege French
pianist, from Philips.

The 22-vear-pld virtuoso, whom
Victor intends to build as the sue-
cessor to the late William Kapell,
is being rushed into a heavy re-
cording schedule for the diskery's
Red Seal department.

Entremont’s earlier disks were

released in this country by Epic.

