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EDITORIAL

After WBC, What?

The enthusiastic rESE(mSE. of broadcasters attending last
week's conference on public service programming, under the
auspices of the Westinghouse Broadeasting Company, leads to
several afterthoughts. The first of these is: \What next?

With all due respect to those conferences held with similar
high intent under the leadership of such esteemed organizations
as Ohio State University and Broadecast Musie, Ine., this was the
birst meeting on this theme specifically held for commercial
broadcasters and run by commercial broadcasters. There was no
doubt, from the attitude of the departing attendees, that this
wias doubtless the most suecessful endeavor of its kind and that
high hopes may be held for the good that can result.

The question now is whether the conference will go down
as a three-day wonder, or whether some means will be found
to curry on the active interchange of ideas among station people,
Whether the responsibility for future sessions is retained by
WBC, which is understood to have spent better than 73,000 of
its own cash for this meeting, or whether it should be picked up
by an industry group such as the National Association of Radio
and Television Broadcasters, perhaps cannot be settled at this
time. But its continuation in some form is not only desirable,
but mandatory,

Another afterthought comes from the constant reiteration
of a single theme. Several key participants uttered this thought
in their own way.

Ed Stanley, NBC pubserv program manager, said, “Make
no concessions to the I. Q. of your audience. Don't put things
in simple terms for a mass audience. They don't have to
understand everything,”

Lou Cowan, CBS veepee, said, “Broadcasters no longer
broadcast for a 12-year-old mind.”

Dr. Bergen Evans said, “I have never talked down to an
audience, or talked to only one segment of an audience. Reach
those listening, and they will get out of it what they can.”

Dr. Frank Baxter said, “People have a hunger to be enter-
tained in a more specific way. They want to stand one milli-
meter higher than the day before. Dangle the carrot one milli-
meter higher before their noses.”

Charles Van Doren said, “Outsiders sometimes get the
impression that the communications industries have less faith in
their audiences than they should have. I have heard so manv
people say: ‘Let’s have something that stretches us a little=keeps
us awake, because we use TV as a soporific, to sleep, so we
don’t have to use pills’”

Federal Communications Commission Chairman George C.
McConnaughey said, “Long ago we debunked the idea that
Em ams should be shot at a 14-year-old appeal. A nation that

as litted itself as high materially as ours will certainly demand,
and be entitled to, a comparable uplift in quality of its spare-
time interest.”

Finally, attorney Joseph N. Welch said, “Your audience
mayv be more intelligent and more mature than you think, You
may have underestimated them. I suggest you consider raising
your sights somewhat. Having raised them, you will create an
appetite for better things and have to raise them further.”

Finallv, and perhﬁﬂ more than an afterthought, if WBC
was eutitled to the thanks of the industry for merely conceiving
this conference, it is deserving all the more to its plaudits for
the magnificent manner in what it carried thru. WBC President
Don McGammon, programming Veepee Dick Pack and the others
involved in plunning the sessions have earned the gratitude, and

even more, the action of the nation’s broadcasters in carrving
thru the high intentions and practical ideas voiced in Boston.

Spike Jones
To Sub for

Trust Wife?’

NEW YORK—Liggett & Myers
last week bouglht 5;!5:& Jones for
its Tuesday night 10:30-11 p.m.
time period as a replacement for
“Do You Trust Your Wite?™ It is

_not known whether it is an alter-

nate week buy or for every week.
Jones, in addition to entertaining,
will be merchandised strongly on
the road.

On NBC-TV, Lanolin Plus has
thrown in the towel on "Hold That
Note,” as of the end of March. The
time period will be turned back
by NBC to its atfiliates.

Pabst Acct.:
‘Status Quo’

CHICACGCO — Barney Brienza,
advertising manager of Pabst Brew-
ing Company, said “everything is
status quo” with regard to wide-
spread triace rumors that Pabsts
fat account was about to be yanked
from Leo Burnett Company. TV
slice of the budget comes to about
$2 000,000, The rumors touched
off a mad dash to make a pitch
on the part ol many top agencies
here.

Brienza qualified his denial of
an impendineg switch with one of
the enigmas ol the year: “Now I

By SAM CHASE

BOSTON —— Over 200 tired
dﬂ]E]gEl.tE‘S to the Boston conference
on local public service program-
ming left here for home this week-
end after three days of the most
concentrated work in the memory
of those attending industry func-
tions for many vears, The shirt-

auspices of the Westinghouse
Broadcasting Company, ran from
early moming to late in the eve-
ning on its first two days, with
most attendees leaving for home
early Friday (1) evening, after the
final panel,

The consensus was that there
was more real work and less social-
izing than in a spate of normal
conferences, as the representatives
of better than 100 stations showed

sleeve sessions, held under the!

WBC Pubserv Programming
Confab One of Hard Work

Shirtsleeved Delegates Dig Into All
Ideas for Better Public Service TV

their determination to bring back
construclive  ideas which they
could put into action on their own
facilities. In this regard, they met
the challenge tossed at them at
the opening session by WBC Presi-
dent Donald H. MeGannon, who
urged them to re-examine “the
whole gamut of programming in
news, religion, education and pub-
lic affairs, intensely seeking wiser
wavs in which to enlighten and
ennoble the people without dis-
engaging their interest.”

‘urther challenges were pre-
sentecd as a prolog via filmed mes-
ares from Vice-President Richard
M. Nixon, who urged a search
into several channels which would
enable broadcasters “better to con-
tribute to better living for all
Americans”; from Dr. Milton Eis-

AT WBC CONFAB

BOSTON —— Two of the final
panels at the Boston conference
were among the most interesting,
dealing with TV production and
the use of spots. In the production
panel, broadcasters were urged to
seek economical production meth-
ods by Philip H. Cohen, veepee for
radio-TV at  Sullivan, Stauffer,
Colwell & Bayles, who said any
use of animation requires getting
bids from producers because of the
great variance in prices asked.

Arnold L. Wilkes, director of
public affairs and education for
Hearst Radio & TV, said that to
secure maximum results in dealing
with various community pubserv
groups, it is essential to have each
group select a single individual
who will be a permanent contact.
He also said stations could show
their originality by their variations

Production Economy,
- Spots Provide Interest

productipn in a third-class time

Dempscy, program manager of

on national themes, citing Balti-
more’s use of a black knight wear-
ing a red feather who personalized
the Community Chest campaign
via TV appearances.

Charles Vanda, TV veepee at
WCAU-TV, Philadelphia, defined
pubserv programming as first-class
stution promotion with second-class

period. He stated that pubserv
must be approached with the same
zeal as tho it were a commercial
show, and that it then may very
well become one. He cited several
WCAU stanzas which got sponsors
and bave gone network.

The panel, chaired by Bill

KPIN, San Vraucisco, also featured |
Ray W. Treut, program manager of |
KDUB-TV. Lubbock, Tex., who

(Continued on page 9)

WNDU'’s Use of Movie Footage for
Pubserv Keys Hot Freedom Panel

BOSTON —— What TV broad-

casters agreed was the single most |

useful specific suggestion to come
out of the Boston conference was
made at the panel called “As-
signment Public Service: Free-
dom.” It came from Bernard C.
Barth, v.-p. and general manager of
WNDU-TV, South Bend, Ind,
Barth demonstrated how material
from some 400 feature films in the
station’s library have been utilized
to get across public service mes-
sages in a way which has major
irrpact for the audiences.

In a demonstration, including
screenings, Bartli showed how his
station had cut out from the fea-
tures scenes in which the stars
plav out scenes relevant to freedom
and citizenship. These sequences
then are utilized in the station’s
live shows.

He said he is now seeking clear-
ance on an additional 200 features
for the same use. Credit is always

given the film and its distributor |

when such use 15 made on a live
show, he said. The station’s over-
all campaign is titled “Epic,”
which stands for “enconraging
participation in citizenship.”

dont want to be quoted directly

because—well, that would be like |

being guoted.”

In opening this panel session,
its chairman, Jerome R. Reeves,
peneral manager of KDEA-TV,
Pittsburgh, called for greater imag-
ination in pubserv - programming,.
He called it “the all-important
tool of the program builder in
harnessing educational force to
personality impact.”

News documentaries to project
freedom  were demonstrated by
Ralph A. Renick, news director of
WTV], Miami. He urged stations
to use their social conscience be-
cause of their power, and to go
bevond mnewscasts into special
shows. Portions were shown of a
special film shot by Renick in the
course of his settling a difficult
irm:ial dispute in a nearby town
when all other efforts had failed.

Lewis Freedman, producer of
WCBS-TV's “Camera Three,” said
the real secret in developing ex-
citing educational shows is that
' they can be done anywhere under
a limited budget, but that the ex-
perimentation hﬂ'{.’,iﬂﬂ in the ap-
proach to the subject. If that is
fresh, he said, everything else will

be too. -
Station. Ideas
Carl Fox, manager of KYTV,
Springfield, Mo., showed how a
children’s program integrates in-
lfnrmutiun about freedom into the

WWW americanradiohistorv com

ject, which is a vear-round cam-

show. Herbert €. Calan, pro-
gram manager of WBZ-TV, Bos-
ton, described the station’s well-
known “Let Freedom Ring” pro-

paign on 12 freedom theses. |

Earlicr, a panel of newspaper
critics took a severe lacing from
radio broadcasters in the audience
for their seeming lack of interest
in the sound medium. The first
panel of the conference got off
slowly, but the heat engendered |
by the AM participants finally got
things moving rapidly and with
much lLeat,

A panel on informational film
was told by Richard Carlton, vee-
pee of Trans-Lux Films, that this
tvpe of material frequently can be
good, solid programming, and is
not meant to merely be used be-
tween two baseball games. Charles
Dolan, executive v.-p. of Sterling
Movies, siid that there is a danger
in broadcasters tuking a fixed atti-|
tude about this material and that
each film should be evaluated in-
dividually. Michael Hayward, of]|
United Nations, told of a new
Kinescope newsreel service now in |
preparation. Caleb Paine, of WGY,
Schenectady, N. Y., and John I,
White, general manager of WQED,
educational station in Pittsburgh,
also were on the panel,

enhower, who proposed that edu-
cators and broadeasters “at once
do what we really know wa
should”; from Sen. c{c:-]m F. Ken-
nedy, who proposed “helping lo
broaden our people’s understanding
of their very rich heritage in his-
torv'; [rom Rear Adm. H. B. Rick-
over, who noted that this nation
spends about 3 per cent of its
national income on’ education. “a
little less than we spend on adver-
tising : from United Nations Under
Secretary  Ralph  Bunche, wlho
spoke ot the reliance on broadeast-

ers to c'm#ﬂuy their power “in be-

half of freedom, of justice, of
world order and of secure peace,”
and from poet Carl Sandburg,
who read some moving passages
from his work “The People, Yes.”

One of the most highly-antici-
pated sessions was panel on
“showmanship in public service
programming,  chaired by James
MacAndrew, broadeast director for
the New York Board of Education,
with panelists including Dr. Ber-
gen Evans. Dr. Frank Baxter, Bob
Saudek, NBC Pubserv Chief Ed
Stanley, CBS veepee Lou Cowan,
ABC program veepee Jim Aubrey,
and WBC National Program Man-
ager Bill Kaland.

Baster .objected to the use of
the word “extraordinary” in con-
nection with showmanship, saying
the simplest thing may be used in
a most elogquent way. He there-
upon rubbed the table-top in the
hotel hall, called upon the audi-
ence to look upon “Hiltons dust,”
and proceeded to capture the
throng with a declamation on the
subject. Evans pointed out that he
never knew a great educator who
wis not also a great showman, add-
ing he had no faith in teaching but
unbounded faith in learning. The

roblem is to instill a desire to
ﬂ*urm rather than to teach.

Sandek stated that the ingredient
of surprise is what tums mere
listening to a show into an ex-
perience where one ean scarcely
stop listening, He cited broad-
casts, such as quiz shows and
sports events, where the rules and
even the personalities are the same
time after time, but where the re-
sult is the surprise awaited. He
called for means to add to pub-
serv offerings, such as new shows,
this suprise element.

Fyans said that showmanship is
not what shiould be injected, rather
it should be showmen. Kaland
atlded that running after showman-
ship can make a show become
tasteless.  Cowan  declared  that
even a network radio show with
showmanship could some day be-
come a great national passion if
suflicient budget were available to
air it exclusively on AM. He cited
“Twenty-One” as an example, if it

" (Continued on page 9)

EVANS' SUCCESS
QUIETS ACTORS

BOSTON —— Dr. Bergen
Evans drew a big laugh at
the Boston conference when
he responded to a query from
Dr. Frank Baxter on what his
colleagues think of his off-
campus  activities, meaning
TVv.

Evans replied, “That as-
simes that my  colleagues
think.  When my  clusses
reached an enrollment of 500,
they really wrote me off as
lost. Young actors in my class
used to give me advice, espe-
¢iallv on my voiee, but since
my success they have lapsed
into bitter silence.”

—
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Tvpical is this letter from KTvA-KTVF, Alaskan stations:
“Excellent coverage...tremendous contribution to your
subseribing stations. We used it on both our Anchorage
and Fairbanks stations then turned it over to the high
school systems of both eities.” From wTvH, Peoria: “You
are to be highly complimented...it was stark drama, yet
presented in good taste. We used 1t very effectively as
part of a show covering the arrival of a plane load of
Hungarian refugees in Peoria.” Stockholm newspapers

commented: “Terrifying...a compressed, clear sum-
mary...one of the best documentary films.”

“Hungary in Revolt” is simply another excellent ex-
ample of NEWSFILM's vastly-superior coverage of the
news — fast, professional, complete. A product of CBS
News, NEWSFILM is available to all stations. For the last
word in television station news, get in touch today with
the nearest office of...

CBS TELEVISION FILM SALES, INC.

¥ ..the beat films for all stations”
=

A

[

1l

DLDF-BEQ-CTLK

www americanradiohistorv com
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UPWARD SWING

ABC Plots 3-Year
~ Star, Show Plan

NEW YORK—ABC-TYV is hard
st work on a three-year timetable
to bring new personalities to TV
and to establish a huge program-
ming department of staff writers,
directors, producers, designers and

lanners, according to James Au-
Erey Jr., web veepee in charge of
programming.

Thinking beyond the fall sched-
ule into 1958 and 1959, ABC is
talking deals with movie greats
who, says Aubrey, are “now con-
vinced that TV appearances won &
wear out their welcome with the |

iblic.” Yul Brynner and Bing
glmsb:-,f, originally announced as
coming to TV this year, are among
the 1958 fall probabilities. |

“We're not interested in already
established TV stars switching from

the other networks,” Aubrey states, |

opposes 90-minute shows with par-
ticipatin nsors and asserts that
ABC will have none in the fore-
seeable future,

With $15,000,000 allotted for
eolor conversion, the web is now
starting to develop new pattemns in
color programming for a 1958 color
debut. Aubrey thinks ABC for at
least three more seasons will main-
tain a 50-50 balance between live
and film shows, while the project
of introducing an ultimate six

March Juaales
Fall TV Plans

NEW YORK == Hal March is
juggling some interesting fall con-
tracts. Revlon 1is preparing a
weekly variety stanza for him, in
accordance with its contract agree-
ment to come up with & second
show for him when he re-signed
for “$64,000 Question.”

The Ford Motor Company is ne-
gotiating with March to be the
identified TV spokesman [or its
new Edsel car, including hesting
chores on its 10 planned spectacu-

“but are taking our cue from Presi- | & :

dent Leonard Goldenson in Jooking |

for fresh TV faces with whom to|.

develop new formats.” A stream of |

lesser names now being nudged to| =+
stardom by Ani-Par movies and | 7

recordings is likewise expected to
find its way into next year’s show
line-up.

The augmcul_inghﬂf the depart-
ment, slated to begin late this
ear, will bring a casting office,
fitemry department and dozens of
creative staffers to ABC so that, in
Aubrev’s words, “ABC need only
gamble a few thousand dollars on |
a sample of one of its own shows |
instead of having to cortract for an
entire outside series which may not |
go.” The farm-out system ABC is
using for this fall is costing it
$1,000,000 for each 26-weck pack-
age.
g%‘r:mk Sinatra, Pat Boone, Guy
Mitchell and Mike Wallace have
been signed for star stanzas in the
belief that advertisers are helped |
most toward product identification |
when the show has star identifica-'
tion. For the same reason, Aubrey

KETV TALK

S. Larmon

Sees Danger
In Cost Rise

OMAHA — Sigurd S. Larman,
resident of Young & Rubicam,
ne., addressed the Omaha Adver-

tising Club here Tuesday (26) after
the laying of the cornerstone of the
new home for Station KETV, a
318,000-watter now under con-
struction.

Larmon's remarks were directed
to the challenges facing the TV in-
dustry. Besides the challenge of
ethical and moral responsibility, of|
service to the community and the
world at ]a?s. Larmon under-
scored what termed “the big-
gest” problem, that of cost.

He pointed out that an adver-
tiser a few years ago was spending
$53,000 to $60,000 for a half-hour
show and that now the price tags
range from $75,000 to $90,000
and even $100,000. The spectacu-
lar “Maverling,” he said, was re-
puted to cost $600,000, or $200,000
per hali hour. ,

He pointed to these [ligures as|
the greatest challenge to adver-
tisers to maintain the valnable con-
tinuity of advertising und issued the
warning that in the future—with
color e* ul.—costs must be halted or.
better still, worked down or real
trouble could be in the making.”

o2 .. imswres Billboard
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b Il.“

sdrtaripl sarvices

wanr=americanradiohistory com

Man Vs. Machine

NEW YORK—Screen Gems Is
getting into live program packag-
ing with & novel quiz format titled
““The Brain and You." It pits one
of those mechanical monsters
laguiust human geniuses,

“Brain” was created by Steve
| Krantz, program development di-
| rector of Screen Gems,

Lincoln-Mercury
Mulls 90" Buys

NEW YORK— Lincoln-Mercury
is reported interested in buying the
open half hours of “Playhouse 90,”
CBS-TV, Thursday, 9:30-11 p.m.,

SG Quizzer Pits  |Gijllette Pacts

Fights Again

NEW YORK—=Cillette will con-
tinue to sponsor International Box-
ing Club fights for the pext two
years. The advertiser’s pact signed
with the IBC provides that it con-
tinue to pay $24 500 per week for
the bouts, the same sum it has
been paying for the last five years.

“Cavaleade of Sports,” as the
show is called, will probably con-
tinue in the Friday night, 10-10:45
slot on NBC-TV next season, after
staying on all summer.

Durgin to NBC as V-P
NEW YORK—Duon Durgin was
named vice-president and director

of sales ?Ianning for the NBC-TV

howrs a day of live daytime net- lars. And Joe P“terf'“k wants him | f50 oiv wweeks thru the spring. It|unetwork last week. He resigned as
|working will get under way in|for two of the musical revues he | would use this time to promote its | vice-president in charge of the
August. will produce for ABC-TV. new station wagon. {1 ABC radio network.,
LR e e e e e e R R S 7,
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REACHING FOR RATINGS?

SCREENISGEMS

TELEVISION SUBSIDIARY OF -I:ﬂl.l.lllﬂll PICTURES

PRESENTS

26 EXCITING HALF HOURS OF THRILLING
ADVENTURE FOR ALL-FAMILY TELEVIEWING

LITTLE ROCK

memPHIS I mosiLe BwAsH. D.c.
' KATV

WMCT - - WKRG WMAL

18.6

217.2

FOR INFORMATION CONTACT

NEW YORK DETROIT CHICAGO
711 Fifth Ave. 709 Fox Bldg. 230 N. Michigan Ave.

Plaza 1-4432 Woodward 1-3979 Franklyn 2-3696
HOLLYWOOD NEW ORLEANS TORONTO

1334 N. Beechwood Dr. 1032 Royal St.  102-108 Peter St.
RATINGS — A.R.8. NOV. 1954 Hollywood 2-3111 Express3913 Empire 3-4098
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REALIGNMENT

JWT Revamps to
Bolster Services

NEW YORK——In line with the
eurrent trend in advertising toward
giving clients greater service, the
J. Walter Thompson Agency has
gradually revamped its TV and
radio department. The agency has
assigned several of it top account
executives to function as TV ae-
count supervisors within the de-
partment., They, of course, report
directly to Dan Sevinour, vice-
president and head of TV radio,
and to the clients.

The recently hired Woody
Benoit supervises the Sylvania ac-
count, with the assistance of Tom
Haas. Vice-President Buck Bu-
chanan supervises the Ford Motors
and Scott Paper accounts. He is
assisted by Howard Spokes and
Bent Conway. The Lever Bros. TV
account supervision is handled by
Storrs Haynes, who has Warren
Weldon as his assistant. Bart Me-
Cue is associate director of the
department.

These executives function on a
E;up;ram - buying and planning

el. The agency has a separate

Daytime Over
For Ernie Ford

NEW YORKE—Tennessee Emie
Ford will windup his daytime
career on NBC-TV sometime in the

department under Viee-President
Art Porter which handles the buy-
ing of other broadcasting media.
The ]J. Walter Thompson account
supervisory system is closely re-
latec to one installed last year by
MeCann-Erickson.

KTLA Plan
Knits Public
Advertisers

HOLLYWOOD —— Station
KTLA, here, has worked out a
large advertising and merchandis-
ing plan to bring its advertisers
and its listeners into closer rela-
tionship. The plan has been worked
out with the Continuing Consumer
Panel of Research, a rapidly grow-
ing organization comprised of vol-
unteer consnmers from every com-
munity in the Los Angeles area.

These consmners, classitied in 50
differrmi wavs, will be made avail-
able to KTLA consumer product
advertisers wanting sampling, prod-
uct analysis, or assistance in dis-
tribution at a retail level, thro com-
plete co-operation of the station.

This program will be launched
in mid-March with in-market pro-
motion featuring the station’s per-
sonalities, stack guarantees, - air

spring. The comedian, now in the | plugs, ete.

2:30-3 p.m. slot, wants to devote
more time to his Thursday 9:30-10
p.m. stanza for Ford next season,
NBC is now
replacement, presumably a strong
personality, to rep'ace Ernie.

looking for a

A second facet of the plan in-
cludes a “new products” hour on
the Dorothy Gardiner show in
which 10 accounts will receive
Consumer Panel support. This also
is set for mid-hiarﬂg

Jones Names
New V.-P.’s fo

CBS Roster

NEW YORK—In his first ma-
jor move to strengthen his top
echelon executive corps, Merle
Jones, CBS-TV president, last week
named William H. Hsylan, vice-
president of sales administration,
and William B. Lodge, vice-presi-
dent of station relations and en-
ginering. Together they will in
effect step into the breach opened
when Jones, former vice-president
of the network, became its presi-
dent. The web's sole executive vice-
president is Hubbell Robinson Jr.

Also appomted were Thomas
Dawson, who becomes vice-presi-
dent of network sales replacing
Hyland, and Edward H. Shurick,
vice-president and director of sta-
tion relations,

Jones also named an executive
committee on which he will act
as chairman. It consists of Thomas

K. Fisher, William J. Flynn, Leslie

Harris, W. Spencer Harrison, Wil- |

liim H. Hylan, Craig Lawrence,
William B. Lodge, Hubbell Rob-
inson Jr. and Edward Saxe,

A report printed in The Billboard
last week that Saxe would be ap-
pointed executive vice-president
was erroneons, Saxe will, however,
be responsible for the broad area
of network program physical pro-
duction as vice-president of net-
work production. Jay Eliasberg,
now acting director of research lor
the CBS-TV network, has been
named director.

®* New TV Spot Campaigns

Contracts Set in Every Region
In Two Weeks Ending February 16

This chart provides live sales leads for TV stations and their reps
pnd mnforma advertisers and agencies of 1Y spot aclivily by other com-
panies. It summarizes new national spot business actually set during the
period listed above, regardless of whem the campaigrs begin airing, This
feature, based on a survey made by The Billboard of =il U, 8 TV

siations, runs on alternpte weeks,

Where available, the ad agency placing the husiness is listed. Types

ief contracis =re indicated, when known,
{ID)}—ldemtitications;

{Ann, —Announcements;
(Prog:.)—Program Buy.

by ihe following symbois:
FPart. j—Pariicipations;

On Eastern Stations

Anacin, American Home Products thra
Ted Hales ( Part.)

Armid Men's Spray, Carter thre Ted

Hates {Ann
Atlantic 31 thru N, W, Aver (Ann.)
Bakery Producis, Coniinentzl Baking

thris Ted Bates {(Prog)

Blue Dot Dur, Procter & Gamble thru
Complen (Annd

Carlings Beer thru Lang,
Stashower (Ann,)

D. L. Clark Candy thru Grant (Part.,
Prog.d

Dash, Procter & Gamble thru Compten
{Part.}

Nog Food, Purina thru Gardoner (Ann.)

Double Dandering, Sterling Drug thra
Thompson-Koch (Part.)

Du Pont Paint thru Barten, Bariow,
Durstine & Osborn (Prog.)

Easy Glamour Rug Cleaner
(Ann., Part)

Engincer Recruitment, Fairchild Air-
plane thru Gaynor, Colman, Prentis
& Varley (Ann.)

Eskimo Pies thru Eastern (Ann., 1D}

Ford Trucks ihrmu J. W. Thompson
[Anm)

Glim, B, T. Babhitt thmu Dancer-Fitz-
gerald-Sample (Ann.)

Green Stamps, Sperry-Hutchinson (Ama.)

Hood Canvas Shoes thru McoCann-Erfch-
son (Part.)

Fisher &

ihny Grey

Frostamt  Sanka, General Fooda thm
Young & Rubicam (100}

Kawn Cat Food, Comn Prodocis thma
MKonahue (Ann.)

Keehler Crackers (Ann)

Kent Cigereilies, P. Lorillard thm Young
& Rubicam (Ann)

Eustfe Cyeme Shimpoa, Colpate-Palim-
olive thru Lennen & Newell (Par.)
WM& M Candv, Hawley & Hoops thra

Ted Bates (Ann.. Part)

Ainme Maid Frozen Julce thru Ted
Hates (Ann., Fart)

Morge Appliances, thru Donchue {(Ann.,
Part.)

Purina Dog Food thro Gardner (Ann)

Ravali & Sauce. American Home Foods
thru Young & Rubicam $P=rt)

Robert Hall Clathes (Ann.)

Saturdsy Evening Post, Curiin Pubiizh=
ing thru Hatien, Barion, Dursiine &
Cborm (103)

Ecoll Tissues thru J. Walter Thompetn
{Ann.}

Tide, Procier & Gamble thra Beniop
& Bowles (Ann.y

Tonl lHome Per anent
vertising (Ann., Part.)

Whitehall Dinrgs thrn Ted Bates (Ann)y

Wild Irish  Rose Wine, Canandaigua
thru Hutchins (Ann,)

Wirk, Eever thru Batien, Barton, Dur-
siine & Osborn (Ann.)

thma Mok Ad

On Southern Stations

Art Course thru Knox Heeves (Prog.)
Baver Aspirin, Sterling thro Dancer-
Fitzgerald-Sample (Anmn,)

*udweiser Beer, Anbeuser-Busch thra
DFa&rey (Ann)

C & H Svgar thre Honig-Cooper (TD)

Centi-Seed, Patten thm Liller, Neal &
Baitle {Ann,, Parl)

Dexier Sewing Machine,
Arthur Meyerhoff (Prog.)

Bog Chow, Halsioo thro Gardeer (A=s.)

Granl thra

E-Z Bleach., MHood thra Frichsrd,

Daniels & Direher (173}

Ford Trucks thru J. Waller Thompson
LAnE)

Frosty Morn Meat Packing, Valleydsle
thrin Moble Dirory (Ann)

Gosoline,  Atlaptic thre N, W, Aver
{ Ay

Haley's MO, Sierling thrd Dancer-Fila=
gerald-Sample (Ann)

(Continued on page 13)

our personalities wear two hats... Radio and TV!

FRED WOLF
Rodic—é 1o ¥ o.m. weekdoya
TV—Bowling Champions
Ehompionship Bowling
Hot Rod Roces

Seems like they spin records with one hand while slapping on TV

ED McKENZIE
Rodic—3 te ;15 p.m. weekdoys

TV—Safurday Party
12 noon te 7 p.m.

makeup with the other.

Their “double exposure” pays off in bigger audiences—as their loyal
radio listeners become their faithful TV viewers, and vice versa.

That's why our personalities are the best known in Detroit,

WXYZ Radio Detroit WXYZ-TV
i

Represented Nationally by:
john Blair & Co. Blair-TV, Inc.

JOHNNY SLAGLE
Rodie—1 te 3 p.m. weekdays

1V—S%undoy Dence
Motinee
230 te 3:30 p.m,

Ameritan Broodecosting Company

MICKEY SHORR

Rodic—7:13 to 10 p.m. weeknights

TV—Mickey's Record Room
4:30 1o 5 p.m. weskdoys

www americanradiohistorv com
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THE BILLBOARD

TV PROCRAMMING

WM, 4 Star in
Italian Series

ROME — Th: William Morris
Agency and TFour Star Films will |
go into production here this spring
on 39 half-hour dramatic shows
modeled on Ameriea’s “Four Star
Plavhouse.” Titled “IFour Star The-
ater,” the series will feature Anna
Magnani, Rossano Brazzi and two
other Italian film stars. Gina Lol-
lobrigida and Vittorio Gassman are
possibilities.

The series will be made in Ttal-
fan, with English sound dubbed
later for U. S, and British markets.
An American production staff is to
be impnrtﬂi

s AMERICAN RESEARCH BUREAU

s i i E R R i e
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Baszed on U, 8. TV audience researeh of the

WBC Pu bsen:

® Coniinued from page 3

were only a radio show. Baxter
said there is a danger on using
gimmicks rather than people, cit-
ing movies which are foreed to
|advertise that they uvse “20,000
g:dInns of salt water” to get audi-
' ences.

Create Feeling

Kaland suggested that broad-
casters seek to create feeling in
their audiences — “strong, violent,
feeling, arithmetic and ratings not-
W lﬂlhtdﬂdlﬂg and he also urged
them to “dream a little in this
eynical world.” Aubrev thought it
possible for local stations to get
the educational stars of their own
communities on the air.

In each area, he said, there is
one instructor who stands out as a
classroom showman and in popu-
larity. This man would make ex-
cellent hmﬂdcasl: timber, said Au-

o T R
T "-5:-.: 2 xﬁ&ﬂfﬁ,j {::-
A

o cos7 per THousano  HOMES pew commenciar minure
1. DODGE (Lawrence Welk, ABC). .....coinisnnnna- $1.00
2. LINCOLN-MERCURY ‘Ed sullivan, CBS). ........ 1.17
3. CHRYSLER (Climax, CBS)....convvesenssssssss 1.93
3. DODGE (Welk Top Tunes, ABC). ......cinneueees 195
5. AMERICAN MOTORS (Disnevland, ABC)......... 213
8. DE SOTO You Bet Your Life, NBC). ., .....cc0uaan 215
T. FORD (Emie Ford, NBC), . ......... S 0 O T 2.60
8. GOODRICH {Burns and Allen, CBS). ... cvvennnnns 2.67
9. FORD (Zane Grev, CBS). .. ... iiiicinnnians PR L
10. CHRYSLER (Shower of Stars, CBS)....ccinnenans 293
o cos7 pea Thousand MEN VIEWERS pen commerciar minure
1. DODGE (Lawrence Welk, ABC)....... P
2. LINCOLN-MERCURY (Ed 3ullivan, CBS)......... 107
3. DODCE (Welk's Top Tunes, ABC)....... M RTRRIP. L .
4. “HRYSLER (Climux, CBSY. .. cvvvneressssssssss il
5. DE SOTO (You Bet Your Life, NBC). . oovvven. 261
8. FORD (Ermie Ford, NBC). . ....... U p——— 3.06
7. ZANE GREY (Foird, CBS). .o aissassnsisaadevis w09
8. CGOODRICH (Burns and Allen, CBS)....ooveviaans 3.43
9. U. S. RUBBER (Nuvy Log, ABC)....... e AT
10. AMERICAN MOTORS (Disneyland, ABC)..... cissa 08

o tost per Thousawo WOMEN VIEWERS reer commerciat minure

1. DODGE (Lawrence Welk,
2. LINCOLN-MERCURY (Ed

KBCY, o onrnsienasnins

Sullivan, CBS)...ocv.e.  BS

3. DODGE (Welk's Top Tunes, ABC).......ov0ueaee LT1

4. CHRYSLER (Climax, UBS).......ccvanasvassssss LT3
5. DE SOTO (You Bet Your Life, NBC). .. voveveunns 1.90
8. FORD (Ernie Ford, NBC). ..........0.. cesesssss 229
7. GOODRICH (Burns and Allen, CBS).....ci0vvunen 2.48
8. CHRYSLER (Shower of Stars, CBS)............... 2.49
9. AMERICAN MOTORS (Disueyland, ABC)......... 2.78
10. FORD (Zane Grev, CBS). . ovvvvevosnsnsnnsansnns 254

o cost pee Thousano CHILDREN VIEWERS ren commenciat minure

1- .I‘.ME“[CA.N MGTGR.S {Diﬂ"ey!ﬂ.ﬂli. .ﬁB{:}H EEREEE R

9. LINCOLN-MERCURY (Ed

3. DODGE (Lawrence Welk, ABC)...asvenvnns
4. FORD (Zane Crev, CBS)...

.$1.33
1.45

Sullivan, CBS)

4.63

" BEREFEFE & SRS EEFEAE SR

5. GULF (Life of Riley, NBC).....ivovessscssnsans 3.74
8. COODRICH (Burns and Allen, CBS).vevensnsannss 4.09

7. U. 5. RUBBER (Navy Log,

AEC:’-iillilliI‘illlﬂllll 423

B. DODGE (Welk's Top Tunes, ABC)...covassasssnas 337
8. DE S50TO (You Bet Your Life, NBC)..vevvsnvssnne 237

10. CHRYSLER (Climax, CBS)

sevaesenisssienrsvies 0.00

AR

Thu J:I'ﬂrt is the TV industry's n:nlr guide to the compara- - .
tive monthly efficiency of Class & time network programs im0
delivering mudiences ta thelr sponsors.
for the comparative analysis aof costs for reaching men, women °
and children  viewers
shows of Lhe same program type and of shows airing for ad- 2.0
vertisers in the sames spomsor calegory. 4

The figure skown for each program represents the sponsor’s
cost for reaching 1000 TV homes, men, women or children per -
minete of cammercials, These figures were reached by divid-
ing each show's total program and net Llme costs by the telal 300
puriher of hoemes, men, wemen and childrén under 16 reached oo

as determined by American Research Bureau, ©
These results then were divided by the allocated commercial -
mimstes in the program. Net time and program costs used

BY SPONSOR GROUPS
FOR JANUARY

The Top Metwork Programs in Class A Time
Ranked by Cost Per Thouosand
Per Commercial Minute

Sales Tallied
On ‘0. Henry'

NEW YORK——NRegal Beer has
bought “The O. Henry Playvhouse™
for about six cities in Florida from
Cross-Krasne. The wvidfilm series
has also been sold to Serta Asso-
ciates for its mattresses in Cinein-
nati, Columbus, 0., and in Hunt-
ington, \W. Va.

The show has alse been picked

up in Dallas and San Diego. Calif,

It is now sold to everv market on
the West Cdast and has wrapped
up a total of 98 sales.

Lrev. MacAndrew closed the ses-
sion with the thought that an idea
should not be discarded merely
because at first blush it seems
simple and nrl:]inﬂ.r_'f

by the program,

- .

1‘; «'ﬁ.-x

WREX-TV Devises
Sequential Schedule

ROCKFORD, Tll. — Sequential
programming is ‘the key to keeping
a4 maximum carry-over audience,
according to WREX-TV here,
which leads its viewers from grand
opera to horse opera in gentle half-
hour steps each evening caleulated
to hold onto every single one of
them.

A typical night’s progression
moves from opera (“Voice of Fire-
stone”) to li |Iw music (Lawrence
“’EIL} to 'Ilght comedy (“December
Bride”) to comedy-drama (“Studio
One”) to. drama-adventure (“Man |o
Called X"
(“Frontier”).

The CBS-ABC affiliate has risen
from a six-figure deficit at the end

T L R D
AP Mx h ol AR S N '.' ,':'.-":
It is the only source j.;

Each week, comparisons are made of .

....__

are estimates rr-ad..- hj- The Billboard afier h:l-!n'l-ih'l research,

ot "'H.- '\l'!l .{\l "'\-"-«."'\-: "-
£ ':‘x '\-:_.-{"' ::-E

.....

:‘_ i

R

A

S
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e ’H*{“"“{“' T

Home App!wnce & Fﬂrnﬂlm_qs Sponsors

o o5 per THousano HOMES per commemciaL minure

1. CENERAL ELECTRIC (G. E. Theater, CBS)......$1.93
2. SUNBEAM, RCA WHIRLPOOL (Perrv Como, NBC). 1.97
3. AMERICAN GAS (Plavhouse 90, CBS)...cv00ues.. 232
4. CENERAL ELECTRIC (Conflict, ABC).....c.0... 238
5. U. S. STEEL (U. S. Steel Hour, CBS). s vvveneanaa 253
6. WESTINGHOUSE (Studio Jne, CBS).....cvvveess 254
7. SCOTT (Father Knows Best, NBCY . .....0ivvveann 3.01
5. GENERAL ELECTRIC {El'ulﬂ.‘n Arrow, ABC)...... 3. 10
9. SYLVANIA (Buccaneers, CBS). civveiinssnesansss .11
10. KAISER (Circle Theater, NBC). . v vverneniniinnanns 3.21
o cosr per thousans MEN VIEWERS ven commenciaL miwure
1. GENERAL ELECTRIC (C. E. Theater, CBS)......5%1.99
2. SUNBEAM, RCA WHIRLPOOL (Perrv Como, NBC). 2.00
3. JOHUNS-MANVILLE (Meet the Press, NBC)........ 2.94
3. U. 8. STEEL (U. S. Steel Hour, CBS). . ...ccvveea. 2.04
5. AMERICAN GAS (Playhouse 90, CBS)..... RN 3
6. U.S. RUBBER (Navy Log, ABC). . ......ovuennnn, 3.57
7. GENERAL ELECTRIC (Broken Arrow, ABC)...... 3.59
8. GENERAL ELECTRIC (Chevenne, ABC)......... 3.79
9. SYLVANIA (Buccaneers, CBS)........ T Parae e
10. WESTINGHOUSE (Studio One, CBS)......... iae BT

o o1 per Thousawo WOMEN VIEWERS rper commenciar minure

1
2
3
4.
3
6

. RCA WHIRLPOOL, SUNBEAM (Perry Como, NBC). $1.56
. GENERAL ELECTRIC (G. E. Theater, CBS)
. AMERICAN CGAS (Plavhouse 80, CBS)
SCOTT (Father Knows Best, NBC).
. U, §. STEEL (U. S. Steel Hour, CBS). cccasasicains
. WESTINGHOUSE (Studio One, CBS)........ ...,
7. KAISER, ARMSTRONG (Circle Theater, NBC).....
8. JOHNS-MANVILLE (Meet the Press, NBC).
9. CENERAL ELECTRIC (Conflict, ABZ)
10. CENERAL ELECTRIC (20th Century Fox, CBS)..

1.64
2.15
2.16
2.53
2.56
2.89
2.94
........... 3.03
. 3.40

s F B EEEREE R

o cost per Tnousaws CHILDREN VIEWERS rex commenciar minure
1, REYNOLDS METAL (Circus Boy, NBC)........ ..$2.08

2. SYLVANIA (Buccaneers, CBS)
3. RCA WHIRLPOOL, SUNBEAM (Perry Como, NBC).
4. GENERAL ELECTRIC (Cheyenne, ABC)..........
3. SCOTT (Father Knows Best, NBC)
8. CENERAL ELECTRIC (Conflict, ABC)..
7. GENERAL ELECTRIC (Broken Arrow, ABC)

2.43
2.53
2.92
3.38
3.49
3.81

-------------------

-----

8. GENERAL ELETRIC (General Electric Theater, CBS) 4.10

9. U. §. RUBBER (Navy Log, ABC)

vewe 428

llllllllllll

10. KAISER, ARMSTRONG (Circle Theater, NBC)..... 8.67

Theis listings appear nowbhers bul om thess pages. Ther are copyrighied by The Eillboard Publishing Company and mo mse of amy kisd may be mads of them
withoni Tha Rillboard's comsenl. Reguesls for such comseal must be sibmitied la weillag to the publishers of The Billboard, 1564 Broadway, New York 36, N, Y.
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to Western adventure | o

of its Ffirst vear to a six-figure
rm[ll at the end of its third (1956)
w means ol subtle programming
techniques, avoiding abrupt con-
trast in types of shows. Fringe time
having been converted into profit
vian 11 weekly feature films, the
telecasting dav is designed to glue
the same people to the same
channel for 14 Elm-urs.

The slation reinforces this policy
with Ioeal remote shows, color,
a dailv 46 pm. sv ndicated
film block and merchandising co-
}mrahnn praised by the president

Carnation Milk as “among the
top five jobs in the nation,” In the
No. 61 TV market in the U. S,
larger than markets such as Den-
ver, Duluth, Minn., and Salt Lake
Citv, whose rate cards are 50 to
100 per cent higher, WREX faces
the problem of comparison with

| slick programming in nearby Chi-
“| earn and Milwankee.

Thanks to local shows. which
WREX trumpets as mnch for their
s monev-making prowess as for com-
'|m|_|n|t-|. good will. Butternut Cotfes
moved from ninth to second place
in coffee sellers last vear. The
audience lovalty created by the
station’s 13 Nocklord area person-
alities provides a neat bridge from
network to syndicated to featire
film Fare several times each dav.
When a web show or film can’t be
found to support the sequential
formmla, a loeal live salves the
problem.

The management team emplovs
an intimate, friendlv approach with
local folk. It switches properties
frnm one show to another, so that

a sponsor can have a more appro-
priate offering. Tt runs huffet sup-
pers in the studios for dealers,
salesmen, business groups and their
families. Tt allocates lowrs to
school graduations, chureh serviees
and current events without finan-
cial loss.

With a studied effort to avoid
eveles, the sales and programming
men sit in on each other’s decisions
and plan elaborate promotions. An
example of the latter is the current
“Brave Eagle” schedule of movie
theater parties for regional sponsor
Dean Milk. Free admission, safety
talks by the Police Department. a
coloring contest, giveawavs and
200,000 heralds lLiave been com-
bine¢ inte a popular nine-town
tour. The “Brave Eagle” show,
Dean Milk and WREX are beue-
fiting equally at minimum cost.

At WBC Confab

® Confinued from page 3

demonstrated economical wavs in
which a smaller station can cut
down production costs.

In tEe conference’s final panel,
titled “Spots Before Your Lyes,”
WBC National Program Manager
Bill Kaland stressed that stations
frequently can i J’rﬂ\‘ﬂ on the spot

material supplied from national
pubserv sources.

The panel cluirman, CGeneral
Manager Franklin A. Tooke of

WRZ-TV, Boston, said that sla-
tions must achieve a [ace of their
own in their communities. He also
said that creative people have few
outlets left with the satisfaction of
public service material, since they
cannot adapt material provided by
the major ad agencies but can
make original use of basic material
supplied by pubserv organizations.
He also provided a check list of
do's and don'ts for good puber,
which included: There is no sum-
mer slump for pubserv, when even
more time periods are “available;
too much material is sent not timed
roperly for TV use, a news re-
E:ase cannot be used as a spot, too
many vague requests for help, last-
minute appeals are murder; trits
material and apathetic volunteers
don’t help matters.
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TV FILM FROCRAMMING THE BILLEOARD

MARCH 9, 1957

En route to you from NTA are six wonderful new half-hour TV series produced by those two studios
) with the Olympic-like track records 20th Century-Fox and Desilu Productions.

They've applied all their skill and experience to create six—count ‘em—six britliant new TV offerings.
And more will follow shorily.

Sy Whatever yﬁw pmf&ran:e.@- mystery, adventure, comedy, romance-you'll find them all in this in-
spired half-dozen from these two truly great producers. Alert program buyers and advertisers won't

let much grass grow 'un.dar their feet,

They'll get in touch with NTA now...to arrange for previews of the latest Big Six'fo emerge from
NTA. And how do you do that? Why, it's simple! Just phone, wire or write NTA foday, to arrange
preview dates now!
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ANYTHING, INC.

A broke and unemployed
guy and his gal, without
special skills of any kind,
advertise that they will do
anything to earn a dollar.
People then come to them

h. :m'rh odd ond remarkable
jobs. High in human interest.

— = -
- o R
-

lIIiKI OF THE ISLANDS

I' :-
: 1
: L]
' High-powered adventures of ?n :
| eleven-year-old in the .-|ung e !
: dep'u:'ln-:l with @ maturty that ..l
v will appeal to the entire fum.llm :
\ A tropical Tom Sawyer, Rikki :
. L]
. L
| L]
| '
: '
1

[

L

L]

offers big merchandising oppor
tunities.

il. T .
i-*--_-_._---.-—q-

+ +»+ plus 4 more big
ones coming

o i : .
I : R i & ;.;
e e c .
?? : i ; Sas LA -
'g. = R e & - ‘l = ;
:: » y Arrange preview dates now! Today, phone, wire or write: . s
: x i .;.- : - ;
; ’ ot e
b o | eatg e st
: i o ; b LHR
I ) % e EESE et i .h: -.EE
Uit ATIONAL /ELEFILM /1SSOCIATES, INC.
Sl 60 W. 55th STREET » NEW YORK 19, N.Y. = PHONE: PLAZA 7-2100

CHICAGO + HOLLYWOOD =+ TORONTO =« MEMPHIS + BOSTON ¢ MINNEAPOLIS
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Answer to Who Gets Para’s
Movies Is Any Man’s Guess

NEW YORK—The big ques- |
{ion in the trade right now is: Who
oing to get the Paramonnt
ﬂEaF? It is likely to be the subject
of as much rumor and speculation
as the M-G-M deal was lasl
spring.

Tn the case of Metro, there was
en early indication that it wonld
{inally decide to go into TV dis-
iribution itself. Right now, it
geems less likely that Paramount

will. Having watched Metro’s a
fortunes in distribution, Paramount,
it is said, favors a capitul gains
deal.

For months, Paramount’s top
command has been listening to
offers. A deal will certainly be
made in 1957. It may be sooner
than many people expect.

How many offers have been
made only Paramount knows, They
have wndonbtedly come from the
wsunal sources plus the group of
major-market stations convened a
couple of months ago by Ted Cott,

The leading independent candi-
dates seem to be National Telefilm
Associates and Associated Artists
Froductions. The networks appear
to be less vehement in their

bidding.
CBS Report

A report last week that Para-
wnonnt liad concluded & deal with
CBS-TV cansed so much of a stir
that it was officially denied on the
stockmarket ticker. Nevertheless,
the rumor was still flving at the |
end of last week, It was also ru-
mored that NBC, the network that
has denownced feature films. was
interested in a Paramount deal,

(:BS-TV has, in fact, had some
negoliations with Paramount, but
they have not got as far as the
board of directors of either com-
panv. CBS has made its own
evaluation of the Parmount back-
log, and the parties are under- |
stoodd to be over $£10.000.000 ]
apart,

Both of the two hottest indie
bidders have done business with
FParamont before. NTA has made
two Paramount deals, One was
for seven pictures when it bought
Rainbow Productions g"Bells of St.
Mery's,” “Good Sam”) last fall. The
other was its acquisition of the
Farammmt Sﬁl]rtﬂllihrar}' with its
purchase of UNI&M,

Loartoons.

far, inclnding the original Langen-
Cdorf Bakeries deal.
| are mainly in the kid class, inelud-
ing hakeries,

' drinks.

NTA is understood to have of-|

fered Paramonnt a 510,000,000

cash down payment for its feature |
that
' $37,000,000. It's a good bet that

librarv, an attractive guarantee
and overrides that would bring
Paramount’s gross take to $50.-
000,000, NTA officials
miske no comment on this report.
AAF Deal

AAP's former deal with Para-
mount was for the 234 "Popeve”
Prior to that, AAP had

a deal with Paramount that col-
lapsed. It was for the Pine-Thomus
Fictum;. It fell apart when AAFP
ailed to come to terms with the

American Federation of Muosicians

on music repavments, I

Wi ITE] -

000,000 gross for a complete buy-
out of its feature library, a deal
wonld have netted Metro

AAP is offering as good a deal to
Paramonnt.

It is interesting to note that both
these outfits are currently im-
mersed in the sale of other major
studio features, 20th Century-IFox
for NTA and Warner Bros. for
AAP. Just how thev would handle
an imminent acquisition of the

AAP had offered M-C-M $30.-

Paramount library, in view of their |

their current
at the moment

involvement with
roduct, nobady
10V,

TPA’'s ‘Ha

wkeye

Now in 90 Marts

NEW YORK—Television Pro-
grams of America has sold "Hawk-
eve and the Last of the Molicans”
in over 90 markets in the U. §. so

The sponsors

dairies  and  soft

The major exception to this is
Burger Brewing, \‘n"li{'h bought the
“Eastern” in four markets: Cinein-
nati, Columbng and Zanesville, O,
and Indianapolis,

Derel to Film

Other adult sponsors are the
Ford Dealers in Fort Wavne, Ind.,
the Niagara-Mohawk Power Com-
pany for Syracuse and the Nash-
ville Trust Companv,

The supermarket chain, Con-
sumers Warehouse Markets, has
bought “Hawkeve” in three Far

to be shooting for a total of 15,

In the kirﬁlie class are Pepsi-
Cola, which bought it in three
Coca-Cola for Salt Lake City,
Hoods Dairv and Bell Bakeries co-
sponsoring in a conple of Florida
markets, Canada Drv co-sponsor-
ing in Svracuse, Ideal Baking and
Tastee Baking.

“Tension’ Pix

NEW YORK——Derel Producing |
Associates has wrapped up a deal
with Doubledav & 'f'nmp av for
Derel to paLL'H:-. a TV series hased
on the mysteries [!HIIIIH]]E[] umien
the long-runming Crime Club im-
print.  The litle of the series is |
“Tension.”

Top mystery wriler names are |
H"]]ll‘F"-EI‘ile in the material, and
Derel is now negotiating w ith three
top stars to rotate in the series.
The production firm savs that its
other package “Exclusive!™ is due
for a berth on ABC-TV.

great

going,
Lloyd

LLOYD YODER
WRCV-TV,
PHILADELPHIA, PA.

for boosting time slot rating
by 262%" with cﬁnz3.

No. 1 1n time slot.
Sponsors: Mrs. Smith’s Pies
and Freihofer’s Bread

*ARB,

Oct. 1558

for your market availabilities,

call, write or wire

ABC Film Syndication,

1501 Broadway, New York o LA 4.5050

¥

TPA says its gross now exceeds

' 340,000 per episode.

Flav-R-Straw,

AAP in Deal
For "Popeye’

NEW YORK —— Flav-R-Straw,
which has been using the “Popeye”
cartoons here and there the past
conple of months, last week con-
clnded a deal with

on the high-rated cartoon show.
It's a firm 32-week deal.

The spot purchases are ulti-
matelv with the stations rather
than with AAP which distributes
the cartoons. YWhat the deal does
for AAP is give it a lever to sell
the package to additional stations,
In cases where AAP has one of its
“Program Profit Plan” contracts, it
will get part of Flav-R-Straw’s ex-
penditure, said to range up to 50

per cent.

' In some markets, where AAP al-
readv has a straight sale to a sta-
tion, it will merelv have done the
station a Favor h'u. hunglnﬁ it the
Flav-B-Straw  business. Flav-R-
Straw's  agency is Ruthrauff &
Ryan,

ABC-TV Buys
MP’s ‘McCoys’

HOLLYWOOD —— “The Real
MeCoyvs,” comedy about a modern-
dav rancher in Southern California,
was  bought by ABC-TV

tions.

halt hours.

nan,
and Norman Pincus.
will write the show.
Manholf will also pmdm:e the
pllnl of a new program titled “Ma
gie,” a situation comedy for w htlﬁ'l

Margaret O'Brien has been signed.

Western markets and is understood |

® Syndicated Film

markets including New Orléans, |

_ AAP for a|
minimum of three participations a |
cweek inoa minimum of 20 markets .

from | liam Haolden
Danny Thomas™ Marterto Produe- | wyek, 1938; “The Howards of Vir-

Original pact calls for “‘Elgmm

The series, starring Walter Bren- | O'Clock,” Dick Powell and Evelyn
will be produced hy In-'iug- Keves,
Bill Manholf ' and Alexander Knox,

Lizabeth Scott, 1947; “The Awtul

PULSE FILM RATINGS
for December

For ¢omplete informution on programs, ratings, sudience size or coverage,
piease comsnlt The Pulse, Inc,, 15 'W' 6 56, New York, N. Y.

The Pulse Audience

Composition Studies

® Syndicated Film

Mystery Shows

DECEMBER RATINGS AMONG WOMEN
& L
Rank Show & Distrib, nm::‘; ‘:i“u“‘;['n:::
%!. l[lgllw-jn:r ﬁPﬁém] (Ziv) v uns .ﬁ g Rank Show & Distrib, Tuned In
ks .-I:I'L-F_'-' J ...... TETETE] L H : [ L
J. Hiinlj,e T8 (NBLsaivaiaa 11.2} é i:'ttli;rflaur;;;nit'tl?;ﬁ& (Ziv) . :g
4. San Francisco Beat (CBS)....98| 3 Hichiva Patm& (?E‘-}“ """ 56
5. Boston Blackie (iv). . ivea: BT & i T 3 e R :
6 Citv | . : 3. A, & Mrs. North (Schonbert) .56
g 1.'lﬂ::-" D]_'ﬂf:f_-tne {."v.!{,.ﬂu,'l.r._. e H.-l? 5. San Francisen Beat (CBS) ... .K5
- Mr. District Attorney (Ziv).. E.“I 8. Public Defender (Interstate} . .54
8. Lone “lll]f IMCA). . .ouiaes 8 7 City Detective (MCA} ......52
9. Rackel Sqnad (ABC)....... T4/ 7. Inspector Mark Saber
10. Public Defender (Thompson) . ....c..vinvasss £32
thtertate) oo siisieseasi 6.4 7. Whistler, The (CBS) ........ K2
10. Lone Walf (MCA) ....0veas.B0
AMONG MEN 10. Racket Squad (ABC) .......50
en Per
1 Homes
Rank Show & Disirih, Tuned In AMONG CHILDREN
1. Lone Wolf (MCAY. ....... 84 Kids Per
1. Racket 'i:]tmij ABGY i esins .84 180 Homes
1. Whistle . The lLEb]‘ ek .54 Rank Show & Disirib, Tuned In
4. Mr., & MNrs, North 1. Badge 714 (NBC) ..........58
(Schubert) ... S 83! 2. Highway Patrol (¥iv) ........ AT
5. Boston Blackie .-'"'n'l ........ 82| 3. Boston Blackie (Ziv) ........33
6. Ellery Queen (TPA) . ....... 81! 4. Sherlock lHolmes (Guild) ... .25
6. Highway Patral (Ziv) ...... .Hll 3. City Detective (MCA} .......21
6. Inner Sanctum (NBC) .......81| 5 Code 3 (ABC) ....... aers el
6. San Francisco Beat 5. Lone Wolf (MCA) .....c.... 21
e L e Bl| 5 Mr & Mrs. North (Schohert) 21
10, Public Delender 5. San Francisco Beat (CBS) ... .21
o L S SRR L L 80 10. Ellery Queen (TPA) ...... b

DECEMBER RATINGS
ATE.
Rank Show & Disirih, Kaling
1. Life of Riley (NBC) ....... 16.2
2. Great {}'ildt*rr:]uf*'l.'ﬂ (NBC) .. 9.4
3. Amos n Andy {CBS) ...... 4.1
4, Mv Little Margie {leflumi:l 7.5
5. Susie CEPA) o srvaiisiveey ik
8. Stu Erwin Show {DHHI{IJ . 8.2
7. Lite With Father (CBS) ,... 55
8. Mickev Roonev Show
(Sereencralt) & ... e rnnnes .1
9. Halls of Ivy (TPA) ...cav0ss 4.1
10, Laurel & Hardy (CGovernor) . 4.0
AMONG MEN
Wen Per
100 Homes
Rank Shon & Distrib, Tuned In
1. Great Gildersleeve (NBC) ., .79
1. Life of Riley (NBC} ........79
3. Bav Milland Show (MCA) ...75
4 Amos 'n’ Andy (CBS) ....... T3
5. My Little Margie (Official) ..72
5. Stv Frwin Show (Official) ....72
7. Life With Father (CBS) .....69
8. Halls of Ivy (TPA) ....00iain 68
9. Life With Elizabeth (Guild) . .64
10. Mickey Rooney Show
(SereenCtHil) srrnasvamnsnes 63

Comedy Shows

AMONG WOMEN

VWomen Per

18 Homes

Rank Show K Disiril, Tuned In
1. My Little Margie (Official) . .87
2. Life With Father (CBS) .....58
3. Beulah (Flaminga) ..........54

3. Mickey Rooney Show

(Screencraft) ... ... iviness 84

3. Great Gildersleeve (NBC) ... . K3

5. Stu Erwin Show (Official) ...83

T. Susie (TPA) ...ivuivens co B2
8. Rav Milland Show i"hlf‘ﬂ " |

9. Corliss Archer, Meet (Ziv) ... .80
). Amos 'n" Andy (CBS) ........5

AMONG CHILDREN

Kidsy Per

166 Homes

Rank Show & Distrib. Tuned In

1. Laurel and Hardy (Governor) .93

2. Corliss Archer, Meet (Ziv) ....50

3. Life With Father (CBS) .....39

4, Amos 'n’ Andy (CBY) ........38

4, Mickey Rooney Show

{Screencralt) ........cveen.. 36

8. Life of Riley (NBCY ... ...... 29
7. Great Gildersleeve (NBC) ... 20
8. Susie (TPA) ....viieiinnnnn 2.

49, Beulah (Flamingo) .......... 22

Y. Aly Little Margie {{'.I!'f:u"l]} .

Col. Films for
Class Markef

NEW YORK—The new pack
age of 39 Columbia pictures being
brought out bv Screen Gems will
be ained at the class market. Ap-
p:'nxirn:ﬂﬂiy two-thirds of the fea-
tures in the package will be "A”
productions.

This marks the third set of pix
Columbia is releasing, and, from
the titles obtainable, is probably
the best. New pix will bring total
of the shudio’s feature properties
available in TV close to 200,

Among the new films is “Dead
Reckening.” ITumphrev Bogart and

Grant and Irene
“Golden Boy,” Wil-
and Barbara Stan-

Truth,” Carey
Dunne, 1937;

CH.TE"I. Grant, Martha Scott,
'Richard Carlson, 1940; "]nhnn].f
“Over 21, Irene
1945; “The
Whole Town Is Talking,” Edward
;. Robinson and Jean Arthur,
1935; "Tars and Spars,” Alfred
Drake, Janet Blair, 1*]-13;, “You
Were Never Luu:llir Rita Hay-

19—1'.";

‘Bean’ Adds 9:

Total Up to 85

NEW YORK——Screencraft Pie-
tures sold its “Judge Rov Bean”™
series in nine markets last week,
bringing the Western show into a

total of 85 markets, 10 of them in
color, New sales include KBMB,
Bismarck. KCJB. Minot, KX]B,

Valley City and KDIX, Dickinson,
in North Dakota; WCKT, Miami;
KTAR, Phoenix, Ariz.; WIN-T,
Fort Wawne, Ind.; KBST, Big
Springs, Tex., and WBRE, Wilkes-
Barre, Pa.

Added sales for Screencralt's
Mickey Rooney Series include
WCKT, Miami, and KIMA, Ya-
kima, Wash,

Wald to Do Musicals

KEY WEST, Fla—Malvin
Wald will produce a musical TV
series with musie by Hank Svivern.
The series of half-hour shows will
feature young talent and be filmed
entirelv on the grounds of the
Casa Marina Hotel here,

worth and Fred Astaire, 1942, snd
“You Can't Take It With ‘imn
James Stewart and Jean ‘L:rlhur

1938,
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NTA Program
SRO With Buy
From Old Gold

NEW YORK——The NTA Film
Network struck gold last week in

selling out the third of
its feature film 0ld Gold
will or a hour of the

show on 128 stations for 39 weeks.

The other hour was previously sold | most

to Wamer-Lambert. The price
paid by Old Cold was not an-
nounced, but the asking price for a
third of the show was reported to
be about $35,000 a week.

The designation of an hour and
half hour to each will in

some cases be a icality, since
wherever possible NTA get its
stations to play the pictures full
length without any ad com-

mercial time. Some of the pictures
run over two hours.

A title for the show had not yet
been picked by the end of lz.rl:
week. Nor was there any decision
on the 20th Century-Fox contract

layers who will serve as host and

ostess. Nevertheless, NTA ex-
pected to start shooting the open-
ings this week. The show goes on
the air the first week in April.

Old Cold now sponsors half the
Jackie Cleason show. Earlier in
the season it co-sponsored the
Walter Winchell show on NBC-
TV. Its agency is Lennen &
Newell.

M-G-M Offers
Library Plans

NEW YOBRK — MCM-TV last
week Hngﬂyakdmﬁ "E:W ili v];::
going to break up its library, It
two plans 'Wl]igl o into effect
M 15. For -sized mar-
Iﬁets it -i:riﬂ offer half the 1|fu{ﬂ] élﬂ

rary, that is, & package 3
pictures. For smaller markets it
will offer a couple of different

packages of 100 pictures each.

Meanwhile, Metro continued to
rack up sales of the full library.
Ceneral Teleradio bought it for
CKLW, Detroit, and TV,
Memphis. This brought total sales
on the library to 32 stations and
an outside gross of $34,000,000.

Teleradio is still negotiating pur-
chase of the library for its WNAC-
TV, Boston. Teleradio stations this
season have been making heavy
use of its own RKO : It
cannot have the M-G-M pictures
for its New York and Los Angeles
stations, since CBS already has
them in those two markets.

‘Life Begins at 400

NEW YORK—Last week The
Billboard reported that the name
of the projected Hermione Gin-
gold-Farley Granger film series
was “Life Begins at 40.” If nothing
is something, then something was
missing from this erronecus tag.
%I'ﬂs:ﬂ title is “Life Begins at

film show for
Every Product,

Every Market,

Offices In
principal citieg &
throughout the

b Uniled States

THE BILLBOARD

Ziv to Keep
Up Product’n
Of ‘Highway’

NEW YORK—Ziv-TV denied
last week that it had decided to
“Highway Patrol” out of pro-
uction at the end of its second
year. A top Ziv executive further
denied it was pitching either
of its new properties, “Harbor
Command” or “Martin Kane,” to
Ballantine Beer, the largest single
sponsor of “Highway.”
“Highway P one of the
successful shows ever mla}'
syndication, comes to the end of
its second year on the air in Sep-
tember. As far as he could see

now, ﬁueqmukmm said, the
show is to go into a third
year of production. He pointed

20th Balks at
GE Nix Pleg

NEW YORK—Twentieth Cen-
tury-Fox is balking at allowing
General Electric to cancel its alter-
nate week sponsorship of “Broken
Arrow” on ABC-TV. The vidfilm
series, co-sponsored by Miles Lab-
oratories, is in the Tuesday 9-9:30
p-m. slot where its ratings are hold-
ing up well.

CE’s attempt to cancel was in
the nature of a cutback, and is no
reflection of the show's audience
pulling power.

out, however, that final determina-
aﬂﬁnufthjshstﬂlnfewmunﬂn

TV FILM PROCRAMMINC

'AMER. LEGEND’

e ——

~ Official Launches
New Push on Strip

NEW YORK—Official Films is
starting another “stripable pro-
promotion along the
ines of its efforts on “My Little
Margie” and the Stu Erwin show.
The new drive will be on “Amer-
ican Legend.”
The distributor last week ac-
gmuired another 41 “Cavalcade of
erica” reruns from du Pont,
which, added to the 39 it got last
year, makes a package of 80 films,
Prior to its station sales on
“Legend,” Official is trying to get

a national advertiser to buy the
middle commercial so that the sta-
tions will get the show with m
built-in participation. Official em-
phasized that this plan does not
involve a trade, 'IthEn an ad-
vertiser purchases a spot on the
Le " series,” said an Official

spokesman, “the deal is made
cﬁ‘lre:-.-t]y with the station.”

Official itself will not get ‘any
revenue from these sponsor
It will use them only as.a wedge to

(Continued on page 19)

www americanradiohistorv com

———



www.americanradiohistory.com

-
Bl

14

dr:-ll—:L- i L

TV FILM PROGRAMMING

\iﬂrl or Phone, ‘Let's

POW-WOW

NOW

THE BILLBOARD MARCH 9, 1957

Langendorf United Bakeries, through Compton
Advertising, Inc., on the entire West Coast!
Among the markets already purchased are Port-
land, Maine; Cincinnati, Memphis, South Bend,
Seattle, San Francisco, Los Angeles, Baltimore,
Detroit!

Tulsa, Tucson, Salt Lake City, Denver, San
Diego, Portland, Oregon; Eugene, Stockton,
Chico, Fresno, Syracuse, Baton Rouge, Indian-
apolis, Tallahassee, Miami, Phoenix, San Antonio,
Yakima, Bakersfield, Salinas, San Luis Obispo,
Roanoke, Schenectady, New Orleans!
Albuquerque, Santa Barbara, Boise, Springfield,
Missouri; Pittsburg, Kansas; Hutchinson-
Wichita, Columbus, Ohio; St. Petersburg, Nash-
ville, etc., etc.!

Among the advertisers are Bell Bakeries through
The Caples Company; Tasty Baking Company;
Sealtest Milk; Hood’s Dairy; Canada Dry; Pepsi-
Cola; Stewart’s Ice Cream through Woodard, Voss
& Hevenor, Inc.!

Burger Brewing Co. through Midland Advertising
Agency; Walter Construction Co.; Niagara-
Mohawk Power Co.; Nashville Trust Co.; Bunker
Hill Meats; and many others!

®

HURRY

Stations and sponsors immediately recognize the universal ap-
peal of HAWKEYE and the LAST OF THE MOHICANS,
the great American outdoor action classic! So arrange today to
enjoy a private screening and to get the profitable-for-you facts
about HAWKEYE. But please hurry! Every day markets are
gnapped up and even a day’s delay may cost you your own
home market. Wire or phone us right now!

JOHN HART ' LON CHANEY
as HAWKEYE as CHINGACHGOOK

y Television Programs of America, Inc. FE=F

EDWARD SMALL * MILTON A. GORDON * MICHAEL M. SILLERMAN
Chaicrman ) Frealfdeni Execuilve Vice-Fresident

] e Sy

m ".‘l."‘“'l'.'- m‘ ?m “I H‘ v- -. 'L .-m“ r ::: N——— ‘.: -1. S ._-. ..
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COMMERCIAL CUES  |lance Prods. | ° New TV Spot (ampaigns
— —_— S — ® Continwed from page 8
COMMERCIALS SHOULD BE FUN Hollywood Bread thru Hopking & Pat- Purasnow  Flour, General Milla  thra

According to a recent Schwerin Research Corporation study on
the elfectiveness of entertaining commercials, there are ditferences

in approach to a male and female audience.

For the studv the

rronip noted a 13 for women and a 26 for men with an abstract
tmt;tsr blurb on a cereal: a four for *vomen and 10 for men on
an animated container for a beverage, a four for women and 13
for men with a puppet blurb for a cereal, and a seven for men
and a minus two for women with a hair tonic sponsor’s off-beat

miusic commercial.

to the results of the survey. I oy s
tvpe effective among women, and the more heavilv entertainment | -ance  Productions,
is present. the more likely will the effect take with women.

Schwerin also added some notes of warning |

These commercials are not the only

The

Expands Activity
Four Ways

NEW YOBK—Lorraine Lester,
president, is spearheading activity
on several fronts these dayvs at
Inc., here,
with concentration on features, TV

male public must be especially catered to, and the entertainment series, commercial productions and |

for both sexes must have some bearing to the product involved. |

IDS .

sales on its “Bobo the Hobo” pup- |
pet series.

Fred Niles Productions, Ine., will open headguarters in Paris to [ anee Preductions is the owner

acquire European animation art and stop motion photography. |

Robert L. Fierman, formerly a Ziv salesman and TV writer, will

be in charge.

He will leave for Paris on March 15,

. . . Dther

of Libertv magazine’s library dat-

! ing from 1924 to 1930, from which

personnel notes include the appointment of William Bernal as it is cwrrently drawing plans for
creative supervisor at Robert

awrence Productions, New York.

ﬂlr_:n Il?nmn]:i .E' Wills has joined Iul:ttz & Herndon, Dn'fJ}ls-_ ‘E.I;Sl“.ul.ks is & serles called “Secréts
animation artist. . . . Reports on wveice-over work have Virzinia

Crezg, Bud Heistand and Paul Frees busy at Plavhonse Pictures

for Lanvin Perfume, Mobilgas and Schlitz Beer.

Also Allan Swift

doing spots for Ballantine Beer and a man from Mars for Moore's

Paint.

* IV Commercials in Production

A Guide to TV Spot & Program Plans
Of Competing Sponsors by Industries

This weekly chart lists commercials produced during the last full
préceding month, with all industries covered over the course of a month's

[EX1I-1
LA—=Tive Action: FA—Full
Bpecial Effects: J—=Jingles:
NA—=MNot available,

Animation:
M—Music; S—Slides:

(Continued from last week)

The followine svmhols designate the (ypet of commercials listed:
SA—Semi-Animation;

SE—

ID—Siation break:

Spoasor, Product & Agency (Show, ¥ any) No. (Seconds

(C-Calor

Commercials
Producer

Trpe

FOONDs AND BEVERAGES
Food Ingredients
Buirrua Mills, Lighterust Flor,

Tracw-T oc'ke..

Pillsbury Mills, Grand MNail, Bake-0fF,
Campbell-Mithun,
Canned and Packaged Foods
Chiaker Chags, Puzs "n" Bowis, Lvon

Baker (Rose Bowl), ..
Keiloge, Gro-Pup. Leo Bruneif,,......

Frito Company, Fritios, Trucy-Locke,
Pat ALK, Pet Milk, Gurdner........
L Rosa, Spaghetti, Bavioli, Pisza Pie,
Sullivan, Stauffer., Colwell & Baviles.
Gieneral Foods, Jells, Younpg &
Rubicam,
Pacifle Milk, Milk., James Lovick
MIR Co.. MIB Rice, BRuatten,

Barton, Durstine & Osborn. ,

Chiiaker Thals, Pulfed Rice & Wheat,

Wherrv, Baker & Tilden, ...

Columbia River Pucke, Ason., Biumhble

Ree Tuna, Richard K. Manoff, ..

Giznaral Mills, Wheaties.

Enox Hegves.
Bia=a, Tnc,, Mars Candy, Knox

Reeves (Ruffulo Rill Jeb..

Cren=ral Mills, Wheaties, Knox

Rzeves (Lone Ranger. Wyatt Earp). ...

Beevh-Mut, Cereal, Kenvon &
Eckhardt,
Brvan Howsion
(Oh! Susannal,

MNestly, Mescale,

Stomeiie, Earle Ludgin (OW' Susanna,
Washingion Square).,
Artien, Potato Chips ... <

...........

Habitant Soup, Charles F, Hutchinson. ..

Frogen Foods

“lumiie Maid, Frozen Juice, Ted Rates,
Bakefr Goods
Pow sl & Warne, Archwav Cookien,

Walier Kleln, ...

Hawumy Bread, W, E. Long.cveeanas

Fond Beverages
Flav-B-Straws, Waller 1. Klein_.... .
Huontwan Beverage, Hoflmen Mizers,
Carey,
ThHy Saquirt Co., Squirt Saft Drink,
Fletcher D, Richards,

The *estle Co., Cocon, Mo ann-
Erickson (Our Miss Brooks, Garry
Muaare].
MIR, MIB Colfee, Balien, Barnion,

Drirstine & Oshorn
=@ Tea. Batten, Barion, Dhursiine

& Osborn,

LR A Al RN R SRR EREE ]

Tir. Pepner, Direct

Lurlanne Coffea, Walker Saussv.,...
Daisy Fresh, Colfee, Lang, Fisher &

Siaahower. ...

Tru Ads, Soft Drinks, Beamont &
Hohman.
Doa De, Coffee, Lustlg .....i0c0..
Royal Crown Cola, Lustig . .oiceionns
Curisa Club, Orange Drink, Lusiig, ..,
Elostiday Cotfee, Coffes, Charles F,
Hutchinson,

i i gl

T

ek el gk el el Bl

feature films and TV series. In the

of New York’s Homicide Squad,”
which is being produced as a who-
dunit tvpe, emphasizing the story
behind the murder. This is being
done with the help of the New
York police force. -

The wide range of Liberty ma-

terial allows room for other TV
film series, as well as theatrical
features. Lance plans low-budget
feature productions, the [irst be-
ing “Caviar for the Colonel.”
“Bobo the Hobo and His Travel-
ing Troupe,” already tested on
about 60 UHI stations thruo Na-
tional Telefilm Associates’ distri-
bution, is now being eved [or net-
work sponsorship. There are 26 of
| thesr  color puppet films in the
can, with more available for pro-
| duction when the network deal is
set. They are of satirical nature
for the benefit of parents as well
as the kiddies. The series includes
13 films in which Bobo and his

(OB) ucvivan. NA ....+...“..M:xnndtr,n.mme tform fairv tales and 13
(903, 1 (08)... LA ....... L pathe | IN Which they do their versions of
the elassics, while supposedly en a
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has completed first and secon
(521 P wvw LA civeee.Bound Masters Kkl ?Enrl'un-: over WTAR-TV,
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(00 wovoirins FA woaenno... Ray Patin| tarides Baking for Mary  Jane
AT e Bread. The client noted that its
2(10) voress FA cvvsesses...Ray Patin| Promotion of its new bread wrap-
' per on the “"Bobo” show resulted
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in a 60 per cent sales hike. Besides
doing the show, Lance also helps
the sponsor with publicity and ad-
vertising ideas.

In fact, an additional subsidiary
is being set up to handle merchan-
dising of the “Bobo” characters.
One merchandising item now
available 15 a “"Bobo the Hobeo"
record of songs from the shows.

Besides these activities, Lance
continues production of industrial
film wnder the guidance of Wil
liam V. Adams, and alse is active
in animated and live TV film com

mercials (The Billboard, March 2).

nel (Annd

Home Sites, Te High Acres thro Arthue
Meverhofl (Prog.)

Beeds, U, 5 Rubber ithow Flercher D
Richards (Part.’

L & M Cigareties, Ligpeti-Mvers thru
Duincer-Flizgerald-Sample  (Anny

Maorgarine, Lever thru Cone, Foole &
Belding {Annd

Paper, Charmin thru Campbell-Mithun,

Poll Parrotl Shoess, Roberis, Johnson &
Rand thru Krupnick & Assoc, (Part.)

Kanox Heesves (Part.)

Puring Feeds thru Guardner (Prog.)

Hoval Crown Cola, Nehi thrue Compiom
(Ann, 1D}

Robot  Cardner., Grang
Meyerhoff (PFrog.)

Salid Mixer, Grant thra Arthur Meyec-
hofl (Ann., Prog.)

Snowerop, Minuie Maid thru Ted Bal=s
{ A, )

Spiv & Span, Procter & Gamhble thra
Young & Rubicam {Ann.)

Tewise Cleaner thruo Anderson (Ama)

thri Acihor

On Midwestern Stations

Birds Eve, General Foods thra Young
& BFubvicam (10

C & H Sugar thru Honig-Cooper {(Ann.,
I

Colgatle
[Anmn,)

Comet. Procier & Gamble thru Compion
(Pari.}

Do Chow, Puring thro Gardner (Anny
Flav-R-Straws thria Ruothraosi? & Ryan
(Part,, Annd
Folger's Cofles
Walsh (FPart.
Glamorene thru Prodwct Services (Ann.)
Golden Capri Salad  il, Anderson-
Clavton thrn MoCann-Erickson (Annd
Indtant Sanka Coflee, Generwl Foods

thru Young & Rubicam (1D
Kazco Dog Food, Corn Products thra
Donabhue {Ann.)

Keds, U. 5 Rubber thra
Richards {Ann,, Partd
Kleenex thru Foote, Cone & Belding

{Part.}
L & M Cigarettes. Liggett & Mvers thru
Dancer-Fitzgerald-Sample [Ann,)

Toothpasie thru Ted Halea

thriu Cuonningham &

Fletcher D

% & A Condv, Hawlev & Hoops thra
Ted Bates (Anpn,)

Wavhelline thru Gordon Best (Part.)

Sabisco thro MeoCann-Erickson (Part)

Murexr Amitone, Morex Labs, (Prog.)

Morthern Tissue, Marathom (Part.y

007 ¢ Bran, WMWabis¢o ithru Ted Baise
iAnn., Part.)

i = HBran., Mationn] Biscoit thm EKeo-
vor & Eckbhardt {(Ann., Parl)

Mdsmobile, General Motors thro D, P
Rrnthers (Ann,)

P. F. Shoes, Hood Rubbear thro Mol anae
Erickson (Ann,, Part)

Bed Hall Shoes, Mishawaka thru Camp-
bell-Mithun (Ann., Parl.)

Rumiba Kiles, Hutson thro F, N. 5a-
clute (Parcy

Buturdav Evening Post. Curlis thru Baf-
ten, Barton, Durstine & Oshorn ((0))

Sccd Corn, Pioneer Hybrid thru Wallacs
Prome.t

Terramyacin,
(A mmn,

Woeslern Alrlines thru HRuchanan (Pact}

Plizer thru [es Burnett

On Southwestern Stations

Budweiser Beer, Anheuser-Busch  thro
D"Arcy (Ann.y
Chili, Walker's Austeil thro® Dancer-

Fitzgerald-Sample {Prog.}
Conolite thru Fiore & Fiore.

Mog Chow, Ralston thro Gardner (Aany

Miracle Margarine, Krali il MNesds
ham, Lewis & Brorby {Ann.}

Rolaids, American Chicle thru Ted Bates
{Anmn,)

On Rocky Mountain & West Coast Stations

Bonnie Dog Food thru Chapin-Dumm
(Part.)

Bromo Quinineé, Grove thru Benion &
Bowles (Anmn.)

C & H Sugar thru Honig-Cooper (1D¥)

Calo Dog Food thru Frank Wright
{Prog.)

Coffee, Hill Bros, thro Ayer {Ann.}

Hit Parade Cigareites, American To-
bacca thru  Batten, Barton, Durstine
& Osborn (Ann,, 10)

Jet Shoes, Mishawaka thru Camphbell-
Mithun (Part.)

Leslis Salt thru Honig-Cooper (1D

Mayvbelline thru Gorden Best {Ana)
Mercury  Cars;, Ford thru Kenvop %
Eckhardt (Ann.}
Milwaukee HRailroad thruo Roche,
liams & Cleary {Ann., Part.)
Ol Additive., Cromwell thru Andersome
MeConnell (Ann.k

P, F. Shoes, Hood Rubber thru MoCang-
Erickson (Part.)y

Ploneer Minced Sea Clams thru Aliller,
MacKay, Hoeck & Harung (Pari.)

Roval Crown Cola, Mehi thru Comptoa
(Part.)

Wewlern Airlines thra Buchunan (Ao

Wik

CBS Renews
‘Playhouse’

HOLLYWOOD —— CBS last

week renewed its pact with Screen
Gems on “Plavhouse 90, the new

contract calling for the studio to
turn out five 90-minute films for
the network next season. Deal for
this vear was for eight.
Negotiations between CBS and
Screen Gems had come to an im-
asse recentlv as a result of dif-
erences on price and star casting
(Billboard, March 2.) New pact
carries a sliding scale above $1350,-
000, the price this season, depeni-
ing on stars obtained for the pix
and amount that they're paid. Tt's
understood total cost for a film
could go as high as $250,000.

Salvation Army
Prepares TV Pix
“The Living Word’

NEW YORK — The Salvation
Army is preparing a series of 28
films called “The Living Word.”
The 15-minute programs will be
available to stations on a public
service basis and are non-denomi-
national in content. Each show
will be built around a word from
the Bible—Faith, vision, roads, light,
efe.—and will include a Salvation
Army officer in chats with viewers.

I The 16mm. films will be in black

| . P
.ﬂ-nd white with suund, but color

prints will be supplied by special
arrangement.  The series will not
‘attempt lo evangelize but merely
linspire and encourage the viewer.

LED
-
LIVES”

.- Starring
RICHARD CARLSON:

=

HI

TELE

WWW americanradionistorv com
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SYNDICATED

SHOW IN
FT. WORTH

l

£d.

RANKS #6 ALL WEEK
AMONG ALL NETWORK SHOWS!

BEATS:
$64 000
E- CHALLENGE (TIE).

1. DISNEYLAND. ......

NOTHING TURNS ON THE HEAT LIKE A ZIV PRODUCTION |

8. soxmnc........200

15 9. uweence wewk 22,1
234 10, pwic sivers... 208
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CBS Protests Pay
TV Test Proposal

WASHINGTON — TFree pro-
gramming on television wonld get
no protection from the inroads of
Pay TV, in the test proposed bv
the Commerce Senate stalf report
on Subscription TV, CBS said
Wednesday (27). The same dan-
ger would exist for creative talent,
since “no line can be drawn” be-
tween pay and free TV as far as

PROGRAMMING-—
e hey Jo moemshel TV advertising

THE BILLBOARD-
e hey bo sccenthl programming

iu—.'rued, the net claimed.
.~ The CBS warning to hold that

“imconclusive  and  unreliable.”
(Senate committee members have
not so far endorsed the staff pro-
posals.) The only “full operation”
of Subscription TV can be basis
' for judging all effects of the serv-
ice, the net said, inclnding claims
that it would “aid UHF.” It is not
enongh to try it out in a few scat-
tered markets, CBS claimed. Also,
heavy financial investments in such

la trial “wonld make a future cut-
' off 1mfeasible.”

and  programming  from

|« ' ‘ ol i
authors and performers are con  siphoned into the

one knows if the pav devices
TV tiger called the proposed test| pex

staff report’s classilication of “box-
office attractions” for Subscription
TV includes a "vast amount of
material such as sports events and
plays, now regularly on free tele-
vision.” Even under controlled
conditions proposed in the test,
“nothing can keep creative talent”
being
pay area, the
net pointed out. Technically, no
“would be compatible with color |
telecasting,” or even with each!
other, should the Federal Com- |
munications Cominission authorize |
a trial of more than one syvstem.

Authorization

Legally, the net doubts that the
FCC is in any position to decide
it can authorize Toll TV, without
holding extensive hearings and tak-
ing definite steps to protect the
present [ree service. Also, the FCC
is not esapowered to cope with the

for = pay service, which would
require ruling on its programming,
among other things. CBS was
shocked at the stulf proposal to
allow the franchise holder to select
which station in the market would
get the test assignment,

Echoing a statement recently
released by National Association of
Radio & 'Television Broadcasters
President Harold Fellows, the net
saitd the American public would
“inevitably” pay heavily for the
new service, John Q. would have
to “pay for programs now received
free,” at least to some extent.

CBS denied the staff report
charges of inconsistency in network
claims that the fee service would
Eruhﬂhly fail, yet Toll TV would

e overwhelmingly successful and
murder free. CBS said Toll TV
might fail to get off the ground
financiallv. But if it did succeed,
its effect on free service must “be

On programming, CBS said the | “degree of regulation necessary” | overwhelming.”

Meet the Bell System’s new guardian
of microwave transmission quality

-
" s e
i

i

§ TR R
§ sxcavsnws

Bell System automatie protection switching substitifes & Bpare
channel when interference ocenrs during transmission, B, C. Bellows,
& designer of the sy=tem, chircks terminal indicating equipment.

Froviding intercity channels for network television and radio throughout the naiion

There's a new watchman on duty along Bell System
microwave channels, protecling your transmissions
against fading and equipment failures.

Its name—automaltic protection switching. Its re-
flexes are so fast that it prevents failures before TV
audiences are even aware of the trouble,

It works this way: When a channel encounters
trouble, a spare (or protection channel) iz automati-

cally swilched so as to parallel
both then carry the same signal.

the troubled channel:
At the receiving end,

Bell System equipment determines which of the two
signals—regular or spare—is betler, and relays it on.

The enlire series of events takes less than one-

twentieth of a second.

This development is one more example of how the
Bell System is constantly finding new and better ways
to serve the broadeasting industry,

BELL TELEPHONE SYSTEM

WV americanraciont

KYW Jungle’
Kid TV Rings
Late Night Bell

CLEVELAND—KYW-TV here
pulled an unusual programming
switch to charge up the ratings of
its 11:20-11:30 p.m. strip connect-
ing its late news show and NBC-
TV's “Tonight!”

The segment was heing swamped
by the opposition feature films,

Late in Jammary KYW installed -

Sterling Television's “Tungle” pack-
age, convenlionally nsed i kiddie
shows, and framed it with a
worldly character it named Cesare,
played by local actor named Paul
Orgill.

The wnnsnal nature of the pro-
gram brought it columns of pub-
licity. Soon after it went on the
air three nights were bonght by
Beemans and Clorets. and the

other two by the local Studebaker
dealer.

Last week the February report
of the American Research Burean
showed KYW had moved to top
audiences in that strip in all but
one night, Thursdav, where it
missed the top by .3, actnally less
than the margin of error. The rat-
ing increases ranged from 28 to
180 per cent. The ratings ranged
from 7.8 to 11.5.

Orgill Get-up

The Fascination in the show is
undoubtedly in the weird, sedue-
tive nature of the wrap-around.
Orgill sports a saber scar across
one cheek. He wears a dressing
gown and white tie. He is lighted
mysterionsly,  His eluttered study
is decorated with linnting heads.
He strokes a cat as he talks, and
mitkes slv, insulting remarks.

Sterling  is  understood to be
planning to sell other stations on
this kind of use of its “Jungle”
Films, which is a Lige and varied
collection.

Gottlieb Sefs
1 New Series

HOLLYWOOD—Producer Alex
(Oh! Susanna) Gottlieb is prepping
two new teleseries, first of which
is scheduled to go before the cam-
eras March 11. Shows sare being
filmed at and in conjunction with
Hal Roach Studios.

First to roll will be “Tacqgues and
[i," a sophisticated comedy star-
ring Ann  Jeffries and Robert
Sterling in their first TV series
since “Topper.” Gottlieb is writing
the seript which William Seiter
will direct.
© For his second show, Cottlieb
scored a coup by signing Evelyn
Rudie, the wmuch sought-after
“Eloise” of “Playhouse 90" fame.
She'll plav a svmpathetic moppet
in a program titled “Cindy,” with
Florence and Billy Hullop as her

parents.

REHEARSAL
SPACE

T.V., radio, theatrical produc-
tions. Small to extremely
large space at the new New
York Trade Show Building,
500 Bth Ave.

Inquire Mr. D. W. Carlion,

Pres. & Exec. Dir.
Phone: LOngacre 4-4100
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Toll Test May
Need Control
Legislation Firsf

WASHINGTON —— Belief here

{5 growing that anv test for Toll TV

would require specific control leg-
islation beforehand — even if the
Federal Communications Commis-
sion should decitde it has the right
to anthorize a pav service trial.
Should the FCC decide to authnor-
ize a test, when it meets Monday
(4), legislative controls for the Pan-
dora’s box of Pav TV would be
strongly advised hv the agency’s
general counsel, Warren Baker,
The FCC will be questioned
Tuesday (3), the dav following its
own meating, at Senate Commerce
Committee hearings. The Senate
grmlg's own staff report recom-
mending a trial for Pay TV will he
the basis for the questioning.
Chairman Magnusen made the an-
nouncement at the conclusion of a
stormy meeting last week, in which
the Senators could not agree on
the staff report's recently leaked

proposals of “large-scale” trial for
Pay TV.
“A  tremendous  policv-making

decision is facing the conunission,”
saidd Baker. The FCC will have to
decide whether it can “lake the
risk of autherizing an experimental
service when it doces not have the
necessary controls” over rates, pro-
grams, time allowed and other
Phases of Toll TV

The agency could decide that ne
form of Pav TV is in the public
interest. Bul the Senate staff re-
port has warned them 1o think
twice before “closing the door™ on
the Toll TV entrepreneurs who
have asked for their chance. If the
FCC decides to give Toll TV a
trial, Baker will advise them to ask
Congress for control  legislation
“before any test is authorized.”

This would put responsibility
bhack on the Senators, who tossed
the ball to the FCC by deciding
to ask the agency for a final ves
or no. Senator Pastore, chairman
of the communications subeommit-

tee, said emphatically; "Let the
FCC decide. If thev feel they
haven't the authoritv, let them

come to us for leaislation to em-
power it.” Both he and Magnuson
agreed that the issue should get an
early settlement.

‘Private Line’
Gets Audition

H(}LLY‘-.-“-"UL"}]J—TI*L:'\ ate Line
~Tiollywood,” live package put to-
ether by the Walt Iﬁ'rlmlﬂ Lee
avin  firm and  staring  Paul
Coates and Zsa Zsa Gabor. “was
anditioned by Revion and BBD&O
execs here last week.

Program, which is being con-
sidlered for either local or national
giring, was lelecast over Station
KTTV on a one-time-only  basis.
An  interview-tvpe show, it had
Coates and Aliss Gabor visitin
the homes of Dimitri Tiomkin an

Bob Stack.

DESTINED TO BE NO. i
RECORD IN THE COUNTRY

The Original

‘BUTTERFLY’

on Cameo Records
by
CHARLIE GRACIE
For Aveoilability Contact
BERNIE ROTHBARD
SJE2 BROTHBARD €DFFICE

250 3. Broad 5t., Philadelphia 2, Fa.
Phane: K1 5-15665-6-T7

PULSE LOCAL RATINGS FOR JANUARY

THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS AND SPOT ADJACENCIES

——

BUFFALO CINCINNATI DAYTON, 0. DETROIT
Y TV STATIONS 347,300 TV HOMES 3 TV STATIONS—305.500 TV HOMES 1 TV STATIONS—125.000 TV HOMES d TV STATIONS—957.600 TV HOMES
Fopulation—1 212, 400 | T4tk in L. 5.) Fopulation—997,000 (16th in W, 5] Population—>32E. 480 44th in U, 5} Population—3 518,600 1 Sth in UL 5.}
Euying Inceme—%1 %78, 712,00 Buying Income—381 B4& 653 D00 Buying Income—m 072 308 000 Buying Income—737, 3586 946,000
141k [1athi {34th) 15tk
Retail Sales—ST1 449 717 OO0 114th) Retail Salas—%1 237 083 000 (18th) Eetail Sales—8874 145 D00 (39th) Refail Sales—%4 E41 514,000 (4iR)
Food Sales—%34€ 398 000 { 131h) Food Sales—5%288 030,000 (16t Food Sales—5151 343,000 (38thi Faod Sales=—51 086 050,000 4th)
Drug Sales—540,231,000 116th) Drug Sales—%39 028,000 (204h) Drug Sales-=5271,540,000 136th) Drug 5ales—%193 TEE 000 I4ih
Aulemotive—5%283 038 000 | 151R) Automotive—5233 243 000 (2Ztthi Avtomotive—5%138 &1 000 125thi Ajitomative—E1 115 412,000 |41k
Above tigures include followlng counties: | Above figures incliude following counties: | Abowve figures include following counties: | Above figures include following counties:
Erie, Miagara. Eamngall and Kenton, Ky.; Hamil- Creerne, Montgomery, Macamb, Qakland, Wayne.
ton, Q.
TOP NETWORK SHOWS TOP NETWORK SHOWS TOP NETWORK SHOWS
1. Bd Sulllvan, WEBEN, Su. ..., 476 Tﬂp "Emunl Sﬁﬂws 1. Ed Sullivan, WHIQ, Su, ...... 445! 1. Ed Bullivan, WIRK, Sw. ... ..... 4%.3
1, $64.000 Quesiion. WHREN. T. , . 41.2| L Ed Sullivan. WKRC, Su. ... ... 492, 2, 1 Love Lucy, WHIO, M. .. .....420] 1. 1 Love Locy, WIRK. M, ...... 412
3 G. E. Theater, WREN, Su. .. 40,9 2. Alfred Hitchcoek, WKRC, So. . 3%4 | 3, Phil Silvers, WHIO. T, ., ...... 408} X Lawrence Welk. WXYZFS, . W9
d. Alfred Hiteheoek, WREN, Sep. , 400 3. Perry Como, WILW-T., 5. ... 384 4, Wesi Poinl, WHID. F. ...... oo ALY A Wyatt Eurp, WXYZE, T, ....,... 3307
X, Boxing, YWGEH, W, . venes .95 & G. E, Theater, WRRC, Su, ... 377 X Burns & Allen, WHID, M, ... . 4L0| 5 Boxing, WXYZE, W. ... ........327
6. Lawrence Welk, WGH, 5. .,...383 & 1 Love Loey, WKRC, M. ..... 3.7 | & BRrothers, WHIOL T, ... ... 40.8| 6. Alfred Hitchcock, WIBK, Su, .31 9
7. Climias, WBEN, Th, ... 0veins 8.1 6 Boxing, WCPO, W, .. .......00. M7 Godlires’s Talent Scours, WHIQ, 7. Dhisnevland, WXLZ., W, i3
B $64,000 Chatlenge, WEBEN, Su, .37.0] 7 What's My Line? WKRC, Su, ,.30.7| v S e e s SR CE R 7. Godirev's Talent Scouls,
9. Plavhouse W0, WHREN, Th, ,.,,.34.5| B Disneyland. WCPOD, W, AT R Gumsmoke, WHITL 5, L .iiugaaad83 WIBK, M. ..........ccn0n P 5
10, What's My Line? WHEMN, Su, . .33.9] % Ciimax, WKRC, Th, ... e d LD B 0! Susanna, WHID, 8, L eeees-39.0( 2 Jackle Gleazon, WIBK. 5, ... 3011
it Hi-iﬂm Challenge, WhR(‘ s, LSAL0 10, Plivhouse 90, WHIY. Th. ...... 38.9 | 10, G.E. Theater, WIBK, Su. ..., .39
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BATTLE LOOMS

KFJZ-TV Features

Vs. Net

FORT WORTH—Oue of the!
most interesting  features vs. net-|
work battles will nnfold in early
March when KFJZ-TV. the inde-
pendent  station  here, springs  its
full Tine-up of feature film pro-
Eranning.

The station has acqguired what is
undoubtedly one of the top two or
thre= feature libraries m the coun-
try, nclading the M-G-M, Warner
Bros.. Colimbia, NTA nehm:]{
Selenick, Associated Artists and
Republiec packages, plus several

Programs

others—all in all some 2,000 pic-
tures.

The new pix are those from
M-G-M, the eream of which will
go in Friday night, and the NTA
net, which will play Satorday,
Warner Bros. only recently went on
the air, and full results aren’t in vet,
but according to Stan Wilson, as-
gistant to the president of lhe sta-
tion, a preliminary coincidental
ARB survey was encouraging.

The station is now plaving a
total of 36 pix a week, 10 of themn

Wwww americanradiohistorv com

l ' .

in Class A time. Going on the air
| abont twe vears ago, it has made
onlv o maoderate dent in the mar-
|LH being thivd in Fort Worth, and
a rather distant fourth in Dallas.

Station exces [eel. however, that
Ceonisiderable part of this is due to
their own progr; umning mistakes,
principadly in running one feature
Hor three  consecutive nights
Whereas this might be practical in
| such Lrge m.nlmts as New York or
| Los Angeles, it liasn't paid off here,
where the total andience is too
limited,

The stztion is hoping that, with
hoth the quality and quantity of
the nwew product, especially the
M-G-M pix, it will be able to push
into the No. 2 spot in the area
(a %3000 -.ulwrhsmg campaign
has been seheduled for the M-G-M
kickofl', Tn this it may be helpe
somewliat by the NBC-ABC a |1|-
ation situation in the market (Bill-
hoard, Febmary 19), both being
shared by two competing stations.

Screen Gems
Reorganizes

HOLLYWOOD — In line with
Screen Gems plans to bring out
two to four Hrst-run programs for
regional and syvndieated sales each
season (Billboard, March 2). the
Columbia subsid last week reor-
ganized its Weslern sules statf,

Heading the West Coast hranch
will be Sales Manager Dick Dins-
more, who'll handle onlv national
and regional accounts, plus Los
Angeles locallv, in the future.

Dick Buch has been pliced in
charge of syndication in the \West.
The remainder of the staff consists
diof Tom Seeliof, wholl handle the
Mountain States; Peter Carev, op-
erating out of San Francisco; John
Hunt out of Seattle and Lou Gold-
stein out of Los Angeles,
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Prep Diskery
Sets Distribs;
Bids Flock In

- HOLIYWOOD—Prep Reecords,
new indie label I:mﬂrhed by Capi-
tol Records (The Billboard, March
2}, went into action officially last
week., with Viee-President and Na-
tional Sales Muanager Irv Jerome
naming e firm's First distributors.

Jernme -.l.'|111ni1'|tr'[] Record Sales
Company, Los Angeles; Northwest
Tempo  Dhistributing Company,
Seattle, and Chatton  Distributing
Company, Ouakland. He leaves on
an extended tonr of the country
to line np additional distributors
in kev marketing areas.

Prep lias thns far been literally
frumndated by distributor inguiries,
said Terome. all of whom indicated
they are anxions to take on the new
label. Plans still eall for the firm
to release its Tirst wax on or about
April 1.

Wexler Exits
Mershaw for
Own Business

AEW YORK—=Elliott Wexler,
one of the pioneers in the record
ruck jobhing field, resigned as vice-
president of the Mershaw Com-
pany Lust week to go into business
for himsell.

Wexler will set up an office here
in the next couple of weeks. He
intends to act as a free-lance disk
Duving  consultant for chain  and
svindicate stores and racks. Wex-

ler also will serve as a manufae- |
turers’ representative for record |

compunies  in the “mass” outlet
Field.

Mershiw, o veteran rack supply-
ing honse, had added disks a vear
and a halt ago, bringing Wexler in
to head the operation. Previously

he had been founder of the coun-

trv's  fiest creeord  rack  jobbing
?‘liﬂuzlii!i;:!m“”w_ Merchants  of
Imperial Gets
Track Rights,
Sets Artists
HOLIYWOOD — Turther  di-

versitication of  ITmperial Becords
repertoire was indicated last week
in the acquisition of additional
motion  picture sound track ma-
terial and the signing of singers
Nellie Lutcher and Fay Adams.

Lew Chodd, president of Im-
prrial, nabbed sound track rights

HRH ERROR
OMITS HIT

NEW YOBK—TIle Acuflf-
Roses song “You Don't Owe
Me a Thing” wis omitted
from “The Howor Roll of Hits”
in The Billbourd last weck
thri an ervor. The tune, which
appears in the Noo 19 slot on
the “"Honor Roll” this week,
should have been listed as
No. 13 on last week's “Honor
Boll.” Johnnie Rav’s waxing
of the Marty Robbins ballad
is No. 23 on the best selling
retail chart this week.

Capitol Inks
McRae, Merry

Macs, Harpist

HOLLYWOOD—Capitol  Hee-
ords continned the expansion of its
classical roster last week, with the
addition ol harpist Mareel Crand
jany, who was inked to a long-term
coptract, He is well known i
Paris and will record wuneder the
supervision of Dick Jones.

On the pop front, Capitol re
newed its pact with singer Cor-
don MacRae -and also signed a
term deal with the Merrv Mues,

2-Disk Offer
Allows Full
Dealer Profit

NEVW YORK — Columbia Ree-
ords stirting March 17 inaugurates

lithed  “Buv-ol-Broadwav,” where-
by o consnmer will be able to pur-
| chise anyv one from a selection ol
big-selling original cast albums for
$Z 95 when an additional origi-
mal cast package is purchased at
the regular $5.98 price. At the
same time, the label anneunces its

covering a broad range of pop and
classicul material (see companion
stary 1,

The “Buv-of-Broadway”™ pro-
grum, & lwo-record sale, iucorpo-
rates tie principle of full mark-up
for the dealer. Al suggested prices.
the dealer gross on a two-record
sale will total $8.96. Dealer cost

a new package turnover program, |

new package product for Mu:'t'ij,l

100% EXCHANGE
ON 50 TOP LP’s

NEW YORK — Columbia
Records hias made  availible
to dealers a list of 50 hig-
selling pop allwms on a 100
per cent exchanue basis, The
cream of  the {'il.L'I.IH:L’". thiese
iterns Trom the labels CL se-
rics  are ntended to assore
steady sales with no risk, and
to  encourace  stocking  in
depth,  Ineloded  in the 50
are nobable eatulog material
by Kostelanetz, Fagene (Or-
mindy and  the  Philadelphia
Svmphony,  Duke  Ellington,
Doris  Duv, Duve Brubeck,
Aichel Legrand, - Perev Faith
attl muany others. ’

First  exclinge period  for
llbvons in this list is June 1,

1895375,

will be %350 (twice 52.78), and!

dealer profit will he $3.40.
The proveam, which includes 21
(Continued on page 29)

Brunswick in Ring as Full-
Fledged Coral Subsidiary

Traditional Label to Have Own
Distrib and Artist Set-Up

By PAUL ACKERMAN

NEW YOBRK—Coral Record is
unveiling “ Bromswick as a Rll-
Hedged subsidiary label with its
own distribution set-up and its own
artist roster. The operation, which
has been in the plining stage for
one vear, envisages both a strong
singles operation and a regolarly-
scheduled album line, aceording to
Coral sales chiel Nonn Wienstroer
ana a.&r. director Bob Thiele. First
singles will be released March 11
and will include sides by Vicki
Young, Bunny Panl, Three Kittens
and the Lennon Sisters. A [lock of

packages are currently in work and +the snmmer.

will be released shortlv. Thiele
stated the a.&r. policy vonld em-
brace pop in all its facets, includ-
ing rock and roll and vockalsilly
material.

Last week, Thiele [nalized a
deal with Coral arltist Lawrence
Welk, whereby Welk's featured TV

(Continied on page 56) artists will be cut on the Brunswick

Epic’s Spotlight on
New Opera Talent

NEW YORK——Epic Records, in
line with its previously announced
intention ol expanding importantly
in the opera field, is scheduling a
flock of packages which will be
cur by notuble talent according to
Charles A. Schicke, Epic’s classical
g.&1. director. The new artists who
will appear on the label are in
addition to Epic’s key classical
line-up, which includes the Cleve-
Land Svinphiony, George Szell, the

Concertegebonw  of
Leon Fleisher, Van Beinwm  and
I Musici, ete.

The new product will include
etchings by Antoinetta Stella and
Gianni Poggi, (both of the Mel-
opera) Nicolai Rossi-Lemeni, Giu-
seppe Taddei, Etore Bastianini and
conductor Tullio Serafin. In the
German field, the schedule in-
cludes packages with Rita Streich,

(Continued on pe me 56)

NOW
BING CROSBY—VICTOR YOUNG

Amsterdam. I

label, Heretofore, they have ap-
peared on Coral under the “Law-
rence Welk Presents” tag. Win-
stroer and Thiele believe these art-
ists cun be given more ﬂmwc:ﬂ:iiuﬁ
and promotion under the new set-
tup. The Welk artists, all of whom
will ent albums initially, include
accordionist Myron Floren, thrush
Alice Lon, organist Jerry Burke,
bass  singer and puanist Larry
Hooper, "honky-tonk pianist Tiny
| Little, violinist Dick Kessner, gui-
tarist Buddy Merrill and the Len-
'non Sisters. This batch of package
material will be released during

Several artists w
from Coral® to Brunswick. These
include Bolb Crewe, Jeffrev Clay,
Three Kittens, The label, ot course,
will also be used as a developing
ground for new artists, and this
Csegment of the roster—which in-
cludes Young and Paul, formerly
of Cap—will be built up. Thiele

and Wicnstroer point out that the

Bregman Heads
A&R for Verve

cand repertoire situation at Verve
Kecords was stablized last week
when Norman Granz signed con-
tuetor - arranger - producer Buddy
Bregman to a long-term contract.

Bregman, whose recording activ-

past two vears, will share the a.&r.
chores with the poll-winning jazz
guiturist, Barney Kessel. Latter will

HOLLYWOOD —— The artists |

ities have been widespread in the |

1 be su'ilchedlliun will tal

Brimswick labiel will prove more

Col. Sets ‘Buy-of-Broadway’
Deal: Releases New Product

March P’kages
Spell Quality
For All Fields

i NEW YORK —— Columbia Fee-
|url:l.-' new package produet, sehed-

uled to be on dealers’ shelves this
|:|nn11th. shapes up as a virtual
ii]:]::r_-khush*r release on the qualita-
Htive level. Covering the pop, clas-
'sical, juvz and  children’s levels,

the product is noteworthy in that
Lit encomipasses items of mass and

conmoisseur appeal. The total is 19
! ['r'.u'L:i L

TI.H:.' Ty T’ﬂ[TUl't illf_'llltd{.'."i lhﬂ'
pop and  classical  Buvs-of-the-
Muonth. These are Frankie Laiue's
"Rockin,” with the Paul Weston
ork, and Rudolf Serkin and the
Philadelphia Orchestra, conducted
by LEugene Ormandy, Sclinmann’s
“"Concerto in A Minor”™ and R,
| Straunss” “Burlesque in D Minor.”
- Oremandy :m:l1 the Philadelphin
Orchestra is represented by an-
other  album,  Johann  Strauss”
“Fledermans Suite,” geared for the
light classical market.

Outstanding classical releases in-
clude "Mozart and Beecham,” a
recording of the Mozart Requiem
Miss with Sir Thomas conducting
the Boval Philharmonie Orchiestea
{last- vear Columbia issued Bruno
Walter's version of the same work);
Vienghan Williams™ “Syimphony No.

- (Continued on page 28)

]lon

don fo Plug

opportunity to expose new talent; !

to acquire masters and to capitalize
on one ol the great tradilionad
label numes—Brunswick,

Coral. of course. has had the
Brunswick division for a long time,
but several vears ago the release
of Brinswick singles was diseon-
tinved, Coral did issne Brnswick

i |
albums—some 19 m all, The List | ==

five of these were released last
August  as  part of Coral's fall
album program.

Larzuela Albums

NEW YORK—London Records,
operating on the theory that the
public cun accept onlv “so many”™

(versions of the familiar operatio

wiarhorses, is going on a drive in
2 to l"HI.ilhIi.'-.'[].]. the Spanish Zar-
ziiela as a regular part of the
standard opera discography.
According to Leon C. Harlstone,

First set of albums to be released | vice-president of the British-based

under the new Brunswick opera-
al 10, They include
Jackie Paris’ “Skvlark.” Ceorge
Williams' “"The Fox in  Hi-1%,"
Tony Seott in Hi-I'." "Trances

(diskerv. 15 difterent zarzvelas are

scheduled for release this year, all

recorded in Spain, and most fea-

turing the conductor, Argenta.
For the fust time here, a com-

Wivne,” Art Lund’s “This Is Art,” pany will market these in the man-

(Continued on page 56)

(Confinued on page 56)

Harmony in Ranks,

Keynote of ASCAP

Warnings, Pleas Feature of Society
Business-Banquet Meeting on Coast

By JOEL FRIEDMAN

HOLLYWOOD==The repeated
admonition to “close ranks and
cease lighting among ourselves,”
coupled with the request by Presi-
dent Paul Cunningham lor a “mor-
atorinm on all dissension,” was the
seript for the semi-annual dinner
and business meeting ot the Ameri-
can Society of Composers. Authors

(Continued on page 62) and Publishers here last week (28).

From the sound track of Michael Tﬂllf;rl “Around the World in 80 Days.”
DECCA 9-302562 (45 RPM!) and 30262 (78 RPM)

...BOTH ON ONE RECORD!

AROUND THE WORLD (Main Theme)
; b/w AROUND THE WORLD

Meeting was a somber one be-
cause of the recent death of past
ASCAP President Gene Buck, with
the expected fireworks by Coast
dissidents  never coming  off,
Writers  attending the meeling
pointed out there was little op-
portunity for any discussion of con-
troversial issues, ie., the stormy
Waldor[-Astoria  session in New

(Continued on page 28)

— T 0 . L
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Tension Mounting

‘Within SPA Ranks :

BMI Cleffers Meet in Protest Vs.
Official Backing of ASCAP Writers

By JUNE BUNDY

NEW YORK —— The Song-
writers' Protective Association s ac-

tivities in behalf of the Songwriters |

of America’s pending suit against
the networks and Broadcast Music,
Inc., have stirred a group of BMI-
affiliated SPA members to register
an active protest. ;
The group met here last Friday
(1) in the offices of composer-
conductor Bernie Wayne to discuss
their “growing discontent with the
behavior of the administration of
SPA, and SPA’s official actions in
aligning its official power on the
sid%n utgcert:u'n ASCAP writers in
their current attack on BML"
Coincidentally, or otherwise, th_e
mecting was held here at approxi-
mately the same time a group of
members of the Songwriters o
America, headed by Otto Harbach,
were in Washington asking the
Senate Commerce Committee to
conduct a Congressional probe in
behalf of their conspiracy charges
against BMI, the networks, their

Coral Skeds 13
March Albums

NEW YORK —— Coral Records’
March album prodoct totals 13
packages, covering a broad pop
area and including several notable
jazz items. The packages include

Valtz With Welk”; two packages
with Larry Sonn, “It's Sonn Again
and “The Key Men With Larry
Sonn and Ork™; Tommy Shepard's
“Shepard’s Flock”; .Eydie Gorme's
“Delight”; “The Warld of Will
Helt”; “Introducing Leny Ever-
son”: Hal McKusick's “Jazz at the
Academy”; “At Home With
Dorothy Collins and Raymond
Seott.” )

Other packages are by the Satis-
fiers, Johnny Costa, Danny Andrew
and the Al Cohn Quintet,

500 Attena
Buck Rites

NEW YORK—More than 500
people attended the funeral serv-
ices here for Gene Buck, 71, co-
founder and past president of the
American Society of Compaosers,
Authors and Publishers, last Thurs-
day (28) in St. Patrick’s Cathedral.

Buck, president of ASCAP from

(Continued on page 29)

CAPITOL CUTS
LP ROYALTIES

HOLLYWOOD—In an ef-
fort to save rovalty moneys
whenever such savings are
possible, Capitol Records is
currently ecutting mechanical

yvments to 1% cents on its

P records.

Firm recently adopted the
use of a rubber stamp to its
mechanical licenses, which
indicates that royalty pay-
ments -on LP's in excess of
$2.85 will be 1% cents.
Policy is by no means an
industry-wide one, and is only
being used when publishers
agree to the lower rate. Ac-
cording to %ﬂﬂ' Zerga, business
manager of the firm’s I~
toire department, Capitol is
“doing no more than RCA
Victor is doing.”

affiliates and their recording com-
panies, thereby opening an attack
against dMI and the networks on
another front. (See separate story
in this issue for details.

In making its pitch to the Com-
merce Committee, the Songwriters
group for the first time, officially
stated they were “representing
SPA.”

BMI-affiliated members in their
meeting here Friday complained
that “official mailings from SPA,
directed to the full membership,
publicize attacks on BMI and fail
to publicize any rebuttals to these
attacks.” The BMI writers contend
that “This constitutes favoritism to
a segment of the SPA membership
and contempt for the remainder,”

Wayne and other members of

£ | the group opine “These BMI mem-

bers so held in contempt are help-
ing, with their dues to SPA, to pay
for these attempts to stifle their
own careers. This is, of course, an
impossible situation which cannot
be allowed to continue. Realizing
that these actions are contrary to
the very purpose of the organiza-
tion (SPA), a committee is now
vigorously implementing a plan to
air these grievances and put a stop
to them.”
The group of BMT writers didn’t
(Confinued on page 29)
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ASCAP BOARD,
CHRISTIANITY

HOLLYWOOD——Quip of
the evening at the ASCAP
meeting at the Beverly Hills
Hotel (28) was made by
scribe Jack Yellen when read-
ing the report on the executive
committee,

“If vou add up the ages
of all the members of the
board of directors, vou'll find
that their combined ages are
older than Christianity,” said

Yellen.

“And there the resemblence
E“{.]S.."

Rene Retained

As Presley
Adyviser

HOLLYWOOD — Henri Bene,
who recently resigned as West
Coast artists and repertoire man
for RCA Victor, to branch out as a
recording artist and free-lance
composer, has taken on a special
assignment for Elvis Presley.

Rene has been retained for an
eight-week period to serve as musi-
cal adviser to Presley, and as
liaison man between the artist and
the music department at 20th
Century Fox, where Presley cur-
rently is making a new picture.
Actually, he goes on the payroll of
the Elvis Presley Music Company,
which is an affiliate of Hill &
Range.

Rene, as an artist, is contracted
exclusively to Victor.

\OVERSEAS UPSWING

Col. Exec Cites
U. S. Disk Hype

By BILL SIMON
NEW YORK — More evidence

of the growing overseas market for | oper

American-made pop records was
brought back from Europe last
week by Nat Shapiro, co-ordinator
international popular artists and
repertoire for Columbia and Epic
Records.

Shapiro revealed that Philips,
the inlernational electronics and
disk works with whom Columbia
has a reciprocal arrangement, is
launching a new label called Fon-
tana, to be used principally for the
release of material cut {u:ra by
Columbias Epie subsidiary. Epic,
which currently is expanding its
scope in this market (see separate
story), has been the American out-
let for most of the Philips cuttings
issued here. Fontana will appear
first in France, this month. In
August, it will debut in England,

Autry Forming
Own Disk Firm

HOLLYWOOD—Veteran disk
star Gene Autry will expand the
scope of his many entertainment
industry enterprises shortly with
the launching of a new recording
company aimed exclusively at the

Label had tentatively been
tagged Champion Records, tho pre-
vious registration of that name will
now necessitate the use of another
name for the Autry diskery. First
release for the mew company is
scheduled for early March and will
introduce Dave Dupre, a new
male vocalist.

Antry will serve as president of
the firm, with Joe Jahnson named

(Continued on page 27)

1pop market,

in all other countries where Philips
ates.
The immediate purpose of
Shapiro’s three-week Irip was to
attend the Philips a.&r. meeting in
London, where he previewed Co-
lumbia releases for the next six-
month period for Philips reps from
all over the world. With these
people, he also discussed tie-in pro-
mation plans for forthcoming Euro-
(Continued on pege 27)

anfl then gradually will show up|]

INDIES PINCH
VET CLEFFERS
ON THE CHARTS

WASHINGCTON——While a
group of ASCAP and SPA
stalwarts were beating a res-
onant tatoo on their own
breasts here last week lament-
ing to the government the
“extreme hardships” endured
by indie record companies
(see séparate story), they per-
haps drowned out some of
the wails emanating from the
offices of the “network-
owned” major record compa-
nies back in New York.

The cause: on the Pop Best
Selling Charts, where it really
hurts, 14 of the top 25 rec-
ords carried “indie” labels and
three more were non-network,
On the Rhythm and Blues
Chart, only three of the 15
toppers were  “network-
owned.” The pictore was

stronger for the web boys in
eountry and western, where
they racked seven of the 15
hits. Ohbviously, this is the
field where those veteran
cleffers are feeling the pinch
maost.

Get back to those hills and
fight, menl

Wwww americanradiohistorv com

SPA Cleffers Chant:
‘Conspiracy’ Charge

ASCAP Quintet Blosts Networks; Asks
Restoration ‘Freedom of Music’

By MILDRED HALL

WASHINCTON——Charges of a
“conspiracy of the broadeasting
networks, their affiliates and their
recording companies,” were made
on the Hill last week (1), by a
flving wedge of five top-echelon
ASCAP composers. in an interview
with Senate Commerce Committee
chairman, Warren Magnuson (D.,
Wash.). The composer, headed by
Otto Harbach, asked for li%islatiun
to “restore the freedom music
to the listening public.”

The group, representing the

Songwriters' Protective Association

(see separate story), told Magnuson
that independent record companies
had “suffered extreme hardship in
competing with the giant network-
owned recording companies, RCA
Victor and Columbia.” The inde-
pendents were: reported ag willing
to testifv, if the issue is taken up
in Senate hearings. (Commerce
Committee is currently (3) resum-

NARTB Chi Meet
Gets Problem

WASHINGTON——The problem
of music licensing for broadcasters
was anlv_ briefly touched on during
the meeting of the Copyright Com-
mittee of the National r.ssociation
of Radio and \Television Bread-
casters held here last week (Feb-
roary 27). The complicated TV
music licensing problems will be
largely left to the special All-In-
dustry Committee to study music
licensing, which will go into action
at the NARTB convention in Chi-
cago, April 7 to 11. (TV musie
icenses expire at the end of 1957).

In other action, Committee

| Chairman Joseph A. McDonald,

NBC, held discussion of an inter-
national treaty that could affect
international perfrrmance rights in-
volved in records, radio and tele-
vision. U, §. approval of the
treaty, known as the Rome Draft
Convention, appears doubtful, the
group feels, But ratification by
other countries could affect the
U. S. by establishing the right of

(Continued on page 27)

ing its last-session probe of Ameri-
can television.)

Under guidance of John Schul-
man, Songwriters attorney, the
composers presented “documented
briets” on their charges against the
“vast combination of power inimi-
cal to the pubhe interest.” Also
leveled, were charges of pressure
on disk jockevs by net-owned
record companies.

Composers’ representatives have

(Continued on page 50)

Plans Shape Up
For Industry's
Golf Tournam't

NEW YORK —— Representatives
of the record industry, deejay field
and other areas of the music busi-
ness held their second meet here
last Tuesday (25} to ontline further
plans for the industry’s first annual
golf tournament.

Acting upon the advice of attor-
ney Lew Dreyer, who had pre-
pared the bylaws and papers of
incorporation. the group selected
the name Dise Industry Scholar-
ship Corporation, and tagged the
imitial tournament the First An-
mial National Tournament of the
DISC.

Election of an executive commit-

(Continued _on_page 29)

Regent Ups
LP Price Tag

NEWARK, N. ]. — Herman
Lubinsky is changing the price of
his Regent LP line.

As of March 15, the Newark
disk magnate will raise the sug-
gested retail tag to $3.98. Late
last fall, when originally lannched,
the line carried a $2.98 list. This
was upped shortly thereafter to
$3.98, only to be cut again in
January.

Lubinsky, meanwhile, has kept
the retail price of his larger Savoy

line at a strict $4.98, °

New ASCAP Distrib
Method for Pubbers

NEW YORK—The American
Society of Composers, Authors and
Publishers unveiled its new method
of distribution of performance coin
to publishers last week, via notifi-
cation from Louis Bemnstein, chair
man of the Publishers’ Classifica-
tion Committee, to the more than
000 publishers in the Society.

First distribution of 1957 to be
made in April will be accompanied
by a performance record for the
year 1958, latter including network
performance credits for calen-
dar vear and local station perform-
ance credits from October, 1955,
thra September, 1936, The total
performance credits for the 12-
month period (last three quarters
of 1056 and first of 1957) will be
divided into the amount available
for distribution in the current per-
formance fund to establish a unit
value, times the total credits, less
payments previously made in the
last three quarterly distributions in
1958, will be the payment for first

IJIﬂ::siribulit;:-ll. in April, 1957. No

change will be made in the compu-
tation of seniority and availability.

Second publisher distribution, to
be made in July, 1957, will be
based on network and local station
performance credits from October

{Continued on page 50)

SO NOW SPRING
IS TRULY HEAR

NEW YORK — The Bill-
board last week inadvert-
ently took some of the zing
out of Mercury Records new |
spring LP merchandising plan.
The program, which gives
dealers a 10 per cent discount
on the label's March LP
schedule, is tagged “Spring 1s
Hear,” rather than the square
“Spring Is Iere”™ version
which appeared in The Bill-
board last week. The title is
the brainchild of Mercury
exec, Johnny Sippel.
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New Orthophonic High Fidelity Recordings

Your customers hear these New Orthophonic High Fidelity recordings best on an RCA Victor New Orthophonic High Fidelity “Victrola"” Phonograph®,

America’s favorite speed... @ 45 RPM @ B.C@_—SﬁCTOR @
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CHIS MASTER'S VOICE™

AND 6 MORE FROM

RCA VICTOR THAT

ARE WARMING UP
THE CUSTOMERS:

[] NIGEL CRAWFORD

-War Dance/Zula Lullaby

20/47-6311

| JOE REISMAN

Pamela Throws a Party/
Navajo Nocturne
20/47-6326

[ PAUL EVANS

What Do You Know/

Dorothy
20/ 47-8808

(1 EDDIE HEYWOOD

Begin the Beguine/
No Miracle Needed
20/47-6318

] EDDIE FISHER

and DEBBIE REYNOLDS

Lullaby in Blue/

I Never Felt This Way Before

20/47-6820

(0] THE
RHYTHM ROCKERS

Tricky/Peanut Vendor
20/47-6308 &
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Leave ‘Cabaret’ Out of
Cabaret Tax; Petrillo

TRIPLE THREAT,;
NOW HE SINGS

NEW YORK —— Columbia
Records ace arranger-conduc-

CALYPSO VIA
DISK, DANCE

HOLLYWOOD — Capitol
Records will combine with the

BIG TOP LP'S

Authentic
Midway

-

WASHINGTON —— A  major
flaw in the campaign to end the
cabaret tax is the term “cabaret
tax” itself, says James Petrillo,

ident American Federation of
Musicians. The lavish sound of the
word “Cabaret” deceives senators,

who blocked House efforts to re-
duce the tax in 19534, Petrillo

believes.
not fairly

The “misnomer” is |
" representative of the broad tax ap- |
plication, which is laid on “any|
room in any hotel, restaurant, hall |
or any public place where music
and dancing or any other enter-

"100 MUCH"

Recorded by

ELVIS PRESLEY

IRCA 47/6800)

Elvis Presley Music, Inc.
Southern Belle Music

®
“A GOOD LOOKING
BLONDE"

Recorded by

EDDY ARNOLD

IRCA 47/6773)

HILL AND RANGE SONGS, INC.
- Sole Selling Agent:
HILL

AND RANGE SONGS, INC.

from the 20th Century-Fox Production,
" BOY ON A DOLPHIN"

BOY

ONA
DOLPHIN

ROBBINS MUSIC CORPORATION

tainment,” accompany the food or
refreshment. The tax penalizes the
“average man's relaxtion, while it
puls musicians out of work,
Pelrillo points out.

The Petrillo statement, made in
the AFL-CIO publication, Ameri-
can Federationist, is part of a
fresh drive by Congressmen and
incdustry, to end the 20 per cent
tax. The war-born levy has enr-
tailed “manhours of live music” by
as much as 75 per cent in the
nation’s entertaimment spots, since
its imposition, Petrillo claims.

The strong push against the tax
in this session of Congress was
underlined recently by Rep. John
Dingell (D., Mich.), to effect that
the American Hotel Association
reports abandonment of some 500
entertainment rooms since 1946,
Some 18 bills to end the tax have
been 'wffered, one by Aime ].
Forand (D., R. 1), chairman of
the Excise Tax Subcommittee, and
also by Frank Thompson (D., N.J.),
friend of music on the Hill

In the Petrillo article entitled:
“Don’t musicians have a right to

ilh‘c?" The AFM prexy said: "You

may dine vour wite on her anni-
versary, but it will cost you 20 per
cent extra if vou dance the anni-
versary waltz.,” Only a few night
clubs survive in the industry, said
Petrillo, and “literally tens of
thousands of taverns have aban-
doned all forms of entertainment
except the juke box.”

Coral Gets
Interlude,
Tammy Tracks

HOLLYWOOD — Coral Ree-
ords’ artist and repertoire topper
Bob Thiele completed negotiations
for the acquisition of two sound-
track albums here last week, ink-
ing deals with Universal-Interna-
tional for “Tammy” and “Inter-
I]I{I-E.u

HITS FROM THE HOUSE OF BOURNE'" M
| The Bit ‘.

< *'The Donkey &

| The Schootboy

(LIBERTY «5 5055

David Seville . . 3

Tony Bennett , .. “‘One Kiss Away
From Heaven '

s (COLUMBIA 40B4%)

Dean Martin = .. “‘Captured

BOURNE. INC. - ABC CORP.

| O'Brien and Betty M

Coral will also release a pop
single of the title tune from “In-
terlude” by the MecGuire Sisters,
who were set to air the song be-
hind the main titles in the film.
Latter assignment is the McGuires'
first motion picture film chore.

Thiele also inked singer Erin

o-.fl‘igun to
term pacts, latter a recent graduate
of the Steve AHen Show and cur-
rentlv signed to a Warner Bros.’
film pact. Miss Modigon is sched-
uled to cut her first sides for Thiele
in New York within two weeks.

Wheels were also set in motion
for the recording of a special
project by Lawrence Welk,

field
salesman

Must have experience
in all phases of record
merchandising. Submit
personal summary, out-
lining qualifications and
experience, to Manager,
Personnel, RCA Victor
Records, 155 East 24th
St., New York 10, N.Y.

tor, Ray Counilf, is branching

out as a vocalist, with his
first single scheduled for re-
lease by the label this week,

His new warbling career
was accidentally kicked off
when Mitch Miller happened
to hear one of the demo disks
which Conniff used to demon-
strate the way he wanted art-
ists to sing arrangements for
his current hot LP “'S Won-
derful,” (No. 5 on the most-

Sound

NEW YORK — Twe items of
specialized appeal, each excellent
in its lield, are Mercury's, “Music
From the Big Top,” and Epic’s, |
“Barrel Organ in Hi Hi” I;ljzmthf
newly released and the best of
their kind in recent years. |

A three-sided market is reudy!
macle for these albums, the dved-
Jin-the-wool circus and  ecarousel
fans, the users of midway back-

Arthur Murry Diunee Studios
to promote a new dance in-
struction disk tagged the “Ray
Anthony Calvpso Dance,”
Instruction pads. designed
by Anthonv and Mare g]r;".
latter choreographer on

the maestro’s ABC television
show, will be shipped to disk
dealers thruout the country,
Consumers are invited to fol-
low the steps from the in-
strnction pad and the Anthony
disking of the dance.

plaved jockey chart) which
utilizes wvoices in place of
some instruments.

In search of a different
sound, Conniff has featured
sandpaper sceraping, comb and
tissue paper, and slapping of
wittermelons and knees on his
arrangements  for  Columbia
which include such best-sell-
ers a5 Johnnie Ray's “You
Don't Owe Me a Thing.” and
""I."m’:l.]‘]-:ing in the Rain,” CGu
Mitchell's “Singin’ the Blues,”
and Frankie Laine’s "Moon-
light Gambler.”

RCA “56 Sales
1% Over 1955

NEW YORK——Radio Corpora-
tion of America recorded a 7
[')(*.r cent increase in its volume of
usiness during 1956 over 1935.

The actual total velume deriving
from product sales and services
toralled $1,127. 774,000 last vear,
according to the annual report
issued last week to RCA stock-
holders.
| Altho RCA Victor Records rep-
resents only a small fraction of the

Elvis Presley alone accounted for

ords and 2,750,000 albums (LPs
and EFs). According to the same
source, he was the hirst performer
to have a 45-Extended Play album
sell more than 1,000,000 copies.

In the brief section of the RCA
report which pertained to the Vitor
disk division, the organization cited
the popularity of High Fidelity and
the increased interest of teen-agers
in records as the greatest factors
in the achievement of Vietor's
greatest sales tally in the label’s
oa-year history.,

The outfit also credited its Save-
On-Records coupon plan and the
opening of new mass sales outlets
by supermarkets and drugstores.
The latter in particular were
termed “ideal for the merchandis-
ing of 43-rpm. single and Ex-
tended Play Records.

Increased use of automatic
equipment in record plants en-
Labled Victor to manufacture more

in Indianapolis, Hellyvweod and

Rockaway, N. J.

Coral Debs
New Branch

NEW YORK—Coral Records,
effective March 4, is opening a
new branch in Detroit. accorc ing
to Norm Wienstroer, Coral sales
manager. Don Bohanan has been
appointed manager,

Opening of the new operation
brings to three the number of
Coral factory-owned  branches,
rs are m New York and
Chicago.

Wienstroer also has appointed
a new distributor for the Pitts-
burgh territory. Firm is Record
Distributors, with Tim Tormey

mAnager.

wwWw americanradiohistorv com

mammoth corporation’s business, |

the sale of 12,500,000 single rec- |

records to meet the increased de- |
mand, Such plants now operate |

'management, has si

ground music will be more satisfy- |
ing by the acquisition of these
records,

Epic’s effort features the Arab,
a Netherlands street organ that is |
one of the finest such machines
suilt, Tt manages to treat waltzes,
lox trots and other tempos in a|
sriritﬂi way, far more pleasing |
than records of previous carousel |
orguns  which labor thm their
music with a dull and tiring beat,

Carl Stevens' circus band offers
a sprightly mixture of big top
tunes, from breakneck gallops to
|aerialists’ waltzes. Within its spe-
\cialized market it has strong

sales appeal.

Just One Tune
Boo Boo After
Another

NEW YORK—"Mama Look-A |
Booboo,” recently recorded by |
Harry Belafonte and others, as |
issued originally on RCA Victor |
‘credited Belafonte as one of the |
writers, along with Lord Melody, |
and designated Clara Musie |
(ASCAP) as publisher. RCA Victor |
this week acknowledged itself to |
be in error and admitted that Lord
Melody was sole writer and that
the copyright was owned by Duch- |
ess Music (BMI). A corrective
notice with these chaugf:s was in- |
cluded in the RCA Victor disk |
jockey kit and the diskery insisted |
that eredits would be corrected on :
al’ future printing runs of labels of
thi I'EEEIIIE '

PARTY DOLL

Recorded by

|STEVE LAWRENCE. . Coral

. BUDDY KNOX .. .. RouleMe
| WINGY MANOME. . . Decca

| ROY BROWN. .. . Imperial
Fublizshed by

JACKIE MUSIC CORP.

"HOOK, LINE
& SINKER™

Decca 30214

BILL HALEY

and His Comeis

: ; . PUBLICATION * 4

-
NewYork Olhice” 224 W. U9 8L Seete 807 = 15575

TP PP PRI TSR R YL L R R YRR R
A TWO-SIDED SMASH!!!

oqyp - THE DONKEY

o AND THE
GIET™~ seHooLBoy”

The Music ot

DAVID SEVILLE

LIBERTY & 5303535

RBC . CORP.

NEW  YORK — Boosey & |
Hawkes filed suit in Federal Court |
Friday (1) against Shari Music, a |
Belafonte owned publishing firm, |
and RCA Victor for infringement |
of their tune “"Water Boy.” B. & H. |
ohtained renewal rights to the|
Avery Robison tune and alleged
that Shari “published” the tune by |
making a recording of it without |
filing notice and of licensing others | Dl {3881 {1
to record “Water Boy.” Damages |
and an accounting are demanded,

plus an injunction from further use
of the tune.

On the same day, Jack Covais,
Juke Box Alley, brought suit
against Bradshaw Musie, P. Young |
Duni and the Columbia Broadcast-
ing System, charging that a tune
which they had published and re-
' corded, “1 Hope You Know What
‘You Are Doing” was copied from
hiz tune “What's It Gonna Cet
‘You.” The suit seeks an injunction,
‘damages and an accounting of
' protits.

LA S 2 L X T e

Jaye P. Morgan
R C A Viclor
Flair-X Signs Two |

20/4T7 4708
REMICK MUSIC CORP.

New Acts . . . .
Flair-X Records, swiftly [lower- |
ing under the new Kappi Jordan |

"i\tti SALARLAL VAL AR R AR AL A A

two new
artists. Ome is thrush Mandy
Miller, and the other is jazz pian-
ist-organist Kelly Owens. Miss |
Jordan's secretary prior to  her |
“discovery.”

TERESA BREWER'S

new hit

A% 5% 4%

&en Corol

I'M DROWNING
aNDY | MY SORROWS

BONANIA MUSIC PUBLISHERS | MILLS MUSIC, INC. 3

i %‘i‘r‘l VR R VR TRV AR R YYRA

"THE CANDY MAN"
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ABSOLUTELY
A SMASH IN
SANDOVAL!

THE

PLATTERS

FEATURED IN THEIR FORTHCOMING MOTION PICTURE “ROCK ALL NIGHT'

AND

"HE'S MINE"

MERCURY 71032

ECORDZ
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By GARY
By GCARY KRAMER

The expression “rhythm  and
blues” originally was  a  musical
designation that was synonymonus
with an noportant segment of the
music market. Todav, for almost
no vl sond blues mannfactorer,
however, is the Neoro consnmer

CNewro eostomers, with definite em-
phiasis on the Tormer. Todeed, it is
signilicant hat recent releases of

_|' Lartists like Both Brown and Fats

CDaowing hit ]pu]] charts as soon as
ré&ch. This has bronght all &b,

P diskeries o n puint where some

o ' crocil decisiong shont their fulure

|1-rn{|||:-t R G e H

Becawse of the  erstwhile
identilication of vhythm and
blues with the Negro mass
market. it has been suggested
that the wvery expression be
dropped now  as being obso-
lete. Herman Lubinsky of Sa-
vov Records savs, Tor example:
“We don’t make rhvthm and
blues records.” If that is so,
what wonld vou call the kind
of disks recorded hy Big May-
belle or Nappy Brown? Again,
Fals Domino is a lanlastiec pop
seller, and there are manv
wha think he should be called
“pop” artist—=that if Fats isn't
plaving “r.&b.." then the ex-
pressiomn has o meaning any
more..  “Rhythm and bloes”
records are bemg produced—
andl in guantibv—regardless of
the definition. vet the market
has altered so profoundly that
little agrecment exisls among
manulactorers as o what kind
of r.&b. disk holds most prom-
ise in light of the present
consumer conditions,

Should the r. &b record et ool
of  the  trulitiona]  grooves? To
ke the mnsic e salable o
wlhite commpners, shionld elemenls
of pop and rah. be sonthesized to
vreale an enbively wes medinm?
Mann Piav e brieeed this. Tollowing the
piomeer work of Mtlaotie Becords a
P Veulrs i ey thesir e a
ions were ol originadls desisned
o “eraek”™ the s Lite ket either).
the siecess of that Libel soml iy
idliers working inoa sl vein s
a ttbber of history, The “relined”
rhivthion and Blues vecord ledl Lo thie
b voeck s roll phienomenon=hnt
it also meade teen-aie ears aenle
ey sommids evltivited by &b -
ists, soine on the “eelestial? side,
st of then very eantlin,

The Chicazge lirms gener-
ully (Chess,  Checker, V-],
T'mited, ete) Liave stuck 1o the
traditional  sounds and  have
found & surprisinzly large
wirkel Tor Southermn '-{I\'IL' o=
ords wmong white youngsters,

the prime rget, His operalion s |
tvpically  geared  economically 1o
:.'nlﬁi_'i|'r;|.|1'1| sithes o both white ancd

ON THE BEAT

RHYTHM & BLUES — ROCK & ROLL

KRAMER

North and South. Some of
the bizgest artists of all (Fals
Domino. Rav  Charles, and
Little Richard are examples)
have held a tremendons while
teen-age  andience  without
making anv important desia-
tions [rom braditional Newro
music.  Hecently, even such
artists as Jimmvy Reed. who
are  deeply  steeped in the
Southern “down home” idiom,

have enjoved  wreat  pop
{which translaled Weins,
white) sales.  The national

market is receplive, clearly. to
r.&h., primitive or  sophisti-
cated as it may bhe,

This 18 an inleresting case of
integeation of the tLasles of the
majorvity  into the minoritv, It is
offering tolallv wnespected  scope
to the ador. work ol some of the
indie Tabels. Many of them, now
having entree inlo great sedinenls
of the markets, previoshy closed,
are Jooking lor 4 wav 1o eonsoli-
dide their position.  Tn addition tao
continning 1o nwke r.&h. reconds
of both the traditiomal and “re-
Fined” tvpes that will dlick with
hoth white and Negro buvers, the
indies are also Tecling their wav in
producing a Kind of “pop™ record
that has special appeal for both
the white and Newo markels,
Somne (as in he case of B, B, King)
are domg his with artists who
have been volairly limited 1o the
r.&eby ddionn, when they are per-
|fﬂ*l|3.' capuable  of  doing “pop.”
' Other labels are developing new
artists (Jesse Belvin and Otis Wil-
liams come fmmediately o mind)
to Fit do o with this conception ol a
newer, bridder market,

The end of the racial iden-
tifications with either the pop
(Comtinued o peage 62)

BMI Spots
Show Music

NEW YORK——NBroadeast Mu-
sie, Tnes. has Formed & vew mnsical
shomy dlepartment headed  np by
Allin Becker, with Lelunan Fugel,
NUEEN
serving as cadvisor, Purpose of the
depotinent will he to 1!‘1'\1‘1:'-}': L=
tapped msical  comedy talent of
anthors  andd composers  alfiliated
with BMI: o solicit ook adhors
Lo wrile amsicals o eollaberation
aith BMI writers so that complete
rrnsical packaves way be avalable
o prodiocers: aond 0 search Tor
literary properties saitubile for mu-
siculs,

Beoker pling a series of svim-
prosia e disenssions by Broadway

q]|'1-.'1'1u|' ;||u] CETR ST,

Cpraducess, divectors, anthors, ele.,
fand will aeeroee anditions when
specitic tilent s fovned, Becker also
Lplans to work elosely with agents,

{  Personal Appearances

TONY MARTIN
Fontainblean., Miamid

Tomy Manlin wels maore or less
as tho he owns the plice in lis
current retuen stint in Laronde of

the Fontainblean Hotel here. Well
he might. The cale velerin uses
his smooth, polished, bt alwass
hmible approach o very best -
1.'.-;1?_“.{_"-:'- in selling e well-lieeled

So lappy do the vingsiders secin
with Martin's heswvily underplaved

show nanship, that lis selection ol

But good songs abomed in the 50-

RIS !_Il'l]-ll'l ronenlic H]IH'H.' lines

of the calibive of “All of You.” *Jusl
in Time,” “L Could 1ave Danced

cuslomners of this swank plushery,

songs hardly wakes o difference. |

minude act, as the landsome singer

LAl Night.” ele, to the likes of
oot Toot Tootsie. Goodbve”
L Cerecionsly kiddding  himself,
| Martin admits o being one of
| those “old-Lushioned mehudy tope”
singers, without veceut record hits,
as he launches into a swell re-
ceived gronp of former clicks,
Oher stromg bils gelling a
hiewy response include a special
niderial }lil: based on the old
Astaire Lit "Top Hat,” and a pow-
ertullyv solid version of the corrent
hit tune, " Baby Doll.” The his Jast
click, “Walk i in Hand,” was
betler than siv months ago Aartin
never necd worre abont his stand-
ing with the cale trude, as lhie ade-
aquately  demonstrates  here, Al
'Sendey arranged  and  conducted

J.Hm Line backings, Ren Grevalt,
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Col. Exec Cites U. S. Disk Hype

® Continued from page 22

pean tours by such Columbia art-
ists as Johnnie Rayv, Frankie Laine
and Erroll Carner, and the possi-
bilitv of tours by the Four Lads,
Vie Damone and Dave Brubeck. In
the same eonnection, he also visited
with booking agents in London;
Paris, Amsterdam, and Hamburg,

In Paris, Shapiro huddled with
Philips personnel over the upeom-
ing American appearances of such
FPhilips artists as Jacqueline Fran-
cois, who opens at the Persian
Room of the Plaza this month; of
Juliette Greco, set for the Waldorf-
Astoria in April; of Jeanmairve, who
comes to Lus Vegas, Nev,, with a
new song and dance act in the fall;
and of Patachiou, who also is set
for a return visit sometime later in
the vear. Columbia already has
prepared new albums by these art-
ists from Philips masters to be re-
leased concurrently  with  their
Stateside openings,

Similarlv, Columbia has ready
an EP disk of Michel Legrand’s
music sound track to the French
flick “Lost Conlinent,” which opens
in New York on March 11. At

least one new Legrand disk was |
plotted in Puris by Shapiro and the |
muestro, this one to co-star Frankie |
Laine, and to be cot in Paris in|
June,

Pop and L. A. Top Big Beat

Commenting on European pop
tastes, Shapiro told The Billboard
that rock and roll is gaining every-
where, However, he emphasized
that home-grown pop music and
Lutin American rhivthms are still
running well ahead of the Big
Beat,

Concerning American pops, Co-
lumbia for a tme had been sup-
plving Philips with specidllyv-cut
cover versions of hits that were
making it here on rival labels. For
example, Jo Stafford might have
covered a Patti Page hit. for Brit-
ish conswmption only, Todav, how-
ever, since Columbia itself has
been originated some of the biggest
hits, need for this has been cut
down; and European sales are ac-
counting for a sensational “plus”
in the over-all hit picture. Accord-
ing to Shapiro, Philips has been
able to boast the No. 1 record in
England for 26 weeks in a rdw.
The current smash is Johnnie Ray’s
“Just Walkin” in the Rain,” which
has sold over 730,000 in the Brit-
ish Isles. Three others which have
been No. 1 recently have all gone
over H00,000. These are Doris
Dav's "Que Sera,” “Guy Mitchell's
“Singin® the Blues” (now over
T00.000 there) and Frankie Laine's
*A Woman in Love.” The latter
record did much better overseas
than it did at hiome,

Columbia’s biggest all-world hit,
however, has been Doris Day's
“Que Sera.” Shapiro claims that
it was hit No. 1 in such diverse

laces as Argentina, South Africa,
weden, Japun, Australia and Hol-
land. In France, Philips covered
the tune in French with local star
Jacqueline Francois, but the Day
disk outsold hers there.
Films Spark Artists

This backs Shapira’s opinion that
a2 true “one-world” hit can be
racked only by a world-famous
movie name, and that films stll
are the prime medinm overseas for
exploiting an American artist. He
doesn’t believe that a record can
hit simultaneously in many differ-
ent countries unless the flick in
which it’s featured does the same.
Both “Que Sera,” and Bill Haley's
“Rock Around the Clock” clicked
big as each of the films in which
they appeared broke, country by
country.,

Louis Armstrong apparently s
even a bigger name in Europe than
hera, His “Mack the Knife,” which
was a fair singles seller here, has
already passed the million mark in
Europe, was No. 1 in Cermany,
and is still going strong,

Country music, which is enjoy-

ing[' & sensational surge ot home, is
ouly beginning to stir on the Con-

tinent, and there it is loeal artists,
in native tongue, emulating Ameri-
can styles. Main interest is in Swe-
den, and some is in Germany, Co-
lumbia’s Marty Robbins now is
being released in several countries.

In rock and roll, Bill Haley is
top man everywhere, and espe-
cially in England, where he has
appeared. To date Preslev hasn't
caught “3;1

In addition to its new label,
Philips now is producing two new
lower-priced series in France. One
is called the “Classinques pour
tous” and the other “Jazz pour
tous.” These will carry mainly
standard warhorses and will be on
10-inch LP's. This is one step to
take disks, in France, out of the
“lury”  class, In  France, of
course, there are no more T8's.
These were done away with some
months back via an industry-wide
decision,

Philips has just completed its
new factories in France, and is
extending its facilities in England
also. Main pressing job still is
done at the home base in Holland,
which supplies most of the coun-
tries in the Philips chain. In
Germany, Deutsche Grammoplon
presses for Philips, and in France,
Philips presses for Deutsclie Gram-
mophon. (Polvdor).

Elsewhere in the Philips domain,
the Italian wing of the outfit has
just signed flick star Sophia Loren,
who presumably also sings.

Shapiro recently visited Argen-
tina, where Columbia has its own
company. While there, he planned
the First LP by Waldo de los Rios,
“Kiss of Fire,” whick will be re-
leased here this month. This artist
is described as the “Argentine
Michel Legrand.” According to
the much-traveled exee, Argentine
recording compares favorably with
the best hi-fi sound extant.

In most foreign countries. Co-
lumbia’s jazz and classical albums
have been the most powerful, con-
sistent monevmakers of the ex-
ported line, Jazz-wise, it has been
the standard names, such as Good-
man, Armstrong and Garner.

Autry Diskery

® Continued from page 22

vice-president in charge of nrtists
and repertoire. For the past two
vears, since resigning as national
sales manager of the countrv and
western division of Columbia Rec-
ords, Johnson has been vice-presi-
dent and general manager of
Autry’s two music publishing com-
panies, Golden West Melodies,
Ine., and Western Music Publish-
ing Company. Additional officers
and personnel for the record com-
pany are expected to be announced
shortly.

New label will release both
pop singles and albums, according
to Johnson, and is presently setting
up independent distribution thru-
out the country., No plans have
been made for Autry to record for
his new firm. Autry is presently a
non-exclusive Columbia recording
artist, and some time ago etched
several sides for Dot Records which
have not been released.

NARTB Chi Meet

® Continued from page 22

their performers to collect a per-

formance fee from broadcasters
who use their phonograph records.

The Rome Draft Convention was
also discussed last fall at Geneva,
when James Petrillo, president of
American Federation of Musicians,
represented the union at discus-
sions of a treaty to protect inter-
national performance rights. Origi-
nal Rome draft was prepared ﬁ‘}r
the Berne union for the protection
of literary and artistic works, un-
der auspices of the Intemational
Labor Organization in 1951. (The
Billboard, September 15, 1936).

WwWwWw americanradiohistorv com

. CHORUS AND ORCHESTRA
UNDER THE DIRECTION .
~ oF IACK PLEIS
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A NEW WORLD OF SOUND
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Harmony Is Keynote of ASCAP

® Continued from page 21

York last month, owing to the fact
that “Pinky Herman's filmed ver-
sion of the “Townsend Plan took
up more time than the E[]EE["]*I'E'S
. made by all officers combined,

Herman, once the stormy rebel

of ASCAP, addressed the meeting |
of more than 400 writers and pub- |

lishers for approximately an hour
and a half, showing a series of
slides which ostensibly explained
the ASCAP distribution formula.
Herman ilew lere at his own ex-
pense, hie said, and later proposed
[reezing writers” 20 per cent senior-
ity at the highest eaming level, "so

*
ATTENTION

" RECORD MANUFACTURERS
*

A very important and old company, comprised

of a group of large record pressing plants in

the south of France, Belgium and Holland,

desires to represent large American or Foreign

record company.

Catalog available for U.S.A. Our representative
will visit the U.5.A. soon. Write fo: -

BOX 90

The Billboard, 1564 Broadway, New York 36, N. Y.

-
¥

that they’ll have something to look
forward to in their old age.” The
Herman proposal met with enthu-
siastic approval, tho less than 100
were in attendance when the meet-
ing closed,

Income Shows Eﬁin

ASCAP income increased 5 per
cent last vear, according to Treas-
nrer Eauf Bonrne's report, with
third-guarter disbursements total-

|pavments reaching  $4,538,000.
' Bourne disclosed no annual totals,
tho figures indicated that the So-
|ciety  disbursed better than $18
'million last vear. :
Overhiead totaled 17.7 per cent,
an increase of 1.3 per cent over
1955, tho less than any year since
1951. Cost of operations were
$2 219,627 for salaries, and %2.-
169,639 for equipment, rent and
other expenses. Income from for-
‘eign socicties totaled $2.706,834.
lan  increase of nearly $700.000
against 1933 Figures. ASCAP dis-
tributed 81,961.503 of [oreign coin
last December 7, said Bourne.

Like other speakers, Bourne

urged the members “to be watch-
ful and help us control dislovalty
in cur ranks.” He later repeated
his remarks made at last vear's
| meeting, averring “You can’t carry
water om both shoulders, and 1
mean BMIL”
- L. Waollie Gilbert leveled a hlast
at the tactics of new writers “who
rush to their attorneyvs to complain
about ASCAP. or worse vet, min to
the Department of Justice,” Poinl-
ing to the Waldorf-Astoria ieeting,
| Gilbert declared that “the trade
press reports were regrettable.”
Coast chairman delivered a eulogy
on Gene Buck, as did ASCAP
Prexy Paul Cunningham,

Juke Bill Discussed

Cunningham pleaded with the
| membership to write their congress-
'men and senators urging the pas-
‘sage of a juke box bill and said
|lhat ASCAP would provide the

necessary literature for the mem-

www americanradiohistorv com

ing $4,770,020 and fourth-quarter |

'bers,  Socielv also learned that it
l]u—*uwfﬂrlh will have the right to
further appeal, after appeals have
been exhausted with the Writers'
Classilication Committee and the
Appeals Board, with American Ar-
bitralion Association sitting in as
an impurtinl board.  Jack Yellen,
chairman of the Executive Commit-
tee, Lold the meeting that the Peat
mun oftice will in the future tell
ASCAP branch offices what stations
vand when stations are to be moni-
tored. “Navbe the Classitication
Commitlee will consent to an ob-
jective look at the whole distribu-
tion svstem,” said Yell “and 1
wish that would happen.

Other noteworthy econtributions
at the meeting included a plea for
additional  representation on  Lhe
bourd of directors by Coast mem-
bers by writer Mack David, David
| pointed out that the Coast member-
ship represents 30 per cent ol the
ASCAP strength, “vet 30 per cent
of the membership have one-
bwellth the representation on the
board of directors.”

Wreiter Larry Orenstein declared
that the “problems concerning BNI
as they allect wrilers were con-
spicnous by their absence” from
discussion, e also queried, “Why
is a publisher allowed to have both
BAMIT and ASCAP [lirms, while a
writer can only belong to ASCAP?”

Society currentlv has 26,351 i
censees. including 3,475 radio sta-
| tions, 21 national and regional ra
dio networks, 433 talevision sta-
tions and three TV networks. In
addition, there are 962 publishers
and 3,725 writer members iHE'F:Ej]t-
Iv on the ASCAP roster.

Sylvern Cleffs TV Song-
And-dancers . . .

A new TV film series of half-
hour musical comedies with orig-
inal music by conductor-composer
Hank Sylvern will be shot shortly
at the Casa Marina Hotel, Key
West, Fla. The series, produced by
| Malvin Wald, will feature new
ivoung talent.
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March P’kages
Spell Quality
For All Fields

' Continued from page 21

4 in F Minor,” by the Phillar-
anonic Symphony Ovchestra of New
York, conducted by Dimitei Mitro-
poulos; Kurt Weill's “Seven Deadly
Sing,” sung by Lotte Lenva with a
text by Bertold Brechit. "Organ
Music of Spain and Portogal,”
plaved by E. Power Biggs.

Of particular interest to classical
discologists is a four-disk set of the
complete music of Anton Webhem,
recorded under the direction of
Robert Craft. Selling for $23.95,
this package includes an elaborate
32-page booklet of
analysis and photos.

In the pop and jasz fields the
product includes a package by the
Miles Davis Quintet. This is the
trumpeter’s  first for  Colimbia,
Others are a package by De Los
Rios, termed “Argentina’s Michel
Legrand”; “The Juzz Odvssev of
Jimmy Rushing”; a mood album by
organist Porter Heaps; Joe Statford
with the Art Van Damme Quintet;
Sammy Kave's “Sundayv Serenade,”
a combination of romantic pocms
and music; a package by Jacqueline
Francois with Michel Le-
grand’s ork; a davee albm with
sides by a flock of Columbia
maestri; and a package of calvpso
and folk material by the Easy
Riders.

In the kiddie field, product in-

cludes two TV-derived items.
These are “Caplain  Kangaroo's

copment,

Treasure House” and “The Adven-

tures of Rin-Tin-Tin” with the
iurigilml TV cast.
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Plans Shape Up

® Continued from page 22

500 at Buick Rites

@ Continued from page 22

tee and board of directors was also
held, with the following elected to
the former ghmup — Fred Waring,
president; Martin Block, first
veepee; Hirsch de la Viez, second
veepee; Norm Weinstroer, third
veepee; William Gard, fourth
veepee; Dan Collins, secretary;
Murray Luth, treasurer; Irwin
Garr, and Dick Linke. The board
of directors includes all of the
above, plus Henry Onorati, Sol
Handwerger, Bob Shad, Paul Ack-
erman, Charlie Hall, Marty Salkin,
Joe Mathews and Frank Luppino.
Dreyer will act as corporation
council. Also present at the meet
were Mever Shapiro and Howard
Friedberg.

An entrance fee of $10 was set
to cover expenses — transportation
costs for finalists, ete—and a mini-
mum of 25 per cent of all muniga
received will be set aside for the
scholarship Fund, which will pro-
vide music scholarships at leading
schools. Further details about the
first tournament, along with offi-
cial entry blanks, will appear in
the Second Disk Jockev Quarterly
of The Billboard, dated March 23.

Burkhalter for
Cap Research

HOLLYWOOD — William R.
Burkhalter, formerly with the
budget department of Lockheed
Aircraft and before that a finan-
cial forecaster with Northrup Avi-
ation, has been named assistant
market research director at Cap-
itol Records. Burkhalter will report
to Art Duncan, director of the divi-
§10mn.

Capitol also added to its legal
staff last week, naming Richard
H. Zahm Jr. to the department,
reporting to Robert E. Carp.
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1924 to 1941, wrote some 500
songs, including “Hello Frisco,”
“Garden of My Dreams,” “Maybe”
and “Tulip Time,” He was also an
artist and originated the colored
ictorial cover for sheet music. For
7 years Buck was associated with
Florenz Ziegfeld, during which
time he discovered Ed Wynn,
Eddie Cantor, and” Will Rogers,
and wrote most of the 20 editions
of the “Follies” and 16 editions of
the “Midnight Frolics.” In the
early years of the Society, Buck
was  foremost in establishin
ASCAP at the radio licensing level.

Buck died in North Shore Hns{:
tal Manhasset, N. Y. Sunday, Fe
ruary 24, following an emergency
operation two weeks ago. serving
as honorary bearers at Thurs-
day’s services were 100 of his as-
sociates gnd friends, including
former President Herbert Hoover,
ASCAP President Paul Cunninﬁ-
ham: RCA chief David Sarno
Eddie Rickenbacker, Tack Demp-
sey, Gene Tunney, Bill Rose, Toots
Shore, Paul Whiteman, Bernard
Baruch, and many other famous
firures from the entertainment,

litical, sports, _newspaper and
usiness worlds.

AFM Upholds

|Fantasy Claim

HOLLYWOOD—A protest by
indie Fantasy Heu:vrclgr against
maestro Earl (Fatha) Hines was
upheld by the American Federa-
Hon of Musiciang last week, with
Hines ordered to pay the studio
and recording cost for an album
etched for Tops Records.

Hines was exclusively signed by
Fantasy and under the AFM edict,
Tops will not be allowed to release
the Hines album until his pact with
Fantasy expires in November.

Coast Copyr't
Org Re-Elects
Marks Prexy

HOLLYWOOD — Bob Marks,
vice-president of E. B, Marks, Inc.,
was re-elected to the presidency
of the California Copyright Con-
ference last week at annual elec-
tions of the group. Other officers
are Bob McCluskey, vice-president;
Frania Pasternacki, secretary;
Gloria Schlesinger, assistant secre-
tary, and Aline MecKinney, treas-
urer,

Board of directors includes Har-
ris Ashburn, Perry Botkin, Bernard
Brody, Joel Friedman, Mickey
e ke Yoo

e, Si ipsi 0 -
pine, Ben ﬂalcE:ul, ‘U’[{'ginia War-
wick, George Schneider and Steve
Pasternacki.

Soft Drink
] - ] ;
Disk Tie-Up
NEW YORK—ABC-Paramount
has set up a promotional tie-up on
George H n IV’s new record

“Only One Love,” with the irt
and Nesbitt bottling firm, Mil-

waunkee,
Each “six- (half a dozen
bottles) of uirt and Nesbitt's

contain a coupon, whereby the
new Hanilton disk may be pur
chased at a 25-cent discount.

The promotion was kicked off
in Milwaukee last week, via an’
extensive radio advertising cam-
paign by deejays over WEPM,
WOKY and WRIT in that city.
Hamilton is hiﬁ in the beer town,
which exceeded its quota by 113

r cent on “Rose and a Baby

uth” platter. The soft drink He-
up was set by ABC-Paramount’s
national promotion manager Irwin
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WCKY PROGRAMS
JINGLE INTROS

CINCINNATI—Station
WCKY, with headquarters in
the Sheraton-Gibson here,
Monday (4) inaugurated what
it calls Soundarama program-
ming, wherein all its pro-
grams, sports thru news,

around the clock, are intro-
duced via an appropriate mu-
sical m%lﬂ Each is different
and ,be itting the particular
o0

pr .

'I: i:e basic idea behind the
Soundarama formula, accord.
ing to Charles T. Topmiller,
WCKY president and general
manager, is not only to lend a
semblance of production to the
introduction of each program
feature but to iden each
program facet as a ality
via the musical jingles.

WCKY's Soundarama tunes
were written, orchestrated and
produced by Austin (Ginger)
Croom - Johnson and Eric
Siday, New York, originators
of the original Pepsi-Cola jin-
gle commercial. Employed
in the recording of the WCKY
jingle introductions are a 20-
piece orchestra, a nine-voice
choir and the newest in elec-
tronic sound effects,

SPA Tension

® Continuwed from page 22

enlarge on this last statement, but
speculation is that unless SPA dis-
continues its activities in behalf of
the ASCAP-affiliated Songwriters
of America, BMI writers may re-
sign from the nization. In the
past BMI writers have lodged ind}-
vidual protests with the SPA on
the matter, but this is the first

time, they have acted as a group.

2-Disk Offer
Allows Full
Dealer Profit

® Continued from page 21

of the label’s outstanding original
cast ges, will run April
26. It follows on the heels of the
Columbia “Buy-of-Your-Dreams”
motion, and like that one will
ve extensive national advertising
and point of sale impetus. It is con-
285 & consumer campaign

based on turnover. There, it is
Eaintl:'-d out hat a dealer may not
uy more than 50 per cent of his
total order in any of the higher-
'[IEl'l'lﬂ.l;l.{I items, such as “My Fair

Included in the 21 albums
which the consumer may purchase
via this bargain program are some
of the indusl:ll'y'smg most
packages, includi the history-
making “My Fair Lady,” “South
Pacifie,” “Kismet,” “Kiss Me Kate,”
“Finian’s Rainbow,” “Street Scene,”
“Centlemen Prefer Blondes,” “Li'l
Abner,” “A Tree Grows in Brook-
lyn,” “Most Happy Fella,” Miss
Liberty,” “Out n]? This World,”
“Candide,” “House of Flowers™
and “Girl in Pink Tights.” Also
included in the 21 albums are
four which are not strictly original
cast, but which are regarded as
the most popular versions or the
only versions, These include
“Show Boat,” “Peter Pan” (with
Mary Martin), “Pal Jo and
“Archy and Mehitabel” (the only
version). Multi-disk sets — as the
three-disk “Most Happy Fella"™—
and not included in L]?g:prﬂgmm*

Columbia’s national advertising
on the program gets under way
March 17. Promotional kits went
ou! to distributors last week, with
window material, browser boxes
mailers, ete. Kev-city radio and
TV coverage, and a schedule in
national mags in March and April

are set.
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THE BILLEOARD

RECORD-EQUIPMENT MERCHANDISING

THE BILLBOARD'S WEEKLY

Record & Equipment
Merchandising
News & Sales Tips

Two Aids to Phono
And Needle Sales

Muannbacturers are missing few
bets when it comes to devisin
H.ill"i Lo im,‘rl‘:t:-:E l].l.'u'.'l.]t"r C,'II“-.'IIIL"I'_"S ﬂ%
making a sale. Two such recently
introduced aids are worthy of
note here,

Waleo Info Sheet

The Electrovox Company,
muanntacturers of Waleo replace-
ment needles, is mindful of the
fact that many dealers miss
needie sales because they cannot
icdentity the tvpe of needle the
customer neds. They have, there-
fore, devised a fact sheet which
thiev call the Waleo Needle Clinie
Iulormation  Sheet. The basic
premise followed by the sheet is
that the costomer will usually
konow what brand of phonogra
he has, Onee the l‘.]t'.lllt'T has this
intormation, he turns over a fact
sheet to the customer for that

houo make. The sheet contains
lJintl drawings of all the cartridges
usedd by that manufacturer, The
illistration below shows the fact
sheet for Webcor. Notice that
theve are illustrations of 10 dif-
ferent cartridees, all of which
have been used in varions Web-
cor models, The reverse side of
the sheet (not shown) shows how
the needle is removed and re-
placed in each of the cartridges.

Possession of the fact sheet allows
the customer to identifv the cart-
ridge, and consequently, the
needle that goes into it. And the
dealer makes a sale.

The fact sheets measure 8§
inches by 11 inches and are easily
read. Thev contain wseful in-
formation about needle life and
record care, in addition to the
identification informuation. Waleo
has fact sheets for every popular
phonograph brand.

RCA Victor Display Rack

A complete assortment of RCA
Victor phonographs or radios can
be displaved on their new six-
unit counter merchandiser. The
two-tier factor enabiles the dealer
to display six units in space
usually occupied by only three.
The top panel sign is reversible
and can be used to describe either
the radio or the phono line,
whichever is being displaved at a
given time. The main frame of
the display is half-inch  brass-
plated rods, connected by sup-
porting bars with rubber feet to
prevent scratching the counter.
Diagonal supports are finished in
satin black, Over-all size is 38
inches wide. 13 inches deep and
27 inches Ligh, Tt i3 available thm
all RCA Victor distributors.

“(lttentvon-phonogtapk omee...
WORN NEEDLES WEAR RECORDS!
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The Walce fact sheet containg all the information the customer needs to
identify his cartridge and replace the needle by himself.

Sturdy at well as decorative, the new RCA Victor counter display for phonos
saves valuable counter display space.

NEW PRODUCTS

V-AL HAS ENCLOSURE FOR
'‘APE RECORDER . ..

The V-M Corporation is offer-
ing a cabinet designed specitic-
allv for their “Fidelis” tape re-
corder, The cabinet will fit into

almost any decor and moakes the
tape recorder available for im-
mediate use,

The umit sells for $39.95 and
has storage area for accomodating
a radio tuner or record changer,
There is plenty of room in the
full-length door lor mounting an
extra 12-inch woofer. Beneath
the recorder space, there’s a
roomy storage area for placing
the lid of the portauble V-Al
machine.

GRANCO OFFERS RADIO
WITH AM-FM TUNER. ..

A high fidelity phonograph
with FM and AM radio has been
offered by Granco Products. The
Muodel RP750A has two speakers
(T-inch wooler and 4-inch tweeter

with electronic cross-over net-
wark), It also includes a four-
speed record plaver. The unit is
availuble in mahogany at $139.93
and limed oak or cherrv at

$149.95,

G-E TRANSISTOR RADIO

IS PRICED AT $34.95 . ..
The G-E Trmsistor radio

(model P 710) is priced at $34.95,

The unit weighs only 16 ounces

(with batteries). Of particular in-

terest is the fact that the plastic

cabinet has rounded edges and
corners especially designed not to
snag pockets or purse. The unit
will plav tor 400 Liours on one
set of mercury butteries,

FISHER FM TUXNER 15
PRICED AT 5169550 . . .

The Fisher Radio Corporation
annoumces its latest and most ad-
vanced FAL timer — the model
FM 90-X — which is priced at
$169.50.. This model has a wide
band selector and “duai dvnamie
limiters” which provide completé
AM noise rejection, Two meters

are prm‘idvri for micro-accurate
one

fning, indicating  signal

THE WETRGOA L wnurs e @ e
BT e LE T e T A L O teadeie
[ TR LE L el
mai I L REL L EET e !

strength and the other indicating
center-of-channel.

AUDIO ELITE HAS RECORD-
CHANGER TABLE . . .
American-Elite is looking to
satislv  the homemaker market.
They have introduced a record-
changer table to  retail at
$184.95. The unit can be nsed
for an end-tuble or coffee-table.
It is picutred with the Opus
customer tuner and amplifier,

- A
= 3 =
5 - 2l

2 e
-
. ‘g

which hus AN, FM short wave
and Jong wave bands. The Opus
enstom tuner, changer table and
eustom speaker make a complete
high fidelity  combination.

[ e R

La Metropole (abovel is the top of the West Cerman Tonfunk line, dis-
tributed here by the Videola-Erie Corporation. The unit has AM, FM, short-
wave radio, Rex intermix changer and eight speakers. Priced at $429.95.

Counter Captures
Public Attention

How can a disk shop capture
the attention of the record-buving
public? Thal's one of the impor-
tant problems facing any dealer
in a highly competitive market,
It is a particularly  important
prablem for a newly opened disk
slmp.

One Dealer's Solution

When Grav Gorlin and Matt
Carnivale opened their Gravmat
for Records shop in Morristown,
N I they pondered the question
and came up with a good answer,
Down the center and nimning al-
maost the entire length of the shop,
thev created a listening counter.
It comprised about 20 listening
FI‘].‘-iH or stations and each one
eatured one of the top 20 hits,
The customer would simply walk
up to the post {eaturing the hit
tune he wanted to hear and slip
on an earphone.

The listening counter was evi-
dently what lﬁe public wanted.
They came in droves to the new
shop and stood three deep waiting
for a chance to. hear their fa-
vorites. Comfortable stools were
provided (see. illustration) and
were rarely empty.

Change With the Times

Despite the sensation it caused

WwWwWw americanradiohistorv com

and despile the money it cost,
Gravmat dropped the listening
counter idea alter a time. The
counter itself—or at least a large
art of it, is still nsed, but the
nstf'nfng facilities have been re-
duced to the more commonplace
commter demonstrator.

“It served its purpose,” ex-
E]HiHH co-owner, Matt Carnivale,
and that was simply the rivet the
public’s attention on uvs, There

were eight other stores in the
neighborhood when we  started
-.=u|rll- we attracted trade from all
of them with our unigque demon-
strator. Alter getting customers,
we knew Lhow to Lkeep them. So
we cut the connter down to abont
half its size, took out the elec-
tromie parts and replaced themm
with mirrors. Tlie store area we
gained enubled us to expand our
sell-service album displav.”

The success of Gravmat for
Records is due solelv to knowl-
edge, hard work and merchan-

dising  abilitv, But the owners
recomizee that the business got
off the eronnd when they dis-

covered the way to catch the pub-
lic's attention.
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" ..THANKS,
 THANKS,
THANKS!

from all of our artists and staff at—

Cé;lm 1RECU_RDS- Inc.
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The Billboard’s Music Popularity Charts . . . PACKAGED RECORDS_

MARCH 9, 1957

THE BILLBOARD'S WEEKLY

Packaged Records Buying Guide

® Best Selling Pop Albums

i order of heir oabonal sales sftrength  at
survey of Lop

Albums afe ranked
the retail level eccording te The Billbcard's weckly
dealers In all key markets.

CALYPSO—Harry Belafonte. ............RCA Victor LPM 1248
ELVIS—Elvis Presley. .......c.c0v0e0. .. RCA Victor LPM 1382
. OKLAHOMA!-Sound Track. . .Capitol SAO 595
THE KING AND I-Sound Track..............Capitol W 740

© po

# 8 & & B F FE S 1.9 FHS

4,

5. CLOSE TO YOU—Frank Sinatra. .oovvvesnanvenns Capitol T 789
6. MY FAIR LADY—Original Cast..vvviunan... Columbia OL 5090
7. JERRY LEWIS JUST SINGS . ......covnvn. ....Decca DL 8410

8. HYMNS—Tennessee Ernie Ford..................Capitol T 756
9. FOUR FRESHMEN AND FIVE TRUMPETS. ... .Capitol T 763
10. THE EDDY DUCHIN STORY—Sound Track. ....Decca DL 82589

11. THIS IS SINATRA—Frank Sinatva...........000 Capitol T 768
12. BELAFONTE—Harry Belalonte..........BCA Victor LFM 1130
13. DAY BY DAY—Doris Day.cvaervnianneneaees . Columbia CL 942
14. THE PLATTERS, Vol. 2. .. ......... e vn oo Mercury MG 202186

15. AFTER MIDNIGHT-Nat Cole Trio............Capitol W 782

® Pop Albums Coming bp Strong

A lsting o1 newel pop albums showing sifong irade achon, compiled
thro & survey of all major markeis. These elbums ligure sirongly as

potential entries op the mational cett welling pop sibums chart,

Ella Fitzgerald Sings
the Rodgers and Hart Song Book....
Verve MG V 4002

Rock Preity Baby............Sound Track
Decca DL 8429

’S Wonderful................Ray Conniff
Columbia CL 925

Songs of thre Fabulous Fifiies . Roger Williams
Kapp KXL Eﬂ'ﬁﬂ

Casa Loma in lrii-Fi- csesssaanseszlen Gru]}
Capitol W 747

Tony.............0cevv....Tony Bennett
Columbia CL 938

® Most Played by Jockeys

Albums are ranked In order ol the greaiesi number of plays on disk
jockey rfadiv shows thruoul the country. Hesulis are based on The
Billboard's weekly sumeéy among Lhe pation’s disk jockeys,

1. CALYPSO—Harry Belafonte...........RCA Victor LPM 1248
2. CLOSE TO YOU-Frank Sinatra. ..ovvveven.....Capitol W 789
3. ELVIS—Elvis Presley..................RCA Victor LPM 1382
4. DAY BY DAY-Doris Day....voveveeienees. . Columbia CL 942
5. 'S WONDERFUL-Ray Comniff.............Columbia CL 925
6. TONY—Tony Bennett...........c00eeueus.. . Columbia CL 938
7. AFTER MIDNIGHT-Nat (King) Cole,.,.......Capitol W 782
8. FOUR FRESHMEN AND FIVE TRUMPETS—

Four Freshmen............ciivveiviisness...Capitol T 763
9. BIG BEAT—]Johunie Ray...........v0.v.....Columbia B-9612

10. ELLA FITZGERALD SINGS THE RODGERS AND HART
SONG BOOK-Ella Fitzgerald............Verve MG V 4002-3

® Review Spotlight on . . .

Popular Albums

JOHNNIE RAY SINGS THE BIG BEAT (1-12")—

COLUMBIA CL 961

Content is precisely what the title savs. There
are no weepers in this set. Ray belts ont a
dozen big beat standards with his own stylized
Ray Ellis and Ray Coniff have
cooked up some spicy arrangements and the
rhythm backing is solid. The combined result
could go a long way to enhance the singer's
recent come-back. Excellent demos hoth for
stores and deejavs are “Lotus Blossom™ and

treatment.

“Trouble in Mind.”

— Al Covar of the: Wask .~

e ey

SING A SONGC OF PARIS, M-G-M E 3484..
colors, & gay slice of the perennially popular Maontmarire

scctor of Parls is reproduced here.

SHE A SONG OF PARIS

lal >

o, o

1 ey el e -

S

Tn pasiel

The hues suggest and in

ihese mext montha will add much te any display with =
“Spring” or “Easter™ motif.

® Reviews and Ra_tings of New Albums

Popular

m lﬂ!-m Lﬂ"lEH ----- 4 -iilql..p-..."‘

Decca DL B325

Cavallaro has a sicady following and
this package of danceable Laiin-sivied
sides should suit heir =ales [ancy.
Standout keyboard work om 12 ferp-
able selections, including some of
Cavallara’s biggest former singles hits
~—"The Moon Was Yellow,” “Anna™
“Enllore," ete. For jockeys with pop-
ish Latin Americen segs as well ss
Cavallaro fans,

(lassical
THE ROMAMTIC MUSIC OF CHOPIN
1+12"}—The SI. Louls Symphomy Or-
chesira, Viadimir Golschmann, Cond.
Columbin ML 5161
"Homaniic™ ix right., This orchestral
program of 10 of Chopind shorter works
{Etudes, Preludes and Mazurkas) calls
up & seried of vivid, emotion-drenched
musival piciures, For those who like
{their Chopin  orchestraied, this Golsch-
| mann reading will appeal strongly. The
lush Rossini side is played with appro-
'priale verve and heart. Excellent sound.

MOONLIGHT SONATA .. ......c00e0n. #  The cover.photo in the pointillist style of

Jesse Crawford (1-127)

Decca DL BID&
Decca’s durable “Poet of the Organ™
has another commercial package in
this colleciion of mostalgic, romaniic
siandards, Crawlord contribuies his
uwiual top performance (o such senti-
mental selections as “Sylvia,” “One
Alone™ and “Roses of Picardy.™

ADVENTURES OF THE HEART ......7%

Frank Sinatra (1-12")

Columbia CL 953
Columbia Is releasing another pack-
age of old sides, sliced by The Voice
a few vyears ago, Sinaira wasn'l
in as good voice then, and backing
lacks zing of his present LP's, but
fans will want o add this to their
collections, and jocks cam augment
their Sinatra programming line-up
with such selections ss ““Meverthe-
lesa,” I Could Wrile = Book™ snd
“I Guess 1I'll Have to Dream the
Rest.™

LARRY CLINTON IN HI-F1 ...

(1-12")

RCA Victor LPM 1342
To one class of album buvers—ihose
who were dancing and romancing
in the late 1930's—this could sirike a
responsive chord. Program  includes
guch well-<known Clinton vehicles as
*Dipsy Doodle,” “My  Reverie,”
"Study in Brown," etc. Oddiv, Helen
Ward, the one-time Goodman thrush,
handles the vocals insiead of Clinton's
Bea Wain, but few would gquarre]
with that change, Today's kids may
oot kmow about Clinton, but once
exposed, they'll [ind these numbers
eftremely danceable, We've heard
higher fi elsewhere, incidentally,

TOP 12, VOL. II .............
{1-12")
Columbia CL 944
Volume Il of Columbia’s “Top 12*
series spoilights 12 slicings of current
Bnd hit singles tupes, Some selec-
tions are by the arists who made

them |best sellers — fep  Guy
Mitchell's “Singing the Blues," the
Four Lads" "“Who Needs You,"

Frankie Laine's *Moonlight Gambles™
Johnnie Ray's- “Just Walkin in the
Rain," etc.)—while others are covers.
Interesting item for jocks §s that
round-up  includes  British  arist
Frankic Vaughan's waning of “Green
Door," which was the Mo, 1 version

(Continued on page 36)
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a Seurat painiing is & gem.

[GLLUCK: ORPHELS AND EURYDICE
i12-127}—Leopold Simoneau, fenor; Sa-
ranne Dadco, Soprano; Roger Blas-
chard Voeal Essemble; The Ovchestre
Des Concerts Lamoureux; Hams Hos-
bawd, Cond. Eple SC §01%
“Fabulowus!" is the only way to charac-

terize the singing of Leopold Simoneaux

in this opera. Seldom in recent times has
there been a Iyric temor with such beaut-
ful, luminous tone apd such an artful vet
efforiless sivle. This im jtself would make
this package n grear buy; it surpasses the
one competlitive sef {om Urania) in other
ways, however, The Epic set consists of
two dixks instead of ihree, and 18 a great
mprovement  sound-wise, Mmes, Danco
and Alarie also make solid contributions.

Alongside 1he soloisis, the chorus sounds

quite perfunciory: the orchestra also is on

{the ordinary side. But for Simoncaun's

| work, the set would be a stell at twice

| the price,

LE BOURGEOIS GENTIL-
HOMME (I-11"}—Berlin Philkarmonle

Orchestrn; Ferdinand Lejfimer, Cond.
IkmnLH"J+l-l+l+lil1lilll1lllll
For & pesty performance and solid

instrumental  virtuosity, Sirauss fanciers
will not want to miss hearing this Berlin
FPhilharmonic version. Heavy competition,
however, comes from the Reiner version
pn Columbin, in which the buver also gets
Il and Don Juan, The striking album
cover §s bound to find impulse buyers, As
im mest of Decca's Gold Label series,
the tound 8 superh,

CHAVEZ: SINFONIA NO. 5 FOR
STRING ORCHESTRA; BEN-HAIM:
COMCERTO GROSSO FOR STRING
ORCHESTRA.- (1-12") — The M-G-M
String Ovchestra; Izler Solomon, Cond.

A fine performance of a pair of
moderns, as M-G-M adds to ifs growing
catalog of contemporary composers. Both
composers derive their themes from native
material; Chaver from the Indian and
Mexican, Ben-Haim from 1he oariental
Jews snd Arabs, Collectors of the mod-
ern idiom will welcome this disk, Others
can be atiracied by & demonstration of
i the melodic Lento of the Chaver and the
Intermerzoo Liricoe of the Ben-Haim. Of
special mote §s the unigue and original
uses 10 which Chavez puts his strings,

DVORAK: SERENADE FOR STRINGS

lllll t¥EFdkam I-Il‘l“

75

H"“"“E-‘“‘IJ T EE RN T.

(Continued on page .37)

Jozz

MORE SWINGING SOUNDS . ........
Shelly Manne and His Memn Vaol, §
(1-12™)

Contemporary C 31519
The previous four seis in this serien
found exceptionally wide favor with
Jaxz fans, and there's little doubt that
this will be the case o, Led by
Shelly Manne on drums, Siu William-
eon on trumpel, Chairlle Mariano,
alto; Russ Freeman, piano snd Leroy
Vinnegar on bass, the package s a
twinging one from the very sturt. The
celebrated Charlie  Parker  piece
“Moose the Mooche™ is joyful listen-
ing, while Bill Holman's “Quarie,"
running some 15 minutes is evidence
~of the marriage of jarz and chamber
music,

CHET BAKER AND CREW
(1-12")
Pacific Jazz 1224
The first really new set by 1his
Eroup in almost two vears is musically
sdequate, tho not guile up 1o par
with some of his previous relesses,
Addition of Phil Urso on ienor is
a welcome one, and he offers am
effective counter line 10 Baker's trum-
pet. Wax is interesting and is worihy
of dealer's attention, Baker's name
still packs punch.

-'l‘lil'l-“

BIRDLAND DREAM BAND ........... L)

(112"
Vik LX 1070
All-star band of 13 men 8 led hy
Maynard Freguson, and this set com=
pares favorably wilh that trumpeter-
maestro’s two other r &t band en-
tries. Plenty of spark, along wiith
geod ensemble and solo playing, Eat=
ter includes some flashy challenge
bits between Ferguson and M. Travis,
trumpets; Al Cobkn and Budd Johnson,
tenors and Herb Geller, alio; I,
Cleveland, 5. Russo and Ed Beri,
trombones; plus Hank Jones, Milion
Hinton and Jim Campbell for rhythm.
Writing is by Brookmever, Giuffre,
Holman, Paich, Albam and Mandel—
a real Who's Who—but not sl con=
tributions are outstanding, Flashy
demo would be “The Wailing Boatr.™

FIREHOUSE FIVE PLUS

TWO GOES SOUTH ........

(1-12"7)

Good Time Jazz 12018
One of the more commercial Dixie
groups around, the Firehouse Five
put down a brand that’s herd io
beat. Selections in this pucksge e
gll below the Mason-Dixon line, e,
“Basie T. Blues,” “Georgia Camp
Meeting,"" etc., with & solid {wo-besi
thruout. Take note of “Tishomingo
Bloes,” sn oldie that 1akes on new
life, A must sddition for imvelerate
collectors of Dixie,

l!"l!-".‘

llmEME?En I EEEEREESENNEEERELERNY Y] “

Bobby Brookmeyer (1-12"')
Vik LX 1071

The valve trombonist 8 heard o

(Continued on page 38)
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FIDELITONE

IS
CHANGING

New Albums

® Continued from page 34
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® Reviews and Ratings of

in England. Other artists on LP
include Mindy Carson, Jo Stafford,
Percy Faith, Tony Bennett, David
Hughes, De Los Rioa. Good gift
flem  within  time limitations of
materianl,

HOAGY SINGS CARMICHAEL .....77

Hoagy Carmichael (1-12")

Pacific Jazz 1213
The liner notes point to “the unob-
frusive instrumental music designed
1o highlight the singing,” and that's
just what the package accomplishes.
It's Hoagy airing a collection of his
own &ongs, & number of which
haven™ beca widely recorded before
{“Baltimore Oriole™), &nd offersd
with all the off-beat characieristics
that have long been symbolic of the
author-singer. The slight touches of
modernism complement the strafght
singing effort, with the srrangements
and musical backing by & stellar
group worthy of being heard on its

DAPPER DAN SWINGS ,...ovvvnuvnss
Dan Belloc Ork (1-12")
Fraternity F 1004

an organ, and at times by the Gene
Lowell Singers. His performance s
outstanding for its soul and technical
quality, Has sales potentlal in jarz
end r.&b, markets also,

This is Dan Belloc's first LP, and he
has come up with a Hvely program of
material previously unrecorded by
him. It's a big band more than a
few cuts above the average commer-
clal dance band around these davs.
Belloc's idiom s swing with decided
Basie inspiration. He achieves a hig,
full sound worthy of comparison with
some of the faves of the Golden
Ape of the dance bands. The LP
offers a variety of bloes, ballads,
jump tunes and L-A selections. A
good commercial piece of vinyl for
the dance minded.

i

.10

OWTI.

r Josephine Premice n:z"]
Gene Morman Presents 24
Altho Miss Premice is one of the

faremost exponents of calypso music,
FLAYED BY RUSS MORGAN this set lacks the vitality of others

AND HIS ORCHESTRA ......icu..78 currently being offered on the market.
m-12"} The tunes are solidly in the idiom,

Decca DL B413 . } tho the orchestral backing is too
Here's an elegant companion piece to ghaded and weak. Miss Premice selis

ITS DRESS

A LOVELY WAY TO
SPEND AN EVINING—
SONGS OF JIMMY McHUGH

sl il

| FIDELITONE
{  PHONOGRAPH NEEDLE

Morgan's previous sets, Album s

m song minus embellishments, with

packed with soft, sweet, dJdanceable
stuff, culled from glandards by Jimmy
McHugh, Tt's super easy lisiening
and a stepping lure, as well. Matiers
like “Lost in a Fog, "“I'm in the
Mood for Love,” "I Can't Give You

her name value likely to warrant some

dealer™s attention.

THEMES FROM ITALIAN FILMS ...

Robert Ashley Ork (1-12")
M-GgM E 3485

Anything But Love,"” etc,, Jend them-
selves to some prime arranging.
Should get m play from Morgan
admirers, and cover art is & fine
sales bait.

RED SAILS IN THE SUNSET .......T5

Dick Hyman (1-12")

M-G-M E 3MR3
This fourth M-G-M album by this
fine kevboard stylist should he a
profitable item for dealers, Hyman, &
remarkable musician, has been grow-
ing in popularity—and in the last six
months has been getting considerable
promotion via mingles as well a8
packages, In this album he plays the
organ. The mood is quiet and moody,

A very tasteful package with a novel
mood Idea. The selections are tnken
from some of the great [Italian
films which have had a strong im-
pact on L. 5. gudiences. Included
are “Anna" from the fick of the
same  title; ""La Gabriella!”™ from
“Bitter Rice'; "Mambo Bacan" from
"Woman of the River," etc. Robert
Ashley's ork does the performance
with a classlc gquality and a svm-
phonie touch, to Larry Clinton's fine
arrangements. But the gasser is the
cover with four buxom Roman belles
displaying pulchritude as it develops
under the Italinn sun—or let us say
in Sunny Italy,

with the sound of surf and crying DIM LIGHTS AND BLUE MUSIC ..... 65
sco gulls interspersed emong the nom- Cyril Stapleton Ork (1-12")
bers. In fact, one might say it has & M-G-M E 3351

Fidelitone is changing to
a sparkling new

transparent package —
with

i

sort of Jimmy Kenmedy quality. Im
addition to the Ianer's {ille tune,
there are “Sleepy Lagoon,™ “Harbor
Lights,” *“Drifting and Dreaming,™
clc.

DAVID ROSE AND HIS

ORCHESTRA IN HI FIDDLES ... .78

(1-12")

M-G-M E 3481
Lush instrumental wax by Rose fea-
turing standowt fiddle work and =
frivolous, light-hearied tempo. Some
sclections were previously released as
singles — “Holiday for Trombones,™
“Satan and the Polar Bear,™ etc,
Thoroly pleasant programming mate-
rial for jockeys.

This Is & package of slightly watery-
eye, nostalgle sentiment, as the ritles
of a few of the dorem selectionn
attest (“For Sentimental Reasons,'
“T'll Remember April,"»"1'll Never
Smile Again,” etc.), 1t makes for
over-all pleasant listening, with ulira
genteel arrangements and  polished
projection. With current competition
on this type of mood music at &
peak, an attitude of watchful waiting
might be advizsable. Some of our
home-grown maestroa are doing it
betier.

Folk

ZING! WENT THE CALYPSO MAMA .........ocoeeeeun.. T8
STRINGS OF MY HARP .......... ™| [ag Richard's Calypso Orchestra (1-12")
Robert Maxwell {1-12") Art ALP 17

M-G-M E 3486

Another fine package of virtuoso
siring plucking, Swing harpist has
put some special rest infto s dozen
arrangements of standards which
pack originality and brilliant execu-
tion. There's canmy change of pace
and mood in the selections of Items
like “Zing Went the Strings of My
Heart,” “What Is This Thing Called
Love," “Estreliita,”™ etc. There's rich
meat here (or deejave, and admirers
of the Maxwell talent will take to it
BE Once,

MORE LUSH THEMES

A gay, occasionally salty package of
puthenic Calypso material, Mama is
Maureen DuWValie DuValiero, Widely
known in the Islands and to the
Stateslide fans who bave seen her at
Birdland and Village boites, This
package has good sound and refresh-
ing material, and the release comes
at an opportone fime, However, deal-
ers should order with discretion, in
view of the tremendous guantity of
calypso wax now being pumped oot
by many labels.  Selections include
Wes, Yes, Yeu" "Court House
Scandal,”" "Gin and Coconut Water."

FROM MOTION PICTURES.........T3|JOHN LANGSTAFF SINGS

Leray Holmes Ork (1-12'9) AMERICAN AND ENGLISH

M-G-M E 3480 FOLE SONGS AND BALLADS ......76
This iz & follow-up set o Halmes® (1-12"")

previous “Lush Themes From Motion Tradition TLP 1009

WIN A WARDROBE

A COMPLETE WARDROBE OF YOUR CHOICE-VALUE $300.00

Pictures.” Here are a dozen more
compositions culled from as many
recent or curreni pix ("War and
Peace,” “Friendly Persuasion,” “The
Last Wagon,” “Haby Doll," etc.).
Holmes has dressed them with origi-
nal arrangements and his ork sound
i4 coptinpoopsly Interesting. Package
naturally will carry an appeal for
movie fans, and there is ample atirac-
tive material included for air spins.
Most hove been out as singles.

Langstaff is a concert singer with a
deep Interest in the folk song.. He
presents his material here either un-
gcoompanied or with plano sccom-
paniment in concert style. He ranges
from some of the oldest, most
familiar ballads like “Lord Rendal™
“Billy Boy" and "John Barleycorn™
to more unfamiliar English and
American folk items, Giving these a
legit concert styling undoubtedly en-
dows this program with greater ap-

Yes, if you are a qualified Fidelitone Dealer, you can win a brand new wardrobe or one.of 25 other valu- peal to the sverage music-lover.

MUSIC FOR MELANCHOLY BABIES, .73
Sam (The Man) Tayler Ork (1-12'9
M-G-M E 3482

Devotees of the tenor sax will be
gassed by this one. Sam (The Man)
Taylor, noted esxponent of the n-
sirument, has put together & package
of ftorchy standards Including "1
Cried for You,” “Little White Lies™
"My Melancholy Baby™—all gf the
game mood of longing. Tavlor Is
supporied by strings, sometimes by

able apparel prizes by simply telling us in 25 words or less why you like the new Fidelitone package.

ASK YOUR FIDELITONE DISTRIBUTOR FOR AN ENTRY BLANK

PERMO, INC. Chicago, lll.
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® Reviews and Ratings of
New C(lassical Albums

® Continued from page 34

IN E MAJDR, OF. 11; SERENDADE
FOR WINDS, "CELLI, AND "BASSES,
OF. 43 (1-12"}—The M-G-M Chamber
Orchestra, The Arthur Winograd Séring

* (rchestra;  Arther Winograd, Coad.
M-G-M E 3MBY ... .....ccocisvnnsnnssld
This wversion of the placid, lovely B

Major Serenade s straizhtforward and
somewhat matter-of-face, The Opus 44 on
the [ip side 5 a “[irst" and will attract
considerable interest, An attention-getting
cover will have Dwvorak fans reaching for
this one.

HAYDN: SYMPHONY NO. 33 IN C
MAJOR, SYMPHONY NO, 4 IN B
MAJDR (1-12"—The Phitharmonis Or-
chesita of Hamburg, Arthur Winograd,
Cond. M-G-M E MM ................T1
Here are (wo hitherio neglected sym-

phonies by the prolific Haydn which

‘should spark sales among his admirers,

Performances are good. Demonsirate the

first movement of the B Major, which

probably will be the more sought-afier
of the twao,

BIZET: SYMPHONY NO. 1 IN C
MAJOR;: STRAVINKSY: PULCH-
MELLA SUITE (l-12"}—Bamberg Sym=
plhony Orchestra; Frite Lelimann, Cond.
Decca DL 901 ... ... ....civvvicnness. Tl
The Bizet does ool yet have a “deflini-

tive™ interpretation oa LP, tho Ansermel’s

reading bas mony admirers. The Inte

Lehman does nol show quite the same

ellervescent esprit; he seems a bit formal

by comparisom. Regards the *“Pulcinella

SELL
RECOTON

DIAMOND
NEEDLES

For repeat soles and higher
profit — sell Recoton Dia-
mond Needles — famous for
quality! 100%,. consumer oc-
ceptance wnsures faster lurn-
sales and

over, consistent

profits!

RECOTON CORPORATION

£E2.35 Bornetl Avenue
long hiland City 4, N, Y,

In Conoda: CQuality Fecords, Uid,, Torenla

ONﬂ ON

RECORDSE

Big Phono™
Performance!

The
Playtime

by

v::lt{E‘ of Musrc

Suite” Ansermet ls also the leading rival.
In both insinnces, the Decca disk s more
than just a competent offering, but does
not alter the competitive situation wery
much. Sound is clean, perhaps a trifle
dry.

THE EVENING MUSIC AND PERSON-
ALITY MUSIC OF DEBUSSY (1-12™)
—M-G-M E 31339 , .70

THE WATER HUEIE !ﬁn I‘-.A'ILIIE
MUSIC OF DEBUSSY (1-12") —
MG-ME 3B ....ciiiiiannniinnnas 4%

THE EXOTIC MUSIC AND DANCE
MUSIC OF DEBUSSY (1-12"™) — Jo-
hanna Harris, Plano, M-G-M E 3M0. . 65
Credit M-G-M with an original, atirac-

five programming idea, and Johanna Har-

ris with lustrous, individualist perform-
ances of these three Debuossy piano music
collections, Gimmick has been (o0 re-
group picces taken from the impression-
i5i"s Préludes, Estampes, Images, Pour La

Pianp, Children's Cormer, Bergmasque

Suite, eic, Whether or not this will

create new inferest in the music is ques-

tionable, however, The true devolces are
unlikely to be swayed from the more
orthodox groupings of Giseking, Casa-
desus and, most recently, Mme. Novaes,

Latier's Preludes, incidentally, boast su-

perior  recording to these, which fra-

guently tnke om a furry sound. *Claire

de Lune" I3 in Vol. 2.

COWELL: SET OF FIVE FOR VIOLIN,
FIANDO AND FERCUSSION, HOVHA-
MNESS: KIRGHIZ SUITE FOR VIOLIN
AND PIANDG; IVES: SONATA NO. 4
FOR VIOLIN AND PFIANO (“CHIL-
DREN'S DAY AT THE CAMFP MEET-
ING") (1-11"}—Anahid and Maro Aje-
mion, Violln and Plano With Elden

Bafley, Percussion. M-G-M E 3%4 __ 47

The Cowell work Is a percussive tour
de force and, for that reason, should be
especially Interesting to owners of wide-
range oquipment. It's a little hard to
sce how the muosic on this disk could be
fully realized on equipment which cannot
cupture the special qualities of some of
the drums used, The Kirghiz Suvite and
Sonala No, 4 gets a careful reading in
works t(hat demand techmical wvirtuosity,
They're not for the broad public but are
certaln to be of interest to listeners of
chamber works generally. Performances
are excellent. Album cover is arresting,

SCHUMANN: LIEDERKREIS (SONG
CYCLE, OF. 33 FAURE: LA BONNE
CHANSON (1-12") — Suzanne Danco,
Soprano, Londom LL 1324 ............ b
Re-lssue of London 10-inch material

(LS 589, 590). The Faure song cycle is
still important catalog since there is no
other wersion of it available outside the
Westminster S-volume Faure package.
Mme, Danco does it beautifully, The
“Liederkrels™ had had a mixed critical
reception, most finding it wvocally wel
managed, but perhaps not the last word
siylistically, =t least when “compared to
the leading German licder singers, Modest
sales possible to  interested  wocal
collectors,

BEETHOVEN: STRING QUARTET NO.
16; THE GREAT FUGUE IN B FLAT,
OP. 133 (1-12")—Decca DL 9893 ...... 84

BEETHOVEN: STRING QUARTET NO.
18 ("HARP"); STRING QUARTET
NO, 11 (1-12")—The Koeckert lhut-:-h
n'uﬂn[i“" EEEEFE RSB ES ﬂ
This gquartet [s today raalrded u n-nu

of the leading German chamber music

ensembles, and the general impression
given here Is ome of solidity and devoted
craftsmanship, tho hardly of brilliance.

The templ are moderate, the effects care-

fully calculated and adequately executed,

The quartet deserves exposure, The com-

bination of the 16th quartet and the

"Great  Fogue" doplicates couplings

already svallable by the Boedapest and

Pascal groups; both of the latter also

have more musical interest tham the

Decca LP, so that the competitive situa-

tion Is difficult, In the cass of the 10th

and 11th Quartets, the coupling is unigue;
competition is hardly less stiff, however.

Only moderale sales predicted.

EILLMAYER: MISSA BREVIS; HARRI-
BOMN: MASS (1-12")—New York Con-
ceri Cholr and Orchesiru; Margaret
Hillls, Cond. Eplc LC 37 ...........#1
Two unusually interesting, provocative

contemporary seitings of the Mass, geared,

however, to a very spocialired market.

Killmayer is a young German, pupil of

Orff, and his music is varied and alive,

taking some guite unexpecied directions.

Harrison, a 40-year-old American, has

been represented onm disks by other san-

guine pleces, but this could bs the most
important to date. It's almost medieval

in manner, solid as a rock in siructure
and fesling.

Good sound,

coming
March 30

Billboard's big

fo help you round up more sales of phonographs, radios,
equipment and accessories (including fape)

and increase your profifs
all through the coming months!

Spotlight features like these will be your
valuable sales and merchandising guides: SPOT THE TRENDS . . . BUILD
? = YOUR VOLUME! with the im-

® Traffic and Turnover Tips . . . case- v
histories of store-tested ideas every Dﬂﬁﬂ"f hEIF you | gﬂi frnm
Billboard's

dealer can put to work to move more
phonos, radios, tape recorders, acces- _

Annual Dealer Survey
of Phono, Radio and

sories, records!
@ Promotions and Point-of-Sale Aids . . .
Equipment Sales
. « . Teported in the Spring

recap of manufacturers’ merchandising
promations and how dealers use them
* Merchandising Issue!
Compare your sales with the nafional

to increase sales.-
average. Are you getling your share
of the equipment business!
Learn what fo do if you're nofl

@ Promotion Potentials . . . what special
promotion days are coming up, and ;
how to cash in on them in your storel

® Plus Billboard’s comprehensive cover-
age of new preducts, new merchan-
dising ideas, new selling aids now
availablel

Advertising Deadiine . . . March 2f

MAKE THIS SPRING YOUR BIGGEST SELLING SEASON EVER!
| _' Don't Miss
BILLBOARD'S SPRING MERCHANDISING ISSUE...March 30
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-GIVE YOUR LABEL A SILVER LINING

plus individual attention.

For the sound every label needs — “the sound
that sells"— go RCA Victor! Start to finish, RCA
Victor combines the ultimate in technieal know-
how, the utmost in manufacturing care.
In the vital first step, where the grooves of
 the lacquer-master are translated into durable
metal, RCA Victor now makes history with an
amazing new silver-spray machine. Completely
automatic, this machine not only eliminates all
risk of human error in preserving the original
quality, but it does its work in one-fifth the time
of outmoded processes! And at the last step, the

watchword is still care. Prior to shipment, a final
check, with each record individually inspected!

Unmatched research in sound, unequalled at-
tention to detail — these are yours at no extra
cost, when you go RCA Victor.

‘Wherever you may be, East, Midwest, or West,
one of RCA Victor’s three strategically-located
plants is ready to serve you now, Individual atten-
tion to your order, large or small...fast delivery
. . . drop-shipping . . . warehousing — that's RCA
Victor-style“service-on-a-platter.” Get full details
from RCA Victor Custom Record Sales today!

RCA VICTOR CUSTOM RECORD SALES

165 East Z4th St., New York 10, N, Y,— MUrray Hill 8-T200; 446 N. Lake Shore Drive, Chicago 11, ﬂL-:WH_Iit:h.ll'l 4-3215;
1018 N. Syeamore Ave,, Hollywood 38, Calif.— OLdfield 4-1860; 16256 McGavock St., Nashvilla 8, Tenn.—ALpine 5-6801.

@ﬂb

In Canada, eall Record Department, RCA Vietor Company, Ltd., 1001 Lencir Street Montreal, Quebee. For other

foreign offices, write or phone RCA International Divislon, 80 Rockefeller Plaza, New York 20, N. ¥.—JUdson 6-3800.
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New

® Continued from page 34

Jazz Albums

three different eoniexta In this LP:
big band and two medivm sire jarz
gronps fone of standard Instromenia=
tion the one wnusval for including
tubui, French horn snd English horn,

in  spoist,  Brookmeser also  wrote
wnd arranged most of the material
for the various sessions. Hrook-

mever's personality and high-standard
misietanship 1 written all over these

kides, There iv 8 wealih of material
here that has the stamp of permanend
= urih,

TAMGATE! ,..... 78

hid Crv's Credle Jazze Band (1-127)

ol Fime Juer 12022
Recorded in 1944-'4% by then jazz
vrillc Mesuhi Ertegun for his Creéscent
Iebel, and later relegsed as a 10-inch
ped d1-10, L-11) by FT), this com-
plete version 1% & welcome addition
#in 1he dearih of good New Orleans
Misle  availabhle. The set  abounds
with witality, and in ihe hands of &
master 1lhe Ory, the standards liter-
a:'I_I, come  alive, From "."rl'-ﬂ!l'“‘l"-l'ﬂ.
My Marslumd,”™ 1o Ok Didn'i He
Ramhble™ and & host of other oldies,
the et abounds with escepiional solo
wiosrk, Cover 1% & standout,

THE CURTIS COUNCE GROLP ..., 76

i1

Comtemporary © 1528
Tuke nute of this group, for it's
gponna “happen.”  Counce 18 one of
1he beiter bass men who has worked
with many top jarz groups [or years,
and ithe organiration of his own unit
wix oa mitural disk opporfuniiy, The
music  abounds with great solos, |l
has escellent drve and [alls inte the
“"pread and bulter” category of mod-
ern  jar#,  larold Land on  tenor,
the great Cuarl Sheldon on frompel set
the mood with gusto, Cover art will
aisue win ailention,

THE JAYF LREATS,

YOL, T—IMXIELAND . ...... ST . |

Mugesy Spamier, Phll XNapoleon (1-12")

EmAcey MW 36055
All the marerial here has been avail-
dirde presvhvsly on EP, Colleciively,
it makes as exciiing & Dixieland clam-
bake ag vou can expect to find, The
eipght stdes fesiuring Spanier  (re-
corded 1951 wre  especially  pood,
With him were Darnell Howard, clari-
nef;, George Brunis and Harry Graves
alicrnaiing  frombone;  (Truck) Par-
haph, bass; Flovd Bean, pluno: Big
Sid Cuatlett and Pon Chester altermat-
ing wm Jdrumis, The four Napoleon
splecilons were cot in 1946, and tho
there 18 not the individual virivosity
aire hal riarks the Spanier s€is, the
priviip has i solld en=emble - [eeling
amid  swings expertly in this  idlom.
Tighly reciammended 1o Dixietanders,
Wil e psod,

THE INCREDIBLE JIMMY SMITH

AT TLLE "BARY GHRAND™ :
WILAMINGTON, DELAWARE |, .....T4
-T2

Mg 152K

Aikrpiererd of  Jimmy  Smith  ¢laim
thai  he is  "ihe only'"  modern

s organist, He certminly % work-
ing @ nof overly crowded field. Ay in
previoies Calbams, he Impresses with
bis shiliful modern sivlings sirapped
i B fondaumental, deepsrooied bear,
Hiz readimg of Horace Silver's “The
Prewcher'” has funky touches that
pive u very sutlsfving effeci. This
mlbum, in general. in not as “far out™
in hm esperimental way, as previous
I e were, Smith tends 1oward a

micllswer gproove, perhaps due 1o the
fasc| that this was & “live™ nightclub

recording, The organist’s  followjng
ioprowing; good sfales are possible.

MATING RN - |

Twadd Cuollinne

(1-12")

Puesiige TP TN
The last time Daméron appeared on
records was s “Fontainebleau™ LP
on Prestige, and it s good o hear
him  aguwin, Mayving with the same
pemaitivity and intelligent probing. He
is paired with tepor-man John Col-
frane, who has heen recorded & greal
deal since joiming  the Miles Davis
guintet late in 1955, Most ol 1he
time here he is hlowing hard, muscu-
ler horn a la Sonny Hollins, which
is impreksive enough in the fasi,
long-lined  numbers, bal  sometimes
dissippointing in the ballad, Dameron
gets writing and arranging credit for
all seleviions, and some, like the
title - opus, “Mailng Call,” are firsi-
tate, Fuir 1o good =alées 1o the
modern wing.

L B —
[Yamesen With  Joha

+

JI nl ‘Inh—mﬂqﬁ ll..'.'.‘l.‘l"‘l".l'll“Tl

A1-12714

Blie Nile 15048
J. R, Momirose (ot (o be confused
with anoiher tenor-man, Jick MWont-
rosed here pels his first LFP showcese
g leader, For the date he picked =«
simpative group ol collesgues: Ira
Sullivam, trompet; Horace  Silver,
praney: Wilbur Ware, bass, and Philly
Joe Jones, drums, Tho there 8 no
ety of boppish, Rollins-influenced
teror mtound today, Mobiross I &

serious, well-equipped musician who
makes profitable use of fthe oppors
ionity fto express himself &t length
here, It's a fairly uwncompromising
session; for the modernist devoles
there is a Jot of red meal here,

JAZZ EALEIDOSCOPE
Pete Brown Sextei, Jonah Jones Sexier
(1-12")

Bethlehem BCP 4

Re-issue of material available pre-
viously on 1lkinch 1 P's. Bolh are
only moderately modermn, the Jones
ftems tending, In fact, 1o the tradi-
tional side. Brown's sexiet had Jos
Wilder as the only othet homn: alio
and trumpet keep up a lively dialog
thruout in warm, romaniically swing-
ing sivle, Jonah Jones haw as his
other horns; Yie Dickenson, Urhie
Green, Edmund Hall and George
Clark. With this personnel, natorslly
Dixieland and swing material pre-
dominates. While this s not Jonah
st his best, the sef bas lair commer-
vial appeal,

THE JAZEZ COURIERS

(1-12")

Whippet WLP 700
A npew group im Jarr. the Jazz
Couriers are good evidence of 1he
tremendous wealth of talent set o be
discovered in this field. There's an
sbundance of fresh ideas im this
package, partdculady in the "Goody
Speaks" track with bass plaver John
Goodman playing melody in unlson
with Dave Pike on vibes. Despiie
the inherent humor here, there's mn
undertone of devoltion injecied on
virtually all seleciions with *"Willow
Weep for Me™ a standoul example.

T T .

A MELLOW BIT OF RHYTHM ... ... &7
Andy Kirk and His Orchesira {(1-117)
RCA Victor LPM 1302

ld time jarz colleciors® enibsuinsm
notwithstanding, Kirk™s Kansas Chy
band on records in the late J930g
and early 1940°s mesnt very litile
,A"Boogie Woogie Cockiall”™ was =
minor hit). Today, the name I8 vir-
tually forgotten, and ihese womew biat
up-dated versions of old Kirk spe-
cialties have nothing 6 crcEle new
interest. The soloists, except for Ken
Kersey, have no link with Kirk’s
fchool and are the same men one
hears on nearly every Viclor |uez
disk of the Juck Lewis erm.

DIXIELEAND FRDMW
THE DEEF NORTH
Harry Blons and ithe Mendota Buzrands
(2-129
Zephyr 12008 K

This collection of Disie wandards

is umique only in d8 tide, and
might well have been retitled and
kept in “deep freese” It's  Dhinie

plaved “Mill City™ sivlie, they say, in
conceri in Minneapolis, The it sounds
like Diixie, it ism't pariiculerly effecs
tive and s  hardly  distinguishable
from other sets of similar nature.
"Elk"s Parade” is s good sampling
of -some two-beat, tho there's not
much more o be found.

Latin American

FROM BROADWAY TO HAVANA . 1

Rene Towzet Ork (1-12"}

Gene Normen Presents 22
The hip-swingers will find little Taolt
with this package. A combination of
Broadway show tunes and authentic
Latin American melodies, the =el s
rendered with finessé, good lase gnd
greaf drive, An escellent dance pack=
age, it will also make for good disk
jockey programming material,

WE LOYE TO CHA CHA CHA .. ... .. L]

La PFlaya Sextel; Al Casiellanos; Sonny
Rossi {1-12")

Mardi Gras LP 5008
This disk s mainly lor dancers who
can't get “enough of cha cha cha
material on disks. Some ilems #re
goody some nol-so-goadl, Al Castel-
Ianos comes off well on the Pla-Pla-
Pla. Likewise, the La Plava Sexiel
Demonstrate for dancers,

THE MOST
DISTINCTIVE
JAZZ IS

ON DAWN
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ONOR ROLL OF HITS

TRADE MARK REG.

T”E NA T’ON‘S TOP ,””ES For survey week ending February 27

Weeks Weeks
Thin Last on This Lssi on
Weeh Week Chanl Week Week Chart
1. Young Leove 1 10 6. Banana Beat (Day-0) 6 8
By Carole Joyner-Rick Cartey—Published by Lowery Music (BMI) Ey Eelafonte-Burgess- Anaw sy—Fublished by Sharl (ASCAF)
BEST BELLING RECORDS: T. Huatér, Dot 15533; & James, Cap 3604, BEST SELLING RECORD: H. Belafonte, Vic 20-6771,
RECORDS AVAILABLE: R, Cartey-liva Topes, Vic 20-6751; Crew Cos, Mercury
71022,
7. Butterfly 9 3
" — ;
rhid Me =2 11 .
z' ]lﬂll t Fn By A. Sepiember—Published by Mavland-Presley (BMIDD
'3‘ Sin:.'tatm——-l'uhl:lsh:d h:.' Roosevelt (BMI1) REAT SFLLING RECORDS: ﬂﬁd}' Williamas, Cadence ]m; C. Gracie, Camco 105,

BEST SELLING RECORI: P. Boone, Dor 15511, HECORDS AVAILABLE: B. Allen, Eldorado %05: B, Carroll, Bally 1028; B. Johnsom,

RECORD AVAILABLE: E, Tubb, Dec 30219, King S014; B, Willtams, Coral 81795,
& -Tos Jimel 3 71 7. Singing the Blues 7 19
By Lee Roserberg & Bernard Weinman—Published by Scuithern Belle-Elvis Fresley
{BM1) By Fndstey—Fubliched by Acuff-Rose (BMD)
BEST SELLING RECORD: E. Presicy, Vic 20-6800. BEST SELLING RECORDS: G. Michee!, Co) 40769; M, Robbins, Col 31545,
4. Marianne 5 3 |
By Gilkyson-Dehr-Miller—Published by Montclare (BMI) 9. Teen-Age Crush 13 3
S: T. Gilkvson, 7; Hilhioppers, 14537, i . .
BLSTSRLING RECORDR: 7. Ciloms, Cot M1 e Dt 2t By Auirey Allco-Joe Allson—Publthed by Cental Sngs, Ine (B
4 ' ' BEST SELLING RECORD: T, Sands, Cap F1639.
5. Banana Boat Song 4 11 -
W
By Arkin, Carey, Darling—Published by E. B, Marks-Bryden (EMI) 10. Moonlight Gambler 8 13

BEST SELLING RECORD: Tarners,.Glory 148,

_ , lilard-Sptinger—Published by E. H. Morris (ASCA
RECORDS AVAILABLE: Buchanan & Goodman, Luniverse 10); Fontane Sisters, oy Hildard-Spcnger=FuUsined by Aaprly. ¢ P

Dot 18327: Johnnie & Jack, Vie 20-6777; §. Lawrence, Coral 61761; 5. Vsuvghan, EEST SELILING RECOEIM: F. Lame, Col 40780,
Mercury 71020, HECORD AVAILABLE: W, Atwell, London 1724,
11. Blue Monday 9 9 16. Round and Round - 1
By D. Bartholomew-A, Domino—Published by Commodore (BMI) By Lou Stallman-loe Shapirc—Published by Rush (BMI)
SIEYE SELLING MECIIRDS ¥, Sotwnn, Tuersl 267, BEST SELLING RECORD: P. Como, Vic 206815,
3% € Raien o 17. Love Me Tender 14 21
By Dorothy Wright-Larry Sullivan—Published by Warman (BMI) . =
BEST SELLING RECORD: R. Arms, Era 026, By Elvie Presley, Vera Mamon—Published by Elvis Presley Music (EMI)
RECORDS AVAILABLE: D, Elliotr, RPM 4873 L. Paul-M. Ford, Cap 3612; L. Welk, BEST SELLING RECORD: E. Presley, Vic 20-6643.
Coral 61765, - : " ’
RECORD AVAILABLE: H. Rene, Vic 20-6718,
13. True Love ' 11 24

By Cole Porter—Published by Buxton Hill (ASCAP) 18. Whoe Needs You? 18 3
LLIN . Ri Grace Kelly: 18507, _ :
BEST SELLING RECORD: Bing Crosby-Grace kelly, Cap 3507 By Siiliman-R. Allen—Published by Kornin (ASCAP)

RECORDS AVAILABLE: K. Kallen, Dec 29959 1. Powell, Verve I018; M. Whiling,
Cap 3473, - BEAT SFLLING RECORD: Four Lads, Columbia 40811,

14. Party Doll 23 2 19. I Dreamed 20 10

By Jim Bowen-Buddy Knox—Published by Jackie Music (BMI)
BEST SELLING RECORD: B. Knox, Rouletie 4002,

RECORDS AVAILABLE: Roy Brown, Imperial 2427; 5 Lawrence, Coral 1791, W.
Manone, Dec 30211,

By C. Grean-M. Moore—Published by Trinily (BMI)
BEST SELLING RECORD: B. Johnson, Bally 10I0,

19. You Den’t Owe Me a Thin o= 7
15. Love Is Strange 15 8 , g
By Robbins—Published by Acuff-Rose (BMI)
By Ethel Smith—Pub'ished by Ben Ghaze (BMI) S i e e
BEST BELLING RECORD: Mickey & Svivia, Groove 0179 : BEST SELLING RECORD: J. Ray, Co -
RECORD AVAILABLE: Luiher & Litile Eva, King 5010, RFEFCORDS AVAILABLE: M. Robbing, Col 40706; La Dell Shters, Mercury TORES,
- e
* Third Ten
21. Anasiasia 19 6 | 26. Jim DPDandy 25 6
s B e et o s T e e By Charc—Published by Releigh (BM))
RECORLD AILARLE: Boone, of 15521; L. Holmes, G- | i Jones t - - £ y
Bovs, Liberiy 35046: G. Lombarde, Cap 3601; R. Willlams, Kapp 169; V. Young-A. RECORTS AVAILABLE; L. Baker, Atlentic TG
Newman, Dec 30164,
27. Since 1 Met You Bahy 25 14
22. Blueherry Hill 15 22 _ o
By Lewis Stock-Rose—Published by Chappell (ASCAP) . By Ivcry Jee Hunter—Fublished by Progressive (BMI)
BEST SELLING RECORD: F, Domino, Imperial 5407, RECORDS AVAILABLE: M, Bee, Dot 15217; M. Carson, Col 4078%; 1, Y, Hunter,
RECORDS AVAILABLE: C, Alaimo Quartet, Ken 6733 L. Armstrong, Deces Atlambie- 3311,
J00%1;, F. Domino, Imperial 3407 !
' : 28. Can I Steal a Litile Love? 25 3
22. Wringle Wrangle . 17 5
By Jones—Published by Disney (ASCAP) By Phil Tuminello—Puoblished by Northern Music (ASCAP)
RECORDS AVAILABLE: R, Allen, Dec 30205; L. Dreslar, Mercury 71000; M., Griffin, RECORDS AVAJLARLE: ). Daly, Dec 30163; F. Sinatra, Cap 3608,
Dec 30131; B. Hayes, ABC-Paramount 9785; V. Monroe, Vic WBY-56; F. Parker, _
Disneviand F 43,
29. Almost Paradise - 1
24. Gllllllﬂ GE'I, Alnng “’ltl.““t Ya N“‘“}F 22 14 By Norman Poity—Published by Peer Internztional Corp, (BMT)
By Milton Kcllem—Published by Kellem (ASCAP) RI".ED_H'I]!_IJ"#ILAIT.E! I: I’.‘armﬂ._l_‘niq-l.re 188; M. Petty Trie, ABC-Paramount 9787;
RECORDS AVAILABLE: T, Brewer, Coral 60676: Pauence & Prudence, Liberty L. Stein, Lnique 385, R, Willizms, kapp T3,
55040,
. 30. Lueky Lips | - - 1
22. Knee Deep in the Blues 21 S v 1
By Endsley—Published by Acoff-Rose (BMI) By Reider-Srailer—Fublished ey Tiger (BMI)
RECORDS AVAILABLE: G, Mitchell, Cal 40820; M. Eobbins, Col 40813, RECOHRDS AVAILABLE: R. Brosn, Atlantic 1115; G. Storm, Dot 15339,
WARNING—The titls '"HONOR ROLL OF HITS' is a registercd trade-mark and the listings of the Thu Honor Rn" nf Hits :umprises «"1& n.uﬂnn"s !up ftunes nfcurding
hits bhas been copyrighted by The Billboard. Uwe of cither may oot be made withoui The Billboard's " - -
consent. Reguests for such comsent should be submined in writing to the publishers of The Billboard to recurd 'D.l"ld SHEEi iﬂIES, _dﬁk |1:IC!(EY Elﬂd IUkE b'ﬂﬂ P.EFFEI'M'EHEEI
af The Billboard, 1564 Broadway, New York 26, N. Y. os determined by The Billboard's weekly notionwide surveys.
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C Best Sellers in Stores

For survey week ending February 17

RECORDS are ranked in order of their current naticnal selling
Importance at the retail tevel, as determined by The RBillboard's
weekly survey of the top volume dealers in every imporiant market
area. When significant aetion is reporied on both sides of a

record, pointa are combined fo defermine

position on the chart. In such a case, Weeks
This both sides are lisied In beld type, the Last an
Week leading alde on top. Week Chari

1. YOUNG LOVE (BMI)-T. Hunter..... 1 8
Red Sails in the Sunset (ASCAP}—Dot 15533

2. TOO MUCH (BMI)—E. Preslev. . .cvua 2 T
Playing for Keeps (BMI)—Vic 20-#800

3. DON'T FORBID ME (BMIJ-P. Boome, 3 12

Anzstasia (ASCAP»—Dot 15521

4. TEEN-AGCE CRUSH (BMI'—T. Sands. 8 3
Hep Dee Hootle (BMID—Cap 3639

B. BANANA BOAT (DAY-0) (ASCAP)—
H. Belafonte. . .......cciieniirns 5 ]
Star-0 (ASCAPI—Vie 20-6771

6. YOUNG LOVE (BMI}-S. Tames..... 4 10
You're the' Reason i(I'm in Love) (BMI)}—
Cap 3602

7. MARIANNE (BMID-T. Gilkyson,.... @ 4
Goodbye, Chiguita (BMI}—Col 20817

8. BUTTERFLY (BMI-C. Cracie...... 10 3

Ninsty-MNine Ways (BMI11—Cames 105

8. BANANA BOAT SONG (BMD—Tairiers 7 12
No Hidin' Place (BM1}—Glory 249

10. BUTTERFLY (BMI=-A., Williams.... 19 2

It Doesn't Take Very Long (ASCAP—
Cadence 1308

11. MOONLIGHT GAMBLER (ASCAFP)—
Wy 0 vvip ity i A 5 13
Lotus Land (ASCAP)—Col 46720

12, MARIANNE (BMI)-Hilltoppers...... 13 4
You're Weasiing Your Time (ASCAP—
Dot 15537
13. ROUND AND ROUND (BAMI)-P, Como — 1

Mi Casa, 50 Casa (ASCAPY—Vic IN-AE1S

14. LOVE IS STRANGE (BMI)—
Mickey & SYFR. o« ccainnrvivn R - 9
I'm Going Home (BMI—Groove 01175

15. S8LUE MONDAY (BMB—F. Domino,, 11 )
What's the Reason (I'm Not Pleasing Youl?
. (ASCAP}—Imperial 5417

16. PARTY DOLL (BMD=B. Kuox. ...... 20 2
My Baby's Gone (BMI1y—=Roulette 4003

17. SINGING THE BLUES (BMI1)—
G. Mitchell ... covvvimsinnenyas 12 19
Crazy With Love (ASCAP)~Col 40769

18. I'M WALKIN' (BM!I)-F. Domino.,... = 1

I'm in the Mood for Love (ASCAP)—
Imperial 3428

19, 'M STICKIN' WITH YOU (BMI)—

Ever-Lovin® Fingers (BMI1}—Roulette 4001

20. WHO NEEDS YOU (ASCAP)—
ol s i e e e . 13 4
It's So Easy to Forget (BMI)—Col 46411

21. COME GO WITH ME (BM1)-
I T A SUO—— 21 2
How Can | Find Love? (BMI)—Dot 15538

22. WALKIN' AFTER MIDNIGHT (BMI)—
R T e i 2
P";"". Man"s Roses (ASCAP—Dec 30221

23. YOU DON'T OWE ME A FHING (BMD)
T e e e s 16 7
Look Homeward, Angel (EMI)}—Col 40803

24, WRINGLE WRANGLE (ASCAP)—-

A A ——— 18 3
Wringle Wrangle/Camarata (ASCAP}—
Disneyland F 43
25. JIM DANDY (BMI)-L. Baker...... . 6

Tra La La (BMD—Atlamic 1118

® Most Played in Juke Boxes

For survey week ending February 217

RECORDS are ranked in order of the greaiest numhber of plays in

juke boxes thruout the country, as determinced by The Billboard's

weekly survey of the nation's juke box operaiors. When signilicent
play iz reported on both tides of & record,

points are combined to delermine posilion Meelin
This  on the chart. In such & case, both sides are  Last -
Weel listed in bold type, the leading side on top. TWeek Chart
1. TOO MUCH (BAMI)-E. Preslev....... 3 L
PLAYING FOR KEEPS (BMI)—-
Vie 20-6800
2. YOUNG LOVE (BMD-T. Hunter. .... 1 i

Red Sails in the Sunsel {(ASCAPI—Dot 15933

3. DON'T FORBID ME (BMI)=P, Boone. 2 9
Anaztasia (ASCAP)—Dor 15521

4. YOUNG LOVE (BMI)-S. James. . .... 4 7
You're the Renson (I'm in Love) (RM—
Cap 3602

9. BLUE MONDAY (BMI)=F. Dominc... 8 7
What's the Besson (1'm Mot Fleasing Yowi7?
TASCAP}—Imperial 4417

6. BANANA BOAT (DAY-O) (ASCAP)—
H., Belafonte.........cc00.. vaiia B @
Star-0 (ASCAP}—Vic 06771

7. SINGING THE BLUES (BMD—
oo MIbehel) e 2 I8
Crazy With Love (ASCAP—Col 4076%

8. BANANA BOAT SONG (BAID—
Tarriers .....ccvvrinreneecncnnss 6 B
Mo Hidin' Place (BMIl—Glory 149

9. MARIANNE (BA=Hilltoppers. ... .. 10 3
You're Wasting Your Time (ASCAPI—Dot 19237

10. 1!DI}NLIGHT GAMEBLER (ASC -!LP}—-
| BT e e s AN 7 X0
Lunu Land (ASCAPI—Col 40780

11. MARIANNE (BMD=T. Gilkyson..... 11 3
Coodbye, Chiguita (BMI1}—Cal 40817

12. YOU DON'T OWE ME A THING

(BMI<J. Ra¥.......ovvennosiss 13 5
Look Homeward, Angel (BMI}—Col 40803

13, BUTTERFLY (BMI)-C, Gracie...... 17 2
Ninsty-Nine Ways (BMI)—Cameo 105

14. TEEN-CRUSH (BAMID-T. Sands...... 20 2
Hep Dee Hootie (BM1)—Cap 3630

15. BLUEBERRY HILL (ASCAP)-
F. Domino. ...coivuennein. PR 12 21
Honey Chile (BMI}<=Imperial 5407

16. KNEE DEEP IN THE BLUES (BAMI)—
A T 1T S .o 18 3
Take Me Back (ASCAP)I—Cal 40820

17. LOVE 1S STRANGE (BMI)
Mickey & Sylvia. ...ovvivvnvens v - 1

I'm Going Home (BMI}>—Groove 0175

18. 1 DREAMED (BMI)-B. [ohnson. ..... 18 4
If It's Wrong to Love You (BMI}—Bally 162

19. BUTTERFLY (BMI)-A. Williams.,,., — 1

It Doesn™ Take Very Long (ASCAP -
Cadence 1308

20. PARTY DOLL (BMI)-B. Knox....... — 1
My Baby's Gone (BMI)}—Rouletie 40417

® Best Selling Sheet Music

Tunes are ranked in order of their current mlicnol
sclling Imporiance @1 the sherl music jobber level,

Wecks

This T et o0
= ek _Chast
1. Youmg Love (Lowery) . T sanidsaee 3 7

i. Bamana Boal Song (E. ]?I 'thl!u B;rden} T | B

3. True Love (Buxicn Hill) , R TR 24

4., Don"l Ferbld Me {Hl:rnm:vcll]n ...... PR S, i v

8. Cisco Robles (Warman) ....ccorsersscvssansinn 4 4

6. Love Me Tender, (Preslev) ...osvsnesnssasirns s @& b 4 |

7. Singing the Blaes (Acull-Bose) ...cvosavsnsnsnsn 7 ik

B, Anastasts (Fefst) .....covioiosrrnrsnsrnasananns | 7

9. Marlanne (Montclare) . . ven 18 2

10. Gonna Gel Along Wﬂhw! "H “'iﬂr Lllitllum‘: L] ]
11. Too Much (Southern Belle-Presley) . A=k 1:! &
12, Blueberry HIE (Chonpelly ..ovvvvvininsiransssnns 12 17
13, Mooalight Gambler (E. H. Mosris) iswaanic T 7
14, Singe 1 Met You Baby [Praguasivej ...... PRSI | -
15. Wringle Wrangle (Disney) ...cossnnsansnssansss — 1

—_—=nV\W americanrachiohtreterveore

® Most Played by Jockeys

For survey week ending February 27

KIDES are ranked In order of the greatest rumber of plavs om
disk jockey radio shows thruout the couniry.

Results are based on The Billboard's weekiy Werks
This  survey among the nation's disk f[ockeys. st P
Week  The reverse side of cach record iz also listed. Week Cheri
1. YOUNG LOVE (BMI)~T. Hunter... 1 8
Red Sails In the Sunset [ASCAP)}—Dot 15533
2. TOO MUCH (BMI)-E. Presley...... 3 6
Playing for Keepa (BMI}—Vic 20-6800
3. YOUNG LOVE (BMI)=S. James. ..... 2 10
You're the Beason (1I'm |n Love) iBMI—
Cap 3602

4. DON'T FORBID ME (BMI)=FP. Boone 4 11
Anastasia [ASCAP—Dot 15511

5. BANANA BOAT (DAY-O) [(ASCAP—
H. Belafonte. .. coviearvntssssssa 5 8
Sear-0) (ASCAPY=—VYic 20-6771

6. MARIANNE (BMI)-T. Gilkyson.... 8 &
Goodbye, Chigquita {(BMI}—Ciol 40817

7. MARIANNE (BMI'-Hilltoppers...... ] 5
You're Wasting Your Time (ASCAPY—Dot 15537

§. TEEN-AGE CRUSH (BMI)-T Sauds.. 19 2
Hep Dee Hootie (BMI1)}—Cap 2619

9. WHO NEEDS YOU (ASCAF)—
Fore Lade, . o oeanssinsssssnnsins 12 4
I's So Easy to Forget (BMI)—Col 40811

10. MOONLIGHT GAMBLER (ASCAP)—

| T 1 7 13
Loms Land (ASCAP»—Col 40730

11. 1 DREAMED (BMI}-B. Jolnson.... 16 13
I It's Wrong to Love Yoo (BMI=—Bally 1020

12. ROUND AND ROUND (BMI)—
P. Como....oovevnenrrnnnnnes .. 24 2
Mi Casz, Su Casa (ASCAP)—=Vic I0-8K1S

13. BUTTERFLY (BMI)-A. Williams.... — 1

It Doesn't Take Yery Long (ASCAF—
Cadence 1308

14. LOVE IS STRANGE (BMI)—
Mickey & Sylvia............ccun 11 5
I'm Going Home (BMI}—Groove (175

15. BLUE MONDAY (BMI)=F. Domino.. 13 7T

What's the Reazon (I'm Not Pleasing You)?
(ASCAP)—Imperial 5417

16. YOU DON'T OWE ME A THIXNG
(MDY Bay. . ioicanaernn s 14 8
Look Homeward, Angel (BM1)—Col 40803

17. SINGING THE BLUES (BMI)—
(e NEtehell, . ...csssss00ssisinr 10 18
Crazy With Love {ASCAP)—Col 40769

18. BUTTERFLY (BMI)-C. Gracie...... 15 4
Minety-Nine Ways (BMI}—Cameo 103

19. BANANA BOAT S50NG {BMI'}—
5 s 7] Ly, S R R Tl e T P L 8 11
Mo Hidin® Place (BMD—Glory 249

20—-PARTY DOLL (BMI)-B. Knox...... =— 1
My Bzby's Gope (BMI)}—Roulette 402

21. BALLERINA (ASCAFP)—
Nat (King) Cole................. 22 3
You Are My First Love (ASCAP)—Cap 3619

22, CAN I STEAL A LITTLE LOVE?
(ASCAP)=F,. Sinatra.........conue. 15 4
Your Love for Me (BMI)—Cap 3608

23. JIM DANDY (BMI)-L. Baker........ - 9
Tra La La (BMBD—Atantic 1116

£4. BANANA BOAT SONG (BMI}—
Fontane Sisters...... P, 20 9
Heaolulu Moon (ASCAP)—Dot 19527

25. LUCKY LIPS (BMI)=R. Brown..... . - 1
My Heart Ts Breaking Over You (BM1}—
Atlantic 1123

25. PARTY DOLL (BMI)-S. Lawrence. ... =— 1
Pum-Pa-Lum {ASCAP)—Coral 61792
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® Jerritorial Best Sellers ‘

For survey week ending February 27

Listings are based on late reports secured from top dealers in each of the markets listed.

Atlanta

1. Bananan Boat (Day-0), H. Belafonte, Vic,
1. Don't Forbld Me; P. Boone, Dot

Y. Young Love, 8. James, Cap. 5
4, Too Much, B, Presley, Vic.

3, Jamalca Farewell, H. Belafonte, Vic.
6. Walkin' After Midnight, P. Cline, Dec.

Baltimore
1. Botierfly;, C. Gracle, Cam,
3. Too Much, E. Presley, Vic.
). Young Love, 8. James, Cap.
4, Lucky Lips, R. Brown, Atl.
E Come Go With Me, D, Vikings, Dot
6, Jusi Becanse, L. Prlce, Pmit,
7. Banana Boat (Day-0), H. Belafonte, Vic.
8. Shirley, School Boys, Oke.
9. Teen-Age Crush, T. Sands, Cap.
10. Jim Dundy, L. Baker, Atl.

Boston
Marlanne, T, Glikyson, Col,
Party Doll, B, Knox, Rit,
Young Love, 5. James, Cap.
Don't Forbld Me, P. Boone, Dot
Youmg Love, T. Hunter, Dot
Writien on the Wind, Four Aces, Dec,
'm Walkin", F. Domino, Imp,
Teen-Age Crush, T. Sands, Cap.
Wonderful, Wonderful, J. Mathis, Col.
Kound and Roond, P, Como, Vic,

Buffalo
1. Banana Boat (Day-0), H. Belafonte, Vic.
1. Party Doll, 5. Lawrence, Cor.
). Young Love, T. Hunter, Dot
4. Too Much, E. Presley, Vic.
5. Butterfly, A. Wiliams, Cde.
6. Don*t Forhid Me, P. Boone, Dot
7. Marlanne, Hilltoppers, Dot

Bl ik
a

o in i

Semy

—_—

| & Moonlight Gambler, F, Laine, Col

9. Pamela Throws a Party
J. Reisman, Vie.

" Chicago

. 1. Young Love, T. Hunter, Dot
2. Too Much, E. Presley, Vic,

3. Marianne, Hilltoppers, Dot

4. Butterfly, C. Gracle, Cam.

5. Who Needs You, Four Lads, Col.
6. Banana Boal Bong, Tarriers, Gly.

7. Don’t Forbid Me, P. Boone, Dot
8. Moonlight Gambler, F. Lalne, Caol
9. Round amnd Round; P. Como, Vie,

10. Teen-Age Crush, T. Sands, Cap.

Cincinnati
. Young Love, S. James, Cap.
Don’t Forbid Me, P. Boone, Dot
Butterfly, A. Williams, Cdc. .
Teen-Age Crush, T. Sands, Cap.
. 50 Rare, J. Dorscy, Fiv,
Banana Boat (Day-0), H, Belafonte, Vic.
Moonlight Gambler, F. Lalne, Col.
Too Much, E. Presley, Vic.
Muarianne, T. Gilkyson, Col.
Young Love, T. Hunter, Dot

Cleveland

. Young Love, 5. Jumes, Cap.

. Gome, F. Huakey, Cap.

Who Needs You? Four Lads, Col.
Come Go Wih Me, D. Vikings, Dot
» Teen-Age Cmsh, T, Sands, Cap.
Buifterfly, C. Gracle, Cam.

Round snd Rownd, P. Como, Vi,
Banana Boat (Day-0), H, Belulonte, Vic,
I'm Stickin® With You, J. Bowen, RIL
Too Much, E. Presley, Vic,

Dallas-Fort Worth
1. Young Love, S5. James, Cap.
2. Marianne, T. Gilkyson, Col
3. Pariy Doll, B, Enox, RIf.
4. Too Much, E. Presley, Vic.
5. Wonderfol, Wonderful, J. Mathis, Col.
6. Blue Muonday, F. Domino, Imp.
7. Banana Boat (Day-0)

H, Belafonte, Vic.

8. Love Is Strange, Mickey & Sylvla, Grv.
9. Young Love, T. Hunter, Dot
0. Jim Damdy, L. Baker, Atl

Denver

| 1. Tea Much, E. Presley, Vic.

2. Young Love, T, Hunter, Dot
3, Banana Boal (Day-0)
H. Belifonte, Vic.
4. Marlanne, Hilltoppers, Dot
5. Love Is Strange, Mickey & Sylvia, Grv.
6. Jim Dandy, L. Baker, Atl,
7. Round and Round, P. Como, Vic.

| K. Don‘t Forbld Me, P. Boone, Dot

9. Wringle YWrangle, F. Parker, Dsl

}(l 10. Butterfly, A. Williams, Cdc.

L]

Detroit
1. Marlanne, T. Gilkvson, Col.
2. Come Go With Ms, D, Vikings, Dot
3. Young Love, 5. James, Cap,
d. Batterfly, A. Williams, Cdc.
5 I'm Stickin* With Youw, J. Bowen, Rt
6. Almost Paradise, R. Williams, Kap,
Tn THII-H.II! 'El'l.llll, Tl Eﬂﬂdﬂ. cﬂ]-'lu

| 8. Almost Paradise

M, Petty Trio, Pmi

| 9. Party Doll, B. Knox, B,
. 10. Lucky Lips, R, Brown, Al

Kansas City

1. Young Love, T. Hunter, Dot
1. Don't Forkld Me, P. Boone, Dot
A Toa Much, E. Fresley, Vic.
4, Teen-Age Crushk, T. Sunds, Cap.
£ Alnt Got No Home, C, Henry, Ago.
6. Butterfly, C, Gracle, Cam,
7. Party Dwoll, B. Knox, RiL
A, Banana Boal (Day-0)
H. Belafonte, Vic.
9. Buflterfly, A. Willlams, Cde.

llt Wringle Wrangle, F, Parker, Dsl

wasaiaanricanradiohistory com

Los Angeles

Young Love, T. Hunter, Dot

Banans Boaf (Day-D)

H. Belafonte, Vic.

Too Muoch, E. Presley, Vic.

Don't Forbdd Me, P, Boone, Dot
Marlanne, T, Gilkyson, Col.

Love s “Strange, Mickey & Svivia, Grv.
Singing the Blues, G. Mitchell, Cal.
8. Blue Momday, F. Domino, Imp,

9. Jamalea Farewell, H. Belafonte, Vie.
10. Girl Can't Help I, Little Richard, Spe.

ApasE P

L]

Milwaukee
1. Young Love, S. James, Cap.
1. Don't Forbid Me, P. Boone, Dol
A, Marlanne, T. Gilkyson, Col.
4, Teen-Age Crush, T, Sands, Cap.
5. Butterfly, A. Williams, Cdc,
6. Too Muoch, E. Presley, Vic.
7. Young Love, T. Hunter, Dot
8. Marianne, Hilltoppers, Dot
9. Love Is Strange, Mickey & Sylvia, Grv.
10, Round mnd Round, P. Como, Vic.

L]

Minneapolis-St. Paul
1. Love Is Strange, Mickey & Sylvia, Grr.
1. Don't Forbid Me, P. Boone, Dot
3, Marianne, T. Gilkyson, Col,
4, Young Love, 5. James, Cap.
5. Teen-Age Crush, T, Sands, Cap.
6. Young Love, T. Hunter, Dot
7. Banana Boal (Duy-0)

H. Belafonte, Vie,
8. Too Much, E. Presley, Vic.
9. Butterfly, A. Williams, Cdc.
10. Party Doll, B. Knox, RIL

New Orleans
Love, 5. James, Cap.
Much, E. Presley, Vic.
Age Crush, T. Sands. Cap,
arfanne, T. Gilkyson, Cal.
Bhie Monday, F. Domino, Imp.
6. Love Is Strange, Mickey & Sylvia, Grv.
7. Bamana Boat (Day-0)
H. Belafonte, Vic,
8. Don't Forbld Me, P. Boone, Dat
9. Thousand Miles Away, Hearibeats, Rma.
10. 'm Walkin®, F. Domino, Imp,

New York
1. Banana Boat (Day-0)
H. Belafonte, Vic,
1. Too Much, E. Presley, Vic,
3. Young Love, 5. James, Cap.
4. Young Love, T. Hunmter, Dot
5, Singing the Blues, G. Miichell, Col
6. Don't Forbld Me, P. Boone, Dot
7. Marlanne, T, Gilkvson, Col.
B. Wringle Wrangle, F. Parker, Dsl
5. 1 Dreamed, B, Johnson, Bly.
10. 1 Love My Baby, J. Corey, Col,

Philadelphia

Banana Boal Song, Tarrierz, Gly,
Young Leove, T. Hunter, Dot
Butterfly, C. Gracie, Cam.

oo Muech, E. Presley, Vic,
Don't Forbld Me, P. Boone, Dol
Marlanme, T. Gillkyson, Col,
Love, 5. James, Col,
Paradise, 1. Siein, Unqg.
Moonlight Gambler, F. Lsine,

Pittsburgh

L. Teen-Age Crush, T. Sands, Cap.
1. Party Doll, B. Knox, Rt
A Basans Boat (Day-0)
H. Belafonte, Vic.
4 Young Love, T. Hunter, Dot
3 Too Much, E. Presley, Vic.
6. Who Needs Yow, Four Lads, Col
7. Marianne, Hillioppers, Dol
8. Bamana Boat Song, Tarriers, Gly.,
9. Young Love, 8, James, Cap,
10, Come Go Wihth Me, D. Vikings, Dok

- St. Lovuis

1. Young Love, T. Hunter, Dot
1. Marlanne, T. Gilkyvson, Col,

X Buoiterfly, C. Gracie, Cam.

4, Teen-Age Crush, T. Sands, Cap.

5 Walkin® After Midnight, P, Cline, Dec.
& Too Much, E, Presley, Vic,

7. Bamans Boat Song, Tarriers, Gly,

8. Don't Forblid Me, P. Boone, Dot

®. 1 Mia You So, C. Connor, AiL

18. Moonlight Gambler, F, Laine, Cal.

Egi’i

L
1.
A
4
1.

=

N
{

Col

L

San Francisco
L. Young Love, T, Hunicr, Dot
L2 Bamana Boat (Dag0)

H. Belafonte, Vic,

A Don't Forbld Me, P. Boone, Dot
4. Too Much, E. Presley, Vic.
5. Maranne, T. Gilkveon, Col.
& Blue Monday, F. Domino, Imp.
7. Singlng the Blues, G. Miichell, Col

Seattle

1. Teen-Age Crush, T, Sands, Cap.
1. Parly Dwoll, B. Knox, Rl
3 Too Much, E. Presley, Vic,
4, Banana Boat (Duy-0)

H. Belafonte, Vie,
8. Batterfly, A. Williams, Cde.
6. Marisnne, T, Gilkyson, Col
7. Round and Rownd, P, Como, Vie
i Coms GCo With Me, D. Vikings, Dot
9. Young Love, 5. James, Cap.
8. Wringls Wrangle, F. Parker, Dsl

Toronto
1. Marlanne, Hilltoppcrs, Dot
I. Banana Boat Song, Tarriers, Gly.
. Don't Forbid Me, P, Boone, Dot
d, Young Love, T. Hunter, Dot
5. Too Muoch, E. Presley, Vic,
6. I'm Stickin® With You, J. Bowen, RM.
7. Butterfly, A. Williams, Cde,
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43 __The Bilthoard’s Music Popularity Charis ; ; . POP RECORDS MARCH 9, 1957

For survey week ending February 27

OBBIN'S.

THE OR
A NATURAL FOR M

GINAL RECORD
‘ UsIc OPERATORS

A list of the Top 100 RECORD SIDES in the nation according
to & COMBINED TABULATION of Dealer, Disk Jockey and
Juke Box Operalor replies to The Billboard's weekly popular
record Best Seller and Most Played surveys. Its purpose is to
provige Disk Jockevs with additional programming material
and to give trade exposure to NEWER records just beginning
to show action in the field.

- lasl

"" Pos, Song, Artist, Label Week
L. ¥OUNG LDVE, T. Hunier. Dot ovveevncsnsinanss e . 1

T. TOD MUCH, E. Presley, VICIOr .. ... coesncasnssasnsssassanhnsssssannsnsssss R |

P 3, DON'T FORBID MFE, P, Boone, DOf cvuverresasssenscnsssnssssossasiscassssss 3

4. YDUNG LOVE, 5. James, Capitol ...... P AEy R R R L e R . 4

5. BANANA BOAT (DAY-0), H. Belafonte, NictOT s.ccsencevasssniinsnisnansnnn 3

6. IARIANNE, T. Gilkyson, Columbia .....c.scesssasacanssisssaarscnsassnns 1

7. TEEN-AGE CRUSH, T. Sands, Coplto] ...coeviasassisssssssassissnacsnrinanns 14

E. MARIANNE. Hilltoppers, Dot e L e TIPSR RS, |

9. "‘ﬂ""ll.;[{'l-HT G".EIHLI“ F Ialﬂf. Cﬂ'lumhfi SRR EE Fhs Rl AR EEEEFET R EREm T

18. BLUE MONDAY, F. Donino, Tmperial ...ccosenssrsnesnsssssssrssnsesssssans 1B

1. BANANA BOAT BONG, Tarclers, GIOIY ...oeceesssscessesisbossosnsvanean @

12. .I.ITT‘EEFLTF i, {‘Jrﬂfil:q CRTRD. & cen s n raes me Fad A EEErEA B PR BTN A AR R R ERE ]'

..... i 3 13. SINGING THE BIUFS, G. Miichell, Columbia ,isecesesrcarcnsssiassaivass ¥
; 14, RUTTERFLY. A, Williamis, Cadence .., ........ R S Py oty e
o ast o F o 15, LOVE IS STRANGE, Mickey & Svlvia, Groove ....ecvevsssnascioicssssssas 13
R . 16. WHO NEEDS YOU, Four Lads, Columbia ......vvuenivrssrcsassrcsrasssnass I8
e ; 17. YOU DON'T OWE ME A THING, J. Ray, Columbia .....covevaeicinirnees 13
I8. PARTY DOLL, B, Knox, Roulelle .....cesvecctonssrsnprnsvasssnibiosstsnns oF

19. T DREAMEDN, B. Johnson, Bally (.ocicuessrsnnssnssossssssansisnsasansrons 15

19. ROUND AND ROUND, P, Como, "'-rlclﬂr s Sl o e e e i

i1, KNEE DEFF IN THE BLUES, G. Mitchell, Eulu:rn'bm AR SR R L | -

1. PARTY DOLL, S lawrence, Coral ....coiiiiinaas PR e S w T e A 45

23 JIM DANDY, L. Baker, Ailaniic ...... S o o e o 23

e 24. CAN I STEAL A LITTLE LOVE? F. Sinatra, Capitol ......ceceoeeioa.. SR
5. WALRKIN' AFTER MIINNIGHT, P. Cline, Dectd ..cvesesnnssssanansas veany M

16, I.UCKY 1.IPS, B. Brown, Allantic ...eec... e e e e ok T

6. ROCK-A-BYE YOUR BARY, J. Lewis, Decca ........ i S Pl AT 13

| 28, SINCE 1 MET YOU BADY. I. J. Hundler, ABAHE ..o vvivermnncansnses A | |

| 28, WRINGLE WRANGLE, F. Parker, Disnevland ....c.ccvevasnccssiassicnsas 28

30, AINT GOT NO HOME, C. Henry, ATED ....ouvuns T AT R a4

M. BANANA RBOAT SONG, Fontine Skslefs, Dol ..o iciiciiinnsirnnirsiaass A 5 |

32. BANANA BOAT SONG, S. Lawrence, Coral ...ccocvessenssncsnsssnssans SRR |

3. I'M STICKIN' WITH YOU, J, Bowen, RoUlefle ..ovssiincssssssssnnnsanns 48

M. CINCD ROBLES, R, Arms, Era ......... A |

Af. CHAMTEE CHANTEE, D). Shore. VICIOT ..vcvcvcccassanssannssnnssansseos ven #3

I I'M WALKIN', F. Doming, TmMPerial ... eecvoensnssssnssssecsosasssesnsnnss an

AT. 1 MIGA YDUI M), C. Connor, MUENNE i s eseinssnsasssasdaniauabasanas « Al

3. ONLY ONE LOYF., G, Hamilion 1V, ABC- P"II"II'I'I[‘HIHI ...................... L

19. JAMAICA FAREWELL, H. Belafonte, ViclOT . icrisssssrnrniicosrssrrinssnn o8

0. GONE, F. Huskey, {'ap:tn! e T e

40, YOUR WILD HEART, 1. Lavne, Meri:ury AN R P, PSR (R R R .

dL. 1 LOVE MY BABY, J. Corey, ColumbBill ... oevicsiaansaiossiscsnsncsisnnans I

4Y. BLUEBERRY HILL. F. Domino, Imperial . .icscssssasssssnsnvssssssarnans 1
4. WRIMNGLE WRANGLE, B. Haves. ABC-Paramounl ...cciciciaisisssmamnsis a3
45, CINCO ROBLES, 1. Paol & M, Ford, Capltal ..vesvsnisssnsnssssinsannnns £
46, ALMODST PARADISE; R. Williams, KApPP . ccessssmsnnnnvisnansnasonanisss sns K3
47, BALLERINA, MNat (King) Cole, Tapltal ... ciesssenssnnsnsssssssssissssnsss
4. TRUE LOYE. Bing Croshby-G. Kelly, Capitol ..ueassasiicssssissnsaisssasssns 19

40. ALMIOST PARAIDISE, 1. Siein, Unique ....cvconnveverenssrsvisrsssisssans B
2. GREEN DUOR, J. Lowe, DOl (iciiisrssnassnsisrssnsaarssssarreninssass B8

51. BAD. BOY, Jive Bombers, S5avo¥ . ....vieesas W U A AR s Ay e TR o 1.
52. COME GO WITH ME, D, VikingS, Db .. .eecsreossssanessssssnscsnissssnss T
N LET'S GO CALYPSQ, R. Draper, MerCUIY  .ucecesicesicsociosntsssssnnnns « X7
&4, TRICKY. R. Marterie, Mercury ... T -
S5, BANANA BOAT SONG. S W.uyhnn. Mcrmry T s (3
J6, PFOOR MAN'S ROSES, P. Pape, Mercmry ....ccociimiimmsrsnsinnstssnnnins L
57. PLAYING FOR KEEPS. E. Presley, Victor .. ..ciovivasescraiains | PR 37
58. WONDERFLUL, WONDERFUL, 1. Mathis, {.‘ulumhm Ry 4
S ANASTASIA, P. Baime, Dol o iy iiaiasaiabasiassananasnstsss L s
&0, LOOK HOMEWARD, ANGEL, 1. Ray, L_r.l]umbu ,,,,,,,,,,,, PR T . A7
6. GIRL. CAN'T HELP IT, linle Richard, 'ir.m‘mlly e e P 49
6l. LOVE ME, E. Prestey, Viclor ........ e T SR e T
&1, 80} RARE, ). Dorsey,. Fralernity¥ ., ..... B e e e T e E A e A s Th
i, HIAHIAHNE‘ Lane Brolhers, ViClOr ......ceoscawsss e p A e e e L paw =
64, WITHOUT LOVE, C. McPhatier, Aaniic ... ccescesscsssssonnsssssssnmsns N1
. PARTY DOLIL, N. Penty Trio. ABC-Paramount .......ceececicinnssarassssss 13
67, RAM-BUNK-SHUSH. B, Dogeett, King ........ ) S I
67. WRITTEN ON THE WIND, Four Aces, Decca ....... i L R A
A, FOOLS FALL IN LOVE, Drifters, AUENIE cveweeenus e i P i —_

| 78, TAKE ME BACK. G. Miichell. Columbia, ..ccsiesiiciassssissirasnsnninss 53
i 7L YOUNG LOYE, Crew Cutsy Morciiry . .esci-ssssssssssnaannssisssssnpsnsass
| 72 THOUSAND MILES AWAY, Heartbeats, RAMA o.uvicanuivririirincnrnres 19
73 EVER-LOYIN' FINGERS, J. Bowen, Rouletle ....cs.cocsccssvcascissssnnina —_
Td. LO¥F ME TENDER, E. Presley, ViClOT .ovevrrsssssnnnnrssssansnssnnnsass 1
TE. Ml CASA. SU CASA, P Como, VIClOT .icvessnssnsssnsss L
TS, FODR RBOY, E. Presley, Viclor ....... W - S it e e
77. GARDEN OF EDEN, I. Valina, Vik ...eicrersssainonsnnsrarsssrs bermrae e —
TR, YOI ARE MY FIRST LOYE, Nat (King) Cole, Cupitol .. .cocuuen.. iisryeas B
79 IUST WALKING IN THE RAIN, J, Ray, Columbia ... ...c0vviirnnnrsnae .«
Bo. GONNA GET ALONG WITHOUT YA NOW, Puicnce & Prudence, II'I:I:'1I1.r -
Bb, OONE ATEP AT A TIME. B, Lee, Deccn ... e e R R b e i 13
AL ON MY WORD OF HONOR. Platters, METCUTY ......coiaiiiirsssssransrans 3
B0, WHAT'S THE REASON (1'M NOT PLEASING YOU)? F, Domine, Imperial .. 77
B4, JUST BECALSE, L. Price, ABC-Paramount ........icecrsvencscsasnsaasnnns bkl
| BS. WHEN MY BLLUE MOON TURNS TO GOLD AGAIN, E. Presley, Victor ... 108
| B&. MARIANNE, B. Ives, Decca ..iivsssnnannnnsiin PR R Ao Bea
B7. ONE IN A MILLION, Platicrs, M::n:ur_'r S P e U LR
| B, WATERMELON SONG. T. Ernie, Capitol ...ooviiennnaninsansas FEaRrEEEy e
B2, NOTHING 1S TOOD GOOD FOR YOU, Harvey Bovs, Codence ....ovevivsnss
™. BY.YOL, BY YOU, BY YOU, J. Lowe, Dot ......coc0vuvvias g R
‘nl- Hn'.“ 'F“ ."]'Fi ]I BEEH[LFH[I‘. vltlﬂf ---------- lii-l-ll-:.r-l--r--ﬂl--l----illil'l
91, LITTLE BY LITTLE, M, Marlo, ABC-Paramount ,,.essssvssssssnnsnssssnss
L DREAMY EYES, Four Preps, Capitol .o ieisressnnsissasnssmnnsnsnsiian
%3, ONE SUIT, T. Ernie, Capitol ....... B A B
85, SINGING THE BLUES, M. Raobbins, Eulum'tr:l T o L o A
9. REPEAT AFTER ME, P, Page, .‘r'lﬂ[tl.‘!l’]l' e e e B T I
. TOWER'S TROT, D. Jucobs, Coral ,........ R SRR S g S e
| M. YOUR LOVE FOR ME, F. Sinatra, Capito] ...ouesesessscassassniaannanianss
| ¥ GREEMSLEEYES, Beverly Sisters, Londom ..cermrrsssmamsssnsnnsssnssssinsss
100, LITTLE BY LITTLE, N. Brown, Savo¥ ......ceaees A A R e R
. RED} SATLS IN THE SUNSET, T, Hunfer, DOt ,..pccerecsansasnccssnssanss

NEW TEEN AGE DANCE (RAZE
THE ROBBIN'S HOP

CREATED BY DANNY HOCTOR

as danced to

DON'T PROMISE ME

(THE CAN CAN SONG)

K12424 MGM 12424

ITTTIISSI211 28

=

45 RPM | 78 RPM CAUTION TO DEALERS AND JUKE BOX OPERATORS
I The Billboard’s Top 100 is NOT designed to provide tested

SEND FOR FREE DANCE INSTRUCTIONS TODAY ——r el
_ mtormation for buying purposes, is function is most
M G M RECOR DS | reliably served by other regular weekly features: Best Sellers

L GREAIEDT Mok ME @,ﬂ AR e ! in Stores, Most Played in Juke Boxes, Coming Up Strong

end Best Buys,

O SEVENTH AV MEW YO R FhoCny
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FILL THE CASHBOX

WITH THESE TOP SELLING MERCURY HITS

: BILLBOARD REVIEW SPOTLIGHT l A YNE

B | W = AND BILLBOARD BEST BUY MERCURY 71038
by Little Darlin

Pl BILLBOARD REVIEW D’ A M ONDS

py o SPOTLIGHT

A Poor Man’s Roses PATTI
BILLBOARD REVIEW SPOTLIGHT PAGE

famn MERCURY 71059

, THE
N oKy b ATTERS

SPOTLIGHT MERCURY 71032

~ TRICKY RALPH
Y EXCITING NEW MAR TER’E

HIT PARADER MERCURY 71050

DAVID
Never Sailed CARROLL

ALL ABOARD FOR A BIG ONE ; MERCURY 71069

SECOROS

Sme e
3 SR
e
e : c-
e

il o :
e W ; s
; i . : ®
"Z-F e R :
.. 19 .:_,:-‘:‘: y
o P oy & ; i
e T |
u 3 = i
¥ e

CHICAGO, ILLINOIS
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MONEY MAKERS
M:W3 IN A ROV FoR BlLG& DOCCETT™

RAM-BUNK-SHUS

BLUE LARGO KING 5020
THESE TWo STANDGARDS BY DOGGETT WiLL SELL FOR YEARS

HONKY SLOW
TONK WALK

KING 4950 KING 5000

sPeciAL RELEASE POTIS WILLIAMS A2 CHARMS

WALKIN' AFTER MIDNIGHT
I'M WAITING JUST FOR YOU DELUXE 6115

SURPRISE RELEASE ! EARL BOSTIC |

TOO FINE

AVALON o FOR CRYING ?HE'sG

BUBBER JOHUNSONS GIZEKTEST'

BUTTERFLY i TOO MANY HEARTS

(A BALLAD) KING 5014

ANNIE HURTS TO BE IN LOVE

LAURIE ' A HIT DELUXE 6107 A HIT

SPECIAL RELEASE! by HERB ZANE DELUXE 6118

THE MAN IN THE PHONE BOOTH

BIG DADDY —KING 5013 THE FEDERALS—DELUXE 6112

BACON FAT bo/w BAD BOY . (OME 60 b/ (OLD

LUTHER AND LITTLE EVA—KING 5010 WITH ME (ASH
LOVE IS AINT GOT LITTLE WILLIE JOHN—KING 5023

YOU GOT 10 LOVE,
STRANGE NO HOME GET UP EARLY ©/w LIFE AND

JAMES BROWN AND THE FAMOUS FLAMES | I[N THE MORNING MONEY
GONNA i CAN'T BE “JIMMY DUNCAN—KING 5028

TRY  reoerat 12090 THE SAME | I'M ON THE OUTSIDE W THE PRICE
THE MIDNIGHTERS—FEDERAL 12288 (LOOKIN' IN) OF LOVE

LET ME HOLD b 00H BAH ROY GAINES—DELUXE 6119
YOUR HAND ™*  BABY ISABELLA - b/w  GAINESVILLE

b/w

BOYD BENNETT HAL SINGER
EARL BOSTIC
9 AND HIS ROCKETS EARLY HOURS
HARLEM NOCTURNE I'M MOVING ON b
b/w  BIG JAY SHUFRLE CATNIP
KING 4978 KING 5021 DELUXE 6114

CHRIS COLUMEBO

OH YEAH!

PARTS 1 and 2
KING 5012

JAMES BROWN AND
THE FAMOUS FLAMES

JUST WON'T DO RIGHT

b/w LETS MAKE IT
FEDERAL 12289

THE QUARTER NOTES
(OME DE NIGHT h/w LOVELINESS

KING 5028

DON RENO
RED SMILEY

KNEEL DOWN

b/w  FORGOTTEN MEN
KING 5024

DISTRIBUTED B‘!'l

KING

KING - FEDERAL - DELuxE RECORDS
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Radio

Almost Paradise (Rj=FPeer International=—

BN
Anustasis (R) (Fl—Feist—ASCAP
Bailerina (Ri—Jelferson—ASCAP

Bunana Boat Song (R)}—E. B, Marks-Bryden
— 0

Blueberry 11l (R}=Chappell—ASCAP

| Can 1 Steal a Little Love (R) (F)}—Northern
‘ —ANLCAP

Chamer-Chantez fid—Chanlez—ASCAP

' Cinco Robles (R)—Warman—BMI

T.Iln-ﬂ {Ri=—=5hari=—ASCAP

un’t Forbid Me (R)}—Roosevelt—BMI

It Was Over (Rj—Remick—

AN AP

It lovks [ike Love (R) (Fi—Paramount—
ASL AP

¢ Jamaica Farewell (Ri—Shari—ASCAP

| tust in Time (R) (M}—Stratford—ASCAP

‘lLong Before 1 Kmew You (R) (M)—
Mrallord=—ASC AP

hama Lonk Bubu (Rj—Duchess—BMI

Marianne |RI—Montclare—HMI

Mamely You (R} Ml —Commander—ASCAP

! 1 hought
|
I
I

Pamels Throws & Party (Bl=—Korwin—
AU AP
The Pariv'y Owver (R} (M)=Siratford—
ASC AP

Round and Round (R}=—Rush—BMI1
Singing the Blues (Rj=—Acuff-Rose—BMI
Fen Thovsand Miles (R}=Wood—ASCAP
Ihat's Where | Shine (R —=Remick=—ASCAP
Linog Momento (Ril=Famous—ASCAP

i Wind in the Willow (R}=Broadcasi—BMI
Wringle Wrangle iR) (F)}=—Disney—ASCAP
[ ¥ou Are My First Love (R} —Rex—BMI1
‘Young Love (R)=—Lowery—BMI

® Best

® Junes With Greatest Rodio-TV Audience

Tunee, lisied alphabetically, have the greatest audiences on network
plafion progrums in New York, Chicago and Los Angeles.
based on John G, FPeatman's copyrighied Aundience Covernge Index,

Lisis are

L] L
Television
Almost Paradise (R)}=—FPeer Iniernalional-—
BMI
Anastasia (R) (F)—Feist—ASCAP
Banana Boat Song (R}—E. B, Marks-Brvden
—HRMI
Bon Jour La Vie () (Fl—Disney-—=ASCAP
Chantez-Chaniez (Ri—Chanfer—ASCAFP
Cinco Robles (Rl=—YWarman—HMI
Day=-0 (R)==Shari—ASCAP
Don't Forbid Me (R)—Rooseveli—BMI
He's Gol Time (Rl—Korwin—ASCAP
I Dreamed (R)y—Triniiv—EMI
I Have You to Thank (Kl—Rebins-Sivne—
= ARSCAP
I've Grown Accustomed to Your Face (R)
(M} —Chappell—ASCAP
Jamaica Farewell (R}—Shari—ASCAP
Just in Time (R} (Mi—5Stratford—ASCAP
Marianne (Rl —Montclare—BMI

Moonlight Gambler (R}—E. H. Morris—
ASCAP
Mutual Admiration Socieiy (R) (M)}—=

Chappell—ASCAP
One Step wt & Time (Ri—Barion—ASCAP
Rock-a-Bye Your Baby With a  Dixie
Melody (R}—Mills-Warock—ASC AP
Round and Round (Hl—Rush—BA1
Scarlet Ribbon (R)—Mills—ASCAP
Since I Met You Baby (R} —Progressive—
BMI
Singing the Blues (R)}—=Aculf-Rose—BMI
Too Much (Ri=—Southern Belle-Presfey-—BMI

Two Different Worlds (R) — Princess—
ASCAP

Watermelon Song (R)}—Gale & Gayles—
BMI

Who Needs You (R}i—Korwin—ASCAP
With a Little Bit of Luck (R} (M}=—

Chappell—ASCAP
Wringle Wrangle (R) (Fl—=TDdsney—ASCAP
Young Love [R}—Lﬂw:r}—HHI

Selling Sheet Music in Britain

(For weeak ending Februory 23)

A cubled report from the Music Publishers® Association,

1td,,

| London, List is based upon their weekly survey of England's leading

music dealers,

| Singing the Blues—Frank (Acufi-Rose)
Ih: Garden of Eden—Duchess (Republic)
|Tr11t Love—Chappell {Buxton Hill)
Young Love—Cromwell (Lowery)

| Friendly Persuasion—Robhins (Feist)

Your, Me and Us—John-Fields (Roncom)

| Adarsion Walle—HBron (Sovereign)

'l Dreamed—Duchess (Trimity)

The Bunana Boat Song—Morris

iF. B. Marks-HBrvden)
Therese of the Roses—Dazh (Dennis)

. I'-.,nrr 1deep in the Blues—Lecds (Acuff-Rose)

American publishers in parenthesis.

Just Walking in the RKain—Frunk
(Golden Wesl)

Cindy, Oh Cindy—Tlash (Triniiv}

Dona't You Rock Me Daddy-0—Escexn
{Hollis)

Don't Forbid Me—Campbell Connelly
{Rooseveli)

Autumn Concerto—Macmelodies (Symphony)

Give Her My Love—Michael Reine

The Green Door—Francis Day (Trinioy)

Moonlight Gambler—Morris (E, H., Morris)

My Prayver—World Tide (Skidmore)

' Best Selling Pop Records in Britain

(For week ending Februory 23)

' This Printed ihru the couriesy of the “"New Musical Express,™ Fasl
Week Briain's Forenosl Musical Publication, Werk
oY OUSG LOVE<Tab Hunter (FLondomy ,omessrsmimmneesnmensininessesssnmenss 1
A GARDEN OF FDEN—Frankie Vaughan (Philips) .... S esreba ey &
L 1MN'T FORBID ME—Pat Boone (London} . ..veeussssssconnarcnnsassnnannnans 4
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