oy

SIXTY-THIRD YEAR

PRICE:
35 CENTS

B

g\ ALL OVER
S THE WORLD

L)
&
i

MARCH 16, 1957 (@ THE AMUSEMENT INDUSTRY'S LEADING NEWSWEEKLY (A8

Now You Can Bowl [sHow usiness |Miami Beach Clubs'

AT END OF “56

TAX $89 MIL
At Corner

By KEN KNAUF

CHICAGO—"A bowling alley
in every tavern” is.the slogan of
amusement manufacturers in 1957,

And how does one go about
getting a bowling alley into a tav-
ern® Build a better tavern? Game
manilacturers have solved the
woblem. They've built a smaller
Ilrmiin_-_{ allev, And about: 10,000
such games, all coin-operated, are|
already gpotted in taverns thruout |
the country.

The neizhborhood tavern has in |
the past often served as locale for
evervihing from turkey raffles to
bean-bar tournaments, but seldom
before lins it boasted a bowling |
allev, i

Munufactured by four '['.llic':lgul
manulacturers, the new coin-oper-
ated bowling games have 14-foot
allevs, electrically-tripped bowling
rins that reset themselves, and
antomatic ball returns. The three-
inch bowling balls used are made
of hard mubber. The bowling pins
look like the real thing, but are
ust 100 inches high. Allevs, single

i:uu: and elevated from the fHoor, |

are made of Formica; some are

['r1rrt|l|t"|1' with ball gutters. An

automatic scareboard located above

the pins registers strikes, spares,

and totals scores [rame-by-frame

for up to six players per game.
Bowl for Dime

Best feature of the game from
the plaver angle is the fact that it
Cin Lr playved for just 10 cents, It's
a Fust-moving game which can be|
puin off in about a mimute per
plaver, and balls are returned
within a few seconds’ time, 1t can
earn from %3 to 85 per hour ol
opieration.

Fact is. the pame moves-so fast
that plavers often find themselves
|||.!.':L]'|I'|-_~_: into  each other while
moving to and from the foul line,
This results in spilled drinks and
brunised shins. but also brings a
fresh bustle of activity into the
nation’s taverns, long rendered in-
ert bv the quietus of television.
Plavers nsunlly take time for a beer
frame or two, S0 tavem owners
aren’t apt to complain,

Alter noting the influx of busi-
ness thit the new game can bring,

i
T —— —— W "'.\

- Automatic Pin
Setters Next?

CHICAGO—Real bowling pins
and automatic pin-setting  devices
may be the next step in  coin-
operuted bowling game production,

At least one manufacturer is re-
I‘|rir[:~|_”L 1-|r11-i|1:‘!'jllg !Hlt'h i lh.‘-'
velopment

The idea may not sound prac
tical. but then neither did the idea
of a 14-foot bowling game, now a
reality,  Previously, the longest
coin-operated bowling games were
eight o nine feet—small enough
to lit into most tavern locations.

-~ Dime-a-Game, 14-Foot Alleys Set Fresh
s Trend in Fun; Keep Score Automatically

| long machine over the welcome |

| the game. he's almost bound to get

lalso has a problem: the game is

Tavern

I:]uL Laverts ownes 5 |1L1']'+ Loy “:'l-
Core i_1|-.|_|||;|l_p'|||_|__ [aron I-l],i1|g that he
can move the 540-pound, 14-foot-

mat. In somie cases he rips out|
booths Lo make room lor the ame '
If the tuvern across the street has

one. if lie has to ease it down the
ehimney, Such is his problem.
The ‘game operator, who owns|
the game and gives the
owner a split of the coin receipts,

the most -r'qp!':ni‘.'l‘ such llem in
history. 1t sells in the $1.000 range,
quite a jump above the $200 tab|
on its popular predecessor, the
coin-operated pool game.
Needs Bisger Splits

Not every operator can afford
to make this kind of investment,
considering that the machine must
ke in 20,000 dimes to earn its
price on a 50-30 split basis. That's
ubout 53 games a duy over a year's
time, By that time the game's likely
to need repair. As a result, opera-
tors in many areas are demanding

a bigger slice of the receipts—up |

to 685 per cent—before installing a
big bowler. Some feel that if they
buy heavy in big bowlers they may

ftavern |

find themselves winding up with |

“iust a lot of wood" by years” end.

But the record high grosses these |

machines are taking in—as high as
2100 a week in some 1'.ll-l'-'-.'.l1'|lii
the fact that the market has only
been scratchied to date, seems to

(Continued on page 83)

WASHINGTON — Show
business-conscious  Americans
vaid excise taxes to the tune
of $88,862,000 during the
final quarter of 1956, accord-
ing to a report issued by the
Burean of Internal Revenue.
Biggest gains were in excises
on phonograph records and
cabaret admissions, tradition-
ally big items in the holiday
scason. Radios, phonographs
and TV sets musical instru-
ments, coin-operated wmuse- |
ment and gaming tevices and
howling and pool also showed
increases.

Phonograph records totaled
$4,003.000, an increase of
%1.302,000 over the last guar-
ter of 1955. Excises on rec-
ords totaled $7.347.000," ver-
sus $1,681,000 in the 1955
quarter. Levy on cabaret
and roof garden admissions
added $11.209.000 to the
federal colfer. Take on mu-
sical instruments during the,
final quarter of 1956 increased
$315.000 to a total of
$3,450,000,

Excise. on coin - operated
amusement devices, at §333,-
000, was up $16,000 over
the final quarter of 1955, The
quarterly levy on coin-oper-
ated gaming devices rr::u-xmd
£592,000, up $16,000 from
1955. Taxes on bowling al-
leyvs and pool tables yielded
Uncle Sam $313,000.

Collections on theater, con-
cert - and sports admissions
dropped more than $5,000,-
000 during the guarter to a
total of $26,005,000.

=

Business Radiates
With Record Stars

Visitors Hip, Tho Local Disk Sales
Low: Artists Co-Operate on Plugs

By REN GREVATT whose recent record success was
NIAMI BEACH, Fla.— -]r]“_immt-rhiug of 1:1 surprise in the
nower of the récording star at the | 'Im_‘i':_ was. boo llll"‘lli_i.r".r I:I i n_’]" lT-"
personal appearance level is being i 5.1mr'_|]iu-nrn s ey ."] SEATOS
demonstrated again and again at | SEA8H. I’Em ”l“'““lgl . ""'""E
maior hotels. and clubs in this wlmost a fop due to the clatter o

mecea ol woell-hieeled 1.".If:.'1t||'l'|‘|r‘l'!’i! L]].'-l.ll‘sr;.ILt't".':l..?ﬂ:t'uI:nﬂ uﬁ Ell:l? -?;:;E-;:'i
from all parts of the U. 5. and | # SIMAST, WE porsrd oy
Cannda turned away at the du-lii-li.'s.
e 1 According to Harold Gardner,
Despite the fact that the area is prn::;:. runrr:uut:ltivc fn; the hotel
without a single discounter or even| - o g pomee have had an t*lI;.r,a.
il a b o 5 Y y ; '
i’.” ““‘!lzl.i"'nfh'“{.‘lI:l':.lll_; _rf;“I’"I“f”fff:t  right along at the Fontainebleav,
]III:IHE, 1 -lm les 1.|{] II; lillrl particularly “because  they It*lml
of the nation’s vevord sales are| jp.pselves to promation so well.”
:f.-w"'tm:ﬂ :Tt II“:F H]I{:HI':ME 1::::3; The "i’*’" ﬁ'ﬂh’?{ mlihiiliils fil-nl::liun,
i a1 i ‘=11 ] ] \ ¥ v
] often handled by loeal distributors
:;?:Iib.-.l-t‘-nd;';lm;:il;sﬂj;::ﬂl]t].:nﬁi:.‘[“i::;i|;lr Iuﬂ:lnr luIT ice ]mlﬂiciatﬁ, is :l!unu
= 3 % = w the location men themselves
for the rl;:iariu:m]u:.ul‘ dollar. | here. Enrdm;r. pnintinghnut lglilt
ip Audiences the tourists do not watch TV bt
Much of the trade in the swank-| spend hours listening to portable
ier rooms consists of the 5|.‘H'I|t|1:'r!¢| racdios or auto sets, works directly
from the wintry hinterlands, In|with stations and jockeys setting
r'f.'l‘Llll.'lI circles, F'I'Il'li a group mi 'lll | ap I ["rﬁﬂ'"“ visits to EIII{'H\'! h:,"
be expected to be very square, but | aetists, “Record artists are used to
the fact is. according lo E],‘.Iﬂki.t,‘jl::'l.ﬂ'l'll this routine,” savs Gardner, “and
hore, when a record artist hl-"E'.'ﬂ-.;:-: know how to make the most of
into a medlev of his own hits, it's| "
usually greeted with spontaneous
applansge, indicating n 5I.H'|1'l|:i~ijl:|ﬂ
hipness on the part of the audience.

Americana Hotel
At the Americana, known here
ags “this year's hotel,” record acts

Record artist clicks here are| have monopolized the bookings
numerous. Tony Martin, now at| ginee the hotel’s opening last No-

la Ronde of the Fontainebleau
Hotel, has packed the house for
the past two weeks. Jerry Lewis,

vember, Tony Bennett was so
strong in his two-weeker here in
December that hell do a return
| slotting for a week in April. In
| addition to working with the hotel's

NEWS OF THE WEEK

publicity _staff, Bennett hired his
nwn press agent here for additional
EXTHASTIE,

Diuring the past week. Carmen
Cavallaro and his orchestra have
heen a strong draw on the same

TV Pusses Into Age of Tape;
NBC Picks Up Machine Use .

Television has quietly moved into the age of
tape rw-r-T:||Hf,1. with recorders now |:I:rm’|:d
commerciallv. NBC, which lagged in purchase
of machines, is telecasting with tapes more

...... Page J

than CBS todo
Brewers Note Sales Rise With

the networks hold up under investigation they
may be considered in Senate Commerce Com-
mittee hearings.

tion gmur ok
were noti

od that if hearinge are held they
will be allowed to air their views on the
subject before the committee. . .Pages 16, 17

hill with Lisa Kirk as the head-
liner. The chanteuse is already pro-
moting a new album, soon to be
cut for Decen. Patti Page, who
opened at the Americana W sdnes-
day (6), is expecled to be one of
the season'’s strongest sellers here,

(Continued on page 24)

At the sume time, an opposi-
BMI-affilinted SPA members

Cig Vending Cets Attention

Strong, All-Adult TV 5€
The breweries thing-pofzed
Hon on a4 stropr
i
'_f,u_'ul'l'.lu‘-' searotl
study of tentafive

weir TV identifica-
appeal program
Wes increbses in 1956, a
056 sules! finals indicates.
Page 2

.......................

Disk Industry Org Documents

1956 as Peak Sales Year . . &

The recoid business during 1956 achieved a
dollar volume of $320.000,000 at the retail
level, according to estimales Ly JthH Cerittin,
executive secretury of Record Industry - of
America. Big phonograph sales, expansion of
record clubs, racks and increased consumer
advertising seen as factors in upsurge. . Page 16

SPA Members Active, With

Developments on Two Fronis . . .

Members of  the Songwriters'  Protective
Association were active on several fronts last
weele In Washington, D. C., a group of
ASCAP-altiliated SPA members were informed
that if their recent conspiracy charges against

Of Midwest Legislatures
Cigarette vending was a prime tppic in the
fTowa and Indiana |t'51i-1]i.|1un-h' last weck.
Towa, the only State in the union to prohibit
cigarette vending machines, considered a bill
to legalize them. The Indiana Senate was
expected to pass a bill Incréasing the States
cigarette tux, The bill would eliminate the need
to insert pennies in clgarette packs stacked in
vending machings. ....ccoveees-n _Page S1

DEFARTMENTS AND FEATURES

giemenl Games .... §5  Misic Pop Charté—
Aud -Arei Ao g e, Afhom Buving Guids, 38
Carmival e b Hamee Holl o Hitk, .36
Cirrus TR e Best Seller Disis ..., 328
Coming BEvetil) <..evesn 72 Tipei oy Cotiving Tops .44
Clasaified Ads .. | Paiks & Pooly | |
Cain -Maching Morkei. B4 Pipes T, AT
Fiirn & Expositions .... 62 Bodio gissspnpnns DO
Final Cortiln— . o.cee- ¥1- BINES <. sccians e L
Gengral OdOOE ...sa. o) Roules =TT ST Vi |
Estior Bl .. cusnane o Televlsltil wevssisesspns. =
Merchandi®e - o nsssssss B TN PN s sy 3
e e | I'V. TV Film Reviews .. 14
Music Machinegs ..sses i Vending Machines ... 81

Record Names
Cool in N. Y.

NEW YORK—Manhattan still
is n strong town for record talent
in night ~lubs, but record names
are beginning to be in demand at
loeal movie houses.

Disk iockey Alun Freed, WINS,
here. chalked up smash box-office
results with his rock and roll stage
show at the Paramount Theater n
couple of weeks ago, and Jock
| Henderson is slated to present a
r.éer. bill at Loew's State in April.

Meanwhile, Lillian HFE!L’.'_"L‘,H Lieads

|up the bill at the Palace Theater

| this week, since disk jockey Jemry
| Marshall's pacting by WMGM
hiere tuled out previous plans for
him to take a pop record star stage
I]L’H-'.‘I.':.I_U,f" into the house.

R e
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FALL IN FOR FALL

CBS Pegs Saturday, Mon.,
Pulls Big Switch on Friday

NEW YORK —— Reporls were
that next season's
plans for several key evenings on
CBS-TV were begmning 1o [l
into place. They are Saturday and
Monday night, bwo major problem
areas, wilth an important switeh
taking place on Fridavs,

The first Saturday half hour to
be locked in for next fall is Satue-
day 10:30-11 p.m., which has been
bonght by Wildroot on alternate
weeks, with co-sponsorship open.
It will sponsor "New York Confi-
dential,” a hall-hour mvstery vid-
film series produced by Television
Programs of America. The prob-
able Saturdav line-up next season
for CBS eonsequently.  becomes
“Have Gun Will Travel.” the Dick
Boone vehicle, at 7:30-8: “Perry
Mason,” 8-9; "Oh! Susanna,” 9-
9:30: a show and sponsor vet to
be named for 9:30-10, and “Gun-
smoke,” at 10, its current position,

Svlvania will get first erack at
“Have CGun” as a replacement for
its "Buceaneers,” "Perry Mason” is
as vet unsponsored, tho Procter &
Gamble is said to have shown in-
terest.  “"Oh! Susanna” will most
likely comtinue to be bankrolled by
Helene Curtis and Nestle's. Procter
& Camble has given up on 9:30-
10. Liggett & Mvers will most
likely stay with “Gunsmoke,” its
current sneoess.

Monday Key

The occopant of the vital 9-10
Monday evening slot on CBS-TV
next season is expected to be “The
Big Record,” the musical vehicle
which features Patti Pare. Lucille
Ball and Desi Amaz will most
likely do a limited number of hour
shows for Procter & CGamble and
Ceneral Foods, its current clients,
and surrender their corrent weekly
series,  Incidentally, these adver-
tisers are also expected to co-spon-
gor “The Big Record.”

"DPecember Bride,” now in the

Programming

Talent Assoc.
To Produce
Du Pont Specs

NEW YORK——Talent Associates
s expected to produce six of the
hovr and a half spectaculars to be
presented by Du Pont over the
CBS-TV network next year.

CBS-TV, which will produce the
other four, is said to be talking to
Leland Havward te handle the
chore. Among other names being
mentioned to produce for CBS are
Martin Manulis. There is a possi-
bility that a number of important
classics will be presented on the
show.

9:30-10 time period on CRS-TV,
will very likely be shifted to Friday
at 5:30 where its current sponsor,
General Foods, mav surrender al-
ternate weeks to General Electric.
“The Zane Grey Theater,” which
holds the 8:30-9 time period Fri-

| The slotting of “New York Con-
fitlential® at 10:30 on Satordays
cwill probably influence American
Tobaceo and  Warner-Hidnot  to
move “Hit Parade”
CHE30 slot that evening or some
other aceeptable time period, Bat-

into the 10-/

diavs this season, will be moved up ten, Barton, Durstine & Oshorn is
a half hour to 8 p.m. next fall, the ageney for Wildroot, the "Con-

‘Lucy” Reruns fidential” co-sponsor, as well as

CBS-TV also now is offering "1 American Tobaeco,

Love Lucy” reruns for the first
time in a prime time period. They ning line-up of Westerns and mys-
will be available in the Wednes- teries for next season, if it shapes
day 7:30-8 pan. time slot nest full up as expected, will probably see
where they are expected to furnish | the web battling the NBC com-
spirited  competition (o “"Dispey- hination of varviety shows, Perry
bind” on ABC-TV and "Wagon Come, 89, and another similar
Train,” the new NBC-TV entrant, tvpe stanza 9-10 with talent as yet

The new CBS-TV Sahurday eve-

T:30-5:30,

Hnselected,

STRATEGIC WITHDRAWAL

works pulling in their belts and let-
ting independent producers and

film studios turn out a4 major por-
tion of the new pl'ngr;umn{llg For
next season? Altho the evidence
isnt all in wvet, it appears that
tl'!ET'E' h:l.! I}Eﬂﬂ 3 ("'l':l".'i'l.-f.]“rﬂlllﬂ ri-
versal in general netwurk policy as
far as pilot production is concerned,

The primary reason ure (1) the
anti-trust hearings by the Senate
Interstate Commerce Committee,
the Celler Commiltee and the FCC
last vear; (2) the poor quality of
new programming last season, laid
rightly or wrongly at the doorstep
of the nets, and (3) a growing con-
viction among net execatives that
whatever thev have to gain by

turning oul pilots is nwol worth the
| cost and the risk,

It would appear, theretore, that
independent producers have won
at least the first round of their bat-
'e against what they term “produc-
Htion  dominance” and  “program
control” by the networks.

Carrying the Ball

That it is the TV film producers
who are now carrving the major
burden for turning out next season’s
new shows is demonstrated hy a
few of the figures. Screen Gems
is producing 18 pilots; Desilu, 9,
TCF.TV a half dozen (both Desilu
and TCF-TV in conjunction with
NTA)Y: Warner Bros. a halt dozen;
M-G-M probably four or five; Hal
Roach a similar number, and a host
of other production companies, two
or three,

In contrast, NBC will most likely

I i e e SR D S e T S e e i
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Webs Reversing on
Vidfilm Production

HOLLYWOOD —— Are the net- [not film more than about four new | for the musical show, Weslev As-

series, and CBS a half dozen. An
| NBC exec said last week that there

Met Plans Fall
Closed-Circuit
Education TV

NEW YORK — The Aletro-
politan Opera  Company,  which
Leouldn’t make a go of theater TV
Land has been bounced by 1d Sul-
Hivan for web TV, is planning an
ceducational TV schedule in color
for the fall with the Closedeirenit
Teleeasting System. The plan calls
for a weckly one-hour opera per-
Sormance. from 1he Met's slage,
beamed to hundreds of colleges
cand  Lieh schools, Ford Founda-
tion is mulling the lmaneing.
| €TSS, which.  just  launched
closed-cirenit  shows in color, is
condueting a4 number of demon-
cstration shiows in Detroit March
13-15 for the automotive industry,
including & 13-mimite  one-shot
fronn WNBQ in Clicago.

la McKenzie
For Shulton

NEW YORK — Shulton, Inc.,

| has bought its first TV series. Next | yanth.
|season it will sponsor  alternate | g.a0 p.
| weeks of Gisele MeKenzie in a live | the M-C-M [ilm

package to be produced by Jac
Bennv's [.&M. Euterprises,
The sponsor is looking for a net-

."|"|'H'I'L h[:’]'r.l'l ltl'ld for a CO-SPONS0T

sociates is the apencv. Last season

Vthe advertiser used Vietor Borge

is a delinite reappraisal going on, ! gn CBS-TV,

not ouly bevause of the anti-trust |

'2-Part Drama

hearings, which have had their el-
fect but becanse there is a ques
lion as ta whether it is worthwhile
Hor a network to retain a large cre.
alive staff,

At CBS the sitvation is somewhat
different. For one, the network
is not expected to have as many
openings for new programs, and
(seems to be tailoring each pilot it
:nmkes for an individual slat (it is
'not showing them to prospective
spansors unless these have specific
itirnrz periods in find). One CHS5
exec said that, as far as he could

¥ 1 see, Lheve was no basic decrease in

the amount of produciion,

Nevertheless, whereas last season
(there was a  negative  attitude
among producers becavse they [elt
‘the nets would trv to block ont
| sitle programming, this has been to
a lurge extent reversed, giving im-
Cpetus to production. Another spur
 has been the surge of ABC, wlhose
policy it has alwavs heen to deal
with independents.

The result has been that, altho
numerically the networks may not
‘be producing much less than last
vear, other producers are huning
~ont more and, therefore, in propor-
tion, the webs have a smaller share
of the telefilm industry.

'Pulls at Last

NEW YORK—The hour dra-
matic cliffhanger in two parls can
evidently pull viewers. The two
part “Studie One” production of
"The Defender”™ improved its
Trendex rating 4.3 per cent in the
second week over the first,

The tirst part on Febroary 23
received an average 17.9 for the
10-11 honr on CBS-TV. Its March
3 rvating was an average of 22.3,
indicating a strong display of in-
terest on the part of many viewers
who hadn’t turmed to the first part,
while most of the first week's audi-
ence must lave returned.

Dodge May Head
NBC’s New Dept.

NEW YORK—NBC-TV is es-
tablishing a Chient Relations de-
partment, with Jolin Dodee as the
probable chief.  Jerrv Vernon is
moving over from the media de-
partment of J. Walter Thompson
to becime assistant director.

Vernon was  formerly  central
gales manapger for ABC-TV.

NEW YORK——The Prudential
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Life Insurance Company has made

la program  buy from CBS. TV
i which may establish a pattern for !

sponsorship of public affairg shows.
Prodential will replace its ewrrent

e

immhhmtiﬂu of "You Are There”!
|

and “Air- Power,” in the B:30.7
'pom. slot on the weh, with "The
20th Century.”

It will run for 268 weeks, but
melnded m it will be about four
hour shows. And Prodential will
also offer up to six half-hour news
shows on a pre-emption basis in
the same time period, The news

www americanradiohistorv com

Prudential’'s Buy May
Set Pub Affairs Pace

peograms will be produced by the
| network’s news depariment to take
?m]x‘m:tdue of fast-hreaking major
news events such as the Suez situa-
Lione and the Coprus rebellion,

The Prudential buv establishes a
pittern  wherehy  sponsors
ested in that kind of programming
can purchase a hasic foundation
series based on historical footage,
femr big blockbuster honrs for im-
pact, using [resh footage, and six
news shows which capitalize on
cnrrent events for andience inter-
lt.”ht.

nter- |

NBC-TV Eyes
]Reynolds Films

NEW YORK ——= NBC-TV gets
first look this week at an hour-long
drama show for which Producer
Sheldon Rewvnolds has signed top
seripters like Joln Steinbeck and
Cdirectors. for each stanza like John
Huston, Anatole Litvak, Preston
Sturges and Robert Siodmak. The
film series is said to be a possibility
tor Satorday nights next fall,

NBC also has first refusal on
two Hevnolds halb-hour shows, a
cloak-and-dagger costumer called
“The Sword” and "Dick and the
Duchess,” a comedy mystery series
on the style of “The Thin Man.”

|
ABC to Drop ™
RKO Features

| NEW YORK — ABC-TV has
dropped  from its Fall plans the
ceontinuation of the BKO feature
lilms in the Sundav 7:30-9 pom,
slot, where thev premiere next
The probable entry 7:30-
m. will be “Muystery Street,”
series being pro-
|duced by Andrew Stone. A half-
[Imur show  will  probably  go
§:30-9,

A second possibility for the Sun-
day 7:30-8:30 time is “Conflict”™
(hot the current Warner Bros.” film
dramas), an alternating live and
film dramatic  series  originally
' slated to have Yul Brynner as star-
Elmsf.
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DUE IN APRIL

TV Academy
To Establish
Nat'l Chapter

KEW YORK——The TV Acad-
emy af Arts and Sciences hopes to
take a long step forward with the
formation of a national chapter
which is expected to occur in early
April. The creation of a national
chapter will extend the organiza-
tion deep into the hinterlands of
thie United States, and is expected
to emluice as many as 15 more
chapters in other cities, in addition
to those already Estahhsheﬂ here,
in Holliwood and in San Fran-
Ciseo.

The formation of a national
chapter will also aid tremendous]y
toward the recognition of ]ﬂcﬂ] pro-
grams, recognition which is al-
readv being given in this vewr's
awards, but which, it is hoped.
will svon be handled by local
cliapters.

On othier fronts to aid the bet-
terment  of  programming,  the
Academy has already organized a
miunber of seminars and workshops
for writers. It is also in the process
of orgunizing a library of kines and
films, wnd will also offer an annual
Ceorge Heller scholarship with the
eo-operation of the American Ied-
eration ol Television and Radio
Avrtists, according to Henry White,
director of activities for the Acad-
Ll

Co-Sponsors
In Title Fuss

NEW YORK —— American To-
bacco and Warner-Lambert Phar-
macenticals are understood to be
in disagreement over the title of
Your it Parade” for next season.
The latter is said to feel the pres-
ent title gives Amerieqn Tobaceo
an added plug for its Hit Parade
brand ol cicarettes,

Amervican Tobaceo seems ada-
ment in its refusal to alter the
name, for which it has spent mil-
lions invested in“the TV property.
Coviseguently, Warner-Lambert
mav be  shopping for another
shon,

Video Phones
May Battle
Closed-Circuit

NEW YORK —= The television
hone, wiveiled on the Martin
lock show over WABC-TV here

March 8, mav prove a compelitor
to many closed-eirenit TV opera-
tions. .r"i.lni'ul:'.ln Telephone & Tele-
ﬁml‘\]h i« reported rushing plans to
make the picture phone svstem
availuble to Tirms for conventions,
elc.. even before private home in-
stallations are possible,

Loug - distance  tests  between
Calilornia and New York have
been pronounced suceessful, and
use of the “see as well as hEnr"
phionies s “just around the corner,”
pceording to an AT&T spokesinan,

My Flicka“ Set for
CBS Sunday at 6

ANEW YORK — "My Friend
Flicka™ will settle into the Sun{l-.n'
G-G:30 poan. lilIIl" period on CBS-
TV, replucing “Telephone Time”
uluvh moves to ABC-TV,

For three weeks prﬁ:edm the
April T reloen, “Flicka” will be
seen b.lhil"dll}'ﬂ.. 7-7:30 p.m.

MISS TEMPLE
WOOED AGAIN

NEW YORK—A sudden
revival of interest in Shirley
Temple is being marked by
a number of offers from pack-
agers who are bidding for
the TV services of the former
star. United States Steel
made a recent allempt to
sign lier as its commercial

keswoman, replucing Mary
Kay and Joliny Stearns.

Miss Temple relused the
offer, as she has other TV
bids to date, preferring retirve-
ment as the wile of Charles
Black, utilities execntive, in
Northern California.

IN COURT

IBC Ruling
May End
TV's Fights

Federal I]lu:l,t.,n'i' Svlvester Ryan last
week, T mg the Lnter II.llIl.:I-II..I.t Box-
ing Club a “monopolv.” may mean
the end of the Wednesday ABC-
TV fights and Fridiv NBC-TV
fights under their present produe-
tion set-up. The Lights will un-
doubtedly continue, but the gov-
ernment will subinit o decree
within 30 davs on how to break
up or end the all-powerful ring
enterprise.

Any break-up of the TBC might
mean that sponsors ot the fights
will have to negotiste individual
contracts with various promoters
| thruout the conntry. a task that
will not onlv be more troublesome,
i|m|1: also might be more costly.
Gillette two weeks ago sicned a
two-vear pact with the lﬂl."‘ to
Peontinue to carry the TRC lights,

P&G, Levers
Battle Over
'NBC Daytime

NEW YORK — ""'.El'_ -TV day-
time is suffering from too much
prosperity.  The problem is a
el bhetween Procter & Cumble
tand Lever Bros. over sponsorship of
several davtime shows,

P.&G, is said to be readv to
buv about six and a halt quarter
lmurs ot NBC shows, among them
“Price 1s Right.” “Tiv Tue Dough”
and another alternate qutrter hour

"Queen for a Dav.”  Levers
w*lnrs four quarter hours, among
thewe  "Tick  Tae  Dongh” and
"Queen.” No resolotion lus been
mice vet, tho the belling is on
P.&C,

|

NEW YORK—="The decision of |.

More Auto TV Due for Fall;
Almost All in Program Hunt

NEW YOBRK—-The aulomotive
industry, especially General Mo- !
tors, is expected to make much
more use of network TV next sea-
son. Initial indications show vir-
tuallv all the motor companies
shopping for programs, with an .
area of special concentration being |
spectaculars.

The HmcL division of Ceneral |
Motors is now on the prowl for at
lease two s t.mﬂm-:. price said .
to be no object, to celebrate its!
upcoming 50l anmiversary
1938, Oune major possibility is said
to be an NBC-TV spectacular |
which would celebrate the 50th
anmiversary of Irving Berlin in
show business. Among the names
being considered are Bing Crosby,
Fr Astuim and Ethel Mermnan.

The word "as also gone out to!

CBS-TV to find a spectucular of
the same impact poltential.
Edsel Search

The new Edsel division of Ford
Motors is also continuing its indus-
trious scarch for spectuculars, with
about nive vet to be bought. Its
First [:rur-::h.u.ed was a two-hour
video version of “Annie Get Your
Gun” with Mary Martin, Among
other ideas being considered is

Hpﬂnsmslnp of either one of three
major motion _pictures, “High
Noon,” “Moulin Rouge” or “Africun
?LIEEH all irdependently pro-
nced and price-tagged at 5250,
.Uﬂﬂ
Oldsmaohile,

the one General

Motors  division which has used
| NBC Suturday night ﬂpectucuLua'

thu. season, has received impressive

ratings. It will very likely sponsor

another such series next fall.
Chevrolet has already bouglit a)

in | minimum  of 39 shows Sumdavs, | seuson,

19-10 pan., on NBC. They would;
consist of 26 Dinuh Shore hours,

eight featuring Ginger Rogers and

the rest to be filled in bv Bob,

tant name talent can be signed.
Chevy Talks

Chievrolet
negotiating with CBS-TV for a half
hour of time for a program to he '
bought. Buick is also shopping for
a regular weekly program, as is
Pontiae,
lwith such a lond clamor.

Oldls-

' mobile also is looking at program

aned time availabilities.

Ford will probably renew all its
eurrent shows and look for another |
in‘gltlar weckly property to carry

HARDLY A FLICKER

TV Quietly Going

To Tape

HOLLYWOOD — Television'

bhas quietly moved into the age
of tape recording without F.mf.irc'.
and with hardlv a flicker on the|
screen to herald its arrival.

NBC-TV, which lageed 'm.*]mh:]
CBS in phemg its order and in’
receipt of the machines. actually
has stolen a march on its rival as|
fur as the amount of tape actually
telecast is concerned. The network |
now tapes and sends out on the air
four and a half hows daily.

CBS-TV still carvies mll} the

Douglas Edwards news regularly |

vin tape—five "Talent Scoul” pro-
grams have also been taped—but is
taking a different approach. Ac-
cording to V.-P. Howard Meighan
there will be a eomplete switeh
from kinescope to tape at the ad-
vent of Daylight Saving Time. by
which time the net will have five
Ampex recorders.

Most important, perhaps, is the
fact that the recorders have now
proven themselves commercially,

COUNT NOW 15

NEW YORK——ABC-TV las in-
ercased its hour-long shows on the
fall evening schedule to 15 with
the purchase of “Showhoat™ from
Sereen Gems., Rorv Calhoun stars
in the situation musical series pro-
diced ].:Hr Irving Briskin, previously
offered in two forms, 30 and 60
minutes. The wels paid a reported
585,000 per stun.

Saturday, 7:30-8:30 pan.. is the
probable slot for “Showhoat,” with
the twin Warner Bros. adult West-
orns, “Muaverich T and “Sagarfoot,”
oriinally seheduled in that time,
moved to Thursdavs, 8-9 pom, The
Cary: Cooper show. shited for the |
Lutter spot, has been lelt unslotted
pending a sule. With Lawrence
Welk renewed and Guv Mitchell
peneiled in for 8:50 pom.,

ABC Continues Hour
Trend Via ‘Showboat’

would have an all-music line-up
for Saturduvs, described by one
programmer as block program-

ming —the only passibility I"I.‘.-r a
Saturday night rating sweep.”

Screen Cems has also Fiven
ABC an option on a half-hour
hospital drama, “Dr. Mike,” pro-
duced by Brian Fav.

The wely's programming depart-
ment conktinues to undergo person-
ne: changes, with ]. English Smith
just named manager of TV netwaork
progeams  and  Sundy f'ummiugs

.lll‘.lfn"mllvd pProgram ITI.IH..II.','L‘ in
charge of the Western division. Ted
Fetter, now network

IE}rﬂgr.un. cli-
rector, is expected to be upped to

the new post of producer of net-

ABC | work shows.

www americanradiohistorv com

Recordmg

NBC presently is taping the fll"ﬂ
|1J:mr of Tudm from 7-8 a.m.;

“Tonight,” from 11:30 pm. to]
| 12:30 am,; the News Cuaravan. |
|frum 7:43-8 p.m. and the 7:30

strip  every day {“:E't"pl

‘H :-dnmdm anil Fm:lm " “Ilit Pa-!
rade” and Sid Caesar will prob-
ably be added to this sked in the
near futire. There is still a stand-
| by kine for protection, but so [ar

the tape has broken only once, and
that wus descoribed as due to a
one-time only defect,

At CBS-TV r-.-f‘r:k'tijiui that goes|
out is now being taped by the en-;
gineers, but kines are still hewn
nsed for most deluved telecasts. |
The reason, according to Meighan,
is that the net does not want to

der to straighten out the sked,

M(‘Egh;m saitl that most of the !
bugs in the machines seem now to
have been worked out, The tapes|
themselves, which have had to
await further improvement until |
the  machines  themselves were
ready. are gelling better, and the
troublesomne “dropout” is only a
matter of degree. CBS is changing
the white dropout spots to grav
to make them less noticeahle. while
NBC is using a different teclinique
to gloss over them.

Altho, according to Awmpex, a

are developed,

The problem of editing and
splicing tape is a dual one, ap-
p.ﬂ'ﬂ:‘hl]\ as much so due to con-
froversy over union jurisdiction as
to development of the equipment.
Neither, at the moment, secms,
close to solution.

L=

| NARTB conclave, all three
works will be tape-converted.

Hope and whatever other :mpural

is also said to be!

which Teft the medivm’

estublish any taping patterns prior!|
to Davliglt Saving Time, when all,
nuichines will be in service in or-|

recorder that can lake color i

It appears eertain, however, thal |
as of the beginuing of Davlight
Saving Time, onlv slightly more
than a veur after the unveiling of
the Ampex recorder at the 193G <,

net-1 %

the Edsel banner. Clirysler will
keep evervthing it has now except
| Ray Anthony and use the 9:30-10
position on ABC-TV Friday nights
for a new show, as vet unseleeted.
It may also buy another property,
if its competitors throw enough
vwieight into the medium, and
feels it needs more impact.

| The revival of interest on the
patrt of General Motors is obviously
the result of its drop in sales this
Ford has outproduced
Cheveolet  during the  first  two
months of this year, aud Plymouth
has tiken over third ]‘mmhuu in

industry sales, with Buick missing
oul.

| -
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BMI' TV Clinics Serve

Up Programming Adyvice

NEW YORK — Station man-|stations to remember that TV is }"_'IE!"{“"W h‘{’ been named na-
rs gave each other some sharp | visual and intimate, especially to tional sales director of the Storer

child viewers, who want some- Broadcasting Company, succeeding
thing personal in which to involve !ﬂlﬂ late Bob Wood. MecMurray

vice on a variety of problems at
]ast week's BMI TV E]Jmcs which
Broadeast Music, Ine., spnnsure&
in scattered cities thruout the
country.

Sam Cook Digges, general man-

themselves.

them to trumpet their publu: serv-
jce programming to counter blasts
by critics and government that TV
today does a resentful minimum. el wil
He reminded listeners, however, |8 :

that TV’s function is entertainment staffers in civie affairs,

Objectionable TV fare slides by |office since 1956 and with the
thru carelessness and expediency, company since 1953

points out Bill Fay, promotion : .
ager of WOCBS-TV here, urged chief of WROC. Rochester. N. Y. Prior to that he had been with

Vigilance and co-operation with |C: E. Hooper, Inc, CBS-TV and
nearby educational and religions | NBC-TV, and back in 1939 had
organizations is a must for public ' won all the top promotion and
Fay urged off-the-air |public service awards while serv-
participation by local stars and |ing as sales promotion manager of

McMurmy to
Storer Post

MIAMI BEACH —— Maurice E.

had been with the national sales

Partridge Gives  |Sweets to Shift
Contests the Bird Tex. Ran q ors’

DAYTON, O. — 'Ld‘n-El'tiSEl‘-

agency promolion contests are “an To ABC_TV

irritating problem that should ac-

tively be discouraged by all sta- o )
t].'_';,ns !Emrdlng to Dﬂ"-l{l Par- NEW IGHK sweets Com

h':lﬂge, president of the Broadecast- |PA"Y of America w:]]umm'e its long-
ers’ Promotion Association and ad-|term contract on “Tales of the
sales promotion manager of the|Texas Rangers” to ABC-TV, some-
Westinghouse Broadeasting Com-|time after its departure from its
pany. Saturday 11:30 a.m. slot in May.
In an address here last weekend, | The robable time at ABC will be
Partridge labeled such contests “a|Sundays, 5:30-6 p.m.
bribe for extra efforts and expendi-| ABC looks to have a ranger
tures” which “pit station against | hour Sundays, with “The Lone
station and in behalf of one adver- | Ranger” a probability in the 5-5:30
tiser at the expense of others.” He |p.m. slot. General Mills has re-
urged station managers to refuse | newed its alternate week sponsor-

and public service shows must be WHO, Des Moines, to pmmlpate ship for next season.
repared in the same manner as| e L TR SRR R e R e Tl RN e : e
i-!'l.'_'lnil ﬂthﬁ[’ t}’IJ'EI L;'lui rﬂbglﬂm]l[mng] ?é% R o K‘“’ﬁmﬁmh AP L R S S e :«a.-.%wma-. hmﬁ%&m w‘b.-‘:-h.«.m B s O IR R .“"-'.:-.-.-;.:'i.' h;l : -- - B g et i
Ingenuity and flexibility are the |7 TR ustry's enly gu ¢ 1o iwe compws- .4
two concepts for keeping costs f;.s% Hllllmni Y R A Y [ ; :l!mmlhgdﬂlﬂ gllfll:;ﬁn:url;.“l:!;: tr:l Pn:lihramr:: e
down, Hﬂmfdlﬂﬂ to Pete Kenney, g : for the comparative analysis of costs for reaching men, women %
vispes of WNBC, West Hastfrd, & | Ea e s s B
Conn. Experimentation with minor o5 g 1 iri &
tems can et in large tota sav. | FOR JANUARY | s o oo o oo o R
ings. Kenney also recommended a ;i bt rurufmw 1000 T_\rn'h!hm men, women or children per o
sl M At The Top Network Programs In Class A TIME § 1oy exch shows toal program and met tme cots by the total |
o ] umber ef ham W d ehild T 16 hed &
Fublic seivice Ehmw ingkn e ;.:-' Based on U. 8. TV eudience research of the e i : :r H:E prmm:! “mz:“mm l; ;merl:: H:E:rm ;::":l i?‘%
best station promotions, stated Ed- ;‘};% AMERICAN RESEARCH BUREAU Per Commercial Minufe | These resuits then were divided by the mllocated commercial £
ward Breen, manager of KQTV, & I minutes in the progrém. Nel time and program costs used g?
Fort Dndgﬂ’ Ta. Station contests I’“P ot b e b e e e e %“"Q"’:’"‘*ﬁ Py ¥ 5 I3 if: !SIF:HIUS s Mo Ell‘m:ﬂxli?.‘:&:e :ZL:{: I“:-E mﬂnh “2?
o] g it e e R e R TR
ave built the popularity of this :
“poor, unholy UHF” which has News (nmt 3 .fports Shows Aa’rentnre Mystery & Western .fbairs
been “sustaining the greatest losses
the Mi Vall
F fhie: AU MERES: o cost per THousakD HOMES pem commencian minure o cost per Thousao HOMES per commenciar minure
Omaha Clinic
News is “a bm:lunﬂess {sinurcﬁ of 1. NEWS}—DDUG* EDWARDS (Amer. Home Prods,, § 67 1. LONE RANGER (General Mills, Swift, ABC)...... $2.04
program  material” and there CRBY Gl s e R S At b s .79 a a1
should be more of it in variations,| 2. WEDNESDAY NIGHT FIGHTS (Pabst, Mennen, agpsiatorss Eggghﬂ,ﬁ;“@ EBSIE' 2 ;,1;
thinks Frank Fogarty, veepee of TN ol P S 3.20 3. ROBIN (Wildroot, Johnson, CBS).......... 2 35
WOW-TV, Omaha. With ﬂ.utmr'l 3, PERSON TO PERSON (Hamm, Amoco, Life, CBS). 3.22 4. WYATT EARP (General Mills, Procter & Gamble,
devoured at “a frightful rate, 4, MEET THE PRESS (Johns-Manville, Pan American, B o e R A e e R W R e 2,36
news shows (with weather and NMIMTY S i e e 3.27 5. GUNSMOKE (Liggett & Myers, Remington Shavers,
sports) can draw top ratings if 5. AIR POWER (Prudential, CBS)................. 3.38 BBy A e ps e B e 2.42
local films and live remote pick-| 6, NBC NEWS (Miles, Studebaker-Packard, Rem. Rand, 6. LINE-UP (Brown & Williamson, Procter & Gamble,

Wps_ 18 ﬁludﬁl_ Fogarty stated. Life, Planters, NBC). .. vevuunernennannenss .. 349 BREY - e e e R e 264
Color TV requires no extra man-| 7. RED BARBER'S CORNER (State Farm, NBC).... 3.89 L e il o
ower, according to Phil Wygant, | § NEWS~JOHN DALY (Co-0p, ABC).............. 5.37 E' gﬁﬁﬁ;ﬁqf."f’ Een"::‘!;?il"ds* E?ﬁé} **** g'gﬁ

\FE&P-T\. Fort “-Fﬂrth, maniger. 9, PRODUCER'S SHOWCASE { ‘CALL TO . |:. e ’ 1gEE : i Yers, NDU).eeenes - A
Patience, however, and lack of FREEDOM,” RCA, NBC). .\ vvvveerenns. ceee. 914 9. RIN TIN TIN (National Biscuit, ABC)............ 2.97
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Calif. Studios
To Start Work
On ‘Tractor’

HOLLYWQOD —— The Alex-
ander Botts “Earthworm Tractor”
series, a Tom McKnight-NBC

roject for the past three years,
Fin:lﬂ}-' goes before the cameras at
California Studios this week. Don
Adams and Sue England star in the
title roles.

The netwark this week also com-
Pleted the Orson Bean starrer,
“There Goes Calvin,” began shoot-
ing on Betty Hutton's “That’s My
Mom,” and continued work on the
Navy-air series, “Blue Angels.” At

Ringling Due for
CBS on April 9

NEW YORK — CBS-TV will

robably present the Ringling
lE:‘h'::-lzhm's and Barnum & Bailey
Circus on Tuesday, April 9, prob-
ably in the 89 p.m. time period,
pre-empting the two shows now

re.
MCA is now in negotiations with
the network for rights to the prop-
erty. It is likely that Ceneral
Foods, the sponsor in past vears,
will again sponsor the event.

NBC Names Nat Wolff

NEW YORK —— Nat Wolff,
NBC-TV programming executive,

NBC Clarifies
Coast Operation

HOLLYWOOD —— Last week’s
NBC board of directors’ meeting

clarification of executive positions

ston, West Coast programming
v.-p., said Friday (8). According
to Livingston, who declared that
reports of differences between
himself and other NBC execs had
been “grossly exaggerated,” there
had been some overlap of functions
before.

in New York has resulted in a*

at the network here, Alan Living-i

CBS 'Schlitz’ Reruns
Ys. NBC’s Adult Fare

- NEW YORK—CBS-TV will use
‘a group of reruns from “Schlitz
Playhouse” for a midday series on
Suturdays to oppose one of the new
NBC-T'" adult fare in the noon-
time periods, "Modern Romances”
and “Mark Saber.,” Schlitz reruns

‘will also serve as summer replace-
ment for several CBS shows.

Reynolds Near ‘Game’

NEW YORK—R. ]. Revnolds
Tobaceo Companv is close to
sponsorship of NBC-TV’s Saturday
afternoon “Came of the Week."
Leo Durocher, Lindsay Nelson and
Jim Woods will serve as sports-

Scranfon UHF

Boosts Power
To Mil Watts -

SCRANTON, Pa.—The first
TV installation eapable of radiating
1,000,000 watts goes into operation
this week here at WGBI, which
simultaneously changes its cull let-
ters to WDAU-TV. The increase
in power from 250,000 watts, with
a unigue switching device to per-
mit further rises up to 4,000,000,
is part of a campaign by WCAU-
TV, the Philadelphia station, which

the same time the “Tarzan” con-|has been named director of pro-| Under the mew setup Frank CIARES: just bought controlling interest, to
flict between Sol Lesser and Com-|gram development for the web, | Cleaver will supervise all network make WDAU the most powerful
modore Productions was settled in |reporting to Manie Sacks. Wolff | film production; Hal Kemp will be | Nelson of davtime live. Tom|and successful UHF station in the

court, and that pilot is scheduled |has

to roll next month.

been a general program exec-
utive at the web.

in charge of nighttime live origina-
tions on the West Coast, and John

Samoff will continue as director
of business alfairs.

country.
Viewers own all-channel sets in

S N R R e MR SR e en R e v | this four-station Seranton-Wilkes.
%ﬁw B BB e R S el e At S e i S R, e -a;ate;anm-;ar-.v.':;.:mmm%&ﬁmm-.1:-?.:;‘::;:3-:»;‘:;_:? Barre market, which claims “higher
, i This chart 5 the TV Industry’s anly guide to the compara- ? tidelity and better picture qlm'lit}r

-,5: Bazéd on U. §. TV audience research of the

AMERICAN RESEARCH BUREAU

Ranked

BY SPONSOR GROUPS
FOR JANUARY

The Top Nelwork Programs in Class A Time -

Per Commercial Minute

number af hames,

By Cost Per Thousand

Liwe monthly eficiency of Class & time neiwork peograms In o
delivering auvdiznces to their spomsars,
for the comparative anafysis of cosis for reaching men, women
ard children wiewers. Each week, comparisons are made of
shows of Lhe same program type and of shows miring Tor ad-
werbisers in the same sponsor calsgory.

minute of commercialy, These Tigures wers reached by divid- 5
Ing each show's Letal program and net time costs by the Lotal &7

by the program, as delermined by American Research Bureau,
These resulls then were divided by Lhe allocated commercial 0o

It is the only source

men, women and children under 16 reached

i {than VHF,” according to Tony
- | Moe, general sales manager of
~ IWDAU. National spot business is

up 33 per cent since fanunary 1,

TI%: floure: Howin ToF ‘asch progra resinesants: the:isminters Tor with heavy demand for minutes on

1
1
]
]
]
]
1
i
1 eost for reaching 1000 TV homel, men, women of children par
1
]
[ ]
]
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WDAU’s 16 weekly feature films.

The station’s 11 p.m. local news
show is pulling a 19.5 rating (Amer-
jcan Research Bureau figures lor
January) because of extensive filin

e B
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Sponsors Lose
Values Via Poor
P. A. Roufings

HOLLYWOOD — Sponsors
often aren’t getting their money's
worth out ﬂ% TV stars’ personal
appearance tours, g:lhn Russell,
who plays the lead in Revue's
“Soldiers of Fortune” series said
last week. The trouble, according
to him, is primarily the way in
which the jaunts are organized.

On most P. A. tours, Russell
avers, a player finds himself bus
only a fraction of the time, an
mccomplishes only part of what he
could, simply because the itinerary
is not set up concisely enough in
advance.

Russell, who has made some 15
appearances for his sponsor, 7-Up,
gives as an example a recent six-
city tour which took 20 days. Ac-
cording to him, it would be pos-
sible to double the number of cities
if another eight days were added.

One of the troubles, he thinks,
is that the agency which sets up a
tour often will bow to the wishes
of local distributors as to what a
star does in a certain market, even
tho the distributors are not quali-
fied in public relations. The result
is confusion, and the wasting of
time.

Russell believes that the most
important accomplishment of an
p-a. tour is personal contact wi
the publie, and that people come
not really to see a performer, but
to pet his autograph, shake hands
with him, ete. Additionally he lists
these as the primary reguirements
of a good p.a.:

Publicity thru interviews with
columnists and feature writers,
radio and TV appearances, and
follow-up blurbs and photos.

Showing civic interest by meet-
ing with officials, visiting histori-
cal markers, hospitals, ete., and
taking part in any possible civic
events.

Cementing relations between the
sponsor and the loeal distributor
and between the distributor an
markets. .

He admits that this is a big
order, but, in his opinion, it can
not only be done, but can also save
the sponsor money, as long as the
itinerary is properly arranged.

Bain to Chi's WBBM-TVY

CHICAGO —— Elizabeth Bain,
veteran film librarian, has moved
to WHBBM-TV as film manager
from WOCN-TV where she has
held a similar post since 1948.

GF Buys Into
‘Annie Oakley’

NEW YORK — General Foods
has bought alternate weeks of
“Annie Oakley,” the vidpix series,
in 90 markets. It replaced Carna-

tion Milk, which bowed out of its
131-market deal.

Currently running in 174 mar-
kets, the Western has Continental
Baking as its other alternate week
sponsor. Foote, Cone & Belding
is the agency for Ceneral Foods
Kool Shake division, which will
use the show thru the summer.

80 Outlets Get

Vet Treasure’
Home Quizzer

NEW YORK——Eighty stations
have signed up for “The Hidden
Treasure Show” sponsored by the
Disabled American Veterans. Its
the first nation-wide quiz show in
which home viewers win the money
—8§55,000 in cash prizes. WPIX,
here, will earry the film show on
April 5, 9-10 p.m., and it will be
shown on KTLA, Los Angeles,
March 31, 9:30-10:30 p.m.

For the showing 40,000,000 en-
try blanks will be distributed over
the country. The blanks contain
25 sentences with multiple choice
words to complete them, The hour
musical will give clues to the right
word choice in song and dance.

Robert Q. Lewis is host; Ray
Bloch, musical director; Russell
Arms, guest singing star; Eve De
Luca, operatic star; Bobby Hackett,
jazz trumpeter, and Judy Johnson
and Richard Haves, pop singers.
There will also be a singing an
dancing ensemble,

Ray Patin’s Jello
Blurbs Win Award

HOLLYWGOD —— First place
medal for best commercial of the
season was awarded by the Art
Directors’ Club of Los Angeles last
week to Ray Patin Productions for
the General Foods spot, “Jello
Chinese Babv.” Art directors were
Jack Sidebotham and Ken Cham-
pin, with Richard Van Benthem
the artist.

Runner-up awards went to Ani-
mation, Ine, for the Kroger egg

commercial, and to TV Spots for
the Esso Products spot.

TRADE FIGURE SIGNPOST

Strong TV Films Sell Beer;
Money-Flow Less Via Spots

NEW YORK —— The breweries
that pegged their TV advertising
on sponsorship of a strong film se-
ries with all-adult appeal, whether
comedy, adventure or drama, gen-
erally showed sales gaing during
1956. On the other hand, some
beers that sought their TV identi-
fication thru highly individual
spots did not flow with the rising
tide,

This is indicated in an examina-
tion of the tentative sales figures
Euhlished in the past month in the

eer trade.

One of the big surprises is Piel
Bros. Despite the high popularity
of its Bert and Harry commercials
and their high ratings on the “lik-
ability” surveys, Piel's did not in-
crease its sales total in 1956 over
1955, while most of the other ma-
jor brews did. Piel’s has not used
a single merchandisable program
of its own for years. In 1954, a
generally bad year for beer, when
Piel's was in its “Less Non-Fer-

mented Sugar” campaign, it sold
better than in either of the past
two years.

Schaefer Beer

Another example of spot failure
i5 F. & M. Schaefer, which uses
a slick musical ID, but no non-
.:;il-mrt:-; program of its own. Its sales

eclined 180,000 barrels. Sc:'tmefer‘
is now understood to be looking
Ev&r the syndicated program ma.r—'i

et.

Another big 1956 loser was
Pabst. Its main TV identification
over the years has been on the
Wednesday night fights, tho it is
soon due to pull out of them. It
does not, however, use an all-
adult-appeal show, Its sales in
barrels have declined steadily over
the years, its 1956 total represent-
ing a 400,000-barrel decline,

The top beer in 1956 was
Schlitz, with sales of 5,941,000
barrels. Schlitz, of course, was one
of the first breweries to sponsor a
dramatic anthology. Its identifica-

FOR MOVIES & TV

RKO, Ben Fox Set
Production Deal

NEW YORK—RKO Teleradio
last week made its biggest TV pro-
duction deal to date. It was again
with an independent producer, but
this one will use RKO's production
facilities and its stock footage.

The deal is with Ben Fox, pro-

d | ducer of “Waterfront” and “Code

3." It calls for three properties. It
is a “telescoping” arrangement.
That is, they plan to produce the
pru?erﬁﬂ as motion pictures as
well as TV program series.

The highlights of the deal are
that RKO provides the financing,
the two parties will own the nega-
tives 50-30 and RKO Television
will serve as TV sales agent.

The first property is titled
“Rails,” for which Fox is getting
the co-operation of the American
Association of Railroads. The main
characters will be a railroad engi-
neer and his family.

The second is “Charter Pilot,”
an aviation series. The main inter-
est will also be on a family. This
is being produced in association
with a large aircraft manufacturer,

whose private airfield will be used
for loecation shooting,
TV Launching .

These will probably be launched
as TV shows befare any production
work starts on a movie version.
There is no thought of syndicating
either of these series. One or both

ilots may be ready for debut by
it fall.

The third property is a 90-min-
ute film for a TV spectacular in
the U. S. and theatrical distribu-
tion abroad. It will be a drama
about three cadets at the Coast
Guard Academy at New London,
Conn. The Coast Guard is lending
Fox its training ship, the Eagle, one
of the largest square riggers now
on the seas.

RKO has been mulling getting
into TV production on its own over
the past vear. The series it has for
synug'mtiun are all outside produc-
tions. It recently made a co-pro-

duction deal with Al Capp for a|&

certoon series that is due to go on
the animation stands in England
next month.

On Saturday afternoons from 5:30 to 7:00 pm on WBZ-TY, Mom,
Dad, and the kids are all watching great first-run feature-length
films on SATURDAY MOVIETIME, including the best of $| million

Warner Brothers package.
For availabilities on SATURDAY MOYIETIME

call HERB MASSE at the WBZ-TV Box Office . . . AL 4-5670 Boston

WBZ 4TV
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tion with the “Sclilitz Plavhouse of
Stars” is now traditional. For the
past six months it has also been
using syndicated shows, now spon-
soring them in about 15 markets
to hype special sales situations.
Schlitzs sales have risen steadily
over the past three vears.

Anheuser-Busch
Anheuser-Busch, which was the
industrty leader until 1955,

stemmed its three-vear decline in
1956. But this was attributed to
its price reduction more than to its
show, “Damon Runvon Theater,”
which was not a success. It had
been out of heavy programming for
three y=ars before “Runven,” and
is now out again and planning =«
heavy spot campaign.

Brewery sponsors in the 1,000,
000-barrel class that scored in-
creases of at least 10,000 barrels
in 1956 are as follows: Ballantine
on “Highway Patrol,” Falstaff on
“Celebritv  Playhouse” and now
“State Trooper,” Stroh’'s on
“Crunch and Des” and now “Cap-
tain David Grief,” Lucky Lager on
“Crunch and Des,” Drewrys on
“Susie” mainly and some “Dr. Hud-
son's Secret {ﬂumal," Adolph Coors
on “Dr. Christinn,” Pfeiffer on
“Highway Patrol” and Ulhmpia on
“Science Fiction Theater.

Hayward and
Purdom Pilots

NEW YORK — Official Films
has cast Edmund Purdom and
Louis Hayward in the leads of its
two new costume series to be pro-
-.ilucgd by. Sapphire Films in Eng-
and.

Havward’s show is now titled
“Pistol Point,” formerly known as
“The Highwayman.” Purdom’s is
“The Blade,” formerly “The Floren-
tine.” Shooting has just begun on
the two pilots.

CBS-TV Readying 3
Pilots for Showing

HOLLYWOOD—CBS-TV will
have three new pilots ready for
agency showing in New York next
week,

They are “The Legend of
Ethan Allen,” produced in con-
junction with Goodson-Todman;
Collector's Item,” a mystery series
in which Vinecent Price stars, and
“Assignment Mexico,” adventure
yarn about a newspaperman in
Mexico City, produced by Harry
Ackerman,

‘Grief’ Opposition
Beat in San Fran

SAN FRANCISCO — QGuild
Films' “Captain David Grief” beat
its two network competitors here
in its Ffirst rating tuken since its
debut in the middle of February.
Plaving against “Crossroads” and
“Zane Grev Theater,” it got an
18.0 Trendex against 16.8 and
15.5,

Thie survey was made on Friday
(1), §-8:30 p.m. “Grief” is spon-
sore<d here by Standard Oil of
California,

Official Gets Distrib
Rights to “Yagabond’

HOLLYWOOD—Official Films
last week acquired distribution
rights to “Vagabond,” Bill Burrud-
produced travel series, presently
airing on Station KCOP here.

Program, consisting of 39 half
hours, will be sold by Official on
a straight syndication basis in all
markets except Los Angeles,
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IN COLD AGAIN

NARTB

Re-Study

Due on Film Panel

NEW YORK — The National
Association of Radio & TV Broad-
casters’ top officials are under-
_ stood this week to be reconsidering
their elimination of a TV [ilm
panel from the official agenda of
the annual convention in Chicago,
April 7-11. They decided to give
the situation another look when
they leammed of the displeasure
that the absence of any film pro-

am was causing the distributors

ere.

The film panel was knocked off
the agenda blueprint to make way
for a session on TV music. The
broadcasters’ agreement with the
American Society of Composers,
Authors and Publishers expires at
the end of the year, making it
necessary for the industry to form
a negotiating committee without
delay.

The film distributors here felt
hurt, to say the least. They feel
they give the convention a lot of
ahnmmnshig and support, making
such & snub unjustified. Besides,
they believe film programming is
important enough a station prob-
lem to warrant a place on the
agenda,

For 3d Year
Aggravating their wounds is the

fact that this is the third wvear|

they've faced this situation. Last
year, film was not included on the
agenda, but The Billboard ran a
special breakfast symposivin on the
subject.

With their cocktail party, dis-
plays, transportation and fees, each
distributor pays a minimum of
$6,000 to attend the eonvention.
“And what do we get for it?”
dolefully asked one of them.

Mast of the major half-hour dis-
tributors are not expected to put
up any exhibits to speak of at the
convention. The [feature [filn
houses will probably provide most
of the hoop-dee-doo on the fifth
floor of the Conrad Hilton.

The cocktail party, which will
take place Tuesday, April 9, 5:30-
7:30 p.m., will be sponsored by
eight film distributors: ABC Film

TPA’s Staff Adds

5 Account Execs

NEW YORK — Television Pro-
ams of America has just added
ive new account execs to its staff,
none of them from the TV filin
business.

John Morgan

Harold Tunison, Davenport, Ia.

he ERB

Duntan Renaldd as **CISCO™

will cover St |
Louis; Walter Thrift, the South- |
east; Clyde Coulter, in Toledo; Jim |

Robinson, in Raleigh, N. C., and buvs on WGAL, Lancaster, Pa.,!

DRAGNET -

$64,000 CHALLENGE
CLIMAX

| LOVE LUCY

JACK BENNY

AND MANY OTHERS

Svndication, Screen Gems, Cuild
Films, MGM-TV, Television Pro-
grams of America, Ziv-TV, Official
Films and National Telefilm Asso-
clates.

PENDING

UA May
Hold Pkg.
Till Confab

NEW YORK—=United Artists is
not expected to take any station
orders on its next package of fea-
ture film until the industry con-
vention in Chicago, April 7-11. Up
to last week UA was understood
to be sweating out a couple of po-
tential network deals on some of
its top pictures,

This situation makes it still un-
clear which pictures and how man
UA will have for first-run deals
with stations. Among the titles
known to be in UA’s hopper are
“Moulin Rouge,” “African Queen,”
“The Pur}f:rlﬂ %’la;in" and “Return to
Paradise.

John Leo, TV sales director, sent
a wire to stations last week alerting
them to the new package, which,
he said, would consist of all post-
1951 releases. UA's first TV pack-
age, the “Top 39,” which it put on
the market last fall, has been sold
in over 90 markets.

‘Silent Service’
Sells 47 Ciies

NEW YORK—With the sale to
LaBosa & Sons of "The Silent
Serviee” for the New York market,
California National Productions
will launch its new documentary
thrama series April 5 with 47 mar-
kets sold.

In addition to LaRosa’s buy for
WRCA-TV, Fridays, 7-7:30 p.m.,
CNP wrapped up the Fve Triangle

stations last week: WFIL, Phila-

delphia; WNHC, New Haven,
Conn.; WNBF, Binghamton, N. Y.;
WFBG, Altogna, and WLBR, Leb-
anon, Pa.

Other new sales include Robert
Burms Cigars for Baltimore, San
Francisco and Washington stations;
O'Keefe's Breweries for several up-
State New York markets, and Gun-
ther Brewing for alternate weeks
in Baltimore and Washington, and

and W5VA, Harrisonburg, Va.

#

SYNDICATED
SHOW IN
HOUSTON

PULSE,
May, 1958

*6 AMONG ALL NETWORK

SHOWS, ALL WEEK

BEATING:

ARB'S TOP 10 FILMS IN 15 KEY MARKETS
By Program Type for January

ANl reilngs lisied wmere Im
ARBs Top 10 for fiim

wetied In the markets shown.

SERIES (DISTRIBUTOR)

ATLANTA

15 KEY MARKETS SURVEYED EVERY MONTH BY ARB

BALTIMORE
CINCINNATI

CLEVELAND
COLUMBUS
DETROIT

BOSTON
CHICAGD

LOS ANGELES
MINN.-ST. PAUL
NEW YORK
FHILADELPHIA
SAN FRANCISCO

SEATTLE-TACOMA
WASHINGTON, D.L.

ADVENTURE SERIES

SCIENCE FICTION THEATER—IIY ...
SUPERMAN—FLAMINGD ..........
STATE TROOPER—M(A
HIGHWAY PATROL—IIY
SEARCH FOR ADVENTURE—BAGMALL
JUNGLE JIM—S(REEN GEMS
WATERFRONT—MCA ............
SHEENA OF THE NINGLE—ABC . ...
(RUNCH & DES—MBC . ..........
SOLDIERS OF FRTUOGE—MCKA
| LED THREE LIVES—LIY .......
RAMAR OF THE JUNGLE—TPA ....
COUNT OF MOTE (NRISTO—TPA ...
CODE 3—ABC ................

iiiiiiiiii
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COMEDY SERIES

AMOS 'N' ANDY—(BS ......... .
LIFE OF RILEY—MBL ...........
STU ERWIN—OFFICIAL ..........

DRAMA SERIES

DR. CHRISTIAN—LIV

SECRET JOURNAL—MCA
CELEBRITY PLAYHOUSE—

SCREEN GEMS
STAGE T—TPA ......covvnnnnens
STUDIO 57T—MOA ..............
PUBLIC DEFENDER—INTERSTATE .. .

lllllllll

lllllllllllllll

1
|
l
I

12.5

16.1
14.0
14.8

LIS
|
|
|

MYSTERY SERIES

MAN CALLED X1V ...........
BADGE 714—NBC
CITY DETECTIVE—MCA
MAN BEHIND THE BADGE—MCA ...

-------------

SAN FRANCISCO |u1_m.‘| —

13.2

I
(N
I
|
!

I
Il

WESTERN SERIES

ANNIE OAKLEY—(BS
BUFFALD BILL R.—BS ........
FRONTIER—MNBC

-----------

WILD BILL HIKKOC—FLAMINGD . ...

FRONTIER DDCTOR—N-TY

CNP Names Forrest

For West Coast Post

HOLLYWOOD — Robert For-
rest has been named director of
West Couast program planning and
development for C;Hifﬂmiﬂ Na-
tional Productions. Program man-
ager of WCAU-TV, Philadelphia,
for the past five years, Forrest re-
ports to CNP Program Direclor
| Bob Cinader April 1.
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RANGE RIDER—(BS ............ —
SHERIFF OF COCHISE—NTA ......] —
CSCo NID—IIV ............... —_
BRAVE EAGLE—(BS ............ -—
DEATH VALLEY DAYS—MLE ..... —
WESTERN MARSHALL—NBC . ...... —

JUDGE ROY BEAM—SCREEMCRAFT .. | —

15.0
13.7

—_— | — | —

18.0
15.9
19.8

18.9
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16.8
13.7
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LOCAL TIE-IN

Sportlite

Bows New
Golf Series

CHICACO—Combining the ap-

als of a local show and syndi-
cated film strip is the aim of a
new package [or golf fans offered
by Sportlite.

The firm is supplementing a 15-
minute [ilmed how-to-do-it feature
starring Byron Nelson, with a for-
mat and seript for an additional
guarter hour in which a local golf
celeb expands on Nelson’s lesson-
of-the-week.

The
budget

1

low-

pitched for
film

strip,
includes

SPONs0rs,

clips of Craig Wood, Sam Snead, |

Patti Berg, Bobbvy Locke, Louise
Sugges and Paul Runvan.

For a merchandising tie-in,
Sportlite President Al Levine of-
fers sponsors imprinted quantities
of a golf booklet by Byron Nelson.

The film portion of the show is a
complete unit in itself, Levine
said, so that sponsors may take
or leave the live [ormat, depending
upon their time purchase.

In the 50 markets where the

ackage has been picked up to
ate, Levine observes a heavy pat-

tern of auto dealer sponsorship.

—_—
i

L
|

— [2B.5
29.0 | 18.1
80| —

TV Film Blur

Producers and
IATSE Agree .

NEW YORK—The chief pro-
ducers of TV film commercials here
last week appeared quite satislied
with the new contract negotiated
with the International Alliance of
Theatrical Stage Employees, It
will cost the producers onlvy $3

more per man for each workday,

This consists of $1.50 for a welfare
plan and $1.50 for a peasion plan,

‘| There is no immediate wage in-

crease, Furthermore, it is a three-
vear contract, which the producers
seem to feel assures them a pro-
tracted period of labor peace,

The union involved is Local 52,
Motion Picture Studio Mechanics,
Besides grips, it represents property
men, electricians, sound men and
carpenters.

It was negotiated by the Film
Producers’ Association of New
York., It is actually not binding on
every Individual production com-
pany. But all 23 of the top firms
that belong to FPA have accepted
it, and the others usually go along.

The new contract does call for a
6 per cent wage increase in 1939,

[
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COMMERCIAL CUES

IT'S BEEN A BIG YEAR
During 19536 TV film commercial production grossed $33,000,000,
savs the Ross Report=Television Index.  Rises on costs and pro-
cdhiietion values resulted in the $10.000.000 increase over the
estimated $23.000.000 for 195335, Transtilm, Ine., was the largest
procducer for the vear, accounting for 8 to 9 per cent of the total
dollir volume.  Universal TV, MPO Televisinon Filims, Hal Roach
and Sarra were next, in that order, according to Ross Report.
The five companies accounted for 28 per cent of the volume.
The next 10 outlits made up another 23 per cent of the business.
Animation now accounts for 25 per cent of the dollar volume, or
about $8.750,000, largely because quality animation costs 73 to 80
rrr cent more than live action. An average 60-second animated

urh ranges from $7.000-59.000, while live action [alls into the |

5 4.000-55.000 class. The leading animation Firms in order aere
Transfilm, UPA Pictures, Shamus Culhane, Academy Pictures and
Plavhouse Pictures.  All these facts are renorted in Ross” “1956

Survev of TV TFilm Commercials® ($7.50), its eighth annual |

volume, The figures are projected on an evaluation of commer-
cials by tvpes rather than the total number of films.
WONDSFL'S WANDERLUST

Havold E. Wondsel, after 20 vears as president of Sound Masters,
Inc., New Yark film production firm, has resigned to apen his own
film production arganization. He is now shopping for New York
studios and clearing the name for the new company, It is reported
that he is in negotiation to buyv ont the facilities of Ceorge Blake
Enterprises.  Joining Wondsel in the new undertaking are Robert

Carlisle, former partner of Jerrv Fairbanks: Tom Dunphy, former |

veepee al Sound Masters. and Jean Blake, as consultant, Francis
Carter (Bob) Wood Jr., 48, has been elected ta replace Wondsel
as president of Sound Masters. He is one of the firm's founders,

M-G-M has wranped up its first TV eommercials assignment for
Knickerbocker Beer and has Suave Tlair Lotion up next. The
new Commercials division is headed by Buzz Ellsworth. Charles
Alsup has been added as a salesman, Plans are to open Chicago
and New York olfices soon, . . , Les L. Persky, president of
Produet Services, Inc., New York, will work with Westin-Rush
Productions on a series of Glamorous blurbs while on the Coast
shopping for a TV package for two clients. . . . Ad Stalf, Inc..
commercial firm, was formed by Don Quinn, Henry Russell and
Martin Sperzel in Holluwood, . . . Plavhouse Pictures has signed
its ninth beer acconnt—=Drewry's, of South Bend, Ind. , . . Stanlev
Mills Haegart has been named creative art director of Robert
Lawrence Productions.

eral Communications Commission,
either on a permanent or a tem-
ﬂnrnr}- basis? Toll TV circles here
elieve, based only on their own
| ndgment, that the country will be
divided into three areas. The East,
they feel, will be given to Skiatron,
(the Middle West to Zenith and
'West Coast to Paramount Pictures’
Telemeter,

' Thev reason that since each has
cpioneered toll TV in these areas
(they will probably be given the
right to work them. Tt is further-

more felt that each will be given a'

large pilot city and some simall
|localities where viewers are getting
TV coverage.

| Skiatron, as a typical example,
has already set up contracts with
manufacturers of eguipment which
~will convert TV sets for toll video.

:l"'ur between $23 and $30, viewers

Financial Groups

It has established contacts with
financial gronps which are willing
to begin the business of selling and |
promoting toll TV. They will be
given [ranchises, Contracts have
alse been established with theater
operators to interest them in toll
y i 38

Where will the programming
come from? Skiitron, thra Matly
IFox, who lolds the rights to pro-
vidde it with entertainment, has al-
readv held talks with the major
Holbvwood  studios. which realize
what a bonanza toll TV could
provide. Top leatures are expected
to furnish the bulk of the entertain-'
ment, tho s
showing a !i‘l.'f‘l]-’ interest and other
programming will be developed.
Al most, three hours of shows each
night will he available, and at the
beginning much less.

:Jurisdiction on Toll

WASHINGTON—"W¢e'll

Federal Communications Commis-
sion Chairman  George  MeClon-

| naughey told a House Commmerce |

Indicate Congress

have |
to come to Congress on toll TV,

“alive” and mav still be the basis
for tuture FOC guestioning.

In toll TV comment at the House
Committee hearip g, Chairman |
Harris asked, “Are not toll TV and

First-Run Features

For All of

NEW YORK — Each of New |
York's seven TV stations will be !
plaving first-min feature films be-
ginning next month. Last season

Committee Thursday (7). He had | deintermixture hoth  gunestions u[i
“doubts as to our jurisdiction” over policy? And isn't it your duty -
the pav TV question. To which|der the liw to determine this
the Commerce Committee Chair- | policv?” FCC Chaivman MeCon-
1 Cman, Oren Harvis, said, “Manv ol nanghev answered that allocations

tus feel that when the FCC has a'were clearly within FCC jurisdic- |

s hot potate, it is passed back to | tion, but he had doubts on sub-|

L . - = — vou seription TV, such as “whether it !

. | Congress. But on ﬂtllE:rﬁ 1."5"”.5""-','11'-'1““1 TV, such as “whether it

: , mike policy decisions without ask- | might border on a common car-|

The ABC station will show the jg anvone.” rier service.” In any case, pay TV |
first runs on its “Night Show,” . This' was the first audible ex-|is under study, and “we intend to
11:30 pm. to sign-off. Tt will ghange between legislators and | proceed as quickly as possible,”
repeat a single picture right across members of the FCC, after the the commission chairman said, I

Toll TV Gets Ready in Case
FCC Turns on Green Light

NEW YORK——How are the toll | will be able to buy these attach-|
TV forces readving themselves for | ments which they will not pay for is hoped the costs will he kept
what they optimistically hope will until they begin receiving program-  hetween $1 and $2 per week, tho
be the green light from the Fed- |ming.

What will it cost subscribers? It

there will be a minimum weekly
cost for early subseribers. As the
number of viewers grows, of
course, and more revenue can be
derived, the minimum will be cut.
Skiatron is said lo be working with
the Tnternational Business Ma-
chines  Corporation, which may
burnish - machines to process the

Csulwseribers” hills,

Fox also owns rights th the
Skiatron process abroad. He las
Ili.-a own representatives i several
foreign conmtries, notably Germany

anel  in Seandanavia. Installations
are  already  being  surveved  in
Cuba, and Mexico and Canada

are' also being considered.
It may be that wnless the FOC

yorts promoters are also grants the toll TV forees pennission

to go ahead shortlv, some foreisn
conntries will get the svstem of
pay transmission before the U. S,
does.

'Kane' Series
Rolls in Britain

HOLLYWOOD — "Martin
Kuane” Ziv-TV  series. has  pone
into full-scale production in FEng-
lund, According to Ziv's prodie-
tion V.-P. IHerbert Gordon 1]iluz pro-
gram will first be pitched for na-
tional sale. and, if this doesn't pan
oul, will then be made availuble on
a regional and svndicated basis,

The companv last week also or-
dered a sevipt on a Western. tenta-
tively titled “MacKenzie's Raiders,”
in which Richard (I Led Three
Lives) Carlson wonld star,

Cordon  denied  reports  that
“Tighway  Patrol” would be dis-
continued, declaring that produe-
tiom is far aliead of air duates and
that no decision as to the show
hias vet been reached,

the board. For the past two sea-
sons WABC-TV was plaving reruns
from RKO Television on this pro-

only two stations were on first-ron
pictures, WCBS-TV and WOR-TV.
The last holdout had been
WABC-TV,  which last  week | gram,
hought Screen Gems' new 39-title|  With every station here freshly
“Hollvwood Premiere Parade” plus  stocked with features, the big ques-
11 reruns out of the Hvgo-Unity | tion now is: Who will buy the
catalog. WPIX, which has been | next package to hit the market
out of the first-run feature market | soon to come from United Artists?
for two vears, will be showing first . WRCA-TV bought the first UA
rims next month off the NTA Film | package.  But  some  informed

Network. sonrces doubt that WRCA eould

WABC-TV which had been trv- | TR T !
ing to get in on the last couple of cammit. itelt to.1oo big 3 packane

first-run deals made here, moved hf‘m"m of the possibility tl“'.t the
fust on the new Columbia package. | NBC network next season will re-
The two-vear deal for the 50 pic- | capture Sundav, 10:30 p.m., the

tures is reported to have cost about | spearhead of the station’s movie
$500.000. The value of the reruns’ attick

is, of conrse, less. So the first ing .~ | ; %5 @)

were probubly ticketed at over| 1he top movie show on each
$11.000 apiece. l

(Continued on page 12) many months,

Without Action, UHF
Will Be Dead—Pastore

WASHINCTON—"As of now, that the "more financiallv attrae-
we can begin to kiss' the UHF tive” feature {ilm deals “tend to
seivice good-bve” if the trend to draw stations awav from network
dwindling sets, dwindling stations * afliliations, a possible consequence
is not stemmmed by equalizing costs of which is a trend awav” from
of all-channel sets thru tax relief. nel distribution of timely [ive pro-
Su - said Senator Pastore at Thurs- gramming  of important events,
dar’s (3} Senute Commerce Com- | Craven pointed out that he “wag
mittee guestioning of the Iederal not making anv relerence here to
Conmunications Cornmission on ils ?suhm_-rillm'nu television.”
progress” in allocations. Amid gloomy predictions that the

The subject of TV programming House Wavs and Means Commit-
came up in a separate statement by | tee would not remove the excise
Commissioner T, A. M. Craven,|from alkchannel sets—"Let’s stop
who deplored the increasing num- | kidding ourselves,” said Pastore—
ber of movie-TV package deals. !L'mm-! a more hopelul outlook from
e feels they "will gradually eat |the T'CC chairmman, McConaughey
awayv the time normully  alloted 'said that present deintermixture
live events,” Cruven also fearcd moves, while “not ideal,” would

~amazing silence on toll TV u-ln't:h!
prevailed at Tuesday's (5) Senate|
Commerce Committee hearing.
|;’LTt}1n Senator Magonuson had an-
‘nounced  that the controver-
sinl communications snbcommittee
staff report recommending a pay
TV trial would be the basis for
lquf'stmns to the FOCCO, no com-
ment was made at the hearings,

Here's a line on the

HOTEL

e

u.'laiul} stuck to allocations :I:L"“‘“;:;'H::
questions.
. “Secrels” Now a MASSAGLIA Hot el

T_l]E silence leaves the “leaked”
staff report officially “secret,” al-
tho statfers claim the report is still

Manhattan's l:ri_gweat and moat convenientl
loented hotel, 2500 outside roomas, sll wi
Lath and free radio-television in many, Direct
Tunnel connection to Penmavivania Station.
All transportation faeilities at door.
Noubles from $10
Singles from §7
Suites from 523

THREE POPULAR RESTAURANTS

help keep UHF going, even tho
commission hearings could delay
(the actual deintermixing shifts for

Aot

, ol % - A A 32 s The fabulous GOLDEN THREAD CAFK
| Craven said engineering Improve A \d;  provides fine dining facilities that please the
ments for tuners and transmitters gan i B most exacting, an ;Inm-inE to name bands
were “in prospect,” but admitted I il every evening (except Sunday).
to the inquiring Senator Bricker - Ly The LAMP POST CORNER restaurant
that “thev hadn't come up with 1 - gerves “Char-Gle™ grilled specialliea in &

i s ) gay 20°'s atmosphere, and featurez the fa-

anvthing vet.”

[__:l'ﬂ"l.'ﬂl] rf’.{'l'l'l't'l]'l]FﬂiIEl'] E‘L'Elltllﬂl
use of both services and dumping
the present allocations plan in the
face of present competitive emer-
gency. " Blind adherence to present
| charmel plan fosters monopoly,” he
:safd, with only 16 top markets as-
;m‘guﬂd four or more verv high
channels, 38 having three or more
;mui the rest two, one, or none at
call. The same channel scarcity, he
said, has led to concentration of
Lownership, which in tum means a
trend to television's heing operated
thy a “mere Lundiul of persons.”
Craven would hustle drop-in verv-
highs in the first hundred markets,
te. promote competition.

Commissioner Doerfer protested |
Stauking the verv-highs out of UHI
areas, and said it drastically re-

lt,l'ljﬂ..‘d service to the public.

mous GASLIGHT BAR with honky-tonk
musie nightly,

The COFFEE HOI'SE provides excellent
food at economical prices.

JOSEPH MASSAGLIA, JR. Prasdent

Eample ard meeting rooma
for every purpose,

Other MASSAGLIA "CREST of GOOD LIVING' Hotels

Santa Monlce. Callf, Hetal MIRAMAR Waskiagien, D.C. Hetal RALEIGH
Soa Josw, Callf. Hotel SAINTE CLAIRE MHeriferd. Conn. Hetel BOND
Leng Beach, Calif. Hotel WILTON Clacinaatl, O, Hetel SINTON
Gallup. N.M. Hetel EL RANCHO Plttsburgh, Po. Hetel SHERWTN

Albsguargue, N.M. Hetel FRANCISCAN Deaver, Col. Hotel PARK LANME
and in Hewell Hotel WAIKIKI BILTMORE Hoasluln

CHICAGO
Workd fomied hotels

WMIDWEST HEADOUARTERS
BOOKING OFFICE » 100k waliea DE 7-6344

Telavision
Teletype pervice

i, WWW americanradionistory com
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Mil'kee Study

Rafes Warners
Over ARB Poll

NEW YORK—Associatedd
ists Productions declared last

Art-
week

that the Warner Bros. pictures are

doing even better in Milwmn
wnusnal  four-way feature

ikee's
Light

Satnrday nights (The Billboard,
March 2) than indieated by the
January report of the American

Besearch Bureau.
Since the

anuary rating week,

J. Walter Thompson for Schlitz
Beer, sponsor of the Wamer pic-

tures on WTMJ-TV, pulled
incidental study three weeks
ning, making a total of

phone calls,

According to its findings,
combined studies made ]anu.u
and 19 and February 9
Warner show ratings of
against 11.1, 8,8 and 3.4 fo

Ol
ran-

1,200

the
ry 12

gave the

54.1
r the

major studio pictures then on the

competing stations.

AAP last week sold the entire
Warner library of features and car-
toons to WEAR-TV, Pensacola,
Fla, Tt also sold a cnuple of pack-
ages of Wamner features to KTWO-

TV, Casper, Wyo.
Wilkes-Barre, Pa.,

WBRE-TV,
and WDSM-

TV. Duluth, Hznn bought all of

AAFP's carloons.

BAR Expands
Into Spot and

Local Fields

NEW YORK——Broadcast
vertisers Reports, the firm
pnblishes the monitored

Ad-
that

il la-

tions of network sponsors, has now

t and local
its first qua

moved into the s
It has just issue
gnide to 3,000 non-networ

field.

rierly

: adver-

tisers. It identifies all TV adver-

tisements listed as program
sorship, participation, station
or 1D.

The report
week's monitorin
ing of the {ull schedules of 6

spon-

break

is based on a full
via tape record-
2 sta-

tioms in 17 top markets. The moni-

toring for this first report was
during the last quarter of

For 1957 BAR is expanding
markets, The complete a

done
1956,
to 20
nnnal

service sells for around %2,000.

Ist-Run Features

® (Continned from page 11

R

station here, in ch'mne] order, and

its product is as follows:
WCBS-TV="Late Show,” 1

conclusion — M-G-M, Warner,

Jiimbia,

WRCA-TV="Movie 4, Su

10:30-conclnsion=United Arli:

WABD — "Warner Bros,
miere,”

1:15.-
Co-

nd v,
sls.
Pre-

‘]u::dav 3 and ‘]—'ﬁ ArNer.

WABC — T\nght Show,” 11:10-
conclusion—Columbia.

WOR - TV — “Million Dn]].lr
Movie,” T:30-9 and 10-1
RKO.

WPIN—"Premiere Performance,”

no lime set—N I'*L network.
W i '! ‘U — “Famons Al

Movie,” 7-9 and 10-12=20th
tury-Fox,

|-Star |
Cen-

mmmmm

QUALITY »
UNIQUENESSs feature library docs not depend on |
PRE-ACCEPTANCE s |

PLAZA B-2700# N.¥.C. |
i 1,000,000 shares of common, 'lllercl Ely Landau, president.

PULSE LOCAL RATINGS FOR JANUARY

THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS AND SPOT ADJACENCIES

—
BOSTON CHARLOTTE, N. C. CHICAGO COLUMBUS, 0.

2 TV STATIONS—BT0,100 TY HOMES f TV STATION—S51,900 TV HOMES 4 TV STATIONS—1,782,000 TV HOMES 3 TV STATIONS—163,400 TV HOMES

Fc-uy!azlnﬁ—l.‘?‘ll.ﬁﬂqiﬁ%? EI.I' a0 Punplaﬁnn—_’.ﬂjﬁn 16E1h in U. 5) Enﬂulmi?n—ﬁ.]iﬂ,‘lilgﬂ_' E'{_;::Eirl'l é-‘ll:il:ls'] Enpula.rilun— EES,HgEq I;*;-';_:.r%cig ILi'. *5. 1

it i BT T Buying Income—$§385,921,000 et sl Rorall Saleo§761 591000 <33dr

{90th) 02 591, :
Retail Sales—%3 782,581,000 (&R} n“:?tgnrl?___sng 138.000 (83d) Retail Sales—58,161,023.000 i2d) Food Sales—%164. 157 000 1334
oo eI I000 loh) | Food sales—S46.603000 (1131h) Fugd. Salae 31 2030000, Lad) et Bess B T L e g A
u oy —_ : d . | i —Fe J 0, | L 4 y EE

Autemotive— $596.532,000 16th) i ey e AL Automative—51.344,473,000 |3d) Abova figures include following counties;
Above figures include following counties: | abave figures include following counties: | ABOVE figures include following counties: Franklin

e, DS et e R | Sinckionbiery Tl e TOP NETWORK SHOWS

(19 ] I i i .
l 1. Ed Sullivan, WBNS, Su. ....... 5.7
TOP NETWORK SHOWS T0P NETWORK SHOWS TOP NETWORK SHOWS L RN Svilnw, WROS, Bu, .m0
;. IF-iI .'!ullllnm. H‘::fc!-:' ....... ::g 1. Arthur Godfrey, WBTV, W, ... .68.4 ;_ :’ﬂLW“]'“ “::;:1 B i ::; 3. Godfrey's Talent Scouts, WBNS,

s JOVE LUCK, ¥rowAl, M. .08 1. 1 Love Lucy, WBTY, M. .......680 ove Lucy Rt T P 408
3. Alfred Hlichcock. “'."'-l.’-l;”:. Su, . .40.9 3. Milllonaire, WBTV, W. ........67.0 3. Best of M-G-M, “'l_!.'t'l. 5 ....033 4. Private Secretary, WEBNS, Su. . 175
4. G.E, Theater, WNAC, Su, ..... 40.0 4. Fd Sullivan, WBTY, Su. .......66.4 4. Alfred Hitcheock, WEBM, Su. .. 9.2 8. Lassie, WBNS, Su. ............11.1
5, Godfrey's Taleni Scouls, 5, Climax, WBTYV, Th. ........... 66.1 £ G.E, Theaier, WBBM, 54, ,....3512 6, G.E, Theater, WBNS, St ...... %7

WHNAC, M, issnrisaiain KR J 6. I've Got a Secrel, WBTV, W, . 643 & 564,000 Question, WBBM, T, ... 352 7. 564,000 Quﬂ'nnn, WENS, T. . TR
E I've Gol & Secrel, WNALC, W, .. 279 6. Mr. Adam & Eve, WBTV, F, ...641 T, December Bride, WHAM, M, ... 345 B, Red Skelton, WANS, T. .......%1
7. Millionaire, WN.‘:{': W, ., U \r B. Playhouse of Stars, WATY, F. ..615% 7. ‘I:'l..'llll' Hit Parade, WHHBQ, 5 ...34.5 9. Wyatt Earp, WIVN. T, .... % B
®. Groucho Marx, WBZ. Th, ......36.7 | 9 Godfrey's Talent Scouts, WBTV, 9. Disneyvland, WHKB. W, . ....... 339 | 10, Jackie Gleason, WBNS, 5. ....31.3
¥, Hurns and Allen, WKAC, M. ... 353 ) N e T AP N i ol SR 4 623 | 0. Boxing, WBKB, W, .. ........ 333
%, Climax! WNAC, Th, .35-5 10. G.E. ThEI!tr. WBTV, 8o, ...... 61.8 Tup H“[Tl WEEH“ 5“““ W'P H“L“WEI“ SHﬂm
TOP MULTI-WEEKLY Slﬂm‘j TOP MULTI-WEEKLY SHOWS 1. Mickey Mouse Club, WBKB, R ekt Moo Ciab, W1V,
- M.-F 8.2 e e e e e S 11.6
1. Mickey Mouse Club, WNAC, | 3 ,,‘ 1y R L3 -r.I £1 “ """ .“ P 4 1. CRS News, WBNS, M.-F, ...... 11.8
M.-F. : ..243 | L Arthur Smith, WBTV, T., Th. . 468 | 4 €W Roundup (10 p.m.), 3. Chet Long (7 p.m.), WBNS,
1. News, Weather (7 pam.), 2. CBS NEWS, WBTV, M.F. ... 417 | :““i Mh-F. + e 158 MoFe oneinnennnens - 21,9
WNAC, M..F., . .. ..153 | 3 Esso Reporier (6:30 p.m. }. TvEWE, Wentey (6 pom.), 4. Flippos Gang, WENS,
3, Roston Movle Time, WBZ, WRTV, M..F. ........ .36 WEBM, M.F, ..........0.0000 14.5 M., T., Tho F. ... o 18.4
Ml g s e s 152 | 4 L’”“! Tunes -‘l'ﬂhm"- & Art Linkietter, WBBM, M.-F. ..14.7 5. Western Roundup, YWRNS
4. Patti Page, WNAC, . Elﬂ; n;{-‘ru ............... ae | b :1"':';’ Goadfres, WHBM, e Ml e mr st ey s 17.7
: . Wea ews, Final (11 . " vedrmans T :
5 n-'.-:‘ru J;"_ (7:15 -ﬁ-;}'ﬁii"'ll’ WETY, MoFo oo 24 | 6 Bi Payolr, WaBM, MCF, a6 | © :l{f?r:'sw;im;“ i 1

AR s ey eivee....123 | 6 Guiding Light, WETV, M.F, 181 | [ CBS News, WHBM, M-F. o345 | o gun Fran, WANS, MAF. seer 151

f, Queen for a Day, WBZ, M.-F, ..13.2 | T. ?.;aifh for Tomorrow, WH1V, . H‘T‘r:'fq‘;‘;;r“i:’;i_lM;‘F-F-"'}‘j:-;- 8. Armchair Theater, WBNS,
7. NBC News, WHZ. M.-F., ......1.8 i PR R et |9 e 2 et B e T R Pt 11.9
EI -l'l.r!|'|1lf GU”{T{!’. “i-q "IE| g' kﬂvc ufF]_lErl{WHr‘.ll Fli.'F.. 1,-17-9 I[h Susie's .'ihn". “"HHM. M.-F. ...13.5 p.' i"l'lhl."' ﬁﬂdr]'l:'_'r'_ 'WBT'\.';,
M. "Th' ] - |-1rllllrl]j-ﬁ L pﬂ"l I 11-15 P.mi, :Il H.'Th. ................... 1-.-|.-1::-T
. I'I.-' MNews ngﬁ”‘rr M.:“ M.-E. & A6 Inp EAI“HE ftle 10, EIFF]‘ MWIE, WBHEr M-F, ....120
(1 pn), WBZ, MoF. .o1vuee, 11,6 | 10. Edge of ‘-hllﬂ WETV, M.-F, ...15.] Once Weekly
10. Guiding Light, WNAC, I. Best of M-G-M, WEBBM, TOP FEATURE FILMS
W, oL e T A P S.-10:00-12 T P,
M., W, F. . 11.4 TOP FEATURE FILMS . ::#::1:,';‘;.:2!::"“.“1 ’ »:3 Once Weekly
'“P Eﬂ“ﬂ[ HI.HS Once Weekly Su-10:00-12:00 mid. _..........10.0 1. First Run Theater, WLW-C,
Once Weekly 1. Million Movle, 3. Mages Plashouse, WGN, Su-130-3:00 pm, ..., 000

1. Pleasure Playhouse, WERZ, WEBTY, W.-11:45-12:00 mid, .. ..10.0 3 ;‘L.]:t“‘ll‘ll:”r --m‘,‘.f..q. R [ K 3. F.Tm;n'.qlg?t:;m WwWTV "'~. i

Sur.=5;] k A e g 4 o H i mmily HRleT, a1 - et B 0 R S I RN ]
1. ll-'n ;:_:wmw‘\:f o1 Multi-Weekly S.-10:00-12:00 mid. ............. 14.9 | 3 Porky's Playhouse, WIVN,

$.-11:45-12:00 mid, 19,3 | 1o Late Skow, WETY, 5. Communliy Playhouse, WGN, S0.-10:30-12:00 moon ... ....... 9.8
1 Smturday ' Vieslasisn “” """ Moo The-5.-101:30-12:60 mid. .,.,.12.0 | F.-10:00-12:08 mid. .. .......... 14.3 3. Bluchird Theafer, W1 W,

-, .-.q-11 m_j!lm sy L ] 9.7 - \orning H“ﬁl‘. WIT‘J; H"Iti-‘Wltklf HH.-[I:H-':H | A ees 1LY
4. Maorie Time, WNAC, e NEETPEINNG: B, core 8031y ate. Late Movle, WGN, % Theler foe Noutk, Wi i
Sin-01:30-12:00 mid. .. .......... 5.1 | ML-W., Si.-11:45-12:00 mid. ... 106 VIRLEPRR oLl P otruapiuesi

5. Children’s Theater, WNAC, } TOP SYNDICATED FILMS 1, Late Show, WERM, _ I‘:UI:L-WE:HF
5.-7:30-%:00 a.m. ..... cavsses BT | 1L W . r M. T Th-1100-12:00 mid. ... .11.4 . TresleTn Howndup, WEBNS,
Mulei- Wukly ] ?:T‘:ﬂd f%‘t‘”’ i 658 | 3 Movletime U. 8. A., WBKB, AM-F.-5:00-6:00 pom. .. ........17.7

1. Buston Movie Time, WRZ, 2. tDeath Valley Days (Pacifle | M.-F., Sw-10:00-11:30 pm. ... &% | 2 Armchair Theater, WENS,

AL -F A 4548 I'l---l IIIIIIIIIII 1%.1 Borax), WBTV, T--8:00 ....... 65.0 | 4, Maoviethme, L. 5. A., Late Show, M.-F., Su.-11:15-12:00 _m]d. R . |
1. Hollywoond Plashouse, WRZ, 3. Doog Fairbanks Presents “.:::HE: M.-F., Su.-11:30-12:00 - 3. ﬂm:“;:g:?;"“'T:m W
M-FAL100-2:8M pom. ..., 1.8 (ABC), WATY, T..::00 ........ §2.3 mid, .........- rarara ERL L - i R are e b L A A KA ki )
3. Hollywood's Best, WERZ, 4. Dr. Hodson's Secret Journal % Morning Viovée Tlme, WiN, s I{:J]I;-H;ul.?:-lll.:“*"' hhetile
S, Sw-11:00-12:00 mid, ,....... 7.1 {MCA), WBTY, Th.B:00 .. ..... 55,3 s TR LT Rl s 35| & Bome Thestsr, w;i"-lﬁ """"" T
4, Mosle Matinee, WMIUR, &, Science Fiction Theater [FALEM Tﬂp ““mfﬂﬁn H"lﬁ. X M.-F.-11:15- lzr'l‘ﬂ mid. 6l
5. Se-l:Md:M pm. .......... 1B WEBTVY, Su.-7:00 ., ............. £1.0 2 LS
E. Western Theater, H'Hllil 6. Sheriff of Cochise 1_‘~-,|]'..I..:|1 1. Annte Oakles (CBS), WHBM, 'I'np T'"BIELIEB HI.HI
M-F-4:30-5:30 pam. .. ... . o8 WEHTY, F-10:30 . R R L R L e e B 4.7
7. Frontier (NBC), "ﬂ.';EI".J L I Led Three Lives (Fiv), 1. iDeath Valley Duays (Pacific
TOP SYNDICATED ﬂl"ﬁ PRAN000, e e 445 WEN. ToAM oo nnniievasss 17.4 Borax), WBNS, Sw-9:00 ... 3.1
1. Count of Mante Crisio (TPA), 8. Frankie Laine Show (Guild, A Greal Glidersleeve (NHO), 8 ¥"::'3=’ Patrol (£ivi, WENS,
WHNAC T3 ... .._. A WBITY, Th-6:45 ,............ 47, WhEQ MM e 6.7 L L 17.4
1. Annfe Oakley (CHBS), W \.H‘. | 8. Putti Pape (Screem Gems), | 4. City Detective (MOA ), 3. :ﬁi’; n;ht;ﬂiu INTAL
R R PR 159 WHTY, Falird® . .viniviivasins 6.0 RN Pl M o i simsns 16.5 b R P 4.8
3. Crunch and Ddes (NEC), ! 10. "'rfl"ll:ll:l:l"t of Fortune l\i{_,ﬂn | % Sherlff of Cochise {NTAY, 4, :‘Iﬂ;:‘lﬂiﬂr?ﬁu:ﬂ!‘! (MO A,
Th-8:00 ., ... 0cociiaion,.. 2.7 WHTY, M.-5:30 . ... R L . WHREQ, F-7:00 . ... ...ennn... 1583 % Hon PO L e s e 14.8
A, i8ky King i Nubiscol, WNAC, 11. Buffalo Rill Jr. (CBS), | A Life of Riley INBC), L ;:I.:.]EH“H X (Ziv), WBNS,
Wl L e e 12.7 WEBTV, S5-11:00 &M, ......... 33,3 | WNBQ. S-6:00 ...... SR Rl & . e e ) D a e 2:38
L. Frontier (NRU), WNAC, | 12 Superman (Flamingo), W BTV, | 7. Racket Sauad 1ARC), &, JI"-J"'I"‘: l}ihltr [Lﬁ‘r' “H‘h':-
oMy o e 11.1 T.-5:30 TR Y WGEN, Tl .o iavenesalhS | 1 i3
6. Superman (Flamingn), WNAC, 13, Rosemary l.'.!:'lnnn' ML .4,;, B Ciwo Kid (£ivy, WBKB, 7. ;ﬁllid{m of Forune (MC ‘U
¢ L ok | e P e L R 21.0 WEBTY, Su-B:00 ,.0ioniorisinas 33, B, -5 () : HTECTRTE & | By Wb e 20.0
T. Mun Culled X 12iv), WBZ, 14. Looney Tunex Jamboree (Guili), 9, Rin Tin Tin (Screen Gems), B. Lf_‘l’_:".:' ;’“‘““m' (Hollywood),
LY e P e VT 20,8 WEBTY., M-Th 500 ., ..0.0.uus 110 | WHER, St o ianas 12.7 T e (111 R | 19.5
B. Badpe 714 INBC). WNAC, 18, Fum Kid (Ziv), WBTV, {10, Buffalo Bill Ir. (CBY), WGN, L8 Eglﬁqﬂn:a? 1{q;rlu:nlnwn. -
L ¢ 10,2 T | My T h. R0 , SRR o5 Tt i, WM L s ;
B. Dr. Christian 1!1'-]1 WNAC, 16. Captain Midnight IfEu,r:m Gems i, 11. Gene Autry H.H'&:I. WGN. | 10, :'I:I]P';Fnlgﬂﬂ {Flaminge), WHNS,
S . e .2 WBTV, 5-9:00 am, ............301 L e g 0 123 | A e e 18.8
10, Sherilf of Cochise (NTA) 17. Rin Tin Tin (Screen L.:mr.,, 11, Wild Bill Hickok 1Flamingoi, 1L E'”;;Emh"m“ (MU A), WHNS, =
WNAC, Su-6:00 ..........c0uss 19.7 WHTV, 5..5:00 ,...., R 001 WOM T.HM ool iiiarinons 132 | SR, AR,
10. Rin Tin Tin (Screen Gems), 18, Wild Bill Mickek (Flamingol, | 13. Captain Midnight (Screen Gems), 12 -'*If:-'l"i ol =hr‘:_?|fl~1:1: i:le Opry :
WNAC, Su6:30 ...... . 00esis 19.7 WEBTV, Wo-530 .o iiieinnns M8 WHBEKBR, Su-530 .. oiiivarans 11.7 (Flamingod, NS ST LG TR
1. Studio 57 (MUA), WBZ, 1B, 7Sky King (Nahisco), WEBTY, ) 14, San Francisco Beal (CBS), 13. %ll;'Tlﬂ lli;ﬂﬁl‘;i (CBN, .
B A T L i 19.5 Wl e e sl WON. T8 vy vaany 11.5 FTVN, Pt oovseiiviannsns 1.
13X uth:':wﬂ!l' Parrol (i), 20. Looncy Tunes (Guildil, WEBTY, i 15, Mew Orleans Police Depariment (% 14, l‘;ﬂﬂ?‘-'u'fnllml!'- (Crueld), WM, sy
BE, Wl i 19.4 ESmAT00 it s 263 ] (NTAL WGN, Th-%:00 .. ...... 11, L e e s cavaes :
14. :':Idn Behind the Badpe (MOA)Y, 21, Big Plavback (Screen Gems), | 1%, 75ky King (Nuhiscor, WBKB, "3 | 13, H;H\:& ;ﬂd.. Ii.:jﬂ (NBL e
MAC, Su-10:20 ... ..., ..., L ol B . T —— {1 | B T I FIE || e e P T 0 b b R FLEEE T T e T
15 Ramar of the Jungle (1PA), 22, Federal Men (MCA), | 17. Trouhle With Father (Qificial), i 16. Hopalong Cassidy (NBC),
WNAC, THADD .. .euiennneass 19.0 WEBTIV, Su-11518 .. .0uiinebisss M0 | WON, Mot e sseiien v 110 | WTVN, MoT:00 .00oisoiveiss .. 16,9
= L1
written abont %23.000,000 worth

{Buck to God Hour AAPIS Stock

NTA Stock Vote

‘Has New Series
CHICACO—A new 13-

filin re-. Spllts 4 to ]

< Sef for April 4

NEW

YORK—XNational Tele-|

]Ii!,]ﬂll*‘r series has just been -::c:lm~I
eted by the Back to God Hour, |
f.p::-nqul'-: nf the radio show of tha tl
'name. It is available to ﬁl‘rttmns

'Rises 5 Pts.

NEW YORK—Associated Art-

filin Associutes has called a stock- | free, Tt was filmed in color h\""*l"‘

holders” meeting April 4 to vote! Panell Productions here.

o s

CONver

000,000 worth of notes an dt*l_:-r:u-

Lures.

wias state L]

short-t

roposal to double its an- il
sion privileges on up to $8,-

The additional financing, it
wis to retire certain
indebtedness  and  tol

£rim

meet cerlain comnulments lll Con-

nection
Filims.

It is understood,

ENTAs

this new issue,

1 with the nf

GRS L isilion

however, that
dickering {or the Parameount

Prnduc.![um, owner of the

|\‘l. amer Bros., h.mn]ng announced

The Back to Cod 1lour F_rpu_la four-to-one stock split on the
thorized capital stock and to gr.mt m.;I-. distribnuted the TV film series. Wall Street ticker last Friday (8).
The stock rose over five pnmt'-: on |
the American Stock Exchange lust |
week in o anticipation of this an-

“The Ten Commandments.”

Fay, Hunt Join AAP

ken |

v, formerly of Television Pro-/

“grams of America. will work New |
England. David Hunt, formerlv of
I i's."'-".r TV,
for AAF in the Soutl.

Oklithoma City, will seH|

NTA currently  has auﬂmu.ﬁedl

are B64.825 shares nltl'-'.l.lmlnlt: of Elint H!.m.m ]1.111{1]#5: distribution ' GIVE TO DAMON RUNYON

which 12.1 per cent is owned by of the Warner pictures to both TV
laml theaters, It is said to have

= E————erEE Y (ST

novmcement, 1t
NEW YORK — AAP has jnst on Thursday (7)

LLLEH on two new salesmen.

closed at

A e

This dexe]upnmut comes at a.
rmoment when the firm is ml]mutl

a president,

George Gardiner re- |

signed about a month ago.

The company’s
subsidiary,

wl uﬂh owned |

AAP, Ine, headed hv

Fi :1:!.-.:' i

of TV sales so far, on this product,

but it is actually hard to pin down,
since a number of kev contracts
involve AAP ]'J'Elltll."!p..lllllll in the
stations” future earnings from these

filus,

REHEARSAL
SPACE

V.,

tions.

radie, theatrical produc-
Small te extremely

large space at the new New
York Trade Show Building,

500 Bth Ave.

Inquire Mr. D. W. Carlton,

Pres. & Exec. Dir.

Phone: LOngacre 4-4100

CANCER FUND

i
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yours for one low price...

TWO WAYS TO KNOW WHAT'S HAPPENED -
AND IS GOING TO HAPPEN—IN TELEVISION

! - %&’/1957

Television Age YEARBOOK
GIVES YOU FACTS
TO BACK UP YOUR DECISIONS

You'll find the YEARBOOK wonderfully
handy to have around. Here in one neatly or-
ganized book are listings of 3500 key agency
executives, top spot advertisers, tv stations, tv
station reps, network executives, trade associa-
tions, film syndicators, distributors, and tv
services. .

Here 1s also concise up-to-date market data,
5 listings of various annual TV awards, and
'g%*;é_?_l more.

The YEARBOOK is the most complete one-
source reference book serving tv.

It is available to only Television Age

Television Age subscribers—
GIVES YOU IDEASTO PUT YOU —but when you are a subscriber —
AHEAD OF COMPETITION it's FREE!___ |

e ——

Nearly 9000 executives who want to share in the rich
= present and future of television now get
Television Age regularly.

How about you?

Wouldn't you like to know the trends that will shape
tomorrow's tv patterns?

Couldn't you use fresh ideas on everything from tv [ =
commercials to programing, film to timebuying, | I h
merchandising to marketing, | Television Age 444 Madison Ave., New York 22, N. Y. :
| Please send Television Age for the next year— ]
| 26 issues including the YEARBOOK— i
q : and bill me later for only $7. |
...... S |
| S | NAME :
'“... ey '. I. I
FHALEE | COMPANY :
s | I :
ADDRESS I
WE'LL MAIL YOU TELEVISION AGE : |
EVERY OTHER WEEK AND THE | CITY ZONE _ STATE |

YEARBOOK NOW! T S 1 .

www americanradiohistorv com
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Estimates ‘56 Disk Sales
At Peak $320 Mil Volume

Griffin Tabs Upped Phono Buys,
Consumer Ads Big Market Aids

NEW YORK — guhn Griffin,
executive secretary of the Record
Industry Association of America,
last week officially documented
the growth of the disk business
during 1956 with an estimate that
dollar volume reached a total of
$320,000,000 at the retail level.
Criffin stated that the sale of
phonographs and the increase in
consumer advertising by record
manufacturers were important
factors in the expansion,

Other factors advanced by
tradesters as contributing to the
peak dollar volume are the success
of rack jobbing—which is estimated
as accounting for as much as 8
per cent of the total dollar volume
—and the growth of record clubs.

Criffin stated that the 1956
dollar volume represents a 38 per
cent increase over 1955, when the
total dollar volume hit $234,000,-
000. The latter was a 26 per cent
increase over 1954, which had a
total volume of $186,000,000.

In arriving at these figures,
Criffin makes an analysis of the
federal government's excise tax
figures, statistics of the American
Federation of Musicians and the
Musie Performance Trust Fund,
and information furnished by the
RIAA’s own members. Griffin’s
formula takes into account the fact
that the excise figures cover a
period which does not parallel the
calendar year. However, he ap-
plies correctives in order to esti-
mate the actual 1956 dollar
volume.

Many new consumers joined the

C&W Fest to
Be Held on

Coast in Aug.

SALINAS, Calif. — The West
Coast’s First Annual County Mu-
sic Festival is scheduled to be held
at the Big Barn here Friday and
Saturday, August 23-24, with all
facets of the country and western
music business invited to partici-
pate,

Handling arrangements and pro-
motion on the conclave are J. E.
(Red) Swarr, Box 107, Maywood,
Calif.: Dick Eaton, Station KDON
here, and Dovie Pierce, 1004 Park-

(Continued on page 25)

Sill W. C. Rep
For Atlantic

NEW YORK — Lester 5ill this
week was named Atlantic’s West
Coast representative with offices in
Los Angeles. Sill has been associ-
ated with various diskeries and at
present heads Quintet Music. He
will be in charge of sales on the
West Coast and will also cut ses-

sions for Atlantic on the Coast from

tim= to lime.

This week Atlantic also opened
new recording studios in the build-
ing on 56th Street where their
offices were formerly located. Built
under the supervision of Tommy
Dowd, Atlantic’s chief engineer,
the new studios, are equipped for

ranks of record buyers in 1956,
Griffin estimates, and he believes
this is reflected in the sale of
phonographs during that vear.
Phono sales totalled 4,176,000, as
against 3,100,000 in 1955. Buyers
of new phonographs, it is known,
are heavy record buvers for an
initial period.

It is also felt that the wvarious
record club operations were instru-

' mental in converting many people

‘to the record-buying habit — not

only via the clubs but ultimately
thru regular dealer channels,
With regard to advertising at
the consumer level, Griffin feels
that the increase in this type of
Emmutic}n has materially aided in
issipating seasonal slump periods.
Many of these ad campaigns, of
course, have also been tied to bar-
gain disk offerings by the manufac-
turers, such as Columbia’s Buy-of-
the - Month, Victor's Save - On-
Records drive, samplers, ete.

HOLLYWOOD — Coast indie
Verve Records took a major step
this past week in agnouncing its
entry in the pre-recorded tape tield
and setting up a separate tape di-
vision.

Latter unit will function under
the supervision of Lowell Jordanm,
veteran audio engineer and until
recently the national sales man-
ager for James B. Lansing, Inc.
Plans call for Jordan to appoint
high-fidelity factory representa-
tives thruout the country to handle
the line to be known as Verve's
“Reel 0" Gold.” Tape packages will
be released at 7% ip.s., in seven-
inch reels of 1,200 feet of tape.
At the present time, the- firm will
release stereophonic tape only, tho
plans are being studied to release
monaural tape packages in the fu-
ture.

Stereo tape album will retail at
approximately $13, with the firm's
line to be unveiled at the High-

Group Pushing

Woashington for
ASCAP Board

HOLLYWOOD—The campaign
to elect Coast sonpwriter Ned
Washington to the ASCAP board
of directors gathered steam here
last week with the formation of the
Committee for Greater
Coast Representation,” locally
dubbed “The Bomber Squad.”

_ Latter group dispatched a mail-
ing to ASCAP writers both here
and in New York and have been
buttonholing the society’s members
in an open gu]il'i-::a] bid. Laumched

(Continued on page 25)

Decca Cuts
Five New Pkgs.

NEW YORK — Decca Records
has released five new packages.
These include albums by the Mary
Kaye Trio, and Caterina Valente: a
package of “Louis Armstrong Jazz
Classics,” “Circus Time” by the
Ringling circus band, and “This Is
Romance,” cut in Europe by
Daniel De Carlo’s ork.

Thus far in 1957, Decca has
released over 80 albums in all

monaural and binaural recording. | fields.

West | B

Verve Records Sets
Up Tape Division

Fidelity Parts Show at the Hilton
Hotel, Chicago, May 21-23,
Tape reproduction will be han-
dled by the Bob Fine Studios in
the East, and by magnetic tape
duplicators here, ar:m}rfi?wug to Jor-
dan. First releases will include
“Ella Fitvg:m]d Sings the Rodgers
and Hart Song book,” and packages
by Bing Crosby, Count Basie, Hiﬁiﬂ
Holliday and a series of instru-
mental mood music tapes. The
Fitzgerald tapes will be released
(Continued on page 25)

DISK PAYOLA
‘CLIMAX’ TOPIC

HOLLYWOOD——Disk biz
avola, a subject oft discussed
in the hallowed halls at Al and
Dick’s and the Brown Derby,
will be dramatized next week
when CBS-TV tackles the hot
potato on a “Climax” stanza
March 21.

Title of the show is “Let
It Be,” penned by Eileen and
Robert Mason Pollock, with
Eddie Albert and Steve For-
rest set to star in the produc-
tion. Also in the cast are
Maureen O'Sullivan, Charles
Ruggles, Jill Corey, with
singer Johnny Desmond play-
ing himself,

Columbia Records will tie
in with the telecast, relfaﬁing
a single by Miss Corey title
“Let It Be.,” penned by Mann
Curtis and Cilbert Becaud.

‘57 Jan.-Feb.
Sales Top ‘56
Ditto by 400%

NEW YORK——ABC-Paramount
sales for January and February of
this year were 400 per cent higher
than for the same period last vear,
with LP’s accounting for 25 per
cent more of the increase, accord-
ing to Am-Par prexy, Sam Clark,

The label has signed a flock of
new talent, including canary
Gloria Mann; Josh White's daugh-
ter, Beverly White, and Jerry and

(Continued on page 25)

SPA Charges May

Cue Senate Ears

By MILDRED HALL

WASHINGTON — If “certain
new allegations”™ made by repre-
sentatives of Songwriters’ Protec-
tive Association (B) about “indi-
viduals™ and “station owners,” hold
up under careful scrutiny, they
could be considered in Senate
Commerce Committee hearings,

The comment was made by the
Communiecations Subcommittee ad-
ministrative  assistant, Nicholas
Zapple, after a group of ASCAP
songwrit<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>