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Program Knowledge
Cues Juke Success

Top Weekly Money Stems From Sound

Evaluation of Music

By BOB DIETMEIER

CHICAGO — Juke box record
rogramming is emerging as the

qugﬁst single factor in success-
fully operating today’s giant multi-
selection machines.

Progressive juke box operating
companies are using sound pro-
grumming procedures to sell loca-
tion management on their skills as
music specinlists as never before.

Most important, in devising ree-
ord programs which pay top money
week in and week out, these [irms
are developing new methods in
biiving and programming records
which place a preminmm on the
n}'hl‘l".imr's commercial knowledge
of pop music and artists, and on
his management of a thoro pro-
gramming system.

This segment of operating man-
agement are convineed that ree-
ord programming lies al the core
of their business not only specifi-
cally in producing juke box in
come, but broadly in selling their
accounts on their services,

Record Testing
In order to realize maximom
benefit from their equipment, they

are combining in revamped form |

e kev part of early programming
]‘I'UL"‘.'{IU!'L". lDE[iIIH SOIMe nnew e
eases on a sample number of ma-
chines, with full use of tested buy-

ing inlormation based on actual |

sales, todav's accepted procedure.
Just a few vears ago when juke
boxes ollered anywhere from 20
te 48 selections, most operalors
conld afford the risk of testing
records. They played an impor-
tant part in building hit tunes.
Today, with machines offering
up to 200 selections, and most
equipment on jocation to date ac-
commodating 80 to 120 selections,
widespread testing is nol economi-
cully possible. Besides, record-buy-

Where Do You
List R ‘n’ R?

CHICACO — Overlapping be-
tween traditional categonies of pop
tunes is beginuing to be reflected
on selector panels of the nation's
juke boxes.

Up to now, musical categories
on juke boxes have been headed
“Iit Tunes,” “Popular Music”
“Rhythm & Blues,” “Country &
Western™ and "Oid Favorites™ or
“Classics & Varieties,”

The puzzler® in placing some
tunes on juke boxes todny under
this beading armangement s
whether to put a rock 'n" roll hit
under “Hit Tunes” or "Rhythm &
Biues™: if it's rockabilly, whether
to put it under either of these or
“Countrv & Western,” and Ffinally,
in any hit pop tune, whether to
put it under the general heading
or the spécific.

Operators  are  experimenting
willh ways of solving this problem.

and Artists

ing 1ids, particularly in the form
of businesspaper sales charls, pro-
vide information which takes this
trisk out of record buving.
Test Benefits

However, lesting a limited num-
| ber of records on a sample num-
ber of machines can pay long-
| range dividends to the astute op-
erator for a nominal cost, a num-
ber of operating companies are
| discovering. According to these
:firm.l;, it can pay the operator in
{ IWOD  Wiavs:

l. By testing a record immedi-
'ately after its release, he can real
lize several weeks' additicnal earn-
tings out of a hit, lose only the
(cost of several copies if it [fails
to win sulficient play. Bul even
if it is not what operators call a
“money maker,” a top hit, the

operator can often change it lo
a location where he can at least
get his wonev back on it

2. It helps build a sounder re-
lationship between operator and
| location owner on two {ronts. First,
it increases the importance of the
operator's music service to the lo-
cation. And second, it gives cus-
tomers of the location a sense ol
participation in picking a few hits
| which thev like verv much and
| therefare which the location owner
| likes

Special Caution
Operators  using record  lests
however, Testing records account
for only a very small percentage
ol total tunes bounght. The great
bulk of all record buvs are based
solidly on actunl sales information.

In addition, locations where test
records are used are carefully se-
lected and the number ol test ma-
chines is only a small percentage
of the total number an operator
operates.

Finally, records chosen for tesl-
ing are very carefully selected on

NEW

DRESS MAKER
CLAIMS ‘FAIR
LADY’ TITLE

NEW YORK—Charges of
“unfair” hit “My Fair Lady™
last week from a source [airly
remote from show business.

A suit, asking for an injunc

tion and $500,000 in damages
' was filed in Federal Courl last
| week against CBS-Television
Il Enterprises, a subsidiary of
| Columbia Broadeasting Cor-
| poration, sole backer of the
| hit Broadway musical, by the
Stutman and Margolin Dress
Company, Ine., a Massachu-
selts conceérm.

It seems that the latter out-
! fit has been manuofacturing a
“Fair Lady” line of ladies’
garments  since 1946  and
claims the name is a regis-
tered trademark. CB5-TV En-
terprises, however, has i
censed the tag "My Fair
Lady” to M. Loewenstein and
Son, Inc., one of the larpest
textile firms, which then ap-
plied it to a Frabie which in
turn allegedly was licensed to
Max Wiesen and Sons. Com-
pany, Ine., another manukbac-
turer of ladies’ wear.

Music business attorney
Jack Pearl is representing the
plaintiff ir. the suit.

T —— ——

the basis of the operators’ own
store of commercial sense aboul
pop music, his broad knowledge
' of what kinds of music go well in
‘his  individual locations, artists
| which have best appeal in indi.
| vidual locations.

| possess a wide knowledge ot all
these factors, testing even on a
| small sample basis of a few rece
lords is definitely not advisable,
Hirms which test report.
However, given this knowledge,
and with a sound sampling pro-
gram operated on a small basis,
the risk of losing moneyv on such
tunes are held to a minimum and
the rewards, in winning a close
n*]uliun*.‘hip with locations, and in
(Continues  on page 981

Celler Warns Gov't

May Wield Cudgel
Over TV Networks

Slaps Option Time, ‘3-Way’ Profits,
‘Sheltered” Competitive Position

By MILDRED HALL

WASHINGTON = Unless there
15 gaction to “remove competitive

| barriers and reaffirm  basic anti-
trust principles” in the television |

industry, thera would be no alter-
native but “legislation placing net-
works wnder direct and detailed
governmenl regnlation,” This omi-
nons  possibility is pointed oul in
the House Anti-Trust Subeommit-
tee stall report, still othcially un-
clisclosed. The Celler Subcommit-
tee's as vet unendorsed report on
Inst session’s TV hearings adds that
it wonld much preler "not™ to see
such legislation.

While the report gives the net-
works a plus for their pioneering
accomplishiments, and concludes
that “no single factor” accounts
for the present “eomcentration ol
power, il proceeds to pull the g
out from  under option time, a
praclice networks held to be 100
wr ocent  essential, during

warings. The report would liave |

the FFederanl Communications Com-
mission study option time with a
view to having it “abolished” by
an amendment to the FCC's chain
broadeast wules. In the event the
FCC fails to come thru op this,

nave strict rules regarding its use, | For the operator who does not | i, report suggests that the Judi-

cinry  Antitrnst  Committee  itsell
may propose legislation along these
lines.

The network practice of label-
ing certhin stations as “must buy”
for advertisers using a web is said
to have the etlect of depriving
mational  advertisers of a [
choiee in selecting the stations and
markels they want. It also puts
the independent station at a dis-
advantage. The report  recom-
mends that the FOC put in a rego-

S OF THE WEEK

TV Film Svndication Becomes
Apgain Industry’s Lileblood . .

TV f{ilm
become the lifeblood of the i
network sales are still regarde
now seem to be infinitely more
svndication.,

business.

A quiet revelution has been taking place in the
Svndieation

and publisher level, stvang examples of non-
- rock and roll suecesses would be the o

Lads, Mitch Miller and Redd Evans.. . Page 20

has again
ndustry. While
d as wvital, they
hinzardous than
Page 10

Major Sponsors Swing Toward

National TV Spot Business . . .

Bookers Prep Big Skeds
For Overseas Jazz Treks . . .

American fazz talent is in greater demand than
ever overseas and local bookers are currently
readying big export schedules for U. §. jazz

units abroad next [all and winter. . .. Page 18

Indications are that more national advertisers

will be using national spot for their TV vehicles
this [all than in previous seasons. ....Page 2

DEPARTMENTS ANDE FEATURES

Dependence on Rock and Roll
Not Necessary to Disk Success
Good material, well-performed

rock and roll to operate su

hit the best selling disk charts, whether it's
rock and roll or a ballad. “You do not need

tradesters. At the artist, artists and repertoire
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|lation prohibiting anv  network
[ practice that forces an advertiser
to buv a designated station as a

requirement to get on the network.

FCC Has Power

The report believes the FOO
has the power (o clear up this
issue and could possibly sugzgest
substitution of “minimum  gross
time charges” for advertisers. The
selection of statioms would  then
b left in the hands of the sponsor,
If the FCOU lacks authority, the
stull report would recommend that
the Department of Justice investi-
gite “must buy™ practices, as noted
in the statf conclusions reported
in The Billboard last week.

Other network  practices and
structure that come in for a lam-
basting in the report by Chiet
Counsel Herbert Maletz and Asso-
ciate Chief Counsel Samuel Pierce
include the networks’ “three-way”
profit in program participations,
| possible anti-trust aspects of net
talent contracls, net competitiva
| wdvantages over independent pro-
| gramming because of over-all web-
ﬁiug of alliliates, multiple owners,
network  control ol time  and
“natural limitations™ of outlet.

Inter-Relations
| The inter-relationships between
'netwoarks, alfiliates and multiple-
lowners have resulted, savs the
stalf report, in nets controlling sta-
tions and station time. Ownership
ol stations by nets has had a “ree-
ognized anti-competitive” inlluence
lon the broadeasting Feld, the re-
| port states. The connection ol nets
fwith 417 out of the nation’s 455
| TV stations, plus the nets’ owned
| stations, “alfords nets an oppor-
tunity to suppress compelition b
(Continued on page 3)

Talent Pacts
Under Fire

WASHINCTON — The ns vet
inreleased  staff  report of the
Celler Subcommittee urged the
Department of Justice to look into
the matter of long-term talent con-
tracls, among other items. Inde-
pendent programmers are at a dis-
advantage on the talent front, it is
maintained, because thevy do not
have the “huge capital resources”™
of the networks to meet prices paid
lor top-drawer talent.

The report also savs that if the
independent packager hias to allot
profits to talent, it often cannot

!

meel  network participation  per-
centages, The talent contracts,
according to the report, have

“grave gquestion of legality”™ similar
to the wld artists’ bureaus that

o gyith a Justice Department
941.
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BIG SPONSORS IN

TREND

Pendulum Swings Toward

National Spot Advertising

NEW YORK—A pronovmeed | available which seem (o be altvact- poliev. manv of these svndicators |
swing in the direction of national | ing the attention of these clients. 'are now willing to begin prmlnc*-"

spot seems underway by many of | Altho many agencies and their ad- tion instead of showing only pilots. |

ii]{: nation's  largest  advertisers,
mwany of whom are not committing
themselves to network purchases.
There are four main reasons for
this trend in the making: (1) More
markets are begiiming to open up
hecause of the Federal Communi-
cations Commission’s  deinlermix-
ture poliey, (2) the spirited three
network  competition, now  that
ABC-TV has become a mijor pro-

gramming power, seems tu indicate |

lower ratings for next fall for a
Lirge nmmber of network adver-
tisers, (3) being frozen out of net-
wirk time slots, manv of T\ s top
fivm producers and distributors are
concentrating on pushing national
spot as the answer to their Lime
}wuhlem, (4} national spot Lias great
wexibility  for advertisers with a
multitude of prodocts toe sell, a

stromg asset in this dav of wulli-|

product clients,
Clients” Study
A large nwumber of cdlienls is

already  giving  national  spot
weighty  consideration.  Among
them are Coloate - Palmolive, |

Procter & Gamble, Wesson Oil,
Culf, AMiller Beer and Vicks. The
P. Larillard Company has already
bonght the new “Adventures of
Martin Kane™ from Ziv-TV and
“"Harbor Command” in five mar-
kets, with an eventual jump to 61
possible,  (See  other story  this
jssne.) This is the initial buv made
b this firm of a two-run properties
fm national spot.

Just as impoitant, such firms as
Screen Gems, Television Programs
of Ammerica, Ziv and CBS-TV Film
Sales, which have racked up im-
pressive records with some of their
network propertics, have pilots

Heavy Industry
Spends 44 Mil

PITTSBURGH —— In the past
five vears hig industry has spent
544 500000 in network TV to ac-
guaint the public with the merits
of the partienlar materials they
‘produce thra institulional advertis-

mg.

CBS-TV President Merle Jones

'vertisers felt in the past that svndi-
eation producers could not pro-
feel that the picture has changed.
' Thev cite the fact that Ziv has just
sold "Harbourmaster™ to H. ]. Reyv-
‘nolds for network rm on CBS.
'TPA has "Furv” and "Captain Cal-
Jant™ on NBC, and CBS Filin
Sales has "Navy Log” on ABC.
Screen Gems

Sereen Cems, which has a great
number of properties ronning on
the various webs, is also pitching
‘many of its shows for national spot
o, HI"{'H'I]ﬂE S0 TGN Y TIESWT WL
kets are beginning to open up due
to the FCC's new deintermixture

|me top quality shows, they now |

This enables a potential client to,
see several shows in a series. '
The P. Lorillard buv of “Martin
Kane” also illustrates the Hexibility
of national spot. The advertiser |
will nse different markets to adver-:
lise its different products, a made-|
to-order technigue for many clients |
who Lave peculiar marketing prob- |

lemns in different areas.

All this is not to sav that any
large mumber of advertisers will
not use the network 1TV next full.
It is the traditiomal and preferred
method of impact TV advertising. |
But it is to mdicate that the num- |
her of  advertisers  taking  the
mational spot route will increase.

'NO SHOW, BUT—

e e —

wrapped up stll another major
Cdeal last week when Bristol-Myers
placed an order for 5:30-9 pan.
Wednesday for next season’s spon-
sorship. The program expected to
'be the Lou Edelman produced
“Californians.”

The time period follows “Disney-
Hand,” and n:itur-.l”y, beeuuse of its
strong rating inheritance, is con-
sidered to have great viewing po-
tential, Tt opened up last week
when American Tobacco decided
| not to renew “Navy Log next sea-
'son. U, 8. Rubber, the co-sponsor
of the series, will pmhn]ﬂy pick up
the entire tab. “Navy Log” will
probably be placed into the 9:30-
10 period Wednesdavs which is
being canceled by Tond.

People’s Fate
Still Up in Air

Procter & OCGamble, this season’s
co-sponsor, 15 not happy with the |

ter of “The Big Record,” CBS-T\"s |
new 8-9 p.om. Wednesday entrant, |

Bristol-Myers for
ABC's 8:30 Wed.

NEW YORK — ABC-TV| Bristol-Myers has  also Eum‘t*t]l

ot of its one-quarter sponsorship |
of Wednesday -9 evening for nest
season om CBS-TV, tho it will re-
madn with Vie Damone which will
runcin that time period during the !
suner,

Bristol-Myvers will alsa sponsor
the “Arthur Murray Dance Party”
in the Mondav night 9:30-10 i,
slot on NBC-TV, This means that
the Robert Montgomery summer |
playhouse will not retum this vear |

Pall Mall May
Nix ‘Big Story

NEW YORK—"Big Starv,” the
longtime TV series for Pall Mall
vigarettes, seems lo have come to
the end of the trail. American
Toubaceo, which has had the prop-
ertyv since its start on TV, has
given up on it and is shopping for
a new property to replace it in the
Fridav evening 9-9:30 slot.

“Big Story” is produced by Pyra-
mid Productions. It was origin-
ally developed for radio by Ber-
navdd  Prockter.  Among  its
sponsors during  the last severul
veasons were Simomz and Vicks.

Olds Verges on
Record’ Buy

MAEW YORK—=0Oldsmobile is an
the verge of buving the third quar-

kellogg and Pillshury have already
contracted for the wmsie show,

Bristol-Mvyers has definitely de-
cided not to renew, (See other
Bristol-Myers  storv  this  issue.)
American Home. the other of the
guiartet of this season’s clicnts, is
also likelv to bow ont.

NBC Plans 7:30
Sun. Fairy Tales

NEW YORK — NBC-TV i
evidently  readving a  series  of
fairy tale shows for ils Sunday
T:30-8:30 pom. Fall slot. The se-
ries wonld be produced by Fred
Coe and is already well along in
preparation,

"Pinocehin,” &  one-shot, was
bought List week by Rexall for the

Lin the 9:30-10:30 slot Mondays on | time period for early next season’s

“told this to a gathering of the | Property and does not want to

National Industrial Advertisers As-  TEHEW.

sociation here last Thursday (2). | Bordens, the other sponsor, has
“OF this total,” Jones told them, ot an extension of the contract

$7.000.000 was invested hv Rev-|signing date, so that it can decide

wolds Metal, $6.000.000 by U. §. | whether to renew or whether to

Steel, $6,250,000 by the Alumi- by another series.

wum Company of America, %5.- N 2 |
NBC, Gulf Oil Talk

500000 by Dow Chemical and |
over $3,500,000 by duPont.” 1 e .
Of “Tin Pan Sally
NEW YORK—CGulf Qil, which |

“It is aoteworthv,” Jones con- |
is not returning to its Jong time |

tinmed, “that only one major com- |
pany was active in TV in 1952,

buy of “Life of Rilev” on NBC-TV,
is talking to ABC-TV about "Tin

the Jolms-Aanville Corporation
with an initial investmoent of $283,-
000, In 1956, the same corpora- mg It 4NV
tion devoted nearly 730,000 to!Pan Sally,” a situation comedy |
with songs.
| The time periods being mulled |
are  Saturdav, 7-7:30 pan, and

TV advertising.”
BiShﬂ'p wun.l.s Only !Eim:d-.lg.', 3:30-9 p.m.
V2 of Beat Clock |’Honeymooners’

NEW YORK — Hazel Bishor| Raruns Get Client

has asked the CBS-TV network | |
for velief on its sponsorship of | NEW YORK—P. Lovillard will |

“Beat the Clock,” Tridavs 7:30-8 sponsor reruns of “The Honey-
. The advertiser wants to cut mooners” in the Saturdav night
ack 1o altermate-week  sponsor- | 8-8:30 pom. slot en CBS-TV for

ship of the quiz show, | 13 weeks this summer,

The network is looki . The show was produced via the
terested clients. ectronicam method of filming |

NBC.

r-ihlm'ing.

Winchell Vs.Thomas‘

Mon. at 9

NEW YORK — Programming
maneuvers mav o lind  Danny

NEW YORK —— Next season’s | and Walter Winchell sepnaring off
plans for “People’s Choice,” the|in the Monday 9-9:30 pan. slot|
TV vehicle are still up in the air. next Lull. The Thomas comedy se-

ries, which will be thoroly over-
hauled from the cnrrent “Make
Room for Daddy” format, s

ra strong possibility for that time

period on CBS-TV, with General
Foaods in as alternale week sponsor
and Provler & Camble out.

The ™Walter Winchell File”
dramas are being nmlled by Rev-
lom [or ABC-TV viewing, its fourth
network buy for next season. Rev-
lom has hankered for the Monday
at 9 spot, trving Hest “Most Beanti-
ful Girl in the World®™ and then
“Can Do” on NBC as entries which
misearried.

Westinghouse Sets
‘Studio One’ Buy

NEW YORK —— Westinglhouse
has tirmed up its sponsorship of
“Studio One,” CBS-TV 10-11 Mon-
dav nights, thru the season of
1957-535. It had been reported
that Westinghouse was considering
swilching to alternate sponsorship
of the dramatic show beginning
Jarmary 1, 1958,

MeCann-Erickson is the agency.

developed by Dn Mont Labora-
tories. Lennen & Newell is the

agency.

= i -
Y P T ™ v, W[

in Fall?

“Voice of Firestone,” scheduled
to move from 8:30-9 pm. to a
new 8 pom. start, would remain
where it is if the Revlon deal
is consummated.  Winchell and
Thomas will be facing “Twenty-
One” on NBC. in a three-way bat-
tle to inherit the healthy *1 Love
Luey” ratings.

ABC has "Navy Log,” with U.S.
Rubber a full sponsor, in reserve
ifnr the Mondav 9-9:30 pan, slot,
should the Winchell show he
moved by sponsor request to a dif-
ferent time.

0= §

'as the Midwest, since tests

ALIGNMENT

CBS-TV Tape
Operation

Under Way

HOLLYWOOD — CBS-TV last
week put its TV tape machines
into fnﬂ operation as daylight sav-
ing time went into ellect. In doing
s0 the net, for the first time, 1s
aligning its Pacifie Coast schedunle
to full into the same pattern as ils
Eastern sked, a move first revealed
in The Billboard (Januury, 1957).

This means that advertisers who
have had their programs appearing
in a ditferent time slot in the West

now have the shows go on in the
same order thruout the country.
The Pacific Coast will have the
same network sked. 6:30-10 p.m,,

Knu‘e
shown the peak andience oconrs
here-an hour earlier than on the
Eustern Seahoard.

Ouly Wednesday and Thursday
nights will remain somewhat in
jumbled order, since the web as
vet does not have enomgh tape
nuchines to take care of all the
live programs those two evenings.

56, Sponsors

Cook Net Deals

MNEVW YOBRK — Scereen Gems

.q-ll'.l.'-i two hot deals cooking with

Cvarions network sponsors. The film
| production and  distribution  firm
!ﬁi..‘i Alcoa and Goodvear interested
Jin anthology series that would star
| four names. The program is tick-
teted for the Monday 9:30-10 slot.
' Don Sharpe has also put in a hid
| for this business,

Sereen Gems is ulso readving
another anthology series for the
Singer Sewing Machine Company,
i'l'his would star four female mames
iwho are to be selected by the pro-
!.-;per_-rive Sponsor.

‘Barry-Enright to
'Produce for NBC
'For $2,200,000

NEW YORK—TJack Barry and
Dan Enright have signed the %2.-
000,000 long-term deal by which
they will become emplovees of
NBC-TV in production roles, but
will be able to create new proper-
ties on their own.

The Barry-Enright Company of-
fice will remain their headguarters,
with NBC  buving  oulright
“Twenty-One,” “Tic Tae Dongh.”
“Life Begins at 80" “Juvenile Jury™
and the new “High Low™ formut.

NEW YORK—Edsel, the new
division of the Ford Motor Com-
pany, has firmed uwp on its net-
work requirements for next season.
The potential sponsor has dis-
carded its plan of presenting a
series of 10 spectaculurs,

Instead. it is searching for about
three blockbuster spectaculiars, The
first, and puossibly the second,
would be presented on a two-
network spread to gain formidahle
saturabion,

For eentinuity of TV advertising,
Edsel is considering alternate

Edsel Seeks Three
Spec Blockbusters

sponsorship of a top hour program,
possibly a dramatie show, Should
no such ])mperty* become avail-
able, Edsel will then consider alter-
nate sponsorship of tweo half-liour
properties,

The change in TV sirategy is the
‘result of executive thinking that a
balance between spectaculars and
regular shows wounld better intro-
duce the car to the nation's buvers
by giving both impact and con-
tinuity. Foote, Cone & Belding,
Chicago, is the agency.

www atericanradiohistory com
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ABC-TV Offers

Hiatus Rates as
Lure for Winter

NEW YORK—ABC-TV is of-|
fering attractive summer terms to |
new advertisers and unmmmittcd;
sponsors on its current schedule in |
the hopes of getting a high per-|
centage of them to remain thru
the fall and winter, :

Mogen David, Sterling Drug, |
Armour and Kleenex are giving up |
their present ABC buys without |
having put the money elsewhere. |
With web indueements, Mogen |
Duvid will pick a show to replace |
Danny Thomas in June and Ster-!
ling Drug is mulling a change of
time from its Friday 9:30-10 p.m.
slot to Thursdays,

Ford, which so far has given no
indication of leaving or retaining
its Wednesday 9:30-10 p.m. buy,
will programn reruns of “Ford The-
ater” for 17 instead of 13 weeks, a'
welb  concession.  With  several
other advertisers, ABC permitted
repeated switches in time period
to be sclieduled, to satisfy the
clients,

The arrival of Carter Products
(Tuesday, 10-10:30 pm.) and As-
sociated Produets, Ine., |['I'uest:l.-1;-,=,1
9-9:30 p.m.) as new ABC sponsors |
is credited to the web's “encourage-
ment” summer poliev, with similar
offers out to Miller Brewing, which
is leaving “Wire Service,” and
American Chicle, which wants to
leave “Ozark Jubilee.” ABC has
prepped a new music show, en-
compassing country and western,
calvpso and rock '’ roll, to attract
Chicle into a summer start for a
winter possibility.,

Revlon, searching for a fourth

Billboard
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C_BS—to Sub__

‘Cosmopolitan’
For ‘Valiant’

NEW YORK — CBS-TV will
replace its longtime daytime soap
opera, “Valiant Lady,” with an-
other of the same breed, “Hotel
Cosmopolitan,” some time in July in
the 12-12:15 p.m. strip. The web
is looking fer n top-notch host to
introduce the drama. The strip is
mainly  sponsored by Standard
Brands.

The web is also scarching for a
host to handle the “"Our Miss
Brooks” strip, 2-2:30 p.m. It is felt
that the injection of male person-
ality would not only help attract
the female viewing publie, but
would be of considerable assist-
ance in delivering eommercials,

Schick, Toni
In NBC Deals

NEW YORK —— NBC-TV last
week wrapped up two alternate-
week deals.  Schick marched in
and purchased halt of Cisele Mac-
Kenzie, which it will share with
the Scott Paper Company. The
program will be seen 9:30-10 p.m.
next fall.

Toni will take over alternate
sponsorship of “The Hit Parade.”
American Tobacco will remain as
the other sponsor. The show will
stay in its present 10:30-11 Satur-
dav night slot. “High Low,” a
new Barrv-Envight package with
Charles Van Doren as a panelist,
is being prepared for Saturdays
at 10.

network buy, and Lever Bros.,
mulling a daytime strip, have been
offerecd low-rate early starts for
trial telecasts in August. Mean-
while, ABC has sold Saturdays,
88 pm., to the Billv Graham |
evangelical erusade for six weeks |
with a stroug possibility of fall
continuance in another slot. '

=

CELLER WARNS WEBS

Report Slams Many Practices;
Gov't to Act Unless Changed

® Continued from page 1

guin access to the networks.”
Individual Shows

Not only in its over-all advan-
tageous position, but in its individ-
val program deals, the networks
take advantage of their “sheltered”
competitive position, the report
says. It says the webs' profit in |
participated and owned shows is
threefold: When the sponsor pavs
in excess of cost of program pro-
duction, profit from rerun rights
and profits in “subsidiary or mer- |
chandising rights in certuin pro- |
grams.”

ing a composite week. ABC, bus-
ing its figures on a 1935 schedule,
is reported to have produced 23.3
per cent of all programming, plus
a financial interest in an additional
4.5 per cent of independently pro-
duced programs.

Showing svmpathy toward the
indie TV filn syndicators, the re-
port savs nets make “exorbitant”
profit demands so that transuc-

rival program sources sceking to|cent of its programming total dur- | port savs they claim “little profit”

Chromy fivst run, and  bargain for
Cparticipation in all profits to be
derived from the progrum in ques-
tion.” It's a “buver’'s market,” the
report states, and the webs can
demand amvwhere from 25 to 50
per cent of all profit categories to
be realized from the progran.

. The report brushes off the webs
If:!ilil]l'.l.'i of large losses from unsuc-
' cessfal program ventures and from

tions “become Ffinancially infeas-  public service programming. The

ible” to the svndicators. Also op-
eraling against the independents,
arc net control of time and outlets

advertiser “ultimately pays all pro-
ermn costs.”  Directlv, they pav
program charges on the show they

Net participation in  program and preference for their owned agree to sponsor. Indirectly, the
production was outlined in the re- programs. Exumples eited are [time charges paid by advertisers
port on the basis of 1958 sampling  those covered in hearings — a  cover the production costs of net-

tor CBS and NBC. CBS

was | bumping of Sereen Cem’s “Four 'work public service and sustaining

shown to have participated in Star Plavhouse” by CBS in favor | programs, plus any unrecovered
whole or in part in 57.6 per cent of its own “Plavhouse 90, dump- ! network cost of commercial pro-

of all its programming, with 50.5
per cent of prime evening hours |
given to the owned shows, NBC
was reported to be financially in-
volved in production of 48.9 per|

ing of Television Programs of

America’s “Susie” by NBC in Favor |

of its own “Great Gildersleeve.”
In spite of the networks' “shel-
tered” competitive position, the re-

FUTURE FEATURES

cgramming, the report believes.
Coin Flip

On the other side of the sponsor
|c—nEﬂ. the staff report recommends
kuocking off discount practices by
the webs to large advertisers as
“discriminatory.” Legally, the re-
port would close loopholes in the
Fobinson - Patman and Clayton

i Anti-Trust Acts by an amendment
| bringing “services” under the stat-
a s uy o utes, as well as products—thereby

NEW YORK—ABC-TV is talk- |
ing to RKO about the purchase|
of more features from the group of |
150 to which RKO has sales rights.
The addition of 13 to the current
evele of 26 in the web’s Sunday |
7:30-9 p.m. slot would bring the
sale right up to the December 21
date on which rights go to C&C
Television, giving ABC time to de-
liver sm'eraF new properties which

ABC Sets Thursday
Night Up to 10

NEW YORK — ABC-TV has
inked its Thursday night line-up
for the full, with Alars, Inc., buy-
ing “Circus Boy” and Sylvania
moving over from CBS-TV for
“The Real MeCoyvs.”

“Circus Boy,” currently in the
Sunday T:30-8 p.m. slat on NBC-
TV for Revnolds Metals, will debut

on ABC September 19 in a web
52-week buyv. Mars has picked up
aliernate weeks. The Thursday |
7:30-8 p.m. show will be followed |
by Disney's “"Zorro,” bought by
Seven-Up for alternate weeks,

In the B:30-9 p.m. spot, Svl-
vania Electric Products has taken
full scason sponsorship of “The
Real McCoys,” situatior comedy
starring Walter Brennan, directed
by Sheldon Leonard for ABC,
Sylvania will give up on “The
Buccaneers” on CBS-TV after this
season. Pat Boone follows at 9
p.m. for Chevrolet, with Mennen
in at 9:30 with “0.5.5."

Where this leaves Kaiser Alumi-

Closed-Circuit STystem

Names Peter J. Smith
NEW YOBRK——Peter ]. Smith,
manager of Tele-Sales for NBC-
TV, has been named veepee of
Closed-Circuit Telecasting System,
Ine., as par' of an expansion pro-
gram for the closed circuit color
TV firm. Smith supervised color
closed-circuit shows at NBC and
Emduﬂe:l and directed many of
em.

num, which had expressed interest |
ir the Thursday 89 p.m. time, is
ABC’s secret. They're still mulling '
a Kaiser live drama hour and al
back-to-back pairing of alternate- |
week buys,

“Casey Jones” and “The Califor-
nians,” displaced by the arrival of
“Circus Boy” and “Real McCoys,”
are being offered in a choice of
whatever time periods are left in
ﬁlEE's rapidly tirming fall sched-
ule.

CBS News Dept.

Promotes Feeney
NEW YORK—Harry ]. Feeney

has been named manager of Trade
and Business News for the CBS-TV
Press Information department. The
assignment is a promotion for
Feeney who formerly was Trade
News Editor.

He has -been with CBS for 14
VEArs. '

Leonard H. Hole, 49,

Dies April 30 in N. Y.

NEW YORK—Leonard H. Hole,
49, director of Program Develop-
ment for NBC-TV and a veteran
of more than 25 years of TV and
radio production, direction, writ-
ing, programming and administra-
tion, died Monday (30) in New
York. He joined NBC in 1950. His
wife, daughter, mother and a
brother survive.

wwWw americanradiohistorv com

can't be filmed in time for October
debuts,

The web is also mulling a buy ol
13 BKO teatures for a summer se-

‘ries, Trendex studies indicate that

the Sunday show, “Hollywood
Film Theater,” has almost doubled
ABC’s rating in that time period
and brought its audience share
from an 8.4 in March to a 13.0 in
the latest report. This figure, for
the April 25 telecast, is regarded
as “sensational” by web program-

mers, especinlly since the pictore, |

“The Locket,” had alreadv been
plaved in New York. Thev also
credit the film series with part of
Ed Sullivan's Trendex drop from a
23.5 average in March to a 179
on April 25,

[f ratings are sustained, ABC

(will search for other feature Film

packages and make a new time
available for a weekly movie.

CBS Has Pilots of

Eve Arden, Revue

NEW YORK—Two more pilots
are in the CBS-TV shop for fall
selling. The first is a new Eve
Arden comedy series about a lec-
ture tour, based on Emily Kim-
brough’s autobiographiecal
“It Gives Me Great Pleasure.”

The second, a revue directed by
Byron Paul, stars Dick Van Dyke,
erstwhile quiz panelist, as emsce,

MONEY-SAVING SU

over sin%la copy rates).

book, | |

el kT yeepeepeppeepepep————————— F 0§ R R R E R R Rl e

Enter my subscription to The Billboard for a full year
(52 issues) at the rate of $15 (a considerable saving
Foreign rate $15.

eovering network discounts to cer-
'tain advertisers.
The report takes a slap at
alleged exorbitance of AT&T
transmission charges. The report
' savs the Federal Communications
Commission has let too much time
| go by without holding hearings on
i the rates.

Plough Seeks
TV Program
To Make Bow

| NEW YORK —— Among the
spousors looking for video pro-
rrins is an advertiser new to net-
work TV, Plough, Ine. The com-
pany produces a wide wvariety of
' medicines, among them Musterole,
1 5t. Joseph Aspirin, Nujol mineral
oil and Mistol nose drops and Mist
reough svrup. In the past it has
spent heavily on spot raclio.
Among eurrent network clients,
Wesson Qil is said to be searching
for alternate weeks of two half-
hour shows. The advertiser has
been assiduously wooed by all the
networks. Other sponsors in the
market for TV progeamming and
time are Benrus watches, Life
magazine, which intends to retain
its alternate week sponsorship of
CBS-TV's “Person to Person,”

ﬂTiidmut and Vicks.

. PROGRAMMING—
| the key lo successful TV advertising

| THE BILLBOARD—
* the key lo succomsful programming
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MAY 6, 1937 THE BILLBOARD TV FILM PROGRAMMING
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L Follow-the-leader is a great game — for children. Grown-ups who
play it are mere lacklusters and lardbottoms. Especially in business. Sure, you can
be a perfectly respectable mackerel by swimming along after your fellow-mackerel, But

! | it's a whole lot more exhilarating to go after your tidy buck by bucking the tide.

That goes for our business as well as yours. Traditionally in the TV
film syndication field, you're supposed to make your big deals first. Get off vour nut! Go
after a network sale! No soap? (Or cereals, or cigarettes?) Then pitch for the giant
regional deals. Only after that can vou afford to sell smaller regional, or loeal, sponsors.
That’s the theory. And that's where we part company with all the other mackerel,

In our book, the local, regional and spot advertiser is a first-class
citizen who needs, wants and rates first erack at first-class syndicated TV film products.

With this mad, impetuous notion, we sent our new submarine-adven-
ture series, “The Silent Service,” down the ways. We aimed it straight at non-network
advertisers. And in only 24 days, we more than matched the heady dollar effect of a
major network deal. Our biggest regional deal involved just four markets. We are off our
nut — and the biggest part of our potential still stretches ahead like an open sunlit sea.

The syndication market a secondary one? Not so’s CNP would notice,

Prime syndicated film properties for local, regional and spot advertisers exclusively —

that's ouridea of a big deal. It works fine! NBC TELEVISION F ILMS

a division of CALIFORNIA NATIONAL, PRODUCTIONS

WWW americanradiohistorv com
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Ommbus Almost Set
For Switch to NBC

NEW YORK — "“Onmibus” is!backing of the Ford Foundation. .!ne public service show entitled | Note.”
the producer of | “Thirteen for Billy Gray”
Ahe property for the last several cerned Omaha's Children's Mem- | Lanclin Plos pulled out, will re-
|seasons, along with several associ-

virtually set to switch to NBC-TV - Robert Sandek,
next season. The program is ex-
pected to occopy the alternate 4- |
3:30 slot Sunday afternoons where’
:r will team with “Wide,

Hates, has bought the
asscts,

“Oimnibus™

The property is expected |
Wide to be up against CBS-TV's new

Waorld,” which is expecied to be howr entrant “Seven Lively Arts”

L
renewed by several divisions of vhich may be

slotted  somew Liere

between 4 and 3:30 next fall.

Coneral Motors,

“Omnibus” already has its first ©
sponsor, the Union Carbide and
Carbon Corporation, which is re-
newing for next  season.  Alo
minum, one of the current ABC-
TV spomsors, has not made up ils
mind as to whether it will go with
the show aguin next fall.

NBC is expected (o see whether
it can persuade I-LI]IJ‘H.III-: to pick |
np part of the “"Omnibus " sponsor- | ©
ship bill, since it has already dis-
played an interest in the property.
The show will be produced next|
fall for the first time without the

SMARTEN UP

i S T e NS P RS e

O I PSP | T I T ey O

This chart 15 the TV industry’s only guide to 1%e coms
parative menthly cost efficiemcy of Class A fime  nelwork
programs asd of cost efficiency by 2udience compovitien,
However, since many Factors other than ihe purély stotistical
are [nvolved Im determining the walue of aoy program Lo its
sponsar, readers are urged o etilize this matesial as &8 guide

ehild

"The 13 was the mmber

creports an andience of 300,000,

KMTYVY Pubsery
Salutes Medicine

OMAITA —— Station KMTYV,
here, saluted Medical Education
Week last Saturday (25) with al

It con- |

corial Hospital, woden: medicine

cand surgery. The camera went in-|

side the hospital and scanned a

having an ‘11111E||1.|utnn*n |
of people
necded lor the operation. KMTV

The Billboard Continuing

COST-PER-THOUSAND
Analyses of Network TV Shows in Class A Time |

Boged on Mareh TV audience measurements of AMERICAN RESEARCH BUREAU

Bbd e i -\.mw-\.?w-q Ak i
B o
A

ing each shew's tokal program &nd det time costs by ihe total

riather than as the absaline yar
merils of ditferent programs.

Nielsen Co.

Issues 1957

News, Comment & Sports Shows

o cost per Thousawp HOMES per commerciaL minute

1. CAVALCADE OF SPORTS (Gillette, Toni, NBC). . % 152
Facfs Books 2, WEDNESDAY NIGIIT FIGHTS (Mennen, Pubst,
: y T ., e 229
NEW YORK—The A. C. Niel- 3. PERSON TO PERSON (Amer. Oil, Time, Inc., CBS) 2.39
sen Company last week released 4. DOUG. EDWARDS NEWS (Amer. Home Prods.,
its two annual “Facts” brochures, [91: 1 IR R ¥ |
graphing the basic dimensions of | 5. PRUDENTIAL (Air Power, CBS). oo v ronvnnnns 513
TV and radio. | . B. JOHNS-MANVILLE {Meet the Press, NBC). . ... R |
. One of the most interesting Fucts 7. NBC NEWS (Quaker, Time, Miles, Sperryv-Rind,
in TV Facts, 1957 was that 72 P vl 0y L ;e ety UL SR SO 4.43
per cent of the country’s TV homes 8. RED BARBER (State Farm, NBC).oovnnonnnnn. 6.07
“fﬂfih fﬂ';r or more stations per 9. JOHN DALY NEWS (General Cigar, Du Pont, NBC)  6.13
week. Only 4 per cent of all TV 10. SEE IT NOW (Pan-American, CBS). .. ....vonun.. 14.33

homes are serviced bi.; only one
station. (This, despite the fact that
143 of the nation’s 263 TV markets

o cost per THousano MEN VIEWERS rer commemciaL mimute

have only one station, while only 1. CAVALCADE OF SPORTS (Gillette, Toni, NBC). .% 1.38
16 markets have four or more.) 2. WEDNESDAY NIGHT FIGHTS (Mennen, Pabst,

The Nielsen “Faets™ also demon- ) 1.94
strated that in no region of the 3. AIR POWER (Prudential, CBS)................ 2,93
country are TV sets owned by less 4. PERSON TO PERSON (Amer. Oil, Tm'u:- Ine., (‘E’i) 3.16
than two thirds of all homes. The 5. DOUG. EDWARDS NEWS (Amer. Home Frﬂ-rls

Sonth has the least TV penetra- L T e [T P B0 Ve .3.33
tion, 68 per cent, 6. MEET THE PRESS (Johns-AManville, NBC). ..... . 338
Nighttime TV 7. NBC NEWS (Quaker, Time, Miles, Sperry-Rand,

]'Ittlmﬁ 'rn.' mgrnm“"ng -l-q ."'lll“'ET EJI.'I "\EL] ................... PR s os s oE - 3.12
“-;_'.[f_ 1ed b!,r 31,400,000 homes per 8. RED BﬂHEFH (State Farm, "JEC} .............. 2.44
day and 33, 700,000 homes per 9. JOHN DALY NEWS (General Cigar, Du Pont, ABC) 7.61
week., This Nielsen found in its 10. SEE IT NOW (Pan American, CBS). . ..oovvnnnen . 14.83
media study of March, 1958, when '

the total number of TV homes was
35,100,000. TV cireulation is now

o cost per THousan WOMEN VIEWERS rper commenciar mimure

o by e el gl s L, s s (TS T ¥ (i sy b bl byt LY LA

The figuwre skown for each program represents (he sponsar’s
cost for redching 1,000 TV lomes, men, women ar childred per
mimile ef commercialy, These figures were reached by divid-

‘Hold That Note’
To Return Not as

Hiatus Replacem'’t

"\LH YORK —— "Hold That
the musiquiz which exited
NBC-TV three weeks ago after

turn fo the web in June. rF[Iﬂ!lEl.H\.-
as am entrv for next season, not
a summer replacement,

Wednesduys, 10:30-11 pm., and
Tuesdiyvs, 7:30-8 pan., for the col-

| oreasts,

By Program Type:

NBC Gets Public

Service Award

NEW YORK—XNBC last week
was awarded the Certificate of
Achievement of the American Pub-
lic Relations Association for ac-
quainting the American  people
with the worth of network service.,

It was the onlv award made

:I.hf.'s ear o hrnm]u.mlin net-
An nmamed sponsor is weighing | ’ >

kenneth Bilby is

work or station.

vice-president in charge of publie
crelations at NBE.

- -F-m-u-'hni

™

dziick Im arzessing the relaylve

NEWS, COMMENT AND SPORTS
ADVENTURE, MYSTERY, WESTERNS

: T R W
o
lhhﬂh.m-nn.mh..‘_..x..-.-'.:hx“

)

nember &l Wames, men, wamen and chifdren wnder 16 reached
oy ihe program, 25 determined by American Research Bureau.

These resulis them werg civided by the aflccated commersial
minules in the program. Net time and preeram cosit  uted
are ectimates made by The Billboard after extestive research.

Adventure, Mystery & Western Shows

o cost per Thousano HOMES per commemciar minue

1. ALFRED HITCHCOCK (Bristol-Myers, CBS)......51.92
2. LASSIE (Campbell, CBS). . iiaciiariianenssosnns 214
3. GUNSMOKE (Liggett & Myers, CBS)........ e Raat)
4. LONE RANCER (General Mills, Swift, ABC)...... 2.33
3. WYATT EARP (Procter & Camble, General Mills,
BT e st otk e R R 6 AR e e 245
6. ROBIN HOOD (Wildroot, Johnson & Johnson, CBS), ., 2.39
7. CHEYENNE (Chesebrough-Ponds, Genzral Electric,
B e e S R T e e . 2.69
8. DRAGNET (Liggett & l"L['l. ers, Schick, NBC). . eI,
9, THE LINEUP (Brown & Williamson, Procter {».;
ETBlE. (R . e s -1 |
10. ZANE GREY (Ford, General Mills, CBS), ......... 2.51

o (os7 per THousano MEN VIEWERS rer commerciar minure

1. ALFRED HITCHCOCK (Bristol-Mvers, CBS)...,..$1.99
2. GUNSMOKE (Liggett & Myers, CBS)............, 2.22
3. WYATT EARP (Procter & Gamble, General Mills,

ABLY vooe D I e e S e T 2.95
4, CHEYENXNE iF hesebrough-Ponds, General Electnic,

BB scvamr an s e wre R e 2589
3. LASSIE {Campbell, CBS)....., NPT TTARBUCRR. 1. L
6. ZANE GREY (Ford, General Foods, CBS). . ....... 3.00
7. DRAGNET (Liggett & Myers, Schick, NBC). . ...... 3.16
8. THE LINEUP (Brown & Williamson, Procter &

Gamble, CBS). . ..ovivins

..................... 3.2

9. BROKEN ABRROW (Mliles, General Electric, ABC).. 3.42
10. NAVY LOG (Amer, Tobaceo, U. S, Rubber, ABC). .. 3.38

o cost pen THousao WOMEN VIEWERS rer commenciar minure

; : 1. PERSON TO PERSON (Amer. Oil, Time, CBS)....% 2.05
Skwg 'gg’gﬁ“;‘jf‘;;;g?ﬁg;““" 2. CAVALCADE OF SPORTS (Gillette, Toni, NBC).. 2.57 1. ALFRED HITCHCOCK (Bristol-Myers, CBS)....... $1.63
Vi E‘l.:l-"'ll'l reaches its peak be- 3. MEET THE PRESS (Johns-Mansville, NBC)...... 3.31 2, GUNSMOKE (Liggett & Myers, CBS)............ 21D
G B gﬂ HeT InPthﬂ Pt 4. DOUG, EDWARDS NEWS (Amer. Home Prods., 3. LASSIE (Campbell; CBSY. . .ivivavivainivnsess . 297
Toir the. Sidiencs  er aierags o ————— 3.49 4. LINEUP (Brown & Williamson, Procter & Gamble,
T b e 0 e ot AR 5. WEDNESDAY NIGHT FIGHTS (Mennen, Pabst, 58 T 2.53
second 28.900.000 homes. The 10- ABO . ot e 1.76 3. CHEYENNE (Chesebrough- Pund-;, General Eh Lhu.
11 p.am. Lour is nesk with 23,700, 8. AIR POWER (Prudential, CBS).......covvirenes 3.98 O e e o R N R W AT G -
000 homes, then 7-8 p.m. with 7. NBC NEWS (Quaker, Time, Miles, Sperry-Rand, 6. WYATT EARP (Procter & Gamble, General Mills,
22,800,000 and then 6-7 p.m. with Amer. Can, NBC).........ooooiiiiiiiiiiiniat. 4.38 ABC) ovsviiae T s e e e
19,300,000. Peak daylight viewing 8. JOHN DALY NEWS (General Cigar, Du Pont, ABC) 6.32 7. ZANE GREY (Ford, General Foods, CBS), ....... 2.83
]5 at ,ﬂ_ﬂ. Pm 1||_1',"|th 1.5 ..H:"} nﬂﬂ pﬂr ﬂ'— BED H&MEH {Stiltﬂ 1";1:'111, HEL} -------------- Q-ET ?. DH 'EGNET [ngh[‘tt & .\{} E'TE,. Sﬂhiﬂk "‘JEC}. R 2!"13
average m]_nute ]“-Et a -;hude over ]['.'. SEE IT NOW [Pﬂ.ﬂ-ﬁlﬂﬂl’iful’l‘ I:ES}., R 14.50 9. WEST POINT {GE'I'JE].'JI. Fﬂﬂdﬂ CES:I ...... 3.09
the late-night 11-midnight. 10. NAVY LOG {Amer. Tobacco, U S. Rubber, ﬂEE}' 3.2?
o cost per Thousanp CHILDREN VIEWERS rer commemcian mimure
Syl , o cost per Thousawp CHILDREN VIEWERS rer commenciar minute
(Prudential, CBS)i.....oovvvuennns $ 3.28
Pulse rﬂF T wenty 2, PERSON TO PERSON (Amer. Oil, Time, CBS).... 10.05 1. LASSIE (Campbell, CBS). v vvvrnrererenenas v e 8157
3. DOUG, EDWARDS NEWS (Amer. Home Prods., 2. LONE RANGER (General Mills, Swift, ABC)....... 1.7
TV Network Shows L M R O G Siusfaniss TOAT 3. ROBIN HOOD (Wildroot, Johnson & Johnson, CBS). 1.99
4. CAVALCADE OF SPORTS (Gillette, Toni, NBC).. 11.26 4, RIN TIN TIN (National Biscuit, ABC)............ 203
ek 18I 5. WEDNESDAY NIGHT FIGHTS (Mennen, Pabst, 5. CIRCUS BOY (Reynolds Metals, NBC)............ 2.51
Rank Program & Network Rix. ABE) iy vvasaveranmon e s Eae i svavaranes e Lo 6. CHEYENNE {Chesehmugh Pnnds General Electric,
L 1 Love Locy (CES) ............... 383 6. NBC NEWS | naLEr Time, Miles, Sperry-Rand, ABC) .. .iiiiiiiiiriinnrinanttessasanrssannnss 2,00
-volbemeg i B R S e <A Amer, Can, HE{:}W 19.09 7. THE BUCCANEERS (Sylvania, CBS)............ 2.78
4. G.E. Theater (CBS) ......0000-.. 317 7. JOHN DﬂLY NEW (General Cigar, Du Pont, ABC) 21.20 7. ROY ROGERS (General Foods, NBC)........ casis Bk
5. 564,000 Question (CBS) .........., 321 8. MEET THE PRESS {]nhns-"vhnulle NBC) . seiin 2211 9. WYATT EARP (Procter & Gamble, General Mills,
B . K [COA <o 9. RED BARBER (State Farm, NBC)...... cesnvaan 3158 1 o N S 2.94
8. Godfrey’s Talent é;hh};'.'riiéi """ . 30.5 10, SEE IT NOW (Pan-American, CBS)...... TP £ 10. BROKEN ARROW (Miles, General Electric, ABC).. 3.04
]:_ :_;?::1.; Afars iiﬁl%sl:}} _+.+:=u: These Hstings appear nowhere bid on these pages, They are copyrighted by The BHiboard Publishing Company snd vpo use of any kind may be made of them
11. Burns and Allen (CBS) .........,..295 without The Billboard's comsent, Requests for such comsent must be submitied In writing to the publishers of The Billboard, 1564 Broadway, New York 36, N, Y.
11. Phil Silvers (CBS) .--,,..,”.u...ﬂ.;
1. mr:::r:lﬁ:lnﬂ':::::::::fzu:i Next Week: The Top 20 for April
y Eﬁik;":’l.:‘sﬁn.sf.. i ::::'.: W0 May 27: Quiz and Comedy-Variety-Music Shows
7. What's My Linet (CBS) |11 278 COMING COST PER THOUSAND ANALYSES: Jine: 3: Drames ond Situation Comedies
e sl L S June 10: News-Commentary and Adventure-Mystery-
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the sponsor
1§ sleeping
soundly

THE BILLBOARD TV FILM PROGRAMMING

Anyv advertiser should rest content when he knows that practically
everyone else in town is watching his program. Just recently,
1,650,720 viewers stayed up to waich a movie from 11:15 P. M. all
the way through to 1:45 A. AlL., over one channel in a single
market. That was the average audience for the entire showing of
the Warner Bros. feature, “*Action in the North Atlantie," on
wCBs-TV in New York on a Friday night in February.

The strong appeal of big-time Warner Bros. features distributed
by A.A.P 18 keeping audiences up hours longer—giving stations
extra valuable time to sell to advertisers in the wee small hours.
When you want to &2 ive 245 Madizon Avenne, New York Cily
advertisers a chance BHETray il Gnadse

to convert sleeping |
hours into selling ' Inc.
hours, write or phone % ® P B

70 E. Waeker Dr., DEarborn 2-4040 CHICAGD
1t Bryaw 81, R verside 7-835:0 DALLAS
arin Supeel Bied,, CResteicw 6-5886 LOS ANGELES

vwWW o americanradiohisto om
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'Wmners of ‘57 Ohio State Awards
Named at Education Institute Meet

(COLUMBUS, O. — The top
winners of the 1957 Ohio State
Avwards, nsored by Ohio State
Ullivrr.'-;il"_l.' s Institute for Education
by Radio-TV, were

annual sessions. Top commercial
broadeasters to be cited are NBC-
TV, KNXT, Los Angeles: \WWBKBE,

Chicago, and WRCA-TV, New
York.
NB won two first-place awards,

One was for “Home.” which was
riated tops among shows appealing
to special groups, such as women,
agricultural, religions, ete:  the

other was for the "Alcoa-Goodyear |

Playhouse,” which took first honors
for shows dealing with basic [ree-

doms by virtue of its production ﬂf.

“Tragedy in a Temporary Town.”
WBKB's [irst place was in public
affairs, for its airing of the Senate
Banking Committee hearings.

KNXT's “Journey” was named
first among local shows in the cul-
tural spliere. WRCA-TV won first
RI:IEE for local shaws dealing with

sic freedoms for "The Open
Mind” broadecast, titled “The Na-
ture of Anti-Semitism.”

Prudential for

Reruns, ‘20th’

NEW YOR K——Hﬂpﬂnts of “You
Are There” and "Air Fnuer" in
addition t[‘.l its new property, "20th
Century,” will be presented by the
Frudential -Life Insurance Com-
pany in its 6:30-7 Sundav night
slot on CBS-TV next fall. The ad-
vertiser will alse program a num-
her of special shows centered about
Fast breaking news events,

“Twentieth Century,” will run
for about 26 weeks at the begin-
ning of the season and will mmlﬂt
of highlights of the century's ae-
tivity, Reach-McClinton s the

agency.
Off

BF May Chop
3 CBS Daytimers

NEW YORK — Best Foods is
reported to he moving ont of its
three daytime shows on CHS- ‘]"|,.-'

The sponsor is F*-.,]H,{'lﬂ'[ to drop
an .ﬂtr'm:tte half hour of “Our Miss
Brooks,” and a quarter hour of Bob
Crosby and Garvy Moore. each,

Talent & Casting Post

At CBS Goes fo Straus
HOLLYWOOD —— E. Charles

Strans, assistant to the director of
business affairs at CBS for the past
six months, last week was named
ta the newly created post of talent
aml easting director for the web.

Before joining CBS. Strans was
a v.-p. of Filmeraft Productions
and an attorpey for the William
Muorris ngency.

NEW YOBK——Batten, Barton,
Durstine & Osborm will begin
preparations for the presentation of
several programs—one is certain to
be a major spectacular—in connec-
tion with the 100th anniversary in
1959 of the oil industry. The
agency has been appointed by the
American Petroleum Institute to
handle the centennial,

o lop
quality
film show for
Every Product,
Every Market,
Every Budget
Offices in
principal cilies

ihroughout the
] United Stales

| ammnal
annonmeed | Wednesdav (8). The opening ses-
here on the eve of the Institute’s|sion will featiwe Donald H. Me-

Some 800 broadeasters, educa-
tors and civie leaders are again
expected here for the Institute’s
sessions, which  begin

Gamon, president of Westinghouse
Broadcasting, speaking on “The
Responsibility of PBroadeasterss”
The same session will include a
talk on "What Happened to Broad-
casting, 1946-367 by Joseph G,
Csida, of Csida-Crean Associates,
former editor-in-chief of The Bill-
hmu'-r].
Besides panels on specific sub-

jects, there will be five other gen- |

cral sessions. The latter will in-
clude subjects such as “The Broad-
caster and the Amllfnre,' "Radio
in a Television Age,” ]nlf:m.l-
tional BI‘D"IL]L.I'itIHg in a Cold War”
and "Where Do We Co From
Here?”

Among the speakers participat-
ing are Leon Goldstein, WMCA,
New  York;  Jerome R. {Tﬂﬂ}l
Reeves, KDKA-TV, Pittshurgh; Ar-
nold Wilkes, WBAL, Baltimore:
Clarence Worden, WCBS-TV,
New York: Philip Cohen, of Sulli-
vin, Stanffer, Colwell & Bavles;
Lou Huausman, of CBS: M. S. No-
vik, and Lcmg& Vicas, of CBS.

ABC Readies
6 Pilots for
Return to Day

NEW YORK — ABC-TV is
shooting pilots this month on six
women's and kids™ shows which
will be offered for sale in the web’s
retim to davtime TV, schieduled
for late August. The andience par-

Delco Weighs
L. Thomas

MNEW YORK—The Delco bat-
tery division of Ceneral Motors is
interested in a Lowell Thomas TV
show being pitched by CBS-TV.
The program will concentrate on
news features and uses for a pilot
film an interview Thomas made
with Herbert IToover.

Deleo now participates in the

ticipation  hopefuls  are  “What | sponsorship of “Wide Wide World™

Makes Yon  Tick?™ “Guest of u]:lﬂNEC. ? St

Hounor,” “Parlay.,” “Man in Your

Life,” "What's the Name of That '

Song? and "Lucky Lady,” have been dropped from the ABC
“Glamovr Girl” “Hold That blueprint. The chosen six are

Note” and the Leu Costello and headed. for-a 2.3 pn. strip,. 1o be

Keeshan-Miller quizzes previously
penciled in for the afternoon block

followed by adveutnre show re-
runs in the 5-5:30 pm. slot and
“Mickey Mouse Club”™ 5:30-8 p.m,

s h_; A c;d -M_‘“ i e R T AN o T ooy L Vo WO e s P M T e A n -“xxgxﬁwx RN O M 3 e
;%h_‘ i {‘ = S -..:,h_':‘-i:‘“'“‘.#:,.m_?‘i.-' ) :"‘.“;“-“.'.' e £ -:-' ‘x._:_l%l"_.-.“-.‘! ir '--'1:-':;x_ : *-1-.._! ,.:‘ux-“* “‘._-'1 ""H.._.ﬁ %?% } x T Copa ; i i ey
"'.-'.':-:__'E ' Certs o] iy by A
%% Th BH.";:o dC ' B S G
it (]

i e bi ar untmumg i By Sponsor Groups:

e 1
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o : AUTOMOTIVE & PETROLEUM

* : i APPLIANCES & FURNISHINGS

= Analyses of Network TV Shows in Class A Time

“

| ]

f3 Hazed on March TV audience meazurements of AMERICAN RESEARCH EBUREAU

s
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This thart B the TV iedestry’s cnly guide 1o ibe com- rather tien @8 ihe Ebeofute yerdwifck im @szeszing ihe refative ing each thow's tetal program and net tlme fosts by fhe Total
porative menthly ccst efliclengy of fiass A time network menits ol differert  programs. rumoer of homes, men, women and children urder 16 reached
proorams . and  of cost  efficlency by sudience  composition 3 ; by ibe program, 24 determined by American Rewearch Borcad,
s [ ke = - » ] ] T I %, F 4

Howewer, =ince many fzctary other thom ite pucely eetistical TFe. Wiglwe shomn - For | bdih: phogrem: sapeients: e CpcmorTy Theie reqilts then werd divided by ke §llgcated commerceal

rre involved In determining the velse ef any progrem to s rest for reaching 1,000 T homes, men, women or chifdren pe miniztes in (he program,.  Met time znd pregeam corls ozed

tpontor, ceaders pre prged oo ulilize 1kis melerial 735 8 guite mite of ommercisls,  Theie figures were reached by divids sre eslimales made by Tre Billboasd ailer esfentive retessch.
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Automotive & Petroleum Sponsors

o (051 sz ThousanD HOMES sem commepum minure

1. DODGE (Lawrence Welk, ABC)............ aeee--21.08
2. LINCOLN-MERCURY (Ed Sullivan, CBS). ........ 1.81
J. CHRYSLER (Climax! CBS).....iciviviiiieavnes 1.83
4, FORD (I Love Lucy, CBS). . cooviuivinnnresenine 1.95
3. DODGE & PLYMOUTH (Welk's Top Tunes, ABC). . l.‘}ﬂ
6. DE 50TO (You Bet Your Life, NBC)...... casenase 13
7. AMERICAN MOTORS (Disneyland, ABC),....... 2.29
8. AMERICAN OIL (Person to Person, CBS)......... 2.39
9. FORD (Erie Ford, NBC). .. ....civiverereeesess 2.5]
10, CHEVROLET (Chevy Show, NBC)...... cevinaes TL08

o (os1 pen Thousavo MEN VIEWERS »sen commemonn wimme

1. DODGE (Lawrence Welk, ABC) ... ... .oivininan, $1.06
2. LINCOLN-MERCURY (Ed Sullivan, CBS)......... 1.80)
3. CHRYSLER ([Clmaxl C€BS). . i cuviveninerieaiaess 2.14
4. DODCE & PLYMOUTH {Welk’s Top Tunes, ABC).. 2.19
5 FORD (1 Love Lucy, CBS)........ e aeaaees .. 241
6. DE SOTO (You Bet Your Life, NBC).....coonvven.. 2.54
7. CHEVROLET (Chevy Show, NBC)...vvrvinnreas 2.61
8. FORD (Emie Ford, NBC). .. .viiniviieivaaiaanns 2.93
Y. FORD (Zane Grey, CB5). ...cvvveivnn ST R At R U . §
10. FIRESTONE (Voice of Firestone. ABC). . .......... 3.01

o cost per mhousanp WOMEN VIEWERS vpem commencian minure

1. BODGE (Lawrence Welk, ABC). ... .cvviuinns. $0.89
2. FORD (I Love Lucy, CBS). . ... AT O 2
3. LINCOLN-MERCURY (Ed Sullivan, CBSY. ........ 1.50
4., CHRYSLER (Climax! CBS). . .. ... .0 irrinnnnnnn 1.67
3. DODGE & PLYMOUTH (Welk's Top Tunes, ABC).. 1.71
6. DE SOTO (You Bet Your Life, NBC).............. 1.88
7. AMERICAN OIL (Peyson to Person, CBS)....... .. 205
8. CHEVROLET (Chevy Show, NBCY. ... vvvvrens ies 216
4. FORD (Ernie Ford, NBC). ... ov it i ivnnnnassss 223
10.

FIRESTONE (Voice of Firestone, ABC)........... 2.61

o cos1 pem mhousano CHILDREN VIEWERS per commenciac minure

1. AMERICAN MOTORS (Disnevland, ABC)......... $1.54
2. DODGE (Lawrence Welk, ABC).......con0ss iwen kT
3: FORD (1 Love:Luey, CBE). 0 ieishnasssrsnass 2.49
4. LINCOLN-MERCURY (Ed Svllivan, CBS)......... 3.08
o. U. 5. RUBBER (Navy Log, ABC).......civca0ues d.18
6. FIRESTONE (Voice of Firestone, ABC), . ... 0000, 343
7. B. F. GOODRICH {Burns & Allen, CBS)........... 3.73
8. FORD (Zune Grey, CBS). . ....cvernccsvanansss . 3.74
9. GULF (Lile of Riley, I\]EIT}. ..................... 3.583
10. CHRYSLER (Climax! CBS). . .vuceiiironsrenaes, 427

Home Appliance & Furnishings .fpnnsnrs_’.

o cos1 per mhousanp HOMES pem commercia minure

1. WESTINGHOUSE (Studio Oue, CBS)............. $212
2. GENERAL ELECTRIC (G. E. Theater, CBS}...... 2,23
3. RCA, SUNBEAM (Perry Como, NBC)..... eeenne 244
4. SINGER, ROYAL McBEE, AMER. GAS
(Flavhouse 90, CBS). ... .ocvssinsssnssnans cessns £40
2. GENERAL ELECTRIC (Cheyvenne, ABC)..... ... D69
6. U, S. RUBBER (Navy Log, ABC)............ dinee 282
7. GENERAL ELECTRIC (Broken Arrew, NBC)..... 3.04,
5. SCOTT (Father Knows Best, NBC). . .... TR 1 |-
9. U. 5. STEEL (U. §. Steel Hour, CBS). .. ......vn.. 3.19
10. JOHNS-MANVILLE {Meet the Press, NBC). ......, 3.31

o oot pen rhousane MEN VIEWERS rex commentiar somure

1. GENERAL ELECTRIC (G. E. Theater, CBS).......$232
2. RCA, SUNBEAM (Perry Como, NBC). .. ... ... 257
3. WESTINGHOUSE (Studio One, CBS)....... IRV - . i 3
4. SINGER, ROYAL McBEE, AMER. GAS
{Pl: 1\'hnuw 90, CBS). . i eiivvecciirasrnannns .. 289
% GENERAL ELECTRIC [F}]E#FHIIE_ -"-_E{':'} ..... cess 208
6. JOHNS-MANVILLE (Meet the Press, NBC)........ 3.38
7. GENERAL ELECTRIC (Broken Arrow, ABC)....,. 3.42;
8. U. S RUBBER (Navy Log. ABC).........ccivees. 398
9. ALUMINUM CO. (Aleoa Hour, NBC), . .uveivnnees 351
10. U, S, STEEL (U. §. Steel Hour, CBS). . .. oo vnne. 4.43
o cost per THousAND WOMEN VIEWERS ren commencian minute
1. GENERAL ELECTRIC (C. E. Theater, CBS)......§1.91
2. WESTINGHOUSE (Studio One, CBS). . ...cv0ave.. LUT
3. RCA, SUNBEAM (Perry Como, NBC). . ....ocveens. 2,00
4. SINGER, ROYAL Mc¢BEE, AMER, GAS
(Playhouse 90, CBS) ., .. -000sc0cs0rasuns sy s ik
5. GENERAL ELECTRIC {Chevenne, ABC).......... 2.64:
6. SCOTT (Father knows Best, NBC). . cvveviveneness 281
7. U. 8. STEEL (U. 5. Steel Hour, CBS).....cvvvinss .95
8. ALUMINUM CO. (Alcoa Hour, NBC).......... e 324
9. U. S. RUBBER (Navy Log. ABC).........cc000.. 327
10. JOHNS-MANVILLE (Meet the Press, NBC)........ 3.31

© um. per thousano CHILDREN VIEWERS eer commenciac mixure

1. REYNOLUS METALS (Circus Boy, NBC).........$2.51
2. GENERAL ELECTRIC (Cheyenne, ABC).......... 2.58
3. SYLVANIA (The Buccanneers, CBS). .......00.0.. 278
4. GENERAL ELECTRIC (Broken Arrow, ABC)...... 3.04
4. RCA, SUNBEAM (Perry Como, NBC). .......000.. 304
6. SCOTT (Father Knows Best, NBC). . .......0000.. 3.15
7. U. 8. RUBBER (Navy Leg, ~tBC]I ................ 3.18
8. CENERAL ELECTRIC (Conflict, ABE:I ........... 4.45
9. GENERAL ELECTRIC (G. E. Theater, CBS)..... 4.77
10. KLEENEX (Danny Thomas, ABC)................ 5.37

These listings appear nowhere hut on these papes, They see copyrighted by The Billboard Publishing Company sad mo wse of any kind may be made of them
witkeul The Billbosrd's consent, Regquesis for such comsen! must be swbmiiied In welting to (he publishers of The !Ellh:hﬂrd 1564 Broadway, New York 36, N Y.

COMING COST PER THOUSAND ANALYSES:

www americanradiohistorv com

Mext Week: Toiletries, Drugs & Household Cleanser
Sponsors

May 20: The Top 20 for April

May 27: Food-Beverage & Cigarette-Tebacco Sponsors

June 3: Automotive-Petroleum & Appliance- Furnichings
Sponsors
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“Four Women in Black”, the first of
the 90-minute dramas turned out by
Filmaster Productions for CBS, proved

once again that television thrives on

a good story. What's more, it was -

given excellent production—all on lo-
cation in Arizona—and the combina-
tion made for one of “‘Playhouse’s"*
best shows of the season. Barney Gir-
ard wrote, directed and produced the
story. The writing and producing wera

all outstanding.*

=

i

REPORTER

This beamed as the best film anthology
on Playhouse 90 to date and worthy
also of comparison with the series’ best
“live"” eHorts, the top two of which
were “"Requiem for a Heavyweight” and
“The Miracle Worker”. All the elements
that go into making a fine motion pic-
ture, and this was a mohon picture in
the truest theatrical sense, were deftly
blended for fullest impact. Filmed en-
tirely in Tucson for CBS-TV by Filmaster
Inc., a goodly share of the top credits
should go to producer-director Bernard
Girard who also fashioned a fine screen-

play with never a dull moment in it

HELEN HAYES

QrariETY

Playhouse 90 posted its highest
Trendex with "Four Women in
Black” [filmed by Filmaster for
CB51, starring Helen Hayes, check-
ing in at 30.8. As was to be ex-
pected from Miss Hayes, she was
compelling as leader of the relig-
ious expedition and made it ring
with sincerity, The other sisters —
Janice Rule, Katy Jurado and Narda
Onyx — were able abettors, and
Lita Milan, as o Mexican joiner,

was provacatively sexy.

with RALPH MEEKER / KATY JURADO / JANICE RULE
WRITTEN, PRODUCED and DIRECTED by BERNARD GIRARD

COMING

Kathryn Grayson, Scott Brady, Vincent Price, Raymond Burr, Jack Lord in “Lone Woman®

Errol Flynn, Ann Sheridan, John lreland, Julie London in “Without Incident”

We salute CBS-TV. .in particular, William S. Paley, Merle S. Jones, Hubbell Robinson, Jr., Al Scalpone and Robert Sparks ...

for the farsighted vision and creative leadership which made these achievements possible.

FILMASTER is proud of its selection as the maker of these great television pictures.

L i i i e e () ) /()1 _——-

g

bt

UTSTANDING!
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Syndication Again Becomes
Top Distributors’ Lifeblood

NEW YORK—=—=A guiet revoln- | vears TPA has muaintained a steady  spot advertiser vates Tiest orack,”

tion has been taking place in the
TV film business.  Syndjcation has
woved back inte chiel prominence
in the operation thinking of the top
distributors.  This seems Lo have
finallv turmed the tide of two vears
ago when so many of the distribn-
tors were acting as if taeir svindica-
tion stalls were mercly for the pur-

Mow of liesl-rim properties  into
syndication.  However, three vears
agn, after lannching “Ellerv
Queen,” TPA was so preocenpicd
with national sales that it didn’t
pit amvthing into svpdication for
almost another vear.
NBC Ad

The new psvehology was  ex-

savs the NBC ad.

i The spring experience in syndi-

calion sales bears this ont.  Muost

lof the shows now fresh on the
|111;1|'|;L't have been lnimming along
il}rt the small deals.  Interestingly,
a conple have been picking wp
their Inggest regional sponsory alter
getting well along with local sales,

pose of eatching the verms and | pressed loreefully in oa series llf!.""-.:ﬁf:':-; “Silent Service” was closed
that their lirst line of business was trade weds  that NBC  Television [ in about 75 markets before it got

wational sales.

president of Television Programs of
America, deseribes it this  wav,
“Svinddication is today the lifeblood
of the TV filin industry.  This |
strikes me as the most dramalic |
development in production and dis-
fribmntion in some time,” -

“We all recognize that network
stles ave vital to a film company, |
However, network  programming
with its rapidly changing situations.
its greater rate of Fatalitics, :m:ll
the time problems inherent i the
network strocture itsell, is infinitely
wore hazardons in its way Hhan
sy ncdication.

Wehs Okuy

“While all distributors. TPA in-
clided, still muke all out efforts
to get network deals, the industry's
miainstay  loday  is svodication,
which is just the reverse of what
the situation las Been Tor the past
Tome or five vears Tor most com-
panies.”

Sillerman's conclusion: “TV filin |
distributors today must he able (o)
aperaie l‘[‘l'lir:l”}', aml o sl I.'HII]..{'
syndication sales stull s the Nam
ber 1 omust to fanction snecessfnlly,

TPA wnd Sillerman himself have
alwians had an established convie-
tiom of the Tidamental necessity
of symdication,  In the past two

Nielsen Top Ten
TV Web Shows

lmie YWweeks Ending Aprll 6, 1957 :
TOTAL ALUDENCE

Munk Program & “elwork Hig.
I. Cinderella (NBCy ..., .,......... 0606
I Academy Awards (SNHBCY ..., dK2
A E Love Licy (CRSE .., oy cnne. .. d4.0
4, S64.000 Question (CHS ... .... — N
5. G.E. Theater (CBS) ... .......... 427
B Ed Sulllvas Show (CRs) ..., d4L%

T. Disnesland (ABCY ..., _......... 4r1.1
B Perry Como Show (SNBOY .. 0.3
%, Alfred Hitcheock Presenfs (0CBS),

10 Ievember Bride (CHRS) . ., ..., 378
AVERAGE AUMENSCE

Films broke this week, The copy
Mickey Sillerman, exeentive viee- pooh puoohs the poliey of El*ll‘.l’lll.:_! 1
d (Continwed on page 17)

the Yig deals [irst. “The local and

its 16-markel Bryvlereem deal,
Another svmptom of the new onl-

‘FIRST OFF
WINDFALL

"WEB'’
'S DUE

Net Casualties to Come Into Syndication
Field in Fall, Tho May Be Drop From ‘56

NEW YORK——There is poten- Teasualties are bound to be con- |
tallv a windball of “first off net- . sidered so weak by stations that'or g
cwork”™ reruns in store for syndica-  distribmtors will pot be able to get CApril.

M-G-M POST-'48
ENTRY CLUED

NEAW YORK —— A-C-M
may be thinking of putting
wst-1048  pictires into TV
Li’rll'l'i' amvone thought, A
clie to this is the lact that
AMetro has been in negolia-
tions  with  the  American
Federation of Muosicians here
the past week, Tt seems Metro
wanlts a dilferent kind of re-
pavment deal than the stand-
artdd 3 per cent paid on all
manjor stoaeio Teadures sold to
Y.

On the 723 M-G-M  pic-
tores ey i Ty distriln-
tion, there has been no prob-
I, What Metro seems (o
he alter, then, is a revision
of the Muosic Trust Fand take
on post- 1948 product,

Glickman Narrates
‘Week in Sports’;
'INS Adds 18 Sales

NEW YORK—=Marty Glickman
s taken over as wrrador on the
LINS = Telenews “This Week  in
Chports.” He repliaces Harry Wis-
fer, who pesigned.

INS rcked up 15 more sales
neswslibn services  doring
Great Falls Breweries

Lion nest season in the great num- | the prices they regard as necessary honght its 1 53-minute sporls review
ber of network casualties of this to make their distribution prolit- | for the fonr markets in Montana.

| R s
season,  But at the moment there able in view of the high talent re- |
is a good possibility that many of  payments now required. There are | |,

these shows will be shonted awav
From the syndication market.” Tn-

dleed, there s a gond chanee thal

even fewer rerims will be put into
synddication neat season than in the
present one,

One thing that may driow many
ol them away from svndication is
ABC-TV's plan o gt rerin ad-
ventures into its 3-53:30 pon, strip.
This wonld do as mich as restrain
the rversm  supply  as NBC-TV's
"Comedy Time” did last season,
Andd fnddeed "Comedy Time™ itself
pny eventnally he absorbing maore
Ferimns,

ABC is reported to have Jooked

pover 18 different series Tor ts 5

This figure, which s
KECTIS

L, strip.
vconlirmed,

are mlerstoond  ta have the nel-
works inlerest as of last week are
“Sir Lameelot™ (Oficial Films) and
“Tith o Bengal  laoieers™ (Sereen
Cooms ),

At the mumnend, disteibators with

nebwork  casnaltios on their hands |

are nob immediately resigning them

exaEreriled,
Ltho it is possible. Two shows that |

i fact some casualties of last sea-
csone or even the season belore that
Ilil"l.'l:" Hevier gﬂl]l_’: il'l',-l':l rererl.

Since lute Tast sommer an even sold to the United Anto Warkers |

Cthozen “First off petwork”™ reruns

Iave been dropped into svndiea-

tiom.  All things considered, there
may be even fewer next season,

stidebaker-Packard  has picked
p the weekly news review for fonr
more markets, bringing its spread
Ctooa total of six markets,

L The weekly news has also<been

Hor Detroit. to the Citizen’s State
Bank Tor Corpus Christi, Tex., and
Lo the Tocal A&DP Tor Crand Rapidds,
Mich.

JUST STARTING

P. Lorillard Eyes

considering  gelting  spot  sponsor-
ship on a lroad scale. A conple
of weeks ago it bought “The New

“Adventures of Martin Kane™ for

Pittshurgh. Since then it is inder-
stood to luve picked np the show

=5 sendication. Network resale of | Tor a lew more markels, But this |
tone kind or another s still con- iseems to be only the beginning.

| i 3 i %
The cigarette sponsor is said to

Big Move to Spots

NEW YORK—P. Lovillard s mer Laving made its fisst aic de-

ot last week,

b it maderializes this would be
the largest spot spousorship  deal
v a cigarette sinee Lovillard's own

| Kent carvied a Ziv rerun anthology

L about 30 markets as “Kent
|'l'}|t‘:.LI:L'r. That was four vears ago.
- The wain reason for Lorillard'’s
|interest in syndication now s un-
devstood 1o be its new package

optimism  in e jnterested in going inlo ahout | design. The fact that it does not

1. Cinderella INBC) ., ........000000. 9.1 sidered o good possibility. There
L. F Lane I-'“n-'j ] e d1.R | :i'i Fisisdin I-"]r .““_..I. "

A GLE, Thenter (CBS) ., ovvenenna- AN 0 Do Woithess the resale of
X Goa M8 Ui foe et 9.4 | Many cases. Witness the resale o
% Academy Awards (NDCY L, L. y.al Cirens Bov 1o ABC last week [or
&. Alred Hitchcock Presents RSy, 370 | Thorsday, 7T:30-5 o

7. Devember Rride (CBSy ... ... .. B | | Aside | - .
B Grwsmoke (CREN ..o aga | Aside from network absorption,

% Perry Como (NBC) ................002  the market itsell may shot out the
1. Ernie Ford (NBU) . ....piennnn., ) LN :lrunping ol some repns, Some

60 muarkets with syndicated pro- | vet lave the new package in all
Jgramming. One deal it is reported | arkets necessitates a split com-
to e considering is lor “Kane” in | mercial schedule. This is also nn-
about 40 markets amd  “Harbor | derstood to he the reason for Old
Command™ in abont 20, Both those ' Gold's bov of the NTA Film Net-

ishows are out of Ziv-TV, the for- | wark, which gives it that same spot

Hexibility,

SYNDIGATED
SHOW N
LOUISVILLE!

.- Starring .

RICHARD CARLSON

L8 TELEVISION

“HIGHWAY
#2 F'ATRUL"..........33
T ':_’_. Etarring Broderick Crawford, [ ]
r r & #3 FICTION
I“ | THEATRE™ i wuu oo
4 PULSE, June, 1956

WOTHING TURNS ON THE HEAT LKE A 21V PRODUCTION!.

Bevond that it is possible that
Lorillard plins to exploit regional
anel nurkel preferences in cigarette
lengths and filters in pushing Old
Cold hencelorth,

‘Jacques and Jill’
Goes the Rounds

ANEW YORK—==The pilot film
of "Jacgues and Jill,” a new situa-
lion comedy, s being shown
around local agencies. The show
stars Roubert Sterling and Aun Jef-
frevs and ds produced by Hal
Roach Jr.

The acting puair were featured
in “Topper,” which is now in rerun,

AAP Sales Boost
WB to 80 Marts

NEW YORK — AAP, Tue.,
racked np still Turther sales of the

Warner Bros. fealures last week.
Orders were closed with WLAC-

32.8

www americanradiohistorv com

Packagers Say
Some Info FCC
Asks Irrelevant

NEW YOBRK —— The Federal
Communications Comnmission seems
to have run into a long hout witly
the independent pachagers to get
all the information it wants from
them for its Netwaork Stady Com-
mittee. When ealled ta testify at
an open hearing heve st week,
seven nujor proclocers moved o
quash  the  sobpoecnas on the
;.,"’T‘ﬂlll.'H'.lFH that -the FO(C el -
maires asked  detailed  confidential
information  rvewarding  all  their
busine:s=  dealings with thind
perties, that maeh of this informe-
tion wus irrelevaot o a study of
networks  and  that  sinee  Hhew
werer't licensees, they were nut
mnder the jurisdiction of the FOC,

After liours of legul arguments,
Hearing Exsoniner Janes Cuannings-
ham set Mav 17 as the deadline
for Tivad Twicls on the qprash o=
tians.

Should he rale agiinst the pack-
agers  motion, they  wonld  an-
doubtedly appeal to the FOC as a
(body.  Should the  conmmissioners
still insist on full disclosire. the
packagers ight then go 1o courl.

Ziv ‘Science’
To Economee

NEW YONK—"Science Fiction
Theater,” the Ziv-TV s ndicated
anthology, which ended its second
vear i First e ondy one month
capn, has already heen turned over
o Eeoumnee TV, th e vevan allilinte
colf Ziv, it was reported lTast week:
L This seems to be the guickest
hat s Ziv rerin has been taken
over In Economer. Apparently the
AZiv Lield stafl is vl concernnng
CitselE with renm sales at all any-
ST,

e e e e — ——

CNP “Silent’
In 112 Marts

NEW YORK — Brilereem has
Iil}{'i‘E".lRt‘{] its bov of “The Silent
'Serviee” 1o 20 markets, with the
addition of San Diego.  Calil g
Little RBock, Novfolk and San An-
tonio.  The Calilornia National
Productiong  series pow has 112
markets sold.

Pilots on CNPs bao ther new
shows, “Union Pacilie” wand “Bools
and Saddles.” will arrive lor sell-
ing June 13.

EMPA Shoots
"The Shadow’

' NEW ORLEANS —— MPAY
there is shooting its third vidfiln
'sepies, " The Shadow.” Production
His heing handled by Manny Denby
"and Boger Carlin, Othier two al-
ready  in distvibntion are “1le
Tracer” and “NOPI.”

The property had a long

Chrnitbal coreer on network dacio,
i

ABC Film to Syndicate
‘Snowfire’ With Net Nix

NEW YORK—ABC Filin Syn-
dication will be pitching "Snow-
fire” for first ron svndication. or
‘national spot, new that ABC-TYV
thas cancelled its buyv of the fun-
tasv, The distributors ather new
property, “Exclosive!” remaing a
proposcd network sale.

TV, Naslhville: KWR-TV. 5t Louis,
and WOC-TV, Cedar Rapids. Ta.

The Warner pictures are now
i.'-.:t.'ulr.I im about 50 markets.
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QUICK PULSE

MCA Haﬁpy
Re Ratings
On "Trooper’

NEW YORK—-=MCA-TV is kick-
ing its heels over the rating returns
on “State Trooper,” the Rod Cam-
eron series that made its air debut
in January, Pulse ranked it the
highest syndicated adventure se-
ries in February, with an average
weighted rating of 13.2,

The American Research Bureau
found it among the top 10 syndi-
cated shows in 19 of its markets on
the show’s very first rating. It was
first in Chicago, second in Minne-
apolis. second in Jacksonville, Fla;
fifth in Atlanta, fifth in Los An-
geles, first in St. Louis, second in
San Antonio, fourth in Tulsa,
Okla.; eighth in Boston, and sec-
ond in Memphis,

The show is now sold in over
1500 markets, its principal sponsors
being Falstatt Beer (72 markets),
Prince Alacaroni, Hamm's Beer,
Kroger Stores, Reynolds Tobacco,
Ceneral Electric and Coea-Cola.

‘3 Musketeers’ to
Play French and

German Theaters

NEW YORK—ABC Film Svn-
dication has sold “The Three Mus-
keteers” to companies in France
and Germany for theatrical release.
The 26 half-hour films _avill be
dubbed in French and German and
premiered in June, Vi

Femand Vidal of Munchen
(Cermany) and Societe Cosmopolis
(France) have also bought the TV
rights for later showings in Aus-
tria, Cermany, Haiti, Indo-China,
North Africa and France.

Schaefer Puts
Sales of Beer
On Upswing

NEW YORK — A spokesman
for F. & M. Schuefer Brewing last
week denied a report that its sales

had declined 180,000 barrels in|

1956 (The Billboard, March 16).
He refused to disclose Schaefer’s
correct sales, but he ciled as close
to accurate one brewery trade

barrels.
The RBillboard’s

story, which

correlated beer sales increases with |
sponsorship of successtul all-adult |

TV programs, was based on brew-
ery trade reports which also placed
Schaefer at 2.720.000 in 1956, but
which placed its 1955 sales at an
estimated 2,901,000 barrels, which
indicated the deeline.

Schaefer’s non-sports TV adver-
tising in 1956 was anclored in a
series of musical ID’s, that have
scored a high ‘recall factor. Four
weeks ago Schaefer begun spon-
sorship of "Silent Service™ here.

ABC Film Into
‘Bulldog’ Deal

NEW YORK — ABC Film
Svndication will co-finance and
distribute the Doug Fairbanks Jr.
series, " Bulldog Drummond,” slated
to be filmed this summer in Eng-
land. Don Sharpe will produce

and share Fairbanks" ownership in-
terests.

The mystery

show  will

two ready for selling in August.

‘vided bv the charter of the inde-

\ have |
39 half-hours filmed, with the First |
at British National here tor Tele

ROGRAMMING 11

GOOD AND BAD ACTION

Brit. May Tighten U. S. Film

Quotas; Unions Raise Fuss

LONDOXN ——= The British limit | vision Programs of Ameriea, would | lee, such shows will not get into
on the number of the U. 5. pro-|get only a partial allotment of the quota so readily, and there-
duced TV film shows that ean guota points. This is because about | fore rum the risk of not getting that

play here is likely to get tighter. |six films have slready been com

Shows produced here but under!

jotrnal’s report that it sold 2,575,- | American auspices and with a lot |

000 barrels in 1955 and 2,720.000 |
in 1956, for an increase of 143,000 ,“!}1'.5 to get under the quota 50| (le chief production personnel are

of American talent mav not be|

easily. !
For months now the 14 unions |

concerned with TV here have been | .

trving to get a more detailed form |
of protection than thal now pro- |
pendent TV Authority. Their joint |
Safeguards Committee has been
negotiating the issue with the ITA, |
and tho no details have been re- |
leased, it is reported that cemtain
unions have already reached a ver- |
bal agreement on just how their
interests will be protected hence-
Forth.

The new quota will operate on
sompe kind of point system. The
higher the proportion of British
talent emploved the higher the
quota the show will earn and the
easier it will be for the program
contractors to slip it into their
schedules.

‘Lucy,” Dragnet’

Such American favorites here as
“I Love Lucy” and “Dragnet”
would get no points. They could
be shown only by contractors that
deduct their entire allotment of
points—say 100—from their permit-
ted weekly allowance of foreign
production point credits.

On the other hand, a show suech
as “The New Adventures of Charlie
Chan,” which just began shooting

pleted in the U. §., practically all
the scripts were written in  the
U. 5. the stars are American and

American.
A tougher quota system like this |
is likely to have a somewhat in-
flationary effect on the U. 5. pro-
gramming scene,

Producing a film series here has
not only resulted in some savings
in production costs, but, more im- |
portant, has practically assured a|
sale to British TV, '

which cuts |

54,000 to 85,000 per film off the
price the producer has to get in
the U. S. to break even.

Outside Pacts

Bul, in order to get an American |
favor into their British produced

price advantage,

A really top-flight show will
abwavs get a sale here. But once
the new quota syvstem is in foree,
the program contractors here will
be increasingly cautious about
buving film series that filter off

'their precious foreign  allowance

without capturing an astronomical
rating in return,

Pabst Buys 50

|Dramaiic Skein

CHICAGO — A Screen Gems

half-hour dramatic series starring

shows, the packagers have shipped | George Sanders has been bought
many of the important elements of | by Pabst Brewing Company for
the show from the U, S, such as showing on the full NBC net Sat-

scripts, stars, producers and direc-
tors.

There are now about five shows
on the U, 8. networks and one just
gone into syndication that were
produced in this manner. More-
over, this method of operation has
been so effective, that there are
now elaborate plans to produce
several further series this way,
Among them “Dick and the Duch-
ess,” a Sheldon Reynolds series
said to have been acquired by
CBS-TV.

But, under the point svstem pro-
posed by the Safeguards Commit-

urdavs, 9 to 9:30 p.m. EST, be-
cinning June 22 and thru the sum-
mer, It will be titled “Pabst Mys-
terv Theater.”

While Pabst is dropping its
Wednesduy night fight series, Andy
Talbot, public relations director,
emphasized that the dramatic film
purchase is not to be eonstrued as
a poliey switch in programming
by the company. The series was
(bought, he said, simply because it
was available and appeared to be
a good buy, Pabst will continue
to be active in sports sponsorship

on both TV and radio, he added.

For B & W it'’s. ..

R
~~~~~

. . . to all whose votes have
been responsible for this
outstanding recognition.

 Wo Pledge,

. . . to continue to deliver
laboratory services of the
highest quality, at reason-
able cost, and to meet the
most exacting time sched-
ules.

For ECOLOR it's...

DU ART Film Laboratories, Inc.

-

TRI-ART

245 West 55th Street

PLaza 7-4580

wwWw americanradiohistorv com

New York, N. Y. l
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SPONSOR UPGRADE

Denver Feature Films
Sell Lots of Furniture

DENVER—One of the biggest
siecess stories in business building
has been chalked up by the New
York Furniture Company here with
its all-out sponsorship of nighttime
feature films in this market. In
February, the retail ontlet with
three stores in the city and one in
a suburb signed as the exclusive
sponsor of one full-length feature
movie each month over KBTV, the
ABC outlet here, Before the month
was finished, sales had jumped to
such an extent that the, firm bought
two feature films each week over
the same station. Last month they
jumped their budget to include
full sponsorship ot feature [ilms
five nights a week for 52 wecks,
one of the biggest contracts of its
kind ever signed in this region.

KOA Too

As if the lion's share of the
KBTV film ﬂ[:al:kages (United Art-
ists and 20th Cenlury-Fox) wasn'l
enough, the furniture store this
week started Eicl:i::ig up the tab
for KOA-TV's “Academy Theater”
on a 32film basis. KOA-TV fea
tures films from Warner Bros., Da-
vid 0. Selznick, RKO, Columbia
and Republic. The contract, signed
by Sol Lane for the station and
Guy Callio of the Max Goldber
agency acting for Emil Berkowitz
of New York Furniture, is an open.
end deal that allows for addition
to the frequency of the sponsorship
which could lead to longer con-
tracts,

Store excutives are reluctant to
give exact figures of the business
increase which they can attribule
exclnsively to nighttime film spon-

sorship because of the lead itrms | Class A time,

& | feature packages, and enables him

agan lavs out his sked three months

featured, but thev sav it is in excess
of several thousand dollars T
week, over business hefore they
began the [ilm sponsorship.

KCOP-TV BUYS

Advantages
To Single
Feature Pix

HOLLYWOOD——Indie Station
KCOP-TV here is now buying its
[eatures exclusively on an individ-
nal run basis and, according to
Program Director Al Flanagan, the
practice is advantageous both from
an economic and quality stand-
point.

Actually the station (whose sale
is now being negotiated to a syn-
dicate headed by Bing Cmsiu}’}
initiated the practice approximately
two vears ago, but is now becom-
ing completely dependent on single
buys as the packages it had bought
before that time are played out,

According to Flanagan, the pol-
iy circumvents the rat race [or

better movies at lower cost
than he could obtain on a package
buy. There are some 7,000 pix
available for single purchases, all
of them reruns. In buying Flan-

to ‘.hug

in advance and then orders accord-
ing to need.

The station presently runs seven
features a week, [ive of them in

Viewers Pick

Movies to Run
On KOA-TVY

DENVER—Feature [ilms slated
for nighttime viewing over KOA-
TV, the NBC outlet here, will be
selected by the viewers {rom the
Warner Bros,, R0, David 0.
Selznick and Columbia packages.
In a widely publicized promotion
program carried out by KOA-TV,
viewers are invited lo submit the

names of movies they wish to
watch during the nightly feature
film that this week was moved
from the 10:10 p.m.
9 pan. slot each night.

The latest promotion gimmick
stems from the disk jockey angle
in radio where listeners regnested
tumes.  Ralph  Radetsky, station
manager, anmounced that more
than 2,000 films from KOA's li-
brary arve listed on ballots that are
printed in both local dailv news-
papers and TV Cuide. Viewers
may also call in to the station and
give their suggeston, and if the
response is successful enongh, the
policy will continue thru the sum-
mer and fall season

‘Private Eyeful’

For Screen Gems

NEW YORK — Eddie Buzzell
will produce and direct a new
half-honr series, “The Private
Eveful,” for Screen Cems. Dealing
with the adventures of a female
rivate detective, the series is
ased on the
stories by Henry Kane. Kane has
also been signed to write the
sereenplays,

Negotiations are imder wav for
a fem star to play the title role,

DETROIT PREEM

WW/J Gives
‘Hwd. Parade’
Gala Hoopla

DETROIT — WWI-TV intro-
duced Screen Gems' “Hollywood
Premiere Parade™ features last Sun-
day (28) night with a gala Holly-
wood-type premiere, and therchy
guudrupled the raling for the
9:30-1 period and emerged top
dog in this four-station market,

In a speciul teleplhione coinciden-

spot 1o “‘E!gm'e it a 21.1 for the hour and a

novels and short |

tal, the American Research Bureau

half. In its regular April report |
ARB had given WAY] 3.3 in that
time,

The debnt picture, “You Can't
Take Tt With You,” was screened
for an invited audience at WW]'s
auditorium  simultaneous  with its
airing. The half hour preceding
the show was a live pick-up of the
premiere ceremonies in the lobby
of the auditorium. The studio
festivities, dressed up with brass
band and searchlights, were at-
tended by local dignitaries and 130
winners of the station’s “Why I
Want to See It" contest.

WAV]'s top personalities were on
hand to receive the guests. The
festivities were covered by the
WW] newsreel staff, which then
slipped the quickly processed films
into the 11 p.m. news show imme-
diately following the big feature.

Screen Gems is understood to be

interested in helping other stations
stage this kind of premiere bally-

lioo for the 39-picture package. On
sule about six weeks, it is now sold
in over 53 markets, the latest buyer
being WBAP-TY, Fort Worth. |

‘Hawkeye’ for
Philly: Final
Big Holdout

NEW YORK — “Hawkeve and
the Last of the Mohicans™ was sold
last week in a station deal in Phila-
delphia, the last major market
hold-out on the svndicated show.
Television I‘mﬁrums of America
has now sold the series in about
120 markets, having been peddling
it three and a half months. By
and large it hias been sold in single
market deals, except [or Langen-
dorf’s 14 markets on the West
Coast and Consumer s markets for
about four in the Midwest.

Langendorf seems to be getling
a good rating return on it. Plaving
early evening, it was tops in its
slot in Portland. Ore.; Sun Diego,
Calif., and Seattle. It Jso scored
well in Columbus, 0., in a late
right slot, where it had a 19.2
April Videodex against 223 lor
“Hit Parade.”

"Weekend Theater’ on
WKRC-TYV to Schoenling

CINCINNATI == Schoenling
Brewing Company here, one of the
heaviest of the local time buvers,
has just inaugurated a new [ilm
series, to be known as "Weekend
Theater,” on WKRC-TV here, thru
the Rollman Advertising Agency,
Cineinnati. The package occupies
the same time slot, 10-10:30, on
three consecutive nights, Friday,
Saturday and Sunday.

Cascade Kleenex Spots

HOLLYWOOD——Cascade Pie-
tures goes into production next
week on six spots for Kleenex, set
thru Foote, Cone & Belding, “Three
of the conunercials feature Liltle

Lauln.

www americanradiohistorv com
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® TV Commercials in Production

A Guide to TV Spot & Program Plans
Of _Competing Sponsors by Industries
This weekly chart lists commercials produced during the lest full

preceding month, with all Induestries covered over the conrse of a month's
issues, The f[ollowing symbols designote the types of commercials listed:

LA—Liva
MA—MNot available,

Action; PA—Full Animation;
Special Effects; J—Jingles; M—Music; 5—Slides;

(Continued from last week)

SA—Semi-Andmation;
ID—Station break:

5B—

Sponsor, Product & Agency (Show, I anyl No. (Seconds)

BUSINESS-FINANCIAL

Consumer Services
Commonwealth Edison of Chicago.,

Leo Bumett. ...

Alcoa, Mational Builders Assn,,

Fuller, Smith & Ross {(Alcoa Hour)....
ATET, N. W, Aver (Telephone Timel,..

Banks. Insurance, Brokers

Chemical Corn Exchange, Doremus.....

Prudential Insurance Co, of America,
Calkins & Holden....

John Hancock Mutual Life Insurance,
McCann-Erickson....
Fort Worth Matlonal Bank, Glean.......
Topeka Savings, Whitne¥ .....coveesnns
Muodern Finance, Kelly & Lamb,.......
Bank of Madison, Madison Advg........

MNew York Stock Exchange, Calkins
& Holdea....

Difice Equipment, Supplies
Riowal McHee, Royal Typewriter,
Young & Rubicam (Playhouse 903, ..,
Femington Rand, Unlvac, Young &
Rublcam {What"s My LineT....
Quiet Riter, Compton. ...

CENERAL SECTION
Smoking Mailerials
P. Lorillard, Old Gold, Lennen &
MNewell (Jackie Gleason). ...

Type Commerclals
VC-Calor) Producer
P B . | R gl . DR LN Playhouse

20N consevens LA i
1000 caaa « LA,

20200, 1L €10)... LA ......

r8 ||| e LA,
shinanesy A LY

20M suuvnea. LA,

enmesdames Love
FA ......Hal Roach

_—waw e BEwEd Nl‘ arr A B R R EE B Sﬁn‘.
g e A MPD TV
AN cinnena, I .., . Keliz & Herndon
100 oenrnese FA ... Keitz & Herndon
e b |1 R BM it cal e Filmack
P CI0) icnnnes SN Coiiineuss . Flimack
e L1 LA . .eswssea. Lux-Brill
T .. DA Lo Sound Masters
PA1Shh 1AM, TR o vvesvnnmizis Pathe
= e e e A MPO TV

FA, I, ... .Transfilm
cessansss Nransfilm
4 1 Teansfilm

LA iieeeee LA o veee... Tramafilm
American Tobaeco, Hit Parade,
Batten, Barton, Durstine & @sborn, ... = ....cveeacaa- BMA ciieiiianasss. ST
H- Ja “.E}'Tlﬂ'idﬂ. ﬂl-ﬂ'lllll ciﬂlm““-r-.-llll _— i amEERE B EEE Ea r"il'l'i ,..........-Hl"ﬂ w
Philip Morris, N. W, A¥er ...vviisnns el T T NPT o [ I e MPO TV
Jewelry, Optical Goods, Cameras
Scripto, Pens, Dopahue & Coe.......... FU6) vvvnenmens LA, FA, M. ... . Traosfilm

Spcidel, Watch Bands, Norman, Craig
& K.iommel....
Bulova Waich Co,, McCann-Erickson. ...
Bulova Watches, McCann-Erickson
(Jackie Gleason)....
Sheulfer Pens, Russe]l M, Seeds....oooee

Miscellaneouns
Frizch's Big Boy Redtairants;, Rollmad. ..
Morthern Pacific Rallway, Batten,

I (600

10900 ......... LA,
I[H.J' LR N R TN Lﬂ

= asmspmpwrssssss A

saamamEEs LA =

T O deme A R EEE REE Hr‘l

wersaransss Lransfilm
cuwanbinaninise DAETE

SE (C)....Hal Boach
crrerasrrenFiVE Star

""l‘fll"'ll‘l'll‘ll"-slm

BUCKS TREND

Plymouth
For 74 Wks.
Of 'Angels’

HOLLYWOOD —— Bucking the
trend of 13 and 26-week maximum
commitments on new series, con-
tract signed by Plymouth for spon-

sorship of “Date With the Angels”
calls for total of 74 weeks, plus
further options beyond that point
(up to seven years). It's belicved
the longest commitment any spon-
sor has ever made for a new pro-
gram, Plymouth will interrate the
series into a long-range advertising
campaign, built along lines similar
to that used by Lawrence Welk and
Dodge dealers.

Part of the pact ealls for “Date”
stur Betty White to endorse Plvin-
outh automobiles, appear in ecom.
mercials, visit Dodee dealers and
make pa.'s around the country.
Thru these methods it's intended to
build up the same grass roots sup-
port for the program that Welk has
rained.

The T4-week contract, which

— — o

Barton, Durstine & Usborn. ...
LI 5 Navy Hecruiting, MNavy Dept......,
Junior Achievement, Henri, Hurs
& MrDonald. ...
U. 5. A. F. Nurse Corps,

Happy Pet Products, Tidy Cat,
MEDDH-!Id Cﬂﬂk, T
WBBM-TV, Chicago, The Chicago Story,
Hinckley & Schmilit, Wursery Water,
Harry Atkinson, ...
CB5-Chicago, The Lale Show.......ces
Talman Federal, Services, Rudio........

runs thru October, 1938, calls for Tuesday (30).

Buthranll & Byvan. ... = crvvvsssamres MA Loa.,

Bosion Red Cross, Training Film.....p = o civvmssnsees MA criivninnias MP TV
Arthur Murray,, McNeill & McCleery. .. @ 060 ..vviasa. LA ....cisasus-Five Stat
Chicago Tribune, Sunday Featore,

Foote, Cone & Belding.... L0038 .. .cieea. LA cocescaisas . Filmack

Procter & Gamble, Bonus, Compion..... —
(Continwed next week)

Recent FCC Moves
Improve Competition

WASHINGTON — Improve-
ment of competitive opportunities
for stations was the deciding fac-
tor in recent moves by the Federal

Communications Commission to

add a fourth VHF channel for
commercial use in Miami and a
third in the Norfolk-Newport
News, Duluth - Superior and
Charleston, §. C., areas. j

The assignments were part of
the FCC’s interim plan, launched
last June, to “improve” competition
among stations, while the country
awaits some long-range solution to
the allocations squeeze. The new
assipnments are scheduled to be-
come cHective June 3.

The replacement of expected
loss of altra-high operations by the

new very-highs was a prime Factor

a6 new shows and 18 reruns. Pro |
gram bows on ABC net on a mini- |
mum of 137 markets May 10. with
an introductory closed circoit on

2060, 2010., FA . ..eceese...Playhouse
(| P FA cvsssnasas--Playhouse

I ooBi, 1 (200, [ T YTT— Fred Miles

assass-MPO TV

l f!“.l R R LT FA- IEE R LR LR .F“mﬁﬂl’

JI0B) ugenmccs LA socasnnansss.Filmack
L]

16y ..... sese M Gaaiees Baeen s Filmack

1 {:nl SFREmEREEN Lh 'FrlIlI!III"FiImu:k

TiID) ceuiaanns SM .. . Filmack
............. Curavel

in the Miami and Norfolk orders.
Competitive position of ABC net-
work will be improved by the third
very high in Charleston Duluth-
Superior was said to need a third
VHF since ultra never got going

in that area.

Paradoxically, in the Miami
area, the ultru-highs owned by
Gerico  Investment and Storer

(which was snspended Miami op-
eration  WOGBS-TV) were dealt
their first blow by FCC's authoriz-
ation of a second, and more re-
cently a third very high operation
in Miami. Gerico kept its network
affiliation, but is rapidly losing its
aclvertisers, it told the FCC. Storer
lost its metwaork affiliation when
WCKT., Channel 7, began opera-
tion last July, The commission it-
self points out that with the start
ob w third verv-high (Channel 10)
operation in the area, the death of
the Cerico's Fort Lauderdale, Fla.,
ultea high is “almost a certainty.”
Protest Off

Protest of the mnew Norfalk-
Portsmouth-Newport News assign-
ment by WAAM-TV, Baltimore, on
the grounds of over-water inter-
ference with the Baltimore opera-
tion, got nowhere with the FCC.
The rules “guarantee protection
from interference only on the basis
of minimum separation require-
ments,” regardless of whether the
separation is over land or water,
snid the commission. The FCC
also denied that Norfolk area was
predominantly ultra high, in spite

of having two UHF's in operation
since 1953, because the percentage
of all-channel sets in the area is

“substantially below the rate pre-
vailing in similarly situated cities
like Springfield and Peoria, IIL"”

—

Gowng places!

Meet “AecciE,’’ the fastest, freshest new half-hour film series of the season.

Pretty Joan Shawlee plays Aggie, the fashion buyer, whose free-wheeling,

breezy excursions in and out of worldwide markets catapult her into merry and

mysterious foreign entanglements! Here’s comedy-adventure for

all audiences, all ages...with matchless merchandising

and promotion advantages built right into the seript.

““Accre’s’ going places. .. and so is any advertiser who travels with her!

Wwww americanradiohistorv com

RKO TELEVISION

a division of

RKO TELERADIO PICTURES, INC.

See ““AceIe’, For details. prices, and audition print, phone, write, wire, or walk right over to

1440 Broadway

" | New York 18

LO 4-8000
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CoI bia Mulls
Spin-Off of
Screen Gems

NEW YORK——Some top exec-
utives of Columbia Pictures have
for some time been considering a
plan to spin off Screen Gems, its
TV subsidiary, it is reported here.
The idea is understood to be
favored by Abe Schneider, vice-
president and treasurer.

A major reason for the spin-off,
it appears, would be to ease pro-
duction financing, As the firm hus
grown, Screen Gems has required
more bank money. It is now felt,
apparently, that t'he motion pudnre
and TV operations would be in a
better borrowing position if each

went to the banks separately
henceforth,
The wvery growth of Screen

Gems seems to be another motiva-
tion for the spin-off. Schneider
and some other Columbia execs
seem o believe that the TV oper-
ation will eventually be larger t}huu
their motion picture business, and
that Screen Gems can better reach
its maximum potential as  an
mde ndent corporation.

Vhat stand is being taken by
R.ﬂph Cohn, vice-president and
general manager of Screen Gems,
is not known, but it 15 assumed he
would favor the spin-off. Screen
Ciems is his baby, He began huild-
ing it uk} six vears ago, often
against the opposition of the
Columbia command.

Corinthian to
Co-Ordinate
Whitney TV

NEW IDHK——-I H. Whitney
& Company has announced the
formation of the Corinthian Broad-
casting Corporation to co-ordinate
activities the Whilney-owned
TV and radio stations.

KOTV, Tulsa; KCGUL-TV, Gal-
veston-Houston; WISH-TV, Ind-
ianapolis; and WANE-TV. Fort
Wayne, Ind., are the TV stations
which will pool advertising, pro-
motion, research, sales and pro-
gramming ideas and buys. All are
CBS-TV affilintes.

C. Wrede Petersmever has been
named president of Corinthian and
Walter Thaver, chairman of the
board. Both are partners in ihe
Whitney investment firm_ which
baught its first station in 1951,

KBET Buys
1,500 Films

Eﬁ{"HaHIE'\T{} —— KBET-TV,
here, has bought the entire M-G-\M

—am

and RKO feature film libraries, a |
total of 1,500 pictures, to add to
the 1,000-0dd teatures it currently |
owns, |
A primary “must buy” CBS-TV !
affiliate, KBET has 15 maovies a |
week scheduled, none: in prlme
time, with only two half-hour svn- |
dicated films programmed,

feasible,

Paal to Pkg.

|
‘Forever Eva’

HOLLYWOOD~—"Forever . .
Eva,” starring Eva Bartok and 1|
different male actor each week, is
being packaged by producer Alex-
ander Paal for production by
Sereen Gems, Ine.,

Pilot of the series, each episode
of which will be set in a ditferent
city, is scheduled for summer film-

ing.

PULSE LOCAL RATINGS FOR MARCH

THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS AND SPOT ADJACENCIES

CHARLOTTE, N. C.
1t TV STATION—52,000 TY HOMES

Population—324.300 1&65th in L., 5}
Buying Income—5385.921,000 i90th)

Retail Sales—%2194 138 000 (83d}
Food Sales—$46.603,000 (1i3th]
Drug Sales—571 1 048 000 (&T1h)

Automotive—3$53,945 000 (98th)

Above figures include following counties:

Meckienberg

TOP NETWORK SHOWS

CINCINNATI

3 TV STATIONS—305,000 TV HOMES

Population—S97 000 (1&6th n U, 5]

Buyinsg hlncmne-m B46,653 000

i 1Eth]

Retail Sales—%1.237 083,000 (18th)

Food Sales—3288 030,000 (16th)

Drug Sales—3$39,028.000 120th)

Automotive—%$233,243.000 | 18th)
Above figures include follawing counties;

Campbell, Kerton, Ky.; Hamilton, Q.

TOP NETWORK SHOWS

I. I Love Lucy, WBTY, M..... ... (% 1. Ed Sullivas, WKRC, Su, .2
1. Chmax, WBTV, Th. ....... .064 2 Alred Hi WKRC. S0, . 36.7
3 Ed Sollivan, WBTY, Su, ,.....556 tcheock
4. Milllonaire, WBTV, W g5 g | 3 Disneyland, WCPO, W. ..., .352
- '] o rmmesa
s, Codfres” 4. G.E. Theater. WHRLC, Su. ... M5
. ¥85 Talenl Seouis, 5 p - L .
WERIY, M. ... BB . Perry Come, WLW-T, K. ......3312
£ GE. ,I_I_Imm”“;'ﬂw Eu it e 6.1 Eove Lucy, WKRC, M. .....329
' ' 60 - BE 7. Godfeey's Talent Scouts, WKRC,
7. Burns & Allen, WBTV, M. . 638 | ap o
B, Guy Mitchell, WBTY. W. ..., 623 | & piohouse 90, WKRC, Th. ....30.6
9. Alfred Hitcheock, WHTV, Su. . 620 | g $64 000 Quesiion, WKRC, T. ,.31.5
10, Uve Got a Secret, WBTYV, W. 618 | 1 'n.'ml'; My Line? WI-:R{.: Sy . .30.0

TOP MULTI-WEEKLY SHOWS

1. Arthur Smith, WRTV, T., Th. . 48.9

T10P MULTI-WEEKLY SHOWS

1. ‘Hiﬂ.ﬂ' Mause Clab, 'l'F{.'Fﬁ.

1. CBS News, WBTY, M.-F. .. ... 44.7 MeF. ...... B + By

3, Spannsrama, Mise., WBTY,
“I“"Fl

' 5!-"'-1] Cluh, '“I[.'H"-'I‘ !'I-F ....Ii".'

r 4
........................ d1.1 J. MNews, Weather (11 pom.),

4. Esso Heporter (62300, WBTV, WEKRC, M.-F. ...., .. 148
M i e R 3e.0 4. 3 Chty Final (11 P, ], ‘H'L‘I'i--:l',

8, Looney Tunes Jamboree, WRTYV, M-AF. ... ..12.8
TRl i L e P e s 7.0 5 Our Gang Eum:da', WEHJI.

& Weather, Mews Final (11 p.m.), MAF. ..... R K. ]
BTV, MF. wuivrerimunarises 4.8 6. Fantomime H:r [’ar.m:, ‘i‘r{. FU

7. Search for Tomorrow, WARTY, M.-F. ... 1A
M-F ... TR WP | 20.4 . NRBC h‘l."-u, WLW-—T M aF II.I

R, Guiding Lighr, WRTV, M.-F. . . HL]
8, Edge of Night, WBTY, M.-F. ..20.0
9, Love of Life, WBTY, M-F. ...200 | 10,

TOP FEATURE FILMS

Once Weekly
1. Million & Marvie, WBTY,
W.11:30-12:00 mid.

Multi-Weekly
1. Late Show, WBTY,

T
E. Ruby Wright, “'I_W-T T., I'h 0.7
9. Al Lewls Show, WCPO, I."-!l--F. Jik1
0. Queer for a Dav, WLW-T,

- R P P e e R,
| i, Sohic Reporter, Weather
(7T p.m.}), WLW-T, M.-F, ,..... 29

TOP FEATURE HILMS

Onca Weekly
L. Gold Cup Theater, WLW-T,

SHEH*EIH .-..,1,.1‘1

M., Th-5.-11:30-12:08 mid. ....20.8 | I. Smokin' Guns, H'KII(.'

1. Mormlog Mevie, WBTY,
M.-F.-9:00-10:0 nm.

SoBD0-bbl ..., ... a8

IIIIIII 14.3 3 Million § Movie, WCPr0,

5u.-10:36-12:00 wid............. 1.5

NEW ORLEANS
2 TV STATIONS—207.700 TV HOMES
Population—T97, 100 (20th in L. S
Buving Income—351, 211 480,000
130th
Fetall Selpe—TR05 253 000 (28th)
Food Sales—F155 853,000 (38th)
Drug Sales—%32.520,000 (25th)
Automative—75 1215 261.000 (40th)
Above tigures include following counties:
Jefferson, Orleans and 5t. Bernard
TOP KETWORK SHOWS
I. Boh Hope, WDELU, Bu. ,,,...61.1
2. Jane Wyman, WDSU, T. ....80.3
X Life of Riley. WDSU, F. .....50%
4, Perry Camo, WDSLU, 5. ..,...589
K George Gobel, WDSLD, B, ,...57.]
6. Caesar’s Hour, WDHSL, 5, ...564
1. Blondie, “[ﬁl.' F. civipveisiB.3
B. On Trial, WDSU, F. ........558
8. Rober Hunrgc:-mtr}', W[‘JhL
M. p ..“"55.5
EQ, Bn:dnp, W D&L I- 557
TOP MULT \\'Eill\" SHIH\‘E
1. NBC News, WDSU, T.-F. .., . 3218
I. Xavler Cogai, WDAU, W,, F. .. 378
3. Wenther, Sports (6215 p.m.},
WDEE, M-F. ... i 350
4, Exsso Reporter (6 pom.), WIDSL,
M.-F. K
8, Little Rascals, WDSE:,
i e el |
. l:lu-::n for 2 L':Im Wl_‘!SI_.I'.
L R I | e
T. My Little 'bia:rgrr WS,
NP wwah dot i PP ) i |
B, Marince 1|'|ti-!f:r., ‘-‘l. D‘;LI
W= s L e L 20.8
8. Modern Romasnees, WDEL,

S T o e P: 0.5
ML Ste Erwin, WDSL, M.-F. ,...20.1
10P FEATURE FH.IIH
Once Weekly
1. Academy Theater, Th. |

WIMR B9 | . .,...,.... LD |
1. Afternoon Preview, S, |
WINR, 4:00-5:00 _...... PRSI . | |I

A Movie Memories, 5.
WIMR, 11:00-1:00 .
£, Sundsy Matinee. B

P

PROVIDENCE

2 T STATIONS—201,200 TV HOMES
Population—706 G00 127th in U, 5.)
Ew;r}sﬂlncnm—i 1,204,268 000

L Etl.

Retail Sales—3E09. 372,000 i27rh)
Food Sales—%176,B587,000 i28th)
Drug Sales—%529.233.000 (27thi
Automotive—31 50,4584 000  2B1hY

Above market statistices ere for Provi-

dence, Pawtucket and include fallows
ing counties: Bristol, Kent, Poviderce,

T0P NETWORK SHOWS

1. Phil Silvers, WPRO, T. ..., 493
1. Millonalre, WPRO, W. ., __47E
A Jane Wyman, WIAR, T. ... . 474
LI Lave Lucy, WPRO, M, .., 475
X Guy Mitchell, WPRO, W. ... 468
6., Mame That Tune, WPHO, T. ..44.0
T. Groucho Marx, WIAR, Th, ... 42.%
E. Robin Hood, WPRU' M., .. . .&210
B Ed Sullivam, WIPRO, Sw. ... 413
9. I've Gt a Secret, WPRO, W, . 411

TOP MULTI-WEEKLY SHOWS

L. Salty-Shack, WPRO. M.-I', X |
1. Essr Reporter, Weather (11

pom), WIAR, M.-F... . . . .. I
X CDS News, WPROD, M..F. .. ..2183
A Xovier Cogat, WIAR, W, F. .. 103
3. News, Sports, Weather (6:38

pm.); WPRO, M.-F. .., ....... 19.7
6. Mickey Mouze Cluh, WPRL,

L e S L repl e 14.1
6. Suver Cantoon, WIAR, M-F, ..191
B MNBC News, WIAR, M-F, .,..182
% Looney Tones, WIAR, T.-F, ...17.4
0, Mews, Weather, Sports (645

pom), WIAR, M-Fo oo, 16T

TOP FEATURE FILMS
Once W:uth
1. Big Movle. WIA

§.-10:30-12:00 ul-ﬁ, RSN - - |
1 Rest 3 Movie, WIAR,

So-ZedMededd ... L., 11.8
3. First Nivhi, WIAR,

Bu~10:3-12:060 mid. ,....... . 178
d. Holtvwood Theater, WIAR.

MATI512:00 mid, ., ... . 1.4

5. Morle Week, WIAR,
Su-11:00-12:00 ,........ . .. BB

4 Film Playhoose, 'H-'Ii.ﬂ:ll:. WIMR, I2:30-1:30 ., ...io0viees 4.8 Hulh-WlﬁH\r
TOP SYNDICATED FILM3 Su 20030 ... T Multi-Weekly 1. Million $ Mavle, WIAR,
I. I}r. Hudson's Secrel Jowrnal 5, Movietime, U.5.A., 'HL'H’-T I. Late Show, WDSL, T-F-11:15-12:00 mid. ......... 159
(MCA), WBTY, Th.8:00 ..., 61.5 Su.-2:i00-3:30 ..., s B9 M.S0-11:15-12:00 mid. ..., .160 | 1. Matinee, WIAR,
1. iDenth Valley Days (Pacific Multi- w“u, 1, Midday, WDSL, MFE00-2:00 ... ... ... ... 7.0
Borax), WBTV, T.8:8 ..., 60.3 | 1. Home Theater, WKRC, M., T., Th., F-12:30-1:30 ......131 | 3 Moming Morie, WIAR,
1. Dong. Falrbanks Presents (ARC), SMFA11:30-12:00 mid, ........ %4 1 Million $ Movie. WIMR,. M-F.-9:00-11:00 am. ...... iR
WBTV, T.9:00 ,............. §8.3 1. Heudin' Wesi, WLW-T, M-S0 100-12:00 mid, . ...... 6.6 |
4, Waterfront (MCA), WETV, NL-F.-5:00-6:00 . .78 | 4 Cowboy Picture, WIVIR, | TOD SYNDICATED FILMS
x T.8:30 ' 595 A Ladies Home Tlnrn-. 'H'Hll{‘, TheF~4:00-5:08 . ............. &2 | 1. Highway Patrol (Zivi. WIAR,
: Ty ’ MAFAAM-6:00 ... ... vore 88 | 5 Moming Preview, WIMR, '- Tl ... .ooiieiia X
B. m. wﬂmr fII‘:h. 538 4. :'hff;lrMﬂ-im. - M- W-08-10:08 am. ......... 1.8 | 1. Shertil of Cochise l'l"h"l‘:i-l
e . . WPRO, 5.1 .............. 7.3
6. Sheriff of Cochise (NTA), TOR SYNDICATED FILMS Peiinaalio Dot
WETV, FAll:30 ......000.....458 m “Hﬂ'[ﬂﬁﬂ F“.m 1. 1 Search for Adventure (Bag- l’“;:.'h} WPRO, T. TI:“- 148
7. Fromtier {NBC), WETV, 1. Dr. Hudson®s Seeret Journal nall), WDSLU. &-93..........51.% 4. Sel s Flett Thn;n- ﬂ}
Th-10:00 ..... AT R iMCA), WEKRC, T.-L0:3 ,..... 1. 1. San Francisve Bezt (CBS), '- WPRO, W. _1u:|. ol 1.3
%, Frankie Laine Show u:,umn L. Man Called X (2iv) WKRC, WDSU, WoB:d . ¥3 | 3 Badee 114 (NBO) mj.'ﬁ o
WB']"':" 1‘]: Tﬂ'ﬂ ek e b U Wt | - .1'-.! A Man Called X [-r.-i'f'}. “I“hl.], | L] M..]TH & L] !'-‘
%, Rosemary Clooney qmr,q:l, 3, Sherlff al‘ t‘n:l:lu lhTA}, e R P 48,3 | £ 8 Sey : '1:,“ WPRE} =
“rﬂwi 71 s CH | 40}, 5 WLW-T. M.-10:30 HPT e, | 1| i, Highway Pzival 1Ziv), “-nsul * Ir}.jl]':m en i i
10, Loomey Tunes (Guild), WHTV, 4. Frontier Doctor llmtnm ForalBd ... .........0c0000.e- sy, Fh; hm“ﬂ” e :
T TBeS:00 ooveeenainiinnsins 370 TV), WCPO, Fo9i30 ........1%2 | 8 Count of Moote Cristo (TPA), Rt Farhniite. (Gifiet -
1. Wild Bill Hmkﬁk anmmgu}, 4. Clseo Kid .;m_ m;:pn, WDSU. T.9:30 ,...oouriennn 50 | o Imnt. T'HM;' rﬂm:mm '
WHEV, W50 ,.ooicia.0i858 Su.-6:00 ...... oo %2 | g Esso Plavhnouse (Official, sl a5 a
12, Cisco Kid iZivy, WBTY, F.$30.38.0 | -6 Man Hehind the Hudu mm:r. WDSU., 5600 .. . -vovooees$13 g 1 Lad Three Lives Zivy,
11. Soldiere of Foriune (MCA), WCFQ, Th.-2:30 . : - 178 7. Stage Seven (TPAL, WIDSL, WPRD, Th-T:00.,..... ... 170
WEBTY, M.-S:30 ... ... ., 243 T. :1:;:;:?[ F.:_I.‘-I:iah‘lmrh:ulﬂ {1“‘], | E;I‘m Wuf "t va "-.'I-["A:I cre- A0 | B ;S:Hmllimﬂ (Mabiscol, “’JAH -
AT T-10E30 & v ains e 16 . diers oriune | .
1%, Jupermsn, {Hamingo). WBTV, g | 7 Mighway Patrol (Ziv), WCPO, WDSU, Su-S:00 . ............. 400 |11, Wild Bill Hickok {(Flamingol,
------------------- Tho-tD) ., uriiivenreerio. 1680 | 9 0. Henry Plavhouse (Gross WIAR, W.-&00 ..............160
4. Bulfslo. Bk Jz, (CBS), 9, Gireat Gildersleeve (NBC), Krasne), WDSU, Su-9:30. ... 398 | §1, | Spy (Guild), WIAR, W_-10:10, 16.0
WEBTV, S-10:00 am, ......... 238 WKRC, T-T:00 ..... 159 | 10 State Trooper (MCA). WDSL, |13, Annie Oukley (CHS), WIAR.
16. #5kvy King (Mahisca), WBTV, [0 Susie (TPA), WCPO, T !3(! 155 3 e o 11 e (PR g s b 1, | T 1%.3
L P | e e . 11, ANl Star Theater (Screen ﬁfms} 11. I Led Three Lives (Fiv), 14, {Death Valley Dayvs (Pacilic
17. Caplain Midnight (Screen WERC, T-T:30 ,..... 145 WDSU, S50 ... .. LR Borax), WIAR, S-630 ... ... 148
Gems), WBTV, 5..9:00 a.m. ... . 280 | 11 &lﬁﬂmﬂryntflunnw l"-!E‘.l.}. 12. E{Eg:}: f{;tmn HT'ItEuitr {IH}, i is. :’:;lptnmn iFlamingo), WIAR,
; : KRC, ThAT30 ciiverersaasddS 117311 . | & ol R B R 14.3
W Ml of Alpspotis Cv), WEIYs . Faa, Suilie 57 (MCA). WDW-T; 13. | Spy (Guild), WDSU, 15, Soldiers of Fortune (MCAY,
ool ek S o Tl e s R Wl ... s 10 Th.-10:30 . RS, * i WIAR, Th.6:00 .. .. ........ 14,3
9. Big Plazback fScreen Gems], 14. Superman (Flamingo), WLW.-T, 14. +Sky King (Nahisco), 17. Federal Men (MCA), WPRO.
WBTV, S-1115 ...l 20.0 M -6:010 : L. 118 WDSLL, S-11:00 am. vuen.n. . 243 (0 B T 11.9
), Federal Men iMOCAY, WBTV, 1%, Forsign Ltmnnn.nn.' {TF.A.‘J 15. Gene Autry (CB%), WDSLL, 19, Lavurel and Hardy (Gosernord,
S e e e A L 123 WERC, M.-&30 ... ... 133 LI R e e 114 WIAR, W.-530 ... ......... 13.1
public aliairs. . . . Station W\WL- |Ch:1innun George C. MceCon-

STATION SIGNALS

WBZ-TV, Boston, and KTTV,,

lof the Atlantic and Pacifie. Aboard

.« On three May b.:iun.’lms.
The ' Los Angeles, added a new dimen- | WABC-TV. New York, will tie in!
station not long ago hired a film | sion to the press conference when  three WABC-TV persunulltwﬂ with |
buying expert to concentrate on they invited the Boston and Los!the Palisades
building the biggest file on featires | ' Angeles TV press to attend a tele- |'ihr- result will be Gene London |
| vision premiere below the surface | Day, Joe Franklin Day and Janet |
|'I'!-l~er Dav. . .
| Navy submarine the newspapermen WTVN-TV,

Amusement Park.

. On April 29
Columbus, 0., pre-

had an opportunity to see the first | sented the first of a new half-hour

showing of "The Silent Service,”
new series dealing with the adv t"TI-
tures of the men in the U, 8, Navy |
Submarine Service during World |
War II and the Korean contlict.

The newest nightly feature on
WATV, Newark, N. [., is “Plav
Ball,” a program consisting of news
and interviews, with sportscaster
Bert Lee Jr. The Newark station's
new weekly show is “Songs of Yes-
tervear,” seen Saturday evenings
with singing host Jimmy Shearer.

a | [ilm series based on the lives of the
airmen at Lockbourne Air Force
| Base, Columbus. QOriginators of the
program are J. W, MeGough, pgen-
eril manager of WTVN-TV, and
Air Foree Captain M. Koesken.
The Baltimore Civie Opera Com-

pany performed four scenes from

"Jani; s aopera, La Forza del Des-
ting,” on WBAL-TV, Baltimore.
The special telecast, viewed on
April 29, was produced by Arnold
Wilkes, WBAL-TV's director of

== \WWW americanradiohistorv com

TV, New Orleans, will gﬂ on tha
air on or about -*mgust ; as an in- |
terconnected  primary  affiliate of .
the CBS Television Network, The
| general manager of the station is|

W, H, Summerville. :
TV, Kamioops, B. €, has joined |
CEEI as a secondary non-intercon
nected affiliate. , . . A new TV net-
work has been formed in Texas |:n.r
W. D. Rogers Jr.. president and |
general manager ulf KDUB-TV,
Lubbock, Tex. It's to be known as |
| the Texas Television Network and
is owned and operated by Texas
Telecasting, Inc. The TTN will link |
WDUB-TV, Lubbock, with KEDY-
TV, Big Springs. and KDAR-TY,
Sweelwater, in Texas.

Viee-President Richard M. Nixon
laid the cornerstone of the new
54000000 WRC-AM-TV building
in Washington. Participating in the
cornerstone  ceremony  along  with
the Vice-President was Robert W,
Sarnoff, president of NBC; FCC

CFCR- |

|
' Ken Murray to Produce

naughe.y, and Carleton D. Smith,
gLnEr1| manager of WRC-AM- ]"-.'

. Bill Conran, promotion man-
:!.-'-'Er of WPFH, F]]li.,!ﬂ{‘h‘l-[ﬂ 1-VWil-
| m]ng‘tnn 15 the father of a givl. His
wife is the former secretary of
Emie Kovacs.

In Indianapolis, WISH-TV Pro-
gram Director Steven T. Briggs
has been hnnurﬂi for the 1!:1]1='..m:111
program “Ask Your Doctor.” The
award, for distinguished programs,
was made by the Health and Wel-
fare Council of Indianapolis and
Marion County.

HOLLYWOOD — Ken NMurray
this week reportedly siened to pro-
duce a tele series for RKQO-Tele-
radio Pictures. A Western, titled
"El Covote Rides,” show would
center around events in Bat Mas-
terson’s career, Filming is sched-

uled for July.
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THE BILLBOARD

This weeckly chart covers the latest Pulse rutings

in key local markets. It includes network, local live
and Jovally originaied film shows, By

lcading programs, e charl provides s ready guide

poiniing  out

Marker statistics shown args derived from Sales
Mansgement's curfenl  “Survev pf Buving Power,”
and wover only each muarkel’s meropollian wreas,
s defined by government spedificatiion.  Altha  (hey
thus cannot inclede complete TV coverpge or frding
prews, Lhey do provide comparative statistics for (he

The symbol ¥ i1 for film seried booked on m nEs
tivnal spoi basis. The symbol “u" indicates & UHF
outler, The symbol “&™ points out programs origi-
nuling In an overlap market vet securing ratings of
30 or betver In the market under study., For com-
plete program and audience informalion and snalysis,

TV PROGRAM RATINGS 15

to oulstanding spot adjacencies in esch market, chiel population centers of TV stotions. consult. The Puolse, Inc, 15 W, 46 51, New York,
E——r e
SEATTLE-TACOMA WASHINCTON, D. C. COLUMBUS, 0. DETROIT
4 v ETATIEHS—EDIS 300 HOMES 4 TV STATIONS—A484,000 TV HOMES 3 TV STATIONS—163,400 TV HOMES 4 TV STATIONS—®%57.600 TV HOMES
Population—177,800 {24th in U. 5.) Population—1,802.100 110th in U, 5.} Popufation—585 300 (35th in U, 5] Population—3,518.600 (5th in U, 5.
Buying Income—%1 628,450,000 Buving Income—353 979, 860,000 Buying lncome—%349,253,000 1 29%h) Buying Income—%7,386,946,000
NG | Bth! Fetal Sales—5761.5%1.000 13341 i 5¢h)
Ratail Sales—%71.071.272.000 (22d) Retail Sales—5%2,245024 000 i9th} Food Sales—5164,157.000 (331 Retail Sales—54.841 674,000 (4th)
Foad Sales—57 19 877.000 122d) Food Sales—5499.346,000 (11th] Drug Salss—525,718,000 (30th) Food Sales—%| 086,050,000 (4thi
Drug Sales—532 967,000 (24th) Drug Sales—368.952.000 (Sthi Automotive—5140,831,000 (33d1 Drug Sales—5193.768,000 (4th)
Automative—S 155, 873,000 (271R) Automative—5420 335 000 {101h) Above figures include following counties: Automotive—51, 115,412,000 (4th)
Above figures include following county: | Above figures include following counhes; Franklin Above figures include following counties:
King District of Columbia; Montgomery, Macomb, Oakland, Wayne
Prince Coorges, Md; Arlington, Fair= Inp HETW““! iHum
TOP NETWORK SHOWS fax, Va. I I Love Lucy, WRNS, M, ..., 409 TOP NETWORK SHEWS
- i, KING, T. .. AR.9 2. Ed Sullivan, WENS, So. ...... 40,1 LI Lowe lucy.,. WIRX, M. ..... 8.4
;. :&:L‘,;ﬂ KI™G, W, ,,.......1!,! Tup "E'wnu IHBWS 3. Godirey’s Talent Scounis, WBNS, L, Ed Sulllvan, WIBX. 51, .ooeas 374
3. Lawrence Welk, KING, S. ......3.6 | 1. 1 Love Lucy, WTOP, M, ... 285 M e Tt dics &1 | A Playhouse 90, WIBX, Th.,.....37.2
4. Fd Sullivan. KTNT, S ,.....356 | 2. Ed Sollivan, WTOP. Su. ..., 378 | 3 paoge, WEBNS, Su. .. 382 | 4. Wyani Farp, WXYZ, T........30.7
5. Coallict, KING. T. ......000. 3.8 | 3 Alfred Hitcheoek, WTOF, S, . M3 | 5 guaumoeke, WBNS, 8. ........ 372 | 5 Lawrence Welk, WXYZ, §,,...32.5
6. 1. 1ove Loy, KTHT. M, 310 | 4 G.E. Theater, WTOP, Su. ...... 007 | & geggin Question, WENS, T. . 369 | & G.E Theater, WIBK, Su. ......3204
7. People Are Funny, KOMO, §...11.9 | 5 Perry Como, WRC, 8. oo 330 9 paghonse 9, WHNS, Th, ...364 | 7, Juckle Gleason, WIBK, 5 ....30.1
T People Are unny, KOMO,'S. . __-|| g LR hll_l':llrﬂ'!" lalent Scouls, 3 %, Private Secrctary, WENS. 5u. 360 | H, Alfred Nilchvock, WIBK. Su.,..30,7
W, S&4000 Question, KTNT. T, ....31.2 | WTOP, M. ..oy e e dianias 3. ¥, G.E. Theater, WHBNS, Su. 5.2 | 9, Burns & Allen, WIBK, M...... 0.9
I Alfred Hitcheock, KTNT, Sw, . 30,5 | 7 $84L000 Question, WTOP, T, ... 315 | 4 wyan Earp, WTVN, T. 3I5.0 | 1 Godires™s Talent Scouts, WIBK,
b H. Burps and Allen. WTOP, M. ... 305 B R R L e R e 10,2
10P MULTWEEKLY SHOWS | % Wiavs Mo Liner wior, si.” 05 | 70D MULTLWEEKLY SHOWS
1. Eurdy Edition (63 p.m.), | 10, $64.000 Chiallcrige, Wy B 1. CRY Mews, WHNS, M.-F.ﬁ-.,._u.i Tﬂp H”I." WEEH” SHMH
RN N e i 5.2 i 1, Chet Long (7 p.m.), WEBNS 1. Popeye, CRIW, YL-F. ....... BET
2. Mickey Mouse Club, KING, lﬂp HI‘“'TI WEEHLTEHU“.S |1 e M T e e e ] AR = T | 2. Michkey Mouse Club, WXYF,
o R S e 73,3 L Mickey Mouse Club, WHMAL, 3. Mickey Mouse Club, WTVN, TR N - U v 22.6
3. §. Boreson, KING, M.-F. . 188 MeFo connaiirnnianiiaiieaes -16.5 R e e 127 | 3. News {11 p.m.), WIBK,
4, World, Harwood (10:30 p.m, r, 2. 11:00 P.M. Report WTOP, 4. Flippo's Gang, WBNS, M.-F, .. 198 B ol ape o 12.9
KING. MW.-F. ... S I T M.-F. . M0 g News, Weather (11 p.m.), 4. Million $ Movie, CKLW,
K. All Star Movie KTNT, 3. CBS News, WTOP, M.F. i Ml e e R ... 16.9 WL o 11.8
T Ty R o 13| % 530 Bpoilight, WTOR, M-« .38 | g wevern Houndup, WHNS, S, Art Linkletter, WIBK, M.-F, ...11.5
6. King's Perfurmance, KING, 5. Clweo Kid, WTOP, M.-F. .......12.4 MR e e 159 | 6 Kukli. Fran & Ollie, WAYZ,
TR . e e s atom s voread3n | 6 Queen Tora Day, WRC. M-F. L ALT | 9 Armchair !'Iu:u!tr, WRNS, T - T SN 1.0
T WHE Mews, Mise, KOMOD, 7. Seurch for Tomorrow, WTOP, M e LIE L S I [ 1 7. Mews—John Duly (715 pom),
SR ST AR o % MFa v vaavaivs Sadaresinasiaa 14 | g Arther Godirer, WENS, WREE M s 10.5
B, Deudline News (6:30 pot.), | 8 Guiding Light, WTOP, M.-F ”'} METH: cermntr e st bre s L1298 | B Arthar Godirey, WIBK,
LT o e b e 11.6 | % Art Linkletter, WTOPR, M-F, ... 10L2 | g eunuiin Kangaroo, WBXNS, BT By T e AR AP L 10.3
9 Rav Milland, KOMO., M-F. .... 10.7 | 10, Arthur Godfrey, WTOP, M. F. ..103 I WMAF, s creesd128 | 9 Guiding Light. WIBK. M-F. .. 99
10, Queen for a Day, KOMO, M.-F.. 9.1 | 10. NBC News, WRC, M.-F. T 10, Mlay Yard, WTVN, M-F. .....1018 |10, Our Miss Brooks, WIBK,
T0P FEATURE FILMS TOP FEATURE FILMS TOP FEATURE FILMS A T e N
Once Weekly Once Weekly Once Weekly TOP FEATURE FILMS
1. Midday Matinee, KING, 1. Safeway Theater, WRC, 1. Sunday  Showboat, WTVN, Once Weekly
TR T vianiangy L BRI M. L LR Su.-12:30-5:00 193 | L B, Kennedy—Showtime, CKLW,
2. Armchalr Theater, KING, | L Sunduy Movies, WITG, | 2. Gold Cup Theater, WLW-C, Su-L00-2:00 .. 6.0
San- 2003 L., TR 1 1 | Su LR L ssvvane 93 Su.-S:00-6:00 ., ... ....1L8 | 1 Highlund Playhouse, WXYZ,
3, Rir S Theater, KING, & Sunday Theater, WTOF, | 3. 1st Run Theater, WLW-C, 1 So10000-12 mid, ... .., .. L s 6.0
BRI i e esas TR SueLM-2eM L LT 1T 5 0 P T R .10 | X Adventure Ho, WWI,
4. Big Show, KTNT, 4. Armchair Theater, WRC, | 4 Satarduy Showboat, WTV YN, Su~l100-12:00 ... ..., oo 3.8
ThelF00-12 mbde .. oovnssrannes B2 | o S0e1121502 mid, .ooniiiannan &3 0 g opapgem L 10.7 | 4. Sunday Showiime, WIBK,
5. Sunduy Vatinee, KOMD, | e Siardar Moviey, 1N, 5. Channel 10 Theater, WHNS, Su-dMA e v 87
SUZ03:00 e, 59 Ne1:30-4:00 ..... cevess 6.6 SUBI0F00 e 5.3 | 5 Sunduy Matlnee, WWIJ,
Multi-Weekly | Multi-Weekly ! Multi-Weekly Su-1:00-2:00 M-
1. All-Star Movie, KTNT, | aksbe Sl AERERL | e Sasterns Roahdnn R Multi-Weekly
M., T-Fo 10:15-12 mid. .. ...... 138 M.-Su.-11:15-12 mid. ... .. vueas-11.T7 | bl ’ peg | 1o Million $ Mavie, CKLW,
2. King's Performance, KING | 2. Foollight Theater, WRC, P A S i Rl : MLS-TM000 L L o el
: TRE - MR- MBI e res BT 2. Armchair Theater, YWHNS, 1. Furly Shaw. WIBK
Mt TRELEED WL ¢y ot viennd 111 5 Sovietime US.A. WITG | OMeF. SucllO0-12 mid, .08 | 5 (0 SR '
L | I“I.' Show, KTNT. | - AM-F.. & ..I-JI:'IL:';H ! 7.9 3. ‘1“{'1} -‘t“‘,]!I wTY H. | ' _1‘- capllb-hey ., e e L e TaT
S, Se-10:30-12 mid. ... . 10,2 5 SRR A (e R e EaLL - 13:30-2: 3. Night Witch Theater, WIBK,
oo s T, [ 4. Wushington Movietime, WTTG MoFAA 3200 L %3 Foll:30-
d, King"sx Kumerm. H,]:".G a = ¥ i, Ladies' H Theat WTVN M-Fe-l1:230-12 mid, . .......:.4 7.3
T T T T © M.-F.. Su-11:30-12 mid. ... ..., &7 [ % 11'-}-'::”-;::7:-“ e Mgz |4 M-Minute Theater, WXYZ,
4. u“"“' Viavie, Hll.,.ﬂ' i . .i"llrllﬂvl'll'l “I.I'lil‘,. R1Ti:, . 'F“'ﬂ:- Hi;ll'l'll -l"llfllflrl-‘\"l-:l:{l:‘l: : . Wl-F M= 12 mid, ... ... n
NLF 10001130 g, ... oo, 58 el Fosn e s 35| T L2 ' g | % Millus & Mistery, CKEW,
T0P SYNDICATED FILMS ™ T0P SYNDICATED FILMS 0P SYNDICATED FUMS | 10p SYNDICATED FUMG &
1. Life of Riley (NBCI, KING L. Frontier (NBC), WTOP, " TOP SYNDICATED FILMS
: . ; SolB:M L s 17.7 | 1 iDeath Valey Dayy (Pacific ;
T o i e e et | I 3 ; Boras). WHANS, Su-9:0 ... yp.p | 1o Budee T INBO), WIBK,
3. Sherilf of Cochise INTAY, | 2. Hizhwas Patrol (Zivi, WTOP, 2, Highway Patral (Zivi, WENS, | L7 | R P S e C R 1 |
KING, M.T:00 .. TN T 7 3-7:08 : 201723 W S e b e L E!I:.Fﬁ: (Anne, Artha, -
- Ll:'l:i'll'lnl,\ |'||1_.'r|JIIH'-|.' ihrm-u 3, Sheriff of Cochise (NSTA, i LW, ~FbM
- :;’.'l:t:" ﬁh'ﬁm'hl'r_%'_".'lirﬁﬂ'r”“‘] | Gemsi, WTOP, To10:30 ., ..., 16,7 WBNS, Th-T:3 .. ...... .. 289 | 3. Frotitler Ductor (Hallywood .
T g 3 | 4. 5..;;..";“" |:[-1|.|m|nm|p “'IH.! A, Men of Annapalls (Eiv), i, WYL, Soahiih, ..., ..., 2.5
i ::Erm';lll:l;f:;h {Flamlngn, s T.-Ti00 . e 16.5 WRNE, F.0:30 ., ... ..0...-252 0 4 Mr. District Aliormes (Fisv, _
NG T . o R R J"“m rrrﬁ.} 5, Annle Oakley (CRBS), | WIRK, F-10:30 ... . ..........104
G A e By e | T WTOP, W.-7:00 T WHNS, Thebid .. ........... 1.3 | 4 Popese (Assoc. Artisty),
KING, §-5:00 .. ........0c0000..207 277 it 6. Waterfront (MCA), WBNS, | CKLW, S0-5:30 . ........204
6 1 Search fur Adventure 6. Bosion Blackie (Ziv), . F-6:3 ... cereren 208 K Ilighway Pairol (Ziv),
Bugnalls, KING. $.-7:00 ,,,...234 WIOP, SliM ooeninianns 132 | 7, Crunch & Des (NBCY, | WIBK, T.-10:30 venc 189
T. Siudia 57 {MUCA), KING, 7. Soldiers of Foroune (MOAD, WENS, F-TiM .iveinaiin cawJARE T Rherifl ol Cuchise HM:
e | R O - (=N L 21 WTOP, M0 . innnminasias (4.7 T, Frontier Dovior (Haollywood ok e T T St 17.8
B, Science Fiction Thewer T. Swr and the Story (OfTacial), TV, WIVN, FaTM oo cod TR | B Waterfromt - (AL A, WWJ, )
(A0, KISNCE, T10:0M ., ... a2 WHRO, W30 .. 45 R ST L9, Soldiers of Fortune (MCA), | MMM L e e nea s TRy
B, Annie Oukley (CAS), KING- 9. Brive Eagle (CHS), WMAL, WEBNS, W30 . oiienisoes KB | 9 Susic (NFA)L WIHK, M.-7:00,,15.7
e, | R A e e R e AL 21.0 F.-6:00 , seans B3 M0 Susie (TPAY WRENS, WoTM0 L 183 | % Dr. Christien (Ziv). WIBK,
I Code Three Mm. o KIMG, 10, Code Thl‘H 1#5{'# "l"r'TﬂF 11, Superman (Flamingo), 1§ P L1 UL <t (R 5.7
Tl i s i LA =T s e i s e e 12.9 WHMNYS, W60 ..., ceeere 1R300 dungle Jim (Screen Gems),
P, Men ol Appdapolis (Ziv), 11, Junale lim i%creen Gems), 12, Hopalong Cassidy (NBC), | WXYZ, S-Sl R, L7
KOMO. F-l:m . ... et | . WMAL, W60 ., ... . c00s.. 138 WTWN, M-T030 oL aeeann IR | 12 Ciaco Kid (Ziv), Su-8:30...... 153
12, Superman {Flamingo. ]:.INE.‘ 12, Men of Annapolis (£ivh, 1Y, Riomemary Clooney (MO A.‘_l 15, Racker Sgid 1 ABC),
T poponoe cnn ik oy e s ... 20.0 WTOP, T.-7:00 . . 137 WTVN, T ovreennresnnes 18.0 WIRK, S-10:0 ............ 154
1Y, Highway Patrol (Zivy, KOMO, 13, Annie Oukley I(‘HE:E WTHF 14, Public Defender ([Iniersiaie), | 14, Bteve Donovan (NBC)L WWI,
R . . . i e R 19.7 F.-T:H o L WBRE, M-6:30 .. ieeniiniians 173 1. < e, 15.0
14, Soldiers of Fortume (MCA}, 13, Wild BIII Hh I-.-.ﬂ: IFIH-mhrI-un'l 15, China Smith {MTAL 15, BRamar of the Jungle {TPA},
KNG, M0 . PR oRe, | L WRC, Th=T:M ... iaesns s & B | WTVM, W_-T Lo s+ 169 L A L T 14.5
15, Rulfala Hill Jr, {l;_ ﬂ:g], 15, Clsea Kid (£iv), WTOP, 15, Grand Ofe Opry {Flamingod, 16, Amos "n" Andy 1CH=,},
KING, 8.4:3 o oiiiuanss RPN | 2 | e 2.4 WBNS, S5-7:00 .....cccaviaqs.169 WWI, W.-T:00 ..., cecia Tl
e
. i est series, "The New Adventures of
S' 'OR T SCANNINGS | Charlie Chan.” . . . Majorie Duban i
SRR Ao
Adler, copywriter at Young & Rub-

By CHARLOTTE SUMMERS

m TV

will
andd

company

specialize
packaging

production,

.'-'.I.ll'.l!ll'lﬂ

commercials and other allied work. |

. Roger Hutzenlaub has shifted Spot Sales.
flﬂm Young & Rubicam’s Radio- |
TV research department

nating eronp, under Ray Jones.

rector of national sules develop-
ment at Sereen Gems to set up his

information

Milton A. Gordon, president, and |Ll:|e|:| has
to the Manny Reiner, foreign sales man-

medin department’s spot co-ordi- ager of Television Programs of | tion as an account executive in the |
_ America, lelt for London and the !
Adolph Hult has resigned as di- ' Continent. In London, Gordon will
meet with executives of Incorpo-
rated Television Programmes, Lid.,

nal party agency business  prod

lan for Title;

opment,
| rector of sales planning.

New York,

Metropolitan New York
'Dwight Reed,

owa consultuncy, with RKO 'l'ulﬂ-jlwhic:h is co-producing TPA's new- | May 6

icam and wile of Stretch Adler,

vision already set as his first client, national sales manager of Cuild
H. Pierson Mapes, for 13 vears . .. The New York Chapter of the Films, had her TV script on the |
vice-president and general mmngrI Radio Pioncers, at its Fl
ol the New York oftice of Hutchins ' of the wvear, will inaugurate an!week on NB('s "Matinee Theater.”
Advertising, and Gene Schiess, fl.':r| honorary life membership
eight vears director of radio and ' recently retired members who have |
TV for Hutchins, have formed the  made outstanding contributions to | pervising closed eircuit productions
Creative ]'I-[I'_"Tl.'_hq!_l'ldil'-iﬂg Company, | the radio broadeast industey, , .
with effices in New York. The new | A Davlight Saving Time chart con- | two seasons, has been named head
about time of its program department. . . .
TV | ' changes in all parts of the United 'Dean Shaffner, formerly ABC-Ra-
and consultant work, radio and T"Jlﬂlates will be issued to agmmv'dm vice-president for sales devel-
time buvers next week by NBC/|

‘Church on Monday.”
Mare Daniels who has been su-

|fnr TNT Tele-Sessions for the past

as joined NBC-TV as di-

moved from WMGM,
to ABC Film Syndica-

co-ovwner of I1-R
Representatives, addressed the .|"'|.l.']
wll:amg Club of Pcoria, 111,

Outrates all
syndicated
shows!

STAGE

San Francisco — highest rated
syndicated program (22.7, Pulse,
2/57) outrating George Guhal
Gunsmoke, Zane Grey Thmtm,
Jackie Gleasun, Lux Video
Theatre, ele.

Twin Cimies—highest rated syn-
dicated program in Minneapolis-
St. Paul (16.0, Pulse, 11/56) out-
rating Warner Brothers, Father
Knows Best, West Point, etc.

Outrates all competition in
Atlanta, Indianapolis, Portland,
Oregon, ete.

Stage 7's a dramatic anthology
which can do a fine-rating, fine-
selling job in your market, as it
is mlready doing in more than a
hundred others. Better check
Stage 7 for your market today.
Write, wire or phone collect for
availabilities.

Television Programs n,f America, Inc.
488 Madison Ave,, N.Y.22 » PLaza 5-2100'

“Yes, old bay,

nced  last | thal's Jusl
i PART of Ihe
i T b new 'VAGA.

g you say 13 BOND’

SILLION markel!"

DOLLARSY”

. « + Lester

areit. . . .I

www americanradiohistorv com

OFFICIAL FILMS,

o -
ATy

25 West 45th 51,
New York J&, N. Y.
Plaxe 7-0100
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®* New TV Spot Campaigns

Contracts Set in Every Hegiun
E In Two Weeks Ending April 13

Thin chart provides live szles leads for TV stations and their reps,
and informs advertisers and sgencies of TV spol acivity by other com-
It summarizes new nalionul spol buviness aclually set during
the period lisled above, regardless of when the canipaighs hegin airing,
This feature, based on & survey made by The Billboard of all U, %
TV =simions, runs on alternoste weeks.

Where avallable, the ad apency placing the business i lswed,
Types of :onlracis are indicated, when knowm, hy the following symbaols:
(I Dp—Tdemificaiions;

palnies,

i Anm, b=—A nnouncemenis;
iProg. b—Program  Buy,

On Eastern Stations

Bandal! thrw Miller, MacKey, Hoeck &
H-.alrrlmg r.-'mn.]- .

Beeman's Gomi, American Clacle thiy
Ted Bales 1Ann.) o

Bioe P Duz, Procier & Gamble [hruo

- Compron (Ann, Parl.)

Bon Ami Jet Spray thra Ruthraofl &
Ryum 1111

Bulisva Waiches thru MoCann-Erickson
iAnm.)

Ritrger Beer, thru BRD&D (Prog.)

Culvg Gasoline, Califormia Wil thm
RAN&D {Ann)
Yir. Pepper's Drinks thro Grant (AnRR.,
Fard, & 1T¥) i
Prari-Rich Flavorings, Bowev's thru So-
rensen (P

“esipning  Woman,." (Maovie), M-G-M
ihrw PPonzlbioe & Coe (Ann,)

Dove, Lever Bros, {Ann,, Part,)

Duomcan Hines Cake Mix, Procter &
Cmble thru Gardner (Ann. )

Foswn Standard @00 thru VArcy (Prog.)

Giranl Robol Gardaer thro Anpur Mey-

" oerhofl (Progd

Grevhound 1 jnes thm Grey

Venry Heide Candy (Ann)

Karl’'s Shoes thre  Charles
LA,

Eede, LY, 5 Roubber thro Fleicher 3,
Richards i Amn.. Parl.)

Knol Shake, General Foouds ihra Foole,
Cone & Belding tAnn.)

M. Siahl

On Southern

Baolinva Walcher shru MeCann-Erickson
rAnn.)

Cansda Ty Beverages
Wlaiher {Part.)

Charles Antell Facial Frost thro Paul
Yemee (Progd

Charles Anichl Liguid Makeup thru Paul
Venze (Prog,)

Charles Anlell Magna Power (hruo Paul
Venre (Poog.)

Cheveoted  Curs  thr
tAnn.)

Bentvne Gom, American Chicle  thro
Fitzgerald-1dancer-Sample (Ann,)

Pesier Sewing Mabhine, Grant  ihru
Apthor Meserhalf (Prog.)

Granl Sulad Mixer thra Arbur Meyver
moedl (Prop.d

thrn 1. M,

Camphell-Ewald

franl  Tool thew  Arhuar Meverhoft
i Prog.§

Giround - Treater  Solution,  Celifornia
Epray  Chemical thro MoCann-Erick-
EitA CARN)

On Midwestern Stations

Auvnl Jemima Corn Mix, Quaker Oars
thra Jahn W, Shaw (Pari.)

Aure Pep Feed Supplements, American

U Eynamid thre Cuonningham & Walsh
‘iA&RRA,)

Bardald then Sam P Judd (Ann., Par.)

Baver Aspirim thru  Dancer-Flizgerild-
Sample 1ARAY

Blue Mot Dur, Procier & Gamble thra
Compton (Anm)

Bobhi  Home Permanent, Tonl  thro
Tatham-1.mired {Ann.]

Ben Ami Jet Spruy theu Buthraulf &
Myvan {113}

Budweiser Heer,
IV Arcy (Ann.)

Bulvvm Watches thru MoCann-Ericksom
A,

Anheunser-Busch  thrwe

Builermilk  Bread, Conitinenlal Baking
thru Ted Bajes 1Ann.)
Cangds Dry  Heverages thiu J. M,

Liathes (Fart.a

Carter™s Little Liver Pills thru Ted Bates
{Anmn.}

Charmin  thry Campbeli-Mithun  (Annt

Conoed Proddects, Continenmal O thro
Benton & Bowles (Prog)

Conk™s Painis & Varmishes thru Potis-
Woodbary {Annm,, 1T

Eéep Rock 0 & Gas thro Winius-
Rrandon §Ann.d

Flay:K-5rraws (g Ruhrauffl & Ryan
iFarl. )

Gieitelmen Beer thre Hollmar & York
{0

Hamm's Beer  thrn

o AProp.)

Canipheli-Mithun

On Southwestern Stations

Eviden Duiry Producis thra Benton &
Hewles 1Ann. b

Galliy YWines thro Dovie, Dane & Bemn-
Fach 4NNl

Glamorene Rop Shoampoa thoa Product
Services (Ann.)

Gramt Moebot  Gurdner thro Arthor
Meverhindl TProg.}
Hormel  Mears  dhro Batten, Bardon,

Fhuersinne & @hsbhorn (813
Faliun Swiss Colony Wine, Peird thru
Pemp-Cooper (L))

(Puarl. ) —Participalions;

Life Magazine (hru Young & Ruhicam
{Ann,, 10¥

Maswetl Howse Coffee, General Foods
thra Bendon & Bowles {Ann.)

Muvbelline Eve Beawly Aids thro Gor-
don Hest (Ann.)

Mauhiseo, Matonal Biscuit thrn MoCann-
Erickson iAnnd

Mew York Telephone Service (Prog.b

MWatol, Block Dreog thea Sulliven, Stauf-
ler, Colwell & Bavies (Ann_)

Oflsmohile Cuars thia 3 P, Broiher
{Ann., 100

Divmpia Heer (hre Bosilond, Constan:
e & Gardner (Ann.d

Puviflic  Greyhound thro Grey  (Ann,,
PFar.)
Pacific Morthern  Airlines  thru West

Marguis (113}

Molidend, - Bloek Trrag thea Grey 4nm,
Farl.)

Paoligrip, Block Drug thra Grev (Part.)

Power Lawn Mower, Motor Mower (hra
Clark & Boberiy tAnm, Partd

Cuaker Oats  thra Wherry, Buaker &
Titden cAnm., Part.) i

Sealtest lve Cream thro Tucker Wayne
IAnT.) ) :

Shell Petraleom Products thry J. 'ln".'.ﬂll:;rl
Thompsom (Prog.d

Tesavo Gasoline thro Cunningham &
Walsh Ann,)

Wik, Lever thru Bation, Harion, Dwur-
siinme & Oshorn {(Ann., Pard)

Stations

Haostess Cake, Contlnenlal Baking thru
Ted Bates {Ann,, Prop.)

Huichinson Wax  thiu
iFroged

Life Muagazine thin Young & Rubicam
(Ann)

Otane Boos, Pure Of thru Tea RBur-
medl fAnn,, 107)

Dhidsmnbile Curs thru Do P. Broiher |
(Anmn. ) |

Quaker , Dats  thra Wherry, Baker & |
Titden (Part,)

Shredded Rice & Honewvs, Nuational Bis !
cet ithm MoCann-Frickson (Ann.)

Shredded Whear, Mational Biscuit thru |
MeCann-Erickson (Ann ) |

Stmapic, Charles  Antell  thea Paul
Venze (Propl)

"Turean and the Lost Safard,” [Hmi:r,l
M-Ga-5 thra Donalsee (Annd

Texaco Cips & Oil thru Cenningham &
Woalsh {Ann.) -

Yellow Pages, C & P Telephone Service
thea M. W, Aver (ID)

Henry  Senne

Hulchinson's  YWax  thru
iProg)

Kool Shake, General Foods thru Foote, |
Cone & Belding (Par) i

Kraft Miracle Margarine thro Needham. |
Louis & Brorhy (Ann.) |

Northwesigern Bell & Telephone Service
thru Baiten, Baimon, Dursline & s |
horn (Ann )

Nviol, Block Dreug thra Sullivan. Siauf-
fer, Colwell & Bavles {Ann,. Pari)

Dldsmobile Curs thru B, P, Brother
iAnn.)

Pumper Shampoo, Toni ihrg Clinton E.
Frapgk fAmm)

Phillips &6 Gasoline & Maior Oil thr
1 ambert & Feasley (Anm.)

Post Cereals, General Foods thrn Benton
& Bowles {Parr)

Quaker Ouis  thra Wherry,
IHden tAnn,, Puarl.)

CQuick, Procer & Gamble thru Grey
(Pari.)

Rise Shave Cream, Carter thro Sullivan,
Stauffer. Colwell & Bavies (Parc)

Sealy Mattresses thro Cars-Hill ( Ann.%

Shelgas & Oil, Skelly Qi thru Bruce B,
Brewer CAnm. )

Srandard 4 thra D'Arey {Ann.d

Swlizer's Twist thru Lyach, Harm &
Hiockilon fAnn., Parl.)

Terry'es  Frozen  Foods  thea Adbrey,
Finlay, Marby & Hodgson (11

Tintair Flair Coloriag, Bymael-Tintair

ienry  Senne

Baker &

thiu Lambert & Feaxley (Ann., Part) [
i Tuna Fish, , .,

Viceroy Cigarettes, Brown & Willlsimson
thru Ted Baies (Ann., Part.)

Life Magarine thru Young & Rohican

Mercury Cars thru Kenyon & Eokhards
tAnn)

Fioneer towr, Tarmowe  Allls thiro
Brancer-Flhizgerald-S5ample (Ann )

Post Cereals, General Foods thre Ben-
tof & Bowles (Pait)

Roral Crown Cola, Neld (b Compton |

i1y
Tenacn Gaoaseline thea Corningham &

Walsh AR, Parl)

Synd.: Harris

Cadvantages offered by svadicated

Prime Time Can
Be Cleared for

HOLLYWOOD — The belief
among advertising agencies and
nllmns-:m-:t that prime time can't be
cleared on stations for svndicated |
programming has turned out to be
a myth, Les Harris, v.-p. in charge
of CBS Film Division, said last
week, Further, the entire pattern of
syndication is changing, and it's
this that's led to the current boom
m syndicated film.

Auy program, if it's a good one,
can now be placed in Class A time,
Harris declared. Markets with three
or more stations provide no prob-
lem, For two-stalion markets a
maximum of six weeks is required,
and Tor one-station markets, which
are rapidly dwindling, a little
longer.

In the changing pattern of svn-
dication, station-by-station selling is
bargely  disappearing. Taking its
place s the regional sale, which s
advantageous even if made tor only
a few markets.

This is so because sponsors, now
that they've become aware to the

film, e.g.. identification, flexible
scheduling, merchandising possi-
hilities, are willing to pav consider-
ably more fo the program than
stations. Further, by selling re-
gionals, a distributor can cut bis

PULSE FILM RATINGS
for February

For compleie information on programs, ratings, audience size or coverage,
please consult The Pulse, Inc., 13 W. 46th 5., New York, N, Y,

* Syndicated Film Mystery Shows

FEBRUARY RATINGS

AT,
Rank Yhaw & DHsirlh, Railng
1. Highway Patrel (Ziv).......17.3
2. Code 3 (ABC). .. .0 ivsnnan. 130
3. Badge T14 (NBC)......vs.. 10.5
4. San Franciseo Beat (CBSY. .. 9.8
5. Mr. District Attorney {(Ziv). .. 9.5
B. Citv Detective (MCA) ..., 0.0

I

. Public Defender (Interstate). 7.4
8. Rucket Sepad {ABCY. ... ... T.0
9. Crosseurrent (Official). . o.., .2

10. Baoaston Blackie (Ziv), ....... 8.0
It The Whistler (CBS)........ 6.0

AMONG MEN
Aen Per
100 Homes
Rank Show & Disirik, Tuned Im
1. Loge Volf (NMOCA). .. oo s 54
1. Racket Squad (ABC). ....... 54
1. he Whistler {CBS). . ....... Hd

4. Mr. & Mrs, North-

SeliBert «vciisaien e a3
3. Bosto Blackie (Ziv). ...0... B2
8. Highway Patrol (div)....... 81
8. Inver | mctom (NBC), ...... £l

6. San Francisco Beal (CBS). ... Bl
9. Public Defender (Tnterstate), . S0
LY Alr, Di.“-lri{-!! Alomey (liv)... 79

AMONG WOMEN

Women Per

10 Homes
Hank Show & Distrib. Tuned Inm
1. Mr. District Attorney (Ziv), ., W)
2, Highway Patrol (Ziv)..... oo BB
2. Mr. & Mrs. North
(Schiwbert) ... s . 58
4. 5an rancisco Beat (CBS). ... &5
5. Public Defender {Interstate), . K4
6. Tity Detective (MCA) ..., 52
6. The Whistler {CBSY. . ....... 82
8. Lone Wolf (CB5). ... covvuns Th
8, Racket Squad (ABC ....... K}
10, Badpe 714 (NBC). . ...... Jiw T
10. FPaston Blackie (i) ... ....79
10. Fabian of Scotland Yard
HaBB Y s s "9

18, ew Orleans Police
Denartment [(STAY. . 00iee 79

 AMONG CHILDREN

Kids Per

i Homes

Hank Show & IHsirih. Tured In

1. Ealdgq P14 (NBC). .......... 58

2. ighway Patrol (Ziv). ....... 37

3. Boston Blackie (Fivh. . ... e =

4, Crsscurrenl (Olfciall. . ... .« D5

4. Sherlock Holmes (Guild). . ... 25

6. City Detr tive (MCA). ., .... 21

8. Code Three (ABC), ... vvu.. 21

6. Lone Wolf (CBS) . .......... 21
6. Mr. & Mrs. North

(Schubert) . ... .o vivaas 21

San Francisco Beat (CRS). ... 21

overhead by as much as 10 per . )
venk, thurehi’ TECOUPING Flmvr‘lm::t;i':'l«t:u-n*i ® Synd"uted ﬁlm ‘.omedy Sho ws

costs that much sooner.

Four lair-sized regionals  are
needed belore a series can he
placed on the air, Harris believes. |
One principal problem which is
that many advertisers procastinate,
leaving a svndieator uncertain of
whether he has four regionals or/
not (Juke Keever, general manager
of NBC Film Division, recentlv |
saitl NBC would go ahead whether
it has the regionals or not).

Harris does not believe that an
expected  large influx of net re-
rans, due to cancellations, will hart
First-run syadication, In the Ffirst
place, the spread of strip program-
ming. even to the nets themselves,
e.g., NBCs "Comedy Time,” is
absorbing reruns as fast as thev
appear. And, in the second, re-
runs Fail to offer manv of the ad-
vantages that first-run films do.

Harris' optimism is echoed by
nearlv every exee in the svndica-
tion field, e.g., Keever. ABC's Bill
Clark, Screen Gems' Dick Dins-
more, all of whom say business has
never been better.

IDS

Shep  Menken, Daws  Butler,
Bud IHiestand and Bill Harpel arve
doing the voice-overs on animated
TV commercials for Burgemeister.
Eastside Old Tap Lager, Ford and
the Richitield 0Qil Compunv for
Playhiovse  Pictures, Ifollvwoad.
i Robert Lawrence Produc-
tions, Ltd., in Toronto, has com-
deted an expansion move which
ias donbled the size of itz facil-
ities. The firm predicls that the
business for the [irst six months of
1957 will exceed that of all of
1956. ., . MPO Television Films,
Ing., has wrapped up series for
Blue Dot Duz and Bumble Bee
Pintoff-Lawrence

FEBRUARY RATINGS
Avg.
Shaw & Disirlh, Ruting
Life of Rilev (NBCY........185
Amns o Andy (CBS . ..., B8]
Creat f:E]dq:rni':rm't (NBCY. .. T
Ay Little Margie (Official). . 7
S (TPA) v evdbnesubass :8
G
E.

Laurel & IMardy (Covernor). €
Stn Erwin Show (Official), . .
Willy (Official). ... ... A
Mickey Roouney Show
(Sereencrall) ... o ieiinns !
My Hero (Official), ....o.000 3.
Ray Millind Show (NCA). .. 3

AMONG MEN

ol
i R R Ry R |

S EINeAAL e
wad

[
=] =1

Men Per
Tl Homex
Runk Rhow & isirih. Tuned In

1. Creat Gildersleeve (WBO). ... 79
Life: of Rilev (XBC)........ 79
Rar | lilland Show (MCA). .. 75
Amas a2 Awly (CBS)....... 73
Ay Little Margie [Official). . 72
St: Erwin Show (Qfficial). ., 72
Life With Elizabeth (Guild). . 64
MMickey Rooney Show

(Screencraft) ... .nevrnn.. B3
Benlalh {(Flamingo). ......... 56
Susie - [TPA) v vvvaiinnsag: DB

Do W-amaLy—

AMONG WOMEN

Waomen Per
180 Homen
Fank Show & Disirih. Tuned In
1. My Little Margie (Official), . k7
2, Benlah (Flamingo). ... ..... . 54
2, Mickey Rooney Show
(Serecneraft) ....... ... ..., R4
4. Great Gildersleeve (NBC). ... 83
4. Stv Erwin Show {Official). ... »3
8. Susle (TPA).............. . B2
7. Ray Milland Show "XICA). .., K1
B .Amos 'n’ Andy (CBSY, .. .. vis EH
9. Life of Rilev (NBC). ....... 75
10, My Hero (Officiall. ... onts. 67
AMONG CHILDREN
Kids Per
108 Homet
Rank Show & Disirh, Tuned In
1. Lanrel & Handy (Covernorh, , 43
2 Willy {Official), ... u. . s 45
3. Mickey Booney Show
(Screencralt) .. ...000.. vaw s P
3. Amos 'n" Acdy (CBSY, . ... ia 4 AR
a. My Hero (Official). ..., .. ooy
. -.ife of Rilev (NBC}........ 29
7. Great Gildersleeve (NBCY, ... 28
& bym ATRA): e veminon 23
9. My Little Margie (OHiciall, .. 22
9. Beulah (Flamingo)... ... PR

DeMartini Named
Guild V.-P.-Treas.

NEW YORK — Guild Films
named a new treasurer and viee-
president last week. He iy Ceorge
Dedlartini, a former stock broker
antd member of Guilds board for
the past vear, He is resigning as
general partner of the Wall Street
firm of Cohen, Simonson & Com-
pany to devote Full time to Cuild.

DedMartini replaces Aaron Kalz,
who resigned in January,

Productions, Inc., is drmmming np
business  with animaled mailers
featuring a highly stvled cartoon
character and a peculiar looking

birl.”

On Rocky Mountain & West Coast Stations

Duncan  [limes Cake Mix, Procler &
Cramble then Gardner CAham., Pared
Fiolger's Calfee thou Cunningham-Walsh
i A

Feitos & Tatos thry Trasv-Locke 71T

Nelian Swiss Colony Wine, Petrd thro
Hemig-Cooper ([T

karl's Shoes thrn Charsfes ™. Salil

Liwi Shoe Polish thru Stiee; & Finney
tAnm.. Pari.)

Life Magurme thru Young & Rubicam
1)

www americanradiohistorv com

KNehizco, National Biscuit thruo MoCann.
Lrakatn {ATND.)

Maiel,  Block  Dmag  ihwe Sullivan,
Staulfer, Colwell & Bavies {Par)

Farker Pens ihey Tathamel aird (Part) |

Procier Appliances thrie Webs & Geller
(Ann., Par)

Ouaker Oatx  thea Whesry, Haker &
Tilden (Ann.. Par)

Rezx Paimf, Alonsante  thra Gardnoer
{Pary

Wisk, Lever thria Baitem, Barion,

Dussupe & Osborae (Aan., Parn)

|Si|_}1E lo tuen ot

TV Film Blurbs
In Far East

HOLLYWOOD — Production
of telefilm commercials presents
no problems for sponsors in the Far
East, Stanley Quinn, ]. Walter
Thompson exec, reported last week
after retuening from a tour of the
area.

In Japan, Quinn said, it’s pos-
animuttion 50
cheaply that television is loaded
with animated commercials, As a
matter of fact, according to Quinn,
without regulations limiting  the
number of spots, the state of TV
business is so good that producers
are havinﬁ difficulty squeezing in
programs between the commercials,

In Australia [ilm is eheap enomgh
that 7. Walter Thompson is produc-
ing celluloid commercials [lur Lux
and other sponsors even the theve
are only two cities that have TV,

PROGRAMMING -
the key lo successiul TY adverlising

THE BILLBOARD-—
the ker to successful programming
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|OHNNY MERCE
Tony *
you Pear Tony,
write )
m ﬂ Bm“‘ ur
¢ WONE FOR record of 4
1ptter 8OOV pe 8bls ONE
] re Ceorge Jessel I might FOr
I-f iw tnaﬂ'ﬁt
think up 2% approprie”
to 1ts
1 loved
suggicient Lo 5872 and heard

n
do it on televisiol
1 saw you

our exciting records .
! gint and keep 06 |

ours in admirations

Yoo

and

b 4

P. S. and thanks from us also, Tony

Wnn dEr fu " ¥

an open letier o Tony Bennett
from Johnny Mercer and Harold Arien

You can't keep a good song down!!

HAROL p ARLEN

excifi ng

EDWIN H. MORRIS and CO., INC.

MUSIC PUBLISHERS

WWW _ amencarm i oS e e
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QUALITY IS WATCHWORD

All Good Material Top
Potential—R&R or Ballad

NEW YORK—\Whereas a good
many music men feel they muost
concentrate on rock and roll in or-
der to survive in today's mnsic
market, a hard core of Tin Pan
Allevites and mechunical men cling
to the belief that good material—
no matter what ite eategory—will
continue to hit the best selling
charts if ziven a good performance.

One of the most articnlate ex-
ponents of this theory is Mike Stew-
art, Four Lads’ mmager, who

ints to a notable string of hits
the Lads have recorded in the past
two years. These are all ballads
and rhythm tunes, and include
“Moments to Remember,” "No Not
Much,” “Can You Find It In Your
Heart,” “A House With Love in
It,” “Song for a Summer Night,”
“Standing on a Comer,” “Who
Needs You.” The Lads’ newest Co-

FILLE DE JOI

‘Love for
Sale’ in
Prose

NEW YORK—="Cast the Iirst
Stone,” a book by Sara  Harris,
which ferrets its way into the dark
truths of the world’s oldest profes-
sion, is the inspiration for a 12-inch
LP of the same title, which is the
first of a new Deolphin Records
Documentury series.

lumbia disk, “I Just Don't Know,”
is already getting strong action.

Stewart says: “There’s nothing
wrong with rock and roll . . . or
Elvis Presley . . . this stimulates
the market . . . but it is illogical
and fallacious to assume other
types of material cannot make the
grade.”

“A lot of good writers,” Stewart
adds, “have stopped writing be-
cause they [eel they cannot do rock
and roll, or they write insincere
rock and roll material. . . . This
is detrimental to the business. . . .
The important elements are talent
and integrity. . . . It is stupid for

vice versa,

rinl makes it—=no matter what the
a writer whose forte is ballads to|categorv. An important considera-
write insincere rock and roll, and | tion, in the minds of all these
Stev-art says he has|

never studiously avoided rock and
roll and would gladly promote a
good rock and roller if he had one.

But the important thing is that
vou do not need it in order to
operate successfully.” Another pos-
itive illustration of this argument
is the case of cleffer Robert Allen,
who has come up with hit after hit
(virtually all of the Four Lads’
disks) without trying his hand seri-
ously at the rock and roll medium.

Mitch  Miller, Columbia pop
a.fer.  director, and publisher-
writer Redd Evans are others who
hold to the belief that good mate-

(Continued on page 42)

Deals Again Pose
LP Price Question

Retailers Adopting Cautious Attitude;
Majors Foresee No Immediate Change -

By REN GREVATT
NEW YORK—Current activity
at various levels of the record in-
dustry, from the manufacturer
down to the corner record shop,
make it logical to again raise the
question:  Where will the retail
price of the LP disk finally settle?
Actually, a spokesman [or one

In the course of gathering mate-  of the major labels, has quicted

- vial for the work, author Harris

madle extensive use of taped inter-
views with a number of members
of that trade, and the disk repro-
duces one of these interviews, in
which one “Joan” tells her life
story. According to the diskery,
the book and the ecord represent
the first serions attempt to pene-
trate the “fantastie, secret world of
prostitution as it exists i America
today.”

Que Complete
Nat’l Set-Up

NEW YORK — Que Records,
recently formed diskery here, has
completed its national distribution
picture and is stepping up its out-
put of LP's,

Bill Hill,- vice-president and
sales manager, returned last week
from a five-week coast-to-coast
trip in which he inked 24 distribs.

In the repertoire line, Que has

repared the first of three opera-
or-orchestra sets, cut in Rome un-
der the baton of Pietro Argenti.
Initial title is “Madame Butterflv,”
with “Aida”™ and “Manen” to fol-
low. Diskery also has out its third
calypso set, this one with warhler
Lance Haven.

Guitarist Tony Mottola is musical
director for the line,

Jade Expands
Artist Roster

NEW YORK — Jade Records,
indie lubel headed by ex-Bethle-
hem exee, |im Bright, is enlarging
its artists roster and distribution.

Last week the outfit inked two
thrushes, CGenie Pace and Doris
Allen, for both singles and albums.
Kay Rvan has been engaged to
handle public relations for the out-
fit, and several indie promotion
people have been retained in other
cities. ’

Bright recently set
wide distribution, and
added Sparton in Canada.

uf? nation-
as

t week

some ot the speculation by denying
that his company intends to break
the price line “in the foreseeable
future.” The market would have
to be wvastly increased, “perhaps
tripled,” he indie:ted, before such
a general price dip would be possi-
ble. Only then would any ‘record
company have the valume to per-
mit lower price selling at a profit.
And even if the muh\'et were to
suddenly triple, he pointed . out,
production facilities don'’t currently
exist to meet the demand., Other
mijor diskery officials have echoed
this sentiment.

It was nearly a vear ago when
the many reduced-price, traffic
building promotions caused the
speculation. At the time it was
argued that the public was being
conditioned to lower-than-list price
tags. Such a move did not take
place last year, in spite of the
many special deals. Now, how-
ever, the indications are again

Michael Gould
Ankles Cap's
Pub Subsids

HOLLYWOOD — Michael
Gould, general professional man-
ager and vice-president of Ard-
more and Beechwood Music, re-
signed his post with the Capitol
Records  publishing  subsidiaries
last week to enter the publishing
business for himself.

Could will set wp an ASCAP
and a BMI flirm here, with plans
calling for a New York office in
the near future. A veteran of 20
vears in the musie business, Gould
worked for Bourne Musie on the
Coast for five years before joining
Capitol, No replacement for Gould
has as vet heen determined, with
Joe Zerga, a vice-president of the
Cap firms, to continue its direction.

ould was responsible for the
success of such songs as “Vava Con
Dios,” “Autumn Leaves.” “Mohile”
and others during his tenure with

Ardmore and Beechwood,

-

strong that a price break of some
kind could oecur. For one thing,
key New York dealers indicate by
recent actions an open helief that
the hreak may still come at a
relatively early date,

This week, Sam Goody, kingpin
of the discount field, announced a
sale to last for an indefinite period
on all LP’s of the 10 top diskeries.
Guﬂd}r patrons are accustomed to

picking up their choice of LP’s|
listing at $3.98 for $3.23. On the |
new sale, evervthing of the group |
of 10, normally listing at the $3.98 |
tag goes [or $2.50, Goody aw:-n'edi

(Continued on page 42)

10 INDICATIONS
OF A HIT TUNE

HOLLYWOOD—It's old
hat in the music busines: that
many of us couldn’t keep up
the pace il we weren't able
to laugh at ourselves occasion-
ally. Disk promotion man Ir-
win Zucker walked away with
langh honors last week via
his plaint, "It must be a hit
when yvou hear: ;

“(1) It’s breaking big in the
West, (2) It's breaking big in
the East. (3) Bill Randle will
spin it six limes next Tuesday,
(4) Peter Potter votes it a hit.
(3) a one-stop is interested in
a deal, (B) There are 42 dif-
ferent versions of the tune in
Italv. (7) Freberg is covering!
(8) Randy is trying to buy the
master, (8) It's jumped out of
nowhere into the No. 92
spot in The Billboard charts.
(10) A distributor phones a
manufacturer prﬁ'p:lig."

12 Albums on
Roulette’s LP
Debut List

NEW YORK — Roulette Rec-

ords will release 12 LFP's shortly, !
marking the new label’s debut in |
the album field.- At the same time
Roulette's artist and repertoire
chiefs, Hugo Peretti and Luigi
Creatore, are readying 50 new
Roulette LFP's for release in the
fall, plus a children’s package line.

Joe Koalskv, executive vice-

resident and sales chief of Rou-|
ette, Rama, Gee and Tico, est-,
mates that the four labels will!
have more than 100 albums on/|
the market by next Fall.
Peretti and Creatore, a.&r.
heads for all four labels, are cur-
rently holding a serics of special
album sessions, while Kolsky is
macljping out a special promotional
and sales merchandising plan for
the new LP line, details of which

(Continued on page 63)

Dorsey Catalog Sale

Sparks Brisk

NEW YORK—Bidding on the
late Tommy Dorsey'’s music pub-
lishing companies (Embassy Music
and Dorsey Brothers Music) which

were put up for sale last month,
has been vigorous, with several
niajor music firms seeking to buy
the catalogs, according to Philip
A. Braunstein, of the accounting
firm of Braunstein & Chemin here.

A special sales brochure, made
available to bidders, reveals that
the two firms brought in a gross
income of more than $56,500 in
1956, with the Broadecast Musie,
[ne., company, Embassy, account-
int for more than $46,000 of this
lotal. Both firms chalked up rec-
ord grosses in 1956, The Dorsey
Brothers' take from ASCAP in
195¢ was about 57,000, while
Embassy  drew arvound  $20,600
from BMI in performance money
last vear.

Both firms showed an increase
in gross income over the last six
vears. Embassy  earmed  about
$16.000 more in 19368 than in
1951, while the Dorsey firm's take
was almost 53,000 more in 1956
than in 1951, and more than dou-
ple that of 1934, 1953 and 1952.
Mechanical rovalties for Embassy
in 1956 totaled well over 818,000,
as compared to less than §5,500 in
1851, The Dorsey Brothers com-
pany chalked up around $2.500
in mechanical royalties in 1938,
which was considerably higher
than the frm's mechanical roval-
ties in 1954, 1953 and 1952, but
about $1,000 less than in 1951.

B -d d L

Combined ctatalogs of the two
firms numbers almost 400 copy-
rights. The Dorsey Brothers has
about 150-—more than 30 listing
Tommy or Jimmy Dorsev as writer
or co-writer — and Embassy has
more than 273, including around
45 by Cy Oliver and 30 or more |
by Matt Dannis.

The two companies will be sald
separately or together, and bidding
on them will continue into mid-
June.

Mercury in
3-Way Calypso
Promotion

HOLLYWOOD—A  three-way
commercial tie-up involving Mer-
cury Records, Universal-Interna-
tional and the local fashion firm,
Emil of California, gets under way
this week with the launching of a
national promotion of a calvpso
sportswear  collection  featuring
singer Vivian Blaine,

Several thousand easel displays
of Miss Blaine’s calypso costume as
fertured in the film, “Public Pigeon
No. 1," and her Mercury album,

“Songs From the Ziegfeld Follies,”

are being shipped by the fashion
designer to department stores and
specialty shops to tie in with re-
lease of the album and picture.

New One-Stop
Service on
Stereo Tape

PALISADES PARK, N. J——
A one-stop service for stereo tapes,
first known of its kind, will open
here on May 1. According to a
spokesman for the firm, known as
Stereo Tape One-Stop, a need for

ithe service has long been felt by

high fidelity, record and camera
stores.

The spokesman indicated that
there are now more than 25 sterco
tape producers actively pushing
more than 350 titles. Since almost
all are available for buth stacked
and staggered head playbacks, the
inventory problem g:r dealers is
substantial. Also because stereo
producers use a variety of unre-
lated marketing patterns, dealers
have an addud problem of deter-
mining what titles are available
and where they may be obtained.

The new firm will give service
to mail orders and with each order
will send a 48-page eatalog, which
will be published quarterly.

Cuba, Austria
Sign Up for
Copyr't Pact

WASHINCTON — Cuba and
Austria have recently become the
25th and 26th nations to ratify the
Universal Copyright Convention,
which gives all participating na-
tions approximately the same pro-
tection for works of foreigners as
for their own nationals. Announce-
ment was made last week (27) by
the United Nations Education,
Scientific and Cultural Organiza-
tion (UNESCO), which has spon-
sored the Universal Copyright
Convention, -

R&R FILM HAS WELCOME
MAT OUT FOR CLEFFERS

NEW YORK — There's a new
rock and roll film in the offing,
and its producers are holding
“open house” for songwriters.

Vanguard Productions, Ine.,
which produced “Rock, Rock,
Rock™ last wvear in conjunction
with deejay Alan Freed, will start
shooting again in July, The new
flick will feature 12 of the coun-
try’s top deejays, two foreign jocks
and as many rock and roll stars as
can be jammed into the thinﬁ

The jocks already signed to
appear are Dick Clark, Philadel-
phia; “Jocko,” New York; Barry
Kaye, Pittsburgh; Milt Crant,
Washington; Joe Cmith, Boston;
Ed Bonner, St. Louis; Robin Sey-
mour, Detroit; Al Jarvis, Los
Angeles. England and Germany
will be the foreign countries repre-
sented by their own spinners,

WWW amencanradiohistorv com

According to Milton Subotsky,
of Vanguard, the outfit will require
24 rock and roll songs. It intends
to set up its own ASCAZ and BMI

firms to handle most of these, but
some tunes will be acecepted from
other publishers on a split-copy-
right basis, The producers are
seeking understandings in advance
with artists and their regular disk
companies for the recording of the
material, and for release of such
disks in September and October.
The film will be released in
November,

Vanguard also plans to arrange
clearances so that several sound
track LP’s can be made available
after the singles have had a chance
to click. Vanguard Productions
has no connection with Vanguard
Records.
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Disks Build New
Longhair Talent

Major Talent Managers on Global Kick
In Search of Fresh Box Office Winners

NEW YORK—=Now that it has
been proven that new  longhair
musical talent can be developed
rapidly into top box office via re-
cordings, major talent managers
are casting their eves all over the
world. and even making forays
behind the Tron Curtain.

The next major talent manager
to schedule an expedition into
Eastern Eunrope is Andre Mertens,
vice-president of Columbia Artists,
who sails for the Continent on May
10. Mertens plans to contact new
attractions booked for next season,
ta plan programs and presenta-
tions, anrf then will venture into
Crechoslovakia and Poland looking
for new attractions.

Mertens will spend two davs in
London, then will be in Paris from
Mav 20 thru 23 to go over details
of the forthcoming American debut
tour of the Hungarian piano sensa-
tion, Cziffra. Latter, who already
Las been set for a big promotional
push by Angel Records, will bow
in at the Hollywood Bowl and at
the Ravinia Park Festival this sum-
mer. In November he will make
his New York debut with the Phil-
harmonie. Cziffra escaped from
Hungary in November.

Mertens will be in  Prague,
Czechoslovakia, from May 24 thm
27 to organize the presentation of
the Czech Philharmonic, which
will give its first U. 8. concert in
Washington next January 26, and
then will tanr for more than five
weeks. Mertens booked this organ-
ization, one of the oldest in the
world, after consultations with and
approval of the U. 8. State De-
partment. Latter agency at the
same time approved the trip of the
Cleveland Orchestra to Czechoslo-
vakia, which gets under way this
week. The Czech unit will be con-
ducted by Karel Ancerl, while the
Cleveland is wnder its permanent
conductor, George Szell, who 30
vears ago was conductor at the
Prague Opera.

The Czech orchestra has been

represented here by several Deeca |

recordings, cut by Deutsche Gram-
mophon,  Negotiutions are under
way for new recordings to be
issued by both Decea and RCA
Victor, .

From Prague, Mertens will go

Lyricist Sues
Sunbeam Music
Over Contract

NEW YORK — Songwriter
Carolyn Leigh filed an affidavit in
the Mumiecipal Court here last
veek asking for a summary judg-
ment on her breach-of-contract
snit against Sunbeam Music, the
Tommy Valando firm.

The = affidavit, filed by Miss
Leigh's attorney Lee Eastman,
claims that altho the writer signed
an exclusive contract with Sun-
beam in 1952—at a stipulated rate
of 4-cents a copy and 50 per cent
of mechanieal rovalties—she has
not received any monev from the
firm since January 1, 1958, nor has
she received her semi-annual roy-
altv statemient,

Reterring to alleged promises
by Sunbeam to pay her “next
week,” Miss Leigh commented,
“Next week has now dragged on
almost a year and a half.” She also
contended that a law suil started
against Sunbeam in California (in
connection with the musie of the
song “Young at Heart” for which
Miss Leigh wrote the lyrics, is not
a valid reason for holding up pay-
ments,

to Poland. for his first visit there
since 1936. In that ecountry, he
plans to take in evesything that's
offered in the way of music, opera
and ballet.

| The next stop will be Vienna,
where Mertens will stuv [or several

weeks, There e will be ocenpied |

with the preparation of a special
Columbia  Artists production en-
tiled "Vienna on Parade.” This
‘musical variety show will begin a
| Coast to Coast tour here earlv in
I!':lmmr:-.f. To date, it has been
ooked for 90 appearances, which
perhaps is an unprecedented fignre
for a show that has yet to be put
together,

Ingredients of the presentation,
which will be represented also by
an Angel album carrving the same
title, will include the Deutsch-
meister Band, a mived children’s
choir—which also will feature folk
denees, an operetta-type soprano
and tenor, a zither player, ete. The
band has been heard here on West-
minster disks.

Meanwhile, Mertens has made it

talent. Some of the agency’s hot-
test plans revolve around the
American soprano Leontyne Price.

clear that he's not neglecting native |

MOTHER'S DAY
IS COMING UP

NEW YORK == Every-
body's getting into the act
these davs,

A new label, SAC Records,
has  enlisted some off-beat
talent {or its first release, fea-
turing  a  nunber  entitled
“Your Mother 1s Your Best
Friend After AL Its sung
v a quartet ol long-frustrated
“tulents”  that includes Lon
del .Cuercio, the mmsie sheot
printer; Ted Eddy, profes-
siomal manager of Delaware
Musie; Jack Sherman, an old-
time song plugger who now
manubactures  Jadies” pocket-
hooks, uand Frank Davis,
veteran cleffer.

SAC, incidentally, is owned
by Conmie de Mario, who
used o run Majar and Double
AA Becords several years ago.

Country Music
Show for ABC

NEW YORK — ABC-TV is
readving a new hour-long “conntry
music” show [or Saturday nights
in the fall. The show will be
slotted from 8 to 9 p.m., immedi-
atelv preceding Lawrence Welk.

The series will feature some
artists from the web’s "Ozark Jub-
ilee” show, altho the program will
not concentrate on c.dow. music
ertirely. Emsee will be Milton

(Continued on page 27) | Cross.

MORE STAR-STUDDED

JAZZ

Newport Festival Adds

Extra Day to

NEWPORT. R. 1. — An addi-
tional day, with two extra concerts,
has been added to the forthcoming
Newport Jazz TFestival, and the
star-studded line-up is being ex-
panded daily.

For the ¥irst time in the four
vears the Festival has been run in
this swank community, the owners
of some of the huge old mansions
are preparing to take in “guests,”
thus alleviating the ever-increasing
lodging problem. The Festival
committee currently is working out
a modus operandi.

The fourth day will be Sunday,

July 7, this date having been set
to provide room for the Count
Basie band aud thrush Sarah
Vaughan, who will have only that
night off from their scheduled term
booking at the Waldorf-Astoria in
New York. The afternoon concert
for Sunday isn't completely formu-
lated yet, and one -D-IP the advisors,
| John Hammond, has been pitching
for a gospel-singing displayv. The
Farmingdale, Mass., High School
Jazz Band will probably appear
that day.
! Programming actually is not
definite for any of the concerts,
but tentatively, these are several of
the line-ups:

Thursday evening (4) — Louis
Armstrong Band, Sidney Rechet
Quartet, Ella Fitzgerald, Edmond
Hall, Earl Hines, Jack Teagarden,
Kia Ory, Cozy Cole, Buster Bailey,

C. Higgenbotham and Red
Allen. The evening will be a cele-
bration of Armstrong’s 57th
birthday, and will end with a big
jam Session.

Friday afternoon (3) — (Cannon-
ball) Adderly, Toshiko, Kai Wind-
ing, C. G. Gryce, Don Byrd and
Ri'by Bralff,

Saturday afternocon (6) — Don
Elliott, Jackie Paris, Bernard Peif-
fer, Horace Silver, Tony Scott,
Emmy Smith and Willie (The

ion) Smith.

Sunday ngiFm (7T) — Basie Band,

Sarah Vaughan and the Oscar
i Peterson Trio.
Other stars signed, who will

round out the wvarious concerts |

Agenda

(there will be eight concerts in all)
include Erroll Gamer, Sonny Stitt,
Turk Murphy, the Stan Kenton
Band, Roy Eldridge, Jo Jones,
Chris Comnor, Gerry Mulligan
Quartet or Band, Dizzy Gillespie,
Lionel Hampton, Stuff Smith, Jim-
my Giuffre Trio, Australian Jazz
Quartet, Bobby Jaspar, Rolf Kuhn,
Mat Mathews, Dave Brubeck Quar-
let, and Ray Brown,

Dem_o Deal
For Cleffers

NEW YORK—DMaster Record-
ings, brainchild of Charles and
Mary Whittenberg, has been set
up here to offer a complete pack-
age demonstration record service
to songwriters and publishers,

Service offers to cut a disk for
rates ranging from $15 to $100 or
more. For example, for $15, the
song will be etched with one vocal-
ist and piano. For one voice,
piano and Hammond organ, the
tab is $20. The rates go up for a
vocalist with an instrumental trio,
ete. For $100 and up, the writer
cin get a big band waxing of his
song, with vocalist. In this case,
the lee would inelude the arrange-
ment.

Duplicate disks cost from $3 to
$3.50, depending on speed and
whether the disk is recorded on
one or two sides.

Goo;.lman Exits
Decca Post

NEW YORK —-— Stanley Good-
man has resigned his post as sales
promotion manager of Decca Ree-
ords. Elfective Monday (8) Good-
man became director of coordi-
nated marketing services for
Harshe-Rotman, Inec,, a public re-

| lations firm here. Goodman leaves

Decca after a 15-vear tenure, dur-
ing which he held the posts of
market research director, merchan-
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TASTES

DIFFER WIDELY ON LPS

NEW YORK—=The first tallies
are in for RCA Victor's all-world
album promotion, and some inter-
esting comparisons mav be drawn
from sales of specilic albums here
and  glwoad.

For example: in the pop Ffield,
where contrusts we most sharply
driin, the No. 1 album in the
combined foreipn markets is “Los
Churumbeles de Espana™; in the
0. 8. AL the same album is No., 51,
No. 2 abrowd is Al Romero’s
“Flight to Romance,” which is No.
11 here. No 3, "One Night in
Acapuleo,” 18 No, 18 here. No. 4
album abroad is “An Evening With
Belulonte™ which is No. 1 here.
Luiz Avcaraz’ “Wonderful One”
No. 53 abroad, is anly No. 43 here.
The Three Suns’ "Midnight for
Two" is No. 6 internationally, but
No. 3 at home,

"Elvis,” which s No. 3 Victor
seller at home, shows up nowhere
on the ftoreipn list. Belafonte's
"Calvpso” is No, 2 at home, but
hasu't hit the top 10 elsewhere,

Contemporary,
GTJ Entering
Tape Business

HOLLYWOOD —— Good Time
Jazz wnd Contemporary Records,
veteran jazz diskery, will enter the
tape field with a new firm, Con-
temporary Tape. An initial release
of six stero albums have been set
for Muy.

In an effort to retain complete
and tment versions of their 12-inch
album line, the new tape [irm will
use premimn extra-play tape, with
a suggested list price of §11.95.
Diskery has been recording all its
sessions  stereophonically  for  the
past vear in anticipation of the
potential tape market,

First six tape albums include
Contemporary’s best selling pack-
age by Shelly Manne, "My Fair
Lady,” “Music to Listen to by
Barmmey Kessel” and “Music for
Lighthousekeeping™ by Howard
Rumsey. Distributors handling the

GTJ] and Contemporary disk lines|P

will also handle the tape product in
most  territories, tho distribution
among high-fidelitv outlets has not
as yvet been determined.

De““uthh Claims
Belle Baker

HOLLYWOOD —— Belle Baker,
one of the lop names of vaudeville
and closely aﬂgnm’[ with the music
industry thruout her eareer, died
of a leart attack here last week
(28).

Miss Baker made her profession-
al debut 43 wvears apo at New
York's Second Avenue Theater with
Jacob Adler. She was a top
vamdeville singer, later working
night clubs and theaters, and re-
corded a number of hit tunes,
among them “Eli Eli” and "My
Yiddeshe Mama.” She introduced
many of Irving Berlin's early song
hits, and was the first American
performer to headline at the Lon-
don Palladivm. Miss Baker still
holds the record at the New York
Palace for a continuous run, three
and one-half vears.

Suwrviving are a son, Herbert,
a screenwriter; a brother, Murray,

rofessional manager of Robbins
Tusic, a brother, Harry; three
sisters and two grandchildren.
Services were held at Riverside
Memorial Chapel in New York and
at Hollvwood Chapel here. Inter-
ment in New York.

dising manager and branch sales
manager. Previously he had been
vice-president and general man-
ager of Presto Electric Corporation.

One of the bigger surprises is
Eddie Fisher's “Bundle of Joy”
album, which has risen no higher
than No. 12 at home, but is Xo. 9
abroad, in mainly non-English
speaking markets,

The discrepancies are mnch
smaller in the classical field. The
top Red Seal seller abroad is
Rubinstein's :!fs]»:ing of the Rach-
maninoff Concerto No. 2 and the
Liszt No. 1—which is No. 2 here.
No. 2 abroad is “Lanza on Broad-
way —No. 7 in the U. 8. XNo. 3
abroad is Horowitz' combination of
Beethoven's “Moonlight” and other
sonatas, which is No. 1 at home,
No. 4 is "Verdi and Toscunini®
which is No. 6 here,

Bed Seal vocal albums generall
show better comparative .Litr[*llgtr)
abroad.. The foreign top 10 in-
cludes four of the Victor operatie
“Highlights” sets. from “Madame
Butterfly,” “Aida,” “Traviata® and
“Boheme™ respectively, all of
which are in Victor's second 10
domestically.

Morton Gould’s "World's Best
Loved Waltzes”™ are “loved”
equally all over, placing No. 10
both at home and abroad,

AFM Embroiled
In Another Suit

HOLLYWOOD — The Ameri-
can Federation of Musicians was
the target of a suit seeking dam-
ages of $2,100,000 here last week
(30) in a third Superior Court ac-
tion brought by rebel musiciins
fighting the umion’s music per-
formance trust fund.

Sixty-eight musicians filed the
latest action on behalf of 1.200
musicians emploved in the tele-
vision film industrv, naming the
AFM, the trust fund., Trustee
Samuel Rosenbaum and ‘66 TV
film producers as defendants. In
addition to monetary damages, the
suit seeks an injunction r[‘ﬁt]‘m’llillli
telefilm producers, nebworks ane
distributors from making forther
ayments to the trust fund.’

Action, filed by attronevs Harold

A. Fendler and Daniel A. Weber,
charges that the collective bargain-
ing agreements negotiated for the
plaintiffs in 1951 and 1954 pro-
vided for payments of 5 per cent
of gross revenues of TV film pro-
ducers and distributors to the trust
fund rather than to the mmsicians
themselves, and that such pav-
ments have resulted in a loss of
employment thru the use of canned
music imported from abroad.

Complaint alleged that 90 per

cent of the telefilms now being
roduced do not use live musie
Ee:&use of the excessive price im-
posed by the AFM’s 5 per cent
forinula.

Action asks the court for declar-
atory relief, to invalidate those pro-
visions of the 1954 TV film labor
and trust agreements requiring roy-
alty payments, and that all funds
now being held by Trustee Rosen-
baum be held in trust for the bene-
fit of those musicians who per-
formed the services. Suit further
seeks to enjoin the AFM from tak-
ing punitive action against any film
producers not making payments to
the trust fund.

Similar suits have already been
filed in behalf of recording musi-
cians and those in the motion pic-
ture industry seeking in excess of
$13,000,000 from the AFM. Latest
acton parallels a suit brought by
Republic Pictures some months
ago, in that Republic also atked
the court to invalidate its trost and
labor agreement with the AFM.
Film company sought relief within
the framework of the Sherman-
Clayton antitrust laws and has
not yet been heard on the federal
court calendar.
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LONGHAIRS UP IN ARMS

‘Beethoven or Bebop?’
FCC Plays No Favorites

WASHINGTON—"Thou_ shalt
play Beethoven, not bebop™—is a
command that can never be issued
by the Federal Commmmications
Commission to its broadcast li-
censees, b was ]‘.hﬂinled oput last
week {April 289). The Communica-
tions Act “wisely prohibits such
impracticable  introsion,” FCC
hearing examiner Herbert Sharf-
man pointed out ir recommend-
ing re-assignment of Washington's
“mood music station,” VWGAS lo
RKO Teleradio. The station sale
has been protested by stockholder
Lawrence M. Smith, who claims
that RKO will drop the highbrow
musice for the lowbrow variety.

The hattle over whether the new
owners would continne to keep
WGMS on its traditional “good
musicT plane began during  Jan-
ary FCC hearings, at which half a
dozen witnesses struggled with a
definition of “good” music or “ie-
vions” musie, as opposed to other
Linds. One said “good music” was
“vlassical msiec dating from  the
end of the 16th century to pres
ent.” Washington music eritic Panl
Hume said good music went back
further, and also gasped at WEGMS
Inochure’s claim that “zood music
is music you like,” for “this wonld
permit the horrifie inelusion of El-
vis  Preslev.”  MNusicalogist T
Clenn Dillard Gunn said  serions
misic was the type “with which
the professional music critic is en-
gired.” and ineluded symphony,
apera, recitals, chamber mmsic
Ciood music mnst have “complica-
tion of detail,” another critic
puinted out. :

Examimer Sharfman, a professed
lover af “good” musie himself, con-
eluded that a possible liking “for
had music is not incompatible with
a vadio station owner’s ability to

serve the public interest, conven-
ience, and necessity " —which g all
the FCC can require in the pro-
EEMNING area,

The FCC cannot act “as an im-
presarvia,” said Shavfman, pointing
out that as far as mnsie tastes go,
“there are conllicts within  the
lndge.” Coneenlrating  concert-
plane music in one station, while
it is a "conwvenience {or the good
music on varions stations with a
little more “dial twirling,” Sharf-
min pointed out,

The battle over final assignment
ol the WOCMS station to RKO
Teleradin which has been waging
for close to a vear, conld end np
with & ]l commission hearing, or
o to the courts, if the examiner’s
Finﬂiug is not finalized.

Ginger Rogers

To Cut LP

NEW YORK—Harlequin Ree-
orels, new indie operated by Bob
Bach and Richard  Kollmar, is
lanmching several olf-beat projects
this month.

IFirst, *he fivm 15 inking several
hig film and TV names for disks
om a profit-sharing plan.  First of
these 15 Cinger Rogers, who will
start with an albam of tunes from
her hit musicals, including "To
Hat,” “Swing Time,” “Roberta,
ete, Andre Previn will arrange and
conduct the sides,

Onthit also will tape a complete
evening service at  the Daddy
Grace Mission in Harlem.  This
will include performances by the
I6-voice  choir, 24-piece  hrass
band, and eight tambourines,

Include Tape
Levy in New
Excise Bill

WASHINGTON —— Proposal to
bevy a 10 per cent tax on tape ad
wire recorders, plavers and  re-
corder-players was made part of a
wide-sweeping Exeise Tax Bill -
troduced i the House last week
(2} by Rep. Aime |. Forand (D,
R. 1.).

Under the terms of the bill
(H. H. 7125) machines designed
lo  produce  presrecovded  tapes
would be exempt from the tax, as
would those designed to record
radio  and  television  broadeasts,
Machines vsed to record scientific
data would also be exempt.

Levy on tape and wire recorders
Was  Propose 7|:r_=,= Representative
Fovand last sessiom, but Congress
adjourned before action was laken
on the bill. Forand said, however,
he wanted lo give “intevested
parties” time o comment on the
bill. An Excise Tax Subcommitiee,
which held hearings on the meas-
wre last vear, recommended m ils
veport on the hearings that tape
and wire playvers and  recorder-
plavers be brought under the levy.
too. (The Yillbourd April 6.)

New Lill is ontgrowth of those
hearings, and will be referred 1o
the House Wavs and Means Com-
mittee for action and  additional
cornment,

_— -_ =

[TOLLYWOOD-=Carole Simp-
son, formerly a featnred vocalist

Lwith the Billy May band, has heen

signed to an exclusive seven-yeiar
contract by Capitol Records.

Chirp will eteh hoth singles and
albums, with a 12-inch package
already in the works,  She is cor-
renitly appearing ot Hurrah's Clnb,
Lake Tahoe, Calif., for a three-
week engagement.

Enfer the First Annual National Golf Tournament Now!!

Sponsored by the Disc Industry Scholarship Committee (DISC)
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WHO IS ELIGIBLE:

If yvou're conneclted with the creation, pro-
motion, manufaciure, sale or disiribution of
phonograph records, you're eligible, If you're

a record dealer, juke box

jockey, a & r man, distributor, recording
artist, a record manufacturer, music pub-
etc.,

lishers, geszion musicians,

eligible.

PRIZES:

All expenses, including Yransporiation via
air to and from Shawnee, will be provided
for the 16 semi-finalists. An impressive lisl
of prizes will be printed in an upcoming issue
of The Billboard for semi finalisis and final-
fsls. The prize commitiee is currently ai

work finalizing delails,

HOW TO ENTER:

Fill in the application blank below and gend
Scholarship Committee,
Room 1400, 157 W 5%th Street, New York,
N. Y. Checks should be made pavable to:

to Dise Industry

Murray Luth, Treasurer, D.

entrant will be notified as to the location of
the course, ete., and the time within which he
must play, both in the qualifying and mateh
play rounds Each eptrant will receive a
membership card and a book containing
full details about the organization end the

golf tournament.
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ENTRY BLANK

First Annual Nafional

Golf Tournameni

Sponsored by Disc Indusiry
Scholarship Committee (DISC)

r--“- - e O

aoperafor, disk

YOu @Bre

ficipate in

1. 5§ C. Each

ADDITIONAL ENTRY BLANKS AVAILABLE FROM HIRSH de LA VIEZ, CHAIRMAN MEMBERSHIP COMMITIEE, D.1L5.C.,
ROOM 1400, 157 W. 57th STREET, N.Y.C. TO WHOM THIS AFPLICATION BLANK AND REMITTANCE SHOULD PE SENT.

by-laws.
Kame

N W e e s e NS SN W

I hereby apply for membership in the Diec Indusiry
Scholarship Committee, and ogree 1o abide by its

TOURNAMENT DETAILS:

Plans are for the 37 tournament {o gel under
way in a matter of weeks. Two weeks will
be designated a5 a qualifying pericd, Every-
cne will qualify in one of four (A-B-C-D)
handicap categories. The gualif¥ing round
will determine your category of competlition
Following the qualifving weeke there will be
area competition right through the sEummer
These areas will be determined by number
end lecation of enfrants whoe wish 1o take
part in the tournament. Each of the area
winners (A-B-C-D catepories)
regional playeffs which will
eventually produce four regional winners
{North-East-South-West) with a winner in
eiach of the four handicap categories from
each of theze regions

will par-

The sixteen ultimate winners (four regional,
four categories) will play off a2t a two-day
tournament to be held at the beautiful
Shawnee-on-Delaware Couniry Club, Shaw-
nee, Pennsylvania, in late September. Spe-
cial arrangements will be made with various
goll clubs zround the countrv to permit use
of their facililies =1 &8 minimum cost for all

Address

City

Firm Name

Type of Business

I Have Enclosed [J Check [] Money Order for $10.00

.-h...----——-—-‘i-n—-p—q-l.—l.n-—————

--------------- Y N . _'----'--“-—_—"—--’“—_—---—-—--—---ﬂ

tat the Grove,

MUSIC AS WRITTEN

Husky Set for Big Time
TV Dates . . .

Capital Records™ Ferlin Husky,
nowy  riding with his  hit  disk,
“Cone.” is sel tor a series of im-
portant TV shots. Huskyv's man-
ager, Hubert Long, has set the
chanter on "The Woolworth Hour”
Mav 53, on "The Paul Winchell
Show™ Mav 9, both on CBS-TV.
Long is in New York lining o
more TV dates and  might i.‘l‘llg
APPEATAnCes,

Verve Contract
To Moniea Lewis , . .

Singer Monica Lewis has been
mked to a Verve recording con-
tract, wond 15 scheduled to begin
"-."IHTL' LR LT '.|||.'.|-nn'1 ‘l."l.']-'tl'l Ell[ﬁl}'
Bregman for the label during her
stay  here, Miss Lewis vecently
etched the title song lor the Jack
Webb film, “The D. 1" to be
released by Colimbia, and also
hal a Jubvlee puckage et some
timie ago.

Decea Makes Another
Trovel Album Pitel . . .

Decea Records moves inta the
travel ficld again this year with
the current release of a de lonxe
packaging job, titled, "The Magic
Islands.” The lubel had a soccess-
Do promotional program last sam-
mer, on its “Holiday” scries of 15

LP's, each with wnsic of aw«differ-
ent section of the world.

New York

Shorty Rogers, RCA Victor's
West Coast Jazz consnltant and re-
cording artist, was in town last
week for his first visit since 1949,
«oo Yik Maestro Richard Malthy
and hig wife will be interviewed
on NBC's TV Home Show Tues-
day (7). Theyll discuss their life
in a trailer. ... George Painkin,
erstwhile indie juze impresarvio, has
joined Morty Klein's Melody Dis-
tributing here as decjay promotion
man.  Klein recently  took over
distribution of Dawn Records in
the Metrapolitan area. . ., Warbler
Eddie Tone has signed with Pre-
viie Records. . .. Don Elliott starls
today (6) at Baker's Kevboard
Lounge in Detroit for a two-week
stand.

Chris Connor and Jav Jay John-
sor are the headliners this week at
George Wein's Stonvville Club in
Boston, Next Monday (13} it will
be Sonny Stitt, the Australian Jazz
Ouartet and thrsh Lurlean Hunt-
er. ... Ben Selvin, a.&r. head for
RCA Thesavrus and Camnden, re-
turns this week from the Coast,
where he recorded Lawrence Welk
amd the Lennon Sisters for the
transcription Ihrary service.

Personal Appearances

Tony Martin,
Cocoanut Grove, Los Angeles

Muoch of Teny Martin's opening
wight jitters at  the refurbished
Cocoanut Grove can be laid to the
marathon speeches and attendant
hoopla  that  eomes  with  such
festivities. Despite the numerous
misenes,  Martin remained  the
suave  bhalladeer he is, and it's
donbtful that the glitter of the new
decor subjected iim to  plaving
second fiddle. Martin's is the pol-
ished cafe act, alwavs the debonair
spooner of songs. Latter included
a bevy of his RCA Victor rvecord-
ings. among them “1 Love Paris,”
“T Could [Have Danced Al Night”
and "I Ouly Have Eyes for You.”
His voice war rich and powerful,
his rapport in keeping with the
jocular air of the event, Freddy
Martin, in his 21st annnal appear-
ance here, hackstovped and re-
prised the song hits he's introduced

Toel Friedman,

Mavnard Ferguson
Blue Note. Chicago
CHICAGO——The big new band
attraction due to break soon on
Emarey jaze and on its parent pop
Libel, Merenry, opened Wednesday
(1) at the Blue Note. which hounses
a  most  diseriminating  clientele
where instrnmental sounds are con-
cerned,  Mavnard Ferguson, who
blows trumpet like an acetylene
torch, showed the folks he is aiso
a natvral front man and sent them
Liome wondering if the blasts which

had just cauliffowered their ears

might pound out a major new area
for itself in the dance band busi-
ness.  The maodem, strained har-
nianies of Kentonism and the over-
whelmning dunceable drive ol Basie
have [inally been married in one
shirp  unit, precision honed  and
valume turned up, and the auwra of
commercial  success  danced  all
about the room.

This band. with an all-new book
peniied by Bob Brookmeyver, Bill
Haolman, Jimmy Giaffre. Al Cohn
and other hard-driving West Coast-
ers, has already ent an Emarcy al-
bum aptly titled “Progressive Music
in Dance Time,” not vet assigned
a release date,  Mereury singles
also are scheduled. I the wax
capiures the live impact ot the Blue
Note performance, it should snag
heavy fan interest ranging across
established lines {from the dancers

wwWw americanradiohistorv com

in the Marterie-Anthony camp over
to the cats who insist that the ex-
citement eof modern mnsic is all
in the ear,

For the eommmercial market, the
richly spread vaicings of "My Fune-
ny Valentine,” avanged by the
band’s ewn tenor man, Willie May-
den, could hit the k. 5o could
the rolling, punchy treatment of
“"Paper Moon” and the searing
brassiness af "Cive Me the Simple
Life.” Bernie Asbell.

Travel Disks

Cue Language
Short-Cuts

NEW YORK — The Harian
Travel book publishers ure hraneh-
ing out into the recovd lield, via
the release of four Iurian Travel
Language albums. which will be
sold thru book stores, record rel
tailers and via mail-order.

The 12-inch LP%. which retail
at $2.95, spotlight “the 700 words
vorn will need mast o France,
spanish  countries, Cermany  and
Italy.,” with each allhun devoted
to a different langoaee. Each LP
15 accompanied by a 32-page vest-
pocket "word reminder” booklet,

Altho the albums will he sold
with travel and vacation books in
book stores. Harian is putting a
special push behind the disks on
the dealer level. In line with this,
Greenberg Publizher, Ine., which
handles the distribution of Harian
books and the new albums in
stores, is lining ip record distrib-
utors across the country to handle
the new disk merchandise,

To date, Greenberg has made
distributicr:  arrangements  with
Pan-American, Minmi:  California
Becord Distitbwtors, Los Anpeles;
Kav-Gee, Baltimore; lesco, Phil-
adelphia, and lames H, Alartin,
Ine., Chicago. Mail-orders on the
albums will be handled by Harian
from its Creenlawn, N. Y., head-
(juarters.

61,000
ACTIVE
EU‘I’EP-S

i I S g o

read The Hillboard
clopsified columms
each week.



www.americanradiohistory.com

25

MUSIC-RADIO

THE BILLBOARD

MAY 6, 1957

e
o

AN

b/w

THE OTHER M

e
) P eT o
PR a—— b1 G Y T i ol i z gl
e W o . F Lo e
3
i
s
SR
el b
L
" L
2 i
e L e,
- b e i o
Sk ;
Ce 7 e E
e o . o
S e,
- "y et "ty
e S
o ; :
L ke e
. REEE
' u
L
e
L ;
; i
i -.r..r..n. e
: i :
v 5. e
b ol e :
- o ol il
bl k S Y & S e
. e
:

VIK x/4x-0270

—————— i ——

records

Wik

that
is

*TOMMY LEONETT]

WWW amencanradiohistorv com



www.americanradiohistory.com

~ 1

MUSIC-RADIO ' THE BILLBOARD MAY 6, 1957

AT T Sl Tl ving L i i ST P e Y @ e b

Disk Jockeys, Music Machine
Operators and Music Men every-
where, for your wonderful co-op-
eratron in making “So Rare” one-
of America’s Top Hits.

ty Recoros
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® Continued from page 18

Anthonv, the Louvin Brothers,
Jonah Jones, Kate Smith, Jack Tea-
garden. and set tagged “The Gold
Record.”

In uddition to the 17 pop albums
in the release, Capitol is also re-
leasing seven new packages. in its
Capitol of the Wold line. These
are “The Zodiae Suite” by Norrie
Paramor, “Lucho Gatica Sings,”
“Music of the Matadors,” “Honey-
maon in Paris” by Frank Pourcel,
“China.” ™ Viva Mexico” and “Cor-
roboree.”

Bulk allocation of the firm’s disk
jockey preview kit has been ear-
mirked for d.js, in addition to
complete album samples for radio|
and TV stations. An extensive ad-
vertising and co-op campaign will
also begin this week, highlighting
the nwew pop product and the
firm’s new jazz material.

.

i 2 o

- ' o
BOSTON
. SMASH HIT
i THE GLAMOROUS NEW
: HOTEL .

AVER

Show folks are raving about the -
Eﬁ all new Hotel Avery, All new, large, -
B beautifully furnished deluxe rooms
i with private bath and television, = |

Many Air Conditioned.

* AVERY & WASHINGTON STS.
o = R e

“HITS" From THE "HOUSE OF BOURNE"
PAT BOONE........ LOVE LETTERS IN

THE SAND™
(DOT 153570

TINA ROBIN. ......... "MY MAMMY"

(CORAL 618221

EYDIE GORME. .. 'Ll TAKE ROMAMCE"
{AM-PAR STED)

BIG MAYBELLE........."ALL OF ME"

ISAVOY 15121
FRRANK

CHACKSFIELD. . ... .. ."LULLABY OF THE

LEAVES"
(LOMDORN 1725}

BOURNE, INC.—ABC MUSIC CORP.

156 W, 51 5t M. Y. €

O EemtE

fram the' 20th-Century-Fox Productiun
“RAOY OM A DOLPHIN®

BOY
ON A
DOLPHIN

ROBBINS MUSIC CORPORATION

ATTENTION

walch for

FACE IN THE

CROWD
MAMA GUITAR

REMICK MUSIC CORP.

POSITION WANTED

WITH RECORD |
COMPANY OR MUSIC PUBLISHER

Industrious, energetlc young MMan,
College Groduate. Experienced o
conlacts, all phases of

promolion,
r- music business. Willing &0 trawvel.

Write te: Box =99, The Biflboard,
1564 Broadway, Maew York 34, M, Y.

tinsisting this was his reason, he

| Kral;

1| will play several leads with the

Deejay Axed

@ Continued from page I8

quested” to do so by a fan petition
which he claims bore 100,000
names. He had done the same
carlier in the vear on Elvis’ birth-
day and last October 1 played 12
hours of Presley, non-stop. When
Presley appeared here Aarch 28
at International Amphitheater, Far-
rell was selected to introduce him,
a bow to his drag with the teen-
age stratum,

Miller’s claiin is that upon sur-
veving his personnel situation he
found he was overstaffed by one
announcer aned that Farrell was
the only staffer who didnt have
any dependents to support,  While

allowed that he was instituting a
programming policy he deseribed
as a “screened top 40,” that is em-
phasizing hit disks bul screening
out those that might be distasteful
to a broad audience comprised
mainly of adults. Some adver-

tisers, he rfﬁmrh:-d. are beginning
to squawk about pitching to con-
centrated audiences of teen-agers
on record shows.

" Am-Par Skeds

® Continued from page 18

pru;]:r:lm slanted toward the dealer,
while an extensive consumer adver-
tising campaign on the Am-Par al-
bum line is scheduled for this fall,

The label's current album re-
lease includes society orchestra
leader Mever Davis’ first LP: a
package by a new West Coast vo-
cal gmurlt. the Axidentals; “Bits and
Pieces” by Jackie Cain and Rov
"Cads, Blackguards and
False True Loves.” a folk album
by Julia Ann  Gilmer; Trench

| chanteuse Zizi De Paris. and a jazz

ackage with Johnny Glasel. The
ubel’s next big LP push will be on

FRIDAY FLASHES

CROSBY-KIDDISK HOOK UP

group of LP story operettas,
and voeals on about 20 tunes.
gaard; “The Emperor’s New

Bergman and Lou Spence; and

rhythm, by Marshall Barer and
COLUMBIA TO WAX "RIVALRY’

country.
M-G-M EXTENDS PRICE-CUT

was applied to a set of three

to May 15.
AFTRA-DISKERY CONTRACT

contract covering emploviment
pact expired April 1 and a

40 Thieves” by Sammy Cahn and Marv Rodgers; “Bo
Window,” a Christmas storv, by Aleec Wilder and Arnold Sund-

Golden Records, the kid disk firm here, has prepared a series of
Bing Croshy platters for release in the fall. The star has cut a

Sides from the albums will be

released as 23-cent singles. The LP's spotlight Crosby's narration

Titles include “Ali Baba and the
at the

Clothes” by Marilvn Keith, Allen
“Juck Be Nimble,” a mother goose
Dean Fuller.

Producer Paul Gregory has signed a contract with Columbia | RANDY STARR
Records to record the entire production of Norman Corwin's “The | J0Y LAYNE
Rivalry,” based on the famed Lincoln-Douglas debates. Album  THE TEARDROPS
will star the original stage cast including Ravmond Massey, Agnes |
Moorchead and Briun Donlevy. Play goes into rehearsals in |
August, with first dates scheduled for September and a New
York opening in January. Prior to its Broadway debut, “Rivalry”
will play 72 one-night and split-week engagements thruout the

M-C-M Records has experienced such success with its first dip
into the field of special cut-price merchandise, that its original
deal has been extended another two weeks, A $2.98 price tag

separately packaged Dick Hyman

LP’s, exch rontaining “60 Great All-Time Songs,” the offer was
originally set for the mouth of April and has now been extended

American Federation of Television and Radio Artists has opened
negotiations with diskeries, looking for a renewal of the AFTRA

of vocalists. Most recent two-yvear

greements which may be reached
will be retroactive to that termination date. Donald F. Conway, |
who is handling the negotiations for AFTRA, said that the pacts|
cover singers on recordings, who are also engaged in radio and
TV fields. Pacts have not, however, to date, covered country
and western and rhyvthm and blues artists,

‘Colorama’ LP
Catalog Swank

Sales Hypo

NEW YORK —— Coral Records
has completed a special 24-page

a "Calypso Dance Partyv” album,
featuring that muan of two voices,

Candido.

Longhair Talent

® Continued from page 22

de luxe ecatalog of its entire LP
line, which will be used to spark
plug the label’s brand new radio
station and disk jockey album sub-
seription service, and to help deal-
ers promote the Coral product.
The catalog known as the Calo-
rama, reproduces in full color

She has been booked for several ap- |
pearances, including two “Aida’s™ |
with the Vienna State Opera, for |
the Brussels Expasition and for a
European concert tour, In this|
country, the voung Negro artist

San Francisco Opera, including a
premiere of a new Poulenc opera
on September 20, This summer,
Miss Price will do more than 40
appearances in Aunstraliu, with the
Australian  Broadeast Orchestra,
and in recitals,

One of Mertens more recent
“discoveries” is the Canadian con-
tralto, Maureen Forrester, who is|
being touted as the successor to
the late Kathleen Ferrier. The 26-
vear-old singer, who currently is
making her first recording for both
Angel and Columbia, ?ms been
booked for upcoming appearances
with the New York Philharmonic,
with the Chicago Symphony (five
times), with Beecham and the Lon-
don Philharmonie, with Von
Veinum and the Concertgebouw of
Amsterdam, with Monteux and a
Swiss orchestrta, and with Von
Karajan and the Berlin Philhar-
manic,

BALLY’S COVER
WINS AN AWARD

CHICAGO — Bally  Ree-

every ane of the label’s 117 cur-
rent LP packages and carries a
full tune listing and record num:
ber for each. In addition, there is
a complete directory of all avail-
able EP sets, as well as a listi
of the label’s Silver Star EETiE‘E‘:E
best selling single standards.

Under the label’s new subserip-
tion service, subscribers will get a
minimum of 60 albums a vear for
$30. According to Norm Wien-
stroer, Coral sales mahotf, this is
a minimum figure only with the
actual number of albums delivered
likely to be in excess of 60. The
album service will be promoted to
the label’s list of singles subscrib-
ers and the album subscriber list
of the parent Decca firm. Mail-
ing pieces will include a copy of
the Colorama,

Single copies. are also being
shipped to dealers thruout the
country. Bulk copies will go to
distribs who will share costs of

Herman to Get
Dual Build-Up

HOLLYWOOD—Woody Her-
man, now signed with Norman
Granz's Verve Records, is due to
get a double buildup by the

diskerv, as a vocalist and as an

orkster. |

As a warbler, Herman will be
built up as a Sinatra-type swing-
ing crooner, and his first album,
which will be releasec next month,
will carry the tag, “Songs for Hip |
Lovers.” Next week, Verve will is- |
sue his first vocal single for the |

label, a remake of his” mid-40's

hit, “1 Wonder,” which originally
was cut for Columbia. Arrange-
ments were made by Marty Paich,
and the sessions supervised by
Barney Kessel.

In the fall, Granz will issue sev-
eral albums of Herman band and
vocal material assembled from
masters which Herman cut be-
tween 1952 and 1954 for his own
Mars label. Granz purchased these
from Herman and publisher Howie
Richmond several months back.

HUBBARD LOSES

SCHOOL

Recaorded by

Dale
Mercury

King
Published by

REPUBLIC MUSIC CORP,

TRUE LOVE GONE

1III'.'.-|| On Hame!l

Sensationally recorded by

® BETTY MADIGAN

_on Caoral

® THE ENCHANTERS

an Coral

MILLS MUSIC, INC.
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Mimic ‘Writing Paper.
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Emit ed numbar of dear
. Takw
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LAKE SPECIALTY COMPANY
L_ 5700 WEST 1300k 57, CLEVELAMD 30, OHIG
D-‘J for Dance Rallroam &
& our Amusemant Beach

Resort,
VENICE AMUSEMENT CORP.

Grant Ave. b Boardwallk
Seaside His., M, J. EEatide Park %1100
Mr. Themas, Mgr.

WANTED

DISC JOCKEY wanted

ARGUMENT, UKE

CHICACO—Deejay Eddie
Hubbard, a sometime player
of the ukulele who has worked
his” uke into his act for the
]f')ast 15 vears and recorded it
or Mercnry, got into an argu-

ordered copies 50-50 with the la-
bel. Dealers can get extra copies |
thru local distribs. .

Coast Huddle
On Prep Plans

NEW YORK——Cuapitol's new
subsidiary label Prep’s chief, Irving
Jerome, left here last week flor

ords’ cover for the Betty
won the design award of che
Lithographers National Associs
ation as the best Dbluck-and-
white cover of 1956, Photo
was shot by Don Bronstein,
who has been servicing numer-
ous diskeries fror. Chicago.

ference, Jerome will open up a few

the West Coast, where he will con-

fer with Capitol brass on plans lor |

]'::hnsnu album, “The Touch,” ilh“ new lahel.

Following his Los Angeles con- |
more distribution outlets for Prep
in the West—including Denver and
Oklahoma. Meanwhile, Martha
Lou Harp is plugging her First
Prep release on the jockey circuit
this week in Philadelphia, Balti-
more, Riclhimond, Va., and Boston,

A S e e e el e ek a7

ment with the weatherman re-
cently, lost it, and his ukulele,
too.

Perusing a weather forecast
of showers on his WGN show
when the morning sun was
shining for the first time in
davs, he remarked idly that it
one drop fell before noon, he'd
smash his uke. In mid-morning
the rains came. Came a eall
from the man who had made
the forecast, U. 5. weatherman
Jacob Maorgan, who insisted
that Eddie make good the
threat, on the air.

Next dav, Morgan was
guest on Eddie's show and
proudly watched the smashing
ceremony.  He said, beaming,
“Even tho 1 like nkulele mu-
gic, this is one of the nicest
things that ever happened to
me.

TOP
BROADWAY LOCATION

1200 Square Ft.---Light, Airy

Ideal for
Office or Professienal Use —

School — Studios — Rehearsals

There is also a Six-Office
Executive Suite Available

Busy Hotel Lobby Entrance
If Desired. Must be Seen to

be Appreciated.

® Surprisingly Low Rental ®

Inguire at Hotel Desk or Office

210 West 55th Street
S.E. Corner of Broadway

Cl 7-2000
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THE BILLEOARD

MAY &, 1957

R

THE BILLBOARD'S WEEKLY

Record & Equipment
Merchandising

News & Sales Tips

a0 T TR

TRAFFIC-STOPPER. This window, with its life-size

die-cut figure of Elvis,

has been stopping traffic for Marshall's Record Center in Bayonne, N. |.,
ever gince it was put in last January. Owner Don Marshall calls it his
Teen-Age Window, says it's one of the most effective he's ever had,

NEW PRODUCTS

NEW STEREO LINE
FROM BELL

Bell Sound Systems is releasing
its new tape-recorder line thru a
two-step distribution set-up. Dis-
tributors are being appointed to
service music, audio, appliance
and photo outlets. Distribution

e e

TS S

Eell's Playmate

ot the previous line will remain
unchanged,

A featured item in the new line
is the Bell-tape Play Mate. This
all-new recorder i the first to be
introduced in  three models—
monaural .ecord- playback,
stacked stereo playback and stag-

gered stereo plavback.  This
model permits the dealer to meet
the requirements of all customers.

An optional companion piece
to the Play Mate is the Bell Stereo
Consolette (Model 305-D), This
matching cabinet provides a sec-
ond amplifier and extension
speaker which is easily removed
for’ remote playing of a stereo
channel, The self-contained five-
watt amplifier has a frequency
response of 60-15,000 cps. and
is controlled from two knobs lo-
cated on the front panel,

HI-F1 CARTRIDGE
FROM RONETTE

A new hi-fi cartridge that re-
quires no pre-amp has been an-
nounced by Ronette. The design
of the new hwist cartridge also
permits quick and positive re-
placement of needle without the
use of tools.

claimed for the cartridge by Ron-
ette is flat from 30 cps. to 24 ke
When used in conjunction with a
pre-amp, the response exceeds
that of magnetic pickups, says
Ronette,

The stylomatic stylus assembly
is color coded for easy identifi-
cation.

. THE SECOND QUARTERLY .
Coming ' oy
. .3 1ape Merchandising Special £watch
2 containing latest news, sales tips and store-tested | _f'ﬂl"'
June 3 o merchondising ideas thot eny dealer con use fo !
beost his sales of blonk, monoural ond sterso it!
Issue recorded tape; tope recorders, tope ploybacks !
i and tope accessories. '

Self-Service Can

Be Good and Bad

® Not all dealers know how teo

use self-service effectively

® Salesperson’s role is a
slightly different one

By RALPH FREAS

There are few dealers who
haven't set their stores up for at
least 90 per cent self-service. En-
couraged by record companies
and merchandising experts, they
have eliminated the old counter
type of operation and put tlieir
merchandise out in the open
where it can be seen and handled
by the customer. But, while self-
service definitely moves more
merchandise faster, it requires the
dealer to look at his way of doing
business in a slightly different
way,

Same Help Needed

Many dealers hold the fal-
lacious idea that self-service en-
ables them to do business with
less help. In fact, many dealers
point to the elimination of help
as one of the principal advantages
of self-service, It is the belief of
most merchandising experts that
these dealers are misguided.

As the experts see it, the pur-
pose of a self-service operation
is to relieve the help to enable
them to sell more., It frees the
sales person from such purely
mechanical tasks as ringing up the
sales, wrapping the purchase, fig-
uring out taxes and making
change. These jobs should be
done by the less experienced and
lower salaried clerks, while the
sales person is freed to do more
creative selling.

Sales Person's Function

The function of the sales per-
gon is not necessarily one of high-
ly personal attention to the cus-
tomer, He should be immediate-

lv available to give on-the-spot
service when it is needed. Then,
after giving service, he should
rmit self-service to work again
wy encouraging continued shop-
ping, The sales person should
never sav, “Is that all?” This ends
shopping. Rather, he should say:
“Go ahead and browse. - You
might see something else you'd
like,”
Importance of Check-Out
When a customer sees a check-
out counter by the door, he takes
it as a signal that he is free to
browse around. It is almost a
merchandising axiom that the
browsing eustomer buys more on
impulse. He is exposed to more,
he sees more and is therefore
bound to see more of what he
wants when he is free to browse,
When a customer sees a check-
out counter, he knows he will get
quicker service. \When he ﬁ:!
purchased what he wants he can
get out in a hurry.

Phonos and Radios, Too?

While manv dealers are sold
on the merits of retailing records
by self-service, they have held
on to the traditional way of doing
business in selling phonographs
and radios. There is no question
that the radio or phono sale re-
quires more attention from the
sales person, but some dealers
have found that they can employ
at least some of their self-service
techniques in their phono depart-
ments.

Selling by impulse is certainly
the underlying idea in massing
large displays of small radios.
Look at the illustration below.

of LP's,

seconds.

This dealer displays more than 50
different table radio, clock radio
and small phoncgraph models
along one wall. Each model is
tagged with the list price. In
this case, the list price is crossed
out and a special sale price writ-
ten underneath. The customer
can browse, compare, select and
even audition each model. Most
of the routine questions (“Have
vou anything a little cheaper?,”
“Do you have this model in red?”
etc.) are answered automatically,
If the sales person does give the
customer time and attention it is
to close the sale or trade him up
to a higher priced model,

But here, as in the case of the
record department, partial self-
service is not a means to the
elimination of sales help. It is a
method by which a dealer can do
more business with the same
amount of help,

Disk Tie-in
From V-M

The V-M Corportion is cur-
rently launching its second disk-
phone tie-in promotion this vear.
The new program is a special
priced package of EP disks to
spark sales of the V-M Teentime
45 r.p.m. portable phono, This
offer follows hard on the lLeels
of the firm's World-Wide Festival
of Sound promotion which made
a similar offer of a 12-inch LP
for 98 cents.

The Teentime album, entitled
Sentimental Era, consists of 40
Tommy Dorsey hits on 10 EP
disks. The 10-disk pack will sell
for only $5, with the purchase
of the Teentime portable at about
$40. Recorded selections include
some of TD's, greatest (“Cetting
Sentimental,” “Hawaiian War
Chant,” “Stardust” and “I'll Never
Smile Again,” to name a few).

The Teentime is offered in a
choice of three-color combina-
tions. It has front opening speak-
er and separate bass and treble
controls, ~

LEFT: Catalog merchandise is stacked neatly with
spines outward for immediate identification: sale
merchandise is in waist-high browsers, Custom-built
racks are sturdy and well supported to carry weight

BELOW, LEFT: Suggestion selling goes on even at the
check-out counter. Note wire rack of specially priced
Hi-Fi and Jaxx Samplers. A pop hit-of-the-week is
offered at a special 69 cents, and a sign on the door

behind the counter reminds customer the gift certifi-
cates are available,

BELOW: Every table radio. clock radio and phono-
graph is tagged with a hand-lettered sign that shows
the suggested list and the sale price. The customer
browses and chooses the model to fit the pocketbook.
A salesman is always on hand to answer questions,

suggest and demonstrate if necessary. Any model can
be hooked into

power facilities in a matter of

wwWw americanradiohistorv com
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The title song from his movie...Darryl F. Zanuck’s “Island in the Sun,”
in CinemaScope, released by TWENTIETH CENTURY FOX

ISLAND IN THE SU

cfw - .
A new Calypso classic in the dynamic Belafonte style, inspired by
the colorful lingo of the lady cocoanut vendor

COCOANUT WOMAN

47/20-6885
Publisher: Clara Music Publishing Corp., Jesse Stool, Vice-President and General Manager

America’s favorite speed... @ 45 RPM @ RCA VICTOR

- P CORPORA TN OF AW LA
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The Billboard’s Music P_n_pul_aﬁuhﬂrl: + » « PACKAGED REC{}_RDS

MAY 6, 1937

THE BILLBOARD'S WEEKLY

Packaged Records Buying Guide

® Best Selling Pop Albums

Albums =re renked In order of thelr nzaiional sales sirength &t
the retail level eccording to The Billboard’s weekly survey of 1op
dealers in all key markets.

1. CALYPSO—Harry Belafonte............RCA Victor LPM 1248
2. AN EVENING WITH BELAFONTE.....RCA Victor LPM 1402

3. HYMNS—Tennessee Emie Ford. ......0000v....Capitol T 758

4. THE KING AND F}Sound Track...... e esns. s Capitol W 740
5. LOVE IS THE THING—Nat (King) Cole........Capitol W 824
8. OKLAHOMA!—Sound Track......... .+ .ss...Capitol SAQO 595
7. MY FAIR LADY—Original Cast........... Columbia OL 5090

8. AROUND THE WORLD IN 80 DAYS-Sound Track......
A R R R e e e T Decca DL 9046

9, SONGS OF THE FABULOUS FIFTIES—Roger Williams. . .
L e e e e S ««s0. . Kapp KXL 5000
10. MY FAIR LADY—Percy Faith. .. ......... + «+ . Columbia CL 895
11. STEADY DATE WITH FOMMY SANDS. .... :..Capitol T 848
12. THE EDDY DUCHIN STORY—Sound Track.,..Decca DL 8289
13. CLOSE TO YOU-Frank Sinatra....... ve.ess..-Capitol T 789
14. SPIRITUALS—Tennessee Ermie Ford. . ........... Capitol T 818

15. 'S WONDERFUL-Ray Conniff,......e.....Columbia CL 925

® Pop Albums Coming up Strong

A listing of new pop albums showmg srong rade action, compiled
thra a survey of all major markeis, These albums figure strongly as
potentinl ¢nirics on the national best selling pop albums chart,

. Roeckin® ............ ... ... . Frankie Laine
Columbia CL 975

cess+00.+.Pat Boone
Dot DLP 3050

. Casa Loma in Hi-Fi-.............Glen Gray
Capitol W 747

Eydie Gorme.................Eydie Gorme
ABC-Paramount ABC 150

. The Platters, Vol. II............The Platters
Mercury MG 20218

. Rock, Pretty Baby............Sound Track
Decca DL 8429

-'_Most Played by Jockeys

Albums are tanked in order of the greatest number of plays on disk
fockey radio shows throcut the country. Resulis are bused on The
Billboard's weekly survey among the nafion’s dik Jockevs.

1. LOVE IS THE THING—Nat (King) Cole......Capitol W 824
2. CALYPSO-—Harry Belafonte,...........RCA Victor LPFM 1248

IP“tBnqull!lnqut.ai

& N1 oA W N

3. CLOSE TO YOU-—Frank Sinatra............. .Capitol W 789
4, GREAT S5ONGS FROAI HIT SHOWS—Sarah Vaughan. ...,
R R R R canrayeess.Mereury MGP-2-100
5. ROCKIN'—Frankie Lane. .. ...cvviivnuniusiis Columbia CL 975
6. AN EVENING WITH HARRY BFLAFONTE—-
Harry Belafonte ......... R I R Victor LPM 1402
7. SUDDENLY IT'S THE NI-LO'S—Hi-Lo's. . ..Columbia CL 952
8. 'S WONDERFUL—Ray Conniff............. Columbia CL 925
9. EYDIE GORME—-Evdie CGorme....., . 24e0e.ABC-Paramount 150
10. CASA LOMA IN HI-FI-Glen Cray,. v eeve.. ... Capitol W 747

® Spotlight on Sound

REEDS IN HI-F1 (1-12")—Pete Rugolo and His Ork. Mercury MG
20260 :

While the band hits a pop tempe, the colors attempted are bold,
imaginative and literally borrowed in two cases from Stravinsky (Igor
Beaver) and Ravel (Spring Is Here). The titles of “Polytonal Blues®
and “Impressionism” give clues to their inspiration. It's a terrific
experience to hear how some of these effects are achieved without
massed orchestral effects since the foens, as title indicates, is on reeds
with rhythm suppork.

CARPENTER: Adventures in a Peramhbulator; PHILLIPS: Selections
From McGulfey's Readers. (1-127)=Eastman-Rochester Ork. Hanson
(Cond.) Mercury MG 50136,

The cffectiveness of Mereury's single mike techuigque is brilliantly
demonstrated in this diskibg of two serious American composers, The
Carpenter picee is liberally sprinkled with sueli solo instromental effects
as bells, eclesta, plockenspedl and trimgle=:ll reproduced with erystal
clarity against a broad orchestral pattern. The pert Burmill Phillips
work fares equully well in the weovodiction of its equally eolorful

svoring (tealtwing beapy, eymlialy gleckenspel),

® Review Spotlight on . . . -

Popular Albums

dealer could ask for, and the sound is top-
grade. One of the greal recordings of the sea-

MANTOVANI FILM ENCORES (1-12")=Manto-

vani Ork, London LL 1700

The familiar Mantovani touch is applied to
tunes from recent films. This is the new fea-
tured release in the gigantic “May Is Manto-
vani Month™ promotion. The album should go
as well as the previous releases, especially with
the added impetus of the dealer di
grams being sponsored by_the label. Attrac-

tive cover.

Classical Albums

Jozz Talent Albums

NORMAN SIMMONS TRIO (1-12"). Argo LP 607
If this first album is a sample of things to
come, a new talent has arrived. The is
similar in styling and technique to Biﬁ;m ay-
lor’s. The trio hails from Chicago, where they
are quite impu[m', and interest on a national
level should develop in time. The Norman

lay pro-

— Album

DINU LIPATTI-HIS LAST RECITAL (2-12")-

Dinu Lipatti, Piano. Angel 3556B

Rewarding new aspects of the sensitive art of
the late Rumanian pianist, realistically recorded
at the Besancon Festival only two months be-
fore his untimely death in 1950. Uncommon
nuance, beauty of tone and rightness of style
this concert program of Bach, Mozart,
Schubert and Chopin. Artistic and commercial
strength combine for one of best
classical piano albums of season.

mark

(lassical

Special Merit Albums

GLUCK: ORFPHEUS AND EURYDICE (2-12")—

Dietrich Fischer-Dieskau; Maria Stader, Rita
Streich, RIAS Chamber Choir, Berlin Motet
Choeir, Berlin Radio Symphony Orch.; Ferene
Friscay, Cond. Dececa DXI-143

Altho it must share the market with the re-
cently issued Epic version of Gluck’s monu-
mental opera, lh[s package, superb in eve
respect, should be the one in the lon
It's the first with a baritone lead, and
superb as usual, Ditto Stader, Streich and
the choirs. Packaging is all the connoisseur or

potential

pull.
=D s

Simmons Trio is definitely one to watch,

Cover of the Week —

\CORE

THE GORGON 2 ND T

MENOTTI: THE UNICORN, THE GORGON AND THE
MANTICORE. Angel 35437, Grotesgue, colorful costumes are
pnre 1o draw dovble-takes. The cover v & siandout display
flem, Excellent photography by Mass, Bascome.,

® Reviews and Ratings of New Albums

' Popular

BUDDY EBREGMAN ANMND HIS OR-
CHESTRA PLAYING SELECTIONS
FROM
(1=12")
Verve MGV-2064

Here's a sock decjay package, and
one that also statks up well sales-
wise. Hrepman, im his lirst insiroe-
mental album, provides ilasteful, im-
aginative  interpretations  of  1ha
*Fonny Face™ Mlm score ('S Wonder-
ful,™ etc.) along with %ix other memo-
rable Gershwin show lunes (“Liza,™
“A Foggy Day,” eic.)

TWO SIDES OF CLAUDE THORN-
HILL AND HIS ORCHESTRA
[1-12"")

Kapp 1058

Appropriniely titled Thomhill reissue
presenting the modern jazz and mood
prusic peculiar w this ork combination
of rich sound, donceable tempos plus
disciplined swinging performance of
pulsating Gerry Mulligan amd Raolph
Aldridge  arrangements  In modern
Jarz vein make this sn estremely sals
able packege !0 dancers, romancera
and juze copniscomii. Pop and jaze
jocks have a lot of meat here,

BIGGER AMD BETTER THAN EVER. .72

Sophie Tocker (1-127)

Merfcury MG 20267
The wveteran mnilery and vaude star
serves up oa baich of new spedial
material with ner wsial shosw mainship
and schmalle—gmphasirving  Epicey
I¥rics ("Love [& My One Bud Habit,™
efc.y on ocne side of the LP snd s¢n=-
fimental dittics (“Cipen Your Heart,
Open Your Mind™) op the [Hp. For
Tucker fans, semtimental  oldsters,
double-eptendre faps and jocis with
house frag sudidfees Lihe J_'l'l'.j_||_|'=_|:l|_7|'_|'i—
cal side onivi.

IT'S BONN AIGAEN | iiscesiiss
Larry Sonm Ok 1 1-12%)
Coral CRE 57104
SONM wWraps up a proup. of si;

arils

—"Prisoncr of Luve,™ Wi Don't
You Do Right,? ecre—in gifh, taste-
ful  Ietesironlall areonee ts and @

_ at. In pd=
g biom ta Litracii Merp fane,  ihis
packeoe anelh] ke nf eeisd s oeE

U Peel L1 Ep=aa e

Vet ly  swumping

Lo Famel it my

{Continueed zn joge 56)

WWW americanradiohsonr s =

“FUNNY FACE"™ ..........H

| most popular baller works,

{ B
(lassical
HI-F1 HI-JINKS WITH STRALSS (I-12™)
—%¥ienna Stite Opera Orch.; Amion

Paulik, Cond. Vanguard SRV 104, . 85

Vanguard is wundersiandably proud of
their “Treasury af Siravs Music.™ In
these Vienna erchestra performances under
Faulik's baton, they have all the bounce
and vitality that the music requires, At
a4 bargain 5L%E price, there will be plenty
of takers for this “sampler” from the
series and it should whet the listener's
appeiiie for more of the same at full
price, Have many hi-fi cusiomers? Let
them simple the peal afnvil sound in
“Feuverfest Polka™ (band 3, side 1},

FROKOFIEFF: SYMPHONY NO. T
SCLASSICAL™ SYMPHONY (1-177)—
Philharmonia Orchestra; Nicolal Malko,

Cond, RCA Victor LM 2092 ......... H3

Victor clasical “Save-on-Records™ for
Muy olfers first and last symphonies of
the popular late Ruossian modernise. Re-
lease relies for main appeal on the much-
recorded “Classical Svmphony™ bot will
profit from warmth and direct communi-
cation of the symphony produced 36
vears jater, Special price and excellent |
recording of first-rate ¢nsemble. will win
sales mow, future bBuvers may tern 10
older versions, Witly cover.

A HI-FI CARMNIVAL WITH STRALSS
—{1-12"} ¥Yienna State Opera Oreh;
Anion Paulik, Cond. Vangpoard VRS

49 ...l .18

The most obvions market for musie al
the Sirawsses is the beginning collector or
those with o taste for ligher classics. This
fine=sonnding Vanpuard recording cowld
attract & more sophisticated type of lig=
fener, however, because of the suthen-
gty of the Paulik wersionz, Some of
Johano Strauss’ most pepular {"Vienna
Blut," "Accelerstion Waliz™) ems are
presented in zesty  perfgrmances,

TCHAIKOVSRY: AURORA'S WED-
DI%G:; BLACK S8WAN SCEMNE (1-12%
=—Minneapolly Symphony Orch.; Antal
Daorati, Cond. Mercury MG 50118 ., .78
Here esre two of the populir Russian's

Bellélomanes
vorit setrte for less then the complete

ballet recordines frem which these pas-

spes hsve boen ewcersecd, Hor orivis disle
vivw Ior o =ech wider gudicnee, The pei-
lVrmanie 5 scvcrol dole opbove averoge

(Centinned on page -ﬂ'}}l

Jazz

THE BARBARA CARROLL TRIO PLAY-
ING BELECTIONS FROM “FUNNY
FALE? . ciiiidsnannntasnansninsesi BB

(1-12"
Verve MGV-2063

One of the very tastiest bundies of
packaging and certainly one of the
best turned out by the Carroll gal.
This is & group of six Gershwin unes
from the current pic “Funny Face,”
plus six others by the great cleffer
from other shows. The solid tones
('S Wonderful," “Who Cadres,” erc.)
&nd the superior recording give the
package an extra potion of sales fod-
der, Jocks will help expose this and
the cover shot of Fred Astaire and
Aitlrey Hepbiurn should do the rest,
Well worth working omn.

TROMBONE SCENE .. ..

Various Artisis (1-12")
Vik LX 1087

The best jazz disk produced o date
on Vik. It pives a pood piciure of
the “scene™ that's left after Kal and
Jay, who also play together in the
ensemibles, are I, Cleveland, U, Green,
E. Bert, F, Rehack, 5. Busso, W, Den-
nis and J. Knepper. Each gets a big
Individiunl showcase, and then there
ore unes that they split un fof “bhat-
iles.”  Kncpper, on his first  disk,
shows big telemit—oilers are known,
Current popularity of trombone scund
will speed aciion,

SESTEFESE NS r1“

REEDS IN HI-FI ........ R AR+

Fete Rugolo Ork (1-127)

Mercury MG 202680
The cover of rthis packape alone,
massed wind incteimems framing Rus
golo ix enough 1o accomplish o sizable
fale.  Inside there's no letdown, Some
el the mest infteresiing reed experi=-
menial work on «lisks 15 o be hedrd.
Ten men wotrk, doubling and somes
fimes rirting on sasxcs, clarinets, flutce
wnd piceolos, with a rhvihm bkoacking.
There are scveral Keptonesque ireats
ments and othcers have the scond of
Sautir=-Fincgon,  Prosenee ond Ldetiy
gre gnralinery leps. Has 8 Trocshnces
that™s bound fo per jockey and counet
gllenuon.

(Cenfiaucd en pege 38)
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| Vera Lyn r ._

(The Faithful Hussar)

THE BILLBOARD'S
®Review ||
Spotlight on . . . |} ‘

C&W Disk jockey | |
 Procramming ) |

Impressive new |
British talent
... Side sparkles”

\ BR\GHT Numw Wik A 8 { Beverley Sisters

BLOW THE WIND SOUTHERLY

1731

« falls right in line
with todays’
best selling
Rock-a-billy _hits!”

A thnllmg new arrangement!

The Cash Box Edmundo Ros
Liz Winter ang Bob Cort’s Skiftle Group! Yn “ ) I_ I. N E v E R K N n w

= |
FB ' B/ W THE S“HNY SIDE UF THE STREET 1716 |
........ o TS S S S e l
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ttI)LL BE TRUE’)

...by the Newest Voice...Newest Sound,..
NEWEST ‘EEREDNALITY ON RECORDI

V-10048  V-10048X45 s

Arrangements and orchestra conducted by
Barney Kessel

® Reviews and
Ratings of New
Popular Albums

® Continued from page 34

psal solo work by allo sax man
Tony Oriega,

BERGEN SINGS MORGAN ,.........70

Polly Bergen (1-12")

Columhbia CL 994
Top-flight 1orchy projeciion of =&
dozen grand old stundards from the
gpeak-casy  era. Thrush recaplures
amazingly 1he quality that the lale
Helen Morgan brought 1o these
heart-senrers and Luther Henderson's
arrangements further underscore the
nostalgic delivery. Label has given a
prime engineering send-off 10 a pack-
ape dedicated (0 oldsters with memo-
ries, and Bergen fans will tuke 1o
any snmpling of it

LET'S FALL IN LOVE .............. 8%

Jack Haskell (1-12"")

Jubilee JLP 1036
Haskelll sings this collection of love
songs in & warm baritone gquality in
the Dick Haymes, Bob Manning tradi-
tion. Backing is by two guiturs and
pnss. How well the disk can compeie
for the limited shell space is a ques-
fion. If & dehler 15 willing 0 recoom-
mend the pockage, he'll make sales
and nobody will want  his  money
beck.

MUSICAL HOROSCOPE _......e00-...09

Hal Mooney Ork (1-12")

Mercury MG 20175
Astrology bugs may go for this one—
& groop of instrumental iDierpreia-
tions of the 11 signs of the Lodiac,
RCA Wictor put obt a similar album
by Dewey Bergman severnl years ago,
which did well, Horoscope materisl
on cover muakes LP 5 grest cone
versation piece for jocks, altho ihe
wemi-classical-type themes sre a bil
heavy for pop spinmers. Cover has
good display wvalue,

Joe Biviano Accordion (1-12")

Davig JD 106
Rather spectacular cover phofo, of a
glant plzza pie, will draw ailesiion,
Material is mainly popular Italian me-
stcal dishes, sivled im amn American
pop vein, by accordion, Irumpel, pui-
tar, bass amd drums. Pleasant stoff
for Tmlian-American buyers, but moth-
ing to stari a gold rush. Sales will
depend on the ncighborhood,

THE HI-FI SOUND OF THE DEAN, .. .47

Elliot Dance Band (1-12")

Kapp KL 1056
West Coast arranger Dean Elliot has
come op with an  inleresting new
sound, featuring regular dance band
instrumentation, sugmented with harp-
sichord, xylophone, vibraharp, fHuie,
oboe mpnd bassoon.  Beat i&n’t solid
enough o maoke this 8 sock dance
slbum, but it does pack inlerest for
hi-fi fans. *"*Who Cares,” “Fine and
Dandy,” eic, included,

JOHNNY COS5TA FLAYS FOR
MOST BEAUTIFUL GIRL I
WODRLYE ....oonnvevnrarrnsnnnajifiemnrss [ L
(1-12")

Coral CRL 57117
Pleasant piano

* wein by Cost
fenable stamdar
*The Boy Ne
instrumienial wax jocks in search
of soothing mood music wax, Shouwld
enjoy moderate sales if given any ex-
pOstire,

o oele, Good

ALLEN HANLON PICKS LEROY AN-
DERSDMN ..icnveiiornnrresiess LA 65
{1-12"%

Golden Crest TR 3012

LeRoy Anderson tines like *“Sieigh
Rite,”™ “"Syncopaicd Clock,” g, are
well known enough boi they are bet-*
ter sulted {0 bigoer and more colorful
aork  proups  than  that  oblained by
mulii-track  guitar disking. Hanlon's
techmigue & tops bat it doegsn®t add
op o mach of @ commercial LP
packape, Cover sgema 10 have litile
connection with ihe comlenis,

THE THREE FLAMES AT THE BON
SOIR ......... . . . il
(1-127")

Mercury MG 20239

The Three Flames are a visual avi.
The #ntics that sccompany  their
fongue-in-cheek routines are probably
very amissing,  However, their smart,
camic material simply does nol come
zoross on disks,  Appeidl of the set
will most likely be limited (o polrons
of the intimaie baites.

1 LOYE YOU TRULY . couvinssnsscsss: 89

Haywood Henry (1-12")

Davis 1T} 102
' difllicult to see the market for
this. Henry plavs bari =ax%, but here
It"s mot jorz or rock amd roll ., .
. Just straight melody grumted oot on
a bunch of great standords, with
rhythm section sppport,  Henry's bill-
ing as a “wizard™ still remains to be
Justified.

(Continued an poge 38)
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... bringing the convention in print fo the
operafors who stay at home

... and reaching every operafor at the
convention thru bonus distribution
right on the convention floor :

MAY 6, 1957

still time-

Every issue of The Billboard takes cognizance of the
unique and important role that the juke box operators
play in the music business today. But once a year,
The Billboard devotes itself lock, stock and barrel to
the juke box operators in a special edition.

MAKE SURE YOU ARE REPRESENTED!

Issue Dated: May 20
Advertising Deadline: May 14

Your nearest Billboard man Is ready 1o help you. ’
Wire or Phone him now!

CHICAGO 1, ILL, 188 W, Randolph 51., CEntral 6-9818. Clift Strom.

HOLLYWOOD 28, Calif. 1520 M. Gower 5t,, HOllywood 9-5831.
Eob McCluskey.

CINCINNATI 22, 0. 2160 Patterson St DUnbar 1-6450, Ralph Wuest,

NEW YORK 36, N. Y. 1564 Broadway, PLaza 7-2800, Dan Cellins,
Bob O'Brien, Norm Wieland.

ST. LOUIS 1, MO. B12 Olive 5t., CHestnut 1-0443. Frank Joerling.
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the Nation!

R & C O ®R D %

]
with a new hit single record from his album “STEADY DATE” |

GOIN” STEADY
*RING MY PHONE

(as he sings it May 8 in “Flesh and Blood", a Kraft Theatre of the Air production)
recordrno. 3723 ]

www americanradiohistorv com
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The Billboard’s Music Popularity Charts . . . PACKAGED RECORDS

® Revi

WS dnd Ratings of

New Popular Albums

® Continued from page 38

MOTH IN A GRAY FLANNEL SUIT.. .55
Bob Peck (1-12™)
Jubilee JLP 1033
The cover photo and liner notes, sa-
tirkzing the usual man-aboul-Madison-
Avenuve copy—are the best thing abol
this package. Songs—{ceble nitery

50,000,000
RECORD JACKETS SAY:

MR. RECORD DEALER:
ARE YOU PREPARED

FOR THIS BUSINESS?

Check the jacket of any top-selling LFP —
LColumbla, RCA-Vietor, Mereury, Capitol,
Westminster, Vox, ete. — and syou'll find
an important messAge UTEINE Pour cuitomer
o have his needle inspected regulavly . . .
ehanged at the first sign of wearl

You ran provide thia vital service with a
Waleo Needle Inspection Microscope — and
#ell the high volume, long profit dinmond
and sapphire needles your eustomers need,

Today, hundreds of these precision-made,
high power microacopes are
In use by profit-wise Walco
dedlers fiom eoast-lo-coast.
¥You ean pet one too — and
cash in on the biggest
needle “push™ in history.
Bee your distributor,
or write:

sk £

Trade Name af T

ELECTROVOX C€O., INC.

80-8 Franklin St., East Orange, N. ),

milerial—and readings are ordinary
and rarely amusing.

Latin American
WITH THE LATIN FLAYVO