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Alabama Amllll:ll Aims Video Hook-Up to
Spurk 'Wﬂt—o-ﬂumu Spectacular Stllu:

| sonal -appearauces on  the Carle
program, plugging their nightly
appearances in - wWest-O-Rama.”

. -Additionally, each day ofs the

fair the “Annie Oaklev™ and “West-

| ern: Marshal™ filin series will be

gresented as part of the Carle pro-

from the WBRC stodios, with

films interspersed in the remote

M&fﬁng from the [air"s race
trai

1 R. N. MeIntosh and Tll’igll Pier-
sort, manager and press chief, re-
vely, of the fair, ligure that
' nrmg TV film tie-ups and the
Carle show, with its film" tie-ups,
not only will halt the decline of
gr.l.nélartnnd grosses hut reverse the
tren

Ta rw-]l "Wﬂtﬂﬂm' ‘lhl! fﬁﬁ'
bouglt i d-

spots on the “Annie
which goes out huu over WBRE-
TV, CBS uulir.t

Mi:lnluih and Pierson, however,
ot putting all of their “West-
&Ruma romotion eges in a TV
basket. They've drastically re-
vamped the fair's billing and news-
p.lPet advertisements.
past. vears the [air has held
«| almost Entire'h in its billing ta its
own dates. This vear it is devoting

%ul ﬂulﬂmi‘ :dw-rtmngl space o
est-0-Ra and faic’s
dates. It i: Wsing, amon

Then to plug the ﬁpﬂﬂnﬂ of
0

tained the|

other
Ihmgs. 30 24- sheet boards with
_ r split in that manner.
¢ lair oreover, it is using cards on
ements v thte outside of buses in 15 cities
nch- llﬂ towns, including Htrmmqhmn
all of these pards on “West-
hnm' alone.
- newspaper  advertise-
whin-h hereto gave top po-
Fud play to the fair's name
' dates,” the fair f:lr pl.‘l}ulg up
{ "West-O-Ruma”™ strongly at th taB
of all of its advertisements. In th
treatment it is using special art
based on the *West-O-Rama” set.
Ta further build "West-O-Rama”
ﬁlﬂ!ﬂnﬂnﬂ. the fuir has built a 55-
neon such as used
on theater fronts, which will be

over the grandstand  en-
trance. This sign will be devoted
ﬂnlu:wﬂi to “West-O-Rama.”

Ta in on the heavy attend-

NEW “INVISIBLE
COMMERCIAL® AD
AGENCY BOON

NEW YORK—An updated
version of the “Ladies Will
Please Remove Their Hats™
slides which ‘once [lashed be-
tween reels on movie screens
may soon unleash on unsus-
{wcring TV audiencés a new
irand of selling—the “invisible
cominercial,”

So startling is this new con-
pept, which raised popcom
sales by 57 per cent when
given its [irst Geld test recently
i a motion picture theater,
that one major ad agency, J.
Walter Thomnson, is now cir-
culating within the shop-a 14-
page memo discussing possible
applications to JTWT  wvideo
CATNPRIEZNS,

Thie technigue, long knovwn
to psvchologists thm  experi-
ments, has been given an elec-
tranic twist by motivation re-
searcher James M. Vicary,
who demonstrated his invens
tion for the press in New York
list week.

Briefly, the gadget works
like this. A special extra pro-
jector, controlled by a gadget
resembling o glorified expo-
sure meter, flashed a simple

rocluct message — such as
Drink Coca-Cola™ at the
same time that a regular movie
is being screened. The mes-
sage appears every few sec
onds for-a time span as brief
as. 1/3,000th of a second. At
all times, the visibility of the
message—thanks to the con-
tralling device—is just below
that of the movie.

The result is like something
out of Ocwell's “1984.7 With-
oul even being aware of it,
viewers begin  to be dimly
nware of n thivst—and a buy-
impulse~for Coca-Cola,

= "It is w0 effective,” savs in-
ventor Vieary, who has ap-
Fll'im:l for patents and formed a

Subliminal  Projection
C ompany, [nc., to handle the
process, that we wouldn't be
surprised to see the Govern-
ment became invaly ed in reg-
ulating its use.

{Cantinued on nage ]3)

* AContmued on pase 60)

New Must Replace
Old Concepts for
Disk-Phono Growth

Appli

lied Obsolescence Acceptance

Can Cue Billion Dollar Yolume

By PAUL ACKERMAN
and BILL SIMON

NEW YORK—A key [actor in
the growth of the record-phono
business in the years immediately
ahead is the hroad, neral ac-
ceptance of the principle of ohso-
lescence.

It is onlv recently that the rec-
ard- [:r'h-rmrh Ihtlll:-ll". entered the big
business category. On the record
level, a retail dollar volume of
$200,000,000 persisted for years,
\\-'1“"]'1".'1._‘- THEIWL IThEAY ”I..H"”l'l:'r'r Are
shooting for a figure of $400,000.-

000 or more annug 1||'|. The ;..,Lm-.ll:rl record ancd I}hﬂﬂﬂ fiel
rof the pliono market is a phenom-

enon ol relatively Few. vears, ane
raises the volume of the combined |
mdustry o perhaps one  billion
dollars.

“Up in the Chips’

As one manufacturing exec pul
it: “We're up in the L|1||.h and
some segments of our business will
have to revise theinr thinking. . .
the future will see - constant
l:h:l'll'ﬂ'_'l"‘._ s |rr.1-:1lur|-"r~... NEYS INEE-
fl'ﬂu-rh-.lng tq*t.'llnu."uw s A qt!illf‘f
p:ll'l-' E‘Pr"-'[.i”"- --.

“"Obsolescence,

wdded, “will

-8
Ill'

|be » commonly acceple | |+'rn|w-1

it will | ¢

m

]1In. af eur business, but
impose on  the manulaclurer

hi_.,.]l‘inn to protect dealers
Hlltm'lr"-. .. On the otber !|+=1t]
many dealers will of necessity |
change their thinking . There s

of the dealers” traditionn] conserv-
ati-in will be discarded.”

This point of view, of course,

has long been an accepted one in
Avdtomalive |

the larger industries.
manufacturers, TV,

ances. ete.,
hewed close to the philosophy of
ohsolescence—=altho often  temper- |
ing what might _be it horshier gl-

home appli-

fegts in two wavs: the 1) plﬂh"{'hnn

have for a long period

mu NEWS OF THE WEEK

...ﬁ: |
;:"}'. lhl'l.l by

ly re

m ‘wnﬂr. in TV hm'uu: l:

qqqqqqqqqq

Buying” Looms as New

~ Era of Major TV Purchasing . . |

next summer is expected on

s E:uu at Lop lg'El'lﬂE'l plus media
the nmount of

evaluation thr

of high .‘I{I-H'd tit'ctrunfl:- cRmpiters

rrd-.

-----------------

public has crested an age of speclalization for
the record industry,
the broadest choice of repertoire imaginable,
whether it be golf, parakeet lessons, Sir Max
Beerbohin, or a eourse in Iuh:*m.mun al ‘»Iﬂrqn

The consumer -todav has
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of dealers inventories, and 2) pro-
te¢tion of the consumer thru the
device of compatibility.
(Obsolescence Factor
This would seem to be the up-
coming pattern in-the recora-phono
industry. The entire trade is al-
ready [amiliar with the fazt that
in records, the concept of catalog
vildiie lias  suffered a  diminmtion.
New product assumes more im-
portunce — even in the classical
lield where waxed performances
traditionally had their longest pe-
riodd of sale. A quick rE:l*n'w'-r: at the
today indi-
'cate that the principle of obsoles-
| cence has made headway not onl
at the creative n*tﬂrrl making level,
but alse at the technical ]-I:WL
Monaural tape has to a larpe ex-
tertd been  obsoleted by stereo-
phonic tape, and the majors are
10 '|u:|l:1'{r manufacturing ‘the
former -

In the near future, too, there is

| the stereophonic disk, which could

he compatiblé with present equip-
tenl,

Another exumple of the quick
]m-u. ol tEf.l‘.lmEli‘ development is
he imminent iotroduction of the
two-hour LP bv Vox and Prestige
labels. These ﬂ:s:Lﬂ. set for an QOc-
' tober 1 debut, spin at 16% r.p.m,
Land are mrr-.pnhhle with current
\playvers which include that Epepd

oms Tnoheh o he tande. bt some :\m even a different needle is nec-

essary.

The pressure of competition must
result in stepped-up technical de-
‘velopment and  heightened  mer-
chardising, " in which the accent

lupon the new-will be ever more

emphatic. Acceptance of this phi-
lagophy at the dealer and distribu-
tor levels will be necessary Hﬂl’l
'the industry can really reach its
optimm puwnli:ﬂ.

Billion Take
Low Estimate

CAMBRIDCE, 0.—The billion-
| dollar pliono snd record business,

| anticipated no later than 1958 by

top industry execs, was broken
down hete by RCA vice-president
James Toney, in town last week to
dedicate. the company’s new hi-fi
matiufacturing plant. (See story In

L tlie s M. department.)

Tonev estimated packaged hi-fl
unit sales at $407 million at retail;
recards and pre-recorded tapes at
$400 million; standard phono-
graphs at §$140 million; to
recorder-plavers at $120 million
His total estimate was $1,067,000..

U0,

: Illua- I:ulnll wil]F lhﬂh swelled
urther by sales of hi

nents for which there is no I'lﬂi'lm
industry  estimate  available st

presenl,
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Several Biggies to Bring Machine
Aids to Complex TV Evaluations

By CHARLES SINCLAIR the complex hillings of eosponsar-
NEW YORK —— Several ol ihe nh:p shows, and the other netwocks
video industry’s twp ad ageniies— | are quietly looking inte similay op-
Young & Rubicam, J. Walter L erations
Thampson, Ted Bates, McCann One forward looking station rep
Edckson and Dancer-Fitegerald: | iom—Feters, Gnffin & Woodward
smnplt_;llﬂ .lp|‘l|u.-ll."'htllﬂ n break-  —=has installed a Univae natem
thru inte an era of “Automation  which It is already " programming”
TV Buving”™ on Madison Avenue. to deliver avallubility reports  in
Execulives at top levels in these about one-sixth the time ﬂut it
AgENCICS are Now puiting nexd sum- takes & trwined  secretary  and
mer ag the target date by which | ulesman to do  the job,

virtually all television accounting | pegawr oo feel that “a major

work for petwork and spot, plus . _
a growing slice of TV media eval speed-up in the paper work”of spol

I]--Iil'l'-'lll_ gL |.=! I"'I' l|.II'|"1'_" 4'“1"|.|r.'|'|| :'lw,
with the ad of |I-|,||L H,--.L.,..._:

s ire

|

I'V will be one of the greatest sales |

e,

-
3 &

TELEVISION PROGRAMMIN

'AUTOMATION BUYING' ERA
DAWNS ON AGENCY ROW

laide the medium has had™ since
the rep firm's punch eard system
heing :hrl:msn to match }nlﬂll I;'
the automation systems wt the
Agencies,

The sutomation trend s
carried forward thru tremendous

|investment by the agencies and |

media [rms, A Unlvac “120" for
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examnple, such as those installed by
{ Walter Thu-rnrson and Dancer-
Fitzgerald-Sample, costs $120,000
and up, depending on the associat-
ed special equipment (printers,
tabulators, memory droms, cand

(Continued on poge 13)

multi-memoried business mach mes
notably Univac

The ramifications af the moves
which have been quietly hatching
for pearly a yweur, are
Television, now the most comples
and paper-work ridden advertsing
me one of the sim-

SALE SIGNS UP

NTA on

PRI iamis

"In*!.l_ may [ R

I"h"tt +I!I!]: Tk kest o ban

'\“l.i. much of the EUESSW D k |1|Il}
crystal EaZFing o A bhe re-
placed wilh the apid-five clicking NEW YORK — Independent
of high-speed prmiers spewilig ue ' T1 ' HiIEpenurn
i’ s el lebinng an @ estvthi g | ¥ W operalars  acTods the conun-

”n't'} AT I § et anhanate RTINS dusting off their “For Sale™
!l.-,u;'l L rl.l 1 !FL_'i i j .Il-e ! 1- ;.J sions ."d qu"]u.' h”":h”,'. 2 H“
!‘I".'-’H o T ":I -1'." ' 5 donal Teleliby Associates  this
t‘! l-]"""l-'-t ‘:li'. '.l-' |-|:I¥I.Hf~ Ui Ll 'h“..'l"tlllL oontmues on ils I'““"‘I fm
free o m glirll-llul I"--l!'l" uulﬂn:: properties In all four time

1 + % 1 - SN

. A :!;r-. k ip . & - 1.1...- ’Et |I ¥ .I.l.n-: _'.nmﬂflll to constaml  reports
o Fugtri e oy we = aetting | Mith the station field, the NTA
;_,.;::‘h"l. ¢ ,I_I,[_'.!, - l._,.l'i 1.?‘ 1”':"_. ;!i”'t‘*-ﬂ#ﬁ st now lll-lp‘"l up like

' i8

Riectronic = i g 1 __'f_'_ 00 In the East, NTA s discnssing—
o l: }Il‘, IV = b ‘ _" II',' ti without say arecmenl hedr hring
URRBERITCINGE. s .III, 3 % hacdhe * firmed a0 yet- a ll.’ﬂ.dhlﬂ taking
st the petwork level 1o handie &1 ... of indie WATY, the only New
widespread range of ,1 b p.._nl.'rr. York-ance St act Smbe te: tha
xif;:‘kir.n-;.:{!’r --J.. | “-‘l‘:li: black, with the Rosenham byothers
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Several Big Sales
Near for “Tonight’

NEW YORK—"Tanight™ Is re-

Sales Sweefen
'Sllgﬂrfﬂor [ulﬂ break-thru. Two beer adver-

NEW TORE—ABL-IY & out lh!’l“l. P*hl l.l'lCI-Sl'l'l.“tJ, are oom-
of the wood: with "Sugarloot,” | tending for the shoyw. :
rm,i!'u:[ up 8700 000 i participa=- | In .dd“iﬂn_ Plharmacralt is con-
by !.y-t week for Lhe Ope bi- I'klfl’iﬂl H-'I-E‘ ptﬂ. [Tr '[ﬂ‘l‘ its
werkly hali-hour. Colgate Palm- | Coldene. And Ex-inmdr. which re-
olive and Ludens, Ine., each signed | newed s 40 participations in “To-
for 13 spots, beginning® Janunary 7, day,™ I welghing an additional
st $25 (000 per Il A rican | g Fmpmihﬂ [nf u" ].ﬂll‘ ﬁ'ﬂﬁnl

‘,hn.}l', which has the FHrst hall- shorw.
hour of the series on » J:t'j.:-lld.T
basis. bought parti ipations on

Push on WABC Starts

H'wood Brands in N. Y.

NEW YORK — Hollywood
Biand?, Inc., enters the New York
‘market this fall with a saturation
campaign on WABC-TV for its
unJ:.- roducts. “The advertiser is
currently heavy in TV buving

November 28 and December 10.
“ational Carbon [or ity Prestone
had previously bought buto three
October telecasts. ABC now [aces
ihe relatively easy task ol HJ'H:H
10 available minutes before Janu
aiy, ”I'l" 'lfl:"'r_j.l l_|i ”-!‘ l_hllhl‘rn.n
Id"l ertising season. and a hi-weekv
minute therealter, “Sugarfoot”™ al-

femates with “Chevenne™ in the | In the rest of the top average audience, NBC 34 per cent
T:30-8:30 p.an. slot on Tuesduys, in the country. and > 24 last full. By June,
__|CBS was down to 39 per cent

i T T N T | share, NBC up 1o 37 per cent, ABC

MONEY-SAVING SUBSCRIPTION ORDER m_'*“mw

Enter my subscription 1o The Billboard for a full year NBC ‘!“ﬂh"ﬂ”m.lhi’ ni:aim#‘“

(52 isaues) ot the rate of $15 (o considerable saving CBS tos d !fmi

over single copy rotes). Foreign rate $15. Prog I. e P

1 Paymant angivand i
-

Name 1
Occupation o Title

(empany
Address

Uity ESEPLCTLS “TWRL T
Send to: The Billboard, 2160 Paterson $t., Cincinneti 22, O.

e e

More Station Buys

ported on the verge of a8 major

Prowl for

I Iil'l ﬂ"lt '.'IIHJ:H el "‘u[i it snl to
|II-|1 close o a deal for WwWIiTL-TV,
| lhhhilllllﬂ .i.l‘ldll' owned by a gronipn
of Mvestors Arthur and Lawrence
| Fleischman, Robert K. Straus, Jack
L Kalin and” Max Osnos own  the
Largest stock interest

In_the Rockies, NTA i alvo wild
to be loking at KTVR. the Indie
outlet in Lj‘l"ll".lll which is wid to
be h-‘-‘*'”!-'.’ s Tmancial difficalties
(Continued on page 14)

1| sile |.mr|p||lll1l to raise its head was

Sweetness and
Light at NBC
Affil Meeting

. NEW YORK—AIll was sweet-
nest and light at the NBC-TV af-
I'Itlmtn clambake which was held |
thelatter part of last week here at
the  Waldof-Astoria Hotel. The

that there wero top  many  free

pliugs bor airlines on the different

PiF h,‘-‘.lrll, 'i.lutHln'l \.HF [llﬂfﬂfﬂl!‘d to HE",F Tﬂ“!r—ﬂlf -

tuke care of the matter as qllf&lf tion of the expecied
s perssibile the "DisneyLund™ Wedn

Otherwne, indications were that
the web had permiaded many of its
atfiliates not takiog “Tonight™ to
clear for the show. Promises were | Love Locy™ on CBSTV w
recerved that once Daylight Sav-{ 155 rating at 7308 as &
|~i_||r 15 finished - n October -ﬂi!mrj land’s™ 15.2 for its fiest
more all@ates will clear far the | bour.
prograrm. Jack Parr, the star of "To-|  The second half bour o
night,” aided his own clearance | land™ soared to a 210 as oo

when he appeared at the [pared to Vie Damone’s 108
Thoralay affilistes dinner with his | CBS-TV for the first half honie
mpporting cast and was the hit of | his 60-minute show. NEC-TV
the evening. vided little competition for

supremnacy on ABC-TV
week. Troendesd for e
Sq:llc'ml.!'r 9 dioved renuns

i
I[l',\_ |

Ol VS

2

NEW YORK — NBC-TV, in a!
special  Cellomatic presentation
which highly impresed the audi-
ence of web aflibates, made these
points here last week

Last season, NBC begman with
six shows n the top 30 and ended
with 13, while CBS-TY declined |
from 21 to 15 and ABC-TV hom !
3 0 L. Similarly, Nielsen ratings
in the 42 hall hours of nighttine |
networking showed NBC with 60|
per cent above a 20.0 mbing Jnd|
CBS with 90 per cent above at the |
start of last season. In June, NBC |
had risen to equality with CRBS'
at 45 per ceut of shows getlling a |
20.0, while ABC staved at 10 per |
cent.

In October, ABC was n:au-hiuﬂi
8,000,000 homes in six liones out |
of 32 tries, CBS 25 out of 41 and
NBC 12 out of 37, By June, |

shows over the mark, with ABC
down to 2. Nielsen averages gave

National Curhon-ﬂurs
“World Series Special’

NEW YORK —— National Car-
for its Prestone and Eveready |

e Soasial® a haebell oacabier
a o .

on ml October 1, 10-10:30

pm. Mel Allen well emsee. Na-
tional Carbon also has hall of

e i e b ————— —---“--—“----l

-
—

NBC Points to Gains
In Affils’ Presentations

this fall, tabbed as 81 per cent rew

in average davtime andience, NBC mhiw Ahe Win,

swes ity voned areus comb to | Morris . The. P. Lonilard
help pritne time push of - N ’:'":;H B
CHS, ki

NBC and CBS stood even at 16,

CBS 42 per cent of the network |

(ARG Beruta of “The
Az - he 7.

A T
NBC will be throwing in “Wagon
battle,

and “Disneyland™ will be
Further pressure, '

WM Readies
o

HOLLYWOOD—F
a new Jimmy

more of the tame with new starts

programming for 1957-'58. With
calorcasting wp from 405 hours
per tonth to 0.5 (agalnst 8.5 for
CBS), 117 hours of specials and a
steady rise to the Augast figure of
11 per cent lea ip over CBS

Wit

In  total nighttime
NBC Jed with 95 per m
had 947 per cent and ABC 85

per eent list season,  In live

azr of U, S hemes, NBC led
7 per cent, CAS had 985

cent and ABC T7.4 per cent.
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Imo
ing Junuary 1,

the half-hour comedy
chosen later, as no period
agreeable to Caesar and
could be ed without
gramn seahuoifling.  The
Sundays, at 9-9;
volve “Bawling S '
from 8:30 to 9:30 to give Caesar a |
stronger lead-in,

R ol
up | p-m.
Sy rcephils o
o Sal ys, .
tisre Liluss thiu the fall should Cae- | C

ABCTV wit

g

Zz
s

g
m.,

would
tary”
to

- oot on ABC that night,

| 30 pm.

N

*Ihm

:I': ‘:!.&11%' ..f.:gi'um for
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NEW m —_— h :
Fuciog atot Mkl o 9% B
o .
Ifl":'t:ﬁ'f' of M ent Associates |
0 m . 0~
I]mriu:ll in- H;gfn"'l
"Queen for a on. Mondays

mnid chr#'ﬂ,'g Iﬂﬂiﬁ‘ﬂl hlﬁ:-
grow it -
mii;g spot campaign in
In New: York City, Slenderolln
Is buyving » half of the Tex and
Jinx “Eve nn New York,” a spot in
Jaik Paar's “Tonight™ and the Hy

Garduer show, with the stars han-

dling commerciuls,
alﬂr in. “Movie Four,” all on

WRCA-TY.

Due in the near Future Frl:lll'l |

Slenderella, :ti ﬂ’.pm'tﬁi Wﬂl

even  heavier
tg !1 1'-'1111

when the firm ltgim
& _new operition

name f{or consumer products mlll'.l-
vfactured under license, which wil
include a Slenderells bread, soft
drinks, [ashions and sport clothes,

all now suid to be in the lrﬁiug
stage.

Siodmak and Buck

Plan Tussaud Pix

LONDON — Robert Siodmak
and Jules Buck have acquired TV
rights [roin Madame Tussaud’s
Lis., planning to film 39 episades
ol a scries based an statues in the
Famons wax museim.

The format will highlight chas-

acters whose ‘infamy earned them

& place in Tosssuds Chamber of
Homome Siodmak and Buck are
currentls  completing “0.5.5." for
ABC-TV airng this season.

Billboard

e Anvienesl Industry's Loading Newsweekly | |
Faunded 1894 by W. H. Donaldson

Publishers
lnnrs.um.n-.
mmn.uﬁm

'_ W, E‘l“ EEssRdE RS 'l'.. ll'“-
LH-“" i ‘.t 1---.-!'-#!.-!-;-‘# .

Lawrence W. Catlo ... ........_...S_ur.

Pad Ackarman . Nuaic-Radia A
l-'luhlhllurn.ﬂ . . Outdoor Hﬂm“*

Chicaga
Folxt, ﬂhhﬂlurtﬂnﬂlﬂaﬁlnriﬂk.?
tor, N. ¥

Wi, J. Sacht. Exec. Mews Edilor
Leon Morse . Tmmﬁﬁ

J’ FFREE GAGSTERS

plus @ spot |

TERN MAY

SAN FRANCISCO —
whole new world may bi
opa-ning to TV comedy writ-

mml w r.lu:.“ Iut

!ihuty sEason to the

ux of Westerns and who-
r.iuml:s

Hm'll'he Cuild, Bascom lgr. Euu-
agency — an 10
rapidly becoming famous [u-r
its low-pressure, off-beat and -
frequently witty TV commer-
cials — last fortnight signed
Eugene A. Thompson as a
m{;}wtﬂi

son. was formerly
(with Abe Burruws) writer of,
the old “Duffv's Tavem” se..
ries, und one of the prize
pagster in  Croncho Marx's
writing stabile,

STORM AHEAD
‘Crescendo’

Way Behind
On Planmng

NEW YORK—Tle storm warn-
ings are going up on CBS-TV's|
exccutive floors . concerning “Cre-
seemlo,” September 29, 5300,000
kick-off show in the Du Pont cycle
of 10 liutir and-a-half specials,

Altho air date is less than two

weeks away, the Rex . Harrison
starrer, hllltf['-ritrlt'nl as a caval-
cade of American music.” is barelv

off the ground in ity phnn:m,_ atid
reliearsal.
Tlie show ¢alls for a total of 27

musical pumbers, some  fairly ]
H]E!IHJIHIE. but onlv bwo numbers |
aré actually set with anv great!

hroness by producer Paul Greg-
ory-—-One will be a Dixieland pro-
duetion number featuring “When
the Saints Go Marching In.,” The
aother iy a closing spot featuring
Harrison in “['ve [muu Acous-
lnmnd to Her Face” from “Fair

flt' prablem is reparted in pi u'1
tﬂ hi' caused by du.’lEjunu*nt
among-the planners, principals and
production Lﬁ rsonnel on “Lhe ahuu
as to which opumbers should,
should not, be vsed to give a p.m—
oramn of musical Americana. Ten-

sians generated by this are said to

be a ching’ the boiling pnmt

¥ 25 mumbers to be picked,
plinned and relearssed, It's now
‘that CB5-TV, the actual

ﬂ:’cmdnuf “ﬁ :Iui:m will ﬂrirt
g down Dheavily to get the
juh done quickly.
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NEW YORK—ThLe new Ster-
ling Drug buy of two quurter-
hours of the Arlene Francis show
points up the about-fuce in com-
rmw thinking which has steadily
ronght Sterling, ' the country’s
20th largest advertiser, into heavy
daytime network TV in the past|=
vear. A mu?[ﬁ of years back, the
Sterling feeling was: "We  don't
wanl uetwork TV: we nm‘d ton-
mage, volume, i'mluﬂn:} and its
standard buy was TV 5

There's nuthmg altnu-iru; abouot |
the switeh, sinee Sterling is faomed |
in ad l.'.'lI'LIE'S taor ils jlruwﬂ air |
buving, There's beem a solid pay-
olf for the big deug firm in network
netiv m

In July, 1936, Steling  entered
cl-whrllf' with three quiirter-hous |

l

.m “"Modem Romances.” Now, it has | a

"Romances,” Arlene rnun_n &N |
ﬂtﬂlmtn quarter-honr ~each  of |
“T'muth  or Lnum uences” and

“Treasure Hunt” and two ﬂ'imrnutl.'
a-“;.;rm:-uh pf “The Price Is Right,”
giving the sponsar full contignons
discounts, all on NBC-TV,

At t|:|i: same time that Sterling
found web TV was economical on |
a volume basis, it developed o
Hive-step pattern of |'.~:m;._m1mnlup.i

which démonstrates a highly adept |
wse of nighttime TV and a oasi-
mum use of a single property, the
| Mark Saber my ﬂu} sevies, Sterling,
whith owns the property, has been
F?TIIIEHIE it in for nebwork view e |
lat an estimated $19,000 per epi-

Lit s said,

'Hrmnrl
-I G pwRT Lhandles this Fourtls i,'h" o |

TV IIﬂElkHMIHﬂ

ﬂﬂ&ﬂ This [..l” it will bear a Ihr'l-l.-|

title, "Saber of London,”™ in a|

w.lnh from ABC-TV to NBC.
Step By Steh

Step 1 has Stetling assuming
webh prme time sponsorsinp. Step
2 Einds the  series omning in the |
Saturday  12:30-1 pm. slot rl|||
NBC under the title “The Vise.”
Furmishing  this -.H1‘J|4r| web  run
plns “Troe Story” for the preceding
slot, 12-12:30.  brings Sterling
half-sponsorship of bhoth  stanzas,
with no time clineees
SNBOC is then bree to se “ thie open
Fguarter-howrs,

In certain markets, u'hrl-* Stity-
I[I'In wiints t !lﬂll.L (L1 I'|.'|"‘I'||5. \.'I]l:""-
]“Hull it drops the Saber series in
on a logal basis for-Step 3, For |
Step 4, it divides Th- reruns into |

37 stunzas t.ull-d ‘Mark Saber”
’1- called -"Uncovered™ -and. 52
ealled ]|u Pendidum,”
them to stutions for a price, but |
guraranlee III'|.! 1 PIIILII. iy hllu flfl
spots adding up o the siine fn".arlf
mresnd -

Four and Five

They card rate & olserved. Ihhs
us ol the residnal value  of I'||*
preperty brings additional r*apn -
sure to the advertiser in a most [
| economicdl  apd  advantageous |
The llmlurh m = Kouh |
ol the Saber operation, which now |
.II.: in-A25 murkets 'lml

[! thirsis filins |

it in

o] [ I Saber

Fu'II—Sponsor "Move

An Aid to

NEW YORK — Station clear- |
ances  should be  substuantially
helped by the fact that several
alternate - week advertisers on |-

shows s0 far unable
:I;I"'ﬁ”.'ﬂ”l":- huve decided to
| these properties  [fully

the other haM of *

Lever Bras. last weel purehased |

Lale of Hilev,
NBC-TVs Friduy evening 5:30-9 |
pon. entrant. Eaclier in the week
the Singer Sewing Machine Come
pany- went to a aegular weakly
i'[HIIIi-I]l‘”."l]'l:iP pattern op “The Cali-

o] BTSN

2 LONGHAIR CROPPED

Title Firm

Musical Show in Chi

CHICAGO—A unigue and ain-
Iations live musical series, as local

ventures go, will be lonched Oc-
taber 28 .on WGEN-TV by Chicago

| Title_ & Trust Compdny.

For six consecutive years the
ented weeklv telecasts
gu Symphooy Orches-
tl.iﬁ:tl}' abbreviat in  Sine.
Ths new series will include the
¥ a5 a core, but will add

nime guest artists and will expand

itl listener appeal by spreading out

Iilsmu perfmm in opera, jarr
miivie and :" cuncorls,
Rathier than wmrkl;r. the one-hour
will go on ance a month for
‘of seven, Some will involve

100 musicians and actors in
‘most hnu!n]burnm live shows now

Iy.

it sponsors annunl expen
ture will be considerably cut in
- from weeklies to month-

=

toHind co- | =

Clearance

torniuny, NBC s Tue i-- 10-10 _‘I‘J:
f . WY estem
III.J. | [l"" ti'u FLITEEr L H.;IHI
took  over full  sponsorship ol
Leave Io to  Beaver Friday
-8 pomn. untdl Jam 1. The
strore ternm, b Il be used [ar
||||t shinver divisiom ad its tall {1
- \'.ru!l IV "promotion. The  show
-|.l, e onsly  bought i!_'. the
I_\.'H writer division of Remington-
Ramd. The shaver diviston maoney
was freed when Florida Citrus u-..n'.l
uncovered to buy "What's My |
Line® . on four alternate weeks be-
ginming  Janoary | The shuver

division is the alternate spoosor on

“Line.”

Sets Giant

i - October 28 Fritz Reiner will
‘eandoct the Chicago symph, with
| Alec Templeton u;:’pmriug ns guest
soloist. November 25 iy n jazz night
starring  the Duke Ellington Oxr-
chestr.

‘Arthur Fiedler batons the svm-

1."||+‘.1.r|l' ]u]t'. ”'.J-" ﬁl'l-".'l}-h'*l' ptf'rl
H‘illmltﬂu on rerene of 1 Love
Loey” has HL,'LIH] itselt. The ad-

vertiser will stav in the sihiation
comedy on altemate weeks until |
Jutmary 1, unless another client |

'lril. L

R. Hmkle to AB o

tobert [lg_m:L!r-.-,l
r‘lﬂt veepee, has beeo elected to |
the  executive commiltee of the
AmMeri=in Hlﬂ.i.lh:.l-ilm{_.'{-l'u[..mmunl
Theuaters board of directors. AB-PT
last week ammounced dividends of |

phony otk -in popular classics De-
¢'i‘.“nnrru-..--ef L LT {7

25 ceits per share of stock far the |

NEW YORK — Summer nel-
work prnEr:smmEﬁg mav eventuully | w
brmmu an opcner for the suc-

n&s SEANON lmtrud of the mﬂ
end the nt' one,” if new
gram ventures “for the 1953*39
senson and beyond” at NBC-TV
score a suceess with audiences thr
maximmm - co-operation  botween

Summer Programs May Become
New Season Openers—Sarnoff |

'

the network and its affiliates, Ml!u':l|

third quatter of 1957 |

I|

President Robert W. Sarnoff told
wob station operalors at 4 guther- |
ing here last Priday.

Accarding to Samoff there is “a
new sense of exciterment™ surround-
ing the fall show line-ups on NBC-
TV and its competing webs, with
a cliief rewsan being what Samolf
termied “all-out competition, pro-

(Continied om page  17)

:

_Sterlmg Buy of Miss Francis Points
Up Major Shift to Daytime Net TV

Outlines Five-Step Programming Pattern
In Year's Gradual Move to New Status

abhroad o return whatever casly s
F'lil"q"-l:lhl. 8l 1]“‘ TIII!._‘IIh_II[ Ve slimceng
tor the filins

The Efr?f-l‘rt‘l -Thrlu'..u:d an ].uuu'":
tor Sterhng in the past has uever
civen above §1.75 in this process,
and in many instunces of ils net-
work: operation, has fallen below
¥l, less than w Hnr{l of the gen-
-Hl web svernge. The $1.75 Ster-
“41!.: cOst-PeT Ilunll-.md puts this
sponsor i a class by itsell in tenns
ot functional use of the medinm,

Sterhiog spent, in 1956, §2.634.-
000 §1 web TV and $8.523.000 in
spot. TV, This vear, the ratio will
be mirrowed with the Brmn's r'm]ﬂl;h
sis. onodavtime buys, Whicliever
way the FHeures fall, -Sterling s
A HTE furu;,m:'n' that's !..',i‘”'II'I!_!'- e
lmoney s worth out of TV, Most of
| the Stegling TV hillings are han-

dlied thea Dancer-Filz gerald-Sam-
¥

: [ 'I.l'
otlerme | |

America's
10th TV Market
917,320 TV sels

Lancaster
Harrisburg
York
Lebanon
Reading
Hanover
Gettysburg
Chambersbiirg
Waynesboro
Lewistown
Sunbury
Carlisle
Pottsville
Shamokin
Lewisburg
Hazlaton
Mt. Carmel
Bloomsburg
Hagerstown
Frederick
Westminster

STEINMAN STATION
Clair McCollough, Pres
feprmietates MEEKER

316,000 WATTS


www.americanradiohistory.com

-r. El e - i
Rl ] -
S g N = g T A
. 1&’:"_' ll:'-l o

ife e



www.americanradiohistory.com

- ' L b — e p— - -
¥
!
w
-
}
®
x
.1 ; -
- ="
-
. kT
.
1 .._ !
h -
* -1 o
i
' ]
'
|
i
[ . F s
IF s o
gl i
i i - s
P ¥
R s ¥
.
i ol b=t o
n = & i e i
s [} i
& .a- T
. - - a |
i f
. -
o A Sl
f
» . i -
_ 0 ’
| “...-.. ot P
- : s i
'l' ¥ = E
1- " | =
- -Ll-q-- E 1]
— ! Y . n t
L =" i &
i L
2" L} ; /
-
~l._.. _-_. ol ; -
- b " .
. -‘ L] o 1
N = PR e TS L e B L T EetRe L B RN 8 B R R ST LT T e B o R T e e e R R = T N L e e
= vyl
.
L = I-
F g T Iy &
’ ol
- i Wi
Ll i
= ' | i L - L
H s
“drm .n.ﬂ. o + 1 ek i H i
. . --._..-.__...._.._. =
. .
{ m._ﬂ...___l._..ln s =
e it T PR " F i

|...HL -... th"..-.‘ .‘-..““.H.
M

R ST : oy s | 3 e

O RETE My, 2 T R ol e

-
A
o, §



www.americanradiohistory.com

NBC Firms
Programming
Staff Line-Ups

NEW YORK — NBC-TV last
week firmed up fis pmgnmmmﬁ
np:n-hnn As previously reporte
to be serving under Robert F.
Lewine, veepee in charge of TV
network programs, will be Alan
D). Courtney, director of nighttime
programs; Card Lindemann J=, di-
rector of daytime programs, and
Tom Loeb, director of special
programs.

Serving under Conrtney will be
Julian Bercovici and Joseph P.
Cunelf, managers of nighttime pro-
gram operations; Emest V. Theiss,
manager of nighttime program ad-
ministration, and H.H id Sontag
gupervisor nighttime progeun sery-
foes.

Reporting to Lindemann will be
Robert F. Aaron, mamager of day-
time program administration; Fred-
erick Wilson, manager of daytime

program operations, and John C.
Greene, supervisor of daytime pro-
gram services, William V. Sargent |
continues as director of participat
ing programs,

TV PROCRAMMING

el Tk

The Billboard Cnntmumg

Computed by H-nl'!ml end based en July TV audi ence mﬂmmm

[This shart b the TV indeatry's ooly gelde te the menthly  por wincle o emeerciil time.  These Mguer meiult from Hlﬂuilﬁm-umuﬂ -
taleet catty

. COST-PER-THOUSAND
: Analyses of Network TV Shows in Class A Time
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Atlantic Makes

Big Move Into
Weather Buys |,

PHILADELPHIA—The Atlan- |
tic Refining Company, traditionally
a regional sponsor of sports events
his been moving 1|tm"1h into local
weather show sponsorship, with
five-minute strips Dow Mmmmang in
32 of its 34 kev markets. Nearly
all occur in the 11-11:15 paw. tie

rrhl‘ 'l.".i.j!."”:l";__]_'.r!'. wWieEre {Tll:'l.‘l
to fill the winter gap between At
lantic’s football and baseball buys
but are FTT‘J'I.H:L: g0 suceess=iil in
reaching male viewers amwd retum.
fng a low cost-per-thousand thatd
the company this vear is dropping
fis !]’.‘.-I.I!huft]ﬁlh of Naltional Fool
ball Leagne games,

No advertiser has ever bouaht
weather shows on this big scale
before, according to N. W. Aven
& Son, Atlantic's agency.

NBC's News
Faces Poser |

NEW YORK—NBC-TV is hav-
ll\‘ﬁ a luu[{h struggle clearing mar-

kets for ity news stri i'l which will | ™

be seen at 6:45 and T:15 this fall
The neiwork has eleared 43 out ol
fts 59 basic affiliates |

In the process, |.uul~.|| it ]mt
Jost the business of American Cun |
and Clidden Paints, with the latter |
advertiser a good bet to return to |
sponsorship of the new show. Ron- |
gon is sponsoring the Monday and |
Thursday segments of the show |
until January 1,

ABC Shows Till 6,
Go on “Clock Time"

NEW YORK—ABC-TV is put- |
ting all of its davtime 11|m\'|- “II'll
@ pam. oa "Clock Time,” which \uﬂi
bring them to all time zones at the |
sume hour, except for Mounltiio
Standard me markets, \lu'ltnf
Mouse Club,” on this plan since ite
1955 debut, has proved the mer- |
chandising and promotion advan- |
tages for advertisers and network,
scvording (o ABC brass,

“Do You Trust Your Wile?”

“American  Bandstand,” “Lucky
Lady" and any other new live

shows will be to 28 St

:i:w'lﬂmllpm rest of =lthE:
S :

MRyt s T ediog

NEWS, SPORTS AND MISCELLANEOUS SHOWS

COST PER 1.000 HOMES | COST PER 1,000 MEN COST PER 1,000 WOMEN |  COST PIR I.w!ml DREN

PER COMMERGIAL MINUTE PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE PER COMMERCIAL M 1=

B-Mat Avy. HL1E ABC Avy. MA) BMet Avg. WL 97 ABC Ave. M Mj 3 Mat Ave B441; ABC Awvy, BLTY I-Hln.'l-lll Aﬁ' 3.' S

CaS Asp 3397 NEC Avy. SL0S CHY Awvyg. B340, MRC Awy. tnr:r CES Ave. 3430 NBC Avy. 519 CES Awe. “ﬁt&“ :‘
1. ADVENTURE THEATER (Amer. Tob. 1. GUNSMOKE t!—mhli. L& M 1. ADVENTURE THEATER (Amer. - 1. LASSIE (Campbell, T

Warner, N8O ..ol 5085 o K T L vivraps e 8L Teb, Warner, NBO)........... 5118 | 3 mmﬁti’ e
1. GUNSMOKE (SperryBund. L & M, 1. ADVENTURE mum |m Tob., 1. GUNSMOKE (Sperry-Rand, L & W, & i

(8% 232 | Warer, NSO ... ... . 236 PRI TR 207 | 3. CIRCuS BOY (Reynolds Malals, 8O 1!1
!'Enu“hﬂ”'”"“ﬁ'.na :[agmmrmm fl-rl-ﬂllhm. A :ﬁmmmmm 33 wmmrls-.mhrlh 3
A4 ALFRED WITCHOOCR (Brish Myers, '

e | S Lt B e B Dottt
5. CLMAX! (Cpslec, CBS) ...... 278 M) eierinmaniaiiiiaiiaten 18 480) R G nmu—numm :
6 BROKEN ARROW (Miler Asssc. 5. CLIMAX) ‘ﬂl'ﬂiﬂ- m ....... 13| & e LINEUP (F & 6, Brown & AR, 39
: Pdls. ABD _ .. s )| twm (Miles, Asso, T Wmsen, 09 .....ccccues we 30 ] 1. mmuumw 85
WELS FARGO (Amer, Toh, | M ABD .U . BROKEN ARROW . i

g R w30 | 7. WS Fanso (kmr, Teh, T AR e scenes B | L DTENIOE NENER U
L. THE LINEDP (P & G. Brows & Gen. Foods, W80 ... ........ 420 | § DRAGNET (L & M, Shick, MBO.... 367 | 9. mIN TIN TN (Nt Biscelt, ABD. . 404

Wasen, (B5) .. veavavias 3 I.THEIW{PIE litlnl 9. THE WEB (P & G, NBO 149 ) e

W IE m [llll’ Iﬂ‘“

9. LASSIE (Camphell, ml s il Wmsoa. (B5) . : AL o WELLS FARGO (Amer. Tob., w R b -
10, DRAGNET (L & M, Shick, WBC)... 368 | 9 THE WER (P & G, NAO . 459 Gen, Foods, WNBO) ......... . vl Hﬁlﬂﬂ.khﬂ# l-. A .
11. LONE RANGER (Swift, Gen. Milly, 10. DRAGNET (L & M. Schick, MO .. &71°} 1. MEET MGRAW P & G, NBO).,.. 193 T MO o ... Wl wiTh

ABC 395 | 1L NAVY LOG (. 5. Rubber, 12. BOLD JOURNEY (Rabdon, ABD). ... 4.06 | 12. ALFRED WITCRCOCK tlru.-um., »

12. ROBIN HOOD 1) & L Wildroel, CB%) 3.99 Amer, Teb, ABO .., o 45T L 3 LSUIE (ampbell CB5) . 408 - QP PR S A
12, NAVY 106G (1. 5 Rubber. 12. MEET MGRAW P & G, MO ... 524 F (0 picn piaMOND (Gen H“ﬁ 421 | 13. BUCCANEERS (Sybwanie. (89 .... 500

Amer. Tob. ARD) 194 13. BOLD JOURNEY (Ralslon, AB) 2y 538 li rnlt iMae Faglor l:‘ ". NRD). 448 1*..; m IGan. El'l-.. Ches - 4 -_‘
14 CIRCUS BOY (Reynolds Metals, NBO 419 | 14, LASYIE (Campbell, (BT . 550 | 18 O TRIAL -t-mrh'" Lot m‘ 455 Ponds, ABD op A
15. THE WES (P § G. N8O . 421 | 15, CIRCUS BOT (Reynalds Matahs, N80 594 | 10 v oo Bl rhmsn, | 15. JIIIIHIE MH
16. MEET McGRAW (P & 6. WBOD). .. 422 | 18, WIRE SERVICE (R. ). Reysolds, ABC) 6.04 REEMD 5 448 Chice, ABD) ... ... civonaniy
I7. RICHARD DIAMOND (Ges. Fouds, (1. LONE RAMGER (Swift, Ges. Mill, {7, MYSTERY THEATER (Pabst NSO.. 468 | 10 DRAGNET (L & M, Shick. N6O... 358

(83) .. 430 ABD ...... e GOT | 4o MAVY 06 (U S Bebber 17. THE WEB (P & 6, NBO .. :
{8, BOLD JOURNEY (Ralsten, ABD). .. 474 | 18. PANIC (Max Faclor, L & M, NBO.. .16 " Amar. Tobo ABOD ... oune... 482 | 18 CUMAX! (Chrpler, (RS) ..... < &Y
19, (HEYENNE (Gen, Elec. Chesas 19. CONFLICT (Chase Pond, 20. CONFLICT  AChese.Poads, 19. COMFLICT (Chese.-Pondy, Gea.

Pondy, ABD . 450 Ges. Elec, ABO) | .. Lo A28 Gus, Blor. ABDY ... ... e K | Elec, 480 s e es

20, PANIT (Max Facter, L & W MO.. 459 | 20. RICH. DIAMOND (Gen. Foods, CBS) 6.25 21, WIRE SERVICE (. L Reynolds, 20. RiCN. Iw ¢Hl- Flli. W “‘
21, WIRE SERVICE (R ) Reynelds, ABD) 450 | 21, CHEVEWNE (Gen. Eler, Chese.- D - et ana e weas 498 | 21, THE LINEUP (P & G, Brown & ‘-.

22. 0K TRIAL (Campbeil Lever, NBO). 5.04 Poads ABO) ...... . 835 | 22 WEST POINT (Gen. Feods, CBD) .. 5.23 Wimsen,, (86) . “'
23, MYSTERY THEATER (Pabst, WBO) . 5.12 | 22. MYSTERY THEATER (Pabst, N8O .. 638 | 73 CiRCUS B0Y Meynalds Melals, NBO 5.28 | 22 WEST POINT (Gen. Food, O, |
24, CONFLICT (Chese. Ponds, Z3. ON TRIAL (Campbell, Lever, NBO) 691 | 24 ROBIN HOOD (I & L Wildioot, (B9) S.59 | 23. 561. PRESTON (Duaker, (85} ..., ‘.I'.II

Gen, Flec., ABD S.04 | 24 ROBIN HOOD U & J. Wildreol, (BS) 699 | 25. LONE RANGER (will, Gen. .“ L mwr; SERVICE (B, 6. Reymolds,

S, WEST POINT (Gen. Foods, CB5)_ ... 5.25 | 25. JIM DOWIE (Dhese Ponds. Amer. - ARD) FRESRCST ﬂf

76. JIM BONTE (Chase Ponds, Amar, (hitle. ASC) 734 | 26, ST, PRESTON iOuaker, CBS) .... 6,06 | 25 H-E' HGRAW [P & 6. W0,

(hicle, ABD) ions . 54T | 26. BUCCANEERS (Sybvania, (BY) 768 § 27. JiM BOWIE ((hese. Pondy 26. PAMIC (Max Facher, L B W
17, RIN TIN TIN (Natl, Imun‘ J.lﬂ $.52 | I7. WEST POINT (Gem. Fouds, €BY) .. 814 Amar. Chitle, ABD) .......... . 83 ] 2. Iﬂ.ﬂmm cere B
8. BUCCANEERS (yhvinia, CBD). .. ... §45 | 28 3GT. PRESTOM Quaker, (BS) .. .. 9.48 | 28 RIN TIK TIN (Mail. Bistoit, ABC).. 7.36 | 28. MYSTERY MM « &

29. SG1. PRESTON (Qusbar, CB9)...... 591 | 29, BIN TIN TIN (il Biscwld, ABCI. . .82 | 29. BUCCANEERS (ylvania, CBS)..... 741 | 29. ON TRIAL (Campbell, Laver, WO %

COST FER 1,000 HOMES COST PER 1,000 MEN | COST PER 1,000 WOMEN COST PER lﬂ'
PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE FOR COMMERCIAL MINUTE PER mm:._ .,,-b
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sion, following a study made by
: . =il ! b e the A. C, Nielsen Company fore
hyre \ndiitry's oaly gulde 46 thé monthly  par mimte of semeweclal thme. - Thew figurss resolt from  provided 3 The Billuased oa @ cufilealisl baue b aeaa ! _
Hnmlﬂiti#_l'hﬂl::: A tim .hl:'l programd o TpEcEd dividing sach ihoa's set commiminnible trm and talent cwts 'h"'s_.:'::“mm' T::lf';‘;:;::mt'l;-:'l' el AR i e E e Sponsors Nestles and Helene
By pagram iype and pemer graup And Broben down bF by e muvber of aflacated commercial minutes and Lhan By G mining the wmth of any e Br i s Curtis
i sompaeitian, i | . the tate] sorher of bames men, warin aod childesn order readers Are urged ‘&3 stlllee thiy meateeisl an 3 gulds ralheer Nikleen' fonnd  that -the . Enosl
Byze peageanr's cost Figures Flpresent the mamors sctaal 1 ranthed during She [met rating perlad me determined by than an ealite pardstick In mmising the relative value Rt W )
sist Par reaching 1,000 TV homes, mem, women sr chlidres  Americhn Resawch Suress.  Astusl time and lest costh ol prewram commercial chowed a big dip in
t: Lljn‘t,_ averaging between Hive and
- six points—as viewers dinled out at
. y R the end of the entertainment part
- FOOD & BEVERAGE SPONSO 3E-the program.
Since the alternate SPonsor al-
ways has the Hnal spot, with the
PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE . . ’ .
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Moved Ahead

End commer-
¢iul on I!u:' Gale Storm Show will,
this season, be :-'.['Il.'lltL‘I:] some five or
six minites pnor to _Ilu- close of the
program, instead of at its conclu-
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NBC O-&-0 in Los Angeles!
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J. Carrol Naish,

Charlie Chan, "the best ever
to do the role”” See it today,

and you'll have to agree the
new CHARLIE CHAN sells!
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| Nﬂ doubt about it, theré'a many a truth spoken in gist. CNP’s philos-
pelled out very briefly: : ‘
B ~ We believe in Planned Production. With our *‘Boots and Saddles— the
,.p g S_fagnf the Flfth Cavalry” just released for syndication, we're ‘well on the ‘way to com-
' | rﬂﬁhgnﬁ}ﬂﬂr next nenea. ““Union Pacific.” And the cameras are set to roll on yet another
; ,_ ,' S Contmmty of effort like this is why we have and hold some of the best creative

b E’ﬁf peuph in the business.

,_

. % Tl
1% £ -‘3 e . Our production plans are our own. We have full confidence in the

'h? 'al

| mhnneﬂ zrowth of non-network television, and we have undertaken to supply its pro-
< gram nee_ds-on a regular basis. The result: film of far greater quality per dollar invested

!. | ~ than is pmihle in an mtermm:ent, piecework, patchwork nperatlun. The beneficiaries:
* | :' 'non-natwol:k adverlnsaxs, boadeasters, the public, and us., '
Bendie o R  Our creative decisions are our own. We believe that tailoring a

e 'ﬂenas to th& mﬁd demands of all potential customers only leada to the kind of pro-
(3 mgmmdemnbedascmedheefmh

LY

WE dnn’t mate Ennmnners and we dnn’t create advertising. We do

t that energizes conmnners for advertlsmg And because CNP pro-

: t on the 'Faganea of sales, on tempurary fluctuations, or on other
| s, we’il alivays be ready, as we are right now, with prime syndicated TV
' '-'-= , . b} maet the g'rowmg neelis nf an ﬁxpandmg Nun-Netwurk Television Market.
- Thata the CNP story in a mxtshell NBC TELEVISION FILMS A DIVISION OF

CALIFORNIA NATIONAL PRODUCTIONS, INQL

. i - o
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LR - | M‘inanrﬁﬁiohistbrv.ddm' Cinmt e owe 1 RuEE oo o ey e



www.americanradiohistory.com

TV PROCRAMMINCG

NEW YORK — There are so
anany local half-hour Film shows in
the New York market that a live
local series now stands out boldly |-
by comparison.

That's the thinking behind the |

Block Drug purchase of “Art
Ford's Creenwich Villuge Party,” a
new variety show starting for Black
on WABD Oc*ober 4 in a 10-10:30
pm. slot, according to the pur-
chasing ad agency, Sullivan, Stauf-
fer, Colwell & Bayles.

And Ford will be featured
in many live commercials for Block

Block Likes Novelty,
- Flexibility of Live TV

with & heavy merchandising cam-
paign in the New York aréa,

The show will funclion as a
"corporate vehicle,” sccordin
the agency, All of the S8
handled Block products will be ro-
tated in commercial spots, plus
those handled by the Lawrence C.
Cumbinner agency, such as Amm-
i-dent ano Minipoo Shampoo,

Flexible Use

“In addition to the novelly of a
live locul sthow in New York tail-
ored strictly to New Yark tastes,
we can be far more fexible than

Drog accounts sportlighted on the
show, and will even do 5]’1[‘('141]‘
lead-ins and lead-oiits on  film |
#pots. At the retail level, Block ex- |
pects to backstop the live show

a [ilm shiow,” an agency TV exec-
utive states. “We will be able to
integrate Block's seasonal products,
like Rem Cough Syrup, the mo-

]

g O O T
ﬂ-illl

achieve smooth hluﬂlnﬂ wﬂh
show's format of our
clals without having to splice them
into telefilm negatives and match
our sound levels with those of a
syndicated show,”

A tur Jevel team at SSC&B, h—
nidmtu ly, will ride bherd on the

ming series, including TV
vmc-prr_ai&:nt Phil Cohan, TV
o | Manage® Frank Reed and agency
o | producer Tom Vietor,

The format calls for Art Ford
to present guests “from the entire
entertainment field,” with an em-
phasi: on music p-ursnnn]itlﬂ The
show is signed for an initial evele
of 13 weeks, with_options extend-
ing right thru 1958,

BPA Seminar Set
For.Chicago Noyv. 1

CHICACO — The second an-
nuial convention and seminar of
Broadeasters Pramolion  Associa-

-
I

ment  cold weather starts, lm:]

Take a look at
the BIG CHANGE

in Baltimore!

In early August .,
(formerly WAAM) in Baltimore

In early September

« « Westinghouse Broadcasting took over Channel 13

Amenica s 12th Market,

e o » WBC cturted prowramming the new Star-Bright

tion will be held here Novermber

WIJZ-TV, with . .
® The great MGM & RKO Features
[ ] l,li.]-. Wells, one of Baltimore's 2 W ] Dl's. on “"Baltimore CLLOSE-
U'P™ (7-9:30 AM.)
® Buddy Deane, Baltimore's other 1« p D], on “The Buddy Deane
Bandstand”™ (3-5 P.M.)
® Keith l"ifn_“f'r-. Baltimore's top newscaster, on T0:23 :""-Tll::"m"r_'n‘| and
“The Late News™
L ] |'|||}r Ve l'..[hn-lmI “The Hi-‘hr}.bnf-i-llrl'- " and ]']l niy 'l""f IIHﬂ 't‘nfll]i-
| .er'||-.
NOW ... tike a look at what's happened in Baltimore, from these samples r‘! %
of the ...

FIRST RATINGS AVAILABLE!
Sets-in-Use Doubled! WJZ-TV Rafings Tripled!

7% '?!!F* ATES)

JARD

fﬂmmu

: .g'-'-— R AR IO

[ |

3

='

4
< ] 4

SIC 4 e i ¥

|

l‘-[ A

Y&R"fnr‘ Summer | YaN TI€ .
m_w Yoskig & Rﬁe Bﬂ}'
, Cabe

L
.-"

- .,-—_. -

pbc‘lnnr::.r of lhemiu, uhgii w

p the 26 shows not
Gmeml Foods in its
the Ziv vidfilms on CBS T\"
fall “between a 14 and & lTh
the national listinge. 3
When figured against the §

price, reportedly ﬁlﬂ' WK
weekly for each sponsor for the
program, the result shows sn at-
tractive viewer «cost in the crvstal
ball which many a first-run prop-
erty may envy.

The repeat series, which wnarks
the first time a show has wound up
a run on one web then shifted to
another t¥ start a re-run cvcle, can
operate-as far as the 26-week mark
under the Rise-Van Heusen buy
with-um needing new product, Be-
gv this mark, no duli mre set,

is reported ready to “rush new
bﬂure the cameras :
mﬂ&gpuztnber and o schedule
immediatelv after the AF "
T\' debut,” altho the exlsting deals
do not lpcﬂ this out. and no cast="
ing calls have been put out as ye
on the vidfilm series.
Tie-In Blurhs '

The Rise-Van Heusen deal is
likely to spell another interestis
telefilm pattern, according to pe
icy level planners at the two ag
cies—tie-in commercials — sinee the

hr:b]:ﬂdnth are r:mnu:nll}

Mlhn "West Point Steny™ Is nom-
lnllly scheduled a8 lunthn!
major - minor co - sponsorship, the

are now reported thinking
evolving a 50-30 split on middle
commercials in which both prod=
pets are featured. Such a commer
cial could, conceivably, show &
clean-cut young man shay ith
Rise, donning his Van en
Shirt, and winning his lnﬂ'
thus furthering & trend
commercinls reported e:u*lhrn _
season in The Billboard.

Commercials in the !-!:t‘il!‘,.

dentally, are subject to *4_‘

.l'*'
-

of the Westin
Company,

£

by the United Stares
Gomentl Fosds dhal, scoording
according
Guy and SSC&B. 5

ARR Telophens Colngidenisl—Mon., Jept. 9, 1957) 8
3:00-5:00 PM 6:00-7:00 PM lPh e T 4
Aug. '8
NOW L% ae) NOW e =7 m’
The Bu Deane Bandstand=WIZ-TV . o ve s o 11.1 3.2 | The Early El'u_m:—‘..l];{-]“l.,' __________ . s oot A S
RN A . i it e D aine s I IO P 1.1 1 T PR L T
ot B R I e A AR SR T B S sl L 7.1 RSN B i Tt cov st alns T T esteny
BETSINUSE | v o qoauvuisnesods v s draiae it 658 DR St E 1 o PRI . PRt T fh

Joe Daugherty, WIZ-TV Sales M

|||I|I|Lr1'1'.

says this Is only the begin-

ning! For star-bright availubilities eall him or the grian from Blalr-
TV. Rotl ol thefn have the [.n {a !n-pnnr *tTmI'_ in Hnlfﬁ'nnrt, no
selling’ campaign is complete without the WBC station . . .

Your Star Bright Station

- WESTINGHOUSE
BROADCASTING
COMPANY, INC.

©0@

www. americanradiohisterv com

WISION
WhI. TV
WAZ-TV
KOKA-TY

%‘&m KPix
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TV PROCRAMMING 1"

*

|
RLICE s o S S
YOUNG €& RUBICAM,™ ¢
\
Advertisim e
NEW TORE T CHIAQO ™ DETROIT: SAN FRANCISCO + LOS ANGELES + HOLLYWOOD - NMONTREAL « TORONTD + MEXICO CITY - SAN JUAN - LGNDON
g .
' . o,
=
WHERE DID EVERYBODY GO?
i One second ago 18,988,132 people were out there watching their TV sets, Maybe
if that commercial had been just a little more fresh and imaginative . . ,
‘

il
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MEASURE BARTER PLANS

Memo Thinks Story’s Yard Long,
Seeks Present Performance Facts

NEW YORK—Young & Rubi-
cam fs quietly contemplating the

estublishment of a “virile :.-:mlf'

stick™ in spot TV against which it
will measure varied barter plans
being pitched to the big ad agency
and many of its clients, but seems
to have little hope that they will
mike the grade.

In a high-level confidential
memo last week, the recommenda-
tion was mude that five markets in
a present Y&R dlient’s schedule be
measured for a 13-week period as
to station availabilities, times, days,
ndjacencies, costs, ratings and re-
sulting cost per thousand

“Then, and only then,” savs the
Y&R inter-otfice memo, i h_.lih‘r
operators can match this perform-
ance record, we owe it to our
clients and ourselves to break ex-
isting procedure and take the bar
ter route.”

The memo's general tone, how- |

ever, was very downbeat on the
subject of barter, stating succinetly
that "in the guise of securing an
allegedly ‘better deal’ for owr
¢lients by utilizing barter proced.
ure, we are doing nothing more

TPA Production
Set at $6 Mil

NEW YORK—In its First major
action since Milton Cordon bought
full control of the company, Tele-
vision Programe of America lasi
week budgeted a minimum
6,000,000 for 1057-58 produc
tion, a figure that mav rise o bhe-
tween S$9000C00 and S12.000
000. The money will be usesd for

'i'lf' Neww "i'll“lllll'l BEIFeSs, e FI!'
which will be “"Tuming Point,”
halt-hour dramatizutions of the

lives af hig manev quiz show win-
ners. This program is ll-r-fug inintly

]ﬂ[n{!lli_‘t"d with Entertainment ]"rn.:-I

f_l_F

ductions, Inc., the produoces
iﬁ"l_[ﬂ“] l'.:.lllr'.r'nu

The four other programs will
be selected from among 14 prop-
erties en which oplions have been

taken. To ||'."TL1 se|lect the [our pPro- |

grams, TPA will sound out agency
opmion, TFA has elected three
new members of its board ol direc-
tors. They are Michael M. Siller-
man, executive vice - president;
Leon Bromkess, vice-president for
production, and Bruce Eells, vice-
president Westem division. It also
elected two new vice-presidents—
Walt Plaut, manager of its central
division, and Kurt Blumberg, vice-
president for sales co-ordination

Olds Signs Emmy
Awards on NBC

WEIGHS RULER TO

ﬂ!l

media people,

as As-
sociated Actors mj Arpt;rtu of
America, Station ~esentatives
Association and others” has alread
revealed & number of what Y&
feels are serious ghortcomings to
barter,

Chiefly, these lie in the realm of
lick of “specific station list,” lack
of ability of barter traders to sup-
ply top outlets, lack of flexibility
since “vendors must make 52-wee
commitments,” lack of renewal op-
tions, lack of time avail-
abilities, plus the fact that barter
deals are subject to pre-emption by
full-rate advertisers,

I than helping film people drain the
lust possible dollar from their prop-
erties.”

The general “shadowy ealiber™
of bartering also draws a lifted
eyebrow from Y&R execs.

Time Brokers

“The closer our examination be-
comes, the more unsavory is the
lodor of film barter. It appears no
more than a television version of
the time-brokering practices of
1929 radio days,” savs the brass-
hat author of the barter memo.

Altho bartering otfers an “im-
mediate but superficial lure”™ of
economy, extensive advance prob-
ing by Y&R with "prominent sta-

tion operators, ke
such industry Imt;;

ITRADING OVER |
- NTA Gives Up Any
More Barter Deals

NEW YORK—With an nir of
injured nnocence, National Tele-
flm Associstes Is now tossing
brickbats at deals in bartered film
time and has sworn off them for
good

NTA's first venture Into the
field, with a major barter deal for
Exquisite Form and the Grey
Agency bounced back in NTA
prexy Ely Landau’s face last week,
altho the bra firm is said to be
definitely  going ahead with  its)
116-market ‘elefilm  barter drive |

a third of the total qoota.
Others Called
With the exclusive deal gone,
Er’ui;ire Formm early this month
called in other vidf distributors
with bartered tme to peddie.
Leader of the new p. ocord-
ing to Exqiisite execs, was Guild
Films, which offered deals for 57
markets,
Result of this was a noticeable

and NTA had ouly lined up about |

CHICAGO -—m m

thru Marvland Advertising Agency,
threw in their Jot with the ABC

o.&o. In what was by
Red Quinlan, ABC veep, as af
the largest financial coups in the
station's history,

The switch becomes effective
the first week of October for full-
length features,
Community Builders will the
Tuesday spot and Oklahoma Oil
Thursday. Courtesy Motors already
s a fﬂn}g—stﬂnﬂing of
WBKB's Friday might film, con-
siderably marrowing the -station’s
availabilities for participating spots.
Financially, the station is now en-
viably*set for its night time film
layout.

Unless a large-size local bank-
roller comes along, WGN can be

utcltd to throw the new
holes in its sponsorship schedule to
participant advertisers,

WDAU Starts 6-Day
Strip in 7-7:30 Time

SCRANTON, Fa. — WDAU.-
TV here has lsunched a six-day
“Adventure” series in the 7-7:30
p-m. slot with these first-run syn-
dicated shows: “Frontier Doctaor,”
"Harbor Command,” “Death Val-
ley Days,” “Whirlybirds," “Silent
Service” and “San Francisco Beat.
Thizs i WDAU's first try at &

coolness between NTA and the bra
Frm, which 1ed to a Fa:tijlg of the
which kicks off today (16)
Labeling the deal which actu-]

Family strip.

|Continued on page I14)
ally Jmunched NTA's anum'co_PRoDUCTION

Film rerin ofishoot as an “experi-

DEAL

ment,” Executive Viee-President
Oliver A. Unger, ol NTA, now says |
"We have concluded that the in-|
terests of the stations, the Idﬂ.‘.r-:
tiserx and the [film dmnhumn-,
would best be served by an im-
mediate halt to this expenment.”

In this abrupt about-face burter |
deals are now viewed by NTA as)

By Official

NEW YORK — Official Films

|

‘Invisible Man’ Planned

a practice which “down grades T\

hus set a co-production deal for a

at the very time when the industry |pew half-hour film series to be

is achieving lower cost-per-thou-
sand.”

An Exguisile Farm 1]H1krnmun_
| however, adds some foolnotes to
'tht NTA switch. NTA, thru Fa-
| mous Films, originally had an ex-
| clusive deal to deliver bartered
tHime for old telefilm. The deadline
for this “barter network™ delivery
Pwas Avgust 29, Came the deadline

IWPIX Enjoys
$1 Mil Month

NEW YORK — WPIX racked

NEW YORK — Oldsmohile is up a “million dollar month™ during
expected to sponsor the Emmy's | Avgust in telesales, principally in
next yvear on NBC-TV. The adver. | the realm of half-bour syndicated
tiser bad sponsored  the Motion | vidiilms, siguleg contraots with 25
Picture _1“_._"!*.""_. Awart's 1‘#”-”_:“{‘]_'it:|'l.'l'l'h.'-'-l?rl lor program or spot
tiuns for the lu<t several vears, but schedules, according to the inde-
will ho longer do so  because | Pendent outlet.

Hollywood s paving for the show | Advertisers included Americun
fiself, and it is no longer open for | Tobacco, P. Ballantine, Heinz, Na-
commercial sponsorship. tional ‘Presto, General Eleetrie,
' American Chicle, Pontiac, General
Mills, Coea-Cola of New York,

HOLLYWOOD—NBC has of-
ered (o renew the present contract

tween itsell and the Academy of
Telovision Arts and Sciences for
the telecasting of the annual Emmy
Awards for another five years.

Reportedly NBC would pav th

gidemy in the vicinity o 5}30[1:
000 for the riglits to the telecasts
$60,000 per year).

| Remeo, Comm Products, Sunbeam
and Liggeitt & Myers. Program
| deals wrapped for full or alternate
| sponsorships included “Studio 57,7
| “Highway Patrol” {in a dothle-ex-
iposure with  WRCA-TV), “"King-
tdom of the Sea™ “City Detective,
“Life With Father,'
“Victory at Sea,” “Captured” and
“Sun Francisco Beat,”

re-runs  of

lensed in England and titled “The
Adventures of the Invisible Man™

Based on the original H, G.
Wells story later filmed by Univer-
sl as u pioneer shocker, “Invisible
Man™ will be done by Official in
conjunction with packager
White and Universal-Intemnati
which controls the rights,

The half-hour series, whose pilot
will begin production shortly, will
not be slanted for the homor trade.
Now, the transparent hero will be

‘a do-gooder, aiding law and order

in u comedy-mystery format. No
star for the serles, likely to be
released next fall, has been set,
Hal Hackett, president of Offi-
clal, made arrangements for the
new lelefilm series during a recent
four-day trip to London, and will
alr full details at the annual Official

‘Shock!’ Adds
Five Markets

NEW YORK —— Sgreen Gems
last week moved its “Shock!™ pack-
age of fedtures into [ive
more fmj ortant markets, The fea-
ture pictures were bought
WTV]-TV, Miaml; KFJZ-TV, Fort
Worth; WSUN-TV, St Puunhmi.
Fla.; WSB-TV, Atlanta, and WGH-
TV, Buffalo.

by |1s mlml?la for

WJAR Picks Sinclair  [cign operitions
T o el o el e Hongt

in England

Films stockholder meeting in Oc-
tober, “Invisible Man™ will be the
fifth co- deal in Britain
for Official, earlier series being
“Robin Hood,” “Sir Lancelot,” “The
Buccanvers™ and “Sword of Free-

dom?"

t“}l:m [::_It‘.t swee i last week
o major spon- |

Co Bullders and Okl |
hﬂmn%?. M.Tlaldhn

at 10 p.m.|

e e 3] .
;g
iy & |

w2

with SU.EF cent share), Detroit

(229, 50 Ef cent share), Balti-

18.9, 66 per cent share) and
markets.” :

the advertisers who ha

_ “Squad” jn three o

markets for two years sand

All Big Marts
For ‘Bowling”

aF.

CHICAGO—For the first time
in its successful year histor

! 1 M‘M'

ing o fls distrbutor, Walle

Extend Video
Week to Year

WASHINGTON ~— Natjonal
Television Week has blossomed

into year- pational “free”
television
Association of Radio and Television

Broadcasters Tuesday (10) an-
u?mwm l

spols
lo the “free”
ﬂmmm tradition as ﬂﬂﬂw
over into television.
w‘Ihu_ 20-second Hlmﬂ 1
news coverage
events,” and TVs " coverage,
with sudio e _ gﬂt Amer-
lca is u land of the " and re-

minding viewers. of the
e
A closing
Haruk symbo
&u&nmnfthuﬁmﬂhﬂlﬂ'ﬂlj
television,” the NARTB notes,
year-round use.

Tha National | Midwest,

for * year-round |

200-city roster for the feature.
F_ Cities added this year to fill

San Diego and :

Bultimore, Norfolk,

:' 11'.-_'.
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To HweSales.

e m:h:mr:d_' jw_l

In its TV use n"ﬂutrr (who il"

in association with Rene and
leﬁ' cr m d tH

Productions m ﬂwdﬂpumﬂl'T
IEE!‘R thumhlﬁnlnllm

will act ag a sortof time-stretcher,
pramising “fewer interruptions for
SPONSOT MeNSAges mnd added en-
tertainment time,”

No ad agencies or networks have

iu-:l for test deals as vet with the

liminal process, but ery' II'HI
hiz pssocintes to start
russions with them H'tiI w&h tllﬂ-l"
ticalarly in light of Walter
'I'hrnm 1's interest.

]Irr consideration 'h}r Vieary
fs lnullﬂn‘ possibility=leasing the
process on an exclusive deal to a
sifigle advertiser, like Procter &
Camble, who may thus get a TV
edage on ity super-
effective commercials.

One TV test of the process has
already been made, using the BBC-
™ in E . No mmn.inls
were involved, however, and the
test was purely a psrclmiugiml
experiment,

Annie on Twice a
Week for Clients

NEW YORK — Com Produets,
for Bosco, and Continental En]nng
are  pursping & double ure
policy in key murkets for their
[-Jin't_ spousorship of “Annie Oak-

“The latest: such bu

is & Satur-
dav 6:30-F pm. and Sundav 6-
6.0 p.an. series on WABC-TV

hes e, inond -“Eﬂll: ﬂrﬂ.l. E}Emii:'!
will be shuffled so that nntm will
be screened twice on  the same
'I-'L'L‘l_*L  lnf i{i: .

‘Automation’

® Canbinucd from page 2
sortess, ete) that are required.
Even if rented, ths costs are still
ligh. The ultimate saving in time,
money and mistilkes will more than
pay for the costs, agency men cal-
culate, hawever.

Some Started

At the “automation Igﬂll:lﬂs
the computers are already in use,
Most began by setting them up to
process newspapes b-[ﬁ.lng (nmp!a:
than TV) as a starter, but virtuall
all are now processing mma
spot and network mﬂn
In the planning lg,Fn
soon for cxperimental runs, is

itern that the agency execs feel wI[I
be the real blockbuster: Medu de-

cisions.

"We are about half way he-
tween where we were before we

system, and where
is how Y&R's

got out Univie:
we want lo he,

loLp - TV SETS

HOLLYWOOD — A plan
mﬁui'umd!'d

lo collect TV sely
and ship them abroad was an-
nm.tmg here last week b
Ollis Tréyz, ABC-TV chief.
kets

~eitizens in top mar-
would spearhead  the
drive for small-screen sets, to
be sent to those . counlrics
which utilize America’s system
of telecasting and receiving,
The U. S. ‘:t:ll:u and Com-
- merce Departments have ap--
proved the Treyz plin
*“These sets can be lised as
:hd;:litlunnl outlets to amortize™
progrisnming  investment
Hollywood has wade in TV,
lowering unit costs and guin-
international  wvisibility,”
Trevz told the Hollywood Ad-
ver‘l:mng Club. “There are be-
tween six and 7,000,000 work-
able but, by US. stand: udq
obsolete sels in H:I.'Ii country.

Canada Blurb
Work Booms

TORONTO — The booming
Canadian economy is causing an
ppbeat in the filming of commer-
cials for Canadian TV campaigns
by many of the dominion’s blue-
chip sdvertisers and ngencies. Ac-
cocding to officials of Robert
Lawrence. Productions (Canada),
Ltd. —offshoot of the New York
commercial production firm — the
Canadinn branch bas doubled its
volume of commercials in the Frst

seven months of 1957 for TV
slotting. :
The advertiser roster in  the

Lawrence upbeat includes British-
American OQil, Campbell Soup,
Canada Cement, Chalgate-Palo-
olive of Canada, Christie Bread,
General Mills, Thomas ]. Lipton
McColl-Frontenne Oil, Mutual of
Omuahn, Noxema Chemical of Can-
ada, P&G of Canada, Savagoe
Shoe, Sherwin Williams of Can-
ada, Sterling Drug and Swift.

KFJZ Adds Interstate

‘To 2,000 Other Films

FORT WORTH — KFJZ-TV,
which has already leased more
than 2000 feature Films, las
bought 3 new age [rom Inter-
ﬂntﬂlﬂ I!:l::udmg_na pﬁ;m of

- 5 e e sta-
pﬂlt IlFus four-station market

E'mm 38 [feature filng each

P 3 g e L ey
i 1.. _.';-‘rll, -.I

m lll-l.mml

TV FILM P

Re ulations, Breath Hot on

qu TV Neck, Says Doerfer

WASHINGTON — Wired pay
TV took the spotlight last week.
Federal Communications Commiis-
gion Chairman John Doerfer told
broadcast executives thot the wired
service evenfually faces the "Hot
breath of n.g'ulntmu A Washing-
on  radio station (WOL) asked
district commissioners for a wired
pay TV [ranchise here. (See sep-
arate story.)

Aund at the same time, the FCC
itself issued a release calling
closed-circnit TV a
spectacular™  aspect of television
which the agency s not em-
powered W regulate,

In & talk on "What's Ahead at
FCC,” Chairman Doerfer told the
Radio and = Television Executives
society in New York Thursday (12)
that the agency would definitely
decide ves or no on a trial for
broad TV. *1 hope in a matter of
a few weeks.”™ In the networking

area, the commission expects to|
propose rule-makmg on revision of |
its nrhmrlu. riles, if this is found |
necessiry, “not lauter than May or
]I"“E of 1958." Doerfer said possi-
ile revision would be based on the !
,‘.':II.U.I.I_H-' ng]”n. 1.'ll'll.l II":'J_I.' \‘-{Hlltl 'LH'
ﬂll:j’."t' opportunity for comment
and rebattal.
No Buck Passing

broadeast pay TV, Doerler forth-
rlghth' refused to peiss the buck to

“new - andy Congress, He ||ntrd a wide ditter-
‘ence  hetween

“C ongression: d ae-
as {||-.Imft from “Congress-
man's  action,” and  reminded
broadeasters  that  bills rm s1ih-
gerviption TV. have been "pending
in Congress for more 'Ihun four
vears
act upon them

In spite of the desire of many
broadcasters to “kick™ the pay TV

tion™

issue up into the skeds of Con-

TV ARM TO TAKE
OVER RKO'S BODY

Tele Department May Absorb Theatrical
Wing, With All Production Aimed af TV

HOLLYWOOD

Television di-

vision of RKO Teleradio reportedly |
arm in|

will absorby theatrical pix
the near future, with all RKO pro-
duction slanted, toward the broad-

cast mediom,

Under the new set-1p, RKO
would  finance independent pro- |
ducers to turn out features, but

these all would fall inte one ol
two special categories: 1) a
ule pic made with the ExXpress pur-
pose of ]l—tnu,, froem it & hall-hiows

I 130N Ir d "i-l"'“ i Ly L e
ot o - 21 n low o n

dium budget feature which could |

i_l! {I'.rllll.'ll:"fi on o ree I'IIII'I a I!.I LY il

part of its cost from television

Pete Robeck, v.ep. oF Genera
Teleradio, has been on the Wes
Coast for the past several weeks
work out new organizational plan
and set up pllot flming with pro
ducers Ben Fox ("Ralls, Cliartes
Pilot™), Jon Hall ™Malolo of tl
Seven Seas”™), Paul MeNanuira
(“Mr. Big™) and Ken Muray ("El
Covote Rides™)

It's undf'nlmﬂ that the first of

i |AT THEIR DOORSTEP

WASHINCTON—The ground-
swell of wire pay television was
Felt bwere last week as the Washing-
ton Broadeasting Company (WOL-
AM, FM) wsked the District Coms-
missioners for permission to install
g-u] L l-Iem} Ran, president

piny, toid the city
fathers, whu nn: vltimately respon-

Isible to Cangress, that in some fu-

time led resources of dif-

él'ﬁfrmt r:lnnd - cin:ml apcratives

cial  television
:hmrhnl uf Broadway hils, opera [u
t sporls events in cities

nnrnll country,

For the Mnnd‘;h.- present, Rau

m«u to nng :-urr-mt feature
on & monthly

up:mlinm will have
addﬂhml outlets for education
and civie programs, and requires
Ca ﬂmﬂummlq;ﬁw
Communications '
application stated.

The wired
m;lcl:lﬂu

TV will m:tl.u
local (free) tele-

it | vision,” Rau

Rau told the dirtrlnt com-

D. C. Firm Asks Okay
On Pay TV Installation

urssioners, but will provide the
kind of fare that sponsored TV
cin't put on, because of “prohibi.
tive cost.” Shows like “My Fuair
Lady,” which has “not been shown

on TV because the economics

oi the lnﬂun’fr}-' will not jostify the |

expenditure,” can be covered in
closed - circuit pooled resources,
Rau believes.

Rau told reporters that if « nums
bet of franchised elosed-circuit op-
ﬂrllmrl in different cities each put

ﬁﬂﬁ?\?ﬂhm :m::-[r téﬂt .:]' n
specia showing of a Broadway
tupm:hﬂm wunds conld look

mecovery of production
t:-mt: nml early profits.

Rau, whose company also oper-
ntes radio stations WDOV, Dover,
Del., dnd WNAYV, Annapolis, Md,,
hes not yet contacted loeal movie
thedter exhibitors for their renction.
He is optimistic about an eventual
selling point of box-office extension
to cover up to 500,000 home TV
viewers in a single night, extend-

ing + possible 3,000-seat theater '

aperation.

L - «EXRNLG= |

the {eatures o 1'HH will e Fox's
h["—[" L1 1, [r:| 1.-,,1|_Hl| Iln
{_-rlu_".t {:ll.u{] I.[ oltemdd its Ln
| operation and facilitics, and
which locution scouting and 1‘:|
|1II|I|I4I1 rln1hll|:l on 'Fllll are
ready 1 |11'1 W At the same time
tootire will |1r' l||hul“-: s0 that it!
nsetl for a teleseries |'||[u!
I'|-'.!1 s tar HKO to linance the
|'|||-|- !|1“|| r oot on f|,||: {1
I|| - bt to retain subs eruent TV
1! | I-l:l LI T|1_J||‘*~ hl s Wi |r|]}! 1|
| |+'| ased APYTaxXim ilid ]
(] 1 e aduction.
felt that this 1
PF|1‘ *H': L1 |:I|I'|'I 'i[l'.l.'l-"l'
fupply al programming can be
siiedd Ceneral
wd that, in a fow VFATS, there will
he an even grealer demand for
features on TV than there is now.
(Special Billboard survey, Mav 13,
showed that at the current rate of

il

'.1.

L Ill'

vigle
irs altes
A |:r||1].'.

I =

WAy in i

el %

use all featnre' backlogs will be
elisted In six vears
i What is perhaps most interesting

of all in the plan s the pattem
that it could set lor the industry.
It was the release of the BKO
leatures backlog to television which |
First shattered the ranks of the ma-
in.'fr, and which has now resulted |
in wvirtoally all of them making
their pix availuble to TV.

On the subject of a tral for|

it-that body had eared to|

i :'.rl'r.ntill Salnis, '

ROCRAMMING 13
e —
| gress, Doerfer [eels the agency

 must. make the decision onea trial
for pay-TV without burther IIP! LY
The agency’s muin concern is “how
o reconcile a free TV service with
Ll eelpgtive one—withoul Eu[]ungt'p
ting the bree system.” It mugt de-

|cide whether o “weaningful but
catntrolled™ winl fog .'ul:-':.:_ripl,iun
TV. would in any way endunger
the free.

| Dreamers Warned

Closed-circuit pay purvevors
were warmed arainst  dreams  of
11.1.1[' unregulated profits. Histori-
cally, {]U'Si. regulation ol rates and
practices clamps down oun  all
American business enterprises that
use public highways, the chairman
said, He noted that the FCC cur-
rently has no plll.dn;hrnr oveT tlm
wired service, as did the ALee
own relense last week on thu
"boom” in this field, not only in
entertainment, but in medicine, in-
dustry, trangportation and edoca-
tion, Wednesday (11).

Whether or not broadcast sub-
seription TV would be subject to
r{*gu]:tllrm s U"JIllI.IIIIIL!I as the tvpe
Doerfer prophesied for the wired
counterpart, he wouldn't sav, If
| authorized, he believes the lmuu.i-
cast pay TV would face more
| Rovernment regulation than bee
television

‘World Video
Sells 1st Show

NEVW YORK Waorld Video
I"!uﬂlu!ir'lm has sold its first Prop-
ertv, " Treasure Unlimited™ i 10

i J! els and i3 o irted to be SIEn=
ing the Americin Express Com-
puny for & 23-market buy. The ad-
vVirntiire :Eu- HmeEnLary, ]'Hl!-.TIL{I bv
Hill Sy has inve I!“ L]y “ﬂ

wvis exploring Buned buried trea-
ST lllild "

|}-n is and Jerrv Hill are ¢o-pro-
diecing 39 half-hour color films
with dramatic inserts on location
all ower he world, Muarkets sold
inclode St. Louis (KRSD-TY). Seat-
ti Portland, OUre Los Anpgeles
-'hl[ 4 : l"-.:'l.'-'l..li":'il.l“" il.|l1i | L"ll .4'._."-'1

WHBM-TV)

Gunsmoke for Canada

TORONTO — Re mington-
Rand has bought "Cunsmoke” Tor
| 13 Canadiun stations vin Cildwell
'V Film Sales here. The CBS-TV
series is already sgen in nine Cana-
| dinn murkets

\. GET READY FOR A

L ‘ . *

TREATMENT
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\;/JZ May Revise

Local TV Patterns

By SAM CHASE

BALTIMORE——The first week
on the air here of WJZ-TV (lor
merly WAAM), now under Weslt-

inghouse ““IWHIHPFMSSFTT X .II:: ARB, gave it a 203 against the

pattema for a new

gramming trend nationally

phenomenal kick-olf by
radio disk jockeys Buddy

dience. After two weeks on the alr,
the show, using the M-G-M M-
brary, is completely sold out and
bas & waiting list of ‘sponsors, Last
Tuesdavs (10) rating, according to

fioe [14.3 and 10.5 chalked up by the
farmer | Other two outlets in the 10;30-11
Desne | P01 slot—a 43,7 per cent rating

and Jack Wells in their TV debuts [ JWMP OVEE WJZ-TVs ligores l‘.'-‘*t

ts likely to be watched carefully by

ane manth agn.

other TV stations. Should they "Early Show'

maintsin this early pace, it is possi- | The “Early Show,” 67:30 pm.,
ble to anticvipate a rush of video | 230 has jumped appreciably, {rom
outléts luring the top disk jockeys|. 9 in August to 14.9 last Mon-
away from the AM stations in their | 3yy (9) placing it right behind the

m.lrEl:h
!‘ipﬂ'l..ﬂ caincidental

_ 18.0 racked up by one competitor
FAlngs | gnd well ahead of the 7.6 of the

taken by American Research Bo- | gihee outlet. The following day
reans Tast week show that not ouly (10), it had vaulted into hirst pliace
the lormer deejays bave taken oll | ou), 5 159, against the 12.1 and
well, but that the outlet hasixg of e competition

tripled its sudience over that tun
ing to the channel one month ago
For example, by starti

*Late Show™ at 10:30 p.m

its rivals are still carmving netwon

feeds, WJZ-TV has a big

ng IS

But it was the quick mccesses
|racked up by the former deejays
ﬁ'-.ln[flth*"t seermns worthy of most atten-
| tiom Deane was Baltimore's top

§ - ‘qu - e
- - e oS e
5 "'l . -'1-- !
|- " -
—

THE BILLIOARD
- |Ted Bergmann

Parkson Pres.

realignment at the Parkson agen
secs Ted Bergmann being mmg

oy gy B
joer, gIMann as viee-
president of McCann-Erickson te
assume his new post,

Franklin Bruck becomes chalr-
man of the board of the newly
named agency which formerly was
Edward ﬁ:tm Associates, Kletter
is foining Pharmaeceuticals, Inc., &
Parkson client, as advertising di-

rector and a member of lis board |7 . ¢

of directors. Parkson will spend
about $13.500,000 on network TV

this season.

L

Derel Readies ‘Consul’
Pix on Diplomatic Life

LONDON —— Derel Producing
Associates s ing “Mr. Con-
sl a half-hour vidfilm series
dramatizin riences of U, S.
consuls lﬁr;:r antd based on

scripts from members of Diploma-

‘e and Consular Officers, Ratired.

Bermard Luber will produce and

. . | =
' NEW YORK —— New exccutive SG I“

i "l‘-.l”'.l. l'i-l‘ moye-walg 1’HF AR

L

AT LS

rating jockey en WITH, according Wird Sutherland will direct, with
i page 211 shooting on location in Europe.

In This $ BILLION-PLUS Sales Empire
WREX-TV Is the KING Salesman

Chitege erd Milwoubes

J. M. BAISCH, General Manager «

0 miles
this mdrket. WREX-TV s the sales window throygh which
the orea's cver 250000 TV fomilies prefer 1o view — ond
ke scld on — your preduct,

ey

The Rockford TV Area—Illinois’
Ist market outside Chicago—is
400,195 families strong, with
£2.357.080,000 income, 1t em-
braces rich farm counties whose
cities house industrial giants
like General Motors, Fairbanks-
Morse, Parker Pen, Burgess Bat-
tery, Sundstrand . . . and show
sales indexes like Rockford's
158, Beloit's 151, Janesville's
153, DeKalb's 184, Freeport's
176, Dixon's 203. Sales total
$1.706,962,000, average $4,265
per family—3$447 above average.

The most recent viewership
survey again shows WREX-TV
as the favorite, by bettér than
3 %o 1. It's favored by adver-
lisers too . . . for its consistent
resulls, at much, lower cost per
thousand,

don't Influence

Represented by H. R, TELEVISION; INC.

WREX-TV

cuanner § = rockroro

"

2K £ r:':q
o O

Fl'l.

ki

]

:?.g.- ::;;- ::‘:I Ty ,_ o
~ o e

._
&
|

-
W
‘_:
Sy
i

talking over & Western '!HHI:H- |
vies with Barbara ok

which she would m)' a famous |
Western heroine. Plans are pretty |
mlliﬂﬂhhrfhguﬁdm fter
TANgOments, w Miss l'-l:lil'!__ﬂki'
gg'lmmh said to be holding ¥

CBS-TV Film Sales has done 'ﬁm
wellwith a horse opera which | better
features a female, “Annie Oakley,”
the Gail Davis vehicle, which has
proved a small mother lode 1o all
concermned.

]:.Snregn Iﬂm was hl'th% m-]‘
other deal with composer Fran
Loesser, but was unable to find a
property that would satisly him,

Trans-Lux Gets tageous to
‘Hill 24" TV Rights

NEW YORK—Trans-Lux Tele-

o, b e e 9ales Tallied

Eng!iih larimi:lge iilfm ced '}2

Israel, and has already put -
feature Into  distribastion. Ed\nld tures racked up 12 sales for "]
Mulhare of "My Falr Lady™ stars,

The Trans-Lux Encyclopedial, oo’ New sales include

Britannica lbrary has been sold :
to KHOZ-TV, Harrison, Ark., and {1300 Co, eod ﬂl;:?. -

WTIC, Hartford, Conn, tting
the [ilms in a tolal of 55 l'nutli- W i

3
5

NTA on Prowl  [3¥K Tt o pias e
® Continued from poage 2 Toledo, -and KE;'EH, Te ole r
e hﬁcmnnnft li:n:::lldﬂ'll fickey
and Cotham Hrﬂmfruling. KOM ‘l&ﬂm“ﬂh'- 'm"_ﬂ_lll’.lh e

On the Pacihic Coast, NTA ks \'-'.'.-'I‘.',i?h!. b . Lde. M

reported in a veritable robbemeck A e
tour of ailing outlets. Primarily gumy scries in & g

those said to be scanned by the .
filin firm are KOVR, an indie .

perched on Mount Diablo in KOOL Wins {f_';:r'l,,

Stockton, Calif., near San Fran- b
ciseer, and KTVW In Tacoma, 4 i“ KPHO F T
Wash. The latter uul:'l'::t I? owned 1 A At
by J. Elrov McCaw, who also owns ‘w1 P
Bt ot TvR. 3| Qver Dom‘m,
who intimated to The Billhoard PHOENIX, h-‘_'_HH'F_'__;_
during & recent trip to New York [round of the KOOL-KFHO &
(McCaw owns a picce of WINS) met

that he was “discussing deals™ with
NTA.

These stations achially have a
numhber of things In common. All
are VIIF outlets, independent out-
lets, and all have been having
difficulties in setting solid
struchires. All resemble, “more or
izt boing poschased by, NTA:
autlet < , !
And, virtually all of them do con-
siderable ness with NTA,
either being outlets for the NTA
Film Network’s “Premiere Perforin-
ance” festure series or buying film
product.

B T e

ARB, May ‘87

LIV TELEVISION PROGRAMS INC.

¥ 1 SCIENCE FICTION THEATRE 26.3
#2 DR. CHRISTIAN
#3 HIGHWAY PATROL

23.0
21.8

Trading Over

® Continued from page 12 |
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HOLEYWOOD—National -As-
sociution for Better Hmi?o and Tele-
vision lust week (13) asked that
the license of Los les Station
KCOP nol be renewed  because
“the station i vot operating in the
public interest.” v
NAFBRAT charges the channels
with violating the NARTB code,
with airing ouly” eme side of con-

troverstal = issies the
Tnm Dugg.m S}mumutl‘:dl!rﬂc

gi-r.*um o hy protism [Emllu

l_mmln with eareving shows on

Faith hulllm; {Dyal Hngl!ﬂl] with

broadeasting children’s programs

and comimercials on them, unsuit-

able for children and with over-
ding ol eammercials, .

In the latter category the com-
YLIIMI alleges that one spot ran -for
3 minutes amnd 20 seconds, that
there were wyveral over 10 minutes
long, that there were 111 over two
minutes in length. and that during
ane hour better than half of it was
devoled to commercials.

KCOP has come under fire be-
fore becavse of its advertising
policy, most specifically because it
pots from car dealer
H. . Caruso, {I:-!.pltﬂ the fact that
hie s under indictment for fraud
According to Program Director Al
Flanagan, the station does so be-
cause it feels an indictment is not
a conviction, and because all spots
are cheeked as chrefully as
sible before being permitted to go
on the air.

NAFBRAT's charges are ap-
F:m:nth well docomented. KCOP

eneral Manager Jack Heintz said
that he was “surprised” by the
complaint  and inm{ﬂlrd that he
felt that the station woas nol so
much out of line with other chan-
nels as the charge would make it
peem.

In this he seems 1o have a great
deal of justification. Franchel, for
Instance, has appeared ‘on the CBS
network.  Other  stabons carry

| tures of Mactin Kane™

No KC OP ’ﬁenewdl |
Is NAFBRAT Plea

consummated save for FCC ap-

Practically as fur 4 the starion
is concerned, the NAFBRAT com-
plaint can have little effect in the
neuar fl.]hl'ﬂ!, gince the station k-
cense was renewed only six monthis
Lagn. Its more immediate effect
could be to cause nervous over
the-shoulder ' glances aimong other
station mancgers, many of whom
have never concealed their dislike
for the arganization.

The last time NAFBRAT was in
the news was some three vears

o during the congressional probe
I-uf crime and horror shows on TV,

At that time the organization
claimed 300 members, wliose ac
tivity was concentrated alinost ex-
clusively - in~ Southern California
{dﬁplh’* the national designation ),
It was also found that many of the
1llfﬂ.h”'w"1'l.l.]

bt

members listed on the
did not Snrtiupntu actively,
served only as figureheads.

Ziv Overseas
Release Click

CINCINNATI—The pattern of
simultaneous release of new synudi-
cated series to both U, S, and over-
seas buvers has proved so success-
ful for Ziv-TV on its "New Adven.
that -it is
using the same technigue in
launching a Spanish-language ver.

sion of "Harbor Command. ™ t's)
now well along in U, 5. siles but |
still mopping vp a number ol
smaller mackets.
[ Bl F :
Command” has been signed Dis

a local tobacco Hrm for telecasl
ing in two Venezuelan markets
and sold to stations in Puerlo Rico,
Panama and Feru. A s<ile on
“Kane” wus also scored i Mexico
City by H. Steele & Cia, distnbu-
tor for Longies-Wittnaner.

borderine advertisers. Faith heal-
ers and pseuddo religious programs
mhound the air wives, especially on
radio. Newlv all TV
munner, especially  during  late
maghit hours.

MNevertheless, it s true that the
station has the lowest rate card in

town . therehy attracting advertisers

wlucf'l herwise could not alford
television,. and that its  busig
philosoply, under the Copley ad-

ministration, has been to apl!uﬂ as
little as possible on programming,
therehy making its revenue go a
Jong way. Sale of the station to a
syndicate  headed by Kenyon

stations |
Aaunt the NARTB gode in some |

CBS Newsmen to
Film the Filming
Of ‘Gray Ghost’

NEW YORK—CBS- T\ is vend-
ing a gewsreel cameraman out to
photograph the flmiflg of its new
vidfilm serics " The Grav GChost™
while it is on locution. The inken
tion is to send the newsreel ool
age shot around to stations which
have purchni-ud the show for mte-
gration in their local news stanzas

It w5 cted that the Civil War
show will receive substantial pro-
motion nﬂt otherwise available via

Brown and Bing Crosby has been

the newsreel [oolage,

MORE DAYS TO

TV FILM PROCRAMMING 135

- il - -
.'f"'.‘.'..j"l"--il-I--I--l--l-!‘jlI.lll.l.ll'ii.l R R R R R R ™

L
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According
to Billboard..*

|.n*ililil‘illlllﬁl‘llllil'lf"*-

il o l---uiﬂl«t-l-r-l—'l"l-'l'li*-il'l'“

N W R RN R R E W E @ FE dEFE R AW

was one of the naticm's top two

producers of television commercials

last year.

Here's a Really Good Film¥*

Naol too long sges we had ihe plessure o1 seelfig. once
wgalo, ihe laiest version of “The Mas Wiho Duili & Belier
Moustirap.” [ha diicumion of [ha econbmic vilue of adier-
ilsing which Sianidard DNl Op, (Indiana) first prdiced s
soand-slide [Brm some year sgo

The current version 9 8 thmm Technicolor mavie, with
pommediory by Wesley 1. MNusns, Sispdard's sdveribilog
manager, which mps 185 minuie sad. i@ evailable Tor
speciic showlhgs 1o laterevied gproupy wiibout chirgs,

Wae have Becan morse than umially =rillcil of {illms which
have sltampied o axplain adveriiilng o the pemecal pablic
of o poakilon It in the sonomy, o when we say (hal we
fodad thils parthoulss Klm echnically excellent and educas
tonally elfective, we are volcing oo idle endorsemend,

Wa sugaeil thel you check with Wes ™Nunn sl %10 &,
I'Hl;h.illl Ave, (hicags I, gn the poasibilliy of shosing
L Albhough sponsored wnd pald fTor by Slanderd Oai,
I la oot & Siendatd O Lilm; W s applicable for ahowing
o any group,

%...and it's from Kling!

Were glih'iull to Standard Ol Lompany l;:lll-

diana) and the D'Avcy Adverlising Company

for the f_lpl'lnlln,ru-l_x il II-I|I1I1|1' g anollier exam-

|1||! of Kling creativity, quality, and service. it
Yol e lrlll'u'\il'l.]i in .llh.l'_li |'l'__'_ A IH”'I.I'I“.."‘- 5
a service . . ;o an idea, find out Kow powerful

an intlgence a I‘LII!I!.'_ Filin is:

KLING FILM
PRODUCTIONS

1058 W. WASHINGBGTON ST.CHICAGO
1418 N. LA BREA AVE- HOLLYWOOD

LE Seell _

./_':/‘ }{LIF&Tﬁm ‘,.i"lu

s qe
SR

sample reel?

-

; L}
* Billboard Scoreboard« FiLm PRODUCER CREDITS
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Manolete Is Gored by
‘Playhouse 90" Bull

By BOB BERNSTEIN

tary \'hl!::rlﬂ and 73 poor quality

film © laid the rocky founda-

Plaghouss ¥ (Nel)

teck Palancs, Sisy
tor, Joha Frankenheimer
. fhnln Manulls, Sponsari,

| o

au
CBS-TV, 3011 pm_, EDT, September )

arher.
Pro-
vari=

tion.

What made the millions who
“.dored him® before and after his
death shun him eruelly during his
final fformances was not eéx-

The

great Manolete suffered &
sthumous goring on the npenin%

lecast of the new secason, chie
eulprits including the writers, di-

plained. What made his evesight
suddenly shaky and just as sud-
d:nJ;f improve was unclear, What
made Jack Palance affect u high
tenor monotone in the role proved

pectors and casting director. A

'ﬂ!t&dil E‘Juddled script  which | sabotage.

oried “art” snd delivered fragmen-  The “courage and glory that was
Thanks . ..

to the TV industry

for voting me

this hon

-‘-Il"-

o

'
5

TV Prog

" Billbdard

J
BEST

1956-'5T7 Reason

The Rillboard's Gih Annmal

or.

gﬂﬂtﬂs aiﬂiss

| for Outstanding Achievement
presented to

JAMES ARNESS i

“oled

ACTOR

in & Nelwork
rilnre, 5“"'."‘""

Western Show

ram & Tr.llr.nt J-:lrr‘l

Bellevahility b = '11-1
foctar in the sffectiversns
of o sales mensoge.

In the skilled hands of
wpecialliti, svery stoge In
tha preduction af a tule-
rhion commerdol ean
wdd sgnificontly te the
belipvobillty of the mei-
soge Corovel guoranises
e==plete conirol of avery
slament of praduction by
wroftamen  whess  only
furction s the Imoging-
Wire derelepmedt an d
e v produttian of te
et

ansg in

s
CARAVEL FI
incorporated

Quer fhirty-flve years of experi-
olaking of burines

i Ko

Believahility

more than his staff could chew,
not technically (it went mmﬂ‘:}f-]
but artistically. Barmaby Conrad’s
fortheoming book has to be more
moving ung (luminating than this

ation-or il be ountsold by
the life of Sidney Franklin,

Healthy plugs for the next three
“Playhouse 90" shows looked more
promising, and the various com-
mercials were brisk and™ effective.

Life of Riley"(Net)

NBC-TV, Friday (15, %308 pm, POT
(Caught aguini

Riley has a new sponsor, but
very little glse is changed as Wil
liam Bendix begins his sixth year
on the air in the role of the good-
hearted character who means, well
but somehow always gets things
mminfued. :

In the Hrst half hour for Lever
Bros., Riley, trving to teach his
family not to start nimors; inad-
vtrlenﬂt; sturts one himself, and
almost breaks up two happy mar-
ringes in the process. He finally
winds up, sabbing, on a television
| Fix-it-all ‘program
|  The humar fs broad but, every-
thing considered, the actmg re-
L strained; thanks to excellent sup-
| port, the cast is one of the strong-
| est of any comedy series. Partly as
| u result of this, beliavior that might
| seen strained ‘under ordinary cir-
eumstances is made to fit into the
over-ull pattern of shenanigans.

Slmteg into what looks like =
fairly - strong. NBC Friday night
line-up, Riley and Lever Bros.—
for whom he pilches in to do some
commercials—=should have a soc-
| cesxful season, Bob Spielman.

Studio One (Net) &

Cast for "Night America Trembled™:
Alevander- Scourby, Robert Wackbum,
Ray Bovle and others, Natrales, Fé-
ward B Murmow. Prodocer, OGurden
Duft. Director. Tom Danovas.  Pre-
senied by the Wesinghooe Comporaticon
ithro MoCann-Erickson,
(CBS-TV, 1011 pm., EDT, Seplember ¥.)

It was unfortunate that “The
Night America Trembled” was cho-
sen as the debut show in this dra-
matic ceries. The stagy, conveyed
in documentary style, was of the
Orson Welles CBS radio broadcast
of 1938 and the pankeé it ereated.

Unfortunately, however,
writing was not taut enough to
lmuu- panie. Instead, some of the
Individual acti made for
laughter, un impression that Ed

gate as he seemed to be smiling at
what he saw too. Murrow was pot
his best., .
“The Night” showed the radio
dﬂn-miln series of different
steadhly hﬂfmming more
us

g’!’.

listened to

o

a story of u Martian invasion.
~ Leon Morse.

the | and

Murrow's commentary did not ne-|

. G. § “War nf.?:w Worlds,™ |

3 = =

For «ll practical purposes;
opening hour of *ngi Train”
s short feature, and the feature
B
Borgnine. Under these circum-
stances NBC's answer to “Disney-
land” gets off to an excellent start,
but it also makes it diffioilt to as-
SESS 4% b SETET.
It is perhaps for this reason that
the web has had  difficulty pﬁ’-
dling the series, and advertisers
have preferred to buy in on a
short-term basis. Whereas Borg-
nine s bound ta hypo the ratings
the First time out, the guestion is,
what happens the next 38 weeks
without him? :
Ward Bond and Robert Hdrton,
the permanent leads, make only
a Timited appearance, altho Horton
shows well as the wagon master,
Story deals with the plan of a Con-
federate ﬁutrilh band that has
tumed outlaw o capture a wagon
of powder and guns from the
wa train, and Borgnine's of-
forts to get that old devil rum out
of his system: In this he is helped
by & budding romance with Mar-
jorie Lord.

Borgnine never does really re-
[orm,

t he is instrumental in
bringing the Rebs their come-
uppance during the climax, a min-
iature Battle of Gettvsburg-As a
matter of fact he stages a sort of
Pickelt's __:hirF in reverse, and
where Pickett [ailed, Borgnine suc-

Production Is tops, with Hers-
chel Daugherty getting & special

—_————————————
Disneyland (Net)

Eaecutive producer, Wah Dissey, Direc-
toers, Sidoeys Mitler, Hamilton 8. Luske,
Clyde Geremomi.  Producer, Wili Waish.
Sponsored by Derby Foods thru Me-
Cann-Ericksen; General Foods thiu
Young & Rublcam: Gemeral Mills thru
Dancer-Fiagerald-Sample and Tarham-
Lalrd; Revaolds Meals thro Buchaman
& Compsmy and Clmon E. Frank
(ABRC-TY, 1:388 pm., EDT,. Seplem-
ber 11.)

Walt B.I'IHE}-:'I fourth anniversary
new season  kick-off

k:".'
tour de force for Emest]

show |

—
Telephone Time (Net)

Star, Greer Garwon, Cust, Grast Rich- -
ands, Florenr Ammo, eic. Host-esrrsios,
Dr. Frank Baxter, Evccutive prodoces,
Hal Roach Jr. Writer, Lasalo Vadus
Presenizd by American  Telepboms
Telegraph thru N W, Ayer., — 8
(ABC-TV ®30-10 p.m, EDT, September 10

“Revenge,” the season opener ig
the new cycle of “Telephone Time™
sh might well have been sb.
the West." Havin ted to & new
policy of ﬁh!-h&w tars, the
cased in a Western-loc film
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Srcer, Probet & Assncs (B,  say) No. (Saconte

e s & Woin..i.
e e

m: . H. wﬁ_iill
2 s

Rublcam, , ..

MoOraw Elecitic, Toaster,
" f _’u 'ﬂ'h Wasey.,..
| Shusemaster, PeriinPaus. ...
"Lectric Shave,

- !mt-r & Cemble, Mﬁh #h‘;t.m

{C-Colory

. Producer
¥
'. tm;;:lj-_ipl-ii u --'I‘I'I'II-Ill-Fr." -‘-. Huﬂ
3 (59,3 a0

l- o oww EA FRAEAS S SR mﬁ-
l m.’j ’ 'm]“.a. .u..ll.il-iilll.lll.t ﬂ-l}__l-l'-h
l@l .-.‘-"Il-i r* ri-i-il--t.-llqu.ll-i-urﬂ-
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JUPA
MPO

—
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: Campheil-M NA Caaeenessen MPOLCGNE Adamg, a cavalry officer,
Weatinghouse, Wefrigerators, Ranges, makes a strong lead, altho his act-
e s .~ 1015 = oo s st TA s veres oBunkimson | 10i2-could ‘have stood a little more
PO mm“""" 15 .. ﬁ e et ¥ e na s s s < JENNINSOD rnf{nﬂmtnt jm I;Iit[fnf:;ier. ¥
® i w L i X . oy < Storv is just oli-beat enough to
ﬁwmﬁn 00D, R0 TR | psms iribonss Sarra | B interesting. = A trader is selling
Bpoce Command, Bare Ludgin.,.,... 1 (60), 1 (30)... - Winchesters, legally, to the
: : 1060y 1 (S0), LA SR 7Y 1 U s | " bandd
oo o s i [APaC small band goes on
- L R S Al R Lt D iy 4 l]wiwm path and knocks off two
Banirhoid Saaps, Cleanmumy., Pollshes H or three troppers. In this situation |
Procter l‘m&- Mﬂ,"ﬂ# i v 6 X ek A Nitis the Army, which has never gotten
-l-.-. e '-,'ﬁfﬁh.-...'..:::: 1 (6 “. lllll :u_ _____ : FI'I:.IJ ‘5‘: Nilss .lrmluﬂ lo 155l|i1§ repealer TiﬂES
.w. Gamble, Cheer, Young & - and 1 still sacddled with old Spring-
g Rubicam (The Brightsr Day).ioe 1 (40} .oooonen. NA .......Bound Masters| fields, fiods itself in the strange
o Wileo Company, Bif wm_ & B T OO0 5 BA e s Five St srnt of being outfirepowered by
Paver Brod, Lii¥ Sos the Indians.
a A SO0 e ve = aqa i saiuns ios NA ... o MPOL - A desperale situation calls for
| uK ”;““# 1. W. Thompion. . .ssus - RO S :: el :‘r:m strong measures, and Capt. Adams
Y m,,‘m‘:wll'"g""hﬁii"“'-"“" I3 s o, 5 Iitrrulli; kidnaps the trader and
. Benion & Bowle . — aeenssbussios NA Tiiiieican o MPO | takes him along as the troops go
. Chemirand-Actilzn, Doye, Dane & 5 Ba after the Indians. For this Ee
Asnariine PaiRS m" S e : could, of coutse, have been cash-
-m_ ““l '“‘*“_ AR : ;:E;:L_ EL: oo __._hrlrt}d“Hi]tl: izlfﬂﬂﬂ rl;.-.-lr h;[u-l: to the Erusx} hui_
.. 803, Tilly, MeCann-Esileson. ..., 0 1 060) coosoiae SA, SE ..o . Hal Rosch | thie trader, after gettine a dose o
308, 505, “‘W-""": :‘lﬁ,} s 5": ‘Sé:-”.':'rlilt :3352 his own “’iur:hrrﬁnm, decides not
< Prociec & Gamble, Frell, Benton _‘ to press charges.
" & Bowles.... I(IN ......... LA 7. TV Graphls|  Tle action never lels up, with!
" (Continued next week) one thing after another popping
- ' onto the screen. This ought to
e : — make the kids happv. At the same
ﬂm F h N l-} T l f w “ F time iﬁf dnﬂlle illtﬁﬂige?ﬂ}-, with a
arao sense of peality that should snare
~ Bachelor Father (Ne SO OF OIS FOTS0  theadidiv. It Tooks lks ONP hat

‘John Foosythe,. Noreen Corcoran,
Tong. Sheils Rudy. Written
Mats Monasicr and Asthur Alsberg.
Wy Jerry Wopper. Produced -
Harry  Ackzrman by
Parade Cigsrattes thry BEID&O,
TV, Sunday (1%), 7308 PDT.)
"Mr. Adams and Eve” paved
the way in sophisticated comedy
last seasan and showed it could be
& suceess. “Bachelor Father” fol-
lows in its footsteps, and should
R off to a good start alternating
Jwith Jack Benny on Sunday nights.
« The bachelor father is John For-
wythe, and he is cast as a woman-
ohasing Beverly Hills attorney. His
"z_h]mﬂ;m of a niece (Noreen Cor-
_oayan) complicates the situation for
him and his. Japanese house boy

(8 52

E’par_hmltr to escape but refused,

he saved Hardy from being shot. | FF
A1t wasnt very convincing. Dale
| Robettson as

_|tive Southern accent, and Jeanne

bring th ol it

Star, Dale Robermon,  Casl  inclides
Jeznne Cooper, George Keymas, oiheni,
Producer, Nast Halt, Direcior, Earl
Bellamy. Prosented by the Buick divis
siom of General Motony and Amercan
Tohacco thru the Kudner sgeacy wnd
Sultivan, Sisuffer, Colwel & Bayida
[NBC-TY. B: 39 p.m., EDT. September 9.)

“Wells Fuargo™ opened the [all
seasan ang:mﬂ of an off-
beat story—the captore of outlaw
Belle Starr by t Jim Hardy.
S et S e
: t . e 1or
e e e
LSpeclally must have
been the wrestling between Hardy
pnd Miss Starr as she tried to

escape his clutches,
- The situation was set up as Miss
Belle, a flower of Missouri, robbed

Hardy, a Wells Fargo train and
its pussengers. After n little trouble
he captured her. nnd then began
the trex across the country to a
United States Muarshal. Here the
and wrestling took place.

e finally was given an

Hardy has an attrac,

Bello ' was & ' good
< = Leon Morse.

« | tainly

'mmi it KRCA, Los Angzles, screen:

“Boots and Saddles” should have

the syndication field. Tt might be
ca an adult Western slanted
toward a family audience, ect
for the lead-in time periods, e.
7-7:30 p.m., in which stations |
to slot syndicated shows.

The Fact that it wasn't produced
for network doesn’t scem (o have

a yedt of Westerns, “Boots™ doesn't
have to take a back seat to any of
the ather guts and guns 'dramas.
Location production in Kanab,
Utah, results in excellent photo-
oraphic effect,  Jack Pickard, as

come up with a winner,
Bob Spielman.

——

Your Hit Parade (Net)

Stare, Jitl Corey, Virginia Gibeon, Alan

Copeland, Tommy Leoneul.  Director,

Rill Hohin. Prodicer, Dan Lounsbery.

Spomsars, Ametfcan Tobacon thruo Hat-

ten, Marton. Dustine & Osbarn and

Tonl they MNorth Advertising,
NBC-TV, IDiM-i1 p.m., EDT, Sepiem-
ber T.) :

The eighth season began with
the most elaborate ing se-
quence in the show's history, in-
lroducing the four nervous new-
comers who simply werén't sea-
soned or calm enough to take com-
mand, They'll improve in coming
weeks, no doubt,

Held over from previous years
were the nimble staging and cam-
eri tricks, the lovelv color and the
novel devices for introducing each
songs rank. Don Walker's musical
divection was a great help, as were
Paul Barpes' wllings. The hi

uet

reentage of production flutfs
shounld ' be dizmissed as “premier-
itis.” ‘

Withal, it's a fast-moving half-
hour which has suffered the tem-
porary setback of major east and

ol . By the time
“Tammy” _ﬂmpi from the

top
seven, all will be running smoothly
agnin.

Bob Bernstein.

|helped keep the excitement high.
or Miss Georgia bearing
| a dist g resemblance to Harriet

a

Van Home, the expected happened
on cpe and the beanties stabbed at
the performing arts, chatted ami-
ably about Cod and good, bit their
lips in anticipation and posed at-
teactively in ball gowns. cam-
erit wqrz was vanied if not inven-
ltive. The whole thing was a bit
sily but thoroly enjoyable, cer-
worth one night a year.

: ] Bemastein,

~ NETWORK_

no trouble whitspever scoring in|

had any adverse effect, either, In.
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By BOB SPIELMAN

Have Gon—Will Travel (Nef)
Cast: Ricliard Boone, Jack Lord, Janice
Hule, Harey Shannon, Marin Garralaga,
Judeon Pratl, othere. Created by Herb
Mendow and Sam Rolle. Direcled by
Andrew V. Mclaglen,  Produced by
Julisa Claman. Executive Froducer,
Robert -Sparks.  Sponsoced. by Lever
Brop, thru J.- Walier Thompion and
Whitehall Pharmacal Company thiu Ted
Hate

(CBS-TV, Saturdsy (14), 308 pm., PDT))

As the plethora of Westerns hits
the screens this full viewers ave

ing to be seeing so many cow-
Ez}’ﬂ and horses thiat, in the end,
they may have difficulty even
ﬂst'mguiﬂhiug between the two. OfF

| the series, one that seems to
have a better cliance of survival
than most is “Have Cun-Will
Travel.”

This is not only because the
protagonist, Richard Boone, is
dressed all in plack and sits astride
a white horse, =0 that the two
could hardly be mistaken, but be-
cause the show has a distinet aura

Gale Storm Show (Net)

CBS-TV, Saturday (I4), 9930 pm, PDT
(Caughi againj.

The best lnid plans of mice and
men can sometimes go asunder. In
the instance of the first half hour
on the returning Gale Storm Show
it ism't guite that drastic; just a few
seams are split here and there

The problem arises out of the
Pat Boone guestin
This will, maost ]iiri:.. guther in
some additional viewers, bul it also
forced producer Alex Gottlieb to
tailor the episode for Boone mstead
of for Miss Storm.
some stmin in the writing, and more
restraint on the talented actress
than she's used to. Fuarther, there's
apparently some tronble about
Boone singing in the telefilm, so
that he's reduced to nlimu'Ling L
records.

It’s to the credit of the program
that despite the fact that it got off
on the wrang toot, it stll turned
out to be a Kirly entertaining half
hn“r. TI"‘.‘ !I'lllrl"l-'ﬁ' L'llﬂlj]illl"l:l SOTne
half dozen songs in all, and pro-
duction on these was striking in its
mood-setting,

Nestle's. commercials, generally,
were poorly  done, and _
down to the aodience in an ob-
vious, offhand way.

Bob Spielnan.

ﬁel B-T; Issue (Net)

NBC-TV, Tuesday (100, T:J0-8 p.m., EDT
{Caught again}.

The first “Big [ssue” show of the
fall sedson (it will be spotied as
an “occasional” [eature by NBC
Public Aflfaiis  department  this
vear) tackled manfully the ever-

ot issue of. juvenile delinguency.
And, it lined up a panel of experts
on the subject=L. A. Police Chief
William H. Parker (of “"Dragnet”
and Mike Walluce inleiview fame),
Cook County Sherilf Joseplt Leh-
man and such noted jurists as Jus-
tice Justine Wise Polier of New
York City's Domestic Relations
Court, Aﬁegiaeﬁy County  (Pitls-
burgh) Juvenile Court Judge Cus-
tav L. Schram and famed Judge
Samuel Liechowitz of New York.

Few verbal Hreworks resulted,
however, altho same ot produer
Lawrence Spivak's goests varied
somewhat in their opinion of what
the exzct root and best cure for
juvenile - erime really is.  Basic
n ent was reached on fairly

vious points — lack of parental
supervision ¢nuses delinqnenci, RS
well as poor schools and lack of
competent vocational guidance —
but no really startling ideas came
[m-th.i:dg_rmml discussion or ques-
tiou answer periods,

Charles Sinelair,

REVIEW

‘Have Gun—Will Travel’
- Has Aura of Difference

on the series. !

This leads to|

plaved

of difference. And, as a cigarette
sponsor might pat it, “it's the dif«
ference that counts,”

Boone, whose “Medie™ personall-
ty has undergone remarkable ale
teration, plays a sort of Cyrano de
Bergerac of the plains, except that
liis duels are occasioned by money
rather than nobility, He is & hired
gunhand, and his charncter, unlike
'thase of most Western hernes, is
| sinister, menaving. He will not be
loved; lie mav be respected.

Ultimatelv' he s going to be
shot off the screen as he would be
shot down in real life, but, whilas
it lasts, his career has the potential
ta blaze Hercelv. In the genemll
idyllic atmosphere of TV this fnrl
that could be enough to push the
progrien up among the cum laude
ratings,

Opening  story line deals with
Boone's successful rescue of a
vanchers dauphter kom the
clutches of a- brageadocio-outliw
(he married her), bringing the
wanted man back at the same time
thru the simple expedient of having
him trail hehind like a hose after
a piece of sugar,

Hero Boone is likely to have a
fatal Fascination for the feminine
' part of the audience, giving spon-
sors . Lever Bros and Whithall a
good shot at their target. Director
Andrew McLaglen does o top job,
while production by  Filmaster
(which also turns out “Cunsmoke™)
is. on & high plane.

Summer Segs

@ Continued from page 3

e o

graim against program and day
| against day,”

| In the upcoming network serap,
| the affiliates and NBC will have to
exhibit strong teamwork, Samoff
feels. “Like Siamese twins, who
share the same circulation svstem,
our fortunes are interlocked,” he
said

A major contribution NBC affili-
| ates can make, therelore, is 1o come
Lip with better clearances for some
of the “less than blockbuster”™ or
LA I‘l el i'[ll'liln'l' .'_q] | Ih"{! !'-.1 10W'S, ﬂ-l.l.t'-
‘noff feels, A station which does
not clear for a network program is,
to that extent, reducing the audi-
ence tor the program and its adver-
tising efficiency. Everv affilinte has
the stromgest self-interest in having
a network service that will per-
form to the maximum.”

In the NBC blueprints, Sarnoff
irt-re.;iml. are also new concepts of
hot-weather programming.  “Per-
hiups the sammer will become our
|Ir.'1i||ing camp for program tryouts
and new star development,” Sarnoff
| emphasized, adding that NBC was
| "estabilishing a program develop-
| ment unit which will do the job
in the general entertainment Held
that the Special Projects unit is
now doing in its field.”

Longhair

® Continued from page

5
]

cember 17, with Gloria Lind, of
the Met, as top guest. Januvary 13
is folkmusic niglt, featuring Mae-
halia Jackson, Richard Dyer-Ben-
net and the Weavers.

Febmary 18 Eugene Ormandy
conducts the Chicago orchestoa,
with Tossy Spivakovsky, violinist,
as guest. Several Met Opera stars
collaborate i an operatic Iliﬁill:
March 24, aud Reiner and
symphony close out the series April
15, guesting the piano duo, Vrom-
skv and Babin.

The new programming schems,
said Warren Thompson, advertising
director of Chicagn Title & Trust
Company, s an effort to expand
the interest appeal of the program
without sacrificing the prestige a
vantages of a classical music show.
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For eomplete Information ¢n programa, fEiings, sudience s of  DOVETREE,
plesse gomsult The Pulse, Inc, 13 W. afth 51, New Yorx, N, Y.

The Pulse Audience Composition Studies

o Syndicated Film Western Shows

JUNE RATINGS AMONG WOMEN

AEVE. Women FPer
Rank Show A Distrik, Wig. 166 Humes
1. Sheriff of Cochise (NTA)...13.7 | fash Show & Disrib, Tuned In
£ Death Valley Days 1. Staries of the Century
1 [U S. Borux). . : ST e TR l,“llif_'l.'wi.hﬂl.h ...... s s
a‘ Ei'ﬂm K".I 4_—,{['\! .......... 14. i 2; ['-I'll-l'llfu‘l' IHR!T‘. A A EE NN LN TH
4. Cowbov G-Men (I ’ml.mre‘ul 11.3! 4. Death Valley Days
B. Annie Oakley (CBS). 104 | (U, S, Boraxl, .. .. . T8
B. Frontier ]:ln-cll:u' I”nfhuur_‘n_l‘ 'III‘-Il' 4. Frontier |J'I‘FLIII1' f"ﬂ“y‘-ﬂiﬂd] 75
7. Frontier (NBC).. . a8! K Sherff-of Cochise (NTA).... 4
7. Steve Donovan, W t-h.l.! m — 8. Gene Antry="% hour (CBS)... B9
Murshal (NBC). . ......s.00 88| 7. Annie Onkley (GBS). . .. M
B. Sky King (Nabise o inen BT 1. Gene Atitry—1 :_]Im!rt;f]ﬂ'il . 5
- ko Hag). .. 94! 7. Hopialong Cassidv— wour
10. ‘-'I-lld Bill Hickok h. ng \HTI| ----- I l ] el
MONG MEN 10. Hopalong {_ql"ull v—1 hour
'A Yen Per '-"\chl it " &b "g
108 Hames | AMGHG leLBHEH
Hank Fhow E Disirid, I noed In Kidy Per
. h Vall BE 180 Homes
- [E]tﬁlﬁl E::, ::‘I_ La L_Il_t_ .. B3| Rank Show & Disirih, Tuned In
. Shernff of Cochise (NT ‘-1 79| 1 Kit Carsan (MCA): . casnenss a5
8 Frontier (NBC). .. v.svvraien T1! 2 Bufilo Bill Jr. [CBS): seesssc W
4. Staries of the L"r.'l|1l.|r‘l.' 3. Annie Oakley H.'H_!'*_". civenne o2
Hollywood) ... - .. 731 4. Cowhov C-Alen (Flamingo). . K
B. anﬁr_r Doctor {Hollvwood). 681 5. l'.:i'-Ln_F.!l.] ai"_l"-k beersnarnfugns 85
6. Hopalong ljund-—‘-; liour 5. Sky King (Nubisco). . .. .a.. L5
(NBC) .. _ hrl" 7. Wild Bill Hickok (Kellog)... 84
7. Wild Bili HnLnL (Ke !|||j.. 5349 8. Hopaleng Cussidy—'% hbur
8. Range Rider (CBS). ... .00 38 (NBC) o vl o'y o e ap t oy s ok 83
B Clsco Xid iZiv). .o oo e v e i s 57| B. Ranwe Rider (CBS). .. ... . B3
B Cane Autrv—% Lot (CBSY. .. 571 10c Cene Autry—*% hour (CBS).. 82
8. Hopalong Cassidy—1 hour 10. Hopalong Cassidy—1 hour
INROC) Gosvmst 2HFPE (NBO): | (a0 G aaas s ea s i
8. Steve Donovan, Western 10. Steve Donovan, Westem .
Marshal (NBC). - el g Marshal (NBC).s i vonvsas S8

® Syndicated Film Mm'. Shows

JUNE RATINGS AMONG WOMEN

h; Women Fer
Rank Show & [istribe Rig. 160 Homes
1. Kingdom of the Sea (Guild), 132 | Rask.  Show & Divxid, Tuned In
¢ Rosemary Clooney (MCA). . .10.1| 1. Gonfidential File (Guild). ... 90
3. Popeye (Assoc. Astists).....10.0{ 2. Bosemary Clooney (MCA)... 86
4. Looney Tunes (Guild J. Patti Page (Sereen Gems). .. 85
Assoc. Artiste). _ ... 85| 4 Liberace (Guild).......... . 78
B. Patti Page (Screen Gems) 7.7 5. Tracers (Minot)....... evess O
8. Victory at Sea (NBC)...... 66| 8 Viclory at Sea (NBC). . 85
7. Confidential File (Ginld}... 52] - ]"'-"11-'-1"-”“ ol the Sea (G "'h-" 60
7. Little Rascals (Interstate). ... 52| & Bowling Time (Sterling). ... 57
8. Championship Bowling 8, Championship Bowling ¥
(Sehwimmer) . : | ] (Schwimmer) ot Ll it i 3
10. Bowling Time (St cHs 4.4 10. Popeve [Assoe. Artists)...... 24
| AMONG CHILDREN
AMONG MEN e Kids Per
Mea Per 120 Homes
1 Humes Hank  Show & Distrib, Tuned In
Bank  Show & Distrib, Tuncd Ia| | Loowey Tupnes (Guild,
1. Confidential File (Guild).... 84 Assne, Artista). . .. csnarenay 101
2 Championship Bowling 2. Pupeve (Assor, Arfists). ... 07
(Schwimmer) . .. R e l 3. Little Rascals (Interstate). ... 93
8. Victory at Sea INBCY.ooiie. 18] 4 'i racess- (Minat). . . 6l
4. Bowling Time (Stesling).... 78| 5 Confidential File H_.lllldr 21
E. Rosemary Clooney [MCAY. .. 73| 6 Kingdom of the Sea ['l_'uilt]:l 20
8. Patti Page (Screen Gems), ... 68| 7: Rosemury Clooney (MCA)... 1T
7. Kingdom of the Sea (Guild), . 65| 8. Victory at Sea (NBC), . v0.. - 14
B. Tracers (Minot).......c..... 32| 8 Championship Euwling
8 Liberace (Guild), .. ... ceeee 28 [Schwimmer) | i AR |
€. Popeye (Assoc. Artists)...... 29|10, Liberace -[l[.nllrl'l P AP

10, Patti Page (Screen Gems). ... 8

STATION SIGNALS

KYW-AM-TV, (.'!Im't'lanﬂ, will
leave to join WRCV Fhl!‘ﬂﬂﬂ][lhf
early in Dctbher, Pete Freuch will
succeed Field,

Four department head changes
have been made at WISN-TV,
Milwaukee. They are Baylen H,
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Form Indie Music Association |
To Act in Pubbers’ Interest

‘Time to Be Heard’ Is a Theme;
Csida, Peer, Aberbach Officers

By PAUL ACKERMAN

NEW YORK—Late Friday (13)
afternoon s group of pubbshers
including representutives of many
well-known firms set up an organi-
zation titled the Association of In-
dependent Music Publishers, with
an avowed intention to miumtam
and further the health of the pub-
lishing business, regardless of
whether members might be affili-
pted with ASCAP or BMI, Over-
whelming majority of those present
had both ASCAP and BMI alfilia-
tions (see chart), Joe Csida was
elected president, with Ralph Peer
named honorary  vice-president;
Howard S. Richmond and E4d
Aberbach were named first and
second vice-presidents, Latter two
were elected in absentin, but reps
of their firms were present, re-
spectively Al Brackman and Fred
Bienstock. Dave Dreyver was
pamed treasurer,

Meeting, which was described
as “cordial,” will very shortly dralt
a constitutbon and bylaws  and
charter. Csida appointed a by-
Jaw committee, headed by Peer,
who will have as sids Ed Burton
snd Cearge Paxton. The committee
will meet next week with an attor-

Cook Foresees
Huge Disk Hype

NEW YORK—The disk busi-
ness this fall will enter its greatest
wriod of growth, according to
fal Cook, Columbia Records sales
chief.  Cook noted that TV was
becoming an ever-growing source
of disk exposure, with a tre-
mendous amount of new TV pio-

{Continucd on pace 56

Decca Signs
Rowan-Marfin

HOLLYWOOD—Comics Dan
Rowan and Dick Martin were
inked to a term pact at Decca Rec-
ords 'last week, with the pair to
cut both singles and albums for
the diskerv. Fust session has been
scheduled following the comple-
tinn of their Hrst movie, Universal-
Intemnational's “Once
Horse,”

Comedy team’s humorous talent
gs well as singing ability: will be
spotlighted by the diskerv, with
Coast repertoire chiet Sonny Burke
to handle the recording dates.

VIRGINIA HOST
TO DAN COLLINS

NEW YORK—Yesterday's
Sunday edition of the New
York Hevald Tribune, Today's

_ Living magazine section, cir-
ried a colorful spread on Dan
Collins, Billboard's Advertiz-
ing Munager, and his family
on a vacation in Virginia,
"Handsome” Dan was asked
to take his lovely wife and
their good looking offsprings
on a faunt thou the Old Do-
minion  State depicting  the

m family taking in the
sights.

We're sure the Colling will
hype th tourist trade,

Upon &l

ney to draw up the necessary
formal papers.

Following Friday's organization
meeting, the newly-formed grovp
intends to invite all publishers, no
matter what their afliliation, to
join, Spokesmen stated the org is
interested, at this point, in hearing
from any publishers who might
like to join, It was stated that
comimittee would be fo to de-
termine an equitable basis for dues
and coutributions, All those pres-
ent at the initinl meeting pledged
$250 each as an initial operating
fund. Total amounts to sbout
$3,000.

An important part of the disens-
sion dealt with whether the group
was organized to aid BMI, the
target of the attack launched by
Songwriters of America, Inc. One

o

publisher contacted after the meot-
ing stated the “eould
not be construed as & BMI opera-
tion of any kind . . . rather, it is &
group who have ded, to take
a purt in many projects affecting |
their welfare, and that this in-
cluded the necessity to bring some
clarity to the climate of lies and
misrepresentation fostered by the
embattled songwriters,”

Another publisher commented:
“We showed up.at the meeting
because we [elt that for all of us

there was an area of motual inter-{

est. -
Another publisher said that the
formation of the drganization might
appear to be based on the idea of
aiding BMI; but that this was so
only becanse a true statement of

{Continued on page 56)

Dallas Dealers Ban

D.J. Top 40" Lists

DALLAS — There will be no|
further radio station “Top 407 lists
in this acty if the Dallas Retail
Record Dealers’ Association has
anything to say about it. The ane-
and-one-half-year-old  organization
of more than 20 dealers—virtually
all in the Dallas County #rea—has
reached an agreement among the |
membership to Frmlu:c its ow "1
pooled “Top 40" list each week, |
which, according to one of the |
dealers. will “be available for all |
to see.” -

Asked the reasons for the move, |
a spokesman for the Associalion
said: “We found that the jockeys|
around here were literally running |
our business. All kinds of unknown |

40" we would immediately get
calls and because we never heard
of the record, we couldn't Hll any
requests, On the other hand, rec-

Bluebird Line
Debs 12 LP’s

NEW YORK — Anoather RCA
Victor subsidiary label, Bluehird,
now strictly a children’s disk line,
will present its fall plan to distribn-
tors this week. The presentation
follows previously ammounced pro-
grams by Victor, Vik and Camden
labels, :

Hending up the push will be the
introduction into the line of a
series of 12-inch LFs, five of which
will comprise the first welease. All
will be packaged with four-color
jackets and will be sealed In paly-
ethiellena sleeves with price tag,

Pinocchio and Other Great  Sto-
ries,” “Peter H.nhhilbﬂn‘.ldilﬂch and
Other Great Tales,” Songs, Games
and Fin,” “Lullabies for -Sleapy-
heads™ (with Dorothy Olsen), and
“Wyatt Earp, Cheyenne and Other

TV Favorites.”
The co y will give distribu-
tors an tional discoynt and a

100 per cent exchange deal for all

SO0 ok Sl e & et

Product will inclode “Cimdlerella, |

ords we knew very well should be
on any ‘Top 40" group, were fre-
quently not mentioned.”

The dealer spokesmgn, who de-
clined to be quoted by name, said
that it was certainly pot true that
all stations were guilty of the
practice, but that more than one
was, and one of the higgest in the
city, was poimted out as btlng, the
worst offender. “The payolts to
jockeys from same distributors here
who want to kick off an obscure
pew disk are the problem, and
when we _found how much the
practice. was hurting us, |

{Continued on page 33)

Free for Five'
New Merc Plan

CHICACO—0On the heels of
fts hugely successful “Five for One,
Take All Plan,” which closed Au-
gust 31, Mercury Records launches
n new siles campaign, the “Free
for Five Plan, effective  to-
day (18). - ‘

e ?lm:l revolves arpund Merc's
new relense of 268 package items
and ights ons of them, “The
Best Irving Berlin,” featuring
Sarah Vaoghan dnd Billy Eckstine,

For :vcuz'&l.rn albums purchased

(Continued on page- 56)

r

Kapp Releases
‘Sun’ Pic LP

NEW YORK — Kapp Records

has releases its soundtrack album
of bac music from

we |ager George Marek,
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Mixed Reaction to -
StereoDisk System

NEW YORK—Theze is snothl
really new about the Westre
StereoDisk system or any other &

new nent in #
field of stereq research. Th
was the nﬂm ui week |
diskery expcs sound enging
here in light of last week’s reports
from the Westrex Corporations
“Goddurd Lieberson, Columbl
Records prexy, declared: “None)
this comes as a smprise to us, |
cause we, like muny’ other en
panies, have been doing rese
along these lines.” . |
Lﬂ'ﬂl.'ﬂll'd SM#-? d

HOLLYWOOD—Stersophonic
records may become a
within the next year should the
new  Westres  StereaDisk  svstem
(The Billboard, ~Seplember 8)
prove successful in tests now being
wade by the major record com-
panies, -
The Westrex system was un-
veiled Tor a host of RCA Victor
hrass here.last week, among them
vice-presidenit  and man-
ov McClay,
Ed Welke, Bill Bullock, Bob
Yarke, Steve Sholes and  Jack
Burgess, Capitol Records toppers
quw the svstem demonstrated at a :
shaowin i;em several weeks ago,
with other diskery showings now
being scheduled by Westrex.
Acknowledging that the system

was the best thus far uoed,
RCA execs noted, however, that
along similar lines is|

f::gmmﬁ“ cted in thelr own lab. |We feel
Ing condu i i ‘
(Continucd on page 55) |.“d‘fu.lmhp~m:hmtl‘
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resents 4 great new records
in a tremendous rock and roll release
. &

lOHNNY OTIS and his orchestra

CAN'T YOU HEAR ME CALLING/HUM DING A LING

| - @ JEANNIE STERLING,
MARIE ADAMS | GLENN JONES
w0 THETHREETONS OF Joy i MEL WILLIAMS 8 o THE MOONBEAMS
MA (He's Makin® Eyes At Me) TELL ME SO IT'S TOO SOON TO KNOW

record no. 3800

record no. 3802
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Prestige Debu
R.P.M. Disk Sweepstakes

Fans to Get 2-Hour Music Disks
At $6.95 and $7.95 List Price

By BILL SIMON

NEW YORK — The fourth
speed, 16% rp.m,, will be added
to ‘e music-disk sweepstakes Oc-
tober 1. At that time, both Vox
Records, a classical and pop spe-
cialty house, and Prestige, a pro-
ducer of modern jazz disks, will
kick off new series of longer-
Jaying platters, canying up o'two

Eﬂll]‘i of music on a single disk,
Vox will retail its line at a sug-
sted list price of $6.95, while
sstige wiﬁ‘ tag its product at

$7.98. There is no connection
tween the two firms, altho master-
ing of the new 1635 cullings was
done for both outfits by Dr. Rudy
Van Gelder, and both outlits co-

Kelly Heads
Moppet Line
For Roulette

NEW YORK — Roulette Rec-
ards is reading its first complete
children’s record line, which will
be spearheaded by circus clown
Emmet Kelly. Kelly, official jester
to the Brookhyn Dodgers this year,
has been signed by Roulelte as a
recording artist and in a merchan-
dising capacity.

. Heretofore kmown atrictly as a
atomimist, Kelly '.uil be spat-
Eqi;l:'d 15 a narralor on a series of

incidentally are having thelr disks
pressed by Abbey Records.
According to Ward Botsford,
Vox recording director, the disks
are completely compatible with
most of the players produced in
the last two vears, !sim-ﬂ most have
the 16% gear. .The microgroove
needle usE-l [or 45 and 334
disks is okay here, too. The only
speciul advise to consumers would

minutes at 16% to warm up be-
fore each disk-playing session. Both
Vax anid Prestige maintain  that
fidelity is just ax gnod with their
16% disks as with regular 33%
LP’s, Vox cites its issuance of piano
concertos, pombmg ont that piano
and archestra recording is among
| the mos* exacting.

Vox will kick off its 1625 line
with five LPs, puckaged for class
resentation, Other reléfises will
lr-;l"ﬂ\lr in Janvary., The repertoire
includes an all-Tschaikowsy disk,
comprising "Romeo  and’ Juliet®
Overture, Svmpliony No. 6 ("Pa-

t 16%

ba to let the turntable run & few |

||_I|'|_{'h-l{1ll"_"h:|. Fiano Concerto No, 1:

an all-Beethoven disk with the
Viclin Concerto, the “Emperor”
jano Concerto, “Corlolanus™ and
El..ae:rru:rrw::" No. 3 evertures; an all-
orchestral coupling, with “Schele-
razade,” “Nutcracker Suite,” “LAr-
lesienne”™ Suites Nos 1 and 2,
and the “Prince Igor Polevetski
Dances.”

An all-symphonic disk will pack-
age Beethoven's No. 5, Dvorak’s
“New Workl,” Schubert's - “Un.
finished” and Prokofoefls "Classi-
cal.” In the pop category, there
will be *“Around the World,
Around the Clock.” which will con-

d —
= A - 5 [ =
s 7 i =
i "~ 1K) ¥ 4 » '] |
b =
5 | - = - |I 7 F - "
= oy i L - —
. i I ] &0
. . ; L
Bl B ; P,
; T ]
o =] - - '- 1‘ b I o
! oy ne
; : : R x
W [ g - & =5 is— - ] L =
§ S - - - ! — =
- H - "~ & = . | - I-
" m 4 % i - | . s I B LY ] o
H - - b= 2 5 e - 'II. -
L

hea
o v wﬂlml:;t.ﬂﬂ
= |
disks if they are given directly i i
sent thru station channels, | ﬂ mm,
In a letter to a h?_lflhl | promoted
utthnm,W:Enﬂ: OUF | age, but which will

i
%

=FE

tain international pop items of
seven countries, gleaned from the |
label’s “Cook’s Tour” series, umd
others. * Latter set  will imuhr!
a tHedin promotion with FPan-
Amierican Waorld Airkines. |
To introduce the new speed |
disks, Vox will run consumer ads |
in Playbov, Esquire and the New
Yorker, plus ads in the regular
record journals and L‘Ifilﬂ‘ij.
Prestige, according to the com-
(Continued on page 54)

RCA Debs Biggest | i

that this record will not be ﬁ]"j'- baritone
. ed on WDOK during | Clen Jones, the Mo
He Lall Sonaon 3 v We .l o0 g
it .
L P[Pkt o
munagement s hy-plncd._ . _|tract to Capi
Vox Preps |0 recomas
now inactive,

‘Vox Box' s g
LP Bargains

NEW YORK — A new multi-  his b

b v milel. S adnl gmented by additional
i‘f!‘_vm E“:E’f"mm?'“ be kicked off & {Continsed" an poge 5 )
om October 1 by Vox Records. -

Each will contain three 12-inch Bethlehem | E

Hi-Fi Equip. Plant

Described as "Multi-Million Dollar

: Pﬂplur Tﬂlent !‘---'" Company,

kiddie albums. He will be identi- |
fied as “Willie the Clown,” and |
will personally work with distribu- |
tors and dealers on merchandising ;“.mm ¢ larpest

the new l”h‘;ﬂ "'il‘_ persanal APPEAT- | manulacturing plant was dedicated
BNACES, SpL inl dl_—-]ﬂ.l*. if‘.ihllllrg Lhere last Wednesday

11) in cere- |

Investment in High-Fidelity Futures’

CAMBRIDGE. 0. — The | dous gains of the phono.secord in- o s
hi-fi l.'F.'['-I-iPr'IH‘l!tllll'l."itl'}' in the past live years, l|m_ﬂﬂ"”"¥ Liszt No. 1 and

projected rale of the new plant,

and its adaptability for the manuo- |
“Willie the Clown™ cul-outs, ete | nonies attended by top execs of | facture of new hi-fi products yet |

In addition to the Kelly albums, | isa RCA Victor Radio and Victrola {10 come. He described it as “a

which will be available on 7853 |pyvicion, political dignitaries, 2,000 |

gnd LPs, Roulette s artist and ep-  RCA FLHH 1'iFi|]tl’l'\.+"r §
ertoire chiefs, Hugo Peretti and | cantatives of the press
Continued on page 56) The, new RCA

— T —— T

and repre-

plant,

I nal building purchased here by
RCA in 1953 from the Continental

NEW YORK — Lou Kreferz | nstruments, or 10,000°45 r.p.m.
head of the newly.organized indie | Yictrolas m a single eight-hour
diskery, Poplar Records, has cioned | 8hifl; thoroly checked for balance
a flock of talents. These include |@d tonal quakity, according’ to
vocalists Bobby Joues and Billy company_ claims,

Mitchell a wir) duo: the Do Re| In addition, the new plant pro-
Sisters, rockabilly duo; the .-‘leinl'I”""‘* record  changers, tape re-
Brothers. and Roland Cook's New corders and stereotape players.

Orleans i}.md In his dedication speech, |[.1mc5

Krefetz has set the line with 31 l.""nl. Toney, vice-president and gen-
distribs, and has worked out a dis- E:']'“' i e of '3"—" radio and
tribution agreement with Plono- | PhONo division, cited the tremen-

Dise of Canada.

MEMORY LANE
RADIO SERIES

NEW YORK — A new
transcribed radio show, star-
ring Paul Whiteman, will be
kicked off by RCA Thesaurus
on September 23, The series,
a specially recorded, con-
tinuous set of half-hour shows,
has been produced for RCA
by articis-repertoire chiel Ben
Selvin,

Show will consist of White-
man voice tracks introducing
musical selections by various
units, utilizing the tag "1 Re-
perIVIwn 7 41" nnd

mg the major emphasis on

at standard tones. All-time
will be performed by such.
denizens of the Thesaury
a3 Artie Ehuw.u.junu

Valli, Nelsan Eddy, Bllﬂi

Latin-America

Talent Seg for
WABD Debut

NEW YORK—"Fiesta Ameri-
cana,” spotlignting Latin American
recording artists, will debut over
TV outlet WABD here September
20, marking the second live musi-
cil show scheduled by the station,
since local radio station WNEW
‘moved nto the WABD picture.

The show, which will be aired
weekly from 8 to 8:30 p.m., will be
Jemseed by WNEW jockey Bill
Williams. The first “Fiesta”
will feature Tio Puente and -
ist Carmen D'Ora, while the sec-
ond  will spaotli the Lecuona
Cuban Boys. The show Is a Mer-

cury Artists pack
Also on w,ml%".; new  Friday

Piskro night schedule is WNEW desjay
P il & Art Ford's: new live musica®. show,
— B “Greenwich Village Party,”

with | include 15 modern assembly
| 355 : ¥ space, | with adjustable heights for produc-
155,000 seguare feet of work space, | with adjustable heights tor produc
is three times the size of the origi- |tion of different types of phono
assemblies; a complete parts mann- |

and now  hoasts |
facilities for turmmg out 8,000 hi-fi |

multi-million  dollur investment in
the future of high-fidelity.”
Features of the new r_!;mt
i

nes,

facturing shop which  fabricates
more than 80 per cent of the parls
I g i |f L A 34

- T 1 G '-,
This push is parallel with the DEbUt in Fpp i~

launching by the sime company : l o
of a 'lmtgu[ 16% rpm. disks, also Album Fie "'4[75'_
at the $6.95 tag (see scpanile| vy voRK — On Oclobeetd

story), LN LICTOREE &
i T 1 | Bethlehem Records will make s
The first of the tiwo boxes will dahut i the pog LF. ___-.__-;.‘ ;-ﬂl

contain six piano concerti.  In- \ : i e
cluded will be the Schumann and | label, previonsly @ ESITERE
the Beethoven No, 4 hz Novacs;
Tschatkowsky No, 1 Bruch
chman-
inoff No. 2 by Frugoni, and the
Crieg by Wuehrez, :

'I'luei src;:-nd—tlhr:caf.}is:]cmhﬂ: 'E‘.I.ﬂ'
‘be all-orchestzal, including: "Bo- -_ o T
Hero,” the “Moldan,” “Nuteracker wﬂﬁhﬁuxﬁ!ﬂﬁh}
Suite,” “Carmen Suite,” “Night on S 1a s Eing his i
'a Bare Mountain,” “Roumanian |5 b “:‘“ﬂu'f I:::'rl:r"i% _; s
Rhapsody No. 1,” “Capriccio Es- | COmEuc hoed i Br: -

a line of $398 nu jaz line I8

G ger
first releases will feature Teal Joys
the Japanese - French - Peruvia
thrush; the recently signed orkste

syarmol,” “Till Eulenspiegel,” “Fin- touring. '_.' -
andia,” "Les Preludes,” “Wedding L ore signed ‘with TEeRy
Day at Troldhangen,” “Capriccio t weok. _
Tralien,” and “Dance of lhcwﬂlﬂlmi : F Id P rt el
On November 1, Vox re- man. Yo oV
J (Cantinued on page 54)|. e '3 <xt_;

‘SUCCESS RECEIPT'—MILLER

Planned Economy a ‘Must’
For Singles Production

NEW YORK — “A profitable
singles record operution must de-
pend upon sales in depth—it- cun-
not achieve stability when it tukes
on a “feast or famineg aspect,” po-
cording to Mitch Miller, Coliun-
bia vecords pop a.&c clief. Miller,
who during the first eight months

the national best selling charts,
added that modem major a.&r. op-
erations necessitate a  delinite,
planned economy. Virtually every
record made must goTout as a
“threat,” he said. Here are soine
interesting figures backing vp this
point of wview. 3 _
Miller releases an average ol
less than three singles a week, or
about-80 in an eight-month peniod.
About one out of five have hecome
national best selless. In addition,
he paints ogt, about 20 pon-chart
records had sales runging from
100,000 up to, and in some cases,

“ﬁr;'m of
hdw'mthh sales runge rac

Fi

of this year landed 15 records on | ing

H'mﬂﬂﬂm fwmm; :

e
i

| motion, pressing charges. ele.
“there is little room g’ﬂumy
During the course a year
average Columbia i m&ﬁﬁ
aboit four records.”

T
]

wo record-

sessions  have already W;:;

(Continued on page _SEI h_!f#!-
FRENCH MUSIC DISKS
IN NIPPONESE BOOM
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En: sound of a fluegel hom on a
rman

. *beer dr musio

package or the
g along the speedway at
ianapolis, the wide
tastes of the American public
created  an of specialization
tor the industry.

Tha consumer today has the

broadest choice of
aginahle, and

z

cacophony of cars
In-

L

L

EXHAUST -

“Offer Broadest
ire—and Sell It, Too

[ur-kn to be most in demand. ]
ts:ﬂﬁg:lfk:;‘ulk o m{:; that vir-
en word p

sell L excess of $4.98, with a list
price of $5.93 more often the case.

; Growing Market

There’s a growing market for
this type of material, with new
customers not only among those
who frequent a neighborhood rec-
ord shop, ‘but also among public
libraries, schools and universities
and lately, too, among private in-
dustry. Corporations nterested in

"!II Iiﬂt_ [f‘:'hﬂ:jﬁﬂm t:l:?flun._ ening the eduocational stope
filling the demand, however, of their personnel have of late been
thaited such. demand ;ﬂi}' be. | Among the hu!l:l urchasers ol
~ This ant _for offbeat al-| ane:'ln:rl:r:::: :iuslm.n word pack,
% bums, whether it be golf, parakeet isn't ]jmiteé to material in

.

SPA Execs Ask

™ NE

| America

lessons, Sir Max Beerbohm, or a

gnm in  Intemational Morse
‘ode,

on tecords, can P

tributed to the fact that Americans

more Jeisure time than ever

and more money to

on newly found hobbies to
to these leisure hours,

A list of recording firms who
have made it profitable to devote
thair energies to wayside proj
not dealing with music would be

v at-

spen
devote

endless, tho Caedmon, Folkways,
and

Pavind, Cook, Discuriosities
Audio Rarities have been among

the most active. Spoken word pack-

ages. in which Caedmon has
c’%{lirﬂd are the maost oft recﬂm
of all non-musical works and ap-

Membership $
To Aid Fight

W YORK——Top execs of the
gwriters Protective Association
week solicited SBA member
additional money in behalf of

the officials called “our

struggle for musical freedom in

funds-solicitation  letter—
by SPA prexy Burton Lane,
Baer, Eddie Elisen, Jack
wrence and Darothy Fields re-
fred to “the dramatic story of our

The

" yecent progress,” citing reécent con-

gasw that last month mem

equal ‘to one vear's
ﬂ:ul - members

sumer and trade stories, in re, Sen-
ator Smather’s bill, Oscar Haommer-
shein’s anti-BM1 guest column for
syndicated columuist John Crosby,
and utgu Fr.iul: Sinatra-Mitch m
e, Clippings were en

ﬁ the letter.

The SPA officials’ letter noted
& bers I;fﬂﬂ'h'l
ghest_ ues grou been
asked to contribute E:n arnount
dues,” and

other to contribute
w:npunt to the "SPA Spe-

two hi

1
T

ig

ight

ords will either

NELERREY

all of which are available

a
tlfe“ ic domain, the largest de-
is for the classics. Caedmon’s

- Choice

biggest sellers to date has been jts
series of poetry recordings by
Dylan Thomas. The works of
Chaucer, Shakespeare, Walt Whit-
man, Sandbur®, Teunessee Wil-
liams, Sean O'Casey, ad . infinitam,
‘are available to an ever-increasing
market. The huge rise in college
enrollmént and adult educdtion is
partially responsible for the new
mterest.

At the other end of the educa-
tional pole tho, there are an equally
growing number of consumers who
apparently find a, need for re-
corded entertainment dealing with
a pet personal caprice. “Sounds of
Locomotives,” “Sounds of Medi-
cine” and “Sounds of My ﬂitlf
were all recent releases by Folk-
ways; “Voice of the Sea” is a re-

(Continued on page fi}

iDJ's Deane, Wells'
Video Bows Smash

® Continued from page 14

Hooper when he aired over radio
outlet WCBM.

The new Wells TV show, which
kicked off Monday (9), in the
7-9:30 am. slot, is titled “Balti-
more Close-Up,” and includes
wemler, news and traffip reports.
Initial ARB ratings last Tuesday
put it on top in this time period
with a 3.5 against the 2.8 and 2.1
scored by the other stations in
town, a 41.7 per cent rating hike
for the station aguinst a month
ago.

Deane, whose “Buddy Deane
Bandstand” teed off last Monday
in the 3-5 pm. slot across the
board, bowed with an impressive
array of disk names showing up as

ests, These included Kitty Kal-
en, Mitch Miller, June Valli, Terri
Stevens, Lou Maonte, the Chor-
dettes, Bob Juxon, the Delrays,
Nick Noble, Jerry Vale and the
Eberly Brothers. The ability of
Deane to soare such talent to his
new video olfering is tcfurded as
significant, since there had been
some guestion as to whether disk
luminaries would show up for an
untried video stanza.

Deane’: show jumped off to rat-
ing supremacy on the opening
afternoon with an 11.1 uﬁlin!t the
7.1 chalked vp by eac

other outlets. On Tuesday, he
averaged 9.8 azainst 8.5 and 5.5
for competition.

Phone Tie-Ups

An indication ol video’s potency
came on the opening day, when
Deane had Mercury artist Chuck
Miller as znest. As he had done on
his Tadio show, Deane invited the
TV audience to phone in to chat
with the guest. Not only was the
WIZ-TV switchboard swamped,
but one of the calls was from the
telephone company asking Deane
to lay off. The next day, the
phone company’s representatives
visited the station and told execs
that four exchanges had been tied
up, and calls had overflowed into
other exchanges in the downtown
section.

Also significant is that calls
came in from points as distant as
Annapolis, Md. This emphasizes
the difference between the lower-
powered signal of the AM outlets
and the super-blast pushed off by
the TV station, with its subsequent
blanketing of a wider area. Will-
ingness ol top disk names to appear
was explained by an analysis of
Dean's first TV ratings, which

| more people than he did on radio.
of the!

show he is reaching 50 per cent
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ONLY ONE SIDE
BY DEL VIKINGS

NEW YORK — The Bill-
board’s Review “Spotlight”
last week of the new Dot re-
cording by Kripp Johnson and
the Del Vikings, eronconsly
stated that both sides were
cut by the Del Vikings, ac-,
cording to Mercury Records.

“When I Come Home™ was
cut by the original group be-
fore they signed with Mer-
cury, but “I'm Spinning was
sliced by Johoson alone,
lmtlﬂl h‘_-' A figy  group.
Johnson, a member ol the
original group, remained with
Dot, while [our others went
with Mercury.

Mathis to .Wux
Pic Title Song

HOLLYWOOD — Columbia
Records pactee  Johony  Mathis
was signecr by producer Hal Wallis
to sing the title tune from the
Paramount film “Wild 1Is the
Wind"” last week. Film stars Anna
Magnani, Anthony Quinn and
Anthony Franciosa.

Mathis will record the song over
the main titles with Mitch Miller
in New York this week. Tune was
penned by Dimitri Tiomkin and
Ned Washington.

Hal March Inks
Dot Disk Pact

HOLLYWOOD — Hal March,
“8$64,000 Question” TV guiz show
emsee, inked a pact with Dot Hec-
ords here recently. March will re-
cord the title song of his Para-
mount picture, “Hear Me Good,”
with the disk set for release next
month.

Actor will make a 15-city promo-
tional trek when the picture and
record come out, visitmg Dot dis-
tributors and deejavs in principal
cities.

Label also added singer-dancer
Elaine Dunn to its talent roster,
with the chirp set for a regular
spot on the upcoming new Eddie
Fisher TV showw. At the same Lime,

that difliculties between Wamer
Bros. and Tab Hunter have been
iraned out, with the label to record
a new single by the voung actor
within two weeks. Film studio

Wood meanwhile will be out o
action for approximately one week,

(Continued on page 54)

entering Hollvwood Presbyierian
Hospital for a tonsillectomy.

BIGGER & BETTER

FUTURES

By REN GREVATT
NEW YORK — Gross and net
tallies now becoming available for
the pait summer’s myriad outdoor
azz scenes, plus plans already re-
for “bigger and better”
=t summer, point up not

continually expanding appe-
the idiom but also 5:.- ﬁt
z is not at all “pricing it-
of the market,” as
y been forecast in some

Hmpnrt. last July, for exam-
s estimated r.wmuh
realized.

“close to $150,000 was
full-house concerts,

.
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$4 and $5, in the over-10,000

scaled at

Summer Jazz Concert Grosses
Cue Expanding Public Interest

ing rights to concert performances.
Thus, & large portion of the gross
receipts were actually profits.
Plans are already well underway
for expansion of the Park facilities
in Newport to accommodate fans
tans at next year's session,

The North Shore Jazz Festival
held at Lynn, Mass.,, was so suc-

has | cessful that plans are already be-

ing made there for a Winter North-
shore Festival in November. Held
on a Friday, Ealurdiwrl Eund;&i
the concerts drew 7,000 and B,

for the first and second nights. On
a rainy Sunday, a last minute
change broug final concert
indoors to the Boston where
even In the short time a ble to
romote the new location, a crowd

:

came to over

was realized. Total net|by

Norman Granz, in return for disk-Lenox, a smaller jazz operation

also met with considerable success.
The Music Barn, which between
the barn proper and an expanded
area of overhead canvas, can ac-
commodate 1,000, produced 10
summer Sunday night jazz shows.
The shows, which featured such
names as Fitzgerald, Brubeck,
Mulligan, Hampton, Herman and
the Modem Jazz Quartet, im-
proved its take over the same pe-
riod in 1958 by better than 20
per cent. Operator Phil Barber
expects to run the same types of
programs in 1955,
~ New York Scene
Back in New York, a summer-
long series of concerts "under the
stars” at the Wollman Memorial
in Central Park, were highlighted
the jazz attractions. Ounly the
jazz attractions, In [act, produced
a profit, with such offerings as bal-
{Continued on page 24)

Dot Prexv Randv Wood disclosed |

must okay all of Hunter's releases,

IRS Rules on

Ballroom, Etc.,
Cabaret Taxes

WASHINGTON—Internal
Revenue Service ruled last week
{9) that even tho an establishment
may have the physical character-
istics of a “ballroom, dance hall,
of other similar place,” it is not ex-
cluded from the ecabaret tax unless
| the serving or selling of food,
relreshment  or  merchandise s
“merely incidental.”

In snswer to a request for ad-
vice from industry, IRS pointed
out that the Intermal Revenue
Code of 1954 imposes a tax on all
amcunts paid for admission, re-
| freshment, service or merchandise
| at any “roaf garden, cabaret or sim-
ilar place” harnishing a public per-
Fovmeance for profit, According to
Teernal Revenue, the deteérmina-
tion of whether an establishment
constitutes a bona fide "ballroom,
dance hall or other similar place,”
must be made “by reference to the
over-all operation of the establish-
ment, inr]l;‘iding such factors as the
relative income f[rom the several
activities over a period of time”
and the portion of space devoted
to the various activities,

The Service held, therefore, that
if t - serving of food, refreshiment
or merch. ndise is merely inciden-
tal, ballrooms are [ree of the cab-
| aret tax.

NBOA Reporis
Business Hype
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