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Tavern Tourney May 
Boom Coin Bowling 

Operator- Sponsored Tournaments Stir 
Interest in All -Out industry Program 
By BOB DIETMEIER 

CHICACO- Millions of U. S. 
fun seekers may find participating 
In a prize -winning bowling tourna- 
ment in the future as easy and ac- 
pessible as stepping into a neigh- 
borhood tavern. 

Bowling tournaments in taverns 
rindone day become as common 

(and far more numerous) as those 
held in centers devoted to that 
amusement. 

The bowling alleys, of course, 
are coin- operated versions of their 
larger, permanently placed counter- 
parts. They include bowling ames 
played either with miniature bowl- 
big balls or even those played with 
metal pucks. 

Successes being won by opera- 
tors conducting city -wide tourna- 
ments with this equipment - par- 
ticularly the realistic ball bowling 
alleys -is quickening interest in keyy 
trade. quarters in staging a full- 
fledged industry -wide program de- 
Voted to organizing tournament' 
play- on a grand scale thruout the 
country-. 

Tournament competition on a 
national scale could have far reach- 
ing consequences. It could bring 
to the amusement game business a 
stability heretofore unknown, and 
results of tournainent play are 
known to be worthwhile. 

But as in all thinking on such a 
large scale, there is a big "if" in- 
volved. If all segments of the in- 
dustry- operators, distributors and 
manufacturers - co- operate closely 

Coin Alleys: 
Real McCoy 

CHICACO. - Realism is the 
keystone of the amusement game 
industry's coin- operated bowling 
alleys. and since introducing first 
models late last year, manufacturers 
have been hissing over their ma- 
chines relentlessly to get then[ just 
s0. 

As result, today's coin bowling 
alleys bear an astonishingly like- 
ness to the real McCoy, except 
that they are smaller and have legs. 
The games have grown in size from 
.standard 11 and 14- footers to 18- 
footers. Manufacturers even make 
available "extra sections" for any 
lengths desired Most pepular 
sizes: I1, 13, 14, 16 and 18 feet 
in length. 

Balls have grown, too, from a 
diameter of three inches to three 
and one -half to four and now even 
to four and one-half inches. Balls 
actually hit the pins now, too, 
where formerh. they rolled over 
trip switches our the alley Of course, 
ball returns and gutters are stand- 
ard. Still no automatic pin setters 
in sight, but they're working on it. 

in pooling their 'talents and re- 
sources to do the enormous amount 
of planning and organization that 
would be required, such a program 
could come quickly. As in any 
business, this is a tall order, but 
by no means impossible 

Actually, even tho a national pro- 
gram may have to wait indefinitely, 
or perhaps may never materialize, 
current trade thinking is strong that 
at the very least tournament play 
will become a much larger factor 
in the business than ever before. 

Both ball bowlers, with alleys 
ranging up to 18 feet long, and 
puck bowlers or shuffle ganses, are 
today standard fun fixtures in thou- 
sands of taverns across the country. 

the basis of operators' ex- 
periences with organizing tourna- 
ments with them, both offer good 
potential for thriving tournament 
competition on a. city -wide, State- 
wide and,- possibly, even on a na- 
tion-wide basis, in the opillion of 
seasoned observers in the coin - 
operated amusement game industry: 

Iu fact, other types of coin - 
operated games that have become 
standard in taverns -notably, pool 
games -seem to offer just as good a 
potential in at least some parts of 
the country. 

Actually, tournaments in the 
amusement game field are nothing 
new. They have been tried with 
varying degrees of success occa- 
sionally in isolated parts of the 
country on shuffle games (coin - 
operated) and shuffleboards (non - 
coin- operated). Up until recently, 
the most conspicuous successes 
have been registered with shuffle- 
boards. 

But never before has an impor- 
tant segment of the business taken 
an interest in heavily promoting 

(Continued on page 100) 

POLL PROVES 
TV VIEWERS 
PIC CONSCIOUS 

NEW YORK - The "lost 
audience" for New York movie 
houses is still watching movies. 
But, they're viewing them on 
TV. 

According to a brand -new 
study of the video movie audi- 
ence by Alfred Politz for indie 
outlet WOR -TV: 

1, More than 88 per cent 
of the people over age 11 in 
the New York metropol- 
itan area or about 10,089,000 
persons watch at least one 
feature movie a month on TV. 
Of the movie -watching TV 
fans, almost 60 per cent watch 
"several" movies a week and 
nearly 20 per cent catch at 
least one a week. 

2. New Yorkers like TV 
movies. According to Peitz, 
some 39.4 per cent -of movie 
viewers find TV feature films 
"more enjoyable" than other 
video fare, and 38.2 per cent 
find them "equally enjoyable" 
to other forms of TV. 

3. Altho teen -agers today 
are the bulk of the steady at- 
tendance at movie houses - 
more than 37 per cent of them 
nationally go to movies once 
a week or more-they are far 
from absent in the TV viewing 
ranks. 

Among viewers to WOR's 
own "Million Dollar Movie" 
series, for example, 73.8 per 
cent of teen -agers in New 
York watch the show at least 
once a month. This outranks, 
percentage -wise, adult view- 
ing, since 65.3 per cent of 
women and 68.5 per cent of 
men are catching it on the 
same basis. 

These and other key find- 
-- ings of the Politz depth study 

will form the main ammunition 
in an all -out assault WOR is 
launching here, starting Oc- 
tober 15, on TV execs at lead - 

(Continued on page I4) 

Expanding Tastes 
Assure Growth of 
U. S. Disk Features 

Distributors See No Threat in 
New Technical Developments 
By BEN CREVATT 

NEW YORK - American mu- 
sical tastes are expanding all the 
time. and the growth of recorded 
music -in whatever form it may 
eventually take -is assured. This 
is the general consensus of various 
indie distributors, according to re- 
ports reaching The Billboard this 
week. 

Distributors whose opinions 
were tapped were of one mind on 
a particularly significant point. 
The so- called threat to the current 

of disk sales activity 
posed by the advent of stereo tape 
and the much -discussed forthcom- 
ing compatible stereo disk, is 
largely imaginary. 

According to Bob Pare. of Por- 
ten Distributors, New York, the 
industry will "roll with whatever 
punches may be thrown" by any 
new developments in the stereo 
field. Pare alluded to the fact that 
"a few years ago people thought 
the battle of the speed.. might 
hurt the industry. Actually, there 
was an unstable period [es a time, 
but the changeover from 78 r.p.m. 
to the two slower speeds, which 
both proved to have their own 
markets, made possible a tremen- 
dous expansion of the over -all in- 
dustry. Introduction of the 18% 
r.p.m. speed or stereo could have 
tire same temporary effect, but in 
the long nun can vastly increase 
the market." 

Music Vs. Disk 
Pare feels that it's a question of 

the future of the recorded music 
rather than the future of disks per 
se and the outlook for the former 

NEWS OF THE WEEK 
TV Syndication Bets on Upbeat 
Continuing in -Winter Season .. , 

Syndicators forecast continued upbeat in their 
field, and are readying at least 20 new series 
for sale as first- runners in the wintcr sea- 
son. Trend is away from Westerns and situa- 
tion comedies. ... Page 8 
ASCAP Reports On Income, Juke 
Box Bill At Hollywood Meeting , . 
More than $1,000,000 has been paid out by 
ASCAP to its members thus far this year, ac- 
cording to a report at the semi -annual meeting 
of the association in Hollywood last week. 
Also stressed at the meet was a plea for the 
passage of the pending "juke box bill" while 
prexy Paul Cunningham denied rumors that 
ASCAP might make a "deal" with the net- 
works. Page 28 
Rogers Headed for 105C Cross 
At New Mexico State Fair ... 
Roy Rogers, a rodeo headliner, jammed and 

packed the new 12,000 -capacity coliseum at 
New Mexico State Fair, Albuquerque, and ap- 
peared assured of a 3165.000 gross for nine 
performances. Rogers' end would be about 
$100,000, it was estimated, as the fair raced 
to all -time attendance highs. Page 70 
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looks bright indeed. "America's 
economy is sound and it's expand- 
ing," said Pare. "We have a grow- 
ing industry within that sound 
economy. I look for from five to 
ten years of growth at a new 
business' rate." 

Seconded Opinions 
Other distributors seconded the 

point of view that as the industry 
grows larger and larger, the aver- 
age distributor will become more 
and snore a financier or banker as 
well as a merchandiser. With more 
labels issuing increasing product, 
especially at the album level, more 
solid financing is going to be re- 
quired. Dealers will need more 
credit and distribs will have to be 
in a -position to extend it. Des- 
pite the fact that the market is 
going to continue to grow, there 
will be mom hands reaching out 
for the take, more labels to divide 
the total loot and thus 'a premium 
will be put on merchandising skill. 

Cecil Steen, of Records, Inc., 
Boston, says: "I have nothing but 
optimism for the future of the 
business." While painting the 
bright picture of the future, Steen 
at the same time also commented 
out the natter of solid financing 
and stability as a necessary ad- 
junct to proper growth for a dis- 
tributor. 

"Distributors," said Steen, "Are 
going to have to align themselves 
more and more with stable; estab- 
lished and, most of all, well -fI- 
nanced Iitbels, in order to grow 
with the total business. Its a 
mistake for a distributor to become 
unbalanced in favor of the so- 
called fly -by- nighters who have 

(Continued on page 28) 

Can't Kill 
The Phono 

NEW YORK - "The phono- 
graph industry is older than either 
radio or TV and neither, despite 
many predictions, were able to kill 
it," said one distributor here in 
discussing the future of the disk 
industry. "Now both radio and 
TV have reached what some be- 
lieve to be at least partial sat- 
uration," he added. 

The disk industry meanwhile 
continues to grow. Hi fi sets are 
selling at a more rapidly increas- 
ing clip than either radio or TV 
sets and what's more, according to 
the source: "Radio and TV have 
both become prime exploitation 
mediums for promoting record art- 
ists and products." 

www.americanradiohistory.com
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NBC'S DEBUTS POTENT 

New Shows Jumble Rating 
Patterns for Net Supremacy 

NEW YORK -Altho the new 
season's definitive rating patterns 
are far from set with many shows 
yet to be heard from, strong initial 
audience gains are being scored by 
NBC in its toe -to -toe rivalry with' 
CBS and ABC. 

As of last Friday, 19 new NBC - 
TV starters .(of a total this season 
of 22 on NBC) had bowed on the 
air. Altogether, they represent a 

tremendous gamble on NBC's part, 
since they amount to 48 per cent 
of the entire evening schedule. 

The numbers game pay -off for 
NBC is seen in the latest round of 
Trendex figures on these shows. Of 
the 19 entries, a total of 12 are 
leading the three -network Trendex 
rivalry in their time periods. The 
ratings are not accurate as to na -. 
tional viewing levels, but they 
show a significant competitive gain 
for the senior network, edged out 
by CBS last season. 

NBC execs are now pointing one 
yJeefully that, by contrast, NBC 
didn't lead in a single one of the 
dozen program periods in question 
a year ago. And, NBC's Trendex- 
measured share of audience for the 
new shows is up 29 per cent, while 
IBS' score is down 21 per cent 
and ABC's is off 8 per cent. 

Tops CBS, ABC 
The grand result is that NBC is 

now ahead of CBS in audience 
share in these key time periods 
filled by the new shows, where last 
fall NBC trailed CBS by 33 per 
cent. On the same yardstick, NBC 
is ahead of ABC by 35 per cent. 

CBS -TV has scored its most 
significant gains with "The Big 
Record," Wednesday 8-9 .p.m., 
which already looks to outrate last 
season's "Godfrey and Friends" 
stanza. It's mator failure has been 
"Perry Mason, which could cut 
the ground from under its other 
Saturday stanzas. Perry Como's 
Trendex share was 53.1 against 
Mason's 29.0, and 59.1 against 
18.2 for "Dick and the Duchess." 

ABC -TV's big noise is "Mayer- 

WIDOW OF TV 
WESTERNS SEZ 

CHICAGO -A new angle 
developed last week on the 
'widespread feeling that TV is 

cluttered with too many west- 
erns. 

WBKB's Ruth Jamison, 
TV's only lovelorn counselor, 
got a letter from a neglected 
wife who complained she's a 

"TV western widow." 
Miss Jamison advised: 

"Ride it out with him. He'll 
surely get saddle -weary as the 
years go on." 

ick." This hour Western has 
topped Steve Allen the second 
week of its presentation, and 
Thursdays Pat Boone debuted 
promisingly with a 30.8 Trendex 
share. The "Walter Winchell File" 
was a let -down for ABC with its 
20.5 share. 

Here in more detail, is how the 
across-the-board pattern of NBC 
gains is developing. 

On Monday (30): CBS's "Robin 
Hood" series with "Price Is Right, 
which drew a 13.0 Trendex against 
"Robin's" 11.9 in the 7:30p.m. slot. 
NBC's "Alcoa -Goodyear,' with a 
new hour-long film format drew a 
21.4 against Welk's first -half 17.1 
on ABC and "Richard Diamond" 
with a 12.7 on CBS. The new 
"Suspicion" series later drew a 

19.2 for NBC against the 15.2 for 
"Studio One" on CBS. ABC was 
outclassed in all these periods. 

Tuesday Battle 
On Tuesday (1)t NBC lost the 

starting round with Nat King Cote 
against "Name That Tune" on CBS 
and "Sugarfoot" high- scorer for the 
period -on ABC. But the rivalry 
narrowed at 8 p.m. with NBC's. 
new Eddie Fisher series outpoint- 
ing ABC narrowly scith a 17.9 and 

Phil Silvers on CBS with a 16.4. 

"Wyatt Earp" grabbed the lead for 

ABC again while NBC was beating 
CBS, and then CBS took it closely 
with "To Tell the Truth," and later 
commandingly with Red Skelton. 

On Wednesday (2): At 7:30 
ABC's "Disneyland" slid to third 
place with 13.5, against "Wagon 
Train" on NBC which hit 13.9 and 
the leader CBS' "Lucy" with 14.8. 
"Wagon Train's" second half hour 
led all in the 8 -8:30 slot. A ding - 
dong battle between CBS. and 
NBC featured the rest of the eve- 
ning with CBS' "Big Record" tak- 
ing the lead in the 8:30 -9 time, its 
second half hour, NBC leading at 
9 with ICraft's first half hour, CBS 
in charge at 9:30 with "I've Got a 

Secret" and NBC winning big at 
10 with "This Is Your Life." 

Thursday Fight 
On Thursday (3): Again NBC 

lost with "Tic Tac Dough" at 12.3 
to CBS with 13.2 for "Sergeant 
Preston" at 7:30 but recouped at 
8 p.m. with Groucho's 22.9 score 
against "Harbourmaster" with 17.9, 
a disappointment so far. Rosemary 
Clooney'n new NBC series edged its 
CBS rival, "Playhouse 90," with an 
18.8 to 15.9. 

Gray's Blast Starts 
Net Repercussions 

NEW YORK - With the dust 

barely settled after the blast at net- 

work TV practices last week by 

Bowman Cray, exec veepee of 

R. J. Reynolds, a number of reper- 
cussions are now reported shaping 
at network headquarters here. 

Meeting the tobacco's adman's 
charge that higher costs were 
forcing a cut -back in frequency -of- 
impact for Reynolds, NBC is now 
said to be launching a heavy pitch 
to Reynolds on daytime TV. Your 
TV dollar, NBC has told Reynolds, 
can regain a hit of the lost fre- 
quency in the lower -priced realm 
of daytime for such vehicles as 
"Bride and Groom" and "Price Is 
Right.", 

The Reynolds blast is also 
rumored to be sharpening an ax 

CBS has been attempting to drop, 
for several weeks now, on 'Mr. 
Adams and Eve," the Ida Lupino- 
Howard Duff telefilm series airing 
Fridays at 9 p.m. CBS is known 
to have voiced the opinion that the 
show is "too weak" to face the up- 
coming opposition of Frank Sinatra 
on ABC and the "M Squad" series 
on NBC. Reynolds recently re- 
newed for a 1957258 season and 
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feels its latest \ielsen rating of 19.5 
is satisfactory. 

The statements by adman Gray 
are also reported to-have stirred up 
a fresh round of pitches by leading 
film syndicators to the William 
Esty agency, ad counsel for 
Reynolds, in which the stress is on 
the flexibility of spot -placed filin 
shows, as against the more rigid 
buying of network TV. 
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5. Cheyenn, IABC) 27.5 

Eckstein Quits 

Post at ABC 
NEW YORK - John Eckstein 

has resigned as director of promo-. 
tion and advertising for ABC -TV. 
Replacing him will be Dean Lin- 
ger, promotion -publicity director of 
ICNXT -TV, Los Angeles, former 
assistant to Jim Aubrey, now the 
web's programming veepee. 

Jerry Zigman, American Broad- 
casting- Paramount Theaters exec 
based in Los Angeles, has been 
appointed consultant to ABC on 
promotion and advertising. Other 
major personnel changes are ex- 
pected by insiders between now 

land s 
Christmas, as well as contin- 

ued of TV and radio 
the 

departments of American Broad- 
casting Network. 

SG Ups Gene Plotnik 
To Publicity Mgr. Post 

NEW YORK - Gene Plotnik, 
former associate editor of the TV 
department of The Billboard, has 
been promoted to publicity man- 
ager of Screen Gems. He replaces 
Phil Cowan, who 'resigned to form 
his own public relations firm. 

ONE -GUN SALUTE 

Lawrence Color Tube 
Demonstration Ready 

HOLLYWOOD- First demon- 
stration of the one -gun Lawrence 
color tube will be held within 'the 
next 30 to 60 days, Barney Bala- 
ban, president of Paramount Pic- 
tures Corporation, said last week. 

According to Balaban, it will 
take about a year to tool up and 
begin mass production of color 
sets. Estimate of execs at Du Mont, 
which several months ago was li- 
censed to produce the tube com- 
mercially, is that the sets will cost 
between 30 and 33 per cent more 
than present black and white re- 
ceivers. 

Industry execs have been specu- 
lating for some time that a one-gun 
tube would revolutionize TV color. 
In addition to the price factor, 
most electronics engineers believe 
that the one -gun system will need 
only slightly more service than 
b.Acw. sets, and will provide higher 
fidelity than the present RCA 
three -gun tube. 

Chromatic TV, subsidiary of 
Paramount, handled basic develop- 
ment of the Lawrence tube. Several 
months ago the project was split 
into two sections: Du Mont was li- 
censed for commercial develop- 

ment, and Litton Industries for 
military. 

Providing the Lawrence tube ful- 
fills its apparent promise, indica- 
tions are that RCA may have to 
modify its stand that color TV 
should be standardized on the 
three -gun system. Despite the fact 
that RCA has spent an estimated 
100 million on color development 
so far, only approximately 120,000 
tint sets were sold last year, and 
but a small percentage of these 
found their way into private homes. 

If the differential in price of 
color and b.&w. sets is reduced, as 
indicated, to less than $100, color 
is likely to get its second wind, As 

of the moment only NBC is color - 
casting to any extent, carrying ap- 
proximately 90 per cent of all color 
shows, and most advertisers have 
a shrug -of- the -shoulder attitude. 

Balaban said that Paramount has 
already been approached by some 
set manufacturers, besides Du 
Mont, for licensing of the tube, and 
that consideration is being given 
to applications. 

Another one-gun system, utiliz- 
ing the Apple tube, has been under 
development by CE and Philoo. 

NEW YORK -Should "Maver- 
ick" continue on its winning Tren- 
dex ways. on Sunday evenings, the 
format of the Steve Allen show 
roay be shifted to pack more appeal 
to young viewers. Inside analysis 
has it that "Maverick" is capturing 
the young viewers, the reason that 
the show is now topping its 7:30 -8 
P.m. competition, and Allen the 
following half hour. 

Analysts see CBS -TV's "Lassie' 
audience at 7 p.m. switching to 
"Maverick." Last season they went 
to "Circus Boy" on NBC, which 
fed these viewers to Steve Allen. 
This accounted, in some measure, 
for his strong showing. 

But last Sunday (29) saw "Mav- 
erick" get a 16.4 at 7:30 -8 to 
"Bachelor Father's" 13.6, and 
"Sally's" 13.6. Allen hit a 12.1 to 
"Maverick's" 17.9 and Ed Sullivan's 
21.8 during the 8 -8:30 competition. 

Allen got the young viewers back 
at 8:30 when he got a 22.1, a 

10 point jump to Sullivan's 27.8. 

Big Names in 

Pacts for Big 
CBS Shows 

NEW YORK - CBS -TV last 
week continued actively to sign sup 

names for a number of its big 
shows. The web has all but 
patted Robert Cummings to play 
the lead in "Junior Miss," the De- 
cember du Pont spectacular, but 
has found that other commitments 
have precluded its use of Debbie 
Reynolds. 

Both Aaron Copland and Mike 
Wallace have been signed for 
"Seven Lively Arts," the first to 
write the score for' the shoss about 
Ernest Hemingway, and the second 
to share narration with S. J. Perel- 
man and John Crosby on "The 
Changing Ways of Love." 

Gulf for Full 
Buy of Daly 

PITTSBURGH -- Gulf Oil has 
reportedly bought full sponsorship 
of John Daly's newscast strip. on 
ABC -TV, 7:15 -7:30 p.m., begin- 
ning November 4.' 

Daly is currently preparing a 

science show hinged on the Geo- 
physical Year for temporary slot- 
ting Sundays, 9:30 -10 p.m. The 
'sustainer would be moved into 
another period when Sid Caesar 
takes over the 9 -9:30 time M Jan- 
uary. 

NTA Buys WATV 
For $2.5 Mil Plus 

NEW YORK- \VATV, WAAT 
and WAAT -RM Friday (4) were 
sold to National Telefilm AssocI- 
ates, subject to Federal Commun- 
ications Commission approval.. 

The price was $2,500,000, plus 
$1,000,000 out of profits if and' 
when. Call letters of the stations 
are to be changed to WNTA-TV, 
WNTA and WNTA -FM. NTA re- 
cently purchased KMCM -TV, 
Minneapolis. 

Jim Dean's New Mkts. 
NEW YORK -RCA Recorded 

Program Services has sold "Town 
and Country Time" in three new 
markets - ICBOI, Boise, Idaho; 
KTRK, Houston, and KDIX, Dick- 
inson, N. D. Jimmy Dean stars in 
the film series. 
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Remington 
To Rotate 
Its Products 

HOLLYWOOD - Remington 
Rand, which has three programs 
( "Gunsmoke," "What's My Liner 
and "Leave It to Beaver) on the 
air this fall, is planning a unique 
rotation system for its product. 

Official sponsor of "Gunsmoke"" 
is the electric shaver division, and 
of "Leave It to Beaver' the type- 
writer division, with both sharing 
billings on "What's My Line ?" 

Contingent on "Leave It to 
Beaver" obtaining comparable rat- 
ings to the other two series, this 
division will only be technical, 
however, and all products will be 
rotated from program to program 
except on such special occasions as 
Christmas, when all three shows 
may be used to plug certain lines. 

Feeling of the sponsor is that, 
since each program is of a different 
type, rotation of commercials will 
give products the widest exposure 
possible. 

Murray May 
Replace Cole 

NEW YORK - ̀"The Arthur 
Murray Party" is the program be- 
ing considered by NBC -TV for the 
Tuesday 7:30 -8 p.m. time period. 
It would replace Nat King Cole, 
altho he Is beginning to improve 
his ratings. His last Trendex Tues- 
day (I) was an8.9. 

Arthur Murray is, on the other 
hand, not quite satisfied with the 
time period. He wants a later 
halt hoar. 
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Hollywood Stars 

Cry for Series 
HOLLYWOOD - Completely 

reversing the situation existing two. 
to three years ago. nearly all top 
Hollywood stars are now clamoring 
for a television series of their own, 
an executive of Famous Artists said 
last week. 

The agelicy, which really did not 
make the plunge into TV itself 
until about a year ago, is now 
packaging series for several of its 
clients. The three most notable are 
a Rhonda Fleming comedy titled 
"Dream Woman," written by Whit- 
field Cook; a Jeanne Crain starrer, 
"Flight Hostess," which would be 
an adventure comedy, and a Bar- 
bara Stamwyck Western. 

Situation whereby stars are now 
anxious to get into TV stems from 
the slump in the motion picture 
industry. This means. that some 
of the bigger naisses sue not even 
making a picture a year, and tele- 
vision has become more lucrative 
for them than theatrical plc. 

At the same time, the exec com- 
mented, advertising agencies, which 
have been placing a premium on 
star talent, have core to realize 
that television builds its own stars, 
e.g., Clint Walker, Hugh O'Brian, 
James Artless, and that marquee 
value doesn't mean a thing when it 
comes to the success of a TV series. 
As a result, as far as stars (except 
for guest shots) are concerned, tele. 
vision has changed from a seller's 
market to a buyer's market. 

CBS Cheered 
By 'Verdict' 

NOV YORK - CBS -TV is 
happy over the strong rating start 
of "The Verdict Is Yours," its 
3:30 -4 p.m. strip replacement for 
the Bob Crosby show. The first 
Nielsen, September 2-8, gives the 
show a 34.5 share of audience. 

The immediate gain shown by 
the reality strip has CBS hoping 
that it will be able to damage the 
last half hour of NBC -TV's Mati- 
nee" materially as "Verdict" gets 
greater exposure. 

OPTION TIME, MUST BUY 
MUST GO, SAYS BARROW 

Lauds Nets' Contribution, Decries 
Multiple- Owning, Other Practices 

WASHINGTON - Network 
practices like option time and must 
buy, among others. would be sliced 
completely away by the sharp rec- 
ommendations by the Barrow Net- 
work Study staff report Thursday 
(3), which would put nets under 
direct Federal Communications 
Commission regulation. Also rec- 
ommended are the cut -back of 
web station ownership in the top 
25 markets to three very- highs, 
and the prohibition of national spot 
representation for affiliates by the 
networks. 

Demolishing the protective hon- 
eycomb, of net practices would per- 
mit revenue honey to flow out to 
independent program producers 

and stations, to national spot rep- 
resentatives and to local and 
regional advertisers, the report 
claims. Ultimate results would be 
better and more varied program- 
ming spread for the public-and im- 
proved competition in the industry, 
the report concludes. 

Data Excluded 
Tice report was unable to 

include conclusions on its study of 
programming, due to delay "by 
litigation over the right o_ the com- 
mission to obtain financial data 
from some non -network program 
producers." The report recom- 
mends that a "supplementary re- 
port" on programming be issued 
later by the commission. Hosv- 

CBS Re- Evaluates 
Morning 7 -9 Strip 

NEW YORK- CBS -T\' is re- 
evaluating its use of the 7 -9 a.m. 
morning strip for networking, with 
the affiliates clamoring for its re- 
turn. Casualties will be, if the two 
hours are cut back, the Jimmy 
Dean morning show, 7 -7:4:0 a.m., 
and "Captain Kangaroo," 8 -8:45 
a.m. 

CBS will consequently be throw- 
ing in the towel on a project which 
cost it a minimum of $3,000,000. 
The network beats challenging 
NBC -TV's "Today back ors March 
15, 1954, with a program which 
featured Walter Crorlkhiteç Charles 
Collingwood and the Bil Baird 
puppets. Since then it has used 
such talent as Jack Paar, Dick Vase 
Dyck and Will Rogers in an effort 
to dent the Garroway popularity, 
but without success. 

The early shows in the rnoroing 
series were expensive and rats 
about $30,000 weekly. Jimmy 
Dean. much ch.aper at about 
$12,500 per week, has actually 

CASING STUDIOS 

Some Clients Hunting 
Replacements for Jan. 

HOLLY \VOOD -The scramble 
to replace programming which was 
left at the gate in the 1957 sweep- 
stakes has already started. A num- 
ber of sponsors are scouring the 
studios for January replacements, 
in one or two cases before the 
shows even went on the air. 

At NBC, for instances, it seems 
a foregone conclusion that "Panic," 
perhaps the most aptly. titled show 
in TV, still again fill in for a can- 
cellation in mid -season as it did 
last year. 

The program that, at the mo- 
ment, is causing the sveb the most 
concern is "Sally," which is failing 
to hold its own against "Maverick, 
and is getting clobbered by both 
the Western and Jack Benny on 
alternate weeks. A network exec 
indicated last week that, by failing 
to provide an adequate lead -in for 
Steve Allen, it's placed the entire 
Sunday night sked in precarious 
balance, and a drastic operation 
may be forthcoming. 

Similarly, it's "Sally's," alternate 
week opposition on CBS, "Bachelor 
Father,' which is causing that net- 
work concern. The 7:50 -8 p.m. 
Sunday slot was a sore spot at CBS 
all last season, with no show lasting 
more than 13 weeks, and appar- 
ently the pattern is well on the way 
to being repeated this year. 

.Ma's Factor, which has Polly 
Bergen alternating with Ld\I s 
"Club Oasis" on NBC Saturday 
nights, is shopping their position 
being, "If we can find something, 
we'd be interested." Since this is 
a live show, a decision won't have 
to be made so soon, however. 

Another CBS program flying 
storm signals is the new Eve Arden 
show. The net this week noshed 
Easily Kimbrough, author of "It 
Gives Me Great Pleasure," from 
which the series stems, to the West 
Coast to see what could be done 
about shaking the kinks out of the 
program. 

Producers, in the meantime, are 
standing at the sidelines, ready to 
rush its substitutes. MGM -TV, 
which may have a hit in "Thin 
Man," is aiming "Min and Bill" and 
"Northwest Passage" for January 
airin 

Hal Roach Jr. was in New York 
last week pitching the Alex Gottlieb 
pilot, "Jacques and Jill," to agencies 
as a winter replacement Desilu's 
Martin Leeds Is also on a sales mis- 
sion to the East, with "Alice" the 
principal offering. 

As in past years, it's the situation 
comedies which are proving the 
most troublesome, three out of four 
of the faltering shows being in that 
category. 

achieved a high water mark its 
popularity, tbo he has had his 
troubles finding sponsors. The net- 
work still has ambitious plans for 
Dean, who now has his oxen Sat- 
wady show, 12 -1 p.m. It hopes to 
broaden his appeal perhaps by 
lessening his concentration on 
country and western music. The 
future of "Captain Kangaroo" is 
far from decided, but it, too, has 
achieved a great measure of ac- 
ceptance from viewers. 

Study Unit 
Set by FCC 

\VASHINGTON -The Barrow 
Report sandpapering TV network 
practices marks the swan song of 
such independentl conducted 
studies to be set up by the Federal 
Communications Commission. A 
brand new office of network study, 
established under the FCC broad- 
cast bureau, will take over the 
chore of is "continuing" study of 
network practices. 

The office of network study "will 
provide a more permanent organi- 
zation, within the framework of the 
commission's regular structure, to 
assist the commission in dealing 
s ith problems relating to radio and 
T\' networks." the FCC announced 
September 27. 

The new office of network study 
was established on the same day 
the agency officially abolished the 
temporary network study staff 
which worked under the indepen- 
dent supervision of Cincinnati Uni- 
versity lase dean, Roscoe L. Bat,' 
row. (See separate story.) 

Gen. Mills, 7 -Up 
Into 'Bandstand' 

NEW YORK - General Mills 
has bought a quarter -hour and 
Seven -Up an alternate quarter - 
hour of "American Bandstand," the 
ABC -TV 3.4:30 p.m. strip. 

The web now has three- and -a- 
half quarter -hours sold of 10 
available, with the last 60 minutes 
of the deejay show being sold lo- 
cally. 

ABC to Try Trailers, 
Sets 75 for 33 Shows 

NEW YORK -ABC -TV is ex- 
perimnenting this fall with produc- 
tion of 7., trailers on 33 of its 
slsosys, sending them t, stations 
for premiere and follow -up pro- 
motional campaigns. The 60- 
second and 20- second films fea- 
ture animation and jingles, in- 
clude daytime strips. 

ever, the report did conclude that 
option time was hurtful to TV film 
syndicators, as well as duns limit- 
ing station owners programs choice. 
The "quality and quantity of syn. 
dicated programming have been 
reduced below what they other- 
wise would be" by option tune, the 
report finds. 

"Prohibited" is the word used on 
option time and must buy, in the 
report that winds up a two-year 
study by the Network Study staff: 
under Dean Roscoe Barrow, which 
now offers its findings to the parent 
Network Study Committee in the 
FCC. Also "prohibited" would be 
such network services as national 
spot representative for affiliated 
stations. Alleged violations of the 
FCC's chain broadcast Hiles in this 
area are recomnsended for Depart- 
ment of Justice study. 

Penalties to stations for violating 
obi Hiles, or proposed new ones, 
would be by forfeiture," adjusted 
to the extent of violation -rather 
than by the seldom -used "drastic ". 
method of license'revocation. 

All of these recommendations are 
termed "minimum changes" neces- 
sary to end competitive restraint in 
the industry, to restore independ- 
ence of program choice to .incli- 
vidu:d stations and to free wider 
programming availability to the 
viewing public. Should these 
measures fail, the report recom- 
mends eventual establishment of a 
"national television service" avail- 
able to any subscriber, with regu- 
lation of rates, rationing of station 
time and other supervisory regula- 
tions by the FCC. 

The report would weaken net 
influence on affiliates by requiring 
that affiliation contracts and rate 
arrangements with the nets be 
made public (silbo the nets' share 
of affiliate time sales was found 
"not unreasonably large." Existing 
roles prohibiting the nets from in- 
fluencing non -net national spot 
business of its affiliates should be 
"tightened," and a new rule set up 
"prohibiting" network use of rates 
to influence program clearance. 
Also in the affiliate area, the nets 
would have to account. for changes 
in affiliations. 

In the interest of freeing sponsors 
from alleged net pressure, and also 
to promote better spread of pro - 
gram availability, the report wants 

(Continued on page II) 

TV OKAY 

Air France 
Tabs Spots 
Successful 

NEW YORK -Air France aime 
beacoup he TV. Using a series of 
10- second ID spots, featuring an 
off -bead animation technique of 
free form designs, the French flag 
carrier scored a "successful re- 
sponse" in a test campaign in New 
York and Chicago. The spots 
plugged the new Lockheed Super 
Starliner service to Paris. 

Latest Air France plans thnl the 
Buchanan agency call for a re- 
sumption of spot TV ground Jan- 
uary, broadening the market base 
to the five cities in the U. S. from 
which comes most of the line's 
U. S. trade. The intention is to 
build a "continuity of impact" dur- 
ing the January-to-May period in 
which most European travel plans 
are hatched by Americans. 

Decision to use abstract art in 
the spots produced by Transfila. 
rather than plane pictures, was 
made because several other airlines 
have been plugging the same new 
aircraft as deliveries are made. 
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Television's most revealing 

JULY 1957... A SEASON ENDS 

t 
BC is the only television network 

t at increased its national average 
a ' dience rating, both nighttime and 
daytime, during the 1956 -57 season. 

tC}.: NI},t$i:\ !t,}:4t3tOV lVflúC A'F;RAOE ATi7tC.`:CR A ..`.'-, P '1; 

The average audience rating of each 
of the other two networks decreased. 

T 
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"continued story" 

SEPTEMBER 1957... A SEASON BEGINS WITH 

NBC audiences up 29 %! 
First reports of the 1957 -58 season add a new chapter to NBC's trend -setting "con- 

tinued story." By October 1st, nineteen of NBC's twenty -two new shows had pre- 

miered and had attracted audiences 29% greater than last year's.* Competing shows 

on the second network dropped 21 %. On the third network, they dropped 8 %. 

This audience response to NBC's new programs, representing more than half of 

its entire evening schedule, promises a continuation of the momentum established 

last season, when NBC was the only network to increase its average audience; 

daytime and nighttime. 

TO BE CONTINUED . ON NBC TELEVISION 
frendez-sama time-periods 

Copyrighted material 
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Travel Firms 

Prep for Ride 

On Net TV 
NEW YORK -- Travel agencies 

*re moving cautiously into web 
TV, observers say, prompted by 
two major factors: The success 
of comparable service- selling ad- 
vertisers like Greyhound Bus and 
Pan American and the ever- increas- 
ing number of U. S. tourists ex- 

pected to reach a new high' of 
100,000,000 in 1958. 

Thomas Cdok & Son, which has 

never bought TV time in any form 
before, is reported set to sponsor 
Hildegarde in a series of nine hour- 
king specials next fall. Stanzas are 

being readied nosy in London, 
Paris, Rome, Madrid, Spain; Bang- 

kok, Thailand; Tokyo, Japan; Is- 

'tanbul, Turkey, and Rio De Ja- 

neiro, with Joseph Steiner produc- 
ing the filins. First of the shows 
will be live from New York in 

September, titled "The Interna- 
tional Show." 

The American Express Company 
has bought 25 markets for "Treas- 
ure Unlimited," a documentary - 
drama series being produced by 
World Video Productions on loca- 
tion in Mexico, Ireland, Portugal, 
Italy, Peru and the U. S. Sabena, 
Belgian airline, is financing a 90- 

minute color film of the World's 
Fair, which opens next April in 

Brussels, Belgium, for network air - 

ing as a June special. 
Emphasis will be seasonal in all 

commercials, it appears, with Eu- 
ropean travel stressed in winter and 
spring weeks for summer business 
and inter -State U. S. services 
plugged in summer and fall for 

short -trip viewers. A re- evaluation 
of web TV, heretofore considered 
tot costly, may bring a number of 
airlines in as part sponsors to push 
the lower fares and higher speeds 
announced for next summer. 

N. Y. & PHILLY 

Gleason TV 
Film Series 
Top Rater 

NEW YORK- -Now syndicated 
locally, "The Honeymooners," the 
Jackie Gleason vidfilm series, lias 

come up with top ratings both here 
and in Philadelphia. In New York 

on Tuesday (1) over WRCA -TV, 

the last quarter hour of the show, 
7:15 -7:30 p.m., received a 52.1 
Trendex share of audience, an un- 

precedented figure for a local filin 
stanza. Its rating was a 21.1. 
WCBS -TV with the network- origi- 
nated Doug Edwards show got an 
8.0, while the best of the other 
opposition was furnished by 
WABD, whose "Judge Roy Bean 
received a 4.7. 

In Philadelphia, the comedy got 
a 16.4 Trendes for the same quar- 
ter hour on WRCV -TV, against 
John Daly's 15.7 on WFIL-TV and 
the 4.3 received by "What in the 
World" on \VCAU -TV, The rating 
was taken on the same evening as 
in New York. CBS Film Sales dis. 
tributes the series. 

a top 
quality 

film show for 
Every Product, 
Every Market, 
Every Budget 

Offices in 
principal reties iz 
throuahout IAe 
°nited States 
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The Billboard Continuing 
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Analyses of Network TV Shows in Class A Time 
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Each program's cost figures represent the sponsor's actual 16 reached durirve the last rating period determined by 

cast for reaching 1,000 TV tomes, men, women or children American 'Research Bu reau. Actual time and talent costs 
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show costs over a 52 -week period. 

Since many factors other than test efficiency ere involved 

In determining the worth of any program to Its sponsr, 
readers are urged to utilise this material a a guide rather 
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VARIETY AND MUSIC SHOWS 

COST PER 1,000 HOMES, 
PER COMMERCIAL MINUTE 

3Nat Avg., $.3.457 ABG Av /, 39.007 
Can Ave., N.9d; NBC AvI., 33.00. 

1. L. WELK (Dodge, ABC) 51.22 

2. WELK'S TOP TUNES (Dodge, ABC) 1.68 

3. ED SULLIVAN (Lin: Mercury, CBS) 2.49 

4. ARTHUR MURRAY (Brist: Myers, 

NBC) 2.58 

5. JULIUS LA ROSA (KlmbertyClark, 
Gold Seal, RCA, Noxzema, 

Sperry, Sunbeam, NBC) 2.91 

6. COUNTRY MUSIC JUB. 

(Amer. Chicle, ABC) 3.08 

7. STEVE ALLEN (S. C. Johnson, Grey- 

hound, PAare Craft, NBC) 3.67 

8. JIMMY DEAN (Hazel Bishop, CBS) 3.81 

9. GODFREY'S SCOUTS (Lever, Toni, 

CBS) 1.15 

10. SPIKE JONES IL i M, CBS) 4.28 

I1, JIMMY DURANTE (P. Lorillard, CBS) 5.03 

12. VIC DAMONE .(Kellogg, Olds. 
mobile, CBS) 6.38 

COST PER 1,000 MEN 
PER COMMERCIAL MINUTE 

3-NN 
AAu ß4d223 

3 ABC An $22. 

t. L. WELK (Dodge, ABC) 51.28 

2. WELK'S TOP TUNES (Dodge, ABC) 1.79 

3. ED SULLIVAN (Lin: Mercury, CBS) 2.51 

4. COUNTRY MUSIC JUB. (Amer. 

Chide, ABC) 3.10 

5. JULIUS LA ROSA (Kimberly. Clark, 

Gold Seal RCA, Houma, Sperry, 

Sunbeam, NBC) 3.49 

6. ARTHUR MURRAY (Brist :Myers, 
NBC) 3.53 

7. STEVE ALLEN (S. C. Johnson, Grey- 

hound, Pharma Craft, NBC) 3.76 

8. JIMMY DEAN (Hazel Bishop, CBS) 4.79 

9. SPIKE JONES (L A M, CBS) 5.04 

10, JIMMY DURANTE (P. Lorillard, CBS) 5.80 

11. GODFREY'S SCOUTS(lever, Toni, 

CBS) 6.49 

12. VIC DAMONE (Kellogg, Olds. 
mobile, CBS) 9.10 

COST PER 1,000 WOMEN 
PER COMMERCIAL MINUTE 

34,1'4'4'N:1= 

1. LAWRENCE WELK (lodge, ABC) ..S .95 

1. WELK'S TOP TUNES ;Dodge, ABC) . 1.43 

3. ARTHUR MURRAY (Brist.. Myers, 
NBC) 2.09 

'4. ED SULLIVAN (lin.Mercury, CBS) 1.10 

5. COUNTRY MUSIC JUB. (Amer. 
Chicle, ABC) 2.32 

6. JULIUS LA ROSA (Kimberly .Clark, 
Cold Seal, RCA, Noxzema, Sperry, 
Sunbeam, NBC) 2.43 

7. STEVE ALLEN (S. C. Johnson, Grey- 
hound, Pharma Craft, NBC) 3.01 

8. GODFREY'S SCOUTS (Lever, 
Toni, CBS) 337 

9. JIMMY DEAN (Hazel Bishop, CBS) 3.71 

10. SPIKE JONES (L A M, CBS) 4.03 

11. VIC DAMONE (Kellogg, Oldsmobile, 
CBS) 5'O7 

12. JIMMY DURANTE 'P. Lorillard, CBS) 5.17 

COST PER 1,000 CHILDREN 
PER COMMERCIAL MINUTE 

3NN Aa,.. $300, ABC Av /., $1.377 
CBS Av/ $3.N; NaC Avg., $2.31. 

t. L WELK (Dodge, ABC) 2.49 

2. WELK'S TOP TUNES (Dodge, ABC) 3.40 

3. STEVE ALLEN (S. C. Johnson, Grey 

hound, Pharma Craft, NBC) 4.30 

4. ED SULLIVAN (Lin: Mercury, CBS) 4.31 

5. COUNTRY MUSIC JUB. 

Amer. Chicle, ABC) 4.45 

6. ARTHUR . RTHUR MURRAY (Brise Myers, 

4.65 

7. JULIUS LA ROSA (KimberlyClark, 
Gold Seal, RCA, Noxzema, 

Sperry, Sunbeam, NBC) 5.09 

8. JIMMY DEAN (Hazel Bishop, CBS) 5.12 

9. JIMMY DURANTE (P. Lorillard, 

CBS) 6.38 

10. GODFREY'S SCOUTS (Lever, Ton!, 

CBS) 7.30 

11. SPIKE JONES (L 8 M, CBS) 9.56 

12. VIC DAMONE (Kellogg, Olds- 
mobile, CBS) 13.89 

QUIZ AND PANEL SHOWS 

COST PER 1,000 HOMES 
PER COMMERCIAL MINUTE 

2 -Nor Avg., $9.53; Can Av0. $3.N7 
NBC Avg., f3.N. 

1. AMATEUR HOUR (Hazel Bishop, 

NBC) 5).96 

1. I'VE GOT A SECRET (R. J. Reynolds, 

CBS) 2.18 

3. WHAT'S MY LINE? (H. Curtis, 

Sperry Rand, CBS) 2.25 

4. $64,000 QUESTION (Revlon. CBS) .2.44 

5. TWENTY -ONE (Pharmaceuticals, 
NBC) 2.59 

6. BEST OF GROUCH) (De Soto, 

Toni, NBC) 2.99 

7. 564,000 CHALLENGE (Revlon, 
P. Lorillard, CBS) 3.00 

8. TELL THE TRUTH (Pharmaceuticals, 
CBS) 3.14 

9. MASQUERADE PARTY (Assoc. Pdts., 

Max Factor, NBC) 3.26 

10 PEOPLE ARE FUNNY (Toni, 

R. J. Reynolds, NBC) 3.50 

1 T. HIGHLOW (Ford. NBC) 4.21 

12. NAME THAT TUNE (Amer. Home 

Prods., Kellogg, CBS) 4.44 

13. PANTOMIME QUIZ (Amoco, 
Time, CBS) 4.83 

14. THIS IS YOUR LIFE (P 6 G, NBC) 5.03 

15. BEAT THE CLOCK (Heel 
Bishop, CBS) 7.19 

COST PER 1,000 MEN 
PER COMMERCIAL MINUTE 

7'Na, Avg, N3e; CBS Avg., N.ib, 
NBC Avg., N.90. 

1. AMATEUR HOUR (Hazel Bishop, 
$2.36 

2. WHAT'S MY LINE? (H. Curtis, 

Sperry-Rand, CBS) 237 

3. I'VE GOT A SECRET 

(R. J. Reynolds, CBS) 2.69 

4. TWENTY-ONE (Pharmaceuticals, 
NBC) 2.99 

5. 564,000 QUESTION (Revlon, CBS) 3.00 

6. 564,000 CHALLENGE (Revlon, 

P. Lorillard, CBS) 3.26 

1. BEST OF GROUCH° (De Soto, 

Toni, NBC) 3.35 

8. TELL THE TRUTH (Pharmaceuticals, 

CBS) 4.26 

9. PEOPLE ARE FUNNY (Toni, 

R. J. Reynolds, NBC) 4.28 

10. 1ASQUERADE PARTY (Assoc. PdO , 

Max Factor, NBC) 4.62 

11. HIGH -LOW (Ford, NBC) 4.68 

12. NAME THAT TUNE (Amer. Home 

Prods., Kellogg, CBS) 5.84 

13. PANTOMIME QUIZ (Amos, 
Time, CBS) 6.68 

14. THIS IS YOUR LIFE ( P 8 G, NBC) 7.15 

15. BEAT THE CLOCK (Hazel Bishop, 

CBS) 9.75 

COST PER 1,000 WOMEN 
PER COMMERCIAL MINUTE 

2 -Net Av/., $3.14; Ces Avg., 33.SÚ 
NBC Avg., 53.09. 

1. AMATEUR HOUR (Hazel Bishop, 

) $173 

2. I'VE GOT A SECRET 

(R. J. Reynolds, CBS) 1.90 

3. WHAT'S MY LINE? (H. Curtis, 
Sperry -Rand, CBS) 2.00 

4. TWENTY -ONE (Pharmaceuticals, NBC) 1.13 

5. $64,000 OUESTION (Revlon, CBS) 2.20 

6. 564.000 CHALLENGE, (Revlon, 
P. Lorillard, CBS) 2.53 

7. BEST OF GROUCH° toe Solo, 
Toni, NEC) 2.62 

8. TELL THE TRUTH 

Pharmaceuticals, CBS) 2.72 

9. MASOUERADE PARTY 

(Assoc. Pdts., Max Factor, NBC) 2.95 

10. PEOPLE ARE FUNNY (Toni, 
R. J. Reynolds, NBC) 3.26 

11. HIGH.LOW (Ford. NBC) 3.81 

12. NAME THAT TUNE (Arer. 
Home Prods., Kellogg, CBS) 3.85 

13. THIS IS YOUR LIFE (P A G. NBC) 4.67 

14. PANTOMINE OUIZ (Amoco, 
Time, CBS) 4.69 

15. BEAT THE CLOCK 

(Hazel Bishop, CBS) 6.57 

COST PER 1.000 CHILDREN 
PER COMMERCIAL MINUTE 

9-Net Avg., $ rj CBS Ave, 33.201 
NBC Avg.. N.eO. 

I. I'VE GOT A SECRET 

(R. J. Reynolds, CBS) 53.34 

2. AMATEUR HOUR (Hazel Bishop, NBC) 3.54 

3. PEOPLE ARE FUNNY (Toni, 
R. J. Reynolds, NBC) 5.21 

4. TELL THE TRUTH 

(Pharmaceuticals, CBS) 5.56 

5. MASQUERADE PARTY 

(Assoc. Pdts., Max Factor, NBC) 6.03 

6. TWENTY.ONE (Pharmaceuticals, 

NBC) 6.55 

7. BEST Of GROUCH° We Soto, 

tool, NBC) 6.10 

8. $64,000 QUESTION (Revlon, CBS) 7.21 

9. HIGH.10W (Ford, NBC) 7.45 

10. WHAT'S MY LINE (H. Curtis,, 

Sperry-Rand, CBS) ...'. 7.45 

11. NAME THAT TUNE (Amer. Home' ' 
Prods., Kellogg. CBS) .. 1#.23 

12. 564,000 CHALLENGE (Revlon 
P. Lorillard, CBS) ........, ,, 9.55 

13. PANTOMIME QUIZ (Amoco, 
Time, CBS) 11.03 

14. THIS IS YOUR LIFE (P A 6, NBC) 12.05 

15. BEAT THE CLOCK (Hazel Bishop, 

CBS) 13.15 

These NsINN appear 'oaten bee vs. these patee. They tre to tYdebted by TN Billboard PebrisMae Comtism,' aad we repaodsielloe any be sode of the. 
with°. The Bniboard', tease's, Requests for soeh congest sap be 'Omitted la militia to the publishers of The =board, 1563 Broadway, New York M, N. Y. 

COMINO COST PER THOUSAND ANALYSES: . Next Week: Adventure -Suspense -Western Shows 

News- Sports -Miscellaneous Shows. 
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The Billboard Continuing 

COST- PER -THOUSAND 
Analyses of Network TV Shows in Class A Time 

. Computed by Univac and based on August TV audience measu 

By Sponsor Group 

Toiletry, Toilet Goods 
Household Cleanser & Polish 

ements of AMERICAN RESEARCH BUREAU 

'ErM. \M:E4...y.EE4?SSI:'X,: éEIZitkt,: 
Tuff chat Is the TV IndJitry'l only guide to the monthly 

cot efficiency of Chas A tim network p,.g. ms compared 
by 101vram toe and sponsor gmp and broken dawn by 

led£.composition. Esc^ pragram'a cost figures represent the sponsor's actual 
east f) rea..re 1,900 TV tromp, men, women or children 

,per minute of commercial tim. Thew Hamm result from 
dividing each show's net commission.. (Im and tale. eons 
by Its number of allocated commercial minutes and then by 
the total number of homes men, women and children under 
16 reached daring the Bast rating period as determined by 
American Rtsesrsh Bureau. Actual tim and talent costs 

11.4411VIDEMITM.v2t 
provided to The BiiIbe d on a confidential bast: an avenge 
show costs over a 52 -week period. " 

Since many toto. other tieat east efficiency are inverted 
in determining the worth of any program to Its soon., 
rdaders are urged W utilize this material as a guide rather 
than an ab.lute yardstick In instal. the relative value 
of programs. 

TOILETRY & TOILET GOODS SPONSORS 

COST PER 1,000 HOMES 
PER COMMERCIAL MINUTI 

CBS Avil. $5.105 NBC Ave. 

1. HAZEL BISHOP (Amoco' Hour, 
NBC: $1.96 

1. FEU.-OY (U. S. Steet, C85) 1.96 

f. SP?RRYRANO (Gummoke, CBS) 2.06 

4. MENNEN (Wed. Fights, ABC) 2.10 

I. H. CURTIS, SPERRYRAIIO (What's 
My Line ?, CBS) 2.23 

6. GILLETTE (Toni Caval. of Sports, 

MCI 2.28 

n. WARNER (Adventure Theater, NBC) 230 

B. REVLON ($64,000 Quest., CBS) 2.44 

9. P&G (Wyatt Earp, ABC) 2.57 

10. BRIST: MYERS (Arthur Murray, NBC) 138 
01. GRIST: MYERS (Alfred Hitchcock, 

CBS) 2.70. 

le. LEVER (Lux Video, NBC) 2.76 

l3. NOXZEMA (Julius La Rosa, MCI 2.91 

14. TOM (Best of Grouche, NBC) 2.99 

13. REVLON 064,000 Chalknee, CBS) 3.00 
16. COLGATE (The Millionaire, CBS) 3.13 

17. PAS (The Web, MCI 3.14 

le. ASSOC. POTS: MAX FACTOR 

(MaonUy:ade Party, NBC) 3.26 

19. H. 0600(5 (SRO Playhouse, COG) 3.20 
20. TONI (People Are Funny, NBC) 3.50 
20. ASSOC. POTS. (Broken Arrow, ABM 3.50 
20. MA% FACTOR (Those Whiting Girls, 

CBS) 3.55 
14. PHARMA CRAFT (slave Allen, NBC) 3.67 

2+. P 6 G (Meet McGraw, NBC) 3.68 
M. REVLON (20th Century-Fox, COS) 3.76 
te. HAZEL BISHOP (Jimmy Dean, CBS) 3.01 
27. SCHICK (Dragnet, NBC) 3.94 
28. WILOROOT, J A J (Robin Hood, 

CBSI 3.97 
29. LEVER (0n Trial, MC) 4.15 
ti. TONI (Godfrey's Scouts, COST 4.15 
M. TONI (Action Tonight, NBC) 4.31 
52. CNESE: PONDS (Cheyenne, ABC/ 4.41 
00. BRIST :MYERS (Play60000 90, CBS). 444 
III. AMER. HOME PRODS. (Name That 

Tuna, CBSI 4.44 

N. AM. HOME POTS., HAZEL BISHOP 

(0. Edwards News, CBSI 4.62 

16. LEVER (Private Sec'y, CBSI 4.69 
67. H. CURTIS (Oh'. Susanna, CBSI 4.71 

00. PAO (People's Choice, NOCI 4.88 

39. PEG (This Is Your Life, NMI 5.03 

40. CHESE: PONDS (Conflict, ABC) 5.10 

Al. ARMOUR (Encore Theater, NBC) 5.45 

42. MAX FACTOR (Panic, NMI 5.46 
43. PUREX (Festfnl of Stars, NBCI 5.59 
43. CHESE: PONDS (Jim Bae)t, ABCI 5.59 
45. COLGATE (Mr. Adam' 6 Eve, COSO 5.87 

46. TONI (8iondie, MCI 6.91 
47. HAZEL BISHOP (Beat the Clock, CBS) 7.19 
48. LE.ER (Charles FARRELL, NBC/ 7.36 
44. A4311LR (Theater Time, ABC) 9.87 

COST PER 1.000 MEN 
PER COMMERCIAL MINUTE 

Am. $3.46; ABC 
16; 

AvO. 
CBS Ave. 05. Ne O c Avg. M 

1. MENNEN (Wed.. Fights, ABCI...9 1.3s 
2. GILLETTE (Toni (Coral. of Sports, 

NBCI 1.11 
3. SPERRY -RANG (Gunsmoke, C8S1 2.01 
4. HAZEL BISHOP (Amateur Hour, 

NBC) 2.16 
5. H. CURTIS, SPERRY -03010 ( Whst's 

My Line? CBS) 2.57 
6. WARNER (Adve.ure Theater, NOCI 2.70 
7. PIG (Wyatt Earp, ABC) 2.7.1 

0. GRIST: MYERS (Alfred Hitchcock, 
CBSI 2.92 

92 REVLON (364,000 Question, CBS) 3.00 
30. LEVER (Lux Video, MCI 3.22 
11. REVLON 064,000 Challenge, 0851 324 
12. TONI (Best of Groucho, MC) 3.35 
13. NOXZEMA (Julius Lo Rosa, NOCI Tot 
14. BRIST: MYERS (Arthur Murray, 

NBC) 3.51 
15. PIG (The Web, NBC) 3.60 
16. PHARMA CRAFT (SW. Allen, NOCI 3.76 
17. H. CURTIS (SRO Play, C8S1 3.84 
18. COLGATE (The Millionaire, CBSI.,, 3.94 
19. ASSOC. POTS. (Broken Arreo, ABC!. 4.27 
20. TONI (People Are Fumy, NBC) 4.24 
21. ASSOC. PD75.., MAX FACTOR 

(Masquerade Party, NBC) 4.32 
22. HAZEL BISHOP (Jimmy Dean, CBSI 4.73 
23. REVLON 020(6 Century -Fox, CBS) 4.81 
24. REVLON (U. S. Steel, COST .13 
25. SCHICK (Dragnet, NBCI 4.97 

26. PIG (Meet M5Grm, MCI 4.03 
27. LEVER (On Trial, NBC/ 4.99 
27. CHESE: PONDS (Cheyenne, ABCI 4.99 
29. AM. HOME POTS., HAZEL BISHOP 

(D. Edwards News, CBSI 5.43 
30. GRIST: MYERS (Playhouse 90, COS) 5.50 
M. AMER. HOME PRODS. (Nam That 

Tus, COST 5.84 
32. TONI (MU. Tonight, NOCI 6.04 
33. H. CURTIS (Oh! Susanna, COST 656 
34. MAX FACTOR (Those Whiting Girls, 

CBS) 6.23 
35. CHESE: PONDS OCA,1001, MCI 6.37 
36. WILDR00T (0. 6 J. Robin Hood, 

CBS) 6.41 
37. TONI (Godfrey's Scouts, CDS) 6.49 
38. PIG (People's Choice, NBCI 6.7) 
39. MAX FACTOR (Panic, NBC) 6.05 
40.PáG (This Is Your Life, NOCI 7.15 
41. ARMOUR (Encore Thee., NBC) 7.21 
42. CHESE: PONDS (Jim Bowls, ABCI 7.50 
43. COLGATE (Mr. Adams I Evo, COS) 7.61 
44. LEVER (Private See'y, CBS) 6.16 
45. PUREX (Festival of Stars, NBCI 0.76 
46: HAZEL BISHOP bleat the Clock, 

CBSI 9.75 
47. LEVER (Charles Farrell, NBC) 10.76 
48. TONI (Blondie, MCI 11.64 
M. ARMOUR (Theater Time, ABC) 17.93 

COST PER 1,000 WOMEN 
PER COMMERCIAL MINUTE 

7-N,e Avf. f].91í ABC A (3.073 
C6f Avf. $5.t0; NBC Avo f].69 

1. HAZEL BISHOP (Amateur Hour, 
NBC) 1 1.73 

1. H. CURTIS, SPERRY -RAND (What's 
My Lino, CBS/ 2.0,0 

3. SPERRYRAND (Gummoke, CBS) 2.01 

4. BRIST.MYERS (Arthur Murray, NBC) 2.09 

5. REVLON (364,000 Question, CBS) 2.20 

6. WARNER (Adventure Theater, MCI 2.37 

7. NOXZEMA (Julius La Rose, NBC) 2.43 

0. GRIST: MYERS (Alfred N(tthcak, 
CBS) 2.50 

9. REVLON ($64,000 Challenge, COS) 2.53 
10. TONI (Best of Groucho, NBC) 2.62 
It LEVER (Lux Video, NBC) 2.63 
12. COLGATE (The Millionaire, CBS) 2.71 
13. MENNEN (Weds. Fights, ABC) 2.76 
14. ASSOC. POTS., MAX FACTOR 

(Masquerade Party, NBCI 2.95 
15. PAG (Wyatt Earp, ABC) 2.96 
16. REVLON (U. S. Steel, CBSI 2.97 
17. PAS (The Web, MCI 2.90 
18. PHARMA CRAFT (Steve Allen, NBC) 3.01 
19. H. CURTIS (SRO Playhouse, COSM 3.23 
20. TONI (People Are Funny, MCI 3.26 
21. MAX FACTOR (Those Whiting Girls, 

CBSI 3.41 
22. P&G (Meet McGraw, NBC) 3.08 
23 REVLON (2005' Century-fox, COSO 3.49 
24. TONI (Godfrey's Scouts, CBS) 3.57 
25. GILLETTE, TONI (Casa(. of Sports, 

NBC) 3.64 
26. HAZEL BISHOP (Jimmy Dean, CBS, 3.71 
27. !RIST.MYERS'Ostly o. 90, CBS) 3.85 
27. AMER. HOME PRODS. (Name That 

. TUN, CBS, 5.85 
29. ASSOC. POTS. (Broken Arrow, ABC) 3.87 
30. SCHICK (Dragnet, NBC/ 3.97 
31. LEVER (On Trial, NBC) 4.06 
12. TONI (Action Tonight, NBC) 4.23 

-33. AM. HOME POTS., HAZEL BISHOP 
D. Edwards News, CBSI 4.28 

34. CHESE.-PONOS (Conflict, ABC) 4.50 
35. CHESE. -POND5 (Cheyenne, ABC) 4.55 
30. LEVER (Prime Sec'y, CBS) 4.61 

37. PAS /This Is Your Life, NBCI 4.67 
36. PIG (People's Choice, NBC) 4.71 

39. ARMOUR (Encore Theater, NBG 4.00 
40. MAX FACTOR (Panic, NMI 4.81 
41. H. CURTIS (Oh! Susanna, CBS) 4.92 
42. WILDR00T (JIJ, Robin Hood, CBS) 5.00 
4J, PURER /Festival of Stars, NIC1 5.11 
44. COLGATE (Mr. Most á Eve, CBS) 6.13 
45. CHESE.PONOS (Jim Bowie, ABC) 653 
16. HAZEL BISHOP (Beat the Clock, 

CBS) 6.57 
47, LEVER (Charles Farrell, NOCO 7.26 
48. TONI 1000000e, NBC) 8.36 

M. ARMOUR ITheater Time, ABC) 10.87 

COST PER 1.000 CHILDREN 
PER COMMERCIAL MINUTE 

&No Ave. 57.01; ABC A.. SC./ 
CBS Ave. 5742, NBC Avs. $4.60 

1. SPERRY -RAND (Gusnwke, CBS)...0 2.58 
2. PIG (Wyatt Earp, ABC) 2.71 
7. ASSOC. POTS. (Broken Arrow, ABC) 3.17 
+. HAZEL BISHOP (Amateur How, 

NBC) 3.54 
5. WILOROOT (J&J, Robin Hood, CBSI 3.72 
6. H. CURTIS (Oh! Susanna, C8S1 3 75 
7. MAX FACTOR (That Whiling Girls, 

COS) 4.09 
4. H. CURTIS (SRO Playhouse, CBS) 4.10 
9. WARNER (Adventure Theater, NBC) 4.22 

11. PHARMA CRAFT (Steve Allen, NMI 4.30 
II. CHESE :PONDS (Cheyenne, ABC) , 4.42 
IT COLGATE (The M)lllonaire, CBS) 4.59 
13. BRIST: MYERS (Arthur Murray, 

NBCI 4.65 
14. BRIST.-MYERS (Alfred Hitchcock, 

CBSI 4.79 
15. CNESE: PONDS (Jim Bowle, ABC) 4.82 
16. P&G (The Web, NBC) 4.90 
17. NOXZEMA (Julius La Rosa, NBC/ 5.09 
18 HAZEL BISHOP (Jimmy Oran, CBS) 5.12 
VA TONI (People Are Funny, sac) 5.27 
21. PM (Meet McGraw, MCI 5.54 
21. SCHICK (Dragnet, NBC/ 5.68 
22 LEVER (Lux Video, N8C1 5.80 
20. GILLETTE (Toni, Carl. of Sports, 

ABC) 5.86 
24. P&G {People's Choie, NOCI 5.89 
î. TONI (Blondie, NBC) 5.95 

24. ASSOC. P005., MAX FACTOR 
(Masquerade Party, NBC) 6.03 

27. CNESE: PONDS (Conflict, ABC) 6.16 
24. COLGATE (Mr. Adams á Eve, CBS) 6.30 
29. REVLON (20th' Century-Fox, CBSI 6.40 
30. TONI (Best of Groucho, NoC1 6.70 
3!. REVLON .(564,000 Question, CBSI 7.21 
32. (WISP. 7AYERS (Playhouse 90, COS) 7.22 
33. 70001 (Godfrey's Scouts, CBSI 7.30 
34. REVLON (U. S. Steel, CBS) 7.42 
30. 10011 (Action Tonight, MC) 7.49 
36. H. CURTIS, SPERRY -RANG (What' 

hay Line ?, CBSI 7.54 
37. LEVER (Private Sec'y, CBS) 7.58 
39. LEVER (On Trial, NBC) 7.94 
39. AMER, HOME PRODS. (Name That 

Tun, CBS) 8.23 
43. MAX FACTOR (Panic, MC) 0.50 
41. ARMOUR (Encore Theater, NBCI 0.65 
et. REVLON (064,000 Challenge, CBS) 9.55 
43. MENNEN Owodnes. Night Fights, 

ABC) 9.93 
44. PURER (FestleI of Stars, NBC) 10.22 
45. LEVER (Charles Farrell, MCI 11.14 
46. PIG (This Is Your Life, NBC) 12.05 
47. HAZEL BISHOP (Beat the Clock, 

COSO 13.15 
49 ARMOUR (Theater Tlme, ABC) 35.09 
49. AM. HOME POTS., HAZEL BISHOP 

(O. Mar. News, C351 31.00 

HOUSEHOLD CLEANSER & POLISH SPONSORS 

COST PER 1,000 HOMES COST PER 1.000 MEN COST PER 1,000 WOMEN COST PER 1,000 CHILDREN 
PER COMMERCIAL MINUTI PER COMMERCIAL MINUTE PER COMMERCIAL MINUTI PER COMMERCIAL MINUTE 

8 -N4/ Avs. ft. {t¡ ABC A.. 59.070 3.Net Aol. 46.00; AK ASO. 577.99¡ 2N4í Avg. :Ili; ABC Avg. 010.87, 0-NN Ato. 00.13; ABC Avs. 
Cf Ave. 03.0 ; NBC Avg. M.03 CBS 'All (4.91; NOC Arf. 00.10 CBS Avf. (565; NBC Avg. 54.50 E10 Avg. 59.70; NBC Avf. 07.40 

1. PAR (Undercurrent, CBS) 12.36 1. LEVER (Lux Video, NBC) 5 3.22 1. GOLD SEAL (Julius La Rosa, NBC1..N 2.41 1. PAG ( Undercurrent, CBSI f 4.02 

!. LEVER (Lux Video, too 2.76 T. P&G (Undercurrent, CBS) 3.39 2. LEVER (Lux Video, NBC) 2.63 T. S. C. JOHNSON (Steve Allen, MCI 4.30 

S. COte SEAL (Julius La Row, NBC).. 2.91 
3. GOLO SEAL (3611e La Row, NBC).. 3.41 3. PIG (Undercurrent, CBS) 2.64 3. COLGATE (The Millionaire, CBS).... 4.59 
1. PAS (The Web, NBC) 3.60 4. COLGATE (The Millionaire, CBS)... 2.71 4. PIG (The Web, NBC) 4.90 

. 4. S. C..161165001 (Spotlight Play, CBSI 1.96 5. S. C. JOHNSON (Sta. Allen, NBC/ 3.76. 3. S C. JOHNSON (Spotlight Play., 5. GOLO SEAL (Julius La Rosa, N8C) 5.09 
O. COLGATE (The Millionalo, CBS).... 3.13 6. COLGATE (The Millianelre, COS)... 3.98 CBS) 2.80 6. S. C. JOHNSON (Spotlight Play., 
6. PSG (The Web, NBC) 3.14 7. S. C. JOHNSON (Spotlight Nay., N. P&G (The Web, NOCI 2.90 CBS) 5.37 

T. S. C. JONNSONr.(Steve Allen, COCO.. 3.67 CBSI 4.30 7. S. C. JOHNSON (Steve Allen, NBC) 3.01 7. PIG (Meet McGraw, COC1 5.54 
R P&G (Meet McGraw, NBG' 3.60 0. P&G (Meet McGraw, NBC) 4.90 0 P&G (Meet McGraw, MCI 3.48 8. LEVER (lux Video, NBC) 5.80 
9. Pá5 (Phil ,;livers, CBS) 4.12 9. LEVER (On Tral, NBC) 4.99 ' 9. LEVER (On TrNI, MCI 4.06 O. P&G (Phil Silvers, CB51 6.14 

.19. LEVER (OR Mat, MCI 4.15 10.P &G (Phil Veen, CBS) 5.03 10. AMER HOME PRODS. (D. Edwards 10. COLGATE (Mr. Adams 6 Eve, COS).. 6.30 
60. AMER. HOME PRODS. IO. Edoards 11 AMER. HOME PRODS. l0. Edwards News, "CBS) 4.21 II. LEVER (LIh of Riley, (IBC) 6.42 

flews, CBSI t... 4.62 News, CBS) 5.43 It. PAG (Phil Silvers, CBS) 4.52 12. LEVER (On Trial, NMI 7.94 
14. PAG (This Is Your Life, NOCI 5.0) 12. PIG (This Is Your' Life, NBC) 7.15 it. P&G (This Is Your Life, N8C) 4.67 13 ARMOUR (Encore Theater, MCI.... 0.65 
IL ARMOUR (Encore Theater, MCI-. 5.45 13. ARMOUR (Encore Theater, NBCI... 7.21 13. ARMOUR (Eton Theater, NBC) 4.80 le. PUREX (Festival of Stan, NBC)... 10.22 
14. PUREX (Festival of Stu., NBC) 5.59 14. COLGATE (Mr. Mum á Eve, 085) 7.61 14. PUREX (Festival of Stan, NBG, ... 5.11 15. LEVER (Charles Farrell, NBC) 11.14 
13. COLGATE (Mr. Adams 6 Eve, COST.,. 5.87 15: PUREX (Festival of Stan, MC)... 8.76 15. COLGATE (Mr. Adams I Eve, CBS).. 6.15 I6. PIG Mk Is Your LHq MCI 12.05 
2A. LEVER (Life of Riley, NBC /.. 6.13 16. LEVER (Life of Riley, NBC) 9.14 16. LEVER (Life of Riley, NBCI 6.42 17. ARMOUR (Theater Tim, ABC) 15.09 
17. LEVER (Charles Farrell, NOCI 7.36 17. LEVER (Charles Farrell, MCI 10.76 17. LEVER (Charles Farrell, NBCI 7.26 10. AMER. HOME PRODS. (D. Edwards 

H. ARMOUR (Theater Time, ABC) 9.07 18. ARMOUR (Theater Tim, ABC) 17.91 18. ARMOUR (Theater Tim,, ABC) 10.07 News, CBS) ...... 3160 

I6ev, 100101 appear 10srhere haf os them p62er. They era ooeyrifhted by Ike Billboard Publishing Company sad w reprodeeloa ray be wade of diem 

wltheat Tk Billboard's cosiest. Request, for such sowed( oast be embattled le mitt. to the publishers of The Billboard, 1465 Broadway, New York 36, N. 1'. 

COMING COST PER THOUSAND ANALYSES: 
Next Week: food & Beverage Sponsors; Drug & Remedy 

Sponsors; Automotive dt Accessory Sponsors. 

Claims Schick 

Had False Ads 
WASHINGTON - A charge 

that Schick, Inc., used false adver- 
tising on television and radio was 
included in a complaint leveled 
against the electric shaver manu- 
facturer last week by the Federal 
'l'rade Commission. 

Acco "ding to the complaint, 
Schick misrepresented in television, 
radii) and other ads that its "Lady 
Schick" (would be given free with 
the purchase of a "Schick 25," a 
.oian s shaver. The company used 
the slogan "Buy His - Cet Her's 
Free" in its ads. 

The FTC alleges, however, that 
the "Lady Schick" was not free, 
because during the time the offer 
was made, Schick refused to accept 
trade -ins. This was, in effect, a 
price increase on the "Schick 25," 
according to the FTC. The com- 
mission further alleges that the 
company's price julep to wholesal- 
ers required dealers to charge more 
for the "Schick 25" in some areas 
where fair trade is not in force. 

78 markets snapped up in fast 
siXweeke! Coca -Cola in Atlanta! 
NBC 0-& -0 In Los Angeles! 
Dixie Beer! Bowman Biscuit! 
Prescription 1500 in 10 markets! 
J. Carrel Naish, the NEW 
Charlie Chan, "the best ever 
to do the role." See it today, 
and you'll have to agree the 
new CHARLIE CHAN selle!' , .--e-. 

!Merketaar 
roc 

ire or 
oho. for or.. 
screening( 

Television Programs of America, (nee 
488 Madison Ave., N.Y. n *TLsfs 421011 
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20 FiRST -RUNS DUE 

Syndicators Bet $25 Mil 
On Winter Product Upbeat 

NEW YORK -Syndicators are 
betting on a continued upbeat in 
their industry, with at least 20 new 
Series being prepared for winter 
sale in first -rum syndication. This 
represents a production investment 

.9f $25,000,000, with every major 
distributor listing a minimum of 
one new half -hour, 39- episode 
show. 

Steering dear of situation com- 
edy and Westerns, the syndicators 
will be accenting adventure in the 
December -March season. A round- 
up of latest plans has the list 
shaping up like this: 

ABC Film Syndication: "Exclu- 
sive!" dramatic show based on 
stories by members of the Overseas 
Press Club. "Snowfire," adventure 
fantasy. 

CBS Television Film Sales: 
"Ethan Allen," a possibility via 
Goodson - Todman co - production 
with CBS. 

California National Productions: 
"Union Pacific," railroad adven- 
ture, or "Captain Courage," British- 
made costume drama, or both. 

Gross- Kranre: "African Patrol," 
starring John Bentley, "Jungle Boy" 
or both. 

Guild Films 
Guild Films: 'Light of the 

World," Biblical dramas. Also 
"Sabotage." British mystery, or 
"Far East," adventure series. 

MCA -TV: "Mike Hammer," the 
Mickey Spillane series now being 
pre -sold without pilot, plus one 
show, as yet unchosen. 

Canada Sales 
On 'Premiere' 
To 17 Marts 

NEW YORK - National Tele- 
film Associates has sold a one- 
third sponsorship for 17 Canadian 
markets in its "Premiere Perform- 
ance" package of feature filons to 
the Whitehall Pharmacal division 
of American Home Products,, 
marking NTA's first major regional 
sale to an advertiser for Canadian 
telecasting. . 

Films to be used in the cam- 
paign, starting shortly, are the 
save as those used in the U. S. 
airings of the show which is sold 
thru NTA's film network. The deal 
is being handled thru the Toronto 
office of Y &R. Markets include 
most of Canada's large cities, such 
as Montreal and Toronto, and 
covers an estimated three -fourths 
of Canada's TV homes. 

Altho the Whitehall sale is the 
same pattern as the U. S. "Pre- 
miere Performance," it is not con- 
sidered a "network" sale by NTA. 

National Telefilm Associates:" 
"Alan Without a Gun," story of 
crusading frontier newspaper edi- 
tor. Also, George Jessels revue 
series. 

Official Films: The invisible 
Man," mystery lensed in England. 

RKO -TV: "El Coyote Rides," a 
possibility; adventure with a 

female Zorro nrasked champion. 
Screen Gems: "Ivanhoe," British 

costume drama, or "Danger Is My 
liminess," adventure, or both. 

Television Programs of America: 
"Tugboat Annie," comedy- adven- 
ture starring Minerva Urecal. Also, 
"New York Confidential," adven- 
ture based on Lee Mortimer's book. 
"Airline Hostess," a possibility, 

Ziv Plans 
"Ziv-TV: "Sea Hunt," now be- 

ing pre -sold. "I Love Mystery" and 

NTA's Buy of 

TPA Collapses 
NEW YORK -- National Tele- 

film Associates recently failed in 
its bid to buy most of the assets 
of 'television Programs of America 
when agreement could not be 
reached on a vital point. The offer 
is one of many received by Milton 
Gordon, the president of TPA, for 
the company. 'file failure of the 
bid left Gordon more adamant 
than ever about not selling the op- 
eration. 

being discussed 
was about $2,000,000, but it was 
not for the entire catalog of TPA 
properties. One major 'show now 
on a network was to be retained 
by Gordon. NTA, however, would 
have taken over other existing con- 
tracts and TPA properties, among 
which are "Susie" and "Last of the 
Mohicans." 

ABC Film Gets 8 

Sales on '26 Men' 
NEW YORK -ABC Film Syn- 

dication last week siarnered eight 
sales for "26 Men, putting the 
adult Westens in a current total of 
114 markets in 41 States. 

New buys were WBAL, Balti- 
more; K E N I, Anchorage, and 
KFAR, Fairbanks, Alaska; WFBC, 
Greenville, S. C.; KFXJ, Montrose, 
Colo.; WCOV, Montgomery, Ala., 
and WCTV, Tallahassee, and 
WNBR, Jacksonville, Fla., for First 
Savings and Loan and Pepsi -Cola, 
respectively. 

"Mackenzie's Raiders," pilots made 
a few months back are possibili- 
ties. Also, Air Force Academy se- 
ries to be filmed in Colorado. 
Further, "Stockade," Western pos- 
sibility. 

Barring network sale or unfore- 
seen production difficulties, many 
of these series will be in the hands 
of salesmen starting January 15, 
the rest in February. Even without 
projecting the 20 -in- three -month 
ratio to a figure of 80 for a year, 
1958 looms as healthier and bigger 
for syndication than 1957. 

HUNTER, SPARE 
HONORABLE LiON 

TOKYO, Japan- Japanese 
sponsors can be as touchy as 

their U. S. counterparts when 
it comes to telefilm shows 
which unintentionally knock 
the commercial. 

Fremantle Overseas Radio 
& TV, which distributes a 
quarter -hour vidfilm show in 
foreign TV markets called 
"Jungle," recently signed up 
Lion s Toothpaste, a big Japa- 
nese firm, for a weekly deal 
for the series on one of To- 
kyo's commercial channels- 
with one stipulation. 

The sponsor insisted that 
no "Jungle" films be shown in 
which a lien was killed, cap- 
hired or otherwise pushed 
about. 

FARM FIELD RICH 
FOR TV PLOWING 

Fred Niles' Research Reveals Fertile, 
Untapped Programming Market Areas 

By BERNIE ASBELL 
CHICAGO- -Big sleeper in un- 

tapped programming markets is the 
farm family, according to Fred A. 
Niles, Chicago film producer, who 
launches a 'network of rural sta- 
tions January 1 with a noon -time 
show called "Cross Country." 

For two years Niles has been 
amassing facts and figures of out - 
of -town TV growth and organiz- 
ing a team of film reporters for a 
national show. He has found that 
(1) big agency execs, particularly 
in New York and the Northeast, 
have an insufficient appreciation 
of, the special needs of this market 
and (2) potential baukrollers in the 
field are openly eager to land on 
a format calculated to meet these 
needs. 

Potential sponsors are makers of 
farm equipment, feeds, antibiotics 
for animals, fertilizers, petroleum 
products, trucks,. tires farm spe- 
cialties and supplies. In addition, 
standard consumer products like 
cigarettes are candidates for mak- 
ing special class appeals. 

Tile problem for many of these 
sponsors, however, is that their 
pitch has to be regional even tho 
interest in agricultural problems 
transcends the region. 

"Problems like technological de- 
velopments and the soil bank are 
live -wire issues to people every- 
where who are involved in the 
agricultural economy," Niles points 
out. 

"So is information about mmning 
the farm home. But the sponsor s 

problem is different. A company 
putting out, say, feed for beef 
wants Texas, California, Oklahoma, 
Florida, Kansas and Arizona. May- 
be sections of Wyoming. Even in 
these areas, he can't afford to pay 
for big waste circulation in city 
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areas. Ile needs to hook up the 
small -town stations, where even the 
towns themselves are farm- minded 
because the town's income derives 
from agriculture." 

Similarly, in the farm equipment 
field, it's useless to advertise a 
corn picker in the cotton states. 

Because of these difficulties, 
there has not vet been a network 
farm show. Instead, some 350 local 
stations employ their own farm 
directors to cater to rural audi- 
ences with slim local facilities. 

Yet TV is peculiarly equipped to 
serve this economic need because 
during the day, particularly be- 
hween 11:30 a.m. and 1 p.m. when 
city viewership is weak anti often 
unsalable, farm viewing is often 
astoundingly high. 

A daytime survey was recently 
completed by Western Advertising 
Agency of Chicago and Racine, 
whose clients include the huge J. I. 
Case farm equipment firm, Inter- 
national Chemical and Wayne 
Feeds. The agency found that dur- 
ing 12 to 1, 48 per cent of all farm 
sets are tuned iss. This eating is ex- 
ceeded only by the 8 to 9 p.m. 
hour when in winter the figure 
goes sip to 81 per cent. 

WOI -fV of Ames and Des 
Moines. Ia., corroborates the figure 
with a finding of 47.8 per cent for 
12 to 1, jumping incidentally from 
19 per cent between 11 and 12. 
That contrast serves to dramatize 
the potency of the farm home 
lunch hour. 

The percentage of sets in use 
becomes even more impressive 
when the growth in saturation of 
sets is examined. According to a 
1954 Census Bureau study, 35 per 
cent of farm homes had TV. But 
a recheck of this survey by a trade 
magazine iss 1957 showed a dou- 
bling of TV homes, to 70 per cent. 

The country has about five -and- 
one -half million farm households. 
But snore than 16 million such 
homes are in what the Census 
Bureau calls Rural America, that 
is, all nun -urban territory, plus 
towns of less than 2.500 inhabit- 
ants. These are comprised of about 
54,000,000 people. All these rural 
Americans, says Niles, are farm - 
minded, because those not work- 
ing on fauns sell to them or service 
them, thus they are consciously 
part of the agricultural economy. 

Niles' show, "Cross Country," is 
a weekly half -hour collection of 
film features, ranging from news 
to entertainment. Five leading farm 
directors of local stations have been 
retained to feed news -in -depth and 
film from their areas. Each of them, 
in turn, supervises three other sta- 
tion farm directors spread thru 
their territories. Show's object ii 
not to cover spot news, but to dig 
beneath the major farm news 
stories to gather opinion, interpre- 

Calif. Standard 

Verges on Buy 

Of 'Sea Hunt' 
HOLLYWOOD -Ziv- V ds ,e. 

ported on the verge of a major 
reermal deal with Standard Oil of 
Califomia for its new "Sea Hunt 
syndicated series to start in Janu- 
ary. Standard's Chevron gasoline 
and RPM oil is sold in seven West- 
ern States plus Hawaii and Alaska. 
The agency is Batten, Barton, Dur - 
stine & Osborn, San Francisco. 

The troleum firm is said to be 
particularly hot for the Lloyd 
Bridges starrer, since it fills Stand- 
ard's desire for a fast- action tele- 
film show without the usual syndi- 
cation crime or Western melodrama 
angles. Client preference is report- 
edly for a 75 per cent adult audi- 
ence. Strong feminine viewer Inter- 
est in this type of show Is con- 
sidered a plus, since many Pacific- 
area bosses are two -car families 
with the gals buying lots of gas by 
brand preference. 

Currently, Standard is finishing 
a run with Guild's "Capt. David 
Grief' dise to expire at the end of 
the year. At one time, Standard 
also sponsored "Waterfront," dis- 
tributed by MCA. Both, in a 
broadly nautical sense, are similar 
to "Sea Hunt." 

KO in Rerun 

Package Pitch 
NEW YORK --R KO's television 

sales off -shoot is reported making 
an all-out bid for station sales on a 
package of some 46 feature films, 
most of which have made the 
rounds several times on TV. 

Last week, the firm sent wires 
to 150 TV outlets, the gist of which 
was that the features could be had 
at very reasonable prices. A total 
of 27 features in the package were 
at one time in the hands of Bank 
of America; the rest were gathered 
in various small package deals by 
RKO. 

Altho REO officials could not be 
reached for comment on Friday, 
it's mid the move is in line with 
General Teleradisi s rumored plans 
to close down its TV film sales 
operations and concentrate on low - 
budget feature production, after 
making a round of deals for existing 
TV properties. 

talion and to portray economic 
cause-and-effect. Also it seeks hu- 
man interest features and film legs 
showing Rural America at play. 

Lloyd Burlingham, veteran farm 
broadcaster, is einsec and Alex 
Drier, NBC news commentator, 
handles the news seg narration. 

Geographical Network 
Niles' techuigne for station clear- 

ance is unique and perhaps potent. 
He offers a custom -made geograph- 
ical network to national advertisers 
who buy os little as one spot per 
show per market. Each show has 
room for fosse spots. Station man- 
agers, Niles has found, are gener- 
ally eager to install a profession- 
ally produced half -hoar during the 
prime noon hour even on their por- 
tion of the income from one spot. 
Their thinking is that the show 
will easily sell additional spots to 
local advertisers. if not to other 
national ones, once the show is 
going. Portions of this additional 
income are, then rebated to Niles 
as distributor of the production. 

International Minerals & Chemi- 
cals, Potash Division, has already 
signed for a string of Southern 
markets thm their agency, Aubrey, 
Finley, Marley & Hodgson, Chi- 
cago. 

Other blue chip farm sponsors 
are now in negotiation, Niles said, 
with other announcements im- 
minent. 

Copyrighted material 
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Thin weekly chart covers the latest Pula. ratings Ex key local markets. It Includes network. local Ilra 
and locally originated film shown. By pointing out leading programs, the chart provides 0 ready guide 

to o'fl,"di'$ spot adjacencies in each market. 

Marko statistics shown are derived from Sides Management's current "Survey of Buying Power,' 
and cover only each market's metropolitan' areas. as defined by government apecificatio.,. Alnico they 

thus cannot include complete TV coverage or trading areas, they do provide comparative statistics for the 
chief population centers of TV Stations. 

ma symbol 7 )s for film Seri.. booked on a national spot basis. The 4-mbol "u" indicate. a UHP 
outlet. The symbol "et" points out program. originating lo an overlap market, yet securing ratings a1 
3.0 or better ln the market under study. For complete program and audience information und analysis, 
consult The Pulse, Inc., 15 W. 46 St., New York. 

PHILADELPHIA 
3 TY STATIONS- 1,160,300 TY HOMES 

renmsed by 7ue P.h. In Ne area surveyed 

Markel Statstia: 
as reported by Sales lamas.Mentl "Survey 
of Engine Parer." Time Cre-es are not 

inrlmiw of entire Tv coverage area, but 

embrace Metropolitan County area making 
up the center of population. 

Population--4,076,300 14th In U. S.) 
Buying Income -$7,695,112,000 

9th) 
Retail Sales -$4.628,585,000 (5th) 
Food Sales -51.032.686.000 15th) 
Drug Sales -5130,616,000 t5th1 
Automotive-4795,007,000 15th ) 

Above figures include following counties: 
Burlington, Camden and Gloucester 
Cos., N. J.; Bucks, Chester, Delaware, 
Mootgomory, Philadelphia, Pa. 

TOP NETWORK SHOWS 
1. Gmsemoke. WCAU, S 28.7 
2. Alfred Hitchcock, WCAU, 
3. Lawrence Welk, WEIL, S. 253 
4. G. K. Theater, WCAU, So. 23.5 
S. Godfrey's- Tales, Scouts, 

WCAU, M. 25.0 
6. What's My Line? WCAU, Su. a4.3 
7. Studio One Summer Theater, 

WCAU, M. 24.3 
I, Ed Sullivan, WCAU, Su. 24.0 
8. I've Got a Secret. WCAU, W 24.0 
8. Julius La Rosa. WRCV, 5 240 
8. Playhouse 90, WCAU. Tb. 24.0 

TOP MULTI -WEEKLY SHOWS 
I. News. Weather (11 p.mas 

WCAU, M..F. 133 
2. Mickey Mouse Club, WEIL, 

M..F 13.2 
3. Popeye. WF1L, M.F. 12.7 
4. Starr Theater, WFIL, M:F, 11.0 
0. Spott., Mlle. (11,15 p.m.), 

WCAU, O1: F 11.3 
0. World's Best Moyle, WFR. 

M.W P. 113 
7. Search for Tomorrow, WCAU, 

M: F. 10.6 
8. Guiding Light, WCAU, M: 4 10.5 
9. American Bandstand. WFIL, 

10.3 
10. Million S Movie, WCAU, 

TOP FEATURE FILMS 

Once- Weekly 
t. Premiere Perfurmanre, 

WEIL, Th.10 :45 -12:00 mid. .10.7 
2. Command Performance, WCAU, 

Su :1:00.3:00 p.m. 103 
3. Sunday light Mystery Theater, 

w'CAL', So.-11:36-12:00 mId 0.3 
4. Movie 3, WRCV, 

S.1t :00-12:00 cold. 8.1 
S. World's Best Mork, WITS., 

6.7:00.8:00 p.m 6.3 

Multi- Weekly 
1. W'orld's Best Movie, WPII., 

M.W., F. -So: 10 :45 -12 :reg mid. 11.2 
1. Million 5 ?Mete, WCAU. 

11 :30 -12:00 mid. 10.2 
3. Movierime U. S. .4., WFIL, 

M: F: 12 :30.2:3) t,.... 6.4 
4. MIWoo S Mariner, WCAU, 

M.4.4:304:30 p.m. SS 
I. Favorite Film Playhouse, WEIL, 

S ..Si,. -12:00-_5:00 p.m 0.4 

TOP SYNDICATED FILMS 
t. San Franciwco Beat )CBS). 

N'CAIJ, 0:10 :30 23.2 
2. Esso Golden Playhouse (01ffrW), 

WCAU, T.-10,30 14.7 
3, Waterfront (MCA). WCAU, 

Su.6 :30 133 
4. Highway Patrol (DO, WCAU, 

8. -7n0Á 13.5 
I. Byline (M á A Alaraader), 

WCAU, S.4130 12.0 
6. Popeye (Assoc. Artist). WFIL, 

al.-F.-6:00 12.7 
7. Whirlybirds (CBS). WCAU, 

W.4:00 12.5 
5. Susie (TPA), WCAU. M.7 ;00 12.2 
9, Star. Performance (Official). 

WCAU. 4.7:00 11.4 
f0. Annie 0.1eY (CBS). WCAU, 

S.4:30 11.0 
11. State Trooper (MCA), WRCV, 

M.-10:30 10.7 
It. Martin Kona (Ziv), WRCV, 

W.-10:30 10.7 
I3. Unexpected (Zit), WPM, 

Th:11 :30 10.5 
14. Your All Star Theater (Screen 

'Gems), WRCV, T :10:30 10.2 
15. Looney Tunes (Guild, Assoc. 

Artists) WCAU, S.-10:00 a.m. 9.7 
16 Public Defender (Interstate), 

WRCV, Su.-10:30 9.2 
17. Public Defender (Interstate), 

WRCV, W.7:00 9.0 
I8. Sheriff of Cochise (NTA), 

WCAU, Th.-7:00 5.5 
19. Crunch and Dia (NBC), WCAU 

S: 3:00 8.7 
20. Studio 57 (MCA), WEIL, 

Th.-9:30 8.5 

PROVIDENCE 
2 TY STATIONS-- 195,600 TY HOMES 

reps:. by Tre Puis. In tyre aies surveyed 

Market StatOfict: 
as reported by Sales Management's "Survey 
of guying Power." Them flaunt an not 
inclusive et em. Tv covrraBS area, but 
r ub.ace Metropolitan Ceunty era coal. 
up Le center of population. 

Buying 
Population--706,900 ,0 S.) 

lalst) 
Retail Sales- $809,372,000 (27th) 
Food Sales -5)76,887,000 (28th) 
Drug Solos- $29.233,000 127th1 
Automotive -$150,484,000 )28th) 

Above market statistics are for Provi- 
dence- Pawtucket and include follow- 
ing counties: Bristol, Kent, Providence 

TOP NETWORK SHOWS 
1. Climax! WERD, T'b. 31.1 
2. Playhouse 90, WPRO, TB. 28.8 
3. Cunsmnke, W'ERO, S. 283 
4. Name That Tune, WPRO, 7 27.3 
S. Julius Iva Ron, WJAR, S. 26.3 
6. Alfred Hitchcock, WPRO. Stt, 26.0 
6. Arthur Murray, WJAR, H 26.0 
8. 20th Century -Fox Hour, WPRO, 

W. 25.6 
9. Twenty One, WJAR, M. 25.5 

10. Not King Cole, WJAR, T. 25.3 

TOP MULTI-WEEKLY SHOWS 
L Faso Reporter. 'Nether HI p.m.) 

WJAR, M: F. 16.5 
2. Salty Shack. WPRO. M.P 14.6 
3. News, Weather (11 P.m.), 

WPRO. 131.-F 14.2 
4.' Range Rider, WJAR, 

M., T6. 11.9 
5. Million S Mork, WJAR, 

T.F 12.0 
6. Guiding Light. WPRO. M.- F 11.0 
7. CBS News, WERO, M.-E. 11.4 
7. Search for Tomorrow. WPRO, 

11.4 
9. Mickey Mouse 'Club, WPRO, 

M: F. 11.0 
20. News. Sports, Weather 

(6:30 pet.). 24.4. 10.8 

TOP FEATURE FILMS 

Once- Weekly 
1. First Night, 03.1AR, 

Su.-10:45-12:00 199 
2. Premiere Performance, WJAR, 

M.-11:1312:00 15.7 
3. Rig Moyle, WJAR, 

S.-10:45.12:00 12.3 
4. Best of Million S Mork, 

WJAR, So:12 :,0.2:00 NS 
5. Saturday Movie Matinee, 

NEERO, S.2 :00.410 8.7 
Multi- Weekly 

I. MiWon S Movie, WJAR, 
T.- F.)l ;15I2 :00 12.5 

2. Hollywood Moyle Carakade, 
WPRO, M.3.-If :15.12,$ 9.2 

3. Early Show, WJAR, 
al.-F.3.00.4)80 8.6 

4. Matinee. WJAR. 
!1: F: t :00.2:3e 6.6 

S. !Morning 3fo,)e. '0030.8. 
M.4..9:00.10:00 a.m. 4.4 

TOP SYNDICATED FILMS 
i, Hlabnay Patrol (7.1r), WJAR, 

T.-10:30 24.5 

2. Sheriff M Cockles (NTA), 
WPRO, 0 :7:00 183 

3. Kass Golden Plash.. 
(Official), WPRO, 0:10:35 18.5 

4. It.. Hudson's Secret Jounmt 
(MCA), WPMO, T.7 :05 163 

I. Stare Trooper (MCA), WIAR, 
M.-10130 13.8 

6. My Little Margie (Official), 
WJAR, W..6:30 15.3 

6. Kingdom of the Sea (Guild), 
WPRO, W.4:30 15.3 

8. Crunch á Deg (NBC), WPRO, 
S. -0:30 14.5 

9. Range Rider (CBS), WJAR, 
M., Th. -6:30 12.9 

10. 1 Spy ( Gulld), WJAR, 
W.-10:30 11.3 

11. Star and the Story (OEC:ciala 
WJAR, Su.-5:00 10.5 

12. 1 Led Thera Lives (Zlr), 
WPRO, 70.7:00 9.3 

13. Popeye (Assoc. Artists), WPRO, 
S. -8:00 a,m 9.1 

14. Looney Tunes (Gold á Assoc. 
Artists), WJAR, S.O:00 a.m. 8.4 

13. Annie Oakley (CBS), WIAR. 
P.4:30 5.0 

26. Am« 'o' Andy (CBS). WPRO, 
M.7:00 6.3 

17. Amos 'o' Andy (CBS). WPRO. 
M.-F.-1:00 5.6 

18. Rosemary Ck,onsy (MCA), 
WPRO. P.7:00 5.1 

19. Stu Erwin (Official), WPRO. 
4.9 

20. Sherlock Holmes (NTA), 
WPRO. Su.-11:15 4.5 

SEATTLE -TACOMA 
4 iV STATIONS- 314,600 TY NOMES 

reported by The Pulse In the area surveyed 

Market Statistics: 
as reported by Sates Management's "Survey 
of Buying Power." Tame Ilgures are sat 
Indus. of entire 1V coverage oak but 
embrace Metropolitan County ana mating 
up the ten). of population. 

Population- 777.800 124th in U.S.) 
Buying Income -51,628,460,000 

1191141 
Retail Sales- 51,071,272,000 )22d) 
Food 

-Deg Sales-$32,967,000 (24th, 
Automotive- 165,873.000 ( 27th I 

Above figures include following county: 
King 

TOP NETWORK SHOWS 
1. Wyatt Earp, KING. T. 27.3 
2. Warner Bros., KING. T. 23.4 
3. Lawrence Went, KING, S 23.) 
4. Dtaeytaad, KING, W. 22.8 
S. Ed Sunk.. KTNT, 95. 21.9 
6. Navy Log. KING, W. 21.9 
7. 064.000 Challenge, KTNT. Su. 20.7 
8. What's My Line? KTNT, Su. -20.4 
9. Climax! KTST, Th. 19.8 

10. Boxing, KING. W. 19.6 

TOP MULTI -WEEKLY SHOWS 
I. Early F4KIOo (6 :30 p.m.), 

KING. OL -F. 14.9 

M.F. 11.5 

3. All Star Movie, KINT, 
01.-F. 10.8 

3. Mickey 510nse Club, KING. 
10.5 

S. Wunda Wuoda, KLNG, 
M.4 10.2 

2. Cartoon Festival. KING, 

6. World Today (10:30 p.m.), 
KING, M..? ,.10.0 

7. Klno'a Performance, KINO. 
9.3 

8. S. Bareson, Misc., KING, 
M: F. 9.3 

9. Cumin Time. K01í0. M., T 8.4 
10. NBC Ness. KOMO, h 1 . 4 . 8 1 

TOP FEATURE FILMS 

Once -Weekly 
t. Channel S Playhouse, KING, 

Tb. 9:00.10:70 17.0 

2. Aody hardy Theater, KING, 
S..9:10.11:00 1311 

3. 1llddar Matinee, KING. 
S..3:00.4:30 12.2 

4. Premiers Performance, KTNT, 
S.10:30 -12 :00 10.6 

5. Rat 5 Theater, KING, 
S: 1 :00.3 50 10.4 

Multi-Weekly 
1. All Stot Moyle, KTNT, 

ht.-F..)ISlK11:30 10.8 
2. Kl." Performance, KING, 

M.- Sn.-10 :3042 :00 93 
3. King's Romero. KING, 

lt. Y: t2 :0 -z :On 5.5 
4. 1'Nescoue, KING. 

M.4.3:310:00 a.m. 4.8 
S. Queen's Movie, KIN(:. 

M,.F :10:00 -11:30 a.m. 4.7 

TOP SYNDICATED FILMS 
f. t Starch for Adseolure 

(Bagni )), KING, 55:7:00 22.0 
2. Sheriff of Coddle (NTA), 

KING, M. -7:00 20.2 
3. Silent Senke (NBC), KING, 

W..7 :34 19.9 
4. Whirlybirds (CBS), KING, 

Th.4 :35 16.9 
6. Highway Patrol (Zia). KOMO, 

Th. 7:06 163 
6. (Death Valley Days (U. S. 

Borax), KOMO, Th.4 :00 16.3 

7. Badge 714 (NBC), KING, 
Su: 9 :30 16.3 

L Man Behind the Badge (MCM, 
KTNT, 05.4:00 13.3 

9. Soldiers of Fortune (MCA). 
KING, Su.-8:00 13.1 

10. Captain David Odd (Guild), 
KING, Su. -5:30 14.6 

H. S0Odto 57 (MCA), ICING, 
F. 7.00 13.6 

12. Wild 13111 Hickok (Kellogg), 
KING. Th.-6:00 13.1 

12. Code Three (ABC), KING, 
Su -10:00 13.1 

14. Judge Roy Bean (Screencealt), 
KING. S.ó:00 12.6 

15. Waterfront (MCA), KTNT, 
F,Á:00 123 

16. Superman (Flamingo), KING, 
T.ó:00 11.6 

17. Rosemary Gooney (MCA), 
KTNT, W. -9:00 11.2 

II. Kit Carson (MCA), KING, 
S.4:30 10.8 

19. Lau of the Mohicans (TPA). 
KING. M.ó:00 10.6 

20. City Detective (MCA), KTNT, 
T.4:00 10.2 

SIOUX CiTY, IA. 
! TV STATIONS- 33,200 TV HOMES 

[seated by The Pulse in the area surveys. 

Matkrt SlalioHa: 
as reported by Sales Monageme is 'Purvey 
of 8uylos Power." These tlgwes are not 
Inclusive of entire TV cowraga area, but 
emwees Metropolitan County area nuking 
up the center of population. 

Population -113,500 (173d In U. S.) 
Buying Income -- $201,079,000 
116tatl 
Retail Sales -1147,730.0001161ät) 
Food Sales- 526.112.000 (179th) 
Drug Sales -54.639,000 1163d1 
Automotive -$33,023,000 (143d) 

Above figures Include following counties: 
Woodbury 

TOP NETWORK SNOWS 
1. Climax, KVTV, 313 

2. 564,000 Question, KVT1', T, 313 

3. Gunso;oke, KVTV, 8 37.3 

4. Ed Sullivan, K0TV, ga. 36.8 

S. Playhouse 90. KVTV. Th. 30.0 

6. Wyatt Earp. KVTV, T. 35.5 

7. What's My Line? KVTV, Su. -34.3 

8. Destiny, KVTV, P. . 34.0 

9. Godfrey's Talent Scouts, KVTV, 
M. 33.3 

IO. West Point, KVTV, F. 530 

TOP MULTI-WEEKLY SHOWS 
I. Newt. Sports (6 p.m.). 

1(1 t -, M, -E. 23.8 

2. Weather, ',larkels (6:18 p.m.), 
KVTV, M.-F. 22.6 

3. Weather, Sports, Me. 
(10 :30 p.m.), KOTV, 51:4 21.1 

4. News, MIto. (10:43 p...). 
KVTV, OLF 18.2 

S. CBS News. KVTV, OM.P. .., 17.7 

6. Weather, News (10:00 p.m.), 
KTJV, hi: F. 16.9 

7. Little Rascals, KVTV. M.-E. I5.7 

8. News. Sports (10:15 p.m.), 
KTIV, M.-E. 14.6 

9. Feauke Theater. KOTV, 
M: F. 14.1 

10. Kids' Korner, KVTV, M.-F.. 13.8 

TOP FEATURE FILMS 

Onu- Weekly 
I. Academy Award Pkuhoaye, 

KOTS', S :10:45.12:05 mkt. ....19.9 
2. Sunday Night Theater, ROTC, 

So.-10:45-12:00 mid. 119 

3. Premiere Performance, KYI V, 
3,10 :30 -12:00 mid. 11.6 

t. 4uuday matinee, KVTV. 
Su :2 :033:30 1L0 

5. Plu,tmuse 43, KVTV, 
5..4 :30.5:30 7,5 

Multi -Weekly 
L Foabme Theater, KOTV, 

31.4..11:0042:60 mid. 14.1 

2. Hour ( ;lass Theater. KOTV, 
T: Su: 111:15.12:00 mid. 0.2 

3. Movie, 10 tl, 31.1'.3:30 -S :OO 8.2 

TOP SYNDICATED FILMS 

1. Soldiers of Fonuae (MCA), 
KVTV. T.4 :30 393 

2. Highway Patrol (Z1w), KVTV, 
Th. 9 :00 343 

3. Studio 57 (,MCA), KOTO, 
M.4:00 318 

4. Sore Trooper (MCA). KVTV, 
r.9 :30 33.3 

S. Captain David Grief maim. 
KVTV, W.4:311 319 

6. Mr. District Attorney (Ztr). 
T.-10:00 29.5 

7. Whirlybirds (CBS), KVTV, 
Su.7:30 27.3 

8. Iasi M the Mohicans (TPA). 
KVTV, F.4:30 23.8 

9. Annie Oakley (CBS), KVTV,, 
W.ó30 23.3 

10. Cruncb A Des (NBC), KVTV, 
Su.4:30 17.3 

11. Superman (Flamingo). KVTV, 
5. 4:30 17.0 

12. Little Rascals (Interstate), 
KVTV, M.-F.-5:30 15.7 

13. Reader's Digest attest.), 
KTIV, 71.4:00 129 

14. Police Call (NTA), KTIV, 
S :9:30 a.m 7.3 

WASHINGTON, D. C. 
I TO STATIONS- 511,500 TV HOMES 

mimed by 1.. P,,ise in tir, area surveyed 

Markel SlotlsHa: 
as reported by Sales Management's "Sunny 
of Buying Power." These figures are mt 
Inclusive of entire 1V coverage area, but 

- embrace Metropolitan County area making 
up the center of population. 

Population- 1,802,100 f 10th in U.S.) 
Buying Income -43,979,860,000 

18th) 
Retail Saks -52.246,024,000 19th) 
Food Sales- $499.346,000 tilthl 
Drug Salas -598.952,000 (8th) 
Automotive-5420,335,0W 11 Oth ) 

Above figures Include following mustiest 
District of Columbia; Montgomery, 
Prince Georges, Md.; Arlington, Fair - 
Fax, Va. 

TOP NETWORK SNOWS 
1. Guostoke, WTOP. S. 263 
2. Wyatt Karp, WMAL, T. 20.9 
3. Tweet 00., WRC, M. 233 
4. Rd Sed8ea, WTOP, Su. 22.5 
S, WOaF, My. Line? WTOP, Su, 11,1 
6. Alfred Hitchcock, WTOP, Su. .J1.2 
7. Julius La Rosa, WRC. S. 20.7. 
8. G. E. Thcator, WTOP, Su. 20.2 
8. 864,000 Challenge. WTOP, Su. 20.2 
B. 20th Century -Fox Hour, WTOP, 

W. 20.2 

TOP MULTI -WEEKLY SHOWS 
1. 11 :00 P.M. Report, WEGE, 

N.F. 11.7 
2. Milt Grant, WTTG, MLF 11.5 
3. Oiortetime U. S. A., WTTG, 

M., Th. 10.4 
4. Late Show, s'1OP. ist: 9.7 
5. Golding tile, WTOP, M.- F 9.0 
3. Mickey Mouse Club, WMAL, 

M: P. 9.0 
.S. Queen for a Day, WRC, M: F, ., 9.0 
8. Search for Tomorrow. 1VTOP, 

M: F. 8.9 
9. Valiant Lady, WTOP. M.F. 8.8 

10. Love of Life, WTOP, M.-F. 8.6 

TOP FEATURE FILMS 

Once -Weekly 
1. East Side Kids, WTTG, 

S.-5:00430 16,6 
2. Safeway Theater, DRC. 

S.-10:30.12:00 16.1 
O. Saturday Matinee, SVTOP, 

5: 2:00.4:00 9,4 
4. Sunday Movies, SOTTO, 

Su: 1:00 -3:30 9.I 

5. John Wayne. WMAL, 
Th..s:00.9 :00 0.1 

Multi -Weekly 
t. Mo,letime U. S. A., WTTC, 

st.. Tb.. Su.4:0010 :30 9.3 
2. Lote Simw, WTOP, 

SI.4,,.- 11:1312 :00 9.3 
3. Washington )fovletime, N'ITG, 

Su: 10:30.12:00 53 
4. Premiere Performance, 58MAL, 

w..Th: 11:15 -12:00 x 

5. Clam 60. WRC. 51.4.-I:30.530 2.9 

TOP SYNDICATED FILMS 
1. HOthway Patrol (List, SITUP, 

S. -7,00 17.1 
2. Ramer or the Jungle (TPA), 

WTOP, 1V.7 :00 133 
3. Lune WOO (MCA), WRC, 

T.-10:30 11.9 
4. Code Throe (ABC), WMOP. 

Tó..7:05 10.7 
5. I Led Three Lfret (2h), 

WTOP, W. -7o$I 103 
6. Soldiers of Fortune (MCA), 

WTOP, M. -7:00 10.2 
6. Federal Men (MCA), WTTO, 

W :7:30 10.2 
8. Badge 714 (NBC). WTTG, 

F.7:00 9.7 
9. Pendulum (Thompson), WTTG, 

S.4:00 9.5 
9. Science Fiction Theater (Zio), 

WMAL, Su4:00 9.3 
11. Three Musketeers (ABC), 

WMAL, Su. -6 :30 9.3 
12. Stu Erin (Official), WRC, 

T.-7:00 9.2 
12. Men of Annapolis (Zio), 

WTOP, T.-7:00 9.2 
12. The Falcon (NBC). WTTG, 

W.4:00 9.2 II Annie Oakley (CBS), WTOP, 
F.-7:00 9.2 

16. Public Defender (Interstate), 
WMAL, F :9:00 8.9 

16, Esso Golden Playhouse 
(Official). WRC, Su.-14:30 5.9 

18. Jungle Jim (Screen Gems), 
WMAL., W.ó:00 8.8 

19. Favorite Story (Ziv), WMAL, 
F.-10:30 8.7 

20. Man Behind the Badge (MCA), 
WMAL. T.ó:00 8.5 

20. Reader's Digest (Tetestar); 
WTTG, W :9170 8.3 

20. Star and the Story (Official), 
WRC, W.-10:30 8.5 

STATION SIGNALS 
Robert Lemon, for the past six 

years station manager of WTI'V, 
Bloomington, Ind., has moved to 
WRCV -TV, Philadelphia, as di- 
rector of programs.... Jimmy Rid- 
dell, general manager, WXYZ -TV, 
Detroit, is in New York City at- 
tending meetings. . . . Boone 

Boggs has moved into Mike Schaf- 
fer s spot as supervisor of television 
promotion for WDBJ, Roanoke, 
Va. Schaffer has moved to a 
Portsmouth, Va., TV station... . 

A 19 -hour telethon broadcast by 
WNBC -TV, Hartford, Conn., to 
raise money -for State mental health 

association topped its goal of publicity and public relations d'. 
$50,000. Pledges totaled $54,216. rector of WPDC, New York, has 

The Oklahoma City Times and resigned effective October 15.... 
Daily Oklahoman has moved its Merger of WGR Corporation, op- 
director of advertising, Charles M. erators of WGR-AM-TV, into the 
Neel, to WTVT, Tampa-St. Pe- Transcontinent Television Corpo- 
tersburg as sales development di- ration was approved by the Fed - 
rector of its television subsidiary. eral Communications Commission. 

Charles H. Phillips, formerly Samuel G. Henderson Jr., has 
with Edward Petry, has been 

been upped to manager of \ \rGAN- named national sales manager for 
WCKT, Miami, Fla.... Leslie A. TV, Portaland, Me.... Bill Bar- 
Hollingsworth, for seven years ron, director of public relations for 

the Don Leo Broadcasting Systema 
radio and TV operation, is re- 
signing his Hollywood post. . . 
The fall meeting of the Indiana 
Broadcasters' AssociAtion will be 
held at French Lick, Ind., on 
October 25 and 26. Registration 
starts at 10 :00 a.m. on Friday with 
the first meeting scheduled at noon 
that day. Reservations should be 
made directly to the French Lick - 
Sheraton HoteL 

This Ones 
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Option Time, Must Buy 
,Must Go, Says Barrow 

Continued from page 3 

' new rules requiring the nets to 
:",;place programs rejected by' affi1i- 

ates with another station in the 
game community, if the sponsors so 
'-wishes. If an advertiser orders a 

station in an "overshadowed" mar- 
ket, the net would have to offer 
the program to the station. 

The report raises the question: 
Should affiliates in unordered mar- 
kets be allowed access to network 
programs not ordered by the ad- 
vertiser-on the basis of reasonable 
payment to both net and sponsor 
for the program? The Barrow in- 

. vektigators are not altogether sure 
this would be feasible, but would 
like the FCC to look into it. All of 
the suggestions on program clear- 
ance are designed to "improve 

, access to network service of inde- 
,. pendent stations, stations in over- 

shadowed smaller markets and the 
unordered affiliates in small mar - 
kets." . 

The present multiple ownership 
limitation of five very-highs and 
two ultra -highs per owner would 
be retained, but networks and mul- 
tiple owners could not own more 
than three very -highs in the first 
25 markets in the country. 

This cut -back of network influ- 

ence In primary markets could be 
effected without too much disloca- 
tion to nets, the report says. ABC 

would lose two stations, which ac- 
counted for about 35 per cent net 
income in 1958; NBC would lose 
two, forfeiting as little as 20 per 
cent by 1958 figures, and CBS 
would lose one presumably the St. 
Louis outlet not yet on the air, 
and so would lose no revenue com- 
pared with 1958. All would regain 
original investment thro sale of the 
properties, the report believes. 

Along the same lines of cut -back 
of network and multiple -owner in- 
fluence in primary markets, the re- 
port would rule out "multiple 
ownership" as a basis for network 
selection of affiliates. Also, diversi- 
fication would be effected in sta- 
tion buys and transfers by having 
"legal presumptions" in application 
procedures favor local applicants, 
and those not owning any stations. 
"Cash only" could be offered by 
station owners trying to acquire 
additional properties. Also, the 
Barrow group would repeal the 
MacFarland Amendment, "which 
prevents competition between ap- 
plicants In station transfers." 

Methods of enforcement of all 
these recommendations range from 
"self-policing" by networks to di- 
rect network regulation by the 
FCC, after Congress empowers it. 
(The Bricker Bill to regulate net - 
worJos was re- introduced in the past 

session.) The present control of 
the FCC over "stations only" leaves 
the agency unable to deal directly 
with network violations, the report 
finds. 

Altho the report recognizes the 
"great contribution" which the 
networks have made to television 
in the U. S., the over -all effect of 
network practices has been respon- 
sible for "significant restraints on 
the competitive situations and con- 
trary to the public interest. 

CBS Climbs 
Aboard Graf 
Spee Rerun 

NEW YORK -CBS' decision to 
schedule a You Are There" rerun 
next Sunday dealing with the scut- 
tling of the Graf Spee is spelling 
a small -scale bonanza of spot TV 
revenue for the network's outlets in 
11 States. 

The scheduling coincides with 
the first theatrical playdates of a 
Rank Film Distributors feature en- 
try, "The Pursuit of the Graf Spee." 
Alert Rank promotion staffers spot- 
ted the natural tie -in, and are 
scheduling a major TV spot cam- 
paign with more than a dozen ma- 
jor theatrical circuits on most CBS 
outlets in the film's opening cities. 

The co-op ad campaign calls for 
everything from minute spots to 
10- second -ID's to be slotted fore - 
and -aft of the "You Are There" 
from the theaters, the rest from 
Rank. 

Movies' 'Lost 

Audiences' 

Video's Gain 
Continued from page 1 

Ing ad agencies. In a series of 
special presentations at the Hotel 
Delmonico, \VOR execs will stress 
the tremendous impact and adver- 
tising importance of TV feature 
fims in the country's largest TV 
market. 

The pitches, to be aimed at some 
200 media buyers and account 
men, are considered in the trade 
to be particularly timely. Two of 
New York's ball clubs are in the 
process of exiting the city. One of 
them, the Dodgers, has occupied a 
large slice of WOR's evening TV 
time. Departure of the Flatbush 
squad will probably spell a major 
step -up in feature film use next 
spring by WOR. 

From its own standpoint, WOR 
is finding plenty of sales ammuni- 
tion in the Politz charting of movie 
viewing made last April in a special 
probability sample thruout 17 
New York counties. 

At least 7,757,000 viewers watch 
"Million Dollar Movie," the two-a- 
night series aired on a strip basis 
on WOR at 7:30 and 10 p.m. 
Slightly more than 45 per cent of 
viewers said that it was the movie 

TPA Sells to 
Japan, Korea 

NEW YORK -Television Pro- 
grams of America last week made 
the largest single Japanese sale 
and also wrapped up the first 
sale to Korea. The Radio Tokyo 
TV Network bought "Iassie," 
"Susie" and llamar of the Jungle" 
to air on its network, which in- 
cludes stations in Tokyo, Osaka, 
Magoya and Hokkaido. It bought 
"Lone Ranger" for Tokyo airing 
exclusively. 

HLKZ -TV, Seoul, Korea, bought 
three TPA programs, "Fury," "Ra- 
mar" and "Count of Monte Cristo." 

show they would most like to have 
remain on the air if all others in 
New York went off, a figure more 
than twice as high as the next rank- 
ing show- A solid 82.5 per cent 
of them said that they would find 
it "convenient" to watch a particu- 
lar film on "MDM ", as against a 
peak of 49.8 per cent for next - 
highest WCBS -TV's "Late Show" 
on Friday nights (since most people 
sleep late in New York on Saturday 
mornings). 

Of particular interest to adver- 
tisers, WOR feels, is the fact that 
the Politz study shows "Million 
Dollar Movie" is particularly strong 
in reaching the upper -income (over 
37,000) bracket, with 72 per cent 
of viewers in this segment dialing 
at least once a month as compared 
with scores in the 80's for viewers 
earning less. 

Texas RassIhl;' will Score with Your Audience Every Time 

You too will have the highest score 
for "TEXAS RASSLIN" is in the "TOP TEN" 

and we again admit 

IT 15 GREATER THAN EVER 
For realistic prices and auditions -phone, wire or write. 

MAURICE (MAURY) BECK Riverside 8 -2083 

RASSLIH Cadiz dustrial Mrd. 

u.02a1 g 

ST E_X«AS 
Dallas 7, Texas 

, 'Way ahead of all others" 

011* 
00 M.-,t" 

w 
"-- 1*Rt <''d" 
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THE FALL OuTLOOK 
FOR TV COMMERCIALS 

\ a...°.<.. 

HIGHLIGHT: 

Packaged Food 
Products 
on Television 

N. Y. Filmers Striving 
For City Co- Operation 

Film production of all types is 
beginning to gather momentum in 
New York. The number of films 
being shot for TV as well as for 
theatrical distribution is on the 
increase. At the moment there are 
three vidfilm series being filmed: 
Decoy" and "Big Story" are new, 

while the Phil Silvers show con- 
tinues in production. This is on 
top of several million dollms worth 
of TV film commercials as a key- 
stone. 

Spearheading the drive for more 
work in New York Is the Film 
Producer? Association of this city, 
which has elicited a notable degree 
of co- operation from the mayor's 
office. The aim of the FPA is to 
make it as painless as possible to 
produce films here. Also moving 
along the same lines is the National 
Television Film Council, which has 
enlisted the support of the unions 
for its "Keep 'Foi In the East" 

ceUnder FPA prompting, the 
mayor assigned Leo A. Larkin, first 
assistant corporation counsel, to 
handle producers' complaints. 
Movie makers have generally 
beefed that municipal red tape has 
blocked production here. The new 
degree of co- operation manifested 
by the city was indicated when a 
police detail was assigned to Hi 
Brostn's independent feature film, 
"Woman Without Shadow." Its 
objective was to expedite location 
shooting, and Brown's statement 
that twice as many sites were cov- 
ered daily because of the detail 
shows what was achieved. 

The detail cleared all police 
matters and obviated the necessity 
of the producers contacting in- 
dividual precincts in whose area 
the filin was being shot. Much 
more, however, remains to be done 

Offer New Bread 

Open -End Com'Is 
COLORADO SPRINGS, Colo. -A new development of the 

"open -end" television film com- 
mercial is being offered to regional 
and local bakers by Alexander 
Film Company here, using an 
award- winning animated series of 
spots budgeted originally at over 
$60,000. 

The light -touch commercials dif- 
fer from the usual open -enders in 
that it is almost impossible to tell 
that they are anything but custom - 
made for a purchasing client, 
thanks tgga "personalized" sound- 
track tales pitch which makes fre- 
gttent; mention,,thruout the spots 

:of- product names and the in- 
tegrated use of product shots of 
bread wrappers of purchasing 
clients. 

The series of 20- second and 60- 
second spots are available to bakers 
in every State except Indiana, 
Illinois, Iowa, Oregon and Cali- 
fornia, areas in which deals have 
already been made. Costs for the 
16 -spot package range, according 
to Alexander execs, from about 
*1,600 to $4,200, depending on 
market size. 

The commercials were originally 
developed for one client, but are 
released in other 'regional areas 
by arrangements developed by the 
Alexander firm. Using full cellu- 
loid animation, the spots feature 
humorous "breadtime stories," 

to improve shooting conditions in 
New York. 

City Sales Tax 

The FPA has presented Larkin 
with a bill of particulars and is 
awaiting his recommendations on 
or about October 15. He in turn 
has consulted with municipal de- 
partment heads to see what they 
are prepared to do to cut away 
red tape. One of the major prob- 
lems is the city sales tax program, 
which forces clients to other cities 
where no such costs must be met. 
Specifically, the practice of taxing 
a full film production if the prints 
are made in New York City has 
priced New York producers, who 
rely on print profits, out of the 
market. 

Among the other headaches are 
the 10-copy request forms which 
must be submitted to the com- 
merce department for processing, 
the exorbitant fees charged by the 
park department for shooting with - 
in its parka, the fire laws in film 
studios and buildings, which pro- 
ducers consider antiquated now 
that safety filin has come into 
universal use, and the restrictions 
on fusing minors. 

The FPA also wants the mayor 
to appoint a commissioner to deal 
aggressively with the problems of 
the entertainment industry, and 
specifically film in this city. When 
Leticia presents his recommenda- 
tions the mayor has promised to 
act on them. 

Meanwhile, there have been 
signs that the FPA and the NTFC 
may join forces so as to constitute 
a stronger unit and avoid dupli- 
cation of 'effort. Several meetings 
between the two organizations 
have been held to explore the pos- 
sibility of effecting a merger. 

The FPA is beginning to take 
steps toward the formation of an 
Eastern industry -wide society that 
would give awards to functional 
film -that is, commercials, sales 
training and industrial films. This 
body would also support the East- 

Majors Carving Hollywood 
Slice of Com'i Filming Pie 

By BOB SPIELMAN 
The major motion picture pro- 

ducers are carving a significant 
slice of the TV commercial busi- 
ness for themselves. Those that 
entered the field approximately 
a year ago, e.g. Warner Bros., 
M-C -M, 20th Centurv-Fox thru its 
association with All- Ñcope, cannot 
yet compare in dollar volume with 
Universal, which -.began commer- 
cials production six years ago (or 
with such producers as Sarre, Hal 
Roach, et al.), but they have 
already outstripped many lesser 
production companies. 

Proportionately they are pro- 
gressing far faster in the commer- 
cials business than they did when 
they first took the plunge into TV 
entertainment programming. The 
principal reason 's, of course, that 
they have made far fewer mis- 
takes (albeit M -C -M has closed 
down its commercial animation de- 
partment, finding it more eco- 
nomical to farm out animation to 
independent producers). 

When the majors first moved 
into the commercial field there was 
considerable skepticism among 
agencies as to the quality of 
product they could turn out and 
as to what its cost would be. This 
skepticism has nosy dissolved. The 
majors have proven themselves to 
be competitive in both quality and 
cost. 

Facilities the Answer 
The key to their success con- 

sists principally, perhaps, of the 
tremendous facilities they can offer 
to an advertiser. An M -C -M or a 
Warner Bros., with. 30 sound 
stages, rows of standing sets, flats 
and scenery ad infinitum in stor- 
ege, and back lots for location 
shooting, provides diversity that 
no other producer can match. 

ern film industry thru promotional 
actjyities and would set up special 
courses to train, young people. 

The bi question, how will the producer has worked out a newer 
and better technique, or that there 
is something lacking in the per- 
formance of the first producer. It 
may also be that the product is 
changing the style of its commer- 
cials so that it no longer fits into 
the groove of the studio at which 
it had been shot in the past. 

The over -all cost, most agencies 
feel, does not vary significantly 
between majors and independent 
producers on most jobs. There are 
exceptions. On small jobs, such 
as a single 20- second commercial, 
the majors, which have stand -by 
crews and can probably maneuver 
the spot onto a stage already in 
operation, can produce at sig- 
nificant savings. (On one such job - 

a bid by Universal was one -third 
that of an indie.) The other in- 
stance is when a commercial in- 
volves large production facilities. 

There are other advantages the 
majors can offer an agency. Prob- 
ably the most important are their 
opticals and special effects depart- 
ments, which most independent 
producers cannot match. 

There are other extras, such as 
the majors' ability to make their 
stars available. e.g. Warner Bros.' 
Natalie Wood, but these come 
mostly on a job -to-job basis, and 
an advertiser cannot count on them 
in reaching a decision. 

No figures are available as to 
whether or not the majors have 

(Continued on page 26) 

majors allocate their tremendous 
overhead, has apparently been 
solved by setting a standard over- 
head charge for all commercials. 
This includes the use of all facil- 
ities and departments, unless some 
type of special production is 
required. 

What, in effect, has happened 
is that the overhead charge in 
many instances amounts to less 
than an agency would have to 
pay for the same services on an 
individual basis. For example, a 
commercial involving considerable 
production is assigned to M -G -M. 
The studio already has astanding 
set, permanently lighted, on which 
it can be shot. All that is necessary 
before the spot goes in front of the 
cameras are some minor adjust- 
ments. At most other studios the 
set would have to be constructed, 
lighted, then torn down again, 
costs which would exceed the 
hi-G -hl overhead charge. 

This modus operandi has en- 
abled M-C -M to underbid other 
producers in many cases. Some in- 
dependents now charge that the 
majors are deliberately underbid- 
ding and taking losses and that 
this is the type of competition they 
cannot afford to meet. 

Cost Variations 
Underbidding, however, is an 

old practice in the commercials 
field which nearly all producers, 
both large and small, have used it 
some time to attract new accounts. 
Altho there are some agencies, 
e.g. Leo Burnett, which tend to 
give business to the lowest bidder, 
m o s t, e.g. McCann - Erickson, 
Young & Rubicam, J. Walter 
Thompson, place commercials with 
producers because of past reputa- 
tion and association, whether the 
bid happens to be the lowest or 
not. 

When a product is switched 
from one producer to another, the 
reason is generally that the second 

Canadians Put Up Dollar Barriers 
Against U. S. -Shot TV Commercials 

TORONTO -Producers of TV 
commercials in Canada are begin- 
ning to ivorry oboist the competi- 
tion from their counterparts in the 
United States. To flat end a new 
ruling about Commercials made in 
the U. S. has -been obtained from 
the customs officials here. 

Advertising agencies had been 
looking increasingly toward U. S. 
producers for their commercials. 
But in light of the new ruling, 
more work may now stay in 
Canada. If not, Canadian pro- 
ducers may seek new tariffs against 
importation of U. S,- produced 
commercials. 

Under the ruling, the complete 
charge made to any importer for 
the first print of 16mm. TV com- 
mercial made in the U. S. for 
Canadian use is subject to ap- 
praisal. 

The appraisal is based at not 
less than the complete charge 
made to the Canadianimporter for 
the production of the negative, 
plus the value of any Canadian 
content in the production. 

The "Canadian content" referred 

to includes the value of all material 
prepared by or on behalf of the 
importer and furnished to the U. S. 
film producer. 

. Special Appraisals 

Film made in the U. S. for a 

U. S. company and brought in for 
use by its Canadian division will 
be appraised at $9 per linear foot. 
Prints brought in by ad agencies 
for reference purposes only are 
subject to appraisal at 15 cents 
per linear foot, and they will be 
reappraised if imported at a later 
date for TV use. 

When the first print is imported, 
under either for -use or for- refer- 
ence stipulations, the customs in- 
voice must contain a complete 
description of the film. Any sub- 
sequent shipments of the same 
film, when properly identified, may 
then be cleared on the basis 
of the appraised value per linear 
foot, as detailed by the Customs 
Department, 

But, said the Department "It 
will be the responsibility of the 
importer to furnish the Collector 

of .Customs and Excise with the 
means of identifying the subse- 
quent,print importations with the 
entry under which the prime 
importation was made:" 

Formerly filins were appraised 
not on the basis of the production 
cost of the films, but rather on 
strictly the length in feet of the 
filin as if it were only a print. 

Sales Tax 
Another problem in importing 

Him into Canada is the matter 
of salts tax.. 

On 16mm, TV film commercials, 
the sales tax is to-apply on a value 
of $9 per foot, the footage to be 
the original print on which the 
production value is concentrated 
as distinct from release prints or 
copies. 

The sales tax Is further to apply 
on the actual charge made by the 
producer for the quantity and 
footage of prints produced from 
the original. 

The values referred to are ap- 
plicable whether the firsts are 
black and white or color. 

Rowe Loves That 
Crazy 'Carousello' 

American sponsors and their 
agencies have long argued the 
value of hard sell versus soft sell. 
The Italians have a gimmick that 
can best be described as "trick 
sell." The idea is to lure the TV 
viewer into an action- packed 
sketch, revealing no hint that the 
result of the action will have a 
commercial tie. 

Such intriguing commercial ap- 
proach has fascinated viewers so 
much that -a whole program is 
devoted to "commercial ' fare. The 
segments of the show are telecast 
from Rome and from Naples. It's 
called "Carousello" and has a thea- 
ter format -curtain, lights and all. 

A chatming hostess does some 
chatter between the takes. With 
her fade -out, the viewer is imme- 
diately plunged into a violent 
action such as a couple in com- 
plete desperation trying to kill a 
mosquito during the wee- limos 
of the morning. Hitting at the.pest 
with everything handy, the) man- 
age to wreck the apartment. The 
husband is driven to the brink of 
murdering his wife, when the 
charming hostess cuts in with, 
"Don't let this happen to v ou. 
Use such- and -such bug spray. 

Then the action goes no, with 
more action shots, many of which 
are sports clips spliced before the 
commercial bits. A girl is drown- 
ing after a water skiing accident; 
she comes up with a toothpaste 
smile. 

Since the ending is never tele- 
graphed, audience reaction has 
been very high. So intrigued are 
they over how a given sketch will 
end, that "Carousello" has become 
one of the top shows at 7 p.m., 
Rome time. 
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COMEDY COMMERCIALS 

Avoid Confusion by Fusion of Gag 

And Sponsor's Ubiquitous Product 
By COURTENAY MOON 

Vice- President and Director of 
TV and Copy 

Guild, Bascom '& Bonfigli 
. Everyone knows at least one TV 
coywriter capable.` of doubling 
you up with the greatest gasser 
ever told. He heard it from a guy. 
He's a carrier, not a creator, and 
he'll make his money other ways 
equally as rewarding, bait he won't 
write the stuff. 

The ability to create a funny 
situation, tuna of phrase, sight gag 
or what- have -you, has nothing in 
common with the critical faculty 

of even the possession of the pearl 
nó American wants to be without 
-a sense of humor. 

The appreciative faculty and the 
creative faculty are two different 
things. And herein lies the heart 
of the matter. You don't turn ad 
men into humorists. You do it just 
the other way around. You can 
teach a writer the fundamentals of 
selling in film, but you can't teach 
him to be funny in film. That's a 
gift. - 

I know the use of humor in TV 
advertising for food products -or 
anything else for that matter -is a 
highly controversial subject. 

Scoffed at by the more sedaté 
members of the trade, It nonethe- 
less remains an effective sales ap- 
proach when conventional methods 
prove inadequate to stimulate con- 
sumer interest. That's because 
humor is high in,recall value. What 
you enjoy, you remember, and you 
remember it in a favorable context. 

"Humor" Out of "Sell" 
A funny commercial, however, is 

NOT one in which the announcer 
first drops his pants and then goes 
into a straight sell. The humor 
itself is not superimposed, shroud- 
like, over the body of the sell. It 
comes out of the sell, out of the 

product or some circumstance re- 
lated to the product, só at all times 
there is a unity of thought. Fusion 
is perhaps a better word for it. 

For instance we have estab- 

lished Wheat 
instance, 

(Ralston Pur- 
ina. Company) as the Grown -Up 
Cereal from Checkerboard Square. 
So we construct a food commercial 
in which the humor stems from 
the fact that Wheat Chex are big 
and grown -up. 

We open on.Lee Goodman (an- 
nouncer) dressed in conservative 
business suit, plus string tie, \Vest - 
era hat. He is sitting behind a 
fancy Victorian breakfast table 
with candelabra, silver bowl, etc. 
The table sits out in what appears 
to be an endless plain. There are 
a few cactus plants. Back of the 
table in a large cage sits an eagle. 

LEE: Howdy, folks. Out here 
they call me Tex, and out here's 
where we like things big and 
grown -up. My pet canary, for in- 
stance (MOTIONS TO EAGLE). 

Caravel Proudly Presents 

TH3 MAJOR FILM STUDIO 
THAT NEW YORK HAS NEEDED! 

26,000 Sq. Ft. of Working Space 
MAIN STAGE: 75 Ft. x 100 Ft. 
INSERT STAGE: 27 Ft. x 54 Ft. 
Six Editing Rooms 
Seven Costume, Makeup and 
Dressing Rooms 
All Animation & Art Facilities 
Opticals & Special Effects 
Carpenter Shop & Prop Dept. 
23 Ft. Elevator (holds large car or 
medium -sized truck) 
31 Ft. Projection Room (35mtn & 
18mm) 
Film Vaults and Storage 
Air Conditioned 

AND 

TIDE FINEST PERMANENT 
CREATIVE TEAM PRODUCING 
MOTION PICTURES FOR 
INDUSTRY, GOVERNMENT 
AND TELEVISION TODAY. 

;rii 
rrF° 

01-61. 
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iiiCL[1111i 
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Specially Designed 
and Constructed 

for the Most Efficient 
and Economical Production 

of Industrial Films and 
Television Commercials 

its modern, new, one -stop 
film production center in the 
heart of midtown New York City 

NEW LOOK FOR A 

FILM PIONEER 

Caravel, a filin pioneer and leading producer of 

motion pictures for Industry, Government and 
Television for Over thirty -seven years, has con- 

solidated its creative staff and production facilities in the first new ma- 

jor film plant built in New York in over a quarter of a century. As 

of October 23, Caravel will make available to its motion picture clients 
the largest stage and the most complete one -stop filin production building 
operated by an independent producer in the New York area. 

WE INVITI 

YOUR VISIT 

ONLY MINUTES AWAY from. the nation's busi- 

ness and advertising headquarters. 

CARAVEL FILMS, INC. 
20 West End Ave. (60th St.) New York 23, N.Y. CI 7 -6110 

Ltpmua 
o II PRODUCING BUSINESS FILMS FOR AMERICA'S LEADING ADVERTISERS FOR 37 YEARS 

RI VOR 

And- (SOUND: GROWINQ 
OF HEAVY BOMBER, TO 
VOLUME DURING S 

SHOT OF PLANE 
QUICKLY UNDER AND O 
there goes mboy's model airplapp, 
And for breakfast we go in a Iii 
way for the gown -up cereal.. 
Wheat Chex. Y'see, when ft 
comes to flavor, Wheat (Axes 
have got a real, wide - open 
whole - wheat flavor - a flevos 
that's got more get -up- and -go than 
you find in cereals made mostly to/ 
he little buckeroos. That's what s 
really big about Wheat Chex -tbs 
favor -packed right into these bite - 
size little biscuits of toasted when 
and when you fix 'em up with miM 
and sugar they've got a sturdy 
whole-grain texture that keeps 'aril 
-wisp and crunchy the whole bowl 
`hru. So whether you live in At 
State of Rhode Island, the State of 
Texas, or the state of hunger, you 
can start the day in a mighty big 

with Wheat Cher, the grow 
up cereal from Checkerboard 
Square. 

Admittedly, this commercial 
isn't a gasser, but it's an excellent 
example of how humor points up 
the basic selling idea when it 
stems from a point of product su- 
periority.. In this case, the hum/ 
also blends with the sell. Don t 
ever split the two. That's probably 
the most easily broken rule in pro- 
ducing this kind of material. An- 
other rule, even more inviolate; 
never run a gag that's either fey 
or fly. 

Now, what about producers? 
Best of all are producers who 
themselves have written or ppeep 

formed and hence have a real feel- 
ing for pace and timing, the per- 
ception to spot a gag that won't 
play, as well as the ability to 
sharpen one that will. Our pro- 
ducers are ex- writers, ex- perform- 
ers, who also possess a nice ear 
for sell. 

Peach of a Turkey 
This doesn't mean we can't pro- 

duce a turkey. Ralston was com- 
mitted to a tie -in campaign for Ry 
Krisp Ry -Krisp and tite Cling 
Peach Association. Problem: How 
take the ubiquitous peach salad 
served with Ry -Krisp and give the 
audience something fresh and dib 
ferent. Idea: \Ve parody the typical 
home economist. 

We tracked down Jane Connell 
of "New Faces" and Blue Ange 
fame to play "Bertha," the Home 
Economist. Jane's a superb satiric 
and comedienne and the material 
as written was a bona fide bur - 
lesque of Mary Margaret McBrid 
and your Cousin Fanny all rolled 
into one. The commercial was 
peppered with sell. Jane's per- 
formance was terrific. The com- 
mercials fractured us. Actually, 
they're among the funniest we 
ever produced. But we never fig- 
ured one thing. The female au- 
dience took Miss Connell straight. 
They thought she was a real char- 
acter and they resented her antics. 

But one interesting and, I think, 
cogent reason emerged which 
helped explain the adverse re- 
action. We thought we had made 
the characterization quite broad 
and clear in its meaning. But we 
found that we had left room for 
enough women to identify them- 
selves with "Bertha" as a house- 
wife. She coed have been taken 
as a kind of whacky housewife 
heavy with the corn -pone talk. And 
as long as there was some doubt 
about her identity, many women 
thought she was making fun pf 
housewifery. Moral: Don t parody 
the housewife. And we don t. 

Clients Like Humor 
Is humor as an advertising gom- 

modity a tough thing to sell to 
clients? Oddly enough, the answer 
is "No." The more conservative 
the client, the more immediate íl 
the approval. Maybe it's because 
opposites attract. But this isn't it. 
Nothing binds like sales. No, tko 
big problem remains with the tal- 
ent, and not the least is the an- 
nouncer. 

The typical TV announcer wlt}l 
his fatuous smile and stereotype 

(Continued on page II 
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See 'Personal' Nature of Filming 
As Producer Growth Limitation 

By CHARLES SINCLAIR 

NEW YORK -Commercial film 
producers here may differ on many 
issues, but they see eye -to -eye on 
one topic, a checkup by The Bill- 
board shoes- there's not likely to 
be the development of a "General 
Motors of Film Spots," even tho 
there's been some signs of a possi- 
ble merger trend in the field. 

Here's how some typical film 
makers voice it. 'This is a business 
of finger -tip control," says Harold 
Wondsel, president of the Film 
Producers' Association and of 
Wondsel, Carlisle and Dunphy. 
"It's a personal business, like the 
producing companies in the legiti- 
mate theater," says Steve Elliot of 
the Elliot, Unger & Elliot firm. 
"For every merger, there are a 
couple of guys who decide to go 
into business for themselves," says 
Dave Pincus, veteran head of Cara- 
vel, who just opened a new studio 
plant in New York. "The field may 
shake out some more, and more 
firms may merge, but this business 
will never become a complete fac- 
tory assembly line," says Mickey 
Schwarz, who recently merged his 
ATV facilities with those of MPO. 

The key to the fact that the 
total population of the commercial 
film field stays somewhat constant 
(at around 30 firms in the East) 
even the there have been arrivals 
and departures is the word "serv- 
ice." 

"Producers are developing defin- 
ite styles," says the head of one New 
York filin firm. "An agency will 
find that a producer's style matches 
what they want, and then they will 
often stick with him thru many 
cycles of commercials. But there 
are many agencies, many more 
products, and an infinite number of 
different commercial needs. No 
one company can ever give the 
personalized service needed for 
such an across- the -board treatment. 
So, there will always be a num- 
ber of different and independent 
producers who are supplying these 
special services." 

Personal Touch 
Producers are willing to admit 

that some of these personalized 
touches are far from being the 
backbone of the business. Agencies 
usually assign about 80 per cent of 
the Nov York commercial film 
business among only six or seven 
producers, for example. But, it is 

in the realm of that marginal 20 
per cent that individual creativity 
and production style of the smaller 
independent -whether it be in 
the field of animation, humorous 
have- you -snakes its biggest mark. 

"Some of these specialists are a 
bit on the 'maverick' side, and are 
perfectly happy to run a small and 
compact business. They have no 
intentions of being a branch of 
one of the larger film companies, 
much less become a cog in the 
production process of some film 
giant." avers producer Steve Elliot. 

Making commercials calls for a 
rare combination of skill, patience, 

+>' diplomacy, speed and film know - 
ael: how, agencies admit. For that rea- 
tlt" i son, the anti -consolidation trend is 
5a0 constantly kept in motion by film 

.-makers who split off from large 
companies- particularly those get- 

- ting larger steadily -to form their 
own shops. 

"This is one of the rare busi- 
nesses where a man can operate 
out of a telephone booth,' says 
MPO executive Mickey Schwartz. 
"Every production facility is avail- 
able for rent, from cameras to 
cast to lab work to projection. 
What's needed is talent, and if a 
man has it, he can always decide 
that he'd rather be in business for 
himself." 

New Film Firms 
Other producers point out 

another factor which works against 
consolidation into giant companies: 

the close link between film pro- marginal benefits and so on. So the 
durer and agency. "It's a little door is always open to the man who 
like the days in the agency bttsi- decides he can round up some 
ness a few years back when ac- close friends, warm up his con - 
count executives would walk out tacts, and make it on his own." 
with an account and start their Agencymen are familiar with 
own agency," says Caravel's Dave this pattern. Transfilm exec Bob 
Pincus. "Few firms are really big Klaeger, for instance, formed his 
enough to hedge against this with own operation not long ago. Abe 
stock options, 'service -in- depth; Liss left the same firm to form 

Electra. Bob Lawrence, one of the 
largest Eastern producers, was once 
with Jerry Fairbanks. Harold 
Wondsel of WCD Productions was 
formerly head man at Sound Mas- 
ters. Producer Marty Ransohoff 
was with Caravel. When Story - 
board Productions cut back, sev- 
eral former employees started 
Quartette. And so it goes, despite 
such blending as the MPO -ATV 
merger and the absorbtion of the 
Five Star group on the West 
Coast not long ago by 20th Cen- 
tury-Fox. 

What Am I Bid? 
Another point on which film 

producers are making their opin- 
ions felt, more and more, is the 
matter of film bidding. 

"You're usually buying a known 
talent," says one film company 
head. "Therefore why shop all over 
the industry for bids that may 
vary only a few dollars? Few pro- 
gram producers or sponsors would 
ever dream of presenting the 
format of a new show to several 
stars, and then ask for low bids 
on performing in the series, yet 
the same philosophy. is carried out 
every day in the commercial field. 

AUTOMATIC COST ESTIMATOR 

...YOURS WITH THE COMPLIMENTS OF C Z 
If you produce, buy, sell, or use films, you'll appreciate this 

automatic film footage & cost estimator. It's a "slide rule" for the film 

industry .. , a fast, easy way to figure footage, ,frames, running time, 

and processing costs for 16 mm or 35 mm film. The "estimator" 
and instructions are yours without cost or obligation. 

i e.;35is Motee trcrtaa iu R TiMf- ZOOTAGE -LOST EST1MATOB i6"/i?" t93 

ì se arim MKS TM ti e u a isa, a:.r OWES 

s o- t a,S 
ACE 1a.pncj.... 
+,.r..., .t.15 35,qli 

451 :sewastt stOlga 

st a 

081501.918111) FM Nomura yn te. sáw,,41. r te, ILT. 

Producers, film buyer. editors, advertising age cles, 
Iv stetlona, tins production personnel: Krndly usa this 

coupon or vires on your business letterhead. 

Consolidated Film Industries 

Send me your FREE automatic film footage & cost 
estimator. No obligation, of course. 

name 

title 

company 

address 

city :one state 

CONSOLIDATED FILM INDUSTRIES 

959 Seward St., Hollywood 38, California 
H011ywood 9.1441 

521 W. 57th St., New York 19, New York 
Circle 6.0210 
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HOW DO YOU FILM 

"FOOD FOR THOUGHT" 

"Food for thought" is the "sell" in your storyboard 
that puts results in your commercial ... 
,... an elusive element often lost between 
' storyboard and film. 

We pride ourselves in our-ability to translate 
your message into film as you conceived it - through 
meticulous care for detail and genuine 

creativity guided by your specific sales message 

throughout every step of production. 

on't lose your "food for thought "... 
don't lose the "sell" in your commercial... 
put it where it belongs... in the minds 

'of your viewers. Contact Guild. 

NOW IN PRODUCTION 
NOX LEMPERT, exec. producer 

WELCH'S TOMATO JUICE 
RONZONI CLAIROL 
TOOTSIE ROLLS SUCCESS WAX 

contact: 
NORM ALPERIN 

GUILD FILMS 
cw,.wT 

.COMMERCIAL & INDUSTRIAL FILM DIVISION 
460 PARK AVENUE NEW YORK 22. NEW YORK 

MURRAYHILL 8-5365 

Second FPA Workshop Will 
Bolster Let -Us -in -Early Plea 

By BOB BERNSTEIN 
Film producers, waging a cam- 

paign to induce ad men to let 
them participate at an earlier 
stage in commercials, are experi- 
menting with numerous devices 
and combinations and are develop- 
ing techniques to lend creativity 
to their thesis. Out of this will 
come the commercials of 1958 -'59, 
according to members of the Film 
Producers' Association of New 
York. 

At the second TV Workshop in 
New York's Avon Theater on 
October 29, FPA's 30 film -pro- 
ducer members will demonstrate 
their creative prowess. This semi- 
annual event, attended by hun- 
dreds of ad agency execs, has as 
its theme this month "experimental 
techniques with film for TV." 

Trend -spotters meanwhile pick 
the following as newly emphasized 
this. fall and likely to be discussed 
at the FPA meet: 

Location shooting, with scenic 
values bringing backgrounds into 
more prominence. 

Unity of design, with scenery 
and costuming benefitting from 
fashion experts and designers, and 
program commercials tying in with 
locale and style- of show- content 
to a much greater extent. 

More use of the Rotoscope 
which combines live action and 
animation in a single sequence, 
since animation has been proven 
an attention- getter but products 
look better live. 

Frequent use of musical combos, 
with instruments given specific 
characterization paralleling ele- 
ments of the product. 

Name tomposers, lyricists and 
musical directors to ensure higher 
quality jingles, segues and sophisti- 
cated music forms. 

Shooting Board 
Wondsel, Carlisle & Dunphy, 

Inc., will probably show'its "shoot- 
ing board, a super -elaborate story - 
board with sketches framed "in 
true proportion," opticals, camera 
movement, sound cues, etc., adding 
production values at a pre- prodtic- 
lion stage. "It's a treatment instead 
of an outline," say \Vondsel brass. 

Transfilm has invested thou- 
sands to develop what it calls 
"double -image superimposition cin- 
ematography." Exec Veepee \Val - 
ter Lowendahl describes it as 
"trick photography highly adapt- 
able to production of commercials, 
using live actors in live settings 

rather than rear screen projection, 
producing location shooting at 
home." 

The FPA clinic will fall into five 
segments. Part One will feature 
experimental photo techniques, 
Steve Elliot co- ordinator. Pro- 
ducers have been given three sub- 
jects, a still life, a product in 
motion and a curvaceous TV 
actress, to interpret as their 
imagination dictates. FPA is mull- 
ing theatrical release of the results 
as an art short -subject. 

Part Two features experimental 
animation techniques, Morey Fautz 
co- ordinator. Producers have been 
given a cartoon character named 
Carrie Nation and must show de- 
velopment of same via animation. 
Part Three. features practical ap- 
plication, (Dave Pincus or -ordi- 
nator, and it is here that producers 
will exhibit new cbnrmercials. 

New Color Process 
Part Four will be a demonstra- 

tion of results of the new inter - 
negative color printing facilities in 
New York. This is a fast method 
of printing "together" instead of 
three separate times. Bert Hecht is 
coordinating this and Part Five, 
devoted' td recent developments in 
technical services, highlighting op- 
tical and recording means. 

FPA is made up of producers 
who do 90 per of New York's 
commercials, New York in fun 
accounting for 75 per cent of the 
nation's commercials. Its 'current 
mission aimed at copy, production 
and creative personnel of the city's 
agencies is expected to have an 
overflow audience into a second 
presentation of the workshop pro- 
gram. 

Thp actual results of the experi- 
mentation and what new directions 
will be indicated may not be re- 
solved for months, FPA has a 
strong case in the very fact of its 
experimenting for ad agency solons 
to pause and focus. To underscore 
the industry,position, the workshop 
will eliminate all specific credits. 
What Madison Avenue will see is 
"the progress and creativity of film 
producers as a whole." 

The first workshop, last April, 
time* light on the implications of 
videotape for TV commercials, 
stop -motion puppetry, paper sculp- 
ture, adaptations of the theatrical 
approach, limbo photography, jew- 
elry and a hundred scattered areas. 

asked to narrow the focus to 
the thesis that they should be 

rought in at the very beginning 
in the planning of a commercial 
and its content. The unusual de- 
vice of a competitive challenge, in 
giving them all the some subject 
matter, should prove how many 
ways they can help clients get 
away from stereopes, according 
to an FPA spokesman. 

Other FPA Activities 
The fall theme is being echoed 

in. FPA'; other activities, its speak - 
Mrs' bureau; government', education 
and industry screenings, and liaison 
with other trade associations. 
October 30 will see a debate 
before the Industrial Audio-Video 
Association, a group limited to film 
execs of 50 top U. S. manufac- 
turers. The LAVA Convention will 
also attend the workshop presenta- 
tion. FPA will present a paper on 
color film in TV and highlights of 
its workshop at the November 20 
meeting of the Association of 
American Advertising Agencies. 

The FPA let- us- in-early cam- 
paign -has been meeting with 
generally good bit cautious agency 
response. "We must naturally and 
inevitably turn to the producers 
for creative help, since they're on 
top of the latest techniques and 
often employ nimble minds that 
equal if not outrank our own," 
says a McCann - Erickson exec. 
"Why not invite them in at the 
ground floor?, If their ideas are 
useful, we're better off. If not, no 
harm is caused," says a Leimen & 
Newell spokesman. 

On the negative side, one adman 
thinks producers have private axes 
to grind and will push for their 
pet techniques or most profitable 
processes. And another thinks no 
producer with many accounts can 
be -as close to an advertiser's needs 
and problems, as the most junior 
meeinber of the agency team serv- 
icing the account. "If we want to 
keep New York as the center of 
commercial production," answers a 
Benton & Bowles account exec, "it 
is to our advantage as well as the 
producers' that we practice the 
two- heads -are- better -than -one phi- 
losophy. It can only result in bet- 
ter commercials and profits for all." 

Whatever their opinions to date, 
the ad men are expected to turn 
out en masse for the FPA pres- 

This time producers have been entation this month. 

selling 

the finest in foods 

with the finest in film 

we know how 

WE C°N DD 

We're proud to highlight among 
our fine food photography 

such good names as: 

ARMOUR'S 
Frozen Turkeys 
BORDEN'S 
Ice Cream L Dairy Products 

CHEF BOY- AR -DEE 
Beofaroni a Pizza Pie 

DUNCAN HINES 
Cake Mix 

GENERAL FOOD'S 
Jelly Chiffon Pio 

NATIONAL BISCUIT 
Uneeda Instant Fizz 

NESTLE'S 
Instant Cocoa 
PROCTER & GAMBLE 
Big Top Peanut Butter 

-and many more renowned prod- 
ucts of American Industry. 

Sample Reel Available ... Ask to See It 

Wondsel Carlisle & Dunphy, inc. 
Modern Air- Conditioned Sound Studio 
in the Heart of Manhattan, at . . . 

1600 Broadway, New York 19, N. Y. Circle 7 -1600 

Copyrighted male; al 
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T. V. spot editor 
A column sponsored by one of the leading jib, producers in television 

SABRA 
New York: 200 East 56th Street Chicago: 16 East Ontario Street 

How to humanize roller bearings? Sana makes them act! Via stop motion 
a Timken roller bearing rolls, then zooms into stirring shots of the product 
in -use ... in planes, trains, farm equipment. A switch -back to stop motion 
at the end underscores the Timken slogan: "At Timken, we have a word 
for it- betterness." An exciting commercial that opens and closes the 
Timken show. Produced by SARRA in Eastman color and in black and 
white for The TIMKEN ROLLER BEARING C.O. through BATTEN. 
BARTON, DURSTINE & OSBORN, INC. 

SARRA, INC. 
Nero York 200 East 56th Street 
Chicago: 16 E. Ontario Street 

Here's how a spectacular 5- minute spectacular for Rheingold does a triple 
job. It introduces the 1958 Miss Rheingold contestants, urges the public 
to vote in the country's second largest election, subtly sells via the ballot 
boxes -and makes a musical comedy of the entire spot. Marge and Gower 
Champion -working with a special musical score -sing, dance and "emcee" 
the show. The highlight of a park scenic design is a stylized carrousel -a 
device that makes. possible three natural and interesting presentations of 
the 1958 contestants. Produced by SABRA for LIEBMANN BREWERIES, 
INC., through FOOTE, CONE & BELDING. 

SARRA, INC. 
Neto York: 200 East 66th Street 
Chicago: 16 E. Ontario Street 

This 80- second spot, one of a series for Zenith Radio Corporation, forcefully 
demonstrates how beautiful a Zenith Hi -Fi set looks, and how realistic it 
sounds. Decorator planned interiors enhance Zenith models. So that anyone 
can see how the component parts of a Zenith Hi -Fi set operate, the various 
elements are popped in -in sync with voice over. IIere technical informa- 
tion is delivered with seeming simplicity. Produced by SABRA for ZENITH 
RADIO CORPORATION through EARLE LUDCIN & COMPANY. 

SARRA, INC. 
New York: 200 East Stttt Street 
Chicago: 16 S. Ontario Street 

This commercial for Knox Gelatine brings statistics to life -with hands? 
Hands moving against a black background demonstrate how 7 out of 10 
women with splitting, breaking fingernails can benefit from Knox Gelatine. 
They also create enough excitement to hold interest high for the convincing 
product demonstration and close -ups of package that follow. The entire 
story of Knox Gelatine -for -fingernails is packed -with apparent ease -into 
20 seconds. Produced by SARRA for CHARLES B. KNOX GELATINE 
CO., INC., through CHARLES W. HOYT COMPANY, INC. 

SABRA, INC. 
Neto York: 200 Vast Seth Street 
Chicago: 16 E. Ontario Street 

Even a cracker can be dramatic -the Sarra way! In fact, the cracker 
is the entire cast in this 60- second Nabisco commercial which combines 
outstanding atop -motion sequences with high -key live action food 
shots. The artistry of this spot stems from startling lighting and optical 
effects achieved right in the camera to emphasize the "Golden Glow" 
cracker. Produced by SABRA for The NATIONAL BISCUIT COM- 
PANY (NABISCO) through McCANN -ERICKSON, INC. . 

SARRA, INC. 
New York: 106 lust loth Street 
Ching*: H N. Ontario Nowt 
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GENERAL MrilS 

ONE STOP PRODUCTION 

650 N. Bronson Ave., Hollywood 4. California Phone Hollywood 2 -7141 
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*VV, ,.. 
. 

u \\` 
The Billbdard Product Profile Section 

,\..V\.\\\\ \\, ' 
Spotlight on FOOD Commercials 

.\\\Vit 
F.afuring: 

Do's and Don'ts of selling food by television 
Ad Agency Seminar on how to sell food products by TV 

Where leading food companies ran spot commercials 
Who shot food commercials at what studios In 1957 
Pictorial checklist of some current food commercials 

A PICTORIAL CHECKLIST OF FOOD COMMERCIALS 
This page starts a special sub -section 

devoted to TV commercials in one product 
category, in this instance FOOD. 

Below are stills from a sampling of cur - 
rent TV commercials Jpidse food category. 

It is apparent from this selection that 
there are certain themes that recur thruout 
the food field, regardless of the specific 
brand. One is the lady in the kitchen. 

She is not necessarily an attractive lady. 
In fact, she may be well along in years. 
Whether young or old, comely or not, you 
can be sure she is no glamor queen. Rather 
she is a neat, simple person such as any 
man may possibly or even probably find in 
Lis own. kitchen. 

This lady may or may not be wearing an 
apron but she seldom wears what you'd call 

chic fashions. She may be accompanied 
by her children or neighbors when the cam- 
era comes .upon her. But, most important, 
she is always using the sponsor's product, 
right there on the table in front of you, 
and she likes it. Indeed, she's smiling with 
satisfaction. 

Another recurring element -a food com- 
mercial basic -is package close tip. You can't 

get away from it. However alluring the 
product may appear when in use, the viewer 
can only act on her desire for it when she 
sees it on the market shelf in its jar, can 'or 
box. The package picture has to be gotten 
over large and clear, and it is obvious from 
this check list that producers take infinite 
pains to make It as scintillating as possible. 
wlretiser filming for spot TV or network. 

BREAD -The band around the package of 
Thomas Protogen Bread has tape -measure 
markings to signifying the protection this 
product affords the lady's waist line. The 

commercial was produced by Filmways 
thru McManus, John B Adams Agency. 

SOUP -The latest film commercials for 

Campbell's Soup use abstract settings of 

humorous touches, The copy stresses the 

appetite appeal and nourishment value. 
Elliot, Unger d Elliot produced This one 

from storyboards by BBDBD. 

OIL -The Mazola Oil commercials are 
straightforward kitchen demonstrations. 
This season they will emphasize that this 
Is an unsaturated fat, a fact that some 
researchers say make it better for health. 
Transfilm produced thru C. L Miller. 

FROZEN FOODS -Visit the set where a 

Snow Crop commercial Is being shot and 
you're almost sure to run into the little 
white polar bear that Is the brand's merry 
trademark. This Is how the little fellow 
was caught on Caravel's kitchen film set. 

ICE CREAM -The girl is showing what 
appetizing sundaes you can make at home 
with Hood's ice cream. The commercial 
was produced by Caravel thru Kenyon B 
Eckhardt. Sponsor is a leading New Eng. 
land concern and TV user. 

MACARONI -This versatile macaroni prod- 
uct, Mueller's Sea -Shells, Is here shown 
es used as the basis for a salad. Elliot, 
Unger B Elliot shot this commercial, and 
the agency Is Calcins B Holden. Product 
is regional but big TY user. 

ROLLS -Pillsbury's Quick Cinnamon Rolls 

are demonstrated here by Billie Burke. 
In others In this series the endorsement is 

delivered by Edward Everett Horton. The 

series was shot in color by MGM -TV thru 
CampbellMltham, Minneapolis firm. 

DRESSING -Hellmann s Mayonnaise dresses 
up the sandwiches that go info the daily 
lunihbox in this commercial for Me Best 
Food product. DancerFitzgerald. Sample Is 

the agency. and the film was shot by Elliot, 
Unger B Elliott from their storyboards. 

BART FOODS -These commercials for 
Gerber's strained baby foods show the 
ingredients in their natural splendor. 
Robert Lawrence Productions shot them for 
the D'Arty agency. Stress is on Gerber 
specializing In baby food. 

KETCHUP -H. J. Heinz of Canada has this 

zippy cartoon commercial for one of Heinz's 
most famous products, tomato ketchup. 
Shamus Culhane Productions did the ani- 
mation production. The Heinz agency In 
Toronto Is Melaren, a leading firm. 

BISCUITS -This lovely young homemaker 
reveals that her cupboard Is crammed with 
all manner of Nabisco products, Grahams, 
Ritz, Uneeda, Oreos and Snow Flake 
Saltines. The scene was shot by Caravel 
thru McCann-Erickson, Inc., N. Y. 

CEREAL -The "Breakfast of Champions" 

sits In the trophy bowl In this standard 
trademark shot for the Wheaties Gommer. 

riais. Robed Lawrence Productions (N. Y.) 

shot MR set-up, and the agency for 
General Mills on this Job was Knox Reeves. 

MOLASSES -Take It from the pretty young 
lady, Grandma's Molasses adds zest to a 

bowl of baked beans. That's the story in 

this kitchen commercial prepared by 

Charles W. Hoyt agency and produced by 
Caravel Films for spot TV usage. 

FRUITS -The Association of Apple Growers 
is now preparing these 10- second station 
breaks to go on the air In the fall. Bill 
Sturm Studios is producing the cartoon 
commercials. The agency for the apples 

Is Charles W. Hoyt, New York City. 

CEREAL -The audio emphasis is n the 
high protein content of Kellogg Special K 

Cereal, which has twice the protein of the 
average cereal. Placed thru the Leo 
Burnett Agency, this commercial was shot 
by Warner Bros. In Hollywood. 

CHEESE -A classic In their field, the Kraft 
live Tabletop commercials are produced 
by the J. Walter Thompson agency; Harry 
Herrmann, producer, and Alan Anderson, 
director. They do 14 of these live a 

week oa "Daft Theater," daytime shows. 

SHORTENING -They're fasting the French 
fried potatoes Just made with Procter B 
Gambles Cristo, which stresses " digesti 
bility." The kitchen Is the usual scene of 
Crisco commercials, at per this one pro 
duced by Filmways thru Compton. 

FROZEN FOODS -The Wyse Agency of Cleve. 
land Is frying to give this product a 

premium food aura without snob appeal. 
The commercials, produced by Elliot, Unger 
B Elliot, strew the handsome package 
design for consumer eye appeal. 

DESSERT -This Wondsel, Carlisle B Dunphy 

closeup shows lots of luscious, handle. 
photograph "texture" In pie slice made 

with Jello Chiffon Pie Filling. Sponsor 

Is General Foods Corporation Mrs Young 

B Rubicam, loc. Filmed In N. Y. 

GINGER BREAD -To Me accompaniment of 
a Jingle, this commercial's sforyllne tea 
Lures a group of kids playing pirate whe 
all slide down to where mother Is baking 
cookies. For Pillsbury Ginger Bread Mru 
Leo Burnett, by Ray Patin, Hollywood. 
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Ever try 
to catch a 

waiter's eye', 

%a WW\ 

A SYMPOSIUM 

ADAGENCY COMMERCIAL 
MEN DISCUSS FOOD 

It Isn't always', easy, but Animation, 
Inc., has been Successful in catching 
the public's eye. 

Our recipes for sales producing 
television commercials have delighted 
millions. 

In the food Industry alone, 
we have served the following silents. 

animation Inc. 

NATIONAL BISCUIT CO. 

THE COCA COLA CO. 

GENERAL FOODS CORP. 
ARMOUR & CO. 

PABST BREWING CO. 

KRAFT FOODS CO. 

PILLSBURY MILLS CO. 

THE KROGER CO. 
NATIONAL BREWING CO. 

QUAKER OATS CO. 

JOHN MORRELL & CO. 
CAMPBELL SOUP CO. 
THE H. J. HEINZ CO.' 
OSCAR MAYER i CO. 

CARUNG BREWING CO. 

GENERAL MILLS, INC. 
Ian. aft. 

8564 MELROSE AVE. HOLLYWOOD 46, CALIF. 

r£ nu aom/i}.ozz oTSSoclutE4 

T1ltMIMMON AND INaUfiti *l 

733 NORTH LA BREA AVENUE HOLLYWOOD 311. CALIFORNIA wEesTER 13714 

SELL YOUR PROSPECT WHEN NIS MIND IS ON 

TV PROGRAMMING- The Billboard talks programming ... scales Ms 

perfect editorial atmosphere for TY advertising. 

On this page a number of top 
ad agency executives responsible 
for the creation of TV commercials 
discuss the basic problems en- 
countered in selling comestibles 
via the sight -sound -motion me- 
dium. 

What are the main points that 
have to be gotten over and what 
specific difficulties are involved in 
presenting them on video, live or 
film? What are the techniques of 
imparting flavor and succulence 
via an odorless medium? How to 
implant identification? How to 
cover the essentials and still get 
freshness. And what new ap- 
proaches are foreseen this season 
in the teleselling of food? 

For the most authoritative 
opinions on these problems, read 
on: 

KENYON & ECKHARDT 

The 'Sell' Part Should 
Be Straight & Simple 

The `lead -ins" to actual prod- 
uct selling in food commercials 
can be as imaginative, varied and 
tricky as the agency and producer 
can contrive, but once the "sell" 
portion has been reached, the pitch 
should be straight and simple with 
a strong emphasis on demonstrat- 
ing the product in use. 

This, in essence, is the produc- 
tion philosophy voiced by one of 
the top TV execs of Kenyon & 
Eckhardt, an agency whose food 
clients range from Liquid Spry of 
Lever Bros. to Milk pone Dog 
Biscuits of Nabisco. 

"The most efective way to sell 
a food product is usually to show 
just what the merchandise can 
perform," says the K &E execu- 
tive. With a bow, to a neighboring 
agency, J. Walter Thompson, the 
veteran TV man cited t h a t 
agency's l i v e commercials for 
Kraft as "virtually classic examples 
of the demonstration commercial 
for food products." 

One trend noted by the K &E 
exec in the food field is that there's 
likely to be a much more limited 

Open letter to: 
TED BATES & COMPANY, INC. 
BENTON b BOWLES, INC. 
DONAHUE b COE, INC. 
WILLIAM ESTY COMPANY, INC. 
FOOTE, CONE b BELDING 
GREY ADVERTISING, INC. 
LEHNEN b NEWELL, INC. 
MacMANUS, JOHN & ADAMS, INC. 
McCANN -ERICKSON 
FLETCHER p. RICHARDS, INC. 
THE WESLEY ASSOCIATES, INC. 

Thank you for your confidence in our organization. 

Sincerely, 

FILM PRODUCTIONS, INC. 
1600 BROADWAY, NEW YORK 19, N. Y. 

*TELEVISION AND INDUSTRIAL FILMS - - JUDSON 24130 

' u, `F\ \ ` . ,,V,e ,.. ..~,~\`..i \ . \.\Aà`. 

use of the masculine "scene 
spokesman' .in film commercials, 
that is, the announcer who's stand- 
ing smiewhat uncomfortably hold - 
ing the client's product and 
delivering the spiel. Lustead, the 
concentration is likely to be "much 
more on close -up demonstration 
glamor shots of the product, and 
voice -over sell." 

Clever Tracks 
At the same time, sound tracks 

are becoming more important in 
food commercials, the K &E offiial 
belihves, with a strong emphasis on 
clever new musical themes that 
involve small combos rather than 
large orchestras. "Instead of just 
providing a bland background, 
we're starting to develop arrange- 
ments and instrumentations that 
accent the sales points of TV -sold 
products," says the K &E executive. 

There's likely to be more of. the 
"soft sell" around in food com- 
mercials this fall, altho most of the 
commercials in the food field will 
probably be slicked -sip versions of 
what is actually fairly straight sell, 
predicts the advertising agency - 
man. 

One other interesting possibility 
forseen by the K &E executive: 
"There may be some changes 
this fall in the 'housewife prototype' 
used in food commercials. So far, 
we've avoided any identification 
with national groups and have 
leaned over backward to make her 
'typical.' To freshen up the ap- 
proach, there may be a swing from 
this. Not au extreme shift, mind 
you, but somewhat more variety 
in commercial casting." 

BENTON & BOWLES ( 

Softer Presentation of 
Hard Sell by Efficiency 

"Basically, we're saying pretty 
much the same things in food com- 
mercials we said six or seven years 
ago, but today we're saying them 
much better. The casting, delivery 
of lines. structure, photography, 
and general technique of film com- 
mercials has steadily improved as 
producers understand us better, 
and we understand their prob- 
terns," says Ray Lind, vice- presi- 
dent in charge of commercial pro- 
duction of Benton & Bowles. 

Lind, who 'estimates . he has 
turned out or ridden herd on several 
thousand TV commercials, cites the 
theme of many of his agency's fall 
food commercials in terms that 
seem a paradox. Our trend is to- 
ward a softer presentation of hard 
sell," he says. However, Lind ex- 
plains his point of view thusly: 

"I think TV audiences today 
appreciate a more adult approach 
in commercials. Therefore, we try 
to maintain a 'method of selling' 
on many national food products in 
which we keep the selling as ef- 
ficient as possible -thru an ever- 
increasing number of basic tech - 
niques -and at the same time make 
them as pleasant and digestible as 
possible. We believe strongly, for 
example, in demonstration com- 
mercials for food, but try to in- 
clude only the most important copy 
points. We try to get the 'cam- 
paign flavor' of the over -all adver- 
tising into the film commercials, 
but we also try to inject intangi- 
bles like good will toward the 
product, into the TV commercials." 

He takes no sides in the L- urren't 
controVersies over whether TV 
film commercial production* will 
reside mainly in Hollywood or 

New York. "We shoot commer- 
cials, or parts of commercials, in 
both East and West," he says. "I 
think there's room for both. We 
have certain facilities requirements 
for certain commercials. It's a case 
of who comes up with the best." 

Lind also sees no general trend 
in food commercials toward "abso- 
lute integration" with the show in 
which they appear. "We do com- 
mercials sometimes which are 
'semi -integrated,' using program 
cast members, as in our Borden 
film 'commercials for use in 'Fury.' 
At the same time, since most com- 
mercials do duty in spot cam- 
paigns as well as programs, total 
integration with programs would 
limit their values.' 

BATTEN, BARTON, 

DURSTINE & OSBORN 

Pleasant Folks on Nice 
Set Make Ideal Com'I 

"We're known as an 'Easy Sell' 
agency," says top BBDO com- 
mercial producer, and our present 
fall commercial plans call for a 
continuation of this hiloso hy, 
particularly in the food field.p 

"Ideally, a good TV commer- 
cial shows pleasant people in 
pleasant surroundings, with an 
easy and convincing sell being 
done in conjunction with beautiful 
product shots. This is what we try 
for. 

"The main problems come in a 
hunt to be more creative. In 
other words, how can we tell a 

basic product story a bit differ- 
ently?' says the BBDO exec. 

Part of this is likely to come at 
BBDO in the form of special at- 
tention to what might, at first 
glance, seem like relatively minor 
portions of TV commercials. 

W "e're constantly exploring new 
uses for prepared food products, 
such as a campaign plugging 
Campbell's Soups as the one for 
the road' on New Year's Eve," the 
BBDO producer avers. "In the 
field of music, we look now for 
off beat instrumentations, such as 
a harpsichord being featured in the 
sound track. Settings can be 
straight, but they can be effective 
under certain conditions where 
they are stylized, such as a kitchen 
cupboard hanging in space against 
a plain background." 

Not Arty 
Such commercials are not, the 

adman points out, in the "arty" 
vein. "We've tested a number of 
such film commercials on audience 
panels, and have found that they 
have high remembrance values. It's 
a matter of avoiding the usual 
commercial paths and striving for 
originality." 

Incidentally, one of BBDO's 
prize food commercials was held 
off the air recently, tiro no fault 
of its own. The agency whipped 
up a new set of "Chiquita 
Banana" spots that were novel and 
high in memory score. But the 
banana crop, it seemed, suffered 
this year from the result of hurri- 
canes and bad weather, leaving a 
limited crop. Rather than create 
consumer resentment, the client is 
holding off on the use of these 
spots until the supply of Chiquita's 
versatile fruit catches up with 
normal demand. 

"We can hardly wait," says the 
BBDO official, 

(Continued on page 44) 
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THINK OF ANYTHING ...Your wildest dreams for 
commercials are practical and attainable at MGM -TV I 

SETS? Anything from a castle to a Caribbean islet 
PROPS? Pick them from a warehouse of 160,0001 

COSTUMES? Over half a million! 
MAKE -UP, SOUND - EFFECTS, MUSIC- anything you might imagine 
or require is here.... under one roof, within the fabulous walls of 
the M -G -M studio. 

And every dollar in your commercial production budget goes twice as 
far because it commands the creative and technical know -how of 
hundreds of experts. So think big! 

SPEND LESS AND GET MORE ! 
YOUR DOLLARS GO FARTHER AT MGM -T V 

A SERVICE OE 
LOEW'S INCORPORATED 

WIRE, WRITE OR PHONE 
Richard A. Harper, General Sales Mgr. Richard Lewis Virgil "Buzz" Ellsworth 
701 7th Ave., New York 36, N. Y, 360 N, Michigan, Chicago, III. MGM Studios, Culver City, Cali#. 
JUdson 2.2000 RAndolph 6 -1011 TExai 0.3311 
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Agency Men Discuss Food Approach 

MtCANN -ERICKSON 

Takes Doctoring to Get 
Color and Taste Across 

The primary task of the agency 
producer is to re- create the odor, 
color, and taste experience of food 
without being able to convey any 
of these thru the TV tube, says 
Neil Reagan, vice - .president of Mc- 
Cann-Erickson. 

Food commercials are probably 
the most difficult of any to pro- 
duce because the camera and 
people do not see eye to eye: a 
roast which looks juicy and at- 
tractive to the human eye can turn 
ont to be an unattractive blob on 
film, he points out. 

As a result, many foods have to 
be doctored before being shot. 
Meats are often painted with oil to 
make them glisten. The color of 
ketchup has to be lightened, 
otherwise it will look like a bottle 
of India ink. 

The arrangement of the food 
and the camera angle are equally 
important. The background, and 
surrounding foods used to create 
an appetizing atmosphere have to 
be tailored specifically to the 
product. Proper lighting is given 
the closest attention. Neatness is 
of utmost importance. A slight 
smudge or spot of grease that 
would never be noticed under 
ordinary circumstances can look 
horrible in a commercial. 

Color Correction 
Nearly all packages must be 

color -corrected before going in 
front of the cameras, else they 
look considerably different from 
what the public is used to in 
stores. A photostating process, 
changing the colors to black and 
white, is used for most. 

McCann puts the emphasis on 
how- to -do -it and ' demonstration 
type commercials. Economy (va- 
riety without added cost) andease 
of preparation are also stressed: 
Animation is used less than in 
other types of spots, where it 
makes up about 20 per cent of 
the total. 

The package is placed in as 
many shots as possible to create 
strong identification of labels 
with product. It is stressed that 
only the specific advertiser, e.g. 
Swift, Nestle's, has the experience 
and reputation to give the house- 
wife quality Similar to that she 
is seeing on the screen. 

YOUNG 8 RUBICAM 

Despite Trend to Film, 
Live Is Better for Food 

There is a tendency away from 
the stand -up commercial for food 
products, according to a top 
Young & Rubicam executive in its 
commercial department. He also 
believes that film generally is 
coming into greater use for com- 
mercials this fall, primarly be- 
cause more and more programs are 
being produced on film. 

This executive, however, con- 
siders live commercials better for 
food products. 

He also regrets a current ten- 
dency to produce what he terms 
neuter commercials, that is, plugs 
that can be used on a variety of 
any specific shows. 

Among the problems involved in 
the production of food commer- 
cials, a major one, according to 
the Y &R exec, is the presentation 
of liquids, which generally don't 
look good on film. Another is 

yow much pet second 

isyour commereialwo 

The big expenditures for TV 
time and programs are for one 
purpose only - to deliver an 
audience for the commercial 

The commercial, therefore, 
must have top production 
quality in order to make the 
time and program investment 
pay off. 

MPO has made the largest in- 
vestment in the East in perm- 
anent film- making talent and 
production facilities apecifi- 

) Bally for the purpose of de- 
livering the beet possible 
filmed commercials. 

Call MU 8 -7830 and ask MPO's 
Bill Huston to set up a screen- 
ing of MPO's work, color and 
B &W. 

You will see on the screen 
why thirty leading agencies 
are doing repeat business with 
MPO. 

MPO TELEVISION FILMS, INC. Is East 53rd Street, New York 22, M108.7830 

making each product have, a 

unique and differentiated appeal. 
The product, he points out, must 
have a clear claim on the con- 
sumer's appetite. 

On the positive side, he said 
that food commercials are easier 
to produce because they are shot 
in confined areas, and do not have 
to make shrill claims, as do com- 
mercials for some other. products. 
Nevertheless, it is not easy to catch 
food at its appetizing best at the 
precise moment when it can stimu- 
late the appetite. 

LEU BURNETT 

Make 'Em Entertaining 
And Attractive, Too 

The food commercial should be 
attractive and as entertaining as 
possible, according to Cordon Min- 
ter, of the Leo Burnett agency. 
The primary target of many pack- 
aged foods, e.g. Kellogg's, is to- 
ward the kids, because it is felt 
they influence buying to a great 
extent. - 

The practice is not to doctor 
products to make them appear the 
same to the television camera as 
to the human eye, but to experi- 
ment and strive for the greatest 
lighting values. The agency does 
not "cheat" in preparing foods for 
commercials, he declared. 

Identification of package with 
product is of particular importance, 
and a great deal of emphasis is 
placed on this in the agency's 
spots. The only color correction 
used is for Kellogg's, in which the 
red is toned down. Generally, red 
presents the most problems be- 
cause of the film's high sensitivity 
to it, Minter pointed out. 

The most difficult task in pre- 
paring food commercials is to cre- 
ate appetite appeal without two 
paramount characteristics associ- 
ated with food: odor and color. 
The basic substitute is to show a 
person eating and enjoying the 
product. 

Animation 
Animation is used in those com- 

mercials in which it aids identifi- 
cation of the package, e.g. Rice 
Crispies. Generally the type of 
product determines whether live 
action or animation is to be used, 
Minter said, and by specific prod- 
ucts this varies little from year to 
year. There are no definite trends 
here. 

Unlike many other agencies, 
Burnett's basic philosophy is to let 
the particular product being shot 
"stand on its own" and not sur- 
round it with pleasing back - 
grounds or generaly associated 
foods. 

Emphasis on demonstration in 
commercials is secondary at Bur- 
nett, altho in some commercials 
there is stress on economy and 
ease of preparation. This is largely 
controlled by the type of product 
being pitched. 

Most important of all, Minter 
declared, is to create a friendly 
atmosphere around the commercial 
so that viewers will be receptive 
to the message. 

a day 
to be 
proud of . . 

1NAVY 
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BAR Lists Top Food 
TV Spot Campaigns 

Row do the major national food 
companies use spot television cam- 
paigns to sell their products? 

A comprehensive guide to spot 
campaigns placed during the sec- 
ond quarter of 1957 follows, the 
most extensive such list to appear 
in any TV business publication. 
The list shows the campaigns for 
17 different types of food products, 
listing under each of these classifi- 
cations the advertisers whose cam- 
paigns ran in at least five of 19 top 
markets. Under the name of each 
advertiser is the list of markets 
used, and the number of spots and 
programs in each. 

The information in this list is 

derived from the Television Spot 
Index for the second quarter of 
1957 prepared by Broadcast Ad- 
vertisers Report, Inc. It is based 
on BAR's market -by- market stud - 
ks, made by monitoring all pro 
gams and commercials in each of 
the 17 markets during a one -week 
period in the second quarter of 
1957. The markets studied were: 
Atlanta, Baltimore, Boston, Chi- 
cago, Cleveland, Dallas -Ft. Worth, 
Detroit, Lancaster, Los Angeles, 
Miami, Milwaukee, Minneapolis, 
New York, Philadelphia, Pitts- 
burgh Rochester, St. Louis, San 
Francisco and 1Vashington, D. C. 

For permission to publish this 
material we are greatly indebted 
to BAR, the only source for com- 
plete and accurate information de- 
rived from monitoring oTf the air, 
by tape, the complete schedules of 
all radio and TV stations in prin- 
cipal markets. BAR produces many 
studies of TV and radio advertis- 
ing and programming, including 
network, local market and spot film 
reports, as well as comparative 
studies of the campaigns of adver- 
tisers In key industries. These 
studies all derive from playbacks 
of tapes of complete broadcast 
schedules. 

For additional information, or 
for complete campaigns of all food 
sponsors, please contact BAR at 
238 East 47 Street, New York 17, 
N. Y. 

BAIL 60005 

CQNTINENTAL BAKERY PRODUCTS 
Boston-0 pans. 25 sots) 

r.go-(4 nano. 36 spots) 
alsrrd {t pan. 22 spots) 

Dallas-Fort Worth -(3 parus. 36 spots) 
Datroa {N spots, 

Los,Agela -(3 pgms. 35 spots) 
Mllwaukse -(3 pgms. 21 spots) 
Minneapolis -(3 pgms. 17 spots) 
New York -(3 pgms. 30 spots) 
Philadelphia -(1 porn. 9 spots) 
Pittsburgh-(11 spots) 
Rochester -(t pgm. 15 spots) 
SL Louis -(S pgms. 25 spots) 
Sao Francisco -(3 pans. 20 spots) 
Washington-(1 pgm. 40 spots) 

KEEBLER BAKERY PRODUCTS 
Baltimore -(1 
Lancaster -(4 spots) 
Miami-(1 spot) 
Philadelphia-0 spots) 
Pittsburgh-(1 spot) 
Rochester -(6 spots) 

NABISCO BAKERY PRODUCTS 
Atlanta -(1 pant. 20 spots) 
Baltimore -(1 pant. 10 spots) 
Boston -(1 porn. 6 spas) 
Chicago-(2 pgms. 13 spots) 
Cleveland -0 pantt t spots) 
Dallas -Fort Worth{) pgm. 18 spots) 
Detroit-(1 Pam. 14 sposa) 
Lancaster -(1 pgm. 6 spots) 
Los Angela -(2 pgms. IS spas) 
Miami -(1 pgm. 10 spots) 
M1)esstee -(1 pgm. 12 spots) 
Minneapolis -0 pgm. 17 spots) 
New York -(1 pgm. 9 spots) 
Phitadelphia-(2 pgms. is spots) 
Pittsburgh-0 pgm. 20 spots) 
Rochester -(7 pgms. 6 spots) 
St. Louis-(2 pants. 11 spots) 
San Frsncisco42 pgms. 7 spots) 
Washtngton-(1 pgm. it spots) 

SUNSHINE BAKERY PRODUCTS 
Atlanta -(1 pgm.) 
Baltimore -(4 spots) 
Cleveland -(14 spots) 
Dallas -Ft. wons-(to spots) 
Detroit -(12 sposa) 
Los Angeles -(12 spots) 
Minneapolis -00 spots) 
New York -(16 spas) 
Philadelphia-(10 spots) 
Pittsburgh-0 spots) 
Rochester -(3 spots) 
SI. Louts -(6 spots) 

WESTON BAKERY PRODUCTS 
Baltimore -(1 spot) 
Dallas -Ft. Worth410 spots) 
Los Angeles -00 spots) 
Minneapolis -(1 spa) 
San Francisco -(4 spots) 

CEREALS, FLOURS d INES 
AUNT 3EMIMA FOOD PRODUCTS 

Atlanta {15 spots) 
Boston-(3 spots) 
Cleveland -(2 spots) 
Detroit -(2 spots) 
Milwaukee -(2 spots) 
Minnapolis-(O spots) 
New York -(15 spots) 
Washington -(2 spas) 

CREAM OF RICE CEREAL 
Chicago-(! spot) 
Cleveland-0 spot) 
Detroit -(1 spot) 
New York -(3 spots) 
Rochester -(1 spa) 
San Francisco -0 spot) 
Washington-(1 spot) 

CREAM OF WHEAT CEREAL 
Boston-(2 spots) 
Chicago-(2 spots) 
Cleveland-0 spots) 

(Continued on page 28) 

INDUSTRIAL FILMS 

TELEVISION COMMERCIALS 

245 W. 65 ST., N.Y.C. j JtJDSON 6-t922 

According . 

I 

to billboard.. ¡ 

KLING 
was one of thenation-s top two 

producers of television commercials 
last year. 

Here's a Really Good Film* 
Not too long ago we had the pleasure of seeing, once 

again, the latest version of "The Mau Who Bait Better 
Mousetrap." the discussion of the economic value of adver- 
tising which Standard Oil Co. (Indiana) first produced in 
sound -slide form some years ago. 

The current version Is a 16mm Technicolor movie. with 
commentary by Wesley f. Nom, Standard's advertising 
manager, which runs 1855 minutes and is available for 
specific showings to interested groups without charge. 

Ws have been more than usually :Thirst of Sims which 
have attempted to explain advertising W the general public, 
or to position It In the economy, so when we say that we 

found this particular film technically excellent and educa- 
tionally effective, we are voicing no idle endorsement. 

We suggest that you check with Wes Nunn at 910 S. 

Michigan Asa Chicago 80, on the possibility of showing 
It, Although sponsored .and paid for by Standard Oil, 
It is not a Standard Oil film; it is sppl)cable for showing 
to soy group. 

KLING FILM 
PRODUCTIONS 

1038 W. WASHINGTON ST. CHICAGO 
1415 N. LA BREA Avg. HOLLYWOOD 

*. and it's from Kling! 
Were grateful to Standard Oil Company (In- 
diana) and the D'Arcy Advertising Company 

for the opportunity of producing another exam - 

,ple -of Kling creativity, quality, and service. If 
you are interested in advancing a product . . . 

a service ... or an idea, find out how powerful 

an influence a Kling film is. 

`""- -- r clients __`` 

C deserve the BEST. - 

you seen _ 
7 W KLING'S ne 

sample reel? 

w T 1 

tI 
AI1IF 

4g.11; 1!.C.IgiAlitto 
10jl 

Billboard Scoreboard FILM PRODUCER CREDITS 
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Top Food Spot Campaigns 
Continued from page 25 

Detroit -(2 spots) 
Lw Angeles -12 spots) 
Mnwauker(2 spots) 
Minneapolis -(3 spots) 
Philadelphia42 spots) 
Pittsburgh -(2 spots) 
San Francisco.. spot) 

KELLOGG CEREALS 
Atlanta -12 pgms.) 
Baltimore -(2 pgms.) 
Bostoo-12 pgms.) 
CLkago -12 pgms. 7 spots) 
Cleveland.(2 ponta) 
Danes -FL Worth-12 poma.) 
Detroit.() pgms. 7 spots) 
Lancaster -(2 pants.) 
Los Angeles -13 pgms. 22 Mo.) 
Miami -(2 pants.) 
Milwaukee -12 pgms. 7 spots) 
Minneapolis.(2 pgms.) 
New York -(3 pgms. 30 spots) 
philadelphfa(2 pgms.) 
Pittsburgh(3 pgms. 6 spots) 
Rochester -(t pgm.) 
St. Louis -(2 puma. 9 spots) 
San Francisco-(2 pgms. 3 spots) 
Wathing,On12 pgms.) 

POST CEREALS 
Chfngo-(3 pgms. 17 septs) 
Daggs -Fr. Worm -(13 spot') 
DetroiI.(5 spots) 123 spots) 
Milwaukee-0P spots) 
Minneapolis13 pgms. 3 IWs) (3 pgms. 

tO spots) 
Pittsburgh -(3 *pun) 
St. Louis-(7 spots) 

QUAKER CEREALS 
Atlanta-(2 *pots) 
Baltimore -(I spot) 
Cleveland(t spot) 
Dallas -FL Worth.(t spot) 
Detroit -(t spot) 
Lancaster -(1 spot) 
Log Angeles -(1 spot) 
Miami -)2 tpo.) 
Milwaukee -(2 spots) 
Minneapolis -(40 spas) 
New York -(2 spots) 
Pittsburgh -(1 spot) 
Rochester-11 spot) 
SL Louis(] pgm.) 

BAIR1 PRODUCTS & ASSOCIATIONS 

BORDEN FOOD-PRODUCTS 
Dallas -Ft. Worth.(2 spots) 
Detroit -(2 spots) 
Miami -(2 spots) 
Milwaukee -(I5 spots) 
New York -(2 pgm.) 
St. Louis-(7 spots) 

MILK PRODUCERS ASSOCIATION 
Baltimore -(5 spots) 
Chicaga(7 spots) 
Cleveland -(25 spots) 
New York -(i spot) (2 spots) 
Pittsburgh.(4 spots) 
Washington-(6 spots) 

DESSERTS L FROSFIN6 MIXES 
SWEL FROSTING MIX 

Atlanta -(7 spots) 
Baltimore -(1 spot) 
Cleve land-(2 spots) 
Miami -(2 spas) 
Piitsburgh13 spots) 

FOOD BRANDS (MUL}I-PRODUCIS) 
ARMOUR FOOD PRODUCTS 

Chicago-(2 pgms. S spots) 
Dallas -FL Worth.(6 spots) 
J.ancaster(4 spots) 
Pittsburgh -0 spot) 
Rochester -()3 'pots) 

BEECH -NUT FOOD PRODUCTS 
Atlanla110 spots) 
Baltimore -(12 spots) 
BostOn(10 spots) 
Chicaso-118 spots) 
Ctevcland(10 spots) 
Detroit -(t) spots) (13 spots) 
Los Angeles -(43 toots) 
Miami -112 spots) - 
Milwaukee-/12 spots) 
New York(18 spots) 
Philadelphia-(12 spots) 
Pittsburgh-110 spots) 
Roa-hesler(10 spots) 
San Francisco -(17 spots) 
Washington(12 spots) 

DROMEDARY FOOD PRODUCTS 
Atlanta11 spot) 
Clcsetand -(2 spots) 
Detroit-16 spots) 
Milwaukee.(5 spots) 
Minneapolis -(6 spots) 
New Yorks12 spots) 

HEINZ. FOOD PRODUCTS 
Atlanta.. pgm.) 
Baltimore -(1 pgm. 1 spot) 
Boston -(1 pgm. 
Chicago-)) pgm.) 
Cleveland -(I pgm. I spot) 
Dallas -Ft. Worih(1 pgm.) 
Detroit -tl pgm.) 
Loa Angeles -(I pent.) 
Mlamiii ppm.) 
Mites auk et -(I pgm.) 
'Al innea polio( 1 your.) 
New York.(] pgm-) 
Philadelphia -(1 pgm. 2 slots; 
Pittsburgh(] pgm.) 
St, fouis -(1 pant) 
San Francisco-ti Mm.) 
Washington -(1 pgm.) 

KRAFT FOOD PRODUCTS 
Boston -12 spots) 
Chicago -122 Spots) 
Cleveland -(I spot) 
Detroil.137 spots) 
Miami -(1 spa) 
New York -(12 spots) (12 spots) 
Pittsburgh -(1 spot) 
San Francisco -(il 

TERRVS FOOD PRODUCTS 
Chkago114 spots) 
Detroit(2 spots) 
Milwaukee -12 spots) 
Minneapolis -13 spots) 
st. Louis -12 spots) 

FROIAII FOODS 

BIRDS EVE FROZEN FOODS 
Haltimorc-tI spot) 
Cie. etand11 spot) 
Del roil.. spot) 
New York(t spot) 
Philadelphia -(1 spot) 
/00.0 ,410 spots) 
St. Louis -(1 spot) 

MINUTE MAID FROZEN FRUIT JUICES 
Atlanta -15 spots) 
Baltimore -(3 spats) 
Boston -(4 spots) 
Chicago(6 spots) 
Cleveland -12 spots) 
Dallas -Ft. Worth (7 spots) 
Detroit(4 spots) 
Les Angeles -(9 spelt.) 
Miami -(3 spots) 
Milwaukee.% ,pots) 
New York-(19 spots) 
Philadciphia43 spots) 
Pittshutgh -r2 spots) 

Rochester {17 spots) 
San Francisco-(9 *pots) 
Washington-(t1 spots) 

MORTON FROZEN FOODS 
Atlanta43 spots) 
Baltimore -13 spots) 
Boston -(9 spot/) 
CTtcaga(4 spots) 
Cleveland-(3 spots) 
Dallas-Ft. Wonh(4 spots; 
Detroit -(S spots) 
Los Angeles-(1 spot) 
Miami(3 spots) 
Milwaukee -t2 spots) 
Minneapolis -(12 spots) 
New York -(4 spots) 
Philadelphia-16 spots) 
Pittsburgh -13 ,pots) 
Rochester1i spot) 
Si Lotis -14 spots) 
Washingtont) spots) 

SNOW CROP FROZEN FOODS 
Baltimore -17 spots) 
Boston -13 spots) 

- Chicaoo-(9 spots) 
Cleseland -(9 spots) 
Dallas -Ft. Worth -(4 spots) 
Detroit16 spots) 
Milwaukee.(? spots) 
New York -(i2 spots) 
Philadelphia(3 spots) 
Pittsburgh -12 spots) 
St. Louls(g spots) 
Washington -(22 spots) 

FRUITS t YEGETAINE 
FLORIDA, (TIRES FRUSTS 

Atlanta -(7 spots) 
Baltimore -12 spots) 
Boston(S spots) 
Chicago-(1 pgm. 13 spots) 
Cleveland -(4 spots) 
Dallas -Ft. Worth -(2 spots) 
Detroit -(4 spots) 
Lancaster-14 spots) 
los .Angeles-(12 spOis) 
Milwaukee -(3 spots) 
Minneapolis -(S spots) 
New York -(II spots) 
Philadelphia -(12 spots) 
Pittsburgh -12 apnrs) 
Rochester -13 spots) 
St. Louis -12 ,pots) 
San Franciva12 spots) 
Washington -13 spots) 

MOTES APPLE PRODUCTS 
Baltimore-(I spot) 
Boston -01 spots) 
Chicago -06 spots) 
Cleveland -(10 spots) 
Dettoit -(7 spots) 
New York -(13 spots) 
Pittsbursh-(5 spots) 

UNITED FRUIT GROIN ERS 
Baltimore -(6 spots) 
Boston-(211 spots) 
Clticago-(24 spots) 
Dehoit -(19 spots) 
Loa Angeles -(1 pgm. 16 stols) 
New York -(1 pas. 27 spots) 
Phitadclphia(16 spot) 

ITALIAN STYLE FOODS 

CHEF BOYAR-DEE FOOD PRODUCTS 
Boston0 pgm.) 
Los Angeles -0 spot) 
New York -12 peon. 4 spets) 
Pittsburgh -13 spots) 
Rochester -% spots) 
San Fsite,,co(1 spot) 

JAMS, PRESERVES L PEANUT WITH 
BIG TOP PEANUT RUHER 

Chicago-117 spots) 
Cleveland -19 spots) 
Detteit -(5 spots) 
M)nneapelist l0 spots) 

NOW in the East ws... MOVIELAB 

COLOR CORPORATION 

tatMkians. 

A150 R0DJCNROR1anc kk;tt+ 
tOtOR printing 

MOVIELAB BUILDING, 515 W. 54th 57.. NOW YORK 15. 5.:. 
JUDSON 11-0100 

SANS GIMMICKS 

Plenty of Ideas 
But Few Survive 

What happens when a group of 
uninhibited creative minds con- 
verge In a single idea for the 
production of a filmed TV com- 
mercial? Usualy what might be 
expected -hectic sessions between 
sponsor, advertising agency and 
producer, and hosts of ideas, few 
of which survive. The frenetic 
process is exemplified in this series 
of events leading up to the produc- 
tion of a beer commercial by Rob- 
ert Lawrence Productions in New 
York. 

The basic idea was the depic- 
tion of a comedian doing a narra- 
tive spiel in a humorous vein, with 
a hand reaching into camera range 
and pouring him a glass of beer 
at the end. 

The first idea to punch ur the 
punch line had the hand that 
pours the beer turn out to belong 
to the pert, attractive girl repre- 
senting the beer's trade -mark char- 
acter. But then someone suggested 
that "were selling beer, not pert, 
attractive girls," and that idea was 
dropped. 

Punch No. 2 was much snap- 
pier: A lion's hand pours the beer 
and ends the commercial by smil- 
ing and saying (via Rotoscope) 
something nice about the beer and 
life in general, then, quick black- 
out. Here the chain of events be- 
came more hectic. A memo from 
Production Supervisor to Casting 
Director ( "Please find out about 
a LION IMMEDIATELY NOWT 
DO )T -JUST DO 1TI NO QUES- 

TIONSI NOW! NOW NOWT ") 
was followed quickly by a tele- 
phone call from the agency account 
executive to the casting director, 
which )went something like this: 

Account Executive: How's the 
lion situation? 

Casting Director: Oh, just abo-st 
the same as usual. 

A. E.: And how is that? 
C. D. Good, good. 
A. E.: 1 mean, can you get one? 
C. D.: Sure. 
A. E.: \)'hat kind of lion would 

you get? 
C. D.: Well, for practical pur- 

poses, it would be a mangy old 
lion -no teeth. 

A. E.: Will he be perfectly 
harmless? 

C. D.: Well not perfectly but 
almost. About all he can do its 

gum you to death. 
A live lion, it was finally de- 

cided, would only gild the lily. 
Why not, then, use a simulated 
lion a la Bert Lahr's "Wizard of 
Oz" character? A fake lion is not 
only much safer, but he can ac- 
tually drink some of the beer him- 
self. 

Punch No. 4 eliminated lions as 
gimmicky, substituted a girl over 
six feet tall who would contrast 
comically with the short comedian. 
Instructions to casting director: 
"Throw .the lions to the girl. Cast 
for girls six- foot -four or over." 

The final version had a pert, 
attractive girl representing the 
beer's trade -mark character. 

New York -(g spoil) 
Pittsburgh.(6 spots) 
St. Louis-18 spots) 

000 LU K MARGARINE 
Baltimore -(1 spot) 
Bcalon(]0 spots) 
Chicago-121 spots) 
Cleveland -115 spots) 
Detroit -06 spots) 
New Yetk.)t2 spots) 
Philadelphia -122 spots) 
Rochester -(11 - spots) 
St. Louts45 spots) 
Washington-13 spots) 

MRS. FILBERTS MARGARINE 
Baltimore.(3 spots) 
Philadelphia -(12 stuns) 
Pittsburgh12 spots) 
Rochester -15 spots) 
Washington -(I spot) 

MEAT, POULTRY L SEAFOOD 

Atlanta, l spot) 
Boston -0 spot 
Dallas -Ft. Worth -11 spot) 
Los Angeles -(2 spots) 
Milwaukee-11 spot 
San Francisco-l9 spots) 

RATH MEAT PRODUCTS 
Boston -(6 spots) 
Dallas -Fi. Wroth -,3 ewme.) 
Los Angelas.02 spas) 
New York, spots) .. 
San Francisco-t4 spots) 

WILSON MEAT PRODUCTS 
Arian. -(t pgm.) 
Dal)asFt. Wonh -123 spots) 
Los Angeles-(28 spots) 
Miami -11 pan. S spots) 
Minneapol)s(1 pgm.) 
Philadelphiae22 spots) 
Pittsburgh -13 pins 4 )pelt 

Avoid Confusion by Fusion 
Continued from page 16 

delivery is about as effective in 
delivering humorous material as 
a Pullman blanket is in keeping 
out the cold. 

We scout for fresh announcer 
talent the same way t1ù studios' 
beat the bushes for starlets. We 
found Lee Goodman in a New 
York night club. We put him on 
camera, as we did 12 other as- 
pirants. Lee's sense of timing, his 
versatility as singer, dancer, comic 
and his ingratiating way of han- 
dling straight material were won- 
drous to behold. 

Nosy let me say a word about 
words. Friends and job- seekers 
often say to us. "You know, some- 
how your straight copy sounds dif- 
ferent." Well, we plot it that way.- 
We believe a selling phrase gains 
in adhesive quality by taking the 
ordinary phrasing and giving it a 
slight twist. . 

For instance: Mother's Cookies 
conte in a lavender border. None- 
theless, we call 'em "The cookies 
in the Passionate Purple package." 
We also add a hasty reminder - 
"Remember, there's only one 
Mother." Sales cone rolling in. 

Do you see how it works? 
There's no trick. Its nothing more 
than the beauty of the unexpected, 
and with this we have been able 
to produco something for our 
clients that's not without value- 

cons(uner anticipation of the oval- 
mercial message. 

Make the commercials more In- 
teresting than the shows. What do 
we use for source material? Every- 
thing in the comedy of American 
Manners is fair game -provided 
the subject relates to the basic 
selling thence for the product. 

Majors Carving 
Continued froh page 15 

drawn additional business to the 
West Coast, but it is estimated 
that Coast commercial traffic has 
increased at least 75 per cent of 
the total business of Warner Bros., 
hf -C -M and TCF -TV since their 
entry into the field. 

Some producers, especially those 
turning out animated spots, have 
felt the pinch, but this is basically 
due to a reappraisal of animation 
and the failure of the technique to 
grow as fast as expected. Even 
so, altho such companies as Ray 
Patin and UPA Pictures have been 
hit by periodic slumps, over- 
all they continue to showy gains. 

Other firms have had troubles 
with similar depressed periods, and 
it may be that some will not be 
able to survive the tougher com- 
petition. Generally, however, they 
appear in good health. 
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World- Pacific 
New Tag for 
Pacific Jazz 

HOLLYWOOD - Pacific Jazz 
Records, five -year -old, indie that 
has made its mark in the disk busi- 
ness primarily as a result of its jazz 
line, will henceforth be known as 
World- Pacific Records. 

Decision to change the name of 
the label was made to facilitate the 
firm's entry as a full -line diskery, 
with additional production planned 
In the popular album field. Accord- 
ing to label topper Dick Bock, the 
identification with jazz only was 
deemed inadvisable on a long - 
range basis. 

The Pacific Jazz tag is to be re- 
tained via a jazz series under that 
banner. Name will be used on al- 
bum covers in that field only. First 
package to be presented under the 
World- Pacific label is the Chet 
Baker -Bud Shank album, "Theme 
Music From the James Dean 
Story." All material currently in the 
Pacific Jazz catalog is expected to 
be transferred to the World Pa- 
cific label before the end of the 
year. 

No other changes are planned for 
the company, with Bock to con- 
tinue handling the musical reins. 
Bock revealed the signing of a new 
group, the Mastersounds, with two 
gßckages by them already in the 
works, Other upcoming albums in- 
clude vocal sets by Gary Crosby, 
Dayid Allen, Pat Healy and addi- 
tional jazz works by Russ Freeman 
and Chet Baker, the Bob Brook - 
sieyer Quintet, Leo Konitz, the 
Chet Baker Sextet with Art Pep - 
per, and the Gerry Mulligan Quar- 
tet. 

M -G -M Pacts 
Six Artists 
To Roster 

NEW YORK -M -G -M Records 
has come up with six new artists 
partings, highlighted by Lilo, 
French chanteuse and original cast 
star of "Can -Can," and movie actor 
and dancer Russ Tamblyn, Lilo's 
Initial album will be released to 
coincide with her upcoming first 
¢ngagement at the Statler Hotel, 
Dallas, starting October 17. 

Others signed by the label In- 
clude thrush Helen Carr, formerly 
vocalist with the Stan Kenton and 
Charlie Barnett bands; Jolie Hunt - 
er,. a vocalist whose first release, 
"Ca C'est L'Amour, from the pie 
"Les Cirls," will be out next week; 
the Charioteers; Ted Phillips and 
his'ork, and pianist -singer Bert 
Keyes; whose first album has just 
been completed. 

SHOT IN ARM 
FOR PUBBERY 

NEW YORK -E. H. Mor- 
ris'Music chalked up a medi- 
cal "first" in the record busi- 
pess, last week when Buddy 
Morris' personal physician ad- 
ministered Asiatic Flu shots 
to the firm's entire staff here 
Thursday (3.) 

Some 29 people were in- 
noculated-including all writ- 
ers under contract to Morris - 
thereby assuring the firm of a 

"healthy" outlook this fall. 

Am-Par Sparks 
Personnel 
Promotions 

NEW YORK -A flock of per- 
sonnel changes took place last 
week at ABC- Paramount Records, 
highlighted by the appointment of 
Romeo Fabrizio, formerly manager 
of single record production to gen- 
eral director of production for the 
label. 

At the same time Cene Moretti, 
formerly in charge of inventory 
control for the fiscal office was pro- 
moted to a production staff post, 
with direct responsibility for export 
operations and all armed forces 
purchases. Jerry Rader was trans- 
ferred from the position of local 
deejay contact man to Moretti's ex- 
post in the fiscal office. Another 
recent addition to the label is Rick 
Ward, new administrative aid to 
Am -Pars national promotion -pub- 
licity chief, Nett Hale. 

In his new job, Fabrizio will 
oversee all phases of production 
for ABC -Paramount Records -both 
singles and albums. A veteran of 
30 years service with Paramount 
Pictures and Paramount Theaters, 
where he served as manager of 
mailing co-ordination, Fabrizio 
joined Am -Par last May. 

Court Decision Sunday 
Punch to Disk Piracy.. 
Dealers and 
Distribs Must 
Share Liability 

NEW YORK -A major blow 
against disk piracy -and a giant 
step toward the protection of the 
copyright owner -was achieved last 
week when the U. S. Circuit Court 
of Appeals held, in the case of 
Shapiro- Bernstein vs. Sam Goody, 
that record distributors and dealers 
were liable for payment of the 
statutory royalty of 2 cents for 
each unlicensed record sold by 
them, in addition to court costs 
and attorneys fees, entirely sepa- 
rate and apart from the liability of 
the manufacturer. At the same 
time, record dealers who had heard 
of the decision quickly ex ressed 

Huge Advance 
On Elvis LP 

NEW YORK - RCA Victor's 
de luxe Elvis Presley Christmas al- 
bum, which will retail at $4.98, 
has already chalked tip distribu- 
tor orders far in excess of the la- 
bel's planned production of 
200,000 copies, according to RCA 
Victor album department chief 
W. W. Bullock. The exec terms 
it "the greatest advance album 
order in the history of the com- 
pany." 

However, -Bullock said there 
are still no plans at present to in- 
crease production of the LP 
tagged, Elvis' Christmas Album." 
The special set spotlights nine 
12" -x 12" four -color photos of 

p Presley, along with a full page of 
themselves as very apprehensive Presley candids. EP versions of 

(Continued on page 38) , the LP will also be made available. 

Col. Tops Own Best 
Mid -Fall Release 

Pre -Holiday 'Operation Sleighfoot' 
Cues Dealers' Sales Power 

NEW YORK - Columbia Rec- product in the pop, jazz and other 
ords this month ships the strongest fields. Classical product is high - 
mid -fall release in the label's his- lighted by a New York Philhar- 
tory, designed to stock dealers with movie promotion - the diskery 
powerful product in preparation designating October as New York 
for the Christmas buying season. Philharmonic month. Releases by 
To supplement the product push, the Philharmonic total three, in- 
the diskery is setting up a supple- eluding the Beethoven Ninth, with 
mentary drive called "OperationBruno Walter conducting; Handel's 

Sleighfoot." Product totals 33 al- "Messiah," with Leonard Bernstein, 
bums, including an exceptionally and Dukas' "Sorcerer's Appren- 
strong classical release and top tice," batoned by Mitropoulos. 

The Beethoven Ninth release is 
(Continued on page 38) 

Col. Shifts From 
Buy' Appeal Focus 
NEW YORK -Columbia Bec- a temporary price reduction, and 

ords is shifting its merchandising 
focus from a consumer "Buy" ap- 
peal - as in the "Buy-of-the- 
Month," to a policy of strong pro- 
motion and advertising designed to 
secure maximum album sales at 
the full retail price. The "Buy" 
program has been characterized by 

SPA -CLGA Merger 
In the Making 

NEW YORK -New amity be- 
tween the Songwriters Protective 
Association and the Composers & 
Lyricists Guild of America will re- 
sult in the formation of a brand 
new songwriters' guild, the latter 
to be all encompassing in its scope 
and represent composers and lyri- 
cisb in their relations with music 
publishers as well as act as a col- 
lective bargaining agent with em- 
ployers. 

Negotiations currently being 
carried on between the two groups 
have reached a high point in co- 
operation, with the hope that the 
new organization may make its of- 
ficial debut by the first of the year 
or shortly thereafter. Tho some 

hurdles remain, Burton Lane, SPA 
prexy, said: "We are very, very 
close to general agreement: 

In order to form such an organ- 
ization, to be composed of present 
members of both SPA and CLGA, 
ratification would have to come 
from both memberships. The hope 
is to present this amalgamation 
program to the SPA and CLGA 
body by December 1. 

At the present time, both SPA 
and CLGA have been exchanging 
information relating to organiza- 
tional structure. A name for the 
new group has been under dis- 
cussion by committees from both 
groups, tho none has as yet been 
arrived at. 

the programs included not only 
"Buy-of-the-Month" but also "Buy - 
of- Broadway," "Jazz- Buy- Colum- 
bia," etc. 

The B-O -M will continue thru 
December. It started in May of 
1956 and featured outstanding new 
releases in pop and classical, sell- 
ing for $2.98 during the first 
month of release. Thereafter the 
price rose to $3.98. The other 
Buys" were catalog revitalizers, 

altho some of them carried new 
material also. In "Buy -of -Your- 
Dreams," during January and Feb - 
ruary of 1957, a consumer could 
purchase for $1.98 any of 78 
mood albums provided he bought 
another at $3.98. In March and 
April, via "Buy-of-Broadway," a 
consumer could p.uchase any of 21 
single disk albums at $2.98 with 
the purchase of another at the 
$4.98 price. In May and June, the 
"Jazz Buy" permitted purchase of 
an album for $1.98 with another 
of 44 releases for $3.98. 

The "Buy" programs were re- 
garded by Columbia as valuable 
traffic stimuli and as adding vigor 
to various segments of the catalog; 
but diskery execs felt that the mer- 
chandising technique had already 
served its. purpose and were not 
necessary in the current state of 
the disk market. 

Weston Resigns 

Col. Coast Post 
NEW YORK -Columbia Rec- 

ords has announced the resignation 
of Paul Weston as \Vest Coast Al- 
bum and Musical Director. Frank 
De Vol has been appointed to suc- 
ceed Weston in the position of 
West Coast Musical Director. 
Weston will continsse with the 
label in the capacity of an artist. 

Goddard Lieberson, Columbia 
president, stated, "His (Weston's) 
contribution to our \Vest Coast op- 
eration has been most valuable." 
As a recording artist, he has pro- 
duced such successes as "The Mu- 
sic of Jerome Kern," and the "Cres- 
cent City Suite," has developed 
other important album repertoire 
and initiated the signing of 
Liberace and Norman Luboff, two 
artists who achieved outstanding 
record album sales, according to 
Lieberson. 

De Vol is currently conductor of 
the Rosemary Clooney TV show 
and has composed music for a 
number of film scores, including 
"The Big Knife." He has arranged 
for Nat Cole, Margaret Whiting, 
Kay Starr, Dinah Shore, Jaye P. 
Morgan and others. According to 
Mitch Miller, director of Columbia 
pop a. &r.: "Frank De Vol is one 
of the most sought after conductor - 
composer- arrangers in the popular 
music field today. We welcome 
him to the Columbia executive and 
creative staff." 

Mull Confab 
To Reduce 
Dealer Risk 

NEW YORK - A. M. Lowen- 
thal, counsel for Sam Goody, indi- 
cated that in his opinion the risk 
to the dealer - under the present 
decision -would be "frightful," and 
he doubted that dealers could 
possibly check such matters is dis- 
puted copyrights and other matters 
entering into the determination of 
whether a disk was authorized of 
not. A big retailer, he noted, might 
sell th rusands of copies of a big 
album, and pose a major problem. 

"This can put a crimp into the 
record business," Lowenthal said. 
He added that the ultimate result 
could be that publishers would 

(Continued on page 66) 

Dallas Dealers 

Pick Own Tunes.. 
DALLAS -The Dallas Record 

Dealers' Association has released 
the first issue of its joint Top 
Tunes listing. The pooled project, 
designed to eliminate radio sta- 
tions own Top 40 listings from the 
area, was first announced In an 
earlier issue of The Billboard. 

According to Bob Coghill, prexy 
of the group: "Nearly all of the 
radio stations in Dallas have now 
suspended their own lists and are 
using the information from Top 
Tunes." Coghill added that of the 
11 Dallas distribs, nine are now 
supporting the publication thru 
advertising. 

The association is also inaugu= 
rating several new projects includ- 
ing a fall clinic covering all phases 
of retailing music merchandise and 
the expansion of the group into the 
neighboring cities of Fort Worth, 
San Antonio and Houston. 

Col. Releases 
'Story' Album 

NEW YORK -Columbia Rec- 
ords' original cast package of the 
new Broadway smash, "West Side 
Story," has been released this 
week. The set \vas cut by diskery 
president Goddard Lieberson, 
three days after the shows open- 
ing here. 

Show has a score by Leonard 
Bernstein, lyrics by Steve Sond- 
heim, direction and choreography 
by Jerome Robbins and a book by 
Arthur Laurents. The production 
has received universally high eriti- 
cal acclaim and is now selling well 
into 1958. 

Camden in 
TV Hook-Up 

NEW YORK - RCA Camden 
Records has made a tie -up with 
NBC -TV's "Bride and Groom," 
whereby Camden will record each 
day's wedding festivities and pre- 
sent the souvenir recording of the 
nuptials to the couple married on 
the show. 

Each bride and groom will also 
receive a library of Camden al- 
bums. In return, the daily TV show 
will spotlight one album per week 
from the Camden catalog. The 
promotion will run thru Decem- 
ber 20. 

Copyrighted material 
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ASCAP Pays Members $10 
Mil -Plus to Date for 1957 

Meeting Stresses Plea for Juke 
Bill; No Deals With Broadcasters 

By JOEL FRIEDMAN 

HOLLYWOOD-Disburse- 
ments to writer and publisher 
members of the American Society 
of Composers, Authors and Pub- 
lishers totaled $9,780,835 thus far 
this year, with the- Society also 
paying out in excess of $600,000 
from foreign royalties during the 
first eight months of 1957. 

Figures were revealed at the 
semi -annual meeting of ASCAP, 
where approximately 150 Coast 
members heard President Paul 
Cunningham make an impassioned 
plea for co- operation to get the 
juke box bill" passed. Here for 

the conclave along with Cunning- 
ham were Deems Taylor, Otto Iiar- 
bach, counsel Herman Finkelstein, 
Dick Murray and comptroller 
George Hoffman. L. Wolfie Gil- 
bert chaired the meeting, with Ned 
Washington, recently elected a 
writer member of the board, also 
on the dais. 

"Most important to all of us," 
said Cunningham, "is the pending 
juke box bill. We are beginning to 
see a rat hope on the legislative 
horizon.' 

Cunningham told the assembly 
that Senator O'Mahoney will prob- 
ably hold subcommittee hearings 
on the bill "early in November." 
"Passage of this bill will not only 
mean added revenue," he declared, 
"but it will mean the end of an 
infamous statute." The ASCAP 
proxy then launched a vociferous 
outburst at the audience, imploring 

Jubilee Cues 
Distribs on 
Fall Program 

HOLLYWOOD - Jubilee Rec- 
cords unveiled its fall program for 
the company's 12 Western distribu- 
tors here last week, with some 30- 
odd distributor execs in attendance. 

Meet was held at the Beverly 
Hills Hotel, with Jubilee Prexy 
Jerry Blaine, artist and repertoire 
topper Morty Palitz, and Western 
promotion chief I,arry Goldberg at- 
tending. Firm also hosted its dis- 
tribs and personnel on the occasion 
of its 10th anniversary. 

According to Blaine, reaction 
from the label's Coast distribs to 
the firm's 18 packages in its new 
program has been most satisfactory. 
Based on reception to the program. 
Blaine declared the company will 
undoubtedly increase its LP output 
in the coming year. 

Montilla Preps 
Low -Price LP's 
For Racks 

NEW YORK - In a move to 
cash in on the current record rack 
boom in Central and Routh Amer- 
ica, Montilla Records is rewlying a 
new line of low- priced 12 -inch 
Spanish albms, which will be re- 
leased under the Toreador label. 
According to Alontillai s Harry Sul- 
tan this is believed to be the first 
time a $2.98 Spanish LP line has 
been made available in the field. 

Sultan, who visited Montilla dis- 
tributors in Central and South 
America, Mexico and Cuba last 
month, said record racks in drug 
stores and super markets are big 
business now ill the Latin countries. 

Since Toreador is primarily 
aimed at the racks, Sultan may 

(Continued on page 64) 

members to "write your congress- 
men and your senators; look 'em 
in the eye and tell them how you 
feel about getting rid of this hor- 
rible law. Cunningham tallied 
the numerous functions that 
ASCAP has participated in, declar- 
ing that "wherever legislators are, 
we manage somehow to get the 
ASCAP story across." In an ob- 
vious reference to past internal 
strife, the Society s president 
opined "when we fail to solve our 
problems within our organization, 
then we must expect to endure 
hardships. We've learned to live 
under the consent decree, and we 
lean over backward to avoid 
friction." 

Huddling With Nets 
Cunningham acknowledged that 

negotiations with the television net- 

works had begun, tho there was 
nothing concrete to report at this 
time. TV negotiating committee 
is composed of Oscar Hammer- 
stein, Stanley Adams, Herman 
Starr, May Dreyfuss and Cunning- 
ham. "Our music will be on the 
air after our contract expires," 
Cunningham stated, "and I can as- 
sure you that there is no danger 
of repetition of the 1941 black- 
out." 

Cunningham later told The Bill- 
board that he was aware of rumors 
regarding a deal that ASCAP might 
make with the broadcasters, an ar- 
rangement under which the net- 
works would divest themselves of 
their interest in BMI in return for 
quick agreement on a new pact. 
"There's nothing to it," said Cun- 

(Continued on page 32) 

NO TAPE THREAT 

Distribs See Disk 
Futures Solid 

Continued from page 1 

one smash hit from the blue but 
fail to follow thru with another. 
One too many of these and a dis- 
trib can go under." 

Bread and Butter 
"I used to carry more than 40 

labels," said Steen. "Now I've 
cut down to about 20. It's all 
right to take a chance occasion- 
ally, but the bread and butter 
comes from the established firms. 
And that's where the profits "in the 
future will lie. We now handle 
Atlantic, Imperial, Chess and 
Checker, Pacific Jazz and Roulette, 
and we think they are all stable 
and full of growth potential," 
Steen added. 

Jerry Blaine, president of Cosnat 
Distributors, large indie operating 
in New York, Newark, Cleveland 
and Detroit, indicates that "record 
industry volume will continue to 
increase in the next five to ten 
years no matter what technical 

I progress is made, whether it be 
stereo tape, disks or even visual 
recorded entertainment." 

Blaine foresees an industry vol- 
ume of nearly "two billion dol- 
lars annually by 1965." Under- 
scoring the necessity of working 
with stable elements in the busi- 
ness. Blame said he does not be- 
lieve in distributors financing man - 
ufacturers. "I was approached 
once with such a proposition, but 
I dropped the line forthwith," said 
Blaine, "such a practice only 

Imperial Signs 
Miss DeCarlo 

HOLLYWOOD - Film star 
Yvonne DeCarlo has signed an ex- 
clusive recording contract with Im- 
perial Records. An established 
musical perfornier who has sung in 
20 of her 32 motion pictures, Miss 
DeCarlo studied opera for eight 
years and made her debut at the 
Hollywood Bowl in Strauss' "Die 
Fledermaus." 

Label Prexy Lew Chudd plans 
an immediate release following her 
initial session in two weeks. Singer 
will wax both singles and albums, 
with some pic material also 
planned. She is currently starring 
with Clark Gable in Warner Bros. 
"Band of Angels." 

points to the instability of a manu- 
facturer." 

"Distributors are in better shape 
than ever," according to Blaine, 
"altho they must continue to 
adopt modern merchandising ap- 
proaches to stay with the poten- 
tial." 

Cheapest Entertainment 
Johnny Halonka, of New York's 

Alpha Distributors, feels that: "No 
matter what happens in the way 

(Continued on page 32) 

ASCAP SKEDS 
FIRST CHI MEET 

HOLLYWOOD -In an ef- 
fort to let all members of 
ASCAP know more about the 
organization, the Society will 
conduct its first membership 
meeting in its history in Chi- 
cago October 21. 

Paul Cunningham, presi- 
dent of ASCAP, noted that 
there are more than 300 mem- 
bers of ASCAP in that area 
and urged all members to at- 
tend the conclave. Meet is to 
be held at the Conrad Hilton 
Hotel. 

Cunningham also pointed 
out-that Otto Harbach will be 
paid tribute on October 23 in 
Salt Lake City, with the an- 
nual ASCAP show to be aired 
on the Ed Sullivan show, CBS - 
TV, on October 27 . 

Liberty Sets 
Own Deejay 
LP Service 

HOLLYWOOD- Liberty Rec- 
ords inaugurates its own disk 
jockey subscription service this 
week to encompass the entire out - 
put of the firm s album repertoire. 
New service is to be called Liberty 
Disc Services. 

Plan provides for two types of 
album service for radio stations 
thruout the country, the first giv- 
ing stations all newly released 
Liberty pop and classical sets and 
all popular single releases. A mini- 
mum of 60 LP's per year is guaran- 
teed at a cost to the station of $5 
per month. 

Additional part of the plan will 
give the stations all of the label's 
standard LP ` catalog numbers, 
available on request at $1 per LP. 

Order forms fully describing the 
new service have been. sent to all 
radio stations. 

Label topper Si Waronker re- 
turned to his Coast office last week 
after a two -week hiatus in New 
York where he discussed future 
plans with distributors and talent. 

TV Jock Finally 
Comes Into Own 

NEW YORK - The TV disk 
jockey show is finally coming into 
its own on all three audience lev- 
els- network, regional and local. 
Heretofore strictly a second -choice 
medium for record plugs, video 
deejay shows have recently been 
hailed by many record dealers as 
a prime sales stimulant for new 
releases, both singles and albums. 

ABC -TV's network deejay show 
"American Bandstand" was the No. 
1 program in its time period (3- 
4:30 p.m. across the board) ac- 
cording to the September Trendex 
Report. The show chalked up a 
5.7 rating, with a 35.6 share of 
audience-62 per cent higher than 
CBS and 35 per cent greater than 
NBC. "Bandstand" share -of -audi- 
ence figure was more than double 
that chalked up by the web in the 
same time period in August, prior 
to the airing of "Bandstand." 

The show, which emanates from 
Philadelphia and features a crowd 
of teen -agers dancing to current 
pop disks, played by deejay -host 
Dick Clark, was termed "the great- 
est stimulant to the record busi- 
ness, we as dealers have ever 
known," by Raymond Hunsicker, 
(Tower Grove Music Store, St. 
Louis) representing the Dealers of 
Greater St. Louis. Hunsicker 
added: "Many dealers have in- 
stalled TV sets in their record de- 
partments and extend teen -agers an 
invitation to see the show in the 
stores." 

On the regional level, the "Top 
10 Dance Party," a syndicated 
Victor & Richards package, is cur- 
rently carried in 14 different cities. 
The TV show features local jocks 
as emcees and a record hop format, 
with each station following a gen- 
eral programming blueprint sent 
out weekly by Victor & Richards. 

Package, created by writer-pro- 
(Continued on page 32) 

Duotone Preps 
New Needle 
Sales Service 

NEW YORK - The "phono- 
graph needle that remembers" is 
the theme of a new replacement 
needle merchandising program 
conceived by Duotone, Keyport, 
N. J., needle and accessory manu- 
facturer. 

In describing the new program, 
Steve Nester, the firms topper, 
said that disk dealers may find their 
whole method of selling and serv- 
icing needles changed as a result 
of the Duotone gimmick. The pro- 
gram revolves around a card, pack- 
aged with each needle, which the 
customer returns to Duotone's 
home office. The Duotone staff 
figures when the customer should 
receive a reminder card, advising 
him to bring his needle to his 
dealer and have it checked for 
wear condition. 

The system simplifies the 
dealer's job of selecting the right 
needle for the customer because 
the reminder card bears the proper 
needle number. The dealer doesn't 
have to consult charts, catalogs or 
any otter aid. lie simply selects 
the proper needle from stock. 

Duotone has prepared a com- 
plete merchandising kit for dealers 
which contains streamers, bro- 
chures and displays to make any 
dealer a headquarters for the "nee- 
tile that remembers." in addition, 
the Duotone service will be adver- 
tised this fall in various consumer 
media. ' 

Chi Symphony 
Tours Again 

CHICAGO - Chicago Sym- 
phony Orchestra and Fritz Reiner. 
its musical director, will tour the 
United States and Canada from 
October 6-20, 1958, the ork's first 
major tour in five years. 

Since Reiner took up the Chi- 
cago baton, RCA Victor has em- 
ployed the ork for some of its 
choicest classical recording ses- 
sions. The label is expected to work 
up merchandising drives in cities 
covered by the tour. 

Tannen Assist 
On Gemini's, 
'Sunbeam' Degl 

NEW YORK - Nat Tannen, 
local publisher, has taken over the 
operation of Gemini Music Com- 
pany, firm owned by Miss Hank 
Fort, the songwriter, on a 50-50 
deal. 

Current plum in the operation 
is Miss Fort's - Little Miss Sun- 
beam" tune, .which has been taken 
as the promotion theme by the 

(Continued on page 64) 

NIPPON DISQUE FIRM 
EXPANDS VIA MERGER 

KOBE, JAPAN - Nippon 
Disque Company, an affiliate of 
the French Duchetet Thomson, 
Discophile Francais and L'Oiseau- 
Lyre labels, has joined hands 
with the New Mercury Rec- 
cord Company, a former outlet for 
American Mercury, in the forma- 
tion of a new firm to be known 
under the same name, Nippon 
Disque Company. 

The Nippon firm up till now 
has released custom - pressed 
French disks on a small scale, 
while the New Mercury outfit has 
operated a pressing plant with 40 
old -style presses. Nippon Disque 
has a dollar allocation for import- 
ing foreign masters, while New 
Mercury has none. This is given 

as the reason for the link-tip at 
this time. 

All international disks- will be 
released under the Thomson label. 
Local material, on the other hand, 
will carry the New Mercury tag. 

On other fronts, the Japanese 
Westminster firm has just con- 
cluded agreements with the French 
Vega and English Nixa labels and 
has started release of both here. 

It is reported too, that the an- 
nual Japanese Record Festival, un- 
der the sponsorship of the Phono- 
graph and Record Dealers' Union 
will take place for 10 days start- 
ing November 1. Record concert 
caravans appear in various parts 
of the country and the whole pro- 
motion is backed by extensive ad- 
vertising in daily papers. 
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Billboard Adds to 
Pop Chart -Scope 

New Service Covers Weekly Listing of 
EP Best -Sellers; Album Box Score 

By JUNE BUNDY 
NEW YORK -Two important 

new additions to The Billboard's 
music popularity charts make their 
initial a peardfnce this week - a 
weekly listing of best selling Era 
and a box score on the number of 
weeks albums have made the best 
selling pop LP chart. Both chart 
innovations point up some signifi- 
cant trends in the package field. 

Not too surprisingly, the teen- 
age market apparently dominates 
the EP business, with seven out of 
the top 10 best -selling EP's feat-tir- 
ing artists with powerful teen -age 
appeal -four sets by Elvis Presley; 
two by Pat Boone, and one by 
Little Richard. It's also interesting 
to note that six out of the top 10 
were released strictly as EP pack- 
ages, rather than as half of an LP 
set. 

The sales durability of original - 
cast and sound track LP's is indi- 
cated this week by the new boit- 
more, which shows that Colum- 
bia's original cast album of "South 
Pacific" - a consistent seller since 
the show opened in 1949 -has 
made The Billboard's charts 203 
times. This figure does not include 
the years 1954 and 1955 when The 
Billboard did not carry regular 
weekly album charts. 

Runner -up to "South Pacific," is 
Capitol's sound track package of 
"Oklahoma! ". - on the charts 108 
times; "My Fair Lady," 79 weeks; 
Harry Belafonte's "Calypso" with 
70 weeks and " Belafonte ' with 67. 

Other long -time chart- makers in 
the LP field are "The King and 1" 
sound track, 65, and "The Eddy 
Duchin Story" sound track 61, 
Thus five out of the top seven most 
consistent LP chart- makers over 
the past few years were Broadway 
or Hollywood packages. - 

The new EP chart, which has 
been in the planning stage for the 
past several months, is based on 
actual sales to customers listed in 
The Billboard's National Retail 
Record Sales Study, supervised by 
the New York University School 
of Retailing. 

Artist 'oyalty seems to be a 
strong factor in the EP field. Elvis 
Presley has four packages on the 
chart-both EP legs of his "Loving 
You LP; and two EP -only sets - 
"Peace in the Valley," and "Just 
for You." Pat Boone is represented 
by "Four By Pat," and "Just a 
Closer Walk With Thee" (both EP 
releases only); while Nat King Cole 

Ink Spots Say 
No Pay No Play 

SAN ANTONIO, TEK. -Fail- 
ure of the Ink Spots to appear here 
at Club Sevenoaks as scheduled 
last Thursday evening was attrib- 
uted by Bess Gary, orchestra 
leader, to the groups misunder- 
standing of their contract. 

The group refused to perform 
because they had not been paid 
for an appearance at Houston the 
night before, according to Deek 
Watson, leader and a member of 
the original Ink Spots. 

Gary said the group is operating 
under a seven- engagement con- 
tract with International Artists of 
El Paso; beginning September 23, 
that the Ink Spots agent, Paul 
Kalet of New York, has been paid 
$1,230 advance on the $2.500 due 
to the Ink Spots for the week, and 
that the singers are due to collect 
the remainder next week. 

The show is booked for engage- 
ments in San Marcos, Victoria and 
S;:n Antonio from now thru Sun- 

according to Cary, "and the 
band will fulfill its part of those 
engagements." 

has one EP -only package, "Around 
.the World," and "Love Is the 
Thing" from his LP package of the 
same title. 

The strength of EP's on the 
racks in supermarkets, etc., is un- 
derscored by the number of family - 
appeal EP seta on the charts this 
week. Jackie Gleason's EP -only 
package, "To a Sleeping Beauty,' 
features a father's soliloquies about 
his son and daughter, while sacred 
themes are represented by Tennes- 
see Ernie Ford's "Hymns," Boone's 
"Just a Closer Walk With Thee," 
and Presley's "Peace in the Valley." 

The fact that an EP version of 
an LP is on the best -selling EP 
chart, apparently doesn't affect its 
sales pull in the LP field. With 
the exception of the "Here's Little 
Richard' album, all of the EP best- 
sellers (from LP's) also appear on 
the best -selling LP chart this week, 
and the Little Richard LP only 
recently dropped off the LP listing. 

ASCAP Eyes 
Pay -TV Gold 
Potential 

HOLLYWOOD - The Ameri- 
can Society of Composers, Authors 
& Publishers is assuredly cognizant 
of pay -television and the ramifica- 
tions the use of the Society's music 
on the new medium might have. 
This was the opinion of ASCAP 
Prexy Paul Cunningham and Gen- 

here last week for the semi -annual 
Coast meeting. 

Cunningham and Finkelstein 
agreed that the pay -TV area was 
much too premature at the present 
time to warrant any concrete steps 
by ASCAP. They are watching 
developments in the held, trio, with 
Finkelstein declaring that there is 
no question but that use of ASCAP 
music on pay -TV would constitute 
"performance for profit." 

A number of pay -TV firms, 
gmong them Telemeter and Skia- 
tron, have recently publicly de- 
clared there was some possibility 
that they would offer their sub- 
scribers continuous 24 -hour music 
in addition to TV programs to be 
piped right into the home. In the 
purchase of Muzak recently, owner 
Jack Weather similarly pointed to 
the potential of home music service 
in conjunction with pay -TV. 

Mode Inks 
New Talent 

HOLLYWOOD - Coast indie 
Mode Records added two more 
names to its growing talent roster 
last week, inking trombonist Bill 
Harris and singer Bob Manning to 
contracts. 

Harris, a veteran jazz star and 
currently on tour with the Woody 
Herman band, has completed an 
LP in company with other ex- 
Herman band members featuring a 
collection of tunes long associated 
with the maestro. Personnel in- 
cluded vibist Terry Gibbs, pianist 
Lou Levy, bassist Red Mitchell and 
drummer Stan Levey. 

Manning is to be recorded in 
New York shortly, with a. &r. chief 
Red Clyde and musical director 
Marty Paich due to fly in for the 
session. 

Clyde also disclosed the signing 
of thé Juveniles, a new group who 
recently macle their initial appear- 
ance on the "Wide, Wide World" 
teleshow, 

NAT'L SLOT FOR 
SCHLESINGER 

CHICAGO - Tommy 
Schlesinger, Mercury's ebul- 
lient deejay contact man in 
Detroit has been promoted to 
national status by Art Tal- 
madge, Mere veep. He 'll rove 
in a general deejay public re- 
lations mission, working with 
merc's staff of 15 field contact 
men, reporting to Talmadge 
and Kenny Myers, label's pro-. 
motion chief. 

Schlesinger is a virtuoso in 
the wild' promotion. In one 
instance, when the Crew Cuts 
released "Barking Dog," he 
approached every deejay in 
the Motor City, crawling on 
all fours, the biscuit between 
his teeth. Driving around 
town in his convertible with 
the top down, when Tommy 
hears his plug record on the 
radio, he turns up the volume 
full blast for all to hear, pulls 
the car to the curb and aban- 
dons it. He figures this con - 
siberably expands the audi- 
ence for his plug. 

M -G -M Plugs 
Rose Deal, 
Sound Track 

NEW YORK -M-G -M Records 
was busy in the album field on 
two fronts this week, with a special 
"One Dozen Roses" promotion on a 
series of 12 David Rose LP's and 
announcement of the sotmd track 
album from the picture "Les Girls," 
the label's 51st track package, 

The Rose promotion involves a 
special retail price deal in which 
the consumer gets one album for 
$1.98 when he purchases one at 
the standard $3.98 tag, The offer 
also covers Ers, on the basis of a 
one -pocket EP for 99 cents with 
one at $1.29; a two -pocket set at 
$1.49 with one at $2.49, and a 
three -pocket job at $1.98 with one 
at $3.98. 

The dozen Rose packages in- 
clude his newest, "Autumn Leaves" 
and the catalog items "The Song Is 
You," "David Rose in Hi- Fi- ddles," 
"Music From Motion Pictures," 
"Lover's Serenade," "Sentimental 
tourney," "Holiday for Strings," 
Nostalgia," "Love Walked In," 

"Fiddlin for Fun," "Let's Fall in 
Love," and "Beautiful Music to 
Love By." Dealer poster displays, 
dealer -distrib co-op newspaper and 
radio ads and a direct mail cam - 
paign to dealers, department stores 
and chain stores will back up the 
program. 

The "Les Girls," track features a 
score by Cole Porter including new 
tunes "Ca C'est L'Amour," "Ladies 
in Waiting," "You're Just Too Tool" 
and "Why Am I So Gone (About 
That Gal)" in addition to a number 
of older Porter tunes from other 
shows. Cast features Gene Kelly, 
Mitzi Gaynor, Kay Kendall and 
Taina Elg. Music was adapted and 
conducted by Adolph Deutsch. 

Roulette Puts 
Singer Tops 

NEW YORK - Donald Singer 
has been appointed foreign opera- 
tions manager of Roulette Records, 
in line with the label's plans to ex- 
pand its sales coverage abroad, 
via the acquisition of more over- 
seas distributors. 

Singer, who reports to Rou- 
lette's sales chief, Joe Kolsky, was 
formerly with Decca and more re- 
cently served as production head 
for ABC- Paramount Records. 

Roulette is currently distributed 
by E. M. I. in England, Australia, 
Africa and on the continent; Japan 
Sales fil' Japan, and Compo in 
Canada. Its export agent is CBS - 
International. 

THEATER TUNE BLUEPRINT 

Feyer Cues BMI Cleffers 
On B'dway Show Writing 

NEW YORK - The Musical 
Show -Department of Broadcast 
Music, Inc., held its second meet- 
ing Thursday (3) at the Ballroom 
of the Park Lane Hotel here. Guest 

er was Broadway 'producer 
obert Fryer, producer of such 

hits as "A Tree Grows in Brooklyn," 
"Wonderful Town," 'By the Beau- 
tiful Sea," and "Auntie Mame." 

Allen Becker, who is in charge 
of the Musical Show Department 
of BMI, said the symposiums, of 
which this was the second, were 
designed to accomplish two func- 
tions: 1. To explore and discuss 
varied phases of theater activity. for 
young writers, and 2. To -make the 
trade aware of the fresh; young 
talent available for theater work. 

In addressing the group of more 
than 40 writers, Fryer said that he 
continually makes a point of listen- 
ing to the work of new writers and 
that their affiliation, ASCAP or 
BMI, made no difference whatever. 
Fryer advised writers to come to 
auditions well prepared and to pre- 
ferably have samples of rhythm 
tunes, marches, ballads and com- 
edy songs, typical entries in any 
show score, to demonstrate. 

He suggested studying the musi- 
cal construction of such classic 
shows as "South Pacific," and to 
by to adapt the same techniques 
of writing to any novel or script, 
just for experience alone. Fryer 
added that a complete presentation 
on tape is an effective means of 
showing off a writer's work. An 
extended question and answer 
period followed. 

Dot Signs 
Mills Bros. 

HOLLYWOOD- -Dot Records 
came up with another major name 
to add to its growing roster last 
week, inking the Mills Brothers 
to a term recording contract. The 
veteran singing group has been a 
mainstay of the Decca roster for 
the last 20 years and marks the 
third such old -timer defection from 
Decca ranks. Guy Lombardo and 
Bing Crosby previously ankled 
their exclusive pact with Decca. 

Mills Brothers are not due to 
join Dot until the expiration of 
their present agreement in Decem- 
ber. Other names that Dot signed 
of recent note include Margaret 
Whiting, Helen Traubel and Mar- 
lene Dietrich, 

Dot Prexy Randy Wood was 
back at his post last week, having 
recovered from recent surgery. 

The first meeting of this group 
took place last June, at which time 
the speaker was conductor Leh- 
man Engel. At the next meeting, 
Becker said, an attempt will be 
made to get a book author or a 
legit director as the speaker. 

Current session was held coin- 
cidentally with the announcement 
of the first BMI Broadway show 
score. The show is the upcoming 
"The Body Beautiful," in the Sun- 
beam Music BMI firm. (See sep- 
arate story this issue.) 

BMI Pubs 1st 

Legit Score 
NEW YORK -- 'The Body 

Beautiful," forthcoming Broadway 
musical to be produced by Dick 
Kollmar and Al Seldin, will contain 
the first legit show score to be 
published by a Broadcast Music, 
Inc., firm. Tommy Valando, who 
will publish the score, has placed 
it in his BMI firm, Sunbeam Music, 

Casting of Mindy Carson in the 
lead fen spot was confirmed by 
the thrush's husband and manager, 
Eddie Joy. Reached on the Coast, 
Joy said that Miss Carson will play 
the lead and that contracts are be- 
ing drawn up for immediate sign- 
ing. The singer's casting comes on 
the heels of her recent success in 
portraying Navy nurse Nellie For- 
bush in revivals of "South Pacific." 

The "Body Beautiful" has music 
and lyrics by Jerry Bach and Shel- 
din Hamick with a book by Joe 
Stein and Will Goodman, who 
wrote. the book for "Mr. Wonder- 
ful" and "Plain and Fancy." Bach 
was one of the cleffers of the score 
for "Mr. Wonderful," also pub- 
lished by Valando. The show will 
go into rehearsal in November 
with a four -week break -in set for 
the Erlanger Theater, Philadel- 
phia, starting December 26. Fol- 
lowing the out -of -town tryout, the 
show will open at the Broadway 
Theater, here. 

The only other projected BMI 
score was put into words over a 
year ago by the Brill Building's 
George Wiener. The show, "Diz 
Muz Be Der Place," never reached 
the rehearsal stage. 

The announcement came co-in- 
cidentally with a forum held at 
the Park Lane Hotel, Thursday (3) 
by BMI for BMI writers. At the 
meeting, Broadway producer Rob- 
ert Fryer discussed with the writers 
various ways and means of break - 
ing into the legit show writing 
field. (See separate story this 
issue.) 
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MUSIC AS WRITTEN 
Esoteric & Counterpoint 
Snares Muranyi 

Joe Muranyi, formerly with 
Bethlehem and RCA, has joined 
Esoteric and Counterpoint Records 
in an executive capacity, His 
functions will include both a,iu. 
and production. Rudy de Saxe 
continues as a.&r, chief of the 
label's new pop line, Cascade. 

Maude Rose's Flip Side 
Contest a Cincy Click . . . 

The four -week Flip -Side Con- 
test, engineered by Maude Rose, 
head of Columbia Records Distrib 
utors, Cincinnati, in a tie -in witli 
The Cincinnati Times -Star, came 
to a close October 1, with some 
2,000 local teen -agers participat- 
ing. The four consecutive Fridays 
the Times -Star carried a list of 
25 Columbia records in its tabloid 
Youthorama section, with the con- 
testants asked to supply the name 
of the flip side. Contestants were 
caged to listen to their favorite 
disk jockeys for clues. In the event 
of a tie, the winners will be asked 
to estimate how many of Johnny 
Mathis' "It's Not for Me to Say" 
were sold by midnight, October 1. 

A great score composed by 

°imitri Tiomkin for 

the new cinerama production 

"SEARCH FOR 
PARADISE" 

Hugo Winterhalter and Orchestra 
R.C.A. Victor 

Robert Merrill R.C.A. Victor 
Jack Plels and ChorDeus 

cca Recorda 

David Rose with Dean Jones 
M.G.M. Records 

Les Baxter and Chous r 

Capitol Recorda 

"THE 
HAPPY LAND 
OF HUNZA" 

Robert Merrill R.C.A. V;etor 

Walter Schuman Singers 
R.C.A. Victor 

Tito Puente and Orchestra 
R.C.A. Victor 

"KASHMIR" 
Hugo Winterhalter and hestra 

R.C.A. 

Orc 
Victor 

Robert Merrill R.C.A. Victor 

"SHALIMAR" 
Robert Merrill R.C.A. Victor 

Walter Schuman Singers 
R.C.A. Victor 

SOUND TRACK 
ALBUM 
by R.C.A. Victor 

MANY MORE TO COME 

M. WITMARK & SONS 

Prizes were a portable record play- 
et, three albums and 25 awards 
of three singles each. To kick off 
the contest, The Times -Star carried 
an announcement on its first page 
plus a two -column photo in the 
Youthorama section showing Rose 
receiving the contest kick-off sig- 
nal from Mayor Charles P. Taft. 

New York 
Larry Coleman, BMI- affiliated 

author- composer, is working on a 
free -lance basis and not under con- 
tract to Roosevelt Music, as was 
inadvertently stated in these col- 
umns. 

The Benny Goodman band, un- 
der the baton of Urbie Green, 
has hit the road for a one- nighter 
tour, including Pottstown, Pa,, 
Cleveland, Granville,_ O. (Deni- 
son University), Burlington, Ont., 
Oberlin, O Gallitzen, Pa., and 
Syracuse, N. Y. Willard Alex- 
ander office is booking the tour, . , , 

Dean Jones appears on the Dinah 
Shore show, October 20. . 

Dizzy Gillespie has signed with the 
management office. . Atlantic 
Records' "Satin Doll," Carol 
Stevens, will be profiled in Esquire, 
The New York Sunday Mirror and 
The Philadelphia Inquirer. 

Arrow Records staff, consisting 
of Herman Pollock, .very; Her 
Zane, a.&r, man and Herb Lar- 
sen; musicaL director, has hit the 
road en masse to romote new 
disk by Zane and jimmy Jones. 

Jimmy Krondes, formerly of 
RICO Unique, is now operating the 
Nocturne label and Jimmy 
Krondes Music. . . . Les Paul 
and Mary Ford performed their 
new Capitol disking of "Fire" on 
the "Big Record" CBS -TV show 
Wednesday (2). On the disk, Paul 
appears for the first time in a sing- 
ing role. , , . Raymond Scott and 
Lawrence Elow have cleffed the 
title song for the picture "Never 
Love a Stranger." 

Decca thrush Judy Scott will 
appear in the Central Park, New 
York, "I Am An American Day" 
ceremonies Friday (11), 
Claude Brennan, Decca's national 
sales manager, is on a 13-city 
cross -country tour of branches.... 
Coral's Tina Robin commenced a 
two -week stand at the Shamrock, 
Houston, Thursday (3). 

Hollywood 
Sammy Cahn and Harry Warren 

have been signed by Paramount 
to pen original songs for the forth- 
coming musical starring Jerry Lewis 
tentatively titled "Rock -a -Bye My 
Baby" ... Cale agency has opened 
new offices in Hollywood... May- 
nard Sloate, formerly partnered in 
the operation of the Crescendo, 
opened his new nitery, the Avant 
Carde, last week, with the Chico 
Hamilon Quintet first act in. . , . 

Nelson Riddle will arrange and 
conduct the score for the W C 
Handy biopic, "St. Louis Blues." 

Announcing the 

Independent 

Artists Corporation 
PLaaa 70560 1619 BROADWAY 

NEW YORK CITY 

WANT SONGS 
Jimmy Work has set up his own BMI Music Polishing Company on the West 

Coast. All songs ore welcome for consideration: Ballads, Blues, Waltzes, Rock 

and Roll in the Country and Pop field. Send demos and topes of your songs to 

WORK MUSIC Publishing Company 
8503 South Painter Avenue Whittier, California 

... Bobby Troup has completed a 
new Liberty album, "Here s. to My 
Lady." Pianist -singer reports to 
M -G-M to begin his role in "Bay 
the Moon," ... Cork O'Keefe in 
town last week anent new material 
for the Casa Le-ma band at Capitol. 

, David Rose will write special 
arrangements for a new Jeannette 
MacDonald- Nelson Eddy package 
for RCA Victor.... Coral Records 
will release their Lancers recording 
of "Don't Go Near the Water, 
from the M -G-M picture of the 
same name, November 1.... Carol 
Richards set for appearances on 
the Jack Parr "Tonight" show 
from New.York on October 7 -9 -11. 

. Composer jack Marshall has 
been set for two arranging dates 
at Capitol Records. . Henri, 
Rene, formerly West Coast reper- 
toire chief at RCA Victor, will 
conduct singer Pat Suzuld's first 
session on Vik Records. Singer was 
recently discovered in San Fran- 
cisco and inked to a term paper 
by the RCA subsidiary label. . , , 

Conference of Personal Managers 
has about ironed out a uniform 
agreement between talent and 
managers, with attorney Max Fink 
expected to okay final papers 
shortly. 

ASCAP Members Get $10 Mil 
Continued from page 28 

ningham, "we're not making any 
deals, and nothing of the sort has 
been said to the broadcasters. 

Referring to the ASCAP station 
surveys, Cunningham stated "per- 
haps our survey (local) is now big 
enough. It now appears that we 
have reached the saturation point 
in this respect" 

Coast Chairman , L, Wolfie 
Gilbert pointed to, Hollywood as a 
veritable paradise foe the song- 
writer now, generated by the 
growth of the area as the center of 
the television film business, mo- 

Cap's Lee Gillette 
Takes to the Road. 

HOLLYWOOD--Capitol Rec- 
ords' producer, Lee Gillette, took 
to the road last week covering 
disk jockeys and distributors in 
more than a half dozen cities. 

Gillette will visit in New York, 
Washington, Cleveland, Chicago, 
Minneapolis, Seattle and San Fran- 
cisco during his trek of the hinter- 
lands and will scout talent on the 
way. 

With the bulk of the Capitol 
a. &r, staff out on vacations and 
road trips, only repertoire staffer 
on hand for the weekly Thursday 
publishers' meeting last week, was 
Tom Morgan. 

Distribs See Solid Future 
Continued from page 28 

of new developments, the business 
is going to thrive for a long time 
to come. It's still the only form of 
home entertainment that gives 
and gives and gives, and with the 
number of times a record is re- 
played in the home, it's easily one 
of the cheapest forms too," 

'More good artists are being 
found and developed and more 
companies are putting' out good 
records than ever," Halonka con- 
tinued, "and what were once 
specialized fields With regional 
markets, like hillbilly and rhythm 
and blues, are getting broader ac- 
ceptance all the time. That means 
a bigger market for all types of 
ecord merchandise. And with 

LP's it's the same story. Now 
there's a great 'pride of possession' 
factor working to build the level 
of LP sales. More and more peo- 
ple just want to have a big orig- 
inal cast album around the house 
for people to see. The cover's just 
as handsome as a cover on a good 
book or a magazine." 

In prognosticating the future. 
pace of the industry, others pointed 
to the favorable population pic- 
ture. Right now, they say, a 

greater share of the total popu- 
lation than ever is occupied by 
teen -agers, the war babies of 
World War II. School registration 
figures everywhere point this up 
dramatically. These kids are buy- 
ing the singles of today in tremén- 
doss quantities. They are being 
schooled to burying records and 
they will be the ever -growing al- 
bum market of tomorrow. 

In connection with stereo, it's 
argued that developients' now 
pending are based on the theory 
of compatibility. The stereo disk 
will be playable monaurally on 
any current phonograph. Thus 
there is no reason to believe that 
stereo disks will in any way be- 
crme an obsoleting factor. The 
demand for recorded music is there 
and distributors look only for con- 
tinuing increases during at least 
the next decade and even beyond. 

Even in case of the calamity of 
another war, the business, or at 
least the demand, could be ex- 
pected to hold up, according to 
another trade source: Production 
and availability of materials would 
be the only problem in that case, 
he said, 

- TV Jock Comes Into Own 
Continued from page 28 

ducer Alan Sands and executive 
producer Vic Lindeman Jr., in- 
cludes detailed outlines for games, 
merchandising features and con- 
tests, with Victor & Richards, pro- 
viding the prizes in most cases. 

In line with this; Sands is cur- 
rently readying a new feature, 
tagged "Memento Auction," which 
involves the auctioning of personal 
items of small value or gag items 
(lock of hair, etc.) donated by rec- 
ord artists. Money goes to local 
charities and the artists gamer 
plugs for their disks. 

"Top 10 Darice Party" is cur- 
rently aired by the following sta- 
tions and jocks: John Stuart, 
WCDA, Albany, N. Y,; Ray 
Mercier, WCSH -TV, Portland, 
Me.; Pete Griffin, WDEF -TV, 
Chattanooga; Marge Borg, WDXI- 
TV, Jackson, Tenn.; Wink Martin- 
dale, WHBQ -TV, Memphis; M 
Meltzer, WHEN -TV, Detroit; Ty 
Boyd, WTVD, Durham, N. C.; 
Les Lampson, KOTV, Tulsa, Okla.; 
KPRC, Houston; WDAPM -TV, Hat- 

tiesburg, Miss.; WFIE -TV, Evans- 
ville, Ind. Scheduled to start the 
show October 12 are WFAA -TV, 
Dallas, and WXEX -TV, Rich- 
mond, Va, 

Most impressive new TV dee- 
jars on the local level are former 
top -rated radio disk jockeys Buddy 
Deane and jack Wells, who moved 
over to Westinghouse station WJZ- 
TV, Baltimore, last month, (See 
The Billboard, September 16.) 
Wells' opening show chalked up, 
the No. 1 ARB rating in his time 
period -a 41.7 per cent rating hike 
for the station against a month 
ago; while Deane s first program 
pulled down a 11.0 against the 7.1 
chalked up by each of the other 
outlets. - 

According to a Westinghouse 
analysis of the ARB ratings, Deane 
is now reaching 50 per cent more 
people than he did on radio, thus 
pointing uI: the increased value (to 
artists, labels, and publishers) of a 

disk plug on his new TV show. 

lion pictures and the increase in 
disk activity. Gilbert opined that 
"Nashville has as much right to 
write songs as New York or Holly- 
wood does," rho he implored new 
writers not to "Loin the pack and 
write the vogue, an obvious refer - 
ence to what he previously termed 
the "rock ant- roll monstrosity." 

Membership Gain 
Since February, 1957, 157 writ- 

ers and 77 publishetrs have' been 
admitted to the Society, with mem- 
bership now totalizing 3,877 writ- 
ers and 1,039 publishers. Distribu- 
don made in April totaled $4,799,- 
241, and $4,981,594 in July. Op- 
erational overhead was prat at 17.6 
per cent, with salaries totaling $1,- 
720,750 and other operating costs 
$1,480,987, Society has a total 
of 26,594 licenses. 

Deems Taylor reported the sign- 
ing of a new contract with sym- 
phony orchestras, from five -tenths 
of 1 per cent to six -tenths for the 
first two years, and then seven - 
tenths for the next two years. Tay- 
lor acknowledged that ASCAP wag 
"still in the courts with Muzak." 
Referring to members who air their 
complaints outside of ASCAP, 
Taylor declared: "These activities 
come from members whose con- 
tribution to the ASCAP repertory 
is slight. Resort to threats and ex- 
temal procedures cannot be toler- 
ated," he said. 

Members also learned of the 
rent passing of Mary Brooks, a 
veteran ASCAP employee who was 
with the Society for 38 years. 
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Leroy Anderson 
His next big 

FORGOTTEN 
DREAMS 

0 
Recorded by 

0 
Leroy Anderson on 

Dacca Records =30407 
g Cyril Stapleton on 

London Records 01754 
Frederick Fennell on 

Mercury Records x:71170 

MILLS MUSIC, INC. 

"GOLD MINE IN 

THE SKY" 

"LOVE LETTERS Par Bocn, 

IN THE SAND" 
Roger w ° ° "m''LP' 
Les Brown LP 

"MY CABIN Of 

DREAMS" 
"ill'cec,r, 

"CECELIA" 
Masic ,t Dawa s,.m, 

"CAME." Carole 
Small ,coral/ 

Carole Bennett Verve, 

"CATHEDRAL IN 
Pat Boone IFP) 

THE PINES" 

"I'M FOLLOWING Blende,, 
YOU" RCA Victor, 

BOURNE - ABC MUSIC 

136 W. 52 Street, N. Y. 

Pat Boone 
Nat Cole ISP> 
Bing Crosby 

la 
rY.V -'. 
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Watch for these NBC -TV network shows: PERRY COMO, GEORGE GOBEL, ¡ti , T ¡`rn O 
EDDIE FISHER, PRICE IS RIGHT, TIC TAC DOUGH, They're all sponsored by... , awmwxwxTnanaM 

Copyrighted mate 
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THE BILLBOARD'S WEEKLY 

Record & Equipment 

Merchandising 

News & Sales Tips 

Zepp's Record Store, Baltimore, has found jazz album sales on the increase 
because they highlight them on a separate pegboard display as shown. The 
display shows 12 album covers. The accent this week is on the Prestige 
lass line. 

NEW PRODUCTS 
ZENITH "MUSIC MAKER" 
IS 4 -SPEED PORTABLE 

Zenith's "Music Maker" has a 
number of important features for 
the record buyer. The unit plays 
all four speeds, including the 

the tape. The reel is finished in 
battleship gray and is available 
in the seven -inch size only for the 
present. 

NEW, IMPORTED 
BI- STEREO SPEAKER . . . 

Videola -Erie, American import- 
er of the Fonovox and Tonfunk 
hi -fi and radio combo lines from 
West Germany, is now offering 
to the trade. a bi- stereo external 
speaker. According to the firm, 
the new speaker design offers 

- 18% r.p.m. "talking book" speed. 
Fullyautomatic, it handles up to 
14 disks at a time, has automatic 
intermix and shut -off. Other fea- 
tures'include dual cartridge, two 
speakers, separate volume and 
tone controls. Outside finish is 
of brown and beige Durastron. 

BEL-CLEER SHOWS 
NEW TAPE REEL .. . 

The St. Cecilia Company, man- 
. ufacturers of Bel -Cleer Record- 
ing tape, is now shipping its 
product on a tape reel of new de- 
sign. The reel is molded with 
extra -heavy flanges to give fly- 
wheel action and reduce wore. 
Molded of warp -proof plastic, it 
eliminates wobble and eccentric- 
ity. Large window openings per- 
mit tape observation, and frosted 

fuller tones and better sound 
quality. It may be used with any 
record player, TV, radio or sound 
system. Highs emanate from one 
end, lows from the- other. The 
speaker is 15 inches long and 
four inches in diameter. Cover- 
ings are of a plasticized, natural 
bamboo cloth or mahogany gold. 
It lists for $24.95. 

WALCO ENTERS GIFT 
FIELD WITH CARE KIT .. . 

Walco Products is entering the 
gift field with a hi -fi kit to be 
available in time for Christmas. 

BEST EQUIPPED 

British Showroom Sets 
New Disk Retailing Plan 

Two- and -a- half -year modernization program 
ende with eye -opening atore layout 

e Self-service i no bar to lase of 
well- informed sales personnel 

By RALPH FREAS 

Few record retailers can boast 
either the sales facilities or sales 
know -how of the His Master's 
Voice Showroom in Oxford 
Street, London. The management 
of this unique shop has examined 
disk retailing methods literally on 

a global scale in order to create 
the perfect place to shop. 

The Showroom is not just a 

retail outlet. It is also a training 
place to which record clerks from 

all over England and the Con- 

tinent come to learn how to sell 

e record. A far cry, most Ameri- 
can retailers will admit, from the 
hit -or -miss methods of develop- 
ing sales talent as practiced in 
the U. S. 

Modernization Complete 
In 1955, the Showroom began' 

a pro g r am of modernization 
brought about by the advent of 
the LP disk and the need to gear 
to a different kind of merchandis- 
ing-The program has just been 
completed. While some of the 
Showroom's ideas are not new 
to U. S. dealers (stores in the 
U. S. were .studied and some of 
their ideas borrowed), the at- 
titudes of its management are 
worth considering. 

Easy Reference 
The Showroom spokesman 

points out that the LP's with 
their attractive covers can no 
longer be filed behind the counter 
and that the retailer must now 
follow a method of "frontal pres- 
entation" to create [sales appeal. 
Also, the old method of thumb- 
ing thru, catalogs is too tedious 
and too complicated. The Show- 
room has therefore created a new 
easy - reference department di- 
vided into three sections accord- 
ing to recorded repertory. 

Index cards are used in each 
section. These cards list a particu- 
lar disk and, in addition, give in- 
formation about otter available 
works by the composer. 

The catalog is brought to 
life," says the English dealer. 
Instead of confronting the, col- 

lector with pages of small print, 
the actual records form their own 
catalog, with index references to 
assist comparisons." 

Well- Trained Clerics 
The Showloonl s management 

takes pains to point out that the 
new method is not Merely an ex- 
tension of self- service principles. 

"A staff of keen and musical 
assistants is in attendance," says 
the dealer. "Each has lus own 
preferences in music, his own rec- 
ord collections and his own spe- 
cialized knowledge in a certain 
aspect, or aspects, of music. They 
are able to talk to the most ex- 
acting connoisseur in his or her 
o w n language, giving advice 
where needed and supplementing 
it with information that could not 

possibly be obtained from a rec- 
ord catalog or reference card. In 
short, excellent service is given 
the casual customer who wants 
a record of the 'Nutcracker,' or 
to a hardened record collector 
who requires a historically accu- 
rate recording of Haydn's 'Sym- 
phony No 103 in E Flat,' with 
clarinets and with the opening 
drum roll starting at F." 

Hold Down Dust f ?c¿ 

No modernization is complete, 1ete, 
the Showroom believes, wlttïout 
considerable change in appear- 
ance. This was achieved, in" -their 
case, with full use of color. Where 
carpet was previously used, this 
was replaced by tile, avoiding the 
attraction that carpets have for 
dust, "so undesirable in the stor- 

(Continued on page 38) 

This grand staircase is not only pluming to the eye but informative to the 
visitor to the His Master's Voice showroom. Large plaques direct the cus- 
tomer to separate departments, such as the tape recorder salesrooms. 

These are probably the last word in listening posts. Nothing has been spared 
to make thim as attractive and functional as possible. The listening posts are 
acoustically treated to hold down the noise level. 

areas are provided on the flange 
for written identification. Reel 
is threaded into a molded -in an- 
chor. Only a simple movement 
of the finger is needed to secure 

The kit contains a dozen poly 
DisCovers, a DisClean record 

(Continued on page 38) 

The classical record easy- reference department Is divided Into three sections to servo customers for three dif- 
ferent categories of music. Opera, Choral. Lieder and Song is on the left. Orchestral and Symphonies is in the 
center. Chamber Music, Concertos and Instrumental is on the right. 
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AGIO 

1 %W'*Qch ,;? s tow! 

THE WORDS ppR1Y 
1HAT I 

TIME WHISPER 
(As introduced by Sal Mineo on 

The Kraft TV Theatre, Oct. 2. 1957 
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Now you can offer 40 

Deluxe Automatic "Victrola "45. Large speaker 
-"Golden Throat" tone. Extra -powerful. In 2- 
tone gray or 2 -tone green. Model 7EY2, $36.95. 

J %# Portable High Fidelity "45," Lowest priced true 
Hi -Fi. Multi- speakers. Styled in brown simulated 

K °. leather. Mark XII- Model 8HF45P, $69.95. 

Stock RCA Victor now -have a 
CHRISTMAS GIFT -BUYING can flatten the average customer's budget 
in practically no time. So, to get more people to do business 
with you - give them more for their money. That's what this 
Perry Como promotion does. It offers your prospects real 
Christmas value. Here's the story : every time you sell a new 
RCA Victor 45 "Victrola," your customer is entitled to a spe- 
cial Perry Como album of ten "45" EP records, a $14.90 value, 
for just $5. There are songs like "Hot Diggity," "Temptation," 
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Perry Como hits for $5.00 wills every Fabulous 45 "Victrola" you sell 

° Low -Priced Portable automatic 45 "Victrola." 
Plays on AC. Rust -and- pebble white, or spruce 
green- and -pebble white. Model 8EY31, $39.95. 

Multi- Speaker High Fidelity "Victrola" 45. Ma- 
hogany, maple or light rift oak finishes. Mark 

ï , VIII -Model 711F45, $79.95 in mahogany. 

. Deluxe Portable automatic "45." Luggage- . styled in brown -and -tan, 2 -tone blue or 2 -tone 
green simulated leather. Model 6EY3, $42.95. 

Deluxe Table Model automatic 45 "Victrola." 
Extra- powerful. Styled in black -and -gray or 

. maroon- and -buff. Model 8EY4, $49.95. 

Lowest priced 45 "Victroia" with "Golden 
Throat" tone. Charcoal- and -coral, black -and- 
gray or white -and -flame red. (7EY1) $32.95. 

Sell -Sational Christmas 
and "Wanted." As a bonus, the album also includes a booklet 
about Perry and his songs. 
"VICTROLAS" ARE CONSISTENT SALES LEADERS. The Fabulous "45" of- 
fers sensational selling points. Your customers get more music 
for less money - world's most trouble -free automatic record - 
playing system -Hi -Fl or "Golden Throat" tone- almost 2 hours 
of music with one full loading of "45" EP records. Make it a 
"big- sell" Christmas -call your RCA Victor distributor now 

RCATICTUR " 

e ewwcossosnoxor..awa 

Monufechsrer s notionally advertised list prices shown, subiect to change. 
Slightly higher far West and South. ®RCA trademark for record players. 

RCA VICTOR BACKS YOU WITH THE INDUSTRY'S 

MOST POWERFUL ADVERTISING! LOOK: 
There are TV and radio commercials on "Monitor" (Sat. and Sun.) ; The 
"George Gobel Show" (every other Tues.); The "Eddie Fisher Show" 
(every other Tues.) ; The "Perry Como Show" (Sat.) ; "Tic Tac Dough" 
(Thurs.); and "The Price Is Right" (Mon.) 

Ads are seen in Reader's Digest, Life, Seventeen, Holiday, Sports Illus. 
trated, The New Yorker and Scholastic magazines. 
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Dealers and Distribs Must Share 
Continued from page 27 

lest they be required to police mer- 
chandise purchased from the many 
hundreds of labels in the business: 
Dealers argued they were not in a 
position to do this, and that -the 
court's decision could seriously 
hamper their business. 

That an all- industry conference 
might be called in order to work 
out an arrangement whereby deal- 
ers and distribs might operate 
under the decision without exces- 
sive inconvenience was also a dis- 
tinct possibility (see separate story). 

District Court Reversed 
The decision of the U. S. Court 

of Appeals reversed the judgment 
of the District Court, which about 
eight months ago had held dealers 
and distributors not liable. The 
case involved the sale of boot- 
legged disks manufactured by 
Joseph Krug from performances of 
the late Glenn Miller. The disks, 
which Krug had not been licensed 
to manufacture, were labeled "Ma- 
jor Glenn Miller and his A.E.F. 
Orchestra" . "An A.F.N. Pre- 
sentation." Krug had tape re- 
corded off -the -air broadcasts, and 
subsequently sold the disks to deal- 
ers, including Sam Goody and 
Portem Distributing Company, 
Inc., who in turn sold them to con- 
turners at a lower price than Miller 
disks produced by RCA Victor, 
who claimed exclusive rights to 
manufacture and sell Miller disks. 

Julian Abeles, handling the case 
for the publishers -which included 
in addition to Shapiro-Bernstein, 
Ira Gerhswin Publishing Corpora- 
tion, Edward B. Marks Music Cor- 
poration, Miller Music Corporation, 
Lewis Music Publishing and Mu- 
tual Music Society -has long felt 
that the Copyright Act of 1909 
does not afford copyright owners 
sufficient protection. He has cases 
pending -such as one filed against 
Shelley Products, a pressing plant 

-which would seek to place liabil- 
ity. for infringement upon anybody 
having anything to do with the 
manufacture and sale of an offend- 
ing disk. Heretofore, only the man- 
ufacturer has been considered lia- 
ble - and in many instances, as 
Abeles points out, the copyright 
owner has been unable to get any 
satisfaction from the manufacturer 
because -if he is a disk pirate -he 
is likely to be difficult to track 
down. 

Abeles feels the current decision 
will protect not only publishers, 
but -also legitimate manufacturers 
and pressing plants who have also 
been victimized by disk pirates. 

In the District Court, Judge 
Kaufman had held that strict ad- 
herence to the Copyright Act was 
necessary, and he had dismissed 
the plaintiffs' claims that dealers 
and distribs be held liable. judge 
Hincks," of the Appellate Court, 
held to the contrary: 

A natural reading of these sec- 
tions leads us to the conclusion that 
a seller of unauthorized records of 
copyrighted music, altho having no 
connection with the manufacturer, 
is an infringer and liable for 
damages which the Act provides." 
The Appellate Court also stated 
that the "Appelees (defendants) 
claim that such construction would 
hinge their liability as non-manu- 
facturing sellers on the acts or 
omissions of the manufacturer, over 
whom they have no control. Even 
if this be true, it is more burden- 
some than the liability of any non- 
manufacturing seller who, without 
knowing it, infringes a copyright 

Also, the appellees urge . 

it would be unjust to burden them 
with the impractical reponsibility 
of ascertaining at their peril 
whether records they sell have 
been authorized by the Copyright 
Act or by the owners of all copy- 

righted music thereon.... But 
this burden, we think, is not unduly 
onerous.... When dealing with 
unkown manufacturers the burden 
on a purchaser for resale to exercise 
caution is no greater than that re- 
quired of the buyer of any mer- 
chandise which might infringe." 

The defendants held that 'a man- 
ufacturer might at any time, even 
after judgment, file the compulsory 
license notice and thereby free the 
records from their infringing status. 
The Appellate court held: "To de- 
clare that a royalty payment frees 
the record from further contribu- 
tion is a far cry from saying that 
the payment exonerates any and 
all prior infringers from liability 
accrued." 

Defendants further contended 
that inasmuch as plaintiffs had 
made a separate settlement with 
the manufacturer, this discharged 
any claim the plaintiffs might have 
had against the defendants. The 
Appellate Court held: "To assess 
the impact of this settlement . , 

it is necessary to first determine 
whether the liability of the de- 
fendant- infringers is to any 
extent joint. We think not. We 
hold that the liability of each in- 
fringer, whether lie be manufac- 
turer, distributor or retailer, is sev- 
eral. Abeles interprets this to 
mean that regardless of the in- 
fringing manufacturer complying 
with the compulsory licensing pro- 
vision and making the required 
royalty payment, the publisher 
shall at all times continue to have 
a separate right of recovery against 
each distributor and dealer. 

The Appellate Court, holding 
that court costs would be the 
burden of the defendants, re- 
manded the case to the District 
Court to enter judgment of 2 cents 
for each composition on each of 
the A.F.N. imprimatur. Each dis- 
tributor and dealer, according to 
distributor and dealer, according to 
this, must pay 24 cents for each 
record sold in addition to court 
costs and fees. 

HI -FI SOUND, HI -FI LOOKS, LOW-Fl PRICE! 

LISTEN! 
THE AMBASSADOR 
is the high sales- proved, 
fast -selling Decca hi -fonic. 

phonograph with the low -fi 

price! You get the most 

beautifully clean, beautifully 
modern cabinet you've ever 

seen, in genuine, hand- rubbed 
mahogany or blonde. You get 

veneer banding on all exposed 

surfaces. You get rugged 
full -width piano hinge 
attaching cover. And more: 

the Ambassador features 
4 -speed changer, 20. 20,000 

cps amplifier, two woofers 

and one tweeter with 
cross -over network, For big, 
hi -fi sales, sell the Ambassador 
yourself, Phone, wire, contact 
your Decca Salesman right 
now! DP -222 Mahogany; 

DP -223 Blonde. 

L'L Approved 

® Ai: nie® L 
A NEW 

PHON GRAPHS Of SOUND' 

Columbia Tops Own Best 
Continued front page 27 

the first time a major performance 
of this work has been recorded on 
a 12 -inch disk. This is considered 
an engineering feat, each side be- 
ing 28 minutes. The "Messiah" is 
also noteworthy on several counts. 
It's the first version on the market 
for $7.48, and is a complete con- 
cert version. The noted cast in- 
cludes a counter tenor as was in- 
tended by Handel. 

The Beethoven Ninth, the 
October Masterworks Buy- of -the- 
Month, includes a 12 -page bro- 
chure depicting the New York 
Philharmonic as a "Living Tradi- 
tion of Greatness." This gives the 
orchestra's history, with photos of 
its conductors as they appeared 
when they debuted. 

Distrib Tie-In 
Distributors will tie in with the 

diskery's promotion of the New 
York Philharmonic by staging 
demonstrations of the orchestra's 
complete catalog - totaling 55 al- 
bums. These demonstrations will 
be handled locally, in conjunction 
with various charitable organiza- 
tions. A complete line of selling 
aids will butress the campaign. 

Other Masterworks highlights are 
Beethoven's "Concerto No. 2" and 
Bach's "Concerto No. 1," by the 
Columbia Symphony, conducted 
by Leonard Bernstein, with Glenn 
Could at the piano; the original 

New Products 
Continued from page 34 

brush, an anti -static DisCloth, 
and a book, "A Guide .to the 
Care of Microgroove Records," 
plus a certificate for a diamond 
needle. Tone arm silhouettes, 
printed on the certificate, are the 
recipient's guide to the correct 
needle. All are packaged in a 
black velour case with silver -edge 
trim. The case can double as a 
10 -inch record album. The kit 
has a set price of $16.95, regard- 
less of the needle type. 

LESLIE SHOWS TWO - 
DECKER DISK CADDY .. . 

The double- decker disk caddy 
is the latest in a line of record 
accessories from Leslie Creations. 
The caddy rolls smoothly on 2- 
inch casters and holds 250 long - 
playing albums. The cradle de- 
sign holds the albums firmly in 
place. Unit is 37 inches high, 15 
inches wide and 22 inches deep. 
It lists at $19.95. 

REEVES HAS SPECIAL 
TAPE PROMOTION .. . 

Reeves - Sowulcraft, manufac- 
turer of magnetic recording 
tape, has -created a special re- 
cording to boost holiday sales of 
blank tape. The. recording, given 
free to any purchaser of a 7 -inch 
reel of regular magnetic tape, is a 
15- minute high -fidelity recording, 
"The Sounds of Christmas." The 
tape, bought from the Sound - 
craft dealer, will he shipped to 
the factory where the recording 
will be placed on the reel. 

"Sounds of Christmas" contains 
six familiar yuletide melodies, 
featuring the Streetsinger Carol - 
eers," with orchestra and chorus 
raider the direction of Dewey 
Bergman. The offer will be 
backed with a large ad program. 
Dealer ads, promotional mailers, 
streamers, counter easels, etc., 
have been created for the pro- 
gram. 

British Showroom 
Continued from page 34 

age of LP records with their in- 
herent dust attraction." 

Better than any verbal descrip- 
tion, the illustrations below show 
several views of the newly mod- 
ernized Showroom. Most dealers 
will agree that the Showroom has 
spared nothing in its attempt to 
be the best equipped disk shop 
in the world. 

cast version of "Simply Heavenly "; 
"Tevya and His Daughters," based 
on the stories of Sholom Aleichem; 
various packages by the Philadel- 
phia orchestra, conducted by Eu- 
gene Ormandy, including the 
Swan Lake Ballet," Sibelius "Sym- 

phony No. 2 "; Mozart's "Haffner 
Symphony" and Berlioz' "Waverly 
Overture, by alumni of the Na- 
tional Orchestral Association; a 
Mozart package by Rudolf Serkin 
and the Marlboro Festival Orches- 
tra conducted by Alexander 
Schneider; an organ package by 
Albert Schweitzer, and two pack- 
ages on folk and primitive music, 
compiled by Alan Lomax. 

Pop Bof -M 
Pop Buy -of- the -Month is Sammy - 

Kayes album of waltzes, Pop 
highlights include "The Four Lads 
sing Frank Loesser "; fourth vol- 
ume of "Top 12," including smash 
sides by Johnny Mathis, Tony Ben- 
nett, Vic Damone and various 
other artists; "Jo Stafford Sings 
Songs of Scotland," with words by 
Robert Burns; Polly Bergen's "The 
Party's Over"; two packages of un- 
released material by the late or- 
ganist, Ken Griffin. There is also 
a country package by George 
Morgan. 

Jazz packages include albums by 
the Jazz Messengers and Miles 
Davis. 

Children's packages include "A 
First Christmas Record for Chil- 
dren," Mickey Rooney's "Pinocchio" 
and "The Little Star of Bethle- 
hem," narrated by Kenny Bowers. 

To supplement the October 
product program Bill Gallagher, 
field sales manager, has shipped 
distrib sales managers and district 
managers "Operation Sleighfoot" 
order pads. These pads list all Co- 
lumbia merchandise officially des- 
ignated as "Christmas" or "sea- 
sonal"; all new Christmas pack- 
aged goods; Hall of Fame Christ- 
mas singles; all Christmas EP disks, 
including counterparts to Christmas 
LP's, and the complete Columbia 
Christmas catalog. "Operation 
Sleighfoot" gives the distrib the 
opportunity to offer a 10 per cent 
discount on all merchandise listed 
in the "Operation Sleighfoot" order 
pads, with the exception of Play -. 
time records. The discount will be 
extended on merchandise pur- 
chased and shipped thru Novem- 
ber 30. 

The product will be backed by 
a heavy promotional campaign in 
all media. 

Newest Rhythm 

.5¢kódtti0k 

THE BOOMBASS 

A real musical 

rhythm 

instrument 

Takes no skill 

or experience 

to play 

Perfect for 

dances and 

parties 

$39.95 
DELIVERED 

THE BOOMBASS CO. 

4102 N. Ravenswood 

Chicago 13, Illinois 
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MINDY 

CARSON 
SWEET GEORGIE BROWN 

(Sweet Georgia Brown) 
b/w 
WATER WHEEL 
with SHERMAN EDWARDS 

and His ORCHESTRA 
4--41021 

DORIS 

DAY 

RICKETY- RACKETY 
RENDEZVOUS 

b/w 
THE MAN WHO 

INVENTED LOVE 
with FRANK DE VOL 
and His ORCHESTRA 
4 -41915 

JOHNNIE 

RAY 

PINK SWEATER ANGEL 

b/w 
TEXAS TAMBOURINE 
ri:!h RAY CDNNÍFF 
and Has ORCHESTRA 
4--4ló02 

COLLINS 

KIDS 
HEARTBEAT 
b/w 
PARTY 
LARRY and LORRIE COLLINS 
4-41012-c 

SI 

8/w 
THE CAROUSEL 
(Guinguettes)' 
4-41011 

HITS ARE ON 

HOTTEST COMPANY IN THE -BUSINESS 

as listed: 
MINDY CARSON will 
introduce her latest (a wild' 
and wooly take -off on the 
1925 favorite) on GUY 

MITCHELL's new network 
Television show on October 21 
... Dick (The Pajama Game) 
Adler wrote both words and 
music for DORIS DAY's new 
release, "The Man Who 
Invented Love. "... Both sides 
of JOHNNIE RAY's new 

single have got the sound and 
the beat that set the teen -age 
set in motion.... JULIETTE 
GRECO's new one, "Si," 
(positively one of the most 
unique records this year -just 
listen!), will enjoy all -out 
promotional tie -ins with "Si," 
Schiaparelli's new perfume, 
in all stores carrying the 
Schiaparelli line, in radio 
stations, and in record 
stores; JULIETTE is getting 
lots of bonus exposure for 
you these days in her film, 
"The Sun Also Rises "! 

late flashes: 
JERRY VALE sings his 
fast -breaking "Pretend You 

Don't See Her" (4- 41010) 
on the "Steve Allen Show" 
on October 27 ... JOHNNY 
MATHIS gave an extra push 

to his smash "Chances-Are" 
(4- 40993) on "The Big 
Record" Television show 
October 2. 

RECORDS. 
A DIVISION OF CBS 

e "Columbia" c Marcas Reg.) 

Copyrighted material 
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THE BILLBOARD'S WEEKLY - 

Pac k a g ed RecordsBuying G 

'gw 
week 

BEST SELLING 

POP LP'S 
FOR SURVEY WEEK ENDING SEPTEMBER 28 

The information ¡Oven in this chart is based on actual sales to cus 
tomes* in a scientific sample of the ration's retail record outlets 
durum the week ending on the date shown above. Sample design, sample 
size and W methods used in this continuing study of retail record 
sales are under the direct and continuing supervision and control of 
the School of Retailing of New York University. 

Weeks 
Lad ea 
Week Chad 

1. Around the World in 80 Days 2 28 
Sound Track,.Decca DL 9046 

2. My Fair Lady 3 79 
Original Cast, Columbia OL5090 

3. Belafonte Sings of the Carribean 6 4 
Harry Belafonte, RCA Victor LPM 1505 

4. Loving You 1 13 
Elvis Presley, RCA Victor I.PM 1515 

5. Eddy Duchin Story 9 61 
Sound Track, Decca DL 8289 

6. Oklahoma! 7 108 
Sound Track, Capitol SAO 595 

7. Dance to the Music of Lester Lapin - 3 
Epic LN 3:340 

8. The King and I 11 65 
Sound Track, Capitol W 740 

9. The Pajama Game 10 3 
Sound Track, Columbia OL 5210 

10. Film Encores 13 20 
Mantovani, London LL 1700 

11. A Swingin' Affair 4 20 
Frank Sinatra, Capitol \V 803 

12. Where Are You'? 8 3 
Frank Sinatra, Capitol \V 855 

13. Love Is the Thing 12 g8 
Nat King Cole, Capitol W 824 

14. Wonderful, Wonderful 25 5 
Johnny Mathis, Columbia CL 1028 

15. Songs of the Fabulous Fifties 14 27 
Roger Williams, Kapp KXL 5000 

16. Black Satin - 1 
George Shearing, Capitol T 858 

17. The Roaring Twenties - 3 
Charleston City All- Stars, 
Grand Award CRD 33 -340 

18. Marvelous Miller Moods 22 4 
Glenn Miller Army Air Force Band 

RCA Victor LPM 1837 

19. Hymns 17 41 
Tennessee Ernie Ford, Capitol T 758 

20. Almost Paradise - 1 
Roger Williams, Kapp KL 1063 

21. Student Prince & Others Great Musical 
Comedy Hit Songs - 2 

Mario Lanza, RCA Victor LPM 1837 

22. Jackie Gleason 1%esents Velvet Brass - 3 
Capitol W 859 

23. South Pacific - 203* 
Original Cast, Columbia OL 4180 - 

24. Pat Boone - 6 
Dot DLP 3012 

25. We Get Letters 21 6 
Perry Como, RCA Victor LPM 1463 

'Does not include the years 1954 and 1955 when The 
Billboard did not carry regular weekly album charts. 

Review Spotlight on .. 
the following new packages, reviewed during the past week, have been 
selected for outstanding sales potential, artistic merit, new talent, sound 
recording or display value, as indicated. These "Spotlights," in the 
opinion of The Billboard staff, merit prime consideration from dealers. 

Popular Albums 
PAT'S GREAT HITS (1 -12") -Pat Boone. Dot 

DLP 3071 
A compilation of 12 of Pat Boone's most recent 
hits, including "Love Letters." "Gold Mine in 
the Sky," "Friendly Persuasion," etc., all of 
which are certain to win wide reception in 
one package. Cover art shows Pat up real 
close, making for good exposure at the dealer 
level. Excellent disk jockey programming in 
the set as well. 

THE PARTY'S OVER (1 -12 ") -Polly Bergen. Co- 
lumbia CL 1031 
"Bergen Sings Morgan," the thrush's last LP, 
was a surprise best -seller, and this package- 
not suprisingly- should chalk up equally strong 
sales records. Cal serves up 12 time -tested 
torchers in warmly expressive vocals. Selections 
include "My Melancholy Baby," "It Never 
Entered My Mind," "fin Thrn With Love," 
etc. Excellent cover photo gives LP sock dis- 
play value. 

POPULAR AMERICAN WALTZES (1-12") - 
Sammy Kaye Ork. Columbia CL 1018 
Here's a solid enhy, for jocks with nostalgic - 
minded listeners and loyal Kaye fans. Sweet, 
schmaltzy instrumental treatments its waltz 
tempo of memorable standards- "Let Me Call 
You Sweetheart," "Diane," "Always," etc. 
Dreamy mood music and excellent terp wax. 
'lisis is listed as Columbia s "Buy of the 
Month." 

Classical Special Merit Albums 
SCHUMANN SONG RECITAL 31-12-)-Dietrich 

Fischer -Dieskau, Baritone; C. Weissenbom, 
Piano. Decca DL 9935 
Another superb collection of lieder by the Ger- 
man baritone. The market for his interpreta- 
tions has to grow, and while the market for 
art songs at best is- limited, this incomparable 
artist rapidly is becoming the most salable 
entity in the field. Included are the 12 songs 
of Op. 35 and seven miscellaneous items. For 
all connoisseurs of vocal art. 

SOLER: NINE SONATAS; FANDANGO (1 -12 ") 
-Frederick Marvin, Piano. Decry DL 9937 
Extremely sensitive playing of interesting 18th- 

century Spanish compositions stemming from 
Scarlatti in style. Pianist has special interest in 
contents, having spent two years uncovering 
large collection of composer's manuscripts. 
"Fandango' is especially brilliant in writing 
and performance. Unusual material can be sug- 
gested for extra sales. 

Classical 
BEETHOVEN: SYMPHONY NO. 9 (1-12")-Vari- 

ous Artists; The Westminster Choir (William. 
son); New York Philharmonic (Walter). 
'this is an excellent interpretation of the 
"Choral" Symphony and it should move well, 
despite several other available recordings. The 
set is not only the Columbia Masterworks 
October "Buy of the Month," but it's part of a 
special promotion by the label under the title 
"October Is New York Philharmonic Month." 
Both factors should have a healthy effect on 
counter action. 

(Continued CM page 42) 

- Album Cover of the Week - 

F THÉS ALNT THE BLUES, Vanguard VRS tus. Cover 
hot of the artist is a gas. Har ?luck expression on Rushing's 
ace reany Interprets the album title. Display merit is obvious. 

For Reviews and Ratings of New Albums See Page 42 

Most Played by Jockeys 
FOR SURVEY WEEK ENDING SEPTEMBER 28 

Albums are ranked in order of the greatest number 
of plays on disk jockey radio shows thrum the country. 
Results are baud on The Billboard's weekly surrey 
among the nation's disk Jockeys. 

1. WONDERFUL, WONDERFUL 
Johnny Mathis Columbia CL -1028 

2. DANCE TO THE MUSIC OF LESTER 
LANIN Epic LN 3340 

3. A SWINGIN' AFFAIR 
Frank Sinatra Capitol W 803 

4. WHEIT ARE YOU? 
Frank Sinatra 

5. PAJAMA GAME 
Sound Track Columbia OL 5210 

6. LOVING YOU 
Elvis Presley RCA Victor LPM 1515 

7. JACKIE GLEASON )'RESENTS 
VELVET BRASS Capitol \V859 

7. BELAFONTE SINGS OF THE 
CARRIBEAN 
Harry Belafonte ...RCA Victor LPM 1505 

9. AROUND THE WORLD IN 80 DAYS 
Sound Track Decca DL 9046 

10. SARAH VAUGHAN SINGS GEORGE 
GERSHWIN Mercury MGP -2 -101 

10. FABULOUS JIMMY DORSEY 
jimmy Dorsey Fraternity F 1008 

Cmitol \V 855 

Best Selling 

Pop EP's 

FOR SURVEY WEEK ENDING SEPTEMBER 28 
The information given in this chart is based on actual 

sales to customers in a scientific sample of the nation's 
retail record outlets during the week coding on the date 
shown above. Sample design, sample sire, and all 
methods used in this continuing study of retail record 
sales are under the direct and continuing supervision and 
control of the School of Retailing of New York Uni- 
versity. 

1. LOVING YOU 
Elvis Presley RCA Victor EPA 1 -1515 

2. FOUR BY PAT 
Pat Boone Dot DEP 1057 

3. JUST FOR YOU 
Elvis Presley RCA Victor EPA 4041 

4. AROUND THE WORLD 
Nat King Cole Capitol EAP 1 -813 

5. HYMNS 
Tennessee Ernie Ford Capitol EAP 1 -756 

6. JUST A CLOSER WALK WITH THEE 
Pat Boone Dot DEP 1056 

7. TO A SLEEPING BEAUTY 
Jackie Gleason Capitol EAP 1 -871 

7. LOVE IS THE THING 
Nat King Cole Capitol EAP 1-824 

9. HERE'S LITTLE RICHARD 
Specialty EP 402 

9. PEACE IN THE VALLEY 
Elvis Presley RCA Victor EPA 4054 

10. LOVING YOU 
Elvis Presley RCA Victor EPA 2-1518 

wpy yhted materia 
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Reviews and Ratings of 
New Popular Albums 

CHRISTMAS DREAMING g3 
Frank Sinatra (1 -12 ") 
Columbia CL 1032 

An easily paced garland of 10 Christ- 
mas favorites ( "White Christmas." 
"Silent Night, "'Adeste Fidel.," etc.), 
Sinatra has rarely sounded better than 
he does on this group of reissued 
holiday standards. Sure fire action 
on this one during December. 

THE SUN ALSO RISES 
Sound Track (1.12 ") 
Kapp KDL 7001 

The effective sound track score in- 
cludes several descriptive themes, coy 
ering the many changes of pace and 
locale in the film. The background 
motifs range from light, Jilting pas- 
sages to dramatic, brassy strains de- 
picting the bullfight scenes. Also 
included are themes by guitarist Vio- 
cent Gomez; music by a 'twenties Jazz 
band and varied brass bands. Prime 
appeal will be to the moviegoer. 

SI 

SAMMY 7UMPS WITH JOYA 80 
Sammy Davis Jr. .& Joya Sherrill (1.12 ") 
Design DLP 22 

Contrary to what the title milthl im- 

GLENN MILLER 
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VOL 3 MILLER'S AIR FORCE BAND 
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IN DELUXE CLOTH-BOUND ALB. $25.00 
LIST, SELL IT FOR $9.98 AND MAKE 
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St. Joseph, Michigan 

THE MOST 
DISTINCTIVE 
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RECORDS 

ply, there are no due. here. Bolls 
performers however are In excellent 
form on solo stints. Davis offers 
auch as "Gypsy In My Soul" and 
"Chloe." while Miss Sherrill, Duke 
Ellington alumna, sings tunes like 
"Easy Street" and "End of a Love 
Affair." .A good rack item at $1.49, 
ospecially with Davis' name well dis- 
played on the cover. This could get 
Jockey play as well. 

D'ARTEGA CONDUCTS "POP" CON- 
CERT IN CARNEGIE. HALL 79 
(1.12") 
Design DI.P 21 

This could be an excellent seller on 
the bargain racks. For those who 
crave .a touch of culture with a low 
price fag, this selection headed by 
"Rhapsody in Blue," and including 
an "abridged," Grieg á Concerto and 
several other offerings can fill the 
bill. Piano soloist Is nose Linda. 
Sound is moderately good. The words 
"Carnegie Hall" and "Rhapsody in 
Blue," on the cover should attract 
Impulse buyers. , 

THE GOLDEN ERA OF THE SUGAR 
BLUES CLYDE MoCOY 79 
(1.12 ") 
Design DLP 28 

Some oldsters and some collectors 
are likely to get a ,Lick out of these 
aides, which present a trumpet stylist 
of great favor years ago. The sides 
include -his big. "Sugar Blues,' 
"Olompio' at the Savoy" and other 
standards. Price of the package - 
51.d9 -may well be a big factor in 
certain localities. All and packaging 
are on a par with more expensive 
merchandise. Obviously for super- 
markets, and should be tried by many 
dealers. 

THE DORSEY BROTHERS 
(1 -12 ") 
Design DLP 20 

Strictly for collectors. the material 
here was cut in 1935, on the last 
recording date of the original Dorsey 
Brothers' band. Arrangements have 
the old- fashioned sound but quality is 
amazingly good considering the vin- 
tage. Selections include "By Heck." 
"Solitude.' etc. Name power and 
bargain 51.49 price will attract some 
sales outside the collector orbit as 
well, 

78 

WALTZES TO REMEMBER 
Frank Chacks(ield Ork (1.12 ") 
London LL 1603 

This set is not unlike a previous 
waltz entry by Mantovani. ft's full 
of the shimmering strings effects and 
the recording job is clean and bright. 
Selection consists entirely of the ever- 
greens like "Alice Blue Gown," "Sym- 
pathy," "The Desert Song," etc. A 
lovely dark haired lady on the cover 
can attract the initial interest and 
dealers who follow thru can sell it. 
Good mood jockey material here, too. 

77 

MELODIES IN GOLD 76 
Billy Vaughn Ork (1.12 ") 
Dot DLP 3064 

A beautiful. lush listening package, 
"superbly arranged and conducted by 

Vaughn. All the tracks are slow - 
tempo standards, with strings and 
woodwinds dominating. Sound is ex- 
cellens- package is well worth stock- 
ing. 

MUSIC FOR TOGETHERNESS 75 
Julian Gould Trio (I -12 ") 
Design DLP 27 

The 51.49 price tag is the attractive 
feature here. Customers will prob- 
ably be lured by the lower cost. The 
set is a pleasantly listenable grouping 
of schmaltzy romantic tunes. Gould's 
playing is in a sort of (cavalier° vein. 

Selections include "Blue Moon," "As 
Time Gas By" and "Once in a 
White." 

WHILE. MY LADY SLEEPS 74 
Phineas Newborn Jr., with Dennis Far 
non Ork (1 -12 ") 
RCA Victor 'TM 1474 

Designed as a mood set. its sneee.a 
in creating the appropriate feeling, 
musically, is laudable. Pianist New- 
born, possessed of overflowing tech- 
nique, wends in and out of lush 
string background, playing with taste 
and control. A good bet for late 
evening Dl's; good selection of tunes. 
I.e., "Don't You Know I Cate,' "If 
1 Should Lose You," etc., adds ap- 
peal. 

Recorded on location at the 
FIVE SPOT CAFE in New 
York City...A memorial eon 
cart dedicated to THE 
MUSIC of CHARLIE PARKER. 
Cecil Payne, 
Phil Woods, 
Frank S000l 
ow, Wendell 
Marshall. Art 
Taylor. and 
Duke Jordan 
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signal 
SIGNAL RECORD CORP., 762 Ten h Ave., New York, N. 

YOUR MUSICAL HOLIDAY IN THE 
GOLDEN WEST 72 
Charles Bud Dent and Ork 11.12 ") 
Doses DL 8480 

Package is Co. of Deeds 'your 
Holiday in ... " aeries. There. 

_ lot of Western repertoire already To. 
corded, eo this package will meet 
110000 competition. However, dealers 
would do well to demonstrate It, for 
it has excellent sound and perform- 
ance. The arrangements of the great 
standards -"jumbling Tumbleweeds," 
"On the Trail," ;Mexicali Rose," etc., 
are top- notch. 

RHYTHMS FOR THE COCKTAIL 
HOUR 7e 
Harry Farmer's Rhythm Ensemble 
(I-12") 
London LL 1692 

Light, easy-listening styling. are in 
the risky -tick vein. Set will probably 
move best with the mature dance 
buyer. The selections create a nos- 
talgic air. Numbers include "Sunny 
Side Up;" "An Apple for the 
Teacher" and "If I Had Talking 
Picture of You." The organ repro- 
duction is excellent. 

BILL FRAWLEY SINGS THE OLD 
ONES 69 
Bill Frawley (I.12 ") 
Dot DLP 3061 

The story is in the title here. A 
collection of nostalgic oldies, e.g., 
"Moonlight Bay." "Silvery 'Moor' 
and "For Me apd My Gal," ten- 
dered as they were at the Palace 
in the Ety -day of vaudeville. Jack 
Halloran Singers and the Perry Bot. 
kin ork accompany pleasantly. Lim- 
ited market. 

CONTRASTS IN HI -FI 68 
Bob Sharplos and Ork (1.12 ") 
London LL 1708 

A fine dance set that con)d click 
with the dance buyer. The selections 
are smoothly presented with vocals 
effectively rendered by the Sandmen. 
Tempos are waltzes, fox -trots and 
some up -tempo arrangements. Set 
will have heavy competition, but 
could- move, if exposed. Numbers 
include "Sweethearts," "A Perfect 
Day" and "Sylvia." 

BETWEEN THE DEVIL AND THE 
DEEP BLUE SEA 68 
Lira Roza With Bill Muni s All Stars 
(I-12") 
London LL 1702 

The British thrush offers a dozen 
easy -going, creamy vocals on standard 
tunes the likes of "Wrap Your 
Troubles in Dreams," "Little White 
Lies." "Moonglow:" etc, Ork back- 
ing is light and pleasant thruout and 
the disk has the benefit of a fine 
sound. Good performances will be 
handicapped slightly by much cur- 
rent vocal competition and cover 
that could have been better, 

STANLEY APPLEWAITE PLAYS 
TEA AND TRUMPETS 67 

(1 -12 ") 
Design DLP 40 

Routine pop item by English ork with 
trumpet featured thruout. Program 
includes items possibly more familiar 
to English audiences than ours. The 
sound inclines toward an unpleasant 
"boominess" in spots but bargain - 
hunters w'oÓ t wince. At the $1.49 
price, it should have more than a 
few takers. 

VIOLA PARIS 67 
Caesar Giovannini (1 -12 ") 
Bally BAL 12016 

Attractive assortment of lush arrange- 
ments captures the bitter -sweet feel- 
Ing of several "French" ballads and 
waltzes. The set. however, is not dis- 
tinguishable from many others of the 
unto sort. The package will probably 
move best with those seeking a new 
source of the ever -popular melodies. 
Selections include " C'est Ci Bon," 
" Pigalle" and "Comma Ci, Comma 
Ca." 

ON A CARIBBEAN CRL'ISE 67 
Jimmie Thurston Ork. (1.12 ") 
Deere DL 8601 

This Is a potpourri of society-tinged 
dance musk and calypso material by 
a group well known in Bahama 
circles. Thrí there is a great deal of 
calypso on the market to till a less- 
ened demand, this can still achieve 
some action due to Its Inclusion in 
the label's current "Around the 
World," multi -album promotion. Al 
pat of this group, it will receive 
extra display and promotion which 
can bring al least limited action. 

GET A LOAD O' COLE 66 
Ike Cole (1 -12 ") 
Bally BAL 12020 

Nat King Cole's younger brother in 
a group of standard tunes all gleaned 
from the Breen. , Vocco A Conn 
catalog. The songs, including several 
line undeservedly neglected item. are 
the attraction, 'Rho Jocks may have 
some fodder in the fact of another 
Cole. Actually, Ike lacks the caress- 
ing quality and charm of his brother s 
pipes. No world- shaker here. 

International 
BEER GARDEN MUSIK 76 

Will Glahe Ork 11.12 ") 
London LL 1710 

Warmhearted. authentic -sounding in- 
strumental treatment of traditional 
beer garden themes- "Beer Barrel Pol- 
ka," "Tavern in Ne Town," "The 
Stein Song," etc., are served up by 
Glahe In robust style. Colorful. 
slice -of -life artwork on cover has dis- 
play appeal. Sales possibilities in 
foreign neighborhoods. 

MONMARTRE MOODS 74 
Maurice Larcange With the Paris- 
Musette Ork (1.12 ") 
Decca DL 8564 

This IT is part of the new "Around 
the Wood in 34 Decca Albums" pro- 
motion, and as such is slated fo, a 
strong send-off on the dealer level. 
Scenic beauty of cover photo givq 
package special display salue, while 
its contents -romantic Parisian styled 
instrumentals -are highlighted by Lar- 
cango'e argua accordion solo work. 

CHERRY BLOSSOM TIME. IN JAPAN-71 
Werner Muller Ork (I.12 ") 
Dose's DL 8603 

German maestro Muller serves up 
richly orchestrated western -styled in- 
strumental treatments of 12 charming 
Japanese folk melodies. Jocks with 
a yen for offbeat mood music pro- 
amnlO1(l should find this package 
an ideal source of exotic material, 
which is nevertheless acceptable to 
pop dialers. Moderate sales possi- 
bilities. 

Country & Western 
THE PHILL.IP MORRIS COUNTRY 

MUSIC SHOW 86 
(1.12 ") 
Columbia CL 1048 

A star -packed country package in- 
cluding Carl Smith, Little Jimmy Dick- 
ens- George Morgan, Goldie Hill, 
Red Sovine and Mimi Roman (the 
last three ü9 courtesy of Decca), 
emceed by Biff Collie, Album has 
some fine performances and should 
sell well in country market, particu- 
larly in view of the promotion at- 
tendant upon the traveling Phillip 
Morr(s show. Disk contains dialog, 
some comedy and patter, in addition 
to the vocals, which cover the gamut 
of the country field. 

FOGGY MOUNTAIN JAMBOREE 77 

(.ester Flan and Earl Scruggs (1.12 ") 
Columbia CL 1019 

Outstanding picking and 6ineing in 
the true tradition -with The real hill 
.ound. No compromise with the pop 
field. Flatt and Scruggs do 12 songs, 
instrumentals and vocals, ranging from 
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folk -flavored material to country bali 
lads and blues. "Flint Hill Special," 
"Jimmie Brown, the Newsboy" and 
"Randy Lynn Rag" are typical. A 
standard package for c. &w. areas, 

Religious 
ORGAN ARTISTRY OF AL ILLICK..,.75 

(1 -12 ") 
Word W 3023 LP 

Thruout the Bible Belt, and in the 
type of shops serviced by this relies 
lous diskcry, Illick's playing of fa- 
miliar folksy hymns may be recog- 
nized as "artistry." Hammond slylings 
are as simple as they can be, and 
maintain a soh evening mood for 
background music where people like 
to meditate. Undoubtedly there is 
a big market for this kind of spiritual 
mood music, 

HYMNS IN HARMONY 77 
The Serenaders (1.12 ") 
Word W 3030 LP 

The quartet sings a collection of fairly 
familiar hymns in straight four -square 
harmony right out of the old school '. 

Piano and organ alternate in accom- 
paniment to "Corns Thou Almighty 
King," "Rock of Ages" and the like. 
Nice melodious performances that 
should enjoy moderate sales in the 
right stores. 

I HAVE A SONG 74 
Jack Holcomb (I -12 ") 
Word W 3024 LP 

The album begins with a spoken dedi- 
cation and a tenor voicing of "In 
My Heart There Rings a Melody;" 
presented at a much slower tempo 
than usually heard. The set is a 
sincere and emotional presentation of 
several well -known hymns- The re- 
ligious buyer can be attracted. Other 
selections are "It Is Well With My 
Soul," "How Great Thou Art," etc, 

PEACE BE STILL 7{ 
Lew Charles Ploys Organ. Celeste, Vi- 
braharp and Chimes (1 -12 ") 
Word W 3028 LP 

Like the lllick set reviewed here con- 
currently, this is spiritual "mood mu- 
sic" consisting of folksy hymns 
played with utter simplicity. Great 
stuff for church chapels, funeral 
homes and such. 

HYMNS MY MOTHER TAUGHT ME..65 
Eddie Hubbard (1.12 ") 
Bally BAL 12017 

Chicago radio -TV personality of many 
years standing may sell okay in sector 
where he is known Elsewhere disk 
must stand On own merits, which are 
slight. Hubbard's voice is no great 
shakes. The hymns ' are the most 
familiar, available in better version. 

Semi-Classical 
D'ARTEGA PLAYS MUSIC WITH A 

HEARTBEAT 71 
(1-12 ") 
Design DLP 25 

Altho the cover and title of this 
low- priced LP (51.49) arc obviously 
aimed at rack buyers, its content is 
classical. which may hamper It sales 
wise. D'Artega offers lushly orches- 
trated, symphonic arrangements of 
selections from two suites by Roko- 
kah West Harkness. Excellent mood 
music for jocks with semi -classical 
programs, utilizing unhackeneyed ma- 
terial. 

THE MUSIC OF SPAIN: CHAP(: EL 
REY QUE RABIO 65 
Various Artists (1.12 ") 
London XLL 1657 

Soloists who has. won high es 
teem in previously released >arzuelas 
gather honors again. Pilar Lorene, 
and Manuel Ausensi are among sing- 
ers who contribute 10 generally high 
etaodard shared by orchestra and by 

(Continued on page 44) 

Review Spotlight on Albums . . 
Continued from page 40 

Religious Special Merit Album 
GREAT STORIES FROM TIIE BIBLE (1-12") - 

Wendell Loveless. Word W 3029 LP 
Transcribed Bible passages are effectively pre- 
sented and could appeal to children. Reverend 
Loveless lightly tells his stories With occasional 
explanations and direct comments to the lis- 
tener. The sound effects will help hold in- 
terest. Herman Voss provides the organ back - 
ground and interlude music. Stories include 
'The Slave Boy \ \'ho Became a Prince" 
(Moses?, "The Man Who Was Swallowed by 
a Fish' (Jonah), etc. 

EP Album 
ROGER WILLIAMS (1 -EP) -Kapp KE -736 

Williams has been riding high with a hit LP 
lately and his star should rise just as high with 
his new "Songs of the Fabulous Forties" 12- 
incher. This EP, therefore, with Williams' own 
hit, "Almost Paradise," grouped with "Love 
Letters in the Sand," "Around the World" and 
"Moonlight Love," should be a fast seller in 
racks or on dealers shelves. Disk can also get 
plenty of support from jockeys. Sharp packag- 
ing. 

Sound 
IIIGIILAND PAGENTRY (1 -12')-The Pipes and 

Drums and Regimental Band of the Black 
Watch (Royal Highland Regiment). RCA Victor 
LPM 1525 
A skirling Scotch -and- Sonic, with rousing High- 
land favorites like "Barren Rocks of Aden" and 
"Scotland the Brave" piped and played by the 
100 -man Black Watch unit now on a 12-week 
U. S. tour. Full, tweeter- flipping sound for 
audio fans in handsome, male -appeal package. 
Performances are brisk, authoritative. First of 
an album pair on Black Watch due from Victor, 
offering tie -in display chances in tour cities. 

Novelty Album 
BERNIE GREEN PLAYS MORE THAN YOU 

CAN STAND (1 -12 ") -San Francisco M33015 
A sprightly and different novelty item featur- 
ing Green's off -beat compositions and arrange- 
ments, as once featured on the Henry Morgan 
shows. A good example of the refreshingly 
insane arranging is a solo passage of Liszt's 2d 
Hungarian Rhapsody on tympani. The entire 
disk is full of fun and the sound thruout is 
superior fi. Diskery also makes this release 
available on stereo tape. 
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Mr. Dealer... 
Sell more albums 

re.i f-o ge4 ready 
es ` s " 

Increase store traffic 
Build good will 
Add to y0111 profits 

with 

Coining October 28th! 
The New, Completely Different Record Buying Guide 

... priced for worth -while profit or economical give- 
away ... full color AUDITION concentrates on your 
current selling albums -both LP and EP ... helps you 
move them faster. 

Filled with the impact and excitement FULL COLOR PRINTING cant create . . . 

printed on top -quality slick paper .... each monthly AUDITION issue is aimed at 
all your customers. Rich- Poor -Young -Old - Jazz Enthusiasts - Classicists - 
they'll love AUDITION. 

AUDITION Sells With... 
loco Reviews Written to Move Merchandise 

Listings of EVERY New Album Release 

Charts of Best -Selling Albums - Popular, 
Classical, Jazz 

1957 Is the Biggest Year Ever for 
Albums. With November, December, 
January, 3 BIGGEST MONTHS Still 
to Come, Now Is the Time to Boost 
Profits With AUDITION! Í 

Special Features Creating "The Urge to Buy" 

Promotion for Record Cloths, Racks, Brushes 
e Replacement Needles -Other High Mark -Up 

Accessories 

MR. DEALER ... Gel Ready NOW to Put AUDITION to Work for You! 

1. Sell AUDITION on your counter and make up to 100% profit 
on this fast -turnover item with a 150 cover price. 

2. Give AUDITION to selected customers as a sales stimulant. 

3. Include AUDITION in your special mailings. 

4. Use AUDITION as a sales building stuffer with album pur- _ 

chases. 

e e 

DON'T RISK MISSING OUT ON AUDITION -A Billboard Publication 
2160 Patterson St., Cincinnati 22, Ohio 

AUDITION . . . IF YOU HAVEN'T . Starting with Novembct issue (out Oct. 28) send me copies of AUDITION as checked below. 

N Copies 

ORDERED YOUR COPIES ... 
USE COUPON TODAY! 

Q PwYment enclosed Please Bill Me 

Dealer's Name 

Address 

City Zone ata" 
Authorized by 

NO RISK t If AUDITION isn't even better than you expect -simply 

. GUARANTEE't return your first shipment and owe us nothirfg. You Can't 
t Lose! 

Pratt Dealer Colt 
to Dealer ton 15e coter pria) e 

0 +20 $2.00 $1.011 

041 $3.60 $2.40 

OSO $6.40 $5.$.. 
Ci00 $1.50 S7.511 

Our 100 7.Sc 00th 7.5e 44A 

(Win here) . 
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Reviews and Ratings of 
New Popular Albums 

Continued from page 42 

conductor, Argent *. Smallish gen- 
eral market must be shared with good 
Montilla disking already available. 

folk 
CALYPSO MAN 77 

Edmundo Ros (1 -12 ") 
London LL 1711 

Calypso wax is already something of 
a has -been in the pop music field, 
but this package should enjoy healthy 
sales in its specialized field. Ros- 
a solid name in the Latin American 
lkld -sings an Americanized brand 
of West Indies calypso with compo- 
tence. Selections include current 
"Melodic D'Amour;" "Henry VIII," 
etc, 

ODETTA AT THE GATE OF HORN...78 
(1 12 ) 

?rad)))on TLP 1025 
Folk -music fans must cample this 
disk. Thrush's contralto is rich, in- 
teresting In its shading and, In this 
program of work, fun and serious 
songs, it effectively evokes many 
moods. Several widely known favor- 
ites ( "Greensleeves. "Deep River ") 
are programmed with some less well. 
known material. If you don't )kink 
woman could be effective in a prison 
song, sample "Midnight Special." 
Album cover is striking and will at- 
tract. 

BROTHER JOHN SELLERS IN 
LONDON 78 

(1-12 ") 
London LL 1705 

An impressive package of blues and 
spirituals, Sellers' performances cover 
a wide range of styles; and he is ceo 
tainly distinctive. These were made 
with a group of British jazz musi- 

sign. The blues are done in the Kan- 
sas City style and include "In the 
Evening." "Backwater Blues' and 
quite a few of his own compositions 
in addition to traditional material. 
Tho classified as a folk artist, dealers 
should also try to sell this to such 
loon buyers who are partial to Joe 
Turner, Jimmy Witherspoon, Rushing, 
etc, 

Latin American 
HAITIAN RHYTHMS 76 

Guy du Rosier Ork. (I -12 ") 
Decca DL 8602 

A fine disking of authentic Haitian 
cha cha chef and merengues. Goy 
du Rosier fronts the native band and 
handles vocal chores with- attractive 
exuberance. The entire performance 
is enhanced by lop -notch sound. A 
natural for the calypso and Latin 
dance crowd. 

DANCE RHYTHMS OF 
PUERTO RICO 

Rogelio Y Su Orquesta, (1.12 ") 
Decca DL 8613 

Puerto Rican instrumentals -in itself 
somewhat unusual In that most Puerto 
Rican albums have vocals. The per- 
formances are exciting examples of 
authentic musical forms of the area, 
including the Plena, Guajira, Seta, 

Danza, Merengue, etc. Instrumental- 
ists are excellent, with sharp, staccato 
styles, featuring Johnny Conquer at 
the piano. 

75 

STEEL BAND JUMP UP 6t 
Steel Band of the N'est Indies, Kings- 
ton. Jamaica. 11.12") 
Dace DI. 0617 - 

Lively, authentic West Indian pot. 

BLOW UP 

your record sales! 

Go over with a "BANG" 
with your customers `-' 

make' your cash register 

CLICK like a Geiger Counter! 

ft's possible with 

Today's To p Tunes 
An Attractive Sales Stimulator Service for your 

customers ... listing 
* Top Tunes on Records 71 Best Selling Country and 
* Best Selling Po p u l a r, Western Records 

Jazz and Classical long * Best Selling Rhythm and 
play Records Blues Records 

Yeu1I find many uses fer TODAY'S TOP 
TUNES , .. STORE GIVE-AWAYS , , . DIRECT 
MAIL PIECES. TODAY'S TOP TUNES IS 
RUSHED TO YOU EVERY 2 WEEKS. 

j UNTIL FURTHER TRIAL ORDER 

NOTICE PLEASE EVEEK 
OTHER 

1 PRINT AND SHIP p MONTHLY 

Norne 

100. .5 2.00 

250.. 4,00 

S00.. 6,000 
1000.. 11.000 

774 

Address 

City and State 

Phone 

Ordered by 
1 *Your Name and Address Imprinted no Orden 
L 500 or Meee.J 

pourri, featuring the now-familiar 
steel drums, tuned as percussion th- 
summits. Friends of calypso sod 
Latin rhythms generally might be 
attracted. Steel drum performances 
are pretty special and sales could M 
confined to hi -fl enthusiasts. 

Specialty 
SOUNDBLAST v85 

Ferrante d Teicher, Pianists (1.12 ") 
Westminster WP 6041 

Clever duo -pianist team focuses Its 
arsenal of excising sounds on Latfs- 
Ame6can selections Including: " Tico- 
Tiro," "Mexican Hat Dance" and 
"La Cucaracht," Pianos are modi- 
fied to give forth sounds resembling 
harps, percussion, etc.. that will de- 
light hi -fi fans. Success of earlier 
efforts promises lively sales again, 

THE HAPPY WANDERER AND 
OTHER SONGS 80 

Obernkirchen Children's Choir, 11.12") 
Angel 65038 

Reissue on a 12 -inch LP of the ma- 
jority of songs from two previously 
released 10 -inch albums. This appeal- 
ing choir is already widely known to 
American audiences thru concert p- 
pearances and two other LP's. The 
expected high performance level Is 
maintained, For the uninitiated, the 
title song is as good as any for 
getting acquainted but the disk is 
delightful thruout. Present repertory 
includes German folk songs, a Mozart 
and a Schubert song. 

Rhythm & Blues 
BIG MAYEELI.E SINGS 

(I-12 ") 
Savoy MO 14005 

In contrast to Big Maybelie's rhythm 
and blues singles,ihis album is jazz - 
oriented, with the backings by a 

talented group under the baton of 
Ernie Wilkins. Maybelle'a material 
comprises mostly great standards, as 

"All of Me," "Stay as Sweet as You 
Are," etc. -with only an occasional 
truly Lab. side. The amply- propor- 
tioned chick, with her unique style 
and assurance, is indeed very effee- 
rise. Long instrumental stretches, 
some in the Kansas City mode, are 
very fetching. 

Miscellaneous 
THE STORY OF MOONDOG 63 

(I -12 "1 

Prestige LP -7099 
Moondog, an acentric to most. 
poet who versifies In sound to others, 
who plays by night in the Broadway 
area on an assemblage of drums. Is 
presented on this recording verbally 
(in dialog with Bobo Barron) rhythnli' 
catty (on his drums, often in com- 
pany of drummer Sam Urano) and 
melodically (on organ and piano). 
Tho set In likely to attract the curious 
and exotically inclined, it is just a 
little too obscure for the average 
record buyer. 

81 

Spoken Word 
WORD JAZZ 

Ken Nordiné with the Fred Katz Group 
(1-12 ") 
Dot DLP 3075 

Tho billed as part of the label's 
"Jazz Horizons" series, package is 
more properly a spoken word set. 
Jazz underscoring by the Fred Katz 
group takes a back seal to announcer 
Ken Nordinc's meanderin0s, about 
hunger, rain, and a weird track tagged 
"Roger." However off -beat they msy 
be, Nordine's recitatloo, are interest- 
ing and performed with much though) 
and showmanship, 

74 

WORDS AND MUSIC OF LOVE 73 
Tony Marvin; Music by Lee Erwin 
(1 -ll ") 
Zodiac 1375 

Tony Marvin, heretofore chiefly noted 
as Arthur Godfrey's decwvoiced an- 
nouncer, reads,a group of love poems 
(mostly by contemporary American 
Poets) with a surprising amount of 
reticence and tenderness. Marvin has 
his own TV following. and if Godfrey 
gives package any plugging it could 
be commercial in its limited field. 
Pleasant organ solo work by Lee 
Erwin. 

CERVANTES, DON QUIXOTE 68 
Narrated by N'alter Starkee. (1 -I2') 
Mentor 12 -AI 

Literary pundit Slarkie reads passages 
from his own translation of the Span- 
ish classic with great zest. Along the 
way, he imparts some of his own 
love and respect for the work. While 
the disk might serve for some as an 
easy introduction to are book, the 
book itself is so accessible and at such 
a low price (50 cents for the Mentor 
paper -bound edition), it's s little bard 
to see a broad market for the disk. 
It should find buyers in college mar- 
kets, however. 

THE LIVING TALMUD 62 
Narrated by Judah Goldin (1 -12 ") 
Mentor 12 -A2 

Mentor Books enters the disk field, 
adapting existing book matter. To 
this case, result is a rather colorless, 
academic discourse which may enjoy 
some sale in a limited market reached 
by dealers in religious books. Goldin 
narrates what could be construed as 
an introduction to the Talmud. or a 
first lecture 10 students of religion, 
including translated passages and 
some reading in original Hebrew. 

Reviews and Ratings of 
New Jazz Albums 

THE GOLDEN ERA OF 
DIXIELAND JAZZ 

(I.12 ") 
Design DLP 38 

This is a real bargain for the Dixie 
buyer. Excellent performances on 
standards from Dixie repertory, Le 
"Struttin' With Some Barbecue," 
"Muskrat Ramble," ea., by. an all - 
star group -G. Whirling, Pee Wee 
Erwin, Vic Dickenson, Buster Bail- 
ey, etc., all for 51.49. Good sound, 
on the whole. A must for the racks. 

MODERN JAZZ HAIL OF 
FAME, VOL, 1 

(1.12 ") 
Design OLP 29 

An excellent cross-section of modern 
jazz, mainstream to avant-garde. Set 
includes excerpts from Massey Hall 
concerts in Toronto, Canada, featur- 
ing Parker -Gillespie group, Bud Pow- 
ell Trio and recordings by Kai Wind- 
ing with Four Trombones, Thad 
Jones with Strings, Mingus and Lee 
Konitz. Max Roach group, etc. These 
recordings, originally released on De- 
but are all the more salable now at 
bargain price of 51.49. 

87 

JIMMY SMITH AT THE ORGAN 
PLAYS PRETTY JUST FOR YOU ,...79 

(1.12 ") 
Blue Note 1563 

Organist Smith, interpreting pro- 
gram of standards, tastefully util- 
ises full orchestral resources of his 
instrument, and thus invests selec- 
tions with rare regality and color. 
Accessible to the understanding of 

wide audience, set could have a 
substantial sala in and out of jazz 
area. 

THE STYLINGS OF SILVER 78 
Horace Silver Quintet (1 -12 ") 
Blue Note 1562 

Hard modern swinging is the pre- 
scription hoe. The straightforward 
yet emotionally penetrating Silver 
compositions, plus top drawer per- 
formances, An Farmer, H. Mobley, 
Silver, etc., make this an album of 
real substance. Strong rhythmic im- 
pact, general cohesiveness of whole 
venture should make strong impression 
on jazz buyer. Try "The Back Be." 
as demo band. 

EARTHY 76 
Various Artists (1-12 ") 
Prestige 7102 

An unusually rewarding jam session 
package that lives up to its title. 
Functional, pithy lines written by H. 
McKusick. M. Waldron and K. Bur- 
rell prove mat appropriate for blow- 

Mg, and A. Farmer, McKusick, Bur- 
rell, Waldron, and a particularly 
'wailing" Al Cohn, blow with vigor, 
feeling, and oflimes, with heat. Try 
M. Waldron's "What's Not" or Mc- 
Kuslck's "I Wouldn't" as demo bands. 

THE DIZZY GILLESPIE STORY -.76 ..76 
Dirty Gillespie with Johnny Richards 
Ork (1.12 ") 
Savoy MG 12110 

A remastered collecAon of Gillespie 
recordings of an earlier period. Eight 
tracks, originally released on the now 
defunct Discovery Records, spot fine 
Gillespie blowing with Johnny Rich- 
ards' big ork. Other four tracks, cut 
with small band about 10 years ago, 
are of historic salve, and feature such 
significant figures as M. Jackson, R. 
Brown, J. Moody and Hank Jones, 
Name value of artists prestos here, 
and revitalized .interest in Gillespie 
ahould sell It. 

YARDBIRD SUITE 74 
Herbin Mann (1.12 ") 
Savoy MG 12108 

A modern session notable for light, 
airy ensembles, and generally flow- 
ing rhythmic quality. Solos by flutist 
Mano, J. Puma and E. Costa an 
good, but 5110101 Phil Woods is most 
refre0Ing and interesting soloist on 
Ne record, Tho several Mano seta 
have hit the market lately, this Is 
worthwhile stocking, 

SCHOOL DAYS 71 
Dizzy Gillespie, Mill Jackson, Joe Car- 
roll (1-12") 
Regent MG 6043 

A happy, humor -filled collection of 
bluesy material graced by vocals by 
scat singer Joe Carroll, Dizzy Gilles- 
pie and Milt Jackson. who doubles 
on piano here. General character of 
muUc and the sodded commercial di- 
mension of vocals could help set sell 
IO r.Ab. market; jazz buyer will 
enjoy virile Gillespie Mowing, and 
generous amount of humor and good 
feeling thno 1, 

THE BROTHERS CANDOLI 77 
Pete and Conte Condon Il -12 ") 
Dot DLP 3062 

Buffs of the "blowing" school will 
dig this session. Pete and Conte Con- 
doll frame some - excellent trumpet 
work on a series of standards and 
originals penned by Pete. with Timmy 
Rosales, piano; Howard Roberts, 
guitar; Alvin Stoller. drums. and Joe 
Mondfagoo, bass accompanying. The 
sounds are fluid and imaginative rho 
rather hard. "It Never Entered My 

(Continued on page 65) 

Reviews and Ratings of 
New Classical Albums 

MOZART. "JUPITER" SYMPHONY: 
DIVERTIMENTO IN D, K. 131 

t1-12"F-Royal PbB, Orb. (Reeebam) 
Angel 35459 79 
Beecham turns his attention to the 

"JurOtei" Symphony again with affection- 
ate reading. Well- modulated sonorities 
of orchestra are nicely recorded here as 

well as in exquisitely led "Divertimento." 
Latter has not been recorded too Often 
and provides additional attraction, for 
disk. 

FOUR FAVORITES 11- 12 ")- Berlin Ord*. 
and RIAS Symphony Orch. (Frima,, 
Lehmann, Rosbaud and Ludwig). Deco' 
DL 9936 78 
The no contains four of the most popu- 

lar classical selections: "Finlzndio," "Les 
Preludes." "Afternoon of a Faun," and 
"Bolero." In spite of the many record- 
ings available for each selection, this 
choice grouping makes the set a strong 
competitor. Set can have huge appeal, 

STRAVINSKY't FIREBIRD: BIZET, 
CHILDREN'S GAMES; RAVE L, 
MOTHER GOOSE (I.12")- PhIWr -. 
wools Oreb, (Glottal), Angel 35462 -78 .78 
Faithful recording preserves fine tex- 

ture of orchestral playing under Giulini', 
imaginative guidance. Three scores con- 
nected with ballets comprise unusually 
colorhtl grouping of exceptional charm. 
Ranks with lop eersioro of these selec- 
tions. 

PROKOFIEFFI PETER AND THE 
WOLF: SAINT- SAENS: CARNIVAL 
OF THE ANIMALS 11.12 °l -Garry 
Moore, Narrator; Phnbar.nolo Symph. 
Orel*. of London. (RadzlnakIIo Vienna 

Spiritual 
THE. BEST GOSPEL SINGERS 79 

V.10015 Artists 1í-12 ") 
Dooto DL 225 

An outstanding gospel package, offer- 
ing lot for the money. Three male 
groups are represented here. The 
Z.ioa Travelers do five selections; 
the Kanasa City Soul Revivers, five, 
and the Friendly Five do two. The 
performances are r01.16114 examples 
of Negro musical culture. Selections 
include "The Death of Jesus, "Stand 
Up for the Lord and "Joua Will 
Answer Prayer." 

State Open Orch. (Schercken(. Wrst- 
attestor XWN 18525 78 
Novel feature of album directed to- 

ward younger set is use of natural animal 
sounds recorded at the Brous Zoo. Garry 
Moore is pleasant narrator in Prnkolieff 
work and in John Bun's verses for the 
"Carnival of the Animals." Orchestrai por- 
tions are well executed. 

BRAHMS: SYMPHONY NO. 2 11-12 ")- 
PblMrmoola Orch. Marais.). Angel 
35218 78 
Berne PhI, Orch. (Bohm). Dec. DI 
9933 72 
Two creditable additions to an already 

lengthy list of interpreters of this work, 
Von Karajan's version is more dramatic, 
with expressive phrasing well projected 
by good recording. Bohm's style is, more 
deliberate, emphasizing a classical ap- 
proach. Buyers will be swayed by loyal- 
ties to respective conductors. 

THE MUSIC OF SPAIN, GRANADOSI 
GOYESCAS (1.12') Soloists, Ibe Ma- 
drid Stages, and the National Orches- 
tra of Spain, conducted by Alaulfo Ar- 
genta, London XLL Ió90 75 
First complete recording of work long 

familiar to classical buyers thin excerpts 
or plano version. Ana Maria Iriarte and 
Consuelo Rubio are outstanding among 
eaeellent performers led 6y authoritative 
conductor Argenta. Notable addition to 
Spanish catalog, 

RIMSKY - KORSAKOV: SCPEHERA. 
ZADE (1.12",-Bamberg Sylopkon) 
(Pester), Vox PL 10.220 78 
Some juicy sounds emerge from this 

mat recent release of one of the most 
frequently recorded of compositions. Con- 
data's role and orchestra's contribution 
qualify disk .for middling position in .the 
long list of entries. Attractive cover art, 

PROKOFIEVI 'CELLO CONCERTO, 
MILHAUD, 'CELLO CONCERTO 
NO. 1 (1- I2 ")-JJ, Starker, Philharmonie 
Orbs. (SessYtnd). Angel 35418 72 
Two important contemporary works 

new to long -play are performed with 
unusual finesse. Starker's playing is at 
once suave and intense, receives benefit 
of good 000mpaniment and recording. 
Milhaud's music has sunny. charming 
quality; characteristic Prokofiev concerto 
4 more serious, 

(Continued on page 65) 
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uinoard 
ÏTWO SIDES OF BUBBLING HILARITY FROM THE MASTER OF RECORDED SATIRE 

0lLrC°Q12 g 

i 

+_ 

record no. 3815 

with Billy May's Music 

eaturing: Chuck Schrauder and 

The Lemon Sisters 

with Accordion Medley (7) 
with Billy Lieberl, Peggy Taylor and 

Data Butler 

JOHNNY 
DUNCAN 

AND HIS BLUE GRASS BOYS 

NICK 
GREENE 

WITH JACK MARSHALL'S mt.,: 

JOEL 
GREY 

WITH JACK MARSHALL'S ORCHESTRA 

THE 
HAWKEYES 

ANN 
LEONARDO 

sings two great motion picture themes 

The lush and beautiful 

sayonaaa 
from the Warnar Bros, motion pintor "SSyor.rC 

and the haunting theme 

nEVEl2 
till now 

Iron the M114.1.4 production "Saint,.. County' 

record no. 3816 

LAST TRAIN TO 

SAN FERNANDO 

JIG ALONG 
HOME 

record no. 3814 

HONEY BIRD 
LATER FOR 
YOU, BABY 

record no. 3812 

MY GOOSE 
I LOST HER TO HIM 

IS COOKED record no. 3821 

FULL MOON I'LL BE THERE 
ABOVE record no. 3813 

ORCHESTRA CONDUCTED BY DICK REYNOLDS 

THREE TIME I'LL WAIT TILL 

LOSER MONDAY 
record no. 3817 

KEELY 
SMITH 

AUTUMN LEAVES /I KEEP FORGETTING 
LOUIS PRIMA AND HIS ORCHESTRA ORCHESTRA CONDUCTED BY VAN ALEXANDER 

record no. 3820 
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tOROR ROLL OF 
THE NATION'S TOP TUNES 

Weeks 
Lut e. 
Week ChM 

1. Tanury 
By Jay Livingston -Ray Evans -Published by Northern (ASCAP) 
BEST SELLING RECORD, Debbie Reynolds, Coral 61851. 

RECORDS AVAILABLE: Ames Brothers, Vic 6930; George Barnes, Dee 30393; Joseph 
Gersheson Ork. Coral 61845; Richard Hayman, Mercury 71123; Pat Kirby, Dec 30317; 
Bill Snyder, Dec 30433. 

2. Honeycomb 
By Bob Merrill- Published by Hawthorne Muse (ASCAP) 

BEST SELLING RECORD, Jimmie Rodgers, Roulette 4015. 

RECORD AVAILABLE: Georgie Shaw, Dec 30418. 

3. Diana 
By Paul Anka- Published by Pamco Muse, Inc. (BMI) 
BEST SELLING RECORD: Paul Anka, ABC -Paramount 9831. 

4. Fascination 
By S. D. Marchetti, D. Manning -Published by Southern Music (ASCAP) 

BEST SELLING RECORD: Jane Morgan, Kapp 19, 
RECORDS AVAILABLE: David Carroll, Mercury 71152; Ray Ellis, Col 40982; Chris 
Hamalton, London 1758; Dick Jacobs, Coral 61864; Lee Lawrence, London 1266; Big 

Al Sears, Jubilee 5293; Dinah Shore, Vic 6980; Ethel Smith, Dec 30421; Troubadors, 
Kapp 191. 

1 12 

2 8 

3 11 

5 8 

5. Chances Are 6 4 
By Stillman A R. Allen -Published by Corwin Music (ASCAP) 

BEST SELLING RECORD: Johnny Mathis, Col 40993. 

11. 

11. 

Tkt 
Week 

OCTOBER 7, 1957 

TRADE MARK REG. 

For survey week ending September 28 

Weeks 
L.0 ea 
Week Oast 

6. That'll Be the Day 
By Jerry Allison -Buddy Holly- Norman Petty -Published by Nor- VaJak Music 
to. (BMI) 
BEST SELLING RECORD, Cricket, Brunswick 55009. 

RECORDS AVAILABLE: Jeff Alice, Verve 10064; Buddy Holly. Dec 30434; Raven,, 
Argo 5276. 

7. Wake Up Little Susie 
By P. Bryant A B. Bryant- Published by Acuff -Rose (HMI) 
BEST BELLING RECORD: Everly Brothers, Cadence 1337. 

4 8 

28 2 

8. Around the World 
By Victor Young -Published by Victor Young Publications ( ASCAP) 
BEST SELLING RECORDS: Victor Young and Bing Crosby, Dec 30262; Mantovanl, 
London 1746. 

RECORDS AVAILABLE, George Barnes, D. 30393; Charlie Cul, Songbird 309; 
Ray Charles Singers, M-G -M 12507; Dick Contino, Mercury 71145; Don Costa, 
ABC -Paramount 9770; Eddie Fisher, Vic 6947; Sack Haskell, Thunderbird 1956; 
Manny Lopez, Vie 6853; McGuire Sisters, Coral 61856; Jane Morgan, Kapp 185; 
Big Al Sears, Jubilee 5293; Larry Storch, Roulette 4024; Lawrence Welk, Cora1261741. 

9 7 

9. Whole Lotta Shakin' Goin' On 7 9 
By D. Williams -S. David -Published by Marlyn (BMI) 
BEST BELLING RECORD: Jerry Lee Lewis. Sun 267. 

10. Rainbow . 7 10 
By Ron Hur"me- Published by Robbins ( ASCAP) 
BEST SELLING RECORD: Run Hamilton. Kapp 184. 

RECORDS AVAILABLE, Bobby Breen, Chic 1013; Bill Darnell, Jubilee 5290. 

Second Ten 

In the Middle of an Island 10 9 
By Varnick A Acquaviva -Published by Mayfair ( ASCAP) 

BEST SELLING RECORD, Tony Bennett, Col 40965. 

RECORDS AVAILABLE: Tennessee Ernie Ford. Cap 3762; Anita Ken Quartet, Dec 

30417; Stan Wilson, Verve 1006, 

My Heart Reminds Me (And That Reminds 
Me) adapted from "Autumn Concerto" 11 5 

By Al Stillman -C. Bargoni- Published by Symphony House ( ASCAP) 

BEST SELLING RECORD: Della Reese, Jubilee )292. 

RECORDS AVAILABLE.: Ambrose Ork, M -G -M 12542; Carmen Cavalier:, Decca 
30076; Lenny Eversong, Coral 61874; Richard Hayman, Mercury 71178; Ted Heath, 
London 1690; Melachrino St6ngs, Vic 7027; Nick Noble, Mercury 70959; Ray Starr, 
Vic 6981; Billy Vaughn, Dot 15466. 

13. Mr. Lee 
By Bobbettes -Published by Progressive (BMI) 
BEST SELLING RECORD: Bobbelte,. Atlantic 1144. 

14. Happy, Happy Birthday, Baby 
By Sylvia- Lopez -Published by Donna Music (BMI) 
BEST SELLING RECORD: Tune Weavers, Checker 872. 

RECORDS AVAILABLE: Dottie Ferguson, .Sler 71182; Kay Cee Jones, Dec 30432. 

12 8 

19 3 

14. Hula Love 
By Knox -Published by Kahl (BMI) 
BEST SELLING RECORD: Buddy Knox, Roulette 4018. 

16 5 

16. Remember You're Mine 
By Mann -Lowe -Published by Lowe -Tray Music Corp. ( ASCAP) 
BEST SELLING RECORD: Pat Boone, Dot 15602. 
RECORD AVAILABLE, Ray Vernon, Cameo 109 

17. Just Between You and Me 
By L. Cathy -J. Keller -Published by Winston (BMI) 
BEST SELLING RECORD, Chordettes; Cadence 1330. 
RECORD AVAILABLE: Jimmy Davis, Dec 29157. 

13 7 

15 4 

17. Affair to Remember 19 5 
By Warren. Adamson, McCarey- Published by Leo-Feist ( ASCAP) 
BEST SELLING RECORD:,Vie Damons, Col 40945. 
RECORDS AVAILABLE.: Luis Arcaraz, Vic 6952; Carmen Cavaliaro, Dec 90362; 
Angrla Drake. M -G -M 12499; Pete King, Liberty 55075; Machito, Tico 407; Vi Vienne, 
V.I.P 1007. 

19. Lotta Lovin' 17 3 
By Bernice Bedwell- Published by Song Prod. (BMI) 
ZEST SELLING RECORD: Gene Vincent, Cap 3763. 

20. Keep A' Knockin' - 1 
By R. Penniman - Published by Venice (BMI) 
BEST SELLING RECORD: Little Richard, Specialty 661. 

20. White Silver Sands 14 12 
By C. Mathews -Published by Fellows -Peer (BMI) 
BEST SELLING RECORD: Don Rondo, Jubilee 5288. 
OTHER RECORDS AVAILABLE: Owen Bradley, Dec 30363; Dave Gardner, 0)11 
1002; Leonoa Sisters, Brunswick 55013. 

Third Ten 

22. It's Not for Me to Say 17 20 
By A. Stillman dt R. Allen -Published by Korwin Music ( ASCAP) 
RECORDS AVAILABLE: Johnny Mathis, Col 40851; Jane Morgan, Rapp 185; Cyril 
Stapleton, London 1754. 

22. Black Slacks `- 28 3 
By Bennett- Denton -Published by Pamco Music (BMI) 
RECORD AVAILABLE: Joe Bennett A the Sparkletones, ABC -Paramount 9837. 

24. Stardust 25 12 
By Hoagy CarmicbaelParish- Published by Mills ( ASCAP) 
RECORD AVAILABLE: Billy Ward, Liberty 55071. 

25. You're My One and Only Love 21 4 
By Marshall -Kassel- Published by Vivid Publishing ( ASCAP) 
RECORD AVAILABLE: Ricky Nelson, Verve 10070. 

26. Melodie D'Amour - 1 
By Leo Johns -Henri Salvador- Published by Rayven Music (BMI) 
RECORDS AVAILABLE: Ames Brothers, Vic 7046; Edmundo Ros, London 1751; 
Marty Gold, Vic 0303. 

27. Teddy Bear 
By Kal Mann-Bernie Lowe -Published by Gladys Music ( ASCAP) 
RECORD AVAILABLE: Elvis Presley. Vic 47 -7000. 

-22 15 

WARNING -me title "HONOR ROLL OP HITS" tI a registered trade -mark and the listings of the 

Mt has been copyrighted by The Billboard. Use of either may not be.made without The Billboard'. 
consent. Requests for such consent should be submitted in writing to the publIshen of The Billboard 
W Ibis Billboard, 1564 Broadway, Nei, York 36, N. Y. 

27. There's a Gold Mine in the Sky 
By C. Kenny-M. Kenny-Published by Bourne ( ASCAP) 
RECORD AVAILABLE: Pat Boone, Dol 15602. 

29. Bye Bye Love 
By B. Bryant -Published by AculfRose (BMI) 
RECORDS AVAILABLE: Everty Brothers, Cadence 1315; Chuck Miller, Mercury 71118; 
Webb Pierce, Dec 30321; T. Tommy, Dot 15576. 

- 3 

25 19 

30. Send for Me 23 12 
By Allie Jones -Published by Winnelon (BMI) 
RECORD AVAILABLE: Nat King Cole. Cap 3737. 

30. Be Bop Baby - 1 
By P. Lenghurst- Published by Travis Music (BMI) 
RECORDS AVAILABLE: Autry Inman, Dec 29916; Ricky Nelson, Imperial 5463. 

1 30. Moonlight Swim 
By SylviaDee -Ben- Weisman -Published by Hill A Range (BMI) 
RECORDS AVAILABLE: Joel Grey, Cap 3777; Sammy Kayo, Col 40988; Nick Noble, 
Mercury 71169; Tony Perkins, Vic 7020; Clare Nelson, Epic 9231. 

The Honor Roll of Hits comprises the nation's top tunes according 
to record sales, sheet sales' and disk jockey performances as 
determined by The Billboard's weekly nationwide surveys. 
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chartbound- 

PINK 

SWEATER 

ANGEL 
Planetary Music 

Publishing Corp. 

Wally Schuster 

General Professional 

Manager 

TEXAS 

TAMBOURINE 
Published by 

Carlyle Music Co. 

Soie Selling Agent 

Larry Spier, Inc. 

1650 Broadway 

N. Y., N. Y. 

Columbia 

41002 

COLUMBIAa RECORDS «- l.+w 
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And 
every thoughtful advertiser wants to reach impor- 
tant people- people who help shape the nation's 
music patterns, help set the nation's musical styles 
and tastes. 

Among these influential people are the gentlemen 
in radio called DJ's (Disk Jockeys, also Distinctive 
Judges). 

Highly articulate, strongly persuasive, these are 
the men whose business is to share their opinions 
with the public at large. What they think and how 
they feel is heard throughout the land ... and 
echoed in millions of homes. 

It is only logical, therefore, that what they know 
about your industry, your company and your prod- 
ucts should concern you deeply. Fortunately, you 
have a way of communicating with them. 

The nation's disk jockeys prefer and read The Bill- 
board. The proof is that The Billboard is read by 

more disk jockey subscribers than the next two 
music trade publications combined. Of all the 
issues published by The Billboard during the year, 
perhaps their favorite is the year -end Disk Jockey 
one written especially for, to and about them. Here 
are some of the particulars about which many in 
the industry consider the year's most important 
single music issue. 

?1;! r, 

li 2.J 

The Billboard's Annual Disk Jockey Issue and 
Year -end wrapup of the Musk -Record business. 

To sell your new releases, your artists, your 
company and the people behind it and, a tip to 

the wise, some programming ideas that will have these 
Disk Jockeys talking about your products and 
playing your records. 

The November 11th Issue of The Billboard. 
Advertising Deadline, November 6th. 

Contact your local representative who will 
be happy to help prepare an attention- getting 

advertising message that will create the Impact and 
excitement that will do justice to your company. 

1564 Broadway 188 W. Randolph St. 

Plaza 72800 antral 6.9818 

, 
CHB Strom Bob O'Brien 

Norm Wieland 
Ron Carpenter 

Hal Rand 

1520 N. Gower St. 812 09ve St. 

H011ywood (Restnut 1.0443 

Bob McCloskey trank loading 
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N RELEASE 

Ralph 

Marteríe 

ESITATI O N 
With The Special Marterie Gimmick 

coupled with a beautiful blues 

DRI FTWOOD 
BOTH INSTRUMENTALS 
MERCURY 71204 

IT'S 

BIG! 
SILHOUETTES 

BY THE 

DIAMONDS 
COUPEED WITH 

DADDY COOL 
MERCURY 71197 

JUST OUT! 
THE 

DE JOHN 
SISTERS 

Absence Makes 

My Heart 

Go Wander 
COUPLED WITH 

That's My Weakness Now 
MERCURY 71203 

Copyrighted material 
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Best Sellers in Stores 
The information given In this chart is based on actual sales to customers in a scientific sample of the 
nation's retail record outlets during the week ending on the date shown above. Sample design, sample 
size, and all methods used in this continuing study of retail record sales are under 
the direct and continuing supervision and control of the School ,of Retailing of New York University. 

71Y 
Week 

1. HONEYCOMB (ASCAP.) - 
Jimmie Rodgers 
Their Hearts Were Full of Spring (ASCAP) - 

Roulette 4015 

1 

FOR 

SURVEY WEEK 

ENDING 

SEPTEMBER 28, 1957 

Week 

-Okeh 

Weeks 
se 

Out 
Weep. 

7W IAN 
Week Week 

se 
Part 

Wear 
The last 
Wed( Week Curl 

22. YOU'RE MY ONE AND ONLY LOVE 
(ASCAP) -Ricky Nelson 15 4 

HONEY ROCK (ASCAP) -Verve 10070 

23. IT'S NOT FOR ME TO SAY (ASCAP) - 
Johnny Mathis 22 20 

Warm and Tender (ASCAP) -Col 40851 

24. SEND FOR ME (BMI) - 
Nat King Cole 20 15 

MY PERSONAL POSSESSION (B\Il)- 
Cap 3737 

25. SEARCHIN' (BMI)- Coasters 24 21 
YOUNG BLOOD (BMI) -Atco 6087 

26. BYE BYE LOVE (BMI) - 
Everly Brothers 18 20 
t Wonder If I Care as Much (HMO-Cadence 1315 

27. LOVE LETTERS IN THE SAND 
Pat Boone 21 22 

BERNARDINE (ASCAP) -Dot 15.570 

28. SHORT FAT FANNIE (BMI) - 
Larry Williams 23 14 

HIGH SCHOOL DANCE (BM- Specialty 608 

28. DEEP PURPLE (ASCAP)- 
Billy Ward & His Dominoes 1 
Do It Again (BMI)- Liberty 5599 

30. WHITE SILVER SANDS (BM1)- 
Don Rondo 28 11 
Stara Fell on Alabama (ASCAP)- JUbiIr0 5298 

30. PEANUTS (BMI) - 
Little Joe & the Thrillers 1 
I.iltyLan (BMI) 7088 

1 

2.5 

2 

4 

5 

3 

6 

8 

7 

12 

8 

2 

H 

11 

11 

8 

3 

3 

9 

9 

11. RAINBOW (ASCAP) -Russ Hamilton... 8 
We Will Make Love (ASCAP) -Kapp 184 

12. FASCINATION (ASCAP) - 
Jane Morgan 17 
Fascination (Instrumental) (ASCAP) -Kapp 191 

13. TEDDY BEAR (ASCAP) -Elvis Presley 8 

LOVING YOU (BMI) -Vic 7000 

14. HULA LOVE (BMI) -Buddy Knox.... 16 
Devil Woman (IMO-Roulette 4018 

15. LOTTA LOVIN' (BMI) -Cene Vincent 13 
WEAR MY RING (BMI) -Cap 3763 

16. KEEP A' KNOCKIN' (BMI)- - 

Little Richard 
Can't Believe You Wanna Leave (HMO- 

Specialty 661 

17. IN THE MIDDLE OF AN ISLAND 
(ASCAP) -Tony Bennett 11 

1 AM (ASCAP) -Col 40965 

18. JUST BETWEEN YOU AND ME 
(BMI) -Chordettes 15 

SOFT SANDS (BMI)- Cadence 1330 

19. BE -BOP BABY (BMI)- Ricky Nelson.. 
IIAVE I TOLD YOU LATELY THAT 

I LOVE YOU (BMI) -Imperial 5463 

20. BLACK SLACKS (B\il)- 
Joe Bennett & Sparkletones 26 
Boppin' Rock Boogie IBMI)- 

ABC- Paramount 9837 

21. STARDUST (ASCAP) -Ailly \\std 19 
Lucinda (BMI) -Liberty 55071 

10 

5 

18 

5 

3 

9 

4 

3 

12 

fast 

2. WAKE UP LITTLE SUSIE (BMI) - 
Everly Brothers 

Maybe Tomorrow (BMt)- Cadence 1337 

3. TAMMY (ASCAP)- Debbie Reynolds... 
French Heels (ASCAP) -Coral 61851 

4. DIANA (BMI) -Paul Anka 
Don't Gamble With Love (BMI) - 

ABC- Paramount 9831 

4. WHOLE LOTTA SHAKIN' COIN' ON 
(BMI) -Jerry Lee Lewis 

ik11 Be Mine (BMI) -Sun 267 

6. THAT'LL BE TILE DAY (BMI) - 
Crickets 
l's, Lookin' for Someone to Lome (BMI) - 

Brunsuick 55009 

7. CHANCES ARE (ASCAP) - 
Johnny Mathis 
The Twelfth of Never (ASCAP) -Cut 40993 

8. HAPPY, HAPPY BIRTHDAY, BABY 
(BMI) -'Pure Weavers 
or Man River (ASCAP)- Checker 872 

9. MR. LEE (B \Ii)- Bobbettes 
Look at the Stars -Atlantic 1144 

10. REMEMBER YOU'RE MINE (ASCAP) - 
Pat Boone 

THERE'S A COLD MINE IN THE SKY 
(ASCAP) -Dot 15602 

Most Played by Jockeys 

This 
Week 

1. HONEYCOMB (ASCAP) - 
Jimmie Rodgers 1 

nett Hearts Were Full of Spring (ASCAP) - 
Roulette 4015 

SIDES are ranked In order of the greatest number of plays on disk Jockey radio 
shows Ihruout the country. Results are based on The Billboard's weekly survey 
among the nations disk jockeys. The reverse side of each record is also listed. 

Last 
Week 

2. TAMMY (ASCAP) - 
Debbie Reynolds 3 

French Heels (ASCAP) -Coral 61851 

3. DIANA (BMI) -Pani Anka 2 
Don't Gamble With Love IBMI)- 

ABC-Paramount 9831 

4. THAT'LL BE THE DAY (B\II)- 
, Crickets 4 

I'm Lookin' for Someone to Love (BMl)- 
Brunswick 55009 

5. CHANCES ARE (ASCAP) - 
Johnny Mathis 5 

The Twelfth of Never (ASCAP) -Col 40993 

6. WAKE UP LITTLE SUSIE (BMI) - 
Everly Brothers 22 

Maybe Tomorrow (IMO-Cadence 1337 

7. TAMMY (ASCAP) -Ames Brothers 7 
Rotkin' Shots (13910-Vic 6930 

8. RAINBOW (ASCAP) -Ross Hamilton .. 6 
We WW Make Love -Kopp 184 

FOR 

SURVEY WEEK 

ENDING 

SEPTEMBER 28, 1957 

Week. 
oa 

Chart 
711. Last 
Week Week 

Week. 
es 

Chart 
This lavi 
Week Week 

Week. 
es 

Chart 

7 
9. HULA LOVE (B \II) -Buddy Knox .... 14 

Devil Woman (ßM11- Roulette 4018 

4 18. AN AFFAIR TO REMEMBER 
(ASCAP) -Vic Damons 1 

In the Eyes of the World (ASCAP) -Col 40945 

10. MY HEART REMINDS ME (ASCAP) - 
Kay Starr 11 4 

12 
Flint Elam rloo (6511) -Vic 6981 19. LOTTA LOVIN' (BRII) -Cene Vincent.. 18 

wear My Ring (BMI )-Cap 3763 
2 

10. WHOLE LOTTA SHAKIN' COIN' ON 
(BMI) -Jerry Lee Lewis 12 9 20. FASCINATION (ASCAP) -Dick Jacobs. 17 3 

9 
It'll Be Mine 10511) -Sun 267 Summertime In Venice (ASCAP) -Coral 61864 

12. JUST BETWEEN YOU AND ME 
(B:MI)- Chordettes 8 

Soft Sands (BMI)- Cadence 1330 

4 20. IN THE MIDDLE OF AN ISLAND 
(ASCAP) -Tony Bennett 20 8 

7 

I Am (ASCAP) -Col 40965 

13. MR. LEE (BMI) -Bobbettes 10 3 
Look at the Stars IBMI)- Atlantic 1144 22. AND THAT REMINDS ME (ASCAP) - 

Della Reese 19 2 
14. FASCINATION (ASCAP) - I Cried for You (ASCAP) - Jubilee 5292 

4 Jane Morgan 13 b 
Fascination (Instrumental) (ASCAP) -Kapp 191 23. HAPPY, HAPPY BIRTHDAY, BABY 

(BMI) -Tune Weavers 
15. MELODIE D'AMOUR (BMI) - 01' Man River (ASCAP) -Checker 872 

2 
Ames Brothers 

So Little Time (055I) -Vic 7046 
1 

24. MOONLIGHT SWIM (BMI) - 
16. REMEMBER YOU'RE MINE (ASCAP) - Tony Perkins - 1 

12 Pat Boone 9 7 
First Romance (BMO -Vic 7020 

There's s Gold Mine in the Sky (ASCAP)- 
Dot 15602 25. BLACK SLACKS (BMI)- 

Joe Bennett & Sparkletones 21 11 
10 17. FASCINATION (ASCAP) -Dinah Shore. 15 Boppin' Rock Boogie (BMI) - 

TW (ASCAP) -Vic 6980 ABC- Paramount 9837 
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JONI JAMES 

DAY DREAMING 
and CRYING IN THE SHADOWS K12531 MGM 12531 

THE MAJESTY 
OF LOVE 

SHEB WOOLEY 
ORIGINAL POP UITI 

ßECIPE fOR LOVE 

DEAN 
JONES With 

DAVID 
ROSE i His Oreh. 

SEARCH FOR PARADISE 
1Frem C.ner,rne Prcd. ',-arch re, Parac+.se "I 

and 

THE TIN STAR 
Frcm the Paramou nt fd, 

K12547 MGM 12547 

ROBIN HOOD 

SALTY, SALTY 
IS THE SEA 

and 

LIKE CRAZY 
K12556 

MARK DINNING 

SCHOOL 

SKINNAY ENNIS 

GOT H 

a 

A DATE 

WITH AN ANGEL 
and 

LAMPLIGHT 
K12558 

GARY WALKER 

THEN I THINK 

OF YOU 
and 

MAKIN' UP 

WITH YOU 
K12543 

FOOL RATTING 

and 
TIRED WHEN 

BREAAKING OTHER HURTS S 

K12553 

Territorial Best Sellers 
FOR SURVEY WEEK ENDING SEPTEMBER 2$ 

The information given In this chan is based on actual 
sales to customers in a scientific sample of the na 
tion's retail record outlets during the week ending 
on the data shown above. Sample design, sample 
lice and all methods used in this continuing study 
of retail record sales are under the direct and cos 
tinuing supervision and control of the School of R. 
tailing of New York University. 

TOP RECORDS LISTED ALPHABETICALLY BY TERRITORIES 

BOSTON 

And That Reminds Me, Delia Reese, Jub. 
Chantas An Johnny Mathis, Col, 

Faseluatlon, lane Morgan. Kapp 
Honeycomb. Jimmie Rodgers, RIL 

Keep A' Knuckle', Little Richard, Spe. 

Peanuts, I. iule Joe and the Thrillers, Okeh 

Rainbow. Russ Hamilton, Kapp 

Rebel, Carol Jarvis, Dot 
Tammy, Debbie Reynolds. Cur. 
Thews Gold Mae le the Sky 

Pat Boone, Dot 
Wake Up Little Susie, Everly Brothers, Cdc. 

CHICAGO 

Autry, Frank Pisani, BIv, 
Black Slacks 

Joe Bennett & Sparkleloncs, ABC -Para. 
Chantes Are, Johnny Mathis, Col. 
Diana, Paul Anka, ABC -Para. 
Happy, Happy Birthday, Baby 

Tone Weavers, Che. 

Honeycomb. Jimmie Rodgers, Rit. 
Tammy. Debbie Reynolds, Cor. 
That'll Be the Day, Crickets, Ark, 
Mho, I.otta Shahtn' Coln' On 

Jerry Lee Lexis, Sun 

DETROIT 

Changes Are, Johnny Mathis. Col. 
Fascination, Jane Morgan, Kapp 
Honeycomb, Jinnnle Rodgers, Rlt. 
lasting Lave, Sal Mingo. Epic 
Iotta rosin', Gene Vincent. Cap. 
Tammy, Debbie Reynolds, Cor. 
That'll Re the Day. (deicers. Brk. 
Whole Lotta Shakin' Goio' On 

Jerry I ee !.toil, Sun 

EAST TEXAS 

Bernardine I.one letters In the Sand 
Pat Boone. Dot 

Diana, Paul Anka, ABC -Para. 
Honeycomb. Jimmie Rodgers, RIt. 
lay Dees Boogie Weenie 

Jimmy Dorsey, Fty. 
Star. Lee, Robberies, All 
Tamm). Debbie Reynolds, Cor. 
That'it Be Me Day, Crickets. Brk, 
Wake lop Little Susie. Everly Brothers, Cdc. 
Whole lutta Shakin' Coln' On 

Jerry Lee !.cois. Sun 
You're My One and Only Love 

Ricky Nelson, VI, 

FLORIDA 

Deep Purple 
Billy Ward and His Dominoes, Cor. 

Dana, Paul Anka, ABC -Para. 
Jenny Jenny, Little Richard, Spe. 
Mr. Ina, Robberies, Atl. 
Rainbow, Rusa Hamilton, Kapp 
Tammy, Ames Brothers, Vic. 
Tommy. Debbie Reynolds, Cor. 
That'll Be the Day. Crickets. Brk. 
There's a Cold Mine la tie SkyiRemesnber 

You're Mine. Pat Boone, Dot 
Wake tp Little Susie, Portly Brothers, Cdc, 
Whispering Bells. Del Vikings. Iiot 
White Sitter Sands, Don Rondo, Jub. 
Whole Lotta Shakin' Coln' On 

Jr, Ince I.eels, Sun 

LOS ANGELES 

Just Between on and Me,'Soft Sands 
CTnrdeRea, cat. 

My One Sin, Pout Cola. Epic 

There's at Cold Mine In the Sky 'Remember 

You're Mine, Pat Boone. Do, 

NORTHERN OHIO 

Be Hop Baby :Hine I Told Yon Lately 
That I Love Yon, Ricky Neltob, Vtv, 

Chances Are, Johnny Mathis. Col, 

Diana, Paul Anka, ABC -Para. 
Fascination, Jane Morgan. Kapp 
Happy, Happy Birthday, Baby 

Tune Weavers, Che. 

Honeycomb, Jimmie Rodgers. Rlt. 
Iota Lonna', Gene Vincent, Cap. 
My Ove Sin, Four Coins. Epic 
Wake Up Little Susie, Everly Brother., (de. 
Where Lots Shakle' Coin' On. 

Jerry lee Lewis, Sun 

NORTHWEST 

Back Slacks 
Joe Bennett k Spar -Metopes, ABC -Pala. 

Diana, Paul Anka, ABC -Para. 
Honeycomb, Jimmie Rodgers. Rit. 
Hoa Lose, Buddy Knox. Rit. 
Mr. Lee, Bobbettes, Atl, 
Rainbow, Russ Hamilton, Kapp 
Tammy, Debbie Reynolds, Cor. 

Teddy Bear /Loving Suu, Elsie Presley, Vie. 
That'll Be the Dos, Crickets. Brk. 

PHILADELPHIA 

Back Slacks 
Joe Bennett Se Spatkletones, ABCPara. 

Chance Are, Johnny Mathis, Cc). 
Honeycomb, Jimmie Rodgers. Rit. 
In the Middle of an Island; I Am 

Tony Bennett, Col. 

It's Not for Me to Say, Johnny Mathis, Col 
Jay Data Boogie Wooale. Jour :Sight 

Jimmy Dorsey, Fty. 
Lotta Lenin', Gene Vincent. Cap. 
Ralubow, Russ Hamilton. Kapp 
Remember You're Mae /Theri s at Gold 

Mine U the Sky, Pat Boone. Dot 
Tammy, Debbie Reynolds. Col. 
Whole Lotta Makin' Go.' On 

Jerry Ice Lewis. Sun 
You're My One and Only I me 

Ricky Nelson, VD.. 

- SAN FRANCISCO AND OAKLAND - 
Around the World, \lamo,.mi, loon. 
Bernardine, Pat Boone, Dot 
Desiree, Chans, Ecit. 
Farther Up the Road 

Bobby IBiuc) Bland. Duke 
Honest I Do, Jimmy Reed, S'1 

Mr, Lee, Bobbettes. AIT. 
Send for Me, Nat King Cole. e ap. 
Slek and Tired, Chris Kenner. Imp. 
Swlogln' Sweethearts. Ron (iooduin, Cap. 
Whole Late Shakin' Cola' On 

Jerry Lee Lewis, Sun 

-ST. LOUIS AND KANSAS CITY- 
Chances Are, Johnny Mathi,, Cul. 
Dana, Paul Anka, ABC -Para. 
Farther Up the Road 

Bobby (Blue) Bland. Duke 
Happy, Happy Birthday, Baby 

Tune Weavers, Che. 
Diana, Paul Anka, ARC -Para, Honest I Do, Jimmy Reed, VJ 
Honeycomb, Jimmie Rodgers. Rlt. Honeycomb. Jimmie Rodgers. Rit. 
I'm Gonna Sit Right Down and Write Mr. Lee, Robberies. Atl. 

Myself a Letter. Billy- Williams, Cor. Plaything, Ted Newman, Rev. 
In the Middle of an Island That'll Be the Day', (tickeu. RA. 

Tennessee Ernie Ford, Cap. Whole Lotta Shakin' Goln' On 
Lose letters In the Sand /Bernardlm Jerry Lee Lewis, Sun 

Pat Boone, Dot 
Mr. Lee, Bobbettes, Ail, 
My Heart Reminds Me, Kay Starr Vic 
Tammy, Debbie Reynolds, Cor. 
Teddy Bar, Elvis Presley, Vic. 

- NEW YORK AND NEWARK - 
Chances Are, Johnny S/ethis, Col. 
Diana, Paul Anka, ABC-Para. 
Honeycomb, Jimmie Rodgers, RIL 
Hula t.ove, Buddy Knox, Rit. 
Tammy, Debbie Reynolds, Cor. 
That'll Be the Day. Crickets, Brk. 
Wake l'p Jointe Sod& Portly Brothers, Cdc.' 
Whole I.otta Shakin' Coln' On 

Jerry lee Lewis, Sun 

- NORTHERN NEW YORK STAIE - 
Chances Are, Johnny Mathis, Col. 
Dona, Paul Anka, ABC -Para. 
Honeycomb, Jimmie Rodgers, Rit. 
Hoa Love, Buddy Knox. RIL 
la the Middle of on !sand 

Tony Bennett, Col. 
It's Not for Me ta Say, Johnny Mathis, Cal. 

SOUTHERN OHIO 

Prattle., Bobby Helms, Dec. 
Honeycomb, Jimmie Rodgers, Rit, 
Hala love, Buddy Knox, Rit. 
Smirchhl. Coasters, Atco. 
Tammy, Debbie Reynolds. Cot. 
That'll Be the Day, Crickets, Brk. 
Wake 1p Little Susie, Everly Br uhera, Cda. 
White Silver Sand, Don Rondo. Jub. 
Teddy Bear T.ovmg You, Ellis Presley, VI& 

- WASHINGTON AND BALTIMORE 

Chances Are, Johnny Mathis. Col. 
Dana, Paul Anka. ABC -Para. 
Fascination, Jane Morgan, Kapp 
Keep A' Knocklee, Little Richard, lg. 
Mr. Lee, Bobber., Atl. 
Seed for Me, Nat King Cole, Cap. 
Tammy, Debbie Reynolds. Co, 
Teddy Bear / Loshat Yon, Elvis Presley, VI& 
That'll Be the Day, Crickets, Brk. 
Wake Up Little Susie, Everly Brothers, Cde. 
Whole Lotes Makin' Goa' On 

Jerry Lee Lewis, Sua 
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BE SURE It*Ist 

DOODLE 
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RECORDS INC., 119 WEST 57 STREET, NEW YORK 19, N.Y. 
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Top 100 Sides 
FOR SURVEY WEEK ENDING SEPTEMBER 28 

This is a tabulatio a of dealer unit sales listed according 
to the specific side requested by customers. No attempt 
is made to add sides together to reflect actual record 
sales. It is therefore a tabulation of sides or songs, and 
not records. This fact, together with longer four -week 
survey periods, explains variation between the top 30 
sides as reflected in this chart, and top 30 record 
sellers as reflected in "Best Sellers in Stores." 

Position 
Position, Sens. Attise, label Laar Weak 

1. HONEYCOMB, Jimmie Rodgers, Roulette 3 

2. TAMMY, Debbie Reynolds, Coral 1 

3. THAT'LL BE THE DAY, Cricket, Brunswick 0 

4. DIANA, Paul Anka, ABC -Paramount t 
S. WHOLE LOTTA SMARM' COIN' ON, Jerry Lae Lewis, Sun 4 

6. MR. LEE, Bobbettes, Atlantic 6 

o. CHANCES ARE, Johnny Mathis. Columbia 10 

t. RAINBOW, Russ Hamilton, Kapp 7 

P. WAKE. UP LITTLE SUSIE, Everty Brothers, Cadence 43 

I0. HAPPY. HAPPY BIRTHDAY, BABY, Tune Weavers, Checker 13 

11. IN THE MIDDLE OF AN ISLAND, Tony Bennett, Columbia 
12. TEDDY ,BEAR, Elvis Presley, Victor a 

13. FASCINATION, Jane Morgan, Kapp 16 

13. HULA. LOVE, Buddy Knox, Roulette 20 

15. LOTTA LOVIN', Gene Vincent, Capitol 21 

16. YOU'RE MY ONE AND ONLY LOVE, Ricky Nelson, Verve IS 

17. IT'S NOT FOR ME TO SAY, Johnny Mathis, Columbia 11 

18. STARDUST, Billy Ward, Liberty 14 

19. BYE BYE LOVE, Everly Brothers, Cadence 15 

30. BLACK SLACKS, Joe Bennett & the Sparkletones, ABC.naramount 28 

21. SHORT FAT FANNIE, Larry Williams, Specialty 19 

22. JUST BETWEEN YOU AND ME, Chordettes, Cadence 29 

23. REMEMBER YOU'RE MINE, Pat Boone, Dot 27 

24. SEARCHIN', Coasters, Aleo 12 

25. WHITE SILVER SANDS, Don Rondo, Jubilee 21 

26. SEND FOR ME, Nat KiM Cole, Capitol 17 

27. LOVE LETTERS IN THE SAND, Pat Boone, Dot 23 

28. KEEP A' KNOCKIN', Little Richard, Specially 65 

29. THERE'S A GOLD MINE IN THE SKY, Pat Boone, Dot 31 

30. LOVE ME TO PIECES, Jill Corey, Columbia 23 

31. GOODY GOODY, Frankie Lymon and Teenagers, Gee 30 

32. AROUND THE WORLD, Mantovani, London 33 

52. WHISPERING BELLS, Del Vikings, Dot 24 

GONNA SIT RIGHT DOWN AND WRITE MYSELF' A LETTER 
Billy Williams, Coral 26 

35. AND THAT REMINDS ME, Della Reese, Jubilee 32 

36. AN AFFAIR TO REMEMBER, Vie Damons, Columbia 40 

37. LASTING LOVE, Sal Minen, Epic 35 

38. TOYING YOU, Elvis Presley, Victor 311 

39. AROUND THE WORLD, Victor Youna, Decca 34 

40. DEEP PURPLE, Billy Ward and His Dominoes, Liberty 42 

41. FRAULEIN, Bobby Helms, "Dec. 47 

41. PEANUTS, Little Joe and the Thrillers, Okeh 
43. TO THE. AISLE, Five Satins. Ember 38 

44. FARTHER UP THE ROAD, Bobby (Blue) Bland, Duke 45 

45. ZIP ZIP, Diamonds, Mercury 47 

44. BON VOYAGE, Janice Harper, Prep 59 

47. LIPS OF WINE, Andy Williams. Cadence 56 

47. WITH YOU ON MY MIND, Nat King Cole, Capitol 64 

49. MY ONE. SIN, Fout Coins, Epic 74 

a. SO RARE, Jimmy Dorsey, FraterNly 36 

M. LONG LONELY NIGHTS, Clyde McPhalter, Atlantic 45 

SI. JUNE NIGHT, Jimmy Dorsey, Fraternity 41 

SI. BE BOP, Ricky Nelson, Imperial - 
ß4. FASCINATION, Dick Jacobs, Coral 52 

34. MOONLIGHT SWIM, Nick Noble, Mercury 37 

54. REBEL Carol Janis, Dot 54 

87. TAMMY, Ames Brothers, Victor 46 

na. PLAYTHING, Ted Newman, Rev 77 

69. IN THE MIDDLE OF AN ISLAND, Tennessee Ernie Ford, Capitol 59 

60. LONG LONELY NIGHTS, Lee Andrews, Chess 55 

61. MY HEART REMINDS ME, Kay Starr, Victor 69 

62. At.ONE, Sheperd Sisters, Lance 89 

62. WHEN I SEE YOU, Fat Domino, Imperial ss 
64. OLD CAPE COD, Patti Page, Mercury 42 

65. ROCKIN' PNEUMONIA AND THE BOOGIE WOOGIE FLU 
Huey Smith. Ace 63 

65. BERNARDINE, Pal Boone, Dot 67 

67. FLYING SAUCER, Buchanan & Goodman, Luniverse 50 

67. JENNY JENNY, Lade Richard, Specialty So 

69. DUMPLINS, Doc Booby, OBch 93 

69. SWINGIN' SWEETHEARTS, Ron Goodwin, Capitol 52 

71. COOL SHAKE, Del Vikings, Mercury 5h 

72. WONDERFUL WONDERFUL, Johnny Mathis, Columbia 44 

73. HUMPTY DUMPTY HEART, Lavern Baker, Atlantic 82 

74, MELODIE D'AMOUR, Ames Brothers, Victor 
74, ALL SHOOK UP, Elvis Presley, Victor 82 

76. FASCINATION, David Carroll, Mercury 67 

77..THINK. Five Royals, King 
78. SHANGRI LA, Four Coins, Epic 56 

78. SOFT SANDS, Chordettes, Cadence 77 

S0. GONNA FIND ME A BLUEBIRD, Manin Rainwater. M -G -M 72 

80. SUSIE Q, Dale Hawkins, Checker 65 

80. ISLAND IN THE SUN, Harry Belafonte, Victor 71 

Bl. MY PERSONAL POSSESSION, Nat King Cole. Capitol 7v 
83. FALLEN STAR, Perlin Husky. Capitol 72 

IS. JAY DEE'S BOOGIE WOOGIE, Jimmy Dorsey, Fraternity 75 
86. DUMPLINS, Ernie Freeman, Imperial 97 

86. HONEST I DO, Jimmy Reed, Veo Jay 99 
IS. DESIREE., Charts, Ecerlasl. - 
$9. BACK TO SCHOOL, Jimmie Rodgers, Roulette - 
89. YOUNG BLOOD, Coasters, Atco 89 
O. HAVE. l TOLD YOU LATELY THAT I LOVE YOU 

, Ricky Nelson, Imperial 
92: C. C. RIDER, Chuck Willis, Atlantic i9 
92. TONIGHT, TONIGHT, Mello- Kings, Herald - 
92. AROUND THE WORLD, Bing Crosby, Decca 79 
95. DRIVE.IN SHOW, Eddie Cochran, Liberty 86 
96. DARLING IT'S WONDERFUL, Loners, Lamp 
96. ROCKIN' SHOES, Ames Brothers, Victor 75 
98. FASCINATION, Dinah Shore, Victor - 
99. LET THE POUR HINDS BLOW, Roy Brown, Imperial 99 
99. OVER THE MOUNTAIN, Johnnie á Joe, Chen 99 

For just 50c a week these sales helps can mean 

MORE PROFIT DOLLARS 

FOR YOU! 

For as little as 50c a week you, too, 
can put these colorful window, wall and 
counter posters to work in your store 
e... . to help you push profits up, up, upl 

Twice a month, you get all these sales -aids mailed to 
you In a special SALES BOOSTER KIT. 

"HONOR ROLL Of HITS" POSTER - 17 "x22 ", flashy two colon. Lists the 
Top 10 Tunes of the week plus the up- and -coming hits. 

"BIG PLAY" POP ALBUM POSTER - 17 "x22" In two colors. Lists the top selling 
albums. Great for self -selection displays. 
"BIG PLAY" CLASSICAL ALBUM POSTER (alternating with "BIG PLAY" JAZZ 
ALBUM POSTER). Giant, 17 "x22 ", two colors. Use 'em on counters and over 
self. service racks. 

"TODAY'S TOP TUNES" ... give -away folders listing the tops in pops, classical, 
laze, R &B, C &W. Great for listening booths, direct mail selling, statement 
enclosures. 

NEW TITLES . .. NEW ARTISTS ... NEW EQUIPMENT POSTERS -a big supply 
every kit, to dress up your windows, walls and counters. Real customer 
convincers at the point -of -salol 

MAIL THIS COUPON NOW 

New SALES BOOSTER 

KIT subscribers 

can come in now 

for the special 

introductory offer 

that gives you six 

KITS for only $6.00 

average cost actually 

only 50c a week. 

Merchandising Division, The Billboard, 2160 Patterson Street, Cincinnati 22, Ohio 

SPECIAL INTRODUCTORY OFFER 

Please send me the next 6 SALES BOOSTER KITS. 
I enclose $6 in full payment. 

Please send me SALES BOOSTER KIT for one year 
and bill nie for ;24. 

869 

Name 

Store Name 

Address 

City lees_State 
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ERICA'S 

Sings the title song from his 

20th Century Fox Production Picture ... 

To be released November 20 

ff954 RECORDS, Inc. Sunset and Vine Hollywood, Calif. Phone HO 2 -3141 

THE NATION'S BEST SELLING RECORDS 
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#1 Si ER.0. 

#15660 

See the "PAT BOONE SHOW" 
every Thurs. 9:00 P.M. EST, ABC -TV 
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60 The Billboard's Musty Popularity Charts L t t POP RECORDS OCTOBER 7, 1937 

Atlantic rocks to the top again! 

THREE PROVEN SELLERS 

_ _ ~ .1pv 

DOWN 
IN THE 
ALLEY 

The Clovers 1152 

SWAN EE 
*RIVER 
ROCK 

Ray Chartes 1154 

ROCK 
AND 
CRY 

Clyde McPhatter 1158 

Z R E C O R O N G CORPORATION 
1167 WEST 57 STREET, NEW VORK 19, N. V. 

SAVE MONEY 
ORDER YOUR 

BILLBOARD 

SUBSCRIPTION 

TODAY 
The Billboard, 2160 Patterson St., Cincinnati 22, Ohio 

Please enter my subscription to The Billboard for one full year (52 Issues). 
I enclose $15 payment (caves $3.20 on single copy rates). 870 

payment enclosed bill me 

Name 

Occupation or title 

Company 

Address 

City Zone State 

GIVE TO DAMON RUNYON CANCER FUND 

Best Selling Sheet Music in U. S. 
Tunes are ranked In order of their current national 

s..,ne Importance at the ahem music Jobber level. 

Weeks 
Tide Last on 
Week Week Chart 

I. TAMMY (Northern) 1 12 
2. AROUND TIIE WORLD (Young) 2 16 
3. FASCINATION (Southern) 3 8 
4. AN AFFAIR TO REMEMBER (Feist) 4 6 
S. IN THE MIDDLE OF AN ISLAND (\foals) 6 9 
6. HONEYCOMB (Hawthorne) 5 3 
7. CHANCES ARE (Korwin) $3 2 
8. DIANA (Pamcol 7 5 
9. RAINBOW (Toff -Melchior) 9 7 

10. MY HEART REMINDS ME (Symphony House) 8 .5 
11. REMEMBER YOU'RE MINE (Lowe -Tray) 14 3 
12. WHITE SILVER SANDS (Fellows -Peer) 11 12 
13. LOVE LETTERS IN THE SAND (Bourne) 10 20 
14. IM GONNA SIT RIGHT DOWN (AND WRITE 

MYSELF A LETTER) (De Sylva- Brown- Henderson). 12 12 
15. TCS NOT FOR ME TO SAY (Korwin) - 14 

Best Selling Sheet Musk in Britain 
(for w.ek ending S.pt.rnb.r 28) 

A cabled report from the Music Publisher; Association, Ltd.. London. 
Litt Is based upon their weekly survey of England's leading music 

dealers. American publisher. In parenthesis. 

Tammy- Macmelodies (Northern) 
Love /.esters M the .Sand -Francia Day 

(Bourne) 
Diana -Mullin (Pamco) 
Forgotten Dreams -Mills (Mills) 
With All'My Heart -Bron (Debmar) 
Island in the Sun -Feldman (Clara) 
Around the World -Sterling (Young) 
We Will Make Lore- Melchor -Toff (Artists) 
Last Train to San Fernando -Essex (Ludlow) 
In the Middle of an Island -Morris (Oxford) 

Paths' on the Style -Essex (Melody Trails) 
Bye Bye Jove -Acuff -Rose (Acuff -Rose) 
A Handful of Songs -Peter Maurice 

(Peter Maurice) 
When I Pa11 in Lore -New World (Young) 
Mr. Wonderful -Chappell (Laurel) 
Wonderful Wonderful -Leeds (E. B. Marks) 
Scarlet Ribbons -Mills (Mills) 
Weedering Eyes -Bran (Shapiro-Bernstein) 
All Shook Up- Belinda (Presley -Shalimar) 
l'd Give You the World- Stacmelodles 

(Shapiro. Bernstein) 

Best Selling Pop Records in Britain 
(fer week endl.g September 28) 

Tilt Printed thru Ne courtesy of the "New Musical Express." 
Wee& Britain's Fee,.lest Musical Publication. 

Last 
Weds 

1. DIANA -Paul Anka (Columbia) 
2. LAST TRAIN TO SAN FERNANDO- Johnny Duncan (Columbiel 
3. 1.0VE LETTERS IN THE SAND -Pat Boone (London) 
4. WATER WATER/HANDFUL OP SONGS -Tommy Steele (Dacca) 6 
x. WITH ALL MY HEART- Pelula Clark (Pye -Nix.) 
6. ISLAND IN THE SUN -Harry Belafonte (RCA) 
7. WANDERING EYES -Charlie Gracie (London) 7 
8. TAMMY -Debble Reynolds (Vogue -Coral) 10 
9. THAT'LL BB THE DAY -Crickets (Vogue -Coral) 14 

10. ALI. SHOOK UP -Elvis Presley (HMV) 8 

I1. PARALYSED -Elvis Presley (HMV) 9 
12. STARDUST -Billy Weed (London) 12 
13. JENNY JENNY-Little Richard (London) 11 
14. TEDDY BEAR -Elvis Presley (RCA) 16 
15. IN THE MIDDLE OF AN ISLAND -King Brother. (Parlophone) - 
16. LET'S HAVE A PARTY -Elvis Presley (RCA) - 
17. REMEMBER YOU'RE MINE -Pat Boone (London) 17 
47. BYE BYE. LOVE- Erer)y Brothers (London) 13 
17. ANY OLD IRON -Peter Sellers (Parlophone) 18 
20. WANDERING EYES- Fnnkle Vaughan (Philips) - 
20. WHOLE LOTTA SHAKIN' OOIN' ON -Jerry Lee Lewis (London) - 

1 

3 

2 

5 

Tunes With Greatest Radio - TV Audience 
Tuner, hoed alphabetically, here the greatest tudicnces on network 
station programs In New York. Chicago and Les Angeles. lists are 
based on John O. Pealman'a copyrighted Audience Coverage Inde, 

Radio 
An Affair to Remember (R)- Feist -ASCAP 
And That Reminds Me (My Heart Reminds 

Me) (R)- Symphony Howe -ASCAP 
Around the World (R) (F)- Young -ASCAP 
Bon Voyage (li)- Ardore -ASCAP 
Bowery Grenadiers (R)- Hollis -BALI 
Chances Ace (R)- Korwin -ASCAP 
Chicago (R) (F)- Fisher -ASCAP 
Fascination (R) (F)- Southern -ASCAP 
Forgotten Dreams (R) -Mills -ASCAP 
Got a Date With an Angel (R)-Chappell 

-ASCAP 
Honeycomb (R)- Hawthorn -ASCAP 
I'm Gonna Sit Right Down and Write 

Myself a Letter (R) De Syfva, Brown 
á Henderson -ASCAP 

In the Middle of an Island (R)- Mayfair- 
ASCAP 

I Remember Marcelllino (Rl -Leeds- 
ASC'AP 

It's Not for Mc to Say (R)-Korwin- 
ASCAP 

June Night (R)- Feist -ASCAP 
Just Between You and Me (R)- Winneton - ASCAP 
Lips of Wine (R)- Martin -BMI 
Love Me to Pieces (R)- Acuff- Rose -BMI 
Melodic D'Amour- Rayven -BMI 
Moonlight Swim (R)- Daniels -ASCAP 
Search for Paradise (R)- Witmark -ASCAP 
Send for Me (R)- Winnetou -BMI 
Swingin' Sweethearts (R)- Morrls -ASCAP 
Tammy (RI (F)- Northern -ASCAP 
Tt)at'll Be the Day (R)- Nor- Va -Jek -BMI 
There, a Gold Mine In the Sky (R)- 

Bourne -ASCAP 
There's Only You (R)- Broadcast -BMI 
Till (R)- Chappell-ASCAP 
Touch Of Lore (R)--Paramount-ASCAP 
White Silver Sands (R)- Fellows -Peer- 

BMf 

' Television 
And That Reminds Me (R)- Symphony 

House -ASCAP 
Around the World (R) (F)- Young -ASCAP 
Be Bop Baby (RI-Travis-BM! 
Bye Bye Love (R)- Acuff -Rose -BMI 
Chances Are (R)- Korwin -ASCP 
Diana (R) -Pamco -BMI 
Fascination (R) (F)- Southern -ASCAP 
Get Me to Church on Time (R)- Chappell 

-ASCAP 
Goody Goody (R)-De Sylvia, Brown á 

Henderson -ASCAP 
Have I Told You Lately That I Love You 

(R)- Duchess -BMI 
Honeycomb (R)- Ilew(horee -ASCAP 

Gonna Sit Right Down and Write 
Myself a Letter (RI-De Syfva, Brown 
á Henderson -ASCAP 

In the Middle of an Island (R)- Mayfair 
-ASCAP 

I've Grown Accustomed to Your Face 
(R)- Chappell -ASCAP 

Love Letters in the Sand (R)-Bourne- 
ASCAP 

Love Me to Pieces (R)- Acuff- Rose -BMI 
Melodic D'Amour (RI- Rayven -BMI 
My Heart's Desire (R)- Larrabee -BMI 
Pretend You Don't See Her (R) -Rose- 

meadow -ASCAP 
Sayonara (R)- Berlin -ASCAP 
Tammy (R) (F)- Northern -ASCAP 
Technique (RI -Palm Spring£ -ASCAP 
Teddy Bear (R)- Gladys -ASCAP 
That'll Be the Day (R)-- Nor- Va -Jek -HMI 
There's Gold Mine In the Sky (0 )-Peer 

-ASCAP 
There, a New Moon Over My Shoulder 

(R) -Peer -BMI 
notes Only You (R)- Broadcast -BMI 
Up Above My Head (R)- Beechmond -BMI 
Wake Up Little Susie (R)- Acuff -Rose- 

BMI 
Wouldn't It Be Lovely (R)- Chappell- 

ASCAP 

"HAPPY HAPPY 

BIRTHDAY BABY" 

The Tune Weavers 

Chess 1669 

"THE BEATING OF 

MY HEART" 

The Moonglows 

Chess 1670 

"YEA YEA BABY" 

Bobby Charles 

Checker 876 

"BABY BABY" 

Bobby Charles 

Checker 875 

"I WANNA 

LOVE YOU" 
b/w 

"TEENY TEENAGER" 

The Sentimentals 

(HESS CHECKER 

RECORD COMPANY 
2120 South Michigan 

All Phones: CAlumct 5 -2770 

BEST SELLERS! 

BILL DOCCETT 

SOT 
King 

F 
5060 

THE "5" ROYALES 

THINK 
King 5053 

TINY TOPSY 

AW! SHUCKS BABY 
Federal 12302 

LITTLE WILLIE JOHN 

DINNER DATE 
King 5083 

NEW RELEASES 
THE "5" ROYALES 

MESSIN' UP 

S IT 
King 

AY 
5082 

DONNIE ELBERT 

HAVE I SINNED 
Deluxe 6148 

THE MIDNIGHTERS 

JET 'EM ROIL 
Federal 12305 

1MNG 
RECORDS 

when BIIBWBring ads .. 
SAY YOU SAW IT IN 

THE BILLBOARD! 
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THE BILLBOARD'S WEEKLY 

The Billboard's Music Popularity Charts ... POP RECORDS OCTOBER 7, 1957 

Tips on Coming Tops 
THE RECORD INDUSTRY'S MOST COMPLETE GUIDE TO FUTURE BEST SELLING POP SINGLES 

This Week's Best Buys 
Special telephone reports indicate thane recent releases have broken 

ont to one or more key areas and have excellent potential for placing 

on The Billboard's bat seller charts. 

LITTLE BITTY PRETTY ONE (Recordo, BMI)- Thurston Harris- 
Aladdin 3398 -Sales are rising fast in all markets. In release only 

a short time, it's already one of the hottest sides going. Plenty 

of r. &b. action, too. Flip is "I Hope You Won't Hold It Against 
Me" (Dorsey Brothers, BMI). A previous Billboard Spotlight pick. 

PLAYTHING (Renda- Pontra, BMI) -Ted Newman -Rev 3505 -Debut 
disk by the artist has begun to click in a big way. Demands are 

high in all marts. Platter appears headed for lots of coin. Flip is 

'Unlocks Me" (Desert Palms -Pontra, BIN). A previous Billboard 
-Spotlight pick. 

ALONE (5th Ave., BMI)- Shephard Sisters -Lance 125 -All the top 

markets report heavy sales. Side is a strong loot contender. Flip is 

"Congratulations to Someone" (United, ASCAP). 

I'LL REMEMBER TODAY (Hollis, BMI) -Patti Page -Mercury 71189 
-The artist's latest could repeat the success of "Old Cape Cod" 
Its doing well in all marts. Flip is "Mv How the Time Goes By" 

(E. H. Morris, ASCAP). A previous Billboard Spotlight pick. 

THE MYSTERY OF YOU (Argo, BMI) 

ONLY BECAUSE (Argo, BMI) -The Platters -Mercury 71184 -The 
group seeins headed for another two -sided hit. Top side at this 

point is "Mystery," but requests are also strong on "Only Because." 
It's registering big in all markets. A previous Billboard Spotlight 
pick. 

Recent Pop Releases 

Coming up Strong 
FOR SURVEY WEEK ENDING SEPTEMBER 28 

The Information given In this chart tr based on actual sales to cus- 

tomers in scientific sample of the nation's retail record outlets 
during the week ending on the dale shown above. Sample design. sample 

site and all methods used in this continuing study of retail record 

axles are under the direct and continuing supervision and control of 
the School of Retailing of New York University. 

An Affair to Remember Vic Dantone 
(ASCAP) Columbia 40945 

Alone Shephard Sisters 
(ß\t1) Lance 125 

Back to School Again Timmie Rodgers 
(BMII) Cameo i l6 

Dantplin's Doc Rugby 
(MID Okeh 7089 

Lips of Wine Andy Williams 
(BMI) Cadence 1336 

Melodie D'Amour Ames Brothers 
(BMI) RCA Victor 7046 

My One Sin Ames Brothers 
(BM!) Epic 9229 

My Special Angel Bobby Helms 
(BMi) Decca 3042:1 

Plaything Ted Newman 
(BMI) Rev 3505 

With You on My Mind Nat King Cole 
(ASCAP) Capitol 3782 

MONEY -SAVING SUBSCRIPTION ORDER 

Enter my subscription to The Billboard for o full year 
(52 issues) at the rate of S15 (a considerable saving 
over single copy rates). Foreign rate $15. 

o Payment anctwed O Bill me 879 

Name 

Occupation or Title 

Company 

Address - 

[Np lone Bits 

Sind to: The Billboard, 2160 Patterson St., Cincinnati 22, O. 

Review Spotlight on . e e 

POP RECORDS 

PAT BOONE .... Dot 15860 
....WHEN THE SWALLOWS COME BACK TO CAPISTRANO 

(Witmark, ASCAP) 
APRIL LOVE . (Feist, ASCAP) 
Swallows" is in the same groove as "There's a Cold Mine in the 

Sky," and Boone presents the Leo Rene evergreen with Ilse same 
sock mastery. Flip, 'April Los-e," is the title ballad from the 
artist's latest flick, and the warble has the money sound. Both 
appear strong bets to score. 

SAL MINEO....Epic 9246 TIIE WORDS THAT I WHISPER 
(Wemar, BMI) 

PARTY TIME (Maryland, BMI) 
"Words" is a pretty waltz that is expressively rendered by the artist, 
who hasn't missed yet. Flip, "Party Time," is teen- slanted rock - 
abilly sort that can also click. Strong entries can be winners. 

LARRY WILLIAMS.... Specialty 615 BONY MORONIE 
(Venice, BMI) 

YOU BUG MF., BABY (Venice, BMI) 
"Bony Moronic" is the rockiti answer to "Short Fat Fannie," and 
the artist's vigorous treatment could make it a repeater. "You 
Bug Me, Baby" -is an up -tempo adaptation of "Irish Washer 
Woman" that is also in rocker vein. Two strong sides, both with 
heavy r. &b. appeal as well. 

TONY BENNETT....Columbia 41032 CA C'EST L' AMOUR 
(Buxton Hill, ASCAP) 

Bennett's reading of "I: Autour," one of the tunes from Ilse Cole 
Porter score of "Les Cities," is a sock effort that should easily 
find flavor. Swingiti orking by Neal Ilefti helps make side á 

strong contender. Flip, "I Never Felt More Like Falling in Los-e" 
(Skorwin, ASCAP), is a ballad wills hush backing that can also 
attract play. 

JOHNNIE RAY.... Columbia 41002 PINK SWEATER ANGEL 
(Planetary, ASCAP) 

Ballad with rhythm backing is the artist's strongest pitch recently, 
the teen -slanted time is given a listenable approach that could 
collect a lot of coin. "Texas Tambourine." the flip, is a peppy 
blues that also goes well (Carlisle, ASCAP). 

WAYNE HANDY.... Renown 102 COULD IT BE SAY YEAH 
The new artist registers strongly on an unusual ballad with dirge - 
like melody. Emotional vocal plus good backing could push 
the side all the way. "Say Yeah" is a briskly paced rhythm tune 
that can gather both pop and c. & u. buys. 

MARTY ROBBINS....Columbia 41013 ONCE -A -WEEK DATE 
(Acuff -Rose, BMI) 

THE STORY OF MY LiFE (Famous, ASCAP) 
SEE REVIEW IN C &Vs' SPOTLIGHT SECTION 

The following record, scheduled for review in the September 30 issue of The Billboard, 
was unintentionally omitted. 

CLYDE McPHATTER....Atlantic 1158 ROCK AND CRY 
(Progressive, BMI) 

YOU'LL BE TIIERE (Tiger -Brookville BMI) 
Top -notch selling by McPhatter on two attractive tunes from the 

. film "Mr. Rock and Roll." Top side is an interesting rhythm num- 
ber, with clever Hawaiian guitar backing "You'll Be There" is a 
ballad that is also effectively sung. Side is in the "Without Los-e" 
groove. 

POP NOVELTY 
STAN FREBURG....Capitol 3815....R'ONDERFUL, WONDERFUL (Parts 1 & 2) 

(Famous, ASCAP) 
Despite the title. which might identify disk with Johnny Mathis, 
this hilarious Freburg take -off is based on Lawrence Welk and 
the idiosyncrasies of his TV emsee style. The clever bit traces a 
whole Welk show till the point where the bubble sound machine 
gets out of hand and the whole ballroom floats out into the Pacifio 
Ocean. `Iimicry will pall many a chuckle! 

POP TALENT 
JACK JONES ....Capitol 3808 GOOD LUCK, GOOD BUDDY 

(1101 & Range, BMI) 
BABY, COME HOME (Sherman, BMI) 
Son of veteran movie star Alan Jones makes a strong disk debut 
on two very agreeable sides. "Good Luck" is a ballad with lazy 
rock and roll backing. "Baby" is a strong cover of the tune based 
on "Blue Danube." Pleasant vocalizing is reminiscent of Pat Boone. 
Impressive talent could have a hit with first cutting. 

Reviews and Ratings 
DEBBIE REYNOLDS 

Wall Flower 85 
MCM 12560 -Now that the pic star has 
broken thru with a smash, attention will 
focus on her first follow -up. This one 
is a sad, wistful waltzer that could cash 
in thereby. (Ramrod, ASCAP) 

All Grown Up....77 
Mrs. Fisher has a sexy, come- hither 
quality in this hip hunk of material. 
Good contrast to cornball flip. Two 
good shots here. (Carrie, ASCAP) 

pealing confession of a heartthrob here 
at a nice relaxed pace. Classy choral 
effects in the backing add to the effect. 
Good spin action likely but competition 
is strong from Sam Cooke on the Keen 
label. (Higuera, BMI) 

Would I Were. , . , 81 
Here's a cute tune from the upcoming 
musical, "Carefree Heart." Side has 
charm with an attractive whistling intro, 
but flip rates an edge. (Frank, ASCAP) 

DICK GLASSER 
TERESA BREWER Crazy Love 82 

You Send Me 85 ARCO 5279 -Happy chirping on a rock - 
CORAL 61896 -Miss Brewer has an ap- (Continued on pogo 85) 
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.. BELIEVE IT OR NOTI 

I Pay 54 Extra 

per Record and 

Make MORE Money! 

"I NEVER 

/MISS A SALE WITH 
UPTOWN 1 -STOP SERVICE" 

... 
\ WE SHIP 

ALL 

LABELS 

INITNIN. / NOURS. 

Smart dealers know that the top records bring in traffic for 
additional sales. And that's why the faster service they get 
from Uptown pays off . . . for dealers and operators get all 
the hot numbers '211 tltetlre hot! No lost sales . .. bigger 
volume) Try our convenient one-stop service. Get all the 
labels in one order ... one shipment. Save on freight charges ... save time and aggravation. No substitutions, no back 
orders, no delays. Once you've tried our service you'll know 
why so many dealers say, "I pay 5¢ extra per record, but I 
make more money with Uptown service." 

SINGER ONE -STOP 
Isla West Chkage Ave., Chicago 22, Illinois (Humboldt 6-5204) 

6920 S. Halsted, Chicago 21, Minols (Radcliffe 3.3104) 
MIDWEST'S LARGEST ONE -STOP 

78's -65P LP's-$2J2 EIES STRIPS 45's -aee 

The Original Smash Version 

SILHOUETTES 

The Rays 
Cameo #117 

:v EODSG® 

BILL DARNELL 

RECIPE 

FOR LOVE 
5295 

JUBILEE RECORDS 
1650 Broadway N. Y., N. Y. 

p 

RELIABILITY- QUALITY 

RECORD PRESSING 
Originators of the Patented 

rim drive; thick -thin 
type record 

;RESEARCH CRAFT CO. 
1037 N SYCAMORE STREET 

LOS ANSELES 35. CALIF. 

A BIG AIT! 
RICK NELSON 

HAVE I TOLD YOU 

LATELY THAT I LOVE YOU 

BE BOP BABY 

:5463 

{ .;jL`: 

tmexlal `"&cozdó 

ViVienne Della Chiesa 

"AN AFFAIR 
TO 

REMEMBER" 
1007 

RECORDS 
151 Wit SIC SL, tin 

FOR SALE 
COmDlete four Dreq plant without 
boiler, located fn Canadn, d(smantled. 
D1ay ba fnsDected anyone. 

N. E. FIELD 
Ml tndin Road, Windsor, Ontarla, Can. 

Phon.: CI.rwtr 44111 

VOX JOX 
By JUNE BUNDY 

"MIGHTY" JOE YOUNG: Joe 
Young, KDYL, Salt Lake City, 
made Manhattan the hard way last 
week. He arrived, via an Italian 
motor scooter, following a cross - 
country jaunt, during which he av- 
eraged from 50 to 55 miles an 
hour. Trip was a promotional stunt 
for the station, which operates in 
a highly competitive market - 11 
radio stations and three TV out- 
lets. Young spins 'em between the 
hours of a p.m. and 12:30 a.m. - 
playing everything from the "Top 
30" to progressive jazz. Toughest 
part of his trek, according to 
Young, was obtaining permission 
to ride his scooter on the parkways. 

SLIDE SHOW GIMMIX1 
Tom Edwards, WERE, Cleve- 
land, is making his long -time 
successful slide show promo- 
tion available to other jocks 
across the country. Edwards, 
who projects 35 mm. color 
slide transparencies of record 
artists on a screen at his rec- 
ord hops - accompanying the 
photos with a narration about 
the disk stars on display -of- 
fers spinners their choice of 
slide- photos of 306 different 
record artists - from Perry 
Como to Liberace-at 65 cents 
per slide, along with a title 
slide for their show with name 
and call letters. He has also 
arranged to provide each sub- 
scribing deejay with "a slide 
projector at dealer's cost." 
Larry Kane, of KNUZ, Hous- 
ton, and Lou Bartle, WBIX, 
Utica, N. Y., are the only other 
two deejays currently conduct- 
ing the Edwards slide shows. 
Edwards notes that the stunt 
"would only be of interest to 
deejays who hold their dances 
at different spots.in their lis- 
tening area." 

CHANGE OF THEME: Jerry 
Marshall, WMGM, New York, 
launched a new program schedule 
September 30. He now spins 'em 
three hours daily from 10 a.m. to 
1 p.m. Monday thru Saturday -an 
increase of six hours each week. 

Scott Avery has left WLFH, 
Little Fails, N. Y., to join WALY, 
Herkimer, N. Y.. . Dick Drury, 
formerly with WBRB, Mount 
Clemens, Mich., joined KYW, 
Cleveland, effective October 1... . 

Jack Carney has moved to WILD, 
Boston, from WAKE, Atlanta... . 

Larry Kane, KNUZ, Houston, has 
switched to KXYZ, Houston... . 

Bob Stevens, KILT, Houston, who 

casting from 1:30 to 4 p.m. daily. 
And Dick Lamb has taken over the 
KNUZ Spinorama, 7 to 9 .p.m. 

MONITOR MUSICAL 
SURVEY 

According to a survey mad 
by the NBC radio network 
show, "Monitor," here are the 
records which received the 
most local air play over NBC 
affiliate stations last week In 
the following areas: 

Bismarck, N. D. 
"Chances Are," Johnny Mathis, 
Columbia. 

New Orleans 
"Diana," Paul Anka. ABC -Par. 

Miami 
"Wall Flower," Debbie Reyn- 
olds, M -G -M. 

Milwaukee 
Honeycomb,' Jimmy Rodgers, 

Roulette. 
Paducah, Ky. 

The Twelfth of Never," 
Johnny Mathis. Columbia. 

Winston-Salem, N. C. 
"Tammy," Debbie Reynolds, 
Coral. 

Augusta, Me. 
'Baby Sittin ," Bob Riley, Dot. 

Boston 
"Fascination," Jane Morgan, 
Kapp. 

Eugene, Ore. 
"I'm Following You," The 
Blenders, RCA Victor. 

New York 
"My Heart Reminds Me," Kay 
Starr, RCA Victor. 

Oldest 
ONE -STOP 

roord sprvioa 

ALL LABELS 
ALL. SPEEDS 

46 RPM 78 RPM 

LP'S 02.47 03.09 09.00 
Prop titis strip arvio 

No extra charges 
C.O.D.or chock L 

postage with order 
THE MUSICAL SALES 

COMPANY 
140 W. MT. ROYAL AV 

SALTIMORE,MO 

LATEST RELEASE 
9856 

SILHOUETTES 
c/w FLAMINGO 

STEVE CIBSON 
AND THE 

RED CAPS 

Montilla Preps 
Continued from page 28 

split the line's distribution between 
Montilla distributors and other out- 
lets. Sultan will make a try for 
U. S. rack sales, too, but will con- 
centrate on cities with large Span- 
ish markets - Los Angeles, New 
York, San Francisco and key Texas 
areas. 

While in Mexico, Sultan ac- 
quired the entire Iberia catalog, 
which includes hundreds of Span- 
ish disks and is the basis of his 
new Toreador catalog. The'Torea- 
dor albums will be manufactured 
here, and the Iberia material en- 
tirely re- packaged with sanders 
four color covers. 

The first 25 LP's in the new 
Toreador series will include albums 
by Azarola, Trio tlonterrey, Los 
Xeys, Irma Vila, Roberto Rivera, 

is heard daily from 9 a.m. to noon, Maria Luisa Llorens and instru- 
wi11 also take over duties as pro- mental set featuring bullfight mu-1 

gram director of the station.. . 

Bill Anthony, KNUZ, Houston, has 
a new assignment. He's now broad- 

sic, flamencos, pop Latin tunes, 
etc. 

Meanwhile, Sultan reports that 
Montilla's forthcoming release will 
spotlight 10 new Stereophonic' 

YESTERYEAR'S TOPS- tapes. 

The nation's top tunes on records 
as reported in The Billboard 

OCTOBER II, 1947 
1. Near You 
2. I Wonder Who's Kissing Her 

Now 
"3. I Wish I Didn't Love You So 
4. Peg O' My Heart 
5. Feudin' and Fightin ' 

6. When You Were,Sweet 
Sixteen 

7. An Apple Blossom Wedding 
8. That's My Desire 
9. The Lady From 29 Palms 

IQ. Smoke, Smoke, Smoke (That 
Cigarette) 

OCTOBER 11, 1952 
I. lion Belong to Me 
2. I Went to Your Wedding 
3. Wish You Were Here 
4. Jambalaya 
5. Half as Much 
6. Meet Mr. Callaghan 
7. Auf Wiederseis n Sweetheart 
8. High Noon 
9. Somewhere Along the Way 

10. Clow Worm 

Tannen Assist 
Continued from page 28 

Quality Bakers of America Co -op- 
erative, Inc. Outfit includes tour- 
ing the country, featuring a live 
"Miss Satlbeam, in the person of 
seven- year -old Donna Kay Erick- 
son. The young entertainer now' 
is accompanied and coached by 
Shorty Long, RCA Victor artist, 
who resigned from the cast of 
"Most Happy Fella" to take on the 
gig- 

The "Miss Sunbeam" shows, 
sponsored by the bakers in various 
cities, are given gratis before chil- 
dren and parents. A third regular 
is a clown, Edwin Alberiai7. Other 
talent Is booked then local agen- 
cies. According to Stanley Ander- 
son, who directs the public rela- 
tions program, the average weekly 
talent bill is about S6,000. 

The tune "Little Miss Sunbeam" 
has been recorded by Eddy Arnold 
for RCA Victor. 

THE CHORDETTES 

"JUST BETWEEN 

YOU AND ME" 

JUST RELEASED 
ON 45 RPM 

BARBARA LEA "Mountain tin 
Greenery' 

"A,Sfraw Hat Full of Ulan" 

MILT JACKSON "Stonewall" tos 

MILES DAVIS "Green Iasi' Ise 

JACKIE MtAN "tights Out" lee 

RED GARLAND "Blue Red lee 

"The Dynamic 

Miss Douglas" 
RKO - Unique Album 

LP ' 114 

NORMA DOUGLAS 
Exclusive Recording Anist 

QUE 

D.I,'S, YOU'LL LOVE TO SPIN 

Hop -A- Long- Wong's 

"GOODY GOODY" 
b;w 

"I'M GONNA SIT RIGHT DOWN 

AND WRITE MYSELF A LETTER" 
SECCA 9 -30462 

Hop-A- Long -Wong 
ct Joe Schuster 

1674 Broadway, N. Y. C. CI 7 -0690 
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Reviews of New Pop Records 
Continued from pogo 82 

&billy tune, featuring bright guitar 
'Import, could attract h MI markets. 
H. the "Sun" sound. Great per- 
formance. IRldtteway, BMI) 

Love Me ....76 
Light, easy vocal on ballad with 
male chorus and rhythm ork back - 
iM. Side could hate r. &b. appeal. 
&LSO. (RWgew.y, BMI) 

SANFORD CLARK 
7k. Mao Who Mad. ms Angel Cry...82 

DOT 15646 -A haunting quality la 
carried by this aide. Clark does the 
unusual song with a mood -packed, 
minor key Johnny Cash quality. An 
uncommon side for deejaya. Watch 

it. (Llbl e , HMI) 
Swans Riser Rock ....72 

Another adaptation by Ray Charles 
on Atlantic is already selling strong- 
ly. This version by Clark il a good 
One and should have strength in the 
pop market. (Richard, ASCAP) 

CAR BACON 
Y -1 -0-U 81 

BATON 248-A new talent, the 
chanter puts lots of guts In this up- 
beat job. Good sound with some 
tricks on the electric guitar. Side s 
little offbeat but the singer z worth 
watching. Mummy, BMD 

There's Gonna Be Rodin. Tonight-78 

Reviews and Ratings of 
New Jazz Albums 

Continued from page 44 

Mind" is a beautiful bit Of writing, 
and a good demo track. 

TEO 72 
Teo Macero with the Prestige Jazz 
Quartet (1 -121 
Prestige 7104 

Tenorist Macero plays with warmth 
and sensitivity on this program of 
engagingly melodic original ballad 
material by various contributors -T. 
Charier, Macero, J. Ross, M. Wal- 
dron, which has strength on Its own. 
Geneally probing, thoughtful per- 
formances by all concerned, notably 
viblst T. Charles, make this a modem 
set to be listened to. 

'ABU PALO CONGO 
(t -12 ") 
Blue Note 1561 

Essentially en Afro-Cuban drum 
session that features precussionisl 
Sabo Martinez and a battery of Congo 
and bongo drummers. Set empha- 
sises the Africa- rooted, primitire)y ex- 
citing rhythms. The chanting and 
vocals here lend authenticity. Sale. 
could be strong in Latin market. 
and with jars fans who go for per- 
cussion sets. 

72 

PAUL QUINICHEITE 
ON 111E SUNNY SIDE 

(t -12 ") 
Prestige 7103 

A modem blowing due whose chief 
claim on listener interest is the often 
excellent tenor playing of Quinichette. 
Tho the rhythm section is good hole, 
Quinichette's colleagues in the front 
line are not quite as consistent as 
they might be, tending to detract 
from positive appeals of album. Eye- 
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etching cover will attract jazz 
browser. 

THE OPENER 67 
Curtis Fuller (1.12') 
Blue Note 1567 

Fuller, another Blue Note "dis- 
covery." essays a soh -spoken, Mike 
Davis approach to the trombone. 
Style is individual, but hardly dy- 
namic eoOogh here fora market con- 
ditioned to she dynamic sounds of 
such as Kai and J. 1. Winding. Prime 
astrpon solo-wise is from tenorist 
Hank Mobley and bassist P. Cham- 
bers. Both are interesting, but the 
set won't be too easy to sell. 

CHANGING THE JAZZ AT 
BUCKINGHAM. PALACE 66 

Dizzy Reece and Tubby Hayes (1.12 ") 
Savoy MG 12111 

Two groups of English modernist$ 
that obviously favor the hard -swinging 
style typified by such as H. Silver 
and Sonny Rollins In this country. 
Unfamiliar to American jazz buyer, 
trumpeter Reece and terrorist Hayes 
and their respective grosses are quite 
proficient, make for moving listening, 
but set has little chance of .out- 
distancing plethora of albums on 
market by men who originated the 
style hen. 

DEBUT: 
The Hal Keller Trio (I -12 ") 
Sand HK- LP-C -7 

A modern trio set composed of 
original material by pianist Keller 
that is often of melodic interest. 
However, the performances, tho com- 
petent for the mou pan, are lacking 
in comparison to many similar trio 
,entures on record. Poor recorded 
sound does not help matters. 
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Reviews and Ratings of 
New Classical Albums 
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SCHUBERTt SYMPHONY NO. 2; SS'31- 
PHONY NO,, 6 (1 -12 ")- Bamberg Sys - 
phony (Caused). Yu PL 10240 ....72 
Youthful, sprightly works by Schubert 

are vigorously performed by Contend. 
There is not too much competition on 
the market and the combination of selec- 
tions is good. Recording is robust, u is 
entire tone of disk. 

',ACM THE MUSICAL OFFERING 
11.12")-Orcbeure National de a Radio- 
*Washes Francalse (Markeniteb), Angel 
45005 70 
Well- conceived orchestral arrangement 

by conductor Markevitch helps reveal 
musical structure of elaborate work. In 
performance u well, Markevitch strives 
for clarity and coherence rather than for 
broad effects. Connoisseurs will welcome 
disk; onerosl buyers may find It some- 
what forbidding. 

B EETHOVEN: SEPTET IN E FLAT 
11.12 ") -Chamber Mink Ensemble of 
tbe Benin PhD. Oreh, Deceit DL 
9934 69 
Highly skilled performance by Berlin 

musicians is recorded with great clarity 
and regard for instrumental balance. Prior 
recording. of popular (bamber music 
work are joined, but not displaced. by 
present release. 

SCHUBERT' VIOLIN SONATA IN A 
MAJOR' SONATINA NO. 3 IN G 
MINOR (I.12 ")-J. Marts , Vlotln; J. 
Antonin*, Plain. Angel 35365 69 
Joseph Fuchs, Violin; Arts Balsam, 
Plano. Deena DL 9922 69 
Timing of rcleasce otters shoppers 

choice of readings of ramie not pre- 
olously overworked. Marte-t perform- 
ances are generally slower, mellower, more 
lyrical than Fuchs' more energetic, shar, 
ly featured playing. Recorded sound cor- 
responds with style in each case. Dena 
disk oho includes Schubert', "Sonatina 
in D Major." 

SATIE: PIANO MUSIC 0.12'1 -Aldo 
Ckeslinl, Plano. Angel 35442 69 
Wry, humorous works of influential 

French composer see played with spirit 
and delicacy. Understated compositions are 
not for lovers of big piamistle effects or 
romantic melodies. Sophisticated buyers 
will be attracted to package which In- 
cludes: "Gymnopedies; "Pieces in Form 
of a Pear.' "Gnossiennes" and others. 

SCHUBERT: RONDO BRILLIANT, 
FANTASIA IN C MAJOR (1-12"1- 
J. Mantas, Violist; J. Antonlertl, Plano 
Angel 35366 68 
Intimate well- scaled renditions of rare 

ly recorded works are approached with 
greater regard for songful content than 
for virtuoso possibilities. Present album 
Is third volume of young Hungarian 
violinist's recording of Schubert's tom. 
ptete works for viola and piano. Many 
buyers will be consistent in favoring her 
performances thrum, 

BRAHMS LIEDER (1J2 ") -Hans Hotter 
sod Gerald Moore. Angel 35497 66 
Baritone contributes tasteful, musicianly 

singing to program, including some of 
Balms' best known lieden. Appeal will 
be strongest to rather limited group since 
singer does not create excitement either 
by dramatic feeling or by thrilling vocal. 
0m. Fine assistance by Gerald Moore 
thruou4 

MOZART: STRING QUINTET, K. 615 
(1.112"1- Asadeus Quartet sod Cecil 
Armonk:. Angel 45026 65 
This issue will encounter serious op- 

position by recently released Budapest 
album and by reissued Westminster item. 
Intonation end coherence do not equal 
work of former group (whose version 
°copies only one side of disk). 

CLARINET ENCORES (1'12 1-- Regaald 
Keg, Clarinet. Deena DL 9926 65 
Market for this solo clarinet fare would 

seem to be limited to student of the in- 
strument. One side is devoted to five 
short classical pieces arranged for the 
instrument, while flip has five 20th cen- 
tury works, including a light "Jamaican 
Rhumba,' also an arrangement. Kell is 

true artist, but it's hard to see broad 
sale for this material. 

.. POP RECORDS 65 

D(R1$ DAY 
ml Maw Who Invested Love 8O 

COLUMBIA 41015 -Very pensive and 
provocative, !Jowly rendered mne by 
Dick Adler, like something out of 
Broadway market, but jocks might be 
able t0 break it thru. Great vocal. 
(Freak, ASCAP) 

Macey-Rocket, Rewdeavo,s ....M 
Backed by an arrangement borrowed 
from Lavern Baker's "Tweedie Dee,' 
Miss Day socks out a lightweight 
hunk of cheerful tune. Side is shon, 
too. As light as flip is heavy (Daman, 
BMI) 

FOUR ACES (Peanutng Al Alberts) 
Hon De You Sag Goodbye 86 

DECCA 30466 -The tune will be fe - 

tared in "Rumple." which i, slated 
for Broadway Ihi, season. Smooth 
delivery by the group with usual 
shuffling accompaniment could score. 
(Chappell, ASCAP) 

I Would Love You Still ....75 
Pretty ballad is from the "Carefree 
Heart" score. Sensitive styling with 
hush backing Osa go well. (Freak, 
ASCAP) 

THREE D'S 
Birth of an Angel M 

PARIS 508-A strong ballad and 
reading to match. Smart idea for a 
song points our what it took to 
make the perfect gal. Slow, tripkt- 
backed performance could easily go. 
(Greta, BMI) 

Never Let You Go -...75 
Nice chanting on upbeat rhythm tuna 
with tittle message. Good clean sound 
but market chances moderate only. 
(Greta, BMI) 

THE COLLINS KIDS 
Party 

COLUMBIA 41012 -Happy rocker Is 
accorded lively duo-vocal by the 
younsters. Sock appeal for r. &r. set, 
and could go o.&w, u well, (Gladys, 
(ASAP) 

Heattheat....77 
Provocative rockabilly tune is wrapped 
up in show -wise reading and solid 
beat. Same comment on sales po- 
tenth). (Valor, BMI) 

78 

THE FLAMINGOS 
My Faith In You 77 

DECCA 30454- Powerful perform- 
ance by kad singer on attractive 
ballad with slowly paced r.&r. back- 
ing. Both sides hare pop as well as 
r.&r. appeal. (Roosevelt, BMI) 

Hetpku....76 
Effective solo work by lead singer o 
dramatic theme with churchy flavor 
and elaborate backing. IRottigh, RAH) 

EDDIE ROONEY 
Toeleht Is My Night to Cry 76 

DECCA 30449 -A slow, slow ballad 
of the hard -swallowing school. He', 
been ditched, that's all. Rooney makes 
it sound u rho he were the injured. 
A. new talent that bears watching. 
tGottay, BMI) 

Put To«ether....72 
A pleasant medium -paced tune with 
okay reading by Rooney. Flip may 
have an edge, however. IPimelawa, 
BMI) 

THE EAGLES 
Kiss Thera for Me 76 

PREP 118 -This is the pic tune that 
was cut earlier by the McGuire Si, 
ters. Excellent male group rendition 
stacks up on a quality buis and 
could out In V the tune goes over. 
tMoler, ASCAP) 

Ladles In the Sky....60 
Another good lob. on a rather vague 
theme. Group hu something of am 
Ames quality. (Wonderland, BMD 

DINAH SHORE 
I71 Ness Say, "Never Again" Apts...75 

RCA VICTOR 7056 - Pleasant 
thrushing against swingin' backing 
is a very listenable effon by the 
artist. Side could create interest. 
iDeasean, Vero. & Coen, ASCAP) 

The Kiss That Rocked the World..,.75 
Pretty beguine gets lush treatment 
with full ork and male chops back- 
ing. Side appears u strong as flip. 
I5held0., HMI) 

HAL MOONEY 8 HIS ORCH. 
Click- A -CJ,kk 75 

hI!RCURY 71199 - Tasteful instru- 
mental with chorus; side panicularly 
suitable for Ne adult rather than 
teen audience. (Steinway, BMI) 

The Leming Tower of Pta.....74 
Io contrast to flip, this Is so item 
with a more rapid tempo: instead of 
voicing, chorus sings a lyric. Perform- 
ance of the ork has a crisp, bright 
quality. (Steinway, BMI) 

JAYCEE HILL 
Made Y Hares 75 

EPIC 9233 -Song has a strong country 
Davor and Hill gives it a good share 
of sincerity. Fem thorn backs in the 
selling arrangement. T7tt, rings fairly 
true for the market and could move. 
Worth watching. (Hawthorne, ASCAP) 

The TM Slar....72 
,Tune is of the stirring type and has 

rite sound of the pioneer telling bis 
story. Slow deliberate rhythm has an 
interesting harmonica figure. Title 
tune of new pie not likely to Hart 
any rut. Flip is the side. (Faso., 
ASCAP) 

(Continued on page 68) 
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MINDY CARSON 
Swett Georgia Brown 75 

COLUMBIA 41021 -A brief Disie 
passage Introduce the standard. New 
approach is a listentable effort. Jocks 
will probably go for it. (Remick, 
ASCAP) 

Water wheel....70 
Light reading of a pretty, lining waltz 
with chorus support. Tune has a folk - 
Ish sound. Also a jockey bet. (Jay, 
ASCAP) 

THE JORDANAIRES 
Any Which -A -Way 

CAPITOL 3807 -Catchy rock and roll 
ditty is warbled personably by group 
(boys work with Presley). Presley 
Ile -in gives disk added spin -appeal. 
but lays could make it on their own 
as well. (Roosevelt, BMI) 

A Mood for tie Rlwea....72 
Haunting, bluest' theme Is handed a 

fine instrumentll treatment, high- 
lighted by some fairly mutton non- 
lyric vocalising by the boys. Good 
deejay material for mood sega. 

(Century, BMD 

74 

SYLVIA SYMS 
Who Ill` You Arc! 74 

DECCA 30463 -The song i, one of 
the tunes In the Broadway- headed 

"Carefree Heart." Production is sim- 
Bar to Miss Symt' hit platter, "I 
Could Have Danced all Night." It 
could be dangerous. (Freak, ASCAP) 

I. Times Like These....71 
Cute tune is from the forthcoming 
Broadway production, "Rumple." 
Charming lyrics and reading by Miss 
Syros and chorus against lush backing 
makes side one to Swatch. (Chappell, 
ASCAP) 

THE HEARTS 
Yee Dal You Love Me 74 

1 A S 1660 -A slow tempo blues, with 

an arrangement whereby the lead 

ginger takes off a Me Isle; but when 

the chanter gets going his pipes are 

very effective. Merits strong ex- 

posure. (Zulu EMI) 
S o Long, Baby....71 

Nice chanting on this ballad side, 

the voices being well- integrated in 

their harmonic effects. (Zara, BM!) 

SUE RANEY 
Dua'I Take My Happiness 73 

CAPITOL 3806- Teenager (a former 
Billboard Talent Pick) sings out with 
sweet vitality and showmanship on 

a swingy rhythm Item with solid 
Like. beat. Should pull dew icy Dial. 
Interesting guitar solo work. (Roo 
velt, BM!) 

Please Hurry Home.... 72 

Pretty piping on attractive tuna with 

strong rock and roll- styled backing. 
(Ateeaegbb DMI) 

NARMONICATS 
dwlaeh' Dove the Lane 73 

MERCURY 71191 -Boys get ork 
background on this tilting version of 
popular aiaodard. Good juke side 

with long slaying power. (Feld, 
ASCAP) 

Seedmeaial SRO .... 68 

Nostalgic. pretty tune Is treated in- 

strumentally in the familiar, echoed 

"Peg O' My Heart" style. Slow, 
danceable juke fare, rho unlikely to 
step out. (Discovery, IMO 

KATHY EARR 
A Slip of the Lip 72 

RCA Victor 71136- Listenable debut 

by the thrush on dual track waltz. 

The pretty tune is lushly backed with 
chorus assist. Side might create 

interest. (Mayfdr, ASCAP) 
Welcome Mat....67 

Exuberant go by the new chick on an 

up-tempo tune with bright ork back - 

feu. Flip appears stronger side. 

(Somerset, BMU 

GRADY MARTIN AND THE 
SLEW FOOT FIVE 
Chicago 72 

DECCA 3045.) -Sock nostalgia sur- 

rounds this bouncy Instrumental Heat- 
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ment of oldie, featured In Prank 
Sinatra', new movie "The Joker la 
Wild." Sinatra 's vocal waling is No. t 

version, but this one stacks up al 
bright jockey was. (Fred Fisher, 
ASCAP) 

All the Way....66 
A pleasing instrumental treatment of 
attractive ballad from same movie. 
However, Sinatra'a version will prob- 
ably pull most of the play. (Mrat11N, 
ASCAP) 

ROBBLN HOOD 
Salty, Salty la the Sea 71 

MGM 12556 -Pleasant sound by the 
chick on a light melody with a folk - 
hit air. A chores supports the artist 
on the medium-beat tune. (Bourn, 
ASCAP) 

Like Crap. ...70 
Cheerful preseetatioe by Miss Used 
on a teen -slanted rockabilly. Bright 
backing and chorus are listenable. 
(Wald, ASCAP) 

KAY ARMEN 
710 70 

DECCA 30474- Lovely chirping on 
the pretty theme. Platter will have 

stiff competition from many record - 
teal, especially the Roger Williams 
disk. ICbappel, ASCAP) 

Hat Ha! H'....65 
Bright, Rey warbling by the artist cm 

lush, Latin -flavored tune. Heavier 
emphasis will probably go to flip. 
(Leeds, ASCAP) 

mg GLORYTONES 
Was That the Right Thing to Do' 70 

EPIC 9243 -Swingy oldie la sont with 
fervent sincerity by lead singer. 
Backing has rock and roll flavor. 
Merits jockey play. (Melia. BMI) 

You Only Came Back to Hurt Me....0 
Wistful bailed. reminiscent of "You 
Always Hurt the One You Love." Is 
warbled with feeling by lead singer, 
while backing is mildly rock and roll 
(Melilla, 5511) 

DAVE BURGESS 
rim Available 69 

CHALLENGE 1008 -Good multi- 
track vocal stint on perky tune, 
originally cut by Margie Raeburn on 
Liberty. The Liberty disk is doing 
well. but this platter should chalk up 
some play, on basis of catchy sr- 
rangement. (Golder) West, 8511) 

Who's Gonna Cey....60 
Expressive vocal on gentle West 
Indies -styled folk song. Peese nt. but 
flip has more to offer current market 
tastes. (Golden West. BM1) 

RONNIE HILTON 
Closer to You 65 

CAPITOL 3809- -Rich warbling stint 
on lushly orchestrated theme with 
dramatic lyric.. Moderate spin po- 
tential. Hilton is British artist. (lobs 
Fields, ASCAP) 

Constant and T ee....4$ 
Quietly effective reading of lyrical 
eons with pretty melody. Same com- 
ment on play outlook. (Esau, 
ASCAP) 

JOHN LESLIE 
I Can't Eorget Yet. 68 

EPIC 9235 -Poignant ballad with 
country flavor le wrapped up In tender 
vocal by Leslie. (Paxton. ASCAP) 

Thew I Wm In lave....67 
Leslie shuts with exuberance on folksy 
item with a good beat and effective 
handclapping chorus. (Melody Trans, 
BMD 

LES STEVENS 
Try to Underataad W 

TIARA 6107 -Beautiful job on 
pretty ballad that could Rod It hard 
to crash thou in today's market. Lush 
o,klea is by Sid Bass. )V.. I. Nuke, 
B MI) 

Beep NIgb1....66 
Bouncy tune with big Said backing 
gels an attractive reading by Stevens. 
A good deejay aide. (Bolo Miller, 

' EMI) 

EDDIE. AND BETTY COLE 
Sweet Someone 67 

SIX THOUSAND 601 -Pleasant duet 
on light. pretty theme. Commercial 
future of side may be limited, but 
It rates jockey play. (Felt, ASCAP) 

One Lade Dream of Y......65 
Lltesble performance by Betty Cole 
on ballad with good backing. 5155, 

however. Is not too much In line 
with current commercial favorites. 
(Dandelion. B511) 

The following records, also reviewed 

by The Billboard mask staff, were 

rated 65 or lust 

THE DISORDERS: 31y Hula Hal. Lala. 
Nothing Else 5latters- Stcpheny 13 

RON HARVEY: Oriental Blues/ Don't As 
Ale Why- Window 1008 

DOTTIE RANDAI.t.: 1.111). Red Shoes 
Lonesome Autumn Breese- Stcp)teny 09 

THE. SAINTS: Sun Tan -Legs.'Rock & Rol 
Ruby -Salem 1012 

TECHNIQUES: In a Round About Way. 
Hey: Little Girl -Stars 551 

THE THREE -THIRDS: I'm No Good With. 
out You.'Coogratulniuee -AFS 300 

Spiritual 
THE DANIEL SINGERS 

Lift Him Up SI 
TUXEDO 920 -The lead singer is 
given excellent support on this heart - 
rendleg spiritual. The side should go 
well. (Ford, EMI) 

Little Old Bible of Miae....15 
The pretty spiritual is rendered with 
convictive by the lead. Chorus sup. 
purl is effective. Both sides can at- 
tract. (Gelded , ASCAP) 

SONS OF JEHOI'A 
Tench Me Lord 75 

NASHBORO bt0-A wild and fervent 
prayer with lead exhibiting wide 
baritone - to - falsetto about ability. 
Group chanta repeated phrase be- 
hind the incantations. Can do business 
in the market. (EaeiJleess, EMI) 

BIO Coal of Llvhrg....74 
In snappy upbeat tempo the group 
traces the background of Na high 
cost of living to the tord. Interesting 
Idea but flip has mon sincerity. (Ex- 
celbm, EMI) 

Latin American 
L.1!CHO (UTICA 
Pedaclm Os CIb IS 

CAPITOL 10152 -Beautiful vocal on 
pretty ballad with lush backlog. Lyric 
are in Spanish. Side can go well to 
Latin American market. (Par, EMI) 

La Peerta....85 
Side is presented very much like the 
flip. The artist has a very plauat 
voice. The beautiful song appears as 

nrung as the flip. (Pea, 5511) 

Sacred 
STUART HAMBLEN 

The Old Rugged Cross 85 

RCA Vices, 7052 -Fine interpretation 
of the hymn with good chorus har- 
monies. Lovely rendition should easily 
find favor. (Rodeheava, HdI -Mark, 
ASCAP) 

Old Time Renglea.. ..85 
Spirited delivery of the well -known 
hymn with chorus backing. Dramatic 
interludes with lush support are very 
effective. (PD) 

THE STATESMEN QUARTET WITH 
HOME LISTER 
Every Hour and Every Day 78 

RCA Viso, 7053--Sincere radieg of 
a pretty sacred Item by Lister with 
excellent support by 'the group. The 
buyer of religious music should go 
for it. (Gospel Tome) 

Tin the Last Leaf Shan F.B....7! 
Another good rendition in happier 
mood. This should also attract. (Amer. 
lean, 6511) 

Mulls Confab 
Continued from page 27 

suffer - as well as manufacturers, 
dealers and distributors. Lowen- 
thal added: 

"Cooly and I are as strongly 
opposed to bootlegging as any- 
body, but this is no way to cure it. 
He suggested that a conference be 
lucid, to include reps of publishers, 
copyright owners, the Record In- 
dustry Association of America and 
the office of Harty' Fox, in order to 
work out a solution. 

Failing this, says Lowenthal, 
Goody will demand from every 
supplier some assurance or security 
-such as a bond. Ile further 
pointed out that this might be very 
difficult for smaller labels, and 
could very well dent their sales. 
"The majors may be able to afford 
this. but perhaps some Indies 
won't," Lowenthal said. "Some- 
thing will have to be done," lie 
added, indicating that if no work- 
able arrangement is concluded his 
intent was to try to take the case 
to the Supreme Court. 

It is known that highly -placed 
publishers' representatives also feel 
that some method of operation may 
be worked out -perhaps in such a 

conference as suggested bv Lowen- 
thal -which would provide protec- 
tion for copyright owners and still 
absolve dealers and distribs from 
excessive risk. It was indicated 
that the solution might take the 
form of a clearing agency, whereby 
dealers and distribs could make a 

fast check on merchandise. Details 
of hots this might be set up have 
not yet jelled; but the publishers, 
altho jubilant over the court deci- 
sion, arc anxious that the disk in- 
dnstiv 5111111 boom along un- 
checked. As one stated, many 
things are at stake here, including' 
the necessity of maintaining a 

thriving disk business -which con- 
tributes largely to publishers' per- 
formance income. 

OCTOBER 7, 1957 

FOLK TALENT & TUNES 
By BILL SACIHS 

%VNOP, Newport, Kv., direct from 
his Music Center in downtown Cjn- 
cinnati. He also does a daily dee- 
jay show, 2 -3 p.m., over WMOH, 
Hamilton, O. Skinner recently ap- 
peared at the Seventh Annual 
Homecoming Celebration In his 
hometown of Berea, Kv., on the 
same bill with Red and Betty 
Foley, Pat Boone, Ernie Lee, Ray 
Lunsford and a group from "Ozark 
Jubilee." Jimmie says he has re- 
decorated his music shop and 
Would appreciate receiving photos 
from artists to complete the finish- 
ing touches. 

KWKLI's "Louisiana Hay - 
ride," Shreveport, staged its 
homecoming celebration Octo- 

(Cóntinued on page 69) 

Around the Horn 
Lee Rosenberg, the Southern 

belle of Southern Belle Music, was 
a visitor at the Folk Talent and 
Tunes desk last Wednesday after- 
noon (2), accompanied by her sis- 
ter, Carolyn, and Harry Silverstein, 
Decca road man who makes Cincy 
his headquarters. L.ee put in Tues- 
day and Wednesday of last week 
visiting deejays in Louisville and 
Cincinnati to plug her firm's "I 
Close My Eyes," which the WíI- 
burn Brothers have cut for Decca, 
and "You're the Answer," Bob Jen- 
nings' new Dot release. This week 
Miss Rosenberg embarks on a pro- 
motion trip that will take her thru 
Mississippi, Georgia, Alabama, 
Louisiana and parts of Texas. 

Grace Rainwater, mother of 
Deeca's Brenda Lee, is in Mid. 
State Baptist Hospital, Nash- 
ville, for an operation. Brenda 
is slated to cut an album and 
several singles in Nashville 
this week, with Paul Cohen di- 
recting.... Harry Silverstein, 
Decca road man, is back at his 
Cincinnati headquarters after 
a fortnight's vacation trip that 
took him to Los Angeles, with 
a stop -off at Las Vegas on the 
way back. During his La 
Vegas stay, Harry was the 
house guest of Morris Yaeger, 
manager of the Riviera Hotel 
there and formerly associated 
with Beverly Hills Country 
Club, Cincinnati. 

A series of yarns on "Grand Ole 
Opry," written by Helen Bolstad, 
is skedded to appear in Radio -TV 
Mirror, starting Leith the November 
issue.... Claude Casey, operator 
of Capri Park, Ellenboro, N. C., 
is working in the motion picture, 
"Whippoorwill," currently being 
filmed in the Asheville, N. C., sec- 
tor. Flicker stab's Robert Mitchum, 
with Sandra Knight as leading wo- 
man. Casey is cast in a gangster 
role. This marks the fourth movie 
he has appeared in. Casey says 
Capri Park continues to get good 
business with its Saturday night 
square dances. 

The second annual Larry 
Lee Memorial Night was held 
at the high school auditorium, 
Newton, N. J., Wednesday 
night, October 2, with nearly 
a dozen country and western 
bands from the area partici- 
pating. Larry Lee is the young 
man who drowned while res- 
cuing two boys from a sinking 
rowboat more than a year age 
leaving a wife and mixed 
twins, now two years old. 
Money derived from the bene- 
fit goes toward providing a 

musical education for the Lee 
children. Lee, who led his own 
band, the Echo Valley Kin- 
folk, also had served as deejay 
on stations WCRV and 
WNNJ.... Jimmy Bryant, of 
West Coast c.drw. circles, is 
now handling lead guitar with 
the Ferlin Husky combo... . 

Another new "Grand 01e 
Opry" sideman is Jimmy El- 
rod, banjo picker with Wilma 
Lee and Stoney Cooper's 
Clinch Mountain Clan. He re- 
places Johnny Clark, who has 
accepted Uncle Sam's invite- 
tine, 

Jimmie Skinner has a new re- 
lease on Mercurv- Starday titled "I 
Found My Cirl in the U. S. A.," 
which he says is the answer to 
"Frauleili" and "Geisha Girl." Jim- 
mie still broadcasts daily, 9.10 a.m. 
(noon -1 p.m., Saturdays), over 

v 
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OCTOBER 7, 1957 The Billboard's Music Popularity Carts ... COUNI'RY & WESTERN RECORDS 67 

C& W Best Sellers in Stores 
FOR SURVEY WEEK ENDING SEPTEMBER 28 

RECORDS are ranked In order of their current national selling Importance at the 
retail level, u determined by The Billboard's weekly survey of dealers thruout the 
nation with high volume of sala in country and western records. When significant 

action h reported on both side. of e record, pointa are 
combined to determine position on the chart. In such Weds* 
case, both aida are listed ln bold type, the leading side Lau *is 
on top. Week Chart 

>. 
Week 

1. FRAULEIN (BMI) -Bobby Helms 
Heartsick Feeling (BMI) -Dec 30194 

2. WHOLE LOTTA SHAKIN' COIN' ON (BMI) - 
Jerry Lee Lewis 
171 Be Mine {BMI)- -Sun 267 

3. MY SHOES KEEP WALKING BACK TO YOU 
Ray Price 3 
Don't Do This to Me (BMI) -Col 40951 

4. BYE BYE LOVE (BMI) -Everly Brothers 4 
t Wonder If 1 Care as Much (BMI)- Cadence 1315 

5. HOME OF THE BLUES (BMI) -Johnny Cash 7 
Give My Love to Rose (BMI)-Sun 279 

6. GEISHA GIRL (BMI) -Hank Locklin 5 
Livin' Alone (BMI) -Vie 6984 

7. WAKE UP LITTLE SUSIE (BMI) -Everly Brothers.. 14 
Maybe Tomorrow (BMI)- Cadence 1337 

8. FOUR WALLS (BMI) -Jim Reeves 7 
I Know and You Know (BMI) -Vic 6874 

9. HOLIDAY FOR LOVE (BMI) -Webb Pierce - 
DON'T DO IT DARLIN' (BMI) -Decca 30419 

10. TANGLED MIND (BMI) -Hank Snow 9 
My Arms Are a House- -Vic 6955 

11. I'LL ALWAYS BE YOUR FRAULEIN (BMI)- 
- Kitty Wells 10 

What I Believe Dear (BMI)-Dec 30415 
12. TEDDY BEAR (ASCAP) -Elvis Presley 6 

Loving You BMI) -Vic 7000 

13. WHY, WHY? (BMI) -Carl Smith 15 
Emotions (BMI) -Col 40984 

14. 12 IT WRONG? (BMI) -Warner Mack 13 
Baby Squeeze Me (BMI) -Dec 30301 

15. FALLEN STAR (BMI) -Ferlin Husky 15 
Prize Possession (BMI)-Cap 3742 

1 28 

2 16 

9 

21 

4 

7 

2 

24 

This Week's C& W Best Buys 
NO SELECTIONS TITIS WEEK. 

Review Spotlight on . a .. 

C&W RECORDS 

MARTY ROBBINS 
Once-A -Week Date (Acuff -Rose, BUI) 
The Story of My Life (Famous, ASCAP) -Colombia 41013 -The 
artist hits a very pnppish groove that gives both times strong dual - 
market appeal. Top side is a ballad aimed for teens. Flip, 
"Story," is a weeper on a light vein that can also be in there. 

RED FOLEY 
Just a Closer Walk \With Thee (PD) 
Steal Away (PD)- Decca30470- Sensitive interpretation of the two 
hymns can attract loot from religious customers and regular buyers. 
Expresssive rendition is one of the artist's most attractive efforts. 

TALENT 
JIM MURPHY 

1 Plumb Crazy ( Renda, BMI) 
I'm Gone, Mania (Desert Plains, BMI) -Rev 3508 -Strong new 

12 talent has a highly listenable sound on "Plumb Crazy," a Coun- 
try blues With a rockabilly feeling. The flips, "I'm Gone," is also 
á country blues. Backing on both sides is excellent, and the side 
could also go in pop marts. 3 

15 

2 

8 

13 

Most Played C& W by Jockeys 
FOR SURVEY WEEK ENDING SEPTEMBER 28 

BIDES are ranked In order of the greatest number of pays on disk Jockey radio 
shows thhnrout the country according to The Billboard's Weeks 

The weekly survey of tap disk Jockey shows in all key markets. Lau cm 
Week - Week Chart 

1. FRAULEIN -Bobby Helms 2 26 
Dec 30194 -BMI 

2. MY SHOES KEEP WALKING BACK TO YOU - 
Ray Price 1 10 
Col 40951 -BMI 

2. BYE BYE LOVE -Everly Brothers 3 22 
Cadence 1313 -13MI 

4. WAKE UP LITTLE SUSIE -Everly Brothers - 1 
Cadence 1337 -BMT 

5. TANGLED MIND -Hank Snow 6 8 Vic 6955 -BMI 
5. WHY, WHY -Carl Smith 7 3 

Col 40984 -11MI 
7. I HEARD THE BLUEBIRDS SING - 

Jim Edwards, Marine & Bonnie Brown 4 6 Vic 6995 -BMI 
8. WHOLE LOTTA SHAKIN' COIN' ON- 

Jerry Lee Lewis 9 12 
Sun 267 -BMI 

8. FALLEN STAR -Jimmy Newman 14 21 
Dot 15574 -BMI 

10. TWO SHADOWS ON YOUR WINDOW - 
Jim Reeves - 5 
Vic 6973 -ASCAP 

11. HOLIDAY FOR LOVE -Webb Pierce 11 2 
Dec 30419 -BMI 

12. FOUR WALLS -Jim Reeves 14 24 Vic 6874 -BMI 
13. HOME OF THE BLUES -Johnny Cash 4 2 

Sun 279 -BMI 
13. GONNA FIND ME A BLUEBIRD - 

Marvin Rainwater 12 27 
M -G -M 12412 -BMI 

15. LOVING YOU -Elvis Presley - 2 
Vic 7000 -BMI 

15. GIVE MY LOVE TO ROSE -Johnny C''oh - 1 
Sup. 279 -BMI 

SMASH HIT! 

"WHOLE LOT OF 

SHAKIN' GOING ON" 

"IT'LL BE ME" 

JERRY LEE LEWIS 
BUN 267 

Coming Up Strong 

BOTTOM LAND BLUES 
b/w 

Golden Red Hair 

LEE MELSON 
Co-op 1503 

CO.OP RECORDS 
302 Exchange Bldg. 

Nashville 3, Tennessee 

Reviews of New C &.W Records 
HELEN CARTER & WILEY BARKDI:LL 

I'd LIke To 83 
HICKORY 1069 - Cute, brisk -tempo 
duet with catchy rhythm effect thru- 
out in the backing. Two Rood sides, 
altho flip has more substance. (Acuff - 
Rose, BM!) 

He Made Yoe for M,....00 
Excellent piece of devotion material 
with great piety expressed. Perform- 
ance rates with the cicfnng. Good 
side for the traditional country buy- 
er. (Acuff -Rose, BMI) 

TEX WILLIAMS 
Let's Go Roekabtoy 77 

DECCA 30459- Knowing delivery of 
a cute ,ockabilly tune. Snappy back- 
ing is effective: Artist, who always 
turns in a good performance. could 
make it with this one. (Amber, 
ASCAP) 

Long Lost Love....77 
Country, bluesy ballad is given a 
poppish approach. Good phrasing 
añd listenable backing on the weeper 
mold cop coin. (Dallas, EMI) 

MAC WISEMAN 
I'll Still Write Your Name In the Sand..75 

DOT 15638 -HapWY sound by Wise- 
man on an up -tempo weeper. Side is 
to the pop vein, and the side could 
go well in pop marts, too. Country 
styling is attractive. IDiste. BMI) 

' h Swett to Be Reesembered....73 
Attractive performance by the artist 
on a theme that awilches from a 
waltz tempo to a rockabiliy pace. 
Backing is simple, but neat, and a 
chorus supports the vocal. (Dof, 8311) 

BILL CLIFTON AND THE DIXIE 
MOUNTAIN BOYS 

Mary Dear 73 
MERCURY 71200 -A plaintive, pretty 
melody, folkish in quality. Clifton 
does an affecting vocal. hacked with 
Mora and strings. (Slarrl1., BM!) 

Lonely Heart Blses....72 
A weeper in the traditional sirle. Clif- 
ton, without any pop trimmings. gels 
The true sound, backed by a string 
group. (Slarrite, BMn 

C& W Territorial Best Sellers 
FOR SURVEY WEEK ENDING SEPTEMBER 28 

City -by -city listings are based on late reports secured from top country and western 
dealers and lake box operators in each of the markets listed 

Dallas -Fort Worth 
1. Geisha Girl, Hank Lockgin, Vi, 
2. Fraulelu, Bobby Helms, Dec. 
3. Don't Do It Darlia', Webb Pierce, Dec. 
4. Home of the Blues, Johnny Cash, Sun 
5. My Love Is Real 

Marvin Rainwater. M -G -31 
6. Bye Bye Love, Evcrly Brothers, Cdc. 
7. Four Walls, Jim Reeves, Vic. 
8. 3e, Shoes Keep Walking Back to You 

Ray Price, Col. 

Houston 
1. Geisha Girl, Hank Lockgin, VV. 
2. Is It Wrong, Warner Mack. Dec. 
3. Fraulein, Bobby Helms, Dec. 
4. Wake Up Tittle Sale 

Evcrly Brothers, Cdc. 
5. Holiday for Love, Webb Pierce, Dec. 

FIDELITY RECORDINGS 
420 -A Broadway 

Nashville 3, Tennessee 
ALpine 4-7289 

A complete recording service. Including 
demonstration recorde, master sustains settee, mord 

re cords. 
and pMaan 

service. taped radio shows, dnalns co 
merciale, ale. Write, can or vhlt our 
studios for further information on any service needed 

6. Whole Long Makin' Goln' On 
Sony Lee Lewis, Sun 

Memphis 
s. Home of the Blues, Johnny Cash, Sun 
2. Is It Wrong, Warner Mask. Dec. 
3. Why, Why, Carl Smith. Col. 
4. Please Don't Blame Me 

Many Robbins. Col. 
S. My Shoes Keep Watkins Back In You 

Ray Price, Col. 
6. Wake U, Little Susie 

Early Brothers, Cdc. 

Nashville 
1. Why, Why, Carl Smith, Col. 
2. My Shoes Keep Walklag Back to S'ou 

Ray Price, CoL 
3. Fraulein, Bobby Helms, Dec. 
4. Wake Up Little Susie 

Evcrly Brothers, Cdc. 
S. Home el the Blues, Johnny Cash, Sun 
6. Tangled Mind, Hank Snow, Vic. 
7. Whole Lott Shakle' Gobi' On 

Jerry Lee Lewis, Sun 

New Orleans 
1. Whole Lott. Sbakle' Cole' Oa 

Jerry Lee Lewis, Sun 
2. Four Walls, Jim Reeve*, Vic. 
3. Freckle, Bobby Helms, Dec. 
4. Bye Bye Lave, Evcrly Brothers, Cdc. 

JOE MAPHIS AND ROSE LEE 
I Gott. Lona Lorin' 72 

COLUMBIA 41004 -Diverting, light 
duo-ditty dom with personality. Okay 
for -country jukes. (Laredo, BMI) .- 

A Pktare, Rlag and a Car1....7e 
There's a Cajun flavor in this doleful 
chant and its backing. Tale of me- 
mentoes isn't as effective as it might 
be. )Gantry, BMI) 

DON RENO 6 RED SMILEY 
No Longer a Sweetheart of Mine 72 

KING 5079 -Go buck to the bar 
and your honky -tonk pals, says the 
bric. of this loose- living chick, The 
vocalists chant it at a lively pace, 
with traditional string accompaniment 
tints, 8311) 

Richmond Rerkus....7e 
Country instrumental -real hoedown 
flavor, with typical fiddlers and pick- 
ers. Lively. (Lois, 18511) 

(Continued on page 69) 

Number of Releases 
This Week 

label 
AFS 300 
ARCADE 
ARGO 
ARROW 
BAKERSFIELD 
BATON 
BLUE HEN 
BIG D 
CAPITOI. 
CHALLENGE. 
CHECKER 
CHORD 
COLUMBIA 
DECCA 
DOT 
DUKE 
EBB 
END 
EI'IC 
EXCF.LI.O 
FASHION 
HICKORY 
J & S 

JOYCE 
KING 
LAMP 
LAS VEGAS 
MARK -X 
MERCURY 
M -G -M 
PARIS 
PEAK 
PREP 
RCA VICTOR 
RENOWN 
ROCKET 1 .... - .... I 
RODEO 
ROUI ETTE 1 .... - .... - 
SALEM 1 .... - .... I 
SIX THOUSAND I .... - .... - 
STARS 1 .... - .... 
STEPHENY 2 .... - .... - 
TIARA 1 .... - .... 
TTRP 
TUNE .... 1 

WINDOW 1 .... - .... - 

Pop 8611 C&W 

... 1 .... - 
1 .... - ... - 
- .... 1 .... 

1 .,.. I .... 

4 ... - .... ' 
1 .... ... - - .... 1 ... - 
- ... 1 ... 

4 ... - .... ] 

6 ... - .... 1 

2 .... .,. 1 

- .... 3 ... - - .... 1 .... - 
3 .... - - .... 2 .... - - .... - .... 1 

... ... 1 

1 .... 1 ... - 
- .... 1 ... 

- .... 1 ... 1 

.. 

2 

.... I 

1 

2 .... - .... I 

2 .... - .... - 1....-....- 
1 

r ) 
S._.... 

- .... - 

z 
Ra PI N' 

THE 

CHARTS! 

DEL 

RE 

TOTAL 42 .... 20 .... 17 

F.. My Shoes Keep Walklag Back to Yoe 
Ray Price, Col. 

6. Is It Wrong, Warner Mack, Dec. 
7. Young Hearts, Jim Reeves, Vic. 
8. I'll Always Be Your Fraulein 

Kitty Wells, Dec. 
f. Fallen Star, Jimmy Newman, Dot 

Richmond, Va. 
1. Geisha Girl, Hank Lodi., Vic. 
2. My Shona Keep Walking Back to You 

Ray Price, Col. 
3. Is It Wrong, Warner Mack, Dcc. 
4. Fallen Stu, Jimmy Newman, Dot 

YOU'RE NOT 

THE 

CHANGING 

KIND 
c/w 

LOVE, LOVE, LOVE 

record no. 3819 
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6e The $illboar(l's Musk PópKtl<<rdty Charts e s , RHYTHM & BLUES RECORDS OCTOBER 7, 1957 

R&B Best Sellers in Stores 
FOR SURVEY WEEK ENDING SEPTEMBER 28 

ORDS no ranked In order of their current national selling Imporupce at- khe 

fall level, as determined by The Billboard's weekly survey of dealers thruout the 
(ton with a high volume of sales In rhythm and blues records. When significant 

action ,is reported on both sides of a record, points are 
combined to determine position on the chart. In such -e Weeks 

Luse, both Oda are listed in bold type, the leading side [ass on 

on lop Weel.222.1 

1. HONEYCOMB (ASCAP)- Jimmie Rodgers 2 5 
Their Hearts Were Full of Spring (ASCAP) -Roulette 4018 

2. DiANA (BALI) -Paul Anka 1 5 
Don't Gamble With Love (BMI) -ABC- Paramount 9831 

8. THAT'LL BE THE DAY (BMi)- Crickets 3 5 
I., L.00kin' for Someone to Love (BMII -Brunswick 55009 

4. WHOLE LOTTA SHAKIN' COIN' ON (BMI) - 
Jerry Lee Lewis 4 8 
It'll Be Mine (BMI)-Son 267 

5. HAPPY, HAPPY BIRTHDAY, BABY (BMI) - 
Tune Weavers 6 4 
or Man River (ASCAP)- Checker 1572 

8, ,MR. LEE (BALI)- Bobbettes S 5 
Look at the Stars (MD- Atlantic 1144 

T. WAKE UP LITTLE SUSIE (BMI)- Everly Brothers 14 2 
Maybe Tomorrow (BMD- Cadence 1337 ' 

8. LOTTA LOVIN' (BMI) -Gene Vincent 7 2 
Wear My Ring (0))11) -Cap 3763 

9. FARTHER UP THE ROAD (BMI)- 
Bobby (Blue) Bland 9 8 
Sometime Tomorrow (BMI) -Doke 170 

10. KEEP A- KNOCKIN' (BMI)- Little Richard 11 2 
Can't Believe You Wanna Leave (BMII- Specialty 661 

11. SEND FOR ME (BMI) -Nat .King Cole 7 15 
My Personal Possession (BMII -Cap 3737 

12. THINK (BMI) -Five Royals 12 4 
I'd Better Make a Move (ROD-King 5053 

13. RAINBOW (ASCAP) -Russ Hamilton 10 3 
We Will Make Love (ASCAP) -Kapp 184 

14. SHORT FAT FANNIE (BMI)- Larn' 'Williams 13 18 
High School Dance (BMI)-Specially 608 

15. LONG LONELY NIGHTS (BMI) -Clyde McPhatter - 9 
Heartaches (ASCAP) -Atlantic 1149 

Most Played R &B by Jockeys 
FOR SURVEY WEEK ENDING SEPTEMBER 28 

BIDES are ranked in order of the greatest number of plays on disk jockey radio 
shows Ihruout the country according to The Billboard's 
weekly survey of top disk locker shows In all key markets. Weeks 

Lut on 
Week part 

1. MR. LEE- Bobbettes 1 6 
Atlantic 1144 -BMI 

11 WHOLE LOTTA SHAKIN' COIN' ON- 
Jerry Lee Lewis 3 8 
Sun 267 -BMI 

8. FARTHER UP THE ROAD -Bobby (Blue) Bland 2 7 
Duke 170 -BMI 

4. DIANA -Paul Anka 5 - 4 
AB('- Paramount 9831 -BMI 

5. THAT'LL THE DAY -Crickets 8 4 
Brunswick 55009 -BMI 

5. HAPPY, HAPPY BIRTHDAY, BABY -Tune Weavers. 14 3 
Checker 872 -BMI 

T. LONG LONELY NIGHTS -Clyde McPliatter 4 8 
Anantic 1149 -0511 

8. SHORT FAT FANNIE-Larry Williams 7 14 
Specially 608 -BMI 

9. HONEYCOMB -Jimmie Rodgers 8 3 
Roulette 4015-ASCAP 

10. TEDDY BEAR -Elvis Presley 10 15 
Victor 7000 -ASCAP 

11. SEND FOR ME -Nat King Cole 9 12 
Cap 3737 -BMI 

12. THINK -Five Royals 14 4 
King 5053 -BMI 

13. SEARCHIN'- Coasters 10 18 
Arco 6087 -BMI 

14. WHEN I SEE YOU -Fats Domino 14 2 
Imperial 5454 -BMI 

15. LOVE ROLLER COASTER -Joe Turner 12 3 
Atlantic 1146 -Bä11 

15. WHISPERING BELLS -Del Vikings - 8 
Dot 15592-BMI 

Cobra 5019 

"MY LIFE DEPENDS ON YOU" 
b; w 

"MY 
LOVE" 

Betty Everett 

Cobra 5020 

"WHERE CAN MY LOVED ONE BE" 

"SHAKE IT" 
Duke Jenkins 

Cebra Record Core 
7Jí6 W. Roosevelt Road, Chicano, 1""" 

All Phonse Nevada 15.2725 

The Dinner! 
CAROL FRAN 

"EMMITT LEE 
Retell* 2118 

rr 

NASHBORO RECORD CO., Inc. 
Nashvill, Tenn. CHappel 2 -2215 

Western trade, please order from 
Monarch, L. A. Shipments ale. made 
from Plastic Prods., Memphis, and 
Southern Plastics, Nashville. Tenn. 

Review Spotlight on .. 
PRISCILLA BOWMAN 

Yes, I'm Glad (Tollie, BALI)- Falcon 1004- Thrush created 
a stir last year with Vee -Jay waxing of "Hands Off,' and 
this platter could have an even greater impact on the mar- 
ket. Gal enudes sock showmanship on a blues), item with a 
gospel flas-or. Flip is "A Spare Man" (Tollie, BMI). 

VEE JAY RECORDS 
2129 SOUTH MICHIGAN AVENUE CHICAGO 16, ILL. 

All Phons: CAlumet S -6141 

when answering ads . . 

Say You Saw It in The Billboard 

Reviews of New 
R &B Records 

THE HEART -THROBS 
All the Way Home 86 

[.AMP 2010-Pak on this sound much 
like Shirley and Lee and have just 
about as strong an appeal on the 
cute reading in moderate tempo. 
Good rhythmic sound that could 
stir up good action. Watch it. (Shali- 
mar, Mill i 

So (.1.4....S5 
Female halt of the team really pounds 
her share out here on the medium 
rhythm 'job. Another impressive side 
wheels should compete well with nip. 
(Shalimar, BMI) 

ANN COI.E 
Give Me Love or Nothing 83 

BATON 247 -A fine sincere ballad 
side in the style of Miss Cole's 
earlier "In the Chapel." Side builds 
in a satisfying manner and the gal 
gives it a strong Roy Hamilton, 
wide -open style reading. Plenty of 
power here and should be heard. 
(Dare, 61111 

I've Got Nothhrg Working Now 
(But Sly Old- Faahloaed Love 
for Voul....52 
This could be called the "Mo Jo' 
side. .va close Is It to the sound of 
the Thrush's earlier disk. She belts 
this one in solid style, which means 
this is a great coupling. Both sides 
have the sluff to take off. (Dar, 
BMI) 

LEWIS LYMON 
Too Young SI 

END 1001- Frankie Lymons kid 
btruher has close to the former's 
original style on this swing.' revival 
of the original Nat Cola hit. A bright 
reading that can get the plays. (Jeffer- 
son, ASCAP) 

Your Laat Chance... .81 
A swinging rocker with Lymon belt- 
ing for all he's worth. Side has 
plenty of life and bounce and could 
easily move out. (Hill A Range, 
ASCAP) 

EARL. BOSTIC 
ACay Day 150 

KING 5081 -A Bostic original. as is 
flip. This one has an "A Train" type 
theme and Boole makes it swing 
powerfully. Good steady sale sees. 
(Earl's. BMII 

Answer Me....79 
Excitingly raucus rocker with load 
carried by the alto -sax maestro with 
bigger band than usual. The fans will 
flip. 'Tambourine play's a part. (Earl's, 
B \111 

THE UNIVERSALS 
Again S6 

MARK -X 7004- Familiar format of 
deep bass and high male soprano 
start this off with a crazy castrati 
type lead carrying the load. A couple 
of notes are mimed badly, but is 
certain circles this would be viewed 
with some lingering interest. Tune is 
the standard. (Robbins, ASCAP) 

Teenage Lore....66 
Here's a crazy potion of mired up 
sounds by a group that doesn't lack 
of enthusiasm. Hard to tell it the 
group is really singing or just blasting. 
Song la hackneyed and sound Is far 
too piercing. (Walston, BMII 

GUITAR GABLE 
Gumbo Mombo 79 

EXCE1.1.0 2122 -Another in Gable's 
interesting, primitive string of cab: 
Latin hybrids. Plenty of beat and, 
mucus flavor here. Certain to do 
some business and fine for Jocks. 
(Eseelloree. BMI) 

What's the Matter With My Baby' 76 
King Karl Is chanter on this blues- 
ballad. Crude but effective side could 
click in many sectors. Worth watch- 
ing. llEseelloree, 25111 

TOMMY LAMPKIN 
Three Mints One 79 

EBB 110-A blues, with the chanter 
displaying fine technique and style. 
A talent to watch. (Ebb, BMI) 

The Weather's Stormy....74 
A slow blues, sung with a world of 
emotion and understanding by Lamp - 
kin. Latter displays a aide vocal 

_ range. A good one for the Southern 
market. (Ebb, BMI) 

LITTLE,JUNIOR PARKER 
Peaches 711 

DUKE 177 -Good spanking beat 
backs this engaging warble by Parker. 
Pine feeling thruout adds distinction 
to rather ordinary material. Enough. 
In fact. to do business. Wog, BM]) 

Pretty Lltae Doll....53 
Blues- benefiling from same per- 
sonality- packed flavor. Again, ordi- 
nary material is freshened by Parker's 
appealing chanting. (Lion, 6511) 

STARI.ITES 
Gire Me a Kiss 76 

PEAK 5000 - Vigorous, rhythmic 
group reading on soilage,. 0ro11p 
allows versatility In coupling. Both 
eland a good chance 11 exposed. 
(Thornett. B1(I) 

Missing Vos....7E 
Powerful performance by lead singer 
In this group ballad. Group really 
Impresses in initial outing. Side can 
make lt, It It gets around. (Thomef, 
BMI) 

This Week's R &B Best Buys 
SOFT (Jay -Cee, BALI) -Bill Doggett -King 5080 -This is the strongest 

by the artist in recent efforts. The side is reaping coin in all the 
top r. &b. markets. Flip is "Hot Ginger" (Lynbeth, BMI). 

Review Spotlight on .. 
R &B RECORDS 

LARRY WILLIAMS 
Bony Moronic (Venice, Mil) 
You Bug Me, Baby (Venice, BMI)- Specialty 615 

DALE HAWKINS 
Mrs. Mergaaitoey's Daughter (Arc, BALI) ' 

Baby, Baby (Ridgeway -Arcv, BMi)- Checker 876 -The "Susie -Q" 
cat comes on with a smash delivery on "Daughter," a rocker, fea- 
turing bright guitar backing. Side is a strong sequel. "Baby" is 
a rhumba blues with rockabucket vocal that can also go well. 

CHUCK BERRY 
Rock and Roll Music (Arc, BMI) 
Blue Feeling (Arc, BMI) -Chess 1671 -Top side is high voltage 
go on a blue- rocker. Sock styling by Berry with good backing 
makes side a strong loot type. Flip, "Feeling," is a gutbucket 
instrumental blues somewhat similar to "After Hours" that features 
excellent piano and guitar interplay. 

HUEY SMITH 
just a Lonely Clown (Ace. BMI) 
Free, Single and Disengaged (Ace, BMI) -Ace 538 -Smith scored 
heavily with "Rockili Pneumonia" and this could be a successful 
repeat. Earthy vocal with a low -down backing and a chick.mak- 
ing occasional comments in the background appears a strong 
contender. Flip, "Free,' is a calypso -blues that is also a hot bid. 

Di PROGRAMMING 
REBECCA WILLIAMS 

Please Give Me a Match (.Aladdin, BMI) 
Take Care of My Heart (Aladdin, BMI) -Lamp 2011- Listeners 
should get a bang out of these great performances. Top side 
tells the saga of a ohick who has sunk to picking up butts, but 
resolves to go back to the farm. Interesting, off -beat blues is 
brassily chanted. "Heart" is a ballad that is wailed convincingly 
by the thrush. Both should find favor. 

J. B. LENOIR 
S Years c, 74 

CHECKER 874 -Another punching 
blues opts. Simple message is belled 
across with rocking boogie backing. 
Southern possibility. (Arc, BMII 

What About Your Daughter' 72 
Lenoir, high -voiced chanter, really 
rocks, with this slim blues material. 
Words don't come across clearly, but 
Southern buyers may get the m=Ssagè. 

BM11 

RAY AGEE AND ELI.Y JOHNSON 
My 511eo1 Proyer 73 

EBB all -Well- produced side, with a 

melody that sticks. Treatment gives the 
song a sacred quality. The duet's 
harmony is good. Merits strong ex , 

pew`s. (Ebb, 13111) 

True Llpa....71 
A rock and roller. wins 'plenty of life 
and beat. Insistent piano figure and 
guitar work are effective. (Ebb, BMI) 

GEORGE YOUNG 
Wow! Wow! Wow!., 73 

C1iORD 1301- Rhythm aide with 
novelty-lyric chanted by a,ana. Same 
action possible. (Cherie, EMI) 

You Know 1 Wanne I.ore,You....69 
Blues chanted by vocal group. Lead 
singer gets a good sound, and instru- 
mentation provides a chaotic effect 
which may mean something. (Cherie, 
111111) 

- #1 in Chicago 
Climbing like Wild fife 

COAST-TO -COAST 

'NYE-BYE BABY" 
NAPPY BROWN 

SAVOY 1514 

SAV i t -.frfl {: 
"twa5s _ 

The Rob -Roys 

"TELL ME 

WHY" 
«S01 

BACK BEAT RECORDS 

CRESTS 
My Juanita 71 

JOYCE 103 -Group packs plenty of 
feeling and emotional impact into 
moving ballad with a solid beat. Spit, 
able wax. (Thorn., BMI) 

Sweetest' Oso....51 
Mournful chanting by group on a 
moody, deliberately paced ballad. 
Should grab off some play. (Thorsen, 
BMI) 

(Continued on page 69) 

BREAKING BIG ! 

"I'VE GOT NOTHING 

WORKING NOW" 
ANN COLE 

BATON #247 

"A Thousand Stars" 
THE RIVILEERS 

BATON #241 

BATON RECORDS 
108 West 44th St., New York City 

Judson 24887 

JUST RELEASED! 

THAT'S YOU, THAT'S ME 

Simply Crack -Up When I'm falling 
Eddie "Prince" Petty and Band 

Ouest =1003 

No One Bai Some One to Think of 
HEART -BREAK AVENUE 

Mark Young 
Guest .1005 

GUEST RECORD CO. 
P. O. Bon 75, West Fares Station 

New York 60, N. Y. WYandotte 1 -2644 
e/ 

COMING UP STRONG! 

IT'S TOO 

LATE NOW 
CUFF LINKS 

'422 
DOOTO RICORDS 

9512 So. Central Ave., L. A., Calif. 

'Copyrighted material 
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R &B Territorial Best Sellers 
FOR SURVEY WEEK ENDING SEPTEMBER 28 

Listings are bared on Iste sales reports secured via Western Union messenger rem 
ke from top rhythm and blues dealers and juke box operators la the markets listed. 

Atlanta 
1. Diana, Paul Anka, ABC -Para. 
3. Honeycomb, Jimmie Rodgers, Rit. 
3..'.k. L. Bobbettes, Atl. 
4. Happy, Happy Birthday, Baby 

l'une Weavers, Che. 
0. Farther Up the Road 

Bobby (Blue) Bland, Duke 
6. Honest 1 Do, Jimmy Reed, VI 
7. You Send Me, Sam Cooke, Keen 
s. Whole Lolls Shako' Cola' On 

Jerry Let Lewis, Sun 

Charlotte 
1. Mar, Paul Anka, ABC-Para. 
2. Thatll Be the Day, Crickets, BM. 
3. Mr. Lee, Bobbettes, AU. 
4. Honeycomb, Jimmie Rodgers, Rh. 
S. Rainbow, Russ Hamilton, Kapp, 
6. Lotta Lorin', Gene Vincent, Cap. 
7. Rockin' Pneumonia and the Boogie 

Woogle Flu, Huey Smith, Ace 

Chicago 
1. Honeycomb, Jimmie Rodgers. Rit. 
2. Wbok Lotta Shaken' Golo' O. 

Jerry Lee Lewis, Sun 
>. Tbat7t B. ee Day, Crickets, BA. 
4. Dona, Paul Anka, ABC -Para. 
0. Wake Up Little Socle 

Everly Brother. Cdc. 
4. Janitor* Rock, Elvis Presley, Vic. 
7. H.pPy, Happy Birthday, Baby 

Tune Weavers, Che. 
I. M. Lee, Bobbettes, ML 
e. Ferrer UP the Read 

Bobby (Blue) Bland, Duke 

Cincinnati 
I. Hoatyeomb, Jimmie Rodgers, Rit. 
I. Peanuts 

Little Joe and the Thrillers. Okeh 
!. Tlmt71 Be tie Day, Crickets, Brk. 
4. Stardust, Bitty Ward, LbL 
.. Trek, Five Royals, King 
4. Happy, Happy Birthday, Baby 

Tune Weavers, Cite. 
7. Dior, Paul Anka. ABC -Para. 

Detroit 
1. Happy, Happy Birthday, Baby 

Tune Weavers. Che. 
2. Think, Five Royals, Ring 
!. Lotta Loti.', Gene Vincent, Cap. 
4. Mr. Lee, Bobbettes, AU. 
I. Honeycomb, Jimmie Rodgers, RR. 
& Farther Up the Read 

Bobby (Blue) Bland, Duke 
7. JtdRouse Rock, Elvis Presley, Vie. 
s. wake Up Little Susie 

Everly Brothers, Cdc. 
P. Horst 1 Do, Jimmy Reed, VJ 

J0. Diana, Paul Anka, ABC -Para. 

Los Angeles 
1. Diana, Paul Anka, ABC -Para. 
1. Honeycomb, Jimmie Rodgers, Rit. 
s. Farther Up Me Road 

Bobby (Blue) Bland, Duke 

4. Whole Lotta Makin' Gob' O. 
Jerry Lee Tewiv. Sun 

5. Send for Me, Nat King Cole, Cap. 
6. That'll Be the Day, Crickets, BA. 
7, You Send Me, Sant Cooke, Keen 
S. Mr. Lee, Bobbeue., All. 

New Orleans 
1. Diana, Paul Anka. ABC -Para. 
2. Happy, H.ppy Birthday, Baby 

Tune Wearers. Che. 
3. Honeycomb, Jimmie Rodgers, Mt. 
4. Keep A' Knockl.', Little Richard, Sp, 
3. Rainbow, Russ Hamilton, Kapp 
6. That'll Be the Day, Crickets. Brk. 
7. Honest I Do, Jimmy Re., VJ 
8. Dumpllns, Ernie Freeman. Imp. 
9. To the Aisle, Five Satins, Etni, 

New York 
I. That'll Be the Day. Crickets. BM. 
2. Happy, Happy Birthday, Baby 

Tune Weavers, Che. 
3. Diana, Paul Anka. ABC -Para. 
4. Honeycomb, Jimmie Rodgers, Rit. 
3. Mr. Lee, Bobbeiles. An. 
6. Whole Loner Stakb' Golo' On 

Jerry Lee Lewis, Sun 
7. Send for Me, Nat King Cole, Cap. 
s. Wake Up Little Stole 

Everly Bombers. Cdc. 
S. Lotta Levin', Gene Vincent, Cap. 

10. Stardust, Billy Ward. Lbt. 

Philadelphia 
I. Honeycomb. Jimmie Bodeen. Ri). 
2. Yoe Send Me, Sam Cooke. Keen 
3. Happy, Happy Birthday, Baby 

Tune Weavers, Che. 
4. Think, Five Royale. King 
5. Whole Lon. Shall.' Gain' On 

lorry Lee Lewis, Sun 
a. Wake Up Little Seale 

Everly Brothers, Cdc. 
7. Dian, Paul Atka. ABC -Para. 
8. Send for Me, Nat King Cote, Cap. 

St. Louis 
I. Hoeey'eomb. Jimmie Rodgers. Rit. 
2. Whole Lott. So.1k' Gob' O. 

Jerry Lee Lewis. Sun 
3. H.ppy. Happy Birthday, Baby 

Tune Weavers, Che. 
4. Th.tll Be the Day. Crickets. Brk. 
3. Keep A' K.ocki.', Little Richard. Spe. 
6. Mr. Lee, Bobbettes, Atl 

Washington, D. C. 
I. Happy, Happy Birthday, Baby 

l'une Weavers. Che. 
2. That'll Be the Day, Crickets. BA. 
3. Keep A' Knockl.', Little Richard, Spe. 
4. Honeycomb, Jimmie Rodgers, Rit. 
S. Roekle' Pneumonia and the Boogie 

Wooale Flu, Huey Smith. Ace 
6. Bye Bye Lose, Everly Brothers, Cdc. 
7. Long I.onely Nlgbta 

Clyde McPhatter, Atl. 
g. Lotta I.ntl.', Gene Vincent, Cap. 
9. Wake Up Little Sade 

Everly Brothers. Cdc. 

Reviews of New C& W Records 
Continued from page 67 

BOBBY DENTON 
You'll Be the list to Know 69 

7 UNE 203- Rhythm side, belted out 
by Denton to a lively backing. Per- 
formance has an Infectious quality 
and deserves some exposure. (Tone, 
BMI) 

Loser's Paradise....63 
Adequate performance of a ballad; 
hacking includes chorus voicing. 
(Tune, BMI) 

DALIAS WILSON 
h lStepple' Daddy 69 

RODEO 127- Routine rhythmic, old 
timcy stomp -chant based on blues 
pattern. Okay for the jukes around 
home base. (Flex & Pnc. Intl, Batll 

1 Won't Cry...68 
Pleasant Western ballad with good, 
steady beat. Wilson slogs it well if 
with no unusual characteristics. Some 
territorial sales possible. (Flex. BM1) 

JIM WHITLOCK 
It's Yoo l'B Be T,hakkg of 67 

I.AS VEGAS 1308- Llstenable deliv- 
ery of a medium -beat weeper -ballad 
with country strinr backing. (Wakely, 
BND 

Tontine Foul....66 
Country ballad is pleasantly styled. 
Side may create territorial interest. 
( Wakely, BMI) 

The following records, also reviewed 
by The Billboard musk staff, were 
rated 65 or least 

BOB & BUTCH: Leonia' Sly Loeln'iCrar 
Nights -Bakersfield 122 

SHERRY DAVIS: Broken PromlresiHnmbt 
Heart-Big D 1001 

NANCY DAWN: Glue Me $ack, Jack /Long 
Road -Salem 1013 

JERRY & HIS JAYS: 1 Can't Make Up 
My Mind /Honey, If Youll Kiss M. -Terp 
757. 

DEAN KELLEY: Hey B.byParklog Lot - 
Fashion 1002 

GENE MARTIN: Crying on the (side/( 
Wouldn't Gire a Nleket -- Bakersfield 126 

RAY & LLNDI': Misery /Oh. Let Me Love 
You -Rocket 1957 

EARL STUART: Actions Speak louder 
Than Words /Ladder of Dreams -Blue Hen 
216' 

Reviews of New R &B Records 
Continued from page 68 

MAL PAGE 
Thunder Bird 72 

I & S 1601 -A lively rhythm side, 
with pounding instrumentation and 
a seat session between two vocalists. 
Side picks up steam u it goes along. 
(2.8's, BM1) 

8ueanBab.....71 
Page shouts a blues. Seems he's gonna 
send his chick back to Georgia. Side 
has a good legit blues feeling, with 
honking tenor livening the session 
midway. (2.teh, BMI) 

TED TAYLOR 
Bverywbere 1 Go 72 

EBB 1t3- Exciting beat and an in- 
tense vocal quality marks this side. 
Vocal is backed by a solid and per- 
suasive rhythm figure; tenor inter- 
Inde is also suons. (Ebb, Bill) 

Days are Dark....66 
This side it a blues, slower in tempo 
than the flip. Vocal .gaie is solid. 
(Ebb, BMI) 

CHUCK EDWARDS 
Moralsg Tesb 

DUKE 174-A train -type blues walled 
in good Deep South style by Edwards. 
interesting double -time rhythm back- 
ing also features Edwards' guitar. 
Territorial chances here. Moe, BMI) 

Warm My Hunt....65 
A group of chicks weave the back- 
ing all around Edwards' passionate 
vocal plea on this slow r.&b. ballad. 
Flip has more distinction. (Clue, 
BMI) 
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FOLK TALENT 
AND TUNES 

Continued from page 66 

ber 5, when Webb Pierce, Bob 
Shelton, Harmie Smith and 
Otis (Pop) Echols appeared as 
special guests, along with the 
"Hayride" regulars compris- 
ing Werly Fairbum, Jimmy 
and Johnny, James O'Gwynn, 
Johnny Mathis, Carl Belew, 
Martha Lynn, Jack Ford, Hoot 
and Curley, Linda Brannon 
and Gary Bryant.... Georgie 
Riddle, who recently finished 
the season with a "Grand Ole 
Opry" unit at G Bar B Ranch, 
Collamer, Ind., is now spin- 
ning country wax five hours 
daily over WARU, Peru, Ind., 
and says he'd appreciate re- 
ceiving deejay samples. Rid- 
dle, who also works the Indi- 
ana territory with his Lucky 
Stars combo, appeared on 
Ernest Tubb's "Midnight Jam- 
boree," from Nashville Satur- 
day night, September 28. 

THE GLAD RAGS 
My Chlaa Don W 

EXCELLO 2121 -Offbeat subject 

The Lake of the Ozarks Tad- 
poles, juve square dancers, re- 
turned to "Country Music Jubilee" 
and the ABC -TV cameras October 
5. Stuttering comic Shug 
Fisher, of the Sons of the Pioneers, 
does a guest shot on "Country 
Music Jubilee" October 12. . 
Dick Curless, under the personal 
management of Jim Small, of Hod- 
son, N. Y., has a new release on 
the Event label titled "China 
Nights," which he penned while 
serving in Korea. Flip side is 
"Blues in My Mind." On Monday 
night, September 23, Curless ap- 
peared on the Arthur Godfrey 
"Talent Show" from New York. 
Slim Cou and His Cowboy Cara- 
van, also handled by Small, have 
a new Event release in "Oh, Golly, 
Gosh, Oh Gee" b.w. "Sittin' Here 
All Alone," both penned by Jimmy 
Stephen, the band's vocalist. 

Happy Harold Hartz has 
joined Station KLAK in sub- 
urban Denver to handle a 
nightly shift at the c,bcw. 
turntables and to emsee the 
"Jefferson County Jamboree" 
record show heard each Sat- 
urday, 7 p.m. to midnight. 

Ronnie Brooks and the 
Suns of the West, after an 
eight -week tour of Missouri 
presenting four shows weekly, 
have embarked on a four -week 
trek thm Southern California 
and Arizona. On Sunday (29), 
they concluded a four -day 
stand at the Fiesta De La 
Luna in Chula Vista, Calif. 
While on the Missouri tour, 
Ronnie and his lads played 
weekend fair dates for the 
WLS Artists Bureau, Chicago. 
In the combo heard on Tex 
Records are Ronnie Brooks Sr., 
rhythm guitar, bass, banjo, 
mandolin and drums; Ronnie 
Brooks Jr., steel and lead gui- 
tar; Donnie Brooks, accordion, 
banjo, bass and rhythm and 
lead guitar, and Bill Thorton, 
fiddle. Ronnie and Donnie, 
17- year-old twins, handle the 
vocals. 

Homer and Jethro play it straight 
on their latest RCA -Victor release, 

matter for the r.ab. field brines 
Chinese theme matter and backing 
sound into the idiom. A rhythm side 
with a possible appeal for Me far 
outers. (Esedloree, BMI) 

Jost One Love....60 
A dull, monotonous tune, which gets 
no help from off key wailing of lead 
singer. Sounds like over- arranged 
material handled by rank amateurs. 
(Egmiio.e, BMD 

The following records, also restored 
by The Billboard. mask *staff, were 
rated 65 rte Ism 

JIMMY JONES' Rest.. In Your Eyes/The 
Witham' Man -Arrow 717 

PAUL PERRYMANt Nobody Loses Mel 
Loos Eaotgb -Duke 169 

THE SATELLITES: One More Tore /Red 
cad YtJbw Polka Dot.- Arcade 149 

ON THE BEAT 
RHYTHM L BLUES -ROCK & ROLL 

' By' REN GREVATT 

Rock and roll and closely related 
matter is dominating the best sell- 
ing pop charts after a period of 
considerable sweet ballad activity. 
This sueek, for instance, seven out 
of the first nine records are of the 
rock and roll, rockabilly or rhythm 
and blues fancily. Jimmy Rodgers 
remains in the top slot with 
"Honeycomb," while the Everly 
Brothers show a tremendous "re- 
peat" pourer by jumping from 25th 
position to second place this week 
with "Wake Up Little Susie." Other 
beat items in the big money include 
Patel Atcka's "Diana," Jerry Lee 
Lewis' "Whole Lotta Shakin Coin' 
On," the Crickets with "That'll Be 
the Day," the Tutee Weavers' 
"Happy, Happy Birthday, Baby," 
and "Mr. Lee' by the Bobbettes. 
little Richard's 'Keep A' Knock- 
in'," meanwhile, jumped from no- 
where to the 16th slot on the 
charts. 

All of which points up the 
continuing power of the per- 
sonal appearance. Practically 
all the artists mentioned have 
been extremely busy making 
appearances, not only on TV 
and with the jockeys the 
big package shows as well. 
The bookers, in a word, 
are having a heyday. "We've 
absolutely never had it to 
good," was the report of one 
leading agent titis week. And 
reports the same week, indi- 
cate a sustained bubbling of 
activity in the booking of 
artist appearances. 

Dick Boone of Shaw Artists has 
set 30 consecutive one -nighters for 
Eli \Veinberg's "Fall Edition of 
the Fantabulotts Rock 'n' Roll 
Show of 1957." when kicked off 
Friday (4) in Fayetteville, N. C. 
The show will play in 12 different 
South and Southwest States and 
the roster incudes Mickey and 

"Kentucky," written by Karl Davis, 
formerly of the \VLS act, Karl and 
Harty.. .. Jack Patton has wound 
up the season at his Sunset Ranch, 
BroacL'dbin, N. Y., and has gone 
to California to work TV for the 
fall and winter. He reports a good 
season for his country music park, 
with Marvin Rainwater and Kenny 
Roberts chalking the biggest re- 
turns oil the season. . . . Hank 
Thompson and His Brazos Valley 
Boys, booked for another return 
for Falstaff Beer at the Texas 
Stale Fair, Dallas, October 5 -20, 
follow with the Firemen's Ball, 
Beaumont, Tex., October 21; Rob's 
Place, Robstown, 'l'ex., 23; Sky- 
line Club, Austin, 'Tex., 24; 
Watonga, Okla., 25; Town Arena, 
Newburg, N. Y., November 9; 
Terrace Club, Newark, N. J., 10; 
Dancclalld Ballroom, Cedar Rapids, 
la., 15; KRNT Theater, Cedar 
Rapids, Ia., 17, and Air Force 
Base, Colorado Springs, Colo., 
December 6. 

Leon McAuliffe appeared as 
guest soloist on the Lawrence 
Welk show, "Top Tunes and 
New Talent," broadcast from 
Hollywood over the full ABC - 
TV network Monday night, 
September 23. Ile did two of 
his own compositions, "Pan- 
handle Rag" and "Steel Guitar 
Rag." .. Carl Stuart, now in 
his second year at WAMO, 
Pittsburgh, where he presents 
his "Hometown Jamboree" 
twice daily, 11 -11:45 a.m. and 
1 -6 p.m., has just taken over 
the dirties as the station's pro- 
gram director. On September 
20, \VAMO began a weekly 
country music promotion at 
Bert Glenn Ballroom, Pitts- 
burgh. 

Sylvia, Larry Williams and his 
band, Ray Charles, Joe Turner, 
Bo Diddley, the Moonglows, Roy 
Brown, Annie Laurie, the Velours, 
Nappy Brown, Vikki Nelson. Tiny 
Topsy, Mary Ann Fisher and Kripp 
Johnson's Del Vikings. The an- 
nouncement stressed that this is 
the "original" Vikings group, nosy 
on the Dot label, whereas the 
other group is on Mercury. Two 
weeks of options on services of all 
acts may be picked up for addi- 
tional bookings following the cur- 
rently scheduled wind -up in Tulsa. 

Speaking of personals. Fats 
Domino will receive $25,000 
for his services for about 10 
days on the Alan Freed gigan- 
tic New York Paramount 
Theater Christmas show, now 
taking shape. Little Richard is 
also believed tb be part of 
the package for about $15,000 
and the Everly Brothers, Paul 
Anka and the Shepherd Sis- 
ters are also rumored to be in 
on the big act. If all this 
materializes, the talent nut 
speaking conservatively, could 
reach $65,000, one of the 
highest on record for a rook 
and roll theater offering. One 
source, close to the scene, vis- 
ibly shuddered as he mg- 
gested: "What if it snows 
you know man, like real bad4 i' 

Archer Associates have signed 
four important chunks of talent to 
their growing roster. New acts in- 
clude Big Maybelle, the Drifters, 
Chris Kenney and Tony Harris. 
Maybelle is now on tour with Har- 
ri sand soon she will pick up on 
a series of one -nighters with the 
Jimmy Beasley West Coast band. 
The chantress has also been 
booked for Chicago deejay Al Ben- 
son's rock and roll show at the 
Regal Theater, Chciago, Novem- 
ber 8, along with other Archer 
acts, including the Dells, the Mel- 
low Kings, Titus Turner, Frankie 
Lee Simms and Mercy Baby. Ar- 
cher has set dates for the Coasters 
and the Ernie Freeman- band for 
dates in the Midwest and Texas. 
The latter two are both properties 
of the Milt Deutsch West Coast 
agency. Etta James, also under 
contract to Archer, will play the 
Five -Foer Ballroom, Los Angeles, 
along with the Dells and Clifton 
Chenier. 

Little Richard is now in 
Australia for a series of book- 
ings. IIe returns to the U. S. 
on October 18.... The Cale 
Agency has opened its new 
West Coast offices on North 
Canon Drive, Iollywood... , 

Roulette's Lt. Buddy ( "Hula 
Love ") Knox receives his 
honorable discharge from the 
Army on October 6. He has 
completed six months of ac- 
tive duty as a reservist. Upon 
donning civvies, Knox will 
plunge into waxing dates for 
both singles and an album, 
and later he will pick up the 
"Biggest Show of Stars for 
'57." . Big Jay McNeely 
leaves for a three -week tour 
of California on November 8, 
via Shaw Artists' West Coast 
office. 

It's being said that Fats Dom- 
ino's disk sales for '57 already top 
three and a half million dollars' 
worth and that in the past two 
years he has sold over 25 million 
platters.... Sammy Davis Jr. is 
believed to be seeking Sally Blair 
as his fern lead in the pic "Jazz 
Train," to be produced by Frank 
Sinatra.... Russ Hamilton, Brit- 
ish pop sensation, makes his State- 
side debut Wedensday (9) ón Patti 
Page's Big Record show on CBS - 
TV.... Bing Crosby and Lotis 
Armstrong team up again on the 
October 13 CBS -TV Edsel Show. 
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165G Giroas Looms for Rogers 
At New Mexico State Fair 

ALBUQUERQUE, N. M.-Roy 
Rogers and the new 12,000- capaci- 
ty Coliseum at the New Mexico 
State Fair were smash successes. 

Rogers, in fact, was the biggest 
attraction ever to hit this State. 

He, his troupe and a rodeo 
packed and jammed 'em in nightly, 
and as the nine -day fair Friday (4) 
entered its big three -day wind -up 
a nine- performance gross of be- 
tween $165,000 and $175,000 ap- 
peared virtually certain. 

On that basis, Rogers will re- 
ceive about $100,000. He was in 
on a guarantee, plus 75 per cent of 
all receipts in excess of his guaran- 
tee and of the rodeo expenses, esti- 
mated at from140,000 to $45,000. 

The 12,000 -capacity building 
was a sell out four of its first five 
nights. Additionally, there were 
1.400 standees on opening night 
and only a few unreserved seats 
were not filled on the one night of 
the first five nights that the build- 
ing was not a sell -out. 

Moreover, all reserved seats and 
box seats, totalling 3,500 a per- 
formance, were sold out for the re- 
maining four nights. And, indica- 
tions that the unreserved seats, 
priced at $2 for adults and $1 for 
kids, would sell out each day after 
being placed on sale at 5 p.m. 

Work Set for 

Greensboro 

Fair Coliseum 
Demolition of 
Old Structures 
Follows Annual 

GREENSBORO, N. C. -Work 
on the long -awaited War Memo- 
rial Auditorium, a project which 
will provide a separate coliseum 
and auditorium on the fairgrounds 
here, was to be started at the close 
of the Greensboro Agricultural 
Fair. The five -day event r n Tues- 
day thru Saturday (1 -5), having 
rough going after rainfall disrupted 

`the early part of the run. 
There will be virtually a new 

fairgrounds in 1958, with the War 
Memorial Auditorium as the center 
of a project to include resurfaced 
parking areas, modern lighting and 
other aspects which will enhance 
the main building. Plans proceed- 
ed rapidly once George Hamid Sr., 
fairgrounds operator, attracted mu- 
nicipal participation. 

Workers are scheduled to start 
dismantling the old bar -like struc- 
tures next week, prior to grading 
and excavation for the project, 
manager Clyde Kendall said. 

Premiums Upped 
This year's fair had the "Stair- 

, way to rlrc Stars" revue, featuring 
George Hamilton on Wednesday 
and Thursday, Julius La Rosa on 
Friday ass.: Saturday, am' the Tack 
Koclunan Hell Drivers on Tuesday. 
An increase in prizes brought the 
premium total to $10,000 this year. 
Midway was provided by the 
W'orlcl of Mirth Shows, which 
played the Hamill- operated New 
Jersey State Fair in Trenton the 
previous week. 

The coliseum- auditorium devel- 
opment will contain considerable 
exhibit space for fair week, and 
will also serve as a home for tour- 
ing attractions, trade shows, con- 
ventions and other indoor events 
thnuout the year. 

Box seats were priced at $3, re- 
served seats at $2. 

Gets 1206 in 5 Days 
At the end of the first five days, 

$120,421 already was in the till. 
This included the first five per- 
formances and sale of advanced 
seats for the remaining four shows. 

Rogers' potent appeal amazed 
fairs officials and the Western star 
took the town by storm. His ap- 
pearance in the downtown rodeo 
parade Saturday (28), opening day, 
brought out the biggest crowd in 
the history of the city. The turnout 
for tickets for the opening night's 
performance was so great that 
poli were called four hours 

d of show time to control the 
lines of ticket buyers. 

The new Coliseum also came in 
for praise. Showmen were particu- 
larly impressed by its excellent 
acoustics and Its superb sound 
system. 

The combination of Rogers and 
the new Coliseum sent the fair's 
attendance up sharply. At the end 
of the first four days, the gate 

cousit was 247,000, contrasting 
with 216,000 at the corresponding 
point last year. 

Midway business for Selbrand 
Shows was up, In line with the 
higher gate attendance. 

Pari -mutuel betting for the after- 
noon horse races also showed 
gains. 

Night Show Off 
Only the night grandstand, faced 

with the tough opposition from 
the Coliseum, was down sharply. 
The fair presented a circus type 
program consisting of 13 circus and 
vaudeville acts, plus fireworks, as 
its night -time offering. Fireworks 
were by Art Briese of Thearle- 
Duiffield, Inc., Chicago. 

"1Ve fully expected the night 
grandstand business to be off 
greatly," Leon Harms, fair man- 
ager, said, "but we programmed 
the circus bill rather than darken 
the grandstand." 

Dale Evans and the Sons of the 
Pioneers appeared with Rogers. 
The rodeo was produced by Lynn 
Bender. 

Tulsa Gate, Icer 
Run Well Ahead; 
Grandstand Dips 

Pulls 383,756 in First Five Days; 
'Holiday on Ice' Jumps 25 Per Cent 

TULSA -Tire Tulsa State Fair 
thin Wednesday (2), fifth day of 
its seven-day run, was running 
ahead of its strong '56 business in 
all departments, except the grand- 
stand. 

"Holiday on Ice," which opened 
with a 30 per cent higher advance 
sale than last year, turnei in re- 
ceipts 23 per cent greater in the 
first five days than in the ru nes- 
ponding period last year. 

Clarence Lester, fair manager, 
figured that the icer, in the coli- 
seum, would at least hold to that 
increase thus the closing days and 
possibly up its increase to 30 per 
cent. 

Slight increases were reported 
on rides and shows on the midway 
by the William T. Collins Shows. 
A further increase was expected 
for the Collins aggregation in the 

two wind -up days, normally big 
ones for the carnival. 

Cate attendance thru the first 
five days totalled 383,756, a gain 
over last year, when the fair 
finished with a total gate count of 
547,000. 

Weather thru the first five days 
was near perfect and more of the 
sawn was forecast for the closing 
two days. 

Grandstand Sags 
A bill headed by Sonny James 

was in for a matinee and night 
grandstand shows Saturday (28. 
Preston Foster topped the gran - 

stand program, also for two shows, 
on Sunday (29). Aut Swenson's 
Thrillcade moved in Monday night 
(30) and repeated Tuesday and 
Wednesday (1 -2). Of the grand- 
stand attractions, Swenson's aggre- 

(Continued on page 76) 

DRAWS 12,000 

Elvis Adds $22,800 
To Tupelo Fund 

TUPELO, Miss.- -The fund to build a youth center in East 
Tupelo, birthplace of Elvis Presley, is about $22,800 fatter as a 

result of a one -night grandstand appearance of the rock 'ñ n 

roller at the Mississippi- Alabama Fair, which Saturday (8) == 

closed its five -day nun. 
Elvis, in Friday night (27) played to a crowd of about 

12,000, each of whom paid $2 for a gross of roughly $24,000. 
East Tupelo's native son turned all of the proceeds, minus about 
$1,200 in unavoidable expenses, over to the Youth Center Fund.. . 

The expense deductions were for such performers in the 
Presley troupe who had to be paid to conform to union , ,. 
regulations, it was pointed out. 

Besides performing for free, Presley and his business 
manager, Col. Tom Parker, threw the full force of the Presley 
exploitation staff into the date. 

Parker, moreover, bid in a TV set. at $393 in an auction 
held its conjunction with the Presley performance, and this 
money also went into the youth center fund. The TV set, a 
contribution of RCA. had been flown in from New York, 

Presley's appearance gave the fair a whopping day, but a, 
the fair caught an all -day rain on closing day, usually a big': 
one, and finished with a paid gate considerably under the At 
record attendance of last year. 

J. M. Savery, fair manager, said attendance for the fulfil. 
run was about 140,000. Last- year, he pointed out, paid ,:, 
attendance was 168,000. 

The closing day's rain cut deeply into the crowd for 
Eddie Arnold, who was in with his TV show cast. Arnold and 
his company worked under a canvas -covered stage. 

Other one -night grandstand attractions at the fair were . - 

"Crand Ole Opry," a rock 'n' roll program, offering, among 
others, Carl Perkins, Johnny Cash and Jerry Lee Lewis; and 
vocal quartets, the Blackwood Brothers, Statesmen, Sportsmen, 
and Chuck Wagon. 

The Olson Shows on the midway enjoyed ride and show 
business on a par with last year during the first four days, 
but were clobbered by rain closing day. 

Dotten, Kendall Named 
To New Billboard Posts 

CHICAGO -Herb Dotter, out- 
door editor of The Billboard for 
the past eight years, adds the re- 
sponsibilities of general manager of 
the outdoor- merchandise division to 
those of editor beginning this week. 
At the sane time Robert Kendall 
becomes advertising manager of 
the division. Both men will head - 
quarter in the Chicago office. 

The promotions were announced 
here this week by Maynard I,. 
Reuter, vice,president. and are ef- 
fective immediately. Dotter now 
takes over the responsibilities of 
directing the editorial, advertising 
and circulation policies of the di- 
vision previously administered by 
Reuter. 

In announcing the moves, Reuter 
pointed out that they were being 
made in line with the firm's policy 
of moving men into responsible 

TURBULENT RUN 

Little Rock Tensions Clobber 
Six -Day Arkansas Livestock Show 

LITTLE ROCK, Ark. -In the Weather, moreover, was good - 
also a contrast with past years. 

But, general uneasiness caused 
many who would have attended to 
stay at home. 

Both white and Negro attend- 
ance were down. 

Normally, the fair pulls some- 
where between 30,000 and 35,000 
Negroes. But, daily turnouts thru 
the first five days was less than 100 
a day. , 

White residents stayed away in 
droves oa opening day, unsure that 
the fairgrounds might not become 
the scene of some racial outbreak 
arising out of the echo& situation 
here. 

On the following day, there 

jargon of outdoor show business, 
tensions in this strife- ridden city 
"small- pnxed" the Arkansas Live - 
stoek Show. 

Clyde (Senator) Byrd, manager 
of the show, searched Pristay (I), 
fifth day of the annual six -clay 
show, or the proper way to de- 
scribe the effect of the city's tur- 
moil upon the fair, concluded as 
much. 

The gate to that point was run- 
ning some 20 percent behind last 
year and even more that. that 
sunder the expectations, for it 
opened with the area enjoying the 
best economic conditions of any 
recent year. 

was some pick -up. And, on 
Wednesday, there was a still 
greaser gait in attendance. 'Thurs- 
day and Friday also showed in- 
creases over the earlier days, but 
attendance still lagged. 

A cartoon in the Arkansas Demo- 
crat, one of the Little Rock dailies, 
helped to step up the attendance 
lag. The cartoon, which had dark 
clouds depicting the turmoil, ten- 
sions and uneasiness in the city 
also shoved the entrance to the 
livestock slums, With inviting white 
clòuds and gay scenes in the back- 
ground. 

The cartoon's urging helped- 
but it was not enough. 

(Continued on page 76) 

positions who are closely identified 
with the fields in which they will 
function. 

"As a reporter and editor, Dot - 
ten has lived all facets of the out- 
door amusement business," Reuter 
stated. "He knows intimately the 
problems of the fair secretary, car- 
nival owner, the concessionaire, the 
performer, the park and circus 
owner, the ride operator and all 
other groups that make up the 
framework of outdoor show busi- 
ness. Thus he is best qualified to 
head the division of The Billboard 
devoted to these fields. 

"Kendall has been grounded in 
all phases of advertising and the 
outdoor- merchandise business by Ca 

J. Latscha, advertising director, 
Reuter continued. "He is now mow 
ing to Chicago so that he and Dot 
ten can work closely together 

(Continued on page 76 

PNE Fun Zone 

Gets Final OK 
VANCOUVER, B. C.- -The city 

council last week gave the Pacific 
National Exhibition the green light 
on its plans to build a permanent 
amusement area on its fairgrounds 
here. 

In the face of opposition from 
residents, the aldermen unani- 
mously declared that they were 
satisfied that the new gayw'ay -to 
be operated from Max to Labor 
Day -will not be detrimental to the 
suirrounding residéntial area. 

City Planning'Director Gerald S. 
Brown said the amusement zone 
will cover nine acres on the west 
side of Empire Stadium. A two- 
acre picnic grounds also will be 
provided, and during the exhibition 
will be turned into a Kiddieland. 
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Exp!rlenced BIG 

ELI WHEEL 

'Owners say: 
"We re very 
Droud o! oar 

dels) and 
1957 Modela) top. 
Ding Rll sties stn.! elne Doth 

ells." Pe J. 

ohs. Rohi s Yod 
rn Midway. 
Our new Wheel 

orking floe." 
nrs1n Dellger, 
Deggener Amuxment Co. '?he new 
w'neel was ae[ uD Yestlyday (J." 
It was a .1.:1Ní thlna lo Elea' ROY 
Manning. 
Hundretls of rustled owners are our 
Jost advo nl. 
Join Ne ramp. of BIG tin' 

ELK. Owners for 1958. Information V FREE 
Ask for lt today. 

ELI BRIDGE COMPANY 
ems. Case Avenue, Jacksonville, III, 

guIE' 
,. 

0°6° 
* Merry-Co- Rounds 

* Choo Choo Ride 

* Speed Boat Ride 

* Kiddie Auto Ride 

* Rocket Ride 

* Pony Cart Ride 

* Army Tank Ride 
* Miniature Trains. 

* Roller Coasters 

SHOOTING GALLERIES 

KING AMUSEMENT CO. 
Mt. Clemens: Mich. 

ROUND -UP 
WORLD'S MOST UNIQUE RIDE 

FRANK HRUBETZ & CO. 
2880 S. ÿ5íh St. Salem, Ore. 

Phone: EM S -7417 

IT HAS 

KID p ppEALl; 
THE PUMP 

-IT 
HANDCAR RIDE .144 

PROVEN 
MEET IN 
ITS FIELD 

t0t f. 
aTi"ÿt _./- 0....' 

SimPb To 111A 
/noon Low/ VV Imtial Ced 

OTTAWAY AMUSEMENT CO. 
MEGS. of STEAM TRAINS HANDCARS 

3045.N. ST. FRANCIS WICHITA, KANS. 

Rock -o -Plane 
Roll -o -Plane 
Flo -Plane 
OcNIter 
Midge -o -Racer 
Bulgy the Whale 

ILLINOIS FIREWORKS 
Wors ,, dT 

Menufacfurorlds d ahihitRs 
"Known Everywhere" 

Catalogue mailed upon request. 
Write or Call 

80. 791. Danville. III. Phone 1716 

Yakima Income 

Up Despite 

Gate Decrease 
YAKIMIA, Wash.-- Grandstand 

seat sales and carnival revenue 
were up despite a 7 per cent de- 
crease in attendance caused by 
rain at the Central \Vashington 
Fair which closed a five -day run 
here Sunday (29). 

J. Hugh King, manager, said 
that the total attendance was ap- 
proximately 122,000. 

The fair opened Wednesday (25) 
with an increase over the opening 
day a year ago. Rain that started 
early in the afternoon of the fol- 
lowing day cut crowds and forced 
the cancellation of the stageshow 
co- starring Bob Crosby and his 
Bobcats and Eddie Peabody. 
Threatening clouds on Friday cut 
down the attendance that day. 

The CAC -Hamid- booked show, 
making this the second consecutive 
year for George Burke to have this 
contract, drew top crowds with 
tumaways the first night. The 
second night had nearly 2,000 in 
the grandstand when the show was 
canceled after attempts to cover 
the stage with canvas failed. The 
Saturday night grandstand show 
was a turnawa r. An extra show 
was given Sunday afternoon at 5 
with the regular 8 o'clock perform- 
ance following. Both .tunes the 
stand was filled. 

The afternoon horse show for 
the five days also pulled well, King 
added. The Saturday presentation 
was delayed until a helicopter 
could fan the area dry enough for 
the riders tó perform. 

Meeker's Circus and Carnival 
played the midway for the 12th 
consecutive year and for the first 
year on a new five -year contract. 
Along with the Meeker equipment 
were rides bookd by Robrt Bolin- 
ger, Portland park operator. 

Kenedy, Tex., 
Maps 100G 
Fairgrounds 

ICENEDY, Tex. - The Karnes 
County . Youth Livestock Show 
committee is proposing the pur- 
chase of the site and the construc- 
tion of show buildings, all to total 
$100,000, for the Kirnes County 
Fairgrounds. 

Petitions are being circulated to 
secure 1,500 'lames of property 
owners who are qualified voters 
petitioning the county commission- 
ers court for approval to hold an 
election on the proposed project. 

The project, as planned, will 
consist of three steel constructed 
buildings 70 by 120 feet with the 
center front building to be known 
as "County Center" which will have 
an arena and a seating capacity of 
1,200 people, a lunch room, office 
and rest rooms. 

ALA. STATE FAIR 
TAKES BIG LEAD 

'West -O -Rama' Jumps Ahead of '56; 
Olson Midway Gets Strong Patronage 

BIRMINGHAM- Given better 
weather than in '58 and supported 
by unusually strong promotion, the 
'57 Alabama State Fair at the mid- 
point in its six-day run showed 
gains in all money -earning seg- 
ments over last year. 

The event did catch rain Mon- 
day (30), its opening day and tlleie 
was slight rain and threatening 
skies the following day, but 
Wednesday (2) weather was good 
and the fair drew the biggest single 
day's gate since 1950. 

Last year, all of the fair's first 
three days were marred by rains. 

Unusually strong promotion, as 
well as improved weather sent the 
gate totals soaring over '58. Most 
of the promotion was centered on 
"West -O- Rama," the night grand- 
stand presentation, and the spec 
turned in substantially hi Ter 
grosses than a ievue last Year. 

More people attended the night 
show, which was presented at a 
higher admission price than last 
year, $1.50 as against $1. -. The 
show, moreover, showed every in- 
dication of catching on and fair 
officials looked for it to finish ex- 
tremely strong, probably with the 
highest receipts of any night grand- 
stand offering here in any recent 
year. 

The bumper turnout Wednesday 
(2), kids' day, was sparked in part 
by the offering of the first kiddie 
grandstand matinee in many years 
here. The special 'show, which 
offered some of the talent from 
"West -O -Rama" and other acts of 
strong kid appeal, played to a 
crowd of 4,000. A special price of 
50 cents for both adults and kids 
was used for this performance. 

SMITH-SMITH- 

RIDES FOR 

9 KIDDIE 

5 SPSNE 

7 

On the midway, the Olson 
Shows at the end of the first 
three days reported their ride and 
show receipts up 25 per cent over 
last year. 

Grape Fete 

Pulls Record 

45,789 Gate 
i.ODI, Calif. -- A record of 

45,789 attended the Lodi Crape 
Festival and National Wine show 
during the three -day run which 
ended September 15, Don Berry, 
president, said. No individual -day 
records were established but the 
steady increases beat the 40,958 
last year. 

Sunday's mark of 18,741 put the 
celebration over the top, tho 
the third -day mark of 19,205, set 
in 1955, was not equaled. 

An estimated 90,000 persons 
watched thé closing day street 
parade, including some 12,000 in 
the Lodi Grape Bowl. Those who 
witnessed the line of march in the 
stadium were not counted in at- 
tendance records, inasmuch as no 
admission for the seats was 
charged. 

The stage show on Saturday 
night featured Cogi Grant, Harry 
Babbitt, and Alvino fry and his 
orcllesti a, 

Crafts Shows played the mid- 
way. 

SMITH AND SMITH, INC. 
SPRINGVILLE, ERIE CO., NEW YORK 

l:1LER RY- GO- ROUNDS' 
)967 Jumping Carousels In s standard 
drys - kiddie, 20 Et; teenage, 00 rt.; 
adult 32 ft.; larger sizes on speelal order. 
Also KIDDIE RIDES, Ferris Wheels. Av 
plane Ride. water Boat Ride. 

TIIEEL MFG. CO. 
worth, Kan. 

h ' 0)' 
el I !11111111111IrM' 

." p 
_ i' "_II 

MINIATURE' 
TRAINS 

5 models with 
capacities from .- 

14 children 
to 240 adults 

MINIATURE TRAIN -DIV. 
AHAN HERSCHAI CO 

HYDRAULIC FERRIS WHEEL 
New or Converted Model. 

nave r Wheel o-,I,n n w for the e ruing a. Merl end 
Chalrplane mounted -also Dortable. For fWl ln[ormaUon contact Texas Divlaion. 

SIS D.lerine 
CATLETT RIDE MFG. Co. 

Phon.: Underwood 1-{11{ Houdon 7, Te 

-Jack and Beth Arnett, working 
on advertising, promotion and pub- 
licity ahead of the Clyde Beatty 
Circus, completed 'their duties in 
the Texas territory last week and 
headed eastward toward Macon, 
Ga. 

Ïl¡ rr.r E -+,; ,./-`q/j - 

a 

_ 

g 

ms 

t 

e 

m 

e 

S 

est 

FINANCE 

PLAN 

AVAILABLE 

MERRY -GO -ROUND MINIATURE TRAINS 
BOATS AUTO PORTABLE ROLLER 

SKY FIGHTER TANK 
HORSE AND BUGGY JOLLY CATER- 

PILLAR HELICOPTER ROADWAY 
RIDE RODEO GASOLINE SPORTS 
CARS TWISTER I8 -CAR CAT REC- 
ORD PLAYER RECORDS TAPES 

R:DE TIMERS CANVAS. 

ALLAN HERSCHELL 
CO., INC. EST. ISEO 

NORTH TONAWANDA, N.Y. 
''THE WORLD'S LARGEST MANUFACTURER 

OF AMUSEMENT RIDES" 

YOU CAN PLACE YOUR CONFIDENCE IN "NATIONAL" RIDES 

Rides built by National over 40 years ago oo still in operation and considered No 
good to replace. 

National Is Famous for ... 
* Complete Kiddi,lands * Kiddie terris Wheel * Century Flyer IF.' Safety and Profits) 

Miniature Train) * Streamlined Coaste Can * Trackless Train (Custom Built for Your Coaster) 
(No Rails Needed) * Funhouus * Comet Jr. (Designed for Big Profits) 
1 Roller Coaster) * Mirror Mare. * Kiddie Buggy Ride An Old Favorite) 110 -Horse De Luxe) se Laughing Mirrors * The Pony Trot Requ,re Little Space) 

10 or 20 Ponies) * Old Mills 6 MIII Chutes 
Write for Descriptive Circulars 

. NATIONAL AMUSEMENT DEVICE CO. 

Phone MElrose 2646 DAYTON 7, OHIO Sox 488, var 

Features 
for 1957 

Colorful 
Plastic 

Signs 

TILT -A -WHIRL ;ót°'1957 
FLUORESCENT LIGHTING 

Fiberglas 

L4 
Car Tops ti ;ill;mfmÌDDID -' 

for Literature Literature and Particulars, Writs, Wire or Phone 
Faribaalt, 
Minnesota SELLNER MFG. CO. Phony. 4 -0J67 

TICKETS 
ROLL OR MACHINE iOIOED, PAD STRIP AND RESERVED SEAT TICKETS ALSO 
PARKING TAGS FROM .- T01,-NUMBMS, COUPON BOOKS. WAITER CHECKS 
ANO LAUNDERETTE TICKETS. - ALL FORMS OF TRANSPORTATION TICKETS. 

ELLIOTT TICKET CO. 
409 Lat 51..5 Y.C. - 6749 N western A.e.. Chica,o -101 S Chestnut St.. Pho., 

7 
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JOHN BUNDY 
?reddest b G t Manager 

YOUNG.BUNDY, MOTORS, INC. 

CHRYSLER -PLYMOUTH A6ENCY 

806 St. Louis Ave., East St. Louis, III. 
Phone: Bridge 5313 

ED MURPHY 
Showmen's Representative 
Several Makes and Models or 

NEW AND USED 

TRUCKS AND TRAILERS 

"Special Finance Plan for Showmen" 

See Us for a Good Deal on 

NEW OR USED CAR 

VELOUR 
SUITABLE FOR DRAPES, 

BACK DROPS, ETC. 

We carry in stock a complete lint of 
15 colors of a nice. high -grade velour 
suitable for attractive backdrops, cur- 
tains. decorations. etc.. for Concessions, 
Side Shows. Midway Attractions and 
other places of amusement. Write today 
for sample folder and prices. 

W. L. GRAYDON & SON 
P. O. Me 145 Greenville, S. C. 

The Most Beautiful 

MINIATURE GOLF 
Courses 

Bulk M America ere constructed by 

ARLAND 
444' Breeklym Ave. 

New Hyde Peek, N. Y. 
In 43 States, the Caribbean and 

Shooting Galleries 
And supplies for Eastern and Western 
Type Galleries. Write for new catalog. 

H. W. TERPENING 
137 -139 Mine St. Ocean Park. Calif. 

tNAgRS 
TABLES 

WOOD 
TICiDBBO libN/alDB1D 

' OH owns MEMNMI aset Is 4 MIL 
WAN O1NtNIRIt NAND-Alt FAOL 

DAM 
T-4 

1140 AROADWAY 1 DStJ N.Y. MU 3.411R4 

Adirondack Chair Co. 

Int. Revenue 

Clarifies 

90 -Cent Tax 
\VASIIINGTON -- Internal 

Revenue Service ruled last week 
that the tax on admissions does not 
apply where a recreation park pro- 
prietor collects 90 cents admission, 
4 cents State and county tax, and 
gives the 6 cents change from a 

dollar in ticket form, redeemable 
in cash inside the park. 

In answer to a request for advice 
from industry, IRS pointed out that 
while the Internal Revenue Code 
imposes a tax on admissions in ex- 
cess of 90 cents, State and local 
taxes are not included, provided 
they are shown as such. 

The Service held, therefore, that 
no liability for the admissions tax is 

incurred where redeemable change 
tickets are issued in lieu of change, 
when the admission is 90 cents or 
less. 

Escanaba, Mich., 

Contacts Wade 
ESCANABA, Mich. -- The 

Upper Peninsula State Fair pretty 
well completed its plans for 1958 
at a Saturday (28) meeting of the 
board of managers, Ray La Porte, 
secretary -manager, disclosed. 

The '58 dates are August 19 -24 
and the budget for the year will be 
$131,509. Attraction -wise, the W. 
C. Wade Shows will return to the 
midway while grandstand attrac- 
tions will again be booked thru the 
Val Campbell Agency of Detroit. 

The board also voted to retain 
the parking concession which has 
been handled by the Chippewa 
4 -H Council in the past and will 
boost the parking charge from 25 
cents to 50 cents. An additional 
$6,000 in revenue is expected to 
result from tisis action. 

The board discussed the possibil- 
ity of pari -mutuel harness racing 
to the program but no definite 
action was taken. 

MULTIPLEX Serving the Trade Since 1906 

SELF -CONTAINED DISPENSER 

DRAWS TWO CARBONATED DRINKS 

ROOT BEER and COKE or PEPSI 
Draft arm draws . PLAIN CARBONATED WATER 
(Inciuds electric wrbanator and mechanical 
refrigeration). 

COMPLETE, READY TO USEI 

17 Gal. A 43 Oal. OAK KEGS, with mechanical 
refrigeration coil for hookwp to condensing 
unit, also available. 

WRITE FOR INFORMATION 

MULTIPLEX FAUCET CO. 
1400 Ferguson Ave., Dept. U, St. Louis 14, Mo. s,.l nk.sa sa.k cabins 

es oat. oak sent 

LOOKING FOR NEW ITEMS? 
SEND TODAY 

FOR CAM 

1957-58 Q 11 

CATALOG 

OUR ONLY t 
LOCATION 

CANA3.5TRIPS 
TSO51 PA PER 

C NDYDAPPLES POPCORN PEANUTS ETC. PORTABLE STANDS 
A TINTS FLAVOR TURNTABLES 

FOR SNOWIAIIE GOLD MEDAL PRODUCTS 

POPPERSSUPPLY CO. of Phila. 
,. ;1211 N.' 2òd STREET' " -PHILADELPHIA 22, PA. 

_ 24; Hoir-Phone 'Service - GArfield 6.1616' 

Rat r aaeMip, ,a1 
to Order 

4 
s/:r. 

ee,,0e0ae 

1.71 it: '".' tim 
,: ns 
DOM* moo 

Prim CM. ss sa 
Color Color Chg. 11 M. 

2,000 EACH 

COUPONS DOUBLE PRICE 
Cash With Order 

No O.O.D. 

STOCK TICKETS 
Id INCNII 

¡ RNÑ I.M 
t1 nob e.1s 

Ñ R«ú ;;» 
Nook k t1eWM Coup. 

OouM Pnom 

DALY nClsFr Co. 
common.. IntmM 
AM *WA» soot. 

OnNm mude. 

Herb Dotten 
Coliseums Vs. Grandstands 

TORN BETWEEN a decision as to whether to build a grandstand 
or a coliseum, most fairs in the future probably will decide in 

favor of coliseums. 
Rightly, too, judging by the trends as pointed up this season. 
There will, of course, always be a need for a grandstand (and 

race track) where interest in auto racing or horse racing or both 
run high. 

But where such interest is either light or nil, all of the arguments 
weigh heavily for coliseums. 

Unfortunately, lack of sufficient money sometimes forces fairs to 
build a grandstand when they would otherwise build a more costly 
coliseum. 

In some instances, however, there is sufficient motley -or tise 
likelihood of enough money -to build both a grandstand and coliseum 
which again. in some instances, can be sustained. 

Those fairs whirls have a choice between a coliseum and a grand- 
stand will decide upon a coliseum if they follow what the trends 
point up. 

Actually, of course, the traditional grandstand is a carryover from 
the early days of fairs in this country when harness horse racing was big. 

Harness horse racing, except in some relatively few instances,'no 
longer is big at fairs. To be sure, running horse races, with pari- 
mutuels, are a powerful draw and extremely lucrative at some, but 
these fairs are few in number, and there are a few fairs which have 
need for a track for such events as chuck wagon races. 

The abandonment of harness races at many fairs was accompanied 
by the rise in interest in auto racing and in thrill shows. Auto racing 
forced changes in the track -banking, hard -surfacing in some instances, 
safety fences, retaining walls and the like. 

Many race tracks once used for horse racing exclusively thus are 
turned into superb auto racing plants. The Wisconsin State Fair, 
Milwaukee, and the New Jersey State Fair, Trenton, are among these. 
Auto racing has done well at those fairs. 

Grandstands, however, never were designed for night shows, but 
for track events, and they do not provide the intimacy for stageshows 
made necessary by the advent of TV, which exposed the public to so 
much of what previously had been fair entertainment. 

Movable Stages Serve as Remedy 

Efforts to give grandstand shows a feeling of intimacy have been 
made. Movable stages have been constructed, enabling a stage to be 
snored closer to the patrons: But this has been only a very small 
remedy, when one considers the size of some grandstands. 

Grandstand shows in many cases suffer from bad sound, it being 
extremely difficult to control amplification or sound adequately at some 
fairs because of the design of the structure, the location of the stage, 
and the size of the stand itself. 

Most important of all considerations is that coliseums are insur- 
ance against bad weather. Some fairs, of mouse, have roofed their 
grandstand stages. And some grandstands are sufficiently roofed to 
give their patrons protection against the elements. At best, these mini- 
mize but do not stop losses due to bad weather. 

A fairgrounds offers an ideal site for a coliseum. Usually it pro- 
vides ample parking facilities and has easy access, and in cities faced 
with the chance of building an arena -auditorium the fairgrounds 
should well be considered as the location. 

For a fair, coliseum lends itself to a variety of uses, not only 
during the fairs run but thruout the year. Besides traditional attraò- 
tions and sport events, the buildings can be used for trade shows and 
conventions, both of which have vital significance to a fair's area. 

Moreover, a fair with a coliseum can beef up its staff. It can 
sustain key staffers knowledgeable in various fields who not only can 
work on the coliseum events. but on Use fair to the advantage of all. 

Bakersfield, Calif., 
Sets 177,314 Fair Mark 

BAKERSFIELD, Calif. - The 
Kern County Fair set a new at- 
tendance record of 177,314, which 
was approximately 2,000 more than 
a year ago, during the seven -day 
run which closed here Sunday (29), 
Edward Clendennen, secretary - 
manager, announced. 

The fair opeend strong and on 
Monday evening (23) with Gover- 
nor Goodwin Knight attending and 
with John Bromfield, TV's Sheriff 
of Cochise, the feature for the eve- 
ning and the following day. Tab 
Hunter, film and record star, also 
appeared but unofficial) to enter 
his jumper, Indian Trader, in the 
horse show. 

During the seven days, attend- 
ance ran ahead of last year except 
on two days -Tuesday when it was 
only three below the same day a 
year ago -and Saturday due to 
winds. Friday was a record day 
with 46,789, besting last year s 

42,757. 
Bert Bates again handled public- 

ity for the event which included 
the pre -fair booking of the Frank 
Wheeler Marimba Trio, which ap- 
peared before service clubs in the 
area, on television, and at school 
assemblies. During the fair Larry 
(Bozo the Clown) Valli worked 
the independent midway and also 

made school and. video appear- 
ances. 

Opening night a circus -type 
show was presented free in front of 
the grandstand, used the remaining 
evenings for an admission horse 
show. Booked by George Hunt 
Associates of Hollywood, the line- 
up included Bimbo, the "Circus 
Boy" elephant; Barbara Morris, 
seals; Four Nimbleaires; Cad and 
Joyce L uu n a r e s, wire; Dwight 
Moore's Mongrel Revue, and Ted 
DeWay ne s Troupe. 

Starting Tuesday for three eve- 
nings was a vaude show with Tony 
LaRue, musical act; Bosley and 
Marie, illusions; George West, em- 
see, and with West and Maza, 
comedy turn. The show from Fri- 
day thru closing featured Lewis 
and Lunard, comedy dance; Dar- 
lene and Dolores, trampoline; Ar- 
lene Wells, vocalist, and May and 
Hennessey, comedy. Ed Iiennessey 
emceed the second portion of the 
show. The Marion Rankin Dancers 
(6) and Larry Foster aid his or- 
chestra played the full six days. 

"Dancing Waters" appeared for 
the first time and filmed in good 
business. Grosses built as the run 
went along. 

Concessionaires on the independ- 
(Continued on page 76) 

Western Fairs 

Assn. Meets 

November 20 
SACRAMENTO, Calif. --7. 

Western Fairs Association will had 
its 35th annual meeting at the 
Hacienda in Fresno, Calif., foe 
three days-starting November 20 
Louis S. Merrill. WFA general 
manager, said here. 

Reservations for rooms at the 
Hacienda are being handled by 
WFA witlr a deadline of Novem- 
ber 8 set for applications. 

The tentative program calLs for 
registration from 4 to 6 p.m. on 
Wednesday, November 20. Thurs- 
day's program will start at 8 a.m.. 
with a breakfast meeting of tie 
WFA directors and their wive,, 
Panel meetings will discuss county; 
fair, district fair nd, horse show 
problems i.I the forenoon session. 

Fairground maintenance, exhib- 
its- concessions, exhibit design, and 
increased gate admission charges 
will highlight the Thursday after- 
noon session. That night service 
members, comprising carnival own- 
ers, suppliers and concessionaires, 
will hold open house. f' 

Opening Fridays session will be 
a meeting of the Assembly Inte4nn 
Committee on Fairs and ExpeAi- 
tions. Sterling Leach, of the Baron - 
don Corporation, will be the lunch- 
eon s aker. Afternoon business 
calls for a general discussion with 
the general assembly annual WFA 
meeting set for 3:30. The annual 
meeting will continue Saturday 
morning with the afternoon open. 
A banquet and ball on Saturday 
night will conclude the sessions. 

Amico Barone 

Forms PR Firm 
WEST SPRINGFIELD, Mass - 

Amico J. Barone Jr., publicity 
director for the Eastern States Ex- 
position, will open his own publie 
relations firm here early next year. 
Barone has been with the fair for 
the past four years and will con- 
tinue to handle the exposition as an 
independent agency. 

Prior to joining the ESE, he was 
executive director of the Pioneer 
Valley Association and before that 
spent four years with the U. S. De- 
partment of State as a foreign 
service staff officer at the American 
Embassy in Havana and with the 
Voice of America in New York. 

British Columbia's 
'58 Round the World 
Race Starts May 1 

VANCOUVER, B.C. - Phileas 
Foggs of British Columbia's cen- 
tennial will begin their race round 
the world May 1 next year. Appli- 
cations and inquiries have come 
from Europe, the United States 
and from all over Canada. 

One woman wants to drive her 
own car, but regulations state that 
the journey must be made by 
scheduled carriers. A man wants 
to fly his own plane. Massy have 
inquired about local sponsors. 

Prizes for the winners will cost 
the taxpayer nothing. It is now 
assured that national and local 
sponsors will put up the $25,000 
top prize, and probably two others 
of $15,000 and $10,000 each. 

A committee of four has been 
formed to draft rules and inspect 
credentials of travelers, who must 
show they have crossed the equator 
and adjudicate on claims. They 
are Frank P. Bernard, chairmaN 
U. S. Consul -General Edward 
Trueblood, Allan McGavin, and air 
pioneer Maurice McGregor. 
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Dallas Fair Opens 
With Big Name Bill 

DALLAS -The 1957 State Fair 
sf Texas opened its 16-day run 
sere Saturday (5). 

With a strong and widely varie - 
sated program of attractions and 
Ictivities, the fair is believed to 
save a good chance of matching 
e exceeding last year's record at- 
endance of 2,672,253. 

Interest in the fair has been 
purred by the terrific demand for 
ickets to "My Fair Lady," which 
s in the Auditorium for 24 per - 
'ormances. Brian Aheme and Anne 
3ogers star in the national corn - 
)any which will show here. With a 
op price range of $4.95, slightly 
nore than Auditorium shows have 
seen scaled at in the -past, the 
how is given a good chance to 
lose past the box -office record set 
n 1950 by "South Pacific," which 
acked up a gross of $394,422. This 
was. believed at the time to be the 
argest box -office gross ever re- 
:orded indoors for a comparable 
Ietìod. 
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Popularity of the Auditorium 
show is -expected also to stimulate 
business at the fair's other top at- 
traction, "Ice Capades," which is in 
for 22 performances in the Ice 
Arena. 

The Aut Swenson Thrillcade is 
in front of the grandstand for 28 
performances, including five on 
Rural Youth Day, the opening day 
of the fair. Included with the 
troupe is Johnny (Crazy Otto) Mad- 
dox, ragtime pianist. 

The Javier De Leon Aztec- 
Mayan spectacular, with its ritual 
dances of ancient Mexico and the 
"Flying Indians," will be presented 
twice daily on the Magnolia Stage. 

Five fireworks displays by 
Thearle- Duffield, Inc., will be put 
on in the Cotton Bowl. 

Strong Midway Set 
Cliff Wilson is bringing in the 

lineup of shows for the midway, 
headed by Charlie Taylor's Cotton 
Club-Revue. 

For the first time in many years, 
the fair will not have a football 
game on the opening Saturday, 
but this will be offset, and then 
some, by the Rural Youth Day 
program. 

Among top names booked at the 
fair are pantomimist Jimmy Savo, 
in the 200 -seater Margo Jones 
Theater for 17 performances; Gor- 
don MacRae, starring in the free 
East Texas Day show in the Cotton 
Bowl, October 15; Pat Boone, in 
the Cotton Bowl, October 13; 
Songstress Lurlean Hunter, head- 
lining five free variety shows on 
Negro Achievement Day, October 
14; Hank Thompson and His 
Brazos Valley Boys, in daily free 
shows of country and western mu- 
sic, and Steve Schulte, another 
western music star, in daily free 
shows. 

Pat Boone, sponsored by Radio 
Station KLIF which also sponsored 
Elvis Presley before 40,000 in the 
bowl last year, will be backed by 
Candy Candido, comedian; the 
Commodores, a singing quartet, 
and Trixie, juggler. Tickets, being 
sold in record shops, are going at 
$1.25 in advance and $1.75 on 
the day of the show. 

In addition to Lurlean Hunter, 
the Negro Achievement Day va- 
riety shows will feature Ernie 
Fields and his orchestra, comics 
Butterbeans and Susie, and the 
Three Leegers dance duo. 

PLASTICS FIRM 
FAIR EXHIBITS 
GET ACTION 

LOS ANGELES -- Uni- 
versal Plastic Laminating 
Company is using fairs to sell 
its sealed -in- plastic service as 
well as to line up distributors. 

Joe Archer, head of the 
firm, has bad sealed -in plastic 
booths in commercial build- 
ings at the Santa Clara Coun- 
ty Fair and the Kern County 
Fair. His backboard advertis- 
ing carries the notice that 
franchises are available. 

The booths at the fairs have 
done exceptionally high con- 
sumer business, . Archer said. 
He added that in San Jose, 
scene of the Santa Clara fair, 
a number of franchise deals 
were made. 

Chicago Firm 

Buys Interest 

In Evens Corp. 
CHICAGO - Frank Feinberg 

and Jerry Goby, operators of the 
Acacia Printing Company here, 
have purchased an interest in 
Evans Park & Carnival Device 
Corporation, manufacturer of 
games.for the outdoor business. 

The firm has been moved to 
2855 North Halsted Street, but 
there will be no change in its line 
of games and accessories, Feinberg 
said. 

Fanchon Inks 

Orange Show 
SAN BERNARDINO. Calif. - 

Fanchon & Marco of Hollywood 
will book and produce the audi- 
torium stageshow at the National 
Orange Show here, April 10-20, 
G. Walter Glass, manager, said. 
For the past five years, the shows 
have been booked and produced 
by Schepper Bros. Theatrical 
Agency of this city. 

The 11 -day show is being held 
approximately a month later than 
in former years. The change was 
made in an effort to obtain better 
weather. 

Rain Smacks First 
Days at Charlotte 

CHARLOTTE, N. C.-A week- 
end of rough weather extended Into 
mid -week nere to spoil the open- 
ing of the Southern States Fair. 
The five -day event had rain in- 
trude on its preparatory work Fri- 
day (27), and the vet weather 
continued to the official opening qn 
Tuesday (1) and the second day 
as well. 

The opening night's grandstand 
show, the CAC- Hapsid Inter- 
national Follies ", was presented 
in the rain to a light crowd. On 
Wednesday night the skies cleared 
sufficiently for another slim turn- 
out. George Hamilton IV and Jul- 
ius La Rosa alternated as features. 

The fairgrounds crew dumped 
shavings to keep the ground from 
mudding up. The sun finally 
broke thru on Thursday and a fine 
response was instantly noted at the 
gates. 

The Jack Kochmann Hell Drivers 
were rained out on Wednesday 
(2). Joie Chitwood and his thrill 
show unit were booked in for ap- 

pearances Thursday afternoon and 
Saturday night. Other grandstand 
feature was NASCAR al to model 
stock car racing on closing day, 
Saturday (5). 

Offered this year was the 
"Dream Home" with the local 
Optimist Clubs participating in 
the ticket sales. 

The various features installed by 
Dr. J. S. (Doc) Dorton, including 
the old town, molasses mills, mill 
wheel, fowl exhibit, and other units 
were getting their usual heavy in- 
terest at mid -week. Attendance 
was sharply down for the early 
days, however. 

Dorton reflected on the persist- 
ence of unfavorable weather this 
season, which earlier hit his Shelby 
Fair on all but two days. The 
James E. Strates Shows plays Shel- 
by, Charlotte, which is managed by 
son, Sid Dorton, and the Dorton - 
managed North Carolina State 
Fair in Raleigh The "Dream 
House" there kill be participated 
in by the Lions Club. 
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ARENA REVIEW 

'Black Watch' Offers 
Eyeful of Pageantry 

By IRWIN KIRBY 
NEW YORK -If its opening 

appearances were any indication, 
the Hurock- imported Black Watch 
aggregation should be musingly re- 
ceived and heavily attended all 
along a route of 60 communities. 
To satisfy the fascination of pomp 
and pageantry, the outfit presents a 

multitude of bagpipers, a smart 
regimental band and eight compe- 
tent Highland dancers. 

What it adds up to is a night 
of martial and folk tunes and 
dances, with the kilted and plumed 
performers offering a kind of dis- 
play most Americans have been ex- 
posed to only thru pictures and 
words. There is no disappoint- 
ment anywhere in the program. 

Two distinct units are employed, 
the band and the pipe -and -drum 

group, each consisting of four doz- 
en men. The dancers complement 
both and also perform alone in 
sword dances and reels. 

Aside from the stirring and, 
at times, mournful qualities of their 
music, which evokes a wide range 
of emotional responses in the view- 
er, the Black Watch impresses 
strongly with its variety of forma- 
tions. Given alt entranceway wide 
enough for four men to pass 
abreast, it exchanges its units al- 
most unnoticed and without skip- 
ping a beat. 

Rotating Units 
Basically, the program consists 

of alternating units. When one 
nears completion of its number. it 
continues playing and proceeds to- 
ward the exit along one side of the 
arena, where it is blacked out and 

marches off. By this time the suc- 
ceeding unit hu strode onto the 
floor. Sometimes they pass each 
other side by side; sometimes they 
thread thru one another. The ef- 
fect is one of a superbly trained 
drill organization to which the 
skills of playing military music 
come as second nature, 

When the entire 100 men are 
assembled on the floor and step 
off to "Scotland the Brave' the im- 
pulse to rise and cheer is a diffi- 
cult one to subdue. In Madison 
Square Garden, where Scotsmen 
of various, generations packed the 
house, this impulse was happily 
yielded to. The audience attitude 
varied from respect to frivolity, 
solemn for slow marches like "The 
Soldier's Return" and loud in voice 
for the likes of "Annie Laurie" and 
"Ye Banks of Braes." 

Three shows were a safe bet in 
New York for all were jammed. 
For the most part, the rest of the 
Black Watch's tour consists of one - 
day stands. 

\Vhat can be said definitely is 
that the Black Watch aggregation 
with its pipes, drums, regimental 

(Continued on page 76) 

In Arenas, in Coliseums, Before Grandstands 
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Produced by Master Showmen 
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to Rockefeller Moro, New York 30. Phone: COlumbr 5 -7035. 

ARENAS & AUDITORIUMS 

Roller Skating Starts Big, 
Retains Power at Richmoi d 

By TOM PARKINSON 
.rr 

NOT MANY ARENAS offer roller skating sessions, and j(eLn 
Raine, manager of the Arena at Richmond, Va., declares they 

are missing a strong potential. Skating at his building grossed 
$55.000 in its first year, and that was nearly half of the building!s 
total income then. 

There is no problem about the floor, Raine declares. if a laird 
maple basketball floor is available. Skating causes no damage to 
the floor when the types of skate wheels are limited. it 

In Richmond the skating story starts 10 years ago; that's wjten 
the rink was discontinued. About eight years later the city built 
its Arena and counted from the first on a skating program- This 
involved the floor, a skate and accessories shop and an issue room. 
They opened with a stock of about 400 pairs of rental skates, but 
within the first 60 days they made two more additions of 400 pairs 
each. This and a skate repair shop meant an investment of from 
$12,000 to $15,000, Raine estimated. 

RICHMOND ARENA schedules skating sessions at all open 
times. In an open week, this would include 7:30 to 10:30 sessions 
nightly, plus Saturday sessions at,10 -12, 2 -5 p.m., and 7:30 -11 p.m. 
A Senior Skaters' Club has the floor 6 -7 p.m. Tuesdays and Thurs- 
days. Iunior Skaters have it an hour on Saturday. Girl and Boy 
Scout Skaters' Club meets from 5 to 6:30 p.m. Fridays, and all club 
members are admitted for skating 5 -7 p.m., Sundays. Wednesday 
afternoon is free to mother -child combinations, which draw a dozen 
mothers and about 80 youngsters from two to 12 years old. - 

Most business comes -from children about 14 years old, and 
they often come several times a week. Admission is 50 cents and 
that includes use of clamp skates. But shoe skates are rented at 50 
cents per session. When the Arena reopened for the season in Sep- 
tember, the first day was free and attracted 675 skaters who paid. 
$80 in skate rentals. An average session draws about 110 people, 
and these range up to 30- year -olds on week nights. The three 
Saturday sessions pull about 125, 250 and 400, respectively, with 
admission cut to 23 cents on Saturday mornings, The Arena doses 
on !tfondays. 

About 60 per cent of the customers bring their own skates. 
This meant good business for merchants at the outset. Now the 
building also sells skates, and Raine tells that sales of skates at $75 
or $100 are frequent - 

RAINE AND OTHER authorities have analyzed the question 
of introducing ice skating but have found that the building is not 
Suited to this. Moreover, altho ice shows are successful in the Arena, 
they create only observer interest and there is little or no demand' 
for public skating in Richmond. This is unlike some other Southern 
cities where ice skating has been successful under different conditions.. 

In the Arena's first year it did very well with skating business, 
The second year was down somewhat, altho having the national roller 
skating championships in the Arena was yorofitable itself and in- 
creased interest in skating. Noon the third season is a month old 
and Raine states that skating business is running far ahead of last 
year's. He believes it's a going thing in Richmond and could prove 
as successful in other cities as well. 

Boston Plans 

For Auditorium 

Make Progress 
BOSTON --The city auditorium 

commission tentatively has decided 
to build the new $12,000,000 civic 
auditorium in a section of the big 
Prudential development. which will 
give Boston a $50,000,000 'Radio 
City.' 

Mayor John B Hynes asked the 
city council for approval of a loan 
order for the $12,000,000. The 
request has gone to committee and 
is assured for a favorable return. 
Hynes said the commission also 
agreed to purchase about 140,000 
square feet from Prudential for the 
auditorium, which will seat 6,000. 

Bill Hawkins 
In 35th Year 

SIOUX CITY, Ia. -Bill Hawk- 
ins' Mid -West Enterprises here is 

observing its 35th anniversary this 
month. The promotion office is 

handling the ` :No Time for Ser- 
geants" appearance November 4. It 
also handles the Doyle Harmon - 
Tom O'Loughlin promotions,which 
include ice shows. The office works 
with 200 newspapers in a 175 -mile 
radius. 

Borger, Tex., 
Builds Arena 

BORGER, Tex. -A new aren 
with seating for 2,000 persons 
being built here. The structure 
the third of its kind to be buil 
others are in Hawaii and Virgini 
The building has a stressed -s 
aluminum dome. 

The area is expected to be coni 
pleted in time to house an oil expo 
sitiat October 17 -19. The Borge 
Civic Center was authorized in 
bond issue referendum of last July 

Follies Runs 
Ahead of '56 

CHICAGO- Advance for "It 
Follies" here is running a litt 
ahead of last year's. Meanwhil 
the show's St. Louis run opene 
with a slight increase over 195@8 

mediocre business. The Shipstad 
and Johnson icer began at LLLLLLQQQQQQ 

Angeles with a record- breakin 
business. Denver followed with 
powerful 52,000 -paid in a total t 

56,000 available seats for the rut 

Thayer Visits 
Europe Arena 

PARIS - Merton E. They 
manager of the International A 
phitheater, Chicago, is on a tour 
Europe which already has talc 
him to 12 expositions, scores i 

auditoriums, arenas and ope 
buildings in seven countries. 
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Carnival Routes 
Send t0 

2160 Patterson St. 
f F Cincinnati 22. 0. 

-1 Am. Co.: Steele, Mo. 
lamo Expo.: DeRitter, La.; (Fair) 
Sulphur 14 -19. 

musements of America: (Fair) 
Henderson, N. C.; (Fair) Sumter, 
S. C. 

lute Grass: (Fair) Monroe, La.; 
Alexandria 14-19. 

luck, O. C.: Monroe, N. C.; Harts- 
ville, S. C., 14 -19. 

lurks, Harry: Amite, La. 
lurkhart, No. 1: Jonesville, La.; 

Pitkin 14 -19. 
'yen Bros.: Ruston, La. (Season 

ends.) 
:apital City: (Fair) Americus, Ca.; 

Dawson 14 -19. 
: arpenter Bros.: St. Marys, O. 

(Season ends.) 
:atlett Greater: Goliad, Tex., 10- 

12. 
etlüs & Wilson: (Fair) Greenwood, 
S. C.; (Fair) Spartanburg 14-19. 

: haros, Jimmie: (Fair) Winches- 
ter, Ind 

(Continued on pace 86) 

Circus Routes 

{catty, Clyde: Levelland, Tex., 7; 
Hobbs, .N. M., 8; Carlsbad 9; 
Lamesa, Tex., 10; Big Spring 11; 
Abilene 12; Austin 14; San An- 
tonio 15; Uvalde 16; Laredo 17; 
McAllen 18; Weslaco 19; Ray- 
mondville (mat.) 20; Corpus 
Christi 21; Beeville 22; Victoria 
23. , 

:arson & Barnes: Lordsburg, 
N. M., 7; Duncan, Ariz., 8; 
Safford 9; Wilcox 10. 

',lyde Bros.: Dodge City, Kan., 7- 
8; Hutchinson 9; Salina 10 -12; 
Lincoln, Neb., 15-18; Fremont 
17; Worthington, Minn., 19; 
Sioux Falls, S. D., 21 -22. 

;ristiani Bros.: Roanoke Rapids, 
N. C., 7; Tarboro 8; Williamston 
9; Washington 10; Morehead 
City 11; Jacksonville 12. 

)avenport, Orrin: Utica, N. Y., 
15 -19. 

lagen Bros.: Owensboro, Ky., 7; 
Hartford 8; Franklin 9; Russell- 
ville 10; Gallatin, Tenn., 11; 
Springfield 12. 

Celly -Miller: Crossville, Tenn., 7; 
Cookeville 8; Sparta 0; Tulla- 
homa 10; Winchester 11; Fay- 

INSURANCE 

IDA E. COHEN 
175 W. JACKSON BLVD. 

CHICAGO, ILLINOIS ' 

FOR SALE 
Portable Power Cable 
4,500 H. sli . 4.undoctor, 

eso N. Ienernga its N. 
IAN ft. se ea. 4 conductor, 

260 N. lengths 450 N. 
450 N. -6 ga. 3 conductor, 

ISO Ñ. le.ths So, ft. 
L000 ft: .4 ea. 1 conductor, 

2503061,000 M. NMthf 360, ft. 
1,015 N, R ea. 3 conductor, 

250400 M. lens s 97, ff. 
BRAND NEW - NEOPRENE JACKET 

PRICED BELOW WHOLESALE 
DIAMOND ELECTRIC CO. 

1230 LyeU Am. Rochester 6, N. Y. 

DPEN A DRIVE -IN THEATRE 
AT LOW COST 

gew and guaranteed rebuilt equipment from 
0,595. Time payment available to 'moon.. 
1oli parties. Write. giving location and 
amber of can. SPECIAL OFFER! Tempered 
datonite Marcum* Letters, 4 ̂ , 35d; 8 ", 500: 
0", 606. S. O. S. CINEMA SUPPLY CORP. 
Ewe. L. 602 W. 52 St., New York 19. 

MINN Mlllt I017IES 
longer beeense at re. 

. forced rlDa Weighted np 
o g IDa 

$4.50 ea. r wept: 7 
Addlnonat wta 1100 lb. 

[secession Seppiy Cs. 
e16 Serer Rd.. Toledo 13, 0. 

etteville 12; Lewisbsirg 13; 
Franklin 14; Columbia 15. 

Polack Bros. Westens: Denver, 
Colo., 11 -17. 

Ringling Bros. and Barnum & 
Bailey: San Diego, Calif., 10- 
13; Los Angeles 15 -20; Albu- 
querque, N. M., Nov. 1 -3. 

Strong, John A.: (Fair) Fresno, 
Calif., 7 -9. 

Miscellaneous 

Autry, Gene: Boston, Mass., 13 and 
16-27; St. Louis, Mo., Nov. 5-10. 

Black Watch Band & Pipers: To- 
ledo, O., 8; Chicago, 111., 9; East 
Lansing, Mich., 10; Columbus, 
O., 11; Detroit, Mich., 12; Fort 
Wayne, Ind., 13; Louisville, Ky., 
15; Troy, O., 18; Cincinnati 17; 
Indianapolis 18; Kansas City, 
Mo., 20. 

Burke's Wild Cargo: (Fair) Jackson, 
Miss., 7 -12. 

Green, Dr. Morton, Hypnotist: 
Broken Arrow, Okla., 7; IIam- 
burg, Ark.. 8; Nonata, Okla., 
10; Pryor 11; Eureka, Kan., 12. 

Hitler's Auto: (Fair) Jackson, Miss., 
7 -12. 

Matchstick City: (Fair) Dallas, 
Tex., 14 -20. 

Meier's, Josef, Black Hills Passion 
Play: Charlotte, N. C., 8 -14; 
Wilmington, 16 -19; Charleston, 
S. C., 21 -25. 

No Time for Sergeants: Charles- 
ton, W. Va., 7; Huntington 8 -9; 
Wheeling 10; Reading, Pa., 11- 
12; Bloomington, Ind., 14; Kal- 
amazoo, Mich., 15; South Bend, 
Ind., 16; Columbus, Ind., 17; 
Lafayette 18 -19; Iansing, Mich., 
20; Toledo, O,, 21 -22. 

Rabbit Foot Minstrels: Hughes, 
Ark., 7; Marianna 8; Turrell 9; 
Newport 10; Augusta 11; Brink- 
ley 12. 

Royal Ballet, (Sadler's Wells): Bos- 
ton; Mass., 8 -12; Philadelphia, 
Pa., 14-19; \Vashintgon, D. C., 
21 -25. 

Ice Shows 

Holiday on Ice of 1957: Shreve- 
port, La., 7 -8. 

Holiday ois Ice of 1958: Provi- 
dence, R. I., 7; Troy, 0., 9 -14; 
Fort Wayne, In(l., 15.20. 

Ice Caparles, 17th Edition: Dallas, 
Tex., 7-20; Corpus Christi 22- 
27. 

Ice Capadcs, 18th Edition: Phil- 
adelphia, Pa., 7 -16; Charlotte, 
N. C., 18-24. 

Ice 'Vogues of 1957: Jackson, Miss., 
7 -12; Lake Charles, La., 14 -18; 
Port Arthur, Tex., 19 -20. 

Shipstads & Johnson's Ice Follies: 
Chicago, Ill., 10-27; Detroit, 
Mich., 29 -Nov. 10. 

Jacksonville 
Plans Arena 

JACKSONVILLE, Fla. -- 'Die 
city has taken title to a site chosen 
for a new Municipal Auditorium. 
The site cost $1,000,000 and the 
proposed building is expected to 
cost about $3,500,800. 

MISS AMERICA SIGNED 

Beauty and Balloon 
High in Pepsi Plans 

NEW YORK -With Miss Amer- 
ica as a drawing card and Miss 
Vermont as her advance drum- 
beater, Pepsi -Cola's outdoor pro- 
motion chief, Roy Jones, figures to 
make the nation even more Pepsi 
conscious in 1958. 

This season's campaign saw more 
than 1,500 prizes of respectable 
value distributed under the com- 
pany banner, in addition to the 
proven giveaways of Shetland 
ponies and Thunderbird Juniors. A 
new element was truck banners, 
used to promote fairs and carnival 
dates. 

Miss America, Jones says, will be 
a guest of Pepsi at the Chicago 
conventions this winter, and will 
make a banquet appearance. She 
will appear at major fairs and other 
outdoor events next year. 

In stimulating bottlers along the 
trail of promotion mindedness, the 
firm this year has had the Sky 
Kings' aerial act at the Kentucky 
State Fair, Louisville, a square 
dance group at Memphis, and a 
big stage for talent offerings at 
Dallas. A huge bottle crown ovas 
featured before the Sky Kings' high 

year with the company, coming 
after a long career in the outdoor 
business. 

One of the big promotions for 
next year is expected to be Pepsi's 
five- story-high captive balloon. 
There will be a huge supply of the 
carbonated drink wherever the bal- 
loon is- shown, 

Buck Promotes 
L. A., Chicago 
Expositions 

LOS ANGELES - Upcoming 
events promoted by Show Manage- 
ment, Inc., headed by Werner 
Buck, are headed by the firm's 
first handling of the Sportsmen's 
and Vacation Show at Chicago's 
International Amphitheater, Febru- 
ary 21 -March 2. Its 13th annual 
Los Angeles Sportsmen's and Va- 
cation Show will be at Pan - 
Pacific Auditorium April 10-20. 

potes. Organization also will have the 
Jones ovas a visitor to fairgrounds Creat Western Boat Show; Los 

at Minneapolis, Milwaukee, Detroit, 
Syracuse and Louisville, and will 
have visited some 20 fairs before 
the season is thru. At each spot 
he is active in stimulating bottlers 

Angeles, January 10 -19, and the 
Los Angeles Trailer Life Show. 
The Buck organization is handling 
the promotion of the Ringling- 
Barnum circus in several Califor- 

to have stronger representation on D11 stands currently, and may take 
the fairgrounds. It is his seventh more Ringling dates elsewhere. 

Spokane Expo 
Multiplies 
Attendance 

SPOKANE, Wash. -A record 
52,000 paid admissions were 
chalked up for the Spokane Home 
Show, ending September 15 at the 
Spokane Coliseum. Previous high 
ovas last year's 18,000. Managing 
director Tom O'Laughlin gave 
much credit to singer Connie 
Haines and Buddy Merrill and Lar- 
ry Hooper of the Lawrence Welk 
show. Three turnanays were re- 
ported in the seven days. Tickets 
were 90 cents general admission 
and $1.50 reserved seats. 

Rex Allen 
Heads Rodeo 

CHICAGO- Western star Rex 
Allen heads the annual rodeo at 
the International Amphitheater 
here October 9 -20. The rodeo is in 
conjunction with the International 
Dairy Show, whirls runs October 1 

9 -15. Sunday night shows will 
start at 5:30 p.m. Saturday mati- 
nees and nightly performances are 
at 2 and 8 p.m. 

WHERE ARE YOU WINTERING? 
Kindly fill out this blank and mall to The Billboard, 

2160 Patterson Street, Cincinnati (22), 0., for our records 
of circus, carnival and tent shows to winter quarters: 

Title of Show 

Kind of Show 

Owner 

Manager 

Winter Quarters Address 

Office Address 

Home Show Okay 
At Clinton, N. Y. 

CLINTON, N. l' -More than 
two dozen exhibitors from the local 
area were contracted for Ilse three - 
day Oneida County Home Show, 
held Friday thru Sunday (27 -29) 
in Clinton Arena. Director of the 
event was Ed Slusarczk. Results 
were satisfactory, it was reported. 

Participation displays for patrons 
included handling of ready -glued 
wallpaper, aerosol spray painting 
and tryouts of kitchen equipment. 
Retail stores in the county handled 
18.000 advance sale tickets. 

Talent included the Kings, acro- 
batic dance; Countrymen, Western 
band; Elaine Carlson, vocalist, and 
a Saturday- Sunday magic show. 

seH411.4A 

WHIRLWIND 
Candy Floss Machine 
H ere's the machine that pays for 
Itself by extra profit It makes for 
you. Top Production. V :brot:onless, 
D ependable; Troublefree Opera- 
tion, Long Life, Eosy to Run. Out- 
sells other makes two to one, 

PRICE $275.00 
Get details now Line up all your 
Snow, Floss, Popcorn, Apple and 
Grab equipment and supplies from 

Gold Medal Products 
$ 316 E. Third St, Cincinnati 2, Ohio 
e++41.4.1.HWV4404++. 

follow 
the 

leader 
If you went 

Pewee 
service-. - 

Hop on the 
Lena - kin the thew 
sands Showmen who Insure with an 
Agency often only the Seat. 

(HARLES A. LENZ 
"The Shewmea's Insures. Man" 

1491 Fourth St., North 
St. Petersburg, FIS. 

Phases: .121-7-5914 

ONE BALL BOTTLES 
No. 11719-1 lb. Bottle 55.00m. 
No. g710--6 lb. Softie 
No. 5005 -12. ball 11.40 dr. 

BURS-POODLES 

26" SUR C 
$20.00 

30" BEAR Cé en 
r $2530 

14" SI0I116 P0001E 

$12.75 F.O.S K. C. 

hpetlal prltn on Bean, Poodles. TIOar 
a Lespares F.o.e. E.N. Asse a cemvlere 
Ilse N PIUM TOYS and Bonunion Mer- 
charMise. 

Wisconsin Deluxe Co. 
1902 No. 3rd fi. Mi.aukea 19, Wis. 

INSURANCE 
For the Amusement Industry 

SAM` SOLOMON 
"The Showfolks' -:Insurance bias" 

5009 N. Sheridan- Road; Chicago, Illinois 
Phone: LOnetleaih.1.5555 or 5576 

VIIPUBLIC NEARING MINIMUM WAGE 
OF =YORK DEPARTMENT OF LAIOR 

Pursuant to Srilon 656 of the Labor Law. Me Amusement and Reereatbn Mlnlmum N' age eoarel prior to ecommendlnR mlalmtm gt landerda for the Amusement red itloD Indtralr7 In New York Slate, wnl hold public bearings for-Interested Dartle! hl: 
Rochester Friday, October 25, 1937 

N 111 a.m. 

Albany 

New York Car 

FridsY, VemW 1, 937 
aNOrloamr . 

1 

FridaY, NovemOer e, Iri7 
af roe.m. 

Rochester Chamber of Commerce 
Awmbly Mall 
SS st. Paul Street 
Rochester, New York 
Assembly Chamber -3rd !leer 
Pete cepuN 
Albany, New Ye. 
Wendell 1. Winkle Memorial 
AWfle s,4 
ireedorn trouts r 

e 
rVO 

r 1h 11 , 
Sig: 

Yerk 
DEFINITIONS 

1. Amusement and Recreation Industry, The ^ATti semen! red RecreNfon Indu,t ry" ie delíned to Inclutle all eWblfalwents whose primary aryles la to Drovide cement, entrtainment, or retreat ton, lncluding eWbllMmenu which produce 
and Dute motion Dictares and scrsicee awed to U., such ay casting and 
rental o! olio,, Dirtun rums, or tsuips,tnL 

The Industry Np includes owner, lawee0. and cons ours:.. hone business 
Is Incltlentat thereto or In connection NerewiN, ore Dart theraM. and ateh servItca 
as are allied thercwiM. 

The Industry Includes but la not 11..1 to mollo,, yytetre and other theaters. 
danse hale and Nn 5,ks.oama, bowling b11WW Dulon, rinks, 
rltlinR academler, race locks, end !rave" Decks and entera, penny 

MI tl fl ld 

amusement and rarcátlo,, establfa11=r4 tech as 'heck rooms and parklnR tata. 
7Te Industry excludes (a) edablldlmen4 enRaóed 1n the openllon f radio anU 

41evLdon broadcastlnR stalloa+, and tD) nonDrotit orgaZatlons orpnhed ezcludv<ly for elidou, charitable, ar educational Durpofe/, t e. Ployer. Women 21 yeah of age and over act W workers of either sex 
under the age of 2l year employed fo the amusement and rareatfon Industry. 

tPUrmant ro S.Mfon ils of Article 19 of the Labor Law, 11 of Use provisions 
of a minimum wage order apPl7 also to males 21 years of age and over.) 

Paul R. Heys, CheIrman 
Amusement and Recreatlan Minimum Wage hoard 

ar ado and other cofmopented emusement-0eNCe D +dors, a e c e rems, 
ball parka and daOluma, awltnminR Doota, Deaehes, rymnadums and dendt[ia1nR 
satana, Rolf tourets, Lennb coUrt0. carnlvaL. circuses, bosthoufea, card clubs, and orner similar eatabUSn u well as play-pr g or other e trr 
protluclnR companies, theatrical agenU. UetN Dnken, and Drofeselonal aDOrts pro- matera 7Te Indust Nan includes allied lerv lccs o rated In conneellon w7M 

October 1, 1957 

GIVE TO DAMON RUNYON CANCER FUND 
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THE FINAL CURTAIN 
PRIDDY -Claire, 

52 former dancer and midway 
talker, September 27 of chronic 
diseases, at Jewish Hospital, 
New York City. Born February 
13, 1905, she had show experi- 
ence with the James E. Strates 
and World of Mirth shows, Re- 
vere Beach, Mass., Hubert's Mu- 
seum in New York, and with the 
Ringling Circus. She was an 
active member of the National 
Showmen's Association Ladies' 
Auxiliary, and edited its news - 
paper. Services were in River- 
side Memorial Hospital, and in- 
terment in Beth David Ceme- 
tery, Elmont, N. Y. Survivors in- 
clude a son, Lawrence Wickey. 

FOWLER -W. E., 
81, performer on "Hillside Hoe- 

.down" on WEHT -TV, Hender- 
son, Ky., September 28 in Vet- 
erans' Hospital, Louisville. Sur- 

- viving are his widow, son and 
daughter. Burial in Zachary Tay- 
lor National Cemetery, Louis- 
ville. 

FOWLER -Bennie, 
64, circus agent and band- 
master, of a heart attack at his 
home near Montgomery, Ala. 
Burial was Tuesday (1) at 
Montgomery. Surviving are his 
widow and a son. Fowler was 
a musician and later band 
leader with several circuses, in- 
cluding the Mighty Haag Circus 
In the early 1920s. In 1929 he 
was bandmaster for the Kings' 
Cole Bros.' Circus. In other 
years he was with Arthur Bros., 
Hagenbeck -Wallace, Sells -Floto 
and Rogers Bros. By 1950 he 
had become an advance man 
and was general agent for 
Dailey Bros.' Circus. Subsequent- 
ly, he was contracting agent for 
several shows, including King 
Bros.' Circus. He retired from 
the road and was director of 
enrollment at a Montgomery 
business college. In that period 
many shows retained him for 
advice and assistance in con- 
tracting the South. 

CRISAFRULLI -John, 
82, advertising man and agent 
for The Billboard on Frontier 
Shows, recently near Williams, 
Ariz., when the car he was driv- 
ing was hit by a freight train. 
He had been with Frontier 
Shows for the past three years 
after spending a number of years 
on Monte Young Shows and 
other midway organizations. 
Grisafrulli was generally known 
as Papa John in the business. 
His widow, Jessie, survives. 
Services were held September 
30. 

HEIMAN- William (Tubba), 
53, member of the Miami Shov- 

I Wish to 
Personally Thank 

All showmen. known and unknown, 
also the City of Hope for their 
generous help and consideration 
given 

Charles'Pudd' Cooper 
In this time of trial. 

Mrs. Dolores Cordon 
& Family 

In Loving Memory 
of My Dear Wife 

CLEONE IRMA 
CRONE 
Passed Away 

October 10, 1953 

Gone But Not Forgotten 
JAMES E. CROWE 

Husband 

men's Association, September 22 
in Richmond, Va. He was a 
veteran carnival concessionaire. 
Burial in Showmen's Rest, 
Miami. - 

KILPATRICK -John, 
51, concessionaire for Conway 
Concessions and formerly with 
Royal American Shows, Septem- 
ber 27 in Richmond, Va. He was 
known as Carolina to most in 
the business. Burial was in 

Kinston, N. C. 

LARWILL- Lillian Craven, 
105, ' at Kansas City Sunday 
(September 29). Her first hus- 
band was Stewart Craven one 
of the pioneer trainers of + ele- 
phants for American circuses 
and developer of methods and 
stunts that have become stan- 
dard. She was a chariot rider 
and appeared in specs. Together 
they were with such shows as 
Adam Forepatigh, Cooper & 

Bailey and the P. T. Barman 
Greatest Show on Earth. This 
was in the period starting in 
1868 and continuing until after 
the combination of the Bailey 
and Barnum alisos. 

LEA -Albert Ii., 
85, former manager of \tultino- 
mah County Fair, Gresham, 
Ore., and a veteran fair execu- 
tive, September 25 In a Long - 
view, Wash., rest hone. in ad- 
dition to being associated with 
the Gresham fair for 18 years, 
he had been an officer in the 
Western Fairs Association and 
a director of the International 
Association of Fairs and Exposi- 
tions. He retired in 1950. Sur- 
vivors include luis daughter, Mrs. 
James C. Miller Jr., and two 
granddaughters. 

LUCAS -Jack, 
53, carnival general agent, Au- 
gust 17 of a heart attack at his 
home in Pensacola, Fla., it has 
just been learned. During his 30 
years in show business he had 
been connected with the Morris 
& Castle, C. A. Wortharn, Bea- 
nies Bros., Cavalcade of Amuse- 
ments and Magic Empire shows, 
among others. Survived by his 
widow. Burial August 21 in Pen- 
sacola. 

PICKARD- Elisha (Pickees), 
89, former co -owner of Red- 
wood Empire Shows and gen- 
eral agent for shows on the West 
Coast, September 21 in Red- 
ding, Calif. Burial in that city. 
(See Carnival Department for 
Details.) 

POLAND -Jaynes H. 
81, operator of a traveling medi- 
cine show for over 35 years, 
September 29 in Kansas City, 
Mo. Ile formed his med show 
early in the century and sutured 
it thru the country until 20 
years ago when he retired. 
Survivors include a daughter, a 

brother, a sister, one grandson 
and two great -grandchildren. 

SCHWACHE- Charles (Frenchy), 
74, caretaker of the Miami 
Showmen's Association club- 
rooms since 1944, September 29 
in Miami. Cremation in Litlt- 
gov's Mortuary, Miami. 

STEIN -William A., 
59, veteran of 44 years in out- 
door show business, September 
22 in Connellsville, Pa. During 
the past season he had been a 

concessionaire on Cetlin & Wil- 
son Shows and previously he 
had been with Penn Premier and 
Thomas Joyland Shows. Survi- 
vors include his mother, itirs. 
Margaret R. Stein Bird; two sis- 
ters, a brother, two half sisters 
and a nephew. 

WILSON -Mrs. Emma, 
79, former operator of a Mil- 
waukee theatrical boarding 
house and at one time a member 
of the Windsor Theatrical Stock 

COLD, RAIN 

Weather Cuts 

Okla. Fair 

Gate Sharply 
OKLAHOMA CITY - At- 

tendance at the weather- whacked 
Oklahoma State Fair, which Sat- 
urday (28) closed its eight -day 
run, was 305,616, down from 429: 
550 of last year. 

Rain and threatening weather 
jolted the early days of the fair. 
Rain hit opening day and Saturday, 
while threatening weather slashed 
attendance Sunday. Normally the 
first Saturday and Sunday are two 
of fair's best days. 

The fair also was hurt by the 
semi -centennial exposition which 
had pre -dated it by several months 
on the grounds. Other events held 
in many communities thruout the 
State its connection with the State's 
semi -centennial observance also 
hurt. 

Cold nights held down night 
grandstand attendance. "West-0- 
Rama" was offered nightly, except- 
ing closing night. The cold night 
weather also cut down midway 
business. 

The Royal American Shows 
were off about 18 per cent in ride 
and show receipts. 

Frank Winkley presented four 
auto races the final four after- 
noons of the fair. These and the 
closing night auto races, also 
staged by Winkler, drew crowds 
up to past fair levels here, Pete 
Baker, fair manager said. 

Bakersfield Mark 
Continued from. page 72 

eat midway reported strong busi- 
ness, confirming Clendennen's 
statement that spending was up. 
Lee Garland veteran cotton candy 
and non -carbonated drink conces- 
sionaire, said he was well pleased 
with his gross. Alex Freedman, 
who had novelties from fence-to- 
fence because of a contract as- 
sumed when he bought the San 
Francisco business of the late Phil 
(Trader) Horn, declared that the 
take was up to expectations. Pearl 
and Joe Archer, making their first 
appearance here with fudge, taffy 
and sealed -in plastic, indicated that 
the take was most satisfactory. 

West Coast Shows played the 
midway. 

Company, Chicago, and the Lin- 
coln J. Carter Company, Sep- 
tember 27 in that city. Her late 
husband, John L., at one time 
was a performer with the Lew 
Dockstatter, Primrose & West 
and Beach & Bowers minstrel 
shows. A surviving son, E. A. 
(Doc) Wilson, is a former vaude 
magician who also had been as- 
sociated with magician Howard 
Thurston and who put in 15 
years with the Dotlson't World's 
Fair, Johnny Ji Jones, Rubin & 
Cherry and Royal American 
shows. Also surviving is a 
brother, Adolph Dossman, Kan- 
sas City, Mo. Services September 
30 and burial in Wisconsin Me- 
morial Park, Wisconsin. 

MARRIAGES 

BUTTERS -WOOD- 
Janice Wood, Charleston W. Va., 
non -pro, and Donald Butters of 
the World of Pleasure Shows, 
September 12 in Corinth, Miss. 

KEEFER- COWELL- 
Evelyn Cowell a n d Harold 
Keefer, September 12 in Corinth, 
Miss. Both are with World of 
Pleasure Shows. 

Little Rock Tension Damaging 
Continued from page 70 

The tensions remained -and at- 
tendance continued down. 

There were no untoward inci- 
dents on the grounds. 

Some of the city's Negro clergy- 
men Sunday (27) had urged mem- 
bers of their congregations to re- 
frain from attending the fair, urging 
this on the basis that some : acial 
outbreak might occur. 

The fair took no noticeable spe- 
cial police precautions, according 
to Byrd. 

"We had decided that the pres- 
ence of an unusually large number 
of uniformed police might serve to 
spark- rather than prevent any 
trouble," Byrd pointed out. 

At the end of five days, Byrd 
said he was extremely happy such 
a decision had been made. The 
results of it, he added, should sug- 
gest the same decision by other 
fairs in areas torn over the school 
segregation issue. 

The attendance of close to 100 
U. S. paratroopers who came out 
singly or in twos and threes Thurs- 
day (3) went practically unnoticed 
by other fairgoers. 

Faubus Attends 
The respected Negro- producer 

Leon Claxton and his all -Negro 
cast in Harlem in Havana, featured 
with the Royal American Shows on 
the midway, went on as usual. 

Governor F a u Y u s meanwhile 
made a personal appearance in the 
arena, where Gene Autry and the 
Little Rock born -and -reared Gail 
Davis (Annie Oakley of TV fame) 
headed a Cremer rodeo to present 
a gold Arkansas Travelers' plaque 
to Gail-a presentation which made 

Dotten, Kendall 
Continued from page 70 

Latscha will continue to function 
as advertising director in the Cin- 
cinnati office." 

Prior to joining The Billboard in 
1945, Dotten served as Rublicity 
chief for Lucky Teter s Hell 
Drivers troupe and from 1940 to 
1942 as public relations head of 
New York State Fair, From 1942 
to 1945 he was in the Army. Upon 
his discharge lue joined the Chicago 
editorial staff of The Billboard. In 
May, 1949, he was named outdoor 
editor. 

Robert Kendall became a mem- 
ber of the Cincinnati advertising 
staff upon his discharge from the 
Army in May, 1948. His first job 
was as solicitor for the classified 
department. In 1947 he moved 
over to the display advertising de- 
partment. Since then his primary 
responsibility has been selling mer- 
chandise and outdoor accounts. In 
1955 he assumed advertising pro- 
motion responsibilities for the di- 
vision. In his new ost he will be 
responsible for advertising sales, 
promotion and market research for 
the outdoor -merchandise division. 

both the wire news and piloto 
services. 

In his talk, Faubus shunned any 
reference to the school segregation. 
issue and urged Gail to extoll the 
advantages of Arkansas in her wide - 

travels. At the end of the presenta- 
tion, a strong ovation was given, 
which the press generally repprked 
as being for Faubus but which 
some observers thought was as 
much for the Little Rock girl 'Who 
made good. 

The presentation to TV's Annie 
Oakley by the governor had been 
arranged before the school segre- 
gation issue flared out here, it was 
pointed out. 

The lower gate attendance hurt 
attendance for the rodeo, which 
was in on a two-a -day basis. 
Better economic conditions, com- 
bined with good weather, however, 
lifted per capita spending on the 
midn.ly and the Royal American 
Shows figured to wind up with a 
ride and show gross about equal to 
last year. 

Tulsa Runs Ahead 
Continued from page 70 

galion fared best when compared 
with attractions offered on the 
comparable nights in '58. Total 
grandstand receipts for the first 
five days were down about 40 per 
cent, Lester said. 

The fairs livestock shew, em- 
bracing 4,500 head, again was out - 
standing. Other notable features 
included the national tractor -driv- 
ing contest and greatly expanded 
women's building. A new $100,- 
000 addition to the women's 
building provided much additional 
space for women's exhibits, which 
were greater in number and quali- 
ty than ever before. 

NBC's Wide, Wide World TV 
show Sunday (29) carried about 
seven or eight minutes of youth 
activities from the grounds. Amon: 
the events telecast were a yout 
style show, tractor driving contests, 
and junior livestock exhibitors with 
their entries. 

'Black Watch' 
Continued from page 74 

band and dancers, is everything i 

is represented to be. Placed in any 
arena whose population has a spark 
of interest in color and pageantry,i 
it is a sure winner. 

Those credited with the training 
of the group, bandmaster John 
Baker, pipe major John McNicol, 
band sergeant major Donald Mc- 
Lean and drum major, have dc- 
served their laurels.. 

YOU'LL FIND MANY OF YOUR 
CHRISTMAS GIFT NEEDS 

in the Big 

CHRISTMAS 
MERCHANDISE SECTION 

of the Oct. 14 issue 
out next week 
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ROLLER RUMBLINGS 

.1 Victor Takes Over 
At Colonial Heights 

'LEVITTO\VN, N. Y. - An 
A.iibrica on Wheels staffer for 17 

-yyears, Levittown Arena manager 
Don Victor left Wednesday (2) to 
become owner- operator of High- 
way Arena, 711 Boulevard, Colo- 
nial Heights, Va. 

The Southern rink, open more 
than a decade under the RSROA 
banner, was previously operated by 
Louis A. Tenace. The unobstruct- 
ed skating surface is 60 by 100. 

During his tenure with the AOW 
chain, Victor at one time or an- 
other ran every rink except the 
ones at Alexandria, Va., and Blad- 
ensburg, Md. He is widely known 
in rink circles as a clever emsee 
and entertainer. 

Victor's Levittown post is being 

SKATING RINK TENTS 
42 K 102 IN ROCK 

53 K 122 AT All TIMES 

NEW SHOW TENTS 
MADE TO ORDER 

USI1J iENß FOR SALE 
10a10 Ft. 401 80 Ft. 
10111S Ft. 401 90 Ft. 
14.21 Ft. 405500 Ft. 
201E10 Ft. 605 60 Ft. 
20140 Ft. 601 90 Ft. 
50.50 Ft. 601120 Ft. 
303160 Ft. 601150 Ft. 
30190 Ft. 501180 Ft. 
40160 Ft. 60a2t0 Pt. 

. 403170 ft, 60.240 Ft. 
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filled by George Petrone, who 
managed the AOW Mount Vernon 
Arena in swank Westchester 
county. Petrone, in turn, will be re- 
placed by rink floor manager Ray 
Urezio. 

Jesse Bell Exits 
Management Field ... 

DETROIT -Jesse Bell, veteran 
of five decades in skating, and re- 
cently assistant manager of the 
Roller Skating Arena here, has 
switched to store management for 
an appliance chain. He was for 
many years with the old Arena 
Gardens, doubling in the summer 
as manager of Walled Lake (Mich.) 
Rink. 

Groton's Melody Off 
On Fall- Winter Sked . . . 

GROTON, Conn. -- Melody Skat- 
ing Rink has started its fall -winter 
schedule, with skating nightly ex- 
cept Mondays, from 8 to 11 p.m. 
In addition, the rink offers house- 
wife sessions on Wednesdays from 
1 to 3 p.m. and after -school ses- 
sions, the same day, from 3:30 to 
5:30. Saturday is family day, with 
parents admitted free when ac- 
companied by children, from 10:30 
to 12 noon. Rink also offers Sat- 
urday and Sunday matinees. 

AOW Completes 
Party Schedule . . , 

ELIZABETH, N. J.- -New sea- 
son's party schedule for the Amer- 
ica on Wheels chain of rinks has 
been completed at AO \V head- 
quarters here by General Manager 
William Schmitz and staff. 

The chain embraces Twin City 
Arena, Elizabeth; Alexandria (Va.) 
Arena; Boulevard Arena, Bayonne, 
N. J.; Bladensburg (Md.) Arena; 
Mount Vernon (N. Y.) Arena; Na- 
tional Arena, Washington; Hacken- 
sack (N. J.) Arena; Levittown (N. 
Y.) Arena and Capitol Arena, Tren- 
ton, N. J. 

First on the schedule are Hal- 
loween parties, October 29 -No- 
vember I, with additional kiddie 
events also scheduled for Novem- 
ber 2 at Mount Vernon, Levittown 
and Capitol. Four watches and cos- 
tume jewelry will be awarded adult 
winners in costume contests, while 
kiddies will get a chance at grab 
bag toys. Thanksgiving parties are 
inked in for November 27 -28. 
Prizes of fruit baskets and candy 
will be offered. All rinks will close 
December 25. Christmas grab bag 
parties will be held December 26, 
while New Year's Eve parties are 
set for December 31. hats, noise- 
makers, etc., will be distributed at 
the latter events, while souvenirs 
will be passed out at February 12- 
14 Valentine sweetheart parties. 

0 G1110[6011, 
Rental 

Shoe Skates 
Plastic Wheels 

"Off Set" 
Long Wearing 

Easy Rolling 
No Dust 

Ladies' White 314 
Men's Black 315 

Order Now 

CHICAGO ROLLER SKATE COMPANY M27 

Animal Acts 
Boost Gross 
At Kiddieland 

BINGHAMPTON, N. Y. - -Dr. 
Nairn Kihri's Airport Kiddieland 
here booked several animal acts 
during the past season and re- 
ported that the free attractions 
stimulated business for the kid 
spot. 

Among the acts were Vidbels' 
Elephants, Capt. Tex Burwell's 
Horse and Pony, Capt. Roland 
Tiebor's Sea Lions and Zippie the 
Chimp. Local radio and TV pub- 
licity resulted from the appear- 
ances also. 

Season Good 
At Butte Park 

BUTTE, Mont. - Columbia 
Gardens here had a good season, 
it was reported. The Miners Union 
Day, July 4, Memorial Day and 
Labor Day were strong. Anacon- 
da Copper sponsored the Children's 
Days, and the final one pulled an 
estimated 10,000, 

The Jimmy Dorsey Orchestra 
was the only name band booked 
this year and it drew 1,500. Fr..nk 
Panisko's Carnival Emporium 
scored also. 

Charter Kiddieland 
LAFAYETTE, La.-Kiddieland 

of Lafayette, Inc., has been granted 
a charter by Secretary of State 
Wade Martin to operate an amuse- 
ment park. Authorized capital 
stock is $5,000. 

Western parties will hold sway 
February 25 -March 1. At those 
events a watch and costume jew- 
elry will be awarded winners of a 
"most married girl" contest and 
the best dressed cowgirl and cow- 
boy. The chain follows 'March 14- 
18 with St. Patrick Day parties at 
which the usual souvenirs will be 
offered. Last on the schedule are 
Easter parties, April 6 -9. Live rab- 
bits will be distributed as prizes. 

Championship fund parties have 
been scheduled for December 2 at 
Boulevard and Alexandria; Janu- 
ary 13 at Levittown; January 27 at 
Twin City and Bladensburg; Feb - 
ruary 3 at Capitol; February 10 at 
National and Mount Vernon, and 
Febnlary 19 at Hackensack. 

RSROA Winners Represent 
Broad Geographic Coverage .. . 

OAKLAND, Calif.-First-place 
winners in the American Cham- 
pionships held here under auspices 
of the Roller Skating Rink Oper- 
ators' Association of America rep- 
resented an exceptionally wide- 
spread geographic coverage of the 
country. 

Figures -Juvenile boys, Gary Wallace. 
Greeley. Colo.; Juvenile girls, Barbara 
Zobrist, Highland. DI.; junior boy.. George 

(Continued on mane 89) 

2 Denver Parks Stay Open 
For Mid- September Profits 

DENVER - In on attempt to 
capture ideal outdoor weather that 
ram past the usual Labor Day signal 
for fall, both Lakeside Park and 
Elitchs s Gardens kept open until 
Sunday, September 15, and closed 
the season with heavy emphasis on 
special promotion gimmicks. 

Ben Krasner's Lakeside combined 
with The Rocky Mountain News 
to feature a coupon tie -in for free 
rides for kids and half fare for 
adults along with free park admis- 
sion and a picnic. 

Krasner reports that good 
weather the later part of the season 
compensated for several weeks of 
rain -out early in the season and 
several poor weekends due to rain. 
the is keeping the race track open 
and the stock car races have pulled 
nearly 10,000 people every Sunday 
night for races conducted by the 
Colorado Auto Racing Association 
and partially telecast over KBTV. 

Ride Line -Up 
Being Altered 
At Iowa Spot 

ARNOLDS PARK, la.-- Rifles 
at Lake Front Park at Lake Oko- 
Iwji near here will be relocated 
during the winter and the park will 
reopen in May under management 
of Tennant and Wainer. 

Charles Tennant, who has had 
his rides at the lake front in the 
park proper for 12 years, will move 
to a spot at the south edge of the 
park and establish a six -ride kid - 
dicland there. It also will have 
an Arcade and a refreshment stand. 
Added parking space is being built. 
The big Merry-Co -Round that has 
been a lanclmark on the lake front 
for years, will be moved to the 
new site. 

Sans Souci's 
Lee Honored 

WILKES- BARRE --A capacity 
audience attended the testimonial 
dinner (25) for Edward J. Lee, 
president and general manager of 
San Souci Park. 

The dinner 'was arranged by the 
Creen Krest Community Associa- 
tion, which presented its 1937 
Good Citizen Award to Lee for 
civic services. 

Lee told the audience that the 
success of the park has been due 
in a large part to the enthusiasm 
of Hanover Township residents. 

Sheldon C. Wintermute, city edi- 
tor of The Sunday Independent, 
has been renamed director of pub- 
lic relations for Hanover Amuse- 
ment Company, which operates 
Sans Souci Park. 

S. C. Resort Beaches Take 
Another Lashing by Storm 

MYRTLE BEACH, S. C. -This 
resort area, which has been lashed 
by several storms in recent years, 
took another gale last weekend. 

Minch of the boardwalk at Caro- 
lina Beach was washed away, and 
the combination of 60- m.p.h. winds 
and high tides removed virtually 
all of the dunes which had dotted 
the area. At.noon Sunday (29) the 
City Hall had 14 inches of water 
covering the main floor. 

Myrtle Beach's tides were the 
highest since Hurricane Hazel, a 

good four feet over normal. Much 
damage was done to retaining walls 

built after Hazel left, but this time 
there was no damage suffered by 
buildings and piers. 

There was no advance warning 
of the storm, which formed off the 
Wilmington coast. 

A dozen blocks away at Elitch's, 
the Gnrtler brothers held Eddy 
Howard and his baled over for an 
extra fortnight to close the season 
with exceptionally good business at 
the box office. The summer theater 
pulled the best crowds in its 65- 
year history and wrapped up the 
season with a two -week run of "Tea 
House of the August Moon." 

RIDES FOR SALE 
One Loopor Ride for sale, electrically 
controlled, in tip -top shape. Now in 

operation until Oct. 13. 

ALSO HAVE 5 KIDDIE RIDES 

One Mongers Merry- Go-Round 

One Mongole Pony Cort Ride 

One Mongols Roto -Whip 

One King Boat Ride 

One King Swing Ride 

Contact: 

Funland Rides, Inc. 
2709 West 16th St. 
Coney Island, N. Y. 

ES 2.9228 or Hollis 5 -5900 

CONTROL ADMISSIONS 
with STROBLITE 

"INVISIBLE" IDENTIFIER 
Hands of patrons 
a 

e L 
d wink 

becomes 
Hsibie the strobtttAM nn. 

8:11." 
ra. Used by 

Ballrooms, Poole, 
Amusement Parka, 
Dances, Reache.. 
etc. 
COMPLETE Eli, SIS 

STROBLITE CO. ,g w, 4DSñ°'sre, 4. 

TO BUY SELL LEASE 
Parka, Rides, Arcades, Etc. 

WANT Locations for Bin. Croup 
Games. WANT Arcade & Amuse. 
cent Cntr. Locations. 

nteaa 
Amwsrerej 

o, - ` 
YaYl1 teOt'e'e 

579 tenth Axtlue N. Y. 36. N. Y. 

KIDDIELAND RIDES 
Pony Cart. Boat Ride with metal water 
cylinder. Rocket Ride, G -12 Miniature 
Train Ride with 1,000 feet of track. All 
two m.o. old, will [really sacrifice. 
Any deer will W considered. Write or 
contact 

P. L. NOREFALL- PLAYLAND, INC. 
R. R. st, Ballwin, Missouri 

WANTED 
Amassment Park Manager 

Salary, living starters in park Inew 
house. Year around job. Interested 
parties, write 

WINDBIR FIRE CO. 
Windbor, Pa. 

WANTED 
Portable Hot Rod Track made by 

Spillman. Contact 
HARRY STAHL 

JEFFERSON BEACH PARK 
St. Clair Shores, Michigan 

PR S -1100 

FOR SALE 
Flying Scooter. 56.000.00: Toonerville 
Trolley with 200 ft. of track. 51.200.00. 
Both rides in A -1 condition in Park. 
2 Electro-Freame Machines, 5- gallon 
capacity. 5450.00. Write 

BOX 87, North Dartmouth. Mass. 

High Quality 
KIDDIE RIDES 

ROTO WHIP- KIDDIE WHIP -SPEED BOATS -PONY CARTS - 
GALLOPING HORSE CARROUSEL 

Illustrated Circular, free 
W. F. MANGELS CO., Coney Island, Brooklyn 24, N. Y. 

ESTABLISHED 18sa 
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R -B Houses Build 
At San Francisco 

Cow Palace Run Opens Light, Weekend 
Sellouts Sure; Oakland Has Turnaway 

SAN FRANCISCO -The Ring- 
ling- Barnum circus opened light 
but built toward assured sell -outs 
for weekend performances at the 
Cow Palace here. Advance esti- 
mates put the gross in the neigh - 
borhood of $80,000 for the six 

days. 
Ringling played the Oakland 

Municipal Auditorium earlier (27- 
29), winning a turnaway on the 
Sunday (29) afternoon. Saturday 
was okay and Friday was light. 

Moving to Ringling's home in the 
West, the Cow Palace, the show 
started Tuesday (1) with an after- 
noon crowd of 1,200 people and a 

night house of 1,500. This moved 

Sello 1 -Truck 

Show in Wash.; 

Spans Nation 
EDMONDS, W a s h. -- Roy 

Bible's Sello Bros.' Circus is play- 
ing State of Washington territory 
now. The show opened in April at 
Florida quarters and has been on 
the road since. It was off only 
about two weeks between this tour 
and the 1956 trip. 

up to 1,500 and 2,500 for Wednes- 
day (2) performances. 

Thursday (3) came up with 
3,200 in the afternoon and 8,000 
at night. Friday afternoon was 
good and by mid -day Friday it was 
apparent that the night show 
would be near -full in the build - 
ing's seating of 11,000 -plus. 

Saturday proinised to bring full 
or near -full houses. Sunday after- 
noon also would be capacity, and 
the final show, Sunday night, was 
expected to be lighter. 

AL G. BARNES 
BEATS RUSSIANS 

HOLLYWOOD -- Soviet 
Union, which often gets into 
news stories with circus yams, 
was chided last week by 
clown Pinto Colvig for claim- 
ing a "new" act in the form of 
a lion riding on horseback. 

Colvig, who's now billed 
as Bozo the Capitol Record 
Clown, recalls that about 
1913 the Al G. Barnes Circus 
had a galloping horse on 
which rode an African lion, 
which carried a spotted dog, 
on which was a somersaulting 
monkey. The act was called 
the Famous Riding Four and 
was worked by such trainers 
as Bobby Thornton, Martha 
Florin, Louis Roth and 
Mabel Stark. 

Scale here is to a $3.30 top, 
with kids 

Scouts 
in for 75 cents 

Dobritch Books less. Boy Scouts were being ad- 
mined for 75 cents early its the 
w eek. 

Show Management, Inc., had Schumann Act, the promotion here and elsewhere 
in California and Arizona. Actual - 
ly 

as 
delaye 

d somewhat getting Matt Dillon 
ea of e promotion g 

started and advance sales were 
okay tho not sensational. 

Circus performance has been 
well received here by the public. 
The show has appeared at the Cow 
Palace numerous times, so the San 
Francisco public is accustomed to 
an indoor presentation, and this 
year's production was counted a 
good one by most patrons, it was 
reported. 

Beers -Barnes in Va. 

The show moves on two 
trucks BUCHANAN, Va.- -The Beers - 

a trailer and has an elephant, Barnes Circus played here (21) 

horse, three punies, tents, poles, und had half and near -full houses. 

lion, chimp, light plant and mon- 
keys. Side Show goes for a quarter 
and has the animals. Big show has 
seats around the one ring and 
tickets are 90 and 50 cents, Music 
is by record. 

Program includes a whip act, 
dogs, pony drill, clowns, swinging 
ladder, dancing and pick -out pony, 
clown, high- diving dog,. contortion, 
baby elephant, clown and high 
school horse. 

Atayde Books 
Wallenda Acts 
For Holidays 

MEXICO, D. F. -The Wallen- 
da Family of high wire performers 
has been booked for eight weeks 
with the Circo,Atayde. The act 
will appear with the show during 
its Mexico City run starting De- 
cember 20. Cinue's dog act also 
has been signed. The Wallendas 
will do several acts, including a 
new aerial number to be debuted 
here. The show will be day and 
date with Ringling- Barnum. 

POLACK PLAYS 
ONE -DAY STAND 

PHARR, Texas - Western 
unit of Polack Bros.' Circus 

Eplayed 
a one -day- stand here. 

xcept for Judy 4 sale dates 
at the Rose Bowl, this was 
the show's only one -day stand 
within memory. 

Polack used the 4,000 -seat 
football stadium Monday 
(30). Afternoon had 3,000 
Persons, while the night was 
a strut- 5,000, according to 
local reports. Pharr was one 
of three stands' played in tisis 
area fuir a single Shrine club. 

NEW YORK - James Arness, 
the Matt Dilron of TV's "Gun - 
smoke," has been booked for the 
Shrine Circus at Evansville, Ind., 
it was announced here by Al Do- 
britçh, agent and producer. The 
show is to be November 29-De- 
cember 1. 

Dobritne also revealed he 
horse 

acts, owned by the Circus Schu- 
mann of Denmark, for a 16 -week 

Mrs. Sanford Acts 
Against Dan Judge::,, 

R -B Director Asks Removal of Trustee; 
Trustee Files Against Norths, Concello 

SARASOTA, Fla. -Mrs. Hester 
Ringling Sanford has filed a suit 
asking removal of Dan Cordon 
judge as trustee for the Edith Ring - 
ling estate. 

This action came Tuesday (1) as 
the latest development on the 
Forty' -Niners' front. 

Earlier (26), Judge, a New York 
attorney, had filed suit in Federal 
Court at Tampa against John Ring- 
ling North, Henry Ringling North 
and Arthur M. Concello. 

It was Mrs. Sanford and her son, 
Stuart Lancaster, who filed the 
original suit in State Court against 
the North brothers and Concello, 
charging mismanagement of the 
Ringling- Barnum circus. 

In her action Tuesday against 
Judge, Mrs. Sanford charged that 
he has failed to comply with the 
will left by Mrs. Edith Ringling. 
The will provides that the trustee 
will snake quarterly payments to 
the beneficiaries, but the suit 
charges these payments have been 
irregular and only at Mrs. San - 
ford's insistance. 

Mrs. Sanford's suit alleges that 
there has been a "constant hos- 
tility" between her and the trustee. 

A major complaint in her suit is 

stay in the The act, worked 

rena Circus, by Max Schumann and risinng one 
horse, will make television appear - 

Ruritan Club was the auspices. ancas. Schumann horses have been 
Rain held the afternoon ]rouse sought after by shows thruout the 

Benson Clicks down some. (Continued din page 88 

TEXAS BUSINESS - 

GOOD FOR BEATTY 
Extend Tour as Takes Continue High; 
Set Fla. WQ; Stock Will Make Detroit 

AMARILLO, Texas -- Good Eddie Stinson. Two baggage cars 
business has prompted the Clyde of elephants, camels, horses and 
Beatty Circus to extend its season ponies, as well as spec wardrobe 
on two omissions. it reported this will be brought from the Beatty 
week, but the show will end its show to Detroit for use there. 
season in Florida and winter again 
at Deland. 

Entering Texas at Longview (23) 
the show had good business there 
and at Tyler (24). In Sherman 
(28), the Beatty show dag -and- 
dated the fair and attracted two 
turnaway houses of about 4,000 
each. Police were the auspices. 
A parade was canceled in def- 
erence to the fair, which was be- 
ing revived after ten years. 

In Denton (27), business was 
light at both performances amid the 
lot was deeply rutted as a result of 
another show, Alamo Exposition 
Shows, fighting mud there earlier. 

Wichita Falls (28) was near full 
in the afternoon and big at night, 
following Cil Gray Circus by 
several days. In Lawton, Okla., 
for the Sunday (29) afternoon -ooh 
scheduled, the show had a full 
house, with the ticket wagons 
closingearly. 

Beatty to Detroit 
Crowds ware only fuir at Veruo 

Texas, Monday (30). Childress had 
a big advance sale. Amarills was 
to be played e-few days ahead óf 
the Gil Gray show. 

Clyde Beatty himself will appear 
again at the Detroit Shrine Circus, 
produced by Orrin Davenport and 

Jerry Collins and Randolph Cal- 
houn, Sarasota, backers of the 
Beatty show, spent several Bays on 
the circus recently. Visitors in- 
cluded Bill Moore and Big Bob 
Stevens. 

NEW SMYRNA BEACH, Fla. 
-Bill Morris will bring his Benson 
Bros. Circus into quarters here 
after its final shows Si the season 
on October 28. He said the circus 
has had a successful season. 

Morris plans to open in Decem- 
ber with a newly framed indoor 
unit, which he intends to take to 
good-sized auditoriums and arenas. 
Show will use local auspices and 
local promotion. A 20 -week tour is 
contemplated and Ed Burk is con- 
tracting dates now. Al Porter was 
switching over to the winter route 
after completing the contracting 
of October outdoor dates. 

Show -owned acts include ele- 
phants, Liberty and high school 
horses, dog and pony acts and 
others. A wild animal act is signed 
for the winter. 

K -M Afternoons Off; 
Nights Bring Straw 

SEVIERVILLE, Tenn -A1 G. 
Kelly & Miller Bros.' Circus played 
to a week of minor matinees and 
heavy night houses. The show 
tabbed five straw houses in eight 
days, and two more nights had full 
houses for a near- perfect evening 
score. 

It began with a straw afternoon 
on Sunday (22). Somerset, Ky., 
Monday (23) gave one -third and 
straw souses ín rain and mtud. 
Tuesday in Corbin, Ky., had a one- 
quarter afternoon, full house at 
night, and a truck wreck on the tray 
in. Wednesday brought a one - 
third afternoon and full night in 
cool weather. 

On Thursday (26) in Morristown, 
Tenn., the circus played to a one- 

third afternoon again, but the night 
house was strewed to the ring 
curbs, the show reported. Green- 
ville, Tenn., Friday (27), brought a 
one -quarter afternoon and another 
straw house at night, altl>_o it rained 
all day. 

Newport, Tenn., Saturday (28), 
was the low . point of the week. 
Both houses were only one -third 
full, but a hard rain was blamed, 
At Newport and Greenville the 
show used fairgrounds huts and had 
fair board auspices. 

Sevierville, Sunday (29), gave 
Kelly -Miller a straw house in the 
afternoon, despite morning rain. 
Many people from the Cristiani 
show visited Kelly -Miller here. 

that Judge "failed, refused : And 
neglected to bring suit before now 
against the present management of 
the circus. The stilt charges' (iis 
court action of a few days ago 
came only under the pressure 
created when Mrs. Sanford and 
Lancaster filed the first misti"táln- 
agement suit on their own. ,f 

In the action against Judge, Mrs. 
Sanford charges that when she first 
sought a court order against circus 
management, Judge urged her to 
drop the idea; that in corporation 
meetings he urged that she be re- 
moved from her position as a direc- 
tor and that in additional meetings 
he was "abusive." 

Judge's own court action ftldd in 
Tampa alleges that the North 
brothers and Concello "diverted 
thousands of dollars" from the cir- 
cus and that a Ringling, fancily 
agreement was violated. a 

It duplicates some of the charges 
in the initial suit filed by .Mrs. 
Sanford and her son, Lancaster, 
several weeks ago. 

Early Stands 
Bring Crowds 
To Rudy Bros. 

TUCSON, Ariz. -Rudy Bros.' 
Circus ended a three -day stand 
here Sunday (29). Shots opened 
at Orland, Calif., with a straw 
house at the fairgrounds. Santa 
Paula, a new spot on the route, 
was light. The afternoon show at 
Blytheville was canceled by a 
dust storm. . 

At Costa Mesa the Sunday 
afternoon show was a turnaway. 
This is 11 miles from Disneyland 
and numerous people from the 
park came on to visit Prof. George 
Keller, wild animal trainer who 
was at the park and now is with 
the circus. A party for George and 
Cinny Lowry Keller was given at 
the home of Mason Erwin, Disney- 
land food administrator, and the 
couple was given a large cake with 
Keller's animal act depicted in 
icing. 

Wirth Signs 

New N. Y. Spot 
NEW YORK -The new Island 

Gardens Arena in West Hempstead, 
on Long Island, will have a Frank 
Wirth -produced circus April 5 -12. 
Wirth and Arnold Carlson, arena 
owner, signed contracts last week. 

The arena's shell has been com- 
pleted and it will be fitted with' 
rink equipment for winter ice skat- 
in .. Some 3,500 permanent seats 
will be provided. 

Packs Announces 
7 More Bookings 

ST. LOUIS -Signing of moro 
acts for the Tom Packs Circus that 
will appear at the Sports Palace in 
Havana was announced here last 
week, 

They Include Simru Sky Danc- 
ers, Bobo Barnett, Jan Risko and 
Nina Pete and Norma Cristiani 
Elephants, Oscar and Pat Konyot 
George Keller s Wild Animals and 
the I orseitz- Mendez Trio. 

C. W. (Bud) Hoeber and Jack 
Leontini will be at Havana for the 
Packs office. 

Copyrighted materia 
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HENSON BROS. 
INDOOR CIRCUS 
Opening about November 1, 

Springfield, Tenn. 
Wants Ads doing two or more -Dogs, 
Ponies, Clowns, Wire, Juggling, etc. 
Walter Harter, Winter Townsend, 
Tommy Whiteside and other acts, contact 

W. E. PAGE 
Ardmore, Tenn. (Phone Smith Service 
Staten), the week; Boa 244, RE- 
field, Teen next wok. 

5-PHONEMEN-5 
To wu ade..tt. moat in the Labor New.. 
Jacksonville'+ only officially endorsed 
Labor NeweDaper. Alw te wit adyer- 
Wernent and Haleta on the ran' 

,3rd Christmas Program 
Hook and Donee. Only experienced aps 
and Phoaemao wanted -S120.000 tabs 
and cut .ores. advance agi. chef mana. 
This is the deal 

not expertweed ewe ,yyouur Mt. and mine, too. Phone: gLeln 47793, 

BOB ADAMS 
ace iMin St. Jacksonville, Fla. 

VARIETY ETS WANTED 
For single 

Novo 
die, MWlson, ola 

s. R7. 
Act or rola( floors that do 
two or rpreferred. Write giving 

W l de tall and west flat 
G. A. LARSON 

SUNSET PRODUCIJONS 
Hwpy Acne Troller Perk 
cox 99, Madison, Wb. 

PHONEMEN & WOMEN 
Year -round work la CoBnectiod. 

Write 

SUNDERLAND'S 
FUND RAISING SHOWS 
721 Main St. Hartford, Conn. 

NEED PHONEMEN 
5 years' work, state deal. No drunks 
need call. Curly Lowe, Charlie Phillips, 
M. O. Williams, Bobbie Decker, Ray 
Herkey, get in touch with me. 

TOBE BARTLEUF 
1222 W. 6th Topeka, Kama. 

No collects. 

PHONEMEN 
Need two more good M. for Spastic 
Children's Hospital ticket pitch. Three 
weeks more end boys are writing 
150 a day, no strain. 

Call HEmledt 6.2562 
LAKE CHARLES, LA. 

RONALD BETZ 
m,r)Ppreency RMwet -Won't you or Your 

phone 
ore contact ectice +sae 

D`Y phono or telegraph tolled agi soon 
Y pRdDle to connection with the Wal d il[s Baas In Rarteord in Oto near 
fu 'gam# year Pathet envpc7ns 
ac ant of November ]S. 7951? Please 
p10:te a Denonal cil for Mr. Walsh, Str. 
Leiktfak or Mlu Cnne, t ro TTe Maryland 
CeLoalty Company, ago Capitol Ave., 
Hartford, Coma. Phone: JAckon 53119. 

5-PHONEMEN-5 
U.P.C., Xmas Deal, Tickets and Program. 
Phones in, open Oct. 8, sight weeks' 
work. 

GLADSTONE 2 -0518 
Sacramento, California 

3- PHONEMEN -3 
FI,. Deft. Spw eec, Rdtgfee Pide .. 

Tkkets 6 Ada, Pay daily- Ce a ct 

TOM HARRIS 
3620 Buford Hwy. Atlanta, Ca. 

Phone: Melrose 4 -4466 

PHONEMEN 
Yet Deal. Jet Starting. 

Plenty of Good Taps. Pay Daily. 
Call Columbus, Ohio 

AMher,t 8.6223, Afternoons 

1 PHONEMEN 
For steady work in smaller towns from 
new until Christmas. Beek and UPC's, 
is %, pay daily. 

Phone Diamond 7 -4597, Sharon, Pa. 

2-PHONEMEN 
Sober, clean and dependable. Sheriff 
and other top dean. Drunks are 
causa 

JACK WOLFE 
Watches Hotel Hack, Miss. 

REVIEW ROUND -UP 

Yongs, Hagenbeck, Clowns, 
Saints- Sinners in New Books 

CHICAGO -With several cir- 
cus books already published and 
more choice ones to appear this 
fall, these come up fqr comment 
now: 

'Circus Train Tells 
Story of Yong Acts 

Prominent among Oriental acts 
in the U. S. now is the Yong Broth- 
ers and Sister. The story of their 
parents and the family's circus ca- 
reer is recounted in "Circus Train," 
by Joan Selby-Lowndes, who was 
the tutor for the children during 
their stay in England. 

The book starts in China with 
young Kai Yong, who goes to Ger- 
many, becomes an acrobat and 
juggler and before long is with 
Barnum & Bailey. As one of the 
Tai Ping Troupe, he also works-in 
Russia and elsewhere. An associate 
is Jim Wong, also well known in 
this country. There me frequent 
tours of Europe and China. Yong 
also is with Hagenbeck -Wallace 
and escape injury in the 1918 
wreck. 

Back in Germany, Yong weds a 

German girl, Johanna, and they 
join John Robinson Circus in Amer- 
ica. Vaude time follows and more 
trips to China and Europe. About 
the tine their children are enter- 
ing the act, war comes to Ger- 
many. There are privations and 
air raids. Then Russian troops 
come, and finally the family gets 
to Berlin, where the new genera- 
tion's act, the Yong Brothers and 
Sisters, makes its debut. Bookings 
with D'Hiver, Schumann, Bertram 
Mills and Crock come quickly, and 
then another trip to America, this 
time to place, the second generation 
with Ringlillg - Barnum. That's 
where the act is today. 

This book gives rare insight into 
life of an Oriental troupe, and it 
tells well the international aspect 
of dimming. Tho written for teen- 
agers, it is of interest to circus 
readers. Published by Abelard- 
Schuman, Ltd., New York, at $3, 
the book has 240 pages and numer- 
ous line drawings. 

Circus Saints -Sinners 
Issues Hand Book 

Chalmers L. Pancoast, a co- 
founder of Ilse Circus Saints and 
Sinners, together with Reginald 
T. Townsend; Henry Hartman and 
Bill Steinke, has written "The Com- 
ical Chronicle of the Dexter Fel- 
lows Tents 'of the Circus Saints 
and Sinners Association." 

This 200 -page book is prepared 
with the same skill and nonsense 
that typifies the Saints and Sin- 
ners. Its own brand of satire and 
punning goes full force thruout 
the voleme. 

It tells how the CSS came into 
being, of the split assay from CFA 
which gave CS its start. There 
are biographical sketches of vari- 
ous members and lists of officers 
from various years. There also is a 
roster of those big -name personali- 
ties who have been fall guys for 
CSS meetings. In all, the Chroni- 
cle" is a directory and handbook 
of most interest to CSS members. 
Published by the Circus Saints and 
Sinners Association at New York. 

Hagenbeck Biography 
Published in England 

The autobiography of the late 

Lorenz Hagenbeck, published first 
in Germany and later in England 
some months ago, has considerable 
to offer American circus readers. 
It's called "Animals Are My Life," 
and the English edition carries 254 
pages and many photographs. 

It holds some surprises for most 
readers, among them the statement 
that Carl Hagenbeck, the author's 
father, modeled his first circus after 
Barnum & Bailey and the first 
Hagenbeck bull man in Europe was 
an American Negro. 

The author was in charge of tite 
Hagenbeck animal show at the St. 
Louis World's Fair and of the Carl 
Hagenbedk Trained Wild Animal 
Shows, which toured in 1905 and 
1906. His comments about and 
experiences with such American 
showmen as C. Lee Williams, Dia- 
mond Billy Hall, the Ringlings, 
wagon- builder Bode of Cincinnati 
and others are choice. 

Hagenbeck writes that his Amer- 
ican effort should have been a 

European -style rather than a three - 
ring show; 50 years after it ap- 
pears the former might have suc- 
ceeded where the latter didn't. He 
writes about efforts to sell the 
show to Riegling. But simultane- 
ously, his - partners were selling the 
equipment to Ben Wallace, who 
then claimed the Hagenbeck title. 
Lorenz Hagenbeck writes that war 
and inflation kept the Hagenbecks 
from taking action against Wallace. 

Hagenbeck tells of his animal 
company's supplying many animals 
to Circuses in this country. Some- 
times his claims are liberal, such as 
the one that "The Greatest Show 
on Earth" was filmed at Hagen - 
beck's in Hamburg. There also is 
full comment about the seizing by 
the Allies of Hagenbeck circus ani- 
mals in Scandinavia after World 
War II, many of these animals 
finding their way to Ringring- Bar - 
num. 

First -hand story of one of the 
world's great circus names is told 
in "Animals Are My Life," pub- 
lished in England by The Bodley 
Head, London. 

Clown Tome for Teens 
Has History, Lore 

Another recent book primarily 
for teen -agers but carrying value 
and interest for adults is called 
"Clowns" and was written by 
Douglas Newton. 

This one is an attractive book 
with a few line- drawings and an 
abundance of clown history and 
clown lore. Prominent clowns of 
today are included along with great 
clowns of the past. 

An early chapter is about Joseph 
Grimaldi at Sadler's Wells. Not 
only Dan Rice, but also Joe Pent- 
land and other early American 
joeys are depicted. Also getting at- 
tention are Felix Adler, Pete Conk- 
lin, George L. Fox, Emmett Kelly, 
Europe's Boum -Boum, Fratellini 
brothers, Crock, Charles Rivele, 
Whimsical Walker and William 
Wallet. The book mentions many 
other circus personalities in telling 
the clown story. 

"Clowns," published by Franklin 
Watts, Inc., New York, has 210 
pages and is priced at 52.95. 

'fen Parkinson. 

UNDER THE MARQUEE 
Joe His and Princess Blue Sky 

are back in Holly, Miels., after a 
season of 16 weeks at the Western 
town in the Totem Indian Village 
at Cooperstown, N. Y. They will 
make a trip to Oklahoma and 
Texas, and then expect to make 
the J. C. Patterson indoor dates. 

On Kelly- \filler, Glen J. James 
is making radio appearances... , 

The Jordan Bros, left to play fairs. 
. . . Keller Presley suffered a 

sprained back.... Sid Stevenson 
has things back in place after the 
ticket wagon wreck in Chester, Ill. 

Tennessee and Kentucky rains 
and mud brought out boots and 
slickers with the wardrobe of the 
day. 

Barbara Fairchild writes from 
the Cristiana show that Nick 
Bengor is spending a prolonged 
vacation with the show. Arnold 

(Continued otn page 86) 

PHONEMEN 
Cristianl Bros.' Circus. Sponsored by 
West Coast Rescue Squad. Top com- 
mission. Men who will write $300 
e day. 

BILL FINLEY 
Phone 7 -7589 or 7 -72251 

St. Petersburg, FM. 

PHONEMEN WANTED 
It you can write 5200.00 per day, 
contact me. Just opened here. Sheriff 
deal to follow; steady till June, '58. 
John Bennett, call. No collects, please. 

STAN WILLIAMS 
Jackson 9738 Omaka, Nebraska 

PHONEMEN 
tlettase deal in the country, grossed 1e.000 last w k. Men writing 8300 per day. Indoor Races for National Chan, 

, 

pphoonnMs popemanDnY r7S Bllyd U'e. 

BOB MALLORY 
Day: AL 4.167- Night: AL 4.43111, NsMrille, Tenn. 

2 PHONEMEN 2 
Who can stay sober and work 6 homy 
a day. Spastic Hospital benefit. Book and tickets. Pay daily, 25äo 

JOHN C. GOLDEN 
Phono: Frenken 7 -5905 

Charlotte, N. C. 

NEED 

5 GOOD PHONEMEN 
Write 700 to 400 day. Deal starts Monday. Oct. 7. Phones In, term from last year. Very Krone civic sponsor. Call 

RAY LANIER 
9 10 S p.m., ndeex S-7s67 Whlfehil 50137, W{nd6r, OM., Gnads. 

PHONEMEN 
2 L. D. Men who know this work. 

POLICE STATE BOOK 
Also 2 AMn for loci calls, 

Phone TENNESSEE POLICE NEWS 
Nnhvale, Tenn. Tel.: Gael M7673. .5.: Burke and Cherlle fmllh, cane In. 

PHONEMEN-TWO 
One to handle Grotto publication, 

Year Mound Deal. 
One to handle Veterans' newspaper, 

Retabllahed publications, 
Salary and Commldon. 

Kehoe Pahlleatieun 
6171/4 West 73rd U. Kamm City, Mo. 

79 

4-PHONEMEN-4 
Exp. Ad & Ticket Men for POWERFUL 
RENEWAL, WELL ENDORSED 6 IDENTI- 
FIED LABOR DEALS coming up Oct. 14 in Salt Lake City, Utah, Cr Pueblo. Colo. This Is DIRECTORY SIGN BOARDS In 
Salt Lake with $25,000 potential (6 omelet, and NEW LABOR TEMPLE 
BLDG. FUND DRIVE In PUEBLO with 
$16,000 potential 14 weeks,, Full coded 
cards G brochure letters assure grinder 
$150 n better per wk. Then booked to 
end of year in Denver, 7th year renewal 
with 575,000 gross potential. You will 
like these setups and self -satisfactory 
arrangements. Top men earning $300 
better. For placement: Phone p'p'd or write- 

L IANI BIDtlf, foal Nor. 
KW Maple, 2222 Wlhrala 

baba, Nobraka-Wslysta 86611 
Earn 9500 á transportation remild Bill Wallace 

. 
Les Massey. Bill Pleats& in Pat Cron, contact us. Have vacation. mom, ltt d per cent for Ionian. 

iW. Tais unit is one of S units covering Consolidated Enterprises in bruiner 1S Years, 

PHONEMEN 
Can use good men; all - 
year work. P le n t y of 
renewals at 20 %; new 
business 25 %. 

Telephone 
STAN STEPHENS 

Rook-well l-0735 
White Plains, New York 

0 CONTRACTING AGENT Ill 

o 
wanted for 

Mills Bros. Circus 
Must have experience for telephone 
TTien 

lene. d fypawrihr 
i 14%1;44" fe alert beok- {nf now. 

MONEY NO OBJECT 
If you can produce. 

- JACK MILLS 
2669 Euclid Hte. Bled. FA 1 -0700 

Cleveland Heights, Ohio !L\\ \ \ \ \ \ \ \ \ \\ \\ 
Pheneetee- Husband and Wife hams 

Preenters With (rent 
Work Ss weeks a year. Local d National 
Deals, Labor (WielMly ondorwdL PoaW, 
ate, Ire ford, Corso., o óN17 a Jacluop 6.7943. Or write: 

ROBERT GINSBURG 
13$ High it. Hartford, Conn. 

YOU'LL FIND MANY OF YOUR 
CHRISTMAS GIFT NEEDS 

in the Big 

CHRISTMAS 
MERCHANDISE SECTION 

of the Oct. 14 issue 
out next week 

HENSON BROS. INDOOR CIRCUS 
OPENING ABOUT NOVEMBER 1 AT SPRINGFIELD, TENN, 

Want Agent who 6n set phones, Phoneme ... Heel and Tee Bannerman; Ding Show for streets-new town every day; Man with Concessions. 
W. E. PAGE 

Ardmore, Tenn. (Phone Smith Service Station,, this week; Bon 244, Springfield, 
Tenn., next weak. 

ARE YOU A 

TELEPHONE SALESMAN or SALESWOMAN? 
Don't call wteaa auilliedl Pleasant working tondlUOns, alncondllloned oftiete. lmmetllale draw can he arranged H You are producing, NEED f0 SALESMEN OR EALESWOMéN. Exclusive franchise -first time offermtl In St. Louie. I! eon area Producer you can make 5119.30 to Sí08.75 Der week. 
Apply: JI of tee eellert cells), correl set, 705 OLIVE ST., ST. LOUIS, MO. 

(Phones: CHestnet 1-(s54 or CHestnw 1.4454) 
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FAIRS -EXPOSITIONS 
Communications to 188 W. Randolph St., Chicago 1, III. OCTOBER 7, 1957 

Bloomsburg Pulls 
154,073; Up 10% 

Weather Holds Thruout Week; 
Alexander Grandstand Pulls 23,658 

BLOOMSBURG, Pa. - Several 
"daily records were surpassed at the 
Bloomsburg Fair and ideal weather 
attracted 154,073 paid admissions. 
The six -day event, ended Saturday 
(28), drew about 300,000 persons, 
the difference representing chil- 
dren of school age who were ad- 
mitted free thruout the run. 

The paid turnout was the fifth 
largest in the events 103 -year his- 
tory and a solid 10 per cent better 
than last years. 

A couple of chilly nights at- 
tended the end of the run, holding 
the turnout for Willard Alexanders 
"Comedy Varieties of 1957" to 23,- 
058- grandstand customers, 435 shy 
of last years show, which had 
milder night temperatures. The 
show played single performances 
Monday and Tuesday, and two a 
night for the remainder of the 
week. 

Hotter Show 'Wins 
Biggest single gain was Tuesday 

(24) for the Gene Hotter Animal 
Show, booked in then B. Ward 
Beam. It drew a full house and 
went over well. 

Daytime grandstand attendance 
for the week was 22,698 or 5,222 
more than last year, when there 
was a stormy Friday to contend 
with. Alexander also provided 
afternoon acts, which included 
Jerry Kirk, Bobo Barnett, Payo and 
Mai, and Beckett's Aerial Wonders. 
Revile taletít included Johnny 
Ptdeo and His Harmonica Gang, 
the Toppers, Gerry Shard's orches- 
tra, the Whiz Kids, Larry Cris- 

Beaumont, Tex., 

Signs 10 -Day 

Name Program 
BEAUMONT, Tex. - South 

Texas State Fair, which runs here 
October 17 -26, will go heavy on 
name attractions this year, having 
signed Spooky Lanson, Crew Cuts. 
Hank Thompson, Tex Ritter and 
Sonni' James. Negotiations were 
dosed last week with Eldred 
Stacey,, Music Corporation of 
America. 

The performers, 'who give there 
free shows per day on platforms on 
the grounds, Will generally be in 
for one day each. The Crew Cuts 
epnd' LeRoy Van Dyke will open the 
fair. On October 19 and 20 the 
Commodores and Randy Brown, 
paddleboard, will be featured;. 
Thompson and Ritter will be in for 
a'd,ty and Lanson in for two days. 
James will be in for the final two 
days. Set for the nm are Janet 
and Jackson, high platform act. 

Olson Shows will again provide 
the midway- attractions. 

Calgary Loses Barn 
In 3 -Alarm Blaze 

CALCARY, Alta. -A three - 
alarm blaze of undetermined origin 
destroyed a barn Its the southeast 
corner of the Calgary Exhibition 
and Stampede grounds recently 
and threatened to burn several 
others. There were no animals in 
the building. The loss was not 
announced, 

scold, Y -Knot Twirlers, Las Vegas 
Lovelies and others. 

The four -day harness meet of- 
fered purses In excess of $60,000. 
On Saturday afternoon there was 
midget auto racing promoted by 
Roy Richwine, of Williams Grove 
Park, and Speedway, with 6,102 
paid attendance plus some 800 
paddock s tan d e e s. Reithoffer 
Shows had a good week on the 
midway. 

Saturday was the largest day of 
the week, with 45,400 paid gate 
admissions. The Saturday record of 
48,490 was set last year, but this 
followed a day of rain and at- 
tracted folks who had been dis- 
couraged because of weather. 

NAYLORBOATS Memphis Snaps Back 
RIDE 29,b00 
AT MEMPHIS 1To Pull 396,152 Gate 

MEMPHIS-Paddlewheel 
boats and Memphis are a 
natural, Willis Naylor, Dallas 

' who had two Alan Hawes 
Little Showboats in operation 
on the Mid -South Fairs new 
lagoon, will attest to that. 

'During the nine days of the 
fair, with one almost a blank 
due to a heavy rain, the two 
stern wheelers rode a total of 
29,600 people at a quarter 
each. On Friday (27), biggest 
attendance day of the fair, 
Naylors two boats rode a 
whopping 7,048 passengers 
and one of the craft was out 
of action for over an hour due 
to clutch trouble. 

The two boats operated on 
the fair's new 90,000 square 
foot lagoon that was one of 
the new features here this 
year. 

RICHMOND SETS 
RECORD 460,088 

Good Weather a Boon; Midway, 
Auto Race Grosses Both Large 

RICHMOND, Va.-An attend- 
ance figure of 480.088 was rolled 
up by the Atlantic Rural Exposition 
last week, with the best weather in 
many years attending the event 
thruout its 10 days. It was a record 
paid gate, some 25,000 better than 
the 1955 record, and 114.554 or 
33 per cent better than 1958. 

Manager J. A. Mitchell said the 

Weather turned chilly at week's 
end, too late to slow the onrush 
of patronage which gave evidences 
of record proportions by mid -week. 
The previous record attendance 
was only 25,000 persons away 
when the ticket windows closed on 
Friday night (28), with two big 
days still to go. 

'Riverboat Follies,' Rodeo Score Big; 
Rides, Shows, Concessions Top '56 

MEMPHIS - The Mid -South 
Fair overcame the handicap of los- 
ing its first Saturday to rain and 
closed its nine -day- stand here Sat- 
urday (28) with an attendance of 
396,.152. \ Vhile this was below last 
year's centennial run, when 445,- 
503 came tint the outside gates, it 
was substantially ahead of 1955, 
which registered 360,354. 

C. W. (Bill) Wynne, manager, 
pointed out that the increase in the 
gate charge from 60 to 75 cents 
this year helped swell receipts. In 
fact, receipts from gate admissions 
this year were only )( per cent 
below last year. 

After losing its first Saturday, 
usually one of the biggest days of 
the run, and having threatening 
weather for the Sunday, the fair 
shifted into high gear. Friday, Kids' 
Day, was the biggest weekday on 
record, with 74,499 people. and 
was the second highest single day 
on record. 

"Riverboat Follies," produced by 
Eldred Stacey, Msssic Corporation 
of America and featuring Preston 
Foster, played to over 12,000 peo- 
ple, doing three -a -dav for the nine 
days. The show, which last year 
was presented under canvas, was 
better located this year, playing in 
the manufacturers building. Re- 
ceipts were up a whopping 61 per 
cent, Wynne disclosed. 

The traditional rodeo, which fea- 
tured the Lone Ranger and Tonto 
the first three days and Buffalo Bill 
Jr. the final two days, set an all - 
time record. Last year 10 perform- 
ances were held; this year they 

turnout actually exceeded a half ^ 
million, taking passes, children and 
other free gaters into consideration. 

Climax of the strong run was the 
crowd of some 7,500 persons at- 
tending the big car races promoted 
by Sam Nunis. Other attractions 
during the fair had varying suc- 
cesses, ranging from the disappoint- 
ing gross garnered by Celle Hol- 
ter's Animal Show to the ups 
and downs experienced by Ward 
Beam's Thrill Show. Rebounding 
from a weak turnout on opening 
Friday (20),Beans pulled two hefty 
houses on the second Friday. 

The "Grand Ole Opry" unit 
headed by Roy Acuff did fair in its 
stint din: Thursday (28). Celli)) & 
Wilson shows left Richmond with 
one of Its biggest grosses of the 
season. 

or on, aSK., 

Names Hepburn 
YORKTON, Sask. --R J. (Bert) 

Hepburn, vice- president of the 
Yorkton Agricultural and Indus- 
trial Exhibition Association, Ltd., 
has been appointed full- time 
secretary -manager. 

For the past five years, secre- 
tarial duties have been handled 
by Stan Wood. Hepburn's assist- 
ant will be Mrs. Geraldine Pep- 
pier, 

Hepburn has beaded several 
committees of the fair board, in- 
cluding the executive and finance 
committee. His father, the late 
William Hepburn, was a past 
president of the board. 

One of the first tasks facing the 
board and its secretary -manager 
is the .budding of a new grand- 
stand. 

Rain; Rocky Mount 'Big 
GREENVILLE, N. C. - One 

of the two fairs presided over by 
Norman Y. Chambliss was hit by 
rain again this year, but the re- 
sultant damage was not as serious 
as in 1956 when the Rocky Mount 
Fair was a washout. Rocky Mount 
proved exceptionally good, owner- 
manager Chambliss reported, while 
the Pitt County Fair here, which 
he manages, had a wet opening. 

Chambliss gave credit to Pinky 
Lee, who helped boost the Rocky 
Mount gate to a new record, and 
hypnotist Joan Brandon, in here 
for all week. 

The new steel bleachers erected 
here seating 3,000, held a good - 
sized crowd for Joan Brandon 
Tuesday night (1). Rain blanked 
out the opening on Monday and 
continued thru Tuesday, clearing 
in time for the Brandon show. 
Wednesday was clear. 

Lee Show to Theater 
Because of rain the Pinky Lee 

show was switched to the Little 
Theater at East Carolina College, 
and pulled more than 1,000 kids 
thru late radio and TV announce- 
ments. Lee was in for shows at 
5 and 7 p.m. on Tuesday, Wednes- 
day and Thursday. Joan Brandon 
had night shows on those days 
and moved to matinees as well 
for the remainder of the week. 
Grandstand prices were 50 cents 
for adults and a quarter for 
children. 

Tine rain also forced switching 
of the children's day Tuesday to 
Thursday, to coincide with the 
county kids' day. 

Rocky Mount had rain only on 
Saturday night (28) when CAC- 

. 

Hamid's 

AC- 

Hamid's closing show was rained 
out It drew heavily on the three 
days prior to that. - 

O. C. Buck Shows turned in a 
record midway gross for Rocky 
Mount but lost the better part of 
two days here to rain. Outlook 
was bright, however, with the 
double kids' dav ahead The 
Rocky Mount midway was moved 
from the east end of the grounds 
to the west end, and livestock ex- 
hibits were changed to the lower 
end. A new free -act stage was 
installed for the grandstand, and 
trailer space was provided at the 
upper end of the racetrack infield. 

gave 16. Wynne said that based on 
a show- for -show basis, it was up 
13 Per cent. 

The -entire midway gave the fair 
a hefty 16 per cent boost in reve- 
nue. Rides and shows brought in 
by Clif Wilson's Associated Exposi- 
tion, topped last year by $500; 
Charles (Chuck) Moss, concessions 
operator, ended slightly ahead, 
while Willis Naylor, who had two 
Allen Hawes' paddle -wheel boats 
on the new lagoon, drew 29,600 
people for the week, riding 7,048 
on the big Friday alone. Ride went 
for 25 cents. 

Wynne and members of the 
board were exceptionally pleased 
with the Friday- school kid promo- 
tion. Some 51,000 kid tickets and 
close to 4,000 teacher tickets were 
distributed ils the area, resulting in 
the big day. 

Youth Day 

Tested at 

Allentown 
ALLENTOWN, Pa -The Fri- 

day (20) program at the Allentown 
Fair wm a departure from previous 
years when the custom was for 
stock car racing or automobile thrill 

Day, the Lehigh Valley Children's 
Day. 

Fourteen area high school bands 
paraded before the grandstand, 
their presentations climaxed by a 
massed band rendition of three 
Sousa marches. There were snore 
than 1,000 musicians and hundreds 
of baton twirlers. 

After a half -hour intermission 
there was a rock 'n roll show 
booked thus Willard Alexander, of 
New York. Priced at S1 for every- 
one, it offered Mickey and Sylvia, 
Don Rondo, the Moonglows, Eddie 
Fontaine, and the Matt Gillespie 
orchestra, with local disk jockey 
Kern Cregory, of WAEB,'as emcee. 
Attendance was 2,490. 

During the morning there was 
a free pony show before the grand- 
stand. Most area schools were 
closed for the day and admission 
to the fair was free to kids thru 
high school age. The youth day 
was conceived by fair manager, Ed 
Leidig. 

Pomona's 1,074,899 
Tops '56 by 70,907 

POMONA, Calif. --The Los .1n- 
geles County Fair pulled an at- 

tendance of 1,074,889 during the 
17 -day run which ended Sunday 
(29), C. B. (Jack) Afflerbaugh, 
president and general manager, 
said. Count was 76,907 ahead of 
1956. 

The attendance was the best 
since 1952, when 1,085,478 at- 
tended. On Friday (20), second of 
three, a new weekday record of 
62,319 was set. 

The increased attendance was 
attributed to stronger grandstand 
attractions, good weather and the 
completion of the freeway strip 
from the fairgrounds to Los An- 
geles, approximately 25 miles away. 

Ringliug Bros.- Banmin & Bailey 
Circus was featured nightly, with 
two matinee performances on each 
of the two Sundays starting with 
the fair September 13. The attrac- 
tion pulled pa record opening night 
grandstand crowd- and chalked up 
an attendance of 82,363 In 12 per- 
formances, all except four which 
were sellouts or turnaways. 

A rodeo, booked tins H. Werner 
Buck and featuring Gene Autry 
and Gail Davis, pulled 31,862, top- 
ping similar events in the past. The 
rodeo did seven night shows and 
one matinee. 

Concessionaires reported gen- 
erally good business, as did the fun 
zone operation of Harry Illiona. 

Copyrighted material 
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GODS 
NAlitiCIOAS 

AD a-A 

Winter Fairs 
Arizona 

Phoenix- Arizona State Fair. Nov. 2.11. 
George N. Goodman. 

Florida 
Arcadia- DeSoto Co. Fair & Livestock 

Expo. Jan. 13 -18. A. G. Erickson. 
Bartow -Polk Co. Youth Show. Dec, 5 -7. 

W. P. Hayman. 
Blountatown- Calhoun Co. Fair k Live- 

stock Show. Oct. 21 -26. Thomas B. 
Jonas. 

Bradenton -Manatee Co. Fair. Jan. 27 -Feb. 
I. Harper Kendrick. 

Brooksville- Hernando Co. Fair. Nov. 6.9. 
H. J. Brinkley. 

Callahan -Northeast Fla. Fair. Oct. 23- 
28. H. O. Stratton. 

'Clewiston- sugarland Expo. Jan. 28 -Feb. 
1. D. G. Pcarcy. 

Dade City -Pasco Co. Fair. Jan. 16 -18. J. 
P. Higgins. 

DPFUniak Springs -Walton Co. Fair. Oct. 
9 -12. H. O. Harrison. 

"DeLarrd- Volusla Co. Fair. March 3.9. Lee 
Maxwell. 

Eustis -Lake Co. Fair & Flower Show. Jan. 
10-15. Karl Lehmann. 

Fannin Springs -Suwannee River Cattle 
Show. Feb. 19 -21. L. C. Cobb. Trenton. 

Fort Myers- Southwest Fla. Fair. Pea. 3- 
8. Robert Hlppelheusers 

Inverness -Citrus Co. Fair. Nov. 11 -I6. 
Quentin Medlin. 

Jacksonville-Greater Jacksonville Ind. & 
Agri. Pair. Nov. 1443. Ted Chapeau. 

Kissimmee -Kissimmee Valley Livestock 
Show. Feb. 19.23. O. L. Partin. 

LaBelle- Hendry Co. Fair. Jan. 28 -Feb. 2. 
Frank Polhill. 

Largo -Pinellas Co. Fair A Home Show. 
Feb. 25 -March 1. J. H. Logan. 

Live Oak -Suwannee Co, Fair. Oct. 24- 
28. Paul Crews. 

Madison -North Fla. Livestock Show A 
Sale. Feb. 24-25. O. R. Hamrick Jr. 

Marianne- Jackson Co. Fair A Livestock 
Expo. Oct. 21 -28. W. W Glenn 

Miami- Southeast Fla & Dade Co. Youth 
Show. Jan. 18 -28. Ralph E. Huffaker. 

Ocala -Jr. Livestock A Poultry Show, Oot. 
14.15. Louis Gilbreath. 

Ocala -Southeastern Fat Stock Show & 
Salt. March 3 -7. Lduls Gilbreath. 

Orlando -Central Fla. Fair. Feb. 24 -March 
1. C. T. Bickford. 

Palatka -Putnam Co. Agri. Fair. Nov. 11- 

Pana mH 
uCrlt 

3- 
b r 

C . Mr. Oct. 28 -Nov. 

Pensacola. Interstate Pair. Oct. 
21-27. E. Freukel. 

Plant City- Hillsborough Co. Jr. Agri. Fair. 
Dec. 12-14. D. Storms. 

Plant Cn3 Flas. Strawberry rawberry Festival, Feb. 
17-22. Fred Nutter. 

Quincy-Gadsden Co. Tobacco sell. & 
Fair. Oct. 10 -12. John Russell. 

Sarasota-Sarasota Co. Agri. Fait. Jan. 10-1 
15. A. hlard. 

Searing- Highlands Fair. Feb. 2 { - 
Mar B. J. Harris s Jr. 

StarkBa adfortl Co. Fair. Oct. 71 -28. 0. 
T. ]fugglns. 

Tallahassee 
Rhoden. 

Fla. Fair. Oct. 29-Nov. 
2. Lloyd Rhoden. 

Tampa -Fla. State Fair. Feb. 4-1S. J. O. 
Husklsson. 

Worst P2 
21-Feb. 

beachL Palm Beach Fair, 
Jan. 1. Lamar Allen. 

Co.. 

pfNov.o2. Levy Co. Pair Assn, Oct: 28- 
Nov 2. C. Parnell. 

Winter Haven-Fla. Citrus Napo. Feb. 1S 
22. Robert J. Eastman. 

INDOOR-OUTDOOR 
EVENTS L. PROMOTIONS.... 

POLITICAL 

L-r-7i.s LretY' 
835 CHERRY SE. PH/LA. Z PA. 

Union Shop -Phone WAlnut 5-2000 

JOIN THE MANY 
Who Do Business With 

WILSON F. STOREY 

ENTERTAINMENT ENTERPRISES 
301 Commercial Ct. Bldg. 

Sarasota, Fla. 

The ONE SURE WAY 
for You to Promote, 

Publicize and Sell 

Your Act or Attraction 
to ALL OUTDOOR SHOWBUSINESS 

HERE'S COVERAGE THAT'S HARD TO BEAT.... 
As part of the Outdoor Convention Special, the Cavalcade of Fairs 

will reach every one of our regular weekly readers. 
It will receive FREE DISTRIBUTION among the thousands of Carni- 
val Owners, Fairmen, Parkmen, Booking Offices and others 

attending the Outdoor Convention in Chicago. 
AGAIN, the Cavalcade will be distributed FREE OF CHARGE at 

ALL State Meetings of Fairs during the winter months. 

Contact us TODAY for more Information on rates, FREE 

layout and copy service. 

Cavalcade will go to press Nov. 1.... So Hurry! 

CINCINNATI 22, OHIO CHICAGO 1, ILLINOIS 
2160 Patterson St. 188 W. Randolph St. 

Phone DUnbar 1 -6450 Phone CEntral 6.9818 

NEW YORK 36, N. Y. 
1564 Broadway 

Phon. Playa 7.2800 

ST. LOUIS 1, MO. HOLLYWOOD 28, CALIF. 

390 Arcade Bldg. 1520 North Gower St. 

Phone CHestnut 1.0443 Phone H011ywood 9.5631 

Here is the well -known show- business organist, Bruce Starr. at the console of the CONN "Artist." With 
two Leslie speakers, the CNN gives hearty support to the cast of "West -O- Rams," Barnes Carruthers' 
spectacular revue that has seta new high for grandstand shows at the bigger state fairs this year. 

THE CONN 
...a good organ to travel with 

Wherever you go, indoors or out, in warm 
weather or cold, your CONN Organ is right 
in there, giving you everything you ask of 
it. It's built to go places -and keep on 
playing. 

But it's the tone of this superlative in- 
strument that has the entertainment world 
turning to CONN. You work with a full 
complement of entertainment organ voices 
-based on not just one, but a multiple 
source of tones. And CONN's dual- channel 
transmission permits an intriguing stereo- 
phonic effect when you use two or more 
speaker systems. 

Percussion? Yes, indeed. The CONN per- 
cussion attachment creates a tremendous 
variety of orchestral and novelty effects: 
harp, marimba, piano, guitar, bells, chimes, 
and many others. 

Sound interesting? Wait until you get 
the complete story of the magnificent 
CONN. Write today to CONN Organ Corpo- 
ration, Elkhart, Indiana. 

CONN. ORGAN 
%XaQ GGP1ci Gfi »t-e(46 -/ 

PRODUCT OF AN 82 -_ 'ON 
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Charlotte, Shelby 
Damp for Strates 

Momentum of Early 
Slowed Sharply by C 

CHARLOTTE, N. C. - An ex- 
ent season up north has been 

by rough weather for # James E. Strates Shows, and 
only consolation, if there is 

any, is that many other shows 
C¡pitting thnr Pennsylvania and the 

arolinas have suffered the same 
fate at faim. 

Greenville, S. C., was satisfactory 
u Saturday, when a potential 

day was rained out. Shelby, 
C., had rain on all but two 

ys. There was no sunshine here 

PCSA Event 

Grosses $1,000 

At Pomona 
L O S ANGELES - Approxi- 

mtately $1,000 wat grossed by the 
Pacific Coast Showmen's Associa- 
tion and the Ladies; Auxiliary at 
the Showmen's Day at the Los An- 
geles County Fair, Pomona, Thurs- 
day (28). Al Flint, PCSA executive 
gecretarv,. was co- chairman with 
Ted LeFors for the men's club, and 
Ruth Wolf Wood was chairman for 
the Auxiliary. 

Flint said that more than $700 
was raised at the events staged on 
the World's Fair Midway and with 
the assistance of Harry A. Illions, 
fun zone director. Contributions 
were received from O. N. Crafts, 
Harry Myers, Mike Krekos, Louis 
Leos, Eddie Hellwig, Sam Landes - 
man, Morrie Schiller, Johnny Mill- 
er, Frank Warren and Art Ander- 
sen, most of whom were unable to 
attend. 

The day featured the running of 
the PCSA handicap race, which 
was arranged by Tenis Paine, of the 
fair's public relations department. 
The trophy was presented the win- 
ning jockey by Berta Harris, Auxil- 
iary president, and her husband, 
Edward. who was PCSA president 
last year. 

Fun Zone $$ 

Up 17 -30% 

At Sacramento 
SAN FRANCISCO- -Ride busi- 

ness done by the West Coast Crafts 
and Foley & Burk Combined shows 
which joined forçes -to play the 12- 
day California State Fair and Expo- 
sition in Sacramento was up "from 
27 to 30 per cent' over last year, 
Bobby Cohn, West Coast general 
agent and liason for the combina- 
tion, said. 

The show bid the contract at 
$1,32.500. largest flat fee ever paid 
for a fair. In turn, 3,400 square 
feet of concession space was sold 
for a total of $92,390. Average 
per foot cost was approximately 
$26. 

Cohn said that the ride money 
was increased by the selection of 
the most popular as well as capac- 
ity device from each of the three 
shows. 

Fair Successes 
arolina Rain 

until Wednesday, after an enor- 
mous amount of shaving had been 
applied for days. 

The opening here on Tuesday 
(1) was a washout to rain which 
had begun the previous Friday and 
continued thnr the fair opening 
and the second day, Wednesday, 
as well. Spotty weather began hit - 
ting the railroader at the fair in 
York, Pa., after several very good 
weeks. Bedford and Clearfield, Pa., 
and Hamburg and Syracuse, N. Y. 
All were good, with the last - 
named providing the show with 
one of its best weeks anywhere. 

Edwards' Crime Show has 
joined, as have Ramagosa'r German 
Carrousel from Wildwood, N. J., 
and Hy Stein with his Mechanical 
Workshop. 

The show goes from here to the 
Danville (Va) Fair, then to the 
North Carolina State Fair in Ra- 
leigh. Early fairs, It was noted, 
provided a fat cushion against pos- 
sible reverses due to weather, and 
the likelikhood is still that the 
season's final accounting will' show 
this to be a very good year. 

FUND RAISERS 

West Coast 

Raises $1,115 

For Two Clubs 
SAN FRANCISCO -The West 

Coast Shows' two Units raised 
$2,175 for the Pacific Coast Show- 
men's Association, Los Angeles, 
and Show Folks of America at 
benefit events held dining the 
season. 

The Show Folks received $1,00 
and PCSA $675. 

Eddie Hellleg, manager of West 
Coast No. 1 abd president of SFA, 
explained that the difference in the 
distribution was to equalize dona- 
tions te the clubs. Lut year PCSA 
got the bulk of the funds raised 
with the distributions for two years 
accounting for equal amounts to 
that period to the two dubs. 

The No. 1 unit held its benefit in 
Roseburg. Calif., with the commit- 
tee headed by Sam Dolman, Art 
Andersen, and Hellwig. The second 
unit staged its benefit in Napa, 
Calif., under the direction of the 
show's manager, Al Rodin, with 
Harry Martin, John Provenzale, 
and Sam Lasky directing the com- 
mittee. 

Meeker Up 10 % 
At Yakima Fair 

YAKIMA, Wash. 
Circus and Shows increased busi- 
ness approximately 10 per cent 
over 1958 at the Central Washing- 
ton Fair here during the five days 
ending Sunday (29) and closed its 
1957 tour, again wintering on the 
local fairgrounds. 

Altho the fair was down in at- 
tendance approximately 7 per cent, 
carnival spending was up. Rain on 
Thurdsay (26) and threatening 
clouds on Friday cut down the at- 
tendance on those two days. Week- 
end business was considerably 
above the same days a year ago. 

The Meeker organization with 
Ralph Meeker as owner-manager, 
Jo Meeker, secrtary; William Da- 
vis, business manager; Dan Dix, 
agent, and Louis Tuten, mechanic, 
had a spotty season. Opening April 
29 at the Washington State Apple 
Blossom Festival in Wenatchee, 
the show battled rain for the first 
ten weeks of the season. Rodeo 
dates were top as were some of the 
sponsored dates because of the free 

Drought -Hit 

Va. Farmers 

Earn. 17% Less 
RICIiMOND, A'a. -No consola- 

tion to sisases playing ,Virginia is 
the report that the State's farmers 
took a 17 per rent slugging in cash 
receipts this season. 

The year's drought condition was 
rough in the State. as reflected in 
Cash turned over from farm mar- 
keting. 

During July, for instance, farm 
cash receipts totaled $34,372,000 
compared to $41,694,000 for the 
same month last year. The drop 
was primarily in crop moneys, since 
livestock receipts went up a couple 
of points. 

circus attractions that were offered. 
For the Central Washington Fair 

the Meeker organization had 12 
rides and the Fmshouse, the latter 
being a permanent installation 
along with the Pretzel. Robert 
Bolinger of Portland supplied the 
Scrambler, No. 16 Ferris Wheel, 
Round -Up, seven other rides, in- 
cluding the permanently in- 

(Continued on page 86) 

Memphis Fun Zone 
Tops 1956 in Rain 

Wild Mouse Rides 9,700 in One Day; 
Big Kids' Day Helps Wilson, Moss 

MEMPHIS -Despite losing the 
usually big opening Saturday of 
the Mid -South Fair to a five -inch 
downppoosr, midway operations of 
Clif Wilson's Associated Exposition 
and concessions of Charles (Chuck) 
Moss topped last year money -wise. 

Wilson, who had 10 rides and 
15 shows is the line -up. disclosed 
he wet $500 ahead, being aided 
materially by the big Friday turn- 
out of youngsters. Moss, who had 
45 varied concessions, ended up 
strong and was slightly ahead of 
last year, the fair's centennial cele- 
bration. Both Wilson and Moss 
termed Friday the biggest day they 
ever had here. 

Leading the Wilson array of at- 
tractions was Charles Garvin's Wild 
Mouse, which led the entire fun 
zone on each of the nine days. The 
new ride set what Wilson termed 
a new record on the big Friday 
when it rode 9,700 at 35 cents and 
could have taken an additional 
3,000 if it had more cars. 

In the Wilson line -up of rides, 
in addition to the Mouse, were Paul 
Dispensa's Tilt -a- Whirl; Hadji Del- 
garian's Scrambler and Rock -o- 
Plane; Velare's Rotor, managed by 
Charles Goss; McMurtrev's Para- 
trooper and Roundup, E. C. Mc- 
Crary 's Twister and Octopus, and 
Harvey Smith's two kid rides. 

is Shows 
In the show line -up were Dick 

Dillon's Mechanical unit. Arch Mc- 
Askill's Palace of Wonders, 1. W. 
Thomas 
Converses Side Show. Blackhall's 
Fat Show, Charles Fogies' snakes, 
Charlie Taylor's colored revue, 
Frank Lentinï s exhibit, Ray Van 
Cough's two -headed calf, Ga- 
zelle s big log, Walsh matchstick 
exhibit, Mr. and Mrs. Ray Walsh's 
two -headed baby, Bernie Landis' 
Caribbean Capers. Austin Dentin - 
ger's French Casino and a religious 
exhibit. 

I. T. Finishes Strong 
At Danbury Fair Date 

NEW YORK -The T. T. Shows) 
returned to the barn last week fol- 
lowing a satisfactory season in the 
metropolitan area. Its closing date 
at the Great Danbury (Conn.) Fair, 
as usual, saw the outfit all spruced 
up, and it was one of the best 
weeks in recent years. 

The line -up included three Ferris 
\\'heels, Merry -Go- Round, Tilt -a- 
\Vhirl, Rolloplane, Whip, Cater- 
pillar, Octopus, Comet, Little Dip- 
per and the new Round -Up which 
was acquired during the fair in 

Pickles Pickard 
Dien in Calif. 

REDDING, Calif. - Funeral 
services were held here last week 
for -Elisha (Pickles) Pickard, 89, 
who died September 21 following 
a long illpess. 

Pickard was well known as a 
general agent, having been asso- 
ciated with the Hildebrand Great- 
er, Crafts and White City shows 
in that capacity. For several years 
he operated the Redwood Empire 
Shows in partnership with Tony 
Masseth. 

He leaves his wife, Blanche; a 
daughter, June Aldrich; a brother 
and a half -brother, W. I.. (Bucket) 
Brown, of the West Coast Shows. 

Rhinebeck, N. Y. Kiddie rides were 
the Train, Tank, Auto, Boat, Roto 
Whip and Pony Cart units. 

Shows were the Side Show, Girl 
Revue and Kingdom of Animals of 
Fred Sindell and Dave Rosen, 
Fitzpatrick's Snake Show and Fun - 
house, and the Circus Hippodrome 
of Willie Stein. 

The Isser- Trebish organization 
played fairs this season at Dan- 
bur, Middletown and Rhinebeck, 

(Continued on page 86) 

Not on the midway but close by 
Willis Naylor s two paddle -wheel 
boats, booked in by the fair, rede 
a total of 29,600 in nine days. 

Mrs. Wilson and Marshall Green 
assisted in the ride and show office, 
while Mrs. Moss held forth in the 
'concession headquarters. 

Detroit Fair 

Space Sale $S 

Hit New High 
DETROIT -Total revenue from 

concessions and exhibits jumped 
from last year's $196,508 to $204,- 
959 at the 1957 Michigan State 
Fair, according to Gerry Lacey, 
director of sales and space alloca- 
tions. Exhibit sales, which dropped 
a little last year. rose from $103,- 
947 to $108,933 to set a new high. 

Concessions revenue has shown 
a steady increase over the past 
five years, starting from $57,901 
in 1952 to reach $92,561 in 195$ 
and then jump $3,405 this year 
for a new bight of $95,966. About 
$1,000 of this increase represented 
increased concession rentals, and 
the balance higher revenue from 
bids by wholesalers. 

Concession revenue accounted 
for $14,830 of the fair's revenue; 
60 food stands, $24,195; 15 pop- 
corn stands, $5,290; 12 cotton 
candy stands, $3,145; 8 French 
fries, $2,255; 11 hat stands, $3,400; 
3 frozen custard stands, $1,470; 
10 jewelry stands, $2,520; 4 kitch- 
en gadget stands, $1,000; 14 nov- 
elty stands, $4,540; 7 shooting gal- 
leries, $3,150, and 3 salt water 
taffy stands, $1,200. 

Dolly Young 
Breaks Leg 

OPALAKA, Ala.-Dolly Young, 
well -known concession manager, 
general agent and legal adjuster, 
sustained a broken leg, cuts and 
bruises here last Friday (27) when 
the door of the car she was driving 
opened accidentally, causing her 
to fall to the roadway. A friend, 
Mrs. Pat Harbin, outdoor show - 
woman, riding with her, was un- 
injured. 

Miss Young was removed to 
Lee's Memorial Hospital here, 
where she is expected to be con- 
fined seven weeks. Friends may 
write her there. - 

Vivonas in Petersburg; 
One .Clear Day in Four 

PETERSBURG, Va. - One 
gond clay, the Wednesday (2) kid's 
day, brightened business at the 
Southside Virginia Fair here for 
Amusements of America. 'l'hru 
Thursday the weather was spotty. 

Monday and Tuesday had low- 
er fairgrounds attendance than 
1956, due to rain. Thursday was 
cloudy and threatening, which also 
held the crowds down. 

The kid's day got passable 
weather and some 30,000 young- 
sters turned out. Promotion for the 

special day was handled by the 
fair- sponsoring Lions Club, man- 
ning the fair for the second year, 
Harry Wilson aided the advance 
work for the midway outfit. 

A hefty line -up of 26 rides, 12 
shows and 85 concessions was 
fielded by the Vivons family, 
which added a third light plant 
from its bazaar unit, which closed 
Saturday (28) in Jersey City, N. J. 
Several other parts of that unit 

(Continued on page 88) 
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FOR SALE 

G-16 Limited -2 anginas, 2 coaches, 1 

observation coach, t/{ mile hack, 

treated Hoe, 2 signals. Good condition, 

$22,000 val.. Real bargain H sold at 

once. 

HARRY W: HENNIES 
9705 Katy Road Houston, T.. 

GIRLS 
Dancers 

Acts- 
Musicians 

Waitresses 
For Winter Seasons Work. 

Coutaet: Tommy Thomas 
CLUB MARDI GRAS 

Key West, Florida 
Phone 69417 after 9:00 p.m. 

FOR SALE 

36-t. Allan HerscheR SO horsepower 

Marry-Go- Round, like new. Also 4 

H odges Mend Cars, 500 ft. track, 5ke 

new. Real bargain H sold at once, 

HARRY W. HENNIES 
9703 Katy Read Houston, Tex. 

WANTED 
NOVELTY & COTTON (ANDY AGENTS 

M work Rodeo, Saturday, October 12, 
in Cater Bowl, Jacksonville, Florida 
October 20, Baseball Park, Atlanta, Ca. 

Apply: A. HYMES 
General Deanery or Western Unkn 

Spartanburg, S. C. 

FOR SALE 
Set of eight push button Diggers, good 
condition, flash, IOx10 top end frame. 
Diamond T top panel. Reasonable for 
Cash. Booked on Raley 's Exposition. 

FRANK JONES 
Marlon, S. C., this week; then es per 

route. 

FOR. SALE 
Seven Concessions, Wm. Stock, large 
Bingo, two Tractor. and Trailer.. Qaft- 
tfn{ concession business. Book Fun 
Rouse, dean Shows and Concessions. 
Want wheel and Coaster Foremen, 
Second Men who drive. No can, please. 
Contact or Join BrownsoMe, Tenn.. 
Fair now. 

Dyer's Greater Shows 

Thank You 
FREDDIE STOKES 

Pan Mime Concessionaire 
for your OLDSMOBILE IN purchase. 

"Sava Money With Johnny" 
JOHNNY CANOLE 

Phones: WI 3.0003 or WI 49147 
Altoona, Pa. 

MIDWAY CONFAB 
Mike Smith, owner- manager of 

Northern Exposition shows, re- 
turned to the show's winter quar- 
ters in Worthing, S. D., just in 
time to become a grandfather. The 
new mother is his daughter, Janet, 
wife of. Del Egan, who was Pride 
Show operator with the show this 
season.... Woodrow Arnold is at 
1112 Chestnut Street, Houston, 
awaiting surgery and would like 
to hear front friends. 

FIDLER UNITED SHOWS 

Wont Hanky Panks of all kinds. Into 

the cotton until the snow flies. 

Address: tusera, Ark., this week. 

James Flannagan, concessionaire 
with Midwest carnivals, has been 
released from the hospitar and is 

convalescing at his inane at 1946 
\Varme Avenue, St. Louis. 

Mrs. Eugene (Hickey) Culpep- 
per, was given a, surprise baby 
shower at Muskogee, Okla., by 
the women of the 'William T. 
Collins Show. Party hostesses 
included Mickey Collins, .Angie 
Conroy, Vera Harrison and 
Blanch Limish. Presents were 
given Mrs. Culpepper after break- 
fast. Among the guests attending 
were Mesdames E. W. (Slim) 
Wells, James Hirshburger, Ruth 
Williams, Kate Sigman, Johnny J. 
Jones, Ben Blickas, Arthur Weide- 
man, Blackie Thompson, James 
Nickelson, Lewis Kaplan, Jim 
Storer, and . Misses Janet Hans, 
Barbara Tedrick, Alicia Frances, 

Mike (Little Mac) Black, eight - 
year -old son of Mrs. Joe Black, 
Sapulpa, Okla., received a number 
of visitors front the Collins show 
during his recent illness. Mike is 
the nephew of Marion S. Spillers, 

*100.00 REWARD 
For Information on present Watt. of 

RAY ODELL FARMER 
and 

S. L. VIERS 
Information confidential. Call collect. 

BONNIE JAY or TOMMY ALFORD 
Andrew 2.2a1a 

Orane Prairie, Tax. 

SCRAMBLER 
Available for Bookings 

Ater Memphis Td -State Falr, Oct. 8. 
Contact in Memphis unto Oct. 8 and 
in Chicago after that date. 

HADJI DELGARIAN 
1759 North Newland Chicago 35, 111. 

Marion Greater Show's, and the 
late L. C. Mettenry, Crescent 
Anulseinent Company.. . James 
Rapple, publicity man for Amuse- 
ments of America, visited Gold 
Medal Shows.... Ruth Williams 
and Blanche Lemish postal that 
they'll join Blue Crass after closing 
with Collins' shows at Tulsa. 

John Mason Stone of Northern 
ES nositiml Shows is 'confined in 
Valley Hospital, Downey, Idaho, 
following a heart attack. His wife, 
Marguerite, is at his side. . . , 

Rose Merrow's automobile was 
damaged in a collision en route to 
the Pulsa Fair, but she escaped 
injury. . Anna Louise Daniels, 
annex with Lisa Del Mar Side 
Show, recently took delivery on a 
Buick and a Prairie Schooner house 
hailer. 

\Villie S t e i n, concessionaire 
turned back -ens) show operator, 
reports that iris Circus walk -thru 
drew considerable attention and 
business of the Danbury, Conn., 
fair. The under- canvas unit fea- 
tures an animated circus parade in 
a glassed-hi steel wagon. Half of 
the display is black- lighted. Other 
units in the tent are a mechanical 
clown band, elephant and polar 
bear. . . Diane De Elgar, of the 
Hall & Leonard Side Show on 
World of Pleasure, recently pur- 
chased a 30 -foot Trotwood house 
trailer. Diane's mother, Mrs. Lady 
Faith, mentalist, visited. Also vis- 
iting at the Side Show were 
Shotgun Page, Herbert Blinkely, 
Bob Artley, Mr. and Mrs. Frank 
Fladd. 

CLUB ACTIVITIES 
Regular Associated 

Troupers 
LOS ANGELES -The building 

fund received over $300 from Reg- 
ular Associated Troupers' Day at 
the Pomona Fair, September 24. 

Olivia Waldron, owner of Fair 
Tinse Shows, who had rides on the 
midway, avid her manager, Chet 
Barker, welcomed the visitors. Elsie 
Kennedy was in charge of fund- 
raising, and a new member, Harry 
DuClause, assisted in entertain- 
ment. 

Early arrivals included Tillie Pal - 
mateer, Zoe Wick, Katherine Gold- 
stein, Maree Rhodes, Fred and 
Helen Smith, C. H. Allton and Eve 
Scott. Club members working at 
the fair included Walter and Anna- 
belle Patchett, Billie Backman, 
Myrtle Hutt Morris and Lillian 
Dill. Also active were Ed Kennedy 
and Ellis Hendry. 

Donations were received from 
E. J. Rose, Lilabe'l Williams, War- 
ren and Flora McMenus, Norm 
Schue, Frank W. Babcock, Louis 
Cecchini, John Levaggi, Elmer and 
Estelle }Ianscosne, Rose Westlake 
and Ruth Korte Davis. 

Caravans, Inc. 
CHICAGO - The nominating 

committee was elected at the regu- 
lar Tuesday (1) meeting in the 
Hotel Sherman. Included were 
Mae Spencer, Helen Wettour, 
Claire Cherniak, Lucille Hirsch, 
Lillian Lawrence, Margaret Levine 
and Eva Shine. Alternates are Rose 
Jarboe, Helen Hoffineyer and May 
Taylor. . 

Officers on hand for the meet- 
ing included Agnes Barnes, presi- 
dent; Isabel) Brantman, first vice- 
president; Marianna Pope, second 
vice- president pro -tem; Mae Tay- 
lor, third vice -president; Wanda 
Derpa, secretary, and Lillian Law- 
rence, treasurer. Chaplain Irene 
Coffey delivered the invocation. 

Theresa Dundee attended her 
first meeting. A gift of a bed jacket 
was sent Jeanette Wall. It was re- 
ported that Betty Shea was a 
Chicago yisitor. It was announced 

that Bob Oakes, son of Ray and 
Mae Oakes, had been married. 
Evening award went to Josephine 
Glickman. 

Following the meeting a surprise 
party was held for Helen Hoff- 
'never who will celebrate her 50th 
wedding anniversary on October 
12. President Barnes gifted her 
with a check. 

Heart of America 
Showmen's Club 

KANSAS CITY, MO. - Presi- 
dent George Gordon has been busy 
supervising refurbishing of the 
clubrooms for. the October 18 
meeting. . 

The annual New Year's Eve 
party will be held at the Hotel 
Pickwick and the auxiliary's tacky 
party is set for the evening of 
December 30. 

Al (Deafy) Campbell will again 
supervise refreshments at a number 
of programs planned for the winter 
season. 

Membership committee is plan- 
ning a drive that is designed to add 
100 names to the roster. 

Arizona Club 

Opens Season 

November 11 

PIEDMONT INTERSTATE FAIR 
Oct. 14 thru 19, Spartanburg, S. C. 

GEORGIA STATE FAIR 
Oct. 21 thru 26, Macon, Ga. 

CAN PLACE: All legitimate Merchandise Hanky Panks. Can 
locate all Eating and Drinking Stands. 

Can place Mule Drivers for Train. 

ALL BIG FAIRS UNTIL NOV. 23. Closing in Jacksonville, Fla. 

All Address 

CETLIN & WILSON SHOWS 

HOARD 'and,':MULLIS: 
r sty 

SHOWS RiDES: CONCESSIONS 
WANT: Cookhouse or Sitdown Grab immediately. Hanky 

Panks of all kinds. 

FOUR MORE BIG FAIRS TO GO. Get in touch immediately. Jackson, Oa., this 

week; McRae. October 14; Sylvester, Ga., October 21, and Ashburn, ta., 
October 28. 

DAN HOARD OR ELBER'l' M t1.l.IS 
FAIRGROUNDS, JACKSON, GA., 7H55 WEEK. 

AMUSEMENTS OF AMERICA 
Can place for Sumter, S. C., and Lancaster, S. C., Fairs, Hanky 

Panks of all kinds, Eating and Drinking Stands. Contact 

JOHN VIVONA 
Henderson, N. C. 

PHOENIX - The Arizona 
Showmen's Association will open 
the winter season of meetings and 
events here in its clubrooms No- 
vember 11. 

The annual Memorial Services 
will be he'd Sunday, December 15, 
with the banquet and ball to be 
held the following night. Sam 
Steffin will emsee the banquet. 

The Christmas program includes 
a party and a basket party for the 
poor and needy. The club will 
complete the year with a New 
Years Eve party. 

JIG SHOW FOR SALE 
75 foot walk -over Front built on semi. Newly built Stage also built on semi 

which server as dressing room. 400108 blue deluxe Top new July 4th. foots 
for 700. Electric Pine,, new 6'weeks ago, Sound Equipment far both front and 
stage, Costumes, Drums and all Lighting Equipment. 1950 four ton Dodge and 
'53 Chevrolet, bath in perfect condition. Will sell complete for $5,000.00. Can 
be seen this week Orangeburg, S. C.; next weak Athens, 0a. 

HAVE WEEK OF OCT. 21 OPEN. Interested M booking Colored Fair. Contact 
J. Sciertine, e/e Raitheffer Shows, Orangeburg, S. C.; next week ye Ross Man- 

ning Shows, Athens, Ge. 

JOHNNY T. TINSLEY SHOWS 
"Anseriea's Most Modern Midway" 

Can lace for Tit County Fllr, Titon, Ga.; TriCeunty Fair, Fitseerlld, GAL; Mitchell 
County Fllr, Gmllla. Oa.. antl S non Flln fo follow. 

RIDES: Roundup, .r*Vr, Dark Rtde, Helve and SDinarao. 
OPENING FOR key Wit HOUSE. 

SHOWS: Drone, Monkey, Monkey Drone. Wild Lire, a Ape, Unborn, Fat. 
nlusion, Midget or area' good Grind Shows with owe equipment. 

ROLAND PARKER CAN PLACE GIRLS FOR "FOLLIES CONTINENTAL." 
CONESSIONS: Pennx Arcade, Digger and Photos. Want Bitdown Cookhouse for 
baiantt of reason. Want Custard, Noceltles, Iqn{ and Short Aan {e Gallerter. All 
Ranks Panks open. 
Can place Promoter who understands the business. (Lester McGee or Nell Berk, contact.) 

All wires, mail or calls to 

JOHNNY T. TINSLEY TED WOODWARD 
OWNER.GEN. MGR. 

O N. A,NT,ASST. MOR. 
Moultrie, Go, Fair now; followed by Tifton, Ga., 

SMILEY'S AMUSEMENTS 
Wale fer the following: 

Hampton, S. C., Oct. 7.17; New Ellenfon, 3. C., Community Fair, Oct. 1420; Sally Corn. 
munla Pair, Sally, 3. C., Ott. 33.27. 

Hanky Panks of aL kinds. Can use 'Bingo fur these soeurs Aleo Eatlne and DrinklnR 
Stands et air Can une Cirl show, spoke show, Funhonbe or anY other Family. 
type Show. AB contact 

GLASS PITCH BLACKIE 
Hampton, S. C., Oct. 74.2. 

GREATER DIXIELAND EXPOSITION 
Can place for the La. -Delta Fair, Tallulah, La., weak October 14. 

Legitimate Stock Concessions of all kinds. Also Bingo. Custard, Hats, Jewelry. etc. 
Want Funhouse, Mechanical Show and other Shows of merit with own equipment. 
All replies 

JiMHIE HENSO;ti 
Tallulah, La., afte, October 8. 

of. 
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PAGE COMBINED SHOWS 
Want for Coffee County Fak, Douglas, 6a. Also Brunswkk, 61., fair 

,These are two outstanding Fain. Each having separat White and Colored Kid Days, 
with schools co- operating. 

CONCESSIONS: Ball Games, B.k Dish, Long Range, Six Cat. High Striker Water 
Games, Age and Scales, Bowling Alley, Swinger, Picture Frame, Basket. Push -Up 
and Tip -Over Coke Bottle, Bumper, String Game, Bird, Bear and Class Pitches and 
Novelties. Want nice Penny Arcade. Following Eats open: Custard. Waffles. Sno, 
Pronto Pups, Crab, Lemonade Shake and Chocolate Dlp. 

SHOWS: Wildlife. Monkey Show or Speedway, Mechanical Show. Coed proposition 
to Motor Orontes: good Drama spots. Also Crime and Life Show. 

RIDES: Scrambler. Scooter and Rock -a- Plane. 

AU replies to BILL PAGE, Louisville, Georgia 
P.S.: Those joining now will be given preference for our Florida route. 

. ..... r.a. ..... 

FARMERS WEEK -NOTTAWAY CO. FAIR, 

BLAC(STONE, YA., NEXT WEEK, OCT. 14.19. 
BOOK all types of legitimate Concessions, including Cook- 
houses and Grabs, also BINGO. BIG EVENT'FOR SHOWS OF 
ALL TYPES. RIDES: need additional Rides to supplement 
Wheels and Merry. 
This is an outstanding event with a FREE GATE and plenty of 
committee promotion. For space contact either 

STEVE DECKER -Zebulon, N. C., or 
M. A BEAM -Windber, Pa. 

ti 

9 

WANTED -WANTED -WANTED 

CARL and SKIPPY BROWN 
Want all their Bends and friends' friends to drop in and ses 

SKIPPY'S LIVING ROOM 
the nest beautiful and roasoaable Cocktail Lounge on Miami Beach 

located in the Shoremodo Notai on Collins Ave. and 36th St. 

MUSIC AND DANCING NITELY 

Strictly catering to Carnival Folks. Won't you drop in and say hello tous when 
you come in off the road. Hope you are having a good season. 

CARL and SKIP 

MIGHTY INTERSTATE SHOWS 
Want for Pike County Fair, Troy, Ala Oct. 14.19; Coffee Cooly Fair, Elba, 

6a., Oct. 21.26, and fain through November, then all winter's work In 

Florida. 
SHOWS: Grind Shows of all kinds. RIDE HELP: Foremen and Second Men on 
all Rida. Must drive. CONCESSIONS: All Cenassions open. Will 
Ceo t....e for baton. of season. 

All replies to H. B. ROSEN 
APPLINO COUNTY FAIRGROUNDS, BAXLEY, GA. 

TIVOLI EXPOSITION SHOWS 
Wont for 3 more big Pairs in Louisiana, plus 2 we*ks in outstanding still spots. 

CONCESSIONS: Cart place a few men Hanky Punks. 

SHOWS: Will place. Shows not conflicting. Confect 

H. V. PETERSON, MGR. 
Pelican Courts or Fairgrounds, Eunice, la., this we*k; Winnsboro, La., to fo8ew. 

LOU PEASE 
Wants Help on 3 Shows. Out all winter. Want 2 attractive Girls for Cirl Show. Pay 
nightly, plus tips. Can usa Husbands as Ticket Sellers. Want Truck Drivers. Need 
Man and Wife or family for Illusion Show. Sill Pease wants experienced Ceek. Good 
Proposition. Playing 8 County Fairs. Much money here. 

LOU PEASE 
Care Schafer's Just For Fun Shows, Nacogdoches, Tex., Fair this week; 

then Orange, Tex., Fair. 

PALMETTO SHOWS 
Want Concessions of ell kinds -everythhg open for Chester. S. C., White Fair. Oct. 
14 -19: Chester, S. C., Colored Fair, Ott. 21 -26 Itwo weeks same fairgrounds,: followed 
by Anderson. S. C., Colored Eel, Oct. 2S -Nov. 2. All replies to 

F. E. SPAIN or MILTON McNEACE 
Yak. S. C., Fairgrounds This week. 

WHERE ARE YOU WINTERING? 
Kindly fill out this blank and mail to The Billboard, 

2160 Patterson Street, Cincinnati (22), 0., for our records 
of circus, carnival and tent shows In winter quarters: 

Title of Show 

Kind of Show 

Owner 

Manager 

Winter Quarters Address 

Office Address 

WEATHER FAVORS LEAHY 

Danbury Ahead 
On Way to Record 

DANBURY, Conn. -A good 
jump on previous attendance marks 
was scored on the opening week- 
end of the Great Danbury Fair, 
and the increase was holding up 
thru mid -week. For the first four 
days a total of 72,686 persons paid 
their way into the grounds, a 
figure 5,000 ahead of last year and 
4,493 or 6 per cent over the same 
period in 1954, when the record of 
153,121 for nine days was estab- 
lished. 

Weather was typical for New 
England in the fall. It was sunny 
and nippy, with crowds coming 
early and breaking up around sun- 
down. 

Opening day, Saturday (28), drew 
a record first -day total of 20.082. 
On Sunday there were 41,165 to 
jam the compact grounds. The 
usual weekday dropoff followed, 
with 5,085 and 6,354 the next two 
days. After the record year, the 
fair drew 141,802 in 1955 and 
136,772 last season. 

President John W. Leahy and 
his assistant, C. Irving Jarvis, 
again had the layout sparkling 
and spotless for the opening. There 
were commercial attractions galore, 
including the Budweiser Clydes- 
dale hitch, Johnny of Phillip Mor- 
ris, Victor Adding Machine Com- 
pany's Shetland pony hitch, Red 
Brigham and his Western musical 

group In the Pepsi -Cola Music 
Hall, Aunt Jemima, Dolly Madi- 
son, of the ice cream of that name, 
and others. 

Plenty Free Music 
Free music was evident thruout 

the grounds. In addition to the 
Brigham group, which had repre- 
sented the Ballantine brewery at 
the earlier Middletown (N. Y.) Fair, 
there was Wendell Cook's circus 
band In the Big Top, the First 
Army Band, Victor Zelnbnuskï s 

Polka Band at the outdoor hand- 
stand, and Carolyn Chase and the 
Triple A Ranch Gang at the Gold 
Town amphitheatre. 

Grandstand attendance for the 
Saturday-Stu day (28 -29) Wild West 
show of Buck Steele was only fair. 
Admission was $1.10 for adults and 
50 cents for kids. Ilis "Frontier 
Days" show was offered free dur- 
ing the week, and the closing 
Saturday -Sunday attraction was 
Jack Kochmaxi s Hell Drivers. 

Governor Ribicoff was unable to 
attend on Governor's Day, Wednes- 
day. Leahy's new showboat, S.S. 
Priscilla, did excellent business on 
the lake. Other old -time rides in- 
cluded the stagecoach in Gold 
Town and the horse -drawn trolley 
which operated at a dime a head. 

Panning for gold at a quarter a 

shot was a popular Gold Town 
feature for the youngsters. 

Weather, Track Lure 
Strong Trenton Gate 

TRENTON, N. J. -Oue of the 
best weeks ever experienced by the 
New Jersey State Fair Was credit- 
ed to two elements, the ideal 
weather and the newly constructed 
race track and grandstand. 

Attendance was about 12 per 
cent better than last year, George 
Hamid Sr., fair pesient, said. 
Total for the week was given at 
around 350,000. 

At the grandstand, Sans Nunis- 
promoted racing was up on closing 
Saturday, but the final day's busi- 
ness on Sunday (29) doubled the 
1956 attendance with the first ap- 
pearance here of big cars and 
drivers in a 100 -mile event. 

Midway business done by the 
World of Mirth Shows was satis- 
factory, altho short of previous 
years, with a somewhat milder 
concession operation. There was 
plenty of space occupied and the 
game units, operating under State 
restrictions, got a good play due to 
the heavy attendance, it was re- 
ported. 

State Leaders Visit 
Visitors during the week in- 

chided Governor Meyner, Com- 
missioner of Agriculture Alampi, 
and State Chamber of Commerce 
President England. Hamid con- 
tinued to press for formation of a 
committee reprsenting the State 

Phoenix Has 
New Manager 

PHOENIX, Ariz. - First show 
by the new management of the 
Phoenix Coliseum will be Friday 
(11), with Fats Domino featured. 
Edward I. Greenband, who pro- 
moted an ice show at the Arizona 
State Fair a couple of years ago, 
has leased the Coliseum. Coming 
events include Ice Capades Inter- 
national, November 21- December 
1, and an auto show January 
21 -25. 

and interested agencies, which 
would seek out ways to improve 
the fair in future years. Several 
meetings have been scheduled on 
the matter with the Governor and 
his cabinet and with farm and 
educational groups. 

The traditional firemen's parade 
on Saturday night drew dozens of 
units before the grandstand for an 
affair Tasting more than two hours. 
Resultant turnout added a flurry 
of midway activity that night. 

Video Spots 
Help Puritàs 

CLEVELAND - Announce- 
ments on two KYW -TV shows 
pulled exceptionally' well for 
Ruitas Springs Park, manager R. 

M. Andress reports. 

Five announcements each were 
scheduled on "Six ó Clock Ad- 
venture" and "'Cash On the Line," 
both locally produced. 

The spots heralded "Big Wilson 
Day" at Pllritas Springs. -,The 
local TV personality of that name 
appeared, as did Mr. Macaque, 
his ring -tailed monkey. 

little Rock 

Even With '56 

For Royal 
LITTLE ROCK, Ark. -Higher 

per capita spending and better 
weather helped the Royal Ameri- 
can Shows hold to its '56 ride and 
show receipt levels at the Arkansas 
Livestock Show, tho attendance at 
the event was down because of 
tension in the city over the school 
segregation issue. 

At the end of the first three days 
of the six -day event, the Royal's re- 
ceipts, which were down opening 
day, were about even with those 
for the corresponding period last 
year. 

Visitors included R. L. Thornton 
president of the State Fair oÉ 

Texas, Dallas, and Dee Aldridge. 
one -time show talker. 

GALA EXPOSITIONS 
WANT FOR 2 BIG ONES 

BI61.AND, ARK., Week October 14; 

Colored Festival of UM( ROCK, Week 

October 21. 
Hanky Parks of all kind, especially 
Class and China Pitches. Want good 
Shows of merit. Wire or come on. 

STUTTGART, ARK., week of Oct. 7. 

WANTED 
For Cotton and Oil Towns. 

Ride Help: Foreman for Tilt, Merr7GO. 
Round, Octopus, must drive. Men who 
have worked for me before, contact. Kid 
Yearter, come on. All who 

T. J. TIDWELI. 
Hollis, OKIa., thru Oct. 12. 

WANTED 
HARRY BURKE SHOWS 
For Bunas, La., °ranee Slow. Festival 

end Fair, Dec. 6, 7 and S. 
Comma/on. not eoMliMiM- 

Contact: Frank Fergus*. 
General Delivery, Arnie, Le. 

ANNEX ATTRACTION 
WANTED 

For balan. of moron. Contact 

SUM KEUET of WHITEY SUTTON 

Can Jame* E. pirates shows, Denville, 
Va., mw. 

FOR SALE 
Mantels Kiddie Roto Whip, stainless 
Meet cars, mechanically A -1. Can 
Deco operating, South Beach, Staten 
island. Can or write 

MONARCH OP0RATIN6 CO., INC. 
2e* Sen. Mahn Island S, N. Y. 

01 7.11126 abler OM I.M. 

WANTED 
Life Mede) 

TILT=A -WHIRL 
SCRAMBLER 

Mual N In A -1 condition Fay leash. 
unte 

BOX S7, North Dartmouth, Mini. 

STAR AMUSEMENT CO. 
Want Shasta and Concessions of all kinds 
for the following: Cherry Valley- Wynne, 
Ark., Oct. 7 -12 White County Fair, 
Searcy, Ark., Oct. 14 -19: Parkin, Ark., 
Oct. 21 -26, and other cothn towns to 
follow. 

EMPIRE STATE SHOWS 
BIG STOCK SHOW, BRYAN, TEXAS, OCTOBER 14.19 

W.nt Photon, Novelties, Balloon Dart, Duck Pond, Scales and Am. Pitch Came. 
i gtrinta, 

Show, afro. avßlteh 
c own , all 

usp L 
aMa 

joo 

eRni 
deWao t 

Bn 
e { wLLu Att. 

Jenny, Octopus. 
' 
Out all winter. 

Wire: ANNA MOORE 
MADISONVILLE, TEXAS, OCTOBER 7.12; THIN BRYAN, TEXAS. 

CRYSTAL AMUSEMENT CO; 
Want for Liberty County Falr, Nimsville, Oa., Oct. 1419; followed by Nahira, Oa., 
Lions Club Community Fair on the streets, Oct. 21.20 then Ocalla, Fla., and Herds, 
County Lesion FIr, Wa,,. 

and 
, Fla., Nov. 11.16, and all winters work in Florida. 

Good opening for Popcorn and Apple. to loin at Oeaa, Fta.. Oct. ao. An Hsoky 
Punka oOppe!nn except Fish Pond. NTLVly want neat Sltdown Grab. Need Smith e 
Smith mots.plW Foreman; must have license and drive. Harold Rupp. these aro 
white gets. Wal book Merry-Go-Round or t mamey. All WOOL. 

All replies: ARL MILL ER, Sardis, die., this week. 
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GREATER GULF 
STATE FAIR 

MOBILE 
(Ladd Stadium) 

OCT. 21-26 

HETH SHOWS 
OPEN MIDWAY 

Direct Sales, Eating and Drinking Stands, Kitchen Gadgets, 
Popcorn, Candy Apples. Few more Grind Shows. 

Phone in office. 

WEST GEORGIA FAIR, CARROLLTON, 6A THIS WEEK; 

NATIONAL PEANUT FESTIVAL, DOTHAN, ALA., OCT. 14.19 

Ross Manning Shows 
ATHENS, GA., OCT. 14 -19 

CARTHAGE, N. C., OCT. 21 -26 

THEN THE BOG ONE 

FORT BRAGG, N. C., ON ARMY GROUNDS 

10 DAYS OCT. 30 -NOV. 9 

CONCESSIONS: All open. Eats, Drinks, Photos, Penny Arcade 
and Hankies. Also long and Short Range Galleries. 

RIDES: Spinaroo, Roundup, Dark Ride, Rockoplane and Kid 
Ride. SHOWS: Grind Shows only. Write or wire. 

ROSS MANNING 
Fairgrounds, Clinton, N. C. 

ILUEGGG (fPEC ><K ) 6ROSCYpTÑ RRSiEN S 

Want for Alexander, La., week of Oct. 14, followed by Jennings, La., week of 

Oct. 11, end a continuous route of bona fide Fairs till Armistice week. 

CONCESSIONS: Honky Panks, PriseEver, -Time Gomef of all kinds, Bear, lamp 
and Bird-Pitches, Six -Cat and Buckets if you hove Honky Perks to go with same. 

SHOWS: Any good Grind or Bally Show with own equipment. Liberal percentage. 
HELP: Foremen and Second Men for oll major Rides, must be licensed semi drivers. 

All Replies and Wires C. C. GROSCLRTH 
MONROE, LA., ALL THIS WEEK. 

WANT FOR IIACOGFDOCHES, TEL., OCT. 8.12; ORANGE, TEX., OCT. 14.19; 

LUFKIN, TEX., OCT. 21.26; GliMER, TEX., 0(1. I9 -110V. 2. 

Concessions: All Hanky Panks open, come on. 
Shows: Will book Arcade, Fat Show, Midget, Wild Life, Girl 
Show or any Shows not conflicting. 

Contact: W. A. SCHAFER, Mgr. 
Nacogdoches, Tee., this week; then per route. 

GEORGE CLYDE SMITH SHOWS 
ATLANTIC DISTRICT FAIR, AHOSKIE, N. C. 

Wont Boll Games, Pitch Till- You -Win, Cork Gallery, Balloon Dart, High Striker, 
Fish and Duck Pond, Slum Spindle, Bear Pitch, Gloss Pitch, Photos, Novelties, 
SI. Cots, Buckets. Want Colored Girl Shows, Sideshow, Snake Show. Agents 
for office Honky Pocks, general Ride Help, Truck end Tractor Drivers. All replies fo 

GEO. CLYDE SMITH SHOWS 
Littleton, N. C., Fair this week; Ahoskie, N. C., Pair next week. 

MANNING, SO UT C ARG IO 

\E 
, O LORED FAIR 

NEXT WEEK, OCTOBER 14. 
Can place Minstrel Show, Cirl Show, Fun House. Side Show. Rides: Scrambler. Rcund- 

p, Tilt, Rollep!ane, Octopus, set of Kid Rides. Concessiene: Hanky Packs, Eats, 
rinks, Bingo. Class Pitch. TWENTY WEEKS. CF ACTUAL OPERATION SHOWING 

THE BETTER LOCATIONS IN SOUTH FLORIDA. WE NEVER CLOSE. ALI. ATSWER: 
DAVID B. ENDY SHOWS, Burped, N. C., this week, 

BEAM'S ATTRACTIONS 
VANCE CO. COLORED FAIR, HENDERSON, N. C., NEXT 

WEEK; TIDE WATER FAIR, SUFFOLK, VA., OCT. 21 -26 

I CONCESSIONS I Book all types ex- 
cept Bingo, Popcorn and Candy Apples. 

SHOWS 

Shows. 
Use additional Grind 

RIDES 

Rides for these Fairs. 

HELP 

Can place Major 

Can use capable Ride 
Help and Concession Agents. 

c 

All Communications fo STEVE DECKER, BEAM'S ATTRACTIONS, lebulon, N. C. 

There's Good Reason Why 
MORE and MORE- 

CARNIVALS Large and Small 

Advertise in The Billboard's 

CAVALCADE of FAIRS 

Far -Reaching Readership 

Special FREE Distribution 

Special FREE Distribution 

EXTRA 
t1Rt111.AT1011 

GREATER READER 
-INTEREST 

REPEATED 
DISTRIBUTION 

eee ALL ATNO 
EXTRA COST TO YOU 

Distributed as Section II of the 
Big, Annual Outdoor Convention 
Special to the entire weekly Cir- 
culation ... and many additional 
copies sent to Newsstands thru- 
oui the country. 

to every Fairman. Parkman and 
Outdoor Showman attending the 
Outdoor Meetings in Chicago. 

to individual Fair Secretaries 
and at State and Regional Fair 
Meetings thruoui the country 
during December, January and 
February. 

CONTAINING: 
Page after page of Special Fea- 
ture Stories, with appropriate 
illustration of great interest to 
every Fair Secretary and Board 
Member. 

Statistical Directory of Fairs 
giving Dates, Attendance and 
other important Facts and Fig- 
ures. 

Directory of Still Date Facilities 
showing Grandstand Capacity, 
Plant Availabilities and other 
pertinent information. 

Forms go to press November 1, so get in 
touch with us TODAY for more information 
on rates, free layout and copy service. 

CINCINNATI 22, OHIO CHICAGO 1, ILLINOIS 

2160 Merton St. 188 W. Randolph St. 

Phone: DUnbar 1.6450 Phone: (Foiral 6.9818 

NEW YORK 36, N. Y. ST. LOUIS 1, MO. HOLLYWOOD 28, (ALIF, 
1564 Broadway .390 Arcade Bldg. 1520 North Gower S1. 

Phone: Plaza 1 -2800 Phone: Chestnut 1.0443 H011ywood 95831 

Copyrighted material 
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UNDER THE MARQUEE 
Continued from page 79 

Maley 's daughter and granddaugh -' 
ten visited while the show was 
near Memphis. Red and Ann Ding - 
Ier visited, and Red went in the 
leaps act for old times sake. He 
was in the act five years ago. 
Kelly-Miller advance men visited 
at McMinnville. Tony Diano visited 
at Oak Ridge. 

John Marietta, Pittsburg, Kan., 
caught Ringling, Beers -Barnes and 
Cristiani Bros. while on a trip thru 
the East. . . . Tom Smallwood, 
world- roving circus fan, his set- 
tled down for a while in Paris after 
much traveling in Germany. 

CFA Orlo Rahn, of Davenport, 
Ia., writes that a program is being 
set up for October 28 and fans 
thruout the area have been invited. 
It will include a visit to Clyde 
Bros: Circus, a dinner, and inspec- 
tion of circusiana and a miniature 
circus being displayed by the fans 
at Davenport Public Museum. The 
display will be in the museum all 
month. The same night in Daven- 
port there will be a charity dance 
with a circus theme and Look 

Dobritch Books 
Continued form page 78 

world, including the Ringling 
show. 

After touring Turkey, England, 
Israel, France Belgium, Germany, 
Denmark and Sweden, Dobritch 
said he had signed 11 new acts to 
be imported here. While declining 
to describe them in detail, he said 
one of the acts was an Egyptian 
Risley troupe. 

The Ivanoffs, handled by Do- 
britch, were booked for 30 weeks 
with Sweden's Circus Scott and for 
1959 with the Circus Schumann. 
The Bruno breakaway sway pole 
act was signed for eight weeks at 
Christmas time with the Cirque 
D'Hiver, Paris, and for the 1958 
season with amusement parks in 
Scandinavia. 

magazine is expected to cover it. 
Rahn has been active in setting 
up the circus feahres for the 
dance. Newspapers have carried 
three features about the museum 
display. There is to be a TV spot 
and a tie -in with the Clyde show. 

Henry H. Varner caught the 
Mills elephants at a show in Bar- 
berton, O.... Rose Westlake has 
just returned from a South Ameri- 
can circus tour and visited with 
Norma, magician of St. Louis, and 
Roba Collins, then left for Los An- 
geles. 

Somers Circus Museum will be 
opened to the public Friday after- 
noon. The Museum is in the Ele- 
phant Hotel, Sommers, N. Y. 

I. T. Strong 
Continued from page 82 

N. Y., and Flemington, N. J. One 
of their regular spots, the Mineola 
Fair, cancelled out temporarily 
due to new grandstand construc- 
tion. The show operated in two 
units thru the still date season, 
covering New York City and Long 
Island, then joined for fairs. 

Winter quarters are on a three - 
acre spread in Roosevelt L. L. 
N. Y. 

Vivono in Va. 
Continued from page 82 

joined on Labor Day for the fair in 
Lehighton, Pa. 

The season has been generally 
good with a sour note being the 
weather in recent weeks. A couple 
of days have been lost at each spot 
lately, but business has been fine 
when the midway has gotten a 
break in weather. 

IACTS and ATTRACTIONS 

The Billboard's 

:CAVALCADE: 
of FAIRS 

Is the ONE SURE WAY for You to Pro- 

mote, Publicize and Sell Your Act or 

Attraction Most Effectively. 

Write TODAY for Rates, Layout 

Service and More Information 
About This Important Issue. 

CINCINNATI 22, OHIO CHICAGO 1, IIUNOIS 
2160 Palmes St. 188 W. Raedolplt SI. 

DUnbar 1.6450 (Enka! 6.9818 

NEW YORK 36, N. Y. ST. LOINS 1, MO. NOILYW000 28, CALIF. 

1564 headway 390 Arcade 81dg. 1520 North Gower SI. 
Plaza 7-2800 CHslsid 1.0443 $$$yweed 9.5831 

Carnival Routes 

Continued from page 73 

Crafts Expo.: (Fair) Fresno, Calif. 
Crystal Am. Co.: (Fair) Sardis, Ga.; 

(Fair) Hinesville 14 -19. 
Cumberland Valley: (Fair) Fort 

Payne, Ala. (Season ends.) 
Dixie Am. Co.: Rochester, Tex. 
Drew, James H.: (Fair) Swains- 

boro, Ca.; (Fair) Quitman 14 -19. 
Dyer's: Brownsville, Tenn. 
Eastern Am. Co.: Topsham, Me. 
Empire State: Madisonville, Tex. 
Endy, David B : (Fair) Burgaw, 

N. C.; (Fair) Manning, S. C., 
14 -19. 

Fidler United: Luxora, Ark. 
Franklin, Don: (Fair) Angleton, 

Tex.; Refugio 15 -17. 
Frontier: Casa Grande, Ariz. 
Fun -Beam: (Fair) Martinsville, Va.; 

(Fair) Blackstone; Va., 14 -19. 
Gala Expo.: Stuttgart, Ark.; Eng- 

land 14 -19. 
Gentsch, J. A.; Ferriday, La.; 

Meadville, Miss., 14 -19. 
Georgia Am. Co.: (Fair) Millen, 

Ga.; (Fair) Springfield 14 -19. 
Glades Am. Co.: Seaboard, N. C. 
Gladstone Expo.: (Fair) Itta Bena, 

Miss.; (Fair) Marks 14 -19. 
Gold Medal: (Fair) Rock Hill, S. C. 
Gooding Am. Co., No. 1: (Fair) 

Lancaster, O. 
Gooding Am. Co., No. 3: (Fair) 

Atlanta, Ca. 
Gooding Am. Co., No. 4: (Festival) 

Ironton, O. 
Gooding Am. Co., No. 8: (Festival) 

Evansville, Ind. 
Gooding Am. Co., No. 7: (Festival) 

Dayton, O. 

Meeker Up 10% 
Continued from page 82 

stalled Skooter, and the miniature 
train in the Fairgrounds Plaza. 

The Meeker organization sup - 
plied the Merry-Go- Round, No. 5 
Ferris Wheel, 16-car Octopus, 
Rolloplane, Paratrooper, Whip, 
and three kid rides. The show 
also carried as regular equipment a 
Tilt -a -Whirl and Roller Coaster 
owned by Davis. The usual com- 
plement of 30 concessions was 
boosted to 68 for the date. Five 
shows with Pete Kortes' side show 
the feature were on the midway. 
Others were Ronald Street, midg- 
ets; R. O. Smith snakes; Henry 
Giberson, wild life, and freak 
show. Albert Kuschke had a reli- 
gious exhibit in the plaza. 

Concessions Listed 
Among the regular concession - 

naires playing the closing fair date 
were: Dick Scearce, Irish Whalen, 
Dick Havens, skill games; Cecil 
and Betty Besaw, four conces- 
sions; Evelyn Berns, Ernie Bonner, 
Jimmy Oakman, cat racks; Hal and 
Eve Kapp, photos; Clan Sheppard, 
five concessions; Mickey Billen, 
Max Hillman, ball game; Beverly 
Hoss, five concessions; Dick Tal- 
madge, Dick Weston, Derby; Earl 
Myers, floss and popcorn. 

Sally Pederson, jewelry; Mar- 
garet Farmer, Wayne Na volt, three 
concessions; Marshall Brown, toys; 
John Cardwell, 10 concessions; 
Mrs. George French, blanket bingo; 
Howard Hoss, Derby; Woody 
Wilson, coin games; Laura Tupen, 
hot dogs in batter; Wayne Best, 
Barry Kolm, Jerry McHugh, pitch; 
Ruth Davis, Frieda Brown, Chuck 
Markland, Herb Dunn, pan game; 
Lonnie Cardwell, Fran Billen, dart 
store; Harry Bel., comic photos; 
Val Betz, photos; Cal Leval, 2 
games; J. D. Smith, 2 coke 
bottles; Carl Zoller, jewelry; Bill 
Holt, 2 games; Rodney Spencer, 3 
concessions; Max Tratch, Frank 
Lombardo, science game; Ted Me- 
nard, Long range and cat game; 
Bill Wolfson, popcorn; Lucky Lang 
Tommy Reed, Paul Holson, bowl- 
ing; Carl Erich, balloon game; 
Henry Orr, strings, and Mr. arid 
Mrs. Zorado, skill game. 

Novelties on the midway were 
handled by M. (Whitey) Monette, 
who also had the contract for the 
independent. 

Greater Dialelandi Tallulah, La., 
14 -19. 

Hammond, Bob: (Fair) New Braun- 
fels, Tex.; Port Lavaca 14 -19. 

Hells Carrollton, Ga.; Dothan, 
Ala., 14 -19. 

Hill's Greater: (Fair) Roswell, N. 
M., 9 -13. 

Hoard 8r Mullis: (Fair) Jackson, 
Ga.; (Fair) McRae 14 -19. 

Hottle, Buff, No. 1: Franklinton, 
La.; Crowley 14 -19. 

Johnny's United: (Fair) Anniston, 
Ala. 

Kile, Floyd O.: (Fair) Yazoo City, 
Miss.; (Fair) Clinton, La., 15 -19. 

Lee Am. Co.: Quincy, Fla.; Green- 
ville, Ala., 14-19. 

Manning, Ross: Clinton, N. C.; 
Athens, Ca., 14 -19. 

Midway of Mirth: West Memphis, 
Ark. 

Mighty Interstate: (Pair) Baxley, 
Ga.; (Fair) Troy, Ala., 14 -19. 

Miller, Ralph R. (Fair) Jeanerette, 
La.; (Fair) New Iberia 14-19. 

Mo -Ark: Risco, Mo. 
Monarch: DeWitt, Ark. 
Motor State: Louisville, Miss.; Ox- 

ford 14 -19. 
Olson: (Fair) Montgomery, Ala.; 

(Fair) Beaumont, Tex., 17 -26. 
(Season ends.) 

Page Bros., No. 1: Ardmore, Tenn. 
Page Combined: Louisville, Ca. 
Palmetto Expo.: (Fair) York, S. C.; 

(Fair) Chester 14 -26. 
Penn Premier: (Fair) Mt. Airy, N. 

C.; Laurensburg 14 -19. 
Powelson Amusements: Wellsville, 

O.; Woodsfield 14 -19. 
Prell's Broadway: (Fair) Wilson, 

N. C.; (Fair) South Boston, Va., 
14 -19. 

Pryor's: (Fair) Purvis, Miss.; Wig - 
gins 14 -19. 

Raley Bros.: (Fair) Marion, S. C.; 
(Fair) Chesterfield 14 -19. 

Reithofferu Orangeburg, S. C.; 
Newberry 14 -19. 

Rock City: Bassett, Ark.; Luxora 
14 -19. 

Rose City Rides: Wardell, Mo. 
Royal American: (Fair) Jackson, 

Miss.; (Fair) Shreveport, La., 19- 
27: (Season ends.) 

Royal, Jack: Augusta, Ca.; (Fair). 
Lincolnton 14 -19. 

Schafeì's Just for Fun: (Fair) Na- 
cogdoches, Tex.; Orange 14 -19. 

Shan Bros.: (Fair) Dothan, Ala.; 
(Fair) Selma 14 -19. 

Siebrand Bros. Comb.: El Paso, 
Tex., 8 -19. 

Smiley s Am. Co.: (Fair) Hampton, 
S. C.; (Fair) New Ellington 14- 
21 

Smith, George Clyde: (Fair) Little- 
ton, N. C.; (Fair) Ahoskie 14-19. 

Snapp Greater: Minden, La. 
Southern States: (Fair) Arlington, 

Ga.; Cairo 14.19. 
Southern. Valley: Montgomery, La.. 
Southland Am. Co.: De Funiak 

Springs, Fla.; Donalsonville'24- 
19. 

Star Am. Co.: Wynne, Ark.; Searcy 
14-19. 

Strates, James E.: (Fair) Danville, 
Va.; (Fair) Raleigh, N. C., 15.19. 

Tatham Bros. Comb.: Charleston, 
Mo.; Portageville 14 -19. 

Thomas- Joy)and: Chase City, Va. 
Tidwell: Hollis, Okla. 
Tinsley, Johnny T.: (Fair) Moul- 

trie, Ga.; (Fair) Tifton 14 -19. 
Tivoli Expo.: (Fair) Eunice, La.; 

Winnesboro 14 -19. 
United Expo.: Belzoni, Miss. 
United States: Montezuma, Ga. 
Virginia Greater: (Fair) Edenton, 

N. C.; (Fair) Scotland Neck 14- 
19. 

Wallace Bros.: (Fair) Jackson, 
Miss.; (Fair) Greenwood 14 -19. 

Williams Am. Co.: Hamlet, N. C. 
Wolfe Am. Co.: (Fair) Kingstree, 

S. C.; (Fair) Bennettsville 14 -19. 
World of Pleasure; (Fair) Boaz, 

Ala. 

YOU'LL FIND MANY OF YOUR 
CHRISTMAS GIFT NEEDS 

in the Big 

CHRISTMAS 
MERCHANDISE SECTIOM 

of the Oct. 14 Issue 

out next week 

WHERE ARE YOU WINTERING? 
Kindly fill out this blank and mall to The Billboard, 

2160 Patterson Street, Cincinnati (22), 0., for our records 
of circus, carnival and tent shows In winter quarters: 

Titis of Show 

Kind of Show 

Owner 

Manager 

Winter Quarters Address 

Office Address 
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MERCHANDISE 
Communications to 2160 Patterson St., Cincinnati 22, 0. THE BILLBOARD 87 

Nagged in 

KEEP LONGER, SELL FASTER! 

sprout in bag. No spoilage Get 
your stock when you need H. We 
etsìp day order received. Choice of 
red or green. Excellent growing 
Dash. Free promotional aide. Write 
suedetails, 

LAVENDER 
SACHET BASKETS 
7'isht ly woven bleach- 
ed nat.. basket. with 
plea. n: $711.00 p 1000, 746,00 p.r 
700. nio L.vader 
eew.r.lo 
/be. 78.60. 

STUFFED TOY SPECIALS! 

21" TAFFETA $ 00 
KM *owl 5 de. 

211" TAFFETA L 
aIIrIRag BEAR 16 W de. 

ItCLOWN, bsgpd 
$ 

6 
ó 

36" iAFFiTA $ O0 
üOWN, bawled i 1 ft. 

21" TAFFETA LOWNDOLL .S6.50 dl. 

17" WY WY DOLL 55.00 W. 

13%" PEASANT DOLL, colorful $6.00 dl. 

3" 51NFFE0 DOGS 7Sc dt. 
Ne Extra Gasgo fw Semplos 

48 
1 deL Tech $18.25 

KS. at 4 .bay. 
irma 

F.O.S. N.Y.C..% dub, bal, C.O.D. 
If net rated. Fs E: NSW colorful 
brochures -400 plu. a urn. Items. 

TOY MFG. COMPANY 
ses roadway, N. Y. C. 

WA 42274 ACE 

roo. DIRECT FROM 
/ Costume Jewelry 

/ / Manufacturer 
P. Dee. 

Mlrule P re..s, beYd..N.2s Wn 1Rhln.aten nlMe, bOaed 2.7g / lNNIY 
tl 

S toM Adl 
LdI' Bridal Rif Set, IndIM1vl F 

N 
Y.wh edM11INSfeM Urrfnp 1.110 

I 
I 

i.00 gruNlr, rellored 2.N 
NKblue, frrlM ftta beYd C. 0 
Pln trrina ire, beYtd t.N / tc.cklu, grutet a rrlM 

MI., beYd Kh 1.011 

1111 

4P1co Seta-EOItl slated, 
Mut{IYIIY beYtl Stich 1.77 I SENO FOR FRU CATALOG 

N llttstrated Pite. 
ss: Dorait tn c.o.D.v. 

PACKARD JEWELRY CO. 0 
/N W. 25th ft., Dept. a, N. Y.10, N. Y. -I ,._\\\\\\\\\\\\I4 

DECORATOR 

PILLOWS 

Fell 17', ...sorted 
Prints and Colora. 
Individually Pack- 

aged In Plyofllm Bag. Excellent Christ- 
MINI Number. Completa wash $2.76 Price 
Tag. Buy direct from oat of the Largest 
tnlow afra In the Country. 

$7.20 Doz.- Sample $1.00. 

STAR DOLL i NOVELTY CO. 

12111 a Brown ft., Dept.A 
PhlldIphle 22, H, 

and 

JAR GAMES 

Write for infer. 
notion and prices 

Dent. s 
NALtI1INE COMPANY 

s/f E. 
BlJellerson vd. 

South Bend .17, One. 

MERCHANDISE TOPICS 
How-To Book Company, Box 7, 

Glencoe, 111., is marketing a Little 
Bible. This is a small Bible which 
easily fits into a watch pocket, wal- 
let, purse or spectacle case or may 
be carried against the palm of the 
hand. The Little Bible is bound in 
black leatherette w ith gold letters. 
It .seas ires 1?á by 21.'a by ?/e inches 
and contains 64 pages, including 
selections from every book of the 
Bible. In addition, it's illustrated 
with woodcuts. Claiming it is a 

spiritual tool that fills a peace of 
mural need, the first offers the Lit- 
tle Bible three for $I postpaid. 

The time to cash in on balloon 
sales is now when fairs still have 
two months to rum. Oak Rubber 
Company, Ravenna, O., invites in- 
quiries at your jobber about the 
new Oak Mickey Mouse nose bal- 
loon. "This attractive number, it is 
claimed, is a bigger seller than 
ever, as it is an pfficial dub bal- 
looti and has red ears and nose. 
Oak Rubber Company asks that 
you hit the street for big dough 
with the hot Oak exclusive which 
is stretched for bigger value at the 
handout. 

Miracle Crystals are a carefully 
blended mixture of five cleaning 
agents which are said to insure 
gleaming white sidew: ll tires with- 
out hard scrubbing or danger to 
rubber. You simply empty the con- 
tents of one of the measured pack- 
ages of crystals into a clean gallon 
jug and fill with water. Then sim- 
ply spray it on tires while dry and 
let it set a few seconds. Co ahead 
and wash the car if desired. Brush 
tires with dampened wheel brush 
and rinse well. The result, it is 

claimed, will be gleaming white 

tires at about half the cost of ordl 
nary cleaners. Write to Kem -Oil 
Products Company, 2610 Ashland 
Street, Houston. 

One of the most complete 'cata- 
logs for premium users, auctionee ls, 
wagon jobbers, agents, salesmen, 
distributors, etc., may be had free 
from Gellman Bros., 119 North 
Fourth Street, 'Minneapolis. This is 
a wholesale buyers' guide which il- 
lustrates the greatest line, it is 
claimed, of imported and domestic 
novelties and nationally advertised 
name brand merchandise, including 
housewares, electric appliances, 
jewelry, watches, clocks, stuffed 
toys, blankets, carnival goods and 
dozens of other proven selling lines. 

Levin Brothers, Terre Haute, 
Ind., has conte up with its Iial- 
loween special which allows over 
a 40 per cent markup. The firm 
has put together an assortment of 
4tieces called Assortment No. BB1 
for $16.75, which brings the dealer 
$28.04. Levin Brothers says once 
you try this deal you'll soon order 
more, 

Plaster - Craft Company, 116 
West Wood, Lowettville, O., ap- 
peals to gift and department stores 
as well as all fixed locatiat and 
concessionaires. The firm has what 
it claims is the finest line of wall 
plaques in America. Included are 
items for every room in the home 
and some exclusive numbers. All 
have proven sales value. If you are 
looking for merchandise that you 
will be proud to display, $5 will 
get you a supply of samples. A 
price list specially prepared for the 
trade is available. Jobbers' inquiries 
are invited. 

PIPES FOR PI T CHMEN 
By BILL BAKER 

WRITING FROM . , , 

Channelville, Tex., Jean Gunn, who 
formerly worked Brazilian straw 
flowers, sends words of thanks to 
the entire gang in Des Moines who 
recently sent an elaborate "get 
well" card, rout late with cartoon. 
Jean, who is feeling fin, again and 
is trying to pfd on some weight, 
expects to spend the next six 
months in bed, but hopes to be up 
and about again in time for next 
year's fairs. jean would like to 
know the namr of the cartoonist, 
and said personal "thamk you" notes 
are out because of lack of ad- 
dresses. 

"THIS IS MY FIRST .. . 

pipe in over 20 years and what a 
difference 20 years can make." 
writes Seymour Jacobs, of Newman 
Promotions, Inc., New York. "lf 
I had the time I would write a 
book, and if I wrote just about the 
pitch business it would require 
thousands of pages It is only when 
you sit down and cut up jackpots 
with some of the old -timers that 
the difference hits you. Twenty 
years ago the biggest problem with 
chain store demonstrations was get- 
ting into the store. Today all the 
dime stores are operated on the 
basis of the more demonstrations, 
the merrier. Practically every key 
5 and 10 is fighting to get more 
demonstrations. some of them to 
the point of killing the goose that 
is laying their golden eggs. But for 
the experienced demonstrator, to- 
day offers a remarkable opportuni- 
ty for big and consistent earnings. 
Never before have your services 
been in such demand. Even inex- 
perienced and incompetent dem- 
onstrators earn a living today in 
the department and dime stores. 
Our own experience during the 
past year proves that the day of 
the large demonstration organiza- 
tion is over. It is almost impossible 
for one promoter to exercise con- 

I FANCY EMBOSSED BILLFOLDS ($7.50 SELLER) d / k B/M -1 Complete whh re mncsble 
,Oqs, Dass cane wish eleht ti n 
ti roan:, Ph.. e wlndosss. óL I; G 

- llpl S -/ ran:, )las a,pnered bill 
ö Jfip, u,1.¡'ß pocket. Lach downe omM n 

yyyL assorted embossed deciena 
!Lh4,: lìß ^r :5._..,' }; CM boned. 

64, In Va 

$8.40 . 

ir 

4s 

eras, lets 

} e. sk* 

PROVEN MONEY 
MAKERS 

Min. Order One Dozen 
oir PROMOTIONAL GENUINE LEATHER WALLETS 

($5.00 SELLER) 0 
/Fich ss EIlet aas a remocble Fass ease and Append 41n Focket. / / 
"r'he Daq .. has Clem t[ansparent wtndowa Ano,'lmfnf 52( . /canals). of Nylea .hewn above in re.ó.elling colors. Gift boxed. / 

25?: dNIOSIf, b.l,n< t.0.0., FA.B. Gh {cMO to h cress las / 
Send for FREE 108 -Page Full Color Nome 'rand sample / 

Catalog anti Xmas Toy Supplement $6.75 Der. 

$ STANDARD INDUSTRIES 
1112 S. WABASH AVE. / 

Dept. -u 
CHICAGO S. ILLINOIS `________"______________` 

trol over the workers because so 
many stores are available for so 
many items that the individual 
demonstrator has his choice of 
working almost anything under the 
sun in almost any store in the 
country. With increasing overhead 
the promoter does not stand a 
chance today, but the demonstrator 
is in a better position than he has 
ever been in before. As a matter 
of fact, you can refer to our ad 
in this issue of The Billboard, in -' 
dicating to the business at large 
that from this point' on we are 
going to service demonstrators in 
a way that will give hint 35 to 50 
per cent profit on our merchandise 
instead of 25 to 30 per cent. This 
goes for'every item we make. and; 
we have about 15 of them. With 
our years of experience and good 
relationship with the chains, the 
intend to book whatever stores the 
workers want, at the right price 
on whatever item we think they are 
able to work, and even help them 
learn to work it, wherever possible. 
We intend to provide a complete 
service, such as merchandise, flash, 
samples and the right pitch, and 
have already made arrangements 
whereby each worker can pick up 
his own money each week, directly, 
at the store in which he works. In. 
short, we are going to put as many''. 
demonstrators and pitchmen in 
business for themselves, covered by 
our insurance policies, as we pos- 
sibly eau, and hope that the dem- 
onstrator, by .taking 40 to 50 per 
cent profit can put us in a position 
whereby we ultimately make a 
better profit. It has heen many 
years since I have heard from many 
of the old -timers with whom I 
traveled the country, and I cer- 
tainly would enjoy reading a few 
pipes from them for old -time sake. 
Remember, the business is better 
today than it has ever beep, and when answering ads . . . 
it would be my advice that it is 
a good one to stay in." 

DEMONSTRATORS PIT(HMEN I 

We can now put you in business for yourself in the Five & Ten 
Cent Store of your choice, with anyone of our tested proven items. 
You.can now make up to 45% profit. Why work for less' We ship 
you a complete package with the Williams name on it, including 
all the flash and samples. 
We book the store of your choice at the right percentage. You can 
collect your earnings weekly from the store. You can work in 
Woolworth's, Kresge, Kress, Grant's, etc. It you have ever worked 
or can work any of the following items, here is your best bet in 
the demonstration business today: 

Williams Fool AIM EBealyptus Oil 

Eyeglass Clamor Patent War Boaeer 
All Purpose Claher lipsticks 
Furniture Polish Cosmetics, Fountain Pees, Etc. 

It b.t.,..,ed, contact Seymer. Jacobs or Morris Groppr 

c/o NEWMAN PROMOTIONS, INC., 797 E. 135th Sirwt, Iron 51, X. T. 

/bait WYondotlo 3.1114 

SEND TODAY FOR YOUR FREE COPY 
OF OUR GENERAL CATALOG 
IT IS NOW AVAILABLE 

Illustrating the Great., Lint at Imported and Dem.1k Nova.. end Nationally Advertised Name grand 
Marc y7lti Inelu IVI i,Vre,rs, ararilc t7ti: desg, 
Jews ry, W BONI Clerks, Teya lintels, Crniv.t 
goods and Dopes 01 other FN Selling Lines. 
A GENUINE MONEY SAVING GUIDE FOR 

Premises Users, Audi e, Wagen Jobbers, 
Agents, Salesmen, Distributors, etc. 
Our 2O.nk record M Honest and Depend 

Ltd= 
ftrvkt b year furanb of eu1 {ty 

MtrchtMlN st Iwft wnele.ele ulna 

6[1.1111REIBROS.119.N.FOUkili MIiVI,CNtvll,,!',t 

NOTICE, ENGRAVERS -26 NEW NUMBERS READY Al LOWER PRICES 

$ZZ.00 
Nr1 er Rountl. 
N In. N<ks. 

W el idOs 
O- tl 

pN 
plated, 

s:4.. Gr. 
We Manu facture 
ours., 

DEXECO, INC. 
Mansfarl t Engraving Jewelry 
191 Booth Sr. Providence 3, R. I. 

Odout aova i M.M 
IWnre -Chums tted NN Doe. 

alar. Ledl., gerr a hers. taren 
sIM Idnfs -Chrome Plated N.N Dei 

Cate1N with ne umber. r .dy 
lar anfrev.n ,red d.m.natratere. 

fea» rear bus {nuf. 

BEST BUY OF THE WEEK 
1, RECORDS- Package of 10 Recordings, 7 inch, 45 RPM 1 

Speed. World's Greatest Singers and Orchestras on National 
labels. Value $4.45. 

1 $9.00 per doz. Individual Sample $1.00. 
25% dep., bal. C.O.D., F.O.B. Chicago 

When In Chicago Visit Ow Modern Showrooms 

DIVISION SALES - 
8541 w. Raafwttt Rd., Chine a 24, Illinois 

Ment: LAwnAft 2 -377 1 ,,,,,,..,/ iii...w....www....wv ..iwv .i......................i i i....a 

MANUFACTURERS CLOSEOUTS 
36 ASSORTED STYLES VALUES UP TO 560.00 GRO. 
NO. 2471A RHODIUM NO. 24070 
OR YELLOW FINISH NICKEL SILVER 

021.00 GRO. ASST. $24.00 GRO. ASST. 

SEND FOR FREE CATALOG TODAY 

Please 'stele your business 

lI F/ All Phones: FRuntlin 2.2567 FR1Sç0` PETS 226 S. WELLS ST., CHICAGO 6, ILLINOIS 

Say You Saw It in The Billboard 
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ERlkdit New Varied Brands io1 Lin Ei»_vos_vaasal 

Applitmcel Silverware Had - 
wen Head Took PortaabiB 

Elatr. Drills & Saws Tool & 

Tackle Boxes Giftware Watch. 
Costume Jewky Lampe 

Household Ankles Loathes Goods 
Extension Cord. Carded 

Knives Boxed Cutlery Seta 

Beer. Shovers & Haircutting Seta 

Electric Sewing M«hines. 

COOK BROS Chi.. 7. 

'rOkt.D'5 SMALLEST PISTOL 

rERRIFtC:DOOR OPENER! 

ear.a.. V. .. . r,t, 1 YAWN 

m w "..oe,aYlar 1 er. 
méq. C 

WORLD'S SMALLEST LITER 

kFtA LLIR THAN A POSTAOI STAMP 

.1 m.el chrome fin., sun -fi action. 
Ie divlduM, boxed. Cn else be worn On 

's key chitin or lam.' 
rm bra/W.f.. 

s1.1s 53O40 
Der. Or. 

Plus ShiPPIM chary. 
Min. 3 v oxen. Key 
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STERLING JEWELERS 
1975 East Main St, 
Columbus, Ohio 

Neel fer lMreve n. Stets Your audois. 

CLASSIFIED SECTION 
A Market Place for Buyers and Sellers 

NEW ADVERTISING RATES 
REGULAR CLASSIFIED ADS 

Set to usual want ad style, En. paragraph, oe dlspiay. Flrat 
line sot In regular S K. caps, Wien. In regular S pt. upper 
sod lower sne. 

IMPORTANT 
ta feteroloing cost. ire sera te se sot year assts seed aNrw. 
Whoa using Boa Numb. le care of Tic embeard..Ilew 
six words for the addreu. 
Ahe Include 25 par ins.rtlon .Nlt.eal to .rec teat et 
Badliag rooltoc. 

RATE: 20c a word- Minimum $4, 
CASH WITH COPY 

DISPLAY- CLASSIFIED ADS 
ettratt more attention end produce quicker and greater_ 
remake ten the vse of larger type send white specs. 
Typo op le 14 peint permitted. No illustrations, reverse 
plater, logos or other decorative rnateriaL 
I -point rUfo border permitted on ads of 2 inch. or mere. 

RATE: $1 per agate line -$14 per inch. 
Minimum $10. 

CASH WITH COPY 
(unless made has been otablisised) 

FORMS CLOSE WEDNESDAY FOR FOLLOWING WEEK'S ISSUE 
Sent all Orders and Correspondeal fo 2160 PATTERSON ST., CINCINNATI 22, OHIO 

BUY DIAMONDS DIRECT FROM CUTTER 

ACTS, SONGS b PARODIES uól;aB`gáV°eh'.:D4tD°aé fyoü ° 
zo mahé 

íód1ä 
Profita and help your friends ae well. Be 
our cent. Wrlta for our 53 free wholesale 
catatoa er dire. paces on diamonds. Per- 
fect Imperfect. B. 8t., all 
15. tolo. Bldg., 101a L Dth Bt., Cleveland 
15. Ohio: «7 

A DOLLAR BRINGS "COMEDY GUIDE," 
the enWhalnerb handbook with an we- ... weal. of comedy material pl. 

Infro" foe, ti. MC's beet yy 1. Show -Bea 
Comedy Service (Dept. BD.., 1613 East 
20th St., Brooklyn *, N. Y. 
FOR LEASE -THE MOST UNUSUAL TV 

sot in the world. Write for detstle. 
Edward Rohde. 2461 West Highland Ave 
Milwaukee 3, Wis. «l 
93,000 PROFESSIONAL GAGS, ROUTUSM 

as liba., doubles! 1,800 paced For free 
comedy catalog write Ro.rt Orbes, 73.11 
Sell Boulevard, Flushing 64, N. Y. eat{ 

AGENTS & DISTRIBUTORS 

AGENTS - DISTRIBUTORS' PROFITABLE 
news, atria to Andrews Sales, Box 

1185, Allentown, Pa. 
ATTENTION, HOSIERY; LOW PRICES FOR 

Jobbers, piteous and aaleemem come 
yylse Une Ladles' and )cosh, 

c;1:11,71.: HIS Nylons SI dozen u.; 
one d.en alto 63: pro 

shipments Decked 
beautiful cello bene, an 
and "...coon guaranteed 

Co. 
money r! 

funded. S. F. Pollard Mfg. . (61T4Ú. 1998 
Markel St., Cñatbnooga, Tenn. cc. 
AUTOMATIC LIGHTERS DOYEN 83.75. 

DRUar ballerina dosao $1.90. Ralnhate 
gross $7.20. Samples. catalog 1.001 ber - 
m,:. MUlwles, 116 Br.dwayW N* 
COMIC BOOKS (COVERLESS,- REGULAR 

10e sellers: mooned. S20 thou.nd, F.O.B. 
Philadelphia; 90 different amDl., St. Sever, 
707 Poplar, Philadelphia 13, Pa. «911 

JEWELRY CLOSEOUTS 

Try 'maniples of any liens at reg. Dr: 

I.3- Stoned Penh filer, Bed. Ea. 81.0.1 
RS -Genei Stone Rl° Axat. De.... 75 

Ladles' McNeun Set. Lys.... .90 
Ict10 -Mn's Manicuro Sot. Da. 7.90 
8191 -Pearl Roarl.. SYtl. Di. 00 
R102 -PCarl Rowrhs, Bxd. 7h.... .9b 
R364- Rellgloua Medalliom Sxd. . 6.95 1- Perfume Set, Bxd. t)e. 14.00 
6-"Your Grace" Perfume, Bxd. Da 9001 
8 -"n Deine~ Perfume, 80. D 97.50 
9180 Necks on 1300, Ds. 7.50 
91:64- -Stone Necke f' Hera p.00 

3 -Piece Peal St. Ds 6.60 
8E101- Ladies Wallob. De. d.Sg 
BFI22- Ladl.' Wellet Dz. J. 
BF445- Iadlos' Wallets Ds. d. 
BP194 -Miau; WatNts Dx. 3.0: 
BF49:- Ladies' 

Wallets. 
Bzd. Its.., 15.00 

BF447- 31en'. Wallets, Hxd. De 11.95 
Yes. 20:,, dep., bat. COD. Free catalog 

NEW ENGLAND 
124 Empire St., Dept. 8 

JEWELRY BUYERS 
Providence,. R. I. 

To Order Your Market Place Ad 

USE THIS HANDY FORM TODAY 

I Typ. or print goer copy la Ride 501511 

2 Check tho herding under which you want your ad placed: 

Acta, Songs, Parsed!. a Instructions, Boake, Carton. 
Agents and Distributors 0 Magical appal.. 
Animals, Birds, Pets Miscellaneous 
Choirs. Opportuellles Musical Instrumente, Acceseorles 
Costumes. Uniforme, Wardrobe. Partners Wanted 
food and Drink Concession Personals 

Supplier Photo Supplias and Dvalopine 
O Formulas Printing 

F. Sale-Secondhand Coeds Salesmen Wanted 
For Sale- Secondhand Show Scenery, Banners 

Property Tattooing Suppl. 
Q Help Waat. Wanted to Buy 

3 Indreo. below the type at ad you wish 
REGULAR- CLASSIFIED AD-20e a word. Minimum $4. 
Q DISPLAY CLASSIFIED AD-It per agate lin.. On. loch S14. 

114 agate lines fo the Inch/ 

4 Complete the authorization blank and malt promptly. Classified ads mat 
be accompanied by remittance In full. Display -Classified Ads will b billed 
it credit his been established. 

The Billboard 
2160 Patterson St. 
Cincinnati 22 Oh. 
Pere. Inert the above ad ho Issue 

1 enclose remittance of $ 

City Std. 

FAMOUS MFR. CLOSEOUTS 
SPECIAL PURCHASE! 

IS.rrings, sorted N.sto atoa 
Tia Ben, arded 3.50 awe 
Charm Brae.* Ai. 7.20 atom 
Stoned Pi. 7.10 groin 

30% deposit with order, balancee C.O.D. 

SAMUEL SILVERMAN G CO., INC. 
1!* W.Nminstr f. rovltla «e. !. 1. 

04001005 - ASSORTED STONED AND ...tiered. $e per grow plus postage c.o.d. 
Dross tote only. New EaaRIdO Jewelry, Debt 0. 194 l.opin St., Provldence, R. i. 

«14 

HAVE PERFECT LOCATION FOR Ft:RRIS 
Wh.l and Be.ball Pllehing Came sexe 

e 

= 
r 
Mniare 

d. 
U xo 

proposition. Don 
Joh 

nson, 1432 
Msat. ke 
N.W, 

Phone: 1S TLmce, h. Guderdai., 1RN. 
Jackson L1164. 

JAPAN DIRECTORY - 130 JAPANESE 
Manufacturers. BYportaa, lmporless. 

Trade Journal set information Nod Japan set 
Bortunlcl., Just s3 today. Nippon casuel. 
BOY 8260.B, SpokaM 24, Waeh. oeT 

MAKE MONEY - 47 EYE-CATCHING 
housewares, gift.. Sell like wild. Week 

home; aran tlme. Sample. mot oe%tolti. Klat. 119, Akroh Ohio. 
RHODES ADVERTISER HAS MANY PROF - 

1101e mall order opportuNll.. IOC brlep 
sample copy. Rhodes, Dept. F. Sssla- 
more, 10100 Ro0., Le. 
TIRED TRAVELING? PARTNER WANTED. 

Looking t« live -wire par.. for my Prof.. wholesale HorOmope bud... If 
YOU have some capital. I have the established 
bustneas toTeur. 383 Martbora Road, 
Brooklyn 26, N. Y. 

ELECTRfC DART BOARDS TRAT SPIN. 
Lieht all! Famow Trwsletb Bingo Blow - tn, Oa.1ar hie New efts. 

617 East 11th Bt.. New York O, N. Y. «!{ 
EXCITINGLY NOW, BEAUTIFUL BELL 

glow Necklaces, dozen d1terent creations. 
$7.20 dore7. n. Attractively gift boxed. Tom's Stamp Store, 41 Fast Concoures, Jersey CI. 
N. J. «14 

FAMOUS MFR. CLOSEOUTS 
Aeesrbd Stoned Brooehe 81.78 de, 
9tontd ! Talloced SaulnnBgfs 1.75 d. Pierced Earrings on Dt. 1.99 de. 
Charm Brec.eta, asst. 1.50 de. Ens. lard's Prayer Neck, boxed ., 3.00 din. Children's Jewelry, boxed. Seel ,s 9.93 cis. Aut. Tie Slides, carded 1.00 din. SPe. Stoned Sete 7.90 ds Ile 4 Cufflink S., ant- 3.50 da. 
Summer Earrings. asst. 12.00 tr. 
Pearl Necklaces edometaleN .. 1.45 d Neck ik Earrings, asst., box. ..., 0.00 dd. 
Cufflinks, carded, seat. 1.88 d. 

ecklace, asst. 
Send for deecrlptive literature on other ter- rific vela. on Jewelry of ell de.... 20,, deposit tth order, balance C.O.D. 

SAMUIL SILVERMAN a CO., INC. 1e. Westminster St. Providence, R. I. 

JOKERS FUN SHOP -FULL. CREDIT AL- 
lal on llama returned ttII otter am terms to .eitere âegfo SpecDdty Co., Akron 14, Ohb. «45 

MEN'S WALLETS- PLASTIC.ALLIGATOR. Senational Ott.. 14.40 per irro. plue postage C.O.D. Gross Iota only. New Eng- land Jewry. S!{ msDlre et" Providence, 
Rhode Island. «14 
NEW PLASITY 7X11" SIGNS -LIGHT RE flecting, lUUstted, color blended. 2,[100 
varietier. le IOfI 11, 61; 100 beet eel. 

ss 8. only. K.hler, 333 Cvts. St, Louie 97 Me. «911 
i' górZ rrrti LATE ISBUE. 21r, 95r, eat 

Movie. 
for 590; 1.09 toc i 

Mag 1, ., re Romance, De: ., etc., 1« t90; 3,000 for close 
1.0W t« tilo 8ÁC0 t« 345. Boo 504. on C.O.D. .aRWS Ltd. P. 0. Box ter, 

ClnclnnaLL 16, O. 
REAL DIAMOND RINGS - NATIONALLY advertised; sell direct; make big mlddle- man'a profit: no litv.tment; experience 00. 
OSSO.necessery. 

Free catalog, details Gleam. 11fbt. 107P North Columbus, Mount Vernon, 
N. Y. sap 
ROYAL JELLY CAPSULES -CONTAIN THE .bldoo. natriOve Jelly of the bu.n Bee . hl- potency ca 10100. Retell from $0 to Ito 

qualified 
Costa yon 53.00 vlsl. Volome coat for yIY. Sci dlstriDUton. re Java& 

able. Scail 
order.: 

"Awl reprints avaU. 
able. Boo order: S Dept. TSB. Box exas, Medical Center Station Dallas Ili. Texas. oe7 
SELL 11014 OIL COLORED ENLARGE meats poly 02.00. 01 commission each ale, .t quirk. Acme Bol lloz 57 
1Lmar). North Little Rock, Ark. otll 
WHOLESALE COMEDY CARDS: NINETY resalable samples, OI postpaid. Imprint 
PrombUonal Dealt Other money makers' 

ba.11.0 Sestian Printing, 108340 Hat.ba. North Hoti.tood, Caul. aoll 

ANIMALS, BIRDS, PETS 

ATTENTION. SHOWMEN -BOAS, SNAKE Dens, Iguana, Monkey, Ag.lta, SNAKE Capybaras, Sloth.. Giant n. Ocala. Vultures, AoI07undta. Write too Ilet. 
Chase Wild A.mst Farm, P. O. Box IBL 
Biscayne Annex, M... Fla. Phone: NHwton 
{.Tees. oc98 
BLACK PANTHER, RHEA, BABOONS, Sfe.n Donkey, ink, Puma, Leopards, 
Bieck Fallow Deer, Wildcats. Hawks, Owl. 
Anteater, Soot' Civets. PorouDlnee, Foxe, 
Cypres 

Gamo Farm, HalUaz, Masa 
CYpna 3.9387. 
CHIMPANZEES, BREEDING PAIR. IM- 

not 
. 

ta 
onWaW ., i, Bby 

719. Tampa, Fla. «34 
COUPLE TO PRESENT TRAINED LLAMA 

Act. 8 animals. Attractive girt. Man must 
drive ml. Write fully with photos. Rare 
Bird Farm, Kendall, Fla. 

BUSINESS OPPORTUNITIES 

ATTRACT CROWDS AND COIN MONEY 
with portable electric machiste baking new 

000116tle51 doughnuts Free reek. Norbert 
Rey. 3605 S. I5U , Mlnneepolle7. Minn. nD 

HOW TO MAKE MONEY W3TH CARNIVAL 
Gaiaea. 144 -page book. 35 Illustration, 

03 Doelpald. Theron Fos. 1188 Yosemite, 
Sait Jose 98, Cant 7 

WILD ANIMAL FARM AND DEER PARK, 
State Dark, 190,000 visitors, Partner er 

lease. Box 919, Crown Pohl, N. Y. rep 

FOOD AND DRINK 
CONCESSION SUPPLIES 

ABOUT ALL MAKES OF POPPERS. CASA - 
mel Corn egWDmeo Flom 0.0511.., re 

plaaeme 
Art: t« all Pop7len. Kclg7 

Korn. 390 B. HWIed. Cela {o SI. der 

FOR SALE 
SECONDHAND GOODS 

CLOSEOUT ISM TENT STARES. RE 
Dlace your Med.l with soma lwvy- 

angl tent stakde "long, Iá" thick ! 
poise fron. welded reroximat heed. ribs, 
pointed bottom. Approximate welsh. 7 Ibn 

cbm Formerly 
Ogden. Utah. 

mar ro. New 
801 F.O.B. Oasen, Payment requ1red 
with Parer. No C.O.D.'s. Ga.. 1869 
Fora Parkway, Sl. Paul, Shun. 

FOR SALE -SECONDHAND 
SHOW PROPERTY 

AUCTION SALE- SATURDAY. OCTOBER 
12, 1:00 p.m. Spar Bros.' winter quarters, 

R. 40. Philadelphia, Ind. 60.0 Tent. Truck, 
Trailers. Light Plant. 12 lengths of Seat, 
Aorta RM.. and Ambit'. Props. Many 
tither Circus Items. 
BUILD KIDDIE RIDES- TESTED PLANS: 

Auto, Alcpine, 8100; Chatrplane, Can 
rowel. Swan Swint Sloping R«ket, Hood 
car, Lll.e Pet, Dry Boat. 85 ecah. Free 73. 
POD Catalog. BrUI, Box 878, Peoria. DL 

FOR SALE -3 KIDDIE RIDES 
* 

00ÁT, AIR. 
Plane. Chatspiane. Park Carousel 13 

Ney. Brow 
3 

Ba290h , East 177th St., Bronx, 

FOR SALE-3 KIDDIE RIDES MANGELS 
R.oWhip, Boat Rid, King Sleet. 

ne.. 
Tr. 

Arcade I Sacrifice. Kiddie Pstr, l 
S. Broad St. Bayway, Elhabeth, N. J. 
Fa 60710 between 9,30 A.M. 6P.M. 
FOR SALE -COMPLETE SCOOTER RIDE. 

40 ears, In good condition. All answer 
Box 123, c/o The Billboard, 1364 Broadway 
New York 38. N. Y. «t 
FOR SALE - LONG RANGE ON CHEV. 

truck, 14- IL, good rubber. Remington 
3o cal rules Plenty of largets, no 
Junk gRlck tar Write 8. Tarl «, 
c {o lier. Del., Marton, S. C. 

G.18 TRAIN WITH THREE CARS. NO 
track, very little mileage. perfect confit. 

tlon. Available after October 10. W Wlam 
Kopp, Box 12. Hopi .M, Minn. 
KIDDIE LAND FOR SALE, NINE RIDES, 

87,008. Must see to appreciate. Conta. 
Dee Jackon, 304 South 13th, Ponca City, 
Oklahoma. 
LIST YOUR RIDES. PROMPT ATTENTION. 

Need rides for New England and least. 
Have Merry* from 81.150 up in fer west. 
Goad condition. Others. Young's Carnival 
Sales. 8218 Wade.. Duluth 7, M.o. 
RIDE-WHIRL. 75 KW. TRANSFORMER 

Wagon, Golden Gale Candy 1:11: Trailer. 
Poore made Candy Cotton 8neke 
Pit, Inc., Highway .99. W. Orland, Cali!. 
TENT STAKES, "FORD AXLES.' 1,300 

st «k, $1 each. P.0.0. DHTex. O BATA! 
0331 Sod Ave., 0.01., Tex. «28 

TRAINS - ALL SIXES, GAUGES, TYPES; 
new, used, custom built. Photograph, 

details SI Dlil (refundable). Miniature 
Trains, 33B Winthrop, Rehoboth, Mines. «7 
WHIP FENCES. NEW. 045 EACH. BLOCK 

and fan, tally clocks, 05001511., Whip 
part, shoe, lkket box: Ferris Wheel cable 
,red parts. Hova11'e Garage, *4 Jamstca 
Ave., Srooklyn 8, N. Y. «I{ 
WILL SELL COMPLETE, OUTSTANDING 

Photo Gallery: 3 Slatted Animal, Comb, 
1 veld SLoso. 439 Rodeo, Oot. 
990. Grov.. 1930 K. Clark SL, CRkago. 
25 YOUNG PASTURE-BRED MARES, 1 

stud, all for 81.950. Them are all going 
to be sold at once. No time for letter 

Truck toP delivering. 
Phone dey or nlgbt 91T. P. L. Cobb, 
Amite, W 

MAGICAL APPARATUS 

BE A MAGICIANI LARGE PROPPS410NAT. 
atalo at latest trrke, lista. Fssn! Nhow 

book cataltsg. Intsnd, B -l0a North 
D.rDOtes. Chicago L av 

4 -Pc. Pearl Set FREE 

With livery Lady, Wattle Set. 
Min. Ortler 0- Cel -Max Limped Offer.)' 

e Olittr:n Necklace 
Slunnine Bracelet SmM E.r: 

Ys distinctly* 4., SET In an 
xquilie satin -lined CO Mxl ry 
piece en u>to-thtaminut in.dt:n tavory 
N1 SII on dont at tremndou. prat HA 
A sample will ail VOLT Whol.N only. 

15% with order, *Nonce C.O.D. 

Spotlight Valuel 
Cel -Max Ensemble for M. .nl 

5 -Pe. WATCH SET 
cl stunning S-Pa. SST l 

cludin Watch h $48 9 Expansion band Cuff 
Links TI Bar Nand 
semly be,. min. .471 e, order a. µAs. 

I 
CEL -MAX, Inc. 

582 SO. MAIN ST. 

_ MEMPHIS, TENN. 

Zs' 

L 

IMMICKB a, APPLIANCES 

Send for 
ILLUSTRATED 

BOOKLETS 
on all 

Fast Selling 
HOLIDAY ITEMS I 

4 
NEW 

$42.95 

AWsstA 

. Mens 6 WATCHES 
With Expansion Band. 
Latli.' with Cord 
Bona. 
GRUEN - WALTHAM 
-BENRUS- BULOVA 
-ELGIN. 
Semple Watch S7.9e. 

Reconditioned, guaranteed like n 
Wholesele only -2S°ß with order, balance 
C.O.D. S Day Mony.Beck Oud e r= 
BW d 

ritre fnoay Ed! 197 
uattalog 

MIDWEST WATCH CO. 
S S. WABASH AVE., CHCAGO 1, ItL 

WiTH IT AND FOR IT 

FOR THIRTY -FIVE YEARS 
Attention: Carnival Men 

28" Plush Bear 524.00 per dt. 

25" Plush Bear 22.50 per dl. 
No. 10 Round Balloons 1.15 per gr. 
24' Reed Balloon Slicks .65 per gr. 

Heavy Carded Western 

Jewelry 2.50 per gr. 
25,. deposit If not known, bal. C.O.D. 

Ortlers chlPPd m day leceivW 
W CARRY A COMPLET/ LIN O 

CARNIVAL SV PPLIES 

WHITIE'S NOVELTY HOUSE lb Jeckson Av., Knoxville, Tenn. 
Day Phone: 2.4410 Nlf Phones 117* 

u yllyhted material 
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MISCELLANEOUS 

)!INGO SUFFIXES OF ALL KINDS- -BLOW- 

ag711- PIäWCngik rs..etein u CwmenS 

Indian.. P. 0. Box L Dayton 1, O. 

YOUR NAME IN HEADLINES ON STAND - 
ard newspaper page, S different, 81. Not 

over 36 Zelters wen Headline blanks, KW 
pPeert t stn.. Andrew OWrk, Boa 138t.: 
Reiüpd, Corm. Dell 

M. P. FILMS & ACCESSORIES 

16MM35MM FILMS EXCHANGED. S5. 
ViBwÿt, so1d. Bryant SupDIY CO.. lataoHa, 

PERSONALS 

JOHNNY 
Is this worth making me sick? 

I am. So is C. 

Kids moving. Write or phone. 
MASIIAG E. REDUCE d SCIE1vTIFIC 

t Joseph Koy111a, U 66300, New 
Yoh CItY «Ta 

PHOTO SUPPLIES 
DEVELOPING -PRINTING 

PHOTO BOOTHS, CAMERAS, D.P. l:12. 
DvHOpen, Frames, everythlfo for direct 

aoaWya p aDba. Write for our low 
pprîtes PDO Camera Co., 7348 W. Coffe:, 
f.Tka {o 1l, 111. en -vD 

PRINTING 
100 cNXll LETTERHEADS AND 100 

1gpts, 03.93, back 
Ave., 

blue Ink. Mollo 
Pitre, 8íg8 -B Cloves ., Dialling. Mleh. 

1.50 EMBOSSED BUSINESS CARDS, 
poetwld. 

Pepe, 
repue, tree 

price list John PrpcI. P. O. Box 622, Chat- 

SALESMEN WANTED 
AD MATCHES SELL AMAZING DESIGNS- 

Wooer 
30 and mmiatio book matehea 

Beater spot each commlsslone; even bud - er a DroaD «t. Low Dricee for high Sual 
ley. Repeats Start with experience: 

fulls Dart time: buy notb/n6: roles 
kit furnished. Maleh GOrp.. Debt. D.163. 
Chicago 32. DI. «28 
ANYONE CAN SELL FAMOUS HOOVER 

Uniforms for beauty shops. waltreseea. 
Harass, d «tors, other. All copular the aile 

-nylon, dacron, orlon. Exclusive 

real futuure EOuipment free. Hoover, Deot. 
K -109. New Yoh IL N. Y. rep 

COLDMINE OP 600 MONEY MAKEpfi- 
Free copy. Specialty Salesman Magazine. 

Desk 2143, 307 North Michigan, Chl.go 1. 
ch -«2e 

TATTOOING SUPPLIES 

A -1 TATTOOING MACHINES - WORLD'S 
finest: beet designs, colon and supplies. 

Free catalog. Owen Jensen, 120 West 83rd 
St., Los Angel., Calif. «28 

WANTED TO BUY 

HELP WANTED 
REGULAR CLASSIFIED ADS ... Set 
in usual want-ed style, sae Paragraph. 
no display. First line regular 5 pt. cans, 
RATE: 20e a word -Minimum $4. 
CASH WITH COPY. 

Forms Close Wednesday for 
the Following Week's Issue 

UNUSUAL CAROUSEL- ANIMALS, WOOD. 
cured circus figures. State condition, sire 

mad price. Swen Senn, 63 Downing St., 
fork Y. 

w so 

AGENT FOR TRAINED ANIMAL SHOW 
in e.t.a Also Men as Properly Man 

with driver's license. Maroon, Clayton. Ind. 
BOOKING AGENT roe CONCERTISII4G 

pianist nit book European 
te 

C. Baff B G.P.O., 
Wriw n 

Y orepy. . 
N Y 
WANTED -SIGN LETTERING PAINTER. 

Lettering bulletins. trucks, Mowearda and 
t T" 

p edin n 
D. a 

Mlds.f e aSs[ Sor r 
ea 

t. Win 

DOUR/ PROFITS FOR YOU 

WITH PHOTO STATUETTES 

AND GREETING CARDS 
Show NEW amazingly life 
like miniature Photo Statues 
of children, friends, pHs, 

to Sell snap Made 
from favorite .apshols.or 

Clr ion raéntlftaPCHert 
for 

MAKE EXTRA CASH with 
Whitehall's Name Wieyn . 
Christmas Cards, Melon. 
cry. Napkin:, Gifts. Write 
NOW for FREE Sample 
Portfolios_ 

( 

WNIT[NALL STUDIOS 
707 Cleralan0 Aua. 

AT LIBERTY 
ADVERTISEMENTS 

5c a Word - Minimum $1 
Remittance in full must accompany all 
ads for publication in this column. 

No charge accounts. 
Forms Close Wednesday for 
the Following Week's Issue 

CIRCUS & CARNIVAL 
HUSKY' DOG ACT. 4 PONI' DRILL, DOG, 

pony, monkey e 
pboin 

na, l loounte rdiicnk 

g 
talk. 

6- 
{, LodoCl Rt 

u 
xb, Xexlco. Mo. Tel.: 

6123\Y7. «7 

MISCELLANEOUS 

P D 0- World's Greatest 
PHOTO BOOTH CAMERAS 

Dependable - fffeleat. 
Make! DIRECT 
POSITIVE pic- 
turcs In 3 min- 

1 aUt. for 
Camera! 

- 

a9 
taW prho. 

tractive, ea Y 
to tranaporl 
!red aSPIas 
aembled. Ska 

ionl.I F toil l y 
guaranteed. 

Also portable cameras. Write for details. 

P D Q CAMERA CO. 
1.4 W. Coney Chicago 22, 111 

AVAILABLE FOR ALL TYPES OF INDOOR 
Shows and Events: Wilma Lee and Stoney 

C «Der with the Clinch Mountain Clog, start 
of the -Grand Olt Opry" and Hickory Rec- 

de; The Mansfields, American's foremost 
Marp.00ting family: The Orlons, outsland 
Ise harp..tinY. archery. knife -throwing 
act: The Loa Laraine.. whips of the Ante, 
line: Ar<hle Royer, Western Revue of 
MstVShoOten. educated horses, mules, per 

rmint does, monkey; lTet ret-W Parade 
a Dick Grn, star of radio, state. 

recorda and screen. America's Cowboy Blues 
Ywleler: also Lee Webb red Hb Wen 
glnla Pite. Available as dnYle or eombined 

Ils. Contact Frontier AtlreHlons, 422 
bleat HI[h Ava., New PhlladclDhla. Ohre. 

«14 

COIN- OPERATED 

SALESBOARDS 

R. C. WALTERS 
2532 Semple Aso., Sr . Loup 12, Me. 

HYPNOTIST - FOR STAGE, PRIVATE 
pailles and lecture demonatrallona For 

Information write Nel[e F Dlchl, R0;2.. te 3. 
54unlon, Va. 
MASSEUR -- GRADUATE OF SWEDISH 

college. Good companion. Like to travel. 
Details fur.... James Stuart, 18 W. 
Ontario St., Chicago 10, Ill. 

MUSICIANS 

ROLLER RUMBLINGS 
*Continued from page 77 

AVAILABLE IMMEDIATELY - COMMER- 
cral Vals: have ear. Bob Leeds, c/o 

G 1 Delivers'. Gilroy, Calif. 
CONCRRT PIANIST- ACCOSIPANIST. BR, 

Want soloist. Will travel. Richard Eck 
sistre. 18 W. Ontario St. Chicago 10, III. 
DRUMMER - DESIRES FLORIDA I.0CA- 

lion. Experienced all -around Man; saws, 
etc. Consider room and bard deal, & 
Swart Von Mien, 18 Meadow View, 
Buffalo M. N. Y. 

Tucker, leans. City. Mo.; junior girls, 
Peggy Tipton, Long Beach, Galle.; non. 
men, Adolph Wacker, aorta, II.; non. 
girls, Geraldine Dantele, Long Beach; In- 
termediate men, Aarlyn Glenn, Long 
Beach; intermediate Slits, Paulette Stew- 
art, Redwood City, Calif.; senior girls, 
Lynne 

R Je e Mathe , Redwood 
City; senior 

m 
Singles- Diaper division. Karen Soma. 

Honolulu, with special 8howmanahlp 
Award to Mellody Dias, Ogden, Uteh; lu- 

DRUMMER -NAME EXPERIENCE. YOUNG 
and available Immediately. Cuts all Myles. 

Prefers modem ombo. All offen eon 
atdered. Larry Stevens. 743 S. 3d Ave., 
Sioux Falls, S. D. Ph. 26769. 

GUITAR - MODERN. LEAD, RHYTHM. 
Ten years top combos. V «ils, Selo, Her- 

mon: double Basa Musician. Apt. 114, 
Harmon Hotel. Minneapolfa. Minn. .- 

trolle boya. Randy Kilts. St. Louis; 1u- 
enne tn, IJnda Shoup, WaMington, 

Pa. Junior boy., Eugene Harlem, Detroit; 
junior girls, Carol Rowe, Denver; novice Juvenile B boys, Jerry Mete, Oakland; 
men, Paul Parke, Long Bea.; novice Juvenile B girls, Joys Mlltlmore, Holly- 

1.000 Pringle and Geraldine Daniel*, Long 
Beach; Intermediate, Robbie 

Kennet/. 
and 

Carol Stout, Long Beach; srnlor, Kennet/: 
Trotter and Ruth Hameln a, Brooklyn. 

Pours -Junior, Paul Llbke. Richard Lar- 
pertter, Nancp Dengue apd Sandy Perry, 
Pringle. novée, Darrell Glenn, Jame. 
Pringle, Plane tLIOe and Peggy loy, 
Rang Brach; od, C 

Christy 
Douglas Eloy, 

Cobble 001. C Cowdery and 
Carpe Stout, Long Beach. 

Speed-Diaper 
San 

division vexed, Don Ne- 
elan Antonio: Juvenile A boys, 

George Flanigan, 
Crawford 

Pa.; juvenile 
A girls, Sally Crawford, Greelq, Colo.; 

HAMMOND ORGANIST -DANCE. ENTER 
tainment, old timers, available now. Write 

Maurice Lambert, 921 Trinity Ave., New 
York 56, N. Y. «14 
PIANIST -WHITE; READ,'FAKF., SHOWS; 

Latin, society, etc. Location only. Union. 
Hyman Zimmer, 725 Dur, St., Key West, 
Florida. «28 

glris, Sug1e OLIO, Oakland; lntermedlale wood, Ina.; bosst . C boy., Jttry 
men, Ricky Mullilas, Long Beach; toter- Sc hwartz, Clnclnnall; juvenile C 
mediate girls, Peggy Tipton, Long Beach: 
eenlor men, James Mohler, North Sacra- 
mento, Calif, senior girls, Cara. Sheer. 
Oklahoma City. 

Vence- Juvenile, Dennis Hormel red 
Gale &laminar, Ponilac, Mich. Junior, 
Richard SL Hilaire and Nancy Lumpkln, 
Bakersfield, Calif.; novice, John Martin 
and Carolyn Leath. Tulsa; Intermediate, 
John Heeding and Penny -Money, Pontiac, 
M1ch.; aenlor, Charles Wohlig and Miriam 
Centavo, Ermont. N. Y. 

Isidro- Juvenile, Danny Riedl and Carol 
Rye, Pontiac. Mich.; Junior, RIck7 Mer - 

tins and Sue Welch, Pontiac. novice, 

PIANO MAN AFTER OCTOBER 6.'000D 
Dixieland. Pie. , c, o General Delivery 

end Western Union, Dallas, Texas. 
TRUMPET -JA22, DIXIE, COMMERCIAL. 

combo work pretend. Consider all o6 
ten. Kenny Buckles, 418 W. Third, Garnett, 
Kanu. 

Barbara Wins° , Natick, R. I. Junior 
boys. Jerry Tomlinson, Tulsa; Junior girls, 
Pat Leonard, Pasant.. Tex. lnterm.Mte 
men, George Grua , Penn.). Pa.; inter- 
mediate girls, Sandra Anderson, Oklahoma 
City: senior girls, Noreen Knapp, Redondo 
Beach, Calif.:. 

mixed 
men, Charte. Wahsg, 

Elmonto Y.; mixed relay, Fred Vander - hag.. Edward Lelneke, Michele Seger and 
Donna Waters. Detroit; girls relay, Noreen 
Knapp, Sharon Stevens, Baran Men= 
and Glenda Wilson, Redondo Beach, CBf.; 
men's relay. Patrick Carter, Richard Ed- 
wards, Jerry Decker cod Charles Stover, 
Wkhltai$an. 

TOP -FLIGHT RINK ORGANIST AVAIL- 
able. Thorouehly experienced. Sober 

area dependable. 7,00 I «ate vwnerc. 
Wilde at 

Ohio. 
e.'o The BlRbos 

Cincinnati 22, Ohlo. - «74 
WOMAN ORGANIST - EXPERIENCED IN 

r «kit lonces, dense rouets, dancing, 
boor amts, Hammond orna, Led/t e. 

Would 
. 

beauy wardrobe: union. Anyplace. Would 
loin [rouD. C. Watson, 216 E. Buroelt, L«n34 og 
Beach, CWIf. 

PARKS & FAIRS 

ANIMAL ACTS A VARIETY NOVELTY 
Ails of all tITs Delon. Phons N -1196. 

Address: Oliver St., VarfetY ArU,s, 
M. warne, Ind. 

COMING EVENTS 

OUTSTANDING PLATFORM TRAPEZE 
Act. Available for all typos of outdoor 

events. Flay paraphernalia, real acL For 
rgifature, delailY, add r Charier La CrmY, 

1304 South Anthony. Ft. Rayne, Ind. Tole 
phone: Eaxtbrook 2311. 

VOCALISTS 

Alabama Marck. 
Chlckanew- Cerebration end Indien Pow- New York 

Sow, Nov. 2840. Walter B. Pos. P.O. New York -Madison Square Gardés Rodeo, Box 147, Mobile. Sept. 25 -Oct, 13. Prank Moore. Dothan -National Peanut Festival A Pelt, 
Oot. 14-19. Mao. C. C. McEachln Jr. North Carolina 

Arizona Hamlet -Pall Festival, Oct. 7.12. Berkeye- Helrapopptn' RaSO. Oct. 19 -20. Tabor City-Ceci P0.15.1. Oct. 14-19. 

Phoenix 
American 

Oct. 12 -12. North Dakota 
Phoenix -O «n Hone Show, Ott. 13. Weal- Minot -Minot Rodeo, Ott. 17.20. Pearl ern Saddle Club. Cullen. Phoenix- Annual County Pair, Oct. 20. 

Women's Aux., St. Joseph Hospital. Ohio 
Phoenix -Pall Flower Show, Oct. 25. Shire Bradford -Pumpkin Show, Oct. 8.12, Viala Garden Club. Ironton -Festivl of the Hills, Oct- 9 -12. Phoenix- Annual Rose Show. Oct. 31. Ross Oregon Orb Garden Club. F 
Phoenix -Chrysanthemum Show, Nov, 19, Pornend- Portlend Motor Show, Nov, 23- 

Washington Garden Club. flee. 1. Duane Hennessy, Mgr. 
Phoenix -Horse Show, Nov. 29 -24, Ans. 

Horse Lovers Club. Pennsylvania 
Phoenix- Commercial Rabbit Show (Fair- Harrisburg -Pa. Livestock Expo. Warm grounds/, Dec. 7 -8. Commercial Rabbit Show Bldg(, Nov. 12.18. 

Assn. 
South Carolina Phoenix- Chr!elmu Flower Show, Der. 7 -8. 

Tombstoneiarfm .do C asron, Del. Clover -Armistice Cerebration, Nov. 4.11. 
38 -20 Chamber of Commerce. 

South Dakota 
Sioux della- National Cornhusking COR- 

test. Oct. 15Te.11. 

nnessee 
g- Somerville- Fayette Co. Livestock Short 

Oct. la C. W. Stroup, 
(Continued on page 90) 

FS1dALE VOCALIST - EXPERIENCED, 
Yount and spielers. Good 'ardroa: 

ohms pope, standards, btu.. Prefer small 
mbo. Consider other Ifers. AvWabte 

Oct. 7. Mamie ShCtItY, MaeOnvllle, Iowa. 
«34 

LADY JAZZ AND POP LINGER. WHITE. 
warns Chicago engagements. Clubs, can 

Bmile.. 
lodges, records. eft. Box 909, The 

111ó.. Publishing Co., 189 W. Randolph. 
Chicago 1, M. .14 

Wickenbut'g- Rodeo, Nov. 28. 

Arkansas 
Blythe-Blythe Rodeo. Ott. 11.13. 

Seeley. 
DeWitt-Ask. Ca. Livestock !Mow, Oct. 

12. Harold Kendall. 
England -Pall Festival, Oct. M -I9. 
Stuttgart -Festival, Oct. 7 -11. 

California 
Loa Angel. - Great Western Livestock 

Sbow, Nov. 20 -Dee. 4. A. M. Mathews. 
Oakland - Do- lt- Yourself Show ¡Expo. 

Bldg.', Oct. 17 -27. 
Ban Francisco - Grand Nat'l Livestock Es.. (Caw Pelacel, Nov. 1.10. Nye 

Wilson. 
San Prandmo -San Pranclaco Roded, Nov. 

1 -10. Nye Wile.. 
Twenty-Nme Palms- Twenl7Nine Palma 

Rodeo, Oct. 19 -30. R. L. Kky. 
Vlctorville- Vletorvllle Rode°, Nov. 19.17. 
Bou Ange 

VWtla -VWll. le Rodeo, Oet. 1420. 
Florida 

Cocos -Gwen Home Snow, 550. 22.29. 
A. Stern, 511100M Prisa Club, W.hing- 
ton 4. 

Georgia 
Dawson -Peanut Pestles). Oct. 14.19. 
Oleoo. - Centennial, Olt. 27.31. IS B. 

Griffin Jr. 
Wa7uwe- Waycrom Rodeo, Oet. 10-13. 

Charles Inman. 

Illinois 
Chicago -Intl Livestock Expo. A Horse 

Show (Amphitheater), Nov. 20 -Dee. 7. 
Chicago- 

, 

Chleago Rodeo, Oct. 9.20. M. E. 
Thayer 

Chicago- Leisure Tlms ]6p0. (Navy Peerl. 
Oct. e -13. 

Indiana 
Evansville- Etansvl ;le Rodeo, Oct. 17.20.'. 

Kansas 
Medicine Lode- lndlan Peace Treaty Cele 

bratlos, Oct. 11.13. Chamber of Com- 
' merce. 

Louisiana 
Baton Rouge -Le. Livestock Show dt Horse 

Show, Nov. 740. W. M. Babin. 
Crowley- International Rice Festival, Oct. 

17-18. A. L Stotts.. 
Eunice--Southwest Louisiana Pair, Oct. 

gas. Mn. Wilma Bedell. 
Greensburg -8t. Helene Parish Forest Pol. 

11:2 I, Ott. 26 Raph E. Hemberlln. 
Morgan City- Morgan City Church Pair. 

Oct. 21 -27. Rev. John R. Tlmpany. 
St. Martinsville -All Sainte Cettebratlon, 

Oct. 28 -Nov, 3. 
Tylertown- Wuthall Co. Livestock Show, 

Oct 21 -23. Ansel Estes. 

Maryland 
Timonium -Eastern Nat'l Livestòck Show, 

Nov. 16 -23 Joseph M. VIaL 
Massachusetts 

Boston -Bonton Rodeo, Get. 10 -27. Walter 
A. Brown. 

Mississippi 
Byrum- Ch0111al, Ott. 29.25. 

Missouri 
Kansan City- Amer iten Roy, Livestock 

Shea A Mores Saw. Oct. 19.26. C. M. 
Woodard. 

St. Louie- Firemen's Rods`o (Arena), Nov. 
5 -10. 

St. Louts -8t. Lola Rodeo, Nov. 8.10. Tom 
Racks. 

Nevada 
Carson City- Admiselon Day Celebration, 

Oct 31. 

4-PC. PEARL SET 
Included 

FREE 
necklace, I...0 

led earrlrN pR[[ with 
env sear of SM.ei or 
more from W[IMMAN'a- 

. Limned HIM ash, 

1 

UK! 
MEHR 

Choice Lot 
6 FOR 

$49 All famous 
mates - cern- 
stele with s- 
nasWOn ands. 
RecendHbMñ and peen 
aced like ewe 
Menton, Sta.1 

SPECIAL LOT -Mens 
BRIO, Waltham Watches 

ResendBlened and 
Ouerameed. Eagan. 
sien Rands included 6Det 

IAO 
Sate 

4uareHe.. 
15% with order. al. C.O.D. Send rho.y 
eher or uANled tack to avoid delay 
la Mlpmem. 

. air:>4láagyd' 
GE1 n B61iER'OEAI.:AT 

WEINMÁN'S. 

SEASON'S GREATEST VALUE 
Most Sensational an Deal In Years. 51X -PEN 

POCKET SECRETARY SET- Iwcteding: 
11) Six Retractable all Paint Pens, Cold 

Polish MOM Tope, Assorted Colon. Red, 
Green and Slue Inks. 

121 Leather Grain Vinyl Paket Secretary, 

bullt 1tlha k. for ..W.otlab. 
fete 

III Standard Memo Pad, handy L replaceable. 
no ..t Is popular with every man book 
le liminess and socially. 

AN Pens Fully Guarantad. 

Specially Priced, $7.00 per der. Seb 
Sample Set 51.00 Postpaid. 

$81.00 per moss 

25% deposit required -money order or sash 
We Ship Same Day We Receive Order. We Ship All Over the World 

HARRIS NOVELTY COMPANY 
1102 ARCH ST. THIS IS OUR ONLY STORE PHILADELPHIA 7, PA. 
Phone: Market 7- 9848 -WA 2.6970 Send for Latest Catalog 

Merchandise You Have Been Looking for 
Lamps, ClockR Enmelwan, Nousewsre, Aluminum W +.. Decore.d Tmwan, TeM 
every kind of Olafrwa n, BlankeN, Nampen, Nsssoek., lade Slum, Flvina Irda, 
Whips, a+llo0nr, N,a, G +nos, aNl Gum, fpeClal aingo Marchand;re, 

Catalog Now Ready -Write for Copy Today 
IMPORTANT! ás,5:; :':5ë T P.°wr6`20 : ;:A: i.:uIll.'s 

at +11 Yeee 

ray - PREMIUM supply CORP. 
SCc_ Z201.Washington Ave St. Louis 3, Mo. 

Send for Our Sample Kit ;tlA -505 
10 of the Notion's Outstanding Values 

for Only $7.50 
Money -Back Guaranies. 

EACH A SURE-FIRE WINNER. ACT NOW. 
Wa " a DoTit.; line d ntrilly Adverilred 

Promofionel and pit<hmen Hems. 

a. Sow. ro Wait Oer New Large Showrooms 

DAMER- LAWRENCE SALES, INC. 
4727 N. Daman Ave. Chien 11, Illinois 

Phone: UPI.. S-1112 

New Mexico when answering ads . . . 
Artesia -Eddy Co. 441 A PFA Livestock 

Saw A Buk, Oct. 24 -26. R&chard A SAY YOU SAW IT IN THE BILLBOARDI 

.4.- 
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SUPPLIES 
and 

EQUIPMENT 

7 and 10 color specials 
4.5 -6 and 7 ups 
Midgets, 3,000 seris- 

7 colors 
Pope and Plastic Markers 
Wire and Rubberized Cages 
Pncils- Crayons -Clips 
5x7 Heavyweight Cards 
Electric Blowers a. Flash. 

boards 
lapboards Made to Order 
Frt. Catalog Available 

. 

14" LADY POODLE 
Comb. Real Fur 
Plush LZbLeik Col 
orful RubDr 

Ftyt. 
Collar S4Z.00 
Leash.... di 

4 cGel's 

T.H.t S 12d - lown 

22 donne[ 
oll 

32' PLUSH BEAR ]D7"CLOWNt9.6o dt 
Colton Stuffed 
Asstd. Colors.., tlt 

32" SUPER BEAR 
Vinyl Rubber 75 

Auld. 
led Nor. 

..aid. Colors 11dí. 
F.O.S. N.V.C. 25 °° Dad, 

dal. C.O.D. 

TEE JAY TOYS, INC. 
41 West 101h Sf., NYC 11 WA a.ó[ 

NEW! 
WALKING TORTOISE 

Rubber, bulb-oDerated, comía 
rubber toy. 

21/4 doz. $24.00 grau 
Minimum .rast -2 dosen 
Include postage with order. 

25e, deposit with c.o.d. orders. 

10PIROTUERS 
70,4akdalt Dcátti...urew .17úo /SSO 
240 -42 SOUTH MERIDIAN ST. 
INDIANAPOLIS 25, INDIANA 

W AR! MANUFACTUI:1 ALL 
KINOf VLL TICKIT CARDI 

TIP CARDS 
BASEBALL CARDS 

f very 
Mens. Wheslln! -Cider 14í1g 

COLUMBIA SALES CO. 
S. Matra St. Wh. ling, W. Va, 

Lefler list 
Letters and Daokgea addressed Or persona In ears of Tito Billboard will b. 

advertised In this list two Mow only. It you are haring mall addressed to you Is 
our care. look for your name SACS MUM. Mall to listed ocordlnf to Oho 0í00e Of 
The BBlboard wham R N held, Claoinoatt, New York, Chicago or Bt. Louts. To b. 
Listed to followIOg week'. Lave, mall must reach New York, 0bloago or Bt. Louis by 
Wednesday morning or OlnNnnatt oftlo by Thur.uoy morning. 

MAIL ON HAND AT 
CINCINNATI OFFICE 

2160 Patt.nen St. 
Cincinnati 22, O. 

Parcel Post 
Bronabelow, Marvin 

(License Plates), 10, 

red, 'IV 
AAllann, 6 8. & Mn. Al.. R. (Specs) 
Allen, Will 
Anders, Marla 
Anders., 
t ( Girl Show) 

Anacreon; Robti.rns 
Andrews. Peter 
Arbor, Bella 
Atkins, Tsraan E. 
Barnes, Tommie C. 
Bauman, Robt. 
Bay, Doris 
gara, Rchard C. 
Bell, 
Be Nancy G role 
Benadura, 
Bennett. Mrs. 

Virginia Boots) 
Bernard, victor 

wry 
Black Peetredife 

& BLCkbnrn, A 

Blarkh.u. 1LOP. a. 
Blum Oathal Al 
Bogart, Jack 

Bone, Raymond 
Bater, Ernest L 
BoM '. , truest 

orntou, Corneli 
w. G. 

us 

radian Floyd 
bsth 
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News in Brief 
FTC Approves Consent Order 
Against Old Year Dist... 

Federal Trade Commission last week (2) approved a 

consent order prohibiting Old York Distributors, Inc., Philadel- 
phia, from using bait advertising to sell its candy vending 
machines and misrepresenting profits to be made from operation 
of the machines. Customers allegedly were told they would be 
representatives of the Hershey Chocolate Corporation, and that 
an investment of $690 would produce $300 profit monthly. 
Henry Perkins, now president of the company, was named in 

the order, and charges are still pending against Kolman Freed- 
man, former president. The agreement, according to FTC, "is 
for settlement purposes only and does not constitute an admission 
by the parties that they have violated the law.' 

Bally Vending Expands 
V. S. Sales Coverage ... 

Bally Vending Corporation, Chicago, expanding its national 
sales coverage. Five new sales representatives have been 
announced: .David P. Howie, headquarters in Dallas, to cover 
Southwest; John P. Moran, base in Los Angeles, assigned to 
West Coast; Gerald M. Sheafor, working out of Minneapolis, 
representative in Minnesota and Wisconsin; D. E. Walters, 
headquarters in Philadelphia, covering Nov York, Pennsylvania, 
Maryland area; Vend, lee., Boston, sales representative in six 

New England States. - 

Bankruptcy Petition Filed 
Against Superior Mfg.... 

Petition of involuntary bankruptcy filed against Superior 
Manufacturing Company, Denver, by three reported creditor 
firms: Hessler Manufacturing Company, M. L. Foss, Inc., and 
Howe Machine and Supply Company. Three ask that court 
have Superior turn over stock, equipment, and patent rights on 
a popcorn machine. Thomas K. Hudson. former vice -president of 
Superior, said he loaned company $100,000 since February, 
1958, of which he said Superior paid back 532,000 in form of 
used equipment. 

Soft -Drink Industry Profits 
Up for First Half 1957 . . . 

Only one of big soft -drink manufacturers, Dr. Pepper, shows 
profits for six -month period ending June as less than that of 
corresponding period of 1958. Earnings per share for 1957 and 
1958 respectively as follows: Coca Cola $3A4, $3.16; Pepsi - 
Cola, $.85, $.73; Canada Dry 1.98, $.75; Nehi Corporation 
$.67, $.60, Dr. Pepper $.32, $61. (Canada Dry figures for nine 
months ending June 30.) 

Natl. Rejectors, Inc. to 
Close For Inventory... 

National Rejectors, Inc., announces closing of plant for 
annual inventory December 21, 1957, thin and including 
January 1, 1958. Orders sent in requesting shipment during 
that period will be shipped before closure of factory for 
inventory. 

6,000 to Attend NAMA 
Confab This Month... 

Attendance of 6,000 is, expected at National Automatic 
Merchandising Association convention to be held in Philadel- 
phia, October 13 -16, reports Ed Dalrske, director of public 
relations. Says further that almost 150 exhibitors have already 
signed up. Speeches will be made and business meeting held 
the last three days of the convention. Exhibits may be viewed 
all four days, from 12:30 to 5:30 p.m. the first three days, and 
12:30 to 4 p.m. on the last day, October 16. 

U.S. Sales Rep Named for 
Dixie -Merkle Cup Unit... - 

Named last month as national sales representative for the 
Dixie -Merkle Cup Dispenser was Merkle -Kurff Gear Company, 
Chicago. Dixie holds the licensing patents and Merkle Metal 
Products Corporation, of Chicago, is the manufacturer. Ap- 
pointed sales manager of the cup dispensers was William 
Ferchland, formerly manager of Merkle Metal's cup dispenser 
division. Dispenses is made in six or nine -stack capacities and has 
adjustable worms to accommodate cup sizes from six to 10% 
ounces. 

New Coffee Venders to Be 
Shown at NAMA Confab... 

New coffee venders will be shown this month at the 
National Automatic Merchandising Association convention in 
Philadelphia by S. G. Adams Company, St. Louis. Barvend's 
instant coffee machine patents, manufacturing and sales rights 
were purchased by Adams Company in November, 1956. Plans 
for a reworked model of the instant vender (with optional self- 

: brew attachment) were announced by Adams. 

Use of 34-Quart Containers 
Granted Harmony Dairy... 

State Attorney General's office of Pennsylvania approved 
request of Harmony Dairy to use one -third quart containers for 
.dispensing in milk venders. State Bureau of Weights and 

' Measures had previously ruled that Harmony could only use 
half pints. Dairy argued that half -pint size would not give the 
two -cent profit per container claimed necessary in dispenser 
operation. 

Associated Engineers, Inc. 
Offers Technical Help... 

Maisufacturing service for industrial firms has been made 
available by Associated Engineers, Inc., Springfield, Mass. 
Service is designed to handle manpower shortages and engineer- 
ing problems that arise during peak periods. Tam claims it can 
not only design small machine parts but also handle complete 
manufacture of special machinery. 

Bulk Gum Unit 

Has Features 

Of Coin Game 
BALTIMORE - Charles 

Goldberg, a gaine operator here 
for the last seven years, has 
formed the Charles Manufacturing 
Company, which makes a penny 
hulk -gum machine incorporating 
features of a baseball game. 

The ball field of the vender is 
studded with nails and-has pockets 
for the guun balls in a variety of 
places. The vending wheel drops 
the ball gum onto the field. The 
player can be retired, or he can 
single, double, triple or homer, de- 
pending on the pocket into which 
the gum ball drops. After the gum 
rolls into the pocket it is delivered 
to the customer. 

Six pilot models of the vender 
are on test location here, with 
full -scale production slated to get 
underway by the end of the year. 
Goldberg's manufacturing facili- 
ties are limited, but he does have a 
small machine shop. He has his 
own tools and fixtures and plans to 
have dies made. 'Tho the currently 
plans to handle his own production 
he may have the venders made 
under contract. 

The machine has an A.B.T. 
mechanism with a 1 -cent set- 
ting. Pilot models are 7.5 inches 
deep, 8 inches wide, and 15.5 
inches high. 

la. Op Denies 

FTC Charges 
WASHINGTON - Keith E. 

McKee, Des Moines, Ia., vending 
machine distributor, last week (1) 
denied Federal Trade Commission 
charges of misrepresenting earn- 
ings that can be made from servic- 
ing the machines he sells. 

In answer to the FTC complaint 
issued in August, McKee admits 
that "reports from present opera- 
tors do not show ... average earn- 
ings of $400 per month, not indi- 
cating, however, the time devoted 
to their business." McKee contends 
it "would be possible, under best 
conditions, working six or eight 
hours per week to earn $400 per 
month. 

McKee, who trades as National 
Nut Company (formerly National 
Laboratories) of Des Moines, de- 
nied his newspaper ads implied an 
offer of employment or a guaranty 
of financial security. He adds that 
there is a "possibility of realizing an 
income, affording financial secu- 
rity." 

McKee further denies that he 
claimed customers are given ex- 
clusive territory, that he or his 
agents help locate machines, and 
that machines will be repurchased 
from dissatisfied customers. 

Du Grenier Bows 
2 New Machines 

NEW YORK - New manual 
cigarette and candy machines will 
be introduced by Arthur H. Du 
Grenier, Inc., at the National Auto- 
matic Merchandising convention, to 
be held in Philadelphia, October 
13 -16. 

Representing the firm at the 
show will be Frank C. Du Grenier, 
Bianchi E. Bouchard, Richard E. 
Gibbs, Lenore Kaplan, Dennis Bra - 
deen, Arthur A. Du Grenier, Fran- 
cis G. Du Grenier, David Franco, 
Jake Friedman, Lowell Grund- 
meier, Sherman Henderson, John 
Klein, Robert Kline, Julius Levy, 

CHARM RULING 

Small Detroit Ops 
Hurt the Most. 

DETROIT - Prohibitive aegis; cause of his size must cater to spe- 
cial requirements of his locations, 
uses charms with jelly beans, Bos- 
ton beans and licorice items. Had 
the Detroit legislation not been en- 
acted, he might have specialized 
as Carl Hill has done, but as it is 
he must take what he can get. 

Another large bulk- vending op- 
erator, George Wilson, has solved 
the problem by simply concentrat- 
ing upon venders that don't use 
charms. Circumstance favored this 
because most of his machines don't 
readily vend charms, and at any 
rate his large volume has made it 
possible for him to make a profit 
without having to use many of the 
volume -boosting charms. 

This avenue is also largely closed 
to the small operator, who is not 
in a position to do much speciali- 
zation, which could realize greater 
profits for him thnr lower over- 
head and volume buying of par - 
ticular items. 

It might be presumed that the 
small operator could expand his 
route by concentrating upon 

(Continued on page 9.3) 

lation on the use of charms in bulk 
vending in Detroit hurt its open- 
sting business but has not hit the 
big operator as much as the smaller 
one. 

About two and a half years ago 
use of charms in bulk- vending ma -. 
chines was prohibited in the city. 
Only straight capsule machines 
were permitted. Operators were 
forced to locate their charm -and- 
fill machines in suburban areas. 

But altho one big operator can 
still report that charms boost other- 
wise straight -bulk sales by more 
than 30 per cent, a concensus of 
small operators shows an increase 
in sales of only 6 per cent with the 
use of charms. 

The restrictive legislation work- 
ing in combination with the status 
of bulk vending at present is large- 
ly responsible for this result. Bulk 
vending is still concentrated in 
large metropolitan centers, where 
operators make their start. 

When prohibitive legislation was 
enacted in Detroit, a big operator 
could afford to nsake temporary 
sacrifices and break into the sub- 
urban areas because of his rela- 
tively low overhead and cheaper 
costs in general. 

But the small operator just mak- 
ing his start was in no position to 
make any sacrifices and has had to 
content himself with such marginal 
charm locations as could be found. 
Consequently charms are not as 
profitable for him as for his bigger 
competitors. 

Carl Hill, of Hill Vending Serv- 
ice, is one large operator who has 
made the adjustment with success. 
He profitably operates about 500 
bulk- vending machines in the De- 
troit arca, many of which use 
charms. 

His large route has put him in a 

position to continually test the gen- 
eral market for items that sell well. 
He has found, for example, that 
altho specific locations may 
have their own special require- 
ments, it is more profitable to use 
charms only with 210 ball gum. 

But the small operator, who be- 

4 Charm Mfrs. 

To Exhibit 

In Philly 
NEW YORK -Four local charm 

manufacturers will exhibit their 
wares in Philadelphia during the 
National Automatic Merchandising 
Association convention in Phila- 
delphic, October 13 -16. 

The manufacturers, Samuel 
Eppy & Company, Paul A. Price, 
Inc., Plastic Processes and Karl 
Guggenheim, have engaged adjoin- 
ing suites at the Benjamine Franklin 
Hotel and will hold open house for 
bulk operators during the show. 

Hosts for the hotel showings will 
be Sam Eppy, Paul Price, Bill Falk 
and Bob Guggenheim. 

Leaf Brands Agrees to 
FTC Consent Order 

WASHINGTON -A consent to some customers at discounts, 
order in which Leaf Brands, Inc., 
Chicago, agrees to desist from pay - 
customers except on a proportion- 
ally equal basis was approved by 
the Federal Trade Commission last 
week. 

The Commission complaint, is- 
sued in March, charged Leaf with 
giving Food Fair Stores Inc., Phil- 
adelphia, special allowances for 
advertising. These payments, the 
complaint alleged, were not made 
available to competing customers, 
as required by the Clayton Act. 
FTC's order requires that when 
Leaf pays allowances to one cus- 
tomer, it must offer or otherwise 
make available, allowances to all 
competing customers. 

Two other charges in the com- 
plaint were dismissed. One al- 
leged that Leaf violated the law by 
selling chewing gum and candies 

but not offering discounts to com- 
peting customers. The other charge 
was that occasionally customers 
purchasing for their own account 
buy directly from the company and 
receive brokerage, or compensation 
in lieu of brokerage, in violation of 
the law. Hearing examiner William 
L. Pack said that these two 
charges probably could not be 
sustained. 

Agreement is "for settlement 
purposes only and does not consti- 
tute an admission by the eon ant 
that it has violated the lass', 

to FTC. 

Eastern Ready on 
15 -Col. Cig Vender 

NEW BEDFORD, Mass. - 
Eastern Electric, Inc., will intro- 
duce a new 15- column manual 
cigarette machine at the annual 

W. C. McDonald, james Martin, convention of the National Auto- 
Richard A. Panna, Frank Perri, matie Merchandising Association in 
Huck Phinney, Coe Stare, Charles Philadelphia, October 13 -16. 
M.. Sam Taran, Dan The entire operation: will be me- 
Thomas, Harry Wyner, Knowles chanical. Price and details will be 
Bailey and Max Mallamad. announced at the show. 
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gel smooth dependable electric operallon whh 

THE KEENEY "22" 
Deluxe Electric 

CIGARETTE VENDER 
it's the Vender with the 

"FORWARD LOOK ",> 
that gets and holds 

choke locations! 

* HOLDS 539 PACKS 
Front Column 264, Rear Column 
275. 

* 22 SELECTIONS Pack and matches 
delivered quickly and smoothly. 

* OUTSIDE COLUMNS VEND FLAT 
BOXES AT OPTION OF OPERA- 
TOR. r 3L3Cy 

s^+ue, 

* MEETS ALL PRICING REQUIRE- 
MEETS Three price selections; 
25c. 30c and 35c. Four Price 
Mechanism at operator's request. 

* AMPLE MATCH CAPACITY 
Adequate Storage for Cigarettes. 

* A VARIETY OF COLORS and 
FINISHES. 

If you're eyeing the vending machine business with a desir for grotr profits, 
start right now with Keny's new deluxe electric Cigarette Vender. h is styled 
to p" and hold choice locations, Is brilliantly lighted and offers 22 selections 

of all nationally advertised cigarette packs, also flat boxes. Its smooth electrical 
operation and complete accessibility for easy servicing are beyond comparison. 

Easier to Service ... All Parts Totally Accessible ... Corns Much Morel 

FOR FULL I, H. KEENEY & COMPANY, INC. 
DETAILS 
WRITE 7600 W. 50th Street Chicago 32, Illinois 

COMPLETE LINE OF VENDERS 

COFFEE CHOCOLATE SNACK SOUP MILK COLD DRINKS 

WATCH PROFITS Z -0-0-M 
with the new CALEX 

RADIO & TV TUBE 
TESTER -DISPENSERS 

(ALEX HAS CHOICE RETAIL LOCATIONS 
FOR YOU! Financing available. 

Calex Coin Operated DIAL -A -TUBE 
Model 602 V 

Completely automatic! For highest volume stores. 

Vends any one of 120 selections 
Houses 512 tube. 

Easily adjusts For price changes 
No dark middleman 

e 
Coley 
E -Z TESTER 

Model 602 5 

America's leading aua!ity sel' 
service redo Cr TV tube teste 

UP- TO -DATEI 123 tacks/Is- 
les,. over 540 tube types 

Accommodates 
new tubes 
as Intro- 
duced 

;TÉS7 

if!!! 

sí 

FREE ! 
With first purchase. 

Sales Plan a Oper- 

ating Manual. Tells 

all you have to 
know to build a 

successful tube 
tester business. 

Colex 
E SUPERMARKET 

Model 602 M 
Only 200 of Super- 
markets hava self - 
serite tote :osiers. 
Get In on this 
fabulous new mil. 
lion - dollar mar- 
ket now/ 

Solis brand 
tubes in cartons 

Just 40" wide, 
19" deep 

SEE US AT THE N 
BócT SHOW 

COf0 
H X58 

artier Hal! Philadelphia 
Oct. 13 -76 

CALEX.Manufacturing, Inc. 3815- Martin Court, Seaford, N. Y. 

ONLY THE BILLBOARD- , as = Hí-i selàM tit w 
MIR MAI CIRCIRM1111. 
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NO HANDICAP 

Blind Bulk Op . Gives 
His Success Formula 

MILWAUKEE -Operating on 
a businesslike basis hu built a 
profitable gum ball route for Er- 
win H. Samp over the past five 
years. He covers a four- cotmty 
area surrounding Milwaukee with 
a string of gum ball machines. The 
machines are under the sponsor- 
ship of the Wisconsin Council of 
the Blind, which receives the full 
commission that ordinarily would 
be given to location owners. 

Samp, a blind man himself, 
works a five -day schedule servicing 
his widespread route, aided by a 
full -time driver who transports him 
thru the territory and assist in 
service and maintenance work. Be- 
fore entering the vending machine 
business, Erwin H. Samp earned 
his livelihood as a musician. He 
still plays during weekends with 
dance bands in local niteries, "just 
for kicks," he says. 

During the past year, a program 
of eliminating low -volume locations 
bas been successfully boosting prof- 
its, he claims. "We cut out a lot 
of spots that were not bringing in 
enough money to make it worth 
our while to stop in to service 
them. By eliminating these low - 
receipt spots and relocating the 

They 
are 

HOT! 

Don't Change Horses 
in Midstream! 

HIS HERS 

WEDDING RINGS! 
afaY .'lth the proven prorll.maker.' 
Hung.ors are still pouting in. Iroo 
Way! horas !i, midstream. Order' 
Way! 

An'll: 51Ztt t'e 75 
(end , Silver l jV and Hamilton Gola) per M 
Labels available at your distribu'to'r or: 

SEE OUR NEW LINE OF 
CHARMS ON DISPLAY AT 
The Benjamin Franklin Hotel 

during N.A.M.A. Show, 
Phila., Ost. 13th to 15th1 

CIGARETTE AND 

(ANDY MACHINES 
Fully ditioned complete with 
base, ready for location. Machines 
arm factory sprayed and lock like 
new. Lowest prices anywhere - 
tompare. 
STONER, 8- COLUMN CANDY, 

160 apeclly, prewar model .$110.00 
STONER 6 COLUMN CANDY, 

102 warily, prewar model .. 80.00 
STONER 8 COLUMN CANDO, 

160 cap., postwar changemakM. 175.00 
ROWE 8. CO1.UMN (ANDY, 

110 capacity 70.00 
NATIONAL (ANDO, 9.column 90.00 
ROWE CRUSADER CIGARETTE, 

8-column, 25c 6 30c comb 85.00 
EASTERN ELECTRIC CIGARETTE, 

8.551, all coin, 25c 6 30c 85.00 
EASTERN ELECTRIC CIGARETTE, 

10 col., all coin, 25c 6 30c 125.00 
All equipment unconditionally 
guaranteed. Fast delivery. Ona- 
third deposit, balance C.O.D. 

NATIONAL 
VENDING SERVICE CO. 

308 Furman St. Brooklyn, N. Y. 
TRiangle 5.1807 

Experienced Operators Say: 

"YOU MAKE MORE MONEY WITH.. 

VENDING EQUIPMENT" 

PROVE IT TO 
YOURSELF! 

Just try a Modal 49 
all- product vender on 
your route and sea for 
yourself how you can 
make more money. 
It's available In IC, S{ 
or 10C play. 
Wei. for complete 
datalls of this ed 
other Northwestern 
money makers today. 

equipment to other locations with 
better potential, the route has ac- 
tually become smaller. but the 
earnings have increased." 

Specializing in gum, all of Ervin 
H. Samp 's equipment vends a two - 
for-a -penny variety which is pur- 
chased direct in Oakland, Calif. 

Complete file card records are 
kept of every machine. Each time 
a location -is serviced, the total 
receipts are listed, along with com- 
ments concerning the condition of 
the equipment. Fresh bowls of 
gum are brought in from the car 
on each service visit, and the old 
containers removed and taken to 
the workshop for cleaning. Ma- 
chines _ are cleaned thoroly and 
checked each time, but no other 
maintenance work is done at the 
location. 

Chain stores have been proving 
tough locations to crack, accord- 

ing to Samp. "Most of them claim 
that they don't want vending ma- 
chines on the floor, because they 
take tip space and slow down 
traffic. 

Good spots for gum ball vend- 
ers? According to Samp: "Any 
place where thyre is a lot of traffic. 
Some of our top locations are shot, 
repair shops, bakeries and drug- 
stores." Prime spots, he has 
learned, are industrial plants. 

Use The Billboard 
classified 
pags r`iS 

WHAT 
A 

SERIES! 

MERCHANDISE 8 SUPPLIES 

Plaf.chlo NaN, Jumbo Quell 5 1e 
Pistachio Nut., Lan Tal1P ...,..., .ee 
P istachio Nut., Vendor's MIR .43 
Pl,,.,nt, Nat, Sheik .e1 
cashew who s 
Cashew 
Peanuts, 

Runs is 
Jumbo Span. AS 

MixedMixed 

11 
Nurf JV 

Tabby -Lets, 320 N. 4. 
Rainbow Peanut. .M 
Rosen Raked seam .11 

Licorice 
Mums 

Gera AS 
Leaflet*, {SO et. AS 
M A M, eso et. de 
Hrshy-te ,41 

Rain elo Gum,'Stf. .1S 
Rain Rlo Rall Gum, 1p N., l/e A" 

.20 
In0 610 Rau Gum, 100 et 

200 lb. minimum, id on all 
Rain ale Ilan Gum 

Adams Gum, all flavors, 700 0 %1: .Y 
Wrlch Gum, all flavors, 700 ct... A/ 
N ech-Nut, too .{s 
Nrshey's 

Minimum 
Chocolate, 200 O. 1.M 

Minimum Orda r, 73 sex.. Assorted. 

Complet Ile Of Part., aeplla, Rende, 
aleDN, erecket., Charms. vrythlns 
for the ell refer. 

ln Dpo.u, eal.n< co.o. 
STAMP FOLDERS, Lowell Prices.. Write 

MEMBER 
RATIONAL 0E0106 
MACHINE DISTIIBUTOti, Inc. 

NORTHWESTERN 
SALES AND SERVICE CO. 

MOE MANDELL 
446 W. 36th St., New York 18. N. Y. 

LOngecre 4.6467 

THE NORTHWESTERN CORP. 
27101 ARMSTRONG STREET MORRIS, ILLINOIS 

IT'S .NEW! IT'S TERRIFIC! JIGGLE 
Animated, Ueauti /ally Colored PICTURES Yonne and old alike will 

kw. to " "I. 'h.m a d fSrs 3e Jieel Pictu ass aril other w 
Ituph et lhetr ntice. Can W W charm. on tll.plY M }ha AdelOhl 
uNd in Du DDt gum o(cep -' S'wr M Nofr durin/ N.A.M. A. Convnf ion, 
,1* 7=lar t AVAILABL! PTlledet phis, Oct. 17 t 7 {. 

AT YOUR DILTRIeUTOA. 

M. J. ABELSON sou rme 
Pm rah 

1t, Pee' 
i 

CHARMS -Miniature Cigarette Lighter -It Works I 
Will vend with 210 ball sum. Body denims: Chrome, 
Plaid at Mesh. Packed one dosen to a bee. $2.60 per dos.: 
42050 per gross. Pull cash with order. We pay postage. 
Immediate delivery guaranteed. 

EVCO MERCHANDISERS 
797 Cortland Ave. San Francisco, Calif. 

Loon "HI HO'' Sliver, Gen. Mgr. 

tiGOLD VACUUM -PLATEDf) " rBNS 

cM J 0HASS 0111111013 S 

Snake 
Ring 

B.tsy,rppaaaa, ear 1,000 Pregi Advr In SAGO thine d::. lets A u 

-9SAMUEL EPPY&CO.,IN(.9amaica35hl.pl'N.4,,_ 
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$25 
DOWN 

Balane 
$10 

Monthly 

-400 immix* 

PENNY 

FORTUNE 

SCALE 

NO SPRINGS 

Large (uh 
Bos Holds 

$85.00 hi 

Pennies 
J3'wra[ -y 

WEIGHT, 165 LBS. 

Invented and made only by 

49' 
ni* 

WAILING 
Manufacturing Company 

4650 W. Fulton St. (hkago 44, M. 
ht. 1899. Telephone: Columbia 1 -2772 
Cable Address: WATLINGITE, Chicago 

iCoMe t 1 

Featuring: 

Cramer's "KING" 

size SOLID BALL 
In special flavors 

Sour Grape Sour Cherry 
Hot Banana Regular 
to profitably rotata your fills 

Also 210- 170 -140 BALL GUM 

Ask your distributor to stock Cramer's 
"StanBnfe" for yowl 

ISO Orleans Street 
last Boston ]!, Mstachusalfe 

Member of National Vandon' As1n. 

ieee ° One reason why 
/ e advertisers in 

° THE BILLBOARD 

\ o get all they pay 
¡mesa`s for. 

ABC 

State Cig Tax 
On Increase 
During 1957 

CUICAGO -. State cumulative 
monthly 'cigarette taxation as well 
as taxation for the month of July 
shows an increase over 1956,.ac- 
cording to figures released by the 
Tobacco Tax Council.' (See Tobac- 
co'Tas Council chart in this sec- 
tion.) . 

During July, in the .43 States 
(District of Columbia included) 
having a cigarette tax, almost 1.5 
million packages of cigarettes were 
taxed, an increase of 6.9 per cent 
over last year.. 

In the seven -month period ended 
July 30, 9.2 billion cigarettes were 
taxed, an increase over the cor- 
responding period of last year of 
almost '392 million packages, or 
4.4 per cent. 

Of the 43 States taxing ciga- 
rettes, 40 show an increase over 
1956 during the seven -month pe- 
riod and three show a decrease. In 
four instances the increase is over 
10 per cent, and in one instance 
the decrease is more than 2 per 
cent. Montana shows a decrease 
of 8.4 per cent for the year thus 
far, but this year's and lasts figurés 
may not be comparable. 

Attending The 

NAMA SHOW 
Philadelphia 

See us and our 

sensational new Ring 
at the 

BEN FRANKLIN HOTEL 

ufsgenheitn 
33 UNION SQUARE 

N. Y. C. 3, N. Y. AL. 5-8393 

J. SCHOENBACH 
For Victor Vending Carp. 

Machines, Ports, Globes 
Charms, Merchandise'Supplies 

1645 BEDFORD AVE., BROOKLYN 25, N. Y. 

PResident 22900 
PHONE ,or WRITE FOR PRICES 

CIVE TO DAMON RUNYON 

CANCER FUND 

VICTOR'S NEW 

FOOTBALL 
NOW IN PRODUCTION 

Fast Action! Bigger Profits! 

$19-75 
Packed L Sold 

EACH 2 to Carton. F.O.B. Chicago. 

VICTOR VENDING CORP. 
1701-13 West Grand Ave. Chicago 39, Illlnole 

Mfrs. of Famous Limo of TOPPER Vndon 

Colorado Operator Stores Cig 
Machines During Cold Months 

DENVER -- September is one 
of the busiest months of the year 
for Charlie Kaplan, owner of P &M 
Distributing Company, cigarette 
operators here, but not for the 
usual reason. 

September is a period during 
which Kaplan pulls in around one- 
third of the cigarette venders 
which he bas on location in the 
city, and "cocoons" them for the 
winter months. In doing so, Kap- 
lan has developed some protective 
technique which are now being 
used by many cigarette operators 
thruout the industry.. 

Different Situation 
"We have a different situation 

in' Denver than in other cities of 
comparable size around the coun- 
by," Kaplan indicated: "We do 
niost of the years cigarette volume 
during' the summer months with 
the tens of thousands of, tourists 
who come to Colorado to escape 
hot weather elsewhere. 

"Cigarette sales are at their peak 
during July and August and fall off 
rapidly during the first week in 
September, when most of the tour- 
bts have started home. Conse- 
quently, we spent almost the entire 
month picking up the machines, 
repairing and reconditioning them 
and then storing them for the 
winter." 

P &M Velldirlg Company owns 
a big triangular brick building on 
Denver's Broadway, -just outside of 
the downtown district, with a sec- 
ond story almost completely avail- 
able for storage. All machines are 
picked up during the first two 

Charm Ruling 
Continued from page 91 

weeks in September, if possible, 
and put thm a process which Kap- 
lan feels has eliminated a lot of 
headaches. 

First every cigarette vender' is 
disassembled and checked for seri- 
ous wear thruout, and all defectivee, 
parts are replaced. Particular at- 
tention is payed to electrical cords, 
resistors and switches which are 
likely to deteriorate rapidly in the 
dry Colorado climate. Each part, 
aft;: checking, is either replaced 
or discarded, and not infrequently 
stock -piled for emergency use later 
on. 

Winter Storage 
For winter storage, Kaplan seals 

each machine up in paper, using 
heavy, gummed tape tb close all 
openings and protect the venders 
against dust, This is particularly 
important with machines that have 
been refinished in the spray shop 
before being put away for the year. 
As each machine is placed in stor- 
age, a storage inventory ticket is 
made out and placed on file. Then 
there is no difficulty in locating a 
vender of the right size, appear- 
ance, and finish in the event that 
volume builds up at any location, 
requiring a second machine. 

Kaplan regularly stores from 
one -ahird to one -half of his entire 
cigarette vender inventory but 
notes with satisfaction that the 
number is dwindling, even tho new 
machines have been bought prior 
to the summer season every year 
since 1953. 

straight -capsule venders, but for 
some reason these machines haven't 
caught on in Detroit. There were 
around 4,000 of them at one time, 
and now there are only approxi- 
mately 100 in use. 

It is estimated that there are 
about 150 users of bulk- vending 
machines in the Detroit area, many 
of whom can't properly be called 
operators simply because they have 
so few machines. It is hardly even 
a sideline, and is perhaps- more of 
an attempt to hang on in some way 
until the legislative situation 
changes. 

J. SCHOENBACH 
Distributor For 

oak Manufacturing Co., Inc. 

1645 BEDFORD 'AVE., BROOKLYN 25, N. Y. 

PResidént 2.2900 

PHONE or WRITE FOR PRICES 

VICTOR 
Standard 

TOPPER 
lc 

GALL GUM 
VENDOR 
$13.25 

Each 

$12.75 Each 
100 or more 

30 day money 
back guarantee 
N not satisfied 

Vs deposit on all orders 
write for Lowest pricer on thud 

capsules. Immediate delivery. 

SPECIAL 
IRADE -IN OFFER. As Nigh as 

$6.00 Per Machine ois 

VICTOR TOPPERS 
Send Us Your list. 

VEEDCO SALES CO. 
2124 Markaf St.. Phlladalphla a, Pa 

Pansu LOcust 7-1448 

They're 

TERRIFIC 'V 
ADVANCE 
SANITARY 
VENDOR 

The Finest for 

Vending Flat -Pack 

Products 

Here Is a durable, re- 
liable, unitary vendor 

. with the many 
exclusive features 
which have made the 
Advance name a sym 
bol for the best in 
vending. 

Accommodates flat 
packages up fa ;o" 
by 2" by We' ' 
has separate cash 
box . . . Advance 
coin detrtor with 
automatic coin re- 
turn when machine 
is empty . . , pro tectd against 
break -in. Available 
fo, le, se. tot or 
25e operation. 

For Details antl Prlas 
Write, Wire, Phone Today. 

J. SCHOENBACH 
Factory Dhfrlbufor of Advance 

Vedel lag Machines 
WS Bedford Ave., Brooklyn H. y 

a.a Pldenr 2-:1e0 

when answering ads .. . 

SAY YOU SAW IT IN 
, THE BILLBOARD: 

AZTEC -.A"I+11 

. DIAMOND _\ 
RING!!! 

Crtch the 
d.s' 

kiss .cao/ d tthhe e 
admiration 

of Ihr adulle. 

send 

350 
for SAMPLe 

KIT 
CHARMS 

, .. it's really going over! 
Brilliant Rhinestone Solitaire 
Gold Vacuum Plated 
Three Different sizes 

$15.00 $13.50 per M 

per M te, sM ur more 

SURE -LOCK, the perfect capsule. 
Outstanding items. Send $2.50 and 
receive 100 high quality filled capsules. 
Contcins 'our complete line. 

The 

PENNY KING 
Company 

2538 Missla Street, Pittsburgh 3, Penn. 

World's Largest Selection 01 miniature C!ta;>r1 

NATIONAL SALES HEADQUARTERS 
FOR ATLAS -MASTER MACHINES 

the OAKS "PREMIERE" 
sands 

Ban Gum 
and Picture Card 

both foi' to 
Perfectly legal in every city in 

the U.S.A., the'Premiere 
holds 800 cards and 1000 ball 

gum, features a separately 
locked ash box to permit 

location owner to refill 
cards and ball gum in 
your absence, and the 

same fool -proof coin 
mechanism proved 
best on the famous 

Atom Vendors. 

oak's "400" 
capsule vendor 
Holds 400 capsules, for larger profits 
on each filling, without crushing capsules 
or jamming because of half capsules. 
The '400' is tamper -proof with a pick -proof 
lock end has a wide globe opening to permit 
easy filling. Shipped with 1e coin carrier 
and insert to chingeover to vending 
lawbreakers or large 1" gum. "400" 
Conversion Head fits your present 
standard Acorn Vendor/ contact your 

DISTRIBUTOR or 

West Coast Factory Sales Nice East 3 Midwest Factory Sales Office 

OPERATORS VENDING MACHINE SUPPLY' M..:1. ABELSON, Phone. Al ;6478 

1023 So. Grand Avenue, Los Angeles, Cahternia 2033 Fifth Ave . Pittsburgh. Pa 

OAK MANUFACTURING CO., INC. 11411 Knightsbridge Avé.. Culver City; California 

er- 
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FAN CLUB BUTTONS 

Boys and Girls Lo. Buttons. 
They wear them, collect them 
and trade than. Our Davy" 
Crockett and Elvis Presley but- 
tons were highly successful. Now 
we offer RECORDING STARS. 

Here is series that will appeal 
to them even more as they will 
want to get their FAVORITE 
RECORDING STAR. 

BUTTONS CONE WITH SAFETY 
LOCK PINS, are prin.d In three 
colon on front and one on 
back. We Include 5 3" ..- 
.for paper sticker' with each 
1M buttons for attaching to Your 

.chines announcing the price 
and attracting attention. 

OPERATOR PRICES 

1000 Buttons $12.50 M 

5000 Buttons or mors 10.00 M 

Please send cash with order. For 
Complete details and umptp 
write to your distributor or 

GREEN DUCK 
COMPANY 

1520 West Montana St. 

Chicago, Illinois 
Phone: LAkeview 5 -7100 

FOR SALE 
THREE SILVER SIN$ 

CM MACHINES 

TWO YEARS OLD. USED VERY 

LITTLE. MAKE BID. 

M. E. SCHLAUER 

1122 Wert 13th St., Hutchinson, Konto, 

VICTOR'S PLAY BALLS 

BASKETBALL 
and the New 

FOOTBALL 
Holds 12 Ib. 

of 210 
Ball Cum, 

$1915 

Net profit ` 15.30 from 
ach filling. 

Ball Gum 

30c lb. 
140 -170- 
210 sine 
freight 
prepaid 
zoo lbs. 
Or over. 

PIONEER 
VENDING .SERVICE 

SJ. Rubcnsrr: 
500 Albany -Ave. Brooklyn 3 N. Y 

PResiden 4. 3 

FINEST RECONDITIONED 

VENDORS 
Victor MODEL V Special! 

Sou GUM and (HARM MA(IIINES 
Re shoppttl Ilk" n 8S oulPOOtl wren 

VVXX ball heels! 
1u1 ORwMORE fPE21ALI 

FREE! Caryl. Sel. list M9.50, 
with mer> purchase of 12 or 

2.001. Card Machine, 3 ter 5r.. S19.50 
3.(0l. Shipman Stamp Mullin.. 21.50 
Mot Stamp Machin. ... ... 11.50 
Asstd. (oun'ar Gamet 19.50 
IWrit for List. 
(olembus Bi More Machine 15.00 
Premier. Card Machinas 15.00 
Sifter King, lc or be 8.50 
Anna, 5c 10.00 
N. W. Modal 49. tc et Sc 1250 
Mader, lc sad Sc 8.50 
341. Hot Net 22.50 
Dakeni.r, 64i., it Tab 14.50 
Mills GUI., it Tab 11.50 
Fadery Recandlllonsd "Poptera 

lei' Mackineu 125.00 
sana re. rssy CahIO7MOto. Llstl 
All er 

With and Reedy for chrncoen. With 
Cons Pl.ft Conlitlnu. 1 7 DtP. sal. 

o.o. 

Rilur0 J Ir13chine Exchange 
$Q9 Ä'Siring Garden St.. 

Philadelphia 23, Pa. LOmhard 3.2676 

CIVE TO DAMON RUNYON 
CANCER FUND 

VEND -PUBLISHED BY THE BILLBOARD 

HUNDREDS OF' MONEY, MAK1N6 

VENDING. I 
Cost you a fraction of a cent a 

piece -when you subscribe to Vend-the 
magasina of automatic merchandising! 

Fill in -tear eut -mail today! 

IMONTHLY 
FEATURES 

Candy. Cum D 
Nuts 

Beverages 
Tobacco 
New Products 
Trends 
Industry News 

$yj 

Market Placa 
Articles 
Editorials 

VINO Magasine. 2160 Patterson St.. Cincinnati 22, Ohio 
Yea -Pleas sign ma rip fer Vend for 8'1 

D 1 year $5 3 years at $101 
Foreign rate, one Year, SI, 

Nam 

Address 

City Zuna.... State 

Occupation 

when answering ads .. . 

Say You Saw It in The Billboard 

7HE BILLBOARD OCTOBER 7. 11ST 

Distrib: Put Bulk 
Units on Highways 

CHICAGO -It would pay bulk 
operator' to investigate possible 
routes on present toll roads and 
those under construction, accord- 
ing to jack Nelson, Logan Distrib- 
uting Company. 

Tho there is no sure way of es- 
timating how much bulk vending 
is being used on the toll roads, 
Nelson, a large Chicago distribu- 
tor, thinks that this aspect of vend- 
ing is being neglected because he 
trot only does not distribute to such 
an operator but has never heard 
of one. 

There are a few who travel dif- 
ferent trunk routes leading out of 
Chicago, but he has never heard 
of an operator who has made an 
attempt to investigate the toll roads 
and turnpikes. 

With the federal government and 
the States co- operating on the con- 
struction of new superhighways all 
over the United States, the poten- 
tial market for the bulk operator 
is all the more increased, he says. 

One big advantage in the so- 
licitation of locations, thinks Nel- 
son, is the widespread chain -own- 
ership along these major routes. 
Thus an operator needn't solicit 
each separate stop but is in a posi- 
tion to handle whole chains of res- 
taurants and gas stations. 

The locations vary all the way 
from small gas stations and restau- 
rants to big service plazas. Ohio is 
an example of the latter. The 
plazas are typically grouped in 
pairs on either side of the road 
near interchanges that lead to.cities 
within the State. In Illinois huge 
restaurants which span the toll - 
ways are being built, while in 
Pennsylvania the stops are strung 
along the turnpike singly. 

A unique feature of such a route, 
points out Nelson, is that it is a 
straight rem. Far from having to 
track his way thnt out -of- the -way 
locations, the operator can simply 
go straight down a toll road, stop- 
ping at each consecutive location. 

Tho it is difficult to estimate 
how much bulk vending is present 
on the Chicago -New York tolhvay 
route going thru Indiana, Ohio, 
Pennsylvania and New Jersey, it 

can be used as an example of what'. 
could be done in bulk vending, as-1 
sensing that the market were un- 
tapped. The Bureau of Public 
Roads estimates there are 60 serv- 
ice stops of varying size between 
Chicago and Ness' York on both 
sides of the roads. 

Putting three machines in each 
stop, says Nelson, and allowing a 

gross profit on each machine of 
$3 a month, an operator would 
take a gross profit close to $550 
a month. Nelson estimates that cap- 
ital outlay for the 180 venders 
needed would be around $3,000. 

The operator could go down 
and back once a month in three 

days, and gag would coat bim in 
the neighborhood of $20, Nelson 
saya. 

The Chioago -New York route L 
an example of a system that has 
been In operation for some time. 

JOBBERS 
WANTED 

With pupil /. 
solo`. organize. 
(lens re handle 
LOWPRICED 

LINE OP 
CIGARETTE 

VENDOR 
s axes 

` 

With 
! 

or without 

LOS ANGELES 23, CALIF. 

If You Buy 

BALL PENS 

We Guarantee to 

SAVE YOU 
MONEY 

on High Quality Pens 

gI CHECK OUR LOW - 
LOW PRICE -buy direct 

g/ 24 HOUR SERVICE 
We can ship YOU 
150,000 Pens Per Day( 

1/ QUALITY that 
BUILDS SALES, 

Phone, Wire, Write right nowt 

They're 
A 

HIT! 

2 
SCALE 

Doubles 

Your 

Profits 
Greatest 
Money Making 
Scale on the 
Market 

S20 deposit 
puts it to work 

for you 

Good Indoors 
Or Out 

Produces up to 
300% profit 

Wins Customers 
for Locations 

Two machines 
in one -weighs. 

tells fortunes 

HALLMARK PEN, 
305 East 140th Street- 
New York 54, N. Y. 

Foolproof - guaranteed 5 years. No 
knobs or handles to turn. 100% auto- 
matic; vault holds 10,000 pennies; dit 
ferent fortune with each weight; one 
slot Sot each month- 14 "s24 "; 4' tal 
(5' with plate glass mirror). Doubles 
coat porcelain and baked enamel finish 
stainless steel mouldings; choice of col 
Ors. 820 deposit, 88 per month. Strip 
ping weight, 150 lbs. 

AMERICAN SCALE MFG: CO. 
Dept. B 

3206 Grace St. N.W., Washington 7, D. C. 

Send more details Sind scale 

$20 deposit enclosed 

NAME 

ADDRESS 

CITY __ZONE STATE 

Be first with the latest 
VICTOR'S 

FOOTBALL BALL GUM VENDOR 
Holds 12 lbs. of 210 -count ball gum. 

Net profit every filling 315.30. 

$1 9.75 Packed 
7 EACH 2 to Carton 

Try two and you will buy more on the Torr 
Time -Payment Plan. 
Wrtea for details 

ROY TORR, LANSDOWNE, 
Living Sriendly atria 

PA 
nce and Rocroi floe ceins si 1910 

Ball and 

VENDING 

GUMS 
LOW Factory 

Prices 

BUBBLE CHICLE 

CHLOROPHYLL and TAB 

BubbN sell Guns, 140.110 
210 et. va Ib. shill. san Oum, tw et. ,:Ib. clorvena e,ll Gum ser m. 

211`.4 -verse enlrkr, aso ct ae Ie. 
Bubb! Chicks, 712 i 510 N. 
Bubble Chicks, 710 a !M N 27( lb. 
Teb (short itickl, 100 <t. Ser ben Os 
s -sflrk sum, 104 P.ck. sl.ro 
P.O.,. Factory 130 Lb. Lets 

AMERICAN - CHEWING PRODUCTS 
Ins t Mt. Pleasant Newark 4, N. J. 

óóssfdd 

F. E. Erickson Co., Inc. 
P.O. 1OX 1666 North Sacrament*, Calif. 

HAVE YOUR OWN 

COPPER MINE!! 
In Every Restaurant Location You On Into 

The SWAMI and MADAM X It Fortune 
Telling Napkin Holders Have the GREATEST 
Location Posslbllitles of ANY Coin Machine 
Ever Made. 

Reports from Ope rator Indicate the sans. 
Inge are TERRIFIC. Re -orders are coming 
in regularly -which is Proof of Safisfactlen. 

Here is s COPPER MINE for Operators- 
and DREAM CONE TRUE for Distrlbuferar 

TM. Is a "Natural" for Charitable Osumi - 
eafiens. 

'Ylw Sky.' Operators NOT wantedt 

write for free Information ra .rdhs 
our "plow." 
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London Operating Problem: 
How to Get Jukes Into Puns 

Lóndon's Ladbroke Grovels a quiet section of town on a 
Saturday morning. But at the offices of Phonographic Equip- 
ment Company, leading distributors of the British -made AMI 
juke box, there is a flurry of activity. 

From here Gordon Marks and Cyril Shack serve automatic 
music to London and six counties as BAL -AMI distributors, and 
operate a 300 -machine route. 

Marks and Shack were awaiting shipment of the new 
120 -selection model Most of the machines now on their routes 
are 80- selection units. One -hundred new models will he gradual= 
ly moved into their locations, with the older models stepped 
clown. This means the firm must land 100 new locations in a 

short time 
"Expansion is unlimited here," said Marks. These are 

words of pure optimism in g land that has few tavern locations 
comparable to those in the- States. Pubs rely on whisky; gin, 
beer, sandwiches, an occasional game of darts, and conversa-, 
fion as attractions. Most juke locations here are small restaurants 
of the snack bar type, frequented by teen -agers. 

. But Marks looks fondly at (hi 'higher 'class" spots. "If we 
could manage to put a phonograph into just a half -dozen good 
locations, we'll get them all eventually. The firm hopes to 
turn the trick within 18 mouths. "Were working on it now," 
said Marks confidently. 

According to Marks, there are 1,500 juke box locations in 
London, about 6,000 in all of England. Marks estimated that 
there are no more than 200 juke box operators in the country. 
most of them full -time, however. 

Operator practice here is to take the first 5 Pound Sterling 
($14) as front money, split the remainder with the location. 
Average weekly gross, said Marks, is 8 Pound to 9 Pound 
(about $23.50). Machines are set at 'three -pence play, roughly 
on a par with nickel play in the U. S. 

Known as programming experts, Marks and Shack make up 
a'list of hit -tunes which has wide distribution among operators. 
Times are heavy on pops featuring American artists. 

SENATE PROBES 
JUKE UNION BOSS 

W. Bufalino, Detroit Teamster Head, 
Questioned on Former Distrib Interest 

WASHINGTON -- The man- 
ner in which William A. Bufalino, 
head of a Detroit Teamster Local, 
entered the juke box business is a 
"source of great concern and in- 
terest" to the Senate labor rackets 
investigating committee, according 
to committee counsel Robert Ken- 
nedy. 

Bufalino, who set up the Bilvin 
Distributing Company early in 
1946, was labeled by Kennedy as 
a "front man" for his business 
associates. The associates alleged- 

Court Denies 

Injunction for 

Boston Ops 
Lose 1st Round in 
$150 Tax Fight; 
MOAM to Appeal 

BOSTON -A preliminary in- 
junction against the Common- 
wealth of Massachusetts, the city 
of Boston and the Boston Licensing 
Board to restrain these parties from 
collecting fees for the operation of 
joke boxes was refused this week 
by Judge Vincent Brogna in Suf- 
folk Superior Court. 

The suit was brought in an at- 
tempt to abrogate the Sunday and 
weekday license fees which total 
$150. per machine per year. It is 
believed that as a result. of this 
action that the case will be-speed- 
fly sent to the Massachusetts Su- 
preme Court for determination. 

Attorney Arthur Sherman, roun- 
(Continued on page 96) 

ly have a total of more than 40 
arrests -on counts ranging from 
robbery to kidnapping and at- 
tempted murder. 

Asserts "Right" 
When queried as to why and 

hqw he got into the juke business, 
Bufalino sáid it was his "right" to 
enter business after serving in the 
Army. He said he bòrrowed 
$15,000 from a Pittston, Pa., bank, 
invested $5,000 he had saved in 
the Army, and borrowed other 
funds from an uncle. He could not 
recall the exact amount he in- 
vested in the company, but said it 
was "about" $20 or $30 thousand. 

Kennedy then wanted to know 
why the "associates" got Bufalino 
to set up the company. Bufalino 
couldn't recall the exact proce- 
dure or reason, but said it was 
probably because he is an attorney. 
Bufalino didn't remember, at first, 
how he became president of the 
company, but later said he must 
have been elected by stockholders 
since he didn't have a majority of 

. (Continued on page 99) 

Union Seeks. 

Pickets for 

Rackets Pure 

Rock -Ola Ships 2d New Model 
Juke to Distribs: 120 Selections 

GARY, Ind. - Approval and 
support of picketing plans will be 
asked by a committee'of Local 1 of 
the Natiònal Union of "Automatic 

quipinent and Coin Machine Op- 
etatots- Service and Repairmen at a 
meeting with the national officers 
of the organization Tuesday. (8). 

Union officials state the express 
( Continoéd on page 99) 

Firm in Full Production, Makes No ._ 

Comment on Future New Model Plans 
CHICAGO - Shipments pf a 

new 120- selection juke box were 
made to ' distributors by Rack -Ola 
Manufacturing Company last week. 

Called the Model 1458, it is the 
second new phonograph to be in- 
troduced by the firm in as many 
weeks. A new 50- selection juke 
box (Model 1462) was shipped to 
distributors two weeks ago. (The 
Billboard, September 30.) 

As with the previous new model, 
no formalized showings or sales 
promotion of any type was being 
cvmducted by -any of the distribu- 
tors. Nor would Rock -Ola officials 
comment as to future plans for 
introduction of any other new 
models. 

- Rock -Ola officials stated, how- 
ever, that the firm was in full 
production on both the new 50- 
selection and 120- selection models, 
and would be prepared to make 
quantity shipments shortly. - 

The new 120- selection phono- 
graph is similar in appearance to 
the firm's previous model, but like 
the new 50- selection unit, has 
simpler lines. 

Chief change is in a revamped 

ON- THE -SPOT 
BB ED. EUROPE 
SERIES BEGINS 

CHICAGO -The first of a 
series of on- the -spot European 
reports by Ken Knauf, amuse- 
ment gaines editor of The Bill- 
board and The Billboard _In- 
ternational, appears elsewhere 
on this page. 

Knauf is making a six -week, 
seven- country inspection tour 
of the European juke box and 
amusement games markets. 

This week's report is a visit 
with a London juke box dis- 
tributor. 

selection system. Title strips are 
horizontally placed on a circular 
revolving selection drum. The 
drum is three sided, with 40 selec- 
tions per side visible at any one 
time. Movement of the drum is 
controlled by three selection but- 
tons placed at the top. of the dome. 
Each of the buttons are color - 
coded, to coincide with colors on 
the drum face. Disk selection is 
by single push buttons. 

Also added is an improved sound 
system, wills two woofers and one 

tweeter speaker. The traditional re- 
volving record magazine is re- 
tained. Unit has automatic volume 
control and credit accumulator as 
standard equipment. A single-entry. 
50 -cent chute Is optional. 

Cabinet is of wood finish in 
antique white and walnut with 
chrome trim. Grill has been sim- 
plified. 

Weight is 312 pounds, unncrated. 
Dimensions are 30% inches wide, 
267/8 inches deep and 55% inches 
high. 

Detroit Ops Mute 
On Senate Hearings 

UMO Conciliator Defends Local Industry; 
States 'Bufalino's Activity Not News' 

DETROIT There is surpris- 
ingly little active interest here 
among operators to the Senate 
rickets committee questioning of 
William E. Bufalino, president of 
the Teamsters Local 985, juke box 
operators' union. 

Typical was the comment of 
Roy Small, conciliator of United 
Music Operators of Michigan 
(UMA), the industry's trade asso- 
ciation, who stated, "the informa- 
tion published during the past few 
weeks had no news. value to us. 
It was all published many times, 
several years ago." 

Bufalino was recently 
called upon to testify before 
the Senate labor rackets in- 
vestigating committee to ex- 
plain his former interest in 
a juke box distributing com- 
pany lis Detroit (see separate 
story this issue). 

Few of the operators surveyed 
by the Billboárd indicated any 
significant impact from the pub - 
Iicity as far as the business here 
is concerned. 

Erwin B. Moss, of Moss 11lusio 
Company expressed the sentiment 
of most saying, there was tnot 
too much reaction. These things 
appear in the paper every once 
in a while and they, blow. over. 
I don't think it will affect us 
any." 

A call to Bufalino's office dis- 
closed he, was in Miami Beach 
for the Teamsters: Convention, and 
had indicated, before the hearing, 
that his only press statement 

(Continued or page 99) 

Union Ends 

Chi Distribs Hold 
For 

Talent 

S d S CI For Op Groups 
econ ervice ass econ ervice ass 

CHICAGO - The second ses- 
sion of an operatorrservice school 
run jointly by four of Chicago's 
distributors was held last week (2), 
at Automatic Phonograph Dis- 
tributing Company (AMI). 

The session was attended by 17 
servicemen, representing 11 sepa- 
rate operating companies .and one 
distributor. 

The school which was organized 
by distributors to alleviate the 
critical shortage of servicing per- 
sonnel in the city, is being held 
weekly, on a rotating basis, in 
each of the distributors' shop 
rooms. Classes are free with the 
distributors bearing all cost. 

Next session will be held at 
Atlas Distributing Company (See - 
burg), Wednesday (9), with sub- 
sequent session being held at 
World Wide Distributors (Rock - 
Ola). The first session of the 
school was 'ticked off last week at 
Coven Distributing Company 
(Wurlitzer). 

Factory Instruction 
School last week at Automatic, 

was conducted by AMI factory 
engineers, Keith Norwalk and Cliff 
Bitting. Emphasis was on parts 
and nomenclature of the new AMI 
model H phonograph. Servicemen 
were given a familiarization course 
with the machine, shown where 

various parts were.located and how 
to replace and install various units. 

Next session at Automatic, 
which will be held in approxi- 
mately 30 days, will be devoted 
to a more detailed examination of 
the various working units, with 

(Continued on page 99) 

Strife Quiets 

Jukes & Games 

In little Rock 
LITTLE ROCK, Ark -Turmoil 

and strife in Little Bock over the 
recent efforts at school integration 
have taken their toll on juke box 
and game operators in the area. 

While the violence and seething 
trouble has catapulted this nor- 
mally quiet town into world no- 
toriety, the music and amusement 
industry- have been virtually crip- 
pled. 

Life blood of both juke boxes 
and games is a festive and amuse- 
ment- minded public. 

But there is no festivity in Little 
(Continued on page 96) 

Fines Two Disk Stars Two Disk Stars 
$1,000 for Free 
Assn. Appearance 

CHICAGO -- Clamping down 
against free performances, the 
American ,Guild of Variety Artists 
fined two of its members $1,000 
each for appearing at a dinner - 
dance staged by the Chicago juke 
box operators' association here Sep- 
tember 14. 

Fined were Nick Noble and Lola 
Dee for appearing free at the 
dinner -dance of Recorded Music 
Service Association and for failing 
to notify the union of their inten- 
tion to perform. 

The move was a blow to oper- 
ator associations thnnout the conn- 
try, many of whom are in the habit 
of calling on locally available tal- 
ent for performance at various af- 
fairs. 

No Free Talent 
Ernie Fast, mead of the Mid- 

western regional office of AGVA, 
indicated the union intended to put 
an end to all such free perform- 
ances by its members, "except those 
for a recognized charitable cause." 

He stated the action was a na- 
tional' one and not just a local 
office ruling. He stated the prac- 
tice of juke box associations thrnout 
the country of calling on AGVA 
members for free performances was 

(Continued on page 99) 
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Miami 
By RAOUL SHAPIRO 

Key West music and game oper- 
ator Oscar Garcia lost his wife in 
i fire that completely destoyed his 
borne September 30. Mrs. can 
Garcia was suffocated to death as 
the tried to reach the door of her 
bedroom. Garcia asleep in another 
room, suffered burns and severe 
shock and is under the care of a 
physician. 

Bobby Schwartz, B &B 
Vending, hack from a few 

SEE THE ALL- 
LOCATION LOCATION LINE BY 

WORLITZER 

L 

PIONEERS OP 
50 CENT PLAY 

J 

Coinmen You Know 
days' rest on the West Coast. 
Bobby says he got plenty of 
rest and no fish. . . . Back 
from a couple of days' rest in 
Nassau was Ted Bush, Bush 
Distributing Company. Mrs. 
Bush went along, too, and 
both enjoyed themselves. 
Bill Rogers, E. C. Rogers Music 

Company, Fort Myers, in town this 
past week. Bill says business is 
pretty dull, but he is kept busy 
getting machines ready for loca- 
tions that are now opening after 
a summer during which they were 
closed. Bill says business should 
be in full swing within the next 
couple of weeks.... Oscar Garcia, 
Garcia Music Company, Key West, 
reports business is picking up every 
day, with many winter residents 
beginning to come down. 

Bill Binkley, Binkley Dis- 
tributing Company, down 
from Jacksonville, supervising 

50 
EXTRA PLAY BONUS MEANS 

C LARGER COLLECTIONS! 

THE ROYAL 5Oc UNIT AVAILABLE 
WITH NATIONAL REJECTOR And 

IMPROVED COIN SEPARATOR. 
Tested -Thousands in Use! 

Not a Kit -Install on lo- 
cation In minutes. No 
Wiring, Soldering, Drill- 
ing. 

now only $4930 

ROYAL MFG. CO. 
1360 Howard St., San Francisco 3, Calif. 
Please send Royal 50e Cult 
for Seeburg model 

Name 

Address 
City Zone_ State 

the moving of his Miami of- 
fice to new quarters. BHT 
says they are all ready to go, 
except that they have no 
phone service yet. Bill hopes 
to have the new quarters all 
set up and going within the 
next week. 

Harold H i r s c h, Automatic 
Equipment Company, happy over 
the play the new type of bowling 
alleys are getting. Harold thinks 
the new, larger balls and realistic 
pins are the reason for the in- 
creased interest. . . . Lucky She - 
hack, Music Makers, Inc., proudly 
showing off the ribbon his horse 
won at a local horse show. . 

Morris Marder, M &M Service, is 
driving a new red Corvette. 

Jackson, Miss. 
By ELTON WHISENHUNT 
Grady Wallace, Wallace Amuse- 

ment Company, Columbus, bought 

Court Denies 
Continued from page 95 

sel for the Music Operators Asso- 
ciation of Massachusetts, explained 
that the granting of the prelimi- 
nary injunction was a matter for 
the judge's discretion. Also that 
the fact that the injunction was re- 
fused does not mean that the case 
does not have merit. 

Attorney Sherman had warned 
operators that they should under 
no circumstances pay any fees in 
advance, since no refunds would 
be made by State or city should 
a verdict favor MOAM. 

However, the deadline for fee 
payment being October 1, most 
operators felt there was no alter- 
native bust to pay the fees as tho 

i no suit were pending. 

a 00 -foot yacht which sleeps six 
people. Ile has it on the Tennessee 
River. . . . A. B. Fort Fairway 
Amusement Company, Columbus, 
is streamlining his operation. He 
recently bought three new Ran- 
chero Ford pick -up trucks. 

Chester Richardson, Rich- 
ardson Music Company, 
Greenville, is on the road with 
his carnival. Employees are 
carrying on the music route in 
Isis ahsence.... Paul Maucelli, 
Paul's Amusement Company, 
Greenville, recently got over 
the Asiatic fit and is back at 
work. 

Pete Manos, PM Music Com- 
pany, Greenville, has moved oust of 
Greenville lintel after living there 
1.3 years. He recently bought a 
cafe with living quartets in back. 
. J. T. Long, Long Music Com- 
pany, Hollandale, is in theyrocess 
of changing his roule to 4o r.p.m. 
The 78's go out.. . Bert Skives, 
Yazoo Novelty Company, Yazoo 
City, reports satisfaction with dime 
play. He made the changeover four 
months ago and reports an increase 
of 25 to 30 per cent. 

Bluford T a y I or , Holmes 
Amusement Company, Tchula, 
bought a Cadillac recently. 
George Sammons, Memphis, 
president of Sammons -Pen- 
nington Company, kids Taylor 
that he made enough for the 
Cadillac with sales of phono- 
graphs.... B. N. Regan, Re- 
gan Bros.' Music Company, 
Belzoni, predicts the best cot- 
ton crop in the history of the 
Mississippi Delta this fall. He 
says some sections should get 
three bales to the acre -which 
would be some kind of record. 

Clarence Spain, Spain Amuse- 
ment Company, Tunica, reports 
dime play going well. He made the 
changeover a few months ago. 
Ditto for Frank Steed, partner in 
Steed & Hearn Music Company 
Clarkdale. They report a good fall 
business and expect it to be even 
better.... Johnny Allegrazza, Ace 
Music Company, Shaw, recently 
finished converting his phono- 
graphs to 45 r.p.m. 

Austin Johnson, Central 
Amusement Company, Cleve- 
land, is out of the hospital and 
back on the job. He reports 
business picking up nicely.... 
Lee Treft, Delta Vending 
Company, Cleveland, reports 
his business up also, indicating 
a trend in the Mississippi Del- 
ta whirls should spread over 
the State. 

Strife Quiets 
Continued from page 9.3 

Rock, and there is no amusement. 
A spot check of leading oper- 

ators indicates that even the nor- 
mally top spots are reduced to vir- 
tually no activity, and operators 
don't expect business to improve 
until conditions quiet down. Just 
how long this will take, few will 
venture to guess. 

One operator laid his trouble to 
the combination of violence and 
presence of troops. "It has killed 
my business," he stated. "Few peo- 
ple go out at night anymore. Wom- 
en are afraid and so are most men. 
The few that do venture out are 
seldom of a mind to play a juke 
box or amusement game' 

Another operator pointed to a 
complete ski -slide of business for 
restaurants, taverns, motels, Ar- 
cades and other normally fine lo- 
cations. "Juke boxes and games 
ride the tide with the location, 
he added, "and when they're dead 
so are we " 
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Some juke boxes have half dollar play. Some juke boxes have 
dual pricing. Some juke boxes have EP and singles 

programming. Nearly every juke box has something the 
operator needs. There isn't a really bad juke box in 

America. But -only the SHOWBOX H -200 gives the operator 
everything! Widest possible choice of programming and 

pricing ... years ahead design and engineering ... far fewer 
parts to stock and servi.... instant eye -level visibility 

of all 200 titles all of the time ... exclusive multi -horn high 
fidelity sound ... widest expanse of crystal clear wrap- 

around glass ... fastest record changer -by far ... simplest 
selection system -no books to page, no drums to turn, 

no dials to twist ... by far the most accessible, the easiest 
to service of all juke boxes. Get everything you're 

entitled. to -call your AMI distributor -now! 
Incorporated ¡ovo Grand Avenue, S. E. Grand Rapids, arichiggn 

Chicago Zurich 
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Det. Mute on Sen. Hearings 
Continued from page 95 

would be simply "No comment." 
There is some sentiment here 

that Detroit's juke box and vend- 
ing industry has been unfairly 
stigmatized by the recent public- 
ity', and that, whatever conditions 
may have been in the past, opera- 
tion is generally normal and legiti- 
mate today. 

Started in 1946 
Records show Bufalino, an at- 

torney from Pennsylvania, first 
appeared in the Industry, about 
August, 1946, as president of the 
newly incorporated Bilvin Distrib- 
uting Company, which took over 
the Wurlitzer distributorship, for- 
merly held by Martin Distributing 
Company. 

The Atol Distributing - was 
formed about December, 1947, and 
became the Wurlitzer distributor 
In succession. 

The Bilvin venture was appar- 
ently an independent business pro- 
ject, and Bufalino's connection with 
the Teamsters local apparently 
started at a later period. The 
inference drawn from national 
publicity was that the two were 
run by Bufalino, simultaneously. 

Commenting on the situation 
further, UMO conciliator Small 
stated: "The Bilvin Distributing 
Company was no different than 
any other distributing company. 
They were out to sell machines. 
As to who the stockholders were, 
rm of the opinion that most any 
corporation could be criticized for 
the reputation of some of their 
stockholders. 

"All distributors of jukeboxes 
have always had pressure sales, 
and we don't think that's proper, 
but they were not any worse than 
the average. 

From the publicity I've seen, 
the Senate Committee appears to 
think that anyone who is a rep- 
resentative of a union should not 
twee other business connections. 
I feel this is wrong -that everybody 
has the right to advance them- 
selves, providing they don't do it 
to the detriment of other people. 
This includes the right of a union 
representative to invest in and 
operate a business even within the 
jurisdiction of his own union, pro- 
viding he doesn't do it to the det- 
riment of his union members. 

"Further, it is my recollection 
that Bilvin was out of business 

AGVA Talent 
Continued from page 95 

in violation of the union constitu- 
tion. 

Membership in AGVA, an AFL - 
CIO union, includes all so- called 
variety acts appearing at night 
clubs, hotels, fairs and carnivals. 
It excludes acts playing a musical 
instrument, who are required to be- 
long to the American Guild of Mu- 
sical Artists. 

Recording artists are required to 
join only if they engage in any 
club, hotel, fair or carnival per- 
formances. Their recording, radio, 
television and motion picture ac- 
tivities are exempted. 

Welfare Fee 
Fast indicated in the case of the 

RMSA dinner -dance, the artists in- 
volved should have notified AGVA 
of their intention to appear and 
allow ACVA to approve a contract 
on their behalf. Also omitted, said 
Fast, was payment by the associa- 
tion of a $1 per act fee to the 
union welfare fund. 

Two other AGVA acts on the 
same bill, deejay Sonny Meyers 
and hypnotist Ted Boyer, did noti- 
fy thé union and had contracts ne- 
gotiated. 

Fast stated, payment for such 
events is at the minimum club rate 
scale net up by the union. In the 
case of Noble and Lee, they would 
have received one -fourteenth of 
their regular weekly salary. 

before Bufalino became a repre- 
sentative of the union. 

Bilvin Failed 
"I believe Bilvin failed with con- 

siderable loss of money - some- 
time before that -so there is a case 
of a corporation, which actually 
lost money, and yet subject to this 
criticism.' 

Small indicated his belief that 
"the present investigation is timed 
for political' purposes in connec- 
tion with the current Teamsters' 
Convention." But he stressed 
strongly, he was taking his position 
to defend the good name of the 
operators and their industry. 

"I want to make it clear that I 
do not represent the union. I rep- 
resent a reputable association- of 
small independent businessmen." 

The union situation appears to 
be very quiet and normal in De- 
troit. Our owners battle with the 
union over contract terms, just as 
might be expected -but we get 
along with only the normal amount 
of friction. 

It is the unfounded aspersions 
cast on the industry by possibly 
incomplete publicity in the na- 
tional press which Small stated 
he seeks to clarify, defending the 
operators by his strong position. 

Small referred especially to the 
seven -week -long trial of Bufalino 
and five others on five counts, 
summarized as "conspiracy and 
extortion," in Detroit Recorder's 
Court. It ended after a jury ac- 
quited all defendants on all counts. 

"Since that time," Small added, 
"high officials of the Police Depart- 
ment have commented that there 
is no trouble in the juke -box busi- 
ness. The industry need make no 
apologies for the way the industry 
has been ruts in this city for the 
past few years." 

Confusion of association identi- 
ties has been another problem be- 
setting the business. Small is also 
planning a letter to the Senate 
Committee, to be released to the 
press, "urging that they clarify to 
the public that UMO is not the 
juke box organization they have 
been complaining about. UMO 
was organized 23 years ago, be- 
came inactive for about 10 years, 
and was revived July 26, 1954. 

"I made a statement," Small 
noted, "that we would stabilize and 
clean up the juke box industry 
here, and we have done just that. 
I think the record shows we have 
done it. If there has beets intimi- 
dation since that time, it has never 
cone to our knowledge." 

Estimates indicate that from 70 
to 80 per cent of local juke box 
operators have union contracts, but 
there are some sizable nonunion 
operations as well. The same local 
also has membership of vending 
machine operators as do two other 
unions. 

Small pointed out that UMO 
voluntarily submitted its books and 
records to a federal grand jury 
in Chicago investigating the juke 
box business in May, 1955, and 
heard nothing until the books were 
mailed back this past July. UMO 
has also Invited the Federal Bu- 
reau of Investigation to examine 
the records or ask for information 
at any time. 

"About a mouth ago," Small 
said, "UMO offered its books and 
records to the McClellan commit- 
tee, and asked for the opportunity 
to let the public know the many 
good things we do, such as our 
youth service programs." 

Small said he was told by Ar- 
thur G. Kaplan, assistant counsel, 
Select Committee on Improper 
Activities in the Labor or Manage- 
ment Field, that "they were not in- 
terested- in the good things we 
were doing, they wanted to know 
the bad things. 

"I should think" said Small "any 
representative of our government 
would be interested in the good 
things people are doing." 

Wurlitzer Co. 

Signs 1 -Year 

Union Conf radt 
NORTH TONAWANDA, N. Y. -A threatened strike at the Wur- 

litzer Company was averted when 
company officials and representa- 
tives of the International Electrical 
Workers (CIO) reached a last -min- 
ute agreement at 11:30 p.m. Mon- 
day (30). 

A new contract, agreed to by the 
union bargaining committee and 
Wurlitzer, extends for another 12 
months. 

Ratification 
The contract is still to be rati- 

fied by the union membership, but 
officials indicated this is just a 
formality and for all practical pur- 
poses the situation is settled. 

The contract settlement carne as 
welcome news to Wurlitzer officials 
and distributors, all of whom had 
been forwarned of the possbility of 
a general plant shutdown. Wur- 
litzer officials immediately wired 
distributors of the settlement and 
to assure them of no production 
lapse. 

Chi Distribs 
Continued from page 95 

specific problems of servicing and 
field maintenance examined. 

Each of the servicemen attend- 
ing, were furnished a complete 
AMI service manual with a con- 
tact burnishing tool for use in 
electrical maintenance. 

Besides factory personnel, Auto- 
matic's manager Mike Spagnola, 
with servicemen Ray Grier, John 
Havrila and Tom Smith were on 
hand to offer assistance. 

Following the instruction period, 
operators and servicemen present 
engaged ist a general question and 
answer session on individual prob- 
lems that carried well into the 
night. 

As previously reported (The 
Billboard, September 23 and 30), 
the plan for the school was set up 
by one operator and four distribu- 
tors in answer to an acute shortage 
of electronically trained personnel 
to adequately service the increas- 
ingly complex juke box of today, 

Senate Probes 
Continued from page 95 

the stock. Kennedy said the com- 
mittee would be interested in 
knowing the names of the stock- 
holders. 

Regarding Bufalinos teamster 
activities, Kennedy alleged that he 
was put in the labor movement by 
Jimmy Hoffa, and took over the 
juke box local. He was not "elec- 
ted originally," according to Ken- 
nedy. Bufalino is president of 
Detroit Local 985. International 
Brotherhood of Teamsters, Chauf- 
feurs, Warehousemen and Ilelpers 
of America. 

The probers, under the chair- 
manship of Senator John McClel- 
lan, (D., Ark.) expect to resume 
hearings later this month. It could 
not be determined whether Bufa- 
lino would be asked to give addi- 
tional testimony. 

Committee staffers have prom- 
ised is the past that the coin ma- 
chine industry will be checked as 
carefully as other types of business 
and labor, for e v i d e n c e of 
wrongdoing. 

Fine weather has brought lots 
of operators into the city for music 
and games. Among those seen last 
week were Joe Glazer and Timothy 
Sullivan, Bangor, Me.; Marty Rosa, 
Flint Newton, Bristol, Conn.; 
Adolph Degas, Webster; Steve Pie - 
lok, Worcester; George Marks, 
Newton; Rheo LaRocque, Fair- 
view; Walter Lucia Mohawk, and 
Walter Slepchuck, Springfield. 

50-UNIT AVERAGE 

German Distrib 
Reviews Juke Boom 

CHICAGO -A review of cur- 
rent operating practice in West 
Germany was detailed last week 
to The Billboard by Heinrick 
Hecker, head of a German juke 
box and amusement game distrib- 
uting company which bears his 
name. 

Hecker, with his import-export 
massager, Leo Toffel, spent several 
weeks in this country studying the 
American market and visiting man- 
ufacturers. 

Hecker, in outlining Germanys 
current boosts in joke box and 
amusement games, said that he 
estimates there are between 40,000 
and 50,000 juke boxes and amuse- 
ment games operating its the coun- 
try today. 

His comments about Germ:m op- 
erating practice are revealing. 

Like most European distributors, 
Hecker also operates. His route by 
foreign standards is big -about 150 
each of juke boxes and games, 
with a lesser number of vending 
machines. 

However, most German opera- 
tors are not so large. A total of 50 
juke boxes and 50 ganses is con- 
sidered about average. 

Most popular juke box is the 
100 -selection model, with only 
about 10 per cent of phonographs 
being 200- selection models. As in 
the United States, most of them 
are placed in inns and restaurants. 

Vending machines, still being 
confined primarily to cigarettes 
and candy, likewise find them- 
selves in the same spots with ware- 
houses and factories being added 
as a recent location potential. How- 
ever, the prevalence of factory 
canteens is a stumbling block that 
most Lerman operators have to 
overcome-before successfully plac- 
ing their cigarette and candy 
venders. 

When it copses to location com- 
missions, the American operator 
could well take a few lessons from 
his German counterpart. Juke boxes 
and vending machines 'are usually 
placed on an 80 -20 basis, with 80 
per cent going to the operator. 
Games are 70 -30, with the opera- 
tor again getting the heavy end of 
the split. 

Machine grosses are about equal 
to the American machines with 
about $20 per week being an aver- 
age spot. However, as in this coun- 
try some choice locations bring the 
operator as much as $75 with some 
of the poorer spots going at about 
$5. 

The German operator is not 
without his share of headaches 
when it comes to taxes, either. 
Germany levies a turnover tax of 
4 per cent on the machine's gross 
take. Ins addition, most cities and 
provinces levy an additional tax. 
This usually nos about one -half 
per cent of the machine's initial 
cost, per month. 

With most machines running 

about 8,300 ;narks, the operator 
pays about 31 marks r month to 
the province or city (roughly $7). 

Few operators buy their games 
and juke boxes for cash, with credit 
widely used. Average teams are ex- 
tended over 18 to 20 months, with 
operators putting from 15 to 20 
per cent down. Interest is usually 
levied at a rate of 1 per cent per 
mouth on the unpaid balance. 

Currently, Hecker stated, the 
poptdarity of the American juke 
box is unchallenged, and he feels 
it will continue to stay that way, 
"for many years" 

Reasons for this are massy. For 
one, the American manufacturers 
have a 30 -year jump on Germany, 
and while Lerman and French 
juke boxes are gaining in popular- 
ity and perfection, they still hare 
a far way to go. 

Materials used in the American 
(Continued on page 100) 

Union Seeks 
Continued from page 95 

purpose of the action is to "clean 
sip juke box operations in the area 
and to purge it of racketeering in- 
fluences. ' 

Endorsement 
The plans received general en- 

dorsement by members at their 
quarterly meeting, September 17, 
after union leaders charged certain 
non-members with the employ- 
ment of pressure, coercion and'in - 
timidation in the struggle for de- 
sirable locations. 

Local 1 is am affiliate of the 
Lake County Central Labor Union 
(AFL -CIO), whose area of opera- 
tion includes Gary, Hammond, 
East Chicago and other strongly 
populated centers of the State. 

Bernard M. Mamet, Chicago at- 
torney, who has specialized in 
labor unions matters, has been re- 
tained to guide both the local and 
national organization in the proj- 
ected efforts to picket premises 
using the equipment of non -union 
operators. He will attend the Tues- 
day session. 

Testo Organizer 
Chartered .abord 10 years ago, 

the union, behind The efforts of its 
national organizer, John Testo, 
has established locals in a number 
of States. Most recent of its affili- 
ates was organized ils Los Angeles, 
by Vince Passaro. 

Prior to the Indiana local's meet- 
ing September 17, Testo indicated 
he would lend his full support to 
purging the coin machine industry 
of any racketeering influences. 
However, leaders of the local de- 
clined comment as to what nature 
action they would take, pending 
their general membership quarter- 
ly meeting (The Billboard, 
September 18). 
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Ohio Moves on Pay -Off Pins; 
IRS in Indiana Hints Drive 
Stale-Federal 

Push in Beer, 

Liquor Spots 
COLUMBUS, O. -Ohio Liquor 

Department enforcement agents 
and the Internal Revenue Depart- 
ment will combine their efforts in 
a drive against pay -off pinball ma- 
chines in beer and liquor spots. 

The drive is against machines 
paying off in cash, tokens or free 
games. 

Liquor Department enforcement 
chief Raymond J Ripberger has or- 
dered agents to make a survey of 
all pinball machines in permit 
spots. Results will be passed on 
to the Internal Revenue Depart- 
ment for a further check by federal 
agents. 

If a pinball machine is spotted 
making pay -offs without the owner 
having purchased a $250 federal 
stamp, this fact is passed on to the 
federal department. (This could 

(Continued on page I06) 

Cinch Pinball 

Ban Gets the 

Green Light 
CINCINNATI -A Cincinnati 

ordinance banning both pay -off 
and free -play pinball machines got 
the green light last week. 

Enforcement of the ordinance, 
originally passed in February, 
had been held up by a temporary 
injunction brought by Westerhaus 
Company, Inc., a Cheviot pinball 

-distributor. 
Judge Charles S. Bell in Com- 

mon Pleas Court dissolved the re- 
straining order Thursday' (3). 

Within 10 days, police will be 
able to put into effect their pre - 
viously announced seizure edict. 

The ordinance bans any machine 
that offers returns, such as free 
plays, tokens, discs, or certificates. 
It also allows only one coin per 
game and limits that coin to no 
greater than dime denomination. 

In 1951, true city attempted to 
confiscate free -play machines on 
the grounds they were gambling 
devices. Judge Bell ruled against 
the city. 

(Continued on page 104) 

U. S.: FREE 

PLAYS OKAY; 
OHIO SAYS NO 

CHICAGO -- Ohio's Su- 
preme Court 1956 pinball 
ruling ran headlong into the 
U. S. Supreme Court decision 
in the Kotpan case in the 
combined State- federal drive 
against pinballs that pay -off in 
cash, prizes or free games in 
Ohio (see separate story in ad- 
joining column). 

Here's why: The U. S. Su- 
preme Court decision does not 
include pinball games that 
award free plays only. The 
Internal Revenue's Tax Ruling 
Division in July, on request by 
The Billboard for clarifica- 
tion, definitely stated that the 
decision does not include free 
plays (July 22, 1957). 

Ilowever, the Ohio Su- 
preme Court in June, 1956, 
ruled that free plays were 
gambling devices per se. 
Therefore, it is possible for 
State authorities in Ohio -in 
this case the Liquor Depart- 
ment enforcement agency -to 
take action against not only 
pay -off pinballs, bust free 
play pinballs as well. 

But at press time it was not 
clear why the Internal Reve- 
nue Service in Ohio would 
join a State campaign requir- 
ing free play machines to bear 
a $ 150 federal stamp under 
the Supreme Court decision if 
the Internal Revenue's tax 
ruling body says free plays 
do not fall under that ruling. 

Bumper Pool 
New Valley 
Trademark 

BAY CITY, Mich. - "Bumper 
Pool" is now a registered trade- 
mark of the Valley Manufacturing 
Company. 

Joist Ryan, Valley sales man- 
ager, announced last week that 
registration of the name had been 
approved and granted to the firm 
under registration number 852004. 

Ryan pointed out that only Val- 
ley may now use the name "Bump- 
er Pool" to name and describe 
pool tables on which rebound 
bumper devices of any kind are 
"affixed or otherwise placed upon" 
the playing surface. He said this 
applied to non - coin - operated 
home models as well as coin - 
operated units. 

BAR BUSINESS BOOMS 

World Series Boosts 
Gotham Coin Revenue 

NEW YORK -The 1957 World 
Series is responsible for more coins 
In the coffers of local juke box and 
ganse operators. Coin business, 
whirls has been sluggish here for 
the last four months, began picking 
up with the opening ganse of the 
series at Yankee Stadium Wednes- 
day (2). 

While Yankee Stadium can ac- 
commodate just short of 70,000 
fans, the thousands of taverns in 
the metropolitan area can handle 
well over 1,000,000 video sports- 
Merl. 

These bistro baseball fans usually 
flock into the tavern before game 
time and linger a while after the 
final out. Afternoon business is 
generally slow, so most of the coins 
patrons drop in juke boxes and 
shuffle ganses before and after the 
game is considered velvet. 

Of course, iuke box and game 
play stops dead for the two or three 
hours time game is in session, but 
the extra play more than compen- 
sates for this loss. 

The World Series has a pump 
(Continued on page 108) 

Say License 

Collections 

Are Too Low 
INDIANAPOLIS -A renewed 

crackdown on evaders of the U. S. 
gaming tax may be Imminent in 
Indiana. 

Internal Revenue Service .offi- 
cials hinted such action last week 
in their expressions of dissatisfac- 
tion with the volume of collections. 

Most conspicuous among those 
reluctant to pay the $250 fee are 
the owners of pinball machines, 
an IRS spokesman stated. Con - 
sequently, it was indicated, they 
world be the initial targets of 
federal prosecution. 

That stern action is productive 
of results he added, was given 
new emphasis last year in Lake 
County, the area in Northern In- 
diana which contains the heavily - 
populated cities of Gary, Ham- 
mond, East Chicago and \4'hiting. 

Acting vigorously in that teem- 
ing locality, treasury department 
agents raided several pinball prem- 
ises and obtained evidence of 
gambling. A number of location 

(Continued on page 107) 

Munves to Bow 

Elephant Ride 
NEW YORK -- The Mike 

Hunes Corporation will un.'eil 
Tusco, an elephant kiddie ride, at 
the Benjamin Franklin Hotel In 
Philadelphia during the convention 
of the National Automatic Mer- 
chandising Association, October 
13-16. 

hm charge of the showing will 
be Joe Munves, vice- president. Ac- 
cording to Munves, the ride is 
made with a part -plastic composi- 
hion which has never been used in 
the kiddie ride field. Ride designer 
is Trader Horn of wild animal 
fame 

The skin looks and feels like an 
elephant hide. Features are a wag- 
ging tail, Indian basket saddle, 
tusks and large flapping ears. Mo- 
tion is up and down. 

The ride is being location- tested 
on three stops in Philadelphia. It 
is designed primarily for parks, 
Arcades and department store lo- 
cations. 

Hecker Reviews 

German Boom 
Continued fron page 99 

models are also superior, adding 
to the desirability. 

In addition there is the shortage 
of capital. European manufacturing 
plants are nowhere near as large 
as the American plants, and there 
is not the im'estnment,in research 
either. 

As a consequence, Germany, as 
well as other foreign countries, are 
forced to copy much of U. S. de- 
velopment. 'foo, there is the fact 
that importing U. S. equipment is 
still cheaper than investin in a 
large factory and research depart- 
ment to produce their own. 

NEW SERIES BEGINS 

Effects of High 
Court Decision 
By Elton \1'hisenhunt 

This is the first in a series 
of articles on how the U. S. 
Supreme Court decision in the 
Korpan case has affected 
operators. The Court held in 
that decision that 'pinballs 
that pay off are subject to the 
$250 federal tax on slot ma- 
chines. This article describes 
the effects of the decision in 
Tennessee. 
MEMPHIS, Tenn. -The U. S. 

Supreme Court ruling placing pay- 
off pinball games in the category 
of gaming devices for federal tax 
purposes has resulted in stopping 
the use of pay -off pin games in 
the section, of Tennessee where 
they were previously operated. 

Prior to the high court decision, 
three of the four larger cities 
(Nashville, Knoxville and Chatta- 
nooga) had thousands of the ma- 
chines in which customers were 
paid off when they won. 

Memphis, the State's largest 
city (metropolitan population near 
62.5,000) did not have any type 
of pay -off pin game nor any form 
of pay -off on amusement games. 
Memphis is regarded as always 
having "the lid out' and there are 
even restrictions on playing amuse- 
ment games. 

In Knoxville, Chattanooga and 
Nashville, however, the pay - off 
type machine has been very popu- 
lar. Since the decision, however, 
a check of operators over the State 
shows that they have picked up 
their bingo pinball games. 

The State law allows one re- 
corded free play on machines, tech- 

nically. However, this is not en- 
forced and players can play as 
many free plays as they win. 

The result in the market of five - 

ball pin games over the State 
since the bingo pinball games 
have been picked up is this: 

There is a terrific demand for 
(Continued on page 104) 

Remote Gaming 

Pays 10% Tax 

On Take, Owner 
U. S. May Impose 
$250 Tax on 'Joker' 
Units Next Session 

A federal judge in Pennsyl- 
vania ruled September 18 
that remote control devices 
(commonly called "jokers," 
"b u g a b o o s" or "electronic 
pomtalers") were not gam - 

bling devices under terms of 
the Johnson Act prohibiting 
interstate shipment. Here is 
an up -to -date report on both 
the tax and legal status of 
such devices. 
WASHINGTON - The Inter- 

nal Revenue Service looks upon re- 
mote control gambling devices as 
"lotteries conducted for profit," 

(Continued on page 108) 

Tavern Tourney May 
Boom Coin Bowling 

Continued from page 1 

widespread tournament play. They 
are now for several reasons. 

Never before has the need for 
sustaining a high level of play on 
games been as great as today with 
many operators. Partly as result 
of heavier taxation, and in some 
cases, bans on in -line pinball games 
on all levels; partly as result of 
higher prices on games which 
cause operators to operate equip- 
ment longer; partly as result of the 
absence on the amusement game 
scene of brand -new type of games, 
the need for stimulating and main- 
taining interest in game play is 
more compelling than ever before. 

An equally important reason why 
interest is so strong for organizing 
widespread tournament play with 
ball bowlers in particular is the 
game itself. Since it simulates 
achuai bowling as well as possibly 
could be done on a transportable 
piece of equipment that would fit 
into most taverns, and since bowl- 
ing is a highly popular sport, the 
ball bowler appears to lend itself 
especially well to tournament play. 

Plans now being discussed by 
leaders in the trade would call for 
organizing tournament play tltru 
distributors, who would in turn 
work closely with operators, first 
in setting up tournaments on a local 
basis. Once several cities had 
tournaments in operation In a State, 
championship meets on a State- 
wide basis could then be set up. 
Finally the natural outcome, and a 
key objective, would be to set up 

Playoff 
tournaments on a national 

asis. 
Even the possibility of televised 

playoffs, on a local or area basis, 
is being considered. 

Steps are now being taken to see 
what can be done. 

Al Schlesinger, manager direc- 
tor of the National Coin Machine 
Distributors Association, an ardent 
booster of tournament play, is cur- 
rently sampling opinions of his 80- 
odd association members to de- 
termine what role NCMDA can 
play in the tournament play pro - 
grans. 

So far manufacturera have re- 
(Continued on page 105) 

Capitol Ready 
On New Rides 

NEW YORK -Capitol Projec- 
tors has gone into production on 
two new kiddie rides, with initial 
deliveries to be made in two weeks. 

The Pony Cart, which lists for 
$595, consists of a Fiberglas horse 
with bells and a cast aluminum 
and wood cart. Motion is backward 
and forward. 

The Lancer Horse is a miniature 
of a knight's charger, with armor 
and colorful trappings. The horse 
is Fiberglas, while the base is 
aluminum and Formica. 

While the horse Is in motion, a 
60- second tape gives forth with the 
sounds of combat -the blare of 
trumpets, the clash of swords and 
the cries of battle. 

The Capitol Auto Test now has 
tape rigged to the ride. The rider 
is given safety warnings while the 
machine is in motion. 

Copyrighted material 
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Summary of State Amusement 
Game Taxes and Regulations 

The following summary of State 
taxes, licenses and /or regulations 
pertaining to pinballs and other 
coin- operated games are based on 
replies received from State agencies 
by The Billboard. More detailed 
information on a particular State 
in many cases can be provided by 
writing to: Coin Machine Editor, 
The Billboard, 188 West Randolph 

' Street, Chicago 1. 

ALABAMA 
No licenses issued on gaining 

devices, illegal under State Code. 
Penny-operated amusement games 
taxed at $1, or a total of $2 includ- 
ing county fee. Games operated at 
a nickel or over taxed at $8, or 
a tòtal of $12.50 including county 
fee. 

ARIZONA , 
A State 2 per cent privilege sales 

tax is imposed upon the gross in- 
come derived from coin- operated 
amusement machines. The tax 
would apply regardless of the vari- 
ous types of operation. 

ARKANSAS 
Records so set up that it is not 

possible to provide information." 

CALIFORNIA 
No reply, but Billboard records 

indicate pinballs are deemed illegal 
by attorney general. 

COLORADO 
The State does not require a 

license for the purpose of operating 
any of these devices. No legisla- 
tive bills pending regarding games. 
No change foreseen as result of 
U. S. Supreme Court decision. 

-Legislature meets January, 1958, 
for appropriations and revemie 
bills; January, 1959, for next gen- 
eral session. 

CONNECTICUT 
Sole concern of State in con- 

nection with pinballs and other 
coin-operated machines is that 
there be a payment of sales and /or 
use taxes for the same. Regulation 
and licensing of such games are 
within the jurisdiction of the vari- 
ous towns where the games are 
located. 

DELAWARE 
Operator pays $20 master li- 

cense plus $10 per penny machine, 
$20 per machine operated on 
nickel or over. 

FLORIDA 
State and county license on pin- 

balls $7.75 per machine. Same tax 
on other types of games. No bills 
pending in Legislature on games. 
The Attorney General has held 
that machines awarding free games 
constitute gambling devices. 

GEORGIA 
No State license required on 

pinballs or any other coin gausses. 

IDAHO 
There is no State tax on coin 

operated machines. The- Billboard 
records show that the State Su- 
preme Court has held that pinball 
gains which pay off in cash, prizes 
of value or free games are gam- 
bling devices and therefore pro- 
hibited. AU amusement games 
which do not so pay off are al- 
lowed. 

ILLINOIS 
Tax of $50 on pinballs with free 

plays regardless of whether free 
plays are converted to prizes or 
money. Pinballs with no free plays 

not taxed. Tax of $10 on elec- 
trically operated gun games, $25 
on bowling games (all per ma- 
chine). Next General Assembly of 
Legislature, January, 1959. 

INDIANA 
No' State tax on coin- operated 

amusement ganses including pin- 
balls, other than regular property 
tax. The 1957 Legislature adopted 
a new definition for a "gambling 
device": "Gambling device means 
any mechanism by the operation 
of which a right to money, credit, 
deposits or other things of value 
may be created, in return for a 
consideration, as the result of the 
operation of an element of chance 

. an immediate and unrecorded 
right to replay mechanically con- 
ferred on players of pinball ma- 
chines and similar amusement de- 
vices shall be presumed to be 
without value." This definition was 
passed by the 1957 Legislature, 
but has not been interpreted by 
State courts as yet. Legislature 
meets next January, 1959. 

IOWA 
Coin ganses subject to State 

sales tax on gross receipts. 

KANSAS 
Salm Tax Act prvides that the 

2 per cent sales tax applies to gross 
receipts from all coin machines. 

KENTUCKY 
Operation of pinballs which pay 

off in cash or other itepss of value 
or which allow free plays have 
been held to be illegal by the 
courts and the Department does 
not intentionally issue licenses for 
such machines. Tax on amusement 
games, including pinballs, is $10. 
Legislature meets next January, 
1958. No bills on games foreseen.. 

LOUISIANA 
Pinballs which pay off in cash. 

merchandise or other items of 
value violate the Criminal Code. 
Other games licensed. Legislature 
meets next May, 1958. 

MAINE - 

There is no State license re- 
quired for coin -operated amuse- 
ment games other than pinballs. 
A law was enacted this year, effec- 
tive August 28, providing for muni- 
cipal licenses on pinballs. Location 
license for operation of amusement 
only pinball is $5. Such game is to 
be operated for amusement only 
and not dispense any form of pay- 
off, prize or reward except free re- 
plays. No bills pending in Legisla- 
ture, which meets next January, 
1959, in regular session. 

MARYLAND 
Pinball machines not licensed by 

the. State, but by Baltimore and 
several of the counties. Coin -op- 
erated pool games are licensed by 
the State as any other pool or 
billiard table. 

MASSACHUSETTS 
Pinballs which pay off in cash, 

tokens or other items of value not 
permitted. No legislation requiring 
a license fee on amusement ma- 
chines. State Department of Labor 
and Industries approves devices as 
prerequisite to local - licensing. 

MICHIGAN 
State Supreme Court has decided 

that all pinball games are gaming 
devices, prohibited by the penal 
code and as such cannot be li- 
censed in the State. 

MINNESOTA 
No State tax or regulations on 

coin- operated amusement games. 
Legislature meets next in 1959. No 
legislation on games foreseen. 

MISSISSIPPI 
State tax on amusement games 

requiring deposit of less than 5 

cents, $8; of 5 emits or less than 
10 cents, $30; of 10 cents or less 
than 20 cents, $60; of more than 
20 cents, $90. State tax on coin - 
operated kiddie rides, $3, 

MISSOURI 
Sales tax would apply to the 

original purchase of coin amuse- 
ment machine and not to receipts. 
No information : provided on li- 

censes or regulations. 

MONTANA 
No current reply, Previous rec- 

ords indicate that State regulations 
hold pinballs awarding free plays 
illegal. 

NEBRASKA 
No regulations or taxes other 

than personal ¡jokey taxes on 
coin amusement machines. How- 
ever, State Constitution holds pin- 
balls offering free plays are illegal. 
Legislature meets' next in 1959. 
No legislation qn . gausses foreseen. 

NEVADA 
Nevada Gaminjg Control Act de- 

fines gaming devices that must be 
licensed and tax required. No re- 
ference to coin amusement ma- 
chines. 

NEW HAMPSHIRE 
Coin machines' for amusement 

only or for a replay of game re- 
quire no State license or tax. Legis- 
lature meets next January 1, 1959. 
No legislation on games foreseen. 
Laming devices: oiutlawed. 

NEW JERSEY 
State does not license or impose 

a tax on coin-operated amusement 
games. State Supreme Court ruled 
in May, 1955, that use of pinballs 
where there was a payoff either 
in money or free games subject to 
statutes. The Court found that 
chance and not skill is the pre- 
dominant factor in play of such 
games. : 

NEW MEXICO 
State regards- all pinballs as ille- 

gal. Coin-operated amusement 
machines' taxed at rate of 2 per 
cent of entire gross income. Owner 
of building or space in which such 
machine is operated is liable at 2 
per cent upon the entire rent, com- 
mission or fee . that he might re- 
ceive from such machine. No leg- 
islative bills on coin games are 
pending or foreseen. 

NEW YORK: 
Coin-operated machines which 

pay off in cash; tokens or items of 
value outlawed; Whither payoff is 
in such items, or whether a free 
play is allowedthe machine still in 
unlawful category. If machine is 
for amusement only and can prop- 
erly be identified as a game of skill 
and not a game of chance, it does 
not fall under prohibition of penal 
statutes. The State- does not di -. 
rectly tax or license amusement 
games. 

NORTH CAROLINA 
There is no State law on coin - 

operated amusement games. 

AMUSEME 

NORTH DAKOTA 
Pinballs from which payoffs in 

cash, merchandise or other items'of 
value are made are illegal and not 
licensed. Amusement only pinballs 
from which free plays only are 
allowed are licensed at $15 per 
machine. Coin. operated pool 
games, gun games, bowling games 
played with puck or balls are li- 
censed at $15 per machine. Any 
other category of amusement ma -1 

chines covered by State tax or li- 
cense, and machines operated by al 
penny are licensed at a $5 fee. 
Legislature meets next January, 
1959. No legislation on games i' 
foreseen. 

NT MACHINES 10 

OHIO 
There is no State statutory law 

regulating the use or licensing of 
pinballs. This function is left to 
each municipality. There is, how- 
ever, a statutory prohibition against 
the use of any machine or device 
used as a gambling instnunent. 
Pinballs are not taxed separately in 

(Continued on page 103) 

NOW SHIPPING- 
36 "x54" &POCKET 

POOL TABLES 
CumPlale with 
gcretion Balls, 

Rack, Cue gPar, 
Shaker et Peas, 

EA, Instructions, ate. 

14 -FT. BOWLERS 

LIKE NEW! $550 n'us crating - - 
EASTERN ELECTRIC 

10-COL. CIGARET MACHINE 

Will vend at up to 355 
per pockose 

tier NEW $i 35 -- 
ORDER TODAY! 

MONARCH COIN MACHINE 

2257 N. Lincoln Chicano 14, ill. 
Lincoln 9- 3996 -7 

JIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIItlllllll_ 

E NOW DELIVERING = 
E BALLY A.B.C. TOURNAMENT, 141/2 i 14 H. 

Belty Sun Valley, Bike, The Champion, Model T and Toonerville Trolley. E. 

:. ROCK-OLA PHONOS-120 IL 200 Solution 

Ç writ. or .all fer pekes o 

E*** SPACIAL lk ** BINGO GAMES = 
E f47J Reek.01., se 3eteHfen, er 4s = 
= a.M. s+s.ao', Variety $ aS,00 = 
E 1454 Rack.Ol., so selection, as Big Time 125.00 = 

R.P.M.- - p All mathinel 51 , chocked ma Big Show 300.00 = ready tor loc.tbn. 
Like new A.s.e. Rally se.nim L.nes. Broadway 250.00 E 

= 14 No ekir: eh.rN fer 5rafln1175 0° ShowNme 425.00 = 

° CALDERON DISTRIBUTING, INC. _ 
C 450 Massachusetts Avenue Phone. Mires* 4-iL%6f Indianápolis, Indiana - 
711I I I I I111111111111I1111111I u I I I H I I I I I I I I I I I I I I I I I I I I I I I tI I I I N I I I II I I I I I I I I I I I I I I I I I I I I I I t I I ITT 

BINGO MECHANIC WANTED 

GOOD PAY 

NO DRIFTERS 

WRITE TO BOX 903 
The Billboard, 18B W. Randolph St., Chicago 1, Illinois 

i I\\\\\\\\\W\/ 
/ WANTED FOR CASH 

Highest Prices .Paid ! 
B ACE HIGH 10 RAINBOW 

B AUTO RACE 

5 CLASSY BOWLER 

B DERBY DAY 

5 HARBOR LIGHTS 

2S ROYAL - MUSH 

2S MAJESTIC 

1S SUPER JUMBO 
is JUBILEE 

DID YOU KNOW 
that with almost no investment you 

can supply your location, with 

GOTTLIEB'S SUPER NEW THRILLER 

2PLAYER SUPER CIRCUS 

HOW? Rent SUPER CIRCUS from eel 

Rental rotes ore leosonable- Delivery 

Is good! Ask for detail,. 

Write, Phone or Visit Us Novel 

Reconditioned 

5 -BALL 
GAMES 

SCOREBOARD, 4 PI. $215 
WISHING WELL ... 18S 
FRONTIERSMAN 185 
SWEET ADD -A -LINE 175 
GYPSY QUEEN ., 170 
SOUTHERN BELLE.. 170 
DIAMOND LIL .... 140 
STAGE COACH .. 135 
DRAGONETTE ..... 135 
COLD STAR 135 

o# / 

NATIONAL coax Ex(tt.w,f: 
lall 13 DIVERSEN BLVD t'hcnr; BUci,inal,am i -n a., r,. Chi{,1,0 la 

eWtni.rrd' 
Copyrighted matériali 
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THE BILLBOARD WEEKLY 

Coin Machine Price Index 
How to Use the Index 
HIGH AND LOWS Equipment and prices listed below 
are taken from advertisements in The Billboard for the 
period shown. Listings are based on the highest and 
lowest prices on all equipment which have been 
advertised either at least 10 times for the period 
shown or at least 5 times together with a computation 
based on annual average. 

(For 10 -week period ending with 

PRICES given in the Index are in no way intended to 
be "standard, `national," "set," or offer an authoritative 
reflection of what prices should be on used equipment. 
Prices to the Index are designed, however, to be a 
handy guide for price ranges. Any price obviously 
depends on the condition of the equipment, age, time 
on location, the territory and other related factors. 

issue of September 30, 1957) 

MEAN AVERAGE. The mean average is a computa- 
tion bated on all prices of which a machine has been 
advertised for the period indicated and reflects the 
dominant advertised price level. It is not a simple 
average between the "high" and low.' High and 
low indicate price range; mean average indicates the 
price level at which most of the machines are advertised 
for. Therefore, when the mean average is nearer the 
"high," it indicates the `low" is a unique price probably 
for "as is" on "distressed" equipment. 

MUSIC MACHINES 

High 
AMI 
Model A (46) 40 sel., 

Low 
Mee. 
Ara. 

78 RPM $135.00 $ 75.00 $ 99.50 
Model B (48) 40 sel., 

78 RPM 175.00 99.00 
_ 

145.00 
Model C -40 199.50 69.00 109.50 
Model C (50) 40 sel., 

78 RPM 195.00 100.00 150.00 
Model D -80 (51) 40 sel., 

78 RPM 325.00 149.50 295.00 
Model E -40 (53) 40 sel., 

78 RPM 425.00 225.00 345.00 
Model E -80 (531 80 sel., 

45 RPM 445.00 295.00 350.00 
Model E -120 (53) 120 sel., 

45 RPM 650.00 35.00 395.00 
'Model F -80 (54) 80 sel., 

45 RPM 585.00 475.00 545.00 
Model F -120 (54) 120 sel., 

45 RPM 695.00 495.00 595.00 

ROCK -OLA 
120 Comet $495.00 $475.00 $495.00 
1428 (48) 20 sel., 

78 RPM 99.50 49.50 95.00 
1434 (50 -51) 50 sel., 

78 RPM 300.00 149.50 225.00 
1434 Fireball 195.00 175.00 195.00 
1436 A -153) 120 sel., 

45 RPM 295.00 145.00 259.00 
1438 (541 120 sel., 

45 RPM 465.00 395.00 425.00 
1446 Hi -Fi 120 sel., 

45 RPM 725.00 

SEEBURG 

HM -100- Hideaway (9/491.$275.00 $189.00 $245.00 
M -100 -A 19/49) 100 sel., 

78 RPM 515.00 149.00 175.00 
M -100 -B (10/501 100 sel , 

45 RPM 425.00 340.00 395.00 
M -100 -C 15/52) 100 sel , 

45 RPM 545.00 45.00 495.00 
HF -100 -G (9/53) 100 sel., 

45 RPM 700.00 550.00 595.00 
H F -100 -R 725.00 615.00 695.00 
100 -W 19/53) 595.00 575.00 575.00 
Seeburg Sicum 200 Set 795.00 275.00 675.00 

WURLITZER 
1015 (46) 24 sel., 

78 RPM $ 95.00 $ 39.50 $ 65.00 
1100 (47) 24 sel., 

78 RPM 75.00 50.00 60.00 
1250 (501 48 sel., 

45 or 78 RPM 145.00 95.00 129.50 
1400 1511 48 sel., 

45 or 78 RPM 195.00 139.50 195.00 
1500 152) 104 sel., 

45 -78 RPM Mix 325.00 179.5.0 195.00 

PINBALL CAMES 
BALLY 
Atlantic City (5/521 $100.00 $ 35.00 $ 65.00 
Beach Beauty (1/551 275.00 150.00 200.00 
Beach Club 12/53) 55.00 25.00 30.00 
Beauty 1 I I /521 160.00 49.50 85.00 
Big Time (1/55) 190.00 94.00 125.00 
Broadway 112/551 315.00 155.00 250.00 
Coney Island (9/52) 95.00 24.50 50.00 
Dude Ranch (9/51) 80.00 49.00 75.00 
Frolic (10/521 135.00 40.00 90.00 
Gayety (3/551 190.00 45.00 75.00 
Gaytime 16/55) 150.00 135.00 135.00 
Hi -Fi 16/54) 225.00 25.00 70.00 
Ice Frolics 11/541 265.00 45.00 115.00 
Miami Beach (9/55) .... 180.00 104.00 125.00 
Hite Club 13/561 365.00 195.00 265.00 
Palm Beach (7 /521 105.00 35.00 65.00 
Palm Springs (11/52) 90.00 29.50 65.00 
Spot Lite l 1 /521 85.00 25.00 49.50 
Surf Club (3/541 75.00 50.00 60.00 
Variety 19/54) 100.00 39.50 85.00 
Yacht Club 16/531 60.00 43.00 60.00 

CHICAGO COIN 
Basket Ball Champ (10/49) .5195.00 $125.00 $175.00 
Saddle G Turf Club Model 

110/531 275.00 175.00 225.00 
GOTTLIEB 
Arabian Knights 111/531 $165.00 $100.00 $150.00 
Chinatown (10/52) 65.00 45.00 65.00 
College Daze (8/491 50.00 50.00 50.00 
Coronation (1 1 /52) 65.00 55.00 65.00 
Crossroads 15/521 60.00 55.00 60.00 
Cyclone (4/511 75.00 50.00 64.50 
Derby Day (4/561 240.00 215.00 240.00 
Diamond Lill (12/54) 140.00 125.00 130.00 

Mae 
Hid Lew Are, 

Dragonette 16/54) $225.00 $125.00 
Duette Deluxe 14/551 250.00 225.00 
Flying High (2/53) 65.00 65.00 
Four Belles (10/541 150.00 150.00 
Four Stars (6/521 50.00 50.00 
Frontiersman (11/551 185.00 145.00 
Gold Star (8/541 200.00 150.00 
Grand Slam 14/531 110.00 75.00 
Guys & Dolls 15/53) 75.00 75.00 
Gypsy Queen 12/551 210.00 165.00 
Happy Days (7/521 65.00 60.00 
Harbor Lites (2/56) 250.00 175.00 
Hit 'ñ Run 13/52) 65.00 60.00 
Jockey Club 14/541 165.00 100.00 
Joker 111/501 50.00 50.00 
Just 21 .11/50) 60.00 60.00 
Minstrel Man (2/5 1/ , , , , 45.00 45.00 
Mystic Marvel (3/541 130.00 125.00 
Niagara (12/51) 50.00 50.00 
Poker Face (8/53) 85.00 85.00 
Quarette (2/521 110.00 59.00 
Queen of Hearts (12/521 110.00 55.00 
Quinette 13/53) 80.00 65.00 
Rockettes (8/501 50.00 50.00 
Rose Bowl 110/511 50.00 50.00 
Round Up 111/481 60.00 60.00 
Score -Board (3/561 225.00 215.00 
Sharpshooter (5/491 60.00 60.00 
Shindig 19/531 110.00 65.00 
Skill Pool 18/52) 65.00 40.00 
Southern Belle 16/55) 245.00 155.00 
Stage Coach 111/541 - 195.00 165.00 
Sweet Add -A -Line (7/55) . 250.00 165.00 
Toreador (6/561. 275.00 275.00 
Tournament (8/551 275.00 245.00 
Triplets (7/501 65.00 65.00 
Wild West (8 /511 335.00 296.00 
Wishing Well (9/551 245.00 165.00 

UNITED 
Caravan 11/56) $375.00 $325.00 
Circus (8/521 85.00 45.00 
Havana (2/541 45.00 30.00 
Hawaii (6/54) 45.00 30.00 
Leader 1101511 95.00 35.00 
Mexico (3/541 55.00 35.00 
Nevada (8/54) 195.00 50.00 
Pixie 19/551 145.00 93.00 
Rio 11 1 /53) 175.00 75.00 
Singapore 110/54) 195.00 65.00 
Starlet 111/55 / 165.00 98.00 
Tahiti 18/531 175.00 50.00 
Triple Play (8 /551 125.00 75.00 
Tropicana 11 /551 295.00 100.00 
Tropics (7/55) 175.00 35.00 

WILLIAMS 
Army G Navy (10/551 $ 60.00 $ 50.00 
Big Ben (9/54) 115.00 90.00 
C. 0. D. 19/53) 75.00 75.00 
Colors 1 1 1/54) 135.00 125.00 
Dealer '21' 12/541 295.00 100.00 
Disk Jockey (1I/52) 60.00 60.00 
Four Comers (11/521 65.00 65.00 
Fairway 16/53) 60.00 45.00 
Grand Champion (8/531 135.00 115.00 
Gun Club 11 1 /531 95.00 39.50 
Hayburner (6 /511 75.00 35.00 
Jolly Joker (10 /55) 150.00 95.00 
Lazy Q 12/54) 125.00 59.50 
Nine Sisters 11/54) 95.00 95.00 
Palisade (7/531 55.00 55.00 
Peter Pan (4/551 150.00 140.00 
Pinky -5 Ball (9/501 ,, 60.00 60.00 
Quarterback (101491 79.50 75.00 
Race the Clock (1/55/ 185.00 140.00 
Regatta 110/551 150.00 140.00 
Screamo (4/541 65.00 45.00 
Silver Skates (2/531 70.00 70.00 
Singapore 110/54/ 250.00 125.00 
Sky Way (9/541 125.00 85.00 
Spitfire 12/551 110.00 75.00 
Struggle Buggis (I2/53) 125.00 119.50 
Twenty Grand (12/521 50.00 50.00 
Times Square (4/531 65.00 40.00 
Thunderbird (5/54) 125.00 90.00 
Wonderland (5/55/ 145.00 140.00 

SHUFFLE GAMES 
Advance Bowler (CC) 

(5 /53) - $199.50 $ 95.00 
Banner IUI 18/541 325.00 155.00 
Bonus Bowler (KI (3/54) . 190.00 75.00 
Bonus Score Bowler (CCI 

(4/55) 395.00 275.00 
Bowlette (G) (7/50) 40.00 40.00 
Capitol (U) (6/55) 350.00 225.00 
Carnival (K) 15/531 125.00 45,00 

$175.00 
245.00 
65.00 

150.00 
50.00 

145.00 
150.00 
110.00 
60.00 

185.00 
60.00 

225.00 
60.00 

134.50 
50.00 
60.00 
45.00 

130.00 
50.00 
85.00 

110.00 
99.00 
80.00 
50.00 
50.00 
60.00 

225.00 
60.00 
95.00 
65.00 

205.00 
175.00 
175.00 
275.00 
275.00 
65.00 

315.00 
205.00 

$375.00 
50.00 
45.00 
35.00 
50.00 
35.00 

125.00 
110.00 
105.00 
110.00 
135.00 
90.00 
95.00 

185.00 
69.50 

$ 60.00 
115.00 
75.00 

125.00 
185.00 
60.00 
65.00 
60.00 

125.00 
75.00 
50.00 
95.00 
99.50 
95.00 
55.00 

150.00 
60.00 
75.00 

150.00 
150.00 
45.00 
70.00 

195.00 
65.00 
90.00 

125.00 
50.00 
60.00 

125.00 
140.00 

$100.00 
240.00 
125.00 

345.00 
40.00 

295.00 
85.00 

Meal 
Hlah Low Ave., 

Cascade (U) 12/531 $175.00 $ 50.00. $ 75.00 
Chief (U) (11/531 250.00 65.00 140.00 
Comet Targette (U) 

(11/541 150.00 150.00 150.00 
Criss -Cross ICC) ( 1 1 /53) 110.00 75.00 95.00 - 
Criss -Cross Targette Deluxe 

(CC) 11/551 275.00 125.00 150.00 
Criss -Cross Targette 

Regular (CC) 11/55) ,. 235.00 99.50 175.00 
Crown (CC) 14/53) 65.00 50.00 60.00 
Domino IKI (5/531 .,,s 50.00 49.50 75.00 
Feature ICC1 17/541 275.00 125.00 185.00 
Fifth Inning Deluxe 111) 

16/55) 395.00 225.00 295.00 
5 Player (U) (1 /S1) ,,, 40.00 40.00 40.00 
Fireball (CC) (11/54) .,, 150.00 115.00 150.00 
Flash (CC) 19/541 335.00 195.00 195.00 
8 Player (Ge) 19/511. , 85.00 50.00 50.00 
Gold Cup (CCI (7/531 75.00 155.00 115.00 
Gold Medal 1B) (3 /55) . 425.00 275.00 300.00 
Hi Speed Triple Score (CC-) 

(8/53) 195.00 65.00 95.00 
League Bowler (U) 11/541 100.00 75.00 11.5.00 
Lightning 1U1 12/55) ,,, 295.00 225.00 275.00: 
Mercury (U) (12/541 . 175.00 150.00 165.00. 
Mystic Bowler IB) 112/541 355.00 325.00 355.00. 
Name Bowler (CC) (1/541 75.00 40.00 60.00 
Shuffle Pool (Ge) (11/53) 99.50 39.50 85.00 
Six Player (CCI 50.00 45.00 45.00 
Speedy (11 18/541 325.00 150.00 165.00 
Starlite ICC/ (5/541 295.00 145.00 195.00 
Super Frame (CCI (5/541 115.00 75.00 115.00 
Targette (U) 295.00 125.00 185.00 
Team Bowler (U) (1/54) 295.00 100.00 165.00 
Team Bowler IKI (10/52) 75.00 49.50 50.00 
Tenth Frame (K) 75.00 35.00 60.00 
Tenth Frame Bowler (CCI 95.00 40.00 60.00 
Thunderbolt ICC) 395.00 265.00 295.00 
Triple Score Bowler (CC) 

(6/53) 195.00 50.00 85.00 
Triple Strike Bowler (CC) 425.00 225.00 295.00 
Venus Deluxe lUl (3/551. 350.00 225.00 275.00 
Venus Bowler 385.00 225.00 325.00 

ARCADE EQUIPMENT 
Cede: AP -Asta trato; R -Battit CC -dkaee Cales Re- Rust. 

Bs- Exhibit;; G- Geees; Gb- Gotalaw H- Iteesen M-IM7 
MMOSeope: R- Rooree.; 8 Seebergs Se-Seseetmet Bh- 
SMINast T- Tekeofs; IS- Veiledt W -Wllliwwe 
esa, 

ABT Challenger 15/461 ,.$ 30.00 $ 25.00 $ 25.00 
Air Raider (K) 1'48) . , , , 225.00 125.00 125.00 
Atomic Bombers (M) 125.00 125.00 125.00 
Auto Photo (API, 1795.00 1795.00 1795.00 
Balloonamat Capitol P 

11./55) 295.00 295.00. 295.00 
Basketball IGI 225.00 150.00 225.00 
Basketball (CC) 195.00 155.00 195.00 
Basketball Champ (CC) 195.00 195.00 195.00 
Bat -A -Score (Ee) (8/48) , 145.00 75.00 105.00 
Big Inning (B) (47) 129.50 65.00 85.00 
Big Top (G) (6/54) . , , , 395.00 315.00 335.00 
Card Vendor (Ex) 50.00 45.00 50.00 
Carnival Gun (UI 110/541 350.00 195.00 225.00 
Champion Baseball (G) 225.00 175.00 195.00 
Champion Hockey 1'46) , , 125.00 125.00 125.00 
Coon Hunt (S) (2/541 125.00 100.00 115.00 
Dale Gun (Exl 65.00 24.50 65.00 
Defender (B) ('40) 150.00 125.00 125.00 
Derby, 4 Player (CCI 

13/521 195.00 95.00 135.00 
Flying Saucer (M) 16/501 125.00 125.00 125.00 
Football IM) 275.00 275.00 275.00 
Goalee (CC) (1/46) 95.00 95.00 95.00 
Harvard Metal Typer 125.00 125.00 125.00 
Heavy Hitter 1BI 50.00 35.00 50.00 
Hi -Ball (Exl 12/381 95.00 75.00 75.00 
Hockey (CC) 75.00 75.00 75.00 
Home Run, 6 Player (CC) 

(3/54) 200.00 175.00 195.00 
Jet Fighter (W) (10/54) 485.00 185.00 185.00 
Jet Gun (Ex) 112/511 , ,110.00 110.00 110.00 
Jungle Gun (U) (7/541 185.00 135.00 150.00 
Lite League (W) (2/54) 75.00 75.00 75.00 
Lord's Prayer (M) (6/561 395.00 395.00 395.00 
Lovemeter (Ex) 25.00 25.00 25.00 
Midget Movies (CC) 125.00 125.00 125.00 
Panoram IMillsl 325.00 325.00 325.00 
Pennant Baseball (W) 175.00 125.00 150.00 
Photomatic (MI (1 /50) 350.00 295.00 350.00 
Pistol (CC) (1/49 / 50.00 39.50 50.00 
Pistol Pete (CC) 99.50 45.00 75.00 
Pitch'm G Bat'm (S) 175.00 75.00 175.00 

. Pop Up 25.00 14.50 20.00 
Quarterbacks (G) (9/55) 350.00 200.00 325.00 
Rifle Gallery (G) 16/541 175.00 95.00 175,00 
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HReb Stew 
M. 
Ave. High law 

Mex 
Ave.. 

Safari (W) (2/54) $365.00 $225.00 $313.00 Star Series (W) (4/49) ...$ 89.50 $ 79.50 $ 89.50 
Shoe Brush Up 95.00 95.00 95.00 Submarine (K1 ( 1 /42) ... 125.00 125.00 125.00 
Shoot the Bear (5) 
Shooting Gallery (Ex) 

16/541 

150.00 

225.00 

125.00 

95.00 

125.00 

150.00 

Super Horne Run (CCs 
(3/54) . 250.00 

Superjet (CC) (4/53) .. 295.00 
Telequiz 11/49) (T) 95.00 

125.00 
224.50 

75.00 

225.00 
.225.00 

90.00 
Sidewalk Engineer (W) Undersea Raider 12/461 , 125.00 115.00 125.00 

15/551 150.00 125.00 150.00 World Series (W) (4/51) . 99.50 55.00 95.00 
Silver Bullets (Ex) (11/49) 125.00 125.00 125.00 Zingo (1/51) (U) 165.00 65.00 65.00 
Silver Gloves (M) 195.00 195.00 195.00 

'Six Shooter (Ex) 125.00 50.00 95.00 VENDING MACHINES 

Sky fighter (M) (9/53) . 135.00 110.00 135.00 Acorn; 5c or lc $ 10.00 $ 9.50 S 10.00 
Sky Gunner (G) (9/53) . 125.00 125.00 125.00 Columbus lc Bulk 8.50 5.00 6.50 
Sky Gunner (CC) 150.00 95.00 125.00 Du Grenier ell CoI.) . , e . 115.00 45.00 65.00 
Sky Rocket (G) 15 /551 260.00 225.00 ' 225.00 Du Grenier Tab Gum 
Sportland (Ex) (11/511 275.00 125.00 199.50 (6 Col.) 17.50 14.50 17.50 
Sportsman (K) 111/541 .. 175.00 40.00 175.00 Elettro (8 Col.) 150.00 40.00 95.00 
Standard Metal Typer, F. S.. 325.00 199.00 275.00 Master lc G 5c Bulk 9.95 6.50 8.50 

: Games Taxes 
Contoured from page 101 

Ohio, but are subject to the regular 
Personal property tax with allow- 

- knee made for depreciation thru 
'use. State law does not distinguish 
.between the various types of coin 
amusement machines, and consid- 
ers them all 'pinball machines." 
There is no pending legislation in 
Ohio regarding pinballs. The Gen - 
eral .Assembly. is next.scheduled to 
meet in 1959. 

OKLAHOMA 
For each coin-operated amitse- 

ment device that may be operated 

Sandy Hoare Erbe Formen 

BUYING 
SHUFFLE ALLEYS 

PIN BALL GAMES 

JUKE BOXES 

ARCADES 

HIGHEST PRICES PAID 

Send Us Your List 
Used -Reconditioned -As Is 

YOUNG DISTRIBUTING 

LONG ISLAND CORP. 
-EXPORT SPECIALISTS - 

540 e. Merrick Rd. Freeport, t. I. 

MAyfeir 5 -2472 

by penny coins only $6 license fee. 
For each such device other than 
specified above, $40. Pinballs taxed 
at same rate as other coin games. 
Legislature meets next January, 
1959. Nocoin game legislation is 

foreseen, 

OREGON 
Pinballs with payoffs in cash 

are illegal in 'Oregon. Pinballs for 
amusement,' annual tax $25 per 
coin slot. Coin- operated pool 
games, gun games, shuffles and 
bowlers are taxed at $25 per coin 
slot. Amusement games activated 
by insertion 'of two pennies, $10; 
by one penny, $1. Special session 

of Legislature called for October 
28, 1957. 

PENNSYLVANIA 
There is. presently pending in 

Fayette County, Pennsylvania, a 

test case wherein the State is seek- 

ing to outlaw "multiple coin" Pin- 
balls as gamblilig-devices per se. 

RHODE *ISLAND 
No reply, 

SOUTH CAROLINA . 

State. license required on coin - 
operated non- payment pinball with 
free play feature is $37.50. License 
on other coin- operated amusement 
games, $25. Operation of gam- 
bling device not lawful. 

SOUTH DAKOTA 
Gross receipts (tom coin -oper- 

ated amusement machines subject 
to the State 2 per cent sales tax, 
applies to amusement pinballs, pool 
games, guts games, bowling games 

and others. Pinballs where cash 

payoffs are made or other mer- 
chandise or values given are illegal 
in this State. 

L, 

`e"" 
the Salami Exclunna ter (sly 

nk*wa> M/Aiae /mesar!, heded', 

Ci:.443.4 1íL9 `AI VE 1s"#$S 4 L 

tvyiret std Oppet n*. 

REGULAR CLASSIFIED ADS 

tat; weal want.ad atYle, one paragraph, 
no laplaY Finf line ut In regular S pt. 
ssq. 

RATE: 10e a word -Minimum 54.00. 

DISPLAY CLASSIFIED ADS 

plafeu 

in larger fyDe sup to 14 pt.l ant Ne- 
yed re best advantage. No ìllualratiorM 

or ruts permitted. 
RATES: $1.00 a line- 514.00 per Inch. 

r 
CASH WITH ORDER F unle,CASH a credit hWITH a, beeORDER n ,,Sahli, hsd. 

In felermMrng rear at regulat.Clanified Ada be sure to count your name and address 
when computing cost et ad. When wring Box Number in Care of The Billboard allow 
fur 6 additional word.. On Box Number Ada a apecil .naive charge of 25r per imertien 
is wade for handling rep... 

ADDRESS ALL ORDERS AND INQUIRIES TO: 

THE BILLBOARD PUBLISHING CO.. 2160 PATTERSON ST.. CINCINNATI 22 

.. ..-..-.....-..-..-.+-. e. e. 
Used Coin- Operated 

Equipment 
CIGARETTE, CANDY VENDING MA- 

zd leer m 
wnduh,neo, 

eTfIlmb 
c o. 

mo2 

]rfferaon, Pdutah, Ky. deJ0 
ARCADE MACHINES INCLUDING DE. 

luxe Pholomatic, Recorder; Standard 
Metal Typer, Neon oeds" etc., et reduced 
pries or bade fer bondi or late 1áS7 auto- 
moblre. bend for Rat and prlcea. J. W. 

Ille.. 147 S. Nealey Ave., Plttabuesh 
bone: HUaod 1.3730. alt 

}IVE NEW, NEVER UNMATED 2M CUP Beckon. Coffee Vending MacSInea Ue- 
. *bye ro eervlce dus to other bmIee.a. P. O. 
,Pox -]342. Charlotte, N. 4 
"FIXCV1N 7Mac .led al(DIMroENSfONS: 
tom, f60 ver hour wet pop.ketlle type. f' years of dumb never 
qase.. On nand freight as 3700. 
tome, (190. 

'Star. 
H hatareated for at ens. 

:.,$menu sty , 2504 nth NW, Conlon 3, O. 

SHIPMAN DUPLP.x STAMP MACHINES, 
Stet 'Triplex, .211.30 each. like new. 

Polders direct factory price.. USP Co.. 
IRO Grand, Waterbury e. Conn. oc7 -~- 

Wanted to Buy 
s- e- e- e- ee-re 
ALL TYPES USED VENDING MACHINES 

wanted. 46e, Acorns, 2bDpere. Silver 
Rina., Counter Gamey, send us your lilts. 
Rake. 6060 Spring Garden St., Philadelphia 
23. Pa. ch.Nn 
CASH! HIGHEST CASH PAID FOR C.C. 

Shaer.. Eulrs -Foes United Gene*, WR 
am. Gun. and Baseball.. Al /kd Coin I1 

Machine, 756 Milwaukee, Chicago M. 111. 
Ot call: CA 60299. del 
METAL TYPERS AND BALLY KIDDIE 

Steaa T. O. 2bomm Co., 1572'letter.on. 
ocl4 Paducah, Ky. 

WILL PAY CASH FOR BALL GUM M.A. 
Minsa, 

nV 
ioo r Ma hine.. Pool 

M20n. a Te mBlrcrd 
Cincnmen SBG 

TENNESSEE 
State tax on coin amusement 

games including pinballs is $15 
under 20,000. State Legislature 
next meets in January, 1959; no 
legislation on coin games foreseen. 
Coin -operated kiddie rides taxed 
at $5. 

TEXAS 
For each coin amusement game 

operating at over 5 cents, State 
tax is $60; over 1 cent and not ex- 
ceeding 5 cents, $30; pinballs, 
bowlers and all other coin- operated 
machines which dispense or Afford 
skill or pleasure are included. 

UTAH - 

Utah Code does not specifically 
mention pinballs. Slot machines 
or gambling devices of any nature 
used or kept for purpose of play- 
ing for ,money or tokens redeem- 
able in money are illegal. No ciú- 
rent State tax on pinball: other 
than property tax. No bills pend- 
ing in Legislature concerning li- 
censes or regulations on coin 
amusement games. Legislature 
next convenes January, 1959. 

VERMONT - 

A State license fee of $100 is re- 

WANTED CUSTOMERS 
NO EXPERIENCE 

NECESSARY 
AT THESE PRICES 

MUSIC 
AMI 

MODEL E -120 $345.00 

WURLITIER 
MODEL 1017 i 35.00 
MODEL 1015 - 

Cob,o Pickup 35.00 
MODEL 1100 50.00 
MODEL 1650 255.00 
MODEL 1217- Hideowoy 95.00 

SEEBURG 
WALL BOXES 

SEEBURG (CHROME) S 40.00 
WURL1TZER 4851 9.00 
WURLITZER 3020, 48 Wet 5.00 
AMI 40 SEL. 2.95 

BINGOS 
!HOPPED AND READY 

FOR LOCATION 
$ 30.00 

25.00 
25.00 
75.00 

HAVANA 
CIRCUS 
Rios 
TROPICANA 

ARCADE 
CHGO. COIN TWIN 

HOCKEY $125.00 
CHGO. COIN PISTOL 35.00 
EXHIBIT SHOOTING GALLERY 55.00 
SALLY CHAMPION HORSE 295.00 
SMOKE SHOP 9 -COL. 

CIGARETTE VENDOR 55.00 

FIVE BALLS 
FLYING HIGH $65.00 

USED 

UNITED & BALLY 

14 FT. BOWLERS 

$585.00 
t/4 Aso., botana C.O.D. 

L G lis esDistribu {ing Co. 
Exclusive Wurlitter Distributor 
1301 North Capitol Avenue 

Indianapolis, Indiana 
Phone: MElrose 51593 

AMUSEMENT MACHINES 

Rio 
Mills Candy 15 Col.) $ 65.00 
Mills Tab Gum (6 CoI.) 17.50 
National 930 110.00 
National 950 125.00 
Northwestern 39, lc 9.50 
Northwestern 33 Ball Gum 8.50 
Northwestern 49, lc 12.50 
Northwestern Deluxe lc & 5c 12.50 
P X (8 CoI.) 125.00 
P X 410 Col.) 125.00 
Rowe Candy (8 Col.) ... 60.00 
Rowe Crusader 18 Col.) 150.00 
Silver King lc 8.50 
Silver King 5c 9.95 
Stoner Candy 16 Col.) 110.00 
Stoner Candy (8 Col.) 165.00 
Uneeda Model E 18 Col.) 80.00 

Law A'%- 

$ 55.00 $ 65.00 
15.95 17.50 
85:00 95.00 
90.00 110.00 

7.50 7.95 
4.95 7.95 

11.95 12.00 
9.95 12.00 

75.00 115.00 
115.00 125.00 
57.50 60.00 
85.00 130.00 

7.45 8.50 
7.45 8.50 

80.00 80.00 
110.00 T10.00 
75.00 75.00 

quired for a 1 coin -operated games, 
and it makes no difference whether 
payoffs are in cash, merchandise, 
other items of value or in free -play 
games only. Fee for machine 
placed in operation prior to July 1 

of any particular year is $100. If 
machine is placed between July 1 

and October 1. fee is $75. Fee on 
machine placed after October 1 is 
$50. 

VIRGINIA 
Pinballs from which payoffs in 

cash, merchandise or other items of 
value are made are illegal in Vir- 
ginia, as are pinballs from which 
free plays are allowed. For each 
miniature pool table in operation 
of which nickels or coins of larger 
denomination are used, .there is 
levied a tax of :$10. For each 
amusement machine operated by 
insertion of one cent there is a -li- 
cense tax of $2. Amusement game 
operator must pay master license of 
$1,000, not including operators of 
viewing machines, photomats or 
kiddie rides. License fee per year 
is $25 per on other amusement 
machines operating on nickel or 
over. Legislature meets next Jan- 
uary, 1958. No bills on coin games 
pending. 

WASHINGTON 
Any games operated for amuse- 

ment only not taxable. Includes 
gull games, photomats, others.. A 
tax of 20 per cent of gross operat- 
ing income imposed on pinballs 
and other mechanical devices 
wherein the element of skill or a 

combination of chance and skill is 
involved in determining a payout 
to player; provided that 40 per 
cent rate applies to devices requir- 
ing more than one operation by 
player when result of any one such 
operation is determined by chance 
alone. Tax of 40 per cent also ap- 
plies to devices wherein only the 
element of chance fleterimnés pay- 
out to players. Tax commission 

t 

CONSOLETTE" 

cis Replaces freed te SN'1notes 

CALL HARRISON 2 C 
COIN MACHINE DILT. (COP. 

determines whether 20 per cent or 
40 per cent tax prevails. 

WEST VIRGINIA 
Coin-operated amusement games 

operating at a penny require a 
$2.50 license. Any other than, pen- 
ny- operated amusement game re- 
quires a 05.50 license. 

WISCONSIN 
Gambling mach i !re s illegaL 

There is no State tax on pinball:. 
Legislature meets September 23, 
1957. No further information sup- 
plied. 

WYOMING 
Amusement gasses brought into 

State subject to 2 per cent use tax 
if Wyoming use tax hag not been 
paid to seller. Pinballs and other 
games are not subject to tax, nor 
are cash payoffs on games. How- 
ever, payoffs in merchandise or 
other items of value are subject to 
tax. Legislature next meets in 
January, 1959. No bills on coin 
games pending. 

We ONLY 
Advertise 

What We Have 
in Stock 

ALL MACHINES 100có 
CLEAN AND CHECKED 

Refund in 10 Days 
if Not Satisfied 

GUNS 
Circus' Gun 

. 

Cross Fire 
Davy Crockett 
State Fair 
Safari . 

Genco Rifle Gallery 
Bang -O -Rama 
Exhibit 6 Shooter 
Coon Hunt 
Sky Gunner 
Bear Gun 
Sky Fighter 
Ace Bomber 
Exhibit Shooting Gallery 
Date Gun 

ARCADE 

1475.00 
425.00 
295.00 
295.00 
245.00 
145.00 
145.00 
125.00 
125.00 
95.00 
95.00 
95.00 
95.00 
75.00 
45.00 

Auto Photo, Model 9, Used $1.795.00 
New Voice -O -Graph 1.795.00 
Used Voice- O -Craph 245:00 
Genco's Grandma With Pedestal 

Stand, Slightly Used 395.00 
Puppy 295.00 
Chicago Coin Steam Shovel 545.00 
Williams Crane 145.00 
Lord's Prayer 245.00 
Chicago Coin Twin Hockey 245.00 
Sidewalk Engineer 145.00 
Horoscope 145.00 
Exhibit Ant Machine 12500 
Exhibit Double Barrel 195.1X) 
Batting Practice 95.00 
Evans Bat -A -Score 95.00 
Telequiz 95.00 
Wizard Pen 95.00 
Twin Hockey, Old Style 45.00 
Golden Nugget 45.00 
Massage Vibrator Machine 125.00 
Photomatic, "As Is" 100.00 
Williams Roll -A -Ball Alley 295.00 
Chicago Coin 6- Player Ski 

Ball 295.00 
Genco 2- Player Skill Ball., 245:00 
Exhibit Ringer Ball - 145.00 
Canoe Shull!, Pool 95.00 
Williams Delight 95.00 

BOWLERS 
Chicago Coin Bowling League. 
Keeney Teen Bowler, 11 Ft., 

11 G 14 Ft., Like New ...$775.00 
Like New 695.00 

Bally 14 Foot ,595.00 
United 14 Foot 550.00 

DAVID ROSEN 
Exclusive A 51 I Dist. E.: Pa. 

d55 N. BROAD STREET, POILA. 23. FA. 

PHONE: STEVENSON 2.2903 
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AMUSEMENT MACHINES 

Now Delivering 

NAPLES 
2- Player 

S -Ball Novelty Game 

6- POCKET 
Slate Top 

POOL TABLE 
Sea Your Williams Disrribatorl 

9111/47a4n4 
4242 West Fitimers St. 

Chicago 24, Illinois 

THE BILLBOARD 

Effects of High Court Ruling 
Continued from page 100 

used five -ball pin games. Most 
operators feel that, with high 
taxes on them, cost of the new 
games are too high comparable to 
their earnings. Thus the rush for 
purchase of used pins. 

The close -down of bingo pin - 
halls has also created a demand 
for other amusement games, such 
as ball bowlers, which are going 
much better in the State than the 
shuffle games. Two and foul play 
pins are also selling well among 
used machines. 

The two leading newspapers of 

the State, The Commercial Appeal 
at Memphis, and The Nashville 
Tennessean at Nashville, have 

EXCLUSIVE FACTORY DISTRIBUTORS 

AMT - CHICAGO COIN- GENCOEXHIENT 

BOWLERS 
Chitaee Cein, UnH.. BNIr 

14 t. Bowlerg 

Melly 
Coln Bevel A Ball 0 %.Oe 

Mllr ABC 2 %00 

:11.'1411 
et 115.00 

t.f 175.00 
C.C. Triple ROT: 1..00 
c.e. genas scor 115m 
C.C. Frrgb,ll '50.00 
C.C. Crow ihuNb 
C.C. crown ri,ao e.e. Dora cap 
C.C. Crba Cross Bowler 05.00 
C.C. Name Bowler 30.00 
unit. Resuletron 205.00 
UnHd Solace Play 245.00 
unn.e s 155.00 
umt.d ehr dy 

t é:óó 

Write 

United Vogue Ter..* 
UnHd venus Target» 175.00 
unit. emee T,rgetr 

ISS S union Targets_ 
C.C. Deluxe Sir. Bell, 11 Ft, 445,110 

Den. Deluxe Ski Ball 395,00 
C.C. Tournament Ski .11 ..,,,,,, 345,00 
Oewa d- Player Ski Ball 345.00 
gen. 2. Ployer ski Bell 245,00 

BINGOS 
We can .PPIY and pria. 

Auto Paolo M9 s1,7t5.M 
Auto Photo Mtt Wrna 

NEW CLOSE OUTS 
Kayo RNUIsr Slate Top Bumper Pool O.. Lucky Seven 
Unit. Pool All. 
Oenco Circus Guns 

MUSIC 
AMI 0-200 Dual Price Pley 
AMI 0-120 $15.0000 

.5.ee AM OW 

ELI 
4120 

RSeeburg Thar. 

.5.00 

Drop Speakers 

BASEBALLS 
C.C. Butyeeye 545.00 
Wme. PNr 
Wms, KInO 

Nwsi 
úOerKe HI Fly i es 

2423 Payne Ave. Cleveland 14; Ohio: SU.Ie 

NOW 
DELIVERING 

United's UPA -100 Phonograph 

United's Jumbo Bowling Alley 

United's Deluxe Bowling Alley 

Williams 6- Pocket Pools 

Williams Naples 

Williams Reno 

Gencó s Lucky Seven 

Exhibit's Popgun 

WANTED 
SHUFFLE ALLEYS 

United - Chicoin - Bally 

Any Quantity 

CASH OR TRADE 
Deposit, SaIsneo Sight Dart e, C.O.D. i 

COIN MACHINE 
EXCHANGE 

-101244 MILWAUKEE AVE., CHICAGO 22, Ill. Phone: EVERGIADE 4.2 00. 

editorially opposed pay off pin 
games. 

None of the association of opera- 
tors In the State plan to in any 
way oppose the Supreme Court 
ruling. Neither are they buying 
the $250 gaming stamp. 

Reason is the U. S. Internal 
Revenue director at Nashville has 
his agents checking locations close- 
ly with Instructions to pick up 
machines without the $250 stamp 
when they find a customer who 
has been paid off on it. 

The operators have been in- 

formed that if they purchase the 
federal $2.50 gaming stamp it 
will be an admission that the ma- 

chine is a gaming device. Then 
State authorities will prosecute 
them, according to the State attor- 
ney general. 

That is why all the bingos have 
been pulled off locations in the 
sections where they were in opera- 
tion. They have been replaced 
with othr amusement games. 

Most sections of the State had 
the-bingos, but in some counties 
they were not allowed. Local en- 

forcement authorities kept them 

out by announcing they would 
confiscate them and prosecute the 
violators. Tennessee has a strict 
anti - gaming lair on pin games 
passed by the Legislature this past 
sspring. 

Prior to July 1, when the new 
anti - gaming act on pin games 
went into effect, unlimited free 
play's were allowed. The law now 
says only one is lawful. But this 
is not enforced. 

Another restriction on pin games 
was a law which makes it a mis- 
demeanor punishable by a $50 fine 
for anyone under 18 who plays 
pin games, 

This ís a late which has been 
in effect in Memphis by city ordi- 
nance already since May, 1955. 
The City Commission in Memphis 
also passed an ordinance at the 
same time restricting anyone under 
21 playing amusement machines 
in a place where beer is sold. 

Operators are having fairly good 
success now with amusement pins 
and other amusement games over 
the State generally. However, snout 
feel that the tax on them is too 
high. Many regard the tax as con- 
fiscatory and an effort, in effect, to 
curtail or tax them out of existence. 

in most counties, for example, 
the city tax is $15.25, State tax 
515.50, wurlty tax $15.50 and 
federal tax $10, a total of $56.25 
per year. This puts a heavy bite 
once each year on the operator. 
1f he lias 100 machines, for ex- 
ample, just the tax alone costs 
him $5,625. 

In the last Legislative session at- 
tempts were made to tax pin games 
and other amusement games ex- 
horbitantly. These efforts, however, 
were beaten down largely by the 
Shelby County (Memphis) delega- 
tion. 

Several Memphis operators got 
in touch with Memphis senators 
and representatives and gave them 
the facts on their income from 
operators and convinced them a 
higher tax would run them out of 
hi is Mess. 

The sum -tip: most sections of 
the State had bingos and pay -offs 
on them before the Supreme Court 
ruling. They don't have noise The 

/;games have been picked sip. 
I The situation has created a tre- 

mendous demand for used five - 
ball pin games anti other amuse- 
ment games. There is a shortage 
of used pin games as a result. 

Operators over the slate will not 
buy the $250 gaming stamp and 
will key their game operations to 
.unusement games only, which in- 
cludes free plays on pin games. 

0 

GIVE TO DAMON RUNYON CANCER FUND 

Cincy Pins 
Continued from page 100 

The District Court of Ap als 
reversed the ruling and in une, 
1958, the Ohio Supreme Court 
agreed with Appellate Court. 

See reparate story on e 
combined State -Federal cam- 
paign In Ohio against pay -off 
and free -play pinballs, 

OCTOBER 7r ,1957 

AAMONY Meet Set 

NEW YORK -The Associated 

Amusement Machine Operators of 

New York holds a general member- 

ship meeting October 17 at the 
Henry Hudson Hotel. Among the 
topics due to come tip for discus 
sion are the license picture in the 
area and the union situation. 

Do You Want to Operate 
New Gottlieb Games? 

In conjunction with our sales of games, we are new offering new OOTTLIEB 

games en a renlol schedule which scary operator can afford. This will enable 
you to supply your trade with the best and latest games at all times, with 
practically no investment on your pert. 
Phone or tome in and lee us give you full details about our ..tat plan. 

This offer good only to operators in the southern half of Illinois and the easiernt 
half of Missouri. 

MORRIS NOVELTY CO. 
3007 OLIVE (Phone: FRankiin 1-0757) ST. LOUIS 3, MO. 

AMIE 

AMIF 

AMI 0120 650 

AMI 

SEEBU 

.t, 
Look To The GENERAL For Leadership 

120 $425 siso l 

120 573 375 I/ 
c2oo 693 o 

RO IOOW 550 295 

I 
Mimer. 1, Md, Brddk O Howard Sts. 

BLONDIE 

CONTINENTAL CAFE 

DUETTE 

SEA BELIES 

TOREADOR 

sacuaB Sallos Corp. 
Music .Sates Co., Inc. 
Phone: VErnen 7 -4119 

BINGO SPECIALS..... 
CLEAN GAMES -READY FOR LOCATION 

NITE CLUB $250.00 GAYETY $60,00 

BROADWAY 210.00 
SURF CLUB 60.00 

BIG TINE 110.00 

GAYTIME 125.00 DUDE RANCH 60.00 

MIAMI BEACH 125.00 HI-FI 60.00 

VARIETY 70.00 PALM SPRINGS 60.00 
Immediate 

FRANK MILLS, Mgr., Dept. R-6 

( S1IPERIOR SALES-CO. 
1855 Stony Island Ave. Chic* BAypGrt 1-1616 

ATLAS IS DELIVERING 

THE KEENEY "11" 
DELUXE ELECTRIC 

CIGARETTE VENDER 
Smart "Forward Look" styling with brilliant Illumination 
gets and holds top locations . . 22 SelecHons- 
eccommodates all ty0ee of packages . shorts, longs 
and boxes . smooth trouble -proof lectrk operation 
protects bigger profits! 

* 339 -Pack Capacity: Front Column, * Meets All Pricing Requirements: 230, 
264; Rear Column, 27S. 300 and 350 Selections. 

* 22 Selections, Pack and Matches * Amplo Sferage Capacity, Delivered quickly, Smoothly. 
* National Slug Rejector- A.B.T. * Chois of Colon and Finishes, 

Toraliser, 
Easy to Service -A11 Part. Totally Accessible 

MUSIC and GAMES! 
A.M.I. E =120 $425 
SEEBURG 100 -C ... 525 
SEEBURG 100 -R . 675 
WURLITZER 1400 195 
ROCK -OLA FIREBALL 195 
ROCK -OLA 1438 COMET 445 

BOWLING GAMES -POOL TABLES 

All Makes and Models Available, 
Immediate Delivery l 

M -100A 45 RPM 

CONVERSION KIT 
Easy to Install 

Medrnixe and brings 
phonographe up te top 
earning pawed 

$69.50 

PHONOGRAPHS STEAM CLEANED, 
RECONDITIONED, REFINISHED 

LIKE NEW I 
Fermat Si Dep, Bal. C.O.D. 

A Quarter Century 
of Service 

2120 N. WESTERN AVE., CHICACO 47, ILL., U. E. A. ARmkage 6-5005 

Copyrighted m.:- 
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MECHANIC 

WANTED 
Experienced In games and shuffle 

alleys. Steady work. 

PURVEYOR DISTRIBUTING COMPANY 

4322 -24 N. Western Ave., Chicago, III. 

Juniper 8-1814 

SAVE MODE MONEY -- 
- MAKE MORE MONEY 
hisser% N T% Nltbwwrd TOD*TI 

NEW YORK -At least 20 new 
members have joined the National 
Vendors' Association as a result 
of a direct mail campaign waged 
by Sam Eppy, local charm manu- 
facturer. 

Eppy has been plugging the ad- 
vantages of NVA membership in 
his direct mailings to operators. As 
a result of these boosts, at least 
20 operators have sent in applica- 
tions that him, and others have 
applied directly to the Chicago 
NVA headquarters. 

Ted Raynor, NVA counsel, has 
written a letter of commendation 
to Eppy, who\is chairman of the 
membership committee, for his 
diligent recruiting policies. 

SENSATIONAL 
CLOSEOUT!!! 

UNITED'S 
PLAYTIME 

Brand New! 
Original Factory 

Crates! 

SACRIFICE PRICE! 
Terrifia ln -ltn Gam. lip Dep., Bel. C.O.D. or Sight Droit 

MONDIAL COMMERCIAL CORP. 
350 Fifth Ave. tinsel,. State Bldg.i, N.Y.C., N.Y. Wisconsin 7 -6855 

r ttttmi l' 
P ' Make us an offer! Call Today! 

AMILLS CONSOLATION and Evans ROCKOLA PHONOGRAPH PARTS 
Jubilee Phono pans. Valu. $258.00. for Master, Super, Standard. 

Value $1,321.00. ' 6. 

133 SETS OF BUBBLER TURFS for 

1422 and 142 

¡ Wurl. 1015. Value $280.00. 

T5.000 FEET OF 30 -WIRE Codod 
Cable IAIphe1, Valu 5750.00. Ie t 62 MAGIC GENIE BINGO KITS, J E 

terrific bargain. Value $434.00. 

Excirrvt flit. lot 

MODEL 850, 1015, 1100, 1150. 
Plastic including dome and top and 
bottom plastic. Valu 51,050.00. 

53 MODEL 1536 ROCK-OLA. brand ' 
Vaw, 

20 record, 30 -wire Wallboxer. 
lu. s26s.00. 

INTERNATIONAL SCOTT CROSSE COMPANY 
SCOTT CROSSE COMPANY 

1123 SPRING GARDEN STREET, PHILADELPHIA 30 PA 

RItlenhcuse E. Ill2 

Bally In E. Pa. end Pc, Ola in E. Pa., So. Jene: eG Del. 

JOE ASH says: f Our successful RENTAL PLAN makes avoil- 
able for EXPORT o tremendous volume of 
late model equipment, including: 

GOTTLIEB SEEBURG 
Don't Delay, F PINS V -200's 
Cable Cornac o EXPORT! IMMEDIATE 

Today! R DELIVERY 

Exclusive Distributors fa Waddlers, D. Gottlieb And Exhibit In So Jersey, Del and E. Pale. 
Coale Address: COMAC PhlledaIphi; Penh, 

You can ALWAYS depend 
07 ACTIVE ALL WAYS 

666 K. Boo, SL. Pbn, 30. Pa. POoar 94495 

FOR SALE! - PRICES SLASHED! 

BINGO -15 BALLY BIG SHOW -$295 
and over 100 Late Bally Bingos 

10 NEW GOTTLIEB 

CONTINENTAL 
CAFE 

10 NEW BALLY 

CIRCUS 5 -BALL 
(2 Can Play) 

10 NEW WILLIAMS 

ARROWHEAD 

50 KIDDIE RIDES-,..48,;; 

WANTED: 1000 New and Used 

COIN MACHINES FOR EXPORT! 
WURLIIIER: 2000 -1900 -1800 -1100- 15006- 1500 -1400 

SEEBURG: V- 200- H.200- 13- BL -C -J 
BALLY BINGO MACHINES AND SHUFFLE ALLEYS 

GOTTLIEB- WILLIAMS -BALLY 5 BALLS 

WILLIAMS '51 BASEBALL KING Of SWAT, 4 BAGGER, M. 

DISTRIBtl11NG [0.r 
2SB CINCC:N S1. 

,,:TZY 34. WS-A; 4 :.. 

THE BILLBOARD AMUSEMENT MACHINES 

Coin Bowling Boom Looming? 
Continued from page 10f) 

frained from heavily promoting 
tournament play, altho they have 
provided kits containing details on 
setting up tournament play to op- 
erators requesting them. However, 
gratified to see what is being done 
in isolated areas with ball bowlers, 
most have indicated strong support 
for tournament promotion. 

Actually, it is the operators 
themselves in sections thruout the 
country who are showing what can 
be done. 

In staging highly successful 
tournaments on either a seasonal 
or year -round basis, operators are 
showing how valuable they can 
be in provoking and sustaining top 
customer interest in game play, 
maintaining high machine receipts, 
attracting heavy patronage to tav- 
erns, and even in improving indus- 
try public relations. 

Good examples of what's hap- 
pening have already been docn- 
mented in recent issues. In Rock- 
ford, III., a group of seven ball 
bowling game operators, led by 
Lou Cosalo; organized a tourna- 
ment this summer to help prop up 
gaine receipts during the hot 
weather months, traditionally the 
time of year when play wilts. 

Results were so encouraging that 
today all 12 operators of the games 
in the city are sponsoring tourna- 
ment play which embraces 60 loca- 
tions. 

The tournament operation itself - 
is set up as an independent corpo- 
ration, has the blessings of both 
State and local officials and has 
the strong promotional advantage 
of televised playoffs via Rockford's 
WREX -TV. 

Prizes range from $10 on the 
preliminary playoff level up to a 
$250 prize and trophy. Three - 
game playoffs for the latter are 
televised. An annual grand cham- 
pion is a filial 
three -game televised playoff who 
will receive a trophy plus a $1,000 
cash prize. 

A Marinette, Wis., operator has 
several individual tournaments go- 
ing simultaneously on ball bowlers 
in Northeastern Wisconsin taverns. 

Bob Rondeau, who organized 
tournaments for shuffle bowlers be- 
fore beginning them with ball 
models, reports that he has upped 
grosses 18 per cent and feels they 
may go as high as 30 per cent. 

Rondeau has found that tavern 
owners, realizing heavier patronage 
from the organized tournament, is 
happy to co- operate in helping 
organize and promote the tourna- 
ment idea. In one town, players 
meet one night a week at any of 
five taverns with 15 five -man or 
five -woman teams in action. 

Another Rondeau -sponsored 
tournament is made tip of six three - 
man teams meeting weekly. 

Ball bowlers are not the only 
type of equipment on which tourna- 
ment play is successfully being held 
today. Harry Snodgrass, Albu- 
querque, N. M., operator, is con- 
ducting successful tournaments on 
coin .pool games. More than 300 

players compete in playoffs. 
Separate singles and doubles 

tournaments are run on his pool 
games with as many as 35 loca- 
tions taking part in doubles com- 
petition. Tournaments each last a 
month. 

ROUTE WANTED 

WILL PAY (ASH! 
for large, diversified roule . . . 

MUSIC - GAMES - SHUFFLE ALLEYS 
CIGARETTE MACHINES 
nrite Box t I8 

The Billboard. 1564 Broadway 
New York 36, N. Y. 

PRICED TO SELL 
Wurlitzer Model 1550 .. $215.00 
Wurlitzer Model 1800 ... 695.00 
Wurlilzer Model 1900 ... 775.00 
Wurlitzer Model 2000 .. 925.00 
Seeburg Model 1001 .. 650,00 
Seeburg Model 200 -VI 

Hideaway 810.00 
Seeburg 3W.1 Wallbox - 

Chrome 40.00 
Seeburg 3 -W -1 Wallbox- 

Gray 36.00.'. 
gy Seeburg 3.W.1 Wallbox 
4 -Ivory 32.50 

CENTURY MUSIC, INC. 
1112 NORTH HIGH STREET 

3 COLUMBUS, OHIO 
PHONE, CAPITOL 1 -1505 

KIDDIE 
RIDES 

FOR SALE 
LANE MGR $250.00 
'MISS AMERICA' BOAT 225.00 
DECO SPACE RANGER 200.00 
ATOMIC JET 100.00 
EXHIBIT SPACE PATROL 100.00 
METEOR ROCKET 100.00 
JUNIOR JET 75.00 
WESTERN GUN (Pistol) 65.00 

In oecrallne tOnditt.n. All parts 
<omRl9e. 

"Thee tad otf 
v 

00tROlte [01.9180! 
and Choc e.o 

n 
d LOS ANGELES. 

1.3 Crlihed D r 
or Si9h1 

eposit, 
r Datt. 

anee C.O.D. 

IWE BUY -SELL -TRADE 

WHAT DO YOU NEED! 

IDDIE IDES, INC.!. 

2551 W. North Avenue, Chicago V. Illinois 
Phono: ARmitege 68180 

HERE COMES 

Tusco! 
Hie sensational NEW COIN -OP- 
ERATED ELEPHANT AWE with the 
1116 -like skin Ihar fascinates 
kids! 
Featuring: 

Brand new Idehke composition Meter 
std Wore. 

Eats flap, tail stags, TUSCO gives kids 
a real elephant ide. 

Kids 'Wive TUSCO from weine 
Indian basket saddle. 
TUSCO'5 tusks or amazingly real. 
ApprolM by National Beard of Under. 
writes. 

TERRIFIC RIDE FOR DEPART- 
MENT STORE LOCATIONS/ 

TUSCO gives kids all the su-1 of 
circus and zoo combined. 

SEE this sensation of our show- 
rooms or Conloct 

JOE MUNVES 
Benjamin Franke' Hotel 

Philadelphia 
during the N.A.M.A. Convention 

Oct. 13 to 16 

For Premier Showing/ 
Turco is now on location at Market 
Street, Phila. Arcades. See him 
while you're in Phila. 

MIKE MUNVES 
CORPORATION 
BRyanl 9 -6677 

77 "Tenth Ave,, :New5York, 36, N. Y 

e,... 

ABG 

ADVERTISERS 
loao,. exactly what '..' THE BILLBOARD 

¿.Ws. because The Billboard N wsbr of tir. Audit BAMBINI of 
Ciro:Wo :4w 

WE URGENTLY NEED 
fBOHIWfALG 

B[ADLN S 
BINGOS SHAIMBWL ERS 

wnh t ur pons 

FOR SALE 
RIDES 

BALLY MODEL T.1710.00 CAPITAL ELSIE ..8775.00 
B ALLY SPACE CAPITAL DONALD 

SHIP ]15.00 DUCK 275.00 CAPITAL PALO- 
LANE LANCER MIND HORSE ,. "La* 

HORSE 495.00 CAPITAL SEF- 
FAW 250.00 C.C. SPADE SHIP. 29!.00 

DRINK VENDORS 
EPACAR REVCO CREAM 

7 -DRINB K SO 527á.N I CUP, lOr 
ICE 

S MOO SPACA RB 
BERT MILLS CO, 4DRINK SI 295.00. 

MILLS MOT CHOC. 175.00 FEE, MOD. 500 795.00 

LANE MISS 
MOM O AM MOM 

N CAROUSEL 225. 
DEC.) -HORDE 

CAROUSEL . EriJM 
Ex. BIG BRONCO. 7SOJ10 

BERT MILL! COFFEE, 
v7M WITH MOT 

S 
CHCATT AOH- 519.00 

F E E, M. S4 765.00 

CIGARETTE MACHINES 
E ASTERN 22 COL.. pX. 6 COL. .5.00 NEW 8320.00 NATIONAL 930 ...D 95.00 
MERCURY IUEl D) NATIONAL 950 ... 110.00 

L7HICH 1: COL. 
11 COL., 206. P.E. 7EÁ0 FS ]80.00 

MERCURY IUE[D) NATIONAL 980 .. 150.00 
ELECTRO II COL 15.00 

9 COL. 150.N 
CANDY VENDORS 

MILLED COL. 165.001 VENDALL B COL. .395.00 VCNDALL B co, 
USELECT 35,00. DuGRE NIER COL., NEW, Sc OR SOC 9150.00 NEW WRITE 

ARCADE EQUIPMENT 
GOAL!. S 95.00 MUTO. 3D .....1175.00 ATOMIC BOMBER 9115.00 

AVIO PHOTO ...1,795.00 
BALL T.. 795.00 
7 PL. BASKET. 

BHOLL 115.00 
C.C. 

ACKEY 
73.00 

CHAMPION 
HOK 11300 

CH ESCTEIZ 
Y 

D POLLAR 
FOOTBALL 15.00 

C.C. 1.MAN 
HOCKEY 195.00 

DALE BURP. 
writ 

DALE DUN, EY 45.00 
DRIVE YOU 173.00 
EVAN$ BAT A 

SCORE 145.00 
[X. LOVE METERS 75.00 
FLYINO SAUC[R. 173.00 

FORTUNE 
TELLER, ew .. Write 

GENCO SKY 
GUNNER .. 123.00 

GRANDMA IN 
GLASS CASE ., 173.00 

NAYBVRNERS 75.00 
HEAVY HITTERS. N.00 
IDEAL FOOT 

VIBRATOR 113.00 
JET FITER, WMS. 723.N 

KEENEV AIR 
RAIDER 125.0e 

KEENEV SUB 

L IT 
MARINE q0e: 

E A LEAGUE 75.00 
LARGE FL. LOVE 

TESTER 73.00 
MIDGET MONIED 173.00 
MUTO. FLIP 

PICTURES 33.00 
MELO R. 

MGRIP ODEL 7!.00 
MUTO. PHOTO 

MAT 395.00 

RECORDER .... 375.00 
ORACLE OF THE 

SPMINx /Cards 150.00 
PANORA MS 775.00 
PITCH EAT'% 175.00 
PISTOL, C. C 75.00 
PEPPY Write 
RIFLE GALLERY' 

GENCO 115.60 
ROCK RLL 95.01 
SPORTSME'N' N 

O 
GUN lAS.00 

S Writs/ wrt 
SILVER BULLETS 175.00 
SHOE BRUSH UP 95.00 
SHOE SHINE 150.00 
SHOOTING 

LERY. Ex. . 175.00 
SIDEWALK 

ENGINEER . 130.01 
SILVER GLOVES 115.00 
SPEAR THE 

DRAGON 115.00 
WMS. CRANE 165.00 
21 63.00 
20DNG1AG C VENDORS a9.S0 

10 Shipman's Film Vendors, Ilk n w, 
60c operation f175.00 each 

WURLITZER DISTRIBUTOR 

MACHINE EXC1^4,4IV E 
2029 PROSPECT AVE.. CLEVELAND 15, OHIO 

All Phones Tower 16715 

Copyrighted material' 
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144 WANTED . 101 

BINGO GAMES 
Consisting of the followings 

Dude Ranches, Surf Clubs, HI -Fis, Varieties, Gayety :, 

Big Times, Gay Times, Broadways, Parades and 

Nita Clubs 

CALL, WRITE OR WIRE 

&elusive Gottlieb, Williams, Seeburg, Genco and 

International Mutoseop Distributors. 

T 
40 WALTHAM STREET 

BOSTON 18, MASS. 
Tel. Liberty 2.9480 

Remember 

IN NEW ENGLAND 

iRIMOUNIE 

Everyone Loves These 
Exciting and Colorful 

KIDDIE 11Ift[S 

Kiddie Fire Engine Ride Kiddie Tug Boat Ride 

Kiddie Train Ride Sabre Jet Auto Ride 

KIDS LOVE 'EM 

PARENTS LOVE 'EM 

LOCATIONS LOVE 'EM 

OPERATORS LOVE 'EM 

FACTS ABOUT THESE RIDES 

* Rides are made to our exact specifications b. a world 
famous builder of outdoor riding equipment. 

* Requires only. 28 "x40" floor space. 

* All rides use identical bases and are eneily removed 
and replaced with any of the other bodies. 

* Only the best mechanism and component petit used. 

* Motors, gear by Century; slug rejectors by National. 

* Riding time is adjustable from 45 seconds to 3 

tea. At a dime play, choose your take. 
* Dew seat makes each ride doubly popular with th 

kiddies. Two steering wheels permit each to driyc. 

BUILT FROM THE BEST QUALITY MATERIALS BUT PRICED 
IN THE MEDIUM RANCE. 

PHONE, WIRE OR WRITE FOR DETAILS. 
We're the exclusive Michigan distributor for 
these quality Kiddie Rides. 

Remote Gaming 
Continued from page 100 

imposes the 10 per cent wagering 
tax on amounts paid to operate 
such machines, as well as on the 
person receiving the money 
wagered. 

IRS spokesmen, when queried 
by The Billboard for clarification 
of their position on remote control 
devices, maintained that the opera- 
Sion of so- called "joker" machines 
constitutes a 'lottery." Remote 
control amusement devices, on the 
other hand, are free of the wager- 
ing tax. 

'l'llere Is a strong possibility, 
however, that this tax structure 
may be changed next year. 

Senate passage next session of 
the douse- approved Forand (D., 
R.I.) excise tax bill, would make 
remote control machines subject to 
either the $10 tax on coin- operated 
machines (if they're amusement de- 
vices) or the $250 tax presently 
imposed on coin- operated gam- 
bling machines (if they're gambling 

Columbus 
Continued from page 100 

KING -PIN EQUIPMENT COMPANY 
826 Mills Street 7624 Fenkell Street 
Kalamazoo 21, Mich. Detroit 38, Mich. 
Phone: Fireside 5 -1151 Phone: UNiversity 3 -4770 

CIVE TO DAMON RUNYON CANCER FUND 

cost the owner as much as five years 
and $10.000.) 

The federal department will re- 
port $250 gambling stamp pur- 
chases to Ripberger. State agents 
can then pick up the machine and 
destroy it as it has been branded 
as a gambling"device by the owner 
tierce the purchase of the stamp. 

A U. S. Supreme Court ruling 
that pinball machines paying off in 
cash or prizes of value are "slot 
machine gambling devices" made 
the deal possible between the two 
departments. 

Permit holders caught with a 

pinball machine paying off in any- 
thing except "sheer pleasure" can 
be filled $100 and given six months 
in jail under State law or his liquor 
or beer permit can be suspended or 
revoked and the place of business 
padlocked. 

The Ohio Liquor Department 
has some 70 pay -off pinball ma- 
chines ready to be destroved. A 
smaller number are being held un- 
til pending cases are compléted. 

At press time no action had been 
initiated by operators. 

About 120 confiscated pay -off 
piccballs have been sent to State 
penal institutions to be dismantled. 
Electronic devices are being util- 
ized in equipment being built in 
those institutions. 

Action is not being taken against 
machines located in off -permit spots 
under the Statefedera, agreement. 

BINGO GAME SALE 

Show Time $415.00 

Key West 390.00 

Big Show 345.00 

Broadway 195.00 

Beach Beauty 210.00 

Big Time 110.00 

Miami Beach 110.00 

United -Starlet -98.00 

United -Pixie 93.00 

14 -Fool BOWLERS- $540 00 Each 

United Bowling Alley 

Chicago Coin Bowling League 

Bally Bowling Lanes 

T. & L, DISTRIBOTING CO. 

1663 Central Parkway 

Cincinnati, Ohio 

Phone: Main 1-8731 

SAVE MORE MONEY - 
MAKE MORE MONEY 

Subscriba le The Iilöeerd TODAMI 

devices). (The. Billboard, June 3 
and 24). 

If the measure becomes law, re- 
mote control gambling devices will 
not be subject to the 10 per cent 
wagering tax. They will, instead, 
be taxed at the $250 rate currently 
applied to coin -operated gambling 
devices. Ainusement machines of 
the remote -control variety will be 
subject to the $10 tax now levied 
on coin- operated amusement ma- 
chines. 

A house Excise Tax subcommit- 
tee. in its report on the Fotanci bill, 
said the new provision would put 
"coin- operated and non- coin -oper- 
atecl machines on the same foot- 
ing." Revenue gain from the levy 
will be negligible," according to 
the subcommittee. 

"THE BEST 
rr 

United 14' BOWLING AILEYS S545 

Chl Coin 14' BOWLING LEAGUE 545 

Genco STATE FAIR GUN 350 

Genco WILD WEST GUN ,,- 225 

Genco RIFLE GALLERY 150 

Genco HI FLY BASEBALL 225 

Genco CHAMPION BASEBALL 175 

Keeney SPORTSMAN GUN 175 

Keeney CROSS COUNTRY 115 

Exhibit TREASURE COVE GUN 115 

United PIRATE GUN 325 

United STAR SUPER SLUGGER 325 

BINGOS 
Cleaned and Crated. 

Call or Wire for Prices. 

y Coin 
UNIVERSI¡1 r Machine hange 
056 No. High St. Columbus 8, CHIO 

Tel: AXmiester 43529 

MADE TO YOUR 
SPECIFICATIONS FOR 

DEPENDABLE, 
TROUBLE -FREE, 
SERVICE -FREE 

PERFORMANCE . . . 

6- POCKET 

POOL TABLES 
By 

featuring 
Entirely New, Tested Mechanism! 

Exclusive Patented "Easy-Count" 

Scorer! 

And far 1he Bell Bur la 

BUMPER POOL4 
It's VALLEY, toe, .t taunt 

The Tables of 
"Cadillac Quality" 

. built to insure years 
of profitable operating; 

lGch 
YEAR OF 
QUALITY 

PRODUCt'S 

ff 

f 

VALLEY SALES 

Writ., Wire, 
Phon. for 

Details Today, 

(Sales Affiliate of Valley Mfg. Co., 
331 Morton Ave., Bay City, Mich. 

1, TWinbrook 5 -8587 

SAVE MORE MONEY - 
MAKE MORE MONEY 

Subscribe la The Billboard TiAYI 

INVENTORS OF COIN OPERATED DEVICES 

Who have working models, sketches or photographs of 
new ideas, patented or nor, are 

INVITED 
tina bmit em for manufacture to well- estati. 

ched 
su 

quartethr - illion West Coast corporation. 
36 Veers' Eapritnc.In the Coln Machine BOX. A -19:4 
Field. All Correspondence Confidential. Th. Billboard Publishing Company 

Send Details for Consideration to tHoll 
North Cower S 

ywood ZB, Calif. 

pI. . .tea ao1 11010 
CHALLENGER PISTOL and STAND with 

$39 
95 

$ 
u? V Aluminum Floor Stand and Bull's -Eye Target. 

Writ. for Quantity Prices I ` # WANTED: Davey Crockott Rie. end Bally ó.11's rye. I 
win ear o. Trad.. 

READY FOR LOCATION- KIDDIE RIDES --COIN OPERATED 

Williams Crane $16S.OD Goal.. { 65.00 
Williams Peppy Iphonol Wrlf.; Wild West Gun 65.00 

I 
Bg 

a c 
H oShe 

pRid 
295.0D Spur/land Cun 
95.00Str, un 

120.00 II 
95.00 

4 KIDDIE RIDES I Coin O di. W. Buy -Sell- Trad.. 

110, 

Sand u. your list and req uiromenh. 
Export Inquiries Invited. All Prices F.O.B. Chicago. All Phones: Uptown e -1369. 

I CAROUSEL INDUSTRIES, INC., 2645 W, Lawrence Avenue, Chicago 25, Illinois d 

need 
extra 
income 
Plenty or locations In your territory rani 
And want Bally Kiddyrldes that earn up to 

5100.00 a weak In space as small us 

2 It by 3 It. Eye-appeal and exciting action 

Insure continuous play. 5,000,000 babas 

bum annually leisure continuous patronage. 

Simple mechanlsm, sturdy construction of 

Bally Kiddyrldes Insure years of trouble - 

free, money -making operation. Babies born 

tomorrow will ride Bally Kiddyrldes plated 

ee location today. Stsrt e steady -Income 

route of Bally Kiddyrldes now. Write for 

dstelts. BALLY MANUFACTURING COMPANY, 

2040 Belmont Avenue, Chicago 16, illiesle. 
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WURLITZER 

SPECIALS 

-ALL LIKE NEW 

Wurlitzer Model 1100 $575.00 

Wurlitzer Model 1800 730.00 

Wurlitzer Model 1900 840.00 

Wurlitzer Model 2000 945.00 

(RUTE DISTRIBUTING 

COMPANY, INC. 
1101 West Washington Street 

Charleston, West Virginia 
Phone: Dickens 4 -4566 

SAVE MORE MONEY - 
MAKE MORE MONEY 

subjtrtte h The 81Ilboórd TO:AYI 

Quebec Appeals: 
Court Rules 5 -Ball 
Pinballs Gaming 

MONTREAL - Five -ball pin- 
ball machines were ruled as in the 
same category of slot machines in 

the Criminal Code by the Quebec 
Court of Appeals September 17, 
it was learned last week. 

Justice George IL Montgomery, 
one of three judges handing down 
the ruling, in which an appeal 
for reversal of a Municipal Court's 
decision was asked, explained that 
"the mechanism is so complicated 
that it is inconceivable that a 
player could control the result of 
each play, except to a very 
limited extent. Moreover, the 
lessee of a machine can, by chang- 
ing the adjustment of the flipper 
mechanism, nullify the benefit of 
experience in the operation of the 
machine." 

ALUMINUM DE- GREASED DISCS 
For STANDARD and HARVARD 

METAL TYPERS 
Packed in rolls of 100 
Available with special imprint 

Call our PARTS d SERVICE Dept. for all your Typer needs 

BASEBALL GAMES 

for 

CASH OR TRADE 

ON 14 FT. BOWLERS! 

D /.í7N /BUT /NG, /NC. 
Auto Photo, M 9 $1,600.00 
Caravan 175.00 
Pixie 95.00 
Bowling Alleys, 14 Ft. Write 
Other United d Bally Bingos.... Write 

tiK "FÒ''BEIV MACK IE' itr,,,}MROI.D:.ftt)ws[A1 
37-26 h:rs.cn Ave.,' Cincinnati'. O-, MOu tHxia` /-5001 

f+f4fff fie- NH+1 
IT'S GOOD 

BY GOSH- 
BUY GENCO 

HOROSCOPE 
FORTUNE -TELLER 

SEE IT AT YOUR GENCO DISTRIBUTOR 

KEEP "ON THE GO" WITH GENCO 

GENCO MANUFACTURING 
Division et Chicago Cain Machin* Cempny 

CHICAGO 14, ILLJNOIS 

*e*f fef 562F N. ASHLAND AVENUS 

f1-1f1 f 

Launch Drive 0........,....t..... ........ w.,, 
On Pay -Pins ¡ WORLD WIDE . . . 11 

CANTON, Mass. - A State I FINEST NAME IN FINE GAMES! 
Wide drive, against pay -off pmballs' 
in Massachusetts was launched by 
the Internal Revenue Service as / 
agents seized two pay -off pinball / 
machines in Canton. 

Machines picked up had paid 
off and did not bear a $250 fed- 
eral stamp. 

Indianapolis 
Continued from page 100 

owners were convicted in U. S. 
District Court in Hammond. lin- 
posed prison sentences were sus-1 
pended, but the stiff fines assessed 
by the court had to be paid in full. 

That "tough approach," it is 
claimed, explains the Lake County 
response to insistence on prompt 
payment. 

Lake County, in fact, heads the 
list of Indiana petitioners for the 
stamp with 950 applications. 

Internal collector officials wax 
suspicious in comparing that fig -1 
ure with the 17 applications filed', 
from Marion County, a community 
of 500,000 with the huge city of 
Indianapolis in the center of it. 

Particular laxity in the payment 
of the tax is found in the smaller 
counties of the State. Smallness, 
it was warned, is not a basis of 
immunity to the law which fixes 
the $250 excise. 

The IRS reports, .and not with- 
out some skepticism, the receipt 
of only.60 applications from Allen 
County, the area in the Northeast- 
ern section of the State dominated 
by Fort Wayne, Indiana's third 
largest city. 

Similar doubts assail Indiana 
treasury officials when they count 
the 60 applications from South 
Bend and St. Joseph County. 

These officials think they know 
the reasons for the widespread re- 
luctance to pay and, particularly, 
to be registered as paying. They 
know that it is not explainable in 
any terms of miserliness. 

As matters stand, the average 
location owner feels that in sign - 
ing an application for the stamps, 
he signs a confession in which he 
admits the violation of the tough 
anti-pin law passed by the Indiana.:. 
General Assembly last winter. 

Then, if he is a tavern owner 
with pin equipment in his place, 
he risks even more. Almost on a 
moment's notice the Indiana Al- 
'eoholic Bever ages Commission 
could put him out of business by 
decreeing that he is in possession 
of a gambling device and that, 
consequently, he has forfeited his 
right to a liquor license. 

Such is the Hoosier dilemma of 
the day as the hard -pressed op- 
erator and location owners are left 
wondering as to which law to ig- 
nore and which to obey. 

BINGO SPECIALS 

Clean Cames 
Ready for Location 

Bally Showtime 

Bally Key West 

Bally Big Show 

Write for price. 

Bally Night Club 

Bally Broadway 

Bally Big Time 

FRANK SWARTZ 
SALES CO. 

515 -A Fourth Ave., 5. 

Nashville 10, Tenn. 

ARCADE 

EQUIPMENT 
Wms. 1457 DLX, 

BASEBALL Write 
Wm*. DLX. 4- BAGGER ....8175 
Unitee STAR SLUGGER., 265 
Wms. CRANE 173 
C.C. STEAM 
Gnco STATE FAIR 253 
Gen<o 

WKL D 

R IT . 
d 

21)13 

11 

DLX. ISS 
CARNIVAL Unitod DLX. CARNIVAL, , ISS 

United -Chicago Coin -Bally 

14' Bowling Alleys 

$545 EA. 
Thoroughly Reconditioned 

-like New! 

NEW GAMES 
h F,s ar OBALL POOL 

4 Pockets) 
. 

Ba11Y A.B.C. CHAMPION 
Sally SUPER A.B.C. BOWLER 
Gottlieb S CIRCUS 
United JUMBO BOWLING ING 

B ally SULLEY N VALLEY 

BINGO GAMES 
KEY WEST 173 
Blo sHOw av 
DOUBLE HEADER 245 
PARADE 275 
NITS CLUB 265 
BROADWAY 235 
BEACH BEAUTY 110 
MIAMI BEACH I33 
DAYTIME 125 
BRAZIL 1a5 

STARDUST . 1G45 
MONACO 1., 

5 

HSTARLET 
lIs 

AVANA SS 

POOL 
TABLES 

Inhibit SUPER STAR SU 

BKeeney 

FLICKER Sf 
Wms. SENIOn POOL N 
Wms. ANK POOL 

PHONOGRAPHS 
ROCK -OLA 1656 WM* 
ROCK -OLA 1465 8575 

SEEBURG 74-100C 475 

SEEBURG M -1008 SIS 

SEEBURG M-100A 1115 

iertrn: y, Deo,.it, 841,,.,4 
álfltt Dreh. 

o 

Chic... 4; 

2330'N. Wettern Arc 

áraih Piceo I 

Davis Guaranteed 

Rebuilt Phonographs 

Telephone or Wire Collect! 

PHONOGRAPHS 
SEEBURG 

V200 with VL Selection Receiver á875 
HF100R 695 
561100R (Hideaway) 595 
HHF10OG (Hideaway) 525 

WURLITZER 
1700F $515 

1650 225 

1450 150 

1250 115 

WALLBOX ES 

AMI 
H2O0 (like new) WRITE 

G200 (like new) $695 
0120 (like new) 650 
Gao (like new) 595 
E120 350 

SEEBURG 
3W1 (100 Selections, Chrbme Covers, New Selection Bunons, Thoroughly 

Reconditioned) 549.50 

WURLITZER 
5204 (104 Selections) á15.00 5207 (104 Selections) $45.00 
52046 (104 Selections) 25.00 4820 (24 Selections) 20.00 
5205 (104 510,,..) 35.00 4551 (24 S,I.,sions) 25.00 

Terms: V3 Deposit Required Cable Address: " DAMDIS" 

Davis 

.,WORLD ,EXPORT. ' A>`' .. ¡...... -.. 
DISTRtBUTINO '. 
Exclusive Seeburg 0,4wrs 

U.S A. 
heMt GRanite 414í1 

rf6 Rrle MW.. fe, syr4cw4 11, N. 

'w15 
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NEW I I . Exhibit's 

POP -GUN CIRCUS 

Most Daringly Different 

Target Gun In 15 Years! 

It's New! It's Great I 

It's a Money Maker! 

HELP! 
WE NEED 

HUNDREDS of 
Chicago Coin 

and United 

SHUFFLE 

GAMES 
Send Your List fe 

Us Today! 
Cash or Trade. 

W. Pay Top Prices! 

Reach Your Goal '" 14 -FT. BOWLERS 

FIRST FIRST- Conditioned 
Chi Coin BOWLING LEAGUES 

With FIRST -Class 'r 
United BOWLING ALLEYS 

Bally BOWLING LANES 

Equipment from Erh. TRU-BOWLERS 

FIRST ; t PhnS 
Tf ral us! l 

SPECIAL PRICES I 

::u #n.r,uNrNSlP45fi>=.x4c:x,niRtra .gliPAIT' #y /0=Iiir&t1$ 

GREATEST BOWLING GAME iN HISTORYI 

Chicago Coin's 16' CLASSIC BOWLING LEAGUE 

* GIANT SIZE 2" 1 LB. DUCK PIN BALLS- LARGER THAN EVER! * GIANT SIZE REALISTIC PINS -LARGER THAN EVER! * GIANT SIZE COLLECTIONS- LARGER THAN EVER! 

Now Delivering! BE FIRST with FIRST! 
Exclusive Distributor far Chicago Coin in :%. Nlfnois 

and Indiana. 

gg'.Slsx.:u::::::::n:::::r::.r,UirLTrr.n 
.,ìMlr, 

.. 

i.a 

Importers! 
BIGGEST AND MOST 

COMPLETE COIN 
MACHINE CATALOG! 

56 PAGES! FULLY 
ILLUSTRATED! 

Write for Your Copy Today! 

Largest selection of FIRST - 
CONDITIONED quipsn.t. 
Write for listings and prices. 

Kaye Super Deluxe 
SLATE POOL GAMES 
Fines: mahogany cab,- $215 net. Genuine Slate 
Tops! Jumbo Plastic 
Bumpers! 

BRAND NEWI 

NEW VALLEY 
6- POCKET POOL GAMES 

Slate or Regular Tops 

Write for Price 

NEW KAYE 
ELDORADO 

6- POCKET POOL 
Lux.. ... Tabla for 
Finest locoria,. 

COIN MACHINE l EXCHANGE, INC. 

CHICAGO 22 ILLINOIS. ' D!t7c.ns 2.0500. 

World Series 
Continued from page 100 

priming effect here. It's a truism 
of the coin machine industry that 
juke box and game revenue is in 
pretty dose ratio to tavern revenue. 
No coin machine operator ever 
makes money in empty taverns. 

'While the Yankees and Braves 
are playing for the world cham- 
pionship, Cotham takes on a festive 
air, and the money flows loosely. 
A good share of this money is being 
spent in taverns. and the coin ma- 
chine operators are getting some 
of it. 

Night Cames 
Ironically, baseball has hurt coin, 

machine operators a lot more than 
it has helped them. During .the 
regular season, most of the tele- 
vised games are at night, during 
the prime uke box and amuse- 
ment gaine hours. 

While the game is .on, the juke 
box is silent, and shuffle play is 
at a minimum; even tho only a 

fraction of the patrons are actually 
snatching the game. 

And regular baseball play draws 
few fens to taverns to watch the 
game; many would just as soon en- 
joy the contest in the comfort of 
their homes. 

Day Games 
During the Series. feu' of these 

factors are valid. The games are 
played during the day, when the 
taverns i(nld normally be doing 
slow business. 

Salesmen and quite à fete office 
workers will sneak off to the local 
gin mill to catch the classic. Out - 
0f- towueri will call a moratorium 
on their sight- seeing and repair to 
the nearest tavern for a peek at 
the game. 

While most of the operators here 
are pulling for the Yankees. they 
are also hoping that the Series 
goes seven games so that the two 
final contests will ae played at 
Yankee Stadidm Sunday and Mon- 
day (6 -7). - 

OCTOBER 7, 1957 

SHAFFER 

GUARANTEED 
SEEBURG 3W1 

100 WALL BOXES 

$49.50 
Chrome Covers 
New Buttons 
New Instruction Plates 
Completely Reconditioned 

SHAFFER 
SPECIALS 

SEEBURG 
HFIOOR $695.00 

HF1006 595.00 

M100C 499.50 

WRITE FOR ILLUSTRATED CATALOG 

SHAFFER 
MUSIC COMPANY 

In the Coin Machine Business 
Over 25 Years 

Columbus, Ohio, 949 N. High St. 

AX 4-4614 
Cincinnati, Ohio, 1200 Walnut 5t. 

MAin 1 -6310 
Indianapolis, led., 1327 Capitol Ave. 

MElrose 4 -3571 

GOTTLIEBS TWO PLAYER 

featuring 

ROTO-TARGETS 
No doubt about it! Rotating targets 

are a new concept in skill shooting 

and timing that present an irresistible 

challenge to all players. This means 

more play, more coins and more profit! 

- A brand new steel door and door 

frame discourages game abuse and 

See your distributor today! 

pilferage. Provides lifetime service. 

Super Circus provides many other 

fine features such as 5 pop bumpers 

that- lite alternately; rollovers indica- 

ting 10, 30 and 50 point values; 2 flip- 

pers and 2 cyclonic kickers; and all the 

standard Gottlieb features. 

World's lor4est mnwhiterer 

divert ndosiyely te IM 

desite lid Frodunioe el 

sasssmeM Odell machines, 

.(..maWentent P«t(>Lfe)k 
5n ad rhne:cau curz ,/,iT .!ly.J. ! 

ALL GOTTLIEB MACHINES ARE EQUIPPED WITH NATIONAL SLUG REJECTORS 
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.<a..,.. 
+n 

a 

flla.i 

* ACTUAL REPORTS PROVE 

LARGEST COLLERIONS OR 

'ANY BOWLING GAME 
EVER PRODUCED[ 

GIANT BALLS 41/2 in. DIAMETER -21/2 POUNDS 

GIANT PINS REALISTIC SIZE login Th.. Ivor Mimi 

Choke eI 3 Sise Cabinets 13 ft.- 16 ft.- 18 ft. 
Shipped in 2 sections! Wider Cabinet! 

Striped Mayfield! Genuine Gutters! 

EXCEPTIONALLY QUIET 

NEW PROFIT MAKING FEATURE! 

.2 Qa,,A 10a .25L 
Also available as One Game for 2$c 
Easily convertible to regular 10c play! 

1725 W. DIV RSEY BLVD. CHICAGO 14, ILLINOIS 
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THE BILLBOARD 
AMUSEMENT MACHINES 

UNITED'S BRILLIANT NEW 

BÖVLING 
LIKE REGULATION BOWLING 

SCORES AND PLAYS EXACTLY . TO 6 CAN PLAY 

tn MEANS 

á®,, 
EARNINGS 

CREDIT 
UNIT 

AT ONE TIME FOR2FUTURE 
PLAY 

ALSO OBTAINABLE 
AS 

ONE GAME FOR 250 
CONVERTS 

EASILY TO REGULAR 
100 -mot PLAY J 

NEW STYLE 

STREAMLINED 
CABINET 

.lighter in weight 

66 

.. easier handling 

New 
DROP-01Z 

MECHANISM 

WITH NATIONAL 
REJECTOR 

en Puil.Out 
Owlet for Easier Servicing 

AU. MECHANISM 

LOCATED 
IN BACK -BOX 

with Ningad Insert lac Easier Servicing 

New 
LINK -DRIVE BALL -UES 

5AFE, 
Bp114,E`V 

Cuts speed 
Design 

of bol/ 
and 

noise prevents 
pinch 

HIGHLY fingers 1 

NEY 
INS 

' 
AND cu S 

INSULATED 

PLAY 

BACK 
ASSURE 

EX 
R ME<O 

QUIET BÓAYD 

Channel- Guided ...Wit Jump the 

SEE 

BUIOR 

New LOCKED-IN BAIL GATE 

YOUR 

..OISTRI. Bel positively held back when same is completed 

- FOUR "JUMBO" SIZES 
13 FT. LONG . . . 16 FT. LONG . . . 

EXPANDABLE WITH 4.FT. SECTIONS TO 

17 FT. LONG . . . 20 FT. LONG . . . 
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1 

DUAL PRICING t 

GIVES YOU ' 
I 

TWO OPPORTUNITIES 

g4R PROFIT 

the opportunity to 

program hit tunes 

and all other 

current releases 

on singles at 

one price. 

L 

Both the phonograph and the 

Wall -O -Matte 200 ore equipped with dual pricing units for 
programming singles at one price and albums (two tunes per 
side) at o proportionately higher price. 

the opportunity to 

program standards, 

show tunes, jazz and 

classics on EP album 

records (2 tunes per side) 

at a proportionately 
higher price. 

Conitioarort 
DEPENDABLE MUSIC SYSTEMS SINCE 1902' 

J. P. BEEBURCI 
emeeee av, oiinole 

01r1elan al Fed Pitt IneuslNee, IncorponH% 

Awealir TleitßilttljItreal6/4/,/ólClfi :000 
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