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‘57 Not Bad Year

For Coin Machines

Bloom Off Juke & Game Revenues, But
Over-All Picture Cues Heaithy Factor

By AARON STERNFIELD

NEW YORK——The bloom is ofl
the rose for the nation's coin ma-
gliine operators. The year just]
ended saw no rtevenue records
broken for the juke box and amuse.
ment game fraternity, but on the
othier rf]:uui it saw few operators
ending up in the poorhouse.

During the decade following|
World War LI, the country went|
on a buving spt're—pl‘rhup\' (o
compensate for the vears of short-
apes cduring the conflict. In many
chses, overtime pay was there for
tHie asking, and when the week
the working man gen-
erallv had m few dollars left over.
A [air percentage of these dollars
ended up in the coin boxes of juke
boses and amnsement games.

By atmost any yardstick, 1957
was not a bad vear. Money may
have heen a little tight, but nearly
pveryhady was working, The main
dilferenice between 14957 and the
fnumediate post-war vears is that
neaple were in a hurry to spend

Wat DvVer,

thewr mones then; now l!u:*jr take |

their hime.
Ask anv operator what kind of
year 1037 was and hell probably

sav that it was pretty poor. Bul it
wus poor onlv when compared with

the lush vears. Actually, most
routes.  returmned  pretty healthy
profits, prolits which in normal
times would be considered ade-
fiinie

Jukes Amid
Holiday Whirl

CHICAGO — The holiday sea- |

¥01n P wlieed a Horrv ot netivil

amione the nation s fike o OPNT Q-
tors. bt it was strictly in the form
{ earvising their - muoh T
ol wervicinge Lthewr mitchines it

'|:|‘-.11_']u-|| 1|:~. e 1'!!']r":|1'i.|].

The proof of the podding may
be found in the records of the
finaveial houses, T n the Standard
Finaneial Corporation, a house
spectalizing in coin machine paper,
1957 was the best vear vet,

According (o Arthur  Silbert,
Standard vice-president, the [irm
handled a record amount ol coin
machine paper during 1957, and
also had a record  number cf
aocpunts

Needed Cash '

This in itselt, doesn’t mean that
the: operators were lH'P:{Lirt:: any
recortls, In some instances, il
merely  meant that the opertor!
was strapped for cash and had to
borrow, But the volume ol busi-
ness done be Standard Finaneial
would indicate thal operators are
investing more money  in equip-
ment than ever belore,

Delinguencies during 1957 were
eomewlal hicher than doring the
srevions yvear, bul even so the de-
!fnqllq'm“\ fioiee iv <o low that it
is congidered negligible. Reposses-
giome are shll virtually vnknown,
and if there was anv incidener ol
bankruptey among juke bos or
amuserment  machine opermtors, il
was  the E-.--HI.-Lr'pI secrel of Lhe
VEAar.

Ac [ar as major cities are con-|
corietl. - amusement machines and
ke boxes are at a near-saturation
point in numbers, Abont the only
wav a city operator can expan 1 i8]
L }lll:l. | T_"lHIrP"Ii!'i'I'.'\- ronle, Bl
Hint dosen’t mean thiat  he has

Dime Pl

While the economics af the 1'51.'»:1"
(Continned on page S7)

ABP PREVIEWS
HEALTHY 1958
FOR INDUSTRY

NEW YORK —— Despite
“the current wave ol pessin-
jsm,” a poll of Americn’s
business paper editors reveal a
healthy outlook for business
in 1958, Associated Business
Publications  last week  re-
vealed the results ol its surves
of members representing 46
industries ns 70 per ceni pre-
dieting for increase next vear,
22 per cent seeing a “hold
steady” line and 8 per cent
seeing n business decline.

Mure sharper merehandis-
ing technigues, more aclvertis

ing by loeal firms, more
identification and promotion
of brand names and cop

emphasis on dramatic appea
were predicted by the E:'[Ftnrﬁ..
The ABP poll alio saw &
growing awareness ol the
need for imp-.'m-{'r] 1-|rl-||l'l: re-
lations and pecial programs
for community, stockholder,
emplovee relations with man-
agement.”

The publications’ crystul
ball foresaw rising lubor costs,
manpower shortages and “snb.
gstantial, growing application
of automation technigues in
most  industries and  proles-
giong, This business forecast
is to be an annual project of
ABIs editora” divigion, which
now inclodes 1687  trade
journals,

Consenstis on  specitic -
I::Ellh'ft'}-" grnss volumes melnded
Acvertising, 5 per ceént rise
in 1958, Hi-ri, 5 per cent
rise. 'rl'l}'!i_ Iﬂ per el rige
Printing, will level oft, Cuandy,
will just barely hold 1957
gaing. Plastics, 10 per cenl
rive, Hotels, spotty. Electrical,
“unprecedented gains.”  Res-
taurants, a bit down,

Review Wax T;Jbs
1957 Record Disk

Production Year

The Billboard Panel Listened to
49, More Singles, 31% More LP’s

By HOWARD COOK

| NEW YORK—A record number |
' of 4,649 single disks were received |
| for review by The Billboard re- |
L viewing staff during 1957=an

of the wvear prodoced tew artists
who had repeat hits, and ealypso
wits largely a Helafonte phenom-
enon.  The Hawailan-rocker fling
during the early part of the S
mer was also short-lived, and rock

crease of 4 per cenl over 1950 i

S H i g : & = q :

e new record was set in the "'llr E“'.1 {j’; 'll‘t: T“TETI; tined the
. E ol =Lavorn + ks,

wake of a slight ¢i, in the number | b Ed '3 B

ol singes received for reyiew in Fhere was a slight reture to

=4 as against’ 1955, At the camne | ballads this vear, but few of these
'time. more than 3,000 LPs were | WCTE withont traces of rock and
":”1”“;1“.*_'[1 I'[-”n T'E"'I-'l.ﬂ'“', an i“l-'rl‘ﬂﬁt’ I“”. M{HI: lll tI:lL" ['1.If{'|h'"'; were I-Ff
af 31 per cent over D8, Disks w pre | the '”‘-‘Iff'_’ or rockabilly tvpe, and
 received from 327 new companies, @ surprising number of the tunes
| an Aaverige of six new Lirms per were h'ires or |1.'1_*1f&t| on  blues.
el There were few  big instrumental
e <hnrpest rise was in [P’ | hits and even [ewer novelly

in the pop catezory, tho the totals smashes
in othier lields, especially classical This was also a good vear [or
|. and jazz, were also greater. The | male vocalists Ouly four of the
| 1957 ligures represent an increase | ¥ ar's top 50 disks were by girls
pl £ per centl 111 singlr"s and close | o1 fem gronps. II was - vear
Lo 50 per cent in albums ahove | at saw several new artists de-
the totals [or 1955, Iw-]rup important recording person-
The heaviest month for albums | alities. Twenty ol the top 5O ree-
was November with 343 sent in for | ords in 1957 were by group
oview. March was the big month | artist: that were new (o disks,
far sinwles with 515 submitted. | Sound tracks, origiral cast re-
Approximately 93 singles and 60 cordings ane vocal mood albums
1.T"s were received euch week, ani | were tops in pop albums this vear.
aver A0 per ceatl of the singles and | Five of the op 10 hest-selling al-
| 97 per cent of the LLP's were re hums were either saund tracks or
viewol original cast reenrdings of Broad-
1057 was a bie vear for rock | wal shows. These are “My Fuir
|:I||1| roll. For the latter part o the | Lady,” vOklahoma! ® *“Avound the
vear. most of the rhythm and blues | World in 80 Davs." “The King and
| liite and manv ot the eountry and 17 and “The Fddv Duchin Story.”
hest-sellers  were rh;gﬂi.| Antal Dorati's Mercury recoru-
cated on the pop best-selling charl. fing of Tehaikovsky's “1812 Over-
A hrief ealvpso trend at the starl ture” with The Minneapolis Sym-
| phony Orchestrn and Arthur Rithin-

or

! wiirshiern

NEWS OF THE WEEK

stein’s interpretation of Bachmari-
(Contimird om page 42)

- INew Markets

than being swamped by collections, Spot Business OK, But Outlets srivilege on all new albums last week effective H 2 k 0 t
With Christmas over, operators|  Troublsd on Plal-Hour Sales . . L.-m_u-. 1. Significant also, in the change, Is I e utpu
were busv with a quick change Syndication prices have gone so high that anly the institution of a service charge ol abount 14
from vuletide earols to the less fer well-heeled advertisérs. can buy, Local spon- per cent of the wholesale price of all albiims NEW YORK — The continned
vent but more festive tunes like gorship in TV has been hard hit, with many returned. The 100 per cent exchange privilege |"‘1|'-l"*~'“"=I of both singles and al-
“When the Saints Go Marching small firms relurning to radio. Spol business continties in effect, but this, loo, will now also L hum  Felds can be attributed in
In." “Auld Lang Syne” and “The continues good. but full sponsorship of hali- carry the serviee charge. Service charge does part to new markets which have
Beer Barrel Polka.” hours has dipped sharply, ... Page 6 not pettain to 100 per cent guarantee on all | been ‘created thro racks, Super-
A ltho normally most fnke boxes Picfuon St Dl p SIS, o o damives slinam s e bias s ineis Page 11 markets and drugst l.'rlil."‘:i have
are  serdeed about  every lwo CHE JIErCH LSN roCess opened new sources for buvers
wiaks  Hie 1”'“1':“..:[““{] the ma 1'4_1"-"” '|'-l!_~t-' Time. Say Producers . . . 1 There has aleo been an ncreasa
jority ol I'l'nruml':r'al"hﬁ getting the Stereo  is coming for sure but 1'*.' mav  he DEPARTMENTS AND FEATURES in the number ol lrnwrr"-pr-t-t*tl LPs
weekly gnick-change treatment turther olf, an @ mass basis at least, than man} An snt Ciam 61 Hinoe REl of Wity . 24 with mere participation by major
Bt while the aclivity continues now believe, ik and phono Hrm "*["r'll“'f‘m““- | Carnival L Bent Scller Lists 26 labels and by a lorger number of
on the operator level, it is seldom | tapped l'!";" s ‘.:.rr”.r ”,"-I].T. w]'l.”mr"' "“1”"“1'.“;! f:““' TR Mot v !._r}lj'_:".:'"I,::-r':'.!"“" _""" i companies producing only sets with
reflected in the fuke box play. Witk I_I”l ”.l'“':_' PRI I_l'.m';lll:': rr" HIIE'L _.ﬁt[‘l’f!‘l'l 5 El"' aaiilied - AMS s sien.e ST PUOEE hiany S % a lower price tag.
few exveptions, holidav activity on “'Il“-‘UI'-flﬂll! 15 |‘|1'=[1:I'.i‘f. We don't want the Coin Machine Markei, . 53 Quarterly Spotiight on During the last two months of
the !-|---||”EI;|T'|.| is helow par com F':H{r'-;: 1|1;1|n|].'1-n1u;_|-:[i. Ir;\-'ai Iht*n :EHFPTZH&Tﬁ:l] ;:."”. :. ”l'::'-n: T _:., ml”:u:r PITTI Y :II 1957 there was n marked rise in
p el . ell thal déalers 5l AVE D CONnceI. ¥ “ipal Lurinin iwsiss 0 | T T L L L L L SR e i
it oy mane T | o s i e o, | Bl MR Siiils e il ai
the records “hecause 'F"l!:'rlmr like to penetal commenl, ..o oere .4y vas s FOge 11 Marchangdise , 31 Televivion i board than earlie this vear and a
see some [estive musie,” but plas RCA Sets 100 Per Cent LP Return; :'.:'”'i." T3 A deh 4 :: !‘;1':1| S R e l:r't significant increase in the overall
rarely approximates that of current Includes 15 Per Cent Service Fee . . . Music Pop.Chara— -~ Vending M:Thinit oy tota] received during this year, as
pop hits, i RCA Victor announced a 100 per cent return Albpm Baving Guide. 22 compared Lo 1956.
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Early '58 to Mark Mergers
Of Medium-Sized Agencies

NEW YORK——The first half of
1958 is expected to produce a
rapid acceleration in the trend
among medium-sized agencies 1o
merge. One of the sizable yroup
of agencies quiet)y hegotiating for
mergers is Noiyian, Craig & Kum-

. \‘-'}115“1‘ is expected to emerge
\';Mﬂ_"-" Sitarged atter some pending
deals jell.

N.C.&K. is now negotialing with
key local agencies in Los Angeles
and Chicago. If mergers result,
the deals would give it major
offices in the three largest cities in
the country, and would substan-
tially increase the services it can
render clients.

Cunningham & Walsh and the
Compton agency are two others
shopping the merger marts. Comp-
ton was trying to effect a inerger
with the Kudner agency to save
the Buick account, but the arrange-
ment could not be worked out,
Alse trying to effect the same kind
of deal was Cunningham & Walsh,
which already has absorbed a
number of smaller agencies.

Buick Pattern

The importance of multiple
offices in key cities and multiple

Health Spec
For Wheaties

NEW YORK — General Mills,
for its Wheaties division, is pre-
Eunng a physical fitness spectacu-

r for sometime next June. Enter-
tainment will be emplasized on
the show, but the sports theme will
also be carried thru,

. Gt::émru:l Mills feels that the

resident s program to improve the
health of youth can hep tied in
d.iremly Wilil Wheaties to the bene-
fit of both. No talent or network
has been set.

Ford Foundation
To Aid Education

Stations’ Quality

HOLLYWOOD —— The Ford
Foundations Fund for Adult Edu- |
cation is putting together a team
of production executives to teach
production knowhow and step up
quality of telecasting at the nation's
educational stations,

The team, to consist of 10 pro-
duction men from commercial TV,
will make a swing around the coun-
try, lasting approximately six
months, visiting all of the 23 edu-
cational stations presently on the
air. Purpose is to bring produc-
tion quality of educational stations

up to a par with that on commer-

cial TV,

MONEY-SAVING SUBSCRIPTION ORDER
Enter my subscription to The Billboard for a full year
(52 Issves) at the rate of $15 (a considerable saving

services for an agensy is indicated
in the compeliion for the Buick
account  wo wof the agencies
Yyng [ur the account, Benton &
Bowles and Leo Burnett, both
would have a vastly better chance
of acquiring the billings if they
had major offlices in a number of
major cities. Burnett, of course, is
a Chicago agency with a New
York branch otfice, B.&B. is mainly
a New York agency.

What importance does TV play
in th» demands of clients for more
services? In most cases the agencies
merely select the client's vehicles
and later supervise their presenta-
tion. But clients want the secnri&
of dealing with agencies whi

have TV executives of
stature on the payroll.

Research Wanted

They also want amplified TV
research. They want different
tests and studios to assure that no
mistake is made in the selection of
properties. Such a combination
only a huge agency can offer.

Only the largest agencies can
also provide marketing, merchan-
dising and corporate media plan-
ning departments, in the patter of
the successful Me-Cann-Erickson
operation. And in addition to all
this, merged agencies usually avoid
duplication in services and thus
can provide the plus services to
clients more economically,

major

MOVING TIME

ABC Shifts Three

More Programs

NEW YORK—Mid-season shuf-
[ling continues to center largel
around ABC-TV, which next week
will move three more shows into
new slots, “Walter Winchell File,”
recently shifted from Wednesday
lo Friday, will be berthed Thurs-
day, 9:30-10 p.m., probably with
a new sponsor. Tums is reported
signing to replace Revlon on the
dramatic series,

0. S. 8. will shift from the
Thursday spot to Tuesday 10-
10:30 pm., with Bristol-Myers
buying 13 one-minute participa-
tions and the web now offering
the remaining two for sale. “"West
Point Story,” now in the Tuesday
slot, will move to Monday 7:30-8
p.m. as a sustainer, replacing the
exiting “American  Bandstund”
nighttime stanza.

The ABC sales force is out sell-
ing “Win a Million,” “It's News to
Me,” “Masquerade Party” and
other properties as potential en-
tries for the now-open Friday 8:30-
9 p.m. time. Before the temporary
Winchell occupancy of that slot,
Patrice Munsel had it; her musie
stanza now fills the Friday 9:30-
10 slot,

The Sterlings
“Jacques and Jill," a comedy

CBS Sells 2 Quarters
Of ‘Beat Clock’ Strip

NEW YORK — CBS-TV last
week sold two quarter hours of
“Beat the Clock,” its daytime strip.
One was bought by Lever Bros,
and the other by Bristol-Mvers.
The 2:30-3 p.m. program is rapidly
moving toward s.r.o. status.

Comoany

Address.

City

Send to: The Billboard, 2160 Patterson St., Cincinnati 22, O.
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series starring Anne Jeffreys and
Robert Sler]in%i arrives January 20
as a Guy Mitchell replacement for
Max Factor in the Monday 8-8:30
p.m. berth. The Hal Roach-Alex
Gottlieb production has 13 weeks
in which to prove itself. William
Seiter is directing the Ffilms.

ABC’s already-crowded drawing
boards now inclode an adventure
series starring Rory Calhoun, to be
filmed at Desilu studios, and a
new Margaret O'Brien comedy re-
placing “Maggie,” the show which
mile the rounds this fall. Pilots
on both web projects are promised
tor March 1.

Bristol-Myers, in addition to the
“0S8.5." buy, just purchased a
weekly participation in ABC’s
“Scotland Yard” and two weekly
spots in the John Daly news strip
at 7:13 pm. Sanka, which had
alternate weeks of “Yard,” will
now alternate one and two spots
from week to week.

ABC is huddling with Screen
Gems on “The Fat Man,” the
Dashiell Hammett mystery series
formerly a radio success. A pilot
will be ready February 15.

Sandura Adds Buy
On “Price Is Right’

NEW YORK —— A firm which
has had exceptional success with
daytime TV, Sandura last week
added an alternate guarter-hour of
“Price 1s Right” to its NBC-TV
order. The buy is for seven weeks,
as is the Sandura renewal of the
"Queen for a Day” alternate
guarter hour.

Spousorship of both programs is
on Mondays, giving the advertiser
a contignous rate, Hicks & Creist
is the agency.

Thurs. ‘Bandstands’
Star Radio Folks

NEW YORK —— Thursday tele-
casts of “American Bandstand” over
ABC-TV will henceforth feature
the stars of American Broadcast-
ing Network, the web’s radio sister,

The weekly stanzas of the day-
time strip, beginning January 2,
will find emsee Dick Clark sharing
the podium with Jim Backus, Merv
Criffin, Herb Oscar Anderson and
ABC singing regulars.

TV, ASCAP
Pact Near Sef
About Same

NEW YORK —— The American
Society of Composers, Authors &
Publishers” TV contract coverin
use of music on neIlwnrk and 1
stations was virtually wra u
late lust week, with En Wﬂmlnf
ing nunber of stations represented
by the all-industry TV committee
wiring in their approbation of the
terms. The deal, as indicated pre-
viously, is virtually the same as the
expiring contract.

In the case of local stations, the
music payment calls for 2.05 per
cent of time sales, less certain de-
ductions. In the case of networks,
the percentage is 2.5 per cent. It
is a lour-year pact.

A protective elanse which ex-
isted in the old network contract
has been discarded. This clause
wias designed to guarantee that
ASCAF's income in any one vear
would not fall below its network
earnings in a previous year.

The ASCAP board is scheduled
to meet Monday (30) to ascertain
whether enough broadcasters had
okaved the terms. The office of
Judge Simon Rifkind, counsel for
the committee, on Friday (27) sent
out a wire stating that the all-
mdustry TV committee unani-
mously recommends adoption of
the lerms.

Most stations repped by the com-
mittee have already given their
approval, but this wire was in-
tended 1o reach some 150 addi-
tional stations. By Monday (30)
practically total approval is ex-
pected.

Sources close to the scene stated

that talks on the matter of a com-
promise seltlement of the Song-

(Continued on page 13)

Cold Remedies
Hike Budgets

NEW YORK——More money for
cold remedies—mainly the asperins
—is beginning to be made available
by advertisers. Whitehall Pharm-
acal has budgeted an additional
$1,000,000 for its Anacin division,
some of which has already been
spent i purchasing the NBC-TV
news, Mentholatum, another cold
remedy, has bought an additional
gquarter liour of "Treasure Hunt.”

Bristol-Mvers has also made
more money awailable for its Buf-
ferin  division.  Warner-Lambert's

Anahist, however, is putting its dol-

|lars into spet TV. Vicks is also
|looking arovmd for more TV for
its Vapo-Rub.

Lost-Minute Buys
Made on Network

Football Telecasts

NEW YORK —— More Jlast-
minute sports buys were made on
the webs last week. Tums bought
the third quarter of CBS-TV's
Cator Bowl, Saturday (29). Other
sponsors of one-quarter of the
holiday football game are R. J.
Revnolds and arter Products Rise
shave cream,

At NBC-TV the networks sold
its January 12 National Professional
Football League Bowl Game to
Lincoln-Mercury, and Liggett &
Myers,

’

i

SAYS SCHERIN:
Science Fic

Show Buys
Carry Risk

NEW YORK — Anvone who
hops on the space show bandwagon |
does so at considerable risk, ace:
cording to Schwerin Research Cor=
poration. Science fiction appeals
mostly to men; the hard core of
enthusiasts is exceptionally small
fabout a fifth of the total audience)
and these fans are unusually
choosy. -

The success of proposed space:
series depends almost entirely on
their appeal to this limited, dif-.
ficult group, Schwerin finds, and
cannot be predicated on track rec-
ords of early TV shows like "Cap- |
tain Video" and “"Tom Corbett, .
Space Cadet,” which were strictly
juvenile appeal. Schwerin also .
cautions against trick endings, over-
use of scientific terms, unconscious
changes of mood in scripting and .
underestimating  viewers' EHI:JW-
ledge of impending space progress, .

Client Renews
e | i |
Ziv 'Annapolis’
NEW YORK — Ziv's "Men of
Annapaolis” was renewed for the
second year in a row by Carnation
Milk in 17 Western markets. The
buy was made for Camation for
its Albers Milling Division. '
Markets include San Francisco,
San Diego, Seattle, Portland, Ore,,
Phoenix, Ariz., and Salt Lake City,

The agency is Erwin Wasev, Ruth-
rauff & Ryan, Los Angeles.

We're Bystanders,
Says CBS in Fuss
Re ‘Game of Week’

NEW YORK—CBS-TV claims
that it is only an innocent by-
stander in the recent {lure-up from
minor league teams about the Sun-
day “Baseball Game of the Week.”
The web points out that six major
league clugz sold their Sunday net-
work wvideo rights for 1938 to
Dancer - Fitzgerald - Sample for
Fallstaff Brewing,

The network was selected by the
advertising agency. CBS-TV also
points out that the Sunday games
will be carried by 103 stations as
against 159 on Saturday. The mi-
nor leagoees” “out of business” plea
wias made to Congress against

CHBS.

‘Price’ Christmas
Pkg. Pulls Mail!

NEW YORK —— "The Price Is

Right” pulled 16,408,367 pieces of
mail in four weeks lor ils special
Christmas  "Showcase” of give-
away items. The Coodson-Tedman
audience participation vehicle has
been averaging regular mail of
2,000,000 each week.
. Both as a daytime strip and a
Monday T7:30-8 pan. stanza on
NBC-TV, “Price  has been an un-
wsual mail-puller fiom the very
start.

Timex Buys Ten
Weeks of S. Allen

NEW YORK—Tiunex last week
moved back into NBC-TV sponsor-
ship when it purchased 10 alter-
nate weeks of Steve Allen [rom
Pharmacraft.

The show is on NBC-TV, 89
p.m. Sundays. Timex was one of
Allen's early sponsors. It recently
cancelled several Bob Hope spec-
taculars.
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BC Quizzers
tart Slowly
On Trendex

NEW YORK — NBC-TV's new
7:30-8 p.mn. auiz shows have be-
un slowly, according to their
I'tendex ratings. “Treasure Hunt's”
Docember 24 ]'Hting in ﬂlﬂ' T‘:.!Eﬂdﬂ-}"
might half hour was a 9.3: its
CH5-TV competition, “Name That
Tone,” got a 8.3, while the first
balt of “Sugarfoot” on ABC-TV
recoived a 15,00 The “Hunt” rat-
Ing was an improvement over the
list rating taken of Nat (King)
L 0le its predecessor, who got a
6.9 on December 3.
On Friday (20) “Truth or Con-
" got a 6.7 on NBC, and
Miss,” the CBS-TV spec-
tecnkur, recieved a 16.3 for {ts first
badt hour, “Rin Tin Tin,” the ABC
competition, got an 11.1, The pre-
vious week, without the competi-
tion of a apeutaméla{. ]:gmﬁhghur
nsequences rated slig igher
a 77. On Dnecemi;ar 13,
= (CBS-TV's “Leave It to
an 11.5, and “Rin Tin

*
|

ERTERES T

W YORK — Having com-
leted a four-week test study in
oston, The Pulse will incorporate
in its monthly Telepulse reports the
new rating technique based on
four weeks rather than a single
week in the month.

New York and Los Angeles are
the next markets to be surveyed
this way, with all Pulse markets
eventually getting the FCW (Four
Consecutive Week) treatment.
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Pye Chairman

|Calls for Can.,

Britain Cable

LONDON—A project to sink a
transatlantic TV eabls link be-
tween  Britain and Canada was
mentioned by C. O. Stanley, chair-
man of the Pye group of com-
pamies—heavy stakeholders in the
electrical and mechanical side pf
television—at a meeting here this
week,

He claimed that easy inter-
change of radio and TV programs
between the U, §. and Canada had
done a pre-selling job for American
goods in that country, urged that
a cable link could help restore the
balance by plugging British trade
to Canadians via their TV screens,
Outside of transmission time, the
cable could be usew for telephonic
pquose&. It gould be in operation
within four years if the govern-
ments of hﬂtf:’ countries gave it a
green light.

Stanley was talking to a group
of leading Canadian manufac.urers
making & good-will trade tour in
this country.

Nufizz Plans
TV Campaign

NEW YORK—Soda pop bot-
tlers will be facing a major compe-
titive threat early in 1958 with the
introduction of MNufizz a soft drink
which comes in powder form and
can be made by the addition of
cold water. Now in fow flavors—
root beer, orange, grape and cherry
—the product will be distributed
first in Florida. National distribu-
tion is expected to be achieved by
next summer.

Spot TV is expected to take 100
er cent of the Nufizz advertising
udget. In mid-1958, however, TV

will drop back to 80 per cent of
the budget. CBS’ Jack Sterling, a
stockholder in the company, han-
dles the one-minute, 20-second or
10-second commercials which will
be slotted in kids" davtime shows.
The parent company of Nufizz is

Drinks, Inc., headed by Merill
Lindsay, a former advertising
executive,

e

NEW YORK — The new crop
of shows has brought only four
clear-cut winners to TV, according
to the December American Re-
search Burean report. Three of
them are Westerns, “Restless Gun,”
“Maverick” and “Have Gun, Will
Travel,” the other, “The Real Mec-
Coys,” a comedy.

ARB gives 23 half hours to
CBS-TV, 16 to NBC-TV and nine
to ABC-TV, with one tied rating,
among the 7:30-11 pm. we
shows, The Novembher report
showed CBS with 25, NBC with
18 and ABC with five, one slot

having incomplete returns.

Hottest races with fractions sep-
arating the three networks oceurred
in the Thursday 7:30-8 p.m. and
9-9:30 p.m. slots and Friday 7:30-
8:30 p.m., in addition to the tie
between “Disneyland” and “Wagon
Train” for supremacy “r'l::]nusﬁu}'
7:30-8 p.m.

ARB findings are in general
agreement witl. the lalest Trendex
and Nielsen reports, showing CBS
strong but down from a year ago,
ABC gaining steadily but still trail-
ing and NBC improved but see-
sawing from month to month.

Sunday was distinguished by
the emergence of “Maverick” as

WHAT TO DO

By BOB SPIELMAN
HOLLYWOOD —— The major

motion picture studios are being
faced with a serious problem in TV
production. Should they revive
old theatrical properties from their
vaults as teleseries, or is it better
to start afresh in' the TV mediom?

Charles (Bud) Barry, vice-presi-
dent of M-G-M, avers that its a
problem to which considerable
study is being given. There are
compelling reasons for using the
properties: 1) the studios own
them, therefore do not have to pay
for their development; 2) they are
supposedly pre-sold to the public.

There is an even more compel-
ling reason for not using them, how-
ever: They have been subject to
much harsher criticism than most
series, and have a high percentage
ol failures.

Warner Bros, for instance,
flunked out on both “King’s Row”™
and “Casablanca” shows, which
were continnally being compared,
unkindly with the original features
and stars. Only in “Cheyenne” did
the studio have a winner, and this
altho originally a theatrical picture,

was not the kind to leave a strong

Costs, Clearances
Still Regional Woes

HOLLYWOOD —-— Television
costs and the problem of clearing
time on network stations still re-
main the two principal woes beset-
ting regional sponsors.

rather put a syn-licated show in a
fringe period than fight network
competition in peoime time.

Burton C. Granicher, v.-p. of

MeCann-Erickson, has come to be-

John Burnham, television diree-| lieve that, except in certain cases,

tor of Standard Oil Company of
California, one of the Ffirst and
largest regional advertisers, states
that network pre-emptions continu-
ally have to be met with. Most
stations will resist such pre-emp-
tions as long as thev can, he de-
clares, but usually have to give in
eventually.

From time to time, he said,
there's been some talk about a net-
work providing a regional hookup,
but, he thinks, this was mostly “lip
service.”

Charles RBussell, wvice-president
of BBD&O, poinrs out that regional
sponsor has to whsorb a large part
of original program costs. For the
11 Western States a hali-hour show
costs $6,500 to $8,000, exclusive
of time. Owver-all, the CPM usually
runs from $10 to $15, which is
rather high, Spots are cheaper,
but are not always the answer,
since some sponsors need continuity
and identificatinn.

Time availabilities, Russell said,
have not been a problem as far as
he is concerned, since he would

spots generally do as good a job
as programs. He gives as an ex-
ample Lucky Lager, which spon-
sored “Gildersleeve” aud “Crunch
and Des” before turning to spot.
The agency fonnd, Granicher says,
that they- kept hitting the same
audience over and over again,
Spots, he belizves, provide tlexi-
bility, and enalide a sponsor to
cover a wider renge of audience.

Marlboro Buys Year
Of WGN ‘Thorne'

CHICACO — Marlboro ciga-
rettes picked up a 52-week contract
for WGN-TV's “Late News With
Ted Thorne,” Mondayvs, Wednes-
days and Fridays, starting January
6. The seg follows with 10 p.m
movie.

Purchase marks the Ffirst time
the sponsor has bought a program
in this area, previously restricting
itself to spots. Agency is Leo
Burnett,

‘Majors Seesaw on

- Old, New Material

imprint on the mind of the public,
Since then Warner's has built its
success with “Maverick” and “Calt
45," both fresh properties.

Twentieth Century-Fox has, per-
haps, been beset by more troubles
than the others. The seripts nsed
on “The 20th Century-Fox Hour”
came, to a great extent, from the
vaults, and, produced on a $100, -
000 budget, appeared unfavorably
when compared to the originals.
“Flicka” never moved faster than
a lame trot.

“Mr. Belvedere,” with Reginald |
Cardner, has received cool agency
reception because of Clifton
'WIE]JI;I'I strong association with the
role.

Screen Gems (Columbin) as the
first, and so far most successful
major in the business, has relied on
outside rather than studio proper-
ties. An exception is Bert Leonard’s
“Rin Tin Tin,” but the association
there has always been with a c]ﬁih
instead of human stars or a single
outstanding picture. The same
holds true of “Lassie.” ;

M-G-M is now finding itself in a
gimilar situation with “The Thin
Man.” “We're not being cirticized
on the basis of the TV series,”
Barry avers, “but on a comparison
of the series with six pictures that
William Powell and Myma Loy
made over a span of 15 years.”

Altho the studio will go aliead
with production of “Northwest
Passage,” based on a feature (and
the Kenneth Robarts book) this
seems to fall into the “Chevenoe”
classification. As for the [nture,
Barry feels, it mav he better not to
relv on old studio properties; or,
even, to take a property, make it
into a series, but eall it by a differ-
ent name, so that the association
will no longer exist.

BPA Appoiﬁts
Committee for
Nov. Confab

CHICAGO—EIl Henry, presi-
dent of the Broadcasters’ Promo-
Hon _Association, last week an-
nounced appointment of a 1958
steering committee and set the next
BPA convention for November 16-
19 in 5t. Louis Chase Hotel.

The steering committee is com-
posed of James Kiss, WPEN, Phila-
delphia; Gene Godl, WCCO-TV,
Minneapolis; Dawve Partridge,
Westinghouse Broadcasting Com-

any, New York, and Bruce Wal-
ace, WTM]J-TV, Milwaukee. Au-
tomatic chairman of the steering
committee is the elected first vice-
president, Chuck Wilson, WGN-
TV, Chicago.
* A high priority task of the vear
(Continued on page 9)
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Only 4 Clear-Cut Winners in
New Crop; 3 Are Westerns

master of the 7:30 slot, losing to
Ed Sullivan at 8 p.m. only by 4,
and the CBS loss of three half

hours in what was a clean sweep
for two years. Monday saw former
champs “Robin Hood,” Burns and
Allen and Arthur Godfrey succumb
to newer series, while the 9 p.m.
berth switched hands from
"Twenty-One” to Danny Thomas

Tuesduy showed the now-stan-
dard ABC Western sweep thru 9
pm., followed by a Luey-Desi spe-
cial. NBC was out of the running
all ~vening. Wednesday's startin
draw leaned toward Disney at
and stayed with old favorites all
night. Thursday opened with a
close vietory for “Tic Tac Dough.”
Thoe ABC captured onlv one slot,
its second-place scores were strong
and threatening.

Iriday had last month’s leader,
“Rin Tin Tin,” bowing to “Leave
It to Beaver” at 7:30, with “Track-
down” ekeing out a win at 8 to
give CBS six of the seven half
hours. Saturday night viewing has
become the heaviest, over Sundays,
with the No. 1 and 2 shows, “Gun-
smoke” and Perry Como, high-
lighting the evening. Euh.JTl:i:I.}* ang
Monday are NBC’s best showings:
Friday has turned into a CB
night m ARB statistics.

Something of a leveling process
is taking place from report to re-
port, in contrast to last vear's fig-
ures which almost regularly showed
CBS exceeding "he combined totals
of the other webs.

Colorcasting

Upgrade Due
At WGN-TV

CHICAGO—WGN-TV is ex-
ected to announce this week a
urther expansion of colorcasting.
The expansion “will include, it was
learned, a doubling of color equip-
ment and production of at least two
new live color programs in January,
one of them a daily half-hour after-
noon entry,

The station recently econverted
“Ding Dong School,” the daily live
kiddie strip, and “The World Is
Yours,” a weekly FHlm travelo
with live comment, to ecolar, Warg
L. Quaal, station manager, said at
the time that the move was frankly
to encowrage the sale of color sets
in order to hasten the stabilizing
ol colorcasting,

WOCGN's announcement of the ex-
pansion will follow by just a few
days the revelation that RCA Victor
has been experiencing a sharp rise
in color TV sales here for the past
six months, attributable to a heavy
promotional push on tint sets as
well as increased color program-
ming. For a six-month average,
RCA has clocked $7.45 in color
sales for every dollar in b.dow.
equipment. “The ratio ranges from
two to one in favor of color dollars
in December all the way up to 22
to 1 during the high month for
color sales, last Tuly.

Renewal Due
On ‘Thin Man’

NEVW YORK—Expectations are
that “The Thin Man™ will be re-
newed for another 26 weeks by ils
sponsor, the Colgate - Palmolive
Companv. The advertiser hasn't
been ecstatic over the ratings
which have been just fair, at
best, but feeling at the agencies is
that there's no sense trving another
property at this late date.

A decision must be made by
January 1. The show is on NBC-
TV, Fricays 9:30-10 p.m.
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Kid’s Shows
Too Costly, |
Sez Helitzer |
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Helitzer claimed that because

TV rates were unrealistic, it was
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products to seek family type shows |
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h S U. 5 Steel, (B%) ............ 313 |
“Pick Tﬂmp]g how™ U. 5 Steel, (BY) ...... .00 .. 115 9. GOODYEAR THEATER [E‘ﬂd'l'“'r 9. STUDID ONWE (Westinghouse, (BS) 3.82 ; Am I:HS] A : 16.43
Saturday on the late aftcrnuuu 9. STUDIO ONE (Westinghouse, (BS) , B.76 Aluminum, MBO) ............. 413 10, GOODYEAR THEATER ' MAY " i v
Biin 10 ALCOA (Alufiinm Co. 10. STUDIO ONE (Westinghouse, CBS) . 4.96 (Goodyear, Alumioum, NBO) ... 3.88 | 11~ CLAYHPUSE 90 (hmet. Gas
| Goodyear, KBO) ............., 3841 11, ALCOA (Aluminum (o, Good- [1. ALCOA (Aluminum Co., Kimberly, All Siate, CBS) ...... 21,14
11, GOODYEAR THEATER ¥ear, NBO) \vvvvvrevnnrennn 533 Goodyear, NBD) _............. 391
(Goodyear, Aluminum, NBC) .... 4.0% | 12. GDODYEAR THEATER (Geedyear,
12. HALL OF FAME (Hallmark, NBC) .. 6.05 | 12. TELEPHOME TIME (Bell, ABC) .... 470 Alomingm, NBC) ... ... ..... 21.56
12. TELEPHONE TIME (Bell, ABC) ... 4.56
..... 13, TELEPHONE TIME (Bell, ABC) ... 627 | 13. JANE WYMAN (Hazel Bishop, 13. JANE WYMAN (Hazel Eu.hnp
13. JANE WYMAN (Hazel Bishop, . .
Quaker, NBO) ............... 498 | 14. JANE WYMAN (Hazel aher, NBO .............. . 491 Quaker, WBO) ...............273.13
14, HALL OF FAME (Hallmark, MBC) .. 5.22 Bishop, Quaker, NBC) ......... 6.90 | 14. HALL OF FAME (Hallmark, NBO) .. 498 | 14. STUDIO ONE ﬂ‘fﬁlinqhwu IZ!.‘.] 2404
{5, WINCHELL FILE (Reslon, ABC) ...10.47 | 15. WINCHELL FILE (Revion, ABC) ..13.68 | 15. WINCHELL FILE (Revlon, ABO) ...10.00 | 15. WINCHELL FILE (Revion, ABD) ...29.77

-------

Thess listings appenr mowbere bul on bess pages. They are copyrighted by The Billbsard Publishing Company and se reproductien may be made of fhem
wlihoui The Billhoard's comseal Reguesty for sech comsen! wesl be wmubmitied o writing fo fthe publlihers of The Bilboard, 1584 Bresdwsy, New York M, N, V.
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COST-PER-THOUSAND Home, Building, General Sponsor SI"dV Due in
Analyses of Network TV Shows in Class A Time Cigarette, Tobacco Sponsors M
;_'-'*e'=M|d'MﬂrCh

Computed by Univac and based on Movember TY audience measurements of AMERICAN RESEARCH BUREAU
WASHINCTOXN — The Ameri-
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Tm cha=t Is ;h. Tn" Industry’s anly qul:ht ta the manthly por minuis of commercial fime.  These figurss TEEIJH. rlam p*:u-n'-rr k2 Tha Enllbua rd on a confidamtial basis are average nual TV coveraee studv expects
east efficizncy of Clsss A bime npetwork programa - compased diwiding mach sghow's mel commissienable time and talent casts shaw costy ety 3 52-wesk perisd. P I P
by pragram  type and  spomtar groud and broken  down by by Itz pumber ol alipcated commescial minubes apd then by 2ince many faciory other than et efficiency are imalved L III'.J.LI: resnlls i;i'l.".lll;l.hf[' 1 ['|'|ulr
audience compaiition, the Eatal pumbee af lames, men, wamen and childran wpnder In determining the woarth ol anry program to Hs sponsar, i CEES
- L & x ! w
Pach program's cosk ligured repeessnt Lhe Lpomar’s actual 18 reached during the 1mt rating period 83 determined by readers 3re urgesd t3 wibllize this material sp 2 guide yathase March, the I"”-e"ll :"F'“‘] h![lllli.l:f
v Ebat far raachilng 1,000 TV homes, men, wamsn o childeen Asgrlean Messarch  Burssn,  Astusl time and lalanl costs 'l'f'm an abspluts yardsiick In assising the relatlve walus I:'ﬂ:-h. The 1938 “A-lo-Z" Meto-
of prageais, C y P :
’ politan Area Coverage study is ex-
e

pected to eover more than 200

: HOME, BU'LD]NG' GENERAL SPONSORS markets, including all Talifornia

counlies.

__ [
- COST PER 1,000 HOMES COST PER 1.000 MEN COST PER 1,000 WOMEN COS5T PER 1,000 CHILDREMN | Stations, ALEnCies and advertis-
PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE E;rs- have been invited to help select
. 3-Mat Ave., $L91; ABC Avg., $4.54; IMet Ave., BLEY; ABC Avy., $5.28; 3-Met Avg., $3.87; ABC Ave., 4% I-Net Ave., $10.04; ABC Avg., $10.17%; - P m"“',l"Fh“ FFor each market. the
| CB3 Ava., $1.14; NSC Avg., $3.73 CBS Ave., $4.31; NBC Ave., 5446 CBS Avs., §).26; NBC Ave., §5.13 €85 Ave., 510.14; NBC Ave., 31338 | ARB will report (1) Percentage of
= = 5 L Ll " a F :
| 1. AMER. CAN (D, Edwards News, C8S) $2.07 1. PAPERMATE (Caval. af Sports, 1. EASTMAM [Ed Sullivan, CBSL ...... $1.88 1. REYNOLDS (Disneylant, ABC)......§% 1.75 ]]”:J’“-‘-" l‘*“'“!l, I_"‘ (including UHF
o B U % STEEL (Armatrong, U, 5. Steal, NBC) weeeivninrvnriineonr o 3229 | 2y 5. STEEL, ARMSTRONG [U. 5. Stesl, 2. GEN, ELEC, {Cheysnne, ARC)..... 2.57 "0 P“_fi':“'[""lf." antenna satura-
' casl ...... .21 2. AMER. CAN (D. Edwar.-n Maws, cs5 2.9 CBS) .ooouvn. N X | 3. SCOTT {Father Knows Best, NBC).. 2.98 tion}. (2) Ifﬁi':,‘;hnns I‘E{"E']‘l.-l_‘-dl in the
3. EASTMAN (4 !ullwan, EBE . 2.25 3. EASTMAN (Ed Sullivan, €85i,.... 2.43 | 1. GEN. ELEC. (5. e IheaFe- £35),. 2.11 4. UNION CARBIDE (Sugarfoo?, ABC).. 3.17 market, with percentage ot homes
4, PAPERMATE [Caval. of !nnm. I"IHI:J 2.356 3. KAISER (Moweorick, A3C). ,........ 2.4) 4, TIME (Person to Person, (B3).... 2.25 5. KAISER (Maverick, ABC)......... 3.9 able to receive each sl:ltm_ﬂ. .“'“d
5. TIME (Parson fo Person, (B5)..... 2.38 5. GEM. ELEC. {G. E. Theater, CBS... 2.65 | 5. KIMBERLY-CLARK, SUNBEAM, 4. SYLVAMIA (Real McCoys, ABC).. 3.24 [requency of viewing. (3) Stations
6. GEN, ELEC. (5. E. Theater, CBS)... 2.43 & GREYHOUNMD, POLARDID [Stave Allen, KNOMARK, RCA (Perry Coma, NBCI.. 2.34 7. GREYMOUND, POLARDID ($tave viewed most, with first and second
7. GEN. ELEC. (Cheyenns, ABCI.. .... 2.5 NBC) oovivvoiensioneansrinras 286 | 4 GREYHOUND, POLARDID (Steve Alien, Allen, BBCY .ooorveinnrsensss 1.2 | preferences, for both daytime and
8. SCOTT {Father Knows Best, NBC).... 2.46 7. GEN. ELEC. {Cheyenne. ABCY..... 297 NRCh ......... -+ 2.4 8. EASTMAN (Ed Sullivan, CBSL...... 3.76 | evening,
P. EAISER (Maverick, ABC). ......... 2.71 B. KIMBERLY-CLARK, SUNBEAM, 7. AMER. CAN (D. Eﬂw:n&s Mrn:. 9, SPERRY {Leave |1 1o Beaver, CB5l, 2.84 e E : e
10. KIMBERLY-CLARK, SUNBEAM, KNOMARK, RCA (Perry Como, NREC; 2.98 cRS| ..... . 255 | 10, KIMBERLY-CLARK, SUNBEAM, TI,"' PRV W ill update previous
ENOMARK, RCA (Perry Como, NAC), 2.77 9. U. 5. STEEL, ARMSTRONT {U. 5. B. SCOTT (Father Knows Bast, uu{ aen KNOMARK, RCA (Perry Como, N8C} 3.94 | studies by noting wvhere new sta-
11. RE¥YMOLDS [Disnayland, ABC)....... 2 84 Steal, CBS) . ....... - B. AMER. GAS, KIMBEZLY, ALL STATE i1 EAST.-KQDAK mzziz . H.lu"ria'rr tions have come on the air: whera
12. AMER. GAS, KIMBERLY, ALL STATE 10. TIME (Person o Person, CBS).... 3.21 " ihi ! ABC) i co-ve 425 thare have been shifis i A
x ayhouse 90, CAS. renaa. 159 » i wen shilts in networ
(Playhouse 90, C8S5) 208 | 11. AMER. MACHINE (Bawling Stars, 17 GEN. ELEC. (G. £, Theater, CBS).. 4.42 Ffiliation. tow ation and
13. GREYHOUND, POLARDID (Steve Allen, ABLY ..y ,oxe 343 | T0. RCA, SPEIDEL [The Price PE':I" 13. SHEAEFER. (I Lowe Lucy, CBSS.... Jo2] AUTIAEON, OWET Operaibion
[} L SR e T R YL 297 | 12, UNION CARBIDE (Sugarfaat, ABC). 3.44 L - 278 | j4. CHEMSTRAND, ROYAL McBEE mnh other changes.
14. RCA, SPEIDEL (The Price Is Right, 13. SCOTT (Father Knaws Bast, NBL).. 375 | 11 RCA (George Gabel, Nnr:h.... . 2.79 NBC] ..... 5.05 Yiald wiork 16 schodiled for Tita
MBL) i iiivesa 302 | 14 STATE FABM (Red Barber, NBC).. 391 | 12, KAISER [Maverick, ABC). _......... 280 | 15. RCA, SPEIDEL (The Price Is Right, : I ']': Fel t!t
I5. ACA [George Gobel, NBC), .. ....... a2.13 15. RCA, SPEIDEL {The Price I3 Right, 3. RCA (Eddie Fisher, NBCI..... i Em 1 e e R R S 545 Jannary and early Febroary, the
15, UMION CARZIDE (Suparfont, ARCY. .. 3.13 1 L S, .- Sy 3.02 T4, GEM. ELEC. (Cheyenns, ABCH, ..... 104 l4 RLA (George Gobel, MBC)........ 5.d44 ARB notes, ancl nt‘clt' for station-
17, ARMSTRONG, U. 5. STEEL (Circle 15. RCA (George Gobel, WBCL...... 392 15. TOMI {Godfrey's Scouts, CB3l.... 3.08 17, RCA (Eddie Fisher, NBCL........ 600 |selected markets wounld have to be
Theater, C851 ....vuauaiin pE . 215 | 17, AMER. GAS, KIMBERLY, ALL STATE 16, SCOTT (Gisele MacKenzie, MBC).... 2.11 | 18. HALLMARK (Hall of Fame, NBC),, &.45 ¥ H e wsitlt
18, RCA (Eddie Fisher, NBO). ... . 0u... 220 {Playhouss 90, CAS). 411 | 17 ARMSTRONG, U. 5 STEEL (Circle 19 PRUDENTIAL {(Twentieth Century, recei 'f'ﬂ by Il’"{]iml‘;g .B' 1{ E‘I&f | I:
19. SINGER (The Califarnians, NBC}..... 3.41 18, SCOTT (Gisele MacKentie, NAC)..., &.18 Thamer, CBEY o s 1.13 2 ) [ S e T P A F e .49 | 1€ Lo be avalable by mid-March.
20, SCOTT {Gisele MacKenzie, NBC).... .49 | 19, SINGER (The Califarnians, NSC).... 4.25 | 18, SINGER (The Cafifornians, NBC'.... .53 | 20. U. 5. RUBBER (Navy lea, ARCY.. B.00|The “A-to-Z's” will be partially fi-
21, TOM! (Godirey's Secouts, (BS)...... 355 | 20. RCA (Eddie Fisher, MBC) .. ....... 4.26 | 19, SHEAFFER {I Laove Lucw, C85)..... 357 | 21 SCOTT (Gisele MocKenzie, NBC).... 813 | nanced by adverlising agencies.
21. SYLVANIA (Real McCoys, ABC)..... 3.49 | 21 REYNOLDS (Disneyland, ABC)..... 430 | 20, UNION CARBIDE (Sugarfoos, ABC).. 348 | 22 AMER. CAN (D. Edwards News, ‘Station rates range up to $350 per
21, EAST.KODAK (Orzie & Harriet, ABC) 371 | 22. ARMSTRONG, U. 5. STEEL [Circle 71, WESTINGHOUSE (Studio One, C85.. 3.32 CRSY ... . B8] I it _‘ ; T
24, SHEAFFER (I Love Lucy, CBS)...... 372 Thester, CBS) . .viveeebcnineins . 450 | 22, GOODYEAR, ALUMINUM (Goodyear 23, TON! (Godfrey's Scouts, CBS).. g.43 | market or county regquested.
£5. WESTIRGHOUSE {5twdio One, [B5).. 374 23, PRUDENTIAL (Twenfizsth Cenfury, Thester, MBLY . vrswese jrrannenas 3388 24, AMER, MACHINE (Bowling 51'ir.'-.
25, ALUMINUM, GODODYEAR (Alcoa Play., 2 [ IS e 470 | 23. PAPERMATE (Caval. of Sports, NBC, 3.91 ABC) ... 8.59
71 . 384 | 24. GOODYEAR, ALUMINUM [Emmr 23, ALUMINUM, GOODYEAR (Alcoa Play., 25, W'MSON, DICKILE .;u.umr, Misie WSBT CEIEb rates Sth
27. GOODYEAR, ALUMINUM (Goodyear Theater, NBCI ...... . 473 NIE) e 4 1.91 i s e e . b
Theater, NBCI ... ............... 401 | 25 SYLVANIA {Real McCoys, ABC) 480 | 25 EAST.-KODAK (Omie & Harciet, ABC) 3.92 | 26. RCA (Tic Tac Dough, NBC). .. 11.00 AI‘II‘IL w“h TDF ShEWE
; 23. STATE FARM (Rad Barber, NBC).... 4.04 | 26. WESTINGHDUSE (Studio One, (85, 4.96 | 25 SYLVANIA (Real McCoys, ABC).... 3.93 | 27. SINGER (The Californians, NBCL... 11.85 i .
29. AMER. MACHINE {ﬁuwllng Stars, 28. EAST.-KDDAK (Oreie B Harrief, 27 REYNOLDS (Disneyland, ABC)...... 3.94 | 23. GODDYEAR, ALUMINUM [.l.l:u- CHICAGCO——The country’s old-
30 :giﬂ't Dough, NBCH........ :,:H 28 ;:ELFF'EP'. T Love Lucy, €85, ... ;gg 2 ::!5& e 48 | 20 ;?ﬂ, dr;alc-h.__.r L :Eﬁ est UHF station, WSBT-TV, South
1 e {ac l;u.lg rI ......... " opya Lucy, 2 R - e 5 elepnanea 1m:, - i . ; -:'p . v e 1=
1. PRUDENTIAL {Twentieth Cenfury, 29. GOODYEAR, ALUMINUM [Alcoa Play., 29, ACA (Tic Tac Dough, MBCI....... 421 | 30 PHILLIPS (West Paint, ABC).. 14.70 Lil“'dl' Ind., T‘“ 5 'Id 1|t5 %n‘h l‘“:ﬂtl
(417 vee 4.53 NBL) ..... 533 | 30, CHEMSTRAND, ROYAL McBEE (Sally, 31, ARMSTRONG, U, §. STEEL 1[in:|e ay last week with the happy dis-
32, BELL TELEPHONME (Time, ABC)..... 4.56 | 30. CHEMSTRAND, ROYAL McBEE (Sally, T R e R e .. 425 Theater, CBS) ... . 15.08 | covery that ARB credited it with
31. SPERAY [Leava It to Beaver, CBS).. 440 |.  MBCI ...... 539 | 31, BELL (Telephone Time, ABC)...... 470 | 32. TIME (Person to Person, CBS).... 15.2¢ []H:. lup 11 shows and 15 of the
34, CHEMSTRAND, ROYAL McBEE mllr. 31, TONI iﬁgdft:rys smu tas 552 | 32, W'MSON, DICKIE (Country Music 33, U 5. STEEL, ARMSTRONG (L. 5-_ 20 in a Uhree-station m.:ant"l‘.
RO o i nme AT 32, RCA (Tic Tac Dough, MBC)....... 5.65 Jib.,  ABDY ..., AL S PR S Steml, CBS} ...iia, vean 1643 ] L.T'Hl" WSBT ; CBS afil
25, PHILLIPS [West Point, ABC)....... 519 | 3% WMSON, DICKIE (Couniry Music 33. HALLMARK (Hall of Fame, NBC/.. 496 | 34, PAPERMATE (Caval, of sp.um, il - vt 31 LaBhy A,
34, HALLMARK (Hall of Fame, NBC}... 5.22 Sl Y T e . 578 | 34 BULOVA (Frank Sinatra, ABC)...... 5.05 NBD) ...... coeees 1685 [ opposed by WNDU TV f.‘JEE},
37. U 5 Eua!:l (Havy Log, n.:ai:'l. . 4 | | a4, HALLMARK (Hall of Fame, N&C), .. &.05 15. SPERRY [Leave It to Beawsr, [85).. 5.4] 35, BULOWA trmnt S-era Milﬂ ..... A5 [ qane WSIV-TV f-‘iHC},
33. WMSOM, DICEIE (Cauntry Music 34, U. S, RUBBER ([Mawy Log, ABC)... &.05 36, PHILLIPS {West Poinf, ABCI. . ..... 5.53 16, AMER, GAS, KIMBERLY, ALL STATE .
ot MY o e s 5.35 36. BELL (Tefephone Tima, ABC). .... 627 | 37. PRUDENTIAL (Twentietn Century, {Playhouse 90, CBS)............ 2L.1&

— . — —— CHANNEL 12 IN
CIGARETTE & TOBACCO SPONSORS HAVANA TO AIR

IE— — ==
COST PER 1,000 HOMES COST PER 1,000 MEN COST PER 1,000 WOMEN COST PER 1.000 CHILDREN | INJ COLOR ONLY
PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE PER COMMERCIAL MINUTE PER .COMMERCIAL MINUTE e 3
3-Net Avy., S140; ABC Avy., $4.70; 3-Net Avg., $4.94; ABC Avg., $6.84; I-Net Avg., SB.65; ABC Avs., 1.79; 3-Mzt Avg. §10.19; ABC Ave., $33.44; : HA\ ‘I":?.”\ e The world's
CBS Ave, 5157; NBC Avg., $3.44 CBS Avg., $4.81; NBC Avy. $4.76 CBS Avg., $3.84; NBC Avg., 51.43 CBS Avg., $9.07; NBC Avg., $7.53 first TV station to operate
1. L&M (Gunsmoke, CBS)............5072 | 1. L&M (Gumsmoke, C8S)........... $175 | 1. L&M (Gunsmoke, €85)..........% 1.58 | 1. R 1. REYNOLDS (I've_Go? & Secret, r“']“"“E'hr :;‘ color ﬂ“_*]'“ l';}’::;‘
2. R. 1, REYNDLDS (I've Got & Secret, 2. AMIER. TOB. (Welli Fargn, NBC|.. 208 | 3, R, J. REYNOLDS [I've Got a Sacrel, CBS tovsiiniiininisiiiinen Bildm)  leoleo s Blb I 2 :
CES! ... — 1.75 1. R. t}. REYNOLDS (People Ara Funny, 54 o . 180 | 2. AmER. ToB. (Wells Fargs, NBC)... 2.5% '\ Fhmr:!'l{n]{i'[ 12 w thhE' uEu the
, MBC) ..... . . i IV onIrs
Y. AMER, TO3. (Welli Fargo, NBL). .., 1.87 , 3. R, 1. BEYMHOLDS tPenﬂle Are Fuﬂ'u-, 1. R, L. REYNOLOS (Peaple Are Funny, -I.'||I:'1 or U conseculive
d, R i REYHOLDS [Pﬁ-ﬂplu Arg F|_lnr'|||. * ErrE:IIH EL.ES;‘I I"TISIJIH _l:ial_fdlﬁ_alr:&:;_. 2.98 b e e e et RSP 1 1.57 BB i mi b o il i e i e 2.5% .l:l;'“]l!r_ I-rl:l!]] ﬁ :]__ITI', Lia E i,
3 MBE) ........ . 2,04 5. R. ). REYNOLDS (I've Got & Secret, d. AMER, TOB. (Wells Fnrq-:l. NRL). .. 2.02 4 LAM  (Gursmoke, CBSf.......... 2.93 entirelv in  multichrome.
5. BROWN & WMSON m Edwards RN i . 260 | 5. P. LORILLARD (364,000 chun-_-n;u. 5. AMER. TOB. :E‘Iru}c‘kimw:, :Ea“:i':'islj ;3? The staion, of which Gas;j
Mews, CBS] ..... . 207 6. P. LORILLARD ($54,000 thauenqe. CBS) ... . In 4. AMER. TOB. [Bachelor Father, : : arein i esident an
§. P, LORILLARD {$44,000 ﬂm”tﬂ:ﬂﬂ, B3) ... . 315 | & BROWN & W'MEON (0. Edwards 7. R. §. REYNOLDS {Phil Silvers, CBS] 2.77 ﬁf" 11 “'““fl!ij IS F']’ :d l6s gt
B85} ...... .. 278 7. AMER. TOB. [lack Benny, CBS)... 3.42 News, CBS) ..... 255 | 8. AMER. TOB. {Jack Benny, CBS)... 3.89 BRI, Ne DU Bty o
7. BROWN & WJ-'IEEIr- -:TIE Lmaup, 8. AMER, TOB. [M-5quad, MBC)..... 3.83 7 PHIL. MORRIS [Flp.rhr;un- +:H:|| [55:- .59 2. R. 1. REYNOLDS {Mr. Adams & Eve, ’ r.lll|}r tor E_-nlerlatnmenl shnws,
CBS) ...... . 2.87 9. LAM (George Gobel, NBC)....... 192 B. LEM (George Gobel, NBC). . 27 CBS) ... 5.02 but also for news and remote
8. PHIL. MORRIS (Plashouse 90, :ns: 295 | 10. PHIL. MORRIS (Playhouse 90, 9. BROWN & W'MSON (The Lineup, 10. R. 1. REYNOLDS n:l-urhnur Master, pickups, such as reports.
9. AMER. TOB. (lack Benny, CBS).... 3.05 CBS) ..., . A CBS) ..... cessva T8I & R . SM0) 6 I" flia - mew patlers ko
10. R. J. REYNOLDS {Bob Cummings, 1. R. 1. REYNOLDS (Bob Curwrings, 9. LAM (Eddie Fisher, NBC), . . 281 | 11 L&M (George Gobel, NBC).. . 5.4 i e B Y
T S e A NOCY ovinosi . 418 | 11 R L REYNOLDS (Bob Cummings, 12. LEM (Polly Bergen, WBC).. . s5531| features will be a daily "New
11, L&M (Ceorge Gobel, NBC)........ 313 | 12. BROWN & WMSON (Ths Lineup, NBC) ..... ... 285 | 13, AMER. TOB. (M-Squad, NBC)..... 5991 York Beport.” Jose A. (Gabby)
12. AMER. TOB. (M-Squad, MBC)...... 3.17 i . A U 418 12. AMER. TOB. [JB':H: Eenmu cas). . 297 | 14. L&M (Eddie Fisher, NBC)........ &D1 Quintero has en ﬂp'[m]ﬁtf[l
13. L&MW (Eddia Fisher, MNBC)........ 3.20 13, PHIL. MORRES qﬁumu._mn MNRC)... 425 13, PHIL, MORRIS [Suspicion, HEE] 313 15 R. ). REYNOLDS [Bob Cummings, aneral tativ and
14. PHIL. MORRIS {Suspicion, NBC).... 3.20 | 14 LEM (Eddie Fisher, NBC)........ 426 | 14. AMER. TOR, (Bachefor Father, A5 3.14 T e SR MRt S e, v ] REUEREE - CepREREniatve
15. AMER. TOB. (Trackdown, CES)..... 338 | 15 AMER. TOB. {Your Hil Parada, 15. AMER. TOB. (Your Hit Parads, 16, LAM, (Dragret, NBC)............ 734 New York correspondent for
14. LEM {Dragnet, NBO).. A . 344 NEE) .....- .. 435 HBE) ooiiiecinnnssaransansnass 331 | 17 BROWH & W MSON [rhu Lineup, TV Channel 12
I7. AMER, TOB. (Bachelor Father, CB5). 3.50 | 16. AMER. TOB. (Trackdown, CBS). 435 | 14 AMER. TOB. (M-Squsd, NBC)..... 3.35 8% ...... . 756
18. AMER. TOS. (Your Hit Parade, 17. AMER, TOS. {Bachelor Father, C85) 437 | 17. L&M (Dragnet, NCj, T 350 | 18, BROWN & WMSON (D. Edwards "
5 P N e DT 368 | 18. LAM (Dragner, NBC). . 440 | 18. PHIL. MORRIS (Mike Wallace, ABC) 1.51 M, CRY) . s e 8.25
19. PHIL. MORRIS (Mike Wallacs, ABC) 3.70 19. PHIL. MDRRIS (Mike WEIFIH‘. AEEI 4.54 | 19, LAM (Club Dasis, NBC)........... 344 | V9. P. LORILLARD (Court of Last Resort,
20. R. ). REYNOLDS (Mr. Adams & Eve, 20. LEM (Club Dasis, NBC). . cee.. 468 | 200 AMER. TOB. {Trackdown, (BSI... 3.3 MBEY i i diasavans SR
EB5) oovoonsoiiiniiierennresene 379 | 21, R 4, REYNOLDS (Phil Silvers, CBS} 5.45 | 20, R. J. REYNOLDS (Mr. Adams & Eus, 20. AMER. TOB, (Your Hit Parade,
21, LAM (Club Oasis, MBCH.......... 394 | 22, P. LORILLARD [Court of Last Resori, CBS) ... 333 B i N e A 2.2
23, R, 1. REYNOLOS (Phil Silvers, CHBS) 3.8 NBC) ..... 550 | 22. P. LORILLARD (Court of Last Resar, b 21 LEM (Club Oasis, NBC) o.uvveeees . 237 ualit
21. P. LORILLARD (Cour! of Last Resort, 23, R. J. REVNOLDS wr Adams & Eve, [ o O UV 410 | 22, L&MW (Frank Sinatra, ABC)...... « .12 _ q
MBL) .. 3 e w .30 EBS) ...i.. &.18 23, R, J. REYMNOLDS [Phil Silvars, {us' d4.73 23. PHIL, MORRIS [Suspicion, NBC). .. 20.73 film shuw tor
24, R. ). REYNOLDS [Harbour Murer 24 R. ). REYNOLDS fHarbuur mmr, 24, LEM (Frank Simatra, ABC)....... 505 | 24. P. LORILLARD (%64,000 Challenege,
S ...... reraes AT BS) ..... verense &30 | 25 R. ). REYNOLDS (Horbour Master, CBS) vovrrnnroenn R, 21.02 Every Product,
13, L&M [Frank Srlah'-.*.. ABC} s 371 25. L&M (Frank Sma!rra AH-:‘.. PRI 5 | 1 - R e R o ain (55 25 PHIL. MORRIS (Playhouse 90, [B3] 21.15 E"Eff Mﬂrkﬂt
These listings appear nowhere bul on these pages. They are copyrighted by The Billboard Publishing Company and mo ceproduciion may be made of !ll-"- E H d ,I,
withou! The Billbpard's consent. Requests for such comsen! most be submitted In writing to the publishers of The Bilthoard, 1764 Broadway, New York 36, N, Y. \‘EI"" u EE

COMING COST PER THOUSAND ANALYSES: Next Week: Household cleanser and Polish Sponsors . . .

Toiletry and Toilet Goods Sponsors,

| i m m

QRF3-Q8U-DWO

QtficeEs ia ;
pringipal eitisg ©
" 1r|r-;|u.|!:-‘l-]-|,l! the

m  United Stales
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BIG BUYERS SCARCE

Stations Wrestle With Sales
Problems on Half-Hour Shows

By BOB SPFIELMAN

HOLLYWOOD — TV stations
are having problems selling their
half-hour shows. Spot business is
Eneraﬂ'y good, but the half-hours

package form aren’t moving.

The eomplaint is a chronic one
up and down the West Coast. Tt
may reflect itself m fewer purchases
of syndicated programming next

seasan, and has already led to an|]

unprecedented features boom.
What has happened, both station
sales managers and ad agency men
zgree, is that television prices have
ene so high that m;}y the best
ledd sponsors can afford to buy
a half-hour program, Others have
been reduced to an alternate week

hard hit, with many small sponsors
going back to radio.

In Los Angeles, for instance,
KTTV, which lor the past two or
three vears has had its nighttime
schedule practicaily sold out, finds
itself witﬁ 12 syndicated shows
either half-sold or bought on a par-
ticipating basis dvring prime hours.
It has had one property, “Casey
ones,” on the shelf for three
months for lack of a buyer.

KTLA, which invested heavily
in half hours for this fall, sustained
some of them for a while, and fi-

basis, while the great majoritv are
sticking to or are revertin
Loeal business, especially, has been |

3 YRS. AT ZIV

Budget Rise:
8to12.5 to
$16 Million

NEW YORK—DProduction bud-
get expansion from $8,000,000 in
1956 to $12,500,000 in 1957 was
anneunced in a vear-end report
by Ziv Television Programs, with
1958’s figure set at $16,000,000,
The increases reflect rising costs
as well as expanded activity. Ziv
notes 1957's chief points as “a
boom in the international market,
an increase in multi-market sales
and emphasis en location filming.”

Sales in gross dollar volume for
all Ziv divisions rose 53 per cent
above 1956 levels. Responsible for
the increase in domestic sales, ace-
cording to the distributor, were
the extension of line-ups by re-
gional advertisers, a willingness to
pay higher prices and bigger ap-

opriations for spot advertising.

yndication sales were up 57 per
cent, with multi-market sales up
73 per cent.

Ziv Economee scored an 83 per
cent ad;;mr_'u over 13'5; vear via
“increased pepularity of strip pro-
gramming.” Ziv also made ﬂllJ:I.'EE
rpetwork sales in 1957, against one
the previous year, “Tombstone Ter-
yitory,” Harbourmaster” and “West
Foint Story.” The international di-
vision reported a 120 per cent
sales rise, with every TV nation
outside the Iron Curtain carrying

to spot. |

& ZLiv property,

Labor Huddles
May Up Coss
For Commercials

HOLLYWOOD — "Production
costs of entertainment film will
hold fairly steady; production costs
of commercials will probably go up
slightly. This appears to be the
outlook for 1958 on the basis of
labor negotiations pending.

Only one pact, that with the
Screen Directors’ Guild, terminates
in the entertainment production
field next year. SDG pact is up

'ﬂé}lril 13, and discussions will prob-
a

y begin the middle of January.
Neither side, eithes SDG or Alli-
ance of TV Film Producers, ap-
pears to be too concerned about
talks, with prospects good that new
contract will be settled upon with-
out much fuss.

SAG contract on eommercials
also ends, and new pact, following
past precedent, will be primarily
negotiated between actors and
agencies in New York. SAC will
ask for some revisions in present
residual pay and will probably go
light on actual scale increases, One
interesting problem which ma
arise: Jurisdiction over tape, SAG
claiming that it has control over all
production now occurring at net-
work facilities.

This same tape problem is likely
to come up when the Alliance starts
talks with the International Alli-
ance of Theatrical Stage Employees
on & new contract next fall (the
present  one ires December,
1958). At the networks IBEW and
NABET presently have control of

tape,

nally settled on selling spots in
most. KH]-TV is largely in the
same position. The highest rated
syndicated program in Los Angeles
only has a regular sponsor alternate
'“.-'EE'I{H.

Because features cost relatively
less and are more Hexible as far
as spot fpim‘:emenl is concerned,
buying of theatrical pix has soared.
Norman Louvean, gmgrﬂm direc-
tor of KRON-TV, San Francisco,
explaing it this way:

Up to about a vear ago the sta-
tion ];md a 10-10:30 strip of syndi-
cated film. Each half hour cost
him about $1,000. He switched
to features. A 90-minute feature
costs about $1,500 to $2,000. Not
only does he have unlimited run
of the feature, but, by rotating
spots. he can sell 1% hours of spots

at the 10-10:30 rate card. He
comes out ahead all the way
ﬂ.l'ﬂl]l'l'l:l.

What has happened, of course,
is that feature prices have kept
Sacﬂ with feature demand (and a
ecrease in supply). Asking price
im San Francisco for the NTA
Champagne package was $5,100
er picture, as against a previous
EE,SI.EI—SE,T{IU top. In Los Angeles
the last UA package was being of-
fered for $12500 per pic, as
against a previous $8,000 to 58,000
top.
(Part of the increase also stems
(Continued en page 8)

Williams New
ABC V-P for
Syndie Sales

NEW YORK — Phil Williams
has been named veepee for syndi-
cated sales by ABC Film Syndica-
tion. The former Eastern spot sales
manager for Ziv-TV takes over
January 6, replacing Don Keamey,
who has resigned to join Corinthian
Broadcasting. Keamey's other
duties, however, have been splint-
ered off for future assignment;
they include theatrical and over-
seas sales.

A report printed n The Bill-
board last week that Robert Mar-
cato had become manager of day-
time sales at ABC-TV was in error.
Marcato continues as Eastern sales
manager for ABC Film Syndica-
tion,

This has become Fairly evident
ing field so far,

Second is Desilu, with eight

half dozen each week:

Llovd Nolan and Paula H

PRODUCERS’ RANK ABOUT PAR
ON NUMBER OF NEW PILOTS

HOLLYWOOD—Number of pilots being turned out by
different companies will probably be a
tionate to amount of production these studios are now doing.

roximately propor-

from developments in the pilot-

Leader again this season appears to be at Revue Produc-
tions, which is aiming to shoot a dozen or more new shows.

to 10 on the drawing boards.
pfﬂnning a

Sereen Gems has six to eight, with €BS and NBC

Revue Productions—Moved ahead with two new shows,
Adventures in Danger and Illegal Entry. “Adventure,” an ac-
tion anthology, will have Iﬁumﬁn Revnolds in the host role.

ill have been signed as the leads in

“"Entry,” a cops and robbers drama.
Four Star Productions decided to go ahead on a new
Jeannie Carson series. Charley Isaacs, who recently resigned as

on the new series.

producer of the Giselle MacKenzie Show, will act as consultant

CBS-TV is negotiating with Jeanne Crain to play the lead
in Guestward Ho! adaptation from the Patrick Dennis novel.

‘ALICE’ TO THE LIST

NTA Finishes Fall
Offerings With Buy

NEW YORKE—With the acqui-
sition of “This Is Alice,” from Des-
ilu, MNational Telefilm Associates
virtually completed the roster of
properties it will offer sponsors on
its fibm network next fall. The
other two half-hour series, now
in production, are “Man Without
a Gun,” starring Rex Reason, and
“How to Marry a Millionaire,”
which features Merry Anders, Lori
Nelson and Barbara Eden. “This
Is Alice” stars Patty Ann Gerrity.

The other major property around
which NTA network programming
will be built is a new group of
20th Centurv-Fox films designated
for networking. No titles have
been released, but a group of such
features has just been released to
NTA, which is getting ready to
pitch for a renewal from its cur-
rent sponsors of “Premiere Per-
formance.”

Slotting Unknown

How NTA expects to slot the
properties on its web is not known.
Whether, for example, they will
all be programmed on one evening

WBBM Pays 100G for
G-K’s ‘African Patrol’

NEW YOBK —— Cross-Krasne
has sald its “African Patrol” series
to WBBM-TV, Chicago, for a re-
ported price in excess of $100,000.
The sale follows on the heels of
Storer Broadcasting and General
Teleradio deals which put the ad-
venture show in Cleveland, De-

MORE “tidewater virginia

“ VIEWERS WATCH WAVY-TV

CHANNEL

From 3 to 10 p.m., Monday through Friday
| than any other TV station in the area

troit and Atlanta.

*Serving Norfolk, Portsmouth, Newport News and 42 Counties in Virginio and North Carelina

nov®13-19 arb

has not been decided. NTA execu-
tives are getting ready, however, to
make their final plans, and then
they will start pulling the entire
operation together for the 1958-
'59 season.

Meanwhile, NTA last week
moved to new and enlarged quar-
ters in the Coliseum Tower, New
York City. It also named Pete
Rodgers its sales manager for its
West Coast division.

17 2 Stations
Carry ‘Silent’

NEW YORK — Coverage of
“The Silent Service” looks to be
greater than seven out of eight
nighttime network shows, reach-
ing 97.2 per cent of U. 5. homes
with a line-up of 172 stations,
The second Nielsen report for No-
vember lists only seven out of 130
web shows which reach more mar-
kets.

“Silent” has an average andience
of 77 per cent adults, according
to American Research Buoreau,
Sponsors are almost exclusively
tobacco, brewery, oil, automotive,
pharmaceutical and  institutional.
Production on & second set of 39
stanzas begins next month,

‘Shock!’ Still
Pulls Ratings

NEW YORK — “Shock!” con-
continues its healthy rating course,
according to November American
Research Burean figures. Im Tulsa,
Okla., the horror package scored
a 21.9 at 10:30 p.m. against 6.2
and 8.3 for competing feature
fitms. In the same market, the
midnight half of the double fea-
ture earmed 15.5 against 45 and
4.0.

Late programming gave the
Screen Gems entry a 1.8 victory
in Youngstown, O., at 11:15 p.m,,
while in Houston it led with an
8.2 at 11:30 p.m. and in Honolulu
it scored a 17.0 against combined
opposition of 9.1 from three f:rlv::lﬂ!l-r
stations. In Peoria, I, “Shockl
drew a 7.8 with a starting time of
12:45 a.m.

BERLIN—Paul Gordon, vidpix

a production company here to ac-
cammodate U. S. firms shooting in
Europe with staffs and' studios, as
well as co-production deals. Gor-
den, who will alse serve as Euro-
Ipean rep for several syndicators
and feature film owners, resigned
as director of Ewropaeische TV
Geselschaft, Continental packag-
ing outfit, fast month,

pioneer for German TV, has formed
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KETV Heads Omaha
Mkt. With Live Stress

OMAHA — KETV has moved
to a dominant position in this mar-
ket in two months of telecasting
via heavy emphasis on local live
programming. Bucking the three-
year trend away from this low
rating-getter approach, the ABC-
TV afliliate found high American
Research Bureau figures for No-
vember, as well as good will and
community spirit, resnlting from
the “daring”™ policy.

The new station took 112 quar-
ter-hours against 92 and 90 for
the older opposition in all direct
competition time periods, accord-
ing to ARB. It's pushing the fact
that KETYV "“is the first station here
owned by Omaha people,” stress-
ing “localized versions of national
and international news” and ac-
venting sports shows both in its
studios and by remotes in the
Omaha-Council Bluffs area.

Eugene S. Thomas, KETV gen-
eral wanager, reports tremendons
mail pull for eivie one-shots, such

a5 a camera tour of new build-
ings under construction. “The
great majority of our public service
shows are sponsored,” savs Thomas,
“They're appealing commercially to
local advertisers, because they're
aimed at everyone rather than re-
stricted groups like toddlers, ex-
pectant mothers or farmers.”
Programming against existing
patterns in the market, Thomas and
staff (average age: 29) came up
with first-run feature films at 1
p.m., news at 11 p.m. (considered
very late heretofore), local wres-
tling and live rather than syndi-
cated devotional strips. “This is a
market where Guy Mitchell draws
a 19.8 ABRB to lead its slot, where
the population grows by 20,000
each year far above the national
average, where the public loves
studio - originated stanzas,”  says
Thomas. “You can't follow the us-
ual programming pattern here,
Future plans include network
originations from Omaha, in-

COMMERCIAL CUES

A 30-minute “industrial film"
showing the production facili-
ties, equipment and manpower of
Warner Bros. Studios was com-
pleted this week for use in sales
presentation by WB-TV Com-
mercial and Industrial Film, Ine,
The spokesman in the film is
Jack M. Wamer, who heads this
division of Warner Bros. Pic-
tures. The black and white film
will be shown thruout the coun-
try to agencies, industrial execu-
tive groups and prospective
clients in the field of TV com-
mercials and industria. films.

Under the supervision of Jack
Warner and Walter Bien, execu-
tive in charge of production,
WB-TV _Commercial and Indus-
trial Films, which began just 14
months ago, has already con-
tracted for, and has pendin
business totaling approximately
$5,000,000,

Ralph Story, $64,000 Chal-
lenge” emsee, has been set by
agent Harold Jovien thru J. M.
Mathes to do a serie of filmed
commerciale for Canada Dry. In
New York, the commercials will

American Clients
On Australia TV

NEW YORK—Pepsi®ola has

bought “Cunsmoke,” Lever Bros.

has ght “Amateur Hour,” Len-
theric has bought “Meet the Press,”
Coca-Cola has bought “"Mickey
Mouse Club™ and General Motors
has bought “Wyatt Earp.” They're
all 52-week Euﬁ sponsorship net-
work buys—in Australia.

Reps and execs of U, S, firms
battle sponsor confusion on the
Melbourne-Sydney circuit, with al-
most 100 syndicated [ilm series re-
ferred to as “network shows™ in
Australia. And every international

advertiser sponsors a show there
different from its U. S. buy.

have a limited holidayv run on
the “Tonight” show. Additional
negotiations are now going on
for Story to be featured in all
of Canada Drv's TV plans for
1958,

Allen Swift is portraying
Santa Claus on a TV film com-
mercial for M&M Candies. Co-
incidentally the film is shown on
the WPIX, New York, “Popeye”
show on which Swift serves as
live emsee, However, the mop-
Fc{ audience is not aware of this
act.... A novel instrumental
Coca-Cola spot campaign which
features a guitar played at three
different speeds in one spot is
now being re-orded at UE?I:E&
sound Studios for MeCann-
Erickson. This unusual cam-
paign, which ties in with the
slogan, “Coca-Cola puts you at
your sparkling best,” will debut
in January on all major nets.
According to producer Chet
Gierlach, this ' the first time
such novel instrumentation has
been attempted in the jingle
field. To achieve the effect, one
track is played at normal speed;
the second track at a Jﬁer
speed, which raises the tone two
octaves and still a third track
four times as slow as the First,
with a rise of four octaves, Two
voices accompany the insteu-
mentation.

Doun Morrow has been set by
Max Factor as the commercial
announcer on the “Polly Bergen
Show.”... Paul Taubman and
Henry Morgan: aree duing com-
mercials for Hoffman's bever-
ages. . ., Jack Ruggiero, formerly
film editor for MGM, has been
named chief film editor of Law-
rence-Schniter Productions, Hol-
lywood. . . . Cene Haleton,

ative supervisor of Crantray-
Lawrence Animation is in New
York for client conferences.

L]

n TIMES
~SQUARE:

ﬂ'ﬂl E FI“I 1“ ‘ AI"I ﬂllij'
or all day Sundays & Holldays

al the Hippodrame Garagas
{om the carmerl

MOT DMLY WHILE YOU DINE
BUT ALL KIGHT
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coalobretion cobes oa fhe Rowns
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Rosoffs

RESTAURANT

147 W, 454 8 JU 2-8200

NEW YORK CITY

SRA Adopts New

Contract Forms
NEW YORK — Station Repre-

sentatives Association, Inec., has
adopted a new standard form to
confirm broadeast orders and to
serve as contract between station
and ad agency, Tho agencies may
continue to issue separate con-
tracts, SRA is supplying unlimited
copies to reduce the paper work
in handling of t H£"[‘1‘|‘.l'5il'lg.

Confirmation forms to precede
contracts are also being distributed,
SRA says the new forms will re-
duce errors and save thousands of
clerical hours.

creased -hours of operation, more
sports, more Hrst-run movies early
and still more local live specials,
The manager says, “1958 is ear-
marked for leadership, not profits.”

“We're a zealous ABC partner
and have absolute faith in the
power of promotion, so we're sup-
porting a heavy promotional cam-
paign on the web’s Wednesda
and Friday night schedules in ad-
dition to an awareness campaign
for local news.”

FINESHRIBER TRIP

SG Sales: 18 on Nine

Series in 8

NEW YORK — Back from his
eight-week tour of En ., Everett
(Bill) Fineshriber ]r.,mggmutur of
international operations for Screen
Cems, made 18 sales of nine series |
in eight countries, including Eng-
land.

One of his major purchases was
made by Mokri cigarettes of the
Cerman-clubbed “Father Knows
Best.,” It is the first instance of a
fully sponsored Cerman show, Tt
will be shown Thursdays 7:30 p.n.
on German stations in Munich,
Baden-Baden, Frankfurt and Ber-
lin, There are government-owned
stations in six German cities, but
they allow propram contractors to
sell time in the 7:30-8 p.m. strip,
Monday thru Saturday.

Fineshriber also sold “Ivanhoe”
in Birmingham and London in Eng-
land, Associated Rediffusion made
the latter purchase, while Associ-

Countries

ated British bought tie property
for Birmirn.gham, Both stations will _
start the program early in January,

The executive added two men
to the SG European staff. They
are Ceorge ‘Blaug, who becomes
European sales representative, and
Edward Liberman, who will also
join the Paris office. In England,
Isabel Ibbot has been named traf-
fic manager in the Loncon office,
and Doreen Newell added to the
same office as executive secretary.

SG Sets Australia Hdq.

SYDNEY —— Screen Cems will
establish Far East headguarters
here, forming an Australian sub-
sidiary to handle sales and location
filming. Everett (Bill) Fineshriber,
new foreign sales manager for
Screen Gems, will arrive here in
March to complete arrangements.

Doherty, Clifford, Steers & Shenfield,

Sullivan, Stauffer, Colwell & Bayles, Inc.
J. Walter Thompson Company

MPO TELEVISION FILMS, INC., 15 East 53« Si, Mew York 22. MU-8-7830

-

N. W. Ayer, Inc.

Ted Bates & Company
Batten, Barion, Durstine & Osborn, Inc.
Benton & Bowles, Inc.
Leo Burneit Company, Inc.
Campbell-Ewald Company
Campbell-Mithun, Inc.
Compion Advertizing, Inc.
Cunningham & Walsh

Dancer-Fitzgerald-Sample,
YArcy Advertising Company,

Doyle, Dane, Bernbach,

Ine.
Inc.
Inc.
Ine.
William Esty Company, Inc.

The enfire sfaff of -

Gardner Advertising

Crey Advertising Company, Inc.
Kasior, Farrell, Clifford & Chesley, Inc.

MPO thanks all of the

Kenyon & Eckhardt, Ine.

Edward Kleiter Associates, Inc.
Kudner Agency

people al all of

Al Paul Lefton Company-

Lennen & Newell
Earl Ludgin & Co.
Richard Manoff
Maxon, Inc.

Emil Mogul Company

these greal advertising
agencies for having

MeCann-Erickson, Inc.

McKim Advertising, Ltd.
North Adverlising

helped o make 1957

Iipil-uy, Benson & Mather, Inc.

our busies! producfion

Wesley Associates

Warwick & Legler, Inc.
Erwin Wasey-Ruthrauff & Ryan

year fo dale.

Young & Rubicam, Inc.

Julian Bergman 2 NeiLMMnrz m“
Tony Brischler arry Mezey m’ look forw
Tony Brooke . Biil Molyneaux “E
Andrew Corallo Shirley Morningstar
Nan Culletto Al Mozell fo the mB of
Dan Erickson Charles Okun
Norman Gewdiriz J'Pufit-&l gﬂm ' . ;h'“
Max Glanbard eam
Sandy Gfree;rberg Dsﬂnm g::l:;ﬂ; IIII our Skills
J ry Hoyes ve n .
Paul Heller Marvin Rothenberg mﬁ m |'EI|I
Walter Hess Irping Sachs h i"

Jerry Hirschfeld
William Huston
Dick Jacobs
Ernest Jones
Arnold Kaiser

Jack Safran
Dick Saiewifz
Reva Schlesinger
Werner Schott
Mickey Schwarz

fhe best fv commercials
in the year ahead...

Jerry Kleppel Hortense Sie
Joseph Kohn Jerry Siegel
Ben Kranz Milton Siegel
Armond Lebowilz Victor Solow

Norman Leigh
Barbara Lewis
Frank Madden
Larry Madizson
George Marvin

Ira Marvin

Bill Susman
Jim Suydam
Zoli Vidor
Arthur Weiss
Jim Young
Betty Young
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PULSE FILM RATINGS
for Octoher

For compieie mformation o8 programs, railngs,
1% W. 4fth 5t

plezss consuit The Puise, Inc.,

audience aize oI
New York, N. ¥.

EOVETREE,

PULSE LOCAL RATINGS FOR NOVEMBER

THE TELEVISION INDUSTRY'S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAMS

BIRMINCHAM ‘
2 TV STATIONS—149.300 TV HOMES

reperied by The Pulie [n the srez surveyed

BUFFALO
3 TV STATIONS—352.400 TV HOMES
reported By The Fuize in (ke arEa surveyed

DAYTON, 0.
2 TV STATIONS—149. 900 TV HOMES
reported by Fhe Fulce in the wrid sureeyed

The Pulse Audience

Composition Studies

* Syndicated Film Drama Shows

OCTOBER RATINGS
Avg.
Rank Shim & Msiribulor Rig.
1. Esso Golden Plavhouse
(Official) . .... ISRt 1L 5
2. Your All Star 'i'hmter
(Sereen Gems) ... ..i-i.. 15.1
3. Star Performance (Ofiicial} . . 1001
4. Studin 57 IMCA) ... vnnn.. 9.8
5 0. Heary Plavhouse
{Cross-Krasne) ...... cngns B
6. leadline Half [Honr
T e iee.. 80
7. Dr. Christian 'Ziv) cevuveees 8.9
7. 1. Hudson's Secret Journal
CRHERE wioan s st o e 5.9
9. Parade of ‘1hrs (NMCA) -y |
10, Science Fiction Theater
AT 6.9
AMONG MEN
Aen Per
106 Homes
Bank Shaw & Distriboior Tuned In
1. Dr. Christian !Ziv) ... ..., .. 49
2. Fsso Goldsn Playhouse |
427 7wt | ) PP o BB
3. Famous Plavhoose (MCA) . 87
3. My Favorile Story {Ziv) ... 57 |
3. Science Fiction Theater I
TEAR) il e e swisa i BT
6. 0. Henry Plavhionse
(Gross-Krasne) . ... .. BT 56
B. Star Performance (Official) . .58
B. Douglas Fairhanks Presents
PR s s e b R Sy B4
0. Parade of Stars If"-.'[{'&} ...... 53
10. Studio 57 (MCA) ....... ...B1]

°S ymficﬂted Film Adventure Sho s

OCTOBER RATINGS
Avg.
Eank Khow & oNistrfhufor Mig.
1. Crusader ‘MCA) ........ 16.8
2. Silent Service INBCY L ......153.0
3. State Trooper (MCA) ..... 140
* 4, Men of Annapelis (Ziv) .....133
5. Ramar of the Jungle (TPA) ., 129
8. Whislvhirds (CBS) ..11.8
7. Boots and Saddles (NBC) L1011
B. Martin Kane (fiv) ........ 10.7
9. I Led Three Lives (Ziv) ..., 9.9
10, Captain David Grief

fGeld) o 2.0

AMONG MEN
Sem Per
160 Hames
Hank Shaw &K Ysirfbutor 'Ilunud in
1. Martin Kane fiv) .. ....... 93
2. If You Had a Million (AMCA) .92
2. Waterfront ‘MCA) . .. 92
4. Crusader (MCA) ... c.cinee.-90
5. Federal Mcn (MCA) ., ..... .59
6. 1 Led Three Lives (Ziv) ..., .87
6. Soldiers of Fortune {MOCA) L. .57
E. Harbor Command (Ziv) ...... B

#. Man Behind e Badge
(MCA) .... vivuieinn —- .
E Man Called X (Ziv) oovunnnn. i

SHORT SCANN:N'GS

AMONG WOMEN
160 Homes

Rank Shaw X Distributor Yuned [In |

1. Esso Colden Flayhouse

B4 ST 1 A — —— 1
2. Dr. Chrisdan Ziv) 7....cvee. ™M
2, Parade of atars (MCA) ...... o4
2. Star Performance (Official) .. .94
5. Science Fictinn Theater
LENY vspsripin s wos o 3
6. Famous Flay house (MC *L} 91
6. My Favorite Story (Ziv) . ..... 491
B, 0, Henrv ®Mavhouse
(Gross-Krasne) . .....cveveuss 84
9. Douglas Fnirb:m'ks Presents
(ABED) e cennn e i e 57
10, Studio STIAMCAY ..o vvenas 50
AMONG CHILDREN
Kide Per
Il Hames
Ranlk Show & Disiribualor Tuned ln!
1. Fsso Golden Plavhouse
(Official) ... El
2. Headline Half Hour f"l.!C‘h} .35
3. Parade of Stars (MCA) | ’]-Er]
4. My Favorite Story (Ziv) ..., -33
5. Dr, Christian (fiv) . ......... |
6. Science Fiction Theater |
AT . 23
8. Star Performance i ficial) ...23
8, 0. Henry Plavhouse !
(Cross-Krasae) . .o.iloiiyonsss 15';
0, Famons Plavhonse .,\!'E-*L]' (12
10, Your All Star Theater
(Sereen Gems) oo eviiiiannas 11

AMONG WOMEN

Wamen Per |
) Mdmes
Hank Show & Distrihutor Tuned lo
1. Man Behind the Badge '
EMOA): s ramnie i "ZIE.
1. Soldiers of. Fortune (MCA) |
3. Crusader (MCA) . .. ...rn v !5!
A, 1f You Had a Million (MCA) . 5!5'
3. Martin Kane 'Ziv) ... .. .... 05
6, Federal Men f‘ﬂ{"ﬁu} ........ 94
7. Grav Chost (CBS) . ......... 93
8. F Led Three Lives Ziv) ,,....92
9, Bools and Saddles (NBC) ... .89
9, Captain David Griel
(Guild) ...... L s e e |
9. Dangerous #ﬂimmmnt
ANMBEY L R 89
9. Harbor Command (Zivh . ..... 59
9. Passport o Danger (ABC) ... .89
AMONG CHILDREN |
klds Fer
1 Haomes
Rank Show &K idairibulor Yuned bn
1. Jungle Jim Sereen Gems) ... .89
1. Terry and the Pirates
Ol e e 89
3. Ramar of the Jungle {TPA) . .86
4. Flash Gordon (Cuild) . ..., .. .83
5. Three AMusketeers (ABC) ... 8]
6. Foreign Degiommaire (TPAYL . 79
7. Whirlybirds {CBSY .......... 78
8. Sheena, Queen of the Jungle
(ABC) ... ... ... R,
9. The Falcon [[*-Bf‘]l .......... 821
10, Silent Service (NBC). v o vwienn B

Jobn Cress, accommt at Complon
Advertising, has been moved up to
vice-president of the agencv. , . .
Bemnel I1. Ko, vice-president of
Du Mont Broadeasting and station
manager of WABD, New York, has
been named executive assistant to
Richard D. Buckley, vice-president
in charge of programming and
sales. Korn will assume the addi-
tional supervisory duties over sta- |
tion WTTG, Washington, and T_'J':]
Mont TV syndication operations |
including the sports network.

Bill Thourlby, acter has been
signed For an upeoming episode of
“Decov.” . .. Robert W, Morris has
been elected president of Broad-
cast Advertisers Reports, Ine., The
retiring  president, Phil Edwards,

:LIENH] for the coming vear: Frank |

mII [ill the new past nl' publisher
and also serve as chairman of the
excculive committee, . . . Morns
was a co-founder of BAR in 1952
serving until now as executive vice-
president, . .. At the annual meet-
ing of the Station Representatives
Association, Ine., held on Decem-
ber 19, the follow ing officers were

‘M. Headley, president of H-R Rep-
resentatives, president; H. Preston
Peters, prmldt*nt of Peters, Gritfin,
“-ﬁud‘ﬁ.-an] Ine., wvice-presicent;
Eugene Katz, president of the
Katz Agency, re-elected treasurer,
and Richard O'Connell, president
of Richard O'Connell, Im.,, SECTE-
tary,

Fat Carroll, formerly of "Caesar’s

Market Statistics: I
m npeeied by Sales Maregemesl’s “Serny
ol Buying Power.”  Thems  (gures sre pot
foctusive of wniire TV cowerdge Area, Bul
Firece Wetropoliten  County area  maklng
up ihe eealer of popeiatisn
Fopulation—613% 600 {(33d in U, 5.0
Buyimg lncome—5971 355 000 (411
Eetarl Saloe—$596,345,000 (48thi
Food Sales—5147 735,000 451k
Drog Sales—516902,000 [5Tth
Avtomaiive—5%127 4T6,000 (401h)
Above tigures include following eount igs:
JEfferson,

TOP NETWORK SHOWS

President Eisephower,

e S . A0 W=

Markel Stalistics:
M reported by Sales Management's "'Survey
of Boyipg Fower.'  These flgures mrg pal
ipztugive of entire TV coserzge  Ered,  bot
tmbrace  Wetropelitan Cownly srea making
up the eenter of popelation
Fopuisticn—1_2€4 300 1 141h in L 50
Buying Income—5%7 E28 367 000
IR
Retail Sales—51 501,178,000 [ 14th)
Food Sales—S3E6% 942 000 (1 134h)
Drug Sales—545 626,000 (18thi
Autemalive— 5249 258 000 (17th
Atove fipures include following counties:
Erig, MHiagara.

TOP NETWORK SHOWS

Marked Slafishics:
m repested by Sales Macagemenl's  Sureew
of Bupipg Pewer.  These ligures Rrp ndd
inclusive of entire TV couerage aria, et
emorace  Metropoliian Coumly  #rc2  maling
wp the certer of population.
Population—537,600 (44th in L. 5}
Buying Income--%1.137 E0G 005
134thh
Retail Sales—5ST741. 101,000 13Tk}
Food Sales—%5EE9 14T 000 (38640
Drug Sales—%$25.525.000 1351k
Automotive-—~513% 927 000 12243
Above figures include following courdisgs:
Crecne, Montgomery.

T0P NETWORK SHOWS

Y“WRHEC Ja.8; WABRBT 15.3, Th. . .5L1 1. Lues-Besi, WHEN, W, _ . ....... 473 L Lucy-Phesi Show, WHID, W, . 468
1 Lues-Desd Show, WERC., W. .. 5L& 1. Dianny Thomas, WHEEMN, M, | 305 2. Clipgox! WHI, Th, .. .. B |
3, Ed Sulllenn, WBRC, Su. ...... 428 L Plashownse W, WEBEMN, TF, ... 391 A Perry Coma, WLW.IL 5, L, ,...42.3
4. G.E. Theaier, WRR(C, So. ., ... 40.8 4. Gunsmoke, WRBEN, §, .. ... 387 4. Guesmoke, WHIO, 5. . ..., 41.%
£ Alfred Hitcheock,. WERC, Su. .. 403 5 Goalfres™s Taleni Scouls, 5 Tane Grey, WHID, F. ... LN
% Ewssle, WIARC, S0, . ...00000... 40,3 WHEN. M. ... DR A, - 1 & 6, Playhouse 20, WHIG. Th, ..., W%
T. Gumamoke, WHRC, S ... . ... 1% 5. Wyalt Earp, 'I'lr'[‘H. T vt AR.2 7. What's My Line? WHICY, 5S¢, |, 3 S
¥ Hachelor Father, WBRC, Su, .. iEH 7. Burny and Allen, WEEM, M, .. 369 B, Robin Hood, W, A, ..., . 3F3
L 564000 Question, WRRC, T, .. 373 E: Lawrence Welk, WGOR, 5 .....3532 B AMred Mitcheoek, WHIY, %o, 37 H
1, December B:ide, WBRC, M, .. 363 B What's My Line? WBEMN, Su. .. 349 8. President Fisenhower, WD,
Tﬂﬂ HH{" w[[[]_'f :-;Hﬂwj l0. Alfred Hitchoock, WBEMN, Su. _ 2.3 Th, R e R = 8
L. N5 Linite Kiaseie. WREC, L. 203 TOP MULTI-WEEKLY SHOWS WP H!.ILTI WEEH[T SHOWS
1. Mhastery Plavhouse, WRRC, L 1100 News, Wenther, WREN, L Sohfo Rpf., Tporfs Desk (£ 3
PR e s R ML i e e R o 1“,‘ ] Al * 3L E e E R Rl e R 12!‘ P-.'h “H.ﬂq 1‘1- F. s . -:!1!
Y. CHE News, "VBRC. M-F. ..., 178 | 1. Mickew ‘llnmr E‘hﬂ: WiGR, 1. Fromt Page ™ewse (T1:00 puo. L
4. Mickey Mouse Cluh, H‘.H“‘_ M.-F, ; i S| ire WHID, M-F. ... ....._ .. ... 16.5
 MERR, aiie . R [ o S B S !:‘I"I.I:IH Weather 3 Mickey Monse Clob, WEW-D,
B, Menw, 5.p-|;|r|§_, w..lht' | il pomag, WER, WM.-F L oo, 188 M.-F. e i B i0.1
(590 pom.), WBRC, M.-F. ... 171 4, Weather, Sports, Review (11218}, 4. 3 Ciry Final den |-| m. a,
E. NBO Mews, WABT, M.-F, .....15%4 WHEMN, T.-F. ,.... . A | WLW-I), AL-F. L1858
7, Mews, Spogts, Weather £, Lmerlean I'I'nnd-;lind 'I-H..It 5. Art Linkictier, WHIO. M.-F. .. 161
i pm), WABT, M.-F .. ......150 Af-F, i e e A e b s e 152 6. Beat the Tlock, WHICE M.-F, 154
E. Mysicry Theater, WRRC, L ﬂllHFH |'l'|1't WHE™. M..F. . .152 T 5050 Club, AWEW-I, MGF, . 152
% 05 TR cew 143 E search for bomorrow, HHF"" 8. Wild West Show, WHIO,
% Guiding Light, WBH{' 'vlrF. .11 M.-F. ..., ik ..158.1 M.-F. cew . TAD
H0, Circle & Ranch, WBRC, M.-F, ,.11.6 B, Cisco Kid, 'l.'l.HI'-"*-l "-l "f F. 49 8. A lhl: 'lr":arrld Iuma "I-'nH]UI
% Love of Life, WBEMN, "-1 F. ...-M.ﬂ "l'l F. ... —
TOP FEATURE FILMS 10, l'.l[:-lmn Kengaroo, WHEN, 10.'Love of Life, WHIO, M.-F, . ..13.5
M.-F. .19
Once-Week
L. Milton § Viovie, WHRCL, “}F FE»““RE FII.HS Tﬂp mmnE ﬂlm
St M-Sten OFF . 187 Once-Weekly
3. Salurday Yhowiime, WART, I:Jﬂ:!--"I.i'al"i:J:Iu.l-,I 1. Best af M-G-M, WLW.D,
L T L 14.5 I. Saturday Plavhonse, WBEN, oo Sl Ll 17.%
X hnﬂeu; Pheater, WRRC, S<11:30-8ign OHF .. 197 1. Premicre Ferformance, W1LW-ED,
.1k 2:00 ... - L1437 1. 5th Fitm PFestival. “IEW Foell:l%StEn OFF .. ... ____... el
&, F;hlrln Temple, wj.n'[ The-1b:3-~ien OFF . ... L18.7 3 Mosle, WHIO, 52030430 .
5. 0:00-5:00 ... 1A 3. Starlight Thenfer, WGR, 4 Farly Risers Theater, N l_“.;[l_.
£. 4 Star Performance, WIH{.'. So-30-10: e 151 S-T:00-8: s . ... .. cae 1.4
Sw.-11:30-Sigs OFF ............. i0.0 3. General Playhouse, WGR, _ Hulh-W:eH-_r
M“"’I-Wﬂ!k"’ Foll:i-Sl=a OCF . .. .. ... L L. 50-50 Club, WLW.D,
1. Circle & Ranch, WBRC, £ Frigtay Film Feature, WREN, M.-F.-12:00-1:30 .. . O 5 |
MoFadB0-5:00 ... ... ....... .138 FollrdSign OFF .. ... . ....... 14.7 B 'WIH Wesl Show, “Hm
1. & Star Plavhouse, WBRC, £ Dow Ist Mun Theater, WREN, M.-F.-S:00-5:00 .. 4.0
VLTh-TlMeSign OFF ... ... 0.5 W.-11:30-5ign AF | caa 14,7 Y Your Evening Vheater. WHID,
M Mollywood Hit Parade, WART, L. Premiere Furfnmul-u 'I-‘.I:H M.-S.-Various Tlemes . _..__.. iag
MeF-12:M-200 ..............: 0.6 F-10:M-Sken O ..., ... ... 0147 4, M-LG-M Theater. ¥ LW-D.
4. Sigrtite Theater, WART, MIIE"-WEI‘.]'.‘ M.-Th,, 5., Sw.-01:215%5%pn OFF 133
MFal15SkEn OF . .......... 9.2 I. 11:3 Theater, WBEM, 2. Movie Matines, YWHI,
Iﬂp !.THIH{‘,T[H HI_H! Foo §S-10:Me5ign OFF .., . ...... 11L& MoFa3: 3500 .., A |
1. Millan % Yesle. WHLEIF,
L Martin Kase (21}, WBKC. M.SusVarious Times ......... 7.3 TOP SYNDICATED F]iHi
T.-K00 et i o333 | X Mid-Day Matines, “'FFh - 1. Highway Patrol 1Ziv), WHI0,
1. Stale !'mnpl':r HllAh Hrlﬂh‘; sl e il T4 e R R
FM o e b B ]’ﬂp i?"’ﬂ'":!ﬁn FILHS 1. HnTriHTrmpfr IMCA) WHID, s
A Highm™ Fairnd iII'r W i = v
il !’ ...'.“.lf’...m AL, WRERy o R Whirlybirds (CHS), WHIO,
4. Harhor Command (Ziv), WBRC, 1. Sherif of Cachise (NTA), WAl .- seeens M0
Th-8:30 ......... TR Hs %5 WREN, F..7:00 . ...18.7 | . % Tracers (Minot), 1l'|'HI'H
£. 00, Henry Flayhouse iGross- A Hiﬂnl_r Putral 1Ziv), WGR, TR~ piien ir seaaiy M.
Kresne), WBRC, Th-%:00 ..,...19.3 TR L i e b ey 16.9 £, Sllemt Service ﬁlt:a WHMY,
€ Fronier (NBC), WBRC, . :“;;'““"'“ (NBC), WBEN, s 8.-1:00 . . %
T A i 1 | & Radps '.u'i-l (ol L 'n.ulu
- £ Mvien ol -I.nlnpnlll. 11‘“1. S .10:30 . N 00
7. Bavdis mnd E-diﬂl:l 1"-BE}1 WEBEN, M.-%: . ......... .. 15 4
WERRC, Th-6:30 . B . | 6. Decoy "-H“'_“” 1"-’HFH. 7. Linle R:sa:-ru fll'ltl'rtrilt.'!
7. Whirlybirds (CBS), WERC, T-10:31 . O I WHIG, MO o vimsonrmnvnndBl
TR T i e g 27.3 J. Annie Oukiey (CBS), WHEN, B. Men of -ﬁnﬂrlnﬁris iZiv}, n
Y Sheriff ur i l"l:'hl!'-l 'HTAL T‘r m SR % ] IH_! WH]ﬂ. F.-1m3 .. i ’.j’
WEHREC, Th-aem .. ..........260 B. :_"]':I““:r:]ﬂ"l H""-'”- “rrl"- P 9. D, Hudson's fecret Fournal
= =7 T A Famaze i (WMCAY, WHIG, F-700 . ... 0. 2B}
1. Annie Oukley (CBS), WHRC 9. Harbor Command (Ziv), 10. $Death Valley Davs (U §
s e e vl O et 13 Borax) WEAW-D, M-T:00 ..., 273
I t5ky King r'\ahlm:u]-T WBH'E i Jungle Jim Screen Gems) 1] s r il e e SRR
A e R e T 1.3 WGR, S-1100 om, ..., ... 1632 | 11, Sheriff of Cochise INTA)
i3, Man Hehind ihe Fta-rl;: (MCAY, 11. Honevimoo-iers «CHSY, WGOR, WHIOQ, T-%:30 ..o aiiiiian eLR
WERC, M.-10:00 AR | | L T [ | e S i e 157 12, rw:my-"i:t e CARC), WLW-D, ]
12, Silent Service |hBC'|| \\.-BFI:& 13, Grey Ghoest 'CBS), “"—"“ T.-2:00 . A . 1.
Fotlifll st iarnnnnns 5.0 P SEMe ay  o A LR 133 | 13, Science Fiction Thester (Zin)
B4 Stars of Jhe Grand E."I: Qpry 13 hmploninip H-nwh:!g Lot P WLW-D, T.-10.30 ,.......... 3.0
(Flamingd), WHRC, S-600 .\ 243 | 14 Shwimmer), WHEN, $-1:00 ..153 | 13 Lagt af the Mohicans (TPAL,
et ol Bk MRS, WHIO, Th.-6:00 2.0
15 {Deash Valley Dhays (L), & T A L e 149 N,
Boraa), WHRC, T.600 ... ....213 15, Terry sand ihe “itates (Cficiall, 15, Frontier Doctor (Hellywoeod I"~ b
16 Dr. Christian Ziv), WBRC, WGR, S-10:30 pam. oo ivinens 143 WLW-D, W.-T:00 .....c00000i! 130
WSl : ___,_13_11 I Popeve (Assoe, Ariisieg, 'L’fﬂl]'- I6. Litile Rascals ilniesstuie),
. S0 Bt i e e L e 14.5 WHIO, S.-12:30 ........ . 218
Ha Recin SOt WA, si0 | 17 Twemy-Six Men (ABCY, 17. Guy Lombarde (MCA), WHIE,
P st PR WRHRESM, W 708 L .. i t4.0 WB L, e PN
18, My Linkg Marwie Iﬂfnnalh 18. Code Three (ABC), WGH, 16, City Deteciive iMCAY, WHIO,
WRRC, M-F-500 ......... v o203 Fod0:30 oy o iiiiynnsns 139 Pl st it vi0a 143
1% kit I:am:m iMOCAY), WBRC, 1B, Siudio 57 «MOCA} WHEH 19, Capiain Yavid Geiel (Gualdy,
LA B | L L IS | | J o R T U e O L 13D WLW.D, Th-T:60 . .. i 17,3
0. ision Rl.l.u.mn 'Ih:mtr {Ecrun 20, fSky King MNibwsco), WGH, 0, Annie Oakley (CEBS), “.l W I,
Gemsl, WART, Su.-2:400 . S | TG00 ..., L1135 o000 iy iieany e
21, Tersy and (he Pirsies 'l:"[h.!:ﬂ]-., 0. Hopalong Luswh [NBE) “GR 21. tS5ky King iMNabisco], ‘L"rl"-"u I.]-
WERL, S-10:00 R, 0 vevarans 14.1 T h.-f;0H) P PP 138 BIDEY i imasis e i e e 14,0
Hour,” gave birth to s girl last .
' week. ... A boy was born to Mr. Stutu)ns Wrestle Sales PrOblemS

and Mrs, Leopard Stern. Father
is supervisor comedy wriling and
praduction  for NBC-TV's Steve |
Allen show, . . . Henry Luhrman’
has joined National Telefilm Asso-

ciates as effice manarer of the At-
lanta office. Lunhrman ecomes to
MTA from the Midwest division of
Official Films,

® Continued fram page &

fram the willingness of New York
'statmn,ﬁ te pay more for features
than in the past, with prices around

the eouniry being pegged to some

extent on the New York market.))
With feature prices rising, sta-
tions may leck on TV film more

kindly again. The Fact that they 'n,‘.
unahi’::e to sell the half hours in
&uantlt}? is definitely entting into

E1r T'eVENE, i.'lﬂ“nﬁ'r'ET_ .'.'pITJL'E"l_ an
spot rate, most get some 20 or 25
per cent less than it they were able
lo sell the package.

L



www.americanradiohistory.com

B e e T pr— T

A —— e S T g TS E—

DECEMBER 30, 1957

MUSIC-RADIO

Communications to 1564 Broadway, New York 36, N. Y.

THE BILLBOARD

STEREO DISKS?

Let’s Take It Easy

There's been a lot of conversation lately about stereoplionic
records. What does it mean? How will stereo disks affect tha

dealer? How socon?
4 Du:iug the
of people—recor
ol

ast month, The Billboard has talked to a lot

manufacturers, phono companies, cartridge

component people—to get some of the answers. Here's how
we evaluate the stereo disk situation:

Don’t scrap your monaural record plavers. Don't reduce
inventories of standard LP's. Don't worry about stereo disks
making single-channel sound obsolete. Forget about stereo disks
for a while and tell your customers to do the same.

They're coming. Stereo disks are just around the corner.
But the industry has no intention of turning that comer for a

while, and that's to the

ood. Belore any company lays out

hundreds of thousands of dollars to tool up and produce stereo
layers, thev're going to be sure that their investment is sale.
hey're going to be sure that they're right. No one, at this time,

is that sure.

The bigger manufacturers want to experiment and refine
roduction ot steero disks to insure acceptance, Because they
ave much at stake in producing both the records and playving

equipment, they want the product to be perfect before they
turn it out. It's simple logic. If they turn out a bad product,

they're going to be stu

with it. And until these bigger

manufacturers move, stereo disks and equipment will be a play-
thing for engineers and hi-fi bugs.
Looking further ahead, what's going to happen when the
majors introduce stereo disks and e:uﬂuipment? That will be an
wi

important day for the dealer. It

give him something new,

exciting and profitable to promote. It will not cause any great

upheaval. It will not make dealers’ stock obsolete any more

than color TV made black and white TV inventories obsolete,
The speed with which stereg disks push monaurals off the

mark depends on how quickl

y the public accepts the new stereo

reproducers and on how quickly they are made available in
quantity. It depends also on the price of the equipment. The
more expensive it is, the slower the acceptance,

To sum up: Every important phonograph and disk manu-
facturer is working at producing a good stereo disk and playing
system. They face specific problems and they are trving to
solve them. In time—not next month or perhaps even this vear—

they may be expected to

roduce a workable svstem that

dealers can safely and profitably sell,

Scopp Wraps Up Global
Big 3-Day Feldman Tie

NEW YORK — A new holding
company, Atlitiated Music Publish-
ers, Ltd,, has been formed, provid-
ing extensive opportunity for the
world-wide exploitation and ex-
change ot copyrights. The deal
was set in London, and was the
culmination of year-long negotia-
tions between Mickey Scopp, gen-
eral manager ol The Big 3, and
Fred Dav, managing director of
Francis, Day & Hunter, The hold-
ing compuany includes the Robbins
%FL'II.I[}, including Robbins Music

‘orporation, “Ltd., and Leo Feist,
Lid.: six catalogs of the Feldman
group, including B, Feldman Com-
pany, Ltd., Herman Darewski, Dix,

Litd., British & Continental Music

Arencies, and Editions Feldman
(Paris), and the Francis, Day &
Hunter group, including  Francis
Dray & Hunter, Ltd., Publications
Francis Day (Paris) and various
Continental subsidiaries.  Share-
holders of Affiliated are the Rob-
hins Music Corporation of New
York and (he Day Family of
London.

The Robbins group will continue
to handle British riglhts for the
American repertoire ol Robbins,
Feist and Miller and local world
copyrights, The Feldman-Francis,
Day group will continue represen-

(Continued on page 13)

By REN GREVAIT

NEW YORK — Despite the
presence of at least one so-called
compatible stereo disk on the com-
mercial market, and despite the ap-
parent readiness of some cartridge
manufacturers to mass cFl'l:lll:]kJ,I:i'E
stereo pick-up units, the advent of
the stereo disk for Mr. Average
Citizen's living room may be fur-
ther off than many have been
lately lead to believe.

Last week, it was disclosed that
cartridge firms are heavily com-
mitted to stereo research and de-
velopment. Only one, however,
claimed to be ready for business
right nuw. This week, diskery and
phono manufacturer spokesmen
sounded tempering notes of caution
as they discussed the many prob-
lems still to be licked in develop-
ing truly compatible stereo with
fidelity standards equal to those
now available in monaural disks.

“Sure stereo is coming, 5avs |
RCA Victor wveepee

Jim Davis. |
“But disks so far demonstrated, tho | the company had no plans at pres-
spectacular enough in the effects|ent to introduce stereo disk play-

produced, still have distortion and |

their levels are down., There is
much research still to be done by
all the record companies.” Davis
added that: “We don't want to see
the public bamboozled with some-
thing that's less than perfect, and
the disk that was introduced last
week is not perfect and it's not
compatible, either. This sort of
l‘]'iilil[i.‘l can hurt the industry in gen-
eral.

Goddard Lieberson, prexy of
Columbia Records, points out that
“stereo will eventually be suffi-
ciently refined for consumer pro-
duction.” In a steadying note to
dealers, Licberson added: “The
stereo disk is not a revolutionary
development, such as the LP rec-
ord was in 1948 . . . and will there-
fore not bring with it the ohsoles-
cence problems of a radically dif-
ferent rvecord.”

Time Is Factor

At the equipment level, Colum-

hia veepee Herb Greenspon said

On 100% Guarantee

NEW YORK—The trade was
buzzing last week following the
announcement that RCA Victor
will offer distributors and dealers

(thru their distributors) a 100 per
ceent gurantees on all new albums,
eflective January 1.

| Some confusion seemed to exist
among distributors and dealers as
to whether the deal actually rep-
resented returns — rather than an
exchange privilege—but it was as-
certained that under the new ar-
rangement  distributors  will  be
allowed to returm albums and not
be billed for them.

However, there will be a han-
dling charge—estimated at about

14 per cent. The handling charge

Victor's LP Offer
Sets Trade Buzzing

Dealers, Distribs to Get New Albums

Return Basis

will also be tacked on to all RCA
exchange privileges, heretofore of-
fered on a 100 per cent guarantee
basis.

The handling charge will not
apply to the new policy of 100 per
cent guarantee on all singles—both
78 and 43s — which Victor
initiatedd recently when it upped
its single price on 45's to 98 cents.

Under the new svstem, a revolv-
ing distributor record manager
panel will be created by RCA, and
an effort will be made to prede-
termine the first 80 davs’ sales po-
tential for each new album. The
total then will be allocated among
distributors and at the end of 180

{Continued on page 13)

Wexler Debs

Own Label,
Moon Records

NEW YORK — Elliot Wexler,
Eim:EEr record man who has had

road experience in rack operations
and other phases of the business,
including distribution and talent
management, has set up his own
label, Moon Records. Initial re-
lease is made up of 10 children’s
albums, each priced at $1.49.
Wexler will aim for all tvpes of
distribution — stores, supermarkets
and mail order.

Althio the initial release is made

-

DIRE FORECASTS PREMATURE

'58 Augers Sizable Sales
Boost at Dealer Levels

HOLLYWOOD — Record deal-
ers can again expect a sizable in-
crease in sales dﬂring the coming
vear, despite the premature dire
predictions [rom manyv quarters of
the industry. There's little ques-
tion that total industry sales will
again rise at the end of 1958, tho
it seems likely that the increase
may not be quite as spectacular as

up of kiddie material, Wexler in- the last two VEAars.

tends to branch out into al cat-
egories, in all price ranges.

With regard to the children’s
field, Wexler feels this category
has declined owing to lack of
proper merchandising, promotion
and pricing. The Moon kiddie
covers, insidentally, are of the
the graphic art type, which is be-
lieved to have a more direct ap-
peal to children.

The dealer’s concern is one that
is currently felt at all retail levels
and in great measure is brought on
by economic condiidons that have
little or no direct connection with
the disk business itself. Widespread
talk of possible depressions, In-
creased unemployment and a cut-
back of luxury spending have con-
tributed in part to the dealer’s
awareness that his percentage of

of the preceding vears.

In spite of such dour predic-
tions the disk industry figures to
top the $450 million sales mark in
B8, with some company executives
offering that sales will conceivably
reach $500 million. .

Specifically, the record dealers
seem concerned with such subjects
as prices, increasing inventory,
working capital, stronger guaran-
tees and any major technological
change within the industry itsell.

The past yvear has demonstrated
to dealers that the industry is
prosperous enough to survive at
many price levels, and accordingly,
the major record companies have
seen fit to price their various pop,
classical and jazz works at $2.98,
$3.95, $4.98 and more in some

WWW armiericantaninsors=smin

sales increase may not match that |

cases, While it's true that a de-
crease in price would be of para-
mount concern to dealers and de-
preciate existing inventory, such a
move by any of the major recording
companies hardly seems likely at
the present time.

.t!.L].tJ'H] tllﬂ' \’ﬂI'I'IITtE‘ l:lf THEWW E“J'I._'I!'l'l
releases reached astronomical pro-
portions during the past year, there
isnt too much chance that the
quantity of releases will diminish
in any appreciable number during
1958, Iip anything, the major re-
cording companies are more likely
to release even more albums, while
independents are figured to feel
the brunt of under-capitalization
and the high cost of url,hum pro-
duction, The indies will agree that
it's enough of a task keeping their

(Continued on page 43)

Concensus Tabs Stereo Disk
Still in Research Stage

Diskery and Phono Toppers Sound
Tempering Notes of Caution

ing equipment, t‘rrnm:s;}nn ointed
up the time invelved in tooling u
for production and marketing suc
plavers,

James M. Toney, veepee of
RCA's “Victrola®™ Division, de-
clared: “Sure, we can make a
stereo  disk that will play ste-
reophonically and monaurally right
now. But it won't play well. We've
been coping with these problems
right along. They're solvable, of
course, but we can't say when
they'll be solved. When we get all
the electrical and theoretical prob-
lems licked, we can start on design
problems. All these steps take time
and, taken together, they push
mﬂﬁs-%m-duned stereo plavers con-
siderably into the future.”

Another industry spokesman
commented on the oft-discussed
matter of compatibility “Theo-
retically, the Westrex svstem may
be more compatible than, say, the
London system. But the fact is
that even to play a stereo disk
based on the Westrex “45—45
idea, you've got to have wvertical
as well as lateral compliance in
vour pick-up. Few current pick-
ups, even in good hi-fi equipment,
have real wvertical compliance.
Without this necessary compli-
ance, a monaural pick-up could

quickly damage a stereo disk.
{'Then, when the ecustomer finally
bought his stereo plaving eguip-
ment, the record would sound ter-
rible.
Jim Bayless, Capilol Records
veepee in charge of manufacturing,
(Cantinued on page 43)

Consolidated
Buys Dorsey
Catalogs

NEW YORK—The music pub-
lishing catalogs of the late Tommy
Dorsey, (Embassy Music, affiliated
with Broadeast Music, Inc., and
Dorsey Brothers Musie, affiliated
with the American Society of Com-
posers, Authors and Publishers)
have been acquired by Pete Paul,
Al Ashley alsg Dorothy B. Weiss,
principals of a number of publish-
ing firms, known collectively as
Consolidated Music  Publishing
Company.

It is understood the price was
“under 8175,000" and that the en-
tire purchase was a cash Jeal. The
firm has been known to be up for
sale for some months and both the
Howie Richmond and the Gene
and Harry Goodman publishing en-

(Continued on page 13)

Urania Named
C-C Distrib

NEW YORK — Tlie Crowell-
Collier Record division has made a
deal with Urania Records Distrib-
uting Company—effective January
I—wiereh}' the latter outfit will
distribute the entire disk and
sterep-tape catalogs of C-C's Con-
cert Hall, Ine,, C-C Clubs, Ine., and
the American Sound Corporation.

Meanwhile, C-C chief Bill

(Continued on page 13)
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Yictor Clu

b Offers

Fat Intro Premiums

NEW YORK — Introductory
remium to members of the re-

cently formed RCA Victor Sociely
of Great Music will be the nine
Beethoven Symphonies, conducted
by Arturo Toscanini with the NBC
Symphony Orchestra,

Victor and the Book-of-the-
Month Club, the two organizations
sponsoring the Society, outlined the
offer last week. The nine sympho-
nies, in a seven-record album that
normally would sell at 53498 re-
tail, effective February 1, will be
made available to new members at
£3.95. Members in turn agree lo
buy from the Society six other
RCA Victor Red Seal disks within
12 months. The six additional rec-
ords, which can be chosen from at
Jeast 50 that will be made avail-
able within the vear, will sell at
the mnationally advertised retail
price, plus a small charge for han-
dling and mailing.

A joint statement by Victor and
the Book-of-the-Month Club reads:
“One hundred thousand of these
albums—the Beethoven svmphonies
—are being manufactured for quick
delivery to beginning members.
When thev are spoken for, and in
any case after March 15, the 5So-
ciety reserves the right to change
the terms of anv offer to hegin-
ning members. Applications must
be honored in the sequence ve-
ceived. Should any application be
received too late, the applicant
will, of course, be notified and he
may cancel his membership if he
so desires.”

Details to Dealers

Details of the Society’s opera-
Hon were sent to the company’s
dealers by George Marck, vice-

Tamarin to
Coast for

UA Huddles

HOLLYWOOD — Al Tamarin,
executive assistant to United Artists
Record Corporation prexy Max
Youngstein, arrived here last week
(26} to look over the upcoming [ilm
music output from UA producers,
and for a round of meetings wilh
the firm’s distributors on the Const,
Central Record Sales, Los Angeles,
and Stone Distributing Company,
San Francisco.

UA has a roster of nine films
scheduled for distribution in the
first quarter of 1958, and while
none are musicals, the score from
a number of fealnres may wind up
as soundtrack packages. Addition-
ally, there are title songs in several
of the films., eatures are “"CGun
Fever,” “Tiger by the Tail,” “The
QOuiet American,” “Witness for the
Prosecution,” “Fort Bowie,” “Laost
Lagoon,” “Paths of Glorv,” “Ride
Out for Revenge,” and "Stee]l Bay-
onet.”

“Witness" includes the tune, "1
May Never Go Home,” sung in the
film by Marlene Dietrich, fatter a
Dot pactee. Studio also has a
song and dancer in “Paris Holiday,”
upcoming starring Fermandel and
Bob Hope and a flock of songs in
*“Thimder Road,” co-starring Keely
Smith, latter signed to Capitol.

Tamarin will meet with exploita-
tion topper Roger Lewis and West
(Coast publicity director L.eon Roth
during his stav.

Tamarin acknowledged that 1TA
had nat as vet resolved its record-
ing license problem with the Amer-
ican Federation of Musicians, tho
he opined that the “situation will
be resolved shorthv.” Asked if there
was any chance that UA might
have to go to court Lo pave the way
for the firm getting a  license,
Tamarin said, “I doubt it wvery
much. We have no objection to
paying the trost fund the money

| president and general manager of

the RCA Victor Record Division.
Marek stated In part: “Effective
January 1, the RCA Victor Society
of Great Music will begin opera-
Hom. It will offer only specially
selected RCA Vietor Classical al-
bum merchandise, all at our na-
tionally advertised prices. One
choice a month will be offered,
with two alternates. The selections
will not necessarily be new re-
leases. . . . Mailings to Society
members will include, beside the
regular Society selections, a listing
of all newly released Victor clas-
sical albums, available onlv thre
you, the record retailer. .. .”

Marek &Jninled out that every
record sold by Victor thru the So-
ciety to members enrolled by deal-
ers exclusive of premium offers,
entitles the retailer to a 20 per
cent commission. :

"RCA Victor agrees that club
advertising has stimulated not only
the armchair buver into buying
records, but the retail store-shop-
per as well” said Marek. “We fur-
ther believe that once the arm-
chair-buyver becomes acquainted
with records, he is well on ]}11'5 way
to becoming a retail buver of those
other releases he wants but cannot
get by mail.”

DOUBLE TAKE
FOR GOUNOD

NEW YORK —— Purists In
the music business did a
double take last week at the
label on Coral Record’s new
single by the Lawrence Welk
Glea Club.

The disk lists “Ave Maria”
in Welk's ASCAP firm, Cham-
[:-aign Music, and credits the
traclitional theme to “Bach-
Gounod, adapted by Dick
Jacobs.”

Victor Gets
Rights to
Philly Lady

NEW YORK—RCA Vietor has
acquired the rights to the sound
track of “The Lady From Phila-
delphia,” a “See-It-Now” program
produced by Ed Murrow and %}:ed
Friendly. Show will be broadecast
over CB5-TV 10-11 p.m., Monday
(30%. A documentary, the show
highlights Marian Anderson’s re-
cent 40,000 mile concert tour thru
Asia on behalf of ANTA and the
Stale Department, A'bum tagged
at $3.98 retail,

Deal was concluded by Alan
Kaves, manager of Hed Seal a.dr,
who helped plan Miss Anderson’s
itinerary with the manager, S.
' Hurok, and Friendly.

NEW YORK—ABC-Paramount
Records' net sales—both on singles
and LP's—were move than 100 per
cent higher in 1937 than in 1956,
according to a vear-end statement
by AM-Far prexy Sam Clark.

Am-Par, which has released
slightly over 300 singles and 150
albums since its inception August,
1955, has had nine disks on the
best selling singles charts this vear.
with four platters currently on the
listings {inu]uding the No. 2 record
in the country, “At the Hop"” by
Danny and the Juniors),

Clark said the label expects to
release a minimum of 73 new LP's
in 12538, He is also still interested
i aequiring  classical and  jazz
catalogs, in accordance with his
wish to expand into the classical
market.

Clark said he had pared the
label's artist roster down consider-
ably over the past vear, and noted
that he would exercise extreme
caution in signing up new arlists
in 1958,

Am-Par also reaped awards for
its albmin cover art this wvear,
| ehalking up first, second and thivd
place in
cover  contest — winning  inore
awards than any other label in the
compehition,

. Am-Par’s best selling singles this
vear were cut by a vouthful line-up
(=l6-vear-old Paul Anka’s “Diana,”

The Billboard's albwm

Col. Shifts Crites
'To West Coast Post

BOSTON—Bob Crites, promo-

tion manager for Coelumbia BRec-
ords in the Greater Boston area,
‘has been transferred to the Los
Angeles territory,
Crites is being succeeded in Bos-
\ton by Robert Messinger, who has
been publicity director for radio
station WBZ, here. He came here
| to Boston from Los Angeles, where
“he was in the publicity and news-
paper business.

due, tho we don't want to be a
cpatsy.”  The latter referred to the
passibility of dual pavment to the
trust fund and to the plaintilfs in
the current court test against the
AFM.

o F E-arrre
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AM-PAR REPORTS ‘57
SALES TAKE UP 100%

college student George Hamilton
IV "A Rose and a Baby Ruth”
and “"Why Dent They Under-
stand”; 16-year-old Johnny Nash’s
“A Very Special Love,” and “The
Ladder of Love,” teen-agers Joe
Benvnett and the Sparkletones’
“Black Slacks” and "Penny Loafers
and Bobby Sox,” plus new “com-
ing up strong” sides by 18-year-old
| Chint Miller ("Bertha Lou™), Anka's
“"You Are My Destiny” and Frankie
Avalon's "De De Dinah” Latter
is distributed by Am-Par on the
Chaneellor Jabel.

Team to Plug
Rock 'n” Roller

NASHVILLE—]im Denny, of
the Jim Denny Artist Bureau here,
| has teamed with Oscar Davis, per-
cstmal manager to rock ' roller
ferry Lee Lewis, lo form the Jerry
l.ee Lewis Enlterprises for the pur-
pose of promoting the rising voung
Crock 7 roll artist,

Davis, a veteran promoter of
country and western talent pack-
ages, is president of the new firm,
with Denny serving as vice-presi-
dent and treasurer. Under the deal,
Jerrvy Lee Musie Publishing Com-
pany will become a subsidiary of
Deunyv's  Cedarwood  Publishing
Company, promment in the c.dow.
tield.

Davis until recently has been
handling promotion on Elvis Pres-
ey For Col. Toan Parker,

'Local 400 AFM
'Honors May Jr.

HARTFORD, Conn. — Con-
'necticul Republican Congressman
Edwin II. May Jr. has been

cawarded an honorary membership
in the American Federation of Mu-
siciuns by Lonis |. Zebedeo, Loceal
400, Hartford Musicians Uniou, for
his “outstanding efforts in Congress
which resulted in the passage in
(the Honse of Representatives of a
recliction in the Cabaret tax from
u 20 to 10 per cent Jevel”

Cap Names Hall National
Sales Manager for Angel

HOLLYWOOD — Capitol Ree-
ords’ plans for the recently ac-
quiredp Angel Records went into
high gear last week with the ap-
pointment of Roger Hall to the post
of national sales manager for the
longhair label.

or the past two vears the re-
ional manager of EMIs central
livision in Chicago, Hall will re-
port to Max Callison, national sales
manager and vice-president of
Capitol Records Distributing Cor-
poration. Hall was previously as-
sociated with the Chicago Svm-
phony as assistant manager before
joining Angel, served as manager
of the Erie, Pa,, and Ft. Wayne,
Ind., Philharmonie orchestras, and
alsc worked with the Columbia
Artists concert bureaun.
Along with five other key Angel

Sinatra Buys
Three Coast
Radio QOutlets

HOLLYWOOD—Essex Produc-

tions, one of several mdependent

corporations owned by singer Frank
Sinatra, has purchased a majority
interest in three radio stations om
the coast, Stations are KJR, Seat-
te; KXL, Paortland, and KNEW,
Spokane.

Lester Smith, president of Mount
Rainier Radio & Television Broad-
casting Corporation, which owned
the three stations, retained a minor-
ity interest.

Until now, Essex has chiefly heen
involved in motion picture and re-
cording deals.

Court Voids
Yenus Suit

NEW YORK —— Infringement
suit involving a, one-thiird interest
in the renewal rights to the tune,
“Mary Lou,” was dismissed last
week by Judge Thomas I, Murphy
in. Federal Courl. Suit was filed by
Venug Musiec Corporation against
Mills Music, and involved the gues-
tion of who was entitled to the
Abe Lyman share of ASCAF per-
I.ﬂrﬂ'Iﬂﬂ[“E' P,

In dismissing <uit the conrt said:
“If an assigument of an interest in a
renewal is prolected the sam= as an
assignment o; a copyright, it would
seemn to require that plaintiff's as-
signor (Fred Fisher Music Com-
pany) would have superior title if
it was a purchaser for value with-
out notice of the existence of the
prior  assignment.” the court
added: “We find it had no notice
of a prior assignment, bat it was
certainly not a purchaser for value
since testimony merely showed that
one dollar was given to Lyman at
the time he signed the assignment.”

Tune was wrilten by J. Russel

Robinson, CGeorge Waggoner anc
Abe Lyman. It was assigned lo
Henry Watterson, Ine., and latter
assigned to Mills.

Sanders Cuts
For Am-Par

NEW YORK——ABC-Paramount
has signed movie actor CGeorge

Sanders to a recording contract, |-

Altho Sanders has never warbled
on the screen, he recently scored
vacally via two guest shots on the
Perry Como NBC-TV show,
Sanders’ first LP for the label
will he released early next month,
Backing on the album is provided
by Don Costa's ork and chorus.
Diskeries have been going after
teen-age film idols lately, but the
Sanders pacting marks the first
move by more milure cinema act-
ors into the pop recording ficld.

- me

‘ton label and has in the

execs, Hall attended a round of
topJevel discussions here last week
at which Angel's first release for
1958 was unveiled. Angel staffers
here for the meetings were Gould
Cassal, Monroe Glasberg, Hall, Ir-
ving Iserson, Walter Kiernan and
Peter Sutro.

As part of the up-tempoed Angel
interest, Cap’s Lloyd Dunn, viee-
president in charge of sales and
merchandising, heads up a trio of
company brass departing for Eu-
rope this week to co-ordinate the
Continental aspects of the Angel
operation. Accompanying Dunn
are Lou Schurrer, director of adver-
tising and packaging, and Leo Kep-
ler, Cap's merchandising manager
of classical records. Trio have
Paris, London:. and New York on
their itinerary. Thevl confer with
repertoire, packaging, printing and
meérchandising reps of the EMI
family while abroad.

Mellin Preps
Three Albums
For Coral

NEW YORK — One of the
Broadway wusic publishers maost
active on the disking front, Babby
Mellin has three upcoming Coral
albums now in the works. The
mahoff of Robert Mellin Music and
Coronet Music, who makes mood
music waxings on nearly all of his
frequent transatlantic jaunts, under
the name Roberto and other noms
du disque, has produced sets ti-
tled, “I Love Gina,” "My Love for
Jane Russell,” and “Anita My
Love,” the latter dedicated ta Anita
Ekberg.

Mellin has also just sold an LP
master for release an the new Carl-
ast ont
packages for Mercury, M-G-M,
RCA Victor, as well as Coral

On the cleffing front, Mellin re-
Eﬂnlly completed a writing chore
on 1 Love Yeu Oh So Much™
feature tune of the wpeoming
Mario Lanza film, “The Seven Hills
of Rome.” " Mellin was a co-clef-
fer of the theme [for “The Monta
Carlo Story,” starring Marlene Die-
trich and also carried out compos-
ing assignments for “Chase a
Crooked Shadow.,” starring Anne
Baxter and Richard Todd, and
“Bread, Love and Tears,” which
featured Sophia Loren.

Mellin wrole music and lyrics
for songs featured in the films "Ro-
manece in Majorea,” “Twa Sisters,”
“The Way Home,” and “The Girl
With the Flaxen Hair,” while lis
firms, Mellin and Coronet, include
the scores to numerous screen: ve-
hicles, such as “The Miller's Bean-
tiful Wife,” “Run for the Sun”
“Flight to Hong Kong,” and “Men
and Wolves.”

| WELK ARAGON

TERPER MAGNET

HOLLYWQOOD — Moare
than 730,000 pavees attended
the Aragon Ballroom during
the last two vears, racking up
the terperv's biggest grosses
during 1956-'37, according to
Manager Walter K. Lange.

Recently sold to the newly
organized CBS-Los Angeles
Turf Club combine who will
develop the area as a family
gmusement park, the ballroom
presently operates on a Friday,
Saturday and Sundav evening
schedule. Much of the suc-
cess of the dance hall can be
attributed to the popularity of
maestro Lawrence Welk, said
Lange, who warks there on
Friday and Saturday nights.
Ray Robbins ork appears on
Sunday evenings.

|
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Murdoch Loses Toronto TMA
Throne After 26-Year Reign

DECEMBER 30, 1957
SALES PITCH

Louis Gets

LIBRARY GETS
SORIA DISKS

C u”f’ } NE\E; YGHK-E-—IH 1c1u5ing g i
iis office before leaving H _F B TORONTO —— The so-called |lots in the election, with Anderson
a ower Angel Records gun_u:u'fy %:] I I ugs “professional musicians” toppled | topping Murdoch by 326 votes.
oria foun

HOLLYWOOD —— Columbia
Records will debut a new line of
high-fidelity recordings tagged “Ad-
ventures in Sound" shortly, de-|
signed to retail at a suggested list
1price of §4.98.

New series is expected to con-
tain off-beat material and will be
directed at high-fidelity  alicio-
nados. The sounds of locomotives.
automnobiles and other exotic andio
matter to whet the interest of hi-
i fans will be included in the
repertoire,

Project was originally unveiled at
the label’s convention in Miami last

President Dario
an almost complete collection
of Cetra-Soria disks. Soria,
which he subseguently sold
to Capitol=has donated the
collection to the Donnell Li-
brarv center, which has an
extensive lending library of re-
corded music. Manv of the
albums in the collection have
disappeared [rom the market,
such as Verdi's "Un Giorno
di Regno” and “Luisa Miller,”
Rossini's “William Tell.,” Don-
izethi's "Il Campanello,” ete.

Walter Murdoch from his post as
president of the Toronto Musi-
cian’s Association after a reign of
96 years. He was defeated by
George Anderson, 38-vear-old for-
mer Toronto Symphony Orchestra
trumpeter and professor at Toron-
to's Royal Conservatory of Music.
Some observers blamed Mur-
doch’s policy on recordings of com-
mercial transerintions here. Toron-
to’s mles had firme paying $100
for a license to record each com-
mercial transeription. But this was
only one reasom fov pulling Mur-

A previous attempt to oust Mur-
doch. about five yvears ago, missed
by 40 votes.

Also elected in the upset poll
were Gumey Titmarsh, Ffirst vice-
president; John Niosi, second vice-
president; . Nicholson, assistant
secretarv; Harry Bergert, marshal;
Alan Wood, sergeant-at-arms, and
Fllis McLintock, chairman of the
fees committee. Sam Levine, Ted
Roderman,  William  Richards,
Lewis ]. Dabson and William Spar-
ling muke up the new executive
bourd.

Phone Ear |

CHICAGO—Mercury Records’|
newest promotion staffer, ex-champ
Liﬂ Louis, had one of the toughest

uts of his career last week when |
Publicity Director Tommy Schles-
inger set up 150 phone calls be-
tween Louis and deejavs to push |
the Diamonds’ soaring single, “The
Stroll.” '

“I was a fighter for 14 vears
and never got scratched,” Joe said |
wearily after his second day on the |
phone, “but this is the First time |

include

I ever had a cauliflower ear.”

Toughest call of all was a chat
with Joe Smith, WVDA, Boston,
who is an expert on odd sports
facts and figures (except Joe didn't
know it). After Louis sparred with
his sales pitch, Smith countered
with left-field hook in the form of
quiz: “Joe, what was the date of
your victory over Max Schmeling—
the night vou won the crown?®”

It was a TKO. Louis - didn't
know.

Scopp Wraps Up

® Continued from page 11

tation of foreign rights for Ameri-
can publishers and world copy-
rights of foreign composers.

Scopp stated: “As in the past, |

the three groups of British compa-
nies will continne to compete in
the American and foreign markets
for representation of composers’
works despite their common alli-
ance in Affiliated.”

Scopp added: “Despite its share-
holding interest in Affiliated, the
Big 3 American companies and the
important catalogs of Robbins-
Feist-Miller will continue to exer-
cige autonomous discretion in as-

signing to foreign publishers for- |

eign to it repertoire.
Julian Abeles represented legal

Interests of the American Big 3

companies. London attorneys for
the American Big 3 firms was Jovn-
son-Hicks & Company. London
attorneys for Francis, Day & Hunt-
er were Linklaters & Paines.

“EVER SINCE
I MET LUCY”

Mark Stone—Mapp *K-205X

"| NEVER HAD A DREAM LIKE
THIS BEFORE"

Les Baxter—Capitel #3841

"THE OBJECT OF MY AFFECTION”

Danny Davis—Cabot *CA 111
Enoch Light—GCrand Award
+GA 45-10168

BOURNE—ABC MUSIC |

I 136 Wast 52 5¢. Hew York 19

from Swede © 'ﬁ"\'t-f'i
g captivatin i

| Singers represented
Tagliavini, Tassinari, Lauri-
Volpi, Taddei, Corena. etc,
and conductors include De
Sabata, Gui, Marinuzzi, San-
tini, etc.

Waldorf Debs

Album Line

| NEW YORK — Waldort Music
|Hul| Records, which features a
'$1.98 12-inch LP line, last week
Jaunched a mew album line, on
'the Colortone label, retailing at
H1.49. '

Colortone, which will feature
all new material with emphasis
'on pop-standards. spotlighted 20
LF's in its First release ir tuding
“The Ink Spots.,” “A Trioute to
Hollvwood.” “Hollvwood Musical
Hits,” “A Tribute to the Dorsevs”
featuring Bob Eberly and the
| Bobbv Byme ork, “Honky-Tonk
Piano.” “Romantic Echoes of Ha-
\waii,” “Paris,” “Ttaly” series and
several other mood music pack-
ages,

' men to its sales force to handle the
new label, whiclh will maintain a
regular monthly release schedule,
The entire Colortone line has been
designed around its name, high-
lighted by specially designed four
color labels and wrap-around
| covers.

’__Vic:c;r's LP Offer

® Continued from page 11

‘davs the distributor may return
anv of the LP’s in his stock.
The revolving panel will include
'a distributor record manager as
'chairman and three (occasionally
i Four) other managers from three to
| four sections of the country. They
will meet monthly in New York to
| listen to new albums in advance of
their release. Plans call for every
distributor record manager to serve
‘one or more times on the panel
during the vear.
| Also sitting in on the panel (in
an advisory capacity) will be repre-
sentatives of the following RUA
‘record division departments; artist
and repertoire, advertising and pro-
motion, sales. and plunning and
marketing. Each person on the
panel will be allowed one vote on
n package’s first 60-day sales
expectancy.

As regards Victor's new 98-cent
price tag on 45 singles, there were
| also ~ varietv of opinions registered
by distributors’ dealers, and com-

From the 20th Century-Fox Film
“"APRIL LOVE'',

' petitive labels. Altho some lop
'JTabel execs said they expected
' dealers woutd merely raise the

price on other singles to 98 cenls
until the other labels followed suit,
a check of dealers failed to bear
this theory out — at least at this
time.

| Most of them indicated they will
| satnd pat, and charge 98 cents for
Vietor only, until and/or if the
other companies raise their singles
|prir;"-=;;:..; A few dealers said they

| w eep Victor disks at 89 cents
| & 98-cent price became in-
j duse wide.

New Low Price |

Waldorf has added additional |

‘when the songs received a better

summer and was temporarily de-
layed. Disk material will simul-
taneously be released on tape, it
was learned.

M-G-M to Deb
8 LP's, 5 EP's

docli from his position. There have
been other abortive attpmpts.

Murdoch, who was once an
office boy with the Canadian Na-
tional Railways” however, had done
more for the lot of Tovonto mu-
sicians than anvone. Proof of the
sentimental feeling for Murdoch
came earlier this vear when they |
honored him with a testimonial
dinner,

NEW YORK —— M-G-M Rec- |
ords’ release for the New Year
includes eight albums and five EP
sets. Three of the LPs are by
talent new to the label. Newcomers |
include Guy Luypaerts plaving
music of Charles Trenet; an album
by Carl Eugster titled "Mediter-
ranean Serenade.” Others are|
“Berlin After Dark.” with Peter
Todd’s orchestra; Gary  Allen’s
“When Lovers Meet,” Dick Hyman
in “Hi-Fi Harpsichord,”” Robert
Ashlev’s “Music Under the Stars,”
and a Hank Willlams set, “The
Immortal Hank Williams.”

Dorsey Catalogs

® Continued from page 11

wind eut of the sails of his oppo-

'election.

After defeat Murdoch took the

sition, when at a press conference
he declared the election “demo-
eratic” and offered his future serv-
1005,

AMurdoch continues as executive
officer on the International Board
of the American Federation of Mu-
sicians.

Muidoch drew his support in the
Toronto local from the part-time
musicians, Yet, it was he who
fought up and down the line for
the protessional musicians, the
came men who defeated him in the

About 1,400 members cast bal-

terprises had been mentioned
prominently as possible buyers.
The Embassy catalog inclodes
such hines as "Evﬁrylﬁing Hap-
pens to Me” “Let's Cet Away
From It AllL” “Oh Look at Me
Now” and “Opus One,” while the
Dorsey firm contains "There Are
Such Things.” “1 Should Care,”
and “To Me,” among others.
Many of these tunes were writ-
ten orior to the time when BMI
had contracts with + writers, at
which time, when performance
rovalties were paid to publishers,
they included monies for writers.
It is known that in the past certain
writer litigations had arisen against
the Dorsey firms, because of al-
leged non-pavment of royalties.
Several publishers, when neried,
felt that this was one of ﬁlﬂ rea-
sons why there had been litite
spirited bidding on the catalogs.
Another reason for hesitation, it
was pointed out, in connection with
the ASCAP firm, was the facl
that the value, based on ASCAP
royalties paid, was based on the
time when Dorsev was still alive
and performing actively in TV,

exposure than now.,

Writers who have songs in the
catalogs include Matt Denis, Frank
Sinatra and Sinatra’s  manager,
Hank Sanicola.

NARAS Preps
Plans for
1958 Awards -

HOLLYWOOL -— Nominations
for awards to be given by the Na-|
tional Academy of Recording Arts
& Sciences are expected to get
under wav early in 1958,

At a meeting of the Los Angeles
chapter here last week, Jim Conk-
ling, temporary chairman of the
group, declared: “The academy has
now achieved a sulficient stature
in terms of the number and quality
of its membership that we can
make tangible plans for nomina-
tions, voting and presentation of
awards on a national
show.”

Conkling said the LA chapter
has a wide representation of all
creative aq?ecLs of the industry, and
that the New York chapter, under

currently in its last stages of organi-
zational plans and anticipates a full
quorum by January,

Paul Weston, president of the
local chapter, pointed out that vot-
ing privileges are available only to
members of NARAS, Memberships |
are open to anybody connected
with the creative aspects of the disk
industry. -

CAP PLUGS ‘HIT
SLATE FOR ‘58’

HOLLYWOOD —— Capitol
Records kicked of fan ambi-
tious program aimed at spark-
ing four new pop singles and
an EP last week, tied to the
theme “Hit Slate for "58."

Label has earmarked a
heavy budget for mailings to
dealers, one-stops and all disk
jockeys. Literature urges recip-
jents to “clean wup after
Christmas” via the five record-
ings available. Latter include
new releases by Frank Sinatra,
Nat Cole, the Five Keys, Fer-
lin Huskey and Ray Anthony.

| heen purchased by a group hea

Group Buys
Station KFOX

HOLLYWOOD—Radio Station
KFOX, Long Beach, Calif., has
ded
by Kenyon Brown and Kevin B.
Sweeney from the Hogan Broad-
casting Corporation. Brown 1§
president and a principal executive
iy KCOP Television, Inc., new firm
| which recently purchased Channel
13 in Loc Angeles. He also has

and Oklahoma. _

Sweeney is president of Radio
Advertising Bureau, Ine, and be-
fore that was associated with CBS,

television |

the direction of John Hammond, is |

radio interests in Kausas, Miami|

ASCAP's TV

Pact Near Set

e Continued from page 2

writers Suit “have been pushed to
one side for a substantial period
of time.” '
The all-industry committee in=
cudes Trving Rosenhaus, WATYV,
New York, ehairman; Elisha Cold-
farb, RKO Teleradio, secretary-
treasurer; Charles Britt, WLOS,
Asheville, N. C.; Roger Clipp,
WFIL-TV, Philadelphia; Sam C
Digges, WOCBS-TV, New York;
Omar Elder, ABC; Frank Fitz-
simmons, North Dakota Broadcast-
ing, Fargo, N. D Nathan Lord,
WAVY - TV, Louisville; Dwight
Martin, WAFB-TV, Baton Rouge,
La: Clair McCullough, WGAL-
TV. Lancaster, Pa.; John E. Me-
Cov, Storer Broadcasting Com-
pany; John T. Murphy, Crosley
Broadeasting:  Hamilton  Shea,
WSVA-TV, Harrisburg, Va; Ed-
ward Thoms, WK{G—T\’, Ft.
Wavne, Ind., and Liovd E. Yo-
der. WRCV-TV, Philadelphia.

#

Urania Named
® Continued from page 11

Fowler reported that the activities
of the C-C rerord clubs—Crowell-
Collier Record Guild and Jazztone
Sociely, Ine~"will be sharply cur-
tailed during the early months of
1958, pending a study of the effect
of intensive competition expe-ted
from the RCA Victor, Capitol rec-
ord clubs and the well established
Colnmbia club.”

Under the new distribution set-
up, Urania and C-C will continue
to handle their own national pub-
licity and promotion separately,
while the combined lines will be
merchandised and yromoted at lo-
cal levels by Urania’s field staff.

ELVIS PRESLEY
Si

ngi
“Rlue
Ghristmas”

In Elvls' Christmas Album

CHOICE music " e

Frant Wazman's
besutiful thame from tha
Warner Bros. preduction

“Sayonara”

'KATSUMI

LOVE THEME'

Marian Gould RCA Victor
Perey Faith Columbia

Lersy Helmes MOM
Frank Choksflald London

M. WITMARK & SONS

ABC and with Station KFI1 I:M:rls.l

——_
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- SPOTLIGHT ON TAPE |

INCLUDING A SPECIAL REPORT ON RECORDED

|
TAPE SALES IN MAJOR MABRKETS ' l

C., REPORT

Stereo Breakthru

- Possible

® Dealers see most sales tied
to the stero development

® While admitting problems,
dealers are doing a good
job in the main
By MILDRED HALL

WASHINGTON — “The real
future of recorded music is in stero-
phonic sound, whether it be disk or
tape.” This is the solid belief of
the bipgest stereo tape dealer in
the Wﬁﬁngtun area, ri{crb Hersh-
field, of Kitt's Music Store, who
expects to “double his stereo sales
in 1958."

Other dealer comment ranges
from cautious optismism to a blunt,
“We're not stocking it vet—it’s too
soon for the average customer.”
The majority said, “We're going
in on a mali{sca.’!e. In our opinion,
tape will never replace records.”

Even the coolest of half a dozen
music merchandisers interviewed,
agreed that the stereo tape is grow-
ing stronger month by month. Some
feel there could be a “real break-

thru in 1958, if prices could be
brought down.”
Majors Helped

Entry of the majors — Capitol,
Columbia, Mercury, et al—into the

in 58

stereo field helped, but did not
provide a really dramatic push,
most dealers believe. Most feel
that the truly esoteric listener who

goes in for stereo taPe would pur-
sue it under any label. “The sound’s

the thing,” dealer Hershfield put!

it. “The entry of the small manu-
facturers into stereo recorders has
helped.” One dealer felt the majors
were shnwin[iJ a natural caution
about tape making invoads on disks,
and that major catalogs were “drag-
ging their feet a little.”

Would a price cut in the tape
mean sharp increase of sales in
19587 Opinion is divided. All agree
that a price ent wonld help—but
most feel that at present, the hi-fi
aficionado who can afford a re-
corder ranging up to $1,000 (thou-
sand) in price, is not going to
quibble over tape prices. Many
are waiting to see what the brand-
netv stereo disk will do at its com-

paratively lower price.

Fem Attitude Important

Stereo needs a much bigger push
in the direction, of the ladv cus-
tomer, is the opinion of Dan Dan-
ziger, maestro of the carriage-trade
Disec Shop here. “"Manufacturers
will have to make things simpler
for the ladies. Rarely, rarely does

a lady ask for stereo—mol more
than one customer in 20. They buy
records.”

Tape recorders should be adver-
tised “showing a child can operate
them,” says Danziger, if the women
are to be won from the simple
business of putting on a record.
“It's like the cars—when automatic
drive and power brakes came in,
and auto manufacturers showed the
ladies how easy it was to drive
and park—they bought more, It's
the samme with tape,

The main problems in the sale
of the stereo tape at counter level
were given as price, auditioning
facilities for customers, educating
sales people in tape technique.
Stereo disciple Hershfield, of Kitt's
Music Store, says all his problems
have been solved via his pioneered
rental system. The system offers
a pav-as-vou-go lavaway for the
buying of tape, allows home audi-
tHoning, and lets the tape “sell it
self.” (The Billboard, August 286,
1957.)

Sales Pointers

Most dealers have learned —
some the hard way—that the stereo
tape fan resents any hard-sell, and
knows exactly what he wants. One
dealer displays a super de luxe ma-
chine, and intends tyving stereo
tape promotion to in-store sales of
the machines. Another has no ma-
chine and no auditioning tapes.
He uses the “never plaved on anv
machine but your own” approac
to his customers.

Display is generally good, and
right up front in the store, even
if the stereo stocks are light, Dis-

(Continued on page 18)
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SAN FRANCISCO

REPORT

Tape Sales Grow
At Steady Pace

e Major diskeries’ entrance |

tape retailers whose trade was

into recorded tape field | threatening to stagnate for lack of

hypes business

® High price of product,
lack of promotion aids
cited

By MARK GIBBONS

SAN FRANCISCO —— The top
four retail grossers in this already
tape-happy territory are enthusias-

tic for more than one reason over | . e
young man with a flourishing cam-

major disk makers’ entrance into

the field.

“In less than three months we've
felt the impact of increased sales
in playback uipment, espe-
cially in the higher priced sets”
says Syd Heller, manager of Co-
lumbia Music & Electronics, Inc,

“No doubt about the fact that
Capitol, Columbia and Mercury
have really sparked our tape traf-

into higher gear,” opines Italo
Ciardella, manager of the record
and tape departments of Sherman
Clay & Company.
like a shot in the arm,
especially for those big exclusive

wider top music selectivity,” ac-
cording to George A. Jacques, own-
er and operator of the Music Box.

Four Top-Rated Stores

“A tremendous help to business,”
emphatically states Walter Willey,
one of the pioneers in tape and re-
corders in Northern California.

Willey will be recalled (The Bill-
board, June 3, 1957) as the daring

era and photo supply store who
added a modest EFI:!.‘. of one re-
corder and a handful of tape and
developed it to the point where
photo wares now play second fiddle
to his taEe department,. He un-
questionably is the highest grosser
as an exclusive tape dealer in this
area, He sells nothing else in the
music field.

Sherman Clay iIs a 10-floor de-
partmenl store in the music field
with departments ranging from

onicas to cathedral pipe or-
gans. It has studios tor teaching
just about every known modern in-
strument, Its E/isk inventory alone

is one of the biggest in depth and
selectivity thruput the Western
States,

Columbia is next in size to Sher-
man Clay and outside of Willey
sells more recorded tape than any
other SF dealer. Three times in
the last yvear Columbia had to en-
large its tape display stands,

Caution Is Kevnote

Jacques' Music Box is called the
“Tiffany’s of the record business”
because of its swank decor and has
thrived in the little more than a
yvear since opening its Market
Street doors. It was only a few
months ago that Jacques added a
modest recorded tape department
and he still is cautious about going
all out for tape for deep-rooted con-

' victions of his own.

“As I see it,” he opines, “the
industry has the blades but naot
nearly enough razors. And while
sales undoubtedly will go up, 1
am of the opinion that the stereo
disk is not too Far distant and when
that happens we'll have a distinet
threat to the tape business and for
a very good reason—the women.

“Less than 25 per cent of our
disk customers are men. And the
tape recorder is mechanically far
too intricate for the average
woman., If and when they can de-
vise a recorder that can be loaded
with tape selections the way a gal

now can pile a stack of records|]

on a lirntable, then the tape mak-
ers will really have something”
Even as he talked we counted

(Continued on page 18)

EDITORIAL

Tape Today

1957 has been an important dwj'iar for recorded tape. -

This was the vear that major disk firms entered the
business, giving tape a much-needed boost. In our major
market report on these pages, vou'll see that many dealers
believed that key company artists were needed to create
more interest in tape. Another big benefit tape gained by
the entrance of the majors was big company distribution
and promotion,

Have the ﬁains really been substantial? Are we
placing too much emphasis on the major's role? For the
answer, The Billboard turned to the New York University
School of Retailing survey unit that checks music dealers
weekly to determine what they're selling and how much,
Their puncheards and tabulating machines told us the
following: Better than 23 per cent of disk and music
outlets now stock and sell recorded tapes. NYU's continu-
ing study also indicates that dealers are not only ecarrvin
them theyvre selling them. During November, recor
Lape represented slightly more than 1 per cent of the total
dollar volume in sales of recorded music of all types. This
may seem like a small amount. It's not. To place it in its
proper perspective, you have to realize that an individual
top selling single record in the number one spot on the
best selling charts, rarely does more than 2 per cent of the
total disk industry dollar volume in any one week. If we
assume that the total disk volume for next year will hit
$400 million and if the proportion of the recorded tape
business remains at 1 per cent, this would mean a $4
million business.

There’s been a lot of talk about stereo disks. What
effect will they have upon the recorded tape market?
There is no doubt, and the dealers surveved for this issue
bear it out, that the stereo aspect of tape is the most
sales-compelling. 1f the disks appear in quantity
and the quality is great, will they slow up the tape
market? The most commonly held opinion is that the
sterea disk will serve to spark interest in stereo generally
and that tapes can stand on their own.

Something to keep in mind is that there are other
directions for stereo tapes to take. To mention only two
possibilities, when engineers can maintain good quality of
music reproduction at one-half the speed (3% inches
per second) of currently available tapes, the industry is in a
position to offer the same amount of music at ane-half the
price. Another possibility is a four track tape—with two
tracks (steren) in each direction. Again the industry could
offer the same amount of music at half the price. How
could these innovations be made possible? We don’t know
but we do believe engineers are working on them. If
stereo disks have any impact on the market, these changes
might come along a lot sooner.

It's hard to discount the biggest complaint dealers
make about recorded tape—its high price. There is little
donbt that price does stand in the way of mass acceplance
of the product. If competition from disks will bring about
changes that reduce the price to the consumer, we believe
dealers would applaud such a development.

Even if the price and the product remain essentially
as they are, there are obviously things that manufacturers
can do. They can continue educating the dealers about
tape and showing them how to merchandise it better. They
can produce the sales aids that dealers indicate they need
to do a better job. Dealers, for their part, can absorb
more of what the manufacturers find out and study new
arul better merchandising methods. The dealer who thinks
he's doing his best right now is standing still. The dealer
whao lakes the attitude that he's doing alright but is willing
to try other means is forging ahead,

CHICAGO REPORT

Price No Problem

In Hi-Fi Outlets

® Tape inlerest seen grow-
ing on general music-lover
level

® But it’s still the hi-fi salons
that are really cleaning up

By BERNIE ASBELL

In the Chicago area, placing
tape in stores has been slow be-
cause of consumer resistance to
heavy price tags. Most dealers
agree it is a chicken-and-the-egg
problem: Which comes first, the
tape or the stereo equipment? You
can't sell tape until customers are
set up to play it. Yet consumers
shy away from the equipment as
DﬂE as price ol stereo tape runs
high,

Some Interest Seen

Climmerings of interest are be-
ginning lo appear, however, One

aggressive dealer, Max Dolgan, of
Pearson’s Music Shop in suburban
La Grange, IlIl., a well-heeled com-
munity, says he carried his modest
stock of tapes tor four months with-
out selling much, but in the last
two months he's sold about 10
reels,

“During Christmas,” he points
out, “you can sell anything and
everything. What about after the
first of the year?”

Dolgan has been active in dem-
onstrating stereo tapes and reports
that demonstration wins enthusi-
asm every time. But when the cus-
tomer mulls the price, his interest
coals.

Hi-Fi Salon Is Tops

The l:mtst:mdm# slerea success
story is found in Voice and Vision,
a hi-f . Norman Foss, man-

(Continued on page 18)
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NEW..RCAVICTOR

the greatest name in tapes!

@ rca’

=2

it o

[ ‘storeo- mrfna:apharm:*TAF’E RECORDING }
| Julie Andrews reaVicror PGS

Far A

. Tha Lass o
s B :._W“h e

...............
A
.......

-----

JULIE ANDREWS, star of “My 5
Fair Lady,” sings light-hearted

folk songs in her solo recording
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Go after the thousands of new customers who got tape recorders for Christmas with
the stereo tape library that has everything . . . great artists, great performances,
great sound!

Every one of these RCA Victor stereo tapes has podium presence — the stunning
realism of great New Orthophonic High Fidelity sound! Every one comes in an
attractive, attention-getting album! With liner notes! On a uniform 7-inch reel,
clearly labeled for instant identification! It's RCA Victor .., tops in stereo tapes!

CTOR

RADID CORPORATION OF AMERICA

Manufacturer's nationally advertised prices shown — optional with dealers.
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PERRY COMO sings an all-
request program — 12 great stand-
ards he's been asked to do on TV.
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BYRON JANIS §
FRITZ REINER |
THE CHICAGO
SYMPHONY
ORCHESTRA

CCS-65. $10.95

ACS-87. $6.95
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FLORIDA REPORT

Tape Volume Ié
Low But Growing

® Price is a major factor in
Florida community—still
gains are seen

® Convenience a {actor in at
least one dealer’s opinion

By GUY T. KELLOGG

DAYTONA BEACH, Fla.— A
sampling of opinion among the top
record outlets in this area indicates
that stereo tape is headed for a
brilliant future. But dealers realize
that intensive selling and promotion
is needed to acquaint the public
with stereo’s startling sound,

One obstacle is price. But deal-
ers look for tape prices to break
with mass production. More and
more tape players are hitting the
market but the. price tags limit
buying to the pace-setters. How-
ever, wide interest in hi-fi indicates
a ready-made market once present
owners can be sold on the idea of
adding tape.

Demo Necessary

All agree that stereo sound must
be heard to sell. Further, demon-
strations should take plase under
the best possible conditions to
avoid distractions caused by other
slore activities, One suggestion
calls for concerts after usual busi-
ness hours for specially invited
groups.

At Reid’s Becords, partner Mary
Jane Reid is handling the V-M line
of equipment and tapes, Her ini-
tial order of Capitol tapes arrived
early this month. She plans to meet
the growing demand by stocking
more heavity as conditions warrant,
Mrs. Reid notes that many custom-
ers ask for longer term financing,
indicating previous commitments
budgetwise, What effect, if anv,
this may have on stereo equipment
sales is unknown.

She feels that the entry of major
disk firms into stereo will pepup
the market. Distributors whose
sales effort has been light will
probably step up the tempo, offer-
ing closer co-operation with dealers.

Selection Problem

Mrs. Reid notes that tapes con-
taining several selections present a
difficulty in locating a particular
segment. Would it, she wonders,

t Advertisement }
‘Irish’ Sales Display
Triples Recording Tape
Yolume for Alabama
Music Store

“The self-
vending IRISH
‘Recording
Tape Depart-
ment' has sub-
stantially in-
creased our
gales of record-
ing tape," says-

W. L. Miller, - S
general man- i
ager of the Forbes-Miller Music

Company in Anniston, Alabama,
“In fact, our sales have tripled
in the last six months, since we
put the unit on the floor.”

The Forbes-Miller Music Com-
¥ is associated with the six
orbes Music Stores, which have
been serving Alabama for 68
YEars,

“We like the high quality of
the IRISH Ferro-Sheen process
tapes, the ‘Gattractive packaging,
the pood merchandising and the
405 profit on the IRISH line,”
adds Mr, Miller,

IRISH brand recording tape is
manufactured by ORRadio In-
dusiries, Ine., Opelika, Alabama,
world's largest exclusive mag-
netic tape manufacturer,

{ Adverticement )

be feasible for manufacturers to
splice in sections of different col-
ored tape to show where selections
begin? This would simplify playing
only a part of the tape.
| At Reliance Radio and Music
Shop, tape sales are showing an in-
crease. Hi Fi, Bel Canto and RCA
Victor lapes are now in stock and
others will be added. Reliance
points out that owners of hi-fi rigs
can qnickly add tape equipment at
moderate cost. With the public
becoming more sound-conscious, a
steady growth trend is looked for,
It may reach astonishing propor-
tions, = :
Special Orders, Prices

The local Sears-Roebuck music
department considers tapes the
coming thing, but has not stocked
them as yet. They do, however,

offer to supply wanted tapes to
customers on a special order basis.

In DeLand, Panl Caskey of the
Caskey Music Shop comments:
“This is a college town and most
customers are students on a limited
budget.,” For this reason he is re-
luctant to go heavily into tape just
now. He believes that equipment

rices will drop sometime soon and
E-c will then be ready to accelerale
with the boom.

At present he concentrates on
getting sets into homes of new ens-
tomers. This, he [eels, will pyra-
mid sales of both equipment and |
stereo tapoes. |

The concensus is that consumer |
intereast in tape is Fast-growing.
The volume of tape sales this may
bring about is tied directly to the |
inerease in sales of tape equipment.
This is the first hurdle that I_lltf'-ith?:l‘ﬁ :
must cope with in order to henefit |
from laler developments in tape
merchandising,

Up to now, the recorded tapes
have had negligible etfect on ree-
ords sales. But far-seeing dealers
wonder whether todav’'s EPs and
LP’s may not one day be relegated
to the back of the shop with the

old 78%.

MILWAUKEE REPORT

® Dealers are easing them-
selves gradually into tape
merchandising

Process could he speeded
if some faulis were reme-
died

By BENN OLLMAN

Beer Cily~dealers, with few ex-
ceptions, are steadily increasing
their volume of recorded tape sales.
Music retailers hcre during the past
vear have gooe thru a “wait-and-
see” period, and most of them now
believe that tapes are here to stay.
The result: most stores are easing
into _the pictuce via gradually ex-
panding tape departments that
vary from limited space behind
counters to  well-stocked shelves
and eye-catching browser boxes
and island racks.

Which Way Prices?

Optimism over the future of the
tape field 15 widespread among
Milwaukee dealers. Considerable
concer, ]]D\\'L"l.-'{-‘l'. exists over the
trend the fledeling tape business
may take price-wise as the Christ-
mas buving spree ends,

Current tape inventories are pur-
posely being held to a minimum,
according to several key buyers:
CWe're getting a lot of calls for
tapes now, and price s no obstacle.
But, ‘we aren’t stocking in depth,
We're trying to keep our inventory
lean just in case .prices are cut
after the first of the year,” they
say.

Majors a Faclor

Typical of the area’s dealers,
John Plimpton, of Bay Musie Shop,
|in the Whitefish Bay Geld Coast
| section, notes that he put in his
Vinitial stock of tapes last summer
|-'=1m'1 sales havé proved extremely
gratifying.

“"We set aside one small shelf
section for tapes at first,” says
Plimpton. “Shortly afterward we
added a new display rack and al-
ready we need more space to hold
our tapes. I'm confident that we
will see a steady growth in demand
for tapes in the year ahead, now
that the major labels are releasing
tapes featuring top artists.,”

Two of the major volume. Mil
waukee disk vetailers, the Hi-Fi
Center and downtown Radio Doc-
tors, also report an increasing elam-
or from their customers for new
recorded tapes.

Expect to Pay

Warren Keats, buver for the Hi-
iFi Center, notes minor instances

Dealers See Need
For Improvements

'of price resistance to date, altho
he fteels that “we probably would
increase our unit sales it the prices
were dropped a bit. People tell us
they don't expect tapes to be as
low in price as r:um':]ls as vet. But,
they are restricting their purchases
becanse of the high costs of tapes,
many tell us.” !
Provisions for an expanded tape |
‘department were given priorily in |
‘the recently finished enlargement
and remodeling job at Radio Doc-

{Continued on page 42)|

DENVER REPORT

Hypo on Stereo
Key to Success

® Dealers gatisfied they're
getting fair share of tape
business

® llere., too, they feel they
vould do more if problems
were solved

Leonard Hon, buver at Wells
Music Company, Denver, is pleased
with response to new stereophonic
tapes produced by the majors.
Sales climbed more than 25 per
cent during 1957, following a dis-
appointing 1956. When stereo was
introduced, Wells Music Company
put heavy merchandising emphasis
on it, and after a few months had
decided to do away with monaural
tapes altogether.

“We have been particularly
leased in that all of the manu-
acturers are coming out with uni-

form tape,” Hon added. “Before,
handling stack and staggered types
;_{'.lE!.":_J]ET was a real inventory prob-
£1n.

Increasing Interest

Wells has noted an increase in
interest in tape during the year
past, and a sharp increase in the
number of music bugs who want
fine stereo equipment and music.

He feels that a prime need is
morg  demonstration tape corre-
sponding to the sealed reels offered
by the manufacturer. “We don't
attempt lo break the seal and dem-
onstrate the same tape which the
customer wants to buy,” he said.
“Once we break the seal, it is dif-
ficult to sell the reel. Some manu-
facturers are giving us demos but
not enongh of them do. As a re-
sult, the customer must buy sight
unseen,”

The store has carried on a mer-
chandising drive on stereo-head

LOS ANGELES REPORT

® As in other areas, high |
rices cited as major draw- |

k

® But volume has inereased |
gteadily during past year

By JOEL FRIEDMAN

HOLLYWOOD —— The sale ol
pre-recorded tape has substantially
increased in the past six months,
according to dealers in” Southemn
California. All, however, voiced |
sharp reservations about the Inture |
Entmtial of tape, unless merchan-

ising and price policies were re-
vamped in some [ashion,
Stereo Sells

In most cases, the dealers be-
lieve pre-recorded tu||1f= sales will
continune to spiral during 1958,
despite the widely publicized ad-
vent of steréo disks, There seems
to be little question that dealers
hold promise only for stereo tape,
with many averring that they are
selling off whatever monaural tape
inventory they have, or are carry-
ing monaural tape ouly as a price
leader.

The entry of Capitol, Columbta
and Mercury into the tape field
has unguestionably influenced the
increase of tape sales, according to
Bill Hogue, Music City; Bill Denel,
Denel’s Music Shops, and Jerry
Johnson, House of Sight & Sound.
All declared Capitol's tape mer-
chandise to have notably sparked
their entire tape line, pointing out
that the label's tape product has

" www americanradiohistorv com

Majors’ Entry
~ Hikes Tape Sales

been greeted by consumers with
similar enthusiasm to its LP line.

Price Too High

While interest in tape is high,
according to II]-:&-rr'_l..' Johnson, of
Sight & Sound, it could be ap-
preciably higher were the price of
tape substantially lowered. Johnson
pointed out that a eustomer spends
nearly 10 per cent of the purchase
price of a tape recorder ($150)
for pre-recorded tape. Invariably

(Continued on page 18)

recorders, and [inds that the nume
ber of owners has tripled in the
last two years.

Big Names on Tape

Mrs. Nessie Nides, owner of the
big Nides Appliance Company, of
Denver, reports extreme  enthusi-
asm over the entry ol the majors,
“Our sales jumped immediuiel}',"'
she said, “becanse we can now of-
fer top artists on tape. which
wasn't the case six months ago,
We ran an experimental promotion
around tapes by Nat King Cole
and Stan Kenton, and were de-
lighted with the results. We had a
complete sellout on the Cole tapes
in a two-weak period.”

Mrs, Nides feels that there Is a
real future in recorded tape, which
is limited, of conrse, by the number
of recorders which the public owns,
For that reason tape recorder mer-
chandising operations have been
stepped up. taped music is always
plaving in the record depariment,
and salespeople thruout the store
are offered better commissions on
tape recorder sales. Probably the
biggest promotional change has
been to include a hox in every
record ad run in Denver news-
papers. Listed within the hox are
a dozen or two pre-recorded tapes,
and an invitation to come in for a
demonstration. “This is the first
time we have advertised tape in
this way, and results have been
better than we had expected,”
Mrs. Nides added.

Small Mark-Up

Recorded tane offers a definite,
serious problem in that the mark-
up for the dealer is too small, Mrs,
Nides added. The one-third mark-
up contrasted with 40 per cent on
most records is likely to limit ad-
vertising funds and promotions.
“Of course, the bigger unit sale
offsets this to some extent)” she
pointed out. “We recommend that
the suppliers remerber the mark-
up element when plinning 1858
promotion.”

Surprisingly, there has been little
price resistance on tape to date,
Nides Appliances feels that this
will come sooner or later, particn-
larly if anv one manulacturer comes
out with lower priced- tupe albums
or specials, !

Campaign Needed

There are some definite needs,
Mrs. Nides staled. "Taped music
needs greater sxposure lo the pub-
lie,” sﬁe said, “in the form of
national campaigns. For example,
our local FM radio stations are
using pre-recoided tape for musie
lovers, but this fact isn't well
known. National magazine adver-
tising campaigns would help sub-
stantially. We need more attractive

(Continved on page 42)

BOSTON REPORT

Lack of Know-How

Kills Tape Gains

® Are manufacturers to
blame for confusion, lack
of knowledge?

® Area should be a good one
but little progress is seen

By CAMERON DEWAR

BOSTON——Much confusion ap-
pears fo exist cn the question of
recorded tape, a survey of many
dealers here reveals, .

And this confusion 1% in evidence
on both sides of the counter, deal-
ers are frank to-admit. Among

regular dealers, tapes are a small
quantity of the market and only
in the cases of the cut-rate houses
does there seem to bhe any ap-
preciable volume.
Information, Please
While most were quick to agree
that there is a big future in tapes,
they believe it is plodding along
at present because of the high cost
b‘DE‘I of machines and tapes and
the lack of information on the sub-
ject both by dealer and customer.
“Let's face it,” savs one dealer,
(Continued on page 432)
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Buy Now to beat the

pricerise on RCA VICTOR
RED SEAL RECORDS.

On February 1st,the price of RCAVICTOR Red Seal
Records goes up from $3.98 to $4.98 each. Your

customers are now being urged: “Buy now to beat

the price rise.” They'’re getting this message...

E LRaE O ? | ' ‘m.”. Fl.".l. PAGE ﬂﬂs I" The NEW Yﬂrker
Saturday Remew Schwann Lung Player Hi Fldellty, Hi Fi Music at Home, American Record Guide, Hi Fi Music Review

A saturation schedule of transcribed announcements

Dramatic window streamers and easel-back cards

I
All through January they're going to be hearing, reading, and heeding . Get in touch with him today, and place your order. You, yourself,
that money-saving suggestion, so get ready for a huge pre-deadline will want to take advantage of this last big opportunity to “BUY NOW
rush. Your RCA Victor Record Distributor is standing by to help you. AND BEAT THE PRICE RISE ON RCA VICTOR RED SEAL RECORDS™!

Manufacturer's nationally advertisad prices shown-optional with dealer

@ RCAVICIOR
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WASHINGTON, D.

C., REPORT

- Stereo Breakthru

Possible

® Continued from page 14

in '58

play of stereo is part of the store

restige in “being up on the latest.”
F:ilt‘s, which makes most of its
revenue in rental and sale of stereo
tape, has a full window display
featuring a gala ®arringement of
tape, catalogs, machines, compo-
nents, plus invitations to join the
rental plan. (The rental tapes are,
of course, stocked for that purpose
only, with fresh sealed tapes for
customers who decide to buy.)

Big Stores Lag

Department stores here lag the
furthest in getting on the stereo
bandwagon. Woodward and
Lothrop, one of the largest, has
stocked no stereo at all, as yet.
The Hecht department store, a
large and progressive store that
generally bristles with new mer-
chandising plans, has gone into
stereo tape on a very limited scale.

Hecht's record buyer, Osa ]'ai,',

owly

©m gays Hecht's plans to add sl

to its stereo collection, “until we
see if the thing is going to jell
soon enough. Right now, the de-
mand- is not lirge enough among
department store customers. The
price is too high for average cus-
tomers. Stereo tape is for the real
hi-fi fan, the esoteric listener,”

Miss Jay believes that aside from
price, one big disadvantage to the
tape is “that vou can’t find the
individual number on a tape with
multiple recordings. With a disk,
you Carn {lmp the needle down on
any part of the music vou want—
but on tape, it's anvbody's guess
where to find it."

. Some Problems

Here are some of the discoveries,
both good and bad, made by in-
dividual dealers in handling the
new musical depth-charge.

Kitt’s Music Store, which in-
tends one day to comvert entirely
to tape, made the startling discov-
ery that the majority of record
buyers “do not want the same mu-
sic on stereo tape that they have
been buying for record collections.”
For example, a long-time buyer
of what maestro Hershfield calls
boom-chick (Welk and Lombardoe)
on disks, wanted only classical tape.

Hershfield recommends 100 per
cent retraining for record salesmen
who are to sell tape, It is not
enough to know the machine, and
to be able to talk intelligently
about tape. “You have to be a
psvchologist, The real hi-fi fan is
pre-sold. He nat only knows exactly

. what he wants—he doesn’t ‘want

any salesman trving to foist his

STEREO ENGINEER

Are yon in the Tape Business ar do
¥ou contemplate entering WF  Are
¥ou looking for a STERED recording
engineer? A man with expadence in
8ll phages and medias of the record-
ing and reproduction of sound. Tf o, |
please contact H, P, IEHLE, 144
Franklin St., Bloomfield, M. J.

RECORDED TAPES

from a Single Source

DEALERS

Write for Special Plan at Best Discounts.
STEREO WAREHOUSE

F. 0. Box 8 Roslyn, Pa.

COMING SOON!
WEBCOR HI-FI
VALUE FAIR

taste on the customer.” Best trick,
says Hershfield, is to keep a casual
eye on the customer and watch
which tapes he pulls out and ling-
ers over,

In the rental operation. Kitt's
at one time had trouble with pira-
ey. Customers would make a play-
off of the borrowed tape, then try

§ | getting one.

to return the copy to Kitt’s. The
store now has its rental tapes spe-
cially coded, and has had only one
case of pirating. The rental idea
solves the mb%em of needing ex-
tensive anditioning facilities in the
store. The t::Ee library was a “big
investment that paid off equally
big,” says Hershfield,

Asked if the new stereo-disk
would have detrimental effect on
tape sale, Hershfield said: “We're
all for any kind of stereo. The more
people become addicted to the new
stereo sound, the better it will be
for the whole field, both tape and
disk.” But from a practical stand-
puoint, the dealer believes that tape,
in general, is better physically. “We
have returned perhaps two defec-
tive mapes out of 10000, In ree-
ords, I've had as high as one in
20 returned for defects.”

No Steady Sale Yet

Connecticut Avenue’s Disk Shop
Manager Danziger is less sanguine
about the tape, even tho his car-
riage-trade customers are not de-
terred by high prices, He doesn't
believe tape will ever supplant
records because “the remni are
so well made they are almost as
good.” Also, Danziger believes the
real musie lover who wants to build
a large collection has to rely on
records as being less costly and
requiring a smaller investment in
machinery and Hme,

Stereo has not even approached
a steady-sale basis vet, Dan be-
lieves. The real hi-fi aficionado
may come to his store and bny 20
tapes at a time, then taper off and
not reappear for six months. “It’s
a novelty, but they get tired of
fussing with it,” is Danziger's view.

Audition problems don’t bother
Danziger. Beating a different trail
from other area dealers, Danziger
removed the only recording ma-
chine he had. He emphasizes the
“fresh, untouched” quality of his
tapes, to his well-to-do clientele.

If the stereo classical fan wants
to hear the music before buying,
Danziger let him listen to a parallel
disk recording. “The fan knows 'it
will be the same, only better on
tape.”

Selling? No problem. Hi-fi fan
prides himself on knowing exactly
what he wants, In vases where a
sale might be lost because of lim-
ited catalog, Danziger has found
that a stereo buyer will frequently
of his own accord forego his origi-
nal: demand for opera, symphony
and pick out another classical tape,
if he eame in with the intention of
“He may even walk
out with' a Bach,™ says Dan,

Cautious View

The four-store Super Music
chain buyer Phil Levine says he is
not buying heavily in tape, He ex-
ects a boost in emunc? after the
irst of the year, with more re-
corders finding their way under
Christmas trees. He is also watch-
ing' the new process of stereo-disks
which have declired a lower price
than :ap;e, and claim {.‘nmpal:illl]ility
except lor minor ense. e
Billboard, Decemhereg? 1957 ,}{Th
Super Music’s merchandiser,
Herh Fribush, says tape demand
has “definitely picked up the stores
but hasn't nearly reached its peak.’?
Super Music-will be prepared for
any considerable pick-up in sales
in 1958,
Fribush believes a price reduc-

tien on tape would enable tape to

get really big much faster if it
eould be brought within reach of
the average customer. He is also
keepin? an eye on the stereo-disk
Eﬂssibi ities, but says dealers will
ave to be cautious until they can
observe the stereo disks in opera-
fion. In any case, he does not
think salesmen need to worry about
changeover to tape. “A good sales-
man can sell almost anything—and
it's still music. Of course, hell
need to Know more about the me-
chanics of handling tape.”

Christmas Helped

Another store moving cautiously
on stereo is Campbell Music.
Campbell's Jack Gutridge attrib-
utes a rise in orders during the
past month to Christmas gift buy-
mg — “the tape’s so expensive.”
Campbell’s will feature the Fisher
recorder, and will have some te-
in promotion in stereo tape sales,

The Hecht department store re-
ports that it has had tape recorders
only since July, 1957. Department
store customers in general are not
educated to tape as yet—and stereo
is for the “real lng hound,” the
esoteric listener, says Hec®™ mu-
sic supervisor, Osa Jav,

Special Clerks Needed

Miss Jay says the problem in
the department store sales of steren
is both in its average-price cus-
tomers, and in the fact that “you
have all kinds of people selling it.”
There hasnt been enough demand
vet to warrant a specially instructed
sales force, Hecht’s will move very
slowly in tape.

Miss Jay feels the tape will never
supplant the convenience of rec-
ords, partly because of the diffi-
culty in finding an individual num-
ber in a long recording on tape.
Also, like other dealers in the vicin-
ity, she believes stereo is at present
a pre-sold item: The buver knows
what he wants, is one of a rather
small, specialized gronp of well-
heeled music lovers which she does
not expect to see hlossom into a
mass market,

The Stereo Factor

“Can anyone afford to complete-
ly ignore stereo in music selling
today?™ The Billboard asked D. C,
dealers, The answer was an almost
unanimous “No,” “No matter how
small a scale you sell on—you need
to have a toe in the stereo door,”
one dealer put it.

The new sound revolution in

hi-fi could leave hackward dealers

bype merchandising, and have no
hi-fi coverage at all. Says the
stereo - dedicated Hershfield, of
Kitt's Music Store:

“Should stereo take hold of the
American listener in a spurt (re-
member those who said TV was
only an experimental gadget?) —
those dealers who have maintained
no contact with stereo in tapes,
equipment or customers, will be
among the missing in the musie
sales field,”

L. A. Rﬂpﬂ:

® Continued from page 18

the sale is limited to fewer than
two reels at such prices, he said.

Bill Denel, Denel's Music, agrees
with Johnson, declaring that “the
price of tape is way out of line
and there's no reason why it can't

be lowered.”

Demo Tapes Needed

One of the particular problems
raised by the dealers is a definite
need for free or at-cost demonstra-
tion tapes. They point out that
they have the same problems with
tapes as they do with LPs, with
the exception, of course, in that
tape is generally a higher-priced
product. Dealers wurged the tape
manufacturers to furmish them with
a_ library of demo tapes to be
played for consumers without
damaging tape packages from
stock.

In view of many technological
changes dealers expect will be
made in the tape field, there are
some who believe that tape sales
sliould now be either puaranteed

by a manufacturer or that mer-

SAN FRANCISCO

REPORT

high and dry if they cling to old- |P

Tape Sales Grow
At Steady Pace

® Continued from page 14

27 females and four males on the
Music Box Hoor. Also, the shop is
directly across the sireet from one
of the city’s biggest department
stores and the sidewalk traffic ap-
eared to be about 90 per cent
emale,

While disagreeing with Jacques’
optimism for early appearance
of stereo records, Willev, Heller
and Ciardella heartily agree with
his evaluation of the distaff side
as disk customers.

They admit tape is a man’s deal,
They are in accord also with the
theory that probably no more than
2 per cent of all women buyers
own or know how to operate a
recorder, They added that most
buy tape, ‘and occasionally a re-
corder, for somebody else, gen-
erally the man of the house, as a
birthday or Christmas gift.

Moving with this trend. Sherman
Clay’s elaborate window and in-
door displays, feature a recorder
as the ideal Christmas present from
her to him.

Steady Growth

All four of the dealers inter-
viewed agree the tape future is
bright. Heller estimates his 1957
gross was 30 per cent above last
vear and with every indication of
going as much or more higher in
1958. Willey and Ciardella echoed
similar opinions.

However, the tape honanza is
not without its headaches. Altho
leading his competitors in tape
sales, Willey feels the business still
has a lot of bugs to iron out
Such as:

Not enough sample tape con-
taining excerpts from available
listings. Mercury,: he savs, is the
only major offering a satisfactory
range of samples. Willey loans sam-
ple tapes to valued customers to
take home with resultant increased
sales. This, however, is no problem
for the others who, with extensive
disk inventories, merly demonstrate
the tape with its record counter-
art.

Another complaint is Willey’s
claim that the industry is “woe-
fully mneglecting” the monaural
product.

A Place for Monaural

“Don’t get me wrong,” he says,
“I'm all for stereo, but my cus-
tomers with monaural machines
far outnumber the stereo owners
and undoubtedly will continue to
do so for time to come. There are
two good reasons for this: price
and type of music. Stereo music is
of little use to the customer who
wanls tunes for daneing. And while
there can be no argument as to
superiority in musical quality, 1
see no advantage in the extra ex-
pense for stereo sound if the buyer
merely wants dinner music or re-
corded background entertainment
for home social gatherings. If it
is strictly concert music he wants,
then by all means stereo.”

aggressive dealer asserts
there is insufficient display ma-

chandise be sold to dealers on a
100 per cent exchange basis.

Dealers opined that there is a
great need for additional point-of-
sale merchandising aids'in order
to take some of the mystery away
from pre-recorded tape, The manu-
facturers haven’t been selling stereo
as “well ag they have been selling
rock " roll,” said one dealer. A
need for counter cards, streamers,
store banners and some means of
explaining tape recording, its func-
tions and performance was under-

‘scored by the dealers.

www americanradiohistorv com

terial and he contends most of the
firms are lagging in descriptive
and attractive packaging. He ad-
mits, however, that Capitol and
Mercury came into the Igeld with
excellent packaging. Willey also be-
lieves. all of the manufacturers do
not provide sufficient catalogs “and
what handfuls we are able to beg,
borrow or steal from the distribs
often are not up to date.”

The Price Factor -

Then, for his veally top gripe,
Willey vehementlv maintains that
tape prices are “far too high” in
comparison with the same selec-
tions available on disks,

“For instance, I have to charge
$12.95 for a Nat King Cole tape
that discount platter shops all over
town are selling for $3.98. You
cani't convinee me it costs that
much difference for putting out
the same recording.”

But this mmpﬁlint evoked an
equally vehement negative retort
from Columbia’s Heller,

“1 disagree,” Heller said. "Even
granting the margin of profit to
the tape manufacturer is greater
than in the disk business, I think
the investors are entitled to a fair
return on their monev and T haven't
the slightest doubt that, at the rate
tape sales are booming now, prices
will start to come down. It’s just the
old storv of supplyv and demand.”

~ Ciardella came nup with a modi-

fied viewpaint, '

“There is no donbt kape sales
would be greatlv stimulated with
a substantial price ont,” he said,
“In the long run I helieve both
manufacturer and retailer would
prafit. But I alsa appreciate the
vast difference in cost between
turning out a tape and a record.”
He added the retail markup, gen-
erally 38 per cent, is the same
for disks and tape, indicating that
if the gravy is richer in tapes, the
retailer is not getting it

Chicago Report
® Continued from page 14

ager, attributes this snccess to the
fact that his clientele doesn’t wo
about price. He estimates that he's
now grossing 32,000 in stereo
tapes, and this is compared against
a 8500 gross six months ago, in-
dicating swift acceleration in sales.
He carries an inventory of about
350 tapes.

Customers are impressed, he
says, not only by the startling
sound of ster=o, but also by the
lack of deterioration from many
plays of a-tape, which customers
expect on disks,

The moral seems to be, simply,
that where price is no object, tapes
sell. But, in many places, price is
an object and tapes don’t sell.

One Stop

DISTRIBUTOR FOR
Recorded Tape!

You con order every tape on the market
and your order will be filled immediately.
You get a stroight 3070 discount on all
regulor tope relecses, ond we pay the
postage. You also receive the lotest
information on  ftitles, selections, new
releases, ovoilability ond list prices,

Write for furfher Information or order fedey.
No Order Too Small—NMo Order Too Large |
Please enclose check or money ordar.
Serry, no C.O.D. s,
SATISFACTION GUARANTEED

MAL'S RECORDING SERVICE

Dept. B. P. 0. Box 37, Rochaway Park 94, M. Y.
Elanile 44407
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THE GIFT OF LOVE

(from the 20th Century-Fox
Prodiuction “The Gift of |_._1.._Tr,3
with PERCY FAITH

.....
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CHERRY

with RAY CONNIFF

and his orchestra

LOVE ME, IF YOU WILL
(Amami se vuoi)

bfw

IT'LL BE ME

4-41077

NI HITS ARE 0
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Watch for plenty of excitement
in the VIC DAMONE
department when "‘Gift of
Love" —starring Lauren Bacall
and Robert Stack—hits the
local movie house. * * *
TONY BENNETT'S "'Love
Song’' will be aired nationally
January 12 on the first of the
new Shirley Temple shows.

It's a beaut! The flip side is
extra special because Tony .,
dedicates it to the man who
wrote it, the late Hank (Cold
Cold Heart) Williams, who
penned many a Bennett hit.

* * * The reason Jimmy
Richards has his back to the
camera is because there really
isn't any Jimmy Richards at
all. We aren't telling who it is—
except that under another
name he's been turning out
hits all year long. Both'sides
of this one are sure-fire
rock-and-rollers-slanted
towards your blue-jeans
customers * * * DON CHERRY
puts a hit on your counter
with a song that's the rage of
Italy right now, back to back
with a hand-clapping smngmg
gospel song.

EXTRA EXPOSURE!

JOHNNY MATHIS will appear
on the Big Record television
show January 1; NBC-TV's
All-Star Jazz Show of
December 29 will feature,
among others, LOUIS
ARMSTRONG, DUKE
ELLINGTON and DAVE
BRUBECK. Check your stocks
—be ready for the

extra demand!

A Dwﬁ;lﬂlﬂg OF Q‘EE& H‘n
@ *'Columbia™ arcas
“CBS" T

i:CiLIIhIIILAL° RECORDS
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Record & Equipment
Merchandising
News & Sales Tips

SALES AIDS

KIRSCH SHOWS NEW
ACCESSORY RACK . ..

A TE‘t'ﬂ]\'fllﬁ
vack for record accessories is be-
ing shown to the trade by Kirsch
Miisic Corporation, New York.
Equipped with descriptive signs,
the rack allows the customer to

find the items he wants and sng--

gests others. The rack measures
25 inches high and requires only
1072 inches of counter space. It
weighs 168 poumds. The rack is

|
o '\u.-- o o s
| ; ;

shipped pre-packed and ready for
sales, Aceessories mounted on the
rack include metal inserts for 45
rpm. records, record cleaning
brushes, E-Z tone arm lifts, liquid
anti-static record- cleaner, anti-
static cleaner cloth, foam tum-
table pad and poly album covers.
The unit is available thru dis-
tributors only.

MOTOROLA HAS
CAR RADIO DISPLAY . . .

A Motorola four-set car radio
display is announced by the Chi-
vago firm. The display is trylon-
shaped and is designed to take up

connter display

less space than the smallest TV -

console. It is mounted on casters

s0 that it may be moved about
and tried in varions locations.
Bright colors and three-dimen-
sional design are caleulated to get
attention and stop traffic. It is a
working display and all sets may
be plaved and tuned by the cus-
tomer. A battery eliminator built
into the display uses standard 110
volt AC current to operate the
sets. Mounted at listening level is
a six-by-nine-inch Motorola car
radio, Golden Voice speaker cov-
ered with a metallic golden grill,
Three of the sets play thru this
speaker, a three-position switch
making tone eomparisons instantly
demonstratable. The fourth set
plavs thra its own self-contained
speaker, A copv punel topping
the display Erpiains. features of
the sets and invites the customer
to ask for a demonstration.

SYLVANIA HAS
FREE DISK PROMOTION . ..

Special starter albums will he
offered as the January Promotion-
of-the-Mouth by* the Radio-TV
Division of Sylvania Electric
Products. The promotion will be
the first devoted exclusively to
hi-fi phono sales since the firm
originated the Promotion-ol-the-
Month last January. The promo-
tion will be divided nto two cate-
%Iuries, portable and consoles.

irchasers of portables will be
offered a free gilt of 20 Mercury
45 r.p.m. disks with a retail vulue
of $17.80. The album will contain
popular hit tunes. The second, or
console, phase of the promotion
will be a starter album of 10 long-
play Mercury records. The LPs,
with a retail value of $39.80, will
be offered ta consumers for $4.95
with the pirrchase of any Sylvania
console. Pop, classical and mood
music albums will comprise the
package.

The Royal 700 is an afl-new transistor radio by Zenith. Precision varnier
funing gives quick. accurate station selection. Top grain cowhide case has
handy carrying handie,

The balcony disk shep is well stocked with records.

Two listening booths are st right.

Selection of tapes, both blank and recorded, Is be-
lieved to be the largest in the area.

Informally Ffriendly, this huge sign over the drug-

store’s soda fountain calls visiter’s attention to the
disk department upstairs.

... BUT TAPES ARE TOPS

Out of place in 8 drugstora ditk department, but
increasingly important, are thesa hi-fi components.

‘Drugs, Cameras and Hi-Fi

Combine for High Profits

® One department feeds another at the Hillerest
store but hi-fi shows most promise of gains

® Billing and credit operations are shared hy
cach section for mutual benefit of all

By BERT GOLDRATIIL

One of the West's most spec-
tacular new tape recorder and hi-
fi salesrooms is located where
vou'd least expect to find it—on
the remodeled balcony of a drug-
store in a4 town of less than
15.000 population.

But listen to this before vou
jump to the conclusion that this
is just another drugstore depart-
ment: It's al:t,u:lI[y an offshoot of
a full-fledged camera shop which
operates within the conlines of
the pharmacv. :

The store within a store is Hill-
crest Camera & Hi-Fi. The cam-
era shop proper is located oppo-
site the prescription department
in Hillcrest Pharmacy at Milbrae,
Calif., some 15 miles south of
San Francisco. Far from being
“just. another drugstore depart-
ment,” it’s a 10-man (and woman)
operation representing an invest-
men tof $63,000.

Records, Hi-Fi Added

Under the management of
Larry Cortesi, Hillerest Camera
and Hi-Fi consists of a 28-foot
camera counter on the street
floor; 750 square feet on the bal-
cony for the sale of records, tape
and radios, ande a compact,
acoustically  engineered sound
room for demonstrating a wide
range ol tape recorders and all
types of high fidelity equipmeat.

Both the pharmacy and camera
shop had operated across the
street for the past half dozen
vears. Even then the camera
shop was no stepchild, with some
$25,000 in inventory, Pharmacy
owners Remo Boragno and James
Cuomningham  gave free rein lo
their camera shop manager.
When the move was made to the
new store last June, the same pol-
icy was continued except that the

WW\W americanradionisiory com.

camera shop was granted even
greater latitude for an expanded
operation. The installation of the
record, hi-fi and tape recorder de-
partment was the result of the
decision to expand this profitable
aspect of the business.
Traffic Advantage

Among the advantages of op-
eriating a camera-hi-fi shop within
a [irst-class pharmacy, according
to Cortesi, is, that “the traffic is
terrific. 'We serve 230 to 300
customers a day in the camera
shop, people who may have come
in just to make some small drug

urchase. And an avera of

000 people a week climb the
balcony stairs te visit that depart-
ment. One reason is that this is
the only camera and hi-fi shop in
the area that carries a veally com-
plete stock; another is that ve
are here from nine to nine, seven
davs & week (9-6 on holidays).”

Combined Billing

“Another advantage is that we
benefit from handling 2.000
charge accounts in co-operation
with the pharmacy. Bills are
mailed twice a month and by
combining billing we reduce
costs, About two years ago we
m:miumied a time payment plan
which-we really push and which
has been very effective. We re-

uire only 10 per cent down and
charge 5 per cent inlerest. Cus-
tomers don't need to go thru a
bank since we carry our own
paper, Credit is checked thra our
own system or by one of the local
credit organizations.”

The camera shop is the base
upon which the record, tape and
hi-fi sub-departments rest. Its
lines include top advertised mer-
chandise, such as Rollei and Leitz
(Leica) cameras, a5 well as brand-
name movie cameras and projec-

tors. A displav of darkroom
equipment and supplies occupies
one side of an 18-foot gondola,
topped by a projector displav.

The Hillcrest camera shop
steers clear of price-cutting and
refuses to use cheap finishing as
bait. Appeal is based upon high-
grade merchandise and personal-
ized service,

Shifting Proportions

Breakdown of dollar volume
among the three elements of Hill-
crest Camera and Hi-Fi after its
first 80 davs of operation reveals
that the camera shop accounts
for 60 per cent and the record
shop and hi-fi section for 20 per
cent each. The proportion is ex-
pected to shift as more custom
tape recorder and hi-fi installa-
tions are made,

At least one clerk mans the
record shop at all imes, supervis-
ing an inventory of $7.000 worth
of tapes and records. One-fifth of
the stock is in tape alone. Mr.
Cortesi believe. that it is perhaps
the largest tape selection of any
shop on the Peninsula, Besides
lape in every listener’s choice of
music, from jazz to symphonic
the shop handles Audio an
Sounderaflt blank tapes.

‘Listening Facilities

Featured is an unusually large
variety of stereophonic tape in
addition to monaural tape. Plans
call for installation of stereophon-
ic earphones for demonstration.
At present, customers may use

_either of two sound booths on

the 50-foot balcony to hear tape
or records. But they may not
handle it themselves—the hooths
are just for listening, and tape
and recordd are playved on request
by a technician behind the coun-
ter on high-quality machines for
maximum fidelitv.

A _complete line of accessories
related to tape recorders is also
displayed, including head clean-
ers and demagnetizers. Cortesi
reports that the accessories are

(Continued on poge 43)



www.americanradiohistory.com

L]

DECEMBER 30, 1957 THE BILLBOARD - . MUSIC-RADIO

o ey

-

1

f,f"
~There’

ookin

1o 11e".' to gﬂ ﬂmunff the wﬂrfd :

the fabuiﬂus “Fidelis™ —a apﬁrkhng a@&'ﬂm

mmmmmm

ot
o

ACO l.lSTIC
R
coé%TNGTUﬁOL

Creates Exciting New Prupnrhﬂns

IN HI-FI MUSIC

With exclusive V-M Acoustic Contour Control you

fill a room of anv size—small, average, or large—
with musi¢ thal is "shaped™ to fit that room, Simply
set the dial . . . relax and listen to perfect musical

balance so indispensable to full fidelity.

The ‘Fidelis’ Hi-Fi Consoleite Model 562 by V-M

® New d-way !.peuker system
4-speed ‘Super-Fidelis’ record changer
Enpurnlc Boss and Treble Conirols

Optionaol black or brass legs

In four luxurious finishes: Blonde or Mahogany — $159.95%
Walnut 5164.95*, Ebony $1469.93%

L ]
L J
® Stereophonic jack for sterea music now or latar
L
L

FIND YOUR WORLD OF PROFIT IN THE FABULOUS ‘FIDELIS’

e E AmﬂriCﬂ.I‘ most pﬂ'pular hl-l}" in Hi"Fi! |

the oice of Music@

SRy N g her b o Tl . Y-l CORPORATION = BENTON HARBOR, MICHIGAN

CALL Your V-M Distributor Tﬂnﬂﬂ “
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MONEY-SAVING SUBSCRIPTION_ORDER

*-=ypation or Tille
Company
Address
ity — lone____ Stefe
Send to: The Billbeard, 2160 Pafterson 1., Cincinnatl 22, O.

5

BEST SELLING
POP LPS

The information given in thi= chard i based on scival sales (o cus-
tomers in m scientific sample of 1he nation's retail record outlets
during the week ending on the daie shown sbove, Sample design, sample
pze and gll methods used in thizs continming =udy of refail record
gales are under the direct and continuing supervision and control  of
the School of Retailing of Mew York Universily.

%

FOR SURVEY WEEK ENDING DECEMBER 21

4 |.

Weeks
Last on
Week Choari
Elvis® Christmas Album . ... ... .. sagsE >
Elvis Presley, RCA Victor LOC 1035
S e VT L S S S ., 2 91
Original Cast, Columbia OL 5090
Mervy Christmas .. .. .. I S e >
Bing Crosby, Decca DL 8128
Christmas Carols . .. ... ........... 4
Mantovani, London LI 913 .
Around the Worldin80Days . ........ 5 40
Sound Track, Decca DL 9046
Now Is the Carolling Season. ......... 14 2
Fred Waring, Capitol T 896
BRI o e i T (B i 8
Ricky Nelson, Imperial IMP 9048
Hymmns . ...........0000... e 8 52
Tennessee Erie For, F1|:-|m| T 756 . :
Christmas Hymne and Carols. . ... .... 12 2
Robert Shaw Chorvs, RCA Vietor LM 1711
Perry Como Sings Merry Chrisimas
Musie ........... SRR — 3
RCA Victor LPM 1243
b A ol v TR N P S| 11 2
Jobhnny Mathis, Columbia CL 1078
The Kingand I . ., .. ... .., swasses B0 WY
Sound Track, Capital W 740
S Marvelnis . ocuoeen cwn s acee e 18 2
Ray Conniff, Columbia CL 1074
ORGSR L. o o imm e v s e e 24 120
Sound Track, Capitol SAD 545
PalJoey . ................. R 8
Sound Track, Capitel W 912
Pat's Great Hits . . .. ......... e e 13 11
Pal Boone, Dot DLP 3071
Lm‘in{ WONE e el e T e .+ 1 24
Clvis Preslev. RCA Victor LPM 1515 : '
Ingte Bells < oo wvn v s samaiags 22 2
Lawrence Welk, Coral CRL 5715868
AmieGet YourGum. . ... .......... y — 1
TV Cast, Capito] W 913
IIAEEIE oo 0o wioie wioin ey uis cenzew LB A
Tennessee Ernie Ford, C .ip:lul T 818
FilmEncores .. ... ccouvuiersnees ws 19 32
Mantovani, London LL 1700
A Jolly Christmas From Frank Sinatra. . — 1
. Capito] W 894 <
Where Are Yon? .. ... ...... St e— 14
Frank Sinatra, Capitol W 455 '
Merry Christmas . ....... P —— 1
Various Artists, Coral EC 82003
April Love . ....... DR e | 2
Sound Track, Dot DEP 9000 ,

S - -

Enter my subscription to The Billboard for o full year
(32 issues) ot the rote of $15 (o considerable saving
over single copy rotes). Foreign rote $15.

i Payment enclosed O Eiill me

B30

T ———— -
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The Billboard’s Music Pﬂpuhrili Charts . . . PACKAGED RECORDS

® Review Spotlight on . . .

The following new packages, reviewed during the past week, have been

selected for outstanding sales potential, artistic merit, new talent, sound
recording or display value, as indicated. These “Spotlights,” in the
opinion of The Billboard staff, merit prime consideration from dealers,

Popular Album

THE EVERLY BROTHERS (1-127) — Cadence
CLP 3003

After two smash singles, the Everlvs have their
first LP. which itself ean generate plenty of
sales enthusiasm, Eet includes the hits “Bye
Bve Love,” and “Wake Up Little Susie,” in
addition to a good sampling of country and
rockabilly malerial of varving moods and
tempos. Tho the concurrent EP may move
faster initially, this can rack up steady sales as
long as the bovs are up there with good singles
to keep them in the forefront, Solid merchandise.

® Most Played by Jockeys

FOR SURVEY WEEK ENDING DECEMEBER 21

Alpime aie rarked im order of (he greites! niamber
of plavs oo diek Jockey radio shows thruout the couniry,
Results are bused on The Billboard's weekly wsurvey
pmorg the psfion’s disk fockevs,

1. 'S MARVELOUS

Ray Comniff ..........Columhia CL 1074
2. FAL JOEY
Sovnd Track ...vvenvnnnn. Capitol W' 912
2. WARM
Johnny Mathis ........ Columbia CL 1078

4. YOUNCG IDEAS
Ray Anthpnuy Orch. ........Capitol T 866

b

5. A JOLLY CHRISTMAS FROM FRANK
SINATRA - ovnivmiisinis Capitol W 894

. THERELL ALWAYS BE A CHRISTMAS
Ames Brothers . ...RCA Victor EPA 1-1541

7. ELVIS CHRISTMAS ALBUM
Elvis Preslev . cvvvivivins Victor LOC 1035

7. NEW 'E_'LE:'\"."; AMILLER ORCHESTRA
Ray McKinley ..........Victor LPM 1522

8. JUST ONE OF THOSE THINGS
Nat King Cole ............Captiocl W 903

10. WE GET LETTERS
Perry Comaoiveaisaiiiain RCA Victor 1463

o Al Coverof e Wl -

LMY T A

RRONDA, Columbia CL 1080, Sexy color shot of the besutifud
flick ster iz by John Engstesd. The atiractive cover will surely
milrnct buya,

Pop EP’s

FOR SURVEY WEEK ENDIMNG DECEMBER 21

The information given in rl:il chart is besed op Ectogl]
eiles 1o custormers in & scientlfic sample of the nation's
reiall record outlets during the week ending om the date
thown above, Samples design, sample aslze, and sl
meéihods wsed in this continuing study of retsil record
eales are under the direct and continuing supervision snd
contral of the School of Retailing of New York Umns-
YETEITY.

1. JAILHOUSE ROCK
Elvis Presley ...... RCA Victor EFA 4114 -

2. ELVIS’ CHRISTMAS ALBUM
Elvis Presley ...... RCA Victor EFA 4108

J. AND A VERY MERRY CHRISTMAS
Pat Boone ......e00v4....Dot DEP 1082

4. RICKY
Ricky Nelsen ..........Imperial EP 153

3. HYMNS
Tennessee Ermie Ford . .Capitol EAP 1.756

6. LOVING YOU
Elvis Presley ......RCA Victor EPA 1-151%

7. NOW IS5 THE CAROLING SEASON
Fred Waring ..........Capitol EAP 1-898

8. SPIRITUALS
Tennessee Ernie Ford . .Capitol EAP 1-818

8. FEACE IN THE VALLEY
Elvis Presley ...... RCA Victor EFA 4054

10. JUST FOR YOU
Fat Boone ,,..eesssss:0..00t DEP 1057
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® Reviews and Ratings of
New Popular Albums

THE BEAT OF MY HEART:
TDH‘F “Hﬂl" -I-!ll--lll-!ll!lllll-l-i-l-l"
(1-12*)
Columbla CL 1079
A most interesting and wery Ilkely
profitable experiment. The emphasls
in the backing o Bennell's swinging
chanting, I1 on percussion, with such
arifsans as Chico  Hamilion, Art
Blakey, Jo Jones, Candido, etc, Lend-
ing their talent plus their name power

Word W T00I-2-LP
This isa a de luxe, two-LP set of
favorite hymns perdformed in fine
barilone sivle by Frank Boggs, ac-
companicd by the Congert @rchesira
of London. The package, recorded
in England has excellent sound gual-
ity and different and appesling back-
ings by the ork, Hymns include
0 Master Let Me Walk With Thee,”
“He Leadeth Me™ etc, For & dealer

i
o 4
s S

to the set, Other names jin the in- who's willing 1o exert some selling s
strimental  lipe-up: Kai Winding, effort, this can be & sirong long-lerm

Herbie Mann, Al Cohn and Nat piece of merchandise, |

Adderley, *Just One of Those

THE AUDREY MIEIR CHOIR ........78
(1-12'7) |
Word W 3031-LP |

Lovely settings of ithe preiiy hymna
can go well in this market. In addi-
tiom to the choir, there are selectiong
by Dick Goodwin and Ociet and the
Harvesiers Quariel,  Accompaniment

Things,” “The Beat of My Heart,™
elc, ara imgluded. Will get good air
support and should be a worthwhile
counter Hem,

HE. e ::'.'.: '_:::.E: S |

R et G|hﬂl.i-l'll'l-'-'""'"" : s e e

BAlL MINED
Epic LN 3405
Here's a sock album for the teen-ags

irmde. Young movie siar Mineo is by Lew Charles, Selections include : T e m e o o §o T i T e
follows two hot singles with his first “Tenderly He Walches," I Am Per- B e B e SR SemEesi ; A s
LP—a collectinn of rockabilly dites, Buaded” and the aibum title tune, i e R e e e R e el T
ballads nnd standards. Mineo's boy- e B R e e R e e S : ST

Ish delivery—leaturing little voice but
sirong on phrasing—ucores highest on

LES BARNETT AT THE GREAT
WLURLITZER PIFE ORGAN ..........TH

“Too Young,” “Now ond for (1-12") TR B sk e e —
Always” and “Blue-Eyed Baby," Word W 3032-LP ewm o i LR S B e
Les Barmeit plavs & dozen beloved e e
HER NIBS, GEORGIA CIBES ......... T hymns, including “When the Eaoll I3 s o e ; ; ; Lo el
(1-12") : Called Up Yonder.” “Jesus Is All the | 2 EbE o Kounssevitzky Boaton Symphony

Debusay La Mer
Ravel Rhapsodie Espagudle
| Batis Gymnopedisd Now | and'g"

A package of standards, including =
good sampling of show and film
maierinl, done by the chanier with

World 10 Me,” *At Calvary," etc,
The sound is majestic, and the gen-
eral effect is one of great religious

high professional excellence, Otk ac- feeling. The organ Is from the old | b

companimenis are varied, give a Warner Bros.' madio studio in Hel- | Hai
mofe than inleresting louch to the Iywood, Fine product of iy type, | i
plbum—for instwnce, there's “Ballin® and will appeal to hi-fi buyer, 1oo. [ L

the Jack.,” with ork direction by

Glenn Osser; "1 Don't Care I the
Sum Don't Shine,” with ork directed
by Bob Haggart; “Gel Out Those Old
Hecords,”™ with Owen Bradley Seniet,
ele. Moderate polential,

Religious
THE S5PLENDOR OF SACRED S50MNG. B0

Frank Boogs & the Concert Orch, of
London (2-127)

THE MELODY FOUR QUARTET .,....75
{1-12"") |
Word W 3015.LP '

Fine package in s calegory, The
quartet — comprising Glen Jocian, SRR T
Clair Hess, Ray Felton and Bill | S
Pearce—hat been widely conceriized | = e
in the United States; and the indi-
vidusl members have done exiensive
radio work and are well knowa (o

(Continued on page 29)

DISTINCTIVE
JAZZ
IN
HIGH

A SMASH!
RICKY NELSON

STOOD UP

WAITIN' IN SCHOOL

The great Serge Koussevitzky contucts the Boston Symphony Orchestra inthree beautiful exam:.
ples. of romantic impressionism: the haunting La Mer of Debussy, Ravel's colorful Rhapsodie
Espagnole, and Satie's lovely miniature, Gymnopédie. Full liner notes and a four-color cover
make this polyethylene-wrapped pre-priced album an even more -attractive buy! CAL-376

548

FIDELITY

1% -wwsl B0IK iLER 1"‘;1_.:','.{ ) l
amperial Records

£379% Hallywead Blwd Hally weoed 28, Calil

e yarh .j]l e iy

prrgle & FT0Y

e ——

SINGERS

Estelle Stevens

"The Dynamic
Miss Douglas”

Brealh Conleod

1 | Bpeciallal — 1Ifd- : -:;:,_:;.
RKO - Unique Album Allea, ‘Crausha ANDRE PREVIN
P =114 | B e gk __
NORMA DOUGLAS @i Special  compléle . rﬂiﬁq 5 . : : -

O 1r|.!|l.'u|'|l."l"'l: S i L
LEL ¥ nE-=
s Thecreative powers of a great genius...
HGUACErE, ., Lo the interpretive powers of a great con-
aid woiee, caresr, ductor! Under the baton of Koussevitsky,
posture & bedlth, the Boston Symphoay presents an over
“Warld-famots tescher snd suthors whalming iF‘I"'ﬂfﬂ'llﬂ:l‘ of one of the
1c

Exclusive Recarding Arfist In the popular vein, a dozen of the graat
tunes of all time in sparkling rendition
by André Previn and his Orchastra. Un-
forgeitable malodies like: You're the Top,
Just One of Those Things, Skylark, My

Another Beethoven mastarplece, master:
fully performed by Koussevitzky and the
Boston Symphony. Conductor and or-
chestra achieve new haights in mesting
the: stormy challenge of the colossal

iy "—Nick Kenny most significant works in all musical “Eroica." Complete with liner notes. Shinlng Haur. Liner notes plus four-color
“Her bresthing lessony chonged my literaturs. Completa with liner notes. Four-color cover, polyethylene-wrapped, cover, pu!l{.tggt.".‘wﬂpp-d Gt
e, "—&leve Allen pre-priced, CAL-404 priced. CAL-4

; . ed,
:?-u;::gﬂr E?tt&ﬂgnlrmﬂm. - Also available on 45 EP

'OTHER CURRENT TOP BUYS FROM RCA CAMDEN

e Como's on Camden with a great best-

zellerl Tha fres-and.easy treatment for:

More than You Know, Withoult a Song,

Dreum Blue Skies, Girl of My Dreams, olhers
Alon
Wit

CARNEGIE STUDIOS—=121%
AT Weeh ¥Ind 51, M, Y. €. ST 4-5804

'PERRY COMO

" /Treasures that Sell and Sell Again! fil
AUDIO BOOK RECORDED CLASSICS

Timeless classits superbly recorded by
top siars are not perishable. Month after
month, season after season, Audio Books

- SELL! i
Thousands of 4-speed phonos now in use
can play these 16 rpm “talking records’.
Additional thousands of your customers
with 33 rpm turntables simply slip on the
Audio Book Speed Reducer!

Your Audio Book Best Sellers ... ’ son. CAL

BIG-NAME RECORDINGS AT '/ THE BIG-NAME PRICE
ONLY $1.98 FOR EACH 12" LONG PLAY; 79¢ FOR EACH 45 EP
. RCGCA

AMIDEN

K PRODUED &7 WADES CRNPORATION BF ANTWTA

Attractiva four-color cover, alone, woul
sell this collection of tur vocals by the
evar-popular Perry. CAL-403

Also available on 45 EP

The peerless volice of Pinza, plus tha
Metropolitan Opera Chorus and Orches-
tra in a thrilling program of twelva gres
arias, ineluding two never issued befor
Selections from: Don Carlos, Norma
. Faiist, The Mperrinpes of Figare, Verdl
Requiem, others, Special liner notes by
the H-tm_:g;utln QOpera’s Francis Robin-

TITLE
Benjamin Franklin
Basic Writings of Emersan

Tales of Poe
The Best of Mark Twain 4.95

LIST PRICE

$3.95 |
5.95
495

Dr. Jekyll and Mr. Hyde 4,95
The Trial of Socrates 395
Sannets of Shakespeare 1%

Write for Cataleg ond Name of Neares! Disiributer

Manufacturer's nationally sdvertised prices shown — optional with dealer.

Jaseph, Michigan

F ot = =

www americanradiohistorv com


www.americanradiohistory.com

24

The Billboard’s Music Popularity Charis . . . POP SONGS

DECEMBER 30, 1957

HONOR ROLL OF HITS

TRADE MARK REG.

T”f ”A TIONIS Top r””t.s For survey week ending December 21

Weeka
Week Week Chart
1. Raunchy 1 6

4.

By Justis-Manker—Published by Hi-Lo Music (BMI)

BEST SELLING RECORDS: Ernie Freeman, Imperial 5474; Bill Justiz, Phillips Inier-
national 3319,

RECDORDS AVAILABLE: Muvva (Guitar) Hubbard, ABC-Parsmount 9$E69- Hilly
Vaughn, Dot 156615 Shady Wall, Dec 30539,

April Love
By Fain & Webster—Published by Leo Feist (ASCAFP)
BEST SELLING RECORD: Pal Boone, Dot 15660,

You Send Me

By L. C. Cooke—FPublished by Higuers (BMT) I
BEST SELLING RECORDS: Teresa Brewer, Coral 61898; Sam Cooke, Keen 34013,
RECORDS AVAILABLE: Jesse Belvin, Modern 102%; Plas Johnson, Cap 3835,

All the Way 4 8

By Sammy Cahn-James Yan Heusen—Published by Maraville Music (ASCAFP)
BEST SELLING RECORD: Frank Sinatra, Cap 3793,

RECORDS AVAILABLE: Grady Marfin & Slew Foot Five, Dec 30453; Norvelle Reld/
J, Pleis, Dec 30444; Walter Scharf, Jubilee 3100,

2 10

Werks

This Last

Week Week Chart

6. Silhouneltes

By B. Crews snd F. Slay—Published by Regent Music [BMI)
BEST SELLING RECORD: Favs, Cameo 117,

RECORDS AVAILABLE: Diamonds, Mercury 71197; Sieve Gibson and the Red Caps,
ABC-Paramount 9858, Desn Jones, M-G-M 12580,

7. Peggy Sue #
By Jerry Allison & MNorman Pelty—Published by Mor-Ye-Jae Musie,
BEST BELLING RECORD: Buddy Holly, Coral E1385,
RECORDS AVAILABLE: Jackie Walker, Imperial 3473; Rusty York, King 3103,

8. Jailhouse Rock 5 12

By Jerry Leiber & Mike Stoller—Published by Elvian Fresley Music (BMI)
BEST SELLING RECORD: Elvis Presley, Vic 7035,

9. At the Hop 9

By Singer-Medora-White—Publisked by Singular (BMTI}
REST SELLING RECORD: Danny snd the Jumiors, ABC-Paramount.

7 11

5. Kisses Sweeter Than Wine 6 6 | 10. Great Balls of Fire 12
By Paul Campbell and Joel Newman—Published by Folkways {BMI) By Jack Hammer-Otis Blackwell—Published by BRS-Hill & Range (BMI)
BEST SELLING RECORD: Jimmis Rodgers, Roulette 4031, BEST SELLING RECORD: Jerry Lee Lewis, Sun 281,
RECORDS AVAILABLE: Three-Thirds, AFS 201; Weavers, Decca 217670 RECORD AVAILABLE: Georgia Gibbs, Vie 7098,
Second Ten
11. Fasecination 11 20 16. I'm Available 17

12.

13.

14.

13.

By 5. D. Marchetti, D. Manning—Published by Souihern Music (ASCAP)
BEST SELLING RECORDN: Jane Morgan, Kapp 191

RECDRDS AVAILABRLE: David Carroll, Mercury T1152; Ray Ellis, Col £0982; Chris
Hamalton, London 1758; Dick Jacobs, Coral 61864; Don Johnson, Kandy [11; Lee
Lawrence, London 1266; Big Al Sears, Jubiles 5293; Dinih Shore, Vie #980; Ethel
Smith, Dee 30421]; Troubadours, Kapp 191.

Chaneces Are 10 16
By Stillman & R. Allen—Published by Korwin Music (ASCAFP)

BEST SELLING RECORD: Johnny Mathis, Col 40993,

Liechtensteiner Polka 15 6

By Koischer-Lindt—Published by Burlington [ASCAP)
BEST SELLING RECORD: Wil Glahe, London 17355,
RECORDS AVAILABLE: Lawrence Welk, Coral 61%00; Li'l Wally Ork, Banana 310

My Special Angel 13 11
By limmy Duncan—Published by Merge (BMI)

BEST SELLING RECORD: Bobby Helms, Dec 30423
RECORDS AVAILABLE: Frank D'Rone, Mercury 71193; Scany Land Trio, Prep 115

Melodie D’Amour i1 13
By Leo Johps-Henri Salvador—Published by Rayvem Music (BMI)

BEST SELLING RECORD: Ames Brothers, Vic 7046,
RECORDS AYAILABLE: Mariy Gold, Vik 0303; Edmundo Res, London 1731,

Tammy

16 24

By Jay Livingstom-Ray Evans=—Published by MNorthern (ASCAM)

RECORDS AVAILABLE: Ames Bn:nhﬂl,,' Vie &930; George Barmes, Dec 30398 Ioseph
Gersheson Ork, Coral 61845; Richard Havman, Mercury 71123; Pat Kirby, Dec 30317,
Debbie Reynolds, Coral 61851y Bill Snyvder, Dec 30433,

Be-Bop Baby

By P. Longhurst— Published by Travis Music (BMD
RECORD AVAILABLE: Ricky- Nelson, Imperial 5463

The Joker 22 b

By Billy Myles—Published by Angel Music (BMI)

RECORDS AVAILABLE: Reonnie Gaylord, Kapp 158; Hilltoppers, Dot 15661 Billy
Myles, Ember (026,

Why Don’'t They Understand?

By Joe Henderson-lack Fishman—Poblished by Hollis Music (BMI
RECORD AVYAILABLE: Georges Hamilton 1V, ABC-Paramount P82,

21 13

28 4

Little Bitty Pretty One 24 10

By R. Byrd=Puhlished by Recordo Muozic (BT
RECORDS AVAILABLE: Bobby Day, Class 211; Thursion Harris, Aladdin 3398,

¢ WARNING—The title "HONOR ROLL OF HITS” Is a reglstered trade-mark and the listings of ihe
hits has been copyrighted by [he Billboard. Use of either may not be mede without The Billboard's
consent.  Requests {or such conseni should be submitied In writing (o the publishers of The Billboard
al Ioe Hillboard, 1564 Broadway, New Yerk 36, N, Y.

Third Ten

By Dave Burgess—Published by Golden Wesl {ASCAP)
BEST SELLING RECORD: Margie Rayburn, Liberty 55102,

RECORDS AVAILARLE: Duve Burgess, Challenge 1008; Kendall Sisters, Argo 5278;
Bonnle Lou, King 3094, '

17. Around the World 19 29

By Victor Young—Published by Victor Yowng Publications (ASCAP)
BEST SELLING RECORD: Vicior Young and Bing Crosby, Dec 30762,

RECORDS AVAILABLE: Georgie Barnes, Dec 30198; Charlie Carl, Songbird 309;
Ray Charles Sipgers, M-G-M 11507; Dick Contino, Mercury 7114%5; Don Cosia,
ABC-Paramount 9770; Eddie Fisher, Vic £947; Jack Haskell, Thunderbird [956;
Manny Lopez, Vie £853; Mantovani, London 1746; McGuire Sisters, Coral G1E56; Jane
Morgan, Kapp 185, Big Al Sears, Jubilee 5293; Larry Storch, Roulette 4004; Lawrence
Welk, Coral 61741,

18. Wake Up Little Susie 20 14

By F. Bryvani & B, Bryvani—Published by Acuff-Rose (BMI)
BEST SELLING RECORD: Everly Brothers, Cadence [337.

19. Oh, Boy! 23

By Sunny West, Bill Tilghman, Norman Fetly—Published by Nor-Va-Jak (BMI)
BEST SELLING HECORI: Crickets, Brupnswick 9-5%03%,

20. Roek and Roll Musie 18

By Chuck Berry—Puhblished by Are Miosic (BMID
BEST SELLING RECORD: Chuck Berry, Chess 1871,

26. Bony Moronie | 26

By Larry Williams—Published by Venice (BMI)
RECORD AVAILABLE: larry Willlams, Specialty 615,

27. Put a Light in the Window 27

By Rhoda Roberts—Kenny Jacobson—Published by Planetary (ASCAP)
RECORD AVAILABLE: Four Lads, Col 41058,

28. Buzz, Buzz. Buzz - | 29

By 1, Gray & R. Byrd—Published by Cash (BMI)
RECORDS AVAILABLE: Rusty Draper, Mer 71221; Hollywood ﬁlmﬂ, Ebb 11%,

29. Jingle Bell Rock -
By Joe Beal-Jim Boothe—Published by Cormell Music (ASCAP)
RECORD AVAILABLE: Bobby Helms, Dec 30513,

29. Teardrops -

By Charles-Sianley-Calhoun-Golder—FPublished by G, & H. Music (BMT)
RECORD AVAILABLE: Lee Andrews, Chess 1675,

The Honor Roll of Hits comprises the nation’s top tunes according
to record sales, sheet sales and disk jockey performances as
determined by The Billboard’s weekly nationwide surveys.
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GREAT DEL VIKING ALBUM
WITH ALL NEW MATERIAL
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Best Sellers in Stores | ...

nahunl retail record outlets during the week ending on the date shown sbove. Snmpla design, sample
size, and all methods used in this continuing study of retail record sales are under
the direct and continuing supervision and control of tMe School of Retailing of New York University.

DECEMBER 21, 1957

Weekn L Weeks i Last "ﬂ'u
(=]
ecsd | Week Char Week Week Chart Week Week Chnt
e ) 3 I)~Billy Vaughn...... 33 2
VE (ASCAP)-Pat Boone.... 1 9 18. MY SPECIAL ANGEL (BMI)}— 33, RAUNCHY (BM
= Aifl:gdthﬁwlllnjs Come !L:k 10 Caplstrano Bobby Helms...............c00000 13 1 SAIL ALONG SILVERY MOON
(ASCAP)—Dot 15660 EIE’:T";U-E!“. End of My World (BMI}— [ﬂSE,&P}—Dut 15661
17
THE MI)— ' 34. FASCINATION (ASCAP)-Jane Morgan 29
% E]l;anny :_{n{d]PLIIEE ]u::u'ﬂrs ............. 2 4 19. MELODIE D’AMOUR (BMI)— Fascination (Instrumental) (ASCAFP}—Kapp 191
Sometimes (BMI)—ABC-Paramount 9871 Ames Brothers .......ciiinsrinsna 19 12
So Little Time (BMI)—Vic 7046 35. THE JOKER (BMI)}—Billy Myles....... 2z 6
3. PEGGY SUE (BMI)-Buddy Holly..... 6 8 } | Honey Bee (BM1}—Ember 1026
ery MI}—Coral 61885 20. TEARDROPFPS (BMI)}—
Everyday (BMI)—Cor Lee Andrewsi and the Hearls........ 28 B 38. SAHT]:E AND 'Id’l-]E SATELLITE (BMI)— & i
Goodman. . ccvasecanss
4. GREAT BALLS OF FIRE (BMI)- o . S e Ryt
Jerry Lee Lewis..ovoovuicvannann v 7 5
You Win Again (BMD—Sum T 21. BUZZ, BUZZ, BUZZ (BMI)- 37. TAMMY (ASCAP)-Debbie Reynolds. 30 23
_ Hollywood Flames .. ....cvvvvrrees. 24 B Heels (ASCAP)-Coral 61851
5. RAUNCHY (BMI)—Bill Justis......... 4 | Crazy (BMI}—Ebb 119 i
The Midnite Man IfBM'I]-—-PhiJIi]J! International 2519 . Hﬂ 'I']-‘IE STUHT. DF L‘H L]FE {ﬂSE.ﬁP}—
22, STOOD UP (BMI})—Ricky Nelson... — 1 Marty Robbins ..............0..0 37 5
6. ]AH-HGUSE ROCK {BEEII}—EI\’]S Pl'EE}E}I' 3 12 WAIT[I\I' IN SCHOOL {BL‘"J— Once-a-Week Date (BMI)—Col 41013
TREAT ME NICE (BMI)—Vic 7035 Imperial 5483
{ } pe 39. PUT A LICHT IN E;HE WINDOW - 3
: LTI | R —
7. YOU SEND ME (BMI)-Sam Cocke... 5 10 23. WHY DON'T THEY UNDERSTAND? ;I;SEJ}PJ WP;L*;;L g
SUMMERTIME (ASCAFP)—Keen 34013 (BMI)—George Hamilton 1V ......... 20 5 mrm.m“ﬂ
Even Tho' (BMI}—ABC-Paramount k6l
8. KISSES SWEETER THAN WINE 40, COULD THIS BE MAGIC? (BMI)—Dubs 40 |
(BMI)—Jimmie Rodgers ............ 8 6 24, JUST BORN (BMI)—Perry Como. ...... 18 10 Such Lovin' (BMI)—Gone 5011
Better Loved You'll Never Be (ASCAP)— e
euldinn 31 IVERONE (ASCAT=Vic 10 41. WHITE CHRISTMAS (ASCAP)}—
Bing Crosby .....ooeseesccesesens 6 3
9. SILHOUETTES (BMI)-The Rays..... 11 11 25. JINGLE BELL ROCK (ASCAP)- God Rest Ye Merry, Gentlemen (ASCAP)—
2 Daddy Coel (BMI—Cameo 117 Hﬂhh}" II’E‘]ME ................... 41 2 Dec 23778
: Captain Santa Clavs (ASCAFP)}—Dec 0313
' 42. PENNY LOAFERS AND BOBBY
AN R?;fiﬂuﬂfnfm‘l' MUMO BMR- . 0 8 26. HONEYCOMB (ASCAP)— SOCKS (BMI)—
Biue Fecling (BMD—Chess 1671 Jimmie Rodgers .................. 27 20 Joe Bennett and Sparkletones. . ... cee = 1
) /e Thelr Hearts 'Were Full of Spring (ASCAP)— ocket {(BMI}—ABC-Paramount 9B&7
Rouletie 4015
11. CHANCES ARE (ASCAP)- 43. THE JOKER (BMI)-Hilltoppers. . ..... 4 2
Johnny Mabhis .. ool s 9 15 97 LIECHTENSTEINER POLKA Chicken, Chicken (ASCAP)—Dot 15662
THE TWELFTH OF NEVER (ASCAF)— (ASCAP)—Will Glahe .............. 20 7 v
Col 40993 Schweitzer Pelka (BMI}—London 1753 44, LITTLE SANDY SLEICHFOOT-—-
Fmmy Dean ccoosecccccannaisnssni - 1
12. WAKE UP LITTLE SUSIE (BMI}— 98. I'M AVAILABLE (BMI)— When They Ring the Golden Bells—Col 41025
Everly Brothers .....ccvenveunen .. 14 14 Margie Raybum ......ooveeiinn.s. 23 8
Maybe Tomorrow (BMI)—Cadence 1337 I You Were (ASCAP)—Liberty 55102 45. TILL (ASCAP)—Roger Williams....... 43 8
Big Town (ASCAP}—Kapp 197
13. RAUNCHY (BMI)-Ernie Freeman..... 12 7 99. THE BIG BEAT (BMI)—Fits Domino.. 35 2
Puddin® (BMD—Imperial 5474 E 46. HARD TIMES (THE SLOP) (BMI)—
e 2 b Mt Noble (Thin Man) Watts. ... ....... 4 2
14. BONY MORONIE (BMI)— L N MENe Elper e TR AR R 2
Larry Williams .. A 13 .8 30. I'LL COME RUNNING BACK TO YOU :
YOU BUG ME, BABY. (BMD)- 7 (BMI=Sam Cooke ... 315 8 | O et s o 4
SpeciAlly L3 FOREVER (BMI)-Specialty 619 1 Got It (BMD—Cp 3639
35 ALL THE WAX (ASCAF)-Frank Staatra 37 3 31. WILD IS THE WIND (ASCAP)— 48. HEY! LITTLE GIRL (BMI)-Techniques — 1
CHICAGO (ASCAP)—Cap 3793 Johnny Mathis .......vvvieiennnnnn 31 3 In a Round About Way (BMI)}—Roulette 4030
NO LOVE (BUT YOUR LOVE)
16. OH, BOY! (BMI)-Crickets. .......... 21 5 (BMI)—Col 41060 - 49. YOU SEND ME (BMI)—Teresa Brewer. 46 7T
Mot Fade Away (BMID)—Bruonswick 55035 Would 1 Were (ASCAP)}—Cdral 61998
X1. BE-ROP BABY (BMI)—Ricky Nelson... 16 13 et LAt 1es oo .26 10 | 50. (1 LOVE YOU) FOR SENTIMENTAL
HAVE 1 TOLD YOU LATELY:-THAT I 1 Hope Yoo Won't Hold 1t Apainsl Me (ASCAP)— ]EEASBHS {EMI}"E:"“ Cooke....... e 1
LOVE YOU? (BMI)=Imperial 5463 Aladdin 3398 DESIRE ME (BMI)—Keen 4002

THIS WEEK’S BEST BUYS

Special telephone reports Indicate thess recent releases have broken out In one or more
key nress snd have excellent potential for placing oo The Billboard’s best seller charts,

RECENT POP RELEASES
COMING UP STRONG

|
FOR SURVEY WEEK ENDING DECEMBER 21
LA DEE DAH (Conley, BMI)=Billy & Lillie—(Swan 4002)—This is a .

big one. Sales are jumping in all of the major marts. Flip is “The
Monster” (Conley, BMI). A previous Billboard “Spotlight” pick.

The information given In this chart I8 based on &ctus]l sales 1o
customers In & scientiflic sample of the nation’s rctail record ouof-
lets during the week ending on the date shown chove, Sample
design, sample size ond all methods psed in this continuwing stody
of retall record eales are onder (he direct and continuing supervi-

slon and contral of the School of Retailing of New York University.
A VERY SPECIAL LOVE (Korwin, ASCAP)—Johnny Nash—(ABC- 4
Paramount 9874). The platter has been out for a while, but sales A Very Special Love ................ Johnny Nash
have been building gradually. Action at this point in most of the - (ASCAP) ABC-Paramount 9874
h'.lp markets is El’[ﬂﬂgp FIl;I is “Won't You Let Me Share 1."."['_';' Love” Yﬂ“ Ea]] }Iﬂkﬂ It, H }Tﬂu Tr}r __________ GE"E .-‘!IHS-I‘]H
(Rayven, BMI). A previous Billboard “Spotlight” pick. , (BMI) Vee Jay 713
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