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By IRWIN KIRBY

- NEW YORK——It's a novel turn-

“about when Europe has to cast in
this direction for consultatien in-
olving an industry that originated
yver there. But that’s what is hap-
pening in the ice rink business, and

® American specialists in that
eld couldn’t be happier because

. Artificial ice surfaces originated
.~ in 1876 in England. On March 18,
£ Chelsea, Charing Cross, a Pro-
~ fessor Gangee completed a rink
tilizing copper pipes, thru which
culated a mixture of glycerine
nd water already chilled %y ether.
"This was hefore the time of am-
' monia and Freon but the mixture
"l,' vved the purpose. The first rink
_this continent was in the old
i Square Garden in 1879,
WTllomas L. Rankin.
Industry Booming
" Rinks on the Continent were far
ore numerous than in the U. S.
¢ a long period, but American
huology and sales techniques
ve produced a booming indus-
catering to the skating craze.
me 700 rinks exist here today,
ut 50 of them having been
slalled since last winter.
basic difference in the skating
sty here, however, is that our
door rinks outnumber the in-
r ones by around 4 to 1. In
¥ e almost all the artificial ice
;J. buildings, and the reason is
3 primarily weather. Our long spells
%snbh‘eezing weather make it
.-L, ible to use natural ice out
doors, and cheaper to sustain arti-
ficial ice. In Europe, however,
shorter winters made it evident at
the start that indoor skating on
artificial ice had to be employed.
A small but competent group of
specialists, the consulting ice engi-
neers, have been designing and
overseelng rink construction in this
countyy. When four industrial

2 dommunity rink for their em-
yees, thev could uncover no

“Rinks Develop
Home Talent

EW YORK —— The predom-
ce of prolessional American
talent is one result of this na-
n’s empliasis on rink develop-
nt, Up to 1948 there were few
tsfanding U. S. skaters, with
iuropeans heving top spots with
- most ice shows. But the sweep by
¥ Hayes Alan Jenkitis¢Ronnie Robert-
gon and Dayigd Tenkins in the 1956
Olympigs, put Yankee skaters in
‘the ner s?orlight. Hayes Jenkins,
~ » Harvard law student, tours in
e summer with “Holiday on Ice,”
‘and Robertson is the star of “Ice
,-CﬂPﬂdE?" David Jenkins is a Col-
ﬂrudo ollege pre-med student and

& shoo-in for the world competition
In Paris next month,

fﬁ.,Euroi)e Calls for
- U. S. Rink Know-How

* Move Spotlights Turnabout in Industry,
_ Spawned Abroad, but Yankee Perfected

irms near London wanted to cre-|

rink specialist for the job. Next|
month Peter Carver. head of the |
consulting firm beaving his name, |
will follow up long correspondence
by visiting the British location and |
a private group in France, which |
also desires to install an American
designed rink. Prices will likely be
under $100,000 for such installa-
tions but the altitude of that figure

‘has not seemed too ravified for the

potential buyers, he reports.
Designed 40 Rinks

Carver has been instrumental in
the design and construction of
more than 40 rinks, both indoor
and outdoor, priced at from $30, |
000 to $750.000, but no experi-
ences have been more satisfying
than those involving rinks in Tel
Aviv, Israel. and Montevideo, Urn- |
guay. In-both cases, he notes,

solicitations came to him and it‘

was merely a matter of weeks dur-
ing which his office provided the
architectural work. He never left
the country. A few more jobs like |
those wouldn’t hurt at all, he
muses. Montevideo’s is an 83 by
185-foot indoor surface on a con-
crete base, while the Tel Aviv Ice
Palace features a 60 by 140-foot:
purtable plastic structure. [

The last rink built in Europe,
Carver says, was probably the one |
installed in Ullevi Stadium in
Goteborg, Sweden, in 1955, It is
an open-air operation and novel for
that reason alone. Prior to that
time construction of ice surfaces in
Europe were few and far between,
and most fiow stand in old struc-
tures that are no longer adequatel

(Continued on page 61)|

HIGH SPIRITED
U.S. TV SHOWS
IN OLD MEXICO

MEXICO CITY —— U. S.
distitlers are moving south-of-
the-border in increasing num-
bers to sponsor American TV
shows on Mexican stations.
The liquor firms are aiming
for Engiish-speaking audiences
in most cases and the closest
they can get under existing
law is the large colonv here.

All rum brands have been
in TV from the outset. I.ast
week, Old Fitzgerald, Ken-
tucky Tavern and Glenmore
whiskevs bought stanzas on
Telesistema network thru
D’Arcy Advertising. Current
spirits sponsors here also in-
clude Tequila ‘Cuervo, Sea-
gram's, Ltd., Heublein & Bro.
and Hiramn' Walker-Gooder-
ham.

Among the U. S.-bred se-
ries: the' distillers are sponsor-
ing are “Highwdy Patrol”
“Dapion Runyop “Theater.” “I
Led Three Lives,” Liberace,
Johnny Mack Brown West-
etns and, £ Scfence Fiction
Theater.”, Cavadian Club is'
reported.{),’ buying “Four-Star
Plavhou$% “-#1id other drama
packages for a bi- weekly
drama series on Telesistema.

The shows are most often
repeated on satellite stations
for Spanish-speaking viewers,
with subtitles rather than dub-
bed sound tracks supplied for
commercials as well as the
program proper.

S. programmers, both
network and syndicated, are
taking better care to eliminate
speeches condemning alco-
hol, offensive drunks and lig-
uor-inspired crimes from their
formats, with the Latin
American market now opening
up big for liquor advertising.

NEWS OF THE WEEK

Sentiments From

| Bv REN GREVATT

| NEW YORK——A new era in
packaging may_well become an
important chapter in the story,
when the disk industry closes the
books on 1958 next December.
With competition for the consumer
dollar at an all-time high and with
the industry experiencing a modest
wave of price increases in the al-
bum field, a trend of more costly
and considerably fancied-up pack-
aging has manifested itself. To a
lesser degree, the same trend has
bec;{l noted in the singles field as
well,

Display Scramble

| Whether dealers necessarily like
it or not, and there is some evi-
|dence that they don’t, manufac-
[turers’ pre-occupation with the
sctamble for exposure on jammed
display space and the desire to
justity higher retail prices with
apparently greater retail value, has
prompted a rash ot de luxe new
packages. In some cases, the trend
is to the folder type package, while
in others a standard package car-
ries a displayvable cover on both

with liner notes and photographs
on the inside spread, or it can be
considerably more complex and
costly, employing such extra values
as booklets up to. 84 pages, bound
{into the spread.

Numerically, Capitol leads in
{the [Jannary crop of expensive
de luxe stvled liners. The label

Video Networks Stand Firm
In Opposition to Toll TV . . ,

of the ‘cutters previously ordered by mastering

and pressing firms. . ..

The networks are standing firm against toll TV.

Web chiefs told the House Commerce Com-
miltee that free TV would die if the pay
The committee

system were introduced.
appeared dissatisfied with the
mentsty 3 S hiai .o b

‘Buy Now, Pay Later’ Pattern

Adapted for TV Film Sales . - .

Flock of Disk

network argu-
Page 2

to disk promati

Page 13

Tie-Ups On

Upcoming Video Agenda . . .

Videos passion for platter tie-ups continues
unabated. with a flock of top-flight TV pro-
grams with musical themes—some closely keyed

on, others kicking off new tunes

—scheduled for airing over the next few

weeks, ......

The “Buy Now, Pay Later” philosophy is being

applied to television film sales by distributors
with large blocs of unsold product and stations
who need a cénstant source of film. Typical
deal hatched recently involves a $500,000 pay-
ment stretched out over five years.....Page 8

45-45 (Westrex) Stereo Disk

System Seen Industry Choice . . .

The disk industry will adopt the “45-45” stereo
recording system as its standard, according to
decision reached at a meeting of record com-
pany engineers lust week. Engineer recommen-
dations will be officially acted on
executive committee of the RIAA next month.

Westrex, which will

industyy is now making delivery of a number

Amusement Games ...

Page 14
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sides. The folder set can be simple, |

Competition Trend '

Cues Even Gladder
Rags for '58 Albums

' De Luxe Package Rash Prompts Con

Some Dealers

| will featnre folder packaging from

here on, in all its classical sets. The
label also recently upped the price
of its classical sets to $4.98. At
the pop level, two important new
releases, “Jimmie Lunceford in Hi
Fi.” and the cast album from the
legit smash, “The Music Man”
both get the double fold treatment,

|with the latter being upped in
| price to the $5.95 level.
| According to John Coveny, ma-

hoff of the label’s classical division,
the cost of producing an orchestral
classical album today is “unbe-
lievably high.” Coveny added that
the label was striving to present
the most attractive possible produe-
tion to the consumer and was will-
ing to expend part of the extra rev-
enue received at retail to achieve
this. An oulstanding example of
| the new direction in packaging, in-
cidentally, is to be found in the
new Capitol issue of “The Fire-
bird,” and “Petrushka.” by Stra-
vinsky. The Stokowski-conducted
reading contains a gold-colored,
raised, three-dimensional profile of
the conductor, against a black, no-
copy cover.
Some Super-De Luxers

| Columbia’s recent monumental

releases of “The Confederacy,” and
“The Union,”—both single LP pack-
ager—were both super de laxe jobs,
each in a box type container and
inchiding copious historical notes,
hotos and text material. Colum-
bia is also issuing all its kiddie
LP’s in a dual cover format, which
allows double the normal chances
for adecuate display. The label’s
recent pop release of “The Fout
| (Continued on page 14)

'Col. Top Dog

‘On Cover Art

NEW YORK — Columbia Ree-
ords is the current album cover
champion, according to weekly se-
lections by The Billboard reviewing
| staff. In line with industry empha-
isis on displayable packaged mer-
chandise, the weekly album cover
feature was started a vear and a
half ago on July 14, 1956.

Of the 80 selections made sincer
that time, Colhimbia has 11 of the
weekly winners. Tied for second
place are RCA Viector and Capitol,
with eight selections eacli. Next in
line come the following: Mercury,

and Liberty, four each. M-G-M
and Westminster, three each; At-
lantic, Verve., Riverside and Cam-

Coral, Prestige, London, Vanguard,
Fraternity, Pacific Jazz, Angel,
Clef. Que, Contemporary, Counter-
point, Playboy, Hil'i Records and
Bally.

five; Decca, ABC-Paramount, Epia .

den, two each, and one apiecq for *
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On Any Sort of Pay

Say Test Against Public Interest;
Even Compromise Try Can Harm

By MILDRED HALL |Oren Harris and committee mem-

WASHINGTON — The net. | bers showed as little satisfacl:ion
works will make no compromise on | With the network arguments against
the subject of pay TV. Heads of |20y trial for toll, as they had

e three networks told the House |Shown toward earlier testimony by
Commerce Committee last week | the FCC that it had the right t(]’
that they are unalterably opposed authorize anq thq means to contro
to any form of pay TV trial, that |2 Pay TV trial, in the absence of
they want Congress to halt the |&ny Congressional mandate to the
?roposed Federal Communications conll_'trary. Tot Pryith el
“ommission toll trial, and vote an gres:r::lsén 1:35;’ 3:8 :::ztbs’ aregum(e)gi
o oliaaR SaticebipolioN EESHE LR pebe $1,300,-

The only alternative to this | 000,000 on te'l‘evisi,gn shll left spon-
course, as the nets see it, would |Sored TV a “free” seivice to the

be entrenchment of the pay sery- | Public. Congressme_:q were skepti-
ice and a deterioration ofp free TV [cal that the advertising cost ul-
even during a limited three-year tlmatelk/ lowered prices to con-
trial, with the public eventually sumers” and was essential ol
thouldering all pay TV costs. The | Maintaining health ECONOmYy I
networks believe pay TV will add |promoting mass market distribution,
insult to injury by going for mass| The next hardest to swallow ap-
programming, and even commer- Peared to be network claims _t.h“t
cials, when the chips are down. |if even minute percent'ageslo[ B’“‘l}e
The nets themselves will have to | time went to pay service, the “deli-
0 pay to survive. They believe|cate balance” of network financing
ﬁxere can be no co-exisfence be- |Might be fatally affected,

tween pay and free TV, [ Prexys Talk

Not Pleased ',
At the conclusion of two weeks |idents Frank Stanton of BS,
shoulder to shoulder on thesé ad-
ditional points in requesting early
[ The ,

Blll oar d cause danger of entrenchment by'
(pay TV even during a restricted
volved. (A quarter of a billion was
Publishers Stanton’s estimate for total cost of'

Roger S, Littleford Jr.
markets, by three pay proponent
Paul Ackerman . .Music-Radio Editor, N, v. | SETVices.)  Viewers would  even-

No! That's the Webs' Position

In prepared statements, net pres- |

TV Trial

tually get the same pro ramming
they now get free, with the minor.
|ity pay audience blacking out chan-
nels for non-paying neighbors, the
nets claim.
Further, the networks say free
TV would die of even the small-
est dose of pay TV, and the nets
Ithemselves would have to go into
pay TV—at the expense of the pub-
}ic welfare. News and public serv-
ice programming—with unrecovered
{costs set at $11,000,000 last year
{In two top nets—would be the first
to go. Free talent and program-
ming producers would inevitably be
drawn into the quick profits of-
 fered by pay TV’s “camriage trade.”
l Canada Stand
Backing CBS’ request for -gov-
ernment action was Stanton’s re-
minder that a Canadian Royal
Commission on broadcasting had
decided against pay TV for Can-
ada because it would “tend to
“channelize” for its own use the
great popular programs now of-
fered free ito the viewing public.”
The majority, of the committees
members questioning the network
heads appeared reluetant to “deny
the FCC its authority to hold a
trial for toll, and outlaw pay TV
by law for the foreseeable future,”
in the words of Rep. Bruce Alger.
Several ndted. they “had not yet
made up their myinds.”
Stanton indicted the FCC test
as a “fallacious-egucept,” sihce a
trial could not pfOVE the full im-
pact of pay a3 2 going busi-
ness,” Hearings se6088 just as in-
effectual to the CBS ‘head. “In
the final analysis . . . the matter
has to be voted up or down. Tests

(Continued on page 6)

of hearings on Thusday (23), | Robert Sarnoff of NBC and Leo-
Commerce  Committee Chairman |nard Goldenson of ABC stood
anti-toll edict from Congress.
Congress should act quickly, be-
The Amusement Indusiry’s Leading Newswookly | tra] period would be intense be-
Founded 1894 by W. H. Donaldson | Cause of the huge investment in-
ay installments in one-fourth the
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NEW YORK~——As part of a con- |
tinual process of improving Friday
night programming this season,
CBS-TV last week slotted the Phil
Silvers show in the 9-9:30 p.m.
time period, begiming Febiafry
14. It is exchanging time periods
with “Mr. Adams and Eve,” which
consequently starts Tuesday 8-
[8:30 pm. February 11.

The CBS-TV move follows a
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Telegraph, has all
lling Havana origj-
nations. The first such event was
Steve Allen’s January 19 show.

Kzs Labs have

magazine for
eraft, the ma

Silvers, ‘Adam’ in
Time Slot Switch

Francis Subs

ing two daytime quiz Packages as

“The Big Game.

Monday-Tuesday sponsor of the
across-the-board  Arlene Francis

pm. NBC-TV has” also yanked
“Mark Saber” for “Treasure Hunt”
in the 7:30 slot. It also intends to
replace “Court of Last Resort” with
a new program in the 8-8:30 time
period.

CBS-Txjhopes that the new time
period for Silvers will result in
much improved ratings. The com-
edy has been taking a drubbing
from the ABC Westerns opposite
it, tho it is still considered one of
the top laugh properties in TV,

NBC Weighs

NEW YORK--—-NBC is consider-

WASHINGTON ——

ay TV versus s
ast week (21-23) during toll

It

Bush again:
would offer bette

r than what
heads both answe

red this o

tion, they lived with it.
are blacked out by pay
talent.”

Rep. Bruce Alger: “Do
pay TV is inevitable?” N
‘Do you feel you have th
people a right to a test of

Sarnoff said, *

Rep. John J. FI
let the viewer be
well as indirectly!
money in the long
TV entrepreneurs.’

Rep. J. Arthur Younger:
same as those against any new

ermitted to
The only

lines, yet color is a good
Stanton replied that the s
into the public interest of the

Public
Rep. George Hodes re
constituents about lack of Jo
ism. “Man
being sold by a handful of
selling,” And, “wouldn’t pa
Samoff said he felt the public
programs. “Box-office pro
under pay TV.”
Rep. William Ave
loss of even a handful of t
. “How about the Ed
newcomer Steve Allen—with
unknown on the
“delicate bala
would be blacking
Rep. Walter
Avenue label’?” an
before trial, pronou
Stanton’s answer:
the only time the
Committee tension

d, “do you
nce verdict

PARRIES, THRUST OVER
THE BODY OF TOLL TV =

A game of “20 questions” between
House committee members and network heads on the &
onsored TV w

double-edged questions parried
Robert Sarnoff and Leonard Goldenson,

Rep. Alvin Bush asked S
“free TV” was not really paid
passed on to viewers. Sarnoff
moted by $1,300,000,000 a year advertisi
‘over-all reduction of prices to consumers.”
“Isn’t it that you fear pay TV programmj;;é

ne by saying nets feared no competi- :
“But we cannot live if free channels
commandeering” free programs and

Test Inevitable?
you get the feeling that a test of
etwork hea
e right to deny any fraction of the
pay TVP”

es. It's a matter of public interest.”
ynt Jr. needles sponsored TV:

run—network and advertisers,

on color—and color divided th
thing—an invention that had to come.”
sue at stake in

than just a matter of “another business en

g]Tetfully noted complaints from
ca
y feel that the political and philosophical program is
big advertisers beyond the soa
y TV offer a better public mandate

gram purveyors alone would decide

ry thought nets exaggerated dangers
heir top talent
Sullivan show

third net?” Net heads
nce” premise of netw
out competitive program.

Rogers asked: “Isn’t free TV a ‘Ma

“Frankly, yes.” He a
coroner was brought
broke on a laugh.

of
as played with no holds barred
hearings, Here are some of the
by network heads Frank Stanton,
arnoff, NBC head, if so-called
for in “hidden costs” indirectly
said mass-market benefits pro-
ng on TV resulted in

you're offering?” NBC and C

ds didn’t get the feeling.

“Why not
wants—as
gets the
or the pay

&

pay direct for what he
real difference is who

Your arguments seem to me the
enterprise. TV itself was divided
e TV audience along economig

pay TV “cut deep”
people, and was more
terprise.

American
Mandates

programming, over-commereia - A

>

had more say in the ad-financed

to pay TV in prime
which lost viewers to
g to a comparative
answered this one with
ork financing, Pay TV

both losin

[
dison -; [
pay TV guilt

ay TV here and now?”
ded, “This is probabl r
in before the verdict’ o

)
+

want us to find
and kill

o

d

‘GUNSMOKE" AID
GIVEN TO ‘HUNT’

NEW YORK — There's
nothing like being the pro-
gram that follows the top-
rated TV show in the country,
Ziv’s new “Sea Hunt” series,
which airs on WCBS-TV in
the spot following “Gun-
smoke” on Saturdays, pulled a
25.3 ARB rating for its pre-
miere on January 11 in the
New York ‘area.

It nicely out-distanced “Hit
Parade” on the NBC flagshi
with a 126 and the loca
“Night Show” with 4.7 on
WABC-TV. The other three
outlets were out of the run-
ning for the period.

Kick-off rating amounted to
approximately a 50 per cent
share of audience for the Ziv
syndication entry, sponsored
by Bristol-Myers.

Calibraro Asst. to
WGN Gen. Mgr.

CHICAGO —— WGN staffers
were taken by surprise last week

when Dan Ca ibraro, assistant man-

The two shows:

»

Altho Sterling Drug has been a

expected for some weeks, and vari-
ous department heads were known
to be ogling for it.

as assistant p.r. head in November,
1953.

ager of public relations, was lifted
to
sistant to Ward L. Quall, general

e newly created post of as-

anager.
Creation of the post had been

Calibraro, 36, joined the station

the Bifi hoppejane for <% 19| Mennen ar?d Mi show, the drug firm isn’t concerned
Printed by WORLD COLOR PRTG. €O., St. Louls, Mu. renewed their co-sponsorship of [in final approval of the replace-
Vol. 70 No. 4 | “Fights. ment show.

3 g

Isponsor only an alternate half hour

a
D |

Big Nighllimerf _
Slices Dropped

NEW YORK —— CBS-TV last
week lost its battle to retain large
chunks of its nighttime business,
The Purex cancellation of an alter-
nate hour of “Perry Mason” re-
mains firm now, but takes effect f
in mid-March.

Kellogg has cut
half hour of “TI
The breakfast food advertiser will
probably buy a half-hour show on
ABC-TV.

Another CBS-TV cutback was
made by Bristol-Myers, which will

i

"
i -I'l

back its alternate
he Big Record.”

of “Playhouse 90,” rather than an
alternate hour.  Bristol - Myers, .
however, recently bought an alter- b
nate half hour of “Perry Mason,” &
so, in effect, all it did was to buy
two properties where it had one, -

Movielab Notes 500G, 40
Per Cent Staff Increases

NEW YORK — Movielab re-
ports a $500,000 billings increase
for 1957 and a 40 per cent ex>
pansion in staff, which it calls “a
tribute to the importance of New
York as a film headquarters.” The
film lab just completed a $2,000,-
000 renovation of its processing
facilities here.

[ Y
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NEW YORK-——Madison Avenue
fs already writing its own long-
range weather forecasts for sum-
~ mer:

| Storm clouds on the horizon,

with zones of high pressure at net-
work level for a basic shift in the
summertime  39-and-13 -repeat
pattern.

What has caused this problem
fs a growing feeling at corporate
management levels of large adver-

. tisers that network film shows are

. increasingly falling on their rating

faces during the summer.

“The problem becomes acute,”
said one agency research veepee
Jast week, who pointed to the 1957
;jperformance of the agency’s film

| ‘shows, “when you have a live show

with no repeats competing with
film repeats on the other two net-
works. Almost invariably, the live
show grabs a far higher share in

" the summertime.”

"~ Leading sponsors are fully versed
in the specifics of such audience
share battles. Bowman Gray, now

" president of R. J. Reynolds To-
'{:acco-. sounded off late last sum-

mer before a group of broadcasters,

-',FCC Grants

-
LY

g-rEXtension for
* Barrow Filings

! WASHINGTON—-The Federal

'“,ikommnnicutions Commission has

-~ granted the request of a special

committee of CBS-TV affiliates for

. an extension of time to file names

#bf witnesses to appear at the Bar-

‘fow Network Study hearings to

begin March 3 at the commission.

A group of eight independent af-

filiates. represented by CBS-TV

. Spot Sales 51as also asked for more
i,u_:time to file.

In its notice of public hearings

on the Barrow report, the FCC

~ set Junuary 21 as deadline for fil-

- ing of names of witnesses to appear |

" and a brief resume of subject mat-
"~ tor to be covered. CBS-TV affiliates
~ have been granted until February
15, apd the independent group
represented by CBS-TV Spot Sales
will have until February 8.
[Further requests from these two
" groups were for periods of a month
. o 45 days between the time the
~ FCC and the station groups work
.~ out schedules of appearance, and
‘._( the time for testifying. The CBS
affiliate committee asked for 45
days, the independents for a month.
The commission will not act on
the latter requests, it says, because
network testimony is likely to be
first on the hearing schedule, be-
ginning March 3. The commission
wants to wait until after all no-
tices of appearance have been filed
~and a full schedule for the pre-
sentation of testimony can be ar-
runged.

;Ve ra—i-c—:—t—'—ﬁay
Shift to Nights

NEW YORK—CBS-TV is play-
ingt.uround witl(i the idea of con-
verting its new daytime click, “The
Verdict Is Yours,"yinto a nigflttime
show. Such a reconversion would
be in the natwre of {rony. The pro-
%ram was seen originally on the

u Mont network as “Famous Jury
Trials” and was seen at night. Un-
der that title the program had a
long run,

CBS bought the rights to the
package which relies heavily on
reality to create Interest.

. SUMMER STORM FORECAST
Agencies Pressure for Old Hiatus,
ry to Beat Vacation Time Repeats

| ments, refusing to guarantee a re-
| capture of time periods in the fall.

pointing out the big differences in
summertime audience drop-off be-
tween his own firm’s “Ive Got a
Secret,” a live show with no re-
peats, as against Reynolds-spon-
sored Phil Silvers, a film show with
the standard repeat formula.
Summer Vacations

At the time Gray voiced publicly
what many advertisers are pushing
for in private meetings with net-
works and agency brass: A return
to the summer hiatus operation, in
which sponsors could vacate a net-
work slot and return in the fall.
Networks are outwardly main-
taining a stiff resistance to any-
thing less than year-long commit-

But networks are aware of th.e|
handwriting on the walls of their
sales departments. “We won't see a |

erns on ABC-TV. During the regu-
lar winter-spring season, the show
has been dropping a repeat show
into Sunday night slots that are
known to have nation-wide drop-
offs in TV set usage. These include
Easter Sunday, the Sunday follow-
ing Chirstmas, Sundays that are
rart of weekend holiddy periods
ike Fourth of July and so on.

Other shows like “Father Knows
Best” and “Scott Island” are also
expected to start their repeats ear-
lier, so that theyll hit the summer

TV period with a greater reservoir

of new product to show. In the
same manner, U. S. Rubber has a
contract on “Navy Log” which
calls for a total of some 35 shows
to be telecast in 52 weeks, but the

By the time the summer repeat|U. S. Rubber sponsorship is sched-
season is at hand, “Maverick” will |uled so that its sponsorship is on
have only six or seven repeat shows | alternate weeks in the summer, and
to do. Thus, in the summertime |during those weeks new shows

13-week period, the

mass return to the hiatus formula |[shows will be “new” shows, afford- |

in 1958, but don't be surprised if |
it starts to°show up strongly in|
1959,” admitted a high-ranking
official to The Billboard.

Some sponsors and program
execs, however, are already creat-
ing their own variations of a
straight repeat pattern in the hot-
weather months,

“Maverick” has alreadv begun a |
“cut-down-the-summer-repeat” for-
mula for its howr-long filmed West-

ing better audience chances.
A veteran at this pattern is “Dis-

alternate | only—no repeats—will be used.

“The problem is centered on
three basic types of film shows,”
says a network programming exec.

neyland,” which schedules repeats | “Shows that have strong suspense
on an frregular basis, but plugs |elements and nothing special in the
them as being “brought back by|way of performances. Shows that

})opular demand.” So far, this has | have ‘surprise openings’ of a highly

een a neat way of padding out
26 hour shows into a year-long
schedule. However, the outlook is
for fewer “Disneyland” repeats and
more new shows because of com-
petition.

melodramatic nature. And, film
shows that just didn’t have a stron

rating even during the height o
the winter season. The public is
losing its taste for seeing them re-
pealed each week in the swnmer.”
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THE SILENT SERVICE, our submarine series, has made such a whale of a splash
that 39 additional half-hours are already on the ways.

BOOTS AND SADDLES-The Story of the Fifth Cavalry, our U. S. Army-Arizona

Frontier series, is riding high.

And now we're goiqg places by rail—with UNION PACIFIC, our new Engines-
and-Injuns. _series about the railroad’s dramatic push through the West. You

- know it’s on the right track!

N

NBC TELEVISION FILMS - A DIVISION OF CALIFORNIA NATIONAL PRODUCTIONS. ING, |I
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MORE VIEWERS, LESS PER

Increased Line-Up of Stations Give

Sponsors Improved CP

NEW YORK--With the tight-
ening consumer economy putting
Increased emphasis on  program
economy and low cost-per-1,000, |
advertisers on major networks are | cre
moving into longer station line-ups | no

ditional- 58 'per cent in terms
homes not reached by the ba
outlets.

maximum show mileage.
CBS is still the leader in having | The Billboar
the greatest number of long line-| “For example,
ups. But, the gap is
rowed by NBC, which has made|with 125 stations
great strides in this area since last
September and now has virtually,
100 per cent of its nighttime ad-
vertisers buying over 140 outlets
thru its “Program Extension Plan.” |
The chief weapon in NBC’s

‘Dragnet’
according
ing this line-u

age figure—97.3 per cent.

“There sre some values to in-
asing network line-ups that are
t immediately evident to adver-
this season in an attempt to get tisers,” Jerry Vernon of NBC's!l
Sales Devel?ment operation told

can
being nar- | cover 97.3 per cent of U. S. homes

Nielsen Television Index. Increas-
to 162 stations
| gives you exactly the same cover-

“However, in such a jump, the

M Mileage

of

sic

figure remains the same.

‘Dragnet.’” on 39 stations, gets

to

“Also, Nielsen Average Audience
ratings increase as line-ups grow
onger — something many sponsors |
forget when matching Trendex re-
lationships with those in Nielsen. |

Nielsen AA of 20.3. On 162 sty- |scene, including Bir
tions, the rating moves up to 26.

“When vou add costs in, ‘Drag- | Orow
net’ is moving from 282 homes per |

Particip'ation
"TNT’ Sales
Roll Merrily

NEW YORK—NBC is continu-
ing to strike sales paydirt among
‘Dragnet’ audience increases 7 per | small _advertisers with
cent in size at a cost increase of [and “Tonight
only 2 per cent, altho the coverage

spots on the two shows,
slightly more than half going
| “Tonight.”

a atively new on the
5.|ing), Rock of A

Products ~ (car
Amity Leather Products (

locker of research ammunition is a |
series of special studies of net\\forkI
efficiency as it relates to the line-

INTERSTATE ON

DECK

up roster. The report is summar-
ized thusly by one NBC sales exec:
“There’s no ‘point of diminishing
returns’ in adding station to line-
ups. Costs steadily increase, but
the audience increases even faster.”
General Example
As a general example, NBC uses

these figures:

A nighttime network advertiser
with a half-hour show spends about
$77,341 for time and talent on
NBC's 58-station basic network.

If this line-up is increased to 78
stations, costs go up 8.5 per cent
to $83,906 (with talent costs re-
~maining the same). The audience,

according to Nielson Average Aud

ence findings, goes up 21 per cent,
however, and the homes-per-dollar

figure gaes from 216 to 241.

At the 98-station mark, the costs
have increased an additional 5 per
tent, but the audience is up an

extra 9.6 per cent.

At the 118-station mark, costs
are up an added 4 per cent, but
the audience is up another 8.2 per

cent.

At the level of 139 stations (the
beginning of the Program Exten-
sion Plan), the costs have hiked an-
other 3 per cent, but the audience

is up an additional 6.1 per cent.

Moving to the outer limit of the
188 stations at
NBC, in the PEP plan, adds an-
other 1.9 per cent in cost bot adds
an extra 2.9 per cent in audience,

network, about

NBC calculates.

Summed up-and weighted pro-
perly—the big picture looks like

this:

For an extra 28 per cent in
time and talent (with talent re-
maining relatively fixed thruoyt),
advertisers jump from the basic|ence o

line-up to the maximum network.
At the same time, they add an ad-

WASHINGTON ~— The ne
works will go another round wit

works, and on the Smathers Bi
to separate broadcasters from a
connections with music publishin
i-

hearings.
The date for the Smathers’ Bil

cations subcommittee for March 11

man Maenuson reportedly
“could be within 30 days.
hearings will be held on tol] TV

ings have already been held b
( his group, and action on the m

as now been taken by the Fe
Communications Cominission.

jof program nratings.

portedly intends to ask considera-
tion of ratings. Magnuson has also
had rating complaints, and served
some hard questions on
services about their alleged influ-
n program choice, duving the

KING’s Problem:
Too Many Dialers

SEATTLE—The giveaway por-
tion of a KING-TV daytime strip
here has been cancelled for a
unique reason: Too many view-
ers. Telephone service broke down
repeatedly when the emsees of
“KING’s Kamera” offered a free
record to prompt callers. At the
phone company’s “request,” the
show has switched to a policy of
mail response only.

film show for
Every Product,
Every Market,
Every Budget

OMices In  TiuZ
principal cities

i throughout the
& United States

. | Bricker's

1756 Hue Tape Order

s week placed a $75,000 order for
< | Ampex video-tape equipment, in-

last session (The Billboard, A il
13, 1957).
| Bricker, ranking Republican

| committee member, has been wait- |

ing since 1956 for action on his
'report on ‘“network monaopoly,”
(which accused nets of making ex-
{orbitant profits, and asked Fed-
leral Communications Cominission
regulation of networks per se.
Bricker also wanted station owner-
ship cut back to where no one
owner could cover more than 25
per cent of the nation’s population.

Net programming, now threat-

1

l

|

‘ened with competition from a three- | d

year trial of pay TV, as well as
operating wired pay TV, was
called “Gateway to TV Revenues”
in the Bricker document. “Actual
access to substantial amounts of
net programming is nearly 100 per
cent essential to profitable opera-
tion of an individual station,” said
report (The Billboard,
May 5, 1956). In recent Hill testi.

CHICAGO ~— WGN-TV last

cluding a unit to tape color shows.
It will be the only color unit in a
non-network facility anywhere in
the waorld.

the Senate Interstate and For-

announced Thursday (23) hearings
on the Bricker Bill to regulate net-

or recording. (See Music section |Capitol in physical facili
for separate story-) The Lange‘-'busllless \\’I.]EI'G it is \vpll
Bill outlawing liquor advertising in that such invested capital
interstate commerce will also get [sents only a fraction of th

hearing has been set by Chairman
John O. Pastore of the Communi.

but no date has been set for the
{ Bricker Bill hearings, which Chair-

hopes
5
” No

|the chairman said, because hear. |
ylpm\ ide no escape from decision.
atter [. .. That must be done here, by
deral [you gentlemen who represent the

No mention wis made in last
Thursday’s (23) announcement of
committee action on the question
Committee
{member A. S. Mike Monroney re-

rating

Smathers, Bricker l:Susl“
Bills Round Called

t-
h

cent of Class A time, while ind

eign Commerce Commiittee, which

cent in April, 1956.

l| Bricker’s report was termed i
1t | fair
g |tigures were based on “investe
ties in

k

{actual investment.”

mony, CBS reported its net-owned evening ga
programming came to only 33 per |days 7-7:30

producers accounted for 57.7 per

by nets because the profit

for Tums.

ainers to

Fill ABC Gaps

NEW YORK —— ABC-
scheduled
“Open Hearing” S
pm. and “Mod
Science Theater”

10:30 p.m.
day afternoon fixtur
Washington until e
{ when it was bumped to make roo
for “Bowling Stars.”

Ps,

ie

1

d|

| gress.

its “Today”
participation stan-
zas. Since the start of the month,
web salesmen have signed 11 ad- ABC
vertisers for a total of some 2(:2
wi

Many of the advertisers are rel-
national video
d & Son (roof-
ges (tombstones),
washes),
wallets),

Others include such veteran hands
as General Foods for Postam. Van
Raalte Hosiery and Lewis-Howe

TV has

two sustainers to fil)
un- |
ern |
Thursdays 10-3
“Hearing” was a Sun-
e originating in |
arly December
m |

“Science” is a documentary film
a | series out of Modern Talking Pic-
nown |ture Service, compiled from sev-‘
repre- | eral sowrces to

meet cuirent public
e total interes, in U,

S. scientific pro-

NBC Claims
Rafing Victory

L
NEW YORK—=In the 14 Nie
sen-measured cities wherein th
major networks have direct
vision competition, NBC now elaim:
a_general victory over CBS a
on four nights of the
{Monday, Wednesday, Thursd
and Saturday). _
In a special memo, NBC no v
points toa “lead over CBS in aver.
age audience ratings by 10 pe
cent and ABC by 37 per cent” fo ]
the first Nielsen Multi-Netwao
Area Report in December, the lat
est at hand,

toI

e A year previously, in Decer er, 2
dollar to 347 homes per dollar. | Shakespeare Company ~ (fishing 1956, NBC’s average audience leve]
A long line-up proves to be a real jrods), A. O. Smith (water heaters) |, the 14 competitive cities — a
bargain,” lan Hawaii  Visitors Bureau.

research area roughly comparable
to that of Trendex — was trailing
behind CBS by 22 per cent, ulthe
NBC had about the same le
|38 per cent, over ABC, the NB(
analysis reports.

“This is the second time tha
NBC has led CBS in these ratii 2g
since September, 1954, the ne
work states.

Moore Explains
Daytime Exit

NEW YORK — Garry Moore
thas mimeographed a letter detail-
ing the reasons for his upcoming
departure from daytime TV,
answer thousands of viewers’
uiries. “The tail is wagging th
og,” he writes, referring to th

commescials per week whiel

¥

|

.

JSort of Pay

® Continued from page 2

| people.”
Flat ‘No* -

flat “no” from the nets to
suggestion.

Various Congressmen asked the |
networks about limiting the trial to
UHF only, limit it as to hours and
limit it as to rates and prohibit
use of any free programming, past
or present, on pay service. Some

{hopefully thought pay TV might
just not appeal to the American’
‘public, and wouldn’t that solve the

nets’ problem?

The webs said “No” to even a
modicum of pay competition, on
the basis that not true “choice” was
tinvolved in the tiial, because i
free chaunel “had to be blacked
out” while pay had its try. Also,
in fringe areas, the nets pointed
out that a one-channel community
served in a big metropolitan sta-
tion would suifer total blackout
uring the pay programming ex-
periment on that station,

Poll Idea

The closest thing to compromise
In trying: the pay service in the
public eye was the poll idea. The
nets felt extensive and impartial
polls and thoro education of the
public on all ‘aspects of pay TV
might garner a true picture of
whether the service would be ac-
ceptable. CBS is already spread-
ing its booklet “Free TV and the
American People.”
Opinion was divided on the com-
Inittee as to whether_the issue of
FCC authority should be decided
iv: the courts.” Only one Congress-
man, Rep. Younger, was strongly
for a court test. The webs were

doubtful as to whether they would

The Congressional questioners
uartered every possible inch of
the field of compromise, but met a
every

Webs Say ‘No’ to Any

TV Tridl

be admitted as having
“standing”

lemma”
because

obvious.”
- Ad-Sponsored TV

proper
to test the case in
court. In any case, Stanton said
the Congress was the proper fornm,
and Congressmen were in no “di.
in denying FCC authority
this was a matter of “such
vital interest to the public” and
because the “danger here is so

Much of the sharper Congres-
{ sional questioning went to the syb-
{ject of whether ad-sponsored TV
jwas in the best interests of the
public, and was it free or was it a
matter of “hidden costs.” Several
asked if pay TV was not getting
|its chance because net program-

take up “more time than the en:
tertaiment portion” in his o
working schedule. - &

“When vou become a fixture,
you're likely to get fat, dumb and.
happy,” adds Maore. “I find my
{ self creating very little. The reason
for my folding ‘seem to be thres
|The desire to try something ne
Over-commercialization of daytime
TV. And I'm pooped.” The emsce
is mulling CBS-TV plans and of.
fers from outside production eon
panies. E T

ming was in poor repute, with p
tests rising over commercialisim,
over rating and sponsor “dictal
ship” of programming? e :
Representative Flynt said Con-'
gress could step in_and end th
pay TV trial ?fpit appeared they
were using only free TV program-
ming. NBC President Sarnoff 3aid
the damage might be fatal by then.
Congress could take back a man-
date, but could not legislate away
the deteriprating effect on free fele-

| 2

A

NEW YORK—-The Lennen &
Newell agency is more and more
steering client§” toward the hard
sell. “Nothing succeeds like the
combination of sock audio with
repetitive copy and attractive but
simple visual effect,” says a veepee
of the ad firm.

“If everyone who admires the
{Bert and Hamry spots went and
bought Piel’s, the company would
outsell all other beers combined,
the exec states. “While many still
seek gimmicks and plots, we feel
the best bet is a return to the
frankly commercial commercifll.
Tho I laugh at a clever spot, I'm
not moved by humor to buy the
product. Then how can I suggest
that appraoch to a client?”
Foos commercials in particular
have been leaning on extraneous

gency Veers Again
To Hard Sell Blurbs

3
K 3

vision.
i 0N
'i &
B

T

ery of the “soft lights and gracior
living” theme and the female wa
‘robe, thinks the adman. L& Vs
which handles. dried fruits and can-
ned foods for varying clients; seenx '
headed for a sharp cut-down on
frills and an upswing to direct
storyboards wlu'cﬁ sum up as “It's =
delicious. Buy it. It’s nutritious
Buy it. Buy it. Buy it.”
“Buppets, shadows, animation
and still lifes must go,” says an 6_
=

L&N cigarette exec. “The viewer
has to see the product being use
y a real live adult, whether it's
beer, - cigarettes or toiletries. e
think it’s time to cut out the no ‘
sense about artistic stimuli and i
gentle persuasion. Fach product ot
is competing with a dozen aggres p |

|
|

’ [ i - Al *._'D v
S S e i e

cham ntusical comedy, embroid-

AN

sive rivals for possession of t o # -

Fany ";

viewer’s mind
ey |

o



~ cessful barter operation demands
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! * off from barter deals when they
,

. barterers were unable to come up
. with promised station lists or sched-
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- Economics Disfavor P
: JEW YORK——Because a suc-

“first-class and/or first-run product,
arter is on the downgrade and will
goan vanish from TV, accroding to
I'rank Headley, president of Station
~ Representatives Association. “Even
“in its heyday it never consisted of
“more than a handful of well-pub-
licized deals. Good time and good
rogramming will always be sold
})or cash, dictated by that immut-
able economic principle, the law
Yof supply and demandl:’” said Head-
ley, speaking before the Radio &
Television Executives Society here |

~ last sveek.

“Most ad agencies have backed

were unable to obtain sufficient
information on proposed stations
‘and times, and the balance re-
“ceived their disenchantment when

wles: Some of these aborted deals |
include the proposed 116-market
Exquisite Form and National Tele-
film Associates deal, which broke
down when NTA failed to deliver'
enough stations, the Hazel Bishop
$7,000,000 closing with Matty Fox
for 200 markets which was|
reported but never got off the
ground, a report of a McCann-
Erickson barter test for Rival Dog

‘ - 3
. First-Class Product Dictates Success,

lan, Says Exec

Food, which didn’t materialize be-
cause not one barter company

could come up with a time offer- | can Research Bureau give WMBR | time participation shows which the | from the red into the blac

ing to McCann’s specifications.”
MPTV Deal

“Even the apparently successful
nation-wide Motion Pictures for
Television deal,” Headley contin-
ued, “may have a sequel. C&C
Super bought much of the time
but net all. Why are quantities
of this time still uusold?” The
exec likened barter to time broker-
age, a “comused system in radio
during the ,late 1920’s and early
1930’s” which was “so clumsy it
died out ‘completely for a genera-
tion.”

E. H Ezzes, veepee of C&C
Television, debated barter with
Headley, calling each unsold min-
ute of station time a wasted asset,
which hurt further a station which
couldn’t afford to buy good pro-
gramming in the first place. “Sta-
tions can move the bartered spots
at will, while programs acquired
soon produce Full local and re-
ional sales,” FEzzes countered.
Stations which took a partial li-
cense for six spots a day on our
RKO feature film deal have by now
all upped to the full 10 per day
for three years. And nome are in
prime time hours; so the station

WMBR Dominates

'SPEARHEADS TREND

Its Florida Market

|  JACKSONVILLE, Fla., — Pop-
ualtion increase in this area is push-
ing WMBR-TV here to dominance
in its coverage area dubbed Flor-'
gia, made up of 67 counties in/
North Florida and Southern Geor- |

Time Pa

gia. November figures from Ameri- | spearheading a trend toward prime

ABC Leads Prime

i NEW YORK — ABC-TV is|

rticipation

Tind matching alternate week buy-
ers. “Sugarfoot” has been pulled
this

the top 28 programs and 44 of the web expects to continue rext sea- | way, with several million dollars in

top 50.

In .number of homes, the CBS-
TV outlet swept the top 50, and in
total quarter-hours WAMBR scored
a 344 to 126 for its opposition.
{(Note: Individual telecasts of
stripped_shows are counted as sep-
are entries in these figures.)
| WFGA-TV, the second VHF sta-

tion in the area, opened in October.
o

isn’t losing potential nighttime rev-
enue.”

“In terms of rating points, aud-
ience composition and even audi-
ence impressions per dollar,” said
Headley, “barter can turn out to
be very expensive. But a time
buyer in a cash transaction never
makes a purchase unless it is a
good value. Barter film, with such
notable exceptions as the RKO li-
brary, is film which is no longer
|able to be sold. Such rerun product

son,'no matter how well the selling
season goes for lining up full spon-
sorships and co-sponsorships.

ABC this winter has six_partici-
pation series, “Sugarfoot,” “West

| Point Story,” “Country Music Jubi-

lee,” “Scotland Yard,” “Lone
|Ranger” and John Daly’s newscasts,
as opposed to three a year ago.
{Carter Products has just bought
| weekly spots in “Jubilee,” continu-
ing the movement of big advertis-
| ers into this small-buy area, which
noy includes Bristol-Myers, Lu-
den’s, Colgate-Palmolive, Phillips
{{Van Heusen), Williamson-Dickie,
| Joe Lowe Corporation and Cracker
Jack.

In addition, the web has run-

| ning business from a dozen firms |

for oddly-spaced participations dur-
ing winter and spring, a service
formerly confined to pre-Christmas
advertising. ABC brass believes in
this era of rising program costs
| that sponsors will continue to seek
smaller and more diverse buys.
The network also discovered

the ABC coffers as a result.

Fears of loss of prestige are
groundless, execs feel now, since
the public doesn’t really care how
many advertisers share a show.
Perry Como, “Plavhouse 90" and
other entries from the other webs
established a high-class presedent
anyhow, ABC insists.

!Ayer—Shoots
For Complete
Du Pont Acc't

NEW YORK—N. W. Ayer is
shooting for the multi-million dol-
lar Du Pont account. The agency
already has a small piece of the
account, but it has given up on
the American Viscose Corporation
to go after the entire Du Pont ad-
| vertising budget.

Du Pont’'s major TV effort this
|season is a series of spectaculars

will tend to downgrade a station’s | the revenue possibilities of partici- {on CBS-TV which have been re-
programming and in the long run | pation sales in shows which have |ceived well. Batten, Barton, Dur-

do it more harm than good.’

| alternate week sponsors and can’t

stine & Osborn is its main agency.

fiov
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LONG-TIME BUYS

POSSIBLE

‘Buy Now, Pay Later' Idea
Adapted to Pic Pkg. Sales

By CHARLES SINCLAIR

NEW YORK—-A new type of

long-range telefilm sales deal, well
outside barter transactions is gain-
ing ground between film distribu-
tors well-stocked with large blocs
of film and stations who are short

VHF station in Norfolk, was ap-
proached by a major film distribu-
tor, Associated Artists Productions.
The station wanted to buy a large
package of top features and an-
other large package of cartoons.
{ The distributor’s quoted price was

AAP will collect half of the gross
up to the point of the $500,000
purchase price of the films plus
the print costs. Then, the percent-
age drops back to 25 per cent of
the gross from time sales in the
films.

of both films and cash. rjust over $500,000.

s ; . { “Let’s forget it,” the station’s
It’s basically an adaptation of the | £}, buver said. “I have only

classic “Buy Now, Pay Later” cred- | $15,000 left in the budget.”
3t operation, and so far is on the| WAVY Deal
upbeat for 1958. |

Here's a specific example of how
it works in practice:

it. But, a deal was reportedly ham-
mered out, which went like this:
Recently, WAVY-TV, a WAVY-TV put up the $15,000
and got the cartoons and features.
AAP got a long-range percentage
[ participation, in which the station
now pays the distributor 50 per'g

SG Se"S Zd cent of gross receipts from the sale
v ) |of time periods in showcases built |

from the films. [
| r- 'C 0 At the same time, the station has |

NEW YORK —— Screen Gems
sold its second hour film. NBC-

TV bought an hour adventure se-|carefully spelled out.
ries, so far untitled, which is to

ments without
new 1

Smaller Packages

The deal will run for five years,
As the two parties involved in
this particular deal see it, there are
advantages all around. The station
ets the film, but does not get

Norma]]_v, thls would have ended ﬁooked into ]ong.range ‘set pay-
an income being
|produced by the film, The dis.
[tributor moves on & large package
deml in a major market, and has a
good chance of collecting his full
rice fairly quickly. Meanwhile,

|
oth parties can get on about their ’Frisco Beai’

business in other departments.

In a sense, the conditions which
agreed to air the films only in|afe bringing about deals like this'SOld Io Serh
fairly high quality time -periods, |are identical to those that are
with the details and restrictions | dictating a shift in thinking on the |

(Continued on page 59)) ¢q)

Ziv's ‘Target ‘;i' |
Departs From
Title Policy ©

NEW YORK--Ziv's new a -“'
ogy series, “Target,” repre'selaj
new departure in syndicated seri ]
titles; thé name of the shov\gva ik
invented by Ziv's sales promotion
department,
Originally, Ziv brass were con-
sidering stock‘names like “Adolphe
Menjoy Presents” or various “Play= '
house”™ handles. But sales promo- s
tion staffers, who wanted a show
which could be pushed with some
kind of visual, generic symbol lob-
bied for “Target” — and won the
round. Now, a whole series of
window streamers, tune-in ads and
so forth are being readied.
Now moving in syndication sales,
the series is performing another
useful function. Ziv was able to
launch it quickly by using it as a
carry-all for Ziv pilot films which
were never launched as series, such
jas the “I Love a Mystery” pilot,
teaturing Howard Duff and Maria
Riva, which is one of the first
“Target” episodes.

OVERCOME PIX
CUT IN TWAIN

NEW YORK—A problem
faced, sooner or later, by TV
stations using feature films is
—“What do we do with those
extra - length ‘blockbuster’
movies?”

"WOR-TV here will unwrap
a simple answer today (27) on
its week-long “Million Dollar
Movie” showing of Selznick’s
“Since You Went Away,” a
wartime giant film with an all-
star cast.

The film will be shown in
two sections, each about the
length of a regular feature,
over a two-week period. In
the second week, a special six-
minute film synopsis will be
used by WOR-TV prior to
Part 2.

NEW YORK — CBS.TV Film
es last week was close to wrap-

concern itself with police work in’
Florida. It will have two central PA RA N EA RS FAT
characters and use one major guest
star. It is being made with the co- Tv D I STRI B DEAL

operation of the Florida Sheriff’s
$30,000,000 Over Five Years Now

Bureau, and the pilot will be shot
in the Everglades.
Talked, But Balaban Seeks Better Offer

SG also sold a pilot film of a
Stagecoach” series to CBS-TV.
The hour show is as yet uncast,
but will also lend itlselfét}:) the lise,
f . A -hour pilot
?ﬂn?ig?ihgl::?gic stri“,’l«Dgﬂ;g’ lﬂ?e Paramount Pictures’ Barney Bala-
Menace,” has also been sold to

cerning a

CBS. The free-wheeling version of | deal for the firm’s huge, uncom-|deal ‘with Paramount, taking the | $150,
films 4n smaller package groups
and paying a handsome price on
each package, but NTA is having

NEW YORK—-Within a month, ' dling with I\Ifzz‘;\t jrg)]i;:zlgr;ger dc:ax;- |“The Line-Up,” now on CBS- TV,

ban will wrap up a TV distribution NTA\is willing to write a favorable |

ing up a major regional with

p 1 v Closed Circuit
§§T0h FB‘eer.' TheB s;:gnfsor 1135 elaymg'
a5 Shiian.ono s FOr Plymouth

{ Indiana.
{ ! “ | NEW YORK —— The Chrysler
Dunt) Gt e B'59, CPBL | Corprstion, having dberedMhak
.- - regular national meetings are most
e syndnca.ted. property. The efﬁactive via closed circuit, Ply-
advertiser has distribution in the 3 - ¥
Midwest only.  “San. Francisco MOuth held its secong (dealer-
Beat” is the syndicated version of salesman tele-session within  two
the long-running network show. |Months last week in 41 cities. Bob
g > |Hope, Lawrence Welk and Bill
Lundigan starred. _
TNT Tele-Sessions, Inc., which
transmitted the show, reports it to
be the 58th repeat i)y a firm in
the growing trend toward steady
usage. General Electric was the
first to go all-closed. circuit in its

The buy will be worth about
000.

— e et et e e

KROD Tops All

Associated Artists Productions— |

AAP's Eliot Hyman, backed by his| NEW YORK ~——

Coleman Jacoby and Arnie Rosen. | tures, having made his choice be-
ol mlw—_ | | tween three grougs who represent
t r ture bloc, it’s reported here.
00 pec er | ]The$ deal will purp(i)rtedly] in- |
volve $30,000,000 and be at least |
2 { five years in length, altho Balaban Texas Brewer
Heads NI6|sen a shorter contract. Here are the
ree organizations now
ing homes than 60 per cent of the
prime time shows, “Woody Wood-
in the second December Nielsen
report with a 24.1 and a 50.4 share
9,641,000 over the previous Niel-| Problem with a Paramount-Hyman
sen figure of 7,000,000. The car- | deal, however, is that he has been
“Fun at Five” strip on ABC-TV. the old Paramount films, for possi-| New York State cities,
ABC captured the top eight|ble remake or development as TV
with “Mickey Mouse Club” run-|to toss them into a TV feature
ning second, third and fifth for|contract without extra money.
members of “Fun at Five” taking |
fourth, sixth, seventh and eighth National Telefilm -Associates —
Balaban is said to have been hud-

the comic strig will be scripted by | mitted backlog of pre-1948 fea-
the leading candidates for the fea~'
has been seeking $35.000,000 and

NEW YORK——With more view- | inner circle:

pecker” topped all daytime ratings

of audience. Total homes rose to|has moved into the A-1 column.

toon show is part of the Kellogg reportedly seeking literary rights to

places on Nielsen’s daytime list, | series, and Paramount doesn’t want

varying segments and the other NTA Offer

places.

{Irving.

~ ZIV SETS THE PACE WITH. .,

#1 MeN oF aniapouis 33.3

33.0

#3  HIGHWAY PATROL

SYNDICATED SHOWS N
- DAYTON

Time after time

in city after city
ZIV SHOWS
RATE GREAT

#8 SCIENGE FICTION
THEATRE

25.0

Pulse, Sept.'57

(Continued on page 59)I In Same Mkt. Size

4 r

on the B H cording to manager Val Lawrence.‘ §

. uys ammer { KBROD received 62.5 audience Adds Space !
“Mickey Spil-
new link with United Artists, is|lane’s Mike Hammer,” the new
generally viewed as the hottest| MCA-TV vidfiln series, has been
contender, since AAP’s bank credit| sold to Lone Star Beer for six ma-
jor cities in Texas. Another signifi- | /[ 0 q
cant purchase of the mystery show |- FlreStone to Contmue
was made by John Labatt, Ltd.,
another brewery, for two upperl'

Three other breweries have al- |Stone” will continue next season in a | East, has blueprinted renovation of
ready made regional buys of the |Monday night slot on ABC-TV, ac-
program, now bought in 114 mar. | cording to A. J. McGinnis, ad man- | struction of new stages and offices.
kets. They are Carling’s Red Cap | 38er for the tire-and-rubber com-
Ale, Budweiser and Busch Bavarian
Beer. Starring Darremr McCavin, :
the program is directed by Dick |TUn music stanza would reach the

| Telegraph canceled its “Telephone | return it to the network. Among
| Time” in the Tuesday 9:30-10 p.m.

'CBS-TV, and 'indications are that

company meetings, according te
EL PASO, Tex.—The. American | TNT

|Research Bureau has notiﬁedl ‘
| KROD-TV here that it is the high-

est-rated station in any ‘U. S. mar- | G I d M d l
ket of three and four stations, ac- O e / Cl vEl

[ share from sign-on to sign-off, ac-
cording to ARB figures for Decem-
‘li)gxs'), with 407 quarter-howrs out of
| 5 =

{

NEW YORK —— A-three-year
plan to expand the Gold Medal
{ Studios in the Brons, at a cost of
some $750,000 for construction
and n;w fa:}i]lities, is slated to be %
: g carried out this year. ;
On ABC Monday g FO”) The film studio, one of the

NEW YORK — “Voice of Fire- largest rental operations in the

two neighboring buildings and con-

In addition, Gold Medal will take
over some of the facilities of the
DuMont TV studios in New York,
i:)ccli)rdiug to GM prexy Martin
oll.

gany. Firestone has been kept
usy denying reports that the long-

|end of the road this spring.

Show Hunt Follows
Three Cancellations

New York — Three sponsors of |Arden show, Tuesday 8:30-9 in
film series last week turned in | early spring. N
their expected cancellations and Lever Bros’ infatuation with
started their search for new prop- | this time period, however, is said
erties.  American Telephone & |[to be fast waning, and it may

o
3

the shows being considered for the
Tuesday time slot on CBS s
“Rendezvous,” the Howard Erskine 4
class anthology, and “Wingo,” a =
new Jan Murray package, owned =
by Toni, and which may be inter- ==
ested in a _co:sponsorship deal.
AT&T may go with a class musical
show to replace “Telephone Time™ ‘
on ABC.

slot on ABC-TV.

Mogen David Wine has moved
out of “Dick and the Duchess,”
its Saturday - 8:30-9 entrant on

Helene Curtis will go along with
Its decision. Another” sponsorship
team, Lever Bros. and SEulton are
alse said to be on tlie prowl for a
new property to replace the Eve
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- NEW YORK——Reaction

EXECS DEVELOP
TANT MOVIES' RASH

to The Billboard’s new indoor

“Instant Movies” (The Billboard, January 20, Page 26)

 wa quick in developing last week, with film exces providing

b 152 =
e Movie biography, called
th composer saying to Ilona

Fifth Symphony!”

‘you're beautifull”
room, looking wp at camera:

He's just GOTTA live!”

God . . . (Sniff) . . . Don't let Gramps die . .

another round of one-line feature capsules to top previous

“Song of Something-or-Other,”
Massey: “Liebchen—what’s that

'm’ne humming?  (Theu:) That's itl The opening I nced -for

¢ Nice young, boss’ son, to secvetary Arline Judge, in an
. mﬂv talkie: “Why, Miss Brown! Without your glasses . . .

e Shirley Temple, in tearful close-up outside of hospital

. (Sniff) . . . Mr.
. (Honk) . .

“Please . .

l<

: e Jon Hall, to Maria Montez. or vice wersa, as the volcano
F starts to growl in the last Technicolored reel: “To the boat!
{_ ~ Run! We have angered God Kualahakail.”

e Big newspa
L? - handed him by

1

“«

te Yonder” epic:
nce again head their bomber
eam that will keep America

. . . John Smith, bombardier!”

1
- ‘e Minor character to Georg

.
~ Cood Lord . . . It's ALIVElN”

r sagn, with city editor glancing at copy
ee Tracy and shouting into phone: “Gimmie
. the desk! Stop the presses! Harrigan’s got a story here that's
- gonna blow this town wide open.”

e Namator, ponderously, at conclusion of wartime “Wild
. . . And so the men of the Luht Belle

into the suurise . . .

a fighting
free

. . . Jack Kowalski, pilot

* . . Shamus O'Reilly, navigator . . . Lennie Ginsberg, gunner
. . . Olaf Svensen, radio operator . . . Rocco d'Angelo, co-pilot

Zucco m any old Uhiversal

horror picture: “Professor—Look! The mummy! It's breathing!

-*

- WASHINGTON—The Moulder
beommittee on Legislative Over-

- sight, which will look into Fed-

“eral Communications Commission

Moulder FCC Study
Viay Be General One

| Nationally syndicated columnist

Drew Pearson has since stirred up
{a hornet’s nest with reports of
{ political “deals” back of the com-

WASHINGTON —— Wil not-
work heads rested from their three-

{ day testimony on toll TV before tho
{ House Cominerce Committea Jast

week (24-23). n stream of pro and
anti-toll witnesses gave testimooy at
the fingl day of the two-weck hear-
ings.

Prominent on the pro4oll side
were Tom O'Neil, for RKO Tele-
radip, and Milton Shapp, for Jev-
rold’s wired system. quononts
included spokesmen for ghe foint
committee on toll TV {movie then-
ter exhibitors), AFL-C1O communi-
cations workers, und the National
Federation of Women's Clubs.

A novel iden for an electronic

for the benefit of “illions”
of prospective students, at small
monthly fees, was su 'z.'ieqted by
Solomon Sagall, Teleglobe presi-
dent. The Teleglobe systein would

Eells Reports
Coast Activity

NEW YORK——Bruce G Eells,
opemtinﬁ chief of United Artists’
expanded new telefilm activities,
returned here late Tast week to
report to UA brass on vidfilm deals
set during a recent trip to the West
Coast. Eells reportedly has more
than a dozen independent feature
producers lined up now for the

Pro, Con Toll TV Witnesses Speak
Minds in Final Day of Hearings

also offer entcitainment via fts|
“free” awscrambled video, and fty
telephone-wired sound, for which
viewers must pay. |
“Koy benetits of toll TV.” ny|
outlined hy Toleruclio, owner of
two independont TV stations in
New York and Los Angoles, and
ane CBS affilinte in Boston, amon
othier holdings, ‘were: Additional |
?mgmm sources and new feature |
flm  programmning fov budding |
[ talent and L))rogrnm idoans, a “new
[lease on lite” for traditional cul-
{tural programming, meaning sym-
phony, ballet, ete., now in financial
| stralts in this country
{ O'Neil wrote off network protest

university, “International Televi-| of éven a trial for toll as the “fa-| TV servico as against 4he pu
sion University,” to be conducted | miliar refrain” of the entrenched ! interest.

eatreprenenr decrying new compe- |
tition. He reminded the committee
'tlmt news medin reseated radio,
nug radio and movies both feared |
| telouision. O'Neil clnimed wpay TV
was compatible with free and!
would only supplcmcnt present
programming. “Talent bulldlng"|
was more llkely than “talent siphone
fing,” he claimed, pohxthui to top
entertninment  figures who had
moved #hru varlous media from
films to radio to TV and records.

‘The Hollywood AFL Filimn Couu-
ail of 30 unions. 24,000 members,
reversecl an earlier anti-toll resolve
and okayed the Federal Commun-
ications Commission trial idea.
They hope pay TV will improve
ithe “outmoded distribution meth-
0Js” of declinlng movie revenues.
I Milton Shapp said the whole air-

duct o technical stody, which bLe
believes would “lny the serambled
sorvigo to rest” ance and for all,
Wired service, on the other hand
“hutts no one,” he sald. Tt would
oxpund rogramining 4n thoso “un-
sponsorable” areas that advertying
could not support. “Viewer financ-
ing” means wider viewer choico,
sald Shapp.

.-\nl'i'-tol‘) spokesmen’ from ranks
of veteran’s organizations, labor
and woman's clubs soid #hat pay
TV servico would black out treo
and work hardship on lower income
groups. They asked ¢he Mouso
commitlee to hold back the FCC
trial and legislate to outlaw the rny

o

Canr-iﬁ-t-é—;e—asts
Seek Relief on
Equip’t Duty

TORONTO —— Motion picture
proditcers will seek rellef from the
import-taxes on professional equip-
ment because pooe of it is pro-
ducea in Canada. This wax one of

I-the decisions reached by the Assocl-

atfon of Motion Picture Producers
and Laboratories of Canada at its
quarterly meeting here last week.
kmport duties range from 9 to
22% per cent.  The producers
feel that since none of the equi
ment they use in the making of

rrojected “United Artists Play-
house™ anthology being readied for | link toll fracas could be resolved
production start and ultimate net- by one single fact: The scrambling

atters, along with those of other | mittee’s juggling of intentions.
iasi-judicial  agencies, is still
vinging like a pendulum between
lans for a general survey-type | SG

ndustry. pressure and blandish-
ent of- FCC commissioners in
articular.

- The latest move was a reported
tement by Rep. Morgan Moul-
3 at a press conference that he
| would definitely look into any
‘charges of “improper activities” by
+ the FCC. This was a follow-up
day (23) to a previous an-
ouncement that hearings questions
would be directed toward a gen-
ral survev of agencies. Questions
ined for the commissions cov-
agency statutes and their ad-
istration, agency status with re-
tion to other branches of govern-
" ment and the question of quasi-
 legislative and quasi-judicial func-
tions of the FCC, Security & Ex-

change Commission, etc.

\ ~ Political War?
The reversal of the probe pro-
. cedure from particular to the gen-
eral was believed to be the result
of politicai tug of war. Executive
|I " meetings of the group brought re-
* ports of scufflings over the sub-
poena powers of Representative
oulder, and the decisions of spe-
cial mvestigator Bernard Schwartz.
rtedly at the behest of the
irman of the full committee,
n Harris, the special probe of
» FCC was called off in favor of

he general query, .

‘DALLAS — Screen Gems last
week sold its “Triple Crown” pack-
age of feature films to KRLD, here.
It was the station’s first buy of fea-
tures in several years in a market
where the competition has been

. doing extremely well with full
len films,

 Frank Parton was named South-

- west area manager by SG. The
distribution and production firm

o hired Richard Campbell to

sist Parton, who will headquarter
in Dallas.

earing, versus a hunt for alleged |

Takes / Avg.
‘Jones’ Rating

NEW YORK —— Screen Gems

s come up with an interesting
rating for its syndicated “Casey
Jones” series. SG selected 10 rep-
| resentative markets and came up
with a weighted average American
Research Bureau rating of 23.7 for
the vidfilm show.

ers were men and women, ac-
cording to audience composition
figures. The number of homes
reached in the 10-market area was
4,539,617. Among the markets

Fort Wayne, Ind.; Portland, Ore.,
and Norfolk.

'Victc;r_y_ at Sea’
Set as Book

NEW YORK — Doubleday &
Company will publish “Victory at
Sea” as a book next month, au-
thored by Henry Salomon, producer
of the 26-stanza vidfilm series.
This procedure switch comes after
the property has been for several
years a best-selling record album
and a feature film:

The TV show, distributed by
NBC Television Films, is enjoying
a 6.1 American Research Bureau
rating in its seventh run here, still
running in 75 other markets as
well after four years in syndication.

Mooney, 66, Vet
Newsman, Dies

NEW YORK —— Veteran news-
paperman and publicist Richard
Mooney died here last week. He
was 66 years old.®fooney was in
charge of publicity for.such stars
as Edward G. Robinson, Phil Har-
ris, Paul Whiteman and Morton
Downey.

Mary Martin was a discovery of
his, and he induced Whiteman to
sign Bing Crosby to a contract.

Fifty-seven per cent of the view- |

were Atlanta, Baltimore, Detroit, |

work pitches.

At the same time, UA is putting
the final touches on its latest fea-
ture film package, a premium-
priced group of some 52 titles re-
portedly including_ “Summertime.”
“Barefoot' Contessa” “Marty,”
“Alexander the Great” and others.

!Agricuiture
Series Bows

CHICAGO —— “Cross - Coun-
try,” the first national agricultural
teleseries, bows this week In 45
!markets, with Secretary of Agri-
culture Ezra Benson the lead-off
guest for the weekly half-hour.
Originating here, the series will
rely heavily on newsfilm from spe-
cial correspondents in seven States.

The format includes Washington
reports, film from land grant col-
leges and marketing forecasts. The
Charles Pfizer Company has bought
spots in 40 of the markets. Fred
Niles Productions, the show’s pro-
ducer, predicts a line-up of 150
stations within a year.

68% of Marts

NEW YORK—"Annie Oakley”

| systeins are unworkable, he be.
lieves. He wants the FCC to con-

Famous Films
Sells Library

NEW YORK —— The Famous
{ Films division of National Telefilm
Assoclates is now marketing its li-
brary plan. The library contains
about 1,000 hours of film presen-
tations.” Included in it are the

films is produced in this country,
no industry is harmed by importa-
tion of equipment.

They will also seek a change in
the tax Taws to allow them a
greater write-off than 20 per cent
u year, since models cbange so
quickly, they become obsolete be-
fore the producers have completed
write-offs.

The association which re-elected
Arthur Chetwynd, president, also
elected Spence Caldwell, first vice-
president; Cerald Kedey, sccond
vice-president, and continued Don
McClymont as secretary-treasurer.
Members of the board of directors

“52 Package” of 20th Century- |gre Rev. Anson Morchouse, Lew
Fox Films. In it are such features |pPyrrv, Cordon Fraser and ‘lenri
as “How Green Was My Valley,” | Michaud.

“The Ox-Bow Incident,” “The SRSV — S

‘House on 92d Street”

and “The
Foxes of Harrow.” |
{ Among the half-hour shows are
[“China Smith” (new and old ad-
| ventures), “Combat  Sergeant,”
“International Playhousg” and sev-
eral others, There are several
| quarter-hour ‘shows, as well as a
large number of cartoons, also
| grouped in the package.

The sales push has already
'started by NTA on the well-pub-
licized “Ceorge Jessel's Show Busi-
ness” series.

\WB Sets 3d Hour

|Series, ‘Enemy’
NEW YORK — Warner Bros,

‘Aesops’ TV Series
Readied by White

NEW YORK—Packager La
White is turning “Aesop's Fables”
into a vidfilm series. The job will
be done by turning the animals
into human beings to emphasize
the human value and problems in-
volved in each story.

Scripting will be by Wolf Man-
kowitz whose “Bespo{e Overcoat”
won him an Academy Award.

TWO-LANGUAGE
PREVIEW HELD

MONTREAL —— Canada’s

leads its time period in 68 per cent |will' begin production in mid-
of the markets surveyed, according | February of its new hour-lon
to both American Research Bureau | weekly TV series, “Public Enemy.”
and Pulse. The four-year-old West- |1t is the third hour serles being
ern is topping competition in Bos- | produced by Warners for next sea-
ton, Chicago, Cleveland, Los An-|son, others being “77 Sunset Strip”
geles, Philadelphia, Pittsburgh, | and “The 49'ers.”

Dallas, Detroit, St. Louis, Miami,| The pilot film of “Public Enemy”
Atlanta apd a dozen other major|is being written by Howard
markets. Browme.

In 20 per cent of the markets
surveyed, “Annie” came in sec-
ond. Its chief sponsors are Conti-
nental Baking (76 markets) and
Corn Products for Bosco (64
markets).

C. Bagley Joins SG

NEW YORK — Carroll Bagley
has joined Scrren Gems as national
sales executive. Bagley spent a

Ziv Hopes for Spring
On ‘Bat Masterson’

HOLLYWOOD—7Ziv is losing
no time in getting its projected “Bat
Masterson” teleseries before the
cameras, and hopes to have it ready
for pitching in late spring. Gene
Barry has been inked to play the
title role in the series, to be based
on Richard O’Connor’s biography
of the famed Indian fighter, mar-
shal and buffalo hunter.

long tour of duty with MCA and
lMCA-TV.

A&F Film Corporation, dis-
tributor of the “O. Henry
Playhouse” teleseries north of
the border, has come up with
a new wrinkle in pitching TV
films to agencies and other
film buyers: Bi-lingual screen-
ings.

Using a regular English
print and a French-dubbed
version, A&F execs arranged
simultaneous screenings lrere
for buyers interested in reach-
ing either the English-speak-
ing or French-Canadian mar-
ket. Agencies represented in-
cluded Cockfield Brown &
Company, Schneider Cardon,
Stevenson & Scott, F. H, Hay-
hurst and the H. F. Stanfield
agency. By shuttling between
viewing rooms, buyers could
watch efther version.
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PULSE FILM RATINGS
for November

For complel’e information on programs,
Ine,, 15 W. 46th St.,

please consult The Pulse,

Top 20 Fil

ratings, sudience size or covesage,

New York, N, Y.

Shows

PULSE LOCAL RATINGS FOR NOVEMBER

THE TELEVISION INDUSTRY"

S MOST COMPLETE INDEX OF TOP LOCAL TV PROGRAM:

e

ALBUQUERQUE
3 TV STATIONS—52,700 TV HOMES

reported by The Pulse In the area surveyed

BUFFALO

3 TV STATIONS—352,400 TV HOMES
feported by The Puise in the area surveyed

CHICAGCO

4 TV STATIONS—1,791,700 TV H
reported by The Pulse In the area

Markel Stafistics:
8 reported by Sales Management’s MSurvey

L, of Buying Power.” These figures are not
Inclusive of entire Tv coverage area, but
Order Show and Dlstributor embrace  Metropolitan  County area l;lallﬂﬂ
pJo o B! Esso Golden Playhouse (Official) Up the center of populatlon,
2......Highway Patro) (Ziv) ...................... Population—218,800 (106th In U, S.)
3......Honeymooners (CBS) ....................... Buz'ilr(\)gadl?come—sa'n.'lf)s,000
Ay . p 2
e e rney Lot : Retail Sales—$290,276,000 (90th)
6, N Crusader (MCA) ......... ... ... Do §a§es‘§?3'§6§'888 gz
) i B eyl rug Sales—$10.212, (82d)
T cgade Death Valley Duys (l;.. S. Borax) ... Automotive—S$60,122,000 (75th)
B......Men of Annapolis (Ziv). ... ........ Above figures Include following counties:
9......8heriff of Cochm;) VI g S el SRR Bernalilto, N, M,
10. .. Whirlybirds (CB 0 T2 ol by 2 o e
1o Clieo Kid @) ... J TOP NETWORK SHOWS
1.2 SR Popeye (Assoc. Artists 1. Gunsmoke, KGGM S..........352
23°% ..Codg Thrfe (ABC% . 2, Burns and Allen, I(’GGM,.M. ..29.2
:g ..... Gnme "(‘&-'fﬁii ;It)tu.) “ihu 3. Perry Como, KOR, s, . . . . 29.1
6” .Bccoy& Ao ZNBC) R 4. Dinab Shore, KOB, Su. .. ... 289
:7. HE 'Hggl!)ir Co::mailsd v L 0% o toagn o 60 L e ARG 8. ;lal'e Gun, Wil Travel, KGGM,
<+evo Harb I (Z1V) i g o e 1 E o 287
’lg ...... ::)aor:er;' #:::s ((él:i)ld) tev ity C g l;;ayhoiusc 90, KGGM, Th. ... 281
...... ] Tresheia., 3 - Maverick, KOAT, Su. ....,...278
19,558 Sky King (Nabisc0) ............4.......coo... T T s PERRIR RREE e R KOAT, w. ., .. 274
8. Loretta Young, KOB, su. ......27.4
®Iop Film Shows Among Men  * it > i
|
i wen ner | _JOP MULTLWEEKLY SHOWS
$ 1. K Chrel ' g
Order Show and Distributor 100 Homes 2. lilucbrl‘:(;-:i ;'l':)'vele,.(l(()g:&;:. F. 151
) : Mo o PR ST 13.2
1 s Martin Kane (Ziv) N Lo ARG R A T U e o P 93 : .
2......f You Had a Million (MGA) .. ... e v | g i e T e ”{)‘;"s‘“h" Misc. (10 p.m.),
2......Waterfront  (MCA) g one A 11 1 02 KOB, M. Fagediets, s . .y 11.7
4..... Crusader (MCA} ... .. .. b 4. Kit .Caraon. KOAT, M LS
S......Dr. Christian (Zlv) . 5. Matinee Theater, KOB, \.-F, ..10.7
§ Federal Men (MCA) . ... .. .. 6. Queen for a Day, KOB, M.-F. .10.6
4 . “Honcymooneri (CBS) 7. Channel 13 Movie, KGGM,
SR oo ners ey M., T. P e = o .10.3
8.. Esso Golden Playhouse (Official)
P Kingdom of the Sea 1Guild) 7. NI*iex:;sroom (6:00 p.m.), KGGM, T
10...... Confidential File (Guild) W e R A WLty s el j
10, =2 .= Famous Playhouse (MCA) .......... . 9% Comedy Tnmc., KOB, M-F, ... 96
0.0 ! Led Three Lives (Ziv) 10. Cartoon Carnival, KOB, M.-F. . 9.1
19979, 35 My Favorite Story (Ziv) (
10...... Science Fiction Theater (Ziv) Iop FEA"’RE H"MS
10......Soldiers of Fortune (MCA) -R7 Once-Weekly
16.. ... Champlonshig Bowting tWalt Schwimmer) ... ... .R6 1. Movie, KGGM,
16......Code Three (ABC) b oL N SRR .. 86 Su.-11:00-Slgn OFF ..., . .. .8.2
16......Damon Runyon (Screcn GEMB) e - - 16 - B Nt e R B &6 2, Saturday Movle, KOB,
16..... . Frontier Doctor (Hollywood TV 1 . | i ve. . 86 S.-10:30-Sign Off , . eere 6.8
16,5 Histeay Bmand 210 St s - X . £ 3 Friday Nigw Movie, KOB,
16......Lone Wolf (MCA, o S S .86/ F-10:30 Siemiofr 510 . «; a2
16......Man Behind the Badge (MCA) ... .. [ i .86 4. Sunday Movie, KOB,
16...... Man Called X (Ziv) T e TS et .86 Su.-10:15-Slen OfF ... .. 2.9
16......0. Henry Playhouse (Gross!Krasne) ........ PO R R .86 Mulﬁ-Weel(ly
16......San Francisco Beat (CBS) ; Cnd T -86 1. K Clrele B Time, KOB,
16...... Slaf Pcrformance (Qfficial)INE 5 It S < ke A .86 M.-F.-4:00.5:30 . ... 181
16..... .Susie (TPA) e e 8% 2 Big M.G-M Wovie, KOAT,
- M.-Su.-Various Times . . 13.0
®Top Film Shows Among Women e wmiscon
p b M., T, F., S.-Various Times ., 11.3
Rank Women Per 4. Lucky 13 Ranch, KGGM,
Order Show & Distributor 100 Honics M-F.-3:30-5:08 ... ... 19
; | 8. Movic Time, KOB,
Lot Liberace (Guild) L, L B ..98 -,
2......Man Behind the Badge (MCAJ . ... % M.-Th.-10:30-Slgn OFf ... 50
2....,.Soldiers of Fortune (MCA) o o T e, 96
1 Gttt ke _ T0P SYNDICATED FILMS
4-.....Esso Golden Playhouse (Official) ........ ... . 1. Man Called. X (Zlv), KGGM,
I Kingdom of the Sea (Guild)...................... e B E--9:00 £ RS S 207
4......Manin Kane (Ziv), 2. Twenty-Six Men (ABC), KOB,
9......Dr. Christain (Ziv) MV.-B:30 |, il | LSS w222
9......Federal Men (MCA) Mo s 3. Stage 7 (TP
¢hoooos Frontier Doctor (Hollywood TVF AL wf.’:m (T_f")' RECA, 21.8
9......Parade of Stars (MCA). i e (o ] dae CELSEERE. L vk | ST - o R s TR L
9......8tar Performance Official)s ..o & 4 S(n,:.e Trooper (MCA), KGGM,
14.....Confidential File (Guild), .. . .« . .. . ; S A s RO of dpoece 1T
14.,....Gray Ghost (CBS) : §. Boots and Saddles (NBC), KOR,
14....,.Honeymooners (CBS) el e e 93 F.-9:00 v 212
14. ..., .Science Fiction Wheater, [(Ziv)a% RS 01 etk S Sl RSk SRS .93 5. Men of Annapolis (Ziv), KOAT,
Susie (TPA) ....... 3 T gt ST SRCSAE i - [§ g #CX) W.-8:00 - 21,2
-1 Led Three Lives (Ziv)...,.................. Ty S U 7. Victory at Sea (NBC KGGM
Racket Squad (ABC) L e, R 1o Dok TRE=N. hes2 Su.-7:3);) (‘ _)' - l 20
. o 8. Whirlybirds (CBS), KGGM,
. 120005, SN .20.3
Top Film Shows Among Kids+ | '%%% i eade
Rk Kids Per | FX9:30 . ; =~ PAERE " s L...202
Order Show and Distributor 100 Homes | 10 ScienceTFiﬂion Theater {Ziv),
KOB, T.9:30 .............0 .. ]
Lo o I Popeye (Assoc. Artists) ....... . % 127
2......Looney Tunes (Guild) . .... 11 Storics of the Century
3.0, Kit Carson ™Mcay (Holywood), KGGM, T.-9:30...19.5
4...... Litile Rascals (Interstate) 12. Gray Ghost (CBS), KGGM,
S=o 1 Gene Autry, 1 Hour (NBC) .., ... . /[ i U29:30 | . igmle Sereiens 19.2
1, Hoppalong Cassidy, 1 Howm {NBC) .. 12. Badge 714 (NBC), KOB,
S _Jrungle Jim (Screen Gems) . D o T-8:30% ['; SWEEE e . 192
o .. erry and the Pirates (Official) ..... ... 14, Deco icia .
8 y (Official), KOB, T.-9:30 .18.9
}‘,’ ------ B“:;'::l‘ é’gl'che( é'ggfle (TPA) 15. Dateline Europe (Official),
sl - - 2L e ) o e e DRI L B KOAT, w..8:30 .. .. ..~ . . 18.7
AR 5 éxm(xﬁw()cdndi """"" 16. Mr. District Attorngy (Ziv),
14N Rocky Jones, Space Ranger (Officlal). 16 '&?QTC'O::,;:;%,_,,,,"(ZW) ELEL
..., Three Musketeers (ABC) . ... e " KOAT F.-6:00 . 17.9
17......Foreign Leglonnaire (TPA) i] 18. Cisco Kid @iv), KOAT. T.6:00 16.9
17......Hopalong Cassidy, "4 Hour INBC) ' : o]k e s J
19. Frontier Dr. (Hollywood TV),
17......Ramar of the@Jungle (TPA) ..., 3. W KOAT, M.-7:30 ........ ... .. 16.4
17.. -Steve Donovan, Western Marshal (NBC) 20. Silent Service (NBC), KOB,
W-9:007 o P vl s 6.
21. O. Henry Playhouse (Gross- S
Krasne), KOB, Th.-7:00 ........ 15.7

STATION SIGNALS

Charlie Getz Jr., formerly pub-
Jicity-promotion man for the New
York (San Francisco) Giants, has
Joined KYW-TV, Cleveland, as
publicity director. Getz succeeds
Steve Halpern, who becomes as-
sistant advertising and promotion
manager ... Marvin Camp will
temporarily supervise press and
public relations for WOR-TV, New

York, in addition to his
duties as assistant director
and special events.

A realignment of duties in the
|sales and rogramming staff of
WFAA, Dallas, has moved Dick
Drummy Jr. to the national sales
manager slot and Bob King to local
and regional sales manager. ;
Joseph Leeming formerly with
Bell Aircraft, has joined WBUF,

regular
of news

Matket Staistics:
83 reporied by Sales Management's “Survey
of Buying Power.’” These figures are not
Inclusive of entire Ty coverage area, but
embrace  Metropolitan County arez making
up the center of population,
Population—-1,264,300 (14th in U.s)
BU{i]nﬁg'hl‘ncome—sZ.] 28,367,000

Retail Sales—$1,50%,178.000 (14th)
Food Sales-—$369,942.000 (13th)
Drug Sales—$45.626,000 ( 18th)
Automotive—$249,254.000 (17th)
Above figures Include following countles:
, Erie, Niagara,

TOP NETWORK SHOWS

Lucy-Desl Show, WBEN, T, . 433
Dauny Fhomas, W BEN, M. .., 422
Guonsmoke, WBEN, S, . . ..
Playhouse 90, WBEN, Tb. |
Godfrey’s Talent Scouts,

WBEN, M, |
Wyatt Earp, WGR, T.
“ Lawrence Welk, WGR, S, .

AN ey

2ee0n360
Burns & Allen, WBEN, M. ....359
Alfred Hitchcock, WBEN, Su. ,.34.9
What’s My Linc? WBEN, Su. .34

TOP MULTI-WEEKLY SHOWS

L. Your Esso Reporter (11 p.m.),

S [OJoooN

WBEN, M., T, Th. ... .. ., . . 26.8
| 2. 11 0’Clock News, WREN,
{ W, F. . e 4.2
| 3. Mickey Mouse Club, WGR,
| M.-F. . .. ot b . 22.4
4. Sports Review (11:15 p.m.),
WBEN, M.F. ... . . ... 19.8
l 5. News-Poth, Weather (11 p.m.),
WGR, M..F. , .. 18.9
6. Search for Tomarrow, WBEN,
M.-F. oypts R A S 17.2
7. American Bandstand, WGR,
M.-F. . .., B e 170 |
8. Guiding Light, WBEN, M..F. ..16.8
9.-Cisco Kid, WBEN,
WA T L e P 16.6
10. Captain Kangaroo, WBEN,
| il e oy 16.5
i T0P FEATURE FILMS
Once-Weekly
1. Starlight Theater, WGR,
$u.-9:00-10:00 . e T 9.7
2. Dow st Run Theater, WBEN,
W.-11:30.Sign OFf .. .. ... 173
{ 3. 50 Fllm Festivai, WBEN,
| Th.-11:30-Sign Off o8 ..16.4
| 4. Frlday Film Feature, WREN,
| F.-11:38-Sign Off ... .. 16.2
[ 8. Prize Winner Playhouse,
WBEN, M.-11:30-Sign Off .....13.4
Multi-Weekly
1. 11:30 Theater, WBEN,
| T.-Su.-11:30-Sign Off . Haodde b T
2. Mid-Day Matinee, WGR,
MF.-12:00-1:48 . 6.4
3. Million $ Movie, WBUF,
M.-Su.-Varlous Times .. ... .. ..
| 4. Early Bird Playhouse, WGR,
M.-F.-8:00-9:00 a.m, . iY@,
| T0P SYNDICATED FILMS
1. Sheriff of Cochise (NTA),
WGR, F.-7:00 A ol 29720
2. Silent Service (NBC), WBEN,
S-10:30 IRy, T 52 8: 9]
3. Highway Patrol (Zlv), WGR,
T.-10:30 1 5=0 TR 1NN 28.0
4. Men of Annapolis (Ziv),
WBEN, M..9:36 . oo Boopes i/
8. Decoy (Offictal), WBEN,
T.-10:30 e g o e 12802
5. Whirlybirds (CBS), WBEN,
M-7:00 ..o Py
7. Annie Oakley (CBS), WBEN,
~7:00 ..... o ot M By 21.9
7. Waterfront (MCA), WGR,
Th.-7:00 ...... o Lyt g Wi 021 9]
9. Gray Ghost (CBS), WGR,
W.-7: 00,80 SN o
10. Harbor Command (Ziv), WBEN,
57:10:50W "« W% H M ot 18.5

11. Championship Bowling (Walt

Schwimmer), WBEN, Su.-12:30..17.8
12, Twenty-Six Men (ABC),

WBEN, Wi-7:00 .............. .17.2
13. Cisco Kid (Ziv), WBEN

M, W-F.615 . ... .....18.6
14. Sky King (Nabisco), WGR,

T.-6:00 - ... 162
14 Honeymooners (CBS), WGR,

Sus10:30 T =i e 16.2
16, Studio 57 (MCA), WBEN

Th.-7:00 . ah.s . h.a1S
17. Popeye (Assoc. Artists), WBEN,

S.-8:30 am. ... ras) WSy 15.2
17. Code Threc (ABC), WGR,

F-10:30 ........... 0, 0350 hrilere
17. The Whistler (CBS), WGR,

M."10:30 5. 00T ons e .15.2-
20. Kopalong Cassidy (NBC),

WGR, Th-6:00 ............... 14.8
21. Jungle Jim (Screen Gems),

WGR, S.-11:00 am. ........... 14.5

Market Salistics:
as reported by Sales Management's
of Buylng Power.’” These figures ar
Inclusive of entire TV coverage area, but
embrace Metropolitan County srea -& g
Up the center of population, o

Population—6,183,000 (2d in U.
Bu{lzrzjg) income—$14,250,993 000

Retail Sales—$8,524,669.000 (2d)
Food Sales—$1,837,873.000 (3d)
Drug Sales—$283,258,000 (3d)" 8
Automotive-—$1,281,747,000 (3d)
Above figures include following countl'o’i
Cook, Du Page, Kane, Lake, Will, I1;
Lake, ind.

TOP NETWORK SHOWS

Perry Como, WNBQ, §,
. What’s My Line? WBBM, Su.
Gunsmoke, WBBM, §.
. $64,000 Questlon, WBEBM, T.
. Lucy-Desi Show, WBRM, T. .,
Danny Thomas. WBBM, M, .
I've Got a Sccret, WBBM, W, .
Alfred Hitchcock, WBBM. Su. 3
. This Is Your Life, WNBQ, W. .29
. Person to Person, WBBM, F. ..29.

T0P MULTI-WEEKLY SHOWS

Susan’s Show, WBBM, M..F. 320
News Roundup (10:00 p.m.),
WBBM, M..F. .. .
Mickey Mouse Chib, WBKB,
M.-F.

Somame -

P

L]

7. Bugs Bunny Friends, WGN,
M.-F. % 5 HORE o ]
8 Art Linkletter, WBBM, M.-F, .. o
8. Brighter Day, WBBM, M.-F. .. 128
8. News-Beniley (6:00 p.m.),
WBBM, M-F. ... . ... . . . ... 12.9

TOP FEATURE FILMS

Once-Weekly
1. Best of M-G-M, WBBM,
§.-10:00-Sign Off . o
- Courtesy Theater, WGN,
Su.-10:00-Slgn OfF .. ... . .. . .-
Monday Feature Playhouse,
WGN, M.-10:00-11:30 . R
Shirley Temple, WREKB,
Su.-2:003:30 ., ... W
4. Thursday Premiere Theater,
WGN, Th.-10:00-Sign Off ..,.. 13.
Multi- Weekly

. Early Show, WRBBM,
M..F..4:30-5:45 . .. Bo b

- Movie 5, WNRQ,

M..F., Su.-Varlous Times

3. Feature Film, WGN,
T.. F., Su.-Various Times ...
4. Movietime U. S, A, WBKH,
M., T, Th,, F., Su.-Various
Times ... L & ol
S. Late Show, WRBBM,
M.-Th.-11:00-Slge Off . .. . .

TOP SYHDICATED FILMS
. SHlent Service (NRC), WNBQ,
T.-9:30 .
. State Trooper (MCA), WNBRQ,
W.o9:30 L0, 0 SR
3 Men of Annapolis (Ziv), r'-‘_
WGN, M.-9:30 ... . Veeaie iR 17.2
4. Sheriff of Cochise (NTA),
WNBQ, W.-10:00 . .. .. .
$. Public Defender (Interstate),
WGN, M..9:00 ....... .
City Detective {MCA), WGN,
F.-9:30

~

&

-

[

Ll

o
@
28
22
Sﬂ
m
&
o™
&
a
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2
£
Q
4

9. Kit Carson (MCA), WBBM,
Su.-11:30 a.m.
. Captain David Grief (Guild),
WNBQ, §-6:00 ...............
. Flasb Gordon (Guild), WNBQ,
Su,-12:00 .. ... 0l
. Honeymooners (CBS), WGN,
Th-9:30 ... 0 b oes: R
. Code Three (ABC), WRKS,
F.-9:30
. I Spy (Guild), WBBM. $.-5:30. .11,
. Last of the Mohicans (TPA), .
WBKB, Su.-4:00
. Dr. Hudson’s Secret Journal
(MCA), WNBQ, §.-10:00
. New Orleans Police Department
(NTA), WGN, §.-4:30
. tDeath Valley Days (U. S.
Borax), WNBQ, M.-10:00

19.

b -]
20
3
S5

a.

E

[¢]

-+

2

£

(3]

Z

20.

O Tk R —— 10.5

'Buffa]o, as manager of press and
publicity, succeeding Howard Van |
Der Meulen, who has moved to|
NBC press in New York. ... Carl
Loose has been upped to promo-
tion and merchandise manager for
WBOY-TV, Clarksburg, W. Va,
The controlling interest in
KAVE-TV' and radio, Carlsbad, N.
M., has been purchased by Ed-
ward P. Talbott from Mr. and Mrs.
John H. Battison. The transfer, of

course, is subject to approval by

the Federal Communications Com-i
mission. Talbot is well known be-
cause of his activities as part owner
of KAVE since 1944.... KSIX-
TV, Corpus _Christi, Tex., has
changed its cifl letter to KZTV,
effective immediately.

at 11 p.m. Bill Nimmo, well-know
TV announcer, has been signed
newscaster. . . . James Davis, film
director at WPSD-TV, Paducah,
Ky., passed away on January 18 in
Memphis. :

Jack Barry has been moved up
from production manager to opera-
tions manager of WPST-TV, Mi-
ami. . .. WPIX, New York, has en-
larged its news schedule with a
new 15-minute program seen daily

PROGRAMMING—
the key .fo successtul TV adverflsing

THE BILLBOARD-—
the key fo successful programming
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THE BILLBOARD
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TV PROGRAM RATINGCS n

! :E" This weekly chart covers the latest Pulse ratings In key local markets. It tncludes network, local live
! .lnd locally originated film shows, By polnting out leading programs, the chart provides a ready guids
;—-1,0 outstanding spot adf les {n each markst,

| R Market statistics shown aro derived from Sales Management’s current *Survey of Buying Power,”
F ;ind cover only each market's metropolitan arcas, as defined by goverament speclfications. Altho they

thus cannot include completo TV coverage or trading afeas,
chief population centers of TV stations.

they do provide compacative atatistics for the

The symbol ¢ is for film serfes booked on a national spot basls. The symbol “'u” indlcates a UHP
outlet. The symbol "&" points out programs originaling in an overlap market, yet securing ratings of

3.0 or better in the market under study. For complete program and sudieace information snd snalysls,
congult The Puise, Inc., 15 W. 46 St., New York.

I CINCINNATI
~ 3 TV STATIONS—309,800 TV HOMES

reporled by The Pulse in the area surveyed

COLUMBUS, O.
3 TV STATIONS—173,600 TV HOMES

reported by The Pulse in the area surveyed

DAYTON, O.
2 TV STATIONS—149.900 TV HOMES

reported by The Pulse n the area surveyed

DETROIT
4 TV STATIONS—986,700 TV HOMES

reported by The Pulse In the area surveyed

Market Statistlcs:

&s reported by Sales Management’s “‘Survey
of Buying Power.” These flgures are fot
Inclusive of entlre TV coverage area, but
embrace Metropolitan County area making
up the center of population,

!" Population—1,036,700 (17th in U, S.)
1 Buying Income—%1,989,047,000
i' (17th)

Retaif Sales—$1,331,119,000 (19th)
Food Sales—$318,645,000 (17th)
| Drug Sales—$44,444,000 (19th)
Automotive—3$228,841,000 (20th)
Above figures include following counties:

Market ‘Statistles:

as reported by Sales Management’s “‘Survey
of Buying Power.”” These flgures are not
inclusive of entire TV coverage area, but
embrace Metropolitan County area making
up the center of population.

Population—621,900 (32d in U. S.)

Buying Income—$1,347,551,000

{29th}

Retail Sales—$865,049,000 {30th)

Food Sales—$188,811,000 (29th)

Drug Sales—$30,988,000 (30th)

Automotive—$147,888.000 (28th)
Above figures include following counties:

Market Statistics:

as reported by Sales Management’s ‘“‘Survey
ot Buylng Power.” These figures are not
inclusive of entire TV coverage area, but
embrace Metropolitan County area making
up the center of population,

Population—537,600 (44th in U. §.)

Buylng Income—$%1,137,800,000

(34th)

Retail Sales—$741,111,000 {37th)

Food Sales—$169,147, 000 (36th)

Drug Sales—$25,525,000 (35th)

Automotive—$139,922,000 (32d)
Above figures include following counties:

Market Stafistics:
as reported by Sales Management’s “‘Survey
of Buylng Power,” These flgures are not
inclusive of eatire TV coverage arca, but
embrace Metropolitan Countly area making
up the center of population,

Population—3,625,900 (5th in U. )
Bu¥i5ng Income—$7,596,374,000
th)

Retail Sales—$4,758,632,000 (S5th)
Food Sales—$1,093,140,000 (5th)
Drug Sales—$203,163,000 (4th)
Automotive—$1,007,817,000 (4th)
Above figures Include lollowlng counties:

NEW YORK
N.E. NEW JERSEY
T TV STATIONS—4,175,300 TV HOMES

‘eported by The Pulse [n the area surveyed

Market Statistlcs:

as reported by Sales Management’s ‘“‘Survey
of Buylng Power.”” These figures are not
Inclusive of entire TV coverage area, but
embrace Metropolitan County area making
up the center of popufation.

Population—14,406,000 (1st in U. S.)
Buying Income—$30,765,032,000
(

1st)
Retail Sales—$17,498,328,000 (1st)
Food Sales—$4,533,318,000 (1st}
Drug Sales—$458,132,000 (1st)
Automotive—$2,081,442,000 (ist)

E Campbell, Kenton, Ky.; Hamilton, O. Franklin Creene, Montgomery Macomb, Oakland, Wayne Abgve ﬁguré:s lnclucrif fotlowing counﬂe‘s(l
" n; 1!
: 1P RETWORK. SHOWS T0P NETWORK SHOWS T0P NETWORK SHOWS TOP NETWORK SHOWS Queens, Richmond, Rockiand: Sulfolk
1. Gunsmoke, WBNS, S, ......... a4.4 1. Climnx! WHIO, Th. 494 1. Gunsmoke, WIBK, S. ......... 412 Westchester, N. Y., Bergen, Essex,
1. Wyatt Earp, WCPO, T. . 2. Lucy-Desl Show, WBNS, T. . ..40.7 2. Gunsmoke, WHIO, S. . 463 2. Perry Como, WWJ, 8. .. 407 Hudson, Middlesex, Morris, Passaic,
_ 2. Perry Como, WLW-T, S. . 3. Perry Como, WLW-C, S. ..... 3. Perry Como, WLW-D, 8. .45.3 3. Wyatt Eamp, WXYZ, T. .. 359 Somerset, Union, N. J.
- 3. Gunsmoke, WKRG, S. ... 4. Fd Sullivan, WBNS, Sa. ...... .37, 4. Playhouse 90, WHIO, Th. ......434 4. Playhouse 90, WIBK, Th. 321 TOP NETWORK SHOWS
& 4. Dinah Shore, WLW-T Su, ...... S. Danny Thomas, WBNS, M. ...36.7 S. Lucy-Des! Show, WHI0, T. ....43.3 S. Cheyenne, WXYZ, T. ... 314
& 5. Cheyeane, WCPO, T. .......... ns 6. Football, WBNS, 17.3; 6. Zane Grey, WHIO, F. .... 28 6. Lucy-Desi Show, WIBK, T. ...307 1. Perry Como, WRCA, S. ... ... 43.6
~ 6. Locetta Young, WLW-T, Su. ...317 WTVN, 169, Su. ............ 342 7. Basketball, WHIO, W. .......40.9 7. Climax! WIBK, Th. .. .30 2. Playhouse 90, WCBS, Th. ...... 42.0
6. Lucy-Des! Show, WKRC, T. ..31.7 7. Playhouse 90, WBNS, Th. 8. What’s My Line? WHIO, Su. ..39.8 8. Lawrence Welk, WXYZ, S “_29.8 3. Lucy-Desi Show, WCBS, T. ....40.8
8. Alfred Hitchcock, WKRC, Su. ..30.3 8. Twenty One, WLW-C, M. . 9. Have Gun, Will Travel, WHIO 9. Jim Bowie, WXYZ, F. ........295 4. Gunsmoke, WCBS, 8. ... ...... 3ss
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: SHORT SCANNINGS

J. H. S. Ellis, president of Kud-

ner Agency, has resigned. He is

} succeeded by C. M. Rohrabaugh.
' ..+ Leonard H. Goldenson, Amer-
N fcan Broadeasting - Paramount
.~ Theaters, president, was elected a
- . member of the board of Western
N Union.,.. Herb Rosenthal and|T

Berle Adams, both vice-presidents |
of MCA Artists, Ltd.,.have been
elected to the board of directors
of MCA-TV, Ltd.

William J. Hooper, most recently
with ABC Film Syndication, has
joined the Chicago office of CBS-

TV Film Sales. ... Olficial Films

has hired two new sales staffers, | “Tonight”

Jack Alicoate and Ed Owens.

| Alicoate was formerly with Ziv-TV

and Guild Films and Owens was
{an Associated Artists Productions
exec.... Jerome B. Golden has
been named secretary and general
counsel of American Broadcasting-
Paramount Theaters.

George Depue, account  super-
visor at Grey Advertising, has been
uppea to vice-president. ... Larry
Maikes is the head writer on the

show during Jonathan

Winter’s two-week replacement for
Jack Paar.... Andrew Halmay,

formerly with Benton & Bowles,

tions as vice-president in charge of |

sales and client relations.

has been named direétor of public
affairs for NBC. ... The research
and promotion staffs were ex-
panded at H-R Television, Inc., and

T T M i T (T T —— £

H-R Representatives, Ioc., with
Robert V. Meany, formerly of Bat-
ten, Barton, Durstine & Osbom,
‘named plesentatxons director and
has joined Wilbur Streech Produc- | Martin Goldberg promoted to aud-
ience and market analysis director.
. Polly Bergen became the fourth

Edward Stanley, manager oflwoman entertainer in the 54-yeaf
NBC'’s public service programs, hlstmy of the Friars Club to be
given ¢ party in her honor. Miss
Ber en was the first to be feted
' e Friars’ new clubhouse on
Sunday (26) in New York.

A
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'NETWORK REVIEW
Du Pont ‘Bridge’ Wins
Hands on All Scores

Can. Cdmmunily NETWORK REVIEW
Antenna Qufits

‘High Adventure’ Pays

By BOB BERNSTEIN
Brld}:e?Sa:n [:;Is Rey (Net)

Cater fo Films

of the actors and the director’s

~ Off on Time Investment

sense of style.

By LEON MORSE

. 4 ) Hllil Advcnlu-re_ (Net)
Stars: Judith Anderson, Viveca Lind- The bridge itself was disa point- TORONTO — Four community [ star and narrator, Lowell Thomas,
fors, Eva Le Gallienne and Hume | ing in its lack of feeling of eight, | antenna systems in Canada are| Erccutive producer, Gilbert A. Ralston.
Cronyn. Director, Robert Mulligan. but the climactic fall of the!. . y ¢ N Director,  Victor  Stoloff, Writers,
Producer, David Susskind. o 1 using film for their operations. One, Prosper Buranelil and Fred Sparks.
(CBS-TV, 9:30-11 p.m,, EST, January 27.) |doomed five was handled with a

fine flair for horror.

The rest of

{at Kirkland Lake, Ont., has live

Sponsored by the General Motors Cor-
poration thru Campbell-Ewald.

i
establishes him as a major threat
to James Fitzpatrick's “Trave
talk.” He has been the subject of
criticism for his Cinerama co
mentary, and the bad taste of some [
of his production ideas. At mo- g
ments, he comes very close to the

Du Pont came up with another!
winner in ist “Show of the Month”
series, an exciting production by | cials
David Suskind and Talent Associ- twice
ates of the Thornton Wilder novel.
Ludi Claire’s adaptation was a

the settings were excellent.

were attention-getters

Du | Programming. The other units are
Pont’s chatty, institutional commer- | at Shawinigan Falls, Que., Kimber-
but | e
as long as they should have. S

(CBS-TV, 8-9 p.m., EST, January 22)
; “High Advenh?re" centered “its
y, B. C., and Prince Albert, Sask. action in Africa to provide an ex-

even other operations are plan- tremely unique hour of network
ning to adopt films in - their pl‘O‘iTV- “Adventure,” part travelog

same sort of thing on this

let him take over. Otherwise, a
good idea may go astray,

been to sustain interest.
crystal-clear condensation, Robert =
Mulligan’s direction achieved force | Love That Jill (Net)
and illumination and Sal Anthony’s| — — = —
costumes contributed heavily to the Z‘:S’f:’ ﬁ':::s J{;&’;ﬁ’ B'z‘r’l';':r'; ';;I‘c',:'o"li
drama, as well as being visually Fortugio Bonanova, others. Executive
fascinating. | producer, Hal Roach Jr. Producer-
It was hard to make preferences | ireisor, sles Goeh, Direor
among the cast, since its uniform | James W. Lane. Sponsor: Max Factor
excellence blended into the total| thru Anderson, McConnell Agency.
effect of all the production depart- { (ABC-TV, 8.8:30 p.m., EST, January 20.)
ments. The stars were in top form, ]
while Sandra Whiteside and Clif-
ford David lifted their voung ca-
reers a dozen rungs up the ladder
in supporting roles. Everyone had
a private scene with everyone else,
a tricky succession of duologs de-
Eendent on ensemble playing of
igh skill and selflessness. That it
came off without a false moment
is a tribute to the enormous talents

Steve Allen Show (Net)

Host, Steve Allen. Guests; Mamie Van
Doren, Louw Costello, Edgar Bergen
Audie and Margo, others. Regular show
members: Louis Nye, Tom Poston and
Don Knotts,
Henderson.

Green.

the premiere episode gives evi-

and loyal audience.

her handsome Bob Sterling. They
spend most of their time trying to
outwit the other in landing ac-
counts, stealing models back and
forth and carrying on a romance
between squabbles.

However, it’s slickly produced
with lots of lavish settings and cos-
tumes, including a penthouse set

Musical director, Skitch
Executive producer, Iules
Producer, William Harbach.
Announcer, Gene Rayburn. Technical
facllities on location by Station CMQ-
TV. Sponsor: Johnson's Wax, Viceroy
Cigarettes, Andrew Jergens, others.

"~ Alex Gottlieb’s new situation-
comedy series, “Love That Jill,” TV antenna.
shapes up as familiar material, but

dence that it may develop a sizable

The basic formula is right out
of the then-bright comedies of the
late 1930’s that used to star Cary
Grant and Rosalind Russell as rival
newspaper reporters or theatrical
agents. Pretty Anne Jeffreys runs a
successful model agency. So does

The Delco commercials were
excellent.

End of the Rainbow
(Net)

Host, Art Baker. Executive producery
Ralph  Edwards. Producer, Edwin
Bailey. Director, Tom Belcher. Asso-
Clate producer, Virginia Danson, Mid-
west  unit  associate producer, Ted
Davis. Sponsor, Pharmaceuticals, Inc.,

and part anthropology, was a mix-

rams. )

& ('Zo ity 'antEEE e ture of good and bad, but its high
AMILILY YSIEMS Ar€| o 5ts made the show well worth

-/set up in over 100 Canadian com- the investment in time

munities. In such communities as | Of prime tere i the

Moni}re:]n lban}:li";l‘:)arl]h(}} 'ntci" s.i’.{;laccount of the voodoo ceremonies!

[oncedpy: untais in- Madagascar _conducted by the |

reception would almost be nil ex-|

; Hove tribe. These people, be-|
ce’ptt thru'lg}}:e ctommumtﬁ' ant,en?é;]lieving that -death is just a trick,
g AL € . [CRCRIZDIYY 10U dig up their relatives and literally

Y St et et s 'S e i e, Wispped
in shrouds, the dead relatives are| fo Geritol thru Parkson Agency.
paraded around, fed, evlogized, |(NBC-TV, 10-10:30 p.n., EST. January 11.)

:ﬁgpaggees'lmd finally returned to ] h“E:d_of t_he-_R;nb_ow," th:emr;eh\;u

~

Subscribers on the TV antenna
system pay as much as $6 for
installation of the cable to the set,
then a continuing payment of $1.50
a month to $4.50 a month. The
system offers a choice of from one
to six channels, and any in opera-
tion “must prove a fair share of
Canadian stations,” said a Depart-
ment of Transport spokesman.

“Those cities and towns with a| a orbid sor
TV antenna system will be in the| Opening Weak of way, “End of the Rainbow” is

| forefront of " those communities| The first part of the program a comedy.
which will have pay TV or some[was an account of a visit to Tim- |
form of toll TV,” said F. T. Med-
calf, president of the Community
Antenna System of Canada. '
Competing Systems Sig]
Some communities have as many | Missiles. f
as two or three competing TV an- | Veak opener. An

trip to Africa was the meeting with | contrived nonsense.
two elderly tribesmen in search of | It assumes that Geritol-sipping
an wn for their witchdoctor that|“Tired Blood” oldsters, for whom
would enable them to banish the |it is obviously tailored, are moronie
tsetse fly. They were driven down ruth\fers for Tired Bunkum, ex-
the river where they found the ploitation of human misery, and

dance. buck catalogs.

was the subject of much interest,
but since has faded to relative
insignificance in this age of
This segment made a
the restaging

| Claus, “Rainbow” transported pre-
miere viewers to Cohakia, III, a

rogram,
He would be well-advised to find
himself a producer he respects and. »

Another interesting part of the Ralph Edwards effort, is crass,

urn and immediately went into a Pprize lists as long as Sears, Roe-
In a morbid sort

With silver-haired Art Baker—=
buktu, an area which at one time |who once worked, appropriately,
as an official of Forest Lawn
Cemetery — presiding over the -
[shambles as an out-of-season Santa

%

b
4

(NBC-TV, 8-9 p.m., EST, January 19)

Steve Allen’s much-hgralded live
junket to Havana turned out to be
more of a- technical triumph for
NBC's “over-the-horizon scatter mi-
crowave system” than a triumph
of showmanship.

Not since Mike Todd’s disastrous
birthday party on CBS has a com-
mercial enterprise, in this case the
new Havana Riveria Hotel, re-
ceived so many fat plugs on a
major network show.

The show itself was generall
of a level best described as “fair,
It has a sprinkling of names—Ed-
gar Bergen, with the inevitable
Charlie and Mortimer; Lou Cos-
tello, who did his time-honored |
routine about the hayseed who
breaks up the dice game, and Ma-
m'e Van Doren, a curvy copy ofl
Mrs. Asthur Miller, who sang pleas- |
antly, did a mild strip-tease and
jumped into the hotel's tiled pool.
But the names weren’t enough to
pull ‘the show up to the kind of
semi-spectacular that seemed to be
almost obligatory for the unusual

v
>

locale. Ib

Also, for a made - in - Havana
show, the telecast did absolutely |
nothing to capture the peculiar |
frowsy charm that the Cubun capi-
tal always has for American tour-
ists. There were shots of the in-
terior of the hotel—the Copa Room,
the ganbling casino, the cabana
club, the swimming pool. But the
Havana Riveria is as basically “Cu-
ban” as a new Miami Beach-or
Beverly Hills Hotel, and about as
ostentatious.

Late dialers who missed the in-|
troduction may have had trouble
in sensing that the show was any-
thing out™of the ordinary.

As emsee, Steve Allen turned in
his usual smooth job of knittingt
together the show’s ingredients, and
in doing the switches to New |
York for the cut-in film commer-
cials. Charles Sinclair.

of a fine actor,
|of “what does music mean?” wasn’t
|always clear. The gymnastic triple-
threat host was fun to watch both
chatting and conducting,
time, they'd be wise to cut off his
!lavalier microphone, however, to
remove the guttural humming he
indulges in w

izing a concert was nicely accom-
plished by Director Charles Dubin,
with the camera work making for
action and clarity without distract-
ing. Close-ups of audience mem-
bers were too frequent, tho, Bob |
Barry’s lighting was a triumph in
the face of the hall’s inadequate, |
unimaginative permanent set-up.

and wardrobe for Miss Jef freys that
would give most cost-conscious
telefilmers that cold shivers. And,
producer Gottlieb moves the show
thru its “Front Page” type situa-
tions with the practiced ease of a
man who knows frothy comedy.
The emphasis on glamor and
pretty models gives sponsor Max
Factor some fine pegs on which to
hang film=d sell for the firm’s cos-
metics. Charles Sinclair.

Young People’s
Concerts (Net)

Host-conductor, Leonard Bernsiein, Di-
rector, Charles Dubin, Producer, Roger
Englander. Sustaining.

(CBS-TV, 12-1 p.m., EST, January 18.)

certs for young people proved
promising but not expert. The non. |
televised Carnegie Hall series has |
for years appealed to children as
young as six, but the telecast
turned out to be aimed at those
10 or 11 and over. Hence, many |
disappointed mothers must have
een forced by confused Offspringl
to tune out.

Leonard Bernstein spoke his own |
text with the variety and nuance |
but his analysis

Next

hile conducting.
The difficult task of pictorial-

Bob Bernstein,

tenna systems. In Montreal, one of | of da _b"‘“]f(’] Hit“_’eec" the T au;';eg
the systems, Rediffusion, Ltd., islra’dels, e ]e el LIE] ir kls
partially-owned by Skiatron, Inc.,lBe ouin camel troopers, looke

the Matty Fox operation.

The Kirkland Lake TV antenna
systemn, operated by Fred Lang, has
over 1,000 sets on the circuit. It
has a staff strictly for live shows,
as well as a camera chain to trans-
mit the film shows. It began its Jive
shows last November, discontinuing
them because of difficulty with its
equipment. Advertisements will be

accepted next month.

|
}

the thir

Official Adds
‘Confession’

NEW YORK —— Official Filins
has added a sixth show to its pro-
jected roster of 1958 telefilm pro-
perties. The series is “Confession,”
the widely publicized interview

:show aired locally in Dallas and

produced by Jack W att, one-time
agency exec, with Jules Weil.
Some seven half-hours in the
series_have already been aired in
Dallas, and kines of these live

shows will form the first part Offso long in coming to. The point

Official’s package efforts at net-
work level.

“Confession” is actually a fairly
simple show. Prison inmates and
others who have volunteered to tell
all about their experiences on the
wrong side of the law are inter-
viewed by Wyatt before a panel
consisting of a judge, a psychia-
trist and a clergyman. The un-
varnished stories have pulled high

j local ratings.

The Kirkland Lake operation |~
offers three choices of channels.
_ | One chaanel picks up a signal from
Timmins, another from Rouyn and

d channel carries the sys-

® 'tem’s own broadcasts.
H '

The first of f_o—u; le;cru-re con- |

as phony as it was.
Lowell Thomas'

commentary ment. In this case, the recipients

The Big Story (Synd.)

| Cast for “Until Proven Guilty’; Lin
McCarthy, Victor Thorley; Dana Elcor,
Katherin ~ Meskill, Willlam Griffis,
James Dickery, Jock MacGregor. Nar-
fator:  Burgess Meredith. Sponsors
Various.

(WABD, New York, Du Mont, 9:30-10 p:m.,

EST, January 17.)

{syndicated, continues to grind out

|new reports of various news scribes’

big stories.” This week's varn,
tho one could scarcely call ‘it a
“big” one, came out of Cleveland—
the super sleuthing of one Bus

‘ Bergen.

Granted that the writers were
limited by the confines of the facts,
nevertheless it seemed highly un-
necessary for the seript to so thinly
disguise what was supposed fo be
the big kicker at the end. When a
man is accused of poisoning his
wife with fumes from rat poison,
and when the script boldly states
in courtroom scenes that nothin
could live in those fumes, ang
when a viewer knows practically
from the start that the front door
was left open and that a little
pooch was there and still very
much alive, the “experts” in the
case seem very stupid indeed. One
wonders also why the reporter took

is that the viewer was way ahead
of the “plot” at all times,

Against this merely passable
script were some fine, plausible
performances. Lin McCarthy as
reporter Bus Bergen and William
Griffis as the gefense attorney

were particularly good. They
played it for real and with assur-
ance. Burgess Meredith’s narra-

tion serves well.

Charlotte Summers.

One of the perennials in the TV |
business, “The Big Storv,” now

St. Louis suburb. On tap was a
drawn-out version of the bit in
which a faithful old employee is
{given a gold watch on his retire-

were a nice, simple pair of grand-"
parents, who spent the half-hour.
|in what ‘looked like trauma.
, Worthy Pair

The show quickly proved to be
[nothing more than “This Is You
Life"—with the balance of hi
graphical and gift-giving elements ™
merely veversed. Art Bakerromped

-

smoothly thru the “reasons” why =
the couple had been chosen—they )
were good, hard-working folk who}
were bringing up a brood of grand- 1
children after a family tragedy,
Then the show got down to the

| serious business of pay-off’s for a
|huge pile of merchandise. '

While the old couple clung to-
| gether, weeping, Art Baker hustled
|them—to the off-key oompahs of
the Cohakia High School Band ,
into “your new W. G. Best Home =]
Inside, as they stood awed bel‘or;l
what looked like an interior Tug-
nishings trade exhibit, Baker grimly
trotted around pointing out “the
Philco Electric Range with Hide-
away Rotisserie” and “the kitchen
cabinets by Youngstown” and “your
new set of Winfield China” and
“your genuine Fine Arts Sterling”
and other items in what Baker
correctly referred to as “our inven-
tory.”

The rest of the show was at the
same level. It was charity at its
most unctious, and most de-
grading. Charles Sinclair.
CBS-TV Runs ‘Zorro’

TORONTO——“Zorro,” half-hour
syndicated film series produced by
Walt Disney Studios, is being tele-
vised by the Canadian Broadcast-
ing Corporation TV connected net=
work. The show, sponsored by
Seven-Up, was placed by Vickers
& Benson. Thirty-nine episodes are
being shown. :

. -
& e Nl e B S

ol



w:vmﬂl S i ek e
e 13 oo o - )

MUSIC-RADIO

b s

Communications to 1564 Broadway, New York

- AR

36, N. Y.

THE BILLBOARD

13

~ Masters G
£

I. By BOB ROLONTZ

|
NEW YORK—The amount of
' oot now being flung about for

masters and sides creating excite-
', ment on small (and often brand
: new) labels, is causing gasps of
i astonishment among veteran record
'L,;‘ - men. The fact that a goodly num-
~  ber of the bought sides have
: turned into solid smash hits has
?’L\ intensified the surchase of masters,
. tried or untried, and has brought
-~ about a new philosophy concern-
ing recording company functions.
The prime example of Cadillac
prices for hot sides is the $14,000
aid for the master of “Short

oot Snared by Small Label

asses Vet Diskers

~ Astronomical Bids for Hot Stems
Cues New Recording Philosophy

issued it on the Power label. It|master of “Silhouettes,” originally
was one of the first sides released |recorded by writer-producers Bob
on Power. It cracked open quickly | Crewe and Frank Slav and released
both in New York and Los Angeles [on their own XYZ label.

nn]d when thed dt:pll tou-n{d' ”;f':‘; | High Prices

et SUHIIDERL WL OreSTs Ll High prices for masters are not

decided to sell. As high as the| ; 2 :
ABC-Par Penl st only being paid for items that have
BhGaEramount oifer wis  they Igolten started in the market, but

ivi i oy cee g |
:;ﬁf.lr‘i{(il\.ki‘r'ﬁ: higehporlers g masters hot out of an itinerant
“Get a Job” was oviginally re- |recording session, untested and un-
leased by Kae Williums, Philadel- |tried, but with some sort of a
phia disk jockey and occasional |sound, often hringing $1,000 and
record producer, on his own label. | $1.500 'from' record Firms of any
When it started to take off he sold | Substantial size. Fven the majors
it for $2.500 to Ember Records. |ave swung with loot for masters,
Cameo laid-out $1.500 for the (Continued on page 48)

horts and “Planet Rock” by
~ ABC-Paramount. One of the most
active firms in the business of buy- |
ing masters, ABC-Paramount, has
come up with a number of hot
sides originally cut by indie pro-
ducers for their own labels. “At the
Hop™ by Danny and the Juniors
was originally issued on Singular
Records before ABC-Paramount
Eabbed it, and it is still on top of
8 charts—and the diskery also
ﬁ)urchased the first George Hamil-
n IV record of “A Rose and a
¥ Baby Ruth” from Colonial. But the |
~  price of the Hamilton record or|
even the “At the Hop” platter
were small compared to “Short
Shorts.”
The producer of “Short Shorts,”
Leo Rogers and Lee Silvers, first

Col. Prepping
- New R&R Pic

NEW YORK — Columbia Pic-
tures is readying a new rock and
‘roll feature ™ film tagged “Let’s
Rock,” for production here. The
picture stars Julius LaRosa and 10 |
top disk artists, including Paul

~ Anka, Danny and the ]uniors,,
- Della Reese, Roy Hamilton, the
- Royal-Teens, and the Tyrones.

The movie will introduce 18 new
tunes, and plans call for each of
the above artists to record his re-
spective songs in the picture for his
own label. Releases, of course,

(Continued on page 55)

. London Fetes
** Mantovani

~ NEW YORK — British maes-
~tro, Mantovani, here to commence
a 63-dav concert tour of the!
}Jnited States and Canada, was
eted at the Waldorf-Astoria Hotel
Thursday é23 by London Records.
- Feature of th' reception was the
. presentation to the conductor of a
lant gold record for his sales per-

| formance here.

- Harry Kruse, vice-president of
London, declared that since his
Visit here about a year ago, eight
. of Mantovani’s LP’s have passed
the 230,000 mark in sales. Ac-
cordingly on the large plaque along
with the one gold disk were ren.
Ifcas of the {ibels of the eigg
. disks involved. The actual resen-
.~ tation was made by Franlﬁin D,
Roosevelt |r., general counsel and
director of London Records. Roose-
velt substituted for E. R. (Ted)
Lewis, president of British Decca,
who at the last minute had to can.

| be

SPA Collection
Plan Stirs Pubs

Feeling Ripe That Proposal Infringes
On Publishers’ Traditional Rights

NEW YORK —— A proposal to| preserve the confidential nature of
its members by -the Songwriters’|all such information.” E
Protective Association — whereby| Publishers greeted SPA’s pro-
SPA would collect writers’ royal- | posal with mixed cnotions—many
ties (other than ASCAP distribu- | regarding it as “an infringement
tions from publishers and audit| of a publisher’s traditional right.
al' statements on sheet music, rec- | One key publisher termed it “a
ords, foreigns, etc.)—stirred up con- | terrible thing. Publishers 'woul(j
siderable excitement last week on have no control of their business.
the part of many publishers. | Another stated: “Any legitimate,

Miriam Stern, executive director | honest publisher preters to have
of the SPA, reported that the or-| (Continued on page 55)

ROULETTE CUES
LABOR OF LOVE

NEW YORK —- Roulette's
arbist and repertoire chiefs,
Luigi Crentore and Hugo Pe-
rettr, staged a seatimental re-
cording  session lhere last
Tlmrsfal_\‘ (23) when they cut
“76 Trombones” from the new
[ Jegit musical smash “The

Music Man.”

The boys made a spur-of-
the-moment decision to record
‘ the march after they attended

a pertormance of the show
| last week and heard the star,

Robert Preston, sing the verse
o “T6 Trombones,” wherein
he refers to such turn-of-the-
century greats in band master
history as Sousa and “the
great Creatore.” Latter, the
late Giuseppe Creatore, was
Luigi’s father,

Acetates of the new Rou-
lette disk (featuring Hugo and
Luigi with their brass band
and chorus) were in the hands
of local dreejays last Friday
{24) and needless to say, Pe-
retti and Creatore will go all-
out or. personal promotion of
the platters with jocks across
the country.

iCoast Trek for
Epic A&R Exec

NEW YORK——]Joseph Sherman,
Epic Records a.&r. chief, leaves
for Hollywood Febraury 3 to ar-
range and supervise the Jack Lem-
mon recording session. While in
Ifollvwood, Sherman will conclude
negotiations with film producers
and stars with a view to bringing
film names to the catalog.

ganization has already heard from
20 per cent of its membership,
with 97 per cent of the replies
in favor of the SPA plan, which
was proposed in a letter to mem-
rs last week.

In the letter, SPA prexy Burton
Lane said collection of rovalties
by SPA could be done “if the
members want it and are willing
to pay a moderate cost for the
service. It would provide a means
of making certain that statements
and payments were received and
checked, and would undoubtedly
prevent the loss of income to the
writer,” he said, adding that the
service would be a continuous one
and would provide safeguards to

Promotion in Teen-A

HOLLYWOOD —— The disk in-
dustry in 1958 will achieve new
production and sales peaks, accord-
ing to W. W. Bullock, vice-presi-
dent of RCA Victor Records. The
Victor exec estimated 1938 would
show an overall business increase
of 12% per cent.
| Bullock based his predictions on
industry advances in high fidelity
sound, modern merchandising tech-
niques, teen-age ' population in-
creases and the promotion of ste-
1 reotape b}; major ct})lmpanies‘.i A}t‘ a

ress conlerence, he stated that
FOI' NeWpO rt lt)he competitive teen-age market
and the continued popularity of hi-

NEW YORK~—Jazz impresarios| fi sound systems contributed mate-
Marshall Brown and George \Wein rially to the industry’s $400,000;-
heqd for Europe in February to re- | 000 business in 1957,
cruit an orchestra of European jazz| Victor, Bullock said, will place
stars for the Newport Jazz Festival. | major emphasis on sale of singles
They will cover 20 countries in|and EP disks. “While about 60

Pick Foreign
All-Star Ork

Bullock Sees New
'58 Sales Peaks

Victor’s Major Focus on Singles, EP

ge Market Drive

are continuing work on the stereo
disk, but at present feel such disks
cannot be pYayed satisfactorily on
present monaural equipment.

With regard to the Book-of-the-
Month and Victor's joint classical
record club, the initial response
has been “phenomenal,” Bullock
said, and added that B-O-M stated
the project brought in the largest
response in its history.

CPM Names
Durgom Prexy

NEW YORK-——GCeorge (Bullets)
Durgom has bean named president
lof the newly-organized Conference
(of Personal Munagers, East, Inc.,
[a group of tulent managers cover
fall phases of show business. Other
‘ofl'icers are Kal Ross, vice-presl-
dent; Jery Levy, secretary, and
'Mace Neufeld, treasurer, fhe out-
[fit Iy the eastern counterpart of a
| West Coast group set up in Holly-
wood last year, and it is intended
that both will worlk together. Fast-

ern CPM  membership in 1957
handled taleat wlose gross earn-
ings were In excess of $110,-
000.000.

A code of practices states the
purpose of the group is “to develop
and maintain for the business of
personal management a high stand-
{ing with the public, with the en-
| tertainment industry and with art-
ists in general; to foster good rela-
{tions with the booking agencies
| that book talent under CPM man-
|agement; to promote the exchange
of information with particular ref-
erence to matters that will assist
in the guidance of artists to
{recommend fair practices . . . and
to encourage a spirit of co-
operation and fellowship among
members and the entertainment
industry generally.”

The ovganization's director in-
cludes Dick Cabbe, Manny Green-
field and Jolin Greenhut. Rich
Creen is attorney.

Carlton Sells
World Rights
On First Disk

| NEW YORK——Carlton Records
has sold world-wide distribution
rights on its first record releases—
“The Price of Players” by Tommy
Frederick and the Hi-Notes—to the
English Decca Company in Lon-
don.

Carlton’s deal with English
| Decca guarantees immediate re-
lease date in 11 other principal
world markets. However, the
label’s prexy Joe Carlton noted
that the one-master deal doesn’t
necessarily mean that he will tie
up his entire line for all world
markets with Decca.

45-45 Stereo Disk
Seen Industry Pick

System Formerly Tabbed Westrex, Gets

Nod at Meet of RIA

A Engineers Group

their search for outstanding jazz
talent among the younger gener-
ation of musicians. A panel of jazz
critics, consisting of Joachim Beh-
rendt from Germany, Charles De-
launey of France, Pat Brand of!
England and Arigio Polillo of It-
aly will help them in their selec-
tions.

After the men have been se-

per cent of total sales in 1957
were accounted for by long-play
albums, we are looking for a
marked increase this year in the
single and EP categories,” he said.
“It's the average teen-ager who
buys single pop records and thus
contributes to the bulk of pop rec-
ord sales. . . . we believe this will

be the major consumer preference

of 1958,” the exec added.

Victor’s plants in Hollywood, Tn-
dianapolis and Rockawav, N. J.,
are geared for increased production
with personnel increased by 500
in four months,

lected, Brown will head back to
Europe in June, pick up the Euro-
pean All-Star Orchestra and re-
hearse them on board ship back
to the United States. Arrangements

for the band are now being writ-

NEW YORK—The record in-|was attended by top engineerin
dustry will adopt the so-called 45- | personnel of a nllm{;er of recor
45 system of stereo disk recording. | compunies, an official recommen-
The decision was made, it was dation will be made which will be
[learned on the highest authority, | acted on at a February 7 meeting
at a meeting of record company | of the RIAA Executive Committee.
engineers sponsored by the Record | This is viewed, however, as a mera
Inﬁustry Association of America, | formality in light of the engineer
Thrusday (23). | recommendations.

It was also learned that altho |
the 45 degree angle techinque of 'no chaos in the industry. Thers
impressing two separate sound |will definitely be standardization
|tracks in the single groove has as a result of this meeting,” was
come to be known here as the|the way one observer put it.
| Westrex System, the method would |  Earlier in the week on Tuesday,

“You can be sure there will be

| F———

One of the industry’s biggest be henceforth referred to as the it was learned, still another meet-

cel out, due to a business trip to |ten by Bill Russo, John LaPorta

Sweden, with Jovie.

and Jimmy Cuiffre.

advances was in stereotape cata-

logs. Bullock said Victor engineersl

[“45-45” svstem. | ing took place. This involved what

As a result of the meeting, whichi (Continued on page 53)
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Video Ea

By JUNE BUNDY

NEW YORK—\den's L8741
for platter tie-ups continues ua-
shated, with a % of topflight

TV programs with musical themes
—some closely keved to disk pro-
mutions, others kicking off new
tunes—scheduled for airing over
the pext few weeks.

The bne-up includes a special,

beur-long NBC-TV telecast, “Swing |
lute Spring,” starving Beony Good-
mqn; Agnes De Mille's "Gold Rush” |
ballet, introducing three pew songs
by "My Fair Lady” composers Ler- |
per and Loewe an CBS-TV's

Canadian TV
Fans Go for
Country Beat

TORONTO — Createst attrac-
tions on the TV network of the
Canadian Broadcasting Corporas-
tion gre shows featuring country
musie. The shows, “Holiday Ranch”
angd “Country Hoedown,” heard
weekly, pull more mail, catch the
highest ratings and create more
demand for tickets than any other
TV shows on the network. Both

rmarks Winter Sked for
Unabated Platter Tie-Up Pattern

CRITICS' SPOTL'T 2LMENACE

ON 57 CLASSICAL

. ;- classical

Soven Lively Ari”; the debut of [uill be sired Febmuury 1. 7.08. "o of 1807, hia beew | gy gy T

a pew tuve and dance tagged “The 9 pan, includes Sal Mineo, Des- | o alidiote of Hugh FM’ en wmen betier

Bayamno®™ oo the Lecille Ball-Desi nis Kmg, Cynil Ritchard, and Anna Megaz ‘ lagrels, as the 2 g

Armas show Fe 3; Cole Por- Muaria Alberghetti. AR four sten Edited by Jouu Critfiths. the thing’s afest—and the s

ters musical “Aladdin,” on CBS- put in an extra mewth of rehearsals ook voutains the reviews of | and o the

TV, Tab Huster's “Hans Brioker in order to cut the eriginal-cast LF m-d‘:m > ’“ ral beand rumars

o the Sibver Skaies” on CBS-TV; wlbun four weeks before the tele | 72 Jub 1956 and Juse | Bredly, ¥s KO-KO.

and the “Omanibus” presemtation of | cast | 1957, by 32 wellkmown onit. | talented dbi o

the operetta “La Perichole® ou.  The LP was completed fagt week jes. Works are Nisted alpha- iCAHW‘d)‘ show. KO-KO-M

NBC-TV. and will be released eady next hr;iﬂh R s | being trained to recards.
Meavwbile Colunbia is ready- mouth. {u addition to the above | —p where neces- | RCA Viiter issuved !

ing an onigiual-cast album  on |four artists, the origisal cast atbum |
“Aladdin,” snd Dot is lining up an features baritone Ceorge Hall and
LP sauing for the Humter show, the Ray Charles Choir, with ork |
(February 9, 6:30-8 p.m.) on which | under the direction of Robert Em-
the movie star will ntroduce four miett Dolan.

new sougs by MHugh Maniu —-! RCA Victor is re-redeasing  the
“Hello Spriogtime,” ~A lob for Me,” Metropalitan Opera version of “La
“lee” and “Clop, Clop, Clop.” | Perichole,” which \}u released in
Also appearivg in the Dot album  july, 1957 (with wil  Ritchard
will be Peggy King Basil Rath- and Putrice Munsel) this month—
bone, and Janmila N tieing in the package with the “Om-

OV Otiia.
The cast for “Aladdin,” which (Continued an page 55)

GILDING THE LILY

Fancier Clothes

For '58 Albums

Mi. KO-KO-MO™ on the
dsbel, the chunp’s hawbosie .

sary, by classfication. There
is alsu an index of perfonmners.
Price of ithe book s $4.95.

Coral-Welk
Heart Fund
VYalentine

NEW YORK —Cora? Reconds is
Yinking up with the American Heart
Assaciation and maestro Lawrence
Welk in a heavy joint prometion—

imanily via jockeys—of American |
leart Month—which fasts for the |
whole of Februarv,

The label and Welk will be
active in the “Heart” campaign. via
Welk's newest Coral album, ~With
& Soug in My Heart.” All the tunes,
contain the word ‘heart,” and spe-

tienst has risen

Z’Uma ‘Label i
Signs London

Philharmonic
NEW YORK — Urauia R

has signed the lLoudon Y

monic Orchestra to a m

contract.  Sieg Bart, piesi

the classical diskery, parted th

London unit while va his

are sponsored. ® Continued from page 1

Both low budgeters, shows cap- - =
#talize on an element lacking in
other CBC offerings — simplicity.

While the CBC-TV generally
fails to cater to “that element of
rural and metropolitan audiences
with a taste for country music,”

Lads on Broadway,” and an Lllop—
coming [ill Corey release ewmploy
the samé' dualcover coucept, the
theory being that it's worth sacri-
ficing biner notes in some cases if
)-tl)u stand & better chapce of dis-
piay.

says “Country Hoedown” producer According to Neal Fujita, Col-
Len Casey, “we give it to them.” hia’s s ancy
Altho “Country Hoedown” de- s art disector, “The f :

special ing is not a must.
It depends entirely on the package,
and each set is judged separately
for packaging requirements. We
always try to stress quality and a
good, salable idea,” says Fujita,
‘with the empbasis on sunplicity
taste, and directness.”

At Decca, it was stated that a
special packaging job 1) can give

48)C Importance to a new set in
the eyes of distributors and sales-
men, and 2) in the case of certain
merchandise carrying an increased
list price, the higher tag justifies
higher priced packaging. An ex-
ample of this was the release last
month of “Music of Court and
Countryside,” by the New York
Pro Musica Antiqua, a one-LP pro-
gram of mediaeval music. The
price on this was 3498, a dollar
more than the labels standard
Cald 1.abel series. From time to
tine there will be other releases
of this sort, it was reported "w
whole idea is simply &« logical ex-
tension of the four-color cover,”
said a spokesman.

At Victor, the recent Elvis Pres-
ley Christmas LP got the folder
package treativent, with a special

498 tag. The label has no other
new entries of this type, but a

nds entirely on country music
P:r its material, “Holiday Ranch,”
uses 50 per cent country music and
the other 50 per cent runs from
semi-classical to mambos, |

“Holiday Ranch” has the longest
(Continued on page 32)

Zamoski Joins

Merc. Distribs

CHICACO — Mercury Records
sppointed Joseph M. Zamoski, of
ﬂ‘:rtoimom, as its mew distributos
for the Baltiore-Washington ter-
vitory. Zamoski's firm was Colum-
bia’s distributor for 23 years until
Columbia opened its own branch
sbout a year ago.

The appoiutment ends a nine-
year association between Mercury
and Schwartz Brus., a Jarge whole-
saler of indie labels. The Mercury
labe!l will be the only one carried
by Zameski.

Herb Silvesman will manage the
ine. He formerly was manager of
the Columbia departinent of the
Zamnoski firm.

Kapp Signs
Kate Smith

s nan declared emphatically,
J:ﬂl

officials there are not at all|

NEW YORK — Kate Smith—
most recently with Capitol—hia
signed 1 recording deal with Ka,
Records The deal calls for ¢

“

Indie Exec Off
To Coast Meets

satistied with current album pack-
aging practice. “We're not stand-
ing still at all” he said, “every
month we go over a flock of new

ideas for packaging, and they are |
not all limited to the falder, boaklet bees

idea either.”

Other idbels too have their en,
tries in the special package sweep-
stakes, including app, with its
jcurrent “Gay Nineties™ set, and
Liberty with three recent sets by
errv Colona and his Dixieland
band, johnny Dulfy at the organ
and Julie London.

Singles Field

In the singles field as well, there

is oconsiderable effort being ex-

(Continued on page 50)|

trip to Europe. The firm
1o release six LP's with the
Philharmonic during the year,
in additian 10 signing the ordhe
tra, Bart also recorded 12 :
1Ps in E . These, ac -
to Bart will fonm the basis of
label’s new dassical releases for th
first half of 1958. The first
with the Landoy Philhar
both on LP and stereo tape,
be in April, under the bates
Sir ¥ugene Goosens, cond
Mendelssohn’s Fougth aad
Symphony.

cial heart-tvpe packaging has been o0
piepared to tie in with not enly
the Heart Fuud Campaign, but |
with Valeatine’s Day Merchandis-
g as well

A national deejay comittee has
1 set up consisting of mare than
T00 jocks whove pledged to hel
fo the publicity drive. Each wi
receive a copy of the Welk album
along with suggested script mate-
rial. Major focus of the pronotion
will ivolve ap aoffer from Caral
and Welk of a free copy of the
albuin to every child in the coun- e SR ok [
try, 18 years ald or less. who has

undergone heart surgery since last

February, Listepers will be asked

‘Mendelsohn
by Mm;}ég:ﬁ(:ﬁ:‘k; :’l':‘m':t:f;g | Exits D e LUXQ

Hill Will Heor Anti-
ASCAP Member Beefs

WASHINGTON — Hearings on
complaints of small music com
posers and publishers against dis-
tribution practices of the American
Society o}) Compasers, Authors and
Publishers (ASCAP) will be heard
by Chairman jumes Roosevelt (D

Caldf.) of Subcommittee No. 5 of hi

the House Small Business Commit-
[tee. No date has been set for the
heasings, but Rep. Roosevelt hopes

Roulette Bids for

‘Hot Summer’ Pic

Sound Track Rights
NEW YORK — Roulette Rec-

ords is negotisting to purchase the
sound track albwan rights to the

‘'For Arrow

NEW YORK —— Fred Men
{sohn, adr. exec receutly .
De Luxe Records, King subsidi
|

has left that affiliation to
general manager of Amrow
jords. Mendelsohn has aoquiret
to u‘:ml*ule them for eary Febru- ﬁ"ﬁ‘g‘gggﬁ“\: rii? f::;uf:\"ufho
_— i —— .(27)' a.&r. in addition to other functi
All information received st the | 1 ceveral weeks he takes a cubl
hegrings of the subcommittee will country trek to consolidate
be made availuble 40 Rep. Emanel firm's distrib setup
Celler (D, N. Y.), chainmnan of the On De Luxe Liendelmlm
House Judiciary Committee so that hits with artists Anpie Laugie
may cansider “monopoly aspects
of the problem.” Roosevelt said.
The information will alse be avail-
able to the Department of Justice

Donnie Elbert.
(Conijinued on page 32)

He ss rushing three Arrow disks
by blues singer Freddy Scoit, the
Kelly Owends combo and
Chimes, vocal group.

Four Vet Pubbery Experts
Shift to New Pastures

NEW YORK —— Four veteran | Berger, who was with Leeds

forthcoming 20th ury-Fox music publishing men shifted fivms | si¢ for mapy years, will serve
veleran canafy to cut both singles movie “The Long Hot Summer.” ithis inoath, Beuny Ross joined recording prometion  man.ger fi
and LP's for the label. NEW YORK—Bill Mull, sales The label's stas Jimuwy Rodgers Seutliecn-Peey, Doc Bergea woved Arthur. Ross, formerly professi
Miss Smith’s first K.Ap‘ﬁexdcane‘lmugt_r for Jose Mowand's Fiesta warbles the tifle tuse in the to Aithur Music (Edward Kassner | manager for Jefferson Burton _
wilb be an LP, tagged “The F-ibu“ﬂl)d Piksuk s, left for the ! picture. and Artie Mogull’s wew company) | Paramount Musie, will concottal
lous Kate.” She will recnd a Coast last week 10 breuk the com- Rodgers, whose cwrent Rouletie ,ad Clarke Ross was appointed | on seouring rock and rol and b
vup of cument &-n and stan- pany’s new promotion nlas single spotlights the filin  pitle | professioual wanager of  Johnoy thm and blues material for M
ards with three different groups | The exec, who wil' be wut far theme, was in Manbattan this weck | Marks’ St. Nicholas Musie Ralph | i

= swing, string ensemble, angd full two w
= all conducted by Fraok | first-

ork
Hunter.

The LP
mid-February, and i schedu
for a late March release. Mean-
while, the singer is sof
Miami, where she w
ber daily Mutual degja
two weeks

volving extra quantit
will be cut sometime in ' sale..oen’s bouuses gmy

tends to conduct luteniews
put on a West Coast represcntative.

eeks, will avquaint  distribs,
hand with the new set-up ‘in-

ances,
, il kick !
ming in (off a new series of international |
!} originate albums ou Fiesta. Hill
y show for

1

also

lBooue and Tommy Sands.

to cut new sides for his nest Row-
lette LP and an Ed Sulli-
van's CBS-TV r
deuringmhis visit to Hfﬂlt)d\uuad
month, Rodgers recrived sev-
esal bids from stu-

motion pi he
dios, including Ncm 20th  he will sern
in- Century-Fox. Latter, of course, has national

already pacted Elvis Presley, !‘ui

\ as wall a5 promoting the
Stas was named editor-in-chiief of pop and country catalogs. ;
C. Rocardi & Company. Satz formerly served as directs
Ross morked for Southern some [of standard lication for
years ago aud more recently served  Leeds and and more 1
as general professiona) manager of |cently acted as editoria! con: :
the Dorsey firms. In his new post for a group of music publi :
© as manager ofAinta-"He has also acted as ey |
n-rnuim for Southerp— the Music Publishers c
handling all the finm’s Latin Amey- | >
ican aud European material. j

and as an executive board
of the Music Industry C
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I'M GETTIN'
SENTIMENTAL OVER YOU A FAREWELL T0 ARMS INVITATION WALTZ

n A Forewsll To Arma™*

THE GIRL MOST LIKELY Cinamascope Froducr
: DANCE FROM
BONJOUR TRISTdESSE

From the Otto Preminges Pt
'‘Bonjour Tristesse’

\
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RECORD NO. 3830
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{USIC ~Anything _ |Mosl Recorded |Canada’s CFRS
e ocan't G st fo Adopt

The Rhodes Ballroom on the
Pawtuxet, near Providence, R. I,
has lined up George Hamilton 1V
for February 8 and the Diamonds
for February 15, with such names
as Jerry Vale, the Glenn Miller
ork, and the Lester Lanin ork to
follow.

The Rover Boys, Vik artists,
opened for six weeks on Thursday
(23) at the Versailes in Miami. . ..
Judy Scott now at the Lotus Club
in Washington. . . . The Four
Voices play.the Copa Club in Pitts-
burgh for a week beginning Janu-

Dixie Label
Puts Focus on
Rock ‘n’ Roll

MADISON, Tenn.——Don Pierce
and Pappy Daily, of Starday Rec-
ords, with headquarters here, have
formed Dixie Records as a new
Iabel to be handled thru the Star-
day organization. a

Ei(ie will specialize in rock ’n
roll, with its first release, new in
the works, introducing Benny ]y,
of Plant City, Fla, singing two of
his own compositions, “Sle:m_\:
With Betty” and “Spin the Bottle.”

Another Dixie artist is Dong
Bragg, of Fort Worth, whose initial
release, “Red Rover” b.av. “Lovin’
on My Mind,” is due out Febrnary
1. Piercce and Daily report that
sales of the new label will be made
to Mercwry distributors thruout the
South. Starday will continu: to
specialize on country and western
tunes.

WAKE UP
JOCK WITH. IDEAS!

Young man with thoughts who con
format @ morning program that is
bright, lively. Must think in terms
of sounds. Wants to jain hot or-
ganization in lovely, picturesque
community. Station reaches area of
1 million people. If you wont to
live well, enjoy radio, send Y1-hour
tape indicoting music. Also back-

on the Jack Parr show over NBC-

ITV twice this week.... Nesuhi
| Ertegun, Atlantic jazz producer-
director, finally found a buyer for
that Jaguar. He won't te]fl who,

yet.

|
| Erroll Garner, back in the United
States after his European trek, &:]p-
peared on the Percy Faith radio
show on CBS Sunday (26). He ap-
pears this week at a concert at
Boston Symphony Hall (31) and
at the University of Massachusetts
on February 2nd.... Riverside
Records’ artist Bob Gibson, con-
{tinues on the Arthur Godfrey TV
{show next week and then heads
for-Chicago for his 53d appearance
on the National Barn Dance on
February 1.... Morgana King,
who opened at the Bon Soir in
New York for a week on Decem-
Iber 3 has been extended again
until Eebruary 23. She then starts
an engagement at Mr Kelley’s in
Chicago.

I}

Impresario Max Gordon started
a series of Sunday night poetry
and jazz sessions at the Village
Vanguard in New York last night
(26). Under the guidance of
Charles Mingus Jazz Waorkshap,

poetry was read by ‘actor Melvin |

Stewart, backed by the Mingus
combo. . .. European pubber Ray
Ventura in New York this week
looking after his film music inter-
ests, in such diverse flickers as
“Bonjour Tristesse,” “Gervaise” and
“And God Created Woman,” along
with Sascha Distel, well-known
European guitarist and a Ventura
associate in his European publish-
ing firms and Rayven Music here.

Jerry Licber and Mike Stoller,
record producers for Atlantic and
RCA Victor, back in New York
this week after a week on the
Coast cutting Elvis Presley sides.

Henderson Features
New Fem Group . . .

The Shirelles, a new vocal group
composed of four youngsters from
Passaic, N. J. were featured on
Jocko Henderson’s new TV seg
over WATV, Newark, N. J. this
week, The gals sang the tunes on
their new Tiara Record, “I Met
Him on a Sunday” and “I Want
You to Be My Boy First.”

Stan Cooper Orgs Own

{ Publishing Fivms . .

’Chants FBI

NEW YORK — The fake son
book racket cropped up this weeﬁ
lafter a considerable hiatus, with
|news of the amest of Irving Ep-
| stein, a piano and accordion player
| of this city, who was chargeé) with
infringement of the copyrighted
song, “Anything Goes,” from the
musical show of the same name.

Epstein was arrested at his pad
at 311 West 70th Street here and
spectfically he is charged with
copyright infringement in connec-
tion with the sale and distribution
of an illicit song book, known to
professional musicians variously as
the “Fake Song Book,” the “Black
Book of Song,” the “Music Bible,”
land “Over 1,000 Songs.” Music
and lyrics for “Anything Gaes,”
were included in the book,

The illegal song book, which
has reportedly had wide distribu-
tion in this area, is said to consist
of a volume of words and music
of over 1,000 separate well-known
foxtrots, show tunes, waltzes, class-
ical and semi classical songs, etc.
FBI Special Agent Edward J.
Powers, who made the arrest, said
that Epstein is charged with vio-
lation of Title 17, U. S. Code,
Section 104 of the Federal Copy-
right Law. Conviction could mean
a penalty of not more than $1,000.
Arraigned Thursday (23) before U,
|S. Commissioner Earle N. Bishop,
Epstein was released in $500 bail
for Grand Jury action.

Disks Snare
Extra Coin
For Combos

DENVER —— Small combos
and vegional semi-name baunds are
picking up some extra cash and
more side-spread recognition for
their activities in the recording
field, and the distribution of the
disks bolster nitery attendance.

Jazz combos in the area have

cut more than two dozen sides|label, and the company announced |2 dollar more than in the U. S.

this fal! and winter and the records
are distributed thrn local retail
outlets as well as the various clubs

l

[where the groups are appearing.|announced about a year ago, but | outlets,

One of the most successful in

B'dway Musical

NEW YORK——Frank Music has
lined up eight albums to date on
Meredith Willson’s new smash hit
musical “The Music Man,” and
more than 13 singles — a record
number of packages for a Broad-
way show score.

Line-up includes Capitol’s origi-
nal-cast package, and three other
Capitol LP’s — an instrumental
package by Meredith Willson; a
dance version, featuring the or-
chestras of Glenn Gray, Freddy
Martin, Guy Lombardo, and Pee
Wee Hunt, and a fourth by Fred
Waring Ork and Chorus. The origi-
nal-cast album is also available on
stereo tape, marking the first time
a stereo tape version has been cut
simultaneously with the recording
of an original-cast Broadway LP.

Other “Music Man”- LP’s are a
jazz treahnent by Jimmy Giuffre on
Atlantic, a Dixieland “vérsion by
Jimmy McPartland on Epic; Stan
Freeman treatment on Columbia
and a symphonic orchestral impres-
sion on Comden.

Among the latest waxings of
“Music Man” tunes on singles are
Arvthur Godfrey’s “76 Trombones”
and “Marian the Librarian,” Stan
Freberg's “Ya Got Trouble” and
“Gary, Indiana,” and three other
versions of “76 Trombones” — by
Dave Ten'y, Jonah Jones, and Hug
and Luigi-(see story elsewhere in
this issue).

Meanwhile, Herb Eisman (vice-
president - general manager of
Frank Music and its affiliated firms
[~Frank Productions, etc.) reports
practically every studio in Holly-
wood has put in a bid for film
rights to the show.

Merc Putting

Celeb Series
In Production

CHICACO~—Mercury is cou-
pling some of its all-time hits back
| to back in a new “Celebrity Serles,”
| bearing a distinctive red and black

a  merchandising
launch it.
| The series had originally been

campaign to

it was shelved until now.

l

L]
Automation

TORONTO~—-First radio station
in Canada to adopt the Seebuig
background music unit to provide
automation is CFRS, Simcee, Ont,

Idea behind the purchase of tﬁi{.
unit, said Ted Fielder, general
manager of the station, is to allow
the announcer-operator more free-
dom in making his announcements,

“In a small town,” said Fielder,
“the announcer must concentrate
more on what he says than on
what he does, such as looking after
the controls.” "

The station, being small, requires
as much automation as possible
says Fielder. ¥

There is considerable time saved,
Fielder added, in that the operator =
doesn’t have to cue each record.
The records are stacked in the
library unit, and each time the op-
erator wants a record, he ﬂip§ a
key in front of him. :

The unit is capable of producing
10 hours of steady music.

Fielder said the unit has accom-
plished the purpose for which it -
was purchased.

Another aspect of the library
unit, is that it eliminates wow in
playing a record, said Fielder.

l Altho the station hasn’t adopted

the system, it is possible to insert
a relay control-pre-tape the pro-
grams, and let the whole program =
go on automatically.

“The system allows us to give
better radio programming to our
listeners. Our announcer-operators
spend a lot more time on what
they say than on what they do,”
sait{ Fielder. “This is important in
a local radio operation.”

I
-

*

re

Addison to Bow
43 Harm. LP’s

TORONTO-—Addison’s will re-
lease 43 LP’s of the Harmony
label, the low price Columbia re-
leases. Addison’s are Canadian dis-
tributors for Columbia.

The’records will retail for $2.98,

Emphasis in the sales of this
{label will be placed on chain stores
fand racks as well as the regular

The campaign for the sale of the I, -

ground and photo. We're hotl

such an undertaking is the Ernie, |
Number Y1 Are you? Reply:

Mae and Bill trio, now in it’s third
|year at the plush Matchle,ss Res-l
o e e iher e pub | oran, which has et s e
|ing firms, will also manage E€Tibel. The clientele is predomi-
writer Paul Evans, RCA Victyl nantly upper income or conven-
,%‘;ts’ﬁ;l {:;i‘;’ig“s égog::r ‘:"o;l‘ :x:g: | tionaires and the recordings of sev-
oth” Bagbortiuiusion sl s e eral old standards along with a few
disks are prominently displayed in |
an attractive counter display at the
|cashier’s stand at the Matchless

Stan Cooper started his own |
[music publishing firms this week.
PROGRAM DIRECTOR Cooper, formerly general manager
Box 135, The Billboard

1564 Broadway, New York City 36

AL S current hits go over big. In addi- |
' Evans publishing firms tion to being on sale at most of
the larger local retail outlets, the |

‘(Now,,

Gordon MacRae—Capitol 3864

J

Bootleg Suit

Some of the couplings are Patti
age's “Tennessee Waltz” and |tional
“With My Eyes Wide Open”; the |newspa
armonicats’ “Peg o’ My Heart” | release.
and “Charmaine”; Jan "August’s| The distributors refport consider-
“Miserlou” and “Malaguena”; Ed- [able back orders of the records

y Howard’s “To Each His Own” ’even before their release.
and “Sin”; Ralph Marterie’s “Cara-
van” and “Pretend”; Richard Hay- |
man’s “Ruby” and “Dansero,” and |
Buddy Mormaw's “Night Train” |

and “Mint Julep.” |
A dealer or erin% 100 Celebrity
Series records will be given an 18|

by 14-inch display rack, standing |

advertising campaign in
pers in conjunction with the

FROM SWEDEN

The Captivating

records will be backed by a na-

"EVER SINCE | MET LuCY”

® Continued from page 16 Restaurant so patrons may pick 13 inches high. The rack will in-

Nick Todd-DOT 15688
Mark Stone—KAPP 205

In its suit ABC-Paramount stated

BOURNE—ARC MUSIC

136 West 52 St New York 19

Franz Waxman's
beautifut theme from the
Warner 8ros. production

“Sayonara'

'KATSUMI

LOVE THEME"

that it had bought the master of
:ords, owned by Leo Rogers and|
- Clark, president of ABC-Paramount
he had learned from the Progres- |
with the tune “Short Shorts” and |
tained that the defendants had
Morton Gould RCA Victor A call by Clark to Goodman’s,

up one or two of the records as:clude space for current hits under

they leave.

The Taylot Four, headed by
Al Fike has used the same type
of sales gimmick for their record-
ings at Tavlor's West Side sup-
pery but has also added candy,
liguor and gifts packaged with
the “Taylor Four” label.

discovered that the defendants had
already advised distributors that
they were in a position to supply
large quantities of the ‘*Short|
Shorts” record.

ABC - Paramount in its suit|
charges wrongful interference on
the part of the defendants, unfair
competition and asks for damages

|

| ‘t‘he Royal Teens’ recording of
Short Shorts” from Power Rec- |
ee Silvers, on January 2 (see sep- |
| arate story). In the affidavit, Sam |
stated that he was informed by |
lB)ll Buchanan on January 8 that
sive Label Company that the de-
{ | fendants had ordered labels made
the name the Royal Teens on it.
He further investigated and ascer-l
asked a pressing plant to press|
records for them. g
‘and an accounting. They obtained
|

Percy Foith Columbio

Lleroy Holmes MGM
Frank Cheksfisld lLondon

M. WITMARK & SONS

office, according to the affidavit,
was answered by an S. Arky who
“adinitted he knew from conversa-
tions that they were prepared to
bootleg” the disks. Clark further

a show cause order which seeks
an injunction against the defendant
to stop them from pressing an('].
selling records of “Short Sherts
to distributors.

the banner “Popular Favorites.”
Indexed divider cards also will be
l furnished.

Band TV Show
Student Host

HOLLYWOOD-~The new Stan
Kenton teleshow, beamed from the
band leader’s Rendezvous Ballroom
in Balboa, will host the student
bodies of Southern California col-
leges and universities,

Show premiered via KTTV here
last week, with students and facul-
ty members of Orange Coast Col-
lege in attendance. NBC’s “Moni-
tor” is also airing Kenton’s “Con
eerts on the Pacific” on Sunday
afternoons, latter devoted mainly
to experiments in modern music
and special presentations of Kenton
arrangements,

|

SWEDISH
POLKA

® Ron Goodwin on CAPITOL
® Gene Wisniewski on DANA

MILLS MUSIC, INC.

Love Theme From -

FAREWELLE
70 ARMS B I

74 Devid O. Sclznick CinemaScope Production [

LEO - FEIST, INC
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LEARNING is Xavier Cugat's new
single which he will introduce on
the Patti Page Show on January
29. Vocal by Bob Carroll. Flip is
DENGOZA which comes from his
new album "'Cugat Cavalcade.”
4-41109

BREAD, LOVE AND CHA CHA CHA
is Cugat’s current best-selling al-
bum. Includes: Frenesi » Suavetito
* Very, Very Satisfied - Whatever
Lola Wants - Penthouse Mambo »

La paloma - Maria ta O - Coco seco
» The Banana Boat Song * Mi musica es

para ti - April in Portugal. CL 1016

CUGAT CAVALCADE,Cugie's new-

est album will be released the first

week in March. It includes such

greats as: Brazil - Besame mucho

* What a Diff'rence a Day Made »

My Shaw! » La cumparsita * Tico-
Tico ¢+ Orchids in the Moonlight « Yours »
Miami Beach Rhumba - Jalousie * Guitara
Romana - Dengoza. CL 1094

HE SUREFIRE (TN Corumnra + HNRENI.

| Ty "

A DIVISION OF C8S
® “Columbia’' @ Marcas Reg
“CBS" T.M,
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News and Notes

90 DAY TV GUARANTEE:
The new RCA Victor “Flight-
Line” portable television sets are
being offered with a 90-day parts
and labor warranty. The plan
covers all new sales of RCA port-
ables with 14, 17 and 2l-inch
picture tubes. Use of dealer’s
own facilities, outside service or-
ganization or RCA service is op-
tional under the plan. The firm
stresses that the plan is offered
only because of the low average
rate of service required on the
new RCA portables.

Sylvania has a new Detroit
distributor for their radio and

QOur Readers
Write Us—

If you're a dealer, distribu-
tor, salesman, rack-jobber or
manufacturer, send your
opinions on present-day re-
tailing practices to The Bill-
board. Address letters to the
Merchandising Editor, The
Billboard, 1564 Broadway,
New York 36, N. Y,

Rack-jobbing still occupies the
thoughts of mauy dealers. Two
have written this week to support
the stand taken against rack-job-
bers by Tennessee dealer, Gene
Julian. Are there any dealers wha
are in favor of rack-jobbing?
Dealers everywhere would like to
hear your opinions.

Does Better Job

Bill Currie (Bill's Record Shop,
Jackson, Tenn.) writes: “Rack-
jobbing will eventually run the
small dealer like myself out of
business if something isn’t done to
curb this. Don't the manufac-
turers and distributors realize
this? And don't they realize that
the record dealer is the backbone
of the industry?

“A dealer like myself can al-
ways do a better job of promot-
ing and selling records than any
grocer or druggist.

“Altho I have only been in
business a_little over two vears,
1 believe I know more of what
the public wants than any busi-
nessman who simply has records
in his store for just another side-
line.

“Maybe if enough of us holler
loud and long enough somebody
will wake up.”

Looks for Sidelines
Sandy (Sandy’s Song Shop,
Greencastle, Ind.) writes: “I have
a record shop. I sell only records.
“But when I go to the food
markets, the drugstores—then I
find records with everything but

(Continued -on page 24)

television division. They
have appointed the Peninsular
Distributing Company of 3146
East Jefferson Ave. The dis-
tributing company is headed
by J. H. Ryall, veepee and
general manager J. V. Darby
is veepee in charge of sales.

NEW FACTORY REP: Barney
Edwards, former sales manager of
Recoton Corporation, is entering
the manufacturer’s rep field. He
has formed Edwards Associates
and will cover the Metropolitan
New York and Northern New Jer-
sey. areas. Well known to the
trade, Edwards will be calling on
parts  distributors and hifi ac-
counts with a limited number of
quality hi-fi lines