Adams County Fair, Abboftstown, Pa. - Agricultural & Homecrafts Exhibition, St. John's, Newfoundland - Allamakee County Fair, Waukon, la. - Allegan County
Fair, Allegan, Mich. - Allegheny County Fair, Pittsburgh, Pa. - Anderson Fair. Anderson, S. C. - Annapolis County Exhibition, Lawrencetown, Nova Scotia - Bangor
fair, Bangor, Me. - Bedford County Fair, Bedford, Pa. - Belleville Exhibition, Belleville, Ont.. Can. - Bloomsburg Fair. Bloomsburg, Pa. - Broome County Fair
Whilney Poinl, N. Y. - Buena Vista County Fair, Alta, la. - Burnet! County Fair, Grantsburg. Wis. - Caledonia Fair, Caledonia, N. Y, - Calhoun County Fair. Manson
18, « Lalifornia tate Fair, Sacramento, Calif. - Cape Fear Fair, Fayetteville, N. C. - Catawba Fair, Hickory, N. C. - Cattaraugus County Fair, Little Valley, N. Y. -
Central Canada Exhibition, Ottawa, Ont., Can. - Central Florida Fair, Orlando, Fla. - Central Washinglon Fair, Yakima, Wash. - Central Wisconsin State Fair Marsh
field, Wis. « Cenlral Wyoming Fair, Casper, Wyo. « Champlain Valley Exposition, Essex Junction, VI, - Chattahoochee Valley Fair, Columbus, Ga. - Chal 0
Hamilton Fair, Chaltanooga, Tenn. - Chautaugua County Fair, Dunkirk, N. Y. « Chemung County Fair, Elmira, N. Y. « Clay County Fair, Barnesville, Minn
County Fair, Clearfield, Pa. - Cleveland County Fair, Shelby, N. C. - Cobleskill Fair, Cobleskill, N. Y. - Colorado State Fair, Pueblo, Colo. - Cumberland County
Fair, Oxford, Nova Sco Fa Dodaaebauaty Fair, Be: : Fair Dubuque Counh
Fair, Dubuque, la. - in, ; position, | 0} rie County Fair
namburg. N. Y. - Ex . Gras, Fa . Fond du Lac
EEUHW Fair, Fﬂl'ld d P . * Brunsw . § . ne Lawrence Fair
Gouverneur, N. Y. - Gran I, , p . WanTe Lounty Exhibition
Windsor. Nova Scotia - : : foine a County Fair, Indiana
Pa. « Indiana State Fai it

& Sussex County Fair,

Lycoming County Fair,

City, Va. - Midland E

Mississippl Valley Fai

. « Mower County , Ryt p {:'ﬂ'“]"E'H. Walerloo
la. - MNebraska Sha ' . s 5 . ir Ada. Minn. « Marth

Carolina State Fair, {18 Tall, . NOrThe resque Isle, Me. + Norihern | gricultural Fair, Warsaw. Va
« Northwes! Missouri State Fair, Bethany, Mo. - Orangeburg ngeburg, S. C. - Orleans County Fair, Barton, V1. - Oulagamie County Fair, Seymour,
Wis. - Page Valley Agricultural & Industrial Fair, Luray, Va. . Piedmont Inferstale Fair, Spartanburg. S. C. - Polk County Fair, Ferfile, Minn. - Provincial Exhibitien,
Charlotte, P. E | « Reading Fair, Reading, Pa. - Red River Valley State Fair, Fargo. N. D. - Rice County Fair. Faribaull, Minn. - Rockingham County Fair, Harrison
burg, Va. - Roseau County Fair, Roseau, Minn, - Rowan County Agricultural & Industrial Fair, Salisbury, N. C. - Rutland County Agricultural Fair, Rutland, Vi
Saginaw Fair, Saginaw, Mich, . Selinsgrove Fair, Selinsgrove, Pa. - Skowhegan State Fair, Skowhegan, Me. - South Carolina State Fair, Columbia, §. C. - South
eastern Washinglon Fair, Walla Walla, Wash. - Southern States Fair, Charlotte, N. C. - State Fair of West Virginia, Lewisburg, W. Va. - Stutsman County Fair
Jamestown, N. D, . Tennessee Valley Fair, Knoxville. Tenn. « Tri-Stale Fair, Superior, Wis. - Upper Peninsula Fair, Escanaba, Mich. - Van Buren County Fair,
Neosauqua, la. - Walworth County Fair, Elkhorn, Wis. - Wayne County Agricultural Fair, Goldsboro, N. C. « Wayne County Fair, Honesdale, Pa. . West Liberty
fair, West Liberty, la. - Western Washington Fair, Puyallup. Wash. - Whileside County Fair, Morrisen, IIl. - Williamsan County Fair. Marion, Ill. « Wise Counly
Fair, Wise, Va. - Woodstock Exhibition, Woodstock, Ont., Can. - York County Fair, York, Neb. . York Inter-State Fair, York, Pa

| f o
1l = r ..il-""-l
-

Thanks to the Fairs that we were happy to serve this year. See us at the Convention
in Chicago, Hotel Sherman, Svite 16, and your Winter Fair Meetings.

THE WORLD'S LARCEST OUTDOOR BOOKINC AGENCY
640 Fifth Avenue
New York 19, N. Y.
Circle 7-7543

F
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SHOWMANSHIP

QUALIFIED
MANAGEMENT

THE ART 8

OUR THANKS TO ALL OF YOU

Fairmen, Celebration and Special Events Committees, showme n
and our own persnnnel

in 1958 .

, concessionaires
We gratefully acknowledge your contribution to our success

AND ESPECIALLY WE WANT TO THANK

the Secretaries, Managers and Board Members of the following where we had the
privilege of showing this year:

Red River Valley State Fair,
Fargo, No. Dak.
Pennington County Fair,

Colorado State Fair,
Pueblo, Colo.

Thief River Falls, Minn. North C;nllrui_l'{unsus Free Fair,
: ; elleville, Kans.
Kittson County Fair,
Hallock, Minn. South Daketa State Fair,
Northern District Fair, Huron, So. Dak.
Littlefork, Minn. ;
Beltrami County Fair, CI;?EE:;ML::"'
Bemidiji, Minn. P :
Black Hills Exposition, Corn Palace,
Rapid City, So. Dak. Mitchell, Seo. Dak.

CONTACT: ART B. THOMAS ° BERNARD THOMAS

R = N )
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UTMOST IN
(0-OPERATION

FAIRMEN-MIDWAY BUYERS

BERNARD THOMAS

® 10 Kiddie Rides in separate Kiddieland

® 50 Clean, Merchandise Concessions

12 Shows

Caterpillar Light Plants

Giant Searchlights

Beautiful Downey Light Towers

Fluorescent Lighting on All Rides

® Neon Front Entrance

events. K“‘
8 N
NNV ”&.\ “9
- \\\\-0450 k 5 “
‘ ‘\'\“:\\‘\-‘.\af.if@: \,\\ I ' \ ’*I\ . . .\J’.\
-f.ur \.‘r ‘\‘r‘m-' “%' "? ".i” \rr "D \\\‘\‘-g.‘\@h ’fé‘:;
S O NEEOS S O S SISO

A VAV

i STOMASELDL

Winterquarters: Lennox, South Dakota

S

Fleet of 50 Late Model Chevrolet Trucks

4 .}. Qf;? I‘\

'h‘b / %‘*m

We would appreciate the opportunity of presenting cur 1959 program for your consideration. We sincerely believe you
will like what you see.

ATTRACTIONS WITH A WALLOP:

20 Major Rides, Brand-New Dodgem, Round-Up, etc.

WANTED FOR 1959 . . .

Top Quality Shows and Concessions only. Finest spring
dates plus our class A fair route ossure you o winner
Contact us now

THANKS, Western Canada “B"” Circuit officials for award-
ing us the controct to furnish all Midway attractions of
your 12 Exhibitions in 1959

Rest assured your confidence in us will be well rewarded

and we will bring you an outstanding show for your

"' X -u.wg-ﬁ L\

PHONE
Midway 7-2407
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AT THE 1959

TULSA STATE FAIR
Ocl. 3-9 Inclusive, Tulsa, Oklahoma

In the Heart of the Billion-Dollar Magic Empire . . . where
cattle and oil have made this the hub of the most fabulous
marketing area in the country.

REACH THIS PROSPEROUS, EASY-SPENDING 6&-STATE SOUTH-
WEST MARKET EASIER, FASTER AND MORE ECONOMICALLY
THROUGH AN EXHIMT IN THE 1959 TULSA STATE FAIR.

TULSA S'I'A'I'E FAIR

TULSA, OKLAHOMA

P.O. BOX 35175

nid Cla :rlfp-

Senil Fo J- ?H i 'I-f lih Adwv

al Cinein Cihilo ||.l
. mﬂ-l_u_-ﬁ,ll u'nu um :uu Falie mm SL, Clnclnnatd 1# Oidos

® OVER 600,000 ATTENDANCE IN 1958
® NATION'S HIGHEST FAMILY INCOME GROUPS
® HEART OF THE MAGIC EMPIRE

© DPERFECT CROSS-SECTION OF MARKET

® FAST, EASY ECONOMICAL PROMOTION

® YOU PRESENT YOUR PRODUCT PERSONALLY

® THE ONLY MEDIA USING SIGHT, SOUND
TEST, TOUCH

® 1959 FAIR—OCTOBER 3 THROUGH
OCTOBER 9

at suditions] malling rlu-r
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Build 3 S T ERONC~

”ﬂl’ltef flrraagh Forceful
Promotion of Your Product

In an Exhibit HERE
in 1959 f"

LINCOLN, NEBRASKA

Nebnairea

The Nebraska State Fair has
kept pace with its surroundings
by pursuing a course of progres-
siveness and aggressiveness to
make this event the #1 outdoor
event in the lives of more than
300,000 Nebraskans . . . with
“The MNation's *1 Irrigation
Show.” So be sure you include
yourself in on a share of this
vital market, Write today for
the facts on the Nebraska
State Fair.

Your product or service will
achieve a prominence in a
market impossible to reach in
so short a time by any other

media . . . located in the center

of an agricultural and retail
sales hub of the area . . . where
desire can readily be turned
into sales. Here industry is
booming, right along with a
healthy farm growth.

YEAR 'ROUND MODERN COLISEUM

The New State Fair Coliseum is

now available for your use for

special events, such os Circuses,

Sports Shows, Trade Shows,
Rodeos, efc.

1959 DATES
Sept. 5 thru 10

COMPLETE DETAILS WRITE

EDWIN SCHULTZ, Secretary

MAIN P. O. BOX 1966

LINCOLN
NEBRASKA

; The Billboard Cavalcade of Fairs Edition >

L wWwWinsamericanradiohistorv.com 4;
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The Billboard Cavalcade of Fairs Edition
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TI

Anothe

16 S—AUG. 30

ails on exhibit space ¢

DUQUOIN
E. J. HAYES or D. M. HAYES co-Managers STATE FAIR

DuQuoin, lllinois

The Billboard Cavalcade of Fairs Edition 7
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That's how exhibitors feel about

the ever-increasing New Mexican market
when they show their wares at the

-
I .
Albuquerque
'ﬁ' i
Here, where population AND income are increasing
at an above-average rate, you can keep up with
this growth through a commercial exhibit here. -‘T""
You will reach more than 50% of the population
SPEND NINE DAYS HERE
in New Mexico . . . because the folks here make . . . and you'll meet more customers in
it their business to visit their fair. less time, and thru one medium, at a
far lower cost than you'd expect.
Our new Coliseum, in its 2nd year . L - (il 5§ |
of operation, and its seating capacity '
YEAR-ROUND USE! In order to better
serve the people of this area, this
modern, up-to-date Coliseum is E : = . = ' : 4 % =
being made available for Special Events = . o = 3 :
of all types. Your inquiries are : | | o — g 7 ﬁﬁ"" e
invited ' 4 N ey ' oLy n s
EXHIBITORS S SN e : 9#3
The new coliseum has allowed us to show a3 : oo
better attractions, thus drawing ever
larger gates! 1 959 DATES _SEPT 26 - 0cT 4
YOUR BEST BET ... AN EXHIBIT g -
HERE IN '59!
For Details, Contact: LEON H. HARMS Secretary-Manager
NEW MEXICO STATE FAIR ...... v veic
—.

8 The Billboard Cavalcade of Fairs Edition
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Fairest of the Fair

—

_ Bill]%arql i

-':.:M. P

TABLE OF CONTENTS

Llvie Hrﬁpunuilrill!\: Year-Round Program 11
=y

Box-AMfice Magic 13

!"'ipu-nlurl r'n} Tab 17

Master Show-Builder 19
- !

World of Tomorrow )

Nation's Busiest Plant |

Elecironics Show s

Top Men Man Gates =i

Shoot for 1961 : !

Larden Spol

Showplace of Ohio 16
Pool: New Lure. AR
Hospitality — Southern [llinois Style il
Winning Formula 1.3
Senior Lilizens . 15
.-\r:|1.m Spectacalar [ 24]
shots on the Spol ¥
International Trade 3.3

Youngsters' Delight

Pulls and Pleases

Research Clicks : Hho
Rx: For Careers 67
Top Hobby Show nH8
Teen-Agers" Big Day. 9
State Fair Rigamarole : = 93
Mexican Village 95
Matrimony? Any Two Oy
Higher Education P
The orton Touch 1 20
Practical Building 129
Rodeo Sport’s Biggest Year ¥
Planning Pavs 134
wtatistical Directory of Fairs 137
Still-Thate Facilities i
Fairs' Arenas and Colisenms 202
Showmen's Club Section w4 | Iy
New Art Cenles 210
Problem Solver 210
Castle for Cantle 212
Mechanieal Cow =12

Above is a trio of entrants in the “Fairest of the Fair™ queen contest to be held
at the Chicago outdoor convention this year under auspices of the International
Association of Fairs and Expositions, Out of entries from various States one gueen will
be selected. Top photo is Carol Kucera, who hails from Clarkson, Neb., and represents
the Comhusker State. Center candidate is Kay Burns, Fayette, Mo.. and representative
of the Show-Me State, while the bottom beauty is Judy Barger, Tennessee's entry.

g The Billboard Cavalcade of Fairs Edition
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1,193,661 ADMISSIONS IN 10 DAYS
AT THE GREAT 1958

Minnesota State Fai
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1959 DATES — AUG. 29 thru SEPT. 7

_— e

Biggest Exposition Ever in 1959

® World’s Greatest Machinery Show ® Unsurpassed Entertainment Program
® Outstanding Livestock Shows ® Educational Features Galore

® Constantly Expanding Parking Facilities ® Unexampled 4-H, FFA and Youth Programs

Plan Your 1959 Exhibit Now. Address Inquiries to State Fair
Grounds, St. Paul 13, Minnesota

C. A. MOORE, President DOUGLAS K. BALDWIN, Secretary

—
10 The Billboard Cavalecade of Fairs Edition
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Civie Responsibility: Year-Round Program

By
JOSEPH T. MONSOUR

President, International Association of Fairs & Expositions

N the operation of a fair, the primary objective
is to improve the agricultural and industrial
resources served by it In order to gdo this, a fair
has to provide facilities that are adequate for
showing ideas that are new or recently developed
A fair must also keep abreast of the constant
changes in the agricultural improvement program
that is carried on by the agricultural extension
services and the other services that are involved in
improving agriculture and industry.
rmaore, & fair must necessarily provide an
entertainment program that is fitting for all ages
and classes of people and at the same time measure
up to a standard that is not objectionable to the

;

There are obligations in the operation of a State
fair that can mean success or failure. Included in
these operations is the treatment that is accorded
the patrons who attend the fair and the services
that are rendered them. In many cases, customers
as patrons to a fair—or any enterprise—are

to a great extent after they have bought
admissions, and rude treatment can do more
:ﬂﬂmﬁe good will tll;lat we are trying to

: waorst possible presentation of a
thow or exhibition.

At the Louisiana State Fair we have tried over
a period of years to develop a sound public re-
lations program thru sanitary facilities that we
offer, thru courteous treatment, and many other

and

Manager, Louisiana State Fair, Shreveport

are not ashamed to point with pride to the Louisi-
ana State Fairgrounds as they were some eight
or 10 vears ago,

This pride has been further developed by the
tact that we have inaugurated an attractive vear-
round program for our fair plant. We feel that
every fair has a civic responsibility to its community
to develop a vear-round program for its facilities
as far as 15 [}I‘i!:('fil.'.i!.'l]r. Somée LIIIE_IUHI'I[E.‘;_ af CONIrsSe,
may lack facilities that are adaptable for year-
round use. However, almost every fair—to a greater
or lesser degree—can offer some building or facility
that can be utilized for a vear-round program,

For example, at the Louisiana State Fair, we
have a 32,000-seat football stadium and a 14,000-
seat Youth Center, both of which are used fre-
quently thruout the year. The stadium is the scene
of some 25 to 30 football games each year, both
high school and college.

The inestimable saving to the community, in a
financial sense, cannot be overlooked. As a neutral
site, so to speak, for our city’s high school foothall
games, we have effected a saving of possibly a
half-million dollars to the school board and the tax-
pavers. The nominal fee we charge for rental of
the stadium would not in many, many years, ever
reach the proportions of the cost of a new stadium.
Further, it gives every high school in the city
excellent Facilities.

Our Youth Center, thru the purchase of a port-
able hasketball court, provides Centenary College
in our city with home court facilities that are un-
matched in this part of the country. That it ranks
as one of the finest is attested to by the fact that
the play-off game between Southern Methodist and
Arkansas to determine the NCAA tournament
representative was played in our building.

The Billboard Cavalcade of Fairs Edition
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Neither Centenary College, the school boarg
nor the various high schools could :
the money that it would take to provide facilitieg
that would be the equal of these that are already
available

There are many other Facilities that a Fair-
grounds can olfer the communit
on a yvear-round basis. Whers
hre _..|..,l.|_||,| lllrlll ne facilities availa .-.!l||
!il.l""-" I;1|I||||;| in  minst i " 'I!III!"'

Other buildings on a irgrounds ars
to 8 wide variety of uses. Exhibit building
other facilities should not lie idle just because th
fair is over. They are ideal for trade shows, con-

venrions, company EJ!IH‘!’[!JE‘- r-']t:.lerl‘- mertIinges
LI.'.II]I_‘!_‘S_ hﬂﬂll" 5huu.-. warehoises ]I‘»'-"ST-'"'.in' o lies
racing of all kinds, etc.

There is one other very important facet about
this whole business and one that is mu:-uwh
valuable to the fair itsell. The creation of a year-
round program on the fairgrounds enables the
fair to li!"ﬂ‘lup and sustain a prnﬂrr'!i|1.'---|!'|=iltf]l“l{
able staff, and helps spread maintenance costs of a
fair plant over a 12-month period

Last. but certainly not least, the use of the fair
plant on a vear-round basis builds public respect
for a fair as an institution and focuses attention

upon the fair itself

Actually, the uses of a fair plant are limitless,
if we will just devote a little time and effort to
developing them. We can borrow splendid ideas
from other fairs and the easiest way to do this is
by activelv participating as a member of the Inter-
national Association of Fairs and Expositions, a
group whose one purpose is the betterment of fairs
and expositions.

11



www.americanradiohistory.com

I1L.I.IINC

12

For a Sales Pitch’ thatTl give you a
Ringer” every time... try an exhibit at

S TATE
FAIR

Pitch your wares at the more than
1,000,000 customers who annually attend this
event. You'll come vp a winner every time.

Here, farmers, businessmen, teachers, industrialists
come to have a leisure look at what's new for
them. They take time to study the products or
services of interest to their business. Give your
product the opportunity to be scrutinized slowly
and carefully . . . plan your 1959 lllincis State Fair
exhibit right now!

ACTS and ATTRACTIONS,
ATTENTION!

The lllinois State Fair desires to place the finest
possible talent before its appreciative patrons. Therefore,
if you feel you have something noteworthy and unusual
to present, we would like to hear from you.

SPECIAL EVENTS SPONSORS CONCESSIONAIRES

The concession locations on the lllinois State

The beautiful, large permanent facilities of this event Fairgrounds are strategically located for maxi-
is available on lease for your special event in this area. mum traffic. There are, of course, a few that
Contact us now for available are better than the others. For your opportunity

dates and details. to have one of these, may we suggest you

contact us H_;I’I!

sprluﬂcldlmm

The Billboard Cavalcade of Fairs Edition

ADDRESS ALL SPACE INQUIRIES TO LOUIS LONDON, ASSISTANT GENERAL MANAGER mnm

ILLINOIS S'I'A'I'E FAIII E:_
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Box-Office Magic gy

By BERNIE ASBELL

HEN he returned from the Wisconsin State Fair last August,
Herb Dotten, the outdoor editor of The Billboard, asked if §8

I would go down to the Kentucky State Fair to meet Roy

Rogers, watch him work and do a story about him.

*Who, me?* was the only reaction I could come up with
Even as a kid. cowboyvs bored me. They just werent my dish.
He wanted a story for experienced men in the trade to read, and
I wasn't equipped to do a Roy Rogers story for insiders

Then Herb told me that this past summer experienced men
in the trade had signed Rov for numerous State fairs. All of them
were optimistic, but when they counted up the bucks at the end
of each run, these men were flabbergasted. Even their long vears
of experience couldnt help them explain a special magic Rov

pmm Rogers has for pulling crowds thru a box office. Instead of a
dollars-and-cents storv, he wanted something about that magic, *
seen thru the cold eves of an outsider, a chump. That's me.
His End at Ohio: $84,000 in Five Days

The next moming | was on a plane to Louisville.

On the wav, | looked over some notes from The Billboard's

== {iles. Here, roughly, is the picture | shaped up:

For vears Rov Rogers had been pyramiding on his motion
picture popularity by appearing as guest star at rodeos. For
ihﬂl“ 1“ Vs h.- Wils h]n-]in{'r at thq* .\Iu{ilr.ﬁ-ﬂll 5(]“-’11’1‘ C-ll'dt."n
rodeo and another regular stop was the Houston Fat Stock Show.

In 1956 Sam Cashman, then manager of the Ohio State Fair,
cormered Rov at the Houston show and suggested that Rov ought
to draw pretty good at fairs. In fact. he asked Roy to come to
Ohio that very year.

“*How about a guarantee?,” asked Rov,

Cashman came up with an immediate and readily acceptable
proposition: If the fair could take the first $10,000 to get off the
nut, Roy could keep the next $40,000,

“And how about over that?,” Roy asked.

Cashman smiled at Rov's exuberance. In 101 vears, he said,
no show at the Ohio fair had ever topped $47.000. But for the
record, he suggested., Rov could take out 75 per cent of any
overage.

In five davs at Ohio, eight shows in all, Rogers grossed
$135.000. His take was $94,000. He earned as much in any two of
those five davs, unless I miss my guess, as the governor of Ohio °
is paid in a whole vear.

Stands TEm Up at Albuquerque

- That December the outdnor convention at the Sherman Hotel
in Chicago was buzzing with the name of Rov Rogers. Every-
body suddenly wanted him. But for the following summer he
was alreadv so committed to a schedule of shooting TV movies,
he couldn’t make anv fairs. Except there was one hole in his

hedule, the last week of September. The only thing going that
late was the New Mexico State Fair. Rov's first reaction: “There're
no people in New Mexico.,”™ But he was persuaded to take the
date and he soon found out otherwise,

\ pre-show parade in downtown Albuguergque brought out
more peaple to wave at Roy Rogers and Dale Evans than the
city had even seen in one place in its history. Police were called
out to the box office to contrnl the lines of ticket buvers. On
opening night the brand-new Coliseum was packed with 12,000 8
seat holders and 1,400 standees. Nine performances in five days
pulled in $160,000, and Rogers rode off with 100 grand,

Leon Harms, the fair manager, happy when he first signed
Roy, was astonished. He said he had sought Rogers because he
wanted to open his new Coliseum with a big blast. He figured
the blast would cost him a deficit of $20,000, but instead he netted
that amount at the box office alone, not fizuring big increases
at the outside gate and the biggest midway grosses in the fair's
history. These he all attributed to the newly discovered Roy
Rogers magic.

If any skeptics doubted the Rogers magic, they must have
become converts in 1955, That vear Rogers booked four major
mw fair dates—Wisconsin, Nebraska, Kentucky and Eastern States—

and his triumphs continued with (if vou will excuse the phrase)

monotonous regularity.

In Milwaukee, where the previous grandstand record was
$84.511, set in 1953, Manager Bill Masterson hoped fondly that
with a name like Rogers he might crack the $100,000 mark for

— the first time. But when the people started to pour in somebodv
forgot to shut off the spigot. After the 10-show run, $200,000
was in the HIL The fair's share alone, something like $70,000, was
more than the total gross for the previous vear’'s showing of
iﬂt-ﬂ-ﬂmnq_' Rogers hauled off with better than 100G for his

Perhaps the most impressive accomplishment of the Wisconsin
run was the show of Wednesday, August 20. All afternoon it had
rained, but at starting time when it was still sorinkling, 14,000
people filled the stands and overflowed into chairs set along a
turpanlin on the race track. For an hour and 10 minutes, it alter-
nately rained and drizzled until it finally poured. But the drenched
performers continued and the crowd staved.

The following week at the Nebruska State Fair, Lincoln,
another whopper: $93.000 grossed in six shows. From there the
Rogers company moved on to Louisville,

And that’s where T was headed.

An hour later I was having lunch with Rov Rogers at the
Brown Suburban Hotel Roy was all friendliness and smiles. ! . ey
\"a'ri[['l'i fﬂl' ,1“]“_ Inlsi“r“ tnl-dl" papers Eft “-51."(-] to a l't'rtﬂin kind Tﬁr magic ﬂ'ppm.' _"'f H-ﬂ‘u Hﬂ,ﬂ'm iy ﬂﬂlﬂf\"l’f up hl_[ ”'-“1 II‘THE,". “-I;jlr line rl’ t'f'l.rf. -'.'II'UI‘FI gt [heE pron
of smile they find on the faces of performers. These are profes- stand booths at the '58 Nebraska State Fair, Lincoln. Rogers gace thr.frm the biggest grandstand gross

(Continued on page 70) n it history and also is credited with enabling the fair to set a new all-time ringle-day attendance record

The Billboard Cavalcade of Fairs Edition 13
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PRINCESS MARGARET FOUNTAIN

Beautiful new fountain opened by
Her Royal Highness Princess
Margaret this summer. Situated in

the heartof the CNE this is justone

of a number of new fountains add-

ed to Exhibition Park this year as
part of @ multi-million dollar land-
scaping project. At night sixteen "
different changes of light provide

a dramatic blending of colourful
pastel patterns.

156,000
MORE VISITORS

IN 1958
SET ALL-TIME

RECORD OF
2,960,000

14 The Billboard Cavalcade of Fairs Edition
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THE BIGGEST
MAGNET IN
SHOWBUSINESS

During the 16 days of the spec.
tacular 1958 Canadian National
Exhibition, the largest of its kind
in the worid, nearly three million
people poured through the gates
Hereon 350 acresof magnificently
landscaped grounds they visited
24 permanent buildings which
nouse some of the most provoca
tivecommercialexhibitsto be seen
on this continent

Here's proof that you can please
everybody! There are exhibits of
foods, fashions, furnishings, and
flowers to delight the women
cars, science, sporis, and agncul-
ture to interest the men and
the biggest midway of them all to
thrill the kids

On the 25,000 seat Grandstand,
crowds applaud the thnlling after.
noonshowandinthe evening enjoy
a tremendous spectacular on the
world's largest outdoor stage.
Every day provides special attrac
tions with such features as the

igantic Warriors" Day Parade,

ake Fair Day, and the breath
taking International Air Show
to mention just a few

What it boils down to i1s this:
people love the “EX' and prove it
millions of times over. Thera's
nothing like it anywhere . . . In
any way . .. at any time,

't ! [ . ' I_- .:l- &

L |
inlErnaticnsl exhataty from the free countrnes of the worid

SIXTEEN DAYS

AUG.26— SEPT.12

TORONTO, CANADA

Fred T. Walsh Hiram E. McCallum
President General Manager

The Billboard Cavalcade of Fairs Edition



www.americanradiohistory.com

. « « the nation’s finest facilities for

LB
every kind of event, public or private, available at
OHIO STATE 1|1
in the Heart of Ohio ... at Columbus
* Z 42 _
L AR :
Check this array of lﬂpﬂigh'lt. Facilities: .

into thres section two kitcheny lounge

mamnienonce focilitiel

A quick run-down of the focilities listed
below will show you how the Fairgrounds affices

can serve you best. Faoirgrounds facilities NEW FOOTBALL FIELD AND STADIUM

are scaled for all events — large, medium
and small. Mew 15 000-1sat stodium surrcunds field on  which =
Chicogo Bear: defected Philodelphic Eogles 3-8 in

dedwcotion gome of 1938 Ohis Sicte Fair.

COLISEUM

Permonent secting for 5500 persons. Con be uvied yeor
arcund for staging wpecial shows, wreslling and boxing
matches, baikstball gomes, livestock shows Public
oddres system, . Free parking.

ALL-OHIO YOUTH CENTER

Adoptable to every ype of tonvention, mesting, exhibit
dromofic preisntation, private ihowing., porly ond social
i f Bonguet facilities occommodate vl o ]‘m
gueity in o rpocious ovditorium.  Folding partitions divide
this srea for wrving smaller groupe « Showi are
parformed upon o modem, wall-lighted, profenionally
¥ oyl pped oge with tamfortable drl"i'nﬂ PO
Dormitary focilities ovoiloble for cppreximately 1,200 boys
ond gitly in seporote wing:

RACE TRACK AND CRANDSTAND

Holf-mile trock for hormess rocing, other frock svenhs
ond owtdoor exhibitlens. . . . Trock con be lighted for

evening events. . . . Grondstond seals 10,000 persons

STATE FAIR LITTLE THEATER

Seaty 300 persons,
lighting focifitie. .

BUCKEYE BUILDING

With 73,000 feat of floor wpoce, the Bucheys Building
is porticulorly sulted for trade showy, industrial ond
commarcial exhibitions ond equipment demonstrations.

Eaiily divided. you rent only the spoce you reguirs

. . Stoge v A 21" with complete
. Al production properties avoilable.

P i o : NEW ARTS & CRAFTS BUILDING FOUR LIVESTOCK ARENAS
mﬁ::lm Lorge, one-Tloer plan sxhibition kall wilk 75,000 sguars Fes? of Sowm Su ot sospioindl: This hondsome halhiing Wil sssole Plantiful bawing for the larpsst Dunssath shows e SREEY
#3 - - . a wide woristy of up-to-date foxilliles, including o lorge
? ouditerium with detochoble runwaoy for style thows PLUS
_ 3 gaollery for displaying pointings, picturer ond sculptures
> "1." ; % - large demenstrotion area that can be partitioned Three additional spodious exhibition buildings.
-

+ « «» And Note These Special Advantages:

COVERAGE

Columbus haa three doily newspopers. three TY stations
and 10 rodio stotions . . . In oddition 40 odvertising end
public relotions egencies ore avolloble to lend profwuional
amittones to your publicity reguirements.

UNLIMITED FREE PARKING

locotion of Foirgrounds ovolds downtown troffic and
high-con parking problems . Agrm of perking spoce.
HOTEL ACCOMMODATIONS

Mors thon 2,000 reoms in top-rated hotels both in end
oround downlown area. . Excallant motels neorby
Foirgrounds.

PUBLIC TRANSPORTATION

Columbur Tramit Company operales buser Yo Fairgrounds
en dolly schedule

Wew Artn & Crafts Bullding: Meow under f.n-l'l.l.l-h,lﬂkﬂﬂ and schaeduled Ter completion
in 1959, this 3440000 structure will houss sxhiBits, concerts, style shows,
maslings and demoniiraef |oe

And Remember:

The Fairgrounds focilities are designed to accommodate
any szs show frem o Stete foir for 300,000 people to

a soles meeting for 50 people.

For Avallable Dates and Full Informotion on

Your Specific Needs, Contoct Furthermors you rent only the spoce and focilities you

D. ROBERT JONES, Manager
Ohic State Faoirgrounds
Columbus 3, Ohio

16

EXPERIENCED PERSONNEL

Experienced Folrgrounds operoting persennal elways avail-
ohle. . . . Mo grotuitiss for sarvice.

ACCESSIBILITY

Columbus I eeilly reached by plons, troin, bus ond
oulomabile.

The Billboard Cavalcade of Fairs Edition

require. And you will find thot experienced Fairgrounds
perionnal ore clwoys on hand te omist in the slaging

of your svent,

Everything s oveilsbls on o yeor-round bosis. Whatever
your wrent, you can stoge It properly and sconemically ot
the Ohic Stote Foirgreunds.
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Pepsi-Cola, one of the three commercial firma which presented shows
or aftractiors af the Mid-South Fair, Memphis, made hay with its
Square Dance Party, presented eight nights under cancvas. Colorful
front (right) was an eye-catcher. Bleachers (above) seated 800,

Sponsors Pay Tab

("U‘HHEHLI".[] .Y - SPONSORED shows and attractions are
4 three-way winners at the Mid-South Fair, Memphis

Thev give commercial firms a good run for their advertising
dollar, fairgoers extra value for their front gate admission fee, and
enliven commercial exhibit buildings and outdoor areas of the
fair

Coca-Cola in 1958 presented a free 30-minute circus twice
daily in one building and it plaved to 400 capacity at each of 18
performances. The fair provided the physical facilities, including
the show front, canopy, and a menagerie of domestic ated animals
The bottling company paid for the acts, which included Torelli’s
Dog and Pony Circus and Ebo, the clown, and spent a consider-
.'illlt" mmimnt on 11']'{1'1']"”1"1'1']" Vil r;l.ill” i"ll -.[“l lnf-l fﬂr i'lt'll'lﬂl‘!"-l OO0
its delivery trucks.

Pepsi-Cola sponsored a Square Dance Party eight nights on a
30 b I'H'I foot floor under a gaily colored top, 60 by 90 feet.
Bleachers seated 800 people and additional seating could have
li"."!"]'l. “.'ll"d maost ﬂl},_hbi- T"I‘r“ Ill‘l_lr'n i!f ‘.:llll..irl: lI L HlL_ wiele IU ]I
each night, with out-of-town dance clubs, hosted by Pepsi-Cola,
in three nights. The fair provided the caller. Music was by a
local string band.

The Kroger grocery chain in 1958 for the third successive
vear paid for three night club-tvpe acts which were rotated in
three of the fair's exhibition buildings. This program, conceived
bv Glenn Pinkston, the fair's director of exhibits, stimulated at-
tendance in the buildings. The fair provided the physical facilities
Acts were contracted by the fair, with reimbursement by the
Kroger chain, which prnmntm{ the activity in its newspaper ad-
vertising

Ly

oAb :. 1 i1 9
: Kroger grocery chain rotated night z'fujr-fu;h' acts on a two-a-day basis in three of the fair
4 - & . - = il ' i L] k.
Free Circus, presented flll ice daily by Coca-Cola for nine days, played ingy and promoted this in its newspaper advertising.
to capacty crowds of 400 persons at each performance. Presentation 2
was colorful. Front, which simulated circus big top (bottom) was a
erowd-stopper. Interior (right) featured striped canopy over the ring

The Billboard Cavalcade of Fairs Edition
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Plan on including your exhibit in the
Empire State’s annual event.

CONTACT: MR. WILLIAM F. BAKER, DIRECTOR

NEW YORK STATE FAIR, SYRACUSE, N. Y.

The Billboard Cavalcade of Fairs Edition

N
| FOR BIG SALES?

STATE FAIR

SYRACUSE, N. Y.

]:'UHIHG the last two
years the New York State
Fair has ployed to the
largest crowds in its 112-
year history. This magnifi-
cent showcase of New York
State offers:

Finest entertainment of any
exposition in the U.S.A.

Finest exhibiting focilities.

Finest agricultural and in-
dustrial markets.

More than one million peo-
ple viewed this nine-doy
spectacle in 1957 and

1958.

New improvements for
1959 promise another
record-breaking turnout.

SEPT.4

thru

SEPT.12

| o

-, R
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Master Show-Builder

AS ] vear at the outd

f comvention in Chicago a small Py
man with lively eves hpped into t

the panel meetu n grand-

stand shows, nod 1] quickly at a « A 1l acuiaintandas then
sat down in the back and lists . 1

What he heard dismayed him. Business he heard. was
1|'1'r:|}r|.- Crowils wers ]--.|r1-.1 interest. Box olbices  we re SAEEINg
AS 14‘-!. ol b "Lr'. ";1"1“" the evidenos { do . Tles] ifr Al 5 I
body rose to offer a constructive solution. The visitor had had n
idea things were looking so hlack

The visitor, Jack Arthur by nams keers 50 bury oulting on
the most suoo 59| i itdonr  show n the world i | T
largest annual show of anv kind in the w Ad) that tals e
seldom reach his ears. Arthur ig the rodu r o e
show at the Canadian National Exhibition, 7
vears he has held thi |'| Arthur's shiows h
al 8450000 a vear in runes of 14 davs to 18
a profit

His shows, lengendary in their las .
dueced under the most challenei
-!'.||.:||.|!|.'._| -]""'--!.-‘.. T Il
sound and staging bed :
eailv Bt noisv m

Ll ~tar tin Siak | " m

R shivuimi .
Arthur ntices o
these threatenis . | i :
stars as Danny Kave, Boh H \
t"""" UL menora bl i i by
stOry 15 Ond Wt macker n the T : ,

When | heard all that wallis s #hes =l
L& 1-:!- I! | I,. i ITV T b . . ]
I-".I.'h | LSINESS 05 | 'l: I: Nants | tn iy Thial I"-||- ITESS W 1l tan
as lone as we out out evervthis we have for a eood sh i
then | Figured that was ho if a man 1 !
1|-:-|-=| t need to hear what 1w it to sav. IF hi et ni

B h can't make a showman out of him
h.1||. r"r ||‘i r]l! Wi TN |II' A el "P.Ii_'* liI' II ITOMmM Al o BT |

cause they dont take a hand in producing the show themselvs
they {HFL‘_*'T they still have the sponsibility of seeing that thedn
customers are hapopv, No matter how good th haar 1 -
ruined by improper lighting o bacl
II.-|-| CTEW 0Ol 'I'-|'|:'r'- A grancdstand how | | I I
game care and the same artists
ducer has alwavs ot to be a lLittle hil

Arthur must ha hieet nlent
thi ]'I int he mherited i 14950 : [
grandstand seatin 2] 5(X) LYY wath

|'||.1':_‘_h to humble th I
capacity was close to SHILKN) tor eve

$.r.0. a smash Broadwav mu

l"\-t..l.'”l!i'\. WErNe Nofl an insuamn- |-| [ iR i |
seemed even less feasible. Th

about the length of a city block, built on tw
about 250 feet separated the stage from the front
- Arthur once [l.lnr--.| oft the distance bom [

h"i"" | A - furthest corner of the grandstand. The distance wa

: ' ' a mile

He reduced the stage opening to 180 feet and built a ram
in front of the orchestra pit running the length of the stage
Jack Arthur, producer of the lavish Canadian National Exhibition's grandstand show, is pictured in @ solo star might work perhaps 50 feet closer to his audience. But
the CNE grandstand as he studies the set for the production. Arthur has an eye “for the wmallest from there on, Arthur had to conquer the technical difficulti

sparrow of detail,” which is one of the reasons u'hl_.' the show each year is ecagerly owaited and by -m;'nlu}'.mg an overwhelming sense of showmanship
heavily attended. NS ’

‘Canadiana,” as the o of the finale of the CNE's grandstand spectocular above smuggests, is the largest annual stageshow in the world. Besides it size, if b distinguirhed
for many other g , among them, choreography, costuming, sound, llfrg?uing}wmmtr_ acts, top names and pace. The big show invariably plays to more than 20,000 nightly
uring the CNE's run

The Billboard Cavalcade of Fairs Edition
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This Bird Repeats Only
What He Hears. ..

PNE....PNE....
P.NE. ...It's Big. ..

IT'S BIG.. .. IT’S BIG

PACIFIC
NATIOHAL [~ .

sl

EXHIBITION

VANCOUVER, B. C.,, CANADA

Since 1951 the PNE story has been one of unparalleled growth—from That's why each year there is MORE OF

aon attendance of 650,000 to 1958's record-breaking figure of 924,817. .
That's an increase of over 40 per cent in seven short years! EVERYTHING for you at the PNE—in ferms of

Yes, by every yardstick the PNE is BIG. The second biggest fair in

e | g

both actual and potential markets, Close to one

Canada. After Los Angeles THE SECOND BIGGEST FAIR IN THE million Canadians view your wares, together with
ENTIRE NORTH AMERICAN WEST. Show window on the Pacific for : - _
that whole exciting corner of our Continent that stretches from many hundreds of international prospects who -
Washington State to the Yukon—with its rapidly developing industries make a special point of passing through
and immeasurable natural wealth. : Aol 3
Vancouver while the Exhibition is in progress.
o
ol
If you have not yet explored the possibilities of British
Columbia and the Pacific National Exhibition, you’'re miss-
SRS " = ) s ing out on something really big! Get into contact right
acITic National exnipition \GEEs |
J. F. BROWN, President A. P. MORROW, General Manager
1959 DATES: AUGUST 22, SEPTEMBER 7
L ' ' -I
T
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congratulations
To the Officials and Board Members at the .

NATIONAL EXHIBITION

YANCOUVER, B.C., CAN.

on the tremendous success of their Centennial Celebration in 1958 .
We are indeed grateful and proud of the part we had in furnishing all of the

attractions, rides, and concessions on this mighty midway for the first time.

ARD AMUSEMENT CL.

LTD.

G. P. (Jerry) Mackey, Pres.; Bob Bollinger, Vice-Pres,;

WE ALSO HOLD EXCLUSIVE CONTRACTS TO

Furnish oll Rides = Yhows — Atiroctian ond

Denver Burtenshaw, Secretary; Dave Dauphinee, Gen. Mgr. Concensions for the

Also the Operators of Canada’s Newest Amusement Park, PLAYLAND AMUSEMENT PARK, OREGON CENTEMNIAL
on the grounds of the Pacific National Exhibition. ENIEN
Our sincerest thanks to all for their great assistance in helping us to complete this most (ELEBRATION
successful and eventful year. PORTLAND, OREGON

k 100 — BIG DAYS AND NIGHTS — 100
N ow B OO0KIN g SHOWS — RIDES — CONCESSIONS for the PACIFIC KRS 18 to SIPT. 17, 1999

NATIONAL EXHIBITION AUG. 22-SEPT, 7, 1959. Can Place High Class Shows, Unusual
and Outstanding Rides and Concessions.

Fositively the Grectest Celebratian in the Tas
Wast ler 1919, Advertiisd over Fhe asfir

Ligte a=nd thrusul thae For Wea

CONTACT US EARLY

msmsur €O0., LTD, ibtmoms

lr. B
e -_.-_ 4 1 ..:.. e . i LLE o
B K e 3 Sh "y
Ilq-' - 'I'I":"I'r-"f & . L ':-_.I' : .'F. L '-3 #‘}#L

1
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= Dividends to Exhibitors =
== Who annually choose to exhibit =
== and display their wares at the &=
;:,ifmlunuluuuuunnnunn uuununnmn‘-ﬁf_{.s

STATE FAIR

HUTCHINSON

‘-"}‘

*More than 300 National and Regional
Advertisers use the Kansas State Fair

to bridge the gap between the written

FEATURE
ATTRACTIONS:

word and the personal review of

their products or services.

® Farm Machinery
® 4-H Club Activities
412,000 passed thru the gates of this ® High School Bands
event in 1958, Where else can you i ® Llivestock & Agricultural
Products
personally contact so many potential ® Mile Long Midway
buyers in such a short period of time. ® Sunday Worship

1959 DATES: SEPT. 19-24

Mark your calendar now!

I\

A =

A rocket and missile display from Hed.sme -:lrse wl, H 1

; \ txvil A
at the '58 .*’!:.fﬂ.rmmd State Fair, Birmingham, Erul'f; ﬂmn;ﬂiﬁér{;‘l ihm;
gave the fmrlwid#s-_nreud publicity. Three guided missiles, the Cor-
poral, the Jupiter “C." and Redstone are shown in the foreground, with
smaller rockets and missiles in the background. .

World of Tomorrow

HE Army and the Alabama State Fair teamed up in '58 to give

: fatrﬂns of the Birmingham fair the most outstanding single
display they had ever seen, and, at the same time, put the Army
and the fair on the receiving end of a world of favorable publicity.

The Army and the fair joined forces to stage a isplay of
rockets and guided missiles—the largest presented anywhere,
Drawn from the Redstone Arsenal in Huntsville, Ala_, the rockets
included Jupiter “C," which sent the free world's first satellite
imto outer space.

Tied in with the Army displays were high-school exhibits
which showed what is being achieved in the high school science
classes of Alabama.

The Army display was of such magnitude and timeliness that
it not only drew and held large crowds but also brought to the
tair many top Army dignitaries and both of Alabama’s U. S.
senators.

The fair advertised the show as a look into the “World of
Tomorrow™ and emphasize Alabama's role in it

A running commentary and demonstration added greatly to the effec-
tiveness of the Army's rocket and guided missile display at the Alabama
State Fair. An Army observer is raised skyward to get a birds-eye
view of the demonstration area.

22 The Billboard Cavalcade of Fairs Edition
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T'he Tulsa State Fairgrounds Pavilion, shown above set up for baskethall, seats 5,000 and is used for a wide vari

Nation’s Busiest Plant

R. ENTION the word [air-
grounds and most people
think of the big once-a-year Fair
l"h"l"'”l' gl An ared \\'hl'lf' tl'l.“llfl'
ings and grounds are deserted
11% months of the vear

But deserted is a nasty word
to ‘officials and trustees of the
Tulsa Exposition and Fair Cor-
poration, Tulsa, Okla.

As a result of this attitude on
the part of the Tulsa Exposition
and Fuir Corporation officials,
the fairgrounds in Tulsa is one
of the busiest spots in the na-
tHon thruout the year

Tulsa’s Fairgrounds didnt be-
come busyv overnight It took

which the Tulsa State Fair is
staged each vear, to be leased
to a4 non-profit corporation

This special legislation was
enacted because the fair plant
was last :ii*h'ru'lr.ltitil_{ and lead-
ers of the community felt that
-i-r'rnt*l'.hiu;; should be done to
help raise the fair program and
improve the fair plant.

The hair plant was then leased
to the Tulsa Exposition and
Fair Corporation. The lease
agreement provided that all
carmnings above maintenance and
‘operation cost would be placed
| back into permanent improve-
ments for the fair plant and for

a lot of time and effort on the | expanding the educational pro-

part of the fair officials and
the 41-member board of trustees
before the Tulsa State Fair-
grounds came to its present po-
sition as a vear-round operation
and the focal point for religious,
educational, recreational and
entertainment activities for the
entire community and surround-
INE areas

The story of the rise of the
Tulsa State Fairgrounds started
in 1949 when a special law was
passed making it possible for
the county Mirgrounds, on

gram of the fair.

When the new group took
over the fairgrounds they had
little to work with. They took
over a group of facilities on a
240-acre plot, with a three-
strand barbed wire fence around
it, with a number of private in-
dividuals leasing the [acilities
for various purposes. But worse
of all, no improvements whatso-
ever had been made on the fa-
cilities,

Faced with these dreary facts,
the first spark of the now fa-

'i-L . ' =

The Educational Building is shown at upper left, set up for a banquet, and upper right for a stageshow.

The Billboard Cavalcade of Fairs Edition

mous spirit of the Tulsa State
Fair showed itsell

The board of trustees set out
with determination to improve
the fair E‘.n],mt. l--,[b-:lu] the fair's
l'll'lll.'.'ltﬂiliiil '['ll'll_r!'.i.r!'l._ .IHHJ. 'I'f‘I.I:L;iL
the Ffairgrounds a year-round
tocal point for all LVpes of com-
munity activities

Two goals were formed to se-
Clire il !ii'-.lr'r“lll-li:[ 'i'lrlf'r.l.:[lf'l'li
One, to use the hairground facili-
ties to better serve the people
in the community and, two, the
staging and scheduling of events
to I'Ir[}‘r'llit‘ sources of revenue to
help improve the fair plant for
the use of the ptrupT:* in the com-
munity and surrounding areas as
well as those exhibiting and at-
tending the annual Tulsa State
Fair

A firm foundation for opera-
tion of the fairgrounds began at
nonce -‘L'!'i L_'q.!.it' J.EIL'I.'“H'T!I": il
the various facilities on the Hair-
grounds expired, the non-profit

corporation took over the tacili- §
ties and improved them so that &8

they might be used for various
activities.

ety thruout the

.l . .

nd by an lce show during the fa

& *- il — i E'_ 0 E
& ) .i% § k ’
L TI 5 L

f

."1. e I.i"l'l."ﬁtﬂ'l_'h l:_"‘l'.hl.hl* h“]—.i{i' f-_‘fuﬂ:".r,- [ f_,*nrf'.ﬂ_rl mMangger Fidiggma ”br :.;1:“'-1'-“.'::] T LT |
ing, covering 7.8 acres to be- Tulsa State Fair ax well as the fair itself

{Continued on page 117

-

Build ing accommodates 2,000 at a bangquet, 3,500 at a stageshow
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. and examine your sales program in
Michigan.

GAUTlnN .. . don’t overlook the Agricultural and

Industrial Showplace of the Mighty
Michigan Market.

. and ‘meet -your Michigan markel in

person with a well-planned commercial
exhibil al the

: ;

‘
MILT |

TATE FAIR ...
The Nation's Oldest State Fair

Where annually more than 820,000 Michiganites . . . and other Midwesterners come every Yyear

for amusement and education.

PINPOINT YOURMICHIGAN MARKET ... MICHIGAN MEANS BUSINESS . . . MEET YOUR CUSTOMERS !
NO OTHER MEDIA OFFERS YOU SUCH A%PROVING GROUNDS AS DOES AN EXHIBIT HERE.

1959 DATES — SEPT. 4 thru 13

For Complete Exhibit Data and Market Facts Contact GERARD C. LACEY, Space Allocations Director,
DONALD L. SWANSON, General Manager HAROLD ZORLEN, Commission Chairman

MICHIGAN STATE FAIR—DETROIT 3, MICH.

110 YEARS
The Billboard Cavalcade of Fairs Edition
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Madel of
NUCLEAR REACTOR
CORE l!lﬂlu' b

SHIELDING ENGINEERING
TEST FACILITY

& -5.-.- -
5

T iy

Model of a nuclear reactor core assembly caught,
held attention of Detriot fatrgoers.

A Burroughs Mirror Deck Landing System for airplane carriers was one of the most popular fectures of the made-in-Michigan electronics equipment show of
State Faoir. Fairgoers, such as the youngster above, were invited to manipulate ¢ model plane. A light spot on the mirror at one comer 3

tionship to the landing strip on the carrier,

Electroniecs Show

N [."‘!lHIL*Ll'\Ir |::..---|,|.1:1{.-r:5h: array ol I1’|r_' T,Jlr"l.'l in -I"lg'-l_'trqr””_'

gadgets, presented at the 1058 Michigan State Fais Detroit,
pulled a constant stream of fair patrons, elicited much favorable
comment and suggested how a tair can focus attention on 1||.._ﬂ'|11.
J LA talized i"""-]'-l" ts manutactured in its area

An audio-visual presentation geared to appeal to the casual
visitor was balanced bv more technical aspects for those so-
minded to make the exhibit extremely effective

‘The idea behind the exhibit was to show that Michigan
manulactures some very interesting electronic products,” said
W _I Sullivan, of Shalco (otherwise Haggertv-Ludwig-Sullivan
Company), of Ferndale, Mich.,, manufacturers’ representatives
whn ]”’l"ﬂ‘]’lti"l] the -.i!-u[l[,u. in a 40 bw 10<toot space

Shalco represents manufacturers of electronic components
and parts, some ol them world-famous companies, and others so
specialized their names mas he unknown outside their own field
Shalco contacted their clients and urged them to present their own
products, not Shalco’s, and 13 were able to participate

Each of the 13 compinies sent one or more men and Shaleo
|:|n'|'|.'id|_~ﬂ three men. Thus, there were usually four or five men
to talk to the visitors at all times.

Multi-Color Company showed a large display of printed
circuits under glass. A "Curtain of Light™ was displaved by Multi

Products Company. This uses a fast revolving disc, comparahle |
any component of moving pt'n-iln*:- I -'-lllj[':“.l!!l'. in indust: §
the operator advances his hand or anvthing else into a position
of danger, the electric eve stops the machine instantl 15 th
beam of light is broken in the “curtain™ and the circuit is cut

Allen Electric and Equipment Company, of Kalamaz
sented a heart monitor, n%m-h shows the heart beat o 1]
ﬂ.n'lmn_.: red ]i_s.‘{}:lt and .mdslﬂy a5 a sound beal. Bendix Aviation
Research Laboratories offered a model of the temperature control
unit of an atomic reactor, together with a cutaway model of
tank-type research reactor

Heath Company, of Benton Harbor, Mich., exhibited ele
tronic instruments in kit form, an item popular with do-it-vourseif
fans. Robotron Corparation showed the operation ol the proximity
switch. Burroughs Corporation used three large shadow-box bype
displays to show a Middor Deck Landing System for airplane
carriers. SAGE, a flashing display which demonstrates how radar
picks up information, which is funneled to a radar center from
several stations, then how a computor takes over, evaluates the
informaton and transmits the results: and a skeleton outline of

the U. S. A. F. Ballistic Missiles program.

The Billboard Cavalcade of Fairs Edition
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Where Wisconsinites (and lllinoisians and lowans
and Minnesotans and Michiganites '

...and many

-ﬂ
others) always
i f .
lo discover whats new in
Industrial, agricultural ,educational and home products
for their business and
personal use before they ﬁﬂ home to decide
what they'll buy ............. |l
Wi in State Fair
MILWAUKEE
ONE OF AMERICA’S FOREMOST FAIRS . .. AND THE MIDWEST'S
1959 MOST POWERFUL SALES MEDIUM WITH AN ANNUAL AVERAGE
ATTENDANCE OF 763,422 REGISTERING FROM ALL OVER THE —
DATES: MIDWEST . . .
AUG. 21-30 e e D e e
It makes sense to sell through the senses . . . one of the most unique features of this media.
Get in touch with us now for 1959 exhibition data
WISCONSIN STATE FAIR
STATE FAIR PARK MILWAUKEE 14, wlscoﬂsl:
ik _——
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Top Men Man Gates

DEDICATED va-
cationing Dlmuh-

mhmwdlumnllhnhu;hﬂl
and most im jobs at
State Fair of Texas with pmlu-

sional efficiency and compe-| depart

tence., come on vacation
cach yu% Dallas business
houses, public utilities and gov-

fl!:ﬂ.tl'lmtll bodies to work for the
ir's gate department.
THIE.depnrhrnu:t has
bilities for the operation of the
pedestrian and vehicle EI'II'.‘I'I.II-EE
gates, the auxiliary Cmin lot
entrance ntu the ﬁnw
stadium
hall mmn the collection of
tickets for all midway shows dur-

the fair,

¢ department is nsible
for all twlwt tnkmg at the fair
and the stadium except for Mu-
sic Hall and lce an tickets.

Staff T
The staff, e

including su
visors, numbers more ﬁum %
of whom some 60 per cent work
full time all 18 days of the fair,
the remainder being h:mpurnr}‘

help that fills in on
'ﬁm enormity o lPeumr job is
underscored by the fact thnt i

day with an attendance of more |

than a quarter of a million
ple is by no means unusual:l'eni
the State Fair of Texas,

In addition to handling these
great masses of people with the
accompanying huge numbers of
vehicles with the utmost effi-
ciency and dispa

regarded as important public re-

« lations representatives for the servi

-

| department and has

the entire foot- |

tendents are

tch, the men are |

fair since they are generally the
first contact with fair that
the patrons have.
Serviee Record
All full-time personnel of the
ment are men who take

bs

vacations from their regular

to work at the fair. Most of them |

have worked fair after fair on
their wvacations. Using wvaca-
tioners is a policy of the depart-
ment.

Dave Robb is manager of the

evVer
since it was first established.
Robb has worked for the fair a
total of 21 years. His regular job
is director of employment and
placement for Snutlm Metho-
dist University.

Working under him is a highly
competent core of top adminis-
trative officials whose aggregate
amount of service with the fair
totals more than 100 years.

Hold Good Positions

All are men with permanent,
rax:mslhle executive-level jobs

ith Dallas firms and institu-
tions.

Charles Watson, gate superin-
tendent, is a top executive of
Dallas Power & Light Company.
He has worked at the fair for 13
years. The two assistant superin-
Kenneth Palmer,
with the fair for 14 years, and
Raymond Snyder, who has
worked there for 13 vears. Both
are employees of Dallas Power &

Light Company, Palmer as em- 1

plc‘l'j’ml,nt services co-ordinator

}rder as head of customer

The Billboard Cavalcade

B! Dallas Power & Li

Kenneth Palmer, on assistant superintendent of the gotes department at the
over a bulletin board covered with samples of the 61 different types of passe:

mits which department employees must be familiar with,

Other members of the execu-
tive staff of the department, with

the number of vears they have|

served at the fair, include John
Rowland, supervisor of District
3, County of Dallas, 11; Norman
Sutherland, purchasing agent for
Republic National Life Insur-
ance Company, 11; John Crow-

son, supervisor, D.!.] as Post Df—l

fice, 9; Roy Frederick, chief
mnm*l officer, Dallas Post Oftice,

2: W. T. Kimery, lighting engi-
neer for Dallas Power & Licht|s
Company, 12, and Bill Wright,
auditor for Southern Methodist
University, 6.

College Degree Holder

The same top caliber of per-
sonnel exists right on down thru
the departmental chain of com-
muand.

A couple of examples:

Art Levy, supervisor of a com-
hination vehicle and pedestrian
gate, has worked at the fair for
seven straight vacations. He has
A master’s ¢ tE:e in business ad-
ministration from SMU, and his
vear-round job is assistant per-
sonnel director of the Tesas Bank
& Trust Company.,

0. C. Carter, supervisor of a
pedestrian gate, works durin
the vear as a division head ﬂ?
ght Company
in charge of IBM machine ac-

‘munhnz in the accounting de-

Lh

Gate department employees
come to work for the fair while

on r.u.atnm from the Dallas Post

| Oftice, Southern Methodist Uni-

| versity, Dallas Power & Light

www americanradiohistorv com

Company, Republic National
Bank, Mercantile National Bank,
Texas Bank & Trust Company,
Dallas Transit Company, Mer-
chants State Bank, Magnolia
Petroleurn Company, Atlantic
Refining Company, the city of
Dallas and the Republic National

Life Insurance Company, to
mention only a few.
Check References

Every effort is made to Hll va-
cancies in the department with
Yiung men of the same hll.':h
standing. One of the young men
just starting out this year as a
ticket taker on the Monorail i
Don Helmers, a former stude nt
of Robb's at Southern Methodist
A graduate of SMU in personnel
administration, he is personnel
assistant at Republic National
Bank.

Every new employvee must
measure up to the department’s
standards.

The first time a man works
for the gate department his
references are thnru]j. checked
by letters, and he is not em-
ploved unless they check out
satisfactorily.

The present gate manpower
svstem Ln been in effect for 14
vears, It was established at the
1941 fair, then installed again in
1946 after the war vears when no
fairs were held

When a gate employee n*lj)ﬂ.!
for work he is handed an elabo-
rate 26-page brochure that ex-
plains his job and spells out just
what is expected of him as a
member of the department.

of Fairs Edition

alit f gir of i Yiir, Lok
dickers, tokets

-[.hr Birochure |E‘.!‘.’-I-" i BT
information and instructions
plains the complex system ol
tickets, stickers and permits, and
contains instructions and intor-
mation for concession ticket
takers, Cotton Bowl attendants
and gute cashiers.

Courtesy Emphasized

The booklet quickly gets down

to brass tacks

“In accepting employment
with the State Fair,” the bro-
chure explains, "you are really
performing a civie duby

101 !';.i,‘--" !-4--".] 1.|"I |'-I-*-
cause of your possession of a
J.:'I-"'i ;.-l vtatiog El.l]‘ }Llll‘_r-,.f‘.- _ﬂl'1
fuir dealing this work you
will be associated with success-
ful. high-ranking men from all
walks of life

*We are anxious for you b

help maintain the high standard
established by the department in
earlier years

A premium is placed on cour-
sy

"We want patrons we serve o
feel that it |-.‘.; illl':.'-'-l:-' Li
them the hrochure fiatid it
all means, never lose your ter
per Or s 1k sharply to patroe
(il Ti'l"' Lanr "'11 iy  oat-0l-t
people from the entire Southwest
attend the fair and thev are con

fused trving to get around in a
city the size of Dallas. Give them
all the courteous assistance you
AT
Remember you were once o
strunger here yourself.”
The brochure explains that
{Continued on page 89
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FOLLOW THE

TRAIL OF THE...
Wogteere Canada

Association of Exhlbltlons

EDMONTON 9.
fa
=) = = o -QSASMTOON

4

y
I i e
Q. REGINA
l o
IMPORTANT FAIRS -~
CALGARY i 1180
... and reach the important Western Canadian
market. of more than 1,500,000 Canadians. ..
NO OTHER MEDIA IN THIS CLASS “A” CIRCUIT OF FAIRS
PROSPEROUS AREA CAN OF WESTERN CANADA cordially
COVER AS VAST AN AUDIENCE " invite fair men, show men, concessionaires,
FOR YOU ! ~ attractions’ people to their annual meeting. e
FOR COMPLETE DETAILS WRITE TO 2 1
The Provincial Exhibition Calgary Exhibition The Edmonton Saskatoon Industrial The Regina
of Manitoba and Stampede Exhibition Exhibition Exhibition
Brandon, Manitoba Calgary, Alberia Edmonton, Alberta Saskatoon, Saskatchewan Regina, Saskatchewan =
1959—June 29-July 3 1959—July 611 1959—July 13-18 1959—July 20-25 1959—July 21-Aug. 1

WESTERN CANADA ASSOCIATION OF EXHIBITIONS “A” CIRCUIT
ANNUAL MEETING: JANUARY 16-17-18, 1959, MACDONALD HOTEL, EDMONTON, ALTA.

/
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The I,ﬂﬁi—ﬂl’.‘fﬂ area ﬂ_f the Glﬂl'fﬂmﬁ.l .E.'I:Fl'l-‘i‘iﬁﬂﬂ and New Stote Fair, which will open in 196]1. wasr condensed (o 16 by 20 feet in this model

Shoot for 1961

HE GREATEST event in California since the Gold Rush Days

is scheduled for 1961. That is the year the California Expo-
sition and New State Fair will open its new plant on the north
bank of the American River in Sacramento. It will cover 1,065
acres. five times the size of the present fairgrounds.

The California Legislature has authorized expenditures of
nearly $25,500,000. Estimated value of the new site (purchased
in 1048 for $850,000) is $5,000,000, making the new exposition a
$30,500,000 project before private capital begins to come in. The
project may mean.an eventual $75,000,000 for the State and
county.

Theodore Rosequist, whoswas assistant State fair manager
forvears. has been named Co-Ordinator, New Fair Planning. He
works on the project exclusively along with Dudley T. Fortin, the
fair's manager, and President Earl Lee Kelly and his fair board
of directors.

Rosequist, on the basis of surveys, sees a 30 to 45-day cele-
bration to open the new fair. He recommends that the fair run
14 instead of 12 days, there be no passes with the fairgoers re-

ceiving general admission tickets to all special attractions, includ- p,, dley _, s
mg the “ight grlndﬂ"'“d shows and horse ﬂ“’wij This, he adds, and member of Vandeburg, Linkletter Associates, Inc., u hich i th
would Ei'lr"l: the fair an estimated $200,000 more in revenue. check over th_,l.ml which will feature advanced “Space Age styling o rbiit I

.

= i T PO ‘.‘ Ll

A recend artis’s wketch of the Staot Exhibits building s shown L The structure rides on

Theodore (ﬁ'ﬂ]‘ Rosequist, rﬂ'.l'?'lrl"ffy cﬂ.ﬁfﬂrﬂm State Faoir oxristond ground-free columns. formme-both the backdrop and forecourt for the thealer Altho the Dulidmg
mandager, now Envﬂrdhuﬂur I'I'f New Fair Phﬂnjﬂ_ﬁ_ d!"l.‘-l‘.ir.l his f"“ timne is roized one level frivm i hi= J:njnluf. i s Py i of t he construction of thic a&xhibri huddings—{ight, opet

to mapping plans for the 1961 debut of the new fair plant,

simyle, informal and unpretentus

The Billboard Cavalcade of Fairs Edition



www.americanradiohistory.com

" THE CALGARY |
EXHIBITION g THE GREATEST OUTDOOR
STAM PEDE : SHOW ON EARTH!

PAcgs 'EM lNl They're hars the sscond week of svery July . . . 549,336 of them

lost yeur in six dayr ond nights = . _ tycoens, tourists ond tender
fort ranchan, wronglens end royaly iquars doncng
in rha vreehs - sharing chudk-wagen fere ot open-air breokfasts

and thrilling o the coler and exclement of the outhentic
Old West come clive ogeinl This year, wea"t TOU join them, here
et the Caolgery Exhibition ond SHompeds, o wlorious round-wp of
sverything Western thot spills over inte the whols city and mokes
your Calgary visit an unforgetioble adventure?

ONE GIGANTIC SHOW COMPLETE WITH EVERYTHING 1O PLEASE
THE WHOLE FAMILYI

* WORLD CHAMPIONSHIP COWBOY CONTEST

. teaturing Tep Rider:s ond Ropers In RODEO today I -

% HORSE RACING—Pari-Mufuel Betting

* THE FINEST YAUDEVILLE ACTS TO BE SEEN ANYWHERE
* INDIAN VILLAGE

* INDUSTRIAL, AGRICULTURAL AND COMMERCIAL EXHIBITS
* LARGEST LIVESTOCK SHOW

. | | % - * GIANT MIDWAY
| R b 15, © s we = = . % SUPER COLOSSAL ATTRACTION TO BE HELD N
P ' == T STAMPEDE CORRAL
| AND STAR WORLD FAMOUS CHUCKWAGON RACES o be 3 of s
\ ATTRACTION EVENINGS & SATURDAY MORNING . I S———Y ¢)
* SCORES OF OTHER EXCITING EVENTS! !

* FIREWORKS EVERY NIGHT

* 4 MILE LONG STAMPEDE PARADE . . . Waiched
by 123,000 people annually

* CHILDREN'S SHOW AND LIVESTOCK REVIEW T

CALGARY EXHIBITION & STAMPEDE LTD.

F. C. MANNING—President M. E. HARTNETT—General Manager
CALGARY ALBERTA - CANADA

OWA STATE FAYR GATEWAY T0
o U e . MID-AMERICA

A bl
. A .

- .

To show your products to people by
the hundrexls of thousands in the “heart-

empire” of the midwest there’s nothing o 19 59 Da te s

equal an exhibit at the lowa State Fair,

Most famous state fair in America. Chosen as THE state fair AUG‘ 28-

by Hollywood, on TV, radio, and in major magazines, it's I

the greitest of them all. For exhibit information SEPT| 6

write L. B. Cunningham, Secretary.

DES MOINES W. J. Campbell? President
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GOODING

AMUSEMENT COMPANY

An Institution of Stability
in the Outdoor Amusement Industry

x * % 1 4

10 Traveling Units
Plus

New Zoo Amusement Park , |

_: -.r"""——.

N

(OLLLE H""lllI:I h i’ Ty Dr'; wding
‘2 *ﬂ“h" ":,nl'ﬂ"h Olass H L] Hﬂr"r-.r w".l-ﬂq; i:- Ridey ond Fun ‘E'.
and B oottt " Hmun;“.':h oy Purvis ;,.,Hr'. '-"'r-fnr Moiss
ays 0 DUl MU oy ing manutes et n "Ny Mock Browr T Gl Shey,

AT The aund. 519! ames gng it wn, alie m i

l-..-l"u"“" M ‘_. ";:-“h Sotigny AUy or b
sor 1 e

athe’ Humbe'
14 W

e

CONCESSIONS
COMPLETE MIDWAY Loghimats Stock Consessions bosked or fernished

air needed to complets yowr midwaoy

mﬁﬂiwrﬂﬂﬂhﬂ!hhmh_im
m-ﬁmmlenﬂhlﬂm

it - r:—_'.li '
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We furnished the Midways for 110 Fairs and Celebra.

tions plus over 100 Bazaar and Carnival Dates. 999 w
Repeat Dates, year after year, is proof that GOODING r?
J
h Forido Fair | : : ]
:h A MIDWAYS are preferred by Fair Managers, City Officials -
and the Paying Customers. -
Harrison Co Fair
CADIZ, OHIO E
E.
Davies Co. Fair ; .;'rlﬁ*
e o k%
¥ l_
l’“ﬂ.h' | :
- n M L
“awﬂﬂn;mh'ﬂ
| ATTENTION, SHOWMEN £
. C Fﬁiﬂvql' é:'r
ELKHART, 1np We are always interested in booking new, novel and X |
meritorious shows. Join an o izati -
Ll rganization where com
GOSHEN, IND. petition is limited, no pay gates, 100% legitimate con-
cessions, well-advertised midways, big children’s day
Wayne Co. 41 FU
VILLE, IND. promotions and proven ferritory, backed by years of

successful experience.

Johnson Co. 4-H & Agrl. Fair
FRANKLIN, IND.

Old Settlers’ Celebration
COLUMBIA CITY, IND.

Plone oLumBus, 1NO RUSHVILLE, IND. -

T EHART, IND. el 0, WX | | i
coma v a1 : i ':
. ';A [
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wn Co. Folr

nmgﬂﬂ"ﬁﬂ_ OHIO

We have renewed contracts at over 95% of our Fairs and

Celebrations, have a few open dates in our schedules and Y, Gallis Co. Foir
ke | GALUPOUS, OMID

can offer you a precision-built unit to fit your individual

Mercar Co. Fair

needs. CELINA, OHIO

A choice of Top-quality Rides, Star-studded Shows, Legiti- Mahoning Co, poi
. r

CANFIELD, Opy
mate Merchandise Concessions. 0

LARGE or SMALL . . . We Play Them All!

No. 342-45 (Bull Fight Room)

Firemen's Convention & Carnival
FRANKLIN, OMIO

Visit us in our suite at the Sherman Hotel during the IAFE
Convention and at the various State Fair Meetings. You

are also invited to visit our office, fcn:fnry and winter Miami Co. Fair

TROY, OMIO
quarters in Columbus, Ohio.

Green Co. Fair
XENIA, OHIO

GOODING AMUSEMENT CO.

1300 Norton Ave. o Phone: AXminster 4-3717

COLUMBUS 8, OHIO

' The Billboard Cavalcade of Fairs Edition
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COURTESY, NEATNESS, FRIENDLINESS AND
A KNOWLEDGE OF THEIR JOBS ARE o
ATTRIBUTES OF GOODING PERSONNEL . ..

-
=
3
for a most successful year in 1958 . . .
to Fair Managers, Board Members, and
all sponsorships; to our many loyal
employees; to our friends throughout -
.
Show Business, to millions of fine pa-

trons, to everyone whose help and co-
operation we have had, we extend our

sincere appreciation and everlasting

thanks.

34 The Billboard Cavalcade of Fairs Edition
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! ‘u;,:llhﬂhl' of the beautification program ot the Canadian National Exhibition ix the new look of the formal rardens A Peare M

Thrioe new fountaine add greatly to the appeal of the area. The resultant look for Toronto’s big annual show iv that of

Garden Spot

“CARDEN by the lake” flittingly describes the Canadian
4R National Exhibition, particularly after a stepped-up plant =
beautification program in 1958. '

A new rock garden in a filled-in area, several new and spec-
tacular fountains, were added, new landscaping floral designs
were achieved to add to the already acknowledged beauty of the
Toronto grounds. '

A face-lifting of the CNE's famous front gates, virtually the
exhibition's trade-mark, was another phase of the program.

To come this vear: A new set of gates on the north side, a
$250.000 structural steel archway to house ticket booths and rest
FOCHNS.

New construction this vear: Erection of 15,000-capacity
bleachers as an extension of the already huge grandstand . :

Future building projects planned: A new aeronautical build- §§ f?f&
ing, a new home furnishings building, a new building to house the [ ¢ ﬁ A

o . AW A v
f |

Sports Hall of Fame and Hockey Hall of Fame, a replacement - 4
for the present electrical building, refurbishing of the manufac- An aftractive rock garden deceloped last year in an area that was filled in, not

turers building, and, eventually, two-tiering of the grandstand. dian National If.t_-"u_f:_lf:rrrl This green apot with its trregular lines contrasts with th
= : gardens on the CNE grounds.

-
-

: in "S5, is
af night on the two curtains of water that foll from the gurgling fountain top. Princess Margaret started the fountain on her "58 summer tour of Canada

The Billboard Cavalcade of Fairs Edition

situated in the center of the Conadion Exhibition end is surrounded by formal flower beds. Sixteen color changes play cutomatically
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IS PROUD OF THE FACT THAT HE WAS AGAIN
PRIVILEGED TO PRESENT ALL OF THE MIDWAY
CONCESSIONS FOR THE SIXTH SUCCESSFUL YEAR

AT THE

MID-SOUTH FAIR

MEMPHIS, TENN.

It has been our pleasure to help attract larger crowds from
year to year to this great outdoor event—One of America’s

Outstanding Fairs.

OUR SINCERE THANKS

TO ALL THE OFFICIALS OF THE MID-SOUTH FAIR,
ESPECIALLY HOWARD TAYLOE, Pres., and G. W. (BILL)
WYNNE, Manager. We are proud to be associated with

this great annual.

Our thanks, too, to our own capable staff and employees
for their fullest co-operation again during this past season.

An architect’s conception of the new $455,000 Arts and Crofts Bulld. "™

ing to be built for the "59 Ohio State Fair shows that the Columbus
event will have a new showplace as well as a building designed for

maximum, year-round use,

Showplace for Ohio

A $455,000 showplace—a new Arts and Crafts Building—will

pop up on the Ohio State Fairgrounds before the big 1959
exposition opens.

The one-story, 220 by 145-foot brick building will provide
additional off-season facilities that can be used by various women's
organizations to stage concerts, style shows, business meetings and
demonstrations, according to D. Robert Jones, fair manager.

The contemporary building will include a large auditorium
that will have a detachable ranway for style shows; a gallery for
the display of paintings, pictures and sculptures; a large projects
and demonstration area that can be partitioned into three sec-
tions; two kitchens, a lounge, rest rooms, a cloak room, office and

maintenance facilities. These demonstration areas are to be

equipped with all types of utility outlets and drain connections:
Designed for Maximum Use

Designed by the architectural firm of Sims, Comnelius &
Schooley, of Columbus, the building will be completely air cooled

and constructed for maximum use, particularly at fair time.

The main entrance, which will be faced with Indiana lime-
stone, will have a motif featuring porcelain enamel, in color,
including an attractive canopy over the six-door entry way. There
will be two other entrances, one on the west facing the Youth
Center and proposed mall near the front of the building, and
the other at the east end off the gallery.

Two service outlets will be available near the rear of the
building, one off the west rear to facilitate the movement of props

and bulky material directly on and off the stage area. A larger

service door will be located in the north end of the building.

Off the lobby are two large rest rooms, an office, cloak room
and small kitchen, which will contain facilities for the preparation
of food for small teas that can be staged in the project areas.

A larger—22.bv-28-foot—kitchen, with all modern facilities,
will be located off the auditorium and will be used for larger
luncheon and dinner groups.

Auditorium, Dining Area

The main auditorium will be in the rear two-thirds of the
west half of the building. The 55-by-82-foot auditorium will
include a sloping area in the rear third, which will contain ap-
proximately 175 permanent seats. The remaining area, which
will be level. will be available for temporary seats and for table-
and-chair arrangements for lunches and dinners. About 200 per-
sons can be accommodated for meals.

The 30-foot-long runway, which is 32 inches high like the
platform stage, will be removable. The stage area is to cover a
924-by-54-foot area and will have the latest acoustic refinements
and cove lighting. Stage lights will be both overhead and side
spots. _
The walls of the new building will be of decorated acoustic
masonry panels called Shadowal. The stylized panel patterns will
make the interior of the auditorium highly attractive as well as
practical and conducive to various types shows.

displav gallerv runs off the right of the lobby and covers
an alte:ﬂ lf;-alllrﬂ.g feet. It will have both overhead natural light-

ing from four sky-domes and from a strip of windows along the,

southern side of the building.
A lounge is to be located at the east end of the gallery.

North of the gallery is the 79-by-120-foot project and demon-
stration areas. These can be partitioned, via movable dividers,
into 40-by-79-foot demonstration area; 40-by-78-foot and 40-by-85-
foot project areas. f DA

Heat for the building will be provided thru a orced -
fired central ventilating system. The larger areas will be %uuﬂ
from ceiling-type units which will be attached to rigid stee =

Ample storage and receiving areas are provided as well as
mechnnilq:::al equipment rooms tn%:::lp in the proper maintenance
of the building.

36 The Billboard Cavalcade of Fairs Edition
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... MEET YOUR \ %
PROSPEROUS MID-SOUTH \
# MARKET AT...

g :i = = “Il |||h | |
* #..::: © THIS IS THE PLACE

» .

S o

THE SOUTH S GREATEST EXPOSITION'

FRIR %

v

Exhibitors and Showmen over the years have described the
growth of this event as FABULOUS ... keeping up with the
rapid growth of population and incnme in THIS GIGANTIC

2

SEVEN-STATE MID-SOUTH MARKET ... bringing to this vast -«
audience a colorful showcase of new products and services in A
every field.

w Don't pass up your share of this GROWING MARKET...plan
now to exhibit here to the MORE THAN 400,000 PROSPECTS
WHO WILL VIEW YOUR WARES IN 1959.

X 1958 .. OUR 102nd YEAR....AN
ALL-TIME HIGH IN SPACE SALES!

1959 DATES SEPT. 25-0CT. 3

The Billboard Cavalcade of Fairs Edition
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We're CRYIN"
Out Loud

To tell the whole world that
we have again been privileged
to furnish all of the Midway
Attractions for the

TWO GREATEST FAIRS
IN THE WORLD...

- - |
F E = & . |
- - L .l L . - R
- - . - i -

An AAU-sanctioned diving pool, believed to be the first on a fair-
grounds, was built at virtually no cost to the Erie County Fair, Ham-
burg, N. Y., and enabled a highly successful program of water sports.

Pool: New Lure

o ONE of the few AAU-sanctioned diving pools at a fairgrounds
; was erected for the 1958 Erie County Fair in Hamburg,

& B | N. Y., and a doubly rewarding aspect is that its cost to the fair

- ® | was almost zero, The round area was encircled by nearly 1,000

\ i z L) L N = &
re .T_l PErsons thruout the fi"l.lT, tor exhibitions of {‘hampiunship {ih'ing
g’ r S | and skin diving, and plans are for further enhancing the area with
m - _:;:’ . landscaping and seating for next season

Measuring 40 feet in diameter and 11 feet deep, the pool
was donated by the Lancaster, N. Y., Silo and Block Company,
which numbers swimming pool installations among its services g
T ! ' The Metz brothers, proprietors of the firm, were joined in their

. >~ : civic mindedness by Anchor Fence Company, which chipped in
e ensntlona . with cyclone fencing for an enclosure 100 feet by 100. Gravel

- s : & | was applied between the pool and fence. While the fair paid
: - : for diving boards, they had not arrived by fair time and these
. b - . were provided by Hamburg High Schoaol. = o
' - e N The project was due to eHorts of the fair's conservation coms-
! ' . mittee, of which Arthur Fries is chairman. First accomplishment
- [ | was winning support of the Erie Countv sherift’s dupa:tmen'c.
| which maintains a skin-diving team. Other committeemen, notably
San Spisiak, interested other groups in participating. The fair
| applied for, and received, AAU recognition and approval for high
MEMPH'S » ' school and college divers to take part without sacrificing their
|.1|n.|h-|tr status. The final result was a week-long program of
water sports in a Fu-;;w.-ih' 3tt]-_'|1ijrd ared Y ad
| Fo wxt vear there will be permanent seating erected an
Run By AMERICA’S GREATEST GROUP OF FAIRMEN . . . |.1|ui1‘r‘1izril:1{£ Hriutl_':*rlh:-l:w:!;im: h!n.'t:llw public was ni:'wr;'hﬁlmling
the poaol’ tial presentation. Ewery hour on the hour, last
Messrs. STEWART, TAYLOE, WYNNE, DILLE, HALE and TENNANI August. the sheriff's department offered skin diving by its under-
water division. Svnchronized swimming and fancy diving was
a held at 3 and 8 p.m., with a water ballet at the last [wrfnrmﬂnct'
Now Buﬂklng SHOWS AND RIDES FOR MEM- | There was no admission charge, nor is it likely there will be ane
| 4 o i . = fair officials sav.
MEMPHIS PHIS. RIDE OWNERS, SEE ME AT SHERMAN imposed in the future, fair officials say
SPT. 25  HOUSE DURING CONVENTION REGARDING | o TEFL e
MR 0.3 THE BEST RIDE SPOT IN THE SOUTH IN
LATE SEPTEMBER.
| &
- FAMILY B
0CT. 10 SHOWS FOR DALLAS, ESPECIALLY A - |
THRU OCT. 25 TYPE GIRL REVUE.
1959
OUR HATS OFF TO THE FORTY-FIVE BEST OPERATORS IN THE
BI'"INESS WHO GREATLY AIDED OUR 1958 SUCCESS. |
Permanent Address: 190 N.W. 93rd Street, Miami 50, Florida i e
PL‘“ 9"6535 . : = ol 2 = j T
. e wevony encircled the new diving F"m{ i o HEs
BIC FAIRS: We can furnish any sixe "i“.r with or without JaMes. ::”!:‘ly _fi:{:’fi Tf;:::'? Ihj‘n.'r:.'I I:].'h.;!.lﬂl'r.l";l.ﬁ' af championship ‘JI"“":::‘-' .::fmffl'f:ﬂkﬁ-l
| THE BIGGER THE BETTER. ~. divins twice each day, with u water ballet added as the ui
—_—
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SALES-A-POPPIN

GREATER T

ALLENTOWN FAIR

ZUN

ALLENTOWN, PENNSYLVANIA

New all-purpose agricultural
building now available tor rental.

ATTENDANCE

MORE THAN

300,000!

e Expositions
® Conventions

® |lce Shows

® Trade Shows

FOR COMPLETE DETAILS AND 1858 SPACE. CONTALCT

TR I

e

ED LElDlG, General Manager, Greater Alientown Fair, 17th & Chew Sits., Allentown, Pa

¥,

.

ﬁgﬂ .

CANADIAN MARKET 5

Showcase your Products or Services at The

EOMONTON EXHIEITION

“"Home of the €anadian Derby”’
EDMONTON, ALBERTA, CANADA

FAIRMEN, CONCESSIONAIRES

Here's where you'll find the perfect testing
ground for a new product or service for Canao-
dians . . . ond the plaoce to find out how big
your sales will be on your present line. In
Western Canada, folks attend this annual ex-

hibition because they want to.

1959 EXHIBITION
DATES
ABRERR!

40

The importance of Western Canada is empha-
sized by the truly remarkable growth of popu-
lation and income in the post several years.

The EDMONTON EXHIBITION has kept pace with

this growth.

A. ). ANDERSON, General Manager

For further data contact us direct or thru

your ad agency:

The Billboard Cavalcade of Fairs Edition

and SHOWMEN . . .
You are all cordially invited to aottend our
onnual meeting at Edmonton at the MacDonald

Hotel, January 16-17-18, 1959.

THE EDMONTON
EXHIBITION

EDMONTON, ALBERTA, CANADA
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" HOSPITALITY:

N.‘\M E entertainment, major league auto races and harness racing’s
Hambletonian all combine to make the Du Quoin (Ill) State Fair
one of the strongest annual outdoor events in the Middle West.

This strength, which results in annually drawing over 300,000 people
to the 10-day run, also creates a problem in the Southern Illinois city that
doesn’t have much over 8,000 population during the normal course of
the year.

How does the city and the fair solve this problem?

First, the fair's Lodging Bureau, under Secretary Don Hayes, handles
approximately 2,000 out-of-towners, placing them in various hotels and
motels and in the modern dormitories at Southern Illinois University, 19
miles from Du Quain.

Crab Orchard Lake, a State park some 25 miles away, offers additional
facilities when the accommodations near Du Quoin have all been occupied.

] When all public housing within a reasonable area has been exhausted
the Lodging Bureau then turns to private homes with the co-operation of
many in the greater Du Quoin neighborhood. An extra bedroom is listed
with the fair and Jones' family may, for instance, have a guest who normally
wouldn't visit them except thru the media of television.

R

Southern Illinois Style

Some additional 3.000 fairgoers, many harness race
formers, are housed in this manner. When these, too, an
acts h;l.'k-'i-’ rrmrtml 4] ||.'.'l!l‘..', in St. Louis and commuting bach
between the Mound City and the Eair, a distance of around i3
One of the first fairs to use name attractions i Is nmight
D ‘Jﬂ“iﬂ event started well over 20 years ago [oday the star

motion pictures and phonograph records are an accepted part of th
And housing these performers as well as thousands of patrons has

become an accepted part of fair week

During the 20 vears that stars have appeared at the Du Quoin ani

almost every name has participated. Just a partial list includes Botl

Vivian Blaine. Chico Marx, Dennis Day, Penny Singleton Ben Blus
Kabible. Milton Berle, Margaret Whiting, Joe (Fingers) Carr
Lombardo, Harry Belafonte, Jack Carter, Bobh Croshv, Ilona Mass
Eddie Fisher. George Gobel, McGuire Sisters, Eddy Fi i} Bud
Lester. Mills Brothers, Sammy Davis Jr., Dorothy Collis Pat B

TL"II!II.“EEFL' Eﬂltr' Ff‘lri!. FHI‘LLHII‘ l‘ll_‘uh"i"-_ Tllin .|-"i|' g Ly Mlits h
1

Brothers, Rowan and Martin, Kirby Stone Four, Nick Todd and
Morgan.

The Billboard Cavalcade of Fairs Edition
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ISSOUR

State Fair

i e,

T, |
_‘=|_.-_.——-—'—-' ™ —y

_.-i-'*".:ﬂ"-—n

HUGUST 22 - 30 1959 BEST IN 'I'III: WES'I.‘

5
: E.'“”N“? Eirﬁuir Harness Racing 9 Bfg D(””q & f\’ ght‘ 1959 Missouri State County Fair
ig Nite shows CONVENTION

. Wi Wi M "' | R '

: 6 nights Class "'A Halrse Show ML;UE “;rL:nFm.f:::":'";;':E Jan. 15 ond 16, Governor Hotel
Auto Races :Ic:!_.rl ﬂ.nd nligi_ﬂ half million persons go on a fun- Jefferson City, Missouri

® Permanent Exhibit Buildings packed holidoy spending spree.
® Gigantic Farm Machinery Display

James T. Blair, Jr., Governor ® ). 5. Williamson, Commissioner of Agriculture @ Colie Ervin, Secretary Missouri Slote Fair

POST OFFICE BOX 111

Missouri State Fair SEDALIA, MISSOURI

PROGRESS...Our Policy...Your Guarantee!

Conytant improvemanty in physical equipment . in exhibii
YOUR SALES WILL CLIMB e
Morthern Wisconsin Dising Foir 12 the FIRST af the Midwest

BIG FAIRS. Sirategically locoted in this rich oreo, on d

IN 1959 WHEN YOU EXHIBIT g ol fone o et RS

of Minnesota and lowa, here ih on idecl teiting ground for

A T your miw producl oF iaTviie and the Plr""“'l ‘rwrrncer”
spol for your wtondord line

NORTHERN WISCONSIN

Distriet Farr
1959 DATES N
Aug. 4 thr»u9 T,

WE ARE PROUD TO ANNOUNCE

"? the oppointment of W. H. (Bill) Kirtle ox Monoger of this
great event. Bill brings with him many yeor » of outitanding
ochisvemant in the Fair field ond we know that be will

For complefe exhibit data and renfals, confact W. H. (BILL) KITTLE, Manager  bing even srecter fame to this onnual eveat.
NORTHERN WISCONSIN DISTRICT FAIR

P. O. Box 284 CHIPPEWA FALLS, WISCONSIN Downtown Office: 114%2 Bridge St

42 The Billboard Cavalcade of Fairs Edition
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Minnesota’s Centennial Emblem was re-created in flowers by the
Minnesota State Fair landscape staff, headed by Albert Keller. The
living design, obove, is nearly 20 feet across. A 26-foot tall statue of
Minnesota's Pioneer Woman (right) was erected for the centennial

Winning Formula

OW CAN a fair tie in with a year-long, Statewide centennial

observance, maintain its own strong distinctive appeal and
at the same time cash in on the centennial celebration?

The Minnesota State Fair at St. Paul was confronted with
this problem in 1958—the 100th vear of Minnesota’s Statehood.
And the formula worked out by fair manager Douglas K. Baldwin
was eminently successful, as indicated by a new all-time attend-
ance high of 1,193,000,

The fair retained all of its many, usual strong features. It
tied many of these in with the centennial, either in theme or in
name. It reworked some old features nostalgic of yesteryear.
And it added some features directly tied to the centennial.

Chief symbol of the State’s 100th birthday was a 26-foot tall
statue of the Pioneer Woman. Constructed of Fibreglas and then
bronzed, it was placed in a triangular park. It was reproduced
in color in both Minneapolis and St Paul newspapers and was
used as the fair's symbol in 24-sheet posters, display ads, and other
advertising art. An imposing structure, it was flanked by fags
and many fair visitors used it as the background for photographs.

The Minnesota Implement Dealers” Association joined with
the Fair in presenting an impressive display of historic farm ma-
chinery, some of it more than 30 years old. Thousands of visitors
attended an exhibit of a horsepower thresher placed in operation
three times daily at the top of Machinery Hill

The Minnesota Centennial train, a six-car traveling showcase
of Minnesota history, was parked alongside the fair's Como Ave-
nue fence for 10 dayvs as the windup of a 100-day tour of thf".
State. Holes were cut in the fence to form entrance and exit
aisles, so persons wishing to see the train had to enter the fair.

The Centennial’s Women's Committee supervised construction
of two kitchens, one an authentic recrcation of grandmother's o2
workroom, with furnishings and utensils dating back to the 18507,

Popular centennial feature was a horse-pou ered threshing rig (richt)
operated by five teams of draft horses three times daily. New Terri:
torial Pioneers Log Cabin (lower left) and new Pioneer Portrait Hall |
(lowoer right) were conatructed for the centennial

The Billboard Cavalcade of Fairs Edition
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1959 DATES—-OCTOBER 1-10
E LEE CARTERON - General Manager _

e

Wi,

National
and
International

far lurther Information, write:
Mn C. F. Atkinson, comptroller

Exhlhltu Display Se rvice Company
Kentucky Exposition Ctn!n

Louisville 17, Kentucky
Phone: EMerson 6-9592

KENTUCKY WW CENTER

L O v i 1 kL L E
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senior Citizens were delighted at the 1958 New York State Fair by
such features as old-time silent films in the Senior City Cinema (above);
a specially designed apartment for the elderly (belme), and a gypsy
fortune teller (right), who gove information on mental health.

Senior (itizens

HE Years Abead.” a salute to senior citizens of New York

State, was the well-illustrated theme of the State Fair in
Syracuse. Besides utilizing the theme on its premium book cover
and in advertising, the fair devoted a major exhibit building's
wing to displays bearing on aid to elderly persons.

Muany aspects of life were touched upon. Besides the agencies
whose services help the elderly, there were exhibits by State
branches affecting family life. Thus a free scale produced coupons
showing not only weight but a message from the Consumer Coun-
cil in the State Capitol, warning consumers on aspects of correct
weight and i.hll!-]..,l'

Among other displays of interest was the Senior Cinema,
interspersing pertinent films with old-time silent comedies. A
gvpsv fortune-teller tent contained information about mental
health. A specially designed apartment for the elderly was
erected in the center of the hall

Free glavcoma tests were offered regularly at another exhibit,
and still another showed examples of artwork and crafts by the
elderly. The Department of Civil Service showed a glass-cased
collection of re plicas of valuable jewels, loaned by Harry Winston.
Winston had offered to provide the originals, worth millions of
dollars, but the fair Fgured the risk was just too great.

The Billboard Cavalcade of Fairs Edition
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OLORADO
STATE FAIR

PUEBLO COLORADO

Progressive Pueblo . . . where you'll
reach MORE people in the entire
mountain stote area FASTER

Where you'll be showing your wares

= o a represeniation of the enlire area
m m"m when more than 300,000 folks pass
thru the gates . . . Where you'll see
@ proof that your sales will increase
" when you exhibit here,
SHOW OF SHOWS
° CONCESSIONAIRES

Six profitable days awalt you with

a low-cost, high-volume location aof

this consistent winner,

FOR THE FIRST TIME

For complete exhiblt data contoch
CLYDE P. FUGATE, Manager X

COLORADO STATE FAIR

PUEBLO ., S— COI-QM H

3
N

g

|

o

v
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¥ '..
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T'we tugboats churmn Lake Ontario in one of the many spectacular
waterfront shows staged by the Canadian National Exhibition. Five
tughoats competed, with The Toronto Telegram as sponsor,

Aqua Spectacular

YACH year the Canadian National Exhibition cashes in on its
fortuitous location beside Lake Ontario h}' staging a major
waterfront show unequaled anywhere along the Great Lakes.
The Lakefair Day, as the show is called, was held for the
third year in 1958, again under the direction of the CNE's pro-
motion manager, Bert Powell, and his aid, Charles Grieco. More

| than 400 boats were attracted.

Major highlight was the tugboat races, with five participants
sponsored by a Toronto daily newspaper, The Telegram.

Climax of the evening was what was advertised as a $15,000
Japanese fireworks display, set off by an expert flown from Japan
tor the occasion. The display was a gift of the Japanese govern-
ment

Part of the spectacle was the conversion of a ferryboat into
a showboat. It cruised back and forth across the lakefront with
25 entertainers aboard to amuse more than 300 invited guests
aboard

The showboat, named The Princess for the occasion, was a
ferrvboat converted with flags, bunting and even framework to
give it the appearance of a paddlewheeler. Theré was entertain-
ment aboard along the lines of the Mississippi showboats.

The day began with a sail-past of ships from both the Cana-
dian and U. S. navies, with the ships providing fireworks.

There were sailing races, rowboat races, canoeing races,
water skiing, a fire dive, jumping boats, a race of hydroplanes
and a sail-past of the showboat

A sail-past of the boats demonstrated the magnitude of the
event, with more than 75,000 persons lining the lakefront

A ferryboat-tumed-showboat for the duration of the CNE is shown
moored at night, with lights ablaze. More than 25 enterfaingrs were
aboard to entertain as the boat cruised the lakefront.

The Billboard Cavalcade of Fairs Edition
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THE SHOW WINDOW NEAREST TO NEW YORK CITY

BUEEALO ;—-—""f_‘ .a‘\—/_m"‘u.____,f"‘-a

_ Euergmgs'going

[0 |
DUTCHESS e
F mm-*-:-?'}; pL-:I&uec:
Juz
COUNTY FAIR -

1:--: oM
RHINEBECK, N. Y. -

K o
Established a new attendance record \h’ k
of 102,000 this year. Only 1'2-hr. drive from N. Y. C. ! [lI|NEW YoRrk

—Thruways & Parkway

A Sales Exhibit in this highly SllUIH O}

F : ' il | -
l-||l(*-5[_)1)l
i Salk ne shots a

IW concentrated area will stren
gthen
DAYS lb} NlGHTs your public relations here as well HE Dallas Polio Chapter
| las. dispensed an undetermined nivant  of formation about
AUG. 28—SEPT- 2 ¥ A gollo .a linic st up i the Women's Buiding during the

selves of the aopportunity were a lults Shots wer 12 il thi
stundard fee.

The attending ph
the mistaken belief rl..,
advanced the erroneou: DInon e
because they had taken out polio insurance

The clinic had the approval of the Duallas ( nty M
Society.

Contact: R. C. (DICK) MURRY

DUTCHESS COUNTY FAIR, RHINEBECK, N. Y.
“New York City’s Show Window in the Country”

— .
I Than

VSICIAND TreTeT I
1 L
" :
I thirre I n miare ol it 1 =3
L ODInl

1959
EXHIBIT
SEPT. 21-26

NASHVILLE

EVERYTHING
FOR YOU
AT LOW (OST
FOR
HIGH RESULTS!

Located in the Richest Area in the South , ., Here is where industry and agriculture
combine their full talents every year to bring the people of this great state . . . and
the surrounding area . . . the full story of growth and prosperity that has been leaping
thruout Tennessee for the past years.

The Top Annual Event in the Progressive South . . . Here you will give your sales story
best to the more than 1,000,000 people in this area alone. Here you'll meet the farmers
and businessmen who want the improvements your product or service can bring fo

their farms, businesses or homes.

FOR COMPLETE DETAILS CONTACT

b E- GRIFFIN Secretary-Manager
TENNESSEE STATE FAIR pr. 0. Box 9008, Melrose Branch, Nashville 4, Tennessee

- | oI
m’—---u =
| |

47
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WM. M. STILLMAN
AUDITOR

: '1‘, | X % | - A '.'.
WY .r i .

{ - "I iy
.,a;

E. JAMES

STRATES
ASSISTANT
MANAGER
ALLAN TRAVERS HARRY 1. TONG EDMUND PATSCO
GENERAL AGENT VICE PRES.-GEN. COUNSEL RIDE SUPT.

JAMES E. STRATES |
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HOWARD D.

PARKER

OFFICE
MANAGER

.q"l',

Al II' r‘ \‘! .{,’-"'- |
CIRCUS-WILD ANIMAL MENAGERIE. SANDRA PETTUS, 12-YEAR-OLD ELEPHANT TRAINER.

Again in 1958 the James E. Strates Shows provided the best in family

BRAUNSTEIN celebrations. THANKS to the many Fair Officials for their wonderful
BUSINESS co-operation and thanks to all our help whose loyalty and hard work
MGR. made it possible for us to achieve our goal.

JAMES E. STRATES

entertainment to millions of patrons who attended the best fairs and

NOW BOOKING FOR 1959 s o it
TOP NAMES AND FEATURES o s

ORLANDO, AA
Can place non-conflicting Shows and Rides South Florida State Fair
for our Florida Fairs. HOMESTEAD, HA.

JAMES
THOMPSON
SPECIAL AGENT

~HSCASERECED. - HOME OrFficss All Mail to: WINTER QUARTERS i
INC, Ui New veo P. O. BOX 55, ORLANDO, FLORIDA

“The City Beautiful®
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MT. VERNON

STATE FAIR

MT. VERNON
IllL.

MR. FAIR SECRETARY .

”rnoﬁ%.v SALUTE THESE FAIRS—

&9 3 ]

AL KU NZ Presents

30 CAR RAILROAD SHOW MOTORIZE

OUR REFERENCES /

DUQUOIN GREATER

STATE FAIR GULF STATE
DUQUOIN, ~ FAIR

ILL. MOBILE, ALA.

.. THE NATION’S MOST FUN PACKED MIDWAY

WITH THE TOP MONEY MAKING ATTRACTIONS

® 20 Major Rides including @ new Dodgem, Round-Up,

Scrambler

® 10 to 12 Shows including a top notch Sit Down

Production Show

® 50 ro 100 ottractive Merchandise Concessions

® 8 to 10 Kiddie Rides in two separate Kiddielands

OUR CREED

Monogemen! of thea HETH SHOWS be-
lieves the patrens of the cities end Fair
that we ploy have o right to enjoy only
the bett in modern, clean and wholesome
w0 hari manman

To Achieve this gool end the highes!
siondard of courtewy ond good will for
yourt community and Fair. the monogement
ls pledged.

e & of the most beautiful Slimline Light Towers in
the Business

e Twin Giant Searchlights for a truly Hollywoed
atmosphere

@ Slimline Front Entrance to Carnival Midway

e Fleet of 47 Tractor-Trailer Units that really move.

A >
a4 4 ¢

N

e

HETH SHOWS

DICXSON
COUNTY FAIR
DICKSON,
TN,

WEST ALABAMA
PAIR
TUSCALOGSA,
ALA,

HERE IS WHAT ONE OF
AMERICA'S TOP FAIR-
MEN SAID PUBLICLY
IN THE SUNDAY NEWS
LEADER, SPRINGFIELD,
MO., AUGUST 14, 19358.

Analyzing the near-record attendance
for the week, Sec.-Mgr. G. B. Boyd of
the 22nd Annual Ozark Empire Fair
gave credit 1o (1) the perfect weather,
(2) the populority of the Heth Shows on
the midway. “That's one reason we
were quick to sign the Heth Shows for
1959.” It will be the third year in a row
for the Heth Shows to oppear at the
fair. “Not only do they have o good
midway, but Owner-Mgr. Al Kunz and
his people are among the finest in
show business to deal with,” Boyd said.

We'll be in Chicage during the convention, ond ot your State Fair meetings.

Or contact us at our permanent winter quarters address:

HeETH SHOWS

P. O. BOX 5515,
NORTH BIRMINGHAM, ALABAMA

AL KUNZ, Owner-Manager—EP GLOSSER, Business Mgr.
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AN The most popular show in the east

o Ao £ AGRIGULTURAL
s OF THEM 3 e

. -2 f""
Yaa = ) BR’ 'f.b/ 2 nw
% WS Area buyers, that is. .. L ’i ZRl . Y & 2 FAIR
"Ki. : " WZ\&F S *‘4 zg’ é Et(
S o) .I' : ol S AWy
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\

.. . and they're all yours J<& \

Q- ' I
T,

TR

w2\ "Carrying On the Fine Tradition
W& Set by Our Beloved . . .

O s NS FRED GERMAIN JR.”

I o " I A | Once Again Topped the

F n E E FA I R 100,000 mark in Attendance

‘.

|
-
-

-~ ws'vs GOT i

MIDDLETOWN,

‘* w when you exhibit at the 1_*\ t# o eerpldidnd
"-.

. L f;':'r'; o]
d "i T .- = ’ -
g\ 3 et

FEATURED:
s SNCIRGAN * New! Unlimifed Parking!
e s | % Aule Thrill Show
T aoesmmCend | Colertul Midway
e s o, Kakswemee e * Stock Car Racing
P | * Rodeo Show
i e i o't ehbn hae: | % Exhibits That Pul
! S sevwd - g5 o0 of the |:;IW | Inferest and Sales
s e e el * Polka Dance Festival
* (onfesls
1959 DATES For full details, contact:
AUCUST 10-15 BEN STRONG ! AL HOWARD
President & Gen. Manager Agsl, fo Gen. Manager

ALLEN WILLIAMS, President | ORANGE (OUN" AGR'(UHURM. FMR

MIDDLETOWN, NEW YORK

IONIA FREE FAIR - IONIA, MICHIGAN

- T ———

.
I..._...____ e =
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to the Grenadier Guards Band and the massed
pipers and dancers of the Scots Guards

whose brilliant pageant of music and marching thrilled
capacity audiences during their American debut here.

fo Roy Rogers
Dale Evans, Pat Brady, Sons of the Pioneers and
the other talented members of the Roy Rogers troupe

whose friendly and fast-moving show delighted the more than
50,000 youngsters and oldsters who packed the Coliseum

during the seven days of performances.

to Arthur Godfrey

who, with his fabulous high-school horse "“Goldie”, helped

boost our Horse Show attendance to a new high.

and to the other Performers and Exhibitors who helped us achieve
an almost impossible record —

SECOND-HIGHEST ATTENDANCE
in our history

IN SPITE OF RAIN on 5 out of 9 DAYS

S502,674

AUDITED 1958 ATTIEMNDANCE

“The SHOW WINDOW of the EAST"

+ 175 acres of outstanding commercial, agricultural, educational, and
recreational exhibits and events.

% New England's greatest merchandising center — 123,000-square-
foot Industrial Arts Building.

+ Largest livestock show in the East.
“ B acres of farm and heavy machinery exhibits,
4 Top entertainment stars in glittering shows.

% East's largest amateur horse show.

NINE BIG DAYS AND NIGHTS
1959 dates: September 19 to 27

Write today for information about exhibit opportunities in the
Most heavily promoted show of its kind in the East

EASTERN STATES

EXPOSITION

WEST SPRINGFIELD, MASSACHUSETTS

The Billboard Cavalcade
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Floridas Greatest Annual Attraction!

BIG! SPECTACULAR! The first major Fair of 1859!

. Held in the heart of Florida's mchest, most heavily
populated agricultural and trade area—at the peak of
Florida's busy winter season!

This Great Show Window of the Sunshme State presents

a panorama of Florida agriculture, industry, commerce
and culture agi iinst the spec tacular h:ILLLTnum] of color-
hll, world [11t1|-1n L hInrr"l Pirate Invasion . . . PL US

parades, auto races, midway, thrill shows and exciting
erandstand attractions

Evers Venur the Falr l‘.l].u.w to ne 1l11 a million Floridians,

]1-l| s visitors from all 48 states, Canada and many

foreign countries!

PROMOTERS! COMNCESSIONAIRES! EXHIBITORS!

Show, test and sell your product to a greal cross-section
of America in the excitement-charged atmosphere of
the Florida State Fair! Eleven big days and nights!

SPECIAL EVENTS

SPECTACULAR GASPARILLA PIRATE INVASION AND PARADE
WORLD'S LARGEST MIDWAY — ROYAL AMERICAN SHOWS

CHAMPIONSHIP AUTO RACES — THRILL SHOWS
STATE AND COUNTY EXHIBITS
PARADES — GRANDSTAND ATTRACTIONS

For exhibit infoermation — Write:

J. C. HUSKISSON, Manager-Secretary
P.O. BOX 1231, TAMPA, FLORIDA

FLORIDA STATE FAIR
and, Goapanille, Asociation, Ine.
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.,'. -J'-"I".nl.ﬂlr. giry design marked the entrance to Germany's exhibit at the International Trade Fair at
the "58 State Fair of Texax

L !
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Bona fide importers offered wares with spectacular wuccess at international fair—a feature of the trade fair.

International Trade

HE Texas International Trade Fair, designed to be an annual

exhibition of Mol proportions in s field, made its bow this
vear at the State Fair ol Texas

-nll.' trade fair was '|'L1nt'1ru'.r||.lr~q| bv the wales |1-']1 Lrtmmenit “I
lhr [_}-I.u.u Fdl.l In min ooncurrently with the State }'..u each vear
.J_IH_! o weree !'!lll:l”I. s 2 ]ll._"_h_.li CLleTs Lo _.“-_! rn! LI T il .;.!'- t]‘u-
]mpnhr foreign government exhibits at the fair and. in addition
as a trade fair in the strictest commercial sense of the word

For the past three vears one of the most popular exhibit
arcas at the State Fair has been the Internatic :..nll Center which
i HIHFI! one bav in the general exhibits tuilding The Interna-
tional Center was an outgrowth of foreign exhibit activity at the
fair which extends back as tar as 19449, when the first intermmational
displays were sold for the exposition

For the 1958 State Fair of Texas, the intemational exhihit area
WWAS r'\‘]_‘i.L['ll'J[I'i:l to I.iLr I an I.q!thll':'l..il.' bav or about niehall of

the entire building which covers some 9,000 square feet of space

In addition, an intemational bazaar was added jeEatuire
of the trade fair to add an exotic Aavor to the whiol peral
and to offer an outlet for importers to pu il
'.!”"l'r"' '|-"|.I||"' iEh 111"'". MYIIS YVears 1...I'. . ."- ) ¥ 1 '

:_!I'H'I11_'.

Countries which exhibited 1 ' ' rade |
included Sweden, Italy, Great Brit - }
Belgiuvm, Frunce, India, Formosa and Switzes
official re presentatives ot ch v eTIIImen |
sponsored cither by the MMl R ANl
t]'[l'- VATIONS r'|J|!-,=I~'-\.|I 4 .|.‘.1 11 SINE Cilss | il

Personal Contacts Sell

-.[‘!t*" O ErTIrm :I’.I! |'!I'I'l.' LK il i | | LRy
with wvarious consular olHcials and commer | sections of th
embassies. The initial contact in almost every case Is made with
.'1.'“I:I-.:I‘:|I "'H'il'|.|1' resp |||I tor the | exa r Southwesterm area
since their recommendation is necessary before a government 14
allocate hunds for participation. Additional contacts are ma le on
the embassy level on a promotional basis so that these high
echelon otlicials will be tamiliar with the State Fair of Texa v
the Texas International Trade Fair when requests reach them

from the consuls for budgetary allocations
Additional contact work is done by various government agen

cies. such as chambers of commerce ot foreign vernments, tradi
promotion agencies that work in close co-operation witl
and consular commercial representatives and witl by

rations who have olfices in this countr

Because various governments cach have theis
dividing up the United States for consular jurisd
travel is necessary to contact the proper ot 118, In tl COnn
tion. Kenneth W. Erickson, assistant sales manager of the State Fair
of Texas who has been desirnated as manager of the T e
national Trade Fair, mads trips to New Orlean I f '
Trnrk. T"lr-l."ulllll-:_.'_tl'.ll. "-']1'-'-|-__'-- ind San Franci

Name Held Important

Erickson explains that one reason the trade ! ispec
-'l]'-']“-'hr:‘d to the international exhibits this vear wa in o1 e
myare ﬂI'.lFt"’-l“ﬂL: N Il'lr-l'IL'_'Ib FOVEITIIMENLS 45 an exiim |
The trade fair designation has proved to be much more accept
to budgetary oftfices of the various governments tha t
“state fair” or “international center.”

In conjunction with the change of name and to implement the
new trade fair concept, a mailing was sent to a list of some 4,000
potential buyers in the Southwestern area. All major cities in
Texas. Louisiana, Oklahoma, New Mexico and Colorado were
covered. Invitations were sent only to those buyers who it was
felt wnuld be interested in items to be exhibited at the trade fair
Of the businesses contacted, requests for passes to the b e fair
were received from 1,308 buyers. This was regarded as a highly
gratilving response for a first-tim« operation

The trade Fair in its first year proved to be a conspicuou
success. The Texas Intemational Trade Fair, explains Erickson
was inavgurated to enable the commercial sections ol nsulates
and embassies as well as foreign manufacturers to have a o
tralized showcase for their products in the Southwest. It has been
felt by all the participants that this particular region ofters one of
Ih{-’ |.1.I§.Ei'_'_".f 'I1:|"H]|t". l"'IHI"H"I] i*'ll'-'hh-il'm for b b wls av .L|1-1|'J]-' in
the United States today ]

The public acceptance of the Texas International Trade Fair
socording to Erickson, was tremendous, and many of the products
shown bv various governments and concerns have found new
outlets in this region both on a wholesale and retail basis

Success of the internatiopal bazaar was also spectacular

Participation in the bazaar was by bona fide importers from
various sections of the nation

Venders came from the Dallas and Houston area ir-_-_'-'. Chi-
E“‘FEE E”“n,-‘[“”[ "'...-1-!,1. J'r-r'u"'.' My W E. ri. L "I. 15 i TGS A
and Hong Kong

.jl.'I'TI”lI‘.",' ”':Il' items O -.lii' were Indian bra .' Sl i :
toys and sporting goods, Italian, French and (erman -‘I hions.
d 1 i ril -

Christmas tree ornaments, bags and belts, Cerma e
cuckoo clocks and other items, Chinese handicrafts, Dhutch
Finnish and Swedish candies, African, German _i! lian and Gr
knickknacks, Japanese lacquer ware, Egyptian, Frend h and Italian
objects of art, hard t.imliﬁ from Denmark and Holland, and
Chinese brocaded silks, pongees, evening wraps and robes and
raw silk materials,

Items for sale ranged in price from 10 cents to $500. Most of
the valume of business was 1[:"‘:#: un items up to $2 Hrn._rr-'-'t'r, a
surprising amount of expensive items were sold, indicating that
fairgoers recognized the quality of the products and realizec they
were getting value for money.
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You'll Get Real

@ == h

2 Sales

7

o .: i r!rr:raﬂgu_ll'ﬂ'-; m"“|pEGf MAHII mAD‘

THE FASTEST GROWING
EXHIBITION -
IN WESTERN CANADA

UP 35% IN 1957—UP 25% IN 1958 1
PAID ATTENDANCE NOW 150,000

IN THE ENTIRE INTER-MOUNTAIN ORJECTIVE 11759208000

AN
,""'" AREA WITH A SALES EXHIBIT AT THE | oo o WESTERN CANADA

HERE IS A WONDERFUL MARKET FOR

4

0’7;1 A
Py

EXHIBITORS AND CONCESSIONAIRES
Write:
@ﬂmﬁ@ ﬁﬂﬁ[? R. E. STEWART
MANAGING DIRECTOR

Box 85, St. James, Winnipeg 12, Manitoba

ane incdostrial e i

/A e e e e P‘i
/ /
rl il L S
: al
/ 4
SALT LAKE CITY / /
| ﬁ*
]
Every year thousands of families gather for their annual “outing” at ﬁ Wm @ @ {:
this great event. These folks, most of them with above-average in- ? ?
comes, represent a cross-section of the market you will reach in this ﬁ D ﬁ
whole area. An exhibit here is your gateway to increased sales ] ?
and a better known product. P’ 0
/ ;
The management of the UTAH STATE FAIR by offering its patrons the ﬁ . e EE
finest in entertainment makes it easier for you to see more people | ? 7
every year, | ﬁ :'3
2 /
4 /
FEATURES OF THE UTAH STATE FAIR b A
: ?’ : _ 2 ::J| E o =a7
® Holiday on lce of 1958 ® Miscellaneous Exhibits featuring f r;; PERPETUATION OF FAIRS E:E
e Championship Wrestling :ngrfur;uCEmn:Iit;i ﬁgr{;:uhum. g Western Fairs .-'L::r-:inlilnn isl the 'I:Ihlllj mlnnlﬂr.tﬂm:l- Ei
; - orticulture an oriculture profit trade group devoted exclusively to the improvement an /]
o Oviending Wome Art Doy | il e Wi | remeovion ot i . e W /
an rograms ® Micts Slow 0 Al -
e Brilliant, Exciting Midway ® Safety Show ?: £50,000,000 INDUSTRY ||H| |
® Farm Bureau Talent Find Contest , ) ﬁ Fairs in Western States each year generate ﬁﬂ,nﬂﬂ.?ﬂﬂ ?l
- ® The West's outstanding Horse Show | in commerce, industry, salaries, premium  moneys, capital 0
@ Music: Contest under the direction of the Salt Lake ﬁ improvements, entertainment and merchandise. H‘
e Thrill Shows Home Show Amn. onet scontersi by 9 |
. TR il
P o ke SAERgS I8 ® Utah and Mountain Empire af é S L i e ::.
Grandstand Shows fan an et P e Approved business firms desiring lo share more fally |1y
. Werk Exhibits 'd in this vast market muay become service members of Western :JI
e Horse Racing ® Miss Utah State Fair "I,J’ Fairs Association, thus obtaining a preferentinl position with {
® Topnokch Livestack, Pigeon, e The West's Greatest Mineral Display Al i 122 affilistes, which include the best financed of the |
Poultry and Rabbit Exhibits A ﬁ nation's State, district and eounty fairs, Ol
with premiums ® Military Show | P’ A
ES—SEPT. 11-20 | ware 70
| l} f)
-l - g M,
1959 DAT : 1 WESTERN FAIRS ASSOCIATION |
For cholce exhibit space, contact us early. : :’j 2500 STOCKTON BLVD. :}
TT. Manager 1 P. 0. BOX 5227 i
ATE FAI R Bax e e e
UTAH ST Salt Lake City, Utah S K
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Youngsters’ Delight

IG-TIME automobile racing has long been a mainstay of the

New York State Fair's attraction schedule, but in recent years
a different kind of auto competition has been building strong
patronage. This is the flourishin “microd” activity held on a
550-foot (10th mile) oval back in what used to be the fair's boon-
docks. Several kinds of kids' automobile racing are popular thru-
out the country, but the microds are unique in that they must
be home-built, among other things. What results is a collection
of Soap Box Derby-looking vehicles, chugging along under the
push of lawnmower motors.

Crowds of 1.000-2.000 are not uncommon at the Syracuse
events, held daily during the fair. The track was originally built
and has been maintained by the local Microd Club of Syracuse-
Geddes, outside the fairgrounds. But the fair has since spread
out and engulfed the location. Pole bams have been erected
nearby and the relocated cyclone fencing now encloses the track,
which is run under professional racing conditions.

The oval is blacktopped and equipped with guard rail, grand-
!l::I:L ufh_g-inh h]mkl:.h c:ﬁiiriﬂ';mn_i!tun and pit .'"E""{,TIT:' w!;;nli.; EETRIE o ks o ke, eloved e, a6 She scome @ Sho N = |
Fl ll-._nl-ﬂl - V. = - "T'; mi Htt auto racing, ‘- 2r ﬂr= 2 ; shows. Eﬂl-i"fﬂnrd dn'i.‘r.r, fr;ﬂ', and |I|.I.J mu”u‘r‘ua'.:r rirridlr ”'Il ;H -rlf }' . -Hl A I-I“'" ‘“-1‘.1-'-...--.1

0 muun,_u[ Shnr_atrlm, points out, except that ﬂurh::} RONINIONS  Siss ok the hadk. Cave. arvioe in stetion soagor : f echanics’ garh with home dub mono-
as determined h}' nme tri-.nh‘ are in reverse arder. Wit fast cars converge on the fairgrounds track . pagons, pick-up frucks and on tiny troilers, as participants
in back. there is less chance of a race being a runaway since more 3 :
passing situations are created.

As to the cars themselves: The concept started in Robinson s
garage when he built a car for vacationing kids from New York's
Fﬂ‘iﬁ Air Fund charity., His dad, he says, had been turning them
out for him since he had been a kid. Neighborhood youngsters
hormed in on the action, Robinson drew up plans, and 38 cars
were built by kids and parents in Skaneateles that year, 1955.
His plan book is basic to microding now There are two models,
MR for boys and girls aged 9-14, and MR2 for those 14 and older
First model has & fixed displacement and gear ratio. Second has
a bigger l‘“lii“l'- On the 10th-mile track, speeds of about 20 m.p.h.
are attained.

Syracuse fans saw almost all the thrills of big-time racing.
There were pit stops, jam-ups, changing leads, close shaves, every-
thing but accidents, for the low, wide vehicles are extremely
tough to tip over. Kids must (and like to) wear crash helmets and
goggles. Their racers have only throttle and brake controls with
automatic clutch, so they are not complicated to operate.

The track was ringed with viewers all week long. Microd
racing not only involves a whole family, what with the mechanical
work and transportation to and from the track, but it also has a
magnetic effect on casual passers-by, who cannot tear themselves
.way from the races. Free programs are handed out, but concession
revenue and any donations are split up by the seven microd clubs
performing during the fair. The Syracuse group races at the oval
weekly during the summer and fall. The fair provides the neces-
sarv insurance during its week, and no admission is charged, thus _
preserving the children’s amateur status. The fair also puts up Scene in the pits has big-time racing flavor and shows some of the microd constr
suitable trophies plus $50 to each club to defray transportation are kicked over by cord, like outboard motors. Youngsters gain mechanicel knowledge ahead of their
and other expenses. years from this craze.

- "h‘qi‘_ﬂl' =

F—--_--

% 8 SIRACUSE
;i Sl GEDDES

MICRODS

'-E:f
' in the regr to give slower ones a break. This group
nh::f" me of the host dub. Crowd overflowed the small grandstand
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| SHOW YOUR PRODUCTS
FAI R | T0 135.002 Tsmpﬁuuons!
MR SOUTH ALABAMA

FAIR!

MONTGOMERY

|

HOME OF THE SOUTH ALABAMA FAIR!

Don't Miss The 6th Annual
South Alabama Fair 9n 1959,
Dates Te Be Announced !
SOUTH ALABAMA FAIR
P. O. Box 811—Montgomery, Ala. 1 —

THE
The great GREATESI

Montgomery v

Gounty Fair LY

IN THE
MIAMI VALLEY

OHIO'S MOST OUTSTANDING COUNTY FAIR

Add up your sales potential in Ohio . . .
You'll find an exhibit here will pay off BIG!

PAID GATE FEATURES:
37'39? ® Name Attraclions @ TV Enlerfainmest

I ® Theill Shows ® Harnens Racing
A ENCANCE | o Machinery Shows @ Coliseum Exhibits

135:000 ® School Exhibits @ Marching Band Festival
|

in 1958) ® Huge Jusior Fair  ® Mammelh Midway

OUTSTANDING PERMANENT FACILITIES

Dayton, Ohio

@ Brick Coliseum ® Livestock Arena
#® Stcck Pavilien ® Many Horse Barmms
@ Agricultural Building @ llluminated Race Track

® Grandstand ® Fairgrounds Terrace Dining Room

Cancessionaires, Exhibitors, Potrons:
welcame e Qur

GOLDIE V. SCHEIBLE

AGRICULTURE x COMMERCE
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Su;wrfl exhibits, an f:rulﬂqn[_frng ﬂyh- show, and on-the-spot radio and TV shows distinguished the use of the new H. H. McElroy Building at th nfral Cana
tion, Ottawa. Notable among the outstanding features was the exhibit of the O'Keefe Brewing Company, Ltd., which offered “I e !
paid attraction, for free.

Pulls and Pleases ":

TTAWA'S new H. H. McElrov Building was used to its best

advantuge during the 1958 -Central Canada Exhibitdon, with
heavily attended displays during most of the record-breaking
eight-day run. The event drew 533763 patrons in its second
straight appearance in the half-million category.

The McElroy Building contained numerous examples of
tra-sleek design. Within, it was largely devoted to women's
exhibits and activities, “Dancing Waters,” plus a full, glass-walled
television studio with large projection screen. Visitors not only
saw themselves on TV but could view the coverage of the fair
carried by the Canadian Broadcasting Company

In the theater area were radio, television and fashion shows,
and stage demonstrations. The Joan Baxter Show was carried daily
except Friday, Rita Manslield’s Fashion shows were held nightly,
with exhibits from the M. Caplan store (furs), Middleman's
(dresses), Morgan's (coats), Nettleton’s (jewelry) and Saxes (shoes).

“Dancing Waters™ was sponsored by O'Keefe Brewing Com-
any, Ltd., with 15-minute shows on the hour daily. Beaver Lum-
[).(-r Company, Ltd., put on demonstrations on building coffee
tables, recreation room bars, and other fumiture pieces, as well
as farm panel discussions on hog, poultry and cattle buildings.

The fashion shows were among the annual’s best-drawing
events and will be expanded in future vears. Expert commentary
and staging conditions pulled crowds which exceeded 1,000,

=
=

Educational exhibits, attractively presented, were mixed with commercial exhibits in Ottawa’s new H. H
McElroy Buillding with winning effect

Smartly presented, a fashion show proved a delight to fem fairgoers as the Ottawa fair used s new H. H. McElroy Building to ”". hest advantags A large mural of a Cana
dian outdoor scene served as the background for the brightly illuminated rumway. Capacity crowds were the rule af cach fashion show presentation

The Billboard Cavalcade of Fairs Edition
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THE ENTERTAINMENT SPOTLIGHT IS ON

THE NORTH CAROLINA STATE FAIR ©

RALEIGH, N. C.
and AMERICA’S MOST MODERN BIG BUILDING

J
l
2

i .

T ; Vo gy s g L N
T T
o i

=
o ey

THE STATE
ARENA

This thrillingly new entertainment center . . . hailed in architectural
and design circles as the “most significant new building in the
country . . . has become the focal point for entertainment in this
area., Folks have come to look forward with eagerness to our next
event because the very atmosphere of this structure makes them
want to come here.

Check Out These Facts:

® DESIGN . ..

® DIMENSIONS...

Every seal on the "50-yard line,” unobatructed 300 feet m diometer, elliptical in shape with

a cenfiral lanbark or concrole arena fleer 221

view of the entire floor; adequate light and e

AL i y i foet long and 127 feet of the widest point,
venhiolion; maximum aificien) use of con- PLUS the finest hoardwood floor just recently
tiruction maolterials, perfect acoustics. added.

L o ey
e e e S
e "

® EXHIBIT AND SERVICE . @ SEATING...
AREAS . ..

Tha two lobbies, or rotundos, are recched
from the ground level. In these and two lower
lewel concourses are approximotely 25,000 ;f
square feel of exhibit spoce in odditien 10 e

Surrounding the central arena foor ars two

curved sfonds contoining 4749 permoneni

opera-type chairs, plus 360 box seats, giving
o capacily of 5,109 when arena floor is in

st e S e Mmool : full u“.. Approximotely 4,000 portoble seats
are slgh! spotious rest rooms, dressing rooms Jﬁif can be instolied on the floor when o sloge
for performers, storoge 1paces ond equipment ”}E is used ot either and or in the center, moking
with which the entire building is heated '*:ff. the tetal capodity approximately 9,150.

(hot air) and ventilated. Y

The STATE FAIR ARENA, plus many other topnotch features, has
made the NORTH CAROLINA STATE FAIR the biggest event of all ...
1959 DATES-OCT. 13-17

: e i e T

X .."3'-'_3‘: ) o s e o A '.:_._:-_.-\.-“-_:- L S A "'.-\.'_:23 {E‘-.-x-%y:: ":

o e T L iy D _;_,“xxvﬁﬁ A.-.-;';EEH‘Q-W;;;:&;: SR R?}ﬁiam'.@i:‘fﬁﬁﬁ?“? % _,g‘:@»%} ?,
For more information about the State Fair Arena and the
1959 North Carclina State Fair, contact: ;

DR. ]. S. DORTON
-

3 i -

Manager

North Carolina State Fair P. O. Box 5565, lulniﬂll N. C.
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y IOWA'S FASTEST
GROWING FAIR 4

rr'l“'

-ﬂcﬂw\

||"| ffﬂ

—

AI.I.-
3 IOWA -
FAIR

CEDAR RAPIDS, IOWA

1959 DATES
Aug. 16-23 Indlusive

Where annually thousands upon thousands of Midwestern
folks gather for a close-up look at what's new for them and
their businesses. Here you can reach one of America’s high-
est ‘per-capita’ earning groups and let them see your wares.

Lo

WRITE TODAY FOR COMPLETE DATA ON WHY IT WILL PAY
YOU TO EXHIBIT HERE IN 1959 , . .

contact: ANDY HANSON Manager

ALL-IOWA FAIR

Hawkeye Downs, Cedar Rapids, lowa

Rocky Mount
Agricultural Fair

ROCKY MOUNT, N. C., SEPT. 21 TO 26
Norman Y. Chambliss, Owner & Megr.

Pitt COllllty AMERICAN LEGION
Agricultural Fair

GREENVILLE, N. C., OCT. 5 TO 10
Eastern Carolina’s Greatest Event

Ed Harris, President
Hnrmall Y Chambllﬂ Mgr.
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INCORP
Olivia u)ala'zon, Phes.

Chet Batker Qen 7729&.
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ORATED

| 800 Statler Center @ 900 Wilshire Blvd.
f Los Angeles 17, Calif.
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It is our wish that we may be able to bring to your
tairgrounds only the finest in entertainment for
the whole family. Towards this end, we are
constantly striving to raise our standards of
showmanship. We are indeed gratified to note
that our efforts have been rewarded. Every year
our percentage of ‘replays’ has been increasing

. and last season saw the greatest number of
return engagements in our history . . . plus an
increase in the number of new events.

MIDWAY BUYERS, ATTENTION!

It will be our pleasure to discuss your Midway with you.

Contact us at the convention in Chicago . . . look for
us at your staote fair meets . . . OR BETTER YET .

VISIT US AT OUR WINTER QUARTERS ... ANYTIME!

OUR SINCEREST THANKS to all who have aided in this SPECIAL EVENTS SPONSORS..PROMOTERS..READ THIS!
progress . . . Fair Officials, Celebration Committees e 1 :
' (IRCUS PARADE EQUIPMENT AVAILABLE:

Concessionaires, Ride Owners and our own personnel.
We have all the necessary equipment for a iarge circus

parade including a beautifully hand-carved and gold-

SHOWMEN—CONCESSIONAIRES leafed band wagon, cage and den wagons, chariots,
For one of the longest routes in the industry, join with automatic pipe organ, calliope, clown patrol wagon
us . . . your show or concession must meet our qualifica- and complete menagerie. IDEALLY SUITED FOR A
tions. Contact us right away. SPECIAL PROMOTION.

FOR COMPLETE DETAILS CONTACT

The Billboard Cavalcade of Fairs Edition
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Building a
Ready Market
for
Products
and
Services
in
Canada...

EXPOSITION
PROVINCIALE J
de QUEBEC ZX=X

THRU
13

The low cost-per-person in this fobulous growth market
makes on exhibit here o "must” for almost 0% of our
exhibitors year after yeor

Here Is Your Market Headquarters for French Canadal You
can place your products before them and establish them in
this market,

ATTRACTIONS-SPONSORS, NOTICE!

Tha Fameus Colises . . . with 10,000 seating copacity . . . Is avallable
fer your vse for ysor around svents ol ol kinds.

Exhibition Park, Quebec, Canada
EMERY BOUCHER—-Managing Director

(LIMB ABOARD

e RN _|
Exhibil your products
al the

AGHNS

DANVILLE, VIRGINIA

EXHIBITORS The 75,000 who
Plan now to be here in aottended in 1958
1959. Our sotisfied cu