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ealers Tab Top—
ear for Phonos

Survey Results Should Spark Firms
To Gird for Higher Production Quotas

By RALPH FREAS

NEW YORK—If dealer opinions |
own businesses Carry |

about their
pny weight—and who can have
better opinions on the subject—
the phaonograph industry is ready

eble vears, That's one of the stand-
out facts revealed bv The Bill-
board's~ survey of phono-record
dealers, an annual feature of its
NAMM Trade Show issue, (Com-
lete results of this survey, includ-
ng best-seller tnbulations in vari-
ous categories of phonographs and
other equipment, can be found in
the specinl NAMM section.)
Almost two-thirds of the dealers

vey give stéreo the credit for a

sales upswing

Curreni dealer opinion in
direct contrast to the way they
felt during last year's fall selling
senson. At that time, The Bill-

s

: - . | board checked 12 ‘'major markets
to move into one of its most profit- | e "

to find out how sules were going
and what immediate
were., The answers ranged from
“disappointing™ to merely “good.”
Only two markets were doing well
enough to report “excellent” stereo
phono sales. And, at the time, deal-
ers in the “disappointing” markets
leveled blasts at phono firms for
bringing out stereo before the pub-
lic had been fully sold on "i‘;igh
Fidelity." These unhappy dealers

(63.9 per cent) look fo. phono-
!raph sales fo increiase next year.
‘oming from the traditionally con-
servative group which had
appetite for stercophonic disk play-
Ing systems in the first place, this
bit of news should cause phono

firms to gear for higher production |
ﬁunlut. It should also hearten disk |
irms who get & dollar more—at |

their  two-channel

retail for

product.
Why the Optimism?

Why do dealers feel so optimis-
tic? To find the reason, look at
another survey question — “Has
stereo been effective in increasing
our business?” The dealers be-

| pointed out, perhaps rightly so,

that the high fidelitv market had

little | only just been scratched, they were

just starting to make some progress
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prospects |

and along came stereo to confuse |

| the public and muddy the sales|
picture. How tinwes have changed!

Dealers’ Frefesonce

The Billboard survev also con-
tains some enlightening views on
the “type” of stereo phono unit
dealers believe their customers
want most. It probably will come
ns o shock to most manufacturers
that they've been designing thewr
1960 lines in direct opposition to
the dealer’s idea of what the pub-
lic wants. Five out of 10 dealers

leve, If not overwhelmingly, very
stronglv that it has. Almost 60 per |
cent of the respondents on the sur-

Sets 'Em on
Right Track?

think a two-piece cabinet set will
be their hottest seller, Won't the
American housewife scream in pain

(Continued on page 14)

PERFORM'G ARTS
BILL GETS OKAY
BY COMMITTEE

WASHINGTON A re-
surgence of live performances
of music, dance, wd drama
thruowt the U, S. A, with
promotion " at  federal level,
a step nearer reality
lust week, when a Senate Ed-
ucation and Labor Subcom-
mutles favorably reporied out
x bill to up a Federal
Advisory Council on the Arts,

An  Advisory Council, to-
gether  with  the Capital's
plans for a full-scale perform-
ing arts center, and a favor-
able outlook for a co-ordinat-
ing administration at level of
Assistant  Secretary of State
for all government cultural
activity, are gving the per-
forming arts their finest out-
look in vears, on the Hill,

The bill to set up an ad-
visarv council of 21 top rank-
ing personalities in the ficlds
of music, drama, et al.,, to be
appointed for six-year terms
by the President, received
strong endorsement {rom Ar-
thur 8. Flemming, Secretary
of Health, Education and
Wellfare, at hearings before
the subcommittee recently.
Actors Equity chief Ralph
Bellamv also testified, for
the Thompson (D., N. J.) bill,
and took the opportunity to
prophesy more and better
live performance (0 come on
pay television in the future.

The council proposed in the
bill, and its many -uplicates,
will co-relate the now helter-
skelter co-operation between
private and government agen-

roved

HHI1

(Continued on page 4mipc

NEW YORK — Leave 1 to
Audio Fidelhity's Sid Frey to come |
up with the far-out ideas. He's|

telling the dealer visitors (o this
year's NAMM Show not to buy
hono lines unless they'll track
I:u “First Component Series" of
stereo records

Ihe Peck's Bad Bov of the audio
world, in handing down his edict,

warns that a phono is “completely |

putisfactory only if 1t tracks an Au-

dio Fidehty disk.” He {urther
atatad that “if it does, it = sure
to sell well™

50, manufacturers, if vou sce

gomeone going from set to set with
a copy of the Dukes of Dixieland,
dont be alarmed. It isn't & jazz
fan gone berserk. It's only a dealer
giving vour product a "Sid Frey
check-out.”

Dealer Survey Tabs
Disk Stocking Hubiis ., . .

The lines carried by dealers in depth, the
number of records they carry of hit LP's and
steady sellers, the ratio of stereo to monaural
orders, ele,, are all shown in a recent survey
of over 100 dealers conducted by The Bill-

board.

LEADING NEWSWEEKLY ()

Buying Ke

Of Showmen

Qutdoor Season

Spotlight on Equi

Faith
for Big

ysS

pment Build-Ups

For Added Earnings on All Fronts

By HERB DOTTEN

CHICAGO—Money outlays in
outdoor show business are infinitely
more eloquent than words. That 1s
why the summer and fall months
ghead throw out the strong promise
of proving even more profitable
than the corresponding months of |
'58, a period which was nxtrcmel‘;i
good for purveyors of outdoor|
amusements. i

During the recent spring and |
winler aﬁ segments of the outdoor
amusement industry made large ex-

| penditures, mainly to build up their |

earning power—increased earning |
power which owners-operators are

| convincell will pay generous divi-
dends In the coming months,

Heavy Ride Buvers

Equipment manufacturers, ride-
makers in particular, enjoyed brisk
sales as carnivals, amusement parks
and others made purchases designed |
to up their money-carnings. Big-|
ticket items—rides, for instance, |
in the $30,000 to $40,000 range— |
were sold at a remarkable rate. So,
too, were a wide variety of other
equipment.

The buying was by all classes,
from the biggies in the field to the
small touring shows and fixed in-]

' stallations. -

All of the owners-operators ap- |
ared like-minded in putting out
|

NEWS OF THE WEEK

is having its effects on traditional exploitation
and marketing processes. Deejays are noted as
being more selective in disks they exposs and
distributors are exercising more care than here-
tofore in new labels they take on.
tion deals for new small indies are also being
made f(requently with established firms.

Pape 1

New DI Org Skeds 1st Meet

In Milwavukee Next Month . ., .

Deejays from all partd of the country will
meet in Milwaukee July 18 and 19 to organize
an International Association of Disk Jockeva

and Music Programmers.

officers, and a National Board of Directors,
ratify a constitution and bylaws and map out

a membership campaign.

Distribu-

lexhibitions are contained

their monev. They figured that this
will be a good senson because of
severdl reasons

High Employment

Chief among these wns the ex-
pectation of generally high employ-
ment thruout the nation, an ex-
pectation that has been met. They
counted on a public attitude that
would loosen up per capita spend-
ing for outdoor amusements. This,
too, has become a reality, as
pointed up by spring and late win-
ter business, which on the whols
was good to excellent for carnivals,
circuses, etc.

Ihose who bank heavily on
voungsters for patronage figured
that the mounting population—or
mors specifically the nTIng of the
post-war population bulge—would
add substantially to the crop of
customers. And this also has proved

| out in the early part of the outdoor

SEASO0. .
Among carnival owners at equip-
ment huyin? time there was wide-

| spread belief that falrs are continu-

ing to grow in size and importance
—a belief which induced many car-
nival owners to order mew rides,
shows and other equipment.
A contributing factor to fairy'
(Continued on page 78)

Billboard Fair
List at a High

CINCINNATI — Approximale-
Iy 2.400 dates of State, counly
and district fairs in the United
States and 550 dates of Canadian
in the
Fairs List appearing in this issue
of The Billboard. In each division
of the list the figure represents a
new high total.

Puge 4

DEPARTMENT & FEATURES

Distribution, Promotion Chanpes
Keyed to Low Single Sales Pace . . .
Continuing relatively low level of single sales
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These listings are one of the
important services offered
showmen by The Bill-
in, vear out, fairs
represent the season's “plum” busi-
|ness for carnivals, concessionaires,
acts, pitchmen, elc.,, and often
mean the difference between a suc-
cessful or failing season.

The fair season begins in late
June in the North, with showmen’s
routes faking them to the South
in late Fall. thus permitting a maxi-
mum-iength season of good busi-

ness.
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Survey Spotlights Dealer
Disk Stocking Habits

Tab Keys Wide Percentage Spread
In Lines; Stereo Ratios Vary

By BOB ROLONTZ

NEW YORK—A recently con-
cluded survey of over 100 record
dealers in the
United States,
conducted by
The Billboard
and the New
York Univer-
sity School of
Retailing, re-
veals some
interesting facts concerning the
buying and stocking habits of re-
tail record shops. The survey
covered dealers of all types, large
and small, in large cities and
small, in downtown areas or
neighborhoods.

The first question asked the
dealers, and one that should be of
interest to all manufacturers, con-
cerned the lines that the dealers
stocked in depth in their stores. By
in depth was meant the stocking
of most or all of the LP's and
singles released by a diskery. (Prac-
tically every record shop carries in-
dividual hit LP's or singles of any |

|

the dealers stocked M-G-M and
Dot; 20 per cent stocked Audio-
Fidelity; 15 per cent stocked ABC-
Paramount, Kapp and Coral; 10
per cent stocked Verve and Angel,
and 5 to 9 per cent of the dealers
stocked the following lines: West-
minster, Warner Bros.,, Grand
Award, Somerset-Stereo  Fidelity,
Epic, Camden, Roulette, Liberty,
Prestige, Atlantic, Contemporary,
World Pacific and Hi-Fi. All other
labels were stocked in depth by
less than 5 per cent of the dealers.

More than 50 per cent of the
dealers stated that they carried
from one to 215 pieces on steady
selling LP items, such as "My Fair
Ladv"” or “South Pacific.” There

was a wide variation In the actual
number carried since many differ-
ent sizes of stores were checked,
but dealers, depending on size, re-
ported they carried two, three, five
or 10 pieces,

As for current pﬂﬁi LP hits, most
dealers replied that they carried two
to 25 pieces, with most settling for
two, or three, or five pieces, in that
order. There was more unanimity
on the amount of classical items
carried, with 40 cent of the
dealer replies saying they carried
one, two or three pieces, with most
of these dealers stating they car-
ried one of each classical catalog
item,

(Continued_on page 14)

London to Test New
Package Mark-Up Plan

NEW YORK — A startling new

label.) The results of this qucs—lphn for package goods selling,

tion were as follows: 90 per cent
of the dealers said they carried the
RCA Victor, Columbia and Capi-
tol record lines in depth; 70 per
cent of the dealers said they car-
ried Decca; 60 per cent of the
dealers said they stocked London;
45 per cent of the dealers said they
stocked Mercury; 30 per cent of

To Combine
Waring, PMM

Annual Bashes

NEW YORK The annual
Fred Waring and Professional Mu-

which could eventually have con-
siderable ramifications in the entire
sales and discount structure of al-
bums, was due to be unveiled at
a special distributor meeting today
(22) by London Records sales vee-
pee, Leon C. Hartstone,

The plan, which Hartstone de-
scribed as the fourth leg of the
London campaign titled “Operation
Dealer Support,” involves the re-
lease in this country of the Ger-
man Telefunken line at $1.98.

The most interesting phase of the
plan is a mew mark-up schedule
of 335 per cent each for distribu-
tors and dealers. This is the first
known departure from the tradi-
tional 38 per cent dealer mark-up,
aside from limited special deals,

sic Men's outing will be combined
—for the first time in the history |
of these events. The gala occasion |
will take place August 3 and 4 at|
Shawnee Inn, Shawnee, Pa. The |
occasion will mark Waring's 15th |
annual outing and the song plug-
gers' 25th anniversary,

Golfers are expected to find this
ﬁar‘s occasion a real treat. On

onday (3), the professional men's
golf tournament will be held, using
the Callaway handicap system. All
scores made on Monday will be
used to determine handicaps and
qualifications for Tuesday's Best
Ball Tournament. Prizes will be
available for both playing days.

Sports are available for non-
golfers, and the professional men
will raffle a Ford, Plymouth or
Chevrolet car Tuesday. A record
turnout i1s expected. Commiitee for
the joint outing may be reached
at 1270 Sixth Avenue.

over single copy rates).

MONEY-SAVING SUBSCRIPTION ORDER

Enter my subscription to The Billboard for a full year
(52 issues) at the rate of $15 (a considerable saving
Foreign rate $30,

CBS Int'l in
Montilla Deal

NEW YORK — CBS Interna-
tional has made a deal with Mon-
tilla Records, whereby CBS Inter-
national will manufacture and dis-
tribute the Montilla line (of disks
made in Spain) for the U. §., Can-
ada and all Latin-American coun-
tries where no pressing arrange-
ment in now in effect.

Fernando J. Montilla, who re-
mains sole owner and producer of
the label, will supervise the com-
plete operation of the Montilla
“Music From Spain” catalog and
will continue to produce and re-
cord new material for the label.
Henceforth all Montilla orders will
be handled thru the CBS Inlerna-
tional office here.

———————————————— - .-
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for many years, according to Hart-
stone.

The move, and “all moves taken
by us since the first of the vear,”

attempt to “provide salvation for
dealers besieged by record clubs.”
Said Hartstone: “Our theory
here has four main points, includ-
ing shorter mark-ups, more prolec-
tion, greater dating and more re-
alistic consumer pricing. These
Telefunken records cost §6 in Ger-
many. Now every one that we
bring out here will be priced at
$1.98. Our delayed billing plans
call for payments on goods deliv-
ered this month, to be made not
{Continued on page 10)

June Spotlight

ASCAP PUBS OWN
CLASSIC SERIES

NEW YORK — The Amer-
joan Soclety of Composers,
Authors and Publishers has
just published a 375-page
eatalog of all the symphonioc
and concert music in its reper-
tory. The volume lists alpha-
betically ths composers and
works, gives the instrumenta-
tion of each work, the
performance time, and the
source from which the mate-
rial may be obtained. Publish-
ers and their addresses are
listed in the back of the book.

The catalog is being mailed
to symphony orks, radio sta-
tions specializing in classical
broadcasts and music librar-
fes of wvarious colleges and
universities.

Cap Longhair
On ‘Bowl’ LP’s

HOLLYWOOD—Capitol's June

classical promotional campaign is

' stereo recordings by the Hollywood
| Bowl Symphony Orchestra.
Hollywood Bowl product will serve
'as the heart of its June window
Hartstone indicated, is frankly an|displays with a large "Du-Glo”

being aimed at spotlighting its
The

sign proclaimimg “stereo” as a
centerpiece.

Mew muaterial includes a 12 by
28-inch  Hollywood Bowl Sym-
phony Orchestra display. Also,!

four-color easel-backed card is en-|
circled with bowl album jackets of
stereo releases to date.

Another longhair display spot-
lights conductor Erich Leinsdorf
and features his five stereo albums.
In addition, five classical albums

are being sent to deejays to but-
tress Cap's June campaign.

EDITORIAL

Are You Businessmen?

When 15 to 20 new labels enter the business each week,
it is not expected that all will survive. _
As the jungle gets overcrowded, some of the denizens van-

Ish, leaving the remainder in a

In the record business, some rules of survival are already

being noted, Succinctly, these

sound business practices, Manufacturers who have had the talent

and the business acumen to be

already found that the worst may be over. Columbia Records’
Johnny Horton disk, “The Batile of New Orleans,” is edging
the 1,400,000 mark; another, Columbia disk, “Waterloo,” is sell-
ing at the rate of 35,000 daily. |
record has hit the 500,000 mark. We know that Mercury is
doing well; that Atlantic and ABC-Paramount are clicking
that many manufacturers and distribs are admitting that — for
them — the business is profitable.

That the road is rougher today is undoubtedly true. The
business is a wide open one, It is also true that a slowdown in
sales is traditional this time of the year.

The crying towel won't help anyone. )

What 1s indicated at this time is an end to the practice
of unprincipled wheeling and dealing: an end to the practice of

iving away records by the bucketfull and lamely crawling out
fmrn under the returns; an end to the music business’ tragic
faith in unlimited free goods and expensive romancing at levels
where it has ceased to be effective.

On the a.&r. level, the time is ripe for a return to pro-
fessionalism; for an end to the scheduling of product based upon
a quantitive rather than qualitative philosophy: for an espousal
of the Cadence and Kapp philosophies as against the buckshot

theory.

More and more dealers tell us: “Do vou know how many
records sell absolutely nothing?” :

The record business is a dynamic one whose evolution is
marked by developments on the technological, a.&r. and mer-
chandising levels. Change is continuous, It is highly possible
that there may be pricing and other changes between now and
the fall. But there is no cause for panic and excessive use

of the tear ducts.

There is a real need for mature business practices; for
sensible product scheduling, for belief in that product — and
sensible promotion of that product.

generally thriving condition,
rules are 1) good product; 2)
guided by these principles have

M-G-M's new Connie Francis

Bill Stewart
To Star Chain
Exec Slot

NEW YORK Bill Stewar
who recently resigned as nationa
program chief of the Storz Radio
¢hain, has joined the Star Stations
a3 a veepee in the newly crested

t of assistant to the President,

n W. Burden.

(KOIL,

The Stars Stations
Omaha; KICN, Denver and KISN,
Portland, Ore.) will set up an
Omaha-based home office in early
September. Meanwhile, prexy Bur-
den reports Star expansion plans
call for “the addition of several hig
market facilities to bring the sta-
tion group up to the FCC limit of
seven.”

Stewart — the major organizas
tional force behind the Storz-
sponsored deejay conventions (in
Miami Beach this year and Kansas
City, Mo., last year) was originally
rumored to be joining the Metro-
politan Broadcasters chain (as pro-
gram director of WNEW here)
when he resigned from the Storz
operation immediately following
the Miami conclave.

The 32-year-old exec was with
Storz for three and a half vears.
Prior to that he served as national
E:;ugramming director for the Mc-

ndon radio chain for three years.
At one time Stewart doubled as a
speech end English teacher st
Emerson College, while he was
program director of WHEE, Bos-
ton.
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Rackers’ Harvest

In NARM

Jobber-Diskery Panel
For Improved Future

CHICAGO — The three-day
meetings of the National Associa-
tion of  Record Merchandisers
(NARM) which wound up last
Sunday (14) hers, was  probably
one of the most fruitful of all the
meets that have been held by rack
jobbers this vear. 1

In addition to the talks by vari-
ous execs of the organization, the
rack jobbers had a chance to ques-
tion important record manufactur-
ers concerning many aspects of the
record business. In attendance, in
pddition to 27 rack jobbers, were
representatives from 17 diskeries,
including execs from RCA Victor,

Columbia, Capitol, Liberty, Dot, |
Del-Fi, Crown, |
Stereo Fidelity, Design, Walt Dis-|

King, Mercury,

nev, Warner Bros., and London.

Rack jobber speeches were made ,

by Pete Wambach, of Harrisburg,
Pa., George Berry of New Orleans,
and others. Barrv talked about the
need for good inventory control
and illustrated his speech with
slide films and control forms.
Irwin Tarr, RCA Victor's spe-

ASCAP-Radio

Agree on New
Rate Scale

NEW YORK — The long
protracted megotiations  between
ASCAP and reps of the All In-
dustry Radio Licensing Committee
came to an end here late Friday
{19} with the inking of an agree-
ment on lower radio license rates,
which was expected t» have the
effect of saving radio stations about
$800.000 a year in fees. The agree-
ment was arrived at in the cham-
bers of Federal Judge Sylvester J.
Rvan.

Over-all fee schedule for use of
ASCAP music by radio stations
was reduced approximately 9 per
cent. Commercial fees were down
from 2.25 per cent to 2.125 per-
cent.  Sustaining lees were sel as
follows: For stations whose net in-
come was no greater than 350,-
000, the fee was set at S1: for
slations in the $50,000 to $100,-
OO0 bracket, twice the one minute
rate; and for stations over $150.-
(00 in income, two and a half
times the one minute rale, The
ngreemient was made retroactive

(Continned on page 10)

ABC-Par Gets
Darin Label

NEW YORK—ABC-Paramount | 5
Records has signed to distribute | &

the new Addison Records label,
formed last week by best-selling
Atco artist Bobby Darin, Joe Csida
and Ed Burton (of Csida-Burton
Associntes) and  attornev  Frank
Barone.

The first Addison release will hit
the market this week. It features
2 1-year-old warbler Jamie Coe of
Detroit — currently in his senior
vear at Wavne University.

Darin (who serves as artist and
repertaire director for Addison but
continues to record exclusively for
Atco) cut both sides
time Svmphony” and “There's Go-
ing to Be a Duv.” Darin, cleffer of
his own current hit “Dream Lover,”
also penned  “Summertime  Sym-
phony.” Coe wrote the flip tune.

— “Summer- |

Huddles

Clears Decks
Co-Operation

cialist in racks, and Gene Weliss,
who does the same for Columbia,
both gave addresses to the assem-
bly, Tarr noted how the record
business has grown over the past
five vears and said that the rack-
ers were responsible for part of
the increase. But he said, now
that rackers are really in the busi-
ness they have to face the prob-
lems that are part of the record
business. He said the only rackers
who would stay in business over
the next few vears would be those
with good locations, good product
to sell, and good inventory control.
Weise spoke on the rackers' fune-
tion in the business from the manu-
facturers’ viewpoint.

Perhaps the most interesting part
of the whole mecting was the rack-
er-manufacturer panel. Bill Galla-
gher of Columbia, Jack Burgess of
RCA Victor, Al Bennett of Lib-
erty, and Max Callison of Capi-
tol were the sales chiefs for the
manufacturers on the panel, and
Dave Watson of Los Angeles, Mor-
ris Hyman of Amsterdam, New
York, and Ed Snider of Washing-
ton were the racker panelists. Ed-

fE’ﬂanu{'ﬂl’? on page 10)
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HURRIED DECREE
HEARING BID
ANGERS COURT

NEW YORK — Federal
Judge Sylvester J, Rvan re-
fused to hear attornevs rep-
resenting the Justice Depart-
ment and ASCAP Friday (19
on any matters pertaining 1o
an amended ASCAP consent
decree.

Judge Rvan took strong is-
sug with the procedures fol-
lowed by the attorneys in no-
tiftving him of the hurriedly
arranged informal meetin
and then “throwing a lot o
proposals and papers” at him
ahout which he knew noth-
ing. Judge Ryan scheduled
another infarmal meeting with
the attornevs for Monday (29)
at which time he said he
would outline the proper pro-
cedures to be followed in the
matler. :

In  matters pertaining to
antitrust activity, the Judge
gaid he wanted all parties in
any way invelved duly noti-
fied, after which hearings
would be set, durning which
time, objectors would have an

opportunity  to  make state-
ments. It's  expected that
ASCAP will circulate the

terms of the new decree to
members for their study. A
final hearing was not ex-
pected untl next fall.

Diskeries Move in
Antitrust Suit

Subpoena Dealer Plaintiffs for
Pre-Rail Examination of Books

By BERNIE ASBELL

CHICAGO — Nine subpoenas
will be on their way 1o Chicago re-
tatlers before this week is out, the
first legal moves to follow an anti-
trust  suit against RCA  Victor,
Columbia and Capitol Records re-
cently filed by several Chicago
members of the Society of Record
Dealers (SORD). The subpoenas
will require that the retailers open
their books to court inspection by
way of substantiating claims in the
suit that they have been injured by
alleged discriminatory practices.

Meanwhile, the  belligerents

'grilling by the Jlawvers of tha
plaintiff dealers.
Discovery Procedure

This, in the lawver's lexicon. Is
called a “discovery” procedure,
a systematic, open unfolding to
' both sides of all the facts figuring
in the cuse before it comes to trial.
In this regard. the upcoming trial
differs from the procedures in a
'criminal  case, The “discovery™
| hearings bar the possibility of sur-
' prise testimony at the trial, The
theory is that a verdict will thus ba
based on evidence mutually ex-
| amined by the parties to the suit,
| rather than on courtroom maneu-

' settled in for a long battle. The | yorins and psychological impact in

case will probably not come to trial
for two years. If the losing side
decides to appeal. the case may
stretch out as long as five.

The subpoenaed dealers, testify-

Cing under oath, will be quizzed by

 opposing lawyer: to draw oul the

supporting details of their charges.
Mo judge will be present, but all
remarks will be recorded as an
official record by a court reporter.
It is expecied that later the cast of
characters will be reversed, the de-
fendant labels being called in for a

Mercury Skeds
11 New June
Packages

CHICAGO—Eleven new pack-
ages, in mono and stereo, bow in
Mercury Records' June release.
The litter is augmented by 13
stereo albums previously available
in monaural.

The new product, the company
announced, 18 being offered under |

the terms of Merc's current coupon
sale, “Operation Pageworth,” as
ballied in a national epidemic of
fl:JII—pngt newspaper and magazine
ads.

The new packages feature the
talents of Patti Page, FErnestine
Anderson, David Carroll. Cleban-
off Strings, Pete Rugolo, Griff Wil-
liams, Dick Contino, Jan August,
Clyde Otis’ ork, Julian (Cannon-
ball) Adderley and Max Roach.

Stereo reissues are by Buddy
Morrow, Eddie Lavton, John
Ciraas, Wal-Berg and his ork, Antal
Dorati and the Minneapolis Sym-
phony, Dorati with the London
Symph, Sir John Barbirolli and the
Halle Orchestra, Paray and the De-
troit Symphony, Howard Hanson
with the Eastman-Rochester ork,
and Robert Elmore at the organ.

Fledgling DJ Org
Skeds First Meet

Elections, Constitution, Bylaws,
Membership Drive on Debut Agenda

By JUNE BNDY

NEW YORK — Deejavs {rom
all parts of the country will meet
in Milwaukee July 18 and 19 fo
organize an International Associa-
tion of Disk Jockeys and Music
Programmers. :

At the meet, which 15 open to
all jocks and music programmers
(execs directly concerned with pro-
gramming disk shows). the deejays
will elect officers and a National
Board of Directors, ratify a consti-
tution and bylaws and map out a
membership campaign.

Also on the agenda will be budg-
et plans, consideration of a na-
tional execulive secretary, and dis-
cussion and action on a 1960
jockey convention, Reservation for
the two-day meet should be sent
to deejav-exec Bob (Coffeehead)
Larsen, WRIT, Milwaukee.

Bill Gavin, member of the
TADIMP's  Voluntary Planning
Committee {nucleus of which was

T o o o T R e e R CR R

Welcome to The Billboard Booth at the
Music Merchants (NAMM) Convention

FREEREGHE

.._
|
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| three:

If you're in New York this week you're cordially invited to
visit the folks from The Billboard, Room 609, New York
Trade Show Building.

If you're not altending the convention, this NAMM Issue ol
The Billboard brings vou the exciting news and advertise-
ments of the latest in home entertainment, and next week’s
issue will bring you complete convention coverage.

organized at the recent Miami
Beach jockey convention), stresses
that “no arbitrary himitations have
been placed on the size of the
Volunteer, Planning Committee.”
He also urges deejays who are
unable to attend to send in their
proxy votes for nominations for
membérs of the National Board of
Directors from their regions.

Tentative Board membership al-
locations by regions is as follows:
Eastern, seven: Southeatern,
Central, five: Southern,
three; Southwestern. three: Rocky
Mountain, three; Wesiern,
Tentative dues are sct at $10 per
member per vear.

Among jocks serving on the Vo-
lunteer Planning Commitice are:
Scott Muni, WMCA, New York;
Bob (Coffechead) Larsen, WRIT,
Milwaukee: Robin Sevmour,
WKMH, Detroit; Gary Smith,
WVET, Rochester, N. Y., Dick

(Continued on page 10)

five. |

| presenting evidence,
The subpoenas ecarmarked for
| dealers will call for a hearing on
| July 13, but lawvers for both sides
have already agreed to peg it for a
later  date, The Billboard has
learned. Dealers who will be called
are V. H, Anderson of Record
Center and his emplovee, Gilbert
Hazard; Bernard H. and Jeanette
Skidell of ABC Record-Teria; Ber-
nard and Ruth Strickler of Har-
' mony  Hall; Gerald R, Tapp of
| Tempo Music; A. Jack Schaps of
Hillside Music: and Dan Winograd
(Countinued on page 10)

|
Cosnat Chief
Scores Distrib

Transshipping

NEW YORK Jerry Blaine,
Cosnat disirib chief, in a statement
last week pointed -to the transship-
per as “the culprit responsible for
much of what is wrong in the
record business.” Blaine wurged
distribs to retain faith and dignity
and operale on an ethical level.
He also scored some rack-jobbing
and one-stop operations. but added
that there is a place in the business
for the legitimate rack jobber and
one-stop,

The Cosnat chiel expressed him-
self as being in favor of a price
cut in singles. This thinking is an-
alogous to the point of view re-
cently put forth by Nelson Verbit
of Mamel. who called for a 25 per
cent cut. It is known some manu-
facturers are cogitating about the
advisability of a more drastic cut.
Blaine is against such an exireme
view, feeling that a cut to 79 cents
would be helpful in picking up
the market —“provided that manu-
facturers stahbilize album prices at
%298 and $3.98 for monophonic

= and stereo prodoct.” Blaine be-

lieves such price levels would do

= | much toward eliminating unprin-
e | cipled

transshipping, free goods,

2 | etc. The distrib exec called for “an
% era of legitimacy.” “Stay in your
& | own back vard, or the goose who
| laid the golden egg will be killed,”
: | he said.

M-G-M Ups

Kleinbaum

|  WEW YORK——Ed Kleinbaum

has bheen named national sales
chief for M-G-M's subsidiary fla-
bels, Cub and Melro, it has been
announced bv Elliot Wexler, re-
cently appointed M-G-M director
of marketing.

Kleinbaum, a disk veteran, was
affiliated with the M-G-M distrib-
utor in Cleveland before joining
| the home forces in New York.

www americanradiohistorv com
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Weiss Sets WB
Global Blueprint

By LEE ZHITO

HOLLYWOOD—Bobby Weiss,
Warner Bros. Records international
director; returns to Europe this
week to open negotiations with the
various overseas manufacturers and
distributors to  handle the film
company label's product on the
world market, Since his appoint-
ment to the international top post,
Weiss has been huddling with la-
bel prexy Jim Conkling in mapping
plans for the WB diskery’s invasion
of the global record ficld. This
marks his first return to his Euro-
pean base since joining the Warner
ranks.

On all deals made for foreign
distribution, Weiss will insist on
retaining the WB trademark in all
countries. Thus, the label will have

tional base and will then go to
London for discussions with Eng-
lish Decca, Pye and EMI. After
concluding arrangements for an af-
filiation in England, largest disk
market in Europe, Weiss will then
head for Germany, Europe’s sec-
ond largest record-buying nation,

' He has meetines  scheduled in

Hambur-g, Berlin and Munich.

a 19-city tour includes Stock-
holm. Helsinki, Oslo, Copenhagen,
Zurich, Vienna, Milan. Rome, Am-
sterdam, Brussels, Athens, Barce-
lona, Madrid, and Lisbon. He will
also establish distribution in the
Middle East and Africa.

According to Weiss, WB prod-
uct will b¢ on the European mar-
!kcl this fall. The vear-old diskery
already has a catalog of 100 stereo

Reisman Damns
Copy-Cat Wax

NEW YORK — Rouleite’s new
artist and reperioire chiel Joe
Reisman is currently screening the
label's artist roster in & move to
develop heretofore undiscovered
faceis of their abilities.

It's all part of Reisman's cam-
toduy’s pop record market.

trends,” opines the exec, who be-
lieves the kids “are getting bored”
with the copy-cat waxing methods
of today’s record business.

“In any other big business,” he
notes, “they allow time and money
for experimentation, but in the disk
business evervhody walks in fear
—afraid  their  heads will be
chopped ofl."

Toduy's artists and a.&r. men,

its own identity around the world || p packages much of which, | contends Reisman, “are becoming
ns opposed o the wsual practice | Weiss feels, will find a ready mar-' creatures of habit — victims of

of having affiliates issue U. 5. im-
ports under the foreign label.

ket abroad,
In addition to establishing affi-

| statistics.”  Altho there aren’t as
many covers today as in the past,

paign to combat the “sameness™” of |
llﬂl .
good record never depends upon

NEW YORK—ATfter a long, dry
spell Columbia Records is swinging
with singles like the old days. At
the present time Johnny Horton is
sitting atop The Billboard charts
with his best selling “Battle of New
Orleans,” which has held the top
slot for a longer time than any
record over the past two months.
This disking has been moving at
the rate of 40,000 per day with no

letup in sight.
But this is only the start of the
Columbia renaissance. Another

country chanter named Stonewall
Jackson is coming thru with a hot
seller via a tune called “Waterloo."
The Jackson record poked along at
pleasant figure for the first three
weeks but last week it broke wide
open, and now, according to Co-
lumbia sales chiel Bill Gallagher,
is selling at the same rate as the
Horton cutling.

Columbia also has done rather
well with a disking by Billy Storm,
his first on the Columbia label,

lits Mitch Miller,
iRa}r Conniff, Johnny Cash, and

Drought Ends; Col’s
Singles Swing Again

and Gown"; Carl Smith, *10,000
Drums,” and Mitch Miller himself,
“Jine the Cavalry,” all of which
have received good initial reaction.

Columbia’s album product has
been hot for many months, with
Johnny Mathis,

original cast waxings of "Flower
' Drum Song,” "South Pacific.” "My
Fair Ladv,” and the new "Gvpsy.™
But it's the singles revival that has
cheered everyone up, and now
!w:ryun: is  awaitin’ the next
' Johnny Cash single release—due at
the company’s convention in Miami
in July,

Garner Ml;ps
Concert Sked

NEVW YORK Erroll Garner,
who startled the music world with
his S.R.0. concerts for the Hurok

office last season, will be hitting
titled “1've Come of Age." And the | the concert trail again next fall,
new Johnny Mathis recording of | The Hurok office hus signed the
“Small World” is moving up. In|pianist for another two vears. Last
addition to these there are new | year, Garner gave 40 concerts for

Weiss will headquarter his Euro- o oo e e WEB label, Weiss | (he exec opines that different tunes |
pean operations at the Warner .. o acquire material for both  27¢ being handed the same styvle
]:H_m.h Far-'lrl nfh:.::.th_ e'«_:tlml.:lll::!i ' the diskery and MPHC's catalogs, | Lrealr:nenh mak:lng it & “business of
that he will spend the hions share | 4. o Ticenses on behalf of the | Teaction—not action,

of his time traveling thrumu;wumur MUSE R and mls Rere Reismn  believes  his - sameness

Furope in setting up affiliations | . boLn o
and Expel:]iting IEE fnarheting of 1 1M an <. &r. capacity for material to

WRB product in the various coun-
tries,

He will stop off in New York
en route to Europe for a week ol
conferences with Hal Cook, label’s
sules veepee, and George Avakian,
lubel's eastern-based artist-reper-
toire exce, He will also confer with
Herman Starr, head of Warner's

Music Pubhshers Holding Corpora- |

tion, inasmuch as Weiss' duties will
embriace serving as international
director for the publishing wing.

He flies to Paris Saturday (27)
where he will set up his opera-

- f
151 Yy

~be recorded overseas.

He will return to the Warner
, Burhanb headquarters for periodic
confubhs,

‘Decca Shifts
Wieland to S. F.

NEW YORK—Sydney N. Gold-
herg, veepee of Decca Distributing
Corporatior, has appointed Bill
VVieland as manager of the com-
| pany's San Francisco branch. Wie-
land was formerly associated with

e

s @& major reason for the current
lagging singles murket. He also
blames pressures from sales de-
pariment execs, who press a.&r.
directors to copy technigues uti-
lized in best-sellers,

First step in Reisman's new the-
ory was carried out recently on
'the new Playmates records, Altho
|1he group s noted for its novelty
waxings. Remsman had them cut
a pretty ballad, “1 Am,”

the Decca Toledo branch, where

cultings by Marty Robbins, “Cap

“Top Rank Buys

NEW YORK—Top Rank Inter-
national has tuken over the master
of “Mulholland Drive,” by “Ace”
Dinning Sax, from Le Cam Rec-
ords. Norm Wienstroer, top man of
Top Rank. reported that the disk
had shown territorial action in
| Texas and that his {irm outbid sev-
eral others for the side. Radio sta-
fions are being reserviced and a

impresario Hurok, most of which

were sellouts, Next vear and the
vear after he will give between &0

and 70 concerts, concentrated in
the October-November season and
the February-March period.

- According to Martha Glaser,
Garner’s energetic manager, Garner
also has a series of voung people’s
concerts arranged for next fall,
These will be low-priced conceris,
in assoctation with the Hurok of-
| fice, to give high school kids a
chance to hear Garner hive, Garner
will play the Newport Jazz Festival

~he was muanager of the record strong promotion program is being this summer as well as & number

department.

sel.

[

of musical tentxs.

ha";"-'-i_'y Rec_oi.'ﬂs R o Proudly Pfesents s ole

" ITS FIRST RELEASE-

JACKIE CURTISS

"CECELIA" .~ "AS ANY

=619

BERNIE PARKE

"TAKE ME TO YOUR LEADER" .. "MEXICO"

%620

THE SAWYER SISTERS

"HERE | AM" ./ "ROCK-A-BOOGIE BABIES"

ALBANY, NEW YORK
Leanard Smith, Inec.
ATLANTA, GEORGIA
Dixie Dist. Co.
BALTIMORE, MARYLAND
Marnel of Maryland
BOSTON, MASS.
Music Suppliers of
New Eng.

BUFFALO, NEW YORK
Metro Dist, Co.

DYNASTY Records, Inc., I;s'?._lﬁlﬁ?isifa Dol Mar, Hollwood 78, Gaii, HOllwood 1666 ..

CHARLOTTE, M. C.
Arnold Record Dists.

CHICAGQO, ILLINOIS
Arncld Records, Inc.

CINCINNATI, OHIO

Supreme Dist. Co.

MEMPHIS, TENN.,
Music Sales Co.

MIAMI, FLA.
Tru-Tone Dists,

=621

NASHVILLE,
Green Tone

NEW YORK,

FOOL (AN PLAINLY SEE”

MINNEAPOLIS, MINN.
Hareld N. Lieberman Co.

NEWARK, NEW JERSEY
All State New Jersey

NEW ORLEANS, LA,

Record Sales Co.

Action Record

W EE N A

DISTRIBUTED BY:

B & K Dist. Ce.
TENNM.

Record Dist.
Wolter Slagle &

Arc Dist. Co.
NEW YORK

CLEVELAND, OHIO
Cosnot Dist. Coe.

DENVER, COLORADO
DETROIT, MICHIGAN

EL PASO, TEXAS
Frontier Dist. Co.

JAN BOURLAND

#622

"HEARTBEAT" +/ "THE WILD ONES”

GLENN HUGHES

#623

"MY LOVE AND I" &~ "1 BELONG TO YOU"

JOHNNY BROWN
"SHAKEY" v/« "THE END"

*624

OKLAHOMA CITY, OKLA. HARTFORD, CONN.

Assoc. Records
HOUSTON, TEXAS

United Record Dist. Co.

INDIANAPOLIS, INDIANA
Whirling Disc of Indiana

LOS ANGELES, CALIF.
Diamond Record Dists,

Co.

PHILADELPHIA, PA,
Chips Dist. Co.

FITTSEU!GH, PA.
Astor Records

SAN FRANCISCO, CALIF,
Eric Dist. Co.

SEATTLE, WASHINGTON
Stanley Dist. Inc,

ST. LOUIS, MISSOURI
Record Merchandisers

HONOLULU, T. H.
Musical Distributors

»
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AFM Meet Hears
Kenin Blast FCC

SEATTLE — Herman Kenin. ! governing the work, and approved

new prexy of the American Fed-
eration of Musicians, blasted the
Federal Communications Commis-
sion for “glaring indifference to the
true public interest” and “dollar
domination  programming” by
broadcasters in his report to 1,186
delegates attending the AFM's
62d annual convention here last
week.

1o enlist every trade unmion operai-
ing in the broadcasting industry
in & demand that at least one mem-

ranks of workers in the industry.

He predicted that “not for long
will the broadcasters be able ln
get away with such vulgarities as
silencing the cultivated musical
"*Voice of Firestone,” because Madi- |
son Avenue moguls arbitrarily n.lr—
cide that cops and robbers will
for the moment sell more soap.”

Kenin told the delegates that
the AFM had obtained from TV
film producers contractural guar-'
antees that at least one-third of |
their films will be scored with
Im: music, and predicted that
“next year will see more musicians
at work in TV film making Ih.m
in the preccdmg 10 years.”

In recognition of m::rea:.mg
AFM operating expenses—and in
a move to make an annual AFM
convention economically feasible—
the delegates voted approval for
YLocals to increasc their initiation
fees to members up to $100 —
thereby bringing in an average of
$245,000 more per year.

The convention also voted to im-
pose a tax of 2 per cent on
every musician emploved at anv
time in making a sound piclure,
based upon the minimum scale

BEST SELLING ALBUM:

ESPECIALLY
FOR YOU

JAMIE LP ==3006
5T 70-3006

P

a resolution providing that every
musician who receives payment for

the reuse of kinescopes, video
tapes, or similar TV recordings
shall, commencing July 1, 1959,

pay a tax of I per cent of each
on the minimum scale of such re-
use payments.

The AFM's four international

'officers — prexy Kenin, veepee
Kenin said the AFM would scek

William ). Harris, secretary Stan-
ley Ballard and treasurer George
V. Clancy, were re-elected to their

' current offices without opposition.
ber of the FCC come from the!

Capitol Skeds

16 Classics

HOLLYWOQOD — Capito] Rec-

ords is releasing 16 classical pack-
cages this month, consisting of 13

‘slcrm versions of previously issued

monaural product. Two new al-
Cbums  are being  issued simultan-
eously in dual and single channel
forms. One album, featuring pian-

ist Rudolph Firkusny in a Brahms |

recital, is issucd monaurally only.

Clark Spec
June 28

NEW YORK — Dick Clark’s
first hour-long special over ABC-
TV Jupe 28 (9:30-10:30 p.m.) Is
tagged “The Record Years.”

Star line-up of guests includes
Johnny Mathis, Fats Domino, the
McGuire Sisters, Fabian., Stan Fre-
berg, Les Paul and Mary Ford,
Stan Kenton's ork and Dick Jacobs
as musical director. Sponsor is
AMF Pinspotters, Inc.

MR. HITMARKER!!!

VET CLEFFER
WOWS SOLON

WASHINGTON — One
ASCAP songwriter was termed
“irresistible” by Copyrights
Subcommittee Chairman Ed-
win Willis (D., La.) at recent
hearings on the Celler juke-
exemption bill. This was Wil-
liam Dillon, frail but deter-
mined author of “1 Want »
Girl Just Like the Girl That
Married Dear Old Dad.” His
first song, “Put Me Off at
Buffalo,” was out in 1895 —
nearly 20 years before ASCAP
was founded in 1914,

Said Dillon of what juke-
box  performance royalty
would have meant to him:
“"We managed to raise eight
children besides our own Lwo,
on ASCAP rovalties — but 1
feel that if there had been
juke box royalty, Mrs. Dillon
and I could have raised at
least 10 more.”

Urania Names
Nielsen to

G.M. Post

NEW YORK—William §. Niel-
scn has been appoinied pgeneral
manager of Urania Records. He
will also continue in his post as
director of sales for the diskery.
MNielsen had previously been direc-
tor of sales ls::lr Epic Records and
was at one time Midwest sales
mranager for Columbia Records.

His plans call for accenting the
label’'s participation in the stereo
and monophonic singles field and
to stress their new pop LP pro-
gram,

The diskery is moving to new
headquarters at 50 W. 57th St in
July,

DUANE®
EDDY

Thanks, Music Merchants, for your
warm acceptance of my latest—

FORTY

Jamie #1124

Personal Management;

AL WILDE

MILES OF

BAD ROAD
THE QUIET THREE

Exclusively:

JAMIE RECORDS

www americanradiohistorv com

Bookingy:
SRO Artists, Inc

WASHINGTON — The world's
finest orchestra, opera and dance
companies and performing artists
will appear in yearly festivals here,
if ambitious plans unveiled recently
by the Washington Festival Com-
mittee can be realized,

Ralph E. Becker, vice-chairman
of the committee, said the 10-day
cultural program, tentatively slated
for 1962, would make Washington
a major world festival center.
Becker is also chairman of the Cul-
tural Development Committee of
the Board of Trade, which has
pushed the festival idea for nearly
'R VEar.

Program would include partici-
~pation by the Leningrad Philhar-
|I‘I'IDI'IIE Viepna Opera and the
Roval Swedish Ballet. In addition,
some 20 works of art, inn]uding
orchestra pieces, hallet, opera and

a musical comedy, would be com-
| missioned,

According to Becker, realization
of the plans would place the na-
tion’s capital in the first rank of
cities having festivals, including
Edinburgh, Salzburg and Berlin.
Boston is the only city in the coun-
try that has a cultural festival on

such a scale, he said.

Opening season plans call for |
-appearances of La Scala Piccola, |
the London Philharmonic and the |
Martha Graham Dance Company.
To round out the program, there
would be performances by the MNa-
tional Symphony, the Washington
Opera Society, the choirs of the
National Cathedral and Catholic
University, and the Howard Uni-
versity chamber music group. Mili-
tary bands would also take part,
and there would be museum ex-
hibits.

Becker noted that by 1962,
Howard University will have mod-
Iuzrn chamber music facilities, and
both the National Shrine of the

AMBITIOUS PLANS FOR
CAPITAL MUSIC FIESTA

Immaculate Conception snd the
Washington Cathedral will be able
to seat 67,000, There is also talk,
he said, of roofing over Washing-
fon's outdoor theater, the. Carter
Barron Amphitheater.

Concert manager Patrick Haves,
in a broadcast over WGMS, -.id
slating the Festival for 1962 in-
volves too long a delay. He <ud
that with all the evenfs schedi' d
for October of this year, the uJis-
trict commissioner could declare
the month as International Music
Month. Hayes said that scheduling
the music program would be an
answer to news stories reporting
that Communists have taken over
the World Youth Festival planned
for Vienna from July 26 1o August
4.

Festival Committee Chairman
Robert Richman, approved Haves'
suggestion to label October as In-
ternational Music Month, and said
his 100-member group would con-
sider Hayes' "fine” music festival
idea at a meeting scheduled for
October. Richman endorsed a 1960
music festival.

Foley Plugs
Premium Disk

NEW YORK — Red Foley i
plugging a special album pre-
mium offer on his ABC-TV show
“Jubilee, U. S. A." A 12-inch LP
sampler, featuring excerpts from his
last three LP's, is offered to view-
ers for $2.

In addition to the LP. viewers
receive & $1 certificate on future
purchase of “Jubilee” sponsor Wil-
liamson-Dickie clothing. The al-
bum is tagged “Gratefully, Red
Foley." The offer will also be mer-
chandised in 500 stores across the

country.
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Nlp Diskeries Rue
G'vt Dollar Lack

YOKOHAMA — Shortages of
dollar allocations are putting the
squeeze on various aspects of the
record scene here. For one thing,
some companies, suffering acutely
from these shortages, have found
themselves embarrassed to the
point of not being able to pay disk
royalties (pressing, artists and copy-
right) by the dates fixed bv con-
tracits.

For the current period of April |in
1 to September 30, 1959, the gov- | ma

ernment has allocated $520,000 for
this purpose, a sum which various
disk operators here see as too small
for their total dollar requirements.

In another case, Universal Rec-

erds, which obtains matrices from |

L'Oiseau Lyre and Discophile
Francais and has its disks custom-
pressed by Angel, has just nego-
tiated agreements with Cetra and
Fonit (Ttaly), Barclay (France) and
Counterpoint and Hi Fi (U. 5. A.).
However, the government is tak-
ing a dim -view of these new con-
tracts and appears reluctant to ap-
prove them, since Universal has
had no dollar sllocations granted

e a deal to use Angel's dollar
credits to import the wanted mat-
rices,

Meanwhile, activily continues
along the lines of signing up for-

eign disk deals. King has just ne-
gotiated to handle Contemporary,

{ duced

Good Time Jazz and GNP labels
here thru British Decca with which
King is affiliated. M. Yanai, King's
director, recently left here on a two
month business trip to Europe and
U. 8. A. First port of call was
Madrid for the Mercury Records
convention.

Dave Kapp, of U. 8. A. Kapp
label, was also here recently and
made a deal with Angel to handle
his line, Nippon Grammophon,
meanwhile, has acquired the rights
to Stateside Omega tape and rec-
ord label via Deutsche Grammo-
phon in Germany.

Excise Cut on

ﬂas.L Universal is attempting to |

Instruments

WASHINGTON—The first $150
of the price of musical instruments
will be exempt from the manufac-
turers excise tax, if a bill intro-

HOT 100 ADDS NINE

NEW YORK

Nine new sides appear for the first time

in this week's edition of the Hot 100. Details are:
£6. Back in the U. 8§, A—Chuck Berry, Chess.
60, Lavender Blue—Sammy Turner, Big Top.
63. I'll Be Satisfied—Jackie Wilson, Brunswick.
68. Remember When—The Platters, Meruery.,
B2. Gotta New Girl—Bobby Day, Class.

84. 1 Love an Angel—
Little Bill and the

Blue Motes, Dolton.

97. Ciao Ciao Bambina—IJackie Noguez, Jamie,
98. It Was I—5kip and Flip, Brent.
100. Oh, What a Fool—The Impalas, Cub.

John Brademas (1D,
Congressional favor.

Tax currently applies to the
entire price of an instrument. The
Brademas bill (H. R, 7725) would
have it apply only to that portion

Ind.) finds

of the price which exceeds $150. P

Proposal has been sent to the

| House Ways and Means Committee
last week (15) by Rep.| for study and comment.

=

L

2T

Spotlight on

ing in popularity with the record-buying publiec.

And alert dealers, disk jockeys and operalors imn
all parts of the couniry are finding profitable ways

-

to tie into this fast-building jazz interest.

And now—in its June 29 Issue—Billboard puls the
Spotlight on Jazz to bring it into true present-day
focus . . . to provide fresh data, tips and ideas . .

to help fan the great opportunities in Jazz into

actual sales reality!

Check this great line-up of planned Jazz features
« « « then judge for yourself the solid value of tying

into this outstanding Jazz Issne with a dominant ad

of your own.

; | THE BILLBOARD
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Records

SCHEDULE OF CONTENTS FOR
THE BILLBOARD’S JUNE 29
SPOTLIGHT ON JAIZ
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State
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disk jockeys.
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JAZZ COES POP:
continue Yo Tncrease. More Than this
jexz on TV and af live concerts continues fo grow.
Whe the |azz erfists sre who heve crossed owver
inte fha pep field, why lhey asre se popular om
records and the growing popularity of jazr musie
Is covered In fhis plece,

JAZZ UNDER THE STARS: Thern are more

al fresco jerz concerts this year than ever before,
with Mewpor! responsible for four of them, Play
boy Maegarine fer anciher, plus fwa other major
eufdoar festivals om ihe wes? ceast, Thizs fealurs
detaili the success of the culdoor [erz thows
date snd provides the lineup of talent for the
19759 events.

JAZZ ANMD THE BLUES: jazz snd the blues
—lhey grew up fTogelher. Many critics claim that s
regn  can't play geod j(axr unlexs he can play
blues. The Inter-refation of ene fo the olher makes
an Inferesiing

JALZ-WEST COAST:
up with. ifta own Ingrown sfyle of |ezz aboul &
decade ago. This articie deals with West Coast farr
today, who the arfists are, the clubs they plays
the West Coasl jazr record flrma, efe-

JAZZ IN STEREO: poes jazz sound better In

sieren? | %o, does [t Include afl iau—itlr.rli:rlrh,
or what? Here's & revesling rundewn ef opinions

“ALL TIME JAZZ CREATS": ine
board's lisi o&f
difional, Swing and Medern jazz fields—plus wecal-

thru April 1959

lazz artlsts with Elﬂ:l prﬂ}
& uie o

wtery.

fhe West Ccast coma

men and EFiticy.

JAZZ TODAY: the stzie of jezx today end
whers 1 Is going—as slafed by prominent narmes
in the field of iezz.

AMERICAMN JAZII ABROAD: whal
American jarrmen &re  doing  sbroad,

(=111 4
what 1ha

Departrment and  varioes culfural  sgencies
have lined vp In the way of
jazz mriists during 1959,

FAVORITE JAZZ ARTISTS: Ine

jarz bands, insfrumental combes, soleists, wocalists
and woral groupz—es nofed by Amegice’s fop jeiz

fours for American

favorite

Bilk
‘Al Time Jezi Greats“=Iin the Trae

ists fram ejther the jarz o blues field besed
on The telections of ‘a2z & &r men.
BEST SELLING JAZZ ALBUMS: A 1abu-

lation from The Billboard’s monthly NYWD charts

Jazz LP's for the year May 1558

Laurie Inks
4 New Acts

NEW YORK — Laurie Records
icked up four new acts this week,
including two singers, a pianist and
a vocal group. Heading the list of
those with exclusive, long-term
E{m:ts is the group known as the

ystics, who already have their
first hit on Laurie, “Hushabve,” on
the charts,

Others in the vocal fold are Jack
Carroll and 17-vear-old Don Press.
Carroll enjoyed some success on
the RKO Unique label several sea-
sons back, while Press, who plays
guitar, piano and drums, will be
making his debut on records. Also
signed was David Carev, who
specializes in the honky-tonk piano
sound. In addition to a single, he's
also waxing an album for early
Laurie release,

Pickwick Inks
Mimi Benzell

NEW YORK — Mimi Benazell,
well known light opera singer and
formerly with the Metopera, has
signed an exclusive disking pact
with Pickwick Sales, operator of
Design and Stereo Spectrum Rec-
ords.

Miss Benzell is currently on the
summer stock circuit and recently
concluded a long tour of top hotels
and night clubs. Following her re-
turn from tour, she'll commence &
schedule of waxings for the firm.

MORE AIRERS
TO FEATURE
ARMY TALENT

WASHINGTON — Arimy
Entertainment Contest win-
ners will be featured on
“Name That Tune,” and Mar-
tha Rountree radio shows, in
addition to the traditional Ed
Sullivan performance, in com-
ing weeks. The appearances
are evidence of mounting in-
terest in Army contests as
source of new musical talent.
This year's finalists competed
150 strong, from U. 8. com-
mand areas all around the
globe, last week at Fort Bel-
\f‘nir (16-19)—and for the first
time, included a womun final-
151.

The Army, which has fos-
tered such talent as jazz art-
ist Andre Previn, recent Oscar
winner for the “Gigi" score,
expects its contest finals. 1o-
gether with the Army uhnu

“Rolling Along of 1959, will
be a stepping stone for mew
!n]cnt in 1960. In addition to
individual awards, contestants
strive to win the coveted Irv-
ing Berlin trophy for their
command for the vear.

The lone lady contestant is
WAC Specialist Fourth Class
Anne M. Franklin, of Miami,
Fla. She will sing with "The
Five Styles,” a Fifth U. S.
Army vocal quintet featuring
PFC Jesse H. Becton, De-
troit, Mich.: Private Calvin A.
Beasley, Winter Haven, Fla.;
Corp, Curry Mason, Chicago,
Ill., and. Private Hansel D.
McCoy, Houston, Tex.
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Hoist your“'sales”’

- with the year's most excifing new voices...

THE
oRTLINER

Current Smash

“THIS | SWEAR"

CALICO 106

Thanks-

Records Dealers, for
making 1959 a year

we'll never forget!

Janet, Jimmy, Wally,
Joe and Jackie

Exclusively

CALICO RECORDS
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Kaye Scores Juke

Exemption C

WASHINGTON — Sidney
Kaye, counsel and board chairman
of Broadcast Music, Inc., cut the

ound from under a traditional
E!h—npcratnr argument that the

xes popularize songs, when he
eaid that “all performance can be
said to popularize music. To be

excused from performance royalty | ; :
on that basis would mean an end |plete story see Coin Machine sec-

to all performing royalty for song-
writers.”

Kaye and other proponents tes-
tifying for the Celler anti-juke per-
formance exemption bill before the

Willis (D., La.) House Copyrights
* k& k k h &k k k kK k &k

+ “BRING ME YOUR LOVE" *
Tommy Sands—Capitol

Fr r
Art Mooney—M-G-M

IIIFH t“m;l"l e
Terrl Dean—Laurel

“STEEL GUITAR RAG™
The Dynatones—Bomarc

{Distributed by Swan)

*"SWINGING IN A HAMMOCK™™
- Sus Raney—Capitol *
Frankie Dee—20th Fox +

* k ok Kk h *
¥ ¥ ¥ ¥ ¥ ¥

laims

Subcommiitee (10-12%, took a bat-
tering from member Libonati (D.,
111.) ?nr not coming up with their
own sel of statistics on the juke box
situation. (Kaye testimony was
given June 12, too late for dead-
line on Billboard's June 15 issue,
Hearings resumed June 17 to 19,
for opponent witnesses. For com-

tion.)

Kayve told Libonati that the per-
forming rights societies could not
be expected to gumshoe around lo-
cations counting plays, and trying
to produce figures for the juke box
industiry — any more than the
juke operators could produce fig-
ures on songwriter rovalties.

Libonati continued to hammer
on the idea that none of the sta-
tistics offered during proponent tes-
timony were enough to give a con-
crete answer to “just what per-
formance collection would do to in-
dividual juke operators, on top of
his other expenses.”

Kave said BMI would be per-
fectly willing to accept the juke
operators’ own statistics which
have appeared in trade paper sur-
veys, in & 1952 Price Waterhouse
survey, and are again furnished
by the accounting firm for the cur-

BOURNE, INC..

By
ABC MUSIC

-
*
*
* 136 West #nd 31, Mew Yerk 197

* k& k ok & & & k Kk * *|pepotiation “any figure they wish

WHERE 1S
ROMANCE?

Englands #1 Inshrumenial

SIDE SADDLE

Showing Up Strong Here With—

® RUSS CONWAY on Capliel
IMe. 1 Dise In Englend)

@ JOHN BUION TRIO en Liberly

® FREDDY MORGAN on Challenge
® FERRANTE & TEICKER en ABC-Par.
® SCOOBIE & DOOBIE en Climax

MILLS MUSIC, INC.

From s 200 Ceratury-Fos Crnemolcope Froduchan

SAY ONE
FOR ME

LEO FEIST, INC.

Purchase interest in young, estab-
Hzhed, growing nationally advertised
record Takel, mples supplied Inter-
ested parties. All fypex. Fine arfisis,
distributors in many stafes, Aired
ower the nation,

Rocket Record Mig. Co.
Box 3896, Portland B, Oregon

WE WILL BUY
PUBLISHING COMPANY

I vour catalogue, incomea, ete., meets
cur approval, Morme too large or small,
Send details ta principal,
ART RUPE
2508 Semset Blvd., Hollywood 46, Cakif.
Phone: OLeander 5-6980

|=niﬂ:u sent to the industry covering
| |

rent hearings. based on question-

1958 data. Kave said BMI would
be willing to sccept as a basis for

to provide us with—the lowest
they have, if necessary.” His point
was to prove that “they could pay
something, however little, for the
use of the music.”

Kaye said that BMI has a repu-
tation for being co-operative and
reasonable with all of its users.
He proposed a year or more wait-
ing period, after passage of any bill
to end the 1909 Copyright exemp-
tion on performance rovalty for
coin-operated music, to give both
sides a chance to reach terms at
a leisurely pace.

Friedman Dies
On Coast, 52

HOLLYWOOD—The music in-
dustry last week mourned the sud-
den death of Sammy Friedman, for
the past three years West Coast
rep for Bourne Music. He was 52
yvears old. He died at his Van Nuys
home Monday night following a
heart attack. Services were held in
Hollywood Wednesday (17) with
internment in New York Friday
Friday (19).

Friedman was & veieran of 2§
years in the music business and

the top recording names in the in-
dustry, Prior 1o joining Bourne's
ranks three vears ago. he was in
business for himself for a short
period. Prior to that, he served
with Shapiro-Bernstein for 10 years
as its West Coast exec.

He is survived by his widow,
Etta: three brothers and two sisters.
Lester Simms, Bourne general
manager. is here to lend a hand.

ASCAP-Radio

® Continued from page 3

‘to January 1, 1959, and will run
for five vears.

Present for the radio industry
group were Robert T. Mason,
chairman, of the all-industry com-
mittee; George W. Armstrong of
the Storz stations: Sherwood J. Tar-
low of the Tarlow chain, Emman-
uel Dannett, counsel for the all-
industry committee and William |
Golub, Dannett’s law pariner.

Representing ASCAP were Judge
Ferdinand Pecora, ASCAP general
counsel Herman Finkelstein; Jules
Collins, ASCAP sales manager;
and Dave Horowitz of the law
firm of Schwariz gnd Frolich.

enjoyed a wide friendship among|

Diskeries Move
® Continued {from page 3

of Roseland Music. Anderson, Ski-
dell, Strickler and Tapp are plain-
tiffs in the suit. Schaps and Wino-
grad, while not officially parties to
the suit, are officers of SORD.
One of the central phrases
around which the case will revolve,
The Billboard learned, will be the
dealers' charge that the defendant
labels have worked “in a combina-
tion and conspiracy in restraint of
trade.” Another key phrase s
“conspire to monopolize,” which
the suit charges the defendants did.
The dealers are now burdened with
proving that the three largest major
labels engaged in some form of
collusion, which the defendants’

lawyers will argue cannot be SuC- |

cessfully shown.

Another battleground, not in-
volving “conspiracy,” will be the
attempt at proof that each of the
three majors discriminated against
some dealers by offering price ad-
vantages to others. In this argu-
ment, the evidence 15 expected to
hang on whether one-stops and
rack jobbers ought to be in the
same buying bracket as retail deal-
ers or whether they should be
rightfully entitled to buying ad-
vantages.

Legal Battery

Quietly in the past few davs, the
defendant labels retained an array
of the city’s most prominent law
firms for the case. Columbia is
being represented by Sonnenschein,
Lautmann, Levinson, Reiser, Car-
lin and Nath, RCA Victor’s coun-
sel is Kirkland, Ellis, Hodson,

Shaffetz and Masters, a firm that!

has gained fame as lawyers for the
Chicago Tribune. Capitol Records
Distributing Corporation has re-
tained MacLeish, Spray, Price and
Underwood. Capitol Records, Inc.,
the manufacturer is not named as
a defendant. In the cases of RCA
Victor and Columbia, both
manufacturing and  distributing
corporations are named.

London Test

® Continued from page 3

uniil next November, December
and January. From the standpoint
of protection, everything in the
line is 100 per cent exchangable.”

“Let’s face it,” continued Hart-
stone, “with discounting what it is
today, few dealers are getting their
38 per cent mark-up anyway.
They are better off with 1 lower
discount from the record o mpany
which makes it less of a mpta-
tion to discount the merc ndise
in the first place. Then,' vou
give them really cream m -han-
dise, such as what we h - on
Telefunken at a price tha  emi-
nently fair, vou are givin “om
a real chance.”

Hartstone described th
plan as a test, but he did n

TEWW
u1s-

count the possibility of a cha - 10
the one-third mark-up systed for
the entire London line, shoul 'he

results of the test be favor
This would not occur, in any e\ 1.
however, uniil a full appra al
could be made of the Telefun en
test. Hartstone also foresaw the
benefits of the application of the
same theory to the singles field at
some future time, altho he denied
that any plan for adjusting singles
prices or discounts was now in the
works,

P
1

Rack Harvests

® Continued from page 3

die Jay of Buffalo, N. Y.. moder-
ated the panel.

The major problem on the rack-
ers' mind was whether monaural
LP prices would drop. Concensus
of opinion of the panelists was that

| they would not. The rack jobbers

then asked how they should han-
dle ‘close-out records. Bill Galla-
gher noted that every second and
fourth quarter, Columbia estab-
lishes a cut-out list of slow or poor
sellers and offers them to distrib-

www americanradiohistorv com

MGA-AFM
Clash Over
Ballet Tape

HOLLYWOOD — Bitter juris-
dictional dispute between the Mu-
sicians Guild of America and
American Federation of Musicians'
Local 45 last week spilled over
onto the Moscow Bolshoi Ballet.
MGA filed unfair labor practice
charges with the National Labor
| Relations Board and named the
Bolshoi troupe as one of 10 de-
fendanis.

Action involved alleged discrim-
ination against 10 musicians during
'& videotape recording of some of
the Bolshoi’'s numbers. Recording
(was made by Matly Fox's Skiatron
\of American, Inc:, for use on the
(pay-TV system when it goes Into
operation.

' In addition to the Bolshol, de-
fendants also included impresario
| 5ol Hurok, Siatrom, its videotape
| subsid Television Industries, Inc.,
New York's Mills TV and Hilliard
| Elkins, Inc. {packaging firms), Lo-
| cal 45 music contractors Al Lapin
cand George Kast, and George
' Koukly. Latter is a new York musi-
ctan who served as liaison between
' the Ballet and Local 47.

| All the defendants, according to
| the Guild, shared in the responsi-
bility for denying 10 musicians em-
' ployment during the videotaping
 session. These musicians had ap-
 peared in the orchestra during the
' Ballet's public performances at the
local Shrine Auditorium but were

| replaced for the videotape record-
ings. Lapin, Kast and Koukly were
directly instrumental in hiring the
musicians for the taping, The Guild
further charged all the defendants
with providing “illegal support and
assislance” to its arch foe, AFM's
Local 47.

NLRB here said it will investi-
gate the charges to determine if a
(hearing will be required. If the
charges are found valid, the com-
plaint will be relaved to NLRB in
Washington and a hearing will be
set.

Zamecnik Kin
Sue Sam Fox

NEW YORK — The estate of
| the late John S. Zamecnik has
brought suit in U. S. District Court
here, against Sam Fox Publishing
Company, in connection with al-
leged infringement of renewal
rights on a number of songs either
exclusively written or co-authored
by Lamecnik.

The suit charges that Fox claims
the renewal rights to a flock of
the Zamecnik songs which right-
fully belong to the widow, Mary
B. Zamecnik, and two surviving

sons, Walter J. and Edwin H.
| LZamecnik, Among the tunes in-
(volved are “Southéern Moon,” “Ad-

1os My Senorita,” 1 Am Waiting
by the Wishing Well,” and “Nea-
politan Nights."

Damages in excess of $300,000
are being sought plus a permanent
mjunction against further alleged
infringemments of the tunes.

| utors at half prices. Distributors in
lurn can offer them to dealers at
half price. Burgess said RCA Vic-
(tor follows a similar policy. They
(implied that dealers and rack job-
‘bers to sell these close-out items at
an attractive price,

The rack jobbers agreed that
they could work with the 10 per
cent return policy which i8 now

Mfairly standard with the major disk- ||

eries, Gallagher let the rackers
know that they were a secondary
market in the record business and

hits. but to ride the hits after they
started to move. The rackers ap-
peared startled at first by Galla-
gher's frankness, but later agreed
' he was fairly right.

i

that they should not try to make ||

Deejay Or

@  Continued: from page 3

Martin, WLW, New Orleans;
Frank Ward, WSAIL, Cincinnati:
Bob Green, WINZ. Miami: Boh
Clayton, WHDH, Boston; Buddy
Deane, WIZ-TV, Baltimore: Paul
Drew, WGST, Atlanta; Jim Lowe,
WRR, Dallas; Art Roberts,
WEKBW, Buffalo; Jim Hawthorne,
KDAY, Hollywood; Jim Sparrow,
KYA, San Francisco; Bob Woaod,
KING, Seattle; Ira Cook, KM PC,
Hollywood: Ed Meath, Roche-ter,
N. Y.; Don MclLeod, Detroii: Fob
Klose, WFIL, Philadelphia;: loe
Finan, KYW, Cleveland: Earl- ! r-
ris, Cleveland; Bruce Vandor . -
KOMO, Seaitle; Pierce All
Dallas; Jim Stanley, Norfolk.

Commenting on plans for
organizational meet, Gavin
“This point should be made 1 -
garding fears about conventon
costs. A ‘workimg' convention —
by uself—costs very little. O -4
side of the rental for mect -
rooms, there are just the incide
als of printing, postage, bud-
ete. It's the *fun’ side of the ¢
vention that's expensive. If we ¢ .
cern ourselves with the work ard
business, the fun side can .70
should be financed by those wlo
wish to be ‘hosts.” I'm not at ;']
sure that meals, banguets, shor
etc., need 1o be considered |
vital part of convention plan- "

NE

THE HANGING TREE

MARTY ROBBENS COLUMBIA

RI0 BRAVO

(From the W, 8 pic)
DEAM MARTIN CAPITOL

]LEHESET STRIP

WARNER BROS.
FRAMK ORTECA JUBILEE

KOOKIE, KOOKIE

{Lend Mae Your Comb)
ENWARE BYRNES WARNER BrOT

Xl

PACE-SETTERS
From MPHG

A "HIGHLIGHT"
For Every Progrom

JUNE

R A T

150 FESTAING S

RECORDING
STUDIO

FOR SALE—N.Y.C.

FULLY WIRED
AIR CONDITIONED

BOX 225
The Billboard

1564 Broadway, N.Y.C. 36

ON DELAWARE VALLEY
RECORDS . . .
Tom Perking

and Don HNicholas Orch,

"“MISS AMERICA”

DV-100A

{0Micial seng sponsered by Atlantic Ciy
Press Bureau, Cenvenlion Hall, Allanlic
(ity. K. 1)

WM. B, RICHTER, Muslc Fubl
| ©E746 York Rd., Fhiladelphia 16, Fa.
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THE NATION'S NEXT *1 VOGAL GROUP
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es Sag Sparks New

Promo, Distrib Strategy

Little Man Woos Big Time Aid in
‘Share Risk, Split Loot’ Deals

By REN GREVATT

NEW YORK — The current
sagging state of the singles busi-
ness i having its inevitable effect
on what have become known in
the past few vyears as the tradi-
tional promotion and distribution
processes. The ramifications of the
situation are being felt at both the
disk jockey and the distributor
level, with the primary cause be-
ing not only the relatively low
level of sales but the multiplicity
of releases as well.

In the first place, promotion
men returning from their regular
forays into the field, are reporting
a stiffened attitude on the part of
various deejays in respect to ro-
mancing. One plugger said: “Dee-
ays are getting very selective,

hey seem to feel that they can't
possibly play all the records any-
way and that some disks which are
obviously dogs will do nothing but
hurt them if they play them. So
some are actually laying off rec-
ords they don't think can make it.”

The same attitude is being noted
also in the ranks of distributors,
The indie distrib fraternity is al-
ready overloaded with labels, some
having as many as 50 or more at
any given moment. The distribs
have now reached the point where
they no longer grab off anything
that becomes available for their
territory. Instead, many have
adopted an “I'm from Missouri"”
aftitude as far as the new, so-
called "fly-by-night” label is con-
cerned, The distribs are now shop-
ping around for the best new sin-
gles—ones which have proven ac-
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tion in other territories, before
signing the label up.

The new overnight-type opera-
tors whd are constantly entering
the field week after week, are also
adopting different strategy when it
comes to exposure and exploita-
tion. Pavola at the jockey level
has often become out of reach for
the little fellows, because it is
' siniply too expensive to reach the
| required number of jockeys in
' enough territories to make it count.
| Instead, many are preferring to
make deals with a number of big-
ger and established disk firms for
representation.

Share Risk, Share Loot

Under this kind of arrangement,
a disk which has a certain amount
of provable action in one of more
territories, will be taken under the
wing of a more established com-
pany. In this way, the little fel-
low gets the financing he needs,
the benefit of somebody to share
the risk with him, and a firm with
enough sirength and money to
push the record. In return for this
the smallster splits profit on the
disk and more often than not, the
copyright, right down the middle.
| As one indie disk man said:
| “With the jocks you often have to
| give up a piece of the record or a
song. But that's only good for a
certain amount of exploitation in a
given area. If you have to give up
a piece, it's better to hand it to
somebody who can really lay on
the record for you.”

From the standpoint of the
firm which takes over the little
guy's disk, it's also good business.

|

ES

A spokesman for one of these
swinging firms explained it this
way., “You've got to keep up a
flow of hits if you want the best
results from your distributors. It's
Epett}r tough for anybody to make
is own hits all the time. The
cards just don’t fall that way. So
it's worth it to make deals for
masters with small companies or
indie producers and split the profit
with them, in order to keep feed-
ing out salable stuff to your dis-
tributors, We feel it's really a
worth-while way of doing things.”

Some Examples

In line with this thinking, sev-
eral recent examples of the trend
come 1o mind. The Skyliners' orig-
inal disk on Calico, “Since I Don't
Have You," was taken over for na-
tional distribution by Pittshurgh
distributor, Bill Lawrence, Steve
Brody, a Buffalo distributor, origi-
nally pulled off the same stunt
with “Tell Him No,” by Travis
and Bob on Sandy, a disk made
by broadcaster Paul DuBois in
Birmingham, Ala. Later DuBois
and Brody split the proceeds of
the distributor deal for the disk,
made with Randy Wood, prexy of
Dot Records,

It is also recalled that London
Records made similar distribution
deals for the Monument label with
such hits as Billy Grammer's “Gotta
Travel On,” and on deejay Mur-
ray Kaufman's Splash label, with
Billy Mure's “String of Trumpets."
Other labels which are involved
in similar deals with small pro-
ducers and labels are Decca, Rank

o
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GOLD DISKS FOR
MATHIS ALBUM,
HORTON SINGLE

NEW YORK — Columbia
Records gave out gold records
this past weekend, one to
Johnny Mathis and the other
to Johnny Horton. Mathis re-
ceived his for an RIAA-au-
thenticated sale of 500,000
albums of his set “Johnny's
Greatest Hits.," This was a
collation of his hits at the label
over the past two vears.

The other gold record
award was presented to
Johnny Horton in his home
town of Shreveport, La., last
Saturday. At that time the
Horton waxing of “The Battle
of Mew Orleans” had passed
the 1,300,000 mark and was
still selling like the proverbial
hotcakes.

and most recently, United Tele-
films Records,

The latter, operated by Morty
Craft, just last week signed up
three small indie operations to join
the UTR wing. These were Baton
Records, Harvard Records and
Lido Records. At the same time,
an announcement stated that UTR
would extend financing, distribu-
tion, sales and promotion to the
three firms. It was also stated that
negotiations with other firms of
similar stature were being con-
docted.  Meanwhile, Preferred
Records, new label of Bregman,
Vocco and Conn, has signed a sim-
ilar arrangement for pressing and
distribution, with Ember Records.

Indies making such deals with
outside producers and the very
small labels, also point out that
when the deal s made, it includes,
in many cases, all foreign rights,
In view of the current singles busi-
ness in the States, it's pointed out,
the total foreign market is close to

(pronounced .”Chiuw* Chiow, Bambeena)
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Watch for the Sensational New Release!
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THE ORIGINAL INSTRUMENTAL HIT?

GIRO, GIAO, BAMBINA

Peter Pan
Promo Plan

NEW YORK — Henry LaPid
owner of Synthetic Plastics sn

oducer of Peter Pan and Spin-

-Rama Records, will outline the
firm’s new promotional plans at the
National Association of Musie Mer-
chants Show opening in New
York today (22). The company will
make available to all outlets a mer-
chandising, advertising and selling
rogram for the labels. The plan
8 to offer retailers a chance to
run a children’s hi-fi festival with
Peter Pan Records and the Spin-O-
Rama LP's. Program features new
items in the children's field seven
times a year.

the equivalent of the domesiia
business, and thus a vitally import-
ant factor.

Another fascinating feature of
the changes in progress in the in-
dustry, also has to do with the
subject of jockey pavola. One par-
ticularly swinging operator pointed
out that he no longer has 1o worry
about pavola at all, except in a
very few instances. Otherwise, he
said, he works deals with the jocks
on their (the jocks’) own labels
and masters. "1 just take over pro-
motion and distribution of the disks
they've cut themselves. That's fine
with them and they give me &ll
the plugs I want in return,”

In yet another case, one label
which had had a specific act un-
der contract for quite & streich
without any great success, loaned
the act out to an indie producer
for a fﬂir of sides on a rovaly
deal. If the fresh oulside a.&r.
blood produced a hit, the home
firm still cashed in and still had
the act under contract for a fol-
low-up session,

GIVE TO DAMON RUNYON CANCER FUND

e

RAY SHARPE - "RED SAILS IN THE SUNSET"

by

GONE RECORDING CORP.

1650 Broadway, New York, N. Y.
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TAPS IN HILL SOUND

Colorful Revival of

Tribute to

MERIDIAN, Miss.—The world
of country music paid tribute to
one of its heroes here Monday thru
Thursday of last week (15- -18) at
a Jimmie Rodgers Celebration high-
lighted by talent judging, banquets,
dances, concerts and a colorful par-
ade, all climaxed with a country
music spectacular in Ray Stadium
Thursday night. For the first time
the Rodgers Celebration was spon-
sored by the recently formed Coun-
try Music Association. The Rod-
gers' memorial celebration was re-
vived this vear | v Ernest Tubb and
Hank Snow after a lapse of sev-
eral vears, with local businessmen
end civic orgs co-operating. Offi-
cial attendance was given as 7,000.

Local civic organizations spon-
gored six country music talent con-
tests over the four days, with some
70 acts compeling. The three fi-
nalists, Jimmy Crane, Ken Mabry
and Jay Chevalier, all wvocalists,
vied in the big show Thursday night
for the grand award—an all-ex-
penses-paid trip to Nashville plus
guest radio appearances and a re-
cording contract. Final winner was
Ken Mabry.

Ted Mack, of the "Original
Amateur Hour,” served as chair-
man of the judging committee
which named .the finalists at a
banquet &t the Lamar Hotel
Wednesday night. Ralph Emory,

AUDITION

a new selling force
.Tor dealers

co.Ffor manufacturers

IM FULL COLOR EVERY MONTH
IMN THE BILLBOARD
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Rodgers

WSM deejay, served as emsee for
the occasion. Alter the banquet,
dances, open to the public, were
held at the local American Legion,
Shrine Mosque, VFW and Moose |
halls. ﬁ

The parade Thursday morning |
comprised more than 40 units and
some 20 gay floats led by the Kees-
ler Field Band under sunny skies.
The procession was led by Missis-
sippi's Gov. J. P. Coleman, fol-
lowed by Mrs, Jimmie Rodgers, as
honored guest, and Ernest Tubb
and Hank Snow, who pioneered the |
Jimmue Rﬂ-dgers Celebration idea
SOIME SEVEen Years ago.

Thursday's program included a
noon luncheon honoring Mrs. Rod-
gers, sponsored by Ralph 5. Peer,
of Peer International. Jack New-
man, of New York, and Nat Vin-
cent, of Nashville, represented Peer
International. Luncheon program
was emseed by Harry Stone, exec-
utive director of the«CMA. The
luncheon was followed by memorial
services at the Rodgers monument
on Tom Bailey Drive. a concert
by the Keesler Field Band at the
Court House, and a fish fry for dis-
tinguished guests at Pigford Lake.

Among the performers partici-
]:latmg in the Thursday night cli-

maxing spectacular were Ernest
Tubb, Hank Snow, Ray Price,
M:l.rtj.-' Robbins, Ferlin Husky,

Skeeter Davis, the Brown Trio,

Charley Walker, Sonny James, the!
Wilburn Brothers, Justin Tubb,

Gordon, Margie Singleton, Gordon
Terry,- Jimmie Davis, Carl Sauce-
man, Johnny Western and Jimmy
Swann. Tickets were scaled at $1

for adults and 50 cents for kiddies.

SINGLES GET
BACK ON MAP

NEW YORK — Topogra-
phy-titles are the new trend
in the best selling singles mar-
ket. Three of the top 10 disks
on The Billboard's “Hot 100™
chart last week spotlighted
U. S. cities—"The Battle of
MNew Orleans,” “Kansas City"
and “Tallahassee Lassie.”

Also in the Top 10—altho
the exact locale isn't specified
—was “Quiet Village." Else-
where on the "Hot 100" were
“Waterloo,” “Tijuana Jail,"
“Old Spanish Town,” two
other versions of “The Battls
of New Orleans,” and ons
other waxing of “Kansas
City." Johnny Horton, who
has the No. 1 best-seller in the
pop and country and western
field, was also represented on
the C.&W. chart last week
with “Springtime in Alaska.”

UA Tees Off

Countrywide
Promo Swing

NEW YORK — United Artists
Records’ promotion staff is begin-
ning a broad swing across the
couniry in an extensive promotion
campaign for their latest crop of
singles. -

Promotion men Ray Free, Nor-
man Rubin, Larry Maxwell and
Lelan Rogers will cover some 28
States on their deejay and distribu-

tor tour. Among the disks to be
Mac Wiseman, Johnny Sea, Curtis |

plugged are “Lorena™ b-w “March
of the Horse Soldiers” by Irving
Joseph, “I'm Coming Home" by
Marv Johnson, “Merry-Go-Round”
by Eddie Holland, "“Old Black
Magic” b-w “Rock and Roll

Tango" by the Clovers and “Yes,
That’s Love" by Ray and Lindy.
The diskery is also rushing into
completion the original sound track
album from the Charlis Chaplin
film, *Modern Times.,” The pic is
currently enjoving a huge box-
office at theaters around the coun-
try where it has been re-released.
Packaging for the album will in-
clude rare photos of Chaplin and
distinctive art work. Negotiations

are underway with Chaplin to ac-
quire additional material for release
on the label.

UA also recently set up a joint
publishing company with Melodie
der Welt for the territory of Ger-
many, Austria and Switzerland and
their music firms, United Artists
Music, ASCAP and Unart Music,
BMI. The joint publishing compa-
nies will be known as Edition

Mundus.

Additional coples
of The Billboard

SUMMER RECORD
PROGRAMMING
QUARTERLY

ﬁ are available, at 50¢ each—
40c in quantities of 23 or
“first

First served™ bhasis.

maore, on A come,

Ideal for disk jockev programming,
as & preminm to record and album
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Contains  biographical data on cur-
rent artists, Salate to Latin-American
Talent and Musie, Yestervear's Album

Ilits, Hot Weather Favorites, Last
Snmmer's {1958) Top 25 Singles, Top
15 Most Recorded Tunes of all times
currently available,

(Payment enclosed)

buyers, and as a reference guide. ORDER NOW!
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| GRAMMING QUARTERLY at gty Zone ;
: S0¢ each—40¢ in guantities of . :
| 25 or more, to the following: tate '
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“SEA CRUISE"—

I know you'll like my latest . . .
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Music Merchant's
Trade Show Special

Tape Hassle Cues New Life
For This Recording Medium

® Compelitive systems, cartridge vs. open-reel
signposts plenty of promotional activity

® Ampex distribution move eould get open-reel

product off to flying start

By REN GREVATT

Several interesting and at the
least unexpected developments of
the past two weeks appear to have
drawn the tape indusiry battie
lines into sharp focus. These bai-
tle lines, as they have been termed
by some energetic indusiry
spokesman, are now likely to re-
main in effect for some months
to come.

Initial thunderbolt was the an-
nouncement by Bell Sound Sys-
tems, of Columbus, O., of & uni-
fied line of cartridge tape playing
equipment  consisting of six
models ranging in price from
$99.95 to $2199.95. This move
made the long discussed tape car-
tridge a marketable reality. A
week later, RCA Victor finallv
Introduced its one model of a
cartridge player to distributors at
& meeting in Chicago.

On the other hand, a develop-

Ampéx Sets
Tape Display

NEW YORK — NAMM con-
vention-goers who visit the Am-
pex exhibit will see more than the
vsual line of stereo tape record-
ers, plavbacks and tape-phono
consoles. A .large part of the
Ampex exhibit will be devoted to
the firm's newly-formed tape dis-
tribution wing, United Stereo
Tapes.

 Ampex will take the opportu-

nity at the show to acquaint deal-
ers with the potential in promot-
ing quarter-track, open-reel re-
corded tape at T'a ips. Bill
Muster, formerly with Capitol
Records and now heading up the
sales end of the United Stereo
Tapes, will be on hand to explain
dealer discounts and national pro-
motion plans.

United Steren Tapes will act
as a giant tape one-stop, handling
the record product of any re-
corded music firm on a nation-
wide basis (The Billboard, June
15). Already negotiations have
been completed with several ma-
jor and a number of minor disk-
eries. A total of 175 recorded
tapes are expected to be ready
for the NAMM show and about
SO0 titles will be available the
first vear.

nationally

ment in the field, that of the four-

track, 7'a-inches-per-second, reel-

to-reel tape, which had taken
lace months before, appeared to
ave broad industry support.

Contributing a healthy impetus
to the future growth of this end
of the business, often dubbed the
quality side of tape, was the sec-
ond blockbuster of the month, the
announcement from Ampex, lead-
ing exponent of the open reel,
four-track product, of a unique
duplicating and distribution serv-

(Continued on page 22)

Dealers Foresee

Top Phono Year

® Continued from page 1

at the prospect of two furniture
ieces in her living room? Abso-
utely not, say a majority of deal-
ers. Only three out of 10 dealers
believe Mr. and Mrs. Phonograph
Buyer want an all-in-one siereo
console. As for the unit with tiny
out-rigger speakers, it's hardly in
the running. Only one dealer in
50 goes on record in favor of the
console with “bookshelf” or
smaller speaker units flanking the
master unit.

It is true that most manufactur-
ers offer dealers a choice. Most
have all three tvpes in their lines.
This compromise thev believed to
be the best solution to a ticklish
problem. Such a compromise was
necessary because of their limited
sales experience. The 1960 lines,
it must be remembered, were on
the drawing boards in January,
only a few months after the first
stereo lines had appeared

But the phono firms, not want-
ing to approach the new designs
completelv blind as to direction,
did their own market studies to
determine consumer preferences,
The result is in the NAMM ex-
hibits at the New Yorker and the
Trade Show Building.

While dealers have a choice
and while there are two cabinet
pieces available, conceniration on
this tvpe of unit does not reflect
bv a wide margin dealer expecta-
tions of sales of these models. One
possible reason could be that
manufacturers themselves favor
production of ali-in-one consoles.
(Consoles with out rigger speaks
ers fall in this category for the
most part and the exira speakers
are optional equipment)) Actu-
ally, the all-in-one console isn't
too different in its basic design
from the multiple speaker mono-
Ehunic consoles the phono firms

ave been producing and are
geared to turn out. Still another

factor could be the pricing. Does
the dual cabinet unit price itself
up too high? Evidently the deal-
ers don’t think so while manufac-
turers do. Look who's being con-
servative now!

On the question of best-selling
price categories, The Billboard's
survey cannot be as revealing as
it has in vears past. For several
years, the biggest unit volume has
been done in the “manuval three-
speed portable under $30™ cate-
gory. By the same token, biggest
dollar volume was in the “he-
tween $100 and 5200 class, either
in consoles or table models.

This vear, however, sales of
stereo phonographs unit-wise and
in dollar volume are in a higher
bracket. The reason is obvious.
Until werv recently low - priced
promotional stereo phonos have
not been available in quantity,
Bigegest unit volume was done
with the stereo automatic por-
table.

® Continued from page 3

Published in conjunction
with the 58th Annual
Trade Show and
Convention of the
National Association

of Music Merchants

June 22 thru 25, 1959

Tab Spotlights
Dealer Buying

When asked how they ordered
stereo records as against mon-
aural LP's, the dealers appeared
to be almost as confused as every-
ong else about the problem. All
of the dealers answering had a
formula for ordering stereo vs,
monaural disks, However, 40 per
cent of the dealers ordered on a
25 stereo to 75 monaural basis;
25 per cent ordered on a 50-50
basis, and 10 per cent ordered 10
gtereo to every 90 monaurals.
Over 70 per cent of all the deal-
ers questioned claimed they-had a
stereo center in their store, and
of those who did not, half of
thesa claimed they would soon be
setting one up.

The dealers were asked how
many LP covers they could dis-
play in their store, including their
front window space. Better than
50 per cent said they they could
display from 50 to 300 album
covers in the shop. A few dealers
claimed display space for album
covers in the thousands.

One of the most interesting
questions asked the dealers was
where they buy their records.
About 60 per cent of the dealers

said they purchased their disks
from distributors. But another 3%

er cent of the dealers said they

ought records from distributors
and one-stops, which is an indica-
tion of the great growth of one-
stop service over the past two
years.

The dealers were also wusked
whether their distributor helped
them much, little, or very little.
Only 35 per cent replied that
their distributor helped them
much, Close to 30 per cent said
the distributor helped them little
and another 25 per cent said they
helped them wery little.

Here are the replies by the
dealers asked what tvpe m‘z’ help
distributors give them: 1. Useful
point of sale merchandise—album
covers, streamers, etc.; 2. Exira
exchange privileges: 3, A deal (no
explanation offered); 4, Money
for advertising; 5. Extra copies of
LP's; 6. Recommendations as to
what records to buv; 7 Good
service. When asked what distri-
butors could do that would help
the dealer more, dealers replied:
Better selling ideas, and better
sCrVice,

Cartridge Vs. Open
Reel in RCA Demo

NEW YORK—Can recorded
tape playing at 3% inches per
second give the same quality as
tape plaving at 7%a inches per
second? RCA Victor believes it
can — and with good reason.
Thev're banking on their tape

In Bell's line of six Stereo-Pak, tape-cartridge players, three are attachment
maodels like the Overture 403 shown above. Unit ls equipped with tran-
sistorized record-playback pre-amp: and may be uted In eonjunction with

the eustomer’'s somponant rlg.

www americanradiohistorv com

cariridge svsiem to become the
mass market tape playing system
of the future.

To prove that 34 inches per
second (ips) taps is adequaie to
the demands of the high fidelity
fan and the tape-buying public,
they Invited the press to witness,

. or rather hear, A - B comparison

between the two speeds at their
24th Street studios here on Thurs-
day (18). The firm, which has
pioneered the tape cartridge svs-
tem, 13 trying to counter the
move by vetéran tape firms to
launch quarter-track tape at 7'%
Ips on open reels. Latest maneu-
ver on bahalf of epen-reel advo-
cates was the formation by Am-
pex Audio of a giant distribution
organization, United Stereo
Tapes, to promote and sell the
open-reel product of all manufac-
turers on A national basis,

The RCA Victor demonstra-
tion, presided over by the firm's
chief recording engineer, Bill
Miltenberg, was impressive. They
set up three different tape svs-
tems. One played at 15 ips masier
taps from an Ampex 300 iape

(Continued on page 26)
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The Magnus Grand is a de luxe addition to the Magnus portable chord

organ line. It has dual resonsance chambers and twin reeds for each note.
A knee-operated volume contrel produces “‘swells’” Unit has a three-
octava keyboard with 16 chord buttons. It is priced at $199.95.

Survey Tabs Helty
Chord Organ Sales

® Music dealers rack up
$2 million in five months

® Survey shows one-third
of dealers handled them

NEW YORK — More than
£2.000,000 gross business was
done by 2,200 music merchants
in portable electric chord organ
sales in the first five months of
1959, This is an estimated figure
based on a survey of phono-record
dealers by The Billboard.

()f the dealers who responded Lo
the survey, only 32.6 per cent
now handie chord organs. This

oints to the fact that there will

livelv traffic in the units at
this vear’s NAMM Show. On the
phono-record dealer level, not
much exploitation has been done.

Sules of chord organs during
the period covered by the survey,
January thru May, averaged out
at seven and a half units per
dealer and registered on over-all
total of 16.500 units,

With reference to brands sold,
Magnus came out tops in the
“under $150" category. This is to
be expected, as the firm pioneered
the chord organ and had the field
to iself for some time. Almost
two-thirds (64 per cent) of the
respondents on the survey sold
one or more Magnus., Runner-up,
but far behind Magnus, was
Harmaphone. Seven per cent of
the dealers reported selling one or
more of this brand.

Magnus, about to debut a
larger 519995 version of its best-
selling chord organ at the NAMM
Show, did not appear in the “over
$150" catcgory of the survey.
Incidentally, the “under $150”
units sold more than twice as
well as the higher-priced ones.
Whereas the averape per-dealer
sale of the lower-priced unils was
8.8, the higher bracket units hit

H
M1
——— L

L

a 3.4 average sale per dealer.

The best-seller in the higher
priced  bracket was Concert
Organ. with Panorgan as the
runner-up. One-gquarter of the
respondents sold one or more
Concert Organ, while 19 per
cent sold one or more Pranorgan,

A preliminary exhibitors listing
for the NAMM Show indicated
that 12 firms will show chord
organs. There may be more.
Definite chord orgun  exhibitors
are Audion, Emenee. Gretsch,
Hohner, International. Lo Duca,

{Continued on page 19)

Wha'd’ya Wania
Do About Tape?

NEW YORK — Where's re-
corded tape pgoing? What's il
mean to the dealer? How can the
dealer make most profits on re-
corded tape?

These are some of the questions
the Magnetic Recording Industry
Association (MRIA) will answer
at their special exhibit room at
the NAMM Trade Show, The ex-
hibit marks the first time the
MRIA has participated in a music
merchant’s conclave. It's part of
an all-out, all-industry drive to
keep the dealer informed of new-
est tape developments.

The newly organized and re-
vitalized MRIA group has a mem-
bership that numbers more than
40 firms with a stake in the tape
industry. Membership is at an all-
time high, indicating that tape-
sters are hell-bent for profit in
the coming marketing vear.

Webcor Nixing

Emerson Deal?

CHICAGO — Titus Haffa,
chairman of the Board of Web-
cor, Inc., here, is trying to cancel
a contract under which he sold
20 per cent of the firm's outstand-
ing common stock to Emerson
Radio, Haffa said he has ap-
proached Benjamin Abrams to
buv back the 130,039 shares of
stock for $2,600,000, the pur-
chase price, plus interest.

In New York City Abrams,
prexy of Emerson, said the con-
fract cannot be cancelled. Emer-
son filed a mandamus action in
circuit court here Wednesday (17)
secking access to financial records
of Webcor, including a list of the
firm's stockholders., Suit states
that Emerson wishes to determine

(Continued on page 22)

Variety Is Stereo
Phono Sales Route

By BOB ROLONTZ

There s little doubt that this
season the consumer will be able
to select from more models of
phonographs from more different
manufacturers than ever before,
and the choice will be a wide one.
For manufacturers are now in
production on portable phonos,
both monaural and stereo, and all
types of sterco phonographs, from
console models with both speak-
ers in the same cabinet to those
with separate speakers that are
fully enclosed or small speakers
that can be discreetly hidden in
the bookcase. The emphasis will
be on stereo phonos, of course,
because these phonographs, ac-
cording to all reports, are selling
faster than monaural phonos,
firstly because so many new cus-
tomers are interested in stereo,
and also because a stereo phono-
graph can not only play both
monaural and stereo records, but
because a stereo phono makes a

monaural
better.
Altho, as of this moment, not
all manufacturers have displayed
their new lines, enough major
manufacturers have come up with
their new models to give a strong
indication of the variety stressed
in the new players. The cheaper
manual plavers, both monaural
and sterco, which form the bulk
of sales for many dealers, are not
being neglected. There will be
from Decca, for instance, a three-
speed manual monaural, portable
phonograph (Palm Beach I} that
will retail at $19.95. The firm
will also have a four-speed, man-
ual, monaural, portable phono
{Seaford 1II) that will hst at
$29.95, The Decca firm will mar-
ket a manual portable stereo set
to list at $39.95 (the Norwood).
The latter set will have two four-
inch speakers, with the second
spesker able to be used attached
(Continued on page 22)

record  sound even
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The customer can have stereo thres ways with this new Admiral model, the Imperia. As shown at left, tha
spoakers may be angled cutward in their high-style furniture base. They can be widely separated, ss shown
st right, or they can face directly forward.
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41.1% will not handle.
11.7% plan to handle.
1.0 % did not answer.
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THE BILLBOARD

1959 PHONO-RECORD
DEALER SURVEY

« + + A detailed analysis of
phono sales during the first

five months of 1959,

The part of the survey that appears in this issue covers
sales of sterco units only, plus questions that deal with the area
of dealer opinion. Since the survey was broken down this vear
between stereo and monophonic phonograph sales, the survey
was twice 1ts usual size. Since sterecophonic sales are of primary
importance 1o the dealer, we have published the stereo aspect

in {ull. Other results, in monophonic unit sales, will appear in
next week's 1ssue in the Audio news section.

R T R
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2% answered “don’t know,”

The above Ffigures are not terribly significant.
unimportance rests in the fact that the respondents are such a
small percentage (11.8%) of the total of dealers surveved.
And even this small percentage is reduced further by the fact
that some of the dealers who do not now handle stereo units

pop gy

o

Byt

Their

Considering that stereo was less than a year old, the
88.2% who now carry stereo phonos seems like a high figure.
What must be considered is the fact that, of currently available
models, dealers have little choice. With the exception of low-
end promotionally-priced phonos and some three-speed auto-
matic portables, virtually all phonos now in production are
dual-channel umts. The 88.2% figure 15 more a tribute to
crash™ program and their belief in stereo
as the future means of music reproduction than it is to

It would seem that the number of dealers selling this
eategory ol stereo is rather small. Bear in mind that the stereo
manual portable did not make an appearance until the begin-
ning of the survey period—January 1959, They did not appear
in guantity until several months later when a handful of firms
entered the field, following Columbia’s debut of a promo-
tionallv-priced stereo unit at §39.95.

QUESTION 1: Do you now sell stereophonie
phonographs in any form?

88.2% do sell stereo phonos (more than 6,000 dealers).
11.8% do not sell stereo phonos.

QUESTION 2: If you do not handle stereo phonos,
do you plan to?

QUESTION 3: If you sell stereo phonos, do you
sell stereo manual portables?

31.8% sell stereo manual portables (maore than 2,000 dealers),
66.2% do not sell stereo manual portables.

'QUESTION 4: How do you think phonograph sales
|

diate future?

2.2% didn’t answer,

COMMENT: ¢
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ahead?

h3.9% look for sales to increase.
16.6% believe sales will stay the same.
13.8% stated that thev dudn’t Know.
3.5% expect a decrease,

- e

& Al AL P

Dealers have probably never been more “bullish” about
the future, This is very important for the following reason
As recentlv as last November and December during their peak
seiling season, dealers were not only pessimistic. they were
down-right unhappy about the trend taken. They felt that the
move to stereo was confusing the public and bad for sales. In
the intervening six months, they scem to have done an alnos!
complete about face, Notice that more than 80% believe thut
sales will either maintain themselves or increase.,

QUESTION 5: What are your phonograph inven-
tory plans in the period just

s8.4% will hold inventory at the same level as heretofore,
18.8% expect to handle fewer models.
13.87% expect to increase the number of models they handle.
Continued on page 1T)

are going to go in the imme-
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NOW IS THE TIME FOR

LEADERSHIP

IN THE STEREOPHONIC-HIGH-FIDELITY INDUSTRY

Out of the welier of news and developments in the pho-
nograph industry during the past year emerges one clear-
cut need . . . authoritative leadership to provide convic-
tion and direction for developing the full sales potential
of high-fidelity stereophonic sound in home entertainment.

From the earliest days of recorded sound, leadership has
come from Columbia, Columbia opened up the industry
(in 1888) with the first real phonograph—an invention
that played flat disks instead of cylinders, making it
possible to press copies from master recordings.

Since then, Columbia’s ever-expanding'engineering and
research have pioneered the major advances in sound
reproduction with a continuing series of firsts;

« » » the first two-sided record
« « « the first electrical recording technique
« + « the first recording of a full symphony

.+ « the first @@ record—the Invention that made
high fidelity possible

« + » the first packaged high fidelity—the famous
*360" phonograph

« +» the unsurpassed CD (Constant Displacement)
cariridge

« + « the first guaranteed Stereo-fidelity records

Sterg

Now about Stereo. Columbia recognizes Stereo as no
mere fad but an authentic development in the field of
gound engineering and home entertainment. And CBS
Electronics has developed an advanced Stereo high-fidelity
system that moves home entertainment a full decade
phead. It has been named Stereo X . . . because it is,
indeed, Number One in the Wonderful World of Sound,

Stereo A Is something to hear,
- And something to rely on in 1960

For this CBS engineering achievement coupled with the
most magnificently designed cabinets in Columbia history
will be supported by a dynamic new marketing program,
Stereo 4 by Columbia is the new sound of pleasure . ..

and we believe that it can be the new sound of profits
for you.

Columbia Phonographs
CBS Electronics, 405 Park Ave., New York 22
A division of Columbia Broadcasting System, Inc.

We recommend that you see and hear Sterec 1
at your local Columbia distributor’'s dealer
showing or at the National Music Merchants
Show, Booth 553.

@

NUMBER ONE IN THE WONDERFUL WORLD OF SOUND!

WWW americanra
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Bell's entry into producing furniture-type consoles is marked by such high
styling as shown here in their Model 500 the Flair. The 10-watt stereo
amplifier is fram Bell's componant line. The two-way speaker system
includes twe 313-inch tweeters and a 12-inch woofer.

Bell Bows Stereo
Disk Console Line

COLUMBUS, 0O.—Bell Sound
Division of Thompson Ramo
Woolridge, Inc., has made its sec-
ond important product announce-
ment in three weeks with the un-
veiling of its first-ever line of con-
sole high fidelity phonos, Earlier,
the company had generated con-
siderable trade interest with the
debutting of a line of six stereo
tape cartridge player units.

Long in the forefront of the
audio component equipment field,
Bell this week made its compo-
nent console line available for
limited distribution among [ran-
chised dealers. First applications
for franchises will be accepted at
the Music Trade Show, accord-
ing ta Earl V. Sula, generul sales
manager.

Five models, with a price range
of 3350 o $1.100 and represent-
ing three basic component ar-
rangements are being shown at
Bell Trade Show headguarters
this week. All but one feature a
complete slereo svstem,

The “Flair.," Model 500, is a
split stereo system incorporaling a
three-speed  changer and  Bell
twin-channel, 20-watt stereo am-
plifier in a walnut cabinet with a
two-wav speaker set-up. Match-
ing separate speaker cabinet is
available for remote use,

The “Monticello™ Model 530,
is a complete stereo console, fea-
turing the two-channel stereo am-
plifier and a matching Bell slereo
tuner in a pull-out drawer. The
three-speed changer has a mag-
netic cartridge with a flip-over
diamond stvius. The cabinet. with
a iwo-wav speaker svstem, 18
stvled in cherry with a natural
wood [inish, The “Decor.” in the
530 model series, contains Lhe
same equipment as the “Monti-

Sylvania's stereo portable | Medel
ASP10) s tagged at 579.95. Unit
powers two five-inch speakers and
is available in two-tona luggage fin-
Ishes, Second speaker in carried in-
pide lid, ss shown.

cello,” except that it is styled in
walnut design.
There are two models in the

540 series, which offers a more
advanced complement of compo-
nents in two furniture sivles. The
“*Chalet,” in walnut, has a two-
channel, 30-watt amplifier with
matching stereo tuner behind a
drop-leat panel. It's equipped
with a Garrard RC-88 three-
speed changer with fhip-over dia-
mond stylus. Space is left Tor luter
addition of the Bell stereo tape
transport or Stereo-Pak Cartridge
plaver. The “Chateau.” in carved
fruitwood, modelled along more
provincial lines, has the sume
component linc-up as the “Chulet”
unit.

All component amplifiers in the

<Bell stereo console line contain

the one-control feature for both
stereo channels. Bell turners used
have separate AM and FM chun-
nels which may be tuned simul-
taneously for reception of stereo-
casls,

Sala said that since Bell is aim-
ing its product at the quality mar-
ket, distribution would be con-
fined to a select group of dealers,
“We're prepared to offer the bene-
fits of a franchising program and
to limit our distribution to assure
top profit margins to all our deal-
ers,” Sala added.

(Clevite-Walco
Offers Debut

NEW YORK—A new and spe-
cially developed set of hi-fi head-
phones, a microgram stylus pres-
sure gauge and a new accessory
browser panel for self-service ac-
cessory  sales, arc among  the
items being demonsirated at the
Music Trade Show by Clevite
*Walco." The NAMM gathering
marks the first formal appearace
of the Clevite “"Walco™ trade
name since the Walco firm joined
the Clevite organizatio® only last
February,

The Clevite “Brush™ hi-fi stereo
headphones  permits  stereo  or
monophonic listening over a range
of 50 to 13.000 cycles. The
phones will be promoted as a
method whereby a dealer can
demonstrate a stereo disk to a
potential customer without instal-
lution of listening booths and
without normal background store
noise. |

The microgram stylus pressure
gauge is described as “absolutely
foolproof,” by the company. It
will retail at $1.50. The browser
panel, according to Herb Bodkin,
sales chiel of Clevite "Walco," 15
expected to convert stores to the
supermarket, self-service  tech-
nique of streamblined selling.
Rucks are offered free to dealers
with the purchase of a pre-
selected group of “Walco™ acces-
sories.

Another promotional deal is
being unveiled which brings deal-
ers a free Swiss- nade wristwatch
in return for the purchase of a
pre-selected assortment of “Wal-
co” diamond or sapphire needles.

Freedm'n Rack

Is Versatile

NEW YORK Freedman-
Arteraft. disk fixture manulac-
turer, is stressing their VB-757
“Wersatile Base”™ unit at  the
NAMM Show here. The base
lends itself to many applications
in the store as a unit that can be
used against a wall with a special
“Peg-Board™ display  panel ex-
tending up behind it or with a
special rack to display more al-
bums,

Another aspect of the versatil-
ity of the umt is the fact that i

(Continued on page 26)

Columbia Bows 18
New Phono Models

NEW YORK — Columbia's
entry in the phono sweepstakes
at this vear's NAMM show is
comprised of 11 basic consoles
and seven basic portables. The
consoles are available in a variety
of woods, and range in price
from $129.95 to %39995. The
portables go  from 53995 to
$£139.95 in stereo. Firm also has

two monophonic portables in the
line at $24.95 and $49.95.

Big feature of the line is what
Columbia calls “stereophonic pro-
jection,” an arrangement geared
to get stereo reception from sin-
gle-cabinet units. According 1o
Jim Shallow, v.p.-general manager
of the Columbia Phonograph Di-
vision, “stercophonic projection”
works in the following way: Us-
ing the Model 1162 (5329.95)
as an example, Shallow describes
it as having six speakers. Two
front-mounted 12-inch woofers
(one for each channel) and four
side-mounted six-inch speakers
(two for each side).

The side-mounted speakers are
enclosed in a special sound tun-
nel enclosure that enhances the
response out the sides and also
feeds the front at the same time,
In projecting the sound out of
the side, Columbia engineers
count on the listener to place the
set so that the walls of the room
are used as sound reflectors,
Shallow said.

Columbia, hike other firms this
year, haven't put their whole
bankroll on one type of stereo
phono model. They also include
separate cabinet units as well as
consoles with stow-away speakers.

In the single - cabinet, stow -
away speaker class, two models
are availuble at 512995 and
$199.95, The (win-unit, slerco
console class comprises three
models from $229.95 to $389.95,
There are six “stercophonic pro-
jection” models ranging from
$199.95 to $495.00. Prices for
special wood finishes are slightly
higher on all console models,
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7.6% have no inventory plans,
1.4% did not answer.
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It would be expected that most dealers faced with this
guestion would find “holding inventory at the same level” an
easy way to answer, And the majority did answer this way,

have eccupied much of their thinking. The 18.8% who expect

to concentrate on fewer models. They also might still be inven-
torying some monaural units and do not plan to re-order. The
13.8% who expect to broaden inventory reflect the “bullish”
attitude revealed in the answer to Question 4. They feel that
sales are on their wav up and want to huve inventory on hand

risingly large number show that inventory problems

inventory probably feel that stereo is too new in
mind to want to offer a wide selection and prefer

on that upward trend.

QUESTION 6: Has stereo been effective in in-

58.3%
30.5%
7.6%
3.6%
COMMENT:
.
i that stereo
- percentage
- this much
~ should do
. backs that
#

- of dealers

S

Here's the reason for the dealers’ “bullish” attitude. From
their day-to-day expericnce on the sales floor, dealers believe

1) Lack of public knowledge of the subject, 2} lack of
dealer knowledge. 3) absence of any
resistance to something new and untried, 5) additional resist-
- ance due to monaural inventories. When all these drawbacks
o are considered, it is astonishing to see almost 60 per cent

creasing your phono business?

think it has increased their business.
think it has not increased their business.
wouldn't venture an opinion,

didn't answer the guestion.

has increased their business. Nofe how high that
figure is—almost 60 per cent. If stereo can have
impact on sales in its [irst year, think of what it
in the vear to come, Consider the following draw-
were present in selling stereo:

sales cxperience, 4)

believing that stereo has increased sales,

'QUESTION 7: From your contact with the cus-

tomer, what do you believe is

the most wanted type of packaged stereo

phono

graph?

belicve the customer wants & two-piece cabinel set
(master unit with one speaker and amplifier, plus a
second speaker in its own cahinet or enclosure.
believe the customer wants an all-in-one cabinet set
with both speakers and amplifiers in the same unit.
believe the custonier wants a three-piece sel with master
unit with hass speaker, plus two small outrigger speak-
ers in “booksheli” or small enclosures.

6.3% checked two different tvpes.
7.17 didn’t venture an opinion.
COMNMIENT: :
1

i
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No single piece of survev information could be more

the one they believe to be the most wanted by their customers,
the dealers have gone contrary to what the manulacturers
believe and contrary to what the manufacturers have designed
and produced n their 1960 lines, This question  was the
“$64,000 Question” for the phono firms In designing their
© 1960 lines. adequate sales experience was missing. Sterco
phonos hadn't been selling long enough to give them any indi-
cation of customer preferences. Of course, they made markel
studies and sales survevs. The information they derived from
these, from the dealer's point of view, was evidently insulfi-
cienl or wrong.

than this. In choosing a two-piece cabinet set as

R B B R S SR P S e R R R

QUESTION 8: In the “under $40” category of

stereo manual portables, which

models did you actually sell in the first five
months of 19597

54 %
46%

sold one or more Columbia.
sold one of more Capitol.

11t sold one or more Decca.
COMMENT: .
f In the under 540 stereo manual category, more than

. 2000 dealers handled them and sold an estimated 12,500
- units for an average of 6.2 units per dealer.

. I
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'QUESTION 9: In the "stereo automatic portable

$100 or less” category, which

models did you actually sell in the first five
months of 19597

375%
27%
27%
24%
15%
11%

sold one or more RCA Viclog
sold one or more Capitol.

sold one or more Decca.

sold one or more Columbia.
sold one or more Webcor.

Id one or more Motorola.
. {Continued on page 19)
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counts most . . . outstanding values in the price ranges
demanded by over 95% of your customers.
It is your answer to increased sales and profits
in today's highly competitive market.
N Tadal e At STERED PORTABLES: The 1960 Symphonic line fealures seven dis-

Starsaphenic High Fidelty 4-Speed Aule tinctively styled portables, superbly engineered for stereophonic sound

malic Ganule with ESpeakers. Resil  peglism . Retail list, $32.95 to $149.95
hial IMohogmey, Limed Osk, Walmig)

$159.93 STEREQ CONSOLES: The 1960 Symphonic line features six magnifi-
cently styled self-contained consoles of unequalled performance.
Retail list, $139.95 to $379.95

Five console models are availabie with finest pracision AM-FM stereo-
phonic tuner. Retail list, $199.95 to $469.95

MOMAURAL PORTABLES: The 1960 Symphonic line fedtures four
grealer-than-ever portables. Retail list, $19.95 to $49.95

FIRST 1960 DEALER SHOWING!

New York Trade Show Building
Music Show...June 22nd to June 25th

SUITE 206

Maodel 1600; Budgst Prited Monoural 3-Speed
Partable with full widlh Speoker Grille. Refail
it $19.95
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® Continued from page 17
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6%
6%
6%
6%

11%

sold one or more V-M.

sold one or more Phonola,

sold one or more Admiral,

sold one or more Birch.

sold one or more Emerson.

sold other models including Audic Master, General
Electric, Majorette, Steelman and Traveler.

automatic portables. TheF' sold an estimated 45900 units
ar

during the survey period an average sale of 8.5 units per
dealer. This includes both the “under $100” category above
and the “over $101" category below. '

QUESTION 10: In the “stereo automatic portable

$101 or more” category, which

models did you actually sell in the first five
months of 19597 '

79%
52%
16%
15%
15%
12%
12%

7%

3%
14%

sold one or more V-M.

sold one or more RCA Victor.

per cent sold one or more Magnavox.

sold one or more Motorola.

sold one or more Webcor,

sold one or more Columbia.

sold one or more Zenith.

sold one or more Decca.

sold one or more Phonola. .

sold one or more others including Arvin, Admiral,
Birch, Capitol, Emerson, Hoffman, Philco, Steelman,
Stromberg-Carlson and Westinghouse.

QUESTION 11: In the “stereo automatic table

model under $150” category,
which models did you actually sell in the first

five months of 19597

53%
13%
13%
9%
Q%%
9%
bR
28%

sold one or more RCA Victor.

sold one or more Columbia.

sold one or more V-M.

sold one or more Decca.

sold one or more Magnavox.,

sold one or more Webcor.

sold one or more Zenith.

sold one or more other brands including Admiral, Birch,
General Electrie, Capitol, Motorola, Steelman, Strom-
berg-Carlson and Westinghouse,

QUESTION 12: In the “stereo automatic table
model over $151” category,

which models did you actually sell in the first
five months of 19597

48%
21%
15%

sold one or more RCA ¥ictor.
sold one or more V-M.

sold one or more Zenith.

sold one or more Decca.

sold one or more Magnavox.
sold one or more Columbia.
sold one or more Motorola.
s0ld one or more Webcor.

sold one or more Birch.

COMMENT: ooy muspmsee s auts b st msranes g o

More than 2,800 dealers can be estimated to have handied
stereo automatic table models in the “under $150" and the
over "§150" categories. In the first five months of 1959, they
:;:-Idl an estimated 12,600 units for an average of 4.5 units per

Calcr.
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QUESTION 13: In the “stereo all-in-one ‘console

under $200” category, which

models did you actually sell in the first five
months of 1959?

29% sold one or more Magnavox.

299 sold one or more RCA Victor,

17% sold one or more Mathes.

17% sold one or more Motorola.

135 sold one or more Columbia.

13% sold one or more Decca.

139% sold one or more Symphonic,

13% sold one or more Webcor.

8% sold one or more Admiral.

175 sold one or more other brands including Philco, Steel-
man, Stromberg-Carlson, V-M and Zenith.

QUESTION 14: In the '"sterea all-in-one console
over $200" category, which mod-

els did you actually sell in the first five months
of 19597

37% sold one or more Magnavox.
24% sold one or mors Motorola.
24% sold one or more Zenith.
% sold one or more Philco.
(Continued on page 33)

$119.95 Unit
By Organ Corp.

CHICAGO—A 25-pound, com-
pletely self-contained, rtable
spinet organ listing at $119.95
was introduced this week by Or-
gan Corporation of America,
Long Island City, N. Y. at the
furniture show this week. The
12-bass chord and 34 treble-key-
board play-by-the-numbers' or-
gan, which serves as its own
carrying case, is made by Excel-
sior of Italy,

“Each treble ke
of two individual permanently-
tuned Swedish stainless steel
reeds, while each chord is a
blending of three reeds,” Stanley
Green, Organ Corporation’s prexy
said. Organ has full-size accor-
dion kevs and is contained in a
decorator-designed cabinet.

Unit will bow before music

dealers at the NAMM Trade
Show exhibit,

is a blending

Survey Tabs

® Continued from page 15
Magnus, Musical Products, Don

Nobel, Organ Corporation, Per- j

forma and Wexler.

In recognition of this hot new
merchandise line, NAMM is
sponsoring - its first Portable
Organ Sales Clinic, It will be
held on the second day of the
show, at 2:30 p.m., in the Grand
Baliroom of the New Yorker
Hotel.

Music merchants are pretty
excited about what has happened
n the portable chord organ field
for more than one reason. In the
first place, public acceptance of
the instrument has brightened the
p‘:iqfltdpifture quite a bit. Con-
sidered of even greater importance
is the fact that the instrument is
introducing hundreds of thous-

ands of people to a keyboard| &

instrument. Music merchants,
and authorities in the music field,
believe this introduction will
ultimately result

and even real organs,

The chord organ's ulari
stems from the fact E}Eﬁ it ?'l
simple to play, and the player, to

is own ears at least, sounds like
a real, musical pro. The “organ-
ist” doesn't have to know music.
Everything is done “by the num-
bers,” If the player can count up
to 10, he can play the chord
organ with proficiency within a
very short period of time.

One thing that dealers will be
looking for at this year's NAMM
Show and can expect to find in
quantity are de luxe units with
volume controls for “swell” effect
and stops for different reed
effects. The new Magnus Grand
has resonance chambers and twin
reeds for each note.

- i

s

:
e

i 1, R R

For those tape recorder fams and
professional recording techmicians,
Astatic has this new unit to display
its completa microphons line. It
takes up little space and Is supported

by wrought-iron legs.

www americanradiohistorv com

spARING

into the

BEST SELLING CHARTS

! in sales of| &
pianos of all types, accordions|

BOBBY and the ORBITS

“"WHAT
DO 1 SAY-

(—When I’'m Close to You)”

SEECO 6030

The great follow-up to “FELICIA”

DJ'st ¥ you haven't received your
sample please write for a copyl

SEECO RECORDS, 39 West 60th Street, New York, N. Y.
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#55199

“MARTINIQUE”-“SAKE ROCK™

“taken from the brand new Martin
Denny LP—"QUIET VILLAGE" b (1712

I Monaural LRP AT
.+ +... to be released immediately 22

| .++...to HIT the Charts . .. SOON!

1 5 _Here Is The Hotfest Exotic Music In The Industry!

EXOTICA EXOTICA 1i FORBIDDEN ISLAND PRIMITIV, |
LRP-3034 LRP-3077 LRP-3081 w-:m‘ "m'll:}"' *mf : 1“
LST-7034 LST-7006 LST-7001 L5T-7023 LS1-7111

P - - s————rrur— A Nradiohisiorm—— = = —— - e ——— .
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Variety
e Continued from page 15

- to the front of the set or detached
for greater separation. Many
other manufacturers have, or will
have, portable stereo sets on the
market that will retail at $39.95.

Decca will have four automatic
portable stereo sets on the market
this fall. These include one at
$59.95 (Anniversary II), an auto-
matic stereo job at $79.95 (Lam-
bert III), another automatic stereo
set at $99.95 (Benton III) with
two six-inch and two four-inch
speakers, and an automatic, four-
speed portable with four six-inch
speakers that will list for $139.95
(Miami II).

RCA Victor will offer all types
of stereo sets this fall. The firm
has cylindrically designed stereo
speakers that can be concealed
in any secluded nook in the living
room. At the same time the firm
has stereo sets with a swing out,
detachable :f:za]r.er unit in a full-
speaker enclosure. Webcor this
season has decided to drop its
monaural line completely for
stereo phonos. One of the spe-
cial Webcor units, the Constella-

tion, may be used either as an
all-in-one eabinet unit, or the
speakers may be removed from

e cabinet and placed wherever
one chooses, up lo 12 feet from
the master unit,

Philco is another firm that has
gone in for small, easily concealed
speakers for those wives (or hus-
bands) who don’t want a lot of
extra furniture in the living room
when they buy a stereo set. The
Philco line features small electro-
static speakers, jewel-like in ap-
pearance and able to fit in a small
arca,

Zenith is offering a wide choice
of models this year. The firm's
Brahm’s unit is a large, single con-
sole unit which can accept small,
compact, dual remote speakers.
The Zenith Danube is a two-cab-
inet job, with the second speaker
in a full enclosure. The Rigo-
letto made by Zenith is a wide-
cabinet unit featuring an extended
stereo control which has “the ef-
fect of moving the speakers out
beyond the sides of the cabinet
itself.” The Rigoletto also can
accept small remote speakers for
a wider stereo effect. -

At the NAMM convention,'it is
expected that many other manu-

Webcor Nixing
® Continued from page 15

“the wvalidity and propriety” of
transactions reportedly made be-

tween Webcor and Haffa, his rel--

atives and corporations controlled
by him. Haffa has stated that he
decided to rebuy the shares from
Emerson after legal counsel ad-
vised that certain provisions of
the contract were contrary to state
laws here. Included in the pro-
visions are one to call a special
meeting to elect a new board of
directors. Haffa said legal counsel
has advised that present directors
could not be replaced “without
ust cause." Haffa said he never

tended any change in Webcor
management when he sold the
shares to Emerson. He urged that
any changes wait until October 3=
when the annual stockholders
meeting is held.

facturers will show their new
lines. But at any rate the lar

variety of models in all lines will
give the public a wide choice in
all types of phonographs, from
porteble thru console models.

—

Tape Hassle Cues New Life

® Continued from page 14

ica for tape product from numer-
ous indie firms.

It was to be a kind of national
tape one stop operation, not unlike
r similar venture initiated over a

'Ef-ﬂr ago on a smaller scale by the
tereophonic Music Society, of
West New York, N. J. But with
Ampex staking itself solidly on
the side of the open reel tape, in
the belief that cartridges provids
definitely inferior reproduction,
tradesters mulled the lengths to
which Ampex might go in prov-
ng its point. For example, some
wondered, would Ampex go into
the recording business and build
its own label, as Belock Instru-
ment Corporation did last vyear
with its high quality Everest line?
The possibility of such a move
was not discounted by informed
BOITCES.

At any rate, the library of four-
track, open-end titles was ex-
pected to grow rapidly under the
new Ampex deal. On the other
hand, RCA announced that 150

NEW DECCA STEREO PHONOGRAPHS

Exclusive
“Stow-a-way Stereo”
speaker. Stores

yertically.

FEATURING “

_ separatign,

WIDE STEREO SPAN...WITHOUT CLUTTER

Listener controls
_ speaker placemen}
for desired stereo

Stereo is here to stay. Decca leads the way with
exclusive "Stow-a-way Stereo"—consoles and
portables containing both speakers in a single
unit. Convenient, handsome, durable, soundly
engineered (auxiliary speaker goes anywhere
for perfect stereo separation) . . ., in a complete
line of Full Stereo, Plug-in Stereo units, Home
Music Systems and portables, All with glorious
high fidelity sound. They're ready for delivery
now. With Decca, you're ready for profits. Con-
tact your Decca salesman right away.

=4 The Alleghany IV-DP-303, DP-304, DP-305
B magnificent instrument, Full stereo—4-speed aulo-
mdtic console, Luxurious cabinetry in selected, hand-
fubbed woods, Festures: dual channel amplifier, four
speakers, separate volume controls, dual bass and
treble controls. Malching speaker enclosure de-
signed for use Inside the cabinet or a5 a remole
uhit. Avatieble in Mahogany—5$108.95
Bieached Mahogany or Walnut-—$114.95

The Anniversary |I-DP-848 »
Pull steren! Complately sulomatic! Four spaeds!
Poriabiel Sterec speaker can be delached for Ideal
srrangement, In black and white or gray wilth con-
frasting trim, $59.95

=4 The Sexlerd 11i-DP-503

The perfect musical traveling companion—a &-speed,
manual poriable with & permanent 45 rpm acoptaor,
separafe voluma snd lome controls, sheck-mounted
grm, Aip-ovar cariridge. Rich sound . . . for an

budget. In black or white with harlequin trim. $29.

The Lambert 11I=0P-237 =
A compact, full steres, 4-spesd sulomalic portable,
A slurdy performer with & 3-tuba amplifier, separate
volume and tone controls, matched 5145 in. speakers,
Removable speaker mounted conveniently in the
case. Red and white or blue and white. $70.83

=2 The Harweod—DP-BB8
Glowing stereo in u reasonably priced portable Vol

=g - ume controls for sach channel. Additional Ironts

mounted speaker fits In edrrylng case. 10-foot ex-
tension cord fgr flexible speaker placement. In die-
finctive fan with slligator trim; gray with red trim.

§30.98

Tha Benton 111-DP-296 »
Radiant stereo reproduction In & completely auto-
matic portable. A 3-lube dusl-channel amplifier plus
heavy duty selenlum rectifier; tandem-mounted bass
#nd treble conbrol; separsie volume control lor each
channel; 4 matchod speakers for superb sound, 5ilver
with charcoal trim; cream with brown trim. $59.83

2 Miami 1i-DP-295

& ullimale In portable sterec! Splendid sound, disfings
tive design In & complete steran unit. &-fube smplifer
plus heavy-duty selenium rectifier; (nverse feed-back in
#ach channel; cross-over network; separate bass, treble,
¥oluma and balance contrals; four matched B-Inch speak-
ers, As smart and durable &5 a fine plece of luggage—in

charcoal or tan Texollte.

_ &3 spind| ;
v LT R B S D

DECCA

$130.89

We'd like to show vou our

new quarters and our brand new
Decca Phonograph line—
portables and consoles—featuring
“Stow-a-way Stereo.” Drop in
Jor a look or just a “Hello.”

No speaker
in lid; plays open
or closed—sterea
or monao.

STOW-=-A-WAY STEREO"

‘Nested" speakers:
neat, practical—
play stereo

W T

Welcome NAMM'ers!

Come on up and see us...or give us a call.

v

Sowis Sebote

LEALAN_

WMWQ.

PHONOGRAPHS

DECCA RECORDS. INC. ... 445 Park Avenue (Corner 57th Street), New York City, Telephone: PLaza 2-1600

www americanradiohistorv com

titles on cartridges would be re-
leased in the coming 11 months,
There was no indication, however,
that other diskeries planned to
feed this new market with prod-
uct. This led to vet another apec-
ulation. Would RCA or perhaps
some other entity in the tape pio-
ture undertake to provide a one-
stop service for tape on cariridges,
similar in concept to that started
by Ampex with open-reel tape?
Product ‘on cartridges was seen
a3 essential before the cartridge
players could be gotten off the
ground,

RCA, it was noled, was the
only company firmly and beyond
recall, at least for the present,
committed to cartridge tape. Bell
was not committed either way but

will actively market both styles
of tape-playing equipment.

Industry observers saw the
over-all picture as one which
found and Ampex sitting
firmly on directly opposite poles,
ready to do battle to establish
their own favored systems. In
the middle ground sat the rest of
the industry, in a watchful wait-
ing attitude. Many of these firms
had paid lip service to the official
stand of the Magnetic Recording
Industry Association, to push the
7%a-ips, fourdrack, open-reel
product. However, a number of
them, including Pentron, Webcor
and others, were known to have
thoroly researched the cartridge
idea to the point of having pilot
models ready to turn into produc-
tion if market developments so
warranted.

None of these firms was ex-
pected to make any further moves
this year. Actual production
would take a matter of months,
perhaps until mid-fall, which
would be in effect too late to cash
in on the Christmas buying sea-
son. It's believed that the fence-
sitters now prefer to wait as long
a3 a year to determine how thé
market will actually receive the
cartridge players now about to be
offered.

Other observers of the scene,
particularly Benvenuto Von Halle,
of the Stereophonic Music So-
ciety, feel that tho there will al-
ways be a quality difference in the
two types of tape, there will, like-
wise, always be a market for both.
“Four-track is the thing today,
whether they encase it in a maga-,
zine or put it on the familiar reel,™
he said. “I predict that like Bell
does now, all companies will even-
tually go both ways.”

Another spokesman deplored
the constant trend toward ob-
solescence in the industry and the
preaching of the so-called “either-
or” philosophy. “look back at
what these geniuses have done 1o
their industry,” he
“First they came out with the
staggered heads. Then somebody
said, no, that 's no good, you've
got to have a stacked head. So
everybody has to change over.
Then somebody suddenly came up
with a half-inch tape duplicator
which threatened to obsolete a lot
of existing equipment. Then we
have the battle of the speeds and
cartridge vs. open reel. It's a
wonder there’s any market left at
all after the public has been
duped by all these confusing bat-
tles for so long. There's room
for both of these, if they'll just
stick to them for a while instead
of inventing all those better ways
of doing things which help ruin
the business.”

Meanwhile, RCA Victor had
scheduled an “A-B" test the week
K{mr to the NAMM gathering in

ew York to try to prove the
point that the difference in qual-
ity in systems was indistinguish-
able to the ear. (See separate
story.)

declared. -
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This is what they are saying:

“pagewarth is only promolion within memary beamed al consumar by a
major manufacturer thal has broughl immediate and profilable resulls.”
SAM PRESS, ROSS MUSIC SHOP, DETROIT, MICHIGAN.

' Oparalion Pageworlh geeal, send more Mercury."
BERRY WARE, WAREHOUSE OF MUSIC, SEATTLE,
WASHINGTON.

#Salet o over B00%, since Opération Pageworlh begant
SPECS, CORAL GABLES, FLORIDA.

“Vary impressed with Mercury Pageworth program. Resulls most

pralifying."’
ROSE SCIMECA, THE MAY COMPANY, CLEVELAND, OHI0.

" Terrific traffic gelter ... gol rid of our summer siump."
GEORGE KASSAL, DUO RECORD SHOP, OAKLAND,
CALIFORMIA,

“ Basf consumer plan we ever had,'”
HOWARD SHAPIRO, NATIONAL RECORD MARTS,
PITTSBURGH, PENNSYLY AMNIA,

* Hals off ta Mercury Operation Pageworth, Tremendous success as [raffie
builder and sales slimulan{ for summer."”

BEMN GLASS, GENERAL RADIO & RECORDS, BALTIMORE,
MARYLAND.

*pdercury Pageworlh plan a real salvation .., Fiest ¥ weehs sold more
Maercury LP's than tolal LP sales in May.'
BEN VINER, VINER'S MUSIC, BANGOR, MAINE.

" hdasl successful promaolian in years,”
GROVER SAYRE, MUSIC LAND, MINNEAPOLIS,
MINNESOTA.

YMe summer racord slump wilh Marcury's Operalion Pageworth.”
LACLEDE MUSIC, ST, LOUIS, MISSOURI.

sEive s more plans ke [his. It has broughl customers inlo our slore as
noolher plan ever has,”

JERRY JOHNSON, HOUSE OF SIGHT AND SOUND,

VAN NUYS, CALIFORNIA.

" Thanks fo Mercury Records, Operation Pageworth has increased our
Blisinesg 508"
PHIL KING, KING, KAROL, INC,, NEW YORK, NEW YORK.

“Pagewarth greales! dealer plan to Wit record business . .. give us more."’
LOU DELL, DELL MUSIC, BUFFALDO, NEW YORK.

“Pageworth did away with summer slump. Public scceplance besi of any
pramalion sver held. Hape i iz exlended.'
E.D. SHAFFER, MUSIC CITY, PHOENIX, ARIZONA.

" Business increasad by 50°%; because Operalion Pageworth brought
peapi® inlo ihe §00E

LOU EPSTEIN, JIMMIE SKINNER MUSIC CENTER,
CINCINNATI, OHID.

" Wa feel sincerely thal Dperation Pagaworlh is noleworthy
accomplishmen! by Mercury la stimulate sfore braffic."
GLADYS AND CHARLES CAVAGE  CAVAGE RECORD
STORES, BUFFALO, NEW YORNK,

“'Mercury’s plan hag stimulated record sales during vy stow period
in our business." ;
IRVING RANDOLPH, BAND WAGONM, EAST ORANGE,
MNEW JERSEY. .

“Bringing lraffic inta [he stars. Promation very successful.'
KENMAC RADIO, CHICAGO, ILLINOIS.

“Sales of Mercury LP's increased fremendously wilh coupon deal.
Congratulations lo Marcury Promotion Deparimenl.”

ART SUTTON, BERL OLSWANGER MUSIC, MEMPFPHIS,
TENMNESSEE.

" One of the best programs any campany has come up with yel.”
JIMMY TAYLOR, BUCHLEY'S RECORD SHOP,
NASHVILLE, TENNESSEE.

vpagewarth beinging in pleas like no alher record plan ever has™
INEZ JACOBSON, BON MARCHE, SEATTLE, WAS HINGTOM.

“"Opsralion Pageworth greales! record promotion deal I've seen in all my
years in the business.”
HARMONY MUSIC SHOP, NORTH MIAMI BEACH, FLORIDA.

“One of the best deals lo come from manufacturers in fang fime."
KARL RADALICH, ERNSTROMS, DALLAS TEXAS.

“\pdercury Pagewarlh definilely sales booster .. . your sdvertising
campaign excelianl.”’
BUD HURST, HURST TUNETOWN, CLEVELAND, OHIO

" Probabiy bigges! promolion we have had, from sfandpoinl of immediale
reaction, in {he record buginess in years.”

LOU SALESIN, MUMFORD MUSIC SHOPS, OAK PARK,
MICHIGAN.

t"Pageworlh fremendous success. Pulled many new cusiomers wilh
coupons in hand. Hals off fo Mercury "

NICK LOMAKIN, LOMAKIN MUSIC, PITTSBURGH,
PENNSYLVAMNIA.

hfercury's Oparation Pageworth is tremendous SUCC2IE. Business
axcellenl during this plan.""
EUPER MUSIC STORES, WASHINGTOM, D.C.

OPERATION PAGEWORTH

P pslomers with Marcury Pagaworth coupong deiving v crazy. We
radeemed over 100 the first week, Boy, this iz lha only way [0 go crazy.
Viva In Mercury.””

BOBR KELLEY, STEREO SOUND AND MUSIC, BOSTON,
MASSACHUSETTS.

tlust ferrific. Brought 50 many people inta the slore. In one day 46 Lo
48%; of sales were Mercury.'”
TOM POSSIS, MELODY PLUS SHOP, ST, Fll.ll.. MINNESOTA.

V' Greatesi and faslest selling record promotion to hit the record marﬂa!.."
MELODY HOUSE, ST. LOUIS, MISSOURI.

i Best lraffic builder we ever had, Redesmed 40 coupons the first day.™
SAM RICKLIN, CALIFORNIA MUSIC COMPANY,
LOS ANGELES, CALIFORNIA.

v Greales! and easles! money mahing idea, nexl lo ¢lipping coupans."™
TONY CAROMIA, 5. I_IHHIﬁUH. BEROOKLYN, NEW YORK,

“‘gesl selling promolion in many a day, Public enthusiastic and coming
In with coupons.”’ »
BiLL HIMMELFARE, BILL'S RECORDS, PHOENIX, ARIZIONA.

“Pageworlh plan crealing luﬂ’a‘: in sloré, tharnks to Mercury.”
MARTIN FLOM, SUGAR'S RECORD SHOP, PITTSEURGH,
PENNEYLVAMNIA.

v Pageworth most successful plan ever, fnasmuch as fraffic has increased
fremendously and is allaining farge sales volume.”

BEARBARA FRITZ, CUSTOMCRAFTERS, AUDIO. INC.,
CINCINNATI, OHIO.

" Operation Pageworlh so fabulous and exciling. Made our opening mo
sirccessfvl."” .
ARMNOLD ELAIR, BLAIR HOUSE, INC., MEMPHIS,
TEMNESSEE.

“"Terrific response. 40 coupons redesmed & day.”
RADIO DOCTOR, MILWAUKEE, WISCONSIN,

“'Best response of any promolion ever dane in this town.™
SEWILLER'S, ARLINGTON, VIRGINIA.

it Even though the policy of our arganizalion is anti-salesman discaunt
pramolion, we musl concede that Mercury's Operation Pageworth brought
# lof of new cuslomers info our store,"' : .

DE HAAN HI FI, EVERGREEN PLAZA, CHICAGO, ILLINOIS.

v promotions of this sort help record slares. All fulure Mercury promolions
will recelve miy fulles! support.””

JOE SHULMAN, PARK RECORDS, NEWARK, NEW JERSEY,

a3 - . T
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For the first time from BELL...

A Complete New Line of
Stereo Masterpieces

We invite you to see this complete new line of stereo-
phonic consoles at Bell display rooms in the Trade
Show Building. When you do, you'll hear stereo sound
of a quality seldom attained—in models to cover every
styling and price need. You’'ll admire—as will millions
of stereo prospects—the fresh, new concepts in beau-
tiful wood cabinetry. And you'll agree that Bell's
program of merchandising and selling support as-
sures your selling success.

New Bell Stereophonic Component-Consoles offer
the exceptional performance of Bell Components care-
fully matched with Bell-designed speaker systems

d

Now on display at the NAMM Show, Rooms 605-611, Trade Show Building.
Available for limited distribution by selected franchised dealers.

. .. the convenience of console construction ... the
appearance of beautiful furniture. They are backed
bv two names widely known for the high quality
standards they represent: Bell Sound Division, with
over 26 years of experience as a components designer
and manufacturer; and Thompson Ramo Wooldridge
Inc., internationally famous 1n the field of electronics,

We believe yvou'll want to discuss franchising arrange-
ments after you complete your inspection. Bell repre-
sentatives will be in attendance at our NAMM show
rooms to provide complete details . . . 605 and 611,
New York Trade Show Building.

IBi=/_[- SOUND DIVISION
THOMPSON RAMO WOOLDRIDGE INC.

= a

ey

."' COLU J‘.'i-_l EUS 7, OH IO In Cunads: THOMFPEON PRODECTE, Lid |, Twento

WwwWw americanradiohistorv com
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Best Selling M
Album In America

Billy I’hughu’s
“BLUE HAWAIL”

DLP-3165
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NEW YORK — Admiral has
come up with &8 number of new
innovations in its 1960 phono line.
The line is one of the most com-
plete on the market, according to
sales manager A. A. Medica, with
& manual portable stereo set, a
number of automatic poriables,
all-in-one consoles, two-piece en-
sembles and instruments with
AM-FM tuners. The firm has one
compact 20 - watt portable with
Iwo separate speaker enclosures,
and a three-way unit with swivel
speakers that can be removed for

Feature of Freedman-Artcraft's exhibit at the NAMM Show is this VB-757

Admiral Line Has

Stereo Features

maximum tone separation. Two
stereo portables bave stowaway
speaker enclosures that snap into
the cabinet lid when not use
#nd can be placed up to 15 feet
from the phonograph.

Key item in the Admiral por-
table line is & malching two-piece
luggage model with 20-watt out-
put, four speakers, separate bass
and treble controls, a balance
control and four-speed changer.
One piece contains the dual am-
plifiers and record changer, the
other the twin speakers that lock

versatile base. Unit iz convertible to 45's or 33's.

the newest

and most exciting

advance

in the Tape Recording

. industry

A COMPLETELY NEW TAPE RECORDER

PUSH BUTTON CONTROLS . . . FEATHER.
LITE (about 1B pounds) . . . smaller than a
portable typewriter . . . rugged reinforced
ALUMINUM and contrasting leatherette port-
mble case . . ., acoustically designed with
three speaker performance for high fidelity compatible two track-four track head system
sound reproduction. power consumption only 75 watie

@ CORPORATION

777 SOUTH TRIPP . CHICAGO 24, ILLINOIS

EXCLUSIVE PENTRON FEATURES:

"SURE-LOK" Brakes

straight AC power transformer circulitry
electron beam record leve!l indicator
digital counter

monitor switch

N P iy R 0 T R B T

wwWw americanradiohistorv com

into a single unit. Portable stered
prices range from $40 for ﬁ
manual model to $160 for
two-piece unit.
highlighta of the stereo line
are the Imperial 80 models whose
amplifiers give up to 80 watts
output. Cabinets are styled in tra-
ditional and contemporary mans
ner. The Admiral Imperial three-
way stereo model resembles an
all-in-one cabinet, with speakers
at each end and an AM-FM
tuner, Each speaker swivels out
from the master unit and can be
used attached to the console, or
separately as desired. Price of this
de luxe model steris at $595.
An important new feaiure of
the Admiral stereo line is a new
master audio control center, A
visual balance indicator leis the
listener adjust the sound to his

liking, no matter where he sits
in the room.

Cartridge Vs.

4 ® Continued from page 14

console. Another played the same

&4 program on a 7'4 ips tape from

an Ampex 312. A third unit,
RCA Victor's tape cartridge play-
er, fed the same program at 3%4

2 ips thru a system consisting of two

RCA BA-14 amplifiers and two
Altec “Voice of the Theater™
speaker systens,

The test proved to the listen-

o ers that the cartridge didn’t have
4 quite as much “top” and “bottom™

as the open-reel tapes playing at
faster speeds. Also, some tape hiss
was noticeable at low volume
levels at the slower speed. Ona
of the music reviewers present
called this to the aitenuion of
Miltenberg.

“It is true,” the recording engi-
neer said, “that some tape hiss
does come thru at lower volumae
level. But you have to remember

that this 18 being plived on a

wide-open system to fill a large
room, Under ordinary lisiening

£ | conditions in the average living

PROFIT WITH PENTRON!

The TRIUMPH will sell on sight and sound. .,
everyone can afford a TRIUMPH. Let's talk |t
over. Call, Wire, Write—or see us

room, with less sensitive equip-
ment, it won't be as noticeable.™
Miltenberg added that the

§ fault wasn’t with the lape car-

tridge system as much as it was
with the tape itself,

"Raw tape,” he said, “has 1o
improve. And we expect it will in
the near future.”

In general. the audience was
inclined to belicve that the RCA
Victor tape cartridge system was
fully adequate to the demands
that the average record or tape
public might expect. As one vet-
eran critic put it, “You'd have to
live with the cartridge and the
open-reel versions of a piece of
music for several days before you
could fully appreciate the differ-
ences between quality of the
reproduction.”

The cartridge plaver is a spe-
cial feature of the RCA Vicior
exhibit at the NAMM Show.

e —

Freedman
® Continued from page 17

can be used to hold either 45°s
or LP's. It's convertible 10 han-
dle 45°s by the inscrtion of a rack
unit made for that purpose.

Other features of the Freed-
man-Artcraft exhibit are their
various browsers and browser
bases. The firm also has a num-
ber of “close-out” on which they
will give dealers “special consid-
eration."
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* Bymphenic’s stereo Model 1604 s the firm's steree prica leader. Tagged
at only $321.95, it contains a three-tube amplifier and » three-ipeed,
manual turntable. A pyrexclin-covered case It available in three ditferent

i - A

gelor combinations. '

{
-

JUNE 8, T84

Cordless Radios
Featured by G-E

NEW YORK—General Elec-
tric will offer s cordless, seven
transistor clock radio this fall, in
addition to a new cordless, all
transistor table radio. These are
part of the new General Electric
table radio and clock-radio line
for 1960.

The all transistor cordless clock
radio weighs 39 ounces including
batteries. It carries a list price of
$65. In addition to this set, G-E
also has a8 number of conventional
clock radios, including a set wilh
a “snooz-alarm,” which has four
tubes and lists for $39.95. There
are other clock radios at $216.95,
$29.95, $44.95 and $49.95. The
regular clock radios will be avail-
able this summer, the cordless
transistor clock radio sometime
this fall.

The G-E cordless, transistor
iable radio has a recessed hand

p to carry from room to room,
wﬂl operate for up to 400 hours
on flashlight batteries. List
s set at $49.95. Heading the
table radio line is a de luxe
AM-FM job with a walnut cabi-
net, with a plug-in jack for an
external speaker. It contains two
speakers, and has a plug-in for a
record plaver and is adaptable for
use with a tape recorder. It lists
for $99.95. Other AM-FM radios
In the G-E line list at $79.95,
and $59.95. There are standard
AM sets available starting at
$19.95, §24.95, and $29.95.

G-E is also bringing out an all
transistor pocket radio that has
five transistors and en earphone
jack, plus a high output speaker.
It will list at $29.95. Firm also
has a gifi-packed ensemble, fea-
turing a seven transistor set in a
leather travel case.

Steelman Wide-Angle Stereo is a
revolutionary concept in engineer-
ing...a revelation in sound! An
electronic achievement that makes
the wonder of Steelman Stereo en-
jovable anywhere, everyvwhere in a
room...at any distance...without
special furniture set-ups, And it
makes it possible for vou to demon-
atrate the superb realism of Hi-Fi

high fidelity “wide-angle

steveaplionie systems by S l l i: I |:LM

OPENS UP THE WHOLE WIDE WONDERFUL STEREO MARKET FOR YOU!

Steelman Stereo anywhere in your
store . . . easilv . .. instantly . . .
for record-high sales results,
“Emperor 11" Model 705 — Self-
contained, "Wide-Angle' Full
Stereophonic High Fidelity FM/
AM Radio-Phonograph Console.
With 6 matched speakers, simul-
cast FM/AM tuner, gix individual
sound controls,

Ve 2z SN

3

Steslman Wide-Angle Stereo pm'.'lﬂﬂ
Full Hi-Fi Stereo enjoyment in any roam
o Bmywhere in the room,

Designed and precisien-made in America. Creators of the famous STEELMAN TRANSITAPE ALL-Transistor, Portable Tape Recorder.

AT THE MUSIC SHOW, ROOMS 515-519, N.Y. TRADE SHOW BUILDING.

Phonograph & Radio Co., Inc., M1, Yernon, N. ¥, Div. of Hercld Hadio & Elecironics Corporation — Mid. In Canada by Eleclrohome, Filchener, Oni,

e e—

Granco Shows

Wider Lin
NEW YORK —Granco Prod-
ucts, Inc., announced three mew
1960 product lines at the Musie
Trade Show today, highlighted
by & low-cost, multi-purpose FM
tuner for use with sets, tape
machines, phonos or any ‘other
amplifier-speaker unit. The com-
pany also unveiled a new series
of AM-FM clock radios and an
advanced series of console stereo
radios which receive both AM-
tvpe siereocasts as well as
multiplex stereocasts,

The new tuner-adaptor, meas-
uring only five inches square and
three inches deep, was described
as an industry "first” by Herbert

, director of Granco sales.
Frank said the new receiver was
a high fidelity unit in every re-
spect and that it can be used for
stereo _reception with ordinary
radios.

The AM-FM clock radios are
also merchandised as a “first™
both in size and low price. The
FM clock radio lists at $39.95
and the AM-FM unit goes for
$49.95. The clock sets, which
take up no more room than stand-
ard radios, are equipped with
General Electric Telechron clocks.

The new line of stereo radios,
which in list price from
$195 to $795, all contain two
amplifiers and two speaker sys-
tems, with stereo phonos and pro-
vision for a tape machine operat-
ing with either stereo or mon-
aural tape. Each also has provi-
sion for attachments of external

speaker units.

Sonie Line Is
15 Units Long

NEW YORK — Sonic Indus-
tries will unveil a line of 15 stereo

mphl and components in
208 at the NAMM Show.
The line consists of three stereo

console phonographs, five port-
able phonographs and seven
stereo  components, including

FM-AM tuner, amplifier and
speaker systems, Consoles start at
$129.95,

All consoles are self-contained
complete sterco instruments in
decorator - stvled cabinets with
“full - dimensional” sound sys-
tems. Portables all have detach-
able extension speakers that are
attached to unit for case in carry-
ing when not in use; but detach
quickly and jacks plugged in
for stereo playing in & matter
of seconds.

Models 1010, 1012 in the con-
sole line and model 5-400 in
Sonic components feature the
Sonic Stereo Monitor, a meter
both channcls are perfectly bal-
anced.

Consoles go up to $269.95.
Portables range from $39.95 1o
$119.95. The BSonic component
line includes three stereo ampli-
fiers, an AM-FM tuner and two
speaker enclosures.

MERICAN nmshiﬂﬁm

www americanradiohistorv com



www.americanradiohistory.com

R

IUHI 212, 1959 THE BILLBOARD MUSIC 29

BIG sone

plus...

Bm ARTIST

equals...

Bm 'HIT! '

BYE BYE BABY
- bOODBYE

b

- e e e s

o

o

R o

.

p—————

CORAL
9-62126

iemmmmesmmeaan I"l:lllli'lhﬂd by
: With Dick Jacobs, = ‘~..} Comac-Southern
1) .
Hi! orChEﬂ'I"ﬂ ﬂﬂd CI'I'IJI'I.IS \::..,__‘ ‘OO DS ..:: Murray DEU‘I’Ehi Cen, Prof. Mgl’.

i-l-—-n-l—'-""'.---
-

www americanradiohistorv com


www.americanradiohistory.com

30

MUSIC THE BILLBOARD JUNE 22, 1959

While you're visiting the NAMM Show, be sure to see the stereo
and TV that will be your biggest salesmakers all year long...

RCA VICTOR
NEWSMAKERS ror 1960

n
L - R e, =

SEE AND HEAR THEM NOW. ..

. oo o
A\ATA'A' AN e IBB L B LIV IRINe IVILIVIBINILVIR'ZA iIVIEE]



www.americanradiohistory.com

JUNE 22, 1959

THE BILLBOARD MUSIC 31

§EET AR

4

e

P

B B B et e e 3 . A AT 0 00 04 Mg 3,5 . gt A o e ek . e

LARE - id

RCA VICTOR SPACE 202-3 @ rcA\ICIOR

World’s first Stereo Tape Cariridge
Player/Recorder that's launching a revn!ufmn

in snund Cumhm:ng the litetime fidelity of tape with
the operating ease and low cost of the Cartridge —this
Player/Reco der is opening the tape recorder era in home

R

entertainmen t—g-ﬂpenmg up a whole new market for you.

-\.-\.-\.

-

Stereo-matched TV...TV with Hi-Fi sound system ...TV that doubles

as the SE¢ﬂﬂd stereo unit. RCA Victor makes news with TV and stereo in
stperbly styled twin cabinets—plus other important TV sound developments that mean
natural tie-in sales. Another extra from RCA Victor.
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<wﬁu “-— : ? i e | 5 : 1 k y |
HI FI I_'RUM A PAIN'"NG THE NEWEST, MOST EXCITING
i : DISCOVERY IN HI-FI SPEAKERS
| SURROUNDS; CAPTURES]
THE ROOM ERLES
WITH 1 e ) AS THESE
. riimé‘i% ﬁﬁ! LEADING STORE
i ORDERS SHOW!

FOLEY'S.

rb@\g IW‘H

—— / an{ﬁﬂﬂcﬂ: MEETWHEAR K N NURDINE
\" 77 Xrtists,L1d. i
8240 N. McCormick Blvd.  Skokie, Illinois i : P -‘T‘F!UE P GTURE DF SOUND"

SALES REPRESENTATIVES WANTED ... ""m ROOM 738_';1‘=--HUTEL NEW YORKER

Jobbers, Distributors, Salesmen, Attention! Space 482 © Western Mdse. Mart ® San FI‘III'H:IEI:II
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® Continued from page 19

8% sold one or more RCA Victor.

8% sold one or more V-M.

5% sold one or more Admiral.

18% sold one or more other brands including AMI, Blau-
punkt, Columbia, Mathes, Olympic, Stromberg-Carl-
son and Webcor.

COMMENT: monmi i enaisain s -

More than 3,000 dealers can be estunnttd to haw mld i
stereo all-in-ons console phonographs above and below $200. &
They sold an estimated 13,900 units in the survey period, an
average sale per dealer of 5.1 units.

s T OL TS R A A A W R B A 5, A
o) &m%‘z S S h mw\ukwy it -“..-... el b vl L e

QUESTION 15: In the category of “'stereo con-

soles with radio at $300 or less,”
which models did you actually sell in the first
five months of 19597

The following brands—Ilisted alphabetically—were most
widely sold:

Magnavox, Mathes and Motorola,

Other brands sold were: Blaupunkt, Columbia, Deccs,
Emerson, Philco, Webcor and Zenith.

An estimated 7,600 units were sold during the survey
period and the average sale per dealer was 5.1 units.

QUESTION 16: In the category of “stereo con-

soles with radios ot $301 to

$500,” which models did you actually sell
during the first five months of 1959?

The following brands were most widely sold:

Magnavox, Motorola, RCA Victor, Stromberg-Carlson
and Zenith.

Other brands sold were: Philco and V-M,

QUESTION 17: In the category of “stereo con-
soles with radio $501 or more”
which brands did you actually sell in the first

five months of 1959?

The following brands were most widely sold:

Magnavox, Zenith.

Other brands sold were: Fisher, Motorola and Stromberg-
Carlson.

QUESTION 18: In the category of “stereo con-
soles with radio and tape re-
corder,” which brands did you actually sell

in the first five weeks of 1959?

The following brands were most widely sold:
Apex, Fisher, Magnavox and V-M.

QUESTION 19: In the category of “separate unit
stereo consoles with radio under
$300,” which brands did you actually sell in

the first five months of 19597

The following brands were most widely sohl:

Capitol, Columbia, Magnavox, Moetorola, RCA-Victor,
Stromberg-Carlson, V-M and Webcor.

Other brands sold were: AMI, Blaupunkt,
Mathes, Packard-Bell and Westinghouse,

QUESTION 20: In the category of “separate unit
stereo consoles with radio $301
to $500,” which brands did you actually sell

in the first five months of 19597

45% sold one or more Magnavox.
40% sold one or more RCA Victor.
13% sold one or more Zenith.
10% sold one or more V-M.
8% sold one or more Motorola.
8% sold one or more Webcor.
20% sold other brands including Capitol, Columbia, Emer-
son, Fisher, Stromberg-Carlson.

QUESTION 21: In the category of “separate unit

stereo consoles with radio $501

or more,” which brands did you actually sell
during the first five months of 19597

The following brands were most widely sold:

Emerson,

% {|: apitol, Fisher, Magnavox, Pilot, RCA Victor and
enith.
Other brands sold were: Motorola and Stromberg-Carl-

son.

COMMENT! msps s S S e e ey

In these rn-::ljmphnnn stereo consoles categories [Qutaunn:
19, 20 and 21) an estimated 2,700 dealers handled the units.
Thlr sold an estimated 21,600 units during the survey period
for an werng: sale of eight units per dealer.

B R T e e
fﬂﬂn!‘rmmi' on page 3?}

S AP N R sl

Zenith's Danube offers separate cabinet stereo. Master unit is & hft-lid
console. Each unit houses a 6 ir'_r 9 speaker and 33 inch tweeter.

?;_;_b; e R e g R i
T e e e
R e i e e .
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The Dynavox Model B98 is a four-speed steres automatic. Piggyback
spaaker detaches for wide stereo separation. Unit is tagged at $169.95.

Steelman Line

Has 19 Units

NEW YORK — A full line
of 19 stereo units make their bow
from Steelman at the NAMM
show here. Line mcIudcs 11 ba-
sic consoles in varluus wund fin=
ishes, ranging in price from
$99. 95 to 3699.95, In sterco port-
ables, the firm offers six auto-
matics, from $64.95 to $149.95,
and two manuals at $39.95 am:l
$44.95. Five monophonic units
complete the line. These are
laggr:d at $19.95 to $49.95,

With one exception, the stereo
consoles and portables are self-
contained units, But the con-
soles are equipped with jacks for
plug-in satellite speakers for wider
stereo separation.

The firm will promote “wida
angle” stereo. This refers, first of
all, to the use of the satellita
speakers and, secondly, to what
Steelman calls “sound reflector
chambers.” This means that the
speakers have been specially en-
gincered to give wide separation
within the console itself.

AM-FM tuners used in the
consoles are equipped with mul-
tiplex jacks.

“The Organ
you play In just

60 seconds...
without lessons”

These 10 words in 1958 made sales history in the music and

appliance industry .

into dealers’ bank accounts .

market . . .

. poured millions of full profit dollars
_ .. created a new consumer
established the trend back to full profit selling!

¢ You are cordially invited to see and inspect the first really new
idea in the musical industry in years ® Magnus Electric Chord Organ
and the just unveiled, newest masterpiece of sound
and sell-ability . .. The Magnus Grand Electric Chord Organ
® Plus the complete line of Magnus Accessories |

The National Music Show e June 22-25

New Yorker Hotel

o Magnus Suite 346-541

Magnus Organ Corporation » 100 Naylon Avenue - Livingston, New Jersey

Originators and world’s largest manufacturers of portable chord organs

www americanradiohistorv com
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' LABYRINTH SPEAKER ENGLOSURE=ELIMINATES
THE MECHANICAL COUPLING AND FEEDBACK
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QUESTION 22: In the category of “separate
stereo units under $200—no
radio,” which brands did you actually sell dur-

ing the first five months of 1959?

26%
18%
11%
1 3%
139
3¢
5%
3%
3%
5%
3%
3%

OMMENT:

sold one
sold one
sold one
sold jone
s0ld one
sold one or more
sold one or more
sold one or more
sold one

or niore
o more
0Or maore

C

g It is estimated that these units were handled by more
than 2.500 dealers who sold an estimated 23,700 units during

% the survey period, The average sale per dealer is 9.5 units
during that time.

R R

R R R R e

sold one or more RCA Viclor.
or more Magnavox,
or more Columbia.
Decca,
WA,
Birch.
Capitol.
Mathes,
Motorola.
or maore Philco,
sold one or more Webcor.
sold one or more Admiral.

/
;
#
4
B
% ¥

QUESTION 23: In the category of “separate unit
stereo consoles $201 or more—
without radio,” which brands did you actually

sell during the first five months of 1959?

8%
| LA
I 6%
12 %
124
Hr"‘"
b
6%
b
405
4%
1 8%

sold
sold
g0 ld
sold
sold
soldd
sold
5o d
sold
sold

one ar
one or
ane or
ons Or
ane or

mare
maore
More
mMare
Mmaore

sold one or more RCA Victor.
pne or more Magnavox.
one or more Zenith.

one or more V-M.

one or more Webcor.
one or more Capitol.
Columbia,
Maotorola.,
Phileo.
Admiral,
Fisher,

sold other brands ncluding AMI,

Decca, Hoffman,

Mathes, Olvmpic, Stromberg-Carlson, Sylvania, Westing-

house.

QUESTION 24: In the category

of “separate

stereo consoles with radio and
tape recorder $1,000 or less,” which brands
did you actually sell in the first five months

of 1959?

The following brands were most widely sold:

Crrundig-Majestic, Magnavox and V-M.

The following brands at $1,000 or more were most widely
sold: Magnavox, RCA Victor,

COMMENT: - BByt AL by L 480y i Bk
E ]

4 These complete consoles are handled by an estimated 100
g dealers who are estimated to have sold 100 units during the
g survey period.

:

|

Webcor's Melody is a complete, self-contained stereo wunit as shown.
Speakers are in the cabinet, angled to give as much stereo li_h:ﬂ as poi-
sible. Featuring a manual, four-speed turntable, the Melody is tagged at

Capitol Bows

Six Phonos

HOLLYWOOD — Capitol will
unveil its new phono line at the
National Association of Music
Merchants show in New York
next week and at the same time
reveal a new concept in instru-
ment pricing, Capitol’s new mod-
els will bear the same dealer
price, regardless of cabinet fin-
ish or geographical location
whera deliveries are made.

By July 15, six new models
in Capitol's line will be avail-
able. All are priced to include
stereo, with retail tabs ranging
from $239.95 to $600. -

According to Bud Schuster,
Capitol's national phonograph ad-
ministrator, his firm plans to have
established a chain of 600 [ran-
chised dealers before the year's
end.

Capitol has appointed a special
ad agency, Eale Advertising As-
sociates, to handle its ad cam-
paign on the instrument line. Un-
veiling of the new line will be
heralded with full-page ads in the
various business papers.
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Sonic’s stereo portable Model 1005 comes in tan, saddle-stitched Texon
care. A dual amplifier, with 10 watts peak power, drives ltour speakers
itweo six-inch coaxials!, Unit is tagged at $119.95.

Prince Cuts Top
Reed LP for WB

NEW YORK—Bob Prince, War-
ner Bros. a.&r, staffer, just com-
pleted an album for the lubel this
week using practicallv all of the
top unaftiliated (with any label)

reed men in town, The album will
be called “Saxophones. Inc.” On
the date were Coleman Hawkins,
Al Cohn, Zoot Sims. Seldon
Powell, Gene Quill, Phil Woods.
Herbie Geller, Georgie Auld and
Hal McKusick. The LP, which fea-
tures Prince’s own arrangements,
will be released in the fall,

0 Models in

Birch Line

MNEW YORK — The Birch
line for 1959-°60 spotlights nina
new models, There are four man-
ual sets including a four-speed
manual with a single needle, one
with a flip needle and tone and
volume controls, a four-speed
model with a flip needle and a
model with a  “pigev  back”
speaker and flip needle.

The new models also feature
four automatic models: A four-
speed VM changer, high fidelity;
a hi-fi, four-speed VM changer
and “piggy back™ speaker and one
with a wing-type speaker and an
automatic combination with four-
speed VM changer.

Also included in the line are a
self-contained console stereo hi-fi,
a startone companion console
speaker and radio cabinet and a
shell speaker companion to con-
sole.

Prices runge from 52195 (o
$159.95,

what's in it for you?

PROTECTIO

S o e

Soundcraft Hi-Fi Tapes are sold only through franchised Sounderaft wholesalers. They
can't be bought any other way! The result la a nationally uniform sales and pricing policy

that always assures you of a competitive position—you can sell tape at & profit.

PROMOTIO

Soundcraft's revolutionary PREMIUM PACKS containing “Sweet Moods of Jazz in Stereo,”
or “Dixieland Jamfest in Stereo' are selling more tape, than any other promoteon esAnd

Soundcraft pre-sells your customers with year 'round national consumer advertising,

PERFORMANC

full frequency range, at the slower speeds of home recording equipment.

PROFI

HI-FI 50 &%
Long Play #%
60% maora *

fima an
aach raall

HI-FI
Standard ¢
Play—14 mil
acatats 5§
basa

www americanradiohistorv com

Soundcraft Hi-Fi tapes are the only tapes with professional performance at modast
price. Engineered in the most modern tape plant in the world, Hi-Fi tapes capture the

You sell the top, nationally advertised branded tape, at a competitive price. Thia means increased taps
sales and more profit for yvou. Your customers buy with confidence, come back for more repeat anleal

Pramium Packs contain sither “"Sweast Moods™

or "Jamfest" starwo recordings plus ane resl
- of blank lapa ¥our custamers pay anly Tor-fea
e raaln of blank taps plus 31.00. Order Prameem
I X Packs fram your Soundcrafl Distributor nas|

s SOUNDCRAFT . .

Bept. B4, . @-sat Pasturs Road, Danbury, Conn, » 343 N, LaBren, Los Angeles, Calif. » Canada: TOO Waeasion Rd, Taronio @, Ord

L
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#4529 #4527 THE ROUGH RIDERS
WILL JORDAN STRMPEDE
WINATCHEE

BYE BYE LOVE
FLY CARPET FLY

Ed Sullivan says; “REALLY BIG"”

rock.‘n roll instrumentals—all the way

#4526
THE SCHOOL BELLES

COUNT DOWN
GAME

SWING SWANG

#4528
BERNIE WAYNE
FEATURING P.J.

CHICKIE
NOW

craziest novelty
record of '59

™ exciting debut—
& rock ‘n roll

— — — — e B Ry e —

JACK KEROUAC

Poetry for the Beat Generation
PIANO BY

i STEVE ALLEN
e &N HML-5000 127 LP

A Product of
HANOVER-SIGNATURE RECORD CORP.

i ;a n ove r re c o rd s 119 West 57th Street, N.Y, 19, N.Y. COlumbus E-ﬂﬁirﬂ
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- z g e NEW YORK — Changes at
ETE S 47 Worcester Records Corporation last
' | week found John Vail named as
general manager with Sidney H.
Ascher terminating his connection
with the firm in order to devote
full time to his public relations,
TV productions and personal man-

agement operations, Worcester,
headed by orkster - arranger Joe
Leahy, is an indie producer for
Felsted Records with thrushes
Kathy Linden and Barbara Allen In
its stable.

At the same time, Ascher re-
signed as prexy of Teen-Age Sur-

veys, Inc., a research firm of which
he was a co-founder eight years
ago. He continues with the man-
agement of such clients as Kathy
Linden, London Records, Tommy
Mara, Paul Hampton and Jeannie
Thomas. He is currently develop-
ing a TV series for next season.

maans of an inset in the cabinet, the second speaker unit of this stereo
meodal Is fastened to the master unit with two brass catches, For monophenie
playback, the speaker may ba used right on the master unit.

e e e . STEREOPHONIC SOUND BY 2O onolsa:

A ok o
e e e e e et e

! &3

At $99.95, Birch cffers this Modal FA-936 stereo sutomatis portable. Unit
has V-M changer and packs five watts in esch channal. Complete system
with wing-styls speakers enclosures is completely portable as shown upper

right in photo.
; ? you! Designed

Admiral's El Capitan stareo portable Is a two-section unit. Ona section
sontains the two speakers and the other holds the four-speed sutomatis
shanger and two-channel amplifiers packing s total of 10 watte. Speaker
somplement containg an eight-inch and & 3Vi-inch In sach bass reflex

anclosurs,

Stylus Microscopes,

listing
bi

This counter/wall
spell profits unlimite

Ball's Model 540, the Chateau, is styled in carved fruitwood. The drop
leaf In front raveals AM-FM tuner when opened. Lift-up [Id reveals racord

changer. Other lift-up lid eovars tha Stereo-Pak tape-cartridge player.

www americanradiohistorv com

the world’s most beautiful phonographs
in design, in sound, in sale-ability

There's no doubt—this is the line that will put PHONOLA high on
your lis} of best sellers and will chalk up some mighty pretty money far
to make fast sales . . . the style and the sound—and
the fabulous prices that spell vilue o your customers—these will con-
yitice you that in phonographs, ir's PHONOLA! See the entire line —
“hear it—and when you learn how much yowsmake on each se1, you'll
place your order Fast. Wow—what turnover you'll get! No wonder
dealers say “make money fast the PHONOLA way."

“Phonola:

WATERS CONLEY COMPANY, INC,
Mationa! Sates OMce: 17 Exst Chestnut Strest, Chicage [T, Miinois

Amarica’s Oidesl Phanpgraph Mesolasivew

included them in this sales ‘
we offer you this display unit plus 21 accessories
for $58.35 at a cost that guarantees you the
markup in the industry. To add icing on the
—there’s a fabulous prepaid freight deal.

lay plus the prepaid freight plan
with Robins in '59. Deal
yourself in. Get details, Write for new catalog.

3627 Prinea S

e e B i

nodel 3358 MAKES YOU BIG MONEY at $159.95 retail

complete stereophonic sound | " SRS

~rad o, THE GRAND SLAM THIS YEAR AT “NAMM! ¥
: It nere...

- Jeit Y make money fast

‘, with the new sound of sound...

| the new look of value

= ] .
. -
% L

s,

MAKES YOU BIG MONEY st 63955 ynad

mt 2300

*ROOM 600, NEW YORK TRADE SHOW BUILDING, DURING NAMM

Camglaly ling—Stereaphonic and monophonic portabies and consodes, manualy snd auts-
rrabicn fram $059% fo £249.9% refall. Prices may wary in some aress dud 1o shipping pasin

Profitable Reading—Free Brochure:
Serd for this book today—Tascinal-
ing reading because it tranalates Tt
ity fast sales and happy profits, All
the detalls on the world's most beau-
tiful phonographe. Get pours!

MR, HOWARD KOVIN, Soles Mansger
WATERS CONLEY QOMPANY. Inc.
17 East Chestniid Strest, Dept, B-08, Chicago 11, Ilinali

Dear My. Envin:
Yessir, 1 want to make muney fast! Send me all-detalls on
hosr | da It with the Tahalous PHONOLA.

| MM Tk
EHECH DME
COMFANT FAME QEALLA ] puSTREBUTOR O]
]
giry. I | | S ) 1 S——

cash in on soaring
stereo & hi-fi accessory sales

NEW DISPLAY DEAL

21 Robins iraffic stoppers in this colorful display sell
themselves to every record and lape owner.—

And sterco’s demand for undistorted performance
more than doubles this market.

We've selected the best sellers in America’s _
most complete line of record and tape care accessoriey—
Gibson Girl Splicers, Tape Head Demagnetizer,
Turntable Level, etc.—and have

pruducing display. Next,

Visit Robins at HMAMM Show
Room 514, N. Y. Trade Show Bldg.

ROBINS INDUSTRIES CORP,

» Flushing 54, N. ¥

o
O3NS

- —

u,

Hl'fam:mmmﬁm. |

o

B TN g ol
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PICTIJRE NN Mv wnu

25002

" JERRY FIELD
AND THE WINNERS

CELERY STALKS
AT MIDNIGHT

SUBWAY

Distributed by Decca Distributing and Coral Records Branches.

Deejay copies in the mails.

RECORDS  eu'Yoric 15, N .
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Extra Profits
Via Accessory

LOS ANGELES — Audiotex
Manufacturing Company has un-
veiled a new line of 150 accessory
jtems, specially market-tested for
their salability. The line, pack-
aged particularly for self-service
merchandising, can be displayed
by dealers on a pair of attrac-
tively designed display racks.

Audiotex, according to General
Manager Walter L. Schott, has
attempted to consolidate virtually
all popular accessories so that
they will be available to retailers
from a single source. Audiotex's
display merchandisers are de-
signed for impulse buying. In line
with the impulse angle, care was
taken in packaging, so that prod-
ucts are either plainly visible thru
the wrapping or are clearly illus-
trated. An intensive trade and
consumer ad program is under-
way.

Two new counter-mounting
display merchandisers have been
prepared for use by dealers spe-
cializing in either tape or records.
The displays are patterned after
the larper accessory racks, the
largest of which, a six-foot model,

Dynavox Has NINE MORE JOIN

13 New Phonos

NEW YORK — The Dynavox
phono line for 1960, making its
appearance at the NAMM Show,
comprises 13 models. The line is
portable thruout and ranges in
price from $19.95 for a promo-
tional manual monaural unit to
$169.50 for a de luxe “hi-fi"’ ster-
eo automatic. The firm offers a
full line of both monaural and
stereo portables. All spin at four
speeds.

The stereo portables range from
$39.95 for a manual, four speed
unit, to $169.95 for the de luxe
unit that packs 14 watts peak in
its dual channel amplifier. There
are five models in the stereo line,

The monaural line is longer
with eight models, two of them
radio-phono combinations. Prices
range from $19.95 to $64.95 for
phono alone, The radio-phono
combinations are tagged at
$46.95 and $89.95.

The units are available in a
wide wvariety of two-tone cover-
ings.

LABEL PARADE

NEW YOREK Mine mew labels
joined the label parads during the last
week, Here are the names and ad-
dressen of the newcomers,

Blus Feather Records, care of 4 Star
Records, Box 2067-D, Pasadena, Calif.}
Blus Mountain Records, eate of 4

Bigr Records, Box 2067-D, Pazadena,
Calif.; Brook's Records, care of Walter
J. Coleman, 321 8§t. Nicholas Ave,
New York: Frontier Records, care of
4 Star Records, Box 2067-D, Puasadena,
Calif.: Ttaldisc Records, care of lialco
Distributing Company, 4416 Bergenline
Ave., Unlon City, N. J; Merlens
Records, 1023 Willow 5t., Abilene, Tex.|
Mountain Records, cara of 4 Star Rec-
ords, Box 2067-D, Pasadenn, Calil.}
Panama Records, Box 146, Alrport Sta-
tion, Miami: Taylor Records, care of
Ricky Ricarde, 771 E. 4Ind Fl1., Loa
Angeles 11.

handles over half the 150-item
line.

NEW YORK — Teddy McRae
and Eddie Wilcox are starting their
own record labels, Enrica and
Rae-Cox Records. The two lines
will release singles, EP's and LP's.
Already signed by McRaes and
Wilcox are clarinetist Ray Ed-
mund Hall, pianist Linton Garner
(brother of Erroll), the Sunsets,
the Carnations, the Serenaders,
Ronn Cummins and. Patty. Russo.

SEE US AT

ROOM 550

| TRADE SHOW
BUILDING

NAMM SHOW

BRAND NEW! JUST OUT!

AUDIO BOOK Presents
Joseph Conrad’s Great Novel
HEART OF DARKNESS

Complete and Unabridged!
On § Ultra Microgroove 16 rpm Records

Masterfully read by DAN O'HERLIHY

Audio Books are much more than just albums of
phonograph records. The 16 rpm Audio Book

records are the result

of an exciting technical

development which makes it possible to LISTEN
to complete and unabridged books for both adults
and children — each book read aloud for your
listening pleasure by outstanding artists of stage,

screen and television.

THERE ARE 33 GREAT
AGAINI

ALBUMS THAT SELL AND SELL
THREE CLASSIFICATIONSI

CHILDREN'S STORIES

@ CLASSIC LITERATURE e RELIGIOUS WORKS.

AUDIO BOOK COMPANY
St. Joseph, Michigan

www americanradiohistorv com

DRUB PAUCITY OF

MECHANICAL

WASHINGTON — The whole
subject of low mechanical royal-
ties paid—and often not paid—
to composers fer recording of copy-
righted works came in for a drub-
bing et recent hearings on the Cel-
ler (D, N, Y.) bill to end juke
r.:lc:mptiun from performance roy-
alty,

At one point, irate Copyrights
Subcommittee Chairman Edwin
Willis (D., La.), said: “Something
could be done to put teeth in the
mechanical royalty provisions of
the Copyright Law," to assure song-
writers of the 2 cents-per-song the
siatute provides.

Further testimony as to meager
or bvpassed mechanical rovalty
“deals” in testimony of Gerald
Marks ("All of Me"), brought Wil-
lis' comment: “Under present
law, the legal situation is that the
statute says it must be done, but
imposes no penalty or sanctions for
not doing it. 1 could fix that up
—write & law that this should
be done. 1 could fix that up for
you."

There were no takers on the of-
fer. When Willis was asked by a

Billboard reporter if*he .intended - in

definitely to introduce legislation
to enforce maximum two cents per
side, his answer was noncommittal:
“We'll have to wait and see the
whole picture here, before I can
say anything definite about that.”
However, as testimony progressed,
Willis asked more and searching
questions about the way the me-
chanical royalties failed to carry
out the statute's intent.

Celler, who is chairman of the
full House Judiciary Committee,
stepped down to give testimony as
& witness before his somewhat cool
Copyrights Subcommittee Chair-
man during hearing on the Celler
bill to end juke performance ex-
emption. Celler and a stream of
ASCAP composers from Oscar
Hammerstein to the publisher of
the johnny - come - lately hit,
“Goodbye, Jimmy, Goodbye”
pleaded for full performance roy-
alty pavments to songwriters dur-
ing productive vears, before the
scant 56 vears of copyright tenure
threw their works into public do-
main, leaving them without incoma
In later vears.

The ineffectuality of mechanical
royalty as against performance
money was scored by Celler in his
blast against juke operator offers
to pay more in mechanical rov-
ulties. Celler said the competition
to get songs recorded is so rough
that no matter how high a statu-
tory mechanical was set for juke
Eli}}'. the recording deals would
ring it down to the same fraction
of a cent for composers that they
get now.

Old Piano Firm
Changes Hands

JASPER, Ind.—Purchase of the
W. W, Kimball Company of Chi-
cago was announced Saturday (13}
by the lasper Corporation of this
city. Officials of the local wood-
working and cabinet firm an-
nounced that there would be no
change in the manager or In the
name of the century-old Chicago
piano and organ manufacturing
company,

Indications were that the terms
of the sale would remain undis-
closed. The assets of the two- firms
are estimated at between 18 and
$20,000,000,

Headed by Arnold Habig, the
Jasper firm operates three plants
in Indiana, two Iumber mills in
Indiana and Tennessee and two
Jasper banks. Founded 10 years
ago, it employs 700 persons.

Reflécting the Jasper design and
technigue, a new line of Kimball
pianos and organs will go on dis-
play in New York today (22).

INCOME

Even if a statutory raise was put
in for mechanical rovalties on rec-
ords for jukebox use only, the law
would be inoperable, Celler said,
Both record manufacturers and reg-
ister of copyrights Arthur Fisher
have pronounced the idea "unfeas-
ible,” with bootlegging of labels
inevitable, Celler reminded the
committee.

Publisher Richard Ahlert, whose
first pop hit in three vears is “Good
bye, Jimmy, Goodbye,” by Jack
Vaughn said his Knollwood Mu-
sic firm expects to make less than
$5,000 in mechanical recordings of
the hit tune, at the rate of one
cent per record. (It was pointed
out that a one cent mechanical,
split 50-50 with publisher, leaves
composer and author each with
only ¥a cent per recording.)

Ahlert lowered the boom on
juke operators’ claim that the boxes
popularize music. The Vaughn
fune did not make the juke box

charts until it had been a top
it for four or five weeks on other
hit-charts, said Ahlert.

Kay Swift also gave a discourage
ing picture of mechanical rovalty
a songwriter's income. The
author of such famous tunes as
“Fine and Dandy,” “Can't We Bes
Friends,” “Can This Be Love,” said
that in & quarter century of writin
music, she had never made mucg
more than $500 a year in mechan-
fcal royalties, and usually made
much less.

NAMM Skeds
SORD Rallies

CHICAGO—Two open meetings
sponsored by the Societv of Record
Dealers (SORD) will be held during
the NAMM convention at New
York's Hotel New Yorker. They
are scheduled tonight (22) and
Tuesday, each starting at 7:30.

One of the questions to be
opened at the meetings, as well as
at SORD executive committee ses-
sions during the dav, is a plan to
allow regional groupings of dealers
to function somewhat autonomous-
ly while still being an integrated
part of the national organization,
it was announced by Jack Schaps,
Lreasurer.

Schaps also said that V. H.
(Andv) Anderson, SORD leader,
recently addressed a meeting of the
Wisconsin State Dealers Associa-
tion to urge the 40 members in
attendance to join SORD., About
half of the members have since
joined, Schaps said. and most of
the others are pledged to do so.

CAPITAL DEBUTS
NEW PLAYHOUSE

WASHINGTON — This
city's first theater - restaurant,
the Candlelight Plavhouse,
will open Wednesday (24)
with Mimi Benzell making her
musical comedy debut in
“Paris.”” Show was written by
Martain Brown, with music
by Cole Porter.

Candlelight Playhouse, a
project of William's Theatris

cal Enterprises. will occupy
the Grand Ballroom of the
Presidential Arms. An  ele-

vated stage has been built in
the center of the room, and s
surrounded by two tiers of
tables. Presidential will pre-
pare and serve full course
dinners before and after each
performance.

Other musical artsts slated
to appear during the season
are Pegpy King, Mindy Car-
son and Jill Corey. Each
show will run nightly except
Monday, and will have two
weekend maltinces,
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Its Good Business to

e e —
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V-M Is
A Good Company To Do Business With
Through the years consumers, dealers, distributors and other
manufacturers as well have found in V-M the qualities that make a
manufacturer “good company.’” Consumers recognize the superior value in
the distinctively V-M combination of excellent sound, styling and dependability
at reasonable prices. Dealers and distributors have profited from V-M's many sales-

producing feature-firsts coupled with full mark-up pricing. More manufacturers choose

Voics of Music record changers and tape transports for installation in their own products
than any other. This Is indeed outstanding tribute to the quality of all V-M products!
M ‘Stere-O-Matic’® Four-Speed Record Changers. ‘tape-o-maltic’® Portable and Consolette
Tape Recorders. Stereophonic Console Systems. Self-Contained Portable Stereo Systems.
Stereophonic and Monophonic Portable Phonographs,. I H H B H W W H H

Keep Company with Good Company . ..V-M For a Rewarding Profit Margin!

of Muslc*

V-M SORPORATIONMN . BENTON HARBOR, MICHIGAN

World Famous for the Finest In Record Changers,
Phonogrophs and Tape Recorders

Bl P VR A,

the oice

= - ———— 1 = . L —

|
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Keep Good Company
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MAIL-ORDER RECORD RACKS

The “Show-Off"" $8.95 The 'Browser” $8.95

NOW AVAILABLE TO DEALERS!

31X ORIGINAL DESIGNS TO HOLD ALL SIZE RECORDS |

WRITE FOR FREE LEAFLETS & TRADE DISCOUNTS
CLESLIE CREATIONS, Depl. BB, Latzyette Hill, Pa.

HUB OF SCANDINAYVIA

By TED WOLFRAM
COPENHAGEN — The Scan-

dinavian countries are still one of
the best fields in Europe, during
the summer months, for practically
all categories of musical and enter-
tainment talent. At least 75 per
cent of the talent used is imported,
with American talent in high favor.

The two World Wars affected

gll of the small countries of Scan-
dinavia in many ways but the
amusement ficlds were affected to
such an extent—using Copenhagen
a8 an example—that they are only
now returning 1o “normal.” Copen-
hagen is the real center of amuse-
ment activity of commercial for-
mat, in Scandinavia, partly be-
cause of its central location but
also because its regulations con-

.

FA-936 Stereo 4-speed automalic: Slered
hi-fi with VM changer, sulomatic shutoff,
dual-channel amphifier, 5 watis each; 3
tubes plus rectifier; dual speaker system (6"

); volume, balance and bass controls.
Ponderosa pine carrying case beautifully
finished in & variety of color combinalions.

e B
e

e i % Lo i
SM-933 Stereo. 4-speed manual: “Piggy-
back” stereo hi-fi with dual slereo car
tridge; dual channel stereo hi-i amplifier;
2— 4" x 6" Alnico V speakers; dual con-
trols: 3 tubes. Sturdy caze of kiln dred
fumber, locked corner construction, attrac-
fively finished in various popular colors,

otk m

STARTONE, MODEL SCAS58: Stereo hi-fi
sell-contained console featuring finest cus:
fom crafted wood cabinel. 4-speed, VM
stereo changer; dual channel amplifier, 10
watl negative Teedback; freq.: 40-20,000
<ps.; d-speaker system; 4 controls. Unit 1s

ww for auxiliary speakers or may be
gs 8 self-confained stereo console.

Walnut, mahcgany or blonde oak. Matching
cabinet or shelf speakers availzble.

cerning amusements are more lib-
eral than n other Scandinavian
couniries. Also there s a much

and the park’s open-air stage. Pub-
licity i® bandled by Edel Winkel-
Petersen, a veteran in the amuse-

who is both a top-class producer
and musical director.

CLEVITE'WALCO' MAKE
NEW YORK
NAMM SHOW

Y

o g
%

VI L

smaller amount of “subsidizing” of
amusements and music, m Den- |
mark, than in most European coun- |
tries.

At the end of the second World |
War, Copenhagen was faced with
shortages of all kinds—it lacked
hotels for the summer tourist in-
flux, its theaters and concert halls
were out-moded, and its prime at-
traction, the Summer Tivoli, was
left with scveral of its most im-
portant buildings in ruins or badly
damaged.

Tivoli has practically completed

SM-22 Stereo manual porfable: Compacl
4-speed stereo hi-fi with extra speaker in
lid; dual stereo cartridge; dual channel
sleieo smplifier; separate volume controls.
Complete sterea . . . nothing else 1o buy!
Choice of two-lone finishes, wood case

:.F':';.'t :
:|' r' '.1.\._

nEW and making its {rade show bow to record dealers
at the Trade Show Building on June 22-25 is the name
Clevite “Walco," You can expect big things from this
wlliance of electronics-pioneering Clevite with audio-
merchandising Waleo. Clevite “Walco™ will meet your
expectiations . . . and bring you great “news”|

Mew products will lead off,

: Clavite “Brush’ Hi-Fi Stereo Heodphones of fer unmatehed
- = Trequeney response and tone quslitv. They permit
stereo ar monophonic hi-fi listening plensure without

with locked comers. its rebuilding program—it has al o S e e o ofhers. Your udisphiie costnms wil
: o | DU s be amazed! .

gilﬂﬂﬂﬁiﬂ CﬂT“leﬂ Hall, two big | . The Microgram Stylus Pressure Gouge, precisely mecirate

ance-halls, iwo open-air siages,| =~ - and foolproof, will retail at a surprizingly low $1.50,

two open-air band-stands, plenty
of rides and amusements, and 23
restaurants—ranging from self-serv-
ice lunch-rooms to de luxe dine-
dance establishments,

There is an extremely heavy de-
mand, from all Seandinavian coun-
tries, for talent during the sum-
mer months—end of Apnl to mid-
September. The principal users of
big-time vaud acts and “pames”
from the jazz or pop music fields,
arc: "Tivoli Variete,” Copenhagen; |
“China Variete,” Stockholm; “Cab- |
aret Hallen,” in “Liseberg” amuse-
ment park, Gothenburg; the “Pea-
cock Theater,” in Helsinki's “Lin-
nanmaki” amusement park, and the
“Casino,” Oslo.

“Tivoli Variete"” and “China™ are
co-operating in booking—that s
the musical “names” and the fea- |
ture big-time acts of their hills |
will, in general, be booked by the

Phonographs |

You: can_depend on - Birch when it
comes fo designing and building Tine
quality stereo, hi-fi and  monavral
phonographs. For Birch, industry pio-
neers, knows what sells most and they
have designed their 1960 line to meet
this demand. ! :
With- Birch, you find stereo_con-
sples and portables with all the best
sales features. So for.the 1953-60 sell-

ing season, be sure you .buy Birch.

MUSIC SHOW: Rooms 645-6

New York Trade Show. Building

BOETSCH BROTHERS

New Rochalle, N.Y -« NEw Rochelle 3-8500 |

don, which will draw most of the
American talent from GAC-Hamid
office, New York. Most of these
gcts will also play the other three
houses. Highest-priced talent is us-
paly snared for the peak months,

tember. Acts work full month, in
most cases, excepting September.

Tivoli's "Variete” is managed by
Eigil Svan, a former house-man-

SEE THE NEW LOOK... HEAR THE NEW SOUNDI

STEREO MUSIC SOUNDS BETTER ON A WEBCORJ

You're Invited to Preview
Webcor’s Fabulous 1960 Line of

Stereo High Fidelity
Fonografs and Tape Recorders!

on display at

The Sky Top Room
of the Statler-Hilton Hotel
and the New York
Trade Show Building, Room 627

During the Annual NAMM
Trade Show
June 22nd through 25th

Lew & Leslie Grade office, Lon-[

July, August, and first hall of Sep-|

g . low 81.50.
i o o
7 " NEW prometons will boost your scles.
: 3 iy | The Wrist Warch Fromotion is & knockout! You gel abso-

. Iutely free a beautiful Swiss wrist watch with every
pre-selected group of the fastest moving Clevite
"Walco” sapphire or diamond needles, And vou pay no
more . . . your discount is a8 generous as ever!
NEW profil opportunilias epen for you,
 The Clevite “Walco" Stereo Heodphons Demonsirater will
- boost your sales of stereo dises and components . . ,
lets you give dramatic demonstrations of stereo with-
out & listening booth, and without store noise
distractions, '
The Walco Super Bonus Club f2 bigger and beiter 1han
ever . .. helps you make better sslesmen of your clerks
with solid cash spiffs]
New Accessory Rocks are Avoileble free. They dicplay a
complete line of easy-to-sell Clevite *Waleo” record
care products in minimum space,
Maw Pockoging makes Clevite “Walea™ products look
better, stock better, and sell beiter than ever before,
NEWS is being made by Clevite “Walco™ st the New
York NAMM Show,
Don't miss it . . . get the full story at the Trade Show

|ILE’IJTI'E| \ Building, June 22.25,
WALLD

S| CLEVITE WALLH

Phonograph Needles — Record Care Accessories — Clevite "Brush” Hi-Fi Headphones

e ——

&0 Fronklin Street,
Eost Oronge, New Jersay

Wothing is sllowed to rush the slow process that gives PRESTO discs their perfect
recording surface. Like fine wines, these discs sre “aged” until they fully mature
—for the clesrest engraving of the sound-impulses you will record on them, Any-
thing that deserves to be heard deserves a hearing on » PRESTO disc. Ask for
FRESTO next ime you record |

BOGEN-PRESTO 0., Paramus, New Jersey, A Division of The Siegler Corporstion,

@ Simce 1934 vhe world's most cavefully made racording diser and aguipmens,

® e & & & @ 0
Ev_nry aom:elvahln kind of "= \;H:T ;u.ir;u 1

E?TEI?L% HAVE TO SELL?
SERVICES 2160 Petshrven Street
Cinclnnail, Ohle

Has Been Sold in The Billboard
® @ & & @ & ¢ © o & 9 O & 0 & 0 0° @

vvvv.caltricliiuudcdl iicauiultiisotutrv.ouuitt
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§39 WEST gsth STREET, NEW YORK & N % ° TELEPHONE QREGON 5-65060 * CABLES: FULLRANGE NEW YORR

June 22, 1959

United States Record Daalers
Maln gtreet

All Ccities

U, Se A»

Gentlemeni

wa would 1l1ike to take this nppnrtunity to advise you
of the continued anccess of oul 1959 program which we call
"operatlion Dealer support.” Ve are gled to tell you that our
gales for © showed & 50% {ncrease over 1ast yearj; our
gales for the first five months of this yeer have shown & 75%
{ncreass. Thankpynu.rnr making these figures possl 1

Wa 8Ire doub- 7 pleased LO announce these increases, in

ylew of the fact that a1l of this pusiness pnas besen done without

resorting to &ny direct umer sales progrems. gach of our

irugramu pas been designe we belleve to be the best
nteresis of the indu the dealers and ourselveds

on DealeT
gupport" pr am the world=-
renowned t of $1.98 fo
and $2.98 for stereo. rem 8180 sntroduces
recorded catalog of richmond LP8 at $1.98 for monsural and §
for stereo. The terms of our progrém af ford maximum protectlion
and minimum {nvestment, tnereasing your opportunity to service
your customer with new, quallty records &t lowest possible prices.

We kmow Jou will continue to support the company that
gupports youe

gincerely,

@M

garry Co. Krus®
Executlve Vicu-Preaidanh

O Lo

Leon C. Hartstone
vica-Praaident % gales Manager

‘americanradiohistorv com
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Distribufor Franchises Available for a
Revolutionary New Recorded Music Product

A limited number of franchises are evailable for the dis-
tribution of a new product that Is the most revolutionary
development In music since stereo records. We are In-
terested In established businessmen who now disiribute
music instruments, electronic components, or who are large
music dealers. You should be prepared to maoke a 169%
return. This product, manufactured by a well-established
company, has recently been introduced to commercial In-
stitutions. The response has been overwhelming, which Is
why we can predict such a phenomenal return on your in-
vestment. The product provides, for the first time, controlled

NIGHT CLUB

Williams Bright Spot on Copa Bill

The current show at New York's Copacabana features two
bright personalities—singer Andy Williams and comedian Joey
Bishop. Williams, in his first New York nitery appearance,
scores inpressively with a set of smartly arranged tunes and a
most winsome and informal manner of belting a song.

His act is nicely programmed to include a host of standards
and a flock of numlgcn that have been ‘record successes for
him. These included “Canadian Sunset,” “I Like Your Kind of
Love" and his current hit “Hawaiian Wedding Song.™ The ever-
greens included “Day In, Day Out,” “When I Fall in Love,”
"Time After Time" and a moving reading of “Our Love Is Here
to Stay.” ‘

Bishop scored well with his relaxed delivery, and his material
covered a wide range of topics. Highpoint of his act is a take-off
on an oriental dance and a parody of an Irish folk song. His
manner is informal and pleasant. Another funny part of his act is

on one LP, The balance of the
in ‘'works will be released thru
1960-'61.

All of the Polish pianists listed
above are Laurcate prize winners
of the International Chopin Com-
petition .of Warsaw.

background music for commercial institutions at a sub-
stantially lower cost than presently existing systems. The
music plays continuously, avtematically . . . with no tape
threading, ne winding, no rewinding, and no fﬁpping of
cartridges. You can rent these units to commercial establish-
ments in an exclusive marketing area. These distributor
franchises are definitely limited, so if you are interested
In making this most lucrative connection—and if you think
you meet our requirements—please write today. Give full
Information, Including personal or business references and
credit Information.

Reply to Richard B. Irwin
Room 510, 400 North Michigen Avenue
Chicago 11, lllinois

Al i B FaT GFF,

SCOTCH BRAND

Sell the brand that sells itself with the name “ScoTcH” BRAND—
w the best-known name in taps, “ScoTcH"eranp Magnstic
Tape is practically a household word m the most widely
pdvertised name [n magnetic tape—"ScoTcH” BRAND—
advertised to more than 2,000,000 American homes through
TIME magazine alone m biggest selling name—""ScoTcR'" BRAND
—|eads all other magnetic lape brands in preference,

In sales, in profits.
Mlnn:lll'u Miwina ane Mlnluu:"llnl CoOMPAMY
vw o WHERND RESEANCH I8 THE KAV 10 TOHOER@W

“BEUTON i B pleld i brw ragloios s iridumacta of 30 fn, 36 Puni I, Miun, Gopertc 19 Park Ave., B Tovl, Camde; Lamitn, Outnrin, (D050 0 oy,

COMPOUND

FOR PRESSING
ALL QUALITIES OF PHONOGRAPH RECORDS

TRY OUR NEW {1551 FOR YOUR STERFO PRESSINGS

MEFQUAC

A PRODUCT OF

J. W. NEFF LABORATORIES, INC,
STOCKERTOWN 22, PA., US.A,

SAVE MORE MONEY
\. MAKE MORE MONEY
Subscribe to The Billboard TODAY!

an imitation of Ted Lewis.

Howard Cook.

A SWITCH

Queen to
Look at
Cats

NEW YORK—If a cat can look
at a queen, & queen can look at a
festival and that's what will hap-
pen on July 15 when Queen Eliza-
beth will attend a special perform-
ance of the Vancouver Internation-
al Festival. Queen Elizabeth will at-
tend with the Duke of Edinburgh
for the second half of the perform-
ance that night. On the bill will
be Elizabeth Schwarzkopf, Betty-
Jean Hagen and the Vancouver
Bach Choir and University Chorus.
The final night of the concert.
on July 29, Harry Belafonte will
be starred. He was last seen in
Vancouver in 1957, and at that
time he went clean. The Vancouver
Festival this year is stressing mainly
classical music, with an occasional
sortie into the pop and folk idiom.

FOLK TALENT
AND TUNES

Around the Horn
Thurston Moore made =
flying trip thru the South,
Southwest and Midwest last
week to make a pitch on
this forthcoming publication,
Country, Music Who's Who,
slated for release im the fall.
A six-foot dummy of the book
was displayed last week in the
lobby of the Lamar Hotel,
Meridian, Miss., during the
three-day Jimmie Rodgers Day
Celebration. Moore's Coun-
try Muosic Who's Who is being
published by Cardinal Enter-
ises, Inc., 1519 Central
arkway, Cincinnati. . . . Bud
(Skimp) Morris, platter spinner
at Station KDAN, Eureka,
Calif., wonders what’s become
of his old harmonica-playing
friend, Lonnie Glosson.

Rusty and Doung, together with
Elouise Mann, head of their fan
club, visited recently with Ray Kin-
mamon, country music spinner at
WTIH, East Point, Ga. Rusty is
residing in Atlanta while his part-
ner, Doug, finishes up his hitch
with the Army at Fort McPherson,
near Atlanta. The bovs recently
made appearances at the Longhorn
Club and with “Cracker Barrel
Jamboree” in Atlanta, . . . Jack
Lynch, of Fanwood, N. J.; Tom
MacWilliams, of Pittsburgh, and
Steve Sabatino, of Elizabeth, N. J,,
have had their tune, “I'm Sold,”
cut on the Wander Records label
by the Plurals, new male singing
oup. Flip side is “Goodnight."
ejay samples are available by
writing to C. & M, Recoridng Com-
pany, 439 Pennington, Elizabeth,

N o
Additional Folk
Talent News on

Page 73

WWW americanradiohistorv com

Grand Award
'Holds Annual

MIRTHTTTHTT

4

Distrib Meet

NEW YORK — Grand Award |
| Records will hold its annual dis-|
tributor sales meeting and cocktail |
party in the Crystal Ballroom of
the Great Northern Hotel tomor-
row (23). e A

At that time the label will pre-
sent 24 new releases scheduled for
July. The packages will include 10
monophonic LP’s, six tape sets and
eight new sterco releases, includ-
ing albums by Paul Whiteman and
| the Charleston City All-Stars.

. Enoch Light, a.&r. director of
Grand Award Records, has been
engaged by New York University
to present a special course during
the summer session. The course
will be entitled “Techniques of
Sound Production for Recordingz
and Broadcasting.” -

Westminster
Chopin Series

NEW YORK—Westminster Rec-
ords will add the complete works|
of Chopin to their =eries of com-
plete works of composers. The first
releases are scheduled for Septem-

ber.

The complete waltzes will be
availlable on one disk. The noc-
turnes will be released as a two-
volume sel and in single records.
Piano Concertos Nos, 1 and 2 will
be issued in stereo only. The fea-
ured artist will be Barbara Hesse-
Bukowska.

A three-record, monophonic al-
bum will include the complete
mazurkas and another of the 24
preludes will be released in stereo
and monophonically.

Wiladyslaw Kerda will perform
the complete etudes and three so-
natas, e sonatas will be issued

— VISHT st voon s

== W YORK TRADE SHOW BUILDING
—

LA

i

IN SELF-SERVE
RECORD DISPLAY =
CENTERS

iWhere cash registers ring" _
#

T

|

L

i

i L

OUR DISPLAY

o acaiina i il

FREEDMAN

. IRTCRAFT
ENGCINEERING CORE

BOX 228, CHARLEVOIX, MICHIGAN

I S (0MING!|

}

ROMANCE

There's a buyer for your
talents — services — or
merchandise.

Crances arm you'll find him wmeng
the &7,000 whoe resd THE BMiLLBOARD
tlamsifled enlumra every week., And flnd-
ing him this quick, sasy wey ssn cost e
litthe me 33 — 1| .

1N

LARGE, LUXURIOUS ROOMS
TWIN "SLEEPYMEAD" BEDS
PRIVATE BATH AND SHOWER
FR-AM ROOM RADID

o LARGE-SCREEN TELEVISION

wi the heart of all the thrilla

= and sights of the wonder ciiyl

3 | - 11111 i i
Sy Close to Everything
Exciting.../mportant!

- NEW YORK'’S
TOP LOCATION

At Mever-Before
BOTTOM RATES!

Atcommodeting 500 guests In on
wimasphers of greciows comfert

WRITE FOR
BRLUSTRATED BROCHURE

3 Elocel ¢ Diaas

MADISON  AVENUE AT 37th STREET =
Air Conditioned, = -

add 4l A KRR R L R T TR

e
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Anuther London “[lperatmn I]ealer Summrt Program
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RETURN PRIVILEGE

When You Buy Any of
These 4 "Prepacks”

Prepack “A” — 75 Richmond Classics
Prepack “B" — 125 Richmond Pops
Prepack “C" — 75 Telefunken Classics
Prepack “D" — 25 Telefunken Pops

PAY NOV., DEC., .IAN.

RICHM[IND LP REC[IRI]S

OFFER
Crecrrerleed®

Listening Pleasure

'}{'Elur guarantes: Your customer is guaraniead lslaning pleasura
or he may raturn tha record direstly to us for full refund.

T

TELEFUNKEN
National Ad Campaign

features testimonials by these record critics

IRVING KOLODIN » HERBERT KUPFERBERG « JOHN CONLY
ROLAND GELATT « DAVID HALL

IN

Time, Newsweek, Business Week, N. Y. Times, N. Y. Herald Tribune, New Yarkar, U. S.
News and World Report, Harper's, Atlantic, Saturday Review, High Fidality, Tha Reporter,
Opera News, Schwann, American Record Guide, Hi-Fi Review

SELF SHIPPER
DISPLAYS

o ALL RECORDS POLY BAGGED
s« DISPLAY MATERIAL AND CATALOGS AVAILABLE

Contact your Richmond-Telefunken Salesman for Complete Details

& RICHMOND (TS

DIVISION FONBEY
OF LONDDM RECORDS. IMNC. N o

«E

140 WEST 22~D STREET HEW TYORK 1. N. Y.
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“TEN THOUSAND DRUMS” CARL SMITH

THE YANKS ARE UP—THE REDCOATS ARE DOWN! IT’S CARL SMITH
AND THE FANTASTIC BEAT OF TEN THOUSAND DRUMS ...A SMASHING
NEW HIT! SURE TO MARCH UP THE CHARTS.HIGH-FIDELITY RECORDS BY
THIS ONE’S A WINNER. CALL YOUR

coLumeia pistrisutor Topav: | COLUMBIA K

b/w “THE TALL, TALL GENTLEMAN"  4-41417 & Coumbu" & imce bg. A trion of ot Ssadcsto S, I

www americanradiohistorv com
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DISTRIBUTOR NEWS e v YOX JOX

By HOWARD COOK

MILWAUKEE: Benn Ollman, Billboard correspondent, re
rts the following round-up of distributor doings: All of the
nes formerly carried by Major Distributing Company have been
shsorbed by Garmisa Distributing. Don Thorn, former sales boss
or Major, is now on the Garmisa sales staff, as are promotion man
ohn Heidner and front office gal Tess Blanchette. Garmisa now
andles ABC-Paramount, Chancellor, Elektra, Fiesta, United Art-
sts, and Jubilee, Lines taken over from Major are Mercury,
Grand Award, HiFi Records and Vanguard.

John Anello Jr. has ankled his post with Taylor Electric
io take a post with Music Mart,.Inc. Bob Thompson,
Capitol Records, mentions “High Hopes™ by Frank Sinatra
and “M. T. A.” by the Kingston Trio. Top LF is “The Kings-
ton Trio at Large.” Marty Schwartz of James H. Martin
puts “Twixt Twelve and Twenty” by Pat Boone on Dot at the
top of his list. “I Can't Get You Out of My Heart” by Al
Martino on 20th Fox is also jumping. Big sales are being
racked up on “Carolina Moon" by Bob Kames on King.

Winner for Morrie Goldstein, Music Distributors, are “Tall

Cool One” by the Wailers on Golden Crest and “My Melancholy
Baby” by Tommy Edwards on M-G-M. Bob Mahl. RCA Victor,
expects big sales on the new “Victory at Sea” LP. Top singles are
“I Know" b-w “You Are in Love” by Perry Como, “Someone to
Come Home To” by the Ames Brothers and “Here Is a Heart" by
Jesse Belvin. Rick Frovo of M & S Distributors boasts a long
string of singles on The Billboard's Hot 100 chart including *Kansas
City™ by Wilbert Harrison on Fury, “Quiet Age” by Martin Denny
on Liberty and “The Happy Organ” by Dave (Baby) Cortez.
Strongest LP is “Exotica™ by ‘Martin Denny on Liberty.

Records Unlimited, according to Don Smith, is cooking
with “Just Keep It Up” by Dee Clark on Abner, “Ring-a-
Ling-a-Lario” by Jimmie Rodgers on Roulette and *Till
There Was You” by Anita Bryant on Carlton. Best-selling
album is “Especially for You” hy Duane Eddy on Jamie,
Bob Blie of Decca has “My Heart Is an Open Book™ by
Carl Dobkins, Jr., “P.T.A. Rock and Roll" by Mitchell
Torok and “Yes, 1 Understand” by Patsy Kline. Decca has
also taken over Coral and Brunswick. The lines were for-
merly handled by Tell Music, Madison.

DISTRIB DOINGS: All-State Records in Chicago is now
handling Yon-Aum and On-Beat Records. . .. UASCO, formed last
fall as a local distributor for Concert-Disc in the Chicago area,
has announced discontinuing this function. The firm will now offer
complete management-marketing and merchandising services plus

national distribution assistance for both new and established record
companies.

CHICAGO: Jack Bridges of Warner Bros. Record Sales
Corporation, writes that orders are hot and heavy for “Beach
Time"” by Robert Smith. “Kookie, Kookie, Lend Me Your
Comb"” by Ed Bymes with Connie Stevens is still holding.
Sirongest albums are “77 Sunset Strip” by Warren Barker,
“TY¥ Guide Top Television Themes” by Warren Barker and
Frank Comstock, “World's Ten Greatest Popular Concertos™
and “World Renowned Popular Piano Concertos™ by George
Greely. “Sweet Someone™ by Eddie and Betty Cole s a
real sleeper.

NEW YORK: Mickey Wallach of Malverne reporis sirong
action on “Here Comes Summer” by Jerry Keller on Kapp, ¥1 Can’t
Begin to Tell You™ by Jane Morgan on Kapp, “Big Bill” by the
Snappers on 20th Fox and “Ta Lassie™ by Freddy Cannon
on Swan. Other promising new sides are “Bells, Bells, Bells” by
Billy & Lillie on Swan and *Chaos”™ by Arbogast & Ross on
Liberty. Top LP's are the sound track of “Once Upon a Maftress”
on Kapp and “Porgy and Bess” by Ella Fitzgerald and Louis
Armstrong on Verve.

ALBANY, N. Y.: Ben Bartel of Warner Bros. Records
Sales Corporation writes that things are swinging. “Beach
Time By Roger Smith has broken out. Other singles that
are starting to happen are “Sweet Someone” by Eddie and
Betty Cole and “Zooba™ by Don Ralke. Strongest albums
are “77 Sunset Strip” by Warren Barker and George Greely's
“Piano Concerio” sets. “TV Guide Top Television Themes™
by Warren Barker and “When [ Fall in Love™ by Tab
Hunter are also moving well.

Superior Records in New York lists “We Belong Together™
by Ritchie Valens on Del Fi among their top items. “Dedicated to
You” by the Shirelles on Scepter is also perking. “Cino Ciao
Bambino™ by Jackie Noguez on Jamie has started. Other records
that are selling well include “Helpless” by the Solitaires on Old
Town, “Life Is a Mystery” by Rod Bernard on Argo, “Tangerine”
by Ahamad Jamal on Argo, “Is It Because,” by Ronnie Baxter on
Gone and “The Class” by Chubby Checker on Parkway. Strongest
LP's are Ahmad Jamal sets on Argo, “Especially for You” by
Duane Eddy on Jamie and “Porgy and Bess’ by Diihann Carroll
and Andre Previn on United Artists,

Waldorf Readies

Pertorming 1S | Ky Steveo LPs

® Continued from page I

cies at all levels, in the promotion
of more live music and the arts in
general. .

Latest move by Flemming was
to appoint L, Corrin Strong, former
Ambassador to Norway, as national
chairman of the drive to raise the
estimated $25 million needed to
complete the Center. Financing
will be entirely from private funds.

todav in New York.

sets retail for $2.98.

NEW YORK — Waldorf Music
Hall has scheduled four new siereo
LP's to be ready in time for the
NAMM Convention, which starts

The new releases include “Sing |
Along with Good-Time Charlie
and the Gang” and “Great Themes
From TV." This brings the label's
stereo LPs to a total of 18. The

Cannon Hits Bull’s-Eye
With First Firing .

Nineteen-vear-old Freddy Can-
non has made the charts with his
first recording,
Lassie.” The Massachusetts lad
started singing a few vears ago.
While in school at Lynn, he formed
his own group and started doing
socials, dances and record hops,

“Tallahassee |

covered by Boston degjay, Jack Mc-
Dermott. McDermott, who's now
with Florida's WGMA, and his
wife Beverly, signed Cannon to a
management contract and started
grooming him for a professional
carecr,

Following the success of his rec-
ord, he's appeared on many TV
shows, including the Dick Clark
and Alan Freed stanzas. The Swan
artist also plays guitar and writes |
much of his own material. His
favorite hobbies are basketball,
golf and horseback riding.

At one of these hops he was +i:li!,-r

‘Danny Boy’ Luck

Tune for Sil Austin

Sil  (Sylvester)  Austin,
makes his home in 5t. Albans,
N. Y., was born in Florida in 1925,
His earliest ambition was to be
a doctor. The artist’'s musical ca-
reer started when he won an ama-
teur contest at the Apollo Thea-
ter. Austin was given a two weeks'
engagement and stayed for six
months.

corded for Jubilee for two Yyears,
and has been with Mercury for
four years. He's done two albums
and many singles for the Mercury
label. “Danny Boy,” his current
hit, i3 evidently a good luck song
for him, since it was with a ren-
dition of this same tune that he
won the contest at the Apollo.

who |

The tenor saxophone player re-|

Austin  savs his biggest thrill
was the welcome he got in Kings-
ton, Jamaica.
it up with a European tour,

YESTERYEAR'S TOPS—

The notion’s top tunes on records
as reported In The Billbeord

JUNE 18, 1949

1. Riders in the Skv
Again
Forever and Ever
Some Enchanted Evening
“A"—You're Adorable
Cruising Down the River
Careless Hands
Bali Ha'i

e

-

Anymore
10. Baby, It's Cold Outside

JUNE 19, 1954

1. Little Things Mean a Lot

2. Three Coins in the Fountain

3. Wanted

4. Happy Wanderer

5. Hernando’s Hideaway

6. If You Love Me (Really Love
Me)

7. Young at Heart

8. Cross Over the Bridge

9. Oh, Baby Mine

llﬂ. Man Upstairs

He'd like to follow |

I Don't See Me in Your E’.*l‘ﬂ.'.li

T ATLVAY YR e e s o v e mmm o m i e m e | QO]

By JUNE BUNDY ™

GAB BAG: Walter W, Jones, program director of KTOW,
Oklahoma City, writes: “In a front page Billboard story I note
that the Storz chain has changed policy here in Oklahoma City—
‘prompted by a survev of todav's adult listeners.” Somewhere in
The Billboard incinerator vou'll find a letter from KIIM, Fort
Worth. A little more than a year ago we decided that the aduits
of the radio audience were taking a beating from the Top 40
formats, and at that time we adopted the *Music for Adulis’ slogan
and the music to match, Programming at KJIM since that time
has relied 75-85 per cent on albums,

“In February of this year,” Jones continues: “We
brought the same format to Oklahoma City and have
applied it with success for the last few months, During
that time our listeners have increased and we have received
not one unfavorable comment from a listener, Here, too,
we are relying about 75 per cent on good albums for our

. music, It wasn’t really necessary to conduct asurvey at—I
assume—greal cost when the results of ‘Music for Adulis’
programming has proven itself in two tough markets,”

Dick Biondi, WKBW, Bulfalo, writes: “Why must a jock
expect an artist, especially a new one, (o go to H - - - and back to
do a hop at his own expense. This is the time when an artist necds
all the dough he can get. My suggestion is since many ' jocks
are making at least $50 per hop, let's give the artist at least 510
for his time. If things keep going it won't be long until AGVA
steps in and demands that every artist get something for appear-
ing. All of us have been guilty of trying to Keep expenses down
but let's face it—with sales so miserable the artist must be con-
sidered.

THIS *N' THAT: Jerry Marshall, WMGM, New York,
will again lecture on radio at the Summer Workshop at New
York University starfing this week.... Jocks at WNBC-
WENB, West Hartford, Conn., have heen plugging station-
sponsored “Miami Vacation With the Stars™ package—a
$150 package deal which includes transportation, room,
meals, night clubs for seven days in Miami and membership
in WNBC-WKNB Fan Club for future trips.

Bruce Morrow, WINS, New York, is featuring a “Musical
Museum” seg on his Saturdav night show from 9 to 5:15 p.m.
Disks playved on the seg are mainly requested standards. Inferest
has been so preat that the jock plans to play a “Musical Museum™
disk everv might at 9 p.m. Coral Records also plans a series of
“Musical Museum’ albums with Morrow supervising the package,
surveying the music and writing liner notes for the LP.

CHANGE OF THEME: Bob Pearson, KENS, San
Antonio, has switched fo a noonday slot. Harry Heolland,
same station, is taking over as program director for the
3 to 6:15 show spot and Don Hayes is the new all-night
jock from midnight to 6 a.m.... Marcy Avery, formerly
with KITE, San Antonio, has moved to KONO, same city.

Brian C. Dow has leit WMRC, Milford, Mass., to join WHAV,
Haverhill, Mass. . . . Hey, Larry Gar, WKBC, North Wilkesboro,
N. C., send us some news. . . . Ron Curtis, formerly program
director-deejay at WFBL, Syracuse, N, Y., has joined WHEN,
same city, in the 3-6 p.m. time spotL.

CANADA-SOS: Jerry Forbes, production manager of CHED,
Edmonton, Alberta, Canada, writes "I have just logged 7,413 aulo
miles to and from the Miami Beach decjay conclave. Perhaps I
have part of the answer to two guestions asked and not completely
answered at the convention.

“Too Many Releases? [t should have been too many
releases to too few jocks. 1 know we have heard that song
before but let me point out that my market alone is a
market of 450,000 wonderfully hip individuals who buy and
listen just like the people in any major American market.
Qur music is as up-dated as New Orleans, Miami or Los
Angeles, Our own ares survey corresponds practically selec-
tion by selection with the national charis, Yet we have to
pay as high as $5 on occasion to have a single 45 flown in
from south of the border when it is not available here.

“Single sales? Canada is big and buying! Try sending some of
these singles north of the 49th. Give us a chance to expose them
to the buying public. There are seven stations in this market alone,
so we are not small potatoes and could be big business for singles
if we could get them and give them some expoSUres. The majors
do a good job for us but we are anxious, yes desperate, 1o hear
and have from the smaller labels.

“As T pointed out, T drove more than 7,400 miles thru
16 States and three provinces in search of fresh contacts
for new wax, That's how badly we want to keep up-dated
on all available material. There are hundreds of swinging
operations in Canada, and the Canadian buck is worth 3
cents more than fts American counterpart.”

In line with this, Tom Edwards, WERE, Cleveland, notes,
“At the convention many jocks seemed interested in my new Dee-
jay One Stop Service—especially Canadian jocks. However, very
few jocks have written me from around the country. Record manu-
facturers seem to like the idea. 1 will start an advertising cam-
paign, contacting smaller stations around the country, explaining
the service. In the meantime if vou (manufacturers) have a record
in one of the legitimate trade paper Top 100 lists, send me a box
of 25 so we can get the ball rolling.”

GIMMIX: When WZIP, Cincinnati increased its watt-
age power last week, it gified members of its Good Music
Club with 1,000 free albums, plus special discounts for
boat rides, movies and conceris, The station nlso set up
long distance phone calls from relatives to WZIFP listeners.
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STILL GOING UP!
IN CHARTS * [N PLAYS * |N SALES

TONY
BELLUS

< _——

' y
A ' “"Thanx everybody
DEEJAYS—DISTRIBS—DEALERS—OPS

y

a
L]

“ROBBIN’
THE
CRAD

by
TONY BELLUS
NRC-023 .

NATIONAL RECORDING CORP.

1224 FERNWOOD CIRCLE, ATLANTA 19, GA.
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MUSIC AS WRITTEN

By BOB ROLONTZ

FROM POP TO BALLET

Cleffer Lee Pockriss, now riding high with two hot songs,
“My Heart Is an Open Book,” penned with Hal David, and “It's
Only the Good Times,” written with Pete Udell, has written a
ballet score which is being produced at the Spoleto, Italy, “Festival
of Two Worlds” this week. Pockriss wrote the music for chore-
ographer Herb Ross, and it is based upon a series of Churles
Adams cartoons.

MNew York

Dvnasty Records of Hollywood has signed Jackie Curtiss,
night club warbler.... Al Ward will cut his first two sides for
Johnny Vincent's Ace label this week. . .. Jazzman Don Elfiott will
be featured at the Boston Arls Festival next month. Elliott will
also star at the Florida Jazz Festival, at the Diplomat Hotal in
Miami Beach starting July 17....
New York City, has signed the Four Coachmen, vocal group.
Marvin Albert has been signed to handle the firm’s publicity. . . .
Twin Records, West Coast indie label, has acquired the master
“Pile In,” with Jerry and the Pledges, originally released on the
Campus label. . . Betty Ringler has been appointed public rela-
tions director for Audio Fidelity Records, succeeding Claire Orson
who left to make her home in Australia. ... The Frank Duboie
Quintet will play the Baby Grand in Pittshurgh this week. ...
Doc Bagby and his Quintet are now at the Pine Grill in Buffulo.
... The Emie Goldsmith Organ Combo are now plaving the Hi
Hat Club in Pittsburgh.

Finch Records has signed Ann Vickers, young Faslsh
thrush, Gigi Gryce, well-kmown jazz arcanger and performer,
is handling the a.&r. chores for the label. Vinch just signed
a new duo, Tommy and Eddie.... Mick Micheyl, the
attractive voung French singer, will debut at the Lefi Bank
Club in New York this fall. At the same time the singer
will exhibit her paintings at Dick Kollmar's Little Studio in
Gotham.

Jack Beckman. the personal manazer. has formed Topper
Music. First tune in the firm was penncd by Al Hoffman and
Dick Manning, titled “Anna-Bosha,” and it was cut by thrush Ray
Armen for Decca.. . The seven winners of the Intercoliegiats
Jazz Scholarship Competition conducted by the Lenox Schoo! of
Jazz under a grant from the F. & M. Schaefer Brewing Compuny
were: John Keyser, Princeton, bass; Tony Greenwald, Yale, trum-
pet; Ian Underwood, Yale, flute; Herb Gardner, Harvard, trom-
bone and composition; Paul Cohen, University of Pennsylvania,
drums; Steve Kuhn, Harvard, piano; and David Mackay, Boston
University, piano,

Warbler Ziggy Lane Is the emsee for the "Miss No-Cal”™
contest being held every Wednesday night at the Brookiym
Paramount Theater starting In July for eight weeks, Mean-
while, Lane is entertainment director ai the Sheborne Beach
Club at Lido Beach, Long Island, this summer. ... Seeco
Records has snagged the Wizard record of “Hold Me™ by
Al Kent and will handle the world righis to the disk....
Polly Bergen and hubby Freddie Fields left last week for
a five-week vacation-business trip in Europe. . .. The Dukes
of Dixieland open at the Desert Inn in Las Vegas thes
woek (23) for a six-week stand. ... Best Records of Phila-
delphia has purchased a master by the Premiers of a mew
tune, *I Think T Love You.” ... A new label, Buddha Rec-
ords, has been formed in Si. Petersburg, Fla.,, by Dick
Harris and Paul Hayes. First artisis are Bobby Steger and
the Four Holidays. . .. Dave Campanella, son of Los Ange-
les Dodgers catcher Roy Campanella, has been signed to a
r~cording pact by Dick Oaies, head of Kane Records....
Strand Records has signed Dom Cherry and will have his
{°rst release out this week. Label has also sioned the Miller
Brothers. ... Wynne Records has signed film actress Tita
Moreno. Bob Roleatz.

Hollywood

Al Latauska and Cecil Steen remain as sole owners of Sun-
state Music Distributors, following amicable split with Record
Rack Service. Deal included the Latauska and Steen interest in
San Diego Station KPRI which now will be owned by RRS. Ac-
cording to Latauska, one of the .contributing factors in parting
ways with Record Rack was the slightly uneasy position of selling
to record dealers when the latter feit Sunslate was competing
with them via interest in the Record Rack firm.

Albums are crowding singles, even on the air. Harry
Mairlish's KRHM (FM) last week inaugurated a top 56
policy — only albums, not singles. Station's “Hi Fi 50™ will
shsorb the major portion of ifts programming siructure,
Album selection will be based on current best-sellers plus
upcoming product reviewed by the station’s jockeys, and
newspaper and magazine picks. Ouflet will issue s list to
local dealers.

Anita Steinberg, head of the lmperial Music publishing firms,
returned to her Hollvwood headquarters following a seriss of
business meetings in London and Paris on behalf of the Lew
Chudd music tirms. . .. Peppy Lee opens a two-week stand (with
ditto option) at Las Vegas' Flamingo Hotel. Also booked to appaar
with Jack Benny at the Greek Theater here. In addition to vocal
engagements, she completed the lyric to Duke Ellington®s “Anatomy
of a Murder” (Columbia Pictures) theme music and also penned
the main tunc for George Pal’s “Time Machine” movie now in
production. '

Music Publishers Holding Corp.'s topper Herman Starr
in town attending the Warner’s International Convention.
. « » Elmer Bernsicin i recording his original TV themes from
the past season's “G-E Theater™ series. Columbin will issue

{Continued on page 33)

Castle Records, now located in -

KEEP (00L
WITH THE HOT ONES!

ALREADY PAST 250,000!

Sam Cooke

"ONLY SIXTEEN"

b/w
"LET'S GO STEADY AGAIN"

A SUPER. SUMMER SPECIAL‘

Lam Km

“BEACH PARTY"

"'lITllE BROWH GAL (HA CHA CHA”

Keen 32#!3

RIDE WITH A FAST SMASH!
Herbie Alpert
“THE HUI.LY GULLY”

“SUMMER SCHOOL”

Andex 34036

WATCH THIS ONE GROW!

Buddy Lowe.

0K, ITS WONDERFUL”

T

“SHERRY LEE“

Ensign 34#3?

REX PRODUCTIONS, Inc., 8715 W. 3rd St., Los Angeles 48, Calif.
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@of HOT NEW RELEASES

ME  LIZZIE DARLIN'
HILLTOPPERS  LOTS OF LUCK

#15958
WELCOME HOME BABY  yoay
ROBIN FIVE MINUTES MORE
ue  WHO'S GONNA HOLD YOUR HAND?
' #+15959
WITHOUT YOU -
I'M MOVIN' ON oWE

#15954

LONNIE FORT WORTH JAIL
WHOA BACK BUCK

S DONEGAN #15953
“JIMMY BROWN THE NEWSBOY
P'VE GOT NO USE FOR THE WOMEN

% % % BEST SELLERS * % %

15955 TWIXT TWELVE AND TWENTY—ROCK BOLL WEEVEL—pai Boone

15956 BEI MIR BIST DU SCHOEN—I DON'T KNOW WHY— touis prima And Keely Smith
15960 BLUES STAY AWAY FROM ME—ALL NITE LONG— sy Vaughn

15943 A LOVERS HYMN—YOU ARE MY SUNSHINE— e fontane Sisiers

(RY. 728 THE FIVE PENNIES—YES-SIR-EE— Dadie Stevens "

SANDY 1019 LITTLE BITTY JOHNNY—TEENAGE VISION— rcavis & Bob

15951 TWICE AS NICE—TIGER— ik Toig Disdount O
15950 TE QUIERO—LULLABY IN RAGTIME—me wis bus. Gpanont o gres
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® Continued from page 51

the album in stereo snd monaural. ... nlfhllmdh
ur foll

Chris Jensen on a national promotional to

owing sa

reaction to his initial release, “Bonnie Baby.”

Columbia cameras start rolling Monday (29) on “The Gen
Krupa Story,”"” biopic of the skin-king to be portrayed by Sa
Mineo. Krupa is spending the week recording the sound track, . . .
WB label will issue the Max Stelner original score to the Warner
“John Paul Jones” film, It was recorded by the London Sonfonla,

Muir Mathlesen conducting.
Cincinnati-Nashville

Lee Zhito.

Barney Rapp, Cincinnati booker-band leader, has moved his
ﬁiﬂﬂ from the Sinton Hotel to the Sheraton-Gibson Hotel. Rapp
week signed Minnle Pearl, of WSM's “Grand Ole Opry,” as

feature for the Cincinanti Carthage

Fair September 17-20. . . .

ane Hanshaw, wife of the Miami Beach GAC nabob, Frank

Hanshaw, was in Cincy last week to visit relatives and

ick up a

new benzine buggy. Hanshaw made the transfer to Florida a year
ago when the Cincy GAC office folded. . . . Marlan Spelman
canary with Ruth Lyons' “50-50 Club,” aired simulcast via WLW
and Crosley Broadcasting's four-station hook-up, makes her second
appearance with the Dayton, O., Theater Festival the week of July
11, when she'll have a role in the musical, “Qut of This World.”

Hobart Stanton, of the juke box operating firm, 0. K.
Amusement Company, Johnson City, Tenn., has launched
a new disk label under the name of Champ Record Com-

ny, with the firm's initial release due out this week.

stanton will continue with his

juke box operations., . . .

Anton Scibilia, veteran producer-booker operating out of
Franklin, 0., has set Roy Acuff and His Smokey Mouniain
Boys for another tour of European military Installations

come Fall.

He is presently negotiating with the “Jubilee

U. 8. A.” folk for a similar jaunt for Red Foley and gang.

Chicago

Bill Sachs.

Paul Glass, head of All State and Tobin Distributors, Chi-
cago, i3 father of a son born Sunday (14). Terry Chess, son of
Phil Chess, Chess Producing Coporation, underwent serious surg-
ery at Mayo Brothers Clinic, Rochester, Minn., last week. . .. Paul
Meeker, the ex-bandleader, is working as a booking agent with

the Davidson Agency, Evanston, IlI. ...

Attorney Mort Schaef-

fer of Chicago has been elected to the board of directors of the

Copyright Society of the U. S.

Bill Black and Herb Gronauer of Orchestras, Inc., are
sending their first rock and roll package on the road in

July. Up to now the booking age

ncy has d in dance

bands. Rock and roll unit consists of the Rockin’ R’s, Gary
Shelton, Steve Bledsoe and the Blue Jays, and thrush
Debbie Stevens. Orchestras, Inc., also book the Russ Car-
Iyle Ork, the Don Glasser crew, the Bobby Christlan band,
and the Smokey Stover Dixieland combo. The Carlyle band
is set for one nighters all summer. The Glasser ork will
Ellu_}r Roseland Ballroom In New York for four weeks start-

g June 30.

LA

WCFL's Jack Karey emseed a talent contest at a local Catholia
church to help raise fire equipment for its school. ... The Croshy
Brothers, Gary, Lindsay, Philip and Dennis, premiere their night
club act at the Chez Paree, Thursday (25).... The Blue Angel,
Calypso bistro, sheds its minimum charge from Sunday thru Thurs-
day nights. . .. Advance Distributing Company, specializing in pre-
recorded tape, is packing for a move to larger quarters. ... Down
Memphis way, lady deejay Jamie Joplin of WHER occasionally
bugﬁ- the local populace by playing two copies of Nat King
Cole’s “Looking Back,"” one lagging a measure behind the other so
it comes out a fugue. It's poor man's stereo, but wild,

Bernie Asbell.

Roulette Exec
_Belts Disk
Club Pattern

NEW YORK — Morris Levy,
Roulette Records prexy, last week
lashed out at record clubs, stating
that Roulette is “now more than
ever determined to avoid all con-
sumer clubs in any form whatso-
ever.”

The exec said Roulette has al-
ready turned down the Diner's
Club. He also noted that the label
takes a dim view of tie-ups be-
tween indie record companies and
disk clubs.

In line with this, Levy stated,
"An}"mdependent record firm that
fa!L-. In line with such a deal at
this juncture in the business is a
company that has lost sight of the
future of the record industry and is
running scared—any independent
record company participating in
such a deal is only aiding and
abetting in a further move to take
the sales away from where it be-
longs—in the retail store!”

Levy said the success of Rou-
lette’s new Dealers Record Club
(a club exclusively for dealers) has

‘Opry’ in New
Weekly Seg

NASHVILLE—A new weekly
half hour of live country music is
being presented each Saturday at
5 p.m. over WSM-TV here, fea-
luring artists from the slation's
“Grand Ole Opry.”

The new seg, labeled “Grand Ole
Opry Star Time,” made its bow
Saturday (20), with Frnest Tubb,
Ray Price, Skeeter Davis and the
Wilburn Brothers in the featured
slot, Show is being sponsored by
Hotpoint,

shown the dealer and the manufac-
turer “can get together and work
out a scheme that is beneficial to
both.” Roulette has already signed
more than 1,000 dealer - members
for the club.

Henceforth, Levy indicated,
Roulette's greatest activities will be
directed toward building and
strengthening its dealer relations,
via the for-dealers-only club. He
added that the label's entire fall
program “will be aimed at bene-
fiting present dealer club members
only, and, of course, those dealers
who are willing to join."”

THE-BILLBEOARD

MUSIC FEATURES

ON THE
BEAT

By REN GREVATT ==

8. J. Montalbano is a 21-year-
old Louisianan from Baton Rouge.
He's also believed to be one of the

oungest operating diskers around.

e has an active label, Montel
(which has already turned up with
some excelient deep down blues
sldes), he runs a pair of record
stores and he books bands into a
local hall for band battles every
week. Montalbano is also attending
college at Louisiana State Univer-

sity.

Bands were always a hobby
with me” he told us, “but I
can't read a note of musie
and I can’t play any instru-
ment. 1 just started booking
these bands into the Catholic
Youth Organization Hall here
every Friday for dances. Then
I got myself a portable tape
recorder for $135 and 1
started taping the whole
dance just as a souvenir for
myself.

“Well, 1 got to thinking that
some of the swff 1 was taking
down might make great records.
Some other promolers were telling
me about how a lot of people were
making masters of records and sell-
ing them. That got me interested
in the record business, and I
brought out a few sides that 1 had
recorded with my portable. Some |
of them weren't bad either. They
sold locally a couple of thousand
coples.

“Then pretty soon 1 got to
know the people at Cosmo Re-
cording in New Orleans. That
Is where they record Fats
Domino you know, and they |
introduced me to Johnny Vin-
cent of Ace. Johnny’s been an
awful big help to me in get- §
ting started in the record busl- §
ness, and he handles the §
music publishing for me, too.™ |

Floyd Robertson, a blues singer
who has had sides on Excello,
made one of Montel's first disks,
“My Girl Crosstown,” which did
well in the Baton Rouge area.
Then when he had “Shirley,” by
John Fred, which he says sold
100,000, Montalbano started hear- |
ing from distributors. "They were [}
calling in from all over. That's
when I went national. The trouble
is tho, that you get signed up with
some of these distributors and then j
you can't get your money from [
some of them. It's tough for a little §
company."” '

Montalbano now operates a [}
couple of record stores as well, }
“I figured if 1 was making
records I might as well sell
them, too. In the back of one
of my stores 1 have the porta-
ble tape recorder set wup.
That's where I audition the
talent. They're in my store all
the time wanting to make rec-
ords. 1 still book bands, too.
We have a big annual battle
of the bands now and the
winning band gets a recording
contract,. With all this, I'm
still going to L.S.U. so T have
enough to keep me preity
busy.” Meanwhile, Montal-
bano turns out an inferesting
kind of record. The latest,
this week, is “Rose Marie,”
(not the Rudolph Friml vari-
ety) which features Buck
Rogers and his Jets.

Sal Mineo will portray Gene
Krupa in Columbia Pictures' up-
coming “The Gene Krupa Story.”
Krupa has gone to Hollywood to
cut the sound track for the pic. . ...
M-G-M has kicked off its new find,
Dick Caruso, with a backbreaker
sked of TV appearances with the
top operatives, including Dick
Clark, Alan Freed, Milt Grant,
Duddy Deane, Jim Gallant and
Bob Clayton.
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HE'S GROWING
BIG,BIG,BIG!

GOLDEN
(REST
DISTRIBUTORS:

------------ Ll T T L I ¢

ALBANY, K. Y.
Atlas Dist.

ATLANTA, GA.
Stanley Electronles

BALTIMORE, MD.
Marnel of Maryland, Ine.

BOSTON, MASS,
Records, Ine.

BUFFALO, N. Y.
Tracy-Mitchell, Ine.

CHICAGO, ILL

Music Dist.

CINCINNATI, OHIO
A & | Dist.

CHARLOTTE, N. C.
Arnold Dist.

CLEVELAND, OHIO
Sterling Musie

DALLAS, TEX.
Big State Dist. Corp.

DENVER, (010,
Walter Slagle & Co.

DETROIT, MICH.
B & H Dist,

EAST HARTFORD, CONN.
Allied Records

" EL PASO, TEX.

Frontier Dist. Co.

HOUSTON, TEX.
United Record Dist. Ce.

INDIANAPOLIS, IND.
Hoosier Records

LOS ANGELES, CALIF,
Modern Dist.

MADISON, WIS,

" Tell Musie

MEMPHIS, TENM.

Music Sales

MINNEAPOLIS, MINN.
Coda Dist.

NASHYILLE, TENN. ‘
Greentone Record Dist.

NEWARK, N. J.
Ideal Dist.

NEW ORLEANS, LA

Vieux Carre Muslc Shop
NEW YORK, N. Y. i

Ideal Dist.

OKLAHOMA CITY, OKLA.
B & K Dist. Co.

PHILADELPHIA, PA.
Marnel Dist. Co., Ine.

PITISBURGH, PA.
Remlee Sales Corp.

RICHMOND, VA,
Allen Record Dist.

SEATTLE, WASH.
Huffine

ST. LOUIS, MO.
Record Merchandisers

SAN FRANCISCO, CALIF,

New Sound



www.americanradiohistory.com

L

JUNT 22, 1959

The Billboard’s Music Popularity Charts , , , PACKAGED RECORDY : ]

JOHMNY'S GREATEST HITS, Johnny Mathls, Columbla CL 1133,, &0

\ .
g 3| 2k ¥
EE = | EpE g
E 1UTLE, Arfist, Company, Record Number. E 5 | TITLE, Artist, Company, Record Number.
2 (1) BOTICA, YOL. 1, Martin Denny Liberly LRP 3034........... B T R i i ol e SO o
1 (2) ®6, Sound Track, MOM E 3481 ST....ooiiiiniinnn, 51 24 @ THE KING AND 1, Sound Track, Capifol W 740..............140
] @ PETER GUNN, Henry Mancinl, RCA Victor LPM 1956........ . 20 145 . TABOO IN HLFI, Arthur Lymon, HIFI Records B BOG. . . 4
4 (4) FROM THE HUNGRY 1, The Kingson Trio, Capttl 1 1107...... 19 | 33 (@) POt et e Bemath, RCA Viclor LM 2226... 18
5 (5) COME DANCE WITH ME, Frank Sinatra, Copifol W 1069....... 19 18 @ AHMAD JAMAL, Argo LP B36......c.oovviinrreneensonis 18
8 (3) IISIDE SHELLY BERMAN, Verve MGV 1S003.............. o | () DU W VIETE, i
11 (T) WOLD THAT TIGER, Fabian, Chancallor CHL 5003............ 6 mm; _____________________ 0
7 (1) MY FAIR LADY, Original Cast, Columbia OL 5090........... 168 37 (33) ELVIS' GOLDEN RECORDS, Elvls Prosley, RCA Victor LPM 1885.. 35 s
_'i.'_G) SOUTH PACIFIC, Sound Track, RCA Vicler LOC 1032......... 63 42 @ FILM EMCORES, YOL. 2, Manfovan!, London LI 3117.......... 1
16 (18) L0OK T0 YOUR WEART, Frank Sinatra, Cepltol W 1164........ b | ) e R Aaey e "
10 () SING ALONG WITH MITCH, Milch Miller Columbia CL 1160.... 50 27 NEAR YOU, Roger Willlams, Kapp KL 1112............... .18
14 @ THE MUSIC MAN, Original Cast WAD 990............cce.. . 69 36 @ SOUTH PACIFIC, Orlglnal Cest, Columbla OL 4180........... 164
_il@ BUT NOT FOR ME, Ahmal Jamal Trio, Argo ILP 628.......... 21§ s @ WARM, Johnny Mathls, Columbla €L 1078.........ccvvennne 45
b @ 17 SUMSET STRIP, Warren Barker, Warner Bros, WB 1289..... 10 GEMS FOREVER, Mantovanl, Londem LL 3032.............. 34
17 @ FILM ENCORES, YOL. 1, Mantovanl, London LL 1700.......... 85 L
21 (W)
20 (i)

FLOWER DRUM SOMG, Original Cast, Columbia OL 5350........ 23

LOYE IS A GENTLE THING, Harry Belafonle, RCA Victor LPM 1927. 5§

OPEN FIRE, TWO GUITARS, Johnny Mafhis, Columbia CL 1270.. 20

MORE SING ALONG WITH MITCH, Mitch Miller, Columbia CL 1243. 30

KINGSTON TRIO AT LARGE, Kingston Trio, Capllel T 1199..... 1

13 THE BUDDY HOLLY STORY, Coral CRL 57279......00vuunnns g

9 @ (RAIY WE CALLS ME, Dakola Staton, Capltel T 1170......... 4

19 @ MORE SONGS OF THE FIFTIES, Roger Willlams, Kapp KL 1113,.. 2
@ PORGY AND BESS,

- Harry Belafonte & Lena Horne, RCA Yictor LOP 1507........ 1

- =
> .
ey
= B
4 TITLE, Adist, Company, Record Number, |
i @ MY FAIR LADY, Original Cast, Columbia 05 2015...........s. 5
3 @ G161, Sound Track, MBM SE 3461 ST..oooreeieernenrnenss 5
6 @ PETER GUNN, Henry Mancinl, RCA Viclor LSP 1956...... voiii' S

10 (1)

FILM ENCORES, YOL 1, Mantovani, London PS 114, .. .. ORISR . |

. . 1,
13 @ Van Cliburn, RCA Victor LSC 2252 5

---------------------

@

(OME DANCE WITH ME, Frank Sinptra, Capliol SW 1069........ 3

@)

TCHAIKOVSKY: 18121 OVERTURE,

Minneapolis Symphony Orch. (Doratl), Mercury 5k 90054..... 3
11 @ MANTOVANI SHOWCASE, London 85 1............ceiunenens A
12 @ THE MUSIC MAN, Original Cast, Capitol SAWO 990............ 5
9 @ ORLAHOMAI Sound Track, Capitol SWAD 595.....cvvsrreens. 3

- ®

RODGERS: VICTORY AT SEA, VOL. 2,
RCA Victor Symphony Orch. (Bennetf), RCA Vielor LSC 2226, .. 3

' ®

OMLY TRE LOMELY, Frank Sinafra, Capifol SW 1053........... 3

1 @ GEMS FOREVER, Mantovanl, Londed PS 106......0evvreeens 5
19 @ STRAUSS WALTZES, Manfovanl, London PS 118..... T — 5

3 (41) ONLY THE LONELY, Frank Siatra, Caplol W 1053,......... 30
45 @ COMCERT IN RHYTHM, Ray Conniff, Columbla CL 1163........ [} "
T @ THE FABULOUS JOHNMY CASH, Columbla €L 1253........... (1
= @ OKLAHOMAI Sound Track, Capliol SAD 595................ 176 2.
32 @ BLUE HAWAIL, Billy Vaughn Dot DLP 3165................ 4 3.
40 @ CONTINENTAL EMCORES, Manlovanl, London LL 3095.......... T
i @ IMPROVISATIONS TO MUSIC, 4.
Mike Michols & Elaine May, Mercury MG 20376.......... 4
i@ BROADWAY IN RHYTHM, Ray Comniff, Columbla CL 1252...... 4 - 5.
= @ T0 WHOM IT MAY CONCERN, Nat King Cols, Capliel W 1190... 1 6
@ MORE MUSIC FROM PETER GUNN, )
Henry Mancinl, RCA Vichr ;FH iy | T R i |
T.
8.
3 9.
E B
E 10.
£ TITLE, Asfist, Company, Record Mumber.

FOR THE WEEK

ENDING JUNE 21

Album Cover
of the__ eelr

ON THE ROAD, Folkways FA 3169, A siriking photo by
David Qahr poriraye a close-up of sn harmonica piayey
in whosa eyeglasses fs reflecied the emptiness of & lonedy
couniry road,

Best Selling Low - Price
LP’s on the Racks

This chart has been isbulated from ihe sales made by the
nation's leading rack service merchandisers and jobben
1 Over & [our-week cycle, It covers the maln (ypes of pack-
sged records sold from racks. These include: Best-Selling
LP's (%3 or more suggested reiail price); Hest-Selling Low-
Priced LPs (32.99 or less suggesied reiuil pricel; Bests
Selling EP's, and Besi-Sclling Kiddie Records.

SOUL OF EPMN

101 Strlngs ...... Bomersst PRS00
MUSIC FROM PETER GUI‘HN
Anron Bell Onk ......... Lion L T7011%

PERRY COMO SINGS JUST
FUR YDU

SCamden CAL 440

77 SUNSET ETHIF

Anron Bell Ork . ...Lhen L TGI1S

FLOWER DRUM SONG

YVariood Artiets ..ovvcenssrsrnviny Design DLF ™

GOOD HOUSEKEEPING'S PLAN
FOR REDUCING OFF THE
RECHHII

. .Harmony HL 7148

TY JALL THEME
Yideo All Btars .......

.I'ERII‘.Y AIII'EDLB

sos Bomernet FREQ

..Cumden CAL 471

PORGY AND BESS

Mundell Lowe snd Hia AN Stars .. Camden CAL 499

MUSIC MAN

HIll Brown Ork ....eoecenacnsns Camden CTAL 428

MORE 50NGS OF THE FABULOUS FiFTIES,

Roger Willlams, Kepp K5 3013..... .. ... ..coovviaiann, 1
18 @ PORGY AMD BESS, Parcy Falth, Columbla €5 8105........... 5
20 (W) SOUL OF SPAIN, 101 Sirings, Sters Fidelty SF 6000........... 5
21 (19) (CONTINENTAL'ENCORES, Mantovanl, London PS 147............. 5
22 (2) 1ABOO IN HLFI, Arhor Lymon, HIFI Record R 806........... 8

1.
— (@) LTS DANCE, David Carroll, Mereury SR 60001............. )
2.
— @ FILM EMCORES, YOL. 11, Mantovan), London PS 164............ |
8.
13 @ BLUE HAWAIL, Billy Vaughe, Dot DLP 25165......cvuvvenes §
24 (3) OFFENBACH: GAITE PARISIENNE 4.
Boston Pops (Fledler), RCA Victor LSC 2267.............. b 5
21 (25) 'S MARVELOUS, Ray Conniff, Columbla €5 807............... 2 '
6.
— (26) BELAFONTE SINGS THE BLUES, Harry Belafonts, RCA Victor 150 1006 1
— (37) CANADIAN SUNSET, Eddle Heywood, RCA Viclor LSP 1529....... A T.
25 (28) THE KING AND I, Sound Track, Caplte) SW 740 .............. 4 .
__(33) PORGY AND BESS 9.
Harry Belafonte & Lena Horne, RCA Victor LSO 1507....... 1
— (3) TIL Reger Williams, Kapp, KIS 1081............ccernn. 1 10.

www._americanradiohistorv. com

Best Selling Pop EP’s

The information given In this chart s based on achual
sales to customiers ln & sclentifie somple of the matlom's re=
tall outlets durlng the week ending on the date show
above, Sample design, sample size, and all methods
in this continuing stody of reiall record salées are under

direct and contlouing supervision and comtrol of the

ool of Retalling of New York University.

KING CREOLE, VOL. I

Elvis Presley ..............RCA Vietior EFA 431%
SIDE BY SIDE
Pat & Shirley Boone . cess-. Dol IVEF 10T
PETER GUNN

Henry Mancind ,.... RCA Vicior BPA 4333

RICKY Eﬂ‘!l}ﬁ A{}AIH
Ricky Nelsom . ..Tmperial BP 139

'SING ALIING W]TH MITCH

Mitch Miller ..............Columbla EPFB 11601

COMO’S GOLDEN RECORDS

Perry COMO ..visuninannss RCA Victor EFA 301%
THE LONELY I]NE
Dunne Eddy ....... .. Jamie JEF 301

THE FAHUIJ]LB JDHNNY CASH
~.Columbls EPB 11522

WAHM

Johnny Maihin . ..Columbis EPB 10781

SONGS OUR DADDY TAUGHT U8

Everly Brothers ..... . .Cadence CEF 110
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Mr. Dealer, /

659 Tenth Ave, I H E

New York 36,
i N. Y.

AN GPEN lHTER 10 M DEMERS ROU I-ETTE
‘ After all is said and D E A |. E RS .
done, we af Roulette I RECORD
| | eamesfly believe we CLUB

need you-Mr. Dealer-

:”ii the most neglected and OV E R IO 00
x | abused man in e MEMBERS
| roviben = IN ONE

Worris Levy

e WEEK

o T R R0 A
e e L STy

I ——————————————p R TR R R e

]

|

Note fo all Dealer (lub Members |

" ¥ you have not recelved your bonus i
merchandise, pleass bear with us. Appli- [ §
cations have swamped our offices, causing i I ROULETTE RECORDS INC., 658 10th M'E N Y, NY. (]
SATORE: el SRR, I ' Please send me ﬂmhmttgrﬂd béazﬂg fﬂ?;imﬂmhfz“s}*spt :
14 Ad - T by -3 : : tte D 8 Rec ub and all pertinen i
Mr. Dealer,” this club is for 1 :::;‘T;;?immmemmg the details of the club's operation. =

. , 1
you and you may cancel : p—— '
- - ’ = I
your conifraci af any vime. ! pooRess :
"""""""""""""""""""""""""""" $ omy STATE g
1 ' 8
Climb on the BﬂﬂdWﬂQﬁl‘l B YOUR ROULETTE DISTRIBUTOR 18 "
| . " . q
Now is the time to joinl g DEALER SIGNATURE i
| LETTE

- S[ROU i
L----------- --------------------- —_—



www.americanradiohistory.com

The Billboard’s Music Popularity Cﬁnrﬁ « + + PACKAGED RECORDS

JUNE 22, 1959

A e i R
i ?;%:ﬁ ﬁ' e
A A ‘:EER.N'E-"":RT:-\. ﬁﬁ* T

H The pick of the new releases:
SPOTLIGHT WINNERS
et

OF THE WEEK

Strongest sales petential of ell albums
reviewed this week.

Pop

WHEN I FALL IN LOVE
Tab Hunter. Warner Bros, WS 1292, (Stereo & Mon-

aural) Hunter has a nicely varied set of ballads, rocka-
ballads and mildly swingin’ items. Wide range and types
of material gives the set teen and adult appeal. On some
of the tunes, he's assisted by a male chorus. Orches-
trations by Don Ralke complement the vocals. Tunes in-
clude “T'll Never Smile Again,” “"Maybe You'll Be There”
and “When I Fall in Love." Strong potential.

BEACH ROMANCE

Roger Smith. Warner Bros. WS 1305, (Stereo & Mon-
aural) The popular private eve of TV's top-rated “77
Sunset Strip” series warbles with surprising competence
and showmanship on a group of folk and calypso ditties.
Selections include “Ugly Woman,” “Dehlia’s Gone,” and
“Yellow Bird.” Romantic jockey wax and sure-fire sales
draw for Smith’s young fans,

Jazxz

CHANCES ARE IT SWINGS

. Shorty Rogers. RCA Victor LSP 1975 & LPM 1975,
(Stereo & Monaural) Rogers and members of the Giants
apply themselves to a group of tunes by cleffer Bob Allen
and the results are swinging. The arrangements have the
big band sound in the modern vein — a sound that should
have broad appeal. The band drives on selections like
“Chances Are,” “Teacher Teacher,” “It's Not for Me to
Say,” “Who Needs You,” etc., many of which will be
familiar as hit singles for various artists. Solid recording
job and the chick on the cover is a gasse.

ERNESTINE ANDERSON

Mercury SR 60074, (Stereo & Monaural) Miss Anderson
follows her “Hot Cargo”™ success with an equally fine
effort. It's a programmable LP with a variety of tunes —
all of which are -handled with ease. The Wallads are
lushly rendered, and the rhythm tunes are in af exciting
vein, Pete Rugulo’s ork support is most helpfuly, Sound
and a good cover shot of the thrush are assets. This
should be a good pop-jazz seller.

Classical

BEETHOVEN: THE WALDSTEIN & XNo. 18 SONATAS FOR
PIANO ' '
Artur Rubinstein, Piano. RCA Victor LM 2311. The
pianist tackles the two sonatas with energy and a strong
dramatic sense. However, the performances lack clarity
and are not up to his usual standurd, The over-all effect
is & little too bouncy. Rubinstein’s name and popularity
of Waldstein will draw sales.

L R LB b RSN N N T W R R R R R R R R R ] -

RICHARD RODGERS VICTORY AT SEA VOL, I

The RCA Victor Symphony Orch, (Bennett), RCA Victor
€
PN

LSC 2335 & LM 2335, (Stereo & Monaural) This new
“Victory at Sea” should prove as big a seller as the previous
release. The programmatic score is interpreted with vigor
by Bennett. The orchestral effects are captured with bril-
liance in stereo. Set is being offered for a limited time
Semi-Classical
THE PHILADELPHIA ORCH. PLAYS VICTOR HERBERT
Euvgene Ormandy, Conductor. Colambia ML 5376.
1 Schmaltzy as much of Victor Herbert sounds to audiences
' today, you would have to go far to find melodies that
Spoken Word
T_HE SHAW-TERRY LETTERS

for $2.98. Excellent sound and cover sketches give the

rackage additional sales potential.

strike the ear with as much effect — particularly in a

stunning orchestral version like this one. The Philadel-

Read by Dame Peggy Ashcroft & Cyril Cusack. Caed-

mon TC 1108. Here is a perfectly delightful reading
&

phian’s string seclion comes across with especially fine
sound on this disk. Great for anyone looking for dinner or
background music.

(covering the period between April 1896 and 1902) of the
famous “platonic affair™ carried on by George Bernard
Shaw and actress Ellen Terry over a period of several
years, solely thru letters, The performances are warm,
witty and apt. — particularly that' of Miss Ashcroft. A
strong sales item for the market.

ews of THIS

5

LP’

SPECIAL MERIT
SPOTLIGHTS

The following albums have been picked for eut-

stonding marit In thelr varleus cotegories, becouse
In the epinion ef The Billboord Music Stoff, they

deserve sxposure.

POP DISK JOCKEY PROGRAMMING

AMERICA'S DANCE FAVORITES

Clyde Otis Ork. Mercury SR 60089,

in search of something new on
package eminently spinnable.

(Stereo & Monaural) Jocks
the wax market should find this

Composer Clyde Otis wraps up a

group of durable standards in brand new imstrumental interpreta-

tions with a solid, modern dance beat. Tunes include “Charleston,” |

“Boogie Woogie,” “That Old Feeling,” etc.

JAILZ

JUMP FOR JOY
Cannonball Adderly.

Mercury SR B0017.

(Stereo & Monaural)

The recently revised Duke Ellington musical "Jump for Joy" is the
focal point for this exciting new album, featuring splendid horn
work by Cannonball Adderly and unususal arrangements by Bill
Russo. Adderly, playing better than ever, turns in meaningful solos

on such Ellington items as *Just

Squeeze Me,” “Jump for Joy,"” “I

Got It Bad and That Ain’t Good,” and “Bli Blip." Adderly is accom-

anied by a string quartet, plus

Emmett Berry on trumpet and a

ine rhythm section. An imaginative and well performed new album.

* K

* %

VERY STRONG SALES POTENTIAL

POPULAR % %

*hdd ON CAMERA . .. PATIT PAGE
« » « FAVORITES FROM TV

Mercury SR 6002E, (Stereo & Monauwrsl)
The se1 B tied i with the thrsh’s recent
TV program, insofsr as lhese are the most
reguesiod wnes from viewers, Selections [n-
clude *It's o Good Day,"” “The Gypsy,"”
“For Sentimentol Ressons,” “Sometimes 1'm
Happy,™ etc. Page fans will like this.

*wkd NIGHT TRAIN

Boddy Morrow Ork. Mercury SR 60009,
(Btereo & Monawral) Morrow and the bovs
g0t the most out of this set. The great
Morrow colting of "Night Tramm™ |8 here,
along with some solid hig band srrange-
mentz of “Back Home.” 1T Close My
Eveés,”™ "Rib Joint,"™ etc. The eight brass,
five reed groop has a big sound and danc-
ers, particalarhy the younger variety, will
Pimd 1t jusi right. Jocks will like this oo,
Excellent cover.

LOW-PRICE POPULAR k4

Ak DELAHOMA

Varkues Arilsts with Hill Bowen Ork &
Choris, RCA Camden CAS 499, (Steren
& Monaural) Up-daled, sophisticated trent-
ment of the 1943 Rodgers and Hadmer-
steim classic  Altho the English ork leader
hne subdued some of the lostiness, tha

vigor remainz. Solid rack ifem.

i THE BIGCGEST HITS OF ‘59 |

RCA Comden Bockers. HCA Camden
CAS 523 & CAL 51, (Steren & NMonaoral)
Here's & solid rack item for the feen-ape
gt and “or rock and roll fans of ail l[l.t:!.l
A group of talented warblers and canarfes |

SEMI-CLASSICAL sk 4%

[*Itr* LEHAR: THE MERRY WIDOW
= ll}

Hild¢ Gueden, Soprago & Orch, of the
Vienna Stale Opera (Stalz), London OSA
1105, (Stereo & Monuural). Another top-
notch production by London, this time of
one of the favorite lighter, opereita works,
Plise Gueden in fine as the widow with
appropriate support from Per Grunden as
Count Danilo, The orchesira, conducted by
the wveteran Robert Siolz & particularly
effective. Package maintaing the high siand-
ard set by the label In s, numerous opera
offerings in stereo. Boxed two-LP set con-
tains detalled story and performer notes.

JAZL Kk Ak

*4%4d THE MAX ROACH 4 PLAYS
CHARLIE PARKER

With Kenny Dorham, Hank Mohley &
Melson Boyd, Mereury SR B019, (Stereo
& Monnwral) Roach and crews present a
hard-driving tribute w0 the late Charlie
Purker In this set which features mix of the
gredt "Bird’s™  tunes, Kenny Dorham s
heprd on trumpet with both groups, Hank
Mohlev and George Coleman are on 1enor
sk and the bassists are George Mofrow and

Melson Boyd, Roach as usual s flett,
ﬂ.'m:l:'i-u: and inventive. Siereq enhances the
enpovment of the set, This should move

wel|

COUNTRY & WESTERN okscok

*hkd COUNTRY INSTRUMENTALS

| L1-EP)

Siarday SEP 440. Six fine examples of the
down-home sound. Featured are Wavne

wrap up a group of recent best-selling sin- | Raney and his talking harmonle: the Staley
gle hits in s1vlings very simflar to the orlg- | Brothers, with their blue grass type banjo
inals, !-unl fiddie; the Country Genilemen; Rusiy
York and Willard Hale with [ive string

*dkkk HAWATI TN HI-FI & STEREOD

Leo Addeo Ork. RCA Camden CAS 510
& CAL 310, (Siereo & Monsural) [eo
Addeo batons a big, full ok In a selection
of mainly familiar songs of the Islands—
like “Blue Hawail,"” *“Little Grass Shack,™
“Aloha Oe." plus other |ilting tines ke 1
Get the Blues When It Rains,” and “On
Miami Shore.” Despite the big orke= the
Hawaiian flavor is retained vin steel guitar
end ukulele imstromentation in front. An
unusunlly good quality of stereo makes this
a real buy at 5298,

CLASSICAL ok 4 4

*hkhhk MOZART:
HIGHLIGHTS

Lisa Defla Casan, Sopruno with Varlous
Artists & The Viennn Siale Opersn Chorns
& Vieona Philharmonle Oreh. (Rohm).
London OS5 25047, (Steren & Monaural)
Highlights from the opera spollight the
princlpals in fine voice on the better known
ariss, Tt will appeal fo .the opers goer.
Sound is excellent and «generully up to the

COSI FAN TUTIE |

level of most of this label's releases, Pre-

bango specialties; and Bl Clifton, Solid
fare for the hill mearket.

k4 POETRY OF ROBERT RURNS A
SCOTTISH BORDER BALLADS

Read by Frederick Worloek & C.R.M.
Brookes., Caedmon TC 1103, Truly excellent

reading with an authentic Scots burr that |

in nevertheless readily understundable, Burns
Hems  inglude "Mary Morison,”™ . “Tam
(VShanter” wnd "John Andemson” Tha
border ballads sre well known ones, such as
“Edward, Edward" and ths “Twa Corbies™
but they get new life here. Striking woodout
by Fritz Eichenberg on jacket.

FOLK Ak

*4kd THE GATEWAY SINGERS
THE LOT

Warner Bros. WE 1198 (Stereo & Mon-
anral). The quartet la in excellent form on
this gronp of folk and folk-derived somgs.
The group provides ta own five string
banlo and gultat backing with a larger
group moving up for specific numbers, 1

oM

sentable cover thot ariggested by a scene | Won't Be Waorried Long," ls an exuberant

in the opera dlsp[uflhI:l.

www americanradiohistorv com

'I prison blues with 8 melody close 1o “"Golta

e SR
,f%ﬁ?ﬂ :
T T

e T

Travel ©n." Other offerings include "émﬂ
Virginla Blues," with the lining out tech
nique, and *The M.T.A." An excellent job
thruout which should move well.

RELIGIOUS * k%

drdddk PSALMS, HYMNS AND SFPIRIT-
UAL SONGS

Abllene Christlan College A Cappella
Chorns (Moody), Word W 3083, The %2-
voice Texas College choir does an unusually
good recorded performance of 18 favorite
hymns, snthems and spirilual sengs. Pro-
duced by Paul Mickelson, the collection
Includes “A Wonderful Saviour,” “The
Church's One Foundation." “The Lord Is
My Shepherd,” mnd others. Grovp sings a
cappella thruout. A superior product In {s
market,

N 6 & ¢
GOOD SALES
POTENTIAL

POPULAR ek

khkk BROADWAY "58."39

Eddie LeMar, Hls Plano & Ork. Warner
Rros. WS 1304, (Stereo & Monawrall Eddia
LeMar, whose piano style 8 not unlike that
of . the lnte Eddy Dochin, plays smart dancs
music with his society-oriented ork. Tunea
wre from the big four of the newer crop of
Broadway hits Including “Gypav.” “Flower
Drum Song."” “Destry Rides Again,” and
"Redhead.” Lisienabla and danceablas,

kikk WALTZING TIME

Frederich Lehar & the Greal Vienns
Concert Orch. M-G-M E 3757, This ver-
slon of waliz favorites falls somewhere be-
tween the concert-orchestral and dance band
approach., A partleular virlue of this disk
Is & program that mixes the very familiar
with selections not-too-freguently  heard,
The wound, incidentally, iz top flight.
Shoild atiract & wide sudience,

*%% THE BROADWAY BIT

{  Marly Pajch. Warner Bros, WS 12194,
(Stereo & Monaural) Maierisl herein in-
cludes notable musical comedy mines, gnd
creative, modern arrangements. Tt's hard to
find a trite musical phrase here, Songs in-
clude *It's Al Right With Me.”™ “I Lova
Paris,”" “Too Close for Comfor,” ete,

|
II*** WHERE THERE'S A MAN

| 'Abbe Lane with Sid Ramin Ork. RCA
Victor LSP 1859 & LPM 1899, (Siereo &
Momaural) Mrs, Xavier Cugat offers her
nsual provocative vocallzing on m group of
tunes about men. Selections “nclude *1
Must Have That Man." “The Gentleman Ta
& Dope,” "A Good Man Is Hard o Find,"
etc. Atiractive Jockey wax for late might
SEES,

| drdkk CHA-CHA CHARM

| dan Aungust, His Plano & Ork, Mercory
| SR 60082, (Stereo & Monawral) Tasteful
plano solo work by August highlights thia
package of standards wrapped wp in catchy
cha-cha tempos. Selections nclude “Tf I
Could Be With You," "Tea for Twoe Cha
Cha" and "You're the Cream in My Cof-
fee.” Good terp wax.

%% BETTER LAYTON THAN EVER

Eddie Layton; Orian with Rhythm Secs
thon. Mercury SR 60831, (Siereo & Mon-
sural) Eddie Layton, who i featured regu-
larly at New York's Park Sherzion Motel,
plays a ocolorful electric organ on a wroup
of famillar tunes of wvarving tempos. *I]
Love Paris,™ “All of Me,” “Hawailun War
Chant,” are ncluded in the dozen. Fine
recording and a good performance. Muinly
for lstening but with a good beat for the
dance-minded.

*44 OLDIES BUT GOODIES

Grift Wihllama Ork. Mercury SR &0068,
{Stereo & Monaural) The late bandlesder
Griff Williama, who died earlv this year,
recorded melodle danceable instrumental
war in this gronp of caichy medlevs,
{ featuring tunes from “Flower Drum Song,™
| “Brazil,” “Moonlight Serenade.” “Tea for
| Two,™ ete. Solid terp aides.

| ik IRVING BRERLIN GOES LATIN

Joe Caln Ork. Beeco CELP 4130, (Stereo
& Monaural) Boma tunes lend themselves
to cha-cha-cha beat; some don't., Thess
Berlin tupes do. Arrangements sre lvely
and sparkling. Recommended to dance stu-
dents who dig the Latin beat. Sumba,
merengue, bolero ard tango items are in-
cluded,

k% DICK CONTINO

Mercury SR 80079, (Siereo & Monsnral}
If' n listener is wseeking the effect of a
night club performance, this package has Ii.
.LThm are crowd songs, ete. Songs Include
“Lady of Spain,” “Come Back 1o Sorrentn,™
“Wature Boy." Conino does vocnls, se-
cordion and emsce, and he's backed by a
group, Good sound.

(Continued on page 58)
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Disneyland &

RECORDS
A division of Walt Disney Music Co.

present

ECORDS WITH A REASON

1.98 LP

Walt Disney spins motion picture magic—
and you'll spin magic record sales with

Walt. Disney’s

DARBY 0'GILL

and The Little People

(The story of Darby’s Adventures with the King

of the Leprechouns)
Disneyland 5T-1901

31 98 LP = The complete score of “Say One For Me"! Sung

by Rex Allen—Roberta Shore—Tony Paris! Pre-
sold by the exploitation and promotion behind

Bing Crosby's latest and greatest musicall

James Van Heusen and Sammy Cahn’s
complete score

“SAY ONE FOR ME”

Vista BV-1302

. and a great performance of the title song—on his first Vista single—

REX ALLEN

“SAY ONE FOR ME”

Orchestra under the direction of CAMARATA
Vista F-341

. and just released on the new Shamrock label—

A2 4, IG Dennis Day s we v s com yepoery' s Gt
W QM Mm eee Call your distributorl

www americanradiohistorv com
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SUMMER

LIVING STERED
o ONLY.

| & CAL 524,

| %dd HOLIDAY TN MANHATTAN

! lunes  sre

® Reviews and Ratings of

New Albums

® Coutinued from page 56

* % Kk
GOOD SALES POTENTIAL

LOW-PRICE POPULAR %

k%% DREAM STREET

Tommy Leonetti, RCA Camden CAS 524
(Steren & Monaural) Should
be & good ong in the low price field, Ma-
terial is made wp of stondards including
“What Is There o Sav," “Exactly Like
You," “The Way You Look Tonight," Leo-
neith slngs in B big-woiced sivle, Nige
Jockey wix.

Addison Balley Trio, Design DLP 104,
Two dozen of Cole Porter's most popular
pirung together medley-fashion
here for dancing or listening. They are
rendered by a trio headed by Addison
Bailey, whore plane carries the brunt al-
most exclusively, aided by pleasant rhythm
backing. Inclicded are such Porier gems na
“It's All Right With Me." "“So in Love™
“Why Can’t You Behave,” “Easy 1o Love,"

nese cast which knows how
most from this Mozmit classic.

JAZL kK

drdrk JOHN GRAAS!

Mercury SR BOOI0. (Stereo & Monuural)
Graang is8 one of the top jarr men on
French Hom and has & set that can find
wide mppeal. Assisted by & flock of 1op
West Coast jarr artists he swings thru =
fine brace of tunes that include ““Roger-
esque,” Gerry Mulligan's “"Walkin' Shoes™
and “Swing Nicely," one of his own com-
positions. Tho the feeling i3 West Coust
for the most part, it should generslly sp-
peal to buffs.

o gel the

4k EASY NOW

Buby Braff & His Men, RCA Vicior
LSP 1966 & LPM 19%66. (Siereo & Mon-
sural} Braff and crew have a  mildly
swingin® sound on & bunch of oldies. 1t's

“Rosalie," efe.

CLASSICAL

ik TCHATKOWSKY: ROMEO AND
JULIET OVERTURE, THE NUTCRACK-
ER SUITE

Virluese Symphony of Londom (Wallen-
| stein), Audlo Fidelity FCS 50006, (Stereo
Onlyd A palr of classical “war-horses™
heard with wide range clarity., Well known
as they are, & dealer could sov ""you haven't
heard them until vou hear them in stereo.'
Demonstrate the “March™ in Wutlcracker for
it string effects. “Romeo and Julket," In
this reading, comes across with stunning |
dramatic effect, Jl
& 9

.I .
The Vienna Philharmonie Orch. (Krips).
London CS5 #0127, (Sierec & Monoural) |

miinsirenm in feeling and can have wide
appeal. Wide separation sterco b effective
on most fracks, Tunes includs *Yester-
days,” “Willow Wecp for Me," and “Thia
Is My Lucky Day.” Displayable cover.

PERRY COMO
mngs '

Just for You B

kkd A MODERN JAZZ EYMPOSIUM

OF MUSIC AND POETRY WITH CHAR-
LIE MINGUS

Bethlehem BCP 6026. There are two ma-
lor works In this new Charlie Mingus Juaz

(Continued on page 61)

dkdk HAYDN: SYMPHONIES NDS, W

While '8 pretty hard 1w do wrong to a |
Havdn Symphony, Krips really gets mileage
out of these. Both the %41h and the popu- |
lir “Surprise” are performed crisply and
resopantly in excellent tempos. Since they

CAL-440, Super-fast mover all over neina. In a ro-
mantic mood, Perry sings 12 delightful standards.

CAL-532. The big-time star of TV and supper clubs is
perfectly showcased in ten outstanding standards.

e - | H::re ur:lLE;ng -|rh=‘| I'i:::“ﬂ:u:nj::: v:ﬂr;i]:'lm l.l:d

: @AHUEH ﬂ L'VING [ STEREO k ::h:ln[d :11uvll;.hﬂ a d'nm 4
OPEN HOUSE LIONEL HAMPTON il Sl s

: MUN AT | unse Symphony of London (Wino-

ARTIE BERNSTEIN LAWRINCE BROWN ~ = gradi, Audio Fidelity FC —_—

CHU BERRY 'IRVING ASHBY 'HARRY ‘%ﬁgr %%T‘?%P]}:‘UET*%REJ :hl.n Five famed !;!-vrn:r::m:r:; ::ﬁm:d

| here with varying degrees of success. Bee-
thoven's “Egmont”™ and Verdi's “La Form
del Destina™ receive vivid readings— But,
| condictor  Arthur Winograd scems less in-
| apited  in his interpretations  of Mozari's
“Murriage of Figaro,"” Wagner's “Die Meis-

CARNEY. BENNY CARTER. AL CASEY 8
CHARLIE CHRISTIAN AT “KING' COLE &
COZY COLE.  ZIGGY FLMAN  WALTER
FULLER. Di22Y GLESPIE MERSCHEL
EVANS SONNY GREER  MILT HINTON

TONY SCOTT .- DON PAYNE
DON BYRD ¢« EDDIE COSTA.
ED SHAUGHNESSY

V ACTION JAZZ!

PETER GUNN

-

COLEMAN HAWKINS 1OHNNY HODGES |::."i*[1“'”1 rami_ I:'l::hm:llu ‘I_‘l.&:ndtmic Festi-

ikt s BN WESSTR o (R E{[HSE %HIN MAN el iyt by the Hes bt | The World’s
TOOTS MONELLO 10 JONES _ ARTHUR & 7 S%I&%DET STRIP Herat
ROLLING OSCAR MOORE * JON KIRBY - | ) : *%% BERLIOZ: SYMPHONIE FAN. Bonren: Qaniil
JONAH JONES  BILLY TAYLOR  COOTIE | NAKED CITY Ar rmakions-wl Eoniin Tories &
wﬂmuﬂfﬁﬂﬁgﬁﬁﬁg:ﬁ; i {{FRRY MASON :;::; Avale Fldle_tlu FCS 5003, (Sterea Orchestra

%5 IKE HAMMER s Mg ool e Bt s —e
=] e 4 rchestra thro  stereo  dir ality.

Ell:ﬁl 1. Jazz EﬂllEE!Ilr s item. 12 EIIEI lib sessions fea- CAS-522°. Cash in on the TV cool jazz craze, Mundell :lni:t‘n:f:t ':'!lmtsml:i‘l-;tll!l" dclt'r‘i?t?:lclll: |h-l:hE e

turing Hamp and virtually the entire Who's Who of B Lowe and his All Stars in music from “Peter Gunn." i Mot B e W el
. . : ! ' forward reading, B clean and bright thru-

jazz. A sell-out bargain at the price! “Mike Hammer," "M Squad,” three other series!

oul. Recommend 1o customers who bought
und liked the label's “FCS" sterco line.

"ANDY WILLIAMS'
TWO TIME WINMERS"

CLP 23024
Available in Steres

*hk MOFART:
HIGHLIGHTS |
. Hilde Gueden, Soprano Wiih Various
Artists & The Vienna State Opers Choras
& Yiennan Philharmonle Orch. (Bohm)., Lon-
don CS 25046. (Sicren & Monaurall This

DIE ZAUBERFLOTE |

Rodgers and
Hammerstein's

L ThE is m one-disk condensation of the complets

HILL Hlng opera, &8 recorded some three vears ago.

BOWERN d As such, its stereo values are not as re-

GEEH 1 an fined in breadth or depth s has since been
@ . £

dchieved by this tabel.

| zell, while nol brilliant, is certninly first
class, with Hilde Gueden heading a Vien-

The perlormance

VOICES OF THE TIMES ON FOLKWAYS

pete seeger o kenneth petchen o aaron kramer o jean ritchie o tany schwarfz « charles m;
bagert « henry cowells « #d me cordy « moses hadar . big Bill brednry =« =mlan mills &
eleanor rocsevell o« brownie me ghee o al capp .« ondrew towan summers s margaret mead
= Sonny lerry » walt robertson e peggy seeger « eddy manson « hermes nye o paul clayion
bascom lunsfard o ellen steckerf o cat iron « mike seeger o lost city ramblers o fisk jubilee
singers o folksmiths « peter hurd o charles edward smith « fred ramsey ir « leadbelly o pete
siesle . langston hughes « earl robinson o henry jacobs « wallace house o legan english « john
lomax jr « gene blvestein « jehn ciardi o thecdor gaster a prof | | rodriguer « srmand beous
o frank o'connor o charles w dunn o [ames joyce e david kurlan « mark off « hillel snd
aviva = guels Qill « laurs boulton « harold courlander « ruth rubin « emnst wolff « mario
eicedero « carles monfaya « martha schismme o gloria levy o harry fieetwood « louise benngt
» lord invader e rawhide » black walch « srme bonfermps « charity bailey o sc| william o
douglas « robert m hutching « anthology of jazz puy carawan . Ssandy Tvei = johnny
greenway » woody gquthrie o xam charters « will geer o marshal sterms o clsco houston
= horace sprott « katherlne handy o johnny richerdson « elizabeth knight e ed badesux o
gearge britton « [im farley « bill hayes « jaccques labrecque » edith fowke = ewan mac coll »
dominic behan » sbraham brun « david kusevitsky s song swappers « peler barfok & sam
etkin o sfterling brown o almanac singers « hootenanny « vivien richman.

FOLKWAYS RECORDS e 117 W. 46 St.
GIVE TO DAMON RUNYON CANCER FUND

..... iy ;ﬁ%ﬁ-ﬁ .." ey % P
CAS476*. Home dancers everywhere are going for
this great chacha collection, with Fred Astaire

dance booklet and free lesson offer.

CAS-502. Ihu favorite. Hill Bowen and c:st
in a sparkling new stereo production of a beloved

musical . . . at just $2.98!

- -

Big Name Recordings at ; the Big Name Price

Manufacturer's nationally advertised prices shown—optional with dealer.
*also avallable on Regular L P

N. Y. C,

[ RO Y WA E PR s W ARIERA

www americanradiohistorv com


www.americanradiohistory.com

JUNE 22, 1939 | THE BILLBOARD o} MUSIC 59

Good Tivme Jazz & Contempomry swing with

TWO GREAT NEW HOT ALBUMS!

=
11111

......

mmmmm
e R R

headed for the top... | 4

with the 8 great standards and [
4 new Sylvia Fine songs | b
featured in the Danny Kaye picture, i
“Tha Five Pennies”, based on 3
the life story of Red Nichols!

T

THE FAMOUS CASTLE JAZZ BAND
‘THE FIVE PENNIES' M12037

p— .
:
- Sl e 3
¥ ; =
S e
§ T
g :

and Stereo S10037 : SRS Sy wayd R e

T e L T P T e A SRt B SR S S e
a Good Time Jazz album ‘ T kit s GOT FIME AT
(produced by Contemporary Records, Ino.) e |t HIGH FIDELITY PG F'H*mr j

SOMMNY ROLLINGS AND THE
CONMTEMPORARY LEADERS: - .
HAHMEY HESGEL
HAMPTON HAWES
LERDY VINNEGAR.
SHELLY MANNE

boss of the tenor sax...

Rollins’ second CR

album with top stars,

top tunes and terrific

hi-fl sound. A great follow-up

to his first CR best-geller,

Way Out West (CR8530 & Stereo 87017)

SONNY ROLLINS AND THE

CONTEMPORARY LEADERS:
BARNEY KESSEL, HAMPTON
HAWES, LEROY VINNEGAR, S A L - B
i Loy FAERE D

M3564 | ‘i es— CONSEMEORARY
e | HIGH FIDELITY [CUSUIVESEINS

place your order with your distributor NOW CR CONTEMPORARY REGORDS. INC-

8481 melrose place, los angeles 46, california '

to insure fast dellvery

www americanradiohistorv com
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MR VERSATILITY
- JAGKIE

o .

P

"
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- TETETELL LA SN | T T

017 bl e

&

Current Smash

'Ll BE SATISHED

Brunswick 9-55136

Personal Managemen!
NAT
TARNOPOL

Booking:
UNIVERSAL
ATTRACTIONS

——
. -

www americanradiohistorv com


www.americanradiohistory.com

opularity Charts . . . PACKAGED RECORDS

o~
=

THE SALES SLEEPER
OF THE YEAR!

FOLK MASS

20th CENTURY

BEAUMONT: 20th CEN-
TURY FOLK MASS (1-12")—
Frank Weir Orch. & the Peter
Knight Singers.

Father Geoffrey Beaumont has
written a mew mass utilizing
20th century musical idioms.
His musical moods and melodiz
treatments include popular mu-
sic strains and in some cases an
underlying feeling of jazz. The
mass is sung by cantor Charles
Young with the Peter Knight
Singers offering excellent choral
support. Other strophic themes
are included where they would
be sung in the religious service.

FIESTA FLP 235000

Dealers:

SALES OF THIS SPECIALTY ALBUM ($3.95 LIST)
HAVE BEEN MOUNTING TO UNBELIEVABLE
QUANTITIES! ORDERS COME IN DAILY TO FIESTA
FROM CONSUMERS ALL OVER THE COUNTRY
WHO HAVE READ OUR ADS IN LEADING RELI-
GIOUS PERIODICALS BUT WHO CAN'T FIND THE
DEALER TO BUY IT FROMI WE WOULD LIKE YOU
TO HAVE THIS BUSINESS.

Te hsar mors obout this solid monsy-moker and all the other

monsy-mokers in the Fiesta line, drop in te ses us ot sur raom
at ths Hatel New Yorker during the NAMM Convention.

"

It you can't make the show, call your local distribulor—ar wrike

FIESTA RECORD (0., INC.

1619 Broadway, New York 19, N. Y. Plaza 7-7760

R R T P i SRR H"W""ﬁ. 5 £ 3
SRR e L

e T ST R
L ﬁ%ﬁ%m%i

The Billboard’'s Musle P

* Reviews and Ratings of

-New Albums

® Continued from page 58

* Kk Kk

GOOD SALES POTENTIAL

Workshop set, and altho both are not quite
up to somae of the things Mingus' group hns
haretofors performed on records, they are
both worth hearlng. The two works are
“Seanes i the City,” narrated by Melvin
Stewart and a thres-part work, "Duke’s
Choice,” “Nouroog,” and “Slippers.”™ Min-
gus, Jimmles Knepper, Shafi Hadi and Hor-
ace Parlan stand out on these compositions,
and aliho this is minor key Mingus, they
still reflect hils exciting and Imaginative
ialenta,

dkdk GIGI GRYCE

Mairojazz E 1006, Gigl Gryce, well
known for both his arranging and alio work,
geis & chance to show off his abiliy on
flute, baritone, tenor, and clarinet on this
new set, sometimes even forming a complela
horn section via the use of double tracking.
Accompanving him on horns are Honk
Jones, Milt Hinton and Osie Johnson.
Jeyes comes thru in very good (ashion
hera on a group of standards and originals,
Including “In & Santimestal Mood," “Bloes
March,” and “Sea Breere”

FOLK

44 0N THE ROAD

Komny Terry, ). C. Burrls, Siocks Mclhes,
Folkwars FA 1369, Authentic blues, strongly
folk in character, with the [mue swamp
gound. The instrumentation with Terry, Bur-
ris and McGhes includes harmonica, bones
and guitar. The 14 songs inclode “Wail On™
“Easy Rider,” “Jail House Blues,” etc
Packaglng I typical of the Folkways Lline,
and includes a brochure of lead sheets.

deddr THIS 18 YUGODSLAVIA!

The Folk Dance & Song Groop **Ivan
Goran Kovacle' iSkreblini. Eple LN 35TL
A tour thru Moslem and Christitn Yugo-
alavia, conducted by = lively gooup of
gingerd and daocers. All sorts of strange
Instruments are emploved, snd the~rhythms
are exciting. Mowever, American ears, un-
pttuned (0 nuances undoubiedly present,
may find the disk doesn’t offer much
misical variety, Handsome peasani couple
0 QOVER,

Write for catalag.

Here is the most terrific
record of the "Hi-Fi" |
age! This is the record '
you've heard about —
everybody wants lt!
You will hear a real, live, he-man thunderstorm
on one side and on the other side, 2 buzz saw, the
hammering of nails and a leaky faucet — perfect
entertainment for the Ladies’ Aid Society!
Available in monophonic or quasi-stereo.*

*and we DO mean quaryl

! HILE RECORDS 1u0
E = : Z! r: #
EST. 1947
Pioneers in High Quality Recordings

AUD

Hgh

i,

SAUKVILLE, WISCONSIN

FOLKWAYS RECORD5—The world's largest producer
of authentic folk music on records—is proud to presant

The Folk Song Headliner

PETE SEEGER

iThae following quotes afl appaarad a3 headiines ovar reviews
of Pete Seager concorts In the past year,]

“Seeger Excites 2,500 at Hill Auditorium.”

—{Univ. oft Michigan Daily
“Seeger Electrifies Audience!” —Montreal Cazetts

“*Seeger, Packed Crowd, Blend Happily.”
—Daily lllini (Univ. of [llinois)

“Pete Seeger Warms Up a Lot of Folks.”
—Chicaga Daily Naws

“Folksinger’s Colorful Rhythm Has Over 2,000
Tlppil'lg TﬂE!." The Province (Univ. of British Columbia)
PETE SEECER records exclusively for
FOLKWAYS RECORDS—117 W. 4é6th 5t., NYC
(Write for complete Pete Seeger catalogue)

INTERNATIONAL %%

ki THE TWELYE GREATEST HITS
FROM THE 1959 SAN HEMO FESTIVAL

Varlows Arilsts. Eplc LN 357L Fama of
lushly melodic lalian pop music will go
for this package of the 1959 San Remo
Featival winning songs. Four different Ttal-
orks and five warblers™ Interpret the

| tutses (fm Trallan) with expressive warmih

and sincerity, Aurelio Flerro's reading of
thea Mo. 1 winpar — Domenico Modug-
na's "Cias Clao Bambina™ — i3 a siandouot,

RELIGIOUS

Wik OF GOD 1 S5ING

Bl Carle, RCA Victor LSF 1M5 & LPM
1945, (Sieree & Monanral. Rich, deep-
voiced chanting by Carle & hesrd on n
group of sscred songs, with an BO0-voice
choir backing him oa all but two-selecthons.
Carle's polished basa ia spotlighted on such
moving sacred ftema aa “Nearer My God,
0 Thes,” I Cannot Fail the Lord™ and
the title theme.

ki WHEATON COLLEGE
MIAL ALBLMM

Word W 3084, This album featuring folar
of Wheaton College's music organizations
s In bonor of the 100th anniversary of the
Whaaton, T, sachool's founding. The groups
representad are the Chapel Cholr, the
Women's (ilee Club, the Men's Glee Club,
and the Concert Band, They perform rell-

CENTEN-

|
gious pelections in & most capabla munner |
that should Interest all followers of religious |
mugic a8 well a3 alumni and friends of the
college. Anthems, hymns, and selectiona
from Bach, Palestrina, and Debussy are
included. -

www BEMEATH THE CROS55

Norihwestern College Chobr {Bernsicinl.

Word W J0BL. Sincere and reverent pre-
gentation of several favorite hymns  are
offéred by the coliege cholr, Many rich and
pleasant voices are heand, The set should
enjoy good sales in its field, Sound v good,
and an atirsctive compus shol provides a
displayahle cover Selections Include “Amaz- |
ing Grace,”™ "S5 [ Send You" and the
album titfle hymno.

M- 505 OM wamwick | e CEOF@'-&E& B/W MOVIN' OWT

* K

MODERATE SALES
POTENTIAL |

POPULAR #

wrir MELODMES THAT LIMNGER OM

Carl Weston. [Decea Dl . Sax miar
Weston wraps up 3 g dreamy stand- |
ards o wistful, lelsurew®paced solo segs,
with organ  backn Moe  ssonlimeantal
jockey packaee. Sefections tclude I Won- |

der Whats Become of Salls ™
One," and “A Perfect Day.™

CLASSICAL ,

Wi FAURE: FIRST PFIASD QUARTET:
MARTINU: FIRST PIANG QUARTET
Alexander Schneider, Vinling Milion Kai-
lms, Viela; Framk Miller, Cello & MMiecry-
slow Horsrowskl. PFlans, Colombian ML
2354, While chamber music lovers will wek- |
come the addition of these guariets to (he
catalog, the enssmble players don’t blend
o well on this disk. They miss the sub- |

(Continned on page 77) |

“Wionderful

ilm Recordls ~

OH WHAT IT SEEMED T0 BE
Unmitel Tele}

C-1004 ON mEﬂ L{Emu, WiTH MORTY CRAFT AND IS SINGING STRINGS B/W YOU HURT ME

MOETY CEAFT, FRESIDENT
701 SEYENTH AYEMUE

HEw ToRe 34, H T

g Alan Dean
. "SONGS OF FAITH"

DLP #102

For information write foday.

KAy

DES)

ik ERSOUCT OF PeCkmnle Lalgs CORP,, 8'AL

GIVE T0 DAMON RUNYON CANCER FUND

WATCH IT GO!!

HM IAM I"

9 din't Goin' Jor That”

EUGENE

(HURCH

£254

'WAINBoy VAL[_EY'

Jenky Butlen

ahner 1026

K Like we fan) ok of 1a, td no¥oud of stany

vesjay-abner records, 2127 5. Michigan, Chicoge 16, IlL
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_ﬂnl In @ Series of Industry Personclity $tclements

“Billboard is a
valuable listening
post to me.

From its pages
come the news,
ratings and reports
which often help
me to choose the
best and latest
music and the
greatest tg]ent

for my shows.”

says

DICK CLARK

:c. 'i..-\.:.-a--c:?:::: ;
S MR
S e m*_i"' "1\. MF{
E: A "-J"#ivm,nu- #T LA
T T rg Leysig m_;f.-"“-w 1”#,!:3
e i ! M"‘I-'-'-‘:I- -H.Ws mﬂ‘f

R s

DICK CLARK-AMERICAN BANDSTAND, Monday through Friday, ABC-TV.

DICK CLARK SHOW, Saturday, ABC-TV,
M.C. OF “THE RECORD YEARS,” Sunday, JUNE 28.

THE COMMUNICATIONS CENTER OF THE MUSIC INDUSTRY
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i, TOP-RAN K

International

57 W /yff mio 4@0/},

NOW DISTRIBUTING THE SENSATION OF THE SUMMERI

JUNK 22, 1959 | THE BILLBOARD

LE CAM # 702.

QDTN

ORDER NOW FROM YOUR
TOP-RANK
nternational DISTRIBUTOR

International Records
129 Seventh Avenue - New York 19, N. Y. - JUdson 2-2950
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mported From Germany

POP INSTRUMENTAL
The One, The Only

Boudleaux

e e
o B R

e e e e

e tm A

R

=il B
.-

Jupiter

Serenaders
AN ALL MARKET INSTRUMENTAL

HOT SPOT | VALSE ADOREE

c/w c/w

BLUE KAZOO | (CHA CHA NERA

HICKGRY Ilm Exclusive Management m ' h i"
ACUFF-ROSE ARTISTS CORP. 29 e

Mol &, Tennep HICKORY 1099

CYoress 7.5

COME AND KNOCK

e/w

o~ guum i My Love Came Back To Me
X Marks The Spot @y

HICKORY 1098 o g

HICKORY 1097 ALUFF-ROSE ARTISTS CORP

Margie Bowes Rusty and Doug

HEIR?'SIEI(?RI(J:AE KAHLI.:!GA CONSCIENCE

HICKORY 1094 HICKORY 1096

# i
RECORDS
2515 Fn:lrtl‘-.':ﬂ Rd
Mashville . Tr'l'll'll:"l.'.'r_'{'
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THE NATIONS TOP

The Billboard's Music Popularity Charts . . . | Pﬂl" SONGS

HONOR ROLL OF HITS

TRADE MARK REG.

TUNES

For survey week ending June 13

Weeks ' Weeks
This Emal L] Tinda Last an
Week Week Char Woek Week Chart
1. The Batile of New Orileans 1 7 6. Lonely Boy 9 3
By Jimmie Driftwood—Poblished by Warden (BMI) By Paul Anka—Published by Spanka (BMI)
BEST SELLING RECORD: Johony Horion, Col 41338, ] )
I.E'I:.“HBE AVAILABLE: Jimmis [-'ll'ﬂl'-'l-'-JlJlﬂ. Vie T!‘!'\'r 'l-'H.I..I,EI'II] .ll-tl:ll'l-rl.'hl, Vi T-"J'!; ‘E-FT EELLING RECOED: P.-H.H Mk, &I.'I-._-l:"'ulm:m.nr IMFEL.
Pete Secger and Fronk Hamilioa, Folkwavs 200; Buddy Staccher, Siarday 4139,
2. Personality 2 6 | 7. Tallahassee Lassie 7 4
By Logan & Price—Published by Lloyd-Logan (BMI) By Sluy-C Picari Pt .
BEST SELLING RECORD: Lioyd Price, ABC-Paramount 10018, i iamnisinds . O
BEST SELLING RECORD: F!tddp Cannasn, S«aen 4031,
3. Dream Lover 4 7 -
By Bobby Darin—Published by Progressive-Fern-Trinity (BMI) x
BEST SELLING RECORD: Bobby Darin, Atco 6140, 8. A TI!E!IIHIIPI' in Love & B
RECORD AVAILABLE: Robert Farmon, Loadon 1241 By Doc Pomus & Mort Shuman—Publihed by Rumbalero (BMD)
4' uﬂ“ —_— ':-it}' 5 H BEST SELLING RECORD:: Dicn & the Belmonts, Laurig 3827,
By Leiber-Stoller—Published by Firs (BMI)
BEST SELLING RECORD: Wilkert Harrison, Fury 1023 (Fire, BMI), ,
RECORDS AVAILABLE: Rocky Olson, Chess 1723 (Fire, BMI); Rockin' Ronald sad 9. Along Came Jones 15 3
the Rebels, End 1043 (Fire, BMI); Hank Ballard and the. Midmghters, King 3195 (Armao, By Leiber-Stolliar—Pablist
Music, BMI); Little Richard, Specialiy 664 (Armo Music, BMI), Little Willis Littsfield, ¥ Leiber-Stoller—Published by Tie=c (BMI)
Federal 12331 (Armo, BMI) BEST SELLING RECOHD: Coasters, Atca 5[40
5. Quiet Village 3 8 - ;
By Les Baxter—Published by Atlantic & Baxier-Wright (BMI) 10. IJ[I-E':IEI{ on Your Cellar 16 4
BEST SELLING RECORD: Martin Deuny, Liveriy 33161 ' _ : _ _
RECORDS AVAILABLE: George Weight, Hi-Fi 302, Peis Rugolo, Col 40519, Les By Lewis-Goshring—Putlished by Jov (ASCA™
Baxter, Cap 15733, BEST SELLING RECDRD: Connie Fromces, M-G-A (2793
11. Only You 11 8 16. So Fine 13 7
By Buck Ram & Andre Rand—Pubdished by Wildwood (BMI) By J. Gribble—Published by Maurzen (850
BEST SELLING RECORD: Frank Pourcel, Cap 4165, BEST SELLING RECORD: Fizsias, Cild Town LM
RECORD AVAILABLE: Aguatonzs, Farga 10T
Kook k Lend Me. Your Comb 10 9
12. Koo E ie, Kookie ( | R ) 17. Goodhye. Jimmy. Goodbye 14 7
—Publi { AR
Wy ering: Sayiop FORERE RIS Wiat] By Vaughn—Published by Knollwood (ASCAP)
BEST SELLING RECORD: Pdwumrd Bvro wulh L oamie ﬂ'I-E'H!lH., Warner Beoa., WWT. i BEST EELLING RECDRID: uillh_'r Lindes, f:”:ﬂ.:l ﬂ'ﬂ'fl.'

Frankie 17 4

By Sedaka-Greenfield—Published by Aldoa (AMI}
BEST SELLING REOCDRDM Connle Francis, M-G-M 12743,

18. Bongo Rock

By Preston Epps—Published by Drive-Ta (881
BEST SELLING RECORIDM: Preston Epps, Owiglnal 4,

g 12 19. Sorry. 1 Ran All the Way Home 12 11
14' I'lﬂllll}’ ﬂrgﬂﬂ By Iwim-ﬂ-;mni—ruhﬁahtd by Figure (BMI)
iy Wl.'l'ﬂ'ﬂ'(.-lﬂl'ﬂt}'*“.liﬂllﬂ'llﬂ'l‘l—['llhtiﬂ'lld h:f' Lowell (BAID BEST SELLING RECORD: |:I'TI|'I!|'H-- Cuby 9322
BEEST SELLING RECORDM Dave (Aaby) Cortez, Clock 1R,
20. Endlessly 18 7

Bobby Sox teo Stockings 20 3

By Faith-DiCicco—Published by Debmar [ASCAP)
BEST SELLING RECORIM Frankie Avalon, Chancellor 103148,

22.

I Only Have Eyes for You 27 2

By Harry Warren—Published by Remick {ASCAP)

RECORDS AVAILABLE: Flamingos, End 1046, Rots Hurdaway, Dac 30893, Al Jolsoa,
Dec 24684; Steve Lawrence, Coral 62032; Smari Sel, Warner Bros. 3001,

Waterloo
By Wilkin-Loutiermilk—Published by Cedarwood (BMI
RECORD AVAILARLE: Stonewall Yacksom, Col 41391,

Third Ten
26. My Heart Is an Open Book - 1

30 2

By Ditis—Published by Meridian (BMI)
BEST SELLING RECDODRD: Brook fSenion, Mae Tiddl,
RECORD AVATLABLE: Johonie Ray, Col 41542

By Hal David-Lee Pockriss—Published by Seguzoce (BMI)
RECORDS AVAILABLE: Jimmy Dean, Col 4125%; Carl Dopking Jr., Dec 30803,

27. Crossfire

By T. J. Fowler-T. King—Published by Wickl [(BATT)
RECORD AVAILABLE: Johnny and the Hurricanza, Warwick 0L

—

e —

28. The Wandar of Yon - 1
23- " Hll-:lr “ri‘]lﬂlll a Girl - l By Baker & Knighi—Published by Random (B
By 5. Jacobson & R. Sexter—Published by Arch (ASTAM RECORDS AVAILABLE: Ray Peicrson, Vie 7500 Victss Young, Dec 30054,
RECORD AVAILABLE: Frankic Asalon, Chancellor 1004,
) 29. M+ MVelancholy Baby 29 2
2_1 l-"“l n'l."l‘l']" ]9 4 By MNorton-Watson-Burnelt— Published by Shapirs-Bernstzia (ASTAP)
-
L , E f JE; Crazy Oito, De: 29449 Bing Crosby, Dec 235386 Tomm
By Lewis-Bradfocd-Domino—Published by Posi-Vanderbuilt (BMT) gdf;::dﬁl?:{_':gﬂ:lhﬁgjfh”{;nlﬁ'm;: n: e i-ln:ﬂ%idﬂ-ﬂdlﬂ_ Caral 478: hm:lhln!
RECORD AVAILABLE: Fats Domine, lmpetial 5585 Bmith & the Redheads, Eplc 92201; Bl Saydec, Dec 289192
¥ .
25. Just Keen It Up 24 3 | 30. Thi=x ¥ Swear - 1
By O. Blackwell—Published by Shalimar & Tolli= (BN By Skyliners-Rock—Published by Calico [ASCAR,;
RECORD AVAILABLE: Des Clark, Abper 108 RECORD AVAILABLE: Skyliners, Calica 174,
WARNING - [he tiile “HUNUR RULL OF HITS" i » -sgisiafed trads-mark and the titlag of The Honor Roll of Hits comprises the nation’s top tunes according
the hits has been copyrighted oy [he Billboard. Use of either may nol be muds withou! [he I:]|B! ShEE‘i iﬂll!!- und drsi: 'ncke erfnrrn'unces as
Bilibunrd’s consenl. Reguests bor such consent should be submitted in writing 1o tha publishors of to rucu‘rd 3 ¥ Th B'”h Y : kll Y 'P 'd
The Billboard al The Billboard, 1564 Broadway, New York 36, N. ¥ determined by The Billboard's weekly nationwide surveys.
L P — e -
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FOR THE WEEK
ENDING JUNE 28

JUNE 22, 1959

STAR PERFORMERS showed fhe E STAR PERFORMERS shewed 1he E STAR !EIHIIHEH thowed 1he
2o W rimiee g | g Tt LI ™ = ) 8
E ﬁ & Indicates fhat STEREQ SINGLE | 3 g/E 2 Indlcates fhat STEREOQ SINGLE | & = E Indlcates that STEREQ SiNGLE | B
228 version U5 avallable. E E it o versien s available, E ﬂ E T E version [5 available.
;E ElE TITLE, Arlist, Company, Record Ho. E S TITLE, Arllst, Company, Record No. FFS TITLE, Artisl, Company, Record Mo. E
{ 1 1 ()  THE BATTLE OF NEW ORLEANS........ 0 ——55 B M6R ...\ 2| ——S1 W Tuciinoimyaigi .2
Johnny Horton, Columbia 41339 Fablan, Chancellor 1037 Arthur Lymon, Hi-F1_ 850
,_ N iiAcb — — — @y  REMEMBER WHEN ................ i
532 @QBMBMINY ..o iiaae 7 [ 53T OB BGANGANG S Pair, ey 111
323Q@ OREAMIOVR ... 0| 374146 TAL COOL ONE ... | DN BB i
Bobby Daria, Atco 6140 Wallers, Goldea Crest 518
5218 8 () g LONELY BOY .................... 4| 283434 G) IVE COME OF AGE ............... 1 | =1 GO WITH Y EYES WIDE OPEN M DREAMING 2
; il ke, KOG uesmpual 10034 S S 1927 43 G A FOOL SUCH AS | 14
24 5@ KANSASCNY .................... 1] 654539 QD THECLASS ...................... 6 Eivls Presley, RCA Victor 7506
Tt Madris P 03 i i i S 67 44 68 (1) A STRING OF TRUMPETS ... .. ... ... .9
4 5 4 () QUIET VILLAGE . .................. {1 | 64 48 44 GRADUATION'S HERE .............. 6 Trumpeteees, Splash 500
Martin Deuny, Liberty £8162 itatinody Detien ) 543858 () 50 CLOSE ... 6
1511 7 (1)  TALLAHASSEE LASSIE .............. 7| 58 49 49 () | WHAT A DIFFRENCE A DAY MAKES. ... 5 ek Benion, My D
Freddy Cannon, Swan 4031 Dinsh Washinglon, Mercury 71435 — 92 86 @ IKNOW ... . 3
Ferry Coma, RCA Victor 7541
066G NN 0 | HTERE WMo d T OO o o 4
301513 ()  ALONG CAME JONES 6| 335040 @ 1| WAITED T00 LONG 10 o
Coni o LaVern Baker, Atiantie 2031 | 29 46 59 | NEED YOUR LOVE TONIGHT ... 13
¥ ey, RCA Victor 7504
23 17 15 (8) g LIPSTICK ON YOUR .ﬂuﬁw s 6 I 70 59 47 (&)  ROBBIN' THE “E}f g 91 100 89 @ T WHSTUNG .EEE"L‘.; L
Vi ¥ iy 1
21916 @ BRAME ... 8| M BB OB BRI T 00t op e SO
—. "
PING W g | OO BOWD g | 46871 @ THGRE IS SOMEHING O YOUR M. ... $
BN @B S R0N@ MW 4 2@ ok s
.[ re
779 @ MR X 0 R0 | 420 @RI B 9 u @ nwme T
121311 Gs) SO FINE ..... s o121 515441 W) GIDGET v 9L oy GOTTA NEW BRL o
% BONGO ROCK .................... 6| —— i VR 2l 05—
BUH@BINORK W WL oo 1| el (RET ... zeensprynges 1
el OB T | ——% & MO ROD 2| gy I N A e ngiyee !
e 8 Blussotes, Dolion 4 ____
71619 @ IMRADY .. T TSI @ OKY SN 3 990 CRBRISIONE i 3
60 3529 fYEl | ONLY HAVE EVES FOR YOU........ 4 | 565154 @ MARGE ................T|g7uu_ @ I¢Wstee DREAMING. .. ... 4
8 812 @ SORRY, | RAN ALL THE WAY HOME ..15 7675 & UCANT 63 YO OU1 &F 1 ... 0 | p 2 18 @) mnum.......,a;.l.....ﬂ
Chack Berry, Chess 1723
4] e r—
5369 28 (@) B A BOY WITHOUT A GIRL .. ... § 61 @@ WTTWHVEANDTWENIY ... 2| __ 97 @  sMALL WORD ... 2
—— Mathly, Columbis 41418
NN @BUTHEPHW. ... 8] ——62 @ SNEVOUVEBEENGONE ... 2 _ g5 ® osa . 1
ore and the Midnighters, King 8198
.................. 01 =os L 1 T—
31217 @ BBDIESLY ... O @ BACK IN THE Wb ] —— 3 @A A PRAYER AND A JUXE BOX ........ 2
32323 @) ﬂfﬂﬂﬁiﬂfﬂ‘.‘“h ....... h:.l-.'.éi';h'”m 7479 65 (1)  VELVET \\'H"Ellj;r ............ i 41 1833 %0 @ TAKE A Hﬂﬁuﬂw _____ i:'-i"“
1010 14 @  THE HAPPY ORGAN ...............15 | 4553 53 ()3 YOU MADE MELOVEYOU ... 8| ——98 @  HioH os......... i i ]
T15 AN OPEN BOOK........ 10 :
3131 27 @) MY HEART I AN OPEN BOOK. ... 73 78 64 (3 py DANNY BOY i i i A —— 8 @ UM BOYBIUE ... oeeee ]
3 GOODBYE, JIMMY, GOODBYE ........ 1 £ [[S— T
__“ 14 18 @ = l||;-uu Linden, I!riﬂmml BT ! * - Ill-u-!ur I-'r-;-:lll " Top 3016 : 20 30 42 ® PINK munimr.;;;_'a;_ ‘ ' Notle '-'H .19
THE WONDER OF YOU ............. :
474338 & Ray !-Emnﬂn!l RCA Viefor 7513 6| 616660 ® it Emstmm}uﬁ;-: ShanTodd 008§ V| —959 ®nu Hﬂﬂf.ifﬁﬂlhgﬂlfm Vietos 3614 .3
49 26 26 MY MELANCHOLY BABY ............ S 5
492626 @ MY MELINCHOLY BABY .- B N O i s+ 2 [ 34160 66 @ BN COMESOFILYTOME .16
87 62 3 THIS | SWEAR ................... T . T
@ i i o TUK SATBRED.................. @  CIA0 C1AO BAMBINA ...
443225 GO B YOURESOFINE .................. — 8479 @y B FORTYDAYS . ................... -
@ The Falcons, Unart 2013 0 il ﬁ i nﬁi.i.’ﬁ“m., Ronlells $184 ! @ il _Skip & ¥lp, Bremi 7003 ;
713135 (32) ANTLE DIPPER ................... - '
==t ® Mickey Mozart, Roulette 4148 S 61 6 @ TN E%Eﬂ Rouletty 4153 311456 ® omatlue 'E‘L‘Em 109 ‘“
59 47 31 HUSHABYE ...................... 6| 2129 45 @) EB GUIAR BOOGIE SWUFRE .. 73| [[E—
® — ® 6 @ OH WHAT A ROL................ {
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BUBBLING

UNDER THE HOT 100

SRR D S e e

Thess records, while they hove not yet developed encugh
strength thruout the country for inclusion on any notioncl
chart anywhere, already have stimulated considerable regienal
action. Ronk position indicates relative potential te #arm an
sarly llsting on the Het 100.

I- I’HEEI m censensnanass . Ebdie & Betiy Cole, Warner Bros
2, TILL THERE WAS YoU

..................... Anfia Brysnt, Carlion
3. THE WAY | WALK | . .. ...............3%ck Beotl, Curlton
4. | KNOW IT'S HARD, BUT IT'S FAIR __...... The Flve Royals, King
5- SEE ?W m Sﬂtmn ................... The Tempos, Climax
6. HERE COMES SUMMER . ................ Sammy Fletcher, Cub
?. HEEE t‘ﬂ”ﬂ I“HH’EE ....................... Jerry Keller, Kapp

B.SING ALONG ... ... limm;y Desn, Columbla
9. YOU ARE EVERYTHING TO ME . _.... sohwny Mamhls, Columbis
10. DEDICATED TO THE ONE | LOVE ....... The Shirelles, Scepler
". CRYING MY HEHII ﬂﬂl fﬂ 'I’ﬂu ceien.NeMl Sedakn, RCA Victor
12. SOUVENIRS fhearasnsnnsncanssnssnsss Barbara Evans, RCA Victor
13, TENNESSEE STUD .. ................ Eddy Amold, RCA Vietor
14- 'mE H’ﬁ mﬂ' ..................... Duodils Stevens, Crystaletts
15. RAPPY VACATION ... ..oooviviiiiinnernnnn, Yackle Lee, Swan

HOT-100: A T0 Z

A Boy Without & Girl .. .oouenens n

A Fool Such a8 | ....icveannninasn T1
A Prayer and a Jukts BoX ......: 0
A Atring of Trumpets . ..occoaaa i
A Teanager In Love ...cisrcssnss ]
Almost GrowWn ....csesssnsannnis 87
Along Came JONEE .,.co-ssssrrus ¥

! u-'-‘i ' EEER R R R R} ‘i
==IEI.I:iI:{ mw Orleans. The ..... 1
Bobby Sox to BlocKingd ...sssees 13

G o e S e S S S R S e R

REVIEWS OF

THIS WEEK’S SINGLES

The plck of the new releases:

SPOTLIGHT WINNERS
2/ OF THE WEEK

BEST

BUYS

DRSS
Thess records, of all thoss on the Het 100, hove begun o *REMEMBER WHEN?............ The Platiers
thow NATIOMAL sales breokout octien thiz week for the First
time. They are recommended to declers, juke box eperoton ; 4
ond disk jockeys as having the greclest potential to go all {ngm' ASCAPL Mercury 71497
the way.

*CAP AND GOWN. .....co000 s Marty Robhins
POP {Aberbach, ASCAP), Columbia 41408
*BACK IN THE U. 8. A.......... Chuck Berry
mrc' B,‘l’i]}' Chﬂ! I71g mmER BL'.IE ------------ .,EI'IIIH]-' TIITIIEI"
(Joy, ASCAP), Big Top 3016
*FORTY DAYS....coo00vinn. Ronnle Hawkins
(Patricia, BMI), Roulette 4154
' C&W
*FORTY MILES OF BAD ROAD . . .Duane Eddy
(Gregmark, BMI), Jamie 1126 No selections this week.
*I'LL BE SATISFIED........... Jackie Wilson R&B
(Pearl, BMT), Brunswick 55136
No selections this week,
O ENOW. i e Perry Como
(Roncom, ASCAP), RCA Victor 7541 *Previous Billboard Spotlight Picks,
-------- R T T T R s

= i A R Gk e T T 2 5 R B e g L8 e T ST S " el o R e e S i T 8 e g M RS AP AR i i S
e T W‘rﬁ}?ﬁf:éﬁf ey S A e R T e S e e S B i P
R : A -':g:ﬁ""-- A e e e e o e = :
: " LR «a&‘%ﬁ = -;”M'-g-"::’?s--;-:-.i-:-xu:tf’:- o ALY e S R S s e R e L e R e TR L - ¥,

$trongest sales potential of all records
reviewed this week.

Bongs Boek ......c0ic0cns00uniss 16
Cap and BoWA .. .opissanissnnne T8 .':5::
aitin® My Spell ...icci00sana00s by + H
harryatond .. ... .ccccaassssnunin BS
Ise Clag Bambing .scescasassnss 87
IR, THE '\ veen-ssuissninsaiians 14
ame o FME .. cninerassssrasinas 20
Croasfire ...icaviissvsnnnanisscns a4
Elnmr BOY cannasisanarsatpssions [ 3]
Foam oWl sossssrnsrnanssnnses 3
nchanfad ...oevcacssasannnrmnas 43
NAlESElY . ivcnsiiesnnasasansnnans k)
hr\:; .EI :l' R ey «H
orty DBYE ..oovrrcansscanssannss
Farty er:n of Bad Road ..coaees Ea
F'Iﬂﬁl s sa@m@mdddbEREEdd BE B AR 1“‘
idge¥ . .ovnisnvsssanssnansanarea 48
H*l:u A Hrur.lﬂ-‘lh GOodBY® wussoss ﬂ
o W Ol ... issennrana L
arlHUlHﬁ‘n'l HEMS covvsesnasssnas ﬂ HIm NELSGN
uess e g
Gultar Boagle Shuffle .ovveenans &6 JUST A
Happy Organ, THE cosescsisissns 5
High Haopes .r .................... ¥1
Huthaby® susssvnnasasnssanrrnnns n

SWEETER THAN YOU (Hilliard, BMI)—Nelson appeirs
to have another two-sider with his latest release. "Just a

&

LITTLE TOO MUCH (Hilliard, BMI)—

MARTIN DENNY

MARTINIQUE (Mills, ASCAP)—Denny follows his smash
"Quiet Village” with another exotic side that should attract
coins a-plenty: The Latin-styled side spotlights several
intriguing ork effects, bird calls, etc. Flip is “Sake Rock,”
(Exotica, ASCAP). Liberty 55199

O O S .

BILLY VAUGHN

ALL NITE LONG (Frederick, BMI) — BLUES STAY
AWAY FROM ME (Lois, BMI)—Vaughn and crew apply
the singing reed sound to two blues standards. Each is a
danceable and well-orked item, and either could step out
for big loot. These are his strongest offerings recently,

Dot 15960

T ——— o

KISSIN' TIME (Lowe, ASCAP)—Rydell, who has come
close before, seems a likely chart prospect with this driving
side. It's a good tune with a strong message for teens
delivered in the Avalon-Fabian tradition. Flip is “You'll
Never Tame Me,” (Fabulous, BMI).

[N ————

CAN'T TELL MY HEART (Ace, BMI) — ALIMONY
(Ace, BMI) — Ford could repeat the success of “Sea
Cruise” with either of these hot contenders. “Can’t Tell”
features Huey (Piano) Smith on piano in support of Ford's
emotional reading of the rockaballad. “Alimony” is a
shouter, and it's handled with equal appeal.  Ace 866

THE SOLITAIRES

HELPLESS (Hi-Hoss, BMI) — The lead voice gives the
spiritual-derived rockaballad a strong reading, and the

ot 53 Little Too Much” is an up-beat rocker. “Sweeter” is a
Il%?ﬂ} :‘:lh::;lﬁlﬁ s H" ;I:t rockaballad, Warbles on each are highly salable. BOBBY RYDELL
) Must Be Dreaming .....oooe0ee [ Imperial 5595
| e o Lo TelREY 10
VAT Tom Lang woviviiresisse S o e S mmmmmmmmsms s mmmem———
& Wonns Chanes bim 111111 & § DAVID SEVILLE & THE CHIPMUNKS
b._",ivg_:f_' iy i 38 8 RAGTIME COWBOY JOE (Robbins - Fisher - Alfred,
R S T g ASCAP)—Seville, A.l'-ritﬁ.n Si;]l_.;:nnl ;mi Then-dn:l:;u nrr.fnff iﬂn __________
S another merry romp that should mean a heap of sales.
Kansas ity (Harrivon) *%11011] L The treatment of the old Western standard provides one FRANKIE FORD
mﬁ Kookis (Lend Mes Your p : P ;
i~ e sttt 14 of the most charming sides in a long while. Flip is "Flip
F- Plums De Ma Tante ....oeeees " Side,” (Monarch, ASCAP), Liberty 55200
RS el R T s R I . " _
ipatick un.'g';ifr' Collar .uuns 1
Linis Bitper .11 3 7 GEORGE JONES
amely dor You'..1lllllIIIIIIL a4 WHO SHOT SAM (Glad-Starday, BMI) — Jones
BLTA, ooevnaisnsnssnnnnrsrnnes - crashed the pop market with “White Lightning,” and he | =========
B Ll i 4 could have a big one with this contagious item. It's a
By aart I A OTan Book ruee B3 bouncy blues with amusing lyrics, and he handles the
D What & Fool iiooveinans R, material smartly. It should also bring in plenty of country
§:‘.‘; e g b vo B2 coin. Flip is “Into My Arms Again” (Tree, BMI),

reonall s nEEABBERRERBEERRREBEE
nﬂ" .ul““ asamEmnekh s REFEAN !.
.“H““-- ERFrEERIANERARN AR REE '
Wﬂrmtnﬂ.......u"...- ﬂ
n "‘\l.' AP sneisaasaanes

abbin’ the Cradils 43

llllllllllll

ockin' Crickeds ...oosranvnannns 1

incs | Don't Have You vosssenes #9 NOBODY LOVE YOU (Jay & Cee, BMI)—The artist has
ik g T s san s E @ two potent entries that could get him back on the charts,
Close .\.cniiiiasasinnnannnes 4 !,I J He gives “Kitten" a feelingful belt over strong New Or-
rry, 1 Rar 'Ali the Way Homa., 30 g leans type ork backing. "Let Nobody” is a ballad with
Tk e T beat, and he's given a fem chorus assist, Either can
Bl Coat an s et nees B8 score. King 5219
L o [t o
ot e o BLACKWELL .
X1 Twelve and Twenty :1500 4 WHISTLIN' DIXIE (Music World, BMI) — KATH-A-
E':.En rhv:rmu ............... S :; : LEEN (Shermn-De Tnﬂm,i!lhﬂ}—"%nrlt:!m' E]i!;:xle" is »
- ".l."l.l'.ln."i.“l."""“:: 3 IIIIP Th}'ﬂ:ln] mn_. t—hﬂ: ﬂﬂ'ﬂﬂ ill W mm .
Whishing Srgas Phe ™. NI Blackwell scored heavily with “Midnight OIl" on which
wlzﬁ'u:?' Vi Fhat Tt 4 he also whistled, and this, too, could catch on with the

BU sovgnswanpin W ﬁ
S LER LR LN -
?“'" h "IH- AR RN e

LEAVE MY KITTEN ALONE (Jay & Cee, BMI)—LET

kids. “Kath-A-Leen" 1s a rockaballad tribute to a gal that
should attract play and sales,

Mercury 71464

Warmner Bros. 5075 |

WYTOT T CarTahohistorv comm

group complements nicely. The emotion-packed side has
the hit sound, It should also draw heavy r.&b. responze.
Flip is “Light a Candle in the Chapel,” (Maureen, BMI)

0ld Town 1071

. R

JOHNNY DESMOND

HEY, LITTLE DOLLY (Sherman-De Yorzon, BMI)—
Desmond has his hottest side in a spell. The tune is in a
folk-styled groove, and a chick chorus offers strong sup-
rt. The arrangement is colorful and interesting, and
ond vocal is appealing. Flip is "Dancin’ Nlan,”
(Desmo, ASCAP). Columbia 41414

BILLY & LILLIE

BELLS, BELLS, BELLS (Conley, BMI)—The pair has
an infectious side that could be their biggest yet. They
render the cute novelty most attractively over interesting
and colorful ork support. Watch it! Flip is; “Honey-
moonin',” (Benjamin, ASCAP). an 4036

(Continued on page 71)
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LOVE ME LOVE ME

Orchestra conducted by

LEW IJIJIIGLAS

' B&F RECORD #1321 7

“alsa nr.rml‘rlﬁh- con stereo (1321.85)

YA RECORD co.

1323 SO. MICHIGAN AVE. CHICAGO, ILL.

JUNE 22, 1959

11t Doesn't Matter Any More — Monarch

® Bost Solling Sheot Music in V. S.

Tubss ars ranked la ordec of thalr “sirrent astional
selling importance ai the sheed musle jobber level.

Wasks
This Last on
::: Woek Chast
1. THE BATTLE OF NEW ORLEANS (Warden). ....... 1 3
2., QUIET VILLAGE (Baxter-Wright). :............ sene & 6
3. GUITAR BOOGIE SHUFFLE (Shapiro-Bernstein).... 2 9
4. GOODBYE, JIMMY, GOODBYE (Knollwood)....... B 3
5. PERSONALITY (Lloyd-Logan).....ciaacevsusncnnss 6 3
6. THE HAPPY ORGAN (Lowell). . ..ovvvnvunnnanss oo B 8
7. KANSAS CITY (Fire). .........cus i ot v & AR - 1
8. DREAM LOVER (Fern-Progressive)........ R 9 2
9. PINK SHOE LACES (Pioneer)......co0tuunnaasss .o 4 12
10. FOR A PENNY (Roosevelt)......covveraviannnnans 7 8
11. HAWAIIAN WEDDING SONG (Plckwick)......... 11 23
12. 77 SUNSET STRIP (Witmark). .......ccvanvsss ees 13 11
13. GIGI (Lowal-Chappell)........ R I e eevens 14 7
14. GIDGET (Columbia Pictures).......cesuss Crreeeaan 15 4
15. SUMMER DREAMS (Rio Grande)........ccocvun — 1
® Best Selling Sheet Music in Britain
(For week ending June 13}
A cabled report from the MAusic Publishers’ Association, Lid, Londoa,

List s based upon their weekly survey of England’s leading music dealers.
American publishers in parenthesia

Rouletie—Mills (Mills)

Side Saddle—Mills (Mills)
May You Always—Essex (Hecht, Lancaster |

Venus—Essex (Rambed-Lansdale)

I Need Your Love Tonlght — Hill & Range
(Crladyes

Mever be Anvone Else But You — Commo-
dore-Imperial (Erlc)

I've Walted S0 Long—Pan-Musik (Leeds)

& Buzrell)

{Spanka)
Goodbye Jimmy Ooodbye—Bron (Knoll-| Walt for Me—S5terling (-}
wood] Donna—Aberbach (Kemo)

Charlia Brown—Progressive (Tiger)
Gigi—Chappell (Chappell)

Sing Littlea Birdie—Good Music (Zodiag)
Personality—Leeds (Lloyd-Logan)

Trudie—Henderson (Kassner)

Come Softly to Me—Morris (Morris)
A Fool Such ag I—Leeds (Miller)
Chick—Henderson {—)

Petite Fleur—Essex (Hill & Range)

® Best Selling Pop Records in Britain

{(For weak ending June 13)

MONEY
SAVING
SUBSCRIPTION

This Printed thru the courtesy of the “New Musical Exprem,”™ Last
Week Britain's Foremost Musical Puoblication. _'H:l.
1. ROULETTE—Russ Conwsy (Columbia) ............ T =L S ot TR -
1. A FOOL SUCH AS I/I NEED YOUR LOVE TONIGHT—Elvia Prealey {H'.t Ay, 1
1. DREAM LOVER—Bobby Darin (London) . L e e
4, IT DOESN'T MATTER ANYMORE—Buddy Hm‘lr (Corald cisssnsnsasnssnane 3
1. I'VE WAITED 50 LOMO—Anthony Mewley (Deccal...cceasvrsnisrnsnrniins &
8. A TEEN-AGER IN LOVE—Marly Wilde (Phillips)...cccvessvercsarsrasarsnasa 13
7. IT'S LATE—Ricky Nelson (London}) ,....cviee4
8, SIDE SADDLE—Russ Conway [(Columbin)l .oieseccncvsssassescsnss
9. MAY YOU ALWAYS—Joan Regan (HMV).....cociiiivsanssrnsassasnscannas 17
10, GUITAR BOOGIE SHUFFLE—Bert Weedon (Top Rank) ..coiiiiiisivsnsinans 12
11, MEAN STREAK—CUff Richard (Columbla) .........ccvvessessnssncssarsnssss 11
12. 1 GO APB—Neall Badakh (ROA) ..icicvessnnnrsssnsssansssasassnsnsspssas 9
13. GOODBYE, JIMMY, GOODBYE—Ruby Murray (Columbial ...vviiienncansass =—
14, A TEENAGER IN _LOVE—Craig Douglas (Top Rank T — -
15. NEVER BE ANYONE ELSE BUT YOU—Ricky Nelson (Londomd............ 20
16, COME SOFTLY TO ME—Frankle Vaughn and the Kaye Sisiers (Phllips).... 1D
17. POOR JENNY—Everly Brothers (London] ceevsesesssrsssassrarssrarasinsnanss =
18, PETITE FLEUR—Chris Barber (PYE) .....corsvsssnssnvsarsnnsansasrssssarnas 14
19. PETER GUNN—Duans Bddy {Londof) ..cceccsicissssssssssassnsssnsnsanss —
20, PERSONALTTY —Llovyd Price (HMWV) ..vcciecisicnncsnmssassatissssssanssasiss —

----------- - - - - g = > 4

i The Billboard, 2160 Patterson 5t., Cincinnati 22, Ohio !

{ Enter my subscription te The Billboard for o full year (52 lssues) ot the rote of :

’ $13 (o considerchle saving over singls copy rates). Foraign raote $30. H
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4 Dettle Barlow

 (u veles that is different)

e sings
"Tﬂ RAGGED BUT RIGHT™
VYincent sings

§ MY BABY
TOMGHT!" &
"IF | HAD MY lIF!
10 LVE OVYRY"
Pearl Ttr;!nm
"UATE EVENING LISTENING”
4 LP'y loaded with laughs

PEARL RECORD CoO.
Faarl Music Co,
Playa Records
M Vee Music Publ, Co.
80X Arlington
Fark Hitls; Covington, Ky.

MR AL R A N R A ‘v
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Reviews of ,;THIS WEEK’S SINGLES (i

— Country & Western

FARON YOUNG

COUNTRY GIRL (Lancaster, BMI}) — I HEAR YOU
TALKIN' (Lancaster, BMI)—"Country Girl" is given an
expressive multi-track vocal by Young. It's an interesting
tune that offers a philosophical message. Flip, “I Hear
You Talkin' ” is an attractive rockabilly ltem that can also
create pop interest. Capltol 4233

JIMMIE SKINNER

JOHN WESLEY HARDIN (Skinner, BMI}—Skinner belts

BLLBOARD this rhythmic tune effectively. It tells the saga of an old
] Western desperado. It's rendered attractively over tradi-
tional type backing. Flip is “Misery Loves Company,”
(Skinner, BMI), Mercary 71470

Rhythm & Blues
NO SELECTIONS THIS WEEK.

SPECIAL MERIT
SPOTLIGHTS

The following recerds hove been picked for cutstond-
ing merit in their various colegories, becouse in the
opinion of The Billboard Music Stoff, they desarve
exposure.

POP DISK JOCKEY PROGRAMMING

PEGGY LEE & GEORGE SHEARING

YOU CAME A LONG WAY FROM ST. LOUIS (Jewel, ASCAP)—
SALT LAKE CITY (Mills, ASCAP)—The sides were cut at the
recent deejay convention in Miami. Miss Lee, as usual, chalks up
two class readings, and the Shearing Quintet backs the thrush all
the way. The sides are sure to come in for beavy spins, and they
should also be strong sales-wise, Capitol 4243

- . . T e e .

JERRY FIELD & THE WINNERS

CELERY STALKS AT MIDNIGHT (Robbins, ASCAP)—Field and
the Winners have a smart side that rates many whirls. The old Will
Bradley hit is given a fine outing that can please all age groups.
It has somewhat the flavor of "String of Trumpets.” Flip is
“Subway Samba™ (Starling-Eby, BMI). Strand 25003

-

HERNANDO ORK

A VERY PRECIOUS LOVE (Witmark, ASCAP)}—The beautiful
tune from last year's pic, “Marjorie Morningstar,” is interpreted with
a Jush sound by the ork. The emphasis is on singing strings, and the
~over-all results are most listenable. Quality side should be well-
received, Flip is "Across the Railroad Track™ (Mo, ASCAP),

' Corsican 0059

* % %k %
VERY STRONG SALES POTENTIAL

GEORGIA GIBBS
*hix4h HAMBURGERS, FRANKFURTERS & POTATO CHIPS
—KAPP 2B6—Swinging novelty effort is sung with a lilt by the
chantress over happy backing. Side has a chance. (Gil, BMI)

*hkk* PRETEND—The fine oldie receives a first rate reading
from the thrush on her first waxing for the label. Tune is brought
up to date via modern backing, and Miss Gibbs sings it well
Watch this one. (Brandon, ASCAP)

THE PONI-TAILS

*hdkhx OOM PAH POLKA — ABC-PARAMOUNT 10027 — A
wild polka effort receives a bright reading from the girls, as they

handle a polka effort with verve. A good side that stands a chance.
(Saxon, BMI)

% k% Moody—On this side the gals sing a slight rockaballad
warmly, selling their sweet style, Two good sides. (Sheldon, BMI)

BILL. HALEY & HIS COMETS

*h Ak SHAKY — DECCA 30926 — Peler
mental treatment of dramatic theme vwyth

country flavor. Good jockey side. (Se
%% % Caldonia — Swingin' oldie J
with catchy backing. (Cherio

unn-styled instri-
bbing beat and slight

AHMAD JAMAL
*hAkk TANGERINE — ARGO 5337 — Smart, tasteful piano
solo work by best-selling LP artist Jamal on the attractive oldie,
Fine jockey side for hip spinners. (Famous, ASCAP)
%Ak Seleritus — Solid pianistics highlight this moody ballad.
Another good jazz, jock side. (Jamal, BMI) ]

DICK GLASSER
*hk%x GONE IS MY LOVE — COLUMBIA 41418 — Pretty
rockaballad is given a salable warble by the artist. Chorus and

11

%r]ﬁ I?imly pace the fine chanting stint. Good chances. (Camarillo,
%X Heartaches Over Yon—Glasser presents the Latinish tune

with appeal. The attractive vocal is given listenable ork and chorus
support. It can move. (Camarillo, BMI)

DAVID HILL

%% kk THE VOLLAY FOOLAY SONG—KAPP 280—A folkish
hunk of French material receives a verv sirong reading from Dave
Hill, helped by a thrush on the second chorus. Watch this one.
(Daniels, ASCAP)

%Ak Sad, Sad World—A weeper ballad is handed an appropriate
reading by the singer, who can handle & tune, It has sort of a
“beatnik™ philosophy. (Nicky, ASCAP)

k

THE SKEE BROTHERS

*hkd LU ANN—ROULETTE 4164—The bovs come thru with
a warm reading of a pretty rockaballad that could appeal. It has
a nice flavor and could catch some coin. (Conley, BMI)

*%% Romeo Joe — The Skee Brothers sell this wild effort with’

some excitement over a pounding backing. It moves, man., (Con-

ley, BMT)

STAN ROBINSON

Ak N-U-T-H-I-N-G — MONUMENT 405 — Country effort
with a happy sound reccives a first rale reading by the lad over a
tricky arrangement. It could happen. Watch it. (Cedarwood, BMI)

Yk If I Were a Fool—Robinson sings the ballad in fair fashion
over first rate backing bv the ork and chorus. (Cedarwood, BMI)

HERBIE ALPERT & HIS SEXTET !
%*dkd THE HULLY GULLY — ANDEX 34036 — New dance
called “The Hully Gully” is played smartly here by the Herbie
Alpert combo, Peppy instrumental should interest the kids and could
happened if exposed. Tt was also waxed by the Johnny Otis combo,

%% Summer School — Herbie Alpert and his sextet turn’in a
bright reading of a happy rocker sbout summer school. It features
a group vocal and it swings.

JESSE BELVIN
Akkk SENTIMENTAL REASONS — KENT 326 — The oldie,
done with a moderately rocking treatment. Fem chorus supports

the effort and it has a pleasant, spinnable sound. Both sides have
potential. {Duchess, BMI1)

% %% Senorita — An older side by Jesse Belvin which features a
south of the border sound. A pleasant side that should have a

chance in the running in the wake of his current hit on Victor.
(Modern, BMI)

MEL TILLIS & BILL PHILLIPS
Yok SAWMILL — COLUMBIA 41416 — The pair indulge in

a good piece of material in a medium rhythm groove. An interesting

performance which could step out. Worth exposure. (Cedarwood,
BMI)

MEL TILLIS
%% You Are the Reason — An upbeater by Tillis. Good perform-

ance by the artist can garner spins. Some pop applications here,
altho this is closer to the country groove. (Cedarwood, BMI)

EUGENE CHURCH
*hkk 1 AIN'T GOIN' FOR THAT — CLASS 254 — An exciting
blues performance by Church. He has a good down-to-earth sound

that rings true in the blues framework. Side has a good persistent
quality. Two good sides. (Recordo, BMI)

*x% Miaml — Church sings what should be called the Miami
Blues. The side has a backing similar to “Stagger Lee.” Good

performance and it could get some play. Timely for jocks. (Re-
cordo, BMI)

IM LOWE
*k%* WITHOUT YOU — DOT 15954 — Lowe hands this a
sincere reading. It's a slow ballad of heartache offered with a style
that has touches of Ivery Joe Hunter. Harmonica in the backing
gives it a nice touch. (Mappa, ASCAP)

*h% I'm Movin® On — A pood swingin® blues written by Hank
Snow. Lowe gives it a good spirited reading. Good backing, too,
much in the country. vein. (Hill & Range, BMI)

-

RUSTY YORK

*hkk% SUGAREE — CHESS 1730 — Exuberant vocal interpre-

tation of the lively Martv Robbins tune with a bouncy rocking
rhythm. Waich it. (Acufl-Rose, BMI)

%% Red Rooster — Lively old country ditty is wrapped up in
infectious instrumental treatment with catchy r.&r. tempo.

GENE & AL WITH THE SPACEMONKS
*kA%k ABLE AND BAKER — ACE 568 — Saga of the space

monkeys, Able and Baker, is sung brightly here by Gene & Al, with
the monkeys using voices like the Chipmunks., A cute side that
could happen. (Pontchartrain, BMI) :

GENE & AL’S SPACEMEN

%k Mercy — A first rate blues rocker receives a sharp reading from

the Spacemen with a wild piano and horn sounding off. Good box
item. (Pontchartrain, BMI) '
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GOOD SALES
POTENTIAL

DUKE ELLINGTON ORK

%%% Anstomy of 8 Murder—COLUMBIA
41421—The jazz theme from the picture of
the sama title. Ellington wrote [he score.
This has touches of some of the TV jaxx
themes, and it “figures ns playable stoff for
jocks, (Raphael, ASCAF)

drkd Flirthird—Ellingion is the composer
of the background score for the picture,
"Anatomy of & Murder,” of which this is a
slow but swingin® excerpt. Has a low-down
beat In minor framework. Jocks will spin.
(Raphoel, ASCAF)

JOHANNY ELLIS

ddi Cinderella Doll—FREEDOM 44014
—Cute medium beat ene s given s listen-
able belt by Ellis over atiractive uke and
chorus backing. Side can move, if plugged.
{Gold Band-Ameche, BMT)

44 Balboa Bop—Tune i nicely chanted
by the ariist over sprightly backing. Side
provides a good coupling that rates atien-
tion. (Gold Band-Ameche, BMI)

GENE MUMFORD

k4% How Wil 1 Enow — COLUMBIA
d1415—Mumford gives a sincere perform-
gance on & moving ballad. There's a good
gound here and be's supporied by & choris.
{Sherman & De Vorzon, BMT)

%% Come What Mav—Apother tender

ballad backed with genile triplets snd quiv-
ering violine. Has o philosophical messape.
Worth spins. (Sherman & De Vorzon, BMI)

JOANNY FERGL'SON

*ik Afterglow — M-G-M 12769 — A soft
and tender ballad reading by the new arist.
Fergoson has a gently persuasive sound,
and he's backed by a chorus snd whistling
gpots, Side i3 wornh sping.  (Cedarwood,
BMI)

dkh Waltin* for the Sandman — The
lament of a lad who can't get to sleep. He's
running out of sheep o cbunt, Pleasang
sida with & gimmick message. Flip would
have an edge. (Cedarwood, BMI)

KENNY LORAN

drid 1 Chickened Oui—CAPITOL 4230—
Rockabilly tune {8 belted 40 gond effect by
Loran. Tune tells of a cat who chickena
out when his chick wanits fa pef marred.
Cute glde enn attract, (Willei, BMT)

%k Stop Me—Rockaballad b warbled
with appeal by the new anist. Light ork
end chorus support are helpful. Tt cam
move, (Peppers, BMI)

THE NEWPORT YOUTH BAND

%%k Cha Cha Cha for Joedy—CORAL
62122—Cha cha tribute, to Judy b spicy
danceabls ltem. Fretty sily s 5 desjay
gide. Tt should pull coin. Brown,
ASCAP)

#44 Rock Botiom—Th
"Peter Gunn" sound. TI
the tune smartly. With Ne Jime near,
jocks can find this & timely programming
Hem. Good sound.. (Marshall, Brows,
ASCAP)

BUCK ROGERS

ddd Rose Marle — MONTEL 3001—
Rogers sings this tune over boogie-blues
backing. It's an infectious side, snd the
singer could have something with this. (Red
Stck, BMI)

#id Crazy Baby—Blues-ballad s given a
listenable chant by Rogers over pounding
ork support. Side has a chance. (Red Stick,
BMI)

THE CHATEAUS

Wik Ladder of Love—WARNER BROS.
&071—Ferven