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Mini-Bowling Sets

Fresh Fad

Youth Centers Featuring 20-Foot Alleys
Open Around Nation at One-Per-Week Rate

By KEN KNAUF
CHICAGO—Teen-agers are rap-
idly developing a new fad—and it
needn’t compete with Elvis Presley.
It's bowling duck pins down mini-

ature coin-operated allevs.

The basic ingredients are not
pew. The coin alleys, from 14 to
20 feet in length, have been around
since late 1956, but until now most
had been set up individually in
taverns, where teen-agers are gen-
erally considered taboo.

Now the alleys, set up in bat-
teries of 10 to 20 along with seat-
ing arrangements for spectators, are
the focal point of a series of new-
type youth centers sprouting up in
both small towns and large cities
thruout the country. Starting slowly
last November, the new rec spots
are currently opening at the rate
of one per week.

Not only are these privately-
owned rec centers profitable in
themselves, but theyv are an excel-
fent panacea for any community’s
“juvenile delinquency  problem,”
whether it be real or imagined. In
most Cases these new rec spots have
the moral support—and often the
active support—of local officials,
schools, churches. civic groups and
patents. They can (urther boast of
an unusual distinction for a com-
munity-backed vouth project—the
full support of the tecn-agers them-
sclves.

Well-Supervised

Of the more than a dozen such
enterprises  already  opened, most
are  located in leased buildings
which formerly housed dance halls,
clothing stores, large drugstores or
banks. All but a few are run by
enterprising operators and distrib-
utors of amuscment games and
juke boxes. They are supervised by
college recreation graduates, retired
or part-time police officers and
others expericnced in working with
youth. Most have added attractions
which might include a snack bar,

Barefoot
Babies OK

CHICAGO-—Theoretically, even
baretoot babies are welcome visi-
fors at the new mini-bowling estab-
lishments springing up around the
nation.

Some of these new rec spots offer
special baby sitting  facilities, and
some call attention to the fact that
no special shoes are required to
join in the fun.

But the major sales pitch of these
p_laccs is that anvone can bowl any-
time and for only a dime a line.

OR HISTORY
VIA THE DISKERY?

NEW YORK — Records
may vyel become one of the
most important history teach-
ing methods for teen-agers if
the current trend continues.
First it was “The Battle of
New Orleans,” smash hit by
Johnny Horton, which told
how General Jackson beat the
tar ovt of the British in 1814
and guined stature as a na-
tional hero. After that it was
“The Answer to the Battle ot
New  Orleans,” by Jimmy
Driftwood. which told about
the encounter from the British
side.

} PLATTER LARNIN',
in Fun

a dance area, stercophonic music,
even frozen custard.

One of the biggest and best of
the new rec centers is located in a
$100,000, 50 by 170-foot huilding
in  Wichita, Kan., which once
housed a skating rink. Incorporaied |
as the Bowl-O-Rama, it is headed
up by Mark Blum and Melvin
Hammer, partners in United Dis-
tributors, Inc., amusement game
and juke box outlet in that area.
The teen-age sons of Blum and
Hammer are Bowl-O-Rama stock-
holders, along with Mrs. Jerry

Now, a new record, by Des

Music and News
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Housewives' Poll

Gals Prefer the Sweet Tunes
Cross Country; Age a Factor
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Drell, wife of Bowl-O-Rama’s man-
ager.

From $6.000 to $7,000 was spent
in remodeling the building ®side

and out, and 18 United Manufac-

turing Company coin bowling alleys
were moved in and set up. Theyv're
in battery formation and backed

with theater-type seuts for the
gallery.

Co-billed with the miniature
bowling is dancing, on a solid

maple dance floor where one of
three combos holds forth three
nights a week. The place draws over
500 on dance nights, 300 on the
average week night. Dancing is
pegged at 50 cents, while bowling
is a dime a line, with interest di-
vided equally between the two.
The Bowl-O-Rama has a $20,000

Williams and the Redcoats,
tells how the British marched
into Washington, under Gen-
eral Hoss in the summer of
1814 and burnt the public
buildings. This is called “The
Bladensburg Races” and was
cut in Canada. by Walter
Munroe and Carl Schubert, of
CKOY in Ottawa, as an an-
swer to “New Orleans.”  [t,
too. tells a true story in song.

If the trend keeps up there
is little doubt that this genera-
tion cf teen-agers will be as
well wversed in the War of
1812 as professional historians.
Come on now, record men,
how about a record concerning
the sinking of The Maine or
one ahout the Battle of Bull

the agency’s statistical department ' cluded: classical, band, Hawaiian,

here. Many queries contained multi-)

ple preferences. N
Gals showed the foltowing pref-i
erential ratings: Music, 63.7%%;
News, 58.1: Daytime Vuriety, S.1;
Soap Operas, 6.9: Sports, 7.9 Au-
dience Participation. 4.6 and Re-
ligious Programs, 3.6. In an age-!
group breakdown. music and news
broke down as follows: :
Music  News:
Under 35 years of age 77.5% 4% |
35 to 54 vears 553 38
Over 55 20 63
In the population categorv. the
following percentages of prct’cren-i
ces for music and news were com-
piled:
Music News

snack bar that serves up evervthing Run?

(Continued on page 83)

Over 450.000 55.3% 35%
150.000 to 450,000 60 30
Under 25.000 43 43.4

NEWS OF THE WEEK

ASCAP'ers in Calm Coast Meet While
Eastern Dissidents Ready Fireworks . . .

West Coast ASCAP  membership  meeting
marked by air of calm as counscl Arthur
Dean discusses termis of new proposed consent
decree. Mecanwhile, dissidents in the Fast
girded for open battie on various terms of
the decree at scheduled New York member-
ship meeting, Thursday (27) ...... Page 3
Rock and Roll Still Here;
Stronger Than Ever in *59 . , .

About a year ago rock and roll appeared to
be slowly fading. But this vear rock and
roll is back, and stronger than ever after six
years of the beat and the triplets.. .. Page 2

Forthcoming Khrushchey Visit
Spurs Invitations From Fairs . . .

Three major U. S. fairs have now extended
invitations to USSR Premier Nikita Khrushchev
to visit. them during his U. S. tour. Started
by the Michigan State Fair, Detroit, the latest
to get on the bandwagon are the Reading
(Pa.) Fair and Kansas State Fair, Hutchinson.
..... Page 52

Huge Grandstand Talent
Line-Up Announced by CNE . ..

Canadian National Exhibition, Toronto. this
year will be one of the biggest users of live
talent in the business. Fair has announced its

line-up, in support of George Gobel,
afternoon show will total over 30
lines, choruses and musicians.
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western, r. & r., jazz and Latin

American.

Dividing the country into four re-
gions found all four areas tabbing
sweet music and waltzes in top po-
sition, while the Northeast reported
their second and third choices as
show tuncs and currently popular;
North Central, currently popular
and a tie between show tunes and
old familiar; West, currently popu-
lar and show tunes; and South,
hymns (almost on a par with
sweet music) and third currently
popular, )

In type of musical preference,
age showed itsclf to be a definite
factor with a climb up the age
scale showing either a sharp incline
or decline for a certain type of
music. In the sweet music and
waltzes, hymn, concert, classical,
band. Hawaiian and barbershop mu-
si¢ classifications, housewives
showed a stronger preference as they
grow older. In the casc of current-
Iy popular, show tunes, rock and
roll and swing and jazz, as the gals’
ages climbed, their preference for
this mustc dropped.

Peek at Frau
Dial Peaks

CHICAGO—A recent J. Walter
Thompson-conducted  survey (see
story above) indicate: heavy radio
listening on the part of the house-
fraus of America. :

Survey showed that housewives
have three peak listening periods:
8 a.m., noon and 6 p.m. At 6 a.m.,
10 of the housewives are listen-
ing to radio; 7 a.m., 35%; 8 a.m.,
9% during the morning, 25%;
noon, 30%; during the afternoon,
18%: 6 p.m., 25%; and during
the evening, 17%. The average
housewife in the J. Walter Thomp-
son survey listed 2.9 hours per
day .

The tabulation indicated that
75% of the housewives listen
“mostly to one station.” In urban
areas, 68% listen to one station,
while in rural arcas, 80% listen to
one station.
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FADING A YEAR AGO—

Rock and Roll Ain't Ready
For OlI' Rockin’ Chair Yet

By BOB ROLONTZ

NEW YORK — Rock and roll
music, which appeared to be
sl wly fading about this time last
year, has not only refused to fade
away, but is back stronger than
ever. For the sixth successive year
in a row, the music with the triplet
figure and the Yancy bass still
dominates the charts, with better
than 50 per cent of the chart mate-
rial rock and roll based.

It is true that there are currently
non-rock and roll hits by such
luminaries as Dinah Washington,
Sarah Vaughan, Anita Bryant,
Frank Sinatra and Johnny Mathis
vway up on the charts. And Alvin
and his furry cousins are not rock
and rollers either. . But certainly
Elvis Presley, Phil Phillips, Sammy
Turner, Ray Charles, the Drifters,
Fats Domino, Carl Dobkins, Lloyd
Price, Skip & Flip, Paul Anka,
Duane Eddy, Jan & Jean, Brook
Benton, Bobby Rydell, Johnny and
the Hurricanes, Ricky Nelson,
Jerry Keller, The Tempos, Fabian,
Floyd Robinson, Tony Bellus, the
Everly Brothers, Jimmy Clanton,
Jack Scott, Carl Mann, Connie
Francis, Ray Sharpe, and many

Dexter in
Orient for
Disk ldeas

HOLLYWOOD — Capitol's In-
ternational Repertoire  Director
Dave Dexter left last week on a
six-week tour of the Orient in
search of exotic disk material. Dex-
ter will comb Calcutta, Tokyo,
Singapore, Hong Kong and Man-
ila, hitting more than a half-dozen
lands in the Near and Far East
in his quest for commercial ma-
terial to be released under the
“Capitol-of-the-World™ banner.

Dexter plans to reap a harvest
of stereo and monaural tapes which
will see him thru 1960 in releases
to the domestic market. He re-
cently  concluded two  extensive
trips to Europe and one into South
America,

On his foreign jaunts, Dexter
contacts Capitol’s EMI affiliates as
well as the various independent la-
bels. Material for his C-O-W label
is usually acquired by leasing the
masters from the foreign firms on
a royalty basis. Timetable for his
current travels calls for participat-
ing in a Manila recording session,
attending a Chinese disk session in
Hong Kong produced by EMI's
artist - repertoire director Marian
Wang, and in Calcutta’s suburb
of Dum Dum, Dexter will be guided
on tour of Asia’s largest disk man-
ufacturing plant by that area’s
EMI chiet James George.

more, all fit the rock and roll
groove.

It is true that the old-fashioned,
wild rock and roll beat has been
ironed out and softened via the use
of strings, flutes, and other dulcet-
toned instruments. It is also true
that many of the country artists
have blended their country style
with only those elements of the
rock and roll style that help en-
hance the tune they are involved
with. This has resulted in such
hybrid pop-country-rock and roll
items such as “The Battle of New
Orleans,” and “Waterloo.”

But be that as it may, it is still
true that the kids are asking for
and buying rock and roll. Of the
new artists who have come to the
fore so far this year, it is interesting
1o note how many are truly rock
and roll artists. And it is also in-
teresting to note how many of the

great rockers have retained their
popularity over four or five years in
spite of all the new names who

have come to the fore in that
period of time.
Altho this week the "No. 1

record features the Browns sing-
ing the French tune, “The Three
Bells,” -for the past three weeks
Elvis Presley hugged the No. 1
position with “A Big Hunk o’
Love.” And before that Pau! Anka
was in the top position with
“Lonely Boy.”

Another very pertinent itcm re
the 1959 success of rock and roll
all over again is how many of the
leng-time great rock and roll a.&r.
men are still up there turning out
rock and roll hits. Jerry Leiber and
Mike Stoller for Atlantic Atco. Big
Top and occasionally other labels;
Jerry Wexler and Ahmet Ertegun

(Continued on page 51)

Wrather-Mills Deal

Blows Hot

NEW YORK The Jack
Wrather-Mills Music deal, which
has been on-again, off-again all
summer, seems no nearer to a con-
clusion now than it did a month
ago. Altho talks are still going on
—with a meeting between Jack
Mills and Wrather skedded shortly

—teeling is that the differences be-

tween both sides in terms of money
is almost too big to bridge.
Wrather’s offer of $5.000,000 is as
high as he is prepared to go; Mills’
request for this year's ASCAP in-
come appears instirmountable.
However, Wrather is wasting no
time crying over what might possi-
bly be spilt milk. Altho it has cost
the Wrather Organization close to
$100,000 in expenses and fees of
various sorts relative to the Mills
negotiations so far, there are no
regrets. The Wrather Organization

Canadian-A
Bid Wins 2
Brye Masters .

NEW YORK-—Canadian-Amer-
ican Records recently outbid sev-
cra! diskeries and acquired two
Betsy Brye sides for $5,000 — and
then shelved release of the disks.
But only momentarily, of course.

One of the most interesting rec-
ord-music deals in a long time, the
details were as follows: Neil Gal-
figan, Canadian-American chief,

{Continued on page 51)
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and Cold

went after Mills Music because it
is one of the largest of the inde-
pendent publishing firms but
Wrather doesn’t intend to stop
with the acquisition of Mills if the
deal goes thru. Wrather is now
negotiating with another old-line
indie publishing firm, with a good
catalog of standards. The firm is
asking $2,000,000. The attempt to
purchase publishing firms wil not
stop here either, the Wrather Or-]

(Continued on page 51)

‘DEAD’ DISKS
GIVE DECCA
LIVELY PROMO

HOLLYWOOD — Old dit-
ties and disks are far from
dead if a promotion staged by
Salt Lake City’s Station KL.UB
is any indication. Last week,
station operations  director
Frank Mcintyre saluted
Decca’s 25th anniversary with
a full 24 hours of program-
ming devoted exclusively to
Decca. As a listener contest
gimmick, station offered give-
aways in a contest to find the
10 oldest Decca disks. Total
of 928 ancient Decca platters
were brought to the station’s
studios on the following day.

The “Decca Day” stunt was
the brainchild of Mclntyre and
Art Grobart, assistant sales
manager of Decca Coast di-
vision. In addition to playing
all-Decca product, marathon
show included deeper inter-
views with the label’'s execs
from New York and Holly-
wood as well as its artists,

Show kicked off with the
airing of the complete five-LP
Bing Crosby Autobiography
package. Station then delved
into its archives for yester-
year hits flying the Decca ban-
ner.

The 24 - hour program
proved to be a shot in the arm
for old catalog items at the
Decca  Distributing  Corpora-
tion’s Salt Lake City branch.
According to branch manager
Kim Pitts, the branch expe-
ricnced a sudden run on such
items as Henry Busse’s “Hot
Lips,” Clyde McCoy's “Sugar
Biues.” Ted Weems’ “Heart-
aches.” and others. “In fact,”
the branch manager said,
“many items that haven’t
moved in three, four and five
years. are once aguain in de-
mand.”

Stereo LP

Classics

Score $% Gains

By SAM CHASE

NEW YORK — Classical music
on long-play records is attracting
a larger share
of the market
in stereo than it
does in mono-
phonic  sound.
In recent years,
an easy rule
of thumb has
been that clas-
sical LPs ac-
count for approximately 10 per
cent of the total LP dollar volume.
During the first 24 weeks of 1959,
however, this proportion has shown
a significant shift in the area of
stereo LP’s.

Thus, classical albums continued
to account for 9.7 per cent of all
monophonic dollars. But classical
LP’s were responsible for 14 per
cent of the stereo dollar volume.

Total LP sales in retail stores in
the first 24 weeks of 1959 totalled
$73.5 million,' based upon manu-
facturers’ list price. This figure
includes both stereo and mono al-
bums. Classical LP's accounted for
$7.9 million of that total, or 10.8
per cent.

Stereo LP’s accountcd for $16.8
million, or 22.7 per cent of the
revenue from all albums sold. Of
all stereo album sales, $2.4 mil-
lion came from classical sterco LP’s

and $14.4 million from all other
stereo LP’s.

Monophonic LP’s still constituted

the backbone of the albums busi-

ness, however, with a total of $56.8
million racked up in retail sales.
Of this, $5.5 million was spent
on classical mono albums, and
$51.3 on all other mono albums.

Perhaps the most revealing sta-
tistic shows that 30.4 per cent of
all classical LP income came from
stereo albums. Among sales of all
other albums, only 22 per cent
came {rom stereo.

These figures all are derived
from the latest confidential report
on record sales in retail stores, con-
ducted by The Billboard under the
supervision of the New York Uni-
versity School of Retailing. The
full reports. which contain detailed
analyses of each label’s business,
are based upon cash register diar-
ics maintained by a rotating sam-
p! of record dealers across the
ration.

WB to Handle
Two Indies

NEW YORK — Warner Bros.
Reccords has taken o the distribu-
tion of the indie labels, Washing-
ton and Offbeat Records, and the
Aeolian-Skinner line. This is the
first move on the part of WB to
handle outside lines thru their reg-
ular distribution channels. WB
Records are distributed now thru

(Continued on page 51)

Bonus Clicks,
Says Frey

NEW YORK — Sid Frey, head
of Audio Fidelity, said this week
that as of Wednesday (19), the
.irm had moved 300,000 records
under its 99-cent Summer Bonus
Plan. The A-F plan offers the

consumer an A-F disk for 99 cents
with the purchase of any other
A-F disk at the list of $5.95 for
platter. According to Frey, he is
shipping an average of 10,000 rec-
ords per day from New York with
three plants working at pressing the _
disks. He said that he was two
weeks behind in orders.

Sales ot the A-F disks under
the plan have been running 65
per cent monaural and 35 per cent
stereo, claimed Frey. He hopes to
write up orders for a few hundred
thousand more sets before the plan
expires on August 31.

12 Bluebird
Entries Set
For Market

NEW YORK — RCA Victor's
1959 fall Bluebird program con-
tains seven albums and five singles,
all set for shipment in August ac-
cording to H. Ray Clark, singles
planning and merchandising man-
ager. @

Album product includes “Her-
cules,” original film track with nar-

(Continued on page 51)
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MUSIC NEWS

Elder Heads
NAB Group

WASHINGTON — The Na-
tional Association of Broadcasters
has announced the appointment of
its Copyright Committee for 1959-
60. Committee acts in an advis-
ory capacity to NAB in matters
dealing with proposed copyright
legislation.

Omar F. Flder Jr., general coun-
sel, ABC-TV, New York, is chair-
man. Serving with him are:

Thomas P. Bashaw, general
manager, KFH & KFH-FM, Wich-
ita. Kan.; Charles A. Batson, man-
aging director, WIS-TV, Colum-
bia, S. C; Robert M. Booth Jr.,
attorney, Washington; Ian A. El-
liot, manager, KATL, Miles City,
Mont.: Robert V. Evans, assistant
general attorney, SBC Television
Network, New York; Leonard H.
Higgins, director of industry rela-
tions, KINT-TV, Tacoma, Wash.;
Philip G. Lasky, executive direc-
tor — West Coast, Westinghouse
Broadcasting Company, Inc., San
Francisco; Douglas L. Manship,
president and general manager,
WBRZ, Baton Rouge, La.; Harry
R. Olsson Jr., senior attorney, Na-
tional Broadcasting Company, Inc.,
New York; Gunnar O. Wiig, sta-
tion manager, WROC-TV, Roches-
ter, N. Y, and J. Pattison Wil-
liams, exccutive vice-president and
general manager, Air Trails Net-
work, Dayton, O.

Sinafra Firm
Eyes Artists

NEW YORK — Further light
was thrown on the burgeoning
Frank Sinatra record producing
firm this week (The Billboard,
August 17), with the information
that Sinatra and members of his
organization have been approach-
ing various free lance artists about
the possibility of making records
for the Sinatra producing firm.

(Continued on page 51)

CLYDE'S DEAL
CLARIFIED

NEW YORK — In a story
in The- Billboard last week
(August 17) concerning big
new contracts for hot artists,
it was stated that Clyde Mc-
Phatter left Atlantic to join
M-G-M after Atlantic couldn’t
come thru with the deal his
manager wanted. That was a
typographical error. It should
have read that Atlantic
wouldn’t come thru with the
deal that his manager wanted.
Atlantic, one of the hot indies,
could have met the guarantee
if it had so desired.

Col Packages
Art and Disks

NEW YORK — Columbia Rec-
ords has come up with a wedding
of art and mwusic for certain new
classical releases to add to the sales
appeal of special Masterworks al-
bum sets. On albums where it is
suitable artistically and where the
packaging permits, the company is
enclosing 18 by 24-inch line draw-
ing or charcoal sketch of one of
its top classical artists that is suit-
able for framing. First artist fea-

(Continued on page 51)

Name Livadary
Everest Exec

NEW YORK—John P. Liva-
dary, for the past 31 years tcch-
nical sound director of Columbia
Pictures Corporation, has been ap-
pointed executive director of Ever-
est Records, a division of Belock
Instrument Corporation. Ted Wal-
lerstein, vice - president of the Be-
lock Company, announced Livadary
would join the staff immediately,
and added: “Mr. Livadary, who
is one of the pioneers in his field,
has received numerous honors from
the motion picture industry for his
many achievements in sound re-
cording.”

ENGINEER SOUNDS OFF

Fast-Buck Stereo
Hurts the Trade

By REN GREVATT

NEW YORK — Stereo has come
a long way in a year and a half
in teiw, of good equipment and
care’ "{y’'manufactured records, but
the. ».5till room for improvement,
in the w of Robert Fine, prom-
inent rulording engineer and pro-
prictor of the Fine Recording Stu-
dios here.

Despite the fact that stereo sales
today are apparently swinging,

U.S. LONGHAIR
SOOTHES IVAN

WASHINGTON The
average Russian citizen ap-
parently thinks that Ameri-
cans dance in the streets to
rock and roll.

Visiting Soviet writers told
The Billboard last week (18)
that it was “comforting” to
hear symphonic music on the
radio. The Russian people
like American jazz and rock
and roll, they said, but ex-
pected to find “everyone , . .
from the ordinary persons up

- to scrious artists” doing noth-
ing but going slightly crazy
to the hectic rhythm.

Fine sounded a warning with re-
gard to creation of what he called
the “return” or repeat
“Many people are buving stereo
records for the very first time and
for some time to come a good share

(Continued on page 10)

buyer. |.

Adults Dig Single Sides;
Buy Albums to Get Them

Sales Are Turning Top-Artist
Collections Into Hot Wax ;

NEW YORK — The idea that
adults don’t or won’t buy single

records—due to the type of ma-|
terial on singles these days, ap-|

pears to be undergoing some new
thinking as the result of the suc-
cess of some albums that are
merely collations of previously is-
sued single disks. The two Johany
Mathis albums, “Johnny’s Greatest
Hits” and “More Johnny’s Greatest
Hits” on Columbia are two of the
prime examples, but albums of pre-
viously released singles by rock and
rollers such as Elvis Presley and
Fats Domino also indicate that sin-
gles material has a broader appeal
than previously suspected.

The argument has always run
that only the kids from ages eight
to 15 are buying the singles rec-
ords these days. And according to
this argument the reason is be-
cause cnly kids like rock and rolt
or today’s ballads, with the adults
going cnly for the “quality” songs

FULCHINO GETS
‘ANGEL’ PLUM

HOLLYWOOD RCA
Victor press princess Anne
Fulchino last week pulled the
flack plum of the year.on be-
half of her label's “Angel-
town” single. To send off the
Jay Livingston - Ray Evans
song salute to LA, flack Ful-
chino staged a press party at
the LA Press Club, filling its
rooms to spillover proportions.
She had the press — city-
side and trade — plus jockevs
crammed within the club’s
cramped quarters as a captive
audience.

Livingston - Evans won a
rousing hand for a “Then I
Wrote” routine and just hap-
pened to have the music with
them for “Angeitown.” A
Victor disking teen-age group
stopped the show with its ver-
sion of “Angeltown.” Ar-
ranger-conductor Bob Thomp-
son played his Victor disking
of the tune and received a
rafter-shaking ovation from all
present. To climax the eve-
ning’s festivities, actress-song-
stress Jane Powell led press
and jockeys in a community
sing of (you guessed it)—and
the usually hard-boiled pied
typers who shun platter plugs
then gave themselves a big
hand for their own stirring
rendition of “Angeltown,” of
course.

1

written by the great writers of years
| ago.
Mathis Albums Cited

The success of many albums fea-
turing collections of single records
has helped change this once prev-
alent idea. First of all the Johnny
Mathis albums, all featuring sin-
gle records, are selling like hot
cakes. The first Johnny Mathis
“Greatest Hits” set has passed the
500,000 mark, a figure that fewer
than a score of albums have ever
attaincd. And the second album
bids fair to be as good a seller.

It is true that most of the Mathis
matcrial is not rock and roll, but
collations of single records by rock
and roll artists have done mighty
well too. Just to name a few,
Presley, Domino, Clyde McPhat-
ter, Duane Eddy, Ricky Nelson,
Pat Boone, have had strong-selling
albums made up of all or some
single hits. And it is noticeable
that invariably when an artist
comes up with a smash single
record, the album he releases
bears the name of the hit single
and contains it as the first record-
ing in the set.

Adults Dig ’Em Too

It can't be the kids who are
buying these albums, because if
the artist is a hot one the kids
already have the records as singles.
What it shows, according to astute
trade observors, is that adults dig
single sides too, if it is available
on the type of records that they
enjoy playing. And these trade ob-
servors say it is evident that the
LP is the adult disk in either class-
ical or pop.

The sales of single collations
on regular price LP’s, and the sales
of single collations on the $1.98
labels like Camden and Harmony
(where sales of old Perry Como
singles or old Dinah Shore singles
on LP respectively have been

booming), indicate that a lot of
companies are sitting on some
pretty hot wax in their singles.

London Disk
War Brews

LONDON—The first stage in
the new disk war, expected to be-
gin here shortly, was launched by
Pye Records. Diskery is issuing a
new “Golden Guinea” ($3) series
of 12-inch LPs.

The disks, described by Pyeas
“music for all the family,” will be
sold for this amount.

The company has thus followed
the recent issue of Top Rank label,
of “King-size” 45 r.p.m. disks, fea~
turing nearly double the playing
time of a normal single record.

Neither Decca nor EMI has
made any corresponding moves
but a decision from both compan-
ics in this direction is expected
shortly.

Victor Adds
To EP List

NEW YORK — Two EP's fea-
turing hits by The Born Browns
and Jimmie Driftwood, respec-
tively titled “The Browns Sing”
and “Soldier’s Joy” have been is-
sued by RCA Victor. Ray Clark,

singles planning and merchandis-

ing chief, stated that since the
diskery put into effect the policy
of issuing singles hits in EP form,
EP sales have mounted. The
Browns’ hit, “The Three Bells,”
are estimated as selling over the
100,000 a week mark.

Cap Aims

HOLLYWOOD — Capitol Rec-
ords is throwing a full-scale, four-
color consumer ad campaign be-
hind its product this fall as part
of an all-out dealer tie-in program.
First of a series of full-color, two-
page inserts will break in Septem-
ber with a scparate page devoted
to its stereo pop and classical “Best-
Sellers.” Campaign will reach a

Coast ASCAP Session Quiet
On ‘Consent’; N.Y. Sizzles

Dull Confab
Drones On
For 4 Hours

By LEE ZHITO

HOLLYWOOD—Approximately
400 writer and publisher members
of the American Society of Com-
posers, Authors and Publishers here
assembled to hear Arthur Dean,
senior partner in the Sullivan &
Cromwell law firm, read the new
ASCAP consent order comparing
its provisions with laws.

It was a long. four-hour weari-
some session, rendered colorless by

the lack of impromptu oratory
from the floor which usually
sparks tne Society’s meetings. An-
ticipated fireworks, rumored to be
set off by dissenting members,
faded when calls for questions and
discussion from the floor found no
takers. Instead, members, left limp
by the tedium they just had exper-
ienced, welcomed the meeting's
adjournment and eagerly -retired
to the bar for refreshment and re-
hashing of what they had just
heard.

The quiet conclusion to what
had promised to be a query-rid-
dled session apparently was due to
a series of smaller meetings held
with writers and publishers by

(Continued on page 10)

East Gets
Ready for
Hot Meeting

NEW YORK—In the wake of
the quict ASCAP West Coast meet-
ing which expressed confidence in
the .arrent ASCAP administration
(see companion story), dissidents
here were crystallizing plans for
1 . forthcoming August 27th gath-
ering at the Waldorf, where the
proposcd consent decree is to be
explained to the membership.

An important member stated:

(Continuted on page 10)

4-Color

Ads at Consumer

total readership of morc than 19,«
000,000.

Ads are in the form of check-
sheets and bear the slogan, “Take
Me to Your Dealer,” with the
suggestion, “Use this check-list as
a shopping guide.” While full em-
phasis is on stereo, the copy (in
much smaller print) indicates prod-
uct’s availability in monaural form,
as well.

To tighten the tie-in with dcalers,
Capitol will provide them with
large blow-ups of the ads for store
display.

First full-color, two-page inserts
will appear in the September issues
of High Fidelity Magazine, Hi Fl
Review, Schwann’s and Harrison’s
Catalogs. A special ad campaign
will be thrown behind the label’s

(Continued on page 12)

COL. DISCOUNTS
10 %, NOT 20%

NEW YORK - The dis-
count being offered by Co-
fumbia Records on its new
Masterworks releases, as dis-
cussed in The Billboard last
week (August 17), is 10 per
cent, not 20 per cent. The
New York distributor is otfer-
ing dealers a 20 per cent dis-
count on the new Masterworks
product, but that is strictly
a local deal.
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London Gift Promo
Backed With 150G

NEW YORK — London Rec-
ords has hammered away anew at
its now well-known “Operation
Decaler Support” theme via its
special fall “Operation Gift Wrap”
merchandising program an-
nounced in a series of distributor
mectings in Chicago, San Fran-
cisco and Atlanta and culminating
in New York Tuesday (18).

The program, one of the most
ambitious yet undertaken by Lon-
don involves a committed sum of
$150,000 in consumer advertising
within the next month to support
the program. Ads have been
scheduled in 25 publications, in-
cluding Life, the Saturday Eve-
ning Post, Look, Time, Newswecek,
Fortune, Holiday, Reader’s Digest,
Harper’s, Atlantic, Business Week,
U. S. News and others.

The highlight of the fall pro-!
gram is the gift wrap angle and to
introduce this to distributors gath-
ered for the Manhattan mcet. the
diskery had on hand, H. L. Greil-
sheim, sales manager of the Chi-
cago Printed String Company, lcad-
ing manufacturer of gift wrap prod-
ucts, and the firm which is fur-
nishing the wrappings for the Lon-
don product.

Greilsheim took the occasion to
point out a series of interesting and
little known statistics on gift-giv-
ing in the United States — sta-
tistics which have application to
retail disk selling.

“One out of three purchases

Westminster
Issues Nine

New Albums

NEW YORK Westminster
Records is releasing nine new al-
bums that will be available both
monaurally and on sterco in Sep-
tember in both the pop and classi-
cal fields, and five stereo scts that
were issued previously on mono-
phonic disks. Of the new releases
there will be an album containing
four Mozart Symphonies con-
ducted by Erich Leinsdorf with the
Phitharmonic Symphony. an album
of Berlioz, “Grande Symphonie
Funebre Et Triomphale,” one of
the Mendelssohn Violin Conccerto
with the Vienna State Opera Oc-
chestra, another with pianist Wla-
dyslaw Kedra of Chopin Sonatas,
a Mozart set with the Janacek
Quartet, and an album with pianist
Barbara Hesse-Bukowska.  The
three popular sets include a Dixie-
land album, a cha cha sect and an
album with organist Dick Lcibert.
The sterco only sets include Bach's
“St. Matthew Passion,” Bach Trio
Sonatas and Scarlotti’s Sonatas for
Harpsichord.

Eilis Cleffs
TV Themes

NEW YORK — Two new TV
film series are having original
themes cleffed for them by Ray
Ellis, a.&r. chief of M-G-M Rec-
ords. Recordings of these themcs
will be released later this year
on the M-G-M label.

Both film series are being pro-
duced by Desilu Productions for
National Telefilm Associates, Inc.
The series are “U. S. Marshal,”
starring John Bromfield, which airs
in about 100 markets for Bud-
weiser beer, and “Grand Jury,” a
new series starring Lyle Bettger and
Farold Sgone on which produc-
tion begins in September. M-G-M
plans to issue the disking of “U. S.
Marshal” in September, and of
“Grand Jury” in December.

made toddy, excluding food and
cssentials,” said Greilsheim, “is
a gift purchase. In an average com-
munity of 100,000 people, more
.than one million gifts a year are
given for birthdays, Christmas,
weddings, showers, anniversaries,
and social occasions.

“What items are bought as gifts?”
Greilsheim went on. “Here are a
few examples. Forty-five per cent
of all lcather goods purchases are
for gifts, 40 per cent of all silver-
ware and clocks, 55 per cent of all
cameras, 60 per cent of all candy,
58 per cent of all books and 90
per cent of all toys and games are
purchased as gifts.” The pomt

(Continued on page 12)

King Disks
Triples Its
Custom Jobs

CINCINNATI — King Records
is stepping up its custom pressing
business. Sid Nathan, King Rec-
ords chief, stated that in the last
‘9() days, the plant has tripled its
custom work, and the end is not
yet in sight. Nathan is adding three
more presses, which will make a
total of 50.

King is unique. It is an indie
that not only has its own distribu-
tion set-up; 1t is virtually a self-
contained operation in that very
little in the manufacturing and
packaging of finished records is
donc by outside companies. King
does its own pressing, printing, art
work, makes its own labels. Na-
than says: “All we do outside is
the purchase of sleeves, boxes and
the acetate from which we make
the master.... We also buy the
Minnesota tape.”

SONGFEST SET
FOR OLYMPICS

ROME — A World Festi-
val of Songs to be known as
the “Olympic Games of Song”
will take place in Rome dur-
ing August, 1960, as a curtain
raiser to the Olympic Games
which are scheduled to” be
held here between August 21
and September 10, 1960. Pro-
ceeds will be for the benefit
of Italian orphanages.

Seeco Needs
QOutside LP’s;
Will Pay Top $

NEW YORK — Seeco Records
i1s secking outside LP's to be re-
leased under its label. According
to Sidney Siegel, head of the disk-
ery, Seeco Records will “outbid
anyone else for an LP we want.”
It seems the firm is in need of LP’s
for the U. S. as well as foreign
countries. The firm says that its
sales have been so good that it
must have more material to keep
up with the demand for new LP’s.

Siegel said: “The sky’s the limit
with respect to new albums. We
will buy albums that have already
been made ‘and we are prepared to
pay top dollars for them. We will
finance an idea that strikes us as a
good one and supply as much tech-
nical assistance in creating the al-
bum as is required. If a person
has nothing but an idea we will
do the whole job for them.”

Siegel himself, Jerry Shifrin
and Howard Rosef will pass on all
LP’s or LP ideas submitted to the
firm. And the firm claims that it
will give the most individual atten-
tion possible in the way of promo-
tion, publicity and advertising to
any outside-made album it takes
on.

HOLLYWOOD — Disneyland
Records is_ launching a three-
pronged drive this fall aimed at
miaking its Christmas Merchandis-
ing Package its biggest sales pro-
gram thus far. Over-all theme is
“Recorded Music for the Whole
Family” and includes three sep-
arate lines. Fach is aimed at a
different age group, each is at a
different price level and each in-
tends to satisfy different musical
tastes.

One is a pre-priced 49-cent line
of 45 r.p.m. disks each packaged in
full-color art sleeves and polyeth-
elene bags. Each bears the new
logo, “6 Big Disney Tunes,” and,
as indicated, provides the listener
with a ‘half-dozen Disney dittics.
Line of 45s is aimed at the kiddie
murket. New release includes 12
disks which tie-in with recent Dis-
ney TV and {ilm productions (i.e.
“Toby Tyler.” “Shaggy Dog”), fea-
turing established Disney properties

‘| ("Sing a Song with Mickey.” “Don-

old Duck and His Chipmunk
Friends,” etc.) as well as general
material such as cowboy songs fea-
turing Fess Parker.

Second line is tagged “Walt Dis-
rey Children’s LP Festival” and is
pre-priced at $1.98. Packages are
poly wrapped color items. New
relcase numbers a dozen albums
and includes original Disney sound-
tiacks, his original scores plus spe-
cial party games. In addition to
I . new titles, labcl is adding its
top  kidisk  seller,  “Sleeping
Beauty,” to its $1.98 line-up.

Third line “Walt Disney Murals”
is the label’s de luxe series which
includes full-color picture book of
photo and animated art stills with

BIG-6 KIDDIE TUNES
LAUNCHED BY DISNEY

disks released in both monaural
and sterco forms. Line bears a
$4.98 price tag. New releases in-
clude “America the Beautiful”
(collection of Americana) and
“Walt Disney Cavalcade” (Disku-
mentary tracing Disney music from
“Mickey Mouse” to “Sleeping
Beauty”). Both are being released
simultaneously in stereo as well.
Complete line was first unveiled
at the label’s recent three-day na-
tional sales convention held here at
the Disneyland Hotel. Firm’s exec
veepee Jimmy Johnson entertained
30 distribs at his Burbank head-
quarters on the Walt Disncy lot.
at Disneyland Park and at the
aforementioned hotel.

NAME THAT TUNESMITH,
PRS EDICTS BRITISH -

By LEIGH VANCE

LONDON —— The 3,000-strong
Performing Rights Society (PRS)
this week banned its mem-
bers from writing songs under more
than one name. In doing so it posed
a major crisis among Britain’s lead-
ing songwriters. Under a new edict
British composers will now be al-
lowed to use only one pseudonym.
Previously up to 40 nom de plumes
had been adopted by songwriters.

Explaining the decision of PRS,
its secretary, Royce Whale, said:
“This will enable us to cut down
on the work and expense entailed
in registering different pseudonyms
with the Society; to prevent abuses
that have arisen under the use of
pseudonyms, and to bring our-
sclves into line with the decision
taken by the International Federa-
tion of the Society of Musicians
and Authors.”

But other leading Tin Pan Alley
composers had this to say about
the new PRS policy:

Jack Fishman, writer of scores
of songs and music for over 30 ma-
jor films, stated, “It is an arbitrary
decision. People use pscudonyms to
suit different types of work. I may
do a ‘gor blimey’ type of song and
not wish to have my name asso-
ciated with it.”

Norric Paramour, a&r man of
Columbia Records, said: “Why
shouldn’t writers use pseudonyms?
There is a big prejudice against
British song material; pseudonyms
attached to a song may enable it
to get marketed.”

S-F Sales
Spurred by
Phono Deal

NEW YORK — George Phillips,
veepee and treasurer of Stereo-Fi-
delity Records, stated this week
that the national consumer ad
that broke in Life Magazine this
past wcek, on the free Webcor
phono with 10 S-F records, had
stimulated sales in dealers’ stores
bevond expectations. Phillips
stated that the opening of the cam-
paign to give away the phono
caused 170 calls to the factory in
one day from consumers asking
where they could buy the set.

He also said that dealers ran out
of phonos so fast that all the addi-
tional machines were re-ordered
immediately. S-F had shipped 20,-
000 machines to their distributors
prior to last week, and had or-
dered 10,000 more. These 10,000
are now shipped out and S-F is
ordering more to supply the de-
mand. S-F is hoping to move from
50,000 to 100,000 machines ac-
cording to Phillips, before Septem-

; ber.

HIT MAILS FOR DISK
SALES, DEALERS TOLD

NEW YORK — Maxwell Sack-
heim, head of the agency of that
name and one of the architects of
the Columbia Record Club, advises
dealers to use the mail order tech-
nique in order to build up sales.
“The success of the clubs,” he
states, “is a lesson to dealers to
do direct mail on their own.”

He urged that dealers make of-
fers similar to those of the clubs,
and entailing a similar obligation
on the part of the consumer to
purchase merchandise. Manufac-
turers with clubs, Sackheim averred,
would be glad to encourage
this type of dealer activity, and it
could create an era of better man-
ufacturer-dea'er relations. Dealers
should co-operate with manufac-
turers, and vice versa, he remarked.

Sackheim added that when the
Book of the Month Club (of which
he was a rounder) started in 1926,
there were only several hundred
dealers, and that the figure is in
the thousands now. ‘“Anything
tha. stimulates reading or listening
is good for the over-all business;
that when people become interested
they eventually go to the retail
outlet.”

The small dealer, Sackheim said.
must continue to have a personal
type of operation. He urged deal-
er: not to cut price, but to do crea-
tive merchandising, entailing bonus
records, etc.

The exec added that one cannot
deprive the public of what it wants;
that merchandising progress can-

| not be stopped.

In the past even promiment
members of the PRS Council have
penned world-wide hits under nom
de plumes, including Fric Masch-
witz, using the name Holt Marvell;
and Jimmy Philips (John Turner).
Even veteran music publisher Law-
rence Wright sold many songs as
Horatio Nicholls.

So far the trade secms fairly di-
vided on the rights and wrongs of
the PRS edict; and so is the trade
press.

The New Musical Express came
out with a strong attack against the

ending of composers’ nom de
plumes; but the Melody Maker
stated in an unsigned article
this week: “The PRS is to be

congratulated on a bold endeavor
to stamp out a racket that is fast
becoming harmful to the music
world.”

Max Stark,
Mills Music
GM, Dies

NEW YORK—Max Stark, gen-
eral manager of Mills Music and

with the firm 235 years, died at
Mount Sinai Hospital, Miami
Beach Thursday (20). Stark. who

was in his mid-70’s, was stricken
ill while on an airplane flight to
Florida.

One of the pioneers of the music
business, Stark in his early vears
was a drummer on the RKO cir-
cuit. He entered the publishing
field as an employee of the Wat-
terson, Berlin and Snvder firm, in
time becoming general manager of
that operation. Watierson, Berlin
and Snyder was ultimately pur-
chased by Mills, and formed the
nucleus of the Mills catalog. Stark
during his career was also associ-
ated with the firm of Stept and
Green, and then formed a partner-
ship to organize the firm of Stark
and Cowan, Inc.. which was one
of the founding ASCAP firms. He
subsequently joined Mills.

Stark is credited with having
developed the educational field,
and with nurturing such person-
alities as Morton Gould, Leroy An-
derson, etc.

He is survived by his widow,
Stella; a son, Lewis, and a daugh-
ter, Thelma.

Services will be held at River-
side Chapel here, Monday (24).

Urania Scores

52% Hike

NEW YORK — According to
Urania Records their sales figures
for the first six months of 1959
show a gain of over § per cent for
the same period in 1958. The
month of July alone showed an in-
crease of over 96 per cent.

The diskery attributes the gains
to its entry in the singles field and
the favorable response of its LP’s,
including “Tony Lavelli, All-Amer-
ican Accordionist,” the Alexander
King spoken word disk and the
premiere recording by the Kansas
City Phitharmonic under Hans
Schwieger of Prokofieff’s “Suite of
Waltzes” and “Gypsy Fantasy.”

The label also reports strong re-
sponse to its new flock of albums
on Avon, its low-priced subsid,
which includes “My Fair Lady” by
the Knightsbridge Theater Chorus
and Ork and “Matador.” Price tag
on the “My Fair lady” in both
stereo and mono is $3.98. Sug-
gested list price for “Matador” is
$2.98 for both versions.

Albums due to be recleased onx -

Urania are “Dreams of the lslan_]d,”
“Vibe-Rations” and “Casey Sings
Out.”
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MR. DEALER:

ONLY 7 DAYS LEFT!!!

QUESTION: WHICH RECORD COMPANY'S PROGRAM
IS THE BEST PROGRAM FOR YOU?

ANSWER.:

""AUDIO FIDELITY (a7

BECAUSE |
... YOU MAKE YOUR FULL LEGITIMATE 38% MARK uP
.« YOUR CUSTOMER HAS A SAVING OF OVER 40%
... NO LOSS LEADER OR TIE-IN PREMIUMS
.. NO SHORT DISCOUNT

.. THIS IS THE BIGGEST PROMOTION
FROM THE BEST COMPANY FOR THE MOST PEOPLE

.. MORE IS OFFERED FROM AUDIO FIDELITY THAN
FROM ANY OTHER RECORD COMPANY

THIS OFFER EXPIRES ON MIDNIGHT AUGUST 3ist, 1959

CALL YOUR AUDIO FIDELITY DISTRIBUTOR
AND PLACE YOUR ORDER FOR THE

AUDIO FIDELITY 99+ SUMMER BONUS

AUDIO FIDELITY INC. ¢ 770 11th AVE., N.Y. 19, N.Y. » Plaza 7-7111
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Royalfies Tax
Bill Hurdles
House, Stalls

WASHINGTON — A bill to
protect music publishers’ royalty |
income from falling under high per-
sonal holding company tax rates
passed the House last week (18).

Bill, authored by Rep. Eugene
Deogh (D., N. Y.), excludes copy-
right royalties from the definition |
of personal holding company if |
they represent 50 per cent or
more of the gross income of the
company, and if other personal
holding income apart from copy-
right royalties is not in excess of |
10 per cent of the gross income of |
the company. |

In urging his colleagues to pass |
the bill, Rep. Wilbur Mills, (D,
Ark.), chairman of the Tax-Writing
Ways and Means Committee,
pointed out that music publishers
once found their principal market
in the sale of sheet music. Changes
have tended to shift the major
source of their income to royal- |
ties from radio, television, motion:
pictures and phonograph records,
he said.

Measure now faces action by the
Senate Finance Committee. That
action may not come before Con-

gress adjourns, but- could come |
when Congress reconvenes in Jan- |

vLry.

Gogi Grant Pacts
A Liberty Longie

HOLLYWOOD — Gogi Grant
signed a long-term pact with Lib-

erty Records after securing her re- |

lease from RCA Victor. Label |

HOT 100 ADDS 12

NEW YORK—Twelve sides make their first appearnace on
1his week’s Hot 100 chart. Essentials are:

Mack the Knife—Bobby Darin, Atco
Johnny Reb—Johnny Horton, Columbia
Poison Ivy—The Coasters, Atco

The Mummy—Bob McFadden, Brunswick

59,
70,
73.
81.

86. Hey Little Gixl—Dee Clark, Abner
87.

$8,

89. Chapel of Dreams—The Dubs, Gone
90, Qkefenokee—Freddie Cannon, Swan
G4,

98.
1¢0.

True, True Happiness—Johnny Tillotson, Cadence
Five Feet High and Rising—Johnny Cash, Columbia

Twice as Nice—Clyde McPhatter, M-G-M
Poco. Leca—Gene & Eunice, Case
J Looked at Heaven—Tommy Edwards, M-G-M

Metropolitan
Broadcasting
Net Up 228%

NEW YORK — A 228 per cent
jump in net earnings for the 26
weeks ended July 15 was revealed
to shareholders of Metropolitan
Broadcasting Corporation this week
by President John W. Kluge. The
operators of WNEW-AM-FM-TV,
New York; WTTG, Washington,
and WHEK, Cleveland, showed an
increase of 19.2 per cent in gross
take during this period, leaping tc
$8,074,896 from $6,884,437,

The actual net earnings Iose
from $306,194 or 20 cents per
share to $1,004,252, or 65 cents
per share. Basic in this improve-
ment is the healthier position of
the New York and Washington TV
stations, which went from a heavy
Joss in the first half of 1958 to
a good profit this year.

prexy Si Waronka is currently re-
cording her first Liberty single for
immediate release to cash in on her
forthcoming nitery tour. First al-
bum is scheduled for later this fall.

Todd Price

3 * L]
Clarified

NEW YORK — Price policies |
on the new Todd Records LP line
were clarified this week. The price
of stereo Todd packages will be
$3.98 while the monaural editions
will be pegged at $2.98. An ear-

lier report last week had carried
an incorrect price schedule.

Jim Denny Pacts
The Browns, Mann

NASHVILLE—Jim Denny, of|
the Jim Denny Artist Bureau, has |
just taken over the exclusive
management of the Browns (Jim,
Edward, Maxine and Bonnie),
whose RCA Victor platter, “The
Three Bells,” is currently riding
atop both the country and pop
charts, and Car! Mann, scoring on|
the charts with his new twist on|
*“Mona Lisa” on Phillips Inter-
national.

Lucky Moeller, of the Denny
office, is lining up a string of
personals and radio and TV appear-|
ances for the two turns. i

Atlantic Has
Top Month in
lts History

NEW YORK — Atlantic Rec-
ords has just completed the hottest
month in its history and the sec-
ond consecutive month wherein a
gross in excess of $1,000,000 in
business was written, according to
sales chief, Bob Kornheiser. “At the
rate of movement of our current
singles, EP's and LP’s,” Korn-
heiser predicted, “August will show
a substantial increase over July.”

Outlining the Atlantic-Atco suc-
cess story, Kornheiser pointed to
“There Goes My Baby,” by the
Drifters and “What'd 1 Say,” by
Ray Charles, as being currently in
the top chart bracket. “Bobby
Darin’'s new single, ‘Mack the
Knife,” ” he continued, *“is certainly
going to be the biggest record
we’ve ever had. ‘Poison Ivy,” by the
Coasters and ‘So High, So Low,
y LaVern Baker are also moving

|up the charts.

Other recent chart performers
for the company include “Dream
Lover,” by Bobby Darin; “Since
You’ve Been Gone,” by Clyde Mc-
Phatter; “Along Came Jones,” by
the Coasters and “I Waited Too
Long,” by LaVern Baker.

Bobby Darin’s LP, “That’s All,”
Kornheiser went on, “Is the best-
selling album we've ever had and
it—as well as the coreesponding
EP—has ' stimulated all our EP
and LP sales. Album sales for the
first six months of ’59 were up 60
per cent over last year.” Korn-
heiser also noted that EP sales,
which for a time had been unim-
pressive, have shown a marked
upsurge this summer. “Besides
Bobby Darin, we’ve had good EP
seHers in the Coasters, the Modern
Jazz Quartet and Ray Charles,”
he said.

‘BONGO’ PROMO
DRUMMED UP

NEW YORK —— Carlton
Records has kicked a special
contest on its new Monty
Kelly disk, “Tango Bongo,” as
of today (24). The side fea-
tures chromatic bongos played
in varying pitches to produce
a melody.

The listener writes the
jockey who is running the con-
test, his name, address and
the number of bongo drums he
thinks are being played on the
disk. The jockey in turn mails
all entries to Carlton promo-
tion chief, Morris Diamond,
by no later than Wednesday
September 16. The writer of
the card bearing the earliest
postmark with the correct
number of bongos, wins a set
of Revere Spotlight bongo
drums. The jockey whose lis-
tener is declared the winner,
also gets a set of the drums.

Court Backs
Tunesmiths

NEW YORK — The Supfeme
Court of New York upheld the
award of the American Arbitration
Association concerning the song “1
Don’t Care,” penned by Jerry Teifer
and Joe Guimond, on Thursday
(20). The case was brought by
the two writers against Herbert
Music  Company, the Sam Lutz
Music firm. The writers wanted the
song back and asked for royalty
payments. The AAA ruled that the
two writers should have the song
returned and awarded them a

judgment of $10,000. Lee East-

man argued the case for the writ-
ers; Lou Dreyer for Herbert Music
Company.
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NEW YORK — Clyde Otis,
Mercury's Fastern a.&r. chief, who
has been coming up with a hot
string of hits since taking over the
Eastern wing last fall, signed a
flock of new talent recently for the

Mitchell, Krip Johnson, Ronnie
Gallant, Johnny Love, the Gainers,
Joe Medlin and Damita Joe. Rec-
ords by all of these artists will be
out shortly.

Otis came thru with his first
a.&r. hit for the label with “Brook
Bentons first Mercury cutting, “It’s

| Just a Matter of Time.” Since then

he has produced two more smash
hits with Benton, “Endlessly” and
the current “Thank You Pretty

| Baby.” In addition to producing
| | the records, Otis also was the co-

writer of the tunes. Otis was a
songwriter before joining Mercury
a.&r. and his tune “The Stroll”

[ lwas a hit with the Diamonds a

year ago.
. In addition to Benton’s hits, Otis
produced Dinah Washington’s cur-

7 MORE JOIN
LABEL PARADE

NEW YORK — Seven new labels
joined the label parade during the last
few days. MHere are the names and
addresses of the newcomers:

Black Dog Records, care of Sultan
Enterprises, 255 W. 55th St., New York;
Coin Records, care of Dot Records,
Sunset & Vine, Hollywood 28; Dansero
Records, 306 N. Grand, St. Louis 3;
Enrica Records, care of Enrica Pub-
lishing Company, Room 404, 1697
Broadway, New York; Rae Cox Rec-
ords, care of Enrica Publishing Com-
pany, Room 404, 1697 Broadway, New
York; Tanker Records, 3202 Lakewood
Drive, Houston 16; Vacation Land Rec-
ords, care of H. L. Lafer, R. R. No. 1,
Port Clinton, O,

Jabel. New names include Jimmy.

Clyde Otis Inks Flock
For Merc's Hit Line-Up

rent smash “What a Diffrence a
Day Makes,” and has produced
Sarah Vaughan’s current big one
“Brokenhearted Melody.” Otis
thinks he has another hit with
Dinah on her forthcoming rec-
ord “Unforgettable,” backed with
Nothing in the World,” which will
be issued in a few weeks. Otis also
produced her next album, which
will also be called “Unforgettable.”

Otis has had spectacular success
with the girl singers, in a day
when thrushes have a hard time
coming up with hits. He hopes he
can turn another girl singer into
a pop hitmaker with Ernestine An-
derson’s new waxing of “I Can
Dream, Can’t 1.” Most of the ar-
rangements on Otis’ a.&r. work are
handled by Bill Hendricks, vet ar-
ranger and writer.

Tubby Garron
Calls It Quits

HOLLYWOOD — Tubby Gar-
ron, one of the most colorful and
best - liked of the Coast’s contact
men, retired last week from his
Famous Music slot after 50 years
in the music exploitation field.
Garron spent the last 28 years with
the Paramount Music firm. Al
Friedman, currently on the staff,
will serve as Famous’ rep in han-
dling its exploitation and promo-
tional chores.

Several years ago, the music
business saluted Garron with a tes-
timonial dinner which attracted the
top names in Hollywood. Affair
was highlighted by the rare ap-
pearance of Bing Crosby and Frank
Sinatra in a comedy duet singing
the plugger’s praises.

Fraternity
Gets Master,
Inks Singer

CINCINNATI—Harry Carlson,
president of Fraternity Records,
Jast week acquired from Da-Mor
Records, Batavia, Ill., the master
to “Double Shuffle” and *“Tear-
drops From My Eyes,” as done by
Jimmy Jeffers and His Jokers, of
Joliet, 11l., with release under the
Fraternity label slated for late this
week. The Da-Mor firm is owned
by Jeffers and C. V. Morrison.

Another deal consummated by
Carlson last week was the signing
of Jack Larson, singer-impersona-
tor of the U. S. Army’s “Rollin’
Along” show, to a six-year man-
agement and recording pact. Lar-
son, who for two years in a row
was voted the No. 1 talent in the
Army show, had his initial release
on the Frat label last week, a nov-
elty tune titled *“Roaches.” Flip
is “Little Miss Starry Eyes.” He
opens for Lee Zeiger at the Casino
Royal, .Washington, Monday night
(24) on the same bill with the Mills
Brothers, and appears on Dick

“Clark’s “American Bandstand” Au-

gust 29. Larson is also set for a
spot on Fd Sullivan’s all-Army
show August 30. He winds up
his Army hitch Tuesday (25).

Carlson will make the trip to
Philly for Larson’s appearance on
the Clark seg and is due in New
York next Monday (31) for a meet-
ing with Art Weems, GAC prexy,
to sign Larson to a booking pact
with the latter firm.

While in New York, Carlson
will record his singer, John Gary,
at the A, & R. Recording Studios
there. Gary recently made his
fourth appearance on the Jack
Paar show.

Also makirng the trip will be
Paul Carlson, Fraternity veepee

and Gary’s personal manager.
Among the sides to be cut are
“Thank the Lord for This Thanks-
giving Day,” penned by Paul Cun-
ningham, former ASCAP presi-
dent, and vet songwriter Jimmy
McHugh. The tune is being pub-
lished by Lawrence Welk.
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Dull Confab Runs Four Hours

® Continued from page 3

ASCAP officials prior to the gen-
eral membership assembly. This
allowed dissenters to get off steam
in private and have the proposed
provisions explained to them indi-
vidually. After details of the new
proposed order were thus ex-
plained, all apparent traces of dis-
sention evaporated, and the So-
ciety's Western body appeared to
be solidly in line with its board
of directors. This led ASCAP brass
to hope for similar solidarity at
the upcoming New York meeting
Thursday (27).

In addition to Stanley Adams and
Dean, others present at the meeting
included ASCAP comptroller
George Hoffman, general counsel
Herman Finkelstein, Coast board
members L. Wolfe Gilbert and Ned
Washington, and attorney Howard
Milman, of Sullivan & Cromwell.

Prexy Adams addressed the
group prior to Dean’s reading of
the proposed consent decree, with
the latter followed by short speech-
es from Gilbert and Washington,
the two board members represent-
ing the Coast contingent. Prior to
adjournment, Harry Ruby called
for a vote of confidence for
ASCAP’s execs, its board and legal-
ists. This was greeted by applause.

One underlying thought
thrcaded thru the remarks of all
who addressed the meeting: The
newly drafted consent decree
was the best possibly ASCAP could
make under the circumstances and
that if this is not accepted by the
Society’s membership, it risked a
reverse decision by the courts
which could spell the end of

ASCAP. .
Both Gilbert and Washington,
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oppositionists in the past, closed
ranks this time, each appealing to
the members to approve the pro-
posed order.

“As one who has.been on the
song scene for 50-odd years—and
on the eve of my 73d birthday—
reviewing all the factors, 1 respect-
fully beg of you to accede to this
agreed-upon consent decree be-
tween our counsel, the govern-
ment and the board of directors.
If the recalcitrants wish to still
propound their theories some more
before Judge Ryan (Federal Judge
Sylvester Ryan of New York’s
Eighth District Court), we can’t
stop themy. But the great majority,
big and small, new and old, let us
show our faith in our legal rep-
resentatives, in our board of di-
rectors, in our presidents, and most
of all, in the Society and in our-
selves, and let us further show con-
fidence in our government. For,
aiter the amended consent decree
is adopted and in operation, if
we find inequities, we shall as
heretofore be able to amend to
alter and to rectify.”

In a parting shot, Gilbert cam-
paigned against adoption of the
100 per cent performance formula:
“In conclusion, let me shed my
cloak of board membership to
warn you that the 100 per cent
performance formula is deadly. It
will supply phonies with ammuni-
tion. Yes, believe me, new writers
with the current hits and the old
writers with limited catalogs will
get the quick buck, but their pro-
tection for the future will suffer
proportionately — and the widows,
the children and the estates will
be eventually impoverished.”

Said Ned Washington:

“I do not protest that in time
this new amended decree will not
turn out to be the best thing to
happen to ASCAP. I only know
that it is the best thing we could
do for ASCAP right now. Perhaps
at some future time, in a more
friendly climate in Washington,
we may be able to imprové these
conditions.”

Washington also fought the 100
per cent performance formula:

“On the matter of the choice
or election which the top 100
writers can make to decide whether
they shall go 100 per cent per-
formance or continue under our
present system as it has been ex-
plained, I can speak very unprej-
udiced on this matter. Luckily, I
am numbered among those top
100 writers, and I would profit

cent performance. It is very clear_
t¢ me that his would be the de-
struction of our wonderful organi-
zation, and I appeal to those in the
975 and above not to vote to have
younger writers and the writers
who are in the lower classes to
exist and to perpetuate their pro-
fession.” Applause greeted Wash-
ington’s appeal.

The proposed amended consent
decree will next be aired before
ASCAP’s Eastern membership on
August 27 and again predictions
promise fireworks from dissenting
factions. It will be later explained
to Midwestern members at a meet-
ing in Chicago. After it has re-
ceived the blessings of ASCAP’s
members and the Department of
Justice, it will be presented to Judge
Ryan for his approval on October
19. Once the judge has signed the
order, ASCAP’s members will then
vote on changing the Society’s by-
laws to incorporate the new pro-
visions.

East Gets Ready

® Continued from page 3

“Plenty of questions will be asked.
... These will be key questions.”

It is no secret that dissident
members are profoundly disap-
pointed with the proposed consent
order and intend to fight it to the
end. These members are going
ahead with the preparation of a
brief, which is intended to be sub-
mitted to Congressman James
Roosevelt as documentation of the
alleged failings of the proposed
decree.

One dissident who mirrdrs the
opinion of others in the same camp
stated: “QOur conviction is that
there can be no valid discussion of
the proposed decree, because this
would create the impression that
there is some measure of correc-
tion in it. There isn’t. The pro-
posed decree, rather, is a continua~
tion and augmentation of condi-
tions prevalent in the past.” An-
other termed it a “monstrous docu-
ment which flouts the views of the
small people.”

This ‘s the temper of the dissi-
dent group as the Walford meeting
nears. Meanwhile, copies of at-
torney Arthur H. Dean’s remarks
and explanations, which he made
at the West Coast session, are
being mailed by the Socicty to all
members before the East Coast
meeting. It promises to be one of
the most important gatherings in

greatly were I to accept 100 per the Society’s history.

Fast-Buck Stereo Hurts Biz

® Continued from page 3

of the stereo record sales will be
to first time buyers,” said Fine.
“Because of the inferior product
being put out by a few charlatans
in our business, some of these buy-
ers are going to be annoyed and
mad, just plain let down with
stereo. 1t may be very hard to get
them back.
It Isn’t Stereo

“For a time, a lot of people said
we’'d be getting a lot of phonied-
up stereo,” Fine asserted, “and they
were right. We did. And the worst
of it is, we are still getting enough
badly produced and downright
phoney stereo on the market to
jeopardize the business for the
great majority of -ethical com-
panies.”

Fine took particular exception to
certain methods being employed to
produce a so-called stereo effect.
“There are various ways of syn-
thesizing stereo out of monaural
material. You can use what we
call selective equalization in which
one channcl is predominantly treble
and the other is predominantly bass.
That's not stereo. In a recording
like that you could have the re-
markable and unreal effect of one
group of instruments moving from
one speaker to another as the tones
they were playing moved up the
scale. It would be like the musi-
cians were walking around the
studio playing their instruments.

That’s supposed to be like a con-
cert hall performance?”

Another way they hoke up a
phoney stereo sound is to use tape
echo and phase displacement net-
works. These networks will pro-
vide a split second delay in the
sound between the two channels
which produces a feeling of depth
to the uninitiated ear. But it's
still not stereo.

“On the other hand, there is the
well known ‘sum and difference’
technique of actually recording
stereo. But the effect is so watered
down in this system that it sounds
phoney. And yet it's being used
today by some important labels in
some of their recording work.”

Hurting a New Medium

Fine also deplores the marketing
of inferior, budget-priced playing
equipment. “Even if the records
are beautifully recorded, mastered
and pressed, some of the cheap
junk equipment will make them
sound terrible,” he said. “One of
these is what they call the com-
mon low frequency radiator sys-
tem. This has a master unit with
the woofer speaker. This is set at
the mid-point between two remote
treble speakers. You can’t even re-
produce stereo on a set like this

because in true stereo you have all_

the frequencies of the sound spec-
trum on both your channels. This
(Continued on page 12)
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Grant Wows Copa Sophisticates
checker 95l

New Decca artist, Earl Grant, wowed a packed, celebrity-
studded audience in his first important East Coast engagement at

"SAY, MAN" .

" New York's Copa Thursday (20). Grant took complete charge of

sl e o the room at the outset with a rocking version of “Under Paris

GOT SOUL Skies” and then swung into “Old Man River” with a hard-

LARRY driving style that was pure excitement. A versatile and seasoned
performer, Grant changes pace with a solid ballad style.

WILLIAMS A smooth and moody delivery of “Fascination” held Copa

sophisticates in a tight spell. It may be unfair to both of them to
compare Grant to Sammy Davis, Jr., but his dynaml.c'style_ls
reminiscent of that artist. And yet his approach is strikingly in-
dividual. Mort Sahl, off-beat humorist who is a recording artist
in his own right, was also featured in the Copa show. Teaming

=hess 1736

r = < < <) | (IGHT CLUB REVIEWS
z "BAD GIRL"

the Suh!l with Grant seemed like a good idea but either Grant is a
MIRACLES hard man to follow or Sahl was slightly off his stride. Whatever
the teason, Sahl didn't click as hard as he has in past perform-

chess 1734 ances, Ralph Freas.

0
0
0
0
. *

Sylvia Syms Unveils a New Charm

Svlvia Syms, in one of her all too infrequent New York ap-
pearances. is currently wooing and winning the customers at
New York's plush Living Room. Since her last stint in Gotham
over a year ago, Miss Syms has developed an even smoother
and informal style.

Using a swinging arrangement of “Cockeyed Optimist” for
an opener, she also presents ballad readings of “Let There Be
Love,” “Youre Nearer,” “By Mysel{” and “Embraceable You.”
Her faster numbers include “Witchcraft” and, of course, her fine
styling of 1 Could Have Danced All Night.”

Miss Syms gains strong audience rapport with herecharming
wiy, and a real treat is in store for those who visit the nitery.

Howard Cook.

> A < *

*

Wilson Trio Warming the Embers

The Embers is once again playing hoswto the Teddy Wilson
Trio. The pianist’s fleet, inimitable style is applied to such oldies
as “Sweet Sue,” “The One I Love Belongs to Somebody Flse”
and “Just One of Those Things.”

Sharing the spotlight at the New York club is the Rex
Stewart Quartet. Stewart, using the muted trumpet style that
has made Jonah Jones such a strong favorite, includes “This Can't
Be love,” “Robbins Nest,” “My Man” and “On the Street Where
You live” among his selections.

Both groups are crowd pleasers, and their selections were
warmly received. Howard Cook.

*

Cap 4-Color Ads

® Continued from page 3

Fast-Buck Stereo

® Continued from page 10

| “Capitol-of-the-World” aimed at
| Holiday and Travel magazines.
! These are designed to stir the em-
bers of nostalgia for this summer’s
all:time high in tourist travel. Ads
will pitch C-O-W's foreign diskings.

Cap's consumer ad drive will
break in more than 20 publications.
Others ‘already contracted, in addi-
tion to the above, include Time,
Newsweek, The New Yorker, Es-
quire, Saturday Review, Ebony,
among others, plus various spe-
cialty magazines.

Capitol ad director, Steve Auld,
is to blanket “the lion’s share of the
population’s 20 per cent who we
know buys 80 per cent of the rec-
ords.” This group, Auld says, is
the hard-core of the dealer’s busi-
ness.

London Promo

® Continued from page 4

was, according to Greilsheim, why
should not records become major
gift items too?

With this theme in mind, Lon-
don has prepared its fall “Gift
Wrap” program as a “long range
concept. predicated on the deal-
er’s right to existence and survival.”

The “Operation Gift Wrap” pro-
gram starts now and terminates
September 25. The merchandise
does not consist of a new release
but of the entire catalog. There’s
an immediate 10 per cent return
privilege, a 10 per cent exchange
privilege and a dating plan for
November, December and Jan-
uary billing.

For a $500 order. the dealer gets
a gift paper roll holder and cutter
with dispensers of scotch tape and
satintone ribbon; a ream of gift
paper (18inches wide); a 250-
yard spool of satintone, 250 red
rapid ribbon loops and 240 red
jewel bows. If the dcaler’s order

kind of a set is a snare and a de-
lusion and it’s not going to make
anybody happy very long. And yet
at least one preity important rec-
ord company is behind this system
and one well-known manufacturer
of component kits is also making
it available in kit form. How do
you like that?

“Another unfortunate type of set
is the inexpensive model which has
some good components — for ex-
ample a good, quality make of
turntable. Then they put a cheap
little two-watt amplifier in the
set which can’t possibly handle
any volume without bad overload-
ing and distortion. 1s that kind
of junk going to sell anybody on
stereo?

“I repeat that most poeple in
this business with any conscience
and ethics, have knocked their
brains out and spent actually hun-
dreds of thousands of dollars to
develop stereo properly and put a
quality stereo product out. I think
it’s absolutely criminal when a few
opportunists and fast buck people
can be permitted to tamper with
something that can and should be
a great new entertainment medium.
What we want is the repeat cus-
tomer, and to get him, we're all
going to have to look at curselves
honestly and do the supreme job
of quality production. I everybody
gets on that bandwagon, there'l
never be any limit to where stereo
can go.”

reaches $750, he gets a free win-
dow display installed in addition
to the gift wrapping material. He'll
also be provided with a complete
in-store display unit. Arrangements
have been made for dealers to ac-
quire additional gift-wrapping sup-
plies direct from the manufacturer,
after the actual fall promotion is
terminated.

One in a Series of Industry Personality Statements

“In programming for the 177 stations
that carry my syndicated show on tape in
the United States, Alaska, Canada and
through Armed Forces Radio around the
world, it is imperative that records

spotlighted by The Billboard and on

Billboard charts be on my shows.”

. o . SQYS

"M AM ECHE, Radio Personality, KABC, Los Angeles, and Internationally Syndicated Disk Jockey

eggallt
Blllb(;ﬂrd / THE COMMUNICATIONS CENTER OF THE MUSIC INDUSTRY
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V M Bows

Complete,

Long Stereo Line

NEW YORK — In a whirl-wind
tour that covered the entire United
States, the V-M phono and tape
recorder line was unveiled during
the past two weeks to the Ben-
ton Harbor firm's distribs and their
sales people. In all, 22 meetings
were held.

The line is long and complete
and comprises 35 models in all.
They range in price from $32.50
to over $1,000. One of the most
important features of the line from
an appearance point-of-view is the
deluxe styling that the firm is show-
ing this year. Solid woods are
used and given high piano fin-
ishes. More attention has been
given to finishing-off cabinet in-
teriors than heretofore.

The modular design of three -
piece stereo consoles, introduced
successfully by the firm last year
has been carried over into the 1960
line. The new line has three dit-
ferent versions of the “Stereo -
Modular” models, however. and
they come in different stylings:
modern, provincial and American
traditional. These models 580,
581, and 582 are tagged at $350,

Syer Named
High Fidelity
Gen. Manager

NEW YORK — Warren Syer
has been named general manager
of High Fidelity Magazine. Syer,
who has worked in various key
positions for the magazine since
he entered its employ in 1953, as-
sumes the responsibility of co-or-
dinating the editorial. circulation
and advertising department opera-
tions. Most recently, Syer’s efforts
were concentrated mainly in the
circulation department.

As general’ manager, Syer will
oversee not only High Fidelity mag-
azine, but the other publishing en-
terprises of Audiocom, Inc. They
embrace the new Sterco Annual,
the book division and related en-
terprises. Top publishing respon-
sibilities, as far as the high fidelity
industry is concerned. still rest with
High Fidelity’s publisher, Charles
Fowler.

Newly added to the High Fidelity
staff, to head up the circulation de-
partment, is Walter Grueninger.
Grueninger, who was director of
circulation and advertising mer-

(Continued on page 18)
Texas Hi-Fi
Show Set for
Mid-October

HOUSTON — Houston’s biggest
and most complete hi-fi, stereo, ra-
dio, television, and music show is
scheduled for the Rice Hotel. Oc-
tober 15-18. The Texas Electron-
ics Association of Houston, of
which Floyd Young is president.
is sponsoring the show in co-opera-
tion with The Houston Chronicle.

The show will occupy the entire
mezzanine floor and part of the
third floor of the Rice Hotel and
includes the Grand Ballroom.

Visitors to the show will be able
tc watch KHGM-FM in operation.
The station will broadcast from
the display floor during the entire
run of the show.

$360 and $365, depending on style
and wood choice.

V-M has also created- three com-
pletely self - contained consoles.
They are available in a choice of
woods and finishes. Two of the
units, Model 812 at $409.95 and
Model 912 at $399.95, have AM-
FM tuners. They have Contempo-
rary Scandinavian styling. Model
815, with American Traditional de-
sign and solid cherry wood finish,
is tagged at $279.95.

V-M’s third approach to stereo
consoles is the two-piece system.
Two, Models 801 and 901, have
modern styling and are dubbed
“Contempo.” The 801 is priced at
$249.95 and the 901, with AM-
FM tuner, carries a $354.95 tag.
Two other two-picce units are
available in Italian Provincial styl-

(Continued on page 18)

German Firm
Bows Four-Way
Speaker Units

NEW YORK — A large German
speaker manufacturer, Isophon, is
introducing a “low-price” four-
speaker combination to the Ameri-
can audio market, thru their affili-
ate here, the Arnhold Ceramics
Company. The systems will start
at $83 (without enclosure) and
$125 (with enclosure).

According to the manufacturer,
a two-speaker system cannot re-
produce all the tonal color and in-
flections over a wide frequency
range without distortion. With
four speakers, all working in a spe-
cific frequency range. the most
delicate nuances are achicved. The
systems are composed of wooter,
mid-range folded horn and two
tweeters with cross-over network
and universal transformer.

Systems are available in both 20-
watt and 25-watt power capacities.
They are available in two sizes and
in various woods. The smaller size
unit is also available in Kit form.

DEALER SAYS:
Don't Bring
Your Own
Screwdriver

CAMBRIDGE, Mass.—Far dif-
ferent from the usual “hands off”
and “‘don’t touch” attitude which
prevails in high-fidelity and stereo
equipment showrooms is the ap-
proach which is used by Daniel
Boynton, owner of Audio Lab,
Lere. :
. Boynton, who displays around
50 varieties of components and
cabinet sets in his big showroom
has put an extra touch of humor
into such merchandising by post-
ing a sign which offers “Ask for
Screwdriver!” The sign infers that
the store will gladly allow any in-
terested prospect to dis-assemble
any set, to examine its “innards,”
without supervision. Few, of
course, want to make any such ef-
fort, but the fact that their minute
inspcction of dis-assembled parts
is invited, helps to build good will
and appreciation.

“You've got to make the serious-
minded prospect feel welcome in
this business,” it was pointed out.
“Putting every emphasis on com-
plete freedom in examining the
items we sell before buying does
the trick.”

Zeni’th—H'a:;:
New Version
“Royal 500"

NEW YORK — An “advanced
design” version of their Royal 500
all-transistor pocket radio is an-
nounced by Zenith. The new ver-
sion is housed in an “‘unbreakable
nylon” case.

Weighing 20%2 ounces, the Royal
500-E comes in ebony, maroon or
white and red. They have a “Ro-
man gold” color trim. For precision
tuning, the new models have con-
trol knobs with milled edges. Case
is 312 by 112 by 5% inches.

Unit is consumer tagged at $75.
Optional earphone attachment is

available for small extra charge.

Engineer Sees Every

Car a Stereo

By REN GREVATT

NEW YORK — A modified,
special installation of the RCA Vic-
tor stereo tape cartridge playback
unit (model SKP-2) is being made
available for automobile use, thru
the co-operation of consulting en-
ginecr Kenneth E. Whitlock, of
Teaneck, N. J. Knowledge of the
experimental units already installed
was interesting in the view of ob-
servers, coming in the wake of an
announcemnt last week of a spccial
45 r.p.m. record player now being
produced bv RCA for the 1960
models of Plymouth and DeSoto
autos.

Admittedly, the idea is barely in
the embryo stage, but Whitlock,
who is ar. air-conditioning expert
for Rolls Royce and Mecrcedcs car ,
sees the possibility of the idea de-
veloping a broader appeal at a
later date.

Whitlock’s pioneering efforts in
modifying one of the Victor units
in his own Rolls Royce, have the
Victor Victrola Division people, in-
cluding division veepee, Raymond
Saxon, interested to the point

Vehicle

where they will make the basic
units available to him at regular
distributor cost, will promote the
installation and modification serv-
ice he offers thru Victor dealers,
and will carefully watch the re-
sults of the installations with an
eye to the future.

The installation works something
like this. The components of the
Victor standard cartridge player
housing are all rcmoved. The tape
deck with its motor is then
mounted in a small walnut case
which slides under the auto dash
board on a set of tracks. The
dual-channel amplifier is then en-
cased in a weather-protective hous-
ing and mounted at the top of the
underside of the right front fendcr.
One 12-inch woofer speaker and
two tweeters are mounted behind
the back seat while the other 12-
inch woofer and a tweeter are set
into the dashboard.

Whitlock hopes to be able to
o.fer the customer a home Victor
cartridge unit, the complete auto
set up with the cartridge dJeck
which can be slid out of the car

(Continued on page 16)

Audio Feedback

By RALPH FREAS

PRODUCING FOR PRICE

“It may seem paradoxical,” Dave Libsohn told us the
other day, “but it’s lots harder to produce a tape recorder
for $79.95 than it is to produce one for over $1,000.”

Libsohn is sales manager for Telectrosonic, the
firm that has been producing low-price recorders
ever since 1953. In fact, their current line includes
thrce models in what they call the “Trend Setter”
group that are priced at $79.95, $99.95 and $119.95.

“Darn near anyone can put out an acceptable unit if
they have unlimited money to spend on it,” he continued,
“but it's a real trick to turn out something-acceptable at
$79.95. You have to be able to buy well from your basic
suppliers. You have to show some ingenuity in design. And
you have to have a bright engineering staff that knows how
to cut corners. We’ve been able to do all these things and,
as far as I know, we're the only ones who have been able
to do it.”

FOR THE VOLUME MARKET
Libsohn indicated that Telectrosonic is aiming at
the “volume market.” He defined this as the great
mass of people who are potential users of tape re-
corders and who have limited money to spend.

“l don’t mean to say,” he went on, “that the ‘under
$100° category is the category in which the greatest
number of tape recorders are being sold. Far from it. Most
recorders sold today are in the $180 and above class.
The fact is, few recorders are made in the ‘under $100°
class.”

For a time, Telectrosonic produced only one tape
recorder model and that was a low price unit.. They
actually started in the tape recorder field nine years
ago, turning out a unit under a government contract
for the armed forces. Their first consumer model ap-
peared in the fall of 1953 and it was priced at $99.95.
For the next four years, they had only one unit in the
fine, -

At the outset, they used a two-step distribution pattern.
A year later, they decided to one-step and, as part of this
move, they educated big customers for tape recorders —
like the Grant chain — to the sales potential of the. units.
The move to one-stcp enabled them to bring down the price
to $79.95.

PROBLEMS, PROBLEMS

There was a major, built-in disadvantage o mar-
keting a low-price recorder, Telectrosonic discovered.
What happened was, the retailer would use the Te-
leetro unit as a price leader to get the customer into
the store. Once the prospect was there, however, the
dealer would trade him up to a higher priced unit
on which he naturally made more money.

] This was a real problem for the firm and they solved
it by going to a full line of seven units with a top price of
$289.95,

“A lot of dealers only wanted to handle ene
tine,” Libsohn said, “and they can do it with us. We
jump from the top priced unit ($119.95) in the
‘Frend Setter’ group to four medels in what we
call the ‘Trophy’ group. They start at $164.95 and
go up to $289.95. All in the ‘Trophy’ class are three
speed units and have push-button controls. They also
convert into P. A. systems and have a monitoring fea-
ture.

“Interestingly enough, our top selling model is the
$119.95 unit in the lower price group. It plays back both
two and four-track stereo but an amplifier-speaker combina-
tion at $29.95 has to be added for stereo playback.”

AN ENGINEERING PROBLEM
How successful can sales of those low-price nnits
be? Libsohn said that the firm has sold more than
75,000 to date.

“Selling them isn’t as much of a problem as getting the
engineering staff to make them,” Libsohn said. “Putting out
an inexpensive tapé recorder takes a complete re-orienta-
tion for the engineers. They’re perfectionists, naturally.
It takes a lot for them to understand that we're not trying to
produce the ultimate in a recorder. How can it be done at
that price?

“What we try to do is produce a darned good
unit for the price. We do it. No, it doesn’t come up
to what their conception of what a perfect machine
is. But if we put out the kind of unit they'd like, we
could never sell it at our price.”

RECORD FEATURE IMPORTANT

Despite all the noise about recorded tape, Libsohn feels
that most people buy a tape recorder for the recording fea-
ture. He also recognizes that many tape recorder buyers
soon weary of recording baby’s voice, etc., and that the
people who sell blank tape have a problem in keeping in-
terest in recording alive.

“That's no problem of ours,” he points out.
(Continued on page 18)
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Phono-Trix ——|ROBINS KIT
frcan ° Every Car Stereo Possibility  py,. /¢
SALESMAN ReCO rder @ Continued from page 14 ay m

OPPORTUNITY

fo make mora easy money
quick, with nan-ccmpetitive

fine.

Write in confidence to

BOX D-99

The Billbocrd
2160 Fatierson St.,
Cindnmati 22, Dhio
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In this wesk's ads will be among the
nation's fep 100 of tcmorrow

Jobbers Set

NEW YORK — A tiny tape re-
corder, called Phono-Trix, is now

being distributed thru a national
jobber set-up. Anncuncement was
made by M. Stuart Company, here,
lexclusive U. S. impofter.

and mounted on the set in the
house, all for $595. At the moment
the thinking is only along the lines
of the de luxe, cream Rolls Royce
and Mercedes trade. “People in
this market are likely to suddenly
decide to drive to Florida with
their chauffeur at the wheel,” ex-
plained Whitlock. “Lots of car ra-
dios don’t work worth a hoot when
they get 50 miles out of town.

{| Well these people who have the
| cartridge tape stereo players right

transistorized and operates on four
flashlight batteries, giving 40 hours
of recording time. Weighing only

£ | five pounds, it measures nine by

five by four and a quarter inches.
It is available in either 1% or
3% ips speeds. Standard equipment
includes microphone, built-in speak-
er, tape and take-up reel.
Prices begih at $69.95 for a
variable speed unit and go up to

| Unitis completely self-contained, | $149.95 for a de luxe unit.

in the car have that problem
licked.

“When 1 contract for one of
these installations, we’ll find out
specific things the customer would
like to have to play. If it’s not
available on a cartridge tape we’ll
take it off a record and put it on
their own private tape for them.”
At this point, Whitlock has about
a dozen orders for installations.
Among the customers are such
Rolls Royce owners as Gloria
Swanson and David Rose, “who
flipped when he heard some of
his own things playing over my
own auto system,” declared Whit-
lock.

Whitlock figures that in one to
two years, the development may
be adapted for medium and low
price American autos at a price in
the neighborhood of $295 com-
plete. He believes that eventually,
i1t is possible that Victor itself—in
three to five years—might attempt
to move into this market in a
| mass way. '

A complete tape department-all in one p-ackagé

A BIG SELL N6 EXTRA:
The original PREMIUM PACK

Contains 1 seven-inch reel of blkank Soundcraft
recording tape, and 1
either "Sweet Moods of Jazzr 'n Skereo” or
“Dixieland Jamfest in Stereo” recorded on the
reel. Your customer pays for the two reels of
tape plus only $1.00. He'll probably want both
Premium Packs—you sell 4 reels instead of one.

seven-imch 1eel with

"ST“

PE

DGRAFT:

DISPLAY PACK

PROFIT

Designed expressly to make tape sales come easy

and often, SOUNDCRAFT'S new eye-catching, space-saving.

Dealer Display Pack (Code HF
most profitable units you ever

COMES COMPLETEL

(] steven-inch reels Hi-Fi}
e 5_five-inch reels Hi-Fi
L

S5—five-inch reels Hi-Fi 50

This carefully plann

5—seven-inch reels Hi-Fi 50

DDP) is bne of the
saw:

Y PACKED WITH:

Standard Play—
174 mil acetate

|

Long Play—
1 mil acetate

6 —three-inch reels Tapespondence tapes—

the perfect tape mailer
o ® 6—three-inch reels Mylar* Base Colored Leader
Y Tapes—protects and identifies tapes

ed assortment enables

you to serve all of your customers’ tape
needs (no reason for them 10 go to a competitor)
and your inventory outlay is minimum,

Sell SOUNDCRAFT Hi-Fi Tape—the nationally
advertised, dynamically promoted,
professional-performing tape that:

nsures satisfied customers. Order
from your Franchised Soundcraft
Wholesaler today!

Grea
Chi

REEVES

SOUNDCRAFT

*Dupont T.M,

CORP.

t Pasture Rd., Danbury, Conn.
cago: 28 East Jackson Bivd.

Los Angeles: 342 N. La Brea

Toronto: 700 Weston Rd. Res

At Their
Level Best

NEW YORK—Robins Industries
lannounces the fourth in a series of
“Engineered Sound” kits. This one

4

is a turntable leveling Kit, desig-
nated the ESK-4.

It consists of four adjustable
rubber feet and mounts under the
base of the turntable. It includes
a spirit level that is mounted per-
manently on top of the base or
cabinet housing of the turntable.

The kit is consumer tagged
at $3.50.

Webster Bows
Three-Piece
Tape Player

NEW YORK — Webster Elec-
tric is producing a wood-cabineted
stereo tape playback wunit that
‘doubles as a playback system for
other program sources. A tele-
phone-type jack in the back of the
central control unit accepts micro-
phone, radio or phono signals. '

Called the “Stereo Suite,” wunit
is deliberately pushing against the
do-it-yourself trend. It consists of
three wood-cabineted units which
can be moved around to suit the
user’s convenience. One is a play-
back control center and it matches
with two amplifier-speaker units.
The finishes are walnut or fruit-
wood. By putting the amplifiers
with the speakers, the size of the
central control unit is held down
to a minimum.

The amplifiers pack 12 watts to
each channel, or a total of 24 watts
for monaural listening. Each speak-
er-amplifier cabinet contains a
three-inch and eight-inch speaker
with cross-over network.

The cabinets are 15% inches
high, 16% inches wide and 1178
inches deep.

Ampex Units
Have New
Stvle, Price

NEW YORK — The 1960 con-
soles by Ampex have lower prices
and new styling. Consoles are
avajlable four ways: with stereo
tape recorder to record and play
back stereophonically, with four-
speed stereo record player or, with
a combination of either plus AM-
FM tuner.

Prices start at $675 for the
phono console and go up to $895
for the phono radio combination,
$1,095 for the tape console and
$1,295 for the tape phono com-
bination.

In styling, Ampex has given the
pre-amp control panel a gold face-
plate, The tuner unit has a match-
ing fold face-plate. All are avail-
able in wainut or teak “Contem-
porary” or cherry fruitwood in
“French Provincial.”
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V-M Bows

® Conlinued from page 14

Big Stereo Line

jng and are called “The Capriccio.”
Tbe 802 is priced at $269.95 and
the 902, with AM-FM tuner, is
$379.95. Both come in mahogany
cabinetry. Speaker complement for
the two-piece units comprise a 12-
inch, eight-inch, and 3%2-inch. The
style matched accessory speaker to
complete the system is tagged at
$72.50.

A small console for the apart-
ment dweller is included in the
line. This is the Model 811, in
modern styling, priced at $179.95.
Matching speaker system is $55.
Each stereo leg has 12-inch and
3% -inch speakers.

Model 564 is a consolette priced
at $169.95 (ebony) and $164.95
(walnut) and $159.95 (blonde or
mahogany). An accessory speaker
to complete the stereo system is
priced at $49.95.

V-M also has a pair of two-
piece consoles in American Con-
temporary styling, the Models 568
and 566. The 568 comes in blonde
or mahogany and carries a $325
tag. The 566 is $179.95 (mahog-
any), $185 (walnut) and $199.95
(provincial). Complementary ampli-
fier-speaker units to complete the
stereo system are priced at $99.95.

A radio-phono table model com-
bination is also included at $145.
Radio is AM only and accessory
legs are available to convert the
unit into a consolette.

The portable end of the line in-
cludes 10 models from $139.95
for a de luxe stereo unit—Model
557 — to $32.50 for the Model
215, a portable, four-speed mon-
aural unit.

The de luxe model has blue-gray
Fabrikoid case and the controls,
says the firm, are “deftly located
in the fashion-styled handle.” The
speaker system has an eight-inch
and five by seven-inch oval units.
Auxiliary amplifier-speaker to com-

plete his stereo system is priced at
$49.95.

V-M’s approach 1¢ portable
stereo employs what they call a
“reverse jigsaw” construction. One
half is ihe master unit and the

other half contains the second
speaker.
The Model 301 portable is

unique in that it plays at two
speeds—45 and 16 r.p.m. It lists
at $59.95. )

Model 314 is lightweight — 19
pounds. Tagged at $79.95, it uses
5V4-inch speakers. It is also a two-
speed unit, playing at 334 and
45 r.p.m.

Model 312 js a four-speed unit
with 5v2-inch speakers, priced at
$109.95. Other portables are the
Models 155 ($49.95), 156 ($99.95),
215 ($32.50), 630 ($39.95), and
1281 ($99.95). The 1281 requires
an auxiliary amplifier-speaker sys-
tem at $46.50.

Rounding out the Jine are the
Models 1276 ($79.95) and 1260
($54.95).

Wiley Named to Cap
Phono Sales Post

HOLLYWOOD — Capitol last
week named William D. Wiley as
it.. FDS phono regional sales rep
for Nerth and Scuth Carolina, Vir-
ginia, Maryland, Delaware, Wash-
ington (D. C.) and Eastern Pennsyl-
vania. He takes over the terri-
tory formerly covered by Don El-
liott. Latter has been reassigned
to be responsible for Florida, Geor-
gia, Alabama, Tennessee, Mississ-
ippi and a portion of Arkansas.

Wiley comes to Capitol after five
years with Magnavox in sales man-
agement. His background includes
more than 12 years in sales and
sales management.

Robins Sues Distrib

Of Japanese Splicer

NEW YORK — Robins Indus-
tries is going after an importer here
for patent infringement. Robins
alleges that the David Riemer
Company, Inc., “is flagrantly in-
fringing Robins’ patent No. 2,778,-
420 by offering for sale imported
Japanese copies of Robins’ ‘Gibson
Girl’ splicers for recorded tape.”

Named in the suit was a sales
rep, Irving Becker Company, and
Adamson Electronics Corporation
from the Bronx, distributor for the
Japanese product. Robins seeks
treble damages plus an injunction
against the sale of the defend-
ant’s products.

Shure Microphones
Matched for Stereo

NEW YORK — Shure Bros.,
electronic component firm, is offer-
ing “matched microphones” for
home recording fans who want to
tape live programs in sterco. They
are Model 55S Unidynes and carry
a guarantee to be “within two deci-
bels of each other across their
entire frequency range from 50 to
15,000 cycles per second.

Unidynes are unidirections dyna-
mic microphones. They reduce the
pickup of background noises by 73
per cent, Shure says.

RCA's Londéwska

Memorial Set

NEW YORK — RCA Victor is
issuing a special memorial edition
of Madame Wanda Landowska re-
cordings of Bach compositions for
the harpsichord, according to Alan
Kayes, Red Seal a&r manager.
Package will include seven Bach
Sinfonias and Bach’s Two-Part In-
ventions. Latter have not been
available for several years. Irving
Kolodin, Saturday Review critic,
has written special text.

Up to a year's worth

The Biliboard's
September 14

PHONOGRAPH DIRECTORY ISSUE

THE THEME:

Today's Phonos—and how fo sell them

FEATURING

DETAILED DIRECTORIES of current
and coming phonographs by SPECIFIC
PRICE CATEGORIES

PLUS

8 wealth of practical ldeas and sug-
gestions 1o help gealers make the
most of the outstanding sales and
profit opportunities offereq by today’s
phono equipment.

of profitable
phono buying and
selling tips

Audio Feedback

® Conlinued from page 14

“After the machine Js sold, we’re not concerned with
what the user does with it.”

But the discussion of recording did lead Libsohn into

the subject of cartridge versus open-reel.

The open-reel

system will be with us for a long time to come, if not in-

definitely, Libsohn believes.

“When you think of it,” he said, “the cartridge
bas only one big advantage — no threading of tape
onio reel. The open-reel system, on the other hand,
permits the customer more recording time. They can
use up to a 2,400-foot reel. The cartridge holds
only 400 feet. On an open-reel machine, any size reel
can be used., But the cartridge player accepts only
one size cartridge. Open-reels offer more ease in edit-
img. Remember, most people buy a recorder to record,
rather than for play-back.”

TELECTROSONIC’S CARTRIDGE
That’s not to say that the firm is anti-cartridge. In fact,
they are producing a cartridge player for the Civil Aero-

nautics Administration right

now. In the consumer ficld,

however, they do not expect the cartridge player to do much
for another year at least. The firm has a prototype cartridge
rlayer but has no intention of putting it intc production at

the present time.

And they are working on other projects. One is
a pocket-size, battery operated unit which would
be ready by the end of the year.
“We're hot on this product,” Libsohn said, “because we

feel most of the units in this class at the present time are
nothing more than toys. We’re trying for a much higher per-
{formance machine than those available at present.”

They aren’t sitting still as far as four-track sterec
playback is concerned either. Firm has a deal with
Pickwick Sales to turn eut four-track stereo tapes that

retail for $4.98.

“You can’t be much more competitive with stereo disks

than that,” Libsohn said.

Four or Two
Track? Stop
The Confusion

NEW YORK —What’s a four-
track tape? It's the same as a
quarter-track tape. It doubles the
amount of recording that can be
put on a standard quarter-inch
tape.

That’s the scoop as released this
week by the Magnetic Recording
Industry Association which hopes
to clear up any confusion before
the fall selling season starts. Every
dealer should know the difference
between two-track and four-track,
the MRIA feels. Some may not.

MRIA topper, Herb Brown, tells
dealers to think of it this way:
“Whether it’s called four-track or
quarter-track it is simply two-track
stereo in one direction and then
two-track stereo in the other, a
total of four tracks. During the
run in one direction, only the re-
quired two tracks are heard. The
other two are silent. The direction

of the tape is reversed and then!

the remaining two tracks are
played and the first two are silent.”

The four-track tape concept will
appear in abundance this fall in
both cartridge and open reel form.
The difference between the two is
in speed. The cartridge plays at
334 inches per second and the
open reel product, for the most
part, plays at twice that speed,
7% inches per second.

But open-reel or cartridge, the
trend is definitely toward four-
track. The on-the-ball dealer
should be able to explain the dif-
ference to his customers.

Syer Named

® Continued from page 14

chandising for Dun’s Review and
Modern Industry, will take over
his new duties with High Fidelity
on September 14. He will head-
quarter in Great Barrington, Mass.,
operations center for the magazine.

Announcement of Syer’s ad-
vancement and the appointment of
Grueninger was made jointly by
William D. Littleford, president of
The Billboard Publishing Com-
pany, of which Audiocom, Inc., is
a subsidiary, and Charles Fowler,
publisher of High Fidelity Maga-
zine.
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The new FOUR-TRACK Stereo Tape
...and how it works

The iwo trzch system becomes four-track:
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THE NEW SINGLE SMASH BY

JERRY
RELLER

America’s New Singing Sensation

KAPP RECORDS INC. 138 £ S7TH ST. NY. 22, N, YV,
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VOX JOX DISTRIBUTOR NEWS
= By JUNE BUNDY By HOWARD COOK

GAB BAG: Dick Biondi, WKBW, Buffalo, writes, “The ma-
terial, this deejay feels, is most important in the long run—not
the fact that a singer is an Adonis or Venus. Super promotions
that build a virtual unknown—or rather try to build—into another
Elvis, etc.—could be saved by taking more time and effort with
proven artists, using good’ songs, arranging and consistent plugging,
rather than jump off because ‘here’s a kid that's good looking.
What the H--- if he can’t sing. The kids won’t care” Only the
kids will, soon enough, and then you're back where you started
from. We are not suggesting new talent be disregarded, but why
take the time in the first place 1o sign an artist that has real talent?
Tie him or her up and then fluff him off to give the time to a
sight act. Records are sold on sound.”

EDWARDS HAS PROBLEM: Tom Edwards, who
recenty told the trade he had been “fired” from WERE,
Cleveland, following a programming policy switch by that
outlet, has a rather unusual problem, He writes, “With the
length of time I have worked in Cleveland, the personal
promotion and publicity and the wide range of activities
I’ve been engaged in—most people have assumed that I had
to_be bringing down at least $50,000 a year. Nothing could
be further from the fruth., Surely I made a nice living,
but it meant working seven days a week, late at night,
doing record hops, personal appearances and TV shows
besides my regular deejay shows. , . . This then is my
problem. Station managers, who might like to approach me
with an offer, fail 0 do so hecause they are under the im-
pression that I'm priced way beyond their reach. Do you
think I ‘over promoted’ myself?”

THIS 'N° THAT: Secott Muni, WMCA, New York, and
first veepee of the newly formed Disk Jockey Association, says

his fellow jocks now call him the “All American Boy.” He writes,-

“My father was born in Florida; my mother in Minnesota. 1 was
born in Kansas; my wife in New Hampshire and we were married
in Honolulu. Our first child was born in North Carolina; second
in Louisiana; third in Ohio and our latest, Faith—a brand new
daughter— in New York last week. Any deejay want to challenge
for a more balanced or less prejudiced group?”’

GIMMI: We hope he’s down by now, but as of
August 6, Tom Looney, KICN, Denver, Col., was hanging
25 feet off the ground, suspended—in a mew station wagon
—from a crane cable at Denver’s Cherry Creek Shopping
Center. He was te “remain in orbit” umtil KICN became
Denver’s No. 1 station. Looney took along a typewriter,
books, and was to make periodic reports thru a special
remote broadcasting hookup. A platform was constructed
around the car so he could stretch his legs and a local
cafe hoisted his meals up, via a pulley arrangement.

If Russ Syracuse, KBW, Buffalo, likes cats—and we do—
he must have had a wonderful time recently when his “Name the
KBW Kitten” contest took an unexpected turn. The plan was that
Syracuse would award kittens as prizes for the best names. How-
ever, fate, and perhaps the publicity department, stepped in and
listeners began sending him cats instead. A total of 54 Kkittens
were received, and the station is currently trying to find homes
for all of them, before the cute litile felines get any bigger.

Chuck Arnold, WISN, Milwaukee, Is subbing for vaca-
tioning Dick Clark, this Friday (28) on “American Band-
stand.” In line with this, the jock recently staged a contest
to select a local teenager who would accompany him to
Philadelphia and appear on the show. The winner was
selected on the basis of a 50-words-or-less letter on the sub-
ject “I Want a Bandstand Day in Pa. with C.A.” The next
200 runnersup reccived free recerds snd Dick Clark’s
autograph.

CHANGE OF THEME: New station KSSS, Colorado
Springs, Col., is featuring a non-rock and roll programming format.
New staffers include chief announcer Sterling Campbell, formerly
with WFDF, Flint, Mich., John Wsalk end Hal Edwards. Both
Walk and Edwards came from KTEM, Temple, Tex.

Joe Jeffrey, program director of WCME, Brunswick,
Me., reports the following- changes. Bob Clarke has left
WCME to join WBEC, Pittsfield, Mass., in the 6 p.m. to
midnight slot. Tom Elliot has left WCME to become chief
engineer-deejay of WCME's sister station WHOU, Houlton,
Me. He will take over WHOU's noon o 2 p.n. and 8 p.m.
to midnight time periods, using his real name, Bob Caron,
Jack Stelling, ex-WHYL, Carlisle, Pa., has been appointed
deejay-salesman at WCME.

New staffer at KISN, Portland, Ore., is Dennis James, in the
9 a.m. to noon time slot. According to KISN, James is. related
to Jesse James, “the well-known outlaw of railroad fame.” .. . Lew
Latto, former music and promotion director of WDSM, Duluth,
Minn., has joined WEBC, same city.

Mike Woloson, WNTA, Newark, N. J., has started a
new feature on his two daily shows. Tagged, “The Mike
Woloson Trading Post,” the promotion calls for the jock
to “accept useless items (white elephants, dust collectors,
etc.) from listeners.” In return, Woloson sends them some~
body else’e “white elephant,” along with a worth-while
gift.” He reports sirong response {o the gimmick. Bob
Larsen, WRIT, Milwaukee, conducted a similar promotion
recently—awarding prizes for the most “useless” entries—
and also said the gimmick was a big hit with his dialers.

Changes at KELP, El Paso, Tex., have Mike Hunter moving
from music director post to program director statdis, while Eddie
Gale has become promotion-preduction director; Chuck Edwards,
formerly with KRAK, Stockton, Calif., bas replaced Hunter as
music director, and Tom Thacker and Duane Wadsworth, have
Joined the outlet as new jocks.

Bob Beckham Score
With “Just as Much”

Bob (Robert J.) Beckham was
born in Stratford, Okla. some 26
years ago. His father, who owns
an auto supply store, and his
mother, a school teacher, wanted
him to study law. However, Beck-
ham had other plans, and at 15
he ran away from home and joined
a touring roadshow. By the time
he was 18, he was singing lead
roles.

Next came a two-year stint with
the Army Paratroopers. Upon dis-
charge, the singer worked on Ok-
lahoma’s KWY, and was caught
by Jeanette Davis, scouting for the
Godfrey show. Beckham made a
guest appearance with Godfrey,
and was asked to return for a two-
week period.

The Decca artist’s hobbies are
hunting, fishing and swimming. He
has come to national attention with
the release of his second record,
“Just as Much as Ever.”

Tradewinds Hail

From Garden State

Ralph Rizzoll (Dusty), Phil Me-
hill, Angel Cifelli (Chubby) and
Sal Capriglione are the 19-year-
old New Jersey lads who make up
the Tradewinds, The boys all at-
tended Barringer H. S. in Newark.
Phil and Dusty are cousins, and
have known Sal since they were
nine. When the trio met guitarist
Chubby, they formed their group.

Their first professional experi-
ence came with night club dates
around the Newark area. Man-
ager Peter Paul caught their act
and signed them. Jater Paul ar-
ranged an audition with Hugo and
Luigi.

“Furry Murray” is the Trade-
winds’ second waxing for RCA Vic-
tor. Both Dusty and Chubby are
baseball fans. Phil and Sal are
horseback riding enthusiasts.

YESTERYEAR'S TOPS—

The nation’s fop tunes en records
as repcried in The Biilboard

AUGUST 20, 1949
Some .Enchanted Evening
Room Full of Roses
. Again
Baby, It's Cold Qutside
You're Breaking My Heart
Riders in the Sky
Bali Ha’i -
The Four Winds and the
Seven Seas
Forever and Ever
. I Don’t See Me in Your Eyes
Anymore
AUGUST 21, 1954
1. Sh-Boom
2. Little Shoemaker
3. Little Things Mean a Lot
4. Hey, There
5. Three Coins in the Fountain
High and the Mighty
Hernando’s Hideaway
In the Chapel in the Meon-
light
Goodnight, Sweetheart, Good-
night
10. I'm a Fool to Care
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NEWARK, N. J.: Larry Rubenstein of Ideal Record Products
of New Jersey lists the following big sellers for Brent: “Starlight”
by Lee Greenlee, “It Was I” by Skip and Flip and “Firewater” by
Rusty Isabell. Other strong items are “Red River Rock” by
Johnny. and the Hurricanes on Warwick, “The Heart of an
Angel® by Johnny Jones and “Morgen” by Rex Allen on Vista,
“Nothing But Love, Love, Love” by the Four Coachmen on
Castle, “In the Mood” by Ernie Fields on Rendezvous and “Mau-
Mau” by the Wailers on Golden Crest. Top albums are “Annette”
on Vista, “Woody Woodbury Looks at Life” on Stereoddities and
the sound track of “The Sleeping Beauty” on Disneyland.

Carol Trinker of Cosnat Distributors reports heavy
action on “Poison Ivy” by the Coasters and “Mack the
Knife” by Bobby Darin on Atco, “(Till) I Kissed You” by
the Everly Brothers, “True, True Happiness” by Johnny
Tillotson and “A Girl’s Work Is Never Done” by the Chord-
ettes on Cadence, “Baby Talk” by Jan and Dean on Dore and
“Qh, What a Fool” by the Impalas on Cub. Others in-
clude “Cry” by the Knightsbridge Strings and “Torque” by
the Fireballs on Top Rank, “You’re So Fine” by the Fal-
cons and “Black and White Thunderbird” by the Deli-
cates on Unart, “Romeo” by the Cadillacs on Josie and
“Miami” by Eugene Church on Class. Strongest Dot disks
are “Deck of Cards” by Wink Martindale and “Miss Lone-
lyhearts” by Dodie Stevens. Hottest LP’s are “Louis and
Keely” by Louis Prima and Keely Smith on Dot and “The
Impalas” on Cub.

Irv Cohen of Essex Record Distributors mentions “What'd I
Say” by Ray Charles on Atlantic, “I Love You Porgy” by Nina
Simone on Bethlehem, “Pm Gonna Get Married” by Lloyd
Price on ABC-Paramount and “Lavender Blue” by Sammy Turner
on Big Top. Comers are “Mary Lou” by Ronnie Hawkins on
Roulette, “Put Your Head en My Shoulder” by Paul Anka on
ABC-Paramount, “Just Ask Your Heart” by Frankie Avalon on
Chancellor, “So High, So Low” by LaVern Baker on Ailantic
and “Tangerine” by Ahmad Jamal on Argo.

Irwin Fink of All-State New Jersey has “Sea of Love”
by Phil Phillips, “Broken-Hearted Melody” by Sarah
Vaughan, “Thank You Pretty Baby” by Brook Benton and
“Boogie Bear” by Boyd Bennett on Mercury. Initial action
en “Where” b-w “Wish It Were Me” by the Platters on
Mercury is heavy, Best-moving M-G-M records are
“Frankie” by Connie Francis, which is stil holding,
“You're Gonna Miss Me” by Connie Francis, “Like Young”
by Andre Previn and David Rose, “Twice as Nice” by Clyde
McPhatter and “Oh, How I Miss You Tonight” by Jaye P.
Morgan. Felsted’s strongest are “Adonis” by Terri Stevens,
“You Don’t Know Girls” by Kathy Linden. “Willy, Quit
Your Playing” by Billy Grammer on Monument is selling
well. “Passion Flower” by Caterina Valente on Telefunken
is moving, Top Kapp sellers are “With Open Arms” by
Jane Morgan, “Livin> Doll” by David Hill and “Here
Comes Summer” by Jerry Keller. “Love Potion No. 9”
by the Clovers on United Artists is big. :

ROULETTE RAMBLINGS: According to Roulette Distribu-
fors Herb Sandel in Minneapolis and Irv Panansky of Erci Distrib-
utors in San Francisco, Roulette has a number of hot items. Both
report one-stop and operator action on “Mary Lou” by Ronnie
Hawkins, “The Way to My Heart” by Valerie Carr, “Walkin’ on
Air” by Jimmy Bowen, “You” by Darlene McCrea and “You
Better Stop” by Bobby Lewis. There is also action on “Picture
in My Wallet” by Darnell & the Oxfords. “What Is Love”
by the Playmates is still big. Strongest albums are *“Twilight
on the Trail” by Jimmy Rodgers, “Breakfast Dance and Barbe-
eue” by Count Basie, “Ronnie Hawkins,” “Try a Little Tenderness”
by Tyree Glenn and “Joe Reisman Salutes the All-Time Favorites”

DISTRIB DOINGS: Elektra Records has lined up
Record Distributors in Chicago and Musicmart of Canada,
Etd., in Canada,

SHREVEPORT, La: Stan Lewis of Stan’s Record Shop
writes that several of his new releases appear headed for strong
coin. These include “Pm Gonna Get Married” by Lloyd Price on
ABC-Paramount, “So Bad” by Oscar Boyd on Checker, “She’s

" Up to Something” by Muddy Waters and “Mr. Airplane Man” by

Howlin® Wolf on Chess, “Is It Real” by Bobby (Blue) Bland and
“Stranded” by Little Jr. Parker on Duke. Hottest newer ones
sre “What’d 1 Say” by Ray Charles on Atlantic, “H You Love
Me” b-w “So High, So Low” by LaVern Baker on Atlantic,
“Peaison Ivy” by the Coasters on Atco and “Slow Motion” by Wade
Fiemons. Jimmy Reed’s new Vee Jay LP is a strong seller.

PORTLAND: Jerry Dennon in his latest report men-
tions “Mr. Blue” by the Fleetwoods on Dolton, “Oh My
Love” by the Blackwells on Guyden, “Fog Cutter” by
the Frantics on Dolton, “Eeny-Meenie-Miney-Moe” by Lu-
cille & Bob on Ditto and “Rebound” by Charlie Rich on
Phillips International.

PHILADELPHIA: Bob Heller of Chips Distributing Com-
pany advises us that the Stereo-Fidelity new sales plan is meeting
with tremendous acceptance. The plan involves getting a free
stereo player with the purchase of a certain amount of LP’a.
Several of Chip’s dealers have reported that once in the stores,
customers are buying liberally.

SAN FRANCISCO: New Sound Distributors
reports heavy response for “Sleep Walk” by Sante &
Jehnny on Canadian-American, “My Own Trué Love” by
Jimmy Clanton on Ace, “Private Eye” by the Olympics on
Arvee, “There’s No Time to Cry” by Earl Nelson on Ebb
and “Bahia” by Arthur Lymon on Hi Fi. Coming up sre
“Everytime We Kiss” by the Donnybrooks on Calice,
“FThe Mummy” by Bubi & Bob on Sphinx and “lu the
Mood” by Ernie Fields on Rendezvous.
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FROM:THE BILLBOARD SALES DEPARTMENT

PAUL ANKA has signed to write his
third consecutive title tune for a movie
he will co-star in when he pens Pat-
jnum High School Previously, Paul
composed the words and music for
Girls Town and The Private Lives of
Adam and Eve. Currently he is in
Europe, and will return in time to
tour the country with the Dick Clark
Caravan Show beginning September
18. His new ABC-Paramount release,
Don’t Ever Leave Me b-w Put Your
Head on My Shoulder, two rockabal-
lads Spotlighted by Billboard, have the
sound that keeps Anha high on the
charts.

FRANKIE AVALON is filling the
fairgrounds in his round of fair ap-
pearances. He will be at the Kentucky
State Fair, September 11-13, and (he
New Jersey State Fair, 22-23. Be-
tween Singing dates, he is set 10 ap-
pear in his second film, The Alamo,
which will start shooting next month
in Texas. Frankie sings his way inlo
The Billboard Spotlight with his lat-
est on Chancellor, Just Ask Your
Heart b-w Two Fools.

TONY BENNETT’s successful sum-
mer stint on TV, Perry Presents. comes
to a close September 5, He takes to
the road for the DuQuoin, Ill., Fair,
September 7, the Michigan Fair. 11-
13, and an engagement at the Fair-
mont Hotel, Frisco, September 17-30.
The Columbia artist is swingin’ with
$mlle, the theme from the movie
Modern Times.

DUKES OF DIXIELAND and Louis
Armstrong recorded an album together
last week which should prove 1o be
one of the best in the Dixieland fieid.
The Dukes, Audio Fidelity artists, wiil
be at the Steel Pier, Atlantic City,
N. J.,, August 28 thru September 3.

EVERLY BROTHERS, Don and Phil,
are Star Performers this week on the
Hot 100 for ('Til) I Kissed You, their
fast rising Cadence release. The boys
will be at the Calif. Fair in Sacra-
mento September 2 thru 5.

BIRTHDAYS OF THE WEEK:
August 26, Georgia Gibbs. Aug-
ust 27, Tommy Sands — at the
Great Jones City Fair, Monti-
cello, Towa, August 26; Fayette
City Fair, West Union, lowa,
27th; Freeport, 11, 29th. August
28, Billy Grammer. August 29,
Dinah Washington. Auxust 30,
Kitty Wells.

R B R e T

The FALCONS: Baritone Bonny Rice
is the leader of this group of five De-
troiters. Tenors are Joe Stubbs and
Eddie Floyd. Bass is Willie Scofietd
and Lance Finnie plays guitar. The
Unart recording artists have a Bill-
board Spotlight Winner, You're Mine
b-w Country Shack. to include in their
act at Vista Park, Md.. September
4, and Sunset Lake, Porismouth, Va,,
5-6.

The FLEETWOODS, who made it big
with Come Softly to Me, are hoping
for the same success with their latest
Dolton release, You Mean Everyvthing
to Me b-w Mr. Blue, a two-sided Bil-
board Pick. Gretchen Christopher,
Barbara Ellis and Gary Troxel got
together In Olympia, Wash.

CONNIE FRANCIS: Miss  Million
Seller — Who's Sorry Now, Stupid
Cupid, My Happiness, Lipstick on
Your Collar, Frankie — arrived in
Britain last week where she will cut
three new M-G-M albums. Connie has
a strong single in her newest, You're
Gonna Miss Me b-w Plenty Good
Lovin’, both picked by Billboard. She
is scheduled to appear at the Calif,
Fair, Sacramento, September 6 thru 9.
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BILLY GRAANMER is on the scene
with Willy, Quit Your Playing, his
strongest since Gotta Travel On. The
Monument recording artist spends
most of his time, when not on the
road, with his wife and three children.

GFORGE HAMILTON 1V, the young
man from Winston-Salem, N. C., has
been interested in music since he was
six. George credits Mr. Connie B.
Gay (C&W impresario) as the great-
est influence on his life and career.
Presently he is attending American
University in Washington. Gee i8 the
title of his new ABC-Paramount re-
lease.

KATHY LINDEN has a likely follow-
vp to Goodbye, Jimmy, Goodbye, in
her latest Feisted release, So Close
to My Heart. Trenton, N. J., holds
claim to this young songstress and
mother,

RICK NELSON is holding down the
number 22 and 23 positions on the
Hot 100 with Just a Little Too Much
and Sweeter Than You, on the Im-
perial label. The Steel Pier, Atlantic
City, N. J,, is making ready for his
engagement there August 28 and 29,

RAY PETERSON has been in the
music business a short year and a half
and is breaking fast with his RCA
Victor record, The Wonder of You,
a Star Performer on the Hot 100 this
week. The 20-year-old from San An-
tonio will be at the Mardi Gras, Bal-
timore, September 14-20.

FI.VIS PRESLEY's first film after his
release from the Army in March has
already started shooting. The movie,
G. 1. Blues, is about U. S. soldiers in
Germany and is being filmed with the
co-operation of the military there, but
without Elvis. The producers thought
it best not to obtain a release for him
to appear in the film while still in
service. Elvis will play his parts in
the U. S. after he is discharged. The
film will include about nine songs,
mostly balads, but some rock 'n’ roll.

A weekly column
of lively chatter
material on the
hottest and most
popular recording
arfists—those
"Spotiighted” by
Billboard's review
staff, as well as
those featured by
the record
companies in
their major
Billboard ad
promotions.
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To help you spot the ones you
need, when you need them, all
artist biographies are carried in

strict alphabelical sequence.

Mr. & Mrs. PRIMA: Louis Prima
and Keely Smith have become one of
the top attractions since Louis first
introduced his new vocalist, Keely, at
the Oriental Theater, Chicago, ten
years ago. The couple have given the
“0Old Black Magic” touch to two stand-
ards I'm Confessin’ (That I Love
You) and Night and Day, on Dot
Records. R

HENRI RENE, composer-conducior
for Imperial Records, his orchestra
and chorus have come up with an
appeal version of the Latin tune La
Shabla. Flip is Destiny. A French-
man, born in America, Henri studied
piano and music composition in Berlin.

JIMMY RODLGERS winds up his TV
show next month, and he and his wife
will head for the coast after his stint
at the Steel Pier, Atlantic City, N. J,,
September 4-6. The Roulette artist
is planning a trip to Australia for
personal appearances.

JOHNNY TILLOTSON is a new name
on the musical scene and one that hit
the Hot 100 as a Star Performer with
his Cadence recording, True, True
Happiness. Born in Jacksonvilie, Fla,
Johnny’s experience centers ~around
that area doing radio and TV shows,
including his own show. He was one
of the six national winners in a talent
contest held at WSM in Nashville,
See you next week. TOM ROLLO...

. . an aiphabefical listing of fhe records manufacturers are
backing with special feature treatmeni in big-space Billboard ads.

SINGLES
BATTLE HYMN OF THE REPUBLIC—Norman Choir ..Columbia
BRIGHTEST WISHING STAR—Pat Boone.......c.veeees....Dot
COMPROMISE—McGuire Sisters
FOOLS HALL OF FAMF-—Pat Boone .cossesncsennnienc .. Dot
I'VE BEEN THERE—Tommy Edwards....veeseecsssescsns. . M-G-M
IF | HAD A GIRL—Jerry Keller
JUST ASK YOUR BEART—Frankie Avalon «..vvu.e
MORGEN—Ivo Robic ....... 0ooo

PUT YOUR HEAD ON MY SHOULDER—
Paul Anka «oovnvvnnnn.

RED RIVER VALLEY—McGuire Sisters....coveeeeeioionaon- Coral

SEVEN LITTLE GIRLS SITTING IN THE BACK SEAT—
Paul Evans & The Curls ......0uu0.. 000000000000 0ocaaaa Carlton

SHOUT—Isley Brothers .......... 0000000000000000000a RCA Victor
WILLY, QUIT YOUR PLAYING—Billy Grammer....... Monument

....... M e] .11

........... teeeeenaseess. . Laurie

ALBUMS

BELAFONTE AT CARNEGIE HALL—Harry Belafonte. .RCA Victor
SONGS BY RICKY—-Ricky Nelson.....ccoenseeeasessses.. Jmperial

.Chancellor

0000900 00 veese. . ABC-Paramount

with this’ fresh, =tivi:_l'.r ‘malerial furnished exclusively. by The Billboard, Waich for il next week, -

- MUSIC AS WRITTEN

New York

Monte Bruce, who is managing artists and handling radio and
TV production work these days in New Haven, Conn., became the
father of a boy, Harry Jonathan, last week. ... N. B, Mayhams of
Co-Ed Records, has signed a new vocal group, the Dee Cals. . . «
Mansion Records, a new diskery out of Jersey City, N. J., will em-
bark on a big program to wax works by serious American com-
posers, according to secretary Adele Edge.... Jerry Leiber and
Mike Stoller were the producers of new thrush Ellen Van Valen’s
first record on Big Top. ... The Modernaires were signed to Merc-
ury Records last week by Pete Rugulo.... Gene Allison is now
recording exclusively for Champion Records.... Motif Records
has been re-activated by Don Gallese out of Los Angeles. First
release features Willie Walker. . . . Vincent Cole and Phil Bernhard
have started Cole Records in Columbia, S. C. Artists on Cole are
Maurice Williams, the Zodiacs and the Royal Sultans.

Rex Stewart has been signed by Enoch Light for his
Grand Award label. Stewart and his combo are now at
The Embers in New York. ... One of the first record hops
in the Catskill Mountains was staged at Grossingers recently
and was so successful that more were skedded. First one
featured Neil Sedaka, the Magid Triplets and deejay Gene
Kay. Show last week featured Dion and the Beimonts and
deejay Stan Richards. Alan Foshko set up the mountain
hops. ... The Les Davis Jazz show on station WBAIJ in
New York is now on from 1:00 to 5:00 every afternoon. ...
Howard Berk has been appointed promotion head of Colpix
Records. ... Count Basie and Ork with Joe Williams will
star at the Amsterdam News Golden Anniversary Jazz Con-
cert at Carniegie Hall, New York, on November 25....
Phil Phillips is set for the Uptown Theater in Philadelphia
next week. . . . Larry Williams is now on a tour of the South
on one nighters. ... The Dayton Selby Trio is now at the
Big M Club in Boston. ... Knox Records has signed Harry
Ellis.

Blue Note Records will record the Kenny Burrell Combo live
at the Half Note Cafe in New York Tuesday (25) night . . . Tania
Grossinger, of the Hotel clan, is handling publicity for singer
Fddie Morgan, who is on 20th Fox Records. Morgan's new disk
“Ingenue” is tied-in with Ingenue magazine which is featuring
the singer in its September issue. Bob Lissauer, the publisher, is
Morgan’s manager . . . Rosemary June has signed with United
Artists Records . . . Riverside prexy Bill Graer and wife Jane
became the parents of a girl, Amanda Johanna, last week . . . Joe
and Noel Sherman will hit the road to push the new JDS waxing
of “All the Things You Are” with Barry Mann. Noel Sherman
is managing the singer . . . The DeJohn Sisters are out on the road
plugging their new Sunbeam release “Don’t Forget to Remember”
. . . Wynne Records has signed thrush Sylvia Saynt . . . Jimmie
Rodgers will play Steel Pier in Atlantic City over l.abor Day
weekend . . . Dolph Prince, Strand Records artist, covered Detroit
plugging his new record “Nobody Understands Me.”

Bob Rolontz

Chicago .

Ralph Bloom, sales manager of distributor activity for the
Lyric rack and carrying case division of Replogle Globe here, has
Jeft the firm to join Sylvania. Lyric is seeking a successor. ...
Herman Celbanoff, the Mercury recording violinist-arranger, has
ankled his Chicago manse to settle permanently in Los Angeles. . .,
Pianist Don Shirley may ink with Mercury Records.... Jim
McCormick, former Mercury Records’ art director and now do-
ing free-lance album production for Coburn Printing, is the father
of a six-pound son, born August 16.... Harold Thunderbird
Ward, the Allen recording artist, in his fourth holdover at the Club
Moderne. Hammond organ mulling a personal appearance tour for
Eddie Layton, the Mercury organ ace.

VeeJay-Abner Records have signed Kip Anderson, pro-
tege of Charley Berry, WOIC, Columbia, S. C., d.j.. and
Don McBeth, St. Petersburg, Fla., newcomer; the Sena-
tors, five teen-agers from East Chicago Washington High
School, and Jimmy Witherspoon, the recording veteran. . . .
Pete Fabri, Mercury’s sales manager of packaged goods, on
a two-week swing of Western distributors. . . . Raiph Conrad,
formerly president of Deed Records and more recently in
the credit business, has returned to the disk industry as
salesman for Arnold Distributing here. Johnny Sippel

Hollywood

: Capitol has picked up Anna Maria Alberghetti’s option for
the third consecutive year. Label is planning two LP’s, one to be
cut next month and the other scheduled in November upon return
from her four-week Desert Inn (Las Vegas) appearance....
Lawrence Welk starts his ninth year this week at Pacific Ocean
Park’s Aragon Ballroom. Before blossoming on the national TV
scene, Welk was first televised from the location in a local weekly
series by KTLA’s late Klaus Landsberg. His aggregation, today
numbering 30, then consisted of 16.... ASCAPer L. Wolfe Gil-
bert will be in New York attending a Society board meeting August
31, day of his 73d 