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CHINA CIRCUS
CLEARED FOR
TOUR IN 1960

NEW YORK—Preliminary

By PAUL ACKERMAN
AND BOB ROLONTZ

Editor's Note: Thix s the third of
a series on the record marketing
revolurion,

Probably  the Tfastest prowing |
area of all new merchandising
methods for records are the record
chibs.  In less thin a decade mail
order record clubs have racked up
fantastic sales figures, and now
have more than 2,000,000 sub- |
scTibers from coust to coast. The
lnrgest of all the record clubs is
Columbia Records, with a mem-
bership of 1,300,000; RCA Victor
Records is estimated to have close
to 600,000 members in its three
clubs, classical., opera and pop;
Capitol Records is believed to have
about 230,000 members in its club:
and the Diner’s Club Record Club,
started only six months ago, claims
over 1250000 members. There are
other specialized mnil order record
clubs  with respectable member-
ships,

Book Club Pattern

The record clubs are run on sim-
llar principles to book clubs: mem- |
bers sign up for a year und agree |
to purchase four to six records a |
Year. For joining they receive lour
to five records at the start. 1f thev
stay in the club a second year,
they receive bonus  records for
every two or three records they
purchise.  Originally  the record
clubs sold only their parent labels,
but now Colombia sells some
Coedmon and Verve records, as
well as Epic. The Diner's Club
handles more than a dozen labels.
A subscriber who purchases his
records thru a record club can
save from 30 to 40 per cent off the
list price of these records via his
joining and bonus merchandise.
~OF all the merchandising innova-
tions, -the record clubs caused and

Top Sellers
Lure Members

NEW YORK—Interesting aspeci
of record club membership appears
Lo be that mail-order customers are
not very sdventurous. The best-
selling albums in record clubs are
records incdealers” stores, with the
big numes the strongesl. And rec-
ord club members have not taken
to stereo in the same strength as
the store record buyver. RCA Victlor
offered members their choice of
either stereo or monaural records
on certuin selections and received
a very disappointing return on the
stereo disks. Another club  exec
noted that certain types of records.
usually  those of a specialized

hature, were often neglected by
Club members. Generally, the ma-
jors have prelerred to choose club
mierchundise with the greatest gen-

eral appeal.

work is being completed for a
1960 arena tour of an all-
Chinese circus, onlv organized
foreign circus unit to visit this
country in decades. Ground-
work has been loid diligently
for the last vear by Jerry
Hofftman of Savoy Enter-
prises, and the following re-
sults can now be announced:

Approval for the tour has
heen given by both the Chinese

are slill causing more ill-feeling
among record dealers than any
other of the new methods of selling
records. Dealers feel, and have felt
for a long time, that the record
clubs with their free merchandise
take customers away [rom record
shops and hurt business. Record

companies who have clubs, on the |  Nurionalist government and
other hand, claim that clubs help| {1 S State Department.
the dealer’s business and that rec- Feclers to arena people

ords advertised in the clubs sell
better in stores, Many  observers,
however, aver that il the manu-
facturers who have clubs spent the
same amount of money advertising
records in dealers” stores as they
do on club advertising dealer sales
would be much larger than they
are now,

Major Income Source

But no matter what the dealer,
or anvone else for thal matter
and this includes a lot of execs
right within record companies who
have clubs—may think about the
clubs, there is little doubt that
they have become a major source
ol income for the record compa- |
nies, It is estimated that the Co-
lumbia club, for instance, grosses
close to 50 per cent of the firm's
tolal income. Columbia's record
club gross is understood 1o be ap-
proximately 52,000,000 annuoaily,
And of course, record clubs have
provided a built-in stability to
diskery operation, in that they as-
sure a guaranteed number of sules |
each month, |
Columbia, the lirst major to 20
into the club business started its
club. because some of its artists
were receiving sizable offers from
indie record clubs that had already
built up a sold subscriber list.
Other major diskery execs have ad-
(Continued on page 31))

have been met with consider-
able interest.

( learance has also been
forthcoming from the Ameri-
can Guild of Variety Arts,

A tour of indoor appear-
ances will be accomplished
starting in the fall or winter,
with personnel being covered
by six-month tourists’ visas,
Extensions will then be sought
to permit a brief vacution and
subsequent 1961 fair dates.

Holfman said some 100
Formosa Chinese will comprise
the troupe. Jackie Bright of
AGVA, queried about union
jurisdiction over theny, has said
ne ohjections will be raised
over the tour so long as mem-
bership fees and dues are paid.
The troupe is being privately
promoted and is pot a Stale-
supported circus, and will not
be affected by immigration
quotas,

“Circus of the Orienmt™ will
be the title used, and the per-
formers will show skills not
associated with Orientals in the
circus world, from the photos
and films received. For ex-
ample, Americans will be
seceing Chinese bareback,

(Continued on page 57)
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Disk Clubs Zoom to
2 Mil Subscribers

Spark Continued Controversy But
Here to Stay; Huge Income Source

By LEE ZHITO

HOLLYWOQOD—A major man-
ufacturer of high Ndelity compo-
nents, James B. Langing Sound,
Inc., is turning to the county fair
as u showcase and salesroom [or
its products.

JBL s exhibiting at the current
Los Angeles County Fair in Po-
mona (Calif.). Based on the resulis
it is reapmg from this experiment,
IBL will participate in the top at-
tendance fairs thruoot the country
in 1960, This marks the first time
that an important hi-fi components
manufacturer  hos  exhibited  at
coumy Lurs. Heretolore, hi-fi firms
have restricted their public exhibits
to the audio shows,

JBL's purpose in  going into
county fairs i to deliver the cam-
ponents concept of hi-fi directly 1o

T E——

bevond the realm of the audio-
phile fraternily which comprise
the hi-fi shows' attendance in an
eftort 10 widen the potential mar-
ket for components. The manufac-
turer will vse [airs to complement
its continded participation in the
regular hi-fi shows. However, JBL
plans to be more selective in its
choice on audio events,

Ray Pepe, JBL veepee, explained
his firm's entry into fairs as follows:

“Our decision to participate in
the Los Angeles County Fuir was
motivated by the desire (o broaden
the base of exposure of component
products to the general public. In
view of the fact that this fair con-
'sistently has drawn in excess of
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MNARAS Nominates Artists:
Balloting Starts This Week . . .

The National Academy of Recording Arts and
Sciences nominated 175 artists in 34 different
categories last week, The list of nominees will
be sent to every NARAS member, and ballots

single show fo
High Fidelity

next year. Efforts to reach agreement on a

r each between the Institute of
Manufacturers and Coast pro-

moter Jim Logan have collapsed. Meanwhile,
the Magnetic Recording Industry Association
has aligned itself with Logan's shows. . . Page 13

are to be returned no later than October |14,
Winners will be awarded their Grammy's on a
nationwide TV show over NBC MNovember

DEPFARTMENT AND FEATURES
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Fair Showcasing
Sales Medium for
Hi-Fi Components

Big Gates Seen Built for Broad
Public Exposure and Education

the genernl public. It thereby soey |
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| one million persons, it was [ell that
| & clearly defined exhibit which ex-
plained simply the use of compo-
nents in a home music system and
pointed out the advantages of (he
Ccomponent way of deing it would
| attract the attention of interested
persons who normally would not
receive this exposure,
| “The high fidelity show, as it
| hus been held traditionally in this
industry, should be examined 1o
| determine whether the funds ex-
' pended by the manufacturer are
producing the maximum exposure
per dollar for the purpbse for
|whi|:h they are intended. Few
| audio shows have drawn more than
15,000 i attendance; With shows
being repeated ench year it has
become quite evident that there ix
4 large percentage of duplication
L of people who come to see the
| show each vear. Consequently, the
| shows have represented very little

(esposure of components to  the
uninittuted public,
“The facilities in which audio

shows have been held have never
been conducive to the reproduction
of good sound due to crowded
conditions and limited space [or
| the display on equipment.”
 JBL is also usiag its LA County
FFair exhibit as a dealer aid, After
the manbfacturer sets up the ex-
hibit, it's turned over to franchised
dealers in the area to take turns
on a scheduled basis in manning
the display,

The [air opened September 18
land will run until October 5. Ac-
cording to Pepe, more than 4,000,-
| D00 persons  have visited the ex-
| hibit.. He said that more than
| 20,000 to date have filled out
ciards requesting additional infor-
malwan,

"The cost of setting up this
exhibit and paying the space

(Continued on page [1)

Top Price No
Sales Bar

HOLLYWOOD — Fair visitors
will go for big ticket merchandise,
Fumes B. Lansing Sound, Inc., dis-
covered while experimenting with
an exhibit at the Los Angeles
County Fair, Pomona, Calif. JBI,
dealers who manned the exhibit
moved three of the manufacturer’s
Metregon  speaker systems, each
selling for $1,100.

Rundy Pock of Pomona's Pock
Hi-Fi sold two of the speakers plus
additional components to make the
two sales alone total approximately
53,000, Other speaker was sold by
Sin Marino Hi-Fi, These were in
additon to a number of smalles
svslems sold.
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NARAS ‘59 Nominations
Set: Ballots in Mail

Choices Cover 175 Artists, Disks

In 34 Categories;

NEW YORK — The National
Academy of Recording Arts and
Sciences came thru with its 1959
nominations last week, naming
about 175 artists and records in 34
different categories ranging from
“Record of the Year™ to “Best New
Artist of 1959."

The NARAS Grammy awards
to the winning nominees will be
made on a nationwide TV show
November 29 via the NBC net-
work, sponsored by the Swiss
Watchmakers.

The NARAS nominations this
year are more hip than they were
last year (the first year of NARAS), |

(b,

Victor Sweep

ond and third place respectively,
were Capitol Records, with about
25 entries, and Columbia Records
with 17. The indie labels did not
fare very well, with less than 20
per cent of all nominations.

Many of the newer rock and roll-
ers, such as Fabian, and Sammy
Turner, were not nominated in the
new-artist category.

In the rhythm and blues cate-
gory, NARAS again this year, as
mm 1958, nominated records that
were rock and roll and even pop
rather than r. and b. Thus r. and
performers such as Little
Walter, Bobby Blue Bland and

with Elvis Presley, Bobby Darin | Gene Allison were not nominated.

and the Browns being nominated |

There were twao artists who made

for “Record of the Year,” along |both the pop and classical nomi-
with Frank Smﬂtra and Andre | nations. "l.an Cliburn was one, with

Previn. This i1s true in the “Song of
the Year” category as well, with
Jimmie Driftwood's “Battle of New
Orleans™ in the running, along
with “High Hopes,” *1 Know,”
“Like Young" and “Small World."”
And the same can be said for the
“Best Vocal Performance (male),”
with Bobby Darin and Jesse Belvin
in the running, along with Frank
Sinatra, Harry Belafonte and Rob-
ert Merrill.
Yictor Sweep

As far as recording companies
are concerned, RCA Victor swepl |
‘the nominations, with more entries |
than all the other labels added to-
gether. Far behind Victor, in sec- |

Katz to Quit |
WMGM for
Mgt. Firm

NEW YORK-—Ray Katz has re-
signed as associated director in
charge of programming of WMGM
here to concentrate full time on his
personal management firm, Dur-
gom-Katz Associates, effective No-
vember 2.

Mo replacement has been set as
yet at WMSM for Katz, who has
worked for WMGM's parent com-
pany Loew’s for the past 25 years,
joining the firm when he was 17.
Pending the appointment of a suc-
cessor, his duties will be handled
by Arthur M. Tolchin, WMGM's
cxecutive vecpee and director.

Katz’s resignation was prompted
by the growth of Durgom-Katz
Asspciates, and major expansion
plans for it in the near future.
They are opening a Hollywood
office November 2 and both Katz
and Bullets Durgom plan to spend
part of their time there.

They are planning production of

(Continued on page 19)

his new "Rachmaninoff Concerto”

Somerset Debs
New Fall Plan

NEW YORK—Somerset Records
has come up with a fall plan,
-:ailed “Operation Singles Grave-
yard." Under the new plan, as
spelled out by sales chief Jules
]"riull..i!'['ll..ld of the Miller Interna-
| tional firm, any dealer who orders
| 100 munaumi Somerset LP's from
his local distributor will be en-
titled to return 50 singles for a
credit of 60 cents each. (If the
dealer purchases 500 Somerset
LP's, he can return 250 singles for
60} cent credit each, etc.) Singles
of any label may be returned, and
of any year.

Under the new plan, the price
of 100 Somerset monaural LP’s to

{Continwed on page 11)

Penna. ARD

Charter Due
This Week

PHILADELPHIA — The Asso-
ciation of Record Dealers of Penn-
sylvania is due to receive its charter
from the Commonwealth of Penn-
sylvania as a non-profit corporation
this week, according to Marvin
Baker, member of the firm of
Ostroff & Lawler, attorney for the
group. At a first hearing a while
back, The Master turned down the
request for a charter, claiming the
group would offer pecuniary gain
to members. But the ARD of
Penna. went to court and at a re-

: {Continued on page 11)

MONEY-5AVING SUBSCRIPTION ORDER

Enter my subscription to The Bililboard for a full year
(52 issues) at the rote of $15 (a considerable saving
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I |
[ |
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: |
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|
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waxing, and the other was
Mormon Tabernacle Choir,
its hit single and hit album,
Ballots in Mail

Ballots containing these nomi-
nations were mailed over the week-
end to members. Ballots must be
returned not later than October
14 to be counted.

Everest Debs
“Top 20° LP
Promotion

NEW YORK—Everest Records
introduced its “Top 20" record al-
bum promotion this week. Sales
chief Charlie Schicke stated that
the new plan, which comprises the

Jabel's 10 top-selling classical sets

and 10 top-selling pop sets, would

' run the entire month of October.

Under the plan dealers who order
seven of these top 20 albums will
receive an album free. There must
be a spread of five different sets
in the order. Dealers can order
either monaural or LP albums.

RECORD OF THE YEAR

ALBUM OF THE YEAR

5. Victory at Sea, Vol. 2

SONG OF THE YEAR

Previn)

FEMALE

BEST

2. Belafonte

BEST

BEST

BEST

Ames Brothers

Choir

BEST

3. Ruby Braff, Trumpet
“E-E!'i.}' Hﬂ"i’l’"
4. Ella Fitzgerald, Vocal

5. Andre Previn, Piano
“Like Young™
6. Red Norvo, Vibes

- ..l.l_

WYY e CaTT oSt toT c o

(Top five nominees in each category;
five items are listed, it is the result of ties in that category)

“Ella Swings Lightly”

“Red Norvo in Hi-Fi"

1959 NARAS NOMINATIONS

where more than

1. A Fool Such as I—Elvis Presley

2. High Hopes—Frank Sinatra

3. Like Young—Andre Previn & David Rose Ork
4, Mack the Knife—Bobby
5. The Three Bells—The Browns

Darin

1. Belafonte at Carnegie Hall—Harry Belafonte

2. Come Dance With Me—Frank Sinatra

3, More Music From Peter Gunn—Henry Mancini

4. Rachmaninoff: Piano Concerto No. 3; Van Cliburn;
Kiril Kondrashin, conductor, Symphony of the Air
(R. Rodgers)—Robert Russel
Bennett & RCA Victor Symphony Orch. (Remake)

1. Battle of New Orleans (Comp—IJimmy Driftwood)

2. High Hopes (Comp—Sammy Cahn-limmy Vanheusen)
3. I Know (Comp—Karl Stutz-Edith Lindeman)

4. Like Young (Comp—Paul Francis Webster-Andre

5. Small World (Comp—1Jule Styne-Steven Sondheim)
BEST VOCAL PERFORMANCE

1. Alright, Okay, You Win—Peggy Lee
2. Broadway '59—Pat Suzuki
3. But Not for Me—Ella Fitzgerald

" 4, La Strada Del Amore—Catrina Valente
5. Porgy and Bess—Lena Horne

VOCAL PERFORMANCE

1. An Evening With Lerner and Lowe—Robert Merrill
at Carnegie Hall—Harry Belafonte

3. Come Dance With Me—Frank Sinatra

4, Guess Who—Jesse Belvin

5. Mack the Knife—Bobby Darin

PERFORMANCE BY A DANCE BAND

1. Anatomy of a Murder—Duke Ellingion

2. Breakfast Dance and Barbecue—Count Basie
3. For the Very First Time—Glenn Miller

4. New Sounds at the Roosevelt—Larry Elgart
5. Pops and Prado—Perez Prado

6. Sound Spectacular—Ray Anthony

PERFORMANCE BY AN ORCHESTRA
1. Just for Kicks—Bob Thompson and His Ork

2. Like Young—David Rose Ork and Andre Previn

3. More Music From Peter Gunn—Henri Mancini

4, Music From M Squad—
5. Strings Aflame—Esquivel

6. Two Sides of Winterhalter—Hugo Winterhalter

PERFORMANCE BY A VOCAL OR CHORUS

1. Ames Brothers Sing Famous Hits of Famous Quartets—

Stanley Wilson

2. Battle Hymn of the Republic—Mormon Tabernacle

3. Kingston Trio at Large—Kingston Trio
4. The Three Bells—The Browns
5. The Stephen Foster Song Book—Robert Shaw Chorale

JAZZ PERFORMANCE—SOLOIST
. Urbie Green, Trombone

“Best of New Broadway Show Hits™
2. Bobby Troup, Piano, Vocal

“Bobby Troup and His Stars of Jazz"

(Cominued on page 6)

Balaban Exec.
Flays ‘Top 40’

NEW YORK — The battle be-
tween advocates of “Top 40" pro-
grammmg and those in opposition
to it continues. For example, John
Box, managing director of the
Balaban Stations, last week pre-
dicted that there would be a sharp
reduction in the number of “Top
40" stations in the next two years.

On the other hand, KWK, St
Louis, a key Midwestern outlet, re-
cently adopted a strictly “Top 40"
type programming format. In re-
pnrtmg the change, KWK circula-
tion director Michael Ruppe Ir,
commented: “The rumor about
KWK being on a current play-list
is a true one. It's not as bad as it
sounds. If you were radio manage-
ment and concerned with corpora-
tion re-alignment, 1 think you. Inn
would adopt a ‘safe play’ policy.”

Box predicted the demise of
“Top 40" in a speech before the
third annual Southwestern confer-
ence of the American Women in
Radio and TV in Houston, He told
the session that the “battle of the
alikes” would bring econemic dis-
aster to many imitators, and
averred that too many indie broad-
casters are abandoning their pro-
gramming to “the corner record
shop and the pre-shave crowd."”

NEW YORK — Vox Records is
releasing four new albums, in both
monaural and stereo in October.
New sets include the latest in the
Vox Science Series entitled “Con-
quest of Space.”
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Am-Par Acquires
Grand Award Label

Becomes One of Largest Key Indies;

Light to Continue as

NEW YORK — The long-pend-
ng purchase of Enoch Light's

rand Award Record Cprporation

v ABC-Paramount Records (Am-

Par Record Corporation) was com-
pleted here last week. Altho the
Eun:hase price was not revealed,

is believed to be in the neigh-
borhood of $3,000,000.

The deal makes Am-Par one of
of the largest of the key indie la-
bels. Grand Award and its sub-
sidiaries reportedly grossed about
£3.500,000 last vyear. Am-Par
prexy Sam Clark said the acquisi-
tion of Grand Award “automati-
cally increases Am-Par to almost

Top Rank’'s
Pkg. Preem
Skeds 8 LP's

NEW YORK—Top Rank Inter-
national has issued eight new
packages, all to be available in
both stereo and monophonic form,
in its premier album release.- Spe-
cial promotions have been planned
to coincide with the release and a|
10 per cent discount will be avail- |
able to dcalers during October.

The release is highlighted by
two de luxe sets featuring the |
Knightsbridge Strings. First of |

‘| his

‘to Am-Par’s headquarters in the

G.A. Head

twice its present siza and scope of
operation,” ~

Included in the sale are Grand
Award affiliates Waldorf Music
Hall, Inc., Award Publishing Com-
pany, the new Command Label,
and two low-priced ($1.49) lines,
Audition and Colortone. Audition
is manufactured exclusively for re-
lease in Woolworth chain stores;
while Colortone is available to all
chains. Command (which retails
for %498 monaural and 3598,
siereo) will bé expanded under the
new operation.

JOCKS SPEAK
A LANGUAGE
ALL THEIR OWN

NEW YORK—Deejay Dick
Biondi, WKBW, Buffalo, has
written his own version of
“Strange Interlude.” The jock
has issued “The Disk Jockey
Handbook,” which lists typical
comments made to pluggers
by spinners, with translations
of what they really mean.

“Yeah, | heard it a few
minutes ago.” — The distrib
called and warned vou the
manufacturer was calling.

“Man, s a smash!"—
Warm-up for how soon can 1
get the artist for my hop.

“I'd like to play it, but the
rest of the guys in the meeting
didn’t dig it."—The jock for-
got to bring the disk in for

Enoch Light. who will continue|
to direct Grand Award, is moving
entire operation  (including
Sales Manager Loren Becker) over

Paramount Building in New York.

Clark said that no plans for
changing or inter-changing distrib-
utorships are in the works at this
time, “However,” he added, "seri-
ous consideration will have to be

auditioning.

“Sure it's gelting plays
here.,—On all the other sta-
tions but ours,

“Man the kids went wild
for it at my hop.” — They
wanted to know why 1 didn't
play it on the air.

“I'm getting calls for it
every night.” — The distrib’s
promo man lives in a phone
booth.

given some particular areas in
the near future.” While Grand
Award will be continued on all
the existent labels of the absorbed
firms, an Am-Par spokesman
pointed out that ABC-Paramount’s
“prestige and rating in the inter-
national record scene is greatly en-
hanced by virtue of the additional
calalogs.” |

Grand Award catalog has ap-|
proximately 150 LP's, including

Bids Dealers Stress
Values, Not Disc'nts

SORD Prexy Urges Use of Special
Deals, Cites United Progress

By REN GREVATT |prii:e competilion. They will cer-

CLEVELAND — “I think the | UfY your store as a house of values.
3 | Supermarkets and discount centers

words ‘discount,’ or ‘40 per cent | .
off," or ‘price cut,” have jupsl about | de not EFH Evcr}'thmg at a marked
down price.

had it,” Mike Spector, prexy of the | ; _ _ .

Society of Record Dealers ul'| In line with T.hel uieq of special
America, told a group of Northern | deals offered by diskeries, Spector
Ohio dealers here Wednesday |Cited Mercury and Audio Fidelity
(30). “Instead,” Specor asked, “why | 85 being among those who “have

£Y i 4 | i
don't we feature ‘values’ and why had good programs to increase
doesn’t our advertising stress ‘sav- OUT record business during slow

ings'?” Prior to the meeting here, Months. We ought to back these
Spector covered much the same | COMpanies in thewr efforts when-

Upper New York State Record Us to do so. I would also like to

Dealers Association in Syracuse. i?‘ﬂ“lgﬂrtL‘?ﬂ:‘dm‘; %a‘:ﬂr‘fjﬁtdtﬂpﬂﬂi
“ N bkt . | tion G rap. 1S Is designe
IF}nce }uurre 1ea-t11h11:-.hed o+ a;m sell the record store as a gift

PriCREcLLEr; -IE 28 “vRiy hard 10 center. We dealers could take the

come back to a legitimate price | London lead and do more promo-

basis,” Spector told the dealers, |tion on our own to talk about rec-

urging them at the same time to ords as gift ilems. Every dealer
accept the many good deals ﬂvai]-!-'ihﬂ'_-”d have a sign in his stora
able front suppliers, “pass these |Stating that he offers gift certifi-
savings on 1o vour customers and | Cates,

still make a fair profit. Such values On the matter of dealers under-

are the weapons vou use to fight taking cumperatlve_effurts. Spector
' noted that: “There is 2 strong trend

NEW YORK-—There will be no
change in Columbia Records single

these is titled “The Strings Sing,"” best sellers by Light himself and or album release schedule as the
with instrumental versions of great | Knuckles O'Toole. The label has| result of the changes in the a.&r.

vocal hits, including the Strings’ | concentrated more on developing | set-up at the firm (The Billboard

own hit of “Cry."” Second Knights- | “idea packages” rather than selling | September 21). Altho there are now

bridge set is “The Strings Swing," |

the strength of an artist’s name.

12 “equal and independent” a.&r.|

featuring hits of the swing era. A | According to Am-Par, “fully a third | .{affers, Columbia will continue to

special type of packaging employ- |
ing the use of a die-cut is incor- |
porated in these sets, !

Also included in the Rank release |
are sets by Georgie Auld and the |
Mellolarks, the Bourbon Street
Barons; blues singer Debby Moore,
Phil Bennett and his society band;
a vocal chorus known as the Song-
sters, and Elliot Lawrence and his
ork, featuring solos by Urbie Green
Hal McKusick, Zoot Sims and
others.

Norm Weinstroer, chief of Top
Rank, noted that all albums, both
stereo  and  monophonic, would
carry a $3.98 list price. A dealer
demo disk is being made available
along with mounted album covers
for display and a heavy ad and
promotion program is in the works.

Mayfair s
Newest N. Y.
Distrib

MEW YORK—Another new dis-

tributor opened its doors in New
York last week, the third new rec-
ord jobber to start in business here
this vear. New firm 15 called May-
fair Distributing Company, and the
boss of the lirm is Jerry Winston,
In partnership with Winston are |
Al Hirsch of Malverne Distribu-
tors: Bill Schockett, also of Mal-
verne, and Sam Goldner, a cousin |
of George Goldner of Gone and |
End Records. The same group, ex- |
cept for Goldner are all associated
with Wendy Distributors of New-
ark, N. J. The lines being handled
by Mayfair are Jamie, Guyden,
Gone, End, Mardi Gras, Greycliff,
Scepter and Prince.
- The entry of Mayfair into the
distributing scene intensifies the
struggle for lines in New York.
There are now 10 active distribu-
tors in the city, sparked partly by
the flood of new labels and partly
by the success of the established
MNew York record distribs.

of Grand Award’s product has ex-

The catalog includes a variety |
of organ, instrumental, show tunes,
and international LP's, In addition
to Light (and the Charleston City
All Stars) and O'Toole, the catalog
also includes packages by Bob
Eberly, Stanley Melba, Charles
Margulis, George Barnes, Mahalia
JTackson, Dinah Washington, Joe
Venuti, Paul Whiteman,
Rowland and the Ink Spots.

Billy |

'“Waterloo™ will now get more re-

release records according to the

‘ceeded sales of 100,000 or over.”  market, and not according to num-

bers. This was stated by Stan Ka-
van, Columbia Records newly ap-

pointed co-ordinator of a.&r. this |

week.

Kavan noted that Columbia ac-
celerates or decelerates releases de-
pending upon the “hotness” of the

artist, condition of the market, eic. |

Stonewall Jackson, Havarj m:!h:‘d.
who became a hot artist with

L. OF C. REPORTS ON

Do’s & Do

Disk Preservation

WASHINGTON — A summary |
of a two-year studv of deteriora-|
tion of sound recordings on disks
and tape during storage and trans-
portation, was released by the Li-
brary of Congress here last week. |

servation and Storage of Sound Re- |
cordings,” by A. G. Pickett and |
M. M. Lemcoe outlines main
causes of deterioration, and con-
cludes. that the best place to start
preserving fine recordings is in
choice of materials, packaging and
transportation methods of manu-
facturing level.

Authors of the study conducted |
by the Southwest Rescarch Insti-
tute of San Antonio, Tex., and fi-
nanced by a Rockefeller Founda- |
tion grant, point out that a two-
vear study can give only a pre-
liminary outline of the many vari-
ants in chemical composition of to-
day's disks and tapes. Main atten-
tion is given to the effect of heat,
light, fungus, grit, moisture and
other atmospheric conditions on
the preservation of acetate, shel-
lac, and vinyl disks, and of acetate
and polyester-based magnetic
tapes. Librarians and collectors
have reported extensive loss of ir-

n'ts for

No Col. Release Change
Under New A.GR. Polic

.| decrease 1ts single, and or album

today for the d~alers to group to-
gether and pool their buying in
special cases. Co-op advertising
with dealers’ groups is coming into
'vogue and Boston dealers are put-
| ting out jointly a consumer booklet
with disk news and detachable
coupons worth special discounts
vand a mystery bonus at member
stores, In Miami, we are about (o
' (Continued on page 11)

Acuff-Rose to
Market New
Acuff TV-er

NEW YORK — Acuff-Rose Art-
| ists Corporation, Nashville, is han~ °
' dling sales and distribution for the
'new TV film series “"Roy Acufl's
' Open House,” which goes on the
market shortly.

The 39 week series, packaged by
Milrov  Productions, Inc., stars
Acuff, and features 30 “Grand Ole
Oprv” performers, including tha
'Wilburn Brothers, June Wehb,
'Smoky Mountain Boys, and the

y

leases and more push than he did
belore the smash. The diskery likes
to keep itself in a liguid position,
according to Kavan, to enlarge or

releases as necessary.

The co-ordinator stated that the
firm had not anticipated that the
Mormon Tabernacle Choir's re-
cording of “Battle Hymn of the
Republic” would become a single
release. but when it developed into
a hit the firm pulled it out of the
album. The same is true of the
Johnny Mathis “Misty” which was
also culled from an album after it
started to get calls as a single.

On the album side, Kavan
pointed out that Columbia tries to
treat albums the say way it does
singles. It tries to come up with
hit albums. Kavan stated that his
albums sell a lot more copies now
than it used to, due to the expan-
sion of the LP market and the at-

standpoint. Altho more and ‘more

|sing]es are coming out of albums,

'Open House Square Dancers. The
format concentrates on country and
‘Western music, plus some pop
standards.

traction of LP's from an economy

Kavan stated he felt it was much |

Charder to make artists via albums
Ith:m single records, but he noted
that it can be done, pointing out |
that Ray Conniff has become a |

A complete merchandising pack-
age will be made available to re-
gional advertisers — Lie-ups with
Acuflf’s personal appearances, spe-
cial commercials by Acuff and pro-

replaceable early disk recordings,
and deterioration even in the newer
magnetic tape recordings, when
stored.

Among the chief villains in li-
braries are: horizontal stacking

jackets themselves, which fre-
guently damage the disk by con-
tact. “Present commercial packag-
ing materials used in disk storage
arc all unsatisfactory,” the study
Says.

hit-maker via albums, not singles,

Benton Treks
The 74-page report on “The pre-| (pancake style), and the recnnjfown R'&R'

Pkg. Show

NEW YORK—Brook Renton.
one of the hottest of the new hit-
makers, left last week with a rock

Recommended treatment for stor- |and roll package that will last 10
age are: a ttH‘F{:ra{ure ur hc]ﬂ.ﬁr I'l’l"Eﬂ'kE and cover 50 cities. The

80 degrees farenheit; avoidance of | Package, Benton's own, is called
| sleeve materials with irregular sur-

laces; and above all, “"Do not slore
disks horizontally or with pressure
exerted against the surface.” The
study recommends vertical storage,
by slotted shelves, or any method
which does not press the disks
together.

The study authors note that
premium sound recordings manu-
factured with preservation in mind
would be more costly, but they
feel the demand is sufficient to
justify it. Also, reduced need for
care, and longer time intervals be-

(Continued on page 1)
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“The Brook Benton Show™ and fea-
tures Benton as headliner plus
Ruth Brown, the Falcons, and the
James Moody ork with Hilton Jef-
ferson. Show is being booked by
Shaw - Artists,

According to Dave Drever, the
music publisher and Benton's man-
ager, show is almost completely
 booked up as of now, for the entire
tour. Clyde Otis, Mercury Eastern
recording chief, who a.&r.'s Ben-
ton’s dates, accompanied the singer
on his first appearance in Rich-
mond on Friday (2). Tour is ex-

pected to make a hefty bundle for

the singer,

'motional use of disks cut by thosae
|in the cast. Sales reps already ap-
pointed include John T. Link, who
will headquarter at the Acuff-Rosa
Nashville offices, and Ben Berry,
| Chicago.

GOULD WINNER
OF HI-FI AWARD

NEW YORK — The High-
Fidelity Institute’s annual
award for “Outstanding Con-
tributions to Music™ this year
will be presented to compaoser-
conductor Morton Gould at
the opening of the High-Fidel-
ity Music Show here at the
New York Trade Show Build-
ing Tuesday (6).

The award will be made by
Joseph N. Benjamin, presi-
' dent of the Institute of High-
Fidelity Manufacturers. Gould,
a pioneer in the techniques of
stereo recording, cut the first
album ever released in which
orchestrations were specially
arranged for stereo, “Batons
and Bows,” on RCA Victor.
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Majo

rs Still Rule LP Chart

But Hot Indie Artists Score

By HOWARD COOK
NEW YORK—The majors con-

tinue to come thru album-wise with
album market, but the indies con-
tinue to come thru albumwise with
their own hot artists. It 1s interest-
ing to note that in most cases
among the indie labels, once one
of their artists does come up with
a bhest-selling package, the follow-
up sets also tend to do well.

Among the indies listed on the
current LP chart, Verve s repre-
sented via “Inside Shelly Berman,”
one of the few albums for that
label to score in a while. Argo’s
Ahmad Jamal has at times been on
the charts with more than one LP,
but that label has not yet come up
with another best-selling artist in
the over-all LP market.

Liberty now holds two positions
on the chart, and both of these
are by Martin Denny. Mantovani
has been a consistent scorer for
London Records, having had as
many as five LP's on the chart at
the same time, but few other Lon-
don sets have made the chart.

The same is true for Jamie with
Duane Eddyv, who clicked initially
with “Have Twangy Guitar, Will
Travel” and repeated with “Espe-
cially for You.” To date he is
Jamie's only artist on the chart.
Roger Williams has been Kapp's
LP money maker, and Ricky Nel-
son has had several hit LP’s for
Imperial. Tho Dot has been on the
charts with sets by Pat Boone and
various sound tracks, Billy Vaughn
3s their only artist currently to have
a hit LP, and that label's best-

Chi SORD to
Hear Spector
And Abner

CHICAGO The

selling albums have been shared
among few artists. M-G-M, one of
the larger companies has two LP’s
among the top 50.

In the cases of the other indies,
those LP’s listed are the first for
those labels to reach the chart.

The over-all make-up of the
chart has undergone interesting
changes during the past year, Sets
' by male vocalists are still the top
'selling items. On the present chart
there are 14 by solo male vocalists
and three by the Kingston Trio for
‘a total of 17 listings. Instrumental
, packages of various types show a
|strong increase with several classi-
‘cal items reaching the over-all best
selling chart and with jazz-type

LP's “77 Sunset Strip"” and the
Andre Previn-David Rose “Secret
Songs for Young Lovers” contrib-
uting heavily. The combined total
with the usual mood and dance
instrumented items is 16. Original
casts and sound tracks total nine.
Other miscellaneous LP's include
a spoken word LP, one by Keely
Smith, the only girl singer on the
chart at the moment and QOriginal
Sound’s specialty best seller.

Best selling artists on the chart
are Johnny Mathis and Mitch
Miller who have five apiece. The
Kingston Trio and Frank Sinatra
are second with three each,

the majors with 16 listings. Capitol

packages such as the “Peter Gunn™ ' has 11, and RCA Victor has six.

NEW FORMAT

Longhair
Links for
Kidisks
The novel format of recent disks
issued by Young People's Records-
Children's Record Guild consists
of backing activity and participa-

tion songs and stories with colorful,
exciling works by serious major

: cracker,”

Columbia is in first place among ' ries,” Spanish nonsensz songs with
' Ravel's Bolero and various sing-

composers. In line with this, the

label's latest issues couples “A
' Train to the Zoo" with Haydn's
“Toy Symphony,” "“The Carrot
Secd”™ with Tchaikovsky's “Nut-
Western cowboy ballads

with Wagner’s “Ride of the Valky-

(Continuwed on page 11)

WASHINGTON — Interestingly
timed, in the wake of the recent
Kruschchev visit, was last week’s
release of a study on copyright
protection of foreign musical and
literary works by the copyright
office—the 20th in a series looking
toward revision of the 1909 Copy-
right Act. The study, and com-
ments, incline toward more leni-
|ency in granting copvright protec-
‘tion to nationals of all countries—
with exception provided for coun-
tries like the U.S.S.R.. which offers
no copyvright protection for works
of non-nationals.

Under the present U, S. law,
there is a cumbersome system of
“proclaimed” countries, which are
~declared eligible to copyright pro-
tection here by the President, it is
pointed out in the study, “protec-
tion of works of foreign origin,” by

Chicago | Copyright Office legal adviser Ar-

Chapter of the Society of Record pad Bogsch. Also invelved in this
Dealers (SORD) will hear its na- | setup are overlapping and some-
tional president, Martin Spector, a times conflicting provisions of the
Florida retailer, at a mecting Tues- | Universal Copyright Convention
day (6) at 8 p.m. at Toffenctii’s, and the Buenos Aires Convention,
31 West Randolph Street. to which the U. S. subscribes.
Also scheduled to speak is Ewart | Some 35 countries are so-called
Abner, manager of Vee-luy and |“proclaimed” countries, and 25
Abner Records, who is president of | more are covered by treaty or copy-
the American Record Manufactur- | right "Convention™ terms.
ing and Distributors Association | Recording or “compulsory licens-
(ARMADA). Abner's subject is ing” rights under the U. 5. Copy-
“The Manufacturer and Distribu- | right Act have to be considered
tor: Friend or Foe of the Retailer?” | separately. A “proclaimed” coun-
Spector  also  addressed dealer | try's nationals are only eligible for
meetings last week in Syracuse (29) | recording rights if their country
and Cleveland (30). afforded the same privilege to

KINGSTON CONCERT TREK
LOOMS AS A BONANZA

CHICAGO—Concert appeal of| A huge sellout appears assured
the Kingston Trio will be exploited | for October 14 at the Civic Center,
in 39 college dates over the next 60 Lansing, Mich., Bannister reported.
days sold by Associated Booking| For a house scaled to gross $12,000
Corporation. The field shows in- | seats were half sold by last Tues-
creasing signs of being a gold mine | day. The Kingstons, taking out 50
for the folk trio. !pur cent, were guaranteed $4,250

For example, the act has already for the date.
sold out a 3,788-seat theater at the | Besides the 39 college concerts,
University of Indiana for next Sat- the trio’s two-month tour includes

New Copyrt Study Would
Clarify Reciprocal System

American citizens, This meant that
the President had to make a sep-
arate finding and proclamation as
regarded musical recording rights,
unless both were specifically
granted in the original proclama-
tion.

ciprocal copyright protection to
aliens under some treaty form or
other. France and Portugal freely
grant protection, with no strings
attached — with the result that
French works get reciprocal pro-
tection in more countries than any
other nation, Borgsch points out.
Russia, on the other hand, has

concluded no reciprocal copyright
protection  agreement with any
country in the world, “so far as
is known.”

The Library of Congress study
offers three choices: 1. To leave

Most foreign countries grant re- |

the present system largely as
it 15, but clear up cloudy areas
of overlap under treaty and con-
'ventions: 2. Grant copyright pro-
tection freely to works by citizens
'of all nations — with a resultant
gain in cultural prestige and an
end to the cumbersome juggling
and reviewing of proclamations,
which time and change require; 3.

(Continued on _page 11)

NEW YORK — There are now
maore orks playing Glenn Miller ar-
rangements in Moscow than there
are in the U. S. This is the opinion
of Elliot Lawrence, the conductor-
arranger who returned recently
from a six-week musical trek in

' Russian. Lawrence conducted 46

Russian musicians for the State
Department Show over there last
summer in Moscow and Leningrad
and handled the batoning on the
Ed Sullivan Moscow variety seg.
The tunes that the Russian orks
are playing in the Moscow reslau-
rants are the old Miller hits like
“Little Brown Jug,” “Harlem Noc-
turne” and such.

But Lawrence stated that the
biggest tune in Russia is still “Mos-
cow Nights,” the song that has been
the top Russian pop hit for almost
a year,

N.R.C. Disk
Co. Buys
Judd Label

NEW YORK—The N.R.C. Rec-

Lawrence noted that the Russian |

KIDISK EDUCATIONALS
KEYNOTE LUSH FIELD

Ruskys Dig Glenn Miller;
‘Moscow Nights' Still Tops

to the best he has led anywhere.
| He said, however, that the instru-
ments the brass and woodwind
men used were not nearly of the
guality of their American counter-

|mu¢;ici:m~: he conducted were equal
I

paris.
Records and sheet music are
priced  inexpensively, Lawrence

noted, with records available in
r:cord shop music stores and de-
| partment stores in the large cities.
LP's and 78’s are the two types of
records, he said, with the 45's as
yvet uncommon in Moscow or
Leningrad.

Lawrence, who has been back
in the U. 8. for four weeks, 15 now
dickering for another conducting
job in the Middle East. Lawrence
has a new jazz set out on Fantasy
and another soon to be released on
Top Rank.

Jazz Fiesta
Season Ends
At Monterey .

HOLLYWQOOD — The last jazz
clambake of the season, the Mon-
terey Jazz Festival, got under way
last weekend with a galaxy of jazz
stars. On hand, in addition to all
the spectators, were recording
men, including Atlantic’s own
Nesuhi Ertegun, here to record the
Woody Herman ork, made up of a
group of all stars, and the Modern
Jazz Quartet.

The Monterey execs hoped for
an audience of 35,000 when it
opened on Friday night (2). If it
hite that figure it will become the
third largest jazz fest, following

(Continuwed on page 11)

All-State to
Operate Tobin

| Distribution

CHICAGO— All-State Distribu-
tors this week absorbed the opera-
tion of its subsidiary, Tobin Record
Distributors. The move was -made
to fortify a single line with singles
and album offerings,

All-State has been specializing
in “singles, carrying the Chess-
Checker, Imperial, Atlantic and
Specialty labels. Tobin, which was
formed when All-State recently
bought out Frumkin Sales, distrib-
uted the predominantly LP lines of
Grand Award, World Pacific, Riv-
erside, Contemporary, Good Time
Jazz, Blue Note and Hi-Fi.

Earl Glicken, manager of Tohin,
becomes sales manager of All-
State. Paul Glass 1s owner of the
firm,

Siegel Dies in
Plane Crash

WACO, Tex. — Herman (Hy)
Siegel, national sales manager of
Savoy Records, died in a plane
crash near here early Wednesday
(30). Siegel was one of 34 victims
lost in the crack-up of a Lockheed
Electra prop-jet plane which was
operated by Braniff Airways. The
plane which exploded in midair,
was bound from Houston to New
York.

Siegel i1s perhaps best remem-
bered as one of the original foun-
ders of Apollo Records. For some
time he was associated with the
Berman family in the diskery, after
which he disposed of his interest
in the company. Still later, he re-
turned to work under Bess Berman
as sales manager for the label.
Three years ago, Siegel joined
Herman Lubinsky’s Savoy Records
as sales chief. Siegel leaves his
wife and three children, aged
21, 17 and 11.

NEW YORK—The educational
scgment of the kiddie record field
—sales to schools thru local deal-
crs—is experiencing a very healthy
growth, according to David Ste-

urday (10) for a gross of $6,000.

ABC concert booker Paul Bannis-
ter said the box office opened ai
8 a.m. one morning last week and
90 minutes later the seats were
cleaned out. Lineup at the b.o,
began at 10 p.m, the night before

by students employed by fraternity
houses 1o wait up all night to buy

a pair of weeks at the Chase Hotel,
| 5t. Louis,

Another unit with socko vouth
appeal in the Associated stable is
| the Ahamad Jamal Trio. The jazz
group grossed %5470 in a concert
at the University of Indiana Satur-

 day, September 26, going into per-
|centage on a 60 per cent deal,

ord Company here has purchased | venson, vice-president of Children’s
Judd Phillips’ Judd label, which | Record Guild, Inc., whose lines in-
currently has a promising single in | clude Young Peoples Records, Liv-
Ray Smith’s “That's All Right.” |ing Language and Living Method

Judd is joining N.R.C.’s offices | Courses, etc. Stevenson is urging
here and will work on promotion | distribs 1o point up this angle of
for both the Judd and the N.R.C. | the business, because it has already
labels. Artist and repertoire for been proved that those dealers who
both lines will be handled by | have cultivated school business

stacks of tickets for frat members. | yecording to Bannister. Jamal has

Similarly, Northwestern Univer- | other dates coming up at the Uni-
sity’s 2,500-seat Cahn Auditorium versities of Michigan, Ilinois
was cleaned out in 30 minutes last | Georgia and Colorado, ﬂetﬂing'
Thursday for a performance Octo- | down October 21 for two weeks at
ber 13 Chicago's Blue Note,

exec Boots Woodall and Judd.

The N.R.C. firm is currently on
the “Hot 100" chart with Tony
Bellus' “Robbin’ the Cradle.” The
label has also hit the charts with
Paul Peek and Joe South.

N.R.C. topper Bill Lowery, N.R.C. | have found it lush — with the

added inducement that in-school
listening leads to additional sales
at the store level.

The excc noted that the booming

birth rate and the consequent ex-
pansion of the school system thru-

www americanradiohistorv com

out the country provides a favor-
able condition for continued ex-
pansion of the educational disks.

Stevenson noted that the firm is
putting out a new line of LPs,
with 12 in the imitial series (see
scparate review). These contain
activity song material on one side,
with classical music on the flip.
The double-impact idea is proving
of strong appeal in educational
circles.

Stevenson stated the firm, in
handling its warious lines, is mak-
ing an attempt to keep dealer and
distrib inventories at.a..péasonable
size. “Carry as much as you should,
and if you need more you _can get
it fast™ is the idea. Such & selling
concept dodges: the distributor

(Continued on page 11}
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1959 NARAS NOMINATIONS

® Continued from page 2

BEST JAZZ PERFORMANCE—GROUP
1. Chances Are It Swings—Shorty Rogers
2. I Dig Chicks—Jonah Jones
3, More Music From Peter Gunn—Henry Mangcini
4, Red Norvo in Hi-Fi
5. Shorty Rogers Plays the Wizard of Oz—Shorty Rogers

BEST CLASSICAL PERFORMANCE—ORCHESTRA

1. Beethoven: Symphony No. 6—Pierre Monteux,
Vienna Philharmonic
- 2. Debussy: Images for Orchestra—Charles Munch, The
Boston Symphony Orch.

3. Rossini Overtures—Fritz Reiner, The Chicago Symphony
Orch,

4. Tchaikovsky: Capriccio lalien; Rimsky-Korsakov:
Capriccio Espagnol—Kondrashin, The RCA Victor Symphony
Orch.

5. Tchaikovsky: 1812 Overture: Ravel: Bolero—Morton
Gould and His Orchestra

BEST CLASSICAL PERFORMANCE—CHAMBER

MUSIC Incl. CHAMBER ORCHESTRA

1, Beethoven Sonatas No, 21 in C, Op, 53 and No. 18
in E Flat, Op. 53—Artur Rubinstein

2. Beethoven Piano Quartet in E Flat, Op. 16; Schuman
Piano Quartet in E Flat, Op. 47; The Festival Quartet

3. Cello Galaxy—Felix Slatkin, Concert Arts Orch.

4. Four Italian Sonatas—Nathan Milstein

5. Villa Lobos String Quartet—The Hollywood String
Quartet

— 500N ~
the most snmng
and 1 mSpIing
song of our time!
|COLUMBIABRECORDS

® “Columbia" @ Marces Beg. A dvwnnion of Columbes Bursccmsiing Syviem, I

Say You Saw It in The Billboard
when answering ads . . .

BEST SELLING PERFORMANCE—CONCERTO OR
INSTRUMENT SOLOIST WITH FULL ORCHES-

1. Brahms: Violin Concerto in D—Henryk Szeryng; The
London Symphony Orch. Monteaux

2. Brahms: Piano Concerto No. I—Arlhur Rubinstein; The
RCA Victor Symphony Orch. Kripps

3. Mendelssohn; Violin Concerto in E Minor, Op. 64;
Prokofieff: Violin Cﬂncenu No. 2 in G Minor—Jascha Heifeiz;
Boston Symphony Orch., Munch

4, Rachmanino{f: Piano Concerio No. 3—Van Cliburn,
Symphony of the Air, Kondrashin

*5. Tchaikovsky: Piano Concerto No. 1—Vladimir Horowitz,
NBC Symphony, Toscanini

BEST CLASSICAL PERFORMANCE—INSTRUMEN-
TAL SOLOIST OTHER THAN FULL ORCHESTRAL
ACCOMPANIMENT

1. Beethoven Sonatas No. 21 and 18—Artur Rubinstein,
Piano

3. Four Italian Sonatas—Nathan M:Halem, Violin

4. Berg: Sonta.for Piano, Op. 1; Krenck: Sonta No. 3,
Op. 92; Schoenberg: Three Piano Pieces, Op. 11—Glenn Gould,
Piano

5. Pennario Plays—leonard Pennario, Piano

6. Presenting Jaimie Laredo—Jaimie Laredo, Violin

BEST CLASSICAL PERFORMANCE—VOCAL SOLO-
IST WITH OR WITHOUT ORCHESTRA

1. A Brahms-Schumann Recital—Maureen Forrester
2. Bjoerling in Opera—Jussi Bjoerling

3. Maria Callas Portrays Verdi Heroines

4. Milanov Operatic Arias—Zinka Milanov

4. The Art of Song—Cesare Valletti

BEST CLASSICAL PERFORMANCE—OPERA CAST
OR CHORAL

1. Mozart: The Marriage of Figaro—R. Peters, G. Lﬂﬂdﬂﬂ,
L. Della Casa, Vienna Philharmonic Orch, Leinsdorf

2. Rossini: The Barber of Seville—R. Peters, C. Valetti,
R. Merrill, G, Tozzi, Metropolitan Orch. and Chorus, Leinsdorf,

3. Saint-Saens: Samson & Delilah—R. Stevens, M. Del
Monaco, Metropolitan Opera Orch. and Chorus, Faustocleva

4. The Beloved Choruses—Mormon Tabernacle Choir

5. Verdi: The Force of Destiny—Z. Milanov, G. Di Stefano,
L. Warren, R. Elias, G. Tozzi; Orchestra and Chorus of the
Academia De Santa Cecilia, Rome, Previtali

BEST MUSICAL COMPOSITIONS FIRST RECORD-
ED AND RELEASED IN I?S‘J—MDRE THAN FIVE

MINUTES’ DURATION

1. Anatomy of a Murder—Duke Engmn

2. More Music From Peter Gunn—Henry Mancini

3. Prokofieff: The Overture Russe, Op. 72 — The Paris
Conservatoire Orch., Martinon

4, St. Lawrence Suite (From the Album *Doubling in
Brass”): Morton Gould and His Symphonic Orch.

5. Shostakovitch: Concerto No. 2 for Piano and Orchestra,
Op. 101—Leonard Bernstein and New York Philharmonic

BEST SOUND TRACK ALBUM — BACKGROUND
SCORE FROM MOTION PICTURE OR TELEVISION

1. Anatomy of a Murder—Duke Ellington (From motion
picture,)

2. More Music From Peter Gunn—Orch. Cond. by Henry
Mancini (From TV show.)

3. Pete Kelly's Blues (From TV show.)

4, The Music From M Squad—Orch. Cond. by Sianley
Wilson (From TV show.)

3. The Nun’s Story (From motion picture.)

BEST SOUND TRACK ALBUM—BRIGINAL CAST
MOTION PICTURE OR TELEVISION

1. For the First Time (From motion picture.)
2. Porgy and Bess (From motion picture.)

3. Sleeping Beauty (From motion picture.)
4. Some Like It Hot (From motion picture.)
5. The Five Pennjes (From motion picture.)

BROADWAY SHOW ALBUM

1. A Party With Betty Comden and Adolph Green
2. Ages of Man—Sir John Gielgud

3. Gypsy

3. Once Upon a Mattress

3. Redhead

BEST COMEDY PERFORMANCE—SPOKEN WORD
1. Hamlet—Andy Griffith
2. Inside Shelly Berman
3. Leok Forward in Anger—Mort Sahl
4. Sick Homor—Lenny Bruce
5. Stan Freberg with Original Cast

BEST COMEDY PERFORMANCE—MUSICAL

1. A Party With Betty Comden and Adolph Green

1, Charlie Weaver Sings for His People '

3. Monster Rally—Hans Conreid, Alice Pearce and the
Creatures

4. Musically Mad—Orchestra Mis-Led by Bernie Green
and the Sterco Madmen

5. The Battle of Kookamonga—Homer and Jethro

BEST PERFORMANCE—DOCUMENTARY OR

SFOI(EN WORD OTHER THAN COMEDY
. A Lincoln Portrait—Carl Sandburg
Ages of Man—S8ir John Gielgud
Mark Twain Tonight—Hal Hﬂ]hl’l‘.‘r{!]{
New York Taxi Driver—Tony Schwartz
Sherlock Holmes, Basil Rathbone Reads
(Continued on page 9)

'TRAL ACCOMPANIMENT

BEST

ol onl-col oot

Roulette Debs
‘Formula 15

NEW YORK—Roulette Records ~
is offering a 15 per cent discount
on all albums this month io “quali-
fying dealers.” The discount, which
includes Roulette’s new October al-
bum release, will be handled thru
the label's distributors, who will
also determine which dealers are
“qualified.”

Tagged “Formula 15,” the dis-
count plan covers all albums in the
Roulette, Tico and Roost catalog,
but excludes the label's new low-
priced classical line, Forum Rec-
ords. Members of the Rouletts
Dealers Record Club have already
received one copy of each LP in
the new October alhum release at
the reduced price, in accordance
with the club’s provisions.

Roulette’s October release s 't-
lights the following: “Basie-Ec

(Continued on_page 19}

Miele Named

New UA Sales
Manager

NEW YORK—Andy Miele has
been pegged as the new sales man-
ager for Upited Artists Record
effective immediately, Miele ha:;]
been with Capitol Records for the
past eight years. His most recent

ition with Capitol was as the

astern district sales manager, a
post which he held for the past
two and one-half years.

The diskery is planning fo re-
lease two albums from the new
Harry Belafonte film, "0Odds
Against Tomorrow.” One is the
sound track score, which utilizes a
22-piece ork and the Modern Jazz
Quartet. The second i= an adapta-

(Continued on page 19)

Col. Appoints

Masterworks

Co-Ordinator

NEW YORK — Columbia Rec-
ords prexy Goddard Lieberson has
appointed Schuyler Chapin, con-
cert management pro, as execulive
co-ordinator of the firm’s Master-
works department. In the new posi-
tion Chapin will handle executive
and administrative fonctions for
the department, and will correlate
artist relations, recording and ad-
ministrative activities.

The post of executive co-ordina-
tor is a new one for the company,
and it was established, accordin
to Lieberson, (0 separate music:ﬂ
recording functions from adminis-

trative duties. Chapin thus holds

a position in Columbia’s classical
department similar to Stan Kavan's '
position in the pop department.
John McClure remains as execu-

(Continued on page 19)

PRETTY SLOPPY
PROMOTION IDEA

NEW YORK — Reed Rec-
ords, Birmingham, has come
up with a new slant on pin-up
girl contests, However, they
may encounter major difficul-
ties in getting fems to enter it

The contest, staged to pro-
mote a new Reed disk, “Pig,”
by the Flares, will seek to
find a Miss Pip, described in
the lyric as having “black
teeth, big feet, fat jaws, long
paws. Have a fat nose like
on a pig grows. Eat sloppy
and her ears are floppy.”

Reed is asking deejays to
send pictures of all contestants
—if any—to the record com-
pany for final judging.
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MOVIE REVIEW

HOT 100 ADDS TEN

NEW YORK—Ten new sides appear for the first time on
this week’s Hot 100 chart. Details are:

45. Woo-Hoo—The Rock-A-Teens, Roulette.

58. Misty—Johnny Mathis, Columbia.

77. Some Kind-A Farthquake—Duane Eddy, Jamie,

B6. If I Give My Heart to You—Kitty Kallen, Columbia.
B8. Heartaches By the Number—Guy Mitchell, Columbia.
93. Joey's Song—Bill Haley & His Comets, Decca.

94, Unforgettable—Dinah Washington, Mercury,

95. Just to Be With You—The Passions, Audiocon,

98. Bad Girl—The Miracles, Chess.
100. Ln‘re. Walked In—The Flamingos, End.

1959 NARAS NOMINATIONS

@ Continued from page 6

BEST PERFORMANCE BY “TOP 40" ARTIST
1,

A Big Hunk o' Love—Elvis Presley
Broken-Hearted Melody—Sarah Vaughan
Charlie Brown—The Coasters

Makin' Love—Floyd Robinson |
Midnight Flyer—Nat King Cole
. Neil Sedaka—Neil Sedaka

COUNTRY AND WESTERN PERFORMANCE
. Battle of New Orleans—Johnny Horton

. Don't Tell Me Your Troubles—Don Gibson

. Home—Jim Reeves

. Set Him Free—Skeeter Davis

5. Tennessee Stud—Eddy Arnold

RHYTHM AND BLUES PERFORMANCE

1. A Big Hunk o’ Love—Elvis Presley

2. Charlie Brown—The Coasters

3. Guess Who—1Jesse Belvin

4. Midnight Flyer—Nat King Cole _

4, What a Diff'rence a Day Makes—Dinah Washington

PERFORMANCE—FOLK

1. Belafonte at Carnegie Hall—Harry Belafonte

2. Tennessee Stud—Eddy Arnold =
3. The Wilderness Road—Jimmy Driftwood

4. At Large With the Kingston Trio—Kingston Trio
5. The Wild, Wild West—Ralph Hunter Choir

BEST RECORDING FOR CHILDREN

I. Hansel and Gretel Original Sound Track Recording—
Michael Myerberg Film -

2. Peter and the Wolf—Peter Ustinov, Narrative

3. Popeye’s Favorite Sea Chanties—Capt. Allen Swift

4. The Arabian Nights—Marla Ray

5. Three to Make Music-Cinderella—Mary Martin, the
Little Orch. Society Cond. by Thomas Scherman

BEST ARRANGEMENT

1. An Evening With Lerner and Lowe—Johnny Green,
::{C A Victor Symphony Orch. and Chorale (arranger Johnny
ireen)

2. Come Dance With Me—Frank Sinatra (arranger Billy
Mayv)

3. Mack the Knife—Bobby Darin (arranger Richard Wess)

4. More Music From Peter Gunn—Henry Mancini
(arranger Henry Mancini)

5. Strings Aflame—Esquivel (arranger Esquivel)

6. Victory at Sea, Vol. 2—R. Russell Bennett, RCA Sym-
phony Orch. (arranger R. Russell Bennett (Remake)

BEST ENGINEERING CONTRIBUTION—
CLASSICAL RECORDING

1. Doubling in Brass—Morton Gould

2. Rossini Overtures—Fritz Reiner, Chicago Symphony

3. Tchaikovsky: Capriccio Italien, Rimsky-Korsakov:
Capriccio Espagnol—Kiril Kondrashin, RCA Victor Symphony

4. Tchaikovsky: 1812 Overture; Ravel: Bolero—Morton
Gould and His Orchestra

5. Victory at Sea, Vol. 2—Robert Russell Bennett and RCA
Syvmphony Orch. (Remake) :

BEST ENGINEERING CONTRIBUTION—
NOVELTY RECORDING

I. Alvin's Harmonica—David Seville

2. Urienta—Marco Polo Adventures

3. Supersonics in Flight—Billy Mure

4. The Bat—Alvino Rey

5. Wild, Wild West—Ralph Hunter Choir

BEST ENCINEERING CONTRIBUTION
OTHER THAN CLASSICAL OR NOVELTY

- Belafonte at Carnegie Hall—Harry Belafonte
. Big Band Guitar—Buddy Morrow

. Compulsion to Swing—Henri Rene

. New Sounds at the Roosevelt—Larry Elgart
5. Strings Aflame—Esquivel

BEST ALBUM COVER
I. Anatomy of a Murder—Duke Ellington and His Ork
2. For LP Fans Only—Elvis Presley
3. Porgy and Bess—Lena Horne, Harry Belafonte
4. Shostakovich Symphony No. 5—Nat'l Symphony Orch.
—Howard Mitchell '
5. The South Shall Rise Again—Phil Harris

BEST NEW ARTIST OF 1959
. Bobby Darin

Edd Byrnes

Johnny Restivo

Mark Murphy

Mavis Rivers

oA e LD
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‘Pillow Talk’ Looks Like Pqay-Off

The pairing of the nation's No. 1 male and female movie
box office attractions—Doris Day and Rock Hudson—should
make “Pillow Talk™ one of the year's top movie grossers,

It also should pay off at the record dealer level, since both
Miss Day and Hudson have cut the four tunes featured in the
film—"Roly Poly,” “Possess Me,” “Inspiration” and the title tune,
“Pillow Talk." Two Columbia singles by the canary—featuring
all four songs—and one Decca single by Hudson (title tune and
“Roly Poly™) were released last month.

Once the movie is shown nationally at least one — and
possibly all three singles—should take off big sales-wise. Altho
the film isn't a musical, the tunes are neatly integrated into the
plot, and each receives an effective showcase. “Pillow Talk” (a
bright ditty sung by Miss Day behind the titles) gets the biggest
sendoff, while a pretty ballad, “Inspiration,” is used as a running
plot gag thruout the film, with Hudson, portraying a  wolfish
songwriter, using it to woo successive girl friends, substituting a
different name each time in the lyric. _

The comedy is slickly commercial in every department with
eye-catching sets, good performances by the stars plus Tony
Randall and Thelma Ritter; a funny script and fine color.

Doris Day sings better, but Rock Hudsons Decca disk may
very well move out in front sales-wise, in view of the extensive
cross-country campaign recently undertaken by the handsome
actor to plug the platter in person with deejays, dealers and
record fans. June Bundy,

* * %*

NIGHT CLUB REVIEW
‘Pieces of Eight’ Cheery Revue

Julius Monk's latest tab revue, “Pieces of FEight,” which
opened at the Upstairs at the Downstairs in New York last week
(September 24) continues the tradition of smart revue entertain-
ment started by the impressario four years ago. Altho *Pieces of
Eight™ is a bit softer and less biting than the original “Four
Below” or “Son of Four Below™ or even “Take Five™ after it, it is
still a bright, cheery show, neatly paced and cleverly sung and
acted by the six performers. It starts slowly, but once it hits its
stride about the middle of Act I, it keeps the laughs coming
steadily, and it ends up with the audience wanting more.

One of the most attractive aspects of all of the Monk revues
has been the ebullience of the young cast. This one is no excep-
tion. Some of the performers are holdovers from earlier editions,
but all of them are excellent. Perhaps the most impressive is
Jane Connell, who can make more faces and sing more songs in
funnier ways than.-many an actress in a Broadway musical, but
the other fem members of the cast, Ceil Cabot and Estelle
Parsons, and the three men, Gerry Matthews, Gordon Connell
and Del Close were all strong, too.

The show contains satirical skits on such subjects as TV
shows (the takeoff on “Open End” is a gem). elections, Broadway
musicals (inspired by “Pajama Game" and “Flower Drum Song"),
Radio City Music Hall shows, the banning of “Lady Chatterly’s
Lover,” and statehood for Alaska and Hawaii. Best skits were
penned by Bud McCreery, and Bill Dana. Rod Warren, David
Davenport and William Roy, Martin Charnin and Bob Kessler,
Dennis Marks and Alan Friedman, all contributed clever lyrics
and music. William Roy and Carl Norman handled the twin
piuno backing. Show could easily be made into a package to
play intimate boites in other cities. Offbeat Records cut the whole
show for LP release yesterday (4). Bob Rolontz.

* * *

CONCERT REVIEV
MJQ, Beaux Arts at Town Hall

One of the opening salvos in the fall concert season was
fired last Friday (25) when The Record Hunter, a Fifth Ave. disk
outlet, paired the Modern Jazz Quartet and the Beaux-Arts String
Quariet at Town Hall.

The program began with the Beaux-Arts tasteful, flowing
reading of Haydn’s Quartet in C, Opus 74, No. |. While none
ol the players are virtuoso performers, their delicacy and good
instromental balance compensated for shortcomings in full sound
and intonation,

High spots in the evening were new works utilizing both
groups in concert. John Lewis, of the Modern Jazz Quartet, and
classical musician Gunther Schuller 4re busy bees in the cross-
fertilization of the jazz and classical idioms. Of the two composi-
tions, Lewis' “Sketch” was perhaps the more successful. His short,
almost fragmentary essay is an exciling blend of textures. The
single melodic line of the jazz quartet and the chordal structure
of the classical ensemble combined in happy fashion.

Schuller, who conducted his “Conversations,” is less con-
cerned with textural interplay than with the possibilities of eight
different instruments, There are echoes of Bartok, electronic music
and atonality here. Lewis' men concluded the evening with a
number of shorter selections in different moods. Once again, the
Modern Jazz Quartet demonstrated its originality and impressive
musicianship. '

Both “Sketch” and “Conversations™ were recorded last week
by Atlantic Records and are scheduled for early release.
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Stress Value, Not Discounts

® Continued from page 3

engage in newspaper ad'-'l:-rnsmg.
There will be about 15 dealers
mentioned in the ads. It will cost

each ealer about 35 cents an
inch.”

Continuing on the theme of
united activity, Spector noted the
achievements of the SORD in its
first 14 months. “Hundreds of deal-
ers have eagerly joined us and I
say to you without fear of contra-
diction that this organization has
infused new life, strength and con-
fidence into the retail record busi-
ness, We have been able to reach
the top echelon of record com-
panies, semething which had been
impossible before. We have ob-
tained admissions from these peo-
ple that the dealer was entitled to
scll his records before they are
placed in a club. We have de-
* manded and received better return
and exchange privileges, an im-
portant achievement.”

After alluding to SORD’s active
support of a lawsuit launched in

e e e e — ey

Jazz Fiesta

® Continued from page 4

the Playboy-Chicago clambake and
the Newport shindig, and tied with
the French Lick bash.

Stars appearing at the show in-
cluded the Lambert-Hendricks-
Ross Trio, Chris Barber Ork, Lizzie
Miles, George Lewis Ork, Earl
Hines Trio, Jimmy Witherspoon,
J. 1. Johnson, Coleman Hawkins,
Ben Webster, Ornette Coleman,
MJQ, Carl Tjader, Count Basie
Ork, Oscar Peterson Trio, Sarah
Vaughan and a symphonic brass
ensemble conducted by Gunther
Schuller. Jimmy Lyons managed

the festival and John Lewis was
the musical consultant.

Chicago by several dealers against
the record clubs of Capitol, RCA
Victor and Columbia, Spector out-
lined future plans of the organiza-
tion. “We intend to supply mem-
bers with information on inventory
control, promotions, ad layouts, dis-
play ideas, marketing and account-
ing procedures and many other
types of services which the dealer
could not afford. We are also
studying the feasiblity of group
buying on a national scale and we
are investigating the possibility of
offering group insurance to our
members.”

Somerset Debs

® Continued from page 2

dealers comes to 93 cenis each,
instead of the normal cost of $1.23,
after the dealer has returned the
| singles, The plan will be effective
 for the entire month of October,
and is payable by December 28,
1959,

Pa. ARD Charter

® Continued from page 2

hearing the State court sustained
the association's request for a char-
ter last Tuesday (22).

The suit brought by Sidney
Meyers, head of Bandstand Rec-
ord Shop and president of the
Penna, ARD, is due to come up
in court next month, it is believed.
Meyers' suit was started against
three local department stores, Gim-
bel's, Lit Bros. and Strawbridge
and Clothier. The basis of the suit
was that the department stores al-
legedly sold records at less than
cost, which is prohibited in Penn-
sylvania under the Commonwealth's
Unfair Sales Law.

New Format

® Continued from page 4

Copyright Study

® Continued from page 4

alongs with instrumental works by
Liszt, Bizet, Mozart and Bach,
Many of the stories are told by
Norman Rose and the Eugene
Lowell Singers in a direct, non-
patronizing style. Oscar Brand
helps out on some of the folk mate-
rial. The classical selections are
played, for the most part, by
Viennese orchestras under the di-
rection of Hans Swarowsky and
Felix Prohaska, two gentlemen in
high standing with the adult mar-
ket. Albums are notable for their
taste and execution, often rare
qualities in the juvenile field,
“Cinderella - Sleeping Beauty,”
Young People’s Records 6001; “All
Aboard,” YPR 10001; “The Carrot
Seed,” YPR 10002; *“Chisholm
Trail,” YPR 15001; “Little Pedro,”
YPR 15002; “Come to the Party,”
YPR 15003; “Sing Along,” YPR
15005. Bernie Hodes.

Do’s & Don’ts

® Continued from page 3

tween re-recording necessitated by
the usual deterioration would be
an offsetting economy. Since ex-
tremes of temperature and weather
conditions affect the disks, the
study recommends that very spe-
cial disks be transported in special
containers "and at constant temper-

atures, like certain foods,

The study makes parallel recom-
mendations for preserving tapes,
and notes that increased competi-

tion in the tape field is already
resulting in constant improvement
toward longevity.

Copics of the study can be on-
tained by writing the Superintend-
ent of Documents, U. 8. Govern-
ment Printing Office, Washington
25, D. C., price 45 cents.

Grant copyright protection freely—
but with Presidential power to re-
strict or cancel it in case of nations
which afford our works no similar
protection,

Herman Finkelstein, counsel to

the American Society of Compos- |
ers, Authors and Publishers, would |

offer protection to works of all na-
tionals, but would bar the authors
from receiving income from U. §.,
if American authors were barred
from income in the other nation.
Finkelstein is hopeful that at some
future date all countries will be-
long to some copyright convenant

for mutual protection, and in the
.interim, he thinks authors of the

v_ariuus_natiuns should not forfeit
ngt:lts in properties already pub-
lished

John Schulman, of the American
Guild of Authors and Composers
(formerly Songwriters' Protective
Association) would not offer pro-
tection to all, because he believes,
with a number of other panelists,
that this would kill incentive for
more countries to join the Univer-
sal Copyright Convention. He'd
prefer to leave the proclamation
system as is, for now, or rely en-

tirely on treaty and convention |-

procedure rather than attempt an
“impractical” if generous gesture.

Educationals

® Continued from page 4

quota system, and it places a re-
sponsibility for quick servicing on
the manufacturer—but it is paying
off, according to the exec.
Stevenson, noting that major
major umiversities are using the
firm's Living Language courses,
stated: “We have not even
scratched the surface of the many
ways to use records as teaching
aids. The jet age, greater tourism,

Fairs Medium
For Hi-Fi
Showcasing

® Continued from page 1

rental, “Pepe said, “was about one
half of the amount normally spent
at a high fidelity show, It is also
quite evident that the fair will
fFinish up with the product having
been exposed to 30 times the num-
ber of people. And, in addition,

these are people who normally

would not get such exposure. This
represents the broadening of the
market which is the objective of
all component manufacturers.”

Results of the JBL experiment
at the LA County Fair is twofold.
It opens up a new avenue of ex-
posure for hi-fi component manu-
facturers seeking to reach the gen-
eral public with the components
philosophy as opposed to package
(i. e. factory assembled) instru-
ments to the fairs across the coun-
try. It provides a new source for
exhibitors which heretofore had
not utilized fairs to display their
wares.

etc., are all helping to make poly-
linguism more necessary, he noted.

Firm's Living Method line has
now added a shorthand course
which teaches three systems—

Gregg, Pitman and Rapid Writing.
At the beginning of 1960, Young
People's Records will invade the
children's language field with a
line called “Young People Living
Language, French and Spanish.”
This bridges the pap between the
ages of five and 12,

Other languages will be added
(the adult language line has 11).
Price will be $9.95.
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Audio Feedback

By RALPA FREAS

The New York High Fidelity Show, sponsored by the
Institute of High Fidelity Manufacturers, opens today (5) in
its dual home consisting of the Hotel New Yorker and the
New York Trade Show Building. The show is booked up
with more than 100 exhibitors filling at least 150 separate
exhibit rooms, As usual, the show is expected to bring with it
a number of novel firsts, Jack Bernstein, who is handling
publicity for the affair, filled us in on some of these in

advance.

“For one thing,” says Bernstein, “the theme of
this year’s event is ‘Decorate Your Home With Music.
To dramatize that idea, we've got five special model
rooms planned and decorated by members of the
American Institute of Decorators. Naturally, they’ll
highlight the placement of high fidelity music units.”

“Another thing we will have this year,” Bernstein con-

tined, “will be our

squad of what we call ‘decibel detec-

tives.” These fellows will be equipped with a sound meter
and it'll be their job to keep constantly moving around the
show Keeping track on the sound level in the various exhibits.
We had it on a trial basis last year and it helped so much to

keep  exhibitors’

enthusiasm under control,
decided to go all the way withr it this year.”

we've

-

that

“And there: sre several other -h'!pn'rln;lt things: -
Mayor Wagner has proclaimed Hi-Fi Music Week in
New York to run along with the Hi-Fi Show. A high-
light will be the presentation to Morton Gould of the
1959 THFM award for his outstanding contribution

to music.” -

“Another fascinating aspect of the show will be the
unveiling of a new system of stereo broadcasting by the Bell
Telephone Laboratories. 1t's a brand-new system, being pub-
licly demonstrated for the very first time, and it emplovs a
stereo circuit which makes use of an acoustic quirk of the
human brain, It's based on what they call a psycho-acoustical
phenomenon called ‘Precedence Effect,” which causes the lis-
tener to instinctively disregard a sound from one speaker when
it's immediately preceeded by an identical sound from another
source. That probably sounds complicated, and it is. But my
advice would be to not miss the demonstration because it

really works.”

But that isn't all. There are some interesting hold-
over features from last year’s show, too. For one thing,
Sid Frey, the crown prince of the audio world, will
again be on the scene with his complete exhibit which
includes a recording studio and all the paraphernalia
that goes with il. Frey's Audio Fidelity exhibit will
feature live, the famous Dukes of Dixicland, demon-
strating how they go thru their recording sessions.
Other artists who also appear in the 200-seat record-
ing auditorium, include Emanvel Vardi and his string
ensemble and Fernando Sirvent, guitarist, Whether
Frey would also have on hand some of the models
who appeared on his Near East and Turkish type
album covers was not disclosed.

. Highlight the increasing interest in stereo broadcasting
will be the repeat exhibit from last year, set up by New York
FM Station WBAI. It has been noted that more than half
the broadcast stations in the nation are now featuring some
form of stereo transmission, WBAL will set up a broadcasting
studio on the spot, from which it will originate its programs
during the course of the show. These programs will include
live performances by some of the country's leading folk

singers.

One other interesting

new wrinkle at this year’s

Hi-Fi 15hnw will be a special display of Hartley Prod-
ucts Company. The company will demonstrate ils new
220 loudspeaker system playing while entirely sub-

merged in water. The stunt is

firm

to  highlight the

s being pulled off by the
climate-proof quality of

the speaker, in a land where humidity becomes a
ma}pr concern ever so often. The music will be
lliﬂl!ﬂt in the room even thru the water barrier, the
it will have a muted effect, Beyond this, Hartley is
recommending its use for underwater installations in

swimming pools,

Audiotex Rack |

For Dealers

LOS ANGELES — Audiotex,
manufacturer of a line of more than
150 different audio accessories, has
developed a special self-dispensing
display rack to carry the nine most
wanted accessory items for dealers,
The self-dispensing counter display
rack is supplied to the dealer with
his order.

Each ilem on the 24 by 13 inch
rack is packaged in a transparent
container which allows the cus-
tomer to study it and see an illus-
tration of it in use. Included in the
display are such items as disk
brushes, static eliminators, stylus
brushes, disk cleaners, 45 rpm in-
serts and adapters, lone arm lifts
and the special Audiotex micro-
scope for checking stylus wear.

Audiotex of California has developed
this new display rack for the most

wanted accessory items. Rack is sup-
plied to dealers with their orders for

the accessories,

i

IHFM Shows
Challenged by
MRIA, Logan

| - By LEE ZHITO
- HOLLYWOOD — The . high
Midelity industry 15 caught on the
' horns of a two-show dilemma on
' the West Coast, facing competing
audio shows in both the Los An-
geles and San Francisco markets.
All hopes for a resolution of dif-
ferences which would have re-
moved the two-show threat van-
ished last week when negotiations
etween . the Institute of High
Fidelity Manufacturers and the
Magnetic Recording Industry As-
sociation reached an impasse.
Following the breakdown in
' peace talks, MRIA prexy, Herb
| Brown, informed the Institute that
 his Association will sponsor its own
‘audio shows in Los Angeles and
' San Francisco. He advised his own
members of the failure to reach an
agreement and of the decision to
Clock horns with the Institute by
sponsoring compelitive shows in
the two kev Coast markets, Both
| MRIA evenis will be produced by
| veteran show promoter, Jim Logan,
|u:hn has handled the San Fran-
cisco  Hi-Fi  shows since 1954,
Brown, a veepee of the Ampex
| Corporation, immediately set the
' wheels in motion to line up ex-
hibitors for these MRIA-sponsored
affairs.
The prospect of two shows hung
as @ spector over both markets,

PEPE SUGGESTS
JOINT COM'TEE

HOLLYWOOD—Ray Pepe,
veepee of James B. Lansing
Sound, Inc., last week ap-
pealed to bhoth the Institute
of High Fidelity Manufactur-
ers and the Magnelic Record-
ing Industry Association not to
permit a split in the hi-fi in-
dustry’s ranks but to find the
way for a peaceful resolution
of its differences,

Pepe suggested that a com-
mittee be appointed from both
organizations empowered to
work out the differences and -
proceed with one show in Los
Angeles and San Francisco.

“It is my feeling,” Pepe said,
“that personal difference and
personality clashes should be
set aside for the good of the
industry. The two organiza-
tions, one of which is more
than 60 per cent composed of
members from the other body,
must sit down and resolve the
issues which keep them apart.
I this is not done now, the
high fidelity industry will be
a house divided against itsell.”

with component dzalers and man-
ufacturers fearing that differences
between the Institute and Logan
would flair into a knock-down,
drag-out battle. Members of the
industry felt that no market could
support two high fidelity shows in
one season. Dealers feared that a

(Continued on page 19)

Harman-Kardon Sets

De Luxe Kit

NEW YORK—Kit assemblies to
fit the most discriminating musical
 tastes have been put on the market
| by Harman-Kardon, leading hi-fi
component manufacturer, of West-
Cbury, N. Y. Models in the de luxe
' Citation series were introduced at
'a special trade showing here this
i week,
| Sidney Harman, prexy of the
| firm, noted that “do it yoursell”
product demand has rapidly ex-
|pundtd over the past 10 years,
with a vastly increased market pre-
'dicted for the next three years.
| “The desire for top quality kits has

ing market for inexpensive models,”
Harman said,

. Currently introduced H-K prod-
uct includes the Citation I, stereo
preamplifier and the Citation II,

- a stereo, hi fi, 120 watt power am-

plifier. It is claimed that the as-
sembled Citation amplifier pro-
duces frequencies as low as five

_cyveles per sccond without phase

shift and 18 also able to perform
bevond 100,000 cveles without in-
stability, The designs employed by
engineer Stewart Hegeman were
developed in line with the *psycho-
acoustical fact that the character-
istics of an amplifier in the non-
‘audible range strongly influence
the guality of sound in the audible

. frequency range.”

Tho the two new units are by
no means in the low-price category,
substantial savings are possible in
the purchase of the kit versions
over those assembled in the fac-
tory. The preamp kit sells for
$139.95 as against a factory wired

| price of $239.95. The power am-

wwWw americanradiohistorv com

sharply increased along with a ris-|

Amplifiers

plifier unit has a kit tag of $159.95
as against the factory wired price
of $219.95.

Peace Meets Fail; 2 Hi-Fi Show
Each Seen for L.A. and Frisco

Institute Men
Hit Tactics of
Coast Forces

By REN GREVATT

NEW YORK-—The activities of
the Magnetic Recording Industry
Association in aligning itself with
West Coast promoter James Logan-
in the sponsorship of upcoming
high fidelity shows in Los Angeles
and San Francisco were severely
castigaled here this week by
spokesmen for the Institute of High
Fidelity Manufactorers.

The news came as a bad climax
her to a protracted series of con-
ferences between the Institute and
the Logan interests which had the
goal of joining forces on sponsoring
a single show cach in Los Angeles
and San Francisco.

On the eve of the Institute's
highly touted New York Hi-Fi
Show, set lo open loday (5), Joe
Benjamin, Institute prexy deplored
the situation. “Here are two indus-
try organizations (IHFM and
MRIA) that have the same basic
purpose.” he asserted. “They have
almost a 60 per cent overlap in
membership.  Yet they can't get
together on a single show simply
because of one entreprencur. [
think Herb Brown's action is de-
plorable. He entered the picture
supposedly to help pull the parties
together, Instead he has made him-
sell a divisive lorce. As everyone
knows, the MRIA is unfortunately
dominated by one company and is
operating thru the vice-president of
that company. The Institute, on the
other hand, makes its decisions thru
its Board of Directors for the good
of the entire industry.”

Benjamin, nevertheless, predicted
success lor the Institute sponsored
West Coast shows which will now
g0 on strictly as THFM functions.

(Continued on page 19)
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| $159.95 respectively.

Harman-Kardon entered the hi-fi component kit field last week. Pictured are
tha Citation | stereo preamplifier (top) and Citation Il 120-watt power
amplifier (bottom). In kit form tha units are pegged at $139.95 and
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New Melody Stereo Fonograf—Model 1012. Oul-
standing 4-speed self-contained manual. Has 2 fina
stereo speakers—separate volume controls for chane-
rel1 and 2. Plays all records. Cheolee of 2-tone colors,

Webcor manuals start at $37,85,

New Holiday Coronetl Stereo HI-FI Fonograf—
Model 1054, High Fidelity stereo speakers with "sound
contact”" hinges—dual-channel 8-waltt amplifier—sep-
arate volume and tone controls—4-speed aulomalic
Stereo-Diskchanger. Choice of 2-1one colors,

New Lark Stereo Fonograf—Model 1013. Superb
4-speed manual fonograt. Has 2 wide-range PM
speakers—separate volume controls for channel 1 and
channel 2. Plays all stereoc and monaural records.
Choice of 2-tone colors,

MNew Holiday Imperial Stereo Hi-Fi Fonogral—
Model 1063, Has exclusive BFD—Bass Frequency Dis-
tribution for finest 3 channel stereo sound. 3 powerful
speakers with “'sound contact" hinges—dual-channel
14-watt amplitler—4-zpeed Stereg-Diskchanger.
Choice of 2-tone colors.

"OCTOBER 5, 1959

MNeéw Hollday Stereo HI-Fi Fonograf—Model 1053.
Has wide-range stereo speakers—dual-channel stereo
emplifier—4-speed automatic Stereo-Diskchanger.
Cholce of 2-tone colors. Webcor Portable automatic
Fonograls start at $79.95.

New President Stereo Hi-Fi Fonograf—Model 1050,
Has 4 wide-range speakers—bayonel hinges keep
speakers on when open—dual-channel 1B-watt am-
plifier—front-mounted controls—4-speed automatic
Stereo-Diskchanger. In smart ebony carrying case.

WEBCOR TAPE REGORDER

Outperform, Outsell the field!

WEBCOR PORTABLES

Break the Stereo Fonograf Price Barrier!

All 1960 Webcor Stereo Portables play superb stereo music as self-
contained fonografs . . . most of them have detachable speaker wings

for even finer reproduction.

New Royalite Hi-Fi Tape Recorder—
Model 2001 3$189.95%. Really portable—
welghs only 20 pounds. Will record and
play back monaurally at all 3 speeds. New
long-playing 3rd speed 17 Ips allows up to
slx hours of record and playback. Operates
In either horizontal or vertical positions.
2 high fidelity speakers—powerful B-watl
amplifier. Grey with aluminum trim.

New Regent HI-Fi Tape Recorder—
Model 2005 $159.95%. Will record and play
back monaurally at all 3 speeds. New long-
playing 3rd speed 1% Ips allows up to six
hours of record and playback. Operates in
gither horizontal or vertical positions.
Wide-range high fdelity speaker—B-watl
amplifier. Brown or abony carrying case.
Also available as remote control for busi=
ness applications—Model 2008,

New Royalite Stereo Hi-Fl Tape
Recorder—Model 2008, Superb 2-frack and
4-track playback of recorded stereo tapes.
Will record and play back monaurally.
Sell-contained stereo sound system—dual-
channel 16-watt amplifiar—weighs only 23
lbs. Grey with aluminum trim. Maiching
single-unit Ext. Speaker System (Model
4008) for even finér stereo separation
available.

Mew Regent Coronet Stereo Hi-Fi Tape
Recorder—Model 2007. Complele sell-
confained stereo—wlill record and play
back both stereo and monaural tapes. 2-
track and 4-track record and stereo play-
back—dual-channel 16-wallt amplifier—2
speakers—2 directional micraphones.
Ebony with silver trim. Malching 2-unit
Ext. Speaker System (Model 4007) for even
finer stereo separation available. Webcor
tape recorders start at $150.95%,

®Suggested list prices. Slightly higher Sowth and West | WEBCOR, INC.,CHICAGO, ILL.

SELL THE LINE THAT SELLS THE FASTEST...SELL WEBCOR

www americanradiohistorv com
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Hi-Fi, Stereo Tie-In
Builds Radio Sales

By BOB LATIMER

Giving the radio prospect not
only one hundred models to choose
from, but likewise presenting some
practical reasons why he should
buy a new radio has boomed sales
at Collax Radio & Appliance
Company, Denver, Colo.

The East Denver store topped
fts first-half 1958 sales by better
than 20 per cent during 1959,
since display and merchandising
methods were completely changed.
One of the largest suburban stores
in the Denver area, the Colfax out-
let carries hi-fi, stereo, television,
and major appliances, and has
grown steadily over the past 25
yvears, thru a period which saw
many shortlived dealerships open
and close in the same area.

Step No. 1 in a carefully
planned radio merchandising pro-
gram was the decision to display
radios not only with high-fidelity
and stereo equipment in a separate
room of the store, but to-likewise
integrate them so that it would be
impossible to look over any stereo
Ehnnngruph, tape recorder, or

igh-fidelity equipment, without
being “radio conscious™ at the same
fime,

The first step taken in this direc-
tion was the construction of chain-
hung wooden shelves, 10 inches
broad, by more than 25 feet long,
which are supported in a double-
deck. above console displays, all
the wayv around the walls of the
showroom. On the west wall of
the room are 60 examples of table-
top radios. in two decks, both
levels of shelving, swinging from
gold-washed chains, which extend
all the way to the ceiling. The
same sort of display, with another
30 radio choices appears on the
front and rear walls. Built into the
swinging shelves is a continuous
outlet, which makes it possible to
plug in any radio at any point
along the shelf, for immediate
“live" demonstration, The radio
choice running all the way from
$19.95 up into the $59.95 classi-
fication duplicates some models,
but for the most part, there are
more than 100 styles available, in
anv price bracket, color, material,
or design.

Supported as they are, directly
above the phonographs and con-
soles around the walls, the radio
display automatically impresses its
sizec on anyone who enters the de-
partment. Salesmen help this point
along bv pointing out that radios
are indispensable for news, -for
keeping up with the weather, and
in the case of the music lover, for
knowinz what musical trends are

sveloping. This is a point well
taken, particularly where higher
qualitv radios, both FM and AM
are concerned. A German import
table model in FM at $150, 15 a
verv good seller, and is usually an
“add-on™ purchase to a fine phono-
graph, Trunsistor FM is another
“sparkplug™ which gets much in-
terest, probably because the aver-
ace person doesn’t realize that fre-
guency modulation and - transistor
circuits and size have been com-
bined. No Colfax radio and appli-
ance salesman shows a console or
high-fidelity set (or for that mat-
ter a television set) without point-
ing out a rudio “to match™ from the
handy overhead stock, and demon-
strating it. One of the most clever
“gimmicks” from the standpoint of
providing the customer with an-
other reason for buying small ra-
dios comes with clock radios, both
transistorized, and standard tube
models. A feature frequently
stressed is that the one-hour timer
built into the clock radio can be
used to auwtomatically turn on or
turn off an hour of music from the

stereo or high-fidelity set. People

who enjoy walching late movies
and other late-hour television pro-
grams, are pleased when it is
pointed out that the television set
can be plugged in to the back of
the clock-radio, set to operate for
one hour, and will then cut off
automatically, so that it sn’t nec-
essary for the viewer to get out of
bed to turn it off, and automati-
cally cutting off the set should he
fall asleep. This one innovation,
simple as it seems, isn't understood
by the great majority of customers,
and has set up a thought process
in many instances which winds up
in a radio order along with the
phonograph.

While it is true that radio sales
have fallen off to some extent in
the Colorado capital during the
past few vyears. Colfax Radio &
Appliances has posted an increase

‘in all but one year. The manage-

ment takes the highly reasonable
viewpoint that radios are con-
stantly wearing out and must be
replaced, and that with prices gen-
erally down, where tahle model
radios are concerned, more pcople
prefer to simply buy a new set
with its added improvements and
features, rather than have the old
one repaired at high cost. “Cus-
tomers have varying functional
uses for different types of radios
and will keep on buying the type
whenever an old one wears out, or
when they need a gift for a friend
or relative, it was pointed out,

When the overhead shelf dis-
play was swung on its chains, the
| Colfax Radio and Appliance man-
agement had no reason to expect
that “impulse sales” would come
into the picture. These have very
definitely arrived, however. There
are many instances in which a
purchaser of a stereo set priced at
$350 or more listened to a short

ceiver, a clock-radio, etc., and de-
¢ided “you'd better send the radio
along, too,” when signing the
order. Such sales as this are defi-
nitely “plus business,” Colfax Radio

demonstration of an FM radio re- |

Dualex Intros
Multiplex Unit

MORTON GROVE, IlIl. — The

Company, manufacturers of hot
water heating and air conditionin
and electronic equipment, is getting

Within 30 days, Dualex will start
delivery on a $39.95 multiplex
adapter. Dan Shay, divisional sales
chief, said that distribution plans
are not fully set as yet.

The Dualex adapter will convert
FM or FM-AM tuners to stereo re-
ception when broadcasts utilize the
compatible Crosby system. Shay
said this system is currently the
most widely used of “17 different
svstems,” with special emphasis on
the Crosby method of multiplexing
in Chicago, Boston and New York.

& Appliances believes, which
could not be accomplished if the
radios were displayed off to one
‘side or another,

Dualex Division of Bell & Gossett |

its feet wet in the components field. |

— =

s pleased to
announce the
formation of
a new record
distributing
organization

CAMBRIDGE

DISTRIBUTING (0., Inc.
721 {1th Ave.  N.Y.C 19"

e

JUdson 2-7881

THE WHOLE MULTI-MILLION DOLLAR MARKET HAS HEARD THAT

have already been sold

STATIC

ARE THE ONLY COMPLETE
LINE THAT MEETS EVERY
SALES OPPORTUNITY

PLUG-IN

CARTRIDGES |

AS EASY AS CHAMGING A LIGHT BULE
v o« NO IMSTALLATION OR SERVICE PROBLEMY

You've had the message by now—thar millions of plug-in phono ‘carrridges

« « o that ‘Astatic Plug-ins represent a tremendous mult-million

dollae replacement marker . ; . and that THE ONLY COMPLETE-SINGLE SOURCE
PLUG-IN LINE ON THE MARKET IS ASTATIC'S!

So why not use the message? Acr now to cash in on this RICH and SKY-
ROCKETING MARKET. Get into.the plug-in business and get into it all the way—
neéver missing 4 single sale—with THE COMPLETE ASTATIC PLUG-IN LINE

CEASY, AUTOMATIC SALES WITH
ASTATIC MERCHANDISING PACKAGE

You sell from this plastic display-merchandiser which
15 pilfer-proof, holds an sssantment of z dozen cartridges.
Intormaton under  each carteidge tells the cusmomer
which model he needs. Colorful, acractive window card
—free of charge—tells em you've got em!

CALL YOUR DISTRIBUTOR OR WRITE FOR FULL DETAILS

THR
éﬂ’ﬂ‘&,
== IH CAMADA: CTAMADIAN ASTATIC LIMITED,

i TRl e onlE vl 4

CORPORATION, CONNEAUT, OHID t-g

TORDNTO, OHNTARIO

EXPORT SALES. ROAUEM AGEMCIES
4J1T GREENWICH 3T, N. Y. 13, N.OY."H. 5. A

GO BY BRAND

—G0 BUY ASTATIC

A MmobiL ForR EVERY 'apPLICATION — STEREO OR MONAURAL — DIAMOND OR SAPPHIRE

INC .,

www americanradiohistorv com
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world’s outstanding PORTABLE TAPE RECORDER

ONLY "HAS
ALL THESE SELLING FEATURES:

TRULY PORTABLE—Weighs only 615 pounds!

2 STANDARD SPEEDS, 1% and 33, — Big-set
fidelity for both music and voice!

FULLY TRANSISTORIZED—With 7 transis-
tors plus 2 diodes!

NEEDS NO ELECTRIC PLUG-IN—Qperates
on mercury penlight batteries, Can be used in a
plane, train, car—at home or anywhere!

BIG BUILT-IN SPEAKER—Plays back in-
stantly through big 4-inch speaker, or dual pur-
pose microphone for private listening!

OVER AN HOUR of recording tfme on one reel.

Designed and precision made in America by the manufdcturera of Steelman “Wide-Angle™ Stereo Hi-Fi Music Systems

OCTOBER 5, 1959

TR
f [ _."
el

|
|

THERE'S MORE TO TALK ABOUT...more to
sell...with the unique, all-transistor Steelman
Transitape. That's why it's bringing such profit-
able extra business to dealers across the nation,
Steelman Transitape is the only truly portable
tape recorder that does so many things so well
for so many people...for executives and business-
men-on-the go, for professionals, and for stu-
dents, Speeds up and lightens their work...takes
dictation anywhere,,..plays back instantly..,
wonderful for leisure hours and family fun. Make
the most of this big, receptive market...call your
distributor today!

Priced to retail profitably at

It its own leather case, with "mike”, reels and taps $49G50
less ball,

BLVOHTLY MiSkEDN Wy WEET &R0 B0,

TRANSITAPE ACCESSORIES FOR TIE-IN SALES:

REMOTE CONTROL HAND SWITCH—with &-ft. cord.

REMOTE CONTROL FLOOR SWITCH—[eaves
hands free for typing.

10-FOOT MIKE EXTENSION CORD

220/110 VOLT AC POWER SOURCE ADAPTER—
converts to AC for electric plug-in.

12 VOLT DC CAR BATTERY ADAPTER—for use in
car or boat.

BATTERY KIT—Steelman/Mallory RM12R Mercury
replacement batteries.

STANDARD TAPE—150 feet all-purpose tape.

DOUBLE-PLAY TAPE—new 300-foot tensilized
tape gives twice the recording time.

=T

STEELMAN PHONOGRAPH & RADIO CO., INC., Mt. Vernon, N. Y. Div. of Herold Radio & Electronics Corporation e In Canada, Mird. by Electrohome, Kitchener, Ont,

www americanradiohistorv com
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| Bl THE FAMOUS ﬁ AND HIS
Madal 105 all-purpase equipment and disk cabinet introduced last week by Bt B,c. CHOI R 0 QRC HESTRA

| o T i i i bt il

Rockford Special Furmniture Company, Rockford, 1ll, All-in-one equipment
ganter is designed to house amplifier, preamplifier, tuner, tape recorder, record

changer and transcription table. One compartment will also allow storage ufl - PZ-5034 —— ¥
150 LP's, | 1733

Thé_-if.’r’reat Vocal Version

Rek-0-Kut Sefs
Sales Contest

NEW YORK — The Rek-O-Kut
Company, manufacturer of Rek-0O-
Kut and Audax high fidelity com-
ponent equipment, has instituted a
special dealer incentive contest, in
which any number of winners can
qualify for an all-expenses-paid one
week vacation in Nassau, Bahamas,
Winners will get their vacation
prizes in June 1960, following the
Chicago Parts Show.

Dealers can win by two differ-
ent methods. Tha first system will

be on the basis of points awarded
for purchase of Rek-O-Kut and
e:dax roducts between Septem-
1, F!ISQ and April 30, 1960.
Under the second system, a dealer
can win by being one of the first
25 dealers in the United States to
have tha greatest percentage in-
erease in sales during the same
iod, as compared to the cor-
responding months last year. Deal-
ers not wishing lo accept the trip
can take their prize in the form of
merchandise from a selected list
to be released shortly.

SMS Tapes to
Bell Distribs

PALISADES PARK, N. J—
Tha newly announced four-track,
3% speed cartridge tapes intro-
duced by the Stereophonic Music
Society (The Billboard, September
28 issue) will be offered for distri-
bution by the representatives of
Bell Sound Systems to distributors
of the Bell Stereopak tape cartridge
plaver and recorder line. The an-
nouncement was made this week
here by Benvenuto Vaon Halle,
head of SMS.

- Bell general sales manager, Earl
D. Sala, hailed the move. “Since
we are now selling a complete line
of Bell Stereopak tape plavers and
recorders, we are pleased that our
salesmen will also be able to offer
distributors the ‘blade to go along
with the razor.” We will certainly
encourage them to accept the new
line,” declared Sala.

It was noted, meanwhile, that
Bell is a corporate relative of Bel
Canto, California manufacturer of

. While Bell Sound is a divi-
sion of Thompson, Ramo, Wool-
ridge Inc., Bel Canto is a sub-
gidiary of the same company. It
was believed that in some cases at
least, this would result in some
distributors offering both tha SMS
and the Bel Canto tape lines.

Bl PALETTE RECORDS = COLOR i MUSIC

Billboard *Spotlight’’

UNDER MOSCOW SKIE

The Wonderful Russian Love Song

I'wo Fantastic Instrumental
Versions by

+« ADAM SINGERS | ROLAND PALETTE

RECORDS
Brasdway, New York 19,6 —— PZ-5035
JU. 6:3087 New. York

A complete tape department-all in one package

’ I.ER

2
L]

A BIG SELLING EXTRA:
The original PREMIUM PACK

Contains 1 seven-inch reel of blank Soundcraft
racording tape, and 1 seven-inch reel with
either "Sweet Moods of Jazz in Sterea” or
"Dixieland Jamfest in Stereo” recorded on tha
real. Your customer pays for tha two reels of
tape plus only $1.00. He'll probably want both
Premium Packs—you sell 4 reals Instead of ona.

www americanradiohistorv com

GRAFT:

DISPLAY PACK

TAPE PROFITS

Designed expressly to make tape sales come easy

and often, SOUNDCRAFT'S new eye-catching, space-saving,
Dealer Display Pack (Code HFDDP) is one of the

most profitable units you ever saw:

COMES COMPLETELY PACKED WiTH:

S—seven-Inch reels Hi-Fi) Standard Play —
§ — five-inch reels Hi-Fi ) 1}2 mil acetate
S—seven-inch reels Hi-Fi 50 | Long Play—
S5—five-inch reels Hi-Fi 50 1 mil acetate
& —three-inch reels Tapespondence tapes —
the perfect tape mailer
“6—three-inch reels Mylar* Base Colored Leadar
Tapes—protects and identifies tapes

This carefully planned assortment enablas
you to serve all of your customen’ taps

needs (no reason for them to go to a compatirar)
and your inventory outlay is minimum.,

Sall SOUNDCRAFT Hi-Fi Tape—tha nationally
i advertised, dynamically promoted,
professional-performing tapa that
insures satisfied customers. Ordar
from your Franchised Soundcraft
Wholesaoler today!

REEVES . *Dupoat TM.

SOUNDCRAFT

Great Pasture Rd., Danbury, Conn.
Chicago: 28 East Jaokson Bivd.
Los Angelam 342 N. La Brea
Toronto: TOO Weston Rd. wog
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THE SDod "HOT PARADE”

% NEW SINGLES *

15986 "Did You Mean If” 15988 "(alendar Of Love™
"My Search Was Ended” "Just We Two"~

Ivory Joe Hunfer ; The Butfons

15987 "Take Me Along” Todd 1037 "Trouble In Mind"

"YOU Mwa“ Hurl “le Annisteen -Allen-Melvin Moore
One You Love” “Lef It Roll”

The Mills Brothers Lucky Millinder & His Orchesira

% % HOT SINGLES % %

15968 "DECK OF CARDS"—Wink Marlindale TITAN 1701 "CATERPILLAR (RAWL"—The Sirangers

15928 "FOOL'S HALL OF FAME"—Pal Boone 15975 "MISS LONELY HEARTS”—Dodie Sievens

15978 “I'M CONFESSIN' "—""NIGHT AND DAY—" - "HE
Louis Prima-Keely Smifh SANDY 1024 ""OH, YEAH"—Travis and Bob

{5946 "JIMMY BROWN THE NEWSBOY"—Mac Wiseman 19984 "CARELESS LOVE"—(arol Jarvis

15976 "WABASH BLUES"—"'CARNIVAL IN PARIS"— 15983 "SHE'S A KOOKAMONGER"—
| Billy Vaughn | | Sam Bufera and the Wilnesses

* % % ALBUMS % * *

LP MONAURAL LP STEREO
DPLP-3001 SWEET MUSIC AND ' DLP-3140 LA PALOMA—Eilly Vaughn DLP-25016 THE COLDEN INSTRUMEN- DLP-25210  LOUIS AMND KEELY!—
MEMORIES—DBilly Vaughn DLP-3155 'WHEN YOU'RE SMILING— TALS—Eilly Vaughn Louis*Prima and Keely Smith
DLP-3012 PAT BOONE Eddie Peabody DLP-25064 MELODIES IN GOLD— DLP-29500 THE FIVE PENNIES—
DLP-3016 THE GOLDEN INSTRUMEN- DLP-3156 BILLY VAUCHN PLAYS Billy Vaughn Danny Kaye & Louis Armsirong
TALS—Billy Vaughn DLP-3157  THE MILLS BROTHERS' CREAT DLP-25071 PAT'S GREAT HITS— (Original Sound Track}
DLP-3030 HOWDY!—Pal Boone i HITS — Pat Bocne EP’'s
DL -3045 INSTRUMENTAL SOUVEMIRS BLP-3138  PAT BOONEK 31 DLP-25086 MUSIC FOR THE GOLDEM
—Billy Vaughn DLP-31864 MR, MUSIC MAKER— HOURS—Eilly Vaughn DEP-1021 MELODIES OF LOVE
DLP-3852 FAVORITES BY MR. BANJO Lawrence Welk DLP-25100 SAIL ALONG SILV'RY MOOM {Velume 1) —Eilly Vaughn
HIMSELF—Eddie Prabody DLP-3165 BLUE HAWAII—Billy Vaughn ~gifly Vaughn DEP-1022 MELODIES OF LOVE
DLP-3001-D “The TEN COMMANDMENTS" DLP-3180 TENDERLY—Pat Boone SLPEEIIE STAR DUST Dot Sosia {Volume 21 —Billy Vaughn
—Sound Track DLP-3186 HALLELUJAH!—Clara Ward DEP-1060 THE SHIFTING WHISPERING
DLF-3057 LURE OF THE ISLANDS DLP-3187 WEDDING CHIMES DLP-25119 BILLY VAUGHN PLAYS THE SANDS—Billy Vaughn
—Hal Aloma MILLION SELLERS
ScP.ibE4.  WMELOBIES: (N COLD Dr., Charles Kendall . DEP-1066 FOUR BY BILLY VAUCHN
c —Billy Vaughn BLP-3151  DEBBIE—Debbie Reynolds PLP-25140 LA PALOMA—Eilly Vaughn DEP-1068 THE LORD'S PRAYER—
PLP-3068 HYMNS WE LOVE—Fat Eccra BLP-3197 sGEt:ﬂE.iT AND TENDERLY— DLP-25156 BILLY VAUCHN PLAYS - ::Iuﬂiuunu .
DLP-3071  PAT'S GREAT HITS orm DLP-25157 THE MILLS BROTHERS GREAT = ¥ YAUGHN PLAYS TH
—FPat Boone DLP-315§ OLD FASHIONED LOVE— HITS MILLION SELLERS
BERED—Mac Wiseman DLP-3199 :m: BY SIDE— Lawrence Welk —— —Billy Vaughn
DLP-3086 MUSIC FOR THE COLDEN - at and Shirley Boone 2 - -1074 CALE'S GREAT HITS—
HOURS—8illy Vaughn Srare0 - UOICES Ahh-SPRINCE O DLP-25165 BLUE HAWAII—Billy Vaughn Cale: &3 ori
DLP-3098 m]“sf GREAT HITS LAWRENCE WELK DLP-25180 TENDERLY—Pat Boone DEP-1076 SIDE BY SIDE—
—Gale Storm : ; A ‘Pat and Shirley Boone
BLP-3201 COLDEN HITS—Billy Vaughn DLP-25199 SIDE BY SIDE ¥
¥
i o < e ey DLP-3205 COLDEN SAXOPHONES— e L :‘;I ;::' i'::“nﬂn";::s or DEP-1078  BLUE HAWAII—Billy Vaughn
Billy Vaughn - DEP-1081 HYMNS WE LOVE—
DLP-3119 BILLY VAUGHN PLAYS THE
MILLION SELLERS DLP-3210 LOUIS AND KEELY!— CAWNRSIILE RN Pat Boone
DLP-3112 JOMNMY MADDOX PLAYS . Louis Prima and Keely Smith DLP-25201 COLDEN HITS— DEP-1082 TENDERLY—FPat Boore
THE MILLION SELLERS DLPF-$500 THE FIVE PENNIES— Billy Vaughn DEP-1083 PAT'S GREAT HITS
DLP-3135 BESIDE THE 5TILL WATERS “ Danny Kaye & Louis Armstrong DLPF-25205 COLDEM SAXOPHOMES— DEP-10E4 | LOVE YOU TRULY—
—hac Wiseman (Criginal Sound Track) Billy Vaughn Billy Vaughn

THE NATION'S BEST SELLING RECORDS

A DIVISION OF PARLMOINT PtryRes’ ; = : o [ el L am

www americanradiohistorv com
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MRIA ANSWERS MOST ASKED
FOUR TRACK TAPE QUERIES

CHICAGO—As a guide to sales of tape equipment, the
Magnetic Recording Industry Association has determined from
dealers across the nation the most-asked questions about
four-track stereo tape, one of the year's most significant develop-
ments in the tape field. Here are the questions with answers

supplied by MRIA:

1. 0. What is four track?

A. Whether it's called four-track or quarter-track, it's
slmply two-track stereo in ene direction and two-track in the
other—a total of four tracks. During the first.run only two
tracks are heard. When the playing direction of the tape is
reversed, the other two tracks are played.

2. Will four-track reels save me money?

0

A..Yes, since the process doubles the length of playing time,
the cost of the tape itself is cut in half,

3. Q. Do 1 have fo rewind the

tape?

A. No, since the tape is played in both directions, it
means no rewind. Tape is wound—and more smoothly—on the

play, take-up reel.

4. Q. Is the quality of four-track as good as or better

than that of two-track?

A. Yes. Ultra-narrow gap heads and improved duplicating
methods make the new tapes superior to the old.
%5, Q. Can 1 play the new four-track reels on my present

tape deck?

A. Yes, if vour machine is one of those produced this year
with four-track playback heads. Otherwise, no, but inexpensive
head conversion units are available at dealers.

6. Q. Are all major companies manufacturing four-track

machines and conversion kits?
A. Yes.

7. 0. Can 1 continue to play reels from my two-track
library with machines with four-track heads?

A. Yes.

8. Will 1 have a wide selection of four-frack stereo tapes?
A. Yes., Almost 200 tapes are available this fall with 400

expected by vear’s end.

9. Q. How many recording companies are at present pro-

ducing four-track stereo tapes?

. A total of 19, including Audio Fidelity, Bel Canto,
Concertapes, Dot, Everest, Hi Fi Tapes, Kapp, M-G-M, Mercury,
Omegatape, Stereophonic Music Society, Verve, Warner Bros.,
Westminster, World Pacific, Vanguard, WVox, Elektra and

Roulette.

IHFM Shows Challenged

® Continued from page 13

double show would dilute what-
ever sales stimulation these events
have over prospective buvers.

Foremost in the industry’s fears
[s that an already hefuddled pub-
lic will be confused further with
two shows, one selling the compo-
nents .concept while the MRIA
event will include package equip-
ment as well (MRIA's Brown is
soliciting such packaged manufac-
turers as Admiral, Motorola and
Zenith, among others, to partici-
pate in its shows).

In San Francisco, for example,
the Institute show will Tun day
and date with the MRIA-spon-
sored events. MRIA’s show s
gcheduled for January 22-25, while
tha Institute’s show will run Jan-
uary 23-26.

Dealers in both markets as well
as components manufacturers thru-
out the country have exerted pres-
sura on both parties in the tug-of-
war to avoid this splintering.
MRIA entered the audio show pic-
tura only recently, stepping in be-
tween tha Institute and Logan in
an effort to bring the two together
to a peaceful solution and thereby

Institute Men

® Continued from page 13

Tradesters, however, openly won-
dered how successful either show
could be in either market, particu-
larly when such a close proximity
of dates existed. (In the case of
San Francisco, the two shows ac-
tually have a three day overlap.)

An attemipt to reach parties who
have membership in both organiza-
tions on the malter of their own
exhibiting plans in light of the
latest developments, produced lit-
tle concrete comment. In most
casea the turn of events was so
new that little thought had been
iven to the problem. In other
ases, Industry spokesmen who
turned out to be Board members
of MRIA were reached, These also
Bolitehr declined comment at this
ma,

eliminate competing shows in both
markets.

Brown felt that MRIA might
bridge the differences which sep-
arated the Institute and Logan. He
engaged in weeks of negotiations
with the Institute, visiting New
York frequently to present propo-
sals before the Institute's board as
well as working with Institute execs
who came to the Coast in further
pursuit of peace talks.

As late as a week ago, the Insti-
tute’s Abe Schwartzman came to
San Francisco, flanked by Institute
attorney Mike Menkin, to confer
with Brown. An apreement was
reached which seemed to be so
assured of Institute Board approval
that a joint press release was pre-
pared on the spot to be issued by
both parties as soon as the Insti-
tute’s directors gave their blessings
to the deal.

Terms called for MRIA t;.] with-

draw its demand that it co-sponsor |

the Los Angeles and San Fran-
cisco shows with the Institute and
share in the profit. Logan would
praduce the shows of both markets

and would stage them at the loca- |
tion which he previously con-|

tracted. (Logan had plucked the
top plum spot in both markets—
the Cow Palace in San Francisco
and the Pan Pacific Auditorium
in Los Angeles.) Logan further
agreed not to enter the Los An-
geles area with future audio shows.
With these concessions by both
Brown and Logan, approval by the
Institute board of this agreement
seemed imminent.  Instead, the
Board rejected the deal. As a
counterproposal, the Board is be-
lieved to have insisted that Logan
surrender his  five-year

cisco Cow Palace and turn it over
to the Institute. Since the Cow
Palace pact is nontransferrable,
this appeared to be illegal. Fur-
thermore, Logan, irked by these
counterdemands, informed the In-
stitute he would not assign the
Cow Palace contract to the Insti-
tute even if he could do so legally.
Brown, feeling that he had ex-

=L

Hoffman Electronics has developed
Model P419, remote balance and vol-
uma control for stereo phono units, in
the Firm's current line. Device, like
those developed earlier for TV tuning,
allows listener to control his set from
the comfort of his easy chair.

hausted every possible avenue to
peace, decided to lead MRIA into
sponsoring the Logan shows.

Difference between Logan and
the Institute dates back to early this
year following the conclusion of
the San Francisco audio show
which Logan had handled under
Institute sponsorship. The Institute
at that time informed Logan that
henceforth it will take over com-
plete charge of the San Francisco
annual event. It offered Logan a
job in the 1960 show but made it
clear that the Institute would hold
the reins,

Logan was disturbed by this de-
velopment. He had been producing
audio shows in San Francisco cach
vear since 1954, long before the
Institute itself was born. He felt he

Institute into the San Francisco
area in the first place and was in-
strumental in gaining support for
the Institute from a number of
West Coast manufacturers at the

formed.

Logan, sensing an invasion of his
home grounds by a group which
he helped build in his area, made
plans to stage his own show in San
Francisco and immediately sewed
up the Cow Palace, scene of last
year's highly successful show. The
Institute rented Brooks Hall for its
next show,

tute’s territory by moving into Los
Angeles and securing the coveted
Pan Pacific Auditorium location for
his first show in the L.A. market.
The Institute had promised dealers
and manufacturers it would get the
Pan. Pacific for its 1960 show, fol-
lowing complaints about the way
the show was staged at the Shrine
Auditorium last vear. With the
Pan Pacific out of Institute reach,
it will return to the Shrine again
this year.

MRIA’s Brown will start in-
person soliciting of exhibitors dur-
ing New York's Audio show next
week and will discuss the Associa-
tion’s show plans with its board of
directors as a meeting on Tuesday
(6) at the New York offices of
Audio Devices,

Ray Katz

® Continued from page 2

e

a movie, based on the new book
“Buffalo Soldiers,” which they re-
cently published, and are looking

are also working on plans for new

I ) contract |
which he holds with the San Fran-|

TV film series in partnership with
some of their clients.

Staffers working for the D-K
operation include Bill Chambers
{in charge of theatrical properties)
and Tino Barzie. Clients include
Jayve P. Morgan, Four Aces, Mar-
guerite Piazza, Jules Munshin,
Bobby Van, John LaSalle Quartet,
Enzo Stuarti, Newport Youth
Band, and Patricia Wilson, co-star
of the forthcoming Broadway musi-
cal “Fiorello.”

www americanradiohistorv com

was responsible for bringing the !

time the organization -was first |

Logan further invaded the Insti-|

for properties for Broadway. They |

Metronome

Celebrates
10th Birthday

STOCKHOLM — Metronome
Records celebrated its tenth anni-
versary here recently with a gala
party at the Foresta, attended by
450 guests. Top stars on the label,
including the Harry Arnold band,
Siw  Malmkvist, Ove Tornguist,
wnd others appeared, and the Delta
Rhythm Boys and a group of
Swedish jazz stars also enter-
tained.

Metronome president Mats
Bjerke, export manager Borge Ek-
berg and Danish chief Bent Fa-
bricius-Bjerre were all present.
Metronome Records are released
thru affiliates thruout the world
with Claes Dahlgren heading up
th firm's New York office. The
American labels handled by Melro-
nome include Atlantic, Disneyland
and Prestige. Ernestine Anderson's
“Hot Cargo” released on Mercury
in the U. S, was made by Metro-
nome. At the present time Metro-
nome has four records on the
Swedish Hit Parade, and is doing
well with its publishing firm.

Roulette Debs

® Continued from page 6

T T

sting, Inc.” “Broadway Show Stop-
pers” by the Playmates™; “Joe Wil-
liams Sings About You™; Maynard
Ferguson’s “A Message From Bird-
land,” and albums by Buddy John-
son and Ella Johnson, Bill Shep-
herd; Sonny Terry and Brownie
McGhee, Phineas Newborn, Salt
City Six, and one Tico Package.
“Irving Berlin in Latin America™ by
Machito, first in a new “composer
series.”

Roulette’s executive veepee Joe
| Kolsky reports that the label's al-
| bum merchandising plan for Au-
| fust was so successful it was ex-
| tended until September 25, there-
by increasing the impact of the
“Formula 15" Qctober plan, “be-
cause we have not skimmed the
cream off our catalog as some dis-
count programs do.”

" Col. Appoints

® Continued from page 6

tive musical director of the Master-
works division and will supervise
' recording  activities. And Howard
| Scott will continue to work as staff
| producer with McClure: All Mas-
 terworks members will report di-
(rectly to Lieberson, as do all pop
la.&r. men.

Chapin has been with the Jud-
'son, O'Neil and Judd Division,
| concert management associates for
(the past few years, serving as
| traveling representatives, Midwest
'sales rep and associate in manage-
ment. handling artists and group
attractions. He has also been with
NBC in a number of positions.

Miele Named

® Continued from page 6
tion of the music by the MJQ. The

ianist for the group.
guez to an exclusive recording con-
tract. He will record for the label
with both his large band ‘and a
small group. His first LP will be a
“live” recording from New York's
Palladium.

Don Costa’s first disk as a.&r.
chief for UA is due to be released

| duces Bobby and Billy, a singing
duo, in their wax debut on “Georgie
Beatnik” b-w “Sorrow.”

MEN WHO READ
" BUSINESSPAPERS
MEAN BUSINESS

score was composed by John Lewis, |

UA has also signed Tito Rodri-|

| this week. The new single intro-

E TOP 10
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hats off to hits from

“TAKE ME ALONG"...
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#....ALBUM HITS FROM “TAKE ME ALONG”

¢ The Original Cast Recording starring Jackie Gleason,
Walter Pidgeon and Eileen Herlie. LOC/LSO-1050

¢ The Frankie Carle all-instrumental version. LPM/LSP-2142

9 RCAVICTOR

Tedan @ RADQ CORPORATION OF AMERICA
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DISTRIBUTOR NEWS

— By HOWARD COOK

CHICAGO: The weekly distributor report, compiled by our
Chicago -office, reveals the following: Top three at Capitol are
Worried Man"™ by the Kingston Trio and *Talk to Me™ and High
" Hopes,” both by Frank Sinatra. Columbia has “Heartaches By the
Number” by Guy Mitchell, “Misty” by Johnny Mathis and “Battle
Hyma of the Republic® by the Mormon Tabernacle Choir. At
United the top pop disks are “The Clouds™ by the Spacemen on
Alton, “Tennessee Waltz” by Bobby Comstock on Blaze and “Good-
bye Little Darlin' " by Johnny Cash on Sun. Hottest r.&b. platters
are “Some of These Days” by Big Maybelle on Savoy, “I'm Coming
Home” by Eddie Boyd on Bea and Baby and “Stranded” by Little
Jr. Parker on Duke,

James H. Martin’s strongest are “Fool’s Hall of Fame"
by Pat Boone on Dot, “Ski King" by E. C. Beatty on Colonial
and “Deck of Cards™ by Wink Martindale on Dot, Music
Distributors, Inc,, reports strong action on *You're Gonna
Miss Me™ by Connie Francis, “Danny Boy™ by Conway
Twitty on M-G-M and “Red River Rock™ by Johnny and the
Hurricanes on Warwick. Decca has winners with “Just As
Much As Ever” by Bob Beckham, “Sweet Nothin's™ by
Brenda Lee and “Pillow Talk™ by Rock Hudson. Strongest
Coral items are “I Surrender Dear” by Nick Noble and “I
Wonder™ by Billy Williams, Brunswick's hottest is “I'm
Satisfied” by Jackie Wilson,

RCA Victor's best-selling disks are *Don’t You Know" by Della
Reese, “The Three Bells”™ by the Browns and “Battle of Kooka-
monga” by Homer and Jethro. At Mercury, “Unforgettable™ by
Dinah Washington, “So Many Ways” by Brook Benton and “Good-
bye Charlie” by Patti Page are tops. MS Distributors mentions
“We Got Love” by Bobby Rydell on Cameo, “First Name Initial™
by Annette on Vista, “Lonely Street” by Andy Williams and
“Shadows” by the Five Satins on Ember. All-State's list-headers
are “First Love, First Tears” by Duane Eddy on Jamie, “Hey Little
Girl” by Dee Clark on Abner and *I Don't Know™ by Ruth Brown
on Atlantic. Chicago Manufacturers’ (Chess-Checker-Argo) has
strong sellers with “Childhood Sweetheart” by Chuck Berry on

Chess, “Bad Girl” by the Miracles on Chess and “Say Man™ by
Bo Diddley on Checker.

DETROIT: Dave Hollis, RCA Victor promo mahoff,
mentions in his wspal, informative correspondence, “The
Three Bells™ by the Browns, “Blueberry Hill” by Ray Martin,
“Don’t You Know” by Della Reese and “Battle of Kooka-
monga” by Homer and Jethro.

MIAMI: Frank J. Hackinson, Hansen Publications, Inc,, ad-
vises us that he is gathering big sales on “Enchanted Sea™ by the
Islanders on Mavflower, “I've Become of Age” b-w “First Name
Initial” by Annctte on Vista, “My Little Marine™ by Jamie Horton
on Joy and “Love at First Sight” b-w “Take Me Along” by
Roberta Shore on Vista.

RIVERSIDE, N. J.: Jimmy Bolton of D Records Dis-
tributors sends word that his big ones are “A Thinking
Man's Woman" by Eddie Noack, “Deep in the Heart of 'a
Fool” by Tommy Durden, “Cotton™ by Cecil Bowman, “Uh
Huh™ by William Tell Taylor (all on D) and “Why Do I
Keep on Crying?” by Billy Parks on Razorback.

LOS ANGELES: Irwin Zucker, publicity head for Challenge
Records, writes that “Challenge is enjoying its fastest days in three
years of existence.” The label's current big hits are “Primrose
Lane™ by Jerry Wallace and “Betty, My Angel® by Jerry Fuller.
Up-and-coming items include “Double Rock™ by the Champs and
“Just Jerry,” Wallace's latest album.

PHILADELPHIA: Barry Abrams of Lesco Distributors
informs us of strong sales on “Shadows” by the Five Satins
on Ember. Tony Bellus is scoring with “Young Girls"” on
MNRC. Hoey Smith has a winner with “Tu-Ber-Cu-Lucas and
the Sinus Blues™ on Ace. Smith and crew were in Philly
recently for a TV appearance,

BRIEFS: B. G. Record Service is the new Mercury distrib in
the Northwest. Shipments are presently made from the Portland
office. The firm will open a Seattle office shortly.... Dynasty
Records has switched to Apex-Martin in Newark, N. J,

MORE FROM MIAMI: Ed Lambert reporis strong
sales on “If You Don’t Want My Lovin' " by Carl Dobkins
Jr.. on Decca. The outfit has started a contest to help
promote the disk with 14 radio stations in various cities.
Listeners write to Dobkins answering his plea, “If You Don’t
Want My Lovin®, What Do You Want?” The listener answers
in 25 words or less what he or she does want. Best five
letters in each of the 14 cities receives a copy of Dobkins’
latest Decca LP, and the Florida winner receives “his or
her wish come true,”

MORE FROM PHILADELPHIA: Bob Heller of Chips tells
us that Bert Demon, prexy of Keen Records, was in Philadelphia
last week to visit and to help set up action on “There I've Said It
Again” by Sam Cooke. Max Cooperstein of Chess Records was also
a recent visitor with strong mentions of Chuck Berry's “Childhood
Sweetheart.” Strong sellers at Chips at the moment are “Woo Hoo”
by the Rockateens and *“Tucumeari” by Jimmie Rodgers on Roulette
Top LP's are “Woddy Woodbury Looks at Love and Life” on
Stereoddities and “Maynard Ferguson at Birdland” on Roulelte.

ARTISTS' BIOGRAPHIES FOR
JOCKEY PROGRAMMING

MurhnduIeCIlcks
VYia ‘Deck of Cards’

Wink (Winston Conrad) Martin-
dale was born in Bells, Tenn. By
the time he was 17, the blond six-
footer was working as an an-
nouncer for Jackson's WPIL. Dur-
ing the next few years, he did staff
announcing, news and sporis re-
porting and deejaying for several
stations in the area.

In April, 1953, Martindale joined
WHBQ in Memphis, where he took
over the morning radio show and
ventured into TV, This past March,
the 25-year-old lad moved to Los
Angeles’ KHJ-TV. Here he has an
hour-long “Dance Party” for teen-
agers on Saturday nights.

The artist, his wife and their
two daughters live in San Marino.
He's currently climbing the ch