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New Pacts Stress N . HiFL sHOW | Component Exhibits
Pic-Disk Tie-Ups  Draw, INTEREST [ Key Home Decor at
Twitty, Nash Latest Camera Turgets;; ]959 H i_ Fi S how

NEW YORK—"0One of the
Instrumentalists, Arrangers Inked ‘ b Eovipavaiit Dot twil
r

best ever,” was the way an
NEW YORK — The inter-rela-|issued by M-G-M Records, a di-

official described the attend-

ance and interest at the New
York High Fidelity show,
which opened here al the
Trade Show Building Tues-

tion between records and the mov-

tes in the entertainment spectrum

becomes more pronounced—with

a number of additional pic deals

for disk names noted in recent

weeks.

Latest entrants in the field in-
clude M-G-M's Conway Twilty and
ABC - -Paramount’s. Johnny Nash,
with a new effort already sched-
uled for lmperial’s Ricky Nelson,
following hs appearance earlier
this vear in “Rio Bravo." Also
notitd were the signing of disk tal-
ent in the instritmental and arrang-
g areas, not 10 mention the jazz
ficld for piciure work.

Cross promotion values of the
“deals are ol course obvious wilh
hot disk artists of any given mo-
ment onich i demand on TV and
far wvarious personal appearance
tours both as a part of a package
and on a solo basis, During such
exposures plenty ol plugs for the |

artisis’ current film cor be ex-
el |
Another kind of promotion

which comes as g reflection of the |
digk-pic tie-up s that being worked
by Columbia Pictures on “The
sene  krupa Storv,” a biopic of
the well-known skin man, The pie
features disk chanters Jimmy Dar-
ren and Sal Mioco in co-starring
roles. In the promotion, Columbia
has made a wmerchandising tie-in
with Halo Shampoo, with Darren
featured in a flock of magarine
color ads thruout the fall, In each
ad, there’s a plug for the pic, with
exposure sluted for MeCall’s, Good
Housckeeping, Seventeen, Modern
Romances, and Scholustic.

Twitty Deal
The dea! for Conway Twitty is
for four M-G-M pictures on a non-
exclusive bpsis. Twitty’s disks are

Pic Stars Get
ltch for Disks

NEW YORK — Just as disk
stars migrate from record to pies,
80 do Jlmdom’s brightest lights oc-
‘castonally strav into the woarld of
records. So it is with one of the
screen's current hottest atfractions,
“Rack Hudson, stur of “Pillow
Talk.”

Hudson cut his very first disk—
for Decca Records—as a result of
the pic. The sides, “Pillow Talk,"
and “Roly Poly,” both from the
film, have brought Hudson into
the typical disk promotion circuit,
with the star recently engaging in
a cross country deejay tour plug-

| on the sct in Texas.

vision of the Loew's parent birm,
His first pic'is the now-filming, |
“Platinum  High 5School,” which |
also features another prominent !
disk star of another era, Jimmy |
Bovd. Boyd was sigaed for the |
film appearance eight veurs after|
his smash hit recording ol I Saw |
Mommy lissing Santa Claus.”
ABC - Paramount’s  chanter,
Johnny Nash, makes his {ilm debul |
in “Take a Giant Step.” n current |
United Artists relense, Ricky Nel-
son who debutted in films recently
with John Wayne and Dean Miartin|
in *Rio Bravo.” returns to filming
action today (12) in the Collimbia
Pictures production of “The Wick- |
iest Ship n the Armv.™ Ao fea-;
tured with Nelson are Jick Lem-
mon and Joby Buker.- '
Frankic Avalon who is currently |
associated with "ohn Wavne in the
$10,000,000 Todd-AOQ production |
of “The Alamo,” was recently leted |
by producer - direCtor - star|
Wayne with a 19th birthday party |
This 15 Ava-|
lon's first big film venture. The)
picture ulso has a festured spot for
Buddy Bregman, West Coast com-
poser - arranger who is closely wden-
tified with the disk scene. Breg-
man was signed while visiting the
glamorous. Linda Cristal, on loca-
tion for the film.
Also in the school of instrumen- |
tulists making the plunge inio |
(Contintred on puage 12)

day (6). Sponsored by the In-
stitute of High Fidelity Manu-
facturers. ihe show, ncluding
five floors of exhibits, ran thru
Saturday (10),

Tho the show primarily
highlights component  audio
equipment in its exhibits, the
presence of 13 diskeries was
also noled. “The interesting
thing.” according to show di-
dector Sid Cottin, “is the fact
that in virtually every case,
record company  exhibilors
asked {or more space this year
thant they have had in the
past. Another indication of
record company interest waos
the fact that several last min-
ute bids for space had to be
turned down because it just
wasn't available.”

Record companies included
in the exhibitor roster werg
Angel, Audio Fidelity, Bel
Cunto, Capitol, EmArcy, Lon-
don, Everest, Montilla, RCA
Victor, Warner Bros., West-
minster and Vanguard. At the
Victor threesroom  exhibit
arei, a stron™pilch was being
made for the company’s car-
iridge tape player.

Also represented al the level
of music suppliers were
pro-recorded tape firms inclod-
ing, again, Audio Fidelity, Bel

(Continued on page 12)

NEWS OF THE WEEK

By RALPH FREAS

NEW YORK — The 1959 High
Fidelity Music Show at the Trade
Show Building here last week (Oc-

{ tober 6 thru 9} Is noteworthy for the

continuing elforts of component
firms 1o break away from mer-
chandising methods peculiar to
that industry. The 1939 show also |
provided moments of drama when |
' the latest scene in the rhubarh |
| over - the West Coast shows un-
[folded at the IHEM membership
lupcheon mecting Wednesday (7).

In contrast to the Trade Show
din, the professional wing of the
industry, the Audio Engineering So- |
ciety’ met ucross Eighth Avenue|
in the Hotel New Yorker in dig-
nity and quiet. They listened 1o |
papers on subjects like “Synthetic |
Reverberation” and “The VU
Meter — Victory Over the Unin- |
formed.” As one observer put it, |
the two groups differ as an engk |
neer does from a sales manager. |
; More Exhibitors }

This vear’s High Fidelity Music |
Show showed a boost in number of
exhibitors of almost 10 per cent
Attendance on opening day dropped
from last vears figure because
of competition from the World's
Series, seen on TV here be-
tween 430 and $:00 p.m. Show |

in  stcreo  equipment, the

ging his record.

FTC Studies Disk Cluh

Competitive Aclivilies . ., .

The Federal Trade Commission is looking
into the competitive activities of disk  clubs
and thewr mpact on record shops o see (of
the clubs constitute unfair competition.
Page 2

Victor, Columbin, Mercury Sets
To Be Offered by Diners’ Club . . .

The Diners’ Club, which up till now has of-
fered package product of more than a score
of indie firms to its mail order customers, will
shortly for the first time offer albums from
Columbia and RCA Victor as well, Mercury
LP’s too, are believed in line for sale thru the
Club, Page 3

---------------------------

Columbia Moves Inlo
West Coast Bautle . . .

Columbia is joining the battie for the nation’s
number two market with an expanded West
Coast operation. It will become the third
contestant in the competition now being waged
between Victor and Capitol ........ . Page 3

De Luxe Stereo Units in Spotlight

spokesmen were confident attend-
ance later in the week would boost
the total to beat last year's 33,000,

hey exhibits at this year's show
were five “decorator rooms" de-
signed for beauty as well as top
sound reproduction. Even if these
exhibits didn't bring additional dis-
lafters to the show, the idea was
picked up by local press, with pic-
tures appearing in the women's
pages of the Times, Tribune, Daily
News and others.

The “decorate your home with
music” theme also dominated most
individual exhibits, Componenls,
which heretofore were seemingly
designed with the engineer in mind,
appeared in slimmer lines, fancy
control panels, decorator colors and
fancy hardwood cabinetry, Cab-
inetry not oo many vears ago was
anathema to components manufac-
furers,

Little Really New

But essentially there was litlle
reallv new at the show. Some gb-
servers compare the new product
mtroduction m  this industry to
what happens every year in the
auto industry, Change the grille,
adid a couple tail-{ins, beef up the
power a little and yvou have a new
model. This, they say, Is what
component firms are doing,

Monophonic equipment is a dead
issue. Few firms show any, And,
trend
seems (o be toward de luxe, high-
price units. H components firms
are afraid the public will balk at
high price tags, they haven't told

515967 Gate a New Record
For Mid-South Fair, Memphis . . .

The Miud-South Fair at Memphis for the first
time on record topped the half milhon attend-
ance mark, pulling 515,967 in nine davs. A
strong program, featuring Rov Rogers and
Dale Evans, good weather and big promotion
combined o set the record, . .......Page 44

DEPFARTMENT AND FEATURES

their engineers and designers about
.

Muagnetic tape continues to hold
pleniy of nterest and, in fact, cre-
ates new interest because of foor-
iruck and cartridge innovations.
Two new recorder firms, Movic and
Uher, bowed at the show. Mavic,

(Continued on page 14)

New Hi-Fi

Amusement Park Music Pop Charis— | Tv S

Diperal i . A& Tap L% ol t d d

v Arena, Auditorium Hopor Roll of His . 32 | un ur s

N:.'w-.lrlttr saisassas 48 !|ILI|I|:1.::EIrm'1 e f:i | WASHINGTON — A standard
ﬂ::ﬁmv:;zﬂ_!:ﬂ ...... :: Hu O & W - “music power outpul” for sterco
—’-—uu—m  Coatah e Hot . & B . 40 and hi-fi equ:pment made by TV
Circus Trouping ,.... 49 Muisic Record Reviawy— manufactirers has been set up by
Classified Ady ....... 62 .’ii:l:'-,-?ﬂh s L - :: Flectronics Industries Association.
e e T LS e T i The standard was approved by the
Fair-Exkibition R o R ki 5 Consumer Products Dl'l"iliﬂ'l'l, after

Moansgement .ooieie 47 Rowiies e 1] la poll of TV set manufacturers
Fingl Curtuin ......... %0 Show News .......... i was reported by the Engincering
Flot 100 ...vvense0eses 34 Show lages A Depariment of EIA. The associa-
MM—LL“‘“‘“J‘% w tion will publicize the standards
Music i 2 Weather Map ... es A8 thruout the induostry.
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FTC Studies Competitive
Activities of Disk Clubs

Mull Dealers’ Allegations of Unfair
‘Advertising and Promotion Tactics

By MILDRED HALL

WASHINGTON — The impact
of record clubs on retail record
dealers is under study by the Fed-
eral Trade Commission to deter-
mine if the clubs constitute unfair
competition, it was learned here
last week. Recent impetus has
come from Sen, Paul Douglas (D.,
1ll.) who has asked the FIC to
look into complaints of unfair ad-
vertising and promotional tactics
of the clubs, in response to a plea
from deale s.

The FTC itself has no comment
on the investigation. The agency
does not release any information
mbout a case under study, until
charges have been made public on
a complaint. However, the story
leaked out profusely here, when
dealers in the area were contacted
by FIC attorneys for their side
of the story.

It was learned from dealers, and
from the Senator's office, that a
prime target of the study is the
large amount of club sales adver-
tising by the manufacturers, which
retailers claim has been a strong
factor in declining sales by retail
store, particularly in classical mu-
BIC, over the past four years.

To prove unfair competitive
practice, it is expected that the
agency will have to pinpoint sta-
tistically the dealer losses directly
attributable to the alleged inroads
of record club sales, and promation
by manufacturers in recent years.
A Washington attorney also pointed
out that the government may have
to prove that the clubs owned by
the manufacturers are in the nature
of a separate retail outlet in com-
petition with the record dealers for
customers.

Dealers maintain that the clubs
originally promised to send more
customers into the stores to buy
records — but now aim advertis-
ing at keeping the buying in the
clubs, thus bypassing the dealer.

MOSCOW NIX

Jocks Cold
To Russky
Hit Tune

NEW YORK — Cold war pol-
itics appear to be influencing some
jockeys’ musical opinions, accord-

ing to spokesmen for Palette Rec-
ords here. It seems that Palette is
having a tough time getting jocks
to play its new record of “Under
Moscow Skies,” by the Adams
Singers, which it recently issued

(Continued on page 6)

Dealers here have expressed the
hope that the FIC study would
carry well beyond the clubs,
into distribution and all phases of
discriminatory dealings in the in-
dustry “which have made prices
such & shambles.” Most seem to
have talked about the discounters
and rack jobbing as much as the
clubs, to the FIC attorneys. Sena-
tor Douglas could not be reached
for comment, but his office told
The Billboard that “he is very con-
cerned with the situation of the
record clubs and the dealers, and
intends to take a continuing in-
terest in this matter.” Douglas is
a member of the powerful Senate
Finance Committee, and a co-spon-
sor with Senator Clark (D., Pa.) on
a bill to end deduction of entertain-
ment and “gift" costs as deduc-
tible business expenses, legislation
which may reach into payola as-
pects of the music industry. (The
Billboard, Loptember 28, 1959,)

Among the Washington dealers

contacted by FTC attorneys was
Campbell's Music, a leading music
merchandiser in the area. Camp-
bell's is closing out its record de-
partment as “no longer profitable,”
in today's conditions in the record
retailing field. In contrast, another
topnotch dealer, Dan Danziger,
owner of the carriage trade Disc
Shop, is successfully expanding—
but has also come out against the
clubs. Danziger, who at one time
headed the list of royalty-collect-
ing dealers who promoted the
clubs, has dropped club member-
ship promotion for the past three
years. He attributes the steep de-
cline in his classical record sales
directly to advertising and bonus
offers by the record clubs.

The Campbell music store, pio-
neered, by Earl Campbell, who
served as NAMM president for two
terms, expects to close out its sub-

stantial record inventory com-
(Continued on page 11)

COLUMBIA CLUB
GROSS $28 MIL

NEW YORK — On the
record club story that ran in
The Billboard last week (Oc-
tober 5), there was an error
in the estimated gross of the
Columbia Record Club. The
figure should have been $28,-
000,000, not $2,000,000,

Court Vefoes
Bourne Auction

NEW YORK — Bourne Music
will not be put up for auction,
according to a unanimous ruling of
the Appellate Court of New York
last Wednesday (7). The Appel-
late Court ruled against the auc-
tion last weeck and directed the
case back to the Surrogate. The
auction originally came about due
to a dispute between the late Sol
Bourne's widow, Bonnie Bourne,

‘and his daughter Beebe Bourne,

both directors of the company.
Last spring the Surrogate ruled
that the stock of the three corpo-
rations, Bourne Music, ABC Mu-

(Continued on page 12)

Col. Makes Battle for West
Coast Market 3-Way Fight

HOLLYWOOD —Los Angeles,
the nation's No. 2 record market,
appears destined to erupt into the
major labels’ No. 1 battleground.

The certainty of this prospect is

assured by the fact that Columbia

Records is sending major rein-
forcements to the Coast and will
expand considerably its operations

| here. It is apparent that Columbia

is girding itself to jump into the
midst of the Los Angeles slugfest
waged for more than a year be-
tween Capitol Records and RCA
Victor.

%

“olumbia Records, The Bill-
board learned exclusively last
week, will take owver substantial
gpace in the Sunset Boulevard Co-
lumbia Square Building home of
CBS-KNX, the networks 50,000
watt flagship radio station and
coast origination point for its net-
work broadcasts. Columbia Square
will provide a one-roof housing for

' the label's greatly expanded artist
yand repertoire department and the

complete business side of its coast
operation. All Columbia Records
p rsonnel will be based at this
new site with the exception of the
pressing plant and distribution.
Thus for the first time in Colum-
bia's Coast history, all its forces
will be consolidated at one loca-
tion.

Columbia is expected to convert
some of the broadcast audience

frmmm——————— e e e B A S ———
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studios into recording studios,
marking another Coast first for the
label in that it will now have its
own recording facilities here. It's
Coast a.&r. department will be
headed by Executive Producer
Irving Townsend (The Billboard,
September 21) and will include
Pem}r Faith, Frank De Vol and
Alan Emig. It will also house the
sales and record promotion depart-
ments for the Coast.

Advantages of consolidating all
operations in a single location are
many, If brings all departments
within ‘working proximity of each
other and eliminates the time and
nerve consuming burden of driving
between Ffar-flung locations in this
widespread area.

To & great extent, Columbia's
conversion of the CBS-KNX broad-

cast facilities closely parallels RCA
Victor's move a year ago when it
took over a portion of NBC's Sun-
sel and Vine Radio City headquar-
ters. Acquisition of NBC space and
conversion of these broadcast
studios into recorcing studios was
the brainchild pf Bob Yorke, RCA
Victor Coast manager. It gave RCA
Victor a central location of all its
operations, including artist reper-
toire and recording.

Concurrent with RCA Victor's
centralized operations and its over-
hauled company-owned distribu-
tion {which was brought in under
the wing of the RCA Victor Rec-
ord Division run by Harry Jen-
kins), the label greatly intensified
its activity in this market. Strength-
ened record promotion, plus a

(Continued on page 12)

Victor Launches Huge
Christmas Program

NEW YORK—RCA Victor has
launched ore of its biggest Christ-
mas programs ever, consisting of
special Red Seal and pop Christ-
mas albums, the October Red Seal
and pop release, and the first LP's
in the firm"s Soria series. The Soria
LP’s, produced by Dariv and Dorle
Soria are among the most luxurious
ever turned out by the diskery.
The covers on the four Soria pack-
ages on this release are all cloth
bound—with an appearance simi-
lar to an expensive book, with
great art works on the covers. The
multiple set is packaged in drawer-
type boxes, and the ' contain book-
lets with information about the re-
cordings, designed by well-known
art-book publishers. The single al-
bum is a dowel-type jacket with
brochure package, also with a
cloth cover.

First albums in the Soria Series |
include four recordings by the|

Vienna Philharmonie, available
both as individual LP's or as a
four-LP package. As a package it
is called “The Vienna Philharmonic

e
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Festival.™ Other items are an al-
bum titled “The Royal Ballet Gala
Performances,” a recording of the
Brow.dway drama “J. B. and Han-
del's Messiah.” All of the record-
ings are in stereo.

Victor's Christmas release con-
sist* of Red Seal Albums by the
Boston Pops, the late Mario Lanza
and one with Rosalind Elias and
Giorgio Tozzi. Pop Christmas
items include an Elvis Presley set,
a Pe.ry Como LP, and others by
the Three Suns, the Melochrino
Strings, and Gisele MacKenzie.

The regulap October Red Seal
release  includes two abridged

operas, “Carmen” and “Macbeth,” | au

an album title “Sol Hurok Pre-
sents,” featuring gre:1( singers, and
a seven-LP package featuring the
Boston Symphony Orchestra under
Charles Munch, in the cream of
the Orchestra’s symphonic per-
formances. Pop albums for October
are a rus' release by the Browns
titled *“Sweet Sounds by the
Browns,” and an album by Johnny
Restivo.

L

Atlantic Debs
New Subsid

NEW YORK — Atlantic Rec-
ords, in conjunction with indie
West Coast producers Lester Sill
and Lee Hazlewood, has launched I
a new disk subsidiary, Trey Rec-
ords. Sill and Hazlewood will pro-
duce disks for the new label works-
ing out of their present Coast of-
fices in Hollywood. The pair cur-
rently produce all of the Duane
Eddy recordings for Jamie Records.

Atlantic will process and dis-
tribute Trey Records and will han-

(Continued on page 12)

Solomon Sells
Interest In

Challenge

HOLLYWOOD —Bernie Solo-
mon last week sold his interest in
Challenge Records to his partners,
Johnny Thompson and Joe John-
son. Solomon held 9 per cent
of the firm's sto:k. Solomon gave
as his reason the fact that he op-
erates the Diner’s Record Club.
He said he felt it wasn't ethical
for him to own a piece of a record
company at a time when his record
club handled the product of many
other labels.

Solomon acquired the stock more

a year ago at the time when
Gene Autry sold the label to
Thompson and Johnson. Solomon
held the stock as an officer, serv-
ing Challenge as secretary-treas-
urer.
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SORD fo Call

For Singles
Price Cut -

CHICAGO—Support of a cut in
the price of single records is about
to be announced in black-and-white
by the Society of Record Dealers
(SORD). The organization’s presi-
dent, Martin Spector, a Florida re-
tailer, has already come out for a
price slash in speeches at SORD
meetings.

The firm stand is announced in
the fall issue of the SORD Bulle-
tin, now being readied for mailing

to dealers, The bulletin lists a
three-plank platform on which the
Society will concentrate for the
coming vear. The planks are:

“1. Gompetitive pricing, lower-
Ing the price of single records
without changing the mark-up to
dealers. Change of prices on older
album merchandise after the de-
mands for the album have slack-
ened.

2. A uniform 10 per cent re-

(Continued on page 6)

Krefetz-Blaze
Promo Dedl

NEW YORK — Lou Krefetz,
veteran disk man, has signed on
with Blaze Records on a special
promotion assignment. Krefetz
will make a two-week coasl to
coast promotion tour on the Bobby
Comstock single
Waltz." Krefetz recently vacated
his sales post with United Artists
Records.

Blaze has also acquired the serv-
fces of Ronnie Grainger, former
disk librarian at WINS here.
Grainger has been doing Eastern
promotion on the disk and has ac-
companied Comstock on a whirl-
wind jockey tour. Comstock has al-
ready appeared on the Alan Freed
show and on Rate the Records.
He was signed this week by GAC
for a national tour.

“Tennessee.

THE BILLBOARD

MUSIC 3

HOLLYWOQD'S
RECORD ROW

HOLLYWOOD — When
Columbia Records moves its
new Coast headquarters in the
CBS-KNX Columbia Square
Building, it will be located
on what rapidly is becoming
this area’s record row. Sun-
set Boulevard, the radio row
of a decade ago, will now
have, within a few blocks as
side-by-side neighbors, Colum-
bia, RCA Victor and Dot
Records.

The Capitol Tower is but a
few blocks up Vine Sireet.
Liberty Records recently pur-
chased the Gene Autry Sun-
set Boulevard building sev-
eral blocks west of this label
line-up to add its banner to
Hollywood's new record row.

Diners’ Disk Club to Offer
Members Major Label Picks

Col., Victor, Mercury Albums

Will Be Included i

By LEE ZHITO
HOLLYWOOD — The Diners’
Record Club will offer its members

major label product including al-

bums from Columbia and RCA
Victor, among others, the Bill-
board learned last week. Accord-
ing to a reliable source, Mercury
also will be among the majors
whose albums will be added to
the Diners’ list. Verve, who re-
cently signed with the Columbia

in Listings

Record Club, also will be among
the labels Diners’ will offer.

This marks the club’s initial
break-thru into the realm of the
majors. Heretofor, boasting prod-
uct from more than 20 record com-
panies, Diners' only handled inde-
pendent labels, The addition of the
majors to its indie merchandise will
fortify considerably Diners' claim
that it's “free and willing to handle
recordings made by any and all

firms.™

Committee Staff Analysis

Scores Decree Amendments

WASHINGTON — The essen-yment is known to ask “whether

tial failure in the attempt of the
proposed ASCA® Decree terms to
distribution and management in the
American Society of Composers,
Authors and Publishers, have been
otlined in a staff analysis pre-
pared for the Roosevelt {(D., Calif.)
' Small Business Subcommittee. The
‘report 1s expected to be released
this week, and will be available,
together with the Committee’s 1958
hearings transcript, for reference
during the upcoming discussion of
the Decree terms, lo be held be-
fore Judge Sylvester Rvan, in the
U. S. District Court in New York
City, Billboard learned at dead-
line (9).

While the proposed terms ne-
gotiated by Justice Department
and ASCAP attorneys have some

curative value, the staff analysis
questions their fundamental abil-
ity to make the ASCAP board re-
alize that “they are the servants of
the membership, not the masters.,”

Even more bluntly, the docu-

Midsummer Sales on

Singles Eq

NEW YORK
—>Sales of single
records  during

the summer ﬂf
1959, from July

to single record
sales during the same period last
! }'e.u' Sales of LP's were up strong-

over the -same period last sum-
mer, continuing a trend that has
become more and more pronounced
during 1959 and sales of EP’s were
down almost two-thirds from the
" same period in 1958, This infor-
mation, as well as all the detailed
figures that follow, were obtaincd
| from The Billboard-New York Uni-
versity Continuing Survey of Rec-
- ord Sales in Retail Stores. (Every
' month The Billboard furnishes sub-
~ scribers to its research services
with complete statistical informa-
tion on record sales in retail stores
in the United States.)

. The actual figures in units for
~ the Eighth Period Report of The
. Billboard - NYU Survey — July

| 20 thru August 15, show that a
| total of 35, ZDEIUDD singles were
gold in this period, the same as in
1958. This checks rlightly a down-
| ward trend in singles sales so far
. this year. On the LP side, a total
of 2,300,000 LP'" moved across
. dealer counters, a great jump over

the same period in 1958 when only |

20 thru August _|

15, were equal |

ual '58

1,800,000 LP's were sold (a 27.8
per cent increase). In the July 20
thru August 15 period of 1959,
200,000 EP"E were sold, a dmp
| from the 500.000 sold in the same
period in 1958,

From a dollar standpoint, the
above figures mean that in the
July-August period of 1939, LP
sales represented 65.4 per cent of
the dollar volume, singles repre-
sented 33,3 per cent, and EP's
counted for 1.3 per cent. On a
vear to date basis, from Januvary 1
thru August 15, 1959, LP's ac-
counted for 67.8 per cent of the
dollar volume, singles for 30.1 per
cent, and EP’s for 2.1 per cent.

A comparison with 1958 for the
same times is interesting. In the
July 20-August 15 period of 1958,
LP's meant 57.7 per cent of dollar
sales, singles 38.1 per cent and
EP's 4.5 per cent. On a vear to
date basis, January 1 thru August
15, 1958, LP's accounted for 58.3
per cent of dollar sal- , singles for
anc EP’s for 3.9

iﬂ?.ﬂ per cent,
per ceat.

In unit sales only, singles are now
a::nunting fo only about twice as
many individual sales as LP's,
Or to put it another way, every

sale is made. The unit percent-
ages for the year-to-date, January
1 thru August 15, are: LP's 32.4
per cent, singles 64.5 per cent,
and EP's 3.1 per cent.

time two singles are sold, an LP

-any consent.decree is truly appro-

priate in this case,” since the Sub-
committee was informed during
hearings that the Society has paid
li-tle heed to the provisions of its
1950 Consent Decree. Also, the
antitrust division appears to have
been “less mindful of the tradi-|

.staff analysis recommends:

the petition proviso, and even more
seriously asks how its “harsh”
terms can be acceptable to the
antitrust division,

The Decree terms’ survey and
logging pmp-nsals are found to he
a marked improvement, but the
a great
| reduction in he number of uniden-

tional sanctity of o.ders of thc tified tunes under the survey; cor-
Court than would be expected,” in | rection of the leeway in requmng

this case, the report notes, with
the result that “many are skfpnca]

about ASCAP’s honoring its prom-
15e to :nmpl:, with the ncw terms.

The “unusual powers” of the
board of directors of ASCAP, are
criticized severely in the report,
which taxes “these individuals
directly” with the Society's failure
to meet the 1950 Decree terms.
Further, Justice Department would
appear to have a basis for ques-
tioning their eligibility to serve
again, but the Decree makes no
provision for correcting this situa-

tion, the documen. reportedly
points out,

ASCAP’s weighted vote is held
to be somewhat improved under
th. Decree terms, but more is
needed to “dilute the powers of
the ruling clique.” Reportedly, the
document recommends: a more
cumulative wvoting arrangement,
with voting for 2 number of board
members done on a one-vote-per-

memkb :r basis; a new election held |

immediately, not after a year's
wail: members who are permitted
under the Decree to “petition”
a candidate onto the board should
be allowed secret ballot, and
should not be penalized by de-
barment from the general election.
The report questions the value of

Dreyer Named
AberbachV.-P.,
Gen. Counsel

NEW YORK — Lew Drever,
the attorney, has been appointed
executive veepee and general
counsel for all of the Aberbach
Freres music publishing firms.
This includes Hill & Range, Alamo,
St. Louis Music anc all the others.
The appointment was made by
Gene Aberbach, head of the
music company. Lew Dreyer has
been handling the firm's legal work
for the past five years.

In his new post Dreyer will co-
ordinate all domestic and foreign
activities on an executive level. He
will also continue to act as litiga-
tion council as in the past
Dreyer will turn over his own per-
sonal legal work to other lawyers,
depending vpon the wishes of his
clients,

www.americamradiohistorv:com e i 1 T —h,

performence survey and logging in
other areas, which will be done
only as ASCAP “deems necessary,”
under the Decree terms.

In distribution practices, “it ap-
pears doubtful that the proposed
terms will bring the necessary de-
gree of relief,” from the type of
violation persistent wunder the
1950 Decree, the document notes.
Among these are: the pension-
type distribution of what should
be strictly “performance royalty™;
disproportionate rewards for length
of membership; arbitrary formulas
lacking consistency with actual
performances,

Justic:'s proposed plan allowing
songwriters a current performance
election carries certain penalties,
and the alternate seniority type
plan still puts a “disproportionate™
value on length of membership,
the analysis notes. Justice appears
to rtecognize the undesirabilitv”
of this in publisher distribution, by
(Continwed on page 11)

Furthermore, this places Diners"
in the unique position of being able
to offer its members product re-
leased by the labels who own coma-
peting clubs. It could not be de-
termined at press time whether
Diners’ will include Capitol albums
the first time it unveils its line-up
of major label merchandise., The
club is expected to inform its mem-
bers within the next few weeks of
the addition of major label product
to its album roster.

Bernard Solomon, head of the
Diners’ Record Club operation, re-
fused to confirm or deny the re-
port that his club will be handling
major label merchandise. He said
It was against the club’s policy to
reveal what albums will be made
available in future offers, or to
divulge the size of the club’s
membership.

When the formation of the club
was first announced, Solomon at
that time said that once the club
reaches its anticipated member-

(Continued on page 6)

M-G-M All-Out

Goodman Push

NEW YORK — M-G-M Rec-
ords has launched an all-out push
on its special, new “Benny Good-
man” treasure chest packaging.
For jocks, the label has prepared
Berny Goodman interviews with
timed scripts. For -ealers, there
is a bevy of display material for
windows, counters, etc.

Two scparate discount deals are
being offered to dealers on the
campaign. Based on his ability
to buy, he can get plan A, which
is a package of five each of Vol
umes 1, 2 and 3 and two de luxe
packages (21 albums in all), or
Plan B which has three each of
Volumes 1, 2 and 3 and one de
luxe set. With plan A there's a
bonu of 15 per cent in free mer-
chandise and with plan B, he gets
a 10 per cent merchandise bonus.
The free merchandise can be taken
from the label's current October
package release.

Lieberson

Belts

NARAS Methods

NEW YORK — Columbia Rec-
ords president Goddard Lieberson
put into words what many indus-
try members of NARAS (National
Academy of Recording Arts and
Sciences) have felt about NARAS
nominations (The Billboard, Octo-
ber 5) in a stinging letter to
NARAS execs Jim Conkling and
John Hammond last week (9). In
his letter, which blasted the method
of nominating artists for NARAS
awards, Lieberson expressed him-
self as “shocked™ by the results of
the recent NARAS nominations,
stating that these nominations “in

no way reflect either the status,
the quality or the scope of the rec-
ord industry.” He blasted the omis-
sion of many famous artists from
the nominations and the inclusion
of much “obviously partisan ma-
terial,”

Lieberson's straightforward ob-
jections to the NARAS system of
balloting is a concise expression of
what many tradesters have {felt
about the NARAS balloting since

the organization started. Lieber-
son’s letter sugeests an end to the
present system and that the nom-
iations be sponsored by the RIAA,
with critics and reviewers polled
for their choices. Otherwise, claims
Lieberson, the  inadequacies can
“only be detrimental to the indus-
try.”

] Shocked by Results

Lieberson's letter reads, in part:
“As a member of a distinguished
and creative industry I am shocked
by the results of the sccond year's
nominations for outstanding phono-
graph record releases. In my opin=-
ion, these, as was the case last
year, in no way reflect either the
status, the guality, or the scope of
the record industry. I say this
after one year of considered silence
and, even now, at the risk of being
accused of “sour grapes.” It must
seem obvious to any detached ob-
server that the NARAS nominations
do not, by any means, represent
a true evaluation of our industry's

(Continued on page 6)
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signing of Billy

Chi
Radio Log

CHICAGO — Fifteen ASCAP
publishers here have retained a
lawyer, Morton Schaeffer, to op-
pose the dropping of the ABC
radio network from ASCAP's per-
formance log.

The controversy arose after
Stanley Adams, ASCAP prexy,
wrote to all members recently that
the procedure for logging radio
plays had been redesigned by a re-
search firm, Joel Dean Associates.
The new design includes a re-
furbished sampling of local stations
and excludes the ABC net on the
ground that income from ABC
plays did not justify the expense of
logging the net. The new proce-
dure went into effect October 1.

The complaint of Chicago pub-
lishers is that the country’s oldest
radio show, “Don McNeill's
Breakfast Club,” aired over 360
stations, is now blacked out of the
ASCAP log, unless it is caught by

Perfect fo Deb
Pops & Classical

NEW YORK — Epic Records

ncw low price LP line, Perfect Rec- |

ords, which will retail for 51.98
for monaural and $2.98 for stereo,
will contain both pop and classi-
cals albums on its first release,
which ships on October 5 to dis-
tributors and is due in stores on
October 19, There will be 11 pop
sets and five classical items, most
of which are available both in
sterco and Monaurally.

Pop releases include seis by
Lionel Hampton, Tony Scott, the

‘Tapscot Singers, two albums by

the Silver Strings, the German
Male Chorus of Frankfurt, the Jean
Scapio Ork, Chaguito and his Ork,
the Luis Alverez Tango Ork, and
the Guido Percacci Quartet. There
15 also a Bullfight set with the
Banda Taurina Espanola.

Classical releases feature the
Clongne Concerts Orchestra under
Pierre Dervaux, the London Phil-
harmonic under Sir Adrian Boult,
the London Symphony under Wal-
ter Goehr, an album of *Aida"
Highlights with the Orchestra Tea-
tro Dell'Opera of Rome, and High-
kights from Handel's “Messiah”
with Mattiwilda Dobbs, Grace
Hoffman, Leopold Simoneau, and
Heinz Rehfuss.

Coed Adds to

Field Staff

NEW YORK — Coed Records
has added to its personnel staff
via Jules Losch, who will repre-
sent the label on the West Coast,
Lanny Gaines who will be the
East Coast field man, and Jerry

Maoss, who will cover the South. |
Cozd now has four field men who

will systematically alternate be-
tween all major sales areas. The
sales force will work with Marvin
Cane distributors in thase areas.

Coed will introduce its first LP"s
Tater this fall. The initial release
will be in the jazz field.

To coincide with Coed Records
and its music publisher affiliates,
Winneton Music, George Paxton,
Inc. and Whiting Music, its Ca-
pax Management Corporation has
expanded its talent roster with the
Dawn, Andy Ack-
ers, Billy Donahue and the Ivy's.
The label. already has the Rivieras

,in addition to the Crests. To insure
mate ial for their artists, a group

of tunesmiths, including Bob
Haymes, Billy Dawn Smith, Bert
Keyes, Ollic Jorew and Alicia
Evelyn have been signed.

Pubs Irked by

Switch

| chance in the new sample on local
' stations. The show is the only net-
| work musical opus emanating from
Chicago. As such, Chicago pub-
lishers have enjoyved an advantage-
| ous position in securing plays of
locally published materidl because
of personal contact with its musical
' staff, according to Schaeffer, This
advantage, he said, corresponds to
the advantage New York publish-
ers have in promoting plays on
| shows originated there. Blacking
out ABC, he said, gives unfair ad-
vantage to the richer catalogs of
the New York pubberies.

Schaeffer said he wrote to
ASCAP general counsel Herman
Finkelstein on September 18 calling
| attention to the alleged inequity,
 but as yet his letter has not been
| answered. He also has submitted
the grievance to the anti-trust divi-
sion of the Department of Justice.
Robert A. Bicks of the anti-trust
office replied that he is “looking
into this problem at once.”

Next Monday (19), Schaeffer
will present the complaint about
the ABC logging blackout to Judge
Sylvester J. Ryan in Federal Dis-
(trict Court, New York, during a
hearing on numerous proposed
amendments to the ASCAP consent
decree. =

'On th

EIA SETS HI-FI
TV STANDARDS

WASHINGTON—A stand-
ard “music power output” for
stereo and hi-fi equipment
made by TV manufacturers
has been set up by Electronics
Industries Association. The
standard was approved by the
Consumer Products Division,
after a poll of TV set manu-
facturers was reported by the
Engineering Department of
EIA. The association will pub-
licize the standards thruout
the industry.

New Singers,
Pianists on
Col. Roster

NEW YORK — Columbia Rec-
ords has been having a ball sign-
ing singers and pianists this week.

e singing side the company
has. pacted I;Ehrush Joya Sherill, who
used ' to sing with thg Duke EIl-
lington bund. On the piano side
Columbia has signed Mose Allison,
who also sings while playing jazz
piano; Vincent Lopez, who will
cut an album of the hit tunes he
has introduced over the years, and |
a new fem 88-er, Patti Bown. Co-|
lumbia has also signed Billy But-
terfield and organist Sir Charles
Thompson.

DRIFTWOOD,

NEW YORK — RCA Victor's
bard, Jimmy Driftwood, whose ar-
rangement of “Battle of New Or-
leans™ is often credited with spark-
ing the folk-saga song revival via
the Johnny Horton Columbia disk,
has been forced to give up school
teaching. The native of Timbo,
Ark., has been a school teacher
for some 20 years in Snowball,
Ark., and environs—Dbut the world-
wide demands for his songs has
!lhrust him into the music business
full-time. “But in a way, I'm still

ETOPS Extends
10-Free LP

Giveaway Plan

HOLLYWOOD — Tops Rec-

| ords is extending its 10-free al-
bum offer for an additional 30 days

after an avalanche of more than

1,800 requests greeted its initial
giveaway announcement, Tops
made its offer via a display ad in
The Billboard,

| It told dealers new to the Tops
| line that it will give them 10 of
its 51.49 packages for the asking.
It explained as the purpose of ils
giveaway: (1) Proof of its claim
Cthat its $1.49 product is equal in
quality to labels selling for $3.98;
(2) It suggested that dealers place
the albums on sale to test their
market appeal,

Dealer response to the offer has

far surpassed anticipations, accord-
mg to Tops prexy Carl Doshay.
' He claimed that dealer orders as
' a result of the promotion similarly
exceeded expectations. Offer is
being extended, Doshay said, be-
cause of the program’s success.

Tops launched this promotion
to spearhead its invasion into the
regular music dealer level of the
disk business. The label heretofore
concentrated its sales efforts on
large chain store outlets. Tops will
continue to follow its one-step (fac-
tory direct) distribution, operating

to the pattern it has followed with
chain stores for more than a decade.

OF FOLK-SAGA MAGIC

sans distribs in a manner similar | 1A%
rather than from local distributors. |
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teaching,” says Driftwood. - “Many
feel the songs have sparked an in-
terest in history, government, etc.”
he stated.,

Here on a visit with his wife,
Driftwood noted that few of his
songs which have scored well have
a love angle.
“The Tennessee Stud,” Eddy Ar-
nold’s biggest disk in a long time..
But even this song’'s chief appeal
15 its historical aspect, its color and
element of adventure.,

Horton and Amold are not
the only artists who have been
catapulted back into the best sell-
ing field via Driftwood songs.
Homer and Jethro's “Battle of
Kookamonga™ on RCA Victor is
their biggest disk in a long time,
Ditto Johnny and Jack's disk of
“Sailor Dan,” and Hawkshaw
}-Iawkins' recording of “Soldier’s
ﬂr'h

Driftwood has well over 1,000
songs. Some were “scraps” which
he found, patched and revived:

(Continued on page 12)

The exception is|:

ARD to Buck Clubs
Via Co—Op Ad Plan

NEW YORK — A concerted,
large-scale co-operative ad pro-
gram s about to be launched by
the Associated Record Dealers of
New York and New Jersey. The
campaign is expected to get under
way about November 1, according
to Association’s prexy, Sy Bondy,
who operates the Bondy Record
Shop, Manhattan.

Present plans call for up to a
half-page weekly for eight weeks
in The New York Sunday Times,
“in the same pages where all the
big discounters have been running
their ads,” said Bondy. There will
also be considerable stress put on
local weekly papers in the subur-
ban areas served by member deal-
érs. The ads will be placed by the
Association, which entitl®s  the
group to lower rates for the same
amount of space. Each ad will list
the addresses of all members' stores
who are taking part in the cam-
paign.  Present indications are

Ist Birthday

For Colpix
This Month

NEW YORK — Colpix Records
celebrates its first anniversary this
month. The diskery, subsidiary of
Columbia Pictures headed by Joni
Taps and with Paul Wexler as
sales chiel, has come up with two
hot properties in its first year,
Jimmy Darren and Nina Simone.
Darren made it via two strong rec-
ords and his movie work, Simone
was snagged by the label after her
contract with Bethlechem Records
had run out,

The label now has three indie
a.&r. men, Hecky Krasnow, Walt
Heebner and Bob Blake, who han-
dle all of the recording. And the
diskery has signed a lot of new
talent for its second year in busi-
ness.  Signings include Petit Mi-
chel, Sonny King, Mickey Callan,
the Frederick Brothers, the Beau
Belles, and the Chad Mitchell
Trio. Movie actress Kim Novak
is also due to have a single released
by the label.

Firm has just issued a new al-
bum. “"Huckleberry Hound,” based
on the kid TV show, and has three
more slafed for the fall. They in-
clude the sound track from “1001
Arabian Nights.,” the sound track
from the flick “Crescendo,” and a
Nina Simone set called “Nina at
Town Hall."

Big City Little Dealers
Catch On-Sub Rosa

NEW YORK — An interesting
small dealer co-op buying pattern
15 starling to spring up in some of
th- large cities about the country.
Many smaller dealers are banding
together quietly and ordering rec-
ords in quantity from transhippers
outside their cities wherever they
can get better deals than from
their local distributors. Then when
they receive the merchandise they
split it up and each dealer takes
what he needs. This co-op buying
pattern has sprung up because
many smaller dealers are convinced
they cannot get the same deal
from their local distributor as large

discounters in their cities do.

In one large city for instance, it
is known that a number of dealers
are getting close to half of their|

merchandise from out of town|

Aud according to these d-:.'a;li:.-rs'l

they obtain this merchandise at
prices below  that charged them
by the local distributor of the same
merchandise.  The  merchandise
these co-op dealers order are the
hot or cream LP's,

Many smaller dealers have com-
plained about “not getting: a
break™ from distributors because
they do not have the purchasing
power to get large discounts.
Smmce many of the discounts of-
fered by manufacturers vary ac-
cording to the amount of pur-
chased merchandise, there are
tradesters who feel there is some
merit in  their complaints. The
co-op buying pattern is modeled
somewhat after the associations of
independent grocers who banded
together to.fight the large chains,
Difference here is that the dealers
are not in any formal association
or group, but work together infor-
mally and at times haphazardly.

that between 75 and 100 individ-
ual dealers will participate in the
project.

“The ads will contain a coupon,”
Bondy continued. “The reader will
be told to clip the coupon out and
bring it in to any member store
listed. The coupons will be put
into a box and each week, each
store will have a drawing. The
winners will receive a free diamond
needle for his phonograph.

“We'll be offering different spe-
cials each week at really ridicu-
lously low prices. Sure they'll be

below wholesale in some cases but

Goody and Korvelte and a lot of
(Continued on page 12)

Buffalo Disk
Dealers Band

BUFFALO — Record dealers
have banded together here to form
an organization known as The Rec-

ord Dealers of Greater Buffalo, -

Inc., Plans were first set in motion
for the group last April.

According to prexy Lou Dell,
the group has already had some
solid accomplishments. Since start-
ing, it wa. noted, co-op ads have
been run in local papers on the
RCA Victor, Mercury and Sterco
Fidelity special promotions. Each
dealer gets his store name listed in
the ad for $10.

A current promotion is being car-
ried out on WWOL radio in which
18 dealers and seven distributors
are together. Each dealer gets a

(Continued on page 12)

Lanza Heart
Attack Fatal

ROME — Mario Lanza passed

away last week (7) at the age of
38. He died of a heart attack
after being in a hospital here for a
week, and his heart condition was
worsened by pneumenia and phle-
bitis. Lanza was in Rome working
0on a motion picture.

La :za's records were among the
top sellers on the RCA Victor label
during the early 1950's. He
had two singles that sold over |.-
000,000 records, "Be My Love,”
which hit about 1,500,000 and
“The Lovliest Night of the Year.”
Lanza also had the rare distinction
of having an album that sold over
1,000,000 copies, “The Student
Prince.” And all of the singer’s
records were issued on the higher
priced Red Seal label. )

Lanza starred in many top-gross-
ing movies in his timultuous ca-
reer. His flick “The Great Ca-
ruso™ was one of the all-time top
grossers, The last picture Lanza
appeared in was “For the First
T:me,” which was made in Europe.

The singer is survived by his wife -

and four children, and his parent.

Ovens Heads
UA Promotion

NEW YORK — Don Ovens has
taken over as national promotion
manager for United Artists Ree-
ords. His last position was with

Capitol Records as jop artists rep 1
in the firm's national promotion '

department. He also served as a
district promotion manager, New
York promotion manager and East-
ern promotion manager with the
diskery. Prior to his association
with Capitol, Ovens was on the
staff of the Dick Linke publicity
office,
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CAPITOL RECORDS

AND ITS RECORDING ARTISTS
GRATEFULLY ACKNOWLEDGE
THE 1959 NOMINATIONS BY
THE NATIONAL ACADEMY OF
RECORDING ARTS & SCIENCES

LEONARD PENNARIOD

“Pennario Plays”

Best Classical Performanca —
Instrumental soloist other than "
full orchestral accompaniment

Y RAY ANTHONY
£ “Sound Spectacular”

Best Performance by a
Dance Band

JONAH JONES

“I Dig Chicks"
Best Jazz Performance = Group

NAT KING COLE

“Midnight Flyer”
% : Bast Performance by
e i A “Top 40" artist

Best Rhythm and Blues
Parformance

THE KINGSTON TRIO

“Kingston Trio at Large”
Best Performance by a Vocal
or Chorus

Best Performance - Folk

MAVIS RIVERS
Best New Artist of 1959

FRANK SINATRA
“High Hopes"

Record of the Year

Song of the Year

(Sammy Cahn-Jimmy VanHeusen)
“Come Dance With Me"

Album of the Year
Best Male Vocal Performanca
Best Arrangement (Billy May)

~ 1" | BETTY cOMDEN—
. A Z.| ADOLPH GREEN

“A Party With Betty Comden &

Adolph Green”
Best Broadway Show Album

Best Comedy Performanca —
Musical

PEGGY LEE

“Alright, Okay, You Win"
Best Female Vocal Performance

NATHAN MILSTEIN

“Four Italian Sonatas”
Bast Musical Performance —
Chamber Music including
Chambear Orchestra
Bast Classical Parformance =

Instrumental Soloist other than
full orchastral accompaniment

Hﬁ““ H_“RPHY T EEEFiTT
Bast New Artist of 1959 S

RECORDS

T

STAN FREBERG
B, “Stan Freberg with
Ay Original Cast”
Best Comedy Performanca —
spoken Award

FELIX SLATKIN

“Cello Galaxy™”
Best Musical Performance -
Chamber Music including

Chamber Orchestra

THE HOLLYWOOD

STRING QUARTET o J
“Villa Lobos String Quartet® | = %%

Best Classical Performance —
Chamber Music including
Chamber Orchestra

[l
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R&B YANKS INVADE
BRITAIN FULL-SCALE

LONDON—A wholesale inva-
sion by the great American rhythm
and blues artists appears to
be in full sway here. On a success-
ful concert tour right now are the

famous team of Brownie McGhee
and Sonny Terry. The pair are
travelling the provinces,

Only recently, the well-known
Chicago-based primitive blues art-
ist, Muddy Waters, also won the
plaudits of British blues fans in a
concert tour, and word has it he'll
pay a return visit,

Meanwhile, just this week it was
announced that the American,
Champion Jack Dupree, of Atlantic
Records, would arrive here for a
one-month visit November 1. Du-
pree will do a two-week engage-
ment at a London night spot to
be followed by two more weeks on
the concert road circuit.

On the distaff side, only re-
cently, the Queen, Dinah Washing-
ion, was here on tour and the artist
made many new friends for her-
self. On the docket for upcoming
fours are such fine authentic sty-
lists as Helen Humes and Lizzie
Miles,

In the orbit of folk blues, Josh
White, for years a favorite in Brit-
ain, returned during the summer

for a8 series of~ engagements in-
cluding a top-line TV appearance.
Many of the current series of blues
bookings are being carried out by
the American Associated Booking
Corporation thru Jack Green.

To Syndicate
C.&W. TV-er

HOLLYWOOD — Nat Nigberg,
whose c.&w. show, "“Country
America,” recently concluded a two
vears' run on KABC-TV here, is
producing the seg on video tape for
TV syndication at the Rockett
Studios here, which Nigberg has
leased for the occasion. Taping is
being done by Mobile Video Tape,
Inc. \

Included in the talent line-up are
emsee Joe Allison, Debby Kay,
Gordon Terry, Shirley Caddell, the
Eligibles Quariet, Marty Robbins,
Randy Sparks, Jim Reeves, the Sur-
rey Dancers, and Bobby Bruce’s
Hometowners ork.

Technical staff comprises WNat
Nigberg, producer; Mary Nigberg,
director; Kathy Collins, art director,
and Dotty Vose, choreographer.

Unsurpassed in Quality at any Price:

OUR AMAZING NEW PROCESS RETAINS Al
DETAILS IN HIGHLIGHTS AND SHADOWS.
EVERY COPY AN ORIGINAL PHOTOGRAPH.

8" x10”

GLOSSY
9

PHOTOS

EACH

IN 5,000 LOTS
$8.99 per 100

POST CARDS $26 per 1,000

@
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20"% 30" $3.50 -

30"x 40" $4.85

COPY NEGATIVES $1.95

3 & 24 HOUR SERVICE AVAILABLE

FAN PHOTOS AS LOW AS {c EA.
COMPLETE COLOR SERVICE

&
U. 5. Most Modern and Largest
Photo Reproduction House

&
Visit Our Fabulous Studios
and Laboratories

Plaza 7-0233

A Division -of JAMES 1. KRIEGSMANN ~

165 W. 46th St., NEW YORK 19, N.Y.

UA Skeds 8

Packages
For October

NEW YORK — United Artists
is releasing eight LP's in October.
Included are the sound track from
the coming Harry Belafonte film,
“Odds Against Tomorrow,” by John
Lewis; the first two albums in the
new UA series of recordings made
on the famous Wurlitzer pipe or-
gan, formerly owned by Paramount
Pictures, "Steverino” by Irene Kral
and two classical albums, “The
Pines of Rome” and four barogue
compositions by Stokowski and the
Symphony of the Air and “Forest
of the Amazon™ by Bidu Savo.
An LP of flamenco music by Curro
de Uterra and Rafael de Coddo-
bes and a jazz set, “Sliding Easy,”
by Lee Morgan and the Curtis
Fuller sextet complete the release.

The diskery has joined in a na-
tional campaign with Spring Mills,
distributors of Springmaid sheets,
involving Connie Russell's album,
“Don’'t Smoke in Bed.” Ads will
feature the picture of the thrush
that appears on the LP cover.

The company has also released
its first LP catalog. The 321-page,
illustrated booklet provides com-
plete information on their 98 al-
bums. Song titles, a complete in-
dex, a numerical listing and price
index are included. The catalog 1s
complete thru December of this
vear.. A special feature of the cat-
alog is a seven musical category
breakdown.
| Don Costa, UA's a.&r. chief is
about to record a jazz album, fea-
turing arrangements by Bill Potts.
Tito Rodriquez was recently signed
by the label and will cut his first
LP soon,

SORD to Call

® (Continued from page 3

turn privilege from all manufactur-
ers.

“3. The establishment of a na-
tional merchandise committee with
representation of manufacturers,
distributors and dealers to co-
ordinate sales promotions and
ideas.”

The newsletter reports also that
diplomatic relations are being es-
tablished between SORD and Great
Britain's Gramophont Record Re-
tailers Association, The British
group’s president, H. A. Tipple,
has written to Charles A. Simmons,
former SORD president, suggesting
a trans-Atlantic cabal. According

| to ‘the newsletter, Tipple wrote:

“We feel that since you have
already been affected by diverse
problems which we only envisage
in the near future, we could learn a
great deal from your experiences.

“After reading your advertise-
ment in The Billboard dated June
1, 1959, we entirely agree with the
remarks expressed and have simi-
lar regrets ourselves that no organi-
zation was available to speak, or
rather shout, for the rights and
privileges of the bona fide record
retailer. We would like to place on
record our complete approval of
your actions and wish vou every
success in your venture.”

Diners’ Disk

® Continued from page

3Club

ship, it would enjoy sufficient buy-
ing power to acquire any albums
it may want to select for its mem-
bership, regardless of label. The
Billboard last week confronted

Solomon with this statement to ask
whether the reported selection eof
major company albums means
Diners' now has that buying
power. He refused to comment,
claiming that to answer this gquery
would be divulging the size of the

¢lub’s membership,

- T www americanradiohistorv com

HOT 100 ADDS 10

NEW YORK—This week's Hot 100 chart adds 10 new

sides. Essentials are:

67. We Got Love—Bobby Rydell, Cameo
70. 1 Dig Girls—Bobby Rydell, Cameo
73. Oh, Carol—Neil Sedaka, RCA Victor
83. Runming Bear—Johnny Preston, Mercury
87. if You Don’t Want My Lovin™—Carl Dobkins Jr., Decca
%2. 1 Don't Know—Ruth Brown, Atlantic
94. Goodbye Charlie—Patti Page, Mercury
97. Dance With Me—The Drifters, Atlantic
98. The Story of Our Love—Johnny Mathis, Columbia
100. There Comes a Time—Jack Scott, Carlton

FIVE MORE JOIN
LABEL PARADE

NEW YORK—Five ncw labels joined
(e label pargde during the last few
days. Here are the names and addresses
of the mewcomers:

Bayou Records, E. €. Spinka Jr,
2428 Calmont, Fort Weorth,

Blaze Records, care of Triumph Rec-
ords, 54 West T4 Sireet, New York 23,

Charm Records, care of Wesiminster
Records, 2175 Scvenith Avenue, New
York.

Erald Records, 1311 Huestls Streel
Building, Fi. Wayne, Ind,

Scarjet Records, care of London Rec-
ords, 539 West 2% Street, New York.

Omega Cuts
Stereos $2,
Monaurals $1

HOLLYWOOD — Omega Rec-
ords is putting a $3.98 price tag on
all #ts albums, both sterec and mon-
aural. This amounts to a price cut
of $2 on its stereo packages, here-
tofore marked $5.98, and %1 on its
monaural wares, New prices go
into effect immediately. Normal
mark-ups will prevail.

Label head Dave Hubert ex-
plained the move as means of pro-
viding a more realistic price struc-
ture. Cost of manufacturing a
stereodisk, Hubert feels, is not
that much more than its monaural
counterpart to warrant the wusual
“dollar more” price policy. Cost
was great in the early two-channel
disk days and therefore the higher
stereodisk price was valid.

Price cut coincides with Omega’s
release of 20 new LP’s, consisting
of eight stereo and 12 monaural
albums. The latter dozen includes
single-track versions of earlier
stereo releases. Release embraces
items in the pop, classical and jazz
fields.

Lieberson Belts

® Continued from page 3

output during the past year, With
all due respect to the artist nom-

inated . .. the NARAS method of]

nomination cannot provide a true
measure of .artistic merit, or give
any indication of the record indus-
try's great artistic accomplishments
in either the classical, jazz or pop-
ular fields: The ommission of so
many internationally famous art-
ists and the inclusion of so much
obviously partisan material demon-
strates the inadequacy of a voting
system which produces such re-
sults. . .. What is the purpose of
NARAS running a popularity poll?
How can it bring distinction and
recognition to our industry when it
fails to evaluate the intrinsic merit
of the product? It would seem that
a popularity poll, in which the
artists and members of the industry
merely vote for themselves, is su-
perfluous. ... 1 see no merit in
self-served awards won by the sort
of electioneering and lobbying
which 1 believe must invariably
accompany the NARAS method of
ballotting.”

RIAA Sponsorship

Lieberson asked for the RIAA
to sponsor the critical evaluation,
with “qualified observers and pro-
fessional critics.” He noted that
Columbia would “be happy to co-
eperate withi any gualified agency.”
And bhe contmwed that “The

New Firm Set

For Pressing;
Distrib Ties

DAILILAS—Texas Plastics, a new
firm offering complete pressing and
distributing service to independent
record companies and artists, has
been launched here by John W,
Stephenson.

In its dealings with the artist or
record companies, Stephenson says,
all masters submitted will first be
screened by the firm's a.&r. depart-

ment. Upon acceptance, the artist

or record company pays Texas Plas-
tics $450 for 3,000 promotional
copies, The artist or indie gets
1,000 of the disks for mailing to
disk jockeys or other promotional
purposes. The remaining 2,000 plat-
ters are mailed by Texas to national
distributors. If the record moves,
Stephenson explains, all expenses
for salable copies to distributors
and dealers are borne by the Texas
firm, the artist or indie recerving
14 cents on each record sold.

First release under the new set-
up is a single, “Searching My
Dreams for You,” by the Hodges

Brothers Band for the Whispering
Pines label, of Indianapolis.

Jocks Cold

® Continued from page 2

on the label. The tune is the la-
bel's own version of the big Rus-
sian hit, which is called in that
country, “Moscow Nights” In
Moscow, Leningrad .nd other big
Russian cities the tune has been
number or on the Soviet Hit Pa-
rade for well over a vear. (Tunes
don't move up and down very fast
there, it seems.) But some jocks
have said to distributors handling
the Palette disk: “What, play a
tune about Moscow?”

Interesting aspect to the story
is that the Palette record m eonly
one of those on the market with
the tune. Deccs Records issued
a record of “Meoscow Nights” with
the Max Gregor Ork a few weeks
ago. And Palette is issuing an in-
strumental version of the tune with
the Roland Palette ork next week.
There will be many more versions
as performers visiting Russia come
back with the tune and records.
Perhaps what is more interesting is
that it is doubtful if any reyalties
will flow back to Russia on the
ditty. Since the 'U. §. has no re-
ciprocal copyright agreement with
Russia, no royalties flow either
way on material except by special
agreement. Palette notes its ver-
sion of the tune is in its own
firm, since it considers the song
P. D. and they commissioned their
own lyrics. Decca’s version is also
P.D.

As one Palette exec put it, wryly,
“If we can't get enough exposure
on our record, we may bring it out
again as ‘Under Latin Skies.” We
still think it's a good une.”

NARAS ballotting . . . doea not in
any way enchance the stature of
the industry or its participants.” He
conchides by stating, “If we all feel
awards can bring honor and status
to the record industry...let us at
least devise truly objective methods
which will confer real distinction
on the recipients.”

i
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OUR BIGGEST
CORRECTION

NEW YORK—In the ad-
joining columns is what is be-
licved to be the biggest
correction ever run by The
Billboard. It wd% made neces-
sary by errors in the Record
Programming Section of the
September 28 issue. The size
and complexily of this section
created problems which led
to incorréct data running in
several biogs. In addition, oth-
er biogs which were scheduled
to run were omitted.

The biographies which ran
in the Record Programming
Section were intended primar-
ily for use by deejays as
chatter material to accompany
their spins of current disks,
The biogs included were those
of artists whose records had
appeared on The Billboard's
record charts from May thru
July, or who were receiving
special promotional attention
bv the manufacturers.

Brazil Diskery
Sefs Up U. §.

Operation

NEW YORK — Nilos Santos
Pinto, chicf of Gravacoes Musidise,
Ltd.,, big Brazilian indie record
firm. is now going into an interna-
tional operation. Pinto has organ-
ized Musidisc International, Inc.,
an American operation, with offices
in the Tishman Building. Initial
plans call for the release here of
approsvimately 50 LP’s annually,
on the Musidisc label, the product
bheing aimed at the American mar-
ket. First releases are scheduled
for November. ;

Pinto. whose Brazilian head-
quarters are in Rio, with additional
offices in Sao Paulo, stated he also
ptans some EP and 43 r.p.m, prod-
uct. The LP product, of which
four per month or about 50 an-
nually are expected to be released
in the initial schedules, will be
priced at $4.98 and $3.98, for
stereo and monphonic, respectively.
A low-price stereo LP line is also
planned. to be priced at $2.98.

Pinto’s record label in Brgzil is
five years old, and it includes five
subsidiary labels. The firm's cat-
alog, built on a quality basis, con-
tains much instrumental material,
including symphonies of 80 to 100
musicians.  Pinto, who expects to
do recording in the States and in
Furope too, will also release vocal
material here.

Pinto, who also represents Vox
and Grand Award, has had a ca-
reer encompassing many segments
of the trade. He was a vocalist
under the name of Nilo Serpio
with RCA Victor in Brazil; he was
a record retailer, a disk jockey and
critic—then branched out into his
own record manufacturing opera-
tion, His studios and plant opera-
tion are completely modern, and its
facilities are used by other labels.

Packages in the debut release
will include “The Magic Strings,”
employing two separate 40-violin
sections; “Cuba Libre,” a dance
package; “The Pan American Or-
chestra,” doing American and Latin
standards, and “Opera Fantasy,” in-
strumental performances of noted
arias,

Pinto is now arranging his dis-
tribution set-up here.

HOLLYWOOD — Robert
Krechter last week was named
acting director of Capitol Records’
legal department. He will helm the
department’s operations. Krechter
comes from the Northrop Corpo-
ration where he handled contract
negotiation and administration in
the aircraft and missiles field.

Today's Top Talent
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ARTIST (Current Record Label)
Personal Mgr., Booking Office

i
BIOGRAPHICAL MATERIAL

JIMMY (LANTON (Ace)

PM: Cosime Matassa
BO: G, A. C.

BIRTHDAY: Sept. 2, 1940. HOME TOWN: Baton Rouge,
La, EDUCATIOM: College. HOBBY: Swimming. OTHER
MUSICAL INTERESTS: Sengwriting, plays guitar.

CRASH (RADDOLK (Columbia)

PM: Fred Koury

AGE: 19, HOME TOWM: Greensborp, M. C.-EDUCATION:
High school, HOBBIES: Folk music, foothall, BACK-
GROUMWD: Srarted in show biz at age 11 slnging and
playing guitar &5 entrant and winper of local TV
falent show coniesd. Currenfly on  17-city  personal
appearance tour, OTHER MUSICAL INTEREST: Song:
writer.

RECORD DATA

LATEST SINGLE: My Own True Love.

LATEST ALBUM: Just & Dream.

PREVIOUS HITS: Ship on a Stormy Sea bw My Love s
Strong; Just a Dream,

i
LATEST SINGLE: Don't Destroy Me b/w Beom, Boom Baby.

GO0GIE RENE (Class)

JOE REISMAN (Roulette)

LITTLE RICHARD (Gone)

AGE: 7. HOME TOWM: Los Angeles, Calif. EDUCATION:
High scheol. HOBBIES: Sportscars, painfing. OTHER
MUSICAL INTERESTS: Songwrifer, arranger, member of
ASCAP. RACKGROUND: Currently a8y, director for
Class,

LATEST ALRUM: Romesville.

PREVIOUS WITS: Beautiful Weekend; Rebecca; Midnight.

AGE: 35. HOME TOWN: Dallas, Tex. EDUCATION: High
school, BACKGROUND: Was 18 wien he joined kst
band plaving saxophone Also, began 1o do arranging,
Played with Glen Gray, Bob Crosby, Sam Donehue, ete,
Has arranged For Perry .Como, Patti Page, Johnnie
RBay, Jimmie Hodgers and fhe Playmates. Previously
with RCA Victor, Mow a.Ar. director and artist at
Roulette. OTHER MUSICAL INTERESTS: Arranger, con-
ductar.

LATEST SINGLE: Lady Chatterly's Lower b/w Memphis Night
‘Walk.

LATEST ALBUM: Joe Reisman Salutes the All-Time Insirumental
Favarites.

BIRTHDAY: Decamber 25, 1935, HOME TOWM: Macon,
Ga, BACKGROUMD: Starfed as church soloist at 14,
At 15 was singing, dancing and peddling herb Fonic
for & mecdicine show, A year later he wen a talent
confest at an Aflanta, Ga., theafer. Me refired from
show business last year to concentrate on  religious
activifies, bul returned fo show business fhiz  year
Formerly recorded for Specialfy, now with Gonre.

LATEST SINGLE: Troubles ot the World b/w Save Me I.nr_rd..
Milky White Way b/w 1've Just Come Up From the Fountain.
PREVIOUS MITS: Turti Frutti, Long Tall Sally, Rip 11 Up.
Kesp 2’ Knockin’, Good Golly, Miss Mally.

ROBERT SHAW (RCA Viclor)

PM: Waller Gould

BUDDY SHEPHERD (Play Me)
FM: Hal . Dennis

SHIRELLES {Scepfer)

PM: Florence Grecnberg
BO: Shaw

NINA SIMONE (Colpix-Bethlehem)

P : Bertha Casn
BD: G. A. C.

BIRTHDAY: April 30, 1914, HOME TOWN: Eed EBElwff,
Catif. EDUCATION: College.

LATEST ALBUM: On Stage With Robert Snaw.
FREVIOUS MIT: Christmas Hymn: and Carals.

ﬁEE:-IE. HOME TOWM: Yonkers, M. ¥. EDUCATION:
High school. OTHER MUSKCAL INTEREST: Guitar,

LATEST SINGLE: I'm Hyonotized b/w So Many Reasons Why.

AGES: Shirley Owens (leader), 18; Addie Harris, 18;
Doriz Coley, 18; Beverly Lee, 17. HOME TOWN: Pas.
saic, M. J. EDUCATHON: High School. OTHER MUSICAL
INTERESTS: Shirley Owens wrote ™1 Met Him on Sun-
day.”

LATEST SINGLE: Dedicaied tao The One 1 Love.
FREVIOUS HIT: | Mel Him on Sunday.

AGE: 256. HOME TOWN: PFhiladelphia. EDUCATION:
College. BACKGROUND: Might clubs, Town Hall, con-
ceris, Julliard. OTHER MUSICAL INTERESTS: Plano.
REAL NAME: Eumice Waymon.

LATEST SINGLE: Porgy.
LATEST ALBUM: The Amazing WNina jimona.

FRANK SINATRA (Capitol) .

PM: Hank Samicola
BO: W. M,

RIRTHEAY: Dez. 12, 1917. HOME TOWM: Hoboken, N. 1.
EDUCATION: High school, BACKGROUMD: Slarted caresr
as band singer with Temmy Dogsey. Filims, TV, gight
Clubs,

LATEST SIMGLE: High Hopes b/w All My Tomorrows.
LATEST ALBUM: Mo One Cares

STERED EP's: Frenth Foreign Legion, Come Dance With Me,
fhr Suciess, The Las! Dance,

PREVIOUS HITS: Young at Heart, All or Nofthing a’r All, White
Christmas, I've Got a'Crush on You, Night and Day, Eept:m-
ber Song, You'll Never Walk Alone, Chicago, All the Way,
Mr. Success, Oh What |t Seemed to Be, Nancy, The Girl That
i, Marry, eic.

JIMMY SKINNER (Mercury)

PM: Low Epstein

SKIP & FLIP (Breni)

PM: Cyida-Burton Astot:
BO: G. K. C.

HOME TOWM: Berea, Ky. EDUCATIOM: High school,
HOBBY: Fishing. OTHER MUSICAL INTERESTS: Sang-
writer, music publisher, plays guitar 8nd banjo,
BACKGROUND: Currently owns record stare in Cincin-
nali.

LATEST SINGLE: John Wesley Hardin,

LATEST ALBUM: Songs That! Make the Juke Box Play.
PREVIOUS HITS: Will You Be Satisfied That Way; Dark
Hollow; Daoin® My Time; Lei’s Say Goodoye Like We Said
Hzllg.

AGE: 19. HOME TOWM: Tucson, Ariz, EDUCATION: High
schoal, BACKGROUND: Personal appearances. OTHER
MUSICAL INTEREST: Song writing, guitar, REAL NAMES:
Skip, Clyde Batin; Flip, Gary Paxton. Skip is deejay
tor Arizona skation. i

LATEST SINGLE: [t Was I,

SKYLINERS (Calico)

PM: Jom Reck
B0: G.AC.

CARL SMITH (Columbia)

HOME TOWM: Pittsburgh. EDUCATION: High school,
BACKGROUND: Write their own maferial. MAMES:
Wally Lester, Janet VYagel, Jimmy Beaumont, Jack Tay-
fer, laoe Versharem.

LATEST SINGLE: It Happensd Today b/w Lonely Way.
FREVIOUS HITS: Since | Dont Mave You, This | Swear,

BIRTHOAY: March 15, 1927. HOME TOWN: Maynard.
ville, Tenn. BACKGROUND: Local radio, "Grand Ofas
Opry,” personal appearances, OTHER MUSICAL INTER-
ESTS: Guitar, songwrifer,

LATEST SINGLE: Ten Thousand Drums.

PREVIOUS MWITS: Lel Old Mother Mature Have Her Way, Don't
Just Stand There, Are You Teaching Me, Hey Jos, Back Up
Buddy's Looss Talk, There She Goes, You Are the Ona, Best
Years of Your Life, Your Mame |3 Beaulitul

KEELY SMITH (Dot)

PM: Barbera Rella
BO: W. M.-M. L A

HOME TOWN: HNorfolk, Va., BACKGROUMD: Radio-TV
shows, mowies, night ciubs, Married te Louis Prima.
Prima and Keely recently switched labels from Capital
to Dof. They have sef up a telent management firm
and will recard their own masters.

LATEST SINGLE: I'm Confessin®

LATEST ALBUM;: Hey Boy! Hey Girll

PREVIOUS HITS: Old Black Magic, |'ve Go! You Under My
Skin, Bei Mir Bist Du Schoen.

TRUMPETEERS (Splash)

PM: Murray Kaufman

LEADER: Billy Muir., HOME TOWM: Mew York City., EDE-
CATIOM: College. HOBBIES: Sports. BACKGROUND: Com-
posing and arranging for top bands,

LATEST SIMGLE: String of Trumpeis.

ERMEST TUBB (Dacca)

BIRTHDAY: Feb, 9, 1914, HOME TOWM: Crisp, Tex.
HOBBIES: Golf, riding. BACKGROUND: Siarted in local
radio in sarly *30's. He idofized Ihe lafe c.&w. singer
Jimmie Rodgers; was given Rodpgers' guitar by Mrs.
Rodgers, who cpined he was carrying on har husband’s
tradition. Films. TV, radio, personal appearsnces,

HHH\‘ TURKER (Big Top)

: Herbert Lutz
Il'.l': Wm. Marrin

BIRTHDAY: June 2, 1935, HOME TOWN: Patersan, N. ).
EDUCATHOM: High schocl. WOBBY: Music. OTHER MUSICAL
INTERESTS: Songwriter, arranger.

LATEST SINGLE: What | Enow Abaut Her.

LAYEST ALBUM: The Ernest fubb 3tary.

PREVIOUS MITS: Missing in Actien, Too Old ta Cut fhe
Mustard {with BRed Faley), Hall & Mind, Mister Love, No
Help ‘Wanted.

LATEST SIMGLE: Lavender Blue.
FREVIOUS HIT: Sweel Annie Laurie.

JERRY WALLACE (Challenge)

Bd: M.C.A.
PMi: Cy Kerlman

AGE: 27. HOME TOWN: Kansas City, Mo. EDUCATION:
High school, OTHER MUSICAL INTERESTS: Plays guitar,
songwritar.

LATEST SINGLE: Primrote Lane b/w By Your Side.
PREVIOUS HITS: Touch of Pink; How Time Flies.
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“BG” COLLECTOR’S ITEMS NEVER AVAILABLE BEFORE IN
A TREASURE CHEST OF PERFORMANCE RECORDINGS

Performance recordings 1937-1938 by the Original Orchestra, Trio and Quartet
featuring Benny Goodman . . . clarinet Harry James . . . trumpet Gene Krupa . . . drums
Teddy Wilson . . . piano Charlie Christian . . . guitar Lionel Hampton , . .vibes
o o » and many distinguished greats "
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Performance Recordings 1937-1938 by
THE ORIGINAL ORCHESTRA, TRIO AND QUARTET
teaturing \
BENNY GOODMAN cuLarineT- HARRY JAMES TrumpeT - GENE KRUPA DRUMS
TEDDY WILSON mano- CHARLIE CHRISTIAN cuimar - LIONEL HAMPTON. viBes

and

SAXNOPHONES: Hymie Shartzer. Vido Mussos Jerry. lerome = George Roenig
Dave Malthews - Birlbhiee Ralling « Habke Hdssin
TROMBEONES . Murray McEacoher - Hed Ballard - Vernon, Brown
BASS: Harry Goodman - Artie Berfsizin
TRUMPETS: Ziggy Elmon « Gardlon Grilfin '
DRUMS: Dave Tough - Nigk Fielogl: -
GUITAR: "Allan Reuss
FlaND ) Jess Stacy

ARRANGERS Floicher Hehderson - James Mundy « Horace Hendorson

35 5% 9 30

T

o



www.americanradiohistory.com

OCTOBER 12, 1959

THE BILLBOARD

MUSIC 11

Competitive Activities Studied

® Continued from page 2

pletely, by next spring or summer.
Spokesmen for Campbell said in-
roads of discounting and rackers
were bad but he felt the "unkind-
est cut of all” was made by the
manufacturers who, in effect, shut
the dealers out of major adver-
tising of merchandise which both
are selling.

“They expect us to carry huge
inventories, provide service, pro-
mote and sell their labels—while
they build up their club sales thru
nationwide advertising and keep
customers out of the retailer’s
slore."”

The outspoken owner of the
newly expanded Disc Shop (The
Billboard, May 4, 1959), Dan Dan-
ziger, said: “What the clubs do
now seems to me to be far from
what they originally intended to
do.” Originally, he said, the Co-
lumbia club “sounded good to the
retailer.” In contrast to earlier rec-
ord clubs, which dealt in exclusive
merchandise unavailable to the re-
tailer, Columbia put records into
the homes of non-store buyers, and

ut the same records on retailers’
ists. Also, regular monthly listings
of subscribers went to the dealer
for use in his own mailing lists.

But as time went on, the clubs
“dropped the dealer down into
small print in their advertising,”
Danziger said. “Club sales were
pushed with tremendous advertis-
mg, and catalogs, plus promotion
of the “bonus” records which, in
effect, gave club customers a price
reduction they could not get at the
retail record store.”

Danziger said that before the
clubs, Disc Shop classical sales
were 80 per cenl of his total vol-
une, but now have dropped to be-
low 50 per cent. As a result,
classical records had to take a
back seat in the shop, and the front
display went to popular, jazz,

show tunes and other kinds of mu-
sic to capture sales.

Danziger does not accept the
claim that the big companies had
to use the clubs to stabilize a
market for their top artists to hold
them: “What RCA or Columbia
or Capitol artist is going to go over
to some smaller record company if
the big one doesn’t come thru with
more royalty? These artists need
the big-name prestige to get book-

ings."”
Rack Jobber Blast

Danziger said he also gave the
FTC attorney an earful about the
rack jobber, who is “as bad if not
worse, competitively, than the rec-
ord club.” The jobber, as a com-
petitive outlet against the retailer,
not only gets manufacturers' price
preference and direct buying priv-
ileges, but he can elect to take
only the “cream of the crop” with
100 per cent retail privileges, the
dealer noted.

Danziger thinks this should get
special attention from the FTC.
“The racks have it so good they
are offering retailers their surplus
records at cut prices.

“Some are even going into retail
shops of their own, under dif-
ferent names."™

The Disc Shop proprietor saw
foreboding significance in the
closeout of the Campbell record
operation. “When a pioneer like
Earl Campbell close out records,
it puts a chill down my back.
We've all got to wonder who'll
be next. The competitive pres-
sures may literally push the retail
dealership as we know it now, out
of business." .

None of the dealers in the area
expects quick action from the FTC,
Such investigations take months,
and could even stretch into a year
or more, in the agency's heavy
workload.
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NIGHT CLUB REVIEW
La Micheyl Packs Personality

An extraordinary lass is Mick Micheyl, blonde French singer
who is appearing at Richard Kollmar's Left Bank boite. She is
the first starring performer to play the spot, and a special one-
woman show of her paintings is running simultaneously at
Kollmar's Little Studio art gallery.

Miss Micheyl, who has just been set in an album deal with
Decca, is in the great tradition of French chanteuses, interpreting
songs about the basic emotions of life with feeling, charm and
striking personality. Many of her numbers, by the way, were
written by Miss Micheyl herself.

What sets her apart from the ordinary run of singers is the
exceptional quality of her voice and the forcefulness she displays
in selling her songs. These run the full scale of emotions, but
Miss Micheyl proves herself up to the contrasts. She would be
a particularly good TV guest on this account, and alreadv has
had two Canadian web appearances in the past few days.

Should Miss Micheyl gain additional video exposure here,
as seems entirely likely, it's completely possible for her to take
on national importance as a performer, which naturally could
have a beneficial effect upon her album sales.

*

Darin Packs Real Nitery Punch

_ Bobby Darin — currently headlining the new show at the
Copa Room _nf the Sands Hotel, Las Vegas—is one of the most
versatile, polished young performers around today, Altho the 22-
year-old Atco recording star is the youngest artist ever to headline
at the Sands (Mathis was 23 when he first appeared) he isn't a |
boyish-type, but a self-assured showman with a dynamic per-
sonality and an exciting vocal delivery.

At the ﬂpenin_g night show (6) Darin scored a solid hit with
the adult crowd, via a neatly paced package of nostalgic stand-
ards, ballads, blues and rhythm tunes. He displayed a tender,
expressive way with a ballad, but his most effective moments—
and by far the most original style-wise—were his swinging, hard
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MOVIE REVIEW

chestra.

driving, rhythm numbers,

Baby.”

Top Acting, Score in Belafonte Pic

In addition to fine performances by Harry Belafonte, Robert
Ryan, Shelley Winters and co-stars Ed Begley and Gloria
Grahame, John Lewis' excellent score for “Odds Against Tomor-
row" is sure to provoke considerable favorable comment.
executed in part by the Modern Jazz Quartet and by a full or-

Theme of the pic concerns an attempted bank robbery. In
addition to the excitement built in leading to the crime, there is
a racial conflict between Ryan and Belafonte. Lewis manages
some interesting effects to create musical tension to parallel the
action by switching from the small group to big orchestra.

United Artists is releasing two albums of music from the
film, keved to the opening of the
track LP; the other will feature the Modern Jazz Quartet alone.

With the success of the sound track scores from *I Want to
Live!” both of these albums rate strong consideration.

*

Antonio Morelli's ork—paced by Darin’s own pianist-con-
ductor Rickard Berke and drummer Ronnie Zhito—provided ex-
cellent backing. Selections included Darin's current best-selling
?mgle “Mack the Knife,” an artfully integrated “Splish Splash,”
1 Got a Woman,” and “I Can't Give You Anything But Love

The rest of the generally tasteful Jack Entratter production
spotlighted French musical comedy star Lilo, Les Charlivels,
appealingly energetic acrobatic turn; standard dance team Augie
and Margo, and a suitably lavish, eye-filling chorus number. Only
dxsnppumtme:_ﬂ on the bill was Lilo, who cheapens what could
be an attractive turn by getting overly chummy with the male
scgment of the audience and clutching her bosom suggestively.

It's

pic. One is the regular sound

Howard Cook.
¥

Sam Chase
*

June Bundy.

® Continued from page 3

Committee Staff Analysis

providing for dwindling of the sen-
iority fund, the document points
oult.

Music publishers who produce
TV film, and who control their
own shows and can use their own
background music, need to be pre-
vented under the Decree from “ex-
ploitig their dual position,” the
report stetes.

Distribution of foreign funds
under the Decree terms is scored
for “arbitrary” decision to make
$200,000 the roval sum required
before credit for use in certain
countries is granted. The analysis
asks why ASCAP is allowed to
apply “haphazard methods to the
distribution of any money belong-
ing to its members.”

Grievance procedures under the
1950 Decree are termed a prime
example of ASCAP management's
“feeling of indifference toward
the welfare of smaller publishing
and composer members,” in the an-

www americanradiohistorv com

alysis. There is improvement un-
der the proposed terms, but more
democracy is needed in election
of the special Grievance Board
members, the document points out.
Also records are only “grudgingly™
made available to membership un-
der the terms, when the reverse|
“should be the case." '

The report is known to prnisei
antitrust  division’s acting chief |
Robert Cicks fi  permitting a pre-
entry discussion of the terms. But
at the same time, the staff report
recommends further hearings by
the Roosevelt Small Business Sub- |
committee after entry of the Decree |
terms arrived at. The document
notes that Justice's own memo in|
support (Billboard, September 7, |
1959) suppogls the Subcommitiee
findings that the “attitude of those
in control must change”—and to
effect this, the staff is of the opin-
io- that “more changes are needed

than the Decree terms propose.”

It You're Looking for Someons In the Music-
Record Business—Try Reacking Them

]
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trade and offer a record review
service designed to stimulate cons
sumer purchase of new and past
releases. Half of this weekly service
i lists good items subscribers report as
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MUSIC PUBLISHERS
HOLDING CORPORATION

Smash Record on M-G-M
by Andre Previn-David Rose

ROBBINS MUSIC CORPORATION

NOTICE TO TRADE

Two tape recordings of copyrighted sang
“Pleasa Holy Father™ lost in midtown
Manhattan between August 25-August
2B. Tapes believed in package addressed

to Liddell, Springfield, Mass. Reward
for information leading fo recovery, In-
fringers will be prosecuted. Please notify

ATTORMEY FRED I|. SONMMEMNMFELD
111 West 5Tth Strast Naw York
Cirels T7-£070
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[COLUMBIAB RECORDS

® “Columbia™ (g Marcas Fog. A division of Columbia Broadcasting Sybtem, Inc.

Wax Artist
Pacts Stress
Pic-Disk Tie

® Continued from page 1

films is the British combo of Chris
Barber, which provides the jazz
music heard. in “Look Back in
Anger,” film version of the prize-
winning Broadway hit.

All-Star Jazzer.

On another front, M-G-M has
put together an all-“tar cast of jazz
stars to provide the soundtrack
for the film version of Jack Ker-
ouac’s novel, “The Subterraneans.”
M-G-M will release the track pack-
age on which will be heard Andre
Previn, Gerry Mulligan, Shelly
Manm':, Red Mitchell, Art Farmer,
Dave Bailey, Buddy Clark, Russ

ARD'’s
L {“nnnmrm' _frmu page 4

Co-Op Ad Plan

others dn it. Wh},f shouldn't we?
Besides with us, they'll really be
specials and they'll only last for a
week. In the ads we'll offer free
listening prm]eges in every mem-
ber shop and we'll give.customers
a 30-day exchange privilege. A
buyer will be able to make his
exchange in any member store, not
necessarily the one where he bought
the record.”

“Frankly,” said Bondy, “we
hope to pull customers away from
the record clubs thru out ads. And
we think we can do it. T can tell
vou that all of us have had more
and more people coming in to com-

Jimmy Driftwood

Freeman, Art Pepper, Bob Enm-i' Continuwed ,.fﬂﬂi"[ page 4

oldsen and Bill Perkins. Thrush |
Carmen McRae bas also been
signed for the pic, whch in turn
marks her film debut,
Meanwhile, Paul Anka, who has
become a young veteran of films
with his third movie appearance
now under his belt, is Low on the
road, heavily plugging his Jatest
film, “Girls Town" again highlight-

artists in filmland. Anka, red-hot
on the disk front, is with the tour-
ing Dick Clark caravan of pop
stars moving cross-country, Anka
plugs the film at all performances.

Court Vetoes

® Continued from page 2

sic and Bogart Music, be sold at
auction. Beebe Bourne appealed
the decision.

The case now goes back to the
Surrogate wi.h the issue pending
as to whether the three corpora-
tions should be dissolved for tax
purposes and the money to go to
the estate. What the Appellate
decision means is that the two di-
rectors can now work out a method
of either working together, one or
the other selling out, or a spli

of the music firms so that each |

director has a firm or iwo to run.
According to the legal firm repre-
senting Beebe Bourne, there is more

than enough money in each cor-

poration to pay any taxes or for
any other necessary purposcs, Each
of the firms 1s understood to have
cash assets of $1,000,000.

=

T his announcement is neither an offer to sell nor a solicitation of an offer to buy these securities.

The offer is made only by the Prospectus,

400,000 Shares

Common Stock

(Without Par Value)

Price $17.50 per Share

Copies of the Pvospectus may be obtained from the undervsigned,

LEHMAN BROTHERS

October 9, 1959.

GIVE TO DAMON RUNYON CANCER FUND
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ing the value of teen-slanted record |

others are completely his own. By
training and inclination, Driftwood
was impelled to become a dedi-
cated folklorist. “But 1 never ex-
pected to make any money out of
it, he added. "“Now, my avoca-
tion has become my vocation, for
songs like *“The Battle of New Or-
leans™ are being done in Spanish,
German, Italian and other lan-
gauges. Even Latin American
interesis are lapping the material,
Driftwood said,

The bard credits Mrs. Drift-
wood and RCA Victor a.&r. exec
Chet Atkins and the disk jockeys
with providing the drive resulting
ir. the commercial success of his
tunes,

Driftwood expects the new al-
hum on the winning of the West,

' the two LP sets with Bing Crosby

and Rosemary Clooney, to be out
in  November, His publishers,
Warden Music, are also planning
folio editions of his music for edu-
cational use.

Ensconced in his hotel room in
New York, Driftwood strummed his
old guitar. "It was made by my
grandpappy from a fence post and
an ox voke,” he ventured, and
added: "I want to keep on gath-
ering the old folk songs ., ., and un-
earth the old heroes and write
about their deeds. ... | don't want
to be diverted from this. ..
if T don't do it maybe it will
never be done.”

* Driftwood attends many folk fes-
tivals s0 as to mainlain interest in
this music. “Such as the Ozark
Folk Festival” at Utica Springs,
which is held “under the moon of
painted leaves™ in the fall. “That's
an old Indian term,” he added.

Atlantic Debs

® Continued from page 2

dle all national promotion and ex
ploitation. Distribution will be ef-
fected thru a mnew distributor
group being set-up by Atlantic
sales chief Bob Kornheiser, Initial
release  will be “Crazy Little
Diegam™ and "Don't Tell Him 1
Want to Know,” by thrush Suzy
Dickerson,

Plans ncw call for an expansion
of the Atlantic sales department
to service the new Trey operation.
Kornheiser is expected to name a
new lieutenant, who will have pri-
;ndr:y' responsibility on the Trey
e,

N. Y. Hi-Fi Show

® Continued from page 1

Canto, Capitol, Mercury, Montilla,
RCA Victor, Westminster and a
new entrant this year, the Stereo-
phonic Music Society.

In the opinion of Cotten, who
was conversant with the general
trends of interest being noted in
the booths, it was apparent that
the public knows better what it
wants than in any previous vear,
“The education campaign carried
on by the industry on stereo and

because | .

plain about the clubs and the fact
that they get records they don't
want because thev sometimes for-
get to send in the card in time.
One man told me this week that
he would love to get out of the
club he’s in altogether, because of
the delays and getting unwanted
records, but he doesn’t see how he
can do it IH all a very aggravat-
ing situation.”

Bondy noted that the next meet-
ing of the Association, at the Henry
Hudson Hotel on Tuesday (20),
would be the last opportunity for
dealers to sign up for the ad pro-
gram. He also explained that the
Association would pay half the cost
of the ads out of its own dues-
supported treasury, while dealers
would be Hpec:t:d to ante up the
initial portions of their collective
50 per cent share at the upcoming
meebing.

He also went on record that the
group is contemplating a co-op
buying program at an early date
and is open for any offers at once.
Regarding plans for the Associa-
tion’s own ARD record label,
Bondy said the project was in mo-
tion and would probably be han-
dled by an indie disk company.
Dave Nadler, Bronx dealer mem-
ber, is in charge of this activity.

CuTumbiu Battle

® Continued from page 2

Coast publicity department,
headed by Ann Fulchino, giving
the label professional press rela-
tions in this arca for the first time
in its history, added to its power.

For years, Capitol Records dom-
inated the Los Angeles market. It
went unchallenged since this was
the firm's - headquarters and the
weak branch efforts of the other
major. were no match. Bob
Yorke's efficient administrative ma-
chine and Jenkins' new, hard-driv-
ing RCA Victor distribution set-up
decided to lock horns with Cap-
itol on its home ground.

After a long and intensive fight,
RCA Victor was able to unseat
Capitol from 1ts long held perch
in this market, toppling it to sec-
ond spot. Capitol is making an all-
out effort to regain its top rung
on the L.A. business ladder and
the battle is raging hot and heavy,

Buffl.':'llﬂ Dealers

® Continued from page 4

e ————

full 30-second spot a day for three
months. Cost per dealer is $35 a
month. Each distobutor pays
$157.50 per month and each gives
away 100 free albums as parl of
the p.omotion.

Among the other accomplish-
ments claimed for the group by
Dell is the stopping of a large
di.zount record operation from get-
ting started in the Buffalo area,
Dell said the group is helping or-
ganize dealers in the Syracuse,
Central State area and plans are
afoot to go to other parts of the
State and even to other States in
starting local dealer groups. Dell
stressed that “this is not an SORD
organization.”

Listed among the purposes of
the outfit were the following: (1)
To maintain price except for legiti-
mate sales, (2) promote disk sales
in general, (3) co-operate with dis-
tributors on all special promotions,
and (4) help dealers promote and
sorvice their individual shops bet-
ter and eliminate any unfriendly
spirit among the local dealers,
Meetings are held once a month,

on hi-fi is gradually beginning to
sink in. It's being understood bet-
ter with the result that buvers
have a much better idea what they
want and need today for their sys-

l. tems,” he remarked,
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DEALER TELLS:

How Recorders Sell
In a College Market

By N. J. BARATT

ITHACA, N. Y. — Why sell a
Rambler when vou can sell a Cad-
illac more profitably?

That’s the operating philosophy
of Ralph G. Lent, head of Lent's
Music Store, here. The firm has
been on a heavyweight tape re-
corder selling spree for the past
few months, because it has taken
the time to develop a smoothly
working sales program.

“We started merchandising tape
recorders more aggressively with
the Webcor price special a few
months ago,” says Lent. “Unutil that
time, we've never taken steps to
work on a program designed to

sell the heavier, more expensive |

recorders. A potential customer
would tell a salesman that this or
that machine was too heavy, and
we'd go along with it and end up
selling a lightweight raachine.

“But when we sat down at one
of our meetings to hash out the
problem, we decided that the av-
erage customer very rarely gives
a hang about portability, because
the average customer just has need
to carry the machine to and from
his or her car, at the most."

Quality With Weight
So Lent salesmen began to sing
the praises of a heavyweight, Cus-
tomers would be told that, within
reasonable limitations, the heavier
the machine, the better. The sales-
men would explain that the more

1893, It wouldnt be profitable
to put a few recorders in the trunk
of a car and tour the outlying dis-
tiicts iutil the merchandise was
sold, like we used to do with radios
many Yyears back. In-the-home
selling takes too much of the sales-
man's time,

“But that doesn’t mean that a

firm should pass up selling oppor-
tunities by not following up on
leads. We found that the tele-
| phone is a wonderful sales instru-
| ment, if used properly."”
Altho it is difficult to pin it
| down percentage-wise, the follow-
Ly svstem is credited with contrib-
uting materially to sales of heavy-
‘weight recorders.

Ithaca, home of Cornell Uni-
versity, is a town of approximately
22,000 population, plus an addi-
tional 8-10,000 students on the
campus. Lent has found that the
majority of heavyweight tape re-
corder sales have been to students
and faculty.

Pinpoints Prospects

Advertising budget ‘is allocated
among radio, newspapers and
(Continued on page 16)

GE Sets Free
Home Trial on

Cartridges

NEW YORK — A 10-day home
trial plan for General Electric’s
Model VR-22 stereo cartridge has
been announced by the company’s
audio components section.

Under the terms of the plan,
the customer, when he purchases
a VR-22 stereo cartridge, signs a
card which permits the return of
the cartridge to the dealer within
10 days on a money-back guarantee
basis, provided that the cartridge
is undamaged except for normal
Wear.

S. ). Welsh, components mar-
keting manager, said that the hi-fi
customer has been “bewildered by
a steady barrage of conflicting re-
ports, claims and counter-claims

| on the wide variety of stereo car-

tridges now available. Now a cus-
tomer can buy the General Elec-
tric VR-22 stereo -cartridge, take
it home, use it in his own equip-
ment, and if he is not satisfied
with its performance, he can re-
turn it within 10 days for full
refund of the purchase price, no
questions asked.”

® Continued from page I

HOME DECOR THEMES
1959 HI-FI SHOW

'a Swedish firm, showed a com-

expensive machine had the heavier | petent-looking, highly styled unit,

transformer, the heavier amplifier,

dual motors, dual speakers, etc.
Associating quality with weight

isn't the only reason Lent Music

Store’s recorder sales have shot up-

ward. The firm developed a well-
rounded program, which includes
follow up procedures, a demon-
stration that accomplishes (wo
things simultaneously, and install-
ment emphasis. It's all one inte-
grated program, evolving from
management's decision to turn a
common customer objection into a
selling asset.

Follow-Up System

“Times have changed,” say
Lent. “This firm was founded in

Bob Walcutt
Resigns Walco
Manager Post

NEW YORK — Maurice R.
Eastin, general sales manager of
Clevite Electronic Components
Division of Clevite Corporation,
Cleveland, has been appointed
manager of Clevite “Walco,” East
Orange, N. J., phonograph needle
and record accessories firm.

Clevite “Walco” is part of Cle-
vite Electronic Components. Eas-
tin assumes his new duties in addi-
tion to his regular position as gen-
eral sales manager of the division.

Herb Bodkin continues as dis-
tributor sales manager of Clevite
East Orange. Other assignments
at East Orange include Paul J.
Wolf, plant manager, and Charles
Stewart, mancger in charge of ad-
ministration. David Kerr Jr. con-
tinues as manager of the Puerto
Rican plant.

Eastin's appointment follows the
resignation of Robert G. Walcutt
earlier this week.

|avs |

1 Uher, a West German firm, showed

several models with de luxe features
'not found on commercial U. §.
' units. Another indication of inter-
1::51 in tape was attendance at AES
j]‘:i:huicai Sessions. Sessions de-
| voted to magnetic tape Wednes-

| day (7) were best atlended, said

' AES spokesmen.

. Magnetic tape also came into the
| spotlight at the IHFM’s Wednes-
| day luncheon meeting when a his-

tory of negotialions between West
| Coast show promoter, Jim Logan,
| and the IHFM was detailed. The

part played by the Magnetic Re-
cording Industry Association prexy,
Herb Brown, and the present posi-
tion of MRIA with respect to co-
sponsoring the Logan shows in
.. A, and San Francisco received
careful scrutiny by the IHFM mem-
bership (see separate story in Au-
dio News).

Component kit firms continue to
draw crowds. Interest was altrib-
uted to economy-minded show-go-
ers as well as new items shown.
Dyna showed a new stereo pre-
amp, tagged at $59.95, to match
their popular Stereo 70 power am-
plifier. Harmon-Kardon's debut in
the kit field (The Billboard, Octo-
ber 5) was noteworthy for the de
luxe styling and features of ils
higher priced kits. Veteran kit
maker, Heath, showed their new
kit version of the popular AR-2
speaker system.

The real success story of the
show, however, would be deter-
mined at the cash registers and
sales counters of audio outlets
around the city. Harvey Radio’s
Jim Carroll reported that traffic is
was last because of the show. This,
Carroll noted, is to be expected,
but he added that traffic was
somewhat better than it was dur-
ing show week last year. Real im-
pact will come next week, he said.

Hudson Electronics reported sim-
ilarly increased traffic and concur-
red with Carroll in expecting heavy
response to the show next week.

!

They also feel that impact was
heavier than last year.

Arnold Kramerson, Arnold Au-
dio topper, said that the World
Series flattened things for him
somewhat. However, he said he
sold “four very expensive loud-
speaker systems” directly as a re-
sult of the show.

As far as dealers are concerned,
the 1959 High Fidelity Music Show
was a big success.

Zenith Adds

Radio to Low
End Stereo

CHICAGOD — Zenith, continu-
ally expanding its line of portable
stereo phonographs, pionecred an-
other additional merchandising seg-
ment this week, when it announced
a portable stereo phonograph
equipped with de luxe AM radio
for under $200. Thus far, release
of two-channel phono in lower-
end price brackets have been sans
radio, with only high-end consoles
offering optional or built-in radio.

The “Traviata™ master playback
unit houses AM radio, four-speed
changer and an amp with a five-
watt peak, together with a three-
speaker system, including a seven-
and-one-half-inch woofer and two
tweeters. The master unit, retailing
at $129.95, plays monaural records
only, but *~hen tie optional match-
ing speaker-amp is jacked in, it
produces stereo. Like the master
unit, the companion unit has its
own bass, treble and volume con-
trols. The slave unit has a sug-
gested list of $49.95,

Joe Ptacin, sales promotion man-
ager of Zenith, announced that
dexlers may obtain from their Ze-
nith distribs a new 12-inch pro-
motional stereo LI, which for the
first time in sampler demo history,
combines musiz from a major, Co-
lumbia, and an indie, Westminster,
Narration and explanatory liner
notes explain stereo, Zenith's ex-
tended stereo and radial sound.

www americanradiohistorv com

IHFM Burns

at West

Coast Show Stalemate

NEW YORK — The *“West
Coast show problem”™ got a full
giring at the luncheon meeting of
the Institute of High Fidelity Man-
ufacturers here Wednesday (7).
It solved nothing. When the meet-
ing broke up, after more than two
hours of heated discussion, the
prospect of four high fidelity
shows on the West Coast next Jan-
uary (The Billboard, October 5)
was stronger than ever.

The meeting did serve to allow
most of the principals on the IHFM
side to let off steam, to give the
full membership a detailed report
of how the situation came about
and to give the West Coast show
promoter, Jim Logan, the roasting
of his life. Logan was not present
since he is not an JHFM member.

Lenith Radial

Speaker Put
In Porfable

CHICAGO — Zenith, which
highlighted its console stereo series
with its optional Radial Sound dual
remote speakers, this week intro-
duced a portable with- the twin
remote speakers as regular equip-
ment in the carry-about instru-
ment. The $149.95 portable, which
brings to six the total number of
two-channel carry-alls in the line,
has a front slope-back speaker grill
with a 10-inch woofer in the mas-
ter unit. Twin spaces under the
roof of the cabinet house twin
Radial Sound five-and-a-quarter-
inch cone-type tweeters, which can
be removed easily for flanking the
master unit, if so desired. The
“Operetta”™ packs a peak of 20
watts thru dual amplifiers and
boasts four-speed changer, auto-
matic shut-off, combination vol-
ume-stereo balance control, bass
and treble controls, and stereo or
monaural switch.

Home Testing
In Sight Via
New Scope

CHICAGO — Audiophiles may
have their first chance at an im-
portant audio testing device if
plans on the board of Kinematix,
local electronics accessory manu-
facturer, work out, It's known that
Leonard Fish, president of Kine-
matix, is studying possibility of
producing an oscilloscope with
triggered sweep, which up to now
has been available only to profes-
sionals because of a starting cost
of $400 and up. Fish, when quer-
ied, would not romment, but it’s
known that he plans to introduce
the oscilloscope for between $100
«nd $130,

If audiophiles are able to ob-
tain an economy-priced high qual-
ity oscilloscope as planned by Kine-
matix, it will provide them for
the first time with a really basic
piece of testing equipment. Not
only can wvarious performance
phases of a component rig or a
packaged hi-fi monaural or stereo
be measured, but records and tapes
could = tested for sweep of sound
range. By utilizing a two-track
oscilloscope, the record buyer
could test out whether his disk
is real stereo or merely & hopped
up monaural disk.

The part played by Herb Brown,
general manager of Ampex Audio
and president of the Magnetic Re-
cording Industry Association, in
trying to arbitrate between the
IHFM and Logan also came un-
der close scrutiny. Brown was
lauded by the THFM directors for
his efforts but, before the meeting
ended, tempers flared, the discus-
sion became less moderate and
Brown also was criticized for
throwing the membership of the
MRIA on Logan’s side. The MRIA
will co-sponsor rival shows in Los
Angeles and San Francisco with
Logan concurrently with the
IHFM's.

Brown has asked for permission
to read a 10-minute statement on
his position but was turned down
because the agenda of the meeting
had been set.

“Let’s continue to explore,” said
Brown from the floor.

But the IHFM position was sum-
med up by Avery Fisher, one of ita
directors, when he told the meet-
ing he believed they had “done ev-
erything possible” to bring about a
meeting of minds.

IHFM board chairman George
Silber stressed, toward the end of
the meeting, his belief that Brown
and the MRIA were using the Lo-
gan problem as a lever to gain
funds for the MRIA. He pointed
out that, during negotiations, Brown
asked for a slice of the take at the
West Coast shows for the MRIA,
He felt that, by throwing in with
Logan, Brown was trying to force
the money issue,

In the course of negotiations, the
MRIA request was tossed at the
ITHFM board and turned down,

Brown later told The Billboard
that the MRIA move to Logan's
side was dictated only by the fact
that Logan had sewed up the best
locations for high fidelity shows in
both cities. Regarding the MRIA
bid for a slice of -high fidelity
show receipts, Brown said “the pro-
posal was based on MRIA getting
a percentage only on attendance
over and above attendance at last
year's show,"”

“We're out there on the West
Coast and we have promotion fa-
cilities that would insure larger at-
tendance,” Brown said. “If we
didn’t help bring in new people
we didn't deserve a share.

“We only want one show,”
Brown told the luncheon meeting.
“We are willing to negotiate.”

Some dissent to the MRIA posi-
tion was registered by one of its
members, Ray Ward, Shur Bros."

(Continued on page 16)

Silber Asks
SEC Go-Ahead
On Stock Deal

WASHINGTON — Rek-O-Kut
Company, of Corona, N. Y., which
produces hi fi and stereo and re-
eording equipment, has asked the
Securities and Exchange Commis- |
sion for permission to register 214,<-
000 shares of common stock, which
would go on public sales at $3.50
per share, with underwriting by
D. A. Lomasney & Company.

Rek-O-Kut prexy, George Silber,
says the firm would use %60,000
of the proceeds of the stock sale
for production of new stereo items,
and about $64,700 to repay two
loans, and the rest for corporate

purposes.
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PSYCHOLOGIZE ‘EM

Hi-Fi Story Not Getting
Across, Researcher Says

NEW YORK —If high fidelity
component firms expect to increase

their business substantially in the |

years ahead; they're going to have
to take a new approach to mer-
chandising their product. ‘

That, in essence, is what Trving
Gilman, guest speaker at the
IHFM luncheon meeting Wednes-
day (7), told the assembled manu-
facturers. Mr. Gilman is a vice-
president of the Motivational Re-
search Institute, well-known firm
for analyzing consumer buying
habits,

“I don't know much about your

industry,” Gilman told the group, |up

“but 1 do know pople. Basic mo-
tivations are the same thruout the
world."

One of the “basic motivations”
cited by the researcher i85 *the
yearning for individuality."” He il-
lustrated this by pointing %out that

developments (
many things to alter their homes

ber of combinations of components |

IHFM Burns

® Conlinued from page 14

sales manager. He pointed out
| that the MRIA board of directors
alone made the decision to go into
the Logan shows and that the
membership was not polled to see
how they felt. Brown told The
Billboard that the board of direc-
tors is able to make such deci-
sions under the bylwas of the or-
ganization for the membership at
large.

One West Coast opinion was
registered by Ray Pepe, James B.
Lansing sales exec. Pepe played
an important role in trying to ne-
gotiate the two forces. He pointed
out that the general public was al-
ready plenty confused on high fi-
delity matters and that he felt two
shows in the California cities would
only add to the general cenfusion.

“Let's not have two shows,” Pepe

as Levittown do

and express themselves as individ-
uals. Components manufacturers
therefore have a built-in advantage
in their products. Instead of buy-
ing & mass-produced phonograph,
the component buver can express
his individuality in the wide num-

that are possible in assembling his
music system,

He took the manufacturers to
task for their pre-hi-fi show adver-
tising approaches.

“Look at this,” he said, holding
an omnibus-type ad from the
Sunday Times. “First, you give the
customer what I call ‘misery of said in a last minute appeal.
choice’—should I buy this group Avery Fisher, Fisher Radio top-
of components or the other?—then | per, summed up the viewpoint of
you don’t help him make the the IHFM by saying, “I don't
choice with selling copy. Instead, | know Mr. Logan. I don't know if
you give him specifications that he | he's a gentleman or a crook. But

people who live in such “housing | is in no position to interpret if he’s | I do know that in light of the trou-

FROM ONE WHO LEARNED
This enlargement shows a diamond-
chip needle sentus by a disappointed
user, who learned all diamond
needles are not O.K. Shows what
happens if a heat bubble forms
when a chip is welded on. Can'i
happen with a Duotone Needle that

uses only the whole diamond set
__ deep in the metal shank.

Inssst on Duotone.
Be sure. Duotone's
wwhole diamond
can't break off.

DUOTONE DIAMOND NEEDLE

"that remenihers"
Keypoert, N. J.

Ini Canada: Chas. W. Pointon. Ltd.. Toronio

an average guy."

The high fidelity industry has we signed contracts with him, think
failed in several ways, Gilman of the trouble we'd have then.”
told the group. First, he accused| Rek-O-Kut prexy George Silber,
them of failing to tell the public| never known to be one to beat
that stereo is really new and the|around the bush, said, “There's
best way to listen to music. The | been a lot of propaganda from the
industry has failed in tellling the West Coast that the exhibit spaces
public what stereo accomplishes. we have are no good. I don't buy
The second failure of the manu-| M and I don’t think you should.
facturer rests in selling just the In my opinion, Logan is an out-
“physical quality” of the product | sider looking fo- a fast buck, We've
and ignoring the “emotional qual- | gone way beyond where we should
ity.,” He underscored the fact that have gone in negotiating with him.”
the average person doesn't buy in-| And that’s where matters stood
telligently or rationally, When be- as the Wednesday luncheon meet-
yond buying products for basic | IDg broke up.
needs, the average person buys |

Wilh his- emotions. 'make them feel foolish for enjoy-
. "When a dealer has a customer | ing component hi-fi.
in his shop,” Gilman said, “he “High fidelity exists as a neu-
demonstrates the unit and tells the rotic preoccupation for many of
customer W‘hﬂl he's h:arlng; ThE | the F.Enp]g j.rﬂu*:e lr}qng to rﬁﬂﬂh|"
customer will generally agree with Gilman said. “It's a subject for
the dealer at the time. But, at humor.”
home and in the quiet of his own| The way to overcome this prob-
thoughts, he says to himself, ‘I lem, said the researcher, is to com-
cant hear any difference between municate better with the public, to
hi-fi and my old phonograph’ or | befriend the consumer.
1 can’t hear any difference be-| “The audiophile is no longer
tween monophonic and stereo’.” | your best customer,” he said. “You
As another illustration of hnwl arc faced with a diminishing au-
emotions affect consumer buying dience. You have been selling your
habits, Gilman cited what he called | product to the technician, the au-
“negative word-of-mouth.” These | diophile and the engineer, And
are the people who have compo- now you are at the crossroads or
nents .and who like them. They're | close to it.
made to feel self-conscious how-| “If the average customer, in the
ever when their friends visit and |course of his daily life has 110

buying decisions to make, high fi-

Only PrESTO makes the famous PRESTO MASTER, the ultimate in disc-recording sur-
faces. Only pr¥sto, alone among manufacturers, handles every intricate step in
the production of its discs. Those flaws and flecks that are waiting to hex your
recording sessions can’t get past the skilled eyes of PRESTO's inspectors. Why settle

for discs that aren't PRESTO-perfect?

BOGEN-PRESTO CO., Paramus, New Jersey, A Division of The Siegler Corporation,
@Iﬁ:ﬂ 1934 the world's most carefully made recording discs and equipment,

delity would be Iucky to fall at
100 on that scale,” Gilman said,

Rady Cutting
Bing-Satchmo
Dust Package

s i S| HOLLYWOOD — Si Rady this
susamemame s v week  will start recording Bing
B a2 Croshy and Louis Armstrong in the

o I sccond package to be produced by
& | his Project Records. First was the
#i | recently completed “How the West
© | Was Won,” double-LP disk adap-
- tation of the Life Magazine series.
' | It's'being released via RCA Victor
“— % Records as a de luxe offering in-
N PR FRL cluding text and four-color illus-
SSlnimer T | trations carried by Life,

L T, New album will be tagged “Bing
| and Satchmo,” featuring the per-
~ | formers in duet versions of stand-
(2 |ards with the Billy May orches-
- | tra accompanying. Special versions
. | of the songs 