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Further Disk Sales

2-FOR-1 NEW .

SALES CONCEPT

Methods Foreseen

Upcoming Decade May Debut Vending |
Machines, Door-to-Door Salesmanship

By BOB ROLONTZ

(Editor's Note: Thix is the last of a
series on the marketing revolution)

Racks, record clubs, discount
record stores and other new mer-
chandising techniques have all had
a profound effect upon the distri-
bution of records over the past
100 years. There will probably be
more new merchandising methods
evolved for records over the next
decade. Right around the corner is
a record machine that will dispense
records in the same manner that

cigarettes have been sold for years.

Columbia Records has been work-
ing on an autlomatic vending ma-
chine for the past two years, and
the pilot model is now in the hands
of one of the large vending ma-
chine companies. When this ma-
chine is readv it will” be possible
to purchase single records at any
corner store, lunch counter, bar,
etc., by merely dropping a dollar’s
worth of coins 1n a slot.
Door-to-Door

And a number of companies, as

well as indzpendent jobbers and
promoters, are working on door-
to-door selline of records. Pattern
being sought here is on the line of
a Fuller Brush Company operation
with the salesmen going into homes
and demonstrating new records on

‘A portable stereo sat.

The object of the new merchan-
dising technique has been to en-
large the record market — to get
records where the traffic is and to
make records as easy to purchase
as a bar of soap or a daily news-
paper. That this has actually hap-
pened is apparent from the fact
that the record business in the past

decade has increased enormously.

What Price Dealers?
But where does the competition
from the new merchandising
methods leave record dealers, who

“Party Plan’

Still Tested

NEW YORK-—There have been
all tvpes of experiments in new
methods of selling records over the
past decade. Some have been tried
and found wanting. One that is still
being tested is the “Party Plan”
which & on the order of the Club
Aluminum plan for selling pots and
pans. Under the partv plan groups
of women gather at a home (the
owner of which receives a bonus
for inviting the women and hold-
ing the meeting) and a salesman
hands them a piich on the merit
of the product as well as a dem-
onstration of the reco-ds on porta-
ble equipment. There have been
rental library plans—with option
to buy, and time payment plans for
records. Records have been sold
in theater lobbies and in night
ciubs, and there are shopping serv-
ices that will purchase records for
clients and mail them out as gifts,

>

&

still account for over 50 per cent
of the record business and still are
the only area of the business who
sell catalog in addition to hit sin-
gles and hit albums? As the record
business has expanded rapidly in
areas such as supermarkets, and
mail order record clubs, the deal-
er's share of the increase has been
slight. The dealer now faces com-
petition on the hit albums and
singles from drugstores and ap-
pliance stores which carry records,
and he faces price competition as |
well from these and the record |
clubs. t

|

The reaction o the new compe-
tition on the part of the record |
dealer has been almost as varied |
as the number of record dealers |
themselves. Some dealers, gen-
erally fringe record stores but oc-
casionally well-established stores
such as Hudson-Ross in Chicago,
have given up their business en-
tirely. Other dealers have made
records a secondary line in their
stores and have become appliance
stores rather than record shops.
And many dealers (especially in the
large cities) have joined the dis-
counters and now sell their records
a. 20 to 30 pe- cent off list 1o
fight the competition.

The new competitio: has created
a bond between record dealers
closer “than they have ever had
before. Many dealer have formed
local associations and wmany of
these associations have joined
SORD, the national dealer organi-
zation headed by Mike Spector of
Miami. This organization's objec-
| tive is to convince record manufac-
| turers that their best outlet for rec-
ords now and in the future is the

(Contined on page 5)!

NEW YORK — A revolu-
tionary concept in sheet mu-
sic merchandising, employing
the disk principle of packag-
ing pop songs, is about to be
undertaken by two different
publishers here. The idea,
known as the “Two for One
Sheet” is closely tied in with
pop disk releases of the songs
mcluded in the sheet folder.
It's believed to mark one of
the few occasions when two
publishers have joined hands
in a forthright co-operative
attempt to do something about
the sheet business,

The publishers involved in
the initial project are Aaron
(Goldie) Goldmark and Phil
Kahl, who have jointly planned
the two-for-one sheet deal
on (wo upcoming “A" sides
by the McGuire Sisters and
Jimmie Rodgers. It is known,
too, that publisher Artie Mo-
gull, who operates the music
firm of the Kingston Trio, has
been closely associated with
the development of the con-
cept and may move later to
bring in a tune waxed by the
group,

The nitial tunes involved
are “Have a Nice Weekend,"

(recorded by the McGuire
Sisters) and “It's Christmas
Once Again,” (recorded by

Jimmie Rodgers). Color photos
of the artists will appear on
the cover of the sheet of cou-
pied tunes, with the entire
dual-sheet designed to sell for
6l) cents, the regular price for
the single song sheet. The
publishers involved are known
to be particularly excited
about the coupling of titles in
view of the forthcoming holi-
day period,

(Continued on page 35)

Union to Musicians
Of 12 Diskeries

NLRB Rules for Collective
Bargaining in Disk Industry

By MILDRED HALL

WASHINGTON — After a dec-
ade of the American Fc—:.l.,rqtaun of

Musicians' closed shop in the disk |

industry, an election will be held

to permit emplovee musicians of |

separate  record companies 1o
choose representation by the com-|
paratively new Musicians Guild of
America, if they prefer.

In response lo MGA petitions
for elections in 2! record compa-
nies, the National Labor Relations
Board last week ocdcred elections
to be held on nationwide repre-
sentation of 12 individual compa-
nies; Columbia, Mercury, Warners,
Loews -M-G-M, Disney, 20th Cen-
tury Fox, Colpix Records (a divi-
sion of Lnlumhn.u Pictures), Allied
Record Sales {(subdivision of Allied
Record Manufacturing Company),
United Artists, Roulette, Caven-
dish and Verve. In prospect, when
and if MGA can furnish more de-
tailed showing of interest, elections
will be ordered for Capitol, Decea,
RCA Victor, Am-Par, Coral, Im-
perial, Aristocrat, Pacific and Good
Time Jazz. Pending, are further
MGA petitions on Essex Produc-
tions, Bowmar Records, GNP Rec-
ord Company, C. P. MacGregor, |
and Liberty Records, Inc,

In deciding to throw open the |
disk industry to collective bargain-
ing vote, the NLRB ]'I..._]IL"I..tELi the |
AFM argument that traditionally
only the membership of the RIAA |
and/or the 1959 negotiating par-

ties should form a multi-employer !
The Board also |

bargaining unit.
rapped the “ambiguously worded |

NEWS OF THE WEEK

Buffalo Distribution. Upheaval

a confusing scene.

As Transshippers Take Over . . .
Deteriorating distribution situation in Buffalo
highlighted by transshipping from New York,
Cleveland and other territories has produced
One result, has been the
development of mobile one-stop operations
ranging far and wide over the upstate terri-
tory and threat of Buffalo mobilers to move
into Cleveland and Pittsburgh areas.

Texas State Fair Opens i!ig:
Early Days Run Ahead of 1958 ...

The State Fair of Texas,
tended annual in the United States, got away (o
a strong start and for the early part of its run
wus topping the same period in 1958, Major
football games and attractions plaved a big

Dallas, biggest at-

Diners’ Disk Club Al Out

On National Membership Drive . . .

l.'_'lub_ will send out 500 salesmen
on an all-out drive 1o garner new members
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|c|unr:cl shop provisions” of the
' AFM recording contracts as being
\in violation of the National Labor
Relations Act.

Said the Board, in denying mul-
li-employer association unit for
 bargaining purposes: "It is clear
from the evidence in the record
 that the Record Industry Associa-
| tion of America never participated
in any coniract ncgmmunns on be-
Vhalf of its members.” Also, the
board found no evidence “even that
'RIA was formed for the purpose
of bargaining for its members.” On
the contrary, separate and identical
| bargaining agreements have been
ngm:-d by ieparate record compa-
nics since 1948 — including the
[959 negotiations executed in New
York by Columbia, Victor, Decea,
Imperial, Am-Par and Dot, the
Board found.

Rejects Closed Shop

Affirming the findings of its
hearing officer, H. C. Bumgarner,
| the Board said it was rejecting the
precedent of the AFM closed shop
recording agreement because “it
'excludes from initial employment
musicians who are not members
in good standing of AFM .
it discriminates agamst :mpluvcc:
and coerces them in the exercise
of their guaranteed rights, in vio-
T;ltmn of the National Labor Rela-
tions Act.” Additionally, the “am-
hthuush worded closed shop pro-
visions™ in the AFM contracts con-
stitute “unlawful assistance to the
unton by the employer.”

The Board set basis for voting
Ellyhl’ljh at two or more days’
' work within the past year, in line
with sugpgestion of Columbia, Cap-
itol and Victor, MGA had wanted
four days, while the AFM sug-
gested a basis of one day's work.
Units of nationwide employees of

(Continued on page 5)

Centralized

'Control Cited

WASHINGTON—In a further
sidelight on the centralized control
of record companies, NLRB notes
that altho most of the companies
have permanent offices in more
than one of the major recording
cities (New York, Los Angpeles,
Chicago and Nashville), and many
have permanent studios or rented
facilities in various recording cen-
ters, the main office does the de-
ciding:

“All policy decisions, including
production budgets, determination
of the tvpe of music to be re-
corded, labor relations policies and
quality controls as well as other
matters must be approved by the
main office,” NLRB found.
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Cha

os Threatens Upstate

N. Y. Record Business

One Stops, Racks, Truck Service
Distribs’ Transshipping Defense

By REN GREVATT

BUFFALO — A deteriorating
distribution pattern here is threat-
ening the upstate New York record
business with a chaotic, “who’s on
first” situation of considerable mag-
nitude. According to a survey of
the local scene, it may no longer
be possible to do a profitable
business by merely being a dis-
tributor. You've got to have either
one-stops, preferably with truck
services and/or racks to make out
in this territory which appears to

Holmes Named
Everest Pop

A.&R. Chief

NEW YORK—Everest Records
has named LeRoy Holmes as di-
rector of pop a.&r. Holmes will
function as a.&r. chief for all pop
waxings by the company, including
both singles and albums. The
Holmes appointment was made by
Ted Wallerstein, head of the label.

Holmes has been with M-G-M
Records as director of pop a.&r.
for many years. He was responsible
for such hits as “It's All in the
Game,” with Tommy Edwards; the
Impalas® “Sorry, I Rau All the Way
Home"; Connie Francis' “Stupid
Cupid,” and his own version of
“The High and the Mighty.” The
Holmes appointment is in line with
the Everest policy to go all out to
become a top competitive label in
the business,

Everest will open its new offices
in New York this week. Up to now
the firm's offices have all been lo-
‘cated at College Point, New York,
The recording studios will remain
at College Point, but the business
and a.&r. offices will be on Lex-
;ngtﬁn Avenue on New York's East

ide.

Salidor on
Promo Trek

NEW YORK — Lenny Salidor,
who recently moved east from
California to become publicity and
promotion director for Decca and
Coral Records, left this week on
his first nation-wide road tour
since assuming his new post. His
trek will include visits to Chicago,

be ridden with transshipping prob-
lems, -

As in some other territories, the
Volkswagen has emerged here as
one of the primary methods of dis-
tribution, Only in the past month,
Fay Mirti of M & M Distribut-
ing, which operates one-stops in
Buffalo, Rochester and Syracuse,
has taken to the road with five
units of the German-made vehicle.

“I1 didn't want to get into this,”
Mirti said, “but I was forced to it,

just as we were forced to get into
the one-stop business two years
ago, Free records and transship-
ping helped bring about the situa-
tion. With others moving in and
serving your own dealers with your
own merchandise that they got
from out of town, you've got to
protect your own distributorship.”
As an example of the transship-
ping situation prevalent in this up-
State territory, Mirti related how
(Continued on page 20)

HOLLYWOOD—Columbia Rec-
‘ords is shooting for a December
| target date to start moving into
its new headquarters at the KNX-
| CBS studios on Sunset Boulevard.
Diskery will house its Coast brass
on the fifth floor of the building,
which until recent years contained
the offices of the CBS network’s
top execs. As reported exclusively
by The Billboard, the KNX-CBS
Building will provide Columbia its

Como Pkge.
Heads Camden
Holiday Sets

NEW YORK — RCA Camden’s
Christmas packages are headed by
Perry Como's “Wednesday Night
Music Hall,” with instrumental
backing by the orks of Henri Rene,
Mitchell Ayres and Russ Case. An-
other featured package is “Every-
' body Sings,” with the chorus and
ork of Norman Leyden, in stereo
'and monophonic versions.

“That Happy Organ Feeling"
‘contains such Christmas standards
' as “Sleigh Ride,” “"Winter Wonder-
land,” etc. Also included is the
first Camden package by the Black-

' “Joy to the World,” by the Robert
Shaw Chorale. and albums by
Hugo Winterhalter, Domenico Sa-
vino, the Carollers and Yuletide
' Choristers.

'r According to Ray Clark, planning
and merchandising chief, the prod-

wood Brothers, big sacred group;.

New Orleans, Los Angeles and|uct will be backed by one of the
San Francisco to get acquainted |biggest ad campaigns in the label's
with branch promotion set-ups in |history, including national con-
those cities. Salidor will also lay | sumer mags, TV, local publications,
heavy stress on deejay contact on |il-store aids including a blinker
the tour.  box, etc.
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Col. Sets Dec.1 for
Coast Office Move

first one-roof housing in the label’s
Coast history.

It is expected that less than
2,000 square feet will be ready
initially, and will be turned over
to the label’s expanding artist and
repertoire department. Approxi-

mately 3,000 feet will be surrend-!

ered to the diskery early next year
when its other operations will be
brought in from their various pres-
ent locations,

Converting Studios

CBS Studio A, largest broad-
cast studio in the building, will
be converted into a recording stu-
dio. Architects are currently draft-
ing plans to change the radio
broadcast theater which seats 918
people into one of
equipped stereophonic recording
studios in this area. Aim is to make
the facility highly flexible, capable
of handling with ease any session
from a soloist to a full-scale sym-
phony orchestra. Other broadcast
studios will be available for con-
version as the need develops.

This gives Columbia Records its

(Continued on page 20)

NO ‘CAVEAT

\EMPTOR" HERE

NEW YORK—RCA Victor”
is o flipped about one of its
new stereo Christmas albums
that it is making a money-
back guarantee on every one
gold. The album is called A
Christmas Sound Spectacular™
featuring John Klein on the
Carillon Americana  bells,
backed by orchestra and cho-
rus. Band across the album
| reads "Money Back Guar-
antee.” 1t says that if the cus-

tomer doesn’t agree that this

is the "most spectacular sound
on records, return the dealer
sales slip and the album to the
RCA Victor Record division
in Rockaway, N. J., before
January 31, 1960, and your
purchase price will be refund-
ed.” Album will be featured
on all RCA “blinker boxes”
in dealers’ stores in Decem-
ber."”

the best-|

Dot Launches '

|

Texas Branch

|
. HOLLYWOOD — Dot Records
' last week opened its own exclusive
‘branch in  Houston giving the
jlabel its fourth exclusive distri-
bution outlet, all launched this
vear. Houston is in addition to fac-
tory-owned distribution outlets in
Memphis and New Orleans. Web-
ber Parrish, Dot's national sales
rep, wil devote the next two months
in commuting bhetween the label's
| wholly-owned distrib points and
\will supervise their operation.
Branches will operatc under the
personal direction of Dot sales vee-
pee Christene Hamilton.

In addition to the company-
owned distrib branches, separate
Dot divisions have been established
at the label's indie distributors in
Los Angeles, San Francisco, St.
Louis, MNashville, Chicago, Detroit,
Boston, Philadelphia and New
York.

Plymouth Auto Disk
Player to Debut

DETROIT — A heavy cam-
paign of ballyhoo involving the use
of TV, the printed page, elaborate
dealer display material, and Steve
Allen — on TV and on a disk —
has been lined up by the
Plymouth - DeSoto - Valiant Di-
vision of the Chrysler Corporation,
to launch its brand new 45 r.p.m.
auto disk player. The compact)

the country thru Hanover - Signa-
ture Records, diskery owned by
Steve Allen and Bob Thiele. When
a salesman takes out a prospect for
a test ride in the new auto, the
player starts spinning the record
and Allen’s voice is heard in a
sugar-coated sales pitch as the car
is moving along,

All Plymouth dealerships will

Annual CMA
Meet Nov. 12

NASHVILLE — The annual
meeting and election of the Coun-
try Music Association will be held
here on November 12. Meeting
and election will be held at the
Andrew Jackson Hotel the day be-
fore the start of W3M's two-day
Country Music Disk Jockey Festi-
val. Six new directors will be
named at the CMA meet.

Mac Wiseman, current CMA sec-
retary, will preside over the voting,
Harry Stone and Mrs. Jo Walker
will assist Wiseman and audit the
votes. CMA membership now
stands at 454. There are 51 life-
time members, 390 annual mem-
bers and 13 organizational mem-
bers. During the Country Musie

(Continued on page 20)

Furness Gets
Carlton Post

NEW YORK—Carlton Records
has named George Furness to the
post of sales promotion director for
both the Carlton and the Guaran-
teed labels. He will work with
Juggy Gayles, sales manager for
the two labels. Furness, in addi-
tion to working with music pub- .
lishers on record promotions, will
maintain contact with one stops,
syndicate stores, rack buvers and
general merchandise outfits.
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players, first announced exclusively | get a six-foot high point of sale
in The Billboard (August 17 issue), | display which shows the dash-

will be available in DeSoto as wclli board in actual size with slots for

as Plvmouth models, but not in the
new small-car Valiant: models.:

Steve Allen list: the Plymouth |
auto as one of the sponsors of his
new Monday night TV shows,
h.nce the Allen participation in
Tonight (19), the
first of a series of commercials on
the Allen show, covering the disk
player as a prominent feature of

the campaign.

dealer installation of phonograph
and radio.

Lou Hagobian, director of ad-
vertising and sales promotion for
the division, stressed the popular-
price aspects of the new unit. “It
| will be available for under $50,”
| he said. “In our 1960 line,.you can
' have a radio and a phonograph
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the new Plymouth, will be aired. | %100. A lot of other car radios
Later, there'll be a full-page color| coer that much alone.”
RCA ad in Life, showing Allen| There will be no special deals
sitting 1n a spanking new Plymouth | on records with this player, inas-
with the player clearly in view in| much as its speed is the standard
the dash panel. S r.p.m. “That was one of the
Yet another tie-in with Allen is| toughest parts of the 1623 r.p.m.
a special disk, being made avail- plaver w- made available a few
able to Plymouth dealers thruautjyt:urs. back,” commented Hagobian.
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NARAS Blast

Gives Cook
Slow. Burn

NEW YORK — Hal Cook, na-
tional sales manager of Warner
Eros. Records, this week defended
the NARAS organization and its
objectives as well as the work of
his boss, Jim Conkling, WB prexy
and prexy of NARAS, after the
blast leveled against NARAS' vot-
ing procedures by Goddard Lieb-
erson, head of Columbia Records,
lust week, (The Billboard, October
12.) Cook’'s statement was made to
The Billboard in Dallas where
Cook was visiting the WB distribu-
tor on Thursd.y (15). Cook’s de-
fense n the form of a letter was
as follows:

“I read in The Billboard the
correspondence from one record
company president to the president
of NARAS concerning the handling
¢ nominations for NARAS awards.

“One of the gentlemen men-
tioned in the letter, Mr. Jim Con-
kling, my present boss, was being
charged with the responsibility for
a' inadequate method of nomina-
tions for our industry awards.

“We all know and agree that
our industry needs to develop a

(Continued on pase 14)

Cap Set for
Big Holiday
Promo Drive

HOILLYWOQOD — Capitol Rec-
ords will kick off a national sales
promotion campaign tied to the
slogun. “For an Occasion — the
Gift of Music.” Spearheading its
drive aimed at Christmas buying
is a 16 page, full-color album cata-
log that will appear as an insert in
the Christmas issue of Esquire
Magazine. This condensation of
Cap’s new 48-page consumer cat-
alog will be offered in “pull-out”
form, designed so that the pro-
spective buver can detach it from
the magazine and use it as a shop-

ing guide. This issue i1s due to

circulated in mid-November.

During that month, Capitol will
offer dealers a large metal Christ-
mas tree display constructed to
hold five yule album jackets, Tree
display will echo Cap's Christmas
gitt theme. Similarly, the slogan
will be carried thruout Cap's
point-of-sale material, monthly D]
albums. plus a Christmas DJ sam-
pler featuring tracks from Cap's
yule offerings, new and old.

To turther wrap up the Christ-
mas gift dea, Cap will make
available to dealers “Happy Hol-
iday™ wrappers to facilitate their
gift-wrapping.

CLEFFERS FILE
DECREE PROTEST
WITH COURT

NEW YORK — The Cur-
rent, Writer's Commitlee, com-
posed of ASCAP writers op-
posed to the proposed ASCAP
consent order, were scheduled
to be heard in hearings belore
Judge Svlvester Rvan, open-
ing in Federal Court here to-
day (19). The writers’ position
wias to be presented by coung
sel Lee V. Eastman in the
form of a “Memorundum In
opposition to Section I1TA of
the proposed order.”

The memorandum notes
that “as before the manner of
distribution of ASCAP’s reve-
nues in so far as authors and
composers are concerned, is
discriminatory and unfair, all
to the advantage of the [ound-
ing fathers and all to the disad-
vantage of the current and ac-
tive writer, The alternatives
offered writers are wholly un-
acceptable, unrealistic amd n
fact are misnomers, snares
and delusions.”

The memorandum goes on
to detail the writers’ commit-
tee’s opposition to the alter-
native of distribution based on
current performance credits,
and the alleged “devastating
effect of the 30 per cent rec-
ognized works column.” The
commiti¢ce further urges that
the proposed order be re-
manded to the Department of
Justice with the following sug-
gestions: (1) Primary comsid-
eration be given perform-
ances, (2) subjective evalua-
tion in any form be eliminated,
(3) retroativity in anv form
be eliminated, and (4) any
system which permits discrim-

ination between one group as
against another be eliminated.

| The

500 Salesmen to Spearhead
Diners’ Membership Drive

By LEE ZHITO

HOLLYWOOD — The Diners’
Club will unleash an army of more
than 500 of its salgsmen in an in-
tensified all-out membership drive,
Billboard learned exclus-
ively last week. This in-person
member refruitment program will
be waged in conjunction with Di-
ners’ consumer magazine campiign
and marks a radical departure from
the ads-only conventional pattern
established by the Capitol, Colum-
bia and RCA Victor disk clubs.

Diners’ will focus this sales force |
on special public show events thru- |

out the country, such as high [i-
delity shows, home shows,

and |

| others of similar scope; it appointed |on selling credit card subscriptions,
| Pete  Stapleton, former national will swing over to pushing mem-
isales manager for High Fidelity bership in the record club. Move
Recordings, as executive co-ordina- | is timed to coincide with the Club’s
‘tor to work with the Diners’ sales _release of major label product, as
(reps. Diners’ Club has used these  exclusively reported by The Bill-
' salesmen for some time in signing | board last week, and is in con-
up its regular credit card holders. | junction with an accelerated drive
After testing the elfectiveness of o swell the record club’s ranks.

'selling disk ¢lub membership re-;  Stapleton, The Billboard
‘cently at the Los Angeles Do-lIt- | lcarned, spent last week closeted
' Yourself show and at the San Fran- 1in meetings at Diners” headguar-
cisco Home show, the results| (Continned on page 35)

reaped have prompted Diners’ 1o

extend the sales program on a na-
Diners” sales force. which |

twonwide scale,
heretofore concentrated its effort!

|  The

Court Hears Decree
Amendment Protests

Dissident Pubbers Claim No Relief
Offered in Key Areas; Ask Rejection

NEW YORK — Attorneys for
Sam Fox Publishing Company,
Inc., Pleasant Music Publishing

Corporation, Jefferson Music undiwit

Movietone Music Corporation, Inc,,
in a hearing scheduled to be heard |

before Judge Ryan today (19). ask |

that the proposed Consenl Decree
negotiated by ASCAP and the
Justice Department be rejected by
the court on the ground that it
does not offer relief in such key
matters as the weighted vote, log-
ging procedures and distribution.
The brief, a pleading in interven-

1 tor Nov.
Promotions

HOLLYWOOD — Capitol Rec=-
ords Distributing Corporation last
'week elevated seven from within
its ranks with the promotions to go
into effect November 1. They are
e Tollows:
approved by the court “include| Vito Samela becomes district
Provisions necessary to accom p|l:~.|1: sales manager of CRDC’s first dis-
the anti-trust  purposes ol th'-‘*llrir.'t. embracing New York. New

Jersey and the New England terri-

In arguing that the proposed tory. He was sales manager of
Consent Order is inadequate, the the New York branch, CRDC’s
plamtitfs claim: largest. Samela will report to Max

1. The proposed order “fails 1o | Callison, CRDC veepee and na-
require ASCAP to retain an inde- | tional sales manager.
pendent agency employing non-|  Robert H. Specer moves from
ASCAP personnel exclusively, op-| his post as Newark branch sales
erating outside ASCAP’s premises, | manager into  the New York
and completely insulated from anv | branch sales managership left open
influence by any ASCAP member (Continned on pape 14)

tion supported by a mcmnr:mdum._
also asks that any modified decree

NEW YORK — Stereo LP rec-
ords are accounting for only 22.3
per cent of all
ILP  sales in
stores in  spite
of the tremen-
dous campaign
behind stereo
disks. And mon-
aural records,
left at the post
as far ax adverlising and pro-
motion is concerned, are still ac-

LP sales over the dealers’ counters.
This information s taken from
The Billboard-New York Universi-
ty Continuing Survey of Record

'‘Dumping’
Arouse Pu

NEW YORK — Several pub-
lishers have complained that some
disk manufacturers are seeking a
sharp cut in the mechanical roy-
alty rale because they are dump-
ing quantities of albums at ex-
tremely low prices — in some in-
stances as low as 60 cents for prod-
uct which lists from $2.98 to $3.98.

The office of Harry Fox, pub-
lisher's agent and trustee, is aware
of the situation; but the Fox of-
fice takes a firm attitude. Al Ber-
man. Fox exec, stated: *“We've
come up against this. We are
contacted by record companies

who 41ell us they have offers from
eul raters; they ask us what is the

Rl
Wi P o SR e

Tactics

bbers

royalty siluation — and wa tell
them they must pay according to
the licensing agreement.”

Berman pointed out that in many
cases, reputable manufacturers de-
cide against dumping at abnor-
mally low prices. Such manufac-
turers feel that instead of dimin-
ishing the value of the line for a
very small profit return, thev are
smarter to convert the product into
scrap. :

Berman noted that some disk-
eries who have been dumping
have now become cautious—be-
cause they have found that some
of these records find their way to

(Continued on page 14)

counting for 77.7 per cent of all |

Sales in Retail Stores. and il covers

the first 32 weeks of 1959 (Jan-
uary | to August 15). (The Bill-
board-NYU Survey durnishes sales
information and data every four
weeks to many of the leading rec-
ord manufacturers.)

are concerned, for every four-week
period of 1959, sales of LP's have
topped the same periods in 1958

(Continued on page [4)

Bel Canto to
Up Releases

HOLLYWOOD — Bel Canto
Stereophonic Recordings, firm re-
cently acquired by the Thompson-
Ramo - Woolridge Corporation, is
launching a major expansion pro-
gram. BC will issue 36 new lape
albums from the Stereo - Fidelity
catalog within the next (three
months,

Release is the result of a re-
cently renewed contract between
BC’s prexy Russ Molloy and Stereo
Fidelity's topper Dave Miller. Pact
gives BC tape rights to the com-
plete S-F catalog for the next two
yvears. Molloy will continue his
policy of marketing this product
in all the available tape forms

| ples.” .

Monaurals Tab 77%
Dealers’ LP Sales

ords has purchased a single,
As far as LP sales themselves| ge, Persuasion” by Joe Valino,

— | label, Andie Records. It will re-

... to conduct an objective survey |
of performances of works accord-
ing to scientific sampling prm:i-lTﬂwnsend tn
.. Plainuffs state that ".ﬁ.r}
objective survey and allocation of | P N
credits is not possible so long as rEP ew
one group ol competitors within t -I-
the Societv, the publishers directly C S _,_U
represented on the Board of Dircc- | ous E p
tors, retains  supervisory control | NEW YORK - Irv Townsend,
(Cominued on page 14} wha will take over Columbia's
¢ st operation shortly, flies to the
20th F ‘coast on October 22 for a 10-day
T QX 'stretch to prepare his new office
! sel-up, Townsend will become the
'Buys Muster execulive producei on the West
| Coast starting in November. Percy
NEW YOREK — 20th-Fox Rec-| Faith and Alan Eming will be staf€
; # “Higd- | producers in the coast operation.
. While in Calitrornia, Townsend will
from Crosley Records 20th will confer with Norman Luboff, Andre
distribute the disk under the Cros- Previn and the Hi Lo's over up-
‘Iey banner. commg ﬂlhﬂl"ﬁﬂ-.
o " . anwhi : DeVol has
The label also reports strong|  Meanwhile, Frank
dealer and distributor ﬁtcepluncti [:‘rll"E“ up his dutie: in C“EL:_THME
to its “Profitscope” sales pr:}grum.-hew York ::rps:rat_mn as sla Ir_sru-
' The plan includes a 20 per cent ducer. DeVol will do recording,
discount on the label's eatire cata- ATTanging, etc., here as w;"t 4%
log. a 100 per cent exchange privi- | Make albums under his own ? “h“‘
lere on the fall releases and 90-| DeVol's moving east s part of (he
day dating | recent Columbia a.&r. reorganizas
: iz
Chief item in the label's fall re- tron,
lease is “Sing We Now Wlth[‘:he = i
Harry Simeone Chorale.” ay M F
Freeman, sales manager for ﬂl':E US|C alr
diskery, reports huge orders on the T-
LP and for Simeone's single, “The COCU' o1 e
: 3 1 el | .
'1“{:‘1 ﬁru]Ein;;qu}* ang; of s CHICAGO—International Mu-
i 5 i sic Fair, scheduled for November
' 13-22 here, set a comprehensiva
promo tie-in with Coca-Cola thia

;Laurie Debs

week,
: o . According to the fair's promoter,
NEW S“bSld Irving R. gﬂtnlar, all Coca-Cola

bottles distributed in days preced-
ing the event will carry neck-
| ringers good for a 50-cent discount
at the gate, and delivery trucks will

I NEW YORK — Laurie Records
has launched a new subsidiary

two - track, four - track and car-| joz5e the same kind of records that
tridge. Laurie has issued in the pop and

Molloy has acquired additional | jazz fields. But the new label will
banks of duplicating e:quipmﬂntihc serviced by other distributors,
and said that his Culver City plant | according to a.&r. r.::hmf Gene
is currently operating on a 16-) Schwartz. First recordings are by
hour double shift basis to rush his | the Chippendales. whose disking 15|
product to market. Molloy recently | “V'hat a Night,” and the other is.

appointed seven new reps in the by the Quentins, whose waxing is |

field. “You'll Never Know.”

s -

il R~

www americanradiohistorv com &=

carry signs pitching the show. Also,
Coca-Cola's radio and TV commer-
cials will blurb the event.

The soft drink will enjoy exclu- .

sive sale at the fair, which will
include a “Coca-Cola night club.”

According to Stolar, the Kingston
Trio, Johnny Mathis and Fabiun
have been inked {or appearances,

g o
L R - -
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~ THE CHART-CHAMP

AS A FANTASTIC NEW ONE!

ABC-PARAMOUNT is proud to announce

LLOYD PRICEs

new smash ~

COME INTO MY HEART

| b/w

WON'TCHA COME HOME

Arranged and Conducted by SID FELLER

ABC-10062

Iso Available in Stereo 45

Distributed in Canada by Sparton of Canada, Ltd.

. ——r— s R e i — www.americanradiohistorv. com .
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53 Pkgs. on .
Cap Oct. Sked

HOLLYWOOD — The various
divisions of Capitol Records this
month will issue a total of 53 dif-
ferent packages. The release con-
sists of eight Angel albums, 26
Capitol pop packages, four Capitol-
of - the - World, and 11 Capitol
classics.

Cap's pop wares this month her-
ald return of Kay Starr. Package,
titled "“Movin',”" features her ac-
companied by the Van Alexander
banrﬁ Other albums getting a sim-
ilar three-way stretch in this re-
lease include offerings by the Kings-
ton Trio and the Four Freshmen.

Capitol - of - the - World por-
tion presents “Japan: Its Sounds
and People,” plus two albums from
England and one featuring the Vi-
enna Choir Boys. The Capitol
classic release spotlights an all-
guitar package devoted to the
works of Villa-Lobos and marks
the Cap debut appearances of the
Whittemore & Lowe piano duo
and organist Virgil Fox. It also in-
cludes a double-LP package de-
voted to “The Art of Nathan Mil-
stein,” released to coincide with
his 30th American concert tour,

Angel's October presentation
spotlights the Beethoven *“Missa
Solemnis,” includes an “American
version” of the label's brisk sell-
Ing English comedy disk, “At the
Drop of a Hat" (currently playing
in New York), plus packages fea-

turing Maria Callas, Elisabeth
Scwarzkopf, among others,

Sullivan Kin
Die in Crash

NASHVILLE—Funeral services
wera held here Monday (12) for
Ruth Sullivan and Phillip Sullivan,
wife and brother of Rollin Sulli-
van, the Oscar of the c.&w. country
comedy team, Lonzo and Oscar,
who were instantly killed early Fri-
day (9) when the car driven by
Mrs. Sullivan crashed head-on into
another car near Evanston, Wyo.

Rollin Sullivan, who was asleep
In the rear seat of the car, suffered
shock, severe bruises and internal
Injuries. Johnny Sullivan, the Lonzo
of the act, was riding in another
car and didn't learn of the accident
until several hours later.

Virtually the entire Nashville
e.&w. music colony attended the
(Continued on page 28)

KENIN PLEASED
BY NATIONWIDE
VOTE RULING

HOLLYWOOD — After an
unsuccessful 11-month battle
to block the Musicians Guild
of America's petition for a Na-
tional Labor Relations Board
election in the disk industry,
the American Federation of
Musicians last week found a
slight glimmer of solace in
the NLRB call for a vote,
MGA's request that the elec-
tion be restricted to Los An-
geles County, home base of
the fledgling Guild, was re-
called for a nationwide tally.

Gloated Herman Kenin,
AFM prexy:

“We are gratified that the
NLRB rejected the plea of
the Guild which was seeking
a unit tailored expressly for
its own tiny membership and
has demonstrated its inability
to retain even the previously
established benefits and work-
ing conditions, much less im-
prove the status of musicians.
We have maintained that the
recording industry is a na-
tional industry, and can only
be dealt with at the national
level by an organization of
broad scope.”

Dynasty in .
Kidisk Field

HOLLYWOOD—Dynasty Rec-
ords, new Coast label headed by
Lee Palmer, has entered the
kidisk field with the release of two
LP's aimed at the three to seven
age brackets., Packages are titled
“Fur. in Animal Land"” and “Stories
in Song for_Little People,” both

comprised of traditional nursery
ditties,

Victor Beats
"Along’ Gun

NEW YORK—AIltho the show
doesn’'t open until Thursday (22),
RCA Victor has already recorded
the original cast album of the new
Broadway musical, "“Take Me
Along.” And, in what could pos-
sibly be called a most unusual
move, the diskery will have origi-
nal cast albums of the show avail-
able in New York City the day the
curtain goes up.

Reason for the advance record-
ing, since most Broadway musicals
are waxed a week after opening,
is that RCA Victor believes it has a
winner in the Bob Merrill musical
pla; “Ah Wilderness." Qut-of-town
reiews have been excellent, with
raves for performances by stars
Jackie Gleason, Walter Pidgeon,
Robert Morse, Eileen Herlie, and
Una Merkel. Recording was made
over the weekend (18) and album
is now being pressed and packaged
for shipment to local dealers on
Wednesday and Thursday of this
week.

EYES NEW FIELD

Playboy

CHICAGO — Playboy Maga-
zine, after a heady success with its
huge jazz festival, launches a var-
iety TV show with jazz leanings this
Saturday (24). The show, titled
“Playboy's Penthouse,” bows local-
ly on WBKB but interest has been
expressed in it by 30 other stations,
including WABC-TV, New York,
which would make it the first var-
iety show to be syndicated on video
tape. .

Like the jazz festival, the TV
opus boasts an impressive talent
line-up. First two shows include
performances by Ella Fitzgerald,
the Lambert-Hendricks-Ross vocal
group, Cy Coleman trio, stars of
*West Side Story,” comedian Lenny
Bruce, and prominent literary and
movie figures. Emsee is the mag's

editor-publisher, Hugh Hefner, and
| the set will be decorated by a pro-

Diskery Musicians
Get Union Choice

® Continued from page [

individual record companies will

'embrace all musicians, including
| conductors,

arrangers, orchestrat-
ors, copyists, proofreaders, librari-
ans and recording musicians, but
excludes composers and supervis-
ors as defined in the MNational La-
bor Relations Act.

As in the case of the indie movie
producer musicians, the Board de-
nied the AFM contention that the

By TED WOLFRAM

COPENHAGEN — The early-
winter concert season started off
around mid-September, From the
classic concert side it included
such conductors as Sir John Barbi-
rolli, London, conducting three
concerts in Tivoli Concert Hall;
Eugene Ormandy, Philadelphia,
conducting Danish National Radio

Symphony in three concerts, and

GOULD SEES STEREO
CHALLENGE IN INFANCY

NEW YORK — Stereo and the
electronic concept has become a
medium in itself, and future reper-
toire will draw from this interplay,
according to Morton Gould, noted
composer, conductor and RCA
Victor recording artist. Gould,
who has been active in hi fi since
its earliest days and who was one
of the first to actually write com-

NINE MORE JOIN
LABEL PARADE

HEW YORK — Nina new labels
joined the label parade during the last
few davs. Here are the names and ad-
dresses of the newcomers:

Oy & C Records, care of Dick Cook
Records, corner Poplar & Liberty,
Massena, ™. Y.: Inferno Records, 3330
Barham Bivd., Hollywood 28; KRCO
Records, 4965 Bruce Dr., Beaumont,
Tex.; Norgulde Records, cara of Cameco

Becords, 1405 Locust 5t., Philadelphiag
Pride Records, care of Apollo Records,
1780 Broadway, New York; Shawnes
Becords, Box 533, Portsmouwth, O.; Sims
Records, 1430 E. Van Buren, Phoenix,
Ariz.; Sion Records, 307 Fifth Ave,,
MNew York; University Records, 480
Ridgeway, Little Rock,

positions designed to take full ad-
vantage of the stereo concept,
feels that the challenge and po-
tential of stereo is still in its in-
itial phases. He stated: “A few
years ago we were all very satis-
fied with hi fi...but we go on
every year. Mot too long ago, the
tympani player could not really
whack the tympani.... We have
many ways to go ahead.”

Gould added: “There are still
a lot of factors in the recording
art which are beyond our control;
there are wvariables pertaining to
both the acoustical and human ele-
menis of recording — for instance,

the sound in a studio changes ac-
cording to climate, equipment re-
acts to different conditions; there
are many areas wherein experimen-
tation must still go forward.”

Gould cautions against pat over-
simplifications of aspects of the re-
cording art. He notes, for instance,
that a segment of the musical
world is prone to compare a re-
cording to a live performance. He
states: "As soon as you have a sep-

(Continued on page 26)

COPENHAGEN CONCERT
SEASON UNDER WAY

Robert Zeller, Detroit, conducting
same orchesira, in one concert, In
Radio Concert Hall.

There have been the usual num-
ber of up-coming singers and in-
strumentalists at the Odd Fellows
Palace but also Mischa Elman,
and the Budapest Tatria Quartet,
both drawing over-flow and was
obliged to give extra concerts.

On the other hand American
jazz received a black eye. Principal
victim was the Duke Ellington ork,
whose concert in the KB Hall on
September 30 was rated as a “dis-
appointment” by the press. Attend-
ance was poor and altho the band
gave only one concert — at 8
o'clock—the entire band, as well as
Ellington appeared to be tired or
ill. One daily ran a front page pic
which clearly showed that the

(Continued on page 26)

New Riverside
Holiday Sets

NEW - YORK—Riverside Rec-
ords is readying five special gift
album sets for the Christmas mar-
ket. Top priced at $29.95 will be a
five-LP set titled “The Golden Age
of Sebring,” all of which was re-
corded at the Grand Prix of En-
durance at Sebring, Fla. Two other
sports car racing sets, each con-
taining three LP’s and each to sell
for $17.95, will be titled “Sports
Cars at Sebring in Hi-Fi" and
“Sports Cars at Sebring in Stereo.”

In the jazz field, Thelonious
Monk will be represented in a
three-LP set, “This Is Thelonious
Monk,” also to sell for $17.95. The
final item is a two-LP package,
“Holiday in Mexico,” containing
bullring and mariachi music,

wivw amemsicanradiohistory com

recording musicians are not a “suf-
ficiently identifiable group™ for col-
lective bargaining unless repre-
sented by a multi-employer unit,
(The Billboard, July 13, 1959).
Columbia, Capitol and Victor
joined intervenor AFM in argument
and would like to have included
“musicians of all the companies
engaged in the production of mas-
ter records, apparently whether or
not parties to this proceeding,”
NLRB points out. Alternatively,
these companies wanted the bar-
gaining unit to include musicians
of all companies which partici-
pated in the 1959 contract nego-
tiations.

MGA was joined by Loews
M-G-M, Colpix, United Artists and
Disney in petitioning for units lim-
ited to musicians performing in
Los Angeles, which has a pool of
between 600 and 1,000 recording
musicians, NLRB estimates. MGA
in a separate petition suggested
combining six companies into a
multi-employer unit comprised of
Victor, Capitol, Columbia, Decca,
Loews M-G-M, and Mercury.
NLRB rejected these proposals, but
also noted that MGA indicated
willingness to accept any units
suggested by the Board.

NLRB rejected confinement of a
bargaining unit to the L. A. mu-
sician - employees of the individual
companics because of the “high in-
tegration and centralization of each
employer’s operations, its central-
ized and uniform labor policy, and
the similarity of working condi-
tions, skills and nature of employ-
ment of musicians at all recording
locations.”

Ink Turner for
New TV-er

NASHVILLE — Grant Turner,
deejay host on “Mr. D.J,, U.S5.A"

pacted to appear on the new TV
produced by the Tennessee Game
and Fish Commission. The 39-seg
series, mostly devoted to fishing,
hunting and wildlife subjects, will
be carried by 14 mid-South TV
stations.

Producer of the series is Bab
Ferguson, former manager of Fer-
lin Husky and husband-manager of
Harvie June Van (RCA Victor).
Kinescope shooting are being made
at WKNO, educational TV station
in Memphis,

on Station WSM here, has been |

Makes

TV Show Pitch

fusion of ladies previously appear-
ing in the magazine as Playmate-
| of-the-Month. It is reliably report-
|ed that the chicks will appear rea-
| sonably clothed.

Harry Belafonte was inked to
co-star with Ella Fitzgerald in the
opener, but pressure of other activ-
ities caused his late withdrawal.

_ Following its penchant for bust-
ing precedents, Playboy found itself
(Continued on page 16)

Artia Names
Sutro Sales,
Promo Head

NEW YORK — Artia Records,
new LP label specializing in re-
cordings from Russia and iron cur-
tain countries such as Poland,
Czechoslovakia, Rumania and
others, has appointed Peter Sutro
as sales and promotion head of the
firm, Sutro was formerly with
Warner Bros. Records as manager
of sales administration and prior
to that was administrative assistant
to Dario Soria at Ange: Records,
He was named to his new post by
Stan Borden and Jay Frankel, head
of th: new label.

Artia Record's first release in-
clude disk. featurine the Red Army
Chorus and band, two Roumanian,
one FHungarian, and one Jewish
'album. These are in the label's
 folk series. In the classical series
(Continued on page 20)

New Lease
On Life for
‘Old Shep’

NEW YORK — It appears that
the recording of “Old Shep” by
| Ralph DeMarco on the Guaran-
teed label, the new Carlton Rec-
ords subsidiary, has sturted a flarry
of reissues of the old-time hit, The
Red Foley version on Decca is re-
ported to be soon reissued, and
other firms are considering the
same, The tune has been waxed
by such country chanters as Foley,
Tennessee Ernie, Al Morgan, Hank
Snow and Elvis Presley over past
years. In England RCA has issued
a Hank Snow record of the tune
while the Guaranteed version has
' been released on English Decea’s
| London label, There are reports
that there may be more versions of
the tune released in England as
well.

Victor Skeds
Lanza Albums

NEW YORK—RCA Victor will
release Mario Lanza album prod-
uct as originally planned, the disk-
ery has announced. For several
months prior to his death in Rome,
October 7, Lanza *a. been record-
ing, according to Alan Kayes, Red

Seal a.&r. chief. Kayes notes that
!since the spring of 1959 Lanza cut

material for four albums in RCA's
Rome studios. One of these pack-
ages is “Mario Lanza Sings Christ=
mas Carols,” announced for releass
recently. Prior to receiving word
of the tenor's death, RCA Victor
had also announced the upcoming
release of his newly recorded per-
formance of “The Student Prince.”
The remaining pa-kages will be
released in 1960, according to the
original schedule.

Lanza was one »f the big pop
Red Seal seilers,
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Sked Giant R.&R. Show
For CYO Charities

NEW YORK — Deejay Scott
Muni and the Catholic Youth Or-
ganization of Greater New York
are joining together for what may
turn out to be the biggest rock
and roll show to be staged in this
city in vears. The show will be
called “The Giant Youth Rally
and Spectacular” of the CYO, and
it will be a four-hour rock and
roll show and dance, emseed by
®uni, of Station WMCA here, and
with all proceeds going to the
CYO Summer Camp Fund for Un-
derprivileged Children. It will take
place this coming Sunday after-
noon, October 15, at the New
York Colisenm.

Muni, chairman of the CYO
“Spectacular,” has lined up a po-
tent group of artists for the show.
To date the acts include Connie
Francis, Rov Hamilton, Santo &
Johnny, Teddy Randazzo, Gary
Sites, Jack Scott, Tommy Facenda,
the Mystics, Johnny Restivo, Little
Anthony and the Imperials, Ray
Peterson, Meil Sedaka, the Isley
Brothers, and a combo for dancing.
Also Rocky Marciano, Miss Amer-
ica (Mary Ann Mobley), Whitey
Ford and Yogi Berra will appear
to take bows.

The Coliseum holds 10,000, As
of last week, 3,000 tickets had al-
ready gone, and the sponsors ex-
pect a complete sellout by Friday
of this week. Tickets are priced
at $1.50 each. All of the artists,
a3 well as Muni, are donating their
services for the charity affair. The
CYO in Greater New York has a
potential of 250,000 kids to draw
from, thus the expectation for the
full house.

Merc Special
Carroll Set

CHICAGO — Mercury Records
this week rushed out a special re-
lease of a David Carroll album,
“Let's Dance Apgain,” to coincide
with the appearance of an institu-
tional ad in national magazines fea-
turing Carroll. The album is a
sequel to Carroll’'s “Let’'s Dance,”
a steadily hefty seller for 14 months
widely used as an especially effec-
tive stereo demonstrator,

The special release also included
a package by Dinah Washington.

The Carroll ad, first in a $200,-
000 Merc series, 15 slated for Time,
Esquire, Playboy and the New
Yorker.

Garner SRO
At Carnegie

NEW YORK — Erroll Garner's
debut performance under the win
of Sol Hurok at Carnegie Hall here
was a sellout, The hall went clean
three dayvs before the concert was
held here last Friday (16). It is
understood that Hurok himself was
so enthusiastic about the SRO sign
at the Garner recital that he in-
tends to book the pianist back at
the Hall again in January for an-
other show. Gross was about $12,-
000 for the Garner concert.

CAP CATALOG
IN FULL COLOR

HOLLYWOOD — Capitol
is issuing the first full color
consumer catalog in its 17-vear
history, listing the top selling
400 albums, classical and pop-
ular. Almost every album cov=-
er will be reproduced in full
color. Albums are listed by
artist. Catalog also contains a
center spread devoted to Cap's
phono line.

The show starts at 4 p.m. on
Sunday and will run until 8 p.m.
Father Phillip Murphy, head of
CYP activities in New York,
worked out the plans for the “spec-
tacular” and two well-known record
men, Bill Buchanan and Dick Cella,
are assisting Muni in putting on the
show,

Muni recently put on a rock and
roll show at Sunnyside Gardens in
Queens.  Attenddnce came to
2,300 with a gross of about
$4.000, Close to 500 kids were
turned away because they did nol
wear “proper dress” (bovs have to
wear ties and coats, girls musl
wear dresses). a proceedure that
Muni says will apply to the CYO
shindig on Sunday. There was a
rock and roll show at the New
York Coliseum a few years back,
under Alan Freed, but it was
poorly promoted and fared badly
at the box office. Muni's Muni-
CYO show is being plugged over
the jockey's program over WMCA
daily.

Liberty Spots
Rheims Sets
For Holidays

HOLLYWOOD — Liberty Rec-
ords is offering dealers a 100 per
cent return privilege on all Christ-
mas merchandise purchased be-
tween October 15 and January 10.
Label's yuletide offering consists
of the Robert Rheims catalog, is-
sued for the first time under its
banner. Product is being made
available simultaneously in mon-
aural and stereo form. Liberty ac-
quired the Rheims catalog last
June,

The Robert Rheims organ and
chimes are featured in two pack-
ages, "Merry Christmas Carols,”
and “We Wish You Merrv Christ-
mas.” An EP version of “Merry
Christmas Carols™ will be made
available plus a single. coupling
“Silent Night” with “0O Come All
Ye Faithful.”

Label is re-issuing two of its
top sellers by coupling them in
one single — “Chipmunk Song"
b-w “Alvin's Harmonica." which
together passed the five million
sales mark.

Liberty is packaging its vule-
tide wares with an eve to spurring
holiday sales. In addition, the
Rheims albums will contain the
carol lyrics printed on the inner
dust jackets to allow listeners to
sing along with the recording. Re-
lease is supported by merchandis-
ing racks supplied by the label.

:|Scianni Gets

Col. Post

NEW YORK — Columbia Rec-
ords has named Joe Scianni to the
post of associate producer in the
firm's Masterwork's deparument,
He will assist John McClure, exec-
utive musical director of the de-
partment. Scianm has been with
Columbia for the past vear, most

recently as a member of the firm's |

a.&r. trainee program.

In another change at the firm,
Herb Mayer, merchandise manager
of special products, has been as-
signed the duties of merchandising
pre-recorded tapes. This 1s in ad-
dition to his regular duties.

One more appointment at the
firm has been the naming of
Vaughn Tidemand to the post of
manager of the Indianapolis dis-
tributing branch. This is one of
branches, Tidemand was previ-
ously with Capitol Records, and his
last st with Capitol was as
branch manager in Detroit,

Capitol Offers
100% Exchange
Yulefide Deal

HOLLYWOOD — Capitol will
extend a full 100 per cent exchange
privilege to dealcrs on all its yule-
tide offerings, including new and
| catalog items, singles and EP,
purchased during the October 19
thru December 24 period.

In addition, Capitol is offering
dealers a deferred billing program
to cover all new album purchases
made from its October and Novem-
ber releases. This will embrace
new albums bought during the Oc-
tober 19 to November 25 period
and calls for a 50 per cent pay-
ment on or before December 10
and the balance one month later.

Mo qualifyving orders will be re-
quired from dealers to allow them
to benefit from the 100 per cent
exchange privilege. Selections may
be exchanged on a dollar value
basis for any Capitol or Angel
product. Purchases made under
this program will be excluded from
Capitol's usual 10 per cent ex-
change nor can they be applied
to purchases wunder any other
CRDC program.

NEWS REVIEW

Specialty
Appeal in
Artia Wax

Artia Records, new classical-
folk-international label, specializ-
ing in waxings from Eastern Eu-
rope, has a number of inferesting
items on its first release. They re-

| tail for $4.98 monaural and $5,93|

in sterco, and they should have an

appeal to the specialty buyer. The
sound is good on all of the record-
ings, and the packaging 15 excep-
tional, (Waxings were cut in Eur-
ope by Supraphon, the Czech la-
bel.)

Of the recordings, the two fea-
turing the Red Army Chorus will
prabably have the most appeal.
One of these 15 called “The Red
Army Marches in Hi-Fi"; the
other is “The Red Army Sings."
| The latter set is sort of a sing-
along LP. since it contains the lyr-
ics to the songs in both English

excellent classical albums. One
features Janacek's String Quartets
Nos. 1 and 2, played by the Sxe-
tana Quartet; the other spotlights
|Suk‘s Symphony in C Minor with
' the Czech Philharmonic.
The most unusual of the six
L.P's is called “Passport to China,"
(Continned on page 26)

Sound Track
For Roulette

NEW YORK — Roulette Rec-

on this week's Hot 100 chart.

73. Lover's Prayer—Dion

91. Living

HOT 100 ADDS ELEVEN

NEW YORK—Eleven new sides appear for the first tima

These are:

60. So Many Ways—Brook Benton, Mercury
66. Talk to Me—Frank Sinatra, Capitol

& the Belmonts, Laurie

87, Tennessee Waltz—Jerry Fuller, Challenge
Doll—David Hill, Kapp
95. Just to Be With You—The Passions, Audiocon
96. Ipmoo—Stonewall Jackson, Columbia
97. High School, U. S. A.—Tommy Facenda, Atlantic
98. Clouds—The Spacemen, Alton
99. Midnight Stroll—The Revels, Norgolde
100. Don’t Take the Stars—The Mystics, Laurie

® Continued from page |

‘60'S KEY NEW DISK
MERCHANDISING PITCH

record dealer—both for hits and
catalog merchand se.

And many dealers have learned
how to shop, to buy and sell mer-
chandise. They have taken a leaf
from discount stores and they try
to get the best price they can be-
fore they order, even if it means
ordering from a transshipper out
of town .ather thau the local dis-
tributor. Some dealers have
banded together and they order as
one large unit in order to get a
better price.

There are dealers, too, who have
realized that they must get where
the traffic is, and they have opened
stores in big shopping centers in
suburban areas. QOthers have
moved or opened second stores in
suburban localities.

Few dealer's are enthuisastic at
' this moment about their future as
' record stores. Altho manufacturers
‘realize the importance of dealer
|sales in their total sales picture
|they have as yet been unable to
convince many dealers that they
‘have their welfare at heart. There
is still a need on the manufacturer’s
part for a dealer public relations
campaign, and perhaps more im-
portant, for an advertising drive on
the part of manufacturers to bring
traffic back intu the dealer’s store.
If the dealer sales picture can be

Fagon Sets
Own N. Y.

and Russian, There are also two

Distribbery

NEW YORK — Lou Fagon, rec-
ord salesman extraordinary, has
(left Malverne Distritutors here
tand has formed his own distribu-
torship, All-Disc, Inc. The new
distributorship will have offices on
Tenth Avenue, and the first line
that Fagon will handle for the
Mew York City area is Audio-Fi-
delity.

Fagon, one of the most colorful
of disk salesmen, has had a long
career in the record industry. He
has been with Malverne Distribu-
tors — the Al Hirsch-Bill Schoc-
| ket firm — since 1948 excep. for a
brief period as Westminster sales
chiefl in New York. Fagon worked

brigktened, then the next decade
o' the record business, with new
merchandising techniques such as
clubs and racks, plus the expand-
ing young population, could be the
best 10 years in the history of disks.

Tune Hassle
To High Court

NEW YORK — The United
States Supreme Court has agreed
to hear an appeal ou a long-stand-
ing case involving the renewal
rights to the song “Moonlight and
Roses,” by Ben Black and Charles
N. Daniels, The case was filed by
attorney Julian T. Abeles on be-
half of Miller Music against
Charles N. Daniels Music, a prop-
erty of the Aberbach, Hill and
Range axis.

Background of the case is the
fact that Daniels, prior to his death,
had made an assignment of the re-
|newal of the song to Miller Mu-
sic, considerably in advance of the
actual renewal period. Later, in
'his will, he assigned all rights to
the song to his own heirs. Fol-
lowing his death, upon probation
of the will, the renewal rights were
awarded to the heirs, who in turn
assigned them to the Daniels firm.

Abeles filed the suit for Miller,
contesting the action and claiming

(Continued on page 26)

Reactivate
Gee Label

NEW YORK — Gee Records,
Roulette subsidiary, has been re-
activated. The label which was
just launched in September 1955,
contained the original hits by
Frankie Lymon and the Teen -
agers, as well as the Cleftones,
the Harptones, the Valentines and
others.

Nat Tarnapol, already on the
a.&r. staff of Roulette, has been
given the a.&r. assignment for the
new Gee operation. Morris Levy
and Joe Kolsky explained that the
 reactivation of Gee would provide
a4 nev avenue of exposure for new
talent. Distribution will be. han-
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track album in “On the Beach,
' the new Stanley Kramer film. The
company had previously issued the
sound LP of “The Long Hot Sum-
mer."” The background music was
composed by Ernest Gold, who
composed the film music for *The
Young Philadelphians.” “Witness
for the Prosecution,” “Too Much
Too Soon™ and "“The Defiant
Ones.”

The sound track will be released
in November and will be backed
with a big promotional and adver-
tising campaign.

The diskery will also release a
Jimmie Rodgers single of “Waltz-
ing Matilda,” the well-known Aus-
tralian tune, which is incorporated
in the film and the majn musical
theme.

www americanradiohistorv com

the first Roger Williams hit “Au-
tumn Leaves,” and last year bet his
hat on the success of “The Chip-
'munk  Song,” and was proved
right.

Fagen's move into  distributing
lin New York points up the battle
for lines in this city due to the
‘many new distributorships now es-
tablished here. Last week May-
fair Distributors started, and in the
last few years Superior and Ideal
Distributors have become strong
jobbers for potent record lines.
Right now, in this city, there are
close to a dozen independent dis-
tributors handling indie labels, as
well as the distributors for the ma-
jor labels, the large indies, and the
branch operations of other firms.

» | Francis Craig on the Bullet label, | work.

Roulette Inks
St. Pat Choir

NEW YORK — Roulette Ree-
ords has acquired the services of
the choir of 5t. Patrick’s Cathedral
for recordings. The deal was ne-
gotiated with St. Fatrick’s choir
moderator Rev. Francis Xavier
Duffy, by Morris Levy, prexy of
Roulette. The choir, composed of
30 adults and 20 children, has cut
its initial package, a set of Christ-
mas carols, and another, for Easter
is already planned. Joe Reisman
supervised the sessions.
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SHAWNEE STANDARDS
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"LET ME (ALL
YOU SWEETHEART"

iy arrangement with Shapire-Bernatein)

Burreni Mecordings:

Pat Boane—Daot
Feur Ladsi—Calumbis
Geo. Hamilten IV—Am-Par
Janice Harper—Capitel
Gordon Mac Hes—Capitol
Mitch Miller—Columbia
Threa Suns—RCA WVieler

éhnﬂmnn ?ress ine.

New York Office; 157 W. 57 51, N.Y. 18

UA Up-Prices
5,000 Stereo

Album Series

NEW YORK — Effective No-
vember 1, United Artists will raise
the price of their 5000 stereo LP
series to $5.98, The sets are cur-

WANTED

Male or Femala Singer for new pra-
motional type recording €ompany.

Fhone for appf.

EE 2-9563 or DE 2-0376, New Yark City,
or send demos c/o Box 246, The Bill-
board, 1564 Broadway, N.Y.C. 36, N.Y.

rently pegged at $4.98.

The diskery Is starting an all-
out campaign to promote its lat-
est crop of singles and is sending
its field force in all major markets

on an extensive jockey and distrib-
utor tour,

Jack Lewis of the label's a.&r.
“department cut three LP's, which
 will feature Diahann Carroll, Con-
'nie Russel and Betty Benneit,
when he was on the West Coast
recently.

PLUG IN WITH
YOUR REM'TON

NEW YORK — There have
been all types of records on
the market with many unus-

ual titles, but Bouree Produc-
tions has come up with a wild
one, It's called “Music to
Shave By,” and it was made
by George Simon, head of
Bouree, for Remington, its
agency Young & Rubicam,
and the Auvravision depart-
ment of Columbia Records.
It's n paper record and its
skedded to be included with
a forthcoming edition of Look
magazine. This will give it a
circulation in the five-million
bracket. Disk contains music
by Bing Crosby, Rosie
Clooney, Louis Armstrong and
the Hi-Lo's.

Del-Fi Skeds
Monthly LP’s

HOLLYWOOUW — Del Fi Rec-
ords is instituting a regular monthly
album release schedule, kicking off
its new policy by issuing three
packages. Indie label has concen-
trated almost entirely on singles,
and only rarelv would it issue an
album, the exception, its Ritchie
Valens package.

Its initial package offering in-
cludes a tie-in album with “The

Real McCoys” TV series titled

“The Many Sides of Pepino.” It
spotlights Tony Martinez who por-
trays the “Pepino’’ character in the
telefilm series. Second album fea-
tures the Balladeers in “Alive-0."
Del Fi prexy Bob Keene is still
keeping the mystery wraps on Lhe
third package, believed to be a
jungle item, and won't reveal its
title until after it's released.
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Danish Disk
Club Hassle

COPENHAGEN—About a vear
ago the Fona firm, which has 30
retail music stores in Denmark,
launched its “Fona Klub.” Only
now has there been any effort 1o
back the record club idea. Record
distributors hatched a plan and
are now trying it out.

It looks like the same tune, with
new lyrics. Retailers who accept
the distributors idea, a “Phono
Piatter Ring,” are given “ring” in-
signias to paste on their windows,
Via display ads “"Ring” offers EP
and LP platters of 40 top labels,
in three price brackets, at a rebate
of one, two and three Danish
crowns—about 2() per cent cul.
Buyers pay two crowns for a stamp
biwk in which they paste rebale
stamps. When they have 20 crowns
wprth they get rebate.

Department stores joined the
fray by offering the EP and LP
platters at the one, two, three cut
rate, without any stamps or strings.
One store not only displays “Ring"
insignias but also advertises its own
one, two, three ~rowns “cuts” but
it is hard to decide whether it is
offering a double cut or double
taik. “Fona" is using terms of “20
per cent rebate, a gift of one plat-
ter with each purchase of four.”
Take vour choice, they are &ll
basically the same.

Dixon Fillies
Sue MPHC

NEW YORK — The daughters
of the late Mort Dixon, Yvonne
Dixon Crsci and Estelle Dixon
Jaffe, have filed suit for a declara-
tory judgement in New York Fed-
eral Court against Music Publish-
ers Holding Company, Harms, M.
Witmark & Sons, Remick and Ad-
vanced Music, involving the re-
newal tights to the tunes com-
posed by Dixon himsell and with
collaborators. The daughters claim
that the MPHC firms have no re-
newal rights in the tunes, and also
want the court to declare that they
are each entitled to and the owner
of the undivided interest in the
renewals,

About 88 tunes are involved In
the case. They cover the period
1923 to 1939 and include such hita
as “Bam, Bam Bamy Shore,” “If 1
Had a Girl Like You,” "l Found
a Million Dollar Baby™ und others.
The girls claim that the defend-
ants  allegedly conspired with
Dixon to have him obtain from
them the contingent rights to the
renewals without any considera-
tion. They claim the contracts for
these renewal rights are illegal.
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Radio Spec
For Charity

CINCINNATI — The WCIN

Goodwill Spectacular set for Cin-
cinnati Gardens here November 6
is expected to be the largest show
ever staged for Negro charities
in the U. S. Taking part in the
roduction will be such wells
nown disk artists as Jackie Wil-
son, Marv Johnson, Wade Flems-
mons, the Coasters, Jimmy Reed,
Larry Williams, L. C, Cooke, the
Five Satins and the Isley Broth-
€8,

In the gospel field. names al-
ready Ea;ntid include Brother Joe
May, Galman Cooke, the
Rasberry Singers, the Hightower
Brothers, Morgan Babb, and the
Philco Singers, the Lawrence Rob-
erts Singers and the Five Blind
Boys. Joyce Monroe, national pro-
gram director for the Rounsaville
radio stations, of which WCIN is
one, is tub-thumper for the affair.
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Decca Distributing Corporation
445 Park Avenus

Mew York, N. Y., U. S. A.
Branches in all Principal Cities

Compo Ltd.
2377 Remembrance Street
Lachine, Montreal, Canada

DiMusa, S.A. -
Medellin No. 8—3 er Piso
Mexico, D. F.

Rank Records, Ltd. .
38 South Street
London W1, England

Festival Records
3 Rue de Gramont
Paris 2, France

Delahay Recerd Company
Janvannassausiraat 81
Den Haag, Holland

Nordiska Musikforlaget
Stockholm, Sweden

Seyffer & Company
Badenerstrasse 265
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