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Tape 'Battle of the
Cartridges’ in '60?

Minnesota Mining Reported Readying
New Style, Slow-Speed Tape Magazine

By SAM CHASE

NEW YORK — The tape field
has looked ahead to 1960 as a
year of potentially momentous hap-
penings, all likely to have a bene-
ficial effect upon retuil sales by
virtue of the excitement created.
However, there may turn out (o
be more excilement than was bar-
gained for in the original estimates,
as a new “battle of the speeds™
shapes up in the cartridge tape
field.

As reported exclusively in The
Billboard a few months ago, o new
tape cartridge, in competition 1o
the one brought out by RCA Vic-
tor, has been in the works at
Minnesota Mining, the ginnt tape
manufacturer. MMM, it is under-
stood, has been helped in its re-
search on the new tapz cartridge
and tupe cartridge machine, by
CBS Luboratories, a division of
CBS. This new tape cartridge is
due to shortly he unveiled by
MMM. It is as different & cartridge
from the Victor product as the lat-
ter is from the former rveel-to-reel

A,
Speed Difference

One basic difference is that of
speed. Whereas the Victor car-

Bugs Clog
The Works

NEW YORK — Sometimes the
bugs in developing new recording

oducts ure as involved as those
i developing new aircraft. It is
estimated that it takes a plane three
years, at a minimum, to get from
the drawing boards into the sky,
and then there are still months of
test flights before the plane is op-
erative.

It was over a year ago that RCA
Victor introduced its tape cartridge.
Altho the tape cartridges are avail-
able there is still only a trickle of
tape cartridge players emanating
from the RCA home instrument
division. Part of the delay can be
attributed to normal slowdowns
that take place in any manufactur-
in_%l process. But part can be at-
tributed to unexpected and unex-
plained bugs that have impeded pro-
gress. Until cartridge players are
‘availnble in quantity it will be dif-
ficult to attempt to ascertain what
wifect tape cartridges will have on
the tape market.

tridge operates at 334 inches per
second (vs. the 7%z ips and even
15 ‘ps of reel tapes), the new
MMM cartridge 15 believed to be
operative at half the speed of the
Victor device, or 17% ips. Should
this be true and should the fidelity
of the slow-speed tape approach
what the MMM experts feel that
they have achieved, a basic tape
problem may be on the way to a
solution. Reduction of the operat-
ing speed drastically reduces the
amount of tape neéded for a given
amount of music; the less tape nsed
the lower the selling price. Thus
RCA Victor cut the price of its
cartridge to about the price of a
stereco LP by bringing the speed
down to 33 jps. The MMM
device would cut im hall the
amount of tape needed in the Vie-
tor curtridge by cutting the speed
in half.

How MMM has been able to
achieve high fidelity sound at a
speed which up to now has been
considered poor for good reproduc-
tion is still something of a mystery.

(Continited on page 18) |

GAC REARMS;
HAMIDS QUIT
OUTDOOR HELM

By IRWIN KIRBY

NEW YORK — General
Artists Corporation this week
unveiled widespread plans
and improvements in ils out-
door talent activitics, on the
fourth anniversary of its amal-
gamation with George A.
Hamid & Son. The announce-
ment came from George
Hamid, president of the
GAC-Hamid subsidiary, a ma-
jor force in providing acts and
shows for . fairs, amusement
parks, citcuses and other out-
door operations.

The following concrete de-
velopments are released thro
The Billboard:

I. GAC-Hamid becomes an
integral part of General Art-
isis Bureau (GAB), the “per-
eanal appearance” division of
GAC. With Pat Lombard in
charge of GAB the alignment
is said to offer certain definite
advantages to both acts and
clients,

2. Frank Tavlor is elevated
to vice - presidency in GAC -
Hamid and assumes direction
of its entire national sales ef-
fort. Joe Higgins, a1 vice -
president of both GAC-Hamid

(Continued on _page 53)

Mounting

By REN GREVATT
NEW
transshipping “and other problems

versation at a quietly held huddle
of New York distributors which
took place last Monday evening
(2) here. So new is the informal
alliance of wholesalers, that the
group has vet to be given an of-
ficial name.

One of the key problems which
brought on the current meel-
ing was that posed to distributors
by a newly formed so-called “truck
operation,” now doing business

here,
Mobile One-Stop

According 1o sources which cun-
not be identified, the new mo-
bile one-stop operation is reported
to be selling dealers at 40 cents for
singles in the top 15 bracket of
current hits. A new source of sup-
'ply is believed to have opened up

NEWS OF THE WEEK

Capitol Consumer Ad Push
To Help Dealer Business , . .

Ringling Closing Quariers;

Refitting Own

Ruil Coaches . . .

Capitol Records is going all out on a new
advertising campaign to help dealer sales this
Christmas, Ads feature coupons slugged “Take
Me to Your Dealer.” o vcvve v vonen Pupge 2

Singles Bootlegging on Upswing;
Small Pressers, Dumpers Suspected . . .

Bootlegging by various devices has broken out
anew in New York and various markets in the

nation. At least three labels are now actively -

on the trail of culprits. One source of supply
1s seen as small indie pressing plant working
with so-called graveyard operators or dumpers.
In other cases, tapes and mothers are made
from authentic disk and counterfeit labels
e e L £ Page 3

More Music Bosiness Noise Over
Consent Decree and TV Pavolla . . .

The music business simmered with two hot
stories this week, one concerning the ASCAP
dissidents and the other more revelations about
alleged payolla to TV producers by big catalog
publishers to perform their tunes. ... .Page 3

Ringling Bros. and Barnum & Bailey Circus
15 doing away with its elaborate winter
quarters in Sarasota, Fla, Equipment is being
burned and sold to muake wayv for a housing
development. Meanwhile, the show, doing well
ns an indoor circus, is readying several of its
own railroad coaches to replace railroad-
owned cars it has used the past three seasons.
A sample train of unused tent show equipment

has been donated to the Circus World Museum,
Baraboo, Wis,
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Problems

Spark Alliance
Of N. Y. Distribs

Wholesalers Mull Growing Local
llls; Irked by Truck Operation

in the case of the ne— one-stop on

YORK — Bootlegging, | wheels. Freebies are still at the
' root of the trouble but in this case

of mutual interest among distribu- | it's a matter of freebies supplied
tors," all were key topics of con-

by publishers. Normally, publish-
ers will receive a substantial supply
of freebies for promotional purs
poses. MNow it 15 believed that in
some cases at least, publishers are
selling part of their allocation of
[ree disks to this type of one-stop.
In one case of mobile one-stop-
ping. it is known that a distributor
with headquarters in Newark put
a squad of private eves on the
trail of a roving one-stopper in an
attempt to track down those deal-
ers being supplied. It was reported
that the merchandise would leave
a central depot and at specific,
apparenly pre - arranged rendez-
vous points would be moved to a
second, and then a third car, and
finally to a truck, with the apparent
intent of covering up the trail. Fi-
nally, it was learned the trucker
phoned the party who hired the
detectives with the warning: “You
beti-- get those dicks off my
trnck. There's nothing wrong with
whiat we're doing."
This problem, it was understood,
(Continned on page 6)

Distribs Sing
‘Gang of Mine’

NEW YORK—"In union there
is strength,” or as it has been put
bv Ben Franklin, “Let us hang to-
gether or we shall all hang sep-
arately,” These axioms have ap-
parently taken hold for keeps in
the disk biz, with distributors,
dealers and even one-stops forming
their own associations,

This week distributors met here
informally to discuss problems of
mutual interest, including mobile
one-stop operators. Last week in
Los Angeles a group of distributors
inaugurated a formal organization
and elected officers, following
meetings with San Francisco Dis-
tributors  Association members,
Last week also saw the start of a
one-stop organization in Chicago.
At the dealer level, there is now a
prominent national organization as

well as a number of regional and
local groups in full sway,

SENSATIONAL RCA VICTOR OFFER!*
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Cap Realigns
Classical A.&R.;

Scoft at Helm

HOLLYWOOD — Capitol Rec-
ords last week realigned its classical
artist - repertoire department, be-
stowing executive a.&r. respons-
ibility for all Cap classical product,
including the Angel label, upon
Francis M. (Scotty) Scott. He holds
the title, “Director of A.&R. Ad-
ministration,” and will continue to
serve Capitol's artist and repertoire
division veepee Lloyd Dunn as ex-
ecutive staff assistunt for recording.
Realignment of the longhair a.&r.
department was ordered by Dunn
on the heels of his recent reorgani-
zation of the pop a.&r. wing. (At
that time, Dunn set up his pop
a.&r. corps in a group of produc-
tion units, each with its executive
producer, producer and assistant
producer. According to the or-
ganizational chart, assistant pro-
ducers and producers report to their
respective exec producers who in
turn report to Dunn.)

As in the case of the new pop
a.&r. set-up, the changed structure
of the classical a.&r. department
will free Dunn from many routine

(Continued on page 14)

Cliburn,
Jonah on
NARAS Spec

NEW YORK — Latest winners
signed to appear on the National
Academy of Recording Arts and
Sciences Awards TV show (No-
vember 29, NBC-TV) are Van Cli-
burn and the Jonah Jones Quartet,

Van Cliburn's recording of the
Rachmaninoff Concerto No. 3 had
been nominated for awards as the
best album of the year and the best
solo classical performance. Jones'
LP “I Dig Chicks,” was nominated
for best jazz group performance.

Other winners signed to appear
on thow include Ella Fitzgerald.
Bobby Darin, Duke Ellington, Shel-
ley Berman, Jimmy Driftwood and
the Mormon Tabernacle Chotr.

Hugo-Luigi
Want Cooke

NEW YORK — The hottest ru-
mor around the trade last week
was that Hugo and Luigi, the hit-
making a.&r. men at RCA Victor
(“Deon’t You “now"
Reese) had made a fabulous offer
to Sam Cooke to join the label af-
ter his Keen pact expires. A num-
ber of companies have been after
Cooke, but the report is that the
Hugo- Lulgl offer came equipped

with a guarantee of $100,000, a
rather sizable sum,

over single copy rates).

BATTLE REFUSES
UPPED ROYALTIES

NEW YORK — Composer
Edgar Battle, who spoke
against the proposed Consent
Decree at the hearings before
Judge Ryan in October, has
written a letter to Judge Ryan
about a new development
concerning his ASCAP earn-
ings. At the hearings Battle
claimed that his songs should
have earned more money than
they did in ASCAP. In his
letter to Ryan he said that he
had heard from a member
of the Justice Department
that ASCAP now was inter-
ested in making some adjust-
ments in his earnings and
would pay these to him in
installments. Battle said he

with Della |
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MONEY-S5AVING SUBSCRIPTION ORDER

Enter my subscription to The Billboard for a full yeor
(52 issues) ot the rote of $15 (a considerable saving
Foreign rate $30.

refused the offer since he
wants to see a new sysiem
that will be fair to all, not just
for himself.

MOA Nixes
EAII Cellar
Proposals

CHICAGO — A closed door
meeting was held here Thursday
evening (5) between re;:-reseutatfves
of the performing rights societies '
and members of the board of the

other juke box figures. The meet-
(Continued on page 14)

_Cliburn-Reiner'
Disk Mulled

CHICAGC — Pairing of Van
Cliburn with the Chicago Sym-
phony Orchestra under Fritz Rein-
er's baton next Spring is being
mulled by RCA Victo. execs, The
Billboard has learned. The reper-
towre for the date would be either
| the Beethover Empcror Concerto
or the Brahms B Flat Concerto.

Cliburn is scheduled to play
both those numbers during his
appearances in the symphony's sub-
scription series. There is no plan to
attempt the recording of both
numbers, since the scheduling of
| even one session is ~urrently pre-
' senting a probler...
| An alternative known to he
under consideration is a Cliburn
recording of the Emperor with a
[leading European orchestra.

One reason RCA might hesitate
to embark on an expensive session
with the Chicago ork ir that Cliburn
has been no*ably cantious in ap-
proving tapes for release. He
already has waxed sides with the
Boston Symphony that have been

held up for lack of the pianist’s
approval.

E46
[] Paymen) enclosed [ sill me
Name
Occupalion
Company
Address
City Tone State

Send to: The Billboard, 2160 Patterson St., Cincinnati 22, O.
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Music Operators of America andi

Novel Full-Color

By LEE ZHITO

HOLLYWOOD — Capitol Rec-
ords is throwing its full weight be-
hind the disk dealer this fall in two
consumer mag “spectaculars.”
These ads mark a bold departure
from the usual diskery form of us-
ing consumer space and represents
a heavy ad investment. Unique ad
program is the braiachild of Steve
Auld, Capitol's advertising director.

“Spectaculars” consist of full-
color catalog type inserts to be car-
ried as “pull-outs™ in the Decem-
ber issue of Esonir (for the Capi-
tol line) and High Fidelity maga-
zine (for Angel). Esquire’s gift idea
{December) issue will carry a 16-
page insert switched into the maga-
zine opposite a full-color half page
Cap ad.

Inserts Pull

QOut for Store Buying Guides

Angel's High Fidelity magazine
splurge consists of a 24-page full-
color insert, similarly enhanced by
the “pull-out™ device. “Pull-ont™
feature is achieved by perforating
the tab which holds the booklet
into the magazine. This permits
prospective customers to tear out
the insert and use it as a buying
guide,

Yule Piich

Insert carries the slogan, “Take
Me to Your Dealer.” General theme
of the booklet 15 devoted to “the
gift of music™” and is aimed at solv-
ing Christmas gift shopping prob-
lems by suggesting records as the
answer to the customer’s gift prob-
lems.

Esquire insert displays 144 Cap
albums show ng full color repro-
ductions of the covers. A check

NEV’' YORK — GAC-Super At-
| tractions (Irv Feld and Tim Ga]r:}
' quietly made prnrnnlmnnl tie-ups
with a flock of radio stations across
(the country to present the Dick
Clark Caravan in their respective
cities during the stage show unit's
recent tour.

The Caravan (which carried
Clark’s name but traveled without
the ABC-TV star) was sponsored
by KXOL, Fort Worth, Tex.;
KBOX, Dallas; WOKY, Milwau-
kee; WIL, St. Louis; WIOA, Des
Moines; KTSA, San Antonio, Tex.;
KOMA, Oklahoma City, and
WHB, Kansas City, Mo.

It was also scheduled for spon-
sorship by KOIL, Omaha, and
WDSY, Minneapolis. However,

show ran into trouble (fights in the
audience) in Kansas City,

The station - sponsorship angle
1s interesting for several reasons.
Earlier this year, GAC - Super

=

Clark Caravan Air
Ties Cue Profits

launched an elaborate plan, call-
ing for participation by stations in
r.omoting GAC show units on a
lorg-term basis. The plan was
carried out on an experimental ba-
gis in a few cities, but was never
put into operation on a large scale.

The Caravan - indie radio tie-
ups—which Gale terms “very suc-
cessful" — may be the forerunner
of a new kind of a station partici-
pation show plan for GAC-Super.
However, the Caravan tie-ups were

strictly one-shot arrangements set |

up on varying terms; whereas the
original GAC-Super plan called
for stations to sponsor a series of

these dates were canceled when the

stageshows over a period of sev-
eral months.
[t's »lso interesting that GAC -

| Super was able to line up stations

to present a show r:ﬂ-p:lckagr:d by
Clark, since his ABC-TV "Ameri-
can Bandstand™ show competes for
disk fan audiences in many of the |
outlet sponsors’ markets.

BUSTING OUT ALL OVER

NEW YORK — Any
blince between the record promo-
tion field and a lonely aearts bu-
reau these days is strictly on pur-
pose. “Win a date with your fa-
vorite artist” contests are in the
works all cver the country.

Prime date bait is Fabian. Dick
Clark, ABC-TV, recently invited his
viewers to write letters on the sub-
ject “Why [ would like to have

G pn— -

winning letter will be flown to Phil-
adelphia this Wednesday (11) to at-
tend the preview of Fabian’s first
movie, “Hound Dog Man,” and
dine with Fabian and Clark the
following night.

Also on the dite - block last
month was Gary Stites. To plug
his latest record, “Starry Eved,”
Stites agreed to be the “give-away™
on a contest conducted by
KIMN, Denver. Dialers wrote on
the topic, "Why I would be starry-

Stites,”
shot.
The pulling power of date-stunts, |

wwwamericarmadiohistorv com

resem- |
illustrated by fact that during and

dinner with Fabian.” Author of the |

Disk Artist Dates Prime
Bait for Promo Contests

according to Carltun Records, is

after the contest Stites record
jumped to No. | in the area within
a period of three weeks, while sales
on the disk jumped to 10,000 in
Colorado alone.

[he entire

WOAM, Miami,

jockey staff at

mick whereby listemers won their
favaorite WOQAM deejays us a “slave
for a day.” Spinner Bobbie Lyons
put in a baby sitter stint. Joe
Glover did one of his teen-aged

helped a

fans® nomework. Bob Bennett
non-profi’  organization
mail 40,000 fund - rasing letters.
Jack Purrington subbed for a clean-
ing lady and Charlie Murdock
filled in for a window washer.
“Popular TV" Magazine is run-
ning a “Join the Welcome Home
Elvis™ club. Providing there is an

eyed to have a dat= with Gary
Gals ha  to enclose a snap- |

opportunity for 1,000 winners to
he on hand for Elvis Presley's
homecoming, in February. Grand
.prize winner will “persrnally greet
him.”

was on a blind |
date kick last month via a gim- |

Cap Unique Consumer Mag
Program Packs Dealer Aid

sguare is furnished under each al-
bum, inviting the buyers to check
off the desired selections. Booklet
also contains a half page of blank
ruled spaces for the buyer to fill in
names on his gift list along with
title and number of album each
mdividual will receive.

Bottom of the form contains re-
minder that Macy disk dealers
“will accept phone and mail or-
ders,” and suggests that the pros-
pective buyer check the phone
book’s yellow pages for number of
the nearest dealer who provides
such service.

Insert carries the following page
headings: show music, vocal stvl-
ings, folk songs, jazz and the big
bands, Dixieland, comedy, music
for relaxing (i.e. background mu-
sic), dance music, pace headed “for
stereo and hi-fi showoffs, music
tfrom around the world (i.e. Inter-
national), inspirational songs, favor-
ite classics and opera and other
vocals. Inside cover pages carry re-
prints of the Cap original cast al-
bum, “Fiorello™ with the catch-
line, “Broidway's newest smash
musical comedv.” In addition to in-

cluding the album on its “show
music” pape.
Pull-out includes albums con-

(Continued on page 14)
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SAMPLE MUSIC LOGS ON
‘PRICE," 'CLOCK" TV-ERS

NEW YORK — Here are two sample program logs taken
of the TV shows “The Price Is Right” and “Beat the Clock” in

PRICE IS RIGHT .

NBC-TV, Tuesday, September 1, 1959, 11 A.M.
I'm New at the Game of Romance—Leahy (Mitchell)
Trust in Me—Owen Vic (Advanced)
New Sun in the Sky—Chaille Riviera (Harms)
Wild Flower—Clegg Vic (Harms)
American in Paris—Gould Vic (Harms)
As Time Goes By—Owen Vic (Harms)
You Oughta Be in Pictures—Chaille Riviera (Harms)
For You—De Vol Col (Witmark)

BEAT THE CLOCK
CBS-TV, Tuesday, September 1,
SIG: Subway Polka four times—Oro Music

1. Light Industry No. 1—(Paxton)

Ain't She Sweet—Cor. Reiser {(Advanced)
Blow Gabriel Blow—Col. Kostelanetz (Harms)
Breezing Along With the Breeze—Lon. Farnon (Remick)
Crazy Rhythm—Cor, Reiser (Harms)
Dancing in the Dark—Lon. Farnon (Harms)
I Love a Parade—HiFi. Zimmerman (Harms)
New Sun in the Sky—Riv. Chaille (Harms)
Wildflower—Vic. Clegg (Harms)
Liza—Col. Faith (New World)
‘SWonderful—Col. Faith (Harms)

September.

—:‘E_WM?:JI;F-‘#!J

1959, 3-3:30 P.M,

Blaine Biggest U. S.
Indie Distributor

NEW YORK — Jerry Blaine
became the largest independent
record distributor in the United
States last week with the opening
of his sixth distributorship in Cin-
cinnati. Other distributors have
tried to catch up to Jerry, either
by having interests in other cities,
like Herb Cohen of Pittsburgh,
with Chicago and New York inter-
ests and more to come, or Harry

Finfer of Philadelphia, now asso- | new cities. however, is symptomatic
York outlet. |

ciated with a New
But Blaine is still far ahead., Cos-
nat now has representation in
New York, Newark, Philadelphia,
Detroit, Cleveland and now Cin-
cinnati. (Eddie Rosenblatt is in
charge of the Cincy Cosnat.)

And Blaine is only started. He in-
tends to open four more branches:
in fact, had intended to open the
new Cosnat branches last year, but
the troubles with Jubilee Records
caused a slight hitch in his plans.
Blaine now has Juhilee under con-
trol and is carrving on a quiet
operation until he can corral a
buver for the label. -But mainly

Muni Bash
A Charity
Bull's-Eye

NEW YORK — Deejay Scott
Muni's rock and roll dance at the
New York Coliseum here last
month (October 25) pulled a total
of 6,500 voungsters at $1.50 per
head. The count could have gone
much higher, but the fire marshal
stopped any more youngsters from
getting in, saying that the place
was overcrowded. About 3,000
more teeners were turned away,

The rock and roll dance
was held for the Greater New York
Summer Camp Fund of the Catho-
lic Youth Organizations, with all
Moneys, after costs, turned over to
the charity. Both WMCA jock
Muni .and all acts donated their
services. The cost involved in the
show were $2,500 for rent to the
Coliseum, $500 for the stage, stage-
hands, etc., and another $500 to the
Theater Authority for the Actor's
Fund.

However, even with this bite of
53,500, the show netted about
$5,000 for the CYO Fund. There
was both ‘a show and a dance at
the affair, and stars Roy Hamilton,
Clyde McPhatter,- the Four Lads,
the Poni-Tails and Teddy Randazzo
stood out. This was Muni's sec-
ond successful rock and roller, the
first being the bash held at Sunny-
;ifdn: Gardens in Queens in Septem- |

r

1

Blaine is concentrating on his dis-
tributorships, for as he has said
many times: “The diﬁtrihuting busi-
ness 15 my T:Il_i'-‘rll'lﬂﬁ'-:

Blaine's six distributorships is |
the most anv indie firm has had!
since the days when Lou Boorstein
of the ill-fated Label *X" vears
ago. This operation fizzled out af-
ter a short time. Blaine's operation,
and his method of spreading out to

of much that is now taking place
in the distributing end of the ree-|
ord business. More and more dis-
tributors are opening up additional

(Continuwed on page 11)
B-

Stereo |
Singles Issue
From Victor

~ NEW YORK — RCA Victor is
issuing a flock of new stereo sing-
gles from top-selling stereo LP's.

The_ disks. called the “Showcase
Series” will feature such hot artists
as Harry Belafonte, the Boston

Pops, Bing Crosby, George Mela-
chrino, Hugo Winterhalter and the
Chicago  Symphony  Orchestra.
Price of the disks will be 98 cents,
and they are aimed at the consumer
market rather than juke box.
Records will be sent to dealers in a
pre-packed counter display, con-

taining 18 assorted singles,
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Goodson-Todman Shows

‘Price Is Right,” ‘Beat the Clock’
Use Up to 90% MPHC Properties

By PAUL ACKERMAN
and BOB ROLONTZ

NEW YORK — As the TV.Quiz
scandals take over more and more
space in the daily newspapers, Tin
Pan Alleyites are growing increas-
ingly bitter over another area of
network programming which they
feel should come under government
investigation. This has to do with
the use of music on network TV
programs — already touched upon
in The Billboard and other trade
papers in recent weeks, Latest TV

programs being bruited about as
giving an allegedly disproportion-
ate amount of plugs to a publisher
are “Beat the Clock” and “The
Price Is Right.”

A sampling of network clearance
logs of these programs show an
extremely heavy use of copyrights
owned by the Warners music group
—Music Publishers Holding Cor-
poration.

On “The Price Is Right,” for in-
stance, carried over NBC-TV and
the network, a sampling of clear-|
ance sheets from six programs in |

Goody Offers 48%
10-Year Pay-Off

NEW YORK — Attorneys for
the Sam Goody interests have sub-
mitted to the Goody creditors com-
mittee a plan which calls for a final
settlement of 48 per cent of the
. Goody indebtedness over a period
of 10 years, The area of apree-

ment has been reached following|

an initial creditor demand for a 60!
| achieved by submission of the plan |

per cent settlement against a
Goody offer of roughly 40 per cent.

Following rough agreement on
the plan, attorneys for the credi-
tors are expected to put the plan
into legal form with the expecta-

WAIT ‘TIL THE
KIDS PLAY ‘EM

DETROIT — Johnny Kap-
lan, owner of Jay-Kay Dis-
tributors, has solved the prob-
lem of what to do with dead
merchandise that cannot be
squeezed into his return quota.
That is, his wife Marion has
solved he problem,

On Halloween night, mop-
pets who rang the Kaplan
doorbell for trick-or-treat
were given a choice by Mari-
on: either a bag of candy or a
45 r.p.m. disk that almost
made it.

According to Marion's inde-
pendent market survey, six
kids took the bag of candy,
and 83 took the record. The
future of disk demand, Mari-
on opines, is sound,

tion of a court okav by approxi-
mately December 15.

The plan must be acceptable to
at least 51 per cent of all creditors
and to creditors representing at
least 51 per cent of the dollar in-
debtedness. The latter requisite
has already been met within the 13-
man creditors committee. The for-
mer, however, can only be|

(Continued on page 11)

' plugs is even higher thau

September indicates that about 90
per cent of songs used were War-
ners’ copyrights. More specifically,
some 40 tunes were cleared, of
which 36 belong to Warners.

On “Beat the Clock™ a sampling
of CBS-TV clearance sheets cov-
ering some 21 shows in September,
also indicates a preponderant use
of Warners material. Of 272 se-
lections used, 192 are owned by
Warners. Thi. represents a figure
of approximately 70 per cent of
Warners material.  Actually, this
show's use of featured Warners'
the 70
per cent indicated, inasmuch as the
non-Warners material often repre-
sents fanfares, themes, et¢. — most
of the lalter being credited to
Chappell.  This firm, however,
runs a poor second to Warners in
these logs.

Deny Deals

These two programs are handled
by Goodson-Todman Productions.
Neither Goodson nor Todman were
available for comment after re-
peated phone calls; the firm's Bud
Austin, queried as to whether the
company had a deal or arrange-
ment calling for use of a publish-
er's material in return for a share
of performance money, stated: “We
do not now — and never have had

'—a deal with any ASCAP publisher

(Continued on _page 9)

ASCAP Di
Into High

NEW YORK — Tin Pan Alley|
simmered this week with several
important developments and re-
ports. The campaign by the
ASCAP dissidents in opposition to
the proposed Consent Order moved |
into high gear. Publisher Fred Fox
took off for the West Coast, where
he intends to address the ASCAP
meeting November 11. Last week,
Redd Evans visited West Coast
members on behalf of the dissi-
dents’ cause. Evans stated financial
contributions were coming in at an |
accelerated pace.

ASCAP, meanwhile, has sched-
uled a New York meeting on No-
vember 24, At these meetings the
proposed Consent Order will be
discussed. In a letter to members,
ASCAP President Stanley Adams

Bootlegging Singles Burgeon;

N. Y. Area Latest Sufferer |

Extra Pressings Get Back Door
Marketing; Many Labels Victims

NEW YORK — Boollegging of
single records, long a more or less
common condition within the in-
dustry, is blossoming in greater
abundance than ever. Reports
from at least three prominent in-
die labels this week here indicate
this is so. It is recalled that the
most recent instance of bootleg-

ging which came prominently into|;

the public print was that involving
the Burkhardt pressing plant in
Cincinnati in a dewul which also in-
volved Lormar distributors in Chi-
cago.

Most - n:centI;-. afflicted area ap-
pears to be MNew York but trade-
sters are openly connecting boot-

1eggmg np-;.rarmns with the wvast

amount of transshipped merchan-
dise noted as flowing between many

cities and being sold direct to deal- |

ers at prices far under the normal
distributor price to retailers,

According to all the evidence
available, there 1is considerable
bootlegging going on today of
many, not just a few labels, This
is believed accomplished by  two
normal means. First, in the case of
an indie pressing plant, which has
received an order from a manufac-
turer for 50,000 pressings, for ex-
ample, the presses keep right on
rolling after the 50,000 count has
been reached. There is no telling
how many extra copies it has be-
come the practice to —un off.

WWWwW americanradiohistorv com

At any rate, the extra copies
arc funnelled out thru the back
door to the waiting trucks of vari-
ous categories of buyers, including
those in the so-called graveyard op-
erator classification. These extra
copies can then easily be slipped
into packages of cut-outs in which
the graveyarders normally deal.
[n other cases, the middleman will
lutantly ship out complete pack-
ages of the hit item to the waiting
hands of dealers thruout the coun-

try who have bee- intrigued by the
fantastically low prices nfferedl
them over the long distance tele-
phone. These prices can range
(Continued on_page 14)

| will

ssidents
Gear

stated that following the meetings,
ballots are to be sent to members
to vote Yes or No on the porposed
order and the proposed amend-
ments to the Articles of Association.
Adams’ note in part states that “a
vote against the porposed Consent
Order would in effect be a vote for
a possible lawsuit by the Govern-
ment against the Society, with the
possibility of dissolution.”

The dissidents regard the latter
point of view as an old administra-
tion hogey. Some even feel that it
'would be beneficial for the

{Continned on page 9)

Fisher Exits
Victor for

Own Label

NEW YORK — Eddie Fisher,
once the hottest sclling artist on
the RCA Victor label — 1952
thru 1955 — has left the firm to
start his own label. His new label
be called Ramrod Records,
and Fisher will cut both albums
and singles for the Ney York based
diskery as well as record other art-
ists. First - "agles to be recorded
will be two tunes from the Mike
Todd Ir., Smell - O - Vision flick,
one called “Scent of Mystery,” and
the other “The Chase,” Tunes
are published by Liza Music, the

| firm set up by Mike Todd Sr., to

handle the Victor Young score for
“Around the World in 80 Days."

First album Fisher will cut for
his new label is “Eddie Fisher at
the Waldorf,” where he opens next
week (16). Fisher spent 10 vears
at RCA Victor, and his pact still
had a few more years to run, but
Victor agreed to let him go. His
smash hits there included “I'm
Walking Behind You,” “Lady of
Spain,” and “Oh My Papa.™
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Pro Basketball
Books Big Names

By BERNIE ASBELL

CHICAGO—A profitable new
field of big name personal appear-
ances — professional basketball

ames—is being plowed by the
al office of Associated Booking
Corporation.

Paul dannister, Associated’s ma-
hoff in charge of concerts and spe- |
cial events, has sold a raft of high
tag names, all instrumental units, to
each of two pro teams, the
St. Louis Hawks and the Minne-
apolis Lakers. He is currently in
negotiation with other pro league
teams at Cincinnati, Detroit and
Syracuse,

The St. Louis team has con-
tracted for Sammy Kaye, Novem-
ber 26; Duke Ellington, January
15; Dukes of Dixieland, February
28; and are nipping at dates for
Lionel Hampton, Les Brown, May-
nard Ferguson and Louis Arm-
strong. The full-scale program re-
sults from a success last year with
two appearances by Armstrong
and one by Hampton.
. The units are presented for a 90

to 120-minute concert after the
game, or for a two-to-three-hour
dance session. Becuuse no extra
charge is made for the entertain-
ment, the units must carry their

Verve Issues -
Fitzgerald,
Gershwin Sef

HOLLYWOOD—Verve Records
last week issued a set of five LP's
devoted to “Ella Fitzgerald sings
the George and Ira Gershwin Song
Books” with Nelson Riddle's ar-
rangements and orchesira. Albums,
issued simultaneously in stereo and
monaural, are available individu-
ally, as a de luxe set ($25 for mon-

aural, $30 stereo), and limited edi- |

tion form at a cost of $100.

Bernard Buffet was commis-
sioned to create the covers for each
of the albums.

De luxe ediion contains five
full-color reprodctions of the covers
suitable for framing. Also included
is a hard cover book, specially pre-
pared for the release by Lawrence
Stewart, titled “The Gershwins.” In
addition to the complete set of five
LP's, this edition also includes a
seven-inch LP containing instru-
ment selections from the Gershwin
*“Song Books."”

The limited addition contains
the five LP’s, the cover reproduc-

inch LP, the hard cover book, pack-
aged in a sohid walnut box with
(Continued on page 6)

LOOK MAMMA!
ALVIN’S BACK!

NEW YORK — The season
15 here again for Alvin and his
. fellow Chipmunks, and Lib-
erty Records has re-issued the
4,000,000 - seller of last year
again. But this vear “The
Chipmunk Song” has been re-
issued . a brightly colored
jacket and the new recoupling
1= “Alvin’s Harmonica,” an-
other million seller for the an-
imal combo. Liberty Records
expects to have another smash
this year with the Chipmunks
by Christmastime. Not as big
as last year perhaps, but then,
what’s wrong with a 2,000,000
seller?

. . CGermany,
tions in a separate sleeve, the seven | oo

weight in plus business at the
game's box office. Basketball
games are usually held in arenas
holding 10,000 to 12,000. With
entertainmant, according to Bannis-
ter,crowds of 6,000 to 10,000 have
been attracted.

‘Following the St. Louis pattern,
Minneapolis team president Bob
Short has thus far booked Kaye,
Armstrong, Peter Palmer's Orches-
tra and Voices, and Duke Ellington
and is studying possible dates for
Hampton, Brown, the Dukes and
Ferguson.

Units are booked at flat prices
which Bannister described as
“exceptionally nice.”

RETAIL MUSIC
COURSE FOR
COLLEGIANS

PEORIA, IlII. — Bradley
University has started the 12th
vear of 1ts unique course of
study in the retail music busi-
Ness,

The course, leading to a
bachelor of science degree, in-
cludes 48 semester hours of
music study, 48 semester
hours in business subjects,
plus 124 hours in electives and
other academic requirements.
In the senior vear, the student
serves an “internship” at no
salary with a music dealer, for
which he earns three to five
credit hours.

Dealers interested in taking
in an intern or in hiring a
graduate may write to Allan
Cannon, director, School of
Music, Bradley University,
Peoria.

Stand-Out Packaging LP
Must, Says Wienstroer

NEW YORK Packaging,
long recognized as a vital force
in the movement of LP's, is as-
suming an even greater role in the
succe.s or failure of album goods.
Dealers today face a hard problem
in th selection of LP's to be dis-
played due to the amount of prod-
uct available and to the fact that
there is so much pood packaging
from all manner of labels, large
and small.

Norm Wienstroer, chief of the
American Top Rank Records label,
put it another way in discussing
packaging matters this week:
“There's not aiy really significant
differcnce between a dozen mood
albums that may come out in a
given week,” says Wienstroer.
“Let’s face it, they're all good.
Some other kind of bait has to
ma". them stand out. And as far
as covers go, we've seen enough
eye - catching pretty girls, and
enough cute little children. They're
all great, but there are too mahy
like that now. Somehow you have

Weiss in Paris
On WB Drive

HOLLYWOOD — Bobby
Weiss, international director of
Warner Records, is- currently in
Paris following flying visits to three-
fourths of the European countries
in his drive to establish licensing
arrangements for the label in for-
ecign lands. He already has dis-
cussed deals covering England,
Switzerland, Austria,
Sweden, Norway, Denmark, Fin-
land, Holland, Belgium, Luxem-
bourg, France, Monaco and Italy.
He plans to visit Spain, Portugal,

i Greece, Turkey, Israel and various

countries in Africa in the near fu-
ture to discuss distribution arrange-
ments for the WB label.

According to Weiss, several of-
fers from overseas labels were
lurned down because these firms
wanted to issue the WB product
under their own foreign banners.
The Warner firm is sticking to its
basic policy of releasing its wares
only under the WB trade-mark
thruout the world and refuses to
make any exceptions,

Weiss i1s keeping label prexy Jim
Conkling advised of . continuing
status of negotiations with the for-
eign labels. Conkling is expected
to announce soon deals which have
been concluded with foreign labels,
thus marking the WB diskery's in-
itial step into the world disk mar-

ket.

to make the packaging stand out.

Albums today are far more than an |

a.&r. man's creation, They've got
to be thought thru based on a uni-
fied idea or theme. In a way, an
album is the job of a production
man who knows modern packaging
methods.”

In line with this thinking, the

relatively infant American Rank
wing has come up with several
(Continued on page 6)

Top Offers
16 November
Packages

HOLLYWOOD — Tops Rec-
ords this week will issue 16 albums,
making it the largest single pack-
age release in the firm's history.
Hefty release comes on the heels
of an eight-package issue made in
October to give the firm a total
of 24 albums hitting the market at
this time.

Of the current 16-album release,
six are new and are being made
available simultaneously in mon-
aural and stereophonic versions.
The remaining 10 are stereo ver-
sions of ‘recently issued monaural
counterparts.

The previous release contained
three Kate Smith packages: one
contains standards, the second is
devoted to Christmas selections and
the third contains hymns and spir-
ituals.

Atlantic Inks
Kesselman

NEW YORK — Howard Kessel-
man joins Atlantic Records as as-
sistant to sales manager Bob Korn-
heiser, effective November 16. His
pacting is part of Atlantic’s ex-
panding sales activity.

Kesselman will concentrate ini-
tially on the label's new subsidiary
label Trey. The exec formerly
worked as producer-director at
WPTR, Albany, N. Y., WKRC-TV,
Cincinnati and WWTYV, Cadillac,
Mich. More recently he was on the
Music Vendor staff.

Hip Dealers Dig.Col.
75-Cent Cutout Deal

NEW YORK — In case any
dealer wonders just how strong
$3.98 list albums can be sold for
$1.98, a look at the deal offered
by Columbia Records in New York
last month may serve to give an
answer. Many other labels have
or are offering similar deals. The
Columbia deal, which was offered
in the five boros of New York
by Columbia Records Distributors,
Inc., in October, offers dealers a
long list of Columbia Records that
are being cut out of the catalog.
at 75 cents each.

York dealers, the cutout records
are available for 75 cents provided
that “a covering order for a like
number of regulur catalog mer-
chandise accompanies the order for
cutouts. In other words you may
buy one catalog item at regular
price and get one cutout for 75
cents.” The minimum order must
be for 100 cutouts and 100 regu-

BMI SPONSORS
PRESS BALL ACTS

WASHINGTON — Broad-
cast Music, Inc., will once
again sponsor the entertain-
ment program of the third an-
nual President’s Black Tie Ball
of the National Press Club.

Participating in the enter-
tainment will be Metropolitan
Opera stars Robert Merrill
and Dolores Wilson, and vio-
linist Isaac Stern.

Jack Benny will be pre-
sented with the Laurel Leaf
Award of the American Com-
posers Alliance for his dis-
tinguished service to American
music. Presentation will be
made by Ben Weber, president
of ACA,

Fete will be held in the
Press Club’s Grand Ballroom
on November 21.

N R N P W Iy

lar catalog items. However, Johnny
Miithis albums, Mitch Miller al-
bums and Ray Conn:ff albums can-

not constitute more than 25 . per
cent of the regular catalog mer-
chandise offer.

What this all means is that a
dealer who orders 100 cutouts at
75 cents each, also has to order
100 regular catalo~ items at $2.47
each. Thus if the dealer fipures the
cost of the entire 200 albums, it
comes 1o a total of $322, or §1.61
per album, At that cost price it is

- | | =g ]
According to the note to the New | easy enough fo- a large dealer, es-

pecially a cut-rate store, to offer
every album, the regular catalog
merchandise and the cutouts, for
$1.98 each. If the store is large
enough and advertises enough it
can move both th new and the
old merchandise with equal alac-
rity.
Here are some of the items of-
fered by the New York Columbia
{Continued on page 6)

Roulette Sets
Big Holiday
LP Program

NEW YORK — Roulette Rec-
ords is releasing a flock of new
albums for November - December,
via a special seasonal promotion
tagged “A Holiday Gift of Profits.”

Two of the label's key Christmas
albums “It's Christmas Once Again”
by Jimmy Rodgers and “St. Pat-
rick's Cathedral Choir Sings Christ-
mas Carols” will be offered on a
100 per cent return privilege. Rou-
lette will also release a yule single
from both albums. Both singles
will be on a 100 per cent ex-
change privilege.

The plan, as with past monthly
Roulette sales programs offers all
qualifying dealers a 10 per cent
discount (thru Roulette distribus-
tors) on all their album purchases,
excluding only the label’s new low-
priced classical line, Forum Rec-
ords. (See story elsewhere in this
issue for new Forum release.)

Also included in the November-
December album releass are new
albums by Cathy Carr (thrush has
two packages); Ronnie Hawkins,
the Playmates, Buddy Knox, Joe
Reisman, new canary Annec Phillips,
the Di Mara Sisters, Valerie Carr,
the soundtrack package from the
forthcoming movie, “On the

(Continited on page 6)

2 Disk Shops
Bow in N. Y.
Met. Area.

NEW YORK — In spite of rack
clubs and transshipping, there are
still record men who are willing
to enter the retail record business.
This week two new stores opened
up in the New York Metropolitan
area. One, the Chesterfield Music
Shop, opened at 53rd and Madison
Avenue in New York. The other,
Harmony House, opened on Roule
22, in Springfield, New Jersey.
Latter calls itself “The World's
Largest Highway Music Center.™

The east side Chesterfield Music
Shop is a branch of Chesterfield
Music Shops, Inc., large discount
house that operates stores as far
apart as New York and California,
as well as in other sections of the
country. The new Chesterfield
Shop is entirely self-service *and
carries practically every LP line,
regular and low price, but no sin-
gles. Records are sold at a dis-
count. Manager of the store Is
Klaus Meyer, formerly of Elaine
Music and Liberty Music Shops
here. Harold Chasen is the prexy
of Harmony House, which also car-
ries phonographs in addition to a
complete line of all labels.

Kingston Trio, Hot on Wax,
Hot in Person, Now Hot Pubs

NEW YORK — The Kingston
Trio, now one of the hottest acts
on wax, as well as in person, are
fast becoming one of the hottest
publishers around. Their two firms,
Highridge and Flywheel Music,
which are being run by general
professional manager Artie Mogul,
are expected to gross close to

| $300,000 this vear, even tho the

firms were only started six months
ago.

The big coin in the publishing
field is accrumg to the Trio be-
cause of their smash albums and
singles, They are averaging from
300,000 1o 500,000 sales per al-
bum, and they have had three
smash hit LP's, with a new one
out now, “"Here We Go ghgain,”

that also looks like a big one. In
their last album *The Kingston
Trio at Large,” eight of the 12
songs in the set belonged to the
boys' own firm. In the new album
“Here We Go Again,” eight of the
12 songs are their own. And they
have just had a smash hit titled
*Worried Man™ which they also
published.

The Trio has few money worries
these days anyway. Their records
sell well in the Capitol Records
Club; and they will pull down solid
loot for their personal appearances
and their TV shots. They have
long been a favorite among the col-

lege set, pulling big crowds when-

ever they play a college gymnasium -
date,
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By the National Academy of Recording Arts and Sciences
. Awards Committee for 1959's

BEST COUNTRY AND WESTERN
PERFORMANCE

(The Battle of New Orleans—Columbia 41339)
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- Bookings:

Personal Management: Exclusively: '
ILLMAN FRANKS COLUMBIA RECORDS AR I S el
P. O. Box 1387, Shreveport, La.

www americanradiohistorv com


www.americanradiohistory.com

MUSIC NEWS

‘THE BILLBOARD

Hﬂ\f!M BER 9, 1959

N Y. Distribs in
Problem Huddle

® Continued from page 1

was the primary reason for the
meeting of New York and New Jer-
sey distributors this week. The
point was also brought up at the
muung that in certain individual
cases, indie diskeries had worked
direct with the one-stop operation.
Several distribs, when queried, vol-
unteered the information that in
such a case, they would be loth
ever to take on such a line.

Another problem discussed was
the matter of the line which trans-
fers from one distributor to another
in the same territory. In this con-
nection, one attendee took another
to task because as he put it: “I
got stuck for quite a bit of stuff
when you took over the line. Why
didn't you protect me?" At this
point a third party rose to tell the
complainer that he had not offered
any protection on the inventory
“when you got it from me (the
third party).” -

One distributor who attended,
pointedly remarked: *“The manu-
facturers are to blame for the
whole mess. If they keep up with
these kinds of tactics, maybe some-
day they won't have distributors
and they'll find they're way out
on a limb. The manufacturers are
beng very shortsighted not to see

Packaging Must

® Continued from page 4

startling and, to say the least, eye-
catching packaging motifs among
its very first releases.

Its initial release was sparked
by a pair of sets by the Knights-
bridge Strings. Originally Wien-
stroer had an idea for a die-cut
cover out of which would have
projected four actual strings of a
violin with a tiny bridge. The plan
was turned over to artist - produc-
tion man Sid Maurer, who, tho he
dispensed with the idea of the real
strings, nevertheless came up with
a brilliant idea, emploving die-cuts
on a single cover. This has been
employed in fold-out covers in the
past, but it’s believed a first in the
single cover field. Behind the die-
cut in the one case was gold foil,
and in the other, copper-colored
foil paper was used.

In another case, a deluxe Span-
ish-produced album titled, “The
History of Conte Flamenco,” a rich,
velveteen material completely cov-
ered the package on which was
embossed in gold ink a drawing of
a flamenco dancer.

Rank's latest new wrinkle is a
set titled “F Sharp, Where There
Is Music.” This is a tie-in promo-
tion with the manufacturer of fa-
berge perfumes, which is scented
with a new fragrance. The cover
is a fold-out item, in which the
front section is all in black wel-
veteen except for a simple drawing
in raised white ink of a high fash-
ion model.

A project now in the works with
Rank has to do with a set featuring
the Roval Scots Guards. For this,
the label and Maurer are concoct-
ing a plan to use actual, genuine
Scottish plaid material as a border
on the frent cover. Yet another al-
bum project of Maori folk music
from New Zealand will employ
day-glo ink in the printing stages.

Verve Issues

® Continned from page 4

win signat-res taken from papers
and checks he had signed; Ira
Gershwin, Ella Fitzgerald and Nel-
son Riddle. Riddle participated in
this project with the blessings of
Capitol Records who has him
under exclusive contract.

the handwriting on the wall."”
In this connection, the distributor
declared that any organization
which includes both indie distrib-
utors and indie labels, will never
work, “because these are the very
people who are undermining wus
with these wild deals of theirs.”

Also on the subject of one-stops, |

another distributor remarked on the
coming formation of an association
of one-stops in Chicago. Referring
to a Billboard story last week
(November 2 issue), he asserted:
“They are certainly a brazen bunch
to try to tell us where we can and
can't operate. Who do they think

they are?”

Seeco Set
To Enter
Pop Market

NEW YORK — Seeco Records
is about to Jaunch a major push
into the pop market. The new di-
rection was indicated this week by
Mort Hillman, recently named
general manager of the outfit. The
company was launched some years
vack to serve strictly the Latin
market, by veteran disker, Sidney
Siegal, who at one time, prior to
entering the manufacturing scene,
operated a retail disk outlet in the
Spanish section of Harlem, known
as Casa Siegal.

Hillman has been busy signing
up new talent, since his arrival on
the scene. Among these are in-
cluded such names as French chan-
teuse, Lilo, Teal Joy, Bette St.
Claire, Gloria De Haven and comic
Alan King. A single by Miss De
Haven is reportedly meeting with
approva. at jockey levels. Chanter
Sandy Solo and maestro Leon Mer-
rian have also been signed,

Another colorful pactee is Senor
Frederico Moreno Torroba, a well-
known Spanish maestro. Torroba
will do a series of strictly pop mood
sets. It's expected that Siegal, now
in Burope, will cut Torroba in
Madrid during his stay overseas,

Another activity to be launched
by Seeco, according to Hillman, is
the distribution of a limited num-
ber of good indie lines. First of
these will be the Finesse label,
which is being operated by Iﬂhnn}'
Green and Lee Osser.

Omega Invades
Singles Field

HOLLYWOOD — Omega Rec-
ords will invade the singles field.
Label has signed Mike Scott to
an exclusive pact and is issuing its
first single by th: artist, “Dig"” b-w
“Dance the Night Away.” Sides
were arranged by Ernie Freeman
who also provided piano backing
on the date, Another single by
Joe Green and His Hounds
(“Brother James and Bernadine™
b-w “Lover's Saxophone™) is also
included in the label's initial sin-
gles release. Green is remembered
for his two-million-seller, “And Her
Tears Flowed Like Wine,” and his
other multi-million hit, “Across the

Al i
the records contained in pearlized -A ley From the Alamo

leather sleeves, plus autographs by |
George Gershwia (authentic Gersh- |

Also signed for forthcoming sin-
gles include the Monn-keys vocal
group, recently returned from a
tour of England and the Continent
and San Francisco vocalist Inez
Jones, who has been appearing

‘at that city’s “Rainbow™ for the
| past eight years,

MOPPET BAIT

Disneyland
Lists Dozen

New Kidisks

Disneyland Records  has
released ]2 hi-fi LP's for children
with colorful covers depicting the
mury popular Disney figures, the
line contains songs from the origi-
nal sound tracks of the Walt Dis-
ney classic films, party game ma-
terial and two kiddie stories.

The eight recordings featuring
the songs from the films including,
“Snow White and the Seven
Dwarfs,” “Pinocchio,” “Bambi,”
“Dumbo,” “Uncle Remus,” “Peter
Pan,” “Cinderella,” and “Alice in
Wonderland” will probably have
the most appeal, especiall* in the
holiday season.

The other LP's are “The Story

of the Country Cousin,” high-
lighted with the bounc tl.me
“Mouse Square Dance”
“Story of Goliath I1,” both nar—
rated by Sterling Holloway. The
“Gnhalh" disk is based on an up-
coming Disney animated short fea-
ture. Story by Bill Peet and music
by George Burns. Additional LP’s
are "Gnofy’'s Dance Party” and
“Fun With Music,” the latter con-
taining some clever and catchy
kiddie tunes.

Snow White and the Seven

Dwarfs, DQ-1201; Pinocchio,

D(-1202; Bambi, D(Q-1203;

Dumbeo, D(Q-1204; Uncle Re-

mus, D - 1205; Peter Pan,

DQ-1206; Cinderella, DQ -

1207; Alice in Wonderland,

DQ-1208; Fun With Musie,

DQ - 1209; Goofy's Dance

Party, DQ-1210; Goliath II,

ST - 1902; Country Cousin,

ST-1903,

Starday Preps
Stereo Studio

MADISON, Tenn.—Don Pierce,
president of Starday Records, an-
nounces that his firm is expanding
its facilities here to house a mod-
ern stereo recording studio to be
known as Starday Sound Studios,
Inec.

With the new facilities, Pierce
says, the firm expects to capture
its share of the ever-increasing re-
cording business in the Nashville
area,

The new studio is e:tpected to h:
ready for full operation in about
two months, Pierce reports.

Col Adds 2
New Distribs

NEW YORK — Columbia Rec-

ords has added two new distribu-
tors, one in Portland, Me., and the
other in Jacksonville, Fla. The
Jacksonville move is an interesting
one for the firm. It is called Co-
lumbia Southeast and replaces the
old Columbia distributor there.
The new distributorship is owned
by Heilicher Brothers of Minneap-
olis who also operate Columbia’s
Minneapolis Distributorship called
Columbia Midwest. Donald C.
Smith is the sales manager of Co-
lumbia Southeast.
_In Maine, Columbia’s distribu-
tion has been taken over by the
Boyd Corporation, which has
branches in Cambridge, Mass., and
East Providence, R. 1. James
Boyd Sr., is president; James Boyd
Jr., is sales manager, and Chester
Knowles and Roy Rice are the
salesmen.

MEN WHD READ
BUSINESSPAPERS
MEAN BUSINESS

wwWw americanradiohistorv com

Hot 100 Adds Eleven

NEW YORK—Eleven new sides appear for the first time
on this week's Hot 100 chart. These are:

80. Marina—Rocco Granata, Laurie,

B6. Uh! Oh!~The Nutty Squirrels, Hanover.

87. Happy Anniversary—Jane Morgan, Kapp

88, El Paso—Marty Robbins, Columbia.

90. Happy Anniversary—The Four Lads, Columbia.
93. One More Chance—Rod Bernard, Mercury.,

94. Don’t Destroy Me—Crash Craddock, Columbia.
96. I'm Movin®* On—Ray Charles, Atlantic.

98. Old Shep—Ralph DeMarco, Guaranteed.

99, There I've Said It Again—Sam Cooke, Keen.
100. Won’tcha Come Home—Lloyd Price, ABC-Paramount.

KINGSTON, Jamaica, WIF —
d| A small but active disk market is
developing a full head of steam in
this important Island member of
the West Indies Federation and the
market appears to be largely for
American - made disks. Going one
step further, it may be said that
American r.&b. material in par-
ticular is a hot commodity here.

ily noted to be aimed mainly at
the so-called “square” tourist trade.

Among the hottest selling artists
in this territory where a hit single
can sell over 10,000 copies, are
such names as Ray Charles, Lloyd
Price, Fats Domino, Little Richard
and Clyde McPhatter. One Kings-
ton disk man who recently visited
the States carried with him a list
of records to be picked up if pos-
sible for disk-minded friends on
the Island. Among the names on
this list were Wynonie Harris, Shir-
ley and Lee, Roscoe Gordon and
the Griffin Brothers and Margie
Day.

3 Release Methods

In an exclusive interview, Chris-
topher Blackwell, young disk ex-
ecutive and operato. of Island Rec-
ords, who speaks in cultured Ox-
ford tones, told The Billboard of
the unique methods of distribution
of product here. According to
B ickwell, there are three primary
ways to effect release here. First,
an American label can contract
with one of four companies here,
each of which will press on the Is-
land and release oa the American
label name. In other cases, an
American firm with a British tie,
say with EMI or Decca, will have
its product released here thru the
Empire-wide ties of said company.
The third method involves direct
import from the States, usually
f om Miami,

If a diskery has a direct local
pressing deal on its own label, di-
rect import from the United States
is prohibited. In other cases, how-
ever, particularly when a demand
can shape up for a record without
the British based company even
being aware of it, the importing
procedure is used prominently.

U. S. Imports $1.50

Normal retail prices for singles
are approximately as follows. For
locally pressed disks, 95 cents. For
British imports, $1.25 and for
Stateside imports, $1.50. However
when a demand shapes up for a
disk via local or Miami radio ex-
posure and it is not immediately
available here due to transporta-
tion delays or lack of awareness
of the demand on the part of the
overseas releasing company, con-
siderably higuer prices can be ob-
tained for the disks brought in from
the United States in piecemeal
fashion,

Another method of exposure
which can lead to a high demand
is the typical lamaican record hop.
An entrepreneur will pick up a lim-
ited quantity of records in the
States and play them on a phono-
graph at a public dance. Some rec-
(ords first become known in this

On the other hand, calypso 15 read-

JAMAICA MARK'T BUILDING
FOR U. S. DISK IMPORTS

way, and the dance operator is
ready for the demand with copies
he sells right at the dance — for
as high as one pound or $2.80,
With these records, the dance pro-
moter will often scrape off the
American label and give the art-
ist and tune a new name. This
is dont to prevent other disk im-
porters from catching on immedi-
ately to the new hot item. Thess
records are often picked up in
Miami disk shops or one-stops.

One such record which caused
a recent flurry of demand here
was the Johnny and the Hurricanes
disking of “Red River Rock.” An-
other was Ernie Freeman’s “Live
It Up."

Roulette Sets

® Continued from page 4

Beach,” Jack Teagarden and Turk
Murphy.

New jazz packages in Roulette's
Birdland Series will spotlight LP’s
by Count Basie, Joe Williams, the
Mitchell-Ruff Duo’s “Jazz Mission
toc Moscow,” Johnny Smith Trio,
Sonny Stitt. Solo Tico LP in No-
vember - December release is “Take
Me Dancing” by Astor Piazola and
his Quintet.

On the consumer level, Roulette
will launch a full-scale promotion
on the new November - December
releases, tagged “A Holiday Gift
of Music.” In addition to an ex-
tensive advertising campaign, the
merchandising campaign will fea-
ture a large cardboard counter dis-
play highlightine nine of the No-
vember albums; while a large card-
board counter easel with the theme
“Fill Your Home With the Christ-
mas Spirit” will highlight the two
key Christmas albums. The “Holi-

day Gift of Profits” program for
dealers will clore December 31.

Hip Deulers

L 'l':'r_rrl.'lm.!fd from page 4

distributor at 75 cents each:
“Benny Goodmaa and His Orches-
tra,” “Thz Music of Jelly Roll Mor-
ton,” “Amour, Amor, Amour,”
with the Percy Faith ork; “Blue
Light,” with the Duke Ellington
ork; “Mood for Love” and
“Black Magic,” with the Andre
Kostelanetz ork: a Teddy Wilson al-
bum, Bunk Johnson and his band,
a Les Flgart ork set: “Blue Rose,”
with Rosemary Clooney, Frankie
Laine and the Four Lads; an al-
bum with Sammy ‘Kaye, an album
with the J. J. Johnson Quintet, an
album with the Ray Ellis ork, an
album with the Jazz Messengers,
and an album w'th the Ted Strae-
ter ork. There are also a number
of classical sets, including “Caval-
leria Rusticana™; one with the Phil-
adelphia Orchestra and the Cleve-
land Orchestra in two Haydn Sym-
phonies, an album of Liszt and Mo-
zart plaved by- Robert Casadesus,
and Albinez” “Theria" ' played by
the Philadelphia Orchestra.
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Out one week,
already a blockbuster!

comes through with his biggest hif fo dafe!

IT'S TIME TO CRY

b/w

OMETHING HAS CHANGED ME

| ~ ABC-10064

c—
Paul’s latest album is zooming right along fool

MY HEART SINGS

AB(-296 and ABCS-296 (siereo

Both single and album
also available in Stereo

DISTRIBUTED IN CANADA BY SPARTON OF CANADA, LID.
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“WALTZING MATILDA”

b
ﬂavid Carroll

MONAURAL MG 20470
STEREO SR 60152
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" WE APOLOGIZE

ors for the delay
last week on

In spite of the name power and sock showmanship of stars
Bert Lahr and Nancy Walker, “Boys Against the Grils,” the new
musical which opened at the Alvin Theater last Monday (2) is a S
distinct disappointment. L

Capitol Records, which has original cast album rights, has b —
until November 23 to decide whether it will put the show on wax. B to our Dlsfrlhu:
Tentative recording date set is November 16. T in shipmen

Meanwhile, the two best songs in an otherwise routine score :
(by Richard Lewine and Arnold B. Horwitt) have been cut as
singles by three Capitol artists. Dakota Staton and Jonah Jones
have sliced “Where Did We Go? Out!” a pretty ballad and
Tommy Sands has cut the swingy “I Gotta Have You.”

Verve artist Shelley Berman is okay in the skeitches, but
registers best with his own monology material, particularly a
number tagged “Shirley,” a hilarious yet poignant interpretation
of a brokenhearted adolescent, *

Lahr and Walker are consistently funnier than their material.
Their best sketch, “Hostility,” is done completely in pantomime.

~ Second banana Dick Van Dyke has a likable puppy quality, but
he too, suffers from inadequate material,
With the -exception of a =zestful song-and-dance stint by
Richard France, “Light Travelin' Man,” the choreography is not B
outstanding,. June Bundy. :

r a8 8 ek s A ;
YER e e e S :
g ;e ..-\..':..._ :M.wﬁﬁ'ﬂmm 4
:._;_.?‘.;,,.Lq.fuw

e L i e el

. AR S S
5 = =) oy

.\,.
e

* W *

CONCERT REVIEW
Brahms Was Not the Winner

The Philadelphia Orchestra is such a phenomenal musical
aggregation that it may sometimes prove even too good, strange
as that may be. This seemed to be the case this week when the
group made its initial appearance of the season in New York at
Carnegie Hall, with violinist Isaac Stern as the soloist in the
Brahms concerto.

The orchestra’s famed sonorousness was never better. But
the Brahms proved a trap, requiring as it does a unigue musical
struggle between soloist and orchestra. For to make his lone in-
strument stand out against the fabulous Philadelphia string sec-
tion Stern seemed to do everything but destroy his fiddle, so
violently did he wrench the music from it in the opening and
closing movements. His power made itself felt, but at the expense
of tone and emotion. In the romantic second movement, this
situation was improved, but a touch too much of saccharine was
added by the soloist against the orchestra’s suave strings. In fact,
Stern's entire reading focused on the competitive aspect instead of
reflecting his usual personal insight into the work.

The two numbers presented by the orchestra prior to the
intermission were Stravinsky's “Le Baiser de la Fee,” and the
Shostakovich First Symphony. Latter received a brilliant the-
atrical performance, which bared the group's musical teeth in an
appropriate snarl. The Stravinsky, based upon several Tchai-
kowsky themes, is the type of music which no aggregation can
play better than the Philadelphia. Maestro Ormandy’s men
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obliged.

Sam Chase.

Warner Tunes Swamp Shows

® Conmtinued from page 3

to share ASCAP royalties; and fur-
thermore we have never approached
a publisher to make a deal. We
have never received any money
from any publisher at any time.”

Last week, one ASCAP publisher
of stature stated his firm had
turned down a proferred Goodson-
Todman deal.

One music tradester, incensed at
the heavy use of Warners music,
stated that on “Beat the Clock,”
the Warners plugs for the week
of September 1 amounted to close
to $5,000, predicated upon ASCAP
distribution procedures. On a
yearly basis he figures this would
come to better than a quarter mil-
lion dollars for this show alone;
and he opined that other programs
were also heavily Warners
weighted.

Pubbers® Charges

At press time, no comment was
available from the office of Her-
man Starr, head of Music Publish-
ers Holding Corporation. It was
stated that he had gone for the
weekend.

Publishers state that a deal com-
monly offered is that which com-
mits a TV program to make ex-
tensive use of a publisher's catalog,
in return for which the TV pro-
ducer shares in the performance
income, or receives an emolument
of some kind.

The legal and ethical aspects of
the situation are being posed all
over the Brill Building and en-
virons. One man posed the ques-

tion of whether such a deal as out-

lined in the previous paragraph
constitutes payola or whether it
is merely songplugging of a high
pressure sort. “Or is there little
difference?” he asked. Most feel
it is brazen, perhaps worse, and
deserves some clarification not only
as pertaining to the music business
per se, but as it affects the respon-
sibilities of broadcasters who are
licensed to operate in the public
interest.

_ASCAP Dissidents

® Continued from page 3

government, thru Congress, to exer-
cise a tighter rein upon ASCAP.
They argue that if this were to
happen, it could prove a bonanza
in that—with the government as a
friend—performance income could
rise far beyond the present 3218,-
000,000. These dissidents argue
that this would follow the pattern
of societies in foreign countries.
where performances proportion-
ately are bigger than here,
Meanwhile, it was reported thai
the Committee on Legislative Over-
sight, chairmaned by Oren Harris.
has shown interest in the use of
music on various network pro-
grams. The dissidents claim that
acceptance of. the proposed
ASCAP Consent Order will make
possible a continvation of what
they consider to be extensive pay-
ola practices whereby big publish-
ers gain an unfair advantage over
rank and file ASCAP members.

i
3
e

[ SRR,

‘

SIRAND RECORDS

157 West 57th Streel
New York 19, N. V.
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Pelican Rec. Dist.
New Orleans

Alpha Rec. Dist,
Hui-:v“‘furh City

Arc Rec. Dist,
Detroit

BGK Dist,
Oklahoma City

Choice Ree, Dist,
Omaha

Commerclal Musie
St. Louis

Eric Dist.
San Francisco

Essex Rec. Dist.
Newark, N. ).

&'ﬂ'ﬂ'ﬂ mﬁh
Milwaukee & Chlcago

Great Western Dist,
Salt Lake City & Denver

Hoosler Rec, Dist.
Indianapalis

M. B, Krupp Dist.
Phoenix & El Paso

Bill Lawrence Dist,
Pittsburgh, Pa,

Chips Dist.
Philadelphia

Leslie Dist.
Hartford, Conn,

H. Lieberman Dist.
Minneapolis

Record Sales
Memphis

Record Merchandising
Los Angeles

Scan Dist.
Bufﬂ-ll‘.‘l, Hn ?.

Schwartz Bros.
Washingten, D, C,

Seaboard Dist,
Albany, N. Y.

Stanley Rec. Dist.
Seattle, Wash,

Sterling Dist,
Cleveland, O.

Southern Ree. Dist,
Miami, Fla.

Whirling Disc
Cincinnati, O.

Daily Dist.
Houston, Tex.

Baker Dist,
Dallas, Tex.

Music' S of M.E.
an:nn ueply

Mangold Dist,
Charlotte

NATIONAL PROMOTION
George Jay & Assocs,

—

BIGGEST SINGLE
THIS CHRISTMAS

"MAN, LIKE I AINT
GOT NO CLOTHES"

THE BILLBOARD

10-YEAR-OLD

JERI
= KELLY

personal mga  THURSTON WILKES |

FISATENT fars,

i

~ AVAILABLE IN FULL-COLOR SLEEVE MPI #1002

BY THE SENSATIONAL
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Evans Scores

Alleged Pub
TV Payolas

NEW YORK — Publisher Redd
Evans, one of the most active mem-
bers ol the ASCAP dissidents, has
written to Alfred Karsted of the
Department of Justice and Henry
Roemer McPhee. associate special
counsel to President Eisenhower,
calling their attention to recent
trade paper stories re payola by
publishers fo TV producers for
plugs on TV quiz shows,

In his letter to Karsted, Evans
asked “What will the Justice De-
partm&nt do about this? Myself
and other independent publishers
who will not resort to bribery have
their songs kept off the air. An
imvestigation of this will produce
the most fantastic things and vet
th - Justice Department’s Proposed
Order proposes to all these people
to continue.”

In his letter to McPhee, Evans
demanded, “At what point will the
Office of the President of the
United States show concern or do
vou still believe ‘the Justice De-
partment has been praised for its
handling of the ASCAP situation’?”

GREAT HITS

THEME from
“"A SUMMER PLACE"

HUGD WINTERHALTER—RCA #47.7599
PERCY FAITH—COLUMBIA #4-41490
DON RALKE—WB =5108

BOURBON STREET BEAT

DON RALKE WB #5108

MUSIC PUBLISHERS
HOLDING CORPORATION

A PROGRAM FAVORITE!

12 0°CLOCK
TONIGHT

by Pat Ballard

DORIS DAY

Columbia *40BT0

CHARLES DANIELS PUBL. (0.

T
R P S,

Getting Good Action!

LITTLE
QUEENIE

by Jerry Lee Lewis
Sun #330

‘??Idla Y A
HlL REM!NDER’

AL "_::‘..,
-3-%"

RIBBONS
* THE BROWNS
RCA Victor 47-T814
* ENOCH LIGHT
#* Grond Award 45-1035

MILLS MUSIC, INC,

SONGWRITERS

Giet “Wriling and Selling the Popular
Song." A practical, valuable text
by a 20-vear show-business wveleran.
Only 3225, postpald, [(rom:
B-W MUSIC, INC.
Box =337-B;, Wooater, Ohia

Ttttk ittt it ittt

Pegboard Ups
Album Sales
For Dealer

DENVER — Setting up a pea-
board wall display panel to offer
the “Ten Best Albums of the Week™
has been a steady sales booster at
Lou's Music Box, here.

Located in the University Hills
Shopping Center, centering south-
eastern Denver’s better income dis-
trict, Lou Schoen. owner, reporls
that there is definitely an “impulse
sale” factor involved in album mer-
chandising. Many of these better
income customers who buy better
priced albums on nothing more
than impulse, and consequently.
the holding of wall space in this
way to albums which Schoen guar-
antees “will please™ has made a lot
of additional sales everv week.

The 10 albums which go on the
board each Monday are chosen as
the result of a careful survey, us-
ing the information from scveral
sources to come up with a com-
plete choice. The “ten best” dis-
play is pointed out to every cus-
tomer who comes in for any sort
of records. and constantly men-
tioned in weekly newspaper adver-
tising, As a result Schoen s con-
tinuously selling albums in the
moderate to better price brackets
in exactly the same way as a
“*Top Forty” display sells 45 rpm
singles.

The Denver dealer has been con-
sistently pleased that Denver radio
stations often telephone in to ask
what albums he will feaure on the
board for the week. and play many
of the same records on disk jockey
shows. Schoen wastes no time in
letting the public know that this
is true, and every two weeks picks
a “comer” album which he feels
has a strong chance to reach top

popularity.

Blaine’s BIggESl‘

® Continued jfrom page 3
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branches. either as silent partners, |
Or as aclive owners,

Newest method for opening new
spots is (o back a well-known rec-
ord man with a new distributor-
ship in a key market. Herb Cohen

has done just that in New York

| and Chicago. tho he will only sav

“no comment” when asked about |
it. And Harry Finfer's interest in |
the brand-new New York distrib-
utorship is supposed also to be a
deep secret.

Reason  distributors want  addi-

tional branches is because they can
|hu35r cheaper that way and because
| they want to diversify, or to spread
the costs around a bit., Also the
record business i1s so frenctic these
days as far as single records are
concerned, thal one citv can be hot
and anoth r cold during the same
period. With enough spread, or
enough extra branches, the ups and
downs can be smoothed out a bit.

Goody Offers

® Continned from page 3

to the entire body of more than
200 creditors,

Of the approximately 53.000,-
000 debt, Goody would be called

upon for 3 per cent on con-
firmation of the plan, 6 per cent
each during 1960 and 1961, 5

per cent during 1962 and 4 per
cent annually for seven vears there-
after.

There is also a stopgap provision
which would limit the amount of
money the debtor could lose before
being thrown into general bank-
ruptcy. Goody reserved the right
to present a new plan, if the indus-
try should drop suggested list prices

of records. It was expected the
creditors would inisst on a similar
provision in their behalf in the
event of an increase in prices
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Thes RELL SO0OUNDS, o local MNew
York Erigip used 1o buck up Frankie
Avalon and Fablan on ihelr recorndimg
diuted, ore in The Billbaard Spollight
o e own with  two smanily (AR L]
duced instrumental sides:  Chili, @

colorful and relazed side, b-w March-
ime Ceuithrs, & bBlues-orienied  iheme
with drive and a beat., The Chancellor
recording artsty ook their name from
the RBell Sound Studios, where ibes
rehenmed,

TONY BENNETT sings his wav indo
The Billboard Spotlight with his new
Columbia single, Climb Ev'ry Moun-
tain, from the foribcoming Broadway
musical “The Sound of Music,” b-w
Ask Anyone In Love. Boih are pretly
ballads given guality vocals by Ben-
nelt, Tony will perform  his - million
sellers, Because of You, Cold Cold
Heart, Rags to Riches, and Stranger
in  Paradise, during his two-week
engasement  an ike Copacabani,
N, Y. C,, beginning MNov, 19,
SHELLEY ‘BERMAN: The success of
his first wlbum of comic monologues,
Inside Shelley Berman, has resulied
in Verve Records releasing nnother,
Outside Shelley Berman. Inside or out-
gide, Shelley’s gift of bumor and
droma is now readily available when
vou meed a laugh, Currenily, he =
appcaring in the new Broadway revie
The Girls Against The Boys.

RAY CHARLES® [atest Atlantic wax,
I'm Movin' On, &8 doing jost i,
It makes iis first appearonce on the
Hot 100 ¢hart this week. He latesi
plbums are The Geowis of Ray Charles
and What'd 1 Say. Born in Albany,
Ga.. Ray's musical talents encompass
singing, playing saxophonc and piane,
composing and writing arrangements,
Spirituals and gospel songs Tascinale
Ray, and he spends many hours lisien-
ing to them on records amd in chinrches
in the many cities to which he travels.

BIRTHDAYS OF THE WEEK:
MNov, 10, Jane Froman. Nov. [,
LavVern Baker. MNov. 14, Johnny
Desmond.

NWAT EING COLE's Chrisimas offer-
ing is o double-barrelled treal titled
The Huappiest Chrisimoas Tree b-w
Buon Matale, an [alian impor me:an-
ing Merry Christmas To You, Capitol
RBecords lost week released his newest
mlbum, A Mis Amigos (To My
Friends), which was recorded lust
April in Rio de Janiero while on o
concert tour of Sowuih Ameiica. i

the album, Cole simgs in ver another o

foreign language, Portuguese, He has
previously recorded in  French, Tl
ian, Spanish and, of course, English,
A Mis Amipos confains  [wi  S0ngs
sung in Portuguese, and 10 in Spanish,
The imernational song sivlist is pres-
ently delighting audiences st the Copa,

N, Y. tll Nov 1R,
DUKES OF DIXIELAND: Frankie
and Freddie Assunio and the bovs

are playing the sounds of Duxieland
at the Sheraton Jefferson Hotel, St

Louis, Ma., till Mov. 14, Their newest
Audio Fidelity albom, The Dukes At
Curnegie Haoll, way recorded during

their 1958 concert there. The LP spot-
lights the groop's exuberant Dixie-
land style on these favorites: Muskrat
Ramble, Roval Garden Blues, Moritat
and Mack The Knifle —rales a Bill-
board Pick.

PAUL EVANS and The Curls have
jumped into the number # slol on the
Hot 100 with (Seven Little Girls)y
Siitin* In The Back Seat. Guaranieed
Records got off (o o riding start with
the versatile Paol Evans, songwriter,
siiger, transcription  producer  and
night club  performer. The 2i-vear-
pld native MNew Yorker boilds and
repairs hi-fi egquipment lor a hobby,
CONNIE FRANCIS displays her vers
satile singing falent with the relepse of
her MGOGM single God Bless America,
Ome of the few female singers who
ts consistently  represented on  the
charts at a time when male singers
dominate. Connie gives an expressive
and effective rendition of the inspira-
tional God Bless America, Flip is
Among My Soovernrs — boh o soous
picked by BHlbodard, The voung Miss
from Newark, N, J., is rehearsing for
her Nov, 18 appearance on the Perry

Como TY Show, 5She opens Moy, 23
for one week at the Faison Blew,
Montreal, Canundi,

FROM THE BILLBOARD SALES DEPARTMENT

EES GCRIFFIN:
Oclobeir ol 956,
Aok s
wlall enjoyv good o

Hoe!

Before he died in
Ken Grilfin proved
¢ fams, be they voung or old
an ploving, and Co-
Qs helped wm thes
thrii Lhe telease of 15 LP%
Me. Griffin at the organ, The
most  bmely  being The Organ Plavs
Al Christmus, featuring & foll fange
of Christmas funes [rom Silent Might
1o Rudolph, The Red-Nosed Reindeer.
Born in Columbin, Mo., he studied
violin whn he was 12 and switched
his  ioterest o the organ when  he
altended 0 movie and became [us-
cinnfed by the ploving of the house

libiibiz
eliore
with

has

organ.
The HI-LOs. Gene Puerling, Clark
Burrough, ob  Morse, and Bob

Strasen, can now be heard on Omega
Records and i sieren. The boys
have proven to be one of America’s
most  popular and  unigue  singing
slylisis  with their wide wvocal range
and showmanship, Gene Puerling, who
handles the arranging chores, formed
the group in. Hwd, im 1953,

COLONEL BEAUREGARD JOHN-
50N AND THE VOLUNTEERS are
murching across the country o the
form of Whitehall Records® new album
release The Sound Of The Confed-
eracy. More than any other war in
the world's history, the Civil War be-
iween the Siales wos n singing and
musical war, and Whitehall has cop-
tured the sentiment, the defiance, the
optimism. the goiety and the humor
that is the spirit of the Sowl, |In-
cluded in the wlbum are Dixicland
[writien by Duaniel Emmel, a MNorih-
ernec), Boys kecp Your Powder Dry,
Short Rations, O I'm A Good Rebel,
eic. Southern cities prepare vourselves
for a viil from Colonel Norm Weil-
and, Whitehall sales and a.&r. direc-
tor, who will be meeting with Mavors
of various Southern towns (o present
personal copies of the album,

The NUTTY SQUIRRELS are two
jnEr musicinns. Sascha Boerlond and
Don Elliol, who got together on a
novelly that’s [ast becoming a big
record. The lune appeirs as o Stir
Performer this week on the ot 100,
The 1wo Hanover artisis consider the
fiune a wverv hip: jorz theme. When
ool on records, Spscha creptes music

tracks for commercials at o N, Y. ad

agency and Don is 2 singer and trum-
pel  player,

SANTO & JOHNNY, exciting new
guitar insirameninfists, could have ans
other big one" 1o follow their Sleep
Walk with their Imtest Teurdrop, on
Canadian American Records. The iwo
Brooklyn lads will open at the Apollo
Theater. N, Y. €., Nov. 6 for one
week.

THE HARRY SIMEONE CHORALE
have made The Little Drummer Boy
a Christmas favorite. This s the
wonderods story of a little boy whi,
unknowingly, guve the greotest gifn of
all on & starry night long ago in
history, which begun the greatest story

- THIS WEEK'S NEW

A weekly column
ol lively chatter
malerial on fhe
hattest and most
popular recording
artisls—Ihosa
“Spollighted” by
Billboard's review
siell, as well as
those leafured by
the record
companies in
thelr major
Billboard ad .
promatians,

LHALL R LA A AL LAV

Te help you spot the ones you
need. when you nesd them. all
artisl items are carried in sirict

alphabelical tequence.

ever told. The tune & from the 20ik
Fox albim Sing We Now Of Christ-

mas, Harry Simeone, the choral ar-
ranvet and conductor of the Chorale,
hins, !pr ¥Years, been amanging for
many important radio and TV shows.
KAY STARR'S second release since
her return o Capitol Records is m
new version of Riders In The Sky
b-w Night Train. Kay's feeling about
a song is summed up in these words,
“I have great love for Ivrics. [i's
hard for me 1o sing a song in which
the lyrics don't make sense to me. 1
like sonps which have Lo do with 1ile.
Alier all, o singer & no more than
in acter or aciress set (o music”
She opens at the Sahara Hoiel, Lax
Vegus, Noy 27,

STRINGS (ond all that JAZZ is ithe
title of u new Strand Records nlbum
containing the works of such noted
jarz composers as Thelonious Monk,
Matt Denss. Erroll Garner, and  Jolin
Lewis, Marv Meredith ond the Or-
chestra  showease this collection of
great jazz ballads in a unigue selting
of lush strings, Scoring s by Georee
Romanis, one ol our most promising
arranging-composing talents, Selections
include Ruby, My Dear, Angel Eves,
Mistyv, Midnight Sun, and Earlv Aop-
teamn,

TAKE ME ALONG: The original
version of this new Broadway musical
hit enn now be hedrd om the air of i
living room via RCA Victor's album
release,  Hobert  Merrill’s - music aod
Iyrics are handled with beauly by ihe
siars. Jackie Glesson, Walter Pigeon,
Eileen Herlie and Robert Morse. Some
of the popnlar tunes from this musical
wersion of Eurene O'Niell’s Ah!  Wil-
derness are: Toke Me Along, 1 Would
Die. Staving Young, Litile Green
Snoke and Thot's How It Storls,

PRIOMMOTION DAYS AND
WEERKS: Moy, & Murine Coips
Birthdoy, commemoratey its esiab-
lEshiment | 1775, Mov, 11 & Vel
erans Doy or  Armistice’ Dab,
Mov., T4 = Sadie Hpwkinsg Das.
Mov, |5 begins Diubetes Week and
siarts. the Christmas Seal Sale,
thra Dec. 310

Huve & good week., TOM ROLLD.

‘Money Reco rds

- . an alphabetical listing of the records manulacturers are
© backing with special fealore treaimeni in big-space Billboard ads
i SINGLES
o C0D=-CO0-U—Kingston  Trio, . : AP ——- - ][]
. DANNY BOY—Conway Twitty e e
el GREEN GRASSES—Ringston Trio.. ... corsesanennerarsans Capitol
0 1 WANNA BE LOVED—Rickey Nelson. .. .ooisnnciiciiass Imperial
EOIF I HAD A GIRL—Rod Lauren, ......coonmnmnnnnnees RCA Victor
: IT'S TIME TO CRY—Paul Anka... . . coonnsse. cABC-Paramount
. LITTLE DRUMMER BOY—Johnny Cash..eeseesaino . Columbia
£ MIGHTY GOOD—Ricky Nelson............ i s e R p Imperial
; ND WONDER—Rod Louren.. ... ........ aeanramasns s RCA Niclor
;9 POOR OLE BANTA—Jerri Kelly. ... cocanacessosssinsans M.P.L.
: WALTZING WIATILIDA —David Corrall. o ooe oo on i nianss Mercury
S WAY DOWN IN NEW ORLEANS—Freddy Cannon........ Swan
“H\—FI‘AI'II-.IL' T | B P N EEe Choncellor

Eve I'y weEk o o o disk jur_keﬁ all‘over the naion help spg;kup their record :h;ms

with this fresh, lively material furnished exclusively by The Billboard.: Watch for if nex! week.

wWwaanaamericanradiahistonz com
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25 000 RCA VICTOR
ROD LAUREN RECORDS

FREE TO DEALERS!
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" THE FIRST 1,000 DEALERS
" T0 RETURN THIS COUPON
“WILL RECEIVE A FREE BOX
OF 25 SINGLE RECORDS TO
INTRODUCE THE EXCITING
NEW SINGER...ROD LAUREN]

3 . k K

| o b

This glowing two-color sleeve is the musexciting packaging ever devised for

selling single records. Its magnetic appeal must be seen to be fully appreciated!

T R E L NN R R R R I L R I ] "SR E R R R N R RN E R RN R Rt

RCA VICTOR, BOX 98, ROCKAWAY, NEW JERSEY RL

If my name is among the first 1000, please send me 25 copies of “'If | Had a Girl."

R“S“ YO"R : 1 understand winners will be chosen by date of postmark, not by date of receipt. -
- DEALER'S NAME

BEE RS R

SEiE R R R LR SRR AR R LR A NS

' :  STORE NAME : -
COUPON NOW! : sooeess

Loy

: IONE _STATE :

RCAVICTOR €%

4 |
RATIO CORPORATION OF AMERICA | ) A0 AUMO TARURAT R0 R
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MOA Nixes Cellar Proposals

® Continued from page 2

ing was held at the reguest of
Rep. Emmanuel Cellar (D, N. Y.)
whose House committee has inves-
tigated various proposals advanced
for the amendment of the copy-
rights act ‘leading to the licensing
of juke box interests as music users.

Earlier in the day, the juke in-
terests had met separately, at
which time all hands took a firm,
100 per cent stand against any
compromise on the matter
amending the Act. All 100 attend-
ees agreed they would fight to the
end all efforts to remove the juke
box exemption from the Act. (See
coin machine section.)

The evening meeting was at-

The American Society of Musical Arrangers
Meal 2l Gus & Andy's. Why Nt You!

al
. GUS & ANDY'S
RESTAURANT

146 W. 47th 5t.
N. Y. C.

~ JUdson 6-2929

MEN WHO READ
BUSINESSPAPERS
MEAN BUSINESS

of |

sel, Cyril Brickfield, ASCAP gen-
eral counsel Herman Finkelstein;
ASCAP prexy Stanely Adams; for-
mer ASCAP prexy Paul Cunning-
ham: Sidney Kaye, BMI counsel;
John Koshel and Evarard Prager,
representing SESAC; Barmey
Young, repping three other small
performing rights groups; and
board members of MOA and heads
of State, regional and local juke
operators associations, as well as
executives of various coin equip-
ment manufacturers.

Committee counsel Brickfield
opened the meeting with a short

lowing this there were separale
statements from Finkelstein, Kave
and Koshel, all of which advo-
cated favorable consideration of
the subject legislation. Barney
Young, who at one time had ap-
peared in favor of the Cellar legis-
lation, attacked the proposed
amendment.

MOA prexy George Miller then
addressed the gathering, making
-rthe statement that at a meeling
| earlier in the day, a vote had been
taken indicating a unanimous stand
on the part of all juke interests
against any change or compromise
on the bill. At this point, about
one hour after the start of the meet-
ing, performing rights representa-
tives politely got up and departed,

SRR R

UNFORGETTABLE
DINAH WASHINGTON

MERCURY 7

]

136 West 52d Street

CLAss OF ServICE

This is a fast message
unless its deferred char-
acter is indicated by the
proper symbaol.

o

&

New York 19

i
]
>
i
(o
s -
e
£

tended by Cellar committee coun- |

1,060,000 copies of that insert, in-
'dicating the circulation it intends

statement, after which he left. Fol-|

) Cap Unique

® Continued from page 2

tained in Cap's November release, |

thus up-dating the label's recently
issued “'400" catalog. Product line-
up in the insert consists of Cap's

top sellers in the various categories.

Esquire’s December issue is sched-
uled to hit the stands November
17 in giving prospective disk buy-
ers a full six weeks for vuletide
buying. Cap provided Esquire with

fo enjoy with this “spectacular.”

It is merchandising the pull-out
via distribution to dealers, provid-
ing them with additional copies of
the booklet. This marks the most
ambitious (and unique) ad project
of any label with the express pur-
pose of directing customers to the
record retailers while showcasing
its product.

Cap Realigns

® Continued from page 2

longhair responsibilities and sub-
stantially reduce the number of
execs reporting to him:; Dunn will

concern himself with classical only.|

from a broader standpoint, basic-
ally to long-range product plan-
ning.

Classical wing's new organiza-
tional structure calls for both di-
rector of Angel repertoire Leo Kep-
ler and director of Capitol classics
repertoire to report to Scott. Ro-
land Fribourghouse will also report
to Scott, absorbing some of the

~|latter’s administrative duties while
‘| continuing to pursue his duties in

artist and publicher relations.
With classical reorganized, num-

I ber of people reporting directly to

Dunn will be reduced to the fol-

| lowing: Scott, director of album

L

(ABC MUSIC CORP.)

pop exec producers.
Scoft joined Capitol early in

1949, his first full-time position aft-

Bootl

® Conrinued from page 3

egging Singles Burgeon

anywhere from 12 to 40 cents per
disk plus shipping (Greyhound bus)
charges.

In this connection, the practice is
believed largel * confined to the
smaller indie pressing plants. On
the other hand, one exec of a lead-
ing diskery which owns its own
pressing plant, admitted to The
Billboard that “we have .. big press-
ing operation and it's humanly im-
possible to watch everyone all the
| time. Overruns could happen even
| with us, which in turn can be sold
under the table. We certainly do
everything possible to keep on top
of this situation."”

Duplication Method

The other method of boolleg-
ging is the easily - performed du-
plication method. The disk can
merely be taped off a good quality
| high fidelity machine. From this
stage on, mothers are made for the
bootleg pressing and counterfeit la-
bels are impressed on the records.

One favorite practice which has
been noted in the Manhattan area
is for dealers to put the bootleg
' merchandise out on Saturday aft-

' ernoon and evening “when all the
itmlriﬂls are strolling around.” as
one disk man put it. By Monday
morning the “hot” merchandise I8
stowed away with legitimate cop-
ies of the hit 1 <vidence so as not
to call attention o. the nefarioas
practices lo visiting distributor
salesmen making their regular calls.
i As late as last Friday (6), one

er leaving school. He was named
an a.&r. produce1 early in 1951 and
in the fall of the same year was
‘appointed director of album rep-
ertoire.

] _ He is credited with spearhead- |
packaging; Lou Schurrer and six| ing Capitol's early move into stereo |

recording. As arranger - conductor,

'he recorded a number of strong sell- |

iing albums.

ANOTHER BO DIDDLEY SMASH

WESTERN UNION ==

TELEGRAM

W. P. MARSHALL., FRESIGENT

1201 |\,_T=

irritated record man was plottin
a Saturday night trap for one loca
dealer, in which he planned to call,
and buy a copy of his record, un-
der the watchful eye of a compan-
ion for a witness. His plan was to
trap the dealer with the hope of
thus getting at the source of the
merchandise. In this connection, it
15 noted that the now famous
Goody decision which holds that
any link in the chain of distribution
from manufacturer to consumer,
including the dealer, can be held
liable for having for sale any pi-
rated or bootlegged merchandise.
In at least one other case, detec-
tives were being hired to try to
track down the offenders.

It goes without saying of course,
that on “hot™ merchandise, there
are no royalties ind no excise taxes
paid. What has tradesters badly
shaken up now is the fact that the
proportion of bootlegged disks now
being sold as legit, seems to be
increasing steadily. '

To date, it has been noted, there
have been few if any convictions
obtained and sentences passed on
proven bootleggers. Now, many
tradesters feel, it is time for some-
body to go into action and prepare
a strong, well-documented case to
establish a -precedent. Within the
past two weeks, it s known, the
advice and .ounsel of the RIAA
have been sought n this matter.
Many believe the time particularly
ripe in view of the existence on
the record of the aforementioned
Goody decision.

SYMBOLS

1 ML =Nighr Letter

International

Letwer Telegram

The filing time :hnwn in the dare line on domestic telegrams is STANDARD TIME at point of origin. Time of receipt is STANDARD TIME 2t point of destinarion

CAO20 54 EXTRA-LOS ANGELES CALIF 4 1017 AMP=
CHESS RECORDS, ATTN MAX COOPERSTEIN=
2120 S. MICHIGAN AVE CHICAGO=

DEAR MAX, ALREADY SOLD 8600 BO DIDDLEY RECORDS ON CHECKER
936 IN FIRST TWO DAYS. THIS WILL CONFIRM MY ORDER TO MONARCH
PRESSING PLANT FOR AN ADDITIONAL TEN THOUSAND RECORDS: “‘SAY MAN,

BACK AGAIN" AND “SHE’'S ALL RIGHT.” BOTH GETTING ACTION. LOOKS
LIKE A TWO-SIDED SMASH.

MIKE AKOPOFF JACK ANDREWS A AND A RECORD DISTRS.
2524 W. PICO BLVD LOS ANGELES 6—

I

“JUST FOR YOUR LOVE” by THE (“You're So Fine””) FALCONS Chess 1743
by RON & BILL

i I Tnl'l

“THE HUNCH"

by PAUL GAYTEN

wwWw americanradiohistorv com

Argo 5350
Anna 1106
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MCOCGHM STERBECO DISC

ALBUMS

5 ON MGM —1 ON LIOI

CONNIE mm =
ol 100% EXCHANGE
ON THE 5 MGM ALBUMS

FREE!

SPECIAL BROWSER DISPLAY
CONTAING 30 ALBUMS

(6 each of the 5 MGM albums)

Connie francis
MISS MUSIC
S

o S A s
AR e e
o b ]
Fimle ) A A,
SRR gl e e i

~ CONNIE'S GREATEST HITS
~ E3793 (Monaural)

e

1340 Broodway N, ¥, 36, N. ¥, JU 22000

wwWw americanradiohistorv com

MUSIC 13

IE FRANCIS

CONNIE FRANCIS SINGS
ROCK N° ROLL MILLION SELLERS

£3794 (Manaural) SE3794 (Stereo)

CONNIE FRANCIS COUNTRY &
WESTERN GOLDEN HITS -
 E3795(Monaural) - SE3795 (Stereo)

CONNIE FRANCIS SINGS
FUN SONGS FOR CHILDREN
£70126 (Monaural
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More Air Hats in Stereo
Ring; Promotions Increase

Cleveland Hi-Fi Fair Cues Up

ped

Interest; Exhibitors Demo Sound

By JUNE BUNDY

NEW YORK — Altho the Na-
tional Stereophonic Radio Com-
mittee is not expected to submit
proposals for stereo FM radio sys-
tems until next year, broadcasters—
- in co-operation with audio manu-
facturers across the country—con-
tinue to participate in stereo pro-
motions at an ever-increasing pace.

Most recent station sterco tie-up
took place over the weckend (Oc-
tober 30-31-Nov. 1) at the Fourth
Annual Hi-Fi Fair in Cleveland.
Local station WDOK, a co-sponsor
of the fair (with the Press and
Tri-State Audio Reps).
daily stereo broadcast from | to 2
p.m,, wherein W&}rn: Mack nar-
rated a 14-minute “History of
Sound.”

Exhibit or Demonsirations

Several stereo sound (as well as
mono sound) demonstrations were
given by exhibiting manufacturers.
British Industries Corporation dem-
onstrated its Farrano RD 88 rec-
ord changer, wired for :tereo and
monaural. Bell Sound held the

first showing of its tape cartridge |

players and record. Warren Radio

Schirmer Debs
Hi-Fi Center

NEW YORK — A high fidelity
music center has been opened here
in the retail store operated by
Schirmer, Inc., noted music pub-
lisher and printer,

The center is equipped with a
complete control panel for mixing
and matching combinations of com-
ponents as well as a variety of
simula*ed living room acoustic con-
ditions, The department, according
to Schirmer prexy, Rudolph Tau-
hert will operate on a personalized
service basis, building home listen-
ing systems to meet individual
sound and' home decor problems.
Carl Payne will be manager of the
center, which will offer a broad
selection of established lines of
both pre-packaged and component
lines.

IS TAPE '‘BATTLE OF THE

CARTRIDGEY’

® Continued from page |

staged -:i'

(r. | of the RCA Victor four-track car-

demonstrated its Telectro tape re-
corder, an all-stereo machine with
three speeds, four-track and two-
tracl” sterco record and playback,
dual track monaural record and
playback, input moaitor and public
address features.

Concertone showed its new
stereo four-track recorder and the
University tri-dimensional speaker.
Pilot exhibited its Visaphone “Cur-
tain of Sound.” Hinnfsﬂta Mining
‘featured its new “‘stereo quality”
magnetic tape, marking the first
show of the linc in the Cleveland |
area. I

Radiomobile presented the 1960 |
Blaupunkt FM car radio, said to'

bring concert hall sound into the
auto. Proceeds of t.¢ show go to
the Press Helping Hand Fund.”

Station WDOK, which has been
hmadcasung stereo since 1954, is
now airing six hours in stereo each
week.

Also ctive in stereo 13 KDKA,
Pittsburgh, which will increase its
Saturday night stereo show, "New
Horizens in Sound” from one hour
to two hours (8-10 p.m.), starting
MNovember 7. The stereo series has
been a regular KDKA feature since
November 1957.

The shew is emseed by John
Stewart, who henceforth will fea-

(Continued on page 20)

‘Twin-Track Tape Good

sales may be gradually diminishing
as the result of the new four-track
sets, but at Liberty Music Shops in
New York. twin-track tape sales are
considered “most satisfactory.”
Part of the reason for this is due
to the fact that most record shops
in Manhattan have dropped twin-
track tapes. This occurred when
many manufacturers dumped their
supplies of the twin-track sets at
50 per cent off, when the four-track
tape came in and the presentation

tridge was imminent.

According to a Liberty s.pukes—i,
man, they have continued to supply
the demand for twin-track tape for
the many owners of twin-track ma-
chines. They note that the price
of a "My F.uir Lady” album on
Columbia’s twin-track tape lists at |
%18.95. The store has sold “a few
hundred” of these sets over past
mor.ths, which is a neat sales rec-
ord considering that the stereo rec-
ord of “My Fair Lady™ retails for
$5.98,

Liberty's steady sellers on the
twin-track tapes are those released
by Columbia, RCA Victor, Mer-
cury, Everest and Vox. They sell

LOOMING?

But their engineers claim not only

to have done so, but also to have

eliminated bothersome tape hiss

which is present at higher speeds.
Long Play Angle

Another revolutionary aspect of
the MMM technique is that it is
said to permit stacking of several
cartridges on top of each other,
permitting hours of uninterrupted
play. This is possible because it
functions on a single spindle un-
like the Victor cartridge which
works on two spindles. The MMM
cartridge is a self re-wind type
which has been in experimentation
for some time: it was unable to
be made foolproof without occa-
sionally snarling at the higher
speeds. At the slow-speed of 17a
ips this problem is not believed
fo exist.

Altho CBS Laboratories helped
with the MMM rescarch. it is not
known whether Columbia Phone-
graphs or Columbia Records are
connected in anv way with the
MMM cartridge. CBS Laboratorics
does work for outside companies

Liberty Shops Seller

NEW YORK—Two-track tapemany other labels, but the above

are in biggest demand, Liberty
noted that altho MGM doesn’t have
many twin-tracks on the market,
the store has done mighty well
with the twin-track wversion of
“G}Ei.l“-

Liberty is now carrying close to
1,000 twin-track tape sets, all of
them stacked neatly next to the
four-track sets released by most
labels. List price on Victor twin-
tracks ranges from $4.95 to $15.95,
a price range similar to most other
lines. Store expects to carry these
twin-track sets as long as the de-
mand holds out. "Why not,” asks

| Liberty, “it's good plus business.”

Hi-Fi Show
Big Draw
In Buffalo

BUFFALO — The three - day
high fidelity music show at the
Hotel Statler Hilton here last week
was attended by nearly 10,000
percons. About 85 lines were dis-
played by 30 exhibitors, manufac-
turers and Buffalo urea dealers.
Stereo dominated the third annual
show. According to show manager
Harry Geoldsmith, attendance and
interest were better at the Buffalo
show than they have been at other
recent shows around the country.

in addition to CBS subsidiaries.
It is believed possible that Colum-
bia Phonographs and Records
may be very interested in a tape
cartridge to compete with the Vie-
tor product. If the MMM car-
tridge is all it is carcked up to be |
it could be that the disk and
phono division of CBS would he in-
terested in manufacturing the new |
product. [

The tape cartridge is believed |
by many knowledgeable execs to|
be the ultimate answer for the re-
corded sound industry where
home music is concerned. 1t is re-
garded as a wav to bring tape to |
the mass market in the near future; i
in the more distant {utur- it is cﬂn—:
sidered by many top merchandising
|brains as a possible rcplucementi
of disks. What 1960 may portend |
in tape is not merely a battle of |
four-track reels vs. two-track reels,
or even reels vs, cartridges. Bul it
may boil down 10 a battle over
tape cartridges, with the ultimate
winner gamhbling for big stakes in
the decade ahead.

STEREO GROOVE
CAN TAKE IT

KANSAS CITY, Mo—lLo-
cal dealer David Beatly re-
cently conducted a test to find
out how many times a sterco
record can be plaved before
wear becomes avdible. His

answer was “at least 3,000
times.”
Utilizing a Shure Stereo

Studio Dynetic tone arm zand
cartridge, Beatty placed an
iron block on the turntable
mounting board so the tone
arm would hit it and repeat
the same groove.

After 3,000 plays of only
one groove in a disk he played
the entire record, then re-
ported "There was absolutely
no detectable chanpe in the
sound between the new
grooves and the one that had
been played 3,000 fimes.”
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Audio Feedback

By CHARLES SINCLAIR

Editor’s Note: The Billboard welcomes back with this
column as a regular contributor Charles Sinclair, former TV
and music editorial staff member now New York news editor
of Television Digest, weekly newsletter in the TV field pub-
lished by Triangle Publications. As a columnist on dealer-
slanted phono, audio and component hi-fi topics, Sinclair
replaces Ralph Freas, who is joining the editorial staff of
our sister publication, High Fidelity, in a general expansion
of music-phono-record news ceverage in both publications.

STEREO: ONE UNIT? MULTI-UNITS?

A two-track storm was stirred last month by one of the
country's biggest buyers of packaged phonos—A. T.
Chameroy, supervisor of TV-radio-phono retailing of giant
Sears, Roebuck. In no uncertain terms, Chameroy stated
flatly that he didn't believe in single-unit stereo packages and
wasn't going to handle any this season,

To Chameroy's way of thinking, wrapping up
stereo in one package (both speakers, all components,
etc,) just didn't give customers for Sears’ house-brand
sterco under the Silvertone label “real, true, well-
separated stereo.” So more like the dedicated
audiophile, Chameroy added that “at least two dif-
ferent sources™ of sound are needed.

The real trick, Chameroy indicated, in talking customers
into multi-unit stereo packages at Sears’ retail outlets was
just a matter of salesmanship and of training his stereo sales
staff on the relative merits of both kinds of cabinet pack-
aging. Price range of twin-unit packages at Sears runs from
$149 to $500, with the strongest sales coming in the $300
class.

Chameroy made his remarks at a nervous mo-
ment in the phono industry’s sales plans. As any
packaged phono dealer kmows, the majority of the
industry’s larger manufacturers (Magnavox, Westing-
house, Motorola, Zenith, Symphonic, RCA Victor,
efc.) are mow putting most large stereo units in one
cabinet, and most of their advertising-promotion
emphasis behind the single-unit system, altho often
stressing multiple sound channels.

Will a dealer be barking up the wrong sales tree if
he stocks single-unit stereo? Or will he lose sales to his
competitors if he puts his sales emphasis behind dual-unit,
or even triple-unit streeo? We did some weekend and after-
hours quizzing of leading New York-area retailers and came
up with a pattern of sorts.

Bloomingdales, New York department stofe serv-
ing an upper-middle-class trade, has an atiractive stereo
salon on the sixth floor of its main Manhattan store,
chiefly showing stereo consoles under the Magnavox,
RCA Victor, Dynamic and AMC (house brand) label.
About 75 per cent of what we saw was single-unit
stereo, runmning mostly to contemporary models of a
low-hoy nature, and with light woods and walnuts
predominating in the cabinetry.

“Most of our customers come in here asking for one-
piece stereo,” a Bloomingdales executive told vs. "We stock
both, but almost all of the demand is away from multiple
units. Space seems to be the principal customer problem,
even in suburban homes. It's not a question of engineering
or electronics.”

We heard much the same reaction at other stereo
showrooms in New York department stores, and at
Liberty Music Shops’ chain, where one phono exec
told us: “Multi-unit stereo is at a disadvantage in a big
city where people live in small apartments and small
houses. In an area where people have lots of living
space, it might be another matter.”

It was also “another matter” at retailers who stock audio
components, as well as packaged phonos, we learned. “It's
a mixed market for us,” said Charlie Lore, manager of Sam
Goody’s audio department on West 49th Street. “We sell
both kinds, single and multiple stereo units. The break
between is mostly a matter of price. Under 5400 it's single
unit. Above that, it's dual unit, altho they often move over
into component stereo.”

Actually, Goody sells a relatively even balance
of both. Lore estimates that “about 60 per cent” of
the firm's packaged stereo sales are in dual wmits (in
terms of number, not dollar volume), and “about 40
per cent are single units.

Lore feels he can talk even an apartment dweller with
a pint-sized domicile into dual-unit stereo “as soon as he's
ready to sacrifice furniture for sound.” The deFﬂdLh to the
customer, he md:cated to us, is a matter of explaining,
reasonably and L‘"I.!'Efl!]l!.-’ the advantages, from a sound stand-
point, of multi-unit stereo, and trying to arrive at something
that will fit into the customer’'s furniture arrangement at
home,

What does it all add to? For the dealer, it’s chiefly

a case of riding the current trend set at manufacturer

level in single-unit stereo. Most costomers in most

areas are going to start a sale by asking for it in most

cases, apparently. But dealers who have fime,

knowledge and sales experience can score a sub-

stanfial part of their larger sales in doal or (riple

stereo phono units,
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EXCITING NEW V-M COMPLETE STEREO CONSOLE SYSTEMS!

Backed by V-M selling promotions!

The quality recognition of *“Voice of Music™ is now greater than ever.
Creative new styling is one very important reason. And the sound of
quality that stirs the imagination is, of course, another. Hard-hitting,
traffic-building promotions back up the whole V-M line and tell this
story. In-store, outdoor—in every way, V-M comes (o your town to
build your sales volume!

FEAST YOUR EYES ON THE STAND-OUT STYLING

of these inspired Voice of Music creations. Their obvious customer-
appeal assures new customers, more prestige-building sales! :

The superb cabinetry is skillfully fashioned from Genuine
Selected Hardwoods that meet the rigid, high standards of the
Walnut and the Mahogany Associations. This certification is the
recognized Seal of Approval for America’s most discriminating
COnsumers.

THESE ARE JUST TWO OF MANY SUPERE MODELS IN THIS
PROFIT V-M LINE! CALL YOUR V-M DISTRIBUTOR TODAYI

Tttt RN R AR Rl

sic

V-M CORPORATION » BENTON HARBOR, MICHIGAN « WORLD FAMOUS FOR THE FINEST IN RECORD CHANGERS, PHONOGRAPHS AND TAPE RECORDERS
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Conle Adds

More Top

Backg round Tape Fare

CHICAGO—What has been a
loophole in the general expansion
of tape as a media for background
music units will be greatly allevi-
ated soon, when Conley Electronics
Corporation, Skokie, Ill., announces
the acquisition of the Langworth
transcription library. The Lang-
worth library, approximately 5,000
different selections by a variety of
name artists, would then be added
to the 7,000 selections which Con-
ley added last week when it pur-
chased outright the entire Standard
Radio Transcription Services music
library from Milt Blink, president
of the Chicago firm, Availability of
the library of the two firms would
also enhance the entire tape back-

ground music industry and espe-|gr

cially CEC, in that the firm's Mood-
Master background system now can
offer a tremendous variety of name
talent, including Tommy and Jim-
my Dorsey, Billy May, Frankie
Laine and at least 60 more top-
noich names,

While the Langwortk deal has
not bee. announced as finalized,
it's known that To.n Parrish, veter-
an music jack-of-all-trades, has
been huddling with the Langworth
brass in New York ans deal is
ready for announcement soon.

In announcing the Standard

Transcriptions buy, Parrish said he
anticipates the release of approxi-
mately 50 different two-hour long
tape magazines of background mu-
sic by names before January 1.
These background music programs
will be packaged with a central
theme, such as romantic organ mu-
gic, instrumental dance band music
and Hawaiian music.
Like the MoodMaster back-
ound music unit, the tape maga-
zines will be available for sale or
lease from CEC’s network of dis-
tributors,

Parrish explained that all music
will be re-recorded thru a special
quality control process which sets
volume and determines equaliza-

NEW PYRAMID® DIAMOND BY FIDELITONE

ONGE THEY HEAR

A short time ago, Fidelitone intro-
duced their latest needle development,
the all new PYRAMID Diamond. Dealers
everywhere recognized the importance —
the sales potential of this revelutionary
new needle desipn. They stocked and

promoted the PYRAMID Dismond by
Fidelitone,

And brother, what acceptance!

Thousands of Hi-Fi enthusiasts every-
where are flocking te their dealers for a
demonstration, They actually hear tl:le
difference — the great improvement —

L L
LT W L

NANNAANANAAY

s T o TR
Ty Lt

T, THEY BOY IT!

in sound quality, stereo or monophonie.
This totally different shaped needlé
cleanly reproduces all sound, from the
highest highs to the lowest lows. It lowers
background noise, too. Reduces distor-
tions as much as 85%. The full gure tones
of the original recorded sound are — for
the first ime — faithfully reprodoced,

Once a eustomer hears the remarkable
difference in sound quality, he buys.
That's why the new, exclusive PYRAMID
Diamond by Fidelitone is proving a big
seller, an important profit item.

Are you ready to cash in?

New PYRAMID Diomond troces ihe centeriine
of rthe micregrogve with move surlace ecn-
faef, Accuroiely confocts oll {reguency ereoa,
-l"-:lnl-urdﬂ: minimym dislotiton, maximum frus
L L

Ordinery FHound CHamond does not froce fha
centerling of the groove, Hon less aurfoce
contect.  Finches |.1|lJ ridea Bumpily in high
'E tﬂ"l:-." areat — & Llars mahy gound  Im-
pressions.

For gver 30 years first with the newest In necdles

Fidelitone

"Beat buy o
I lifsaao S1E

i Fernrdy

| [P

tion necessary for this new type of
 music. Parrish’s background be-
fore joining CEC was as a pioneer
in the tape editing field and also in
mass tape duplicatior, while work-
ing as an executive in both fields
for Universal Recording studios,
Chicagor A Bradley University
music graduate, Parrish has also a
background in dance band and
military band music and was also
in the educational department of
the National Association of Music
Merchants’ Chicago home office.

The acquisitton of the two im-
portant radio transcription libraries
by CEC makes it probably the
largest librarr available to back-
ground music users, either in tha
disk or tape playhaek field. It is
deflinitely the first time that so
large an array of name talent has
ever been available for background
music use,

Parrish is working with several
major universities’ music depart-
ments in setting up the music
programming. There is 1 possibili-
ty that CEC may lease some of its
vast catalog to other tap: and disk

producers in the background music
field.

New Headphone
Demos Stereo

NEW YORK—"There's a serious
gap i the stereo field at the dealer
level,” according to Maurie Eastin,
an Eastern-based exec of Clevite
Walco, "And we believe our spe-
cial mew headphone set is the
answer.”

A few months ago, Clevite Walco
introduced a distinctive headphone
set, labelled as model BA 220. The
hi-fi, brushed crystal headphone
unit is being made available in a
new gray color, “It's a prelty sexy
pair of phones 1 must admit,” said
Eastin, “and you'll have to agree
that that term wouldn't ordinarily
be applied to such an item. They
are being made with a special
cushioning on each ear piece for
the ultimate in listening comfort.

“Fhe gap that’s really dragging
stereo down is that people cannot
really hear it properly in a store
demonstration. The public still
needs to be educated, 2nd there is

sterco at its very best than by using
headphones. This way vyou can't
miss the effect. We feel it's the
ideal dealer tool for selling stereo.”

On other fronts, Fastin said that
business on all the company's con-
| sumer accessory items including
Walco needles for phonos was off
for this period. The drop was at-
tributed in large measure to the
protracted steel strike, Eastin said
that a number of new merchandis-
ing plans were in the works for the
firm, but that these would be with-
held until about the first of the
year, when it was hoped that the
strike might be out of the way.
“We have no special Christmas
promotions lined up,” he indicated,
“but Clevite Walco have always
been active on the merchandising
front anyway and we plan to keep
it that way.”

Magnavox New
Consolette

FORT WAYNE, Ind. — Mag-
navox, constantly expanding its
stereo disk playback line, this week
bower its first consolette, the Sym-
phonette, with the model listing
at $149.95 or $50 less than Mag-
navox's previous low in the console
field. The instrument provides di-
rectional two-channel seund thru
canted sides, each of which con-
tain extended range eight - inch
speakers with coaxial tweeters,
mounted at an angle. The lift-top
lid gives access to a four - speed
changer. The consolette, available
in mahogany, cherry and, either
light or dark walnut, has its con-
trols mounted on the outside of
the cabinet.

www americanradiohistorv com

no more dramatic way to show |

Air Promos Pitch to
Tape Library Fans

NEW YORK — The stepped-up
promotional campadign by tape re-
corder manufacturers this year —
with strong emphasis on stereo
broadcast tie-ups — is looked upon
with increasing wariness by some
disk manufacturers,

Some execs in the record indus-
try are afraid the public will be
sold on the idea of taping their
favorite disks, off the air, thereby
cutting down on retail sales,

For example, FM station KVFM,
San Fernando, Calif., recently car-
ried a series, tagged “You Tape It,”
a program of uninterrupted music
for dialers with tape recorders who
wanted to tape their own library
The show, aired from 10:05 to
10:30 p.m., Monday thru Saturday,
was sponsored by 1FA Electronics,
Encino, Calif.

The tape - your - own - disk -
library gimmick — which first
started among <lassical fans — has
now expanded to the pop singles
field, according to deejay Dick
Biondi, WKBW, Buffalo. The
jock notes, “At home the kids tape
the songs from format stations and
even tho we try to discourage this
by many times talking over the
intro music they are content with a
deejay on their =ing rather than

Glaser-Steers
Adds Service
Agencies

NEW YORK — Glaser-Steers
has appointed 11 new factory au-
thorized service agencies for in-
warranty servicing of GS 77 rec-
ord changers. The network of au-
thorized agencies for GS changers
now totals 52 thruout the U. S,
In addition to in and out of war-
ranty repair service on the chang-
ers, the agencies are also author-
ized to supply parts to dealers.

The new agencies are: H. D.
Burrage Company, Portland, Me.;
Campbell Audio - Visual Service,
Hagerstown, Md.; Electronics En-
gineers, Chicago, Ill.; Hi Fi Service
Center, Jacksonville, Fla.; Hi-Phon-
ics Company, Brooklyn, N. Y.; Mid
Valley Service Center, Van Nuys,
Calif.; L. B. Smith Radio Service,
Richmond, Via.; Sound Unlimited,
Tulsa, Okla.; Spokane Television
Service, Spokane, Wash.; Thom-
ason Radio & Electronic Service,
Kansas City, Kan.; United Radio

Service, Syracuse, M. Y.

paving out $1 to buy a record.”
Meanwhile, Ampex Ausio, Inc.,
has carmarked a sizable amount of
its 1959-1960 promotion budget
to buy time on FM-AM stereo
broadcasts. Ampex is currently
sponsoring “Ampex Stereo Tape
Time"” shows twice weekly on 10

key “good music" stations across
the country — WQXR, New York;

'WMAQ, Chicago; KNX, Los An-

geles; WCAU, Philadelphia; WIR,
Detroit; WCRB, Boston; WGKA,
Atlanta; KADY, St, Louis; KRLD,

. | Dallas, and KGO, San Francisco.

All stereo ‘apes used on the pro-
grams are played on Ampex 960

stereo recorders. Ampex is urging
dealers to tape the local stereo
broadcasts, and replay them for
customers to demonstrate the qual-
ity of the equipment. Ampex esti-
mates a potential national stereo
radio audience of 44,000,000 and
an AM coverage pﬂtenﬂal of nearly
90,000,000.

Tarzian Hat
In Magnetic
Tape Ring

BLOOMINGTON, Ind. — A
major name in the field of broad-
cast equipment, rectifier and TV
tuner manufacturing, Sarkes Tar-
zian, this week revealed plans for
a major plunge into the making of
magnetic recording tape. It's un-
derstood that the local firm will
start delivering reel-to-reel type
product around the first of 1960,
with the trade name “Galaxy,"” se-
lected from the ST brand of tape.
Full details of the new tape ven-
ture could not be obtained, but it
was confirmed taat the firm intends
to  pack a full wallop behind the
venture. Tom Brown, last with
Oxford Components, Chicago, as
veepee and peneral manager of the
Hudson Lamp, replacement speaker
and Tempo audiophile speaker
manufacturing firm, is sales man-
ager of the Gala.‘i‘f tape division.
Brown, when contacted, said that
the firm will appoint manufactur-
ers' reps who in turn will appoint

(Continued on page 20)

SAVE ':_-Youn TAKES'

It takes time and effort to capture the exact shadings you want in a recording. Why
risk a session on discs of questionable quality, when you can get low-noise, groove.

stable discs—co i.:.ri:.rﬁ*mra':r—f rom PRESTO!

The lacquer mix makes the difference.

PRESTO—inventor of instantancous lacquered discs—coats with an exclusive, s pecial-
formula lacquer in"PRESTO-designed machines to keep absolute control over lacquer
mix. and coating thickness. Do these precautions pay off ? Because they know that
PRESTO disc coatings do not deviate from outside to inside, more recording com-
panies have used more PRESTO discs for more years than any others in the world,

Hear the difference PRESTO's mix makes..

Jsoday!

Cut the best with the best—use PRESTO STYLI foo.

@ BOGEN-PRESTO, Paramus, New Jersey, A Divition of The Siegler Corporaiion
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Wrap Up Christmas Sales with ..

THE COLUMBIA GIFT WRAP SERVICE

Now in its 5th year, the Columbia Gift Wrap Service offers you HAND.SOME HOLIDAY WRAPPINGS, GAILY COLORED
RIBBONS ... AVAILABLE FOR BOTH 7" and 12" RECORDS. All you do is slip the record into the prepared wrapping

and seal it! It's the quick, easy way to dress up your Christmas Sales —and get extra sales, too!
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ADDED GIFT ATTRACTIONS:

Announcing the all-new complete Columbia needle Columbia accessories make ideal gifts —make
line with exciting introductory assortments that plus profits for you.
include Display and Inventory Case.
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Columbia—Amfile—Record Carrying Cases- Columbia Spindles
7", 10°, 12"—Wood; Binderboard; Metal- For playing 45 rpm records automatically on
Many calor combinations. multi-speed phonos.

'« TWO new packages—one sapphire, one diamond; designed for easy

inventory ) o &ﬁi,ﬁ..?.g?iu,ﬁh..mn > ol ”
» Reorder ticket on each package AW ﬁ'nwF At ‘ il
e Complete installation instructions with each needle plus installation '»‘;\ ll : “llﬂﬂlﬂ}w ity
Ttools and extra screws i

1_’;

Columbia Wire Record Racks

Hold 40-50 7" or 12" records. Supports jacks’
— . eted records without warping or pinching. Also

Columbia Groove Selector Columbia Adaptors and Brushes packaged on

Prevents scratching when selecting specific display cards; adaptors, brushes and cleaning

band of music. Sold on sight—terrific gimmick cloths packaged individually on 6x6 cards for

that works. sell service.

The Columbia Needle Line also includes:

- 1. Best Selling Twin Point needles available with 2 & points—in sapphire
or diamond—a saving for customers who never play 78 rpm.

2. Diamond needles made from Whole Stones, no welded tips.
‘3. Diamond needles guaranteed for one year against defect,

CALL YOUR coLumsla pisTRiIBuTor Topay! [COLUMBIARK ACCESSORIES _

® ~Copumble= G Marcas Rng. A distsian of Columbis Beasdcasting Syvtem, g, |

wwWw americanradiohistorv com
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The record =
manufacturers

]

themselves!
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And who says so? The actual detailed statistics studied
over a recent period covering thousands of record
releases. Here's what the figures show:

* 70% of the records featured
in the big Billboard ads

actually reach the Hot 100.

* And 4 out of them go on to
make the top 50 sellers!

What does it mean? The records cdvertised in The Billboard
have been picked by the manufacturers as those most likely
to make it. That's why they are being promoted more
strongly than others. So, you can’t do much better—

if you want to get the jump on tomorrow’s hits than 1o

program and order from the records @
featured in Billboard ads each week.
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More Air Hats in Stereo Ring

® Continued from page 16

ture pop and jazz artists during the
first hour and classical works, the
second hour. During the coming
nine weeks the show will feature
Columbia’s nine Beethoven Sym-
phonies (comnletely cut in stereo
for the first time) via a special
arrangement made (by producer
Charles Klug) with the label,

Station KFJZ, Fort Worth, Tex.,
spotlights stereo from 3 p.m. to
sign-off daily. The outlet makes an
on-the-air claim to be “the nation's
only station regularly broadcasting
in compatible stereo.” Station uti-
lizes usual AM-FM stereo tech-
nique, but the FM portion of the
signal is fed back to AM, report-
edly with no AM loss t. the non-
stereo listener.

4-Track Radio Deb

Long-time stereo pioneer (since
1952) WOXR, New York, also
claimed a first recently with what
they “believed to be” the first
radio broadcast of four-track stereo
tape on a new series “Stereo Tape
Time" (7:30-8 p.m., Tuesdays and
Thursdays). The New York Times
station presently broadcasts 11
hours of stereo sound each week.

Webcor's Gift
Delivery Promo

CHICAGO—For the first time
‘n the field of electronics generally,
an electronic manufacturer, Web-
cor, Inc., phono and tape recorder
maker, is offering a free gift ship-
ment of any Webcor playback unit
anywhere in the U. 8. if purchased
from & Webcor dealer. The plan,

masterminded by George Simkow-

ski, firm’s ad and sales promotion
chief, tees off about November 28
and “terminates December 24. Un-
der the theme, “Webcor Delivers
U.S.A.," the consumer visits a
Webcor dealer and buys any Web-
cor instrument he wishes to send
as a gift. The dealer gives the
buyer a receipt for the purchase,
and at the same time, makes out a
special Webcor pgift certificate
which 1s sent by the dealer to the
gift's recipient, notifying hirh that
there is a Webcor unit coming his
way. The dealer sends a copy of
the purchase order to his area
Webcor distributor, who in turn
dispatches the order to Webcor's
home office, which relays the order
for d=livery in the recipient’s area.
Denlers make their regular mark-
up witt Webcor taking the entire
cost of transmitting the transaction.

Bud Letzter, national sales man-
ager for Webcor, told The Bill-
board that the month-long sales
promotion is a pilot study, with

plans for Leepmg it up nl'ter Christ- |

mas if it’s successful in building |
more sales. Program will kick off
via Life ad, trade ads and co-op
advertising locally. Participating
stores will be serviced with a
Christmas display highlighting the
gift-delivery program.

Tarzian Hat
e Continued from page 18

distribs who will deai with retail
outlets.

Entrance of ST into the mag-
netic tape division excites trade in-
terest, for the firm has a history
of plunging into a facet of elec-
tronics with a product that is not
only competitive, but also is more
economically produced and offers
the consumer a better price break.
Early in the fifties, ST introduced
a new type of TV-tuner that even-
tually brought down the overall
production cost of TV sets.

Brown is being replaced at Ox-
ford by Carl Sundberg, four vears
with the Chicago firm in expedit-
ing and production. Sundberg will
assume Brown's position as sales
manager for distributor sales.

“Stereo Tape Time" is spon-
sored on a 52-week basis by Ampex
Audio, Inc., and Ampex equipment

is used for the broadcasts. Other
WOQXR stereo shows include
“Stereo Previews, a S55-minute

Tuesday night show, spotlighting
new stereo repertoire, with Martin
Bookspan as commentator, “Fron-
tiers of Sound™ (now in its third
year), "Adventures in _Sound” and
“Stereo Shorts."”

Two new stereo shows also spon-
sored by Ampex, were launched by
WIR., Dtroit, last month. Both
tagged “Ampex Stereo Tape Time,”
the shows are aired on Thursday
from 10:30 to 11 p.m. and Sun-
days 5:30 to 6 p.m.

It's interestin® to note that a
recent survey of 410 radio stations
by Granco Corporation shows 59
per cent (of the 237 respondents)
curiently broadcast stereo, while
2] per cent will launch stereo
shows shortly. Technical prefer-
ences of the outlets wer. as fol-
lows: 62 per cent for FM-AM
simulcast; 36 per cent FM multi-
plex; 2 per cent AM multiplex.
Public reaction to stereo broadcast
was reported as excellent, 24 per
cent; good, 28 per cent; fair, 48
per cent,

In view of the fact that there
seems to be less controversy about
methods to produce AM stereo,
some tradesters deem it a good
possibility that AM stereo stand-
;rr:ids might be established before

Hammond Co.
Earnings at

Record Peak

NEW YORK — The Hammond
Organ Company, for the six months
ended September 30, reports rec-
ord earnings amounting to 73 per
cent higher than last year and 19
per cent higher than the best pre-
vious year fc - the same period.

According to Stanley M. Soren-
son, president, earnings for the pe-
riod were $2,514.221, or $1.68 a
share. This compared with §1,-
453,679, or 97 cents for the first
six months of last year. The high-
est previous first six-month period
was in the fiscal year of 1956-'57,
at which time the company earned
$2.118,661, or %$1.41 a share.

Sorenson added that factory
shipments for the six-month period
ended September 30 set an all-time
record for the company, The exec
added that dealers have increased
their stocks of organs to support
the higher level of retail sales.

The company was in volume pro-
duction on its Extravoice model by
the end of the September 30 pe-
riod, and early in October it was
in volume on the self-contained
Home model. Neither of thess
models contributed to first six -
month earnings. Public reception
will be mirrored in the last six
mnnths' fipures.

Sorenson noted that production
increases were being adhered to
despite the steel strike.

HI-FI EQUIPMENT
RETAIL SALES UP

NEW YORK — The Insti-
tute of High Fidelity Manu-
facturers estimates that retail
sales of high fidelity equip-
ment should total $300,000,-
000 this year—an increase of
$40,000,000 over sales In
1958,

Rising consumer interest in
sterco equipment is credited
by the institute as playing a
major part in sparking the
1959 sales increase.
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Webcor breaks the stereo fonograf price barrier

New Wehcor Stereo Portables
are priced to convert shoppers
to customers—pronto! |,

All 1960 Webcor Stereo Portables are self-contained fonografs.
The Holiday, Holiday Coronet and Holiday Imperial

have “sound contact” hinges that transmit sound to the speaker
wings. And, most of the new Webcor Portables have detachable

speakers for even finer stereo sound. Speakers have
individual cords up to 8 long.

SR

vvvvv

MNew Holiday Stereo HI-Fi Fonograf—Model 1053.
Has wide-range stereo speakers—with “sound con-
tact" hinges—dual-channel stereo amplifier—4-speed
au:nmnﬂ: Stereo-Diskchanger. Cholce of 2-tone
colors.

New Lark Stereo Fonograf—Model 1013, Superb
4-gspeed manual fonograf. Has 2 wide-range PM
speakers—separate volume controls for channel 1 and
channel 2. Plays all stereo0 and monaural records.
Cholce of 2-tone colors.

Mew Melody Stereo Fonograf—Model 1012. Out-
standing 4-speed self-contained manual. Has 2 fine
stereo speakers—separate volume controls for chan-
nel 1 and 2. Plays all records. Cholce of 2-tonea colors.

New Holiday Imperial Stereo HI-Fil Fonograf—
Model 1063. Has exclusive BFD—Bass Frequency Dis-
tribution for finest 3 channel stereo sound. 3 powerful
speakers with "sound contact”" hinges—dual-channel
14-watt amplifier—4-speed Stereo-Diskchanger.
Choice of 2-tone colors.

New President Stereo Hi-Fi Fonograf—Model 1050.
Has 4 wide-range speakers—bayonet hinges keep
speakers on when open—dual-channel 18-watt am-
plifier—front-mounted controls—4-spead automatic
Stereo-Diskchanger. In smart ebony carrying case.

New Holiday Coronet Stereo Hi-Fi Fonograf—
Model 1054. High Fidelity stereo speakers with “sound
contact”" hinges—dual-channel 8-watt amplifier—sep-
arate volume and tone controls—4-speed automatic
Stereo-Diskchanger. Cholce of 2-tone colors.

" ®Suggested list prices. Slightly higher South and West

SELL THE LINE THAT SELLS THE FASTEST... SELL WEBCOR

wwWw americanradiohistorv com
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Spotlight on

IN CONJUNCTION WITH WSM's COUNTRY MUSIC FESTIVAL

Featuring

THE 12th ANNUAL C&W DISK JOCKEY POLL

POLL RESULTS

Kitty Wells and Ray Price
Capture Top Deejay Honors

® Jocks see gains for
“pure” country music

® Some won’t gpin pop-
influenced artists

By HOWARD COOK

NEW YORK — The results of
The Billboard’s 12th Annual C.&W,
Deejay Poll show that the nation’s
c.&w. jockeys are still highly in
favor of the “traditional” type of
country music, The winners in the
various categories, as selected by
these deejays, are those who have
kept a traditional, country style or
those who have had concurrent
pop and c.&w. hits without an ap-
parent change in style.

Repeat Winners

There are three repeat winners
from last year. Kitty Wells was
voted the favorite female artist,
June Webb scored as the most
promising fem artist, and the Lou-
" vin Brothers are the first-place win-
ners in the small group category
for the second year in a row,

Stonewall Jackson moved up
from second place in last vear's
poll to cop honors as the most
promising male vocalist, and Ray
Price is this year’s favorite male
artist. Price’s “Heartaches by the
Number” was selected as the fa-
vorite c.&w, single, and Johnny

Cash's “The Fabulous Johnny
Cash” was voted the favorite c.&w.
LP.

One of the most-mentioned com-
ments on the ballots was the fact
that many stations were not being
properly serviced in getting c.&w,
records. Jockeys in rural areas com-
plained that requests to the com-
panies have not been answered.
This was especially true of the
smaller stations.

“Pure” Gains

Many of the ballots also in-
cluded remarks to the effect that
“pure” country music seems {0
have gained ground this year.
Some jockeys suggestec that it
would be a good thing for the art-
ists to do more personal appearance
work. They stated that often when

name country artists are appearing
locally, it has been difficult to get
the artists to consent to interviews,
A comment that appeared on
several of the ballots had to do
with the la_k of {em artists in the
country field. Many expressed a
desire to “have the companies de-
velop more female country talent.
ere were also many vigorous
protests against several of the art-
1sts, whose style had been in the
traditional pattern, for “going pop.”
In some instances many of the
jockeys stated ‘hey would not pro-
gram disks by country artists that
were too heavily pop-influenced.
Works Both Ways

A few of the deejays, however,
mentioned that the outside influ-

[(Continued on page 26)

Don Pierce Named

C&W Man of Year

Don Pierce, president of Starday
Records, has been selected as the
“Country & Western Man of the
Year" in The Billboard’s 12th an-
nual c.&w. jockey poll. Pierce,
thru Starday Records, has been and

Gibson Voted Top
C&W Songwriter

By BOB ROLONTZ

The winning songwriter in the
balloting for Country and Western
Songwriter of the Year is Don Gib-
son, one of the bright newer names
on both the writing and record-
ing scene. Hit tunes and hit records
are all the same to Gibson, who
has turned out smash tunes for both
himself and other artists with ease
the past few years. Gibson, who

DON GIBSON

was born in Shelby, N. C., made his
debut as an entertainer at the age
of 14 in his home town and a few
vears later was the leader of a re-
cording band over Station WNOX,
Knoxville, Tenn., where he still
lives. His writing talent was dis-
covered by Wesley Rose, who pub-
lished his first songs.

Gibson's first recording contract
was with M-G-M Records where he
turned out a few sides that created
some attention. In 1957 he was
signed by RCA Victor Records and
scored his first smash hit, “Oh
Lonesome Me,” in 1958. His sec-
ond hit, “Blue, Blue Day,” was
actually released prior to “Oh
Lonesome Day,” but it actually
didn't take off for hitsville until
after “Oh Lonesome Day™ made
the charts. In addition to these
songs, Gibson’s list of hit tunes
includes “I Cant Stop Loving
You,"” which was big also for Kitty
Wells; “Wasted Words,” a Ray
Price hit; “Sweet Dreams,” which
was waxed by Faron Young. and
“Time’s Runnin® Out” and “I'm
Glad 1 Got to See You Once

(Continued on page 28)

is one of the dominant and most
effective forces in helping country
music maintain a traditional iden-
tity.

Pierce was born and raised in
Seattle. He attended high school
there and later was a student at the
University of Washington. After
graduating, he was in the Army for
four years. When he left the serv-
ice he settled in Los Angeles and
began working for Four Stars Rec-
ords as a salesman. During his
stay with Four Star he became
acquainted with country music.
Pierce states that he realized that

there was a need and a demand for
country music. He soon left Four
Star Records subsequently and
joined with Pappy Daily in setting
up Starday Records. Starday later
| became associated with Mercury
Records during which time Pierce

(Continued on page 26)

DON PIERCE
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THE BILLBOARD 12¢h ANNUAL
C&W DISK JOCKEY POLL

e e b
Position  Artist Label
1......KITTY WELS .......... A A SR RS Decca
b JEAN SHEPRRRD il Capitol
; CO— o 1o 2 NN S M Decca
& WANDA JRERSON cocmsnmmmrmsmninia Capitol
- A MARGIE BOWES . .....ovenvienniiriininnnn. Hickory
s JUNE WEBB osnnmmemnsyms s rr s Hickory
/ - ROSE MADDOX . ...covvnierinrnrnenennnnns. Capitol
S BENRY: BOREY. o vissummmnamisissaaai Bandera
9...... PATSY CLINE ... ....ovveiniinannnnnns ——— Decca
 § 1 [ WEEMA LEE COOPER wovisuiamminniisiayin Hickory
Position  Artist Label
e R IR . 28 Bl i A AT S R TR Columbia
aonrttn | 12 R e RCA Vidor
. M Ul e R S W — Deca
& oevis JONNNY CAM - coocimmenninmassrai Columbia /Sun
M FARON YOUNG ......ccvvvvneiiiiinnnnnnnn. Capitol
— BANK THOMPSON o o s, Capitol
/ . DON GIBSON .............. - RCA Victor
. (R WA SO s RCA Victor
9......GEORGE JONES ..........covvvnn. o+« Mercury-Starday
| — CANE ST ol csnpunpmanssas s sis Columbia
Position  Recording Label
Vv HEARTACHES BY THE NUMBER, Ray Price........Columbia
D o WATERLOO, Stonewall Jackson ................ Columbia
C BATTLE OF NEW ORLEANS, Johnny Horfon........Columbia
4...... CITY LIGHTS, Ray Price ..................... Columbia
AR SQUAWS ALONG THE YUKON, Hank Thompson. ... .. Capilol
B s PICK ME UP ON YOUR WAY DOWN, Charlie Walker. . Columbia
; (R ALONE WITH YOU, Faron Young.........oeov.... Capifol
0.5 BLUE BOY, Jim Reeves....... veresasnssess RCA Vidor :
9. .....0 AINT NEVER, Webb Pierce. ................... Decca
10......COUNTRY MUSIC IS HERE TO STAY, Simon Crum: ... .Capitol
11......THE THREE BELLS, The Browns................RCA Vidor .
12......BLUE, BLUE DAY, Don Gibson............ .. .RCA Vidor
& -, WHITE LIGHTNING, George Jones. ..........0.... Mercury
i4......GOTTA TRAVEL ON, Billy Grammer............ Monument

15......YOUR WILD LIFE'S GONNA GET YOU DOWN, Kitty Wells. . Decca
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THE CHUCK WAGON
GANG

~T

.-L1TTLE : LESTER FLA .AH gyigaze‘j\z

JIMMY DICKENS ' EARL SCRUGGS

artists
in the

[/.S-A.

are
COLUMBIAER
RECORDS

oo B oeon B ariists!

W pujumpin” W Marcan fag

E[DEGE MDRGAH E.ﬁ-RL PER’H“S & dvernms of Colusins Bruadoniting Spitam, |

BILL PHILLIPS MEL TILLIS ¥ BILLY WALKER : CHARLIE WALKER JOHNNY WESTERN ; MARIJOHN WILKIN
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Biogs of Poll Winners

RAY PRICE
. Favorite Male Artist

e
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R
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Ray Price was born January
12, 1926, on a farm 100 miles
east of Dallas. His interest in
music began when he was nine,
when he taught himsell to play
" his brother’s guitar. In high school
in Dallas he was a member of
the student choral group.

Altho he was greatly interested
in music, he gave little serious
thought to making it his career,
Instead, he went on to study
veterinary medicine for three and
one-half years at North Texas
Agricultural College. It was then
that he decided to try professional
singing.

After serving for two years in
the Marines, Ray turned to fancy
roping, trick riding and other
cowboy stunts, touring with vari-
ous rodeos and county fairs,
Gradually he expanded his ac-
tivities until he had his own
group and was singing again,

He was later signed by Colum-
bia Records and joined WSM’'s
“Grand Ole Opry™ in 19521. His
hobbies. include fishing. He lives
in Nashville with his wife and
one-year-old son. His personal
manager is Hal Smith, who han-
dles most of his booking.

KITTY WELLS
Favorite Female _rl riist

Kitty Wells was born in Nash-
ville in 1919, Her father, a rail-
road :mpln}fw. liked to sp:nd his
evenings smgmg and playing his
guitar, and it was he who taught
Kitty to sing. She has gone on
to become one of the few women
to achieve great [ame as a c.&w.
singer.

She started singing profes-
sionally when she was 18 on
WSIX in her hometown. She has
sung over several stations since
then, including WNOX in Nash-
ville and KWKH in Shreveport,
La. She is now a star performer
on WSM's “Grand Ole Opry,”
and a highly successful Decca
Recording artist.

In private hife she s Mrs,
Johnny Wright, wife of the senior
member of the popular Johnny &
Jack duo. The Wrights have three
children, two girls and a boy, and
she never allows her professional
obligations to interfere with her
duties as a mother.

Her recordings are consistently
best sellers, and she plays to
packed houses whenever she
makes personal appearances,

STONEWALL JACKSON
Most Promising Male Artist

The 27-year-old North Caro-
lina-born: farmer and logger out
of Moultrie, Ga., is one of the
popular regulars on WSM’s
“"Grand Ole Opry." Jackson made
an unusual, tho straight-forward
enirance into show business.

In October of 1956 he drove
his logging truck to Nashville,
and without any prior prepara-
tions, he received an audition with
Judge George D. Hay, Opry origi-
nator. Judge Hay and the Opry's
general manager, W. D. Kilpat-
rick, were impressed by his nat-
ural talent and contracted him
for his first appearance at Ryman
Auditorium in November of that
vear. The audience accepted him
with enthusiasm.

Jackson has previously been
composing songs since 1949,
Many of the tunes he sings to-
day are his own, and several of
them have been recorded by other
artists. Jackson, a Navy veteran,
is married and resides in Nash-
ville. His personal manager is
Jim Denny, and he records ex-
clusively for Columbia Records.

LOUVIN BROTHERS
Favorite Small Vocal Group

Ira and Charlie Louvin were
discovered and signed by Cap-
itol’'s a.&r. man Ken Nelson
while they were working in the

post office in Memphis. At the
time they had a 30-minute show
on WMPS. They were born on a
farm near Henegar, Ala., and
music has been their primary in-
terest since childhood.

They have come into national
prominence thru their singing,
their guitar and mandolin mas-
tery and their songwriting. Their
first big break was with Smilin’
Eddie Hill on his show over
WNOX in Knoxville. When Hill
moved to Memphis' WMPS, he
took the Louvins with him, and
they were featured on their own
show.

The Louvins write songs to-

gether, each contributing melody
and lyrics. Ira is the taller of the

two and plays mandolin and sings |

either lead or tenor. Most of the
solo work is done by Ira.

Most of their songs are in the
sacred field, tho they have written
many other songs, which have
been recorded by top artists,

JUNE WEEB
Most Promising Female Artist

June Webb was born in L"Anse,
Mich., in 1937—an addition to a
music-making family. Her parents
moved to Miami when she was
still very young. While living
there, six-year-old Jume and her
sister Shirley, who was four, took
the name of the Harmony Sweet-
hearts and began working in
hotels around Miami.

When she was-15, the Webbs
decided to g~ into show business
on a full-time basis, working as
a family unit and touring the
country, After three years of pro-
fessional work, the family moved
to Nashville to try their luck in
“The Hollywood of Country
Music."” With each successive per-
formance they became more
popular.

Finally June decided to go it
as a single. She was subsequently
signed by RCA Victor. She is
currently working as a wvocalist
with Roy Acuff, and is now an
exclusive Hickory recording artist.

Big Brass
For CoW

p Diskery, Music Execs Sign Up
Fnr National Country D.J. Festwnl

NASHVILLE — Advance regis-
trations portend a heavy represen-
tation of record and music execs at
the Eighth Annual National Coun-
try Music Disk Jockey Festival to
be held here Friday and Saturday
(13-14).

Representing Cadence Records
will be Archie Blyer, president, and
Don Sanders, in charge of sales.
Coming from Columbia are God-
dar¢ Lieberson, president; William
Gallagher, director of sales; Chick
Gregory, promotion manager; Dave
Kapralik, merchandise manager of
single records; Don Law, country
a.&r. director; Bill Levy, manager
of sales promotion; Jack Loetz,

-
K
--'

THE BILLBOARD 12¢h ANNUAL
C&W DISK JOCKEY POLL
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FAVORITE CRW ALBUMS

R A Akt : SR i I
¥

Posifion  Album Label
1......THE FABULOUS JOHNNY CASH......... vevens..Columbia
2......THE BIG ARTISTS, Various Arfists. . ............. Columbia
3......0H LONESOME ME, Don Gibson................ RCA Vidor
' T HANK WILLIAMS SINGS 36 OF HIS GREATEST HITS. .. .M-G-M
GO JIM REEVES SINGS. .. . ..., RCA Victor
6...... COUNTRY & WESTERN HIT PARADE, Kitty Wells. .. ... Decca
T......HANK THOMPSON SINGS HIS ALL-TIME HITS........ Capitol
8...... THE ERNEST TUBB STORY ................. vv ... Deca

caaze WEBD, Webb PIBros. . ivviiiasnsiasssiscnis Deca
i0...... TALK TO YOUR HEART, Ray Price.............. Enlumbh‘l

1. .....THIS IS FARON YOUNB. ......oovviivivvavumin Capitol

12......GUNFIGHTER BALLADS & TRAIL SGHES

Marty Robbins ..................... vvess..Columbia

13...... SIDE BY SIDE, The Wilburn Brothers.............. Decca
14. ... FAVORITE WALTZES, Hank Thompson............. Capitol
15......SMITH'S THE NAME, Carl Smith. ............... Columbia

Posifion  Arfis Label
1......THE LOUVIN BROTHERS .................. ——— Capitol
Lo THE WILBURN BROTHERS ............ccvvvennn.. Decca
. HA—— THE BROWNS . ..o RCA Vidor
T WILMA LEE & STONEY COOPER.................. Hickory
- JOHNNY & JACK, ..o iireenns RCA Vicor
OB B DORE s s Hickory
T...... THE EVERLY BROTHERS. ... .....covvvevnvnnnn. Cadence
| THE McCORMACK BROTHERS.................... Hickory
9...... LESTER FLATT & EARL SCRUGGS ............... Columbia
| DON RENO & RED SMILEY. .. ......ccnvvvinnnn.nn. King

Turnout
Conclave

manager of sales administration;
Paul McKimmie, merchandise man-

MOST PROMISING FEMALE
ARTISTS OF C&W JOCKEYS

Position Artist ﬁ&l_
Voo JUNE: WEBD oo i S b T Hickory
7 S, MARGIE BOWES ... Hickory
R MARGEE: MNGLEIUN: oocovoivsanssinomami Starday
4, ... NORMA JEAN ... . .., Columbia
o aie WEMA-LEE-CODPER -ovvvviipmmmpesionas Hickory
B.oone BETTY FOREY .o rvinnenrnnsnmmnsasnnnns o Bandera
 — SEEEER DAYS oo aais RCA Victor
| APy CONNIE HALL .. ... .cvvrirneneinnrennns Mercury
. UHARTING AR o i s RCA Vidor
Wssa AR RUWARD: ooy sormnramensaas Sundown

ager of pop albums; Bob Pampe,
vice-president and manager of Ca- |
nadian distribution; Art Schwartz, |
director of advertising; Jim Turn-
| bull, national field and sales man-
ager;, Zim Zemarel, national pro-
motion manager; Pat Brophy, Tom
Cade, Pug Pagliara and Bob Rich-
ardson, district managers; Deborah
Ishlon, Peter Freund and Don Hun-
stein, public relations; Art Miller,

'branch manager, and Paul Smith, |
promotion manager.

D Records will be represented |
(Continued on page 26 }

MOST PROMISING MALE
ARTISTS OF C&W JOCKEYS

Position Artist Label
Losowu  STONEWARL JACKSON o vs o mmmaminmai [ulumhia
+ S FRANKIE MILLER ...... D —— Starday
. SR CARL BEREW o vminmnrs s s s i Deca -
4......ROY DRUSKY ... . eerieiiiniiiiiiiiiiiniannes Starday
Disieiias BILL ARDERSON < ivssnminssismiii avenis ... Decca
6...... BILLY GRAMMER .........ccvvvivvrvinnnns Monument
p CHARLEE WRIKER - ocnvinvninsaesmasannint Columbia
8...... JOHNNY HORTON ....vevvnveennnnnn .....Columbia
Q. nans B TRRE s e R .Columbia
10...... BUCK OWENS ......ocoovvinriiinennernnnns Capitol

www americanradiohistorv com
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Don Pierce
@ Continued from page 22

and Daily handled Mercury's coun-
try catalog. After the Mercury-Star-
day association, Pierce branched
out on his own.

Pierce moved to Nashville in
1956 and thru Starday Records has
done much to further traditional

whose style is in thc traditional
groove. Most of his product is
identifiable by the mountain sound.

1Pierce states that in wiose instances

where some of his artists such as
George Jones have gotten pop ap-
peal, it is because of a sound that
has caught on with the kids without
any intentional effort to sacrifice
a traditional flavor.

About the coming prospects of
country and western music on rec-
ords, Pierce thinks that the future
of singles will be determined by
teen buyers. For LP’s, however, he
thinks that the market is more
firmly established. He feels that
album buyers in this market are
mainly adults. In Starday's LP's
Pierce tries to project a feeling
similar to watching or hearing a
“Grand Ole Opry” show. Often
his sets include numbers with var-
ious artists offering a cross-section
of traditional styles.

The future of the country and
western artists as such will depend
on the individual talents of the
artist, Pierce feels. He thinks that
it is a good thing when artists are
able to cross over into the pop
rategory and still maintain country
appeal. In selecting new artists for
Starday, he tries to get the most
versatile talent, because, he states,
the c.&w. market is too selective for
| people of only mediocre talent to
build a lasting career. On the other
hand, once an artist is established
in this field, he is truly accepted.

Foreign Activity

In addition to helming Starday
Records, Pierce is a member of the
Country Music Association and is
active in publishing and in mail-
order sales, According to Piérce
there are people in many areas
where records are not easily avail-
able and mail orders are their only
way of being serviced. Starday also
provides many small, rural stations
with free records each month,

One of Pierce’s current interests
and another method of furthering
the appreciation of country music
is his activity in Foreign countries.
Starday Records are already being
distributed in Japan, Germany, Eng-
land and South Africa. Pierce also
supplies army jockeys overseas with
records.

Starday recently became affiliated
with the Rank Organization for
| foreign  distribution. Pierce men-
tions that traditional, country artists
are extremely well received in their
visits abroad, and taa: he hopes his
psoduct wiil help develop interest
m fraditional music abroad.

Pierce resides in Henderson,
Tenn., just outside ot Nashville,
with his wife and daughter. His
closest neighbors are Roy Acuff
and the John Wr.ghts (Kitty Wells).
He is a regular atiendee of the
“Grand Ole Opry.,” He terms his
interest in country music “an avoca-
tion that has become a vocation.”

Poll Results

® Continued from page 22

ences introduceu into country mu-
sic had done much to acquaint the
public at large with the values of
country music, They seemed to
feel that this vast area of music,
which had been appreciated by too
few people, was not being more
fully exposed.

Some suggested that with the in-
crease in the number of stations
that program country music, the
companies should revise their mail-
ing lists and bring them up to date.

All of the comments, concerned
with the future of country music,
predicted an even greater public

‘response and enthusiasm for the

field.

WWW americanradiohistorv com
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HITMAKERS

® Country A&R slot
gains new respect
® New C&W artist list

is impressive one

By REN GREVATT

NEW YORK—To paraphrase a
well-known cigarette commercial,
“they said it couldn’t be done.”
And the phrase is just as applicable
today to the resurgence of country
music in the big broad, open spaces
of the pop world, as it is with cer-
tain types ot filter-tipped cigarettes.
A year ago there were many voices
raised in the cry that country mu-
|5i4: was on the skids, probably for-
ever.

Today, the rural music with the
flavor of the hills is enjoying a
great revival, not at the traditional
grass roots level, but in the wide-
spread pop field. In short, coun-
try music in many respects has
gone pop and in effect, has become
a stronger force in musical Ameri-
cana than ever.

Much of the credit for the cur-
rent interest 1n country music can
be laid at the doorstep of such
smart country music a.&r. men as
Don Law of Columbia, Chet At-
kins of RCA Victor and Owen
Bradley of Decca. As a result of
the efforts of the three, a number
of important country artists have
made their first break into the pop
charts in recent months,

Pop Hitmakers

The list of these artists and their
S0Dgs IS an impressive one., Law
was responsible for the emergence
of Johnny Horton at the pop level
with “The Battle of New Orleans.”
The song piloted Horton into the
No. 1 spot in his very first
break thru in the pop field. Only
slightly behind this disk in terms
of chart position was Stonewall
Jackson with "Waterloo,” a side
which sustained itself at a high
spot for a number of weeks.
| At almost the same time, Carl
| Smith, often known for his staunch

adherence to the true country
sound, .also made his first pop hit
with “Ten Thousand Drums.”

At RCA Victor, Nashville a.&r.
man, Chet Atkins, has met with a
similar success in terms of pop
hits. It was Atkins who steered
Jim Edward, Maxine and Bonnie
Brown onto the pop charts for the
first time with “The Three Bells.”
Again, as in the case of Horton,
the Browns made it right up to
No. 1 with their first pop hit.

Another Victor hit which found
an act hit the pop market big for
the first time is, strangely enough,
a parody. [It's the Homer and
Jethro disking of “The Battle of
Kookamonga,” and it hung in the
choice circle of hits for a number
| of weeks. Beyond that, another
| Victor artist, tho not new to the pop

charts, made a strong comeback
ra'rr pop markets this vear. Eddy
Arnold’s recording of “Tennessee
Stud,” did good pop business, as did
its successor, “Chip Off the Old
Block.”

Bradley Success

One of the most traditional
country artists of them all, Webb
 Pierce, also entered the select pop
markets in recent months with his
Decca disking of “1 Ain't Never."
This was the work of another
well respected country a.&r. man,
Owen Bradley, whose Nashville re-
cording studios are among the best
equipped in that area. Bradley
also made the records of Carl Dop-
kins Jr., a new artist out of Cincin-
nati, and much in the country
school, who also broke pop with
“My Heart Is an Open Book.”
Dopkins, who recently entered the
Armed Forces, also has a good fol-
low-up in “If You Dont Want My
Lovin™.®

Another new country-styled Dec-

Hip A&R-Men Cue
Rural Tune Click

ca artist, Bob Beckham, is the re-
sponsibility of Bradley. Beckham’s
first record with the label, “Just
as Much as Ever,” moved well up
the pop lists. At this writing, a
record by the Wilburn Brothers,
another Bradley-Decca act, iden-
tified mainly with the country field,
was showing good pop action for
the first time with a novelty, “A
Woman's Intuition.”

George Jones, a fine country
singer, who originally emerged as
a part of the now defunct Mer-
cury-Starday axis, has also scored
this year with his baptism in the
pop field. Few country artists have
more of the true hill type nasality
than Jones, yet his “"White Light-
ning” and later “Who Shot Sam,”
both pulled considerable pop loot.

These are, by and large, the most
recent examples of country music
going pop. There are numerous
others, with some admittedly coun-
try acts becoming virtually auto-
matic in the pop field. Among
this delegation, one would have to
place such names as Johnny Cash,
the Everly Brathers, Conway Twit-
ty and certainly, the absent Elvis
Presley, at the top of any list,

Songs Go Pop

In addition to artists and their
particular talent for getting a com-
mercial pop feeling out of an es-
sentially country effort, the songs
of the hills themselves are power-
ful pop entities today. Just to give
one example, Guy Mitchell is en-
joying a resurgence of his own to-
day, after a hitless spell of several
yvears, with a cover record of the
great Ray Price hit, “Heartaches
by the Number.” And it's unlike-
Iy that at any time since the death
of Hank Williams have his own
great, heart-rending songx enjoyed
such pop acceptance. Many strict-
ly pop artists, including George
Hamilton TV, Roberta Sherwood
and most recently Helen Merrill,
have performed a bevy of Williams
originals on LP's.

In short, the couniry music field
can look forward to the coming
vear with Ctonfidence, for never
before have the artists, the songs
and the writers in this grass roots
genre enjoved such broad accept-
ance at all levels of the popular
world.

Big Brass

® Continued from page 24

by H. W. (Pappy) Daily, president;
Bud Daily, Don Daily and Gabe
Tucker, vice-presidents, and Sun-
shine Tucker, promotion manager.
On deck for Dot Records will be
President Randy Wood, and Mac
Wiseman, country a.&r. man.

RCA Victor will be repped by
V. W. Bullock, vice-president of
commercial records creation depart-
ment; Chet Atkins, musical direc-
tor; Jack Duna, publicity; George
Parkhill, promotion; Pat Kelleher,
manager of radio and deejay pro-
maotion; Sal Peruggi, manager of
field sales; Ben Rosner, radio and
TV relations; Frank Ryall, field
man; Steve Sholes, manager of
pwp singles and albums; Sam Wal-
lace, Atlanta distributor, and Ralph
Williams, general manager of cus-
tom sales.

From BMI will come Robert J.
Burton, executive vice-president;
Dick Crans, field rep of station re-
lations; Richard Kirk, Hollywood;
George Marlo, director of writer
relations; Harold Moon, BMI, Can-
ada; Russell Sanjel", director of
public relations; Robert B, Sour,
vice-president of writer-publisher
relations; Ken Sparnon, Eastern
regional director of station rela-
tions; Frances Williams, Southern
rep, writer-publisher relations, and

Zavin, director of writer
relations,
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. pwho hath an ear, et him hear!
e the most stirring
and inspiring Christmas song of our tine sung by

Jobuny Cash

Fyclusively Personal Managemen::
COLUMBIAR RECORDS " JOHNNY CASH, ENTERPRISES
. Suite 26, 15445 Ventura Boulevard, Sherman Qaks, California
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® Rock 'n’ roll compelition

SALUTES WSM'S gt
ANNUAL NATIONAL COUNTRY ]
MUS|C DISC JOCKEY FESTIVAL |

By BERNIE ASBELL

When the popularity of rock-
and-roll hit its peak two to three
yvears ago, hard times came to the
booking offices that specialize in
personal appearances of c.&w, stars.
R.&r. had stolen more than the
vouthful audiences from the c.&w.
box office. It had even appropri-
ated the hollering-from-the heart
singing style and the lively guitar
sound on which c.&w. previously
had enjoyed an exclusive patent,
The clearly painted fences that sep-
araled country stars from all other
musical performers had collapsed
and their pocketbooks suffered no-
ticeably,

But pow prosperity is returning
to these booking offices. Produc-
tion techniques in c.&w. live shows
will never again be the same as
' they were, but business may wind
'up being even bigger. As one old
hand in the field, Dee Kilpatrick,
| now head of the Acuff-Rose book-
ing office, told The Billboard:

“There’s no denying r.&r.
crowded us back there, but when
' vou consider the long rum, ir's
helped us too, It's made us create
new musical ideas, promotianal
patterns, and most of all, it's made
us step up the pace and showman-
ship of our productions, We're ap-
plying intelligence and industry in-
stead of getting by on the brute
force of presenting a line-up of top
names who just had to walk out
on a stage, scratch their-elbows and
watch the fans go wild."”

Joint Appeal

An important way that c.&w.
shows have lured audiences back
in greater numbers than ever is
by recognizing the new cleavage
in tastes between the youth and the

both simuliancously, Because the

r.&r. sound was
from c.&w. stvles. the appeals to
young and old are musically com-
' patible. Each provides for the other
a change of pace in the same family
of harmony and rhythm.
Thus, traditional singers

like

older generation, and appealing 1o

largelv drawn |

seen As a faclor in

gharpening C&W production tlechniques

@ Country fairs considered prime target as
bookings show upward urn in that area

Wilma Lee and Stony Cooper are
combined in a package with a
recent arrival like  Don Gibson,
whose disk hits provide youth ap-
peal. This pairing, in fact, drew
11,000 people on a rainy night to
the grandstand of the Illinois State
Fair in a whopping success hilled
as “Grand Ole Qpry Night.,” Also
on the bill were stars of such diverse
appeal as the Jordanaires, Grandpa
Jones, Del Wood. Margie Bowes,
Billy Grammer and Ray Price.

The booking was a major ac-
complishment for the Opry and
its parent, WSM, since 1t was the
first time the huge Illinois fair had
been cracked by the sound waves
of far-away Nashville. Acuff-Rose
Artists, which made the sale in co-
operation with WSM, went further
than- making sure the talent had
widespread age appeal. It went all
out in promotion, too, spending
%$3.000 to fortify its interest in a
hefty box office. Kilpatrick, who
feels that TV must also be bucked
as major competition to the c.&w.
box office, went to Springfield him-
self to supervise the advance pro-
motion.

Fair Circuit

On the level of county fairs, of
which there are more than 2,000 in
the United States, c.&w. business
is on the upswing. A major reason
18 that the old practice of presenting
grandstand revue for the run of a
fair is on the way out. Taking its
place 15 a policy of changing shows
every night—auto thrill shows, ani-
mal shows, a TV star, etc. In a fast
growing number of instances, one
night is turned over to c.&w. enter-
tainment. Fair talent buyers are
learning, too, not to buv a selection
of c.&w. names in cafeteria style.
| . . v
‘but to buy a single package of
talent carefully balanced by an ex-
cperienced and reliable booking of-
fice to appeal to voung and old.
Such a package usually is headlined
by two or three top names, each
with its distinet appeal.

. Tradivonal-stvled stars are  not
s0 hard to choose. A tilent buyer
‘needn’t be a trend spotter to gauge

3

® Coutinued from page

_Don Gib;n TOIZ;

Son owriter

Again.” The writer-singer is a star
of the “"Grand Ole Opryv™ as well as
a writer-performer. He resides in
Powell. Tenn.. on the outskirts of
Knoxville with his wife. Polly. His
latest waxing is “"Don’t Tell Me
 Your Troubles” and “Heuartbreak
Avenue.” :

Bryvanis Score °

Boudleaux and Felice Bryvant,
who placed second in the Country
and Western Songwriters’ poll, have
probably turned out more tunes to-
gether than any 10 other song-
writers. Their record of hit songs is
| an impressive one, so impressive in
fact that ever since BMI started
making awards to writers, the Bry-
ants have won a plaque every vear.
Boudleaux Bryvant started in the
music business as a svmphony vio-
linist with the Atlanta Philhar-
monic at the age of 17. He met
Felice, then a singer. in Milwaukee
'in 1945, and after they were mar-
‘ried thev started writing songs to-
gether. Their list of hits, either
separalelv or in tandem, include
“Hey Joe,” “"Hawkeye.” “I've Been
- Thinkin®,” “Richest Man in Town.”
"Have a Good Time."” “Little
Brother.,” “You Thrill Me" and
“Blue Boy." Practically every song
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| they wrote for the Everly Brothers
turned into a hit, including “Wake
| Up Little Susie,” “Bye Bye Love,”
CDevoted to You,” “All T Have to
Do Is Dream.” “Bird Dog" and
“Problems.” The Brvants live in
Hendersonville, near Nashville, with
their two boys,
Mel Tillis Third

' Mel Tillis, who placed third in
the songwriters’ poll, is another
writer who is also a recording artist.
He was born in Tampa. Fla., in
1934, and earlv in his life he was
' entertaining family and friends with
' his singing. He was overseas for
| two and a half years with the Air
' Force and when he returned in
1955 he became a fireman on a
freight train in Florida. But he
went back into the entertainment
field wnd secured a contract with
iCn[umhia Records., Since he has
. been with the company he has writ-
‘ten and recorded the following
tunes, “It Takes a Worried Man 1o
Sing a Worried Song”™; “Honky
Tonk Song.” which was also re-
corded by Webb Pierce; “Case of
the Blues." “It's My Life,” “Juke
| Box Man™ and “If You'll Be My
| Love.” He is married and has a
little girl,

C&W Booking Offices See
New Prosperity Just Ahead

the appeal of Roy Acuff, Ernest
Tubb, Hank Snow, Ferlin Husky,
or say, Red Foley, whose TV show
has brought him outstanding suc-
cess at fairs in the past season.
But the new wrinkle in the c.&w.
field is the overnight celebrity like
Stonewall Jackson, Marty Robhbins
and Don Gibson, whose sudden
disk hits give them a draw that
transcends the boundaries of ¢.&w.
taste.

Private Promoters

While fairs are a major field
for growth in p.a. business, they are
not its heart. Oft Devine, pro-
ducer of "Grand Ole Opry™ and
head of WSM’s artist bureau, savs
the bulk of the bookings still come,
as they always have, from shows in
school auditoriums sponsored by
private promoters, civic groups and
churches.

A few years ago a privale pro-
moter could be expected to take out
a package for a four or five-week
tour. Now he is more apl to pick
his cities more carefully, cutting
his list down to 10 or a dozen, but
he'll tour six or eight packapes a
year to these towns, The most
successful operators are Marlin
Payne of Billings, Mont., who
works the Northwest and Canada;
Hap Peebles of Wichita. Kan., for
| the M.dwest, and A. V. Bamford
of Hollywood, who roams the
 Southwest, Payne recently did well
with a show headed by Webb Pierce
and George Jones.

Since these experienced operators
are thinning down their list of
active cities, promotions in smaller
towns are being taken over more
and more by local civic groups
and churches, or less experienced
private promoters. Thus these pro-
- maotions, if left to green hands, can
be risky ventures, not only as box
'offiee risks but production risks.
' A badly produced show can ser-
cwously damage the status of all
¢.f&cw. music in a town. With this
danger in mind, Kilpatrick has
been adding an extra name to his
packages wherever he can. The
extra name is that of a non-per-
forming artist, Bob Gallion, of Kil-
| patrick’s promotion staff who serves
the local sponsor as producer and
advance man, to help guarantee
that a professional promotion will
' be staged,

“When we can be sure that the
promotion is run right,” savs Kil-
patrick, “we can leave town with
an assurance thal we can come
back.”
| To step up promotion further,
and, nol incidentally, to solidify
| the position of its artists in a town,
P Acuff-Rose Music, the publishing
affiliate of Acuff-Rose Artists, con-
duets a vigorous deejay contact
campaign in advance of a personal
| appearance of a recording artist,
The effort is repaid in record sale
' rovalties as well as box office.

New Booking Areas

Two growing areas of c.&w.
bookings are army bases and shop-
ping centers. Army base shows
are wvsually sponsored by officer’s
and non-com’s clubs. At shopping
cenlers, the major store tenants
usually pool funds to stage a free
show in the parking lot as a traffic
stimulator. In these new sources
of bookings, medium-priced names
are usually the headliners. =

The National Barn Dance, on
WLS, Chicago, recently hroadcast
from the Meadowdale ™ Shopping
Center about 50 miles outside
Chicago. Another Saturday night
air opus emanated from the county
fair at Kankakee, 1. So in addition
to a healthy booking business en-
joyed by the WLS Artists Bureau
between Barn Dance broadcasts,
the air show itself has become a
]ﬁaiable item, a symbol of the grow-

ingly healthy state of the personal
appearance field.
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A BOOT...

out of welcoming you to the Country and
Western Convention. RCA Victor’s C & W

artists hope you have a happy time in

Nashville. To help make it fun, drop in

for some RCA Victor southern hospitality.
Our suite: rooms 936 and 940.

@ rRCAVICIOR @

-----

2 - - : _.:'_."f:f_.':j;._ - .'_.._,- -
Elvis Presley Hank Snow Eddy Arnold Chet Atkins

] ; i"' S i : o : L ..:..: 3
Roy Rogers Harvie June Van Floyd Robinson Sons of the Jimmy Driftwood Porter Wagoner Blackwood
and Dale Evans Pioneers Brothers

Wwww americanradiohistorv com
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ar]geiglstg ' Around the Horn e Si::fy Wilson, Stevie Bess,

I more & more

: merchandise for
Sponsors

i and air-time for

stations

: while
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more & more

Record Distributors
Juke Box Operators
One Stops and
Record Dealers

are earning

‘more & more!

# Country Music dollars
: by selling

more & more

of the traditional
Country and Gospel
sound on

slarday |
records
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HOT! In All Country Charts

FAMILY MAN

FRANKIE MILLER
STARDAY #457

¢  NEW LP’s
i ON STARDAY
Dazzling 4 Color Covers
Stanley Brothers. .. #106
i Carl Story........ #107
Kirby Buchanan ... #108
Counfry Instrumentals #109
The Couniry Hit
Parade .......#110

FLASH! Now on Starday

COWBOY
COPAS

All Time
Countiry Music Great!

2 Smash Sides

MOM & DAD'S AFFAIR
BLACK (LOUD RISIN'

STARDAY 2476
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For Complete Catalog of i
Country & Gospel Singles
Flus 18 EPs and 10 LPs,
write to:

sfarday records

COUNTRY & GOSPEL |
INTERNATIONAL 3

Box 115, Madison, Tennessee ;
Don Pierce & Tommy Hill
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Herb Shucher and Jim
Reeves have come to amicable
parting, with Shocher re-
linquishing his personal
management of the latter to
devote his full time to the
Browns in a similar capacity.
Herb handled the Reeves reins
the last four years. . . . Smiley
Burnette appeared Saturday (7)
at Heiser’s Sharow Lake, near
Seattle, Wash.,, with Jack
Roberts’ Evergreen Drifters.
« + » Pee Wee King and Redd
Stewart, whose “Tennessee
Waltz" Is enjoying a rousing
revival on records, guested
Saturday (7) omn “Jubilee
U. §. A from Springfield,
Mo., with Minnie Pearl shar-
ing the spotlight with them.

Uncle Cyp Brasfield is again
dispensing his Saturday night
shenanigans on “Jubilee U. §. A"
after mending from injuries sus-
tained in a fall backstage at the
Cotton Bowl, Dallas, during the
Red Foley unit's recent appearance
at the Texas State Fair. . . . "Boo-
Boo Stick” merchant, Chet Atkins,
guests this Saturday (14) on NBC
Radio’s “Red Foley Show.” The
RadiOzark-produced series, inci-
dentally, is the subject of a lengthy
featuize in the current issue of
Sponsor magazine. . Shorty

% | Warren and His Western Rangers

move into Jack Starr’s Horseshoe
Tavern, Toronto, Monday (9) for
a fortnight's stand. . . . On No-
vember 23, Smokey Warren and
His Arizona Trailblazers begin a
two-weeker at Jack Fisher's Con-
corn Tavern, Toronto.

Ked Foley and his country
music troupers stop off Mon-
day (9) 'in Edmonton, Alta.,
and then travel on for dates in
Lethbridge, Alta, Tuesday
(10); Great Falls, Mont.,
Wednesday (11), and Billings,
Mont.,, Thursday (12). . . .
Donny Young is now appear-
ing as a regular with the
Faron Young group. . . .
Marty Robbins will promote
the date, race his sports car
and entertain in the wsual
fashion at the State Fair-
grounds Coliseum, Nashville,
November 29, . .. Carl Belew
and Tommy Blake are working
as a team in the Nashville
sector. . . . The Glazer
Brothers (Tom, Paul and Jim)
and Joe Babcock have just cut
their first album for Decca.
Acuff-Rose and Decca re-
cently shipped the lads to
Detroit to promote their new
single release, “She Likes the
Love I Give Her” c.w. “Ooie
Gooie,” which has reportedly
broken big in the Motor City.

Webb Pierce has a new release
coming up on Decca next week to
follow up his current pop-country
success, "T Ain't Never.” Gary Wil-
liams penned one of Webb's new
sides. . . . Ray Scrivoer, general
manager of Abco Music, Nash-
ville, is elated with the success of
three of his firm's tunes on recent
releases, “Family Man and Po
pin’ Johnny,” as cut by Frankie
Miller on Starday, and Jean Shep-
ard’s “Heartaches, Teardrops and
Sorrow” on Capitol. Miller has a

new country gospel EP slated for
early release,

Johnny Arizona and the
Tennessee Trailblazers, west-
ern Sswing band comprising,
besides Arizona, Dell Wood,
Tommy Jackson, Tommy
Vaden, Sonny Burnet, Hank
Garland, Howard Rhoden, -

P-1 653,

Junior Husky and vocalist
Judy Bess, November 4 inau-
gurated a weekly Wednesday
night show, 11:05-11:20, on
WSM, Nashville. On Novem-

ber 18, the combo, augmented
by “Grand Ole Opry™ artists,
will begin a weekly  dance
session at the Hippodrome
Ballroom, that city, They will
play from 9 pm. to 1 am.,
doing their broadcast by re-
mote from the Hipp. . . .

Wilma Lee and Stoney Coop-
er's nmewest on the Hickory

label is “There’s a Big
Wheel® bw. “Rachel’s
Guitar.”

Billy Deaton, of San Antonio,
has a new release coming out this
week on the TNT label, “Just for
a Little While” b/w “You Are Re-
sponsible.”” The former was penned
by Jack Newman, who wrote
“After Nightfall” for Hank Snow
awhile back. . . . Golden River
Publishing Company, Huntsville,
Ala., finds three of its tunes on
the current charts, namely *I
Traded Her Love,” cut by Roland
Johnson on Brunswick; “Old
Moon,” by Betty Foley on Bandera,
and “Aré You Willing Willie,"
etched by Marion Worth on the
Cherokee label. . . . Jerry Cope
and the Trailblazers have a new re-
lease on the Tip Top label, “You're
a Bad Lover” b/w "My Only Love
Is You." . . . Ferlin Husky and
Randy Hughes enjoyed an elk hunt
in Wyoming last week. The score
is not in.

With the Jockeys

Virge Brown, with WGRP,
new radio station at Green-
ville, Pa., sends out an S5.0.5,
for country, western and sa-
cred records, as well as back
releases. Virge says the station
reaches Into New York State
and Canada. . . . Cherokee
Records, 1717 Oakwood Ave-
nue N.E., Huntsville, Ala., is
mailing deejay samples on
Marion Worth’s new release,
“Are You Willing, Willie.” A
post card will fetch you a sam-
ple. . . . Mercury Records,
2019 Shepherd Drive, Houston
7, has deejay copies available
on James O'Gwynn’s “Bottle
Talk™ and “Love in an Old-
Fashioned Way,” both penned
by B. W. Leisy.

Col. Lloyd Hart, formerly with
WBGC, Chipley, Fla., is now spin-
nin' 'em at WTOT, Marianna, Fla.,
which serves listener  in Georgia,
Alabama and Florida. . . . Deejays

desiring a sample of Lawton Wil-|§

liams* new RCA Victor release,
“Lightning Jones” b/w “Moon
Joe,” have only to drop him a card
at Station KCUL, Fort Worth,
where he does a platter show from
2-5 p.m. daily. Williams also is a
regular on “Big D Jamboree,” Dal-
las, each Saturday night, ., . . Dee-
jays missed with copies of Tibby
Edwards' new release, “One More
Night,” may obtain a sample by
writing to A. Paulson at P. O. Box
Shreveport, La. Tibby is
presently working out of Nashville
with Webb Pierce’s unit.

Dwight Allen Waldo, now
in his fourth year as staff
announcer and country deejay
at KFLD, Floydada, Tex.,
sends out an S5.0.5. for rec-
ords. He says that due to the
paucity of platters, he fre-
quently has to fill in time on
his show with ad libs or by
playing the comb, broom or

(Continued on page SIJJ
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Z|Z|=E TITLE, Arlist, Company, Record Me. =
@ 2 3 3 COUNTRY GIRL, Faron Young, Capitol 4233.................... 17
(2) 1 1 1 THE THREE BELLS, Browns, RCA Victor 7555................... 15
(3) 3 2 2 1 AINT NEVER, Webb Pierce, Decca 30923.................... 17
() 4 6 8 UNDER YOUR SPELL AGAIN, Buck Owens, Capitol 4245............ b
@ 710 9 SAME OLD ME, Ray Price, Columbia 41477, .. .. ....cc.ooenen. 5
@ 5 4 4 | GOT STRIPES, Johnny Cash, Columbia 41427................... 14
_'IC) B 9 10 FAMILY MAN, Frankie Miller, Starday 457.................... b
G) 12 8 6 HEARTACHES BY THE NUMBER, Ray Price, Columbia 41374......... 27
@ 9 16 20 THERE'S A BIG WHEEL, Wilma Lee and Stoney Cooper, Hickory 1107.. 4
{1 18 16 THE LAST RIDE, Hank Smow, RCA Victor 7586.................. 4
@ 16 20 — A WOMAN'S INTUITION, Wilburn Brothers, Decca 30968......... ]
(1) 6 612 JIMMY BROWN THE NEWSBOY, Mac Wiseman, Dot 15946......... 13
(13) 10 7 5 DONT VELL ME YOUR TROUBLES, Don Gibson, RCA Vicor 7566..... 13
@ 13 11 11 (TIL) | KISSED YOU, Everly Brothers, Cadence 1369............ . 1
@ 19 14 18 “DECK OF CARDS, Wink Marlindale, Dol 15968.................. 4
14 13 7 PARTMERS, Jim Reeves, RCA Victor 7557, ... .cvveviiiiiinninn. ]
@ 15 21 27 HOMEBREAKER, Skeeter Davis, RCA Victor 7570................ 5
17 12 13 OLD MOON, Befty Foley, Bandera 1034..............0vvvrensn. "
20 17 15 MY LOYE AND LITTLE ME, Margie Bowes, Hickery 1102.......... 1
@ 18 15 25 MEXT TIME, Ernest Tubb, Decca 30952...........cccuieunenn. 1
@ 21 28 14 CABIN IN THE HILLS, Lester Flatt and Earl Scruggs, Columbla 41389, 23
@ — — — AMIGO'S GUITAR, Kitty Wells, Decca 30987. .......oevvvnsnns 1
@ 25 11 210 ARE YOU WILLING WILLIE, Marion Worth, Cherokee 503, ......... 4
(24) 2330 23 WINETY.MINE YEARS, Bill Anderson, Decca 30914................ 19
@ — — — GOODBYE LITILE DARLING, Johnny Cash, Sun 331............... i
— — — EL PASO, Marly Robbins, Columbia 41511....... PR 1
@ 7 Tile Wabke. Colmbs AUST o 2
30 29 17 I'M BEGINNING TO FORGET YOU, Jim Resves, RCA Victor 7557.... 7
@ — — — | DIDN'T MEAN TO FALL IM LOYE, Hank Thompsom, Capifol 4269.... 1
— — — AM | THAT EASY TO FORGET, Carl Belew, Decca 30842............ 20

JIMMY'S GREATEST
SINGLE TO DATE!

60 JIMMY GO
b/w1 TRUSTED YOU &

JIMMY

= T T T R e e

"EVE

Jimmy Joiner Writes and
Sings to Greater Fame
UNIVERSITY RECORDS | |

DIV, UMIROCK MUSIC INC,
di0 Ridgewoy-litile Reck, Ark,

™ ACE RECORDS

2219 West Capital S1. Jacksan, Miss.

RECORD DEALERS

DON'T LOSE SALES

For less then GEg & week get the
iatest releases by titles and arfists,
rushed by first-clasa mail weekly,

flstings by ftilles a&and

Complate
ortists of current and cider numbars
monthly, A&l in gne handy book,

Compare with ather 'mrwcea, write
for sample coples teday,

CLANTON

575

RECORDAID, Inc.

P. 0. Box 5765. Philadelphia 20, Pa.

AR LAALALLALRARR
On Charts in the N. W,

‘Believe If or Nof'

b/w

'Hawaiian War Chant’
By Coeur d'Alene PLAYBOYS

SOUVERIR RECORDS (SR-1001)
226 Sherman, Coeur d'Alene, ldaho

Fidelity Electric, Seattle
B. G. Records, Portland
Music Service, Great Falls
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C. & W. SECTION

Schedule of Events
+ WSM'’s Eighth Annual National
Country Music Disk Jockey Festival,

THUHSD.‘LY. November 12
B am. Registration

o w

Nashville, November 13-14

Andrew Jackson Hotel Lobby

115 p.m. ... .%0Opry Sl:n:r Time,” broadcast from Andrew Jackson
Lobby over WSM; Ralph Emery, deejay

FRIDAY, November 13

7 a.m. ......NBC-TV “Today” Pick-Up from Andrew Jackson
Hotel and Station WSM-TV

B AfL. sasaes Registration

% anm. ......Breakfast

Sponsor: Cadence Records
Festival Opening . .....War Memorial Auditorium

10 BB cwnnes

12:30 p.m. ... .Luncheon

r

W W W&

lllll

Sponsor: Dot Records

Andrew Jackson Hotel Lobby

. Andrew Jackson Hotel Ballroom
Host: Archie Blever

. Andrew Jackson Hotel Ballroom

Host: Randy Wood

1:65 pm. ....“It's Network Time,” WSM-NBC Radio Coast to
' Coast (Two-Hour Broadcast)
TN | AR, Meet the Stars of “Grand Ole Opry” (Visiting Dee-
jay Recording Session) ...... Andrew Jackson
Room, Andrew Jackson Hotel
5:30 p.m . .Cocktail Party . ... Andrew Jackson Hotel Ballroom
Sponsor: RCA Victor Records Host: W. W. Bullock
f:15 pm. ....Pet Milk Recording Session. ..... WSM's Studie C
i T | PSP “Friday Night Frolics"........... WSM's Studio C
Op.m. ......*Me.DeeJay U. 8. A .. ....... WSM's Studio A
Announcer; Grant Turner
10:30 pm. ....Dance ..........

Featuring: Merl Lindsay and His Jubilee Band

Sponsor: D Records

SATURDAY, November 14

Host: WSM and the Stars of “Grand Ole Opry”|

Andrew Jackson Hotel Lobby

'Business Format Slimmed for

’59 Nashville C&W Conclave

® 2,000 registrants expected as town girds for
Sth Annual Country Music Deejay Festival

® Full schedule of events planned but less formal
program seen as spur to more business conlacls

By BILL SACHS

NASHVILLE — An optimistic
country and western music indus-
trv, in all its facets, converges on
Mashville Friday and Saturday of
this week (13-14) for the Eighth
Annual National Country Music
Disk Jockey Festival held in cele-
bration of the 34th anniversary of
Station WSM'’s “Grand Ole Opry.”
The conclave is expected to chalk
some 2,000 registrations from
among the nation's c.&w. artists,
deejavs and top execs from the
publishing and recording ranks,
Registration begins Thursday (12)
at the Andrew Jackson Hotel.

The two-dayv session kicks off at
War Memorial Auditorium at 10
a.m. Friday (13) with Ott Devine,
“Grand Ole Opry” bossman, wield-
ing the gavel as toastmaster. Wel-
coming addresses will 'be made by
John H. DeWitt Jr., president of
WSM, and Gov. Buford Ellington
of Tennessee. Engaged as principal
speaker for the Friday morning
meeting is Dr. Spencer Thornton,
modern-day soothsayer who has
been seen on the Jack Paar TV-er

Andrew Jackson Hotel Ballroom | ynd heard on NBC's “Monitor.”

| Well known for his predictions of

.+ .+ .. Breakfast at the Opry ..... Maxwell House Holel|

Host: Pappy Daily| recent years, many of which have

come to pass. Dr. Thornton is

slated tr make some _predicti&n%

concerning the c.&w. music i

NBC “Monitor” broadcast, four hours Coast to Coast’ q.strv at the Fridav session.

New Format
This vear’s convention program
will have a somewhat different
format from other vears. Recent

Host: Bob E“,"“” c.&w, deejay conventions have
Hostess: Frances Williams| gemonsirated that the artists, plat-

Maxwell House Hotel Ballroom
Hosts: Don Law and
Zim Lemarel

.. Andrew Jackson

TR e
B am ...... Final Registration ..
¥ a.m.
Ballroom
Sponsor: BMI
12 Noon . ... Luncheon ........
Sponsor: Columbia Records
4:10 p.m. ....Reception and Buffet Dinner ..
Hotel Ballroom
Award Preseniations
T30 pm, ..

Auditorium

. “Grand Ole Opry™ 34th Anniversary ...

. RKvman

Birthday Cake Presentation

SUNDAY, November 15
B am,

. s0a.sKaffee Klatch . ... Andrew Jackson Room, Andrew
Jackson Hotel '
Sponsor: Columbia Records

Hosts: Don Law and
Zim Zemarel

FOL

® Coniinned from pase 30

K TALENT AND TUNES

* anything handy, and he'd like
to get out of that habit.

Clyde Beavers, who left WRHC,
Jacksonville, Fla. several months
ago to take up the c.&w. deejay
chores at WJAT. Swainsboro, Ga.,
continues to double en personals in
the arca with his own act. . . .
Deejuys mav obtain a copy of
Lucille Bassett’s initial release on
the new WVal-Hill label by writing
to Jesse Bassett, Val-Hill Records,
406 Lincoln Street, La Grange, Ga.
Platter couples a pair of coumry
tunes, “Naomi Wise” and “Chilly
Scenes of Winter.” . . . Carl Hind-
back, who mans the c.&w. turn-
tables at both WHLM, Bloomsburg,
Pa., and WMLP, Milton, Pa., sends
out a plea for promotional copies,
Carl also does a live c.&w. seg on
both stations with his partner,
Larve Cook, billed as the “Ole
Country Bovs.”

Paul (Mississippi) Simpkins,
featured platter spinner on the

50,000-watt WBAM, Mont-

gomery, Ala., infoes that he’s
been getting in some good licks
on personals in the territory.
He recently played City Audi-
torivm, Columbus, Ga., with
Ferlin Husky, George Morgan
and June Carter, and the Pea-
nut Festival at Dothan, Ala.,
with Red Foley, the Jubilee
Promenaders, Shug Fisher, and
Slim Wilson and the Tall Tim-
ber Boys. Simpkins says he'd
like to hear from c.&w. acts
working the area. . . . Dick
(Old Shoe) Garst, who for-
merly whirled the country bis-
cuits at WBLU, Salem, Va., is
now with WKWS, new c.&w.
station at Rocky Mount, Va.,
which takes to the air this
week. Garst asks that the disk-
eries put him on their lists for
c.&w. and pospel records.

Glenn Stepp, who holds forth|
| with his Western Swingsters each

Saturday night at the Riverbank
Clubhouse, Riverbank, Calif., No-
vember 7 inaugurated a new Satur-

|

| sufficient

ter spinners and music men do not
come here for an education, but
rather to mix business with pleas-
ure. And with that in mind, this
vear's convention planners, WSM
General Manager Bob Cooper and
Ott Devine have streamlined the
program to hold te a minimum
the so-called clinic sessions and
workshops which in the past have
failed to create interest or attract
altendance 1o warrant
holding them.

| Ole Opry” will participate in a two-

BMI will make its awards at a spe-

With this in mind, Cooper and|
Devine have planned a host of| and His Cimarron Bovs supplving

activities, including severdl infor-| the dance melodies. Ducats are

mal sessions for the visiting dee-
javs and music men, but over-all
convention business will be con-
fined to one peneral meeting at
the Friday session, thus permitting
detegates more free time for busi-
ness and personal contacts.

The Friday morning session will
also feature a panel discussion on
the theme, “Money—And How to
Make More of It Thru Tountry
Music.”™ Participating in the dis-
cussion will be Dave Stone, c.&w.
decjay and owner of Station
KDAY, Lubbock. Tex.; Jim Den-

ny, president ol the Jim Denny (g

Artist Bureau: Cas Walker, owner
of a chain of Southern supermar-
kets bearing his name, and Harry
Stone, executive director of the
Country Music Association.

The presentation of  artists
awards by the various trade publi-
cations and
which slowed proceedings in the
past, has been eliminated from this
vear's opening  session. Instead,

day-morning platter seg, to be
billed as “Glenn Stepp's Pop 'n’
Country Show,” on Station KFIV,
Modesto, Calif. Sturting at 6 a.m.,
Stepp will spin 45 of the top pop
and c.&w. records, with the show
running around five hours, Stepp
will vacation in Michigan thru
October and will kick off the new
program shertly after his return.

www americanradiohistorv com

music organization, |[E

cial session Thursday night, with |
the various trade publications dis-
playing and presenting their artists
awards at the Friday night dance
at the Andrew Jackson Hotel Ball-
room.
Radio and TV Exposure

The cenclave itself will come in|
for considerable radio and tele- |
vision network exposure. On Fri- |
day morning convention shots from |
the lobby of the Andrew Jackson
Hotel will be featured on the Dave
Garroway “Today" show over the
NBC-TV network. Stars of “"Grand

hour aircast from the festival over
the NBC radio network, beginning
at 1 p.m. Friday. On Saturday
morning NBC's “Monitor” will fea-
ture another four hours of live pick-
up from the convention, with
“Grand Ole Opry” performers and |
visiting decjays holding the Epmvi
light.

One of the surprise features of
the Friday morning session, ac-
cording to Cooper and Devine, will

be the “Roll Call of ‘Grand Qle|B

Opry’ Stars,” presented in the form

of a spectacular. Written and pro- |}

duced by Cliff Thomas, the spec
will be emseed by T. Tommy
Cutrer. Featured will be all the
stars of “Grand Ol: Opry."”

As usual, there will be a con-
tinuous round of hi-jinks, fun-mak-

ing and social activity. All the E

major recerd companies, in addi-
tion to holding open house. will |
again sponsor the wvarious break- |
fast, luncheon, cocktail and dance
sessions as in the past, |

Thruout the convention, Station
WS will maintain a tape room for
the accommodation of the visiting/
jocks. “Grand Ole Opry"” perform-|
ers will be on hand to record inter-|
views for the deejays to take back
home with them.

CMA Banquet and Meeting |

Tying in with the convention.
the Countrv Music Association.
formed here a vear azo, will hold
its first annual bangquet at the
Brentwood Country, Club Friday
night (13), with Leon McAuliff

pegged at $10 a head. :

What could very well develop)
into one of the most interesting |
talking points of the convention is|
the outcome of first annual meeting |
of the CMA slated 1o be held at the
Andrew Jackson Hotel at 10 am.
Thursday (12). Six new directors
are carded to be elected at this
meeting. Preceding the election,
CMA President Connie B. Gay will
report on CMA's accomplishments
during the past year., Much discus-
sion, pro and con, is expected to
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develop following Gay's report and
what evolves from the meeting can
very well decide the future of the
CMA. The oulcome is being
awaited by many in the trade who
have been questioning the CMA's
efforts toward stimulating interest
In country music over the past year.

Breaking Nationally!

ROOSTER
BLUES

Lightnin’ Slim
Excello 2169

Deejays—Iif you haven't received
your sample copy, contact um,

Nashboro, Nasco and
Excello Records salule
WSM's 8th Annual C&W
Disk Jockey Festival
in our home cify!
Come by and say "Hellol”

NASHBORO Record (Co., Inc.

Nashville, Tenn.
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VOX JOX

—By JUNE BUNDY

GIMMIX: Each jock at KICN, Denver, has a gimmick all his
own, For example, morning man Jim Tate is offering a bourbon
barrel chair to the person sending in the most gruesome thing
about getting up in the morning. Arch Andrews is offering electric
mixers to the housewives who send in the funniest stories about
things that happen to them while doing daily chores. Tom Looney
is looking for the listeners with the most off-beat reason for liking
the trip home from the office. Jim Brand is offering a $25 savings
bond for the student who submits the best reason for wanting to do
his homework. Night man Jerry Lee, is offering a TV night light
to the “night person™ who has the most unigue reason for being
up and about in the post-midnight hours.

CHANGE OF THEME: Art Brock has a new show on
KPHO, Phoenix, Ariz., in the 9:10-11:10 a.m time period.
. + « New staff additions at WOLF, Syracuse, N. Y., include
Larry Light, formerly with WCMI, Huntington, W. Va,, and
Nelson Guyette, ex-WTLB, Utica, N. Y.... Newest staffer
at WDSM, Duluth, Minn,, is Don Mason, formerly with
KDAL, same city. ... George Cromwell, formerly program
director at KTLN, Denver, has been promoted assistant to
the president and national am director of the Wheeler
stations, John Cave has taken over the p.d. post at KTLN.

Mike Joseph, veepee in charge of Radio Capitol Cities, re-
ports that Garry Forrest has taken over Gene Edwards' post as
program_directér of WROW, "Albany. Edwards is now co-p.d. of
WMGM, - New York. Joseph notes “WROW needs all LP's of
which we program 60 per cent.” . .« Gene Davis, program director
of KWK, St. Louis, now has the “responsibility for all matters
pertaining-te records both sineles and albums.” ... Steve Shepart,
peneral manaper of KOIL, Omaha, has been elected a veepee of
the Star chain. . . . Sonny Knight is new morning deejay and chief
engineer for KRIZ, Phoenix, Ariz. Former morning man Don
Lincoln retains his afternoon show.,

Joel Sebastian has moved from WNHC, WNew Haven,
Conmn,, to KLIF, Dallas, emseeing the “Hi Fi Club™ for
Coea-Cola. . . . Dick Webb has taken on the extra curricular
job of staff promotion at WFDF, Flint, Mich.... New
production manager at WBAB, Babylon, Long Island,
N. Y., is John Bohannon, who also emsees a three-hour
show, “Periscope,” New staffer at WHLL, Wheeling, W. Va,,
is Bob Dorris. ... H. Duane Wadsworth, formerly with
WORL, Boston, and WOLF, Syracuse, N. Y., is currently
leading a dual existence. Altho he is on active duty with
the U. S. Army at Fort Bliss, Tex., Wadsworth (using the
name Dave Ward) is also a fulltime deejay for KELP,
El Paso, Tex,, from 6 p.m. to midnight. He has special
permission from Fort Bliss’ Commanding General to
hold off-duty employment. The jock (officer in charge of
TV production, U. 8, Army Air Defense School during the
day) is believed to be the only officer on active duty in

the U. 5. who also works as a full-time civilian deejay for
a commercial station, .

TEEN TOWN—That's the name of a new daily show, [eatur-
ing George Christy on the ABC radio network, 8:30-8:45 p.m. across
the board. Christy, a free-lance magazine writer who pens Pholo-
play's record column among other chores, spins three disks—two
hits, one polential—on each show and interviews a “teen idol.”
Recent guests have included Frankie Avalon, Bobby Darin, Fabian,
Paul Anka, Tommy Sands and the Lennon Sisters,

Interviews are all pegged on a topic with special teen-
appeal—“going steady,” etc, For example, Tommy Sands
discusses “Petting Tonight.,” Christy is currently conducting
a “Dream Date™ contest, whereby listeners are asked to
write and describe their ideal date. Prizes include a Polaroid
camera, Revere tape recorder, six Edd Byrnes LP's and
six Spike Jones albums. The new series is produced by
Glean Mann, with Clark Andrews as director.

THIS 'N' THAT: Clay Cole (formerly known as Al Rucker)
is expanding his nightly the “Rate Records” show to include a full
hour program on Saturday nights at 6 o'clock. Cole, 19-year-old,
took over the show six weeks ago. . . . Phil Scott, program director
of WTOA, Trenton, N. J., and Johnny Carlton, WFIL-TV, Phila-
delphia, are anxious to contact moré record promotion men and
distributors to line up talent for their weekly record hops, which
the boys have presented at the Labertville Roller Rink since 1955,

Chuck Peller, WSOO, Sault Ste. Marie, Mich.. is need
of wax, particolarly from the smaller labels,... Sherm
Feller, Boston deejay and operator of Roxbury Music, will
have about 25 tunes on the disk market this year.... Red
Robinson, KGW-TV, Portland, Ore., advises that the Port-

land Skyline, a local ballroom, is reviving a name band
booking policy.

GIMMIX: Ray Briem and other jocks at KING. Seattle,
celebrated Halloween last month, via a “Safe Halloween Pumpkin™
promotion. The night before the holiday, the jocks hid 100 pump-
kins in the greater Seattle area, Each jack-o-lantern contained from
one to 30 silver dollars. Kids were urged (on the air) to by-pass
trick-or-treating in favor of hunting for the profit-packed pumpkins.

Cap Inks TV's Bat

HOLLYWOOD — Capitol Rec-
ords signed Gene Barry, the actor
who portrays TV's Bat Masterson
character, to a long-term exclusive
pact. He will be featured as a
singer. His initial disk will be sin-
gle, accompanied by Nelson Riddle
and a nine-piece combo. Tom Mor-
gan is the producer. Disk will be
released in January,

New Indie Label Debs

HOLLYWOOD — Hi-Standard
Records, indie Coast label, was
formed here by Jor Egner. Initial
release is “Bianchi,” subtitled “*Mu-
sic to Play in the Dark.” Egner
is currently setting up national dis-
tribution for his firm. Hi-Standard

headquarters is in North Holly-
wood.

ARTISTS' BIOGRAPHIES FOR
JOCKEY PROGRAMMING
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Fullgr Scnrs With

Tennessee Waltz

Jerrv Fuller is a likable lad
from Fort Worth, Tex. Just out
of his teens, the chanter's main
hobbies are all  athletic and
include: swimming, skiing, bowl-
ing, mountain climbing, and the
riding of Brahman bulls,
| On a visit to Los Angeles, ear-
lier this year, Fuller was discov-
ered by Challenge Records’ a.&r.
man Joe Johnson. His first record,
“Betty My Angel.,” was a regional
hit, His latest waxing, “Tennessee
Waltz,"” is currently on the Hot 100,

'Hunch Pays Off
‘For Veteran Gayton

Paul Gavton, a veteran of 25
yvears in the record business, was
born in New Orleans. The star
got his start in 1938, when he
formed his own instrumental
combo. The group enjoyed much
success until 1942, when Gayton
was called away to duty by Uncle
Sam.

After his discharge in 1946,
Gayton was signed to an exclu-
sive recording contract by DeLuxe
Records prexy, Sydney Nathan.
At DeLuxe, Gayton recorded and
also did a.&r. work with artists
such as Annie Laurie and Roy
Brown.

Gayton left DeLuxe in 1949 and
begun an association with Regal
Records. When Regal went out of
| business, Guvion formed another
:curﬂbn and toured the United
| States.
| He was sigaed by the Chess
Brothers in 1952, and had many
hits for the Chess subsid Argo.
Most famous of these was his 1957
recording of “Nervous Boogie."

e —

YESTERYEAR'S TOPS—

The notion’'s top tunes on records
a1 reported in The Billboard

NOVEMBER 5, 1954
. This OQle House
Hey Ther=
Skokiaan

Sh-Boom

it 1 Gave My Heart to You
| Need You Now
High & Mighty
Little Shoemaker
Papa Loves Mambo
. Hold My Hand

NOVEMBER 6, 1949

1. You're Breaking My Heart
2. That Lucky Old Sun
Jealous He rt
Slipping Around
Someday
Maybe It's Because
I Can Dream, Can't 1
Room Full »f Roses
Some Enchanted Evening
10. Don't Cry, Joe
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DISTRIBUTOR NEWS

By HOWARD COOK

BRIEFS: Head Distributing is handling Whitehall Records
in Cleveland. ... Seeco Kecords has made the following changes:
Chips Record Distributors, Philadelphia; A & 1 Distributors, Cin-
cinnati; Record Merchandisers, Inc., St. Louis; Arnold Records,
Chicago and Record Merchandising, Inc., in Los Angeles. They
have added John O'Brien, Inc,, in Milwaukee and Mid-American
in Des Moines.

PHILADELPHIA: Top singles at Chips are “Way
Down Yonder in New Orleans” by Freddie Cannon on
Swan, *You Are My Sunshine™ by Jimmy & the Rebels on
Roulette, “Swamp Fox™ by Rex Allen on Disneyland, “Bagh-
dad Reck™ by the Sheiks on Trine and “You'll Never Know"
by the Quentins on Andie. Other promising singles include
“Where Did | Goof” by Elroy Peace and “Elsie’s Dream”™ by
Ronnie Brown on Keen, “What a Night” by the Chippen-
dales on Andie, “Terrific Together” by Billy & Lillie and
“Touchdown™ by the Young Ideas on Swan and “Tear-
drop” by Santo & Johnny on Canadian-American. Strong-
est LP’s are “Count Basie & Billy Eclstine, Inc.” on Rou-
lette, “Woody Woodbury Looks at Love and Life” and
“Blues for Harvey.”

Chips has put into effect a Somerset 50-50 plan. Under the
program dealers may purchase 50 Stereo-Fidelity disks at §1.86
(which retail for $2.98) and 50 Somerset albums for $1.23 (retail
value $1.98). Dealers are then allowed to return any 50 LP's from
any label for a credit of 530.

Jerry Ross, promotion manager of Cosnat writes that
Billy Yaughn's Dot waxing of “(It's No) Sin" has been picked
by several local deejays, and the side looks like a winner.
Other platters that are moving well are “Ebbtide” by Bobby
Freeman on Jubilee, “Darling Lorraine™ by the Knockouts
on Shad and “I'd Climb the Highest Mountain™ by Keely
Smith on Dot,

MIAMI BEACH: Top five at Hansen Publications, Inc., are
“Enchanted Sea” by the Islanders, *First Name Initial® b-w “My
Heart Became of Age™ by Annette on Vista, “Snake in the Garden™
by Jerry Howard on Ditto, *My Little Marine” by Jamie Horton on
Joy and “The Little Green Snake™ by the Mello-Larks on Hansen.

NEW YORK: Syd Schaeffer of Mercury Records Dis-
tributors reports strong action on “Smooth Operator™ by
Sarah Vauvghan, “Verdie Mae” by Phil Phillips, “Running
Bear” by Johnny Preston, “My Darling, My Darling” by June
Valli and “Waltzing Matilda™ by David Carroll. Other plat-
ters that are selling well are “Little Bo Peep” by the Admira-
tions, “Campus Cutie” by Jack Casden, “Blond Hair, Blue
Eyes and Ruby Lips" by the Bye Byes, “The Chicken
Scratch™ by Jimmy MeCracklin and “Tchaikovsky QOut™ by
Jan Auvgust.

Top LP's are “Let’s Dance” and “Show Stoppers” by David
Carroll, “No Count Sarah™ and *“Vaoghan and Violins” by
Sarah Vaughan, “The Queen” and “What a Diff'rence a Day
Makes" by Dinah Washington, *Richard Diamond” by Pete Rugolo
and “Hits From Great Shows™ by Herman Cleganoff.

Morty Klein of Melody Records Supply company re-
ports that promotion on the Living Language Courses has
proven highly effective and that sales are running 30 per
cent ahead of last year. Cricket's Playhouse Children's
Series and the Vox Master Series lines are also selling
strongly. Ditto the Young People’s Records line. The firm
has acquired Montilla Records’ Toreador Latin American
line for distribution.

Pete Garris of the newlv-opened Cambridge Distributors has
three singles showing promise. These are “Why Am I a Fool” by
the Casioos on Casino, “She Was My First Love,” by Jerry Foster
on Back Beal and *1 Leove the Ground You Walk On” by Donnia

Boyd on Dart. Cambridge handles Panart, Bruno, Treasure Series,
Peerless, and Master Seal. LP sales are good.

Lou Klayman of Action Record Distributors lists “First
Love” by the Playmates on Roulette, “Where in the World”
by Big Daddy on Gee and “Humorock™ by Ramrocks on
Roulette among his top sellers. Others that are showing well
are “Don’t Talk, Just Kiss" by Bobby DeSoto on Claro, “Lul-
laby™ by Skip & Flip on Brent and “Back Beat Symphony”
by 101 Strings on Somerset, Strongest albums are “Count
Basie and Billy Eckstine, Inc,” on Roulette, “Soul of Spain,
Yol. 27 by 101 Strings on Somerset and “Joe Williams Sings
About You™ on Roulette.

Mac Goldstein of New York Record Distributors reports action
on “Deck of Cards™ by Wink Martindale on Dot, *Darling Lorraine™
by the Knockouts on Shad, *Old Shep” by Ralph DeMarco on
Guaranteed, “Don’t You Know™ by Della Reese on RCA Victor and
two versions on “*Marina” — the Willi Alberti on London and
the Rocco Granata on Laurie. “Uh Oh!” by the Nutty Squirrels on
Hanover and “Starry Eyed” by Gary Stites on Carlton are selling
well. LP sales are strong. Hottest are “That's AII” by Bobby
Darin on Atco, *What a Diff'rence a Day Makes” by Dinah Wash-
ington on Mercury and “Oldies, But Goodies” on Original Sound.

Walt McGuire of London Records reports heavy sales
for “Marina” by Willi Alberti, “Smokey (Part ID” by
Bill Black's Combo on Hi Fi, “The Great Duane” by Richie
Hart on Felsted, “Mediterranean Moonlight” by the Rays on
XYZ and “I've Grown Accostomed to Her Face” by Ed-
mundo Ros on London,
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New York

Composer-conductor Max Marlin has siarted a new label,
Pandora Records. First release will feature Eddy Manson, .,
Tommy Valando has signed writers Ray Jessell and Marion Gru-
deff, young Canadian cleffers of the revue “Canadian Wry,"
which comes to New York shortly. ... Erroll Gamer is off on a
concert tour that will take him to Berkeley, San Diego and Pasa-
dena, Calif., Seattle, Salt Lake City and Denver. ... The dedica-
tion exercises of the Emanuel Sacks Hematology Depanmcnt of
the Albert Einstein Medical Center, named in honor of the late
Manny Sacks, will be held on Sunday, November 15, at the
Center in Philadelphia. . . , Milt Kramer, general professional man-
ager of Frenk Music, has been named to the post of public relations
director for the firm.

“Don’t Yon Know,” the big Della Reese hit on Victor,
cannot be played outside the U. S. as the Puccini tune js
still under copyright. Thrush will soon go out on a one-
nighter tour with a gospel group.... Larry Bamberg of
Shreveport, La., has started a new label, Platonic Records.
«++ Gus Gabriel is the new professional manager of Strat-
ford Music, the Chappell affiliate which publishes all of the
music of Adolf Green and Betty Comden and Jule Styne. ...
Golden Leaf Records, a new label out of Cleveland, by =
group of radio men and woman, Execs are Ted Lawrence,
I. H. Gordon of WABQ), Gerry Lee, and Don Lorenzen of
WNOB. A.&%r. head for the label is Hugh Thompson....
Mexican bulifighter Carlos Arruza is featured on the new
Riverside waxing “Bullring.” . . . David Greenman of Joy
Records, informs us that the Joy waxing of “My Liitle
Marine™ with thrush Jamie Horton, is selling well in a dozen
cities. . . Johnny Mathis and the Ralph Flanagan Ork will
be featured In a show at the Academy of Music in Phila-
delphia on November 18,

Dick Woods of Madison Records is visiting deejays down
South to plug his waxing of “Just Another Hobo.”.. Bobby
Comstock and the Counts have made & film short for TV use
featuring the song “Tennessee Waltz" now getting big action on
Blaze Records. Judy Scott opens on November 10 at Carl
Hoppell's in Baldwin, L. 1., New York.... Gene Krupa and his
combo will be at the Henry Grady in Atlanta starting November
24. . . ., Kai Winding plays the Colonial Tavern in Toronto for a
weck starting November 9... Nina Simone opens at Hollywood's
Interlude on November 12. , . ., Tony Bennett stars at the Copa
in New York for two weeks starting November 19. ... The Laurie
Sisters start a 10-week tour with Olsen and Johnson in Houston on
November 11. .. Silvio Scerbo and Bob Scale have started the
Fransil Jabel in Philadelphia.

Cimbalist Tone Koves is at the Voyager Room of the
Henry Hudson Hotel in New York. . . . Ferlin Hosky and

Margaret H’]ﬂﬂn will be featured in the entertainment
tz Beer Salesmen’s Meet, starting in
Bﬁlmhﬂ' in Los Angeles.... Air Records is sponsoring a
songwriter's workshop for mew writers. Air Records is lo-
cated In Venice, Calif,, and Gene Di Noto is the secretary of
the orgamization., . . . Savoy Records has pacted warbler

- Jimmy Barnes. . . . Dick is now in charge of the one-nighter
and band departments in the Willard Alexander Chicago
office, . . . Chuck Wayne and Ernie Furtado are backing
‘thrush Morgana King at the Roundtable in New York these
days. . + « Fred Heriz and Leonard Lawson have become
veepees of Gotham Recording Corporation,

Lennie Hodes, general professional manager of Criterion
Music, notes that his firm is now the sole selling agency for the
tune “Marina.” He also notes that Dot Records has purchased
the master he produced on the Prince label with the Scarletts
titled "Stampede.” ... The Platters are now at the Versaillies Del
Prad Hotel in Mexico City. . Tnn]r Middleton has been signed
for the foreign production of the play “Free and Easy.” . . . Dorita
is now playing the Diplomat Hotel in Miami Beach. . Harms has

ublished a new folio of Tony Lavelli's “All American Standard
its," Bob Rolontz,

Chicago

Al Tjader applying a jazz dressing to Hawailan food for six
weeks at Polynesian Village, Edgewater Beach Hotel. .. "Jazz for
Moderns" is title of package at Opera House November 26 featuring
Dave Brubeck Quartet, Lambert-Hendricks-Ross, Maynard Ferguson
ork, Chico Hamilton Quintet, Chris Connor, and Leonard Feather
as emsee. Promoter is Ed Sarkesian. . .."Bouncing” Ted Barbone
joins deejay staff of WOHO, Toledo, taking over 8 p.m. to 12:30
a.m. slot. . . .The Platters opened Mexico City's Versailles del Prado
at the highest price, so they claim, ever paid in that capital.. ..
Ralph Marterie continues promo tie-in with Marlboro cigs for
another year, adding the profitable duty.of recording all of Tattoo
Brand's TV commercials. . . ., Patti Page shows up tonight (9) on
Bob Hope NBC-TV opus, . . . The Diamonds currently at Mont-
martre Hotel, Miami Beach. . . . Gaylors are ankle deep in Nevada
sand. After current month’s stay at Wagon Wheel, Lake Tahoe,
they open November 19 for fat eight-weeker at Holiday Hotel,
Reno, Bernie Asbell

Cincinnati

The Hamilton County Diagnostic Clinic for Mentally Re-
tarded Children last week formally dedicated its Bob Braun Room
with a photo-plague in honor of the WLW personality and dee-
jay. The Braun Room was made possible with money from the
Bob Braun Fund established last November at the Bob Braun
Appreciation Day held at Cincinnati Garden before some 6.500
teen-agers. Judge Benjamin Schwartz of the Hamilion County
Juvenile Court, fund trustee, contributed $750 from the fund for
the cost of the children's room. Toys and furnishings were made
available thru the Christmas Fund established by Ruth Lyons,
standardbearer of the “50-50 Club,” beamed simulcast Monday

GOING ALL THE WAY—
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thru Friday, 12 noon to 1:30 p.m., over the four-station Crosley
Broadcasting hook-up. All proceeds of the Bob Braun Appreci-
ation Day, nearly $2,000, was turned over to Judge Schwartz by
Crosley Broadcasting, to use in projects concerning retarded
children and juvenile programs. Recently the Bob Braun Roller
Rink was dedicated at the local Longview Hospital with the
donation of 40 pair of roller skates to the retarded children’s

ward.

Wayne Rainey, c.&w. deejay at WCKY here, who
penned “Why Don't You Haul Off and Love Me,” has
signed a recording pact with Starday Records. . . . Buddy
Killen, vice-president of Tree Music Publishing Company,
Nashville, whose humility has always kept him from re-
cording, has finally taken the long-time advice of friends
and cut a session for University Records. , . . The Andrews
Sisters moved into Beverly Hills Country Club, Southgate,
Ky., Friday (6) for a fortnight’s stand. . . . The veteran
band leader, Tiny Hill, who disbanded his band in 1956,
is mow milking 100 cows and farming 132 acres at Fort
Lupton, Colo. Friends may reach him at R. R. 1, Box
24, Fort Lupton.

Dale Stevens, columnist of The Cincinnati Post & Times Star,
last week cracked the case of Fraternity Records’ “All-American
Boy" and “I'm Hangin’ Up My Rifle,” the firm's latest release.
The original record, which was billed as having been written and
recorded by Bill Parsons, reached the top of the charts early this
year. The “Rifle” ditty was penned by Bobby Bare and recorded
by him for Fraternity. There is great similarity in the two tunes,
both in sound and melody. There are those who believe Bare wrote
and recorded both of them. Harry Carlson, Fraternity prexy admits
that deejays have asked “what's going on.” Carlson says that all
he knows is that he bought the master of “All-American Boy”
from Parsons and his-then manager, Orville Lunsford. Parsons and
Bare are bosom pals and any reference as to the similarity of the
two tunes elicits from them only sweet double talk. At any rate,
the leading question of who did what remains unanswered. Inci-
dentally, however. "I'm Hangin’ Up My Rifle” is meeting with
the same solid early success as greeted “All-American Boy."”

Bill Sachs
Nashville

RCA Victor here is excited over Eddy Amold’s “Sittin’ By
Sittin® Bull.” They say the Driftwood-penned waxing looks as tho
it's headed for bigger sales than Arnold’s “Tennessee Stud.” . . .
Chet Atkins, RCA Victor a.&r. chief here, has what looks like a
winner in his “Boo-Boo Stick Beat." Chet will take Homer and
Jethro to a local country club in the near future to cut an album
titled “Homer and Jethro at the Country Club.” Atkin, infoes
that the Browns have another potential big seller in their latest re-
lease, “Scarlet Ribbons,” and that Don Gibson's “I'm Movin' On™
looks like a climber. Skeeter Davis will record for RCA Victor
late this month. . . . Floyd Robinson has a new release in “Let It
Be Me,"” a French tune, backed with “Tonight You Belong to Me.”
Floyd is sporting a new blue Cadillac with reflector strips on the

Bl FRACTURED

bumpers that read, "Makin’ Love.” . . . Jim Reeves' new release,
“He'll Have to Go" and “In a Mansion Stands My Love,” was
shipped November 5. Reeves reports that Hal Smith will handle
his bookings in the future. He and his former manager, Herb
Shucher, have ended a four-year relationship, and Reeves has
bought Shucher’s interest in the publishing firm of Open Road
Music.

Bob Beckham flew in from Oklahoma City Sunday
night (1) to record an album for Decca a.&r. chief, Owen
Bradley. Beckham also cut a single for early release to
follow his successful “Just as Much as Ever,” still in the
charts. . . . Harry Meyerson, of Decca’s New York office,
was in town last week, ., . . Danny Dill, who has penned
many hit tunes, recorded for M-G-M last week at the Brad-
ley Studio. . . . Don Law directed a Jimmy Dickens session
at Bradley's Friday (30), and also recorded a new male duo
for Columbia. . . . The Jordanaires recorded for Capitol
Records last week at the Bradley Studio. . . . Tree Music
vice-president, Buddy Killen, has cui a session for the Uni-
versity label. Sides are “What You Gonna Do Tomorrow”
and “I'm Coming After You.” Pat Twitty

Hollywood

Schlitz Beer has renewed its pact with Capitol thrush Mavis
Rivars to warble the brewery's “Joy of Living” jingle. The beer
that made Milwaukee famous originally signed the songstress for
similar chores last May. ... Columbia Pictures’ George Sidney has
borrowed Andre Previn from Metro (where he's under contract) to
pen the original score for the “Who Was That Lady?”" film. Previn
who won the Oscar last vear for his work on M-G-M's “Gigi,”
has just completed “The Bells Are Ringing” background scoring.
Sidney’s “Ladv™ film stars Dean Martin, along with Tony Curtis
and Janet Leigh, and will feature Previn and his group, including
drummer Shelley Manne, and bass Red Mitchell. In addition to
writing the score, Previn and his pals will record instrumentals
for the flick.

Skip Martin concluded arrangements and conducting
for all music to be used in the “Mickey Spillane, Mike
Hammer” TV series for RCA Victor, Gordon Music is the
publisher. Liberiy Records looks to the Chipmunks album
to emerge as an all-time best-seller. Claims that in the
short period the album has been released, it has already far
surpassed the sales of the label's “Exotica™ package. Liberty
last week confirmed Billboard’s three-month old report that
Bel Canto stereophonic recordings will market tape versions
of the label's releases. Initial tape issue is Martin Denny’s
“Exotica” packages; Julie London's “Julie Is Her Name, Vol.
II," Don Swan's “Hot Cha-Cha" and Russ Garcia's “Half
Time" packnge.

World Pacific Records inked two vocal groups: The Starlings,
a teen-age group, and the Rainbeaus, a quartet recently discharged
from the Marines. Acquisition is label prexy Dick Bock’s latest
in his drive 1o add singles talent to his firm's roster. Lee Zhito
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Billboard To P LP’S

BEST SELLING MONOPHONIC LP'S

E& : | Hs 3
B : | ME 2
2 TITLE, Adfisl, Company, Record No. g = = TITLE, Arfisl, Company, Record Mo. g
@ 2 HEAVENLY, Johnny Mathis, Columbia CL 1351............. 8 15 QUIET VILLAGE, Marfin Demny, Liberty LRP 3122.......... - N
E) | KINGSTON TRIO AT LARGE, Capifol T 1199................ 21 | (21)26 SONGS BY RICKY, Ricky Nelson, Imperial IMP-9082......... : 9
(3) 4 INSIDE SHELLY BERMAN, Verve MGY 15003................ 9 | @ ﬂm. ﬂrlgin-ll Cast, Columbia OL 5420.................. 1
.(D 3 SOUTH PACIFIC, Seund Track, RCA Victor LOC 1032......... 5 | @ T HIIEl: Columbla (L 1243......................... 50
(2) 5 OON THE WUNGRY 1, Kigton T, Copol 1 1107 1 Bl T s
-@ 8 NINGSTON TRIO, Capifol T 996.............cccuvrunnns u | @) m ____________________ i
(1) 6 w6, Sound Track, MGM 3641 ST....oiininninn, 71 | (32) 30 FOWER DRUM SOWG. Original Cast, Columbia OL 5350....... 43

1 u.'“.mmﬁ...mm';.“mn Columbla ML 5386, ... 4 | (331 THE KING AND I, Sound Tack, Capitol W 740............... 160
(3) 9 WORE JONNNY'S GREATESY MITS, Johnny Mafhls, Columbia (L 1344 16 | (34) 33 OPEN FIRE, YWO. GUITARS, Jobnny Mathis, Columbia CL 1270.. 4
7 JONNNY'S GREATEST MITS, Johnny Mathis, Columbia CL 1133.. 30 @ — FOR THE FIRST TIME, Mario Lanta, RCA Victor LM 2338, . ..., 1
(1) 10 MY FAIR LADY, Original Cas, Columbla OL 5090........... 188 | (36) 29 FILM ENCORES, YOL. I, Manfovani, London LL 1700......... 105
(12) 12 PETER GUNN, Henry Mancinl, RCA Victor LPM 1956......... 39 | (37)34 EXOTICA, VOL. I, Martin Denny, Liberly LRP 3034........... 28
@ 7 e v, o504 | @ TR —————— :
W) 13 M0 ONE CARES, Frank Sintra, Coptol W 1221.............. 12 | (3) — SuweT PAINCE LiD OTHER GREAT MUSICAL COMEDY HITs,
15) 15 BUT WOT FOR ME, Ahmad Jamal, Argo LP 628............. 45 | (40)32 ESPECIALLY FOR YOU, Duane Eady, Jamle 1P 3006 ... 13
16) 14 PARTY SING ALONG WITH MITCH, Mitch Miller, Columbia CL 1331 11 | (4T) 40 TABOO IN MLFI, Arthur Lymon, HiFi Records R 806........ .34
-@ﬂmﬁ T A 21 | (42) 42 ONLAHOMA! Sound Track, Capitol SAD 595................ 192
-®— NERE WE 80 ASA, Kingsioa Tris, Gapitol T 1258..,1000c0 @ ™ Hany Bolstone, RCA Victr 10 6008 ... 1
(19) 18 PORGY AND BESS, Sound Track, Columbia OL 5410........... {1 @ — LATE, LATE SHOW, Dakota Staton, Capitol T 876............. 44
ﬂ} 19 SING ALONG WITH MITCH, Mitch Milier, Columbia CL 1160.... T _@35 BLUE HAWAII, Billy Vaughn, Dot DLP 3165............... 14
(&) 20 THATS AL, Bty Dun, Ko LP 33104 .......... e 8L ) T T el & v e M € 3716 ... 2
(@) 23 WYMIS, Tennessen Emls Ford, Copitol T 7560 i 1) ** Van Civarn, A Vieor I 2252 ... ... 57
(23) 16 SOUTH PACIFIC, Original Cash, Columbla OL 4180...........284 | (48) 46 CONE DANCE WITH ME, Frank Sinatra, Caitol W 1069, ...... 38
()22 THE MUSIC MAW, Original Cash Capifol WAD 990........... 89 AT DORGY AND BESS, Lena Horne & Harry Belafonte, RCA Vichor 1507 18
(25) 24 FIVE PENNIES, Sound Track, Dot DLP 9500............... 5 | (50)49 WITH THESE MANDS, Roger Williams, Kapp KL 3030........, 2

= E 'g
E 5 E
= = 2
. = TITLE, Artisl, Company, Recerd Ne. o
1 SOUTH PACIFIC, Sound Track, RCA Victor LSO 1032.......... 25
3 HEAVEMLY, Johnmy Mathis, Columbia €5 B152............. 1
2 MY FAIR LADY, Original Cast, Columbia 0§ 2015........... 15

5 RODGERS: YICTORY AT SEA, YoL II,
RCA Victor Symphony Orch. (Bennett), RCA Victor LSC 2226 .. 23

6 NINGSTON TRIO AT LARGE, Capifol ST 1199, .............. 19
A PETER GUNN, Henry Mancini, RCA Victor LSP 1956.......... 7%
T FLM ENCORES, YOL. ), Mantovani, London PS 124, . ......... 25
(8) 10 PORGY AND BESS, Sound Track, Columbia 05 2016......... 4
@ 14 OKLAHOMA! Sound Track, Capitol SWAD 595.............. 23
. 11 COME DANCE WITH ME, Frank Sinatra, Capitol SW 1069, ... 25
@ 16 BLUE MAWAIL, Billy Vaughn, Dot DLP 25165. ............. 18
—  TCHAIKOVSKY: 1812 OVERTURE; RAVEL: BOLERO,
_@ Marton Gould, RCA Victor LSC 2345 ... .. ...... .. ...... 1
(13) 8 6i6), Sound Track, MM SE 3461 ST.............oeee .. 25

(4) 13 MORE JOHWNY'S GREATEST HITS, Johany Mathis, Columbia (S 8150 15

(15 15 TARSS 1% MEEY Acther [ymes PLEE Biesed ©0 BOA 13

TITLE, Artisl, Company, Record Mo.

$ z
:
: s

19 GEMS FOREVER, Manfovani, London PS 106..........000uu.. 14

@11 CONCERT IN RHYTHM, Ray Conniff, Columbia C5 8022....... g
— HERE WE 6O AGAIN, Kingston Trio, Capitol ST 1258, . ...... 1
12 SING ALOMG WITH MITCH, Mifch Miller, Columbia CS 8004. ... 18
. 18 THE MUSIC MAM, Original Cas), Capitol SWAD 990........... 23
@ 24 WITH THESE HAMDS, Roger Williams, Kapp K5 3030..... .. 3
@ — TILL Reger Willlams, Kapp KX 1081.....oooovemoneonn.. 1
11 MORE MUSIC FROM PETER GUMN,
Henry Mancini, RCA Victor LSP 2040, ,..................: 18
@ 23 PARTY SING ALONG WITH MITCH,
Mitch Miller, Columbia C5 8138 ..........c0vevinennnss b
@ 25 TCHAINOVSKY: 1812 OVERTURE,
Minneapolis Symphony Orch. {(Dorati), Mercury SR 90054. . .. 19
@ 27 MNEAR YOU, Roger Williams, Kapp K3 I'III' F §
@ 26 FOR THE FIRST TIME, Mario Lanza, RCA Victer LSC 2338 ..., 1
! 9 MO OME CARES, Frank Sinatra, Capitel SW 1220............ "
@ 17 'S MARVELOWS, Ray Conniff, Columbia CS 8037 .. .......... 1

Bpemy s e SR Fesasssne Eraias Geed Fenitol ST 105 1
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ENDING NOVEMBER 8

Album Cover
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BRAHMS AND ESTRAUSS LIEDER—IRMGARID SEE-
FRIED, Deutsche Grammophon DGM 11018. A colorful
and sensitive photograph of Miss Seefried ‘baithed in &
background of warm yellows, Cover was prepared by Im-
ternational Department of the label in Hamburg, Germany,
and printed in the U 8

Best Selling Low-Priced

LP's on the Racks

This chart has been tabulited from the sales made by ithe
mation’s lewding rack service merchandizers and jobbers
Over & four-week cycle, it covers the main iypes of pack-

aged

records sold from racks, These include: Best-Selling

LP's (33 or more suggested retail price);, Besi-Sciling Low-
Priced LP's (5299 or less suggested retail price); Best-
Belling EP's, and Best-Sclling Kiddie Records

1.

2.

. Music From Peter Gunn

Flower Drum Sung

YVarious ATHSIE .. .oues «o.Design DLP 9%

Mantovani Showcase
e i e B e ..London MS 3

. Ffrry F.umu Smgﬁ Jmt for You

JLamden CAL 440

Porgy and Heau
Mundell Lowe cesvisisianan

Dream Mnng

Perry Como ......

eo Camiden CAL 498
erh '“E

..Camden CAL 40}

Soul of Spain

101 SIrinES ..coocnccissassnsannnanss Somersel P 6600
. Golden Era of Dixieland Jazz,

1887.1937

Varlous AriistE c.cacsesisesnnsnsanea Design DLP 33

Good Housekeeping Plan for

Reducing Off the Record
................................ Harmony HL 714%

TV Action ]azz

Mundell Lowe ..... .. Camden CAL 521

Aaron Bell Ok ... cnnane JLion L 70112

Best Selling Pop EP’s

The information given in this chart s based on scival

gales to customers im a scientific sample of the nation’s
retail record outlets during the week ending on the
date shown above, Sample design, sample size, and
all methods used (m this coatinuing siudy of retail recs
ord sales are under the direct and comtinuing super-
vision and control of the School of Retalling of MNew
York University.

1.
2.
3.
4.
3.

9.
10.

Songs by H,Il:k]f

Ricky Nelson ...... . Imperial EP 162

Heavenly .

Johany Mathis .eeseeesssessnns Columbia EPB 13511
Spirituals

Tennessee Ermie Ford ....ocecen. Capitol EAP 1-§18
Exotica

Martin Denny sevsessnsasssnssss Likerity EPL 1-3034
Hymns

Tennessee Ernie Ford .....eec.- Capital EAP 1-7%6
It’s All in the Game

Tommy Edwards ..ocecessssssners M-G-M EFX 1614
Peter Gunn

Henry Manciml covssvnnnnns RCA Victor EPA 4333
South Pacifie

Original Cast ....seaninnssnasss Columbia EPA E50
Side Side

Pat and Shirley Boone ,....cosssaess Do DEP 1476
No One Cares
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THE LENNON SISTERS SING BEST LOVED —~ Fo s
“ CATHOLIC HYMNS
Lawrence Welk Presenfs "THE GREAT L
AMERICAN COMPOSERS” f _
OICES AND STRINGS OF LAWRENCE WELK -
LAWRENCE WELK GLEE CLUB .
DANCE WITH LAWRENCE WEL 3
MR. MUSIC MAKER i
SONGS OF THE ISLANDS ‘
RAGTIME PIANO GAL—JO ANN CASTLE L+
Lawrence Welk Presents BETTY e
*Only o has Lawrence Welk # |

W eresed - s

WWW americanradiohistorv com


www.americanradiohistory.com

Peardail

The Billboard’s Music PﬂPuIﬂrily Charts: . ... PACKAGED RECORDS

. NOVEMBER 9, 1959

Revie
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B ;'lhi'hpi:k' of the new releases:

SPOTLIGHT WINNERS
O/ OF THE WEEK

Strongest sales potential of ull.. albums .reviewed this week.

F

Pop

KISS ME KATE
=) Alfred Drake, Patricia Morison, Lisa Kirk and Harold

Lang, Capitol STAQ 1267 — Cole Porter's wonderful
and melodic score is interpreted by the principals of the
_ stage production, Alfred Drake, Patricia Morison and Lisa
Kirk. The work has lost none of its charm or appeal.
The stereo version gives the set new life and dimension.
As such, it can once again prove a strongly salable item.

TAKE ME ALONG ) , |
Original Cast. RCA Victor LSO 1050, (Stereo & !'4rlcm-i
|

aural) — A hit musical, hot on the stem plus Gleason’s |
name and TV spun fans combined with a good score and |
altractive cover make this latest original cast LP a tremen-
dous sales bet. With outstanding warbling performances
by Eileen Herlie and Robert Morse, Walter [jgeon singing
a la Rex Harrison in “Lady,” and Gleason adding life and
merriment, the Robert Merrill music and lyrics come over
beautifally. They are enhanced by the Philip Lang or-
chestrations and with the aid of fine liner notes, the
listener is carried into the spirit of this cheerful production.

WHAT A DIFFRENCE A DAY MAKES

Dinah Washington. Mercury SR 60158, (Stereo & Mon-
aural) — The “Queen of the Blues,” hot off one of her
biggest hits of all time, presents 12 tunes, each tastefully
done with the utmost feeling and the inimitable Washing-
‘ton touch. The selections are such that they give the artist
tremendous opportunity 1o prove her right to the throne
of the blues world, and she capitalizes on it in the very
first selection and maintains if thruout. Her pure tones,

- -

great arrangements and above all the feeling generated

make this a natural for all buyers.

ETACCATO

_ Elmer Bernstein, Capitol ST 1287, (Stereo & Monaural)
—FEImer Bernstein has cleffed a jarz-flavored background

@ score for the TV program, I's a good, programmatic
u item that stands up well in its own right. The themes

are nicely varied and well-executed., Similar type sets
have proven best-sellers, and this appears a strong bet to
move well also,

GOODIES BUT OLDIES
Various Artists. Warwick W 2008—Set 15 composed of a
collection of former hit singles by wvarious artists and|
groups. Some of them are recent; others go back a year|
or two. Prime appeal will be to teens. Represented are the |
Shepherd Sisters (“Alone”), the Tune Weavers ("Happy
Birthday, Baby”) and Rod Bernard (“This Could Go On
Forever”).

OUTSIDE SHELLEY BERMAN
Verve MG-Y 15007 — “Outside Shelley Berman” |
should prove just as strong sales-wise as ils predecessor, |
“Inside Shelley Berman.” The monologist exercises his |
sharp humor and with an ingratiating style, covering a

variety of topics and themes, Good cover sketch of the

artist 1s fine for display.

- -

CLEBANOFF PLAYS SONGS FROM GREAT OPERETTAS
Mercury SR 60148 (Stereo & Monaural)—Clebanoff and
his ork present a flock of well-known operefta tunes in
lush, colorful fashion. The arrangements appear to have
been done with stereo in mind, Wide-separation stereo is
effective. Tunes include “Softly, As in a Morning Sun-
rise,” “My Hero” and “Serenade.” Good follow-up to
his album of movie tunes.

Pop Low Price

STEREO SHOWCASE

Capitol SKAO 1268. (Stereo & Monaural) — The set |

gives a representative sample of material contained in
12 LP’s, the label's current release. I's predecessor proved
a strong item saleswise, and this could follow suit. As
a sound demonstration disk, or for a preview of things (o
be heard in the releases the set is ideal. There is also
a booklet that lists the other selections in the various al-
bums {rom which these tracks are taken. Low-price
should also be a buy incentive.

Jazz

- YOODOO!
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SON OF A GUNNI ! :
Shelly Manne and His Men. Contemporary M 3566—
Manne and his men serve up driving versions of the well-
known, Henry Mancini TV score from “Peter Gunn.” His
-first volume was a brisk seller, and this should sell equally
well. Group includes a flock of well-known West Coast
jazz artists. Zany cover and good sound will help.

- -

IMPROVISED MEDITATIONS & EXCURSIONS

John Lewis. Atlantic 1313 — John Lewis, pianist of the
Modern Jazz Quartet is the soloist in this album of in-
ventive and imaginative renditions of standards and orig-
inal selections. He's assisted by Connie Kay on drums,
and George Duvivier and Percy Heath alternate on bass.
Tempos and types are nicely varied. Striking cover photo
and excellent sound are plus features. Tunes include
“Yesterdays,” “"How Long Has This Been Going On,” and
Lewis” “Love Me." Quality set.

Classical

HANDFEL: MESSIAH

Solaists: The Handel and Haydn Society of Boston; The
Zimbler Sinfoniefta (Stone). Kapp K 3-8000-5, (Stereo)
—Here's a solid commercial item for “the holiday season |
with strong, quality performances and name value. Re-|
corded at Symphony Hall, Boston, in 1955, the package
includes 41 of the “Messiah’s” 53 numbers. Soloists in-
clude Lorna Sydney, Adele Addison, David Lloyd and
Donald Gramm. Fine stereo sound. '

A
ERLLBOARD

fards  featurine  warm,
| that should pleise many.

* k K *
VERY STRONG

SALES POTENTIAL
POPULAR 4k

NS LR LI T
*Akk GIANT WURLITZER PIPE OR-
GAN YOLUME &

Audio Fidelity AFLP 1904 & AFSIY 1904,
(Siereo & Monaorall — This is the sixh
LP issued by the label featuring Leon Berry
at the giant Wurlitzer pipe organ and like
the previous releases it showld interest both
pop music fans and hi-ft sfereo boes. Berry
performs the (unes brightly, adding rhythmie
touches o "76 Trombones," “*Avalon,™
“Moonllght and Roses” and other favorires,
that make them very appealing, Sterco
sound is excellent, A sirong new set.

*kdk MUSIC FOR TRAPPING

Ellini Lawrence Ork. Top Hank RM M4
—Here's & gmooth, tender wbum of stand-
lush arrangemenis
It spotlights (he
Elliot Lawrence Otk performing such tunes
s “"Shrne of Si, Cecilin,” “*%So Litde Time,™
and *MNone But the Lonely Heprt,” ps well
ps aftraclive originals, whhb sirinpgs back ing
top jazz solomsis including Fool Sims; LUrhie
Green and Hal McKusick. Mighty good
listening and excellent sound too, not (o
mention & mighty cute cover [dea,

Christmas

SEFASON'S GREETINGS FROM PERRY COMO

RCA Victor LSP 2066, (Stereo & Moenaural) — Como
should have a strong Christmas package with this excellent
L.LP. One side is devoted to pop-Christmas selections, the
other features traditional carols that include a medley of
six songs under the collective title: “The Story of the
First Christmas.” Choral and ork support from the Mitch-
ell Ayres Ork and the Ray Charles Singers i1s first-rate.
Ciood cover shot of the artist.

CHRISTMAS HYMNS
George Beverly Shea. RCA Victor LSP 2064, (Stereo & |
Monaural) — Shea has a set of warmly sung Christmas
hymns that are presented over lovely and complementary
ork settings by Norman Leyden. In additon to the
more well-known carols, he includes several lesser-heard
hymns. His fans will find it an attractive item, and il
appears a likely strong seller.

=

CHRISTMAS SURPRISES

Ralph Hunter Choir. RCA Victor LSP 2063. (Stereo &
Monaural) — The Hunter Choir offers an attractive pro- |
gram of Christmas songs — some obscure and scveral;_
standards. The rich-voiced stylings are backed by colorful |
orchestrations that are especially effective in stereo. The |
excellent sound and a bright cover showing several Santa |
Chrus figures us Jacks-in-the-box are sales plus features,

L

HOLY, HOLY, HOLY, _
Roger Wagner Chorale, Capitol SP 8498 (Stereo & Mon- |
aural}—Tho the material here is not strictly of a Christmas |
pature, the religious content can make this an important
holiday item. The well-known chorus works with a stirring
hand, full of impressive brass sounds on such selections
as “Onward Christian Soldiers,” “Holy, Holy, Holy,” "Thl:‘
Holy City,” etc. An excellent, nicely balanced recording |
with a cover showing the Madonna and Child, which
can add plenty of pre-holiday sales interest, -

i

Sound |

A STEREQ INTRODUCTION TO THE WORLD FAMOUS
WURLITZER PIPE ORGAN

Don De Witt; Dick Scott and Johnny Seng. United Art-
ists UAS 5059, (Stereo and Monaural) — Popular and |
light classical themes are interpreted and presented by |
arganists DeWitt, Scott and Seng. The famous instrument |
was once owned by Paramount Pictures, [t boasts four |
manuals with manv stops that allow for almost any solo |
instrumental, or orchestral effect imaginable. The various |
artists each style their selections colorfully, taking full;
advantage of the wide extreme of sound offered. Stereo
is highly effective in capturing the brilliance of sound.

L Bk X 3 &N L N 3% R E_2 % K X B X _KE_2X =B _E L _ L R L R

Richard Hayman. Mercury SR 60147 (Stereo & Monaural)
—In addition 10 several interesting and unusual themes
that are presented with verve by the ork, the standout
sound in this set helps make it a highly salable item, The
lempos are Afro-Cuban, and the ork’s approach is fiery
and colorful. A good cover drawing adds to over-all
appeal.

&)

THE DUKES AT CARNEGIE HALL, YOL. 10

Dukes of Dixieland. Audio Fidelity AFLP 1918, (Stereo
& Monabral) — Here's another commercial package by
the Dukes of Dixieland. Recorded during the group’s
1958 Carnegie Hall concert, the LP spotlights the boys’
usual exuberant Dixieland style, plus audience applause
and comments by the group. Selections include “Royal
Garden Blues," “Muskrat Ramble,” “Moritat™ (“Mack the
Knile"), etc.

Specialty

BULLRING!

Commentary by Carlos Arruza. Riverside RLP 5501—
Carlos Arruza, one of Mexico's famous matadors (now re-
tired) gives a narrative of the events and history of the
art of bullflighting. One side of the disk is devoted to an
explanation of terms, etc. The other has locale recordings
of two bull fights. Crowd noises and the brass band of El
Torco help give the set color. Sound is excellent, and
Arruza’s narration is inleresting and compelling.
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*d4k MODRE DREAM DANCING

Hay Anithony Ork. Caphiol T 1251 —
A creamy smoolh set of slow dance ilems,
and another in & series by Bay Anthony in
tiviz groove. I's lallored [or the over-ieen
set and those teens who wint an occasional
switch from the triple best., Fine standands
for the most part, incloding *Small Hotel,™
“Blue Hawali," “"Eust of the Sun.)'" eic;
It's suitable for some jock segs and the set
should certamly pull its weight at couniers,

*hkhk LET'S DANCE AGAIN

Bavid Carroll Ork, Mercury SR 60151,
iSieren & Monaurall) — A swingin' dande
package with selections suiled for el Lo
either listen to orf dance (o, Ouistanding
arrangements for each and every number,
It differs in that each band featires Jif-
ferént beat, insirumentist and  approach,
Tiines come to life here with fing big ork
goind, Carroll undoubiedly has the wouch
and has built a fine rep among dancers
of all ages. A polent package for all home
libraries,

*hkuk SONGS OF THE
S5TEREO

Sormuan  Lobodf  Singers. Columbia €8
Bl41l. (Steren & Monauralp—TIhe [ uboff
“Songs of the World” dusl TP packs
age was released  in monaural  form
some time back. Approximately half the
nimbers on e orniginal two-disk set have
been re-released here in siereo [orm under
This grouping containg
songs mative to Zululand, Englind, Ger-
West Indies, etc., with com-
pleie Iyrics for each printed on the buck
caver., Stereo is good and the Chaoir offeras
its uswal fine performance.

WORLD 1IN

*dkddk WHAT DO YOU KNOW ABOUT
LOYVE

Della Reese. Jubllee LP 1109 — Della
Reese’s current singles hit on Victor should
give this package added sales amd spin
appeal. Effective mood phoeto of cenary s
carried on the cover. Moving vocal per-

| fornfance on such wistfol stundards as “I'm

Nobody's Baby,” 1 Never Knew,” “I'm
Thru With Love."™ “1 Got It Bad.™ e,

dkdwk THE VELYET SIDE OF THE
HOARING TWENTIES

Various Artisis. 20ih Fox MlT — Here's
g solid packiage with excellent spin possi-
bilities., MNostalgic package spotlights the ro-
mantic side of the fwentics, via pleasant
group and duo vocal treatments of such
pretiy oldies as “At Sundown,” "1'll Sce
You in My Dreams,” “lI'll Get By," eic,

ddkk SONGS FOR AN EVENING
OME

Gordon MacRae. Caphol T 1251
Decjavs should find thin packape of par-
ficular interest around the holiday season, -
fince i creates & warm, nAosialgic feeling.
MucRae warbles in Tis usual rich, legit siyle
on some tender standards. He also duets
with his daughier, Meredith, on the lovely
“Whipering Hope.™ Cheerful frERirit=
mental treatment of “Three Blind Mice' s
contributed by arcanger-conducior Yan Alex-
ander.

#* AT
H

dwddd SATURDAY NIGHT WITH
COMNWAY TWITTY

M-G-M S 3786. (Steren & Mouawral)
—Twitty brings his impassioned rockabilly
delivery to a varied line-up of standards,
blues and r.&r. fems.  Selections include
the hit “Danny Boy," “She's Mine," “Heav-
enly,” “Hey Miss Roby," “Hey Little Lucy!™
ete. Solid rockabilly package,

LOW-PRICE POPULAR %

kkkd PORGY & BESS
Varlows Arthkis. Lion 7895 — A yood

(Continued on puge 40)



www.americanradiohistory.com

MUSIC

THE BILLBOARD

NOVEMBER 9. 1959

ON A RAINBOW

r

b/w SWINGIN

?

release by

a smash
FRANKIE AVALON

s the latest single

it

Because

A
=
<{
il
o
kid
= c
& =
oa 2 -
& ¥
N = = -
[Tyt = | . -.h.- D w
. — 30
el = cZ
S oS = i -
P ey -— N U o
— . N -
Susbid o
= - e Ao
T T 4G =
- Py s raa LY o
mnu_.r.m[ ¥ @D
& D~ Eee O
.m AR .- |
= ™ M= m 22 g
=TS 2 8
S el g = mW_
“w.J.___ -”rw L.
<N -~ Il =
. ™S
) £
.MN_.mmv.n :
ey e e Q) |l £
~c w -
=z = S St
Fws
“_v .
O
o 3
e 4 o
4 5 m
[E 4 wn .
. o’
o b <
e g
i
[ ) ol
g \ -
.-m_
&
=
B
O

S


www.americanradiohistory.com

The Billboard’s Music Popularity Charts . . . PACKAGED RECORDS

-NOVEMBER 9, 1959

RAY GHARLES
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NEW SMASH LP! —
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Atlantic LP1312

&

e

Another Current Hit LP

“WHAT'D | SAY"

SPECIAL MERIT
SPOTLIGHTS

The following albums hove been picked for out-
standing merit in their varlous cotegories because,
in the opinion of The Billbcard Music Stoff, they
deserve exposure.

POP DISK JOCKEY PROGRAMMING

LARRY ADLER

Audio Fidelity AFLP 1916. (Stereo & Monaural)—Larry Adler,
certainly one of the finest and most versatile of harmonica players,
has a set of standards styled in quality renditions. He also includes
some of his own material.. They are played soulfully over excellent
piano, trumpet, bass and drum support. It's a highly programmable
item. ‘Tunes include “My Funny Valentine,” “Little Girl Blue” and
“Grishi.,” His wide range of expression includes overtones of jazz,
pop and classical influences,

CLASSICAL

MOUSSORGSKY: PICTURES AT AN EXHIBITION
Viadimir Horowitz. RCA Victor LN 2357 — This is the actual
Carnegie Hall performance of the piano version of the Moussorgsky
“Pictures at an Exhibition,” as played by Vladimir Horowitz in
April, 1951. Adtho the sound does not quite match today's, the
performance still has the compelling power it had when performed
eight years ago by the pianist. This will certainly become a collec-
tor's item, and the appealing cover will help sales, too.

——— S R -

IRMAGARD SEEFRIED
Deutche Grammophone DGS 712017. (Stereo & Monaural) — The
German soprano is supreme in this lovely program of lieder by
Brahms and Richard Strauss. Her warmth and clarity of tone and
her effortless delivery are & joy to hear. She is accompanied thruout

~ RAY CHARLES

Atlantic LP8029

Ray’s Chart Bound Single

“I'M MOVIN’ ON"

Atlantic 2043

ATLANTIC RECORDS

You can — by pregramming
and buying jomorrow’s
record hlls M_

How to do it?

Seven out ol every -
10 records !Ht;und

in big-space Billboard

E will be among

the 100 holtest |
records of the luture —

and four of them

will soon recch the

HE.<

begi-zellar classl

on your competition
“MELANIE"”

y

DON SCHROEDER
Veelay 327

) % “Music Box Medley of Christmas Songs”

“Music Box Medley of Waltzes"
. .**E The originel outhentic music box recordings frem
o, finest collection of rare entique instruments,
: DISTRIBUTORS & DEALERS, wire or phone collect:
" BORNAND MUSIC BOX RECORD CO., 139 41h Ave., Pelham, M. Y.
= Pelham B-150&

2" LONG PLAY RECORDS, $3.95 tacn|

by the sensitive piano of Erik Werba. In truth there is little real
or obvious difference between the stereo and monaural versions.
This criticism however is a minor one in view of the splendid per-
formance of the artist. Cover contains a fine photo of the singer.
STRAUSS: PARERGON TO THE SINFONIA DOMESTICA

Paul Wittgenstein, Piano; The Boston Records Orch. (Simon). Bos-
ton B 412 — This is a remarkable recording. It features Paul
Wittgenstein, now in his early 70's, coming out of retirement to play
the “Parergon to the Sinfonia Domestica,” written for him.by Richard
Strauss over three decades ago. The pianist plays it with an intensity
that belies his years, accompanied by the Boston Records Orchestra
led by Eric Simon. The second side features transcriptions for piano
left hand. A notable performance by the pianist here.

OPERA

BOITO: MEFISTOFELE
Soloists: Cesare Siepi; Renata Tibaldl; Mario del Monaco. Orch.
of Accademia di Santa Cecilia, Rome (Serafin), London 0OSA
1307, (Stereo & Monaural) — This one can’t miss, It has exciting
performances, rich stereo and outstanding name value in Tebaldi,
Siepi and del Monaco. Set has a striking cover and is handsomely

packaged. There is also a booklet, featuring complete, Italian-Eng-
lish libretto.

LUCIA DI LAMMERMOOR
Maria Callas, Philharmonic Orch. (Serafin) Angel S3601 (Stereo
& Monaural}—Miss Callas offers a thrilling reading of “Lucia.” Her
fans will be pleased (and justly so) by the excellent performance.
Other contributing principals, the chorus and orchestra are com-

plementary in every respect. A handsome booklet is included
gives the text in English and Italian. There are also several back-
ground photos. Sound is excellent,

® Reviews and Ratings of
New Albums

® Continued from j.?ﬂlgﬂ- 38

* % % %k
VERY STRONG SALES POTENTIAL

| entry in the low-price category, despile the
| rash of Porgy albums already on hand,
Performance is an enjoyable one with the
singers bearing repented listening. A sin-
cere atlempt al a quality performance
should prove especially salesworthy as rack
i merchandise.

good sound in addition to strong perform-
ances and an mitractive cover.

*xkw GREAT MOVIE HITS, VOL. 1

Cyril Sinpleton & Ork. Richmond S
J0060. (Stereo & Monaural) — The English
orksier presents lush treatments of several
popular movie themes. The arrangements
are effectively captured in stereo. Selections
include “A Certain Smile,” “April Love™
and “Secret Love.™ It should be a healthy
rack item.

E EFI‘E** ORIGINAL SOUND TRACK

[ Warioms Arisis. Lloa 70122 — A flock
of old but memorable soundirack excerply |
| have been packaged i this set for admir-
able results. Scenes from four of the pics
represented, depicted in color with names
Iun the cover will alope penerate attention.
| Ingide buyers will find the original versions
[ of “HILIL Hi-Lo,” "Abba Daabba Honey-
moonm, ““There's No Business Like Show
Business,” “Haby, It's Cold Ouwiside,” and
| others just as good. This should move
off racks briskly.

sra

%%k PORGY AND BESS — SHOW-
BOAT

Frank Chacksfield ©Ork. Richmond S
30059, (Stereo & Monaural) — Attractive
cover gives this LP pood display value on
racks. Chackslield offers lush, richly me-
ledic ork treatments of fwo greal show
scores. Excellent stereo sound. A solid
entry for the low-priced market.

#A%k% THE BROADWAY PARTY SING
ALBUM

Varfous Artists. Hondolelie 857 — This
album should have wide appeal. Tt festures
tune: from the top Broadway musicals of
the last few wears, including ilems from
“My Fair Lady,” “South Pacific,”

k4kk¥ THE KING AND [ — MY FAIR
LADY

Varlous Ariistss Cyril Stopleton Ork,
Richmond 8 30065, (Sterco & Monaural) —
Good stereo sound and pleasant performe-
ances make this a solid buy in the low-
priced market. Stapleton also gives package
name value. The most popular tunes from
the iwo best-selling Bmadwaz SCOTCS are

e N e

-IlEa‘
rousel,” and "Oklahoma!™ all sung well by
a spirited chorus with a soloist featured

on many of the tunes as well, 1
L o wanw americantadiohistorv com .

handed thoroly attractive vocal and instru-
menta] interpretations

%%%% THE BEST OF COLE PORTER

Frunk Chacksfield. Richmond § 30086,
iStereo & Monau<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>