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‘Nashville on Rise
As Hit-Making Hub

Yictor's Local A.&R.

Chief Credits

Technique, Originality, Musicianship

By BERNIE ASBELL -

NASHVILLE — Chet Atkins,
RCA Victor's a.&r. chief here, is
known thruout the industry as a
guiet fellow but an outspoken one.
This week he spoke out frankly to
The Billboard on why he thinks
New York has been slipping as a
hit-muking center and Nashville has
been rising. At RCA Victor alone,
for example, more than half of
last veur's pop hits emanated from
what used to be considered the
gountry music capital,

The reasons go deeper than the
mere Lact of rock-und-roll, and the
new popularity of ¢ountry harmo-
nmies, according to Atkins. It's a
maiter of studio technigue and
quality of musicians,

“A New York record,” Atkins
said, “always sounds mechanical,
The musiciuns are inhibited by the
sheet music in front of them. Side-
men blow the notes and do what
thevre told. The a.&r. man has to
dream up all the ideas and some-
times he can't help but run dry,

“Down here, we have arrange-
ments but we never write them
down. We create them in the
studio. Everv musician offers EUE-
gestions, so we have seven or eight
creative minds at work for every
record. The a.&r. man acls as an
editor, pulling these ideas together
and unifving them.”

Case in Point
Atkins tells the story of a hot-

School for
Music $'s
usic $

NASHVILLE—It is not only on
the recording level that country
folk are almost leaving behind the
city slickers, but on many other
levels of the record-music business
as well. Contractually speaking,
Elvis Preslev’'s RCA Victor pact,
under the supervision of Presley's
wslute manager, Col. Tom Parker,

is one of the most rewarding finan-
cially in the record business. And

right now the Everly Brothers,
under  Nashville-based  manager
Wesley Rose. are currently en-

gaged in obtaining one of the besi
record pacts in the business from
Warner Bros. Records, that is be-
lieved 1o call for $100,000 a year
for 10 vears. Nashville publishers
vears ago blueprinted the path that
music publishers all over the coun-
Iy
passing—in addition to publishing
—ihe making ol masters and tal-
ent managing. It's almost as tho
the way Nashville goes, so goes the
music industry,
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have since followed, encom- |-

shot New York producer with a hat
tune who determined to clouk it in
that “nice, earthy Nashville sound.”
In New York, he bought fancy—
but earthy — arrangements and
trekked South with the scores under
his arm. In the Nashville studio, he
spread the scores on music stands, |
eyed the local guitarist suspiciously, |
nnd asked: “Can vou read music?”

“Oh sure,” the puitar man re-

plied, “but it don't hurt my plaving
too much.”

Atkins scoffed at the common
Northern notion that Nashville
sidemen are merely specialists of
high skill within the narrow con-
fines of old-style country music,
He asserted that they are some of
the most sophisticated ialents 1o be |
found anywhere, E

“Mostly these men are - jazz
musicians,” he said. “But instead
of sneering at country music, they
understand it and love it. Hank
Garland, the most active guitarist
in town, plays faster than Tual Far-|
low, for example, and he’s at home |
in more stvles than anvbody | ever
saw."

Atkins, who was himself the

WASHINGTON In a
rare move, the FCC last week
held up an ordinarily routine
station transfer to find out if
the outside interests of the
transferred  stockholders, in
music recording and publish-
ing., in news publication and
radio  program production,
might be promoted over the
station in a manner unfair to
compelitors in the same lines
ol business,

Laclede Rudio Company,
Inc., of New York, applicant
tor transfer of station KATZ,
St. Louis, from Rollins Broad-

—
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FCC ACTION
POSES STATION
SALE PROBLEM

Cap. Names Csida
Veepee to Head All
Eastern Operations

Duties to Cover Full Executive
' Administration in Key Area

By LEE ZHITO |vears, he has been active in the

HOLLYWOOD — Joe Csid. recording, talent dew:lﬂpmu?::u_ and
| former editor-inchiel ol The Rill- | Management and the music pub-
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| board, last week was elected Cap-
itol Records. Inc.. vice-president
for Eastern Operations, headguar-

lown’'s most active puitarist before
he joined Victor's a.&r. staif, ad-|
mits that at home he relaxes mi|
jazz and such performers as Artur|
Rubinstein and Viadimir Horowiiz.
His tastes run purely to soloists.
however, never to bix bands or
symphony orchestras. This prefer-
ence, rather prevalent among his

(Continued on page 6)

tering in New York City. He as-
sumes the newly created office on
March 1.

As the corporation’s senior exec
in the East. Csida’s duties will em-
brace all of the CRI activities in
that key aren. He will co-ordi-
nate all Eastern operations as di-
rected by the respective Holly-
wood-based veepees. In  addition
| to handling general administration,
he will place specific emphasis on
public relations, artist and reper-
toire and special projects person-
ally directed by Capitol President
Glenn Wallichs, Csida will as-
sume direct responsibility for pub-
licity and public relations, Brown
Meggs, public relations director
headquartering in Hollvwood, will
report to Csida, Meges heretofore
reported 1o Wallichs.

Fine Background

Csida brings to his new post a
richly endowed backzround ol
more than 25 vears in the various
facets of the music and enter-
tainment industrics. As the head
of his own firms for the past seven

casting. consideration $600,-
000, was given the green
light, but was subsequently
told the commission wus not
satisfied with its answers on
the application form.

Specifically, FCC cited
Laclede’s failure to tell just
how much broadcast time it
intended to give to the inter-
ests of these stockholders:
Milton M. Blink, owner of
“substantial interests” in mu-
sic publishing and recording
C. Sumner Collins, newslet-
ter  publication; Harmry 8.
Goodmun, radio program pro-
duction and radio-TV station
representation; and the Hall
Svndicate, Inc., distributor of
syndicated columns to news-
papers.

Altho trunsfers have been
rescinded in a fair number of
MSLANCES On COMMIssion sec-
ond-thought, this particular
tvpe of conflict-of-interest is-

(Continued on page 6)
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NEWS OF THE WEEK

Still More Stations Switch

In the wake of the pavola
erally

formats and various tvpes of
ming controls .

Col. Decentralizes Sales:
Sets Five Regionul Managers

sales manager, is leaving the
not be replaced

............
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a
FTC Cites 10 Additional Labels,
Distribs, on Payola Complaints . , .
Federnl Trade Commission issues 10 more coni-
plaints relative to pavola to “unnamed” disk
jockeys, bringing the total to 37. Latest com-
plaints cite record labels and distributors,

......

Columbia Records has selected five district
minagers to become regional sales managers
for the company, Jim Turnbull, former field

Roy Rogers, Dale Evans Set ;
For 45 Days at Mnjgr Fairs ., , .

Roy Rogers, Dale Evans and company will play

a total of 45 days at seven major 1960° fairs in
the United States and Cunada. Included will
be a repeat stand at Nebraska State Fair. Lin-
coln, where the aggregation plaved in 1958 1o
record prosses. ........... Page 70

Page 2

Formats; Set Up Disk Controls ., . .

panic and gen-
ly troubled atmosphere of the current
radio and record industry scene, stations across
the country are continuing to set up new
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lishing fields. To accept the CRI
position, Csida last week sold his
lirms to his partner, Ed Burton,
thus divesting himself of ull in-
teresis i Trinity Music, Inc.,
Towne Musiccorp and Csida, Bur-
ton and Associates, Inc. (See sep-
arale story.)

Csida joined The Billboard in
1934 and rose to the positions of
music  editor, radio editor and
later, editor-in-chief, He relin-
quished its editorial reins in 1949
|10 join the Radio Corporation of
America as assistant to John West,
at that time veepee in charge of
public relations and advertising.
Soon, thereafter, Csida was named
RCA Victor Director of Artist &
| Repertoire, heading all pop, coun-
| try and western, rhythm and blues,
and  kiddisk recording, He re-
turned to The Billboard in 1950,
once agun Qecoming its editor-in-
 chief, 2 position he held until 1953
when he resigned to form his own
| firms.

Sets Precedent
By bringing Csida into the firm,
Cupitol will have for the first time
in its 18 vear history, a top rank-
ing, New York-bused exec empow-
(ered'to function in the various fa-
|cets of the over-all CRI1 operation.
In the past, different Capitol East-
ern execs were active only in spe-
| cilic ureas of the company’s opera-
Lion.
Bill Fowler, former CRI veepee
(Continued on page 4)

Cap Veepees
Quartet Again

HOLLYWOOD — Joe Csida's
election as vice-president of Capi-
tol Records, Inc.'s Eastern opera-
tions bring back to four the num-
ber of CRI veepees reporting to
President Glenn Wallichs.

The veepee punel had been di-
minished to three when Capitol
recently dissolved its Sales & Mer-
chandising Division headed by vee-
pee Mike Maitland, Maitland was
elected prexy of CRI's sales and

distributjon subsidiary, Capitol Rec-
ords Distributing Corporation. The
[other division helming veepees in-
clude Jim Baylese (manufacturing
and engineering), Dan Bonbright
and Llovd Dunn (artist and reper-
toire),

NY
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FTC Pouring It on Payolq;
Issues 10 More Complaints

Total Now 37 as

Jock ‘Taster’

List Burgeons in Agency Files

By MILDRED HALL
WASHINGTON — The Federal

Trade Commission is still pouring

it on payola, with 10 more com-
plaints issued last week for record
mdustry payments to “unnamed”
disk jockeys—bringing the total to
37, while the~roster of deejay
names in the commission's private
files grows and grows. One con-
sent order was signed, for David
Rosen, independent record distrib-
utor of Philadelphia, who has
agreed not to pay deejays for record
plays, unless public announcement
15 made.

Record manufacturers and their
principal officers cited were: A-1
Record Distributors, Inc., and
Joseph J. and Bobbie G. Banashak,
of New Orleans; Fame Records,
Inc., and Lee A. C. Gallo Ir., of
New York City; Time Records,
Inc., Brent Music Corporation,
and Robert Shad, of New York
City, also trading under names of
Shad Records and Brent Records,
Inc; Vee Jay Records, Inc., and
James Bracken and Ewart G.
Abner of Chicago.

The distributors receiving com-
plaints were: All South Distribu-
ting Corporation, and Henry ]
Hildebrand Jr., Evelyn K. Hilde-
brand, and chl'f J. Hildebrand
Sr. of New Orleans; Superior Rec-
ord Sales Company, Inc., and Sam
Weiss, New York City; Raymond
Rosen & Company, Inc., and
Thomas F. Joyce, Joseph B. Elliott,
Jack S. and Edward H. Rosen, and
George M. Mintner, Philadelphia;
Allstate Record Distributing Com-
pany, and Paul J. and Peggy M.
Glass, Chicago, (company also
known as All State Record Dis-
tributing Company); Ideal Record
Products, Inc., New York City..To-
gether th.'h [deal Record Products
of New Jersey, Inc., of Newark,
N. 1., and Alfred Levine and Sam-
uel Keenholtz, officers of both
concerns.

Tenth complaint is against Gone
Recording Corporation, Fnd Mu-
sic, Inc., and George Goldner,

Merc Makes
Distrib Swap

CHICAGO — Mercury Records
this week appointed a new Denver
distributor, Western Appliance
Corporation, replacing Davis Sales
Company.

Westr:m is the Rocky Mountain
srea’s largest appliance wholesaler,
carrying the Zenith line among
others. Mercury will be its only
record line, handled thru a
separate division with-its own sales

staff. The staff 1s headed by John
Burns.

‘be taken over by George Kling,

MDHE‘I’ SAVING SUBSCRIPTION DEDEH

Enter my subscription to The Billboard for a full year
(32 issues) at the rate of $15 (a considerable saving
over single copy raotes). Foreign rate $30.

' president of each, and Jack Wax-
man, vice-president of former.
These two men also are cited, to-
gether with Jerome G. Roth, as
co-partners trading as Co-Op Dis-
tributing Company, all of New
York City. FTC says the corpora-
tions manufacture records, and the
partnership distributes them,

Complaints charge each com-
pany with giving unidentified disk
jockeys payola to push records in
which it has financial interests,
thus artificially increasing sales,
raising chart ratings, and deceiving
the public, via the unfair compe-
tition.

FTC consent terms require that
“recipient must disclose to listen-

ers when the record is played,”
that the play 1s in return for com-
pensation received by deejay or
employer., Signing of consent does
not constitute acknowledgement of
guilt,

Rosen consent signed last week
is the second publicly announced,
RCA having been the first, and the
fastest, Other companies are re-
portedly negotiating settlements.
London Records is the only one
to date to defy the FTC dictum
that payola per se is illegal. (The
Billboard, January 25, 1960).

Col. Decentralizes
Field Sales Force

District Mgrs. Will Report to Five
Regional Sales Heads Under Set-Up

By.BOB ROLONTZ

NEW YORK — Columbia Rec- |
ords is making a complete decen- |
tralization of its field sales force.
The changes that are going into ef-
fect this month are called by the
sales chief Bill Gallagher, a decen-
tralization of control, so that the
district sales managers will report

to five newly appointed regional >

sales managers. These rcglunal
managers will in turn report to
Jack Loetz, Gallagher's newly ap-
pointed staff assistant. Jim Turn-
bull, former field sales manager for |
Cn]umhm is leaving the diskery l'i:-rl
his own distributing business. His
post will not be taken over by any-
one else, but the new regional man-
agers will fulfill his old duties.

Joe Lyons, former district sales
manager in Philadelphia, will be-
come regional sales manager o
region No. |, which covers New
York, Albany, Hartford, Boston
and Portland, Me. Under him will
be Gene Weiss, who 1s leaving his
post as sales manager of special
markets for the responsible post of
district manager of the New Eng-
land States. Weiss' former spot will

former manager of the New Eng-
land district.

Warner (Pug) Pugliara, formerly

a district manager in St. Louis,
will become the regional sales |
manager for region No. 2, which
covers the Philadelphia to Buffalo
area, Under him will be Maurie
Rose, who is moving from Cincin-
nati to take over the Baltimore,
Richmond, Pittsburgh district. Pat
Brophy, formerly the Kansas City
district manager, will IE'FI-TEIE‘E Rose

f
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in Cincinnati and also report to
Pagliara.

Mort Hoffman, formerly district |
manager in Pittsburgh, becomes |
regional sales manager of region
No. 3, covering the Midwest. Re-
porting to him will be a new man,
'Bud Reiland, who will becoMfhe
the district sales manager in Kan-
s City. Reiland was formerly
with the Columbia distributor in
| Pittsburgh, Larry Owens, now in
' charge of the Detroit, Indianapolis,
Peoria district, will also report to
Hoffman.

Tom Cade becomes the regional

(Continued on page 26)

CBS-TV SPEC TO
CREDIT KAPP LP

NEW YORK — Kapp Rec-
ords’ Roger Williams album,
“The Fabulous Fifties," re-
ceives credit on the CBS-TV
two-hour spectacular Sunday
(3) of the same title.

Decision to do this was
precipitaied by a suit filed in
State Supreme Court by Kapp
Records, claiming the CBS ti-
.tle was an infringement of
the Kapp album. Case was
amicably settled out of court.
The spectacular will show the
album cover and acknowledge
permission,

Referee Sets
Back 4 Goody
Hearings

NEW YORK—Hearings in four
of five pending Sam Goody cases
were adjourned until March 3 by
Referee Herbert Loewenthal,
Thursday (28). At that time, it's
expected that creditors will file
consent to the Chapter 11 settle-
ment plans. All five Goody firms
involved in the proceedings have
offered a settlement of 48 per cent
over 10, years. In the fifth case,
that l')'-'ﬂl‘-"l]"ig the Philadelphia,
Sam F oody at Snellenberg’s op-
eration, the referee ordered the
posting of a $5,000 indemnity bond
by next Thursday (4).

The bond was asked by How-
ard Shugerman, who said he rep-
resented $90,000 in claims of the
total of $214,000 lodged against
the Philadelphia Goody store. At-
torneys for the creditors’ commit-
tee and for the deblor vigorously
attacked the bond posting order
to no avail.

Nov. ‘59 Unit Disk

But $ Volume Jumps

‘Sales Under '58 Tab

10% Over Previous

Similar Period; Stereos Hype Total

NEW YORK — Unit sales in]

retail stores of LP’s, EP's and sin-
gles for the pe-

9 to December
5, 1959, shipped
below sales in
the same pre-
holiday period
for 1958. LP
sales were off
200,000 LP's from the same period
a year prior, and single sales drop-
ped by 1,400,000. However, dol-
lar volume was up 10 per cent (at
manufacturer's list prices) for the
pre-holiday period over 1958, due
to increased sales in this period of
stereo records, which still sell for

SOCK AIR PLUG
FOR ‘60 YEARS' -

NEW YORK — RCA Vic-
tor's best-selling album, “60
Years of Music America Loves

Best,” will be the sole pro-
gramming on Jack Lazare's
early morning WNEW pro-
gram, 12 midnight to 6 a.m.,
on February 6. Guesting on
the program will be Sid Ra-
min, Lou Monte, Al MNevins,
Neil Sedaka, Hugo & ngi.
Frankie Carle and-ﬂlhm

more than their monaural counter-
parts.

This imformation is taken from

riod. November| the 12th report of the New York

University - Billboard Continuing
Study of Record Sales in Retail
Record Stores, record sales research
service that is subscribed to by
many of the key manufacturers in
the record business.

In the period November 9 to De-
cember 5, 1959, sales of LP records
dropped to 2,700,000 units in re-
tail stores, as against 2,900,000
units in the same period in 1958,
This is the first time in 1959 that
LP sales in any one four-week pe-
riod were below those of 1958,
Single records dropped to 3,400,-
000 units in the pre-holiday period
in 1939 as against 4,800,000 units
in the same four-week pcnu-j in
1958,

That the dollar volume was still
ahead of the 1958 period in spite
of lower unit sales in the November
9 thru December 5 four-weeks, is
indicated by the great increase in
stereo sales. Stereo sales for the
1959 period were 26.2 per cent of
all LP's sold, the second highest
total for stereo sales in any four-
week period in either vear. The
greal jump in stereo sales i this
pre-holiday period is indicated by
the year to date total, which shows

(Continued on page 26)
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Victor Skeds
Feh. ‘Save on

Stereo’ Sale

NEW YORK—RCA Victor will
launch another “Save On Stereo”
sale starting February 15. The sale
will offer consumers any RCA Vic-
tor stereo record for $1 when the
consumer buys a stereo record in
the same category at list price. The
sale will run for one month, or
until March 15.

RCA Victor had its first “Save
On Stereo” sale back in the spring
of 1959. According to the diskery
it was a great success, and in-
creased the firm's stereo record
sales enormously. The 1960 sale

‘| covers the firm’s entire catalog of

450 stereo LP's. And at the same
time, the firm's Camden label will
offer all its stereo LP’s for $1 each,
when a customer purchases any
Camden set at list price.

The firm is setting an intensive
advertising campaign on the Victor
and the Camden stereo sale. There
will be ads in The New Yorker,
Saturday Review, Newsweek, Es-
quire, Time, and many other con-
sumer publications. There will be
special ads on the Camden line in
Cosmopolitan and Look Magazine,

In addition RCA Victor is mak-

ing available a variety of point-of-

sale items, such as hangers, win-
dow streamers, counter merchan-
disers, counter cards and a special
45-page stereo supplement for
dealer use, on both RCA Victor
and Camden stereo sets.
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British Decca
Reports Solid
Fiscal Year

LONDON — Decca Company,
Ltd., has issued a financial state-
ment indicating a very successful
yvear, Excerpts from the report of
Chairman E. R. (Ted) Lewis, at
the annual general meeting of the
firm, were:

“Balance from Trading Account
for vear ending March 31, 1959,
amounted “to $9,254,786.,40, an
increase of $987.767.20 over the
previous year. The net profit
amounted to %2,887,374, an in-
increase of %280,618.80. Consoli-
dated turnover at 561,040,000 was
$2.380,000 greater than that of
the previous vear and the highest
in the companyv’s history.

“Exports reached the record to-
tal of $16,408.000, including 53,-
864,000 to the U.S.A. and Can-

T
Lewis also reported excellent
prospects for current year and

good business in the firm's TV,
stereo-gramaophone and other de-
partments.

NIX ON POPS

Send C&W
Disks Only
Says KLPR

OKLAHOMA CITY — Record
manufacturers are wasting consid-
erable money sending pop releases
~both singles and albums—to sta-
tions with non-pop programming
formats, according to Jack Beas-
ley, owner - manager ol H.LPR'
here, which spins country and west- |
ern disks exclusively. .

Beasley said he receives a flock
of new pop disks every week, all |
of which he bundles up and sends
to local hospitals and urphﬂnngﬂ.|
The station does spin artists whom
many record exces would classily
as “pop.”

However. Beasley, defines c.&w.
as meaning the artist and not his
material. Consequently, his jocks
feature the Everly Brothers, Kings-
ton Trio. and other country-orien- |
ted pop best sellers. In line with
this, Beasley opines that the artist
— rather than'the label or tune—
is still the more important single
factor to c.&w. listeners.

Two vears ago, KLPR operated
on a rock and roll format. Then,
after a brief none-too-successful
fling at sweet music programming,
Beaslev adopted the c.&w. wax-

PAYOLA-SINGED
JOCKS BACK
AT TURNTABLES

NEW YORK — Some of
the deejavs who lost their jobs
because of the pavola scan-

dals, are back at the turn-
table again.

Tom Clay, who was axed
by the Storer outlet WIBK,
Detroit, reportedly has joined
WBREB, Mt Clemens, Mich.;
while Alan Freed, fired by
WABC and WNEW-TV here
last December, mav be back
on the air here shortly, via
a local station recently pur-
chased by a promotion -
minded radio chain,

Meanwhile, tho, Tom Don-

ahue left WIBG, Philadel-
hia, last week, the third
jockey to depart from the

Storer Broadcasting outlet. in
the last three months — the
other jocks being Joe Niagara
and Hv Lit. Donahue, whose
real name is Thomas Coman,
had been at WIBG for the
last 10 years. N& explanation
was given for his departure.
His show will continue under
the same title “Danceland
With Tom Donahue” (WIBG
- owns the name) with Bill
Jones spinning the platters,
Altho Alan Freed hasnt
been on the air in New York |
since December, he has kept |
himself in the public eye, via
his recent stageshow at the
Brooklyn Fox, and an upcom-
ing bill at the Apollo Thea-
ter here, which starts this Fri-
day (5). The show will fea-
ture Bo Diddley, the Skvlin- |
ers, Bobby Day, Jlo Ann |
Campbell, and the Cadillacs. |

Crosby Signs Butler

LAS VEGAS — Champ Butler
has signed a long term recording
contract with Croshy Records, ac-
cording to Stanley Skiba, diskery
chief. Butler, who in the past has
recorded for Columbia, Tops and
Keen labels, will do a minimum of
eight sides per vear.,

New Air Formats, Controls

In Wake of Payola Exposes

By JUNE BUNDY

NEW YORK—In the wuke of
the pavola panic and generally
troubled atmosphere of the cur-
rent record and local radio indus-
try scene, stations across the coun-
iry are continuing to set up new
formats and various tvpes of disk
programming conirols.

The trend away from “lTop 40"
extends as fur as Hawain., where
KULA, Honolulu, a “Top 40" out-
let for the past several vears,
adopted "2 “"Wall to Wall" sweet
music programming policy Januoary
10. According to deejav Ted Sax,
who emsees “Houseparty” on
KULA, KULA’S format swiltch
leaves Hawaii with “only one sta-
tion plaving popular hits, out of
12 which are now plaving albums
(or sweet music sinmgles) only.”

Dim View

Altho many deejays protested

when stations adopted “Top 4407

formats and prophesied the de-
nuse of the “personality jockey.”
Sax takes a dim view of his out-
let's switch from “Top 407
“Wall to Wall.™

The spinner avers: “Some (sta-
tions) are saving goodbye to rock
and roll, and others goodbye Lo
the loud noise. but what they are
really saving is goodby to thou-
sands of songs that may be written
by new talent and performed by
potential new stars. .., With pop
music the disk jockey, the publish-

o' *

both ratings and letters from dial-
ers indicate the switch has been a
successiul one,

Also in favor of the new trend

Lis Philip L. Davis, promotion man-

er, the singer and the name of the |

artist meant something. Wake up
evervbody, we may all be re-
placed with Muzak and tape sta-

up.”
On the other hand, KICN, Den-
ver, which switched from “Top 407

ager of WWSW, Pittsburgh, who
writes: “The Johnny-come-Litelyvs
are¢ hopping on the sweeter music
bandwagon. a spot that WSW has
never left. Not that we're a bunch
of old fogies. We didn't throw out
records just because they had some
kind of r.&r. heat. We auditioned
them from the point of a good,
tasteful musical sound.”
Meanwhile, station WGN, Chi-
cago, which banned rock and roll

' disks back in February, 1958, noti-
tion identifications if this keeps |

more than two months ago in favor |

of a “Top Music” (“better pop mu-
sic” and oldies) policy, reports that

Dot Hits All-Time

Sales Peak in 59

HOLLYWOOD — Dot Records’
gross sales hit an all-time peak of
$8.294,000 during 1959 to rack up
a sales increase of almost 20 per
cent over the firm's previous year,
prexy Randy Wood told The Bill-
board. According to Wood, Dot's
sales gross during 1958 reached
$7.050.687.

‘Dot's target for 1960 is an $11,-
000,000 gross.
possible acquisition of a company-

owned pressing plant and further |
expansion ol company-owned dis- |
tributorships. Also, as an immedi- |

ate prospect is a revitalized mer-
chandising operation.

Wood said that during his com- |
pany’s nine-yvear history, Dot has |

Victor Adds to Grade

School Music Programs

NEW YORK — RCA Victor has | scheduled to be completed in three Mg 4t its helm as prexy.

elementary school music program- |
ming, a series of 10 albums in-
tended to give elementary school
children a balanced musical f:u‘nl

| announced a major contribution to | years.

The library will include one al-
bum each for grades one and 1wo,
and two albums each for grades
three thru six. RCA Victor, which

Plans include the

averaged each vear an BS per cent

fied record distribs last week that
hercafter visits by promotion men
are banned and the station will
purchase all records played on the
air. Thus WGN followed the lead
of the Triangle Publications, Inc.,
which now buys all records used
on any of its five radio and six
TV stations (see The Billboard,
January 11),

Distribs were told to deliver all

' disks to an office dubbed the WGN
'Music Center, headed by Charles
V. Allen. Records passing a pre-
MJiminary audition will be listed 1
‘a daily release given to all on-the-
Cair personalities. Rejected disks will

increase in sales gross over the

previous vear's take. Its first year’s
oross  totaled $95.859. At that
time (1950), Wood recalled, his
staff consisted of a part-time office
hand, since Dot had been started
‘merely as a hobby,

By 1951, Dot's sales leaped a
full 300 per cent, jumping to $264,-
950, In 1952, Dot reaped its
Mirst big hit with the Hilltoppers'
recording of “Trving,” By 1953,

sive that Wood decided to devote
his full time and energies to this
“hobbyv™ and turned over his mail
order record business in Gallatin
iTenn.) to others to handle.

With the addition of top-selling
Ctalent plus key distributors across
the nation, Dot continued to en-
jov rapid financial growth during
the period from 1933 to 1956, In
1957, Paramount Pictures bought
Dot Records and made it a wholly
‘owned subsid with Wood remain-

C In 1958, Dot moved into the
[ international markel as a serious

factor, #lts rovalties from abroad |

passed the S$150.000 mark. The
label’s foreign take last year in-

representative of noted composers | has pioneered in music educatjon €reased by an additional $100,000.

of different periods. Titled “Ad-| thry recordings, states it is the On the domestic
i l_}:re lirst vol-| firet major company to undertake duct s h
ume, “Grade 3, "v'n::rl: I will be out  ¢yech a thoro program which pre- |
this month, according to George | cents the latest in recording ad-|

ventures in Music,”

only policy last August, Station | R. Marck, RCA Victor chief. This| vances. The disks will be avail-

ratings, said the exec, picked I.lpi

immediately and have continued to
rise over the past few months.

“Grrade 6, Vol. 1" to be released
carly this summer., Thé serics is

Make Payola a Crime?

NAB Topper

WASHINGTON — Two of the |

Natonal Association of Broadcast-
ers’ top brass split on the question
of making payola a criminal of-

fence, in testimony before the Fed- |
eral Communications Commission. |

* here last week (26).
McGannon, president of Westing-

house Broadcasting Company, and |

chairmun of the NAB TV Code
Review Board, recommended legis-
lation making giver and receiver
liable to. criminal penalty. But
1 Harold Fellows, NAB president,
preferred to let the industry cor-
rect the situation:

McGannon  proposed wording
for federal anti-payola legislation
that would make it a criminal of-

e

s Disagree

fense with penalties of $500 fine|
and or a vear in jail, He felt the!
pavola picture had been exagger-
ated, said the great bulk of radio
talent was “clean,” and came down
hard on the party who “offers the

Donald H. | temptation and mukes the solicita- |

tion.””
Fellows insisted that the code
| tightening, which now specifically
outlaws  pavela  to  membership,
would be preferable to govern-
ment statute. When asked how
the non-complving, non-members
of the NAB code would be made
to comply, Fellows said the FCC
could handle those cases.
On other aspects of deception
(Continued on pase 26)

will be followed by an album for | gble in stereo and monphonic ver-

sions, in 33 and 45 r.p.m. speeds.

Diskery notes that the series will
be the first of its kind done by a
major orchestra. The National
Symphony Orchestra, under How-

market. Dot's pro-
andled by 35 distribs,
(Continued on page 69)

Bids Out for
NAMM Show

CHICAGO — Invitations to the

(Continned on page 26)

Everest Sets

Special Tape
Deal for Feb.

NEW YORK—Everest Records

'has come up with a spzcial tape

Dot’s strides had become so impres- |

program for February. The label
is releasing 17 tapes for February,
13 four-track tapes and four two-
track tapes. As a special offer, the
label is offering a 10 per cent dis-
count to dealers and distributors on

all pre-recorded tapes, the new re-

leases and the catalog tapes, dur-
ing the month of February.

The four-track tapes to be issued
by Ewverest include three pop sels,
one with Woody Herman, another
with Charlie Barnet, and another

with Raoul Poliakin and his or-
chestra, Classical tapes include
:“Peimm:hku," with the London

Svmphony, a recording of Berlioz’
“Symphonie Fantastique,” Strauss’
“A Hero's Life,” Tchaikovsky's
Fifth Symphony, Antill's “Corrob-

‘oree.” Copland's Third Symphony,

1960 Music Industry Trade Show |program does not

an album with Raymond Paige,
and two albums with Leopold Sto-
kowski and the Houston Symphony
Orchestra. The two-track tapes n-
clude sets by Ray Wright, and tha
London Symphony.

Everest Records has extended ita
special dealer stocking program on
I.P’s for another week. The pro-
gram, which allows dealers a 50
per cent discount off list now runs
thru February 5, 1960. But ths -

include new

ard Mitchell, known for its work  ¢uansored by the National Associa- | February releases,

in the educational field, will do
the recordings. .
Editor of the RCA Victor Basic

Library is Gladys Tipton, Colum-|a number of changes in store for |

bia University Professor of Music
(Continued on page 69)

NEW 20TH FOX
FOREIGN DEALS

NEW YORK — 20th Fox
Records has signed pacts with
five more foreign countries for
distribution. In Brazil the firm
has signed with Discos RGE
Ltda.: in Colombia with Sello
Vergara; in Greece with lcaros
Publishing Company, in Hol-
land with Delahay Record
Company, N, V., and in Spain
with Belter Sociedad, Ltda.

?Iiun of Music Merchants, will go
rout in the mail this week o 600
| prospective exhibitors. There are
NAMM show,

[the 59th annual

open Sunday instead of Monday,
thus extending the show from four

| days to five. There will be separate

‘complete floors set aside for pi-
anos and organs.

in other years, since they will cover

'will be a relaxation of display

rules in the.large 400 room where |
stereo hi-li exhibits are housed lni
allow for special decorations on

| the front entrance of display areas.

Show will be held at the Palmer
House in Chicago, July 10 to 4.
William Gard, . secretary of the
NAMM, urges early reservations.

First i1s the fact that the show will |

Rental fees will be lower than

seven days instead of eight. There |

GRAND JURY FOR
PAYOLA PROBE?

NEW YORK — Activity on
the pavola investigation front,
which has been quiet here
for several weeks, is expected
to be stepped up this week
when a grand jury is expected
to be impanelled to hear evi-
dence, .

A spokesman for Assistant
District Attorney Joseph
Stone, who is handling the
investigation into alleged dee-
jay payoffs by distributors and
diskeries here, said “it would
be a fair speculation,” that a
special grand jury will go into’
action.
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Ka ye Belts ASCAP
Ch’ ges-Before FCC

Boomerdngs ‘Conspiracy’ Gripe; Claims
Society’s System Encourages TV Payola

WASHINGTON — The ASCAP |
distribution system encourages pay-
ola on network television “by en-
_abling a favored few of its mem-
bers to profit directly from the

planting of performances, whether |
or not the performances result in |
public response,” BMI counsel and
Board Chairman Sidney Kaye told
the Federal Communications Com-
mission at hearings last week.

This “disproportionate concen-
tration” of payment for network
TV background music among a|
handful of well-aged tunes owned
by ASCAP publisher-board mem-
bers also results in a virtual shut-
out of new writers and new pub-
lishers fron one-third of ASCAP's
distribution, This amounted to
over $6,000,000 in 1957, as noted
in the Justice Department memo
supporting ourrent ASCAP Con-
sent amendment, Khye pointed out.

Kaye made a boomerang of the
ASCAP “conspiracy” charge, by
noting .that the American Society

3 New Distribs
Rumored for
Chi Take-Off

CHICAGO — Rumors were rife
in Chicago - this week that three
new distributing outfits were soon
to be formed, one a new distribu-
torship and the other two new |
firms to be started by established
distribs. The new firm to be
started, it was understood, was to
be called, Aummit Distributors, and
the f{:run&m were to be Jack White
and Seymour Greenspan, of the
Warner Bros. distributing outlet
here. White is currently the Chi-
cago branch manager for WB:

Greenspan is the firm's Midwest |
promotion manager. The major
line they are to carry in Summit |
is WB.

It was also rumored, altho not
confirmed at press time, that Lennie |
Garmisa was starting a new Chi- |
cago distrib operation to be cnlledr
Garland. And Milt Salstone of
M & S Distributors was supposed
to have leased space on South
Michigan Avenue, to start his new
distribution set-up. What lines
would be handled by the new Gar-
misa distrib or the new M & S
distrib was not known.

WHAT'S IN
A NAME?
98c, NATCH!

CHICAGO—Nick Adams,
TV star of “The Rebel,” who
recently signed with Mercury |
Records, has received some
advice from a master which
he hopes will help build him
to disk stardom.

Adams used to appear as a
side attraction during personal
appearances of Elvis Presley
and won the acquaintance and
personal affection of Presley's
manager, Col. Tom Parker.
Last week, Parker sent Adams
a letter full of Dutch-uncle
advice.

“When you're appearing at
any place records are sold,”
Parker admonished, “never
autograph a photo. Just sign
records. [f they want vour
name bad enough make them
come up with 98 cents.”

of Cump-:.-sers* Authors and Pub-
lishers, by promoting big-time net-
work payola and discouraging new

talent, has conspired against its
own current song writers. The lat-
ter affiliated with Broadcast Mu-
sic, Inc., with the result that BMI
writers have shown substantial
leads in current hit charts, Kaye
told the FCC, during its conclud-
ing week of hearings on the agen-
cy’'s rights and duties in program
control.

As a third aspect of disproof
of ASCAP’s allegation that its mu-
sic is pushed off the air by BMI
tunes, Kaye pointed out that BMI
tunes ranked lower on charts lim-
ited to broadcast-deejay choice,
than on charts which included pub-
lic's buys of retail records, sheet
music, and play on juke boxes.
Also, said Kaye, earlier testimony
by Burton Lane, president of Amer-
ican Guild of Authors and Com-
posers (formerly Songwriters’ Pro-
tective Association), could not ac-
count for the fact that 1958 per-
centage of BMI music on the air
was lower than in 1957 — altho
pavola presumably has reached its
peak during the past two years.

Kaye's oral testimony, cut to the
bone for, its scheduled presentation
on Monday morning (25), was
pushed over inte the afternoon,
when FCC Chairman Doerfer gave
the time to the upper echelon of
the Westinghouse Broadcasting
Company. WBC President Donald
H. McGannon, who also doubles
as head of NAB Code of Good
Practice, read 65 pages of pre-
pared testimony, which was fol-

QUICKIE SCAN OF
PAYOLA DUE AT
ROUND TABLE

WASHINGTON The
question of payola is not ex-
pected to get much, if any
attention, at the upcoming
round-table conference to be
held by Sen. Warren Magnu-
son (D., Wash.), February
19, with members of the Fed-
eral Communications Com-
mission, the Federal Trade
Commission, and top figures
in networks, NAB and adver-
tising on general conditions in
the broadcasting world.

The participants, who have
also been testifying before the
FCC hearings on its rights and
duties in program control for
hours on end, will have to
talk fast to get in their opin-
ions during the one day set
for the Magnuson gallop.

The problem under discus-
sion will be the efficacy of the
FTC and FCC to deal with
deceptive practices so exten-
sively revealed in broadcasting
by the Harris (D., Ark.) Legis-
lative Oversight Subcommit-
tee hearings and investiga-
tions. Magnuson will ask
what corrective measures have
been taken to prevent a repe-
tition.

Called to the conference, in
addition to FCC and- FIC,
will be Harold Fellows of
NAB; Donald H. McGannon,
chairman of NAB TV Code
Review Board; Frederick R.
Gamble, president of the
American Association of Ad-
vertising Agencies; Donald
Frost, chairman of the board,
Association of National Ad-
vertisers; Leonard H. Golden-
son, president of ABC; Frank
Stanton, president of CBS, and
Robert E. Kintner, president
of NBC,

(Continued on page 14)

Woalter-Beethoven

Set to Col.

NEW YORK — Columbia Rec-
‘ords’ plush Beethoven package,
' consisting of the nine symphonies

|of Beethoven conducted by Bruno

Walter, is now available in sterco
for $5.98 thru the Columbia Rec-
'ord Club. The stereo set consisting
of seven LP records smartly boxed,
lists for $41.98. Anyone who joins
the Columbia Record Club, and

agrees to purchase six albums over | b

the next 12 months, can obtain the
set for $5.98.

The Bruno Walter Beethoven
set was given a big sendoff by
Columbia late last fall. It is the
first complete waxing of all the
Beethoven symphonies in stereo.
The performances have been
hailed as excellent by most critics.
The set is available to new club
members whether they sign vp for
the popular or classical Columbia
clubs.

De luxe packages going into rec-
ord clubs to attract new members
is not unusual. RCA Victor put its
new Soria series “Messiah” into its
classical club last December, and
offered it to new members at a
special price. It almost appears to

Canucks Dig

Belafonte LP

NEW YORK—"Calypso,"” Harry
Belafonte’s RCA Victor album, has
passed the 100,000 sales mark in
Canada, it was reported by Dick
Broderick, manager of Record Ex-
port Marketing for RCA Interna-
tional. This is claimed to be the
first album ever to pass the 100,
000 mark north of the border.

Club

be expected that the de luxe pack-
ages will be used in clubs, because
they are good for prestige and can
pull new members. Book clubs
work on a similar principle with
their new member offers: In the
case of record clubs, it is interest-
ing to peint out that the clubs
themselves at times dictate the
type of packages that can be made,
y offering to share the costs of
making the expensive de luxe pack-
ages. It is believed that some de
luxe sets might not have been |
issued at all unless the club agreed
beforehand to take a certain |

amount, and thus help the ['IEE'Eli-'

age get off the expensive nut.

FEBRUARY 1, 1940

Csida Cap. Topper

® Continued from page 1

For Eastern Area

in charge of sales, was the first top
ranking Capitol exec to become the
firm’s Eastern administrative head.
The West Coast based major pro-
vided its Eastern wing with exec
stature in 1951, almost a decade
after Capitol was founded, when
it moved Fowler and his national
sales headquarters to New York
City. Fowler served as CRI's East-
ern spokesman and administrative
chief, but a veepee in charge of
gales, his functions for the most
part were concentrated on CRI's
sales side, Fowler resigned in Feb-
ruary, 1956, and uvntil Csida takes

1over, was the last CRI officer to

be based in New York,

Walt Heebner, manager of Cap-
itol Records Distributing Corpora-
tion'’s Customs Department, was
elected a CRDC veepee and was
appointed administrative head of
the New York wing in January,
1956. Heebner resigned the post
one year later to return to the
Coast. Since that time, Max Calli-
son, the former CRDC veepee and
national sales manager, shared ad-
ministrative responsibility for the
New York operation with Sandor
Porges, administrator of CRI's In-
ternational Department. (Callison
resigned both posts several weeks
ago to return to his Fort Wayne,
Ind. home.)

Thus, executive control of a
number of key functions in the
all-important New York area here-

MJQ Booked
At Basin St.

NEW YORK — The Modern
Jazz Quartet, Atlantic Records’ re-
cording artists, are currently hold-
ing forth at the Basin Street for a
special one week's engagement.
This marks the group’s first night
club appearance in over a year and
their first New York date in over

three years.

The quartet will give three per-

be for 400 minutes.

Dunn Quits
Yictor Post

NEW YORK — Jack Dunn, Ad-
ministrator of Press and Informa-
tion, Singles, at RCA Victor, has
resigned. Dunn is known to be

considering several offers,

Prior to joining RCA Victor's
| press and information department,
Dunn was manager of deejay pro-
motion, Dunn joined the label in

1956, coming from Coral Records. |
At the latter diskery he had been |

head of Eastern deejay promotion.

CANADIAN DISTRIB ON
ALERT FOR NEW LINES .

NEW YORK — *“Since every-
body else seems to want to crack
the singles field, we decided to
start our business with LP's and
it's given us a nice base,” reports
Ralph Harding, general manager
of the budding Canadian distrib-
uting firm, Raleigh Record Sales.
Harding was in town this week
from his Toronto headquarters,
scouting new lines for his north-
of-the-border firm.

Harding likened the situation in
Canada to that which has ob-
tained for some years in Britain,
with a very limited number of
firms controlling release of count-
less American labels. “Many Libels
don't stand a chance that way,”
he declared, “and we believe the
field is ripe for us to acquire new

www americanradiohistorv com

lines among the many who are dis-
satisfied with their current Cana-
dian set-up. That's why T'm in New
York now.”

Harding noted that the Cana-
dians are still a prime market for
country and western records. “A
pop hit in Canada will sell only
5 to 7 per cent of the same
record’s U. S. sale,” he asserted,
“but when a good c.&w. side breaks
loose it can go as high as 20 or
30 per cent of the American vol-
'LII'I'IE;“

Another interesting point, ac-
cording to Harding, is the virtual
absence of payola in Canada, “1
don’t say it couldn't happen,” he
noted, “it's just’ that most of the
records played there are already

. {Continued on page 69}

formances nightly. Each set will |

tofore had to be administered di-
rectly from the firm's distant head-
quarters in Hollywood. Among the
vital areas wherein Capitol has felt
itself in need of greater strength
in the East has been in high level
public relations. The East is the
editorial home base for nearly all
rthe important national publica-
tions and is headquarters for the
TV and radio networks. It hereto-
fore faced a handicap by not hav-
ing one of its officers stationed in
the hub of the nation's communi-
cations center,

At an artist and repertoire level,
Capitol has enjoved top sales suc-
cess with its original cast recording
of Broadway's “The Music Man.”
It recently launched an infensive
drive for more main stem ‘proper-
ties, having acquired disk rights to
“Fiorello,” among other shows.
Capitol, well-endowed with artist
and repertoire talemt in New York,
nevertheless has long felt the need
for a permanently based officer of
the company in New York empow-
ered to negotiate for recording
properti®s. Capitol sees a solution
to these problems, among others,
in its election of Csida as its East-
ern veepee.

Adams Offers
Brief Kaye

Rebuttal

WASHINGTON — Here is the
brief comment of Stinley Adams,
President of the American Society
of Composers, Authors and Pub-
lishers, on the testimony of Sid-
ney Kaye, Chairman of the Board,
and General Counsel of Broadcast
Music, Inc., before the Federal
Communications Commission Jast
week (25):

“ASCAP, a membership associa-
tion of writers and publishers of
music, does not and cannot engage
in ‘payola’ because it does not par-
ticipate directly or indirectly in
exploiting or popularizing the
works of its members,

“BMI, on the other hind, a cor-
poration whose stock is wholly
owned by broadcasters, does par-
ticipate directly in exploiting and
popularizing the works in its rep-
| ertory.

“ASCAP continues to urge that
the broadcasters, who control the
greatest means of popularizing
musical works, be divorced from
engaging in collectively owning,
controlling or marketing those
| works.”

Diamond Tops
H-S Promotion

NEW YORK — Morris Dia-
mond, one of the hard-working
swingers among the disk promotion
set on the local scene, has joined
Hanover-Signature Records as pro-
motion chief. The diskerv also an-
nounced the appointment of Nat
Fields as public relations head.

Diamond left his promotion post
at Carlton Records to take the new
assignment. At Carlton, where he
had been since the lubel's incep-
tion, Diamond was active in the
promotion of disks by Jack Scott,
Gary Stites, Anita Bryant, Paul
Evans and Jesse Lee Turner. Dia-
mond will report to Irv Stimler,
sales veepee for H-S5. He'll start
his activity by plugging current
disk offerings by Barbara McNair,
Serino and Ray Bryant,

Fields has handled press for
Sam Levenson, Peter Lind Hayes,
Mary Healy, Dennis James and
Johnny Carson.
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ANNOUNCING
' AUDIO FIDELITY

PAE-PAK:

10 BIG HOT ALL-NEW [AF] RELEASES
10 FREE ALL NEW //AF] STEREO LPs

EARN BIG 217 +% DISCOUNT

- ON EACH PRE-PAK

EACH PRE-PAK CONTAINS: MONO STE!EDm EACH PRE-PAK CONTAINS: MONO 51::!::%
LOUIS ARMSTRONG — SATCHMO PLAYS 2 PIANO RAGTIME WITH THE DUKES OF 2 2
KING OLIVER AFLP 1930/AFSD 5930 DIXIELAND, Vol. 11 AFLP 1928/AFSD 5928

ARTHUR TRACY, THE STREET SINGER

AL Hlll'l' Trumpet & Dixieland Orchestra, 2 2
AFLP 1929/AFSD 5929

Vol. AFLP 1926/AFSD 5926

THE HAPPY SOUND OF RAGTIME —
Harry Breuer & Orch. AFLP 1912/AFSD 5912

| 2
2 REVIVAL—Rev. Gatemouth Moore & 2 2
AL MELGARD AT THE CHICAGO STADIUM l 2

his Gospel Singers  AFLP 1921 /AFSD 5921

JO BASILE, POLKA ACCORDION 2 2
ORGAN, Vol 3 AFLP 1907 /AFSD 5907 AFLP 1914/AFSD 5914
BAWDY WESTERN SONGS — Oscar Brand

AFLP 1920/AFSD 5920

NNNNN

MIGUEL DIAS & MARIACHIS — 2
VIVA MEXICO AFLP 1898 /AFSD 5898 2

TOTAI. — 20 MONO - 20 STEREO - FREE 10 STEREO FREE

| BUY 20 MONAURAL LPs
FBEE ' 969.50 WORTH | gyy 20 STEREO LPs
oo OF STEREOLPs | Lore 10 STEREO LPs

CALL YOUR AUDIO FIDELITY DISTRIBUTOR NOW !
ET YOUR BIG 21%+ DISCOUNT NEW RELEASE PRE-PAK

SELL UP . WITH AUDIO FIDELITY!

AUDIO FIDELITY, INC. « 770 ELEVENTH AVENUE NEW YORK 19, N. Y. - This One
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German Attitude on

Yank Songs

HAMBURG. Germany — Pub-
lishers here are generally dissatis-
fied with the situation relating to
American material. Major German
diskeries are using a considerable
number of independently con-
tracted producers for their prime
source of product, wherein lies the
roots of the irritation.

Producers are contracted to turn
out as many as 200 sides a vear
sccording o agreemenis reported
here. This naturally means that
they will have considerable deal
ings with numerous publishers,
The fact that the indie producer
has been placed in such an im-

ortant position in the disk.scene
Eas thus given birth to a new form
of payoll.

A publisher with an American
hit song will submit the material

o’
% LiviNG STEREO s

Irks Pubs

o a producer with a specific art-
st in mind. Tied to the producer’s

agreement to do the record is a de- |

mand that he be given the rights
to do the German text of the Amer-
ican hit. Some producers, in addi-
tion to geiting the lyricist share of
royalties, have arranged to be cul
in to the publisher's share as well.

Publishers object, not only be-
iEHll.‘iE the lyrics are often poor,
| but because this kind of arrange-
'ment precludes the likelihood of
| getting any other artist or producer
to do the song. The result has been
that fewer American songs are be-
ing exposed.

The German market is not pri-
marily pro-American artist, and the
only way to get an American song

(Continued on page 69)
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Another Billboard Record /Phono Dealer

" TATUMS FURN & HMUSIC
525 WASHINGTON AVE

Mever
D;-l‘f'i_S'

TONIGHT...OVER

- 50 MEYER DAVIS BANDS WILL
; HELP YOU SELL THIS ALBUM!

That's right! More than 50 Meyer Davis bands are
plugging this album —from the Everglades Club

Grand Hotel in Mackinae

Island...even on the high seas, on the 5.5. America
and the S.5. United States,
It’s “Ameriea’s finest dance musie.” featured at

31 command performances at the White House,
and six inaugural balls!

name and fame. Order
PM LSP 1930)...today!

ad

& HUSIC MARY

. MIS8

February Col.s

‘Conniff Month’

- NEW YORK — Columbia Rec-

Month™ in January, with a “Con-
niff Month™ in February, Firm will
go on all out campaign to push
the conductor's albums, especially
his newest release “Concert iIn

=]

-

Rhythm,” Vol. 1lI, which features
the Conniff singers and ork in
themes from classical composers.
| Columbia also has a number of
promotion and merchandising aids
'set to push six popular Connill
albums.
I In February, along with the new
' Conniff release, Columbia is issu-
ing 12 other albums, three Master-
works, six popular and three jazz
scts, Included in the Masterworks
releases are a new Glenn Gould
set, a new Andre Koslelanetz, and
|an album called “The Mass” with
|the Choir of Santa Susanna in
Rome,
| Popular albums include a new
Four Lads set, another with Sir
(Continued on page 69)

BUMPER CROP

Nashville
Absorbing
Hitville

® Continued from page 1

| associates, has its expression in the
distinctive Nashville record style.

“We try to emphasize the solo

| sound, one guitar man of one bass,
We like to hear what one guy has
to say when he gets wound up.”

Where Nashville prides itsell in
section work 1s not in instrumentals
but in vocal groups. The Jordan-

aires and the Anmita Kerr Quartet,
according to Atkins, are the best
| vocal groups in the country for disk
backerounds, They work fast in
| the studio and have strong spon-
taneity. While they are excellent
readers, Atkins says he never per-
mils the groups to read during his
Sess10Ms,

The trend ¥ still rising, Atkins
said, for Northern record makers
to schedule their sessions in Nash-
ville. He expects Memphis to con-
tinue its growth, too, as a record-
| ing center. Memphis, he said, does
| not vet have a first-grade pool of
musicians but he figures talent will
| develop fast as work is attracted
there by the excellent studio facili-
ties.

Ssumming up, Atkins made a
'sociological observation:

“There’s more originality here
hecause there are more poor people
in the South. That's where the
| songs come from."

If the trend continues. the South

will become richer. than anybody, available in both monaural and |

What happens then?

ords is following up its “Mathis |

NEW YORK—Twenty-five mu-
sic stores have been selected to
compete for national brand name
Retailer-of-the-Year awards, in the
annual competition sponsored by
the Brand Names Foundation, Inc.
Four Certificate of Distinction win-
ners in previous competitions are
competing again this vear. They
are Streep Music Company, Or-
lando. Fla.: Jacobs Brothers Mu-
sic Company, Philadelphia; Kitt
Music Company, Inc., Washing-
(ton, and Newton Piano Company,
Norfolk,
| Other retailers in the Music
Stores category, competing for top
honors, are: Beihoff Musiec Com-
pany, Milwaukee; Bowman Music
Company, Lake Charles, La.: Tom
Clark Music Company, Grand
Junction, Colo.; Brook Mays Music
Company, Houston; Duffield Mu-
sic House, Chambersburg, Pa.:
Fleming Music Center, New Cas-
tle, Pa.. Goss Piano & Organ
Company, Syracuse; Great Lakes
| Piano Company, Toledo: Harden
Music Stores, Marion, O.; Hays
Music Company, Inc., Hays, Kan.;
House of Strauss, Santa Barbara,
Calif.; Korten's, Longview, Wash.;
Lines Music Company, Springfield,
Mo.: Londeree. Music Company,

Sun-Phillips
Toppers on
Promo Treks

MEMPHIS — With the biggest
group of singles on the market si-
multaneously in quite a spell, top
cexees of the Sun-Phillips Interna-
Ctional disk combine have hit the
road for extended treks, General
| Manager Bill Fitzgerald is now
covering the South and Southwest
sectors, while sales chief, Cecil
| Scaife. is operating in the East.

Both will hit a minimum of 20|

Ceities and will not return here until
| the muddle of this month. Disks
getting the active plugging treat-
ment are by Carl Mann. Johnny
Cuash, Charlie Rich., Mack Owen
and Tracy Pendarvis,

A-F Skeds 10
Sets for Feb.

NEW YORK — Audio Fidelity
is releasing 10 new albums in
' Februaty. WNew sets include LP's
ih}! Louis Armstrong, the Dukes of
Dixieland. Arthur Tracy, and Al
|Hir1. Other scts feature Miguel
| Diaz and his orchestra, Al Melgard,
'Harry Breuer, Joe Basile and his
lork. Oscar Brand, and Rev. Gate-
' mouth Moore and his Gospel Sing-
lers.  All of the new albums are

| sleren,

ON STATION

® Continued from page |1

'FCC ASKS MORE INFO

TRANSFER

sue has rarely been cited as basis
for holding up a transfer. In cases
| of mewspaper ownership, for ex-
ample. the commission has in the
T'H.I.‘\[

siven consideration to how |

number of hroadcast hours a weck
which will be given to promoting
the other non-broadcasting inter-
ests of apphlicants. Laclade had

aiven no answers in this area, term- |

TATUMS

FURNITURE & MUSIC MART

he relail esfablishmeni of this record/phono dealer . . .

. is essentially a music/furniture /appliance store
offers both records and albums

handles phonographs selling from $35.00 fo $1,000
has been reading Billboard more than 10 years

r---'- EEETSE DD D D

-— O .

L--ﬁ—dﬂ-d-t-d———-—————-——-———--q- RN

would be involved in.the entire FCC has spelled out four spe-
community to be served by the sta- | ¢ific questions it wants Laclede

tion. 1t has rarely singled out spe- | o answer. It asks if the new owner
cific items of outside business in- | of KATZ intends to use the sla-
vestment for questioning in just this | (ign to promote stockholder out-
manner, Onlookers ascribe the | gige interests, and how many hours
special scrutiny to the payola chi- | will go 1o such promotion. It asks
mate of the times, and a warning | for copies of any agreement or any
for other applicants to supply full | memoranda on  written or  oral
information. Ipmmise that KATZ will promote

FCC points out that the transfer | the individual stockholder interests,
apphcation requires a “definite re- | and what exclusion of competitive
sponse” to questions as fo average interests would result.

WwwWw americanradiohistorv com

= I § i * LR ]
much monopoly of newscasting | ing the questions: “not applicable.

BRAND NAMES PICKS
COMPETITION ENTRANTS

Charleston, W. Va.: Ludwig Mu-
sic House, Inc., St. Louis, Mo
McMillan Music Company, San -
Angelo, Tex.; Barney Miller’s, Inc.,
Lexington, Ky.. Neal-Clark-Neal
Company, Buffale, N. Y.; Rhein's
Music House, Inc., Belleville, Ill.;
Thurlow Music Company, Clinton,
Okla., Tri-State Music Company,
El Paso, Tex.

Above mentioned retailers repre-
sent country-wide territory, and
from this group will come the win-
ners earning the title of top brand
merchants. Awards ceremony will
be held in the Grand Ballroom of
the Waldorf, May 6.

Cap Lists 30
Feb. Pkgs.

HOLLYWOOD — Capitol Rec-
cords will release a total of 30 al-
bums this week, including 19 pop,
three “Capitol - of - the - World™
and eight classical packages.

The pop release includes six
newly packaged re-issues in Cap’s
Arthur Murray series. New items
in the label’s pop array feature
Ray Anthony, June Christy, Four
Freshmen, Stan Kenton, Guy Lom-
bardo, Billy May, Kay" Starr,
Jimmy Brvant, Mickey Katz, the
Jordaniires, Dave Pell, Ruth Wel-
come and Curt Massey. All are
available in stereo and monaural
with the exception of the mono-
only Arthur Murray re-issues,

Capitol - of - the - World series
!fl':'.lllll'i;‘!-:- albums by France's Les
| Compagnons de la Chanson, and

(Continned on puge 18)
Angel Issues

6 New Pkgs.

HOLLYWOOD — A new stereo
version of Rimsky - Korsakoff's
i “Scheherezade” paces Angels
new six album mono-stereo  Te-
Jease. Artists represented on the
release include Dennis Brain. Paul
| Hindemith, Herbert von Karajan,
Paul Kletzki, Lovro von Matacic,
Elisabeth Schwarzkopf, Constatin
Silvestri, the Scots Guards. amd
the two soprano fuvorites of the
| current opera scason, Birgit Nil-
sson and Aaee Loevberg,

FCC TO HASTEN
STANDARDS FOR
FM STEREO

WASHINGTON The

Federal Communications
- Commission hopes to finalize
standards for FM stereophonic
| broadcasting us soon a8 pos-

sible_after March 15, 1960, the
final date for filing comments
on this matter. In view of the
high priority given the FM
stereo study, the FCC has had
to turn down a request from
the Ejectronic Industries As-
sociation that the commission
estublhish the National Stereo-
phomic  Radio Commiltee
| (NSRC) on an organizational
l basis similar to the Television
| Allocations  Study  Organiza-
tion (TASO).

FCC reminds the Electron-
ics Association that its stereo
committee had promised the
agency fo try to complete
its tests and considerations of
sterea FM broadcasting svs-
tems by mid-March. Inter-
est in the FM sterco is so high,
and the matter has already
taken so much time, that the
FCC said it wants to set up
these standards hefore consid-
ering stereo in AM broadcast-
ing and television,
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Now on WARNER BROS.

BILL HALEY
Q4 | TNRY and his
RN\ BUS L COMETS

“TAMIAMI”
- and
“CANDY KISSES”

T %

BILL HALEY & HIS COMETS

TAMIAMI (Skidmore, ASCAP)-Haley and
F\, crew bowon the label with a colorful reading

SPOTLIGHT W|NNER @ of a catchy and cute instrumental themae.

It's given a zestful and attractive treatment,

\‘?y OF THE WEEK = and it appears a strong bet to score. Flip is
; “"Candy Kisses,” (Hill & Range, BMI).

Warner Bros. 5145

the first name in sound

WARNER BROS. RECORDS

BURBANK, CALIFORNIA

Write, wire or phone your nearest distributor now.

WWW americanradiohistorv com


www.americanradiohistory.com

| FROM THE NEW
MGM MOTION PICTURE
"HOME FROM THE HILLS"

A /

for the first time..
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KINGSTON
TR0

“with full string orchestra

| OME FROM THE HILS

Record No. 1338



www.americanradiohistory.com

MUSIC

' THE BILLBOARD

FEBRUARY 1, 1960

o 1
e e 1D

i Ty

=14 ]

BEC U5 PaT

i A e
e et = e
LSl

ey R
e o s, o
o

ot W e

B e o0 S

R e e e

i e B

H

e s =

R e

wwWw americanradiohistorv com


www.americanradiohistory.com

10 MUSIC NEWS

THE BILLBOARD

FEBRUARY 1, 1960

A Dazzling New Ballad!

TS

BALTIMORE

2050

ISpotlight on
‘Compatible
Stereo Disk

NEW YORK — Reactions con-
tinued to be heard this week on
the announcement several weeks
ago of a “compatible” stereo rec-

ord, produced by Beltone Studios
and released first by Design Rec- |
ords, The Fairchild cutting pro-
cess is employed in the muanufac-
ture of the record.

MNelson Verbit, of Murnel Dis-
tributors, Philadelphia, came out in

| good- as stories have indicated.”
Verbit noted that “Anv recording
firm that does not ultimately con-
vert to compatible recordings 15
holding back progress. It would
give us the opportunity to free
time, money and space for more
titles.™

.Meanwhile, Golden Crest Rec-
ords has slated the release of two
experimental  compatible  disks

| favor of the idea "if they are as|.

shortly. The pair of records em-
ploys the same technique as that |
used with the Design Records, The |
Golden Crest releases will sell for |
33.98 and if received well in the |
market, will be followed by a series |
of similar relcases.

Another reaction was received
from John Mosely, chief enzineer |
for Audio Fidelitv Records, who
posed the question,. “Are we saving
that the genie of compatibility les

VICTOR, BUD IN
ALBUM HOOK-UP

NEW YORK—RCA Victor
has set up joint promotion
with Anheuser-Busch, manu-
facturers of Budweiser Beer,
centering around the new
Russ David pop album titled,

“Where There's Life.” Accord- -

ing to Bill Alexander, diskery
advertising, publicity and pro-
motion chief. Album title is
taken from Budweiser's ad
slogan, “Where There's Life,
There's Bud." All songs in the
piackage use the “Life” theme
in titles, such as “Ah, Sweet
Mystery of Life,” “Life Is Just
a Bowl of Cherries.” etc.

Budweiser will use the al-
bum cover art in ads, and will
run full page ads. featuring
“Where There’s Life” in Satur-
day Evening Post, Life,
lLook, Time and other na-
tional magazines. Beer con-
cern is also making available
40,000 display cards featuring
the album, and 12,000 stream-
ers and 4.000 coasters.

RCA Victor will advertise
“Where There's Life” album
in half column ads in The
MNew  Yorker, Sports  Illus-
trated, Plavboy and other na-
tional mags. Album will also
be the February selection for
the diskery’'s new illuminated
blinker marquee display.

with, of course, a compromise in
the quality. The Greek word ‘ster-

wDiifters

erranged and conducted by Stan Applebanm

an LP.'T. Production

| transcribe onto a disk (assuming
| that one requires the disk to match

- & |
fﬂﬁ'l means ‘hlock’ and therelore

n the pickup, the disk, the cutter
or the tape?”

_ sound picture without any holes
Mosely continued:

unless one 18 in the ‘gimmick’
business. So we cannot neglect
the vertical component. We all go
the tape) precisely the information |to considerable lenghts to ensure
it receives from the tape. [t is well | that our equipment is as good as

“A cutter will

one presumes to produce a solid

Plug Still a
Plug Even If
It's for R&H

NEW YORK — A plug by any
other name is still a plug even
when its for Rodgers and Ham-
||m:r5li:in. according to some of the
country’s harassed deejavs.

The boys recall that the famous
team — among the most active
supporters of accusations that
broadcasters, via BMI, exploit their
own musical interests — recently
demanded a plug for themselves
on their “Sound of Music” origi-
nal cast album.
| The LP's were accompanied by
a letter from the Columbia Record
Siales Corporation, which said sta-
tions could broadcast all or any
part provided they gave air plugs
for the composers, stur, show and
theater “cach and every time you
broadcast all or part of such re-
cording.” A similar plug-if-play
provision was made on R, & H.'s
“Flower Drum Song” LP,

Maxwell Joins
Atlantic Fold

NEW YORK — Larry Maxwell
has joined Atlantic and Atco Rec-
ords as a full - time promotion
staffer. Maxwell formerly worked
for the labels on a free-lance basis.
| The addition of Maxwell i1s part

of Altlantic’s recent expansion
plans, Sammy Vargas joined the
labels’ promotion department six
months ago, and Norman Rubin
was added last month, :
| Maxwell and Rubin will concens-
trate on national promotion; while
Vargas continues his local New
| York activities. Prior to joining
Atlantic, Maxwell handled disk
promotion for United Artists Rec-
ords, Della Reese. Brook Benton,

duce the wvertical component,to be deprecuted.” and Barbara MacNair,

- Kknown that by the use of an elec- it can be. Anything that will re-
] A T L A " TI c R E c o R D s trical network, it is possible to re- | duce the quality along the line is
p— =

" THE SWING IS TO
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Here's the single record that’s taking the country by storm.
e Plays at 3314 r.p.m,—the speed where stereo sounds best.
e No bothersome inserts or special spindles needed.

e Here’'s a brand new single record market made up of stereo and regular
_album buyers.

'

Hats off to Seeburg who have seen the
immediate potential of “Stereo Seven”
and have called it the “singles” record of
the future. The new Seeburg machine
plays ‘“‘Stereo Seven” easily and efficiently
and opens up a brand new market for
Juke Box play.

www americanradiohistorv com
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Burfon Buys
Out Partner

NEW YORK — Ed Burton last
week purchased the entire stock
interest of his partner Joe Csida
in Csida-Burton Associates, Inc.,
two music publishing companies—
Trinity (BMI) and Towne (ASCAP)
—and several other affiliated firms

‘ILLIAC’

See Robot

Composer
No Genius

NEW YORK — A computer
named “Illiac,” has composed a
25-minute suite for a string quar-
tet. With the help of a musician
and mathematician who comprised

owned jointly by Csida and Bur-
ton. {_b!dd sold out his interests

the human part of the team, the
machine was fed a certain math-

DJA Business
Meet Set for
Minneanolis

HOLLYWOOD — As previously |
reported in The Billboard the Disk |
Jockey Association has decided to

forego its convention in Hollywood |
in favor of a business meeting to |

to join Capitol Records, Inc., asl::m.:t:c.al formula

veepee for Eastern Operations. | duced what was

(See page one story.)
Apart from Csida's departure, | Curiosity but not

the Trinitv, Towne and Csida-Bur- | posers.”

ton operations personnel will re-|

main  completely intact.

recording, Irwin Schuster contin-

ues a$ general professional mana-

ger of both the Trinity and Towne

4 firms and Bob Steinberg continues
financial administrator. ,

Organized in June, 1954, the

=  firm has published, and in most

cases also recorded, such best-sell-
ing disks as “Green Door,” “Sleep

used today."”

lifeless performance which aroused | April 8. The convention had been |

Hhac’s prime function,
Bob| ing to Professor Lejaren Hiller Jr.,
Davie will cnntlnur: as musical dl* of the Unm:rz-rn ol Illmois, whcrmfrll'ﬂlghl business ﬂ"ﬂ'ﬂ““E as op-
rector and supervisor of talent and | the unit makes its hnmi:-, will be |
4s a composer’s assistant
ting him to write music based on
mathematical and logical thought
processes more complex than those
Tradesters later ob-
served that if the latter idea were |
applied to the pop field, the sin-
gles business would
be completely dead today.”

and thence pro-|
called a “stilted. | be held in Minneapolis (Minn.) ﬂnl

envy from com-| planned for March 5-6.

The switch in  plans  was
accord- | prompted by a growing feeling
ramong its rank and file to hold a |

posed to a convention and to en-
list broadcaster support in drafting
a code of ethics. Since Midwestern
Minneapolis is centrally located, a
far greater turnout is anticipated to
attend the meeting than could
‘have been possible for a similar
national gathering in Hollywood.

DJA will also call on the Fed-
eral Communications Commission

“permit-

undoubtedly

Walk,” *The Battle of Kooka-
monga,” “It Was L, *“I Dreamed,”
“The Little Blue Man,” etc. They
currently are partners with Bobby
Darin in a recording operation, Ad-
dison Records, and a music pub-
lishing firm Music Development
Corporation. Talent managed by
the firm include Eddy Arnold,
Santo and Johnny, Jim Lowe, Skip
and Fhlip, Johnny Restivo, Belsy
Brve, and others.

UDITION

a new sslling force
«.for dealers

oofor manufacturers
IM FULL COLOR EVERY MONTH

WINS, here,
Angeles.
has been set for

gerial capacity™

Crhhtp il,'l[l!'l esk in

Leeds Quits
WINS for
KDAY Slot

NEW YORK — Mel Lecds has | stead
resipned as program director of ;slrictl}’ on the drafting of the pro-
to join KDAY, Los posed code.

As vel no n:-plm..um-::nt
Leeds will operate in a
details of . his new post were not | ted that the

revealed at this time. |
operation at one time had an own- | had placed previously unforeseen

to assist it in drafting its code. In
view of the crisis created by the
“payola" scandals, the Association
feels that a strong code put into
' practice as soon as possible will
help ease the strain vnder which
'deejays have been operating, [t
‘was felt that this is not the time
for a convention as such but in-
to keep deecjay afltention

According to. DJA prexy Jim
him at WI["*:S |Huwtlmrnc, the 20th Century-Fox

“mana- | film devoted to deejavs is still be-
for KDAY, but|ing planned. However, he admit-
“payola™ stigma cre-
The WINS ated by the recent investigations

KDAY, but sold  stumbling blocks in the path of its

N THE BiLLeoARD  ||jt about a year and a hall ago. |r:ump1elinn.
ALL NEWLY RECORDED AND AT
3 THE SPEED WHERE STEREO
SOUNDS BEST!
- S7 20483  “Misty" “The Story of JOHNNY
our Love"' MATHIS
o\ " S7 30450 “Battie Hymn of The MORMON
o Regublic” “The Lard's  TABERNACLE
Prayer” CHOIR
S7 30447 “Love is A Many- RAY CONNIFF.
Splendored Thing”
“Please”™
: S7 30445 “The Song From Maulin  PERCY FAITH
. * g?; ! Rouge” “Bouguet”
. . S7 30448 “Volare" “| Love Paris®  KIRBY STONE
- : FOUR
= i | ‘ ST 30441 “Goodnight Irene” “On  MITCH MILLER
: T ! Top of Old Smoky"
’ ; i
ol S7 30410  “Small World” “You Are  JOHNNY
! Everything To Me" MATHIS
' §7 30476  “Heartaches By Tha GUY
Number” “Two" MITCHELL
57 30511 “El Paso” "Running Gun"  MARTY
R ROBBINS
l —\i §7 30532 “Tracy's Theme” “Thanks- SPENCER
— S giving Day Parade™ ROSS
-’m 5 §7 30533 “Mary Don't You Weep”  STONEWALL
N “Run” JACKSON
i §7 30542 “The Sound of Music®  DORIS DAY
“Heart Full of Love”
. e . 851 “The Best of Everything”  JOHNNY
The unqualified success of Columbia’s Columbia’s Stereo (Ip Seven Catalog (Sampler) “Theme Fram A Summer  MATHIS
introductory offer of the “Stereo Seven Features: Placa” PERCY FAITH
Sampler” at 33¢ featuring Percy Faith’s 1. Top artists performing their latest and
‘Theme From A Summer Place” backed greatest hits. I
with Johnny Mathis’ “The Best of Every- 9 8 -
G, Y , . Standard repertoire perfect for home
thing” has necessitated our extending this = P * | JOIN THE SWING TO

unprecedented offer., For a limited time

only!

Additional quantities are now being made
available to distributors — GET YOUR
ORDER IN NOW!

store and juke box.

Im@ l-!:' Blgrims Rag Pransd in U5 A

WAAAA—S-a-aieadaad | ) N1S FoH e ——————— —

STEREO @ SEVEN —IT'S ON

COLUMBIA

R

‘1IN

CONSUMER SALES



www.americanradiohistory.com

e —— - e — R

e

To e E— o, '-'I—m-l

12

3

=

X
;
:

MUSIC THE BILLBEOARD

g
- BN E'-a-.
: N B )
| x -
5 . B ]
N B B -
Al
N BN B
- -

b/w “MY LOVE LOVES ME”
#55234

W americanradiolrsorrrerom——

et
e e

dan Recor

I e

"
= P2

™ e
e e e R ﬁ%
SO L

e S e e
e
e

=
. it
o

=

s e

dh of Conad, id M

=3
T D
nt

—_ﬁ

FEBRUARY 1, 1960



www.americanradiohistory.com

FEBRUARY 1, 19460 THI BILLBOARD MUSIC iz

I ntodm‘iﬂg - o

oln
Beautiful

A4-Color

Sleeve
for

Maximum
Display !

THE SOUND OF THE SIXTIES! | N ESUSVBLYEY o V4

GISTAMLUTED iN CAMNADA BY LONSON RECSREE ©

i

e EREAP SN

e i L

RS L e o L el s A ECERTE

e R -— L — e — — WWW _americanradiohistorv com


www.americanradiohistory.com

14 MUSIC NEWS

THE BILLBOARD

FEBRUARY 1, 1960

The Original
Selling Versionl

® Continned from page 4

Kaye Belts ASCAP Charges

used to point out the overweighted
network TV payments, and the cor-
responding temptation to buy such
plump plugs. Facts cited were

“THE

DECISION"
Mr. Lee

separate story.) .

lowed by Icl;ure]}r discussion. (See |worth enough to make the deal|

Among the few questions asked | tation with the amounts of up to
of the BMI board chairman, FCC | $5,000  weekly i
 hearing counsel Ashbrook Bryant money that an ASCAP publisher

'asked if BMI could license sjust | can get iflfmgmcmn of his tunes
as much music,” if it were di- are used in network background

that in 1957 some 42.5 per cent
of all payments made by ASCAP

He contrasted this sil- | were based on TV network per-

profitable.

in_ performance ghout $11,000,000 (the same as

BMI1 total distribution from all

on the air. Also, many in ASCAP
writer-performer membership, se-
lect music for movie and TV film
use; and ASCAP’s movie publisher
members own record companies.
When any of these diversely-

formances alone — amounting to |

equipped members select musio
for broadcast shows, live or filmed,
they profit from selection of music
in which they have interests, Kaye

sources, local and net, Kaye noted). | points out. “It is difficult to see

GREAT HITS!
BOURBON STREET |

FCC Commissioner Cross asked |Kaye where the line could be
'what BMI did to control payola |drawn between legitimate plug-
among its members. Kaye said it |2ing and pavola? Kaye felt that
was controlled to such extent as| personal character™ has o be the
was possible. BMI has resorted to | lest Where interests overlap. Pay-
the American Arbitration Society ©l2 in the form of $20 to one
to cancel the contract of certain | deejay to plug a record is obvious.
publishers who have attempted to | PUb, 53]!:-1 Ka}'e,{;vhat about a situa-

: nze the BMI svs- | tion where an Oscar Hammerstein
GRARFpRIE " ab aver if nav- | 2€ts up his own show, and per-
tem, said Kaye. However, if pay- & , LOW,
ola occurs outside BMI perform- forms his own music on network

ance system, as between puhlish—'TV- resulting in vast performance
ers. writers. and other sources of | SUms. And what of the situation
' 1 :

profit, BMI has no jurisdiction, | Of Steve Allen, who is an ASCAP

Kaye said that BMI distribu- | SONEWTUET, with recording and
¢  tion is in itself discouraging to pay- E:E'hmhgli ]Slteﬁzls:rﬂnd “5"?5 htm
| ola practices, since it is based on 7 : program (o

. : o anmel | TOIl up substantial performance
a wide spread of local play, and |0 “\yhoiher this is fair to the

TRinity B-8537

BEAT

WARREN COVINGTON
DECCA =9-31010

LIVIN’
DANGEROUSLY

McGUIRE 3I5TERS
CORAL *9-5621562

MUSIC PUBLISHERS

HOLDING CORPORATION individual plugs would not hﬂ,rest of e Senstiviies a5l ok
® Ii?hera'i _mot snt_ ad:an;:ugenusiliy
L ’ da qu -
SINGERS-SONGWRITERS e, 1% qaaion 10 b o
MASIER OWHERS ® “We would not disqualify the

Demonstration Records Provided for Singers and Songwriters
Exposure to Major Companies Aimed at Securing Record Releases

Here is your opportunity fo secure the demos necessary fo get a recording
confract and become established in show business.

Any material submitted, which in our spinion has maerit, will be aceepted
for exposure, There s ne charge for auditions of singers er malerial
if mot accepted by ocur service. All material sent In for consideralion must
b mccompanied by a self-addressed postage Included return envelope.

@ from any of their other interests,”

he said pointedly, “any more than
® | BMI would accept the proposition

that all broadcasters should be di-
' vested of music ownership.” In
- both cases, the handling of the sit-
uation depends on the individual,

ERVICE @ Kaye felt. .
Til:;i"; :;1;:‘ E.E,ﬂfr Imf M. Y Hard facts fram the Justice
Phone: COlumbus 5-8652 @ |Department memo criticizing

| ASCAP's distribution system were

owners of these music interests The precisely nothing—"

) _ . I One-third of all ASCAP pﬂr=iwhj.-' broadcasters should be dis-
Winter Records ~501 |vorced from broadeast ownership. play. Kaye quoled trade stories |formance credits went to back- qualified in a field in which their
* o o “Yes," said Kave, "providing there indicating  50-50 splits between | ground music, which cunﬁtilutedlcﬂmpﬂtimn are left free to op-

was as much of it produced. If ASCAP publishers and show pro- | the bulk of the network TV per- | erate.”
Alse on Sharp Records by BMI had to operate under ground  ducers when latter reportedly agree | formances, and accounted for over | In addition to his oral testimony,
The: Enchanters 'rules proposed by ASCAP, there !0 Uust the ,F“h!“‘*h'-‘f_ tunes at 360 | §6,000,000 annuvally, Justice 'Kaye submitted a point-by-point
WANDA PUBL. 0. (BMI) 'would be no competition in music  PeT play, with $30 kickback to the pointed out. | rebuttal to ASCAP charges, for
5128 Parkside Ave. licensing — it would constitute alpm_dm:er.. _ Said Kavye: "UnlI_t:r _r"LS("‘.AF‘sflhe heuring_recurd. Among the
Philadelphia 31, Pa. merger.” | Commussioner Bartley asked system, the emphasis on back- | items were lists of ASCAP writers

ground music i1s accelerated by the | who both write and produce for
exageerated advantages given to |television, and members who are
even a few seconds’ use of old | also entertainers, with interests in
established hits on network TV pro- publishing houses.

grams. The use of a fragment of On the much-discussed topic of
an old hit accompanying the -::]u:rs-I BMI's allaged $100,000 a vear
ing of a door will yield as much | payments to Lois Music, Kaye said
as if an artist had featured the BMI never paid “even close to the
!:-'r':II‘HE song in a full performance on | gmount mentioned” bv Harbach
the same program. . . . If 'hﬂlin the oft-quoted, unofficial af-
ACAP publisher is owned by a|fidavit. (The affidavit was pre-
motion  piciure  producer, _““‘J!semcd to Justice Department and
places™fragments of old hits in &/ cjected by them in 1953, when
TV show produced by the movie | Mr. Harbach was 80 vears old —
‘company, or induces a package|and the document did not even
proprietor to use such fragments, | clain its hearsay data to be of Har-
ASCAP’s system calls for the pay- bach's own personal knowledge,
| ment of as much as $2,000 for |Kayve pointed out) Kaye said
the fragmentary background uses|*|gjs Music was paid by BMI on
on a single program.” ' thé basis of the number of per-
If the fragments were taken |formances of its compositions over
' from new songs, written by voung | the air. BMI did not pay Lois be-
writers and:published by new pub- | cause King Records recorded mu-
| lishers, “ASCAP's payments would |sic licensed by BML* (The Bill-
unless the | board, January 18, January 235,
| performance had a certain dura- | 1960.)
tion, when it would still get only Finally, Kave pointed out,
a “fractional” payment. ASCAP should follow its competi-
In rebuttal to ASCAP claims | tors’ path in achieving customer
|that it is wrong for BMI stock- | good will, BMI does not win this
‘owning broadcasters to be in a|by conspiracy, but by service: "I
'position to “choose” music for respectfully suggest that it may be
 broadcasting. Kaye notes that 25 | because BMI does not systemati-
per cent of AGAC members have | cally insult, vilify and attack its
| ties with radio or TV, giving them | customers,” was Kave's parting
| a say 1 what music will be played | shot.

- PICKED ACROSS THE BOARD

A NEW SINGING CAREER LAUNCHED WITH A

NEW YORE 19, HEW YORK
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What’s newer than new... y
hotter than hot /#7758

from Q

ABC-PARAMOUNT.

The voice that’s bringing hack the ballads .

Lloyd Prlce Johnny Nash

with this double smash!

FULL COLOR FIDELITY

Tups all past performances with

ABC-100175

Arranged and Produced
by Sid Feller

and just take SIOCK of these other AB(-PARAMOUNT climbers. ..

The PlaYhOYSMEMORlESABtmm
The Virtues.....VAYA CON DIOS.....................;c1oon
*The Poni-Tails. BEFORE WE SAY GOODNIGHT....sscom
* Nat wrlght.....ﬂl. MAN RIVER..................... . ;8c100;
* Johnnie~ Joe..]| WANT YOU HERE BESIDE ME. .scios

and the hottest version of

THE PUERTO RICAN PEDLAR ® SId FB“BI’ Lt .+ ABC-10074

# Arranged and Produced by Sid Feller | . Distributed in Canada by Sparton of Canada, Ltd.

L

- E www americanradiohistorv com



www.americanradiohistory.com

16 MUSIC THE BILLBOARD FEBRUARY 1, 19460

.FIEHE r;#-::%*j -t‘i‘é ; g1 L
“ gt
v

- anm
i

g :
o o

® mar L

T ST AR

Over-the-wire hangers. ..window streamers
...counter merchandisers...counter cards
...a 48-page stereo supplement in color...
special local co-op advertising campaign!
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“ Your RCA Vietor record dealer’s second smash stereo sale!

ANY RCA VIGTOR

LIVING STEREO RECORD  $f
~ FOR ONLY L

Shown below ave yust a fow ol the sore Hian 450 BCA Vielor Living Slereo
albums—the world's Jargest stereo catalog, stardine Lhe world's srealest
artists, Every record fealures new, exelusive =Shiraele Surfiee,” Gol the
complete calilog-al your RCA Vietor pecord deider, Limited tane. Act foday !

Alsoat yowr RCA Victar record dealer: the new @ O |
“Shuwcrise Serien of Living Stiereo siwgle remiis, RC !—\\, "; I (.}II w*h :

[ ]
o )
= HOW THE

L ® WENT WAS WON

'- "ri.ll.r '..'H. -1.“;H|

|‘-\ﬂ k! I
\; #\. i'\. ¥

= 2k,
WAk [ WA
f' B Liweiw

o T 1R B,
-l R ATOOR )

The New Yorker...Sports Illustrated.,. | ?ﬂ[ﬁﬁﬁwn
The N. Y. Times Magazine...Time... ot 5 R
Esquire...Redbook... Playboy...
Newsweek. .. Saturday Review...
High Fidelity... HiFi Review...
Listen. .. Schwann Catalog !

The entire Living Stereo catalog
—over 450 albums— for your customers
to choose from. Limited time offer.

See your RCA Victor distributor

for full details,

anolher great Golden 60’s event fram...'

CA VICTOR

RADMD CORPORATION OF AMERICA

MUSIC

17
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" ETERNALLY

SARAH
VAUGHAN

MERCURY

WHERE IT HURTS

THE MOST
MYRNA MARCH

WARWICK

'‘BOURNE, INC.

(ABC Music Corp.) -
® 136 West 5Znd 5t., New York, N. Y.

THEATER FOR RENT

GREAT NORTHERN THEATER
22-26 W. Jackson Bivd.

oar rent by day, week, monih or per-
fermance., Large slage, sesling capaciiy
1,497, Elevatorz to top [loors.
FOR INFORMATION CALL
Mr. A. A, Swartr ar Mr. Graham
ARmitage #3332

A. A. SWARTL INVESTMENT (0.

143% W. Grand Ave.
Chicage, 1.

WRITE SONGS?

Magazine for Songwriters.
Established 1946,

Long Contacts—Contest—Wital Tips.

THE SONCWRITER"S REVIEW
Sample 25¢—52.50 per year.
1650-B Breadway MNew York 1%, N. Y.

SONGWRITERS

We sre inleresied in developing roster
af alrong wreiters., Our office s placing
stinEs with top ariisia sand we need new
songs, Send material on lapes or disks
sid Include relurn postneEe.

GARY WALKER, LOWERY MUSIC
2631 Floral Drive Nashville, Tenn.

GIVE 10 DAMON RUNYON CANCER FUND

® Russell WSM

Manager of
Production

NASHVILLE—Don F.umell
NBC's “Monitor” and "It's h-:l—
work Time,” joins the staff of |
WSM here as production manager,
effective February 1. In his new
post he will also serve as emsee-
announcer of a new show -titled
“650 Russell Street,” to be pre-
sented over WSM  Monday thru
Friday from 92:10 to 11 a.m.

In addjtion to top tunes and in-
terviews, the show will spotlight
WSM's live talent, with the Jor-
danaires, Hank Garland, Buddy
Harmon, Chet Atkins and the
Glazer Brothers on hand the first
week.

In addition to the new Russell
show, WSM :tpands its farm serv-
ice program, “Noontime He:|gh+
bors,” from a half hour to 55 min-
utes—12:05 to | p.m., Monday
thru Friday, T. T-::m'lm*j.r Cutrer
teams with farm director John Me-
Donald and “"Grand Ole Opry™ tal-
ent on the farm service show,

Another new show on WSM's
agenda is “"World of Music,” heard
Monday thru Thursday from 6 to
10 p.m., with veteran announcer

Pl ‘hﬁr"-"MWh"hl\.r

GROWING!

T WAS SUCH
Yk

The Flamingos
End 1042

END RECORDS

1650 Broadway, N. Y. C.
JUdsen &-1060

e e g e e e e e i e e, [ e e e e e

Johnson LP
Clicks for UA

NEW YORK — Based on heavy
advanced orders for the new Marv
]uhnsun LP, “Marvelous Marv
! Johnson,” United Artists Records
feels that it will be one of the
strongest albums it has ever re-
leased. The Jlabel reports that
heavy re-orders have been coming
in daily for the album which was
released only a week ago.

The success of Johnson's current
hit single, “You Got What It
Takes,” which is included in the
new album, is responsible for the
strong initial reaction.

UA also reports strong accept-
ance on the other three LP's re-
cently released with. “Marvelous
Marv Johnson.” These are “The
Persian Room Presents Diahann
Carroll,” *Manhattan With Strings"
by Georgie Auld and “Shing Along
With Ush” by Don Costa and His
Freeloaders.

The company plans an extensive
promotion and adverlising cam-
paign to support the albums,

David Cobb adding adult com-
mentary to so-called “good music”
you like to hear.

Cap Lists 30

e Continued from page 6

' packages devoted to “Berlin at

Night™” and the music of Australia’s
uncivilized native tribes. First two
albums are in stereo and monaural,
the Australian package in mono
only,

The classical release spotlights
albums by Sir Thomas Beecham,
Carmen Dragon, Nathan Milstein,
Sir Malcolm Sargent, the Whitte-
more and Lowe piano duo and a
slereo re-issue of an earlier Leo-
pold Stokowski recording of music
by Debussy, Ravel and Ibert.

NIGHT CLUB REVIEWS

Castle Sisters in Solid Coast Deb

The Castle Sisters, making their initial West Coast appear-
ance it Brmbo's 365 Club in San Francisco, are adding to their
musical friends, And this gesture is sure to push the siles of their
recent Roulette releases, “Will You Love Me Tomorrow?" and
“Thirteen."” :

The pert and pretty sisters have exceptionally good special
material for each of their three nightly shows.-And they sandwich
in & number of favorites for the middle-agers who frequent the
bistro. In their first evening show, the special “Three Little
Sisters” 18 entertaining and missed in the second performance.
But they do top harmonizing with “Sittin' on Top of the World,”
“Since There Was You," and particularly “1 Enjoy Being a Girl."
A medley including “Strike Up the Band,“ “76 Trombones,”
“Easter Parade,” “McNamara’s Band™ and “When the Samhl Go
Marching In" are highlights. Outstanding, however, is “Walk
With ‘H: " which indicates that the girls could also sock with
music with a gospel tinge. Their comedy part is “We Like
Mountain Music,” mmplﬂn with jug and washboard.

The Castles dress conservatively in sequined bodiced light
blue gowns.

They are wcll supported by Johnny Martin as emsee and
singer of “Perfidia,” which he does while the Moro-Landis Daneers
(8) and specialty performers put over a jungle number. Del Ray’s
magic turn is fresh and most entertaining., Bill Weir and his

ork (8) played for the show caught, being relief for Bill Clifferd
and his regular aggregation.

* & *

The Lady Needs to Let Herself Go

Carmen McRae is currently starring at The Arpeggio. one of
New York's newer, and pleasanter, jazz spots on the east side.
The thrush sticks mainly to standards, with an occasional piece
of special material thrown in. She handles her vocal chores ably
on “Give Me the Simple Life,” “The Lady Is a Tramp,” and
“Foolin’ Mysell.” But somehow, on the night caught (22), Miss
McRae scemed to be holding back. She can sing, and she does
have a definite vocal style, but she'll never impress an audience
with the real extent of her talents unless she gives more than she
appears to be doing at the Arpeggio, and adds some personality
to her vocal work as well,

Alternating with the thrush at the Arpeggio is the Gene Di
Novi Trio. Di Novi 15 a talented pianist and he keeps things

ONE IN A SERIES OF INCUSTRY FERSOMNALITY STATEMENTS

BARRY SISTERS

Roulette Records artists, say: .

“Being a team, we always
have to consult each other and
come to an agreement before
making a decision. Billboard
is the exception to this rule,
since we both recogmze without
any discussion the importance
of reading it every week to
keep in touch with what goes

on in every facet of our

business.”

L1

. The
Billboard e communicanions cevier oF THE MUSIC INDUSTRY

WwWw americanradiohistorvy com
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swinging whenever his trio is on view. Record companies should
give his trio a listen for possible recording, Bob Rolontz.

* Kk K | i i ' Ty

Bey Sisters and Andy Lively Two

Refreshing and different enough to be exciting is the Ameri-
can debut engagement of the Bey Sisters & Andy at Boston's
Storyville for a three-week stand. This unique trio, Andy at the
piano and the sisters, Salme and Geraldine, working solo and in
concert, hails from.Newark, N. 1., but had to move to Paris to
garner recognition,

Their notices at Josephine Baker’s “Blue Note" were all in the
rave class and they huve come back home 1o start a nationwide
tour ‘under the aegis of George Wein, Storvville and Newport

: T I
inpresaria, who was impressed with their fresh approach to juze, mOSt Of omorrow S
The trio attacks its own arrangements with a kind of jovful
f

ferocity. perlectly paced, tossmg in amusing dialog which ap-
pears to be ad libbed, but which apparently isn’t. They give a
new stvlization W oldies like “Bye, Byve Blackbhird.” “Belly 10
Bellv and Buack -to Back,” “Blues in the Night” and “Evervbody

Loves My Buaby.™
The girls have a well-timed sense of fun and comedy, at r (or s

times they seem almost off-hand and informal, but they are con-
sistently professional even while frolicking thru an Ella Ftizgerald
scat song. They flirt with a striking arrangement of “Summer-
time” and put new ideas into “Pretty Buby." Thev are just

L
disconcerting and  high-spirited enough to tweak a jaded jazz ? 1
audience. Cameron Dewar, 'n a vance
L]

Who helps you to spot

W * *

White Showmanship Scores Again

~Two fine talents are appearing at the Village Gute — Josh
White, noted folk balladeer, and Elly Stone. a voung thrush with
a repertoire of satiric songs. These talents, coupled with the
moderate food and drink prices prevailing at the spot, make
this downtown boite a very attractive entertainment buy,

White has been around for yvears—and the veurs only con-
firm the solid bases of his talent. He is a showman who is not
tinged with a touch of the spurious; and it is this quality which
sets him apart from many folk artists, Material in his turn
Tuesday (26) included “St. James Infirmary Blues.” “Lord Ran-
dall,” *Ouwskirts of Town,” etc. A highlight was the presentation
of his daughter. Beverly, who sang “"House of the Rising Sun,”
“Haltf as Much,” and “Molly Malone™ to daddy's guitar backing.
Fresh and charming, “Half as Much,” incidentally, is an inter-
esting addition to the act's repertoire; it is the Hank Williams'
country hit of years ago,

White's guitar work continues to be superhb,

Miss Ellv Stone opens the show, This is a bright, good look-
ing chick who merits careful attention by talent buyers. The
stvle of her turn 15 a combination of vouthful freshness and
sophistication. Her songs fall into the category of special ma-
terial, tastefully risque — but with a purpose — for thev depict
the lighter, ironic aspects of human nature, Paul Ackerman.

* k&

CONCERT REVIEW

£ i s

The record _‘

manufacturers |

themselves!

Fine Promise in Chamber Music Trio

One does not normally associate many chamber music groups 2 . .
with commercial success, but the Nieuw Amsterdamy Trio seems And who sin The actual detailed statistics studied

to he one of the few exceptions. Their concert at the Carnegie over . :
Recital Hall last week not only was S.R.0., but drew a dis- er a recent period covering thousands of record

tinguished audience which was perceptive musically and ob- i ’ : .
viously had come in response to thpe grupup‘n widening reputation, i releases. Here’s what the flg'l.ﬂ'ﬂ'! show:
The program consisted of Beethoven's Trio in E flat, Op. 1, No. 1;
Charles Ives’ Trio; and Dvorak’s Dumky Trio.

The group plays with unity and precision and obviously con- 2
sists ol seasoned musicians of talent. The Beethoven trio was sl

(¢)
pertormed with emphasis on insight rather than displav, for which * 70 /6 Of the rECOrdS fEﬂturEd
the other two works provided ample challenges which were met in 'I'hE b|g Bi”bﬂﬂrd ﬂds

with ease and distinction. The Ives was a pure romp, and the
actually reach the Hot 100.

=

o e LA O L i A -'h‘-f—-lhl i

ot R LT

Dvorak, based as it is on peasant themes, afforded melodic as
well as technical opportunities for the ensemble to shine. The
group 1% recommended as likely recording talent on the basis of
s ticket-buving following as well as s musical ability,

Sam Chase. * And 4 ﬂ“t ﬂf them gﬂ on tﬂ'

X * S make the top 50 sellers!
LEGIT REVIEW o

Material Revue’s Major Headache

i PSR

What does it mean? The records advertised in The Billboard

: > - : )

Yerrv Herman's latest review, “Parade.” which opened at - . '

e iPhihobse.in MNew Stk last wack. {900, state “E‘; ot have been picked by the manufacturers as those most likely :i
stonally sputters, but it never really gets off the ground. This is : to make it. That's why they are being promoted mors '
more the fuult of the material than of the five gifted performers _ i
—-all of whom have their bright moments. strongly than others. So, you can’t do much better— {
A tew ol Herman's skits are hdarious. and there are some ,'

: - . if vou want 1 t tha | Frow’ 1; i
clever situation tunes and attractive ballads., However, a con- Y o get the jump on tomorrow’s hits than te

sistently interesting pace is not maintained. Dodie Goodman has
a very funny number, “Bless This House,” which deals with pre-
serving the Girl's House of Detention, somewhat of a Greenwich

wuuﬁhi.nl!:::'ﬂnll.i?;ér James and Fia Karin interpret “Your Hand pf' ﬂgr ﬂﬂ? ﬂﬂd ori der fr om th e r erﬂrds

In Mv Hand,” the show's loveliest ballad, verv prettilv. Richard

Tone, also the revue's choreographer, has an impressive number, f e .

“The Audition,” and Charles Nelson Reilly is seen in some funny feut"red f” B’Ilbﬂﬂfd ﬂds earh weEk.

shits, notahly *Confession to a Park Avenue Mother.”
The show is heavily balanced in favor of the first act, which |

contains the better routines. Technically, the various contributors L =" By . |
to the production, have done a laudable job. : : |

Chief ache of “Parnde,” however, is the material, which is \
not nearly up to the par of some of talented Jerrv Herman's pre-

vious elforts. Howard Cook. ek e el e = -

Wwww americanradiohistorv com
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WILL KNOCK YOU OUT
WITH THIS TWO-SIDED SMASH

-~ — e — = = F—— |
k

1405 Locust St.
WYWAN| oo
| Qﬁ: CORDS l Philadelphia, Pa.
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GUB REGORDS HAS
THE ORIGINAL hll !

S/NG3

A Product of MGM Records h'ﬂhiiiun of Loews, Inc. 1540 Broadway, N.Y. 36 JU 2-2000

‘_ L]
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~ Audio Feedback

DISCOUNTERS: NEW AUDIO SALES AREA?

Most phono-component dealers jump nervously if vou
mention the words “discount house™ to them. Not so the
executives of Hudson Radio & TV Corporation, one of the
countrv’s top outlets for audio components, records and pack-
aged goods, For nearly six months, Hudson has been proving
that the audio retailer and the discount retailer can form
a profitable (to both) alliance.

Hudson's biggest outlet is on Manhattan's West
48th Street, in the same block as two of the biggest
names in the discount-merchandise field—E, J. kor-
vette and Masters, Inc. Korvette recently set up depart-
ments in its chain of discount shops fo handle a number
of audio items. Since last September, Hudson has
been operating, on what amounts to a lease basis, a
thriving audio department in the Masters stores.

Trade sources we've quericd about the Hudson-Masters
alliunce estimate the deal will add as much as $1.5 muillion
annually on top of Hudson's regular sales level of some 54.2
million. We put the same question last week to Sol Baxt,
exccutive veepee of Hudson and one of the most aggressive
merchandisers in the audio field. Baxt didn’t comment on
how well his precedent-breaking subsidiary was making out,
but he had much to say about other factors in the dealer-
level marriage,

“It's doing a lot to help us reach a new market—
people who never came to Hudson, even tho we're
only a couple of doors away,” Baxt said. “Masters has
an enormous customer traffic, and practically none of
it, before we started there, was what vou'd call ‘the
audiophile trade." When it came to phonos, it was
primarily medium and low-priced package pgoods,
We've changed a lot of that.”

Customers who go in lor audio comparsion-shopping
are in for a surprise, however. if they make the Hudson-
Musters audio circuit. Price schedules on items sold in both
stores (and many are) are identical, altho the sales emphasis
at the Masters aodio outlet is on “the S200-330{0 class,”
according to Baxt, It s defimtely not used as a dumping
ground for distress merchandise.

Hudson does restrict the audio, tube and battery
lines handled at the big discount house to those that
generally give the retailer some leeway in letting prices
find their own level in a free market., A few: the
Japanese-made Realistic line (also sold by Boston’s
Radio Shack), Acoustic Rescarch, Bogen, Fisher, Har-
man-Kardon, H. H. Scott, University, Electro-Yoice,
RCA, General Electric.

“Handling price-fixed lines at Masters, we both felt,
would defeat much of the purpose of the experiment,” Buxt
explained. “People who shop Masters resularly expect that
the store is giving them the best price possible, and that
Musters will be competitive. This makes handling a fair-
traded audio line like Mclintosh, or K-L-H, or Maurantz a
problem, even tho we've been asked by some fair-trade firms
to put their merchandise in our Masters outlets, However,
if the price really breaks on an item we have at Masiers,
we'll pull it out.™

When the Masters deal began last September,
Baxt told us, Hudson’s regular suppliers were by no
means universally enthusiastic abouwt it. In fact, it took
considerable assurance that Hudson had no intention
of undercutting its own price structure thru a leased
audio department in a discount house to make sup-
pliers go along with the deal. “Now,” adds Baxt,
“they're enthusiastic about it, becanse we're broaden-
ing the auvdio market.”

One clue that Hudson is using its foothold in the mass-
market retail field as a means of expanding the total market
for components can be seen in the personnel staffing the
Hudson departments. Discount houses traditionally offer
little in the way of sales frills, and the kind of personalized
selling found in retail outlets that can afford it thru higher
mark-ups. “Selling audio to a consumer who knows nothing
about components hi-fi still calls for a specialty salesman.
It can’t be just anyone. That's why all the key sales people
in our Masters operation are veterans of selling audio in our
regulur audio departments,” explains Baxt.

In a way, the Hudson-Masters tic-up is just an
extension of a process begun several seasons ago within
the Hudson stores themselves, notably the West 48th
Sireet outlet. “We began to get an increasing number
of consumers of a non-audiophile nature atiracted by
word-of-mouth, or our ads. They would usually be
completely bewildered by a visit to our andio compo-
nent depariment, and would ask: ‘Can [ buy something
that I can just take home and plug in?" " Baxt recalls.

To meet this problem, accelerated considerably by the
start of a record department at Hudson, the firm added a
numiber of packaged-goods phono-radio lines. such as RCA,
Webcor and Motorola, The move gave Hudson a good in-
depth sales position with customer traffic that came to Hud-
son, as sales staffers could talk either packaged goods or
components. What it didn't provide was a means of meeting
the needs of customers who felt more comfortable shopping
i a non-technical environment, or who bought most of their
“home appliances or electrical goods at discount relailers.

Could other large audio dealers broadem their
consumer market by expanding into the leased-depart-
ment field at discount houses in other cities? “ItH take
at least a vear to evaluate fully just how well we're
doing,” says Baxt. “But I'd say that the formula could
probably be duplicated with success in other areas.”

Bv: C. R, §,

MoodMaster

Wing Sold

CHICAGO—The acquisition of
the Special Products Division of
Conley  Electronics  Corporation,

| Skokie, 111, was announced Thurs-

day (28) by Edpar N. Greenebaum
Jr., president of Greenebaum %
Associates, electronics consultant |
firm, and G, D. Andrews, presi-

| dent of Master Tapes Music, Inc.,
| Des Momnes, distributor of back-

1

ground music units and pre-re-
corded tape. Greenchaum said that
the purchase in no wav aflects the
Waters-Conley Company, Inc., the
phonograph-making wing of Con-
ley Electronics Corporation, which
manufactures in Rochester, Minn.,
with sales headquarters in Chicago.
Gireenebaunt changes in the Spe-
cial Products Davision will be an-
nounced within the next week.
The Special Products Division
will continue ®lo manufacture and
distribute  nationally the Mood- |
Master automatic tape magazines
and background music plavback
units, with rumor indicating that
Andrews will actively spearhead
an accelerated sales and distribu- |
tion program {(The Billboard, Jan-
nary 18), In making the announce-
ment, the firm also spotlighted en-
trance of MoodMaster into lan-
guage instruction at all grade levels
and also for use in the Talking
Books for the Blind program.
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Stereo Phono Sales

Toof.”
(all other merchandise (except for |

Prizes, Free Food at

Annual '‘Premiere’

Bash Pay Dividends for Denver Dealer

DENVER — Some highly un-|
usual merchandising methods are |

selling a record volume of sterco

' for Nides' big record and stereo,

phonograph dealership here. The
Mides firm 15 under the guidance
of Mrs, Nessie Nides, who took
over following the death of her
hushand, shortly after their mar-
riage seven years ago.

Typical of the spectacular meth-

'ods which she has used to keep

the stereo market booming is the

‘annual “World Premier of Stereo” |
which has been held for the last:

three years at the store. Timed to
match  the
vear's new models, the “World Pre-
mier” is probably the most color-
ful individual stereo promotion run

in the Western States.

To make sure that it attracts

~anywhere from 7,000 to 9,000 peo-

ple, full-page newspaper ads are

used m both Denver dailies, out-

lining the “World Premier,” offer-
dng exciting prizes, refreshments,
free gifts, and above all, “a chance
to see the nation’s finest stereo de-
velopments all under the same
For the three-day program,

'PHONO, RECORDER PITCH

Alabama Dealer Baits
A Canny Sales Hook

By JEANNETTE FORMBY

BIRMINGHAM, Ala. — Wht’:n-i
ever Godwin Radio Company here |

'per cent discount on phonograph |

records or tapes thereafter.
This simple stunt has had much

introduction of each.

the record department) is moved
out of the store into a warchouse,
Walls are completely covered with
velvet drapes, and bouquets of
flowers are strategically spotted
thru the store. Meanwhile, each
distributor or manufacturer supply-
ing the Mides store 15 given “booth
space” around the walls, to make
up individual displays of his finest
products, and to act as a dem-
constrator.  Meanwhile, a dozen
- shapely models are hired to act as
hostesses in evening - gowns, dis-
tributing literature, directing cus-
tomers to specific displays, while
the store staft of salesmen and ex-
ecutives wear tuxedos. Every sug-
'gestion is built around the slogan
| "5ee the Man in the Tuxedo,”

(Continued on page 26)

Alden fo New
3-M Post

ST. PAUL, Minn.—Minnesota
|!"r'iining and Manufacturing’s mag-

netic products division accelerated
Iitza sales impact activity with the
 creation of a merchandising man-
ager for the first time. this week.
| Charlie Alden, advertising manager
lof the 3 M magnetic products
| division, moves into the newly-
' created slot. His successor has not
|heen named.

| Creation of the new postl ties in
with the acceleration of the whole
division’s work with the growth of
the tape cartridge playback unit at
one and seven-eighths inches per

sells a high fidelity or stereo 10 do with impressive increases in | second exclusively reported in The
phonograph, or a tape recorder in | Phonograph sales over the past two | Bjllboard late last year. The mag-

the same classification, a “‘surprise
card™ i1s mailed to the purchase