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- Disk Grab Bags New

Rack Jobb

May Rouse Dealer Ire But Pig-in-Poke
Packs Move Both Hit and Dog Singles

By BOB ROLONTZ

MNEW YORK — A newer form
of smgles record merchandising
that 15 moving from half a million
to a million disks a year — many
of them wnwanted and originally
unsellible — raises the guestion
of whether it is good for the dealer |
or not. The new form of singles |
merchundising are the record packs |
—ugrab bags pucked with four to
seven singles or EP's, and picked
in a vinyl envelope, that generally
scll for $1. There dre now three
companies in the field packaging
and  merchandising these record
packs, including the Esstern pio-
neer culled Record-Puk. one on |
the West Coast called Grib Bag, |
and a new one on the East Coast
called Grab Bag Special,

Cuovers 40 States

The largest. and possibly the
olilest of the three. s Record-Pak,
the firm headed by Sid Mittleman |
in Newark, N1, Mittleman, and
Bob Arkin, his <ales chiel, claim
that their record pack operation
now covers 4 States, and is sold
in more than 7.000 outlets, most
ol them hamibled by rack jobbers.
Their Record-Pok contuins  any-
where from four to seven disks,
sealed i vinyl and with a plastic
handle. The label on it reads
“Special — Buy One Record for
$1 and get four records free.” (Or
five or six as the cuse muy T:-:.]l
The only records that can be seen
are the top record and the bot-
tom record — the rest of the labels
are hidden. If u pack has a hit
record on top. the rest of the
records are usually dogs: If the
top record is a semi-hit, then the
bottom record is & semi-hit — and
the rest are dops.  Mittleman
claums that hall of the records are
bought by Kids, smainly for the: hit
or the semi-hit, and the other 50
per cent are bought by adults who

Packs Promo
Gimmicks Pay

NEW YORK — Sid Mittleman
¢larms  that  publicists, managers,
and artists are now seeking him
out for deals on his Record-Paks.
He says that for one label he put
in the Record-Pak, in addition to a
certiin artist’s record, a picture of
the artist plus the name of the
artist’s pext release on the label,
And right now he is putting in a
certamn number of Record-Paks a
Tony Beonett button, which reads
“I Like Tony Bennett.” He says he
diin’t charge Bennett’s manager
for the deal. but on Tuture denls
he will make a charge for pub-
licity  gimmicks worked thru Rec-
ord-Paks. Many of his packs con-
tain the name and nddress of an
artist’s local fan club, and ocea-
siomally  autobiographical informuas-
Lion,

ers Boon

can’t see their small frv puying 98
cents for a single, and thus are
happy to bring home a pack of
five disks for one buck, '

Distress Merchandise
__This  brilliant  merchandising |
idea — and it 8 since it moves |
records that no one wants as well
as some they do — wus. evolved, |
according to Mittleman, when he
noticed how stores would merchan-
dise five records for a dollar. He,
having been in the jukeghox busi-
ness and the toy business, had long
been aware of distress record mer-
chandise around, due to OVETpro-
duction of singles. He purchused

' some distress singles from o dis-

tributor, packaped them and did
well. From there on he® spread
out.

Mittlemun béivs his records from
many sources, monufacturers, dis- |
tributors, rack jobbers, one stops, |
chains. He tries to get as muany cur-

| rent hits as he cun, since these are
| needed to sell the packs, but he

doesn’t care if these are already
off the charts, He cluims thev still
sell even if they are three months
old. Once a record gets in the
First Fifty of The Billbourd's “Hot
1007 he notes, it has value for many
months. And he tries to buy them
at the lowest price he can. and
often does, a fact that makes muny
distributors get spopléctic every
time Mittleman's name is men-
toned. (Many manulacturers, oo,
but Mittleman is winning thenf
over.)
Mittleman makes all 1ypes of
deals to sell his Record-Puks to
(Conrinued on page 9)

TO BRING SAN
REMO FESTIVAL
TO NEW YORK

NEW YORK — Promoter
Erberto Landi is bringing It-
alv’s famous San Remo Festi-
val to New York City in
March. The San Remo Festi-
vill will be broueht to Carne-
gie Hall on Murch 2. 4 and 6,
when Land@will present the
artists, ncluding  Domenico
Modugno, and the songs of
the festival at the hall before
an American asudience. The
show is called “Sun Remo
Festival of Songs, 1960." At
the three-might affair many of
ltaly's important  publishing
houses.are submitting 20 new
unpublished songs that will
be performed for the first
tme to be judged by a spe-
eial panel, as well as the gen-
eral audience.

To add to the aftair, Landi
is also  presenting a Rome
Fashion Parade, but the main
emphasis will be on music,
Landi has presented many [tal-
ian singing stars n their Amer-
ican. debuats ot Carnegie Hall
over the past few seasons,

At last week's San Remo
Festival in ltaly, Renato Ras-
cel’s “"Romuntica™ and Domi-
nico Modugno's “Libero™ were
The MNos. | und 2 winning
tunes, respectively. Rascel's
tune published by Ti-
lanus of Italy, and so far is
not sel with an American pub-
lisher. Modugno's tane will be
published in the U, S, by The
Big Three who handled his
other hits. Modugno arrives in
the U. 5. this week for a
round of persopal  appear-
ances mcludmg his Carnegie
Hall stint.

s

Combines

By REN GREVATT

NEW YORK—The tremendously
incressed importance of the over-
seas market to the American music
busmess was again brought into
sharp focus this week, with the
announcement of two additional in-
ternational disking networks-in-the.
| muking, Severnl others have been
functioning for a period of months,
with the Top Rank combine al-
ready six months old.

| Most ambitious of the newl
announced undertakings s an ou-
fit to be known as Global Record-
Ling Associition of Manufacturer, or
iGR.—‘tM, also considered appropri-
ate sinee it is short* for “gramo-
phone.”

Co-Op Org

GRAM is a loosely knit co-
aperative arganization made up of
companies in 14 different coun-
tries, including Finland, Norwuv,
sweden, Denmark, Auvstria, Ger-
| many, Switzerland, Italy; Greece,
‘Belgium, Holland, France, the
British West Indies and Canmda.

In muany cases, the companies
Linvalved have arrangements with
| the same American Inbels, wherein
lies much of the reason for the
|orgomzation’s bemg, In order to
|save cosls, with any given Ameri-
lcun disk, the loosely affiliated over-
seas companies will fregJv truns
| ship between each other such
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Diners’ Record Club Swinging:

Offers Mitch, Mathis LP's . . .

The Diners’ Record Club, which from now
on will be called the Record Club, is offering
product by Mitck, Miller and Johnny Mauathis
shortly. Everest Records hus also joined the
Record Club:, i s Page 2

Compatible Stereo  Questioned;

Seek Induostry Forum Session . . .

A new system for producing compatible stereo
records, recently announced, has  been  at-
tacked by Robert Fine, operalor of Fine Stu-
dios here. Fine called for an  all-industry
forum and demonstration to determine the
vilue of the new computible development,

ciiaas Poge 13

California Stute Fuir
Doubling Gate Charge 1o $1 .., .

The California State Fair at Sacramento plans
to double its outside gate attendance charge to
$1 for the 1960 operation. Elimination of
mosl passes. except (or officials, is also in
the planning. ' .. Page 46
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Cleveland Jocks, Distribs

Shated for Harris Quizzing . . .

Cleveland area deejays and distributors may
take front and center during the opening days
of the Harris (D., Ark.) Lepshitive Oversioht
Subcommittes hearings on gn:.'nin which begin
this week. Among those subpoenued to uppenr
were recently fired decjays Joe Finan and Wes-
ley Hopkins of KYW, Clevelind, Charles
Young, KYW’s ex-record lbrarian: and Jumes
Shipley, veepee of Main Line Clevelund Dis-
tributors. - Poge }
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New Overseas Disk

Cue U. S.

Music Hype Abroad

GRAM Co-Op Org Seen Exploitat’n
Aid; Swiss Hats in Similar Ring

items as tapes mothers and masters,

Costs of pressing vary  from
coumry to country from lime to
time. It will probably most often
work out that the. company in the
locality where current costs are
lowest, or that company which
first shows interest in getting the
rights to the disk for its own area,
will press up initial copics. Anv
one of the diskeries in the 13 other
nations can then order up to 200
pressings of the disks for test pur-
poses, [T tests pan out, he will then
obtuin master tapes himself and
press his own disks in quantity.

Each company in the combine
will report to all others at regular
intervals what it intends 1o release.
| Upon receipt of this notification,
any company .can order its guota
of 200 test pressings.

One-Shots Rare

Unlike the Top Rank set-up ns
it was originally hlue-printed, there
is to be no fund of front money
for United States use, Advances
will be puid in America depending
~upon the relative “hotness” of the
|item involved, altho, aecording to
Littorney Walter Hofer here, who is
Lacting as American spokesman for
| the combine, “Those instunces of
working on a one-shot disk deal
will be rare. We'll be looking for
hines rather than specific records.
In Europe, people tend to buy art-
ists rather thun one-shot freaks. We
|u.iII hope that by acquiring good,
solid lines we can establish Igne-
Jlasting  artists  in
markets.”
| Regarding the use of advances,
| Hofer said, the share of each over-
‘sens company would be determined
‘on the basis of weighting of sales
. (Continued on_page 6)

\C;Op Booms .
For Top Rank

NEW YORK—Top Ruank Inter-
nmational, a set-up involving a nums
ber of stffiliule-rf foreign diskeries,
 estublished a3 a co-op reledsing op-
eration for American disks, 18
swinging, according to a lute tally
by Felix Ziffer, of the law firm of
Murshall and Ziffer, original pro-
ponents of the plan.

In & run-down of current activity
of the six-month-odd gperation, Zif-
fer told The Billboard that Top
Runk now hus five out of the top
10 _in_the Canadian charts. seven
out of 10 in New Zealund, 20 out
of the top 60 in the British West
Indies, four out of the top 20 in
' South Africa, two out of the top

the overscas

200 in_England and one out of the
first 10 in ltaly. All figures, Ziller

sald, are approximite,
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DRC Offers Mathis, Mitch
Chart Disks in Sales Drive

Open Door to Non-Diners’ Club
Members; Everest, UA on Roster

By LEE ZHITO

HOLLYWOOD — Diners’ Rec-
ord Club will launch an intensi-
fied membership drive, armed with
a radically new sales approach and
an array of current pop chart prod-
uct that boast Johnny Mathis and
Mitch  Miller albums, among
others, The Billboard learned ex-
clusively this week.

It was also Jearned that Ever-
est Records has joined the Diners’
label roster, according to terms of
a contract concluded between Ev-
erest prexy Ted Wallerstein and
DRC chief Bernard Solomon, Also,
another new contractee is United
Artists.

The club’s novel sales plan and
album line-up will be unveiled in
April when it kicks off its national
ad campaign with a full page in
Esquire Magazine. Same ad is
scheduled to run later in other na-
tional consumer mags. DRC’s of-
fer introduces a mew wrinkle in
record club pitches and marks a
drastic departure from the Diners'
Record Club’s established policy.

Policy Switch
The maost far-reaching policy

change will be DRC’s announce-
ment that prospective members can

FIC Carpets
3 Hub Distribs

WASHINGTON — Payola com-
plaints were issued against three
more record distributors by Fed-
eral Trade Commission last week
(5).

The three independent distribu-

tors, all in the Boston area are
Records, Inc.,, and Cecil Steen,
president-treasurer: Music  Sup- |

pliers, Inc., and Harry Carter and |
Gordon J. Dinerstein, president-
treasurer and vice-president re-
spectively; and Dumont Record
Distributing Corporation and Don-
ald E. Dumont, president,

FTC's complaints charge that

each company has made payola |

disbursements in return for “ex-
posing” records in which it has a |
financial interest, in order to In-
crease sales, Ail:gr:r.l recipients of
the distributor's pay-offs are un-
identified radio and television disk
jockeys, other personnel who in-
fluence selection of records ex-
posed by the jocks, and radio sta-
tions themselves.

The disk jockeys, according to
FTC, conceal the fact that pay-
ments have been received for

(Continwed on papge 14)

o

] Payment enclosed

|join the record club without hav-

ing to simultaneously join the Din-
ers’ Club itself. Heretofore, mem-
bership in the record club was re-
stricted only to those who held
Diners' Club Credit Cards. In lift-
ing this restriction, DRC will be
functioning for the first time on an
equal footing with the record com-
pany-owned clubs (Angel. Capi-
tol, Columbia and RCA Victor),

free to take in all comers.

DRC's new membership pitch in
media other than the monthly Din-

“any affiliation with

eys’ Club Magazine reveals that
a special effort will be made to
de-emphasize as much as possible
the Diners’
Club itself, For example, Diners
is noticeable by its absence in any
position of prominence in either
the lay-out or copy pf the above
ymentioned kick-off ad. Even the
coupon to be filled out by pros-
pective joiners fails to list the
Diners’ Record Club in its address.
Instead, the only name given is

(Continued on page 11)

Bennett Asks Law to

WASHINGTON — Rep. John
Bennett (R., Mich.) is introducing

ticipation in payola or other de-
ceptive practices on radio or TV a
criminal offense, with penalties of
up to two years' imprisonment or
$5,000 fine,

At the same time, Congress will
receive the interim report of the
Harris (D., Ark.) Legislative Sub-
committee on its TV quiz hearings

Rank Starts
Big Promotion

| NEW YORK—Top Rank’s chief, |
' Bernard MNess, has come up with

an extensive program of record
' promotion, featuring a Carnegie
Hall Show, scented covers and un-
usual packagmg for the company.
Nesg is general manager of the rec-
ord division of Rank, 'which in-
cludes Top Rank, and Rank Audio

Plastics. ‘
Ness, this week, set the appoint-

,ment of Harold L. Friedman as|

' general consultant and Ruder and
Finn as public relations counsel. |
| Ness said that the firm would go
out on an extensive promotion drive
on its singles giving each an indi-
vidual push.

On Sunday, April 3, Rank will
stage the first in series of "Top

Enter my subscription to The Billboard for a full year
(52 issues) at the rate of $15 (a considerable saving
over single copy rates). Foreign rate $30.

Rank Showecases” at Carnegie Hall,
featuring many Rank artists. On
the bill will be Jack Scott, Sallis

|Eid!l‘ Dorothy Collins and many |

maore.
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a hill today (8) to make any par-

Bill Would Make
Air Payola Crime

Carry Penalties

Up to 2-year Jail Hitch, 3-G Fine

of last year, which terms payola
“rampant” and-nationwide. Report
notes the word “payola,” once re-
stricted to one form of commercial
bribery, is now interpreted to cover
“a palaxy of fraudulent and op-
pressive techniques”—all of which
the Subcommittee has been and
will continue to investigate.

Of payola, the interim report
says: The Subcommittee’s hearings
| (beginning today) will cover a
| broad range of complaints received
by them, involving management
and employees of broadcast out-
lets; independent program sup-
pliers; music puoblishers; perform-
ing rights licensing organizations;
phonograph record manufacturers,
pressers and distributors; public re-
lations agents, ad agencies, record-
| ing artists, and talent brokers and
Inanagers.

The report, okayed by the ma-
Ljority of the Subcommiitee mem-
 bers; deals principally with TV
quiz fraud and the problems of
broadcast responsibility.

{Continued on page 14)|

ASCAP Sets

'Review Board
Candidates

NEW YORK — The ASCAP
nominating committees have named
the following writer-candidates for
the Society’s Board of Review:

The pop-production division in-
| cluded Lou Alter, Leroy Anderson,
- Alex C. Kramer, Nobel Sissle, Sam

(Continued on page 6)

ITTY BITTY
PAYOLA NOT
ILLEGAL?

WASHINGTON The
A & | Distributing Company,
of Cincinnati, has agreed to
an FTC order to discontinue
pavola., but says it didn't

know its small payments to
radio and TV deejays were
illegal. In answer to Federal
Trade Commission’s January
12 complaint, A & 1 President
Isadore Klayman said his firm
did not know they were vio-
lating any law by advancing
a total of $800 to deejays over
the past three years.

The payments were consid-
ered promotion expense and
were deducted as such from
the firm’s ncome tax, said
Klayman. (Note: Many la-
bels and distributors are be-
lieved to have lumped their
payola into promotion money.
IRS has recently proposed to
tighten its rules on reporting
plush types of entertainment
and promotional spending
listed as deductible business
expense. A bill to knock out
the entertainment deductibil-
ity is in the Sepate hopper.
IRS has also ruled that credit
card accounting to an em-
ployer must be accompanied
by detailed breakdown show-
ing the cuffo items were spent
by the employee in the line of
work.)

The A & T says it was mak-
ing the small payments to get
deejays “to play our records
privately. and if found worthy,
to play them over the air.”
The firm feels there was no
attempt to defraud the pub-

lic because the amounts were
too small to cause a deejay
to play them unless “they
were worthy” to be program-
med.

New Producing
Disk Unit Set
By Abramson

NEW YORK — Triumph-Blaze

Recom- | veteran disker,

. Productions has been formed by
Herb  Abramson
here. The new unit will operate as
| an indie disk- -producing firm, serv-
ices of which will be available to
all labels.

Initial venture for the newly
founded firmy, which is a develop-
ment of Blaze and Triumph disk
labels, operated by Abramson, in-
volves the turning over to Atlantic
Records of the master of a new
disking by Bobby Comstock of the
Hank Williams tune, “Jambalaya.”
The deal involves a royalty ar-
rangement for Abramson and rep-
resents a re-joining of hands be-
tween Atlantic and one of its

founding fathers. Abramson sev-
(Continued on page 6)

HOLLYWOOD—Lew Chudd’s|
imperial Records will inaugurate

enjoy their greatest following. To
kick-off this plan, Chudd last week
signed off-beat comic Phil Tucker,
a current rave in the Chicago area.
Chudd intends to restrict the dis-|

www americanradiohistorv com

a policy of recording regional per-|
!:mn.a]]tms and distributing the disks |
(in those markets where the artists |

iribution of Tucker's wax wares'
to the Midwestern area and then|

Chudd to Cash In
On Local Artist Pull

issue them in other territories as
the market warrants.

Chudd is currently negotiating
with other regional rages in the
Cleveland and Detroit areas and
similarly plans to extend this cov-
erage into other key markets. He
feels that a great untarp-ed sales
potential exists in taillor-making
territorial disks. In addition, he
foresees a further benefit of having

(Comtinued on_page 6)
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Disk Piracy
May Gef IRS
Attenfion

WASHINGTON — The coun-
terfeit blight on the nation’s record
industry may get nationwide in-
vestigation by the Intelligence Di-
vision of Internal Revenue Service.
Part of the impetus will be pro-
vided by the current payola hear-
ings by the Harris Subcommittee

 (see separate story).

An agent of the Intelligence Di-
vision will cover the hearings on
payola, and is believed to be par-
ticularly alerted to leads on rec-
ord piracy. The disk bootlegging
deprives the government of con-

{Continued on page 14)

Newton Sought
As UA Exec

NEW YORK — United Artists
Records has made a substantial of-
fer to Larry MNewton, sales mana-

er of ABC-Paramount Records, to
join the firm in a high executive
capacity. It is understood that the
offer to Newton is for the latter to
run the diskery, reporting to execu-
tive veepee Dave Picker. Newton,
when checked by The Billboard,
stated only that his contract with

(Continued on page 14)
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Lormar Buys
Heilicher
Distribbery

Converts Qutlet
To One-Stop; Cut
Price Tee-Off

MILWAUKEE — Lormar Dis-
tributing of Chicago closed the
deal for its long pending purchase
of Racords Unlimited, an indie dis-
trib, from Amos Heilicher. The
deal threatened a one-stop price
war here.

Immediately upon buying the
outlet, Lormar converted it from a
distributor to a one-stop. A Eﬂl‘l-
tributing cause of this change wns
that by the time the deal was
closed, virtually all the distributor’s
labels had pulled out. Prestige is
the only sizable label to have re-
mained, it was learned, and anoth-
er distrib is already dickering for
it.

Farly last week Records Un-
limited, under its new manager,
Bill Roach, blanketed the buvers of
the area with mailers offering
gingles at a one-stop price of 60
cents each, the normal price asked
by distributors. By week's end, the
firm cut its price to 55 cents, a
peany lower than & one-stop’s
usual cost,

A check of local distributors un-
eoverad none that had made sales
to Records Unlimited. The pre-|
sumption s that the goods are
coming from Lormar in Chicago,
whose sources have long been a
matter of industry puzzlement.

Distribs reported that so far the
prive cut has not produced a
stampade of new accounts for the
new  [irm.

23 Pop LP’s
On Victor
Feb. Agenda

NEW YORK—RCA Victor s/
releasing 23 new pop albums in|
February, including  the sound |
track package from the new movie
“Jack the Ripper” and LP's by

Carlos Montova and comedians
Bob and Rav.

The Montova LP “From St
Louis to Seville,” spotlights the |

Flamenco guitarist on jazz and |
Spanish classical guitar. Also in-
cluded in the release are packages
by Henry Mancini, Maurice Che-
valiar, Robert Stolz and the Vienna
State Ork, the Belafonte Folk Sing-
ers, Gogt Grant, Sid Ramin, Hank
Snow, the Crew Cuts, Tony Mar-
tin, Tont Harper, Russ Case, Floyd
Cramer, Ahmed Abdul-Malik, the
Big 18, and four Arthur Murray
danoa sefs.

THE BILLBOARD

HOT 100 TABS
331/3 7-INCHERS

‘NEW YORK — A new fea-
ture is introduced in the Hot
100 chart this week. A sym-
bol has been added to indi-
cate singles releases which
are available as 33'% r.p.m.
stereo disks. This i1s for the
benefit of juke box operators
whose machines can take the
new stereo singles being re-
leased by Columbia and ABC-
Paramount, and being con-
sidered by other record firms,

The Hot 100 for some time
has shown the conventional
45 r.p.m. releases which also
are issued in stereo. The new
service 1s the latest move to
provide widest possible infor-
mation of use to the trade.

By MILDRED HALL
WASHINGTON Cleveland
area deejavs and distributors may
take front and center during the
copening davs of the Harris (D,

| commiltee  hearings
which begin today (8).

on pavola

Billboard’s deadline, but it

Ark.) Legislative Oversight Sub- |
' £ . ‘utors, exclusive outlet for RCA in | to bear on them in advance of tes-

decjavs Joe Finan and Wesley
Hopkins, of KYW, Cleveland,
Charles Young. record librarian at
the same Westinghouse outlet;
and James Shiplev, vice-president
of Main Line Clevelund Distrib-

MUSIC NEWS

Cleveland Jocks, Distribs
Headed for Payola Quizzing

Rising Tide of Evidence Points
To Prﬂtructed Hearing Sessions

at a later period, committee staff-
ers report. Chairman Harris, who
also heads the full House Com-
merce Committee, 18 reluctant to
release names of wilnesses, ha-
cause of possible pressure brought

the-arca, and one of the firms cited | tifying, committee staffers sav,

by the Federal Trade Commission

Nothing official was released at |in a pavela complaint.
wWas
I

learned that among those subpoe- an
'naed to appear were recently [ired | week of hearings, but may testify

Dick Clark is not scheduled for
appearance during the first |

FCC Drafts Blueprint for

Anti-Payola Legislation

Double-Barrelled Curb Seen Via
Likely Harris Committee Action

WASHINGTON — The Federal |ris Legislative Oversight Commit-
Communications Commission |ﬂ'-l tee adds further legislation to
week took the bit in its teeth dndllrbhtm anti - deceptive practices
' began blueprinting anti-pavola leg- | section of the Federal Trade Sta-
islation lo strengthen the Commun- | tute, & double barrier would be
ications Stalute against dﬂceplw-n set up against pavola and all sub-
pmetlcﬁ in broadcasting. Also, it | rosa commercial bribery, for both
18 drawing up new rules to ri:.ﬂ:hlgm,r and taker.
past the licensee and snare the| FCC pointed out last week (3)
guilty deejay and program pack- thal without specific prohibitions
ager. At the same time, the li-|in the law, practicers of pavola
censee  responsibility will bu and fraud on the air were vir-
tougher, with rules .to set up|tually protected from injunction or
graded penalties short of r:mca-l legal punishment because there
tion of station license, which is was nothing specifically on the
rarely invoked. hooks.

If the FCOC's proposed legisla- “Banning the fraudulent quiz
tion makes the grade, and the Har-! and pavola practices by actual law

Everest Inks Pitt,
Rochester Symphs

NEW YORK — Everest Rec-| The signing of the Pittshurgh
cords this week signed the Pitts- | and Rochester Orchestras is an im-
hurgh Symphony  Orchestra, un-|portant step for Everest in build-
der William Steinberg, to a Ir:mg- ing its classical wing, and also im-
term recording contract. Ted Wal- |pnrlant fromi the company poimnt
lerstein, veepee in charge of Ev- of view in achieving eventual big-
erest, concluded the deal with the time status. Everest has had works
orchestra and Steinberg, which

recorded by a number of important

would go a long way in deterring

those responsible who are ‘not di- |
rectlv amenable to Commission jur-!

isdiction. The supplemental rules

would enable the licensee to know |
and understand what conduct is to |
be interdicted and prevented be- |

fore it gets on the ar.”

The FCC says present laws gov- |

erning the agency regulation only

reach licensees, while many of the |

venal practices stem from program
packagers and decjays not dlrELlE}'
'iI.Ih]LEI to FCC statute. FCC says |
it such practices are spelled out,
it will Kill the present defense “that

a person cannot be held account- |

able unless the complamed of |
practice is deflinitelv and It‘:gﬂ!}f
prohibited hcmreh'lm! 3
The new rules in prospect wnuld
require licensees to “pay more at-
tention” to  program production
and procurement, and would “hold
the licensees responsible for in-
stalling more effective svstems of
internal controls to detect and pre-
vent such abuses.”
The FCCU savs it also has under
conswleration other recommenda-
(Comtinied on page 16)

Merc Tabs

for the last few vears, has been
one of Capitol Records’ key sym-
phonic pactees. In addition to the
Pittsburgh orchestra,

Everest also|
inked another important symphonic |

classical conductors, including Leo-
pold Stokoswki and Sir Eugene
Croossens.  According to Ewverest
chief, Wallerstein, the Pittsburgh

(Continued on page I6)

Jan. Biggest

group, the Rochester Philharmonic |
under its first American-born con-
ductor, Theodore Bloomfield.

Fujita Exits

FTC Eye on Disk
Club Savings Claims

NEW YORK — The Federal

Trade Commission, already active |

in investigation of certain alleged
illezal practices within the record
world in s relationships with ra-
dio and TV, has launched an in-|
quiry into record clubs.
Specifically, the inquiry has
been concerned with “advertising

claima of certain record clubs as |

to the wsavings to be realized by
their subscribers.” and what were
galled simply, “other practices.”

A letter has been sent out from
the FTC's Bureuu of Investigation
to record dealers which reads as
follows:s “1his Bureau 1s presently

Col.; Cato to
Top Art Slot

NEW YORK—Neil Fujita, direc-
tor of design and packaging for

VEArs,
considering advertising claims of |
certain record clubs as to the sav-
ings to be realized by their sub-
scribers. Information as to the per-
vailing retail prices of records
when purchased over the counter
| from dealers would be a factor in
determining such claims. Accord-
mgly, we are mviling vour com-
pany and other record shops in
vour area to supply such informa-
Ction by filling out and returning
the enclosed pages to this office.”
The letter is signed by H. F. Arps,
a project attornev associated with
the FIC's Bureuu of Investigation.

(Contintied on page 16)

by Bob Cuto, whose title is direc-
tor of art and design for the label.
Cato has been associated as a con-

with a number of publications,
products and advertising agencies.
He has served as assistant director
of Harper's Bazaar, Theater Arts,
and has been consultant to the
Jarz Review and Columbia Uni-
versity Forum magazines. He was
also a consultant to George Nelson
Associates on the United States Ex-
hibition to Moscow. Fujita is ex-
pected to announce  hin  future
plans next week,

www americanradiohistorv com

sultant, designer and photographer |

Sales Month

| “Go Like "A07

Makes™

CHICAGO — Mercury Records
said this week that January was
the biggest sales month in its histo- |
r and that 1959 was also &
company record-breaker.

Prexv Irving B. Green attributed
the Januvary bonanza to the label's
restocking plan as
well as to the white heat racked up
by Johnny  Preston's “Running

Columbia Records for the past six Bear.”
resigned from the diskerv |
this week. He is being succeeded | tributed are

Other fat singles that have con-
the Brook Benton-
Dinah Washington number, “Baby™
and the Platters’ “Harbor Lights.”

Green said “Running Bear™ is
“well into s second million™
that it s
ning out.”

Hest selling albums in the "Go
Like "60" campaign are the Plat-
ters’ “Encore of Golden Hits,”
which Green said is now in the six-
figure suales bracket, as well as
“*Newies But Goodies." Brook Ben-
ton’s “Endlesslv,” Dinah Washing-
ton's “What a Diffrence a Dy
and David Carroll’s “Let’s
Dance Again,”

. e TE

and |
“showing no sign of run- |

After the first week of hearings,
(Continiied on _page 16)

'WINNERS LIST
FOR ‘60 SAN
REMO FIESTA

SAN REMO. Taly — The
19600 San Remo pop musig
festival. which has been tha
launching site of important
pop disks in the past. has
wound up with the following as
the winners and runners-up,
provided to The Billboard by
“"Musica e Dische” of Milan,
Publishers and their addresses
are provided for the conven-
ience of those interested.

1. "ROMANTICA" (Verde - Rascel)
suig by Renato Rascel and Toav Tal-
lara. Published by Titanus, Roma, Via
somimacampaena 2186 marks,

I, Y“LIRERO™ M ielhugel - Modugnn)
sunpg by Domenico Modugao and Teddy
Reno, Published by Cured, Bilano, Galk,
del Corso 4—=84 maorka

3. “uundo Vieme La Sera' (Tesls-
Rossil sung by Joe Sentieri and Wilme
De Angelis, Published bv €. A, Rosal,
Milano, Gall. del Corso 2—26 marka,

4. “"COLPEVOLE" (D' Acguinn-Sera-
cinil snng by Nilla Pieri and Tonine
Torrielli. Published by Meswiggerie Mu-
sicali, Milano, Gall, del Corso 4—71
marks, .

5. YT Mare"” (Pugliese-Vian' sung by
Giorgio Consolini and  Sergio B,
Published by [VAnzi, Milano, Gall, del

Corso 44— 14 muinks,

. “NOI” (Pallesi-Malgoni) suna hy
Jula De Palma and Toov Dallara,
Published by Southern, milano, Yicolo

Putiari 2—14 mnrks,
T. “E' MEZFLANDTTE" (Teswtu-Coe-
roli-Comparid fung by Joe Sentlerl and
Sergio Bruni Published by ©. A, Rossi,
Bilane, Ginll. del Corsa *—fd marks.

A “F' VERD™ i~ma-Bindil sunz by
Teddy Rena and Mina, Published by
Ariston, Milano, Vieolo Patlaci 2—9
marks.

9 "SPLENDE 1L SOLE™ iPinchi-
Dampa - Ponrottio  sung by Fassto
Cigliana and Trene TV Aread, Publsbhed
hy CIET O, Miano, CGall, del Corsno T—
marks

i, “NOTTE MIA™ (Fanfagus - Da
Marlinod aung by Jolmoy Dorelli and
Jula De Palma Published by Leomardi,
Milane, Gall, del Corzo 4—1 mak,

The sonegs lell oul the firdt evenbhg
are;

“GRIDARE M GIOTA"™ (FanciuHi-
Testat sung by Germana Caroll aad
Ardvre. Tesla.  Poblished by Curel,
Ailano. Gaall. del Como 4,

“SPLENDE L'ARCORALEMNO™ (0D
Ceglie-Tuminzlliy  sine by Wilma a
Aneelis and Gloria Christion, Published
by Deonardi. Milano, Gall, del Care 4,

NN BF1 FELICE™  i%antellini-
Finchil sung by Mina nnd Betiy ol
Publizhed by Naorzionale, Milano, Cas
Vitt Fman. 30

HAVIORE ARISSO DOLCE™ (Testonl-
Gigante) sung by Achille Togliani asd
Ciiorgio Copsolin, Published by FUAG
i Testomil, Milann Gall. Corso 4.

EMYVICO TE®™  (Testond - Masetid)
sumg ‘hy Gineg  Latitla  and Mivande
Mortino, Published by Cuorel, Miluna,
Gall. del Como 4,

The songs left oul the second evening
are!

CYEMNTO, PFIGGIA ...
ROTIE"™ (Taramin -
Ciing  Latifla  and  Mivaada  Sarclino.
Published by Tianus, Boma, Yia Soms
macampagna 28,

SPERDERTI™ [(Pinchi-Busadl suag by
Toning  Torriclli  and  Afluee Tesln.
Piiblizlied by Fono Cine, Milang, Cs®
Wit Eman. 11,

SAMORE SENZA SOLE™ {Panrcri-
Mascheroniy song by Johnoy  Drocelif
and Betty Curtis, Published by Messajg-
gerie Muosicali, Milano, Gall, del Corgy
4,

EL] *'l!'
Martino) sung by

SCARFE
Cirossod sung by

COME AVIORE" (Beighetis
Fla Sandon’s pnd

Giloria CThristian Publidhed by Arcsion,
Bilunp, Vicolo Paitari 2
“PERDOMNIAMDUI™ (Th Panla-Bei-

pinidy sung by Achille Togliani pnd Mills
Pizri. Published by Messageerie Musi-
cali, Milana, Gall, d&1 Comnso 4.
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ACCENT ON QUALITY

More Air Stations Swing
To Sweet Music Formats

By JUNE BUNDY

WEW YORK — The swing to
sweel music formats continued last
week, with  WOMR, (formerly

WGAY) Washington, and CILX, |

Fort William, Ontario. Canada, the
Tatest outlets to adopt “good music™
record programming policies. At
the same tme, WLOL, Minneap-
@©lis, has released the first copy of
2 new “WLOL Preferred 40" disk
Jisting, featuring “listenable music.”

When WOGAY station owner
Connie B. Gay decided to switch to
a sweet music format, he obtained
FCC permission to change his call
letters to WOMR, “Washington's
Quality Music Radio.” The new
formal, stvied “exclusively for aduit
listeners,” was kicked off last week,
via a series of ads in local news-

ers.
e Lush Emphasis

Under the new set-up, WOQMR
will not announce any record titles
or artists’ names. Emphasis will
be on lush, melodic performers,
such as Melachrino, David Rose,
Kosielanetz, Percy Faith, etc., and
works by the best known compos-
ers — Gershwin, Rodgers, Hart,
Hammersiein, Victor Herbert,
Romberg, Porter, etc.

Grand Jury
Payola Grill

NEW YORK — Five representa-
tives of four record companies
spent several hours giving evidence
on deejay payola to a New York
County Grand Jury here last
week. District Attorney Frank Ho-
gan's oflice said that testimony of
the five was the first actual evi-
dence submitted to the grand jury
in is payola probe.

Assistant DA, Joseph Stone, said

(Continued on page 9)

Camden Puts
8 New Albums
On Feb. Sked

NEW YORK — Camden Rec-
ords is releasing eight albums in
February, highlighted by a new
collectors package “John McCor-
mack in Opera and Song,” and a
multiple record set, “The Rodgers
and Hammerstem Songbook.” by
Richard Kiley.

Also included in the February
release are packages by Sir Ce-
dric Hardwicke (“Jack the Ripper”),
Larry Elgart, “Cy Walter Plays
Hits From the Great Astaire-Rog-
ers Films,” Eddy Arnold, the Au-
E;fline Choir and “Sing While

ncing the Cha Cha" by Norman
Leyden and his ork.

Cerulli Joins
Victor Staff

NEW YORK — Dom Cerulli,
bon vivant, jazz buff, serio-comic
writer, former president of MRA
and uniil a few weeks ago Eastern
{Jrﬂmminn - publicity manager of
Varner Bros. Records, has joined
RCA Victor as administrator, press
and information, single records.
Cerulli will work under Herb Hel-
man, manager of press and infor-
mation. He is the co-editor of the
rccently published jazz anthology
“The Jazz World,” just issued by
Ballantine Books.

Commercials will be }in'.ilt:r.! to
| 60 seconds: no “loud or offensive”

spots will be aired; questionable |
sponsors will be turned down; and

all extraneous talk will be elim-
inated except the minimum re-
quired by the FCC.”

A special feature of the WOMR
formal is the installation of new
electronic  development, tagged
“Concert Hall Sound,” which, ac-
'cording to Gay, “gives AM radio a

ANTIQUE PHONO
SHOW TO AID
NAT. SYMPHONY

- WASHINGTON — An ex-
hibit of antigue talking ma-
chines from the private col-
lection of Avery Fisher, presi-
dent of the Fisher Radio Qor-
poration, will be held at the
Shoreham Hotel here Febru-
ary 13 and 14,

Exhibit's curator, John Mid-
diebrook, will demonstrate the
Various imstruments to visitors,
The visitors will also have an
opportuniry 0 see and hear
the most recent developments
in stereophonic high [idelity
ridio phonographs and com-
ponent parts for home hi-fi

quality improvement comparable
to that of hi-fi phonographs versus
the old wind-up record players of |
35 years ago.” 'The outlet, says |
Gay, is one of three stations in the |
entire country — #nd the only one
in its area — equipped with the |
new ad component, '
Canadian Switch
In announcing the change-over
& “sweel swinging sound,”
{Continued on page [4)

to

jDJA. Seeks Banner
Conclave Turn-Out

Wants Harris, Magnuson, Fellows to
Attend; Asks Stations Send Reps

NEW YORK — Inoa move to

build attendance for its forthcom-

ing membership meeting, the Disk
Jockey Association, Inc., is asking
station managers — thru their
Washington atlorneys — to “pre-
sent a face 1w the industry and
the government regulatory bodies"
and assign a decjay or program-
ming staffer to attend the Minn-
| eapolis conclave (April 8, 9, 10),

| At the same time, the DJA plans
to invite National Association of
Broadcasters prexy Harold Fel-
lows, Representative Oren Harris,
and Senator Magnuson, and an

Dot Jan. ‘60

Sales Double
Jan. '59 Tab

HOLLYWOOD — Dot Records’
- January orders totaled $1.016,450.-
' &8, according to a month-end re-
port by label prexy Randy Wood
1o Barney Balaban, prexy of Para-
mount Pictures, Dol's parent firm
(according to the report, orders
| during Junuary topped sales during
the same month last year by al-
'most 50 per cent. Last year, Dot's
Janvary sales amounted to $685,-
b,

| According 10 the reporl, more
than 3750.000 of this vear's Janu-
lary total represented stereo album
sales, Wood said this impressive
stereo mark was reached as a result
iof Dot’s sterco discount sale which
'was  conducted  during  January.,
| Sale consisted of a 15 per cent
discount on Dot's complete stereo
 catalog,

Jamie Sets
Duane Eddy

Promo Drive

' HOLLYWOOD — Jamie Rec-
ords will launch a promotional
drive on behalf of Duane Eddy
ithis month to give the guitarist
(the biggest hallyhoo build-up it
| has ever staged for an artist in its
history.  Campaign includes a 20
city, month-long personal appear-
ance tour. Labei’s promotional reps
will fine up radio, TV and news-
piper inlervicws,

Tour is tied-in with Eddy’s cur-
rent chart dwelling LP, “The
Twang's the Thang.” Drive in-
cludes @ teen-age mag campaign
spotlighting the album plus dealer
window displays and in-store pro-
motions. Eddy starts his tour mn
' Santa Barbara (Calif.) and winds
it up in Phoenix upon his return
weslward on March 3.

sy slems,

Mr. Fisher will be on hand
to meet visitors and will lec-
twre  several tmes on  the
history of reproduced sound
thru scientific development.

Proceeds from the show,
called the Evolution of Sound,
will go to the Nitional Sym-
phony Orchestra. Mrs. Ern-
est Cuneco is vice-chairman of
the Symphony’s 1960 sustain-
ing fund campaign.

FCC member to take an active
part in the April meet. i
In a recent letter sent to Robert been sent to broadcasters across
M. Purcell, president of Cromwell- the country and their attorneys.
Collier Broadcasting, DJA prexy | In the letter Hawthorne lauded
Jim Hawthorne (KDKY, Los An- | Todd Storz for his sponsorship of
geles) outlined theé past history of |the first two deejay conventions in
the DIA, and detailed its plan to | 1958 and 1959, He also empha-
formulate a code of ethics for the |Sized that the formation of the

jocks, Reprints of the letter have

i (Continwed on _page 14)

Engineer Blasts

Comipatibl

Fine Calls Claims Im

e Disk

possible and

Irresponsible; Confuse Industry

By REN GREVATT

NEW YORK—An attack and a
challenge were hurled this week
at so-called compatible stereo re-
cording techniques, by Bob Fine,
well-known recording engineer and
proprietor of the Fine Sound Siu-
dios here.

Referring to recent irade an-
nouncements regarding compatible
disks, Fine flatly stated that in his
opinion there is no such thing as
truly compatible stereo and that
there is unlikely to be such a
development in the future.

Attacking the “charlatans™ of the
indusiry for what he called “their
irresponsible attitude and tactics

|not only in the method employed
| but in the way they chose 1o intro-
duce the system.” Fine declared
that the “real engineers of this
business know it can't work 1o be-
gin with, but despite that, such
announcements  do  irreparable
'dumage. They confuse Jdealers and
‘they confuse manufacturers, too.
| The record companies, in turn, call
the independent studios like ours
who have spent great sums of
'money in developing the best in
stereo, and the companies want to
' know if they can get the compati=
ble records. too.
“The really desperate danger of
(Continned on page 14)

WB Quifs Own
Distribution

NEW YORK—Warner Bros. Is
dropping its own disiributing
branches and going 1o independ-
ents in six major markets. Cities
where WB had had s own
branches were New York, Boston,
Detroit, Chicago, San Francisco
and Los Angeles. Some of the WB
branch managers and salesmen are
forming the indie distribs t1aking
aver the line,

The shift to all indies now gives
WHB 34 indie distribs across the
country. Label had hoped 1o in-
crease its company-owned branch
operations but found them too ex-
pensive to maintain with s cor-
rent volume of business. WB will
continue to have three large ware-
housing depots in los Angeles,
New York and Chicago to pive
indie distribs fast service,

In New York Alpha Disiribu-
tors, run by Johnnv Hulonka and
Harry Aposteleris. will take over
the WB line. In Boston YWB
branch manager Herbh Dale will
take over the line with hic as vet
unnamed distrib firm, In Deiroit
Allied Music. a large appliance
wholesaler, will handle WB Rec-
ords, In Chicago, Jack White and
Seymour Greenspan, former WB
branch exec and midwest promo-
tion man respeclively, are siarting
Summit Distributors and will han-

(Continned «n page I14)

Merc Skeds -

12 Packages
For February

CHICAGO—Twelve new pack-
ages will bow in Mercurv Records’
February release. of which 10
appear in monaural and siereo,

In the top category. headhner
is David Carroll's “Solo Encores,”
featuring solos bv each of 14
instruments. Other items are by
Rusty Draper, the Diamonds,
Ernestine Anderson. Patti Page,
and a potpourri of 11 Merc artists
reprising a collection of 1959 hiis,

Classical packages offcr organist
Marcel Dupre, Antal Doruti helm-
ing the London Symphonv, Jlo-
seph Szigeti puesting with the
London Symph, and Paul Paray
conducting the Detroit Symphony.

Two stereo ilems, previously re-
leased in monaural. are Howard
Hanson's “Song of Democracy™
played by the Eustman-Rocheser
ork, and the Minneapolis Symph's
package, “Rossini Overtures.”

Mave Artists Miller Denies WIND
On Six-Week ;Refused Pact Renewadl

Package Tour

TUCSON, Ariz. — Johnny Pres-
ton, Rod Bernard, Jivin' Gene and
Benny Barnes, along with the
Twisters band headed by Skip
Stewart, faunched a six-week four
of one-nighters here Saturday (6).
Trek will carry them thru Califor-
nia and the Pacific Northwest, in-
cluding four days in Canada,

Al artists record for Mercury
Records and are under the man-
agement of William G, Hall. Pres-
ton currently is on top of the charts
with his recording of “Running
Bear.” Jivin’ Gene recently had a
chart item in “Breaking Up Is Hard
to Do." Rod Bernard last yvear had
“This Should Go on Forever™ and
currently 18 hitting with his record-
ing of “One More Chance.” Barnes
has consistenily been a favorite n
the country and western field. his
current release bemng “Begpar 10 a
King."
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|

CHICAGO — Deejay Howard
Miller this week labeled as an
“oulright lie” a prominent news-
paper report that WIND had re-
fused to offer him a new contract
for his exclusive services,
| The report was published by
Paul Melloy, Chicago Sun-Times
TV columnist, who devoted most
of a column to Miller's situation.
Most of the column, said Miller,
“was exactly the opposite of what
I told him on the telephone while
Ralph Atlass, the station manager,
was sitting next to me.”

The column stated that Miller is
:"lnnkmg for a new job,” that a
promised contract from WIND
“pever reached his desk,” that Mil-
ler “approached WBBM™ and was
“rejected by WBEBM boss Ernie
Shomo,” that Miller's “other hope”
i15 WLS which was recently pur-
‘chased by ABC, and that Westing-
s house’s policy of music selection by
j commitiee “rankles Miller.”

Miller told The Billboard flatly:

“Westinghouse and s sietion
WIND have offered me an ex-
clusive contract and 1 &m now

considering it."”

He withheld comment on 1he
report that he was in touch with
WLS too. But the WBEM refer-
ence mfuriated him.

“I have not asked WBBM for a
job and they have never turned me
down,” he declared. Until & year
ago, Miller conducted a daily CBS
net show from WBBM. The show
folded only after Wrigley's gum
withdrew its sponsorship.

Miller claimed that Westinghouse
music selection policy, which zl-
legedly rankled him, was in fact
developed with his aud It has been
understood by tradesters that the
“committee of four™ which is 1o
approve airable materizl will fol-
low past WIND policy of permit-
ting Miller to choose his -+ n disks,
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"GREENWILLOW”

THE MUSIC OF HOME - BING CROSBY

47/7695
“The Music Of Home...could rival Home, Sweet Home in
future community songbooks,” says H. T. Murdock, Philadel.
phia Inquirer (out-of-town tryout review, February 1, 1960).

THE MUSIC OF HOME—INSTRUMENTAL VERSION
...MARTY GOLD AND HIS ORCHESTRA 47,7696

“GREENWILLOW’* ALBUM COMING SOON:
the Original Cast Recording starring Anthony Perkins.

THE GREAT HITS OF THE GOLDEN 60's ARE ON...

@ RCA VICIOR

O CORPORATION OF AMERICA

DA

4K7G-04P-C1XX
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‘Fabulous ‘50’s’ Ratings Fabulous

The “Fabulous Fifties,” CBS-TV's $900,000 re-cap of the
last decade, chalked up some fabulous ratings last Sunday (31)
running ahead of its competition thruout the entire two hour

eriod.
¥ Producer Leland Hayward did a monumental job and gen-
erally satisfying job in wrapping up the most important perform-
ers, properties and trends of the 1950-'59 entertainment world,
but was somewhat less successful in his atleinpt to capsule the
history-makin news events of the same hectic period.

Musical highlights of the show was a tasteful, polished turn,
wherein Rex Harrison and Julie Andrews re-created rehearsal
sequences from “My Fair Lady,” with Harrison registering partic-
ularly strong.

Elvis Presley and rock and roll was spotlighted prominently
in a kaleidoscopic review of show business standouts, which
included everybody from Van Cliburn to Ethel- Merman. In view
of the difficulties Hayward must have encountered in getting
clearances, his coverage was remarkably complete.

Comedy-wise, top honors went to Mike Nichols and Elaine
May. Their skit on the TV quiz scandals was a hilarious, surpris-
ingly frank satire, but their funniest bit was a Noel Cowardish
spoof for a General Electric commercial. June Bundy.

* * &

CONCERT REVIEW
Mahler Should Have Been There

The Cleveland Orchestra, in the first of three concerts to be
given in New York, thrilled a Carnegie Hall audience with a
performance of Mahler's “Das Lied von der Erde” that was the
ultimate in conveying the sensitive, melancholy aspects of the
“vocal symphony.” Soloists were contralto Maureen Forrester and
tenor Ernst Haefliger, the latter a Swiss with a considerable
European reputation who was making his New York debut. Miss
Forrester was superb, while Mr. Haefliger showed an excellent
and expressive voice with only some limitations in the upper
registers. .

The performance celebrated the centennial of Mahler's birth,
as so many orchestras are doing this year. But few will be able to
match the effect of the Cleveland group, under George Szell's
inspired direction. Women in the audience were seen to weep
at what one observer was prone to call the classical “Gloomy
Sunday.” Altho Bruno Walter is regarded as thé high priest of
the Mahler sect, and he is shortly to record “Das Lied” with
Haefliger singing tenor, he and the N. Y. Philharmonic will have
to be at peak form to match Szell's rendition. The Columbia
label's younger brother, Epic, for which the Cleveland group
records, could steal a march by turning out a set of its own.

Mozart's cheerful Symphony No. 39 was the only other work
on the program, and received a loving performance. The Cleve-
land glr_ﬂ]up's first concert this year proved it to be one of the
best drilled, yet sweet sounding orchestras extant.

Sam Chase.”

* * *

OPERA REVIEW

Col. Offers
‘B’'dway Sound’
Disc’t Deal

NEW YORK — Columbia Rec-
ords has launched a special *Sound
of Broadway" program for its dis-
tributors and dealers. Program,
which covers all the show albums
in the Columbia catalog, including
“Sound of Music,” “My Fair Lady,”
etc., gives dealers and distributors
an extra 10 per cent discount, in
addition to the firm's “bonus to sell”
program. The new Broadway pro-
gram works as follows: Every or-
der of three LP's from a list of
six special albums: “Sound of Mu-
Eiﬂ.“ IIMF Fﬂj.l.' I.Ed?,“ “F]ﬂwﬂr
Drum Song,” “Porgy and Bess,”
“West Side Story,” “Gypsy,” and
“Li'l Abner,” must be accompanied
by an order of one album, from a
list covering the rest of the firm’s
show album catalog,

Soria Off to
Europe Trek

NEW YORK — Dorio Soria,
who produces the new Soria Se-
ries of classical and opera LP's for
RCA Victor, left here last week
for Europe, where he will visit
Paris, Geneva, Rome, Milan, Vi-
enna and London.

He will return to the U. S, for
the February 23 premiere by the
American Opera Company of the
new Poulenc opera “La Voix Hu-
maine,” which will be released
in his new Soria Series. The album
will feature a booklet illustrated
by Jean Cocteau, author of the
libretto,

La Rosa Gets
Kapp Pact

NEW YORK — Dave Kapp,
Kapp Records’ chief, has pacted
Julius La Rosa to the label.

Kapp has also acquired original
cast recording rights to “Parade,”
the off-Broadway show starring
Dody Goodman.

FOREIGN DISK COMBINES
KEY U. S. MUSIC HYPES

® Coniinued from page I

in the specific country as compared

to those of other nations involved.

Eventually, Hofer added, an
American Record company will be

set up to exploit disks acquired

from the several foreign diskeries.

On another front this week,
multi-millionaire Swiss magnate,
Nichols Roths, moved to set up his
own world-wide disk and publish-
ing operation, Roth has already
established operations in France,
Italy, Germany and England and
is negotiating for representation
in Scandinavia. Lennie Hodes of
the New York Criterion Music firm
planed out last week to Zurich to
meet with Roth on establishing an
American wing of operations. This
relationship is expected to result
soon in the Roth combine going on
the prowl here, thru Hodes, for
hot masters and lines,

On yet another front, another
Swiss based network started in
business just two weeks ago.
Known as Interdisc, the outfit was
started by Jack Lewerke, Los An-
geles businessman. The firm will
headquarter in Lugano where cen-
tral pressing, releasing and dis-
tributing facilities will be main-
tained, Distributing branches will
be operated in wvarious countries
with American personnel in charge
of each.

American disking firms already
in the Interdisc fold include River-
side, Contemporary, Good Time
Jazz, Gene Norman Presents, Hi
Fi, World Pacific and Jazzland, giv-
ing the outfit a largely jazz-
oriented character.

Lewerke, who with Alan Bates
(formerly of Disneyland Records)
will operate the Lugano main of-
fice, expects to have records out
in the countries he covers simul-
taneously with American release
dates, within 120 days. Lewerke
also points out that Interdisc will
offer the advantage of centralized
auditing in which sales for all
countries involved in the set-up
will be handled thru Price Water-
house's Zurich offices, with licens-
ing, accounting and invoicing pre-

‘Giovanni’ Gets Top Met Treatment

What many regard as the greatest of all operas, Mozart's
“Don Giovanni,” received an extraordinary performance at the
Metropolitan Opera House last Friday (29), There iy special in-
terest in this work these days, in view of the recorded versions
which have been issued recently, including stereo sets by
London and Deutsche Grammophon, and a mono set by Pathe;
there also are sets out by Epic and Cetra. -The Met's cast is
represented on several of these.

The artists in the performance :augh\wcre at their best,
both singing and thesping. George London (Epic) played the Don

to the hilt in his season’s debut in the role; Lisa Della Casa
(London excerpts) was a thrilling Elvira; Fernando Corena
(London) did a realistic acting job in the humorous role of
Leporello; Nicolai Gedda (Pathe), in his seasonal debut as Ot-
tavio, made the most of the rather colorless role; Eleanor Steber
as Anna, Roberta Peters as Zerlina, and William Wildermann
as the Commandatore all lent stature to the performance.

The production is a revival of the 1957-1958 version, and
is by all odds one of the finest staged of the opera. For this,
a salute to Herbert Graf’s direction and Eugene Berman's sets,
as well as to Karl Boehm's conducting. Sam Chase.

pared by IBM data processing
services in Switzerland.

The numerous foreign networks
of disking operations are being
seen as a reflection of prob-
lems posed in the past by the lack
of any significant number of man-
ufacturers in Europe who were in
a position to exploit American lines.
More often than not, the plaint
here has been that the European
biggies accept more lines than they
can ever possibly handle—similar
to the picture here with a number
of indie distributors. The result of
this has often been that deserving
disks never have seen the light of
day in Europe. Many now feel
that this is bound to change with
the introduction of the various new
combines on Continental soil.

Imperial Inks

Georgia Gibbs

HOLLYWOOD — Lew Chudd
has signed songstress Georgia
Gibbs to an exclusive Imperial Rec-
ords contract. According to
Chudd, Miss Gibbs will be pre-
sented in a unique manner on Im-
perial wax as compared to her
previous recordings. Her new vo-
cal personality, Chudd said, will
be unveiled soon in an album cur-
rently in the preparation stage.

Chudd to Cash

® Continued from page 2

the product on hand ready to spill-
over into other markets as soon as
an artist's following expands be-
yond the confines of the area where
he first hit. '

Recordings will be both in al-
bum and singles forms, depending
upon the particular requirements
of the artist involved. However,
Chudd foresees a far greater po-
tential for album product. Pack-
ages, he feels, will lend themselves
best to concentrated territorial pro-
motions, such as store window
displays and tie-ins with the loca-
tion where a given artist is ap-
pearing.

Chudd plans to record Tucker's
routines during the comic’s actual
performance at Chicago’s Silver
Cloud nitery. Recording session
is scheduled for next week with
Chudd on hand to produce the
album,

ASCAP Sets

® Continued from page 2

L]
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H. Stept, and Kay Swift. Named
in the standard division were Wil-
Liam Bergsma, Peter Mennin, Vin-
cent Persichetti and Virgil Thomp-
SON.

Publisher-candidates in the pop-
production division were Richard
Ahlert, Knollwood Music; W. C.
Handy Jr., Handy Bros. Music:
Arthur Israel, Famous Music;
Leonard Whitcup, Leonard Whits
cup Music. In the standard division
were Charles Foley, Charles Foley,
Inc,; Harold Flammer Jr., H. Flam-
mer, Inc,

Serving on the writers' nominat-
ing committee were Harry War-
ren, chairman; Harold Adamson,
Eubie Blake, May Singhi Breen,
Harold Orlob and Norman Dello
Joio. On the publishers nominating
committee were Abe Olman, chair-
man; Leo Talent and Donald Gray.

Abramson Unit ;

® Continued from page 2

ered his ties with the company
over a year ago. Abramson will
continue to operate his own pub-
lishing firms separately. These are
Sheila Songs (ASCAP) and Medal
Music (BMI).
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Sl{nntiﬂg up, up, up, the
charts-Mercury’'s bumper
crop of hot albums, each

one raised from a "single”

seed! Pick 'em now for
the big money.

"'—
= "t

] HE P M’l"ll RS

THE GNEZA T PAE TEMDE N Y PRAYER
Tl sl T TikeE Ol WOl
r EMOHME 8ETS W YOLIR EVES REMEMBER WHEN
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¥ EfRCHAMTED HEAWEN DfH EAHTH
ORE I & WAL DA 1% BORAY
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No Count Sarah-Sarah mu;han E~i?l Jl b, ".ﬁ 'J'I}' i1
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Let's Dance Again-David Carroll SR 60152, MG 20470
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DINAH e,
WASHINGTON

I REMEMBER

| THOUGHT ABDUT YDU
THAT'S ALL THERE IS TO THAT
IWONT CRY ANY MDORE

' THROUGH WITH LOVE

CHY ME & RIVER

WHAT & DIFF'RENCE & DAY
MAHES

HOTHING TN THE WORLD
MANHATTAM

TIME AFTER TIME

ITE MAGIC

& SUNDAY HIND OF LOYE

What A Diff'rence A Day Makes-Dinah Washington SR 60158, MG 20479

Endlessly-Brook Benton SR 60146, MG 20464

BiNAN WANHIMGTON « THE FLATTERE -~ BRCOK RINTOMN  «  PIIL PHELLIFE
SARAM VAUGHAN « THI DIAMONDS « BOD BIRMARD « AWEN" GIME « B AUSTIN
BALFH SARTIRE -~ DAVID CARNGLL - JMMY S:IRACELIN - BDYTD REMMNETT

Unlprgeitahle - Bs Many Wers « Verdla Mes - Seaelh Operuter < My Eeerwd

Wallkin" The Jirall - Opa Mars Chasie « Nesakls’ Up 10 Hard To Ds - Donmey Boy

Bemns ¢ Walrning Marilds -+ L5r's Da 0 (The Chithen Siratilil « Besges Bear

14 Newies But Goodies - Assorted Artists SR 60172, MG 20493

THE HOT HIT TRADEMARK
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PIG-IN-POKE SINGLES
BOON TO RACK JOBBERS

® Continued from page 1

rack jobbers, who Mittleman claims
arz the onlv people he sells to.
(Manv distributors have claimed
thhat he sells dealers and one stops,
but Mittleman says this is exag-
geration, They also claim that Mit-
tleman sells-them at prices lower
than distributors can, which - he
also savs s an exagperation,)
Complex Deals

The various tvpes of deals that
Mittleman makes with rack jobbers
are 30 intricate and complex that
they cannot all be outlined here.
However, there appears to be a
few types of deals, just as there are
three types of Record-Paks, some
with all new goods. some with all
old goods, some with one new and
ths rest old, and some with EP's,

) Payola Grill

® Continied from page 4

daejavs will not be subpoenaed
because they are considered pos-
sible delendants i any indictments
that might be returned. Identity
of the five exces was not revealed,
but they were said to have been
associated with labels whose books
were subpoenaed and studied by
the Hogan office. Since the record
reps were not asked to sign waiv-
ers of immunity, they are immune
to persecution based on any testi-
mony they give.

Hogan's office has studied the
books and financial records of
morz than 50 record eompanies
and guestioned several recording
artists, local disk jockevs and radio
station execs since beginning its
pavola probe two months ago. One
of the possible violations of law
being studicd by the grand jury is
commercial bribery, '

varying from four to seven records.

If a rack jobber has a lot of mer-/

chandise he can't return, he may

Baker Album
Highl'ts Feb.
'Red Seal Sets

NEW YORK ~— The February
Red Seal release from RCA Victor

ship the whole lot to Mittleman is headed by a new album by Jo-
who makes Record-Paks out of | sephine Buker, called “The Fabu-
them and sends them back, charg- | lous Josephine Baker.” Other Red
ing only for packaging. The rack | Seal sets for February include two
jobber mav have 2,500 pieces -:::f;m;-“- albums with Artur ‘Ruhin-
old goods which he sells to Mittle- stein -playing Chopin, an album

man for 3 cents to 5 cents
each, and the same jobber may
have 200 items of a recent hit,
which he sells to Mitleman for
say 40 cents. Mittleman makes up
a number -of packages with other
old records, and charges the dif-
ference between them and the ree-
ords returned to him. What does
he charge? From 40 cenis to 60
cents per pack, depending upon
what records, how many, ete.
The Record-Puk boss savs that
the -seven girls he has making up
his packages have to be mighty hip
on records and know what's hot
on the charts. For he notes that

if they dont put one good record

in the pack, it takes a4 long time
ta move it, Mittleman savs that
he allows a 10 per cent return
privilege on his. packs. but returns
are, running only 2 per cent
His packs are shipped 60 to a car-
ton, all assorted.
Good for Dealers?

Is the record pack good for deal-
ers, and the business? Mittleman
says that he moves say 40,000
packs a month, with records by
three or four artists that don’t stand

with Maureen Forrester, a Bach
set with the Robert Shaw Chorale,
an album ttled *50 Years of Great
Operatic Singing,” the Town Hall
'Recital with Cesare Valletti, and
a recording by the Julliard String
"Quartet. There is a new wversion
cof “Cavalleria Rusticana™ with Re-
nata Tebaldi and Jussi Bjoerling,
and in the opera release is an
abridgement of “The Marriage of
Figaro” with Roberta Peters and
Giogio Tozzi. For March there
will be three albums with Russian
soloists, Emil Gilels, Daniel Shaf-
ran and Galina Vishnevskaya,

|Te.1-.':|5. lowa, South Dakota, he is
| Betting very sirong orders (rom the
local wvariety stores who are nol
(visited by salesmen from any rec-
ord Tirm.

Record Pak is soon opening an
office in the Midwest, for the Mid-
west and South is where the firm
is now  getting its biggest orders,
P And the Armyv-Navy-Air Force PX

a chance in a million to be heard  Service is taking on the Rﬂ“*’f"
over the radio. He savs these rec- | Pak for its overseas exchanges in
ords are played in 40,000 homes, 4 few months. Mittleman is now

and that maybe on their next re-
lease they stand a chance to take

olf since 40,000 more people know |

who they are. He also savs that
in small towns, in such Stutes as

‘working on an album deal, not a
crecord  pack, but one that will
enable him to sell albums at spe-

cial grab bag prices.

COL. CULLS 3D
EX-ALBUM HIT

NEW YORE — Columbia
Records has come up with its
third smash in a row taken
from an album, with the cur-
rent Marty HRobbins hit “El
Paso.” The disking. which has
passed the BOD,000 mark, was
originallv released in the Roh-
bins album “Gunlighter Bal-
lads.” When first released it
ran almost four minutes, later
Columbia cut it down to less
than three minutes and re-
shipped it to deejuvs. The
other singles taken from al-
bums that turned into hits Tor
the diskery include Johnnv
Mathis"  “Misty,”  originally
issued in the album “Heav-
enly” and “The Battle Hvinn
of the Republic” by the Mor-
mon Tabernacle Chaoir.

R S S = ===

Another Billboard Record/Phono Dealer

'WINCHESTER APPL CO D850

£ KORN

15 THOMPSON 8T

WINCHESTER

Winchester Appliance

The refail establishment of this record/phono dealer . . .

- = - A

‘Why' Tune
Suit Target

NEW YORK—A suit was filed
in U, S. District Court here last
week charging Frankie Avalon's
new hit *Why?" is a copyright in-
fringement on the stundard “In a
| Little Spanish Town.”

The action was brought jointly
by attorney Lee Eastman, repre-
senting Warock Music, and Abeles
‘and Bernstemn, attornevs for Robe-
bins-Feist-Miller, against ABC=
Paramount Records, Criterion Mu-
sic, American Broadcasting-Para=
 mount Theaters, Inc.,, CBS and
NBC.
- A second suit will be instigated
in Philadelphia against the pub-
lishers of “Why?," Debmar Music,

. . . is essenlially an appliance slore i
. .« . Offering both records and albums

. .. handles phonographs selling from $20 fo $2,000
. . . has been reading Billboard for more fhan eight years

L
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|am] Chancellor Records, which
‘waxed the Avalon disk.
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DRC Offers Mathis and Mitch

® Continued from page 2

“The Record Club, Inc.” while
still using the same old DRC Hol-
lywood address,

Play Down Diners'

Diners is mentioned but three
times in the full page ad, and then
only parenthetically. It is referred
to in the final point under “Here's
how the club works,” stating “1f
you arc a Diners’ Club member,
purchases can be included in your
regular Diners’ Club bill." The
second reference is found at the
bottom of the coupon which al-
lows space for the prospect to fill
in his Diners’ Credit Card number.
Beneath that is carried the follow-
ing small print explanation: “This
offer s presented in association
with Diners’ Club.”

This almost total absence of the
Diners’ Club from the page layout
is in sharp contrast to DRC's ini-
tial ad in Esquire — ironically,
the same mag that kicks off its
new campaign — which promi-
nently featured the Diners’ Club
signature and even pictured a copy
of a Diners’ Credit Card as one
of the benefits of joining the rec-
ord club, Reasons for de-empha-
sizing Diners were not entirely

clear at press time. Three points,

however, seemed certain:

1. Diners’ Record Club wants
to lock horns with the diskery-
owned clubs in a slugfest for
members in the open field, and not
limit 1ts membership recruitment
to only those who hold Diners
Club Credit Cards.

2. Apparently, the record club
is strong enough now to shoulder
its own credit risks, and no longer
feels the need for credit screening
of prospective members by the
Diners’ Club.

3, The record club originally
came under the Diners' Club wing
to help swell the ranks of credit
card holders, but apparently it is

Breakmg Blg
All Over

“BABY,
WHAT

proving itself to be a sufficient
money-maker on its own to war-
rant its expansion into a full-
fledged club operation with its pri-
mary function to move as much
disk product as it can, and not
concern itself with attracting more
members into Diners,

DRC will retain its old posture
in the eves of regular Diners' Club
members. A duplicate of the
above-mentioned ad will appear
in the Diners’ Club Magazine but

will carry the vsual Diners’ refer-

ences. The coupon uses the same
“Diners’ - Record - of - the - Month
Club” name as in all of DRC's pre-
vious ads.
Split Personality
In addition to this novel split-

personality, DRC will unveil a new |

plan to lure members. The offer
remains identical to both regular
Diners’ Club members and pros-
pects pitched outside the Diners’
fold. In the initial ad, the club
offers a choice of 49 albums with
the pitch of “Take all you want”
at the reduced price of 52 for mon-
aural and 52.50 for stereo.

To enjoy this price break. the
joiner has to agree to buy four
albums during the yeur “at mem-
ber's special dividend prices which
are always at least 333 per
cent less than regular retail prices.”
This third off is made possible by
DRC giving a member at the out-
set a free album for every two

» | purchased, thus allowing the mem-

ber to receive “dividends” immedi-
ately upon joining.

This is a departure from the us-
ual plan wherein a prospect is
lured by “free” records to join, then
agrees to buy five or six albums at
list price, and after purchasing the
required number, only then re-
ceives a “free” album for every

two purchased at the regular price.
To further bait joiners, DRC has

DO YOU

WANT
ME
10 DO?”

JIMMY REED

Veejay No. 333

Watch for
the NEW . _ &%

gone heavily into current pop chart
product, offering top selling al-
bums from both majors and in-
dies. Héadliners inélude Johnny
Mathis" “Heavenly," Columbia Rec-
ords' second place entry on The
Billboard’s current “Top LP%"
chart; Mitch Miller’'s “More
Sing-A-Long With Mitch,” a Co-
lumbia chart-dweller for the past
62 weeks and is still in number
16 in The Billboard's current “Es-
sential Inventory” chart; Bobby
Darin’s "That's All,"” the Atco al-
bum which is in 14th place on
The Billboard's “Top LP's" list;
Martin Denny's “Exotica 1,"" Lib-
erty’s package holding the 33d
position on the same chart after
riding the list for 37 weeks. Other
former chart climbers such as Hi-
Fi Records' “Taboo” by Arthur Ly-
'mon and older selections on RCA
Victor, Decca, Mercury, Carlton

a?nd other labels round out the of-
er.

It also features for the first time
' Everest product, including the new
IE'EEIEE of Aaron Copland conduct-
ing his own Third Symphony and
Eugene Goossen’s reading of
*Scheherazade.” Leopold Stokow-
ski's Shostakovich First Symphony
on United Artists is also displaved.

The ad boldly top-lines as its
slogan: The World’s Largest (All
Label) Record Club.,” The words,
“all label,” are boxed to separate
them from the rest of the message.
Listed beneath the “all label”
boast, in a white-on-black panel

|is found an impressive string of

|record companies whose product
is being offered by the club.

NEW YORK — Among the first
witnesses to appear before the
'Oren Harris Committee hearings,
which open in Washington on
February 8, will be singer Tommy
Leonetti and his manager, Dick
'Linke. They are scheduled for
10:00 a.m. on the morning of Feb-
ruary 8. Leonetti will fly in from

night club engagement in
Miami.

DEE

GLARK ..

"HOW
ABOUT

THAT”

Abner LP No. 2002

—Delivering Feb. 12—

wwwEmericanradiohistorv com
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'"Il Billboord Hot R&D Shlu February 1, 1960

“JUST A LITTLE BIT”

ROSCOE GORDON
. Veejay No. 332

" ﬁ;sw\v%?ﬁ«m

-u-a-'».*

—_ "l
e, - T i

*axAhhx VERY STRONG SALES POTENTIAL
The Billboard—February 1, 1940

- "OH WHAT A NIGHT"

THE DELLS
Veejay No. 338

A Great First LP

“WADE FLEMONS™

““Here | Stand,” and other great songs
Veejay LP 1011

Vee]ay-Abner Records

1449 5. Michigan, Chicage 5, 101,
Phone: We 9-1970
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MHR. DEALER : Millions of STEREO PHONOGRAPHS
were sold in the months preceding Christmas! This means
...millions of NEW CUSTOMERS will be looking for

EXCITING STEREO RECORDS to buy during JANUARY
—FEBRUARY—MARCH!
Here is THE PLAN that will help you sell more stereo records
than you thnught possible. . .with the best possible buy for
your customers . .. and with the profit margin you need'
Grand ’3‘“"” d Records I YOU MAY OFFER YOUR CUSTOMERS:
i

| :::I:rfnrﬁ::r‘:.;:r only i ﬂg

%k with the purchase of any other

Grand Award Stereo Record at the

regular $4.98 price

S[‘E REO % A customer SAVING 53 98

RECORD SALE | | YOU WORK ON-A FULL PROFIT MARGIN!
THIS PLAN IS IN EFFECT ONLY UNTIL FEBRUARY 12th, 1960.
THE ENTIRE GRAND AWARD STEREO CATALOGUE IS AVAILABLE,
over 50 Albums including The Original ROARING 20’s SERIES
¢t PAUL WHITEMAN ALBUMS « CHARLES MAGNANTE
ALBUMS * KNUCKLES O'TOOLE-HONKY TONK PIANO
- SERIES * ENOCH LIGHT —1 WANT TO BE HAPPY CHA CHA
SERIES ¢ This PROGRAM will be backed up with large scale con-
sumer advertising in national magazines and local newspapers. Large
day-glu mndﬂw signs— streamers—ease] back mgns—are AVAILABLE'

AS OF MARCH 1st, 1960 the dealer cost price on all GRAND AWARD
monaural records (300-400 series) will be raised to conform with the
normal standard dealer cost prices of all other standard $3.98 labels.
FROM NOW. .. until that date...dealers may purchase all GRAND
AWARD monaural albums at the special DISCOUNT price being offered
by regional distributors: -

. F RE E (300-400 series)
FOR EVERY
>

e @IL 1 vou purcHask!

AN EXTRA BONUS OF
ALBUM

Work out your order at once with your GRAND AWARD
distributor or salesman — so that you can repeat before the
new price goes into effect.

FAST TURNOVER...HIGH PROFIT ALBUMS!

IN CANADA—-SPARTON OF CANADA, LIMITED

I"~._

Wwww americanradiohistorv com
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ABC-PARAMOUNT

TAKES GREAT PRIDE AND PLEASURE
IN WELCOMING - . -

RAY CHARLES -

NE OF TODAY’S TRULY GREAT
RECORDING STARS ...
AND PROUDLY ANNOUNCES
THE RELEASE OF WHAT
PROMISES TO BE

ONE OF THE YEAR'S
OUTSTANDING T
2-SIDED ¥ 5
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(I LOVE HER, YES | DO)
ABC-10081

Distribufed in Canada by Sparfon of Canada, Lid. FULL COLOR FIDELITY
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% -.'.Jr\ will be aired (by CILX) with the
only criterion being that the song
must not have a high ‘ear-atation
]E"’l"Epi"

& Altho WLOL, Minneapolis,
dropped 1ts “top 40" programming
| format last August in favor of a
new “‘preferred music” policy, the
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® Continued from page 4

Engineer Blasts
‘Compatible’ Claims

all this talk about compatible is

| |that some record companies will
i |make the obvious concession in

' quality to satisfy the dealers who
‘will be in a clamor anytime they
hear something about compatible
records.

|  “This compatible record means
not_only a sacrifice in stereo qual-
ity, but a deterioration of the mon-
aural quality as well. What really
happens is that a certain amount
of bass, which is the most trouble-
some factor in producing top-grade
sterep, has to be sacrificed. Then
they overload the two stereo chan-
nels with treble to get the volume
level up. But this only results in
poor stereo and poor monaural,

“I can say truthfully, that there's
nothing new about this kind of
compatible record and if by some
chance this is the way the industry
wanis to go, anybody can make
the record with any type of cut-
ting equipment.

“At least two vyears ago, the
Columbia people developed a sys-
tem which cost them thousands of
dollars in the research stage, in
which they had'a concept of com-
patibility, Fine declared. "1 remem-
ber well the honorable way they
presented their idea thru Dr. Peter
Goldmark, to a session of all the
top recording company executives
at the RIAA. They offered to make
their system available to all with-
out charge. When the industry
voted it down, Columbia, like gen-
tlemen, offered to go along with
whatever was the concensus of the
others. With the latest develop-
ments, there is no presentation, no
discussion, no forum.

“A lot of people are getting
knowledgeable about stereo today.
I don't believe it's true that the
average individual will settle for

Sweet Formats

® Continued” from page 4

John 'E. Murphy, program director
of the Canadian outlet CJILX, said
the station “has declared war on
‘no talent’ singers and ‘nothing’ rec-

ords.... From now on, to be
played on CILX, a record must be
musically good. .., No longer will

CJLX jocks be bound by the chains
and shackles of hest seller lists
and hit parades. Any record, be
it old or new, hit side or flip side,

first printing of its new “WLOL
Preferred 40" listing was only re-
leased last week. The list features
the first 40 “listenable music”
disks, by-passing records the sta-
tion's jocks and management deem
to be too raucous or unmusical
among the best-sellers.

i WB Quits

® Countinted from page 4

dle the line, In San Francisco,
C. & C. 15 the new disiributor,
and in Los Angeles Al Latauska's
Sun State will take over.

WB, as reported exclusively in
The Billboard a few weeks ago,
15 expected to soon sign the Everly
Brothers. With the addition of the
duo, along with the recent pacting
of Bill Haley, new strength is be-
ing added to the label, Other new
artists recently sipned by the firm
include Celeste Holm, John Raitt,
Ernie Kovacs, and Mel Blanc.
Firm also has worked out an agree-
ment to release sides by Brigette
Bardot.

www americanradiohistorv com

something that's less than the best.
And I suggest that in any develop-
ment where there is likely to be
any kind of controversy, for the
good of the industry, everybody
should have an opportunity to
question and discuss.

“lI say this. We will make our
studios available for a meeting of
the engineers and the executives of
all the record companies in the
RIAA. Every bit of equipment we
have will be made available for
the demonstration. We'll let them
use our tapes to make their com-
patible pressings. Then we'll test
those, stereophonically and mon-
aurally, against our separate stereo
and mono recordings. Then, we
can let the industry decide how
good or how bad the compatible
system is. We'll make our space
available. whenever anybody wants
to demonstrate a compatible disk.”

New-fl'_un Suught—

® Continued from page 2

ABC-Paramount had two more
years to run,

However, it was learned on
good authority that the way was
almost clear for Newton to shed
| his ABC-Paramount pact and join
UA. Sam Clark, head of the disk-
ery, had reportedly given Newton
his okay, and it was now up to
prexy Leonard Goldenson and the
ABC-Parmount board to pass on
Newton's getting out of his pact.
Chances were strong at The Bill-
board’s deadline that WNewton
would be able to leave ABC-Para-
mount to take over the UA post.

3 Hub Distribs

® Connnued from paga 2

broadcasting the songs, and mis-
lead listeners into believing that
the records are selected strictly
on their merits or public popu-
larity, This “deception,” FTC says,
tends to mislead purchasers into
buying the records which they
might not otherwise have pur-
chased. Practice also tends to ad-
vance the recordings in popularity
polls. Such practices are capable
of diverting trade unfairly and di-

® Continued from page 4

e
Payola Crime

® Continued from page 2

mendations are: 1. To make it a
criminal offense to participate in
any rigged TV quiz program. 2.
To allow FCC to impose milder
sanctions than revocation of license
on broadcasters. 3. License net-
works, thus making them share re-
sponsibility for programming in the
public interest with the individual
broadcaster. 4. To require an-
nouncement of payments made for
any and all advertising plugs. §.
To legislate restrictions on the traf-
ficking in station licenses.

Representative Bennett, a Sub-
committee member, has a bill to
regulate nets under the Federal
Communications Act in the hopper
since last year. He also introduced
one to suspend broadcast licenses
and grant “conditional” renewals
to those who have dubious records
of failure to operate in the public
interest.

Bennett's anti - payola bill,
amending the Communications Act,
is worded broadly enough to cover
anyone even remotely involved in
payola or other deceptive program-
ming practices in radio or TV —
including sponsors, advertising
agencies, program packagers, in-
dependent servicers, as well as any
and all personnel involved directly
thru the broadcast outlet or net-
work.

L]

IRS Eyes Piracy

® Continued from page 2

S——

siderable manufacturers’ excise,
whale it robs songwriters and pub-
lishers of rovalty.,

IRS is also known to have built
up a backlog of information, such
as provided by Julian Abeles, coun-
sel for Music Publishers’ Protec-
tive Association, who testified that
one-third of all U, S. records are
counterfeit. The service is also alert
to trade stories, such as recent
Billboard item (December 14,
1959) on trade estimate of 20 per
cent loss of all hit tune sales thru
piracy — hit tunes being prime
target of the hit-and-run counter-
feiters. IRS intelligence also had
an observer at last year's rackels
committee hearings.

verting competition, the
claims,

Companies have been granted
30 days to answer the complaints.
Since early December, FTC has is-
sued a total of 40 complaints chal-
lenging such pay-offs,

BEency

DJA Seeks Banner Conclave

DIA (July 1959)) and its original
plan to meet in Los Angeles this
March “all ook place before any
payola investigation.” “This asso-
ciation idea,” stated Hawthorne,
“is not a latter day fence-mending
ruse.”

The Hollywood location was
changed, he said, because “the
| witch hunt atmosphere” ruled out
such a “glamorous™ meeting place.
However, the jock stressed: “In
the face of governmental inquiry
the need for a self-regulatory or-

apparent than ever.'™

Speaking as a “former manager”
himself, Hawthorne said: "Such
an Association (DJA) — coming
into being when management is
being queried by a commission as
to what steps it takes 1o police
the programming, what controls on
deejays and other related safe-
guards on programming — would
be one of the best rounded ans-
wers to this area of commission
inquiry.”

Hawthorne noted that Purcell
had agreed that KFWB would
be willing to finance a trip by
one of their deejays to the DIA

=

ganization such as DIJA is more |

also opined “enlightened manage-
ment would see in this an econom-
ical move that would go right to
the core of answering the wild
charges being leveled at deejays.”

~ Hawthorne said the DJA meet-
Ing must necessarily be “spartan,”
adding: “We realize that the re-
action of the wvast majority of
deejays to such a meeting, which
cannot be disguised as anything
other than strictly business, will
be one of indifference.” Neverthe-
less, he noted, “we must get the
deejays together, convince them
of the seriousness of the prob-
lems with which they are faced,
and make them understand that
the DJA is going to be an organi-
zation for their own protection and
preservation and that they must
take part, not only in making it an
organization that has stature and is
respected, but also they must re-
spect its code of ethics,

“We envision that one day,"said
Hawthorne, ‘“ever<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>