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NEW YORK — The lagging
state of the singles record business
and the greatly increased salcs of
albums by artists who were for-
merly considered singles record art-
ists have led to new thinking on the
part of some record company ex-
ecutives. In brief, this thinking ap-
pears to go as follows: (1) The
singles record market has not only
lost the adults but is- losing kids
over fifteen. (2) The pop album
market can be considered to be
two somewhat distinct markets,
one an adult market that goes for
show albums, Sinatra, Mathis,
Mantovani, etc., and the other a
young adult or grown-up teen mar-
ket that wants Presley, Duane
Eddy, Fabian, Bobby Darin and
“Peter Gunn” as well as Sinatra,
Mathis and the Kingston Trio. (3}
Price is not the major factor in
the slumping singles market, nor
is malerial (since material today
en singles encompasses all types of
music), but also important is the
fact that LP’s are outdistancing
the 43 r.p.m. singles and EP disks
in popularity among tecns as they
have already done with adults.

Low Ebb

The fact that singles are less
than 20 per cent of the entire rec-
ord market jn dollar volume has
been amply demonstrated by The
Biilboard’s monthly surveys on
sales in retail record shops. And
in unit sales The Billboard’s sur-
vey for last December showed that
LP's for that month actually passed
45 r.p.m. singles in unit sales as
well. Of the single record sales.
all manufacturers are aware that
almost half of them are to juke
box operators, indicating that a

Seven-Inch
May Be Help

very small scction of the record
buying public is even interested in
purchasing singles. This week a}
sales chief with an important indie |
label noted that altho his firm was|
apparently hotter than it had been
for a year, it was selling less sin-
gles altogether with many records
on the charts now than it did last
[year with only a few hot ones.
{ Yet, all manufacturers are aware
lof the faat that it is still the single
record that creates the excitement.
Even if a record only sells 500,000
records today where it might have
sold 1,000,000 two or three years
ago, and even if less and less hits
even sell 500.000 diskeries know
that the air plays on the hits create
the new names or keep the old
ones alive. |
Subtle Policy Shifts
With these thoughts in mind
and the new thinking as previously
noled, some subtle shifts in policy
are happening in some diskeries on
a planned basis and in others on a
catch-as-catch-can level. The new
policy in several large firms is a
new and intcnsified concentration
on albums\ that will or might ap-
peal to the young adults — the 15
to 20-year-old age groups. In
one company this appears to be
looked upon as a distinct a.&r.
function. sort of a young-albums-
for-young-folk a.&r. man. And it
(Continued on page 16)

NEW YORK. — Starling
with this issue, much of the
material which appears in the
regular edition of The Bill-
board is being made available
simultaneously each. week to
readers in Western Europe
and elsewhere, by means of a
new Overseas Edition of The
Billboard. In fact, because of
the timc differential, Euro-
pean readers will have re-
ceived their copy of the Over-
seas Edition several hours be-
fore each week’s domestic edi-
tion has been distributed in
the United States.

The accclerating pace of
the music. record and coin
machine industries has made
necessary the swiftest possible
interchange of information
and news to serve business-
men of all naticns in these
industries. The ict - flown
Overseas Edition of The Bill-
board s the latest step taken
in ihe interest of serving the
cause of international trade
thru wider dissemination of
data about one of the world's
most truly international prod-
ucts, music. )

The Overscas Edition is be-
ing produced -simultaneously
with The Billboard’s domestic
edition, both using fast news-
paper-style deadlines uniqus
among business publications.
Editorial deadline for both
the Overseas and domestic
editions is late Friday alter-

(Continued on page 2)

Clark Solos at

Long Last for
Harris Committee

Denies Payola Implications; Feels
Pre-Convicted Before Hearing

By MILDRED HALL

WASHINGTON — In a surpris-
ingly quiet atmosphere, Dick Clark
soloed before the Harris Payola
Subcommittee last week. to ex-
plain his 33 corporate. enterprises,
to deny he had ever taken any form
of pavola, and to say he felt lie had
been “convicted and condemned”
before he had a chance to tell his

story. No teen-agers were in evi- |

dence.

Chairman  Harris  objected to
Clark’s attitude, said the commit-
tee investigators were just “‘doing
their job.” Representative Deroun-
jan said that if Clark hadn’t taken
payola he certainly had taken
plenty of “royocla.”

‘Royola’
Derounian’s comment came after

testimony that Clark. 1957 lo‘

1959, had invested $53,773 in var-
ious enterprises, principally music
publishing, recording, et al. on
which his increase in stockholder’s
eyuity over investment came to
$409,000, and his salary totaled
$167.570, in-addition to which he
received .$286,600 in cash out of
the various ventures, that included
evervthing from the music interests,

NEWS

OF THE WEEK

Victor Record Club Goes Foreign;

Uses Reader’s Digest Mail Lists . . .

RCA Victor, thru Reader’s Digest Interna-
tional, has launched record club foreign test
muilings in Mexico. South Africa and Hollaud.
Testing is expected to continue into the fall ia
these and other countries with mass mailings

phians.

Bouid, Oy

ords und Harry Chipetz of Chips Distributors,
testified in closed session about their connec-
tion with Clark, along with other Philadel-

........... Pages 1, 3 & 4

Dreyfus Resignation From ASCAP
tos Uproar in Society . . .

| to movies, stuffed animals, news-
shects, real estate, talent and cos-
| metics.

Committee  counsel  Lishman
| delved into the matter of the copy-
i right to “Butterflv,” a tune owned
by a Berpard Lowe Music Pub-
lishing Company. (Lowe. betore
Clark divestiture, shared ownership
of Chip Distributing and Mallard
Pressing firms, with the Philadel-
phia deejay.) Lowe gave Clark
$7.000 in royalty payments on the
tune. Altho Clark had denied any
agreement on thé tune with Lowe,
he finally admitted that there had
{been an oral agreement that he
" would be cut in for a 25 per ceat
share of the tune. Clark said he
| agreed to do “nothing in return™
| for this, or any other cut-ins on
[ various ecnterprises with members
ol the music industry.

Denies Knowledge

Clark also denied any knowledgs
that his pre-divestiture, part-inter-
est firm. Jamie Records, gave out
thousands of dollars to deejays. He
did admit he was “casuvally aware”
Chipetz, head of the Chips firm,
was paving deejays, but he “hadn’t
dreamed of interfering in Mr. Chip-
elz’ operation.” Clark belittled pre-
vious testimony that he had seen
financial statements of the com-
pany’s promotion and other costs,
and must have known of payola
1n Jamie. He said he only read the
bottom line of a statement divided
it by his percentage, to get the
profit.

Committee members and counsel
criticized him for persisting in the
pretense that no pay-for-play was

(Continued on puge 30)

Clark Denies

i |

Max Drevfus dean of American music and
buitder 1 +he Chappell
the ASCAP Board Thu
highlv placed ASCAP md!
ing v gee him fo recons
action nighlichts a decp scif

Columbia is also believed mulling
Pace 3

to follow.

NEW YORK — In the light of C
the toreign disk club field.

falling singles sales it is interesting
to note that now three companies,
Columbia, Epic and Capitol. (sce
scparate slory) are issuing seven-
inch 33 r.p.m. stereo singles for |

juke boxes. and Columbia is also|
selling them thru dealers.

£ e x
..... AT reh~DUCK
WASHINGTON — Dick Clark
4 angrily denied any talent fee kick-
back on his show, American Band-
staind. such as singer Billy Parsonz
had ‘testified to earlier. (See sep-
| arate story) He said only in ths

R i
Q\ press 7
ﬁ@ﬁerc attempt;
e Dreyfus
U/t the Board.

Dick Clark Denies Takirs

Payola at Harris Hearing - - ) -
Dick Clark. who finillv started testifying ia
\'Vu>hin_qtor\’1'n( ook, denied under oath that

DEFAKTMENT AND FEATURES

had ever taken payola. He stated that he A s SRy ) 2

There hus been a strong feeling | Eid received gifts, lilo)we\ er, from music-rec- At‘;l;erj.r\m»[ ‘m\ ...... 61 Music Pop Charts— early days of the show, wheqop a
on the part of some record execs. ard people, and had, reccived cash paymeits, e e i rf‘.’ Ll::”...r..li...... :é small budget, there was a “rcim-
either publicly or privately, that which he stated were royalties. He also clained Newsicite: . 62 :lg;""‘m“‘ S bursemerit” to Click, the program
a small 33 might be a strong fac- that he had been tried, condemned and con- Addio PIOJUCts oo 1 Tontort s Faps, oo 41 management firm, by performers
tor in influencing singles sales, G.s- victed belore the comimittec had ever heard E:Irtm:mdgﬁm ------- A e o (s for appearing on the show. -
suming material, price and other his side of the story. Prior to Clark’s testi- Ciraus Trouping ....... 64 MHQE :){ ?‘R‘c;.ié‘;fs; 8 S salq- G D ?ancleled
facters were right. However. since mony, witness Harry Finfer, of Jamie Records Ciassitied Ads L R e ke checks to show Parsons had beeg
20 one wants to see a battle of in Philadelphia, ‘explained how Clark earned Coin Muchines ........ T8 G (g e = 01478 paid {or appearances on ‘Amer_sc;‘.
the speeds again, the fecling is over $30,000 on a $125 investment in two EalrSapopit o B0 LT 2 Bundstand. (Parsons had testified
that 'the Olﬂ)‘ way the 33 scven- years. Harry Carlson of Fraternity Records = '\r'i{lerxl*u.\I ........ = ::gl!:;: Rumoliaes ... 67 that hC. was\bt]lcd le theFa'n_lo
inch disk. could become important testified about pressing records at Dick Clark's N s i B R T T e - et 5 by Haiy Carlson, n 2 Bh
in the . dingles field would be if it Mallard Pressing plant in Philadelphia on Al e o Talent oo the Road .. 61 ‘ i{eFOZ(IS statement {0
h;«p}sﬁéns naturaily. American Boy.” Bernie Lowe of Cameo Ree- Merchandind  oeeeve...s 75 TV-Music-Radio ... lfoumr.) .
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Policy

To Wooing Young Adult Market

NEW YORK — The lagging
state of the singles record business
and the greatly increased -sales of
albums by artists who were for-
merly considered singles record art-
ists have led to new thinking on the
part of some record company ex-
ecutives. Tn brief, this thinking ap-
pears to go as follows: (1) The
singles record market has not only
lost the adults but is- losing kids
over fifteen. (2) The pop album
market can be considered to be

two somewhat distinct markets,
one an adult market that goes for
show albums, Sinatra, Mathis,

Mantovani, etc., and the other a
young aduft or grown-up teen mar-
ket that wants Presley, Duane
Fddy, Fuabian, Bobby Darin and
“Peter Gunn” as well as Sinatra,
Mathis and the Kingston Trio. (3}
Price is not the major factor in
the slumping singles market, nor
is material (since material today
en singles encompasses all types of
music), but also important is the
fact that LP’s are outdistancing
the 45 r.p.m. singles and EP disks
in popularity among teens as they
have already done with adults.

Low Ebb

The fact that singles are lcss
than 20 per cent of the entire rec-
ord market in dollar volume has
been amply demonstrated by The
Biilboard’s monthly surveys on
sales in retail record shops. And
in unit sales The Billboard’s sur-
vev for last December showed that
LP’s for that month actually passed
45 r.p.m. singles in unit sales as
well. Of the single record sales,
all manufacturers are aware that
almost half of them are to juke
box operators, indicating that a

Seven-Inch
May Be Help

NEW YORK — In the light of
falling singles sales it is interesting
to note that now three companies,
Columbia. Epic and Capitol. (sce
separate slory) are issuing seven-

lvery small section of the record
buying public is even interested in
tpurchasing singles. This week a
sales chief with an important indie

label noted that altho his firm was |

apparentlv hotter than it had been
for a year, it was selling less sin-
Igles altogether with many records
lon the charts now than it did last
|yeur with only a few hot ones.
Yet, all manufacturers are aware
lof the faat that it is still the single
record that creates the excitement.
Even if a record only sells 500,000
records today where it might have
sold 1,000,000 two or three years
ago, and even if less and less hils
even scll S00.000 diskeries know
that the air plays on the hits create
the new names or keep the old
ones alive.
Sabtle Policy Shifts
With these thoughts in mind
jand the new thinking as previously
noted, some subtle shifts in policy
|are happening in some diskeries on
a planned basis and in others on a
catch-as-catch-can level. The new
policy in scveral large firms is a
new and intensified concentration
on albums' that will or might ap-
peal to the young adults — the 15
to 20-year-old age groups. In
one company this appears to be
looked upon as a distinct a.&r.
function. sort of a young-albums-
for-young-folk a.&r. man. And it
(Continued on page 16)

|

|

THE BILLBOARD'S
NEW OVERSEAS
EDITION BOWS

NEW YORK. — Starting
with this issue, rauch of the
material which appears in the
regular edition of The Bill-
board is being made available
simultaneously each week to
readers in Western Europe
and elsewhere, bv means of a
new Overseas Edition of The
Billboard. In fact, because of
the time differential, Euro-
pean rcaders will have re-
ceived their copy of the Over-
seas Edition several hours be:
fore each week’s domestic edi-
tion has been distributed in
the United Staies.

The accelerating pace of
the music, record and coin
machine industries has made
necessary the swiftest possible
interchange of information
and news to serve business-
men of all nations in these
industries. The jet - flown
Overseas Edition of The Bill-
hoard 1s the latest step taken
in the interest of serving the
cause of international trade
thru wider dissemination of
data about one of the world’s
most truly international prod-
ucts, music.

The Overscas Edition is be-
ing produced simultancously
with The Billboard’s domestic
edition, both using fast news-
paper-style deadlines unique
among business publications.
Editorial deadline for both
the Overseas and domestic
editions is late Fridayv after-

(Continued on page
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Clark Solos at

Long Last for
Harris Coi

nmittee

Denies Payola Implications; Feels
Pre-Convicted Before Hearing ‘

By MILDRED HALL

WASHINGTON — In a surpris-
ingly quict atmosphere, Dick Clark
solocd before the Harris Payola
Subcommittee last week. to ex-
plain his 33 corporate enterpriscs,
to deny he had ever taken any form
ot pavola, and to say he felt He had
been “convicted and condemned”
before he had a chance to tell his
story. No teen-ageis were in evi-
dence.

Chairman Harris  objected to
Clark’s attitude. said the commil-
tee investigators were just “doing
their job.” Representative Deroun-
iun said that if Clark hadn’t taken
payola he certainly had taken
plenty of “‘royecla.”

‘Royola’

Derounian’s comment came after
testimony that Clark, in 1957 to
1959, had invested $53,773 in var-
ious enterprises, principally music
publishing, recording, et al. on
which his increase in stockholder’s
cquity over investment came lo
$409,000, and his salary totuled
%167,570, in-addition to which he
received .$286,600 in cash out of

2)| the various ventures, that included

evervthing from the music interests.

NEWS

OF THE WEEK

inch 33 r.p.m. stereo singles for |

juke boxes. and Columbia is also
selting them thru dealers.

There hus been a strong fecling
on the part of some record execs.
either publiclv or privately, that
a small 33 might be a strong’ fac-
tor in influencing singles sales, «s-
swming material, price and other
factors were right. However. since
20 onc wants to see a battle of
the speeds again, the feeling is
that ‘the only way the 33 seven-
inch disk could become important
in the tingles field would be if it
huppens naturally.

Victor Record Club Goes Foreign;

Uses Reader’s Digest Mail Lists . . .

RCA Victor, thru Reader’s Digest Interna-
tional, has launched record club foreign test
mailings in Mexico. South Africa and Holland.
Testing is expected to continue into the fall in
these and other countries with mass mailings
to follow. Columbia is also believed mufling
the foreign disk club field. . . Pace

Dick Clark Denies Takirs

Pavola at Harris Hearmg - - -

Dick Clark, who finillv started testifying in
Washington 1t ook, denied under oath thut
he had ever taken payola. He stated that he
hed received gifts, however, from music-rec-
ord people, and had, reccived cash pavments.
which he stated were royalties. He also claimed
that he had been tried, condemned and con-
victed belore the committee had ever heard
his side of the story. Prior to Clark’s testi-
mony, witness Harry Finfer. of Jamie Records
in Philadelphia, ‘expluined how Clark earned
over $30,000 on a $125 investment in two
years. Harry Carlson of Fraternity Records
testified about pressing records at Dick Clark’s
Mallard Pressing plant in Philadelphia on * Ali
American Boy.” Bernie Lowe of Cameo Res-

ords and Harry Chipetz of Chips Distributors,
testified in closed session about their connec-
tion with Clark, along with other Philadel-
PHIZMSE | 5wl | B e oed o2 Pages 1, 3 & 4

Dreyfus Resignation From ASCAP

Bourd, Jvtes Uproar in Society . . .

Max Drevfus. dean of American music and
builder ot e Cheppell G Ry XL

the ASCAP Board Thw &Q\ press ¥

hightv placed ASCAP mcQIET adere attempt
ing tu gi him to recons ~oe Dreyfus
action nighlichts a decp scy ¢/tr the Board.
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| to movies, stuffed animals, news-
| sheets, real estate, talent and cos-
] metics. )
| Committee counsel Lishman
| delved into the matter of the copy-
i right to “Butterfly,” a tune owned

v a Bernard Lowe Music Pub-
lishing Company. (Lowe, before
Clurk divestiture, shared ownership
| of Chip Distributing and Mallard
| Pressing firms, with the Philadel-
phia  deejay.) Lowe gave Clark
$7.000 in royalty payments on the
y tune. Altho Clark had denied any
agreement on thé tunc with Loswe,
he finally admitted that there had
" been an oral agreement that he
would be cut in for a 25 per ceat
| share of the tune. Clark said he
agrced to do “nothing in return™
[ for this, or any other cut-ins on
[ various enterprises with members
'ol' the music industry.

Denies Knowiedge

Clark also denied any knowledgs
that his pre-divestiture, part-inter-
est firm, Jamie Records, gave out
thousands of dollars to deejays. He
did admit he was “casually aware”
Chipetz, head of the Chips firm,
was paying deejays, but he “hadn’t
dreamed of interfering in Mr. Chip- 1
etz’ operation.” Clark belittled pre-
vious testimony that he had seen
financial statements of the com-
pany's promotion and other costs,
and must have known of payola
in Jamie. He said he only read the
bottom line of a statement divided
it by his percentage, to get the
profit.

Committee menbers and counsel
criticized him for persisting in the
pretense that no pay-for-play was

(Continued on puge 30)

Clark Denies q

————

WASHINGTON — Dick Clark

1 angrily denied any talent fee kick-

back ‘on his show, American Band-

staind, such as singer Billy Parsonz

had ‘testified to earlier. (See sep-

arate story.) He said only in ths

early. days of the show, when cn a

small budget, there was a “‘reim-

bursement” to Click, the program

managemernt firm, by performers

for appearing on the show. i
Clark said he had canceled

checks to show Parsons had bee

paid for appearances on Americz8

Bandstand. (Parsons had testified

| that he was billed for the amo

by Hairy Carlson, in a Fige

Records statement o

former.)
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Victor Mail-Testing Disk
Club Expansion Overseas

Use of Reader’s Digest Lists
Brings Results; Col. May Follow

By REN GREVATT

NEW YORK — At least one
rominent American record club
as launched a series of test mail
order campaigns in overseas terri-
tories while another is known to be
mulling a move into the foreign
field.

RCA Victor club offerings have
already been made on a test mail-
ing basis in such widely separated
foreigr areas as Mexico, the Union
of South Africa and Holland. The
mailings are being carried out via
international subscriber Msts of the
Readers Digest.

Prelude to the Victor club move
was a series of one-shot offer mail-
ings made several months ago to
Reader’s Digest lists. Those disks
were classical and were recorded
in Europe. In the offer, a set of
12 of them was offered for $16
monaural and $17.50 stereo. The
special label contained the names
of both RCA Victor and Reader’s
Digest.

This offer was also mailed out
in various foreign countries with
results that one industry source
described as “fantastic.” With this
background, the idea of making
club. offers, out of the Victor cata-
log, arose “sort of out of the blue
and we decided to try it,” in the
words of a spokesman for the Di-
gest.

Victor, it is noted, is in an ideal
position to conduct such a sales op-
eration. The Victor company bhas
affiliates in many countries thru-
out the world, which affiliates in-
clude pressing plants and complete

KEOGH BILL NOW

LAW; TAX BOON
FOR SOME PUBS

WASHINGTON The
President has signed into law
the Keogh bill that will pro-
tect music publishers from
failing under the high tax rates
levied on personal holding
companies. (|

New law will protect the
income of music publishers
from the high levy when roy-
alties constitute 50 per cent
or more of gross income, and
deductions for business ex-
penses amount to at least 50
per cent of the gross. In addi-
tion, other personal holding
income of the company must
not be higher than 10 per cent.

In effect, such publishers
will be put into the 52 per
cent corporate tax bracket,
rather than the 85 per cent
personal holding bracket.

[record operations. In the case of

‘the present series of foreign tests,
the mailings are being made from
within the countries themselves
and records are pressed and dis-
patched likewise from within the
country involved, which eliminates
the factor of duties which would
be present in the case of disks
being shipped from the United
States.

Repercussions on the initial Vic-
tor club campaigning have already
been felt here. From Holland have
come anguished cries from several
manufacturers, . asking their Amer-
ican principals if something can’t

be done about the matter. One
of them stated bluntly, “This can
destroy the Dutch market if it
continues.” .
It is understood that the offers
of specific disk product do not
necessarily parallel those being
made thru the American Victor
club. “Rather,” a spokesman said,
“for each country, the selected
Victor repertoire will be of the
type that has the best chance of
meeting the public taste. However,
the concept and the structure of
the offers is roughly the same as
in the U. S.”
(Continued on page 16)

ARMADA

WASHINGTON — The Amer-
ican Record Manufacturers and
Distributors Association today (2)
filed with the Federal Communica-
tions Commission its reply to a
Notice of Inquiry released by the
Commission on April 1. The Not-
ice of Inquiry sought commcntary
from’ the industry on the FCC in-
terpretation of the Communication
Act Section 317 having to do with
“sponsorship  identification of
broadcast material.”

The ARMADA reply was pre-
pared by attorney Roy Scott, based
partially on the thinking of New
York attorney Walter Hofer.
Hofer was a member of a study

Savoy-Fury
‘Kansas City’
Suit Settled

NEW YORK — A suit filed
by the Savoy Record Company
and president Herman Lubinsky
against Fury Records ‘and artist
Wilbert Harrison, concerning the
recording of “Kansas City,” last
summer’s hit, has been settled out
of court.

Lubinsky, who claimed that the
Fury recording of the tune by Har-
rison’ had cost him in excess of
$150,000, settled for the amount
of $13,500. Lubinsky’s suit against
Fury and Harrison alleged Har-
rison was still under contract -to

Savoy.

(52 issues) at the rcte of
over single copy rates).

MONEY-SAVING su‘sﬁmpnon'

Enter my subscription to The Billboard for a

Foreign rate $30. -

$15 (a considerable saving

[J Payment enclosed 7 8ill me
878
Name
Occupation___
Company
Address.
Ione State

pto: The Biliboard, 2160 Patterson St., Cincinnati 22, O.

riefs

FCC on Sec. 317

Opinion Speaks for Cross Section
Of Industry on Free Disk Problem

committee named at an industry
meeting sponsored several weeks
ago by The Billboard, at which
the controversial FCC interpreta-
tion came in for detailed discus-
sion. The ARMADA reply speaks
for a broad cross-section of the
recorc industry, namely, 264 disk-
eries and 103 distributors.

The reply, in stating the belief
that.the FCC interpretation “is not
in the best public interest,” takes
note of the vastly increased num-
ber of record companies and ra-
dio stations during the past decade
and attributes this growth to the

{Continued on page 16)

THE BILLBOARD'S
NEW OVERSEAS
EDITION BOWS

® Continued from page 1

noon; advertising deadlines
are somewhat earlier. The
Overseas Edition is printed
during the early morning
hours each Saturday, rushed
via KLM jets to Amsterdam,
and there is postage-metered
and immediately mailed by air
to all European and Scandi- -
pavian countries.

With Monday readership in
European areas, the same day
as in the United States, it is
hoped that almost all other
areas of the world can be
serviced by Tuesday, with
only the remotest spots re-
ceiving their copies later than
that. Distribution to all parts
of the world is by air, of
course, with copies to places
other than Western. Europe
mailed individually by U. S.
air mail.

The Overseas Edition con-
tains selected material from
the Music and Coin Machine
sections of The Billboard most
of infgrest to overseas readers.
These include news and fea-
tures, plus record charts such
as the Hot 100, Honor Roll
of Hits and Top LP’s, as well
as the most important rec-
ord reviews. The Coin Ma-
chine Price Index also is car-
ried in the Overseas Edition.

‘Daughters’

U. S. Score
Rights to Fox

NEW YORK-—Musical score for
“Lock Up Your Daughters,” the
new musical from London, has
been placed with the Sam Fox
Publishing Company for the
United States and. Canada. Lon-

(Continued on page 16)

DREYFUS EXITS BOARD:
ASKED TO RECONSIDER

By PAUL ACKERMAN

NEW YORK — Max Dreyfus, dean of the American music
publishing business, resigned .from the board of the American
Society of Composers, Authors and Publishers Thursday (28).
At press time highly-placed ASCAP members were urging him
to reconsider his decision. The action by the Chappell Music
chief, which stunned the board, highlighted a schism in the
upper ASCAP echelon which was first brought to light in The

Billboard several months ago.

At that time Dreyfus crossed

swords with Herman Starr, hedd of Music Publishers Holding
Corporation, with regard to the latter firm’s preponderant ac-
quisition of plugs on across-the-board network TV programs—
a matter which ultimately was resolved by negotiation between
ASCAP and the Justice Department.

At the meeting Thursday, the break occurred when Drey-
fus objected to a proposal that the salary of the ASCAP presi-

dent be substantially raised.

The proposal was put forth by members of the executive
cemmilice, President Stanely Adams was asked to exclude him-
self, and he did. It was suggested that the president’s salary
be raised from $25,000 to $35,000; and that in the future no
bonuses he granted g salaried employees.

Ned Washington amendea «he prbposa]: in order that the
president’s salary be hiked to $4v Q. '

The motion was carried, but not Unanin]ous]y_ Dreyfus,
who had opposed it, shook his head whei. he was asked to make
1t unanimous. He immediately left the meetiny. Oito Harbach
sought to reach Dreyfus by telephone in order to ask him ta

rescind his decision.

Highly-placed ASCAP members, in conversation late in the
week; expressed their admiration for Dreyfus’ independent atti-
tude, as opposed to the “puppet-like” actions of others.

One top publisher stated:

“l think Dreyfus will recon-

sider. ... 1 think he has been mistaken in his interpretation of

respected.

some of the comments of board members.”

In any event, Dreyfus’ dramatic action cast a pall of
gloom in ASCAP circles. The creator of the Chappell Music
empire, it was pointed out, is perhaps the most-honored man in
American publishing circles—full of years and internationatly-

Calif. Distrib
Sues Am-Par
For $450,000

Sun State Mad
Over Pull-Out
Of Command Line

HOLLYWOOD Al La-
tauska’s Sun State Music Distribu-
tors, Inc., last week amended its
complaint in Los Angeles County
Superior Court charging Am-Par
Records and label prexy Sam Clark
with fraud and deceit and breach
of contract-and asked for $150,000
-actual damages and $300,000 pu-
nitive damages.

Also named in the court action
are Grand Award Records; Ameri-
can Broadcasting-Paramount Thea-
ters, Inc.; Waldorf Music Hall,
Enoch Light, ABC - Paramount
prexy Leonard Goldenson and la-
bel exec Larry Newton.

Latauska accuses Clark and his
company of inducing him to un-
dertake extensive and expensive
promotional activities on behalf of
the ABC-Paramount labels only to
have these lines pulled out of Sun
State after the promotional ex-

(Continued on page 30)
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Cap Prunes Singles
To Push Hot Disks

Key Singles Tested in Local
Markets Before National Release

By LEE ZHITO

HOLLYWOOD — Capitol has
been testing the sales _potential of
some of its smgles by issuing them
regionally first and releasing them
nationally  only after they've
proved themselves in the test mar-
kets, The Billboard learned Iast
week. “Biology,” record by Sue
Raney, was first issued in Capitol’s
test section No. 10 (label has di-
vided "the country into 11 test sec-
tion regions) which includes Des
Moines, Kansas City, Denver and
Salt Lake City. Last week Miss
Raney’s single was placed in na-
tional release.

Capitol has

Col. Schedules
19 Albums on
May Agenda

NEW YORK — Columbia Rec-
ords will release 19 new albums in
May. These include a new colla-
tion of single hits in one -album
called “The Hitmakers,” featuring
sides by the Brothers Four, Johnny
Horton. Doris Day, Tony Bennett,
Johnny Mathis, Percy Faith, Mitch
Miller, Marty Robbins and others.
There are also new albums by
Andre Previn, British actress Diana
Dors, Sylvia Syms, Vincent Lopez,
and Les Elgart. There are jazz
albums by Dave Brubeck, Charlie
Mingus and Teddy Wilson.

Masterworks albums include sets
by Alexander Brailowsky making
his debut on the label, and a new
Rudolf Serkin album. And there
are new albums by’ the Budapest

substantially cur-

. String Quartet and the New York

Philharmonic. There is also a new
album on the “Adventures in
Sound” series featuring the Trio
Los Panchos.

On the Harmony label there are
new low-price sets featuring a
course in “Basic French,” “Alan
Funt’s Candid Microphone,” and
Cugat, Liberace and guitarist Joe
Maphis.

tailed its singles releases during re-
cent months. Mike Maitland, Cap-
itol Records Distributing Corpora-
tion prexy, told The Billboard that
the reason for drastically cutting
back the amount of singles product
is to give the market carefully se-
lected items with proved sales
prowess rather than deluge dealers
with an overabundance of disks.

By holding down the number
of releases — Capitol recently has
issued two singles per week and
in some weeks hasn’t released any
—the label and its distribs can
concentrate all its sales pro-
motional firepower on a few disks
which are known to pack sales
punch, thereby enhancing its
chances at placing hits in orbit.

Maitland’s pre-testing plan is
used only in the case of lesser
known artists or when doubt ex-
ists concerning material. Cap’s es-
tablished name artists invariably go
straight into national release. La-
bel feels the known artists have
proved their sales ability and need
not go thru the test stage.

Plan was first launched in mid-
March. Of the 11 selected test
areas, eight are according to geo-
graphic location and three are spe-
cial sections for the testing of
polkas, country & western and
rhythm & blues product. When a
disk is tested, it is handled in its
selected region in the same man-
ner as if it were released nation-
ally, The usual proportionate
amount of product for that terri-
tory is placed in inventory at the
branches and distribs. Promotion
of the disk is carried on with the
same vigor accorded a single that’s
issued nationally.

Capitol has tried to keep its
testing program hush-hush. 1In
some quarters at the Cap Tower
the feeling persists that any dis-
closure that a test is under way
would render the results invalid.
For example, it’s feared that some
deejays learning that a given disk
hasn’t been issued nationally will
tend to sluff off that record, thus
denying it proper exposure, On
the other hand, some deejays may

(Continued on page 14)

BIG BANDS AND CLASSICS

Zenith-BOM

Club Jom -

For Big FM Time Buy

NEW ROCHELLE, N, Y.—
Zenith Radio Corporation of New
York and the Book of the Month
Club {in behalf of its Society of
Great Music LP-subscription plan)
have purchased a total of 49 hours
a week of time on station WVOX,

This is believed to be one of ‘the
largest total block-time sales ever
negotiated by an FM station.
WVOX execs also believe it may
represent the first time block pro-

. gramming has been used to sell

album music.

The Zenith show “The Sound to
{Remember” featuring big band
disks, debuts this week in the 5-9
p-m. time period, Monday .thru
Sunday, with Don Hancock as em-
see. It will be aired over WVOX,
both AM and FM. From 6 to 9,
the program will feature uninter-
rupted blocks of band music. The
four-hour stanza is underwritten
by the Zenith distributor, in be-
half of 30 dealers in Westchester
County.

The Book of the Month seg

“tagged “Summer Festival of Great

Music” will be aired from 9 p.m.
to midnight, Monday thru Sunday,

over WVOX-FM, starting May 15.
It will feature uninterrupted op-
eras, symphonies and other classi-
cal works with Deems Taylor and
other well known music authorities
and classical artists doing “inter-
mission” commentaries.

Between 200 and 300 entire
classical works will be broadcast
during the series, with entire eve-
nings devoted to complete airings of
different types of classics. Operas
will be featured on Friday; choral
works, Sunday; Beethoven concer-
tos, Monday, etc.

The book .club will promote
the show with a monthly program
guide to be mailed free upon re-
quest to listeners. Station officials
believe the program may represent
the first time block programming
has been used to sell album music.
Full-scale promotional campaigns
are being launched by WVOX
manager William Sherry to support
both shows, )

Interestingly, the book club
sponsorship was negotiated by
Martin Stone, prexy of the Herald
Tribune Radio Network. The club
sponsored Stonpe’s “Author Meets
the Critics” show years ago.

Cap lssues
Stereo 33
Juke Singles

HOLLYWOOD — Capitol Rec-
ords will co-operate with the See-
burg Corporation and produce
seven-inch, 335 r.p.m. stereo sin-
gles for the juke box market (see
front-page story. The Billboard,
April 25). In line with the See-
burg plan, Capitol will make avail-
able record packs containing five
seven-inch LP singles culled from
its albums. Regular album cover
art work will be reduced to the
seven-inch size for display on the
Seeburg machine. Capitol will also
furnish title strips made to fit the
juke box equipment.

Capitol looks upon its arrange-
ment with Seeburg as a custom

order. To the label, it’s a test to
see whether juke boxes can influ-
ence album sales. Product will not
be made available for retail sale.

(Con{inued on page 16)

Probers Close In
On Dick Clark’s
Far-Flung Empire

Committee Feels Jockey Used
Power to Favor Own Products

By MILDRED HALL

WASHINGTON — The Harris
payola probers last week closed in
on the Dick Clark empire. The
idol himself was expected to testify
Friday, in the grand finale of a
drama of exploitation, set against
the background of spinning disks,
played and pushed over the air.
(Sec separate story on Friday hear-
ing.)

During the two-day opening of
hearings, the Legislative Subcom-
mittee had asked and been given
answers to penetrating questions
on how far the ABC network dee-
jav had exploited his position as
the country’s most influential single

Dealer Co

-Op Set

For Official Start

NEWARK, N, J. — Society of
Record Dealers of America prexy,
Mike Spector, arrives here tomor-
row (3) for consultations with of-
ficials of the newly formed Deal-
ers in Sound Corporation (DISC),
a dealer record-buying co-opera-
tive,

Spector, who operates Spec’s
Recqrd Shops in Coral Gables and
Fort Lauderdale, Fla., told The
Billboard by long distance phone:
“There are a number of fellows
down here who have been seeing
stories in The Billboard about this

Marek Elected
RIAA Prexy

NEW YORK — George Marek
is the new president of the Record
Industry Association of America.
The veepee and general manager
of RCA Victor Records succesds
Mercury Records . chief Irving
Green as president. New first vee-
pee of the RIAA is Arnie Maxin
of M-G-M Records.

Other veepees elected are Dave
Kapp of Kapp Records, Archie
Bleyer of Cadence, Lee Hartstone
of London and Sam Clark of ABC-
Paramount. John Stevenson, of
Children’s Record Guild, remains
treasurer of the RIAA, and John
Griffin remains as executive secre-
tary. Ernest Meyers was contin-
ued as the association’s general
counsel. Frank Walker, of M-G-M
Records, was named honorary
chairman of the board of the RTIAA.

‘59 DISK SALES
NEAR $500 MIL

NEW YORK — Sales of
records for the year 1959
came to almost $500,000,000
according to the Record In-
dustry Association of Ameri-
ca’s Eighth Annual Report is-
sued last week.

The RIAA notes that rec-
ord sales at the manufacturer
level were close to $225,000,-
000 for the past year. Esti-
mating at list price this means
that record sales retail value
would amount to $472,000,-
000.

new co-op buyving set-up. I can tell
you they're mighty interested. And
T can’t tell you how many wires,
letters and phone calls we've got-
ten from all over the country in-
quiring about it. I'm going to meet
with Irv Randolph and his com-
mittee of managers of the co-op,
when I'm in the New York area
next week to discuss participation
of other dealers in SORD -and in
our local Florida Record Dealers
group.”

Spector and at least two other
Miami area dealers have already
joined the co-op. Joining involves
the purchase of a $1,000 share of
stock in the operation.

Meanwhile, Randolph, who op-
erates Bandwagon Record Shop in
nearbv East Orange, reported that
at a meeting held last Tuesday
night at the co-op warehouser an-
other seven dealers were signed up.

'This brings the total current mem-

bership to 47. Randolph re-
ported that inquiries are continu-
ing to come in from dealers thruout
the metropolitan New York area
as well as Pennsylvania. He also

said that a number of distributors |

have made contact with DISC with
a view to working out arrange-
ments for supplying the outfit.

At this week’s meeting, a com-
mittee of five dealers was -estab-
lished to plan a program of adver-
tising and promotion. The commit
tee will design an emblem and a
format for the ads.for trade pa-
pers, consumer publications and
newspapers.

The co-op is expected to begin
functioning officially within the
next few weeks. Meanwhile deal-
ers wishing to join are still urged
to contact Randolph.

Deejay Gets
Court Nod

NEW YORK — WDAS disk
jockey George Woods has weon a
settlement against the Coasters for
breach of contract.

The action, which was taken be-
fore th. American Guild of Varietv
Artists (AGVA) by attorney War-
ren Troob, revolved around a com-
plaint filed by the Philadelphia
deejay over a Coaster walk-out
during Thanksgiving Day engage-

ment staged by Woods last year

at the Uptown Theater in the City
of Brotherly Love. The plaini
was awarded $4,500. -

factor in air-exposure of popular
records, to promote his own intere
ests.

As testimony developed, the
committee conviction grew stronger
that the deejay had used the air
power to favor his own, or his as-
sociates’ products; that competition
suffered from Clark - connected
pressure; that the. Philadelphia
deejay cut himself in on music pub-
lishing, record manufacture and
pressing, on copyrights and on tal-
ent control,- before he divested
himself of the various interests on
orders from his employers, Ameri-
can Broadcasting-Paramount Thea-
ters.

It seemed clear from committes
comment that the Congressmen
felt he had exacted tribute, in one
way or another, from small busi-
nessmen, and from talent and com-
posers, in return for air-play.

Primarilv. as Chairman Harris
sald in his opening statement, it
was the public interest and the
fiber of American broadcasting,
which could suffer the most harm
in this type. of exploiting the air-
waves for “personal profit.” Harris
said it was the committee’s job to
avoid repetition of such a situa-
tion, which went beyond the ordi-
nary garden variety of direct pay-

{Continued on page 16)

Cooke LP Tops
Victor Issue

NEW YORK — ILeading the
May array of RCA Victor pop al-
bums is the LP debut of Sam
Cooke entitled “Cooke’s Tour,” in
which the young singer vocalizes
on material that sets the flavor
and the mood of foreign lands.
Alsc due for distribution in May
are “The Blend and the Beat,”
which features the Ames Brothers,
Della Reese’s newest set, “Della
by Starlight,” and a new Don Gib-
son album, among others. In the
instrumental pop field is a set cut
on location called “Cha-Cha With
Tito Puente at Grossingers.”

The new semi-pop “Everything
But the Beer,” the two-disk album
packaged with two beer mugs with

(Continued on page 16)

Red Foley oley Tax
Trial in Fall

SPRINGFIELD, Mo. — Red
Foley, singing star of ABC-TV’s
“Jubilee U. S. A” and NBC
Radio’s “Red Foley Show,” has
been granted a continuance of his
trial on charges of evading federal
income taxes. The case, originally
set to begin Monday (2), will now
be scheduled for the fall term of
the court, Judge Jasper R. Smith
said

The veteran performer’s per-
sonal physician, D= F. T. H'Dou-
bler Jr., stated that Foley is ill,
having been hospitallzed since mid-

April, “His condition,” said the
doctor’s affi , “is such that it
would be pus. to his health

Lond of his
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Payola Hearings Develop
Battle of Statisticians

Committee’s Experts Disagree

"~ With Computech,

WASHINGTON — A battle of
statisticians raged during the open-
ing days of last week’s Harris pay-
ola hearings, when Computech,
a New York data processing firm,
hired by Dick Clark, deduced that
the deejay did not favor his “in-
terest” records on the air over titles
in which he had no interest. From
Computech’s 300 pounds of data
on the playing of records during
28 months of “American Band-
stand” shows on the ABC ngtwork,
Committee-called experts came to
the opposite conclusion.

Joseph Tryon, Georgetown Uni-
versity statistics instructor, con-
cluded from the Clark - provided
data, that the -deejay played his
‘own records earlier, oftener, and for
Jonger time periods than non-in-
terest titles. Also, Tryon deduced
that Clark leaned harder on those
tunes in which he had multiple in-
terest, than those with minor fi-
pancial return. _

Two other Committee-called ex-

- perts, Joseph Daly, chief mathe-
matical statistician in the U. S.
Census Bureau, and Morton Raff,
of the Bureau of Labor Statistics,
both agreed that the Computech
methods were faulty. Daly said
the data could show that “the gross-
est sort of differential treatment”
was possible on the show, between
Clark’s interest records, and non-
interest records. Daly said this
was possible if Clark played heavily

AFM Makes
‘Pioneering’
Pay-TV Pact

Sets New Wage
High, Plus Live
Music Guarantee

NEW YORK — The American
Federation of Musicians has made
“a pioneering labor agreement” in
pay-TV, via a contract with Para-
mount Pictures’ International Tele-
meter Division.

The pact, according to AFM
prexy Herman Kenin, establishes a
new high in wages for recording
musicians and precedent - making
guarantee for the exclasive use of
Jive music, plus protection against

(Cominued on page 14)

Fair Trade
Bill Blocked

In House

WASHINGTON — Chance that
a Fair Trade Bill would be passed
this session grew very dim last
week when the House Rules Com-
miltee by a six to four vote, tabled
the Harris proposal that had earlier
been approved by the House Com-
merce Committee.

Harris bill, which would set up
fair trade rulings at the federal
level,
record dealers.
fighting discounting tactics, felt
the measure would protect inde-
pendent retailers fr :
sales and predatory
traded items.

Jusiig

Clark Employee

on his interest-tunes before they
hit peak popularity, to push sales,
and did not play the non-owned
tunes until ‘they had passed their
popularity peak.

_ Could Read Either Way

Raff- also concluded that the
data could be read either way.
He felt the Computech “data in-
terpretation method” had one weak
link: this was assumption that
popularity rank could be correlated
closely with frequency of play.
Raff said Computech deduced that
a top-rated tune on a Billboard list

A

would get only fwice the play of
a tune at the 50 point rating. He
doubted - the validity of that as-
sumption, and found po évidence in
the data to back it up.

The Computech firm’s conclu-
sions, as reported by Bernard Gold-
stein, were riddled by Subcommit-
tee member Moss and chief counsel
Robert Lishman, well before the
opposing statisticians testified the
following day. Goldstein frankly
admitted errors and omissions in
the tables and computations, but

(Continued on page 14)

WASHINGTON—Once upon a
time, a Philadelphia distributor
with an affiliated record firm in-
vited a nationally known deejay to
buy one-fourth of the record com-
pany stock for $125, and two years
later, the deejay pulled out with a
total gross profit via stock sale and
salary, of about $31,575, a stag-
gering 11,900 per cent prom

payola probers last week by Harry
Finfer, part-owner of Universal
Record Distributing, and part own-
er of Jamie Records. Finfer sold
deejay Dick Clark 1235 shares of
Jamie for $125, in 1957, In 1959,
when Clark had to divest his music
interests, on orders from his net-
work, American Broadcasting-Para-
meunt Theaters, Clark sold it back
for $15,000.

€lark was also paid a salary of
$200 per week for company’s fiscal
year may 1958 thru April 1959,
and the salary was paid in a lump
som of $10,400, two months after
the end of the fiscal year. Addi-
tionally, Finfer testified that Clark
got $6,300 in payments to cover
28 weeks at $225 per week, mak-
ing a salary total of $16,700. Total
profit on stock plus salary,
$31,575.

Committee rundown noted that
Clark was in a top income bracket
in 1959, and so paid 75 per cent
federal income tax of $12,525, on
his $16,700 salary plus $120 Social
Security payments, plus Philadel-
phia taxes of $250, for a total of
$12,895, leaving salary after tax,
$3,804.

However, since the .whole deal
was predicated on only “advice”
by Clark to the firm, in the way

The story was told the Harris |-

Finfer Tells About

Clark Investments

of services, Representative Moss
found a possible 25 per cent capi-
tal-gain tax advantage existed on
some of the money received. Moss
said other deejays involved in pay-
ola have to pay full income tax
rates, and he intends to notify In-
ternal Revenue and Social Security

(Continued on page 12)

WBC ELECTION

SONG SERIES

NEW YORK — Westing-
house Broadcasting is pack-
aging a new half hour series,™
tagged “Songs for Presidents,”
spanning  campaign  music
from George Washington's
time to the present.

The eight - week series will
be carried by all WBC radic
stations during presidential
election time this fall. The
package will be produced by
WBC's national program di-
rector Bill Kaland, and writ-
ten by Civil War historian
Roy Meredith, with Roy Ross
as musical director.

Solons Charge
FCC Laxity
On Payola

WASHINGTON — Charge that
the Federal Cominiunications Com-
mission has been lax in acting on
payola matters was hurled at FCC
Commissioner Robert E. Lee when
he appeared before the Senatg
Commerce Committee last week
(27) for reappointment to the Com-
mission.

Members of the Committee criti-
cized the Commission for not pre-
venting the growth of payola.
Growth was due in part to weak
regulation of broadcasting by the
FCC, the members said.

(Continued on page 11)

HOLLYWOOD — Allied Vice-
President Ned Herzstam last week
called on small catalog labels to
join a co-operative  he is forming
called Conart (Consolidated Art-
ists) which, he said, would allow
smaller firms to enjoy many of the
benefits heretofore available only
to the big companies. In a letter
to the small catalog indies, Herz-

stam built the Conart case a$ fo];

lows:

He told the diskeries that during
a recently completed cross country
tour of key distributors, he found
that salesmen are giving attention
to large catalogs rather than lim-
ited catalog lines. Furthermore, he
added, distribs and dealers are re-
luctant to buy small catalog lines
because of four reasons: their gen-
eral indifference to these lines; ex-
orbitant freight charges in rela-
tion to potential sales; their ina-
bility to advertise and promote
limited catalogs. Also, he found

New Allied Co-C
For Indie Cata

,.
10gs

that rack jobbers will not merchan-
dise a limited line. . .
Creation of the Conart co-opera-
tive, Herzstam said, would prove
mutually beneficial in that it would
provide a solution to the above
pamed shortcomings of the small
catalog diskeries and will pay off
Allied by increasing its pressing
business. Here’s how Herzstam pro-
(Conzmued on page 12)

s lended with less than half

"All-American
Boy' Deal in
Hearing Limel'

Fraternity Prexy

Denies Any Clark
Connections

WASHINGTON The last
story to be told the Harris payola
probers at Wednesday’s hearing
last week was that of a small in-
die label, Fraternity Records,
which aimed for a million-sale hit
record, via Dick Clark help, but
that
amount, on its “All-American Boy™
disk.

- While  Fraternity’s  President
Harry Carlson sweated out com-
mittee questioning aimed at mak-
ing him admit Clark connections
(which he consistently ‘denied),
other witnesses, including Bernard
Lowe, of Cameo Records, and
Harry Chipetz, of Chips Disirib-
uting, were to be granted execu-
tive, private hearings by the Sub-

(Continued on page 11}

The Billboard's
Research Aids
Committee

WASHINGTON — The Biil-
board’s Research Director, Tom
Noonan, won the thanks of the
Harris payola probers last week,
for testimony clearing up confusion
which resulted when a Computech
statistician employed  Biliboard
chart ratings to determine the pop-
ularity weighting given Dick Clark
record play, in Computech’s pre-
sentation. (See separate story.)

During questioning by Commit-
tee ~ counsel Robert Lishman,
Noonan agreed that Clark is pos-
sibly the most “influential single
person in the industry,” but pointed

{Continued on page 12)

RECORDING ESSENTML

Key to Band

NEW YORK — Only the re-
cording industry can “bring back
the bands,” according 1o band
booker William T. Black, prexy of
Orchestras, Inc., Chicago.

had the support of many|
Proponents, many |

or subscription rates |

This week the first issue of

The

(MAY 2)

will bring to recders in all paris of Western Eurcpe oll of the most significant
chart dota and news of the music and coin machine indusiries ol the very
same fime thoat this infermation is being received by Billboard readers in ihe
United States. fonths of detailed planning, plus the speed of jet plane delivery,
has made this unusual publishing service possible. For free sample copy « . .
.« or full advertising information . . .
The Billboard Overseas Editien, 1564 Broadway, New York 36, N. Y.

Billboard
OVERSEAS Eiviel]

write Dept. OE3F,

says Black,

Booker Sees Wax Only

Renaissance

“Until "the day arrives fhat re-
cording companies rea]ly begin to
push bands again, it’s going {c be
a tough struggle for all of us/’
opines Black, who takes issue with
The -Billboard’s page one siory
last week, “’60 Could Be That
Band Revival Year.”

“Bands are on the road today,”
“but the question is
where are they playing?” In line
with this, the booker noled ihat
one of his clients, Russ Carlyle

Jand his ork, work 50 weeks a year,
but he adds:

“You will note very
few ballroom dates. Most of the
dates are private club dates of one
kind or another. This band will
work about three months of loca-
ticns per year and the other nine
months on the.road.”

“Carlyle,” states. Black, “has
been fortunate in that he has n-
vested heavily in records. which
are still the life blood of the band
business but finding record compan-
ies that are interested in bands, is

| generally a difficult thing to do.”

As an example, Black points out
that Bobby Christian’s band has

| “played more cojlege dates the past

three years out. of Chicage than
any other band in this area with
{Continued on page 14)
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Lendon Newsnutes
By DON WEDLI .
News Tditor, New Musical Fxgeesy |

Warner Bros. Records has hil the MNo. | spot with its
first British release—the Everly Brothers® *Cathy’s Clown.”
Issued April 8 to coincide with the Everiy's first British teur, it
came into the charts two weeks ago at No. 16. . . . Elvis Preslcy
with “Stuck on You,” had seemed likely to take the slot but
he has now slipped back to No. 8. Despite his immense fol-
lowing and continual <chart success, Presley had made the
British No. 1 spot comparatively rarely. . . . Placed second is the -
newest British disk sensation Adam Faith. If he moves up, he
will carve a niche for himself as the first artist to- have three-
consecutive No. 1’s here.

“Shazam,” Duane Eddy’s new release on Decca s London
label, has great potential entering the charts in its first week at
No. 13. . .. Johnny Preston’s “Cradle of Love” and Eila Fitz-
gerald’s very individual “Mack the Knife” are the only- other
newcomers to the top, 20. Apart from Eddy, Preston has the
{i}ggw jump of the week — 10 places to No. 15. Ella is at

0 0

- ATV’s “Sunday Palladlum" v1deo show ;slot is to be filled -
with a variety format staged from the Prince of Wales Theater
during the summer:-~ Jane Morgan is set to headline .the second
of these shows June 26, with Les Paul and Mary Ford as well
as G}(l)rdon and Sheila MacRae scheduled for the following
maont

During his recent tour, Josh White recorded three half-hour
programs for BBC radio which are being transmitted on Fri-
days currently. . , . Bobby Darin won himself a lot of new friends
with his “Saturday Spectacular” for ATV, taped during his re-
cent visit and shown April 23.... MGM’s “All the Fine Young
Cannibals,” starrmg Pearl Balley and Robert Wagner, had its
world premiere at London’s Marble Arch Odeon April 28..

~Frankie Avalon’s “Guns, of Timberland,” however, went out on
telease without a West End showing.

Perry Como, here to tape his April 26 *Kraft Music Hall *

- had the biggest press coverage of any visiting ‘American this

year, despite arriving” during the Easter holiday. He was in

demand by pressmen for the whole of his stay and when the

studio sequences were filmed in the BBC’s Television Theater

April 23, a ban was placed on visiting reporters and photog-
raphers.

British singer Shelley Moore, who was touring the U. S.
with the Vic Lewis Band, is staying behind as featured singer
with the Ray McKinley-Glern Miller Ork. . .. Compo\er Lionel -
Bart planning on spending at least three months in New York on
songwriting activities after his visit earlier this month during
which he had encouraging talks with Julian- Aberbach and other
publishers. . . .-British Decca Chairman E. R. Lewis back after
1two—lweek New York- trip for conferences with his U. S. London
abe :

Frank Loesser’s “Most Happy Fella” opened at the London

+ Coliseum April 21 to_the “most enthusiastic reception for any
American musical sincé ‘Oklahoma’ ” Notices next morning wers
not ‘quite so impressive but the general verdict was approving.
Loesser re-staged the show for London, it having several im-
portant changes from the Broadway production. “Standing
on the Corner” is already a pop hit here by the King Brothers
(at No. 7). There are seven other singles, and five FP’s of show
numbers. Philips has issued the original Broadway cast LP,
EMI recorded the London cast last week and there are also
two orchestral LP’s issued. '

Audio Fidelity chief Sidney Frey in London after a year’s
operation of his label here and also combining a visit to the
Audio Fair. After a weekend in Paris he expected to be back in

* New York today (2). ... Also making the mp was Joe Delaney,
manager of the Dukes of ‘Dixieland. :

There was heavy coverage of Connie Stevens’ “Snteen
Reasons” among the new releases. According to Roy Berry of
Campbell Connelly, who publish here, there will be: rivalry from
Marion Ryan (her first single under a new deal with EMI's
Columbia label), Shani Wallis (her debut single for Philips)
and Sheila Buxton (Top Rank). Warners made strong efforts
to get their thrush here to launch the disk with TV and radio
shots but she was unable to be freed from Hollywood studio
commitments.

Releases generally got back to a more normal level this
week after the Easter slackening. Among the U. S. chart entries
issued there was Mark Dinning’s “A Star Is Born” (M-G-M). Tho
a No. 1 in America, Dinning’s “Teen Angel” scarcely’made the
British charts largely because of deejay opposition to its theme:
Harry Norton, EMI’s promotlon man in charge of M-G-M is
keen to make up for it on the hew disk.... Also from EMI,
there was “Got a Girl” by the Four Preps (Capltol), a group
that has still to get away here. ... The Decca group scheduled
for its London label- Marv Johnsons “I Love the Way You
Love” (from United Artists) and Amita Bryant’s *“Paper Roses”
{Carlton). ... Top Rank has issued The Singing Belles’ “Some-
one Loves You Joe” (Madison).

Jack Hylton is negotiating with African jazz thrush Miriam

" Makeba to star in his fall London production of “King Kong.”

. Denis Preston;”head of Britain's indie recording set-up
(artists include Acker Bilk, Mike Preston and Chris Barber), flew
to New York April 26 for three weeks of talks with U. S. labels.
Among masters he took with him was a jazz album by the
Laurie Johnson Ork of the MD’s music for “Lock Up Your
Daughters” which is due for Broadway next month.... “Har-
lem Heatwave,” the Bemny Davis written floorshow at the -
Pigalle Restaurant, moves.to Bruno Coquatrix’s Pasis Olympla
from May 13 to June 9 during Sammy Davis Jr.’s Pigalle scason.

Best Selling Pop Records
in BELGIUM

Week ending April 23, 1960
{Courtesy New Musical Express)

T.asf ‘This

i[| | Week Week

1 1 MUSTAPHA—Bob Azmam
(Barctay) -

T'AIMER FOLLEMENT—
Dalida (Barclay)

MILORD—Edith Piaf
(Columbia)

EEN HUTIE OP DE
HEIDE—Bobbejaan Schos-
pen (Decca) y°

PUPPY LOVE—Paul Anka ~
(ABC-Paramount)

NE JOUER PAS—Colette
Dereal (Polyder)

RED RIVER ROCK—Johnny
and the Huivicanes ™
(London

OH CAROL———Neﬂ Sedaka
(RCA)

PIL.OU PILOUHE—-G'lbert
Becaud (Columbia)

LATLA—~—The Regento Stars
(Moonglow)

SALADE DE FRUITS——
Bourvil (Pathe)

IT’S TIME TO CRY—Paul
Anka (ABC-Paramount)
LA BELLA—Rocco Granata

(Moonglow)

CAFE SANS EXPORT—

Bobbdjaan Schoepen

2 2
3 3
4 4

13 14

% (Decca)

"4 15 PUT YOUR HEAD ON MY
’ SHOULDER=—Paul Anka

‘(ABC-Paramount)

KRIMINAL TANGO—Hazy
Osterwald (Polydor) .
KLEINE LUCIENNE—

- Conny Froboess (Electrola)

iK BEN BOOS OPF DE
MAAN—Bobbejaan Schos-
pen (Decca)

TOO YOUNG—BI“ Fotbres
(Columbia) .

WILD ONE—Bobby Rydell
, {Cameo)

— 18

Retailers’ Association hel
don last Sunday (24) let
of steam of dealers’
against the disk manufact
by-nights and the gover )
* The association was - formed in
March, 1959, and this Was the
first. national gathering. “"Of the
8,000 or so dealer outlets in Brit-
ain, about 1,000 are members and
250 were represented at the meet-
ing.

The general purpose seemed to
be.to gain an over-all consensus
dealer opipion on attitudes that
might be officially taken on the
beefs. Ballots were taken on .plat-
form . resolutions but no results
were announced.

Biggest controversy was a plat-
form move to demand a higher pro- |
portion of returns than the 5 per
cent allowed by the majors? There
was. a strong feeling against it on
the ground that it would encourage
more “dabblers” to set up to the
detriment of the long-established
outlets.

Members also reported on their

experiences in closing dewn cut-

price and discount dealers and re-

' solved to combat the thteat with

Munich Newsnotes

By JIMMY JUNGERMANN P

Producer, Bayerischer Rundfunk, Munich
One of the highlights of this week’s TV for Bavaria was .

Radio Salzburg's recorded at King Cole Show. Norman Granz
presented his JATP withk Oscar Peterson, Herb Ellis, Roy El-
dridge, Coleman Hawkins, Stan Getz. The show included the
“C Jam Blues,” Peterson’s “Tenderly” with Nat singing, JAFP’s
“I Want to Be Happy,” with Nat at the piano, and another
version of “Sweet Lorraine.” American conductor Dean
Dixon got a contract from the radio station at Frankvgta!r
Dixon will start his new job in September next year. i

Interdisc is the name of a new group in Germany and
Switzerland to distribute these American labels: Riverside, Con~
temporary, Good Time, Gene Norman Presents, HiFi, Jazzland,
Judson, Lighthouse, and Pacific. Bernhard Mikulski is the rep-
resentative for Germany. He handles already the Verve: and
Biue Note labels for Germany.

German ]azz authority Joachim E. Berendt left for the
States. He is going to visit New York. New Orleans, St. Louis,
Kansas City, Sedalia, Chicago, Detroit and the West Coast to
write a book on the Storv of Jazz. American photo.glapher
William Claxton accompanies Joachim. The publisher of%their
book is Burda; the book is scheduled for early autumn.

March. music /is doing welt on disks here. _In German
catalogs there currently are 550 titles of marches.
the most is Teldec: 179 marches. Second comes Philips with
157. Polydor follows with 100 march titles, and Electrola is
fourth with 90 marches. Marching along together seems to
mean good business again for German diskeries.

Remembér the “Liechtensteiner Polka?” Liechtenstein is in
the headlines again. This time, it’s the “Filmcontact Company”
in Liechtenstein. They hired opera singer Mario Del Monaco
for five movies to be produced in Munich, one movie per year.
Mario will start with $50,000 and escalate to $100,000.

' '“%3‘
|Belgian Newsnotes :
. 2 By JAN TORFES
= Juke Box Magazine, Mechelen, Belgium e

Jo Leemans, featured vocalist with the well-known Frai?l‘cm
+ Bay orchestra recorded two tunes for Philips from Doris- l)av’
picture “Pillow Talk: “Inspiratic” (Inspiration) and Kus “fije
zacht” (Possess Me). ... During the Easter weekend, Nat King
Cole sang at the Kurbaal in Ostend. He scored a big success
in the beautiful, but half empty concert hall. Really, prices
from $3 to $6 are way too high for Belgium (and most other
European countries), especially for pop music stars, who are
mostly appreciated by teen-agers who cannot afford to pay
such prices. X
- A Belgian picture will be made, based on “A Pub Wlth_,No
Beer” (Cafe Zonder Bier), one of the biggest hits of last year

Bobbejaan Schoepen, who cut the original version on Deced,,

and 50 other local talents will participate.... Every year, a
great TV-exhibition is held in Belgium. Among the record
stars invited "this year are Peter Kraus, Germany’s teen-ager
star and two other German singers, Fred Bertelmann and Chris

Howland. This proves once again that German singers are gain- _

ing more and more popularity here.
A big “Drink More Milk” campaign has been going on for
several weeks here. Among the prizes:

Earth,” playing now in the main cities of Belgium. ... Negotia-
tions have been begun to bring the Tito Puente ‘band to Bel-
' %mm in September. . . . Well-known artists all over Europe are

elping to get sxgnatures on petitions to save Caryl Chessman.

from execution. .

l

L.abel with -

free tickets to Sunday .
. morning showings of Pat Boone’s “Journey to the Center of the

lBrmsh Dealers
Air Grleva nces

two-way action — by individualg
locally and thru the association
nationally.

Chairman Reg Reed attacked
the system of labels being tied to
one chain of wholesalers. This was
understood to refer to the recent
launching of the Warners lide thru
British Decca, which is only fac-
tored by the Decca distribution
affiliate, Selecta.

Secretary Harry Tipple led a
plea for standardized prices for
categories of LP's — singles are
standard — to round figures. Top
Rank has brought their issues to
round shillings and the price is
also indicated in the number. .

There was unanimous demand
that catalogs and other sales aids
should be supplied free — most
of them are charged for. Equally
lundisputed were demands that
juke box operators should get their
disks from local retailers and that
labels should restrict the flood of
new releases.

Best Selling Pop Records
in BRITAIN ,

Week ending April 30, 1960
(Courtesy Juke -Box Magazine)
‘%;astk “Thiia(
ee Vee
6 1 CATHY'S CLOWN -— Everly

Brothers (Warner Bros.) ’
7. 2 SOMEONE ELSE'S BABY-—
: —Adam Faith (Parlophone)
i 3 DO YOU MIND?—Anthony
Newley (Decca)

4 4 PALL IN LOVE WITH
YOU—Cliff Richard (Co~
lumbia)

3 5 HANDY MAN—fimmy Joneu
(M-G-M)

3 6§ MY OLD MAN'S A DUST-:
MAN — Lonnie Donegan
(Pye)

11 6 STANDING ON THE COR-
NER—King Brothers (Par-
lophone)

2 8 STUCK ON YOU — Bivis
Presley (RCA)

8 9 SWEET NOTHIN'S—Brenda
Lee (Brunswick)

1 10 THEME FROM A SUMMER
PLACE ~ Percy Faith
(Philips)

FINGS AIN'T WOT THEY
USED TO BE—Max By-
graves (Decca)

14 12 FOOQTSTEPS — Steve Law-

rence (HMV)

— 13 SHAZAM —

{London)
13 14 RUNNING. BEAR — Johnay
Preston (Mercury)

23 15 CRADRLE OF LOVE—Johnny

’ = Preston (Mercury)
16 16 WILD ONE—Bobby

{Columbia)

12 17 BEATNIK FLY--Johnny and

the Hurricanes (London) -

17 18 HELL HAVE TO GO—~Jim

s Reeves (RCA)
13 19 CLEMENTINE—~Bobby Dnt-
in (London) °

19 20 WHAT IN THE WORLD'$

COME OVER YOU—Jack
Scott (Top Rank)

Best Selling' Pop Records

9 1u

Duane Eddy

Rydeil

in MEXICO
Week ending April 30, 1960
Last This
Week Week

— .1 MARINA—Medina Brothers
Trio (Otfeon)

BLACK ORPHEUS — Trlo
Diamantes (RCA)

MIENTES—Huge Avendanc
(RCA) .

RUNNING BEAR—Johnny
Preston (Mercury)

PEPE — Navarre
(RCA)

MIRA .COMO LLERA ==
David Ortega (Sonus)

ROCKING BOOGIE—Liepis
Brothers (Peerless) -

LAS CERERELAS -~ Mari-
achi Pulide (Peerless)

SMOKE GETS IN YOUR
EYES—Platters  (Mercury)

TELEGRAMA—Monna Bell
(Gamma) -

LLERARAS — Javier Solis
(Columbia)

BLUE DANUBE CHA CHA
—Edmundo Ros (London)

NIKITA NI PENE—Cuar-
tete Guarare (Rima)

BL -~ PASO—Marty Robbins
(Columbia)

THEME FROM A SUMME®
PLACE—Pefcy Faith (Cu-
lumbia)

PETIT FLEUR—Bob Crosby
(Dot)

M1 VENSUELS — Mariackz
Estrella (Audio, Mex)

DOMINOG — Patachou Mo
art)

ANDO COMO BALA-—I:ia
Beltran (Peerless)

SINK THE BISMARCK—
Johnny Horton (Colurmilikay

- 2

—_ 3

Sistera

- 14

- 15

— 18
—_ 17
.— 18

rour
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'American Boy’ in Limelight

® Continued from page 4

committee on the ground of pos-
sible self or other incrimination,

Songwriter Orville Lunsford
opened the “All-American Boy”
story by testifying that Fraternity
president Carlson said they would
do better on the tune if some of
the records were pressed: by Mal-

“lard Pressing Company, then a
Clark-owned firm. (Fraternity cus-
tomarily had Victor -press its rec-

~ ords.) . . e

Lunsford said Carlson told him
a Clark associate had contacted
them and promised air play in re-

“turn for throwing business to Mal-
lard. The Clark pressing-firm got
an order of 50,000 records, Luns-
ford said, and immediately the
“All-American Boy”; began to get
play, almost every other day, on
Clark’s American Bandstand show
for the ABC network. .

Among the complications, it
later turned out that Carlson’s
brother Paul claimed the tune had
reached the million mark and re-
ported the fact to Billboard. Harry
Carlson said it was a false claim,
based on mistaken anticipation.
The disk never sold over 500,000
copies. .

Further testimony revealed that
a singer, Billy Parsons, was named

- on the label as the song’s per-
former—iltho the real voice was

that of Bobby Bare, who also sang.

“Rubber Dolly” on the flip side
of the.disk.

" Before the disk got air play
Lunsford said Fraternity Records
was told Dick Clark objected to
some of the wording in the lyrics
of the satirical song on Elvis Pres-
lev. Lunsford said he refused to
change a word.

Billy Parsons, the non-singing
singer on the label, testified that
he was given appearances on Dick
Clark shows to promote the rec-
ord.

Singer Parsons said he had state-
mients from Fraternity Records
showing that some $9,000 had
been paid out to deejays for pro-
moting the “All-American Boy,”
and he was billed for his share.
He tvas also billed for some mas-
ter tapes which. were intended for
an _album, but the album was
never released. To cap the climax,
even the money he got at union
rates for the Clark show appear-
anges, was charged against his
royalties, and “went back to them.”
He now owes the firm money.

Included on the names of dee-
jays to be paid for playing “Ali-
American Boy” was that of Wash-
irigton deejay Miit Grant, whose
record hop show goes on daily
"over Station WITG-TV, and whose
name has never been previously
linked with payola. Grant has since
denigd the allegation, made by com-
poser Lunsford.

Prexy Harry Carlson of Frater-
nity Records virtually called Luns-
ford a liar; he told the Subcom-
mittee: “I had no contact with
Clark or Mammarella, only with
the man in charge of Mallard Press-
ing.” :

Why did Carlson switch from
-Victor pressing to Mallard, Repre-
sentative Moss asked. Carlson said
small companies had to make

“many contacts,” and it was just a | @28

coincidence that Clark happened to
own Mallard Pressing at the time.

FCC Laxity

® Continued from.page 4

Lee, a Republican, is up for re-
appointment for a seven-year tern.
Edward K. Mills, New Jersey Re-
publican, nominated as an FCC
commissioner by the President, also
appeared at the hearing. Commit-

tee did not take final action on

the appointments.

Meanwhile, comments are pour- |

ing into FCC from small stations
across the country, opposing the
Commission’s March 16 order to
identify free records played on the
alr, - 5

Carlson felt the Congressmen were
unduly suspicious of everyone who
happened to come in contact with

Clark interests. _ :
This sent Representative Moss

off like a rocket again on the sub-

ject of- handy coincidences. “You

say we_ are suspicious, but isn't it

these continuous coincidences that
arouse suspicion? You never used
Mallard at any other time.”

Committee counsel Robert Lish-
man said that also by happy coin-
cidence, after Mallard got pressing
orders, Clark played the tune 18
times in-less than two months. It
was also brought out that while
Clark was playing the tune so
frequently fromm December, 1958,
to February, 1959, Mallard was
billing the Carlson firm on alter-
nate days for record pressings, to-
taling about '50,000.

Moss pressed Carlson to admit
there had been contact with Clark.

Worn down, Carlson finally ad-.

mitted he might have mentioned
something about the Clark disap-
proval of the song lyrics to com-

1poser Lunsford. . Carlson also could

not explain ‘why a batch of 100

Mallard-pressed free records found |

their way to Dick Clark. It was
just part of a “common practice”
to give out free records, said Carl-
son. p

The Subcommiftee ended up by
demanding Carlson supply break-
outs on promotion expenditures,
from his company records, includ-
ing” payments to deecjays, and
charges to singer .Billy Parsons.
Parsous, incidentally, claimed that
a total of $14,000 was spent to
promote this oné tune.

Kooper Joins

Kassner Firm
NEW YORK — Mac Kooper is
the new professional manager of
the Eddie Kassner pyblishing firms,
Picadilly Music and Peter Schaef-
fers Music, the BMI firms, and
Broadway Music, the ASCAP
branch of the Kassner organiza-
tion. In his new post, Kooper
will handle the publishing activities
as well as make masters of the
firms’ new tunes and place them
with record companies. v
At the present time Kassner and
Murray Sporn’s Broadway firm.has
a lot of tunes on wax, including
new waxings of “Take Me Out to
the Ball Game,” “Apple Blossom
Time,” “Put Your Arms Around Me

Honey,” and “You Made Me Love,

You.” Kassner's tie-up with the
German film producer and pub-
lisher, Peter Schaeffers, is ré-

ported to give the Kassner firms
control of 10,000 eopyrights of for-
eign origin, -

Savoy Takes

Over Coleman
Label Catalog

NEW YORK == Savoy Records
has acquired the entire catalog of
Coleman Records, according to Sa-
voy chief Herman Lubinsky. Cole-
man diskery has many masters of
importance in the spiritual*field,

Product includes about 150 mas-
ters. Included -are recordings by
the Blind Boys of Mississippi, the
Blind Boys of Alabama, the Night-
engales, the Coleman Brothers, the
Happy Land Singers and the
preaching records of the Reverend
Brodie. .

Lubinsky concluded the deal
with representatives of the estate
of Melvin Coleman, late head of
Coleman Records. L
" On_ another level, Savoy has
signed trombonist Curtis Fuller.

Atco S?ns
Ben E. King

NEW YORK —Atlantic Rec-
ords’ subsidiary Atco has' signed
Ben E. King, formerly known in
the trade as Benny Nelson, lead
singer for the Drifters, who. record
for Atlantic.

Altho King has now left the
Drifters to go out as a single,
Atlantic has scheduled one of his
last waxings with the group,
“Lonely Winds,” for release this
month. At the same .time, Atco
is bringing out King’s first solo
platter, “Show Me the Way,”
thereby putting him in compeljtion
with himself for spins.

Atlantic’s sales chief Bob Korn-
heiser has assigned three road men
t6 concentrate exclusively on the
two disks. The Drifters are lining
up a new lead and will continue
to record for Atlantic. Among for-
mer best sellers cut by King (then
Nelson) with the Dirfters were
“There Goes My Baby,” “This
Magic Moment” and “Dance With
Me” - - .

Williams Sets
Pontiac Tie

NEW YORK ~— Cadence record-
ing star Andy Williams is cur-
rently huddling with Pontiac and
NBC-TV moguls, setting up a se-
ries of 10 spectaculars to be pre-
sented in September by the auto
company. ‘

Williams will appear on sets
much sooner, however, when he
guests on the Dinah Shore Show

this* Sunday (8)..

ACKERMAN
FOR PAYOLA

A

WASHINGTON—An 'ex%am‘ina-
tion of the history and complexities
of the music business and payold
was made by The Billboard’s music
editor Paul” Ackerman during his
testimony before the Harrig, Com-
mittee here last Tuesday (26).

Exploring the background ~of
payola — tracing its history’ as “an
outgrowth of.a music business tra--
dition, songplugging” -— Acker-
man offered some possible solutions
to the problem. He stated: “It is
our belief that only the group or
committee system of responsibility
can provide an adequaté safe-
guard.”

“It is necessary,” he said, “that
the record industry indicate its
good intent; its willingness to end
flagrant abuses; its support of a
law making payola and subversion
of the airways a criminal offense.

‘The industry should also consider

the advisability of establishing a
permanent office to function on
various levels, such as public rela-
tions, contact with federal regu-
latory agencies, etc. -

“It should also establish a self-
policing program and a Code of
Ethics,” Ackerman stated. “A log-
ical head of such an office could
be an individual of national stat-
ure, drawn from outside the music
business. He would be akin to
arbitrators or commissioners: now
functioning in the film business,
the garment industry, baseball, and
football leagues.”

In line with this, Ackerman
noted that “The Billboard has al-

ready taken the initiative to.assure

that a meeting of record industry
leaders be held to consider -these
points.” In conclusion he said, “It
is to be hoped that such legisla-
tion as - may arise out .of this in-
vestigation will foster the real cul-
tural and economic values (of the
music business) as well as intro-
ducing higher standards of business
practices. Evils to be eliminated
are payola and its corollary abuse,
the open-handed distribufi%n of

Jerry Blaine”
Home Robbed

NEW YORK — Jerry Blaine,
head of the' Cosnat Distributing
set-up and the Jubilee-Josie labels,
was robbed of $73,500 in jewels,
furs and cash last week at his
home.

Posing as policemen, two' men
held up Blaine and his wife Tt
gun point and — after taping their
hands and feet—got away, with
$500 in cash, jewelry worth. $65.-
000 and furs valued at $8,000.

The loot, said Blaine, was all in-.

sured,

I
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PRESCRIBES -

SICKNESS

free records beyond normal promos:
tional requirements, with the in-
tent to subvert.” :

In endorsing the “committee sys: -
tem of responsibility” as a defense
against payola, Ackerman pointed
out that its long-time use by Tha
Billboard had provided a safeguard
against attempts to influence the
magazine’s editorial columns, rec-
ord reviews and popularity charts,

It was owing to The Billboard’s
committee system he explained,
that a recent attempt to influence
an employee was negated before
any actual harm could be accom-

- plished. ’

Commenting on this reference by
Ackerman, counsel Robert W. Lis+
man _ later told the Subcommittes

.that he wanted to clear up for the

record that “information for which
this person had been compensated
was not of the type which would"
in any way reflect on the reliahil-
ity of the ratings issued by your
(The Billboard) paper.”

Kapp Intros
New Subsid

NEW YORK — Kapp Records.
this week introduced a new, supers
sound record label, to be known
under the tag, Medallion Records:
The emphasis will be on high
quality stereo sound, with materiat
orchestrated specifically for the
two-channel medium. )

The new project is under the
supervision of Mickey Kapp. Jay
Lasker, Kapp sales chief, held a
series of distributor meetings last

i

‘'week in Los Angeles, Chicago and

here. The cost of the disks will
be upgraded to $4.98 for mon-
aural and $5.98 for stereo. All-edi-
tions will also be available in four-
track tape. A high-powered mer-

chandising ‘campaign is in the.
works for the de luxe line.
Initial entries include “The

Sound of Strings,” by Michael
Leighton and Ork; “The Sound of
Top Brass,” by the Peter London
Ork; “The Sound of Musical Pic-
tures,” by the Medallion Concert
Band; and “The Sound of the
Chorus,” by the Companeros de
Mexico.

NEW YORK — Roulette Rec~
ords has signed Charlie Gracie,
formerly on the Cameo. label. His
first Roulctte disk will be released
May 15. ) 0

Gracie, who had a million seller
in 1957 with “Butterfly,” was per-
sonally pacted for Roulette by the
label's artist and repertoire chief
Joe Reisman.

GEORGE JAY,
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Finfer TeIIsttAbout Clark Davis Album

L Cusitirnied from page 4

ic look into Clark's earnings at
Famie Records.

Finfer admitted payments to
Tonv Mammarella then “producer
af  Clark’s’ American Bandstand
show, between 1957 and 1959, of
about $3,500, with an additional
.'SSUIJ te Mrs, Mammarella when
' 1ér ‘child’ wa® born. Sums totaling
close to $35,000 were also paid
out of Unlversal Distributing’s
funds, to deejays in
the Philadeiphia area.

Deejay Largesse

Some of the high spots in deejay
largesse for the two-year period
were $7,375 to deejay George
‘Woods, of WDAS, Philadelphia;
~$3,800 to Larry Brown, of WPEN,
and - $2,700 -to Joe Niagara, of
WIBG, a list of more than two
dozen deejays paid was submitted
‘to the Subcommittee.

Payments made by Universal to
other deejays and broadcasting
personnel from July 1857 to June
1959 were as follows: Floyd (Fat
Man) Smith, WHAT, $280; Grady
& Hurst, WVUE-TV $300; Hy
‘Lit, ex - WHAT, $1 675; Jack
O'Reilly, WPEN, $1, 550 Bud
Brees, WPEN, $2,260 Tom Dona-
hue, - WIBG, . $1,475; Mitch
Thornas, WDAS, $925; Paul Lan-
désman, WHBG, Harrisburg, Pa,
$1,275; Kae Williams, WHAT and
WDAS, $975; Red Benson,
. WHAT, $220; Mike Lawrence,
" WIBG, $300; Bill Curtis, WHAT,
$437.50 Bill Camperson WHOL,

Allentown, $60; Julian Graham,
WDAS, $310; Gert Katzman,
- WPEN,, $150; Steve Wade,
WAED, Allentown, Pa., $50; Jack

Barry, WVCH, Chester Pa., $50;
‘Bd  Hughes, WICK, Scranton,
Pi, $75; Billy Fupree, WDAs
$15; Bill Franklin, WHAT, $25

Dqug Henderson, WDAS, %475

© Sid Marks, WHAT, $200; George

Johnson, WDAS, $776 50, Carson
Rennie, WPEN, $300.

- eIt should be noted that it was
not made clear whether all of these

" gifts were cash or if some of

them were in the form of Christ-

' ‘mas presents.

All payments including Clark’s
“salary were for expert advice,
~gaid Finfer,. whose partner in Um-
versal, Harold Lipsius was excused
from testifying. Out of Jamie Rec-

ords, the quarter-owned Clark firm, '

some $1,500 was paid to deejays
in cities from Tennessee to Miami,
and even in Buffalo, testimony
revealed.

Under needling by Representa-
tive Moss as to the true payola

“natures of the “advice” and “listen-

ing” payments, Finfer said: “There
was no set deal<for any amount of
play ‘per person.” Moss pounced
on thatkas inadvertent admission
that pay was for play, not for
advice.

Later, when Moss wondered
why Jamie Records paid for out-
side advice, when they had the
top deejay right on the premises
as part owner, Finfer said: “Ad-
vice I had, but I had to.have air
play.” He indicated there were
limits to what just one program
could do for the Jamie Records,
even a Dick Clark program.e

Finfer rocked the Subcommittee

by insisting that Clark “knew noth-.L

ing of the payments” to deejays
thruout the country, altho as part
owner, Clark got monthly financial
statements. Counsel Lishman re-
fused to believe Clark could have
remaifigd ignorant of payment to
Amerlcan Bandstand  producer
Mammarella, during two Yyears
when they shared.a tiny desk-to-
desk office, dnd a single phone
between them>
£% Coat-Tail Ride

A further link in the far-out saga
of agdlstnbutor firm riding the
coat fails of an influential jockey,
was the fact that “Clark was
brought in because he brought our
record gicompany fine talent—"
meaniig Duane Eddy. -

Eddy; by one of those coinci-
dences which made Representative
Moss apoplectic, was managed by
the SRO artists, a talent firm also
one-quarter owned by Clatk at
that time. Finfer claimed he didn’t
know Eddy was a Clark SRO
talent.

Now meer acknowledged, it’s
all over. Clark has divested of his
Jamie interest, and Mammarella
gives no - more advice.: “We
wouldn’t be allowed to pay them
anything now.” It was suggested
Clark might still be listening to
Jamie Records, even without pay-
ment,. %pd the firm should show &

‘Tops Everest
Jru-n-e Issue

NEW YORK — At the peak of
Everest Records releases for June
is an album by Wild Bill ‘Davis
with the invitation, “Dance the |
Madison.” Also on the company’s
pop line-up are “Try a Little Ten-
derness,” by Gloria Lynne; ex-big
band leader Larry Clinton’s “My
Million Sellers,” and *“Dancing 6n
the Riviera” by Bob Azzam, hlS Or-
chestra and Chorus.

The classical releases are led by
“Pines of Rome” and {‘Fountains
of Rome,” by Respighi as inter-
preted by the London Symphony,
Sir Malcolm Sargent conducting.
Pianist Jorge Bolet, the pianist
from “Song Without "End,” is also
featured in a number of selections
from the music of Franz Liszt.

News from the front office has
sales-chief Charles Schicke talking
fwith  distributors<. in  California
while Jay Kyie ‘meets with Texas
outlets Sesls o ~

N
ESRmarty” Yo,

Ar'g(;_4 P%acts‘
Jazz Thrush

CHICAGO — Argo Records has
signed Lorez Alexandria, former
King artist, and has her first LP
scheduled for early June release.
The album features the Ramesey
Lewis Trio plus a number of the
Count Basie sidemen .as support,
and is called “Early in the Morn-
ing.” Jack Tracey, who pacted the
thrush, has also recorded the Art
Farmer-Benny Golsen Jazztet for
the label.

Meanwhile, Argo affiliate, Chess
Records, has signed Elmore James,
Buddy Guy and Lloyd Glenn to
contracts and has cut dates with
Sonny Boy Williamson, Lowell
Fulson and Jimmy Swan.

bigger gross, not having to make
all those payments. -

Finfer sadly shook his head. “No
Business Is Bad.” 'Since payment
for the “listening” had stopped,
business had fallen off, he adm]t-
ted.
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 Billboard’s Research an Aid

® Continued from_ page 4

[out that no measu‘rement« of influ-
lence on sales by Clark exposure
can be deduced from Billboard
chart ranking of tunes, as Compu-
tech ‘triéd to do:

| Noonan told of a request by the
Computech- firm for some. sort of
|figure ‘that -could “roughly” reflect
any special weight given to’ Clark
play as a factor in rating records—
which is done on. the basis of retail
sales, air flay, juke box play, etc.
Noonan frankly owred that he
came up with a hurried figure of
2.3 per cent, but found that Com-
putech had misinterpreted ‘its sig-
nificance. The 2.3 weighting per-
centage related only to one point
of time, as against Computech’s
coverage of a 28-month period,
and so could not be incorporated
into the Compufech findings,
Noonan explained. Also, variations
in record sales could have affected
the 2.3 rating either way, up or
down, according-to season. .

board’s Research Director on this
point,. enabled the committee, ulti-
mately, to drop the contusmg item

- {from all consideration in the Com-

putech defense of Clark’s Fecord
play.

Lishman asked if Clark would

be weighted more than any other
individual in The Billboard chart
ratings, which are based on re-
ports from all over the country.
« Noonan said: “No. He would be
in a weighted group, and he would
be weighted similarly to other peo-
ple . . . the fact is that this partic-
ular percentage that we are dis-
cussing here has nothing to do with
the influence of Dick Clark on the
exposure and sales of a record. ...
This figure was determined at a
particular period, and as we know,
the record business has many ups
and downs thru the year, so that
this could vary depending on
whether it was a peak sales period
or a slow sales period.” ,

On the subject of charts, those
in the Cash Box, a music industry
trade paper, were termed more
“intuitive” than scientific, by the
Computech firm. Also, Cash Box
listings were held to be “rigged,”
by Representative Moss, on the
basis of earlier payola . testimony
that faked deejay listings of “Top

LASTCALL x % ok & x o x « « JUNE Tst

The WH 0 S WHO iisiing

of Acts and Attractions

Theé Ainusement Industry’s Foremost Booking Guide -
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|"Funes”

Pértinent testimony by The Bill-

were . sent into Cash Box
by distributors to push their own
labels. Statistical' expert Tryon, of
Georgetown ‘University, agreed
with Moss, and did not use Cash

[Box ratings- iniggis cornputations.

/
Allied Co- Op

® Continued from page 4

poses to solve the small indies

problems: - .

Conart would combine the cata-
logs of all the firms that join the
co-operative,
master catalog comparable in size
to that of a major. Armed with the
resulting hefty array of product,
Herzstam said, a distrib salesman
could -then sell. the full Conart
catalog as he now does a major
line. Rather than shrug off a small
catalog as inconsequential, distribs
and dealers will be swayed by
the importance of the combined
master catalog and start ordering
its product, he explained.

The high freight charge problem
would disappear as a result of the
large catalog. Minimum weight no
longer will be an issue or a dis-
distrib’s excuse for not ordering.

Furthermore, Herzstam pointed
out that the small label will now
be available to the rack jobber be-
cause Conart will be able to offer
its line on a 100 per cent exchange
basis. Participating labels, Herz-
stam said, would retain their own
identity and would not have to sur-
render their label name to come
aboard the Conart bandwagon.
Only a heat-sealed Conart sticker

on the package bearing a Conart- '

number would identify it as being
part of the Consolidated Artists.
Herzstam called for an immediate
response to the proposal since, he
said, he wants to put the project

together in time to initiate a fall -

program te be offered to distribs.
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WANTED—
VOCAL
RECORDING
GROUP

Consisting of 2 females, 2 males;
ages preferred 18 to 28. No
consideration whatsoever unless
you follow these requirements:
Send tape or tapes of 4 varying
numbers, biographical sketches
and photos; state ages, instru-
ments played if any and detailed
experiences as o group. Great
opportunity but qualifications
rigid. Will consider young or
college group ready for the big
time. Must be available for ses-

] slons and appearances within 30
i to 60 days. Write
BOX D-138, ¢ /o The Billboard
| 2160 Patterson Street
| - Cincinnati 22, Ohio

ERNEEEEEEERRERR RHET @
: CLIMBING LIKE CRAZYIII &

¢ WHEN
' YOU WISH:

UPON .
A STAR

sung by
Dion & The Belmonts =

On Laurie Records

& the ali-time great standard for
spring programming

WHEN THE RED, RED ROBIN
COMES BOB, BOB, BOBBIN’ ALONG

BOURNE, INC.

(ABC MUSIC CORP.)
E| 136 West 52nd St., New York, N. Y.
IR RRERER R LD @

FOR SALE

Wholesale Phono Record Distrib-
uforship In Major Easf Coast Market
. Area. ‘

Well organized — clean invenlory:.
Now doing In excess of $500,000
on imporfant franchises,

Only substantial principals apply.

Write Box ££276
The Billboard
1564- Broadway

New Yérk 36, N. Y.

~
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Smash Hit!

"SINK THE

BISMARCK"
JOHNNY HORTON

Columbia 4-1568

# CAJUN PUBLISHING- CO.
1' . Shreveport, La.
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CARAVAN
Santo & Johnny
Canadian-American 111
I'M GETTIN'
; SENTIMERTAL OVER YOU
Mil Gadson—Bigtop 45-3034
MILLS MUSIC, INC.

Payola Probe Develops Battle

® Continued from page 4

said his final conclusions were
based on valid comparisons be-
tween the number of plays given
Clark-interest tunes on the Band-
stand show, for the 28-month pe-
riod, and the number of plays to
non-interest tunes.

However, Goldstein's case was
hit heaviest by the admission that
altho Clark-interest tunes aver-
aged twice the play of the non-
interest tunes (14 plays per title
as against seven for non-interest
records), the popularity factor in
the part-owned Clark titled “en-
titled” them to heavier play and
the popularity factor evened mat-
ters to a “fair” and “consistent”
treatment for both kinds of records,
Computech said. He failed to con-
vince anyone of the fact, at the
hearing.

Incidental to the hearings, but
highly important to the music in-
dustry, was a suggestion by Census
Bureau statistician Daly that the
industry take the guesswork out of
the relation of popularity to fre-
quency of play, by having a scien-
tific study of the effects of ex-
posure of the tunes.

The Computech study came up
with these findings, among others:
Of all records played by Clark -on
his American Bandstand show from
August, 1957, to November, 1959,
there were 27 per cent with “pos-
sible interest” by Clark, and the rest
were non-interest tunes. Compu-
tech later revised the figure upward

& | to about 29 per cent.

From. a study of Billboard chart

S |ratings, ‘Computech said “popular-

ity” scores were 24.5 per cent {or
Clark-interest tunes, and the rest
for non-owned titles. Computech
also used Cashbox ratings, which
were close to Billboard's said Gold-
stein, but on an “intuitive” basis,
as against Billboard’s scientific ba-
sis. Goldstein also said Cashbox
was non-co-operative, “except that
they allowed us to buy back issues.”

Congressman Moss wondered
why Cashbox ratings had been
used at.all; since earlier hearings
had discredited lists sent them by
distributors in the guise of decjay
station popularity lists.

Average life of a Clark-interest
tune on the Bandstand show was
7.8 weeks, during the 28-month pe-
riod; average life of non-interest
tunes 4.7 weeks. The study
showed that Clark-intcrest titles
were played 14.1 times per title,
as against an average of 7.2 times
for non-interest — or 96 per cent
more often, it was later brought
out by statistician Joseph Tryon.

Heavy scoring of the findings
and tabulations by Representative
Moss and Committee counsel Lish-
man included: Failure of the study
to break out how often AM-Par
records and those of other associ-
ates of Clark were played, altho
they were technically not Clark-
interest records; failure to include
the names of three subsidiary music
publishing firms, BAE, Request
and Concord, in the general tabu-

lation of Clark manufacturing,
publishing, pressing, distributor,
royalty and artist management
fields.

More criticism developed over
a tabulation by Computech show-
ing the number of Clark-interest
records played, as against the num-
ber he “could have played.” In
Clark’s publisher - owned interests,
for example, Computech found
Arch Music had 46 titles, of which
Clark played only seven, or about
13.6 per cent. Counsel Lishman
showed .that only nine of the titles
were actually on record, during the
period under study, making the
Clark play seven out of a possible
nine, Similarly, claim of 34 titles
in Sea Lark Enterprises, with 14
played, was far out, with commit-
tee findings at 77 per cent, as
against Computech’s 41 per cent.

Goldstein admitted the error in
assuming records released: “It’s

our learning process in the music
industry.” He learned more, when
Representative Moss asked how he
had determined a figure of 9,740

titless allegedly distributed by|

Clark’s Chips Distributing Com-
pany. No record of individual titles
were kept by Chips, and Goldstein
could only use catalogs and pro-
motional material to arrive at the
figure.

‘Irresponsible’ Estimate

Moss called this type of estimate
“irresponsible,” and said: “We
should disregard every figure
you’ve brought out.” And of the
ommission of the publishing firms,
subsidiaries of Clark’s record firms,
Hunt and Swan Records, counsel
Lishman asked: “Were you afraid
to show too many records available
from a Dick Clark company?”’ He
noted the royalties taken by these
firms would not be shown in the
Computech tabulations.

More fat went on the Computech
fire when Georgetown University
statistician Joseph Tryon testified
on the Clark-employed Compu-
tech findings. Tryon said that in
general, the firm’s free use of “av-
erages” could - cover up favored
treatment to Clark-interest records,
since some of the latter with only
slight value to Clark, may have
had very low push, while the “mul-
tiple interest” high-paying records
got a big play.

Tryon produced charts to show
that on the basis of Billboard’s
popularity ratings, tunes at lowest
popularity rate, of non-interest to
Clark, got less than three plays
per title, over the 28-month period
on Bandstand; Clark-interest tunes
in publishing, pressing or manufac-
turing connections jumped to over
seven plays per title, regardless of
low popularity ratings; multiple-
interest tunes got 9.5 plays per
title; ABC titles in non-interest cat-
egory, 3.31 plays; Chips titles in
non-interest list, 2.6 plays. Titles
with Clark associate’s interest, but
no direct connection with Clark,
such as titles connected with

Cameco Records, Mallard Pressing
plant, Hunt, BAE, Swan, January’

or Jamie Records got 4.6 plays per
title.

Tunes of Clark-interest with
higher ratings on Billboard charts,
were shown to get as high as 36
plays per title, on a song rated
between 400 and 500 points. High-
est play given non-interest tunes,
even in the highest 700 and over
popularity category, was 33.6 plays
per title, on the non-interest tunes.
ABC titles in the upper popularity
brackets, got 30.6 plays per title,
over the 28-month period, Tryon
showed.

Tryon also concluded that, on
the basis of a graph of 28 samples
of each type record, interest and

non-interest, plays of Clark-inter-
est records was heavy up to, and
well ahead of peak popularity, then
lost frequency rapidly. Also, iron-
ically, the non - interest records
achieved higher popularity ratings,
and their peak was sustained longer
on the Bandstand show, than
Clark’s own interest-records.

Counsel Lishman noted that rat-
ing of the tune “Sixteen Candles”
went from lowest to near-highest
rating on charts, after Clark ac-
quired the copyright.

Tryon’s final conclusions were
that Clark put heaviest play on
those in which he had_multiple in-
terests; lighter for smaller-nterest
records—but still heavier than on
non-interest records. Also, he was

Pay-TV Pact

® Continued from page 4

“run-away” film making. The com-
panv has agreed it will utilize only
live music in all of its pay-as-you-
sce TV productions.

Under terms_of the pact cover-
ing the inttial pilot — a two-hour
production of Gian Carlo Menot-
ti’s opera, “The Consul” — the
Paramount Division agrees to ne-
gotiate a two-year collective bar-
gaining agreement for the employ-
ment of AFM members in all of
its productions.

The Menotti opera is currently
being recorded in New York City
by 28 musicians; who will be
paid not less than $60 per session,
plus a 5 per cent pension-wel-
fare contribution. A “session” is
three hours of recording, pro-

viding not more than 30 minutes’

of completed music score,

In line with the AFM’s contin-
uing campaign to protect its mem-
bers from- overseas recording com-
petition, a clause in the contract
provides that all of the Paramount
Division’s music will be performed
by U. S. and Canadian musicians
unless the program locale -is set
and the taping or filming is done
outside of the U. S. or Canada.

Wax Only Key

® Continued from page 4

tremecndous results, but we have
yet to find a record company will-
ing to .make an investment in this
man.”

Another of Black’s acts, Don
Glasser, a “sweet” ork, “is booked
location-wise as well as any other
band in the business. But,” asks
Black, “have you ever tried to in-
terest an a.&r. man in a new band
with a Lombardo sound?”

Black reports a sharp increase
in bookings of late for a new Dixie-
land band, Smokey Stover and the
Original Fireman, which he attrib-
utes to the release of a Chess al-
bum by the group earlier this year.

Capitol Prunes Its Singles

® Continued from page 3

feel a sense of pride in the fact
that their market has been selected
to rule on the life and death of a
disk. In their eagerness to prove
that their area can launch a hit,
they may overexpose a disk be-
yond its worth. Results would be
a magnification of what the rec-
ord would normally do in that
market_and thereby give the testers
a distorted picture of what to ex-
pect once it’s issued nationally.

In addition to the above-named
Raney record, Capitol has issued
four other platters since the test
plan was started last month. It
was kicked-off with two singles:
Bobby Summers’ “12th St. Rag”
b-w “Little Brown Jug,” issued in
test section six (Chicago, Milwau-
kee and Minneapolis), and Bobby
Hammack’s “Farewell Song” b-w
“My Favorite,” zeleased in section
one (Boston, Hartford, Newark
and New York City).

On March 28 the Baystaters’
recording of “Address Unknown”
b-w “Sing A Little” was distrib-
uted in test section four (Buffalo,
Cleveland and Pittsburgh). Last

week Capitol issued its latest test|;

single. It features Eric Jupp and
his orchestra recording “I'm in a
Dancing Mood” and “Autumn
Leaves.” Coupling was culled from
the Capitol-of-the-World album,
“Rockin’ Violins.” It is being
tested in section eight (Billings,
Mont.; Seattle, San Francisco and
Los Angeles).

Regional tests are common in
most industries whereby a product
is first tried out in a given mar-
ket to study consumer reaction.
In the disk field, however, it has
been used sporadically and then

lonly sparingly. Capitol’s program

appears to be the first effort to
determine sales potential of sin-
gles on a regular basis.

preferential to records of his em-
ployer, and associates and friends
than on outsider records, all of
which, one observer remarked, must -
have taken a high degree of math-
ematical know-how.
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Thanks from the bottom of my heart
to my precious friends in Radio, Tele-
vision, the Press, Tin Pan Alley, the
Music World of Popular Songs and all
my friends from New York to Hawall
for their beautiful fributes and musical
programs In memory of Peter De Rose;
my favorite composer, A special "Thank
You" fo the Borough of Manhattan for
naming Duffy Square ai 46th Streef and
Broadway "'PETER DE ROSE MEMORIAL
SQUARE” for the 7th commemorafive
anniversary of ""Pefer De Rose Memotial
Week,” April 23d to the 30th.
GRATEFULLY,

MAY SINGH! BREEN DE ROSE

Rasaililaiiiiiiinina naiiistitiiiir
E SWAMP  our Coachmen—Adonis

£ COME ON HOME “S[nlr"

t WHAT KIND OF FOOL DO YOU
E THINK 1 AM  Ron Hoffman—Decca

THE GIRLS ARE AT IT AGAIN

Kareen Di Blanda—Rouletts

B. F. WOOD MUSIC (0., INC.
250 W. 49th St NY.C
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L LMI ERD
CHRISTINE

‘by VIC DAMONE =4-41649

| NEVER MEANT TO FALL IN LOVE

JOHNNY DESMOND :z4-41631

I'M JUST A LITTLE SPARROW

LESLIE UGGAMS z4-41654
HAPPY IS THE WORD
. JO STAFFORD #4-41640

CAST ALBUM ON COLUMBIA

%~ MUSIC "PUBLISHERS
HOLDING .CORPORATION

o) s
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There’s no holding it back! Operation Spring-Board will continue for just two more weeks until May 15, 1960. Take advantage of
extra discount, on Mercury’s entire MG and SR catalog while still in effect, and get yourself an even bigger flood of spring profits!

HURRY... HURRY...HURRY... See your Mercury Distributor for full details now!

Extra Splash!

These Hot Hits now available at this special saving!

MG 20470/SR 60152

MG 20472/SR 60243
Repeat performance of a dozen
golden hits. ““The Great Pre-
tender,” *Twilight Time,” “My
Prayer,” “Smoke Gets In Your
Eyes” to name a few,

MG 20479/SR 60158

‘Miss “D” presents a combination

of evergreens and or{ginah to a
lush back-drop for great listening,

MG 20565/SR 60225
Brook)Benton in a refreshing style
with “Someone To Watch Over
Me,” “So Close,” many rmore.

MG 20495

TI'abulous collection of Patti Page
hite. *“Tennessee Wallz,” ‘“Mack-
ing Bird Hill,” “Doggie In The
Window,"” plus other hits.

MG 20481/SR 60160
Internationally famoua vocal
group stylizea 12 beautiful songs
about the sea. Includes “‘Ilarbor
Lighis,” “Sleepy Lagoon,” “Lbb
‘Tide,"” 9 others.

Dynamic sound of David Carroll
and his Orchestradelivering adozen
danceable ditties. A pace-setter in
stereo technique!
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Victor Mailing-Testing Club

® Continued from page 2

Tho industry sources indicated
& tremendous initial success with
the tests, the Digest spokesman
eautiously termed results as ‘“‘en-
couraging enough to continue test-
ing.”” Plans call for testing of mail-
ings into the fall of this year, in
many countries, with mass cam-
paigns due to follow.

Meanwhile, a spokesman for the
Columbia Club, in discussing the
Victor developments, hinted that
“we may be doing this too,” but
declined further cominent. The
trade, however, has heard rumors
from time to time regarding the
expansion of the Columbia Club
into overseas operations.

- Columbia, it was noted, would
face several potential obstacles in
launching foreign club operations.
For one thing, the company does
not have its own foreign affiliates,
but works thru the Philips firms
in many countries. More serious
perhaps, is the fact that Great
Britain’s huge Electrical and Mu-
sical Industries, Ltd. (EMI), con-
trols the name Columbia. The

Rights to Fox

® Continued from page 2

don Records will release the origi-
nal cast album and has already
rcleased singles of the title song,
as well as “When Does the Ravish-
ing Begin,” “There’s a Plot Afoot”
and “Mr. Jones.” Other songs to
be worked on include ‘“Lovely
Lover,” “I'll Be There,” “If 1'd
Known You” and “Is This the
Happy Ending?”’

The musical is scheduled for its
{irst out of town opening in New
Haven and thence goes to Boston.
It opens in New York May 18.

The show had a continuous run
of 358 performances at the Mer-
maid Theater in London. Douglas
Crawford is producing here, and
the cast includes five members of
the original production.

firm would therefore be obliged
to use another name on any over-
seas majl order offerings.

.What Capitol’s moves might be
in the foreign club picture were un-
certain, in view of the fact that
until recently, EMI, owner of Cap-
itol, has been known to be not
overly enthusiastic about club op-
erations. It seemed certain, how-
ever, that these companies would
be eventually obliged to make
some competitive move if the Vic-
tor project turns out as favorably
as its proponents hope and be-
lieve it will.

Observers close to the foreign
scene have further noted that in
any club operation involving disks
shipped from the U. S., the ques-
tion of duties would arise. - This
varies from country to country,
but for example, in France the
duty is 50 per cent of the invoice
price, and in Italy it’s 28 per cent.
Taking this into account, tradesters
feel, would necessitate substantial
changes in the basic pricing of
club offers.

Cooke LP Tops

® Continued from page 3

Budweiser insignia, by Arthur Fied-
ler and the Boston Pops, is having
the “Biggest initial order in Red
Seal history,” according to the
company.

In the longhair classical division
the Red Seal organization has
young violinist Jaime Laredo play-
ing the Brahms’ *“Violin Sonata
No. 3 in D Minor”; “A Roberta
Peters Recital,” Ravel and Debussy
Quarters performed by the Jul-
liard String Quartet, and Andre
Tchaikowsky in the Mozart “Pi-
ano Concerto No. 25” among
others.

Meanwhile the company’s Cam-
den subsid is releaging six new
LP’s for the month. Leading the
pack is “Mainstream Jazz,” which
limelights  composer - arranger
Andy Gibson in front of big band
and a small group containing top-
flight small group men. Also due
for release on the label are sels
by Perez Prado, the Three Suns,
Jim Reeves and the Statesmen
Quartet.

Probers Close In On Clark

@ Continued from page 3

ola, but the chairman insisted they
had not “prejudged” the com-
plaints against Dick Clark.

The hearings opened on a pote
of sanity, Tuesday (26), when the

first witness, Billboard’s music edi-’

tor, Paul Ackerman, explained the
music business and its record-
dominated susceptibility to payola,
to- the committee. (See separate
story.) Editor Ackerman recom-
mended strong anti-payola legisla-
tion, but also saw the fair begin-
nings of a new, self-imposed stand-
ard of morality. in the music indus-
try. Ackerman was himself compli-
mented on his testimony by. the
committee thairman and members.

Among the more fantastic high-

E ARE YOU PLANNING TO RELEASE IN

ENGLAND

- FULLY INTEGRATED

CUSTOM

ALL INQUIRIES CONFIDENTIAL.

JAMES ESTATE—WESTERN RD.

IS NOW AVAILAELE

WE CAN OFFER YOU COMPLETELY COMPREHENSIVE SERVICE
AT REALLY COMPETITIVE PRICES.

NO ORDER TOO SMALL OR TOO LARGE,
“WRITE OR CABLE FOR PRICES & FULL INFORMATION.

TRANSCRIPTION MANUFACTURING & RECORDING €O. LTD.

(An Associate member of the PYE CROUPF of companies)

PRESSING

MITCHAM—SURREY, ENGLAKD

lights of the hearings, was testi-
mony that deejay Clark had bought
stock in Jamie Records, a Phila-
delphia manufacturing firm, for
$125 and bad realized over $31,-
575 in salary and profit, before
his divestiture, two years later, in
1959.
A Real Parlay

Statistics were introduced by a
New York data processing firm,
Computech, to prove that Clark’s
airing of his wholly owned or “in-
terest” records, was consistent in
fairness with play for non-owned
titles. Computech was hired by the
Clark interests to make the inter-
pretation, based on data provided
by Clark on every title played dur-
ing 28 months of his American
Bandstand network show.

Using the same data, a George-
town University professor called in
by the committee, proved to the
Congressmen’s satisfaction that the
data could also show that Clark
had given ecarlicr, heavier and

| longer play to his interest-records,

and that he had favored non-
interest disks owned By his em-
ployer and associates. )

In less subile facets of Clark’s
finances, a Philadelphia distribu-
tor who was part-owner with Clark
of Jamie Records, paid well over
$30,000 to area deejays, out of
Universal Distributing Company
promotion funds. Payments total-
ing $3,500, were made during the
iwo-year, pre-divestiture period, to
Tony Mammarella, who produced
Clark’s  “American  Bandstand”

show until the producer left the

or subscription rates .

This week

‘gg
B
‘Q

OVERSEAS Ealrieol

(FAY 2)

will bring to readers in all paris of Western Europe cil of the most significant
chart data and news of the music_and coin machine industries of the very
same time that this information Is being received by Billbcard readers in the
United States. Months of detailed planning, plus the speed of jei plane dslivery,
has made this unusual publishing service possible. For iree sample copy . . .
. or full aedvertising information . .
The Billboard Overscas Ediiion, 1564 Broadway, MNew York 36, N. Y.
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NEW THINKING PUTS
DRIVE ON TEEN ALBUMS

® Continued from page 1

is no longer thought of as merely
meaning collating all of one art-
ist’s hit singles and putting them
out as an album—but instead cre-
ating 2 whole new album for “the
artist.

And out of these newly created
albums, featuring the former sin-
gles artist, come many new single
records. Sometimes these singles
are. looked upon as expendable,
merely as items for jocks:to play.
But usually they are looked upon
as possible hit singles, which will
not only sell as singles but will
also help sell the artist’s album
to the young group. In other words
the single from the album is used
to swing the young adults to album
purchases. That this works is in-
dicated by the strong sales of al-
bums by Bobby Darin, Duane
Eddy, Fabian, and of course, Elvis
Presley.

It .is interesting to note that the
“swinging indies” who started the
youth trend on singles via-rock and
roll are getting their hotiest album
sales by appealing to this same
youthful buyer. Jamie, Chess, At-

network to keep his music inter-
ests.

‘Clark knew nothing about the
payments, which were only made
for “expert advice” from the vari-
ous deejays, said Harry Finfer, a
principal in both Universal Dis-
tributing and Jamie Records. The
committee rejected the claim that
Clark was ignorant of the payola,
particularly in this case. Commit-
tee counsel Lishman ironically
noted that ignorance would be im-
possible, when Clark shared a tiny
desk-to-desk office with Mamar-
ella, at the time — and also re-
ceived monthly financial state-
ments_from his part-owned Jamie
Record Company, which allegedly
showed promotional spending of
some $1,500 to deejays from Mi-
ami to Buffalo.

The composer of a briefly popu-
lar tune, “All American Boy,” on
the Fraternity label, said a switch
to Clark’s Mallard Pressing Cor-
poration in Philadelphia, brought
heavy sir play for a two-month
period on the Bandstand show. A
singer credit on the label with per-
formance, who actually did not do

| the singing, testified that thousands

were spent by Fraternity Records
to push the tune, and that Clark
was aware of the payola to dee-
jays to hype this particular “inter-
est” record.

An unsuccessful attempt to deny
any Clark contact was made by
Fraternity Records owner Harry
Carlson, who insisted he just “hap-
pened to know” the head man at
Mallard Pressing, and went there
“by coincidence.” However, he ad-
mitted under probing that it some-
how got to them that Clark, as the
composer had said, had not ob-
jected 1o certain aspects of the
“American Boy” lyrics, which satir-
ized Elvis Presley. Also, by one of
those coincidences which outraged
Representative Moss, bills from
pressing of some 50,000 disks, by
Mallard, for Fraternity, coincided
partly with repeated air plays of
the “All American Boy” on Clark’s
show. (See separate stories on in-
dividual witness storics.)

Effects Stili Hazy

Just what over-all effect the ex-
plosion of the Clark demolition
bomb by the Harris probers will
have on the music industry, and
the airing of its records, is an un-
known quantity. Cne firm, Univer-
sal Distributing, and its subsidiary,
Jamie Records, frankly _admits
“business is bad” for them, since
Clark pulled cut by divestiture,
and since the “advice” payment
pipeline to the airways has been
ended by the Harris hearings.

Harry Finer, part-owner of the
affiliated companies, admits that
“free” advice, like “free” listening,

lantic, Imperial, Dot, among others,
have cracked thru in the album
market mainly via their hot singles
artists, most of whom appeal to
the young set.

ARMADA Briefs

® Continued from puge 2

practice of record companies of
submitting free samples (of disks)
to broadcasters who “exercised
their right of selection for audition
and/or actual air use.”

The-reply notes that in the event
that stations are forced to buy all
records played, A. It will seriously
affect radio station selectivity in
programming for audiences, and
B. Stations would purchase only
those records embodying perform-
ances by well-known artists, “ser-
iously hampering the development
of -new~and unknown artists.” In
addition to this, the reply remarks,
publishers, composers, arrangers,
musicians, pressing plants and re-
tailers all would ultimately suf-
fer “irreparable damage.”

It is also noted that the close
relationship between the record in-
dustry and broadcasters, necessary
to the determination of public
tastes in music and records, has
been disrupted by the directive.

In another peint, the reply gdds
that “the receipt of a free record
by a broadcaster does not consti-
tute a valuable consideration in-
asmuch as there is no obligation
on his part, to play the record.
Sponsorship identification as ap-
plied to free records is not re-
quired within the meaning of Sec-
tion 317. We respectively request
that the Commission reinterpret
Section 317 to achieve this result.”
The statement was signed by
ARMADA prexy, Ewart G. Abner
Jr.

Capitol Issues

® Continued from page 3

in the seven-inch LP record pack
form. Seeburg will be charged $3
per pack which when projected
to the retail price structure level
would amount to an album listing
for $4.90.

Cap’s first release will be during
the week of May 9 with a disk pack
comprised of selections from Kay
Starr’s “Losers Weepers” album.
Two weeks later, Capitol will
make available a pack version of
Peggy Lee’s “Latin a la Lee” LP
followed in two weeks by selec-
tions from Paul Weston’s “Sweet
& Swingin’” album. After the
Weston issue, Capitol will provide
Secburg on a disk pack per week
on a regular basis. -

is not helping business. To this,
Representative ~ Springer ~ said,
“Then you recognize that buying
the ‘advice’ is illegal—and getting
it free, of getting the listening free,
is not the same.”

This may be the final answer:
things will “not be the same.” Some
anti-payola_legislation can be ex-
pected, in this, Congress or the
next, but to cover all the complexi-
ties of the situation, present Anti-
trust and Federal Trade Statutes
would seem to be the final recourse
——with enforcing agencies, plus the
Federal Communications Commis-
sion, alert from here on out.

The music business, finding
things “not the same,” may have
to find new avenues for promotion,
straighter and more legitimate,
many in the industry hope.

ADVERTISING IN
} BUSINESSPAPERS
MEANS BUSINESS _~
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Branbham Fii ¥i

The refail establishment of this record/phono dealer . . .
. is essentially a hi-fi store ‘
. . offering both records and albums
. handles phonographs selling from $39 fo $3,000
. has been reading Billboard for more than 3 years

% 26
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Another Billhoard Record/Phono Dealer
f ARMBRUSTER JEWELERS |
404 N WASHINGTON
~ CEDARBURG  HWISC
 e3agigadey -
SRS R
ARMBRUSTE
JEWELERS

§ The refail esfablishment of this record/phono dealer ¢ o
« .+ o is essentially a jewelry sfore

. . . offering both records and albums

.+ handles phonographs selling from $20 fo $400

A

f - SOUTHWEST APPL CO
| 2155 W CERMAK RD
L CHICAGO B .1LL
E 6320 o2d0

oAl B ¥

Southwest Appliance Co.
‘ A
& The refail esfablishment of this record/phono dealer . . . 2
. .. is essenfially- an appliance/record/phono store
» . . offering both records and albums

. ... handles phonographs selling from $20 fo $500
. . . has been reading Billboard for more than 3 years «

Another Billboard Fecord/Phono Dealer |

GENE @fi-Fi CENTER

§ The' refail establishment of this record/phono dealer . . .
.., is essentially a hifi store

Sears, Roebuck & Co.

The refail establishment of this record/phono dealer . . . . . . offers both records and albums 4
. Is essentially a department store .+ . handles phonographs selling from $29.95 fo $1,000
- . offering both records and albums .. . has been reading Billboard for more than {8 months
.« . handles phonographs selling from $19.95 1o $499.95 / L 1
. has been reading Billboard for more than 5 years R ' T ;
o e — Another Billboard Record /Phono Dealer §
& : : ' : i fraid 8 ?5;:
Another Billboard Record /Phono Dealer
Hoddads TV & Furnituze Co. §
ﬁﬂjﬁﬁ 4@}5’? Wé‘j}'}/ 57@, L Tho retal establishment of fhis record/phono dealer . . . >
' The retail establishment of this record /phono dealér B +» « is essentially a hifi and furnifure: stors
.. ds essentially a jewelry store « « . Offers both records and albums N

: . offers both records and albums . ~ : ,
. handles phonographs selling from $21.95 fo $500 . . . handles phonographs selling from $19.95 to $500

: . has been reading Billboard for more than 4 years . . . has been reading Billhoard for more than 3 years.

PRI RS0 5 A AR R b % R T e »
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< . has been reading Billboard for more than 5 years | g . ' _ B
g o 8 Another Billboard Record/Phono Dealer

STORES,

JEWELERS,
MUSIC STORES,
DEPARTMENT
STORES,

They sell records and phonographsg
—and turn to Billboard to keep
posted on the latest developments
in records and the equipment that
plays them,

They order singles from Billboard

. select the LP’s to stock . . .
decide on the stereo phonos and
components they will carry . . .,
the tape recorders they will buy
... the merchandise they will fea-
ture in their window displays and
other promotions,

Most Billboard dealers have been
readers for years (the average for
this typical group is 6.6 years) be-
cause Billboard helps them buy
better and sell more records and
albums and equipment—and make
more profit.

Billboard, in short, is an important
part of their continuing fund of
practical business know-how . . .,
a vital source of the current in-
formation that is as valuable as
their stock in trade. If you make
or sell anything that belongs in
their stock in trade, you'll do well °
to advertise it in Billboard.

A The
Billboar

THE COMMUNICATIONS CENTER
OF THE MUSIC -INDUSTRY

NEW YORK
WASHINGTON
CINCINNATI
CHICAGO .
ST. LOUIS.
HOLLYWOOD
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Lansing Sets New

Marketing

JBL International to

Firm

Handle Own

Components and Fleetwood Line

HOLLYWOOD James B.
Lansing Sound, Inc.,, has formed
a new marketing firm, JBL Inter-
national, Inc., to handle its awn
hi-fi component products and to
market the Fleetwood line of cus-
tom component television receivers
manufactured by Conrac, Inc,
Glendora (Calif.). JBL Interna-
tional’s function will include sales,
advertising, preparation of litera-
ture, and general product promo-
tion.

Distribution will continue to fol-
low the hi-fi industry’s traditional
one-step pattern of operating via
manufacturers reps who in turn
sell to dealers. Conrac has sent
termination notices to the Fleet-
wood line’s reps. JBL's regular
reps will add Fleetwood.. Conrac
JBL International deal affects only
the Fleetwood component TV
equipment. Its closed circuit TV
and monitor receivers will con-
tinue to be marketed by the Con-
rac organization.

The JBL-Conrac arrangement is
unique in thé hi-fi industry. With
rare exception, component manu-
facturers market their own wares
rather than turn over their lines
to other firms to handle. (Excep-
tion: British Industries Corpora-
tion group which markets com-

onents manufactured by a num-
Eer of fisms based in England.)

Conrac’s component TV has
been off the market since last fall
when a blaze destroyed its fac-
tory. Plant has been rebuilt and

roduction currently is under way.

eliveries are scheduled to start
in mid-June.

JBL International has started
preparation of sales promotional

New Exec at
Cap Phenos

HOLLYWOOD — Capitol last
week named Richard Zuchowski
as phonograph product co-ordina-
tor, a newly created post. He re-
ports to manufacturing and - en-
gineering veepee Jim Bayless. He
will be in charge of co-ordinating
the Cap phono line’s engineering
and design, quality control, plan-
ning, parts and service and man-
ufacturing.

Zuchowski also will serve as-co-
ordinator of Capitol Records,
Inc., manufacturing and engineer-
fng division phono activitics with
Capitol Records Distributing Cor-
poration’s sales and scrvice. Prior
to his appointment, Zuchowski
served the firm for two and a half

ears as a procedures analyst in
ts manufacturing and engineering
division’s administrative depart-
ment.

MIT WARNS ON
EXHIBIT SPACE

CHICAGO — The National
Association of Music Mer- -
chants has leased additional
space for its exhibitors at the
1960 Music Industry Trade
Show to be held here at the
Palmer House, July 10-14.
A show spokesman said that
he felt even with the addi-
tional room, many who want
to stage displays at the func-
tion might be disappointed
unless they put their rescrva-
tions in immediately.

material and is laying out its ad
campaign. Separate ads will be
run for the JBL and Fleetwood
lines. No attempt will be made
to combine the two component
lines in ads or sales material.
Fleetwood and Conrac will retain
their identity thruout altho ads will
carry a small marketing credit
line for JBL International.

Ray Pepe, James B. Lansing
Sound’s veepee, holds a similar
office in the newly created mar-
keting firm and is responsible for
its operation. Altho it’s apparent
that JBL International will seek
to add other lines, Pepe refused
to confirm or deny this prospect.
Instead, he hailed the development
as a major step toward strength-
ening the promotion of the com-
ponent hi-fi concept by consolidat-
ing efforts of several manufactur-
ers via a single marketing effort.

It has been -felt in some quar-
ters that members of the hi-fi in-
dusry have fallen short in their
aim_ to educate the public to the
advantages of the component sys-
tem as opposed to package equip-
ment. This has been blamed on

manufacturers move in various di-
rections in . getting their message

(Continued on page 23)

the fact that a number of different |

TAPE-RECORDED
NUPTIALS OFFER
NEW SALES IDEA

NASHUA, Ia—The famed
Little Brown Church of the
Wildwood here, immortalized
in song by William Pitts in
1857, offers a new merchan-
dising idea to aggressive tape
recorder dealers. Rev. Glenn
L. Utterback, pastor of the
famed 125-seat church, where
1,000 couples are wed and
100,000 tourists visit annually,
has been tape recording the
approximately 35,000 wed-
dings he’s performed in his 13
years' as pastor. Each wedding
couple make the tape of their
wedding a part of their nuptial
mementoes. :

V-M Corporation, Benton
Harbor, Mich., recently pre-
sented Rev. Utterback with a
new “Tape - O - Matic” four-
track and matching auxiliary
stereo speaker, which offers
the “add - a - track” feature,
making it possible to pre-re-
cord the immortal “The
Church in the Wildwood” on
one track, while the actual
marriage rite is recorded’ on

- the “add-a-track.”

He plans also to use -the
V-M tape playback unit for
playing continuous sacred mu-
sic and at the same time, have
a short commentary or prayer
during the recording. The
recorder will also be used to
provide shut - in parishioners.
with the service which the
pastor performs on Sundays.

DENVER Pilferage in a
small record shop where employ-
ees could be reasonably expected

be petty thieves is bad enough —
but when the location is a major
department store with extremely
heavy traffic of all types, the prob-
lem is compounded.

When May-D & F, new Denver
department store, built its $12,000,-
000 store in downtown Denver re-
cently, a lot of consideration went
into -the display and demonstratibn
of 45 r.p.m. singles. JPilferage on
45 r.p.m.’s is enough to eliminate
profit; it was even considered to
eliminate them from the inventory
altogether.

After some study, however, the
Denver department store manage-
ment came up with a practical
fixture arrangement, which has
proved effective enough to take
piiferage entirely out of the pic-
ture.

Instead of the usual isolated lis-
tening booths, and big, exposed
display racks for 45 r.p.m. records,
the fourth floor May-D & F
record and sound department uses
a system of three-sided “booths”
which face directly into the cash-
ier’s position at the front of the
department.  Perforated pegboard
walls, rising to shoulder height,
enclose a space five by three by
two-and-one-half feet. The com-
partments, facing directly at the
cashier, are divided into two sec-
tions for 45 r.p.m. record display,
and one which contains a record
turntable, with three-speed switch.

When patrons approach the de-
partment and announce that they
want to listen to 45 r.p.m. records,
it is a simple matter to point out
the two large open displays across
the main aisle and the player.
{ Here, customers are constantly un-
der direct supervision by the cash-
ier while playing the records, and
she has been instructed to see that
the youngsters take only one or two

to keep a close watch over would--

STORE GIVES DISK
THIEVES NO BREAK"

records at a time. If it turns out
that a supposed customer grabs
a thick handful of records from
the open racks, they are "gently
taken away from him with a state-
ment that store policy calls for the
customer to handle no more than
two records at a time.

The oversize playing area pro-
vides plenty of space so that two
or three patrons can crowd around
the phonograph simultaneously, an
important point where several are
chipping in to buy the record —
a not-inconsiderable factor in to-
day’s record merchandising.

With ‘this completely open dis-
play system, and constant watchful-
ness on'the part of department per-
sonnel, pilferage simply “hasn’t
been in the picture” at the Denver
derartment store.

\GETTING INSIDE TRACK

By BENN OLLMAN

MILWAUKEE — Free, in-the-
home demonstrations of tape re-
corders are boosting sales volume
for Wack Sales Company, Inc.,
here.

According to owner Wally
Wack: “There are a lot of handi-
capped people who can’t leave
their homes to shop and compare;
also many housewives unable or
unwilling to hire baby sitters to
care for the kids while they go
shopping. These people are taking
advantage of our offer to demon-
|strate a tape recorder in their
{homes.”

Wack inaugurated the home
demonstration plan several months
ago with a scries of newspaper
ads offering the free service. A
part-time salesman was recently
hired. He is being kept busy late
afternoons and evenings handling
the many leads turned up by the
offer.

An attempt is made via tele-
phone to qualify all the responses
to the ads. ‘“Before we send our
salesman out,” says Wack, “we
try to qualify these demonstration
prospects. ‘We try to find-out how
much they know about tape re-
!corders; to what use they expect
{to put the machine; whether the
1prospect is interested in a stereo
|unit; if they have any specific
brands or models in mind, and fi-
|nally, what price range they pre-
I[er. This type of information helps
us screen out those who are merely
| curiosity seekers. It also gives our
salesman considerable background
knowledge before he enters the
home to make his sales pitch.”

Need Good Closer

Is it necessary to hire a sales-
man with a wide, technical knowl-
edge of tape recorders to handle
these home demonstrations? Not
so, says Wack. “What you really
need is a salesman who is a good
closer. The bulk of the people
who call or write in for these free
demonstrations are not advanced
obbyists, or sound bugs. They
want tape recorders - either for
home or business use. Frequently,
it is wanted to provide recreation
for the children in the family.
What they want to find, out in
their homes is (1) is the sound rea-
sonably good? (2) Is it easy to
operate and (3) how much does it
| cost?”

| “Our salesman,” he adds, “stays

AUDIO NEWS BRIEFS

Magne-Tronics, Inc., of New
York, has named A. J. Kendricks
as director of sales for its music
franchise operation in the U. S.
Kendricks, with a long background

in the background music systems
business, was one of the co-found-
ers and a vice-president of the
World Broadcasting System. . . .
New sales representatives for the
Curtis Mathes Company in Dallas
is the Joshua Kupp Company of
New York. ... Electro-Voice rep-
resentatives in the Mid-Atlnatic
states are the Dave Brothers and
George Coneen Associates. . .. Mo-
torola sales reps the Knickerbocker
Distributors, Inc., have named

George E. Hart as their new sales-

manager. . .. Amco, Inc., of Mil-
waukee has been appointed by the
Olympic Radio and TV as the
firm carrying their standard for
the eastern half of Wisconsin. The
outlet is headed up by S. V. Ab-
ramson, president and treasurer.

The October issue of Esquire
will carry a special section en-
titled “Stereo Fair,” and is tying
Imanufaclur‘er ads in with store dis-
iplays. ... The John M. Otter Com-
pany of Philadelphia which has

taken over all distribution for the
Philco Company in the Philadel-

its sphere of influence to include
all of the New York area. The re-
gion was originally handled by the
parent company’s own organiza-
tion, Philco Distributors, Inc.,
whose home base is in Long Island
City. ... George K. Bryant is no
longer special projects manager
for RCA Victor. He has resigned
after 19 ycars with the company.
... New Baltimore sales force for
Andrea, Inc., makers of radio, TV
and hi-fi equipment, is Lincoln
Sales. ... Garrett Electronics is the
Macon, Ga., outlet for Granco FM
products. ... New posts at Ray-
Itheon are filled by Charles F.

phia - Trenton area, will expand-

Home Tape Demos
Up Recorder Sales

away -from discussions of techni-
calities.”

Definite appointments are set up
for the demonstrations in order to
conserve the salesman’s time. The
average demonstration takes about
a half hour. “Any good salesman,”
says Wack, “should know within
that time whether or not he is
going to make a sale.”

Not Free Trial

The offer of a free demonstra-
tion does not include leaving a tape
recorder in the honfe for a free
trial. “This is a one-call, make or
break deal,” explains Wack. “Our
man doesn’t uSe high pressure; but
if the sale isn’t closed within a
half hour or so, he moves on to
the next call.”

A high percentage of the dem-
onstrations result in sales. Accord-
ing to the experience thus far, the
bulk of the units sold range be-
tween $100 and $159.

“Our primary interest still lies
in getting more people into our
store,” admits Wack. “Here they
can see a big variety of tape re-
corders as well as hi-fi sets, records
and pre-recorded tapes. In the
home demonstrations, we can only
show one or two models. But, if
we can’t get some prospects to
enter our store for one reason or
another, then going to their homes -

is a logical alternative.”

Turning to in-the-home selling of
tape recorders, says Wack, illus-
trates their widespread popularity.
“Today, almost everybody wants a
tape recorder. They are no longer
considered a novelty. A few years
ago people walked into our store
and confessed complete ignorance
about - tape recorders. Today,
there is a great awareness of the
many uses to which they can be
applied.”

Best prospects for home dem-
onstrations of tape recorders?
Wack says: “If there are a couple
of youngsters in the family—the
sales are easier to close.”

Webcor Adds

Transistors

CHICAGO—Webcor Corp. here
started delivery on a line of Japa-
nese-produced miniature portables,
marking the start of a transistor-
powered series for the firm. The
Webcor Citation debut included two
models 305, an AM-only shirt-

" | pocket unit, available in ebony or

red plastic, at $34.95 suggested list,
and an AM-short wave portable
in ebony only, model 306, at
$44.95 list.

Ist Quar—t;r-
Sales Up 23%
For Magnavox

FORT WAYNE, Ind. — The
Magnavox Company set new sales
and earning highs according to its
quarterly statement for March.

Sales for the first quarter were
up 23 per cent at $28,676,000,
well above the $23,365,000 figure
for last. year. The gains earned
were largely made in the consumer
products division where stéreo high
fidelity buying was up 35 per cent.

Adams, who assumes the newly-
created board chairmanship, and
Richard E. Krave who is now
president of the firm..
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Never before tone so big from a radio so small

Here's why the all-new Zenette is the
world’s finest performing pocket radio of
its size.

BIGGEST SPEAKER ever in a radio so
small. Special speaker design produces
a richer, fuller tone at all volume levels.
Zenith’s own Wavemagnet® antenna
receives signals strong and clear.

UP TO 50% MORE AUDIO OUTPUT (100
milliwatts undistorted) than many other

ZENITH RADIO
CORPORATION,
CHICAGO 39, ILLI-
NOIS. IN CANADA:

small pocket radios. Uses ordinary flash-
light batteries, not the hard-to-get spe-
cial battery packs; you save up to 200%
on battery costs. Leakproof battery com-
partment.

SMALLEST ZENITH RADIO EVER
BUILT—precision-engineered and quality-
built in every detail. TFor example, to
give you more accurate tuning and greater
tuning stability, the Zenette has an air die-

lectric ‘tuning condenser—not the plastic
dielectric type. Plug-in transistors permit
easier servicing. High-impact case; and
the color is molded in. There’s no paint
to chip or peel. Private listening attach-
ment optional at extra cost. Tilt stand
recesses when not in use. Choice of five
colors: Charcoal, Tan, White, Yellow or
Green. The Zenette, all-transistor radio,
Model Royal 100, only $39.95.*

Quality-buill in America by highly skilled, well-pard American workmen

ZENITH RADIO CORPORATION OF CANADA
LiD., TORONTO, ONT. The Royalty of tele-
vision, stereophonic high fidelity instruments,
ph he, radios and h aids. 41 years
of loaderahip in radionies exclusively.
*Uanufacturer's auggested ratail price, without
battsries. ~Prices and specificatfons subject do
change without notice. .
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s WOODY WOODBURY'S

Party Release

ALBUM No. 2 "LAUGHING

“Woody Woodbury Looks at Love
and Life” currently breaking sales
records ! Hitting top ten in key out-
lets all over the U.S. Now followed

by a second smash even funnier

\ | i E
than volume one: “Laughing Room”!

DEALERS... Contact nearest distributor listed
on opposite page. Get StereODDITIES’ over-the-counter
line of party records. All in good taste. No sick humor, no
vulgarity. Sell the idea of “a night club in your living
room.” A type of entertainment not available on radio or
TV . .. now being pioneered by StereODDITIES, Inc.

StereODDITIES Policy: We plan to produce only a few releases each year.
Each one will be carefully planned to be socko entertainment. We don’t
intend to swamp you with a mass of mediocre records that you have to sell
off at cut prices. We want our dealers and distributors to make a fair profit.
We intend to insure this by keeping the demand for our records soaring
through promotion-on a national scale. We’'ll send customers into your stores
asking for our records. “Laughing Room” will soon be heavily advertised

nationally!
ODDITIES . e

“The Starmakers Label”
1000 South Federal Highway = Fort Lauderdale, Florida




-

'
MAY 2, 1960

THE BILLBOARD

DISTRIBUTORS
Pleése Nofte:

We have a few areas where our product is
not adequately represented. If you have
good coverage in one of these areas, contact
us. Study the list at right for open.terri-
tories, then, if you qualify, let us know.

STEREODDITIES, INC.
“The Starmakers Label”
1000 South Federal Highway
Fort Lauderdale, Florida
Telephone: JAckson 2-6774

Operating in the heart of Florida’s fabulous
Gold Coast in the midst of the finest night
club entertainment in the worldl, -

MusIcC 21

CONTACT
YOUR NEAREST
DISTRIBUTOR

DDDITIES recoros

Circle Distributing Co.
14 E#Second St.
Den\r‘_r Colorado

- Cosnat Distributing Corp.
3727 Woodward Ave.
Detroit, Michigan

H. W. Daily, Inc.
314 East 11th St.
Houston 8, Texas-

Associated Record Distributors
76 Tolland St. )
East Hartford, Connecticut

Chips Distributing Co.
1415 N. Broad St.
Phlladelphla, Pennsylvania

B. T. Crump Co., Inc.
1310-1334 E. Franklin
Richmond, Virginia

Delta Record Distributors

1122 Broadway
Albany, New York

Ideal Record Dmtmbutors
357 Lyons Ave.
Newark, New Jersey

Ideal Record Distributors
549 West 52nd St.
New York, New York

Bill Lawrence, Inc.
1409 Fifth St. _ .
Pittsburgh, Pennsylvania

Metro Distributing Co.

861 Washington St. Mid-“America Distributing Co.
Buffalo, New York 213 Tﬁrd St. S &

Records, .Inc. Des 'Mames Towa

790 Commonwealth Ave. Ohio State Record Dlstrlbutors
Boston, Massachusetts 734 Supenor Ave, N. W.

Schwarz Brothers, Inc. Cleveland, Ohio

901 Gerard St., N. E. Roberts Record Dist. Co.
Washington, D. C K 1906 Washington Ave.

) St. Louis, Missouri
WEST Whlrlmg Disc sttrxbutmg Co., Inc
B. G. Record Service

140 West 5th St.
2113 N. W. Northrup Ave,

Esskay Distributors, Inc.
" 2814 North 16th Street
Phoenix, Arizona

Helhcher Bms Inc.
119 N. Ninth-St:
Minneapolis, Minnesota

. Heilicher Bros., Inc.
- 1610 Eavenport St g
Oma}faf Nebraska

* Cincinati, Ohio

3

Portland, Oregon . Whu‘hng Disc Distributing Co., Inc. # i
: 1311 NV » Capitol St. SEL

B. G. Record Service . Indlanapohs Indiana s
Laos lSix%}‘; Aﬁr& - CE L
Seattle, ington . 3 i
ea,t e . ashington o SOUTH ?ﬁg‘i;jE
California Record Distributors G
3009 West Pico Bivd. Comstock Dnstmbutmg Go. B
Los Angeles, California 1323 Spring St. ’ é{if%
Atlanta; G brestind

Great Western Record Dmrlbutom antay Georgia ?;'%ﬁi;%gﬁ
1364 S. Second St. - Ed Buchser e
Salt Lake City, Utah P. O. Box 8653 _ :
Music Service C Fort Lauyderdale, Florida 2
usic Service Co. \ . g S
204 Fourth St., South F & F Enterprises Lo

2704 Freedom Drive
Chariotte North Carolina

3
Music City Record Dlstributors -l
127 Lafayetie St. b
Nashville, Tennessee il
Music Sales Corp.

1117 Union St.
Memphis, Tennessee

Pelican Record Distributors
616 Girod St.
New Orleans 12, Louisiana

Great Falls, Montana
New Sound

50 Julian Ave.
San Francisce, California

1

5 ‘3—;& !
R

ek

4
4

MIDWEST

A-1 Record Distributors
803 N. Hudson
Oklahoma: City, Okla.

Big State Dastmbutmg Co.
1337 Chemical 8t. -~
Dallas, Texas

Choice Records
11134 Broadway
Kansas City, Missourt

Arc Soune, T.id,
143 Raleigh Ave.
Toronto 13, Ontario, Canada

It;ava:a?&h\i
Al

g
Ly i
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for your Needle Customers
I at LESS than

~ HALF PRICE?

WIth any CI.EVITE ‘WALGU’

‘custom-built

“THE EILLBOARD

TOP-PROFIT APPROACH

Custom-Built Stereo
Systems Get Results -

By ROBERT LATIMER

DENVER—Two things are rela-
tively sure in cracking the top-
profit stereo market, states Mrs.
Lou Morgan, record retailer of |«
Denver, First, the dealer must be
his own “middleman,” dealing di-
rect with the factory which manu-
factures high fidelity components.

Second, for at least the next several |«

years, the dealer must concentrate
on the homeowner who wants a
sound system. Mrs
Morgan has observed both of ‘these
factors, plus many more; in the
development of the outstanding
“Lou Morgan Galleries” in an ex-
clusive Denver residential suburb.
Here, centering an-area made up
primarily of fine homes and popu-
lated with better-income residents,
her stereo- merchandising target is
the elaborate home installation,
“tailored to the individual situa-
tion.”

The title of this unusual store,
which'carries a $5,000 record in-
ventory, the five top expensive
“custom lines” of television and a
$10,000 inventory of .stereo equip-
ment, split between General Elec-
tric, Garrard and Webster com-
ponents, plus package sets, is in

job whrch it follows. Along the
left side of the store, on the way
back to the record department is
the “gadget gallery,” a unique col-
lection of unusual gift items and
“gimmicks” which Mys.- Morgan
daes not believe is duplicated any-
where. These are chiefly rare items
exlusive with the Morgan store,
and embracing such things as an
electric map” for automobile in-
stallation, dry cell batteries for
portable use of electric shavers,
unusual games, puzzles, novelties,
etc. These, in combination with the
Denver store’s exclusive lines of
television and stereo phonographs
all in the top price ranges, back
up the “gallery” title.

“We definitely want to stay out
above the competitive. market,”
Mrs. Morgan. points out. .“For-that
reason, we stocked TV sets only
in the $500-and above classifica-
tion, including RCA Victor, GE,
etc. We're. trying to- do the. samie
thing with high " fidelity phono-
graphs and tape recorders, con-
centrating on the sort of prospect
who can afford to indulge in his
whims,”

The store is L-shaped, and fea-
tures the usual sort of decor to be

plywood walls, tan wall-to-wall
carpeting, modern display fixtures,
are incorporated with three $ound-
proof listening booths in two tones
of tap, at the right wall of the
rear room, opposite the sales
counter. There is one huge rack
-|of high fidelity records, and blonde

wood self-serve display units for

more standard records, opposite the
listening booths. The “gadget bar”

runs almost the entire length of the |
left wall of the store, with some

600 ‘‘rarities” involved.
Opulent Setting

High fidelity merchandising on
both the component and “package”
basis, is concentrated in the base-
ment, where there are two impos-
ing showrooms. In one, six televi-
sion sets-up into the $1,200 price
bracket are shown toward the rear,
while stereo and high fidelity
phonographs and tape players oc-
cupy the left wall, and a display
of components on the right wall.
The room is deliberately built to
impress the visitor with its opu-
lence, includes comfortable mod-
ern chairs in which the prospect
can lounge for ‘“sit-down selling.”
The components- inventory is
slightly above the $5,000 mark,
including GE matched cartrldges,
tuners, - amplifiers, efc., plus the
products of top manufacturers, co-
axial speakers, baffles, etc. Ap-
proximately the same amount is in-
vested in “package” stereo, includ-
ing RCA Victor, Philco’s Phono-
rama, Mitchell, and Columbia.
Both variations on stereo are there
simply because Mrs” Morgan ex-

ORGAN SALES
JUMP IN “59

CHICAGO According
to an American Music Con-
ference statement released this
week, organ sales for the year
1959 total 850,000. Electric
and portables accounted for
750,000 of the sold instru-
ments, far. above the 135,-
000 sold in 1958.

Missionary
Air Org Set

ELKHART, Ind. —FRED, the
Fouhdation for Radio and Educa-
tional Development, has been
formed by Clarence C.» Moore,
president of the International Ra-
dio and Electronics Corporation
heré. The new foundation is non- -
profit, and has been originated by,
Moore to promote, build and install
Christian and Missionary radio sta-
tions thruout the world. Moore
was responsible for the setting up
of the world’s first such Mission-
ary station, HCJB.

a]ong with engineered installa-
tions” in prospects homes.

Mrs. Morgan’s store was planned .
by her husband, Lou Morgan, who
died of a heart attack not long -
after the opening. He had had
years of experience with Knight
Campbell Music Company of Den-

(Contmued on page 23)

pects to sell a lot of cabinet volume

e keepmg wrth the sort of selling'expected in a new shop. Combed
/gwm / o - '
w o NEEDLE At last! It’s here! A New Product Line for High

Fidelity Dealers — a product line for the mass
market designed not only to bring in more cus-
tomers but to help you interest them in the com-
ponents you already handle. First new products
in the line are the Baron and Baroness — new
u]tra compact all-electronic organs by Electro-
Voice.

With your long background in the sale of high-fi-
delity equipment, an electronic organ line is log-
ical for you. The E-V BARON and BARONESS
are ‘the first electronic organs manufactured by
an electro-acoustic specialist. They are the first
electronic organs which have kept the high-fidel-
ity owner in mind. ’

This is the first organ | line where distribution and

(i— EZec‘M%mz fills the gap... gwes \
- you new opportunity for sales

. sales will be almost exclusrvely handled through
the men who are most thoroughly acquainted

" with all phases of electronics, with ﬁrst priority

to high-fidelity specialists. And, this is just thé

beginning. By 1961, Electro-Voice will offer a

full line of electronic and electro-mechanical in-

struments with significant proprietary features ...

The BARON was designed to the playing i ,
potential of today’s customer. By carrying
miniaturization to every logical electronic
component in the unit, Electro-Voice has
created big organ perférmance in compact size.
‘This new concept enables you to feature an
» electronic instrument which adapts to the
individual's musical ability, Seventeen Automatie'.

HERE'S HOW IT WORKS:

There’s a Special Book Dividend !
Coupon and colorful descriptive
folder packed with every Clevite
“Waleo” Diamond Needle. This
coupon is worth many dollars
and entitles your customer to a

V
“

Think what this franchisé can mean to yol

choice of any of the three great . Chords each played on a standard key, make @ A product which: has such broad consumer appedl that. ' o
?}(L);)l;s/hsa};})\;:;‘ica:’ove .« . ot less playing the BARON or BARONESS simple It can increase your store traffic immensely.
As a participating dealer, you ) beyond comparison for the beginner. Yet the 8 A product with a total market saturation of less than

2%.

more advanced musician may switch-off the
automatic chords and play either instrument as
a conventional 2-manual organ. The limitless
flexibility of these new B-V organs makes
them a delight for the entire family.

.stock no books — niake no in-
vestment! Your cusfomer simply
fills out the coupon and mails
it with his eash, check or money
order directly to the mailing
house. Dividend books are
shipped straight to your cus-
tomer’s home — and you cash

& A product which could ereate a desire among @udios
philes to expand their-existing systems whils glving

them great benefits from thelr present investment,

A product which tould establish the high-fdelity- ‘
" dealer as the logical source for good music regurdlet} Lttt

The new Flectro-Voice organ franchise can bs
of how It .Is erocted. - 2 et

in on the greatest diamond the turning point in your business gareer. We

needle volume builder in years! welcome the opporturity to give you all details. A produet designed, engineered and completely monue ‘
i . . ~ o , factured by @ leader In elaciresatoustics, ﬂo:!ro-VoIci:.—'

| . s 2 ;®

ELECTRO-VOICE, INC. BUGCHANAN, MICHIOAN

A produet with an established, thorough soles and ad-
" vertising ‘program, in the hragition of gloc!ro-VoI:o‘u -
proﬂl-bu:ldtug teictics. ¥ oo

e S prodvee which hds the aﬁervescence of Mgh-ﬂdsmy
during Its eriginal introduction 1o the public,

Find out how you can cash in on
this sensational new prometion — call
your distributor or write:

CLEVITE WALCD

60 Franklin Street, East Orange, New Jersey
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Custom-Built Stereo Systems

® Continued from page 22

NEW AUDIO PRODUCTS

ver. Morgan planned his approach
-to the hi-fi steréo market carefully.
He “surveyed” the field in the most
practical ~ possible manner, = by
simply getting out, asking questions
of the sort of customer whom he
expected to sell. “There was noth-
ing but enthusiasm at every turn;”
Mrs. Morgan said. “And altho
. stereo is still a relatively. new thing
+ to most people, all of the better-
income homeowners we contacted
told us that it would be included
in their next home, or in the first
modernization project carried out.”
Deals Direct

Next, well aware of tremendous
competition from radio parts stores,
electrical wholesalers, and supply
houses, Morgan began correspond-
ing with component manufacturers
until he was able to obtain a
“direct deal,” eliminating the mid-
dleman. “There simply isn’t any
room for
turer, jobber, retailer set-up in this
Picture,” Mrs.  Morgan  said,
“Therefore, we didn’t commit our-
selves until that problem was dis-
posed of.” .

Once under way, the store bega
concentrating on the “home ‘mar-
ket.” The ideal customer, Mrs Mor-
gan believes, is the man who is
planning to build a new home
shortly and for whom Lou Morgan
Galleries can #nstall a “built-in
system.” .

“We are concentrating on the
major-size installations, which can
be built into the way,- into con-
cealed - cabinets, and - bedome as
much a part of the home as the

lumbing or electric wiring,”

rs. Morgan pointed out. “To
make such installations practical,
we have two engineers available,
ons an electronics man who is
thoroly qualified to match up the
components to produce any specific
effect {he customer désires. The
other is an expert designer, and in-
stallation man, and can takeé care of
the actual cabinet work, wiring,
etc., as required. This is the sort of
customer who will unhesitatingly
spend up to $1,500 for a home
instaliation and it is in this market
that we are looking for best re-
turns.”

Lower Brackets, Too

Morgan Galleries hasn’t over-
looked the lower-income customers,
however. In the $5,000 compo-
nents inventory are tuners, ampli-

the standard manufac-.

fiers, coaxial speakers, cartridges,
and custom parts, which the cus-
tomer can buy in several price
ranges, “matching them up” as he
desires. Actually, a complete two-
track, -three-track ‘installation for
phonograph reproduction can- be
sold at $150, with radio "added for
$215 or so. “The idea is that we
are just as well equipped for the
stereo bug who knows the innate
details of components, as well as
the homeowner who knows noth-
ing whatsoever about the subject,
but wants improved music in his
home. If the customer only wants
to hear 12,000 cycles, we can
oblige him, as well as the man who
wants to know. higher responses
are there.

Promotions, in addition to the
attraction of the handsome new
store, incorporates television, news-
paper and, most important of all,
direct mail. Mrs. Morgan has pains-
takingly made up a lisi of 1,500
homeowners in the $25,000 or
more classification, and to each,
upon opening, wenta “pin-point”
personalized letter. Letters brought
a lot of response, major interest in
stereo” offered, and- “planted-- the
deed,”. which Morgan developed
into high fidelity volume later on.
A month following his opening
three years ago, a second “pin-
point” letter went to the same
1,500, as the first of a series which
is keeping such homeowners posted
on color television, improvements
in sound, stereo, records, music,
etc. Used since are planned per-
sonal direct mail letters to each
prospect, individually written, de-
scribing what stereo is, what it will
do for the prospect’s home, etc.
Other promotion has included co-
operative sponsoring of the “Fa-
mous Playhouse” on Channel Two
in Denver, with six other mer-
chants in. the Crestmoor shopping
district. Newspaper is used spar-
ingly, for as Mrs. Morgan points
out, “a newspaper with 300,000
circulation is a bit costly, in’view
of the fact that 1 want to hit some
1,500 homeowners righf in my own
area. For that reason, we think
that direct mail does the best stereo
merchandising job for us.”

The “box @core” for the first vear
of business "showed 55 hi-fi cabi-
nets soldi, installation of many $700

to $1,200 custom-built installations:

in customers’ homes.

Three Stereo Consoles

¥

Ranging in price from $439 to $570, The Bell Sound Division
of The Thompson Rampo Wooldridge Company of Columbus,
O., has introduced three, new stereo consoles. These new-prod-
ucts fill out the company’s current console line. :

Each of the units includes Bell components and speaker
systems which are geared to space-sepirated conversion. ‘Chang-
ers for the new machines are Garrards. Lo

. Model 512, The Fiesta, presents Contemporary styling with ~

Provincial overtones -in pecan wood. It is priced at $570. The
Rondo, Model 510, is also in. Contemporaty mode and comes
in natural mahogany selling for $550. Without stereo tuner it
goes for $439.95. .

Bell Tempo Model 511 is of modern design in natural

oiled walnut and lists at $560. 9

Needle Firm Adds Bonus

The Fidelitone phono needle company has hit upon a bonus

. promotion to sell its new diamond phonograph needle, The

Pyramid Point. The “Bonanza” deal, which also_applies to the
rest of the company’s line of sapphire and diamond styli; effers

- a booklet of prizes to dealers buying any of the four assortments

of needles in the company’s stock. On the reverse side’of the
gift booklets is a prize order form. The dealer fills this out,

selectihg his prize {rom ‘those listed, tears it off and mails it -

to Fidelitone. Salesmen for distributors share in the same promo-
tion and are offered-the same prizes. :

Transistor Service Book

“Servicing Transistor Radios, Volume 35,” is the latest in the
series of informative manuals issued by the Howard W. Sams
Company of Indianapotis. Covered in the pages of the book
are 52 domestic and foreign transistor radios produced thru
the years 1958 and °59. Included, too, are sections on voltage
measurements, component location and trouble shooting hints.
The book is available from electronic parts distributors, and
boolkstores thruout the country, and from the publishing firm
itself. 0

Mid-Priced FM Tuner

A new, moderately priced FM tuner has been debuted by

the H. H. Scott Company of Maynard, Mass. The tuner, cata- .

loged as Model 314, features the -company’s exclusive wide-
band design and claims exceptional clarity and sensitivity. Com-
plete shielding above and below its silver-plated front end
does away with interference from nearby TV sets and helps
eliminate cross modulation, the"Scott Company says. A copper

bonded-to-aluminum chassis which aids in the maintenance of.

proper signal-to-ficise ratio is another claim for the 314. The
unit measures 15% by 544 by 13% inches in its accessory
case and is priced at $114.95. ’

De Luxe Low Priced Tape

Service Photo Suppliers of New.York, with outlets in Cin-
‘cinnati ahd Miami, is distributing a dé luxe version of the Avigo
tape recorder. The new machine ‘which is made in Japan,. lists
at $89.95 has a six-by-four-inch speaker and operates at 7Y%
and 3% inches per second. The recorder-playback measures

14 inches by 10 inches by 6 inches and weighs (414 pounds..
It uses seven-inch reels and a telephone pickup is also obtainable -

as an accessory.

inue, éxclusive

frade: figs, news. and

Grant, Keynor

New Sylvania

Top Execs

NEW YORK — Sylvania Home
Electronics Corporation has named
two new officers to its top exec
echelon. Peter J. Grant is now
president of the firm, which is the
marketing wing of Sylvania Flec-
trical Products, filling the gap left
by the resignation of Robert L.
Shaw. .

New vice-president and general
manager of the same company is

now Robert E. Keynor, who pre-|

viously was corporate controller

‘and will assume his newly-created

position on May 1. . '
SEC Grants
Pentron Issue

NEW YORK — The American

'Stock Exchange, Board of Govern-

ors has approved a listing of 815,-
000 shares of common stock by the
Pentron Electronics Corporation of
Chicago. The company, which
ran up a net sales figuré of $466,-
521, says magnetic tape recorders
account for 94 per cent of its busi-
ness.

New Telectro
Bond Issue

NEW YORK — T.ong Island
City’s Telectro Industries, parent
company of Telectrosonic Corpora-
tion, makersiof tape machines and
decks, has filed with the Securities
Exchange Commission a régistra-
tion statement covering a proposed
one million dollars of 6% per
cent convertible subordinated de-
benture. Miltén D. Blauer and
Company are the managing un-
derwriters.

Lansing Firm

e Continued from page 18

across as opposed to operating in
concert with one another.

Pepe said JBL International will
develop programs to assist its reps
and dealers in merchandising com-
:ponents in general, and specifi-
lcally the Fleetwood and JBL lines.
He estimated that there are more
than 500,000 component hi-fi sys-
tems in the U. S. today which cost
more than $1,000 to assemble. “In
part,” Pepe said, “the marketing
program of JBL International will
be to point out to these owners

the tremendous advantages avail-

|able to them of hi-fi component
viewing thru their existing high
quality component music systems.”

CHICAGO -— A npet consoli-
dated sales figure issued by the
Zenith Radio Corporation for the
three-month 'quarter ending March
31, showed a tangible gain. over
1959. -

Total sales amounted to $68,«
144,976 for the 1960 period, which

compares favorably with $59,220,-

776 reported for the same quarter

of 1959.

rugged -
reliable
versatile*

Model
CHAG20Y

BOGEN

CHALLENGER SERIES

P.A.
SOUND

SYSTEM

*for fixed or mobile use...
) operateson .
6.or 12-volt car battery

or 117-volt AC line

A powerful, 20-watt amplifier system,
built for day-in, day-out, troublé-frea
performance under rugged conditions.
As a mobile unit in a car or truck, the
CHAB20Y operates from the 6 or:12«!
volt storage battery. Or, it may be used
as a fixed.sound system, operating on
117-volts AC, or from a storage battery

.if a power line is not available. Battery

invertor is built-in.

CHAB20Y is equipped with 3-speed
phono player for all speed records (33%,
45 and 78 rpm). Has separate controls
for bass and treble tone, for volume,
and for mixing microphone sound with
record sound. Frequency response: 30
to 15,000 cycles gives superb music re-
production and speech intelligibility. )
Any high impedance microphone may ’
be used, ang any single or multiple
loudspeaker system. CHA620Y is also
available as a complete package, ine! -
cluding microphone and speaker. -

. LIST

PRICES
MODEL CHAB20Y (with 3-speed phono
piayer, less microphone and speaker) ....$200.00
MODEL CHAG20YT (complete system includ-
ing 3-speed phono player,” microphone
and University PH trumpet speaker with
MA25 driver UBIt) ..oirecreoreammetueesenssrnenes 286.68
SHOCK BASE Model SV-3-—special shock-
abstorbir base for using CHAB20Y In car
or truc .

Prices slightly higher in west
see your local Bogen Sound Distributor,
or write today for Challenger Series
P. A. Sound System Catalog. >

BOGEN-PRESTO, DEPT. B5, PARAMUS, N.J,
A DLIVISION OF THE SIEGLER CORPORATION

5ouan
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' RENATA TARRAGO l '
Fhe Music of Francisco Tiviega
The Meséc of
Francisce F/‘a/z/wya
ML 5454
= {'
. ]
\’ ML 5444 / MS 6119 A \ ML 5456 / MS 6128
D ' , SERKIN
BRAILOWSKY MOZART MENDELSSOHN
- C H O P I N: T H E 24 P R E L‘U D E S Oﬁtfﬁiﬁzg;fnig] ) Concerto No. 1 in G Minor
.- Bine Kigin qJQ‘aclz'hnuéi.k, K 5 95 THE PHILADELPHIA ORCHESTRA

BUDAPEST QUARTET

Congerto No. 2 in D Minor
COLUMBIA SYMPHONY ORCHESTRA

Mozart: \

ML 5455 / MS 6127

Quintet/Nachtmiisik-Oppenheim;
BUDAPEST STRING QUARTET

THURBER
CARNIVAL

LANEN AN

MAUREEN OHARA
CHRISTINE

EUGENE ORMANDY

conducting

VIVALDI

Ooneerto is € Major for Diverse [nsiruments (with Mandoling)

Concerto in ) Minor for Oloe, Stringe and Cobale
Lol Obee lareld Gomberg

«Qoncerio tn C Minor for Flule, Strings and Cemdele
Sole Fiser Jsin Wumaer

Goncerto in C Major for Piccolo, Strings and Cembalo
S Pincoe, £ % lin Hetm

)

\IORE

NG

LEONARD BERNSTEIN
ML 5459 / MS 6131
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CL 1440 / CS 8236

CHARLES 5: /A2 GROUPS

- \THE BAND WITH THAT SOUND

;| the past” This album contains more of that
infectious musical magic which has made Les | -

Like Love

| ' ANDRE PREVIN
) ’ CL 1437 / CS-8233

16S FLSART

Dancers everywhere acclaim the Les E‘Igarl
Orchestra as the band with that sound; a sound
which critics glowingly describe as “unique and
original in the tradition of the immortal bands of

Elgart the nation’s top favorite for.college proms,
ballroom dates and any roli-back-the-rug dancing
occasion. Delightful for luxurious listening too!

R LTLE LR 140 W BAF-00 104 YD) O OF U+ W 110 - . B0t Y0 6 0
160 7 S0 ENEDOT L3 R 109 1 ALK+ OLSK BT« ARG AL - RES- FESTALTE

N0

COLUMBIA

~

g

l CL 1480 / CS 82453 l

¢

T Southern Seene ,'

DAVE BRUBECK

CL 1439 / CS 8235 y

SOUTHERN

POLLY BERGEN'S

FOUR SEASONS OF LOVE

ANK D L AND ORCHESTRA

CL 1451 / CS 8246

ngrand Piano
MICHEL LEGRAND
CL 1441 /CS 8237

And Then They Wrote
+  TEDDY WILSON
CL 1442 / CS 8238

Frankie Yankovic ﬁlays
the All-Time Waltzes
CL 1443 / CS 8239

~ Lopez Playing
VINCENT LOPEZ | -
CL 1433 /¢S5 8229

The New Trio Los Panchos
WL 169 / WS 317

IN CONSUMER SALES
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VOX JOX

By JUNE BUNDY

THE MADISON: In a recent article in “Ballroom Dance
Magazine,” William Como states: “Deejays and press agents all
over the country are arguing over the Madison’s origin.” Some
#ay it was named for a street in the Harlem counterpart section
of Baltimore, others for a Detroit ballroom or-a bar in Cleveland.
Como’s article also notes “out in Los Angeles the Coca-Cola
people are putting a Madison instruction sheet into every carry-
home carton.”

RED FACE DEPT.: A Billboard story last week re-
ported “the McLendon chain has completed the switch-over
of its entire station group to a ‘good music’ format.” Lies
=—all lies. The misinformation resulted from a quick reading
of an ad the chain ran March 28, which read “Five Mc-
Lendon Stations proudly announce a change to all-sym-
phonic music, effective April 1.” What we failed to catch
—in small type at the bottom of the page—were two signif-
fcant words—*“April Fool.”

GIMMIX: Station KCOH, Houston, has a weekly award for
what its execs call “best work at the mike,” and a monthly award
for the deejay who contributes the “best work” for a 30-day period.
David Anderson, who has a spiritual music show on KCOH was

a tecent winner of the weekly award.... Jocks at KONO, San .

Antonio, aired their shows from the station’s Alamobile during the
recent 10-day run of the San Antonio Livestock Show and Rodeo.

CHANGE OF THEME: Station WCBS, New York,
has revised its weekend afternoon programming “to match
summer living and listening patterns.” Jocks presiding over
WCBS’s four Saturday afternoon musical segments are pop
jock Lee Jordan, 12:15-2 p.m. and 6:30-8 p.m.; jazz man
Ed Joyce, 2-4 p.m.; Bill Codare, “mood music keyed to
young adults cued by song stylists of two generations,” 4-6
p-m.

On Sundays, Codare, formerly with WICC, Bridgeport, Conn.,
spotlights standards from 1 to 3 p.m. “World Concert Hall,”
(classical symphonic disks blended with tape recorded perform-
ances of foreign orks) will be heard over WCBS: from 3 to 5 p.m.
on Sundays, effective May 8.

“Sir Thomas” Gilbert has left WKAB, Mobile, Ala., to
become “one of the Knights of the Turntable” at WKRG,
same city.... Dick Dobbyn, KXYZ, Houston, has started
a new show from 8 p.m. to midnight, in addition to his
old 1:15-4:15 p.m. program. .

Rod Roddy, formerly with KOMA, Oklahoma City, has joined
KQV, Pittsburgh, in the 9 p.m.-midnight slot, heretofore occupied
by Johnny McKinney who has moved into the noon to 3 p.m.
time period. ... New deejay lineup at KONO, San Antonio, is as
follows: Ed Dunn, 5:30-8 a.m. and 10 a.m.-noon; Howard
Edwards, 8-10 a.m. and noon-2 p.m.; Jerry Miller, 2-4 p.m;
Pough China, 4-6 p.m.; Buddy Holiday, 6-8 p.m.; Bill Davis,
8-10 p.m.; Ben Laurie, 10 p.m.-1 a.m.; George Cooper, 1-5:30 a.m.

New program director at WIW, Cleveland, is Bruce
MacDonald, succeeding Robert Martin who has moved to
the Storer station in Miami, WGBS. ‘MacDonald has been
with WIW since 1943 when the station was moved from
Akron, O., to Cleveland. ... Bill Stroupe, heretofore news-
man, continuity man and promotion director at WLOS,
Asheville, N. C., has turned deejay, replacing Al Smith
in the afternoon time slot. He will retain his other duties.

WAX WANTED: Bill Baker, WGRP, Greenville, Pa., needs
wax for his daily “Tunes for Teens” show.... Don Durden,
KOSY, Texarkana, Tex., writes “Skip the payola—ijust need stacks-
o-wax for KOSY’s mid p.m. show ‘Don’s Den.” The show swings,
if your disks do, let’s get together!”

317 DEPT.: Earl Richards, KBMW, Wahpeton, N. D., -
writes “Our station’s policy (on the FCC’s 317 directive) is
to give an announcement that some of our records were
given to us by the record manufacturers and distributors.
We announce this many times each day. Of course, our
station is small and we are overlooked by almost all com-
panies. Our programming guide is to follow the national
charts and use our own discretion on the newer ones. We
give new talent a break, but only if it's good.”

Eddie Lambert of Brooke Distributors, Miami, recently sent
the following note to Florida deejays: “Just yesterday we mailed
your station our first package of records since the FCC ruling. I
think yowll find our system to be satisfactory for every radio
station, whether you are buying or giving plugs to the source of
supply. We package a group of new singles for auditioning
purposes and enclose a return envelope with a form to let us
know whether you wish to be billed for the records you keep, or
that you are accepting these disks ‘gratis’ In every case, the
packages are being sent to the attention of the program director.”

THIS N’ THAT: Arlene Schubert, Robin Seymour’s
right-hand “man” at WKMH, Detroit, dropped in at The
Billboard’s New York office last week, but unfortunately
vanished before we could introduce her to the rest of the
staff, and ask for a fill-in on the Detroit deejay scene. ...
Ray Phipps, WTAX, Springfield, 1ll., is launching a new
show, “Musicmaker to Musicmaker,” and which will feature
person-to-person telephone calls with artists to chat-about
their latest releases. Phipps needs telephone numbers—
either artists’ owm or their managers or agents—to_ make
the calls which will be recorded at a mutually convenient
time and aired later over WTAX,

ARTISTS’ BIOGRAPHIES FOR
JOCKEY PROGRAMMING

Berrys Score With
‘Someone Loves You’

Thrushes Anne and Angela
Berry were attending Latin classes
at Lafayette High School in Brook-
lyn not so long ago where they
entertained the students by .sing-
ing at proms and record hops.

It wasn’t until they graduated
and the girls were harmonizing on
a tune Angela had collaborated
on, that they decided to make the
singing team a career.

Since then the girls have ma-
tured, their singing has developed
a unique style and they have made
many personal appearances at
clubs, record hops and theaters.

The Singing Belles, as they are
known, now have their big break

.in a hit tune climbing the charts,

called “Someone Loves You, Joe,”
on the Madison label.

‘Madison Time' Moves
For Columbia’s Bryant

Jazz pianist Ray Bryant began
picking out tunes at the age of six
on the old family upright in Phil-
adelphia.

Bryant received keyboard in-
struction from his mother, an ac-
complished pianist herself, and sev-
eral neighborhood  piano teachers.

The talented musician in recent
years has accompanied  such top
name talents as Carmen MacRae
and Ella Fitzgerald and in 1959
was heard in such noted New
York niteries as the Vanguard, Met-
ropole, Five Spot, the Roundtable
and the Embers. 4

Bryant then formed his own trio
and after enthusiastic receptions in
various cities the trio came back to
play the Vanguard where John
Hammond, Columbia’s staff pro-
ducer of popular a.&r. inked the
group to an exclusive recording
contract.

“The Madison Time,” Bryant’s
first pop hit is moving up on the
Hot 100.

YESTERYEAR'S TOPS—

The nation’s top tunes on records
oas reported In The Billboard

MAY 7, 1955

- 1. Ballad of Davy Crockett

2. Unchained Melody

3. Cherry Pink and Apple Blos-
som White

4. Dance With Me Henry

5: Melody of Love

6. How Important Can It Be
7. Tweedle Dee

8. Sincerely

9. Play Me Hearts and Flowers
10. What Ever Lola Wants

MAY 6, 1950

1. If T Knew You Were Comin’,
P’d’ve Baked a Cake

Third Man Theme
My Foolish Heart

It Isn’t Fair
~ Dearie

Music! Music! Music!
Daddy’s Little Girl
. Sentimental Me
. Bewitched
. Hoop-Dee-Doo

SoENAMALN

—

MUSIC AS WRITTEN

New York

RCA Victor legalist Joe D’Imperio and wife Dolores, became
the parents'of a daughter, Diann Mary, April 18. Mrs. D’Imperio
is the former thrush Dolores Martel. . .. Renato Carosone and His
Sextet arrived in the U. S. last week for a series of concerts and
TV appearances. The Italian pop singer will appear at Carnegie
Hall on May 7. ... Jerry Vale opens at the Horizon Room in Pitts-
burgh for two weeks starting May 2.... Ed Burton sold a master
by the Lane Brothers to Kapp Records who will issue the master
shortly. Deal was for the full cost of the date plus 5 per cent
royalty. . . . GAC band booking chief Howard Sinnott has signed
the Ivy League Trio to a booking pact. Group is set with Coral
for recordings. ... Rod Pierce of Rendezvous Records, has pur-
chased the master “The Toll of Tragedy,” from George Motola
and Bobby Please. Goergia Carr’s first single for the label will be
issued this week.

Della Reese is appearing at the Frontier in Las Vegas
thru June 8.... The Ken Greengrass, Eydie Gorme, Steve
Lawrence firm, GLG Productions, is now working on adver-
tising jingles for national accounts.... June Valli will sing
the song “Evening Star” in the flick “Hercules Unchained.”
... Rod Lauren and Johnny Restivo are out on a package
tour playing the Midwest. . . . Tony Martin opens at the
Copa in New York on May 12.... Johnny Cash headlines
at the Calgary Stampede in Calgary, Alberta, Can., in
July.... The May Harper’s magazine has an article about
cleifer Harold. Arlen... .....Ivan. Davis, 28-ycar-old pianist
from Texas won the Franz Liszt ‘Piano: Conipetition in New
York last weck (April 25) and received .a_contract with
Colpix Records.... Brook Benton will be given Mercury
Record’s first Declathon Award for his seven hit singles
and three hit LP’s. Benton is now out on a one-nighter tour.
... Hardy Salwitz and Marv Silverman are the president
and vice-president of Multi Sounds Corporation, owners of
Square Records, Tsoris Music and Silent Music. L

The theme from the recent TV show “Ninotchka” was released
by Columbia Records, played by the European conductor Alevanno.
... Conway Twitty starts his month-long English tour this week
(3). . . . Frank De Vol will conduct the album “Freedomland”
which will feature Jill Corey, Richard Hayes and Jimmy Rushing.
... Chet Atkins received a plaque with a silver record of Jim
Reeves million sellers “He’ll Have to Go” for producing the disk.
... RCA Victor art chief Bob Jones spoke at the Art Director’s
Club of Washington last week. ... Art Farmer and Benny Golson
and their jazz group, and the Astronotes open at the Village
Vanguard in New York on May 3. Bob Rolontz

Hollywood

Warner Bros.” Jim Conkling reporis that the Everly Brothers’
first on the label (“Cathy’s Clown”) has passed the 350,000
mark—and eight days after its release in England, hit the 100,000
sales peak.... Crystalette ships initial copies of the label’s new
single, “Sweetheart of the High School Prom” b-w “Crazy Fever
Blues” by the Teddy Phillips ork with the Lemon Drops on vocals.
Don Ralke made the arrangements. Band and blenders are cur-
rently appearing at Chicago’s Conrad Hilton.... GAC’s Henry
Miller signed 18-year-old Randy Paige to a long-term pact. Paige’s
second RCA Victor single is being released Tuesday (26). He'll
spend the next three weeks plugging the platter on a deejay
tour of the East.

Dot’s Sam Butera and the Witnesses opened an indef-
inite stand at the Stardust Hotel (Las Vegas) Lounge. Label
issued the group’s latest instrumental single, “Theme From
‘Rat Race’,” title tune of the Perlberg-Seaton Paramount pic
to be released next month. . . . Coral’s Roberta Linn opens
at Las Vegas Stardust May 2. She had concluded a six-
month stand at the spot last month. Lee Zhito

Cincinnati

Harry Carlson, Fraternity Records chief, returned Thursday
noon (28) from Washington, where he testified Wednesday (27) in
the Congressional payola hearing involving Dick Clark. In a state-
ment to the Jocal press before his departure here Tuesday (26),
Carlson-defended Clark as “representing the little companies that
believe in free enterprise.” “If the government places a stop-gap
so that people like Clark no longer have a voice,” Carlson stated,
“then the little companies have no voice.” In his testimony In
Washington, Carlson denied linking Clark with the payola scandal.

Mrs. Irma P, Defers, president of Vista Records, Inc.,
here, has launched a new label, I-Dee Records, with its
initial release spotting Ray Cormier’s Har-Maniacs on “It
Must Be True” b-w “The Sleeper.” The new label boasts
masters on a number of artists appearing in the territory, in-
cluding Clay Mundey, June McLain, the Piano Lounge
Trio, the Harmony Kids, the Drivers and the Keynotes. . . .
Taft Broadcasting Company here has_appointed Ralph de
Toledano, Washington correspondent and political analyst,
as chief of its Washington News Bureaw. . . . WSAI deejay
Rex Randle last week scored Cincinnati’s first hole-in-one
of the 1960 golf season, Using a six-iron, Rex, a left-hander,
lofted a perfect shot onto the green and into the cup on a
tricky -155-yard seventh hole.

As a result of the recent 10 per.cent slash in the cabaret tax,
Herman Kirschner is reviving dancing and the use of vocalists at
his downtown Piano Lounge. The Paul Marbern quintet, compris-
ing Marvin Cox, drums; Carl Bernhardt, trombone; Paul Thatcher,
saX; Dan Foreman, piano, and Billy George, trumpet, is current at
the spot. . . . The Modern Jazz Disciples, the Dee Felice Quintet
and singer Clay Mundey will do a jazz concert with the Campus

(Continued on page 28)
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NTRODUCING
 THE NEW 5
AND SENSATIONAL
R OLD SINGING DISCOVERY

(PURPLE WITH PASSION, WHITE WITH ANGER,
SCARLET WITH FEVER, WHAT WERE YOU
DOING IN HER ARMS LAST NIGHT)

"YOU ALOKE"
and
"GREEN
WITH ENVY
(Purple With
Passion, White

With Anger,
Scarlet With
Fever, What

Were You
Doing in Her
Arms Last
Night)
BLUES”
Coral 9-62191

Packaged for more SELL-ability
in special color sleeves
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PAT BOONE, currently making the
Huropean scene, i8 with us in a big
way via Dot’s newest, Walking The
Floor Ovef You, a mild rock version
of the oldie, b-w Spring Rain—a two-
vided Billboard Pick. Pat’s TV show
fast week, taped in Salzburg, Austria,
reunited Pat and his eight-year-old
German foster son, Franz Seltzner,
who was adopted by Boone a few
vears ago thru the Iniernational Foster
Child Plan.

TERESA BREWER, one of America’s
wnigue song stylists, offers two strong
ballads on her latest Coral release,
How Do You Know It's Love b-w
if There Are Stars In My Eyes. . Born
in Teledo, Ohio, the young mmother of
four small daughters manages to find
ilme for a few personal appearances.
She’s booked to open at the Sahara,
Las Vegas, Aupust 4 for four weeks.

The CRAFTSMEN are a new insiru-
menial group making the scene with
ihelr first on the Warwick label, Rock-
A-Long b-w Goofus. The teen-age
group from Lyndhurst, N. J., consists
of Joe Avento, lead guitar; Al San-
toro, bass guitar; Ronnie Becker, elec-
tric piano; Rich Malfitano, sax and
Tom Scorsone, drums. The boys were
discovered playing at a local High
School record hop and will be playing
hops and TV thru the midwest the
week of May 9.

. BIRTHDAYS OF THE WEEK:
May 2, Link Wray, Bing Crosby.
,May 3, Joe Ames (one of the
Ames Brothers). May 4, Maynard
Ferguson. May 5, Monica Lewis.
May 6, Carmen Cavallaro, Ella
Logan. May 7, Teresa Brewer,
Jim Lowe. May 8, Ricky Nelson.

FRANK DeVOL & HIS- RAINBOW
STRINGS offer easy-listening on the
Columbia single, La Montana. Fres-
enily a musical director for Columbia,
Mr. DeVol was born into & musical
family in Moundsville, W. Va. His
father, a violinist and composer-ar-
vanger, tried to steer him away from
wusic toward «a career of law, how-
ever, music was Frank’s major intef-
est from his earliest boyhood. Tn
1936 Frank joined Horace Heidt’s
organization as an jnstrumentalist and
singer, and later became an arranger
for Alvino Rey’s band. He's worked
@8 2 broadcast music director, at
Capitol Records, and presently he is
one of Hollywood's busiest musicians,

-
DICKY DOO & THE DON’TS: The
first Madison. album featuring the new

_ dance step which is winning teen-age
mpproval thruout the country, has been
veleased on United Artisis by the
Pon’ts. In addition to the swinging
jnterpretation of Madison, the album

contains music for other steps that,

are keeping teen-agers dancing’ Cha
Cha Rooney, Do The Slop, The Bop,
Rock And Roll Waltz, and the Charies-
ton, Don Costa, UA's a.&r. director,
Is responsible for the album, and he's
working on plans for a tour of the
band, which is the first teen-age dance
band with a repertoire aimed Sstrictly
at the teen-age audience. Dicky Doo,
you will remember, scored with Nee

Nee Na Na Na Na Nu Nu, Click- ~

Clack and Teardrops Will Fall To-
Bight.
v

MAREK DINNING. the young man
who scored with Teen Angel, is trying
for a second hit with a tune written
by the writers of Teen Angel. Title
s A Star Is Born, a touching saga
about - a gir]l who achieves success,
but loses a beau. Flip is You Win
Again, the, Hank Williams oldie. A
mative of Oklahoma, the M-G-M re-
cording star has settled in Nashville
where he now speunds a great deal of
bis time recording. | .

FLLA FITZGERALD made her con-
cert debui in South America last week
when she opened at Rio de Jankiro's
Lopacabana Pallace to a highly re-
ceptive audience. This was the first
stop on her six-week solo tour that
will take the acknowledged model
singer for countless up-and-coming fe-
male singers to San Paulo, Monti-
video, Buenos Aires, Santiago, Lima
and four additional cities still uncon-

firmed. One of Verve Records’ top
recording ariists, Ella has recorded
many aibums that include: Ela Swings
Lightly, Sings The Cole Porter Song
Book, One o'Clock Jump (With Count
Basie & Joe Williams), Sings The
Rodgers & Hart Song Book, Hello
Love, Sings Sweet Songs For Swingers,
Sings ‘the Irving Berlin Song Books and
Ella And Billie Holiday At Newport.
Ella's swinging version of Mack The
Knife made the Hot 100 this week.

CONNIE FRANCIS: The consistent
popularity of this young lady from
New Jersey' is evidenced by the fact
that both sides of her new M-G-M
release. are already bubbling  under
the Hot 100 chart. Tunes are Every-
body’s Somebody’s Fool b-w Jealous
Of You. The latter is an Italian-styled
effort that could be {ollow-up to
Mama. Connie arrives In England
May 4 where she will headline the
“Sunday At The Palladium Show” in
London on May 8. On May 18 she
will be in Paris for the “Europe No.
1 Radio Show.”

LESTER LANIN: In last week’s Bill-
board the maestro of dance music ex-
pressed an encouraging view on a very
timely subject. The name of Lester
Lanin always brings to mind, and ear,
the sound of good dance and listening
music. Thé well-known orchestra
leader has provided orchestras for
many. many social affairs and has re-
corded many albums on
label! Here are a few of the albums
in the Lanin séries: Have Band, Will
Travel; Dancing On The Contipent;
Lanin Goes To College, and The
Tiffany Ball, -

KATHY LINDEN, young singer from
Moorestown, N. F, has signed with
Monument Records (subsid of London)
and her first for the label, That's
What Love Js, is already out. Pre:
vious Linden hits include: Goodbve,
Jimmy, Goodbye;. Billy; Youd Be
Surprised, and Oh, Johnny, Oh.

SARAH NORTHCUTT is 2 new name
on the scene on a npew label. Miss
Northcutt js a pretly Oklahoma Uni-
versity Coed, the label is RKQ-Master
and the release is Leav’n Woman, a
blues-jazz "effort b-w Don’t Wait, &
listenable- reading of a John Louder-
milk wne with & gospel flavor.

the Epic .

A weekly column
of fively chatfer
material on fhe
hottest and mos}
popular recording

arfisis—those

“Spotlighted”’ by
Billhoard's review
staff, as well ac

the record
companies In
their major
Biliboard ad
promotions, «
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CONWAY TWITTY is a Star Per-
former this week on the Hot 160 for
fis fast climbing M-G-M single, What
Am I Living For. The young man
from Mississippi, who recently head-
lined a zhow in Ballimore with TV’s
James Garner, s fieading for a month-
long personal appearance tour of lead-
ing - citles Im FEngland. He will be
there 1ill May 306th. -~

JUNE VALLI continves to climb the
Hot 100 with her Mercury -singles,
Apple Green. A native of the Brony,
N. Y. C, Miss Valli ig' a graduste
of Arthur Godfrey’s' Talent Scouts and
has beome 8 favorite TV, night club
znd recording performer. - When not
on the road, she likes to cook ltalian
dishes, particularly her favorite, la-
sagna; her hobbies are sewing, kwit
ting and riding horseback.

JPROMOTIOR DAYS AND
WEEKS: May 8 is Mother’s Day,
the start of National Girls Club
Week, and National Hospital
Weéek, It is also [International
Red Cross Day. May 10 is Con-
federate Memorial Day in N. C,
- & 8. C., and National Insurance
Women’s Day. May 14 begins
Let’s Go Fishing Week and Lug-
gage and Leather Goods Week.
May 15 is Fellowship Day, the
beginning of Letiers From Amer-
ica Week, National Arts & Crafis
Month, Michigan Weck, Domestic
Rabbit Week, Mothproofing
Month and National Sfacks Week. |

SEE YOU IN 'SEVEN SPINNIN'
DAYS.

TOM ROLLO.

kY

Nat Cole

KTHA‘T’S YOU—Nat Cole
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backing with special feature freatmeni In big-space Biliboard ads.

2 SINGLES
' DOIN' THE LOVER'S LEAPZFontane Sisters ..............Dot
GREEN WITH FNVY—Lori Parker ............. teeesinss. . Coral

IS IT BETTER TO HAVE LOVED AND LOST?—
........ teeeraceeasnnees.Capiiol

SPRING RAIN—Pat Boone .....

tescecrcorararatararenentecnsns. Capitol
YOU ALONE—Lori Parker ........... 6500000000000000 ve...Coral
WALKING THE FLOOKR OVER YOU—Pat Boone ............ Dot

ALBUMS
LAUVGRING ROOM—Woody Woodbury
SANDS AT THE SANDS—Tonuuy $ands ,i..............Capitol
TONIGHT WITR EDDIE FISHER——E;dic Fisher ........Ramrod

ng ta statistics
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MUSIC AS WRITTEN

® Coptimzed from page 26

those featured by §

Owls O_rchestré at Miami University, Oxford, O, May 9. . . . Local
songsn{uth Walter Scott has had his latest effort, “Burning Bridges,”
ctched on the Top Rank label by singer Jack Scott.

Tony Valentine, New York singer popular in this terri-
tory, has just had his initial release for 20th Fox Records,
“First Day of Spring,” penned by, Robert Maxwell, writer of
“Ebbtide,” b.w. “April Showers.” Cosnat is distributing. .. .
Comic Clarence Loos, prime fave hereabouts and currently
on his umpteentirreturn engagement at the downtown Blue
Awgel, cut a session for Harry and Pau) Carlsen, of Fra-
ternity Records, at the King Studios here last Monday (25).
Ditties are “Somebody Else Is Taking My Place” b.w. “Sec-
ond Fiddle.,”, . . Miiton Blackstone, personal manager to
Eddie Fisher, on a visit here last week bumped into his old
friend,' Lionel Hampton. And now the word is out that they
are wulling the idea of Fisher doing an album backed bv the
Hampton combo. - Bill Sachs

Nashville

Songwriter Cy Coben, his wife Shirley and three children

were tecent Nashville guests from their home in New Jersey.
< . . BMI’s Frances Williams has been.re-elected prexy of Nash-
ville chapter -of American Women in Radio. and Television. It's
the second term for Frances, who will attend Southern Area Con-
ference of AWRT in Cleveland this week. . . . Justin Tubb ¢pt his
first (session for Challenge at Bradley Studio Wednesday (26).

Justin comes to Challenge from the Decca label. .

in

. . Mark Brody
town from Decca Records’ New York office to photograph

various Decca artists, including a.&r. chief here, Owen Bradley;
Goldie Hill, Tompall and the Glasers, Carl Ballew, Wilburn
Brothers, Brenda Lee, Kitty Wells, Roy Drusky, Bill Monroe and

Jabel newscomer J. Robert Bradley.

RCA Victor Studio here was set up Thursday (28) for.
a Menument session by Kathy Lindeén, vnder direction of
Fred Foster. . . . Bassman Bobby Moore a.&r.’d a, Tom
Cassassa (former Decca artist) session at RCA Victor Studio
Saturday (23). Casassa hopes fo peddle master tape.

The rumor that RCA Victor’s Jimmy Driftwood will run for

overnor of Arkansas under his sure *nuf name, James D. Morris,
~ as become fact, according to word received here last week. . . .
Archie Campbell was in last week to’ cut a single session at the
RCA Vicior Studio for the label, and happened to hit the studio

o

at the same time RCA Victor's Hank Locklin canie in from Milton,

Fla. The two artists made every antique and junque shop in the
grea and bought up several antiquities the names of which they

didn’t know.

Campbell recently hopped te Flint, Mich., for a

personal but upon his arrival there was told he was to perform in
a town 100 miles away. "He drove the 100 miles only to learn that
the p.a. had been set for Flint after all, and had to make the junket
back there. From Flint, he flew into Nashville for “Grand Ole
Opry” Saturday (23).

:

Don and Phil Everly returned to town Wednesday (27)
from their British premiere. The boys will be in for a week
{r so, then head for a 10-day stint in Awustralia. . . . Don
Gibson’s new album, “Look Who’s Blue,” RCA Victor,
has just been released. . . ., Victor’s Homer and Jethro are
due in for a session at RCA Studio this week, as is Hank
Locklin.,

Nat Tannen was in town last week after heing hospitalized

six weeks in New York. . . . Spider Rich, who penned several of
Chet Atkins’ sides, was another Nashville visitor last week. He

is a brother of the former RCA Victor artist, Dave Rich, who is ~
on an evangelistic tour in Florida. .
album, ‘“According to My. Heart,” has just been released.

. . Jim Reeves’ latest Camden
Jim’s

friend and co-worker, magjcian Dick O’Shaughnessy, was in town
for a visit with Jim and wife Mary last week. . . . There’s a new
piano player in town, and reports are that he is more than com-
petent for major-label sessions. His name is Bfl Purcell.

. Pat Twitly

"

HOT 100 ADDS 13 )

NEW YORK — Thirteen sides appear for the first time

on this week’s Hot 100 chart. Details are

i

37. He’ll Have io Stay (Central Songs, BMI) —~ Jeanne
Black, Capitol”

For Love (Pri-Gan, BM1) — Lloyd Price, ABC Para-

mount .

74. Theme From the Unforgiven (Hecht & Buzzell,
ASCAP) — Don Costa, United Artists =~ = -

75. Is It Wrong (For Leving You) (Copar, BMI)—Webb
Pierce, Decca - ‘ T 5

80. All ¥ Could Do Was Cry (Re Gor, BMD) — FEita
James, Argo ' -

55

_ 83. Right by My'SideA (Hilliard, BMl) — Ricky Nelson,

Imperial
86. Oh _ Little One (Starfire, BMI).— Jack Scett, Top
. Rank . :

8%, Besame Mucho (Peer Int'l, BMI) — Coasters, Alco
94. Mack the Knife (Harms, ASCAP) — FElla Fitzgerald,
Verve ‘ .

95. City Lights (TNT, BMI) — Debbie Reynolds, Dot

97. Think (Armo, BMI) — James Brown & the Famous
Flames, Federal :

99, Happy Go Lucky Me (Pambill-Lyle,. ASCAP) —
Paul Evans, Guaranteed

100, Wheel of Fortune (Laurel, ASCAP) — LaVern Baker,
Atlantic .

' ~f
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CLARK SOLO APPEARANCE |

DRAWS COMMITTEE IRE .

® Continued from page 1

involved in any of his dealings, and
held up deejay Prescott’s frank ad-
mission as an example to be fol-
lowed. Clark again said he’d swear
he never “consciously” took payola
or favored his own enterprises—
and as for Prescott, since the Bos-
ton deejay was the only one admit-
ting payola, it appeared logical
that claims of all other deejays
that they had merely given advice
or “listened” to records, or were
just being friendly, in return for
money, may have been the. truth.

Moss called the attitude of Clark
a “shocking thing” and said there
must be more “brotherly love” and
“pure affection” in this area of pay-
ola than in any other field.

It was also brought eut by Rep-
resentative Derounian that Clark’s
signed affidavit denying payola, re-
quired by his network of all
their personnel, was a “specially
worded” one, written by himself.
It was testified that this affidavit
could be signed even by a deejay
who took payela without incrimi-
nating him. Other deejays at ABC
had to sign ordinary affidavits, with
no loopholes in wording. Deroun-
fan said this may have been be-
cause Clark earned $12,000,000
for his parent company, American
Broadcasting - Paramount Thea-
ers, while the other deejay had
only made $250,000 toward the
company’s gross.

Clark angrily rejoined he’d sign
“any affidavit.” He said his only
crime. was in parlaying a small in-
vestment into a lot of money, which
s “very common in the music in-
dustry. That’s why everybody’s in
the record business.”

The ever present matter of “Six-
teen candles” came up again, with
Moss accusing Clark of “really lay-

ing it on,” during his Band show,
after he had acquired the copy-
right, sending it- from second to
top place on Billboard charts in
about two months’ time.

Derounian also claimed that
Clark went light on Elvis Presley
records, in comparison With the
“unknown until you got him” sing-
er, Duance Eddy, in network play
on Clark shows. Clark scored in this
exchange by noting that he had a
part in starting and boosting sing-
ers in whom he had no interest at
all, such as Bobby Darin, Connie
Francis, Fabian and Frankie Ava-
lon.

In Clark’s formal statement to
the Harris Subcommittee, he in-
sisted that his diversified business
corporations were a cCOmniom pro-
cedure among entertainers, since
their futures were subject to
“fickle” public taste. Altho he has
divested of his music interests, now,
he reiterated that he thinks “other
big-name talent” in the business
have a right to the music enter-
prises they own. (Inference was,
why was Clark being probed, while
others similarly engaged, were

not?)

Again referring to earlier testi-
mony before the committee on
Jamie Records (see separate story),
Clark said Jamie was in the red
in 1957 when Clark took a quarter-
interest for $125, but when he
pulled out in' 1959, the company
was making $754,613, with a clear
rofit of $22,094. Clark felt his
§10,400 salary for that fiscal year
was not exorbitant. Also coinci-
dentally, Clark was not on a net-
work show when he joined the
company, but a few months later
was airing daily show on ABC.
Clark said he was paid to “listen”

and to act as a “creative execu-
tive”—not to push Jamle Records,
on the air.

Clark refused to eomment on
earlier testimony that Tony Mam-
marella was on the list of those
who received payment from Jamie
to deejays. Clark vowed he was
ignorant of payments to Mamar-
ella, and would only say he ad-
mired the man.

As for his Chips Distributing
partnership with Bernie Lowe and
Harry Chipetz, Clark said he put
in $10,000 for his interest, and be-
tween 1958 and 1959, the com-
pany made $45,800. On Clark’s
Swan Recording job, he said -Mam-
marella and Bernie Binnick were
the managers, and Clark just the
“advisor” on selection of music.
Clark got $20,800 from Swan for
fiscal year ending November. 1958,
and $25,000 for the next year. He
sold his 50 per cent interest in the
firm, along with other divestitures
in December, 1959, when ABC
made this a condition of his re-
maining in broadcasting.

He noted that the Globe Record
Corporation, which put out records
under the Hunt label, and were
distributed by Am-Par did not dis-
tribute either Jamie or Swan,
Clark’s part-owned labels. Kincord
Music, a subsidiary publishing firm
under a Clark label, is being dis-
solved, as is the Globe Company.

The forming of January Music
in addition to his Seelark Pyblish-
ing firm was a ‘“customary” trade
practice, said Clark, in order to
place different copyrights in the
separate firms, as appropriate.
These two were BMI affiliates, and
Clark bought Arch Music Com-
pany in 1958, in order to have an
ASCAP publishing firm, he said.

Clark’s merchandising corpora-
tions included firms to negotiate
contracts with United Artists for
two pictures (Drexel Films Corpo-
ration) and another one, to nego-
tiate with Columbia Pictures.

ABC and Triangle Publications

were toown stock in some of the
Clark merchandising enterprises,
articularly Character Licenses,
nc., to license all goods bearing
the Clark name or picture, but it
was later decided to give it all to
Triangle.

Click Corporation was formed in
1957 to do music publishing chores
and to handle record hops, origi-
nally — but was later to become
producer of American bandstand,
which it still is.

Clark insisted that all his cor-
poration accumulation “just grew,”
like Topsy—there was no ‘“‘master
plan.™ But he finaly admitted that
his being a “network TV person-
ality might have” had something
to do with all the offers to give
him a piece of the various cor-

orations, or enable him to form
is own.

He said he gave plenty of service
in return. For example, in return
for 50 per cent interest in “At the
Hop,” he advised on improving the
song’s lyrics. On Bernard Lowe’s
“Butterfly,” he said at one time,
she did go out and tell other deejays
to play it because it was “big in
Philadelphia.” Clark got $7,000
out of the copyright, by oral agree-
ment which he first denied making,
later admitted, when counsel pro-
duced a letter to Lowe reminding
him of the cut-in agreement, “What
did you agree to give in return?”
counsel Lishman demanded. “Neoth-
ing,” Clark insisted.

Justifying purchase of “Sixteen
Candles” copyright fer his January
Music firm,
rangement was made by his firm’s
manager, Miss Vera Hodes, with
Marvin Kane, head of Coed Rec-
ords. Kane retained 50 per cent of

erformance rights. Miss Hodes
as “sworn” that she made no
promises Clark would play in re-
turn for the Interest-in the tune,
Clark said.

Clark backed up previous day’s
testimony by Harry Carlson, of
Fraternity Records, that he had

Clark said the ar-|

Calif. Distrib

® Continued from page 2

penditures were made. Latauska
had acquired the Grand Award,
Command and Waldorf lines in
October, 1958. On February 29,
this year, Clark terminated his paot
with Sun State and moved the
three subsid lines to Abe Diamond’s
Diamond Distributing Company,
which has been handling. the Am-
Par line all along. Latauska claims
Clark knew he would switch the
lines at the time he was prompted
to shell out money for the pro-
motion of labels another firm would
be selling, hence the charges of
“deceit and fraud.”

His charge of breach of con-
tract is based on his allegation
that he was refused delivery of
product he-ordered during January
and February, a period of 60 days
during which he lost out on sales
due to his inability to fill orders.
Latauska is represented by attor-
ney Saul R. Levine. At press time,
the defendants had not filed an
answer to Sun State’s charges.

made no contact on “All-American
Boy,” er inferred that he would
push the tune en the air, if the
pressing went to Mallard Pressing
Corporation, a Clark-Lowe enter-
prise at the time, before his dives-
titure.

He said gifts of furs and jewelry
to him and his wife by Lou Bedell
of Dore Records were actually
“embarrassing,” and Clark was re-
luctant to accept them — but he
did, later he learned they were
credited to “promotion” on._ the
Dore books. .

There was some indication at
Billboard’s deadline (29) that Clark
might be recalled before the Harris
payola probers again this week, for
further questioning.

1o co
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OO ACTlALUMS -== on the charts 39 weeks or less

ESSENTIAL INVENTORY

(MONO ALBUMS)

STEREO ACTION BUMS ——

Wesk  Wesk  Title, Artist, Label and Number o et ] W Wast! | Wrirts, Batist, Labell and! NOB5es o Ot __on the charts 40 weeks or more
3. THEME FROM A SUMMER PLACE ... .. i 1 @ 28. GENIUS OF RAY CHARLES .............. 11 Wtk Wewk__Tile, s, Lobel ana Nmber on' Chan
Billy Vaughn ..........ccooviunn Dot DLP 3276 M Tl A B T s A N o - e Atlantic LP 1312 @ T Tt S 15003‘ o
@ 2. SIXTY YEARS OF MUSIC AMERICA LOVES BEST.23 @ 18 IATN A LA LEE ..o 4 | 5 ' o Vot MO e
Assorted Artists _......... RCA Victor LM 6074 Peggy Lee ooy hamia... T 1 Capitol T 1290 2, FROM THE HUNGRY |, Kingston Trio, Capitol T 1107 ______ 64
1. THE SOUND OF MUSIC ................ 2
_@ Original Cast .............. Columbia KOL 5450 ¢ @ 2 idA.!g)RRIAnYerNIGHT SING Moucgmv.lngﬂgll,rgﬂu . @ 3. MY FAIR LADY, Original Cast, Columbia OL 5090.. ... . 213
@ 4, IgfnlJéNFrEéZPRIIES e 7.9.1.13 n. g!j?f"gﬂnggmu e 7 @ 4. SING ALONG WITH MITCH, Mitch Miller, Columbia CL 1160, . 95
15. SOLD OUT ... .... DL e - ’ 7 KINGSTON TRIO . . . Capifol T 996. ... ........ ... 46
_@ e O e Gasio 7 it (@) — GNHN oo © L _
@ 6 HERE WE 60 AGAN % TR TN 3 @ 5. SOUTH PACIFIC, Sound Track, RCA Victor Loc 1032. ... 140
= e T o e Sy e b eiiiitiisel. Columbia CL 1402 6. 6161, Sound Track, MGM E 3641 ST ............... 96
@ T.THIS IS DARN ...................... 9 @ 29. ALWAYS 5 @ —-
‘ Bobby Darin e de ek IR L Atco LP 33-135 : Roge} AT "l‘._‘.'.'__"‘._'.‘_.‘.“sz;p‘p' KL 1172 @ 9. THE MUSIC MAN, Original Cast, Lapito} WAD 990........ 114
DFAITHRULLY oo i 5 : i
5 Jﬁﬂtlym&im .............. ERTRCIEITRTn 6 26. I:AAEIYMSJEP MO_NG WITH m(ia e 34 @ 12. JOHNNY'S GREATEST HITS, Johnny Mathis, Columbia CL 1133.105
-------------- : (i) 10 WORE TGfNV'S CRERTEST RIS, Johnny ot
@ PRCMRTUCKY 5 L5 O a5 6 ‘ 21, ANNETTE SINGS ANKA ... ... .. ... 7 Columbia CL 1344 . ooooootieieen i .4
e ?P;Egkga:;nIGOLDENHI};SCA Viger LIMeT R e Vista BV 3302 (Ir) 15. PETER GUNK, Henry Mancini, RCA Victor LPM 1956.... .. 63
" OPlatters ... Mercury MG 20472 . 30. Kfﬁﬁus‘nsy'}’j QEEIEUEPS'L,; ‘g;,;,,;];n‘d‘ A0l 3 @ 11, COME DANCE WITH ME, Frank Sinatra, Capitol T 1069. ... 61
@ 8. leebTyS DAal“ln SRR TR TerY i0.4~31 @ 32. FELIXISSPr?S(])elyDEN I!E(ORDE«:XO\[WLIr e 5 | (13) 14. BUT NOT FOR ME, Ahmad Jamal, Argo 1P 628.......... 68
@ 10. BELAFONTE AT CARNEGIE HALL . ... ... 26 — SING A HYMN WITH ME 1 @ 8. KINGSTON TRIO AT LARGE . . . Capifol T 1199... ... .. 46
Harry Belafonte ........ RCA_ Victor LOC 6006 Tennessee Ernie Ford " Capitol TAO 1332
: St NS ol i - @ 13. SOUTH PACIFIC, Original Cast, Columbia OL 4180 ....... 309
(13) O HEAVENLY ... 3| (53) 31. HIRESIDE SING ALONG WITH MITCH ... 19 | = :
Johnny Mathis .............. Columbia CL 1351 Mitch Miller ... ... ... Columbia CL 1389 @ 16. HYMNS, Tennessee Ernie Ford, Capnol TS50 05 . e 147
16. ?}ﬂ?ﬁ!ﬂﬂnfﬂms A"Dl%mo“cgs o 19 . 27, FABUlOUS .F.A.P.I.A_“..'.I.'.'.é.ia'.,Le'nL) i '560'5'19 (I7) 18. PORGY_AKD BESS, Soind Track, Columbia OL S410. ... 42
@ 14, QE?J,E.deﬂT.,ﬁOOD'“ .... . ééu'nh's'.da}'33 . 33 LEVS ALL SING WITH THE CHIPMUNKS, . __ 3 ‘ 23, OPEN FIRE, TWO GUITARS, Johnny Mathis, Columbia CL 1270 o;
24, BEN HUR - P oo L R S Lot R, 2 (19) 25. KING AND 1, Sound Track, Capitol W 740..... . ....... 183
" Rome Symphony Otch/Savina_......M-G-M_IEL . 38. SANTO AND JOHNNE S PTTRTEPRRPTREER 16 (an) 1 ST WORE ST L0 VITH MITCH, i Wi,
(17) 12. OUISIDE SHELLEY BERMAN ... ... . B A S L o et oy 3
.............................. Verve MGV 15007 @ BATENSVILE ....................... .1 | (&) 22 ONY THE LONELY, Frank Sinsta, Capitol W 1053 ... 68
19' WOODY WOODBURY lOOKS AI Chet Atkins .............. RCA Victor LPM 2161 . -
‘\ LOVE AND LIE . . 9 . 40. WHAT A DIFFRENCE A DAY MAKES 7 @ 17. BLUE HAWAII, Billy Vaughn, Dot DLP 3165............ 42
............................ Stereoddities MW 1 Dinah Washington ..........Mercury MG 20479 @ 21. g?c?\GE!(zé;nmtT)omkcﬁTvsiftA& V&..ZIH;ZECA Symphony . g
$ . p o b T T0) NS ok T AT o) 1
(1) 15, CONCHRT I RHYTHM, VOL I i Q) — CMEREWIHME .. | G0 2 v e s, gt o o oL 550, 3
‘ o l;gx&oﬂzsnzram“"MERCA Victor LM '23'3'8'26 ® L 'I!‘rom?:NEinE\eBxEs.:.;: ereraeel. Capitol W '13;1‘35 (25) — WARM, Johny Matis, Columbia L1078 v 66

the charts 19 weeks or less

This Last Weeks

Eeek Week Title, Ar?ist, Label and Nuv\ber on Chart

2. THE SOUWD OF MUSIC ............. ... 17
Original Cast ............... Columbia KOS ;020

@ {. PERSUASIVE PERCUSSION ..... . ......... 15

Terry Snyder & the All ‘Stars ...Command S 800 .

(3) 4. THEME FROM A SUMMER PLACE.. ... 5
Billy Vaughn .................... Dot DLP 25276

(4) 6. PROVOCATIVE PERCUSSION ... ... 15
Enoch Light & Light Brigade ...Command S 806

() 5 MR IR et s 6
Henry Mancini ............ RCA Victor LSP “198

@ 3ORAHRULLY 13
Johnny Mathis .............. Columbia CS 8219

@ 7. SAIL ALONG SILVERY MOON ... ... ...... 16
Billy Vaughn ......... IRESURTeeR: Dot DLP 25100

0. OPEN FIRE, TWO GUITARS . ... ... ... .. 13
Johnny Mathis ............... Columbia CS 8056

@ 9. FIORELLO! ... . ... ... 17
. Original Cast .............. Capitol SWAO 1321

. 11. STILL MORE SING ALONG WITH MITCH. .. ... 18
Mitch Miller ................. Columbia CS 8009

. RACHMANINOFF: PIANO CONCERTO NO, 3...13

Van Cliburn ............ RCA Victor LSC 2355

©

@ 13. NEARER THE CROSS ... ... ... ... ... .. 18
Tennessee Ernie Ford .......... Capitol ST 1005
@ 19. FLOWER DRUM. SONG .... . .. .......... 17

Original Cast ................ Columbia OS 2009
m 28. FIRESIDE SING ALONG WITH MITCH. .. .. 18
d Mitch Miller ................. Columbia CS 8184
@ f4. AMERICAN SCENE ..................... 6
Mantovani ....ooiiierieienenn London PS 182

This Last

ESSENTlAL INV’ENTORY

(STEREO ALBUMS)

Eeeh Week Title, Artist, Label and Number nrrvak:rr on the- charts 20 weeks or more
Thi Last k
. 24 KINGS‘[ON ]’R'o ___________________ 1’1 We”e‘k Weaesk Title, Artist, Label and Number ol:NeC‘;\alrt
T ONN ------------------- Cagitol 5T, 285, @ 1. SOUTH PACIFIC, Sound Track, RCA Victor LSO 1032........ 50
@ - CONMIFE MEETS BUTTERFIELD v oo vies 18 | 7 7 WECKRONTE o7 CARNEGIE WHLL, Fory Blr,
- L o e AT s " @ RCA Victor LSO 6006 .......... .- ...l ve...24
. 18. ?lglllilg EOR BANG, BAA-RS?:&VAND {Igflzéﬁ.ﬁ - 8 1 (3) 3 MY FAIR LADY, Original Cast, Columbia 05 2015........ 50
C OIONY woes ot na i Dot ictor h
; . PETER GUNN THEME, ini, i -
‘ 22. LTS DANCE AGAN ... ... " @ 6. PETER GUN Henry Mancini, RCA Vl’ctor LSP 1956. .48
David Carroll .....5......... Mercury SR 60152 @ 4. HERE WE GO AGAIN, Kingsfon Trio, Capitol ST 1258......26
30. GUNFIGHTER BALLADS AND TRAIL § —=—=
‘ Marty Robbins ............... cﬁumbsgucﬁss};is's' 2 (5) 8 KING AND I, Sound Track, Capitol SW 740.............. 38
@ — SOLD OUT - .. .. ... 1] (@) 10. 6i6l, Sound Track, MGM SE 3461 ST............... 50
Kingston TTio aiie . ws'sas . diaamsh Cannol T 1352 -
7. STRAUSS WALTZES, Mantovani, London PS 118.......... 34
@ 23. MUSIC FOR READING ... ... . 7 G
George Melachrino Strings. .RCA Vicior LSP 1002 @ 14. FOR THE FIRST TIME, Mario Lanza, RCA Victor LSC 2338....27
@ 2. lETSAllSIHG With THEU{',':E?SNI%T - 16 1 60) 12, HEAVENLY. Johwny Waths, Colombia 5 8152, ..., 32
(24) 21 MUSIC FOR DIKING ... . et ger oy 10| @ " Ve i 250 e s
e e sl ugiSioss ERGA Nictor TR IR0 ® 77, RODGERS: VICTORY AT SEA, VOL 11, RCA Victor Symphony
@ 25 BOUQUH 8 Orch. (Benneft), RCA Victor LSC 2226 ........... ... .. 48
Percy Faith .............oo... Columbia CS 8124 @ 5. GEMS FOREVER, Manfovani, London PS 106......... ....38
’ 8. I:EW ORLEANS SIIIRISEIIENTE ey 10 (14) 15. QUIET VILLAGE, Mariin Denny, Liberly ST 7122.......... 24
ete Fountain .............. Coral CRL 7-57282 .
16. COME DANCE WITH ME, Frank Sinatra, Capitol SW 1069....50
@ 15. IS THE TALK 0F THE TOWN. .. ......... nl ® d
Ray Conniff ................. Columbia CS 8143 19. PORGY AND BESS, Sound Track, Columbia 05 2016........ 3
‘ 16. MORE SING ALONG WITH MITCH. ... . ... 13 @ 18. OKLAHOMA! Sound Track, Capitol SWAO 595............ 48
Mitch Miller ................ Columbia CS 8043
— MORE MUSIC FROM PETER GUKN, Henry Mancini,
‘ 26.'S AWFUL NICE ... . ... ... ... i1 RCA Victor LSP 2040 ...................... Dbl Jah 26
Ray Conniff .........c....... Columbia CS 8001 9. FILM ENCORES, VOL. I, Mantovani, London PS 124..... ... 46
20, THISISDARIN ......covveeneiiit, 4 . - 0 ,
B WD <« vd e gl AL 20. WITH THESE HANDS, Roger Williams, Kapp KS 3030....... 21
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’ : "MONOPHONIC CLASSICAL ALBUMS - STEREOPHONIC CLASSICAL ALBUMS

1. TCHAIKOVSKY: PIANO CONCERTO NO. 1
Van Cliburn, Orchesira directed by Kiril Kondrashin, RCA Viclor LM 2252

2. SIXTY YEARS OF MUSIC AMERICA LOVES BEST
Assorted Artists, RCA Victor M 6074

3. TCHAIKOVSKY: 1812 OVERTURE; CAPRICCIO ITALIEN
Minneapolis Symphony Orchestra (Dorati), Mercury MG 50054

1 TCHAIKOVSKY: PIANO CONCERTO NO. 1
Van Cliburn, Orchestra directed by Kiril Kondrashin, RCA Victor LSC 2252

2. TCHAIKOVSKY: 1812 OVERTURE RAVEL: BOLERD-
Morton Gould Orchestra, RCA Vicior lSC 2345

3. TCHAIKOVSKY: 1812 OVERTURE; CAPRICCIO ITALIEN
‘ Minneapolis Symphony Orthestra (Dorati), Mercury SR 90054 .

e ‘ : - AT - 4, RODGERS: VICTORY AT SEA, VoOL. 2 ' ,
4. THE LORD'S PRAYER ... The Mormon Tabernacle Choir (Condie), Columbia ML 5386 RCA Vidor Symphony Orchesfra (Bennet), RC A Vidlor LSC 2226

5. RAVEL: BOLERD. .. ... Boston Symphony Orchesira (Munch), RCA Vldor IM 1984 5 RODGERS VICTORY AT SEA. VOL. 1

6._RODGERS: VICTORY AT SEA, VOL. 1 ° RCA Vidor Symphony Orchestra (Bennett), RCA Victor LSC 2335

RCA Vidor Symphony Orchestra (Bennelt), RCA Vidor 1779 | ¢ oreewpach: GAITE PARISIENNE: KHATCHATURIAN: GAYNE BALLET SUITE
1. TCHAIKOVSKY: 1812 OVERTURE; RAVEL: BOLERO Boston Pops (Fidler), RCA Vidor LSC 2267

. Morton Gould Orchestra, RCA Victor LM 2345 7. GROFE: GRAND CANYON SUITE
8. TCHAIKOVSKY: NUTCRACKER SUITE. .Boston Pops (Fiedler), RCA Victor LM 2052 \ The Philadelphia Orchestra (Ormandy) Columbia MS-6003.

9. OFFENBACH: GAITE PARISIENNE KHACHATURIAN: GAYNE BALLET SUITE _ 8. GERSHWIN: RHAPSODY ‘N BLUE
Boston Pops (Fiedler), RCA Viclor LM 2267 Leonard-Penarrio, Hollywood Bow! Symphony Orchestra (Slafkin), Capitol SP 8343

9. THE LORD'S PRAYER. . The Mormon Tabernacle Choir (Condie), Columbia MS 6068
10. TCHAIKOVSKY: NUTCRACKER SUITE. Boston Pops (Fiedler), RCA Victor 15C 2052 - .

10, GROFE: GRAND CANYON SUITE A
The Phlladelph!a Orchesira (Ormandy) Columbia ML 5286

7
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ReViewS of 'THIS WEEK’S LP'S

BEST SELLING
LOW PRICE LP’S

(List price $2.98 or less)

- MONOPHONIC

L fg;"sf',‘ini‘j“f'f’. _‘f?{__l__50nlerse, P 6600 The pick of the new releases: - Pop Low Price
2. Soul "of Spain, Vol. 2
101 Strings ........... Somerset P 9900 MODERN SCREEN’S HOLLYWOOD METHOD

$POTLIGHT WINNERS

\F/ OF THE WEEK

Strongest sales potential of all albums reviewed this week.

= 3. Good H keepi Reducing Off the
Record ............ Harmony HL 7235
4. John McCormick Sings Irish Songs
P --.RCA Camden CAL-407
, 8. 101 Strings Plays the Blues
...................... Somerset P 5800
6. Perry Como Sings Just for You
............... «RCA Camden CAL 440
7. Huckicberry Hound -
Daws Butler and Don Messick

RCA Camden CAL 581 — This disk is obwously
aimed at the large market uncovered by Harmony = .
; ,with its best selling Good Housekeeping Reducing rec-
BILLB0ARD ord. This release also contains an attractive booklet
. with photos showing a model doing-each step of every
- exercise. The musical background is satisfactorily rhyth-
mic for the purpose, and the narrator is easy to un-
- derstand. What with a major promotion for it in Mod-
ern Screen and the other Dell magazines, this disk
should become a best seller. = ’

8. Perry Como ....RCA Camden CAL 511
9. Around the World in 80 Days
Music From the Film..Somerset P 2800

10. Hawali in Hi Fi
Leo Addeo Orchestta.................

In order to speed reviews of LP's, The Billboard

requests that ALL albums be sent to The Billboard Rec- THE SLILIORT [T SEE CALLS SEREURIE

MORRISON

--------------- RCA Camdea CAL 510 ord Review Department, P. O. Box 292, Times Square The Buddy Tate Sextet. Harmony HL 11034; HL
Station, New York 36, N. Y. However, singles should be 7257. (Stereo & Monaural) — Here's a sock teen-
STEREOPHONIC _ package, featurmg the current dance fad. Morrison

1. Soul of Spain, Vol. 1 sent to The Billboard Record Review Department, 1564

101 Strings ....Stereo Fidelity SF 6600 || .  Broadway, New York 36.

2. Soul of Spala, Vol. 2 . .
101 Strings ....Stereo Fidelity SF 9900 i 1 -
- 3. 101 Strings Play the Biunes '

and Tate Are doing well with their single disk versxon,
and this package should enjoy similar success in the
low-priced field. Danceable selections — with com-
ments by Morrison — include title tune, “Crazy Nine,” -
“Madison Bird,” “Lambeth Stroll” and “Frisky Feet.” .

................ Sterco Fidelity SF 5800 Pop
. 4. Concerto Under the Stars
101 Strings ....Stereo Fidelity SF 6700 | LIKE LOVF. - CLASSICAL ‘
'5. Backbeat Symphony - i
101 Strings ....Stereo Fidelity SF 11500 Andre Previn, His Piano and Ork. Columbia CL 1437

WAGNER: TRISTAN- UND ISOLDE (PRELUDE
AND LIEBESTOD); TANNHAUSER: OVERTURE
AND VENUSBERG MUSIC; LOHENGRIN: PRE- .
-LUDE TO ACT 11l

. 8. Hawali in Stereo

—Previn, who left his former label soon after a pop
Leo Addeo Ork.

single h{t “Like Young,” bows on Columbia with a se-
lection. of tunes about love. The title tune has much

7. Silver Screen

!

101 Strings ....Stereo Fidelity SF 7000

<« 8. Opera Without Words

101 Strings ....Stereo Fidelity SF 8700

9. South Paciﬁc

# Al Goodman Orchestra

BEST SELLING
POP EP’S

1; Heavenly .
A
3. Gunfighter Ballads and Trall Songs

1. Party Sing Along With Mitch

~f

Miteh Miller... .Columbia EPB 13311

Johnny Mathis....Columbia EPB 13511

Marty Robbins. ...Columbia EPB 13491

BLLBOARD
5, pick J

the construction of “Like Young,” with the piano setting
up an interesting figure with strings moving in for the
melodic content. The other numbers, like “Falling in
Love Agam ” “In Love in Vain,” etc.,
Previn’s unique style, abetted bV banks of strings in the
big ork backing. A lot of nice programming fare here
and the set can find a solid’ demand .-

UNFORGETTABLE: DINAH WI/ASH[NGT{)N

MERCURY SR 60232. (Stereo & Monaural)—Dinah
Washington proves why she’s entitled to be called “The
' Queen.” She takes a brace of pop tunes and infuses
them with believability so that they take on the aura of
classics. Her own type of blues feeling is injected into
such songs as “I Understand,” “This .Love of Mine,”
“Alone” and “The Song Is Ended.” Deserves and
should win wide popularity.

similarly feature |

Londoen Symphony Orch. (Dorati). Mercury SR 902343 .
MG 50234. (Stereo & Monaural) — There are many
recordings available of all three “of these memorable
works, but few can approach the superb sound and
prescense of this new Dorati effort. The eminent con-
ductor, more often associated with the Minneapolis
Orch., went overseas to do this recording and his
skill and touch are much in evidence.- The London en-
semble is in excellent form and the recording captures
the brilliant reading faithfully.” This should become
standard merchandise-for the repertoire. | .

(Continued on page 35)

AN \\\\\\\\\\ T T

4. Faithfully . : | cooooooemocnoon o cooosmoomonn cocmobEmELOoEOOmOOhEOoEas
Johnny Mathis....Columbia EPB 14221 0 ALBUM
§. Hymus ALAN KING IN SUBURBIA y: . -
Tennessee Ernie Ford ..............
___________________ Capitol EAP 1756 Seeco SAW 2101 — Here's a comic who has turned COVER OF
6. This Is Darin out an album that’s original in format and very funny
Bobby Darin ......:... Ateo EP 4508 tin content. Furthermore, the subject matter is S0 near - .
1. Spirituals ) to the lives of so many millions of people that it THE WEEK
Tennessee Ernie Fo(r;d concaocaciooods ~should strike a responsive note in a sufficient number
b bt T SRl TP He to become a strong seller. Alan King has fashioned
. ave o H R 8
Jir Reeves ... RCA Victor EPA 4357 a virtual one-man revue on the ;_rlbulatlons of becom-
. ing and remaining a suburban homeowner. He alter-
9, Come Dance With Me -
Frank Sinatra ....Capitol EAP 1-1069 nates hilarious monologs with clerver songs, nearly all o
107 Open Fire, Two Guitars on a high laugh level Should . fracture commuters - FORGOTTEN IHITS—The Unforgetia-
Johnny Mathis .. bles, Forget-Me-Not LPF-101

.Columbia BP 12701
i

.
-

’ and their friends.. )

&
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The pick of the new releusesz

P
- SPOTLIGHT WIN NERS

Q% OF THE WEEK

Strongest sales potential of all albums reviewed this week.

® Continued frbm page 33

-

_- BRAHMS: SYMPHOY NO. 4 IN E MINOR, OP. 98

Bruno Walter Conducting the Columbia Symphony
Orch., Columbia MS 6113. (Stereo & Monaural) —
The great master, Brune Walter, who has a monaural
edition of the Brahms Fourth with the New York Phil-
harmonic, already on the market, offers a splendid
stereo version with the Columbia group. Tho there are
many outstanding versions of this work available, there

N

* *

* %

VERY STRONG SALES POTENTIAL

POPULAR * ¥ hk

OPULAR

*%%% LAVENDER BLUE ®
Dinah Shore. Harmony HL 7239—Dmah

sings a group of-fine standards in her

ustal mellow fashion. Her TV popularity

makes this package a solid item for the

supermarket set, Selections include “Anni-

versary Song,” “The Gypsy,” “Little thte

Lies,” etc -

*kxk%x GREAT BANDS

Harmony 7238—Here’s
increasing number of sets featuring the
sound of the great name bands. This parti-
cular memorial to that art contains original
sides by Harry James, Gene Krupa, Woody
Herman, Jimmy Dorsey and Les Brown.
The sound, of course, is dated, but for the
real lovers of this material that ounly adds
to the excitement. This collection of names

another of the

*% k% ‘LES ELGART

The Band With That Sound. Columbia
CL 1450—Afficionados of the Elgart Sound,
who have fancied a number of other sets by
Les and brother Larry, will like this just
as much. The big barrelling trombone and

the bouncing, feathery saxes are there as

well as the fine shouting ensembie passages,
plus the ever-present beat. In a few spots
here thé rhythm has a slightly tocking
figure voiced by the guitar which lends
variation. The repertoire is stricily of a
standard variety. Grueat for dancing or
listening.
pas]

*%xkk LEGRAND PIAND
%%k I LOVE PARIS

Michel LeGrand. Columbia CL 1441—
LeGrand retraces his steps in this album to
replay the items that made his “I' Love
Paris,” orchestral album such a top success.

are some names whose sale value supercedes that of
the repertoire itself, and Walter is certainly one of
these. This would have to be regarded as must mer-
chandise for any dealer.

THE STRING ORCHESTRA g -
‘Leopold Stokowski. Capitol SP 8458. (Stereo & Mon-
aural). — Stokowski has “assembled another eolorful
collection of string music, one of his most effective
fields. Varied line-up of selections — each accorded
.quality perforniances — includes Bach’s- “Aria for
Strings,”. Handel’s “Tamburino,” Tchaikovsky's “An-
dante Cantabile,” and other familiar string works: At-
tractive cover gives LP strong display value.

O‘VERT URES BY OFFENBACH AND AUBER -

Detroit -Symphony Orch. (Paray). Mercury SR 90215;
MG 50215. (Stereo & Monaural) — The name, power
of the Detroit Symphony Orchestra and conductor Paul
Paray, plus the solid commercial. appeal of the Offen-
bach works makes this package a strong sales item.
In addition to the joyful Offenbach overtures — “La

Belle Helene,” “Orpheus in Hades,” “The Tales of

N Hoffman”—the LP features some stirring 1nterpreta-

) tions of seldom performed Works of Auber. Fine sound.
Sacred Z

SACRED SONGS :
Wilma Lee and Stoney Cooper. Harmony HI, 7233 —
Feelingful readings by the duo — together and solo —
on a group of moving sacred tunes. A solid $1.98 buy
for the market. Selections include “Are You Walking
and A-Talking for the Lord,” “My Lord’s Gonna Shake
My Hand,” “I'm Taking My Audition,” etc.

- (Continued on page 36)

&

. *%%k% THE DANCE BEAT OF
. | XAVIER CUGAT AND HIS ORK

| of People Caught in Unguarded Moments.

Here, LeGrand himself is at the piano
assisted only by bass and drums. It's a
polite jazz style’ which the artist displays,

should add up to good rack merchandise.

Harmony HL 7242—This collection of
sides by the Cugat crew originally released
as singles years ago, adds up to a strong
cotlection of wax for the cha cha cha and
other Latin terpers. ‘Tunes include “The
Peanut Vender,” “Cherry Pink and Apple
Blossom Whne” and “The Walter Winchell
Rhumba.”

s

*xkk ALLEN FUNT'S
CANDID MICROPHONE
The Hilarious World-Famons Recordings

Harmony HL 7243—Allen Funt 1% a man
who has spent” years calching people off.
guard in embarrassing moments, via a pock-’
et or ear-piece type of mike attached to a
tape machine. The result ot all this is a se-
ries of practical jokes on tape which makes
for a lot of laughs. In one spot, for ex-
ample, he’s having a private talk with a
wrestler in which they’re discussing how a | §&S
bout is thrown. For the spoken word ! B

comedy fans, and TV viewers who dig
Funl's act on the Garfy Moore show.

*hkkk WHAT AM 1 LIVING FOR!

Jack Scott. Cariton LP 12-122 — Jack
Scott, lately of this label, latches on to a lot
of good rocking miaterial, styled much along
teen lines and it's even possible that Carlton
may find some likely singles items here.
“Baby She’s Gone,” “1 Need Your Love,”
“What Am 1 Living For,” and a medley™of
three Hank Williams tunes are samples.
Vocals are supported by smart rocking gui- |
tar and honking tenor spots. Should account
for a good sale.

E

& “MADISON TIME"

4-41628

RAY BRYANT

IT'S THE RAGE—ON _
COLUMBIA [ RECORDS

with emphasis on a good bit of left hand
work. It’s mighty pleasant listening, albeit
a complete swilch from his earlier album
standouts. Good background material.

-

* %%k MR, EASY :

Jesse Belvin, RCA Vietor LSP 2108
(Stereo & Monaural)—This is perhaps the
smartest, most sophisticated work ¢éver
turned out by the late Jesse Belvin, who
was killed only two months ago in an auto
crash. The owner of several good pop
singles hits, Belvin turned og the classy
charm here, working with beautiful backings
prepared by Marty Paich., The: selection of
tunes is just as sharp as the performances
and includes “Angel Eyes,” “Makin’
Whoopee” and *“It's All Right With Me,™
among the dozen. There are some fine®
singles entries here and jocks will like the
offerings, too.

*%k%x%x POLLY BERGEN’S FOUR
SEASONS OF LOVE

Columbia CL 1451—The full-toned de~
livery that marks Polly Bergen’s style is im
full evidence in this collection of tunes
which have in common titles that specify
months or seasons. Frank De Vol’s orches-

(Continued on page 36)
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- SPRING

‘April in Paris, It
DISNEYLAND RECORDS

477 MADISON AVE, NEW YORK 12, N.Y.

Il

DISTRIBUTORS —

ALBANY, Seaboard Distnbutors !
ATLANTA, Southland Distributing iy
BALTIMORE, Marshall Enterprises
.BILLINGS, Central Distributing

BOSTON, Records, Ine.

.BUFFALO, M & N Distributing

,CHARLOTTE, Arnold Distributing

CHICAGO, Summit Distributors
CINCINNATI, State Record Distributors

Might as Well Ba -
Spring, and others
b STER-3032 WDLi-3032

CLEVELAND, Benart Distributing
DENVER, Sneed Distributin
DETROIT, Arc Distributing
EAST HARTFORD, Seaboard Distributors
EL PASO, W. B. Krupp Co:

HONOLULU, Microphone Musig
HOUSTON, Central Sales

LONDON, CANADA, Sparton Records
LOS ANGELES, Buena Vista Distributing .

Mr. veater: WE WILL GIVE YOU
NHTI’S TRUMPETS

1

SUMMER AUTUMN

Summertime, September Song,
$Sieepy Lagoon, Autumn Leaves,
other favorites many others
wOL-3027 WDL-3021

MADISON, Tell Music Distributors

: MEMPHIS, Music Sales
- . MIAM! BEACH, Hansen Publications
MINNEAPOLIS, Keyline Distributors
NASHVILLE, Greentone Record Distributors
NEW ORLEANS, Pelican Record Dist,
NEWARK, Laredy Record Dist.
NEW YORK, Portem Dist., Inc.
OKLAHOMA CiTY, B & K Distributing

“WITH EVERY
- CAMARATA STRINGS
ALBUM YOU BUY
AT REGULAR PRIGE

You élready know that TUTTI'S TRUMPETS is the greatest all-trumpet album ever mads,

and we want you and your customers to discover that the CAMARATA STRINGS albums ars
just as great. Get TUTTI'S TRUMPETS (WDL-3011, STER-3011) FREE with each of thess

Camarata Strings alburis you buy at regular list price. Offer limited — order nowl

-

WINTER -

dune in January

Moonlight in Vermont
‘other winter themes,
STER-3026 WDL-3028

OMAHA, Keyline Distributors
‘PHILADELPHIA, Chips Distributing
PHOENIX, W. B, Krupp Co.
PITTSBURGH, Astor Records

SALT LAKE CITY, Great Western Records
SAN ANTONIQ, Santone Sales

SAN FRANCISCO, C & C Distributing
SEATTLE, Stanley Distributing

§T. LOUIS, Roberts Record Distributing
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RECORD MFRS. AND DISTS.,
SPEAK UP FOR SURVIVAL! |

Presented below Is the summary taken from the brief filed today " (May |

) before the FCC by

ARMADA

(The American Record Manqiacfurers and Disiribufors’ Association)

.

in regard to Section ¥17:

In %he matter of:

Public Notice (FCG-60-239) dated March 16,
1960, entitled *‘Sponsorship ldentification of
Broadcast Material,” and “‘Notice of Inquiry”
{PCC €0-341) dated April 1, 1960,

COMMENTS OF THE-'AMERICAN RE_,CORD MANUFAC-.

TURERS . AND DISTRIBUTORS’ ASSOCIATION

§ . Art‘ic[e Vi

Summary

BECAUSE:

1. Free sampling of records fo radio stations is largely respo'vnsible for the
tremendous growth In the broadcast industry and the record industry in
the past decade; and : . -

2. Broadcast stations are serviced without regard to size of community or
broadcast wattage of the particular station-with free records by our mem-
bers; and . / ! : )

3. Between 150 -and 200 new records are made avajlable to broadcasters
each week, of which only 20% ever receive airplay and only 8% become
significant sellers, clearly indicating that there is no implied prr\)mlse on
the part of broadcasters to play free records and '

4, If stations have to buy records it will stifle the creation of new talent,
place an unreasonable financial burden on broadcasters and bring financial
catastrophe to the record industry. If stations have to give sponsor identi-
ficatlon to records, public distaste will curtail the broadcasting and record-
lng'indus’rry;and .
5. The receipt of ‘a free record by a broadcaster does not constitute a
valuable consideration inasmuch as there is no obligation upon his part,
real or implied, to play the record; should the Commission find that receipt
of the free record and subsequent airplay is a valuable consideration, then
it should apply the De Minimis doctrine meaning that the law does not
concern itself with trifles and not require sponsorship identificatioh.

6. The total availability of ever;} form of music to -every sector of the
nation is_the direct result of radio stations being permitted to receive
records free of charge for actual air use—the restriction of this practice
would deprive the public of one of its most important sources of educa-
tional development, awareness and acceptance of ethnic cultures and
sheer enjoyment. :

ARMADA believes that sponsorshnp “identification as applied to free
~phonograph records is not required within the meaning of Section 317. We
respectfully request that the Commnssron reinterpret Section 317 to achleve

this result.
Respectfully submitted,

American Record Manufacturers and Distributors Association

1449 South Michigan Avenue
Chicago, lllinois - "

~ . . By!
== °° Ewart G. :‘\bne\r\,’]r‘
President
Roy. N. Scett, jr. . hoo -
Counsel

THIS IS YOUR CAUSE. STRENGTHEN YOUR

INDUSTRY STAND. WIRE YOUR APPROVAL

‘TODAY TO
| ARMADA

1449 S. Michigan, Chicago 5, Hi.

Docket No. 13454 |

" The pick of the new relecses: .

SPOTLIGHT WINNERS

W OF.THE WEEK

'

Strongest sales potential of uH ulbums reviewed this week.

® Continued from page 35

Miss Clawdy,”” Anita Bryant with “Six Boys
and Seven Girls,” Jack Scott’s “My True
Love,” Jesse” Lee Turner’s “Little Space
Girl,” and a number of other hit sides by
these artists. Strong wax for the teen-age
crowd.

J*kkk 101 HIT SONGS:
AND HIS ORCH
Everest SDBR 1082-2.
douhle-fold two-LP set spotlights a stag-
gering number — 10! — of vintage pop
standards. Keynoted by Stein’s pleasing
society-styled piano work, the ork providés
lighthearted, $moothly orchestrated treat-

LOU STEIN

JAZZ

ments—in varying dance tempos—rumba,
waltz, fox trot, etc.

SOUTHERN SCENE

~ Dave Brubeck Quartet Columbia CS 8235; CL 1439,
(Stereo & Monaural) — The Brubeck ersemble is in
swinging form here and that means an outstanding disk,
The material consists of Southern favorites rangmg
from “Oh Susanna,” and “Darling Nelly Gray” thru
“Nobody Knows the Trouble I've Seen” and “Dark-
town Strutters” Ball” to “Deep in the Heart of Texas.”
Brubeck’s, amiable piano, Paul Desmond’s inventive alto
-and the live beat of Joe Morello on drums and Gene
Wright on bass make these old timers come alive.

7 - Should move strongly, especially in college towns.

i SWINGIN’ LIKE SIXTY, VOLUMES 1, 2, 3

Yarious Artists. World Pacrflc wp 1289 1290, 1291.
(Stereo & Monaural) — These three albums contain
some of the best sides from various albums the disk-
ery has released over the past few years. Volume one
is subtitled “The Swingers,” and contains sides by
Annie Ross, Lambert Hendrrcks and Ross, Gil Evans
Ork, et al. Volume two “Around the World,” has
sides by Ravi Shankar, Paul Horn Four, Kimio Eto and
Bud & Travis. And Volume three, '“Something for
Both Ears,” has sides by the Chico Hamilton Quintet,
the Gerry Mulligan - Septet, and the Mastersounds.
Solid wax here, es<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>