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Is Big Beat Still
On Singles Throne?

Area of Material Widens; Trend to
Imagination Breeds Surprising Hits

By REN GREVATT

NEW YORK — [s the big beat
still king of the singles field? That's
a question a lot of tradesters and
chart observers have been asking
themsclves of late, as hit material
seems to be drawn from an ever-
widening area. Many believe now
that  virtuallé anything—musical
or non-inusical has a chance today.

There is {or one thing an obses-
sion with sadness, tragedy and oft-
en death to be noted among the
hit record ideas now showing up
in the charts, Thereis a ﬁlur_ge of
disks, of a basically talking na-
ture, with music only appearing as
an incidental.” There is an apparent
trend to the melodramatic in'the
song material, too, which has lead
some observers to believe that the
soap opera, which reigned supreme
on radio 20 years ago, is having a
reincarnation on.records.

*Answer' Revival

A number of hit ideas of late
have olso drawn “answer songs”
from various artists, a trend which
may have had part of its modern
mspiration from the high success of
Jeanne Black's “He'll Have to
Stay.,” an answer to Jim Reeves'
*He'll Have to Go™

More recent examples of this in-
teresting revival would include the
answer lo Hank Locklin's “Please
Help Me, I'm Falling,” in  the
form ol Skeeter Davis' disk of *(1
Can't Help You) I'm Falling Too.”
Then there s the new idea by the
Teen Queens, “There Is Nothing
on My Mind.” an answer to Bobby
Marchan’s “There [s Something on
Your Mind." Yet unother is “Tell

Tommy T Miss Him.” an answer
to Ray Peterson's “Tell Laura 1
Love Her."

Disks of late, in addition to deal-
ing with trapedy, have deall with
what could be considered a par-
ticularly tragic aspect of life—
addiction, A recent song put on a
disk, “The Story of Susie,” deals
with how a young girl developed
the narcotics habit. An obvious
answer song (o the young lady
being “turmed on,” as it were, might
be one dealing with turning her
off, altho what the answer here
would be is anybody’s guess:

‘Story” Songs

There are a number of current
examples of what might be called
real story songs, These runge from
a tone of despair and danger 10 one
of comedy. OFf the former IVpe,
there are such items as “Mr. Cus- |
ter, by Larry WVerne: “Chain
Gang," by Sam Cooke; “Hot Rod
Lincoln,” by both Charlie Rvan and
Johnny Bond; “Tell Laura 1 Love
Her,” by Ray Peterson; “Wreck of
the John B,” by Jimmie Rodoeers,
and “Five Brothers,” by Martv Rob-
bins. ‘Such a predilettion for de-
spair, often culminating in death,
prompled a disk by Bob Luman,
titled "Let’s Think About Livin'"”
which has also hit the charts,

Examples of disks focussing on
talk ralger than song woukl in-
clude Walter Brennan's recent hit,
“Dutchman’s Gold,” and in an en-
tirely ditferent vein, the two ver-
sions of “Alley-Oop.” by the Dvna

Sores and Dante and the Ever-|'

(Continuwed on page 58)

GUIDE TO
SPONSORSHIP
IDENTIFICATION

By MILDRED HALL

WASHINGTON — A
handy guide for use in com-
plving with sponsorship iden-
lification requirements of the
newly enacted Harris Amend-
ments to the Communicalions
Act, has been put out by the
National Association of Broad-
casters, for member stations.
The puide contains the 27
examples  outlined in the
House Commerce Committee
report adopting Harris  Bill.
Examples especially pertinent
to music inferests were olit-
lined in Billboard issue of
June 20, 1960,

Biggest relief for music in-
lerests and disk spinners on
the air s the assurance that
“no announcement” s te-
quired for records provided
free to a station, unless the
supplier furnishes “more cop-
ies than needed.” such as 50
to 100 copies. in return for
express or implied agreement
that the lunes will get air
play.  Announcement would
be required in any instance
where deejay or station got
any form of pavment in con-
sideration for plaving even
one free record. however.

Also reassuring to music-
broadcast interests is proviso
that no announcement is re-
quired when a new station,
or a siation switchine music
format, receives a “substantial
number” of releases from vari-
ous distributors, pravided they
are for broadecast only. On
the other hand, if a station
obtains a whole “music li-
brary™ free, vin understand-

(Centinued on page 58)

Sharp Chart Moves
Indicate Flux in

Record Market

Diskeries Pour on Heat in Singles
Production; New Labels Increase

By JUNE BUNDY

NEW YORK — An unusual
amount of action on The BRBill-
board’s “Hot 100" chart this week
—with four new disks moving into
the top 10—reflecis the general
state of flux in the record business
across the country,

In an apparent effort to combal
| % singles sales (the average
best-selling sinple today sells far
less than it did 18 months ago),
mantfacturers this month are pour-
ing more and more new singles re-
leases on the market. More than
200 singles were sent (o The Bill-|
board for review last week, as com-
pared to an average of 112 singles |
per week for the first six months of
the vear,

Interestingly, the big increase is
in the rhvthm and blues singles
category, in line with the recent |
resurgence of sales in the purely |
r.&b, field, rather than pop rock
and roll. There has also been #n
increase in Latin American singles
submitted for review,

New Labels Increase
At the same time, new labels
are entering the field at a rapidly |
increasing rute, During the past
month, The Billboard has received
an average of 10 new Ilabels a
week, whereas the previous weekly
average was about three, New la-
bels hit their peak birth-rate about
a year ago, but their number had
slackened off considerably until
the past few weeks.
With the exception of a few

:
|

Gags Answer
Answer Gags

NEW YORK — It's no secret
that comedy spoken word material
has been one of the truly big
sales factors in the LP field
this poast year. Albums by
Shelley Berman, Woody Woodbury
and Bill Dana (Jose Jiminex) have
been big chart sellers, and in the
opinion of some, have been respon-
sible for pew trends of material in
the singles field.

Singles have been notable for
answer songs of late and now these
appear to have had an effect
as tho in reverse, on the album
front. The comtic ¢ab driver Lou
Cater has now come up with his
own collection of answer songs in
a new Columbia package which
includes such interesting repertoire
as “"How Deep Is Which Ocean?"
and “You Can Keep Her Down on
the Farm.” These qualify as an-
$WCr 50ngs to gquestion songs,
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NEWS OF THE WEEK

Columbia Records Names Adler and
DeVol to Important Exec Posts ., , .,

Columbia Records

post which had been wvacant

parture of Herb Greenspon severni months
#20. At the same time, Frank DeVol was
named pop artists and repertoire director.

--------------------------

announced
changes at the personnel level this week.
Norman Adler, who had been in charge of the
Columbia Club, became executive veepee, a

important

since the de-

slon.

Germans Attack Tape Recorder
For Effects on Single Sales . . .

West Germany's disk industry is convinced
that the use of tape recorders in homes is at
the root of the declining level of single record
sales. Disk industry authorities there have
called for a common front with the American
disk industry against the alleged tape incur-
-, R e YL .. Page 4

rrrrrrrr

... Page 1

Amuserment Park

New York's 11th Annual Hi Fi Show
Draws Heavy Dealer, Public Support . . .

New York's 11th Annual High Fidelity Music
Show drew record amount of dealer attend-

ance in ‘pre-opening sessions,

ran Wednesday to Sunday at New York Trade
Show Building, also generated high interest
and attendance figures among public, Design
improvements, simplification of controls, mul-
tiplexing were prime topics at show.
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| Little Paradise™ (by Jo Ann Camp-

hardy stars (Elvis Presley, Connie
Francis, Brenda Lee, etc.), the av-
erage best-selling single today has
a far shorter, less profitable sales
life than in previous years. Novel-
ties, of course, have always had a
shorter sales existence, and it's
interesting to note that among the
live new disks moving into the Top
10_this w ' i
Mr. Custer,” by Larry Verne on
Era, which rose from No. 12 to
No. 4, and “Yogi,” by the Ivy
Three on Shell, up from No. 14 to
No 9. Other novelties on the chart
include two versions of “Kookie

bell and the Tree Swingers), the
“Time Machine™ by Dante and the
Fvergreens, and, of course, Brian
Hylind's still strong selling “itsy
Bitsy Teenie Weenie Yellow Polka
Dot Bikini.”

Big Jumps

Also maoving into the Top 10
were Sam Cooke's "Chain Gang™
on RCA Victor—zooming up from
No. 22 1o No, 6 and Brook Ben-
ton's Mercury disk “Kiddio™ jump-
ing from No 17 to No. 8. Another
big jump—altho not from outside
the Top 10—was that of the Con-
nie Francis' “My Heart Has a Mind
of It's Own,” No, 9 last week, No,
3 in this issue. At the same time,
Brenda Lee’s “I'm Sorry™ dropped
from No, 5 all the way down to
No, 20,

One of the most obvious mani-
festations of the scramble for sin-
gles hits is the wide range of ma-
terial now included on the “Hot
1007 (see story elsewhere in this =
issuel, -3

The emphasis on morbid and ‘or

(Continued on pape 58)

Indies Still
Pitching

. | -
NEW YORK — During and im-
mediately after the payola scan-
dals, many people in the recor
industry predicted that its ultima
effect would be to put the ma
and larger indie diskeries in f
driver’s seat, sales-wise, in the
gles field. \
However, a survey of the curs
rent “Hot 100" indicates that Uhe
smaller indies, including several
new outfits, are still swinging in

lira, Dolton, Shell, Prome, Mo
hawk, Eldo, Soma, Sue, |
Dore, Indigo, Milestone, ' Top,
Coed, Harper, Big Deal, Trey, Hi,
Scepter, Demon and Madison.
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Adle

r Named to No. 2 Col.

Post; DeVol Tops Pop AGR

Boosts Disk
Club Head To
Top Echelon

NEW YORK—Norman A. Ad-
ler, heretofore first veepee and gen-
eral manager of Culumﬂ‘i’;‘s Record
Club, was named executive vice-
president of Columbia Records last
week, making him No. 2 man to
President Goddard Lieberson.

In his new post Adler will be in
charge of the firm's entire market-
ing operation, including the Co-
lumbia Record sales staff and its
wholly owned distribution branch
distributing organization; Colum-
bia's subsidiary label, Epic, and—
as in the past—the Columbia Ree-
ord Club. He will also supervise
Columbia's market research activi-
ties.

Adler’s appointment as executive
veepee—key post which has been
vacant for some time—points up
the phenomenal success of the Co-
lumbia Record Club, which now
has a membership of more than
1,250,000 and is today the world's
largest single mail order club sell-
ing records or any other product.

Adler joined Columbia in 1951,
and in 1955 organized the Colum-
bia Record Club. A graduate of
New York University and the Yale
Law School, Adler served as Spe-
cial Assistant to the Attorney Gen-
eral in the Anti-Trust Division of
the U, S. Department of Justice.

Columbia In

Deal With
Ruth Lyons

CINCINNATI—In a deal con-
summated here by Stanley J. Ka-
van, Columbia executive out of
New York, Columbia Records
last week acquired two new
funes written by Ruth Lyons, na-
tionally known star of WLW's “50-
50 Club,” simulcast Monday thru
Friday, 12 noon to 1:30 p.m., over
Crosley Broadcasting's four-city
network via WLW-T here.

Tunes acquired were “All Be-
cause It's Christmas,” a new yule-
tide effort, and “Wasn’t the Sum-
mer Short,” a ballad sung by Ruby
Wright, of the “50-50 Club” cast.
Flip sides are another Christmas
tune, “Everywhere the Bells Are
Ringing,” and "“Fooled.” Miss
Lyons wrote the music and lyrics
for all four sides with Cliff Lash’s
*50-50 Club™ ork doing the back-
ground,

Four other diskeries reportedly
made the pitch for the tunes along
with Columbia, namely Liberty,
Cadence, Dot and RCA Victor,

(Continued on page 36)
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WRITER GROUPS
TO SWISS MEET

BURGENSTOCK, Switzer-
land—Representatives of per-
forming rights and mechani-
cal rights groups from coun-
tries all over the world are
expected to convene here
commencing next Thursday
(15). The occasion for the
meet is the biennial congress
of the International Federa-
tion of Authors and Compos-
ers,
A number of American
observers are expected to be
in attendance. As in Yyears
past, a prime topic of discus-
sion is expected to be the
problem of reaching more ef-
fective liaison between groups
in different countries and de-
veloping & more standardized
set of practices and pro-
cedures.

DeVol To
Co-Ordinate

Production

NEW YORK — Columbija Rec-
ords president Goddard Lieberson
late last week announced the ap-
pointment of Frank DeVol as di-
rector of Columbia Popular Artists
and Repertoire. As the depart-
ment's head, DeVol will co-ordi-
nate and administrate the activities
of producers.

Lieberson, in discussing the mat-
ter, noted that Mitch Miller’s title
remains the same. He is executive
producer, “Mitch is such an im-
portant artist that he has not the
time for executive duties,” Lieber-
son stated, adding that “someone
must tie up the day to day chores.”

Lieberson also announced that Stan
(Continued on page 36)

Victor-Remington

Tie Spells

NEW YORK — The joint RCA
Victor-Remington Rand promotion,
“Be a Hit at School,” is already

Success

The firm cannot be named at this
time, altho it is known that the

| joint promotion will be “two or

accounted a trail-blazing success|three times larger” than the cur-
—altho results will not be fully | rent RCA-Remington deal, It will

assayed until the closing date of
October 10. ;

It is known that industrial firms
have been closely watching the
promotion with a view towards
gauging the efficacy of records as
a means of reaching a market of
high school-age buyers. Results
of the RCA Victor-Remington ven-
ture have been so impressive that
another industrial firm is set for a
similar venture with the diskery.

Levy Exits
Top Rank

NEW YORK — Len Levy, sales
manager for Top Rank Records,
has resigned that post effective this
week. Levy had been with the firm
since its inception last year. At
press time Levy said he expected
to announce his plans shortly.

Meanwhile, Harold Friedman,
consultant and director of the com-
pany, announced that effective at
once, he will assume direct super-
vision of all sales and marketing
functions. In detailing the new op-
eration, Friedman added that Ray
Meinberg, national promotion man-
ager, will concentrate en single
sales. Appointment of a new op-
erative on the LP side is expected
shortly.
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be kicked off in the spring of 1961;
it involves a record premium and
the use of the same artists cur-

push.

Bill Alexander, RCA Victor ad-
vertising and promotion chief,
stated that results thus far indicate
strongly that the best way for an
industrial manufacturer to tap a
high school crowd is via record
artists.

As a talent-development device
designed to spark sales of singles,
the campaign has proven very
solid. Three of the six disks which
were especially conceived for the

{Continued on page 36)

rently participating in the present

IHFM Sets
Public Info

Promotion

NEW YORK—The Institute of
High Fidelity Manufacturers will
shortly launch an all-industry pro-
motion program designed to sell
the public on an institutional basis
on what components are, who
makes them and how they can be
used to best advantage. The plan
was disclosed as a recommenda-
tion by IHFM prexy, Ray Pepe,
at a general membership meeting
here Friday (9).

Pepe said the cost of the con-
sumer advertising program would
run to about $100,000 for six
months and he asked that each
manufacturer voluntarily agree to
commit $285 per month to the pro-
gram. Direct member assessments
are unconstitutional, according to
IHFM bylaws. Each ad will con-
tain a coupon for use of consumers
who want more data. These will
be turned over to local dealers
closest to the respondent. These
dealers will also be furnished with
a decal for their window, indicat-
ing they are an “approved” hi-fi re-
tailer, A show of hands indicated
about 90 per cent approval of the
plan,

Pretrial Exam
For Goody

NEW YORK — A suit recently
filed by Sam Goody against Co-
lumbia Records and Caedmon Rec-
ords alleging unfair and discrimina-
tory practices in cennection with

~.certain aspects of the Columbia

Club, will enter a new stage of
development, Wednesday, October
5. At that time Goody will under-
go pre-trial examination by attor-
neys for the plaintiffs in the case.
This is expected to take place in
the offices of Rosenman, Goldmark
Colin & Kaye, Columbia attor-
neys.

It was noted that it is normal
procedure in a case of this kind for
the plaintiff to be examined first.
Later it was expected that Goody's
counsel, Abraham  Lowenthal,
would examine wvarious exec per-
sonnel of both Columbia and Caed-
mon.

By NICK BIRO

CHICAGO—Three of the rec-
ord industry's hottest problems—
discounting, transhipping and man-
ufacturers’ promotional policies
—will key an unprecedented mid-
year meeting being held by the
National Association of Rack Mer-
chandisers (NARM) here, Septem-
ber 16-17.

The midyear session will be
closed. Associate members (manu-
facturers) will not be invited. The
floor discussion is expected to be
a hot one.

The crash meeting, at the Con-
rad Hilton Hotel. is being held be-
cause many of the industry prob-
lems have become critical, a
spokesman for the association

pointed out.

He said that at first members
were refuctant to meet because of
the press of fall promotion plans.
MNow, however, an attendance of
from 80 to 85 per cent is expected.
Following the two-day open ses-
sion, NARM will hold a board of
directors meeting, September 18.

The group’s regular annual con-

l
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Key Problems Spur
Fall NARM Meet

vention will be held April 25-28
in Miami’s Eden Roc Hotel,

Admission of several new mem-
bers plus discussion of association
goals will be on the agenda for
the board of directors. meeting,
September 18,

Most of the interest, however—
from outside as well as inside the
association — will be around the
ticklish competitive discount prob-
lem. Rack merchandisers have been
increasingly hard pressed compet-
ing with discount houses, discount
retail stores and even distributors.

The transhipping problem is
more an outgrowth of this compe-
tition than a development in its
own right. It has, however,
achieved serious proportions,

Numerous rack merchandisers
have adopted individual methods
of dealing with the competitive
discount situation but no industry-
wide solutions have been agreed
upon.

Previously, one NARM member
had pointed out that passing on of
manufacturers' discount programs
would be one of the most obvious
solutions, but that additional ones
would be needed.

IGLOO BEST

C.&W. Fare
Titillates
Eskimo Ears

TORONTO — Eskimos prefer
c.&w., Eskimo deejay Simeon Ak-
lunark, 22, has discovered.

The young bilingual jockey
broadcasts a half-hour show weekly
over CHFC, a 250-watt station in
the CBC Northern Service. The
station is inside Fort Churchill,
the nearby military camp, near
Hudson Bay.

His program, “Churchill Calling,”
features performers like Hank
Snow and Ray Price, and such
songs as “Love Me to Pieces,” “Tt
Don't Hurt Anymore” and “The
Old Man and the Old Woman."

Sometimes the same tunes are
requested over and over.

Simeon began his show last April,
quite nervous about the whole proj-
ect.

The soft-spoken jockey works
from notes in Eskimo script, ad
libbing all the way.

He gives comment on the rec-
ords much in the same manner as
other disk jockeys, having learned
the technique when he spent six
years in the hospital with polio and
tuberculosis in Brandon, Man.
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Steve Sholes Marks
25th Victor Anni

~ On August 28 a quiet, conservative cat left the RCA
Victor offices on 24th Street, walked thru the Post Office and

entered Klube's Restaurant where he downed asmug of beer.
In a business known for its flambovance, this was indeed

a mild celebration.

The man was Stephen H. Sholes, pop a.&r. manager,
who in this fashion was chalking up 25 years of service with

the company.

Sholes, now in mid-career, is reticent about past accom-
plishments, When queried on this matter, h8wever, it is inter-
esting to note that he does not regard his acquisition of Presley
[or RCA Victor as the peak of his activity,

In terms of long range and multiple-artist benefits for the
label, Sholes regards his acquisition of Chet Atkins as his most
important coup. Atkins is one of the label's hottest artists and as

head of the Nashville studio
better than 50

operation has been producing

per cent of the label’s singles hils.

Sholes listened to a transcription 13 years ago titled “Canned
Heat,” and was intrigued by a guitar picker on the date. He
found him in Colorado in 1947, signed him as an artist and
developed him as an a.&r. man. This was Chet Atkins,

The Sholes-Atkins team-work, of course, has produced out-
standing results, particularly so inasmuch as it has been operative
during a period of ‘change in American music; a period when
country-oriented music and artists became the most important

single factor in the general pop

Music scene.

~ The success of many RCA Victor artists illustrate this
point, altho it is put in brightest focus by the sales results of

Presley.

In five years, the singer has sold approximately

$50,000,000 worth of records. In his mid-twenties, he is already
an immortal of the record business.

RCA Victor currently has

four of them in the upper reaches.

10 disks on the Hot 100 chart,
Presley is No. 1; Sam

Cooke is sixth with “Chain Gang"; Hank Locklin is 21st with
“Please Help Me, I'm Falling,” and Neil Sedaka is 22d with

“You Mean Everything to Me."”
Another mug, bartender!

DOWN MEMO

RY LANE

WITH VICTOR'S FOLSOM

By SAM CHASE

NEW YORK — Frank Folsom,
Chairman of the Executive Com-
mittee of the Radio Corporation of
America, drew a big hand this week
from assembled execs and press at
the opening of the 1960 New York
High Fidelity Show. In inimitable
manner, he reminisced about an
earlier day in the record business
in the course of accepting an award
on behalf of Gen., David Sarnoff,
RCA Board Chairman, for “out-
standing contributions to American
cultural development.”

Pettiford
Dies at 37

In Denmark

COPENHAGEN — Jazz great
Oscar Pettiford, 37, died here
Thursday (8) night in Frederiks-
berg Hospital. He was stricken
Sunday (4) night, following a con-
cert at a Copenhagen art exhibi-
tion. Doctores refused to disclose
the cause of death,

The veteran bassist had been in
Europe for the past 15 months,
making his headquarters in Copen-
hagen. In recent years, he toured
Europe with Bud Powell, Stan Getz
and Kenny Clarke,

Born on an Indian reservation
in Oklahoma, Pettiford started
playing musical instruments at the
age of six. Before he settled on

(Continued on page 16)

DECCA PAYS
DIVIDEND

NEW YORK — A regular
quarterly dividend of 30 cents
per share is being paid on the
capital stock of Decca Rec-
ords, Inc., payable Friday (30)
to stockholders of record
Monday (19). The announce-
ment was made by the board
of directors Wednesday (7) to
shareholders.

Folsom pointed out that the
current state of the recording art is
about 10 years old, that being the
length of time in which relatively
high fidelity sound has been avail-
able. He recounted some of the
“accidental” steps ending the use
of shellac and the search for sub-
stitutes which ultimately led to the
present vinyl disk.

In 1943, he recalled, RCA Vic-
tor used to buy 5,000 bags of shel-
lac per month. There were 165
pounds of shellac in each bag. and
the cost was 35 cents per pound.
The British suppliers suddenly
raised the price to 80 or 85 cents
per pound (“they wanted to pget
the war debt paid off in a hurry™),
so Folsom protested to Sir Harold
Wilson that this would raise the
price -of records out of the 50-cent
class. When the British were un-
vielding, Victor began experiment-
ing with various manufacturers and

(Continued on page 16)

Williams Sues
Merc on Pact

CHICAGO—The legal question
of whether an individual member
of a recording group is bound by
the group’s exclusive recording con-
tract will be settled in Federal
District Court here,

Tony Williams, lead-singer with
The Platters, is seeking court
approval to record as a soloist or
member of another group for a
firm other than Mercury Records.
Mercury has had an exclusive 3
per cent royalty contract with The
Platters since February, 1959,

Suit was filed in Federal District
Court here, Friday (9), by Richard
M. Shelton, Williams" attorney. Wil-
liams secks a declaratory judgment
approving his actions. No dam-
ages are sought.

The case developed when Irving
B. Green, Mercury president wrote
all five members of The Platters
referring to a story in The Bill-

(Continued on page 6
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HOLLYWOOD—American Fed-
eration of Musicians won back its
jurisdiction at the major movie
studios in emerging victorious over
the Musicians Guild of America in
a National Labor Relations Board
|election. Results of the studio mu-
sicians balloting gave the Federa-
tion a slight lead over the Guild,
with the AFM receiving 473 voles
to MGA's 408, Sixty ballots were
challenged but the Guild conceded
the victory to the AFM as the
contested votes were insufficient to
swing the election in MGA’s favor,

Two vears ago the Guild, com-
prised of an anti-Petrillo faction
within the Federations' ranks here,
was born by winning jurisdiction at
the major studios. At that time
MGA received 580 votes to AFM's

Cole Album Carries
100G Price Tag

HOLLYWOOD — A unique
Mat King Cole album launched in
an equally unique fashion repre-
sents a reported $100,000 Capitol
Records splurge. Package, “Wild
Is Love,” features Cole in an origi-
nal production composed by Ray
Rasch, lyrics by Dotty Wavyne,
Nelson Riddle’s orchestration with
Riddle batoning a 40-man orches-
tra. It consists of 12 tunes threaded
together on a boy - meets - girl -
boy - loses - girl - boy - gets - girl
story line implied in Cole’s nar-
rated intros to the songs. Twenty-
four-page full-sized booklet illus-
trates the music’s changing moods
in color photos.

Single LP packaged with the
full-color booklet will be priced at
£7.98 and $8.98 a3 of January 1.
However, it will bear an “intro-

Pincus to London
To Set Pub Firm

NEW YORK — Publisher
George Pincus planed to London
last week in order to set up his own
British publishing firm, Gil-Pincus,
Ltd. Attorney Larry Greene ac-
companied him,

Pincus will also visit recording
and publishing execs in Paris, Ber-
lin, Stockholm, Milan and Amster-
dam.

MIAMI—Southern Record Serv-
ices, a new kind of disk distributor-
ship designed to deal exclusively
in LP’s, has been opened here by
three South Florida disk veterans,
who collectively can boast of 43
years on the record scene.

Principals of the new operation
are Dave Shedd, prexy; Ernest
Reyer, veepee, and Martin (Mike)
Spector, secretary-treasurer. Shedd
has been district sales manager for
London Records for the past two
years and prior to that was active
for 12 years with Binkley Distribu-
tors and Seacoast Distributors.
Reyer left his post as veepee of
Columbia Records Distributors
here following 16 years with that
firm.

Secretary-treasurer Spector has
been a top retailer in Coral Gables
for 13 years and currently oper-
ates both there and in nearby Fort
Lauderdale. Spector is a past prexy
of the Society of Record Dealers
of America (SORD).

NEW FLORIDA FIRM
DISTRIBS LP’S ONLY

Spector told The Billboard that
the new firm will handle no singles
or EP's but will focus largely on
classical LP material, “We'll serv-
ice regular record dealer accounts
as well as schools, universities and
libraries,” Spector said. “There are
something like 1,800 schools and
universities alone in the State. In
addition, we expect to do a sub-
stantial export business into the
Latin-American areas and, as a
matter of fact, we already have
some pretty solid export orders.”

The new firm is already carrying
such lines as Vox, Folkways, Artia
and Parliament and has contracted
with importers to handle the Elek-
trola line from Germany and the
Nina line from Greece. Negotia-
tions are currently going on with
various other top lines for repre-
sentation in the South ¥lorida sec-
tor. The firm opened for business
Thursday (1) in new offices at
;E[M Northwest Second Avenue

era.

ductory price” of $5.98 and $6.98
when wt's released Monday (19)
which will remain in effect until
the year’s end.

Label is using a novel means of
promoting the package. Thru its
branch managers and indie dis-
tribs, it staged a series of jockey
“prevues” in all the key markets.
It told broadcasters it would give
a full-week's advance release of
the album to those stations who
agreed to air it in its entirety.
Some 400 outlets went for the
deal. To spare jockeys the temp-
tation of playing only selected
tracks, Capitol is furnishing them
with continuous groove coples. Al-
bums going to consumers similarly
won't be divided into separate
bands.

Capitol will support the partici-
pating stations by buying space
on the radio pages of local news-
papers calling attention to time
and station when the album will
be programmed. Capitol will
spend almost its entire local level
ad budgets in the various key mar-
kets on ads pushing stations,
shows and jockeys who will play
the complete album.

Typical of the flare of trumpets
and roll of drums treatment used
in heralding the Cole album is sta-
tion KMPC's wire to press repre-
sentatives here: “May [ invite

(Continwed om page 16)

AGAC Mulls

Insurance For
Membership

NEW YORK — The American
Guild of Authors and Composers
may soon offer its membership the
opportunity to join a group life
insurance plan. In a letter this
week to AGAC members, prexy
Burton Lane noted that a special
commitiee had been investigating
the possibilities of such a plan
since last February and that a
number of companies had been
checked out.

Lane explained that the investi-
gation was undertaken because
“there is generally less future secur-
ity built into our business,” today,
due to “emphatic changes in the
music industry and sharp revisions
in the methods of distribution of
performance monies.” Lane asked
the membership to indicate its in-
terest or lack of interest in the
insurance idea.

AFM Back in Saddl
At Major Studios

Scores Victory in NLRB Election; MGA
Retains TV Alliance,

e

Four Indie Labels

484, Federation's victory at this
time has delivered a near knockout
blow to the Guild, MGA's major
source of support came from serv-
ing as the collective bargaining
agent for the 1,273 musicians em-
ployed at Hollywood's major movie
studios. With this body returnin
to the Federation fold, the Guil
is left with only jurisdiction of the
TV Film Producers Alliance and
four indie record labels, largest of
which is Verve.

Cecil Read,*MGA prexy, admil-
ted that the loss of studio musicians
to his Guild was a telling blow,
Musicians, Read said, apparently
| felt that the Guild had accom-
| plished 1ts purpose and now felt that

| (Continued on page 16)

Multi-Tie
Promo for
Kingstons

NEW YORK — A multi-tic up
promotion will launch a new mer-
chandising package for the Kings-
ton Trio, whereby the group will
lend its name to a line of men's
wear aimed at the college market,

In co-operation with Capitol
Records, the Jamaica Tourist
Board and a major airline, Weston
Merchandising  Associations is
readying a “Win a Trip to Kings-
ton, Jamaica, with the Kingston
Trio” contest. Entry blanks will
be available at local retail stores
;:_arr}fing the new Kingston Trio
ine.

The new line and contest pro-
motion will be launched next
spring and eight leading men's
wear manufacturers involved have
apreed to co-ordinate their mers
chandising efforts on an all-out
co-op advertising campaign. Cap-
itol Records is providing special
window and in-store display mas
terial, plus several hundred Kings-
ton Trio albums as additional con=
test prizes.

N. Y. Dealers
Plan Annudl
Dance Bash

NEW YORK — Sunday, No-
vember 20, has been designated
as the date for the annual instal-
lation and dance of the Association
of Record Dealers of New York and
New Jersey. At the time, and in a
closed hall at the Park Sheraton Ho-
tel, the organization will present its
new officers and awards to the dis-
teibutor, the male, and the femals
vocalist who have done the most for

(Continued on page 16)

SINATRA MULLS
LABEL BUY

NEW YORK — Frank Sin«
atra is in the market to buy a

record company and has been
talking to several labels, in-

cluding Roulette Records.

Sinatra has been active in
record production for some
time, but heretofore has
merely cut sides for release on
other labels. The star’s multi-
fold activities — talent man-
agement firm, movie produc-
tion, music publishing, nitery
partnership, etc. — would
dovetail neatly with owner-
ship of a record label, via
artist signings original-cast
albums, ete.
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Germans See Tape Recorder
Root of Disk Depression

Seek Tie With U.

S. Industry to

Fight Unauthorized Recording

By OMER ANDERSON

HAMBURG — West Germany's
music industry is seeking a link-up
with the American industry for a
common-front fight against the un-
authorized tape recording of music.

e German industry is con-
vinced that the tape recorder is at
the root of the disk depression. The
Germans are also convinced that
the tape recorder is an elusive
hard-to-hit adversary which can
only be controlled by the joint ef-
forts of the German and U. 5.
industries.

All the evidence here indicates
that tapes are displacing pop plat-
ters—and faster than anybody likes

ASCAP, is campaigning to force |
tape recorder producers away from
the music-taping sales approach.

GEMA has just had Grundig, the
world's largest producer of tape re-
corders, in court on the music-
taping issue,

Grundig, according to GEMA,
has been plugging sales of its nu-
merous line of tape recorders on
the basis of their utility for the*
taping of broadcast and phono-
graph music,

Resulting advertising “image,” as
GEMA complained to the chief
federal court at Karlsruhe, was
that of “every man his own platier
pressing plant.”

to admit. Industry studies show Grundig, which has become a
Tape Record Phonograph
Recorders Changers Records
1957—166,000. ... .00ues. 1,193,000, .. .0 vvw...47,300,000
]gjg_]'gﬁ,ﬂﬂﬂq owom R o ok @ W EE E lrlg-?sﬂm- Bw W W E R AW W .43.|m,ﬂﬂﬂ
1959—297.000. ....000u v 1,142,000, .. ..cnnnnn. 43,200,000

that the disk decline is in almost
direct ratio to the tape recorder
upsurge. Comparative sales figures
for West Germany:

Indeed, the German music in-
dustry nhargea that the recording
of music, mainly pop, from the
radio has become the=chief sales
stimulus behind the tape recorder
boom.

GEMA, the German version of

AF lIssues
Special DFS

Sound Series

NEW YORK—Leading off the
new Audio Fidelity LP release for
the fall is a special sound series
of recordings which are designated
DFS—meaning, Doctored for Su-
per Stereo and in the monaural
“Doctored for Super Sound.” Three
albums carry the weight of the
new series: “'Percussive Jazz," “The
Big Sound of Vaudeville” and “Per-
cussive Latino (Cha Cha Cha).”
The new series will sell for $5.98
stereo, $4.98 monaural.

In addition the label will debut
a $4.98 “Personality” line leading
off with an LP by comedian Myron
Cohen. Regular releases also being
introduced include the Dukes of
Dixieland with Louis Armstrong, a
set containing the music of the
Middle FEast, "“Encore Italiano,"”
*Irma La Douce™ among others.

To add power to this string of
releases A-F is pushing with a spe-
cial sales program that include
special dealer and distributor dis-
counts, sales incentives and bonuses
and the backing of advertising and
in-store displays.

ROULETTE TAKES
TALENT SPOTL'T

NEW YORK — Roulette
Records took the talent spot-
light at the High Fidelity Mu-
sic Show here last week, by
providing all of the live enter-
tainment for the affair.

Rouleite artists appearing
at the Trade Show Building
for the hi-fi event included
Maynard Ferguson and his
ork, canary Cathy Carr, folk
singers the Cumberland Three,
Roulette’s artist and repertoire
chief Joe Reisman, and Bill
Ruson and his ork. It was
the first time Roulette has
participated in the show as
an exhibitor.

—

major exporter of tape recorders to
the U. 5. and England, produces
a series of recorders ranging In
price from a portable, battery-
operated at $35 to a $350 stereo
model.

GEMA has been demanding

that Grundig cease and desist from
advertising its tape recorders as, in
t‘.[ff:r:t substitutes for disk purl:has
ing. On the contrary, GEMA de-
manded that Grundig and other
tape recorder producers lace their
advertising with warnings against
the unauthorized taping of music.

Invitation fo Piracy

The Karlsruhe court has now
ruled n favor of GEMA, holding
that otherwise tape-recorder adver-
tising amounted to an invitation to
copyright piracy.

Grundig contested GEMA's suit
on the ground that it was entirely
academic whether the private tap-
ing of music damaged disk sales.
Grundig pomnted to the increased
sales up to 1939 and argued that
the decline last year did not estab-
lish that the cause was the tape-
recorder pilferage of music.

The court’s decision held, how-
ever, that unauthorized taping of
music infringed the composers

yrights, regardless of disk sales.

e German music industry con-

tends it is not coincidénce the uni-

versa] tape recorder upsurge is be-

ing accompanied by plummeting
disk sales everywhere,

It is a universal problem, say

(Continued on page 14)

Cleffers Reaffirm
ASCAP Fight Stand

CHICAGO—After surveying lo-
cal opinion, writers and publishers
voted wunanimously (o continue
their fight against ASCAP’s new
system of secondary logging of
ABC radio network shows,

A handful of men representing
more than 150 Midwestern wrilers
and 15 to 20 publishers met here
Wednesday (7) and agreed to take
prompt legal action.

Previously, a spokesman for the
group indicated they would take
their battle to the courts, U. S.
Department of Justice, antitrust
division, and Senale select commit-
tee on small business (The Bill-

| board, August 29).

At Wednesday's

NBC-TV to
Star Arnold

mecting  the

In New Series

NEW YORK—RCA Victor war-
bler Eddy Arnold will star in a
new NBC-TV series, “Today on the
Farm," from 7 to 7:30 am. on
Saturdays, starting next month.

The program, sponsored by
Massey-Ferguson, farm equipment
manufacturer, will be carried on
190 stations throut the country, It
is believed to be the first time that
a sponsored coast-to-coast TV
show has been aired at that hour
on Saturdays.

*Today on the Farm™ will emi-
nate from NBC’s Chicapgo studios.
At least three musical numbers by
Arnold (backing by the NBC house
ork) plus songs by a different guest
recording star will be featured
each week, Pop as well as country
and western items will be spot-
lighted.

In addition to music, the show
will spotlight farm news, weather
reports and other info of interest
to farm families. The deal was set
for Arnold by his manager,
Burton. Massey-Ferguson was a
long-time sponsor of Red Foley's
“Jubilee U. 5. A." on ABC-TV.

Ed|*

group voted to cnntmue with this
plan as well as the raising of a
minimum fund of some $10,000 to
finance the battle.

At issue is a new system of log-
ging ABC radio network shows
adopted by ASCAP at the end of
1959, Rehashing some of their ar-
guments, members pointed out that
ABC shows are now checked by
a system of sampling individual
stations instead of the standard net-
work practice of using an actual
station log to determine payments.

The argument of the Midwestern
group is simple: They want ABC
to be recognized as a network by
ASCAP, They feel that a writer or
publisher who has a tune plaved
on an ABC show should receive
the same as one whose tunes are
aired on rival networks.

One local publisher pointed out
that ABC was made up of over
300 stations and posed the ques-
tion, “If 300 stations is not a net-
work, what is?”

Another member pointed out
that at a meeting with ASCAP of-
ficials last October, the writers and
publishers had been assured they
would fare “as well or better” un-
der the new sampling system,

When the first ASCAP checks
were received in July, however,

(Continued on page 16)

Kahl Denies
Pub Purchase

NEW YORK—Phil Kahl, owner
of Kahl, Plapetary and Patricia
Music, Inc., firms here, last week
denied a report that Planetary -
Kahl (London) Ltd. had been pur-
chased by Bunny Lewis or Tin
Pan Alley Music.

The English firm, said Kahl,
continues to be 100 per cent owned
by the same shareholders of Pa-
tricia, Kahl and Planetary, and
‘there are no negotiations, discus-
sions or overturcs being carried
on concerning any disposition of
the English company.”

;
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NEW YORK — The Hot 100 chart added 12 new sides this
week. They are:

67. I Want to Be Wanted (Leeds, ASCAP) — Brenda
Lee, Decca

80. Yes Sir, That's My Baby (Bourne, ASCAP) — Ricky
Nelson, Imperial

B1. Since I Met You Baby (Progressive, BM]} — Bobby
Vee, Liberty

83. Brontosaurus Stomp (ACM, BMI) — Piltdown Men,
Capitol

85. Journey of Love (Winneton, BMI) — Crests, Coed

89. Tonight's the Night (Scepter-Onezy, BMI) — Chif-
fons, Big Deal

95. Five Brothers (Marizona, BMI) — Mariy Robbips,
Columbia

96. Don’t Be Cruel (Shalimar-Presley, BMI) — Bill Black's
Combo, Hi

97. Tonight's the Night (Scepter-Onezy, BMI) — Shirelles, _
Scepter

98. Shimmy Like Kate (Vogel, ASCAP) — Olympics, Arvee

99. Just Call Me (Lloyd-Logan, BMI) — Lloyd Price,
ABC-Paramount

100. Time Machine (Aldon, BMI) — Dante & the FEver-
greens, Madison

‘GOOD PRACTICE’

| RADIO PLAQUES

WASHINGTON—The sta-
tions subscribing to the Radio
Code of Good Practice, of
the National Association of
Broadcasters, will receive their
“visual symbol” plaques this
week, NAB has announced.
John F. Meagher, NAB vice-
president for radio, hopes the
plaques, to be exhibited in
lobbies or reception rooms of
the stations, will help gain
wider recognition for the radio
code symbol.

The plaque design includes
on its shield a trumpet and a
lightning bolt, a combination
that could well give pause to
song pluggers contemplating a
bit of payola skulduggery to
boost a new release,

Heart Attack
Fells Opera’s
J. Bjoerling

STOCKHOLM — Opera star
Jussi Bjoerling, 49, died here sud-
denly Friday (9) of a heart attack
at his summer estate at Siaroe in
the Stockholm Archipelago.

The tenor has been ailing since
1953, and suffered a heart attack
last March 15 while appearing In
the opera La Boheme at Convent
Garden in London. However, he
insisted, on finishing the perform-
ance and received a standing ova-
tion from the audience at the close.

Frequently hailed as the succes-
sor to Enrico Caruso, Bjoerling has
been a star tenor on the New York
opera scene since 1938 when he
joined the Metropolitan Opera. As
a boy, Bjoerling toured Amema
with his father and brothers sing-

(Continued on page 16)

Roulette Ups
Consumer Ads

NEW YORK—Roulette Records
has hired Kaston, Hilton, Chesley,
Clifford and Atherton, Inc., as its
new advertising representative, in
line with ils recently announced
plan to expand its consumer adver-
tising.

The October portion of the la-
bel's new advertising budget will
place a particularly heavy accent
on consumer magazines., The agen-
cy's public relations department
will also be made available to aid
Roulette’s advertising-public rela-
tions chief Bud Katzel in his pro-
motional activities.

Diskeries
Ink Consent

Orders

WASHINGTON — Hugo and

| Luigi, producers of master records,

and Carlton Record Corporation,
record manufacturers, both of New
York City, have signed consent or-
ders with the Federal Trade Com-
mission agreeing never to make
undercover paymenlis to broadcast
personnel to push records. The
agreements, outgrowth of FTC
payola complaints do not constitute
admission of guilt.

In contrast, Interstate Electric
Company, distributors, of New Or-
leans, have denied I:h:lrgﬂs in an
FTC complaint, and ask dismissal.
Interstate says it “has participated
in generally accepted and entirely
proper promotions and advertising
activities looking toward increased
distribution and sale of Columbia
phonograph records and other
products.” The company says these
activities were not intended to in-
fluence record play on the air or
deceive the public.

FTC c-::-mpIamt charged the firm
with giving payola to radio and
deejays and other personnel
with influence over sclection of
records for air play. Answering the
complaint are Interstate officers
L. L. Hirsh, George C. Howell Jr.,
F. P. Goodwin Jr., and Millard H.
Cook. Another official named In
the complaint, H. F. Schmidt, is
now deceased, Interstate reports.

Jack Mills
To Europe

NEW YORK — Mills Music
prexy Jack Mills enplaned for Eu-
rope Saturday (10) to attend the
annual International Confederation
of Society of Authors and Com-
posers being held in Swilzerland
September 11 thru 18. Directly
afterward, the publisher will go to
Paris for huddles with European
pubbers. Following that he will
be in London for meetings with
Cyril Gee, manager. of the Mills
Music, Ltd., wing. He returns to
the States September 30.

On another Continental scene,
“Comunicando,” a rock and roll
ballad published by the firm's
Spanish affiliate, Editorial Mills
Music Espanola, has taken first
place in the Second Festival of
Spanish Songs in Madrid. Tune
was written by Segovia and Louis
Palomar.
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BRITISH Newsnotes

By DON WEDGE
News Editor, New Musical Express

British television is ruled by
rigid schedules. Even so, it 15 sur-
prising that no full-length tribute
has been paid by the medium to
Oscar Hammerstein, whose influ-
ence on entertainment here was
just as great as in his own country.
The omission will be rectified Sep-
tember 21 when AR-TV transmits
an hour-long spectacular devoted
to his work. Cyril Ornadel will be
musical director and the program
will feature Edmund Hockridge,
Dennis Lotis, Peter Gilmore, Nicol-
eite Roeg, Inia Wiata and Helena
Scott. AR will stage it at their
Studio Five — the biggest TV
studio in the world, _

BBC Radio had a 60-minute
tribute Saturday (10). It_r.:nnmsted
of disks from Hammerstein's shows
with a surprising choice as host—
Lord Boothby, a distinguished par-
liamentarian and a veteran poli-
tician. The selection of such a fig-
ure is the BBC's way of presenting
a high compliment. i

With the opening of Eartha Kitt
(at the Talk-of-the-Town) and Brit-
ain’s Shirley Bassey (at the Pi-
galle), London's big name cabaret
war began in earnest last week.
Pigalle chief Al Burnett returned
from the U. S., having signed Dan
Dailey for a five-week run from
October 10. Dailey had made a
big impact when appearing in char-
ity shows while filming in London,
To follow him, the Pigalle has the
Barry Sisters and U. S. comic Jack
Carter. Burnett said he had options
on Pegpy Lee, Tony Martin, Betty
Grable and Dolores Gray for later.

Fartha Kitt was planning her
act with a view to it forming an
LP for Kapp. She was accom-
panied on the trip by her husband,
William MecDonald. Both because
of the controversial aspect of her
marriage and because she is Eartha
Kitt, she collected a huge press.
Shirley Bassey made all the papers,
too. But their joint coverage did
not touch that given to the three-
day vacation call of Bing Croshy.
He did not let his holiday stop
him from co-operating with papers
and radio-TV news. After a stay
in London, he and his wife, Kathy
Grant, went on to Rome and the
Olympics.

In Britain for the first time last
week was Liberty Records’ Pres-
ident Alvin S, Benneit. Accom-
panying him was Richard Anno-
tico, international sales head of the
label. For both it was the last
call of a round-Europe trip. ... An-
other visitor was guitarist-com-
poser-leader Perry Botkin, He was
also Rome-bound, where his daugh-
ter, Molly, is a member of the
U. S, swimming team. ... Publicist
Bill Downs has spent some time in
London collecting material on
Cliff Richard and newcomer Mark
Wynter, whom he will represent
in the U, §., and preparing for a
visit by composer Syd Shaw, who
arrived last Tuesday (6) for talks
with publishers and artists. . . .
Warners' Bob Weiss was in all
last week from Paris for talks with
British Decca. Since his last visit
a month ago, he has been in Ber-
lin, Munich and Vienna.

One of the biggest difficulties
that British dealers have to over-
come is the high sales tax levied
on disks. It is calculated at 50
per cent of the wholesale price
and this has to be paid by the
dealer before he sells. The large
amount of capital tied up has been
an inhibiting factor for most re-
tailers, who were unwilling to risk
new lines. Associated Recordings,
Jaunched earlier this year (repre-
senting Parliament, Westminster
and Whitehall among their labels),
has worked out a scheme with in-
Jand revenue authorities which
eliminates the problem. Tax need
not be paid until it is sold over
the counter. It involves intricate

book-work both for the dealer and

the record company, which has to
accept 100 per centl returns.

ATV has now set September 17
as transmission date for the video
spectacular Nat Cole laped here
during his May visit. ... ATV bhas
confirmed Kay Starr’s appearance
in “Sunday Night at the London
Palladium™ September 18 and she
will probably tape a "“Saturday
Spectacular” during her stay. . . .
Bobby Darin is discussing a con-
cert tour of Britain next spring
with George Burns. . . . Jimmy
Jones makes his British debut Octo-
ber 8 at East Ham Granada in
outer London. ... As well as their
MNovember 16 Granada-TV date,
the Kirby Stone Four will do BBC-
TV December 6 as Joan Regan’s
guests, air in BBC-Radio’s “Satur-
day Club"” November 12 and record
13 Radio Luxembourg programs.

The trend for big shows playing

a month or so instead of six days
that Moss Empires’ chief Leslie
MacDonnell has been advocating
gets a further try-out in Manchester
and Liverpool this fall. A package
has been assembled that includes
the Peters Sisters and three British
disk names—Joe Henderson, Ken
Dodd and Eddie Calvert.
* BBC radio is discussing a plan
to make Thursday evening sched-
ules all pop music. The thinking
is that most British workers are
now paid Fridays and this would
be a service for their disk buving.
It would probably aid sales as most
disks are sold on Saturdays. 'The
record companies tend to concen-
trate their sponsored Radio Luxem-
bourg programs on Friday cvenings
and the BBC's effort would sup-
plement it.

Jacques Liber, 78, Russian-born
director of Liber-Southern Music,
died at his London home. . . .
British Columbia got together a
group of teen-agers to select the
last Cliff Richard relcase. The
chosen disk, “Please Don't Tease,”
reached No. 1. Staying on the
same success path, Richard’s next
release will be “Nine Out of Ten,"”
which came second to “Tease” in
the voting. . . . Three of indie pro-
ducer Joe Meek’s artists who were
to have recorded for Top Rank
but didn’'t because of the hand-over
to EMI, have been taken by Pye.

(Comtinued on page 56)

Best-Selling Pop Records
in BRITAIN

Week rnding Sepiember 9, 1969
(Courtesy “MNew Musical Express,” London)

Last This
Week Week

1 1 APACHE— ;
The Shadows (Columbia)

BECAUSE THEY'RE YOUNG—
Duane Edqy (London)

MESS OF BLUES—
Elvis Presley {RCA)

FLEASE DON'T TEASE—
CIIT Richard (Columbia)

WHEM WILL I BE LOVED—
Everly Brothers (London)

GIRL OF MY BEST FRIEND—
Elvis Presley (RCA)

AS LONG AS HE NEEDS ME—
Shirley Bassey (Columbia)

EVERYBODY'S SOMEBODY'S
FOOL—Connie Francis {M-G-M)

TELL LAURA I LOVE HER—
Ricky Yalance (Columbia)

FAPER ROSES—
Kaye Sisters (Philips)

ONLY THE LONELY—
Roy Orbison (London)

LOVE IS LIKE A VIOLIN—
Kan Dodd (Decca)

IF SHE SHOULD
YOU—Anthony Mewley (Decca)

I'M SORRY—
Brenada Leée (Bronswick)

TIE ME KAMGAROO DOWNM,
SPORT—
Rolf Harris {(Columbia)

SHAKIN" ALL OVER—
Johnny Kidd (HMV)

ITSY BITSY TEENIE WEENIE.
YELLOW POLKA DOT BIKINI
—Brian Hyland (London)

LOHRELEI—
Lonnie Donegan (FPye)

VOLARE— ;
Bobby Rydell (Columbia)

GOOD TIMIN'—
Jimmy Jones (M-G-M)

PLEASE HELF ME, I'M
FALLING—
Hank Locklin (RCA)

FEEL 50 FINE—
Johnny Preston (Mercury)

1LOOK FOR A STAR—
Garry Mills (Top Rank)

WALK, DON'T RUMN—
Ventures (Top Rank)

CARIBREAN HONEYMOON—
Frank Weir (Oriole)

MAIS QUI—
King Brothers (Parlophone)

IMAGE OF A GIRL—
Mark Wynter (Decca)

IMAGE OF A GIRT.—
Melson Keene (HMV)

WHITE CLIFFS OF DOVER—
Acker Bilk (Columbia)

BROKEM DOLL—
Tommy Broce [Columbia)

F
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AUSSIE Newsnotes

By JOHN COLLINS

BL York Street, Sydney

The greatest trivmph for team
work ever seen in this country took
Ellm:e in Sydney stadium when

arry Belafonte opened here Tues-
day night, August 23. The sta-
dium was filled to capacity and
the 12,000 people present were en-
thralled by the wonderful show-
manship and the staging of the
Harry Belafonte show. While Bel-
afonte was singing, a pin could be
heard to drop thru the whole of
the stadium. Lee Gordon's office
reports that bookings have been
so heavy for the three days that Bel-
afonte i1s booked for Sydney that
an approach was made for an ad-
ditional matinee on Saturday, Au-
gust 27. Belafonte refused with
regret, but as he is still troubled
by a slight throat infection, he felt
that an extra performance would
overtax him and he would not be
able to give a show that would
do him credit.

At a cocktail party held at the
American National Club after the
Tuesday night show, Clande Bick-
ford, manager of the record divi-
sion of R. C. A. in Australia, pre-
sented Belafonte with two gold
records for his equivalent-to-a-mil-
lion scller in this country perform-
ances of “Banana Boat Song” and
“Island in the Sun.”

Art Schurgin, Lee Gordon's
American agent, 15 also at present
visiting Australia with a view to
negotiating for future shows.

The supporting acts on the Ricky

COME TO |

ITALIAN Newsnotes

By SAM'L STEINMAN

Piazza S. Anselmo 1, Rome

Nothing in the modern history of
popular Italian music has hit the
public as hard as the death of
Mario Riva, himself originally a
singer who became a musical com-
edy and film star and reached the
height of popularity in the recent
three-vear run of “Musichiere,” a
TV quiz show based on pop tunes.
As the first real national TV star
on the Saturday night show and as
a component of the Guaranei-
Giovannini organization, Riva rep-
resented 1he current trend in Ital-
jan song. His death, September
1 at the age of 47, drew bigger
headlines than the Olympic Games
on page | of every Italian news-
paper, and his funeral in Rome
two days later drew thousands of
people. Most of the weekly maga-
zines replated, with covers dedi-

.

1 “Thanks

—

cated to Riva immediately after
his death, which was the result of
a fall thru a lightly covered hole
in the stage of the Verona Arena
where he was emseeing the “Musi-
chiere” Festival. Apparently on
the road to recovery a week ago
he became the victim of a pneu-
monia attack and failed rapidly.
One of his last statements 18 re-
puted to have been: “Life is a lot-
tery and my number has been
drawn.” _

The Chet Baker story continues
to make headlines with the taking
into custody at Lucca of Dr. Ro-
berto Beccheli, a Viareggio physi-
cian, and Joseph Carani, an Italian-
born lawyer from Chicago. Po-
lice have refused to comment on
the arrests.... Bars and public
places which have TV sets have
been paying higher license fees
than private owners but they are
now faced with a demand by the
Italian Society of Authors and Ed-
itors, (equivalent of ASCAP) to pay
additional per capita fees for the
music rights based on their average
business.

The most unusual of Ttaly’s many
song festivals took place August
30 at Assisi, the city of St. Francis,
where all of the pop numbefs had

' sacred connotations, such as “Citi-

zen of Heaven,” “United Forever,”
for the Angel,” "“The
Tower of Babel,” “Put Your Hand
in Mine.” and the like. . . . A
group of pop singers will begin a
40-city tour of Italy with a travel-
ing festival in which some 96
songs will be heard at the rate of
24 each night. By the time the
company completes its tour in Tri-
este November 30, a complete
tabulation of the relative pop-
ularity will be announced.... A
12-year study of Italian popular
folklore tunes has been completed
bv the National Center of Popular
Music Studies. The complete cat-

Nelson show have been announced | alog was prepared in 42,000 hours
and they are: Col Joye, Johony | of work after a tour of more than

O0’Keefe, Johnny Devlin, Dig Riclt-l 15,000 miles within the country.

ards and Candy & Mandy. This is
a bigger show than anticipated,
and reports are that bookings are
very, very heavy. The DJ’s in Bris-
bane have been bombarded with
queries regarding an appearance of
Ricky there. This visit i3 not at
present scheduled, but it would ap-
pear as tho there are about 25,-
000 kids writing in demanding his
appearance. It would look as tho
popular opinion will force the Nel-
son tour to be extended lo Bris-
bane. :

To coincide with Ricky's wvisit
to this country, E. M. L thru their
London label, is releasing “Yes Sir,
That's My Baby” b-w “I'm Not
Afraid,” which will be released
on the day of Ricky’s arrival here
September 1. This looks like be-
ing the most recorded revival in a
long time. As well as Ricky’s ver-
sion, there is one by local chart
topper Col Joye on Festival, and
of course, Dick Caruso’s latest ef-
fort. DJ's here feel that Col Jove
and Ricky Nelson will share the
honors, particularly as Ricky will

(Continued on page 56)
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The works have been recorded on
650 spools of tape which stretch
seven and one-half miles.

At the Venice Film Festival, pop
tunes and records once again af-
firmed their importance. For the
second year running, disk give-
aways were part of the promotions
for such films as “The Apartment,”
“Never on Sunday,” Spain’s “The
Little Carriage,” and Italy’s “Julius
Caesar” (not the Shakespeare edi-
tion). In one ol the films, Domen-
ico Modugno appeared as himself
and plugped his popular best seller,
“Piu Solo” (More Alone), and pop
theme songs were noted with all of
the Western European production.

New York's Amor Music is seek-

'ing to crash the Continental music

markets with recordings by Cedric
Dumont, Swiss maestro. ... Aniia
Traversi, the Swiss singer who spe-
cializes in Italian songs, is one of
the top attractions during the
Olympic season in Rome. Whether
Roman night life will continue
with the shot in the arm the sports
events have given it remains a big
guestion mark. , . , Graz, lots!

By MARIO DE LUIGI

Musica e Dischi
Via Carducci 6, Milan

Mezzo-soprano Christa Ludwig
will be in Milano the early part
of September to participate in the
recording of "Nborma™ by Bellini,
Following that, she will go to Pe-
rugia where she will appear from
the 14th to the 24th of the same
month.... Riccardo Rauchi has
completed his engagement at ihe
Excelsior Lido in Venice in grand
style. His ensemble is currently
enjoying terrific popularity because
of their recording of “Non Occupa-
temi Il Telefono” (Get Off the
Telephone),

The vast promotional campaign
prepared for the film premiere here
of “Can-Can,” which is going to be
released the first two weeks in
October, will be accompanied by
release of the Capitol LP of the
original sound track, in both mono
and stereo editions.... The new
film, “Career” (The Price of Fame),
ot Paramount Films, in which

‘Dean Martin sings “Love Is a Ca-

reer,” is in the fipal stages of com-
pletion,

Records on sale in the Olympic
Village in Rome during the Olym-
pic season: “Arrivederci Roma™
and “Resta Cu' Me" (Stay With
Me) are the bigpgest sellers. In
the juke boxes, the records of Bel-
afonte, Perry Como and Pat Boone
are the favored disks. “Welcome
to Rome"” is perhaps the best tune
written especially for the occasion,
which has been played over the
loud speakers during the Olympic
games, It 15 a happy marching
tune published by Lconardi of Mi-
lan and sung by Rick Valente.

The best sellers in Italy are still
“(Gabbie” by Eddie Calvert, "Non
Occupatemi 11 Telefono™ by Ranchi
and “Plenilunio” by Arigliano.
One of the latest successes is “Cro-
quemitoufle” by Gilbert Becauod,
“Bevo,” a happy song writlen by
Jimmy Fontana and published by
Leonardi of Milan, is having great
popularity on the juke boxes cur-
rently in the rendition by Joe Sen-
tieri.

Best-Selling Pop Records
in ITALY

Week ending Sepiember %, 1960
{(Courfesy Muosica ¢ Dischi, Milan)

Last This
Week Week

| 1 1L MOSTRO COMNMCERTO—
Limberie Bindi (Ricordi)

MESSUND AL MONDO—
Pepping DM Capri (Cariseh}

IL BARATTOLO-— '
Gilannl Meccis (RCA Camden)

IMPAZZIVO PER TE—
Adriano Celentano (Jolly)

SCAMNDALO AL SMILE—
Percy Faith (Philips)

MILE SKINMER BLUES—
The Fendermen (Top Rank)

IL CIELD 1N UNA STANTA—
Mina {ltaldise)

L
PERSONALITATII L—
Caterina Yalenie (Decca)

STUCK 0N YOL-
FAME AMND FORTUNE—
Elvizs Presley (RCA)

MORGEM—
Eddie Calvert (Columb:a)

STAIRWAY TO HEAVEN—
Mell Sedaka (RCA)

VOCE 'E NOTITE
Peppino Di Capri (Carisch)

CORTANDOLT—
Mina (Ialdisc)

MY HOME TOWN—
Paul Anka (Columbia)

MUSTAPHA—
Staifli (Vogue)

WORDS—Pat Boone (1 ondan}

BEAUTIFUL GOBSESSION—
Bir Chauncey (Warner Hros)

PUPPY LOVE-ADAM AMND EVE
—Poaul Anka (Columbin}

0OH, OH, ROSY—
Marino Marini (Duriem), Boido
Granata (Bluebell)

ESTATE VIOLENTA—
Fausio Papeiti {Durium)
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INTERNATIONAL MUSIC

GERMAN Newsnotes

By BRIGITTE KEEB

News Editor, Automaten-Markt
Braunschweig, Germany

Metronome Records’ “But No
One Knows" b-w “Gentlemen
Please” are the first titles of young
Far East girl Jagui Chan, the
former girl [riend of Princess Mar-
garet Rose’s husband, Tony Arm-
strong-Jones, . . . Radio Luxem-
bourg, the most famous European
radio station, announced the win-
ners of the Golden and Silver Lion |,
for the most programmed and re-
quested songs in the last months
which will be given to winners at
the German Song Festival of 1960
in Wiesbaden September 24. Gold-
en Lion goes to Freddy for “Irgand-
wann Gibt's Ein Wiedersehen™;
Silver to Rene Carol, who had a
tremendous comeback with “Kein
Land Kann Schoner Sein.”

Maria and Franco Duval, young
German  singing couple (brother
and Sister) have just recorded “Ich
Fahr Mit Dir und du Mit Mir"
(I Go With You and You With
Me). ... More than 250 bands from
all over Germany will take part in
the German Amateur Jazz Festi-
val held from September 23-23,
German record firms will release
original takes from the perform-
ances on LPs.

Eight military bands were play-
ing on the NATO music show
from September 3 to 4 in Mon-
chenGladbach. Taking part were
bands from the U. 5. A., Canada,
Great Britain, Belgium, the Neth-
erlands and Germany. . . . From
October 27 to 31 “The Internation-
al Jazz Jamboree of 19607 will take
place in Warschau (Poland). Bands
from 10 countries will participate
in this first big jazz festival be-
hind the Iron Curtain.

Coming up especially strong in
the juke boxes here are: “Theme
From WNever on Sunday™ by Don
Costa and his ork, “"Look for a
Star” by Billy Vaughn as well
as the version of Garry Mills on
Top Rank and the German version
by Wyn Hoop on Decca.... An-
other is the new Ivo Robic release,
“Endlich" (Finally), composition
and lvrics by Peter Moesser, who
also wrote “Morgen.” ... Polydor
has released a new LP entitled
“Sing. Satchmo.” with Louis Arm-
strong and His All Stars. . . . On
Scptember 16 the United Artsts
film, “Never on Sunday,” with the
Cierman title. “Sonntags. . . . Nie,”
will have its premiere in Germany.

Best-Selling Pop Records
in HOLLAND

Week ending Seplember 9, 1960
{(Courtesy Fonorama., Amersfioori)

Tast This

Week Week

1 1 MILORD—Corry Brokken
i Philipal

2 2 KOM VAN DAT DAK AF—
Peter’s Rockets (Imperial)

4 3 HELL HAVE T0O GO—
Jim Resves (RCA)

3 4 LAILA—

Hegenta Stars (Tivoli)

ITSY BITSY TEENIE WEENIE
YELLOW POLEA DOT
BIKINI=—Brian Hyland
(l.ondonb

SCHLAFE MEIW PRINFCHEMN—
Papa Bue'y Viking Jarz Band
[ srorvvillel

HANDY MAN—

Jimmy Jones (M-G-M)

BANID BOY-—

Jan & Kield (CME)

PAPIEREN ROFEN—

Carla vam Remesse (CMNE)

PLEASE DONT TEASE—

Chitl Richard (Columbin)

BARCELONA—

De Wilmary's (Fonlana)

UNMTER FREMPDEN STERNEN—
Freddy (Polvdor)

ROMOMNA—The Blue Diamonda
fecen)

MARIJKE—

Peter's Rockels (Dhecea)

0 500 E MIO—

Eivis Presley (RCA)

I'M SORRY—

Hrenda Les {Brunswick)

CATHY'S CLOWK—

Everly Brothers (Warner Brod)

LA BELLA—

Roceco Crranatla {Arione)

GOOD TIMIN—

Jimmy Jones (M-0-M)

TELEPHONE BARY—

Johnny Otis {Capitol)
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By JIMMY JUNGERMANN
Producer, Bayerischer Rundfunk
Munich

Twixt Twelve and Twenly,

ordered its members to teach the
Madison. The Warsaw newspaper,
Kurier Polski, reports that pcople
like the Madison dance.... “ltsy
Bitsv"" is sweeping Germany. Al

‘the top are Caterina Valente-Sil-

vio Francesco on Decca, Laurie
London on the Odeon label. Ger-

| man newspapers report on Vance
the land Pockriss:

the “Hessische All-

book by Pat Boone, has been pub— gemeine” in Kassel printed a fea-
lished here in a Dell paper back ture by Huge A. Mulligan, titled

edition and is now a best seller
also in Germany, . . . Munich mu-
sic publisher Hans Wewerka bought
the rights for Germany and Austria
of the theme song from Billy
Wilder’s pic, “The Apartment.”

. Curt Juergens recorded a con-
densed version of his new movie,

Zweig, for the Austrian Amadco
Vanguard label, and will record the
U. 8. version of his German hit,
“Blacky Jones,” for the Top Rank
label.

The Madison has jumped over | Porter’s
official | starts

the Iron Curtain. The
Dancing School at Danzig, Poland,

“America Sings Itsy Bitsy Teenie
Wecenie.” . .
Nat Gonella visited Germany for
the first time to play in a jazz
concert in Dortmund, one of Ger-
many’s beer centers,

Germany's most popular singer

of Rhine and Gemuetlichkeit, Will
“Schachnovelle,” based on Sflrtfnnrn SN e M LS ¥

Schneider, recorded an LP en Fi-
esta for the States, 1 Remember
Germany.” ... Radio Luxembourg
has started a new feature, “Glenn
Miller Time,” to be broadcast each
Tuesday evening at 6. , . . Cole
filmusical, *“Can-Can,”
in Germany next month,

'Electrola is issuing the original

. British trumpet star |is

‘the Electrola label.

BELGIAN Newsnotes:

By JAN TORFS

Juke Box Magazine,
Mechelen, Belgium

“It's Now or Never,” Elvis Pres- |
ley’s current hit, has just been re-
leased in Belgium. The title here
“0 Sole Mio.” ... Jerry Angelo
has a hit on Parlophone Records

sound track LP made by Capitol.

. . Paul Anka’s “Hello, Young
Lovers™ is selling well here.

“Weil Ich Dich Liebe” is the
German title of U. 8. hit, “*Makin’
Whoopee.” The German lyrics are
by Helmut Gardens. Tune is sung
by Inge Klaus and Paul Kuhn on
. . . Peer's
“Tennessee Song” gets good airing.
The Tennessee Boys will sing the
English lyrics on Decca. . .

(Continned on page .Sﬁj

| age

with two oldies “OI Man River”
land “Maria Elepa."” Peter
| Kraus, most popular German teen-
idol, is due to appear on Bel-
gium TV October 30.

The Greek film, “Les Enfants du
Piree” (Never on Sunday), is out
this week in Brussels and this is
bound to accelerate the rush for
the hit tune. Late-comer on the
marhet is a cha-cha version by the
Chakachas. Flip side is “Koulouri,”
also a Greek sung composition
which has very good appeal. ..,
Popular French singer Colette Ren-
ard wed orchestra leader Raymond
LeGrand last week. . . . Ariola Rec-
ords, Germany, sent out invitations
for the first “Deutschen Nach-
wucks-Festival 1960" in Karlsruhe.
Well-known Ariola stars Jimmy
Makulis, Jan and Kjeld, and Zarah
Leander will appear.

It's an economic fact of life

in the record business. Even the
biggest manufacturers can’t afford
to put strong promotion behind each
and every release they turn out.

So what do they do? They

make the BIG PUSH on those
records which they feel have the
best chance of paying off—for
them and for you!

ONE OF THE important early signals
that tells you which records they're
pushing is Billboard advertising.

Smart,

aggressive

labels FEATURE

their best releases in big-space adver-
tising in The Billboard—and they ad-
vertise in Billboard before they tip
their hands in any other way.

How good are they? A detailed study
of the statistics covering literally thou-
sands of releases proves that 7 out of
10 of tomorrow’s 100 hottest records

are featured in the big-space ads in

Billboard today—and four of them will

soon reach the best seller class!

So—if spotting the hits in advance is

important to your programming . . .

or your sales...or plays... be

sure fo . . .

. . . make it a special point

to program and order

from the records featured

in Billboard ads each week!
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THE KINGSTON TRIO“EVERGLADES”

(RECORD NO. 4441) FEATURED IN THE BEST-SELLING ALBUM “STRING ALONG” (T-1407) -
ﬁ. - .
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OFF-SHORE TOURS FOR
TOP NIPPON ORKS

YOKOHAMA—Two of the most
prominent Nipponese symphony or-
chestras will soon embark on their
first overseas concert tours, it was
announced here this week. On the
other hand, it was learned that
despite these tours, Japanese home
audjgnces will not be denied other
cream talent of the classical world,
with top foreign names scheduled
to appear here during the fall
season.

Initial group to leave this
country is the well-known Nippon
Hoso Kvokai Symphony. The 104-
member ensemble embarked on its
68-day around-the-world trek last
week. The tour is to encompass
India, Russia, Switzerland, Austria,
Poland, Germany, Italy, Great
Britain and the United States. The
complement will perform both]|.
standard works of the European
classical repertoire as well as origi-
nal Japanese symphonic works. All
solo parts in the concertos to be
performed will be taken by
Japanese artists.

The ork will be under the batons
of both Hiroyuku Iwaki and the

Fewer Albums;
Bigger Push

NEW YORK — RCA Victor's
policy of fewer releases and heav-
ier promotion for each one—here-
tofore applicable to the singles prod-
uct—is now being applied to al-
bum product. Motivation behind
the move is the fact that the pol-
icy has been eminently successful
in singles. Diskery currently has
[0 on the Hot 100 chart and has
been swinging in this fashion for
weeks,

In connection with album prod-
uct, an exec noted that the disk-
ery'’s Best Buy program 1s spread
out for a two-month period—Au-
gust and September. The next re-
lease will be the October product.
A considerable period will elapse
before another release. About 10
pop albums per months are
expected.

“The idea,” it was stated, “is to
give the product sufficient time to
get a foothold in the market —
time for the dealers and distribu-
tors to merchandise it before they
are clobbered with more product.”

With regard to singles, the disk-
ery in the first eight months re-
leased a total of 92 singles — or
an average of between two and
three singles per week — including
pop and country. Of the 92, about
40 per cent were cut in Nashville
by Chet Atkins.

British Decca
OK’s “Tommy’

NEW YORK — British Decca,
which finally decided to release
Ray Peterson's “Tell Laura I Love
Her” in England alter a cover ver-
sion hit the overscas charts, is now
rushing out a new version of Mari-
Iyn Michaels’ answer-song “Tell
Tommy I Miss Him."

However, British Decca—which
originally refused to release the
Peterson disk on the grounds that
its Iyric was too tasteless—had 17-
year-old Miss Michaels recut the
disk last week for release in Eng-
land,

In the original RCA Victor ver-
sion, the canary sings “he is up
in heaven somewhere.” For Brit-
ish consumption, the line now
reads “he meant everything to me,”
a change sugpgested by the British
publisher Lawrence Wright. The
BBC objected to the “Heaven" ref-
erence. Both tunes are published
by E. B. Marks here.

29.year-old conductor, Ryuzo Toy-
ama, The ork is scheduled to per-
form on United Nations Day in
the United States under Paul
Kletski.

Also planning a tour, to begin
September 21, is the 683-member
ABC Symphony. This three-month
tour will include concerts in Switz-
erland, Germany, Holland, Italy
and England. The 76 perform-
ances will be batoned by perma-
nent conductor, Hidemaro Konoe,
who is well known in Europe for
prewar musical activities on the
Continent.

Japanese music lovers at home
will be treated to wvisits here by
conductor Igor Markevitch, pian-
ist Rudolf Serkin and the Israel
Philharmonic Orchestra. Marke-
vitch, known here thru his record-
[r.gs. will make his debut conduct-
ing the Nippon Philharmonic Or-
chestra in its September subscrip-
tion concert. In observance of the
Markevitch visit, Nippon Gramo-
phon will release a two-LP slereo
album of Berlioz' “Damnation of
Faust,” with the conductor helm-
ing the Lamoureux Orchestra.

Serkin arrives October 23 for a
concert tour thruout Japan. while
the 100-member Israel Philhar-
monic is expected to present about
10 concerts in key cities here, dur-
ing its around-the-world tour.

20th Fox to
Issue 7 Sets

NEW YORK —20th Fox Rec-
ords has set a new album release
of seven packages, including sound
track, jazz, folk, classical and chil-
dren's material.

Heading up the program, which |

includes heavy emphasis on pro-
motion and display materials, is
“12 Great Themes of the Soaring
Sixties,” including material from a
flock of popular motion picture
and TV background scores. As
many as 100 musicians were em-
ployed on some of the tracks.
Also being highlighted is the
second and final edition of “Art
Tatum Piano Discoveries,” a group
of tapes cut in 1956 by the late
Tatum, Other packages include
“Songs and Legends of Great
American Rivers,” with the Robert
DeCormier Churalt. a kiddie set
titled, “Li’l Abner fo Chillun™;
“Songs of the Olympic Year,”
“Merry Christmas Carols.” with
Ashley Miller at the Radio City
organ, and “Symphonic Favorites,”
by the Royal Philharmonic Orches-
tra of Rome. For later fall release,
there are sets in the works by the
Harry Simeone Chorale, and al-
bums tied in with the furthr:nmmg

TV series, “Klondike” and “The
Outlaws.”
Irv  Stimler, 20th sales chief,

noted that along with the release,
there will be a discount-dating
plan for dealers to be announced
shortly. Plenty of display matter is
also in the works along with full-
page ads in Esquire and Plavboy.

Bikel Tops

Elektra Issue

NEW YORK—Theodore Bikel,
who holds down a starring role in
Broadwav's current Rodgers and
Hammerstein hit, “Sound of Mu-
sic," will have his Ffirst album in a
vear as the lead item in Elcktra
Records’ new release schedule, The
set is titled “Songs of Russia, Old
and New.”

Another set in the release is
“Spook Along With Zacherlev,”
with original horror-humor songs
set to a rock beat by TV's horror
expert, John Zacherley. Third set
is a re-release of the original cast
of “The Golden Apple,” being
issued by Elektra thru special ar-
rangement with RCA Victor,

L]

THE HOTTEST:
SINGER in the COUNTRY

HANK BALLARD

and the
MIDNIGHTERS

ANOTHER HIT

LETS 60, LET'S GO, LETS 60
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“Artificial Floy

From the Musical Production
“TENDERLOIN"

b/w

ATCO 6179
Attractively packaged in a four color sleeve.

www americanradiohistorv com


www.americanradiohistory.com

SEPTEMBER 12, 1960

THE BILLBOARD

e ———— — e

MUSIC NEWS 11

By ALBERT KESHEN

ELIZABETH, N. J.— Special
buys in records and phono equip-
ment, offered in slow buying pe-
riods, is helping stimulate business
for the five Vogel Record Centers
in New Jersey, Fach is located
in a heavily congested downtown
business section in Elizabeth, Lin-
den, Rahway, New Brunswick and
Perth Amboy, an area of intense
competition from shopping centers,
highway and surburban stores and
discount houses,

“Because of this condition we
have to find methods to bring store
traffic to our doors,” explains Jay
Vogel, who with his brother Sy,
has operated the business for the
past 10 years. “This means giving
them a shot in the arm at every
feasible opportunity by offering
specials, going out of our way to
supply customers’ needs and en-
couraging self-service in our dis-
play set-up,”

Unadvertised Specials

An example of an effective
means of pulling "em in is shown by
the frequent use of unadvertised
specials to a special mailing list.
These offerings cover both records
and accessories and are not in the
cut-throat price reduction catego-
ries, since they include merchandise
obtained below normal distributor
prices with the savings passed on
to the customer,

These specials are listed and
priced on a postcard. They are
mailed out about every six weeks,
with the offer limited to a two-
week period to anyone presenting
the card,

About 1,000 of them are mailed
first-class to a list of live prospects
made up of people who have asked
to be on it and does not include
the bobby-soxers and “hep cats”
with low purchasing capacity.
Names are obtained from address
stubs left at the store cash regis-
ters and prominently displayed
there.

Along the same category, the
Vogel stores have arranged special
sales for singles with a reduced
tie-in price for a third record. For
instance, if two sell at 98 cents

each, the third will be offered at Le

59 cents. Occasionally this mer-
chandise will include stuff that has
to be cleared off the shelves
quickly. =

"We always get a prompt and
satisfactory response from these
specials,” said Jay, “Not only does
it give sales a fresh stimulus, but
it's helping in building wp plus
sales from folks who buy more than
what they originally came in for.”

The Vogel stores always take ad-
vantage of the stereo deals offered
by the manufacturers, playing up
these buys in large front window
posters and special interior dis-
plays.

The special orders facility is also
helpful in developing ‘steady pa-
tronage. The stores gladly accept
requests for back numbers or hard-
to-find records after payment of a
small deposit. This is a service
usually ignored by discount houses
or th: supermarkets and 5 & 10's
and one which is appreciated by
customers.

The Vogel stores carry a well-
rounded line, or “a little of ev-
erything” as one partner put it, to
appeal to all buyers. Invento
includes wide selections of jazz and
classical with a heavy inventory of
foreign language records, together
with the most popular accessories,

Self-Service Encouraged

The stores are set up to encour-
age self-service whenever possible.
Indicative of this style is the ar-

STORE-TESTED PROFIT POINTERS FOR DEALERS

* Postman Rings
Dealer Register

rangement of the Elizabeth store,
which is headquarters. Altho oc-
cupying a comparatively small
space, 20 by 20 feet, it has a floor-
-to-ceiling set-up which is depart-
mentalized and open so that a vis-
itor can find what he wants with-
out even asking.

The wall white pegboards show
'items which are in the current pub-
lic eye. There are two center aisle
browser stands for LP's, divided
inte two categories. The classics
are in wall racks and arranged
numerically. Another wall shows
the self-service pigeon hole racks
of popular records which are listed
a;inhahﬂti:al]}r s0 that they can be
taken out easily.

The store’s decorative motif is
charcoal and oyster white, which
makes for a cheerful environment
and this attractive appearance is
further enhanced by white acousti-
cal tile ceilings and plenty of il-
lumination provided by the over-
head rows of fluorescent lights.

This arrangement, further, is not
static. The Vogel brothers believe
in frequent modernizi®; so as to
give it all & new look and present
a fresh appearance — all of which
helps in further stimulating store
visits,

9 New Pkgs.
On Atlantic
Fall Agenda

NEW YORK — Atlantic Rec-
ords launched its fall LP selling
plan Jast week, via the release of
nine new albums—Ilargest LP re-
lease in the firm’s history.

The plan itself, which runs from
September 15 thru October 15, of-
fers special discounts and delayed
billing to dealers by individual ar-
rangement with their local distrib-
utors.

The new albums include “Third
Stream" by the Modern Jazz Quar-
tet (featuring as guests the Jimmy
Guiffre Three and the Beaux Arts
String Quartet); MJQ leader John
wis' “The Golden Striker™: “Por-
trait of the Artist” by Bob Brook-
meyer; "“The Drifter's Greatest
Hits,” “Win With Irwin" by come-
dian “Professor” Irwing Corey;
Lonnie Donegan’s “Skiffle Folk
Music,” and “Jazz at Jazz, Ltd.”
recorded at the Chicago nitery.

Debut album releases on Atlan-
tic include “Sister Salvation by
the Slide Hampton Octet and “Jazz
Makers” by Ronnie Ross and Allan
Ganley and their Jazz Makers, a
modern jazz group from England
heard here as part of the 1959
Newport Jazz Festival package
tour. With the exception of the
Corey, Drifters and “Jazz at Jazz,
Ltd." packages, all of the new re-
leases are available in both stereo
and monaural,

Concertone in
Nippon Tie-Up

CULVER CITY, Calif. — The
American Concertone wing of

ry | Astro-Science Corporation has con-

cluded a licensing agreement with
the Japanese Tokyo Electro Acous-
tic Company which will allow the
Nipponese firm to manufacture
Concertone commercial tape re-

|corder models for sale in Japan.

The Tokyo concern is resently
_il_mn_aged y Katsuma and %’umumn
ani.
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ORDER NOW!

FROM YOUR JAY JAY DISTRIBUTOR
TERRITORIES AVAILABLE

WRIE & JAY JAY RECORD (O.
WIRE 2452-56 SO. KEDZIE AVE. @ CHICAGO 23
or PHONE TELEPHONE FRONTIER 6-7300
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A Smash Single
From Their Brand
New LP

“THE TIME”
“CANDLELIGHT”

Ember 1066

Humorous—Willy—ZEntertaining

DESTINED TO BE A BEST SELLER

KOMACK

Star of “Damn Yankees"
and “Hennessey’’ TY Show

‘Ember Personalities #801

EMBER RECORDS 150 W. 55th St., N.Y.
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MGA Signs
With 4 Labels

HOLLYWOOD Musicians’
Guild of America last week signed
a four-year pay-boosting agreement
with four labels to mark its initial
intoad into the American Federa-
tion of Musicians’ disk domain,
MGA concluded a pact with Con-
temporary, Disney, Frank Sinatra’s
Essex Productions (which releases
thru Capitol Records), and with
Verve.

Wage rate effective September
1, 1960, calls for $67.50 for a
three-hour session, amounting to a
$16 boost over the AFM's $51.50
scale. Escalator provision increases
rates to $70 the second year,
$72.50 the third year and $75 for
the final year of the Guild paper.
This compares to AFM's maximum
$56 rate. Arrangers, orchestrators,
copyists and librarians get an im-
mediate 10 per cent wage hike
plus 5 per cent raises each yecar of
the contract.

Doubling pay is provided for
musicians who play more than one
instrument during recording ses-
sions. This amounts to 25 per cent

extra for the first doubling, an

extra 15 per cent for the second,
and 10 per cent for the triple-
threat instrumentalist. Provision
for doubling pay makes it a first in
disking contracts. Another first is
payment of premium rates at time
and a-half for sessions held be-
iween 1 a.m. and 6 a.m., and dou-
ble time for sessions after 6 p.m.
on Saturdays, Sundays and legal
holidays.

Leaders and contractors will get
double the sideman’s rates. Over-
time scale will be figured at dou-
ble the pro-rata hourly scale.
When recordings are re-dubbed
for use by other media, musicians,
arrangers, and copyists will get re-
use payments. Pact eliminates the
AFM-created Trust Fund payments
by record manufacturers. Instead,
it calls for establishing a commit-
tee composed of two members each
from the Guild and management
to fashion a royalty payment plan
for musicians’ health and welfare
benefits.

MGA's much-ballyhooed disk
contract comes a week betore stu-
dio musicians here will vole in an
NLRB election to determine
whether the Guild will reain its
two-year-old jurisdiction over
movie musicians or whether this
will return to the Federation's fold.
AFM challenged MGA's studio
jurisdiction and called for the
NLRB election.

Guild prexy Cecil Read told The
Billboard similar contracts will he
signed with Bel Canto Stereophonic
Recordings, now headquartering in
Columbus, O.; Top Records, Bar-
bary Coast, and the Edison-Interna-
tional label. MGA had won NLRB
certification for all the above labels
during an election held earlier this
year.

Stearns’ Firms
Up Activity

NEW YORK — Julian Stearns,
formerly head of BMI's music
firms, has chalked up a flock of
records for his new music publish-
ing companies, Arena and Lorob
Music.

Last week he sold a master,
featuring two of his tunes by the
Arena Twins to Columbia. Sal
Raimondi cut another of Stearns
tunes last week for Coral, and
Junior Waters, FEthel Waters'
nephew, has sliced two Stearns
songs for ABC-Paramount. Stearns
manages all three acts, plus Capitol
canary Susan Barrett.

In addition to sides cut by his
own artists, Stearns has lined up
new records by Jane Morgan on
Kapp, Billy Storm on Atlantic,
Kenny Rankin on Decca, Buzz Clif-
ford on Columbia and Jimmy Boyd
on Daot,

wwWw americanradiohistorv com

The ORIGINAL and The Only
Version That's SELLING
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MAURICE WILLIAMS

‘& The Zodiacs

HERALD 552

A New SMASH Single . . . From.. ..
Their Hot Selling Album

THE MELLOKINGS

with.

the Mellokings

1

MUFE

HERALD 554

“TONIGHT TONIGHT"
and other favorites
H-1013

HERALD RECORDS 150 W. 55th St., N.Y.
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: — theories advanced elsewhere, the|c¢ igning for the imposition ‘of
Germlans do not accept the singles | a %a}-M [E}r ASCAP) license fee "I Fﬂ“"D Mv I.OVE"

Root of Disk Depressmn

® Continued from page 4

the Germans, requiring a co-ordi-
nated universal solution. Hence,
the German interest in alerting the
U. S. industry to the taping peril.

It is a peril which applies almost
entirely to pop music, and has to
be faced on that basis, according
to the Germans. Studies here show
that while German pop platter pro-
duction skidded 12 per cent, classi-
cal music climbed 34 per cent.

The industry interprets these
statistics to mean that the tape re-
corder is mmn!y a threat to pop,
because the inclination is to tape

them, play them to death and then
erase the tape.

Most pop singles are discarded
anyway after they fall from the
Hot 100,

Classics Not Involved
Classical music is something else.
German surveys show that there is
little inclination to tape this cate-
gory. The tapes are difficult to in-

dex and file, and to preserve.
This theorizing buttressed
further by the fact that the decline
in platter production is concen-
trated not only in pop but almost
entirely in singles. Contrary to

ol

Scepter Kecords

Ovur latest hit now joins:
« "SWEET MANIA" -

"TWEETS SAYS: 'I'VE GOT NINE LIVES—DO YOUT "

By Moble Sissle, Euble Blake and Roslyn Btock

"DON'T STOP LOVING ME NOW” >\
"PLEASE LORD BLESS MY ONE AND ONLY LOVE"
« "DOWN MISSOURI WAY" - "FINE, FINE, FINE"
« "BABY THAT'LL GET IT"

WILBUR SWEATMAN MUSIC PUB. (0.

1650 Broadway
New York, N. Y.

14T4 Biway, M. ¥. 19
co LIJ?

“"HOY HOY"
_JOHNNY & JACKY

ANNA #1120
Out next week. Catchimt lyric of the
century. 'Sound of EE Dance beat of
the decadel -

SALES REPRESENTATIVE
WANTED

i have EID'HT-
. Exesllent growth
an. Balary opan.
eonfidentia
ha Billlboard
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decline as being merely a matter
of changing musical tastes.

The sale of tape recorders and
recording tape, combined with
polls, point to a connection with
the singles decline.

The trend in 1960 has been 2
continuation of that in 1939, Pup
platter production declined an
additional 10 per cent in the first
quarter of 1960, while classical
music spurted 20 per cent.

Meanwhile, whereas there were
only 29,000 tage recorders in West
Germany in 4, and 300,000 in
1958, the number now is well over
three million. The price of tape
recorders has dropped until a good
German tape recorder can now be
had for $75.

West Germany'’s music indusiry
generally has little hope that the
tape recorder upsurge can be
halted (“You might as well try
turning back the sea,” as one in-
dustry leader phrased it). And no-
body believes ﬂrmt merely requiring
the producers to insert warnings
against unauthorized music -taping
in their advertising will suffice.

The Germnn industry, instead} is

Hill-Merc
Suit Gets
New Impetus

CHICAGO—Tiny Hill's. million-
dollar suit against Mercury Rec-
ords, alleging failure to live up to
its recording contract, was given
new life here last week as the
Illinois Appellate Court threw the
case back to the Cook County
Superior Court for trial,

Previously the Superior Court
ruled it had no jurisdiction and

| | that Hill would first have to submit

to arbitration by the American
Federation of Musicians., The ap-

{ [peal court, however, said that such

arbitration had to be specifically
agreed to between the parties,
which was not the case.

Hill had signed a standard AFM
contract with Mercury. One of the
provisions call for the bylaws of
AFM to be binding. The AFM

} |bylaws in turn do call for arbitra-

tion.

The appellate court ruled, how-
ever, that more specific language
than this would be necessary before
arbitration would be imposed as a
condition of the contract.

Meanwhile, it was learned last
week by The Billboard that Hill
was expelled by the executive
board of the American Federation
of Musicians, approximately four
months ago. The union action was
attributed to Hill's referral of the
Mercury beef to the courts. No
comment could be obtained from
either the union or Hill at press
time. Hill is currently residing in
Fort Lupton, Colo.

The court decision has far-
reaching legal implications since
the AFM contract has been used
as a standard thruout the industry
for years, What the courts said, in
effect, is that parties can agree to
arbitration—but the agreement has
to specifically be spelled out in the
contract.

Conceivably, a mass rewriting
of all future contracts is in the
offing.

Illinois common law frowns on
arbitration as a contract provision,
but State statutes do authorize arbi-
tration if it is specifically spelled
out in the contract between the
parties.

Hill had signed a two-yvear pact
with Mercury calling for recording
of at least 32 disks. He alleged that
only four were produced.

Hill charged damage to his ca-
reer and other damages amounting
to almost a million dollars. The
case will now be tried by the Cook
County Superior Court. It is
possible that an out-of-court settle-
ment will be reached, but to date,
neither attorneys for Hill nor Mer-
cury said any such move was
planned.
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on each tape recorder, in addition
to the purchase price. Payment of
this fee in the purchase price would
give the purchaser the right to un-

"MORE GF THE SAME"

restricted taping of music.
As seen here, the only alternative “ BULLMOOSE JACKSON
is the creation of a GEMA "Ges- WARWICK M-575
tapo,” which would prowl private :
homes to ferret out tape music Dlstributed by
e Uited el Rermd
s nited Telefiim, Ltd,
Carlton Acquires ||, . s p,..m.':, e
JUdlm §-1050

Thrush, Master

NEW YORK—<Carlton Records
last week signed canary Karen
Chandler to a term contract, and
picked up distribution. rights for a
new master, “Call Me Lucky,” by
Philadelphia thrush Candy Ander-
son.,

The master was acquired from
Mick and Mart Productions, and
is now available on Carlton’s sub-
sidiary label, Guaranteed. Miss
Chandler, currently appearing here
at the Living Room nitery, cut her
first Carlton sides last week, with
arranger-conductor Jack Pleis han-
dling the date.

If you want
records
authentically
recorded
in Hawail,
be swre fo order
WAIKIKI RECORDS
Write for
free catalogues
WAIKIKI

RECORDS
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Honoluly, Hawelé
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[u:h has his own special reasons for reading It . ..
using it . . . and referring to It . . . over and over
again . . . and they all add up to

More Record
Sales
and Plays

and more of everything that goes into maoking @
successful record personalityl

DISK JOCKEYS
RECORD DEALERS
TALENT BUYERS
JUKE OPERATORS
COLUMNMISTS
RACK JOBBERS
DISTRIBUTORS
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MOVIE PRODUCERS

The Billboard’'s September 26
Fall Spotlight on
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® Continued from pﬂ'ge 3

AFM Tops MGA in NLRB Vote

= |the Federation could do a better

job. The Guild's fight, he said, re-
sulted in drastic reforms in the
Federation and its policies, includ-
ing the removal of James C. Pe-
trillo, its former international prexy,
plus revisions in the trust fund poli-
CIES.

Read also felt that MGA entered
the movie studio realm at the wrong
time. Musicians have been hurt, he
said, by a drastic drop in the num-
ber of pictures made here. MGA
did the best it could under the cir-
cumstances, he said, but apparently
some musicians feel the Federation

2l | will be able to do a better job for

them.

Federation’s victory does not

5 imean the immediate dissolution of
1 1the Guild, he explained. MGA has

contracts with the TV alliance and
the aforementioned labels and has
a legal and moral obligation to rep-
resenl the musicians at these firms
as the collective bargaining agent.
Guild will have to reduce its oper-
ating budget as it has lost the ma-
jor source of revenue, but it will
continue to operale, Read said.

How long the Guild remains in
operation, Read told The Billboard,
“will depend upon how good a job
the Federation does for the mu-
sicians.” I1f AFM represents the
musicians’ best interests in its fu-
ture activitics,” Read said, “The
Guild will disappear. If the Feder-
ation goes back to its old Petnillo
policies, it will be anybody's guess
as to what we'll do.”

Fact of the matter is that loss of

the studio musicians virtually has
wiped out MGA’s membership.

his first smash release on Rank

HONGOLA

c/w

Read fecls his Guild will be sup-
ported nevertheless by the more
than 400 members who voted in
its favor at the last election. At the
time the Guild was being formed, a
number of musicians backed the
anti-AFM cause by passing the hat
al recording sessions to raise funds
in support of the Guild’s fight.
AFM prexy greeted the Feder-
ation victory as an end of “dual
unionism” and predicted it will re-
sult “in the kind of unity of pur-
pose that enables an honest trade
union to represent its members ef-

fectively. . . . We regard the elec-

tion results more as a reaffirmation
‘of musicians’ unity than as victory
over other musicians.”

Oscar Pettiford

® Continued from page 3

the bass, he played piano, trom-
bone and trumpet. In 1942, Petti-
ford joined Charlie Barnet's band,
and the next year worked with
Roy Eldridge, Lionel Hampton,
Lucky Millinder and Dizzy Gilles-
pie, before organizing his own ork
for a year in 1944, He had also
played with Woody Herman, Er-
rol Garner and Duke Ellington.
Winner of many awards (Down
Beat, Metronome, Esquire, etc.),
Pettiford has recorded both as a
leader and a side man for many
labels over the- years, most recent
ones being ABC-Paramount, Riv-
erside and Dawn, He was also a
composer — “Beat Me Dimitri,”
“The Gentle Art of Love,” eic.
Pettiford is survived by his
widow, Harriet, and a son, Oscar Jr.

Cole Album

® Continued fron page 3

~ Victor’s Folsom

® Continued from page 3

your attention to one of the out-
standing programming accomplish-
ments of our station in recent years,
All commercial time has been
cleared by Bob Forward, our di-
rector of programs, to schedule the
world premiere playing of “Wild Is
Love,” an uninterrupted original
tone poem . . ."

By pin-pointing its campaign via
select stations and jockeys (i.e.,
those who have agreed to air it in
its entirety), Capitol has achieved
three valuable sales tools: It will
gain air exposure for the com-
plete album as opposed to a few
tracks; air-play is automatically
controlled by the time limitations
of a full-length album, thus help-
ing to avoid the pitfalls of overex-
posure, and Capitol feels its ap-

sumer curiosity in the package to a
point of paying off in sales.

After giving the album its “pre-
miere” send-off, label will make
regular deejay copies available to
all stations. These will come in
the traditional tracked form. In
addition to the local air and news-
| paper space drive, Capitol also will
push it in its general pational con-
sumer ads.

Recording and the expensive full
color booklet is estimated to cost
the label approximately $60,000
to produce. An additional $40,000,
it is believed, will be spent in the
over-all promotional drive.

Williams Sues

® Continued from page 3

board (June 6) stating that Williams
was leaving the Platters and would
be replaced by Sonny Turner.

The letier stated that Williams
could pot perform his individual
services for any other record com-
pany during the existence of the
Mercury pact. Subsequently on
June 22, 1960, Goldberg and Levin,
Mercury’s counsel, notified Shelton,
Williams® counsel, that “in the event
that any members of the group
record either individually or as
members of any other group, our
client (Mercury) will institute
legal action.™

Interestingly enough, Williams
has agreed to continue recording
with The Platters for Mercury.
Turner has taken his place with
the group only on personal appear-
ances.

Thus the only issue is whether
Williams can record as a soloist or
with another group for another
company, while the Platters’ Mer-
cury pact is in existence. The legal
question is a tricky one and has
heretofore been unanswered. If
brought to final conclusion in the
courts, the precedent will bear on
future such cases thruout the coun-

try.

ASCAP Fight

® Continued from page 4

virtually all reported drastic drops.
Figures of around 80 to 100 per

“ leent were commonly mentioned,

TOP RANK

RECORDS

24 W, 57th St.
N.Y.C.

www americanradiohistorv com

{One man said he had been receiv-

ing roughly $600 per quarter and
that his last check was less than
$30. Others cited similar figures.

The group said they had been
told by ASCAP that the licensing
society had been paving out more
on tunes aired on ABC shows than
they were receiving from the net-
work. Writers and publishers
counter that this is because there

lare more tunes played on ABC

shows than on CBS or NBC. The
latter two carry more drama shows,

The group pointed out that the
nets pay roughly 2% per cent of
total advertising billing to ASCAP.
This is for musical as well as non-
musical shows. This money is then
divided between the writers and
publishers whose tunes are actually
playved. Thus a network with a
large number of 1unes played
~would vield less per tune than one
cwith mosily drama shows.

proach will fan the sparks of con-|P

about 1946 began using bakelite
as a substitute, which in turn led
to the present developments.

Folsom said, anent the question
Lof playing speeds, “I was responsi-
ble for bringing out the 45 r.p.m.
record. And I took some beating—
but really! General Sarnoff finally
said, 'Frank, I don’t understand
how anyone could so successfully
get everyone in the business to take
a poke at him""

Mentioning General Sarnoff’s

long association with such projects
as the NBC Symphony and the
NBC Opera Company as some of
the contributions which earned the
award, Folsom recounted some of
the tribulations involving maestro
Arturo Toscanini, whom Sarnoff
brought over to conduct the sym-
hony,
“We spent $17,000,000 to keep
the NBC Symphony on the air, and
we only sold the show once,” Fol-
som recalled. He confessed: “1 was
a director at E. R. Squibb Com-
pany, and I once was able to get
Squibb to sponsor the Symphony
for 13 weeks. But the Maesiro,
while he was the greatest conduc-
tor in history, was not a great sales-
man. When the president of Squibb
wanted to meet Toscanini the Mae-
stro refused. Once 1 brought the
president backstage and the Mae-
stro threw him out. Squibb did not
renew.”

Besides the award to General
Sarnoff, another award was given
to Mayor Robert Wagner for his

successful campaign to save Car-
negie Hall.

N. Y. Dealers

® Continued from page 3

the record dealers in the last vear.
Si Bondi, association executive,
mentioned that the organization
was making no drive to sell tickets
this year, but manufacturers and
distributors ar invited to request
th ducats which are %10 apicce.
Bondi also reported that the
group now has over 500 members
of which more than half are ac-
tive. A number of new members
have joined from Long Island and
Connecticut. Two or three weeks
prior to the installation procesd-
ings, the election of officers will
take place at an execulive session,
Bondi also mentioned that the New
York group was in complete favor
of current SORD proposals and
that united dealer action thru the
New York group has effectively
curtailed cut-out practices,

The dealer spokesman also
noted that a quick survey among
some 30 or 40 dealers seemed lo
indicate that this current summer
had proved to be the best one n
many, many years. Main reason
for this seemed to be the multitude
and variety of deals extended by
manufacturers to their dealers.

*

Jussi Bjoerling

® Continued from pape 4

ing U. §. Swedish churches. He
made his debut at the Royal Opera
House mn Stockholm in 1930 when
he was 19,

During World War 11, the RCA
Victor recording artist was barred
by the Nazis from appearing in the
U. 8. for four years. He returned
to America and the Met in Novem-
ber, 1945, but in 1953 his health
began to fail and he suffered a
series of heart attacks. " Surviving
are his widow, the former lyric so-
prano, Anna-Lisa Berg. two sons
and a daughter,

Sept. Dealer Deal

NEW YORK — Ofibeat and
Washington Records has an-
nounced a special record dealer
deal for the month of September.
Each 10-record buy will entitle
the dealer to one free. Deal is ap-
‘plicable to the entirety of both the
Washington and Offbeat catalogs.



www.americanradiohistory.com

SEPTEMBER 12, 1960 THE BILLBOARD MUSIC 17
m

e = — e O}

announcing

Bi“hoard’s Big " " ' : : - jjj %5:5-3.-- .
_ #my: e

record'* .: '

‘:today

Yes, Billboard's September 26 Programming and
Talent issue is timed for active use during the hottest
record sales period of the year . . . the big fall selling
season leading up to the great Christmas sales
bonanza.
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And when you add the fact of genuine interest and
_long-term readership by the music and entertainment
columnists of top newspapers and magazines . . . by
television producers . . . by motion picture executives
.+ . by talent buyers and bookers in all entertainment
fields . . . and by the whole record distribution
industry . . . you've got an exciting, top-interest
advertising value that can’t be beat!
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Be sure you're represented in a big way, with a big,
dominating ad message.

wd to luo NEVET bigger!

RESERVE AD SPACE NOW!
NOTE EARLY AD CLOSING: THURS., SEPTEMBER 13

{The slick-stock format and two-color printing operation makes the early closing
essential. No deadline extensions possible.)
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Hi-Fi

Show Swings Big

Dealer Attendance Hits Record High;
Products Presented More Imaginatively

By REN GREVATT

NEW YORK—The 11th annual
New York High Fidelity Show got
off to a winging start Tuesday (6)
with a special pre-opening dealer
day. Atntedance during this session
and a second dealer session on
Wednesday prior to the official
opening to the public in the after-
noon, reached record proportions
according to Abe Schwartzman, in-
formation director for the Institute
of High Fidelity Manufacturers,
sponsors of the show.

Beyond this, the show was
characterized by heavier public at-
tendance and interest, more imagi-
native presentation of products and |
generally less cacophony than in
years past.

More than 3,800 dealer biadges
were made out for the pre-opening
sessions and a special dealer sales
clinic, presented Tuesday evening
(6) was attended by close to 300
retailers. This session was helmed
by Marty Bettan, Paul Nichols,
Juck Simon and other members of
the New York Chapter of the Elec-
tronic Representatives Association.
Altho some dealers took a skeptical

int of view of the presentation

cause of what they called “gen-
eralties,” the general reception was
good. _

Attendees at the show were im-
pressed by a number of design ad-
vances in product, some simplifi-
cation of controls and the intro-|
duction in the component field of
reverberation equipment to fit any-
body's audio set-up. There was
also considerable talk of multiplex-
ing and many units were coming
equipped to accommodate this ad-
vancement.

Imal record changer.

One particularly interesting de-
velopment was a new Rek-O-Kut
turntable which incorporated the
automatic play features of the nor-

This was
viewed as a great development for
tired businessmen, who upon re-
turning home after liquid stimuli
are always in danger of damaging
their records when putting the
needle down with an unsteady
hand.

At least two important local
audio component outlets reported
an immediate effect on their store
traffic this week, which they traced
to interest generated among cus-
tomers attending the show. Al
Hudson, Les Klein said that all
week the store traffic has been
higher than normal. “And we've
done nice business, too,” Klein
noted.

Jimmy Carroll of Harvey Radio
said that his store experienced an
abrupt upsurge in audio traffic this
week. Like Hudson, Harvey too,
has done a good bit of business
both in units now available and
in terms of orders on equipment
seen at the show but not yet in
dealers’ showrooms. Carroll made
the point that frequently customers
explained that they had seen
briefly something they liked at the
show and had come to the store
to see and hear the unit without
the wvsual competition from other
exhibits at the show.

Carroll added that in his view
the idea of holding the show three
weeks earlier than usual was a
good ome. "It gives us a chance
to start the selling early before
people start on the Christmas buy-
ing spree on other items,” he said.
One interesting aspect of the ad-
vance promotion for this year's
show, was the fact that audiophiles
were steered to their local dealer
for special discount tickets to the
show. This was believed one rea-
son for the stimulated dealer traffic
during the week in the area.

STORE-TESTED PROFIT POINTERS

Local Ma
Trade-In

By ROBERT SCOTT

Do equipment (rade-ins make
sense for the average phono dealer?
Do they make sense for you? Ac-
cording to a number of dealers
around the country, the answer de-
pends largely on the type of store
you have, the type of equipment
you sell, and your clientele. One
dealer in Montclair, N. 1., points
out that he does a moderately
successful business in trade-ins “be-
cause I'm located near a college.
If I were located in another part|
of town, 1'd be crazy to accept or
sell trade-ins.”

The Conditions .

Here are some of the condi-
tions under which trade-ins make
sense, according to dealers: If
you're located near a college cam-
us and do any college business;
if your store is in a neighborhood
inhabited by a number of young
homemakers, or near a housing de-
velopment into which couples are
moving from city apartments; if it'll

casionally

give you an edge over your com-
petition in a highly compeliive
area; and if you maintain your own
service department. It doesn’t pay
to accept trade-ins: If your store
sells only high-ticket consoles or
custom installations; if you're try-

FOR DEALERS

rket Sets
Potential

ing to maintain a quality image;
if your store is located in a mod-
erately wealthy neighborhood; if
most of your customers are mid-
dle-aged or older; if you have to
get someone clse to do your serv-
icing. ‘
Dealers accepling trade-ins point
out that they must either have a
ready market for the items they
accept, or they must be prepared
to take the entire cost of the_trade
out of their profit on the deal
The latter course is the one oc-
chosen by appliance
dealers and manufacturers offering
“a brand-new X brand electric
razor for only 58.95 plus your old
razor.” In this case, the used razor
is simply scrapped, and the store
takes 1ts profit on the item out of
the $8.95. A case in point was a
Philadelphia record dealer in the
early days of LP who offered $5.95
records for $4.10 plus a 78 r.p.m.
album. He disposed of his 78 r.p.m.
disks thru city and veterans' hos-
pitals—a move which, as he de-
scribed it at the time, “builds good
will for the store, does everybody
some good, and keeps my customers
from running off to the discounters
in New York.”" A dealer who does
the same thing in New York with
(Continued on page 21)

EIA Tabs July
Drop in Radio,
TV Production

WASHINGTON — An Elec-
tronic Industries Association report
issued this week shows that the
“annual two-week plant shut downs
sduring the month™ of July can be
held accountable for a sharp de-
crease in radio and TV production.
Sales and production figures in
both categories, however, remained
higher than the totals for the first
seven months of last year.

In radio, total production dip-
ped to 890,359 sets for the month
of July as opposed to 1,551,451
for June. The same decreasing
trend showed a little more than
250,000 fewer auto radios and a
bit more than 65,600 fewer FM
sets were produced in July than
in June.

The production figures for year-
to-date, however, showed that
some 1,478,258 more total radios,
496,180 more auto radios, and
244,262 more FM sets have been
produced so far this year over last.

Retail sales of radio sets (ex-
cluding those meant for autos)
again showed the explainable drop:
573,363 for July as contrasted to
702,889 for June. Year - to - date
figures here again tho, showed that
sales of radios were running well
ahead of last year: 4,451,721 for
the first seven months of '60,
3,685,708 for '59,

Symphonic a
Lynch Subsid

NEW YORK—The exchange of
stock between the Lynch Corpora-
tion of Anderson, Ind., and Svm-
phonic Electronics of this city,
which has been brewing for some
time, came to pass last Wednesday
(31) when the Lynch board of
directors elected Bernard H. Lip-
pin, Symphonic board chairman,
president of the Lynch firm. At

which exchanged virtually all of
the issued Symphonic stock for
185,411 shares of Lynch siock.
Principals of the Symphonic firm
have been elected to the Lynch
board include Lippin, Max J. Zim-
mer, Howard A. Jacobs.

A spokesman for the new com-
bine informed that the Symphonic
Corporation will operate as an
autonomous subsidiary of Lynch.
It was also noted that the acquisi-
tion of Symphonic has added to the
diversification plans of the Lynch
company which is a glass-forming
and plastic packaging machinery
maker,

Big Clairtone
Sales in U. S.

TORONTO—Usually the trend
in sale of high fidelity equipment
is from the United States to Can-
ada, but Clairtone Sound Corpora-
tion, Ltd., has reversed the trend.

The company sold 700 combina-
tions in the U. S. last year to the
tune of $250,000. The company is
|also selling in the British market
land getting nibbles from other
European countries.

The company, now listed on the
Toronto Stock Exchange, was
formed in the summer of 1958,

Granco Products, Inc., took the
company's distribution in the U, S.

#

www americanradiohistorv com

Ear-to-Ear Music

The lady pictured here is
digging one of the more re-
cent developments in stereo
listening — the Koss Stereo-

hones. The Milwaukee-
ased company claims that
they provide a more person-
alized listening as an optional
supplement to speakers and
in some cases are taking a
place as a standard stereo
component.

The company also claims
that the phones give stereo
reproduction regardless of
room acoustics. They do
away with bothersome
speaker positioning. A num-
ber of record companies and
large dealerships have taken
to using stereophones in their
in-store demonstrations, al-

A new lape recorder is be-
ing marketed by the Geloso
Electronics Company of Mi-
lano, Italy, and distributed
by the company”s American
wing located in New York
City. It features a rela-
tively unusual three speeds
in its tape recorder and play-
back. The three - speed ma-
chine plays 334, 1% and
1 15/16 inches per second.
The machine may play up to
10 hours on one five-inch reel

vice that, the firm claims,
makes it virtually impossible

Shure of Evanston, IIl,
has introduced its M65 pre-
amplifier that gives the
added wvoltage boost needed
to operate a magnetic phono
cartridge in a system origi-
nally tailored to ceramic car-
tridge requirements. Another
facet of this unit’s over-all
usefulness is that it can be
used as a preamplifier for
magnetic cartridges and tape
play-back heads with stand-
ard audio amps, and there is

From across the Western
seas comes a new nine-tran-
sistor AM-FM portable made
in Japan and being distrib-
uted by Matsushita Electric
Corporation of America,
headquartered in New York
City. The unit is also appli-
cable as a tuner., It comes
complete with batteries, ear-
phone and antenna, and has
been tagged the Model T-30
and is priced at $79.95. This
unit is one of the leading
items made by the Japanese
company in a new line of

Minnesota Mining &
Manufacturing has marketed
a new accessory specifically
designed to take care of
troublesome loose ends. A
small plastic clip has been
marketed which fits between
the flanges of reels and holds
magnetic tape loose ends in
place, The new clip has been
given the Scotch Brand Tape
Clip title and is being dis-
tributed and merchandised in

NEW AUDIO PRODU

Recorder Features Unusual Speeds

and has a “tape saver” de-

Taking Care of Loose Ends

CTS

lowing a number of individ-
ual customers to listen to a
number of different disks at
one time.

=%,

to snap tape with a special
“auto-load™ technique. It also
has a built-in dust cover.

The unit comes in a poly-
styrene case and weighs 13
pounds. Officially referred to
as the Model G-258-A, it is
list priced at $199.95,

Preamp Makes System Magnetic

no need for circuit modifica-
tion when used as a mike
preamp. The price is 524,

‘Nine Transistor AM-FM Radio

the hub of the deal is a plan|

products being offered to the
American consumer, (See
separate story.)

packages of 10 and retails
for 35 cents. The clip [iis
standard quarter-inch record-
tape.

Kit Does Balance Job

Tying in with current Do-It-Yourself popularity, Audio
Empire of Garden City, N. Y., is offering a Stereo Balance Kit
which is designed to catch the eye of the audiophile and entice
him to look into the company’s products. The kit is free and
will be featured in newspaper, magazine and radio advertising.

(Continted on page 21)
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Big word in cars, big word in directories. That's the
word for Billboard's 1961 Phono Directory, coming

Sept. 19. The directory will be in tabular format, the

easy-to-use kind you'll save . , . buy from . . , and sell
with , . . for months. Complete information on all
models of all phono lines manufactured in the U. S.

- . providing a wealth of practical material that tells
dealers how to make the most of the outstanding sales

and profit opportunities offered by today's phono equip-
ment,

AD DEADLINE: SEPT.14 / ISSUE DATED: SEPT.

www americanradiohistorv com

QUICK?

Billboard's 1961 Phono Directory,
coming Sept, 19, will be packed
with quick ecapsule information
on every model in every line of
phonographs manufactured in the
U. S.—providing a wealth of prac-
tical material that tells dealers
how to make the most of the out-
standing sales and profit oppor-
tunities offered by todav's phono
equipment,

)
)

AL
NEAR

You'll love it next May as much
s youll love it in September—
Billboard's easy-to-use directory
of the 1961 phonos, published
Sept. 18, It will have complete in-
formation on all models of all
1961 phono lines manufactured in
the TJ. S.—providing a wealth of
practical materia] that tells deal-
ers how to make the most of the
outstanding sales and profit op-
portunities offered by todav's
Phonao equipment, )

19 / OuT: SEPT.I9
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- Trade-In Potential Based

Upon Store’s

® Continied from page 18

Location

LP disks simply scraps his trade-
ins. “Thev're too much trouble to
inspect and resell,” says the dealer,
who offers his customers mainly a
sclection of gravevard merchandise,

Most dealers agree, however,
that records aren’t very practical
items for trade-ins because of the
reluctance of most customers to
buy used records, and because
looking at a record often doesn't
tell much about its condition.
More practical, the dealers agree,
are portable phonographs. “These
are particularly popular as trade-
ins, because our customers want
to buy something better,” savs a
dealer near Camden, N. J. “Be-
sides, there's a ready market for a
portable phonograph in good con-
dition.” Originally, the dealer ex-
plained to me recently, he'd figure
first what his profit on the sale
of new equipment would be, then
how much of that he could afford
to give away in case he couldn't
resell the trade-in. “People would
come in here with a portable pho-
nograph for which they might
have paid 330 to $60 and decide
to buy u console at, sav, $249, [
Figure that I could afford to give
away mavbe %30 on a sale like
that, and that's what I'd offer if
the case was in good condition
and the phonograph didn't seem to
need repair. We'd give it a clean-
ing and a check anvway, and sell
it for maybe %$40." The pricing|
system, he explained, 1s similar to
that wsed by car dealers in deter-
mining a trade-in price. “Another
way is to work with a local pawn
broker. Find out what he'll pay
for specific makes and models, and
offer the customer the same price.
That way, vou'll always have an
outlet for equipment you can’t sell.”

Recorders Popular

Equally popular with portable
phonographs as trade-ins are ta
recorders and tape decks. “We'll
take all we can get,” a Boston
store which caters to students from
Huarvard and Massachusetts Insti-
ture of Technoloov says, “We find
that as a student goes thru his
four years here, he works up may-
be from a monaural recorder to a
low-priced stereo playback to a!
good stereo record-playback ma-
chine. We simply sell the mon-
aural muchines last yvear’s freshmen
ciass is trading in to this year's
freshmen. The markup is good,
and because we're so sure of a sale,
we can buse our price on what the
muchine is really worth. Of course,
we point oul to the student who
sells it that he can’t expect much
more thun half the list price, be-
Catse we can buy a new machine

HEAR IS
BEAUTY

(partly on how much repair work

pe |that all they seem to do is hurt |

for very little more than that at
wholesale, And we want to offer
the person who buyvs the trade-in
value for his money. The student
gets a chance to prepare himself
for the shock when we tell him
his year-old Mighty Mite is worth
only $50 instead of the $100 he
may have paid for it." The dealer
pointed out that his biggest prob-
lem is stereo four-track equipment,
“Nobody wants to trade in that
sort of thing, and the ones we do
get go out almost as fast as they
come in. Somebody who's been
buying one trade-in alter another
thus has to make a big step from a
two-track stereo playback-only ma-
chine to a four-track stereo plav-
back and record. Still. by allow-
ing a good price on the trade-in, |
we can make it sweet for them.”
Consoles and audio components
present problems for manv dealers.
*You can get rid of a second-hand
tape deck, all right; but what do
vou do with a monaural ampli-
fier?” asks a New York specialist
in trade-ins. Once upon a time, his
store took all kinds of audio equip-
ment. Today, it takes only those
items which have immediate re-
sale wvalue, such as bookshelf
speaker systems, current model rec-
ord changers, current and recent
stereo amps, and meost tuners and
turntables. “The price depends |

has to be done. and how much de-
mand there is for the item.” Many
dealers, on the other hand, echo
the sentiments of one in Harlford,
Conn., who told me, “It’s just more
bother than it's worth. You're al-
ways getting stuck with the stuff
and wasting display space,”
Consoles a Problem
Consoles present similar prob- |
lems, particularly the more expen- |
sive ones. “The turnover is so small |

my new console sales,” the Mont-
clair dealer confided. “I can sell

up to a console by taking in a
portable, but T can’t sell a higher-
priced console by taking in a less
expensive one. And if I do, [ lose
money

It's necessary to have every
piece of equipment vou intend to
resell checked bv a serviceman,
even tho there may be nothing
wrong but a worn stylus. The
reason is that to sell it, you have
to guarantee it. A check by a
competent serviceman can save
countless headaches later on. In
checking most phonographs, deal-
ers point -out, placing a stack of 78
r.p.m, or LP records on the changer
and letting them play for several
minutes should tell you (1) whether
the changer is working properly
and, (2) something about the con-
dition of the amplifier inside. Sim-
ilarly, playing a stereo tape, pref-
erably of a solo piano, will tell
vou how the amplifying svstem is
and whether the speed is constant.
Be sure to play a tape with which
vou're familiar. If the result has a
shimmering, watery quality, you'll
have to make repairs on the idler
wheel and take-up. And if you're
missing some of the highs, it may
need a head replacement as well.

A spot check of dealers around
the country reveals that perhaps
50 per cent don't expect to make
a profit on the trade-ins they ac-
cept. They're in the business
solefv to stimulate the sale of new
merchandise, and simply hope to
sell their trade-ins at cost. This
group represents mainly  dealers
who do a limited trade-in business.
The rest run their trade-in de-
partments at a profit. “We've pot
to make money on them, just as
we do on every other item in the
store,” says a higly successful mer-
chant in Chicago, who includes
repairs, servicing and store over-
head in his cost price.

Trade-ins can be a zood new
business, a successful sales tool, or
an albatross around the neck of
the unwarv dealer. Before launch-
ing into the field, decide what
purpose vour trade-ins will serve,
and how you intend to dispose of
them. Then check your market to
see if it's ripe for trade-in mer-
chandising.

_ NEW AUDIO PRODUCTS

| ® Continued from page 18

Musi-Pak, Inc., of WNew
York City, background music
svstem producer, has intro-
duced a controlled, sell-con-
tained music system for busi-
ness and office that uses con-
tinuous loop magnetic tape
cartridge that plays conlinu-
ously. The machine itsell is
no larger than a typewriter
and can be purchased out-
right as well as leased from
the firm.

A mike juck allows the

._Spysl'em Sets the Mood

user to use it also as a paging
Or announcing svstem,

Jewel-Encrusted Portable

Motorola has a new mini

ature portable transistor radio

with jewel box styling on the market. The new unit is called

X21 and is geared to the female

market to complement costume

jewelry and other accessories. The set weighs seven ounces and

is 2132 by 314 bv 1'% inches,

It uvses six transistors and has

a two-inch speaker. The suggested list price is $29.95.

Display Pushes 45 R.

P.M. Spindle

A vellow and black carton and counter display tagged

12 Pack™ is a promotional de

vice being brought out by the

Glaser-Steers Corporation of Newark, N, 1., to push its all-metal
45 r.p.m. spindle model GSS. The new package holds 12 in-

dividually boxed spindles,
$2.95,

Each of the spindles is priced at

Low-Cost Portable Tape Recorder

RCA has introduced a new

low-cost portable tape recorder

that's specifically meant to capture customers participating in
school work, languages and dictation. The new set weighs
under 25 pounds and measures 8% by 14: by 16 inches.
It is charcoal gray and fabric covered.” The tape operates in
three speeds: 712, 334 and 17 and is designed to sell for
$179.50, and has two speakers built-in,

THE ALLEGHENY V Dp-306

Three Channel Output Stereo.
A uniquely designed, space-
saving console with an unusu-
ally big sound. Features one
10" heavy duty bass speaker
in center—two remote tweet-
ers —delude changer — sepa-
rate Loudness, Balance, Bass
and Treble controls.

Available in rich Hand-Rubbed
Mahogany, Blonde, or Walnut,

THE PALMER 1l

{(AM/FM Version of
Aliegheny V)

Three Channel Qutput Stereo
console with specially de-
signed Simulcast radio for
receiving AM-FM Stereon
broadcasts.

THE DEVON
DP-297

Unquestionably the finest portable Hi-Fi Stereo phono raph on the market
today. Features EL-84 output tubes in a THAHEFGFIM%H POWERED ampli-
fier, matched with matched speakers and output transformers. Deluxe
VM changer, which has an oversize 11" turntable and turnover ceramic
cartridge,

The distinct leader in the Three Channel Output Stereo field.

Handsome color combinations of Brown and While, or Black and Silver
oo @08 o o N

THE SEAFORD |V pp.587

A Handsome, Handy musical
companion. Powerful front-
mounted speaker delivers a
real wallop to your sound.
Features include: Separate
volume and tone controls —
smartly designed cabinet
with plated trim — tumover
cartridge — four-speed motor,
Available in your choice of
distinctive color combina-
tions: White with Black, or
Driftwood with Silver.

11

VHEMAGAIINE FOR MUSIC LISTENERS

| LRl

.+« MEW; unigue, exclusive
.. .frade_tips, news and..*
freviews, promaotioh and
display ideas... sales
helps . for component -
and record dealers. Seen
it? Write on your dealer
letterhead-to (Mrs.) Claire
N. Eddings; High Fidelity,
‘Great ‘Barrington, Mass.

vvvv.altriciioudliiiauaiuriisituorv. oot
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"WILD

Caprtol proudly debuts o completely unlque
album concept NAT KING COLE
“WILD IS LOVE” arranged and

conducted by Nelson Riddle

each song o diﬁ‘erent facet of a delightful romance

each song woven 1nto a refreshing love story,
o) iensspeay charmingly narrated by Nat himself

TUNES

each song excitingly 1llustrated wn o lavish 2-page,
Jfull-color book

Limited Time Only __ Special Introductory Oifer,
$5. 98* Mono, $6.98% Stereo.

Unlimited Merchandising Opportunities....one 3
=
of the biggest promotional campaigns ever, ig:g%
:E .-..h '::. o

Gﬁﬁ

e
) a =
e e %
Lt
i
B ek
i
o

See your Capitol representative for details,

2
e
i i

¥ Optional with dealer

www americanradiohistorv com
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~ AUDIO NEWS BRIEFS

Jack Gilbert Associates, which
handles a number of hi-fi and
electronie advertising and promo-
tlon accounts has changed its name
to Gilbert and Felix, Inc. Move
s meant to “clear the way for dis-
tribution of ownership and earn-
ings among key employees.”" . . .
David R. Hull has been elected
executive vice-president of Hoff-
man Electronics, . . . Neal Mc-
Naughten has been upped to a
staff vice-presidency with market-

Ing consultant activities at Ampex.
s+« The National Safety Council

b SALES RESULTS =
“  the advertising columns of
. THE BILLBOARD!

A

has presented the Magnavox Com-
pany with the Award of Honor for
operating over three million hours
without a disabling injury,

Zenith's wholly owned subsid,
Central Electronics, Inc., will con-
struct a one-story plant on a 30-
acre site recently acquired at Paris,
Ill.... Beam Echo International
President Michael Muckley has re-
signed ... The catalog of play-
on-sight music books for the Con-
cert electric organ has five new
titles. . .. The proposed merger of
FXR Electronics, Inc., and Loral
Electronics has been shelved. No
mutually satisfactory terms could
be arranged,

& & &
New sales manager for Strom-

Victor Debuts New
Console, Radio Line

CHICAGO — The RCA Sales

Corporation has debuted 18 new
Victrola consoles and 10 table and
clock radios here recently.

Console instruments in the me-

dium to high price range contain
what the company has tagped “to-
tal sound,” which teams three am-
plifiers in one chasis. Ray Saxon,
RCA sales vice - president, also
noted that some future models will
have reverberation sound condition-
ing. Of the 18 new consoles, two
feature Henredon furniture styling.
These same units along with mem-
bers of the Mark Eight and Mark
Four lines will be sound condition-

berg-Carlson consumer products is
Hﬂ““‘ﬂ W. thﬂlmlll;u. A’lldiﬂ
Devices, Inc., has a new manager
of Research and Engineering, Dr.

Orlando O. Shaus,

WAY

© SELL

and [ or

INFLUENCE

DISK JOCKEYS
RECORD DEALERS

TALENT

BUYERS

JUKE OPERATORS
COLUMNISTS
RACK JOBBERS
DISTRIBUTORS
TV PRODUCERS
AGENCIES/SPONSORS
MOVIE PRODUCERS

The Billboard’'s September 26
Fall Spotlight on

record programming

featuring

loday's fop record falent

AD DEADLINE: THURS., SEPT. 15
e—sss e - _————— — _  — —eORRy

able thru the use of a “reverb™
kit, which will sell for $50 plus
installation.

The new console lines include
the Mark 27 series with two eight
and two three and one-half inch
speakers at $179.95; Mark 24 se-

| ries with one 12-inch and two five

by seven inch and two three and
one-half inch speakers; Mark 18
with one 15-inch, two five by seven
inch and two three and one-half
inch speakers; Mark Eight with
one 15-inch, two five by seven
inch and two three and one-half
inch speakers; the Mark Four with
one 15-inch, two five by seven

Lenith News
Ad Budget Up

CHICAGO — Budget for daily
newspaper advertising for Zenith
Sales has been upped 100 per
cent, according to L. C. Tuesdell,
president of the firm.

A weighty concentration of ads
meant to support local buying at
the dealer level takes the bulk of
the allocation. Special stress will
be laid on wvalue and consumer
convenience, and all portions of
the Zenith line will be represented
pictorially and copywise, An out-
line of special promotions to be
set for dealer displays has also
been presented. At the time of the
revelation of these plans the com-
pany also previewed its line of new
radios which are set for produc-
tion and introduction.

UST Offers

Free Dealer
Demo Tape

HOLLYWOOD — United
Stereo Tapes' fall merchandising
program offers qualifying dealers
a free Ampex four-track stereo tape
playback for use as a demonstrator
plus racks to display tape product.
Playback complete with ear phones
will be given at no charge to
dealers who buy 250 tapes from
UST. Same machine can be ac-
quired for $150 with the purchase
of 100 tapes, for $100 by buying
175 tapes or the unit can be pur-
chased outright for $215.

Dealers will have their choice of
four new display fixtures. The
“complete merchandiser” carries
240 tapes and has a shelf to hold
the tape playback demonstrator.
The rack can be purchased out-
right for $118 or for $75 by buy-
ing 100 tapes.

_UST's “Compact 90 Merchan-
diser" goes free to the dealer who
buys it filled with 90 tapes. Its
“Carousel Merchandiser” - goes to
dealers who buy 140 tapes. It has
70 individual stacks and holds a
total of 200 boxes. It's a stand-
ing rack with selections turning

L

like a book's pages.

www_americanradiohistorv com
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inch and two three and one-half
inch speakers and finally the Hen-
redon series with one 15-inch, two
five by seven inch and two three
and one-half inch speakers at a
sugpested list price of $795. These
final three series of the line feature
AM - FM radio and removable
swing out speakers,

The new line of clock and table
radios is composed of five table
sets ranging in price from $19.95 to
$29.95; five clock units covering a
price spread from $24.95 to $39.95;
an AM-FM table set and a pocket
sized radio gift kit.

Ormont Dies
In Car Crash

NEW YORK — Members of the
trade here were shocked to learn
of the death of David H, Ormont,
30, who was killed in an auto crash
in Las Vegas August 27, Ormont,
at the time of his death was presi-
dent of Hudson Radio and Tele-
vision Corporation and executive
chairman of two manufacturing
concerns: Keystone Electronic Cor-
poration and Electronic Enterprises,
both located in Newark, N. J.

Ormont is survived by his widow,
daughter, five brothers and two
gisters.

-PUT

the hottest stereo portable

stars today—Mitch Miller,
Mathis, and Ray Conniff,

when answering ads . . .

The HOTTEST
TAPE DEAL

ever offered!

1 ST-108
7" 4 TRACK 35.95
? TRACK $9.85

an unprecedented offer

BUY 3......GET 4!

OFFER EXPIRES SEPT. 30TH, 1960
BEL CANTO STEREQ TAPE

& subsidiary of

BEFORE YOU TOSS
THIS AD IN THE
WASTEBASKET

THE

WASTEBASKET
- IN YOUR SAFE!

.This is & promotion from Columbia Phonographs that
you can convert into quick cash money—big moneyl

We're breaking across the country with smash ads on

phonograph of the year—

low-priced and automatic —backed by a “customer
bonus"” offer that’'s a real traffic-builder! It iz the
Columbia Model C-1209—a whale of a lot of stereo and
. styling for a suggested list price of $79.95.

It's one of the year's best values from Columbia. But
| that's not all! To put a cherry on the sundae, the pro-

motion includes with each C-1209 stereo portable the
+ greatest, most popular recording artists in the music
» world...on fabulous Columbia “Stereo 7" singles!

. With every sale of a Columbia C-1209, you give your
' customer a library of six of these new Columbia
+ “Stereo 7" singles, featuring the very top recording

Percy Faith, Doris Day,

. Andre Kostelanetz, the Kirby Stone Four, Johnny

Columbia wraps up the whole deal for you so you'll

corner the phonograph market with the year’s biggest
.valua in a low-priced automatic stereo/hi-fi portable,
| and six records, at only $79.965.

Just one more reason

why means
business in phonographs
—BIG BUSINESS

Say You Saw It in The Billboard
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YOX JOX

THIS "N’ THAT: Station WNTA, Newark, N. ], staged an
11-hour musical marathon saluting the mew movie “Oceans 117
September 4. Only records waxed by the film's stars—Frank
Sinatra, Dean Martin and Sammy Davis Jr.—were played during
that period from 11 am. to 10 p.m.... June Buzzelli, promotion
manager of KDKA, Pittsburgh, will play a major role in the
Pittsburgh Playhouse production of “Dark at the Top of the Stairs
opening October 1.

WENB’S RECORD RAMPAGE: Station WEKNB, West
Hariford, Conn., celebrated its 14th birthday last month, via
a week-long “Record Rampage.” For one week, a free record
was given away for every record played on the air. Winners
merely had to be the first to identify any particular disk on
the air at that time. More than 6,000 phone calls were
received by WKNB, and 789 of the dialers won free disks.
The promotion was so successful that program director Bob
Leonard now plans to make it a yearly event.

MORE HEROIC DEEJAYS: Don Shafer, KOMA, Oklahoma
City, skated 1,000,000 inches (15.78 miles) last month on an over-
land route from the KOMA studios to a suburban shopping center.
Listeners were asked to guess how long it would take the jock to
skate (roller of course) the route for prizes ranging from $1 to $50.
Shafer was hampered by the blazing sun which melted his
skates ball bearings, but he made it in two hours, 51 minutes and

30 seconds.

GAB BAG: Paul Randall, WWCH, Clarion, Pa,, is
trying to get pop talent to appear at a festival in his city
pext month. He would like to hear from artists who may be
appearing in his area at that time. The celebration, says
Randall, is attended by visitors from all over the tri-state
area. “I kmow when an artist is on a tour he usually stops
at all the bigger cities,” notes Randall, “but how can I get
them to stop in Clarion?” . . .Bill Wilson of Utica, N. Y., is
trying to locate deejay Jim Whaley, who worked at
Wﬂfh, Utica, N, Y., about a year ago. Wilson, who hopes
to be a deejay himself someday, says: “It is very important
to contact him becaunse I idolize the guy.”

CHANGE OF THEME: Bill Bradley has returned to KLAC,
Hollywood, after an absénce of two and one-half years, during which
he emseed a local TV show over KTLA and a record show on
KDAY, Los Angeles. Bradley, known as Bill Silbert when he
was a Manhattan deejay, will be heard on KLAC in the 9 a.m.
to noontime slot- . . . New staffers at KXGO, Fargo, N. D., are
Jim Ruod and Bob Chasteen. Rud takes over the morning mayor
spot and Chasteen the 10 a.m. to noontime seg.

Chuck Brinkman, formerly with WHNC, New Haven,
Conn., has joined KQV, Pittsburgh (his home town), in the
to 6 a.m. time period.... David Fentress, who
served as “vacation announcer” this summer on WWDC,
Washington, has been added to the regular deejay staff of
that outlet. . . . Bob Brown has started a two and one-half
hour show, “Golden Sound of Jazz,” on Saturday after-
noons over WNTA, Newark, N. J.. .. New Station WAYL,
Minneapolis, will take to the air in October with 25-year-
old David D. Larsen as owner-manager. In addition to
;ﬁ (Larsen formerly was associated with three all-jnzz
stations on the West Coast) WAYL will feature tradi-
tional, swing era and folk music in a format tagged “Con-
temporary Radio.” Both live and recorded sterédo hruadea:
are in the works at WAYL, and selected tape bro
from other FM stations, including coverage of fthe. _
Jazz Festival. . .. Another new station, WQTY, Jackson -
Fla., started broadcasting operations last week, featuring a
“Top 50" record programming format,

Chuck Phillips has been appointed program director of WEMP,
Milwaukee. He will also continue his Monday thru Saturday
deejay show, in a new time period — 10 a.m. to noon. Heretofore,
Phillips, who joined WEMP in 1951, piloted the station’s early
morning “Coffee Club.” . .. Meanwhile, John (Mad Man) Michaels
has returned to Milwaukee and taken over Phillip's 6-10 a.m. show,
Michaels was with WOKY, Milwaukee, from 1954 thru January 1,
1960, when he joined WKHM, Detroit.

TEXAS: Frank Boradman, ex-KTRK-TV, Houston, has joined
KNUZ, same city. . . . New staffer at KRBE-FM, Houston, is Perry
D. Biackwell. . . . Lee Petrich, formerly with KONO and KENS-TV,
San Antonio, has been named manager of KBKH, the closed-
circuit radio station at Brooke Army Medical Center at Fort Sam
Houston, More than 100 patients listen to KBKH’s daily music
and news programming.

Bob Kelly has refurned to KTHT, Houston, after a
stint In the U. S. Army.... Webb Hunt, deejay-music li-
brarian at KNUZ, Houston, will be program director of a
new FM station, KQUE, which will be placed in operation
by KNUZ in October. The new outlet will feature pop,
semi-classical and classical music. . . . Station KNUZ, Hous-
ton, “turned back the clock” September 1, via a “Marathon
500,” spotlighting 36 hours of bestselling disks of past
years.

Jerry Haymes, WFAA-TV, Dallas, was one of the Texas
decjays filling in for vacationing Dick Clark on ABC-TV's
“American Bandstand" recently.... New FM outlet KARO will
debut in Houston this month, with Robert L. Weeks as manager.
... Bruce Hataway has joined KTSA, San Antonio.... Station
KTSA will sponsor a concert and dance — featuring the
Dukes of Dixieland—at the Municipal Auditorium Sep-
tember 20. ... Station KILT, Houston (KTSA's sister station) and
the Civitan Clubs of Houston co-sponsored a back-to-school
dance and show last week at the Sam Houston Coliseum, with
proceeds of the affair going to scholarships for deserving Houston
students.

* ARTISTS' BIOGRAPHIES FOR

JOCKEY PROGRAMMING
P . 7

L | 48
Luman Leaping Chart
Via ‘Let's Think'

Bob Luman, waxing on the
Warner Bros. Iabel, was born April
15, 1938, in Nacogdoches, Tex.

During his high school days at
Kilgore, Tex., Luman concentrated
on sports, with several professional
baseball contracts tempting him.
But after winning an amateur con-
test with his fine song style and
guitar playing, he finally decided
to pursue a music career.

Since then he has appeared on
many shows, such as “Louisiana
Hayride,” “Town Hall Party,” and
his own local TV show. Young
Luman has also made a pumber
ﬁlf gpp:arances in movies and fight
clubs,

His current chart climber s
“Let's Think About Living."

vk RN —— 2L
]

Tree Swingers Score

Via ‘Kookie Paradise’

The Tree Swingers, Arf Pol-
hemus, 20, and Terry Byrnes; also
20, hail from Asbury Park, N. I,
and have been singing together
since grammar school.

They were performing one week-
cngt in Belmar, M. J., when Herb
Wiener, their manager, spotted
them. Proving his confidence in
them,: the Tree Swingers' debut

| 'disk ‘om the Guyden label, “Kookie

Little Paradise” is a strong item on
the “Hot 100."

The boys are currently making
a personal appearance tour and
will shortly make a TV guest shot
appearance on the “Adventures in
Paradise” show.

YESTERYEAR'S TOPS—

The mation’s top tunes on records
as reported in The Billboard

September 17, 1955

Yellow Rose of Texas

Ain't That a Shame
SevEutecn

Rock Around the Clock
Love Is a Many-Splendored
Thing

Wake the Town and Tell the
People

Bible Tells Me So

Autumn Leaves

9. Hard to Get

10. Learnin' the Blues

SEPTEMBER 16, 1950

Goodnight, Irene
Mona Lisa

Play a Simple Melody
Sam's Song

Tzena, Tzena, Tzena
Bonaparte's Retreat
Count Every Star

All My Love

Can Anyone Explain
La Vie En Rose

L ) e
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New York

Ember Records (International) of London, Ltd., will handle all
future Plaid releases thru the British Commonwealth except Can-
ada. Kicking off the new agreement is the diskery’s “The Moon
Is Crying” by Alan Riddle.... Earl Grant starts an eight-day
stand at Hollywood’s The Cloisters Wednesday (14).... Seeco
Records’ Jona Carroll threw a cocktail p for press, radio and
dealers at Cleveland’s Peeblebrook Country Club to acquaint guests
with her new “I Am in Love"” release. She is a local Cleveland
TV performer, ]

Tony Martin takes over the show spotlight at the Des-
ert Inn in Las Vegas September 20.... Co-Ed Records has
kicked off a new tape line, Novelty and collegiate songs are
en the first two sets to be released. . . . The Ukulele Lady,
Mrs. Singi Breen (Mrs. Peter DeRose) has returned from a
trip to Hawaii.... Joe Csida, Capitol Records exec, has re-
turned to the Board of Governors of NARAS.

Brook Benton, who has received the Mercury Decathlon
award for his 10 hits on the label, eight singles and two albums, is
currently on a tour of the British West Indies to September 22. . ..
A jazz album cover art show will be on view at the Monterey Jazz
Festival, Monterey, Calif., September 23 thru 25. Show is being
presented by NARAS. . . . Perry Chess, son of Chess Records prexy
Phil Chess, was bar-mitzvahed at North Shore Temple, Willmette
Ill. ... Former GAC exec Howard Sinnott has joined the Willard
Alexander Booking office.... Roulette’s Teddy Reig has been
ﬂ}TIHE to record location sessions with Sarah Vaughan at the
EEIHIDEE. and Billy Eckstine at the New Frontier, both in Las

egas.

The Ballroom Operators of America have named Clyde
McCoy as the best small band in the country. ... The copper
tones of Red Nichols and his Five Pennies are once again at
the Roundtable for three more weeks,,.. New drummer
;’jlﬁh Eiﬁrih:kn? and the Hurricanes is Lynn Bruce who replaces

Action Records reports that it is in business with two sides b
Bobby Kriss. . . . New York Giants football star lineman Roosey
Grier will mix football with music on a string of TV and Prnmnﬁﬁn
appearances plugging his first “*Moonlight in Vermont” side for
A Records in coming weeks. ... Al Cohn and Zoot Sims and their
gquintet hold forth on the Half Note bandstand currently.... Bob
Heller réports that Philly deejays like “Once <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>