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Diskeries on B'dway
Ausical Bandwagon

Scores of 6 Song-and-Dancers Spark

Recording Race for LP’s to Singles

By WOR ROLONTZ

NEW YORK — The diskeries
e tuking to, the songs from the
urgren and forthcoming Broadway

sicals ‘like a 'duck to waler.

ete i moce excitement over the
wes. - to o’ “Camelot,”  “Molly
sn.” “Wildeat,” “Do Re Mi"

Fenderloin™ and “lrma La Douce”

dn there has been over a group

[ sic-musicals - Hrany & Season.

nd what is of great. interest is
the-Extent to which labels that do

s have the original cast album
are spending money on both singles
gnd albums _ of the tunes from
Ehows.

The big shows this year that the
Miskeries are jumping on are “Cam-
ploi.” the new Lerner & Loewe ex-
hravaganza, due lo arrive in New

ork. on December 3; “Molly
Heawn, which opened in New
ek (hree weeks ago, but whose

wsic was restricted until Novems-

r 21, and conlains a score by
Mleredith Willkon; “Wildcat," the
Rorthcoming  Lucille Ball musical

h music and Iyrics by Cy Cole-

an and Carolvn Leigh. “Do Re

1. the Phil Silvers starrer, with
music and Jyries by Julie Styne
and Betty Comden and Adolph
Cireen. altho not due here for an-
sther month, alrendy has a Perry
Comoe single out on one of the
tunes on RCA Victor.

Big *‘Camelot” Play
‘Camelot,” which looks like it

Air Plugs
In Reverse

NEW YORK—ITt was & tired and
Weaty Frank Music stall that left
e pliice on 57th Street Friday
might. Stuffs of music publishing
firms usually tred by the end
of the week., but Frank stalf was
theed not from plugging the new
songs  from “"Mollv Brown” but
from keeping record firms from
senching records of the songs to
racho statons

The switch in standard publish-
ing lactics was due (o the fact that
Frank Music, had restricted all of
he tunes from the Meredith Will-
ot musical until today (21), and
the publishing firm hoad been on
the alert aull week to make certain
that no diskery would jump the
gun. A few that attempted to, it is
understood, dropped the idea due
to the Frank Music staff vigilance.
Il of the Frank men will greet
his week with unabashed enthusi-
s, since they can get back to
heir task of asking jocks to play
he records.

will be one of the most talked
about musicals of all time even be- |
fore its New York opéning, 1s al
ready represented on the market
with a complete album of the score
by Hugo Montenegro and his ork
on the Time label, There is also o |
| single from the album out as well.'|
Columbia, which- has the original
| cast rights, has already tssued a|
| single of one of the funes “i|h|
Johnoy Mathis, and another this |
week cwith Tony .Bennett. There |
are 'Columbin singles due out next
week and the week after by Vie
Damone and Diana ‘Trask. These
singles feature the four tunes al
ready clenred for aw play, “Follow
Me,” “How to Handle a Woman,"
“Camelot” and "I Ever 1 Woauld
Leave You." Columbia Records. in
addition to releasing the orniginal
cast album about mid-December
(show will be recorded December
11} will also issue n Percy Faith
mstrumental aibum and an Andre
Previn album of the show score.

Other singles due on “Cumelot™
to date include ones by Gordon
MacRae on Capitol, Vince Mauro
on Decca, and anolher on Daore. |
Albums include one on Arzo by |
Ahmad Jamal, an M-G-M album |
with Ornadel, 8 Camden album, a
| Tops album, and sclections from |
“Camelot™ on a Les Baxter album
on Capitol and a Les Brown album |
on Columbig. |

‘Brown' Singles |

"Molly Brown™ has come up |
with one of the largest singles |
line-ups of tunes from a show mi
' |

'\RECORD EXECS
SCURRY AFTER
'NEW MUSICALS

By JUNE BUNDY

NEW ¥YORK — There are
so muhy top-notch new musi-
cals | slated for production
nexts vear that record cxccs
are spending more time audi-
tipsing legit show scores these
dove than they are in record-
ing Lactivities.

Among the most sought-af-
ter (v lubels) show albums
will ~be Richard Rodgers’
“The Adventures of Sherlock
Holmes™ (his first solo effort),
Frank Loesser's “How to Suc-
ceed in  Budiness Without
Really  Trying,? and Jule
Stvne's “Subways Aren't for
Sleeping.”  All three shows
are on the planning board for
196

“Carnival," a musical ver-
sion of the movie “LHL" will
star Anna Maria Alberghetti,
with score by BRob Mernill
Don Ameche heads the cast
of “13 Daughters” (scoré by
Eaton Magoon Jr), which
opens  here  Februiry 13,
*The Conguering Hero,” star-
ring Tom Poston and score by
Norman Gimbel and Moose
Charlop, opens at the ANTA
Theater here Janvary 5.

Johnnv Burke penned the
score of “Donnybrook,” musi-
cal version of the film “The
Quiet Man,” and Art Lund
is the lead. A musical version
of “Lysistrata,” “Happiest
Giirl in the World"—score by
Yip Harburg, Fred Saidy and
Henry Myvers—will star Cyril
Ritchard. The “Bye Bye
Birdie” team, Lee Adams and
Charles Strouse, is doing the
score for Mel Brooks' next mu-
sical about a European refu-
gee who becomes a U, S, foot-
ball coach.

(Comtinued on page 24)

By PAUL ACKERMAN

NEW YORK RCA Viclor,
nov terminating a year of un-
matched success in  the singles
field, will debut its 33 rp.m. single
record—<called the Compact 33—
in Japuary 1961,

The move, of historic import o
all segments of the industry, will
be tied in with a dramatic, giant
joint promotion with Dr, West's,
the worlds largest manufacturer
of toothbrushes.

The Muotivation

The motivation behind the RCA
Victor decision 15 the desire to
broaden the singles  market
George Marek, vice-president an
general manager, stated:  “The
present four-speed instruments of-
fer a potentinl for playing 335 sin-
gles which did not exist years ago.
The introduction of the ‘Compacl
31 eng Victor to offer re-
corded music (o the public in what-
ever form it prefers.”

The initial RCA Victor release
will number at least 25 Compact
| 33's. Marek added that the Com-
pact 33 would be released in two
forms. a Compact 33 Single and
a Compact 33 Double, the larmer
containing two tunes and the latter
four tunes—two per side. Both
types of the Compact 33 will be
included in the”initial relense ol
25. The nationally advertised price
of the single will be 98 cents and

i'l &

the double $1.49,
Marek indicated that his com-
papy was going Tall the way.

(Continwed on page 6)

NEWS OF THE WEEK

Yictor Enters 33 Singles Field;

“How-To™ Records Make Healthy Dent;
Languages and Other Topics Tanght . . .
Educational LP's with a “how-to” message are
becoming a factor of increasing importance in
the record business. Considerable new activity
hos been noted on language teaching and
other subjects, especially at the indie label
Rl ) et L e a4 tipa e S b L

To Kick Off With Giant Promotion . . .

RCA Victor announced ils entrance into the 33-
speed singles field this week. Initial release of
25 “"Compact” 33 seven-inch singles i1s du¢ UNE

board Research Department, showing the im-
pressive growth of the indusiry thru the vears
of the 78 r,p.m. platter to today’s LP monaural
and stereo disk. Disk sales for 1900 are pro-
jected at over $500 million, a 298.7
increase over the $3.5 million sales in the low

per Cent

January. The new disks will be Kicked oIf via
a giant joint promotion with manufacturers of
Dr. West's toothbroshes. After January, all Vic-
tor singles will be issued in both 33 and 45

speeds. .. ..
Disk Sales Show Impressive

Record siles over the past

Growth in Exhaustive Survey . . .

analyzed in an exhaustive survey by The Bill-

vear of 1944, Page 4
. Page 3
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Victor Sights on
Broader Market
Via ‘Compact 33

January ‘61 Debut of 33 Single
Clears Way for One-Speed Industry

Thus, all singles product will be
issted simultaneously on the Com-
pact 33 and 45,

With regard to the 45 single,

Marek added: “We will, of course,
continue to merchandise and pro-
mote actively our singles available
on 45, That is the form which
| thousands and thousands of buyers
have found desirable, the form in
which they best enjoy pop music,
' This 15 a vast group and will re-
\main one of the mainstays of the
Lindostry.”™

With all major labels now on
(the 33 bandwagon, industry chiels
finally see the way cleared for the
creation of a single-speed industry.
This, of course, 15 expected to be
tnccomplished” gradually, over a
long period. Jack Burgess, com-
‘mercial sales vice-president, is cur-
rently polling radio stations to de-
termine what their needs are with
regard to 33's versus 45's. Burgess
15 ulso studyving methods of alle-
vinting inventory problems at the
dedler  level—in  order that the
changeover might be as painless
tas possible,
| It is also known that RCA Vie-
Htor is thinking of introducing a low-
‘cost 33-only phonograph.

Adult Buvers

RCA Victor expects the Com-
|pact 33 to attract adult as well
las teen buyers, In the old days of
| 78. a thriving business wns done
! {Continued on page 2)

=

Col. Pioneer

Of 33 Single

| NEW YORK—The small 33 s
Lmore widely known' to the general
| public than is often realized by
many members of the record in-
dustry, Seven-inch 33 r.p.m. disks
have been turned out for vears by
Columbia Records custom division,
Columbia. Transeriptions, for a
great number of industrial clients,
usually containing materiul such as
speeches and sales promotional pro-
grams. They have been used as
mailing stufters and greeting cards.
A few other lebels and pressing
plants have, from time to time,
turned out small 33's as specialty
items.

Calumbia Records has found in
ils recent experience with the small
13, that where dealers have dis-
pluyed the small disk it has sold
Columibia has been working dili-
gently to get dealers to display the
small 33 more prominently.

See Page
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Victor

Toothbrush
Tie-In for
Debut Push

® Continued frem page 1

on such short works as Chopin's
“Polonaise,” “The Blue Danube
Waltz,” etc. The Compact 33 will
be a good vehicle for new record-
ings of such repertoire, according
io Marek, who also believes such
material will be welcomed by sta-
‘tions who are broadening their mu-
sic  programming. Marek also;
noted: “With the Compact 33, a;
market can be created for those
who like pop music but do not
wish to buy or cannot afford a!
12-inch LP. The new record shouid
also be appealing to those who!
want to sample a new artist thru a
single and then, if pleased, acquire
2 long playing record of that same|
artist.”
Promo Packs Debut '
The joint RCA Victor-Dr. West |
promotion backing up the debut
of the Compact 33 is patterned
after—but is greater in scope than
—the label's successful Remington |
Rand tie-in, Crux of the cam-
paign, according to Bill Alexander, |
advertising and promotion chief, is
a Compact 33 Highlighter pack-.
aged in a four-color sleeve, titled
“Tunes for Teens.” Attached is a
Dr. West's toothbrush.
The disk contains four selections
(Continued on page 22)

Rouletfe Sefs
Yule Discount

NEW YORK—Roulette Records
is offering a 15 per cent discount
to record dealers on their total LP

E;:chases from now to December

Since Roulette’s buy-two-get-
one-free deal on the Count Basie
Silver Annivers sales program
doesn’'t end until November 25,
dealers may cash in on both offers
this month. The Novemher-Decem-
ber 15 per cent discount covers the
entire Roulette pop catalog (in-

cluding Tico and Roost packages) |

and the label's new album releases,
Roulette's new album release
features packages by the Barry
Sisters, and Ronnie Hawkins. New
Birdland Series Jazz albums 1n-
clude Billy Eckstine’s “No Cover,
No Minimum"—recorded live in a
Las Vegas, Nev., nitery—a May-
nard Ferrgusun LP, and “The Most.
Vol. 1IL," a collection of sides from
outstanding Birdland LP’s.

e B L e p—————

MONEY-SAVING SUBSCRIPTION ORDER

(52 issues) at the rate of

[ Payment enclosed

Hat in One-Speed
Ring Via ‘Compact 33’

Enter my subscription to The Billboard for a full year

over single copy rates.) Foreign rate $30.

RCA 33 MOVE
STIRS JUKE OPS

NEW YORK — RCA Vie-
tor's announcement of the
forthcoming availability of the
“Compact” 33-speed line of
singles is expected to have

owerful ramifications in the
juke box field. For a number
of months, various labels have
made 33 singles available un-
der the Seeburg “artist of the
week” juke programming plan.

Counting Victor. Columbia,
Capitol and Decca, there are
over 20 others in 33 single
releases for this program. Co-
lumbia issued the first of its
33’s a vear ago. with Decca
and Capitol coming along last
spring. Victor spokesmen as-
sured The Billboard that in
addition to pushing the new
Compact 33 singles at retail,
the company will lend its full
co-operation to the juke box
field and to the Seeburg “Ari-
ist of the week™ plan. (For full
details, see comn machine sec-
tion.)

Hot Rivalry on
"Exodus’ Disks

NEW YORK—An international

battle is shaping up over the
theme from “Exodus™ the block-
i buster Otto Preminger movie. The
' battle is between Ferrante and
. Teicher, the piano team on United
Artsis who have had strong success
with movie themes, and the Man-
tovani ork, which recorded the
i theme both single and as part of
a “themes” album for London.
! This week the Ferrante and
|Tt:ich=r record leaped to the No.
. 51 position on The Billboard's “Hot
100” chart. The Mantovani waxing
entered the chart for the first time
in the No. 71 slot. Mantovani is
in the U. 5. on a concert tour and
it can be expected that he will be
pushing the "“Exodus” theme at
| these musical events. London is fly-
ing over albums and sending them
' over here by ship due to the strong
reaction to the Mantovani LP.
Meanwhile, reports from U.A. are
that the Ferrante and Teicher sin-
gle 1s one of the bovs best selling
disks to date.

RCA Victor bas the sound track
of the "Exodus” score, and is al-
ready handing it a big promotion.
Flick is due to open here next
month, and sales of all the albums
and singles are expecied o get a
. big boost from the movie action.
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Capitol, Dot
Plan Sinpilar
Early Move

By LEE ZHITO

HOLLYWOCD — Capitol and
Dot soon will 1-aue singles in 3334
r.p.m. form, T'\e Billboard learned
this week. Capltol is currently put-
ting finishing touches on ils pre-
viously announced plans to move
into the seven-inch LP 'singles field,
Kick-off date, believed to he some-
time after the first of the wear,
is expected to be announced next
week.,

Dot prexy Randy Wood told The
Billboard that his label stands
poised ready to roll with ifs- initial
release of 3315 rpm.’ singles
This will include singles by Pat
Boone, Billy Vaughn, Louis Prima
and Keely Smith, and Lawrence
Welk, Wood said. Initial release
will feature established sellers of
the past, he added, After the first
of the year, Dot will start a simul-
taneous 33 and 45 r.p.m. singles
releasing schedule, Label will au-
tomatically issue 33 versions of 45
singles of its major artists. Any
single by an unknown coming from

(Continued on page 22)

Ultra Audio
Series Oftf
To Hot Start

NEW YORK — United Artists
Records’ new sound album series,
Ultra audio, sold out its entire
initial pressing of 200,000 albums
during the first week of dealer
unveilings, according to national
sales manager, Andy Miele. The
first release included five different
albums.

Miele said dealers indicated par-
ticular interest in the fact that UA
plans to feature packages by name
artists in its next Ultra Audio re-
lease — Eydie Gorme and Steve
Lawrence, Don Costa, Ferrante

and Teicher, Terry Snyder, Sauter- |

Finnegan Ork, Ralph Marterie
Ork, etc. The retailers believe the
use of name artists could be heavily
merchandised during the upcoming
yvule season when they anticipate
volume stereo sales.

By REN GREVATT and
LEE ZHITO

NEW YORK — A deal for the
sale of Verve Records to Metro-
it}ﬂldwn-hiuyer, Inc., parent firm
of M-G-M Records, long in the
rumor Stage, became official this
week. The price to be paid by
M-G-M for the Verve property was
understood to be slightly in excess
of $2.500.000.

All contracts and commitments
of the Verve company will be
ipicked up by the Loew's interest,
it was understood, including those
'with the Columbia Record Club.

It was understood that Verve
distributors would "be maintained
as is, A letter is going out to Verve
'distributors to this effect and wel-
coming them into the M-G-M fam-
ily, Verve identity will be main-
tained as to label, appearance, art
dircction, quality approach and
price structure, The Verve staff in
its home offices in Hollywoed will
i be maintained and it's understood
that Bernie Silverman, present sales
chief of WVerve, will continue in
that capacity.

Arnold Maxin, for the past three
‘years in charge of the M-G-M rec-
ord company, will head up the
'new joint operation. Norman
| Granz will continue to be active
in the Verve set-up and will head
European activities of the merged
enterprise. Granz will also con-
tinue to reco'd much of the cur-
rent Verve talent line-up. All East
Coust Verve pressings will now be
handled by the M-G-M pressing
plant in Bloomfield, N. J.

Metro - Goldwyn - Maver prexy,

|
|

Time Pushes
Camelot LP

NEW YORK—Time Records has
started an all-out push on its in-
strumental recording of the score
from Lerner and Loewe's “Came-
lot.” The recording, which was the
first instrumental album of the
score to hit the market, has been
‘arranged and conducted by Hugo
' Montenegro.

In accordance with the promo-

tional drive behind the "Camelot™
ILLP, Time President Bobby Shad

(Continued on page 22)

EDITORIAL

A Step

Forward

RCA Victor’s dramatic campaign on behalf of the Compact

33 is a reflection of that label's

statesmanship. The move comes

at a crucial period in the singles business; a period when new
excitement and promotion are clearly needed: a time when
every resourcée must be brought into play in an effort to

broaden the market.

Much creative planning and a generous use of funds are
implicit in the RCA Victor effort. Also implicit is the setting

aside of petty rivalries and the

whole-hearted espousal of total

industry welfare. That this point of view is held by the company
which happens to be so hot in the singles field is a happy
coincidence and augurs well for all segments of the mdustry.
The History

It is just about one vear since Columbia Records released
its 33 stereo singles and a few months since it started issuing
all singles product on 33 and 45, This was followed by a
forthright statement of approbation by Capitol Records, and
subsequently by other companies. Now RCA Victor brings
drama, promotional drive and color to the singles phase of the

record business.

“We must all get together and generate this excitement and
drive,” stated RCA Victor chief George Marek, “otherwise no

one will care.”

That is a succinct summation of the matter and has
relevance to dealers, broadcasters, distributors, juke box opera-
tors and all who have a stake in the singles business,

M-G-M Buys Verve;
Maxin Tops Combo

Granz to Operate European Activities;
Vogel Expects 30% Sales Increase

\
\

NOVEMBER 21, 19

- ol
.

Joseph R. Vogel, declared that the
acquisition of Verve was expected
to enable M-G-M to immediately
increase its sales volume by mora.
|than 30 per cent and would pro- |
|vide a base for further expansion '
in the world market. It is no sec-
ret, of course, that Granz h -
veloped an excellent world-
disk distribution network.

Thru the acquisition of V
M-G-M now brings into its f
such top-selling artists as Ella
gerald, Jonathan Winters,
Sahl and Shelley Berman. 4.,
contract of the last named will
up for renewal shortly, inform ll
sources said.

Other artists in the Verve rosie]
mmclude Red Allen, Ray Brown
Dorothy Dandridge, Blosson!
Dearie, Roy Eldridge, Herb Ell}’
the Four Holidays, Sla;::}': IIGH‘ 1
Te Gibbs, Dizzy Gillespry-
Iimrr}rmy Guiffre, Johnny Hﬂdgg: i
Earl Humphreys, Gene Krupa,
Elsa Lanchester, George Lewis, tne
Lewis Sisters, Frank. Morocco,
“Kid” Ory, Oscar Peteison, Paul|
Smith, Randy Sparks, Sonny %
Anita O’'Day, Mel Torme and the
Meltones, Margaret Whiting, th&)
Mary Kaye Trio, Menasha Skul-
nick and Gerry Mulligan, ;

Original  discussions  between

(Continued on page 22)
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Album Education Kick Grows;
Indie Companies Lead Way

LP’s Teach Language, Dancing,
Golf, Flying, Do-It-Yourself Music

By REN GREVATT

NEW YORK — The concept of | 4E¢

instruction, as well as that of en-
tertainment, is a growing factor
in the album business. Altho ma-

jor labels have been active from

time to time in this field, much of
the recent splurge in this direction
has been centered among the indie
companies.

Pioneer and certainly a leader
in this field today is the Living
Language line. Started in 1946
with courses in French and Span-
ish in 78 r.p.m. form, the line to-
day has 17 separate courses both
in and out of the language field
specifically.

According to David Stevenson,
who operates the firm, business is
better than ever before with the
courses on record available in disk
and book stores across the nation.
“We have editions for both chil-
dren and adults on such lan-
guages as German, Italian, Rus-
sian and Spanish among others.”
Stevenson noted, “and we have
courses that teach English to vari-
ous other nationalities, FEach
course has four 10-inch LP rec-

EARLY BIRDS

WTRY Hits
Yule Trail
To Up Sales

ALBANY, N. Y. — Station
WTRY here deliberately jumped
the gun on Christmas this year m
a move to help local distributors
and businessmen by giving their
yule product pitches a longer ex-
posure period.

Program director George Le-
Lotte started scheduling Christmas
disks last Monday (14) — playing
one or two holiday platters per

Epic Signs
Hot New Trio

NEW YORK — Epic Records |
has signed a hot new act, the
Dauphin Trio. The young lads, still
at college (Mississippi Southern),
are folk singers on the order of the
Kingston Trio. They have already
received acclaim in Mississippi,
and have cut commercials for lo-
cal stations, Group appeared on
NBC's  “Saturday Prom™ last
Saturday.

Meanwhile Epic is readying the
release of the original sound track
from the French flick “Voyage in
a Balloon.” Movie is set to open |
m New York in December.

At this moment, Epic has set no
replacement for Chuck Sagle, pop
a.d&r. exec who resigned this week,
Firm will take masters from free- |

lance producers, which it has done |

in the past, unl|| it appoints a new
pop a.&r, exec.

TOMLINSON IN
TEXAS HOSPITAL

CAMERON, Tex. — In an
account of the death of Johnny
Horton in Jast week's Bill-
board, it was erroneously re-
ported that Horton’s guitarist,
Gerald Tomlinson, had also
been killed in the highway
crash which took Horton's life.
Tomlinson actually was se-
verely injured. He is now re-
covering in a hospital there.

ords, a 16,000 word comymon us-
dictionary and a conversa-
tion manual. The whole package
sells for $9.95.

“We've recently started a new
set, ‘Reduce in Record Time,
which has gone over very well.
We have what we call our ‘Living
Method Shorthand Course,” which
is good for beginners or as a brush-
up, and we have ‘Living Method
Touch Typing,’ which can teach
a 10-year-old how to type in four
and a half hours.”

A far newer entrant into the ian-

guage and instruction field is Long
Island City disk manufacturer, Cy
Leslie, who, one year after enter-
ing the field, is now swinging to a

fare thee well with his line of

Instant Learning Records. Acmrd-
ing to Leslie, retailers today “are
showing a willingness to accept
instruction albums in languages,
shorthand, typing, spelling, Morse
::nde, Elﬁl:lrﬂl:llcs and mathemat-
ics.”

Leslie’s Instant Learning lan-

| guage courses also sell for $9.95.

(Continued on page 24)

$6 Mil. Profit Gain
For British Decca

By DON WEDGE

LONDON — The British Decca
Company had a $70 million turn-
over, an increase of $9.5 million,
resulting in a net trading profit
before taxes of $6 million in its
last trading year, chairman E. R.
Lewis announced at, a  peneral
meeting of the company. Profits
were almost 11 per cent greater
than in the previous year.

Exports to the United States
and Canada totalled $6,550,000
for the period and were included
in a world-wide figure of $22,-
500,000,

British Decea has many c¢om-
mitments in electronics, particu-
larly in the navigation and radar
fields, as well as in the produc-
tion of domestic equipment in al-
lied lines. Lewis did not break
down the trading figures of each
branch, but it was clear from his
remarks, published by the firm,
that the record operation is the

' main individual activity.

Speaking of the financial vear
ending March 31 last, Lewis said

(Eontinued on page 19)!that the record side of the business

| had shown an improvement owing

to reductions in expenditure in var-

'Donna, Del-Fi

Add Arhsts
To Rosters

CHICAGO — A number of new
artist pactings were announced by
the Donna and Del-Fi labels last
week along with word from Earl
Glicken, national sales manager,
that the diskery is pgoing all out
to build its catalog, concentrating
on jazz, and rhythm and blues,

Glicken added that eventually

|the labels planned to enter the big

band and percussive sound field.
He said he had just completed
a sales sweep thru the East and
that interest in percussion was high
| everywhere.

Signed by the labels were: Paul

Moer, West Coast commercial jazz |
19-year- |

pianist; Millard Thomas,
old guitar and vocal specialist;
Sheldon Allman, comedy, whose
Sing Along With Drac, spoken-
word -disk was just released.

Plans also include signing of sev-
eral television personalities, most
certain of which is the Crawford
Boys, from the “Rifleman.”

Glicken pointed out that both
Donna and Del-Fi were in the proc-
ess of rebuilding their catalogs.
Several artists had been deleted
and new ones were being added.
He added that it *would take time"
but that the label was making a
strong pitch to capture a bigger
share of the disk markel.

zation of buildings and

ious departments, greater produc-
tion efficiency due to research
and large sums spent on moderni-
plant,

“These more than offset a fall
in profits of our American subsid-
iary (London Records), due to an
increase in costs of distribution
and to particularly intense compe-
tition, not to any reduction in turn-
over,” he said.

Dealing with the first seven
months of the current financial
yvear, he said that the American
firm's results were better than in
the same period a year ago due
to increased efficiency.

“Sales in other overseas markels

(Continued on page 22)

graphs to home owners.
Back in 1921,

steadly.

BB STUDY SHOWS DISK
SALES HIKE TO $500 MIL

By TOM NOONAN and BOB ROLONTZ

NEW YORK—Music record sales will gross $500 million
in 1960, according to an estimate by The Billboard Research
Department. This would register a 202 per cent climb from the
1950 figure. The lowest occurred in the 1933 depression year
when sales reached only $5.5 million.

Considering the great changes which have taken place
within the industry, the stride in record sales thru the decades
is impressive. Included are the switches from 78's to LP's in the
late 1940’s, the TV competition of the 1959's, the recent intro-
duction of stereo and the continuing campaign to sell phono-

when records were among the top home
entertainments, sales hit $105.6 million. Volume dropped year
by year and slid to $59.4 million in 1925, narrowing the impact
of radio on record sales. But sales forged ahead again in 1926
to $70.4 million and by 1928 the figure was $74.8 million.

In 1929, sales dropped sharply to $46.2 million with the
Wall Street debacle and continued to fall until 1933 when the
low point of $5.5 million was notched. This figure is less than
the yearly business many medium sized labels do today.

The one way to move was u
its volume about $2 million per year in the next four years and
then jumped to a $26.4 million run in 1937. Key manufacturers
were rebuilding the shattered dealer structure. In 1939, the rise
was to 344 million, and from then to 1944, business increased

and the industry increased

At the end of the war, with all restrictions lifted from

{Continued on page 20)

brass to 15 key disk markets fm'
a two - week, pre .- holiday push
aimed at grahhing a larger share
of wuletide business for the label.
Drive, tagged "“Operation Hit,”
kicks off today (21). Label's elite
corps hitting the road consists of
seven of its execs, each concen-
trating his efforts on a couple of

cilies,

Push is a four-pronged drive in

Keenholtz

Sued for

Bootleg Disk Sales

NEW YORK — The first known |
cas® df a one-stop being sued for
alleged dealing in counterfeit rec-
ords occurred this week with the
lodging of a suit in Supreme Court
here against Sam Keenholtz and

his firm, Raymar Sales Company, |

by Bernard Lowe Enterprises, Inc.,
of Philadelphia. The suit charges
Raymar with dealing in counter-

| feit copies of the Cameo record-
'ing of “"Ding-a-Ling.”

Cameo is!
owned by the Lowe firm.

In the complaint, the plaintiff
secks judgment in the amount of
$5ﬂ 000. The sum of $25,000 is

i ht for losses allegedly sustained

owe as well as d:mmge to the
reglstered trademark of “Cameo.”
by the purchase and sale of bogus
records bearing the Cameo trade-

CAP TO OFFER
MOLLY BROWN
ON 1-10 PLAN

HOLLYWOOD — Capitol
Records will offer its original
Broadway cast recording of
“The Unsinkable Molly
Brown" on a 1-for-10 plan,
similar to its free album for
every 10 purchased policy,
recently extended on behalf of
its other Broadway show pack-
age, “Tenderloin."” The stereo
album will be given to deal-
ers for 10 stereo packages
bought, a monaural album for
10 single channel versions
purchased. For mixed lots of
10 packages, Capitol will give
a monaural album. The 1-for-
10 deal will be in effect from
November 21 to December 24,

'mark by Raymar. An amount of
|$10,000 is sought as additional |,
d.xrn.ng::s Raymar’'s estimated prot-
!ils of $15,000 are also sought by
the plaintiffs,

The complaint also alleges that
the trademark, "“Cameo,” is regis-
tered in the U. S, patent office
and in New York State and that the
label enjoyed a reputation of qual-
ity and excellence. A further al-
legation holds that Keenholtz had
| full knowledge that the records he

{Continued on page 22)

‘Sing-Along’
TVer Goes

In January

NEW YORK — Mitch Miller is
set for a series of “Sing Along With
Mitch”™ TV shows over NBC-TV
starting in January, The one hour
(shows will alternate with the Bell
| Telephone Hour every other week.
| They will feature Mitch Miller and
' the Gang, and young talented sing-
IIHS will be spotlighted on the
| show as well, singers that Mitch
feels have a real chance for suc-
cess. At the present time the “Sing
Along With Mitch” TV show is set
for seven programs, with options
for four more.

The show was  purchased
directly by NBC, who will obtain
sponsors. Show will be produced
and directed by Bill Hoban and
will be written by Gordon Cottler,
Mitch had a “Sing Along™ hour on
TV last season as a one-shot and
| the show received good ratings and
'pulled a load of mail,

www americanradiohistorv Eoni

Liberty Task Force
Hits Key Yule Markets

HOLLYWOOD — Liberty Rec-|each market aimed at (1) on the
ords is sending a task-force of H}p*“ﬂhl munk Christmas program™;

' (2) kicking off its new six-LP re-
lease; (3) generating sales excite-

\ment for its Robert Rheims organ

and chimes yule product; (4) add-
ing fire-power to its dozen singles

now in release to place as many

of them in hit orbit as possible,

Chipmunk program consists of
three David Seville LP's and two
EP’s backed by a 100 per cent
exchange privilege plus a 10 per
cent discount. Payment is due
January 10, 1961. Dealers will be
given a Chipmunk merchandiser
to hold the product, with separate
bins for LP's, EP's and singles.
This rack can be used either as a
floor browser or counter merchan-
diser. It is being made available
to dealers at no charge on a first-
come, first-served hasis as long as
the quantity lasts.

Special display material tying
in with the drive, includes a color
piece based on the theme of the
new Chipmunk album (“Around
the World With the Chipmunks")
showing the “Alvin” character with
suttcase in hand standing astride
the top of the world. Other dis-
play pieces include a color streamer
heralding the new LP, and square
foot easels of the three Chipmunk
packages. In addition, special pro-
motional programs are designed for
use on local kid TV shows. Dhs=
trib promotion reps will contact
TV shows in their areas to gain all
possible plugs. Ad mats are being

made available to dealers on a co-

(Continued on page 19)

Fame Label,

Distrib Ink
FTC Consent

WASHINGTON — Fame Rec-
ords, Inc., of New York City, and
Schwartz Brothers, Inc., distribu-
tors, of Washington, have signed
consent agreements with the Fed-
eral Trade Commission, promising
not to have records pushed on the
air via undercover payola. The-
consents do not constitute admis-
sion of guilt by the firms. _

The gquestion of whether pay- |
ment to talent by distributor or rec-
ord company, for lip-sync perform-
ances on teen hop programs on the
air, constitutes payola was raised
but never settled during the
Schwartz hearing before the agency
last summer. (The Billboard, Aug-
ust 17, 1960.)

(Continued on _page 20)
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Dlskerles Climb Broadway
Musical Show Bandwagon

Labels Buck

Original Cast
Competition

® Continued from page 1

years. To date they number 18 and
more are in the hopper. Capitol
Records, which has the original
cast album (due out this week, too)
is releasing seven singles this week*
with two more to come. These in-
clude singles by names such as
Nat Cele, Dinah Shore, Gordon
MacRae, Tex Williams, Jack Mar-
shall, the Four Preps, a vocal trio
composed of Billy May, Nelson
Riddle and Stan Kenton with the
Guy Lombardo Ork. There will
also be a single with Janice Har-
per and one with Les Baxter. In
addition to the original caster, Cap-
itol 15 also issuing an album by the
Jonah Jones Quartet of “Molly
Brown” tunes.

Other “Molly Brown” singles due
out include sides by Art Mooney
on M-G-M, Four Aces on Am-Par,
Lorri Parker on Coral, the Ivy
League Three on Decca, LeRoy
Holmes on M-G-M, the Quaker
City Stting Band on Cameo, Jack
Pleis on Decca, and David Polari
on Victor Red Seal. Columbia is
issuing an Andre Kostelanez al-
bum of the show's score, in addi-
ii{:-n to a single by Euretha Frank-

Iin.
*Wildcat’ Line-Up

“Wildcat” has an impressive
line-up of records and albums set,
many of which will be issued much

rior to its New York opening on
ember 15. RCA Victor has the
original cast rights and hopes to
have an album out by the end of
the year. Singles set to date in-
clude three being issued this week
on RCA Victor, featuring Rosie
(Continued on page 15)

NANRA Plans
Philly Meet

NEW YORK—The meeting of
key members of the National Asso-
ciation of Negro Radio Artists in
Cincinnati early this month — to
plan their upcoming December
(2, 3, 4) Philadelphia convention—
must have been some scene. Ac-
cording to NANRA member Eddie
O'Jay, WABQ, Cleveland, a major
diskery’s field man was so anxious
to address the group that he ended
vp pounding on the door of the
closed meeting room.

In line with this O'Jay notes:
“We definitely did not organize to
fight management or record com-
panies as so many thought was our
main purpose. The sole idea of this
gathering of some of the country’s

{Continued on page 19)

Frey, Demko Back
From Europe Trip

NEW YORK — Sidney Frey,
colorful and outspoken mahoff of
Audio Fidelity Records and George
Demko, comptroller for the firm,
have returned from a brief swing
thru Europe.

In the course of the trek, the
pair reviewed the operation of
A-F England, Ltd., which in its
first 18 months of operation, has
sold in excess of 50,000 albums,
The A-F release of “Satchmo
Plays King Oliver” has appeared
on British best-seller charts.

Frey and Demko also visited
distributors in France and Ger-
many and lined up additional dis-
tribution in other European areas.

]

MORE SHOWBIZ
NAMES ASK N. Y.
LICENSE PROBE

NEW YORK — The mush-
rooming prolest against police
licensing of might club enter-
tainers in New York gave
promise of bringing forth a
full-scale probe of alleged ir-
regularities, including possible
pay-offs, Death of nitery
comic Richard M. (Lord)
Buckley following police sus-
pension of his license led to
the formation of a group
called the Citizens Emergency
Committee, made up mainly
of people active in the arts.
Chairman of the Committee is
author Harold L. Humes.
Also active are Art D'Lugoff,
who operates the Village Gate
nitery, and attorney Maxwell
Cohen.

City Investigations Commis-
sioner Louis J. Kaplan had a
couple of hot potatoes tossed
into his lap this week almost as
soon as Mayor Robert Wag-
ner ordered him to run a
probe. Frank Sinatra issued a
blast stating he has worked
clubs here without a license,
and reports also circulated
that Sophie Tucker has
worked without a card for
years. An alleged $100 bribe
bite to get back BucP®ey's li-
cense, just before his death,
rlso was being probed,

The Committee announced
the addition of such showbiz
names as Mike Nichols and
Elaine May, Henry Morgan,
Theodore Bikel, Celeste Holm,
Mat Henthoff, Robert Sylves-
ter, Gene Frankel and Orson
Bean. A concert is being
planned for Carnébie Hall, to
be staged by D'Lugoff, with
proceeds o be used by the
Committee to finance its battle.
The group siresses that it does
not seek revocation of super-
vision over health, fire or
other such regulations, but
merely over police licensing
of entertainers, which it says
oceurs in no other city.

Morris for
Pre-Opening
Exposure

By JUNE BUNDY

NEW YORK Publishers
who place restrictions on show
tunes before a musical opens on
Broadway are following “The line
of least resistance” and missing out
on valuable exposure, in the opin-
ion of Sidney Kornheiser, general

—

‘| professional manager of E. H. Mor-

ris Music, which publishes the
score of Lucille Ball's forthcoming
Broadway musical “Wildcat.”

Practicing what he preaches,
Kornheiser has placed no pre-open-
ing restrictions at all on any of the
16 “Wildcat” tunes, altho the show
doesn’t open here until December
15. In fact, one of the show songs
—"Hey Look Me Over"—was re-
leased by the Swe-Danes on the
Warners label a week before the
musical opened in Philadelphia on
October 29, and a live network
performance of a tune (“Give a
Littlc Whastle™) from the score, two
days after the Philly opening, when
Betty Johnson sang it on Jack
Paar’s NBC-TV show.

Singles Lined Up

Morris has a flock of other sin-
gles and LP’s lined up on the Car-
olyn Leigh-Cy Coleman score and
Kornheiser is urging record manu-
facturers to bring them out as
spon as possible. RCA Victor —
which has the original cast album
—released four sides from the show
this week, Kornheiser admits it's
tougher, time consuming and more
expensive for a publisher to get
exposure for show tunes “out in
front,” but he believes the current
competitive picture in the record
field makes it necessary.

“If the show's a big hit you
haven’t lost anything,” he ex-
plained, “and if it's not you may
have a hit record going for you
at the very time the show can use
a lot of action.” A prime example
of this, said Kornheiser, is Bobby
Darin’s “Artificial Flowers,” from
“Tenderloin,” which was on the

(Continued on page 13)

ASCAP Coast Meet
Briefs on Distribution

HOLLYWOOD — American So-
ciety of Composers, Authors and
Publishers’
called by prexy Stanley Adams to
explain the recent cut in funds dis-
tributed by the Society drew a
rather light turnout, This was in-
terpreted by some to mean that
Coast ASCAPers are not as
aroused by the diminished distribu-
tion as their eatlier complaints
would indicate. Adams told those
assembled that the reduction in
some members’ checks was due to
ASCAP’s compliance to terms of
the new Consent Decree, a theme
echoed by Jack Yellen and other
board members and Society execs
on the dais.

Coast’s vet board member L.
Wolfe Gilbert called on ASCAP
to take a more realistic look at its
problems: “The day after the Oc-
tober distribution checks arrived,
it was if Yom Kipper and Lent
had merged. We should not at-
tempt 1o Jull our members into
false security. Our president told
you today some of the valid rea-
sons for the decline in our quar-
terly checks. But the dire, sudden
dimunition in some checks—of 20,
25, and even 50 pey cent—I don't
think has been answered. The sud-

special Coast meeting

deness and sharp decline must of
necessity be attended to a faulty
system of distribution.”

Paul Sawtelle rose to question
whether those who voted in favor
of the 100 per cent distribution
and have now changed their minds,
could change their vote. Adams
said yes, and that members are re-
ceiving material explaining how
this could be done. Leonard
Feather said he was “disturbed
by the large scale defection of im-
portant members to BMI" and
wanted to xnow what is being

(Continued on pape 19)

Kessler Starts
Kryder Music

NEW YORK — Danny Kessler,
who recently scld his interest in
Broadway Music and Rush Music,
has started a new publishing firm,
Kryder Music. He has also started
a new indie production firm,
J.OK., with Fred Jay and Reggie
Obracht. Kessler has also moved
into the personal management field
with the Four Coins, warblers:
Johnny Brown, Azie Mortimer,
Shorty Billips and cleffer Hagpld
Flender,

Wwww americanradiohistorv com

HOT 100 ADDS NINE

NEW YORK — The “Hot 100" chart added nine new sides

this week. They are:

ﬁﬂL Ruby (Miller, ASCAP) — Ray Charles, ABC Paramoun
. Gee Whiz (Recordo, BMI) — Innocents, Indido
Exodus (Chappell, ASEAP}—Manmvam
Hard Hearted Hannah (Advanced, ASCAP) — Ray
Charles, ABC Paramount

(Will You Love Me) Tomorrow (Aldon, BMI)—5hir-

TI.
73.

87.

elles, Scepter
_91.

Allen, Imperial
96.

99.
100.

Dunes
Decca

Coed

Stranger From Durango (Travis,
Corinna, Corinna (Mills, ASCAP) — Ray Peterson,
Fallen Anmgel (Cedarwood,
Gloria's Theme (Robbins, ASCAP) — Adam Wade,

London

BMI) — Richie

BMI) — Webb Pierce,

FATTER EVERY YEAR

Govt. Calendar Slates
10,200 Musical Events

WASHINGTON—Americans in
927 cities across the country will
have put on over 10,200 musical
events between October of this
vear, and June of 1961, ranging
from opera and symphony to jazz
and dance band performances, plus
folk, chamber, marching, choral
and just about any other type of
musical performance imaginable. A
listing of the conceri-type perform-
ances, with places and dates, make
up the third issue of the “Calendar
of Music Activities in the United
States,” compiled by the Presi-
dent’s Music Committee, and re-
leased this week (21)

The calendar for the 1961 sea-
son has 295 pages—as against the
mere 60 pages in the first issue of
1958-1959. This shows the increas-
ing desire of U. S. citizens for con-
ceri-level music, of whatever
genre, it was pmnll:d out by Mrs.
Jouett Shouse, chairman of the
Music Committee. It is also proof
that the country is more than
ready for a national performance
center to- display its wide musical
talents, Mrs. Shouse believes.

The calendar, which is distrib-
uted not only in the U.S.A., but
globally, thru release by embassies
and U.S.LA. offices abroad, is a
“showcase of American music for
people around the world, and is
the only calendar available to tour-
ists and vacationers wishing
know where events will take
place.” The committee also puts
out an interpational calendar of
music events, which will come out
in February, 1961,

Fact Brochure

An accompanying brochure of
facts assembled by Broadcast Mu-
sic Inc., for distribution with the
calendar, is also eloquent testi-
mony to the fact that longhair mu-
sic-mindedness in America seems to

Francis Copa
Date Promot'n

NEW YORK—M-G-M Records
will undertake a heavy local pro-
motion effort in connection with
the debut appearance of Connie
Francis at the Copacabana. The
thrush opens at the club Decem-
ber 1. The promotion will also
highlight the gal's latest single,
“Many Tears Agﬂ.“ her current
“Jewish Favorites” and “"More Ital-
ian Favorites™ albums and her star-
ring flick, “Where the Boys Are,”
soon to open at Radio Eit:-,r Music
Hall.

The diskery has prepErEEI five-
inch cut-outs of the star for the
Copa tables. Full length, life-size
cut-outs of the gal will also be on
display in all local record stores,
thru the co-operation of Ideal Dis-
tributors here. Direct mail pieces
will be sent to all local dealers on
the Copa date, The label will re-
cord an on-location LP during the
stint, “Connie Francis at the Copa.”

to |and for occastonal appearances

far outweigh the heavily critici
teen-age fare, as far as live |
presentation goes. It also indica
the increasingly rosy outlook
recordings in concert and h
field. The BMI brochure no
over 35 million U. S. citizens w
actively interested in one form
another of good music, live and
records as of 1959. Americans
tinue to spend as much money
buying these recordings and
hi-fi equipment to play them,
(Continued on page

Kapp Signs
New Artists

NEW YORK — Kapp Recor
signed a number of new acts |
week and in addition named Em
uel Vardi as conductor of the Ka
Symphonietta,

Added to the Kapp rosier w
the Vi-Dels, a vocal group kn
for its disking of “Mr. Lonel
Others signed included Danny J
dan, Kris Jensen and Johnny
can, all aimed at the pop mark

The Israel-born Emanual Var
according to an announcem
from exec Mickey Kapp, will
duct the newly formed Symph
ietta for the Kapp classical ser

the super-sterco Medallion lab
Currently, three albums are in
process of being recorded.

DEEJAYS AIRING
SPECIAL TURKEY
DAY CONTESTS

NEW YORK — Turkeys—
both literal and figurative—
played prominent roles in dee-
jay promotions for Thanksgiv-
ing this week.

Station WMIN, Minneapo-
lis, gave away 30 Thanksgiv-
ing turkeys to listeners as part
of its “Musical Turkey Shoot.”
Dialers were asked to spot
“turkey” disks which were
slotted thruout each deejay
show. The tunes, all penned
by Irving Taylor (“Kookie|
Kookie Lend Me Your
Comb") included “In a Cafe-|
teria With You" and “Separate’
Bar Stools."” _

Deejay Buzz Benton, of
WSIX, Nashville, conducted
rather a grisly stunt, whereby|
listeners were invited to guess
how many feathers make a
turkey. The victim's picture
was taken and displayed in a
station window. Then the
bird was killed and its feath-
ers were counted. Dialer sub-
mitting closest guess wins the
15-pound gobbler, plus 2
cents per feather., The poor
bird’s feathers are on display
in stacks at a local sponsor’s
store.
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$3,176,483.

That's the advance sale to date on CAMELQOT...the greatest advance sale in the histﬁry of the
American Musical Theatre...and it doesn’t open on Broadway until Dec. 3!!

You, Mr. Dealer, can have an advance sale of your own, thanks to the most unique merchandising
program ever presented to the industry. Columbia — the Original Cast Record Company — has
developed a program that will make the original cast version of CAMELOT the best-selling (ip)
in America ... before it's recorded!

Here's how!

~ A handsome 3-inch miniature of the CAMELOQOT Original Cast (lp) will be made available to you
immediately. You can begin your advance sale at once, selling the Gift Record as '‘The Gift of
- the Year—the Perfect Gift for the Record Collector Who Has Everything!”’

For every CAMELOT (Ip) (Stereo or
Monaural) that you order, you'll
receive a miniature recur::l which
may in turn be exchanged for the
album when it becomes available.

& \MELO"[“ | 3 An added feature . . . the back of

this unique gift certificate provides

CAMELOT
(riginal Cast!
fenrding

T o e L
A L i
o

LR i ¥ ik

SRR ey AR space for your store identification,
S Original Cast assuring you of additional store
Ii s i ._ Heeursing traffic during the peak selling
[ i " E@ season!
) i s N Order now from
L: ey A your Columblia Distributor...

CAMELOT...THE PRESENT WITH A FUTURE...
EXCLUSIVELY ON COLUMBIA®RECORDS

® S, (M) T Mains g, Primied L & A
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ANNA BUY FUN? WE SELL IT!

oody’s Gomedy Termed

ANOTHER WOODY WOODBURY SMASH!

. . . in a lustrous gold gift carton that introduces o

*Woedy Woodbury's platform:

“A little booze goes a long way

new concept in recording and packaging < sion Tong e yovliw et Al ,
Here’s the new Woody album you've been waiting for. Off-beat. Roguish. Riotous. ing. A Jolt and a joke add up :
Here, too, is Wﬂﬂd}" Wﬂﬂdbu"?‘jﬁ HANDBOOK, a 123'P“QE manual of boozing for to a fine prescription for reliev- -

bon vivants, Also on tap is the Booze Nooze, a spirited distillation of wacky news.

All these goodies have been packaged in a gold gift carton that will open eyes ing tensions; and fun is the best

and pocketbooks by the thousands. It's all new, all different, a hilarious meeting foundation for promoting fel-
'y r '

of the “club.’ | lowship and good will. We are

Released by BITOA, Inc., through special arrangement with StereODDITIES, Inc. just having fun, don't take us

Contact your StereODDITIES distributor today.
B 'To A I Box 8849 e Fort Lauderdale, Florida
7 nc. Telephone: JAckson 3-5419

ﬁ

too seriously.”

—_— = == = = o —— -
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BRITISH Newsnotes

By DON WEDGE
vews Editor, New Musical Express

Tho the British disk industry is
aving its biggest boom since the
eak year of 1957, the shot in the
rm of Elvis Preslev’s success with
It's Now or Never” has been a
onic, Orders in the first two weeks
f sale approaching 800,000 and
ealers’ only problems were coping
ith the rush. One London retailer
ctually closed his store for two
ours on a Saturdav—the heaviest
iles day—to all but purchasers of
12 Presley disk! Another reported
*lling more than 12 times more
opies of it than any other record.

British Decca, the RCA licensee,
eportedly coped with the rush
fith pressing capacity to spare. It
ame at a time of an upsurge in
becca-group singles sales, reflected
1 this week's Top 10 by six disks—
I  obtained from American
purces. (In the complete chart,
owever, EMI leads with 15 disks
n its various labels, Decca has 11,
ith Pye and Philips bagging two

each). Decca Chairman E. R,
Lewis was in a highly optimistic
mood about prospects when ad-
dressing stockholders recently. His
feelings have since been echoed by
executives of other major disk
firms.

RETURN: BBC-TV provided a
last-minute prelude to the “Perry
Como Music Hall's” return, by a
late scheduling, for November 12,
of the “Bob Hope Show" in which
Como guested. His own series
started Saturday (19) with a tele-
recording — edited to eliminate
commercials and copyright, or
otherwise restricted material in the
now normal way of his U. S
series opener. Como's return not
only means exposure for him, but
also for many of the guests he has
with him. British labels try to take
advantage of these slots when
scheduling releases of artists con-
cerned.

VISIT-IN: Publisher George Pax-|
ton paid his first visit to London |

last week, accompanied by his at-

- ITALIAN Newsnotes

By SAM'L: STEINMAN
Piazza San Anselmo 1, Rome

A nationwide contest with thou-
ands of dollars in prizes will def-
ntely mark the 1961 San Remo
ong Festival. In place of 10
yngs performed on each of the
rst two nights, 12 will be of-
asred.  Six tunes will be chosen
ach mnight for the third night's
nals, These will be performed
ut not judged. Printed song lists
ill be provided in which every-
ne will be able to make a choice
om first to sixth, paying 100 Lire
|6 cents) with each choice. The
ipal winners will be named on a
secial TV - radio program two
ecks later. The new format meets
)¢ objections of the Italian So-
of Authors and Publishers
E) who had voted to boycott
ong festivals in general. It re-
iajns to be seen now what form-
la will be followed by other fes-
vals, particularly the one in Na-
les. The 1961 San Remo Festival
mow “definitely set for January
27 and 28B.
“The current "“Canzonissima”
petition on Saturday nights on
. finds “Romantica” leading the
ngs of today division with “When

EJ.
‘Best-Selling Pop Records
in ITALY

Week ending November 15, 1960
i Courtesy Musica ¢ Evischi, Milan)

mit This

'eek Week

| 1 IL CIELD 1IN UNA STANZA—
Mina (lialdiscs)

IT'S WOW O NEVER—

Elvis Presley (RCA)

LES EMFANTS DU PIREE—
Dralida (Barclay)

Il. NOSTRO CONCERTO—
Umberte Bindi (Ricordi)

SE CI SEl—Umbeno Bindi
{Ricordi}

NESSUMND AL MONDD—
Feppino DM Capri (Carlsch)
MOTTE DELUNA CALANTE—
Domenico Modugna  (Fonit)
MILORD—FEdith Pial (Columbial)
—Dalids  (Barclay)

IL BARATTOLO—Gilanni Meccia
(RUA Camen)

HELLO, YOUNG LOVERS—
Faul Ankn (Columbiad
PITAGORA—Adrinne Celentano
{1olly)

YOU MEAN EVERYTHIMNG TO
ME/RLUIM, SAMSON, RUN—
MNeil Sedakns (ROCA)

BANIOD BOY—Dorothy Colline
(Top Rank)

IMPAZZIVO PER TE—
Adripne Celentano  (Jolly)
TILL/PERSOMALITA—

Caterina Valente (Decca)
LIEBELAl—Roli HRauer

{(Vore del Padrone)
MULE-SKINNER BLUES=—
Fenderman (Top Rank)
GABRIE—Eddie Calveri
(Columbinj

APACHE—The Shadows
(Calumbial

ESTATE VIOLEMNTA—

Fausio Papeiti (Durium)

. . . . s |
- L] .l il (=]

-

12

14
13
16

L. . e | il

17

18
19

Evening Comes,” “Serenade to
Margellina,” “Love in Portofino”
and “Libero™ following in that or-
der. In the songs of yesterday
group, the top vote so far is for
“Farewell Dreams of Glory,” fol-
lowed by “Like the Roses,” “Gypsy
Yiolin,” “Bring Me Many Roses™
and “Come Back.” A major effort
i5° being made to have Brigitte
Bardot appear as a program guest.
.»» With the current Garinei-Gio-
vannini-Kramer musical, “A Tan-
gerine for Teo™ with Walter Chi-
arl grossing over %6,000 a week,
the group 1s prepearing their new-
est, “The Garibaldians,” which will
star Domenico Modugno and Delia
Scala. In addition to Gorni Kra-
mer songs, it will have half a|
dozen new Modugno numbers, It
will open in Rome on December
15.... Abbe Lane and Xavier Cu-
gat have packed up for Puris

where they open at the Olympia |

for a month November 17 prior to
a tour which will include Miami
Beach, Puerto Rico, Mexico City,
Acapulco and South America.

Sedit Music has sold “Ehi, Tu!"
successfully recorded here by both
Germana Caroli and Gloria Chris-
tinn to Ardmore Music of Holly-
wood which will issue the Medini-
Finati number as “Lazy Dreams”
and “A Sea of Kisses,” a Medini-
Zoffoli composition to Woods Mu-
sic, N. Y.... French film star
Danielle Darrieux has taken to
singing. She will appear shortly
in Rome. Also scheduled for the
Eternal City boards are INeil Sed-
aka, Brook Benton and June
Christy. . .. Peppino of Capri has
composed two songs, "1 Want
You Tonight” and “For An Instant™
for the new [ilm, “Deluxe Wo-
man."”

The 2 Plus 2 Quariet has
switched to Ricordi Records. . . .
Vittorio Franchini has written the
history of “The Swing Era, 1930-
'45." . . . Johnny Dworelli is receiv-
iEg requests for p.a.s in Japan on
the strength of his recording of
“Happiness” from “Black Or-
pheus.” ., . . Tony Dallara will re-
cord the new composition of Italian
drummer Flavio Carraresi, which is
entitled “Perfect Crime of Love.”
. . . Dalida, who is starring in the
film based on Ugo Calisse’s song
title, “What a Woman!" will sing

“O Sole Mio,” the first Italian song | —
she learned In France, and “Mi-!

lord,” in the film.... American-
born Anna Moffo will star in the
RAI-TV production of Donizetti's
“The Daughter of the Regiment.”
.« - Columbia has issued an LP fea-
turing Piero Trombeita’s morbid
songs, including “Criminal Tango,”
“Diabolic Melody™ and “Spacial
Cadaver.” ... Graz, lots!

e T T R ER RS A

torney, Andy Feinman. He  had
talks with EMI, representatives of
his label, Coed, here, and also with
Chappells, with whom Paxton has
set up Paxwin Music to publish,
in Britain, material from his Paxton
and Winneton Music firms, . .. One
songwriter, Don Canton, arrived
last week, and another, Shari
Sheeley, is due soon, . . . Sid
Parnes was in for talks with his
British associate, Noel Rogers, of
Dominion Music, .., Warners' in-
ternational chief, Bob Weiss, is due
back today after wisiting Ham-
burg, Helsinki, Stockholm, Oslo
and Copenhagen

VISIT - OUT: EMI-Columbia’s
Shirley Bassey, now visiting New
York, spends two weeks from Feb-
rurary 6 playing a series of con-
ceris in Australia, where she played
a long theater season two years
ago.

VISITORS: Despite the welter
of headlines about his wife Eliza-
beth Tayvlor, Eddie Fisher has
shown no sign of the recording
and television activity that was ex-
pected of him during his stay here.
“Butterfield 8," in which he stars
iwith his wife, however, opened at

By TED WOLFRAM

Care of American Express
Copenhagen, Denmark

Booker Sigvard Larsen presented
a “Schlager (“Hit") Parade,” in the
4,000-capacity KB Hall, on Satur-
day (12) night, with close to 20
pop singers, combos and orches-
tras. Among the foreign recording

| stars were Bob Cort, and his group

of skiffle singers (England), Siw
Malmquist, pop singer (Sweden),
Caterine Caps, film star (France),
Electric Johnny and his Skyrockets
(Holland). Among local favorites
were  Raguel Rastenni, Dorthe,
'Gustav and Jorgen Winckler, the
Melody Mixers and Otto Franck-
er's band. ., . . Otto Brandenburg,

clusive management of impresario
Richard Stangerup, who presented
him in a Sunday (13) afternoon
concert in the big Falkoner Cen-
tret Theater, with Gitte, teen-age
singer, three accompanists, and
Jorn Grauengaard’s band.

Singer Hans Kurf, Birte Bang
and Henrik Buchman, comedian-
singer Peter Kitter and the Melody
Mixers are appearing in the Ny-
gade Theater, in a show which Is
being used to induce voters, in cur-
rent parliamentary election, to vole
for the Conservative Party. ... Ken
Colyer’s English jazz band is ap-

Best Selling Pop Records
in BELGIUM

Week ending November 1B, 1968

Courlesy Juke Box HNlagarine,
Mechelen, Belghum

Last This
Week Week

ITSY BITSY TEEMIE WEENIE
YELLOW POLKA DOT BIKINI
—frian  Hyland (London)

0 SOLE MIO—Eivis Presley
(RCA)

LES ENFANTS DU PIREE—
Dalida (Barclay)

SAG WARUM—Camillo
(Elecirnia)

I'M SORRY—Brends Lee
{Brunswick)

TU T'LAISSES ALLER—
Charles Arnavour (Bacelay)
APACHE—Tha Shadpows
{Calumbial
GREENFIELDS—Broilhers
(Columbia)

17 1

-

Four

—Les Compagnons de fa Chanson
MO BEALU CHAPEAU—
Sacha [Distel

SUMMER'S GOMNE—Paul Anka
(ABC-Paramount)
ROMANTICA=—Dalids {(Barciay}
ALLEZ SAVOIR POURQUOI—
Lez Compagnons de la Chanson
TATE DE BOIS—Gilbert Becand
KILI WATCH FUEGO—

The Cousing (Decca)

ONLY THE LONELY—

Roy Orbizon (London)

50 SAD LUCILLE—

Everly Brothers (Warmner Broa)
VALENTINO—Gloria Lasso
FABIOLA/IL NOSTRD COMN-
CERTO—Roval Belgian Strings
GOOD TIMIN'—Jimmy Joncs
(M-G-M)

I |

1
!

DANISH Newsnotes

top-rank pop singer, is under ex-|

1

| Ralph Maria Siegel. . . .

the Warner Theater, London,
Thursday (17).... Bing Crosby
sent a $100 check to an energetic
English fan for helping spread the
Crosby cult.

~ TOURS: Three of America's
voung disk stars have been signed
for wisits next vear. Roy Orbisen

Best Selling Pop Records
in BRITAIN

Wetk ending Wovember 18, 19560
Coartesy New  Mosical Fxpress, Londoa

lLast This
Week Week

1 1 IT'§ NOW DR NEVER—

and Johnny Burnette will head a Elvis Presiey (RCA)
four-week tour from January 21 m| 2 2 AS LONG AS HE NEEDS MP—
a package with British artists. shirley Bassey (Columbia)
Brenda Lee returns (she was herep * 3 [:'I‘Er‘:l’;::" —Johnny  Burnetts
as an unknown in 1959) on Febru-| s 4 My HEART HAS A MIND OF
ary 11 for 28 davs of concerts with ITS OWN—Connie Francls
six more days set aside for tele- 0 v l{{‘;"-ﬂ‘w =
vision. ... Negotintions have re- GRS G

= Johnny and the Huorricanes
opened for Bobby Rydell to make (London)

his British debut as part of a three-| 3 6 ONLY THE LONELY—
week European trip due to stact! Roy Orbison (Londan)
February 13.... Negotiations are| A el DANCHTOR
going ahead for Brook Benton 1013 8 GOODNESS GRACIOUS ME—
visit at the end of that month. but | ° r;::n:r Sellers and Sophia Laorea
earlier suggestions that he might it hsriophone)

: . |16 9 MAN STERY —

tour bpth here and in the U. .5 ‘fg;;umﬁ;j MASEER =Gl
with Shirley Bassey have been dis-| § 10 LET'S THINK ABOUT LIVING
counted by the British singer’s| —Bob Luman (Warner Bros)
management. ... Connie Francis, = 11 MY COVE EOR VOU-—
whose popularity here is one of the | § 17 MacDONALD'S CAVE .
highest of any voung American art- Piltdown Men {Capilol)
ist, is already planning another trip |20 13 KOMMOTION—Duane Eddy
in March. jandca) :

(Conti d % i 60 I 14 MR. CUSTER—Charlie Drake
onhiniied on page ) (Parlophone)
— 15 THE STRANGER—Shadows
v (Colhimbial
117 16 MILORD—Edith Piaf (Columbia)
1§ 17 HOW ABOUT THATI—
Adam Faith (Parlophone)
| — 18 JUST AS MUCH AS EVER—
i Nat King Cole (Capitol)
'[“- 19 LITTLE DONKEY— .
pearing on TV and radio pro-|{ ., Cﬂi‘h“aiwlzﬁf‘d"jk éf“’;‘““bi“
B | b MNG—8am Cooks
grams and also giving concerts at| (RCA)

A - - (14 21 NINE TIMES OUT OF TEN—
I::u:nl. jazz ¢lubs. ... Italian Gptra‘. Cliff Richard (Columbia}
Festival drew advance sellouts furin 21 BLUE ANGEL—Roy Orbison
p : . . | {London}
its run of nine ptrf:,:rrrtmnces. al I'ILhE 126 23 THEM THERE EYES—
Flakoner Centret Theater, which ! ; Emile Ford (Pye)

: oo Ly ¥ 24 PLEASE HELP ME, T'M
ended Sunday (13). . . . Moscow's FALLING—Hank Locklin (RCA)
Bolshoi Bullet, with big symphony 19 24 5![:Iif SAD—BEur!r Brothers

i . =4 . (Wamner Bros.)
nrchf;*hlru, will present six ballet pro- 11 26 WALK  DONT RUN—
ductions, November 20-26, at that| " "..?Ij]h::!]ﬂ?‘_:ln;l-‘ 5':.‘-'“ 1'5'5-':*":'1:11'&-.'l
: . f==—x i . et a1 111 41 HTLFNT
theater. Altho ticket prices were | (Philips) il
twice as high as the usual price of | — ¥ Rﬁ_’““:ﬁ ?I'-ﬁH;Fp_,
WKl an il ve
top class shows and concerts, al-|24 29 SORRY ROBBIE—Bert Weedon
y (Top Rank)
mns:. :f]l “; them were sold out a|,, NEVER ON SUNDAY-—Maniel
Week 1N advance. (Columbia)

Southern Germany

By JIMMY JUNGERMANN

Producer, Baverischer Rundfunk,
Munich

Gerry Mulligan s packing the |
German theaters while on tour with
his “Concert Jazz Big Band.” Yes-
terday the Munich Congress Hall
(2,400) was sohd out. Prior to that,
the Berlin Sport Palace (5,000) was
sold out. And so are the concerts
in  Dusseldorf, Cologne, Essen,
Frankfurt and Nuremberg.
. . . Fourteen separate programs a
week which will introduce 237
disks in eight hours of broadcasting
to 20,000,000 listeners—that is the
all-time record set up by EMI Rec-

ords, Ltd., with their new winter

Sam Costa, David Jacohs, Ray
Orchard, Peter West and Jimmy
Young. . . . Lolita recorded an Eng-
lish version of the French hit
“Milord,”™ lyrics by Dave Kapp.
A new German musical opened

in the State Theater of Wieshaden.

was written by Robert Gilbert and

Per Schwenzen, and composed by
German

BRAS DESSUS, BRAS DEssoUs | teen-age idol Ted Herold recorded

an English version of his “Moon-
light” by Wemer Scharfenberger,
and U. 8. standard “l Don’t Know
Why" for Polydor to he released
in England.

Peter Schacefers and his partner
will vist Edward Kassner in N, Y.
and go to Acapulco.... Popular
Will Glahe recorded an LP “Kar-
neval a La Carte” on Decca for
the Carnival season at the River
Rhine. ... The London label issued
these U, S. hits for Germany: “Four
Little Heels” b-w “That's How
Much”™ by Brian Hyland, and

GERMAN Newsnotes:

Northern Germany

By BRIGITTE KEEB
Music Editor, Automaten-Markt
Braunschweig, Germany

The German affiliate of Radio
Luxembourg, has established a
production and advertising com-
any for radio and television in
rankfort. The new IPA Produc-
tions, and Woerbegesellschaft fur
Funk and Fernsehen GmbH., i
also holding German television sla-
tions in Europe, North, Central and
South America, Africa and East-
ern countries. The firm will pro-
duce radio and TV programs the
first of which will be introduced
in January of next vear,

The record import firm of Bern-

series aired over Radio Luxem- hard Mikulski, Frankfurt, exclu-
bourg. An all-star deejay team is sive agents for the labels Verve,
ready to start the winter series— | Blue Note, Riverside, World Paci-

fic, Goodtime Jazz, Contemporary,
Gene Norman Presents, Hi Fi, Le
Jazz Cool, Lighthouse, Jazzland,
Funckler, Anitrola, and Rouletie,
dealing especially with the import
of jazz numbers from US A, the
Netherlands, Switzerland  and

“Herr Kayser and the Nightingale” | Italy, 15 now starting to produce
is the title of the musical which|pop music on their Anitrola label.

The first titles just released: "%
War Immer So” by Gerry Mandi
and “Nur Mid Dir”-"Mit Dir Mach’
Ich Alles” by Etta Amngeli, both re-
cording for the first time. The firm
has also released “You Talk Too
Much™ by Joe Jones on Roulette.

By the end of the vear Philips
will stop its exchange of tunes with
the FEast German slate-owned
Amiga recording company because
of the annulling of the East-Wesl
trading contract which will expire
December 31. Philips gave original
recordings with artists as Heidi
Bruhl, Gerhard Wendland, Leo
Leandros, Peter Beil and other
Philips stars to Amiga which ex-
changed recordings of East Ger-

{Contined on page I",ii'?iE

(Continued on page 63)
%
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How George Shearing puts his personal
Shure microphone to work for his group...

In a superbly original small group such as the incompa-
rable George Shearing quintet . . . where the eflect is
complete intimacy (even in larger rooms) . . . where tonal
balance is eritical . . . where extremes in dynamic contrast
are integrated into every set, a wide-range unidirectional
microphone (such as the Shure Unmoyxe I1I) is an abso-
lute necessity,

It will “focus” on an instrument (or a voice) without
picking up audience noise or random background sounds.
It keeps the instrumentalists in balance over the loud-
speakers . . . and allows soloists to project the most subtle
nuances and shadings above louder or more percussive

SHURE

microphone outfit

You CAN (and should) take it with you. Superb Unipvne
111 microphone complete with holder, cable and adaptors
to hook into any club or auditorium P, A, system, or into
better quality home or professional tape recorders. All in
handy case (about the size of a clarinet case). Personalized
with your name on both microphone and case. On special
erder only—see your sound consultant or write to Shure.

Only $75.00, professional net, complete.

SEND FOR FREE BOOKLET ON MIKE TECHNIQUE:
Shure Brothers, Inc., 222 Hartrey Ave., Evanston, I1I.

instruments. No microphone can improve performance—
but a poor (or unfamiliar) microphone can distort even
the best balanced group.

...the sound is you

By consistently using his personal Shure Uxipyne 111
microphone (rather than taking “pot luck”), George
Shearing knows exactly how it performs—where it should
be placed for the tonal balance he wants. There’s never
a question as to what /4is Unidyne can do—and what
it can't,

(Yunidirectional microphone=picks up sound mainly from the front . . .
suppresses sound from behind o o o can be “aimed” al the sound source)

the professional entertainer who best tells us how a personal Shure micro-
phone can improve his act wins a 12" cutting date...lock, stock and barrel!

If you win, Shure will showcase you on a major label®
stereodisc , . . with your own choice of sidemen, arrangers,
and engineers. We'll design a full-color album cover and
guarantee publicity for your record. We'll even give you
an original new number by George Shearing to introduce

as the first band of your record. You get oll the artist’s
royalties from the disc Because Shure pays all the recording
costs up to (and even Including) $5,000.00*, , . payable
to you for the recording expenses®, )

all professional entertainers eligible , , , for complete details and entry blank, write:

¥ you're under coniract to a label, money can be paid
; Uy te contraciual recording m;mpmy. P

."ﬁuutnmrmmnmﬂypaldhrmunm:u,um.m. / SHURE ENTERTAINERS' CONTEST

www americanradiohistorv com

222 Hartrey Avenye, Evangton, Tllinols’
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Recording Studio and Engineers. Sidemen (or background music), You introduce an original George
Shure pays for them®, you get, Arrangers. You pick them, Shure Bhearing composition. Solo, with

ALL the artist’s royalties, pays for them®, & group, or a8 & background.

Wwww americanradiohistorv com
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BOOZE CLUB TO BOOM
WOODBURY DISK BINGE

FORT LAUDERDALE, Fla, —
Stereoddities Records here, pro-
ducers of the now famous Woody
Woodbury comedy albums, has
launched what it calls *a new con-
cept in packing and merchandis-
ing.” with the release of the new-
estl Woodbury package.

With the idea of increasing con-
sumer identification with a record
label and a specific artist, the com-
pany launched several months
back what was described as the
“Booze Is the Only Answer
(BITOA, pronounced like aloha),
Club.”

1960 Dip in
Admiral Sales

CHICAGO—A slump in the re-
tail sales of appliances was held
accountable for the dip on the
amount of consolidated sales made
by the Admiral Corporation durin
the first nine months of 1960. The
- §144.976,988 fotal for that period
fell just short of the $145.,849,148
for 1959. Profits before ta s were
$1.207764 compared with the
$4.90 253 for last vear. Profits
after taxes were $497.072 or 21
cents per share as compared to
$£2,371,376 or 99 cents per share
for last year,

Ross D. Siragusa, president of
the firm announced that "It was
the worst year for the appliance
industry since World War 11 with
many models sold below cost.”
This, in spite of the fact that he
also said the company's sales and
profits on television and radio re-
ceivers were higher during the
first three quarters.

In the album by Woodbury re-
leased at that time, invitations
were inserted, inviting customers
to join the “Booze Is the Only
Answer” Club. Those answering
received' an official membership
scroll suitable for framing, and
company spokesmen say the re-
sponse was overwhelming. Club
members include “corporation ex-
ecs, doctors, and lawyers,” accord-
ing to promotion manager, Frank
Shue, who acts as a sort of exec
secretary for the club,

Shue says that the club is now a
corporation with over 1.000 mcm-
bers, with more coming in every
day. “For the dealer, it mecans a
pre-sold initial market for all® fu-
ture Woodbury releases not to
mention other product out of the
Stereoddities and Duo stables. [In
addition to this, the word of mouth
promotion is worth its weight in
gold," Shue asserted.

With this in mind, the label has
put together a special new Wood-

E| bury release featuring box pack-

aging and carrying the overly long
title, “The First Annual Message
From the President to the Mem-
bers of the Booze Is the Only Ans-
wer Club,” .

Prior to the release, all members
of the club were sent a special
mailing containing the first edition
of “Booze Nooze." a house organ,
advising of the coming release, In
the new ipa::kage* there is a new
edition of “Booze Nooze,” plus a
12B-page “boozing manual.,"” The
latter contains cocktail receipes,
toasts, parliamentary procedure for
booze meetings, “the only kind of
meeting where one member is a
quorum.” Commenting on the
whole situation, Shue summed up:
“Anything is possible thru, _the
power of positive drinking.”

substituted for

Ryan Okays
Two ASCAP
Amendments

NEW YORK — Two amend-
ments to the ASCAP Consent De-
cree were signed here this week by
Federal Judge Sylvester J. Ryan,
at a special hearing in U. 8. Dis-
trict Court, Tuesday (15).

The first of the amendments had
to do with increments lost by writ-
ers when the recognized works
pool under the Consent Decree was
the older availa-
bility pool in the ASCAP distribu-
tion. Under the amendment, writ-
ers who were threatened with the
loss of income thru the change,
will now not lose revenue,

The second amendment had to
do directly with the recognized
works pn}wsmn As originally con-
ceived, writers would receive no
income from this part of distribu-
tion for a period of one year. Un-
der the new amendment, when
20,000 performance credits have
been amassed, each performance
thereafter will receive a full credit,
even tho the period is less than a
year, When 10,000 credits are re-
ceived, each performance will
thereafter get a half credit.

Sam Fox Publishing Company
and others who had earlier filed
a motion to intervene in the final
Consent Decree, were not repre-
sented. In a letter to Judge Ryan,
Charles Horsky, attorney for the
Fox and other parties, noted that
Judge Ryan last year had denied
this motion and that an appeal to
this decision was now pending with
the U 5. Supreme Court. Horsky

told the judge that it would serve

no purpose for the Fox interesis

Nashville Plans
Music City Bldg.

By PAT TWITTY

NASHVILLE Mayor Ben
West and some music industry
leaders here are discussing plans
for erecting a $3.5 million Music
City Building here, to centralize
and symbolize this town's impres-
sive music business.

The music center. tho only in
the “talking stage™ at present,
would be a five-story structtre de-
signed to accommodate publishers,
talent agencies, recording studios’
and possibly radio and television
studios

Altho the idea has met with en-
thusiastic response from some,
there are those who are somewhat
skeptical about its practicability.
They point out that every record
label might have a much better
chance of knowing what the other
label is doing; who is in town Io
re .ord; and they also point out
that—with publishers so close to
central recording studios—the in-
coming artists and a.&r. men would
be besieged by song-pluggers each

to participate in the hearing until
and unless the High Court reversed
the Ryan decision.

Lewis Bellin, a writer who had
spoken at some length at the re-
cent ASCAP membership meeting
here regarding his futile attempts
to have the ASCAP bylaws
amended to allow for three meet-
ings a year instead of two, pre-
sented his tory to Judge Ryan.
Bellin had held that the ASCAP
board had deliberately frustrated
his attempts to have his motion
resented to th membership. The
judge rendered no decision on the
Bellin statement.

time they came into the building
to record.

Wesley Rose, Acuff-Rose chief,
favors the plan. Rose and others
who support erection of the lavish
building believe it would encour-
age West Coast and New York
publishers and many tecord labels
to open offices .in Nashville, thus
making the town's music business
flourish even more than now.

Idea for the building came from
(Bob Cooper, general manager of
WS5M Radio here. Cooper dis-
cussed the plan with architect Wil-
liam F. Holman and Holman con-
tacted Mayor West.

“I've never seen the mavor so
enthusiastic about anything,” Hol-
man said. He infoed the mayor
implied that if Nashville music peo-
ple want the building he'll do ev-
erything he can to help them get
it.

Tho early in the game—since it
will be possibly lwo years in con-
struction of the building—most of
the lown's music people apparently
favor the plan, particularly its pub-
lishers. However, it is, according
to. Cooper, too early for any def-
inite commitments. He said execu-
tives from several major labels
(here for the recent Country Music
Festival) seemed eager for more
facts and figures regarding the
plan.

Another meeting of music people
here who are interested in the plan
15 scheduled after Mayor West re-
turns from Israel about December |

when anncering ads . . .

SAY YOU SAW IT IN
THE BILLBOARD!'!

announcing... @‘”ﬂ'. FEFIDELELITY.

2 NEW! Doctored for Super-Sterea Serles
3 NEW' AFLP-AFSD Releases

OFFER EXPIRES DEC. 9, 1960
* BALDWIN ORGAN & BONGOS, Eddie 0sborn

DFM3004/DFS7004

* PERCUSSIVE BIG BAND JAZZ, Bobby Christian

DFM3005/DFS7005

More of the hit, Doctored for Super-Stereo Series. Following
the successful style of the first three recordings in this series,
these releases feature ultimate stereo separation, maximum
signal, dynamics and balance and outstanding musicianship!

* CLANCY HAYES' DIXIELAND BAND

The King of the traditional jazz singers, Clancy Hayes, inter-
prets blues classics in contemporary Dixieland style.

« BERLIN WITH LOVE, Jo Basile, his Accordion

& Orch.

Beloved German standards recorded with maximum level and

dynamics.

-*PATACHOU SINGS — Hit Songs From
Broadway Shows, Patachou with Jo Basile & Orch.

France's outstanding female vocalist sings Broadway hit num-
bers including 4 of the best of Irma La Douce, current smash

musical,

SELL

for Super' Stereo

A ATDIO TIDELITT DFS 7004

Baldwin

BONGOS

i ETHRT iN ATENCRFENNIE WIRN FAWELITT GAvER

AFLP1937/AFSD5937

AFLP1944/AFSD5944

AFLP1948/AFSD5948

AF AUDID FIDELITY DFE 7008

B ORIWRE om ETPNERFRONIE WOE® TPROALITT THEEN

CALL YOUR DISTRIBUTOR NGW!
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MASTERTAPES
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2 TRACK—%$12.95

4 TRACK—$8.95
OFFER EXPIRES DEC. 9, 12960
ROME WITH LOVE, Jo Basile—AFST 1822
MALLET MAGIC, Harry Breuer—AFST 1825

JOHNNY PULEQ and his Harmonica Gang
=AFST 1830

PORT SAID, Mohammed El-Bakkar—AFST 1833

BULLRING—La Fiesta Brava, Vol. 4;
Banda Taurina—AFST 1835

AMERICAN MILITARY MARCHES:
Banda Taurina—AFST 1836

TANGO, Pedro Garcia—AFST 1838

RAILROAD SOUNDS, Steam and Diesel
—-AFST 1843

LEON BERRY at the GIANT WURLITZER,
Vol. 3=AFST 1844

LIONEL, Lionel Hampton—AFST 1849

DUKES OF DIXIELAND Marching Along
-AFST 1851

BAGPIPES and DRUMS, 9th Regiment Pipe
Band—-AFST 1857

ON BOURBON STREET, Dukes of Dixieland
Vol, 4-=-AFST 1860

MOLTO ITALIANO, Johnny Puleo—-AFST 1883

HAMP'S BIG BAND, Lionel Hampton
-AFST 1913

SYMPHONIE FANTASTIQUE. Virtuoso
Symphony of London, Alfftll Wallenstein

=FCST 50,003

WITH AUDIO FIDELITY. e asen ;_EH. s s
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Morris for
Pre-Opening
Exposure

® Confinued from page 8

best selling charts before the show
hit Broadway.

The exec noted that Hollywood
has been aware of the need of ad-
vance exposure for a long time, and
most studios today insist that
waxings of movie themes be mar-
keted as early as 12 weeks before
a film goes into national release,

“I can understand the theory be-
hind trying to make a score seem
more attractive by withholding it,”
said Kornheiser, "“but today no-
tainly the artist and repertoire di-
rectors aren't impressed, nor are
the disk jockeys. With the excep-
tion of Lerner and Loewe and Rod-
gers and Hammerstein, none of
the Broadway show writers today
are regarded with the respect and
awe they were when I was with
Harms years ago and working on
such Broadway hit scores as “Any-
thing Goes.”

Recalls Old Days

In those days, Kornheiser recalls,
Harms never printed up profes-
sional copies of show music and
refused to allow night club stars
to use the material in their acts.

Kornheiser said Morris has
deemed pre-opening exposure im-
portant for some time, recalling
the firm’s action on the “Jamaica™
score a few years ago. Morris per-
sonally cut four sides from the
show by relatively wunknown
artists) and released them in Phila-
delphia during the musical's Philly
run,

With the Broadway opening still
a month away, Kornheiser has lined
up the following records om the
“Wildcat” score: "Tall Hope" has
been waxed by Dorsey Burnette,

All the mows of your Indusiny
every weok Ia The Blilboard .., .

|M. BLOCK GIFTS

DISK LIBRARY
TO STUDENTS

NEW YORK — Pionecer
disk jockey Martin Block, who
recently retired from deejay-
dom (and WABC here), after
more than 25 years in radio,
has donated his entire record
library to New York Univer-
sity. Valued at more than
$100,000, the collection—in-
dexed and cross-indexed—in-
cludes 4,000 pop albums and
20,000 singles.

The collection — covering
30 years of pop music — will
be divided between NYU's
undergraduate radio stations,
WCAG and WNYU, and stu-
dent centers on NYU's two
campuses. Block said he
originally Elanned to give the
disks to charity or sell them
at an auction. However, NYU
junior Merrill Mazuer, who is
also on WABC's news staff,
suggested Block give NYU the
collection, thereby helping
fledgling  deejays enrolled in
the school's radio-TV course.

Liberty; Mel Torme, Sam Fletcher,
RCA Victor; “Hey Look Me Over,"”
Swe-Danes, Rosemary Clooney,
Victor; Torme: “That's What I
Want for Janie™ and “Wildcat,”
Lucille Ball, Victor; “Corduroy
Road,” Crosby Brothers, M-G-M;
Harry Simeone, 20th Fox; Kenny
Adams, Epic: “El Sombrero,” Perez
Prado; Les Baxter, Capitol; “An-

lina,” Baxter; Adams; “Give a

ittle Whistle,” Johnny Restivo,
Victor; “Far Away From Home,"”
Fletcher; “What Takes My
Fancy,"” Clooney; “"One Day We
Dance,” Margaret Whiting, and a
possible Percy Faith disk, Colum-
bia; a possible McGuire Sisters ver-
sion of “The Liar's Song” on Coral.

Album treatments include Pete
King, Kapp; Bobby Thompson,
Victor, and a jazz package on Lib-
erty. Tunes from the score will
also be incorporated in Broadway
show LP’'s issued by Cadence, Kapp
and others.

Atco. . And the Janice Halger
un

Labels Back
Original Cast
Competition

® Continued from page 6

Clooney, Sam Fletcher and Johnny
Restivo. Lucille Ball, the star of
the show, is also set to cut two
songs from the show to be issued

singly and there will be a Perez |

Prado single. The Swe-Danes on
Warner Bros. have a single out this
week. Other singles from the show
are slated by the McGuire Sisters
on Coral, Les Baxter on Capitol,
Kenny Adams on Epic, Harry Sim-
eone on 20th Fox, LEE Crosby Boys
on M-G-M, Dorsey Burnette on
Liberty, Margaret Whiting on Verve
and Mel Torme on Verve. Albums
set so0 far include a Pete King on
Kapp and a Bob Thompson on
Victor,
Hit for ‘Tenderloin’

Altho it i3 unusual these days
for a show score to have a single
record hit, “Tenderloin™ already
has a smash with Bobby Darin's
waxing of “Artificial Flowers™ on
re-
cording of “Good Clean " is
getting action. Meanwhile the orig-
inal cast album on Capitol 1s
racking up steady sales, and the
diskery issued last week more sin-
gles of tunes from the show. Sin-
gles are by Phil MNapoleon, and
Tony Pastor and sons—Guy and
Tony Jr. Firm issued side with
Peggy Lee, Tennessee Ernie, Da-
kota Staton and Jonah Jones pre-
viously.

“Irma La Douce,” altho without
a single record hit, is selling much
better than Columbia expected in
album form. In fact, Columbia
execs think they have a real sleeper
with the English cast set. (Colum-
bia has also released a French cast
version of the show.)

Meanwhile, the “Do Re Mi" pro-
ducers are setting records now and
hoping that the Victor waxing of
*Make Someone Happy” from the
show will break thru as a hit be

fore the show opens in New York
on December 26.

™ NOW ON HIS OWN!

BEN E. KING

9 ,'I‘.:E'D' o

[ FIRST.TASTE |
OF LOVE -

b/w SPANISH HARLEM
Produced by Leiber & Stoller

6185

#1 INSTRUMENTAL IN ENGLAND!

APACHE

JORGREN INGMANN & HIS GUITAR

6184

157 W. 57th Street
New York 19, N.Y.

ATC

when answering ads . . .
Say You Saw It in The Billboard

A Billboard Pick! A

Broke Wide Open In New York, Newark, Chicago,
Cleveland, Cincinnati, Indianapolis, Los Angeles, San
Francisco, Richmond and Minneapolis, and spreading.

The Faslest Breaking Insirumental of The Year!
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SWISS MISS

Marv Nieredilh

5T-25021
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A Solid Hit!

BOWLING
US.A.

POSSUM

$T-25023

Produced by Stallman-Jocobson, tha taam
whe gave you YOGI, YEN YET 5ET, WARM

i s . HII _’
R e

Soon to be Released Il

= A Smash In Germany . . .
i Will Be A Smash In The U.5.A,

The Original
THE SAD MUSICIAN

b/w

A DAY NEVER ENDS

by

Gunter Fisher
& The Jackies

5T-25024

Flames

157 W. 57th St
{COlumbus 5-0405)
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NIGHT CLUB REVIEWS

Miles Davis Wows ‘Em at Vanguard

A Jumping and aggressive Miles Davis Quintet took over the
bandstand at the Village Vanguard, in New York's Greenwich
Village this past week, and set the local jazz-oriented natives to
stompin’ and shoutin',

None of the renowned trumpeter’s much discussed (especially
in the English press) contemptuousness for audience was lo be
seen—as a mater of fact, just the opposite was true. Thruout the
evening the Columbia jazz recording star went about his business
in an amiable way, chatting with the members of his group and
nodding politelv when applauded.

The members of the Quintet must, we think. take some credit
for Davis’ friendly feelings. The group is one of his best; a hard
but sensitively swinging combo made up of talented musicians,
Sonny Stitt, on alto, and occasionally tenor—a star in his own
right—plaved with much distinction, The rhythm team of Wynlon
kelly, prano: Jimmy Cobb, drums, and Paul Chambers, hass, per-
formed admirably, anticipating and reacting to the dynamic nu-
ances plaved by the soloists in front of them.

Alternating with the Davis Quintet was the Bill Evans Trio,
Evans, on piano, has rightfully taken his own place as one of the
better, if newer, individual soloists. His program was beautifully
varied (the inclusion of an up-tempo improvisation on “Some Day
My Prince Will Come™ gives some indication, and his solos are
spiced with touches of humor and unusual twists and turns of
both melodic and rhythmic juxtaposition. Evans was accompanicd
bv two [ine rhyvthm players in bassist Scott La Faro, and drummer
Paul Montian. Jack Maher

O
Lilo in Exhuberant Plaza Stint

Lilo, the blond bombshell from Montmarte, certainly does
not want for physical endowment. She makes no secret of this
tuct in her current engagement in the smart Persian Room of
New York's Hotel Plaza. It is a question, however. whether this
swank setting should highlight this type of talent, or concentrite
on vocal caliber, a commodity which is somewhat lacking in
the case of the Gallic looker.

The gal has life, exuberance and she moves around the floor
at a merry pace. When she turns to a song, however, there is a
disturbing tendency to sing flat which somehow does not seem
quite right for the Persian Room,

Material is pleasant enough. Following a bouncy, boulevard-
flavored opener, she offers a humorous bit of interplay with the
trumpet man on a fine tune, “Mais Oui, Mais Oui.” Next, there's
the title tune from “Irma La Douce,” the song “Follies Bergere.”
written by Maurice Chevalier, and a clever special bit for the
ladies in the audience, “Keep 'Em Guessing."

Big production comes when the gal offers a medley of “La
Vie En Rose,” “C'est Si Bon,” "My Bill,” and “C'est Magnifique."
Dwring this part of the action, the gal roughs up some of the male
customers as she plumps herself in their laps and tossles their
balding heads.

In all, there’s enough sparkle, enthusiasm, and let's face i,
physical excitement, to make the gal a winner. It might be worth
a try somelime. however, for her to get a male partner who can
really sing, and who can act as a foil for her fast-moving aniics
around the floor. Ren Grevalt.

* * *
Four Lads Show Talent at Copa

The Four Lads run onto the floor of New York's vaunted
Copacabana with a’loud flourish in their current stint, and if
there's one difficulty with their act it can perhaps be summed
up in that very word, loud. The boys put on a pleasing appear-
ance, move well, and have plenty of talent. Unfortunately, how-
ever, they have not Jearned the neat trick of singing something
in solt tones, with little band backing or maybe even a capella, in
order to quict a noisy crowd.

The Lads, who've enjoyed a substantial number of hits in
recent vears, open with a swingin® “Down By the Riverside,”
and segue neatly into “Getting to Know You™ with special Iyrics,
Then the belung starts in earnest with tunes like “Some of
These Days.” “It Had to Be You,” a martial effort, “I Remember
Me" and their own version of “Itsy Bitsy Bikini."

The highlight of the act comes next in the form of a reprise of
“our three golden record hits,” “Standing on the Corner.” “Mo-
ments to Remember,” and “No Not Much. The latter two of these
particularly, are pleasing indeed and feature nice harmony, the
tvpe of material the act could stand more of. The boys do not
lack for talent. Their prime need is merely pacing in terms of
mood, rthythm and volume.

The headliner on the bill, Joey Bishop, constitutes the stand-
up funnvy man in the best tradition. Somebody should make a
spoken word comedy album with this lad. Incidentally, it's worth
noting that ABC-Paramount’s youthful star, Paul Anka, wrote the
two breezy production numbers for the show. Ren Grevatt,

| the Champs (Challenge).

Praise for

The Billboard

CINCINNATI — Bill McCall,
president of Wallace Fowler Publi-
cations, in a visit to King Records
here last week, credited accurate
reporting by The Billboard with
saving Billy Walker's recent Co-
lumbia release, “I Wish You Love,”
published bv the Fowler firm, from
. being clobbered by a premature
release,

Walker, according to MecCall,
heurd the writer of the tune do the
song some three months ago and

asked permission to cut it as a
single. The Walker version at the
outset enjoyed brisk sales, accord-
ing to McCall, and then slowed
down while still maintaining a con-
sistent pace. With nothing too much
happening with the tune, Columbia
decided to release a new Walker
single.

At the recent W5M country mu-
sic festival in Nashville, McCall
says, Walker sang both “l1 Wish
You Love” and a tune from his
new Columbia release. On Mondayv
following the convention, The Bill-

board showed Billy’s “[ Wish You
Love” in 19th place in the c.&w.
charts, marking the first time it

The Billboard
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Burgess Autry Pro Magr.

HOLL ‘r’WDDD—Dan Burgess,
writer of the song “I'm Avail-
able™ and leader of the instrumental
eroup, the Champs, has been |
named West Coast professional
manager of the Gene Autry music
publishing firms—Western Com-
pany, Golden West Company and
Four Star. Among the Autry firms'
tunes currently on the charts are
“Send Me the Pillows You Dream
On,” by the Browns (RCA): “Re-
lease Me,” by Jivin' Gene (Mer-
cury), “X-15," by Johnny Bond
(Republic), and “Thru Train,” by

hid made the charts. McCall im-
mediately called this to the atten-
tion of Columbia executives, with
the result that Walker's new re-
lease was canceled and promotional
plans made with Columbia to cap-
italize on the showing of “I Wish
You Love” in The Billboard.

A careful check of the various
markets revealed heavy sales on the !
tune prior to its showing up om
The Billboard's charts, MeCall says. |
"This is an example of accurate re-
porting by The Billboard,” McCall
stated. that saved a pood record
from being injured by a premature
release,

www americanradiohistorv com
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SELECTED AS THE HIT VERSION!

RAY ELLIS

and his Orchestra play

MIDNIGHT
LACE

From the U.l, Picture
(Arwin Production) “Midnight Lace”

K 12942

A REAL HOT PLATIER!

MMY EDWARDS

sings

AS YOU
ESIRE ME

UZlE WUNG

From the Ray Stark Pruduﬂmn
“The World of Suzie Wong"'

K 12959

THE STARPOWER LABEL

MCM- =

Ju 2-2000

L1540 Broodway N. Y. 36, N. Y.
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Rank Starts
Noble Subsid

NEW YORK — Rank Records
of America has added a new subsid-
iary line, to be known as Noble
Records. The new line will focus
on kiddie material and will retail
at $1.98 per album, according to
Harold Freidman, exec of Rank.
The packages will be independ-
ently produced by Lyle Engel
* First four albums, due for re-
lease shortly, are “Popeye's Zoo,"
with Jack Mercer (who plays “Pop-
eve” in the Paramount films):
“Grimm’s Fairy Tales,” with Marla
Ray; “Alice in Wonderland,” with
Mimi Benzell; and “Remember the
Alamo,” with Claude Rains nar-
rating and music by Tony Mottola.
A heavy promotion and merchan-
dising campaign is being developed
by Dewey Bergman, director of al-
bum sales, according to Friedman.

E. B. Morris Signs

Kaufman, Anthony

NEW ?{]RK. — Sidney Knrn-
heiser, general professional man-
ager of E. B. Morris Music, has
signed songwriters Paul Kaufman
and Michael Anthony to exclusive,
long-term contracts,

Kaufman and Anthony penned
Johnny Tillotsons current hit sin-
gle, "Poetry in Motion,” No. 2 on
the “Hot 100™ chart last week. The
voung cleffers will write for Mor-
ris’ BMI firm, Meridian Music,

WTRY Yule

® Continued from page 4

each four hour show daily. “This
was a good year to start,” he ex-
plained, “because Christmas dec-
orations are already up downtown
and advertisers are using seasonal
shopping copv for their commer-
cials.”

The yule records are Introduced
as “holiday songs™ rather than
“Christmas songs,” and LeZotte
will not play carols until the sea-
son is more advanced. In addition
to the usual pop holiday standards,
WTRY deejays are currently play-
eight new yule disks, including
Bobby Darin's “Christmas Auld
Lang Svne.,” Santo and Johnny's

“Twistin® Bells," and Ella Fitz-
gerald’s “Jingle Bells."

Thus LeZotte is giving distribu-
tors a chance to expose their new-
est yule product 10 days ahead of
broudcasters’ traditional Thanks-

iving Day starting time. To date,

eZotte said he has had only one
complaint about the early Santa
Claus-type programming.

The station is also conducting a
special contest, whereby the names
of all lsteners entering WTRY’s
regular contests (or writing to the
station) from now until December
24 go into a giant Christmas mail
bag. On December 25, a series of
drawings will be held for a flock

of merchandise prizes donated by
local merchants,

NANRA Plans

® Contintied from page 6

top Negro radio artists was to find
wavs and means of bringing about
higher respect and recognition from
our white brothers in the same
field.”

In reference to the irate record
man, O'Jay said “One of the record
firm's traveling boys was so set in
his mind that we were going to
blow his gig until he demanded

time to speak—pounding on the |«

door several times for entrance (no
record company reps were allowed
in on the business end of our meet-
ing). When this big wheel finally
got a chance to speak—nothing but
to our brothers — and who he
taught how to make money.”

The jock said other labels took
a different attitude tho, and “either
wired their best regards and wishes
for success in our organization of
the group, or spoke well to us."”

10,200 Govt.

® Continued from page 6

Musical Events

they do on “all spectumr. sports.”

The political axe of a changing
administration will not fall on the
music committee, since it functions
independently, as part of the
people-to-people program, regard-
less of who occupies the White
House. This group is not part of
President Eisenhower’s personally
sponsored “cultural exchange pro-
gram.”

In addition to putting out the|
Americans perform and enjoy mu-

calendars, and acting as a clearing
house for musical information for
the U. 8. and some 96 countries
overseas, the committee compiles a
list of international competitions
which is sent out to BOO music
schools, colleges, orchestras and
other performing groups. It has set
up a record-exchange program for
American college students to swap
their favorite longhair recordings or
tapes in exchange for those
favored by collegiates abroad. The
committee tried for a similar ex-
change of taped good-music pro-
gramming between U, 5. and over-
seas radio stations, but said it was
“unable to get union clearance for
the project.” .
Publishers Help

Music publishers help the com-
mittee supply music teachers at
home, and performing groups
abroad who are in need of scores
and educational material. Instru-
ments, also in short supply from
the Arctic to South Africa, are pro-

Liber

® Continued

op basis calling for the dealer to
pay 50 per cent. Distrib will con-
tribute 25 per cent with the label
kicking in the remainder.

Robert Rheims Christmas mer-
chandise consists of two LP's
(stereo and monaural), an EP and
a single. Liberty backs this portion
of its program with a full 100
per cent return, similar to last year,
payment and-or returns are due by
January 10.

Liberty execs hitting the road in-
clude Don Blocker (exec assistant
to prexy Al Bennett) who will cover
St. Louis and Kansas City; national
sales manager Don Bohanan, going
to Detroit and Cincinnati; assistant
national sales manager Ken Rever-
comb, Minneapolis and Chicago;
merchandising director Al Lavin-
per, San Francisco, Seattle, Port-
land; national promotion director
Bob Skaff, Philadelphia and New
York City; East Coast promotion
manager Bud Dain, Baltimore and
Washington; midwest promotion
manager Joe Sadd, Cleveland and
Pittsburgh.

Each will concentrate in their
assigned markets on gaining maxi-
mum air exposure for the product,

Force

rom page 4

and will work in conjunction with |

th. label's distribs and with deal-
ers, rack jobbers, one-stops and op-
erators.

ASCAP Meet

® Continued from page 6

done about this, Adams said this
problem is being studied. = Billy
Austin rose to appeal to members
to stick with ASCAP, for based on
his own experience, he didn’t do as
well when he was BMI. Wavyne
Shanklin asked whether the special
awards funds were really handed
out in recognition of special merit,
“or 13 this just a bone” Si\l‘ﬂn by
the board. Adams denied it was
a bone,” explained that some
works (serious music, etc.) are per-
formed in non-profit institutions
suc™ as schools and churches, and
therefore, under the copyright law
no performance fee can be col-
lected. Awards are made to these
composers in recognition of their
work. Leon Pober, former leader
of the Coast dissident group turned
administration loyalist, rose to ap-
plaud the board for doing a diffi-
cult job well

‘sometimes help out,

vided by the committee whenever
they can lay their hands on them.
[nstrument manufacturers here
but the com-
mittee wishes it had far more help
from industry along these lines.

Not resting with these activities,
the committee has been campaign-
ing to have every international ex-
position abroad in which the U. 5.
pnrticipat-::s, carry displays show-
ing how much and how often

sic, at both the professional and
the amateur level.

Information and material are
available out of the committee to
everyone from legislators on the
Hill, to any private citizens of the
U. 8. or the world, who wants to
query the President’s Musi- Com-
mittee office at 734 Jackson Place,
N. W., Wasihngton, D. C. The
music calendars are available here,
for $2, postpaid to any country in
the world.

RECORD DEALERS:

A little knowledge goes
a long way, but a lot
goes much farther

One way to make regular customers out of
infrequent buyers: talk their language...
discuss their favorite artists with them...
give them "inside information'"—real ""trada"
stuff they can't get from anyone but you.
What'll happen? You'll find them coming back
for more, And buying more records. And
helping you te make more money out of recs
ords, Where to get this "“inside trade informas.
tion'" about their favorite recording artists?

Be sure to Read...and Use...and Hold Onto
Billboard's Big New Year-End |
Programming and Talent Buying Guide

— & special slick-stock section of the December 11 lssue.
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swingin’' the
happiest
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DISK JOCKEYS:

More real programming
mraterial and chatter data
than you'll ever

find anywhere

A source of lively chatter ifems about recording
prists that will capture the atfention ef your
latening audience and add coler to your program-
ming — birthdayx , ., . home fown , . . education
. + » background . . . hobbies . . . oither musical
interests , ., . movies . . . current releases and
previous hits. For programming “'feature' shows,
the winners of Billboard's year-end popularity
poll, recap of records that hit the charis the past
vear, yesteryear's hits over the past 60 years, and
the Mist of artists birthdays are invaluable for
building special shows around, >

Be sure to Read...and Use... and Hold Onto
Billboard's Big New Year-End
Programming and Talent Buying Guide

= & special slick-stock section of the December 11 issue.

FTC Consent

® Continued from page 4

During the hearing, the F1C at-
torney termed such arrangements
a form of payola because the sta-
tion involved got “free talent” in
exchange for airing records on such
programs as WITG's “Milt Grant
Show.” Both the station and the
distributing firm have defended the
universal lip-sync practice as legiti-
mate. Also, WITG has pointed
out that their deejay Grant, ac-
knowledges sponsorship during the
airing by saying that the singer]
comes thru the courtesy of the rec-
ord companies.

The consent agreement takes the
complaint against the firm out of
altercation, and makes no decision
on the lip-sync aspect. If the issue
were to be part of a fully con-

tested case, FTC might rule on
whether the practice was legiti-
mate or not, in its view, after
which any further contest might
bring the question up for court

| TEView.
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1 CATALOG ALBUM SERVICE OF RSI: You may order any complete category you
require for your station. Prices are based on the number of albums confained in each cafegory.”
1. CATALOG ALBUM SERVICE® |
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the best of the new releases.
Price for one year—52 weeks—10 new records a week, a fofal of 520 of the best of
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ANNUAL BASIS: S160 per year via reqular mail. $190 via air,
QUARTERLY BASIS: S42 per quarter via regular mail. $50 via air.
5 "Easy Listening You receive six (6) new records a week, fhe best of the new releases
(no rock and roll),
Price for one year—52 weeks—6 new records a week, a fofal of 312 records:
ANNUAL BASIS: 110 per year via reqular mail. $140 via air.
. _ QUARTERLY BASIS: $30 per quarter via regular mail. $38 via air,
We will permit you to select items of your choice for $1.10 each with a minimum order for 50
albums. Write for catalog of album listings.
i RECORD SOURCE. INC, 333 EAST 46th ST, NEW YORK 17, NEW YORK _ PHONE: YUKON 60155 |
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BB STUDY SHOWS DISK
SALES HIKE TO $500 MIL

® Continued from page 4 .

-

record production and with phonographs as well as disks selling
like hotcakes, the record business racked up the then tremendous
total (for 1946) of $198 million. And in 1947, the business
reached its peak for the decade—$203.7 million.

In 1947 and 1948, business slipped, and 1949's gross sales
managed just $157.5 million. This trend reflected the disruption
caused by such technological advances as the introduction of
new speeds.

From 1950 to 1957, the record businkss® increased every
vear. In 1950, total record business was $172.2 million; in 1957
it totaled $400 million, It slipped to $390 million in 1958 and
jumped back to $462 million in 1959.

Using 1950 as a base vear or 100 per cent (it began the
decade in which the new 33 and 45-speed records were com-
pletely established and phonographs made to play them) dollar
sales by percentages range from a low of 3.3 per cent in
1933 to 268.3 per cent for 1959. Estimates of a 5500 million
gross for 1960 would make this year 202 per cent better than
the base vear and 298.7 per cent better than the low 19313 year.

Projections for 1960 indicate ss record business will
total $520 million. By 1965, projections indicate, business will
hit $800 million. * :

An $800 million gross by 1965 is not too difficult lo
imagine. Startling changes sure to take place in the next 10
years should benefit the record industry, particularly.

At the beginning of the next decade there will be another
30 million people living in the U. 8. The work force will be
up 13.3 million to an 85 million total. There will be 10 million
more houscholds for a total of 60 million; there will be an
additional 5 million children under age 14; over 2.5 million
more college students will be added fo