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Discounting Swings From Coast-to-Coast

Grayson Bows

New Disk Club

- NEW YORK — James Grayson,
former head of Westminster Rec-
ords, has lormed a new record
elub called Music Guild, The Mu-
sic Guild i< a clussical club, aim-
according to Grayson, lo flll
the needs of the “forgotten man,”
the lover of good music who can
no longer find the records he needs
on the dealers’ shelves. In fact, the
records are nol even in the cata-
log. or if they are, they are most
difficult or impossible 1o buy.

The Music Guild intends to
make and issue its own recordings
of opera, oratorip, orchestral and
chamber music, in addition to re-
cordings of this type made in
Europe. A collector does not have
to become a member of the club
to purchase records, but there is a
membership at a fee each year.
Members receive a special discount
on records they purchase as well
as the right 1o vote on what rec-
ords should be in the club.

The advisory commitiee on the
Music Guild include Darius Mil-
haud, Hermuann Scherchan, Philip
» Miller and David Randoiph,

he first 100 records are being made
available this month, with works
by Bach, Handel, Pun:all Schutz,
Rameay, Josguin des Pres, Oke-
ghem, Huvdn, Mozart, Beethoven,
and Brahms. Music Guild is lo-
cafed in New York.

A LOAF, A JUG, & A JUKE BOX

West's Pop Tunes Make Life
With Russian Bear Bearable

By OMER ANDERSON

EAST BERLIN—The tentative thaw in the
cold war has set the Communisie to splurging on
Western pop music,

Communist East Germany's capital spunds like
a pop music festival. Red juke boxes bear down
hard on Western top tunes, the East German radio
15 playing Western pop almost to boredom, and
East Berhin diskeries are digging it, too.

At dinner in Eust Berlin 1 listeped to a juke
box which played Western tunes for a solid hour,
and everybody, including some Communist cops
who drnﬂpud in for a glass of wine, Seemed to
approve heartily.

My host remarked. “We all like vour new
president. We think Mr, Kennedy will be just like
President Roosevell.”

Al this moment, by sheer coincidence, the
juke began plaving "EJI utta.” My host beamed.
“You se¢ what I mean,” he smiled,

There are still not many juke boxes in Easl
Berlin or East Germany, but from the talk one
hears on all sides the Communists appear scrious
nhuut expanding coin machine pradur:hun purchas-
ing from Western sources, and improving muain-
tenance for existing boxes and other coin-operuted
equipment,

Tunes Take Over

During these days of the cold war thaw one
hears little about lady tractor drivers and love
down on the collective farm in East Germauny.
Western music seems to have taken over.

Desplm frequent spm:u!mmn to the contrary,
there is really little or no propaganda prnhh:m
connected with the Western pop for the Com-
munists. They simply spin the tune and skip the
lyrics, Or they translate the lyrics and rewrite
them in such a manner as (o exude a faint Marxist
aura.

Diskeries are displaying a- formidable list of
Western [:_hp titles, some of them still of Hot 100
vintage. Their origin remains obscure, however,
most of the disks displaving off-beat labels.

Hot Wax

It is known that there is a brisk bootlegging
of Western pop platters over the West-East Berlin
sectory boundary. Phonograph record-running is a
.f.nml:slc matter of riding the elevated from East

in to West Berlin, loading up a suitcuse or
briefcase, and ndlng back to Euast Berlin.

It is that simple—but not quite. There are
contraband controls. But the biggest roadblock. is
money. Western platters are almost prohibitively
expensive for the avernge East German, especially
at the bootleg rute.

It is hardly a secret that the East Germans
are pirating a good many Western pop I1HL.5
Melodies nre recorded with high- ﬁdeF
ment from Wuﬂcrn broadcasts emunaung rﬂm
West Berlin. It is not even necessarv to resort to
roundabout meihods, as platters can be purchased
in West “Berlin without trouble and then run
through the bogus mill in East Berlin.

(Continied on pave 10)

Jocks Move in on Sports Scene

By JUNE BUNDY

NEW YORK—Disk jockeys may
yet be classified by insurance com-
panies as "dangerous risks” if the
current trend continues for jocks
to participate in strenuous promo-
tion stunis.

The exhausting marathon broad-

WORLD'S MOST
WAXED ARTIST

CALCUTTA — An almost
sure way to win a bet 1s to
challenge someone to name
the most recorded artist in the
world, Sinatra? Presley? Cros-
by? No, it's probably India's
Lata Mungeshkar, according
to The Gramophone Com-
pany, Lid., sole manufacturer
and distributor of records in
India, and a member of the
EMI group. India's tatalugs.
according to the firm, “abound
in her film and basic reper-
toire (which) bear ample evi-
dence to this. Lata has had
hits in seven different Indian
Ianpuages and in an un-
counted number of movies.”
One of her disks currently
ranks sixth on the Indian best-
selling chart of basic domestic
reperioire, and she is about to
EO into m production on a new
musical film,

cast trend seems to have abated,
but deejays across the counlity are
busier than ecver with bowling
marathons, basketball games, long-
distance walkathons, and—in one
case—even housework.

tered hand.”

Friday to the
evening—"at which time™
says, "l was tuken to a local hospi-
tal for treatment of a badly blis-

following Sunday

Tallman—the previous ones hav-
mg run 24, 36 and 40 hours.
Net Results
Busketball - playing decjavs at
KQV, Pnttshurgh plaved a team of

the jock

Pat Tallman, program director-
deejay at KTSA, San Antonio,
completed a 43-hour bowling mara-
thon for the Bexar County March
of Dimes last week. He bowled
continuously from midnight on a

A local merchant donated §1.50
for everv game bowled and Tall-
man also took on “challengers”
who donated from 51 to $100 1o
bowl against him. The marathon

raised $1,000. It was the fourth
such “Bowlatbon™ conducted by

visiting disk artists February 18
with all proceeds going to the Re-
tarded Children’s Fund. The rec-
ord stars included the Skv Liners,
Buze Clifford, Johhny Bur:mttt.
Brian Hyland, Lenny Welch,
(Continwed on pace *E]
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Stores’ Pitches

Seldom Specify
What's on Sale

NEW YORK—The discounts on
major label and indie label LP's
(noted in BMW, February 13) at the
Korvette chain in New York, ars
occurring almost to the same ex-
tent in discount houses across the
country.

The Korvette sale last week In-
cluded discounts of up to 50 per
cent off list on many important la«
bels' mone and stereo product.
However, only a limited number
of selections were included in the
sale, even though the ads placed
by Korvette indicated that the sale
applied to the entire catalog.

Here is a smattering of discount
sales on LP's gleaned from a sam-
pling of advertisements in news-
papers in a few major cities last
week. All of these ads ran on Sun-
day, Febroary 12. In San Fran-
cisco, the store, Music San Fran-
cisco ran a sale on Vanguard Rec-
ords, advertising them at 40 per
cent off list price for mono and
p-|stereo, The ad did not indicate
how many seclections were in-
cluded or whether the selections
were-new or old material, Records
listing at $3.98 were selling for
$2.39: the $4.98 list records were
$2.99, and the $5.98 list records
were $3.59. Also in San Francisco,
the Thomas Tenney chain of Hi Fi
Shops were advertising the last day
of a “giant” sale at ils Berkeley
stare, with all records at 30 per
cent off list. Discount Records, the
discount chain with stores in Chi-
cago, Detroit, Cleveland, Beverly
Hills, New York, and San Fran-
cisco, was advertising the sale in
its San Francisco store of Decca,
Archive and Deutsche Grammo-
phon Records at the following dis-

(Continned on page 7)

iVictor Will Treat
Juzz Aficionados
To Rare Tracks

NEW YORK—Jazz record col-
lectors can expect three historically
revealing LP's from the RCA Vic-
tor vaults due for release this
spring and and summer,

One of the new sets, “The Indis-
pensible Ellington,” combines some
previously unavailable tracks with
other material which had not pre-
vipusly been on LP. One of these
15 the Duke’s “Perfume Suite.,” An-
other album which is bound to
cause much jazz comment is “The
Bix Beiderbecke Legend,” which
contains a previously unrelcased
solo by the Fnb]ed cornetist.

Rounding out the historic re-
lease is an album called “The
Greatest of Dizzy Gillespie,” which
spotlights small combo sides by the
star trumpeter in 12-inch LP form
Irst time,

:
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Leslie Distrib’s Creditors Hear Boorstein
Tell of $50,000 Hole in Disk Inventory

30 Firms Get Bad News; Some Fire Bristling
Questions; Offered 45% Cash & Merchandise

By REN GREVATT

NEW YORK — An inventory
shortage of close to $50,000 worth
of merchandise was given as the
reason for the shaky financial
status of Leslie Distributors lead-
ing one-stop here, at a meeting of
the firm's creditors Monday (13).
The meeting, attended by repre-
sentatives of over 30 creditors, was
held in the Hotel Biltmore Vista
Room,

Lou Boorstein, president of the
company, opened the meeting by
tracing the development of the

ilferage, which he said dated from
ast June 30. Between that time
and the time of the next inventory-
taking at the end of December, a
pilferage loss of $40,000 worth of
records was said to have occurred.
At the end of January, another in-
ventory was taken, when it was
discovered that the loss had grown
to $50,000.

Boorstein said that every kind of
checking procedure had been in-
stituted and that police had been
brought into the case in an cffort
to track down the source of the
loss, but to no avail.

Boorstein's  attorney, Samuel
Kaufman, continued the discussion
by pointing out that at the present
time, Leslie has assets of $250,000
against liabilities of about $200,-

Talent Roster
Listed in Third
Jazz Jubilee

WASHINGTON — The third
annual Washington Jazz Jubilee to
be held here March 13 will feature
Maynard Ferguson, trumpet solo-
ist, and his band; the Ray Bryant
- Trio, and vocalist Aretha Franklin,
Consultants for the show are Willis
Conover, internationally known
for his Voice of America jazz pro-
grams; Felix Grant, Booker T.
McGraw and Sterling Brown, jazz
aficionados.

The Jubilee will be held at the
Presidential Arms, in the Grand
Ballroom, for the benefit of a local
settlement house, Honorary chair-
man of the jazz fest is Mrs. Lee
Metcalf, wife of the representative
(D.) from Montana. List of pa-
trons is headed by Mrs. Lyndon B.
Johnson, wife of the vice-president
of the United States. Tickets will
range from %5 to $10.
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The Billboard Music Week 1s essential fo us, Wa never
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| 000. Although this ratio presented
offhand, a favorable picture, it was
brought out that the assets in-
cluded $108,000 in .accounts re-
ceivable. It was doubtful, accord-
ing to Kaufman, whether more
than half this amount could ac-
tually be collected.

This then would have presented
a corrected picture of assets of
$196,000 as against $200,000 in
liabilities, added to the loss of
$50,000 worth of merchandise.
This then would render the com-
pany insolvent, according to a law-
ver, Joseph Klotz, representing
Superior Distributing.

A bristling series of questions
were aimed at Boorstein, his attor-
ney and accountants by some of
the creditors present. Others, how-
ever, scemed to take a much more

lenient tone. In answer to a query,
the list of the largest creditors was
revealed as follows: Leslie of New
England, $17,000; Cosnat, $16,-
600; Capitol Record Distributors;
$15,800; Alpha, $15,000; Belock
Instrument (Everest), $15,000; Su-
perior, $14,000; Malverne, $12,-
500; Decca Distributing, $11,200;
Bruno, $7,200; Ideal, $6,200; Ac-
tion, $6,000; Mercury, $5.800;
Cambridge, $4,700; Ransell Trad-
ing, $4,600, and Chips (Philadel-
phia), $2,800.

Also, London Record Distribu-
tors, $2,100; Beacon (Providence)
$2,000; Kapp Distributors, $1,900;
All State, $1,600; Coral $1,500;
M & N (Buffalo) $1,400; Gema,
$1,400; Portem, $1,200, Major
Electronics, $1,000; Olympic, §1.-

(Centinued on page 48)

HOLLYWOOD — Capitol Rec-
ords Monday (20) unveils its initial
Compact 33 release to reveal a
product array strong in adult ap-
peal. It is issuing 10 seven-inch
33% r.p.m. singles and 18 doubles
(seven-inch 33'3 versions of the 45
EP); all monophonie.

Capitol has dipped into its own
classics catalog, as well as that of
its sister label, Angel Records, to
come up with several longhair sin-
gles. (Classical singles, once an es-
sential part of serious disk sales,
disappeared from the scene more
| than a decade ago with the demise
of the 78 r.p.m, records. In ad-
dition, Capitol has culled its catalog
for its outstanding sellers of the
past. This, tod, should intensify
adult interest in its compact 33
offerings. The release is amply
endowed with selections of nostal-
gic vintage aimed at the more ma-
ture disk customer.

Capitol Records President Glenn
Wallichs pledged that his firm will
follow a “realistic” policy in its
| future seven-inch 33%3  releases.
| These, he said, will be confined to
those records that are sure-fire hits
or have long shelf life. Wallichs
pointed out that during the late
"4('s the industry was torn by a
“battle of the speeds.” Today, he
said, the industry is undivided in
its common effort toward returning
to a single-speed basis,
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Cap Unveils Compact 33's
With Strong Adult Appeal

Wallichs stressed that the dealer
will be protected during the transi-
tional period. One form of pro-
tection 1s in the care with which
selections will be made from du-
plication in the compact 33 form.
It will also come in the form of
special guarantees and exchange
privileges,

Protection Benefits

The initial compact 33 release
comes adorned with special dealer
incentives and a number of inven-
tory protection benefits. The 18
compact doubles are being offered
on an 100 per cent exchange, start-
ing 60 days after their release (Feb-
ruary 20). After the two-month ex-
posure period, dealers will be al-
lowed to exchange their compact
doubles for other 33 doubles. After
June 30 the entire compact double
release will be accepted in exchange
for any capitol product,

The 10 singles in the compact 33
release come under Capitol’s con-
trolled 100 per cent exchange privi-
lege covering all new singles issued
by the label.. Dealers will be pro-
tected to the extent of their orders
up to 10 copies of each single.

Singles release included Maria
Callas in two Puccini arias, 0 Mio
Babbino Caro” and “In Quelle
Trine Morbide”; Edith Piaf, with
Frank Purcel, in “Milord™: Soviet
Army Chorus and Band in “Volga
Boat Song”; Maurice Evans in
“Dear Friends” and “Doctor
Brock™ (from “Tenderloin™), two
singles by Nat Cole, “Mona Lisa"
b/w “Unforgettable™ and “lusion™
b/w “When It’s Summer"; Frank

NEW YORK—An increasing
threat to the legitimate record
business was highlighted last
week when a large-scale, ap-
parenily uncontrollable amount
of disk pilferage brought Leslie
Distributors to the point of talk-
ing with creditors.

Thievery for years has been a
continuing headache for the
dealer level of the business,
More and more in recent years,
however, the thievery has come
tn assume sizable big-time pro-
portions at the warehouse level
of the scene.

Last week, Lou Boorstein,
president of Leslie Distributors,
-explained to his creditors that
his financial predicament was
brought about by the theft from
his 10th Avenue headquarters
of 550,000 worth of disk mer-
chandise during the latter part
of last year. Translated in terms
of records, this would have
meant about 100,000 singles, a
substantial amount.

London Case
Late last fall, thieves were

frapped in the act of pilfering
goods from the London Records
warchouse in New York. A uni-
formed guard and several em-
ployees were found to have
been stealing packaged product
over a period of months. They
were apprehended at a nearby
service station transferring the
hot goods from one auto to an-
other. A dealer was also taken
into custody,

Also last fall, arrests were
made at the RCA Victor press-
ing plant in Indianapolis, where
a heavy amount of merchandise
had disappeared over a period
of months. No more than a year
ago, indie distributor Jimmy
Martin in Chicago had his ware-
house robbed as did Associated
Distributors in Hartford, Conn,
Recently, there have been whis-
perings of systematic thefts from
various distributors, in addition

Sinatra’s “All the Way"
“Witchcraft™; Tammy  Grimes’
“My Own Brass Bed"” b/w “Belly

| “My

TOP RANK BIDS
CLOSE; BALK AT
$130,000 OFFER

NEW YORK — Top Rank
Records was nol accepling
any further bids as of late
last week, according to a
source close to the scene.
Largest bid was reported to
be $130,000, but the firm
turned it down. Report is that
Top Rank executives, who are
now mn the U, 5., have de-
cided to sell masters to other
companies, and sold a single
and an album to two firms
last week. It is also reported
that Jack Scott is attempting
to buy back his contract, Har-
old Friedman ended his asso-
ciation with the firm last
week. '

WAWW americanratiohietoryicom

Up to the Bar, Boys” (both from
“Molly Brown"); Nancy Wilson in
Foolish Heart” b/w “The
Seventh  Son"™; Kingston Trio
couples two of its top sellers with
“Tom Dooley" and “M.T.A"

singles will sell for 98 cents,
Compact doubles will sell for $1.49,
Doubles are packaged in full-color
COVETS,

Dealers will receive six free com-

(Continued on page 49)

Kingston’s Firms
Move to W. Coast;
Artie Mogull’s Out

SAN FRANCISCO—The Kings-

companies are being moved from
New York to the groups' offices in
this city and will be handled from
here starting this week. The four
Kingston firms, High Ridge, Fly-
wheel, Santa Rosa and Rolling Hill,
formerly under the general mana-
gership of Artie Mogull in New
York, are being moved to the Coast
as part of general consolidation of
all their interests to their offices
here. According to Sidney Rudy,
lawver for the trio, Mogull will no
longer be associated with the firms.

The Kingstons have placed many
of the songs they have recorded in
their Capitol albums in these pub-
lishing companies. It was esti-
mated in a story in The Billboard
last year that the publishing inter-
ests of the Kingston Trio grossed
between $250, and $300,000 in
1960.

Disk Thievery Growing
Bigger, Bolder, Broader

b./w |

t> Leslie, along 10th Avenue
row here,

At the time of the first big
disclosures of bootlegging op-
erations during the spring and
summer of 1960, there was also
considerable talk about pilfered
merchandise finding its way into
dealer channels. With several
big counterfeiting operations
halted in recent months through
arrests and indictments in New
Jersey and California and ex-
pected indictments in Brooklyn,
attention now focuses primarily
on the growing theft problem.

Detection Problem

_ Tradesters note that thievery
is a much more insidious prob-
lem than bootlegging, for one
primary reason. In the case of
bootlegged or counterfeited rec-
orde, the phony copies can often
be detected through the imper-
fectly copied label or in the
case of an album, the cover as
well. Not s0 in the case of
stolen goods, since these are
legitimate copies. Once these
get into circulation it is more
difficult to trace the product
back to its source.

Trade observers have fre-
quently noted lately that there
15 more than a passing connec-
tion between what appears fto
be a growing rate of systematic
pilferage and the almost unbe-
lievably low prices on disks be-
ing offered through some retail
channels, These observers point
out that one of the best ways
to bring thievery to a halt would
be to get dealers to pledge not
to do business with the un-
known truck operators who pull
up in front of a dealer’s slore
and offer him terrific deals.
Some dealers who have ques-
lioned truckers on their source
of supply have noted that the
driver silently climbs into the
truck and drives away.
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Album Makers Ponder
Limited Store Displays

NEW YORK — Many record
manufacturers are seriously analyz-
ing the current relationship Be-

tween album display in stores as.

against album sales, The reason for
this sudden urge to correlate dis-
play to sales has come about be-
'cause of the increase over the past
few years of the number of racks—
both in chains and supermarkets—
and discount stores that are now
selling records.

Discount stores and racks do not
stock catalog the way the old-
line dealers did (and in some cases
still do). Theyv usually handle the
hot LP’s or current LP's except for
the few older albums that have con-
tinued to sell over the years, ("My
Fair Lady,"for example.) And the
racks and the discount stores, such
as Korvetie's in New York, now do
a considerable percentage of the
disk business. Most of [ht‘:sei stores,

Tour of Continent,
UA Pact Reviews
Set By Talmadge

NEW YORK—Art Talmadge,
vice-president of United Artists
Records, leaves March 10 for Eu-
rope, where he will make a two-
week swing around the Continent—
meeting with UA's foreign affil-
iates and reviewing the label's con-
tracts with each firm.

UA’s movie theme singles and
sound-track albums ("Never on
Sunday™ and “The Apartment”) hit
best sclling charts in most Euro-
pean countries last vear, and Tal-
madge will complete arrangements
for the release of the Ferrante and
Teicher single, “Exodus,” and the
Hollywood Studio Symphony LP,
“Exodus,” in London and Pars.
His wvisit immediately precedes
openings of the movie in those
cities.

UA’s executive vice-president,
David Picker, left for Europe last
week. Although he will primarily
concern himself with motion pic-
ture activities abroad, Picker will
also meet with UA disk affiliates
during his stay.

Atlantic Releases

3 LP's by Juzz
Quariet in Month

NEW YORK — February is
“Modern Jazz Quartet” month at
Atlantic Records. The label 15 re-
leasing three LP's by the group at
‘the same time—a double-pocket
LP, “Europcan Concert,” and a
regular LP, “The Modern Jazz
Quartet and Orchestra,”

The two-LP album, which will
retaill at $%9.96, monaural, and
$11.95, stereo, was recorded live
in Scandinavia last year during
the MJQ's European tour. The set
features 15 selections—represent-
ing an entire concert, and marks
the first time an MJQ concert al-
bum has been released.

The one-LP album unites the
MIQ and a large symphony or-
chestra in four compositions espe-
cially commissioned for the record-
ing. One of them — Gunther
Schuller’s “Concertino for Jazz
Quartet and Orchestra™—will be

layed by the MJQ on a special

V show with the Tokyo Philhar-
monic in May, during the group's
tour of Japan, Australia and New
Zealand,

Atlantic Is backing the MJQ al-
bums with an elaborate promo-
tional campaign, including an ex-
tensive advertising eampaign in
consumer and (rade publications
and special matecial for dealers.

as well as many seli-service dealers,
display as many albums as they
can, according to the slore space
available. Sometimes this ranges as
high as 500 albums, sometimes it
is as little as 50. Some {radesters
think that a display of 300 albums
is about average, although no one
seems to know exactly.

New Album Exposure

But assuming that 300 albums
are on display in the average store,
whether it be a chain store, dis-
counter or normal record shop, the
question is what happens to the
other new albums issued each week
that are not on displav. (It is esti-
maled that 4,000 to 5,000 albums
are issued yearly, or about 400 per
month in the U. §5.) Albums are not
all over the air the way singles are,
except hot albums, albums by name
artists, or show or movie sets. If an

album does not get either air ex-
posure or store exposure how can
the public get acquainted with it?
This is the question that is worry-
mg many manufacturers.

The expansion of record sales
through racks and discount houses
is an indication, tradesters feel,
that today many albums are im-
pulse purchases, They are not only
bought as they used to be in record
shops by customers who come in
to get a specific record, but often
by customers who happen to see an
LP display in a 5 and 10, a
discount house, a Scars or A&LP.
And in these cases, if a manufac-
turer’s record or records are not on

{(Continued on _papge 10)

Map Expansion
0f MGM-Verve

~ NEW YORK — Expansion and
integration of MGM and Verve
sales operalions were announced
here last week by Sid Brandt,
MGM vice-president in charge of
sales and operations. The expan-
sion includes the establishment of
an MGM-Verve field sales force
and an MGM-Verve sales depart-
ment, plus a general co-ordination
of the home office- staff,

The new field sales staff will
consist of Harry Hostler, one-time
Columbia district sales chief; in-
dustry veteran, Sam Levy; and for-
mer Verve field men, Allen Wolk
and Jim Davis. This group will
work In conjunction with the sales
department which finds Leon
Schachere heading up Eastern and
Midwestern sales; while Bernie
Silverman, former WVerve sales
head, takes over responsibility for
both MGM and Verve sales in the
West.

Jess Kave, veteran West Coast
MGM a.&r. man and studio liaison
chief will continue to devote full
time to those functions, Sol Green-
berg continues as singles sales
manager in New York.

Brandt also announced two new
distributor appointments, following
the recent naming of Al Sherman
of Records Sales, Inc,, in Los An-
geles. The latest appointments in-
cludes All State New Jersev to
cover the entire metropolitan New
York area and Harold N. Lieber-
man in Minneapolis. All State will
open a New York office in addition
to its Newark outlet., Sherman in
Los Angeles also currently handles
Verve.

I

By LEE ZHITO

HOLLYWOOD — Meeting of
Southern California dealers to be
held here Thursday night (23) will
hear a committee report unani-
mously supporting the organization
of a buying co-operative, The com-
mittee (see Billboard Music Week,
February 13) was appointed to
study the co-op gquestion. It met last
week and will present its report
to the general meeting to fre held
Thursday (23) at Rodger Young
Auditorium. Meeting will be open
to all dealers in the area, whether
or not they attended any of the pre-
vious patherings called to study the
CO-Op ISsue.

Billboard Music Week learned
that tHe committee’s findings fav-
ored (1) formation of a co-op; (2)
that the co-op's dealer members be
responsible for the buying and
handling of all details. This decision
runs contrary to the sympathies of
one faction among the dealers
which favored affiliating the pro-
jected co-op with one of the local
one-stops. The committee ruled out
this sibility in formulating its
plan of organization which will be
delivered at the Thursday meeting,

Plan calls for dealers to put up
a specified amount of money in
joining the co-op. Monev is used
in buying merchandise, but pur-
chases are made only after a dealer

Merc, P

By BOB ROLONTZ

| NEW YORK — Mercury Records
‘and Philips Records of Holland
have been talking for the past
month over the possibility of Philips
purchasing the Mercury label. As
of last week, negotiations were still
going on,

Philips approached Mercury Re-
cords about the possibility of ac-
quiring the American label about
two months ago. Philips is inter-
ested in buying an American firm
as a corollary to their current re-
negotiations with Columbia, whose
records they distribute in Europe
and other areas of the world on

-I e T
the Philips label. Columbia is anx-
ious 1o have its records distributed

lon its own CBS label in Europe

and throughout the world (U, 5.
Columbia only owns the Colum-
bia name.) American Columbia
wants Philips to distribute its CBS
line, but not to continue to place
Columbia releases on Philips.
When the new Columbia-Philips
deal materializes, as it is expected
to in the spring, Philips wants (o
issue its own records in the U. §.
under the Philips imprint. Up to
now the Philips disks from Europe
have been here on Epic, the Col-
umbia subsidia®y. If a deal with
an American firm could be con-

CHICAGO—The Platters filed
suit apainst Mercury Records in
U. S, District Court here last week
(14) alleging breach of contract
and therefore alleging that their
contract with Mercury has ter-
minated and they are now free to
‘record for other companies.

The dispute with Mercury arose
from the firm's insistence that Tony
Williams sing the lead in a pending
recording session. The Platters
claimed they had the inherent right
fo choose their lead singer, but
Mercury refused to record the
group unless Williams sang lead.

According to Jeanie Bennett of
Buck Ram’s Personality Produc-
tions which manages the Platters:
“When the group signed with Mer-
cury, there was no stipulation as to
who sang what—therefore the Plat-
ters and Buck Ram have been
advised by their attorney that Mer-
cury has breached the contract.”

The record firm, however, da-
nies any breach of contract on iis
part and intends to defend its posi-

T

Platters File Suit Against
Mercury in U. S. Court

tion in the suit most vigorously.
Mercury attornev Leonard Levin
said the firm believes it has as
much right as the Platters to deter-
mine who shall sing lead, for the
group's contract stipulates that all
recordings are subject to Mercury's
complete satisfaction as to manu-
facture and sale. Furthermore,
Tony Williams has been lead singer
in a minimum of 50 per cent of the
Platters’ recordings with Mercury,
and the label sees no reason why
this practice should be changed,

Results Unsatisfactory

Last November the Platlers,
without using Williams as lead
singer, cut nine sides—the results
of which were not satisfactory as
far as Mercury was concerned re-
garding the “manufacture and sale”
of those sides, The label therefore
wanted Williams to sing lead in the
session that brought about the
present suit,

The Platters, in claiming breach
of contract, are concerned only

(Continwed on page 10)
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lk Deal

sumated Philips would have Amer-
ican product to issug in Europe.

If Philips and Mercury get to-
gether, however, there would be
on> more complication. Mercury
Records are distributed throughout
Europe and other areas of the
world by EMI. This contract still
has three vears to run. This means
that 1t will be three vears or so
before anyone but EMI will issue
' Mercury disks in Europe.

it
and

15 understood that Mercury
Philips have talked money.
The price being asked by Mer-
cury i3 about $6 million. Trade-
sters believe that Mercury grossed
| somewhere between 39 million and
311 million in 1960. This includes
|store sales, rack sales and foreign
sales. This income could be in-
creased in 1961 since Mercury

last fall placed its product in the
Columbia Record Club, and reports
are that its records are doing well
in the club.

If the Philips-Mercury talks bear
fruit, and right now they might
or might not, the parties would

{(Continued on page 10)

S. Calif. Dealer Committee
To Favor Forming Co-Op

To Recommend Members Be Responsible
For Buying Rather Than One-Stop Affiliation

member places his order with the
co-op. It will operate en a cash-
only basis, thereby holding down
its bookkeeping costs. Money a
dealer puts up at the time he joins
the co-op will be held as a deposit
against which the retailers will make
their purchases,

Accordnig to plan, participatin
dealer will not lmpcunﬂ?wd tnpmak!-:
ing his purchases through the co-op
only. Instead, the co-op will be
used only in buying product during
special promotions, in negotiating
for volume buys from local sources
as well as suppliers elsewhere, Deal-
ers will elect their own buying com=
mittee which will run the co-op.

Amount of money each dealer
will be required to place in deposit
with the co-op will be determined
at Thursday’s meeting. Indications
are that the sum will be within easy
reach for the average dealer, there-
by making participation in the co-
op available to as many as possible,

Dealer committee formulating
plans for the co-op’s organization
was headed bv Howard Judkins
Jr., of Garden Grove's Oliver Glas:
Sally’s Record Shop, Northridge;
Martin's Music, of Culver City.

Csida Elected
To Cap’s Board;
Record Huiled

HOLLYWOOD — Joe Csida,
Capitol's vice-president in charge
of Eastern operations, was elected
to the Capitol Records, Inc., board
of directors. In welcoming Csida
to the board, Wallichs hailed his
contributions to the company since
joining it a year ago, stating that
Csida “has pgreatly strengthened
Capitol's business operations in the
important Eastern market, improv-
ing our relationships with Broads-
way show producers, music pub-
lishers, the press and other impor-
tant arcas of the entertainment
world.

“In addition, his efforts on behalf
of Capitol's revitalized single rec-
ord program, which he heads, have
resulted in significant improve-
ments in that vital facet of our
company‘s over-all business life. As
a member of the board of directors
he will make an even greater con-
tribution to Capitol’s future growth
and progress."

Prior to joining Capitol in
March, 1960, Csida headed Trinity
Music and was also engaged in tal-
ent management. Csida had been
editor-in-chief of The Billboard and
artist-repertoire head of RCA Vic-

tor Records.

P
SPOTLIGHT

Pop

the pick of the new releases:

WINNERS

\'\iﬂ OF THE WEEK

Strongest sales potentinl of all records reviewed this week.

SONGS TO
' Connie Francis.

A SWINGING BAND

MGM E 3B893—The vibrunt Connia
Francis has another new album here that is sure to Keep
both her fans and the dealers very happy. Qn this set the
lass swings over big band backing by the Richard Wess
ork. The tunes range from “You're Nobody 'Til Somebody
Loves You” to the old favorite “Swanee,” and on them all
the thrush shows off the driving way she has with a song.
A set that should join the best-selling chart in short order,
(Other Album Spotlights on Page 23.)
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lockwootl EMI 1960 Sales Up 20%

Exec Confident of
Further Increases
In Coming Years

By DON WEDGE

LONDON — EMI disk sales in
Britain rose more than 20 per cent
in 1960 compared with the pre-
vious year. This claim was made
last week by Sir Joseph Lockwood,
chairman of Electrical and Musical
Industries, soon after returning
from his annual visit to American
associates,

“I think the figure will turn out
o be about 24 per cent,” Sir
Joseph told Billboard Music Week.
*1 u:p:::t we shall make further
increases in coming years.

There was a natural expansion
to be considered and the “bulge,”
caused by the high birth rate of
the immediate postwar years, was
still to take its full effect on the
disk business. “I am confident we
shall maintain our place wnhin
that expansion,” he added, “and

that disk sales will continue to
rise.”
Referring to his month-long

American visit, he felt that some
of his views on the importance of
classical repertoire had been mis-
quoted during his stay in Holly-
wood
 Classical Views

Much classical music—but by
ne means all—was acceptable al-
most anywhere in the world and
was therefore an international com-
modity. Few pop artists could
guarantee sales in virtually every
country. Additionally, if there was
ever A major recession, he felt that
the classical market would be

(Continued on page 15)

Mercury Appoints
Brazilian Licensee

CHICAGO—A new licensee in
Brazil was signed last week by
Mercury Record Corporation, ac-
cording to an announcement by
Irwin H. Steinberg, executive vice-
president of the parent diskery.

The firm is Industrias Electricas
E. Musicais Fabrica Odeon S.A.,
Rio de Janeiro, headed by Harold
E. Morris, general manager.

The Brazil territory was former-
Iy handled for Mercury by Rozen-
blit, Ltda,

The new Mercury licensee is one
of the leading firms in the record
industry in Brazil. It has two oper-
ating depots, one at San Bernardo
and the other near Rio. Some 25
salesmen cover Brazil’s estimated
1,200 record dealers. The firm has
a nslant which houses 32 presses

is using such technical advances
as nickel plating and groove guard-
ing. Odeon has also begun work
in the stereo field.

LAZARE TESTS
WEE-HOUR WITS

NEW YORK—Deejay Jack
Lazare, WNEW, here is test-
ing the comedy talents of the
current best-selling comics on
a new half-hour segment of
his all-night show, “Milkman’s
Matinee.”

From 3 to 3:30 am., La-
zare now plays the top com-
edy LP's and novelty singles
in a seg tagged "Funnybone.”
The test will be to determine
exactly which artists sound
funny to dialers at that hour
of the morning. Lazare is play-
ing Bob Newhart, Stan Fre-
berg, Spike Jones, Sbr:lie:,r Ber-
man, Lou Carter, David
chille, Raymond novelties and
others,

20th Fox Names
Four Distributors,
Extends LP Deal

NEW YORK — Twentieth Fox
Records has announced four new
distributor appointments, accord-
to sales chief, Irv Stimler, who
made a whirlwind trip last week
te finalize the changes.

In Buffalo, 20th has named Fay
Miriti's M & N distributorship,
while Rocky Wolf's Pelican Dis-
tributors has taken over in Hous-
ton. Pelican in New Orleans was
also named, along with Godwin
Distributors, Atlanta.

Stimler also announced an ex-
tension of 20th’s current album
deal in which $7.98 and $8.98
two-pockel sets are being sold for
$4.98 and §5.98.
sets of Glenn Miller, Tommy Dor-
sey, Shirley Temple, Art Tatum,

the Harry Simeone Chorale and
the cast album for “Greenwich
Village, U.S.A."

Camden Kid Disks
Due Buitoni Promo

NEW YORK — RCA Camden
has blueprinted a campaign to gain
big exposure for kiddie albums
through a joint promotion with the
Buitoni Foods Corporation. Buitoni
will offer a promotional record on
two million boxes of their new
spinach macaroni,

The record, pointed out H. R,
Clark, Camden planning and mer-
chandising chief, will contain selec-
tions from four .albums, two of
which star “Popeve.” The Popeye
cartoon figure is featured on the
record jacket and on the Buitoni
boxes. The disk contains selections
from “Popeve’s Favorile Sea Shan-
ties and Other Songs,” “Popeve's
Favorite Stories,” “45 Songs Chil-

(Continued on page 15)

HAMBURG — The Japanese
phonograph record producers
and juke box manufacturers may
invade the Western European
market through the building of
factories in the Common Market
area.

This is no Oriental pipe
dream, according to Tatsuzo
Miizukami, director of Japan's

foreign trade council and vice-
president of Mitsui-Bussan Kai-
shi, a top Tokyo trading com-
pany.

Mizukami has led a task force
of Japanese trade and indusirial
experis on a three-week-long re-
connaissance of the European
industrial scene. The party in-

Nippon Disk, Juke Box Mfrs.
Sight Europe Sales Targets

cluded representatives of the
music and electronic-juke box
industries.
The Mizukami party hinted at
a strong Japanese coin machine
drive. “What should be so diffi-
cult about our competing for
the European coin machine mar-
ket as well as other markets?"”
asked one of Mizukami's experts.
“Is there anything that says Jap-
anese may produce tape record-
ers and record players—but not
juke boxes?”
Transistor Box
Mizukami’s man was asked
about reports the Japanese soon
will bring out a miniaturized
(Continued on page 54)

This applies to|

Wood Announces
Changes in EMI
Marketing Action

LONDON — Despite what was
probably the most successful vear
in the company's history, EMI
Records' managing director L. G.
Wood has announced a reorganiza-
tion in the firm's selling activities.
It takes effect April 1 and is de-
signed to give greater concentration
and increase considerably EMI's
share of the British market.

“Dealers mav look forward to
an even better service from EMI's
depots and representatives which
must result in further increase in
dealers' sales and profits,” Wood
said.

Key factor in the move is the
appointment of four area sales
managers — one each in London,
Birmingham, Manchester and Glas-

gow. They will control local depot
-ialea through supervisors and area
representatives.

New Appointments
From April 1, R. N. White will

be appointed general marketing
manager and will be responsible

(Continued on page 15)

Reprise Posts Full
Distributor Roster

HOLLYWOOD — Here is the
complete list of distributors for the
new/ Frank Sinatra Reprise label.

It is interesting to note that fully |

|

half of these distributors also han- |
dle Verve. Verve's ex-comptroller, |

Mo Ostin, left that label to join
the Reprise firm as administrative

head.

Distributors for Reprise are:

Dixie, Atlanta; Bonanza, Billings,
Mont.; Music Suppliers, Boston;
Metro, Buffalo; Berto’s Sales,

CharIntle, M-S, C hicago; Eupr-:ml:‘
Cincinnati; M-S, Cleveland; Big
State, Dallas: Davis, Denver; Arc,
Dﬂlmil; Eastern, Fast Hartford,
Conn.; H. W. Daily, Houston;
Polynesian, Honolulu; Record
Sales, Los Angeles; S, W., Mem-
phis; Record Distributors, Miami;
Garmisa, Milwaukee; Jather, Min-
neapolis; Music City Records,
Nashville; Wendy, Newark, N. J.:
All-South, New Orleans; Action,
New York; B. & K., Oklahoma
City; David Rosen, Philadelphia;
Phoenix Record Sales, Phoenix,
Ariz.; Standard, Pitisburgh; Rob-
erts, 5t. Louis; Melody, San Fran-
cisco; Music Distributors, Seaitle;
Schwartz Bros.,, Washington.

Promo Managers
For Five Regions

NEW YORK — Columbia Rec-
ords has named five men to newly
created regional promotion man-
agers posts. Appointments Wwere
made by Bill Gallaher, Columbia
vice-president in charge of sales.

Harry Ascola, promotion man-
ager at the diskery's Philadelphia
branch operations office for the
past five years, has been named
Eastern region promolion manager.
Zin Zemeral, for the past four
years promotion manager for Co-
lumbia’s Baltimore branch, has
been named promotion manager for
the Southeastern region. Ernest
Coleman, formerly with London
and Decca records, has been ap-
pointed promaotion manager for the
MNortheastern region. Paul Cook,
formerly with Fred Randall Adver-
tising in Detroit, joins Columbia as
promotion manager for the North
Central repion. Beb Thompson,
former publicist for a Denver
Theater chain, is the new promo-
tion manager for the Mountain
Pacific region,

WWW americanradiohisters

MUSIC AS WRITTEN

New York

Don Costa, the United Artists arranger-conductor-a.&r.
man, 1§ recuperating from an auto accident in which he cracked
three ribs. ... Philadelphians Bernie Lowe and Ed Cohn are
recuperating from broken legs suffered in falls on the snow....
The Liban label in Cleveland is releasing Lebanese, Syrian and
Mideastern music disks. ... Attorney Daniel Herscher became
father of & boy a few weeks ago. Grandfather is cleffer Loun
Herscher. . . . Pluggers Johnny White and Jack McCoy of Music
Publishers Holding Corporation are retiring after many Yyears
of service.... Godwin Distributors are now handling the
Cadence label in Atlanta and the Georgia-Alabama territory. . . .
Producer-writers Lou Stallman and Sid Jacobson are currently
creating records for Shell, Laurie, Amy, Strand and Seeco
Records.

Donald Shauver is the new West Coast account executive
for Columbia Record Productions. ... Allan Cohen of Cameo
Records became the father of a girl a week ago. ... Elvis’ next
flick will be called “Pioneer, Go Home.” Ewverest Records has
signed orkster Russ Morgan. . .. Mala Records has purchased a
master titled “Star Crossed Lovers” with Eddie and Teddy,
made by Sammy Kaye's disk production firm, and will issue
the disk this week, . The Freddy Price-Jimmy Day Global
Booking Associates 15 not connected with VCB Records.

. Bob Rolontz.

'Hollywood

Imperial's Lew Chudd paid “in excess of $100.000™ for
Fairway Music, according to Fred Sirvker, who sold him the 15-
yvear-old BMI catalog. Sale was concluded four weeks after
negoilations were started. . . . World Pacific will be looking
for a new comptroller, Ronald Kass, who has held that slot,
Jeaves next month for London, where he joins Jack Lewerke's
Interdisc operation which manufacturers and distributes Amer-
ican jazz lines in the European market, World Pacific among
them. Others include Contemporary, Fantasy and Riverside,
World Pacific’'s president is Dick Bock, -

Dynamic Records here is changing its name to Dynamite.
Ardco-distributed line is pushing “I Pity You, Fool,” an answer
disk to the Bobby Bland recording. . . . Skyway label, also in
the Ardco distributing fold, named Philadelphia’s Flying Record
Distributing Company to handle the label. . . . 1. J. Jackson and
Jeckles are recording “Let the Show Begin” b/w “0Oo-Ma-Leddn”
for the new Storm label, distributed by Candix Records. . . .
Shari Sheeley, who penned Ricky Nelson's “Poor Little Fool,”
just had two special cleffings recorded by Gary Clarke for
RUCA Vietor. . . . Colpix's Stu Phillips is here to promote Jimmy
Darren’s single from “Gidgit Goes to Hawaii.,” Harold Pounds,
of Canada's Spartan Records, is concluding north-of-the-border
distribution arrangements for Normand Hould's Bec Records,
Label's first release is Ma Woodward’s “Gou' Gou” Gou'"™
b.w, "I've Never Loved Before.”

ON THE SOUND TRACK: Gordon scored and
conducted Wilding Pictures’ “The Big Step,” the Janis Paige-
George Murphy starrer. Gordon recently backed Frankie
Avalon’s run at Las Vegas' Sands and is now preparing Eleanor
Powell's February 28 opening at the Sahara there. . . . Jimmy
McHugh will score Sophia Loren’s “Two Women™ for Joseph
Levin (Levine-McHugh). Music International is the publisher.
. . . Actor Peter Breck turned songwriter for “Written in Sand”
and “Stranger Things Have Happened,” with Rhodes Music
handling the publishing. Lee Zhito.

Chicago

Mercury Records re-signed Rex Allen to a recording contract
last week. Allen, who left Mercury two years ago to go with
Disney, will cut his first waxing under the new contract early
next month in Nashville. . . . Stan Pat, RCA's Midwest head,
has been touring the radio and TV circuit with Norman Luboff
{(RCA). Pat continues on the road Wednesday (22) with the
Limeliters (“Tonight in Person”-RCA LP),

Band leaders Russ Carlyle and Dan Belloe reecntly formed
their ewn record companies—Regis Records and Spectra-Sound
Records—respectively. Belloc has- just signed an exclusive
management contract with Orchestras, Inc, . . . Bobby Christian
(“Percussion Big Band Jazz"-Audio-Fidelity LP) re-signed with
Orchestras, Inc., after leaving that firm last summer to go with
MCA. Christian recently cut 12 more sides in New York for
another percussion album to be released by Audio-Fidelity in
Aprl

Conrad Hector is the new Mercury Records promo man for
the Minneapolis territory covering St. Paul, and all of North
and South Dakota, as well. Hector will. work directly for
Mercury, . . . Max Cooperstein, Chess Records, is back in town
after a business trip to Milwaukee.

Cincinnati

In town last Wednesday (15) to promote their companies’
wares among local deejays and music trades folk were Saul
Cohen, of Laurie Records, and Hugh Dallas, of Command
Records, both of whom operate out of New York. This was
Cohea’s first trip around the circuit to cement good will among
Laurie distribs. He came in from St. Louis and spent Thursday
(16) in Pittsburgh before returning to New York. Saul is hot
on the Nomad's new release, “Bounty Hunter,” on the Rust
label, Laurie subsid. Following his Midwest swing, Dallas heads
for the Oklahoma territory. He reporis prime early reactions
to his firm's new one, “Waltzing Matilda,” as done by Enoch
Light,

(Continued on page 135)
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Javits Bills Hit Live-Show Head Tax,
Ask Subsidies for Performing Aris

WASHINGTON—The live mu-
sical and dramatic show must go
on without hampering admissions
taxes, Sen. Jacob Javits (R., N. Y.)
told the Senate last week while in-
troducing a bill to end the tax, Live
performances should be promoted
at a federal level through creation
of a U. S. Arts Foundation set up
exclusively to advance the perform-
ing arts, the Senator said,

The Javits bills to promote per-
forming arts, paralleled by a num-
ber of fairly similar bills in Senate
and House, shows a more candid
approach to government subsidy|N
than some of the old “culture” leg-
islation which has been cropping
up on the Hill for many years.
However, hard heads in commer-
cial show business still think the

Seeburg “Arfist’
Plan Gains Nod
Around Europe

NEW YORK — The latest de-
velopments in American juke box
product are already being greeted
with enthusiasm by operators and
location owners in various Euro-
pean countriés, according to
Arnold Siiw:rman, record depart-
ment manager of the Seeburg Cor-
poration.

Silverman, who has just returned
from an extended tour of England,
Germany, Switzerland, France,
Denmark and the Benelux coun-
tries, said that specifically the See-
burg artist - of - the - week phono-
graph with the personalized slot
for locations, is already in many
spots in those countries. So far,
according to Silverman, Seeburg
has been the sole aupphﬁr of the
33 speed stereo singles employed
by these boxes for the artist of the
week plan.

Ihe company supplies the disks
on a custom export order basis for
ukes only. However, Silverman

eld conferences wnh the major
disk firms in all of the countries
he visited and as a result of these
meetings he is hopeful that some
European companies will begin
making 33 single disks of their own
artists available for the juke box
trade within 90 days.

In Silverman’s view, the imple-
mentation of the 33 speed single
as the basic single of the business,
may be actually easier in Europe
than in the United States. There,
he noted, most 45's come with the
regulatmn small hole center. The
center can be popped out for use
on the wide 45 spindle. However,
he pointed out, the Europeans are
already oriented to the small hole,
which means that the 33 single
could make the big break in the
market there faster than here,

Silverman also noted that dis-
tributors all over Western Europe
have shown great interest in push-
ing the artist-of-the-week coin
phonograph.

Vanguard Albums
On Serious Bent

NEW YORK—Vanguard is re-
leasing seven albums this month,
six of which are on the serious
side. Sets include a new recording
of "Songs of the Auvergne” sung
by Netania Davrath, an album of
works by Samuel Barber, a set
with Rov Harris" “Folksong Sym-
phony 1940, an album with
Aaron Copland's “Fanfare for the
Common Man,” an album of Kreis-
ler favorites played by Mischa
Elman, and an album featuring
counter-tenor Alfred Deller on the
Bach Guild label, The light set
is a new Slnnley Holloway wax-
ing titled, “Join. in the Chorus.”

foundation and/or advisory-coun-
cil-type of .I:Em“h IS lmpractl-:al
They term the bills too “vague”
and the sponsorship spotty, occa-
sional, and always by the same few
Iegtﬂaturl rather than by endorse-
ment of several hundred.

Javits has restricted his proposed
Arts Foundation to cover only the
performing arts, rather than the
broader field of all art forms cov-
ered in “advisory council” bills in-
troduced by Senator Humphrey
(D., Minn.), Representatives Celler
{[l N. Y;I and Thompson (D.,

. J.). He also has proposed a
higher fund of $10,000,000 an-
nually in government “matching”
money to seed some $50,000,000
in performances by State and mu-
nicipal groups,

Javits would set up a survey of
performing arts in the U. S., and
have a register of all personnel and
theaters kept for reference. Javits
suggests some of the government
money promote more tours abroad,
since America has received enor-
mous international prestige from
the Armstrongs and the Van Cli-
burns “long before it put Discov-
erer 1 into orbit.”

Bills by other legislators to bring
more foreign artists over here, to
grant States funds for promoting
the arts and to boost live music
and drama in Washington to put it
on a cultural par with European
capitals have been dribbling stead-
ily into legislative ‘hoppers. Javits
has asked for early hearings by the
Senate Committee on Labor and
Public Welfare, on his or anyone
else’s bill—the main object being
to get things moving early in the
session,

Andy Gibson,
King A.&R. Dir.,
Dies in Cincy

CINCINNATI — Albert (Andy)
Gibson, 47, a.&r. director of King

-Records Company here, died of a

heart attack at Jewish Hospital
here Saturday (11). He had been
in ill health for some time and had
suffered two previous attacks, Gib-
son joined King Records as a.&r.
man in New York in 1956 and
joined the King organization here
a year ago.

A native of Zanesville, Ohio,
(Gibson joined the old Zack White
band there at the age of 15 and
soon gained prominence as an ar-

‘ranger. He handled arrangements

for the Lucky Millender and Char-
lie Barnet orchestras for a number
of years, He was also a composer
and songwriter of note, his best-
known tune being “Hucklebuck.”
He also wrote “Try Me,” which
James Brown cut for King, among
others;

Gibson was also staff arranger,
a&r, man and part owner with
King interests of the Wisto Pub-
lishing Company, with headquarters
here. Gibson was instrumental in
a great degree for resurgence of
popularity of such artists as Little
Willie John, Hank Ballard and
James Brown.

Funeral services were held
Thursday (16) at the Union Baptist
Church, Zanesville, with interment
in Woodlawn Cemetery there. He
is survived by his widow, Rose-
marie, and a son, Albert Ir., re-
siding in California, and a sister,
f-ia:l'y Catherine Price, of Cleve-
and,

NEW YORK — Johnny Marks,
head of St. Nicholas Music, has
named Mack Wolfson as general
professional manager of the firm,
Wolfson was formerly associated
with J. J. Robbins, Eddie Kassner,
Frank Sinatra and the Famous-
Paramount publishing interests,
Most recently he was with Moe
Gale's publishing operations.
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Discounts Swing Coast-to-Coast

® Continued from page 1

counts: 58.98 list were $1.Eﬁ;
$4.98 list were $3.32; $5.98 list
were $3.97; $6.98 list were $4.65.
Meanwhile, Doughty’s Records in
San Francisco was advertising a
record sale of $1 off all records,
with the quote “Complete selec-
tlon of all leading labels.”

Musicor Picks
World Distribs

NEW YORK—Aaron Schroeder,
whose initinl Musicor release—
Gene Pitney’s "I Wanna Love My
Life Away” is No. 43 on “The Hot
100" this week—has set deals for
distribution of his label with 28
foreign firms covering some 17
countries.

Altho at this time Musicor’s only
release is the Pitney single, Schroe-
der said that in each case guaran-
tees are included in the arrange-
ments with the foreign affiliates.
Musicor is distributed here by
United Artists Records but is an
entirely independent operation.

Schroeder, who owns several
publishing firms which he pur-
chased from Dick Clark, has made
deals with foreign publishers, in-
cluding Sydney Bron, British Isles
and Eire; and Edition Intro in
QOermany, Austria, and Switzer-
land., In addition to the Pitney
tunes, Schroeder publishes two
other “Hot 100" hits—"Rubber
Ball" by Bobby Vee (No. 36) and
Frank Gari's “Utopia” (No. 34).
Wally Gold was named general
manager of the publishing firms
last week.

Musicor's new foreign affiliates
include Decca Records, Ltd., Brit-
ish Isles and Eire; Teldec, Schall-
platten, GME, Germany and Aus-
trla; Musikvertrieb, itzerland;
Compo Co (Apex), Canada; Tru-
tons Africa, Ltd., South Africa;
arousel (Joker) Denmark, Swe-
den, Iceland, Finland, and Nor-
way, C.G.D. Records, Italy; Aus-
tralian Record Company, Ltd,
Australia; Pelgrim and Fonior S.A.,
and Hollandsche Decca Distributis,
Benelux; Associate Francaise Du
Son, France; King Records, Japan;
Grammophone Company, Ltd., In-
i:lia,:! and HM.V,, Ltd.,, New Zea-
and, .

Meanwhile, Musicor has taken
ew and larger quarters here in
ew York to house all of Schroe-
der's interests — label, publishing,
and talent management. Schroe-
der is currently concentrating on
building Musicor’s artist roster with
an eye toward signing only sing-
ers and instrumentalists who also
are songwriters.

In line with this, Schroeder last
week signed 17-year-old twins, the
Darby Sisters, both of whom write
songs as well as sing; and instru-
mentalists - writers Cuckles Finne-
gan and Frankie Brown,

Emerson Makes
Radio Price Cut

NEW YORK — Emerson Radio
and Phonograph President Benja-
min Abrams took the firm's annual
stockholders’ meeting at the Plaza
Hotel last week to reveal price cuts
and the dropping of particular
units from the Emerson’ line. The
company will manufacture its own
transistor radios with American-
made parts exclusively.

Abrams said that the company
was reducing by 20 per cent the
price on virtually all of its radios,
and that it has dropped its Japa-
nese transistor radio line which
carries the Jefferson Travis banner.
Only a very few of the firm's TV

The Melody Shops in Dallas,
a chain of three stores in the down-
town section of the city, adver-
tised only one record Sunday, Feb-
ruary 12, This was the new Mitch
Miller disking, “Happy Times Sing
Along With Mitch.” The chain
was advertising this new recording
at $2.49 In mono or stereo, a sub-
stantial saving over the $3.98 mono
list and the $4.98 stereo list.

Discount Records in Chicago
was running last week what they

called a “Blockbusting Record
Sale!” For one week only, Febru-
ary 13 to 18, the store offered 40
per cent off on records, as follows:
$3.98 lists were $2.39; $4.98 lists
were $2.99; $5.98 lists were
$3.59: and $6.98 lists were $4.19,
The ad went on to say, “Buy Long
Playing Records Below Dealer's
Cost.,” The labels listed were RCA
Victor, Decca, Angel, London,
Mercury, Capitol, Vanguard, Bach
Guild, Verve, Elektra, Columbia,

Miller-Newmark Working Radio
Promo for Operators’ Locations

By HAL REVES

DETROIT — The Miller-New-
mark Distributing Company, local
outlet for the AMI juke box, has
worked out & music machine pro-
motion with WQTE, a two-year-old
radio station here.

Briefly, the plan involves the
distributor buying a block of time
covering the period when people
are normally driving to and from

Mogull Acquires
Overseas Rights
To ‘Pony Time’ Hit

NEW YORK—Ivan Mogull has
E_urchased the foreign rights to the

it tune, “Pony Time,” for the
world excluding the U, 8. and
Canada through his Harvard Mu-
sic firm, )

“Pony Time"” was penned by Don
Corvay and J. Berry and pub-
lished by Alan K. Music. Hit rec-
ord of the tune is by Chubby
Checker on Parkway, now No. 4
on Billboard Music Week's “Hot
100" chart, Mogull has also picked
up the foreign rights to “You Can
Have Her,” penned by Bill Cook,
which is currently happening
through the Roy Hamilton record
on Epic, now No. 3l.

Mogull has had a lot of success
with the tune he has picked up
for overseas recording. Last impor-
tant copyright he handled was
“Itsy Bitsy ... Bikini" for overseas.

Secunda Reclaims
Song in 28th Yr.

NEW YORK—Sholom Secunda,
who 28 ggam ago, sold “Bei Mir
Bist Du Shoen™ for $30 reclaimed
the right to that song this past
week. The tune which has sold in
the neighborhood of 250,000 cop-
ies of sheet music, and 2.5 million
records, reverts back to Secunda
under the Federal Copyright Law
which says that a copyright can
only be renewed by the author or
his appointee after 28 years,

It is estimated that the copy-
right, which has been handled by
Harms Music since 1937 has
grossed $3 million. Secunda has
kept the song with Harm's under a
new pact which will bring him
about $5,000 in rovalties a year.
He started to collect performance
money on the tune in 1954 when

he joined ASCAP. Those royalties
1;;;& reached $4,325.72 since

sets were due for reduction, how-
ever.

The Emerson president also said
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