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= I MARKET SHARE
ALSO ON RISE

NEW YORK—More dealers are stocking more singles
now than at any time in the past year. This was the clear

conclusion among those whose opinions were tapped by Bill-
board Music Week's research staff last week. This, in turn,

ALBUMS
* NATIONAL BREAKOUTS

SINGLES
% NATIONAL BREAKOUTS

backs up the trend noted in BMW’s continuing market studies,

GHL‘!’H:.IEI;E hﬁ,f;r:mﬂr ;E;A;K . TSI I MONO week to week, during almost the entire summer, ‘
POPEYE THE HITCHHIKER, Chubby Checker, BABY ELEPHANT WALK, Lawrence Welk, The increased singles pace has reached _thc point now,
Parkway 8§49 Dot DLP 3457 according to many responsible sources, that singles may well

be occupying a substantially increased share of the total market
than they have in recent years. Over a period of years, the
STEREO singles share of market continually dwindled, even though their
actual sales pace held relatively firm, as album sales skyrocketed

L B:‘.‘%?TBASH‘ S0 VAR holeah; S8 to virtually a 70 per cent share of dollar volume. o
Now, the evidence shows that albums have maintained a

PAT BOONE'S GOLDEN HITS, Dot DLP 3455

% REGIONAL BREAKOUTS

These new records, not yet on BMW’s Hot 100, have
been reported getting strong sales action by dealers

in major market (5! listed in parenthasis,
COMIN' HOME BABY . .

Herble Mann Aﬂan’rlc'iﬂlﬁ‘ | Meloton, BMI)

[MNew York, Baltimare)

DESAFINADO . . .
Stan Cetz, Verve 10260 [Hastings, BMI]
iMew Yark)

BIG BLUE DIAMONDS . . .
Little Willia Jehn, King 5681 (Lois, BMI)
i New Orleans)

DANNY . ..

MNarmcy Claire, Warner Bros. 5298 [(Maoreno,

ASCAR) (Spattie)

A MILE AND A QUARTER . ..
Sonny James, Dot 16381 (Lo-Ja, BMI)
(Dallas-Fort Worth)

EVERYBODY LOVES MY BABY . ..

Jimmy Smith, Blue MNote 1851 (Pickwick,

ASCAP) | Baltimore)

HOW'S MY EX TREATING YOU . . .

Jerry Lee Lewls, S5un 478 (Tree, BMI!)
(Dallas-Foert Warth)

BEGGAR THAT BECAME A KING . ..
Johnny Jack, Cone 5132 (Trinity. BMI)
[Pittsburghl

HANDFUL OF MEMORIES . . .

Baby Washington, Sue 767 (Rual, ASCAP)
{Baltimora}

ASHES . . .

Screamin' Jay Hawkins, Chancellor 1117
(Rambed, BMI) [Philadelphia)

BLUEBIRDS OVER THE MOUNTAIN . ..
Echoes, Smash 1766 |Emcee-Topedo, BM|)
[ Milwaukeel

TRY A LITTLE TENDERMESS . . .

Aretha Franklin, Columbia 42520 (Robbins,

ASCAP)! [(Baltimore)
TROUBLED MIND . . .

Ray Anthony. Capitol 4834 (Moonlight, BMI|)

[ Callas-Fort Worth)

RICHIE . . .
Claria Dennis, Rust 5049 (Wiley, BMI)
{Hartford)

SOFTLY A5 | LEAVE YOU . .,

Matt Monro, Liberty 55449 (Robbins, ASCAP)

(Fittsburgh)

LET THE GOOD TIMES ROLL . ..
Velvets, Monument 464 (Aladdin, BMI)
| Baltimore)

NEW ON THE HOT 100

68. ONLY LOVE CAN BREAK A HEART...

Cene Pitney, Musicor 1022

70. POPEYE THE HITCHHIKER . . .
Chubby Checker, Parkway 849

74. DON'T GO NEAR THE INDIANS , . .
Rex Allen, Mercury 71997

76. CGLORY OF LOVE . ..
Don Gardner and Dee Dee Ford, KC 106

77. LITTLE BLACK BOOK . . .
Jimmy Dean, Columbia 42529

82. THE THINCS WE DID LAST
SUHHEH I
Shelley Fabares, Colpix 654
89. THE SWI55 MAID . ..
Del! Shannen, Big Top 3117
90. WHAT TIME IS IT? ...
Jive Five Beltone 2024
94. BONANZA! . ..
Johnny Cash, Columbia 42512
95. WAY OVER THERE . . .
Miracles, Tamla 54089
96. DON'T YOU BELIEVE IT ...
Andy Williams, Columbia 42523
97. SWEET LITTLE SIXTEEN . ..
Jerry Lee Lewis, Sun 478
98. CLOSE TO CATHY . ..
Mike Clifford, United Artists 489
99. OL' MAN RIVER . ..
Jimmy Smith, Verve 10252
100. YOUR HEART BELONGS TO ME . . .
Supremes, Motown 1027

* NEW ACTION LP’S

Albums gﬂﬂiﬂﬂ initial dealer action im major markets
ave

and not yet hit BMW's Top LP Chart,

MONO

JOHNNY GET ANGRY . ..

Joanie Sommers, Warner Bros. W 1470
ENCORE . . .

Highwaymen, United Artists UAL 32325
THE LIVELY ONES . . .

Vic Damone, Capiiol T 1748

LOLITA . ..
Sound Track, MCM E 4050

A TASTE OF HONEY . . .
Martin Denny, Liberty LRP 3237

TWIST & SHOUT . . .
Isiey Brothers, Wand 653

PIANOS IN PARADISE . . .
Ferrante & Teicher, United Artists UAL 3230

RAMBLIN' ROSE . . .
Mat King Cole, Capitol T 1793

PLAYBOY . ..
Marvelettes, Tamla 231

TONY BENNETT AT CARNECIE HALL . . .
Columbia C2L 23
MOVIN® . . .
Bill Black's Combo, Hi HL 12005
JOCKO'S CHOICE R&B OLDIES . . .
Various Artists, Bended B 777
THE MUSIC OF BRAZIL . . .
Percy Faith & His Ork, Columbia CL 1822

SENTIMENTALLY YOURS . . .
Patsy Cline, Decca DL 4282

THE VIVACIOUS ONE . . .
Ann-Margret, RCA Vietor LPM 2551

STEREO

PIANOS IN PARADISE . . .

Ferrante & Teicher, United Artists UAS 6220
MR. PIANO . . .

Roger Williams, Kapp K5 3290

| LEFT MY HEART IN SAN FRANCISCO . . .

Tony Bennett, Columbia C5 86639

PORTRAIT IN MUSIC . ..
Ceorge Maharis, Epic BN 26021

HERBIE MANN AT THE VILLACE GATE . .
Atlantic 1380

NEW ON THE TOP LP’S

MONO

115. BABY ELEPHANT WALK . ..
Lawrence Welk, Dot DLP 3457
122. PAT BOONE'S COLDEN HITS . . .
Dot DLP 3455
126, A SWINCIN® SAFARI . . .
Billy Vaughn, Dot DLP 3458
129. HELLO YOUNG LOVERS . . .
Mancy Wilson, Capitol T 1767
134. MR. PIANOD , . .
Roger Williams, Kapp KL 1290
140. SHOW BOAT . . .
Various Artists, Columbia OL 5820
141. EAII SAMBA . . .
tan Getz & Charlie Byrd, Verve V 8432
145. IN A VELVET MOOD . . .
Anita Bryant, Columhbia CL 1885
148. 1,837 SECONDS OF HUMOR . ..
Ray Stevens, Mercury MG 20732
150. LET'S SIT THIS ONE OUT . . .
Paul Anka, RCA Victor LPM 2575

STEREO

38. BIC BAND BASH . . .
Ted Heath Ork, Londan 5P 44017

WWW ameticanradiohistorv com

fairly steady level, while it has been the turn of singles to stage
a healthy comeback, to the point where they may now enjoy as
much as a 5 to 10 per cent greater share of the total market
than they did a year ago,

Many dealers note that their stocks have increased because
alongside the hot-selling new singles, many old ones have enjoyed
big revivals. Others note that wider discounting has caused a
greater turnover. In other cases, dealers say that many singles
are being tailored for broader market appeal, with current
chart makers by Nat Cole, Tony Bennett and Sammy Davis Jr.
given as example of this trend.

Though albums are noted as either “slightly off” or “hold-
ing their own,” dealers seemed almost unanimous last week in
hailing Peter, Paul and Mary as the hottest act in terms of
store traffic. Dealer reception to the new Elvis Presley EP, “Kid
Galahad,” was mixed, with most singling out “King of the Whale
Wide World" as the most likely hit track.

In Gotham They Deal by Ear

NEW YORK—Though it's the country’s largest market,
New York continues to present distributors with an extra large
share of sales problems, industry sources told BMW last week.
Selling to dealers, both singles and albums, is a matter of
“selling through the dealer and not to him," as one distributor
put it. It's a matter, distributors add, of constantly outguessing
the sales potential and of applying “intelligent pressure” to
stock more, or less, of an item than a dealer asks for.

General business reactions are ranging all over the place,
with some New York outlets reporting brisk action (now that the
city’s youngsters are back in school) and others terming sales
“strictly soft.” It's not just a matter of who stocks what lines,
either. Said one veteran of 18 years in the distrib field: “Every
year 1 try to figure out what the pattern will be, and every
year it's different. 1 find |1 have to play it day by day.”

Some individual platters are getting singles action in New
York. BMW learned. Among them are Bobby Pickett's “Monster
Mash" on London, distributed by Garpax, which first broke
in Boston several weeks ago, and Sammy Davis Ir.’s "What Kind
of Fool Am I7" on Reprise, which just began to show national
spread this week.

Since New York radio is heavily laden with “good music,”
“Easy Listening” and "news-and-talk" formats, and only two
stations, WINS and WABC actively spin new releases, dis-
tributors continue to regard New York as one of the toughest
towns in which to break new singles. One result: local distribs
keep a close watch on out-of-town and regional chart trends,
and try to move quickly if a major breakout seems to be in
the making.

Deejays on the Jump in St. Louis

ST. LOUIS—Good singles business and shuffling around
at the local disk jockey level characterized the record scene in
the Mound City last week. Most dealers reported the summer-
long wave of good singles activity either holding up or improved
over recent weeks, One dealer summed up the feeling with the
succinct comment: “Business is great!”

On the deejay front, Shad O’'Shea, recently of KXOK, has
left that station and has joined WIL. O'Shea's immediate duties
were reported as filling in for other vacationing jocks. Word as
to his future status at the station was expected shortly. Only
six months ago, Danny Dark, also formerly of KXOK, left that
station to join WIL.

Meanwhile, Ed Wilson, another former St. Louis jockey

(Continued on page 8)
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150 Best Selling

MONAURAL LP’s
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Oy i ® 47 FOR THE NERO MIMED ... 11 @ 107 FREDDY CAMMON AT PALISADES PARK... 3
e Ray Charles, ABC-Parsmouni ABC 410 et '
7 WET &5 A YOUMS MAN'T FANCY e
@ Sound I\*Etn:ﬂ-m i 9 ﬁ' Jomy Crawford, BelFi DRLP 1203 '@ L Eﬁ“ﬁnﬂ:—m wim i
3 THE STRI 69 EDDIE CAMO AT PIS
@ THE STRIPPER & OTHER FUN Sohes B ﬂ Meprise B g030 TN 3 116 PETE FOUNTAINS MUSIC FROM DIXIE..
David Ross & Ork, MGM E 4063
] tltlrmm TIME IN OUTER SPACE. . | 81 THE MIDNIGHT SPEC
@ 4 ml&tr’ﬁ VT Brebeck Guartet, Columbia CL 1775 $ {E!' Harry m..hm.s:uu#m"m:m 9
— 61 ALL THE WAY . 1
@ 5 LH.E “"‘El tﬂijhum --------- 7 Frank Sinatra, Capitel W 1538 A - m“ni.%%um T a2
51 DAL ANCA § SINGS RIS BIG 15 115 i mEE ... 9
7 THE MIS O | L B R
@ Sawnd 'Iul:li H-"!““ Bros. B 1489 6 @ ; @ Shelley Fabare, Colpin CF 424
f NERBIE MANN AT THE VILLAGE GATE. 7] e e
@ § :*mm%ﬁif o v G sy " ﬁ Atlantic ' Bty Vooshe, bt Bub diie .
MBea ...
ORI L — B s i a iy i 13 TENavrLt TN NG Mae . 3
37 TIME ol
14 W T 75 DOIN' THE
@ " 1wy e I i i i o
e turs, B I.'lllli-
() 10 1oME Aovormuee e | @) M e
Sound Track, Warner Bros. W 1458 T 120 MIHI mcﬁmlfﬁm i
(1) & RELE I i sy N, Covmis & i+ 1 126 ABOVE THE 5TARS 3
- & " mre I - R
Weney Maneinl, BEA Vidts ‘(PN ‘2580 " Rebart Goslet, Calwmbla €1 164 @ T
11 SOMETHING SPECIAL . .. ........... 4 66 WALK ON THE WILD SIDE ..., ... " Venmesses Erale Foed, Capitol T 754
Kingitan Trio, Caplisl T 1747 Elmer Barnstein, Chores A4
@ 134 WET SIDE STORY . &3
@ 13 MOON RIVER & OTHER GREAT ﬁ 100 OID You EvEMY ... . 3 Ferramte & Teicher, United Artists UAL 3166
A 19 Gpve Gardnesr, RCA Wichar LPM 14 : 138 SWING EASY 8
oy Wt Dabitly £ i o 7 IEE e N 3 @ Frank Simatra, Caphial W Ty T
@ 15 STRANGER ON THE SHORE ... .. .. 10 Sobby Bland, Duks BLP 78 T i
I :: l:;: :Iu:m n.:; -;:“"' T hm“' " nﬁmm“mlm oN THE m - l.H.uﬂﬂ%nﬁwﬂv a7 i
Jehnny Tillotsan, Cadencs CLP 2058 s Original Cast, Capitel WA 1717 ' " ﬁ 133 - iHII.IIElI.UMk‘ l[T {T.ElIEﬁIE RALL.. . 1
whe EHrdwy Era IJPII“..
16 BREAKFAST AT TIFFANY'S = ES MARIA .......ooiiiinoiiiiiin... Columbia DL SB4D
@ gl R OO Roger Willlams, Kapp KL 1268 i @ 130 LET THERE BE DRUMS . ciian 35
19 ﬂ!ﬂmﬂm SenmrrrEreal Vi 8 E'Emdﬂ"‘ llllllllllllll T Sandy Melson, Imperisl LF 9159
T [ A N R (18 SINATRA'S SWINGIN' SESSION ........ 128
0 EEEI%‘IIEIIIHTM Tmio...... 15 @ T2 SOUL OF SPAWN, YOL | ... 3y @ Frank Sinatra, Capitel W 1491
12 LOVERS WHO WANDER ... 10 pib o grmmibiles B R I W g
Blu - —
- @ 7 SEme | G e
— EFTy ¥a
JIMMY SMITH . vronees 1B &4 DO THE TWIST . e}
Vo 0% 2, B i s @ e
18 JOAN BAEL VOL I .. ... e 19 73 ' — PAT BOONET
@ VOAN BAEL VOL | @ s ‘.".ﬂ, MY FUNY WAY OF LADGHIN. 1§ @ PAT BOOKET GOLDEN WITS. ........ i
29 e U . 9 119 COME FLY WITH ME ... a0
@ — Rusty Worren, Jubiles ILP 2009 @ B U asgne LT R Frank Sinatta, Capitol W 930
THE SOUND OF MUSIC ... ... ... ..
@ Original Cast, Calwmbia KDL 5458 Lo @ 59 }l‘: AT EIEEII#% .......... 59 @ o EE f?:ﬁ '{Tmﬁu 1069 eaniaitad
vdy Garlen 1569
24 JOHNNY'S GREATEST HITS e & 40 (OMNE FRANCS Swer
@ Johnmy Mathis, :-nmuF IT i 9l t'IL. BLUES ... ............... 1] )
76 SATLA S0 OF LOVE AND Eivis Presiey, RCA Victar LPM 7254 @ T |
........... sughs & iia Grk, hq-ﬂ.um
Capthud W TR e, 5 @ 60 mnlli:ﬂflllﬁh i 7 7 Vaug
@ 28 | LEFT MY HEART (N SAN FRANCISCO (fz7) 115 GOLDEN WITS OF THE BOYS ... :
Teny Bemnett, Columbla CL 1849 ‘l m m !"[m I. BUSINESS — SN, Warvery W MEH
WITHOUT REALLY TRYING v 135 FAMILY SING ALONG WITH MITGH..... 15
@ 1 O 0 METUM 1o T AR R e i Mitch Millar & the Gusg, Calembia €L 1773
natra, Capitol W 1676 f04 MOMS MABLEY BREAKS IT 0P ... . 3 —
ﬂ a3 E'F MEIE;ILEHEH NS ... .. 3 ﬁ Cheas LP 1472 ﬁ EEE T'EE:' E:H'EEE §iagaies e {
B LI
63 RUNAROUND :
o s ST SRRSO Bion, Lol UP 2609 " w }HI'EIEI:MIFLIFIE-["“._"_,__ "
riging ’ B 'II-H-
BEYOND 132 MIDNIGHT SPECIAL . ...............
ﬂ s Eﬂﬁr"ﬂﬂm i ekdnsrane 8 " Earl Ermmir::;Eu'i':il bR Jimmy Smith, Blus Msts 4078 L
o ¢ DWW s 70 NANCY WILION/CANNGNBALL ADDERLEY. 20 fa) 1Y O e, ekt iﬁ.‘ """" "
renk Sindtra, Eegrite § 1008
@ © LEmmmr e T v | @ 7 SRR
i : — — MR PN ... ... |
39 THE GAR 58 MOON N
ﬁ i hriﬂf?cﬂﬁﬂ PRTEERSRN 4 h--a!lﬁl B T 17 w Ruger Willlams, Kapp KL 1290
101 SUMMER FESTIVAL ................ 14
41 THE GOLDEN 20
& CEme e T s Vet s i s
Warnar fegs. W 1471 83 DONT KNOCK THE TWET — 13 ﬂ.ﬁnﬂlliﬂﬁml-ﬂl. u'*rﬂuh'-': ....... B
51 MOSIC MAN ...... ... 221 Chubby Checher B Varlous Arilsts, -
Original Cast, Capitel WaD #80 ' Purkway P T01 @ 146 ﬂuhr.w ! ﬂﬂl“ wis o 10
36 BLUE HAWAI i 9 WHATD DAY .. ST = sndy Welsoa, Im
T AL s o W Ray Charles, Atlantic 829 @ 125 MURRAY THE "ICS. GASSERS FOR
1‘ NICE N EASY | 0 92 IN THE WEE SMALL HOURS. .. ... .. . E» Hmlfﬂgmn:.llyium """" 1
Framk Sinstra, Capitol W 14177 Sl ST W (3g) 1% CWAD MITCHELL Tio AT THE BITTER B0 3
90 oMLY
ﬁ . I':ﬁulm--l:llyﬂfr;i B s ’ Frank Enlﬁlgﬁmvnm LR T
= NI e i
- 110 BEWITOHING LEE .
ﬂ ’ Eﬂ?ﬂﬂ..rlﬂﬂ N 2e0m : ﬂ Peguy Lee, Copitel T i7e3 1 . w SR Vit 45
53 OLDIES BUT GOODI — JAII SAMBA I
@ Various Arfist, n...'i’..l"..':.ﬂ'm isos 1 ﬂ' e ﬂﬂ:ﬁ- Py~ Pt DRI (_@ Stan Getr & Charlin Byrd, Vervs ¥ 8431
!ﬂ "“ mm .u" lllllllllllllll l“ I‘ ﬂ'll’E Fllt ..................... 1'
@ Chubby Cheeker, Parkway P 7007 BB mﬁ Eﬂmm ...... R ET @ Sound Track, Dot DLP 9011
O L e — @) Y I i n
Coral CRL 57326 95 SOMGS FOR SWINGIN' LOVERS. ... .. 5e i Bl
T 5 YiNG T = Framk Sinatra, Capltel W £33 B2 FOR TEEN TWISTERS DMLY 2%
@ Roy Orbison, Monument M 4007 96 THE BUTTON-DOWN MIND OM TV...... 2 @ Chebby Checker, Parkway ¥ 7009
38 MY FAIR LADY 136 TN SL Mareny B 1A
(1) el s o s R P E— @) — MAVEVETMOO......... f
25 JOAM BAEL VOL I .............. 41 Orloms, Cames C 1030 =
21 Ao
st ot 76 ITS MASHED POTATO TIME ...._.... 13 shes Wit o ¥ .
56 JUMP UP CALYPSD . &5 Dee Des Sharp, Cames € 1018
@ Warry Balafents, RCA Victsr LPM 2308 T @ 150 'S CONTINEMTAL m
]
G stama D Beve Brubeck Quarte, Colombia €L 1450 1yt M O & Clari, Caivmie
n, Kom ]
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105 UVEIT UP ............oeos. :
(@) W OO i i B
— = 136 DAMNY BOY AND OTHER SOMGS
T B6 TONIGHT IM PERSON ... ....._ ..
@ * mwm e eg A m— D e g
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FOR WEEK ENDING

SEPTEMBER 15

50 Best Selling

STEREQ LP’

w-.u Wni Title, Arfist, Label

WET SIDE STORY ................ M
Sound Track, Calumibia 08 3070

1 MODERN SOUMDS IN COUNTRY &
WESTERN MUSIC ....... Al |
Eay Charles, .I.IH"I'I-* .lltl II-I

4 THE MUSIC MAN . .. B

Seund Track, Warner Brac, BS 1459

3 THE STRIPPER & OTHER FUN SOMGE
FOR THE FAMILY . .. 1
D'nl'-llu-l.ll‘unrt ‘MGM SE 4043

6 BREAKFAST AT TIFFANYS .......... 47
HﬂﬂﬂthLlﬂmmm

B WEIT JIDE STORY ................ &3
Original Caxt, Calumbia OF 2001

5 PETER, PAUL & MARY ............. 8
Warmar Bros., WI 1449

T ROME ADVENTURE ................ 11
Sound Trach, Warner Bred. WS 1438

9  HATARN AT, |
ll--rlllmlluul1 ®CA ‘ﬂﬂumﬂﬂ

1§ SOMETHING SPECIAL .. ... ... ....... 5
Eingstam Tela, Capital ST 1747

I E’n?jitafrm!mm TR
Command S 825 5D

IT RAY CHARLES GREATEITT WITS........ ]
ABC-Paramognt, ARCE 413

10 STRANGER ON THE SHORE........... 19
Mr. Acker Dilk, Abco 5B 129

" ml“ "I. L O ) l
Ruy Amthamy, l'.'lp!'ll 5T I'-"ﬂ

I8 THE SOUND OF MUSIC . G | 1
Original Cast, Columbis KOS 020
Original Cast, Columbia KOS 2031

32 10

Elvis Prealey, RCA Wiclor LSP 2993

SR OREE CPRERE OREEPRIEIR CICLERER ORPLRLIPIEI O @'@

Dave Brubeck, Columbkia C3 B1932

I} BETOMD THE REEF ... ...._ .. ..._.. 9
Ear! Gramt, Ougza DL TaEad
JUDY AT CARMEGIE MALL . .o 59
Judy Garland, Capliel SWBO 1589

27 BLUE HAWAI . . 45
Elvis Presiey, RCA Vicler LIP 2436

13 M ..................... 12
Oviginal Cast, Capitel 50 1498

30 MUSIC MAN . WP, | |
Origimal Cast, hﬂhl I'H'.lﬂ H'lﬂ'

14 ROSES ARE RED . Saaeay
Ii'hlf Vinten, Epic BN 28020

15 BAIRIN'—THE lﬂlﬂll‘.‘ﬂl{i

JIMHY SMITH . . . 10

Verve Vi-BaTd

3 WALTEES ...........0i... 15
Mantovani, Lendon PS 248

I8 VINCENT EDWARDS SINGS .......... ]
Decza OL 74370

10 BEST OF THE KINGSTOM TRIO........ 14
Caplisl 57 1704

19 THE MIDNIGHT SPECIAL . . 1
Harry Belafente, RCA '!le l.'ll‘ Ta49

21 SIRATRA SINES . . . OF LOVE III'
THINES . cires. 5
Frank lhlln l.'.lplllrl W17

36 MOOM RIVER . — | 1
Lawrence Walk, Det DLP i‘-H'tl

37 Hl.l. OF SPAIN, YOL | IR

01 Strings, Steren Hilll"r SF 6600

3% WALK ON THE WILD SIDE...... )
Elmer Barnstein, Charem Af-d

33 TONMMT .............c00000000.. 18
Ferramte B Telcher, Uaited Artiets
AT #1710

45 POPSROUMDUR .. ... .......icenn.
Baiten Papa (Fiedled}, BCA Victor L3C 3595

4 SOUTH PACIFIC ..............cc.... in
Sound Track, RCA Victer LSP 1”‘!

26 POINT OF MO RETORN ............. 10
Frank Sinatra, Capitel 5W 1478

— BIG BAND BASH ... ...............
Ted Haath Grk., Loadsp 5P 44017

B BTG e s e 3
Sound Track, MGM SE 2977

34 ALL THE WAY . werrare 30
Frank Sinatra, hﬂlil I'I' Iﬂl

46 FOR THE MERD MINDED . ... ...... , A
Paler Hers, BCA Vietor LEP 2508

0 I ... ......onirinnninnsimass 3
ftandey Bisch Ork, londom 5P £2014

45 THE GARLAND TOUCH i

Judy Garland, Capitel SW 1710

44

COME IWING WITH ME . cuwrvee BB
Frank Sinstra, Capitel SW 1594

COUNTDOWN TIME N OUTER SPALE. ... 11
Bave Brubeck Qwartet, Columbia C8 BSTS

47 SINATRA & SWINGIN' BRASS ... ..... 2
Frank Sinatrs, Reprize R9-1005

41 IT KEEPS RIGHT ON A-HURTIN' ....... 3
Johnmy Tillatsan, Cadence CLF 25058

28 (OME FLY WITH ME . evasaaa il

Frank Slmatra, Capitel WY

EDDIE CAMO AT PJS ... ......... 3
Reprive R9.4030

®®E®erEeRBE@®

MOON RIVER & OTHER GREAT

HI'I'E THEMES . TTOTTIN |
Andy Williams, Columbia C5 8609

payable In advance, One

o
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FERRANTE £ TEICHER

WITH THEIR QRCHTETRA CONDUCTED oM FERIT

s
B0

PIANOS IN PARADISE ENCORE The Highwaymen  MIDNIGHT DANCE PARTY

Ferrante & Teicher UAL 3225 UAS 6225 (Stereo) Al Caiola

UAL 3230 LAS 6230 (Stereo) UAL 3228 UAS 6228 (Stereo)
&
I'l' e UNITED Annsrsj‘mz

ART BLAKEY

3 BLIND MICE
JAZZ MESSENGERS

)

DANNY SMALI ‘
|

3 BLIND MICE WONDERLAND Charles Mingus  WOMAN, SHE WAS BORN FOR
Art Blakey & The Jazz Messengers UAJ 14005 UAJS 15005 (Steren)  SORROW Danny Small
UAJ 14002 UAJS 15002 (Stereo) UAJ 14004 UAJS 15004 (Stereo)

(Quderella

ROBIN HOOD PUSS IN BOOTS
UAC 11001 {(Mono.) UAC 12001 UAC 11009 (Meno.) UAC 12002 UAC 11004 (Mono.) UAC 12004

SINGLES

"ONLY LOVE CAN BREAK A HEART” and
“IF | DIDN'T HAVE A DIME" ....................... MU 1022

“CLOSE TO CATHY".............. UA 489
MATUSHA" ... o linsadma sl UA 499
“CARA DE PAYASO"........... UA 496
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#16391

| HOT WITH THE FOLLOWING BIG HIT SINGLES
Ten Lonely Guys /Lover’s Lane .

Pat Boone

A Swingin’ Safari /Indian Love CaII . . . Billy Vaughn

#16374

Baby Elephant Walk

#16364

Speedy Gonzales ...........

#16368

#16378

My Blue Heaven . :

#16379

What Kind Of Fool Am I /

#16386

#16381

THEME FROM THE
BROTHERS GRIMM -«

No One Will Ever Know / Because

IF | SHOULD
LOSEYOU =

A Mile And A Quarter / Just One More Lie Sonny James

NEW RELEASES
#16390 Sweet Mama Tree Top Tall/That's What | Like FOUR LADS

#6387 | Hang My Head Anr.l Cry/Anna (Gn To Hlm) ARTHUR ALEXANDER

Lawrence Welk
Pat Boone

. Jinmie Rodgers
e o« e« . Otring-A-Longs
Keely Smith

BEST SELLING M.BlIMS

BILLY VAUGHN ¢ A Swingin’ Safari
DLP 3458 mono, 25458 stereo
BABY ELEPHANT WALK AND THEME FROM
THE BROTHERS GRIMM = Lawrence Welk
DLP 3457 mono, 25457 stereo
PAT BOONE'S GOLDEN HITS » Featuring Speedy Gonzales
DLP 3455 mono, 25455 stereo

THE WRIGHT TOUCH « George Wright
DLP 3447 mono, 25447 stereo

SO RARE * Jimmy Dorsey DLP 3437 mono

YOUNG WORLD = Lawrence Welk
DLP 3428 mono, 25423 stereo

MOON RIVER » Lawrence Welk
DLP 3412 mono, 25412 stereo

I'LL SEE YOU IN MY DREAMS » Pat Boone
DLP 3399 mono, 25399 stereo

YELLOW BIRD « Lawrence Welk
DLP 3389 mono, 25389 stereo

ORANGE BLOSSOM SPECIAL AND WHEELS - Billy Vaughn
DLP 3366 mono, 25366 stereo

CALCUTTA « Lawrence Welk DLP 3359 mono, 25359 stereo

WONDERLAND BY NIGHT ¢ Louis Prima
DLP 3352 mono, 25352 stereo

LAST DATE ¢« Lawrence Welk

Dot

DLP 3350 mono, 25350 stereo

5. RECORDS

LOOK FOR A STAR -« Billy Vaughn

DLP 3322 mono, 25322 stereo
THEME FROM A SUMMER PLACE » Billy Vaughn

DLP 3276 munu, 25276 stereu
BEST LOVED CATHOLIL': HYMNS ¢ Lennon Sisters

DLP 3250 mono, 25250 stereo
RAGTIME PIANO GAL » Jo Ann Castle

DLP 3249 mono, 25249 stereo

BE MY LOVE ¢ Keely Smith DLP 3241 mono, 25241 stereo
BLUE HAWAII « Billy Vaughn DLP 3165 mono, 25165 stereo
THE MILLS BROTHERS GREAT HITS « Mills Brothers .

DLP 3157 mono, 25157 stereo
JOHNNY MADDOX PLAYS THE MILLION SELLERS »

Johnny Maddox DLP 3122 mono, 25122 stereo

THE MILLION SELLERS » Billy Vaughn

DLP 3119 mono, 25119 stereo
STAR DUST ¢ Pat Boone DLP 3118 mono, 25118 stereo
SAIL ALONG SILV'RY MOON - Billy Vaughn

DLP 3100 mono, 25100 stereo
GALE'S GREAT HITS » Gale Storm

DLP 3098 mono, 25098 stereo
MUSIC FOR THE GOLDEN HOURS ¢ Billy Vaughn

DLP 3086 mono, 25086 stereo
THE TEN COMMANDMENTS » Sound Track

DLP 3054 mono, 25054 stereo

THE GOLDEN INSTRUMENTALS e Billy Vaughn
DLP 3016 mono, 25016 stereo

“THE NATION’S BEST SELLING RECORDS"

I



www.americanradiohistory.com

4

BILLBOARD
MUSIC WEEK

> Diners Disk Club Sues
Columbia for 900G

By LEE ZHITO

HOLLYWOOD — The Diners’'
Record Club last week asked treble
damages amounting to $900,000 in
an antitrust suit filed against Co-
lumbia Records and the various
labels distributed by the Columbia
Record Club.

Diners’ Record Club, under its
- te name of The Record
Club, Inc., named as defendants
Columbia Broadcasting System,
Columbia Record Club and the
firms who have contracted to sup-
il}f the Columbia Club, including

iberty Records, United Artists
Records, Warner Bros. Records,
Mercury Records, Kapp Records,
Verve Records.

The complaint was filed late
Thursday (6) in the court of U. S.
District Judge William Mathes.
Diners' Record Club charged the
plaintiffs with violations of the
Sherman and Clayton antitrust
acts, and called for a jury trial. It
also asked the court to issue an
injunction restraining the defend-
ants from continuing their alleged
“unlawful conspiracy.”

Parallels FTC Move
The suit hinges upon the “ex-
clusive” deals Columbia concluded

ARMADA Wants
To Help Stamp
Out Bootlegging

MINNEAPOLIS—The American
Record Merchandisers and Dis-
tributors Association (ARMADA)
last week pledged complete co-
operation in stamping out boot-
legging and counterfeiting of rec-
ords. ARMADA President Amos
Heilicher gave assurances to the
office of Harry Fox, publishers'
agent and trustee, of ARMADA
backing in the continuing anti-
bootlegging drive.

Noting ARMADA's activities re-
garding the problem of bootleg-
ging on the Washington legislative
front, Heilicher urged all distribu-
tors to make certain that their
product in all instances was ob-
tained from legitimate sources.

Al Berman of the Fox office
stated that distributors were some-
times “innocent and unwitting vic-
tims” of unscrupulous bootleg
operators. He added that con-
tinued distrib surveillance would
ald materially in minimizing the
o cvil and would directly benefit not
only publishers, but manufacturers,
songwriters and the federal govern-
ment as well,

Columbia Signs
Thelonious Monk

NEW YORK — Columbia Rec-
ords made another important move
in the jazz field this week, with
the signing of Thelonious Monk to
an exclusive disking pact. Previ-
ously, Monk had been recorded by
Riverside Records.

- Dave Kapralik, Columbia East
Coast pop a.&r. chief, signed
Monk. Columbia's jazz roster al-
ready includes Dave Brubeck,
Miles Davis, Duke Ellington, J. J.
Johnson and Andre Previn.

First Monk LP will be recorded
by a.&r. man Teo Macero in the
near future,

with various labels to supply prod-
ucts to its own club. In this respect
the action parallels a complaint
filed by the Federal Trade Coms-
mission on June 25 arising from the
Columbia Club's alleged deals with
other labels.

Diners' Record Club went into
business as an “all-label club” but
pointed out in last week's action
that “in order to succeed in the
record club business, a record club,
such as the plaintiff’s, is required to
obtain a supply of records from

these (i.e., other label) sources. The!

inability to obtain or the loss of
such a supply from these sources
causes a drastic impact upon the
income of a record club, and the
continued loss of said supply in-
variably causes a record club to go
out of business.”
The complaint further charges:
“In 1958, and from time to time
thereafter, defendant CBS entered
into contracts with licensors de-
fendants (Liberty Records, WB,
Kapp, Mercury, Verve . .. ). The
said licensing agreements provided
(Continued on page 14)

Kingston Trio Breaks Ground
With 90-Min. Pay-TV Special

By CHARLES SINCLAIR

HARTFORD, Conn.—The new
entertainment medium—pay-
is scheduled to be invaded here
this week by one of the country’s
foremost recording groups, the
Kingston Trio. The showcase, in
which the trio has a 75 per cent
ownership of negative rights and
control of subsequent distribution,
will be a 90-minute video-taped
“special” due to be seen on RKO
General's WHCT, a TV outlet
currentlv conducting under FCC
sanction a pay-TV test in 700
homes.

Air dates are September 11-13-
15 (with the station permitted to
rerun the show four more times
in the next nine months), Charge
to viewers will be $1.50 a set.

The Kingstons’ personal man-
ager, Frank Werber, frankly admits
the pay-TV venture is “purely an
experiment, though one with a

—

great deal of potential.” Werber
told BMW that pay-TV is “an
ideal medium in which to offer
concert-type rformances in a
manner not likely to be seen in
regular TV.”

The tape, shot on location by
New York's VHF Inc., was made
during a recent Kingston Trio per-
formance at the Painter's Mill
Music Fair, a tent operation headed
]bu.yd Lee Gruber in Owings Mills,

1d.

As far as Werber is concerned,
the tape is money in the bank,
RKO General-Phonevision will have
a nine-month national TV exclu-
sive (after which the tape may be
released to a free-TV network for
a regular special) and a Hartford
exclusive for two years (which
would mean a network blackout in
the area if the tape is sold na-
tionally meanwhile).

(Continued on page 24)

Billhoard Acquires Firm
In Art Publishing Field

NEW YORK ~— The Billboard
Publishing Company has an-
nounced the acquisition of the
Watson-Guptill Publishing Com-
pany, publisher of a complete line
of art books and the American
Artist magazine, a monthly pub-
lication in the field of art and
art instruction,

This is the second acquisition
by Billboard within a period of
two months, Record Source Inter-
national, supplier of recorded mu-
sic programs and catalogs to broad-
casting stations, was acquired in
July,

In making his announcement,
W. D. Littleford, Billboard presi-
dent, said that American Artist
would be operated by Billboard's
High Fidelity magazine division

SORD Names

Exec Board

CHICAGO — An ecight-man
board of directors was named by
the Society of Record Dea]ars.rnf
America (SORD), at a meeting
here Wednesday (5). New presi-
dent and vice-presidents were ex-
pected to be elected by the board
within a week. Meanwhile it was
expected that Lou Shapiro would
continue as treasurer and chief
liaison man with the Federal Trade
Commission in Washington. -

The newly elected board in-
cludes (Little Al) Temaner, Chi-
cago; George Gavrilles, Dorches-
ter, Mass.; A. J. (Jack) Schapps,
Hillside, Iil.; Lou Dell, Kenmore,
N. Y.. John Cook, Aurora, IIL;
Robert Coghill, Dallas, Tex.; Peter
Oppenheimer, Lexington, Mass.,
and Daniel (Buddy) Winograd,
Chicago.

Instrumental Boom Sends Scouts
Peering Into Strongest Corners

By JACK MAHER

NEW YORK—Instrumental singles and LP’s are
having a banner year in 1962. Disks without vocals
have been scoring continually on both the BMW
“Hot 100" and Best Selling LP
charts.

What is even more interesting
is the broad variety of instru-
mental material that has been
scoring. Jazz, modern trad, rock,
big band and lush string orks
and rock and roll combos, both
loud and soft, have been draw-
ing bushel baskets of coin from pre-teens, in-
betweens and adults.

The heavy influx of hot instrumental sides has
record execs searching small night clubs and dance
halls across the nation for tomorrow's hit makers.
Jazz, rock and hotel orks are all being surveyed for
unusual material and sounds. Disk talent scouts
also have looked with a friendly eye at the society
and dance band leader rosters for potential stars.
The Twist success of Lester Lanin as an album
seller brought a raft of albums from hotel-type
orks playing the new rhythm.

BILLEOARD

Trend

Analysis

Bigger Studio Bands

Disk firms have gone out of their way to con-
struct bigger and better studio big bands, too,
hoping to cash in on the singles and album front,
The Billy May organization is (and was even on
its first hit many years ago) a studio band. Most
recent of the big band sounds that have caught
the public’s fancy are by Si Zentner, David Rose
and Ray Anthony. All have scored on either album
or singles fronts, or both.

The modern jazz record business is having one
of its biggest years ever (see B :

st 11)

with strong pop action from Dave Brubeck, Jimmy
Smith, Miles Davis, Herbie Mann, and a flock of

others, and public reaction seems to be building
jazz artists into substantial sellers. _

On the rock and roll scene most of the big
sellers of the past seem to continue to hold their
ground, while new instrumental stars continue to
take and build positions in the disk marketplace,
Duane Eddy, the Ventures and Sandy Nelson are
steady sellers, while Dave (Baby) Cortez, Booker
T. and the M. G.'s, King Curtis, Bob Yorke and
any number of others have leaped into the hit-
selling lists over the past few months,

There have also been solid chart items from
veteran performers that seem to appeal to every-
one no matter what their age or musical taste.
Lawrence Welk with “Elephant Walk,"” Henry Man-
cini, Billy Vaughn and Martin Denny all have had
strong entries, as has Valjean and Ferrante and
Teicher. All have singles and album hits to their
credit this year.

Solid Sellers All

Another album artist who has made the top 100
is Earl Grant whose “Sweet Sixteen Bars" i1s his
second instrumental single chart climber this year.
Paul Nero, Ray Conniff, Al Hirt and Pete Fountain,
of course, remain solid instrumental sellers on the
album front.

Mention of Hirt and Fountain brings to mind the
influx of traditional and Dixieland jazz that has
popped onto the charts this vear. Most of it has
come from overseas with Kenny Ball and Acker
Bilk leading examples of the trad scene lo score
in the States.

Bilk's jazz, as heard Stateside, is mostly of the
lush string variety, but the rocking of Bent Fabric,
on a swinging side from Denmark, and the infec-
tious Bert Kaempfert sound have also been imports
ounting for imposing instrumental disk sales.

of Great Barrington, Mass., headed
by Warren B. Syer, and that edi-
torial and advertising offices would
be retained In New York.

Littleford also stated that the
book publishing division, which
has recently added jazz music book
titles to its growing line of art
books, will continue to expand in
the entire area of music under
Leighton Guptill, president of
“'HIBGII-GU]}L“.E

Five nes

The addition of American Artist
brings to five the number of mag-
azines published by Billboard. In
addition to High Fidelity, the com-
pany has Billboard Music Week,
New York, and Amusement Busi-
ness and Vend, in Chicago. The
company also publishes several
catalogs and directories and main=-
tains its own printing plant in Cin-
cinnati.

All five magazines have fully
paid circulation, are ‘memibers- of
the Audit Bureau of Circulations
and are acknowledged leaders. in
their respective fields,

The Billboard Publishing Com-
pany was founded in Cincinnati in
1894 to publish the amusement and
theatrical weekly, The Billboard,
g’l;ewnt]y titled Billboard Music

eek. Years ago the publishing
headquarters of The Billboard were
moved to New York, with printing,
accounting . and circulation fulfill-
ment remaining in centrally located
Cincinnati, BMW’s ABC circula-
tion is in the neighborhod of 20.-
000. On July 1 of this year BMW
acquired a new publisher, Hal B.
Cook, a veteran music and record
company executive. Sam Chase is
editor and Andrew Csida, adver-
tising and sales director.

Steady Growth

Following the end of World
War 1II, Vend magazine was
launched in Chicago to serve the

(Continued on page 14)

Colpix Joins
Green Stamps
For Salesmen

NEW YORK — Colpix has be-
come the second record label in
the past fortnight to create an
incentive plan for distributor sales«
men and promotion men based on
a gimmick with which housewives
are already familiar: S&H Green
Stamps. Previously, Elektra Rec-
ords set up a similar incentive plan
for distributors.

Colpix General Manager Jerry
Baker has used the occasion of
the label’s fall sales meetings in
New York, Chicago and Los An-
geles to announce the trading-stamp
plan.

The number of stamps salesmen
receive as a bonus is keyed to
record prices—28 stamps for each
album in the “500-S8" stereo sound
track series but only 20 stamps
in the “200" children’s series, for
instance.

Also introduced at the meetings
has been “a new and consistent
image” for the label in the form of
a new record logo. The redesigned
emblem is a film strip with the
torch-bearing “Columbia Pictures
Lady” portrayed. Though she is a
familiar trade-mark for the picture
company (she’s a sexier version of
the Statue of Liberty), she has
not previously been featured on

Colpix releasis. _
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Lowe Jumps EMI in England, Goes Pye

Distrib Switch
Surprises Trade

By DON WEDGE

LONDON — After three vears
with EMI, Bernie Lowe’s Cameo-
Parkway labels surprisingly switched
to Pye for distribution in the United
Kingdom and Eire. The American
firm will get its own label and
plans to extend this principle on
& world-wide basis. The switch took
effect September 1.

The previous deal with EMI had
also included many other countries.
Among them were France, Aus-
tralia, India, Greece and Spain. It
also embraced Benelux, Scandinavia
and many small export territories.
With the British position settled,
Cameo-Parkway's European re
resentative, Harry Walters, is al-
ready deep in negotiations for dis-
tribution in France and Benelux.

Present deals with Ariola in Ger-
many and Italy’s Galleria Del Corso
(GDC) are being extended—with
the Cameo-Parkway label appear-
ing in those countries for the first

time,
Labels Big Issue

The separate label issue was one
of the most important factors lead-
Ing to the breach with EMI. British
manufacturers and more partic-
ularly distributors and dealers are
unwilling to take on any more lines.
Nevertheless, it must point the way
for greater pressure EL'} their own
identification from sizable U, S.
firms, such as ABC-Paramount,
(Continued on page 18)

Audio Fidelity
Has 8 for Fall

NEW YORK — Audio Fidelity
Records has announced a new re-
lease of eight albums as part of its
fall program. The plan calls for a
15 per cent discount on the new
releases and the entire A-F catalog,
Effective until October 9, the pro-
gram will be backed by a heavy ad

BAFFLED LOSER
LIFTS EYEBROW

LONDON — In an unusual
move, EMI issued a formal
statement about the termina-
tion of its contract, which had
been specifically with Bernard
Lowe Enterprises, Inc,

It noted that in view of a
“happy and successful rela-
tionship, EMI finds it difficult
to understand why a change of
licensee should be considered
at a time when EMI has
echieved a high degree of suc-
cess with the repertoire and
ﬁl;hhy Checker in particu-

> Capitol Wins

Sinatra Round

HOLLYWOOD — Capitol Rec-
ords last week won a significant
first round in its court battle with
Frank Sinatra’s Reprise Records
which the latter started when Cap-
itol announced its half-price Sina-
tra sale. At a hearing last week
before U. S. District Court Judge
William Mathes, the court ted
Capitol's motion for +r1is:nL-z.s.@Era:?E1 the
fourth count in Reprise's com-
plaint.

In that count, Reprise charged
Capitol with violation of the Robin-
son-Patman Act, alleging that Cap-
itol's }:urpuse in selling tra LP’s
at a low price was to destroy the
Reprise label. Reprise attorneys
contested Capitol’'s motion for dis-

missal, but lost out. Three counts
agamst Capitol still remain.

and promotion campaign as well as
free display and merchandising aids
for dealers.

The new releases include a new
addition to the A-F sound effects
series and a stereo demo disking
plus packages by Oscar Brand,
Johnny Puleco, Eddie Osborn, Joe
Basile, Dick Dia and his mandolin

ork and the Belgian Band Organ.

THE YEAR FOR DAY

Doris Gets

Her Gun

For Disk ‘Annie’ Role

HOLLYWOOD—Columbia Rec-
ords will re-create the “Annie Get
Your Gun™ musical with Doris Day
and Robert Goulet featured in the
disk cast’s leads. Recording will be
i:mduccd by Irving Townsend, Co-
umbia's West Coast a.&r. head.
Production will feature a complete
cast, chorus and orchestra.

Columbia recently re-created
“Show Boat” with major names,
and has blue-printed future disk
re-creations of top musical stage
vehicles. The original Broadway
cast “Annie” featured Ethel Mer-
man and was recorded on Decca,

Release of the Doris Day “Annie”
re-creation is expected to be part
of a one-two power-punch album
release this fall featuring Miss
Day. Columbia first will issue the
original sound-track album of
“Billy Rose's Jumbo,” the Metro-
Goldwyn-Mayer Cinerama Joe Pas-
ternak production, featuring Miss
Day, Stephen Boyd, Martha Rave
and Jimmy Durante. The film will
open at New York’s Music Hall in
December to pave the way for its
holiday national release date. The
LP will be issued several months
prior to the film’s debut.

One month after the release of
the sound-track album, Columbia
will hit the market with its Doris
Day “Annie™ album. Columbia has
high expectations for the “Jumbo™
sound track, and has ordered a pre-

release pressing of more than 100,-
000, evidently counting on a heavy

picture ballyhoo to stimulate buyer
interest in the record.

Furthermore, as a Cinerama pro-
duction, it is expected to draw a
wide audience which will be re-
flected in disk sales. Aside from
“Annie's” own merits, label can ex-
pect the re-creation to ride in on a
popularity crest stirred by the pre-
ceding “Jumbo” picture and platter
release.

Cameo’s British
Outlet on Move

LONDON—Pye Records, quick-
ly belying its image of being fourth
among the native disk firms, Is
carrying many dealers with it in a
move to set a new low in British
album prices. What is more, the
retailers are taking the biggest part
of the cut, If the scheme is fpu]]}’
taken up, three million disks will
be involved.

Pye negotiated a deal with Cad-
bury's, one of the biggest choco-
late firms, whereby special premi-
um tokens will be included in con-
tainers of a chocolate drink. These
will be exchangeable in record
stores for Pye's Golden Guinea
LP’'s, giving a saving of 56 cents
an album.

The Guineas, Pye's verg sUCcess-
ful low price line, sell at $2.92 and
in any case are among the cheapest
LP's on the market. (There are
some lines retailing at $2.10, but
lheci; are mainly of p.d. material
and do not often involve star art-
ists.) With the premium offer, a
Guinea LP will cross the ceunter
at a startling $2.38.

All Share Cut

Of the 56-cent discount, the
dealer is fur:gging 38 cents, with
Pye and the chocolate firm sharing

(Continued on page 18)

‘59-On Payola
Not Deductible

WASHINGTON — Payola paid
to radio or TV deejays on or
after December 6, 1959, 1s not a
tax-deductible business expense, be-
cause from that date the practice
was clearly in violation of a de-
clared Federal Trade Commission
policy, IRS said last week. The
ruling may apply to earlier years
also, depending on particular State
laws which may have declared
similar anti-payola policies.

Internal Revenue Service notes
in its current weekly bulletin that
when a business expense frustrates
“sharply defined public policy”
forbidding a practice, the expense
is no longer deductible, The Pearl
Harbor of pavola at the federal
level was the Federal Trade Com-
mission’s opening volley of com-
plaints December 6, 1959, stating
that payola deceived the public and
was in restraint of trade. The policy
was further defined by the Fed-
eral Communications Commission’s
prohibition of payment for broad-
cast record push without sponsor-
ship announcement.

Treasury says that pre-1959 pay-
ola deduction claims will be jud
on an individual basis, depending
on whether a clearly anti-payola
policy has been declared in the
particular State. Also, deduction
will be disallowed in all cases where
names and addresses of persons re-
ceiving payment are not given.
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Now for Next Year

The World's Fair of Music and Sound, held in Chicago’s
mammoth McCormick Place exhibition area, has laid the foun-
dation for what could very well become the single most important
annual industry event in the years to come. _

As a first effort, it was a prodigious achievement, and its
originator, Aaron D, Cushman, deserves the plaudits of all con-
cerned for the enormous expenditure of effort as well as money

in bringing the event to reality.

Similarly, Coleman Finkel and the James O. Rice Associates
set new standards of excellence in their planning and execution
of the business conference portion of the Fair.

Manufacturers of records, musical instruments, components,
phonographs, radios and other home entertainment items found
that for all the inevitable problems of a first attempt, their ex-
hibits were of real and practical value,

Cushman's announcement that he definitely plans to pro-
ceed with another edition of the Fair in 1963 15 of more than
casual importance. The fact that he was able to bring off the

staging of this

ar's Fair at all, in view of the enormous diffi-

culties facing him, is a tribute to his energy and his effectiveness

A8 AN orgamizer.

But looking ahead to next year, members of the combined
music-record industry should take upon themselves the responsi-
bility for pitching in to assure the resounding success of the
World's Fair of Music and Sound. There is universal recognition
of the need for a single central event which would project to the
public the image, scope and products of the industry, and which
would also provide facilities for all leading industry groups and
organizations to hold their own meetings and to hold combined

sessions with each other.

No previous event ever held the promise of fulfilling these
needs as does the World’s Fair of Music and Sound. For all these
reasons, it is not too soon to begin thinking now of how next
year's Fair can make its best contribution to the industry—and

vice versa,

Columbia, FTC to Meet

On Public Hearings

WASHINGTON — A pre-trial
conference between spokesmen for
the Columbia Record Club and the
Federal Trade Commission is set
for Wednesday (12). Discussion
could result in the sefting of a
date for public hearings on FTC's
lengthy complaint against the Co-
lumbia Club for alleged monopoly
practices, illegal restraint of com-
petition, deceptive pricing and sav-
ings claims in its advertising. (Bill-
board Music Week, July 14.)

Of even wider interest to many
in the recording industry is the
prospect of trade practice confer-
ences at the Commission. Formal
decision on the industry guides has
not yet been made, but Bryan
Jacques, head of the FTC'’s Bureau

of Trade Practice Conferences &
Industry Guides, is hopeful that
complicating factors can be re-
solved, (Billboard Music Week,
July 21.)

The American Record Merchan-
disers and Distributors Association
(ARMADA) and the Society of
Record Dealers of America
(SORD) have strongly urged dis-
tributors and sellers at all levels
to work with the FTC to set up
guidelines of fair practice. At re-
cent Chicago meetings of distribu-
tors (ARMADA) and rackers
(NARM), one-stoppers and label
executives, it was clear to all that
the whole industry is caught in

(Continued on page 16)

UA Adds 3d Soundirack Album

NEW YORK — United Artists
Records is adding another movie
soundtrack album to its coming re-
lease schedule. Name of the new
motion picture set is "‘Phaedrq,"‘
and the film again teams the win-
ning “Never on Sunday” pair, Mar-
lina Mercouri and Jules Dassen.
Music for the flick was written by
M. Tehodokoris.

It deals with Greek history, is be-
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ing filmed in that country and the
track is also being recorded there.

“Phaedra” brings the number of
coming soundtracks from UA to
three and will be released in No-
vember along with “Two for the
Seesaw,” which stars Robert
Mitchum and Shirley MacLaine.
Andre Previn did the score and will
also do an album of the music from
the film. This set will feature the
singing of Jackie Cain. Columbia
Records has released both artists
for the date.

UA is also planning special pro-
motions and a single which will
ingugurate the “Seesaw” dance,
hoping that it catches on with
teen-agers. " ;

Biggest album push is bein
planned behind the original sound-
track recording from the film
“Taras Bulba,” with a score by
Franz Waxman, This track set fea-
tures the singing star Yul Brynner.

The Harold Hecht flick also stars
Tony Curtis. Leroy Holmes will
record a set from the music of the
movie and a single is now being
recorded by Ferrante and Teicher
of the theme from the pic. Musig
from “Taras Bulba™ is being re-
stricted until November 1, and the
feature film will be released at
Christmas,
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Music Fair Blazes Trail for Future

MCcLENDON VIEW

Left Alone, Stations

Will Build

CHICAGO — R adio stations
ghould be free to develop whatever
image they wish, with no govern-
ment restrictions on programming
“save those related to decency, gam-
bling or public order.” This was
the provocative view expressed by
Gordon McLendon, head of the
McLendon radio station chain, in
addressing the radio conference on
“Building and Projecting a Strong
Station ge” as part of the
World's Fair of Music and Sound.

Other participants in this con-
ference were Emrd Hynes, presi-
dent of Trendex Research; Thomas
A Wright Jr., media veepee at the
Leo Burnett Agency, and James E.
Schwenck, senior veepee at the
Roche, Williams & Cleary Agency.

McLendon stated that “Left
alone, and with radio's marketplace

free of artificial program restraints,

you will see radio quickly thrive
and prosper.” Radio also is im-
peded, he said, by any regulations
seeking to limit the number of com-
mercials on any station. The forces
of competition, he said, will take
care of any outlet airing more com-
mercials than the public wishes to
hear,
Nothing But Commercials

On the other hand, he upheld the
right of a station to broadcast noth-
ing but commercials if it so de-
gired, in the same fashion as a
shopping guide or newspaper clas-
sified section.

MecLendon stated flatly that “the

Own Image

only public interest is what in-
terests the public.” He charged FCC
Chairman Newton Minow with be-
ing guilty of a contradiction when
he recently cautioned radio opera-
tors “who really believe that the
public interest is merely what in-
terests the public.” _
McLendon urged that a station,
in applying for remewal of a li-
cense, be required only to “submit
g narrative statement embodying
two parts: (1) Why I have answered
community need and my license
should be renewed, and (2) what
new ideas my station has contrib-
uted to radio during this license
period.”
McLendon urged two other re-
visions of current broadcast regula-
tions: ending the “anachronistic and
archaic” clear channel “monopoly”
and ending restrictions on the num-
ber of stations which can be oper-
ated by a single company.
Listeners Vs. Selectors
Hynes revealed that Trendex has
been producing, for the past three
or four years, qualitative studies
which enable stations to document
their “distinct personality and
standing in the community,” and
give sponsors and ad agencies in-
formation data about a station's
“personality in relation to the prod-
uct to be advertised.”
Much of this is derived from
studies which separate “listeners”
from “selectors,” the latter bein

L

Continued on page 1

Don't Rush Dumping of Formaf,
Programmer Warns Directors

CHICAGO—Deciding when to
change the programming format of
a radio station is like deciding when
to divorce your wife, according to
George Skinner, director of radio
programming services at the Katz
Agency. Addressing a session of
radio program directors in a con-
ference on “When to Change Your
Station Format,” Skinner warned
the broadcasters against precipitous
changes made prior to trying all
remedial measures to salvage the
current format.

Many outlets have changed for-
mats, he noted, because of the ex-
amples set by “reconstructed fail-
ures” which became “prosperous
community leaders.” metimes,
however, successful formats were
imitated without real understanding
of the ingredients. As an example,
Skinner noted the use of a chime
to get attention prior to a time sig-
nal; other stations, not realizing the
function of the chime, use it after
the announcement, where it serves
no purpose.

Skinner pointed out the great
change in disk selection as against
a few years ago, when in some mar-
kets nearly every station played the
same records. Now, the range runs
from current hits through “middle
of the road” outlets to “good mu-
sic,” which can mean anything
from Wagner to Cole Porter.

There also has been a resurgence
of the “old-timers” such as KMOX,
St. Louis; WCCO, Minneapolis,
and WSM, Nashville, which “use
music like a chef uses seasoning.”

Middle of Road

The so-called “middle of the
road” stations, to avoid the dullness
connoted by the term, must aug-
ment their disks with personalities,
news, special events, editorializing,

ﬁommuni?{ activities, etg. “Music
a8 not lost its charm,”

said, “but it has suffered from over-
exposure. . . . It needs a contrast
to point up its value.”

If ratings are sliding or sales have
dropped off, a change of format is
not necessarily the only solution.
Skinner said that “Unless a station
is so badly programmed that any
change is for the better, it is a
strong possibility that a program
change will chase away what au-
dience remains loyal.”

WNAC Change

Jack Maloy, program director
of WNAC, key station of the
Yankee network, told the same
conference of the methods used in
changing the format of WNAC,
Boston's oldest radio station, after
it had fallen to seventh or eighth
In ratings in its market,

As a basic foundation, the sta-
tion added 15 minutes of news on
the hour, every hour of the day.
This brought increased tune-in on
the hour and helped the following
45 minutes as well.

Strict Conirol

The music policy adopted was
one of middle of the road albums
derived mainly from top LP wver-
sions of standards. But the selec-
tions, Maloy emphasized, required
the strictest music control.
_“Every piece of music,” he said,
“is selected by music library work-
ers under the direction of the pro-
gram department. . . . Light, bright,
getting-up music early in the morn-
ing—a restful hour of music when
the husband has left for work and
the children are off to school—
brighter music in the late morning
when the homemaker is busy with
her chores and preparing for lunch.
The afternoon musical schedule is,
brighter, and our evening is given
over to the velvet texture of ‘Music

Skinner !Eﬂﬂﬁﬂﬂl‘d on page 24) | techniquea.

Turnout Okay
85,941 for
Six-Day Show

By SAM CHASE

CHICAGO—-BIlueprinted as the
largest exposition devoted to music
and sound both for consumers and
the trade, the World's Fair of
Music and Sound became a reality
here this week.

Observers felt that despite the
handicap of a first-year operation
and dates straddling a three-day
holiday weekend and the resump-
tion of school here, the Fair served
notice that it is a force with which
to reckon in future years.

Although attendance both by
consumers and trade fell below the
optimistic hopes of the Fair's spon-
sors, & highly respectable total of
85,941 paid admissions had been
rung up in the first six days of the
operation, starting with Friday,
August 31. Admission price is $1.50
for adults, 90 cents for children,
and an additional $1 per head for

COUPLE OF RARE
HANDWERGERS

CHICAGO — Talk about
coincidence—there were two
Handwergers at the World's
Fair of Music and Sound last
week. Sy Handwerker, who
handles publicity for the fair
with Aaron Cushman and As-
sociates, had a chuckle with
Sol Handwerger, public rela-
tions head for MGM Records,
over the similarity of their
names., There were more
chuckles when the two boys
compared family history and
found they really were distant-
ly related—their grandfathers
were brothers back in Poland
sOme years ago.

admission to the three live talent
shows staged daily, Almost every
person attending the Fair also at-
tended the show,

If attendance for the final week-
end continues at the expected pace,
the Fair will have gotten off the
nut, a considerable achievement in
view of the obstacles and the out-
lay of an estimated $450,000,

Record manufacturers present as
exhibitors included RCA Victor,
Columbia, MGM and ABC-Para-
mount, as well as smaller labels
such as Jay Jay.

Cushman told the opening busi-
ness conference, which included
dealers as well as broadcasters, that
he had already determined to pro-
ceed with plans for the 1963 Fair,
and that he had set new and better
dates, July 26 through August 4.
Location would again be McCor-
mick Place,.

In making the announcement,
Cushman stated that the Fair was
devised as a means of satisifying
long-standing industry demands for
a hypo for its merchandising tech-
niques. Acknowledging the many
problems which had to be over-
come this year, he forecast that the
Fair would “present industry prod-
uct to more people in better way”
in future editions.

Cushman also said he is consider-
ing new approaches to the trade
ortion of the Fair. Business con-
erences for dealers and radio pro-
grammers were a key part of this
year's Fair (see other stories), as
were informal person-to-person clin-
ics in which the participants ex-

changed views, experiences and

By NICK BIRO

CHICAGO—A rapidly expand-
ing market for tape, records,
phonographs and musical instru-
ments was outlined for dealers by
a panel of four experts at the
opening business seminar of the
World's Fair of Music and Sound
held at Chicago's plush lakefront
McCormack Place convention site
here last week.

Dealers heard William Gallagher,
vice-president, Columbia; David
Kapp, president, Kapp Records;
William F. Ludwig, vice-president,
Ludwig Drum Company, and
Thomas Q. Fisher, product plan-
ning manager, Philco.

The session, though sparsely at-
tended, produced some provocative
discussion in the question and an-
swer period following the prepared
speeches,

Aaron Cushman, fair president,
described the show as “favorable
publicity for the entire music and
sound industry.” Retailing is mov-

Dealers Hear Panel

Tell What's Ahead

ing toward a one-stop type opera-
tion with single stores handling all
types of merchandise, he noted.
Dealers have to make dramatic
merchandising strides to keep pace,
Cushman said. =

Responding to a question from
the floor, Gallagher said he didn’t
think tape would ever replace rec-
ords—at least not with present
technology. The simplicity of rec-
ords is a very compelling advan-
tage, he noted,

Questions

Some other give and take from
the floor: Will the cost of phono-
graphs come down in the future?
Yes, said Thomas Q. Fisher, citing
advanced technology and simplified
production,

What can be done to regulate
the tremendous amount of new
product from phonograph manufac-
turers? - According to Dave Kﬁ'
“unfortunately, wvery little,” -
knuwlad_ginﬁ that this is a “tough
problem,” Kapp pointed out there

(Continued on page 14)

Tapping All

CHICAGO—Dealers were urged
fo examine direct mail, telephone
sales and door-to-door bell ringing
as a means of expanding their cur-
rent record market.

The advice was given by a trio
of trade specialists at the World's
Fair of Music and "Sound trade
session last Friday (7) morning:
Jack L. O'Rourke, American Tele-
phone and Telegraph; Robert A.
Enlow, president, Chicago Feder-
ated Ad Clubs, and John S. Phalen,
president, J. S. Phalen Mercantile
Company.

Howard Judkins, Garden Grove,
Calif., dealer, kicked off the ses-
sion titled “Tap These Selling Ap-
proaches for Increased Profits,"
noting that the alert retailers today
must reach beyond the traditional
sales approach of waiting until cus-
tomers come into his store.

Retailers should reach out for

Sales Angles

A Must, Dealers Are Told

new customers and adopt every
possible marketing tool to get in-
creased sales.

Direct Mail

Good direct mail will not only
produce actual sales but will keep
the dealer’s name before his cus-
tomers, said Robert .Enlow, He
suggested the four-letter phrase,
AIDA—noting that good direct
mail will attract Attention, arouse
Interest, create a Desire and moti-
vate the requested Action.

He stressed the use of a proper

list, “one of the best will be your
own customer list of previous buy-
ers.” :
Direct mail can be effectively
tied in with the four seasons stress-
ing such things as gifts for gradua-
tion, Enlow said.

“Lists of new prospects can be
compiled by judicious use of tele-

(Continued on page 30)

Small Dealer Must Adapt Own

Accounting System, Say Experts

CHICAGQ — Dealers shot a
crossfire of questions as a trio of
financial experts explored budget-
ing, credit and pricing at a special
retailer symposium during the
World's Fair of Music and Sound
here last week,

General audience consensus was
that the i:-ig accounting controls
were great, but were they practical
for the small dealer?

Definitely so was the opinion of
the experts, However, accounting
and merchandising is not a “formu-
la-type operation,” it must be
adapted to the individual dealer’s
business and the dealer's own in-
tuition and knowledge should be
the governing factor, they noted.

Conducting the session were
such business and financial pros
as K. Nashner, partner, Price Wat-
erhouse and Company, New York,

ublic accounting firm; George M.
eisenhelder, manager of finance,
Audio Products Division, General
Electric - Company, .and David
Rachman; director of research, Re.
search Division, New York Uni-

ﬂ'ﬂlt{.
Meisenhelder urged dealers to

obtain a financial statement of their
operation and turn to professional
financial and accounting agencies
for help. Cost, he noted, is not
prohibitive, “The profit squeeze
makes it impossible to operate on
a ftrial and error basis for any
length of time and remain in busi-
ness,” he pointed out,

He cited as credit possibilities,
inventory and retail financing from
manufacturers’ financing subsidi-
aries. Inventory financing is usually
done on the basis of floor plan-
ning whereby merchandise is placed
in trust on the dealer's floor, Nor-
mally the dealer pays the costs of
the financing.

Retail financing—financing a
retailer’s instaliment receivables—
is wuvsually done by discountin
negotiable paper or contracts wit
an outside financing institution, he
pointed out. e

This can be done either directly
or indirectly with a wvariety of re-
course arrangements to suit the in-
dividual business, .=

Other sources of credit, said
Meisenhelder, include: banks, Small

(Continued on page 30)
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INDUSTRY BRIEFS

Atlantic Gets Stax Pair

NEW YORK—Atlantic Records
is bandling national distribution on
two new Stax label singles. They
are “Aw' Rite" and “Can’t Ever
Let You Go,” by Rufus Thomas,
and “Sack of Woe” and *Sailor
Man Waltz,” by the Mar-Keys.
Rufus Thomas is father of singer
Carla Thomas and is a prominent
Memphis deejay., Atlantic is cur-
rently distributing a hot Stax disk
in “Green Onions"” by Booker T.
and the M.G.'s.

Brosh, J-C Firms Merge

MILWAUKEE — Brosh Rec-
ords and Jacob-Carle Records,
both located in this city, have com-
pleted merger mnegotiations. Na-
tional distribution will be handled
by CRICA while promotion is be-
ing done by George Jay. J. Brosh
is manager. Leading artists for the
label are Judy Jae, the Moonglows
and Charles Epps.

Steve Allen Back
With Dot Records

HOLLYWOOD — Pianist-
comedian-TV personality Steve Al-
len last week was signed by Dot
Records President Randy Wood to
a long-term contract, marking Al-
len's return to the Dot fold. He
had been with the label several

ears ago, but left amicably when

e started his own label.

_Allen currently originates his
nightly Westinghouse syndicated
!:lgg-ed network show from here,

e program is seen in 23 markets,
Though it has been on the air for
a comparatively short period of
time, the Steve Allen Show has
grown into one of the primary high
viewing attractions. It has also be-
come a major TV showcase for
both new and established record-
ing talent,

‘Solomon Forms Company

NEW YORK—Attorney Aaron
Solomon has formed a new disk
firm to be called Norell Records.
The record company is a division
of Norell Enterprises, Inc., and has
Sy Shaffer as musical director. The
line will be distributed by Jay Gee
Records with the first release being
“The Lilac Tree,” and “If I Had
My Way,” by Steve Bryan.

Expansion for PRI

NEW YORK—Precision Radia-
tion Instruments has opened a new
and expanded executive sales office
here. Larry Finley, PRI president,
explained that “because of our
rapid growth in the custom pressing
field, we felt it necessary to enlarge
our salesroom and staff.”

Finley added that John Mel-
chior has been made general man-
ager of the Eastern division in
Belleville, N, J. Helen Solomon
will head the custom records sales
staff in Los Angeles; Basil Ziegler
has become sales chief of the Hud-
son division and Mel Fuhrman has
been appointed sales supervisor for
the Hudson and Tops divisions.

Liberty Records’
Own Chi Branch
Pays Off Well

HOLLYWOOD — Liberty Rec-
ords’ recently opened Chicago
branch—the firm's first and only
company-owned branch—is paying
off handsomely, according to Don
Bohanan, the label's national sales
manager. The branch was opened
July 1,

During the two months that the
Mlinois-based sales subsidiary has
been in existence, it has already
done approximately 40 per cent of
the sales that Liberty's Chicago
distributors registered during the
entire previous year.

Bohanan pointed out that a
clear-cut comparison between a in-
dependent distributorship and a
company-owned facility is not pos-
sible. '

“In our case, there are numerous
variables, such as changes in the
economic almosphere, differences
in market conditions, and the fact
that our catalog today is stronger
by a full year’s product that it was
before,” he pointed out.

Bohanan said that Liberty will
always utilize independent distribu-
tors, but admitted the likelihood of
expanding its *Company-owned”
(i.e. wholly owned) distribution.

Liberty HQ Plans Complete

HOLLYWOOD — Liberty Rec-
ords and its parent firm, Avenet
Electronics, last week put the fin-
ishing touches on its plans for a
23-story, twin-tower, U-shaped
building to house the executive
offices of both companies. The
structure will occupy Liberty's
present Sunset Boulevard site, plus

the adjacent property it recently’

purchased, giving it a total of
57,000 square feet of land.

Bill Tevis, United California,
Inc.'s, real estate specialist, who is

Cars Prize Plums

_ CHICAGO—Philips Records has
inaugurated a national consumer
contest to tie in with its fall selling
program. The contest, which car-
ries the slogan “One World of Mu-
sic,” offers the three grand prize
winners a choice of a sports or
compact automobile from a list of
five different models representing
five different countries — France,
England, Italy, Germany and the
U. 5. The three dealers whose cus-
tomers send in the winning entries
with their dealer’s name included
will also win autos,

Contestants are being asked to
write the last line of a jingle about

Philips Records, to be submitted
along with the lower right-hand

in Philips Contest

corner of the inner-sleeve from any
Philips LP. The contest, which
runs to December 15, is being sup-
ported with national advertising in
Sports Illustrated, Playboy and Es-
quire.

The contest is calculated to fit
in with the label’s current “Go"
sales program which offers 15 free
albums with each 100 ordered.

Advertising kits are being sup-
plied to dealers which include ad-
vertising mats, entry blanks in dis-
play containers, direct mail pieces,
in-store and window streamers, die-
cut easel album covers, and a pub-

licity story for placement in local
newspapers.

serving as co-ordinator on the proj-
ect, told BMW that the building
will contain 500,000 gross square
feet of space, of which 400,000
square feet will be available for
office use. J

The Liberty and Avenet firms are
expected to occupy 10 per cent of
this space, each headquartering in
a separate tower. The remaining
space will be open for rental.
Avenet at present headquarters in
Culver City.

Construction is expected to start
in a year when the Auto Club's
lease on its offices expires. Accord-
ing to Tevis, it will take a year and
8 half to complete the building.

Twin-Towers will become the
third major building to be con-
structed here housing a record
company. First was Capitol’s Limit
Height circular building on Vine
Street, completed in 1956, Accord-
ing to an announcement during the
previous week, RCA Victor will
shiare a main-floor building on Sun-
set and Ivar streets with other

Radio Corporation of America sub-
sidiaries. RCA will not be the
owner, but will be leasing the
structure.
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AmPar 1962 Best
Year Ever—Clark

NEW YORK—Something as rare
as a total eclipse—two singles from
the same company running in No.
1 and 2 positions on the “Hot 100"
—caused raised eyebrows recently.
The company was ABC-Paramount
with Tommy Roe's “Sheila” and
“You Don't Know Me,” by Ray
Charles, and AmPar President Sam
Clark used the occasion to declare
that 1962 was his company’s most
successful year since its inception
seven years ago. _

The disk subsidiary of American
Broadcasting - Paramount Theaters,
Inc., according to Clark, chalked
up gross sales in excess of 56 mil-
lion from January through August
of this year. The figure does not
include sales of Grand Award and
Command, subsidiaries of AmPar.

Charles Credited

Ray Charles was noted as the |

“oreatest contributing factor” to
the label's current success, The art-
ist has already received a gold rec-
ord for his “Modern Sounds iIn
Country and Western Music” album

Music Merchant
Board Meeting

Called for Chi

CHICAGO—The National As-
asociation of Music Merchants
(NAMM) executive committee will
hold a special meecting here Sep-
tember 24-25, The meeting, called
by President Ted Korten, will

e the annual American Music
Conference (AMC) confab sched-
uled for the Palmer House Wednes-
day (26). Current and future work
by the executive group is on the
agenda.

The board of directors has also
okayed a larger contribution to the
AMC, the promotion and informa-
tion wing of the NAMM. Previous
allocation was $45,000, and that
has been upped to $50,400 for the
1962-1963 fiscal year. Dealers’
contributions account for a Xi=
mately one third of the total AMC

hu;iqget.
AMM is also busy pushing two
special projects in which President
Korten s urging all qualified mems-
bers to participate. The first is the
annual biennial reorganization of
ermanent committees. Members
ave been supplied with a list of
committees with a brief explanation
of the function of each. Members
are being asked to sign up for at
least one committée. These com-
mittees meet once a year, on the
Sunday of convention week, and
problems, ideas and suggested
projects are aired and discussed.

Carl LeBow Named
Gerald Firm’s GM

NEW YORK—Carl LeBow has
been elected general manager and
director of Gerald Records, Inc., a
firm founded here earlier this year
by the late Gerald Hille. LeBow
joined the organization recently.

An announcement from the firm's
general counsel, Ronald M. Appel,
said that LeBow was appointed to
the managerial post by the com-
pany's stockholders and directors at
a meeting Tuesday (4).

The company also operates the
Toto and Alpha labels and has tie-
in deals with Thom McAn and
Revlon. Plans call for the produc-
tion of specialized albums and the
release of two singles a month.
Initial single by the Fellows is due
Thursday (20).

Founder Hille, who lived in New
Jersey, was Killed Thursday eve-
ning, August 30, when he fell
asleep at the wheel of his car while
driving home from a recording ses-
sion,

and for his single, “I Can't Stop
Loving You," and will soon record
d second country music set,

Others singled out for part of
the credit for AmPar’s record-
breaking 1962 were Tommy Roe,
whose first outing “Sheila,” hit the
top of the charts recently; Brian
Hyland who scored with single
smashes, “Sealed With a Kiss” and

| “Ginnie Come Lately,” and Clau-

dine Clark whose Chancellor disk,
“Party Lights,” has also been a top
seller. Chancellor is nationally dis-
tributed by AmPar. The Impres-
sions and Frankie Avalon were also
given appreciative nods for con-
tributions to the success story.

Quality Counts

Clark noted that in the album
field this year, the company has
focused on quality rather than
quantity, a policy which has paid
off, he said. Albums by Ray
Charles and Paul Anka, a comedy
package by Allen and Rossi, and a
number of jazz releases on the Im-
puise line have also hit the mark,
according to Clark.

Looking to the future, the exec
singled out such recent artist ac-
quisitions as Michele Lee, Sharon
Strauss and Freda Payne as among
the most promising newcomers.
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From the Trio’s smash-hit album “SOMETHING SPECIAL”
(ST-1747 comes a sure-fire smash-hit SINGLE:

One More Town|She Was Good To Me*4814
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FOR INVENTORY AND PROGRAMMING

TOP LP's BY CATEGORY

To help dealers buy and control and properly display Inventory, and te help
broadcasters program, the 200 Best Selling LP's are herewith listed by type of
materlal and arranged alphabetically. The same 200 LP's are listed in order
of sales strength on the cardboard Insert. Those LP's listed in bold face and
capital letters are on the chart nine weeks or less.

B VOCAL LP's

CLASSICAL &

10 BILLBOARD MUSIC WEEK

SEPTEMBER 15, 1962

WEEKLY MARKET ANALYSIS

® Continued from page |

who has been absent from the local scene for over two years,
is slated to return to this scene. He's expected to also join WIL.
Formerly, Wilson spent about a decade at KWK and later was
with KSD for about a year, prior to a two-year acting fling
on the West Coast.

WIL, one of the leading top 4D-t{pe outlets here, is expected
to join the ABC radio network as of Monday (10). The station
will program over 40 hours a week of network-originated mate-
rial, according to spokesmen here.

On the sales front, one distributor, Norman Records, had

Tep LP Rank & i i@a biggest singles month in August ju ti}l: more than two years

Title (Label) (Sterea) Mono SEMI-CLASSICAL LP's vk since it first opened its doors. The firm is enjoying the fruits of

Male Vocalists . ot ey carrying many currently hot lines, but the Norman picture 1s

: Title (Lobal) {¥eréa) Mone a reflection of a general situation here. Albums remain good

:“ 1:-: mlr ?!!::J [ﬂlﬂ!ﬂl {m}iz Sonerinnt Pastival BEAY voik it ibas T sas e haaaas 135 sellers and are on a par with sales of recgptr months, while the
Paul Anka Sings His Big 15 (ABC) ...... T 5y share of total dollar volume of singles is definitely up.

@ PAT BOONE'S GOLDEN HITS (DOT)........122
® FREDDY CANNON AT PALISADES PARK

B INSTRUMENTAL LP’s

Christy Minstrels Stir Up L. A.

RN il ianaianinnrna b aenismeaiien 101

® GEORGE CHAKIRIS [CAP) ................ 31 Mood and Dance
@® RAY CHARLES GREATEST HITS (ABC)....(12) B ; ; x ’
® RAY CHARLES STORY [ATL) s.vvevecnnesss. 18 ® ABOVE THE STARS (ATCO)......... PSP & & LOS ANGELES—Business generally continued good in this
Come Dance With Me (Cop) +...cvvnnnvenanssi.s 124 Rewarican: Wabss Lan) oo v en ssiais (26) area last week w1l3h some dealers and l:lmtnhg. reporting a slight
® COME FLY WITH ME (CAP) ..........[48) 123 ® BABY ELEPHANT WALK (DOT) vovvvvns.. 115 downward trend in singles and continued firm LP sales. One
Enni-u- Smng \;l.rlrh Me (Cop) .ouvrrionnnerasss(dd) 1:1: ® BEYOND THE REEF (DEC) (19) 81 album in particular among the brand-new ones was petling a

rying DRI v r e e R R R R I Eaaet Do cRe e, e R . i ' ”
i g SO L b bl B 8 BIG BAND BASH (LON) oooovovvuern (38) ;ir};f Etl{;qgi :all from customers—"The New Christy Minstrels
Dothe Twist (At ... .. ittt itnnns 72 Chopel by the Sea (Dot} .....vveeensnsens sinanna VO T i P
Doin' the Twist ot the Peppermint Lounge (Row). ... 109 S i s Excitement over the group's initial appearance at the Troub-
Don't Knock the TWist (ParE) «.sssvisnrioresrs, 08 P P adour coffee house here brought a flood of requests for records
® VINCENT EDWARDS SINGS (DEC)......(27) 9 Drums Are My Beot (Imp) ........ivvinnannnnrin 143 by the new folk group which is led by Randy Sparks and
For Teen Twisters Only (Park) . ...cvcvennrnnrann.s 144 ® FOR THE NERO MINDED (RCA)........{41) 52 numbers eight boys and two girls in its ensemble.
2-::"\:::,:![21& e [nuﬂl .................. :: Let There Ba Drums (Imp) ......cviiinvnannnanns 117 e :flhtil lhTEEIIMUSIEdCiI;t}' gbri:.al in Igw;';];ﬂvﬂ :[hg Eﬂldﬂﬂ thi.l'

LR o T [ e o e S L e 48 0. est seller, and the Danteis and sight and Sound outiets

;":’:“L’ﬂ{ﬂ*ﬂf"”m“” eFEeR Rt e AL [0S ® MR. PIANO (KAPP] 4.\ vvvvevesnsnsnsnss 138 tagged it as a strong comer. ,

MAZ (42 s Mo Rl A  s  ens 1) 84 ~ Columbia released the album two weeks earlier in this
I-L:ﬂ“.i:n::glmﬁ :i:ﬂ:fru:ﬂ}‘ Rl ® r::w'!“nrnu:mur (RCA) .:a.ﬂ city as a result of the group’s Troubadour appearance, and the
In the Wee Small Hours (Cop) ........... i 88 S T R 147 excitement has promoted the Christy Minstrel group to be booked
® IT KEEPS RIGHT ON A-HURTIN' (CAD)..(d7) 16 ol ok Sgsok: Vol I{S,-’EF}H 23 into the Greek Theater on a bill with Andy Williams and Al
I¥s My Funny Way of Laughin’ (Dec) ........ it & s M e il o SRR L L R LT (32) Hirt. Williams has also booked the folk singers for performances
iﬂhnﬂ.{;l I'.Er-ll-tu-'lﬂl' ?;:;A{]Enl} .......... N—— ig . "";:”l::u“{':l' rapeasn ELETERERRY -:‘:1!]’ on every segment of his forthcoming TV'er. Columbia is also

ump Up Lalypse (RLA) .........cc0sisnssanses erea amj . BB R e e msh-fe'h:a"qing a S{HEIE from the LP.
: “I{I ":C:;“ ONE OUT (RCA)...vvvnenen. 1:: Stranger on the Shore (Ato) .uvuvervreasass (13} 15 Another torrid album seller in the area is Tony Bennett's
'_::m wﬁn b e SRR AL Al R 0 Tha StApPer {MBM) ... occreasesrsssniarnians (4 3 “I Left My Heart in San Francisco” which manages to keeP

. Al LR A R b LA ® THE STRIPPER (LIB) .......c000000000000 108 drawing against strong competition from his “At Carnegie Hall"
G‘nrﬂ.‘ Hﬂl'lﬂl'ft Slnﬂll tEpltlrul-riillll-ili ------ ?l [ L
® MEET CLAUDE KING (COL) ...ovvvvesvses. BS ® A SWINGIN' SAFARI (DOT) ..0ovvvvssnnss. 128 set. Eddie Cano's latest on Reprise, “West Side Story,” on
The Midnight Special (RCA) ................ (29) 104 T R T R R NS e ) g (34) 74 Columbia, George Maharis on Epic and George Chakiris on
Modern Sounds In Country & Western Music (ABC) (2) 1 ® WORRIED MIND (CAP) .... (14) 39 Capitol were also listed as hot items.

Moon River & Other Greal Movis Themes [Col). .(508 14 Youna World (Bat et Gyt On the singles front, “Monster Mash,"” by Bobby (Boris)
ﬁulﬂn:l* ?tr (Cop) voveianivarinmanannerasinsss !:: @ NOLI0 (0 nasasadesnannes Snsarenevnens |09 Pickett on Garpax was named as being among the hottest of
B Tk b Jazz the newer items, and Tony Bennett’s “San Francisco” was one
® ROY ORBISON'S GREATEST HIYS (MONU). .. 29 —_— of the hottest steady sellers, Sammy Davis' version seemed
Point of No Return [COP) .. ....ooverennenns, (37) 8 Bashin'—the Unpredictable Jimmy Smith (Verve),(25) 21 phead in the ‘W’Hal‘. Kind of Fool e'Lm I" race here. The Eddie
® PORTRAIT IN MUSIC (EPIC) .. 0oursernn... an ® EDDIE CANO AT PJ'S (REP) .......... (49) 54 Cano version of “A Taste of Honey” on Rﬂ:m is in a nip and
Pot Luck (RCA) ..o sererscnsnnansnrnns an 7 Countdown Time in Outer Space (Col)....... .(45) 55 tuck battle with the Martin Denny [..-ﬂ'.l’El.'t_""
® ROSES ARE RED (EPIC) ........cco:.. (28) S ® PETE FOUNTAIN'S MUSIC FROM DIXIE
::lﬂﬂl‘mugdsfrh: “-EE;I"E:; FEREREEEE R A Y TEEREE ?3 ® {Jcﬁ_uzlz_llgll.“lllﬂ. '[.?‘!-l_-v-.i-] ................... ::-: s
airo ” L 1 T T TEETETEEE oA om R HFFEE EomEomE R
® SINATRA & SWINGIN' BRASS (REP). i_r,.“,] 32 ® HERBIE MANN AT THE VILLAGE GATE (ATL.). Bﬂfk"ﬂ'St"“’ T'me sof’ens Bﬂ'to
® SINATRA SINGS . . . OF LOVE AND Midnight Special (B-N) .......couvivennnnnescas I:II
THINGS [CAP) ...covvavenrsonsranes (30) 26 Time Further Out [Col) .....ouveiiiiinannnnna.. 7 BALTIMORE—If business was in a softened condition here
Sinatra’s Swingin® Session (Cop) ..ovvvevvenrans.. 118 Time Out [Cal) ...oovniinniiiniiniiine, (18) &0 last week, observers were inclined to chalk it up to back-to-
hﬂilfﬂrEWInEhrlﬂ‘fErl Ic:"F']----.|-'l|rl-!!||.¢- ?3 Whﬂldlaw :A"} ---------------- R RN E RN RN H? h Id ! A 'IR E t ]'t-ﬂ:d 'I r. E.E ﬂ.ﬂiﬂu
B iy T o oy sreraiinin I Mty Wien Commbal Abdiley ol L0000 B |t Wigion; Thon fae olflend avee ti B tols of
ng Eosy (Cop) ...iivvivcvonnas inergia s 1T . i
A Swingin' A'H:I': (Cop) ..... e AN 130 months. Oddly enough, in other areas, where sales have been
Vhin 45 Shootra: [CMpd i5vaivo s sionainiaradsss 105 B SHOW mMusIC on the upswing, the same back-to-school flow was used to
® TWO OF US [COL) ....covivnnnnennnannn &3 Original Cast explain the increase.
:'h:gu:; ‘:umm‘:u THE CRICKETS (LiB).... 51 B = A spokesman for Musical Sales, leading one-stop nul.:ft
B T O e e A Camelot (Co) - . vvnrer e e, 16) 49 here, said that his business al the midweek point, was especially
:w“: T:";":";rﬂn:‘::a FANCY (DEL-FI)........ i:‘ A Funny Thing Haoppened on the Way te the e good. This he chalked up to operators having taken a day off
g o B L Forom: (Cop) oot ivmicinrans i on Labor Day. "They were hot to get all the new stuff Tuesday,
male Vocalists How h_l succoed in Business Without Really 50 sales were fine," he said.
Joan Baez, Yol. 1 (¥an} .. oueessvoreresnsrsnnss .1 Mu:Trng “‘E""]} ------------------- trrenssauas 78 ~ The spokesman added that unlike the .aiutatiu_n I:ha_l'. may
Joan Boer, Vol. I (Van) .. ...uvvernencnnsnnnnns 44 My ';mr“:'ﬂj "'E::n" O S adAR rerennan (23) 36 exist in other cities, “Baltimore operators really swing with the
® BEWITCHING-LEE (CAP) ..\vvivvnarnnanass 90 No Strings fEﬂP:' SR e ;: new records. They're considerably ahead of stores in that they
Dinah ‘62 (Row) ................ Ty ok E REIIETEOD w.cova s i - will often program an untested record. Most stores will wait to
® CONNIE FRANCIS SINGS (MGM).......... 125 West Side Story (Col) oo voo o) el o see what action develops before they'll stick their necks out.
:Egm:."iﬂ':;f":ﬁ:' Mt O Vi N Lo ssdamyeBhH} They are very much a factor in helping this area break new
® HELLO YOUNG LOVERS {::1:1 ':f"_EfI_:_]: ::::::::: Sound Track records and are part of the reason Baltimore has been such a
@ IN A VELVET MOOD (COL) ...vuvsnesss.. 148 % swinging record town lately.” ;
It's Mashed Potata Time (Cameo) ....... T Blus Howaii (RCA) ..vuvvevivocnnrnnrssnnns (21) 37 Other sources here are hailing the resurgence of records
Judy ot Carnegie Hall [Cop) ..........0u.... (20) 75 ; E'-I‘““ (MGM) .....ovvvvinny cerrnnas(39) 59 that fall into the so-called good music category., Buddy Deane,
® JULIE & CAROL AT CARNEGIE HALL (COL)..116 ® Muntt ‘::.::ﬁ A e pny e 10 the town's top-rated TV jock, found it refreshing to note how
® SHELLEY (COLP) ....cvvnnnnnsncanannness 106 Baos Adbstiore t'w’ﬂ}j PeRsmrssaasaaa e E:; lg his teen studio audiences and fans have been reacting to such
Duos and Groups South Pacific (RCA) .. _: _ : ::: : . :: ‘ .:: . _:: :IEJE} ECDI'E!.E ﬂEdTFﬂ]E’ EEI'I;F{:,;? ":SI:,I;'I, F;an::im:ul" ﬁ% Cﬂ:?:ﬂ “Rﬂdt;l‘?!iﬂ‘
ofate Folr (DO8), Jicviirramsirasirasnssinnserss 142 053¢, and Johnny ivialhis brand new oOne, ena, 1n addition
E:]L:i 'E:“ih:t“‘{[::’:?}’h[c"”} LEE} :‘; Wost Side Story (Col) +vvvvrnsnnnsnnss.. ceend{l) 2 to the emergence of the tune “What Kind of Fool Am I,” from
Encore of Golden Hils (Mere) ... oo oo 92 . . . Tony Newley's “Stop the World,” as a factor on the disk scene.
® ::;55?“:,;" HITS OF THE EVERLY Music From Musicals, Films and TV E; year g(;nru we couldn’t even have played a record like that,”
v DN oo o o o R R i ang said.
® MASHED POTATOES & GRAVY (DOLT)...... 91 Breakfast af Tiffany's (RCA) ....oocvniinninn, (5) 17 On another front, a discount invasion has taken place, a
® CHAD MITCHELL TRIO AT THE BITTER Film Encores, Vol 1 (Lan) .ccvuunvvnnnnansnnian.. 121 fact which has caused some furrowed brows among old-line
ﬂn::i: :E:?if?m;'[ﬂ'i””m”'””“ ..... 139 ® HATARII (RCA). ...vvvanninnnnnnnrnns(®) 12 disk retailers. Two Guys, a large discount firm, based in the
s FE‘IEPH o np I'a-l'l:l-ﬂ-‘!-"nli';"li:-.: ...... o &E ® SHOW BOAT (COL) ........ S R ¢ | Mctﬁpnhtr:jn 11‘4&?: 'ﬂurk area, has been here less than two
® SOMETHING SPECIAL (CAP) ....,.....(10} 13 ® WALK ON THE WILD SIDE (CHOREO)...(33) &4 months and is already causing some dealers to adjust prices
A Song for Young Love (Cap) . vvvverrsrennnenns 33 West Side Stary (UA) ........ el oy 13 downward. Korvette's, meanwhile, is expected here shortly.
}hr:_-u!ﬁh IEh;Hren’;t:r:::} AR a i v s R 50
m""ﬂ n grean [RLA ..o onas FERRE R a e ?? ¥ m—
® THE WAH-WATUSI (CAMEOD) .. .ooonnennn, 95 B COMEDY LP's BMW PAIR WED |RIGHT MAN
4
Chn?ru:.e: _ ® ANOTHER DAY, ANOTHER WORLD (VERVE)..146 LONDON — BMW EFEuro- NEW YORK—In a story in
Family Sing Along With Mitch (Col) ..... revnsses 128 ® BUTTON-DOWN MIND ON TV (WB)....... 94 pean Director Arthur Rosett BMW September 1, it was in-
Mixed Voices ® DID YOU EVER? (RCA) ....covvvvvrvnnnees 89 ?}nd Miss Brigitte Keeb, BMW correctly stated that Barry

e Knockers Up (Jubd ...icuiiveiseivaviosssisnsns 23 erman correspondent and Mann and N. Appell wrote

® MURRAY THE * P Po ppe
SUBMARINE msw:r‘éﬁ::: [:?l:ll}- A L ® MOMS MABLEY BREAKS IT Up {EHE!E] ceses 79 news editor of the Automaten- “Wah-Watusi,"” “Dancmg Par-

Oldies But Goodies, Yol 1 (O5) . .vvseeesnsnnosr. 138 ® MAD TWISTS ROCK ‘N’ ROLL (BIG TOP)....138 Markt music trade publication ty" and “Gravy.” Writers ac

Oldies But Goodies, Yol IV (05) vrvsersscssnnnss 41 ® 1,837 SECONDS OF HUMOR (MERC)........148 ’;ﬂgﬂﬁm;ﬂr{‘;fm married m‘“ﬂufna:;ﬂ hmppelL Mann and

— e =i

{ ) Positions In Parenthesis indicate relstive strength of sterse LP's
e e — =
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H The pick of the new releases:
SPOTLIGHT SIN

azicarwag SINGLES REVIEWS
WANDA JACKSON
THE GREATEST ACTOR (Central, BMI) (2:52)—The
country thrush is at her very best here with one of the
finest tunes she has cut in a long while. It’s a weeper
with powerful lyrics and she sells ’em fine. Should move
in both pop and country. Flip is “You Bug Me Bad”
(Central, BMI) (2:09). | Capitol 4833

Wanda’s Greatest!
The Greatest Actor b/w You Bug Me Bad

4833

s ARECOTR DR
-, g

.
o S e

Cash Box—September 8, 1962

B+ verygood B good C+ falr C mediocre
only those records best suited for commercial use are reviewed by Cash Box

Pick of the Week

“THE GREATEST ACTOR” “YOU BUG ME BAD” (2:52)
(2:52) [Central Songs BMI—Williams]
[Central Songs BMI—Williams] _
WANDA JACKSON (Capitol 4833)
The lark, who's had a host of dual-mart pop-country clicks in the past,
should soon be adding two more with this new Capitol session. Wanda
leads off in superb, ballad-with-a-beat style on the touching, “The
Greatest Actor.” She couples it with a delightful romantic twist'er

“You Bug Me Bad.” Standout ork-choral arrangements by Bill Me-
Elhiney on both lids.

|
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THE NATION'S TOP TUNES

HONOR ROLL OF HITS

TRADE MARK REG.

This Last
Yeek  Week Tuns

FOR WEEK ENDING SEPTEMBER 15

The Honor Roll of Hits comprises the nation’s top tunes according
to record sales and disk [ockey performances as determined by

Billboard Music Week’s weekly nationwide surveys.

Weeks
on
Composer-Publisher Chart

@1

@5

T

By Joa Sherman-Noel Sherman—Published by Comet (ASCAF)

@5

SIS MO0 YO o s s e

By Pomus-Stoller-Leiber—Published by Presley (BMI)

@Il

EEE“ n"ln"s llllllllllllllllllllllllllllllllllll

By Jones-Cropper-Steinbeig-Juckson—Published by East (BMI)

®11

By Jack Lewis—Published by WNelson (ASCAP)

@!

YOO DONT BNOW ME ........ooniav apimmanipns o |

By C. Walker-E. Arnold—Published by Hill & Range (BMI)

@4

BREAKING UP ISHARD TODO..............c0vvavnnens.

By Sedaka-Greenflicld—Published by Aldon (BMI)

@ I PRVES ovisuininsaa e e e S A A s
By Barry Mann-Larry Kolber—Published by Aldon (BMI)

@ 10 BRY Do da ARSI
, By Clowney-Winlev—=Published by Arc-Cortez (BMI)

® T PAITEIRINE v e s SRR R R
By C. Clark—Pubiished by Rambed (BMI)

@ 20 YOU BELONG TO ME .......................ccccvuene.
o By P. King-R. Stewari-C.. Price—Published by Ridgeway (BMI)
YOUBEATMETO THEPUNCH. ................c.covvnnnn

By W. Robinson-R. White—Published by Jobete (BMI)

lllllllllllllllllllllllllllllllllllll

REY: DR oo sivminnaroimn s ot R R A AR

By Lee—Published by Rondell & Sherman-DeVorzoa (BMID

THINGS ........... e §

By Darln—Published by Adaris (BMI)

SEND ME THE PILLOW YOU DREAM ON....................

By Hank Locklin—Published by Four Star (BMD)

VENUS IN BLUE JEANS ................................

By Greenfield-Sedaka—Published by Aldon (BMI)

L e

By Guaye-Sievenson-Gordy—Published by Jobete (BMI)

ASWINGIN' SARARL ... .. ...

By Bert Kaempfleri—Published by Roosevell (BMID)

POINT OF NO RETURN

................................

--------------------

oL N N N N N R R E ] N EoE oW

By Lawton Williams-Bill Enis—Published by Western Hills-Lols-Saran (BMI)

YOUR NOSE IS GONNA GROW ...........................

By J. Hooven-H, Winn—Published by Maravilla (BMI)

WONDERFUL DREAM .....................coviviriinns

By N. Margolies-C. Marshall—Published by Travis-Rittenhouse (BMI)

13 WHAT'S A MATTER BABY .......... ... 000,
By CHis-Byers—FPublished by Eden (BMI)

@ el
By M. Singleton-B. Benion—Published by Ben Day (BMID

COME ON LITILE ANGEL ... .................ccceveee..

By Mauresca-Bogdany—Published by Glenden (ASCAP)

RECORDINGS AVAILABLE
(Best Selling Record Listed in Bold Face)

1. SHERRY—The Four Seasony, Ves

s.

11,

14,

16.

i7.

Jay 25T0; Janie Ross, Twin Hits
2022,

. BHETLA—Tommy Ros, ABC-Pars-

mount 18329,

. LOCO-MOTION—LHtls Eva, Dimen.

slon 1000,

RAMBLIN' ROSE—Nal King Cole,
Capltol 4804; Ray Garnett, Twin
Hits 2021.

SHE'S NOT YOU — Elvls Presley,
RCA Victor #0411,

. GREEN ONIONS — Booker T. &

The MG's, Siax 127; The Down-
beats, Twin Hits 2024.

 TEEN AGE IDOL—Rick Nelson,

Imperial 5864,

. YOU DONT KNOW ME — Ray

Charles, ABC-Paramouni 10345,

. BREAKING UP IS HARD TO DO

—Nell Sedakm, RCA Vicfor B046;
Shellesy Fabares, Colpix 645,

. PATCHES — Dickey Les, Smash

1758; Tony De Clo, Twin Hits 2021,

» RINKY DINK—Dave (Baby) Corter,

Chess 1819.

PARTY LIGRATS — Claudine Clark,
Chancellor 1113,

YOU BELONG TO ME—The Du-
prees, Coed 569.

YOU BEAT ME TO THE PUNCH
—Mary Wells, Motown 1031,

« ALLEY CAT—BRent Fabric, Ateo

6Lk6; Contrasts, Twin Hits 2027,

DEVIL WOMAN — Marty Robbins,
Columbin 42486; Shep Howurd, Twin
Hits 2024,

LET'S DANCE — Chris Moniez,
Monogram 505,

iB. THINGS5—Bobby Darin, Aico 6219.

.

X 8

24.

29,

. A SWINGIN®

SEND ME THE PILLOW YOU
DREAM ON—Johany Tillotson,
Cadence 1424; Chet Avery, Twin
Hits 2026,

. YENUS TN BLUE JEANS—Jimmy

Clanton, Ace BOD1; Kit Fleming,
Twin Hits 2023,

. BEECHWOOD 4-5789—Marveleftes,

Tamla 53065,

SAFARI = By
Vaoghn, Dod 16374,

POINT OF NO RETURN — Gene
McDanlels, Liberiy 55480,

SILVER THREADS AND GOLDEN
NEEDLES — Springfields, Phillips

+ SHAME ON ME—Eobby Rare, RCA

Viclior 032, !

. YOUR NOSE IS GONNA GROW—

Johnny Crawford, Del FI 4181;
Debbie Peters, Twin His 2022,

- WONDERFUL DREAM — Majors,

I-p!rlll 5“51-

» WHAT'S A MATTER BABY—Timl

Yuro, Liberiy 55469,

LIE T ME—RBrook Benlon, Mer-
cury TI0Z4.

. COME ON LITTLE ANGEL—Bel-

monts, Sabina 505,

WARNING—The title ‘HONOR ROLL OF HITS' Iv n ceglstered trade-mark and the [lsting of

the hits has been copyrighted by Billboard Music Week

sa of either may not be mads

withe=
out Billboard Music Week's conseni. Requests for such consent should be submitted in writing
lo the publishers of Billboard Musfe Week of 1564 Broadwny, New York 36, M. Y.
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Pop
COUNTRY MUSIC CONNIE STYLE

———— Comedy
JOSE JIMINEZ TALKS TO TEEN-AGERS OF ALL AGES

LATE SPOTLIGHTS
ALBUMS

Connie Francls, MGM E 4079 (M); SE 4079 (S)—Miss
Francis, many of whose recent hits have had a strong
country flavor, turns to the real thing here with a collec-
tion of a dozen great country hits. The package was cut
in Nashville with a flock of that city’s top instrumentalists
and the fine Jordonaires vocal p. Tunes include “Oh
Lonesome Me,” “She’ll Have to Go,"” “Heartaches by the
Number,” and the hit many times over, “I Can't Stop
Loving You." Smash wax that's right in the current groove.

------- - — .

THE WONDERFUL WORLD OF THE BROTHERS
GRIMM AND OTHER MOTION PICTURE FAVORITES

Dave Rose and his Ork. MGM E 4077 (M); SE 4077 (S)—
David Rose has a big album here that features the theme
from the current MGM Cinerama flick “The Wonderful
World of the Brothers Grimm.” The set also features other
tunes from the picture like “The Dancing Princess,” "“Ah-
Oom" and “Gypsy Fire." Other movie music like " "Till
There Was You,” “Spellbound” and “Exodus,” also add
stature to the package, This one should be a winner for
Rose.

Bill Dana. Kapp KL 1304—]Jiminez (known to his intimates
as Bill Dana) has some mysterious and hilarious monologs
here. The comic with the pseudo-Spanish accent gives
some spirited and pertinent advice to his teen-age fans
that should bring a mirth-filled 40 minutes or so to all
his fans, “The Vocational Guidance Counsellor,” “The
Baseball Star,” and history lessons on Christopher Colum-
bus and George Washington are only a few of the
funny tracks.

POP SINGLE

BOBBY DARIN

IF A MAN ANSWERS (Adaris, BMI) (2:20)—A TRUE,
TRUE LOVE (Adaris, BMI) (2:23)—Two powerful sides
by Bobby in his new label affiliation. The lad sings tunes
associated with his forthcoming pic, “If a Man Answers"
and is writer of both sides. The top side is a medium
tempo swinger which should appeal to the teeners. Second
is the love theme from the pic and i3 sung with feeling
by Bobby against strings and chorus. Capitol 4937

FOLK TALENT & TUNES

Hubert Long's Moss Rose Pub-
lications and talent agency will be
housed in new quarters at 806 16th
Avenue South, Nashville, beginnin
September 17. The lower floor o
the new structure is being leased by
Long to Capitol Records. This will
put Columbia, Decca, Capitol and
RCA Victor all within a one-block
area of one another, and rumor has
it that Mercury, Smash and Phil-
ips will also locate in the 800 block
of 16th Avenue South within the
near future. . . . Joe Taylor, boss-
man of the Red Birds, Fort Wayne,
Ind., is recovering from surgery for
removal of a tumor on his*\rn_cal
cords. He'll have to lay off singing
for at least two months. The Red-
birds, however, will continue on
personals and dances minus their
leader. The group, as in past years,
appeared in the season closer at
Buck Lake Ranch, Angola, Ind.,
Labor Day, along with the Duoke
of Paducah, Don Gibson and Wil-
ma Lee and Stoney Cooper. Tay-
lor, incidentally, is candidate in the
November election for the office of
assessor in his township in the
Hoosier State.

Eddie Noack, Houston
c.&w. singer formerly heard on
the Mercury label, has been
signed to a recording pact by
Dan Mechura, president of
Alistar Records. First release,
which will include one of Ted
Daffan’s originals, is slated for
September 17. . . . Dottie West
is putting in most of September
working Army bases in Ger-
many. Formerly heard on the
Starday label, Dottie has just
had her first release on Atlan-
tic, “Pick Up My Heart and
Go Home.” . . . The Jordan-

aires are in Hollywood to do

By BILL SACHS

the sound track om another
Elvis Presley flicker. . . . Clyde
Beavers picked and sang while
handling the emsee chores at
the Jonny Rivers Rodeo at
Greeneville, Tenn., August 30-
September 1.

The Ferlin Husky show, with
Husky, Simon Crum, Smiley and
Kitty Wilson, Roy Drusky and Bill
Anderson, played to more than
4,500 paid at the recent annual
country music outing at the Uni-
versity of Alabama, Tuscaloosa.
Package was set by the Hubert
Long office. . . . A record throng
attended Station WGUN's annual
anniversary celebration and ‘salute
to country music at Lakewood
Park, Atlanta, recently. Talent
line-up included Marty Robbins,
Jim Reeves, Carl Smith and Flatt
and Scrogps and their respective
combos, plus Hawkshaw Hawkins
and Jean Shepard. Bob Gallion,
WGUN deejay and Hickory record-
ing artist, handled the emsee stint,
assisted by Johm Fultom, WGUN
manager, and the station staff of
deejays, Dave Hill, Hank Morgan,
Jack Holden plus chief engineer
Bill Loudermilk.

Claude King, currently on a
Canadian trek with his Wol-
verton Mountain Pand, Friday
(7) celebrated the release of his
new Columbia platter, “The
Burning of Atlanta.” Accord-
ing to Tillman Franks,
Claude’s personal manager, the
disk was cot recently in Nash-
ville, using four different
drums, two flutes and a whole
brigade of the Nashville Con-
federate Army. “0Of course,
it's not the Yankees we're
after,” writes Tillman, “it's
just m hit record.”
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Diners’ Disk Club Sues Columbia

® Continued from page 4

the defendant licensors shall fraut
to CBS, for the purpose of sale by
direct mail as distinguished from
over-the-counter sale by retail store
outlets, the sole and exclusive
right, privilege and license to man-
ufacture, distribute, sell and adver-
tise to ultimate consumers the
product of the various labels.”

The action further charges that
these exclusivity provisions shut
off actual and potential mail order
competitors from more than 1,000
records, representing some 450 im-
portant artists.

Contract Analysis

The complaint then listed a
breakdown of the contractual deals
and their dates concluded between
Columbia for its Record Club with
various labels (including the de-

®= fendants). It stated that Columbia’s

b

-

agreement with the participating|i" "0 b business.”

labels provided that “no rovalties
shall be pavable with respect to
records distributed to members of
the club as a result of an enroll-
ment offer, or those distributed as
a bonus or free records”; that the
various labels “agree in general to
confirm this policy” of paying “no
more than half of the customary
artists royalty with respect to rec-
ords sold by the club.”

Under a section headed “Of-
fenses Charged,” the complaint
claimed that the alleged actions of
the defendants “unreasonably re-
strained trade and commerce and
the interstate distribution and sale
of records throughout the United
States, by contracting and conspir-
ing with each other™ and therefore
is contrary to Section One of the
Sherman Act.

The complaint also alleged that
“the defendants have attempted to
monopolize and have monopolized

Billboard Acquires

® Continued from page 4

rapidly growing automatic vend-
ing industry, Vend has grown
steadily along with the industry
and today has a paid circulation of
approximately 11,000. It was re-
cently changed from a monthly to
& bimonthly, being issued 24 times
B year. G. R. Schreiber, its first
editor, is now editor and publisher
of Vend.

High Fidelity, the specialized
COonsSumer music magazine, was
purchased in 1958. High Fidelity
maintains an ABC circulation of
115,000 and is published monthly.
Warren Syer, publisher, now will
also have top responsibility for
American Artist, Syer and Eoland
Gelatt, editor, divide their time be-
tween New York and Great Bar-
rington,

In January of 1961 the outdoor
show business departments were
spun out of the old Billboard and
Incorporated into a monthly maga-
zine, Funspot, which the company

had founded three years previous- |}
ly. The new combined publication |/
18 called Amusement Business, is|!
1 : and has an ABC |%
circulation of 18,000 paid. Amuse- |7
ment Business is published in Chi- |7 |

published weekl

cago by Maynard L. Reuter, a
corporate vice-president of the
company. Jim McHugh, outdoor
editor of the old Billboard, is
editor of AB,

In addition to magazine pub-
lishing the company produces sev-
eral annual directories, including:
Who's Who in the World of Mu-
sic; International Music Industry
Buyers’ Guide; Stereo Annual; Au-
ditorium, Arena and Stadium
Guide, and Cavalcade of Fairs,

The acquisition of Watson-
Guptill's book publishing operation
adds an income-producing division
to the company that now includes,
in addition to books, business paper
publishing, consumer magazine
publishing, catalog and directory
publishing, radio station program-
i‘ning and magazine and job print-
ng.

the trade and commerce in the in-
terstate distribution and sale of
records throughout the United
States by contracting, combining,
and conspiring with each other”
contrary to Section Two of the
Sherman Act,

The complaint continued: *Said
combination, conspiracy and con-
tracts ... tended to and did ac-
tually restrain and monopolize in-
terstate commerce in the distribu-
tion and sale of records through
record clubs in favor of the de-
fendants."

As a result, the complaint further
charged, “the defendants obtained
control of the available supply of
LP's for distribution and sale
through record clubs”; The de-
fendants than “precluded plain-
tiff from obtaining a suitable sup-
ply of records for the operation of

Price Fix Charge
As a third point, the action
charged the defendants with hav-
ing discriminated against the

® Continued from page 6

Diners' Club group with respect to
the price at which plaintiff could
obtain an adequate supply of rec-
ords. *“This was done, the complaint
said, by fixing the said prices from
50 per cent to 200 per cent higher
than the prices that the defendants
and Columbia Records Club was
required to pay, and by fixing said
prices at a |':;rir:e higher than the
price paid by members of the
Columbia Record Club.”

Upshot of this, according to the
complaint, was that:

“(1) Competition was eliminated
among manufacturers and distribu-
tors of LP's, in the distribution of
said LP's through record clubs;
2) competition was destroyed in
the operation of the record club
business; (3) the flow of interstate
trade and commerce in the distri-
bution and sale of LP's through
record clubs was unreasonably re-
strained and monopolized; (4)
plaintiff was precluded from ob-
taining an adequate supply of rec-
ords which plaintiff was able to
obtain, plaintiff was forced to pay
a discriminatory price and a non-
competitive price, which precluded
plaintiff from competing with de-
fendant, Columbia Record Club,

in the record club field,"

Panel Tells Dealers What's Ahead

are some 3,000 phonograph record
manufacturers, “all in business to
produce records, and all going after
that ‘big hit.'” Only the law of
economics can regulate the amount
of product, said Kapp.

Both Gallagher and Fisher
minimized the harm from home
taping of radio programs; both felt
that if anything, it would stimulate
interest in records and that home
taping could never compare with
professional recording techniques
which are now demanded by sound-
conscious buyers.

Urged to Specialize

Kapp noted that the dealer's
best weapon against discounters
was in stocking complete catalog.
He urged dealers to specialize in
certain types of music and build
up departments so customers would
know they could buy anything in a
certain category in a given store,
He cited his own experience, when
he had a record store in Chicago
some years ago, specializing in
what was then called, “Hill Billy
music.” Kapp said his store had a
following because people knew they
could get anything in the Hill Billy
line in his store.

Gallagher pointed -out that
eventually the tape industry will
face the same marketing problems
as faced by the record industry
today. He termed tape “in its in-
fancy, with a great future.”

Can record dealers handle mu-
sical instruments effectively? Wil-
liam Ludwig seemed to feel “gen-
erally no.”  Instrument sales, he
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felt, were very specialized, mostly
to schools, not to a so-called “walk-
in trade.” Ludwig didn't feel that
most record dealers were set up
for such an operation,

Tape Growing

Gallagher broke the growth of
the tape industry down into three
areas: raw or blank tape, which is
growing at the -rate of 20 per
cent per year and should hit $100,-
000,000 gross sales by 1965; re-
corded tape, introduced in 1959,
today accounting for some $10.-
000,000 in sales, also increasing
annually by some 20 per cent, and
tape recorders, with some 600,000
U. S. machines produced last year,
likewise increasing by some 20 per
cent annually.

Both Gallagher and Fisher noted
that FM stereo was a powerful
stimulus to the record and tape
market.

Fisher predicted these refine-
ments for the phonograph market:
Improved record care equipment
such as a pivoted cartridge that
will retract with undue force (sav-
ing record surface), lighter tone
arm and cleaning devices, more
tape decks installed in phono-
graph consoles, wireless remote
speakers for supplemental room
placement, and transistorized tun-
ers and amplifiers.

More Stereo
He also predicted that FM
stereco would soon come to tele-
vision,
Ludwig noted that the musical

instrument industry faced its own
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This Last By special survey for week ending 9/15 Waeks on
Week Waek TITLE, ARTIST, LABEL & MUMBER Chart
(1) 1 DEVIL WOMAN, Marly Robbins, Columbla 42486 .......veeveseuennen. 7
(2) 2 WOLVERTON MOUNTAIN, Claude King, Columbla 42352 +..ovenvoseenenns 20
@ 8 MAMA SANG A SOMG, Bill Anderson, Decca 31404 ..vvvsveesnnsennnsnn, 8
@ 7 CALL ME MR. IN-BETWEEN, Burl Ives, Docca 31405 vevvvevsvesennsnnns 6
(8) 5 A LITLE HEARTACHE, Eddy Arold, RCA Viclor 8048 ............voee. 12
_® 6 I'M GONNA C(HANGE EVERYTHING, Jim Reeves, RCA Victor BOBO............ 3
(1) 3 EvERYBODY BUT ME, Ernest Ashworth, Hickory 1170.............ouenn. 12
(&) 9 WILL YOUR LAWYER TALK To 60D, Kifly Wells, Decca 31392 .............. 1
@ 10 SUCCESS, Loreffa Lynn, Decca 31384 ... .. coviviiniieniinnennnnnss i1
4 ADIOS AMIGO, Jim Reeves, RCA Victor 8019 .....vevvveernerrersssnsns (1
_@) 12 THE COMEBACX, Faron Young, Capifol 4754 ........0c..eieiiinnninnn. 14
(12) 20 WILLE THE WEEPER, Billy Walker, Columbie 42492 ................... 3
(13) — IV BEEN EVERYWHERE, Hank Snow, RCA Victor BOT2 .................. 1
(14) 27 50 WRON, Patsy Cline, Decca 31406 ... 4
(15) 11 SAVE THE LAST DANCE FOR ME, Buck Owens, Caplfol 4765............... 3
(18) 15 11 KEEPS RIGHT ON AHURTIN', Johnny Tillotson, Cadance 1418 ........... 3
(17) 17 SEND ME THE PILLOW YOU DREAM ON, Johnny Tilolen, Cadence 1424...... 2
(18) 18 PRIDE GOES BEFORE A FALL, Jim Resves, RCA Victor 8080............... 2
(18) 23 OPEN PIT MINE, George Jones, Unifed Arfists 462...................... 9
(20) 25 FOOTSTEDS OF A FOOL, Judy Lynn, Unitd Artsls 472 .......oveenens 5
(21) 13 SHE THINKS | STILL CARE, George Jones, Uniled Arfsls 424 ................ 23
(@) 2 N Roge | AT OML TELL YOU, Goorie Hamiten WY, ‘
@ 28 SILVER THREADS AND GOLDEN NEEDLES, Springfields, Philips 40038........ 4
(24) —  SHAME ON ME, Bobby Bare, RCA Victor 8032 .............cevernrennn. 1
(25) — UNDER COVER OF THE NIGHT, Dave Dudley, Jubilee 5436 ................ [
@ 16 I'M LOOKING MIGH AND LOW FOR MY BABY, Ernest Tubb, Decca 31399...... 5
(1) 29 SALLY WAS A GOOD OLD GIRL, Hak Cochran, Liberly SS461 ............ 3
(28) 14 TROUBLES BACK IN TOWN, Wilbur Brofhers, Decca 31363............... 19
() 19 AFTER LOING YOU, Eddy Amold, RCA Viclor 8048 ...........eunnnne. A
@ 24 IN THE JIILHNE-E_ NOW, lohnny Cash, Columbla 42425 ....ccvveues. vensell

depression in 1927 with the incep-
tion of movies and found a new

market in schools, He labeled

amateur music the fastest-growing
leisure activity in the U. §. today.
The instrument industry faces a

challenge from low-cost imports,
but is prepared to nieet that chal-

Spotlight on

Featuring

foday’s fop record falent
-
5,,;? A special 8% x 11 section of the September |
%” 22nd issue of Billboard Music Week. Featuring: if”:
L o ARTIST BIOGRAPHIE .
. ® SPECIAL DISK JOCKEY PROGRAMMING INFORMATION .
. . .
. ' o
?"; Bonus Feafture: B"—LBGARD MUSIC WEEKIS %
15th ANNUAL DISK JOCKEY POLL
L Programming and Profif Information for Disk Jockeys, Deaers, Operators|
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lenge utilizing more efficient pro-
duction and developing new mod-
els, Ludwig said.

Kapp cited the growth of the
record industry, which last year
hit $513,000,000, and credited dis-
counters with a large share of this.
He urged dealers to meet this com-
petition with better service and
greater depth in inventory.

Service Ideas
Such things as attractive dis-

: |and high traffic locations can help

dealers compete, he said.

Kapp urged dealers not to be
“robot retailers,” but to be “crea-

tive and imaginative merchandis-

- |ers,”

“Have knowledgeable salesmen
who guide and educate customers;
sell, really sell stereo; welcome the
teen-agers, they're the customers of
tomorrow,” were among his points.

Kapp warned that if service is
identical in all stores, price be-
comes the only other factor.

: READ'
JMEN WHO A

O e R

BUSINESSPAPER
- =, - e
MEAN BUSINESS



www.americanradiohistory.com

o COLPIX

RECORDS

19/

NEW ORIGINAL SOUNDTRACKS

S
.

T e N T AT
o R
=

=l e M TR e e R R e T
& HE T -‘“"%' Lt HE g e S tf.\lll-"\-"lllm

H =
o

po e e

BARABBAS
cr-110

l A FREEI T

MORA SIMOHE JIFGE DLIWE
[T BCradg

BEF-£11

TONMMY
HIS QR

HEE FHRELETY

TOMMY DDRTIY, welums 3

CF .l [Ta

A= Bk

J T VAR

NINA SIMONE

Kr-210

DAMMN THE DEFIANTI

POWERFUL PROFT PLAN

DISCOUNT
Plus—Dating Plan &

MOTi

Wl FIDELITY »

Original Seund Trock
Cr-311 r-311

SENSATIONAL POP RELEASES

THE WAR LOVER

— ’

T TR T T R TWR - Dl R OO O R
. TE R OF CHI YRADREY - B OTRAEY & P OF DT R
BT RE AT R e e - o A e Tl - el b R
e et L ke - EEEOGEE TE SN - TOw el BY - iER G (RS

P33

i |
Hu::: Im.p.lrl-d h-'r the Mation Fl-dun
S13

vy Emg TR AEFT & RTEITY DB Sl e ATy

ﬂ-l“l'ﬁ"‘ltll'l'i
. " - @

H.II ll'lﬁl-'ll:hhl T MEACDW

ELLEW G TOM

Fina Jimp=s

i | IFF FYDELITY
i g SF B L6 R
weal wihwin Crala

DORSEY
CHESTARA

ICFald

ToNMINY DD
DORCHEES

%ﬁ

HH'I' hﬁt“'l" slame l
I-Hl P, Ml Waaali  TO i“l: o

GHAD
MITC!

L s TP

-
- -

= 00 ERNEETTY

o
-
.“"4 |

=% | [ 1/

ffffﬂf,h uerffr/[_]
NN EHHJHH’J"

i FRELITY

-I.l:ilillFDF"!- AND IEI‘!!

fhalley Fabanel

P | Pulenian

THill Tt H‘G!In Wi D60 LALT JUSER
4 FTa R

IR [50M T
WICRN FICFER

THE Lol
INTERNS ¥ F

| - ML FIECLans

o

: MUSIC FROM THI FILM “THE INTIANE"
Twmmy Doy & Orih, -"'il__E_ At et

T WLDEST MG FRO = = |
THE WILDEST PAF HERFIiHED!

.mh

i e 2 e

SAMBA SW INGS

| ZOOT SIMS

B EREEALT Y

THE hhﬂ' 'Il.l.'l'—lﬁihl. HOY & Dud §lmn

.:.:1

Loeeh Wavan

Talo

v Dl 1!_‘IH'I:I-E!1'H“
T
ummr:-riﬂz
CROMIES WY B ALRIUEL

T MELT SUE T AL
AT EE T Wikl voU
AMTY | WERE YOUMNG
AR E TAEWBLESY
FAELT RanRMNAH S0

- S e S el e

0 R TTY

Tarmesy Dareny & Cnghe

LA
o kR

A, LI -

B BT

HERERHL LT

L]

VHAOS FEED Iul-h‘{lﬁ ll.'."ﬂ- wi Bl Gwmad il

Foim Tampn
Cri34

THE -;'I-AD 4T rHli_' 'Il.'l}

JAL‘H EEHH‘I’ ilﬂﬂﬂl E[H%E

MINSTRE
T2 MEN

e L

ﬂ—‘ﬂﬁ-‘

SLATIM I*I1I 'IIIIHE.

CHRIS RARNEN PLAYE “TRAD.”
[ T JCF a4

Fare Terrass

Ei nnu 'r il I!'-lﬂ (el anall Iptoyl
..... e

Citin Barber

i PHILSILVERS

THE MIMETREL MIN

tmma*

Jwm | A, TOP CAT

R R

2 New
TV Show
Sound Tracks

A CP-212

THE JETSONS
CP-213

'._.._'I —m
3
1~

£ iy TIHEEITY

Jali Banny, Geargs Burms HYMNS

Milgn Bei'la, P2 Llwwry, Bamny Faldi Lrapil
Pddid

*Contact your local distributor for details

COL Plx RECORDS A Division of Columbia Pictures Corp., 711 Fifth Ave., N. Y., N. Y.
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AUSTRALIA

(Courtesy Music Maker, Sydney)
"Denoies local origin

This Lasi
Week Week
1 2 I REMEMBER YOU—
*Frank [field (Columbia)—
Chappells
2 1 THE YOUNG ONES=—
Clift Richard (Columbia}—Allans
3 5 ROSES ARE RED—Bobby Vinton
(Coronet}—Leeds
B A TASTE OF HOMNEY—
Martin Denny (Liberty)—
Pincus il
DEVIL WOMAN—Mariy Robbins
{Coronet}—Acuff-Rose
SHEILA—Tommy Roe (Festival)
—No Publisher
8 A MOl DE PAYER—*Ray Price
Quartet (Coronet}—No Poblishsr
GUITAR TANGOD—The Shadows
{Columbia)—MNo Publisher
COME OUTSIDE—Mike Sarne
(Parlophone—Southern Music
4 LIMBO ROCK—The Champs
' {London}—Davis
EURFIN' SAFARI—The Beach
Boys (Capitol})—No Publisher
SHE'S NOT YOU—Elvis Presley
(RCA)—No Publisher
CALLIN' DR. CASEY—
John Loudermilk (RCA)—
Acuff-Rose
§ ROUTE 66 THEME—MNelson
Riddle {Capitol}—No Puoblisher
3 THE STRIPPER=—David Rose
(MG M)}—Chappells

BRAZIL

“Denotes local origin
This Last
Week Week
1 1 SUAVE E A NOITE—
*Moucyr Franco (Copacabana)
O TROVADOR DE TOLEDO—
*Gilda (Cxdeon
QUANDO SETEMBRO VIER—
Org. Billy Vaughn (RGE)
ONDES ESTAS CORACAQ—
*Silvana and Reinaldo
{(Copacabana)
EL SUCO SUCO—*Poly
(Continental)
6 LEVA EU SODADE—
*Milo Amaro [(Ddeon)
STELLA BY STARLIGHT—
Ray Charles {(Polydor)
DUMPY—Ray Ellis (RCA Victor)
MULTIPLICATION—
Bobby Darin (ATCO)
TICO-TICO NO FUBA—
Ray Conniff {(Columbia)
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BRITAIN

iCourtesy New Musical Express, London)

“Denotes local origin
This Last
Week Week
1 1 I REMEMBER YOU—
*Frank Ifield {(Coluwmbiil—
Chappell
ROSES ARE RED—
*Ronnie Carroll (Philipsi—Leeds
SPEEDY GONZALES—
Pat Boone (London)—Bud
Music-Macmelodies
THINGS—Bobby Darin (London)
—Burion
SEALED WITH A KISS5—
Brian Hyland (HMV)—
Sheldon Music
§ GUITAR TANGO—*Shadows
{Columbia}—nills Music
SHE'S NOT YOU—Eilvis Presley
(RCA}—Ronny Music
BREAKING UP IS HARD TO
DO—Neil Sedaka (RCA—Aldon
ITLL BE ME—*Clifl Richard
(Columbia}—Aberbach
ONCE UPON A DREAM—*
*Billy Fury (Deccal—Filmusie
BALLAD OF PALADIN—
Duane Eddy (RCA—
Greenwich Music
[ CAN'T STOP LOVING YOU—
Ray Charles (HMV }—
Acuff-Hose
WILL I WHAT—*Mike Sarpe
(Parlophone)—Southern
D?:;IT THAT BEAT ALL—
am Faitlh (Parlophone
=[Iownbeat e
50 50 DI—*Kenny Ball (Pye)l—
Peter Maurice
PICK A BALE OF COTTON—
*Lonnie Donegan (Pyel—
Essex Muosie
MAIN TITLE THEME—
*Jei Harris (Decca)—
Victorls Musie
VACATION—Connie Francs
(MGM}—Merna Music
SOME PEOPLE (EP)—
*Valerie Mountain and The
Eagles (Pvel—Essex Music and
Erle Music
SOME PEOPLE—*Jet Harris
(Deccal—FEasex Music
LET THERE BE LOVE—
Nat Cole and George Shearing
{Capitol)—Chappell
DON'T EVER CHANGE—
Crickets (Liberty)—Aldon
SPA:HISH HARLEM—
*limmy Justice (Pyej—
Progressive Music
ADIOS AMIGO—Jim Reeves
(RCA—142 Music
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10 g
11

13

14

13 12
16

17

18

19

19

2l 1

7

18
23

SOME PEOPLE—*Carol Desne
(HMV)—Essex Music

ROSES ARE RED—Bobby Vinton
(Columbla)}—Leeds

LITTLE MISS LONELY—
Helen Shapiro (Columbia)—
Lorna Muslc

DANCIN' PARTY—
Chubby Checker (Columbla)—
HM and Range

WHAT NOW MY LOVE—
“Shirley Bassey (Colombia)—
Blossom

THE LOCO-MOTION—Litile Eva
{London}—Aldon

14
16

29

DENMARK

{(Courtesy Quan Musikbureaw, Copenhagen)
“Denoles local origin
This Last
Week Week
1 1 1 CAN'T STOP LOVING YOU—
Ray Charles (ABC-Paramount)=—
Scandis—Acuff-Rose
2 2 HAWAII TATTOO—
The Waikiki's (Palette)—
Stockholm  Music
SPEEDY GONZALES—
Pat Boone (Dot}—Imuldico
LA NOVIA—*Poul Bondgard
; (Palyphon)—Stockholm-Music
TOY BALLOONS—
®lorgen Ingmann (Metronome =
Stockholm Music
I'™M LOOKING.OUT THE
WINDOW—=CIiff Richard
{Columbiaj—Imuldico
GINNY COME LATELY—
Brian Hyland [(ABC-Paramount)
Sweden Mugic
YOUNG ONES—CILff Richard
{Columbla}—Dacapo
TANZE MIT MIR IN DEN
MORGEN—Gerhard Wendiand
(Philips) Imuldico
QUANDO QUANDO QUANDO
Pat Boone (Dot i—Helindn

10 10

EIRE

(Courtesy Teenage Express, Dublin)

This Lasi .

Week Week

1 I REMEMBER YOU—

Frank Ifield (Columbiay—
Victoria

SPEEDY GONZALES—Pal Boone
{(London}—Budd Music, Lid.-
MacMelodies

THINGS—Bobby Darin (London)
—Burton g

PICTURE OF YOU—Joe Brown
(Plccadilly )—Michael Reine

FOLLOW THAT DREAM (EP)—
Elvis Presley (RCA)—

17 Savile Row

6 ADIOS AMIGO—Jim Reeves .

(RCA}—142 Music

9 ROSES ARE RED—Bobby Vinton
(Columbia)=—Lesds

BREAKING UP IS HARD TO
DO—Nell Sedaka (RCAY—Aldon

GUITAR TANGO—The Shadows
{Columbia}—Mills

YES, MY DARLING DAUGH-
TER—Eydie Gorme (CHS)
Chappell
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FRANCE

This Last
Week Week
1 1 JENTENDS SIFFLER LE TRATN
—Richard Anthony (Columbia)
2 MADISON TWIST—
Johnny Hallyday (Philips)
4 LES COMEDIENS—
Charles Amnavour (Barclay)
LE BATEAU BLANC—
Gilbert Becaud (VSM)
KALINKA—Lss Compagnons
(Polydor)
BALLADE A SYLVIE—
L. Escudero {Bel Ain)
6 TWIST CANOTIER—
Les Chaussettes Nolres (Barclay)
LE MEXICAIN—Les Compagnons
(Columbia)
ESPERANZIA—Charles Aznavour
{Barclay)
APACHE—The Shadows
{(Columbia)
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FRENCH (WALLOON)
BELGIUM

(Couriesy Juke Box Maguzine)
& “Denotes local orlgin
wo

This Weeks

Week Ago

L 1 [ CAN'T STOP LOVING YOU—
Ray Charles (ABC-Paramount)
Acuff-Rose

J'ENTENDS SIFFLER LE
TRAIN—Richard Anthony
(Columbin

LE CHARIOT—Petula Clark
(VORuE—

PETIT GONZALES—
Danyel Gerard (Polydor—Bens

MADISON TWIST—
Johnny Hallyday (Phillpsi—

SI UN JOUR—Robert Cogoi
{Philips —World

SH:':IdLT-Jﬁt? Dee (Roulstie)—

2 2

Fald
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This

7

UmN MEXICAIN—Marcel Amont
{Polydor)

LE BATEAU BLANC—
Gllbert Becaud (HMW)—

HEY MAE—*The Cousins
{Palette}—World

HOLLAND

(Courtesy Platennieuws, Amersioort)

Last

Week Week

| O =] BN

10

2

1

I CAN'T STOP LOVING YOU—
Ray Charles (ABC-Paramount)
Intl, Muz,

DO YOU WANT TO DANCE=—
CLff Richard (Columbia)—
Basart

HEISSER SAND/BRANDEND
ZAND—Mina/Anneke Gronloh

{Polydor/ Philips}—Benelux
Music

GINNY COME LATELY—
Brian Hyland (ABC-Paramount)
—Portengen

MARCHING ALONG=—The Blue
Diamods (Decca)—Climax

GOOD LUCK CHARM—

Elvis Presley (RCA)—Belinda

LIKE 1 DO—Nancy Sinatra

(Reprise}—Top Music
SPEEDY GONZALES—
Pat Boope (London)

Metro Muziek

ROSES ARE RED—Robby Vinton

(Columbia}—Basari

HONG KONG

*Denotes local origin

This Last
WWeek Week

1

2
3
4
3
6
7
B
9

10

1
2
Fi

3

10

AL Dl LA—Emilio Pericoli
(Warner Bros.)

AL D1 LA—Giancarlo and his
Italisn combo (Diamond)

SPEEDY GOMNIALES—
Pat Boone (Dot)

SHE'S NOT YOU—Elvis Presley
(RCA Victor)

EVERY NIGHT—Paul Anka
(RCA Victor)

TEENAGE IDOL—Rick Nelson
(Imperial)

AL Dl LA—Kong Ling and ihe
Fabulous Echoes (Diamond)

MY BLUE HEAVEN—
The String-A-Longs (Dot)

NEVER IN A MILLION YEARS
Lindna Scott (Canadian-
American)

YOUNG ONES—CIIff Richard
{Columbia)

ISRAEL

(Courtesy Kol Israel Broadeasting)

*Denotes local origin

This Last
Week Week

1

2

A e

o =

10

1

6

1
3

I CAN'T STOP LOVING YOU—

Ray Charles (ABC-Paramount)=— |

Acnff-Rose
HERE COMES THAT FEELING
—RBrenda Lee (Brunswick)—
K.P.M., Lid,, Ilan Melody Press
THINGS—Bobby Darin  (Alco)—
Adams, BMI
SUMMERTIME—Thie Brothers
Four (Columbin}—Chappell’s

— A STEEL GUITAR & GLASS

OF WINE—=Paul Anka (RCA)}—
Spanka-Tlan, Melody Press
STAV=—*Esther Reichstat (Kol
Israeli—Subar, Ltd,
VACATION—Connie Francis
{MGM}—Mema Music
HIT RECORD—BHrook Benton
(Mercury}—Luriston Music
LITTLE MISS LOVELY—
Helen Shapiro (Columbini—
Lorna Music-Tlan Melody Press
BREAKING UP IS5 HARD TO
DO—Neil Sedaks (RCA Viclon)
—Aldon Music

ITALY

(Courlesy Muslea & Dischi, Milan)

“Denotes local origin

This Lasi
Week Week

1

D =] =J & [ i

1

3]

10

CUANDO CALIENTA EL SOL
—Hnos Rigual (RCA), Marcel-
los Ferial (Durivm), Linn De
Lima (Primary)

STAI LONTANA DA ME/SEL
RIMASTA S50LA—
®A. Celentano (Clan)

8T. TROPEZ TWIST—

*Peppino DI Capri {Carisch)

RENATO—"Mina (Iialdisch

IIAHAT-JGU'R-H-:I'II? Wright
(GC), Petula Clark (Pye)

EVELYNE—"Nini Rosso (Sprint)

DGNT GIORNO—Paul Anka
(RCA)

PINNE FUCILE ED OCCHIALIL
—sEdoardo Vianello (RCA)

IL FAUT SAVOIR—

Charles Arnavour (Barclay)

CATERINA—Perry Como (RCA),
*Tony Dallara {(Muosic)

LA RAGAZIA COL MAGLI-
ONE—*Pino Donaggio
(Columiia)

SOGND DAMORE TWIST—
*Peppino DI Capri (Carisch)

LA VELA BIANCA— -

Gilbert Becaud (VdFP)

IT'S SO EASY TO

SURRENDER—Tony Williams

www americanradiohistorv com
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(Reprise)
VYVIOLING TZIGANO—
Connie Francis (MGM)

JAPAN

{(Courtesy UTAMATIC, Tokyo)
“Dencles

This Last
Weekk Week

1

o W e W

o

local origin

OUSHO—*Murata Hideo
(Columbia)}—Columbin
WAEKAl FUTARI—*Kitahara
Kenjl (Columbia)}—Columbla
BUNGACHA-BUSHI—*Katajima
Saburo (Columbia)}—Columbia
YOGIRI NO BLUES—*Ishihara
Yujlro (Teichiku}—Teichiku
LIMBO ROCE—The Champs
(London}—King
AKASHIYA WO AMEGA
YAMUTOKI—*Nishida Sachlko
(Polydor}—Grammophon
MIDNIGHT IN MOSCOW—
Kenny Ball {Pve)—Columbia

7T WASURENAISA—*Kitahara

Kenjl (Columbin ' —Columbia
HOUND DOG—Elvis Presley
(Victor}—Victor
NANGOEU NO YORU—*Buckie
Shirakata (Teichiku)=—Telchika

MEXICO

{(Conrtesy Avdlomusica, Mexico)

"Denotes local origin

This Lasi
YWeek Week

1

2

10

1
1

VEN QUE TE QUIERO—
*Los Impala (Musart}—Marquez

YA NO VUELVAS CONMIGO—
*Sonora - Santanera (Columbia)
—Compas

OYE (Hey There)—*E. Guzman
(Columbin)}—Brambila

JOHNNY EL ENOJON (Johnny
Get Angry)}—Angelica Maria
(Musart)—Publication pending

VAGAR ENTRE SOMBRAS—
*Amalla Mendoza (RCA)—
Javier Solis {Colombia)—Alvaro
Zermeno (Orfeon}—Emmi

CAMINDO DE LA NOCHE—
*Jose A, Jimenez (RCA)—Emmi

EDI, EDI (Steady Eddy)—
*Angelica Maria (Musart)—
Bramhila

TRIANGULO—*Los 3 Reves
(RCA)}—Grever

EL GRAN TOMAS (Norman)—
*Mayte (RCA}—Brambila

EL LOCO—*Iavier Solis
{(Columbin}—Pham

NORWAY

(Courfesy Verdens Gang)
“Denotes local orlgin

This Last
Weeh Week

A B W

=

1)

1

R

10

SPEEDY GONZALES—

Pat  Boone (Doti—Imuldico-
Budd

ADIOS AMIGO—)im Reeves
(RCA)—Egil Monn Iversen A/S

ROSES ARE RED—Bobby Vinton
(Columbia}—Musikk-Huset A/S

I REMEMBER YOU—

Frank Ifield {Colombia)

ZWEl KLEINE ITALIENER—
Conny Froboess (Columbia)—
Sweden Music A/B

CATERINA—Perry Como (RCA)
—Egil Monn Iversen A/S

I CAN'T STOP LOVING YOU—
Ray Charles (Kamselll=—

Epil Monn Iversen A/S

THINGS—Bobby Darln (Atlantic)
—Belinda

NO OL, NO VIN, NO DRAM—
Jack Dailey (Vikingl—

Viking Music

GUITAR TANGO—Shidows

(Columblay—Bens Music A/B

PERU

Courtesy La Presna, Lima

“Denotes local orlgin

This Lasi
Week Week

2
3
4

iy

Week Week
1

1
2

3

10

LA GORDA—*Los Llopis (Virrey)

SEMNOE ABRDGADO—

*Johnny Farfan (Smith)

MULATA SABROSA—

*Los Llopis (Virrey)

LIGADOS—Fausto Papeltl
(Durinm}=—Ricardo Roda:
(Columbin}—Eulogio Molina
{Odeon)

LIMBO ROCK—*Eulogio Molina
(Odeon)

LA CORONA DE MI MENTE—
*Johnny Farfan (Smith); Lucho
Barrins (MAG)

LA CALLA 13—Niko Estrada
(Odeon); *Lucho Macedo
(MAG)

MERECUMBE NO. 8—Sonom
Sensacion (Sono Radio); *Victor
Durand (MAG)

NO TE VAYAS—Teddy Randazo
(Phillps)

TWIST DE LA CAFETERA—
Marino Marini (Duorlum)

PHILIPPINES

AL DI LA—Emilla Perlcoll
(Warner Bros.}—Mireco, Ina.

IN OTHER WORDS—

{:nn Morgan (Kapp)—Mareco,
[+

3 3 CALLIN' DR. CASEY—

John D, Loudermilk (RCA)—
Filipinas Record Corp.

4 3 1 ENOW—Bobby Rydell (Camen)
+ =Dypa Products, Inc. -

L 4 1'D NEVER FIND ANOTHER

YOU—Tony Orlando (Eplc)—
Mareco, Inc,
6 7 GOODNIGHT IRENE—
Jerry Reed and the Hully Girlies
{Columbia}—Mareco, Inc.

T 6 THE CURE=Smiuy Williams
(MGM)}—Mareco, Inc.

8 — FOLLOW THAT DREAM—
Elvia Presley [(RCA)}—
Filipinas Record Corp.

§ = A5 1 LOVE YOU—Jeannle Smith
(Canadian-American}—Federal
Manufacturers

10 WAH-WATUSI—The Orlons

(Cameo)}—Dyna Products, Ing.

1 2

10

‘Stations’ Image

® Continued from page 6

those who deliberately select a par-
ticular station or program, %hm
data, when applied to audiences
measured by standard criteria such
as age, sex, income, expenditures,
etc., gives stations sales ammuni-
tion and gives time buyers a means
of going beyond rati:.r:fa in assessing
how successful an campaign is
likely to be,

Attracting National Advertisers

Wright stated that stations can
“sharpen their appeal for the na-
tional advertiser” by undertaking a
seven-point campaign: Improve pro-
Era.mming for the listeners' sake;

ave a clearly defined program
philosophy and publish it widely;
eliminate over - commercialization;
help in the fight for honesty and
believability in advertising; improve
the selling of radio in general and
your station in particular; stick to
the published rate card, and sell
the station within the framework of
each client’s marketing problems

providing definitive facts on au-
dience appeal by age, sex and por-
tions of the day.
Getting Local Buosiness

Schwenck, discussing how sta-
tions can increase their appeal to
local advertisers, said his agency
has set up standards which each sta-
tion must pass to get business from
his clients. These are: whether the
station pulls the kind of listeners
apt to buy the product; whether it
has a reputation that makes a listen-
er believe in merchandise adver-
tised on its facilities; whether the
station’s kind of audience will re-
spond to the appeal.

In the latier conitext, he urged
stations to become “indispensible to
your community,” saying that con-
tests and giveaway periods are not
regarded favorably by his agency,
which feels that when they end, the
audience attracted will go back to
the stations they previously fol-
lowed,

Col., FTC to Meet

® Continued from page 5

the mangle of price squeeze and
fast-buck practices.

The FTC complaint against Co-
lumbia Broadcasting System's Rec-
ord Club does not attack record
clubs as such. It cites specific
practices such as Columbia's multi-
label contracts which enable it to
gserve its club members with a wide
choice of product, unlike the RCA
Victor and Capitol clubs, Also
through multi-label contracts, FT(f
complaint alleges, Columbia can
fix prices of competing label prod-
uct, and sells LP's to dealers at
higher prices than the club prics
direct to consumers for whom deal-

er must compete,

| ;IC said the I;!Inn : ufh_thﬂ al-
eged m y Columbia goes
"he]&uniim thnpmdub.“ .innd ﬂenﬂbe-
yon uct, into retailin
of all records in the U. §. ’
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The NeW Rifin... Bosss-Nova”
The Bl& Song ...

(JOBIM'S)

RECORDINGS PROVE IT!

ONE NOTE SAMBA

(Samba De Uma Nota So)

=ASCAF- Originul Words swod Music by
English Words by JON HENDRICKS ANTONIO CARLOS JOBIM and N.MENDONCA

...in USA

1, JOAO GILBERTO .................. CAPITOL Bassa-Nova Rhythm

2. {muu“ll Bl“[ .................... RUULEITE e | SUGGESTED o~ .l. __'___.: ____._;:_.:__F;_ : _; _“_"_:,. e s ._ .
3, LIONEL HAMPTON. ................ COLUMBIA - HEPE S eSS S s S S e -

4, STAN GETZ. ............covvvnuns VERVE = . SiEa '

5. O PUENTE .................... ROULETTE s

6. SHORTY IIOGEES .................. REPRISE %I ' :‘!; T }! e E e r e et e e e "

T._ H[Hﬁ D'STE[ ................... E{:A v é“ Bra - zil they I:;;u.., a sam -. ba with & sim-ple it a P —d?._;: J:‘ n:.t

S Dby 7 BIbs .
o wamoo i i e T W N .
Hl[HITD M.I. Hﬂﬂs -------------- RUUI-E"E single nEﬂ is smrl - ed and re-peat-ed n;-ntnnt-!;:f 'wlull, my love is like_ t;ut Sam =
Enbs) Ebmaj.7 y Dm? Db my FAS)

$0.CURIS FULLER .. . cocovivin s EPIC ﬁgﬁ o & 0 ﬁ@ &= @

{1. LALO SCHIFRIN. .................. AUDIO FIDELITY % ﬁj—*%ﬁ%ﬁm’:@w sE=c=srs

12- mnuf HTED SRR RCICRCRCRC R I R SR BB RI“ERSIDE L ba with that sim-ple mel - !n . d:.r_:_’. Just one sin-gle stead .y feel - Ing, thats re-
13. HERBIE MANN ................... UNITED ARTISTS Cm? ;}Eﬂ B Ebmy Ab7

14, CATERINA VALENTE. ............... LONDON R BRBEES

15' I'AHBET' HEHWI{“ h"D Bﬁ\'&ﬂ AL Rth wﬂ'ﬁa peat-ed m:ru-slunt-lr..._l That’:f:hnm my love il, like the sun that shines a-bove, 18 ev-er
| b W HB w &
... and more coming b e e
burn-Ing, & con-stant fire, — 1 will leave you nev-er, for 1 tnnwthll}'nu'ﬂfur.w-ﬂ be re-
maj7 B6 Ebms E7PS) Dm? y
plus: 93 records world wide B E "N N D
= = e e e B s R s S B =SS S s s
> 1xn - !‘IEE my great de - sire. So my sin-gle notes a sym -_ bel of the
ATTENTION: AR - ARTISTS - - T
. SE=SESS=sessc—aesaeoro—
MUSI(IA“S pROFESSlO“Al love 1 h;"e for you,— and my sin-gle notes re- peat - ed, for my love is :?t:-smm too..
E:nhs: » b emal b7
COPIES SENT UPON REQUEST 2B - i [
J .___.’ '!Es, if Eur Ii.... should ledve. you, I would cry a whill;: ﬂ.IIlI:l :hrn,l_ ;:1 :f

Db €74 , Bmaj.? Vg phe Fzes 11 2.10bs |

i i L ]

LEEDS MUSIC CORP.

t—F s sae sip are g —prn ==
321 ’h‘. Jﬂﬂl STI'ET Hﬂ\' Ym 36, “- '- turn to you. my ftrue— love, ;nﬂ my §in- gle nt:-'le a = gain, _ In B —

(© Copyright MCMLX1, MCMLXII by Antonio Caslos Jobim and Mrs. N. Mendonca, Brazil
Sols Belling Agent for all English Speaking Countries LEEDS MUSIC CORPORATION, N2 West 48th.Sireel, New York 38, NY,
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SURPRISE

Lowe Jumps Britdin's EMI,
Choose Pye as Distrib

® Continued from page 3

Atlantic and Dot, which do not)September 7 release for Cameo’s
get it at present. | hot U. §. single “I'm the Girl From

EMI was prepared to offer logo| Wolverton Mountain” by Jo Ann
identification on LP and EP|Campbell. Special dispensation has
sleeves. This is now generally ac- been given for this to go ahead.
cepted practice, along with a pro- Checker Due

duction credit on all disk labels.
4 : Parkway's Chubby Checker was
In the past year, the Hritish. firm due here last week for a British

had issued 18 singles and five
albums from CameE-Parkway. tour and EMI had planned a re-

Talks had been going on sjn,:E'ﬂeptiun, but Pye assumed the feting
June and were made final August! duty.
24, only a week before contract| With a long press and sell-off
expiration. EMI had scheduled a period on albums, EMI issued

Checker's “Twist-A-Long” LP for
August 31 issue. The singer has

Pye an Outlet

On the Move

a single, “Dancing Party,” cur-
® Continued _frmi;: page 5

rently at No. 20 in the British chart.
Though a declining hit, it had every
chance of climbing again with the
artist’s sence here. He is slated
| for major television exposure as
well as concerts and radio airings.
| Pye was putting its pressingaszﬂf

this number into the shops Sep-
Eﬁ,ﬂf“ﬁ,ﬁnﬂ“ E::;ﬁgu gﬂ; tember ‘1. Because of the lack of
tion has been involved in the nego- | lime to arrange patent and other
tiations all year (BMW, March 17). | administration matters, it was being
Members were polled on the project | issued on the Pye-International
and most of them agreed to co-|mark. The Cameo-Parkway label
operate. (There are some dissenters, | (the two U. S. lines will be jointly
so far not very volatile.) |Pre5¢?t‘=d here) will bow later, prob-

General feeling was that it was | 8bly in October, initiated by Check-
best to take part rather than be | rsnew U. 5. single "Limbo Rock
ignored. A premium offer of this backed with “Popeye the Hitch-
size could have excluded dealers |hiker.
completely. Members and other
participants will all the trade
going. Both they, Pye and most of
the industry will benefit from an
emphasis on “shopping at record
store” themes to be included in|
the mass-media ion used by
Cadbury’s. They hope to reach
many new customers.

The scheme will operate Sep-
tember 15 through PMovember 28,
generally a quiet period for album
sales, which immediately precedes
the pre-Christmas spending splurge.
With LP's usually selling at up-
ward of §4.70, the trade has been
reluctant to encourage too many

- AUSTRAUIA

TV Star Dropped,
Enters Hospital

By GEORGE HILDER

19 Todman Ave., Kensington,
Sydney, N.S.W., Australia

Festival recording artist and TV

ORIOLE’S LABEL
ALL-AMERICAN

' LONDON—Oriole Records
this week was launching a new
label devoted entirely to Amer-
ican material. The company
has secured the British dis-
tribution rights of the Ameri-
can Tamla and Motown la-
bels. They are being released
here under a new Oriole-
American banner, '

First release consists of
three disks currently figuring
in BMW's “Hot 100."

They are “You Beat Me to
the Punch” by Mary Wells,
“Beechwood 4-5789" by the
Marvelettes and “Do You
Love Me" by the Contours.
The Marvelettes have previs
ously been issued in Britain on
Fontana (Philips), The deal
was set up by Oriole Manag-
ing Director Morris Levy dur-
ing a visit to the U, 5. this
summer. “There will be regu-
lar Oriole American releases,”
a.&r. Manager John Schroeder
said. “We plan at least three
a month.”

Mogull Spreads Nat Cole

NEW YORK — Ivan Mogull
Music, Ltd., has acquired overseas
rights to Nat Cole’s current hit,
“Ramblin’ Rose,” in the Benelux
countries, Italy, France, Greece,
Scandinavia, Israel and Finland.
The deal was negotiated between
Mogull and Jackie Gale of Sweco
Music. The Cole-Capitol version
of the tune will be released in

-|each of the countries represented

before native language versions are
permitted.

1

Curtis' Madisons
Are Moving Again

By JAN TORFS

low price schemes.
To Test Later
According to GRRA Chairman

Stulvenbergvaart, 37-Mechelen

James Curtis and His Madisons
are still mﬁng with their record

star Johnny O'Keefe has been
dropped from his national tele-
vision show. His program was re-

Walter Woyda, members will be
test-mailed again at the end of the
scheme to see if it, or anything
similar, should be repeated.
¢ has gained much business Fi

thi?}:rca: from two tie-ins with con- SORdition August 24, :
sumer product manufacturers.| Johnny Devlin, professional
These involved records as prizes, manager of Belinda Music and re-
but the whole line got heavy promo- | cording artist for Festival, has re-
tion. ceived word from Wemar Music

Details of the new premium of- | Corporation, New York, that his
fer were unwrapped at the firm's 'latest single, “Stayin" Up Late,” is
annual sales conference when the | to be released in America by Coral
sales staffs convened in London. | Records.
At the same time, General Man-  “Loco-Motion,” which EMI is
ager Louis Benjamin claimed a releasing on the London label
75,000 sale for the new issue of through a single deal with Dimen-
13 Golden Guinea LP’s before its sion, seems to have struck trouble
television promotion hﬁgnn {Pyeiwith some city radio stations who
pioneered TV commercials to pro- | are refusing to play the disk, sug-
mote album sales three years ngo}i gesting that it is too wild, Firm
With heavy singles action, the fac- | also has acquired through a single

:Jur}r had ::_leeu switched to seven- | jeal with Diamond Records the
ay operation. i i Y '
Pye is forging ahead in other \Bvﬂ;rbyvxn:; f’-'"f;f;a:acﬁ D;;r I:-,E

directions, too, Beniamin reported.

During the fall it moves to new |lease September 13, while ARC is
offices in ATV House, headquar- | rush-releasing Vinton's latest Epic
ters of Associated Television which | release, “Rain, Rain, Go Away,” on

owns half of the disk firm. There |
Coronet.

already are the shells of two stu- |
dios, now being fully equipped. | [Festival is hard at work planning
a campaign for the promotion of

This will give Pye preater scopa
the new Decca album series by

{;l foreign language recording. It

s b i ] :

as been particularly 51.11*.3:1:5»;:.I"|.II,B”_lg Crosby. To date; three have
been issued and are proving suc-

with Petula Clark, now probably
cessful, and it is planned to release

placed by a new show called “Sing,
Sing, Sing,” with ballad singer
' Lionel Long, O'Keefe was admitted
'to a Sydoey hospital in a serious

the biggest British attraction on the
Continent. Efforts will be made to
develop other contract artists over- | (hree more before the end of the
seas. : Sl w
Benjamin was in Paris last month | year. The .Enflmty_ sngle, A TaSt.E
for meetings with Continental affili- | ©f Honey,” by Victor Feldman, is
ates on this score. He hopes to get being rush-released on the ABC-
to South America during the fall.' Paramount label,

“Madison Go!" and “Mashed Po-
tato Stomp.” Right now a new

' made: “No No Twist” and “How
Long You Go" also on the Decca

compositions of guitar player Pauol
Davera.

. Polygram S. A., the new Belgian
record company established through
fusion between Philips and Deuts
Gramophon, are representing the
following labels in Belgium: Philips,
Fontana, Mercury, Riverside, Audio
| Fidelity, Jazzland and Pacific Jazz.
Erroll Garner’s album “Close Up
'In Swing” has one item for which
| great interest is shown, called:
“El papa grande.” It is possible
tl}a!; Philips might make a single
ol 1L

Gramophon reports that sales
of “Jentends siffler le train™ by
Richard Anthony (actually second
on the French Belgium hit parade)
(are growing, as are “Roses Are
' Red"” by Bobby VYintom on Co-
Iiumhia. Now rising on the Belgian
' market is the new Nat King Cole
'record “Ramblin’ Rose"” on Cap-
itol which has just been released.
In fact there were two Nat Coles
released this week, for the Spanish
' version of “Vaya con Dios" was
brought on the market too.

Artone rush-released, backed by
strong Emmntinn, Jimmie Rodgers’
 “English Country Garden" on Rou-
lette. . . . Ray Charles' “You Don’t
Know Me"” can now be obtained,
but — in EP form. Considering
the good sales of “I Can't Sto
Loving You” (still No. 1 in Bel-

wwWw americanradiohistorv com

recording by this group has been| @

Black Label series. Both songs are| @

Electrola Plunges Into EMI
Classical Music Production

COLOGNE—Electrola has an-
nounced that it will participate to
a much heavier extent in the in-
ternational classical music produc-
tion program of ils parent concern,
EMI of London,

Electrola in the production year
ahead will produce for the inter-
national market three complete
operas, two large choral works and
a series of old German classics.

Electrola is expanding its techni-
cal production facilities for classi-
cal music. At Electrola headquar-
ters in Cologne the central reper-

gium) Anvers Radio (the distribu-
tor of the ABC-Paramount label)
is still holding up the singles. In
the meantime, they have another
hot one with Tommy Roe’s “Sheila”
on which they released this week.

New Releases

Lots of new releases have been
issued this week, The summer
season, always very calm for the
record business, is over and every-
body is in a hurry to start the
new season with big ones. Vogue
released “Monsieur” and “Kapitan”
by Petula Clark sung in German.
'lPI;e same firm also released "Pic-
ture of You" by Joe Brown on the
Piccadilly label. This record is one
of the top on Great Britain.

Socodisc “Goody, Goody” by
Frank Sinaira on Reprise, and a
new record by the Cousins, soon
to be released on the Palette label,
“Robot Man™ and “Relax.”

Inelco, which has two toppers
with the new Elvis Presley and
Paul Anka singles, released the
No. 1 hit of Italy: “Cuando calienta
el sol” by Hermano Rigual.

Siemens is releasing Peter Al-
exander’s “Mondschein Melodie”
(Sentimental Me); an EP by
Freddy: “Freddy und das Lied der
Sudsee” both on Polydor, and
Connle Francls’ *“Vacation” on
MGM.

At last, Marshall Records has
issued the No. 1 hit of Japan,

“Das Gluck in Yokohama" sung h]tr_
of

Chris Ellis, the female singer
the famous Francls Bay band.

Musidisc Set
Now on Markei

EDSON NENARTAYVIS
Rupa Vinte e Cinco de Marco, 1277,
Sao Paulo

The second volume of “Roman-
ticos de Cuba No Cinema"” has
been put on the market by Musi-
disc along with another LP,
“Boemios de Paris.”

Chubby Checker is the great idol
of the Twist fans with his record-
ings on the Fermata label. . . .
Carlos Gonzaga is still the best
selling singer of North America’s
versions. His latest success is “*Uma
Guitarra e um Copo de Vinho"
for RCA Victor. . . . Continental
Records signed Francisco Petronio,
a great success with  “Bolero
Triste." Reprise, releasad
through Audio Fidelity, issued
“Frank Sinatra and Strings.” . . .
Moacyr Franco, with Nazareno de
Brito’s version of Webster and
Fains’ composition, “Suave e a
Noite,” won first place on the
Brazilian hit parades and stands
there for seven weeks.

—

toire and artist section will be in-
stalled, these offices to prepare
and co-ordinate classical produc-
tion at the various production
centers,

The repertoire and artist section
will be headed by Sigfried Hoff-
man, Electrola’s long-time special-
ist for classical repertoire, :

In addition to Electrola’s two
Berlin studios, the diskery is estab-
lishing a permanent production cens
ter in Munich. Electrola has ap-
pointed Hans Ritter, producer for
many years for Deutsche Gram-
mophon, to head its classical pro-
duction,

Ritter will replace Fritz Ganss,
who has resigned. Director of over-
all Electrola production remains
Max Ittenbach, with headquarters
in Cologne.

Electrola has appointed a num-
ber of new executives aside from
Ganss. Wilfried Jung has taken
over as chief business executive,
and Heinz Villman has been ap-
pointed deputy to Jung.

tlnnfic Acquires
‘Trad’ Flick Track

By DON WEDGE
News Editor, New Musical Express

EMI Records has licensed At-
lantic to issue its LP from the
sound track of the “Ring-a-Ding
Girl" film, made in London and
New York by Milton Subotsky for
Columbia Pictures. (It was known
here as “It's Trad Dad.”) The LP
will be changed for U. S. release,
ag certain of the musical segments
filmed here are being dropped with
American talent being substituted.

Several of the bands participat-
ing in the past year's trad boom
are included, among them Acker
Bilk, who is under contract for the
U. S. to Atco. The stars are two
young local singers—Helen Sha-
piro, who previously was issued by
Capitol in America, and Craig
Douglas, whose last release was
through Merty Craft. The movie
did outstanding box-office here,
the album was a bhig seller. Su-
botsky is planning a similar sub-
ject — this time also embracing
Continental singers—to go before
the cameras this fall.

Bilk appears as a trad man—
his normal status here. His “Mem-
ories of New Orleans” album just
issued in the U, 8. by United
Artists was originally issued here
some years back. “Stranger on the
Shore” is missing from this week's
British chart—after a 40-week run,
longer than anything before it
Sales here of the sheet music
approach 100,000—far more than
anything in recent years.

Trade Talk

Elvis Presley’s new RCA single
“She’s Not You" only rated an
initial chart rating of No. 15 in
its first week. It had been sched-
uled for August 31 release origi-
nally, but Decca (the RCA dis-
tributor) had copies in some shops
a week early; even so, word
got around sufficiently for the disk
to gain a mid-chart placing. It
now stands at No. 7. EMIs
“Presley” in terms of appeal
sales consistency is Cliff Richard
{Columbia). He was also listed for
an August 31 release (“It'll Be Me")
—the first time he and Presley had
been scheduled for simultaneous
release. Richard is in the chart at
No. 9. Forthcoming Presley single

is expected to be “Return to
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Chart-Topper!
Already

—a raging, run-
away breakout in
every market in
America, bidding
to become the big,
big, biggest
Sammy'’s ever had!

- - . R
LRt -i-\.-\.-'ﬁ-ﬂ-.-\.w.-\.-\.--ﬂ-\.'\.-ﬁ-.- e i i
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Sammy in rare
voice and mood...
all-out on twelve
booming show
stoppers in the
most explosive
album effort of
his career.

MONO OR STEREO R-6051— R-96051

reprise| YW
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Sender” c-w “Where Do You Come
From,” with a December release

envisaged. .
Interesting sidelight on Sammy
Davis’ current U. §. Hot 100

try “What Kind of Fool Am I”
s that his disk entered the British
chart during the spring. Unusual
case of an American artist getting
a hit here before the U. S. arises
as the song is from the British
show “Stop the World"” and the
score was embargoed in the U. S.
till last month.

Visitors :

Bobby Vinton was due in Sep-
tember 13-14 on the way from
Germany to the U. S. EMI was
arranging promotion appearances.
Release of “Rain, Rain Go Away”
was brought forward a week to
September 7 and clashed with
Vinton's “I Love You the Way
You Are,” acquired by Decca-
London from Diamond and pre-
viously scheduled for that day.

Chubby Checker arrived to start
the fall invasion of U. 5. disk
names. Dion and Buzz Clifford
arrived last Saturday (8) with Del
Shannon expected Wednesday (12).
«+» Johnny Mathis is now due in
November for a return tour....
The Johnny Dankworth ork, out-
standing big, modern band, is an
unusual choice to tour with Sophie
Tucker this fall.

Frank Ifield, who is breaking
In the U. S. via Vee Jay with his
big British success “I Remember
You," is slated for a New York

motienal visit October 7....

Richard and the Shadows
return to South Africa in the new
gar, opening in Johannesburg
anuary 4.
Disk Business

Ember Records signed an Amer-
fcan singer, Joy Marshall, current-

ly working here in cabaret....
Decca is reissuing a disk, Yo Yo
Boy” by Rolly Daniels, originally
released by a new indie, Stardisc,
which is changing its name to
Showdisc. ... DGG has released
an unusual autobiographical LP
by the painter Oskar Kokoschka.
The album is issued inm English
and German versions. It i1s pack-
aged with a book of reproductions
and marketed at $8.40, .. . EMI is
beginning a new Radio Luxem-
bourg series to emphasize its dance
records.

lster Has 1st
Label of Own

By KEN STEWART
Teenage Express, Dublin

Some weeks ago Elizabeth Quinn,
fl Northern Ireland songwriter,
ormed the Province of Ulster’s first
record label, Red Hand. Now dis-
tributor Mervyyn Solomon has
launched Emerald. The actual name
of the label has been taken from
an old company which issued sev-
eral hits by Birdie Gallagher,

Although most releases will be
of Irish and Scottish material, c.&w.
and religious music also will be han-
died. An important point regarding
this new operation is that much of
the company's material will be
taped in Anne Street, Belfast, at a
new studio built specially for the
firm. Previously local artists had
to travel to Dublin for recording
sessions. The new studio will have
equipment and facilities to rival
British concerns.

As a result of Mervyn Solomon's
visit to the U. 8. earlier this year,
the label now has a number of al-
bums “in the can,” as well as nu-
merous singles. Perhaps the most
promising of these is “Remember
Me, I'm the One,” by Gord Lighit-
foot. Among the artists set for Em-
erald release are George Jones,
Patsy Cline and Hank Locklin.
Meanwhile the initial singles are of

selections by the Diamond Accor-
dion Band.
Music Notes

"Charming Salthill,” the latest

| | radio station

i | Jack

Michael O'Duffy single for Pye,
will be issued in the U. S. through
Kapp shortly. John Woods, Pye’s
chief here, said that it will be the
first occasion on which an Irish
Pye single has been marketed in
America, and that it should attract
attention to both the singer and
the popular resort. . . . The new
Lonnie Donegan Pye release, “Pick
a Bale of Cotton,” will not be heard
on Radio Eireann-sponsored pro-
grams “for religious reasons.”

Opera a Pop
Music TV Hit

By JIMMY JUNGERMANN
102 Ismaninger Street, Munich 27

In the recent Lou Van Burg
show staged by the Austrian net-
work, broadcast by the Austrian
and German TV networks, a light
music show, an opera singer guest-
starred with a program of opera
and show music. Grace Bunbry,
U. 8. opera singer, now familiar
all over Europe as “Venus” in the
Richard Wagner Festival at Bay-
reuth, South Germany, sang selec-
tions from operas by Richard Wag-
ner and Georpes Bizet, and show

tunes by George Gershwin in Eng-
lish, French and German.
Yisitors

German tecn-age idol Gerd Bott-
cher returned from a four-week
tour to Turkey where he puest-
starred in [stanbul, On the way to
his home in Berlin, he visited dee-
jays at the Bavarian radio station in
Munich. Gerd made a best selling
hit with his German version of
U. S. hit “Johnny Will" (Geld Wie
Heu), At the moment Gerd is
again high in the charts with a tune
by Heinz Buchholz and Hans
Bradtke, published by Montana,
“Ein Dutzend And're Manner.”

Movie actor Willy Fritsch visited
Munich to tape for the Bavarian
Musical Memories”
featuring old U. 8. records by Paul
Whiteman, Maurice Chevalier,
J (“Whispering Baritone™)
Smith, Fred Astaire, Al Jolson,
Jeanette MacDonald, Nelson Eddy,
Red Nichols, Sophie Tucker and
many others.

The King Sisters are touring
Germany, Italy and England. The
girls will do TV shows on BBC-
TV in England, play Army bases
and do concerts in England, Ger-
many and Italy. . . . Gus Backus,
Italian singer Carlos Otero, Aus-
trian singer Lolita, and German
singers Monika Grimm, Ted Her-
old, Peter Steffen and Will Brandes
tour Germany for two months, The
tour is arranged by the agency
of Karl Buchmann, . . . Friedel
Hensch and the Cyprys guest star
in Bremen and Hamburg. . . .
Eartha Kitt guest-starred in a TV

spec.
Disk Business

The Polydor announced the
prices for pop singles will go up
from 4 marks to 475 marks, an
increase of 20 cents,

A new favorite among teen-age
eramofans is Joey Dee, The import
service of Bernhard Mikulski offers
a flock of singles and LP's by the
lad.

Brian Hyland has a double fea-
ture for Germany: ABC-Para-
mauntf[‘hiliFs issued his original
version of “Sealed With a Kiss,
and the German version of it
“Schoen War Die Zeit."

Among the Top 20 of albums
these U, §. LP's are at the top in
Germany now: "My Fair Lady”
(German version), “Porgy and
Bess" (sound track), “Somebody
Loves Me"” (Ray Conniff), "My
Fair Lady” (Broadway cast), Mer-
cury’s “Sterco Wonders."

Maitland, Weiss
To Visit Affiliates

By BRIGITTE KEEB
Automaten-Markt, Braunswelg

Warner Bros. European Sales
Manager Bobby Weiss and the
label's president, J. K. Maitland,
will visit their German distributor
Teldec in Hamburg September 20-
21. Weiss has just returned to Paris
from a business tour through Sing-
apore, Hong Kong, Eang‘knﬁ.
Tokyo and Calcutta,

Trade Talk

Bernie Mikulski, proprietor of
Schallplatten - Omportdienst in
Frankfort, will open his own record
pressing plant and plans to start
pressing his own Carina label by
the end of this month. Carina cur-
rently has its biggest seller ever in
the instrumental “Lost Patrol”
played by Berst Nicholson’s band,
already No. 11 on the chart. This
firm also rushed out another plat-
ter on the Carina label by the Hilo
Hawalians entitled “Sari Marei”
backed by “Rolling Home to Wai-
kiki,” produced in the Hawaiian
style.

Metronome is now distributing
the Spanish Belter label,

Pubber Row

M. Muelbaver, of Seith-Chap-
pell Publishing Company, is busy
these days on the firm's great num-
ber of record items for the starting
record season, After their latest
chart hit, “Caterina,” Seith is now
pre;:ari:;% for a German version of
Brian Hyland's latest U. S. best
seller “Sealed With a Kiss" to be
recorded by the artist as his first
German recording on Philips. Tune
will be entitled *“Nice Was the
Time."

Deutsche Grammophone issued
the original sound track of the
MGM picture “Lolita,” which is
being shown in Germany with
more success than expected, Re-
cording. features Sue Lyon singing
and elson Riddle’s orchestra.
Leonard Bernstein's "“West Side
Story” will be shown here for the
first time by the middle of this
month. Deutsche Grammophone
(from UA) will issue the film music
played by Ferrante and Teicher.

According to Muehlbauer, David
Rose’s recording of “The Stripper”
issued on MGM here is showing
outstanding sales results, Another
movie piclure of which Seith has
controlling musical rights, “The
Man Who Shot Liberty Valance,”
will be shown for the first time
here September 28. Gene Pitney's
recording appeared on ABC-Para-
mount here, which is represented
by Philips now.

Budde Publishing Company,
Berlin, i5 currently working on the
second German recording by Swed-
ish singer Anifa Lindblom just
issued on Philips, with the titles
“S0 charmant ist nur er” German
version of the French tune “Une
charmantenature,” and “Kann denn
Liebe Suende sein,” which was a
smash hit of the First World War
sung by Zarah Leander.

Karl Heinz Busse, Munich, has
now his first big hit on his Italia
label with “St. Tropez Twist,” by
Peppino Di Capri. During the first
two weeks, Metronome, distribut-
ing Italia for Busse, sold over 40,-
000 records. Peppino will also be
out with the tune, which is the only
real Twist best seller here cur-
rently, in German soon.

Bovema New ltems
Set for Season

By HEMMY J. §, WAPPEROM
Editor Platennicuws
Edisonstraat 21, Amersfoort

New Bovema activities for the
coming new season show, among
the new item!: “Grammophone-
house Classics,” “Musical Minia-
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tures” and “5 Star Series.” Django
Reinhardt is subject of a new HMV
series, and the “Concert Classics”
series is continued with five new
items. Promotion materials and
strong publicity will cover the new
releases, , . . The annual meeting
of L. C. Phonogram was again a
great success, For the 16th time
this event took place, this time
again in Gooiland Theater, Hilver-
sum, Holland's Radio City. About
600 dealers visited this show Sep-
tember 3, during which the new
releases were shown by Phonogram
President Mr, Th.ov.d, Meer. The
Joan Sutherland series on EP is
one of the highlights. In the pop
field the success of Dutch talent
continues here. Ria Valk, Anneke
Gronloh, the Blue Diamonds,
Willeke Alberti, Johnny Hoes and
the Dutch Swing College are all
riding the charts,

Bovema's Warner Bros. label
expects a lot of demand for the
Everly Brothers newest LP album,
“Golden Hits of the Everly Broth-
ers,” which has just been released.
Another Connie Francis single is
expected to become a hot seller on
Bovema's MGM list, It's “Vaca-
tion,” a tune which has been fea-
tured at the popular teen-ager-TV-
panel “Top or Flop.” . . . Little
Eva's “Loco-Motion,” on the Lon-
don label, high up in the hit
parades of America, could become
a Dutch top hit as well. . ., , Fast-
climbing instrumental hit “A
Swingin' Safari” (with the penny-
whistles), by Billy Yaughn on the
London label, coupled with “Sum-
mertime,” is getling action here,
too. . . . An important pop vocal
LP on the Philips label came from
Germany this month, featuring

Gerhard Wendland. The singer will | §
visit Holland this month to collect |
his Golden Record for selling over |

a hundred thousand copies of
“Tanze Mit Mir In Den Morgen",;
in Germany, this song sold ever a
million, . . . Johnmy Hoes, the
Dutch singer, recorded “Blijf Toch
Vanavond Bij Mij" (Please Stay
With Me Tonight) and “Sacramen-
to” together with his teen-age
daughter Ceasarine for the Philips
label.

Dealers’ Session
Hears Billy Vaughn

By HEMMY J. §. WAPPFEROM
Editor, Platennieuws,
Edisonstraat 21, Amersfoort

Visitors to the dealers’ convention
held by Phonogram: Jim Bailey
(Dot Records) and Billy Vaughn.
Vaughn conducted the Grand Gala
Orchestra in some of his famous
top tunes.

Other visitors were W. Townsley,
H. Waison, M. L. Stellman and

J. Boyce (from Decca, England),
P. J. Lebbink and C. Licoppe (from

Philips, Belgium), and J. Bouyer
(Philips, France). There was an
announcement of a new Philips
series called “Grand Gala Series”
with 10-inch classical LP's for a
low price of about $2.50,

Th.V.d. Meer, president of Pho-
nogram, introduced the series and
told the dealers that the LP's, with
famous orchestras, soloists and
conductors, would help to fight the
increasing influence of the sales
of record clubs and outsiders,
Sales have increased over the last
three vears by about 7 per cent,

One of the most important things
on the Bovema dealers’ convention
was the announcement of a new
LP of the Benedetto Marcello
string  ensemble. The ensemble,
which specializes in Italian Ba-
rogue music, features the work of
composers such as Albinoni, Per-
golesi, Corelli and Scarlatti.

Other Trade Doings

Bill C. Slinger, from Artone,
Holland, returned from his semi-
annual U, §. -trip, where he met
with Colpix topper Jerry Raker.
The meeting resulted in Artone
taking over Colpix distribution in
Benelux on a long-term basis, ef-
fective immediately. . ., . Hans Kel-
lerman and Riem Duisterhof from
Delta Record Company just re-
turned from a business trip in

America. . . . Another meeting dur-
ing Bill Slinger's {Artone) trip to
America was that with Cadence
people Archie Bleyer and Budd
Dolinger, ABC-Paramount’s Harry
Levine and Roulette’s Albert Peck-
over. All expressed their satisfac-

tion with the job Artone is doing
for them.

John J, Vis (Artone) told me that
Artone enjoyed its hottest summer
season so far. Artone has more hits
on the charts now than any other
company in this territory.

Duich Talent

Clarinetest Billy Longstreet re-
corded a pop-Dixie instrumental
of famous “Wolgalied” on Artone,
. « « Pianist Martin Gale and His
Nuterackers made new dance fads,
the “Limbo Rock™ and the “Madi-
son.” ., . . Paula Dennis made a
German version of “Janus, Pak
Me Nog Een Keer" which was
rush-released by Deutsche Philips
in Germany.

The Padre Twins' “"Roses Ara
Red"” turned out to be the best sell-
ing version due to the Indonesian-
born twins' large following. Artona
also produced a German version
which has also been released by
Deutsche Philips in Germany, , . .,
Harry Bliek (Imperial), teen-age
star, made his own version of
“Sealed With a Kiss.” ., . . Herman
Emmink, former radio announcer,
made an answer tune of “Tulips
From Amsterdam” with his singla
“Stuur Miji Geen Tulpen Uit Am-
sterdam” (Don't Send Me Tulips
From Amsterdam) (Imperial).

Margret Tynes'
‘Aida’ a Sellout

By PAUL GYONGY
Derekutca 6, Budapest

In Szeged (third largest town in
Hungary, population 150,000)
Yerdi's “Aida" was performed four
times by Margret Tynes, American
Negro soprano, as Aida. Fach
performance was held before a
sellout audience of B,000. Miss
Tynes made several recordings for
TV and Radio-Budapest, and left
for Milano, where she will sing in
world famous La Scala Theater,

Publishing

Dr, Erich Schulze, general man-
ager of GEMA, will visit Budapest
in mid-September to discuss pend-
ing authors’ rights questions with
the Hungarian Performing Right
Society, the Bureau pour la Pro-
tection des droit’s d"Auteurs. Both
societies represent composer in-
terests. Dr. Schulze, who visits Hun-
gary for the first time, will be ac-
companied by AKM's (Austrian
Performing Right Society) former
chief Emil Oswald, who is GEMA's
East European representative.

Radio - Budapest commissioned
the first Radio-Musical to success-
ful writer-composer team Elemer
Boross and Paul Gyongy. The musi-
cal, “Romance Doesn't Exist,” will
be recorded in late November and
broadcast around Christmas.

Andreas Bauer, well-known East
German playwright and lyricist, is
in Budapest for talks regarding an
East German TV film with a
Hungarian composer. This will be
the first co-production of its kind.
The composer's name has not yet
been revealed. Bauer also will take
a few Hungarian hits to East Berlin
for record production.

Zoltan Kodaly will be 50 in
December. Great festivities are
in preparation, to which similar
events all around the world will
join in hailing Hungary's No. 1
living composer. ., . . Paul Siegel,
West Berlin publisher, producer for
Telefunken-Decca and disk jockey,
is having a look at selected ma-
terial of Hungarian pop songs,
which he might be able to use on
his TV or radio shows.



www.americanradiohistory.com

e ' o S
X 5 :

.....

.....

A el

......

......

e o

............

.....

.....

.......

s

.....

.....

% T

-::‘.'. e [ e

NEW, EXCLUSIVE : TRANSCONTINENTAL WIRE SERVICE RCA Custom announces another exclusive service for

its customers— Transcontinental Wire Service. It offers you speed-of-light action on your record orders! Here’s how it works. (1) When your
original master is made, duplicates are prepared for the other RCA factories. (2) As soon as your record starts breaking big, and you need
fast pressing and delivery, you call the nearest RCA Custom sales office. (3) A special expediter takes your order and flashes it on an
open-line teletype to the factory nearest your distributor. (4) At the factory, your order comes out of the teletype already on an order form,
carbon copies included. Without delay for re-typing, or other clerical red tape, a copy of your order goes straight to the production line,

for immediate pressing and shipping. Custom’s got something new. Have you got Custom? RCA CUSTOM RECORD SALES

WEW YORK: 155 E. 24TH ST, MU 8-7200 / CHICAGO: 445 N, LAKE SHORE DRIVE, WH 4-3215 / HOLLYWOOD: 1510 N. VINE ST., OL 4-1660 / NASHWILLE: 800 17TH AVE. 8., AL B-5781/ CANADA: RCA VICTOR €0, LTD.. 1001 LENOIR 8T., MONTREAL: 225 MUTUAL §T., TORONTO
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The pick of the mew releasesi

S':'.C';TLIGHT ALBUMS
et

OF THE WEEK

Sirongest sales polantlal of all records reviewed fhis woek.

Pop

DRINKING AGAIN
Dinah Washington. Roulette R 25183 (M); SR 25183 (8)—
Dinah is at the top of her form and is backed by Don
Costa arrangements that are highly sensitive both to her
personal style and to the music, Some great standards get
the full Washington treatment, makinq them sound fresh
and new. These include “Just Friends," “I'll Be Around,”
“Baby, Won't You Please Come Home" and “For All We
Know."” Should get a solid sales response.
THE NEW SOUND OF THE BOSTON POPS
Arthor Fledler, Conductor. RCA Victor LM 2638 (M);
LSC 2638 (S)—Some of the most popular Leroy Anderson
compositions are performed by the Boston Pops, and these
glittering novelties and charming bagatelles are played
with a sheen and virtuosity that few other ensembles could
match, Such Anderson standards as “Fiddle-Faddle,"” “Blue
Tango,” “Syncopated Clock™ and “Waltzing Cat” are sup-
lemented by delightful confections such as “Classical
uke Box." Cannot fail to produce a substantial sale,

- - -

JIM, TONY AND BOB THE LETTERMEN

Capitol T 1761 (M); ST 1761 (S)—Another first-rate
vocal set by the Lettermen, who have been very successful
with both singles and albums over the past year or so. The
boys turn their attention here to standards, pop hits, and
hits of 1962. Songs include “Love Me Tender,” “Michael,”
“Again," “Let It Be Me,” “Silly Boy" and “A Tree in the
Meadow." Pretty set has both teen and adult appeal.

G R — - .

ROUTE 66 THEME AND OTHER GREAT TV THEMES *
Nelson Riddle and his Ork. Cu?ﬁul T 1771 (M); ST 1771
(8)—Nelson Riddle's single of “Route 66 Theme" is now
on the charts, and this album, containing the hit, should
also turn into a big seller. It contains themes from “Ben
Casey,” “Dr. Kildare,” “The Defenders,” “Naked City,"
“Sing Along With Mitch” and “The Untouchables." They
are all played in stylish fashion by the Riddle crew, and
the sound is excellent.
THE SWINGERS 3
Four Freshmen. Capliol T 1753 (M) ST 1753 (S)—
The Four Freshmen prove again on this fine new disking
that they are one of the brightest and most imaginative
of the vocal groups around today. On this new album they
show off both their fine vocal techniques and their cool
instrumental work on such tunes as “Lulu’s Back in Town,"
“Let's Take a Walk Around the Block,” “Satin Doll" and
“I'm Gonna Go Fishin'." Fine wax,

N MY WAY

Barbara Dane, Capitol T 1758 (M); ST 1758 (S)—Barbara
Dane is one of the most exciting new vocalists to come
along in many years. She sings in a manner closely related
to Peggy Lee, and yet with enough individuality and spirit
to get by on her own, Most important she has a true feeling
for the blues, a feeling she shows off stylishly on this new
album, singing such songs as “Good Old Wagon," “Crazy
Blues," “This Little Light of Mine” and “The Hammer
Song.” Solid support by the Kenny Whitson crew adds to
the lass' vocals. Miss Dane has a chance of becoming one
of the outstanding vocalists of the next few years if this
album is any criterion. She swings!

YOU'LL LOSE A GOOD THING

Gloria Lynn, Jamie JLP 70-3023—The lass, who currently
has a big one in the title tune, has a mighty potent set
here. Her singular vocal style is showcased on a variet
of tunes with solid combo backing. The lass wrote
but two of the 12 tunes on the set. *You'll Lose a Good
Thing,” “Second Fiddle Girl,” “Teenage Blues” and
“Heartbreak Years” stack up as some of the better tracks.

CONCERTO FOR MY LOVE

Jazz

Shearing, Capitol T 1755 (M); ST 1753 (8)—
Another in Capitol's periodic showcasings of pianist Shear-
ing against a lush, romantic backing of string-filled orches-
tra and the kind of “Ah"-singing chorus you hear in the
end title of super-budget movies, This time, the tunes all
have the word “love” in the titles (exception: “A Portrait
of Jennie") and the. mood is one of shimmering romance. A
fine album for mood programming. TFpicnl track in this
vein is Shearing’s tender treatment of a Charles Trenet
oldie, "I Wish You Love."

TOUGH TENOR FAVORITES

Johnny Griffin and (Lockjaw) Davis Quintet. Jazzland JLP
76 (M); JLP 976 (S)—Johnny Griffin and Eddie (Lockjaw)
Davis have been swinging together for almost two years,
and this driving and exciting waxing should keep their
fans happy from coast to coast. The two tenor men pull
out all the stops on swinging readings of “Bahia,” “Blue
Lou,"” “I Wished on the Moon,” and Dizzy Gillespie's
“Ow!" Every track on this outing is a joy.,

LATIN IMPRESSIONS

Charlie Byrd. Riverside RLP 27 (M)—Charlie Byrd's re-
cent trip to South America has paid off in more ways
than one. His album with Stan Getz, “Jazz Samba,” is
currently a big seller, both pop and jazz, This new album,
featuring lovely guitar work by Charlie Byrd, could also
sell well. Byrd not only plays Bossa Nova sambas, but also
flamencos, the joropo from Colombia, and other rhythms
from Amerida del Sur. “The Duck” is a pop-jazz samba,
“Amor Flamengo" is a fiery flamenco, and “Azul Tiple"”
displays Byrd's proficiency on the tiple, the South Ameri-
l."-ﬂ.l:jl instrument. A lovely LP that could go pop as well
as jazz,
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RIGHT NOW

Classical

Herble Mann, Atlantic 1384—Herbie Mann is back with
another sparkling set as a follow-up to his chartmaking
“At the Village Gate" set. The accent is on Latin and
swing and the album features impelling rhythm (the cur-
rent Bossa Nova beat included) with fine flute work.
“Desfinado,” “Jumpin’ With Symphony Sid,” “Carnival”
from the “Black Orpheus” film and “Meditation” all are
top tracks, First class set for stations programming non-
rock and roll sounds.

DVORAK: SYMPHONY NO. 4

Columbia Symphony Orchestra (Walter). Columbia ML
5761 (M); MS 6361 (5)—Less well known than the com-

- poser's “New World"” symphony, Dvorak’s Fourth, a lyrical,

flowing work, is gaining in world popularity, and this
recording is well-timed. Aided by a fine-sounding Holly-
wood orchestra, Walter gives the work a spirited reading
which is enhanced by some top-notch stereo sound work
by Columbia engineers. Completing the short side is the
familiar “Academic Festival Overture,” of Brahms, which
Walter treats with youthful high spirits, The cover (a sun-
set in full Technicolor) is trite, but the Walter name will
provide consumer appeal,

SZELL CONDUCTS WAGNER

Cleveland Orchestra (Szell), Epic LC 3845 (M); BC 1245
(S)—Renewed interest in the wake of the recently con-
cluded Bayreuth Wagner Festival should stimulate interest
these instrumental interpretations of familiar Wagner
music. The Szell-conducted Cleveland Orchestra is in high
form and the thesis from “Tristan and Isolde,” “Die Meis-
tersinger” and “Tannhauser” included here all come off in
vibrant style, Szell, Cleveland and Wagner lovers should

all be well pleased with the set.
(Continued on page 23)

BEST TRACKS
FROM THE
SPOTLIGHT LP‘S

These are the fracks selected for disk [ockey
pragramming by BMW's reviawing panel as tha
H:I:i sutstanding fram this week's new LP Bpot-

POPULAR

THE SWINGERS—The Four Freshmen
(Capitol T 1753, ST 1753) “A Walk
Around the Block™ (ASCAP) (3:42)

ON MY WAY—Harbara Dane (Capitol T
1758, ST 1758y *“This Little Light of
Mine" (2:55)

JIM, TONY AND BOB THE LETTERMEN
—{Capitol T 1761, ST 1761) "1 Wil
Love You" (2:20)

THE NEW SOUND OF THE BOSTON
POPS—Arthur Fiedler, Conductor (RCA
Victor LM 2638, LSC 2638) "Fiddle-
Faddle" (ASCAFP) (3:10)

ROUTE 66 THEME AND OTHER GREAT
TV THEMES—Nelson Riddle & Hia
Ork. (Capitol T 1771, ST 1771) "The
Andy Griffith Theme™ (2:15)

DRINKING AGAIN — Dinah Washington
Roulette R 15183, SR 25183) “Lover
Mun" (ASCAPF) (3:10)

CONCERTO FOR LOVE—George Shearing
(Capitol T 1755, ST 1755) “I Wish You
Love" (2:34)

COMEDY

THE TWO SIDES OF THE SMOTHERS
BROTHERS—(Mercury MG 20675, SR
60675) “Laredo" (Highridge, BMI) (2:56)

JAZL
TOUGH TENOR FAVORITES — Johnny

Griffin & “Lockjaw”™ Davin Quiniet
(Tazzland JLP 76, JLP 976) "Bahia™
(5:53)

INTERNATIONAL

GREEK SEREMNADE — WVarions Artists

(Capitol T 10322) “Antonis’ (2:35)

JACQUELINE BOYER CHANTEUSE —
(Capitol T 10313, ST 10313) *Abrina"
(3:00)

LATIN AMERICAN

CUCA BANCHEZ—{Columbla EX 5081,
ES 1781) *“Solamenie Una Vez" (Peer
Imt’l, BMI) (3:12)

*xk * STRONG

SALES POTENTIAL

ik CURTAIN UP!
GERSHWIN FAVORITES

Various Arilsts. Mercary MG 5020 (M)
SR MM (8)—This should be one of the
most successful releases In the new Mercury
“"Curtalne Up!™ geries. It {eatures thres
ever-popular Gershwin works, the "Rhap-
gody In Bluee,” "American in Paris” and
UCuban Oweriure,” In versions all avallable
with different couplings on this label, Thelr
combination on a single disk, topped by an
agile performance by Eugene List of the
“Rhapsody,” should give this plenty of sales
appeal.

(Continued on page 31)

I e L ﬁ:ﬁ“ If#’.ﬁ%
An Exclusive First from &=

The First Single from the Score

of Irving Berlin's —1&4—’

5-9535

L:Fwing:ﬁerlm fpe

- -
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SPOTLIGHT SINGL
N GLES

OF THE WEEK

Strongest sales pobential of

Pop

KATHY YOUNG
DREAMBOY (Sure Fire, BMI) (2:28)—VPLL LOVE THAT
MAN (DeVorzon, BMI) (1:50) — After a considerable
hiatus, the gal is back with a pair of solid sides. Both are
in the soft, slow rockaballad vein and both are heavily
teen-slanted. Good arrangements include string and chorus,
Either way here. Monogram 506
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BOBBY DARIN
BABY FACE (Remick, ASCAP) (2:06)—Bobby turns in a
swinging, Dixie-like treatment of the oldie on his former
label. It moves right along and should score for the lad
even though it's not as strong as his recent entries. Flip i
“You Know How" (Adaris, BMI) (2:08). Atco 6236

O -

SUE THOMPSON

JAMES (HOLD THE LADDER STEADY) Acuff-Rose,
BMI) (2:13)—MY HERO (Acuff-Rose, BMI) (2:15)—Two
different styles are exhibited by Miss Thompson on this
disk, The first is a novelty done in quick-step tempo that
tells of the gal's elopment. The second side is a medium
tempo tune in which she sings the praises of her beau.
Either or both here, Hickory 1183

GENE (DUKE OF EARL) CHANDLER

TEAR FOR TEAR (Trio, BMI) (2:05) — MIRACLE
AFTER MIRACLE (Roosevelt, BMI) (2:25)—The boy is
in winning ways with these two smart sides, The first is a
ballad with a beat that has an “eye for an eye” theme.
The side builds on fine string arrangement and telling
vocal, The second side is Latin-ish and it also builds with

slrings in an attractive style. Vee Jay 461
JOHNNY MATHIS
GINA (Elm Drive, ASCAP) (2:45)—Here's a real winner

for the lad with the velvet larynx. Johnny sings the lovely
ballad against smart backing with strings and vocal chorus
that has a contemporary feel. Flip is “I Love Her That's
Why" (Elm Drive, ASCAP) (2: 25} . Columbia 42582

TRADE MARTIN

THAT STRANGER USED TO BE MY GIRL (Winneton,
BMI) (2:44)—A mighty strong initial effort on the label
for the boy. The tune is tailored to teens, and striking
arrangement, which uses tuba, strings and vocal chorus,
should get it much action. Flip is “We'll Be Dancin’ on
the Moon" (Winneton, BMI) (2:16). Coed 570

GABRIEL AND THE ANGELS

THAT'S LIFE (Mary Hill-Missle, BMI) 2:31)—A touch
of humor and a tuuch of philosophy go to make a solid
effort from the lad a:ngm fr:ad and his fem chorus on this
teen-slanted side. It's a zml:e item in a medium tempo.
Flip is “Don’t Wanna Twist No More" (Mary Hill-Missle,

BMI) (2:39). Swan 4118
BRUCE CHANNEL
SOMEWHERE IN TOWN (LeBill, BMI) (2:24)>—This
side builds and builds, Channel emotes the lyric in high
weeper style against a Tex-Mex backing that adroitly em-
Flip is “Stand Tough" (LeBill, BMI) (2:09).
Smash 1780
JAN AND DEAN
teen item for the lads, and the tune was written by the
hot Aldon team of Barry Mann and Cynthia Weil. Smart
arrangement and a solid beat add much appeal. A ::lass?r
duo-vocal job that can score, Flip is “Who PGt the Bomp™

ploys potent guitar and strong work from a vocal chorus,
MY FAVORITE DREAM (Aldon, BMI) (2:15)—A strong
l (Aldon, BMI) (2:43), Liberty 55496

IIIrlr.mh mlwud fhis an.

DUANE EDDY

STRETCHIN' OUT (Linduane, BMI) (2:00)—~(DANCE
WITH THE) GUITAR MAN (Linduane, BMI) (2:26)—
Here are two mighty potent sides as follow-ups to Eddy’s
most recent “Paladin” hit. The first is a bluesy teen dance
side with an easy-walking beat. The second is a stron
teen dance side that features chanting vocal by fem chorus.
Two strong ones, with the edge to the thlg side.

" RCA Victor B087

- e e -

DON GIBSON

S0 HOW COME (Acuff-Rose, BMI) (2:21)—Boudleaux
and Felice Bryant penned this plaintive pleader ballad. It
gets a strong vu-:n? from Gibson, against an interesting
Memphis kind of sound featuring down home harmonica
and solid piano, Good wax and it can step out. Flip is
“Baby We're Really in Love” (Fred Rose, BMI) (1:51).

RCA VYictor BOBS

FE L L L L R R R R T T R R

LaBRENDA BEN AND THE BELJEANS

CAMEL WALK (Jobete, BMI) (2:36)—Here's a wild dance
side with a solid gal lead backed in the fem gospel
chorus style against a pulsing Twist blues backing. Excit-
ing wax that could easily step with exposure. Walch it
Flip is “The Chaperone” (Jobete, BMI) (2:44).

Gordy 7009

. - e -

THE SHOWMEN

TRUE FINE MAMA (Minit, BMI) (2:18)—The boys have
a classy, offbeat effort here that has a chance. It's wild
with the romping vocal done against 1920's style backing
with banjos and Dixieland band. There's also a whistling
interlude. Cute wax that can show in both r.&b. and po
fields. Flip iz "The Owl Sees You"” (Minit, BMI) (2: 13;J
Minit 654

THE EDSELS

DON'T YOU FEEL (Russber, BMI) (2:31)—A smartly
crafted rhythm rocker. The stylish lead hands it a power-
ful performance and he gets a solid assist from the group
and a big arrangement in the backing. A persuasive side
that could catch on. Flip is “Shaddy Dadi:le'. Dip Dip”
(Trinity, BMI) (2:13). pitol 4836

BRENDA LEE

SAVE ALL YOUR LOVIN' FOR ME ( ion, BMI)
(1:57)—ALL ALONE AM I (Duchess, BMI) (no time)—
Two fine, contrasting sides for Brenda here. First up is a

-@

breezy rocker which she delivers in her own telling rockin
style. Flip is an interesting Hadjidakis ballad done in the
European tradition with a rich ork backing. Both can
happen. Decea 31424

O S S

JERRY BUTLER

YOU CAN RUN (BUT YOU CAN'T HIDE) (Armada,
BMI) (2:37)—TI'M THE ONE (Conrad-Curtom, BMI)
(2:13)—Jerry Butler is real hot right now and these two
efforts can sustain his chart streak. Both are ballads,
handled with great warmth and the backings are full of
colorful strings. Watch both. Veelny 463

Country & Western

HANK COCHRAN
LUCY LET YOUR LOVELIGHT SHINE (Pamper, BMI)
(2:17T}—The well-known writer turns in a rousing, old-
fashioned foot stomping rhythm ditty. There's a high-
ﬂymg gang vocal in the chorus spots that inspires the
sing-along feelmg Happy wax with a good sound and
beat. Flip is “I'd Fight the World"” (Pamper, BMI) (2:36).

Liberty 55498
(Continued on page 27)

*kk+ STRONG

SALES POTENTIAL

g | CHAD MITCHELL TRIO

*% %% Hello Swsan Brown—EKAPP 485—
A lovely folk-siyled ftem recelves a bright
find breczy performance by  the Chad
Mitchell trio and they infuse it with enough
excitement Lo happen. Watch this, {Teena,
ASCAP) (2:5T)

ddkkdk You Can Tell the World—The
Chad Mitchell Trio comes through with a
good reading of a good gospel effort which
they sell with style and forcefulness.
(Melody Trails, BMI) (2:3%) '

TICO

*kddk Gel Up and Wobble—AMY B60l—
S50 far, none of the “wobble” and “wad-
die* disks have taken off, so there's a chance
for this one. Tico and the Triumphs torn in
g spicited vocal on the dance, which has
strong Twist and muoshed potato rhythm
roots. (Landis-Aim, BMI) (2:17)

*a#&k Cry, Little Boy, Cry — Here's a
weeping and walling message, with the lead
man showing a touch of the Dion approach
in “Lonely Teen-Ager.," Good sound hare
and both sides figures to have a chance.
(Landis-Aim) (2:33)

KAY STARR

Yk Four Walls—CAPITOL 4835—The
tune wns once a big hit for Jim Reeves in
the country field and Miss Starr hands it »
most meaningful reading. The three-beater
sounds fing here and the side merita plenly
of play. (Sheldon, BMI) (3:05)

dkkd Oh, Loocsoms Me—Tha gal turns
in & fine, warm rendition of Don Gibson's
great country hit song. She's right at home
with the tune and she getn a strong assist
from the band. Spinnable side. (Acuff-Rose,
BMI) (2:30)

JERRY REED

ki Hully Guliy Gulisr—COLUMBIA
42533 — A mighty smart sounding huily
gully side and one of the few to come from
MNashville, Tt has Jerry Reed playing a fine
country stvla guitar with help from a fem
chorus and a chattering sax. Dancers will
like this one. (Lowery, BMI) (2:02)

* | drdrdede Twist-A-Roo—A blues riff played

by the group here, provides solld Twist
material. This, too, could get plays, espe-
cially in jukes (Lowery, BMI) (2:07)

HANK MARR

Ak Sweel Nancy—FEDERAL 12468—
This side has a touch of the slow, gospel
feeling In it. It !umru an organ solo with
accompanying piano that's effective. Tenor
sax is also featured. (Avenue, BMI} (2:17)

*hhh The Walusl Roll—Some torrid sax
blowing with strong organ accompaniment
on this side, It hag swing and style and
should get play in jazz and r.&b. juke
locations. (Avenue, BMI) (2:59)

THE IMPRESSIONS

ik h Minsirel and Queea—ABC-PARA-
MOUNT 10357—Royalty comes in for an-
other whirl on this side which features tha
lead singing a pler for wvndersianding from
his queen. The side i ottroctively styled
with impelling thythm support from tha rest
of the bovs and accompanying ork. (Curlom,
BMI) (2:21)

(Continued on page 27)

An Exciting Threesome from :
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Rain, Rain,
Go Away s.9532
Bobby thon

P ."‘-""
e

Mr. Lonely
Buddy Greco

5-9536

el e

Love Isan Ocean
of Emotion s.9530
The Ames Broters
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Kingston Trio Breaks Ground
With 90-Min. Pay-TV Special

® Continued from page 4

The one-shot special can also
be sold by the Kingstons to over-
seas TV customers in Britain,
Japan, West Germany and else-
where.

Werber, who feels that “national
pay-TV is definitely going to hap-
pen,” has some plans of his own

To Video-Tape
Philharmonic

NEW YORK—The long-stand-
ing relationship between CBS and
the New York Philharmonic will
enter a new phase this fall. On

tember 23, CBS-TV crews will
video-tape the orchestra in the
Inaugural ceremonies at Lincoln
Center’s Philharmonic Hall for a
two-hour special. On October 6,
CBS Radio will begin its 33d con-
sective season of network radio
coverage of Philharmonic concerts.
This fall will also mark the 22d
anniversary of the Philharmenic's
recording contract with CBS-owned
Columbia Records. The network's
TV concerts for young audiences
and periodic TV specials featuring
the Philharmonic under Leonard
Bernstein will also be back this fall
for their sixth and fifth seasons

respectively.

for pay-TV medium (which exists
currently in the form of the Hart-
ford test, a Toronto test by Para-
mount-owned Telemeter and a
vaje-:ttd pay-TV test in Denver).

erber hopes, in the future, to
produce a series of TV revues
shewcasing musical artists in con-
cert situations.

There are no album plans linked
to the Kingstons’ TV show, though
Capitol Records will undoubtly use
the Hartford showcase to promote
the group in the station's viewing
area.

“The sound on the tape is great,
but it’s strictly monophonic,” Wer-
ber told BMW. He added that
the total number of Kingston Trio
albums sold to date is “well over
10 million.”

VHF Inc., a relatively new firm
organized by a group of ex-CBS
execs to produce taped TV shows
and commercials, owns an equity
(about 25 per cent) of the Kings-
ton tape. VHF Vice-President Ritﬁ-
ard R. Rector served as producer,
with Doug Schustek as associate
and Peter J. Smith directing. Wer-
ber is credited in the show as an
executive producer for the Kingston
Trio. VHF sources told BMW that
the TV firm also hoped to explore
other possible pay-TV showcase
deals for top recording acts.

ARTISTS! BIOGRAPHIES

For your programmin
posted on 3 by 5 ca

[ ———————— R ———_—————

uie herd are pertinent facts sbout hot disk artists.
these biographies will help you build & convenient file of such data.

if clipped and

THE RIVINGTONS
(Liberty)

' BOOKING OFFICE: Creative
- Artists
. Leonard. NAMES: Rocky Wil-

Management, Robert

son Jr., bass; Carl White, lead;

. Sonny Harris and Al Frazier,

HOME TOWN: Wilson, Pensa-

o cola, Fla.; White, Dallas; Harris,
- Texas;

Frazier, California.

. BACKGROUND: The boys met
- by chance at a hotel in down-

RADIO-TV

PROGRANMMING

Asks Commission
To Put OH FM

Rules for Awhile

WASHINGTON—The National
Association of Broadcasters has
urged the Federal Communications
Commission to delay effectiveness
of its new FM broadcast rules until
the status of existing stations is
made clear.

NAB feels that this should be
determined before the FCC gets
any further into decisions on its
overhaul of the FM service. The
commission August 1, 1962,
adopted rules changes to include
new classifications for FM stations
by power, zones and mileage sep-
arations. At the same time, it
roposed a table of assignments
or FM stations, inviting comment
on the question of the status of
existing stations.

NAB feels this is putting the cart
before the horse. It told the FCC
that assignments and status of pres-
ent stations are so interrelated that
they should be resolved before, not
after, specific zones are established.
In the FCC’s originally proposed
order, no change of existing facili-
ties was raised, the broadcaster
association points out, NAB feels
no action should be taken that
would in any way prejudge or prej-
udice the issue of how existing
stations will fare,

NAB's petition was prepared in
consultation with its reformed,
special committee on FM alloca-
tions of which Ben Strouse, presi-
dent of WWDC-FM, Washington,

is chairman,

Roger Wayne Celebrates
38th Year as Radio Name

HEMSTEAD, L. 1. — Roger
Wayne, music director for inde-
pendent outlet WHLI here, will
celebrate next month one of the

Flongest active careers in musical

broadcasting. An executive of good-
music-format WHLI since 1947,
Wayne has been a performer and
executive in New York radio for
38 years, dating back to the early
1920°'s when he was a member of
one of radios earliest classical
piano teams, Cafiso (his real name)
and Allen. He can even claim to

VOX JOX

By JUNE BUNDY

NEGLECTED PANELIST: Mich arren
WNHC-TV, New Haven, Conn., sent In .hrall't?]y too
late for inclusion in a recent panel, so we'd like to run it
here, The question was: “What dance do teen-agers in
your audience favor mow?’ Warren’s reply: “The most
popular dance step around the Connecticut area is still the
Mashed Potato, Even though a new step seems to be-
come universally popular all at once, not everyone learns
it all at once. When someone does master g new, differ-

ent, popular step, he wants o enjoy it £ hile—
at least ontil the next one nnmeﬁitﬁun;’r e e

GAB BAG: Larry Gar, WLBG, Laurens, S. C.
the music industry to write to Geov, John B,
ecutive Office, Lansing, Mich., in behalf of Al (Flat Top) Daily,
who is serving a term in the Southern Michigan Prison, Dﬂiljr’
spearheaded “Operation Leaky Arm,” a drive for prisoners to
donate blood to hospitals, and has worked closely with many
diskeries and promotion men on record programs for prisoners.
His parole hearing comes u(lé in the near future, . . . Free lance
record programmer Bill Gavin notes: “Bammey Pip, WIET,
Erie, Pa., has been replaced at a regular Saturday night hop by
live big bands. Wonders if this marks a trend?”

CHANGE OF THEME: Bob Lewls, ex-WIN
New York, has taken over the midulght to ,5 a.m, linfuII
slot, “All Night Satellite,” at WABC, New York, . . .
John D. Scheuer Jr. has been named to the newly created
pest of administrative executive of the Stations.
+ + + Jim Kelley, formerly with KBOI, Bolse, Idaho, has
taken over the early morning show on KGW, Portland,

Ore. . . . Duke Rusmore is n i
e by ew spinner at WYDE, Bir-

Lee Manson, formerly with WCKR, Miaml, has joined
WAVZ, New Haven, Conn., as manager. ., . . Two ex-igﬂﬂx
Dallas, ' staffers—Gary Mack and Bill Holley—have joined
WFI_JH, Miami, Mack is new p.d. of the Fiorida outlet, . . .
William A. Mayer is the new sales promotion director of WIP,
Philadelphia. . . , WRCV, Philadelphia, will broadcast “live"
remotes from the Sunnybrook Ballroom for the second year
starting September 8, with Bill Bransome as emsee on Satur-
days from 9:30 to 10 p.m. Billy May Ork will be heard on the

first program, followed by bands of Maynard Ferguso
Elgart and Ray M::Einh:y.? e

Tim Tyler (Don Schwartz), ex-WI Peorla, IlL
is new staffer at WAKY, ’Lnuiszi’lle, H;v.lfl.". Bruce Mor-
row, WABC, New York, completed a two-week stint with
the Air Force Reserve August 11-25. After a brief two-
weel stint as station manager of WGKY, Charleston,
W. Va, Mitch Michael (air name for Terrell Metheny)
is now spinning ‘em from noon to 3 p.m. on WQXI,
Atlanta, while his fraw, Carolyn Johns Metheny, sales
manager of WGKY for the same period, Is now con-
tinuity director of WQXI. Prior to joining WGKY,
Michael was a long-time jock st WOKY, Milwaukee,
where his wife was continuity and promotion director.

is asking
Ex-

. discovered they had one thing
' in common—singing. For sev-
: _ eral months they sang together
“Just for kicks.” One day, quite by accident, the boys discovered
"a new sound.” From that time on they tried to sell their sound
for records but without success until the latter part of 1961 when
they joined forces with Jack L. Levy and Adam Ross, West Coast

roducers. Levy and Ross gave them the name, the Rivingtons,

onoring a street on New York’s lower East Side where both
played as youngsters, and out of this association emerged the
group’s debut disk hit for Liberty Records.

.. LATEST SINGLE: “Pappa-oom-mow-mow” spinning on the
Liberty label is scoring well on the charts. The side moves into
the No. 51 slot this week on the Hot 100,

THE FOUR SEASONS
(Vee Jay)

]

]

:
NAMES: Frankie Valli (Real name: Frank Castelluccio); Bob
Gaudio, Nick Massi (Real name: Nicholas Macicci) Tommy De !
Vito, Hﬂl’lﬂ]]ﬁ‘i’ﬁ: Valli, May 3, 1937; Gaudio, November 17, !
1942; Massi, September 19, 1935; De Vito, June 19, 1936. |
HOME TOWN: All are from New Jersey. BACKGROUND: |
Except for Bob Gaudio, who joined the Four Seasons after leay- !
ing another group, the other boys had been working together for
about six years under the name the Four Lovers. This group had !
mild disk success and it led to steady bookings in local clubs. 1
Recently, however, the lads discovered that teen-agers who were
familiar with their sound had now grown up and they needed |
another hit record to recapture their fame, Abouit this time inde- !
|

]

i

]

]

[ |

[ |

|

]

]

]

]

]

1

1

]

!

be a TV pioneer, too, having ap-
peared. several times on Dr. Lee
de Forrest's experimental TV sta-
tion, W2XCR, in 1929-1930.

Larry Gar, WLBG, Laurens, S, C,, is m:nding out his news-
letter to the trade again. He is piloting a morning show from
3:30 to 9 am. Gar notes that WLBG is now a?ﬁﬁated with
Mutual, and that it is featuring new RCA jingles, . . . Jack
Kelly (back on the air at WKBW, Buffalo, in the 12 midnight-
6 a.m., time slot) is anxious to line up artists for shows he is
emseeing on Saturday nights at the Port Couldern Arena in
Canada, about 18 miles from Buffalo.

YESTERYEAR'S HITS

Change-af-poce programming from your librarian’s shelves, feoturing the disks
that were the hottest in the lond 5 yeors cge ond 10 yeors oge this wesk.
Here's how they ranked on Billboard’s charts then:

POP—-5 Years Age
September 16, 1957

1. Tammy, D. Reynolds, Coral
2, Mana, P. Anka, ABC-Paramount

3. Whole Lotta Shakin® Geln' On,
). L. Lewls, Sun

4, That'll Be the Day, Crickets, Brunswick
5. Teddy Bear, E. Presley, RCA Viclor

6. Homeycomb, ). Redgers, Reulells

1. Rainbew, R. Hamiltem, Kapp

B. Mr. Lee, Bobbettes, Allantic

9. Searchin', Coaslters, Alco

10. In the Middle of an Island, T. Bemnefl, 1
Columbla

Dumping Formats

® Continued from page 6

From Studio X' presented in unin-
terrupted quarter-hour segments.”

Weekly meetings are held, Ma-
loy said, in which the program
{director mects with music depart-
ment personnel to discuss program-
ming policies and specific selec-
tions.

Announcers Into Personalities

Another factor was the conver-
sion of staff announcers ranging in
seniority from two to 30-plus years
inte personalities, but not disk jock-
eys. Their emphasis, he said, was
on projecting “a friendly, cheerful
manner” and the use of “conversa-
tional tidbits to provide quality and
substance in material that would be
informative, interesting, entertain-
ing, pertinent and brief!”

The purpose of this total change
was to attract an adult audience,
and to develop programming that
would not be stuffy but would be
“exciting, well-programmed radio,”
which could be called “Radio with
a8 purpose.” The result of the
change, fully promoted and adver-
tised, has borne fruit, with Pulse
listing WNAC as the No. 2 outlet
in Beston during the prime morning
drive time.
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POP—10 Years Ago
September 13, 1952

1. You Belong o Ma, ). Mafford, Columbla

1. Auf Wiederseh'n, Sweethearl, Y. Lynn,
Lendon

Y. Wish Yeu Were Hers, E. Fisher-H.
Winlerhatter, RCA Vicler

4. | Wenl fo Your Wedding, P. Page,
Mercury

5. Rall as Much, K. Cloeney, Columbia

6. High Moen, F. Laine, (olumbia

1. Botch-A-Me, R. Clooney, Columbia

8. Jambalaya, J. Staflerd, Columbia

9. Meet Mr. Callaghan, L. Paul, Capited

0. Indlan Love Call, Siim Whilman,
Imperial

pendent record producer Bob Crewe met Frankie Valli and
learned the group was not recording, Convinced the group could
make it again, given the right material, Crewe became associated
with the boys, changed their name to the Four Seasons and began
recording. Their initial release, “Bermuda,” stirred some action,
but never made the top. They tried again and the second effort,
spinning on the Vee Jay label, has zoomed to the top of the Hot
100 in only four weeks,

LATEST SINGLE: “Sherry” is the name of the hottest disk
on the chart scene since Bobby Vinton's “Roses Are Red.”

ettt - - - -

RHYTHM & BLUES—5 Years Ago—September 16, 1957
Whole Lota Shakis® Goin" On, Farlher Up the Road, Bobby (Biue) Bland,
Duk

Jerry Lee Lewis, Sun ¢
Mr. Les, Bobbettes, Atlantic Short Fat Fanale, mr,h:mnm. Specialty
Teddy Bear, Elvis Presley, RCA Viclor
Searchln’, Coasters, Afco

Diana, Paul Anka, AB(-Paramount
That'll Be the Day, Crickels, Brumswick
Think, Five Royales, King

Send for Me, Nat King Cole, Capitol

F“-‘.“ﬂ"'*"'"- .. S - T o - - - -
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CHESS HITS..

\that are here or in
the making

"FATHER KNOWS
BEST"
b/w

“SOMEDAY I'LL
SHOW YOU”

THE RADIANTS

Chess #1832

“YOURE THE
ONLY ONF”

EDDIE BO

Rip #1833

“HOUSEWARMIN'

PART 1"

by
HOWARD McGHEE &

THE BLAZERS

Argo #5422

| PARTY |
| ACROSS THE

HALL
YVONNE BAKER

and the
SENSATIONS

i Argo #5420
f

"REAP  WHAT
YOU SOW"
b/w

II‘FAT IGYII

BILLY STEWART

Chess #1820

JUDGE A BOOK
BY THE COVER”

BO DIDDLEY

Checker #1019

“YOU CANT |

-

CHESS

PRODUCING CORP.

21320 5. Michigen Chicage 16, I

MAHLER: SYMPHONY NO, 4

Elisabeth Schwarzkopf; Philharmonia Orchestra (Klemp-
erer). Angel § 35829 (S)—There's lots of talent repre-
sented in this well-recorded album—a lyrical, uncompli-
cated work by a composer who gains steadily in audience
appreciation, an understanding (if a trifle slow) reading
by Klemperer, and a memorable soprano solo by Elisa-
beth Schwarzkopf. It’s not in the “warhorse” category, but
it will be appreciated by longhair customers who are
giving depth to their collections. Stereo sound is as good
as you'll hear.

THE VOICE OF WAGNER

Regine Crespin. Angel S 35832 (S8) — France's Regine
Crespin, who's due to appear with the Metropolitan Opera
this season, has a pure, flexible soprano that's likely to
win her a large following in this country, This album,
conducted by George Pretre, has already won a “Grand
Prix du Disque” in France, a fact which will aid sales
among sophisticated collectors. Miss Crespin doesn't have
the grand power of a Flagstad to carry an aria from “Die
Walkure,” but she's in her element in lighter, more roman-

tic arias from “Lohengrin" and “Parsifal,” and in five
Wagner lieder.
BRAHMS: YIOLIN CONCERTO
David Oistrakh; French National Radio Orchestra (Klemp-
erer) Angel 8§ 35836 (S) — The collaboration between
@; violinist David Oistrakh and conductor Otto Klemperer
u links two of the most glamorous names on the classical
recording scene, Their version of the Brahms Concerto is
literally breath-taking in its beauty, This should definitely
become of the best selling classical releases of the season,
featuring as it does, these top names with one of the
staples of the repertory in a gem of a rendition,
BERLIOZ: ROMEO AND JULIET (Complete) (2-12")
London Symphony Orchestra and Chorus (Monfeux).
Westminster XWN 2233 (M); WST 233 (S)—A fine fusion
of elements are at work here—a rich, romantic musical
work; a conductor of stature; and a distinguished group
of vocal artists and musicians. The result is an important
two-record package beautifully showcased with extensive

(Continued on page 28)

WORDS AND MUSIC:

By LOUIS R. GUZZO
Arts and Entertalnment Editor, The Times

It might be sacrilegious to some persons
(whether addicted to the classics or jazz) to com-
are Artur Rubinstein and Erroll Garner. Yet they
ve much more in common than in disparity.
Rubinstein is a world-famous pianist, Ditto
Garner. Rubinstein is the highest-paid pianist in his
field. Ditto Garner, Rub- R I

AL - 2
e

instein is under the con-
cert management of the
Impresario  of the
“elite," Sol Hurok. So is
Garner. :

R. is a short fellow. . b 8
G. is, too. R, has short = ..
fingers, Ditto Garner. R, @ &4
is a romanticist in his
choice of music. So is G.
R. is T6.

“MNow, wait a min-
ute," the jazz pianist
said in his hotel suite
this week. “That's
where 1 get off.”

Garner, wowing au-
diences this week at the
Playhouse, is 39. How-
ever, mention of Rubin-
stein brought E look of & - N
reverence to Garner's
eyes as he: sald: ERROLL GARNER

months ago. Man, is he loose. And at his age. Those
fingers were flying. If mine are at thatage..."

Garner, a modest, almost shy fellow, would
have nothing to do with the Rubinstein-Garner com-
parisons, He has tremendous respect for concert
performers like Rubinstein and shrugs off attempts
to classify himself with them.

_ He cherishes memories of the lale William Kap-
ell, a close friend of Garner's, who was killed in a
plane crash nine years apo. Kapell was a young
sensation in the concert field.

““He was the greatest,”” Garner said. *'If he had
lived, he would have been No. 1 in the world, I'm
sure. When we'd get together, he’'d ask me to play
for him, and then he would try some jazz, too. He
could get a lot of feeling into a ballad. I think that
helped him get the deep emotion he put into concert
works,

“His death was a big loss. A big loss."”

| : “I caught Rubinstein at Carnegie Hall a few

GARNER SORRY he never took a piano lesson
In his life? He answered quickly:

“No, sir. If 1 had, I don't believe I would have the
freedom I have today on the keyboard, Now, don't get
me wrong. I'm not against taking lessons, But jazz is a
different horse that you can’t corral,

*Classical music needs plenty of discipline and train-
ing, but it does impose certain restrictions on you that
can hinder a man playing jazz."

But how did he learn to play and when did he start?

“I can't answer either question for sure, but my
metheér tells me I climbed on a plano stool when I was
3 and siarted pounding to music out of the phono-
graph. I've beea playing ever since.”
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Erroll Garner: A Swinging Rubinstein

Most play-by-ear planists are restricted. to one or
two keys. Garner is at home in any key, a remarkable
feat for an untutored person. How did he learn to do it?

“Practice, Man, practice, And necessity, too. When
I was a young fellow, I'd take any job that came along.
Lots of times, I had to fill in with a band. T had to fake a
lot of chords because I couldn’t read the music. It was
rough, but I learned,

“It sure has paid off. Now, I like to play the same
tune in a different key each night just to get a new feel
and mood, We change the rhythms, too, for kicks."

The “we"” was a reference to Ed Calhoun, ba
and Kelly Martin, drummer, the two other members
the Garner trio.

ONE OF THE TRADEMARKS of the Garner style a
a jazz show is the improvised introduction to each tune,
inmthatmﬂimu%munmrhmwﬂnumlum
use them

“In the first place, 1 don't know what we're poi
to play. I don't like set programs, The intros are fee
or pace-setters. All I know is it's time to play a sweet
ballad or a swing tune—you know, vary them for in-
terest. .
“Sometimes I get so involved with an idea I almost
forget where I'm headed, but it all works out somehow.
The boys get impatient at times while I'm fussing around,
but they're used to it."

Garner laments that he doesn't have tapes ol his wan-
dering intros so that he can "recall where I've been.”
Some of them have musical ideas he'd like to repeat or
embellish, but they're gone as fast as they're played.

I

The jazz pianist has several ambitions “if I can just
put together a few months of rest from personal appear-
ances.” One is a desire to write a Broadway musical and
another a film score.

But how can he do either if he can't read nor write
music?

“Oh, I just play the tunes. Somebody else can put "em
duwgnntasy? By no means, Garner has written more
than 200 tunes exactly that way—and a score he per-
formed with the Cleveland Orchestra, no less, in 1950 to
rave notices from critics,

Amazing man, Garner, Never took a lesson, never
gave one, But teacher is in a class by himself.
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Current Album Recordings:

“DREAMSTREET"
“WCLOSEUP IN SWING"

On Octave Records

Distributed by ABC-Paramount
S$OLD EXCLUSIVELY THROUGH RETAILERS
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" TV Dance Adds
Touch of Egghead

SAN FRANCISCO — Public-
affairs segments are the newest ad-
dition to Dick Stewart’s “Dance
Party” series on Westinghouse-
owned TV outlet KPIX. Rather
than try to coax the show’s audi-
ence to watch a long-length, seri-
ous show, station officials and
Stewart will take a half-hour of
short segments on higher education
and spread them through the 90-
minute *Dance Party” on Saturday
afternoon, starting November 10.

This format, KPIX feels, will
preserve the pop musical mood of
the show while performing a pub-
lic service. “Dance Party,”" inter-
estingly, has a 60 per cent adult
audience, according to KPIX,
though its focus is mainly on teen-
appeal records and guest stars.

SEPTEMBER 15, 1962

Milwaukee Teen

Dance Show Bows

MILWAUKEE — “Twelve to
Twenty,” a new Saturday afternoon
half hour show for teens, made its
debut September & on WTMI-TV,
the Milwaukee Journal TV Station.

The premiere featured Julius
LaRosa, Bobby Vinton and a local
group, the Legends. Announcer
Bob Knuizen serves as host, and
local teen-agers, selected via audi-
tion process during the summer
months, participate as emsees,

audience, invited to dance to local
guest music groups ‘each week.
Format also calls for guest stars
on each program to leave the stage
to chat with the audience.

M
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HITTING STRONG
ACROSS THE COUNTRY!

The VIDALTONES

"FOREVER"

Josie 900
Natienally distributed by . .

JAY-GEE RECORD (0., INC.

318 W, Abth 5, N. Y. 36

The show is open to a studio |

PROGRAMMING
PANEL

If you have a provocative
Guestion to ask the nation's
disk jockeys, please send it to
this department, 1564 Broad-
way, New York 36, N. Y.
Your name will be credited
when it appears.

THE QUESTION:

How accurate (in your opin-
ion) are listener telephone polls
(“Battle of the Sounds,” etc.)
in predicting the potential of
new releases?

THE ANSWERS:

DANNY DAVIS

National Promotion Manager
- Bigtop Records

“Battle Polls” give some insight
| into potential of
B SR R “newsies,” but
they certainly
cannot accurate-
ly predict hits.
As a promotion
man | have oft-
en used favora-
ble poll results
to tout Bigtop
releases, only to
find that wizen-
ed music and
program direc-
tors are not often impressed. When
ballads are pitted against tempo
tunes, invariably the impact of up-
beat wins out over the ballad.
Yet, the life span of a hit ballad
far surpasses a tempo record. How-
ever, you can’t argue with success.
“Battles” have proven an audience-
building gimmick.

DAVID BERGER
Promotion Head
ABC-Paramount Records

I think the telephone polls are
just about as ac-
curate a meas-
urement of a
record's poten-
tial as any meth-
od where the
public is in-
volved, Of
course, there's
always the possi- &
bility of *stuff- §
ing the ballot & =

B

box" by calls

from fan clubs

and that sort of thing, but on the
whole, I think the phone method
is fairly useful. 1 do like the idea
of giving the public an opportunity
to voice their opinion on a new
record.

WALT MAGUIRE
National Sales Manager
American-London Group
In today’s market and with the
type material 1
distribute, 1 feel
“the battle” is
e very effective.

For the most
part, it can only
= helparecord
& that is beamed
at teens. Ninety
per cent of the
. A, winners are hard
g rock or cute,
amy early - teen bal-

lads. A popular
program has a tremendous audience
and the listener makes the call be-
cause he or she hears a sound they
like. 1 believe they get the feeling
they are part of the program when

==

e

_ | they predict the potential of the

new release,

CBS Radio People
To Hear Reports

NEW YORK—A report on “the
creative, as well as administrative
problems of station management,”
details of a new study of radio
listener preferences, and a new
sales Er:aﬂnlatiﬂn designed to ex-
plore “increasing values of network
radio” will be agenda highlights of
& September 12-13 annual meet-

snirvmessnesmesasss | | O ISTOrY CcCOM

|| Western Deejays

This  Last From Yhis week's Het 100 Weeks
Week Week TITLE, ARTIST, LABEL Hot 100
@ 12 RAMBLIN' ROSE, Hat King Cole, Capitol 4804 ......... PO 1
@ 3 SHE'S NOT YOU, Elvis Presley, RCA Victor 8041 .. ..oovveeseenesnnnnnss. 7
(3) 4 TEEN AGE 1DOL, Rick Nelson, Imperial SB64 ........eveeusersennnnns 3
@ 1 YOU DON'T KNOW ME, Ray Charles, ABC-Paramount 10345................ 8
@ 8 SEND ME THE PILLOW YOU DREAM ON, Johnny Tillotson, Cadence 1424......
7 ALLEY CAT, Bent Fabric, Ao 6226 .........vvvvvsenesssssennnns, 8
@ 5 A SWINGIN' SAFARI, Billy Vaughn, Dot 16374 ...ovvveneenrreeennnnnn, 9
. 12 RAIN, RAIN 60 AWAY, Bobby Vinton, Epic 9532 .....uovvernnnsernnnss 4
(9) & ROSES ARE RED, Bobby Vinton, Epic 9509 ........euerrieuennennnnsn. 15
. {1 BABY ELEPHANT WALK, Lawrence Welk, Dot 16364 .................... {5
@ 9 TILL DEATH DO US PART, Bob Braun, Decca 31355 ..........ccoenee. 9
@ — | REMEMBER YOU, Frank Ifield, Vee Jay 457.. ... \0vuvsrissseinsees 1
@ 16 | LEFT MY HEART IN SAN FRANCISCO, Tony Bennett, Columbia 42332........ 6
@ {0 CALL ME MR. IN-BETWEEN, Burl Ives, Decca 31405 ... ....ovvevsneensn, 9
@ 20 LONG AS THE ROSE 15 RED, Florraine Darlin, Epic 9529 .........cccovuns 4
. {7 THEME FROM A SUMMER PLACE, Dick Roman, Harmon 1004 .............. 7
(17) — OMLY LOVE CAN BREAX A HEART, Geno Pitney, Musicor 1022.............. '
(18) 13 A TASTE OF MONEY, Marfin Der @orly 55470 ,............... o
(19) — LITILE BLACK BOOK, Jimmy Dean, Columbia 42529 .............cc.cen.. A
— MO ONE WILL EVER KNOW, Jimmie Rodgers, Dot 16378................. .3

Hook on at WINS

NEW YORK—What may be the
first step in a face-lift for the
WINS, New York, top-40 format,
has been taken by the Westing-
house Broadcasting team now call-

in the shots. Pete Myers, ex-
Cleveland deejay most recently
with WNEW, and Dick Clavton, |
ex-WIL, St. Louis, have been
signed for the WINS personality
roster.

The signings, according to Gen-
eral Manager Mark Olds, are de-
signed 1o combine “the best of the
new talent from local and out-of-
town sources with the successful
performers already at hand.” New
WINS shows for Myers and Clay-
ton will start later this month,
Olds said,

The WINS deejay moves touched
off some others in MNew York.
Ted Brown, a platter spinner at
WHN for the past dozen years,
is shifting to WNEW. Art Ford,
currently a feature of WNBC's
daytime deejay line-up, is reported-
Iy shifting to WINS. At WINS,
Lonnie Starr, another New York
veteran, is said to be planning a
move to another of the city’s out-
lets, possibly WABC.

ing here of members of the CBS

Radio Affiliates Association.

The convention is expected to be
attended by 167 station executives
representing 114 affiliates, as well
as a group of 61 executives from

various CBS divisions, headed by
Arthur Hull Hayes, CBS Radio
president.

The annual banquet is set for
September 13, with an entertain-
ment program featurlng Arthur
Godfrey, the Buffalo Bills, June
Valli, Richard Hayes and Johnny
Parker's orchestra.

Sponsors Don't
Shy From Stereo,
Station Finds

NEW YORK — Stereo-voiced
FM can be worth its weight in extra
broadcast billings. This is the con-
tention of executives of WCRB,
Boston, one of the first dozen sta-
tions in the country (there are now
nearly 150) to begin multiplexed
stereo broadcasts. According to
WCRB President Ted Jones, the
station’s business has increased
“from 12 to 15 per cent as a direct
result of clients buying stereo pro-
grams.”

WCRB’s schedule now calls for
about 50 per cent of its 120-hours-
weekly schedule to be aired in
stereo. Records from major and
minor labels, U. S. and foreign,
provide the principal program
source, and the format is heavily
classical with some segments de-
voted to concert material and show
tunes.

Mot all of the station’s stereo fare
comes from records, however.
There are 33 Saturday and 10
Tuesday evening concerts by the
Boston Symphony in live stereo,
and a 45-program stereo schedule
with the Boston Pops.

Other musical events and a
“Choruses of New England” series
(Harvard, Brown, Wellesley, etc.)
are additional WCRB features

The majority of new sponsors
buying stereo FM shows have an
immediate interest in the medium,
and include such clients as General
Electric, Lafayette Radio, H. H.
Scott, and Radio Shack of Boston.

A few consumer advertisers, no-
tably Canada Dry and Arnold
Bakers, are buying stereo shows “in
order to gain ience in the
new medium and to experiment
with new commercial techniques,”
according to WCRB's Jones,
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The pick of the new releases:

SPOTLIGHT SINGLES
k‘iﬂ OF.THE WEEK

Strongest sales potential of all records reviewed this week.

® Continued from page 23

NED MILLER .

FROM A JACK TO A KING (Dandelion, BMI) (2:12)—
. : powerful piece of country material here, much
in the traditional style and he sells it in strong fashion,
mided by a good beat and fine choral work. Side has
already drawn some action in isolated markets and it has
the strength to spread. Flip is “Parade of Broken Hearts"
(Dandelion, BMI) (2:33).

Miller has a

SPECIAL

SINGLES

Fabor 114

MERIT

Song
JUAREZ (Wemar, BMI)

%%k NINO RIENZI ORK (Trans-Atlas 699) (2:20)
Yokyok JUAN MONTERO ORK (Ember 1088) (1:53)
%k k% ZANE RICHARDS ORK (Big Top 3122) (2:05)

® Reviews of New Singles

® Continued from page 23

Wikdd You've Coms Home—Soulful read-
ing of o ballad by the lead here is faintly
reminiscent of early Sam Cooks. The rest
of the group and rhytm section add to the
gl:;;iﬂ:nm of the side. (Curtom, BMI)

JACKIE DeSHANNOMN

%*ddkk I Don't Think S0 Much of Myself
MNew—LIBERTY 55497—This ons s slightly
reminiscent of the *“I Know™ HBarbara
George tune. Miss DeShannon swings in a
medium tempo against tight combo and
vocal chorus work. Side has strong dance
beat for teens. (Metric, BMI) (2:0%)

*ikk You Wom't Forget Me—Big pro-
ductlon on this weeper, The lass’ placs has
been taken but she promises hs won't
Er:ﬂ hur.lsﬂ.:dn bas strong beat with vocal

orus, vic piane work and sirings.
(Metric, BMI) (2:12)

THE :HI..IL'IIN BROS,

*dddk The Sound of Your

DECCA 31425 — Heres a IHE:;‘:I::::L:
plece of material. The two lads sing with
feeling about the girl's leaving, The backing
Is very much in a pop vein with chorus and
contemporary beat. (Sure Fire, BMI)

*k k% Day Afier Day—Fine country sing-
ing here that has an arrangement that's
touched with the pop sound. The boys sing
In sirong style while a vocal chorus assists,
(Sure Fire, BMI) (2:19)

E.IHI: LEVINE

%%k Portrali of m Bloade—DOLTON
G3—A miﬂhtr‘ interesting, Jazz-inspired in-
slrumental, with fine instrumentation and
catchy counter-rhythms, akin somewhat to
David Rose's “Like Young." Solid wax that

could grab pleaty of spins. (Holly-Vi
BMI) (2:15) Y,

*hkdhk Theme From Hong Kong—An-
other listenable outing, featuring an imagi-
native arrangement with good use of horms,

:ﬁrlngu.h and rhythm., Two solid sides. It's
¢ Ineme for the TV series, (Mill
ASCAP) (1:50) e
BILL BROCK

*akk Black Clond—GNP CRESCENDO

ll_i—.-!L Strong  piece  falal  is  sung

with feeling by Brock over smart backing.

E:k ?.ruu]:-:r. who has & Pai Boone and a
elzon style, comes through solidl

this efion. (Moss) (2:03) e en s

*kkk Goodbye My Lorell—The fad savs
goodbye to his girl as he falls in on the wu-.;r
1o his Army camp Production is sirong, and |
the record, set to a march beat, builds all

the way, Waich this one—it | -
Gt 135 a chance.

imx SINATRA

%%k The Look of Love — HE 1
20107—Punching, bright Nelsos H:d{ljjzlil;?'rl;'l
irrangement here backs Frank's rhyvthmic
teading of the lune which i from the
forthcoming flick, “Come Blow Your Horn,"
Another top. item for juke box locations ns

well o5 over the counler retail sales. (Mar
| « {Marn-
ville, ASCAP) (2:45)

i*;ﬁ-i,- I Left My Heari in San Francisco
—Sinatra handles this Tony Bennett hit in
slow torchy  style ginging the ballnd with
much feeling and the inevitable F.S, fashion.
Large string ork, which bears the Sinatra

name, accompanies, (General, ASCAP)
(2:56)

NINO RIENZI AND ORK

ok ki Joarez—TRANS-ATLAS 699—A 50-
prano sax handles the lead of the smart
Mexican siyled tune. Ketile drums play an
important role here along with flourishing
fiddles. A good version that could come off
with & major share of the money. (Wemar,
BMI) (2:20)

{*Iﬂi The Perslan King—{Branwin, BMTI)

JUAN MONTERO AND ORK

Yk dr Juares—EMBER 1088—A t

leads the way on this Tex-Mex styled ver-
sion of the tune, Sirings are also promi-
nently placed against blg drum sounds, Side
has a chance and it can share the loot,
(Wemar, BMI) (1:53)

Wk Freckles—({Branwin, BMI) (1:5%)

ZANE RICHARDS ORK

Wik Jusrez—BIG TOP 3122 —A good
slow rock instrumental featuring bright
strings and chorus working over m Latinish
beat. A colorfully scored version of the
Tex-Mex tune that conld grab some of the
action., (Wemar, BMI) (2:05)

*okk Skirts—(Wemar, BMI) (2:06)

MORTON GEORGE

dkkd The BStretch—AMY §58—Another
new dance, with a blues and Twist format
and with an additional south-of-the-border
touch. Hand-clapping rhythm and a lot of
excitement in the vocal and rhythm here.
Waich it. (Gahm, BMI) (2:38)

%kk Come Om In—(Aim, BMI) (2:30)

DICK ROMAN

ik Flease Remember Me—HARMON
1 7—Roman applies his pleasant legit style
to n‘n.icn pleader ballad. He sings it with
emotion against A pretty arrangsment fea-

turing strings and chorus. (B. F. Wood,

ASCAP) (2:25)

E"*s* A Touch of Love—(Turntable, BMI)
1300

TYRONE A'SAURUS AND HIS
CROMAGNONS

*% k4 The Monster Twist — WARNER
BROS, 5305 — With the “Monster Mash"
happening, this bizarre novelty sbout a
Twisting monster, with four heads and
enopgh legs to Twist from here 10 New
Orleans, has a chance, It's n cutle, espe-
clally atmed at the teens. Lead singer has a

&tyle and the backing rocks. Wakch it
LYo-Yo, BMI) (2:24)
ik (Love Themel From ithe DMMonster

Twisi—{Yo-Yo, BMI) {1:56)

BIRDIE GREEN

wkdk How Come?—END 1117—A good
rockin', slow Twist beat slde by the gal,
om her first ooting on the lubel, She shouts
out the message againsl o good vocal group
backing and a neat arrancement. Side rates
o look, (Trinity, BB} 1207

# k% Tremblin®—(Gil, BMI) (2:27)

THE GRADS
% k%% White Sieeple—VALIANT  6023—
The Grads sell thizs prétty ballad with feel-

img over & warm and- strong backing by

the ork. Group has a pleasant blend and
the side deserves air exposure. Especially
strong for good maosic stations. (Sherman
deVorzon, BMI) (2:14)

%44 Once Apaln—{Sherman,

DeVorzan,
BMI) (2:15)

PEARIL. WOODS

%k I'll Be a Cry Baby (From Now On)
—WALL 551—A solid gospel styled Twist
gide by the thrush and fem chorus eol-
leagues. Builds up quite a steam and it has
& chance. (Figure & Pearl, BMI) (2:10)

wik Think of Poor Me—{Figure & Pear
BMI) (2:40) .

LEE CARDN

*hhk Back to mn Emply Room—JOY
267—This side, originally fissued on the
Cadillac label, has been picked up by the
label. The pretty tune is sung nicely by the
lead over simple backing. Disk is reportedly
getting action in a number of cities, (Cessna,
ASCAP) (2:55)

*kk Angry—(Melrose, ASCAP) (1:57)

THE LAYFAYETTES

whddk Caravan of Lonely Menm — RCA
VICTOR B082—An interesting side from
the lads here. The lead does an fmpressive
job on the vocal while smart band work
adds to the effectiveness of the disk. (Trin-
ity, BMI) (1:58)

*hk 1 Still Do—(Tudor, BMI) (1:55)

THE CHANNELS

*hkak My Love Wil Never Die=FURY
1021—Here's a slow rockaballad that's con-
vincingly sung by the lead with strong vocal
asslst from the accompanying lads. Good
teen wax. (Fire, BMI)

%k Bye Bye Baby—(Fire, BMI)

RALPH BURNS AND HIS ORK

*kkk Soag for Belly Dancer—EPIC 9515
—Here's a new tune, from the Irving Berlin
show “Mr. Presidenl,” that's handled in
“Stripper”’ style. The side has a strong beat
and biting ork work with Near Eastern
mccents. {Berlin, ASCAP) (2:27)

k& Tulsa—{Newburn, ASCAP) (2:15)

THE FIRST FLATOON

#kdk Ten Wars—S5.P.Q.R. 3303—A bal-
lad done in persuasive tones by the lead,
with strong support from the group and
organ. Lots of wild feeling here and the
alde builds. (Rockmasters, BMI) (1:56)

k& Physical Fitness Pays?—(Rockmasters,
BMI) (2:07)

THE CREATIONS

*kkk Lady Luck—PENNY 9021—There's
an infections beat and some strong singing
by the group's lead here. The tune has a
heavy teen accent that should get the kida
dancing. Given exposure i might see some
action. (Yvonne, BMI) (2:13)

Yki We're In Love (Yvonne, BMI) (2:18)

YOUNG MEN FOUR

%4k Dou't Be Bashful, Liitle Gil—
CREST 1109—This side has a four-part
Anka touch that's quite atlicactive, There's

some snarry sound on the quick-stepping |

tempo and also some
(American, BMI) (1:45)

i Goodbys, Bye, Bre, Bye—{American,
BMI) (2:37)

good drumming.

THE NIGHT HAWEKS

*%ki Bunny Ride—=PACIFIC JAZZ 352
~—Here's an unusual sounding side from a
Inbel that usually goes with jazz records.
The side has a beat that's in the hully gully
vein and features some torrid tenor sax
and good guitar work. It's an instrumental.
(West Coast, ASCAF) (2:01)

wkdk Sweelle Lester — (West,
ASCAP) (2:26)

Coast,

WOoODY HERMAN

whkhhk What Kind of Fool Am I—
PHILIPS 40064—Here's the Herman clarl-
net goloing its way through the much re-
corded “Stop the World"™ tune by Tony
Newley. Good chanpge of pace programming
on the sonog, (Ludlow, BMI) (2:07)

dk#4 Ramblin' Rose—[Comet, BMI) (2:05)

ANDY ANDREWS

%k dk Stamps—SELECT 716—A  mighty

cute tune about the current eraze, tading
stamps, s sold in solid sivle by the young
fem group and the bockimg adds to the
catchy side. This one bas & chance to
take off. Watch it, {Joy, ASCAP) (2:15)

44 You Cant Leave Be Now—{Joy,
ASCAP) (2:03)

FREDDIE KING

#4d% In the Open—FEDERAL 12475—
Strong teen dance instrumental wix here by
the lad. The beat holds the day with some
mighty potént puitar work  and strong
rhythm. This side should score in T.&b.
circles “and could get the kids to dancing.
(Sonic, BMI) (2:30)
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%*dk I'm on My War to Attanta—(R-T,
BMI) (2:43)

McGUIRE SISTERS

1 Really Doa't Want te Know—
CORAL 62333—Here's the great country hit
done up in the McGuires' smooth harmony
Blyla with a fine but simpla backing. The
gals hand it much feeling in thelr strongest
outing in a spell and It has a real chance.
Watch it. (HIll & Rangs, BMI) (2:28)

%k Mama's Gone. Goodbre—(Pickwick-
Vogel, hS{:ﬁP_ b (2:13)

* * * MODERATE
SALES POTENTIAL

RED STEWART
dkd River Road Rock Twist (Vanm-
guard, BMI) (2:34)—adrdrd Lavl Lady
(Ridgewny, BMI) (2:15). DD-RA-ME 1422

NEIL SCOTT
%% It Happened Al Over Agaln (Dar-
nel, BMI) (2:39)—d4 My Comfession
{Miron, ASCAP) (3:05). PORTRAIT 104

THE FRENCHMEN
*ha Worrled Mind (Peer, BMD (3:10)
—kkk It Makes No Difference (Peer,
BMI) (2:52). LA LOUISIANNE 8029

JACKIE AND THE STARLITES
* %% For Al We Enow (Felst-Cromwell,
ASCAP) (Z:17) = %drr I Heard You
{Keel, BMI) (2:14). MASCOT 128

THE CRYSTALETTES
Wk Please Stay Away (Carsey, BMI)
(1:53) — ko She Guy (Carser, BMI)
(1:52), CRYSTALETITE 751

i n'.ll.'-hl Princeas (Ls Vanm,
ASCAP) (3:20)—kkk “Spacs Express”
Theme (Dickson, ASCAP) (3:07), FEL-
ETED B&58

THE ROYAL JESTERS AND

THE MEMPHIS I
whkik Lets Kiss and Make Up (Eppa.
BMI) (2:30) — &k Love Mas (Epps,
BMI} (:3), COBRA 2112

RALFH MARTERIE
Wik Moomlight im Vermont (Goldsen,

(Continued on page 29)

LA
Zooming fo the Top!

BARBARA LYNN'S

SECOND
FIDDLE GIRL

b/w

LETTER T0
MOMMY AND
DADDY

Jamle #1233

The Mew Dance Sentation!
BREAKING WIDE OPEMI

POP POP -

POP-PIE

THE SHERRYS
Guyden #2068

JAMIE/GUYDEN RECORDS
Philadelphla, Pa.

> AAAAAAAAAAAAA

VYVYVYVYVVVVYVYVVVVVVVVVVVVVVY

FIRST RELEASE!
FIRST SMASH!

Thanks fo Bill Lowery and Ray Stevens of Ahab
Productions and all the many friends who

made it possible.

Harry Finfer

ARLEN RECORDS

1320 5. HOWARD STREET

PHILADELPHIA, PENMSYLVANIA

DE Hﬂﬂ_'
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BOBBY BLAND SCORES TWICE

"YIELD NOT T0
TEMPTATION"

Duke 352
and

"STORMY MONDAY"

Duke 355

DUKE-PEACOCK RECORDS, INC.
2809 ERASTUS STREET

HOUSTOMN . 286, TEXAS
ORchard 3-2611

NSRS N AN S RSN RSN A S
d LIKE WOW !

SAM & DAVE

""NO MORE
PAIN"

R-4445

ROULETTE RECORDS

1631 B'way, N. Y., N. Y.
SAS R S R A RN SN NN A

NN S

NN N

AN S A AN OCTR NS S

A Swingin’ Chart Climber!

POPEYE THE
HITCHHIKER

Chubby Checker

Parkway 849

THE WANDERERS

Sing

“THERE IS NO
GREATER LOVE"

MGM K 13082

MARVIN GAYE

“I'M A STUBBORN
KIND OF FELLOW"

Tomla §54068

EDDIE HOLLAND

“IF IT'S LOVE

(IT'S ALRIGHT)"
Motown £1031

Tamla/Motown Records

2648 West CGrand Bivd.
Detroit 1, Michigan

WINSOME FOURSOME!
(Her name Is.. .) SUZANNE

" Richard Hayman » Mercury

CORRINE CORRINA

Pete Fountain » Coral

BLACK & TAN FANTASY

David Rose = MCM

ST. JAMES INFIRMARY

Frances Faye » Bethichem

MILLS MUSIC, INC.

1619 B'WAY, N.Y.C. 19, MN.Y.

Eviryboﬂr_banuﬁh
- when everyhody gives
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The pick of the new releases:

N |
SPOTLIGHT ALBUMS
| OF THE WEEK

Strongest sales potential of all albums reviewed this week.

® Continued from page 25

ictures and liners, and a French-English libretto. The

ritish chorus used doesn't have the “full” sound some
older recordings have offered, but the performance level
is high and the stereo sound is excellent. First-rate jobs
are turned in by contralto Regina Resnik and tenor Andre
Turp.

CURTAINS UP! SYMPHONIC DANCE FAVYORITES

Mercury MG 50293 (M); SR 90293 (S)—A completely
delightful selection that should please a broad segment
of both the connoisseur as well as the beginner classical
market. These are the famous dances, taken from an opera
(“Eugen Oegin"); a ballet (“Rodeo"”) and from the works
of Dvorak (“Slavonia Dances”); Brahms (“Hungarian
Dances”), etc. As is customary with the label, the sound
is superior, even though in this case, the various selections
are actually by four different performing groups, recorded
at widely different times. Such names as -Antol Dorati,
Frederick Fennell and Paul Paray are all featured as con-
ductors here.

.

BACH: ST. MATTHEW PASSION (5-12")
Various Artists. Angel § 3599 E-L—One of the all-time

favorites in the oratorio field is here, performed by a truly
all-star cast with spectacular results. In the role of Jesus
is the great German, Dietrich Fisher-Dieskau, while Peter
Pears enacts the role of the Evangelist. Soprano Elizabeth
Schwarzkopf appears prominently as do Christa Ludwig,
Nicolai Gedda and Walter Berry. The Philharmonia Or-
chestra and Choir are batoned here by another notable
name, Otto Klemperer. A 32-page booklet includes English
and German translations of the text, with photos of the
cast and background notes on Bach's Passion music. Little
more could be asked by the connoisseur.

Children

THE TALE OF JEMIMA PUDDLE-DUCK

Various Artists. Wonderland RLP 1476—The fine British
actress, Vivien Leigh, has already distinguished herself in
earlier Wonderland albums dealing with Beatrix Potter’s
most famous character, Peter Rabbit, plus Squirrel Nutkin,
and the story of Benjamin Bunny. Here's another, less
celebrated pairing — “Jemima Puddle-Duck” and *“Mrs.
Tiggy Winkle” (a porcupine), and narrator and cast,
(which includes Hayley Mills’ sister, Juliet) do an attention-
getting job for the kiddies. The lovable duck herself
appears on the cover in a painting similar to those on the
earlier Leigh recordings of the Potter classics. A delightful
set with fitting music and lyrics by Cyril Ornadel and
David Croft.

Latin American

CUCA SANCHEZ

Columbia EX 5081 (M); ES 1781 (8)—The unique style
of Mexico'’s soul singer, Cuca Sanchez, is put to work on a
repertoire equal to his abilities, a full disk devoted to
songs written by Agustin Lara. The program contains such
great tunes as “Solamente Una Vez,” “Noche de Ronda,”
“Farolito” and “Te Quiero” and they are rendered as only
Sanchez can sing them. Strong merchandise for stores with
a discriminating clientele for Latin disks.

el R R T R R pp—_——

JUERGA FLAMENCA (FLAMENCO SPECTACULAR)

Various Artists. Columbia EX 5082 (M); ES 1782 (§)—
This is a top-notch introduction to the flamenco sound,
since the album, taped in Spain by Hispavox, is a sort of
survey of basic styles and moods of Spanish gypsy music,
A number of leading Spanish artists (guitarists, singers,
dancers) are featured. Being a fiery, dynamic, explosive
folk art, flamenco singing and dancing sounds particularly
effective in the stereo edition, and the “Sevillanas” is a
nice show-off piece.

——— Comedy

THE TWO SIDES OF THE SMOTHERS BROTHERS

Mercury MG 20675 (M); SR 60675 (5)—This is one of
those rare comedy albums on which there is almost cer-
tain to be strong word-of-mouth support, particularly
among audiences of deejays smart enough to sneak in an
occasional track such as the Smothers' hilarious, surprise-
twist-ending “Streets of Laredo.” The first, or “funny,”
side of the platter is over all too quickly. On the flip
side, the brothers play it straight in{}uibﬂawr:d ballads
set against a string-filled orchestra. It's pretty good, but
the comedy routines are the highlights,

Instrumental

JACQUELINE BOYER, CHANTEUSE
Capitol T 10313 (M); ST 10313 (8) — The voice is
ounger, lighter and keyed more to latter-day pop trends,
ﬂn_nlder generation of Continental sentimentalists will
reco Jacqueline Boyer with little trouble as the
daughter of Lucienne Boyer, “Abrina,” on the album'’s
flip side, is a swinger with a nice rocking drive that
should prove a change-of-pace novelty for deejays with-

out sounding too strange to the kids who do their listening

- BILLBOARD HOT R & B
SMUSIC WEEK 4 i

This  Last By :Ilt survey for 1|' I|'| I.I"I

Week Week TITLE, ARTIST, LABEL & NUMBER l'.h-rl'“
(1) 3 GREEN ONIONS, Booker T and the MG's, Stax 127 ..ovruscueanenenn 4
(2) 1 10toMOTION, Litle Eva, Dimension 1000 .....erveeaveeresnnreenenns 1
@ 2 YoU BEAT ME T0 THE PUNCH, Mary Wells, Motown 1032 ................ 3
(4) 16 SHERRY, Four Seasons, Voo Jay 456 ....ovvveveenneinieniarnianne, 2
@ 6 TWIST AND SHOUT, Isley Brothers, Wand 124, .. .....cevrnveenniannenne. 14
(8) 15 LIE 10 ME. Brook Benton, Mercury T2024.......cvvenvennrenennne. 2
_® 5 YOU DONT KNOW ME, Ray Charles, ABC-Paramount 10345 ............c0us . 3
_® 4 PARTY LIGHTS, Claudine Clark, Chancellor 1113 ....oovvvovnseesnnnn.. 10
(8) 17 SHEILA, Tommy Roe, ABCParamount 10329 ........oeeeinienienee. 5
10 BEECHWOOD 45789, Marveletles, Tamla 54065 .................eeess, 5
@ {1 DO YOU LOVE ME, Confours, Gordy 7005 .........coeeeeenrennnnnnn, 4
_® {4 BREAKING UP IS HARD TO DO, Neil Sedaka, RCA Victor 8046 .............. 3
_® 21 SHE'S NOT YOU, Elvis Presley, RCA Victor BO41 ............. s |
(14) & STOP THE WEDDING, Eta James, Argo 5418 ........ooviiivniniiinnns 7
(15) 7 BRING I ON HOME 10 ME, Sam Cooke, RCA Victor 8036 ................ 3
20 WHAT'S A MATTER BABY, Timl Yuro, Liberly 55469 ... ................. 5
(17) 12 YOULL LOSE A 600D THING, Barbara Lynn, Jamie 1220 ................. 3
{3 YIELD NOT 10 TEMPTATION, Bobby Bland, Duke 352 .................... 4
28 RAMBLIN' ROSE, Nat King Cole, Capitol 4804 ,.......c00viverirernranes 2
(9 LOOKIN' FOR A LOVE, Valentinos, 5ar 132 «.ovvvvevvseeesnnneeranness 3
@ |26 ROSES ARE RED, Bobby Vinton, Epic 9509 ... evvevueeennrrnsrnnnnnn. 2
@ 9 RINKY DINK, Dave (Baby) Corlez, Chess 1829 . .v.vuuunenranersorenenes 1
@ 30 YOU CANT JUDGE A BOOK BY THE COVER, Bo Diddley, Checker 1019........ 4
(28) — POINT OF No RETURN, Gene McDaniels, Liberty 55480 ................. 1
(Z5). —  BROKEN HEART, Fiests, 01d Town 1122 .vvoeevneranieinnn, o
-® — SOMEDAY, SOMEWAY, Marvelotles, Tamla 54065 ............cccvviaciiss i
— HANDFUL OF MEMORIES, Baby Washinglon, Sue 767 ...vvvvreveernnnnass {
@ 22 JIVIN' AROUND, Al Casey Comb, S1acy 936 . ....eevvvnnssssrnernnnens 3
@_ 25 THE WAH-WATUSI, Orlons, Cameo 218 .....cciivvnronaronaranasananns 13
(30) 24 LEVS DANCE, Ciris Monter, Monogram 505 ........ccvivnvcivevnanins 2

through transistorized earplugs. Another good track is the
gently expressive “Pianissimo.” The cover is eye-catching,
with nice graphic. layout of big black type and French
flags. Should do well with cafe trade,

L T T e ————————————————————e e P Y

GREEK SERENADE

Various Artists. Capitol T 10322—Capitol’s Jatest venture
into the *Greek sound™” in pop music (the label has had a
half dozen earlier pop and folk packages recorded in
Athens) is a dandy “sampler” of current pop artisiry n
that Mediterranean country. Some of the numbers are
bright and bouncy, some are slow ballads with a some-
what Italian feeling, A good example of the “sound” (and
an offbeat track for deejays) is "O Kir-Antonis,” penned
and conducted by Manos Hadjidakis, who hit solidly with
“MNever on Sunday” theme, The album cover is an attrac-
tive job, in keeping with the sunny mood.

——— Children

A YOUNG PEOPLE'S INTRODUCTION TO TCHAIKOYSKY

Norman Rose., Wonderland RLP 1748 — John Alcorn’s
cover (a pair of bearded Russian warriors doing a lively
folk dance) makes an eye-catching come-on for this taste-
ful album, one of a series of “Introduction To ..." pack-
ages under the Wonderland banner. Since it contains
excerpts from several extremely familiar Tchaikovsky
works (First Piano Concerto, Capriccio Italien, Nutcracker,
ete.) performed ably by an unnamed orchestra, it's a good
“starter” for a child just starting to take an interest in
serious music. Norman Rose voices a woven-in narration
that gives highlights of the composer’s life and his musical

style.

CAPTAIN KEANGAROO'S TREASURE HOUSE

Bob Keeshan, LEIII?j' Brannum, Cosmo F. Allegretil.
Peter Pan 8007—This album could be a real winner in
the children's market with no trouble. It's done with taste,
respect and an avoidance of triteness in a field where it's
easy to be patronizing. All the material, performed by Bob
Keeshan and cast members of the CBS-TV show, is new,

(Continued on page 31)
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® Reviews of New Singles

® Continued from page 27

ASCAPF) (2:3)—%%% Theme From Car-
nival (Robbins, ASCAP) (2:57). UNITED
ARTIST 498

THE CYMBALS
%% Bhout Mama Linda (Thanle, BMT)

1

00D
REANON®

by

Meve
Alaimo

Checker #1024

(2:25)— 4 One Stop Too Far (Tltanle,
BMI) (2:15). AMAZON T09

| DON HINES

%74 Stormy Monday Blues (Advanced,
ASCAP) (2:28)—kdk Pleass Accept My
Love (Kamar, BMI) (2:15), HI 2056

JERRY DORN

*'Hr l"l‘lrll‘ of Love (Fire, BMI) (2:10)
1 #hk Rockin' Chalr Rock (1:53),
| FLING 711

| ROY ROBINSON
| %k Blood Weed (Glad, BMI) (2:05—
| dedede In Your Arms (Glad, BMI) (2:38),
{ TR.C. B45T7
TANI JONES
#dk Stormy (Nasta, BMI) (1:15)—
%k Meel Me Halfway (Nasta, BMI)
(2:20). MOSAIC 1007

WILLIE CORRB
| Ydd Five Long Years (Frederick, BMI)
| (221} =ik Don't Say Goodbye (Fred-
| erick, BMI) (2:12), CAF 3001

SAMMY TAYLOR AND HIS BAND
%ok Friday the IMh (Maxine, BMI)
(3:0}}—drkdk He BSald, Bhe Sald, You
Sald (Maxine, BMI) (2:07), MAY 123

RONNIE CATES
%%% Long Time (Greta, BMI) (2:407—
%hk For My Very Own (Greta, BMI)
(2:15). TERRACE 7508

JOHNNIE LEE WILLIAMS
%h% Nona Baby (Lyn-Lou-Stagg, BMI)
%% % Teach Me How (Lyn-Lou-Siagg,
BMI) (2:10), LOUIS 6801

HAYMOND LEWIS
ik Rulhless Lover (Tume-Kell, BMI)
(2:53) — Jrkd Miss Lolly (Tune-Kel,
BMI) (1:54). INSTANT 3150

TONY LAWRENCE AND ORK
drikr De Limbo Dance (Myers, ASCAP)
| (2516) — v One More Mile (Myers,
ASCAP) (2:17). JUDE 1021

| FONTELLA BASS
k4 Honey Bee (Lyco, BMI (1:06)—

#% Bad Boy (Lyco, BMI) (2:12). BOB-
BIN 140

PRODUCING CORP.
2120 5. Michigon Chicago 18, IL

More Than
TWICE
As Many!

leading record dealers gave
more than TWICE as many voles
o High Fidelity than fo the next
magazine when asked by an
independent markef research
organization which magazine is
most effective in bringing classi-

tal record buyers info your
store?

Make sure you keep as well
informed on fhe new classical
records as your customers, your
listeners. Every month read—

high fidelity

GENE THOMAS

|  dekdk I's Make Belleve (Glad, BMID
2:10) — sk S0 Wrong (Glad, BMI)

[ (2:29). UNITED ARTISTS 501

JOHNNY AMBROSE .
[ Yeddr When Will You Marry Me (Mary
Ann) (Pandors, BMI) (2:30)—%+4 Hey,

Watcha' Doln' (Pandora, BMI} (2:07).
BETHLEHEM Mi8

JAN GARBER AND ODRK

| edrde On, Brave Old Army Team

| (Shapiro - Bermsteln) (1:33) — drk
:ﬁnﬁh:nu Awelgh (Robbins). DECCA

JAN GARBER AND ORK
%k Across the Field (Melrose) (1:38)

The Victors (1:28). DECCA
25576
GENE REDD
*kk The Ghost Walks on the Cool

Side (Avenue, BMI) (2:15)—d& i Sweel
| Wind (Avenpe, BMI) {2:29), KING 5691

| SONNY AND PREMIERS
k% When the Storm Is Over (Lkio,

BMI) (2:40)—%%% Pony  Twist (Lito,
BMI) (2:25), JOEY 6204

| b

GENE CORNISH
%kk Lonely T WII Stay (C. D., BMI)
2:Ml—% %k Let's Do the Cuoprl (Peer,
BMI) (2:07). DDAYWN 550

PAUL DINO
Jedrdk That's How T Miss You—{Trlo,
BMI) (2:50)—d 44 Tonight's the Night
H:ﬁn. BMI) (2:30). UNITED ARTISTS

THE FOUR LADS
%k That's . What -1 Like (Appell,
ASCAP) (2:09) — k¥ Sweet Mama
'Iﬁr;a Top Tall (Hollis, BMI) (2:18). DOT
16390

THELMA CARPENTER
%k% The End of the Line (Champion,
BMI) (2:28}—kr%% Laughing Is a Funny
Way 1o Cry (Northern) (2:53). CORAL
6133l

SIDNEY SHARP
AAk Astro'nut (Renhall, ASCAP) (2:30)
| —drdrdy Sunrise (Lock-Dogiree, ASCAPF)
(2:30). WARNER BROS. 5307

| THE CHIFFONS
| ik After Last Nighi—Bloor-Hoffman
House, BMI) (1:3)—k4& Doclor of

20103

BILLIE PFOOLE
%% Lazy Afternoon (Chappell, ASCAP)
{2:28)—% %% I'll Drown Im My Own
Tears (Jay & Cee, BMI) (3:18). RIVER-
SIDE 4317

REED HARPER TRIOD
dird Meadowland (Wiley, BMI) (2:15)=
4%k Cleopa-ter-a (Lor-Joy, BMI) (2:18).
FORD 118

' THE TRAITS
*kok Got My Mojo Working (Arc, BMI)
—dk Wos Woe (Glad, BMI). RENNER
19

Heart (Metric, BMI) (2:18). REPFRISE-

JOHNNY GRIFFIN QUARTET

*hkd 2514 Daze—RIVERSIDE 45463
=—A pulsing blues theme here, featured &
biting tenor sax working with strong plano,
bass and rhythm. Side has a slow beat and
some solid 'tlluwmg. Good wax. (Cantata,
BMI)

dkdk The Kerrr Dancers—An upbeat
and swinglng rendition of the troditional
tune. More good tenor soloing hers. Side is
the title song of Griffin's recent LP, (Jazz
Standard, BMI)

TEDDY EDWARDS QUARTET

*add Smokin' (Part 1 & II—CONTEM-
PORARY Ml—=With Gerry Wiggins on or-
gan, the combo, with Teddy Edwards on
tenor, Laroy Vinnegar on bass, and Milt
Turnet on drums, comes through with a
driving instrumental performance on Side
II of &8 neat swinger. Worth exposure.
(Contemporary, BMI) (3;16, 3:00)

LES MeCANN
#ikk The Shampoo — PACIFIC JAZZ
350—Strong gospel plano on this powerful

flde which features Pacific Jarz' potent

galler Les MeCann., The slde scores with
the strong MecCann sound and pounding
beat. (Jana, ASCAP) (2:48)

ik Kathleen's Theme—Lovely melody
here Is playved by McCann backed by a

large ork that also features strings, This |

gide might have some commercial stations |
that lean towards the soft, with-a-beat

sound. (Jana, ASCAP) (1:58) |

RHYTHM & BLUES

LAZY LESTER
Ak If You Think I'va Lost You
{You're Wrong As You Can Be}—EXCELLO
2219—Good chanting, in the Lloyd Price
styla, by Lazry Lester on this driving down
South wax, It could get loot in the fleld,
(Excellorec, BMI) (2:22)

*h Ak I'm So Tired—After hours blues
is handled with feeling by the chanter over
traditional bloes support. (Excellorec, BMI)
(2:58)

ELMORE JAMES

k4% Anna Lee—FIRE 1503—The old
time r.&b. star is back with a slow and
soulful plea to “Anna Lee" (o come back.
Lot of rich, Deep South instrumentation
here and James' gives out with plenty of
feeling in his shout vocal, (Fast, BAMI) (2:50)

%k ik Stranger Blues—A frantic up blues |
by James with the band pounding it out |
behind him. Buyers of the purer r.&b. may
like this, (Fast, BMI) (2:55)

JOHN LEE HOOKER

wwdrd I Need Some Mooey—BATTLE
S0l—>5trong side by John Les Hooker that
could get the blues shouter action in both
Southern and Northern markets, He explaing
to his gal why he needs the green stuff on
this interesting disking that also shows off
good gultar work as well, (Jazz Standard,
BMI) (2:15)

*kk No More Doggin'—(Jarz
BMI) (1:41)

LATIN AMERICAN

Standard,

TITO RODRIGUEZ

*dkk% Cara De Paysso—UNITED ﬁ.RT—
ISTS 49%6—The Rodriguez crew swings
neatly behind the lead singer on  this |

.| swinger, which should® have the Latin (erpers

stepping. (Fermatan du Brazil, BMI) (2:02)
%% Chevre (Tirod, BMI) (2:41) .

COUNTRY & WESTERN

WILLIE NELSON |
dkwk There's Gonmn Be Love In My
House = LIBERTY 55494 — Writer Willie
Melson turns in a meaningful and nasal |
performance of a medium tempo ballad. |
Good song f[dea, well handled and the
arrangement has o nice fouch. (Pamper;
ASCAP) (2:10) |

dhAd Wake Me When Tt"s I]!H—Tl:u:
chanter handles o neat ballad. He's got al
lot of style here and the side merits spins. |

(Pamper, ASCAP) (2:46) g

CASH McCALL

%%%% The Ballad of Billle Sol—EXECU-
TIVE 1019—McCall has & good version of
this fune with a topical touch. Interesting
material hits right home et the Estes mod-
ern legend and the arrangement features
good fiddle spots, Could grub play. (Robyn
Renes, BMI) (2:37)

E* Breaking Up — (Cedarwood, BMI)
21}

BOR GALLION

ddddk Wall fo Wall Love—HICKORY
1181—Bob Gallion handies this happy nov-
elty with style over catchy backing by the
combo. It has a good lyric and the chanter
plngs It with enthusiasm. Could get coins
In the market. (Acuff-Rose, BMI) (2:08)

Fo=t

%% Happy Birthday, My Darlin’

(Acuff-Rose, BMI) (2:16)
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SACRED

COWBOY COPAS

%A A% I Baw the Light—KING 5676—The
country artist does a strong Job on this
inspirational Htem. The singer i3 backed

nlesly by country combo and other volces. )

{Acuff-Rose, BMI) (2:40)

ik When Jesus Beckons NMe Home—
There Is much reverence in the Copas' ap-
proach to this hymn. It {s done in a three-
quarter time tempo with support from o
country combo and additional voices. (For-
ster, ASCAP) (2:29)

* x + MODERATE

SALES POTENTIAL
COUNTRY & WESTERN

WAYNE JACKSON
“whkd | Pul Yoor Ring Back on My
Finger (Ridgeway, BMI) (2:58) — i
Admit It (Ridgeway, BMI) (2:21). DD-
RA-ME 1421

MARTY COLLINS
sk My Heari Wouold Kpoow (Acoff-
Ross, BMI}—k44 She's Fine (Glad,
BMI). RENNER 217

BEVERLY BUFF
% Used to Be Sweetheart (Lols &
Howl, BMI) (3:05)—kw+ I'll Sign (Lols
& Howl, BMI) (2:46). BETHLEHEM 3017

RHYTHM & BLUES

ALBERT KING
%k I'll Do Anything You Say (Lyco-
Cape Anm, BMI) (2:53}—%&%% Gol to
Be Some Changes (Lyco-Cape Ann, BMI)
(2:09). BOBBIN 141

JOHNNY ACEY
k% What Am 1 Golng f0 Do (Zira-
Fast, BMI) (2:20)—%& 1 Go Into Orbk
{Fast-Zirn, BMI) (2:41). FLING 718

JALL

PHINEAS NEWRORN JR.
%% Lush Life (Tempo, ASCAP) (1:14)
—dddr For Carl (Contemporary, BMI)
(1:35), CONTEMPORARY 382

TRICKY LOFTON AND CARMEL JONES
i Celery Stalks st Midalght (Rob-
bins, ASCAP) (2:M)—k4i Angel Eyes
(Dennis, BMI) (2:113). PACIFIC JAZZ 349

TADD DAMERON ORK

%kk On = Misty Night (Mabreezs,

M.'I ﬂlﬂ} Frick Swift as
nd (Dameron, MEAP] (3110). m
I-]DI 43474

LIMITED
SALES
POTENTIAL

——

THE CAVYVALIERS
%wad The Right Time (Gum, BMI)
(2:13}—4dkd& The QOulver (Gum, BNI)
(2:05,, GUM 1004

JACKIE FRISCO
Whea You Ask About Love (Acuff-Rose,
(BMI) (2:15)—Walt a Minute (Melody,
ASCAP) (2:10), UNITED ARTISTS 478

BEN TATE
Those Letdown Lonesome Blued (Winslow,
ASCAP) (2:25)—Don't Be a Love-Me-Nol
{(Winslow, ASCAP) (1:41), RONNIE 8511

THE MORGAN TWINS
As You Were (Western Hills, BMI} (3:13)
—Johnny Come Lately (Raln, BMI) (2:05).
E & M 1602

JOHN CONTE
Love, Klsses and Happlness (Conte, BMI)
(1:45) =— Tahld (Conte, BMI) (313).
CHATTAHOOCHEE T20

DENMY EZIBA
I'm Asking for Forgivepess (Aladdin,
BMIl—Lover Boy (Glad, BMI). RENNER
118

THE MOODS
Please Don't Leave Me (BMI) (1:01)—
Here I Stand (Glad, BMI) (2:05), RENCO
3003

JIAY JORDAN
I Promise — You Happened (o Me.
ATKINS 1000,

THE BLUE JAYS
Venus, My Love (Lode, BMI) (2:24)—
Tall Men (Lode-Figure, BMI) (2:30).
MILESTONE 1014

BEN TATE -
Land of High Fidelity (Winslow, ASCAF)
{2:11) — Home st Christmas (Winslow,
ASCAP) (3:01) RONNIE 1015

JILL DDONNER
Blue Skies (Winslow, ASCAF) (3:33)—
Thank Youn, Dear God (Winslow, ASCAP)
(2:4%5). RONNIE 1016

COUNTRY & WESTERN

KIRK HANSEN
Time Keeps Moving On (5&5, BMI)
(2:20)—Gonna' Tie One On (S&S, BMI)
(2:02), BETHLEHEM 3030

:f_-iuu}. e n..

SOI.OMON BURKE

'@ ATLANTIC RECORDS

1841 Broadway, New York 23
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Sales Angles

A Must, Dedlers Are Told

® Continued from page 6

phone directories, city directories or
other special directories available
from public libraries.”

Be Selective

He cautioned, however, “it will
not be profitable to contact every
name in the directory—be selective,
according to mneighborhood and
economic status.”

He also suggested buying lists
from so-called “list brokers” whose
names are available in the tele-
phone yellow pages. Such brokers
¢can give other valuable advice on

w to conduct the mailing cam-
paign, Enlow said,

“If you lack experience, any let-
ter shop in your town or any good

g firm or any envelope man-
ufacturer’s representative will be
able to give valuable tips.”

Mirs. Can Help

Enlow added that many manu-
ﬂ;,ctm'ers mhd distributors will sup-
ply prepared mats, printing plates,
descriptive paragraphs and Puther
printing ideas which can be used
directly or as a copy and format
suggestion.

Other Enlow suggestions: Don't
be afraid to adopt someone else’s
Idea; establish continuity in your
mail campaign, maintain an identi-
fiable theme; vary pace to attract
attention; most experience has
shown that a combination letter,
descriptive circulation and separate
business reply order card or en-
velope pulls the best response; use
coupons to measure effectiveness of
campaign; be sure to follow wup
prospects that have responded to
en mitial effort.

Commenting on in-home selling,
John Phalen noted it accounted for
some billion dollars worth of busi-
ness annually. Even in-store busi-

ness can be generated by door-to-
door efforts, he said. As a matter

of fact, “I am of the firm opinion
that any outside salesman creates
far more business for either his
own store—or for that matter his
competitors—than he ever writes
himself,” Phalen said.

Little Difference

He cited the success of in-home
selling in promoting such items as
Melmac dinnerware, sewing ma-
chines, steam irons and the like,
noting there is little difference be-
tween that and selling musical in-
struments.

The main thing, he noted, is
building a desire. “People like to be
sold.” Often people like something,
know they want it, but need the
“added nudge™ of a door-to-door
call to make the actual purchase.

Phalen said “there really is
nothing to be afraid of in door-to-
door selling—if a person is neat,
clean, friendly and courteous, he'll
get the same treatment in return.

He emphasized his firm did con-
siderable volume in television sets,
Phﬂﬂﬂ-ﬁl‘lph! and portables—much
through door-to-door sales. “If you
have a man knocking at people's
doors, letting them know you want
to do business with them and then
describe your services, they can be
easily convinced to do their shop-
ping fhrough your company.”

Alert Customer

He stressed that even if the sale
is not made by the door-to-door
call, the call is often a way of let-
ting the customer know what you
have, and getting him into your
store at a later date.

Phalen suggested taking a phono-
graph around, borrowing the cus-
tomer’s own record and letting him
hear how well it sounds on the
new set. .

He told dealers not to bother
“hiring 50 salesmen to knock on

BEST SELLING PHONOGRAPHS,
RADIOS & TAPE RECORDERS

These are the notion’s best ssllers by manufacturers besed on results of =
month-leng study using personal Interviews with @ representative notional
cross-saction of record-selling outlets (only) thot alse sell phonogrophs, radies
end/or tape recorders. A different price group Is published In the spacs sach
week. Each cotegory oppears epproximately svery 14 weela,

The parcentage figurs shown for sach brond Is Its shars of the total b
of weighted points derived from all dealer 5 Foint hiuI:ﬁ:nTu:

based on the rank order of manufecturers’ sales ot sach dealer, and weighted

by size of sutlst. Only manufacturers soming 3% :
neinie are Batsd Mok [ or mara of the totel decler

PHONOS LISTING BETWEEN
r5:4()'! AND $500

:I::- u:::fu 3/17/63 % of Total
lasue lssus lasus Brand Points
1 1 1  Magnavox ......... 45.2
2 4 2 PHBsher _,......0 ..., 15.7
3 5 = _PHOE . o vanen s T
4 2 —  Curtis-Mathes . . ... .. 7.1
5 — — Grundig-Majestic 5.2
Others . ... .. ....... 19.2

Since this chart is based on the pravious month’s sales, it s concelvable that
certain bronds will oppear ot ene time ond not of ancther becauss of many
influencing facters. Thus it does not indicote that the cbevs raonking opplies
for eny period other thon the previeus menth. Thess brands that appeared
in previeus issues for this category and do not hoppen to merit a listing

::-“l ere shawn below with their renk erder in the lssue indicated in

6/16/62 lIssue: RCA Victor (3); Motorola (6); Zenith (7).
Stromberg-Carlson (3); RCA Victor (4);

8/17/62 lssve:
Motorela (5).

All Stops Out

[ ]
In Drive for

e I I |
Mathis’ ‘Gina

NEW YORK — Columbia Rec-

ords unleashed one of its most
powerful drives for a single record
in several years last week, when it
released
disking of “Gina.” The side, Mathis’
fist iIn a spell, is getting the
feature treatment from the label,
in that all other singles releases

were withheld during the week

to provide the biggest impact for
the record.

The disk was purposely re-
stricted until Tuesday (4), thj; day
most kids returned to school. It is
understood that 110,000 copies
were shipped out on the basis of
firm initial orders.

Beyond this, a heavy trade ad
campaign was in the works, and
dealers were being provided with
special die-cut, browser boxes for
the single. Display streamers were
also being distributed and title
strips widely disseminated among
juke operators. :

doors; but try one of your present
men, and let him e;pefiment?

“He can call either on new ac-
counts, or perhafs paid-up credit
accounts, just asking if your firm
can be of any further service.”

Jack O'Rourke pointed out that
telephone sales have been stccess-
ful with such diverse firms as steel
companies, movers, tire stores and
department stores.

He said the purpose can be not
to sell over the phone but to get
people to come into the store, Other
roles might be to advise customers
of new product, call former cus-
tomers who haven't been in the
store for a while, or even to actual-
ly close a sale over the phone.

Not Just Anyone

It's important, however, that the
salesman know his objective and
that the salesman be a competent
man—not just “someone who has
nothing else to do.”

O'Rourke also emphasized the
importance of having an effective
prospect list, noting a great number
of people can be antagonized if
they obviously are not suited for
your product.

Other points: Timing, call at the
customers' convenience; Courtesy,
answer objections fairly and don't
win an argument but lose the sale;
Be truthful, don't use gimmicks.

e new Johnny Mathis|

MUSIC-PHONOGRAPH
IVIERCHANDISING

DISK DEALS FOR DEALERS

A wmmary of prometional opportunities for dealers by manufacturers and
distributors currently offering records at special terms, Shown where availoble
are starting and explration dates for each decl as well as the dote of lsue
and page number of the original news story and/or advertisement providing
details of each premotion. Plecss consult these for Full Information,

COLUMBIA—Expires September 29, 1962. Starled July 23, 1962.

Label |s offering Its distribs & 10 per cent discount en all new releases and on
most catalog itamds,

EPIC-OKEH—Expires September 29, 1962. Started July 23, 1962,

Label ia offering @ 15 per cent discount to distribs on both complete cataloge

ANGEL—Expires September 30, 1962. Starfed August 1, 1962

Label Is offering dealers a one-for-two discount program on the completa Otfe
Klemperer catalog of 35 albums, including the conductor's new releases.

ABC-PARAMOUNT—Expires September 30, 1962. Started July 2, 1962.

For distributors, 12 per cent oft on all cataleg Items plus new relsases on ABC-
Paramount and Impulse.

[BIG TOP—Expires September 30, 1962, Started August 1, 1962,

See your local distributor for special deal on the “"Mad Twists Reck 'n' Roll" LP,

CADENCE—Expires Sepfember 30, 1962. Started August 24, 1962,

Buy 20, receive three free. In order to qualify for plan, distribs must initially

L buy 15 mono titles plus three new LP's. Special discounts for distribs exceeding

quotas. Plan covers entire catalog plus fhree new releases,

EVEREST—Expires September 30, 1962, Starfed August 15, 1962.

The program, on the label's complete classical fine, offers distribs threa free
LP's for each five purchased.

KING—Extended through Sepfember 30. 1962, Starfed July 23, 1962,

Dealers receive five bonus singles for every 25 purchased on the King, Bethlehem,
Federal, Deluxe and Queen lines. Dealers alsa recelve three bonus LP's for every
10 purchased on the King or Bethlehem lines, Minimum purchase of 25 for
singkea and 10 for albuma,

LIBERTY-DOLTON—Expires September 30, 1962, Starfed August 1, 1962.

Both complete catalogs, Including new releases and the Premier Line, are being
offered at a 15 per cent discount en purchasa of more than
Chipmunk product is not Included In the program.

PRESTIGE—Exiended through Seplember 30, 1962. Starfed July 1, 1962.

Buy seven, get one free on entire album catalog,

RCA VICTOR—Expires September 30, 1962, Starfed July 23, 1962.

Label s offering its distribs & 10 per cent discount. This Includes both fhe new
releases and the complete catalog. '

REPRISE—Expires September 30, 1962, Started July 30, 1962,

On the label's 20 new releases, [t Is offering & basic 10 per cent discount to Its
distriba, nrmridl'rrg at least one of each of 10 selected, 10 releases are purchased,
plus & pgraduated scale of extra discounts. For every two selections of the
remainder of the new releases, of which distribs buy at least one, sn additional
| par cent discount is earned on the entire order, up to a total discount of

15 packages.

15 per cant,
VANGUARD-BACH GUILD—Expires September 30, 1962, Starfed Sepfember
||l g L] =
Llhli :Fnﬂ'arin & 15 per cent dizcount on the Weavers and Joan Baex stereo LP's,

Also, Odetta LP's sre spacially priced at 32.98 mono and $3.98 stereo.

ELEKTRA—Expires October 15, 1962, Started August 15, 1962

Cne album free for every seven purchased on catalog merchandise and 1-for-10
on three new releasss.

SMASH-FONTANA—Expires October 31, 1962, Starfed September 1, 1962.

Ten per cent discount |s being offered on all Smash and Fentana merchandise.

SONODOR—Expires October 31, 1962, Sarted August 20, 1962.

Buy one, get one free on complete album lina,

MONITOR—No expiration date, Started January 31, 1962.

Fiva LP's ara speclally Eriud to the distributor at 51 end $1.98 to the consumer,
The Distrakha, Gilels, n, Rostropovich playing Bach, Mozart and Beethoven;
The Oistrakhs playing Bach, Sarasate, Hindemith; Rachmaninoff Third Piano
Concerto played by Merzhanov: Richter plays Schumann, and Franck, Let's Dance
tha Pachanga and Charanga.

ROULETTE—No expiration date. Starfed April 30, 1962.

A 15 per cent discount on new releases plus enfire Roulette, Roost and Tice
alburn calalogs

LIBERTY—No expiration date. Starfed May 235, 1962.

All-Time Hit single series available at & 10 per cent cash discount.
21 of tha labgl's best sellers.

PRESTIGE INTERMATIOMAL-NEW JALI—No expiration dale. Started August 15,

Disks arw

1962,

Buy seven, get one free on entire catalogs of both labels,

HARMON—No expiration dafe. Starfed August 20, 1962.

Two free LP's for every 10 purchased on “'Thema Frem A Summer Place” by Dick

Roman.

Small Dealer Must Adopt System

® Continued from page 6

Business Administration loans, the
small business investment company,
Insurance companies, commercial
finance companies, venture capital
groups, public stock issues and
finally, “such rich uncles and wives
who will permit you to mortgage
the home for additional capital.”
Meisenhelder also cited the use
of retail credit plans whereby the
dealers’ customers may apply for
a credit card by completing a bank
credit application, Upon approval,
the bank assumes all obligations,
with the dealer charged from 3-6
per cent for the service. Revolving
charge accounts are also available
to dealers’' customers under a simi-
1l;;r- arrangements, said Meisenhel-
er.

Commenting on budgets, Nash-
ner said it merely involved sitting
down and thinking out your ex-
pected sales and expenses for the
future,

After considering what you plan
to do, the dealer should list his pro-

U T e oS tTOTY COTTT

jected sales and expenses by month
for the coming year. “It enables
you to compare where you want
to go with where you are actually
going,” Nashner said.

He suggested examining account-
ing records to see if a dealer's
books were suited to give him the
information he needed to run his
business.

“Books should be adapted to the
business — not the other way
around,” he said,

Rachman urged dealers to stay
away from any/set formula in de-
termining price. “If customers get
more for their money, you can
charge more,” he pointed out.

He urged dealers to: Get distinc-
tive merchandise into their stores;
develop private or special or ex-
clusive brands; offer services over
and above that of their competitors;
improve personal salesmanship; set
up definite price lines so customers
can compare low and high-priced
merchandise, and don't be afraid

of changing a store’s pricing pat-
terns if times change, .

Dealers should meet _cumpeﬂtm;
prices on certain “sensitive items,’
but not on everything, said Rache
man.,

Responding to a question, Rach-
man said price should definitely
be based on what the traffic will
bear. “I don't believe in the so-
called accounting approach,” he
said. '

He cited an operation where a
retailer was consistently charging
a higher price than neighboring
discounters and still selling more.
Research showed that the dealer
(1) Sent all customers a post ¢
asking them if they were satisfied
with the previous day's purchase,
and if not, why. A return, stamped
was enclosed. (2) Gave guarantu;
over and above that given by tha
manufacturer. (3) Gave “valued
customers (those who bought a set
amount yearly) same day delivery
—other customers got  24-hour
service.

The point, he noted, is that price
can be different if the. customer
feels he's getting something for his
money.
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JERRY LEE LEWIS

HOW'S MY EX

TREATING YOU

b/w Sweel Litle Sixieen

Sun F379

SUN RECORDS

639 Madisen Memphis, Tenn.

A A A,
THEIR NEXT HIT SINGLEI

"LOVERS BY NIGHT,
STRANGERS BY DAY”
The Fleetwoods

Dolten §62

DOLTON 3
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“POTS
& PANS”

THE PRESIDENTS

£72016

Peggy King

“BON
VOYAGE”

Title Song From tha Wait
Dismey Mobtlon Picture

Vista F 397

A RED HOT SEMASH |

“WONDERFUL
]]R ”

The Majors
#5855

IMPERIAL RECORDS

6425 Hollywood Blvd.
Hollywood 28, Calif.

. ONE-STOP
RECORD SERVICE

+ Complete line of Spirituals, R & B
and Cafalog Merchandise.

" Write to be placed on our nafional
malling lisl.

We ship anywhere C.0.D.

- BARNEY'S ONE-STOP

1144 5. Kedzla Ave., Chleaga 12, 1IL. }
Phona: NE 8-9053 [

Another Smash by %
BRIAN HYLAND

Warmed Over Kisses
(Left Over Love)

ABC-1035%
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BILLBOARD MUSIC WEEK 31

The pick of the new releases:

SPOTLIGHT ALBUMS
/- OF.THE WEEK

Strongest sales potential of all albums reviewed this week.

|I‘ Continued from page 29
|

could aid sales.

Folk

penned by 24-year-old Clark Gesner, who shows genuine
talent. “The Tale of the Tootlebird,” a satire on opera,
will even tickle adults. The album is due for strong promo-
, tional backing on the “Captain Kangaroo” TV series, which

THE NEW CHRISTY MINSTRELS
Columbia CL 1872 (M)}—Here's a new folk outfit com-
posed of 10 singers (who all play stringed instruments) un-
der the direction of Randy Sparks. The album is alive with
sprightly singing in the folk chorus style. The set has
caused strong initial reaction on the West Coast and can
be expected to do solid business among folk-oriented

college groups. There are 14 tracks in all with “Don't

| % Minstrels' art.

Cry, Suzanne,” “This Land Is Your Land,” “Nine Hundred
Miles” and “Railroad Bill" top flight examples of the

ECIAL MERIT
ALBUMS

Pop

| BOOGIE WOOGIE HOUSE PARTY

I Meade Lux Lewis. Philips PHM 200-044 (M); PHS 600-
044 (S)—After a long absence from the recording studios,
Meade Lux Lewis is back flashing the boogie woogie
piano style that made him a top jazz name a couple of
decades ago. Here, backed by a rhythm section, he offers
a new rendition of his specialty, “Honky Tonk Train,” as
well as two selections in the style of Jimmy Yancy, to
whom they are dedicated, and a striking version of the
“St. Louis Blues.” The younger set could find the boogie
beat not unrelated to current pop rhythms.

| THE REAL AMBASSADORS

'—— Classical

Various Artists, Columbia OL 5850 (M); OS 2250 (S)—
“The Real Ambassadors” is an unproduced musical show
written by Mr, and Mrs. Dave (and Iola) Brubeck in
honor of Louis Armstrong. The album features Armstrong
in the title role with strong assists from Brubeck himself,
Lambert, Hendricks and Ross, Carmen MacRae and mem-
bers of both the Armstrong and Brubeck groups. There is
wit and drive and imagination evident throughout the set
which tells the story of Armstrong's (and other jazz musi-
cians’) contributions to international understanding. Louis
sings and plays throughout with “Cultural Exchange,"
“Remember Who You Are,” “Summer Song" and “They
Say 1 Look Like God,” coming across well.

 MUSIC OF EDGAR VARESE, YOL. Il
Columbia Symphony Orc

(M); MS 6362 (S)—This disk will appeal to fanciers of
modern music, admirers of Edgar Varese, and hi-fi sound
bugs seeking an outstanding demo disk to show off their
systems. Featured work is “"Arcana,” an early Varese opus
dating from 1927, “Deserts,” composed in- 1954, incor-
porates electronic effects and uses a full side. Two 1922
| songs fill out the disk.
theless, will have particular appeal in its own market.

® Reviews of New Albums

(Craft). Columbia ML 5762

Not for everyone, this disk, never-

® Continued from page 22

| kkkk YOU'D BE 50 NICE TO COME
HOME TO

Joa Henderson. Caplil T 1765 (M) ST
1765 (8)=The popular British planist has
| Yimited exposure in this copniry but this
handsome mood package could help change
that sifuation. Henderson's pleasant mood
pianoing Is featured with a strong nssist
| from the string section of Geoff Love's
ork and the excellent, Ivricless vocalizing
of the Williams Singers. “1 Remember You,™
“Tangerine,” *“Maybe" and "1 Had the
Greatest Dream," are samples of the fare.
Strong material for mood programming.

| ke EMIL COLEMAN LIGHTS
UP THE PLAZA

Phillps PHM 200-041 (M); PHS 600-041 (S)
=—Emil Coleman has been o virtual fixture
pmong the smart set of the New York night
club circuit for years. Currently, he's been
| identified with the Hotel Plaza end in this
gel, he presents a dozen of the tunes that
have been associated with his  bright,
bouncing sound by the aodiences in the
Persian Room. Unlike many “society” al-
bums, this one relies not on extended series
of medieys, but on a dozen good tunes—
like “Who cares,” "Soon,” “Love Is Swesp-
Ing the Country," etc. Fine, breezy dance

%44 THE WORLD OF BILLY
DANIELS AT BASIN STREET EAST

Jubifes JGM 5014—Dne of the wveterans
of the cafe set has his first “lve" oo-
location album, In this case, it was recorded
at New York's Basin Street East, a favorite
locals for this type of recording. Daniels'
opening remarks, directed, ns uvspal, st the
ladies in the house, are captured along with
guch all-time favorite funes — all well-
arranged to build excitement on a club
floor—as “You're MNobody Till Somebody
Loves You," *“I'll Take Care of Your
Cares,” “Ace In the Hole" and “Make
Someone Happy."

%kik THE WARING BLEND

Fred Warlag - and the Pennsylvaniana.
Caphiol T 1764 (M); ST 1764 (S)—Here's &
Waring packape that's been specially de-
gigned for the stereophile. Popular ever-
green melodies have been arranged with
girls’ voices on one channel and the male
vocal side on the other, The result Is an
interesting byplay on lyrics, occasionally
emploving switching back and forth of

phrases, and In other cases, with ona aide
toking m stralght melody while the other
sings a sort of swinging descant agalnst IL
The Waring ork, &s usual, shines aplenty.

|

A stimulating package which will find s | with cooking solos on “This (Mun't Be Lova™
mark, and “Marie's Delight.,” The Miles Davis

tune, “Solar™ fa also handled persusalvely
ih.'r Garland, This 3 s swinging album for
I

*4ddk WON'T YOU DANCE
WITH ME?

Griff Willlams Ork. Mercory MG 20666
{M); SR 60666 (S)—Griff Williams and his

band were m mainstay of tha earller soclety
pand sst in the then Stevens Hotel in | JS3SEEEtisssetessstsssit sttt itz tititIny

Chicago. Today the band Is still working |1:r N )
Broke Wide Openl!

under the name of its ;lﬂ-‘ maestro gnlq'.hit;r
helmed by Bob Kirk. In this new, brightly . : .

suster in Detroit and heading for
#1 across the Country

recorded album, many of the popular favor-

ites of the society genre, standards and show

tunes for the most part, are plaved in a |

highly agreeable stvle. Most non-teeners will §

dig, particularly those who remember the |

band from its palmy days on the Windy |

City dance clrcuit. |

Capitol T 1757 (M); ST 1757 (8)—Tex MAT'ER

Ritter sings a group of famillar Western &

songs while Stan Kenton lends big band | §3

backing through the entire album. Heilh:r! % HOL AN

Ritter nor the Kenton ork seems st ease | H

here, although the combination of the Rit-| g

ter-Kenton names may move a few sets. | §

They have both, however, sounded betier &

elsewhere, Songs h:luda""]jnmr on ll'lrﬂii::

lhﬂﬂﬂt. wvaﬂﬂﬂ V?hﬂthh EkHﬂ Tvlttf e Ft]rhU|m' :t!h‘l&
FORTUNE RECORDS

3942 Third Ave.,

Detroit 1, Mich.

the planist, with some occaslonally tender
moments,

(Continued on page 32)
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*k4k STAN KENTON! TEX RITTER!

Py

|
and “The Last Round Up.™

4k RAGTIME GOES E:
INTERNATIONAL §:

Del Wood. Mercury MG 20713 (M); BR | £
60713 (5)—Ragtime pilanist Del Wood socks | §
over a strong collection of dittles here, all
with a flavor of other lands. They include
“Hawaiian War Chant," “Lady of Spain,"
“] lechtensteiner Polka," *“Japanese Sand-
man” and "Emerald Isle,” Happy, infectious
piano work, plus good choral support makes
it & good set for parties.
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An Exciting New Starr
With a Smash Single

MAXINE STARR

THE FANTASTIC FIVE KEYS
Capitol T 1769—A bit old-fashioned but
pleasant-sounding is this collection of tunes
by the Five Keys. Tha songs include an old
Five Keys' hit “Ling, Ting, Tong,"” plus
“Out of Sight, Out of Mind," "Close Your |
Eves,"” “From the Bottom of My Heart" |
and “Just for m Thrill" Worth spioa on
the air.

Sings

LOVE IS

b/w (Ill Be With You In)
Apple Blossom Time

Hew-Hits #300%

4k TINY HILL SINGS AND : NEWTOWN REEOII‘.BS

/ORLD |} 6600 M. Broad 5t., Philadelphla 16, Pa.
Hﬂf&?ﬁﬂmﬁu{iﬂ?& mg‘tg;_ll * Phone: Livingstons B-5010
Happy end carefree versions of the hits of |
World War [ by the Tiny Hill ork that
could grab a lot of nostalgin play. The songs
include U. 5. and English hits of the period,
including “Over There,” "It's a Long Way |
to Tipperary,” “Ja-Da,"" *“Smilés,” *""There's |
a Long, Long Trail"-and “Pack Up Your
Troubles." Fun to listen o,

"MILLION SELLER HITS"

Featuring . « «

SHIRLEY TEMPLE , . . TOMMY DORSEY
. « . GLENN MILLER . . . GEORGE
| GERSHWIN . . . GOLDEN SING ALONG
. +» » GREAT THEMES FROM MOTION

*k%+ THE BEST OF JUNE CHRISTY

Capitol T 1693 (M); ST 1693 (S5)—The | PICTURES
tunes that June Christy has made her own |
over the vyears, like *Just A-Sittin® and The Best
A-Rockin',"” “Midnight Sun," “How High Buy In
ﬁu! Mn;;*" “Wiﬂngn;h;rp for H-'Hg.:g“ Albums
part ongs to ou" and “Some-
thing Cool™ ats all contained. in this || Aty™here!

delightful collection, The orchesiras swing-
ing behind her are those of Pete Rugolo
and Bob Cooper. Good wax that has &
chance for strong sales to Christy fans.

RETAR pRicE (13®

O

Chart Bound

ONLY
FOREVER

JAMIE HORTON

Joy 266

%%4k COMING ATTRACTION—LIVE!

The Journeymen. Capliel T 1778 (M)
8T 1770 (S)—Tha Journeymen are another
good young group Ia the college folk-pop
tradition. They come through with pleasant |
performances of such familiar folk jtems s
“l Am a Poor and a Ramblin' Boy," “Dark
As 8 Dungeon,” “I Will Never Marry,”
“Gypsy Rover" and "Cotton Mill Girls."
Lads sing them neatly, with apirit and
occaslonal excitement.

+a&k EASY HULAS

Charles Kalpo nnd His Happy Hawallans,
Mahalo M 4001 (§)—This one's & “dance™
album, tallored for beginners in the Island
art of the hola. The tunes are all basic
gtandards (“Littla Brown Gal," “Beach at
Walkikl," etc.) arranged by maestro-vocalist
Charles Kaipo, a popular entertainer in
Honolulu, Most of the tracks could be used
In easy-listening radio formalts but the big |
gale should be with dance studios and
students.

| *** MODERATE
SALES POTENTIAL

k& JOSE MELIS AT THE OPERA |
Mercury MG 20789 (M); SR §709 (5)

dririr FRANK D'RONE IN PERSON
Mercury MG 20721 (M); BR #0711 (5)

4k THE MULCAYS MAGIC
MILLIONS
Jubilee JGM 5017

k% GOLDEN REUNION ')
RAGTIME
Yarfous Artists. Siereodditles C 1900

JOY RECORDS

1619 B'waoy., N.Y. 19, MY

AUDIO
* FIDELITY

CATALOG OF HITS

"THE HIGHEST STANDARD IN
STEREOPHONIC HiGH FIDELITY"

AL HIRT ® SOUND EFFECTS
JO BASILE ® OSCAR BRAND
PATACHOU ® JOHNNY PULEO

AND MANY MOREI

FOR THE BEST IN THE COUNTRY

+4k% HERE 18 HAPPINESS
Kene Paolo. Mahalo M 3001

*%x* STRONG
SALES POTENTIAL

%k SOLAR

Red Garland Quariel, Jarzland JLPF 73
{M); JLP 973 (8)—Some more fing plano
work by Red Garland that should please
his many fans. The pianist comes through
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® Reviews of New Albums

® Continued from page 31

#ddk IMAGES
Sonny

Red. Jaxzland JLP 74 (M); JLP

974 (S)—Altoist Sonny Red, with Blue
Mitchell, Grand Green, Barry Harris, George

come through with some persuasive solo
work on this interesting Jarz set. Red blows
carefully and honestly In:r:, vying with
Mitchell on the first side of the LP, and

Tucker, Lex Humphries and Jlmm}' Cobb, | working with guitarist Green on the nmnd

g

Top tracks feature Red and Mitchell, espe-
¢lally on “Images” and “Dodge Cliy."
MNothing earthshaking here, but it's good
honest jazz. '

CLASSICAL LP'S

*ikk STRAUSS WALTIZES

Minneapolis Symphony Orchesira (Doratl),
Mercury Wing MGW 14000 (M); SRW
18000 (S)—The stereo re-processing here Is

not one of the best examples of such
glectronic  sleight-of-hand. There's a
“boomy™ quality to base tones, and the
sirings now sound shrill and mixed with
surface noise. However, this quartet of
Strauss favorites (Viemna Blood, efc) &
priced competitively with mono recordings
and shouold attract Impulse action.

ik A YOUNG PEOFLE'S

INTRODUCTION TO BEETHOVEN
Norman Rose, Wonderland RLFP 1466—

This narration-voiced musical blography s

done with considerable more taste than

wsual moppet-slanted “Introduction to...'
materinl, and—unlike others in the label’s
Wonderland series — does mot sound as
though it was produced just off Trafalgar
Square. Norman Rose, a veteran of U, 8.
radio, voices a running commentary that Is
parily blographic, parily program-note ez-
planation of selectiona from Besthoven's
symphonic and chamber works., Cover
colorful, in woodcut style. Good gift tem.

*%%4% LITTLE RED RIDING HOOD
Jean Mefealfe and Anm Todd. Wonder-

BILLEOARD
MUSIC WEEK

* BUYERS & SEllERS

CLASSIFIED MART

A convenient market place for the best sources of equipment, supplies,

services and personnel . .

. serving more than 20,000 buyers, sellers,

and-users of music, records, tapes, home entertainment equipment,. coin
machines and many other related products throughout the enfire world.
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RECORD DISTRIBUTORS

FAST MOYING BIG HITS ON BILLBOARD
CHARTS ARE CURRENTLY IN STOCK

"You Belong To Me"

Dupress on Coed

"Siiver Threads and Golden Needles™

Springfields on Phillpa
"Lie fo- Me"
Brook Benton on Mercury
- "Boys’ Might Ouf”
Pattl Page on Marcury

"Lollipops and Roses”

Faul Patersan on Colplix

"Don’t Go Near the Indians”

Rex Allen on Mercury

“The Things We Did Last Summer"”

Shellay Fabares on Colplx
Watch thizs spa Bve weeak for the
P¥5is hits.

Availlable now In Georgio, Ala-
boma and Eastern Tennessee from

HOPKINS EQUIPMENT (O,

418 West Peachtree 5t., Atlanta, Ca.
Phone: 523-15862
Bab Evenson, 55, Mgr.

EXPERIENCE
COUNTS

Becavie we know our market
end our industry, we give you
top distribution focilities in the
Baltimore-Washington Area.

Call Lov Krefetx

KAYE Record :
DISTRIBUTING' CO., INC,
201 E. Mt Royal  Baltimore, Md.
Area 301 B37-4434

&
1

WE'RE SELLING THE HITS
THAT ARE
(LIMBING UP BILLBOARD CHARTS!
"Do You Love Me"

Contours on Cordy

“It Might as Well Rain Until
September”

Carole King on Dimension

“Lollipops and Roses”

Paul Peterson on Colpix

"Hide and Go Seek”

Bunker Hill on Mala

Proudly Serving the Growing
State of Florida.

TOPPS DISTRIBUTING CO., INC.

2218 NW. &6th Ave. Miami, Fla.
Code 305, FRanklin 4-8166

I s
ABSOLUTELY TOPS IN NAT'L RECORD
n?:!' Ask 2000 DJ's about George Jay,
808 Argyvle, n'auywnud HO 9-5838,

—_——
' RECORDING FACILITIES
‘& SERVICES

I
| PROFESSIONAL DEMO

RECORDS
Finest l]l.lnl.i LGLWEEEM-

i Singers r.mnl-n-: Eﬂllei. 10 Inslrumenfs—
Best, Hudnm Tlﬂ anﬂ DI.II' Equip.
(Ampe A)

Largs Soind Etu:ﬂm—-—Tu-n Teulmlftml
Plano or Organ & Voeal—1 Song, !11 50;

wu RONEE, A0 (45 or 78): add Guitar,
Drums, 5ax, Clarinetl, Steel Guitar,
$4.00 each per song.

WRITE FOR FREE BROCHURE.

DEMOMNSTRATION RECORD
COMPANY

(Dur 10th Year)
Box 1404, Sta, € Lincaln; Mebrisks

‘ Violn for

BUSINESS 'BA.'H]]H—]]E LUXE THERMO-
Eﬁ\rﬁd 'H".iﬂl IEI.H t;y:g-u utrIEI, T lineng
E'I-

Eﬂﬂﬂﬂd. fl‘lallnn ﬂu Plerrat, P I:I-+ er. ﬁi
Brand-New
“BUYERS' GUIDE"
packed with

Pages & Pages of
MNames and Addresses
of Leading U, 5.

Record Mfra,

Music Publishers
Record Disiributora
‘One-5tops
Rack-Jobbers

Coim Maching Mfri.
Coim Maching Distrila
Parts Suppliers
Special Sarvices
Importers & Exporten

sSaabedaERS

Foch listing arronged olphabeti-
cally and geogrophically by State

Send request and

1

I Only Few Cepisa payment to:
Billbonrd Musie

| Left . . . 51.00 Week

| prepaid] 2160 Patterson St.,

Cincinnatl 14, Ohis

INTERNATIONAL. PROFITS YOUR OB-
ject? You can reach and sell vour published
Ha ‘Ii.lﬂ'ﬁ!ﬂt m.ﬂ.;“l.-r’_ll'l_lli llr‘l'l'.lu.-.r:utu l:lﬁlﬁ
= ARy entla over

through - the mt-em:l.lunal i
Sallers Exchange. ﬂmud l.n help you
rearh markets nutdde the 10,5 it ap:pl-.'lr'l-
each week In !.IJhnlrd Music "ii’e

ONE OF 'I'H:!:. BETTER RECORD EHD:F‘E
Phoenia, apecializing In Enunt:r:-'-
anm Musie. l:nrnr popular. some classics

| mom
| i
world

some  playvers, tape recorders
10000 down required. Owner, Al
El.', 1'?11] t MeDowell, Phoenlx 4, Ariz,
o e
Ewa.é :_ % S ,f;:

PROGRESSIVE
RECORD DISTRIBUTORS

use these columns each week
to tell dealers, operators and
jockeys about the hits and
potential hits that are break-
ing nationally and in their
ared.

These distributors wuse Bill-
board Music Week to provide
a service to their customers
and friends. They know that
Billboard Music Week's Read-
ership is better than two to
one over the next publication.

 RECORD ACCESSORIES &
© DEALER FIXTURES

ART-PHYL CREATIONS

| Wire Record Racks
Peg Display Baskets

Highest Quality—
Lowest Prices.

Send for Latest Catalog.

5088 Frelinghuysen Ave.
| Newark 14, N. J.
N.J., Bl B-5100 N.Y., WO 4-2563

LEASES BEING ACCEFTED. SAMPLES
gaent ont. Also avellahle at 602 each. C & W
Hank t‘l:m Drllt.er. 45a. Top guality. New |
E.HITE B511 E.l-'lll.l.'l.'l.ﬂ Et uﬁtnn
X:

7-3458.

s
S T Eﬁ.ﬁ’ ‘%mf&"}:-

COMEDY—"TAYS, DATES & DATA™ IS A
monthly collection of pnttar bitd, one-line
voks, promos and  pro ideas, Current
sample copy 83, oW i: Comedy Servige
opt. 1, B6 Parkway Ct.. Brookiyn 35
ew York. se29

Eﬂu 5 issues, §1; full .*.rl-ll.'.. lﬂ.ﬂﬂ HE

?wmaawm Rew York 19, N, ¥,

SITUATIONS WANTED

ELEJ’LH#E'U ' 0

mﬂH!ﬂlﬂUE YOUNG

EXperi , Bales managemen
wﬂ‘e bu-u'l:m: experience, desires positd
mmuemtnt. ent or king agency.
Travel preferred. :-.lume l.nd oto on
request. BHox C.BMW E llboard
Music W-ul:.. 2160 Pl.thnnn. t.s Cinelnnm ;t
14, Ohlo
R AR R A X e i R
S mana L
P i .
B i
?:%.-% e e L Lt -\.-.-".'E'u-; St
- -\.-\.-\.-\.-\.-.-}\.-ilﬂ- i -\..---Q-.-.-w:-' -ﬂ-'.-'
:\.'-"\."".lﬂ-alt St ‘THE".-.H::L{E? 31‘.%'“@ 3%%1\.« S e e

EELI.- RECORDS AT LOW PRICES—CQOOD
mmisgion, Fred Mlles Presents, 6 5. H:};
St Philndeiphin o

i PA,
TERRITORIES, FOREIGN .ﬁN[!l DODMESTIC,
availahl I'ur manufacturers I.P: wi
wledge record biz. tensive
phases absoluatel L
nd referencea

mun hll.-makar'

Box 174, Wall St. Statl
¥, - se2d

WANTED

Live-wire young man to write
subscription and advertising
promotion copy. Mail order
experience desirable. Well-
established business paper
expanding into related serv-
ices. New York City office.
Some travel. State salary re-
quired, other details. Your
confidence respected.

BOX 444, Billboard Music Week
1564 Broadway N. Y. C 3§

SITUATIONS WANTED

28,000 ?HﬂFEE-E-IﬂNAL COMEDY LINES!

|r--Hh—dhhHﬂhH-----q—

Please insert the following ad for
Classification:

Monthly toplea ag serviee tool Free | gq on additien Iz and one Accos-

catalog. 'ﬂuhertﬂr en, 111 E, Carpenter Si. B C-BM 23, g/o B ard

Valley Stream, N, ¥, mhi5-64 | Musde Week, 2160 Patterson, © 14
Crhio,

RESULTS??7? Recent CLASSIFIED MART advertisement for
distribution outlets brought 28 replies in 4 daysi|!

USE THIS HANDY AD ORDER BLANK

consecutive lssues.
Sizes

[l Set regular classified style.

[] Set boxed classified style.

Copy:

| RECORD STORES

HARD-

$75

L. LOCATED CUT-
gt
2ist S, meniutl".lﬁu E“ rsadla 1 H

Johnny Tillotson's
Big Hit on Cadence

“Send Me the Pillow
You Dream On”

is moving up Billboard's
Charts.

It's Available From

MERIT MUSIC
DISTRIBUTORS, INC.
15663 Wyoming Ave.
Detroit 38, Michigan

Michigon's Newest & Fastest Growing
Distributorl
i Distribution Is Your Problem, Call
Gene Silverman, UN 3-2119,

o
=< !- '\.-.- .-\.'\.-.-'\.'\.

o Ei -
Eﬁff & ﬁ"" F%'?F? B -:M-\.i.f.-\."""'"

R il

Bt

PRESSING, PLATING

DON'T CALL US

For Record Pressing

UNLESS

You Want Quality
and Service
That's Unbeatable
Anywhere!

ALL SPEEDS

KAY RECORDS, INC.

110 Bergen Pike, Little Ferry, N. J.
Dlamond 3-5721-2

RECORD PROMOTION

.| & PUBLICITY
VSRR N

Increase
Selling Efficiency

The original and most convenlent record
catalog service Listings of the latest
popular records by fitles and artists
|| rushed three times a month by first-
|| class mail, Big Books of owver 200
pages of current and older numbers
! by titles and artists sent monthly—each
month complete In itself with no need

| to refer to previous issues,
|| Three months' trial, $10.00, or economl.
cal TEarl-.r, £35.00. In ormation and
samples sent on request,
INC.

RECORDAID,

| P. O. Box 5765 Philadelphia 10, Pa.

- - ——
a

. 1544 Broadway
| Mew York 36, M. Y.

Company Mame Avthorized by
Address
City Tone State

Ll-'---'---'- - - . .-

__.---—Fl----—th--.----—.# - o .

BILLBOARD MUSIC WEEK BUYERS & SELLERS CLASSIFIED MART

1520 M. Gower St.
Hellywood 28, Calif.

188 W. Randolph S5t.
Chicago 1, IIL

0]

g e

;
e e R ) Tadene
g T
i R T e -5- e e -.-,-.i RS

L
P
e

| SERVICES

COMPLETE RECONDITIONING SERVICE
and rental of coin operated Kiddle Rides
Have excellent painting Bnd mechanical

repair forilites. Call or write Autronies
Co,, 53253 M. Mohle, Chicago 22, IlIl. Phone:
2964323, sl

WANTED TO BUY

T R R R

mininiineesaesases aisael AN STON-COM

CLASSIFIED RATES

Per Inserfion

155 | R ol Each Additional Inch
et ® | g0 | 13 | g28 $9
Advertisers
Distrib &

E;:‘pllfl:;::t $5 $7 $15 $5
Advertisers

® Minimum slze sold s 13", opproximately 35 words 17
70 werds, All rates are for EACH odverfisement, EACH
time. Advertisements 2" or larger set In boxed siyle.

® If Box number 1s used, allow 10 words for number ond
oddress, Box number service charge, 80¢ per Inseriion.

® Deadlines: Copy recelved In any office by Tusiday oppears
in lssve distributed following Menday. -

'Iullumlrhrnhdllrmmilnm-fdhllrﬂﬂ
or more. Al ethers, cash with erder.
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| AUSTRALIA

UNITED STATES

A A

S u_._._u...i-|

FOR speclalized trade '
coverage of

AUSTRALIA and
NEW ZEALAND

advertise In—

® MUSIC MAKER @

Australia’s Leading Musle Magazine.

ADVYERTISING OFFICES:
416 GEORGE STREET

SYDMEY, AUSTRALIA I

Everyene in the music
business and every tean-oger
in Balgium reads

JUKE BOX

BELGIUM'S BIGGEST MUSIC MAGAZIME
A one-page ad costs you enly $220.
A ene-year subseription Is anly $3.

Send your bank draft to

JUKE BOX
MECHELEN, BELGIUM
Write for Sampls Copy.

" e, - x X L - £
% x'ﬁ A0 e i = T P i |
ey ol . .-\.?;r-\.-:-\.. .-_.-\.-\.I |
T e bk e il e T |
|
|
]

PRO-
SASE PO ELINEN XORE) FR:
bllsher: fﬁ-ﬂ Hu-mveri G '

m%? Barlin. TtlEpll.ulll

-ddrun Tauenizien sirasse
8, Berlin Wi, Germany.

e e LR 8 L A MR B = 2t 182 S P
RS S s,

- e . . e -
A o ;
e R R

B \he biggost  mdependent re
a o m
ﬂh'lﬂll.lﬂll “r.gm?_nﬁﬁm
a w8, depo
litdes and separats Il.ﬁ'l
labels. Gerry Oord, Fresident Bovema- |
Hollamd,

E‘lmnphnnn‘hnuu, Heemstede,

YOUR: ADVERTISING GETS
RESULTS
ALL OVER THE WORLD
WHEN YOU USE THIS
INTERNATIONAL EXCHANGE ...

Fred Morsworthy, Jazzline Records, says:

“From our adverfisemenl in your Novembar
20th lssum, wa wers

CONTACTED FROM AUSTRALIA, JAPAN, |
BELGIUM, GERMANY AND ENGLAND
WITHIN TWO WEEKS."

If You'rs Interssted In World Markets,
Inereasing Profih and
Prastige, Why HNot
| Advertisemant Nowll

international

Prepars Your

Without Doubt,
The Most Important
Music Industry Publication!

BILLBOARD MUSIC WEEK'S
1963

WHO'S WHO IN THE WORLD ||

OF MUSIC |

will bs published Decamber 29, 19462,
It will document the successes of rec-
ord manufocturers, music publishers
and recording artfists all over the world.
Many firms were disappointed last
year by not being represented,

Reserve your impressive advertising |
space now. |
|

€ontact your nearest reprasenialive or

Frank Luppine Ir., International Directer
Billboard Music Week
1564 Broadway, New Yerk 36, N. Y.

RECORD EXPORT

OUR SPECIALTY
EXCELLENT PRICES

Prompt, Exacting Servica

Our Best Advertisement.

ALEX §. ROBERTS ASSOCIATES, INC.
998 Beekman Strest, New York 38, M. Y.

AMERICANM B;EEU-RDEI — L!‘.A.Dl]'iﬂ SFE-

| olallzed

| and pra-revorded I.IE-_E
FT

titd rice
| sompatitive prices
| Bt., H-w‘l'nrkl. M. Y.

exporter phonogr records
|:|.l'l’m|'lE lﬂ brands st
t dellvery. E.t‘ﬂl:lent

r,'.hu'lt:. Ime., 11

FOR INFORMATION

You can reach the U. 5. and World-Wide
Music-Record markets regularly, effectively
and at very low cosl ln these columns. For
Information, contact:

* & %k EUROPE o % * &

Arthur Rosett, Evropean Directar
44 Cyrzen 5., Londen, W. 1
GROsvenor 7496

BELGIUM: Jan Torls
$uivenbergvaart 37, Mechelen
ITALY: Sarmuel Steinmbn
Piazza 5. Angelmo 1, Rome
S5PAIM: Josa Maya
Ces Bermuder T4, Madrid

% % % ASIA & PACIFIC & + ¥

AUSTRALIA, Brian Mabenrahl
F. 0. Box 418, North Sydney
HONG KOMG: Carl Myaft
44 Mt Kellott Road, Tha Peak
JAPAN: Robert Wynn
521-3 Chome, Sihima Meguro
Meguro-ku, Tokyo
NEW ZEALAND: Fred Gebbia
P. 0. Box 5051, Auckland

FHILIPPINES, Luls Ma Trinidad
264 Escolta, Manila

* % % THE AMERICAS & # %

Frank Leppine Jr., International Sales
Birector
Billboard Music Week
1584 Broadway, Wew York City 38

MEXICO: Dr. Otta Mayer-Serrs
Apartado 8688, Maexico City

PUERTO RICO: Anthony Contreras
28 Gertrodis 5t Santurce

WORLD-WIDE MUSIC-RECORD
BUYERS' GUIDE

Astal , ., . Adrlcal . . . Auwshralial . ..
South Americal . . . Europal . . . Britainl

76 Countries of the World

All Individually Listed With the
MAMES ond ADDRESSES
of ecch country’s leading

@ Record Manufacturers

® Music Publishars

® Trade Organizations

® Suppliers and Spacial Services

All arranged by trode classifica-
tion with gamp!rl'i address!

A Pricaless Dirsctory of
The World's Music Industry

Price: $1.00 (for delivery In U. 5.}
ADD %1.00 Exiro for Overseas Orders.

Send Payment and Reguests lor

Billboard Music Week
2160 Patterson Street
Cincinnati 14, Ohie

|
|whan answering ads . . .

SAY YOU
SAW IT IN
BILLBOARD

MUSIC WEEK

INTERNATIONAL

EXCHANGE

land RLF 1471—Well-produced, nicely paced
productlons of & irlo of juvenils classics,
with one gide devoted to “Litils Red Riding
Hood" and “Goldiocks™ (narrated by Jean
Metcalfe with a small cast and orchestra)
and the other to an adaptation of Charles
Kingsley's Victorian heart-tugger, ““Water
Babies" (narfoted by fllm aciress Ann
Todd), Enowgh new songs are added (o
make the stories virtually capsule muoslicals,
Although the pacing iy penerally “Ameri-
can," tha cast voices are what they are—
unmistakably British, right down (o o “Rid-
ing Hood" wolf who sounds like a Cockney
“spive." The “import" fecling works against
It; otherwise, it's a strong album.

ik FENNELL FAVORITES

Easiman-Rochester Fops (Fenmell). Mer-
cury MG 50294 (M); SR #0210 (5)—Fred-
erick Fennell, the leader of the Eastman-
Rochester Pops ork, balons the ensembla
here through a flock of light, happy selec-
tions that are all his personal favorites.
These include many LeRoy Anderson funes,
like “Blus Tango™ and “Sleigh Ride," plus
Percy Grainger's “Country Gardens™ and
"Molly on the Shore,” and works by Wein-
berger, Schubert and Debussy, Light works
are plaved with style by the ork and the
get should interest mew collectors.

ik DRCHESTRAL
FAVORITES

¥Yarious orchesiras. Mercury SR 90191
i85y 5029 (Mi=This album {featurcs the
Detroit  Symphony, the Easiman-Rochester
Pops, the Minneapolis Symphony and the
London Symphony Orchestra in  perform-
ances of classical march favorites, Selections
include *““Marche Slave," by Tchaikovsky;
“March From Love for Threa Oranges,” by
Prokofiev, and marches by Chabrier, Greig
and CGounod. They are plaved in  spirited
fashion by the ensembles. Set, part of the
label’s new series, & aimed at the young

and/or new collector, and should appeal to
this group.

MARCH

*xhn MacDOWELL: THE TWO
PIAND CONCERTI

Eugene Lisi; Yienna Siate Dpera Orches-
tra (Chavez), Westminsder XWN 19012 (M)
WST 17011 (S)—This new disk supercedes
an earlier Westminster coupling of the sume
two works by different artists, the only
other conlemporary pairing of these com-
positions. MacDowell’s (wo piono concertos
confirm the composer’s position as one of
ihis nation's leading figures of the roman-
tic school. Sensitive performances and mod-
em sound should bring the disk wide air
play, especiallcy for the infrequently heard
Concerto No, 1.

*hkdk GEORGE SIELL AND
THE CLEVELAND ORCHESTRA

Epic LC 3841 (M); BC 1241 (S)—The
Mozart Clarinet Concerto in A Major (k.622)
with Fobert Marcellis as goloist and the
Richard Strauss Concerto Mo, 1 in E Flat
Major for Homn and Orchestra (Opus 11),
with Myron Bloom on French horn, make up
this double-barrelled classical package. The
plbumi containd some brilliant sole work
and a slrong, convincing performance of
both workd. The Cleveland Orchestra under
Szell is sensitive, supple, and majestic in
turng. Both works should be strong additions
to the classical collector’s library,

wrkddk FRANCK: SYMPHONY IN
D MINOR

Detroit Symphony Orchestra (Paray). Mer-
cury Wing MGW 14002 (M); SRW 18002
(§F—=Franck’s only symphony, called every-
thing from immoral to boring &t its initial
performance, has come (0 be one of the
truly highly regarded of this form, and
among the best-accepted high fidelity ver-
sions over the years, has been that of Paal
Paray and the Detroit ensemble, That favor-
lte has now been reprocessed for stereo,
and rereleased on the low-priced Wing line,
along with & number of other catalog items,
cut in the pre-steren period. This should
stack up with the best of them in terms of
rack response.

*kddk BEETHOVEN:
SYMPHONY NO., 7

Detrodt Symphony Orehesira (Paray). Mer-
cury Wing MLCW 14007 (M) SRW 18007
(5}—This is being released s 0 companion
piece with the Paray version of the Bee-
thoven 6th and other selected fHems from
the great Meccury classical catalog. Collee-
tors on a budget, and those seeking an
introduction to the classics via record racks,
will find this an eminently good buy at
$298 and $1.98, just as others have found
the set for some time at regolar prices.
Like the others in the current Wing series,
this has been reprocessed for stereo play-
back.

*hdk BEETHOVEN: SYMPHONY
MO, 6 “PASTORAL™

Deirolt Symphony Orchesira (Paray) Mer-
cury Wing MGW 14001 (M); SRW 18001
(8)—Here's one of the older favorite disk-
ings of the “Pastoral,” and this low-
priced elecironic reprocessing for sieres can
create a new demand from impulse buvers
who browse through the racks, The origi-
nal gound in the Mercury monaural version
was f(ops and dropped to the $2.98-%1.98
price category, it con enjov a susiained
revival.

SEMI CLASSICAL

ki CURTAIN UP! VIENNESE
WALTE FAVORITES

Minneapolis Symphony Orchesten and Phil-
harmonia Hungarica (Doratil. Mercury MG
SOI89 (M); SR P0289 (5)—5ix great waltzes
are played with elan worthy of Vienna
ander the baton of Anial Dorati. The works
are Johann Strauss’ ““Volces of Spring” and
“Artist's Life”; Eduard Strauss’ *“Doctri-
nent'; Josef Stravsy’ “Aquarellen™ Wald-
teufel’'s “Skaters” and Lshar's: “Merry

IWIduw." There &8 a steady demand for
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well-plaved Viennese walizes, and this tlnlr_v'[]lnwlu has had several fine mingle records
from Mercury's ""Curtain Up!" acries wlll o3 o pop artist ond has made something of
help meet the need. i n name for himsclf already in that field,
| Here he rcturns 1o the roots that RpTang
him, the well-known Pilgrim Travelers goa-
| pel group and he brings power and per-
: sunsion (o the performance, The dozen fems
| include traditionals like *““Wade In ths
| Water,” spiced with more up (o date jlems
| like “Jesus, Be a Fence Around Me." Plano
and organ accompaniment i3 aogmented
with three guitars; bass and drums. The
wikkx THE SOUL-STIRRING GOSPEL | black and white cover shot of a scene in
SOUNDS OF THE PILGRIM TRAVELERS | front of a church speaks quite s message
Capltol T 1768 (M); 5T 1768 (S)}—Lou ! iself,

RELIGIOUS

1I .................... V== =, J
e S ""'.9';.- L i
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Attractions in 'g Lifle (TR _
Dowrtown (ST ety A

.Free Television Air-Conditioned Guest
and Meeting Rooms . Complete Convention
Facilities for Groups to 500 . Ample Parking
Unexcelled Sample Rooms
BLACKAMOOR DINING ROOM & LOUNGE
BADGER GRILL

355 comfortable rooms $
- ; per person
: rom (2in @ room)

720 North 3rd street

MILWAUKEE

WISCONSIN

75 pet day

DISTRIBUTORS
RACK JOBBERS
_ONE STOPS

i RETAILERS
DISCOUNT OPERATORS
Major LP's & EP's, Singles ([all hh-ul;,

all artists). Accessories. Any quantity of
factory new records [nol used), 33%%'s,

45%5, TA's—available To you af cost of ga'[ o ]
less than manufacturer's. Sand for a hg Q
fres lieting of prices snd type records
e cas Milwaulkee®
SEND FOR FREE CATALOG OF ALL
MERCHANDISE AVAILABLE ﬂ]- "dDWﬂt-ﬂWﬂ" location

HAM M|L TRADING

CORP.
1520 N. Broad 5t., Philadelphia 21, Pa.

Phene: POplar 3-0583

for businessmen, group
meetings, or vacationista is
at Hiuhignn St. at Plankin-
ton. Only downtown hotel
with air-cond. guest rooms.

® Family rates *® 3 fine restau-
rants * AAA ra:nm';':tnﬂadm
] and parking lot adjac
. Eliur:f' to the Stadium &
Public Auditorium

e Radio and TV
Rates from $6.50 _

BR 1-0260
James J. Stack, .

R R
Amarica’s Largest and Oldest 5

ONE-STOP RECORD SERVICE!

45 60¢

ALL LP's--REGULAR DISTRIBUTOR
WHOLESALE--NOTHING OVER

SAME DAY SERVICE

The MUSICAL SALES COMPANY

Tha Musical Sales Bldg.
Baltimore 1, Maryland

EEREETEERER R R

stay af the

PLANKINTON
HOUSE

Elﬂlﬂ]ﬂﬁﬂﬂ.ﬂﬂiiﬂfﬂlﬂﬂ'ﬂiﬂﬂﬁﬂﬂ!i@i@l&ﬁ

RECORD PROCESSING
AND PRESSING

15 R.P.M.—=2215 R.P.M.; any pu:nhlil::.
Complete Record Service.
Incluvdes - Labels=—=PFrocessing—>Masters.

Send your tape—we do the rest!

SONGCRAFT now¥ork v,

CUSTOM RECORD PRESSINOG
Mastering—Processing—Labals

QUALITY wifh FAST DELIVERY

Y.

SIDNEY . WAKEFIELD

P. 0. Box 6037, Phoenix 5, Arix.
Direct Dial 602—152-5644

Say You Saw It in
Billboard Music Week

POLYMALX

PRESSINGS ADD A NEW SOUND DIMENSION

You can actually feel this exciting new clarity and
presence -and this mystery material is 1009: Anti-Static.
createn 8By RESEARCH CRAFT CORPORATION
1011 NO. FULLER AVENUE LOS ANGELES 46, CALIF.
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BALLY WILL QUIT IN-LINE GAMES

COIN MACHINE
ORPERATING

U.S. Prestige Still Makes Our Boxes Best

By OMER ANDERSON

HAMBURG—Most distributors
of U. S. phonographs in West Ger-
many and Belgium don’t buy the
theory that American machines are
losing out on the European market.

The consensus is that European
producers, however great their
sirides toward matching U. S. pro-
duct, are still far short of competing
with U. S. quality, reliability and
prestige appearance.

One veteran distributor for a
top U. 8. machine here said flatly,
“l1 have heard all the arguments,
and have seen all the statistics. But,
believe me, the only respect in
which Europeans compete with
American machines is in price.
European machines are inexpensive
—we grant that, But, in our opin-
lon, it is strictly a case of getting
what you pay for.”

No Competition

The majority of U. S. product
distributors contend that their Euro-
an competition is not competi-
tion at all, but merely serves to
stimulate the demand for U. S.

prestige product. One distributor
of this persuasion elaborated:

“Human nature being what it
is, eight of every 10 German loca-
tion proprietors are interested in
expanding into bigger, better and
more prosperous locations. This
psychology applies to their fixtures
and equipment as well; they are
constantly trying to upgrade—or
can be educated to think in terms
of upgrading.

“I regard every location with a
European machine as a prospective
buyer for an American prestige
phonograph, When you analyze it,
it is the practical thing for new lo-
cations—those that have never had
phonographs—to start off with a
low-price European machine.

“The important thing is that dis-
tributors of American machines
regard Europe as an expanding
market and work to get their share
of this prime market.”

Salesmanship Neceded

Most of the U. 5. phonograph
distributors cite U. 8. phonograph

export figures to clinch their argu-

ment there is nothing wrong with
the European market that vigorous
salesmanship will not overcome,
West Germany, major juke box
producer on the Continent, is also
the major buyer of new U. S.
phonographs.

The German example bears out
the contention European phono-
graph production merely stimulates
the demand for U. S. product, and
that the larger the market for Eu-
ropean machines the larger the mar-
ket at the same time for U. §. ma-
chines.

The statesman-type U. S, product
distributors contend that U. S,
manufacturers could even profit-
ably assist European producers in
getting started producing phono-
graphs, since 3ucﬁ production auto-
matically would help create demand
for U. S. machines.

Secburg Promotion

Be this reasoning as it may, it
is a fact that Seeburg has had ex-
cellent results pitching its European
sales promotion to somewhat the

(Continued on page 42)

New Approach to Juke Box
‘Marks Bow of Seeburg Model

CHICAGO—Radical changes in
design and programming concept
mark the new Seeburg LP Console
being shown in distributor show-
- rooms throughout the nation this
week,

Cabinet design is based on a
home phonograph rather than a
eonventional juke box, with walnut
finish and console lines replacing
the traditional pezazz,

And in addition to the standard
33 and 45 r.p.m. single intermix,
the unit showcases complete LP al-
bums, with six tunes contained on
a single side of a seven-inch 33
disk. Both sides of the disk are
the equivalent of a standard 12-
inch LP album.

First distributor showing was at |

World Wide here

Wednesday (5). _ _

“We have taken a giant step in
introducing a complete departure
from what everyone knows as the
‘juke box,’” said Jack Gordon, di-
rector of sales for Seeburg’s phono-
graph division.

“Our aim is to match the new
social patterns in popular recreation
and leisure-time entertainment with
an instrument suitable in all ways
for today's best places of business,”
he "said. “The focal point of our
business is what we call the loca-
tion. It used to be largely the tav-
ern, the modest restaurant and the
malt shop.”

Distributors

Lewis Sees Slow

Progress to 60-40

CHICAGO — The expanding
movement to change the hoary
50-50 commission arrangement
drew the support last week of one
of the best known and most color-
ful of Chicago operators — Col.
Lew Lewis, head of Merit Indus-
tries.

No easy or immediate results
should be anticipated, he said. It
will take time plus patience plus
courage — plus, he thinks, new
equipment.

“It'll be a slow process, but it'll
be done,” he said. “I will certainly
support the effort.”

1947-1948 Approach

Colonel Lewis recalled his ap-
proach to the solution of a similar
problem in 1947 and 1948,

“We were at the time the dis-
tributors for National Shuffle
Board,” he said. “And we told the
location that the equipment could
£0 in only on a 6040 basis. There
might have been a place or two
where we were turned down the
first time. But when a location

owner found out that the tavern
around the corner had the equip-
ment, he came back to us.”

But can it be done in 19627

“Yes,” came Lewis’ ready reply.
"Of course, you must give the lo-
cation something for giving up the
50-50 split. And the chances are
that you will have to start off by
giving him choice new equipment
—the very newest of equipment.
Probably we'll bave our biggest
problem with pool tables. But it
can be done. e nickel-to-dime
switch in juke boxes proved that
it can.”

Game Trade Group

An association of game operators
would serve many valid purposes
even beyond the commission prob-
lem, Colonel Lewis said.

Plans are in the works for an
October meeting at which the pos-
sibilities of such an organization
will be explored, Hy Polo, head
of thcl]n-g Polo Amusement Com-
pany & leader in the move-
ment, announced last week.

In making the new phonograph,
Seeburg recognized substanial
changes in locations, customers and
customers' tastes as the result of
improved economic conditions
since World War 11, Gordon said.

Modern Locations

“The industry needed an accept-
able means by which music oper-
ators could expand into the increas-
ing numbers of modern locations—
those that have never before con-
sidered the coin-phonograph suil-
able because of its appearance and
programming,” he said.

Gordon explained that the new
console will offer any combination
of 333 r.p.m. stereo recordings—
jazz and Broadway show albums to
classical music,

He said that the “Artist of the
Week"” project introduced by See-
burg three years ago made some
270 releases of stereo album re-
cordings. The “Artist of the Week™
is determined by recordings pur-
chased for home phonographs. Is-
sued weekly, the package is made
up of 10 selections by the chosen
pperformer.

“Artist of the Week” records
have been made for adult appeal
to the exclusion of rock and roll
and the twist.

Special Records

Gordon also revealed that See-
burg's “operation up-grade” pro-
gramming is about to develop into
a new “Albums of the Month”
service using a new and exclusive
process in recording, Manufacturers
are now at work on pressing the
new disks. Recorded by the newest
35mm, film technique, each is
equivalent of a complete side of
a 12-inch LP disk,

The LP Console, programmed
with seven-inch standard 33 1/3
r.p.m. and 45 r.p.m. records, plays
a minimum of 160 selections. The
maximum, depending on the new
Albums of the Month records, is
480,

Income Totalizer

A technical innovation offered

by the new equipment is an auto-

(Continued on page 42)
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Likely Passing of
Eastman Bill Cited

CHICAGO—The Bally Manufacturing Company, world's
largest manufacturer of multiple-coin in-line games, will discontinue
the manufacture of these devices if the Eastland Bill becomes law.
The Eastland Bill is in a House-Senate conference committee. In-
formed Washington sources have said that it will be placed on the
President’s desk in a few days and that the President will sign the
measure.

_ Bally is expected to announce its plans for continued operation
in the game field within the next few weeks. A complete statement
from Ray Maloney, Bally president, follows:

Tht House-Senate Conference Committee agreed on a version of
the Eastland Bill (5-1658) Wednesday (August 29) and passage of the
law is considered certain.

. We deny that Bally in-line games are or ever were manufactured
primarily for use in connection with gambling and we could logicall
take the position that S-1658 does not prohibit interstate shipment u¥
the games, particularly in view of the fact that the language of the bill
does not spell out or describe any particular types of games in the way
the original Johnson Act (Public Law 906) clearly and in considerable
detail describes “slot machines” and other machines which automatically
deliver money or property.

However, we know from the legislative history of S-1658, notably
testimony of the Attorney General and of Mr. Rufus King, attorney for
D. Gottlieb & Company, that the vague language of the bill is aimed
at multiple coin in-line games and will unquestionably be so interpreted
by the government,

_ Arbitrary as this interprefation is, experience, particularly in the
arbitrary tax regulations of the Internal Revenue Service, forces us to be
doubtful of success in any contest with the government,

Our decision to discontinue in-line games, if S-1658 becomes law,
is, therefore, no indication that Bally in-line games are gambling devices,
The decision is a common sense, economic decision, We simply cannot
effectively and economically manufacture in-line games in the greatly
curtailed volume for the markets remaining if S-1658 is passed.

We are convinced that the “State’s Rights” amendment added to
the bill by the conference committee excludes from the bill not only
Illinois, Nevada and foreign countries, but also the following States:
Kentucky, Louisiana, Mississippi, South Carolina and Tennessee. But
these few States, while providing outlets for used equipment, do not
provide sufficient market to justify factory manufacture of in-line games,

If in the future other States enact laws by which our products
are specifically enumerated as law in a statute, we may take a second
look at our decision to withdraw from the in-line field. Right now,
however, if 51658 becomes law, we plan to back out and make the
necessary adjustments in our operation, "

EUROPEAN
NEWS BRIEFS

Watch German Ops’ Smoke

FRANKFURT—German juke box operators are diversify-
ing rapidly into vending, primarily cigaret machines. Latest
studies show that one of every three German operators is now
engaged in vending, and the majority of operators in both phono-
graph operations and vending rate vending the more profitable
part of their business. The ]gmm government reports that there
are now 240,000 cigaret vending machines in West Germany.
This compares with 55,000 phonographs,

Juke Boxes Mirror Economy

MILAN—An Italian government survey finds that the juke
box is one of the gauges of the affluent society; the more juke
boxes the more highly developed the economy of the particular
area. For example, the survey determined that nearly one-third
of Italy's 17,000 juke boxes are in Northern Italy, where Italian
industry is concentrated and which has by far the highest Italian
living standard. Conversely, the fewest phonographs are in Sicily,
the poorest part of the country. Phonographs were one of a
dozen tests applied to gauge the living standards, the others
incl?]giing television sets, refrigerators, %Jﬁﬁ'j tubs and washing
macnines.

Phonos Waft Tumes in Automat Store

EAST BERLIN—Juke boxes will provide music for Mos-
cow’s first automatic merchandising store. The Soviet embassy
here said in a press release that three phonographs will be placed
in the large arcade, each machine equipped with automatic vol-
ume control so the playing of one machine will not interfere

(Continued on page 38)
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FOR SALE

Bob Blundred Makes Eastern

3222 Trejan 'Stroel, Denver

WE HAVE IT—

YOU NEED IT
Lel Us Sead U To You

Send ws your erder with a small
down papmant; snd wshal you nesal
will e on M wway.

Gance ﬁ.w
Genca HI.H-
Ein_ﬂﬂi'ﬂlﬂ «= 15000
Eu-?t'l:. “U"ﬂ‘ RSN K
ilisme Vanpuard PR i F
Chicaps Caln "'l'l'l'l"l"'ﬂvl
= e canes JIS.0D
Geanco GuUn Olul... ... . 435.00

Autebsll Circus Wagen wihni § B5.00
Autobell Circus Daye . 95 .00
« 7500

Games, Inc., Double Ghot.

Gamas, dnc., Supar -Hunrn « 10000
Games, Wng., Gon Gmoks . « 15000
Games, Inc., Wild Cat ... ... 175.00
G amak, Inc., Bupar “'H:l Cat.. ¥75.00
Keonay Litre l-ul'h-n- 17500
Keoeney Hig Im sada TFS.00
K sy ﬂ-:h:hn wamns VIS.00
Kesney Ehawneos . e s 15000

Keoney Deluss

lllll

'E

1 Gottlish e
1 Gottiiah mm-‘" d H:
1 Goklieb Poker Face ....... 40.00
1 Gottlish Four Balleg S0.00
1 Go¥High Shindig . 50.00
1 Go¥tlish Rocket Bhip 15000
1 GoHilleh Hi Diver IT5.00
1 GoMiieb Epot A Card ,..... 3070 .00
1 Willioma Bigp Ben 50.00
1 Williams Pericy S0.08
; ml’:.hn- 'llllll in S0.80
Ems Boreame ... ... 50.00
T Williams Tim Buc Ty .. .... E0.00
T Williama Super Pennant 7500
: Eﬁml .:ln | e e o 125.00
sy Gugher | 156 .00
1 Williams IIHIIJH 15008
1 Willlams MNa%s .......0000. 225.00
2 WiIH-IIII'Il Jungle . . IT5E.00
1 Gottlish Toresdare ......... #0.00
1 Gottlisb Gea Ballew ,,...0.. “I'lll-ﬂ
1 GotHlieb Flagship .......... 130.00
1 Gottlieb Gondoller ..,,..... £10.00

1 Goftliob Race Time ...,....
1 Gattlilab Double Action ,
1 Gottilah AHSE ........0000.

4 W""I'I'I'I.l .hﬂ'"’ Blops ......

2 Wikl
2 Williams '.':'E.'E'.Li“ﬁ"m’:...

B szahall 325.00
Hﬁllﬂ—-l Illlﬂ

1 Gokil
1 Gortiien Matoati ™ ...:':::::"rﬂﬂ
4 GotHleb Falstedffs ., « 135.00
4 Gottliab Contests . wunas 10000
4 Gottlieb Swaost Iilnnu A50.00
i Em"rllill ‘I'.i:Inl. ............ #2500
1 Witliams Fao “.‘:ﬁ'?ﬁ‘..“ ﬂﬂ

1T Willkmms Music Man

Modern Distg Co.

Il Fnir

Phone GRand 7-6834

Say You Saw It in
Billboard Music Week

\l
the
| tion Section

Marshall Caras of Trimount

Im:‘MIEIMIfIHIdeEW

increased pace since the publication of BMW steries
of confiscation for non-payment, the investiga-
the Illinois Department of Revenne reports.

Automatic Sales Corperation has
and Canada with

Mmhlm;ﬁﬂuﬂﬂ.&lﬁﬂ“ﬁahﬂmnplﬁlmu

1humi=nﬂm:itﬂﬂrcn The hrass at Redd Distributing Com-

‘and salesman Al Levine were in Chicago to view the new
phm Al stayed on and vacationed with frieads i the Chicago

juke box or bulk wvending

Hﬂt; single complaint of any kind has ever been filed against »
: operation with the Buream of Consumer
Fraud of the Attorney General's office, a spokesman for that agency
told BMW last week. . Emilie Jancovic, bookkeeper-secretary
the offices of the Music ﬂp:rnlnrl of America and one of the industry’s
| indispensable personalitics, is back from a Wisconsin vacation, .

. Col.

| Lew Lewis of the Merit Industries hopes 1o establish residence in

: Evergreen Park. ..

celle, N. Y....
game operators.

. That sure-fire diagnostic machine which was seized
by the federal government—afier showing a corpse to be in roari

good health—is not a coin-operated device, the office of the U. §.
Attorney assures this column. ... John Shawcross of the Rex Rilotta
Corporation will accompany MOA’s Robert H. Blundred on that scpg-
ment of kis Eastera tour which will take him from Syracuse te Monti-
Imminent formation of an “amusement club” of their
own may serve te bring preater warmth to the relationship of Chicago

JOE KLEIN

DOUBLE-PLAY DISKS

Two-sided action may be expected from the following records. For the juke
box operator limited te from 100 to 200 sides per machine, they represant
maximum programming affectiveness.
sither on the Hot 100 or have recently been on the Hot 100. Ses Spatlight
{ Reviews for odditional information en double-play disks.

Records listed below have both sides

| WOULDK'T KNOW
FOR AL WE KNOW
LIVE 1T 0P
AND
AND THEN THERE WERE DRUMS

PUNISH HER BOBBY VEE (Puaish Hor)
AMD BOBBY VEE & THE CRICKETS illﬂnlnl
SOMEDAY Liberty 55479
T e e T e s N e
m “E HIII'.IIH!E CHUBBY CHECKER
AND Parkway
LIMBO ROCK i
ONLY LOYE mﬂm A HEART S Dy
Musicor
IF | DIDN'T HAVE A DIME 1022

DINAH WASHINGTOMN
Roulette
Ad44

| BANDY NELSOM

imperial
5aro
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Dismond, United *Team Shorle Allev, ‘“THERE IS A DIFFERENCE!!!"
E!." ifn#“;'ﬂu:ﬂmﬁﬂty 'uf'ir'i' s o Add M t. ?Hm _m“m ﬁum Hallywoad 118
sk | JWING 10 Address Mieerings  ....vu [ SR
oner Candy. col, T | ANIBEE ... iiaieaainaiie lll' Fraffi® .osessssns
1211 W, 4th &t Lewistown, Pa, CHICAGO — Eastern operators|to New York City may be added Er:;;;;_f-,q:f;_’c,_’ L i!‘: Eliﬂé'&'fﬂksﬁam. e :;'E Triple Strike ..iveiiie ‘LE,
next week will have their first|to his itinerary later. Rgwe Ambapiador, Y CPCTonE .o oot attrest o3 | Otflcial Jumber .. 00ve.0 3
up-close look at Robert H. Blun-| The MONY, the Guild and the| Hl“lnu: Tid Cig. Ll %:n": e T e SR
' ~ B|dred, new managing director of | Westchester Association will hold|| Avenes cats \EE G, 190 E.C. Bix Bame .....u.) 49 BOWLERS
WANTED. . . Golilieb Music Operators of America. their outing and banquet jointly | TEE;‘;IT:;:': o 308] TOUM Loouceroenaiaens 1221 Rally Tournament ... 8138
lWﬂi—ﬂmﬁnﬂi’Eﬁu Blundred will address at least 5 &;ﬂrﬁi]lﬁpﬁggmr-ﬁhrlep Venda 210 Milk S11001 378 Eim"'gﬁm i:’i E:E:.ﬁrﬁ:ﬂ;::ﬁh“ :‘:E
MERRY-G0-ROUND—LIBERTY BELLE three operators’ groups, beginning | .o "N Y. nresident of the New || Verde 210 tee Craam .. 375 coplir - " "I1II1II0 125 | dumbe Bowler ....0000 273
BIG CASINO—OKLAHOMA with an appearance September 15|y SEate"anup arranged Blun- SRSty suarsnaancis S8 | M aret et i 350
SHOW BOAT—EGGHEAD at the fift EI“.mE] m&l.‘.:.tmg of th.m dred's tour. J ey o neresrriiie :E Un. LI-:.III-.l.iﬁI;I'”” 4
TOP PRICES PAID! . rtf:n E;I:Ikucuf;_l;ﬂ Mam;y A%ﬂu‘:ﬁ“ The [lE‘h':é managing director 18 & DISTRIBUTORS FOR WURLITZER,
Sacket Lake, N Y. (ee separte| 10 SESTIE o ST SIS o e
codnlsig g story). spot with John A. Wallace, MOA
Compistely. Recansitiaved He will alsn make stops in|vice-president, at the eighth annual
SWEET SHAWMEE ........... 3495 Binghamton, N. Y., (16) and in |convention of the West Virginia _
TWIN RED ARROW .......... 395 | Syracuse (18). At both places| Music and Vending Association MACHINE BEXCHANDSE
Bally SHARPSHOOTER GUM 195 Blundred will join local operators|September 27-29. Wallace is 2029 PROSPECT AVE. CLEVELAND 15, OHIOD
at informal dinner parties. A visit| WYMVA president. les Manager All-Phones: Tower 1-6715
Sa e
SALE PRICED!
Completely Reconditioned C 0 I N M E N
GOTTLIER |
BRIGNT STAR, 2L ........5195 E o §
WHIRLWIND, 281 . ......... 115 S
DANCING DOLLS .. 265
QUEEN OF DIAMONDS ....... 195
SPOT .. e 8 |
SUNSHINE . . 175 i
STRAIGHY SHOOTER ......... 185
.H.EF CIRCUS, 20 ........ ::g
ROCKEY $125 dWESt
DOUBLE SARREL 241, .. ... 295 | §j | CHICAGO CHATTER
HOLLYWORD, 181, i 195 The Chicago and Midwest Woolworth stores are opea to bulk vend-
KISMET, 48 ........... . 350 ing operators. Inguiries should be addressed to Wnalwnrlh headguarters
= in Hmw York. . Th: Hlinois Crime Preveation Bureau, an agency of
NATIONAL ' the State government, reports occasional complaints about juke boxes—
COIN MACHINE EXCHANGE mmfruhmlnﬂ—mmﬂehw h!].gm;llpufﬁﬂuthﬁndeﬂl
r tors have entered into a fil'lﬂnﬂl}‘ seemin ¥ solemn Eﬂlm lo MNew Styling! ‘Mew Operating Mechanismi Formica
T tamenem tgzat " B cast covetons glances at the other fellow’s locatioms. ... Operators’ g,';;:;ﬂf{“{"ﬁfﬂ'ﬁn s 3 Pamstar  Eian ?IMEHJI
| payments of the Ilinois amusement device tax have been coming im at || | 75eaa sexerl 50x0. many sther featurec.

Ask your distributer for @ demonsiraftion, ar write
or phone direct for informotion.

VALLEY SALES CO. /iuix'wre. co

VALLEY MFa. CO.
333 MORTON ST., BAY CITY, MICHIGAN TWinbrook 5-8587

SHAFFER MUSIC COMPANY

CLEVELAND OFFICE: 2126 E. 21st Street
COLUMBUS OFFICE: 849 N. High Street
CINCINNATI OFFICE: 1889 Central Parkway

Premieres the revolutionary all-new

= FEBURG

PHONOGRAPH

at their Cleveland, Columbus and
Cincinnati Offices

September 11 through September 15
Seeburg breaks the barrier to

your profitable growth!

when nnmarfng ads . . »

Say You Saw It in Billboard Music Week
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SHop MANAGER MECHANIC [Ceomonac |
Must have reference and experience ' HDI-'!E II!BB I IHTI.'EIIE ﬁm [IH.IIHIEHT
with UNIYED EQUIPMENT. ® Bally Speed Queen .......... $215| Mercury Strength Tester
DAN STEWART, DAN STEWART CO. || Ix eu y 00 ow Bert Lane See Saw .......... 115|Cailles Red Top Lift
e E = | Eally Moor Rl ..ounven 195 Enrpean
: : ; ; ; trol Boat .......o00en ircus Romance
The heat is off. It's been months since wire services, large s .y :
consumer magazines or radio and television networks have AUTO PHOTO mm United Nations

IIG-ZAG carried stories “exposing” the coin machine indusiry. QOutside of Model 12 & 14 ...vueva.., Wit Ace Bomber

Countsr Game | the Eastland Bill, which was introduced early this year, no major | Model 11 ...... AL ,.$1.795|Old Time Football
pkadt nlis. tekRae piece of legislation affecting the industry is in the works. The Modal 9 .......... isesnse 145 H_.r" many others—

y., Size 12X rf':"lx ﬁlﬂ:_ le]gjslaﬂes _gd muéu;;ptaﬁeli;wd-makmg bodies have been | (Refinished & Overhauled) Write for List & Prices.
E'::t"l}"“:rm .""n"! i o l'}r%g :l'lltjtlmtigl; isr?j%?; that of themmLE;l- with a leaking roof. | 1. ABT Shosting :a.!?;:‘“?:‘ E:;}E:n[hﬂs;fﬂng iggn]. ceeves 3695

549.50 .| E}:; 5“‘,1;_“ shining, so why bother to fix the roof. Nobody's get- 5644 DELMAR BLVD, PARKVIEW 7-1373 ST, LOUIS 12, MO.
Collections are holding up, and the forces of righteousness
SHUFFLEBOARD are fairly quiet. So :f{lm nﬁd& puh];i; I}eiaﬁﬂns?
er t orse ne
SCOREBOARDS r This attitude, unfortunately, is all too prevalent among Joe Ash says . ..
g o R Rl coin machine operators. Last year, when music machine and CONTACT
doubla-faced  model en_fhroms amusement game operators were lumped with gamblers, pimps AII'.':'I"WE
159.50 and narcotic peddlers by the consumer media, many industry FOR

leaders were wailing, “If we only had a public relations program,
they wouldn't be making these unfair statements about us.”

It was the McClellan Committee hearings which triggered
the last blast. The smoke from these hearinf died down and
the coin machine operator once more has been accepted by the
community. And he'll continue to be accepted until the next time
that the transgressions of a minority hit public print,

Right now, there isn't a single agency within the industry
2.50 that is set up to tell the story of the coin machine business to the
general public and to provide representatives of the press with
documented facts about the nature of the trade.

Noble Effort

The Coin Machine Council had been set up for this purpose
three years ago. It was a noble effort, but it failed only because
the majority of operators and manufacturers—and a sizable
minority of distributors—failed to support it.

Instead of waiting for the next crisis to make a second try
at forming a nationwide public relations effort, we had better
start right now.

As there is but one national organization representing
operators of juke boxes and amusement games, we feel it is the
obligation of that association to set up a public relations bureau.
And we feel that once the effort is made, it is the obligation of
the nation's coin machine manufacturers and distributors to lend
financial support.

. The cost of a public relations program will come high. But
the cost of failing to come through with such a program will be
| even higher.

'SOCCER SHOT

Firm Spruces Up Game
Al 45 RPM For Shipment to U. 5.

Plays Both Sides | By OMER ANDERSON

|  MUNICH—The Leonhart Com-
| pany of Aufhausen, near Munich,
has announced that it will begin
 exporting coin games to the United

| States. _
| Leonhart said negotiations were
pach | being completed and that details

THE LARGEST DISTRIBUTOR OF
PINBALL CAMES IN THE WORLD!

Exclusive Gottlish snd Reck-Ola Distributer far Eastern
Pennsylvania, South Jersay and Deslaware.

Wall Model

SPECIALS!
POOL SUPPLIES

g-Oz. Bumpar Poal Balls (10)..,.% %.00

AMUSEMENT MACHINES (0.
&4 N Bread % Philo 30, Pa
POplar 9-44%95

4-07. Bumpar Pool Bals (10).... 7T.30
4~ Pool Balls 1-15 w/Cus Ball.

2" Pool Balls 1-15 w/Cue Ball.

-' T ey ey PN R R 14.95
Flastiec Triasngles, ﬁ.lj: ......... 1.58
48" CUBE sovnannS] ea.) 1%, $1.15 sa.
52 CUBE ...conan 1.95 mm.) 25, §1 LET
BT" Plastic Cuss....$ .75 ady di.

Wae carry complete lins of Pool
Supplles—Writa for lisk.

PHONOGRAPH PLASTICS |

Wa carry replacament plastics for |

You cam ALWAYS degeny
gn ACTIVE ALL WAYS

T prscds

Wuriitzar, Seebura snd A.M.l.
write for literatuire.

““\“‘“‘““““‘“‘““\“‘“‘T

N N N,

Vs Depesit, Balance C.0.D. or §.D.

MARVEL Manstacturing Co.

W. Fullerten Ave., Chicage 47, IiL |
Fhonai Dickons 3-2434 l

L N N

BEST
MUSIC BUYS |
EVER OFFERED |

| ROYAL CROWN BOWLER  STARLITE
WORLD'S FAIR RIFLE GALLERY

CHICAGDO DYMNAMIC

IMOUSTEIES, IMNC, 1725

W DIVERSEY, CHICAGO 13

WANTED
JUKE BOX MECHANIC

e Excellent working conditions
e Steady work in pleasant surroundings
e Excellent pay

Give detalls and reference In first letter

Write Box No. 177

Billboard Music Week, 188 West Randolph, Chicago 1, lll,

Leonhart is tackling the Ameri-|
can market with its eyes open. The |}
firm knows that soccer games are |
regarded as being impossibly primi-
tive alongside the sophisticated
electronic pinballs, and the firm
knows that the U, S, in general
doesn't dig soccer.

However, Leonhart is working
off a different set of calculations.
The firm has modified its soccer
game for the U. S. market, the)

AMI

Models
A-B oy
or C

\“““““\\“\“\\‘.\““““’

/]
Y
;

'would be announced soon. It is
' understood that a large Midwest-
ern firm will become the exclusive
| Leonhart importer for the U, §.

LARGE QUANTITIES OF

- BINGOS and UPRIGHTS

Leonhart is Western Europe’s
AMI leading manufacturer of table soc-

(cer games, and the company is
Mﬂdﬂls bringing out several new sophisti-

‘cated models which surveys have
only each B"Bﬂ ‘indicated will be popular in

| America.
I or E-80|

‘out patents on two entirely new

games, the details of which are

A_Ml { still secret. The new games in due
Model

E-120

9 5  course will also be exported to the
only $ each |

|U. S.
1/3 With Order—Balance C.0.D. !
ACT QUICKLY—ORDER TODAY
WIRE—PHONE—WRITE
Send For Complete Lists

ARCADE—GAMES—BINGOS
RIDES—MUSIC—ete.

New Games

OPERATE
Williams
I VALIANT
| 2-PLAYER
adjustable 3 or 5 balls

B has more exciting
' i  ways to boost hole

s B and rollover values
DAVID ROSEN}

“Exclusive A M 1 Dist Ea: Pa.
855 .

S5ee your Williams Distributor

Electronic Mfg. Corp.

3R0AD STREET. PHILA. 23, PA <
PHONE: CENTER 2-2903 g

Say You Saw It in

In addition, the firm has taken|

& 4241 W. Filimore §t., Chicago 24, lIL

Billboard Music Week

game stressing p‘la}»’er-versua—p]a}r!‘

skill. The game will be promoted
as a game of “physical contact,” |
pitting player against player with |
a minimum of electronic anonym-
ity.
New Concept |
There is criticism in Europe that
U. S. games have become s0 s0-
phisticated they are more an in—!
tellectual pastime than a sport de-
manding physical skills. Leonhart
believes the American market 15|
ripe for a game “getting back to|
the fundamentals of sport—physi- |
cal contact; a game pitting playet
against player and not a bution- |
punching tete-a-tete.”

Leonhart is one of at least half |
a dozen Western European firms
eying the burgeoning games mar-|
ket on the Continent, all of the
concerns seeking to develop prod-
uct which they can market in the
U. S. as well as at home.

Furopean producers, having
weathered U. 8. juke box competi-
tion, are now cocky about their |
ability to best American games
manufacturers as well, though it is
conceded the U, 5. has a long
lead.

It is taken for granted that
Leonhart and other Continental
concerns shortly will undertake li-
censed production of the U. S.
games most popular in Furope.
Either way, Leonhart plans to

make gamesmanship pay off.

AVAILABLE FOR IMMEDIATE DELIVERY

LOW CAN CAN—ACAPULCO—BIKIN|—LAGUNA
BEACH—ROLLER DERBY —CARNIVAL
LOW i
QUEEN—TOUCHDOWN—TWIN RED
Low ARROW—TRAIL BLAZER—WILDCAT—
PRICES

BLACK DRAGON
U NAME IT-WE HAVE IT! CALL COLLECT

/

g
¢
i
’
¢
¢
¢
#
#
y
¢

Exclusive SEEBURG Distributors

Terms: Y3 Depeait,
Bolance Sight Draft,

Cable Address
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BULK
VENDING

CASE OF CASUAL THIEF
VS. EAGLE-EYED CHECKER

HOLLYWOOD—As the direct result of an observant super-
market checker, vending machine operators throught this area
may feel more secure about their tl]lE“Receuﬂ}*. a man entered
a local supermarket, and in businesslike fashion proceeded to
unlock a vending machine,

The checker at the cash register became suspicious when
she failed to recognize the till tapper, She asked why the regular
route man wasn't on duty. The thief coolly continued. “I'm
helping the boys out,” he said.

“Yes, stealing from them,” she said. .

The eagle-eyed checker tipped off the store manager, and
when the thief left the premises and was about to enter his
car, the manager and several box boys held him for police. They
found on his person a ring of keys, indicating that he has made
a specialty of stealing money out of vending machines.

The machine was operated by the Preston Coombs firm,
and was located at one of the Von's Markets here.

= VENDING HEADQUARTERS
' r VICTOR

THE MOST COMPLETE and FINEST LINE

of BULK VENDORS
<1, (. TOPPER, $15.00 ea.

Capacity o 1175 Bally 100-Count Gum » Attractive
Flnﬂ: Globe + Dependable Vending + Low Price ¢ Add an:
L. C. TOPPER te Your Present Locations for ADDED PROFIT!

DENVER—Most store owners
are too lazy to pull in the bulk
vending stands at night. So Lou
Malone of Kap's Vending Com-
pany makes the job easy for them.

The Denver bulk operator
counts his shopping center loca-
tions as among the best on his
route since sidewalk traffic can
amount to as many as 30,000
persons in a day.

By the same token, they are the
worst risk where late-night dan-
ger is concerned, On gunda:ﬁ,
when the big parking lots of shop-
ping centers are being used for
go-kart racing, flying gas-powered
model airplanes and touch foot-
ball, there are usually large num-
bers of boisterous Yyoungsters
around, and these youngsters pose
a definite security problem.

Malone impresses upon his
location owners the importance
of.rolling the machines inside the
locked store for protection, and
he makes it as easy as possible
for the location owner to do so.
He found long ago when first
entering the bulk vending busi-

No Pulling and Tugging
At These Bulk Machines

ness that few people would take
the trouble to move a machine
inside if there was a lot of muscle
work involved.

Malone's solution was to use
stands of light but strong channel
iron, equipped with two-inch
wheels, on sturdy axles, just above
ground level, on the rear pair of
supports. Mounted this way, the
wheels do not touch the ground
when the stand is upright, anchor-
ing it securely in place on the
rough concrete sidewalk.

However, when the machine is
tilted back slightly, thée- wheels
come into play, and the machine,
well balanced with the wheel
axles serving as a fulcrum, can
be easily rolled inside by anyone.

Incidentally, the small size of
the wheels discourages rolling the
vending machines away, which
has happened when large wheels
are used.

Running an occasional spot
check on such locations, Malone
has found that. all machines are

safely locked away indoors after|

store closing hours each day.

Imifated Bul Never Duplicaled|
GIANT S(ARE "EMS°

ﬂ-nlnl lir#ny-r Than Everl

NOW 1 Assorfed SHRUMKEN WEADS, CENTI-
PEDE. GIANT BEETLE, SCORPION, Eic, THE
BIGGEST AND BEST VARIETY OF STARE 'EMS
AVAILABLE!

ONLY $42.00 per M

capsuled In PAPCO'S famous
troublie-frae capsula.

NEW |R. SCARE 'EMS

Large Varlety

Only $27.00 per M capsuled

PRICE co. nc

55 Laonard Hrnl', H W "rarlt H.. M. Y.
riland T-5747-8

Large Stock of Vendors—Parts and Merchandise. Write for Pricas

GRAFF VENDING SUPPLY C0,, INC., 2817 W, Davis St., Dallas, Tex.

MANDELL GUARANTEED
USED MACHINES

Vending Goes Bulkhead to Bulkhead

O arer o kbl axx% | Aboard Boats on Lake Consta i
X THE BEST 10¢ ' parq Bows nee S R i
CAPSULE VALUE LINDAU, W. Germany—Bulk | become standard practice to stock rﬁ’:’ﬂﬁ'#ﬁ.?&.'ar“m:':::: i3
vending has taken to the water this | refills aboard the ferry or excur- Mills T¢ .mfr.“""" 'i D boobouiaaEl, | ¥

TOBAY season on a scale never before at- [sion craft in the custody of the SRR L PEE ki ekl
Metal Adjustable Rings - |tempted and the results have been |captain or the steward, paying him
DIAMOND o a revelation to the delighted oper- | a small fee for his services, Pistachio Nuts, Jumbo Queen, Red § 44
5 * DIAMONDS + DIAMONDS ators, Alternatively, operators have in- || Pistachio Nuts, Jumbo Quaen, W 'wm te 57

All colors—all sizes Ferry boats and excursion steam- | creased the number of machines ﬁﬂﬁﬂ'ﬁ H:H} Vongere Mix it 41

Buy Direct From Factory or Eppy Packed in Colored Capsules ers can be prime locations, and the | placed on each lake craft, and the || aRew. inets ot Red .vvene S
Wity F.0.5. Jamaks, N, Y. proof is here on Lake Constance. |larger excursion steamers now | gashew, JUMS ....coeieeecaseasses 00
:Ppy Local bulk vending operators have | carry as many as 12 machines. SpANIEh ... .ueesiis cirrbessiiieiases (35
CHARPMNS e, zeroed in on the liquid locations| The Lake Constance bulk vend- || Baby chicks ... . 10 0, 33

91-15 144th Pilace, Jamalca 35, N.Y. here; every ferry and excursion |ing pattern is typical for West Ger- E,m:'f"”"'""" asusswEsisneaviLe (OO0

steamer bristles with nut and ball |\ many as a whole and other Euro- ;ﬂ““n_‘,’;‘;&_ Beans coviveenirenis 32

gum machines. pean countries, Ferries, lake steam- t‘“ﬂﬂ 8 SomE worraeoees sese 28

Patronage is far heavier than |ers and even the larger canal barges o A R b e -

even the most sanguine operators |have become prime locations, Inl| ===~ ==-======s=========-

had forecast. Some operators have | numerous cases the operators || Rein-Bie Gum. T3 el .. ogeeerr... 8 3

had difficulty keeping machines | branch out from nuts and ball gum || Rain-Bio salt Guin, 140 et 170 ¢hs giia

filled and have had to enlist help [into candy, film, cigarets, pocket || main-Bio 'l'.'li"niﬁﬁﬂ' 100 €F. o0un e ]

HEADQUARTERS from the crews of lake craft, It has | combs and post cards. g T "i"&"" on ol

Adams Gum, sH H'm P

00 ok, A8

WFIIIILI ﬂ-uﬁ. all ﬂwm 100 ct... AN

Beech-Nut, 100 eb. ........00000000 Al

Hershey's l:hu:ullh 200 ef. ... 1.30
Minimum arder, 15 Boxes. sssorted.

W - R e

Complete line of Parts, Supplies, Stands,

?.lﬂlll. Brackets, Cherms. Evarything
r the eperator.

' Cne-Third Depoalt, Balance C.0.0.

IMMEDIATE DELIVERY
on the New

llovthwesteorn
SUPER SIXTY

This capsule
=% vendor is fruly
2t the most accurate
5 on ths markef,
ad  Handles all siwe
o capsules  without
L% B skipping,” break-

¥ ing or crushing.

Whatever your bulk vending requirements might be, we
can serve you.

Always a complete |ln-:h of outstanding Northwestern
machines, parts and supplies.

Write today for complete Information and price list.
PARKWAY MACHINE CORP.

7135 ENSOR 5T, BALTIMORE 2, MD.

VENDING HEADQUARTERS
 VICTOR

THE MOST COMPLETE and FINEST LINE

of BULK YENDORS ;
New Viclor 2000 Vendor, Large Capacity ...
Holds 2,000 Balls 100-Coun! Gum . . . or 600 10¢
Capsules . . . Also Available 3 llﬂl 100-Cound
Gum for 5:.'. 514.55 ea, 3

Large Stock of Vendors—Parts and Merchandise.
Write for Prices.
JR.

H. B. HUTCHINSON,
1784 N. Decatur Rd., MN.E. Atlanta 7, Ca,
Phone: DRake 7-4300

EUROPEAN NEWS BRIEFS

® Continued from page 34

with the pla}rmg of the others. - The store, in Chekhov Street, is
undergoing final tests. It will operate without salesmen or
cashiers. Specimens of goods and posters describing them will
enable customers to make a choice. A battery of chutes will be
equipped to take a variety of coins and an indicator will register
the sum paid. Should the customer change his mind about a
purchase, the machines will make refunds.

Spain Brings Out Belgian Phono

MADRID—The Spanish firm Petaco is ready to introduce
the Belgian juke box Rennotte on the Spanish market. The 100-
selection Rennotte machine is the only phonograph produced in
Belgium. Petaco is manufacturing the Rennotte machine in
Spain under license. The deal was negotiated under Generalis-
simo Francisco Franco's currency liberalization measures which
aim at encouraging the influx of foreign business into Spain,
Franco’s officials are encouraging juke bax proliferation to
“hrighten"” Spanish life as an antidote to the wave of labor unrest.

Gold decorative
frant panal, Mam-
math capacity.

lishing themselves. It is estimated that there are 155 displaced
Algerian operators now in France. Most of them left Algeria
hurriedly with little or nothing. They are seeking financial
assistance from the operators’ association. Aside from financing,
the Algerian returnees threaten to complicate the already over-
crowded French operating field. While France has a relatively
small number of phenographs (16,000 versus 55,000 for West
Gﬂl‘mm}r}l the o
erators’ association is trying to
refugees to enter another line o

MACHINE DISTRIBUTORS, Inc.

NORTHWESTERN

SALES AND SERVICE CO.

Avallable with
il e R b ¥ | 5¢, 10¢
15
VENDING HEADQUARTERS | Broke Algerians Seek Op Aid —
w VICTOR || e AR TPqmimst cone sionsgomion it || S 08 v v Wi
5 t t 5 ski ista I tab=
THE MOST COMPLETE and FINEST LINE * ave returned to France, and are asking assistance in re-esta — NATIONAL VERDING

of BULK VENDORS
s <L (. TOPPER, $15.00 ea.

Large Capacity = 1175 Bells 100-Ceunt Cum = Abractve
Plasthe * De d-hl- ¥Yending * Low Price » Add am.
L. C. TOPPER to Your Presant Locations for ADDED PROFIT!

Large Btock of Vendors—Parts and Merchandise. Writa for Prices,

B LOGAN DISTRIBUTING CO., 1850 W. Division 51, Chicage 22, NI

MOE MANDELL
g field is nevertheless ﬂ‘ﬂwdﬂﬂ; The op- 446 W 3&th 51, New Yark

1B MY

1 Edncparim d-fddhd

uade the Algerian Frmch
work. :

- ra!llo ISTOrV.Coms
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LA. Trade Group Continves Tax Study

HOLLYWOOD — The Western
Vending Machine Operators Asso-
ciation last week continued its in-
tensive study of tax inequities as
levied against operators. There are
more than 70 separate municipali-
ties within the Greater Los Angeles
area, each with its own different
business tax structure and each
I:ith its own interpretation of tax

Wa.

The association, thro its tax
specialist, Eugene Zola, main-
tained a continuing study of the
neighboring communities and their
taxes. The purpose has been to
guide the operators in their busi-
ness practices within the commu-
nities. Each month, a different
community is selected for study by
Zola, who then reports back on his
findings.

When a community that is
bearing down on operators is found,
Zola confers with civic leaders, and

PEN VENDORAMA AND
SCRIPTO PENS :

A Fine Combination

Helds 193 SCRIPTO Pons

Vending ot 25¢ Each”

= ~Takes .I‘“ $‘H+15 .
SCRIPTO Pens < Fine Quality Mdsa,

Lings machine i covered. by ULS:
Patents; Quie Talwnte Pending.

VICTOR VENDING CORP.
5701-13 W. Grand Ave.
Chicago 39, I,

MODEL 60

Try onel You'll quickly sgres. It's the
outstanding Bulk Vender.

Modal 60 dispenses all small products
from Spanish peanuts to capsules and
Jumbo ball gum.

WIRE, WRITE OR PHONI
FOR COMPLETE DETAILS

CORPORATION

1913 Armatrong 5t Morris, 111,
Phone: WHitney 1-1300

has been able, for the most part,
to achieve a reduction in the tax
bite by pointing up inequities.
ent
Strongest plank in the operator's
platform has been the mssociation's
drive to get equal treatment with
other merchants. Lee Weiner, as-
sociation secretary, who presided
over last week's meeting, pointed
out that cities levy a standard fee
on the regular merchant. No at-

tempt is made to tax that merchant
according to the number of shelves
he has in his store.

The association's push has been
for a flat-rate charge for an op-
erator, regardless of the number of
machines he may own. Often, now,
the community levies a charge on
individual machines, bringing the
tax charge beyond the operator's
reach.

According to Zola's report, the

SEPTEMBER 15, 1962 Bl
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community of Buena Park is in the
process of modifying its tax struc-
ture, and revisions in the operator’s
tax is anticipated. The assembly
voted in favor of Zola undertaking
an investigation of the coin ma-
chine tax situation in nearby Bald-
win Hills, and to report back his
recommendations to the member-
ship.

The Baldwin Hills tax laws call
for a flat $25 fee, plus $1 a year

for penny machines and $2 a ma-
chine for 5-cent equipment.

U.S. Goes After Fraud Bulk-Route Scheme

PHILADELPHIA — Postal -
spectors and the U. S. Attorney’s
office have launched a joint In-
vestigation in this area of a fraud
mail scheme which has fleeced
elderly persons of several hundred
thousand dollars.

Officials said the fraud comes
through the misrepresentation in the
sale of bulk vending routes. They
added that the campaign seemed to
be aimed at retired or infirmed
persons with the pitch they could
make some extra money working
part time.

Investigators said many ns
have lost $700 to $1,200 through
the scheme,

The “victims" have been lured
by “exaggerated claims as to the
possible returns from the routes”
throngh the mail, according to Act-
ing U. 5. Attorney J. Shane Cramer
and Acting Chief Postal Inspector

Displays Spot
Tiny Tool Set

JAMAICA, N. Y.—Eppy Charm
Inc., is using point-of-purchase dis-
plays to promote the sale of the
firm's miniature metal tools. While
the items are standard on the
market and have been for several
vears, the labels—attached to bulk
vending machines — promote the
tools as a complete kit rather than
as individual charms.

Labels are printed on a day-
glow material calculated to arrest
the attention of the potential cus-
tomer. The same material is used
to promote other of the firm's

roducts, including the shrunken
ead series.

New Disposable
Toothbrush Ready

LODI, N. J. — A disposable
toothbrush, dispensed through a
vending machine, has been intro-
duced by the Flex-I-Brush Corpora-
tion here.

Paul M. Bauman, vice-president
of the company, is attempting.to
market the item to bulk vending
operators.

The toothbrush, charged with
dentifrice and hermetically sealed,
sells for $40 a thousand to opera-
tors, The firm is looking for dis-
tributors.

Folz Building Nearly Ready

OCEANSIDE, L. I, N. Y.—The
10,000-square-foot building which
will house the main headquarters
of the Folz Vending Company. here
is nearing completion and will be
in operation by the end of the
month, President Roger Folz an-
nounces.

Vendors to Plan Dinner

NEW YORK—Members of the
New York Bulk Vendors Associa-
tion will meet at the Central Plaza
Annex here Wednesday (12) to dis-
cuss plans for an annual dinner.
Place and date have not ben set.

when answering ads . . »
Say You Saw It In

Billboard Music Week

said the

Thomas J. Hillegas. They
e a quick killing

firms try to m
before vanishing.

They said in one case an ad-
dress in Washington proved to be
only a mail drop, with the corre-

zlpundence being returned to an ad-
ress in Philadelphia,

ANTI-RED STUFF
BIG NEAR WALL

WEST BERLIN — Bulk
vending operators have dis-
covered a bonanza in the
wake of the Berlin wall an-
niversary riots: the vending of
anti-Communist charms and
curios near the Soviet War
Memorial in West Berlin,
Anti-Communist slogans em-
blazoned on lapel buttons are
in hot demand, as are whistles
which when blown emit a
"iufm" and memorial patches
of black crepe. City authori-
ties tacitly encourage the anti-
Communist bulk vending on
the theory it serves as a sort
of a safely valve, whistles and

placards being preferable to
stones.

e

Cramer and Hillegas said the
vending machines had been placed
in poor locations by itinerants who
were paid $5 for each installation.
Then these machines were adver-
tised with their take being grossly
exaggerated.

The federal officials added this
in conclusion: '

“These routes constitute only a
minute percentage of the legitimate

vending machine services which
!ﬁn:{a ourished since World War

Indictments were returned here
recently against three men who
allegedly were involved in the
fraudulent sale of vending ma-
chines.

Lull Lanter

Gerald R. Fladland of Stacy,
Minn.,, has purchased the bulk
vending route of Walter Lindahl,
Minneapolis, in Western Wisconsin
and at Red Wing, Long Lake and
Silver Lake, Minon. ... DuWayne
Lohrke: ijs the new secretary and
sales assistant at Vendall Distribu-
ting Company, Minneapolis,

For Added Income

HARMON AMCO
HANDY
POCKET
COMB
VENDOR

Delivers a Quallfy
Comb for 10¢

| Provides a needed service
1 and fliz In well on location
with other veadars,

PRICE OF MACHINE
10¢ Operation

{ fo 2 machines. .....526.40
2 machines & up..... 21.40

COMBS AVAILABLE
Write for Prices

Prices quoted are nmat F.0.B. Brooklyn.

Deposlt required with order,
e balﬂr:l:u C.0.D,

).§

Factory Ditlr
Wendor
Stamp W

Landy 1]
1Ay Brrchantdsse

REGUIRES

Samitary N
OFERATOR

715 Lincoln Place, BROOKLYN 16, N. Y.
PResident 2-2900

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS

w

SOMETHING NEW IN
BULK VENDING?

Something New in
Bulk Vending’?

Something New in

Bulk Vending?

Watch for Our Ad!!!

BEAVER CASTING & VENDING SUPPLY CO.

430 Comstock Road, Scarborough, Ontario, Canada

i
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Buy OAK
for your

PROFIT LINE!

@ oak

MANUFACTURING COMPANY, INC.

11411 Raightsbridge kvd, Culvar Cily; Callfornia

BOYS' and GIRLS'

JEWELRY SERIES

.2
\
i

satlonal valua

Series
Series
Saries

T R e gl
moving items will empty machines fast.
100—Boys’ & Girls’ Items
101—-All Girls’ ltems
102=All Boys' Hems
(Spacify saries when ordering)

Only $40.00 per M Capsuled

GIANT SCARE "EM3

SCARE ‘EMS

EFPY LG. HORRIBLES
EFPY 2 FOR 3 cenls

JUMBO Sc ROCKET
CHARMS ...

OME STOP SERVICE--AT FACTORY PRICES
#17 Competition Series

NEW JR. SCARE 'EMS ..
FRIGHTENING BUGS ....
EPPY SHRUMKEN HEADS .

LIFE-LIKE BUGS ..
HORRIBLES ......ccnn0:

HEW 5c IMPORT SERIES. 25.00 Per M

v ee o JAL00 Por M
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SAN FRANCISCO — A sub-
stantial representation from the
musi¢ machine and coin game in-
dustries is expected to be on hand
here when the National Automatic
Merchandising Association opens
(its 1962 convention October 13,

Despite the fact that the vending
group is meeting for the first time
on the West Coast, several key in-
dustry figures have indicated that

& they will make the trip fro

4 Ehennning, ey make the m the
::*-.'.‘_."' s 3 'East and Midwest. NAMA
— ‘convention is usually held in Chi-

| ¢e of the big four in the juke
'box manufacturing business have
'already signed as exhibitors. They
are Rock-Ola, Rowe AC Services
(AMI) and Seeburg. All these firms
' will exhibit their full vending lines.
The fourth major juke box manu-
facturer, Wurlitzer, confines its
coin-operated product to juke
boxes.

Also, the Williams Electronic
Corporation, & leading manufac-
turer of novelty games, will dis-
plag its book wvender.

riginally, the board of directors
of the Music Operators of America
had planned to meet in San Fran-
cisco during the NAMA conven-
tion. However, that meeting will be
held earlier in Chicago.

Another trade group, the Na-
tional Vendors Association, will
hold a directors meeting and a re-
gional meeting during the NAMA

show. NVA is the bulk operators’
association,

With major juke box and game
manufacturers now important fac-
tors in the vending ficld, the dis-
tinction between the so-called coin
machine operator (games and
music) and the vending operator
(merchandise) is becoming more
and more blurred.

As Seeburg, AMI and Rock-Ola

Music & Coin Ops Making Westward
Tracks for Ist Const NAMA Meetfing

distributors are now handling both
juke boxes and vending machines,
the missionary work among coin
machine operators on the part of
vending machines firms is becom-
ing more and more intense,

True, only a few of the music
and game operators are diversified
completely to food and drink vend-
ing, but some of the larger operat-
ing firms have made the move suc-
cessfully.

And the great majority of game
and music operators have diversi-
fied at least to cigarets. The music
operator who is not giving serious
thought to full-line vending is prob-
ably in the minority today. But the
lag between thought and action is
great.

In any event, the ranks of the
curious among the coin machine
operators are sufficient to insure a
good turnout at San Francisco next
month,

Cavtious Chi Ops Fine-Screen Borrowers

| CHICAGO—Chicago has been
relatively free of location em-

#f.: ::: bezzlers who set up shop for the
25.00 Per M exclusive purpose of divorcing op-
gﬁ::: erators from their cash by means

of "“loans.”

e E: :: : Operators in small Midwest cities

report growing concern over the
18.50 Per M |} | frequency of these swindles and

The

AL

OAK'S ACORN

5¢ & 10¢

CAPSULE MACHINE

perfect vondor for

all tvpes  of standard
These are the
finesi bulk vendors In
America, Machlnes liave
nriginal
mechanism

WRITE FOR PRICES

slip-out

SEND FEOR NEW CATALOG.
1/3 DEPOSIT ON ALL ORDERS,
BALAMNCE C.0.D.

SEND PAYMENT IN FULL ON ALL
UHDER $20.00.

Rake Coin Machine Exchange

609-A Spring Garden St.,

Philadelphia 23. Pa.

enin

Whlnul 52676

the ease and immunity with which
| they are executed.

“We hear of these practices in
Chicago also, but they are far and
few between,” said Hy Polo, head
of the Hy Polo Amusement Coms-
' pany. "They were of greater prev-
|alence in the past. Operators have
| learned caution. It's really no
problem here.”

Col. Lew Lewis of the Merit
Industries agrees.

“It's no problem, but that's be-
|cause we have become very care-
ful,” he said. “When a location
owner wants to borrow money, we
want to know for what purpose.
| Then if we agree to help him,
we make the checks pavable to a
particular firm or office, as di-

Eovdbestey;

HEADQUARTERS

Whatever your bulk vending requirements might be, we

can serve you.

Always a complete stock of outstanding Morthwestern
machines, parts and supplies.

Write today for completa information and price list.

rected by the borrower, but never
to the borrower himself. And in
addition to that, we check to see
what kind of a lease the borrower
has and if he has paid a month’s
or two months’ rent in advance.
That's why we're not cheated. You
learn the hard way.”

The Chicago office of the In-
ternal Revenue Service warns that
the defrauded operator would find
it difficult if not impossible, to
claim “bad debt” tax deductions
for these losses,

An IRS agent pointed out that
in many cases these loans are
negotiated verbally.

The government does not allow
“bad debt” exemptions without
proof, he said. The operator's word
that he made the loan would not
suffice.

Claiming debt losses when no
debls were fransacted is an old
tax dodge no longer countenanced
by the government, he said.

Even when the operator granted
the loan to a debtor, who sought |

must prove the validity and ex-

and accepted it in good faith, hej

istence of the debt many times
over before it is honored for de-
duction as a “bad debt,”" he pointed
out,

He explained further that the
“bad debt” to be accepted for
deduction must not only be un-
collectible at the time the deduction
is claimed but it must also appear
to be uncollectible at any time in
the future. The worthlessness of
the debt must be proved by evi-
dence. Additional evidence must
show that all reasonable steps have
been taken to collect the debt.

Litigation for collection may not
be uired if it can be shown
that a judgment, if obtained, would
also be worthless.

Thus, in view of the difficulties
in proving deductibility, there is
every possibility that the lending
operator, in addition to losing his
loan will also be required to pay
a tax on it as income.

A spokesman for the Cook
County State’s Attorney said that it
would consider action if presented
with evidence of fraud in the nego-
tiation of operator-to-location loans.

CHICAGO—Coin-machine man- |
ufacturers engaged in overseas busi- |
ness will eventually find it neces- |

sary to establish manufacturing

Best Bet for U.
License Plants Over There

S. Overseas:

od of doing foreign business, Miner
explained.

“There alsp lurks in every li-
censing agreement the danger that

BIRMINGHAM VENDING CO.

510 Second Avenus, Morth Birminghsm, Alabama
Phons: FAlrfax 4-7516

JUMBO 5¢
ALL (HARM

VENDING

THIS IS ALL NEW,

Atlas has the perfect machine for Jumbe Charmas,
Write for information on how to convert other

Vendors.

Entirely new, especially designed items
comprise half of our Mew Jumba Charm

l Assortment, The other half is Deluxe
Rings which vend perfectly because of
an insert containing an extra prize.

BE THE FIRST IN YOUR TERRITORY.
BIG PROFITS.

FREE illustrated
Sheets an all
Featurs Charms,
Rings and Bulk
Chermas.

L)
The @

L
PENNY KING

Company

2534 Misslon Street, Pithsburgh 1, Pa.

Flnn}"-ﬂﬂll
ATLAS MASTER
Vendors

-

facilitics close to their foreign mar-  the licenser, when the agreement
kets. has been terminated, may have little

That is a prospect anticipated to show for his efforts other than
by Thomas H. Miner, president of  that he has, in effect, put an addi-
Thomas H. Miner and Associates, tional competitor in business,” he
international management consult- added.

ants. : ; . High manufacturing costs may
Miner said the coin machine yltimately price American-made
manufacturer would find that the | coin machine products out of the

ﬁl‘!t‘ﬂﬂq cheapest alternative to ex- large markets abroad and thereby
porting is to license a foreign manu- | make it more inviting for foreign
facturer to make his products and | manufacturers to move their wares
H'E" I'.h'ﬂ“- uﬂdcr thﬂ ITIH"U.fﬂCt'L’IIE[‘E_ |nm th-E American mark.etgl hﬂﬁ]

trade-mark. | domestic and foreign, Miner said,

Runyon Gets
Distrib Call
For Midway

NEW YORK — The Runyon
Sales Corporation has been named
distributor for the game line made
by the Midway Manufacturing
Company. Runyon will cover New
York, New J , Pennsylvania,
Connecticut and Rhode Island from
its offices in New York; Newark,
N. J., and Hartford, Conn.

The deal was concluded this
week between Ralph Sheffield o
Midway and Barney Sugerman o
Runyon,

The first shipment of Midway

es — Rifle Galleries and De
& Basecballs—arrived this week
and were sent to customers.

Runyon, the local AMI distribu-
tor, also handles several other
major game lines,

NEW for 5¢

CAPSULE VENDING

1.:

/5o Real-They

s

ot
e

Only $25.00 per M In Capsules

at your nearest warchouse
. . or direct from

KARL GUGGENHEIM, INC.

15907 Archer Avenus
P. O. Box 510, Jamaica 31, N. Y.

IMMEDIATE DELIVERY
World Famous

VICTOR

Standard TOPPER

Te or Se

BITTERMAN & SON

4711 East 17th, Kansas City 27, Missourl
Phone: WAbash 3-3900

He pointed out that the coin| .

machine manufacturer would find |
production and labor costs in many |
instances less than in the United
States and profit margins probably |
greater.

Unless such manufacturing op-
erations are established abroad in |
the not-too-distant future, exclusion
from foreign markets may be the
fate of American-made coin ma-
chines, Miner said.

Lack of effective control by the
licenser, the difficulty of conversion
of royalties into U. S. dollars and

can serve you.

HEADQUARTERS

l Whatever your bulk vending requirements might be, wa

Always a complets stock of outstanding Northwestern
machines, parts and supplies.

§ Write today for complete information and price list.
T8 CLEVELAND COIN MACHINE EXCHANGE, INC,

Cleveland 15, Ohie

Werld's Largest Belection of Minlature Charma

taxes on royalties are the principal
disadvantages in the licensing meth-

2029 Prospect Ave.

Phone: TOwer 1-8718

TR o RSt iy Coim
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Gary Ops Show Scars From Bites
By Fraudulent Location ‘Owners’

e | IMPORTERS
WURLITZER " EREE

PHONOGRAPH
| , . , | d 1962 CATALOG ||
By JOE KLEIN beyvond all doubt. A defaulted the liquor board had approved the and PARTS ,
UARY, Ind,—Gary operators are | debt can only be litigated In the transfer of a license to it. After 64 Pages—Fully |
being victimized with almost daily |civil courts and recovery is slow many delays, the board voted Hlustrated. |

regularity by fraudulent location |or virtwally Impossible in most against the issuance of the permit.
owers, and no substantial legal | cases. ' Hard Luck Stor
rellef is in sight. One of the latest victims is a| : y
Prosecuting authorities will act|Steel City operator who made a countering the “i“ﬂt“”lﬂe“

only if the intent of fraud is proved | $1,000 loan to a locatlon before for repayment of the loan, the Joe Kline
p.‘:‘EI‘].'IISEE owner E'['E'L]Ed that thﬂ Cabla: "rl“sfﬁﬂl""—ﬂ:hiﬁllﬁ

Ruloil g L LA TEE EITR G T - 1750 W, NORTH AVE =+ CHICAGO 27, ILINOIS ~ *  Dickens 2-0500

| BIN%A ﬁl g[ ﬁ [A)NI( ' !Etwt R :JW_E AMi! i 0 SN~
ottest phono in yearsl |asets. His equipment is heavily | ATLAS . . . reondiioned—Guaraniced #

Programs 200, 160 or 100 selec- ' mortgaged. Even the license fee ' MUSIC * GAMES * VENDING

COIN MACHINE
EXCHANGE, INc.

for work at Honest Johns in | tions, Sensational self-contained |came to him by means of a per-

fabulous Las Vegas on slot | Stereo Round.® Sophisticated de- | sonal loan. Thus the operator faces !_1‘\“““‘\““““‘\“ﬂ
machines with electronic ap- | sign, moving color. Outstanding | a collection problem of almost in- VENDING 1
lications. Must be qualified— | engineeringdevelopments forsim- | surmountable proportions. MUSIC
thl&d Epﬂrﬂtiﬂn; | Recﬂn'ﬂ r anﬂ_lh r ﬂ t nﬂwi t"1 m; 4 Fh'" ...... ssgs .--H-:- ]-IM ............... ‘H“
Hetinen mges: gl;';*‘lﬂ-f:'ﬂ past [ +patent ponding | fell under the spell of & would-be| & ROWE 20700 (0ol Man) Cig... 195 AM.L 12004 ............. . 395
. r : 3
ey cn“F Y g E{;#;gﬂg‘-‘; now at your Rowe AMl | }50.1i0n owner—also to the extent :3#5 ﬂ"#;‘ imhuﬁ::falu%lu EE AlOCRRRE sexnicrevapels il
: of $1,000. When the operator re- ) i s RN i ey e 95
Norman Little i tiraed too i llecti ROWE CANDY, BCol, ........... 145
iy Voges, Neveds | Rowe AC Services turned for his collection 10 days ROWE SANDWICH VENDOR (Latest),, 325 ROCK-OLA 1455 ....... sreees 205
Dudl 2.3633 i Division of Automatic Canteen Company of America :]ater, the place was shuttered and DuGRENIER K-12 Cg. .......... 165 SEEBURG Q-160%H ........... 795
udiey £- collect | 1B S0. Michigan Ave., Chicage 3, lll. | the proprietor among the missing, DubREMIER 9-Col. Cig. ..... s 15  SEEBURG 100R .............. 378
| EI’%EIE.{] ﬂﬂﬂﬂﬁl‘i‘i’]ﬂhljl', the element -EE:H:E Ei E::. ............. %;E SEEBURG KD-200 315
of fraud may have been present . o AR TR KRN A -
BUY and substantiated—if anyone were CORSAIR, 30-Col. Cig. .......... 175 SEEBURG 200" WALL BOXES.., B85
WE wu.l At(Ep‘l able to find the location owner, WIRLITIER. JARQ ... ... @48
YO“R BEST OH:ER Competition AC DOLLAR BILL CHANGER WURLITZER 2200 ............ 315
; 3 . Ehimi nead WURLITIER 2150 ........... 195
5 Besver V200 Frank Witecki, a leading Gary :::“ .',:.':.Lr:;':mj,.;.,:::;;,::, WURLITZER 2100 . .....,. ey, 195
g :ar;u_:: ‘:szlﬂg, . FOR ® | :tp;enflatggmfﬁ]: ﬁtci}ritﬂ I ;h:;;_t Pﬁiul?i $995 plus F.E 1. | wueurzER 1800 ........... . 245
oc a - :
; :“t_g:. }::i Top E AR“I“GS ii?:{%c:;r of the coin machine op- - STANDARD COIN CHANGERS
ock-Dla 1005, 13 Depasit, Bal Sight Drafr 50c Model Due 50¢-25
2 Rock-Ola 1446 IN “Something should be done ’ h:rf "l‘I;I.I:::‘.I:'.—t’:I . v $125.50 plusF.ET. ?IIU-W:
g #r:}l E |H1_U+ T a&rnutkllaans and gifts for locations,” > cago ﬁ.‘\i.“\“‘\“\\"
ally Official Jumbe | itecki said. “We might consider -
3 oy pos ™| EVERY TR B0 POCATION. 1 Cricago rampe T gein n| § 78 b g e
YWH anti-loan law through.” : I R B
SPECIAL | Witecki was alluding to an ordi- i AM owE AI'I'Y ’
. nance passed by the Chicago City
Etllr '!Ilnlt Ball (new) OPERATE !C[:-unci] last October. The measure, ‘
ate Bingo ' an amend t to the city's li
Sweet Sr;uwnu (fike new) UNITED !g.u.ntrgf nﬂﬁm{g, ;rgilji}[;isn uc:: A Quarter Century ’
i’l‘:l";:-:n Y h fr-::lwing fml;'n coin machine opera- s it a
 tors, distributors or manufacturers. BRANCH OF ROWE-AC SERVICES DIVISION
rx?er 2 Gun Fun (brand || S ulﬂe A“eys ' Indiana has no municipal liquor DES MOINES, IOWA r’ CHICAGO 47, ILL. ’
Wihe—Wilte-Tilsahone and ' set-up. Thus the search for legis- 1120 Walnut St. ’ 2122 N. Western Ave. '
CxntE A, uE:nmc Bo " A“ %ﬂvekrelief. as contemplated by Ph. 283-2393 i ARmitage 6-5003 /
. ' itecki, would have to be ap-| Tinssssssmiast i i M AIMA AARRAETERELTR SRR RRW
REDD DISTRIBUTING CO., INC. | L "g e“ prulathe:l through the Indiana Gen- * -
. 126 Lincoln Street WEL ' eral Assembly, which convenes for
Fl;gm;w 1::' Mass. COME :\’ERTWHEHE | its biennial session in January.
i goenguin 44040 [
EXCLUSIVE OISTRIBUTORS FOR SEEBURG, || :
BALLY CHICAGO COIN IN WEW EwgLANo |||  UNITED MANUFACTURING (0. .
STATES. || #401 N. California Ave., Chicago 18, IIL lurm“" Taokes “uw Line

In Los Angeles Area
BARGAINS LOS ANGELES—Paul A. Lay-

America’s Larges! and Oldest FOR THE WEEK man Company, coin machine dis-

tributing firm here, last week ac-
ONE-STOP | GAMEEGMESGAMES quired distribution in this area of
- . - ' tht Raymer amplifiers and tuners.
RECORD SERVICE! 350 OF THEM According to Bill Fritz, manager
' BIGC WAREHOUSE of Layman's parts department, the

| equipment is suited for both busi-

..ﬁhﬂ-ltHCE“SﬁLE rink ness and home use. The Raymar

RPH '# and Coffes v::':'g" ;‘“hh':l line is manufactured locally by Tru-
i in Trade, olso u Large Lot of ,Tﬂﬂe-

FOR SALE

WHAT DO YOU NEED? §|
fributor. Wholesale— || B 1 et ot cias: sicidic *Alieys, i | GAMES & BOWLERS

WORLD EXPORT

WESTREN BKFORY
T | _DIsTRIBUTING

All LP's—Regular Dis- ||ff 1, s ror rur ware

Bally, United, Chicage Coin— Geftfieh Tropic Ishe ......... $315.00 : .
H "I' 0 '@ Write for More Information on Bally Comgress Shuffls ,...... 95.00 Excluilve Ssaburg DistBactors
1) INg VYer. ‘B the Above, Alse en Used Drink Bally Star Shuffls .......... 195.00 .
| B e
B Write or Call Us Collect. € € Star Rockel 4500
SAME DAY SERVICE || MAin 1.3511 | e 1 e

Premieres the revolutionary all-new

Wrile for Our Price List Mi-n Full Midway II'I-IIh‘rI»-l Eii[ir';r”. y

Lind of Coin-Oparsted Machines. | “peloes ... ..... ....... 195.00
THE | g, e, S 2200
| B L% B oo EH"RE
MUSICAL SALES (0. |l e .
The Musical Sales Bidg. || Ittt || IO PHONOGRAPH ‘
- i T is 3, : Urg KR uicanisnnsnnang : |
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Call, Writ Cable. 2 ‘ » unday, Jeprember
ALUMINUM DE-GREASED DISCS " Cabie 1EWI0 ord Ambwrscubas [ 5 SESS Y Sender, Sepimber
Wae are now distributors for (Thruway Exit 50) (Thruway Exit 37) Hotel

Smokeshoppes and GCottlieb.

A o Eeeees | Seeburg breaks the barrier to
1]ﬂIE:'It.“:.T:i:anI::::_“H Eﬁ"\:fh.”:r?:m " ,uur profitable grnwthl

Indianapolis, ind.

N FOR STANDARD AND HARVARD

.q."i_-ﬂ : METAL TYPERS
f * Packed In rolls of 100 « Available with special Imprint

&%  (all our PARTS & SERVICE Dept. for all your Typer needs

sT‘MH ARVARD 1318 N, WESTERN AVE.
CHICAGO 22, ILL, ® EV 4-3120

Cevinglen, Ky. i

Greater ( | ;
Tel.: MEliose 51593  Tob- AX 16969 ]]
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BRAND NEW SPECIAL

Wms. Road Racer
eenn..Lall or Write)

Bolly Heavy Hitter . ............$150
Bolly Botting Proctice .......... 150
Exhibit Horses sssssnsnnnnennse 1709
nH sl'l'lllm'l'l LE RN E NN RN N ‘F's

Criss Cross Hockey ..... R 150
Midwaoy Shooting Gallery ......, 195
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COIN MACHINE
EXCHANGE

1012-14 MILWAUKEE AVE., CHICAGO 22, ILL, Phone: EVERGLADE 4-2800

DETROIT BRANCH—T7743 Purian, Defroli, Mich. Tel.: Diamond 1-5800
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REASON b *

WHY THE

0CK-0LA |

: %neé’sg X; i S
| 331 /45 RPM |
PHONOGRAPH Mech-0-Matic All |

IS YOUR BEST BUY | Mectanial temic

look to ROCK-OLA for advanced products for profit

i —_—

when answering ads . . .
Say You Saw It in Billboard Music Week

Seeburg Bow

® Continued from page 34

matic income totalizer, Precluding
the possibility of alteration or re-
setting, it keeps a constant total of
all coins inserted in the phono-
graph or any selector box.

A transistorized new
“packaged” circuitry is a second
technical feature,

“Electronic components are uni-
tized in the shape of a large plug-
in book,” a Seeburg spokesman ex-
plained. “Using a portable circuit
analvzer, service personnel can
quickly locate any malfunction,
slip out the proper ‘book’ and re-
place it in a few minutes. This
eliminates any down-time at the lo-
cation and permits repairs to be
made at the operator's shop during
regular working hours.”

Stereo Consolette

Introduced with the new console
phonograph is a novel remote rec-
ord selector and coin receiver—re-
named from “wall box" to Stereo
Consolette.

“It does practically everything
the master phonograph does ex-

U. S. Boxes Best

® Continued from page 34

same theory. Seeburg, in fact, is
now engaged in rejuvenating its
German sales by accenting the snob
appeal of its prestige box.

Seeburg prefers to increase—not
reduce—its prices, Seeburg's entire
sales psychology being geared to
the prestige approach. This ap-

roach strives to equate the U. 5.
juke box with lu and elegance,
the customer expecting the machine
to be priced accordingly.

A distributor summarized, “What
else have we really Eut to sell?
If the operator is seeking a low-
cost box, he will buy a European
model. All we really have to sell
are quality and glamor—and that's
enough.”

cept handle records,” Gordon said.
Eqm[}:lped with twin stereo speak-
ers and a three-stage push-button
volume control, the Consolette
mits a complete stereo sound which
reaches into the most distant points.

EASTERN MUSIC
SYSTEMS CORP.

EASTERN
DISTRIBUTORS, INC.

334 N. Broad 1, 140 W. Mt. Royal Ave., Boltimore 1, Md. -

Philadelphia, Pa.

Premieres the revolutionary all-new

&=——FEBURG

PHONOGRAPH

September 13
Philadelphia Athletic Club

September 14
Lord Baltimore Hotel

Seeburg breaks the barrier to
your profitable growth!
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Marvin Roth of the Roth Novelty Company,
Wurlitzer Distributors of Wilkes-Barre, Penna.
and Augustus P. Meligonis, owner of the
Embassy Restaurant, Public Square, Wilkes-
Barre happily pose with the Wurlitzer 2600
that features Ten Top Tunes at the press of
a single button for 50 cents. “Smiling Gus™
says the speed with which he can stimulate
play in off-periods by depositing one coin and
pressing the button is wonderful.
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Wurlitzer Ten Top Tunes Feature

Quaad:

Earnmgs In Embassy Restaurant

The Embassy Restaurant in Wilkes-Barre, Penna. has an outstanding Wurlitzer

Music System consisting of a location-identified Wurlitzer 2600 phonograph,
thirty-three wall boxes and twenty-four speakers, giving the music "presence”
to every patron in this large establishment with no blaring loud spots.

Most important, the phonograph features the exclusive Wurlitzer Ten Top

Tunes feature. What has it done for earnings? Quadrupled them over the
previous installation!
Here, as everywhere this great Wurlitzer feature is offered, it pays for

itself over and over again. How about your locations? See your Wurlitzer
Distributor TODAY.

e ! LITZ, O
Wurlitzer Model 5250, two-
hundred selection Wall Boxes and REMOTE EQU IPMENT

used throughout the Embassy
Restaurant.

THE WURLITZER COMPANY +« 106 Years of Musical Experience »+ NORTH TONAWANDA, NEW YORK
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