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% NATIONAL BREAKOUTS

YOUNG LOVERS . . .
Paul & Paula, Philips 40096

PUFF . . .
Paler, Paul & Mary, Warner Bros. 5348

* REGIONAL BREAKOUTS

These new records, nof ye! on Blliboard’s
Mot 100, have been reported getting strong

sales sction by dealers in major markel{s)
fisted in parentheses,

THE BOUNCE . . .

Olympics, Tri Disc 106
(Marc-Jean, BMI) (Los Angeles)

S0 NICE WHILE IT LASTED . . .

Sam & Dave, Roulefte 4480
(Mam, BMI) (Miami)

HAMBONE . . .

Red Saunders & Orch., Okeh T166
(Rush, BMI) (Mew York)

WORK OUT . ..

Michael Clark, Imperial 5893
(Travis, BMI) (Chicago)

KILLER JOY . ..

Rocky Fellers, Scepler 1246
(Mellin-White Castle, BMI) (Pittsburgh)

IF YOU WANNA BE HAPPY . . .

Jimmy Soul, S.P.OR. 2205
(Rockmasters, BMI) (Bostan)

ARABIA . . .

Del-Cos, Showcase 1501
(Combine, BMI) (Pittsburgh)

MY LITTLE GIRL . . .

Crickets, Liberty 55540
(Cricket, BMI} (Baston)

TWO WRONGS DON'T MAKE A
RIGHT ., . .

Mary Wells, Motown 1039
(Jobate, BMI) (Washington)

LITTLE BAKD OF GOLD . . .

James Gilreath, Joy 274
(Beaik, BMI) (Memphis-Nashville)

HOT PASTRAMI . . .

Dartells, Dol 16433
(Arlen, BMI) (Hartford)

ANYWAY YOU WANIA . . .

Harvey. Tri-Phi 1017
{Fuqua, BMI) (Memphis-Nashville)

GRANNY'S PAD . . .

Yiceroys, Bolo 736
{Balmin, BMI) (Seatfle)

| LOVE YOU BECAUSE . . .

Al Marlino, Capitol 4930
{Rose, BMI) (Hari{ord)

ALBUMS

Page One Albums will be
found in the LP Review
Section of this issue

Distribs Begin Fretting as
Handleman Enters Field

By REN GREVATT

NEW YORK—A new Detroit distributorship was heralded into
the business with more than the usual amount of fanfare last week.
As Border City Sales Company opened its doors Monday (4) for

the first time, the cry could he
heard Coast to Coast, “Handle-
man is now in the distributing
business.”

On the West Coast, mean-
while, two other rack jobbers
were reported ready to open
distributing wings. One is in Los
Angeles, the other in San Fran-
cisco, a fact which moved Irv
Pinensky, owner of Eric Dis-

Capitol Club

Issues 1st Disk
Not Its Own

HOLLYWOOD — The Capi-
tol Record Club will issue War-
ner Bros. Records’ “Gypsy"
sound track LP to its members,
thus marking the first time in
the club's history that it has dis-
tributed product other than its
own and that of its sister label,
Angel. The Warner Bros.
“"Gypsy" sound track package
currently holds the No. [0 spot
in Billboards “Top LP's"” list

The “Gypsy” deal was con-
cluded between Dan Bonbright,

(Continued on page 3)
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THERE'S A REAL
DISK FOR YOU
ON PAGE 31

NEW YORK—AD innovation
in business paper publishing
with great significance for the
music-record industry is pre-
sented in this week’s Billboard.
Attached to Page 31 is a flexi-
ble plastic disk as part of a
Capitol Records message. The
disk features a sampling of the
talents of Dick Dale, the teen-
age sensation, whose first disk
getting Capitol distribution 5
now in release.

This techngie, inaugurated by
Capitol, enahles the entire
worldwide industry to actually
hear Dale, through Billboard's
international distribution — per-
haps the widest such sampling
in record industry  annals.
Though not comparable to the
wide range high fidelity disks
actually on sale, the recording
technique utilized here is ap-
plicable not only to teen-type
entertainment, but to virtually
any form of music.

000000 EVR VA

tributing in San Francisco, to
suggest that ARMADA, the na-
tional trade associution of dis-
tributors, drop its plans for a
June convention and call one
right away.

“I'm not a member, frankly,”
Pinensky told Billboard, “but
I'd like to see a full-dress discus-
sion of this situation right now
and then I'd like to see some
kind of action. If they call a
meeting now, I'd be glad to go
and join the group.”

Muany declined

-3
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NARM Fails Again
In Distrib Rate Try

By BOR ROLONTZ

SAN FRANCISCO—A major confrontation took place at the
fifth annual convention of the National Association of Record Mer-
chandisers (NARM) in this city last week when the rack jobber
members of the organization demanded that they be recognized by
their manufacturer associate members as full distributors, with the
right to buy product direct at distributor’s price. The NARM mem-

hers’ campaign was intense, vig-
orous and organized, but when
the smoke had cleared, the man-
ufacturers had refused to bow
to the pressure, and reaffirmed
their long-standing policy of
treating rack jobbers as sub-dis-
tributors, who hud 1o buy, at
their regular functional discount,
from distributors.

The NARM cumpaign to
achieve distributor status was
vociferous, serious and open, It
started at 10:21 a.m. (P.C.T.)
only a few minutes after the
opening of the first panel dis-

direct comment, pending clarifi-
cations. This particularly ap-
plied to MGM distributors in
various markets, who, fearing
the worst — the fact that the
new Detroit Handleman distrib-
utorship would serve all its
many nationwide rack outlets
with MGM product from De-
troit, thus cutting local distrib-

(Continwed on page 6)

THE ADULATION being showered on the Kingston Trio is from
young ladies in the “finishing room” of Capitol Records’ main
plant in Scranton, Pa. By coincidence, sure, the girls were
stuffing the special sleeves for the Trio’s “Greenback Dollar
Days” Promotion. The prometion, inspired by the Trio's hit sin-
gle, “Greenback Dollar,” offers one Kingston Trio LP for 62 cents
to dealers for each one purchased at regular price. This enables
the dealer to sell one for $1 with each bought at list.

cussion on  Monday morning
(4). It was kicked off by Ed
Snider, of Edge Limited, one of
the East’s big rack firms. And 1t
was continued by Ed Mason of
Record Rack Service, who was
also on the panel, plus NARM
members in the audience like
Pete Wambach, Charlie Schlang
of Mershaw, Lou Kustas of Toy
House and Johnny Billinis of
Utah Sundries,

But il wuas even more emo-
tional and wild at the next panel
discussion Tuesday morning (5),
when Cecil Steen of Record-
wagon in Boston, opened the
seminar by reading a NARM
resolution  which called for
recognition of “service distrib-
utors” (rack jobbers) as whole-
sale distributors, and the right of
service distributors to get the
same price for records as whole-
sale distribs, with manfacturers
to give distribs and overide for
merchandise bought by racks in
their territories. The resolution
also called for rackers to get
drop shipments, full information
about manufacturers credit pol-
icies and price structure 1o
wholesalers and information di-
rectly on all cut-outs.

The reading of the resolution
caused something of an explo-
sion on the part of the manu-
facturer panel members, espe-
cially Stan Gortikov of Capitol,
Bill Gallagher of Columbia and
Irwin Steinberg of Mercury,
Gortikov  demanded to know
where the override would come
from, Gallagher said the resolu-
tion was “presumptuous,” and
Steinberg said that according to
a credit survey his firm had
made on the NARM rack job-
bher members, only six of the
NARM firms were in Strong
financial shape.

Bitter and heated discussion
followed on the part of the rack-
ers during the entire panel ses-
sion that Tuesday morning.
Basically the rackers demanded
distributor price and the right
to buy direct on the basis of his

(Continued on page 4)

Deaths Stun C.&EW. World

By MARK-CLARK BATES

NASHVILLE — Death
claimed a fifth “Grand Ole
Oprv" performer late Thursday
(7) when Jack Anglin, of the
team of Johnny and Jack, was
killed in an auto crash in nearby
Madison. (Story Page 3.)

NASHVILLE — The air
crash deaths of four country mu-
sic personalities, including three
nationally known “Grand Ole
Opry™” stars, stunned the music
industry and thousands of coun-
try music fans throughout the
nation last week.

Killed Tuesday (5) evening

near Camden, Tenn., in the
single-engine plane were Decca
Records” Patsy Cling; Starday’s
mainstay, Cowboy Copas; King
Records artist, Hawkshaw Haw-
kins, and Randy Hughes, talent
manager and personal manager
to Miss Cline.

Telegrams, cables, phone calls
and flowers poured into the city
from all parts of the country
and overseas as the fatal news
broke on the wire services
Wednesday morning (6).

lrony played its role in the
tragedy. as the victims were re-
turning from Kansas City, Mo.,
where they had played a benefit
performance for the widow of

Cuctus Jack Call, deejay who
was killed recently in an auto-
mohile accident.

The plane had stopped in
Dyershurg, Tenn., to refuel. It
departed Dyersburg about 6 p.m.
on the last hop to WNashville.
The Dyersburg airport manager,
Bill Braese, suid Hughes had
given his name as pilot of the
craft but no flight plan was filed.

The weather in the area at
the time of the accident was
termed “extremely turbulent.”
CAB investigators were at the
scene of the crash Wednesday
and Thursday to make a detailed
probe of the wreckage in an ef-
fort to learn the cause of the

(Comtinued on_page I8)
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JACK ANGLIN KILLED; 5th
‘OPRY’ STAR IN 2 DAYS

NASHVILLE — Jack Anglin,
of the nationally known country
music team of Johnny and Jack,
was killed in an auto crash late
Thursday afternoon (7) in sub-
urban Madison, Tenn. Anglin
was the fifth star of WSM's
“Grand Ole Opry" to neet acci-
dental death within two days.
(Story, Page 1.)

Lamenting on the loss of
Anglin and the deaths Tuesday
(5) of Patsy Cline, Hawkshaw
Hawkins, Cowboy Copas and
Randy Hughes in a plane disas-
ter, “Grand Ole Opry" general
manager, Otto Devine, said, *It
is almost impossible to realize
that so many of our people have
been lost in so brief a time.
The entire “Opry” cast is brok-
enhearted in this time of sorrow.
In the 38-yvear history of the
“Grand Ole Opry,” nothing can
compare with the sadness all of
us at WSM are endeavoring to
endure at this time."”

Ironically, Anglin had partici-
pated in the same Kansas City

s
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“enefit show, earlier in the
week, from which Hawkins, Co-
pas, Hughes and Miss Cline
were returning when they met
death in their private Comanche
aircraft in western Tennessee,
Anglin is belicved to have lost
control of his car. The vehicle
ran off an embankment, struck
a tree and came to a halt in a
creek. He was riding alone and
was pronounced dead on arrival
at Madison Hospital.

Anglin, a native of Columbia,
Tenn., began his career in 1940.
He and Johnny Wright, husband
of Kitty Wells, became "“Opry”
regulars only last year. Voted
the No. | country music team
in the nation frequently in past
years, they enjoyed such hits as
“Poison Love” and *Oh Baby
Mine.” Anglin is survived by his
widow, Louise, and a seven-
vear-old son.

The singer had returned from
Kansas City by commercial air-
craft and was understood to
have been on his way to funeral
services for Miss Cline when he
was killed.

Capitol Club
Issues 1st Disk

Not Ifs Own

® Continued from page |

president of the Capitol Club,
and Warner Bros." Records Pres-
ident Mike Maitland. Bonbright
told Billboard, “This release
does mot constitute a change in
the club’s general pattern of re-
leasing only Angel and Capitol
label records.”

He said no decision had been
reached as to whether the
“Gypsy” LP will be distributed
under the Warner Bros. label or
under Capitol. In the past,
Warner Bros. had placed several
LP's with the RCA Victor Club,
with these issued under the lat-
ter’s label.

Bonbright added that “no
agreement has been made about
any other label or catalog. The
club, however, will continue to
review particularly desirable re-
cordings. As far as labels and
catalogs are concerned, we be-
lieve the Capitol and Angel
catalogs represent the quality

recordings in the club market.”

DR. KILDARE delivers another one!
Trade reports show that Richard
Chamberlain, TV's own Dr. Kildare,
has another big ene in “All | Have
te Do Is Dream,” his latest MGM

relecse. With this as o follow-up
toe his “Love Me Tender,” it's twe
hits in a row for Dick.

(Advertisement)

Cap Hits Dynagroove;
First Dealer Reaction

NEW YORK—Initial dealer reaction to RCA
Victor's new Dynagroove process ranged from ex-
ceptionally enthusiastic to a wait-and-see attitude,

On the positive side, such disparate retailers as
Korvette's (with 22 outlets in the East selling at

big discounts) and Little Al's
(with nine stores in the Chicago
area selling at list price) were
doing raves about the sales po-
tential of the Dynagroove LP's.
More cautious were the reac-
tions from Wallich's Music City
in Hollywood and the Radio
Shack chain in the New Eng-
land area, both of which indi-
cated it was still much too early
to get a feel of consumer reac-
tion.

Dave Rothfeld, the buyer for
Korvette's, said that despite the
fact that the huge $2 million
plus ad campaign was not yet
launched, all 22 stores already
have experienced an impact far
beyond expectations and with-
out exception all stores have had
to reorder. Stores where no re-
action was expected, as in Au-
dubon, N. J., were completely
cleaned out of all stereo Dyna-
grooves in two days, “something
amazing and gratifying to us.”
When the RCA and Buick ad
campaign rolls, Rothfeld expects
“a great upswing of business.”

Korvette’s ran a two-day spe-
cial to introduce Dynagroove,
with the $3.98 disks going for
$2.22, the $4.98 lists for $1 88,
and the $17.98 opera package
for $9.84. Prices are now back
at the wsual Korvette discounts,
and Rothfeld says sales actually
are building as the result of
word-of-mouth from the buyers
at the sale.

Excites Sound People

Sound enthusiasts are the first
buyers, he says, so stereo ver-
sions are the big sellers now,
but he anticipates the ad cam-
paign will bring in the regular
mono buyer in droves. The Peter
Nero album is the leading pop
product so far, while the opera
package tops the classicals.

To show his personal enthu-
stasm, Rothfeld is going to con-
vert the 14 audio centers exclu-
sively. Window and ad signs
will notify customers that only
Dwynagroove disks are being
played all day long, and will
urge them to come in to hear
the process,

Rothfeld said the excitement
has not hurt old Victor prod-
uct sales, such as the “Our Man™
series, but there are numerous
queries as to future Dynagroove
releases and possible reprocess-
ing of older product in the proc-
ess. “It's a great shot in the
arm for the record business,” he
said.

Little Al Temaner, leading
Chicago dealer, said he is going
into  immediate Dynagroove
demos in each of his stores. He
said that initial reaction indi-
cates to him that the system
constitutes a “revolution rather
than evolution™ in the business,
“and we'd be stupid not to help

the revolution."” He added that
whenever a revolution comes

along, it is far better for the
industry than a gradual evolu-
tion, because everyone makes
more noise and this stimulates
consumer curiosity and sales ac-
cessibility.

‘Dramatic’ Move

Temaner regards the process
as “definitely more dramatic”
than any other. He said: *1 don’t
care if it's over-modulated, un-
der-modulated or non-modu-
lated. It sounds more exciting in
stereo and crisper in mono.” He

By SAM CHASE

Capitol

Csida Group
Forms Firm

In Nashville

NASHVILLE — Several na-
tional music industry leaders
will announce the formation of
a new corporation in about two
weeks, and expect to offer a
multimillion-dollar stock sale for
the formation of a recording
company,

It is wunderstood that Joe
Csida, Lester Vanadore and Hu-
bert Long, among others, are
the men behind the move.
Csida last week sold his interest
in the Csida-Burton Publishing
firm to Bobby Darin. Vanadore
is president and owner of Vana-
dore Publishing Company, and
Long heads up the well-known
talent agency which bears his
name.

Reached at her home in
Nashville, Mrs. Vanadore said
her husband was in Florida and
would not be back for several
days. Efforts to reach him there
were unsuccessful, Mrs. Vana-
dore said Frank Poole, a Nash-
ville attorney representing
Vanadore, was in New York. It
was understood that he was
there to confer with two New
York City brokerage firms re-
garding the selling of stock.

Long could not be reached
at his office or his home. He
was reported helping with fu-
neral arrangements for the four
“Grand Ole Opry™ stars Killed in
Tuesday’s air tragedy.

Mrs. Vanadore said her hus-
band planned to be back in
Nashville Sunday (9). “"He plans
to investigate the purchase of
property for the new label as
soon as he gets back,” Mrs.
Vanadore said.

Nashville Shop

It is understood that the label
will headquarter in MNashville,
and build offices here. Mrs.
Vanadore said the group has
tried to clear with “some fed-
eral agency,” but has not vet
done so. Presumably, she was
referring to the Securities and
Exchange Commission. It could
not be learned whether the

will, of course, maintain his full
list price policy.

Herb Dubow at Hollywood's
Music City said the store had
only received its first shipment
two or three days before being
checked and had only just set
up a floor display. “It's too
early to expect a reaction,” he
said, adding that another week
or two should see sales evidence
one way or another.

The Radio Shack chain, simi-
larly, had received its first ship-
ment only about four business
days before being checked. It
was using the pop releases for
demos in Boston, and though its

record department personnel vol- .

unteered that “they sound very
good,” no unusual consumer re-
action has been noted. “No ads
have really hit in this market
yvet,” it was stated. The store
said it had put up a floor dis-
play but had decided to take
it down already, in favor of
regular bins.

issued a statement

NEW YORK—The pros and cons of RCA Vic-
tor's Dynagroove process continued to be the
subject of debate in the trade this week.

Records President

Alan Livingston
stating that his firm had
“closely analyzed the new Vic-
tor record and their published
explanations and will resist the
temptation to engage in a tech-
nical rebuttal beyond stating
that we see no innovations that
justify such claims of superior-
ity.”

EHE went on: “RCA properly
invites comparison ‘against the
best disk recording available on
any label anywhere.” Naturally,
we think RCA must be referring
to Capitol or Angel, and we
hope the public will take up the
challenge. In the classical area,
for example, where sound and

musical integrity are signifi-
cantly important, Angel has
dominated recent sales polls.

We are confident that this posi-
tion will be held and improved
in the months ahead.”

George Marek, vice-president
and general manager of the
RCA Victor record division, this
week sent a letter to distributor
executives handling the line. In
it, he cited favorable reviews
from critics who had written
about Dynagroove, and said that
“the only one so far who didn't
like our sound is Columbia.”

The letter added: “Obviously
you do not agree with Colum-
bia's judgment—you and your
dealers’ reorders on Dynagroove
to date more than equal our
original shipments and surpass
our expectations.”

group has decided on a name
for the label, or whether they
have cleared the SEC.

The prevalent rumor here is
that the capitalization will be
for about $5 million. Further,
it is believed that sales of up
to 250,000 shares of common

stock in the new corporation at
$2 a share will be offered.
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But Mfrs. Nix Idea
At Stormy Sessions

NARM Elects

Cecil Steen
As President

CECIL STEEN,
new president of NARM

SAN FRANCISCO — Cecil
Steen, veteran record man, was
named the new president of
NARM last week in San Fran-
cisco at the Fifth Annual
NARM convention. He succeeds
Glen Becker as head of the
racker's organization. Named
as vice-president was Jim Tied-
jens of Musical Isle in Milwau-
kee. NARM secretary is Stanley
Jaffe of Gordon Sales in Seat-
tle, and Endo Corsetti of Wam-
bach’s in Harrisburg was named
treasurer. The three other direc-
tors for 1963-'64 are Ed Snider
of Edge in Washington, Alvin
Driscoll of Pioneer in Wichita,
Kan., and Glen Becker of Music
City Record Racks in Los An-
geles.

Steen’s presidency could mark
a new era in the history of the
organization. He has been a dis-
tributor for many years prior
to becoming a rack jobber last
year with Recordwagon out of
Woburn, Mass. He is well
known in all sections of the rec-

(Continued on page 79)

® Continned from page 1

activities as a service distributor.
And the manufacturer panel re-
fused to recognize the rackers as
complete distributors because
they do not carry full catalog,
do not engage in promotional
activities, and do not start sin-
gles or albums on the road to
hitdom. Even Cy Leslie, head
of the array of Pickwick labels,
who was on the panel, and who
does sell his low-price merchan-
dise direct to racks, said that he
could understand why regular
price labels could not sell direct
to racks because of the manifold
problems they have in market-
ing their singles and album lines.

On the panel for the manu-
facturers on Monday morning
were Al Bennett, John Maitland,
Dave Miller and Art Talmadge.
Racker members were Don
Belzer, John Edgerton, Ed
Mason and Ed Snider. The rack
members on the Tuesday panel
were Don Ayers, George Berry,
John Billinis and Cecil Steen.
It was Steen and other rackers
versus  Gallagher, Gortikov,
Steinberg and other manufac-
turers on the floor, and it was
loaded with drama, as the manu-
facturer members squarely
turned away each racker opera-
tion.

Bill Gallagher probably
summed up the whole manufac-
turer casec against letting rack-
ers become full distribs when he
said that rackers cannot fulfill
the functions of the regular dis-
tribtuor. He said that racks still
only satisfy a secondary market,
and that racks do not have the
skill that distribs do in exploit-
ing records. He said if rack
profits are too low then manu-
facturers will talk to them about
what to do, “but not at our ex-
pense,” He said Columbia be-
lieves in both record distributors
and record merchandisers, but
said they are not the same thing.
And he concluded by saying
racks should become more ef-
ficient in their own business and
re-appraise their way of doing
business.

It is doubtful that 1ackers ex-
pected the wmanufacturers to
grant them the right to order
direct and to become full distribs
in spite of their offensive for

(Continued on page 79)

Rack Jobbers Demand Full Recognition

IRWIN STEINBERG, executive vice-president of Mercury, and

Alan Livingston, president of Capitol, examine copy of “All Star
Festival” LP, profits of which will go to UN Refugee Committee.
NARM members have placed an initial order of 25,000 of the
LP's for their racks, and will turn over all profits made on the

album to the UN Committee.

Members Did Gross Biz of
$100 Million, Study Shows

SAN FRANCISCO—NARM
members did a total of $102,-
575,800 in gross dollar volume
at retail during 1962, according
to the 1962 NARM study pre-
sented at the fifth annual rack
organization convention here last
week, Key points of the study
were told to the assemblage by
Ed Snyder, chairman of the
NARM survey committee. In
1961 NARM members did about
$80 million at retail.

Total rack business of all
rackers, both NARM and non-
NARM members, is estimated to
be over $200 million.

Snyder also pointed out that
the survey shows NARM mem-
bers increased their racks from
about 19,000 in 1961 to 24,000
in 1962. The increase, Snyder
said, was mainly in variety
stores.

The survey also showed that
all NARM members discount
their records 1n some locations.
In 1961 about 93 per cent of
all NARM members discounted
their disks.

For the first time, the NARM
survey covered the amount of
bhudget, or low price merchan-
dise sold on NARM racks, In
1962, 21 per cent of all LP busi-
ness done by NARM members
was low-priced goods.

According to the survey,
NARM members service about
9,000 racks in supermarkets,
about 8,000 in variety stores,
about 5,000 racks in drugstores,
about 1,500 in department stores,
and about 300 racks in service
PX's. Variety stores serviced by
NARM members in 1961 totaled
about 4,800. The number of
racks in supermarkets in 1961
came to 7,900.

About 85 per cent of all
NARM members showed an in-
crease in dollar volume in 1962
as against 1961. Only little more
than 6 per cent showed a de-
crease.

The NARM survey showed

that NARM members brought
in 74 per cent of all gross busi-
ness on LP sales. Singles ac-

(Continued on page 79)

Presidential
Award Added
To NARM List

SAN FRANCISCO—NARM
presented its annual awards this
vear, and added a trio of presi-
dential awards for pood meas-
ure. The presidential awards,
which are presented only at the
specific authorization of the
NARM chief each year, were
given to Colonel Tom Parker,
Budd Dolinger of Cadence Rec-
ords, and Al Cahn of Kapp
Records.

The award to Parker reads:
“In recognition of his continued
personal management and guid-
ance of Elvis Presley and his
contribution to the phonograph
record industry.”

The award to Budd Dolinger
reads, “For his contribution to-
ward an all time high in the
production and distribution of
‘The First Family® LP.”

The award to Al Cahn says,
“For his contribution toward
the sales and distribution of
phonograph records to the reec-
ord merchandiser.”

For the fifth consecutive
vear in a row Elvis Presley won
the poll as the Best Selling Male
Vocalist. The Best Selling Fe-
male Vocalist was Brenda Lee,
The Best Selling Single Record
was “I Can’t Stop Loving You"
—Ray Charles. Best Selling
Mono LP was “My Son, the
Folk Singer"—Allan Sherman.
And the Best Selling Stereo LP
was “West Side Story,” taken
from the movie sound track.

The NARM organization gave
a special award to WVaughn
Meader as the All Time Best
Selling LP Artist on Racks. The
organization also gave a special
award to Cadence Records for
The Best Selling LP of All Time
on Racks for “The First Family™
album.

Most Promising Male Vo-
calist was Robert Goulet,
while the Most Promising Fe-
male Vocalist was a tie between
Dee Dee Sharp and Mary Wells.

There was also a tie for Best
Selling Vocal Group, with the
honors shared by the Kingsion
Trio and Peter, Paul and Mary.

Rusty Warren won the

(Continued on page 79)

Speakers Deal!

These were the highlights of
the key speeches of the fifth an-
nual convention in San Fran-
cisco last week.

WM. G. WILKINS

SAN FRANCISCO—William
G. Wilkins, financial consultant
and former director of finance
for Columbia Records, came up
with financial advice for rack
jobbers in his speech at the
Fifth Annual NARM Conven-
tion in San Francisco last week.
He suggested to the assembled
rackers that a set of standard
practice rules, systems and forms
could be devised and published
to guide rack merchandisers in
the conduct of their business.

“l have in mind such areas

of inventory control, inventory
turnover in relation to invested
capital, terms of credit extension
in relation to your ability to
finance accounts receivable,
or in other words accounts
receivable in relation to invested
capital, You should forecast
sales, cost of sales, and expenses
in detail, both fixed and vari-
able. When you have a reason-
able accurate forecast of net in-
come, a cash forecast can be
prepared which puts you on no-
tice as to vour cash require-
ments. You will be agreeably
surprised how your banking con-
nection will welcome such in-
formation so that planning for
financing can be consummated.”

Wilkins said that the object
of any business was to make a
profit. But he said only when
yvou know what costs are can

dvice at NARM

yvou accomplish this. He said a
racker must know the cost of
maintaining the sales staff,
the poly-bagging, warehousing,
maintaining service vehicles,
cost of handling product, cost
of making exchanges or returns.
Having these facts available
could, he said, influence your
sales and discount philosophy.

Wilkins also said that budget-
ing and forecasting were vitally
important in business, Market
potential, economic growth
trends, chain and supermarket
growth, spendable income in a
territory in the past and the
future, were the factors that
could be used to guide rackers
as to the future.

For loans, according to Wil-
kins, revolving credit or loan
was the hest way for racks to

handle financing problems, at a
rate that a rack jobber could ab-
sorb.

Wilkins also said that rack
jobbers today fill a need in the
record distribution pattern. He
said that record manufacturers
and distributors must agree that
“the record rack merchandisers
are in a sense wholesalers, pro-
viding not only traditional serv-
ices to retail stores, but a spe-
cialized service that no other
arm of the record industry pro-
vides. Because rack merchan-
disers perform a large part of
the wholesaler functions, they
must be given consideration and
negotiated with as wholesalers.
The industry must come to the
conclusion that the record rack
merchandiser is surely not a re-

tatler.”

Parley

GODDARD LIEBERSON

SAN FRANCISCO—Goddard
Lieberson, president of Colum-
bia Records, in his keynote
speech at the convention of rec-
ord merchandisers here, called
on all NARM members to win
the conference of consumers by
carrying only top product on
their racks.

Lieberson pointed out that
rack jobbers have a respon-
sibility to the record industry,
just as the record industry has
i responsibility to the racks.
“Whether you like it or not,
vou are married to us,” he said.
“The rack business will grow
only as the record business
grows,” he continued.

Rack jobbers must educate
themselves to the record business

(Continued on page 79)
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RCA Revives Groove Full Scale

NEW YORK—RCA Victor
is reviving its Groove label as a
full-line, full-scale label with the
release this week of singles by
Justin Tubb and Lovelace Wat-
kins. And to prove that it is
really back with the Groove
subsidiary for keeps this time
Victor has signed Johnny Nash
to the label and expects to have
his first record out on Groove
shortly. The first singles will
be available on March 12, and
they, as well as subsequent issues
on Groove, will receive the same
kind of promotion and push as
any releases on the Victor label.
In addition to singles, Groove
will also have LP's, the first of
which can be expected by
Spring.

Both the Tubb and the Wat-
kins singles will be packaged in
full-color sleeves. They will be
priced at 98 cents, as will other
singles in the line. LP's, when
they are ready, will be priced
at $3.98 and $4.98.

Victor is determined this time,
according to Harry Jenkins,
head of marketing for the label,
to make the Groove line a suc-
cessful one. Groove was dis-
banded after a short profitable
life in 1957, brought back for
a short and not so successful
spell as a 49-cent label in 1961,
and then had another short
career as a 98-cent line late last
vear. Jenkins said the firm be-
lieves in the artists it now has on
the label, and intends to spare
no effort to make their initial
releases successful. The Tubb
record was made by Chet Atkins
in Nashville; the Watkins by

Hugo and Luigi in New York.
All records for Groove will be
made by Victor a.&r. staffers.
Jenkins said that all artists on
the Groove label will get many
chances to come up with a hit.
The firm does not intend to
drop an artist after one or two
releases if they do not happen
immediately, he said. The firm

intends to develop many new
artists for the label as well as
sign name acts, No artists will
be switched from Victor to
Groove, nor will any successful
Groove talent subsequently be
switched to Victor.

The Groove line will be han-
dled by Victor distributors
throughout the country.

Anka Buys Rights
Back From Para

NEW YORK — Singer Paul
Anka has completed arrange-
ments for the purchase from his
former label, ABC-Paramount,
of masters, copyrights and re-
issue rights of any and all Anka
material that firm still has, Pur-
chase price on the transaction,
originally reported in Billboard
last fall, was described as “well
in excess of a quarter of a mil-
lion dollars.”

All rights of the acquired
material were assigned to Anka's
own producing firm, Camy Pro-
ductions, which produced mate-
rial of the singer, as well as
guitar man Duane Eddy for
worldwide release through RCA
Victor. Copyrights were assigned
to his Spanka Music (BMI) gnrm
The purchase contract was ne-
gotiated with ABC-Paramount

President, Sam Clark, by Anka’s
manager, Irvin Feld, in the in-
terest of Anka's “image.”

GETS A LIFT: Johnny Nash, newest RCA Victor Groove Records’
acquisition, is boosted on shoulder of a.&r. directors Hugo (Pe-
retti) and Luigi (Creatore), who brought Nash to the label. He'll

cut first side soon.

According to present plan-
ning, the old material will not be
re-released, since Anka has al-
ready recut for Victor a sizable
portion of his old catalog in an
album titled “Paul Anka's Gold-
en 21," for April release. The
old material was purchased, ac-
cording to Feld, to avoid the
possibility of Anka competing
with himself on two different
labels, as has occurred in recent
years with numerous artists.

An important element in the
“Golden 21" project is the fact
that Anka is yndertaking to re-
cord all the hit tunes from the
past in Italian, French, German
and Spanish as well as English.
He recently completed a lengthy
session in Victor's new Rome
studios, cutting 26 tracks of old
numbers in Italian. Slicings in
the other languages are sched-
uled shortly and the packages
will be released immediately in
these countries.

Because of existing contracts,
Anka's old catalog may continue
to be released overseas until the
end of 1964. Victor, under the
new deal, however, has the
right to release immediately any
and all of the re-recorded items
throughout the world.

Columbia in
2-LP Push

NEW YORK—Columbia Rec-
ords has launched a major pro-
motion behind its special, two-
LP Masterworks sampler. The
package, called “"How to Build
a Library of the World's Great
Masterworks,” is being offered
at the special price of $2.98
monaural and $3.98 stereo.

The album contains the con-
tributions of 18 of the firm's
best selling Masterworks artists
with thumbnail sketches of each
included on the nside fold.
Window and counter displays,
header cards, brochures, win-
dow streamers and a substantial
consumer advertising program
are in the works for the set.

000 R
EDITORIAL

The Key to ‘63

The National Association of Record Merchandisers met last
week in San Francisco in what its own program heralded as, “a
convention assembled and dedicated to the search for “The Key

to 1963."

If a “key"” were to be found, it seemed apparent that an
assembly of the most brilliant minds in the record industry—both
among merchandisers and manufacturers—would be the place to
find it.

From the moment the curtains parted, the well-rehearsed,
smoothly staged Malamud production went off without a hitch. There
was but a single flaw. Despite the professional staging, the whole
story was “given away” during the opening scene, leaving little
in suspense.

At the outset, NARM made clear the fact that it had found the
“key" and that the promised “search™ really was not necessary. The
“Key" to NARM was full-fledged record distributor status as far
as discount is concerned. Rack jobbers want to be able to buy
records at distributor prices. Thus, price and price alone to NARM
was the answer to its problems.

The record manufacturers present, eager to set out in search
for that “key,” found themselves standing in confrontation against the
rack jobbers, unwilling to surrender the distributor discount. For
three days, each side stood squared off against the other, and when
it was all over, neither yielded.

Both sides, however, lost more than their patience in San
Francisco. They lost an ideal opportunity to work in concert as the
industry’s search party, seeking a resolution to the common problems
that plague rack jobbers and manufacturers.

As MARM embarks on another year, it is blessed with the
enlightened leadership of the very knowledgeable Cecil Steen as
president. Under his hand, the coming year may see a constructive
program rather than a bitter confrontation take shape.

Some points voiced by members in the convention corridors may
well serve as guideposts for the Steen administration in achieving
the industry’s common goals. Out of these can be fashioned a
stronger record merchandising business, and a healthier record
industry:

MNARM can seek qualifications from its members to prove their
financial responsibility by having them file a current audited operat-
ing statement with its executive secretary for use by suppliers.

2. NARM can develop standard operating procedures and
thus enhance the abilities of a member to merchandise record
departments for mass market retail outlets who are seeking gualified,
aggressive rack jobbers.

3. NARM can appoint a promotion committee which would
work in concert with record manufacturers in planning monthly prod-
uct promotions to be supported by the entire NARM membership.

4. NARM can sell the concept of recordings as an important
segment of home entertainment by means of & professionally pro-
duced brochure which members would present to key retail outlets,

5. NARM can be geared to participate in important industry
promotions such as the current “All Star Festival” LP being pro-
duced for the purpose of raising funds for the United Nations
Refugee Committee.

6. NARM can sell the concept of service on top-selling record
products rather than price and bargain-type merchandise.

7. NARM can develop through the offices of its executive
secretary a qualified staff of experts in the fields of finance, opera-
tions, market research, and other key aids to enlightened manage-
ment.

8. NARM can prepare and present to prospective accounts a
brochure with a title such as “Records for Profits,” which would
outline the profit potential based on specified volume.

9. NARM can develop a planned gross pattern for increased
exposure of LP's and singles which can be attributed to the con-
tinuing growth and development of the association’s members and
for the edification of their suppliers.

10. NARM can press for legislation outlawing the sale of
records at a loss as traffic builders, thereby preserving price
stability.

Thus, NARM in taking responsibility for doing a substantial
share of the industry's business, will show its responsibility by
aggressively leading the industry in a direction of healthy growth—
and thereby find “The Key to 1963,” and the years to come.
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Distributors Fret as Handleman Gets in Their Act

® Continued from page |

utors out of a poodly share of
sales, refused to accept this
immediately.

In off-the-record conversa-
tions, however, distributors were
quick to emphasize their con-
cern and alarm at this latest de-
velopment in the continuing dis-
tributor-rack jobber controversy.

A ‘ Detroit  distributor noted:
“Dustributors in  every area
where the Handlemans have

outlets are bound to be un-
happy about this.” The truth of
this could be seen in the fact
that Handleman is estimated to
account for close to 10 per cent
of the total record business In
the Chicago area, and a por-
tion somewhat in excess of that
in Cleveland. The Handleman

operation is equally strong in its
home bailiwick of Detroit.
Pace Lets Up

It is known that some MGM
distributors have noted a slack-
ened pace of orders from the
Detroit-based rack firm. It is
also known that some dealers
in the Detroit area are already
seeking out-of-town sources of
supply for MGM product rather
than deal with the new distribu-
tor.

Other rack jobbers were also
critical of the latest Handleman
move. Their feelings were that
in the competition for locations,
which goes on constantly in the
rack field, even as in the juke
box business, the new firm would
be in a disproportionately strong
position to assume an increas-
ingly dominant role in a given
market, due to the fact that it

can get at least one important
line at distributor cost. These
rackers also noted that other
lines could logically be expected
to join MGM in this new direc-
tion.

A Midwest distributor re-
marked that “A terrible prece-
dent has been set. If Handle-
man can be a distributor, why
not the same for Korvette's and
Sears, for instance? If this
should happen, and it could,
and Handleman should get six
good branches, then forget it.
We're all in trouble.”

ARMADA President Amos
Heilicher, reached at poolside
at the Singapore Motel, Miami
Beach, said the only answer to
the problem is for distributors
to get into the rack-jobbing
business.

WWWwW americanradiohistorvy com

“Let's face it,”" Heilicher said,
“There's no law that says an
individual can’t become a rec-
ord distributor if he wants to.
You just have to protect vour-
self and fight back with the
the other guy’s weapons. I'm in
the rack business myself. It's no
secret. But 1 keep the number
of racks down and operate them
as full-depth stores with cata-
log.”

What ARMADA's own next
mave be in light of the develop-
ing situation remained unclear
at press time. That decisions
would take place shortly, there
wis no doubt. "I want to check
with some of the others first
before announcing anything,”
Heilicher stated.

There was some feeling within
ARMADA ranks, however, that

a proposal raised at a recent
board meeting of the group
might now take on more mean-
ing. This was a plan, in the
light of recent additions to the
associate membership list of a
number of prominent indie disk
firms, of a joint distributor-
manufacturer advisory council,
under the aegis of ARMADA,
which would be able to deal
with just such matters as that
now facing the indie distribu-
tor and manufacturer fraternity.

Meanwhile, on the Detroit
front, it was noted that Border
City was being operated out of
Handleman headquarters by
Harvey Kahn. A new promotion
manager, Al Valenti, joined the
firm last week. Valenti left a
similar post with Arc Distribut-
ing to accept the new assign-
ment.
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MERCHANDISE THE HITS

TWO PROFIT-MAKING SALES PROGRAMS

LIBERTY
“ORIGINAL RITS”
SERIES

BEST SELLING HITS
by THE ORICIHALARTESTS

, , < » NEW RELEASE

N ,
# f . e
IRGNALETS 8-

LRP-32E83
Allay Dop—The Hollywood Argyles; You're
{ The Reason— Bobby Edwards; Angel On
My Shoulder — Shelby Flint; What's Your
4 Mame —Don & Juan; B maore
|

L

THE ORIGINAL HITS —VOLUME 7
LRP-3274

Tapsy Part Il=Cory Coleg; Tuff—Ace
Cannon; Teen Beat-—5andy HNelson;
Smokie Part 1) =Bill Black Combo; B

mare
&

THE ORIGINAL HITS = VOLUME &
LRP-3260
Paper Roses—Anita Bryant; In The Still
OFf The Night —Five Satins; Run To Him
— Bobbhy Wee; So Rare—Jlimmy Dorsey;
E more

&

THE DORIGINAL HITS —VOLUME 5

(15 HITS)

LAP-3235

The Big Hurt —Toni Fisher: Mule Skinner
Blues —The Fendermen; This Time—=Troy
Shondell; Shimmy, Shimmy, Ko-Ko-Bop -
Little Anthony & The Imperials; 11 more

-~

s

THE ORIGINAL HITS —VOLUME 4
(MEMORIES ARE MADE OF HITS)
LRP-3200

Gonna Get Aleng Without ¥Ya MNow—
Patience & Prudence; Rockin® Little Angel
— Ray Smith; Down Yondeér —lohnny &
The Hurricanes; Bongo Rock—Preston
Epps; 8 more

THE DRIGINAL HITS —VOLUME 3
LRP-3187

Lavender Blue—Sammy Turner; Quiet Vil-
lage—Martin Denny; Stardust—Billy Ward
& His Dominges; Hearts OF Stone —Bill
Black Combo; A Hundred Pounds OF Clay
— Gene McDaniels; B more

THE ORIGINAL HITS —VOLUME 2
| LRP-3180
| afranded In The Jungie—=The Cadels;
rt Fat Fannie=Larry ams; You're
I| | Short Fat Fannie—L Willl You'
Sixteen—Johnny Burnette; Perfidia—The
| genturas: Forever =The Little Dippers;
more

REST CET M e

Y T 1
= L '[:IHI-;'

oy 8 ORIGINAL Rame

THE ORIGIMAL HITS —VOLUME 1
LRP-3178

Bo You Want To Dance—Bobby Freeman;
Bony Maronie—Larry Willlams; Western
Movies—The Olympics: Teguila—The
Champs; Walk Don't Run—The Ventures;
B mare

1. Free display unit
with “prepack selection” of 50 LP's

2. Radio advertising in 30 markets

3. Terms:

» 159 cash discount

= 100% exchange privilege

« Deferred Billing: Y2 June 10, ¥ July 10, 1963

LIBERTY
“ALL-TIN
SERIES

THO
-ty

VARESTT iy

13"

» 35 best-selling hits

CRY ME & RIVER
COME OM-A MY HOUSE = =54500
JULEL LOMDON

TOWIGHT ¥OU BELONG TO ME
GOMNA BET ALONE WITHOUT YA HOW » ®54301
PATIENCE & PHUBEMCE

SITTIN IM THE BALCONY
HALLELULA, | LOYE HER 50 » #54502

EDDIE COCHRAN

SUMMERTIME BLUES
TEENAGE HEAYEN - =354503

E£0D(E COCHRAN
C'MON EYERYBOOY
SOMETHIN' ELSE = #54504

ESNIE COCHEAN

STARDUST
DEEF PURFLE = 254505
RELLY WARD & THE DOMINDES

I'M AYAILABLE
FREIGHT TRAIN = =54506

MARGIL RAYOURN
QUIET VILLAGE

ENCHANTED SEA » 254507
MARTIN DENNT

DREAMIN
LITTLE BOY SAD = =54508
JHHNY DURRLTTE

YOU'RE SITEEN
BIG BIG WORLD » =54308
JINNY DURNLTTL

BEVIL OR ANGEL
RUBEER BALL = =54510
BOBEY YVEE

STATIN' IN
MORE THAN | CAN SAY = #54511
BOBSEY VEE

A HUNDRED POUNDS OF CLAY
TOWER OF STREMGTH = 54512
CEME M:OANIELS

CANADIAN SUNSET
LIKE YOUNG = =5451]
EODIE HEYWODO

ENDLESS SLEEP =
bY REYMOLES

WESTERN MOVIES = 54514
THE CLYMPICS

COME SOFTLY TO ME
MR BLUE = #54515

THE FLEETW-ODS

RUMAROUKD
CONFIDENTIAL « 254518

THE FLEETWOODE

TRAGEDY
THE GREAT IMPOSTER = =54517
THE FLEETWOOES

WALK — OON'T RUN
RUB-BUNK-SHUSH » =34518
THE YENTURES

PERFIDIA
BLUE MODOM = =54510
THE VENTURES

WITCH DOCTOR
THE BIRD ON MY HEAD = =54520
THE MIISIC OF DWYI0 SEVILLE

RAGTIME COWBOY I0E
ALYIN'S ORCHESTRA » &54521
THE CHIPMUNRS

WEART TD HEART TALK
SAN ANTOMID ROSE » =54522

B8 WILLS & TOMMY DURCAN

TAKE G000 CARE DF MY BABY
PLEASE DON'T ASK ABOUT BARBARA = =54523
ROSEEY YEE

RUH T0 HIM
SHARIME YOU » =54504
BIERY VEE

LOVEY DOVEY
LIME-TING-TONG = = 54525
BUDDY HMOE

HURT
WHAT'S A MATTER BARY » 254538
TiMi FURO

CHIF CHIP
FOINT OF WO RETURN = =54577
GEME McTANIELS

THE MOUMTRIN'S. HIGH
TELL ME = =54538
BICK & DEEDEL

THIS TIME
TEARS FROM AM AMGEL = =54520
TROF SHONDELL

UP A LATY RIVER
AUTUMN LEAVES » =54530
81 ZENTHER

SURFER'S STOMP
BALBOA BLUE = #354501

THE MARKETTS

OLD RIVERS
MAMA SANG A SONG = =54532
WALTER BRENNAM

MY KIND OF GIRL
PORTRAIT OF MY LOYE = 254533
MATT MOMAD

THE CHIFMUNK SONE
ALYIN'S HARMONICA « =55250
THE CHIPMUMKS

1. Free counter display and divider cards

with each “prepack” order: 105 singles

2. Free title strips available

3. Terms:
» 15% cash discount

LIBERTY RECORDS

Thi=s Onas

 Deferred Billing: ¥ June 10, 1% July 10, 1963

LT

DKXB-1E3-BTXY
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By JUNE BUNDY

NEW YOREK—In two key
areas television will be a more
important factor in the record
business this year than it has
ever been in the mutual history
of the two media.

In the area of promoting rec-
ords and artists, the networks
will give considerably greater
video exposure to musical talent,
with many new and holdover
variety-musical programs sched-
uled for the balance of this sea-
son and next, thus opening up
many more network TV book-
ings for newer and/or lesser
known disk artists as well as the
big record names.

Conversely, there is every in-
dication that record manufac-
turers will cut debut disks with
TV performers in greater num-
bers than ever before in the hope
of duplicating the success of

such current TV star record-hit
makers as George Maharis,
Frank Fontaine, Vince Edwards,
Richard Chamberlain, Johnny
Crawford and others.

i ———

Roy Orbiten has onother big one
going greal guns. "MOMNUMENT
No, 804" is the number reorders
specify as his IN DREAMS 1ooms
toewaord the tep on national charts,
Orbison is booked exclusively by
Acuff-Rose Arlists Corpoeratien,
Mashvilla,

fAdvertisement)

The key record plug on TV
this season, of course, is Jackie
Gleason's CBS-TV show, which
kicked off Fontaine's current

smash LP. But new hour-long
programs starring Judy Garland
and Danny Kaye are on tap at
CBS-TV. NBC-TV will launch
new hour-long shows starring
Bob Hope and Joey Bishop, plus
a series of Mary Martin specials
and a Bill Dana comedy show.

ABC-TV has scheduled a two-
hour Saturday night Jerry Lewis
show this fall and will bring out
two new musical shows next
month—"Hootenanny,” emseed
by Jack Linkletter, and the Jim-

my Dean show. One of the first
summer subs lined up by CBS-
TV is another musical variety
hour, starring Keefe Braselle, in
Garry Moore’s time period.
Held over from the current
season will be such popular
comedy-variety and/or music
shows as NBC-TV's Mitch
Miller, Jack Paar, “Bell Tele-
phone Hour,” Johnny Carson,
CBS-TV's Red Skelton, Jack
Benny, Gleason, Garry Moore,
and ABC-TV"s Dick Clark, Law-

Networks Plan Greater TV Exposure for Singers

rence Welk and Ernie Ford.
Andy Williams, Dinah Shore
and Merv Griffin (who goes off
NBC-TV in April) won't have
regular shows this fall, but will
probably do several guest shots
and speciale. There is also a re-
port that Griffin will head up a
new late-night show, a la the
Johnny Carson program.

In addition to the regular va-
riety hours scheduled, a number
of one-shot musical programs

(Continued on page 72)

Hearings Question Coverage
Of Ratings, Radio Services

WASHINGTON — Radio
broadcasting needs far more than
the outgrown, traditional audi-

ence rating measurement, one
that will show its tremendous
mobile car and transistor au-
dience, if the service is to pget

YoU SHouLp
KNOW, YOU'RE
AN ANGEL!

\]1.

——i—

MR2. RECORY OkaL

For Fast Profits and Quick
Turn-Over in Record Sales

BILLBOARD DEFINITELY
IS YOUR st BUYING GUIDE!

------------ Just mail request order today
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100" and “TOP LP's"” Record
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out of the red and on a fair
competitive basis with other me-
dia.

This point was made strongly
by James S§. Seward, Columbia
Broadcasting System's executive
vice-president for radio, at the
broadcast rating hearings
launched here last week by the
Harris (D., Ark.) Special Inves-
tigating Subcommittee of the
House Commerce Committee.
Radio’s pattern today, Seward
emphasized, is one of “favorite
station,” rather than “favorite
program,” the latter having
moved into television entertain-
ment.

William K. McDaniel, the Na-
tional Broadcasting Company's
radio network vice-president,
agreed, but feared that even if
the additional mobile audience
measurements, including station
breakout, were possible, they
might be "“too expensive for
practical use.” Present costs of
the A, C. Nielsen Radio Index
are tremendously higher in rela-
tion to radio network revenue,
than the costs of the Nielsen
TV Index is in relation to TV
revenue, he pointed out.

Annual cost to CBS Radio
network for rating services:
$171,348 for Nielsen; $1,714
for Pulse, Inc., which undertakes
local market reports, and $75
for Sindlinger & Company’s Na-
tional Media Activity Reports.
Annual costs to NBC were re-
ported as: $175,000 on Nielsen
network radio service; $2,200 a

year for all Pulse local radio re-
ports.

All this expenditure results in
“sadly underrated” -circulation
figures for radio, network
spokesmen said. CBS' Seward
believes that the poor tallies ac-
count in large measure for the
fact that some 40 per cent of
the existing 3,469 AM stations
reported losing money in the
FCC's 1962 financial data.

Seward frankly acknowledged
that radio network ratings are
crucial in deciding affiliations,
times sales and programming.

CBS' radio network head said
that even additionai services
which attempt to reflect the
“plus" factor in the mobile ra-
dio audience are far from satis-
factory. All three networks now
use a survey called Auto-Plus,
which indicates an extra audi-
ence “plus” for auto and port-
able (no plug-in) radio audience.
Also, in 1962, the Nielsen rat-
ing service started twice-yearly
reports of numbers of portable
radios in use in U. S. homes.

However, the badly needed
further step in not just a general
“plus,” but a station- bf,r-stnn{m
(hence program by E’ﬁam]
type of listener tahulatmn
health needs new accounts and
new accounting, and the tradi-
tional rating measurement sys-
tems are not getting for radio
its fair share of popularity and
advertiser support.

Hearings are expected to con-
tinue for perhaps two weeks or
more.

A Tribute to the Late, Great Stars

Pal;y Cline

rC&wboy Copas

Hawkshaw' Hawkins

"ANGELS FROM THE OPRY"
"DEADlINE DISASTER"

Briar Record #45-153

(25,000 Records Shipped Owvernight!)

Dealers, Distributors: Write, Wire or Call

BRIAR INTERNATIONAL RECORDS

1719 West End Ave.

Nashville 3, Tenn.

Phone: ALpine 4-5519
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Jazz Disks Getting Place in Sun

WITH THE DEALERS

Couple of New Bossas
Nova Up the Business

By BARRY KITTLESON

Jazr dealers got a blast in their business these past weeks with
a pair of giants, both motivated by the bossa nova beat: “Bossa
Nova U. S. A.." with the Dave Brubeck Quartet on Columbia, and
“Jazz Workshop Revisited,” by the Cannonball Adderley Sextet on
Riverside. The latter includes the currently up-and-coming single

“Jive Samba.”" This album, out
only two weeks, took off so fast
that most dealers have sold out
their initial order and are re-
ordering.

Singer MNancy Wilson, who
stepped into the spotlight big
this past year, has the customers
eagerly awaiting the arrival of
her Capitol LP, “Broadway—
My Way."” Dealers report steady
action on all of her LP's ever
since she hitched up with Ad-
derley last year. At arecent con-
cert in Los Angeles’ Shrine Au-
ditorium, hundreds of people
were turned away, according to
Sam Kramer. Kramer, who owns
two of the largest jazz outlets
in the Los Angeles area, says he
personally sold over $10,000
worth of tickets for the gig.

* k. J &

Riverside should be congratu-
lated for some clever reverse-
order thinking. Their Charlie
Byrd LP, “Bossa Nova Pelos
Pasaros,” which had a good
start on the sales chart but
failed to keep the pace, got a
new lease on life with the re-
lease of the single “Meditacao”
(Meditation) from that album.
Result: action on the album has

LA AT TATET TR E

SWING STREET
COMES TO LIFE

NEW YORK—CBS-TV used
still pictures and four tracks
from the three-LP Epic jazz
package “Swing Street” in illus-
trating a special news segment
Sunday (10). The feature, which
compared the past and present
history of that portion of 52d
Street between  Fifth and
Seventh avenues, was narrated
by George Simon and broadcast
twice during the day.

begun to pick up again and it's
carrying on like a new release.

A newcomer to the recording
field, and deserving of menion
here, according to Los Angeles
dealers who know her from her
life work in the Southern Cali-
fornia area is Miss Vi Redd, who
plays alto sax on her first release
for United Artists. Vi is a real
musician of the soul school and
sings as well.

NEW YORK—The music put
on disks by jazz artists as origi-
nal tunes are virtually unex-
ploited in the general market
though there has been much
interest since certain jazz artists
have proved to be salable com-
modities, George Avakian is in
the process of laying the
groundwork for even greater ex-
posure for jazz composers in the
future.

Avakian, who is jazz a.&r.
consultant for RCA Victor and
is engaged in consultation on a
number of other projects for
other labels, has set up ASCAP
and BMI firms which will be
particularly devoted to the ex-
posure and development of
tunes by jazz composers. Among
the prominent jazz names who
have voiced interest in the
Avakian project are Sonny Rol-
lins and Oliver Nelson. A num-
ber of other prominent artists
are interested as well.

Avakian was prompted o
move into the publishing areas
by the vast store of untapped
material already available and
the huge amount of material to
come. He noted the jazz stand-
ards of tomorrow could form the
basis for catalog material for
pop, radio-TV commercials,
themes, and movie music, Given
the proper exposure, the music
to come and the material al-
ready in existence form an im-
posing repertoire.

Avakian noted that a mass of
material currently sits, gathering
dust, on the shelves of the pub-
lishing houses affiliated with in-
dependent jazz labels. He real-
izes, of course, that these firm
do not have the staffs to pro-
mote works in their publishing
firms, but he does think that an

(Continued on_page 16)

Jazz Biz

MILWAUKEE — Stu Glass-
man is a jazz gentleman of the
Midwest who ties his business
up in a neat knot. Glassman is
a jazz deejay in this town and
also owns two of the city’s lead-
ing one-stops, both under the
name Radio Doctors.

Glassman's show is on WW]
here from 10:30 to midnight,
Fridays. He plays modern and
contemporary jazz primarily on
the station, which i1s the NBC
affiliate in the Beer City. Glass-
man chooses the disks himself
and, being on the wholesale and
retail end of the business as
well, he often programs new
material. The station pushes
Glassman's show, “Date With
Jazz," with 25 spot announce-
ments a week and The Milwau-
kee Journal and Milwaukee Sen-

STU GLASSMAN

in a Tidy

tinel list the records to be
played each week.

Glassman has done much to
publicize his show on the high
school and college levels. The
deejay-salesman has promoted
the show by giving high school
baskethall scores during the
news breaks. This has brought
teen audience attention not only
on the station but through men-
tion in local sports columns in
up-State areas.

Glassman also gives away a
free 45-r.pm. EP to anyone
writing in for it. The disk, cut
and issued on the Bethlehem la-
bel, is titled a “Date With Jazz"
and gives some idea of what kind
of music the show spotlights.

Package

Glassman says 500 copies of the
disk were mailed out in the first
five weeks of the offer.

“Date With Jazz" also high-
lights local interest by announc-
ing concerts or sessions by local
jazzmen or visiting stars. Glass-
man is currently inviting high
school and university students
to the show in person to tell
about jazz activities in their
schools. The disk jockey and
one-stop owner is also aiding the
Milwaukee Jazz Society and he
is currently planning a “you
asked for it" type of listener par-
ticipation show. Listeners would
pick their own jazz show by
mailing in cards, with the winner
getting 10 LP's, and other prizes
for runners-up.

JazzScope

Jazz and the folk folks met
every night after the regular
show on the Stan Getz-Crofut
and Addiss concert tour. Getz
and his combo and the folknik
team go through some wild
improvisations in the final num-
ber on the show. Understand
it gets laughs and lauds, es-
pecially the portions that show
off all performers in the Bach-
ian mode. ... Prestige Records
has signed Pony Poindexter for
its MNew Jazz label. First album
has the artist and his group
playing 12 of the big pop hits
of the last few vyears.... Argo

is all set for release of its next
Abhmad Jamal album “Macanu-
do™ which stars the pianist with
full orchestra. Label has also
signed Buodd Johnson and two
organists, Sam Lazar and Don
Patterson.

£ LS

Jorgen Grunmet Jepsen s
readying a new jazz discography
which is titled “Jazz Records
1942-1962." This is really an
cight-volume set of 380 pages
gach. ... George Wein went to
Europe with the Thelonious
Monk group. They will be on
the Continent for 14 days.

MARCH 16, 1963

Best Selling

JAZE ALBUMS

Ay reporied to Blllboard by Jaxx Dealers in Malor Markets.

This

Manth Title, Arfist, Label B Wo.

1. JAZZ SAMBA—Stan Getz & Charlie Byrd, Verve V 8432
2. HERBIE MANN AT THE VILLAGE GATE—Atlantic 1380
3. BACK AT THE CHICKEN SHACK—Jimmy Smith,

Blue Note 4117

4. BOSSA NOVA U. 5. A.—Dave Brubeck Quartet,

Columbia CL 1998

5. JAZZ IMPRESSIONS OF BLACK ORPHEUS—

Vince Guaraldi Trio

Fantasy 3337

6. SINATRA-BASIE—Frank Sinatra & Count Basie,

Reprise R 1008

7. JAZZ WORKSHOP REVISITED—

Cannonball Adderley Sextet

Riverside RM 444

8. I'VE GOT A WOMAN—Jimmy McGriff, Sue LP 1012
9. THE OSCAR PETERSON TRIO BURSTING OUT WITH THE

ALL STAR BIG BAND

10. BIG BAND BOSSA NOVA—Quincy

Verve V B476

Jones,
Mercury MG 20751

11. BAD BOSSA NOVA—Gene Ammons, Prestige PR 7257
12. DO THE BOSSA NOVA WITH HERBIE MANN-—

Atlantic 1397

13. WOODY HERMAN-1963—Philips PHM 200-065
14. THE JAZZ CRUSADERS AT THE LIGHTHOUSE—

Pacitic Jazz 57

15. ANOTHER TASTE OF HONEY—Martin Denny,

Liberty LRP 3277

16. BIG BAND BOSSA NOVA—Stan Getz, Verve B4%94
17. DIZZY ON THE FRENCH RIVIERA—Dizzy Gillespie,

Philips PHM 200-048

18. AHMAD JAMAL AT THE BLACKHAWK—Argo S 703
19. SCREAMIN'—Brother Jack McDuff, Prestige 7259
20. SOUL SUMMIT—Gene Ammons with Sonny Stitt & Jack

McDuff

Prestige PR 7234

21. FROM THE HEART—Hank Crawford, Atlantic 1387
22. TOKYO BLUES—Horace Silver, Blue Note 4110

BEST SELLING VOCAL JAZZ ALBUMS

1. GLORIA LYNNE AT THE LAS VEGAS THUNDERBIRD—

Everest 1208

2. BLACK AND BLUE—Lou Rawls, Capitol T 1824
3. BACK TO THE BLUES—Dinoh Washington,

Roulette R 25189

4. HELLO YOUNG LOVERS—Nancy Wilson, Capitel T 1767
5. TENDER, MOVING, SWINGING—Aretha Franklin,

Columbia CL 1876

6. NANCY WILSON-CANNONBALL ADDERLEY—

Wein also plans to accompany
Monk to the Far East in May.
The impresario is also looking
forward to having Pee Wee
Russell play with the modern
pianist at Newport. ... All the
cats are asking about jazz
beetles. Seems these are se-
quined, live insects that are
worn, on the end of a chain
attached to a gold pin or clip,
on lapels or shirt fronts. ...
Labels still looking for Blind
Orange Adams for a folk blues
album. Bobby Gladden ready
to cut with the unsung blues
Singer.
L L L]

Our congrats to Luiz Bonfa,
Fantasy Records and Vince
Guaraldi on their new hit al-
bum (thanks to a typo in last
weeks Top LP chart) “Jazz Im-
provisations of Jack Orpheus.”
Could be a parody of the flick

Capitol T 14657

score a la the Allan Sherman
tradition? Trumpeter Donald
Byrd is currently teaching at
the High School of Music and
Art. He journeys to France this
summer to study with Nadia
Boulanger. Byrd's extended work
for seven instrumentalists and
10 voices will be recorded by
Blue Note.

The Russian Cultural Ex-
change Commission rejected
Count Basie and Duke Ellington
and their bands as not being
cultured enough for exchange
for some of their artists....
Cannonball Adderley off to
Sweden this month for a single
date. . .. Jackie McLean is back
in the off-Broadway long-term-
er, “The Connection,” in New
York City. . . . Thad Jones and
Hank Jones are forming their
own group, according to rumors.

JACK MAHER

WwWw americanradiohistorv com
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A Cat Can Look at 'Jazzidiom’

s il e

STAN GETZ HORNS in on "Jazzidiom,” a half-hour-a-menth

pure jozz show presented on KWY-TV, Cleveland. Backing up
Getz are regulars Al Harewood, drums; Steve Kuhn, pianist;
Tommy Williams, bass. Mike Douglas emsees the show.

TALENT TOPICS

NEW YORK

Composer and conductor
Michel LeGrand was in town
last week en route to Las Vegas
for the world preview of film
“Love Is a Ball.” He composed
score for the film which in-
cludes title tune, just released
by Philips’ Records, b-w “Mil-
lie's Theme,” also from the
United Artists picture. It stars
Glenn Ford and Hope Lange.
.. Tune has been heavily cov-
ered, so that as composer, Le-
Grand showed signs of no sweat.

Mel Shayne recently signed
Broadway musical star Larry
Kert to an exclusive contract.
Kert, the original Tony in “West
Side Story,” is currently on tour
with the national company of
“I Can Get It for You Whole-
sale.”

The days of chivalry and the

and gesture are back. Twenty-
Eru Princeton collegiars plan
to carry on in knightly fashion—
all for Peggy Lee, who opens at
New York's Basin Street East
on March 14. Stalwart fellows
will hike the 50 miles from
Princeton, N. J., to New York
to catch opening. Why? * 'Cause
I'm a Woman,”" Miss Lee said.
. « . You bet your sore feet
she is.

Previously with Columbia
Artists, band leader Dick Schory
has just been signed by William
Morris. . .. Recording for RCA
Victor, Schory was selected to
be one of the 10 artists to in-
augurate the new Dynagroove
sound on an album called “Su-
percussion.” This is the second
straight time that RCA has
picked him to pioneer in a new
technical advance. He was a
“first"” with that company's
Stéereo Action series as well.

Jazzman Kai Winding, musi-
cal director of New York's Play-
boy Club, inaugurated a series
of jam sessions to be conducted
in the various Playboy Clubs.

Stu Phillips, indie producer
for Colpix Records, just became
a father. The little lady’s name
is Tonmi.

BARRY KITTLESON

CHICAGO

Dick Gregory will use the
proceeds of his album, “My
Brother's Keeper," to cover the
cost of the U. §. surplus food
distribution program for some
26,000 destitute Negro and
white farm workers in Missis-

sippi. The album will go on sale
this week at the Tivoli Theater
and in a Loop location for $1.60.

. Ahmad Jamal opens at
the new Taj Mahal, same site
on South Michigan as Jamal's
old club which closed about a
year ago. Col. §. M. Abdullah,
retired Indian army officer,
owns the new establishment,
though Jamal still owns the
building. . King Arthur's
Pub is switching to a live enter-
tainment policy. Sir Judson
Smith, British jazz pianist, does
the first show. . . . Jack Latta,
a former Billboard executive,
has been named ad manager for
the Chicagoan. . . . Progressive
jazz pianist Panl Smith (no re-
lation to Columbia’s branch
manager here) opens at the Lon-
don House.

NICK BIRO

By BOB SUDYK

CLEVELAND — In expresso
shops, neighborhood taverns and
pads throughout this area last
week, the beats, the rock and
rollers and those hip from high
school to Hadacol tuned in on
KYW-TV's “Jazzidiom."”

The monthly show has been
a make-the-scene must for jazz
aficionados for the past two
years—appreciation and the au-
dience is growing like the bossa
nova,

Stan Getz and his side men
blew hot and cool for the most
recent 30 minutes of “Jassidiom
last Thursday in one of the
finest shows in the series. Mike
Douglas, who has his own hour-
long live show starring nation-
ally prominent talent each after-
noon, emsees the party.

Doing what the show does
best, Douglas announced each
number then spent about eight
minutes with Getz in conversa-
tion. They talked about the sax-
man's home in Copenhagen, the
rocket rise of the bossa nova

and jazz.
Jazz for ‘Curiounst’
Producer Don Rumbaugh,

one-time jazz pianist, presents a
novel blend of information and
entertainment resulting in prob-
ably the most unusual presenta-
tion of its Kind in the country
today. The show is jazz for the
purist and the “curioust.”

Here is how Rumbaugh ex-
plains it: “Jazz is no less an art
than painting. We think we have
an enjoyable, musically enter-
taining show. We try to make
jazz less mysterious. We try to
tell a little of the life of the
performer and more important
ask a few pointed questions
about jazz to help educate the
uninitiated.

“The public seems shocked to
find that jazz musicians are
nice, gentle, intellipent people—
highly sensitive about their
musical leanings.”

Several years ago KYW,
a Westinghouse Broadcasting
Company station, originated a

(Cantinued on page 16)

ARTISTS’ BIOGRAPHIES

For vyour programming use here are pertinent facts about hot disk artists, 1T elipped and
pasted on 3 by 5 cards these bicgraphies will help you build a cenvenient file of such data.

ing piano and guitar. BACKGROUND: The group wasn't al-
ways known as the Romantics. Back in Ohio the four boys
made personal appearances and did night club work as the
Supremes. It was there they met Ruby. Though she had never
sung professionally, the boys let her appear with them now and
then. They hit it off so well with Ruby that they wrote material
for a new act and that brought them to the attention of Allen
Stanten, pop a.&r. director at Kapp Records. Stanten thought
that Ruby made a good lead singer and changed the group's
name to Ruby and the Romantics. Well-rounded musically,
they all play instruments and write their own stuff. The group
is now on a personal-appearance tour to promote their big
chart success, “Our Day Will Come."

LATEST SINGLE: "Our Day Will Come,” the group’s
first chart single continues to soar near the top of the Hot 100.

LATEST ALBUM: “Our Day Will Come” is due to be re-

leased this week.
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RUBY AND THE
ROMANTICS

(Kapp)

PERSONAL MANAGER:
Leroy Kirkland. BOOKING
OFFICE: William Morris.
NAMES: Ruby Nash and the
Romantics are Edward Rob-
erts, Ronald Mosley, Leroy
Fann and George Lee.
HOME TOWN: All from
Ohio except George Lee
who's from Alabama. AGE:
Early twenties. HOBBIES:
Sewing (that’s Ruby, of
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ROSIE

Rosie Takes
To the Road

NEW YORK — Singer Rose-
mary Clooney is taking to the
road for a solid coast-to-coast
schedule of personal appear-
ances, night club gigs and TV
spots,

Her schedule was kicked off
with an appearance last week
(5) on the Garry Moore show,
which originated from Holly-
wood, As comfortable with a
song as ever, Miss Clooney was
at her best when she sang her
latest single release, “The Rose
and the Butterfly,” her first re-
lease under a newly signed con-
tract with Reprise. Her latest
LP, “Rosemary Clooney Sings
Country Music From the Heart,"”
is on RCA Victor

After a guest shot on “T've
Got a Secret” (11), Miss Clooney
will open at the Fairmont Hotel
in San Francisco March 14,
where she’ll hold forth through
March 31. One-nighters on her
agenda will include convention
dates for IBM in San Francisco,
March 19, and at the Fontaine-
bleau in Miami Beach on April
1. Others include the Ak-Sar-Ben
Coliseum in Omaha (June 11
and 12) and the T. H. Barton
Coliseum in Little Rock June 15,

She is up for a return en-
gagement on the Garry Moore
show April 30, this time from
New York.

Remo Tour

To Play 24
U. S. Cities

NEW YORK—The San Remo
Festival will play more U. S.
cities this year than during any
other previous tour. The big pop
music fete from the Italian song
capital starts its tour at Con-
stitution Hall in Washington
Thursday (21) and will cover
more than 23 other big popula-
tion centers.

Following its Washington
opening, the festival plays Car-

negie Hall, New York (22);
Providence (23), Boston (24),
Bridgeport (25), Philadelphia

(26), Utica (27), Buffalo (28),
Akron (29), Detroit (30), Chi-
cago (31), Oakland (April 1),
San Francisco (2), Seattle (3),
Fresno (4), Los Angeles (5),
Pittsburgh (6) and following that
Baltimore, Cleveland, Youngs-
town, Newark and Brooklyn.
The singers on the San Remo
tour this year will be a com-
posite of stars who sang at
either or both the 1962 and
1963 Festival contest perform-
ances. The artists include Aura
D' Angelo, Ginni Lacommara,
Giuseppe Negroni, Tullio Pane,
Anna Rinalli (Miss Europe),
Wanda Romanelli, Vana Scott,
Joe Sentieri and Arturo Testa.
The maestro is Gino Mescoli,
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L00P DE LOOP . . . JOHNKY THUNDER

Diamaond D 5001 (Mm); S0 5001 (3)
Album Spatlight, Feb. 9 luve

ALBUM PICK OF THE WEEK

Cash Box, Feb. 2 lsve

VARIETY TOP LP's

Jan, 30 lssue

LP OF THE WEEK

Music Yender, Feb, 2 luus

DEALERS:
Contact your local

DIAMOND DISTRIBUTOR
FOR 1 ON 7 LP DEALI

Exclusively Booking Office

Produced By

TEDDY VANN DIAMOND RECORDS, INC. WM. MORRIS
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BIG BIG DISCOUNTS!
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UNITED ARTISTS RECORDS offers all dealers a specially-
designed program to produce record-smashing sales. At the
same time Mr. Dealer can return his old merchandise, any la-
bel, any speed, any size, for FULL CREDIT on his purchases in
the new CLEAN UP & MARCH INTO SPRING SALES PROGRAM.

FOR FULL DETAILS CONTACT YOUR UA DISTRIBUTOR TODAY!

UNITED ARTISTS RECORDS ¢ 729 SEVENTH AVENUE * NEW YORK 19, NEW YORK
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BLACK CLOUD
(LARENCE STANFORD

HEIGH-HO RECORDS

Heigh-Ho Music Publishers
1674 Broodway, New York 19, N. Y.

A Cat Can Look

® Continued from page 12

culture format under the name,
“Dimensions 3." Jazz soon be-
came a part of it since, as
Rumbaugh points out, jazz is
one of the truly American cul-
tural gifts to the world.

Grew and Grew

The jam and gab session has
become so successful that it has
its own identity today.

“Billy Taylor, a jazz evange-
list and articulate exponent of
it, did a beautiful job of ex-
plaining what he and others are
trying to do,” said Rumbaugh.
“There has been wonderful audi-
ence reaction.”

Two high school music teach-
ers wrote Rumbaugh and said
that they make the show re-
quired viewing for their stu-
dents.

“Jazzidiom™ operates on a
$400 budget and utilizes the
talent that comes into town for
niteclub dates and live appear-
ances on the Douglas afternoon
shows. Some stop off for “Jazz-
idiom” on their way to club
dates in Chicago, Detroit or
New York.

Groups making the scene in-
clude such names as Art Van
Damme, Red Norvo, Dizzie Gil-
lespie, Joe Williams, Jimmy Mec-
Partland, Jonah Jones and
Herbie Mann,

KYW has permission for one
free run of each show and uses
palbotas will ) it Sut. it the tapes for occasional jazz
records will be released on a limited spectaculars featuring the best
basis. Address tapes to of “Jazzidiom"™ on hour-long

EVERETT J. CORBIN presentations. Rumbaugh re-
wophe: . ol Tlen- SI0r T ek vealed that an hour and a half
jazz show is in the works,

KYW is very happy with
“Jazzidiom” and has made it a
permanent feature. Most of the

Say You Saw It |
illboard shows are taped for presentation
In_Billboar at an 8 p.m. time spot.

HEADING FOR THE TOP
OF THE LP CHARTS

Lovwox

COUNTRY SINGER
WANTED

Everett Corbin, of Lake City, Fla.,
newspaperman and songwriter,
wishes to enter into a contract with
a pouniry Einger which would call
for their recording four of his songs
in Naghville, Tenn. Those Interested
ghould submit a JI0minute tape of
thelr singing in order to show style,
Speed of tape should be 7.50. It
cannot be Teiturned. The person
selected will he nobtified and further

when answering ads . . .

T ST
THE FURNNIEST

ALBUM

OF THE YEAR

EL SILVERSTE!
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AVAILABLE IN MONO & STEREO

Ag 'ATLANTIC RECORDS

1841 BROADWAY » NEW YORK
FULL BTHAMSES FREGUENGT SPECTRLM

TV GUEST APPEARANCES
BY RECORD TALENT

The national network TV guest appearances listed below provide ouvtstanding promotional op-
porfunities For alert, sggressive record dealers and for aﬂ others who can benefit from the
gxposure of these record artists to millions of consumers. This chart should be used as a
calendar around which to plan window, counter and other displays by which the TV appear-
ances can be merchandised to the record-buying public.

MARCH 11-17
(Al Times Eastern Standard)

MONDAY 11—JOANIE SOMMERS, OSCAR BROWN JR.
Both appear on the Steve Allen tape-syndicated show. Latest liJI_iII for Miss
Sommers is “Randy Moved Away” b.w. “‘Memories, Memories”™ on Warner
Bros. Oscar Brown Jr. has several albums on Columbia. Both returm for
Tuesday (12} might spof.

TUESDAY 12—KEELY SMITH
The Garry Moors show (CBS-TV, 10-11 p.m.) features ﬁﬂ singer Keely Smith
whose first release on Reprise ls “Going Throwgh the Motions.™

WEDNESDAY 13—FRANK SINATRA, ROBERT GOULET, BRENDA LEE '
All appear as guests of the Bok Hepe show (MBC-TV, 9-10 p.m.). Sinatra's
latest LP is ""Sinatra—Basie” on Reprize, Gouwlet has "Ei'lﬂllll’f Yours' on
Columbia and Brends Lee is on Decca with “'All Alome Am L. Hope, too,
has & curren! release om Decca: “‘Hope in Russia and One Other Place.”

WEDNESDAY 13—LEONTYNE PRICE, STEVE LAWRENCE, EYDIE GORME
All sppear on the Bell flll?l’l!nl Hour (WBC-TV, 10-11 p.m.). Latest release
for Misz Price is Puccini’s “Madama Butterfly,” om RCA Victor Dynagroove.
Eydie Gorme Is currently het with new LP on Columbia "Blame It on the
Bossa Mova,” 23 is her hushand with “‘Steve Lawrence Winners,” also on
Calumbia.

WEDMNESDAY 13—FRANKIE AVALON
Chancellor recerding star wisits Steve Allen taps-syndicated show. His latest
single iz “'First Love Mever Dies” bow., “My Ex-Best Friend.”

SATURDAY 16—JACK JOMNES
Kapp recording artist joins Jackie Glemsom show (CBS-TV, 7:30-8:30 p.m.).
Latest simgle is “The Lonely Bull” b.w. “La Paloma.”

SUNDAY 17—CHAD MITCHELL TRIO
Group to be featured on Ed Sullivan Show (CBS-TY, B2 p.m.). Latest album
i “Chad Mitehell Trie in Action™ en Kapp, and their latest single Is
“Blowing in the Wind" b.w. “Adies Mi Corazon.”

SUNDAY 17—GIANNA D'ANGELO, GUISEPPE CAMPORA, MARIO SERENI
All, members of the Metropolitan Opres company, appear on the Vaice of
Firestomne [ABC-TW, 10-10:30 p.m.). Each may be heard in numerous albums
on various labels,

SUNDAY 17—JOAN SUTHERLAND, ELLA FITIGERALD
Dinah Shore plays hostess to beth artists (NBC-TV, 10-11 p.m.). Miss Suther-
land's mewest Londom release i "La S-nr:nlmh.lil,“ while Ella Fitzgerald
has a now Verve-released single “Bill Bailey, Won"t You Please Come Home.™

000000000000
EDITORIAL

A Grievous Loss

Along with the rest of the music industry, Billboard was
shocked and grieved by the tragic accidents that took from us such
true professionals and warm human beings as Patsy Cline, Cowboy
Copas, Hawkshaw Hawkins, Randy Hughes and Jack Anglin. As
leading exponents of the country music field, they not only were a
credit to their profession but to the entire music business.

In effect, these five sacrificed their lives in behalf of all of us,
for their last appearance was at a benefit for the family of Cactus
Jack Call, the disk jockey who died recently.

It was typical of them that their arduous schedule should have
been interrupted for such an appearance, a gesture that each of
them made willingly, many times over, and indicative of their
generosity and sincerity.

Our industry has suffered a terrible loss, but even greater is
the loss of the nation as a whole.

To their families, to the country music field, to the entire
music industry, Billboard extends its sincere condolences and heart-
felt sympathy.

OO0 OO G OO O 0O 0O TR

TALENT ON TOUR

(Top record talent in top record towns this week)

tel in Miami. . . . Opening for
two weeks at Fontainebleau,

EAST
Opening for 10 days at the

Latin Casino in Cherry Hill,
M. 1., is MGM thrush Connie
Francis. . . . Flamenco guitarist
Juan Seramo at the Second Fret
in Philadelphia through March

18. . . . March 14 marks an-
other exciting opening for
Peggy Lee and Basin Street
East, New York. . . . Winding

up a three-week concert tour
this weekend finds the Clancy
Brothers and Tommy Makem at
Donnelly Memorial, Boston
(15); Civic Opera House, Chi-
cago (16), and finally New
York's Carnegie Hall for St.
Patrick’s Day Sunday (17).

SOUTH

Jazzman Stan Gelz appear-
mmg this week at Municipal
Auditorium, Atlanta (11);
Bushnell Auditorium, Hartford,
Conn. (14); Symphony Hall,
Boston (15), and Eastman Thea-
ter, Rochester, N. Y. (16). . ..
The Southland gets Count Basie
this week at Memorial Audi-
torium, Chattanooga (11); the
Sunset Auditorium, West Palm
Beach (14), and then for three
days (15-17) at the Sir John Ho-

WWW americanradiohistorv com

Miami Beach (13), is Sammy
Davis Jr.

MIDWEST

More one-night college stands
this week for the Smothers
Brothers include the School of
Mines, Rolla, Mo. (11), and
Cornell College, Mount Vernon,
Ia. (13). . . . Another pair of
folk concerts for Midwest audi-
ences to be given by Martha
Schlamme at Temple Beth Israel,
Chicago (16), and Temple Beth
El, Gary, Ind. (17).

WEST

At the San Francisco Opera
House on March 16: Phyllis
Diller. . . . Opening for four
weeks at the Flamingo, Las
Vegas, is comedian Jackie Ma-

Jazz's Place in Sun

® Continued from page 10

outside agent can do much to
promote the music of individual
artists.

The well-known jazz pro-
ducer revealed that his program
is still in the development stage,
but that by fall things will be
in high %ear. By that time, a
number of the Oliver Nelson and
Rollins compositions will be
available on disk. In addition
to the exposure and expansion
of jazz works in the U. S. mar-
ket, Avakian will look after the
complex international agree-
ments involved in today's world-
wide music business.

Avakian said that at present
both Nelson and Rollins were
co-operating on an experimental
basis.

MAURICE CHEVALIER ¢ HAYLEY MILLS

Brpkeae wiadd Jed,.
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LYMAX

PRESSINGS ADD A NEW SOUND DIMENSION

You can actually feel this exciting new clarity and

presence and this mystery material is 100°
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creaTep 8By RESEARCH CRAFT CORPORATION

1011 NO. FULLER AVENUE

LO5S ANGELES 46, CALIF.
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A SOUND SELLER
FROM GEORGE SZELL
AND THE (LINLL AND ORCHESTRA

=*  SHOWPIECES FOR THE
VIRTUOSO ORCHESTRA

GEORGE SZELL CONDUCTING
THE CLEVELAND ORCHESTRA

“ONE OF THE WORLD’S VERY GREAT ORCHESTRAS” New York Times
“THE ROLLS ROYCE OF THE ORCHESTRA WORLD" Seattle Post-Intelligencer

TCHAIKOVSKY: CAPRICCIO ITALIEN RICHARD STRAUSS: DON JUAN WAGNER:
LOVE-DEATH from “TRISTAN UND ISOLDE” MENDELSSOHN: “THE HEBRIDES"
(“FINCAL'S CAVE") OVERTURE JOHANN STRAUSS: PERPETUAL MOTION
STRAVINSKY: DANCE from “THE FIRE BIRD"

S

AVAILABLE AT A SENSATIONALLY LOW PRICE
CHECK THESE PROMOTIONAL FEATURES

TIME February 22, 1963 SPEGIAL

Newswieek Janary 26, 1963 BROWSER BOX
WE MEAN BUSINESS—LETS TALK SALES
EN\\U/~%
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Industry Saddened as
4 Die in Plane Crash

® Continued from page I

smash-up. It is expected to take
several days, if not weeks, to
complete the study, one of the
investigators reported.

Many persons in the mid-
Tennesse area went to the Cam-
den area Tuesday nilght to join
in the search after learning of
its late status over WSM radio.
Of those joining the search,
many were “Opry” and music
industry personalities.

The plane apparently struck
a large tree before hitting the
ground. Parts of the aircraft
were hanging in the tree and a
three-foot hole marked the spot
where the main part of the
fuselage struck the ground.
After the wreckage was located,
more than 200 cars lined the
highway near the accident.

- On Wednesday (6), the Ten-
nessee House of Representatives,
now in session, stood in silent

HAWKSHAW HAWKINS

“’SHERRY’S
LIPS”

“MISS BROWN"

3583 Fhi“ip:l Intérnational

David Houston

Sun Records
639 Maodison Memphis, Tenn.

Iniroducing The

Hi-BOYS!

A Smash-ation With

“THEY SAY"

b/w

"MIST OF BLUE™

Unicom #1202
DJ Copies Available. Write:

CROSSWIND MUSIC
Box 1643 Huntsville, Ala.

COWBOY COPAS

tribute to the victims. Gov.
Frank Clement offered a com-
ment typical of the many which
poured into the city: “With the
deaths of Patsy Cline, Cowboy
Copas, Hawkshaw Hawkins and
Randy Hughes, the entertain-
ment world suffers a great pro-
fessional loss and Tennessee
suffers a great personal loss.

“They were typical of the
serious-minded, hard working
professional people dedicated to
country music artistry.

“lI counted them among my
close friends and extend my
deep and sincere sympathy to
their families.”

Ott Devine, “Grand Ole Opry™
manager, said: "WSM and
the ‘Grand Ole Opry’ are
stunned and deeply saddened.
We have lost great talent as
well as the closest personal re-
lationship. This tragic happen-
ing has brought sorrow through-
out the entire music industry,
as well as to many thousands of
faithful friends and admirers.”

Said John H. DeWitt Jr.,
WSM president: “They were
great entertainers in the finest
tradition of the ‘Opry,’ and great
personages in their own right.
The loss is one which will be
felt throughout the music indus-

RANDY HUGHES

Richard

Chamberlain
MGM K-13121

S

i»
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PATSY CLINE

try, and particularly by their
many friends at WSM."

Patsy Cline had several mil-
lion-seller records, including *1
Fall to Pieces” and “Walking
After Midnight.” Her current hit
is “Leaving on Your Mind.” She
got her start on the Arthur
Godfrey “Talent Scouts” show
in the mid-'50"s and joined the
“Opry” in 1960. Decca'’s local
a.&r. chief, Owen Bradley, said:
“There was no better female
vocalist than Patsy Cline.” She
had just recently cut an album,
“Faded Love,” Bradley said. “I
don’t know when, if ever, if it
will be released.”

Off stage Patsy is Mrs.
Charles Dick. Her husband and
two small children survive.

Several years ago, Patsy was
in an automobile accident in
Madison, near Nashville. In that
accident one person was Killed,
and Patsy sustained face and
head injuries which left her in
critical condition for several
weeks.

Copas was a 17-year veteran
with the "“Opry.," The soft-
spoken native of Oklahoma has
had numerous hit platters. Some
of the big ones include “Filipino
Baby"” and “Signed, Sealed and
Delivered.” More recently his
biggest record has been a revised
version of “Alabam."” Copas is
survived by his widow, Lucy,
and three children.

Hawkins® interests centered on
his wife, “Opry"” star Jean Shep-
ard, and their son, Don Robbin;
country music and Tennessee
walking horses. His big records
include “Slow Poke,” “Soldier's
Joy" and “Bad News Travels
Fast.” He maintained a stable of
horses and was in the process
of petting them ready for the
spring and summer shows.

Hughes, although not an
“Opry"” star, was widely known
and respected in the profession.
He was the son-in-law of Copas,
and his wife, the former Cathy
Copas, also was an entertainer.
Cathy and a seven-year-old son
survive. Randy was considered
an accomplished musician. He
played back-up music for re-
cordings made locally and for
all of Patsy’s sessions.

Funeral services for Patsy
were held Saturday (9) in her
home town of Winchester, Va.
Services for the other three vic-
tims were held Friday in Nash-
ville.

WWW americanraadionisiorv.conr.—
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HOT COUNTRY SINGLES

" Billboard SPECIAL SURVEY

FOR WEEK ENDING 3/16/63

Jr'lle‘u Week Title, Artist, Label & Me. wﬁ:n"
1 1 DON'T LET ME CROSS OVER........ 15
Carl Butler, Columbia 42593
2 2 FROM A JACKTO AKING. ......... 12
Med Miller, Fabor 114
3 4 SECOND HAND ROSE ............. 13
Roy Drusky, Decca 31443
4 3 BALLAD OF JED CLAMPETT. ......... 15
Lester Flatt & Earl Scruggs, Columbia 42606
2 5 END OF THE WORLD.............. 13
Skester Davis, RCA Victor 8098
6 &6 ISTHIS ME ........ B e Te aa 6
Jim Reeves, RCA Victor 8127
7 8 ITAKETHECHANCE. ...........0.. 12
Ernest Ashworth, Hickory 1189
8 14 MR. HEARTACHE, MOVE ON ........ 8
Coleman O'Neal, Chancellor 108
9@ 22 THE YELLOW BANDANA ........... 3
Faron Young, Mercury 72085
10 7 TFORTEXAS .......cciciiincansns 4
Grandpa Jones, Monument BO1
11 10 I'VE ENJOYED AS MUCH OF THIS
AS | CAN STAND. ................ 15
Porter Wogoner, RCA Victer B105
12 9 NOT WHAT I HAD IN MIND. ....... 6
George Jones, United Artists 528
13 17 YOU TOOK HER OFF MY HANDS . ... 3
Roy Price, Columbio 42458
18 T BUNLL s anmeeneme i s eee iee 4
g Bill Anderson, Decco 31458
- 15 11 CAN'T HANG UP THE PHONE. ...... 8
Stanewall lockson, Columbia 42428
* 16 13 HELLO TROUBLE ................. 17
| Orville Couch, Yee Jay 470
. 17 — WALKMETO THEDOOR........... 2
| Ray Price, Columbia 42558 )
| 18 18 KNOCK AGAIN TRUE LOVE......... 4
I Cloude Gray, Mercury 720463 !
| 19 19 LEAVIN' ON YOUR MIND.......... 5 |
III Patsy Cline, Decca 31455
| 20 26 PLEASE TALK TO MY HEART........ 2
Country Johnny Mathis, United Artists 536
N — IN THIS VERY SAME ROOM. ........ 4
. George Hamilton IV, RCA Victor 8118
22 24 YOU'RE FOR ME ................. 12
. Buck Owens, Copitel 4872
" 23 15 DOES HE MEAN THAT MUCH TO YOU?.15
- Eddy Arnold, RCA Victor 8102
l 24 21 A STRANGER WAS HERE. ........... 7
Darrell MeCall, Philips 40079
25 23 FADED LOVE .........iv0000a00a0 9
Leon McAuliff, Cimarren 4057
26 28 WALK RIGHT IN ....... ..o uua 4
Rooftop Singers, Vanguard 35017
| 27 30 ALLGROWN UP ................. 4
' Johnny Herten, Columbia 42453
. 28 — STILL LOVING YOU ....... . civueus 1
! Clyde Beavers, Tempwood 1039
5| 29 — LONELY TEARDROPS .............. 1
I Rose Maddox, Capitol 4905
| 30 — HELLO WALLNO. 2............... 2

!

e = "

Ben Calder, MGM 13122

—— - __— .k

COUNTRY MUSIC CORNER

By BILL SACHS

Hank Snow and His Rainbow
Ranch Boys, including Chubby
Wise, Howard White, Tommy
Floyd and Ed Hyde, are set for
the Flame Club, Minneapolis,
for the March 25-30 period. Late
in April, Hank and his lads em-

bark on a Midwestern tour for
Rex Rinehart, to be followed by
a swing across Canada for pro-
moter Marlin Payne, starting
May 9. Last week Snow and his
Rainbowers spent Thursday and

(Continued on page 28)

A SOLID SMASH HIT!

“ALL 1 HAVE TO

DO IS DREAM”

c/w HI-LILI, HI-LO
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ANOTHER SMASH RHIT!

DRERAMS:

AVAILABLE IN EYE-TRACTIVE 4-COLOR SLEEVE
€/w “'Shahdaroba’’
MONUMENT # 306

Exclusive Management;

ACUFF-ROSE ARTISTS CORP. M onument

RECORDS

Mashville 4, Tennessee

CYpress 7-5366 HENDERSONVILLE, TENNESSEE
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R&B ROUNDUP

(By NICK BIRO)
(Chicago Office)

Lee Maye, left fielder for the
Milwaukee Braves, is about to
be signed to a recording pact by
Lenox Records. Lenox chief
Bob Gans was down in Houston,
heard a dub played by song-
writer Warner Mack, and liked
the sound so well he made ar-
rangements on the spot to sign
Maye. The Milwaukee outfielder
isn't the first athlete to break
into disk circles. Johnny Mathis,
a former high-jumper, is per-
haps best known. Others include
Althea Gibson, the tennis-track

star; Roosevelt Greer, New
York Giants lineman; Albie
Pearson, Los Angeles Angels

WHATEVER
SHE WANTS

JERRY BUTLER

1449 5. Michigan Ave.
Chicago 5, IIL

FROM
20th FOX

MARILYN SINGS
s HER GREATEST
= = HITS
" "MARILYN’
g G 5000
First Time on Newtown!
BILL HALEY
and the Comets

UP GOES LOVE

b/w

TENOR MAN

Newtown #5013
NEWTOWN RECORDS

6635 M. Broad 5¢t., Philadelphia, Pa.

Pop! Pop! Smash!

WHY NOT GIVE
ME A (HAN(E

JACKIE VERDEll

PEACOCK 1921
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outfielder, and Wilt Chamber-
lain, San Francisco Warriors ace
center. . . . “Little Esther” Phil-
lips is home on vacation for two
weeks. She opens at Baltimore's
Royal Theater March 21 for a
week, then on to Washington's

Howard Theater, March 29
through April 7.
Sue Records' Juggy Murray

is off on a promotion trip to
Los Angeles, St. Louis, Atlanta
and Charlotte, N. C., to pro-
mote his new Baby Washington
single. . . . Tke and Tina, also
on Sue, take off on a cross-
country promotion tour. First
stop is Texas later this month.
... T'he Lyrics, a group of New
York gals in their 20's, are he-
ing cut by Sue. It's their first
record. They were discovered
by Juggy Murray when they did
the demo on a previous Baby
Washington single, “Handful of
Memories.” . . . Jamie-Guyden
Distributing Corporation has ac-
quired the master to “Don't Let
Me Cross Over” by Peter Buck,
an r.&b. version of the current
country hit. The disk is on the
Drew-Blan label and was pro-
duced by Huey P. Meaux.

From the Pacific Northwest’s
r.&b. outlet, KZAM-FM, Seat-
tle, comes news about the form-
ing of a new label by the sta-
tion’s assistant manager, Larry
Braxton. First release is due be-
fore the end of the month. . . .
KZAM-FM program director,
“Jivin' Gene” Barrow, reports
“boss action” on “Crying in the
Chapel”™ by Little Richard on
Atlantic. Gene also picks “You
Bring Back Memories” by the
Supremes on Motown, and
“Come and Get These Mem-
ories” by Martha and the Van-
dellas on Gordy, . . . Clarence
(C.J. the Deejay) Jones returns
to the air on KZAM-FM after
a brief vacation. . . . Big Al
Downing just recorded a duet
with “Little Esther” Phillips in
Nashville for Lenox. Push side
is “You Never Miss Your Water
Till the Well Runs Dry.” The
label is putting a big push be-
hind Downing. He'll have a sin-
gle alone mext. . . . Columbia
just signed the Belgionettes, four
high school gals who were dis-
covered by Carl Davis when
they sang at a local hop. Pam,
the lead singer, plus Tam and
Pat are from Chicago. Florence
is from St. Louis. Their first re-
lease (a.&r.'d by Carl Davis)
will be out shortly.

Philips Deal

CHICAGO—Philips is offer-
ing a 10 per cent discount on
new releases and catalog in its
March 1-April 15 sales plan,
Featured are two classical al-
bums plus pop selections by the
Springfields, Roy Castle, Trio
Los Paraguayos and Jimmy Day,
In the classical albums, Pablo
Casals plays “Trio No. 7 and
Archduke Trio,” by Beethoven,
and baritone Gerard Souzay
sings “Schubert Winterriese."

MUSIC AS HOT nrRaB SINGLES

WRITTEN

A. & L. Names Subsid

A. & L. Distributors, Phila-
delphia has set up a new firm
to handle its Riverside, Wash-
ington. Offbeat, Battle, Montilla,
Jazzland and Torreador lines.

NEW YORK

According to Major Bill Rob-
inson “Hey Paula” was one of
those accidental hits. The tune
was recorded by Paul and Paula
because another better known
artist didnt show up for his
date. The studio was ready, so.
. . . Letter from Jay Douglas,
who read accounts of the NYU-
NARAS symposia on the art of
recording and thinks the organi-
zation should make these dis-
cussions available in pamphlet
form. . .. Goof in last week's al-
bums listed an Imperial LP
9221 as being by the “"Highway-
men in Concert.” The set should
have been titled “The Heights-
men."”

Those lovely locking German-
born Kessler Twins who graced
the back cover of Billboard a
few weeks ago have landed a
return engagement on the Red
Skelton TV show. They will ap-

ear two more times, one each
or the next two seasons....
Colpix Records has signed a new
singer in Donna Fuller. . .
Toni Santos has been signed as
a staff writer at Periscope pub-
lishing and recording company.
The Hyde Park, Mass., label is
still interested in seeing material
for future production. ... Amy-
Mala is distributing the Keyman
label. Lisa Carroll is the current
artist featured.

Columbia has picked up the
Al Alberts version of “Fly Me to
the Moon" from the President
label. Lisa Carroll is the current
the New York State accordion
championship. . . . Smash Rec-
ords has added another hot
master to its product Paﬂkage
New disk is “I'm Movin' On,”
by Matt Lucas on the Renay
label. Strong play is registered
in Memphis and Nashville, the
label says. ... Ted Curzon will
be released on Prestige Records
soon. This is only the second LP
by this highly touted jazz trum-
peter. Prestipe has made two
more distrib moves besides the
one mentioned elsewhere in this
issue. Cosnat is the label's new
Cleveland distrib, and Saml
Lampert has taken the Prestige,
new Jazz, Moodsville and
Swingsville labels in Philadel-
phia, while A. & L. still has
the ethnic specialty lines.

JACK MAHER

PHILADELPHIA

Buzz Curtis, promotion man
for Main Line Records, walking
the rounds of the radio stations
in deference to JFK's “50-mile
hike" campaign. . . . The Show-
boat, among the last of the local
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jazz showcases, has given up
the struggle with owner Herb
Keller dropping musical acts in
favor of roast beef sandwiches,
. . . Wagner's Ballroom brings
in Michael and Alicia to dem-
onstrate the bossa nova.
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Billboard SPECIAL SURVEY

FOR WEEK EMDING 3/16/43

Title, Artist, Label & No.

THAT'S THE WAY LOVE IS
Bobby Bland, Duke 340

HEY PAULA
Paul & Paula, Philips 40084

WALK LIKE A MAN
Four Seasens, Vee Jay 485

OUR DAY WILL COME
Ruby & the Romantics, Kapp 301

YOU'VE REALLY GOT A HOLD ON ME.12

Miracles, Tamla 54073

RUBY BABY
Dion, Columbia 42662

RHYTHM OF THE RAIN
Cascades, YValiant 0246

WALK RIGHT IN

Rooftop Singers, Vanguard 35017

SEND ME SOME LOVIN’
Saom Cooke, RCA VYictor 8129

MAMA DIDN'T LIE
Jan Bradley, Chess 1845

CALL ON ME
Bobby Bland, Duke 360

YOU'RE THE REASON I'M LIVING. .

Bobby Darin, Copitol 4897
HITCH HIKE
Marvin Gaye, Tamla 54075

SOUTH STREET

Orlons, Cameo 243

LOOP DE LOOP

Johnny Thunder, Diamond 129
LAUGHING BOY

Mary Wells, Motown 1039

HE'S SO FINE
Chiffons, Lourie 3152

RAINBOW

Gene Chaondler, Yee Jay 4468

LET'S TURKEY TROT

Little Eva, Dimension 10046

TELL HIM I'M NOT HOME
Chuck Jackson, Wand 132

WHAT WILL MY MARY SAY
Johnny Mathis, Columbio 428464
DON'T MAKE ME OVER
Dienne Warwick, Scepter 1239

DON'T SET ME FREE
Roy Chaorles, ABC-Paramount 10405

END OF THE WORLD
Skeeter Davis, RCA Victor BO98
UP ON THE ROOF
Drifters, Atlontic 21462

IT'S UP TO YOU

Rick Melson, Imperial 5901
HE’'S SURE THE BOY | LOVE
Crystals, Philles 109

HOW CAN | FORGET
Jimmy Heliday, Everest 2022
WILD WEEKEND

Rebels, Swon 4125

YAKETY SAX
Boots Randolph, Monument BO4

are E:uuin
vention

r on March 31 at Con-
all in Camden, N. J,,
to aid the family
WPEN disk jockey. . .
Rc)kejrs Del Shields and Joel

rn staged a benefit jazz con-
cert at Drew's Rendezvous for

of the late
. Disk

Pat Booth Quartet new at r.hr:
Embassy Club. . . . Ted Kellem,
Columbia  Records exploiter
here, serving as entertainment

chairman for the benefit the
friends of the late Mac McGuire

the family of the late jazz drum-
mer, Specs Wright. . . . Johnny
Mahan left the program depart-
ment of WIBG to take charge
of East Coast promotion for
Epic Records.
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MUSICOR RECORDS MU 1028

THE BRAND NEW HIT OF

GENE
PITN EY

THE MOST CONSISTENT HIT MAKER
IN THE RECORD BUSINESS

1."I WANNA LOVE MY LIFE AWAY”
2."TOWN WITHOUT PITY”
3.“LIBERTY VALANCE"

4."ONLY LOVE CAN BREAK A HEART"
5."HALF HEAVEN, HALF HEARTACHE"

A SCHROEDER-COLD PRODUCTION

k

DISTRIBUTED BY UNITED ARTISTS RECORDS +« 729 SEVENTH AVE. «- NEW YORK 19. N.Y. I

www americanradiohistorv com
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WHAT THE GRITIGS 3AY:

UNITED PRESS INTERNATIONAL

“...free of distortion and special equipment is not needed to play it.”
“This new process possibly is the greatest breakthrough in recorded sound since the
introduction of the long play record.”

NEW YORK TIMES (broadcast on WQXR)

“Recorded in Victor’s new Dynagroove process, the engineering results in sound
of perfect clarity and balance. This is the best available disc version of the opera
(Madama Butterfly); and it is an inspired recording.”

NEW YORK NEWS (broadcast on WQXR)

.. .a fair comparison between . ..new Dynagroove releases and some recent
releases of a similar nature on other labels indicated a dramatic advance in fidelity.”

HIGH FIDELITY

“. . . no trace of unnaturalness of any kind. Distortion of all sorts is conspicuous by its
absence; every instrument comes through true-to-timbre; there is no edge to the sound in any
part of the range; and the surface of my pressings were almost supernaturally silent.”

HI-FI STEREO REVIEW

“Technically, this production (Madama Butterfly) is near perfection. The sound is warmly
alive without being overly resonant, balances are exemplary.”

NEW YORK HERALD TRIBUNE (broadcast on WQXR)

“. .. Instruments and voices are clear, bright and true to life and—
perhaps most impressive of all—there is no distortion when the stylus reaches
the inside grooves closest to the label.”

NEW YORK TIMES (broadcast on WQXR)

“As a rule, turning down the volume tends to muffle reproduction. But in this case
(the Hugo and Luigi Chorus), fullness and clarity remain even at very low volume—
which is the way to listen to this album.”

THE PROOF IS IN THE LISTENING... HEAR IT! COMPARE IT!
DYNAGROOVE

T
THE MAGNIFIGENT

DEVELOPED BY RCA VICTOR

wwWw americanradiohistorv com
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Bulferfly Baby (Kalmann, ASCAP) . "‘

Call on Me {Lian, BMI)
Can‘t Gat Used to Logim
Cart Your Fate to the

Dom't Sed Hl Fp"
Don't Wanna Think

fTAR PERFORMERS —Selecriona degiifer
g grealest upward progress thin week

weriion is availahle,

Indicates that 45 rp.m, sterea single A Indicates that 33V rp.m, mons single
worsion i availahle.

& Indicates that 3385 1., steres single
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Alice in Wonderland (Alden, BMI ... .. .._,.
All Absot My Girl -L!.llurl-hlr BMI) .
All | Have to Do I1 Dream (Acoff-Ree, IHIJ
l-ll lhlr the Il'urll [Comet, ASCAF) .
l ke Mewds Me (Hollis, IHII e
I:Iq- alby, Baby (Kags, BMI) . ... . .......
I.| zu;-uh[#:ﬂm# hIMIJ ................
e em Shack (Edmy, B8}
li| Wide World {Sowth Mowntaim, BMI) .
eiid MNova [.lull-:, IHIJ

Boss Mava U Dmi-;
Brightesr l-blt 1n Taw

mﬂﬂ L

Dearer 'I'llin lHl IfH‘lrlth
Do fhe Bird (Kalmanm, AS o LT
Den't Be Afrald, Litile Barlin’ (Aldon, IH!] e
Bon't Be Cresl (Shalimar-Presd . By, 1
ﬂlr;;l'l r!|-|I HWaihin® Dad Aboul My Baby :.I.Hu

ﬂ—PH .w:nr:n ...........
baut H-1.||I I;J-lt'd B ...,
End af the World, The {Suemmir, ASCAP) .. ...
Fiy Me to the Moon—Boisa Mova L.I.Imnu

ASCAF) .

Follow ihe Boys (Francen, ASCAP) .. .--..f::
Frem & Jack fo & King ['Elﬂllhn,. ms .

You' ilnnm* ami
fid (Friendship, BMI} ..
Cigaraties & Colfee Blues [Mariy's, BMI) ... .....

Ihrl ll'I Wine and Resrs—Mangind (Witmark, .
ol Wine and ln-mumm.-. Wilmark,

WALK LIKE A MAN. . ... .........

Foor Seasons. YVee Jay 485

OUR DAY WHL COME.

Itubyy wwid the Hn-mhn l:u.m 5II

YOU'RE THE REASON I'M LIVING. ...

BHobhy Darin, Coplol 4897

THE END OF THE WORLD... ... ...

Bhigeter Duvid, WCA Vicior 500

MR PAUER o oimiinimpas

Faul & Poola, Phillps 40084

BLAME IT ON THE BOSSA NOVA. .

Eyidie Gorme. Columida 41661

WHAT WILL MY MARY SAY .. . .

Johnny Mathis, Columhls 42666

HE'S 50 FINE . T
Chiffums, Lanre 353
ONE BROKEM HEART FOR SALE

Elvis Presley. BCA  Yictar R1M

WILD WEEKEND .. ........... ..
N DREAMS. oo

Roy Orhlson. Monumeni BOE

MAMA DIDN'T LEE ..............

Jan Bradley, Chess 1845

OUR WINTER LOVE ... ... .. ..

BRIl Pursell, Columbla J4T619

SOUTH STREET . ... .

rlons, Comses 43

ALICE IN WONDERLAND .. .. . ... ..

Nell Sedakn, RCA  Viclor 8137

SEND ME SOME LOVIN'.. ... ... .

Sam Cooke. RCA Victer 8110

WALK RIGHT IN ................

Roaltop Skigers, Vanguord 35017

LET'S LIMBO SOME MORE. . .. . ... /

Chailslyy Cheelher, Parhiwss B8

THE GYPSY RIED ..............

Low Christie, Roulette 4457

| WANNA BE AROUND . ... .

Tany Bennett, Crlnmbin 336354

FROM A JACK TO A KING.........

Med Miller, Fabor 114

ALL | HAVE TO DO IS DREAM

Rigleard Chamieerlain, SPGM 131210

BOSSGUITAR . .................

Dupne Eddy, RCA Vietor 8121

YOU'VE REALLY GOT A HOLD ON ME.

Miracles, Tumim 54073

Marvin Gaye, Tamla 54075

LAUGHING BOY ...... ... ... ...

Mary Welli, Motown 1039

THAT'S THE WAY LOVE IS, ... ... ...

Bobhy Hland, Doke 360

DAYS OF WINE AND ROSES. .. .. ..

Henry Almneinl, RCA Vicior 31310

Wk, Aga
Wks. Age

L=
";1 TITLE  Artist, Label & Nomber
=

TITLE Artist, Label & Number

37 25 22 CAST YOUR FATE TO THE WIND. . . ..

Vinee Guaraldi Trio, Fantaay £63

@ 41 64 86 DONT SET ME FREE .............
itay Charles, ARC-Paramouni 10485

ﬁdﬁﬂﬂﬂi‘ MR. BASS MAN . . ... ... ...

Johnny CTymbol, Kapp S03

.3313!9 CALL ON ME ..................

. 29 16 14 FLY ME TO THE MOON—BOSSA HOVA.

Jor Hammell & Ok, Kapp 4%7

ﬁSEED— FOLLOW THE BOYS ... .........

Connde Frncis, WGEN LT

@ 42 56 73 'WHY DO LOVERS BREAK EACH

OTHERS HEARTS ......... .......

fioh K. Soxx & the Rloe Jeane, Philles 100

43 49 52 TELL HIM I'M NOT HOME .. .. ......

Chuck Jorksom, WWond 31

@ 47 58 77 TWENTY MILES ... ... ..........

Chuabby Checker. Parkway B&l

ﬁ 58 82 — CAN'T GET USED TO LOSING YOU.

Koy Willinmm, Colombia 32674

578594 YAKETY SAX .. . .. ... ... ..

Raents nillllilﬂllh Slonumant I-I-I-

‘B 46 52 65 LOVE FOR SALE ................
Arthur Lymmm Groop, HI-Fl SHE

@ 27 18 12 LITTLE TOWN FURT . ... ..........
D¢l Shunnon, Bl Top 3131

SO 66— THAYS AL ..oviviamsenina
Hick Melson, Imperial 5918

. 28 17 11 HE'S SURE THE BOY | LOVE........
Crystals, Philles 109

ﬁﬂl—— BABY WORKOUT .. ... .........

Jurkir Wikson, Broomiwick 55239

ﬂ 18 — — DONT BE AFRAID, LITTLE DARLIN'. .

Sigve Lawernos, Columbia 43699

@ﬁzn_ OUT OF MY MIND . .............

Bicleiny  Tilkisfadidi, Chlefoe L[4

@ b SRR 1) O et Vet
Dien, Laurke 3153
ﬁ 12 96 — DONT SAY NOTHIN® BAD ABOUT
MY BABY .

i:l:uu Ilrnrm.irn !l‘-'H!II

80 92 — ALL OVER THE WORLD . . . .

Nal King Cole, Capitol 4919

ﬁ B7 — — OVER THE MOUNTAIN {Acroxs the Sea)
Bahly Viplan, Eple 9577
60 62 79 LETS STOMP ... ..............

Bobhy Comylock, Lawn 202

— — — YOUNG LOVERS .. . .. ... ...... .

Paol & Paula, Phillps 4009

Dirifiers, Atlantbe 2161

53 67 T4 THEY REMIND ME T0O MUCH OF YOU.

Eivis Presley, RCA Vietor 8134
o ——— W
Pater. Pail & Mory, Woarner Fraa. S35
1T — — YOU DON'T LOVE ME ANYMORE
(And | Can Tell)

Rick MNelsoa. Deces 31475

3&23 18 UPONTHEROOF . .............

51 57 61 BIG WIDE WORLD ... ..........

Teddy Randarsn, Colpix 662

.ﬁssqﬁz AS LONG AS SHE MEEDS ME. .. . .

Semmy Dmvls Jr., Heprise 0138

83 84 97 JIVE SAMBA

Cannonball .i.dilrl‘l"r ‘i-nt-:l Hru'niil- -IE-'II

HOT 100—A TO Z—{Publisher-Licensee)
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Greenback Dollar bl ke b
Gypry Criod, The (Painted Desart, BMI) . 3
HI-I.HI the Pewer (Trio, BMI L et o M e
He's 5o Fine (Bright-Tenss, BM
He's Sure Hﬂ l. i Lm "[Aldon, BMI} |
Wi-Lii Iu.- luhhlrrl ism T sw iy
Hitch Hike u-l'-:m aml) :
How Can | lﬂﬂ—l-llllil
How Cam | Forgef—KEing

| Gat & Womam [Pro

| Gat What | Wante 1l|-l i:q

{Arrewhaad, llll] Z:Z:
rrﬂ'hni l!ll! .

| Wanna Be Areund (Csmmander, ASCAP) |
I'm In Leve Again [Travis, BMI) |
I'm Just & Cauat
I'm the One Whe
In Oreams [(Acuff-Rese, BMI)
live Samba (Arfillery, BMI} .

| LorY Limbe S

{Jubete, BMI .
Hl?unn .I..IE.I.H i
uﬂnn m: A

| Little Star (Patricia, BMI) |
Little Tows Flirt [Wickl- H:Ll"iﬂl IHI]
Leve Tor Sale (Harms, !S-I.'..I.FIEI
Mama Didn't Lie (Cortem, BMI ... g LT
Meditation [Medifacas) [Duchess, BMII ... .
Mir. Basps Map (Jale, BMI]
My Fealith Hesrt rfﬂ ASCAP)
Mothing Goss Up
One Brekes Hlm
Cami [Redewand,
Gur Winter l.-"l {Cramart, II.II:I
Out ol My Misd (Ridge, BMI1 |

.............. 4 | Yakeiy Sax (T
'F‘H?-HH BRI

Ry S
paling 'l'llF
Pull H‘luml,

| :uinhr:l' Emr-l-l-tlrlm HII}
| Ridin® the Wind {

Samdy (HMocch-Brandi, ASCAPF) |
Lol Sax Fifth Avenme :l..du Artlve, “H

S ﬂrlrurl- Asca
IIIIJ .......

Tw M
U5 an, the Roal [hidae, BMI .
i

| Walk Right In [Ryersom,
Walermelon Man (Bries, BMI) .
What Will My Mary Say (Eim Dvive, ASCAP)

et Tou hnuml.hnn mare (Fainted Besert, nm
1 IMIJ ........ l! Young and |m Lave Iﬂ;In ASCAP) |
Foung Lewers (LeBill-Markill D8I . ... | o
.............. 'l.'l You're the Reasom I'm Living (Adaris, BMI . 3

, B You've Weslly Gat & Hald on Me [Jobete, BMI) | .

.'msa—
531315
ﬁ*ﬂaau
.?5?955
oy %% -
@?45199
@?375?&

@5&5D5d
.Tﬁ?ﬂﬁﬁ
@?983—
ﬁ'.-'?!ﬂdl

.MTJIED
ﬁ___

61 60 55 WHO STOLE THE KEESHKA..

Over the Mowntaln (Are, BMI) ... .. ... .
Pepimo’s Friemd I"ll-qlul I;hmun—clll hnm tll-lr II 1072 THE DOG

'J 103, | WILL LIVE MY LIFE FOR YOU _......
104, DON'T MEMTION MY MAME . ... .. .. |h¢|m-: Sigters, Atlantic 2176
105 ETERMALLY ... ... ........ TR

10&. THE BIRD ...,

« . Teny Bennghl, Colombla 42834

the Rain :!lrr-n-h'hm- IHI1
. MSCAR) | -

'III LOCKIRNG UF MY HERRT ... .. vhrmBEdEn
109, TWD WROMNGS DON'T MAKE I.I!HI!...... i
170, DOM'T FENCE ME IN .

|
i ol oo Bpenon L ET L

Send Mo Seme Lovwin' (Venics, BM

South, Straet. (Keimans mh T e [ S MEBTTATIONS

ok £
Tell Him I'm Nat Heme {Fl[un 171 ) A - PRETTY BOY LOMELY _

1]
14
&7
10
a9
7
BS
30
94
9%
B
FiC ]
s
7
a0
H' [ 1" 1 E 73 That's &Il (Travis, BMIY | E R
13 That's the Way Lowe In I.lu IHI! ............
(13 Theme From Lawrence Arahia [Gower, BMI] .
n Thiy Remind Me Tos Much ef You ﬂa-ﬂr; .ur_n;
: o
22 lk Like a Man ($a -Em-l-r- uul': rd | THIS EMPTY PLACE ........... 7 '.'...'_.-.nim. Warwick, Scepler 1347
-+ I - e ieieiiet ieiiietieiiiiiicis..Selemon Burke, AHamtic 2180
g NI MAN oo nsanemsnnedias us
46 CHERE | STANE ... .........i-...ois-..Rip Cherds,
14 : BRGEDWIAY L. oLl i
'.E , SHOOK UP OVER YOU ......0oooiivieronnnnns
. AF YOU WAMMA BE MWAPPY Z.'Z,'.'.'.Z.'Z'Z
i . BHE'LL WEVER, MEVER LOVE Tou i 'l'lrlll Brewer, Fhilips 40095
30, LITTLE BAND OF Gl:ll.lr S e e B ety
. HELLD WaALL MO, 2 o A S L JBen Colder, MEM 13132
. KILLER JOE e e iils l“llf Fallers, Scemier

| Whe Stele the Weeshis [Dana, BMD) . -.-::.
I‘h'r D Levers Break Esch O1hérs Hearls [Janwary,

AR ARG A QLRSI

BMI) .
Wild Weskend ﬂh"l:“d T 'I'nnr IMIJ

5!:

HE'S GOT THE POWER. . J
Exchters, United Artists 573

RIDIN THE WIND ..............
Tornadoes, London 9581

BOSSA NOVA U, S. A.............
Dave Brubeek Quartet, Columbla 42678

MBI coococconinsnnis

P i niisin
Uhaninys, Dail 16440

MEDITATION (Meditacan) .........
Charlls Byrd, Hiverside 4544

I'M THE ONE WHO LOVES YoU.....
Impresilons, ABC-Paramoont 10386

| GOT WHAT | WANTED..........
Wrook Dewiun, Mercary TIOP

ALL ABOUT MY GIRL ............
Fimmy McoGrifl, Sue 777

BABY, BABY, BABY .............

Sem Cooke, HCA Vicior BI129

SAX FIFTH AVENUE . .............
Johnny Beeccher, Warmner Bros. 5341

I'M IN LOVE AGAIN .............
Rick Melson, Emperial 5210

PIN A MEDAL ON JOEY...........
Jumes Darren, Colpix 672

I'M JUST A COUNTRY BOY.........
George MeCum, AN T0S

BACK AT THE CHICKEN SHACK. .. ...
Jimmy Smith, Blue Note 1877

DEARER THAM LIFE .. ............
Brodile Renton, Mercury 72009

WATERMELON MAN

Moago Funtomarls, Roiile 45909

PEPINO'S FRIEND PASQUAL
(The Malian Pussy-Caf) .

Lom Manie, I:urlu-. H:I-li ;

HELILL RO .

Richard Ehn:hll'llhl MGH HIII

| GOT A WOMAN . .............

Itick MNelson, Decea FI4TS

Maiys Brothers, !'-Hll:l. 1[!‘

ﬁ SNl | R A
el Harrds, Fple 9587
— — YOUNG AND IN LOVE ...........

IHek & Desdes, Warnsr Heoa. S50

ﬁ — — — DAYS OF WINE AND ROSES. . . ...

Andy Willlmme, Columbin L1674

88 THEME FROM LAWRENCE OF ARABIA. .

Ferrante & Telcher, Unlied Aridsis 563

BRIGHTEST SMILE IN TOWN. .......

Ray Charles, ABC-Paramount 10405

DONTBECRUEL ................

Rarhars Lynn, Jamis 1144

HOW CAN | FORGET ............

Jimmy Hollday, Everesi 2013

MY FOOLISH HEART .............

Diemensbing, Coral SI344

HOW CAN | FORGET . ..........

Ben E, King, Atco 8156

CIGARETTES AND COFFEE BLUES. ...

Muariy Hobbins, Columbls 41700

LITILE STAR .

Huhhﬂm Hnﬂlﬂh HTI.

DON'T WANNA THINK ABOUT PAULA.
Dickey Lee, Smush 1808
NOTHING GOES UP (Withou

Coming Down) .................
mal Kisg CTole, Caplinl 4919

BUBBLING UNDER THE HOT 100

101, DON'T LET ME CROSE OVER _ . ... ... ........ Car| Butler, Calembla &23%3
Rufui Themas, Slax 138

. Orilters,

thll'lll Ludl=z 100
Ihhllﬂ Columbia 4T&5F
Paud Petersen, Calpin 676
oo MEreelettes, Tamla 54077
ciw o Mary Wells, Molown 1039
biaeaeaesean, George Mahatis, Eple 9569
e A THLE Y s il il et L e s, Jim Reeves, REA Wichor 8137
teiararararersss oo PEl Bodne, Dal 15439

st : SR ... Fattl Page, Columbin £T6F7
! E YELLDW BAN l.ll.lll ................... Farsn Yeung, Mercury FD085
.H'HJ.TMISI.II!I.T.M..-.---.-..... A i
., WHAT AEE BOYS MADE OFT ......
. DAYS OF WIME AND ROSES ... .. .....oiciuien Faf Boone,
JBiian Hylamd, I.I-E-F‘lrlml-ul'! 1 8400
CAdam Wade, Epic 9566

.Marzie Blane, Eeville
. Pwrcells, ABC-Paramowmnt 10401

. ..H‘-" Sreven, Hﬂl‘l.l'l'f rioT

Atlantie 2182
Dee Clark, Vee Jay 487
_Belmonts, Sabina 509
.. Himey Sedl, S.P.QR. 3305

Earks, nid
Iﬂnﬂ lil-llrth Jey AT4
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SIXTEEN SMASH HIT ALBUMS ON DOT
1963°S EARLY HITS II]AYS OF WINE & RI]SESI WALTZ TIME I 1962°S GREATEST HITS

Lawrence Welk Pat Boone Lawrence Welk Billy Vaughn

DLP25510 DLP 3510 DLP 25504 DLP 3504 DLP 25499 DLP 3499 DLP 25497  DLP 3497

Jimmie Rodgers The Lennon Sisters Steve Allen Steve Allen

DLP 25496 DLP 3496 DLP 25481 DLP 3481 DLP 25480 DLP 3480 DLP 3472

FOLK CONGERT I 'FAVORITES I BOSSA NOVA JAZL FUNNY FONE CALLS

A SWINGIN' SAFARI = BABY ELEPHANT WALK GOLDEN HITS GREATEST ORGAN HITS
Billy Vaughn Lawrence Welk Pat Boone Jerry Burke

DLP 25453 DLF 3458 DLP 25457  DLP 3457 DLP 25455 DLP 3455 DLP 25450 DLP 3450

Lawrence Welk Lawrence Welk Jo Ann Castle Billy Vaughn

DLP 25412 DLP 3412 DLP 25353 DLP 3359 DLP 25249 DLP 3249 DLP 25165 DLP 3165

MOON RIVER I CALCUTTA I RAGTIME PIANO GAL I BLUE HAWAII

BIG HIT SINGLES
i i |1 T Chantay’s
“16439 Meditation /Days Of Wine And Roses . . . . . . . . . . . & & v ¢ v 4 e e e . Pat Boone
16450 Facein A Crowd /LonelyTears . . . . . . . . . . & « & ¢ vt e e e e e e e Jimmie Rodgers
SRS . : i 5 : i 6 5 5 B e b o E e s i M E BN EDE R W The Rumblers
PSS HotPastrami . . . . . . . . L . L e e e e e e e e e e e e e e e e e The Dartells
16452 Blue (THE ORIGINAL!) . . . . . . . . & o o e e e e e e e e e e e e e e Bill Lindsey
‘1645 The End Of The World /Big City . . . . . . . . . . . . . « « « &« v & « & « = & The Mills Bros.
#1643 Release Me /My Smoky Mountain Home . . . . . . . . . . . . . . . . . . . . .. Billy Vaughn
*16448 Heartaches /Happy Melody . . . . . . . . . . . . . . . . . . . . .. . .. The String-A-Longs

NEW RELEASES
“16457 Gravy Waltz / Preacherman . . . . . 6 U % R R e N B e W ey o Steve Allen
#1645 Granny’s Pad /Blues Bouquet . . . . . . . . . . . . . . . . . . e e e e e e e The Viceroys
*16455 Sorry (For The Way | Treated You)/Boss Strikes Back . . . . . . . . . . . . . . . . . The Rumblers
#1644 | Wonder Where You Are Tonight /Dream Girl . . . . . . . . . . . . . . . . . .. Arthur Alexander

*1644° Tia Juana Ball /Here Comes Mr.Love . . . . . . . . . . . . . . . . . . . .. ... Bill Giant
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SINGLES
SPOTLIGHT

WINNERS OF THE WEEK

Pop single spatlights are thoss singles with suf-
in the opinmian of Bill-
board's Heview Panel, ta achieve & listing in
the tap 50 of Billboard's Hot 100 chart. Spol-
light winpers in the country music and
rhythm and Blues cofegories are selecled
ta achieve & listing on the Country Music
gf B.8B. charts, Spotlight winners in other
cafegories are selected om the basis of
their potenfial fo become fop sellers
: in their reipective arras. :

ficient males potential,

SINGLES REVIEW POLICY

SINGLES
REVIEWS

Every single sent to Billboard for review is heard by Billboard’s Review Panel,
and [ sales potential is rated within its category of mosic, Ratings of enly
the ocutstanding singles of the week are published, including all receiving a
four-star rewiew or better on at least oene side, thus focusing aftention on
singles with the greatest sales poteatial. Full reviews are presenfed. for
Spotlight Picks or Special Merit Picks, Al Tour-star singles are listed within
their regpective categories. Flip sides are rated separately.

@ POP SPOTLIGHT

ANTHONY NEWLEY

THERE'S NO SUCH
THING AS LOVE

(Ludlow, BMI) (2:09)

SHE'S JUST
ANOTHER GIRL

[Aldon, BMI} (2:43}—London 5201

Two solid entries for the "Stop the World™
master to follow "“"What Kind of Foal Am
" The first ks & masterfully dramafic
ballad in the mest sppealing style against
strings and woices. The flip is an Alden
Music side that has & solid contemporary
sound.

@ POP SPOTLIGHT

DEAN MARTIN

AIN'T GONNA TRY
NO MORE

(Bouwrne Music, BMI)

FACE IN A CROWD

(Saloon Scongs, BMI)—Reprise 20,150

Two easy but compelling ballads from Dinmo.
The singer i backed in the best string
with rhythm and woices styled by Don Costa.
The first side is & country ballad with
effective touches of pians. The second has
its country flaver, too, but there's guitar
on this one.

@ POP SPOTLIGHT

DAVE APPELL AND
THE APPLEJACKS

BACK IN SIXTY
SECONDS

(Wyncote, ASCAP) ([2:18)—Cameo 2748

Here's a sharp side that strings a wariely
of familiar TV commercial melodies fogether
in a highly danceable teen arrangement.
Interesting and infectious instrumental that
has a good chamce. The second side ds
“Hippies Wallz" (Kalmamn, ASCAP) (2:18).

'@ POP SPOTLIGHT

SYDELLS

THE HOKEY POKEY

(Faur Star, BMI} (2:01}—Beitone 2032

The old dance step gets an opdafed teen-
age reading from the group of gals here.
The familiarity of the tume plus the dance
beat should get it ihe sction and the buys.
The flip is “In the Might'" (Leopard, BMI)
{2:03).

POP SPOTLIGHT

JERRY KELLER

WHAT WILL | TELL
MY DARLING?

(Champion, BMI) (2:39)—Coral £2348

Jerry Keller celebrates his return from the
Army and his first side Tor the label with
& most touching countrylike ballad. Side
has believeability along with sentiment
backed by woices and strings. The fiip is
“IV's Toe Late” [Rush, BMI) (2:38),

@ POP SPOTLIGHT

REX ALLEN

ROLL UP YOUR
SLEEVES

(Quartet, ASCAP) (2:20)—Mercury 72095

Allen has a top wocal effort here that's in
the talk and sing style. The side should
boost him te the “'Den't Go Near the
Indians™ chart raffer. IFs a saga ballad
about @ man and his Fickle girl. The
gecond side §8  “"Ochin’ amd Aahin' "
{Painted Desert, BMI) (2:07).

@ POP SPOTLIGHT

DIGGER REVEL AND THE
DENVERMEN

SURFSIDE

(Hill & Range, BMI} (2:30}—Capite]l 4934

This one was & big hil in Australia, The
side features that strong, seuwlful and elec-
fromic guifar sound in & havuniing Frame-
work, The group has & top insbrumental
effort here and it has a good chamce.
Flip 1 “Liza Maree” (Hill & Range, BMI)
{2:11).

POP SPOTLIGHT

JANE DARWYN

HALF A WOMAN
(HALF A MAN)

(Famper, BMI) (2:35)

HIS AND HERS

(Glad-Big D, BMI} (2:15)<Vee Jay 503

This gal has s wide, heari-breaking sound
and wuses it to full advantage on the Ffirst
Willie Melson-written side. The secomd is &
ferrific effort as well, but the first weoeper
has a bit of an edge om the second
WEBREF.

% POP SPOTLIGHT
SANDY STEWART
PROMISE OF LOVE

(Knallweod, ASCAP) (2:58)—Calpin 681

Sandy has a lovely country ballad as her
“Coloring Book' follow.up. The side has a
fouching message beautifully sung against
strings and wvoices. The flip is "My Favorite
Song'' [Jack Gold, ASCAP) [3:01).

'@ FOP SPOTLIGHT

SUE THOMPSON

WHAT'S WRONG
BILL?

{Acuff-Rose, BMI) (2:10}—Hickory 1204

The gal has a real hearf-rending, feen-
slanted weeper here az she asks her bay
on the phone what's gone wrong with the
romance. 5frong wax that should click.
Flip s "I Heed & Harbor” (Acufi-Rose,
BMI) (2:05).

@ POP SPOTLIGHT

SHELLEY FABARES

| LEFT A NOTE TO
SAY GOODBYE

(Regent, BMI) (2:24)

RONNIE, CALI ME
WHEN YOU GET A
CHANCE

(hldon, BMI} (2:18)=Colpix &82

Strong  pairing here with the first side
featuring good multi-fracking against a slick
arrangement. with drum rolls and piane
highlighted. Flip has a lovely sound, with
strings. and a good feen message. Either
or both could go.

POP SPOTLIGHT
LIZA MINELLI

YOU ARE FOR
LOVING

(Feist, ASCAP) (2:47)=Cadence 1436

This fine disk infreduces Judy Garland's
daughter, a gal with a strikingly similar
woice te her mother’s &l an  earlier age.
The disk is handiomely performed with a
slick arrangement and the ballad fune iz
from “‘Best Foot Forward.” Flip is “"'What
Do You Think 1| Am™ (Chappell, ASCAP)
(2:18)

'@ POP SPOTLIGHT

THE PERSIANS

GET A HOLD OF
YOURSELF

{Aberbach, BMI) (2:28)—Pageant &01

The new Cames-affilisted label has i1z best
release to date, with a slick, slow, rock
number dome by & fine new girl group, A
meaningful performance, all the way, Waikch
i, Flip is “Steady Kind” (Valley, BMI)
(2:43).

WWW americanradiohistery=com

S,
N=J' POP SPOTLIGHT

BABY WASHINGTON

THAT'S HOW
HEARTACHES ARE
MADE

(Sealark, BMI) (2:30)

THERE HE IS

{Roosevelt, BMI) (2:25)<5ue TEI

The gal has a fine coupling here, and her
best in a good spell. Both are ballads,
sung with greal sensitivity to good arrange-
ments, Could go either way.

@ POP SPOTLIGHT

JIMMY BEAUMONT
GIVE HER MY BEST

{Fredella, ASCAP) (7:08)—May 1356

The Colpiz-affilisted label could have a
winner with this osne, & 3olid balled of
broken lowe, dome by 2 boy with a good,
enthuied sound to a neal rock arrange-
ment. Flig is “I"ll Always Be in Love With
You'" (Shapiro-Bernstein, ASCAP) [2:15).

@ C.EW. SPOTLIGHT

BUCK OWENS

OVER AND OVER
AGAIN

[Central Songs, BMI) (2:12)—Capital 4937

Owens has been a steady chart entry for a
good spell and this fine new weeper thould
keep him there. 115 done fo & nice, steel
guitar and rhythm backing. Should move
put. Flip is "Act Naturally' (Bluebook,
BM1) (2:19).

a@ C.AW. SPOTLIGHT

BILL GOODWIN
SHOES OF A FOOL

(Tree, BMI} (2:50)

IT KEEPS RIGHT ON
A HURTING

(Tanridge, BMI} [2:33}—Vee Jay 3501

The label has come up with another fine
eountry arfist with muech chart polential,
Top side is & strong piece of weeper. wax
done for great effects with & traditional
backing. Flip is a telling performance of
the Johany Tillotsen hit of lsst year. Either
way here.

.EJ C.AW. SPOTLIGHT

SHEBE WOOLEY

DADDY KISS AND
MAKE IT WELL

{Channel, ASCAP) (2:15)—MGM 13125

Wooley has a potent weeper recifation that
should score well. If drips with fragedy a3
he tells of sithing wp all night with his sick
little girl. Side has a happy ending, tos,
which it something of a switeh. It has
plenty of power. Flip is ‘‘Little Bitty Bilbe
Abernathy MNathan Allen GQuincy Jomes™
(Channel, ASCAP) (2:23),

@ C.AW. SPOTLIGHT

BOB GALLION
TWO OUT OF THREE

(Acutf-Rose, BMI} (1:48)—Hickory 1207

Here's Gallion’s best en Hickory amd it
figures Yo break out. s bright and in the
weeper style and has something of the
flaver of “Heartaches by the MNumber.'*
Good perfarmance, well rocorded. Flip s
“Him and Her” {Acuff-Rose, BMI) (2:18).

RRRK

FOUR STAR SINGLES

| The fowr-star rating is awarded new
singles with sufficient - commercial po-
tential in their respective cafegories fo
| merit being stocked by dealers, one-

stops and rack jobbers handling that
category.

POPULAR

KITTY KALLEMN
kdkdk Please Don't (Jomsthan,
ASCAFP) (2:12) — drdkdkd Star Eyes
lnl;;lm‘ ASCAP) (2:25) RCA YICTOR

DAYE (BARY) CORTEZL
*x k% Hol Cakes (islt and 2d Serv-
ings) (Chevis-Cortez. BMI) (2:18, 2:38).
CHESS 1450

SANDY MNELSOMN
Hhdk Feel 50 Good (Travis, BMD
(2:20)—4 k%4 Ooh Pah Puh Doo
(Minit, BMI} (2:22). IMPERIAL 5932

THE CHAMPS
dhkd NIk Nak (Four Star, BMI)
(1:52) — k& Shukes (Four Star,
BMIY (1:56). CHALLEMNGE 9189

STRING-A-LONGS
4k 4% Hewriuches (Leeds, ASCAP)
(1:55)—&k k&4 Huppy Melody [Dun-
dee, BMI) (2:00). DOT 16448

JIMMY JUSTICE
#Addd The World of Loaely People
(Ross  Junpgnickel, ASCAP) (2:123—1
Wake Up Crying (Helindu, ASCAFP)
(1:51). KAPPF 514

DARLENE LOVE
*kk¥ (Today 1 Mect) The Boy I'm
Gonna Marry (January, BME) (2:40)—
dkkk My Hearl Beat u  Little
Faster |Moiher Berithan, BMI) i4:40),
FHILLES 111

FETE FOUNTAIN
kkkdh The Grashopper  (Mills,
ASCAP}—k 4k Lonely Little Tune
(Duchess, BMI).. CORAL 61350

THE ROYALETTES
*%kk% Mo Big Thing (D¥inny, BMI)
(2:37) — dedkd Yesterduy's Lovers
iDebmar, BMI} (2:05), CHANCEL-
LOR 113}

CAROL BURNETT
drddrd Mobody (PLIL) (305} —
+kdk Sweel CGeorgin Brown [(He-
mick, ASCAP) (1:01). DECCA 25504

SURF RIDERS
k k¥4 Blues for the Birds (Cham-
plon, BMI) (2:32}—k &k The Birds
gﬂ;;whn. BV (2:19). DECCA

RICHIE ALLEMN ANID THE PACIFIC
SURFERS
ddkdk Skeg - Along - Pete (Travls,
BMI) (2:39) — hkkk Fool Stomp
PERIALS 5929

BOBEY RAY AND THE CAMLLACS
hhkkh | Saw You (Sylvia, BRMI)
(2:16) — Hdkd La Domba (Kemo,
BMI) (2:35), CAPITOL 4935

FREDDIE MARTIN AND HIS ORK
*hhkd Carrni Tap [ Morenn,
ASCAP) (1:53) — dddeok It's Time
for Love (Martin, ASCAP) (1:58).
CAPITDL 493

BETTY TURMER
*&&% Blue Siar (Sherman-De¥or-
ron, BMI) (2:0d)—dkkkk I'l Keep
Loving Yoo (Sherman-De¥Yorron and
Honeysuckle, BMD (2:00). CRES-
CENT 63)

HUGO MONTENEGRO AND ORK
hhkhkd How Ithe West Was Won
iRobhins, ASCAP) (2:05)

IHON DERESKY ORK
*kkd To Kl a Mockingbird
iNorithern, ASCAP) (2:28). TIME 1063

THE FOLH-EVERS
wxidk One More Time (Dandelion.
EMI) (2:00) — dddkdk Everybody
South Streel |Dandelion. BMIY (2:07)
JAMIE 1247

EIMME BO
dedrdkd Tee ™Ma MNuo Ma Na Moy
AL Last, BMI) 12:35) — dedrdeok

Twinkle Toes (Al lasi, BMI) (2:200,
AT LAST 1005

THE PFALISADESX
#xawdh Heaven Is Relng With You
iAldon, BMI) (2:07)—k % k& Make
the MNighi o Little Longer (Aldon.
BMI) (2:28), CHAIRMAMN 4401

FOILIE SPFEEDS
whkd My Siing Ray (Numher (ine,
BMI} (1:56)—ddd& R.P.M. (MNum-
:!;Tﬂnh BMI) 12:27). CHALLENGE
1

VINNIE MONTFE
A4k Camern (January, BMI (2:37)

—drdkdrdr I°s Ihe End (Stemick.
BNV (215 HARMON 1013

DONNA FULLER
drdrdkd The Omnly One (Fiedmoni.
ASCAP) (2:41) — *d & Goodbhye
Lover. Hello Friend (Shapiro-Bern-
sein, ASCAP) (3:10). COLPIX 679

(Continued on page 28)
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® SINGLES REVIEWS

® Continued from page 26

KAVIER CUGAT
dkdk Swingin®  Shepherd  Rlues
iKahl, BMI} (1:59—d%%i Water-
melon Man { Aries, BMI) (2:30). MER-
CURY Tiiog

STEVE ROS551
dhkdd Mr. Jomes, 1 Love Your
Daughter {Aldon, BMI) (2:41}) —
*hkdd One Man Show (Aldom,
BMI) (Z:04), ABC - PARAMOLUNT
104114

THE CAMPTOWN STNGERS

k& Trouble With u Woman
{(Breezy Willow-De Lory, ASCAP)
(2:22) — ddkdkd Tonl (Oso-Alger,
ASCAP) (2:38). UNITELIY STATES
1919

JIMMY McCRACKLIMN
i Just Pretending (BMI) (2:000
—dk Ak The Bliter and the Sweel
(BMI} (I:200. TMPERTAL 5926

THE TAMS
ik Blue Shadows (Lowery, BMI)
(2:40 =4 4% You'll Never Know
iBregman, Vocco & Conn, ASCAP)
12:17). ARLEMN 710

CATERINA VELENTE

*ddd La Malaguenn (Peer, Int’l,
BMI} (3:02) — dedkdkd Alwayy To-

CHECK

FIRST

"HEART
BREAK
SOCIETY"

THE RADIANTS

Che:s #134?
N

"SINCE |
FELL FO
YoU”

THE VIBRATIDHS

Checker #1038

g gyt de e .
R R 2 B R,

"HOT
CAKES”

Y
DAVE “BABY”
CORTEZ

e

Chess #1850

PRODUCING CORP.

2110 5. Michigan Chicaga 15, [IL

X

WHAT'S

gether (Arision (SIAE), ASCAP)
(Z:40). LONDEODMN INT'L 10011

HANMK LEYINE
*u%k Moon on My Pilllow |{Morris,
ASCAP) (2:00) — & ddd Anything,
Anywhere (Roosevell, RBMI) (2:30).
DOLTON TI1

THE DARWINS
w4 d The Monkey XNax (Capacity,
BMI) (2:25) — ddd The Monkey
(Capaclty, BMI) (2:25), YVEE JAY 508

THE RAIDERS
ddrdk Stick  Shift  (Glad, BMI)

(13— A Slipping Arvound (Glad,
BMID (2:50) YEE JAY 504

THE THREE WISHES
% %4k Gulding Lighi (Comerstone,
BMI} (2:04 =44 It's All Said and
Done  (Comerstone, BMI}  (1:59).
DOLTON T2

ANN MARIE
#dkdd Always a Bridesmald (Pera,
BMI} (2:1B)—% %4 Davey (Pokvan,
BMI} (2:19). ARC - PARAMOUNT
i6diR

RAMONA KING
ddd Mind Reader (Briarcliff,
BMI (2:16—% &4 Whai About You
iSherman - DeVorzon, BMI (2:19).
FI}EM 5§

QUINCY JONES
#ddd Moming of the Carnival
(Hoss Jungnickel, ASCAP) (1:56) —
ddk 4 Boogie Bossa MNova (Jarz Work-
shop, BMI} (2:3%). MERCLURY 721105

QUARTETTE TRES BIEN
* &4k Kilimanjaro (Gaslight, BMI)
(2: 30 —% % Secretly (Mellin, RBRMI)
12:35), NORMAN 5M

EDDIE GARSDMN
ke After Weddin® Horm Honkin®
Blues (Palnted Desert, BMI) (2:00)—
w k% | Was Feelin® Low (Palnted
Desert, BMI) (2:00). MHR. PEEKE 114

RLUSS WATYNE
dddd My Heart Loves Oaly Your
i Samchern, BMIi (2:05}—4& %4 Love
You (Samchera, BMI) (2:15). SAM-
TER Z14

DOUGLAS BANKS
i Aln't That Jusi Like a
Woman (Dandelion-Glenville, RMI)
(Z2:13) — rdk Mever Say Goodbye
iDandelion - Glenville, BMIY (2:05).
GUYDEMN 2082

THE RAMBLERS
ik So Sad (Druid, BMD 2:12)
a4 Come On Rack (Druid. BMID
i2:000. TRUMPET 102

TAMMY LYNN
ddkd Where Can 1 Go? (At Last,
BMI} (2:35—4 44 Baby (Af Last.
BMI i2:21)0. A F O 31D

MABEL KING
whkkdk When We Get the Word
iCherio-SHman, BMI} (2109 — %4
Love (Sitma, BMI) (2:18). AMY 874

LINDA STAR
sk dd Hate-a-Iute HBook iShep-
Mike, BMI) (1:45) — %% Find a
Star (Shep-Mike, BMI (1:58). JOEY
104

PRINCE EDIDME AND DAVID CEE
ik Jessie Jumes (Mu-Lenora,
BMIb (2:34)—%k & 1 Was Blind (MNuo-
Lenora, BMI) (2:34). SKYTONE 130

ENOCH LICHT
k4 Istanbul (Alamo, ASCAP)
(1:58) — s Ching Ching Ching
Chow [(Record Songs, ASCAP) (1:57).
COMMAND 4031

RED SALUNDERS AND ORK
drddk Hambone (Rush, BMD (2:13
—#r 44 Humble Mamboe  (Marks-
Floreniine, BAMI) (2:25). DKEH Ti66

THE PLEASURES
*dd& Music Cily (Pattern, ASCAP)
(2:09) — k& IF 1 Had a Little
Money {Pattern. ASCAPF)  (1:dd).
CATCH 100

]G AND e

AND GROOVY ALL OVER?

BETTY CURTIS
wkdk Chariot (Leeds, ASCAF)
(2:49)—dk 4% Ay, Ay, Che Luna (Ed-
izloni Leonardo (STAE), ASCAF)
(2:40), CGID 10903

ROGER ROGER AND ORK
*aadr Delilah (Chappell, ASCAP)
(2:25)—d W& Hoger Mambo (Chap-
pell, ASCAP) (2:16) TIME 1063

AMTHONY ANMND THE SOPHOMORES
k4 Play Those Hdies, Mr. Dee
Jay (CRM, BMI) (2:27}—4 %4 Clap
Your Hands (CRM, BMI) (2:18).
MERCURY 71102

THE CONCORDS
*%k%% Cold and Frosty Moming
(Wemar, BMI) (2:35) — 4% & Don't
Go  Mow  (Wemar, BMI (2:25).
HERALD 57

THE GRANDISONS
drdrdrdr All Right (Tuneville, ASCAF)
(2:07 —4 %+ Troe Romance (Tune-
yille, ASCAP) (2:15), RCA YICTOR
Bi59

MATT LUCAS
ik I'm Movin® On (Hill &
Range, BMI) (2:20)—& %% My Heav-
enly  Anpel (Janes-Robinson, BMD
(Z:18). SMASH 1813

JERRY WOODARD
dwdknx Hoal of Love (Tree, BMI)
(2:10)0—dk &4 With a Feeling (Tree.
BMI) 12:11). ARGO 54235

HERR ELLIS AND THE ALL STARS
Wk k% Gravy Waliz (BMI, Cannda),
Lid,. BMT) (3:00)—vd %4 Tt Mokes No
Difference  Now  (Peer Ini'l,. BRMID
(3:08). EPIC 9576

ANITA BRYANT
k4 Our Winter Love (Cramar,
BM¥M1) (2:45) — 4% Honest John
iPoxt, ASCAPM (2:27). COLUMBIA
42739

THE SHOWMEN
ke 30-21-46 (Minlt, BMI) (2:56)
—yk% Swish Fikh (Minlt, RBMD
j2:42, MINIT 6a2

JERRY MeCAIN
#rdkdd Hop Siroll (Cramarl, BMI)
(2:24) — % Tum the Lights on
Popeve (Cramard, BMI1) (2:25). OKEH
TITh

LORI MARTIM
dddkd The Home of the Boy |
Love [(Aldon, BMI) (2:22) — &%
Mine 'Tll Monday (Aldoan. RBRMI)
(2:35). DEL-F1 4101

THEDQLA KILGORE
#rd%kd The Love af My Man (Syivia,
RMT) (2:45)—+44 1 Know That He

Loves Me (Sylvia, BMI)  (2:27).
SEROCK 2004

JALL

SHELLY MANNE
#drkk Excdus Hossa Nova (Chap-
pell, ASCAP) (2:50)—vk %+ Zomar
Nodad (Composers, ASCAP) (2:M1.
CONTEMPORARY 386

JACK QUIGLEY
wddkh Arabesgue (Sage & Sand,
SESALC) (2:55) — dedk* Fresio
;ﬁsuc & Sand, SESAC) (2:26). SAND
B

COUNTRY

EDDIE BOMID
*hkhk Ay Long mns I'Nl Forgive
(Champlon, BMI} (2:50—dkdrda 1
Guess I've Gol the Blues (Beckle
Publ., BMI) (2:02). DECCA 31489

SLIM ROBEHTS
wdkdkd Lonesome 0Old World (Blue-
Bonnel, BMI) (2:18)—% % %% Touch
My Hand (Bluebonnei, BMI) (2:45).
MANCO ML 1044

BROEB C. SMITH
sdkdkdh Me and My Baby Had
Trouhle (Bojo, BMIY (1:50)— % % &
Tavern Cutslde of Town (Bojo. BMI)
(2:x02), CL-ET 1003

ROY ACUFF
*#4% Don't Make Me Go o Hed
and 1"l Be Good (Peer Int'l., BMI
[3:30F—%dRd Fins and MNeedles (In
My Heart) (Milene. ASCAP) (21:32).
HICKORY L1206

JIMMY FOSTER
4k Lola Lee (Plre Gold-Sandra,
BMIEIN (2:32) — &dd Let Me Live
{Pure Gold - Sandra, BMI (2:30),
KAREMN 2

LEWIS FRUITT
ddkd Folni of Mo Helum (Yonuh,
Scof-Rich, BMD (1:200 — sk
Thanks a Lo (Yonmh, BMI) (2:26).
YEE JAY 51

SPIRITUAL

MAGGIE INGRAM
wdkkx The Only Way Home (Ex-
celloree, BMI) (2:52)—dddd Gui o
Mind to Serve the Lord (Excellorec,
BMT: 12:44). NASHBORO Tal

THE GOSPEL CHIMES
AdkAdx It Wil Be Glory (Savosy.
BME=—drdrdd 10 Well With My
Soul (Savey, BMEIL. SAYOY 4185

THE SWINDELL BROTHERS WITH
REY. JOHNNIE WILKERSDN
Ak This Trouble of Mine (Plafhe.
Mar. BMI—#%%% Pay Day (Plane-
mar, BMIL. SAVOY 4184
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COUNTRY MUSIC CORNER

® Continued from page 18

Friday (7-8) at the RCA Victor
studios in Nashviile to record an
album of train songs. . . . Jim
and Jess and the Virginia Boys
have a new LP on Epic titled
“Bluegrass Special.” They also
have a new single on the label,
“Uncle Will Played the Fiddle™
b.w. “The Yoice of My Darling.”

The Country Music Associa-
tion currently has under consid-
eration membership applications
from the following: Ann Lee
Lightsey, Baxley, Ga.; Martin
M. Kadish, Los Angeles; Nelson
Benyunes, Danville, Va.; Jay
James, Lincoln, WNeh.; Jerry
Hooks, Los Angeles; Charles G.
Newman, Suffolk, England;
Shirley Field, Surrey, B. C.
Stan Pat, Hollywood; Bob Ear-
hart and G. G. Earhart, Fishkill,
N. Y., Kay Amold and Buster
Doss, Waco, Tex.; Joe Del Medi-
co, New York; Maxine Kelton,
Abilene, Tex.; Randolph C.
Wood, Hollywood; John F.
Rosica, New York, and David
W. Blaine Jr., New York, Dot
Records last week was accepted
as an organizational member,

Songwriter Johnny Elgin has
joined Ka$h Records and Tom-
cat Music, Nashville, to assist
co-owner Clyde Beavers in plac-
ing songs and auditioning new
talent. New on the Ka%h label’s
talent roster are the Co-Eds, vo-
cal group, and Mac Scott, whose
first release is due out soon. . ..
Ramona Redd, BMI writer and
wife of Capitol recording artist,
Mitch Torok, is back on the rec-
ord scene with her latest writing
effort, “Face in a Crowd,” just
released by Reprise with Dean
Martin, and Dot with Jimmy
Rodgers, . . . Jim Nesbitt has a
new one on Dot, coupling “Liv-
in® Offa Credit” and “I'm a Mar-
ried Man.” . . . Big Country,
subsidiary of Hilltop Records,
Ashland, Ohio, has a new release
on Ernest Stacey and Harlin
Kazy, coupling a pair of their
originals, “Brought About the
Blues” and *“Wrong Side of
Town." Stacey and Kazy hail
from Cleveland.

A country music package fea-
turing George Jones and the
Jones Boys, Slim Whitman,
Georgie Riddle, Loretta Lynn,
the Wilburn Brothers, Don
Helms, Little Jimmy Dickens,
Jimmie Velvet, Orville Couch
and Earl Scott' played to some
4,000 paid at Albuguerque,
N. M., February 23, in a show
promoted by Jesse Seay and the
Station KRZY management.

EDNA GALLMON COOKE
#dkdd Lels Prabke God (Excellorec,
B¥MI) (3:00—4 % % Molher's Lookl-
ing fur Me (Excellorec, BMI) (3:00),
MNASHRBORD -T60

DIXIE MIGHTEMNMGALES
wrkEd I'l Go With You {(Excelln-
rec, BMI) (2:24—4 444 1 Woold
Mot Be a Sinner: (Excellorec, BMI)
(2:33). MASHBORD T7Toéd

THE SMITH SISTERS
wadrk VYictory (Plancmar, BMI} —
wrddrw Let™s Gel In the Race (Plune-
mar, BM1). REGENT 215

'HE BULLOM'K BHOTHEHRS
#ikdd May the Lord Be With Yoo
(Flanemar, B¥MI} — drddrdr Jesus

Loves Me (Planemar. BMIL. REGENT
217

GOSPEL SPFREADERS
*hkd& Praver Wheel (Rae-Coxn &
Cooke, ASCAP) (2:40) — ddkdkd
Signs of Judpmen! (Ruae-Cox & Coole,
ASCAP) (2:30). RAE COX 109

HEAYENLY GATES GOSPEL
SINCGERS
wkdkd What a  Fellowship (Hue-
Cox & Cooke. ASCAP) (2:40)—
#wkdh Something I8 Wrong (Roe-
Cox & Cooke, ASCAPF) (2:45). RAE
COX 110

VOUCAL-AIHES
Wk Working om  he Roilding
(LU-Eftn, BMI). (2:52)—r&# Jacobs
Ladder (Lil-Etta, BMI) (3:18), PROY-
ERR 1015

Prior to the Albuguerque stand,
the group played San Angelo,
Odessa and El Paso, all in Texas.
. . . Lou M. Ezzo, of Twin Ree-
ords, reports that Mickey Leon
Edwards' encore edition of
Songsmith is now in the works
and will be issued soon. . . .
Bob King has a new LP release
on the RCA-Camden label, em-
phasizing the country sound on
12 country tunes.

During his recent engagement
at the Aunditorinm, Austin, Tex.,
George Jones was honored by a
resolution of the Texas House
and Senate at the State Capitol
and was proclaimed a member
of the Texas Navy, with the rank
of admiral. Jones this week be-
gins on a string of one-nighters
set by the Bob Neal Agency,
Inc., MNashville. . . . Bob Neal
office also reports setting Hank
Locklin for two weeks of per-
sonals in England and Treland.
. . « Curtis Artists Productions,
Gouodlettsville, Tenn., has Ernest
Tubb and His Texas Trouba-
dours routed for Sprinedale,
Ark., March 23: Hamilton Air
Force Base, California, 24, and
St. Louis, 30; Charlie Walker,
Phoenix, Ariz., March 22-23,
ond Leon McAuliff and the
Cimarron Bovs, Marion, [,
March 20: Independence, Kan.,
22, and Wichita, Kan., 23.

Upcoming “Grand Ole Opry™
bookings put Roy Drusky in
Anderson, S. C., March 23
Bill Anderson, Anderson, S. C.,
March 23; Bogolusa, La., 29;
Flatt and Scruges, Brookneal,
Va., March 21; Mount Pleasant,
Tenn., 26; l't:xarkd.n.l. Ark., 28,
and Memphis, 31; Johnny and
Jack and Kitty Wells, Austin,
Tex., March 27; Houston, 29-
30, and San Antonio, 31; Lonzo
and Oscar, Sioux City, Ia,
March 19: Sioux Falls, S. D.,
20: Omaha, 21: Lincoln, Neb.,
22, and Lawrence, Kan., 23.

. A "Grand Ole Opry"” pack-
agt: spotlighting Faron Young,
Rav Price, Skeeter Davis, Stone-
wall Jackson, Ralph Emery,
Minnie Pearl, Billy Grammer,
Johnny and Jack and Kitty
Wells is set for a showing in
Memphis March 31.

Ott Devine, “Grand Ole Opry”
talent nabob, last week set deals
for shows in Indianapolis, April
21, and Detroit, May 5. Indian-
apolis unit will have Hank
Snow, Minnie Pearl, Faron
Young, Skeeter Davis, Ralph
Emery, Carl Butler, Stonewall
Jackson and Ray Price. In the
Detroit line-up will bhe Ray
Price, Skeeter Davis, Ralph
Emery, Minnie Pearl, Johnny
and Jack, Kitty Wells, Stone-
wall Jackson and Billy Walker.

Frank Page, producer of
“Louisiana Hayride,” Shreve-
port, will have as talent for his
first show of the new season,
opening March 16, Lefty Friz-
zell, Willie Nelson, Roy Clark,
Charlie Walker, Cousin Jody and
KWKH deejay Nat Stuckey,
Others on KWKH's turntable
staff are Bob Stoner, Norm Bale
and Bill Mitchell. . . | Joe Dow-
ell, presently serving his Army
stint at Fort Polk, La., has just
cul a session for Mercury, with
a.&r. chores handled by Shelby
Singleton and Jerry Kennedy.
Joe’s waxings incloded o tune
written by Claude King and
Merle Kilgore. . . . Talent set for
the teen-age jamboree to bhe
stuged by KEEL Radio in
Shreveport, La., March 23, in-
cludes Bruce Chanel, Claude
King, Ray Stevens, Joe Dowell,
Margie Singleton, Jerry Kennedy
and the Sherwoodsy with KEEL
decjuys Buddy Bluke, Vern Stier-
man, Donald Logan and Dave
Allen handling-the emsee chores.
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We know

this type of plastic

film record has its
sound limitations, but

it does give you
the unique opportunity
to hear the
sound of Dick Dale.
MNext time...
try the real thing!

TAKE [T OFF - NMGHT OWL - FANNY — _os"
MAE - MESIRLOO TWIST - SURF BEAT o L -
SLOOF JOWM B - LOYELY DOVEY 5 . "=
DEATH OF A SREMMIE - LETS - - T

MISIRLOU

b/w b/w
. EIGHT TILL MIDNIGHT SURF BEAT

r -

this Is the sound of dick dale:

A 4

the driving rhythmic beat, the something new, the some-

thing unique, that has brought him the ferocious loyalty

of over 100,000 teen-agers in southern california alone.

This is the sound of a new giant of the music business.
r L |

Capitol is proud to present the amazing CALL YOUR CRDC REPRESENTATIVE

sound of Dick Dale to the nation, and we IMMEDIATELY, AND ORDER AS FOLLOWS:

bt s ;o ; 2 : Album Surfers’ Choice . . ... ...... (D)T-1886
invite you to join us in the explosive birth Singles Misitlou i s, No. 4939
Peppermint Man .. . .. ...... No. 4940

of this exciting new star!
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ALBUM REVIEWS

SPOTLIGHT
PICK

Pop LP Spotlights are those
albums with sufficient soles
potential, in the opinion of
Billboard’s Review Panel, to
achieve o listing on Bill-
board’s Top LP’s charts. Spot-
light winners in other cate-
gories are selected on the
bosis of their potential te
bacome top sellers in their
raspactive araos.

POP _SPOTLIGHT

CAMPUS CONFIDENTIAL
The Faur Preps. Copitol T 1814

(M); ST 1814 (5)

The Preps have become one of the strongest
acts to play the college circult and they
have scored with earlier sefs of material
recorded in college concerf, This. newast
was done at UCLA and the student body
gives the boys a rousing hand throughout.
Accompanied by good big ork scorings, they
offer & wvaried program of humor, pather
and good harmonies,

i

-

A RCL sy §yephany Dridenien

———
T - — r—
—— iy e W
—— g3 ) 09 i
B e e B
il W v -
e wm -

UL SR P Sl LAOEI

POP SPOTLIGHT
THIS IS MY COUNTRY
Robert Shaw Chorale & RCA

Vietar Symphony Orchestro.
RCA Victor LM 2662 (M); LSC

.q'.l.
=

62 (

A brilliant package, full of color, excife-
ment and patriotic pageantry, The group
always does well and now, enhanced by
Victor's Dynagroove recording process, the
impression is even higger. ““Hattle Hymn
of Republic,” God Bless America,” *Amer-
ica the Beautiful™ and *"Star-Spangled Ban-
ner' are a few of the many ofhers.

frsanly
N2/ RuBY BABY
j Dien. Columbia CL 2010 (M);
CS BB10 (5)

Dion sings his current bi? one, “Ruby

Baby' along with a string of ather current
and past hits here. The set has a taste of
the old with a touch of the new. "End of
the World,” *Fever,” "You're Nobody 'Til
Somebody Loves You'' and "My Mammy®
gives some [dea. Greal singing backed in
the fraditional, as well as somewhat dif-
ferent Dion style.

POP SPOTLIGHT
BEROOK BENTON GOLDEN
HITS, VOL. Il

Mercury MG 20774 (M); SR
0774 (5)

Benton it on ancther sfring of hits and a
number of them are here. "Holel Happi-
ness,” “'Lie to Me” "Boll Weevil™ and
“Hit Record™ are just a Few of the hif
singles by the singer included. This one
should move out rapidly.

BROOK BENTON

OYNAGROOYE

POP SPOTLIGHT

HAIL THE CONQUERING HERO

Peter Mern. RCA Victor LPM
24638 (M); LSP 24638 (5)

The global music business 5 salufed by
pianist Peter Mero in one of his strongest
eollections, featuring son@s originating in
other counfries. All the usual Mero bril-
liance is present with his accostomed refer-
ences to classical composers. Some of tha
top items are “Midnight in Moscow,” ""What
Eind of Fool Am 1" "Granada,” "Anna*
and “Mack the Knife.”

POP_SPOTLIGHT

THE CASCADING VOICES OF
THE HUGO & LUIGI CHORUS
RCA Victor LPM 25641 (M); LSP

2641 (5)
A wonderful mood zlbum here and [t's it
for both the wltra sound buffs [it's part of
Victer's new Dynagroove sound series] or
maod fans to whom highs and lows are not
important. The mixed chorus sings fo
pleazant  arrangements such standard alrs
as “"Moonlight and Roses,” “Three o'Clock
in the Morning," “Good Might Sweetheart'’
and “1"I1° See You in My Dreams.'’
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POP SPOTLIGHT

SUPERCUSSION
Dick Schery's Percussion Pop
Ork. Victor LSP 25813 (S); LPM

2613 (M)

Swinging, sizzling, scintillating sounds from
the speakers on this one. The Schory ork
has the stereo buff sound and makes good
musical sense fo boot. The sounds resound
from speaker to speaker and the ultimate
peaks and lows are a delight For anyone
interested in reveling in the depth of musi-
cal magic. Arrangements are tops. By far
one of the best albums from Schory,

POP SPOTLIGHT

NEW THRESHOLDS IN SOUND
Sid Ramin & Ork. RCA Yictor

LPM 2458 (M); K L5P 25658 (S)

Here's one of the highlight sets of Vietor's
initial release in its dynagroove recording
series of sound spectaculars. It's a likely
rival for same of the other svccessful in-
strumental sound excursions an the market,
Solid elean arrangements are ap-psllhd ta
soch familiar ‘tunes as  “The Sweetes!
Sounds,” "Spring 1s Here,” "'Swanee™ and
“Yarsity Drag.”

BYNAGROOYE

(ST B SR

POP SPOTLIGHT

JALOUSIE
Boston Pops (Fiedler)
RCA Victor LM 2661 (M); LSC

26461 (5)
This albom it bound to have wide and
potent sales. The set fs by the ever-popular
Boston Pops with Mr. Fiedler plaving a va-
rigty of material, a good deal of it fa-
miliar to every semi-classical and pop buyer.
The sound is dynamic, a cascade of sound
that is neither gimmicky nor overdone,
Among the ftitles are "lalousie,” "Le

POP SPOTLIGHT
SOUNDPOWER!

L4

Victor
2620 (5)

The mousic fairly |jumps on this sef. The
g:auflrulllr highlights

new Vietor process

the excitement and the smarfness of fha
arrangements on the Marty Goid LP which
has a bit of pin -a:u:m-?| magic along with

sounds. "'1"Il  Re-

fine swinging and |us
member April " “Harlem
"Mi!‘?” an
of the betfer tracks.

Marty Gold & His Ork. RCA
LPM 2620 (M); LSP

Nocturne,"
"ﬁ'fring of Pearls’" are some

POP SPOTLIGHT

TODAY'S TOP HITS
David Carrell & His Orch.

&

Mercury MG 20784 (M); SR

&0786 (3)

David Carroll haz a fine album of instru-
mental interpretations of current ar recent
hits here, The tunes are styled for the biﬂ

ork format with tight ensemble work an

good rhythm throughout. Tunes include *"Al-
ey Cat,” "Telstar,” "Limbo Rock,” *'Hey
Paula,” *Ramblin’ Reose’ and “Go Away

Little Girl."

ELASSICAL SPOTLIGHT
RAVEL: BOLERO

&

Bosten Sympheny Orchestro
{Munch). RCA Victor LM 2454

{M}; LSC 25854 (5)

Dre of the most recorded works (n the
cataleg, Ravel’s "Bolera’ receives a re-
cording which |3 sheer dynamite, in per-
formance, sound and sales potential. This
old chestnut actually sounds fresh and ex-
citing, and since new fhowvsands of buyers
dlwayr seem fto want it, this will be =

nighly salable item.

SOUNIDIPOWER!

MARTY GUOHLLD

V'S TOP HITS! =

O AWAY LITTLE GIRL TELSTAR
BLLEY CAT FLY ME TOTHE MOON
ALK RIGHT IN LIMEBD ROCK
¥ COLORING BOOK NEY PAULA
DESAFINADOD RAMBLIN ROSE

V LEFT MY HEART s sssmuscsce) ESO BESO
.ﬂ'ﬂﬂ Fr

CLASSICAL SPOTLIGHT

: FLY

Various Artists.

LSC 4160 (5)
The Ffirst opera

PUCCINI: MADAMA BUTTER-

Rome sfudios and using its new Dynagroove
process, this set of “"Madame Butterfly™ is
big winner
among big-ticke! packages. Lscntyne Price,
psalind  Elias  are

sutstanding and will be a

Richard Tucker and

heard with breathtaking clarity, while Leins-
dorf's conducting shows strength and un-
derstanding.

RCA Victor

recording from  Wictor's

CLASSICAL SPOTLIGHT

MAHLER: SYMPHONY NO, 1
Boston Sympheny Orchestro

Cid,” *“lamaican Rhumba®™ and '"Zscatecas.”
ha
{Leinsdorf). RCA Victer LM
2642 (M); LSC 2642 (5)
While Columbia’s recent Bruno Walter wver-
siof &F this work will doobtless remain the
favorite of n'lm'!:I for performance values,
this new Wictor Oynagroove aniry will also
win strong suppart for its clarity of sound.
The textures of Mahler's orchestration never
werg' tlearer, and with this composer this
becomes ‘a4 major Facter., The perfermante
smphasizes the dynamic Mahier,
emdml NN TR

- -

Slahiy & e
Bomapint Symimgudunn Chclesf

i ——

b l' 1
POP SPOTLIGHT

INSIDE FOLK SONGS

E Shel Silverstein. Atlantic 8072

This folk-styled Beatnik should score with
the college set. His unerthodox “'folk™
funes have sardonic and comic qualities
that are perfect for the wndergraduate—no
matter what the age. He is & cartoonist for
Pllvbﬂlﬂ and promaotion from this publica-
tion along with his appearances on TV and
in Playboy clubs across the country can't
hurt gither.

SOUND SPOTLIGHT

@ VICTORY IN REVIEW
Various Artists, London 5P
44024 (5}

This is & follow-up %o the brilliant *“‘Pass
in Review,” with which London kicked off
its “'Phase 4" series of “'sterec spectacu-
fars,” This time it {8 & historic panorama
that passes in parade from left to right
speakers, starting back in the days of
ancient Eoypt and running fhrough World
Wars 1 and Il. Stirring simulation of
crowds helps create a feeling of realism.

SRS D EEE N SR Pk e S wre e e SR I

FOLK SPOTLIGHT

RAILROAD BILL
The Homesteaders. Riverside

Ei RM 7537 (M); RS 97537 ()

One of the smartest folk sound: to come
along in many a day. The group has sfrong
roofs  in the Weavers' original quality,
which could be a meost favorable factor. Yet
the sound is different and distinctive ten.
Group ocpens with the title fune, a rollick-
ing effart: ""Cape Cod Girls," and a smooth
“abilens, " Fem'uring a4 solo lead, "'Nine-
Pound Hammer,” “Titanic'® and ““Whoa
Buck'™ are other goodies.

wwWw americanradiohistorv com

FOLK SPOTLIGHT

SHLOMO CARLEBACH AT THE
VILLAGE GATE

Vanguard ¥5D 2133 (5)

Something different in the way of a folk
album, this could readily capture public
imagination. The artist {5 & vyoung or-
dained rabbl who sings, hums and chants
melodies which have fexts of Biblical ori-
gin. But there's nothing sacred about the
artist’s dynamic performances, which get
the audience stirred inte active singing,
clapping or humming with him.

== i HMHIE

JAZL SPOTLIGHT

EDDIE HARRIS BOSSA NOVA

Vee Joy LP 3034 (M); SR
3034 (5)

Tenor saxist Eddie Harris has one of his
batter albums since hitting the best selling
ranks with "Exedus.” The album has the
fenor saxist blowing on six bossa nova
funes with an all-star group that includes
Jimmy Raney, guitar, and Lalo Shifrin.
“Lolita Marje,” ““Whispering Bossa MNova®
and “Sambae Para Do’ are baetter fracks.
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FOR 30 DAYS ONLY

AN ELEKTRA SPRING SPECIAL

BIG DISCOUNTS FOR DEALERS

ON 2 OF THE FASTEST SELLING
LP'S IN FOLK MUSIC HISTORY

_AREGULARLY 4. 9835 steeo

. April 15th, 1963

THE LIMELITERS BEST OF BIKEL

the best of

BlhLL,

Docy L

MA GLITARE ET s
BERYLIETWVIYE KALYECHKE
LINTER A KLEYM BEYMELE
HUE

POLLERITA

HEJ PRba PADA

PIY LS

HULYET HINOEHLEDH

GNE SURDaY MORNING
TAMSHECHIR GANIKA K rARL
MANLWANL MPULELE
RN AHER DU FILGETF
KEN ¥OWDU

PADHUISHELL RILAYS

their first and best album —always a smash seller! The Limeliters FIFTEEN of Theodore Bikel's most pn?ular and requested folk-
will be making 7 TV appearances in the coming months on songs together in one album for the first time. ‘I1'|_=enl:lﬂre Bikel
Hootenanny Tonight ABC-TV MNetwork, Saturday Evenings. will embark on a nationwide tour of 40 concerts this spring and

EKL-180 (mono) EKS-7180 (stereo) will also make numerous network television appearances on
Show of the Week, Hootenanny Tonight, etc.

EKL-225 (mono) EKS-7225 (sterea)

Los Angeles/Merit Dist. /RE 1-B791

Madison /Tell Music Dist. /CE 3-1540
Memphis/Stratton-Warren Hordware (JA 5-7T741
Minneapolis /Decea Dist, [FE 5-T681

Mew Orleons/Decco Dist.fJA 2-1784
Newaork /Wendy Dist. /MA 3-5845

New York /Stanley-Lewis /€O 5-7955
Philadelphic /A & L Dist. /PO 5-4300
Phoenix /Demain Record Sales/253-1888
Portlond /8. C. Record Service /CA 8-6584
5t. Louis/Midwest Dist./GA 1-1938

San Francisco /H. R. Basford Co./MA 1-8545
Seattle /B. G. Record Service /MU 2-6945

Atlanta [Decca Dist, fJA 4-B348

Baltimore /Decco Dist, JFD 7-0710

Boston /Bay State Record Dist. /GA 7-5060
Charlotte /Carol Dist. [ED 3-9457
Chicage [Summit Dist. /Bl 8-3621
Cincinnati /Decco Dist, /PA 1-4210
Cleveland /Decca Dist. fMA 1-9770
Cohoes /Decea Dist. /CE 7-9000
Daollos/Decen Dist. /R 2-373%
Denver/Crown Dist. /KE 4-9301
Detroit [ Arc Dist. /R 2-4872

Miami/Pon American Dist. /NE 4-6523
Honelulu fHonelulu Eleciric Prods, Lid, /55-111
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(continued)

Pop LP Spotlights are those
albums with sufficient soles
potential, in the opinion of
Billboard's Review Panel, to
achieve o listing on Bill-
board's Top LP's charts. Spot-
light winners in other cate-
gories are selected on the
basis of their potential to
becoms top sellers in their

respactive areas,

- RHYTHM & BLUES SPOTLIGHT

o
' THE BIG SOUL OF JOHN LEE
HOOKER
Vee Jay LP 1058 (M);
SR 1058 (S)

Another first-class John Lee Hooker album
far this market. The album contains what
sounds Ilke the sequel to his “Boom,
Boom™ hit of a while back in “5he Shot
te Down.' There's alse some mighty strong
blues sound on the album with chorus of
chirping chicks and very pop sound. In |f$
field, one of the bast,

@: SPECIALTY SPOTLIGHT
I“I._fj

FINK ALONG WITH MAD

Yarious Artists
Big Top 12-1304

Takeoffs on feen-type music with some
hilariously outrageous lyrics are the hall-
mark of this release. 1t's the kind of stuff
the kids flip for, so It can catch on large.
Well sung, too, if teatl.lres such titles as
“When the Braces on Our Teeth Lock,”
“Don't Put Onions en Your Hamburger,™
"Il Wever Make Fun of Her Mustache
Again,'t and a far-out opus featuring sound
effects titled "iIts & Gas.™

SEEK YE THE LORD
THE CARAVANS
’ .h;:'%ﬁ

| i + 3

\§

@; SPIRITUAL SPOTLIGHT
L)

SEEK YE THE LORD

The Caravans
Vea Jay LP 5026 (M)

A powerful series of performances by this
notable group. For the first time, lead
singer and organizer of the group, Alberfina
Walker, devotes an entire side of the disk
to her own saolo performances, which are
& jov indeed, These consist of '"Amazing
Grace,” "Lord Stay With Me,” and others.
Side twa incorporates the group of five
great thrushes, with splendid help from
pianist James Herndon, who it also heard
in one case in a preaching role.

CHILDREN'S SPOTLIGHT

DREAM ALONG WITH BOIO

Various Artists
Golden LP 94 (M)

Here is the first brand-new “Bozo'* offering
on disk in close to a decade, which should
be enough to create a demand right off,
The wvoice of the TV favorite, Larry Har-
mon, here is heard singing and telling of
his adventures ‘round the world with such
titles as “Bozo in Cuter Space,” "Bozo in
the Army,” “Bozo Discovers America,” and
“Around the World With Bozo.” Bright
kiddie wax with a cover of Bozo that's
wre to catch mom's eye.

@ POP SPECIAL MERIT

JACKIE GLEASON PRESENTS CHAM-
PAGME, CANDLELIGHT AND KIS5ES

Capitel W 1830 (M); SW 1830 (5)
Gleason has a fine idea here. The lush
sound of strings, for which hes justifiably
acclaimed, Is teamed with the mellow sound
of a Dixieland combo. The album displays
constantly changing moods and sounds with
one very effective innovation in the use
of two soff, full Dixie trumpets agalnst
the strings. Album could move out with
proper disk [ockey exposure,

@ POP SPECIAL MERIT

FOLK SONGS BY JERRY BUTLER

Vee Jay SR 1057 (5); LP 1057 (M)
Jerry Butler is an  accomplished singer,
capable of more fhan just an occasional
singles hit, as he proves here with & col-
lection of artful performances of folk-
oriented funes, many of them specially ar-
ranged by Phil Moore. The material is in-
teresting and well paced and ranges from
the West Indies-based ‘‘Strawberries,” fo
the updated English folk song, ""Red Dress™
ihuu:F on ‘"Gresnslesves”), and & blues
"When | Lost My Baby." Strong wocal wark
with zolld arrangements should gather naw
friends for the iiauL

@ POP SPECIAL MERIT

WALTER WANDERLEY'S BRAZILIAN

ORGAN

Capitel T 1854 (M); 5T 1856 (S

Much of the United 5States spproach fo the
bossa nova, Brazilian-based beat, has high-
lighted & comba sound with horns  and
uitar in the farefront. Here's a new sef
y one of Brazil's own high priests of the
botsa nova art and feafuring fhe organ
pound. Organist Wanderley has a strong
towch for the material and he is well
abetted by a percussion complement  on
these dozen selections. Jocks can expose
g new bossa nova iInterpratation by spot-
ting some of these fracks.

@ POP SPECIAL MERIT

HAWAII AND |

Jock La Forge. Purpletone P-716 (5)

A really fine disk featuring variations on
some standard Hawailan themes, as fash-
ioned by Jack LaForge at the piano and
Hammond organ, with first-class  backing
by the Don Sebesky ork and chorus, There's
mare than a touch of jazz lending extra
inferest fo the arrangements. But the focus
is on LaForge, who is & good bet fa ring
the sales bell with this guality LP on the
Breen-DeRote  Purpletone  abel. Stran
tracks include “Hawaiian Kisses,” ““Orchi
Twist"" and “Over the Sea.”

(:’) JAIZ SPECIAL MERIT

BIRD LIVES
Ira Sullivan & the Chicageo Jazz Quintet.

Vee Joy LP 3033 (M): SR 3033 (5)
This is the recording of a concert at the
Bird House in Chicago almost a year ago.
The concert was a Charlie Parker memaorial
affair, hence the name of the se!. There's
same brilliant, though unorganized plaving
on the LP by Sullivan, trumpet and flegel-
horn; Jodie Christian, piano, and bassist
Don Garrett,

C:') CLASSICAL SPECIAL MERIT

QOPERATIC SCENES AND ARIAS
Frida Leider ond Lauritz Melchior

Angel COLH 132 (5)

Frida Leider is regarded 83 ane of the
gﬁuf Wagnerian soprancs of all time, and
this collection shows why, A fruly mag-
nificent wvoice, perfectly controlled, is ex:
hibited in this newest of the '"Great Re-
cordings of the Century.'” She is joined by
Lauritz Malchior Ffor one duef, and the
tenor also has two solos. Wagner collec-
fors will want this one.

SPECIAL MERIT PICKS

(:‘) CLASSICAL SPECIAL MERIT

BRUCKMNER: MASS NO. 3 IN F MINOR
Various Artists. Angel 5 35982 (5)
One of the great choral works, this now
gets its first steren recording—a perform-
ance of beauty and intensity. Karl Forster
conducts with understanding and there is
fine solo singing from soprano Pilar Lor-
engar, alto lElfhri:.ln Ludwia, tenor Josef
Truni. and bass Walter Berry. A release
of unusual inferest and guality,

@ CLASSICAL SPECIAL MERIT

STAINER: THE CRUCIFIXION

The Leeds Philharmenic Choir {(Herbert
Bardgett, Cond). Angel 5 35984 (5)
As the Lenfen season begins, dealers ma
well think in terms of appropriate specia
merchandise for the forthcoming Eastern pe-
flod, of which fthis new wversion of fthe
oraftorio by Sir John Stainer it & good
sample. Though not an oft-recorded work,
it it nevertheless & popular one in many
circles, and this latest performance {and
only the second available in sterea) is
worthy of stocking in sample amounts, de-
8 i'rld nkn unusually lew recording level on
the disk.

(E‘) CLASSICAL SPECIAL MERIT

COME YE SONS OF ART AND OTHERS

Henry Purcell. Vanguard BG5S 5047 (5)
Three thoroughly delightful works by the
Deller Consort, ane of which serves to in-
troduce for the Ffirst time on disk Alfred
Dellar's countertenor son, Mark Deller.
Father and son perform as lead and second
lead in the joyous “‘Come Ye Sons of Art”
gné of the most popular musical odes in
the *high barogue’ =choal. Tho senier
Deller is also heard with varipus ofher
soloists and orchestral effects in two other
Purcell works, “Rejolce in the Lord AR
ways' and "My Beloved Spake.”

@ CLASSICAL SPECIAL MERIT

CHOPIN: FIFTEEN MAZURKAS

Mulecuzynski. Angel 5 35983 (5)
Although the Chopin mazurkas have nof
been as extensively recorded as his- etudes,
sanatas, fantasies, efc., their musical in-
ferest i of the highest order. This salo
plano recifal by Mulcuzynski will be & rev-
elation ta many Chopin lovers. The pianist
plays with security and knowledge in depth
of the music, His inferpretations are bril-
j”:l;l. A most rewarding set far the col-
ector.

{‘,:'} RELIGIOUS SPECIAL MERIT

FESTIVAL OF FAITH
Fred Waring

Capital T 1848 (M); 5T 1B48 (5)

Fred Waring has scored before with material
from the church, and this newest effort,
featuring the Waring bafon In front of a
1,200-voice choir, and employing a brass
choir as well as the solo services of Waring
alumnus, Frank Davis, should do as well.
It was all recorded live at Omaha's Ak-
sar-Ben Coliseum last year during an event
there known as the Festival of Faith. There
are many hymns plus “Panis Angelicus,’
“Shalom  Aleichem,” a Salvation Army
sang, ""Wark, for the Might Is Coming,™
f_nd finally, “Battle Hymn of the Repub-
|=.“

CE} RELIGIOUS SPECIAL MERIT

TWO SERMONS

Billy Graham. Weord W-3243-LP

Thara is little that need be said about this
album, tu&pr that it has bollf-in in-
gredienfs o sustained sales success—g
photo of the noted evangelist on the cover
and two of his stirring sermons, titled
The Cross of Christ™ and "The Frontiers
of Tomorrow,” within. The Power of the
appeal of the Billy Graham crusade across
the land in recent years should be & barom-
eter for the potential of this disk.

Special Merit Picks are new releases of outstanding
merit which deserve exposura and which could have
commercial success within their respective categories
of music,

INTERNATIONAL SPECIAL
Eﬂ MERIT

LES CHANTS DE LA RESISTANCE ET
DE LA LIBERATION

Anna Marly. Chanteclair CH # (M)
The  French  chanteuse-composer,  Anna
Marly, has recorded her own songs of the
Franch resistance and liberation, which are
o byword in her native land. Dramatically
performed in Fremch, they provide a living
memorial to  heroic fimes. English and
French fexts and notes included.

i",:) SPECIALTY SPECIAL MERIT

BENTLEY ON BRECHT
Eric Bentley

Riversida RM 7017 (M); RS 97017 (5)
The high priest of the current Bertolt
Brecht cult §s Eric Bentley, who has trams-
lated many of Brechts plays, songs and
gems from the German, ¥his disk has
enfley infroducing and  then perfarming
himself 19 Brecht posms and [vrics, the
latter with musical setfings by Stefan
Wolpe, Hanns Eisler, Eric Regener, Kurt
Weill and Paul Dessauw, Most of these are
pravicusly unrecorded in this country. Curi-
ously moving and effective, and of genuine
musical and literary inferest.

@ SPOKEM WORD SPECIAL
= MERIT

JUST WILD ABOUT HARRY (2-12")

Henry Miller. Spoken Arts LVA 203
Imported from France in it original
packaging, thiz two-disk zef haz & novel
and not unaftractive appearance. Hen
Miller's admirers seem to be legion, an
here they can hear their hero read his own
play—as full of wvnuswal characters and
events and amorous adventures as most of
his works. A document of considerable n-
terest, both from the standpoint of the
material itself and because of the obvious
value of Miller's own reading,

@ CHILDREN'S SPECIAL MERIT

WINNIE THE POOCH

Various Artists. Gaolden LP 95 (M)

The millions whoe have loved the *“Winnis
the Pooh'' stories of A. A. Milne will en-
joy these songs as well. Comic Jack Gilford
narrates a alse  sings Pooh's songs,
while Mary Stanton does the Christopher
Robin  songs, all from Milne's ariginal
texts. Attractively arranged and accom-
panied, thiz s a standout among recent
children’s releases,

WRAH

4-STAR REVIEWS

The 4-5far rating i3 awarded new albums
with sufficient commercial potential in their
respective categories to merit being stocked
by most dealers, one-stops and rack jobbers
handling that cafegory.

POPULAR

* &%k POURCEL FPORTRAITS
Frank Pourcel. Capitol T 1855 (M);
ST 1855 (§)

*%%% BIG BAND SPECIALS
June Christy. Capitol T 1B45 (M);
ST 1845 (5)

#*ddd "HOUND MIDNIGHT
Befty Carter. Ateo 33-152

“xkdk DUR LAST GOODDBYE
Gl Peterson. Ace LP 1024

(Continued on page 68)
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v NATIONAL BREAKOUTS

MONO
REMINISCING . . .

Buddy Holly, Coral CRL 57426

STEVE ALLEN'S FUNNY-FONE CALLS . . .

Dot DLP 3472

TWO LOVERS . . .

Mary Wells, Matown 607

YOU'RE THE REASON I'M LIVING . . .

Bobby Darin, Capitol T 1866

STEREQ

BIG GIRLS DON'T CRY . . .

Four Seasons, Vee Jay ST 1056

BOSSA NOVA U.S.A. .

| .

Dave Brubeck Quartet, Columbia C5 8798

* NEW ACTION LP's

These new albums, not yet on Billboard's
Top LP's Charl, have been reporfed getting
strong sales action by dealers in major mar-

kets,

MONO

OUR MAN IN NASHVILLE . . .
Chet Atkins, RCA Victor LPM 2616

JUST TURN ME LOOSE . . .
George Maharis, Epic LN 24037

PORTRAIT OF MARTY . . .
Marfy Robbins, Columbia CL 1855

DEAN (TEX) MARTIN—COUNTRY

Reprise R 6061

BOSSA NOVA PELOS PASSAROS . . .
Charlie Byrd, Riverside RM 436

ANOTHER TASTE OF HONEY . . .
Martin Denny, Liberty LRP 3277

THE NIGHT HAS A THOUSAND EYES . , .
Bobby Vee, Liberty LRP 3285

THE KEYS TO HER APARTMENT . . .
Ferrante and Teicher,
United Artists UAL 3247

MIDNIGHT SUN . . .
Earl Granl, Decca DL 4338

THINK ETHNIC . . .
Smothers Brothers, Mercury MG 20777

OUR MAN IN NEW ORLEANS . . .
Al Hirt, RCA Victor LPM 2607

ITS UP TO YOU . . .
Rick Melson, Imperial LP 9223

THE HAPPY BEAT . . .

Ray Conniff, His Ork and Chorus,
Columbia CL 1949

MR. SOLL . . .,
Sam Cooke, RCA Victor LPM 2673

FROM THE HEART . . .
Hank Crawford, AHlantic 1387

STEREQ

OUR MAN IN BOSTON . . .

Arthur Fiedler and the Boston Pops,
RCA Victor LSC 2599

OUR MAN IN NEW ORLEANS . . .
Al Hirt, RCA Victor LSP 2607

ARRIVEDERCI, ROMA . . .
Jerry Vale, Columbia (5 8755

WALTZ TIME . . .
Lawrence Welk, Dot DLP 25499

STEVE LAWRENCE WINNERS . . .
Columbia CS 8753
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AUSTRALIA

({Courtesy Muosic Maker, Sydney)
*Denotes local origin

This Last

Week Week

1 1 FROM A JACK TO A KING
—MNed Miller (W & G)}—
Alberis

2 3 HEY PAULA—Paul and Paula
(Philips)}—Chappells

3 — WALEK LIEE A MAN—
The Four Seasons (Festival)
—MNo publisher

d 4 BLAME IT ON BOSSA
NOVA—Eydie Gorme
(CBS)}—No publisher

- & RETURN TO SENDER—
Elvis Presley (RCA)—
Belinda

f — TELL HIM—The Exciters
(United Artlsts)}—No
publisher

7 10 COME A LITTLE BIT
CLOSER—*The Delltones
(Festival}—No publisher

8 5 BALLAD OF LOVER'S HILL
—Teresa Brewer (Philips)—
Mo publisher

9 2 WALK ERIGHT IN—Rooftop
Singers (Astor)—Southern

10 8 LITTLE TOWMN FLIRT—
el Shannon (London)—
Behinda

11 — RUBY BABY—Dion (CBS}—
Mo publisher

12 T HALF HEAVEN, HALF
HEARTACHE—Gene Pitney
{United Artists)}—No
publisher

13 2 FLY ME TO THE MOON—
Jo Harnell (Kapp)—Belinda

14 13 SURFSIDE—*Digger Revell's
Denvermen (HMVY)}—Johnny
Devlin Music

15 15 JAVA—Flovd Cramer (RCA)
=Allans

{Courtesy Irish Times Lid., Dublin)
This Last
Week Wesk

1 2 LITTLE TOWMN FLIRT—Del
Shannon ({London)—WVickl
Music

2 3 ISLAND OF DREAMS—The
Springfields (Philips)—
Chappell

3 8 THE WAYWARD WiIND—
Frank Ifield (Columblal—
Lafleur

4 1 DIAMONDS—Jet Harrls-Tony
Meehan (Decca)l—Frances,
Day & Hunter

5 — THAT'S WHAT LOVE WILI
DO—Joe Brown (Picadilly)
Jack Good Music

1] T ALL ALONE AM I—Brenda
Lee (Brunswick)—Leeds

7 5 LIKE 1 DO—Maureen Evans
(Oriole}—Hourne Music

8 — LOOF DE LOOP—Frankie
Vaughan (Philipsi—
Chappell

8 — FROM A JACK TO A KING
—Med Miller (Londonl—
Alberts

10 4 THE NEXT TIME—CIif
Richard (Columbia)=Elstree

FINLAND

(Courtesy Ilta-Sanomet, Helsinki)
Two
This Weeks
Week Ago

1 1 SEALED WITH A KISS5—
Brian Hyland (Karusell)}—
Fazer

2 3 MUSTA RUUSU—Veikko
Tuomi {Odeony—Levysavel

3 4 SATUMAA—Reiljo Taipale
(Scandin}—Scandia

4 B MANZANILLA—LIill-JTorgen
Petersen {(Columbia)—
Scandia

5 — TANGD D'AMORE—
Rocco Granata (Sonet)—
Scandia

[ T CALLING DR. CASEY—
John D). Loudermilk (RCA)
—Fazer

7 2 ESPERANZA—Johnny Forsell
{(Decca)—Fazer

a2 6 SEALED WITH A KISS5—
Eino Gron (Philips}—
Fazer

9 8 AHAB THE ARAB—Ismo
Kallio (Scandia)=—Scandia

i 11 ESO BESO—Paul Anka (RCA)Y
—Westeriund

FRANCE

This Last

Week Week

1 1 TOUS LES GARCONS ET
LES FILLES/I'SUIS
D"ACCORD—Francoise
Hardy (Vogue)

2 2 TELSTAR—Les Tornadoes
(Decca); Les Compagnons
{Polydor); Colette Derecal
{Polydor)

3 3 JFENTENDS SIFFLER LE
TRAIMN—Richard Anthony
(Columbia)

4 4 L'IDOLE DES JEURES—
Johnny Hallyday (Philips)

5 5 CHARIOT—Peiula Clark
(Vogue)

[ E THE NEXT TIME—
CHI Richard (Columbia)

7 10 CHANCE/IL REVIENT—
Slyvie Vartan (RCA)

B ¥ NON MONSIEUR—Los
Maochucambos (Decca)

9 7 SHEILA—Lucky Blondo
(Philips); Sheila (Philips)

w — oul JE T AIME—Eddy
Mitchell (Barclay)

FRENCH (WALLOON)
BELGIUM

(Courtesy Juke Box Magarzine)
"Denotes local origin
Twa

This Weeks

Week Ago

1 1 COEUR BLESSE—PFPetula
Clark (Vogue)—Acuff-Rose

2 2 TOUS LES GARCOMS ET
LES FILLES—Francoise
Hardy (Vogue)—Yogus

i 3 TELSTAR—The Tornadoes
(Decca)

4 5 BELLES, BELLES, BELLES
—Claude Francols (Fontana)
—Amnff-Rose

5 6 SHEILA—Lucky Blondo
(Fontana)

6 4 TDOLE DES JEUNES—
Johnny Hallyday (Philips)—
Mills

T B LIMBO ROCE—Chubby
Checker (Cameo-Parkway)—
Bens

] T SHERRY—The Four Seasons
(Imperial}—Ardmore &
Beechwood

9 — SANS-TOI, MAMIE—*Adamo
(HMV}—Rudo

1] 9 PARDONMNEZ-MOIT,
SEIGHMEUR—*Robert Cogoi
(Philips)}—World

HOLLAND

(Courtesy Platennieows, P, 0. Box 43,
Amersfoort)
#Denches local origin

ThEe Last

Week Week

1 — BACHELOR BOY,THE
HNEXT TIME—Clff Richard
(Columbiaj}—Basart L. C.

? — CATOOTIE—Wim Senneveld
(Philips}—Basart L., C,

3 1 LIMBO ROCK—Chubby
Checker (Cameo-Parkwayj—
Bens, Benelux

4 — JUNGE, KOMM' BALD
WIEDER=Freddy (Polydor)
—Bens/Altona

5 7 BLUME YVON TAHITI—
Gert Timmerman (Tele-
funken)—Holland Music

i — SOERABAYA—*Anncke
Gronloh (Philips); Imca
Marina (Imperial}—

Basart L. C.

7 3 LET'S DANCE—Chris Montes
(London}—Chappell

E — DANCE OM—=The Shadows
(Columbia)

9 1 PARADISO—Anneke Gronloh
{Philips}—Editions Altona

1 10 MONSIEUR—Petula Clark
{(Imperial}—Editions Inter-
nationales—Basart L. C

HONG KONG

This Last
Week Week

1 3 A LITTLE BIT OF S0AP—
The Fabulous Echoes
(Diamond)

RETURN TO SEMDER—Elvis
Presley (RCA Victor)

e
—

3 — LIMBO ROCK—The
Routers {(Warner Bros.)

4 — RHYTHM OF THE RAIN—
The Cascades (Warner Hros.)

5 =— BACHELOR BOY-—CIff
Richard [(Columbia)

f# — DANCE OMN—The Shadows
(Columbin)

7 — YOUR THE REASON I'M
LIVING—Bobby Darin
(Capital)

# 6 1 MAY NOT LIVE TO SEE
TOMORROW—Brian
Hyland (ABC)

2 — BABRY ELEPFHANT WALK-—
Lawrence Welk (Dot

I — RUBY BABY—Dion (CBS)

ISRAEL
(Courbesy Kol Israel Broadeasting)
This Last
Week Week

1 3 COMIN' HOME BABY—
Mel Torne (London-Atlantic)
Melotlone

1 THE MNEXT TIME—CIliff
Richard (Columbial—

Elstree Music

k| 5 FLY ME T THE MOON-—
Alma Cogan {Columbiaj—
Essox  Music

d 2 DANCE UOM-——Ths Shadews
{(Columbia}—S. Bron NCB

5 7 ISLAND OF DREAMS—The
Springfields {Philips}—
Chappell

LE]

& # THE LOMELY BULL—The
Tijuana Brass (A & M)—
ALOM Music

7 9 THE WAYWARD WIND—
Frank Ifield (Columbia)—
Lafleur Music

8 — WALK RIGHT IN—The Roof

Top Singers {(Vanguard)—

Ryerson-BMI

9 4 RETURN TO SENDER—Elvis
Presley (RCA Victor)—
Presley-BMI

Il — LES COMEDIENS—Les
Compagnons des la Chanson
{Polydor}—RBIEM

ITALY

(Courtesy Musiea e Dischl, Milan)
*Denotes local origin
This Last
Week Week
i 1 UNO PER TUTTE—*Tony
Renis (VdPy: *Emilic Peri-
coli (Ricordi)
¢ | 2. GIOVANE GIOVANE—"Pino
Donaggio (Columbia);
*Cocki Mazzettl (Primary)
3 5 AMOR, MON AMOUR MY
LOVE—*Claudio WVilla
(Cetra)
4 4 CHARIOT—*Betty Curtls
(GCD); Petula Clark
{Vogue); Franck Pourcel
(VdP)
5 1 LA PAETITA DI PALLONE
—*Rita Pavone (RCA);
*Cocki Mazzetti (Primary)
6 & RICORDA—*Milva (Cetra)
COME TE NON C'E°
NESSUNO—*Rita Pavone
(RCA)
B T ADDIO MONDO CRUDELE
(Goodbye Cruel Worldy—
*Peppino DM Capri {Carisch)
9 10 NON COSTA NIENTE—
*Iohnny Dorelli (CGDY;
"Wilma De Angelis {Philips)
I 12 DESAFINADO—Joao
Gilberio (Bluebell)
11 g CHIHUAHUA—*Mina
(Tealdisec)
12 B LA TERZA LUMA—MNeil
Sedaka (RCA)
13 — FATTI MANDARE DALLA
MAMMA—*Gianni Morandi
(RCA)
14 15 TOPOLINO—Fraternity
Brothers (Derby)
15 13 PREGHER(O" (STAND BY
ME}—"*Adriang Celentano
(Clan); Ben E. King
(Atlantic)

MEXICO

{Courfesy Audiomusica, Mexico)
*Denoies local orlgin
This Last

Week Week

1 1 AL DI LA—Pericoli (Warner
Bros. ' —Emmi

2 2 EL LADRON—*Sonora
Santanera (CHBS)}—FReimsa

3 3 COSAS (Things)}—*Oscar
Madrigal (Gammal—Pending

4 7 YA MO (1 Enow)—Rebeldes
del Rock (ODrfeon}—Pending

5 5 VEMLUS—Santo and Johnny
Farina (Gamma)—Pham

G 10 EL NIDOD—*"Sonora Santanera
(CBS—Pham

7 & PA TODD EL AND—
). A, Jimenez (RCAW—
Pham

] 4 AY CARINO—*lavier 5olis
(CBS)—Pham

9 E UN SUENO DE TANTOS—
*Amalin Mendoza and J. A,
Jimenez {(RCA—Brambila

L1] 5 ES0O BESD—=Paul Anka
(RCA)}—Brambila

NORWAY

(Courlesy Verdens Gang)
*Denotes loeal origin
This Last
Yeek Week
1 3 JEG VIL HA EM BLA
BALLOMNG—*Arne
Bendiksen (Triola)—
Stockholms Musikproduktion
2 I RETURN TO SENDER—Elvis
Presley (RCA)—Belinda
3 6 MIDNATTSTANGO—*Ase
Wentzel /Jan Hoiland
(Odeon—Musikk-Huset
4 2 DANCE OM—The Shadows
(Columbia)}—Bens Music

5 7 DIAMONDS—Jet Harris-Tony
Meehan (Decca}—Morsk
Musikforlag

6 5 REGNIGA NATT—Anna-
Lena Lofgren (Metronome)—
b anu

) 4 FIERNE LAMND—*The Key

Brothers (Triola}—Egil
Monn Iversen

8 — THE WAYWARD WIND—
Frank Ifield (Columbiz)—
Imudica

9 — LOOP THE LOOP—Frank
Ifield (Philips}—Thore
Erling

[1] H THE ®NEXT TIME=—CIiff

Richard (Columbia}—
Musikk-Huset

www americanradiohistorv com

PHILIPPINES

This Last

Week Week

1 1 FROM THE BOTTOM OF
MY HEART—Jlerry WVale
(Columbia}—Mareco

2 3 TELL HIM—The Exciiers
(UAY—Mareco

3 2 RETURN TO SEMNDER—Elvis
Presley (RCA)—Filipinas

4 10 TILL THE END OF TIME—
Della Reese [RCA}—
Filipinas

i 6 HOW MUCH IS THAT
DOGGIE IN THE
WINDOW—RBaby Jane &
The Rockabyes (UA)}—
Mareco

fi 5 RED RIVER TWAMNG—The
Strings-A-Longs (Pioneer
Recordsy—Mo Licenses

7 & ALICE IN WONDERLAND—
Neil Sedaka (RCA)—

Filipinas

¥ — SILLY BOY—Lucy Campo
(RCA)—Filipinas

9 — LOVE HER LOVE FOR ME

Frankie Love (LaRosn)}—
Mo Licensee

1] 7T LIMBO MAN—"Iwvy"" Pelo
& His Limbomaniacs
{BFioneer}—MNo Licensee

SOUTH AFRICA

(Courtesy Southermn Africa Record Manu-
facturers and Disiribuiors’ Association)
This Last
Week Week
1 1 BACHELOR BOY—CIiff
Richard (Columbia)—Elsires
Music
DANCE ON—The Shadows
(Columbia}—=>5Sidney Bron
Music
3 2 BRETUEN TO SENDER—Elvis
Presley (RCA)Y—Belinda
Music
i 4 PATCHES—Dickey Les
{Philips)}—Aldon Music
5 & MIDNIGHT SNACK—Bent
EKaempfert {Polydor)}—Gena-
Belinda  Music
1] T DIAMONDS—Jet Harris-Tony
Mechan (Deccal—Francis,
Day & Hunter
fi ¥ WALK RIGHT IN—The
Rooftop Singers (Renown)—
Southern Music
7 § THEME FROM DR. MO—
John Barry Seven (Columbia)
—ITnited Artisis
B — THE LONGEST DAY—
Kenneth McKellar (Decea)—
Robbins Music
0 — DESAFINADO—Stan Geiz &
Charlie Byrd (Vervel—Essex
Music
10 B TOWHN WITHOUT PITY—
Gene Pitney (Renown)—
Southern Music

fod
L

SPAIN

(Courtesy Discomania

This Last

Week Week

| 1 ESD BESO—Paul Anka
(RCA)—Hispavox

2 I BALADA GITAMNA—

*Duo Dinamico (Voz Amo)
=}l Sur

E] 3 EL PECADODR—Lucho Gatica
(Vor Amoj—Del Sur

4 5 SPEEDY GONZALES—

Pat Boone (Dot-Columbia)—
{ABC-Hispavox)

5 f 1 CAM'T STOP LOVING
YOUI—Ray Charles [(ABC-
Hizspavox y—Hispavox

6 5 EVERY NIGHT—Paul Anka
(RCA—Hispavox

T — MEDIANOCHE EM MOSCU
—*"Min  DMaamicoe {Yaor
Amoy—Del Sur

H 4 A STEEL GUITAR AND A
GLASS OF WINE—Paul
Anka [RCA)—Hispovax

g 7 PERDOMAME—"Duo
Dinamico (Voz Amo)—
Dl Sur

10 B ET MAINTEMANT—
Gilbert Becaud (Vor Amo)
—Armonico

SWEDEN

*Dencles local origin
This Last
Week Week

1 1 STAND UP—<Michael Cox
{HMV3}—Beons Music

2 B DE TUSEM SIOARMAS
LAND—*Ray Adams
{Fontana)}—Gehrmans

i 2 BACHELOR BOY—CIiff
Richards (Columbia)—
Gehrmans

4 2 1 5AW LINDA YESTERDAY
—Diickey Lee (Philipsi—
Sweden Music

5 4 FROEKEN JOHAMSON OCH
JAG—"*Dijvinds (QOdeon}—
Ddeon

[ 3 RETURN TO SENDER—Elvis
Presley (RCA)—Belinda

7 5 DANCE ON—The Shadows
(Columbin}—HBens

8 6 DESAFINADO — Stan Getz
(Verve)—Slockholms Musik-
produktion

9 7 REGNIGA NATT—"Anna
Lena Lofgren (Metronome)—
Multiton

I — KISS ME QUICK—

Elvis Presley (RCA)}—
Belinda

VENEZUELA

(Courtesy Radlo Caracas)

This Last

Week Week

1 1 MOSAIDO DEL 63—
Chuche Sanoja (Orfeon)

2 2 RECADD BOSSA NMOVA—
Les Elgart {Columbia);
Wi Velazco (Colpix); Manny
Albam (Colpix); Zoot Sims
(Colpix); Pat Thomas
(Yerve): Dos Santos (Sonus)

3 1 VEM A MI—Enrique Gurman
(Columbia)

4 5 QUE INHUMANO—Hnos
Carrlon  (Columbia);
Gene Pitney (Musicor)

5 4 SACRIFICIO—Ma. Elena
Sandoval (Orfeon)

10 AUSENCIA DE TI—Jose
Luis Rodriguez {Velvet)

7 — EL LADRON—Sonora
Sontanera (Columbia)

B B 81 E' SPENTO IL SOLE—
Adriano Celentano (Jolly)

L] § BUT YOU LIED—Cathy
Carroll (W, Bross)

I — AL DI LA=Connle Francis
(MGM)

Hit 'Jack’ Leads
W& G Small LP

By GEORGE HILDER
19 Todman Ave., Kensington
Sydney, N.S.W.

W & G plan the immediate re-
lease of an album package en-
titled “From a Jack to a King"
rushed through to coincide with
the launching of the label’s new
Compact 33, seven-inch LP of
Ned Miller’s album will be the
initial release of this line. The
series will retail at 21 shillings.

Johnny Devlin, Festival re-
cording artist, music publisher
and composer, has been in-
formed that his composition
“Surfside” recorded by the Syd-
ney instrumental group, the
Denvermen, will be released in
America on Capitol, on English
Decca, EMI label in Belgium
and HMYV in New Zealand. Most
important of all, there'll be no
cover versions. Devlin's latest
composition, “There's Winter in
Your Kiss,” is to be recorded
by newcomer to the CBS label,
Judy Cannon.

Joe Halford of Castle Music
reporis the following titles from
the Ivan Mogull Music catalog:
Dick Lee’s “I Saw Linda, Yester-
day” on Philips, “Black Cloud”
by Leroy Van Dyke, Philips. . . .
“Boss Guitar” by Duane Eddy
will be available in a four-color
jacket.

Carlos Gastel has been in
Sydney for two weeks to assess
facilities. Before leaving Sydney
en route to Toyko with Nat
King Cole. Gastel closed con-
tracts with the Chevron Hilton
Hotel for several artists and
others are being negotiated.
New acts signed up are Gordon
and Sheila MacRae for three
weeks from May 27, the Mills
Bros. from June 17 and Ruth
Wallis from July 8.

Festival Records scheduled a
release of the late Sir Eugene
Goossens conducting Sydney
Symphony Orchestra in his own
Symphony No. I. The recording
was made during a public per-
formance in 1947, The present
disk, the only one of the work
available, was made in conjunc-
tion with the Australian Broad-
casting Commission under an
agreement which will allow Fes-
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Teen Buying, More Outlets

To Boom

By J. FUKUNISHI

The total record production
during 1962 indicates an in-
crease of 33 per cent in quantity
and 37 per cent in value over
the preceding year. Also shown
was a noticeable trend upward
in stereo record sales.

According to the announce-
ment of the Japan Phonograph
and Record Association, the to-
tal record production reached
43,737,560 in quantity or $47,-
940,864 in wvalue at manufac-
turers’ prices. However, the ac-
tual sales are assumed to be
around $39,000,000, which
leaves about $9,000,000 unsold.
The actual sales for the first
six. months of 1962 can be di-
vided among siXx major record-
ing companies at this rate: Vie-
tor 31.5 per cent, Columbia 28.5
per cent, King 15 per cent, To-
shiba 13 per cent, Teichiku 6
per cent, and Grammophon 6
per cent.

Victor and Columbia hold 60
per cent of the market. As a re-
sult of the Anti-Cartel and Trust
Commission’s indictment of the
National Record Dealers Union
against their breach of the Anti-
Cartel and Trust Law last au-
tumn, recording companies are
now quite free to supply mer-
chandise to any non-union mems-
ber shop. It is evident that this
will increase record sales, but
the fear of price-cutting, at the
same time, looms due to wild
anticipated competition among
new and old dealers.

Nippan, the national book dis-
tributor, has started to distribute
record to book shops across the
country together with books and
magazines. Victor's sales quota
for records is set at 8 billion yen
(over $22 million) this year
against last year's 5.2 billion yen.
Victor’s strong and positive pol-
icy at the very moment general
market conditions in Japan are
in a slightly depressed condition
15 really admirable. No doubt
they have taken the fact that
Japanese vyoung people are
spending much more money for
a variety of amusements and
compact cars, with the conclu-
sion that sales of stereo phono-
graphs and accompanying stereo
disks will grow ever more this
year,

With a target of 8 billion yen,
Victor intends to corner 50 per
cent of the market. To achieve
this, however, Victor must be
capable of producing 1.5 to 2
million records every month.

Nippon Columbia, on the
other hand, set its record sales
quota at 7 billion yen. Columbia
has a strong roster of Japanese

tival to release quite a lot of
material of interest from the

ABC archives.

Pye Records has released in
1963 new Goldengroove albums,
a low-priced disk which is sold
only through supermarkets. In-
cluded in the release is a double
album set, “Great Broadway
Hits,” retailing at $7. A Pye
single by Tonia Berm, to coin-
cide with her visit here with her
husband, speed king Donald
Campbell, is being issued. While
in Australia, she will make TV
appearances in Melbourne. The
title of the single is "Monsieur.”

Here in Australia, artists are
reaching maturity and moving
into the field of adult entertain-
ment. Johnny (WKeefe and Rob
E. G., both recently made their
debuts in night clubs. The Allen
Brothers are currently working
in Japan while Johnny Rebb has
just returned from a two-month
tour of Tokyo and Manila.

Japanese Market

- NEWS REPORTS

artists. Victor represents more
than a score of overseas indie
labels in addition to majors. Co-
lumbia places its pride in stating
that Japanese recording com-
panies must compete one an-
other with Japanese repertoires.
“King Chess Player,” written by
veteran Masao Koga and sung
by Hideo Murata, has registered
800,000 in sales and is still go-

ing strong,

Duke, Greco SRO
Brings Disk Boom

By FRED ZILLER
Mollwaldplatz 1, Vienna

At the Vienna Concert Hall,
Duke Ellington and his big band
gave two terrific performances
February 10. Ellington's con-
certs (all completely sold out)
showed success during special
dealer sales and great critical
acclaim.

French TV star and Chan-
sonette Juliette Greco gave two
special shows at the “Theater
an der Wien." Both perform-
ances were completely sold out
one week before her arrival in
Vienna. Also sold out was her
EP *"Sous Le Ciel De Paris"
(Philips). Philips rep Wolfgang
Arming stated: “Within 24 hours
some 18,000 disks were sold.
Miss Greco, now on an Furo-
pean tour, is heading for Broad-
way.

Viennese composer Erwin
Halletz, who wrote a special
song for Carmela Corren from
Israel for the "“Grand Prix
Chanson TV Festival 1963" (to
be shown in London March 23),
wrote a lovely number with
Ivrics by Dr. Peter Wehle, “Viel-
leicht geschieht ein Wunder.”
Halletz, concerned with record-
ing LP’s for the U. §. (with the
Monaco Light Symphony Ork)
in Monte Carlo. is supposed to
head for the States early this
month.

A German cover of the Amer-
ican number “I'm Yours” by
Robertson and Blaire, with
German lIvrics by Kurt Feltz,
became a best seller over night
in this country. . . . Peter Alex-
snder is the star of this Polydor
disk under its title: “"Wenn erst
der Abend kommt.™ . . . Peter
Kraus did another German wver-
sion of “Desafinado™ (Polydor).
. . . Brenda Lee seems to have
a best seller with “Heart in
Hand"” on Brunswick. . . . On
the MGM label, Connie Francis
climbed up in sales with “Al Di
[.a" and “I'm Gonna Be Warm
This Winter.” . . . And the Ger-
man version of “Love Me Ten-
der™ by Gerhard Wendland
(Immer wieder lieh ich Dich)
has a (Polydor) hit potential
over here.

Nana Gualdi (the German
Doris Dav) made a top single
on the Philips label: “Nur eine

Spicluhr™ and “Es konnte ja
immer so sein.” . . . Two more
titles by Greek composer Manos
Hadjidaskis were recorded by
Mana Mouskouri, named, “Was
in Athen geschah” and *“Am
Strand von Korsika.”

Some best selling disks here
are: Ray Charles’ EP, “You Are
My Sunshine” (Philips); “Hotel
Happiness” with Brook Benton
(Mercury); “Blacksmith Madi-
son—Alabama Madison,” fea-
turing the Hazy Osterwald Sex-
tet (Polydor); “Lovesick Blues”
with yodeling Frank Ifield on
the Columbia label, and the
country music album containing
the Kern Buam single, “Kennst
Di aus?” (Polydor). Best albums
of this week are “The West Side
Storv” (Original filmcast) and
Ferrante and Teicher (United
Artists) and “Girls, Girls, Girls,”
Elvis Presley (RCA).

CBS Launching
Off With Conniff

By JAN TORFS
Stuivenbergvaart 37, Mechelen

On February 6, the CBS label
was introduced in Belgium dur-
ing a big cocktail party at the
Rogier Building in Brussels. A
few days later the first records
were released; only a few among
them LP's. Ray Conniff’s,
called, *'s Marvelous,” at the
very low price of 129 fr. ($2.60).
This promotion record was the
first of a series which has
reached more than 50. Among
the latest releases are toppers
such as “Ruby Baby™ by Dion,
“Blame It on the Bossa Nova”
by Eydie Gorme and “What
Will Mary Say” by Johnny
Mathis.

Polygram now distributes Au-
dio Fidelity and came out with
five LP’s, among them: “Satch-
mo plays King Oliver,” “Al Hirt
Swinging Dixie,” “Louis and the
Dukes of Dixieland™ and “Lalo
Schifrin’s Bossa Nova.” Price
per record is 255 fr. ($5.10).

The Rooftop Singers were re-
leased on Fontana. Another
sensation was caused by the first
Brigitte Bardot LP on Philips,
presented in a luxurous album
with lots of photos.

A newcomer on the market
is 16-year-old Sheila with
“L'ecole est finie” (School Is
Out).

Ardmore and Beechwood
have the distributing rights for
the entire Benelux countries of
Conny Frobess' latest releases,
“Du bist mir so sympatisch™ and
“Hilly Billy Ding Dong Choo
Choo.” On the other side, a
Flemish version of Richard
Anthony’s “Loin™ entitled “Ver”
is soon o be released on Ronnex
Records by Renato.

In one week some 50 records
were brought on the market, not
counting ones released by CBS
mentioned before. This is, for
this time of the vear, far too
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RAYMOND IN
FOR BELGIUM

BRUSSELS — Jacques Ray-
mond has been chosen to repre-
sent Belgium in the next Euro-
vision Song Festival in London
March 23. The singer will per-
form “Waarom"” (Why) which
was composed by Hans Flowers
and Bob Boon. The song will
be recorded in the Polygram
studios next week as will two
other top finishers, “Luister naar
de Wind?" and “Saksisch Por-
celein.” These are being waxed
by Lize Marke who also per-
formed them in the contest held
here last week to choose the

entry.
O 0 AT ATRETAT

Sugar Family
Grows in Rome

ROME — Ladislao Sugar,
whose Messaggerie Musicale is
one of the leading musical mer-
chandising organizations and
who controls through his Com-
pagnia Generale del Disco and
Galleria del Corso the distribu-
tion of MGM, United Artists
and Reprise, among other labels,
has been adding to his affilia-
tions and export agreements.

Having recently taken over
distribution of the Juke Box
label, CGD is now handling its
export business as well, through
Giuseppe Giannini. Frances Fes-
tival records and those of Line
Renaud, who is in Italy to do
four TV shows, have also been
added to the CGD family.

Among the company’s export
deals is one with London Inter-
national for “Chariot” as sung
by Betty Curtis and with Italia
Schallplatten of Germany for
“Abat-Jour” and other best sell-
ers by Henry Wright, an Amer-
ican who works in Italy.

many. Some are “Sun Arise” by
Rolf Harris on Columbia, “Send
Me Some Loving” by Sam
Cooke on RCA, "l Left My
Heart in San Francisco” by
Frank Sinatra on Reprise, “Loop
de Loop™ in two versions, one
by Johnny Thunder on Stateside,
the other by the Chucks on
Decca and “Soerabaja,” the new
Dutch recording of Anneke

Gronloh. The two most interest-
ing of them all are undoubtedly
the releases by Elvis Presley and
Cliff Richard, with Paul Anka
the three singing stars who are
most in demand.

eek Gets Gold
Disk for ‘Telstar’

By DON WEDGE
News Editor,
New Musical Express, London

Independent producer Joe
Meek will get a Gold Disk
award from Decca for his work
with the Tornados—particularly
their “Telstar" international hit,
a two million seller. It will be
the first time a British a.&r. man
has received such a trophy. The
instrumental group was pre-
sented with a Gold Disk by Dec-
ca last December, when the first
million was reached. The Decca
group has also revived its Vo-
calion label. First single is Vince
Garaldi’s “Cast Your Fate to
the Wind,” obtained from the
U. S. Fantasy label.

Vee Jay Records, through its
tie with EMI, has the U. §
rights to the two leading records

Contest Odds
Again Go to
Luxembourg

LONDON—Luxembourg has
become one of the favorites to
win this year's Eurovision Song
Contest due to be held March
23. Its representatives will be
MNana Mouskouri, Greek-born
singer recording for Fontana.
She will present the Luxem-
bourg entry “A Force de Prier,”
published by the Paris Bagatelle
firm. Nana Mouskouri has al-
ready waxed the number in
translations into Italian, German
and English.

The British copyright has been
acquired by the Tin Pan Alley
group. British lyric, called “The
One That Got Away,” is by
Bunny Lewis. Negotiations have
been advanced for the sale of
the U. 8. right of this transla-
tion. For the third successive
year, the Philips group is prov-
ing the British artist in the
Eurovision Song Contest. Winner
of the British heat held February
23 was Ronnie Carroll, Britain's
representative last year. He per-
formed the WNorman Newell-
Philip Green song “Say Wonder-
ful Things,” assigned interna-
tionally to EMI's publishing firm
Ardmore & Beechwood.

in last week's British chart—
Frank Ifield’s “The Wayward
Wind” (Columbia) and the Bea-
tles’ “Please Please Me” (Parlo-
phone).

TV and Films

Only five weeks before its
world premiere—scheduled for
London Plaza Theater March 6
—Judy Garland’s new film mu-
sical had its title changed by
United Artists from “The Lonely
Stage,” which had been the sub-
ject of heavy publicity, to “I
Could Go On Singing.” The idea
was to emphasize the fact that it
was a musical—Garland’s first
since “A Star Is Born." It was
made in London, partly on loca-
tion at the Palladium. Miss Gar-
land herself is due in for the
premiere. In addition, she is tele-
vising “Sunday Night at the Lon-
don Palladium™ March 10 and
also taking part in the “Ed
Sullivan Show" being taped here
for CBS March 7. Tt will be
the first Sullivan London origi-
nation and will also feature
Frank Ifield and probably CIiff
Richard and the Shadows (EMI-
Columbia), three British acts
which have appeared on the
show in New York.

“Black Nativity” returned to
London for a short season at the
Piccadilly Theater from Febru-
ary 26 to March 16. . . . EMI
released the first of a series of
Capitol EP's March 1, coupling
old Frank Sinatra tracks under
different composers' banners.
First was “Sinatra Sings Jimmy
van Heusen and Sammy Cahn.”
There will be monthly issues un-
til December.

Publishing News

Spanka and Flanka Music,
Paul Anka’s publishing firms,
have switched their British af-
filiation from Bron Music to
the Peter Maurice group. First

publication will be Anka's latest
RCA Yictor release, “Love

Makes the World Go Round."

Unlike many similar deals, the

TGP

MISSING PUB

NEW YORK — In the Aus-
tralian chart this week no pub-
lisher i1s listed next to Eydie
Gorme's “Blame It on the Bossa
Nova.” The publisher should be
Tu-Con Music, Ltd.

BTGB PR ERTEAC OGP POTWI S e
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cast Spanka catalog moves over.
The singer-composer's father,
Andrew Anka, was in London to
settle the details before going on
to Paris for the singer’s wedding
to Anne De Zogheb,
Visitors

Pye Records' a.&r. controller
Allan Freeman was leaving
March 2 on a scheduled round-
the-world tour. His first call was
in New York (staying at the
Berkshire). He was scheduled
to fly on to Los Angeles March
6 (Hollywood Roosevelt), Hono-
lulu (8) and then Sydney (11) to
visit Pye’s Australian firm. He
will return to Britain via the
U. S., due back here March 28.

Bunny Lewis, publisher, writer
and head of the independent disk
firm, Ritz Records, has had to
postpone his U, §. visit due to
recording commitments in Lon-
don. He does not expect to ar-
rive in New York until March
17. . . . Frank Chalmers, of
EMI's overseas division, was fly-
ing to Amsterdam March 1 for
more meetings with Gerry Oord,
of Bovema, his second in a
month. Afterwards Chalmers
was going to Cologne for talks
with executives of Electrola.

Dimitri Tiomkin is in London
working on the score of Samuel
Bronston’s film, “Fifty - Five
Days in Pekin." . . . Arrange-
ments have been made for Dick
Clark to spend a week in Lon-

don, taking part in the two prin-
cipal television disk shows —
ABC's “Thank Your Lucky
Stars” and BBC's “Juke Box
Jury.” The visit is scheduled for
a week from March 18, although
it may have to be postponed un-
til early April.

Record Business

Philips recorded the whole of
Frankie Vaughan's appearance
on ATV's “Sunday Night at the
London Palladium™ February
17. It will be issued as an EP
next month—the first time a
British singer’s television act has
formed a disk. . . . Because of
the success of the Springfields’
r&cl:-rdlngs in foreign languages,
Philips is planning extensive re-
cordings by the group in Paris
and Hamburg during the spring,
Another visit to the U. S. for
recordings in Nashville is also
being discussed. . . . With Little
Eva's presence in Britain—for
a concert tour—the Decca group
acquired her “Let's Turkey Trot”
U. 8. chart entry from Dimen-
sion and rush-released it on
London.

Eddie Kassner has set up a
talent management firm in Lon-
don as an offshoot of his inter-
national business. It is headed
by a former BBC-TV producer,
Stewart Morris. Some of its art-
ists were being recorded here by
Marvin Holtzman and Artie
Harris for the President and Se-

ville record labels of New York.
They will be available to Decca
here. Morris will look after Brit-
ish interests of artists under con-
tract to the American and Ca-
nadian firms. He is setting up a
promotion visit for Marcie Blane
to start March 16.

The Connie Francis film
“Follow the Boys" opened in
London—at the new Empire—
March 7, a month earlier than it
had been planned. Another
MGM musical, Elvis Presley's
“It Happened at the World
Fair,” has been put back un-
til May 16, RCA Victor rush-
released the “One Broken Heart”
single from the film a week early
and it's already made its chart
appearance.

Visitors

Henry Mancini was due In
London March 5. He will use
London as a base for two months
while he writes the score of
“Charade,” a film starring Cary
Grant, being made in Paris. He
plans to return briefly to Holly-
wood for the Oscar presentations
April 8. . . , Cliff Richard, the
Shadows and Frank Ifield are
all due to record in Spanish for
EMI in Barcelona in late April.
Richard will record an LP with
the group, which will cut an EP
on its own. Ifield will also cut
an EP. . . . Bob Precht, Ed Sul-
livan show producer, arrived
ahead of the TV host-columnist

'NO BAILAMOS

So goes the pattern
of E.M.Ls record business all over the
world. E.M.I. records are being
pressed today in 40 different countries and
one tn every four records sold throughout the world
(outside the Communist bloc) is made by E.M.1.

SOLAMENTE TANGO"

(We don’t only dance the tango)

Tangos, carnavalitos, cuecas and many other local dances
still continue to delight
millions of Latin Americans. But American music enjoys
a great and growing popularity in many of the republics.
We know, because we have been selling records
throughout Latin America for many years and the sales
of American recording artists such as Nat “King” Cole
amply demonstrate this.

E.M.IL. companies with factories located in
Buenos Aires (pictured below), Rio de Janeiro
and Santiago supply the greater part
of the record requirements of Argentina, Brazil and Chile,
also exporting to many other parts of Latin America.
In addition, we have licensing arrangements in

Uruguay, Peru, Ecuador, Colombia, Venezuela and Mexico.

g
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to prepare for the London taping
of the show March 7. . . . Be-
cause his wife is E:tper:t'mg a
child next month, Dick Clark
has put off his proposed British
visit until May.

Miriam Bienstock, of Atlantic
Records, was in London for dis-
cussions with British firms. . . .
Publisher Howie Richmond was
here for talks with David Platz,
head of his London office Es-
sex Music. . . . Currently here
touring, Ella Fitzgerald is in-
cluding “Loop de Loop” in her
act, . . . Before ending their
British tour, the Swedish group,
the Spotnicks, cut another LP
for Oriole. . . . American gospel
group, the Grandison Singers,
are due here to telerecord an
ATV series with Lonnie Done-
gan in April. Donegan is in ne-
gotiation to return to the Village
Gate, New York, in the fall. . .
Gerry Williams, a Sonet artist
from Sweden, was in and re-
corded by indie producer Joe
Meek. . . . Gerry Oord, of Bo-
vema, EMI's Dutch affiliates,
was due back in London for
talks at EMI's Hayes headquar-
ters March 4.

Record Business

Oriole has begun work on its
first Maureen Evans LP follow-
ing her chart success with “Like
I Do.” . . . Optimistic that one
of its records would win the
British heat of the Eurovision
Song Contest, Philips flew out
one of its Radie Luxembourg
deejays, Keith Fordyce, to the
studio at the transmitter. Phil-
ips' Ronnie Carroll with “Say
Wonderful Things” did win and
Fordyce was able to go on the
air the same night and spin the
disk. It would not have been pos-
sible otherwise, as Philips’ pro-
grams—Tlike the other disk com-
panies’ sponsored shows — are
prerecorded in London studios
some days ahead of transmis-
sion.

Acker Bilk has recorded an
EP of bossa nova titles with
Leon Young. A color film short
Bilk made, “Four Hits and a
Mister,” was both opening in
the West End March 14 and will
subsequently go on release with
a new Peter Sellers' film,
“Wrong Arm of the Law."”

Bill Croucher, record division
head of the Rank Organization’s
recently closed distribution firm,
Thompson, Diamond & Butcher,
has joined Jeff Kruger's Ember
Records as sales manager. .

For the first time within mem-
ory one of the British heat song
entries in the Eurovision Song
Contest has been covered. It is
Tommie Comnor’s “Little
Cracked Bell,” sung in BBC's
heat by Jimmie Justice, a Pye
artist. It was unplaced. Dececa,
which was not represented in the
contest, covered it with the Mud-
larks. The number is published
by Pye's firm Welbeck, run in
association with the Leeds group.

Teen-Agers Take
Jolson on Disks

By KEN STEWART

Irish Times, Ltd., Dublin

The latest in a series of very
well received movie musicals,
*The Jolson Story,” completed a
long hun at Dublin’s Corinthian.
Sales of the many- Al Jolson disks
available should be stimulated to
some extent. The movie aroused
teen-age interest in Jolson's rec-
ords.

“Katie Daly,” the local hit
composed and recorded on Glen-
side by Eamonn ('Shea, is still
in consistent demand. But, as
often happens, the sequel, “Katie
Daly's Father,” has not achieved
similar success.

The Irish Federation of Mu-
sicians launched a scholarship
scheme worth about $2,800 in
Dublin, stating that half the sum
was contributed by record man-
ufacturers. The first scholarship
(worth $1,680) will be awarded
to an outstanding artist “who
would benefit by further ad-
vanced training and experience
at professional level.” The
scheme is being run jointly by
the Irish Federation and the In-
ternational Federation of the
Phonographic Industry.

“The Blarney Stone,” a new
song shortly to be recorded by
Eileen Donaghy, is featured in
the first movie in a series de-
signed to boost this country
abroad — “Ireland, Land of
Beauty.” Bridie Gallagher is
seen in the movie which has
background music by the Radio
Eireann Light Orchestra.

Igor Stravinsky, the famed
Russian composer, will conduct
the Radio FEireann Symphony
Orchestra in a concert of his
own works during his visit to
Dublin in June, which will be a
highlight of a season of opera
and concerts. . . . Michael Flan-
ders and Donald Swann flew to
Dublin for a week at the Gaiety
in “At the Drop of a Hat,” the
successful English revue which
is available on a Parlophone al-
bum. Several stores arranged
special displays.

Duke Warms Up
Frozen Capital

By HARRY AALTONEN
Ilta-Sanomat, Helsinki

Duke Ellington gave two Hel-
sinki concerts, both of them sold

mR GRAMOPHDME NL(ORD RITAILID (R
' ASSOCLATION

CONFERENCE

EXHIBITION

GRAMOPHONE
RECORD
RETAILERS’
ASSOCIATION

1, PECKHAM PARK ROAD
LONDON. S.E.15.

ENGLAND.

1963 CONFERENCE AND EXHIBITION

April 21 & 22
HOTEL NEW AMBASSADORS,
Upper Woburn Place. W.C.1.

APRIL 2157, GOLD ROOM, 11 a.m.-6 p.m,
APRIL 22MD, GOLD ROOM, 10 a.m.-4 p.m.

APRIL 215T, SOCIETY SUITE, 10 a.m.-? p.m.
APRIL 22ND, SOCIETY SUITE, 10 a.m.-4 p.m.

ANNUAL DINNER APRIL 22ND, SOCIETY SUITE, COMMENCING AT 8 p.m.

TRADE INQUIRIES TO:

H. A. TIPPLE, GEMERAL SECRETARY
G.R.R.A. 1, PECKHAM PARK ROAD, LONDOM. S.E.15.
PUBLIC IMVITATIONS FROM THEIR LOCAL RECORD STORE.
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COMPOSERS REBEL

Musician’s Bid for
Control Gets Blast

By MAURICIO QUADRIO

Composer Ary Barroso was
forbidden by the Ordem dos
Musicos do Brazil from having
his music played in the Brazilian
territory. This occurred because
he did not pay the yearly tax
charged by the organization. The
Order of Musicians of Brazil
now acts as a super union.

Hectic action has been fol-
lowing in the wake of the Or-
dem, which was created by law
in the last few days of Juscelino
Kubitschek government. Accord-
in this law no one can be con-
sidered a musician (and able to
transact business connected with
his art) if he is not regularly
registered with the Ordem. Every
Musicians, composer, singer,
lyricist or country band leader
1Is considered just an amateur
if his name does not appear on
the Ordem roster.

Maestro Jose Siqueira, presi-
dent of the Ordem, states that
the organization will “protect”
all those who work in connec-
tion with music, including teach-
ers in the music schools, copy-
ists, etc. By law, all fme:gn art-
ists must surrender 10 per cent
of their profits obtained in this
country in benefit of the Ordem,
beside the payment of the in-
come tax charged by the govern-
ment, which 1s 25 per cent, and
3 per cent of union tax. Record
companies, also, cannot record

music and pay for it if the com-
poser, songwriter, singer or any-
one involved in the production,
is not a member of the Ordem.
For about the same reasons,
foreign singers or artists cannot
work or record in Brazil without
the Ordem's authorization,

Another obligation imposed
by the Ordem concerns the rec-
ord companies who are pro-
hibited to issue no more than 50
per cent of music of foreign
origin.” In this quota, foreign
compositions sung in Portuguese
by national singers with local
orchestra are included.

Composer Reaction

The Union of Composers re-
acted against the obligation of its
members to be associated to. the
Ordem. Composers, the union
says, follow a liberal profession
and cannot be forced to belong
to the Ordem. They have their
own union and that’s enough to
protect their interests. Herivelto
Martins, president of the Union
of the Composers, declared to
the Billboard correspondent that
maestro Jose Siqueria is a tough
leader and bitterly criticized the
Ordem for its hardheaded and
totalitarian dictatorial means of
operating.

Herivelto Martins and Marino
Pinto, who is also a leader in
the musical field, insist that the
law is unconstitutional. Sen.
Saulo Ramos has presented new
legislation, already approved by

out. Next big jazz event is going
to be held in the beginning of
March, when Ella Fitzgerald and
Oscar Peterson will appear.

Trials for the Eurovision com-
petition were held in our country
on February 14, and there were
siX compositions and 16 singing
artists taking part, “Muistojeni
laulu™ (Song of My Memories)
was the winning composition
The composer is Borje Sund-
gren. Many names appeared this
vear. Since last autumn the Fin-
nish TV program series, “Jazz
Goes to School,” takes place in
different schools, where jazz
concerts are held. Seen among
the artists are many top Swedish
musicians.

Pathe to Test
Teen-Age Taleni

By EDDIE ADAMIS
92 quai du Marechal Joffre
Courbevole (Seine)

With movie magazine Cine-
monde, Pathe Marconi started a
big publicity campaign a few
weeks ago offering weekly audi-
tions in their studios to teen-age
artists who make application.

Teen-agers who have been ap-
proved by the label’s a.&r. men
will then be recorded and come
out on a new label called Pat,
created expressly for this pur-
pose and for the French market.

Singles will be issued and sent
free to broadcasting and TV dee-
jays as well as to newspapermen.
A limited quantity, around 1,000
singles, will also be marketed at
key points at a retail price of
3 francs 50.

If public reaction is good,
then the teen artists will be
signed up to one of Pathe Mar-
coni’s various labels and the teen
artist will be released on a regu-
lar EP. First artists to be re-
leased on the Pat label are three

girls: Chantal May, Alice Don-
na, Evelyn Nat, and one boy,
Bob Asklof.
Pubber Row

Paul Beusher has the French
publishing rights to all the tunes
that Cliff Richard sings in his
last pic, “Summer Holiday.”
Two of them have French cover
records: “The Next Time,” by
Richard Anthony (Columbia),
and “"Bachelor Boy,"” by Claude
Francois (Philips). Beusher also
acquired Bobby Darin’s hit,
“Things,” while a French cover
version, “Filles,” has been re-
corded by Lucky Blondo (Phil-
1ps).

Classical Power
On Ace of Clubs

By SKIP YOOGD
Editor, Platennieunws
Joh. Camphuysstr. 189
The Hague

Hans Tecker of L. C. Phono-
gram reported that Decca'’s Ace
of Clubs label has released a
popular-priced LP with two his-
toric performances, Beethoven's
Fourth Piano Concerto played
by Clara Haskil and Mozart's
24th Piano Concerto by Kath-
leen Long.

The Blue Diamonds, not
heard of much since their suc-
cessful “Marching Along With
the Blue Diamonds,” made an
excellent recording of “Alice in
Wonderland” for Decca.

Rudy Carrell’'s show for
Dutch and Flemish television,
the German star Gerhard Wend-
land introduced his newly re-
corded song, "Ik Hou Van Hol-
land” (I Like Holland). The
same show featured Dutch fe-
male singer Annie Palmen with
“De Speeldoos” (released on
Philips).

Lion J. Swaab, Artone's pro-

(Continued on page 64)

the Senate and now in discus-
sion in the Chamber of Depu-
ties, discharging composers from
the obligation of being members
of the Ordem.

Billboard also head the presi-
dent of the Union of Musicians,
Pedro Luiz de Assis. His opin-
ion 15 that the law should not
be modified, because he does
not consider it unconstitutional.
His idea is to create a “pact of
unity” with the composers.

Musician Si, Composer No

Ary Barroso was also inter-
viewed by the Billboard corres-
pondent. As stated, he is a
member of the Ordem as a con-
ductor and not as a composer.
If he did not pay the yearly tax,
it is because the Ordem did not
send anyone to collect the
money. In any case, they should
“suspend” him as a musician-
conductor but not forbit his mu-
sic as a composer to be played.
Barroso reminded that the Or-
dem dos Musicos was created
only to protect the interests of
the musicians. Afterward, it has
forced everybody, such as com-
posers, singers, dancers, church
choirs, etc., to pay the tax for
the membership. Now, Barroso

notes, the new project of Sen.
Saul Ramos will put an end to
this dictatorship.

In any case, added the com-
poser, the Brazilian Constitution
guarantees the freedom of as-
sociation to all citizens, without
discrimination. The attitude of
the president of the Ordem, Mr.
Siqueria, is totalitarian, he con-
cluded.

For many years two main so-
cieties have been empowered to
control and collect the author
copyrights: the UBC (similar to
ASCAP) and the group SBAT-
SADEMBRA-SABCEM, which
corresponds to the American
BMI. Siqueira and his Ordem
demonstrated their interest on
the matter in order to “protect”
the composer’'s money.

Oswaldo Santiago, president
of UBC, heard by Billboard, said
that his organization and the
SBAT-SADEMBRA - SBACEM
are similar and have friendly
connection with the American
ASCAP and BMI. But now, just
because the Ordem was created
by law, it intends to have its say
into the business of the two so-
cieties, trying to interfere in
their activities, especially in the

Buyers & Sellers

field of the autbor rights.

The big battle has just started.
The expansion of the Ordem has
been followed apprehensively,
since its creation, by national
and international music organi-
zations. In the near future we
will know if its power be limited
to the regulation of the mu-
sician’s work, or if it will con-
tinue with more and indiscrimi-
nate powers, as a totalitarian dic-
tatorship in the showbiz field.

The president of the Union
of Composers sent radio and
TV stations a message asking to
support their “Week of Solidar-
ity to the Brazilian Popular
Music.” The week started on
Sunday (20).

Ary Barroso has received mes-
sages of support from the gov-
ernor of Minas Gerais, who re-
ports that the Radio Inconfi-
dencia of Belo Horizonte, capi-
tal of the State, was authorized
by him to play Ary Barroso mu-
sic 24 hours a day.

Also the American Embassy
notified the Union of Composers
that CBS will support their cam-
paign, showing films of the dem-
onstration on the TV stations of
its network.

EXCHANGE

A convenient international directory of companies now offering their experience, Facilities and services

for the sale, distribution, exploitation or manufacture of products in the music and phonogreph record field,

ARGENTINA

MICROFON
RECORDS

The most oggressive record com-
pany in Argenting

Representing

e Audio Fidelity (U. S. A.)

® Durium (Italy)

® Supraphon (Czechoslovakia)
AND NOW!

Codence — Caoral — Brunswick —
Everest — Chancallor — Canadian-
American — Prestige.

MICROFON ARGENTINA SRL

Lavalle 1759, 5 Piso
Buenos Aires, Argentino

AUSTRALIA

| Telephone:

GERMANY

PAUL SIEGEL (BERLIN-NEW YORK),
ﬁr-ud.ucnr of Telefunken-Decea {Telde-:]n

coords IMee Jockey: HRadio Berlin
15FB). Musie Publisher: HI-FI Musikver
lag GMBH. Cable: Symphnyrex, Berlin.
Berlin, 347028, MAddress;
Tauentzien str, 16, Berlin W3il, Germany

GREECE

WE SEEK ONE ADDITIONAL
RECORD LINE FOR
GREECE, EGYPT & LEBANON

With over 30 years' experience in
handling records in this part of the
waorld, we know you get a fair
treatment only from the firm that
concenirates on your label, not ten
or twenty or thirty others.

If you want experience and honest
consideration, why not write now fo

MIDDLE EAST RECORDINGS

Evan: Plomaritis, President
4 Spaortis, Athens, Greece

SWITZERLAND

THERE'S MONEY IN MUSIC 1IN SWITE-
erland, too! Contact one of the most
active publishing companles with own
record afflilation.
fach 153, Zurleh 10/49,

Edition CODA, Post-

UNITED STATES

RECORDS

Manufacturers’ representative, all
American brands, low prices,
speedy, occurate shipments. Spe-
cial closeout offerings. Also tele-
vision, phonogrophs, radios.

EAEDIHM. EXPORT CORPORATION
135 W. St New York Cliy 1

GENERAL

FREkEslmG RIGHTS FOR FOREIGHN
market.
masters open for leensing th:'un-l.ll‘. ?-ht
world, First offering. Jazz
Coun
Juvenile. Many famous artists, R
ble firms on
facillties an
Ine., 11 W. 25th St., New

Important catalog of record

v Semi-Cl cal, Nl:l\rl: ‘t:r I.niii

. Please deseribe full our
matural ml?:l:h. 'EIH hin,

FOR specialised trade
coverage of

AUSTRALIA and
NEW ZEALAND

advertise in—

® MUSIC MAKER e

Australia’s Leading Music Magazine,

ADVERTISING OFFICES:
4146 GEORGE STREET
SYDMEY, AUSTRALIA

BELGIUM

Everyone in the music
businass ond every lean-agoer
in Belgium reads

JUKE BOX

BELGIUM'S BIGGEST MUSIC
MAGATZINE

A ene poge ad costs you only $220
A one-yeor subseription is only 53

Send your bank draft to

JUKE BOX
MECHELEN, BELGIUM
Write far Sample Copy.

You can reach the U. 5.

THE AMERICAS ‘

MEXICO: Dr, Otfo Mayer-Serra,
Apartado BA&BE, Mexico Clty
PUERTO RICO: Anthony Confreras,
26 Gerfrudis 5., Sanlufce
VEMEZUELA: Clemente VYargas, Jr.
Radio Caracas
Av. Paez, El Paraiso, Caracas
BRAZIL: Mauricio Quadris
Billbaard
Rua Visconda da Gavea, 125
Rio de Janeiro
ARGEMNTIMA: Ruben Machado
Billboard
Lavalle 1783, Buenos Aires
CHILE: Ricarda Garcia
Radic Mineria, Maneda 973, Sanfiago

FOR INFORMATION

and World-Wide Music-Record markets
regularly, effectively and at very low cost in these columns.

For information contack:

ASIA & PACIFIC

AUSTRALIA: Brian Mebenzahl
P. 0. Box 418, North Sydney

HONG KONG: Carl Myalt
27 Estoril Court, Garden Road

JAPAN: Robert Wynn
521-2 Chome, Sihimo Meguro
Meguro-ku, Tokye

MEW ZEALAND: Fred Gebbie
F. 0. Box 5051, Auckland

FHILIPFIMES: Luis Ma Trinidad
264 Escolta, Manila

EUROPE

Arthur Reset?, European Director
44 Curron 5t., London W. 1
GROsvenor T4%5

ITALY: Samuel Stainman
Piazza 5. Anselmo 1, Romae

Frank Lupping Jr., International .I.IrlrrilnlE Ilifﬂﬂnr,
Billboard, 15&4 Broadway, Mew Yark

CLASSIFIED: Per line %1.

Abave

ADVERTISING RATES INTERNATIONAL EXCHANGE
Minimum 4 lines per insertion.
DISPLAY: Per inch $14. Minimum one inch.

rices are for one Insertion In ome issue. Cash With Order, Please.
wer rates for 12, 286 or 52 inserfions In a one-yoar pericd.

www americanradiohistorv com


www.americanradiohistory.com

40 BILLBOARD

MARCH 16, 1963

ARTISTS HELP

Billboard Salutes

Gala Receptions

Mark Expansion

NEW YORK—The CBS label made its European overseas bow
in May, 1962, in Great Britain and Eire. The new label, carrying
the repertoire of Columbia, is marketed in these areas by Philips
Phonographic Industries. To hail the introduction of the new line,
Philips tossed a gala reception and fete in London, an affair which

was attended by a glittering col-
lection of Columbia artists, in-
cluding Percy Faith, Anita Bry-
ant, actors John Gielgud and
Michael MacLiammoir, violinist
Zino Francescatti and pianists
Philippe Entremont and Alex-
ander Brailowsky.

Representing the executive
echelon of the American Co-
lumbia operations at the recep-
tion were Harvey Schein, vice-
president and general manager
of CRI International; WNat Sha-
piro, head of international art-
ists and repertoire and creative
services, and Stanley West,
newly named co-ordinator of
European Operations for CBS
Records, whose appointment was
announced at the affair.

Columbia's major emphasis
on world-wide distribution was
considered by industry execu-
tives to reflect the international
impact of the American record-
ing industry and the widespread
success of artists from abroad
in America. While Columbia
had achieved pre-eminence in
domestic consumer sales, the
company’s establishment of CBS
Records reflected a desire to
broaden the international mar-
kets for domestic repertoire as
well as to contribute to the de-
velopment of local produce with-
in key areas of the world.

First Releases

Initial releases for CBS Rec-
ords included classical record-
ings by the Philadelphia Or-
chestra under the direction of
Eugene Ormandy, the New
York Philharmonic under the
direction of Leonard Bernstein,
the Columbia Symphony Orches-
tra under the direction of the
late Bruno Walter, as well as
recordings featuring composer
Ipor Stravinsky, the Budapest
String Quartet, pianists Rudolf
Serkin and Robert Casadesus,
violinists Isaac Stern and Zino
Francescatti.

Popular albums in the initial
CBS Records release featured
Mitch Miller, Percy Faith, Doris
Day, Andre Previn, the Dave
Brubeck Quartet, Miles Davis,
the Brothers Four, Ray Conniff,
Jerry Murad's Harmonicats,
Micheal MacLiammoir, the
Dukes of Dixieland, Johnny
Cash, Mahalia Jackson and
Andre Kostelanetz, as well as
two special album packages,
“The Fletcher Henderson Story™
and “This Is Broadway’s Best."”

The CBS label was actually
first introduced several years
ago by the Gramophone Record
Company Limited, licensee for
CBS Records in Southern Africa

ORI ET AT TG

THE YEAR'S
APPOINTMENTS

During the past year a num-
ber of major executive appoint-
ments were announced for Co-
lumbia Records International.

Harvey Schein was named
vice-president and general man-
ager, CRI International, and V.
Peter de Rougemont was ap-
pointed vice-president, European
Operations, CRI International.
Bernard Taylor, formerly direc-
tor general of Arteco, was ap-
pointed director pgeneral of
Disques CBS. Other appoint-
ments included that of Stanley
West as co-ordinator of CBS
Records, Inc., and Michel Ver-
mette as promotion and mer-
chandising services manager,
CRI International.

00 O Y 00O GO G

and one of the area’s major la-
bels. In line with current prog-
ress and development, and with
a view to providing a greater
service to record dealers in
Southern Africa, the company’s
head office recently acquired
larger and more modern prem-
ises in Johannesburg.
Japanese Renewal

In July, 1962, Columbia an-
nounced the renewal of its asso-
ciation with Nippon Columbig,
Ltd., which introduced the CBS
label in Japan. Under the terms
of the agreement, repertoire pro-
duced by Columbia Records,
U. S. A., is marketed by Nippon
Columbia Company, Ltd., in
Japan, along with repertoire
from Columbia Records’ wholly
owned overseas affiliated, in-
cluding Mexico, Discos CBS;
S.A., Mexico City; Argentina,
Orfeo, 1.C.F.5.A., and Brazil,
Discos CBS, S.A.. Rio de Ja-
neiro.

The contract was negotiated
by Goddard Lieberson, president
of Columbia Records, and Dr.
Kohki Naganuma, chairman of
the board, Nippon Columbia
Company, Ltd. Dr. Naganuma,
accompanied by Hizuru Kaneko,
sales manager of International
Repertoire of Nippon Colum-
hia Company, Ltd., attended the
national sales convention held
by Columbia Records in Miami
Beach in July.

In July the CBS label was in-
troduced in Southeast Asia by
the Colonial Trading Company,
Columbia Records’ licensee for
the territory which includes

(Continued on page 41)

CBS

RECORDS

The International

label of
Columbia Records U.S.A.

CBS IN O'SEAS BOWS
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SYMBOL OF CBS' EXPANSION throughout the
world is this birthday coke recently sent to

Down Under.

radio stations in Avustralioc, commemorating
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the seventh birthday anniversary of the label

Lieberson Sees Firm Reaching
Top Record Position in World

NEW YORK-—The ascend-
ancy of Columbia Records to
a top position throughout the
world has been predicted by
Goddard Lieberson, president of
the company. In a statement
issued in connection with the
introduction of the CBS label
in many nations throughout the
world, Lieberson asserted: “We
believe it will be only a matter
of time before CBS Records

emerges as the No, | label
throughout the world.”
The CBS record label ap-

peared internationally first in

May 1962, with the introduc-
tion of the line in Great Britain
and Eire. Since that time, they
have been released in virtually
cvery major overseas market.

The aim of the label, accord-
ing to Lieberson, is twofold: “To
contribute significantly to the
musical culture of each country
by recording native artists and
furthering the international rec-
ognition of each nation’s creative
talent, and to increase world-
wide distribution of repertoire
produced by American artists
and Columbia Records, U.S.A,

Goddard Lieberson

www americanradiohistorv com

“The history of Columbia
Records—the oldest and largest
record company in America—is
a long and proud one,” Lieber-
son said. Columbia’s numerous
technical achievements, such as
the development of the long-
playing disk, have created the
modern phonograph recording.

Just Beginning

“The history of CBS Records
is just beginning. In fulfilling
its world-wide responsibilities to
entertain, to educate and to pro-
vide living documents of our
time, the new label hopefully
shall set a standard in which
the entire record industry may
take pride.”

Lieberson himself, it may be
noted, has made his own special
and substantial contribution to
the advancement of the culture
a5 a pioneer in the original
Broadway cast album recording
field.

His first effort in this area
was the recording, in 1947 of
“Finian’s Rainbow.” Later, he
cut one of the all-time best sell-
ers in this field, “South Pacifie,”
now close to the 2,000,000 sales
mark. This album and others
that followed closely, did much
to spur public acceptance of the
Columbia-developed long-play,
33 r.p.m. disk.

Last month, Lieberson flew to
Europe to attend ceremonies in
connection with the CBS label
in Madrid, Paris and Brussels.
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MOST EXCITING O'SEAS
LABEL, SAYS SCHEIN

NEW YORK—CBS Records, according to Harvey Schein, vice-

president and general manager of CRI International, “has already
become the most exciting new label outside the United States, even

though it's less than a year old."”

Speaking in connection with the world-wide distribution of the
CBS label, Schein said, “We are extremely proud of the achieve-
ments which have marked this period.”

He added: “The list of record companies which appear in the
following advertising pages, our growing family of world-wide
affiliates, afford international record product as well as domestic
repertoire produced by Columbia Records U. S. A. unprecedented

overseas distribution.

“The meeting of CBS affiliates in Paris, early in February, was
a landmark for the new label. More than 40 delegates, representing
the Benelux countries, Denmark, Eire, Finland, France, Germany,
Greece, Italy, Norway, Spain, Sweden and the United Kingdom
joined in a three-day seminar—one of the most important interna-
tional meetings in the history of the phonograph record industry.

“They discussed new programs, releases, recording activities, and
technical advancements which will shape the course of CBS Records
in the near future. The success of those meetings is a clear indication
of the rapid development of CBS Records as the world’s No. 1 label.”
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Conniff Wins Award

For Overseas Sales

NEW YORK—Ray Conniff,
who already had taken down
four recent Gold Record awards
for U. 8. album sales of more
than a million dollars each, re-
ceived the first golden tribute for
1,000,000 disk sales overseas.
The presentation was made at a
luncheon at New York's 21.

Harvey Schein, vice-president
and general manager of Colum-
bia Records International, pre-
sented the plagque. Conniff was
the first artist to get the over-

Eeslm award for the new CBS la-
el.

“More than 1,000,000 Ray
Conniff records were sold out-
side the U. 8. in 1962," Schein
said. “He is not only the best
selling overseas artist for Co-
lumbia Records, U. 8. A., but
he may also well be the best sell-
ing American artist overseas for
any domestic recording com-
pany.”

Conniff attended the meetings
of CBS affiliates in Paris at their
meeting in Paris recently and he
also was guest of honor at re-
ceptions in the French capital
and in Brussells.

Conniff's domestic plagues
were won for “So Much in
Love,” “Concert in Rhythm."”
“S'Marvelous” and “Memories
Are Made of This,” all certified

million-dollar winners by the
Record Industry Association of
America.

The overseas award was for
selling a million disks.

CBS Affiliates Get Moving
In German & French Markets

NEW YORK—CBS Schallplatten GmbH is

the new Columbia Records subsidiary in Germany
to handle distribution of the CBS label in that

country, according to Goddard Lieberson, presi-
Megotiations for the

dent of Columbia Records.
Cerman outlet for the CBS label
were concluded last month fol-
lowing a meeting of CBS affili-
ates in Paris, on the occasion
of the debut of CBS in France.
The agreement was signed by
Harvey Schein, vice-president
of CRI International, with Bern-
hard Mikulski, of Schallplatten-
Import-Dienst in Frankfort, a
successful German disk manu-
facturer.

Mikulski has been named
managing director of CBS
Schallplatten GmbH under the
supervision of V. Peter de
Rougemont, vice-president, Eu-
ropean Operations, CRI Inter-
national.

“The first release under the
CBS label in Germany will take
place next month,” Schein said.
“German artists and record
product formerly available on
Schallplaten-Import-Dienst  la-
bels will in the future be re-
leased on CBS Schallplatten
GmbH together with domestic
repertoire produced by Colum-
bia Records, U. 8. A. In addi-
tion, the recording of German
artists for the CBS label will be
increased substantially.”

Headguarter offices for CBS
Schallplatten GmbH will be in
Frankfort near the label's mod-

ern pressing plant in  Ober-
Erlenbach.
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ANOTHER AWARD goes to Ray Conniff, this one the first gold
plaque given to an artist for CBS label sales outside the U. §.
Presenting the award is Harvey Schein, vice-president and gen-
eral manager of CRI International, while Dave Kaprilik, pop
a.&r. director, East Coast for the domestic label, applauds.

includin

Arteco Part
Of Family

PARIS—Consistent with the
expansion of its world-wide ac-
tivities, Columbia on February |
announced the acquisition of
Arteco, one of the leading rec-
ord companies in France.
Arteco, which has marketed its
important catalog under the
Odeon label, will soon transfer
all its product to the CBS label.
In the association between CBS
and Arteco, Columbia joined its
world-famous repertoire and art-
ist list with an extensive catalog
already established in France.

Columbia Records has for
yvears been in the forefront of
recording not only great French
classical works but also impor-
tant music by modern French
composers as Darius Milhaud,
Pierre Boulez and the late
Francis Poulenc, and such inter-
nationally acclaimed musicians
as pianists Robert and Gaby
Casadesus, Philippe Entremont
and violinist Zino Francescatti
have long been exclusive Co-
lumbia recording artists.

A special reception was held
in Paris on February 1 to launch
Disques CBS. In attendance
were Goddard Lieberson, presi-
dent of Columbia Records; Har-
vey Schein, vice-president and
general manager, CRI Interna-
tional; Nat Shapiro, director of
international a.&r. and creative
services, CRI  International;
Stanley West, co-ordinator of
European operations, CBS Rec-
ords, Inc., and Michel Vermette,
manager, promotion and mer-
chandsing services, CRI Inter-
national.

Also attending were a num-
ber of Columbia recording art-
ists, including Ray Conniff,
Robert, Gaby and Jean Casa-
desus., as well as numerous
prominent French and American
entertainers, musicians, govern-
ment officials, and newspaper
and magazine representatives.

This week announcement was
made of the introduction of the
CBS label in Germany through
the establishment of CBS Schall-
platten GmbH. The subsidiary’s
first release will take place in
April, German artists and reper-
toire  formerly available on
Schallplatten - Import - Dienst, a
highly successful and independ-
ent label, will in the future be
released on CBS Schallplatten

PARIS—A host of international record stars,
Ray Conniff, Yves Montand and Rob-
ert and Gaby Casadesus, joined hands here last
month with exees of Columbia Records, U. S. A.,
and CBS affiliates from many countries to cele-

brate the opening of Disques
CBS, new wholly owned French
subsidiary of Columbia Records,
which will market the CBS label
here.

A sizable contingent of Amer-
ican Columbia officials were
here for the occasion, including
president Goddard Lieberson;
Harvey Schein, vice-president,
CRI1 International; V. Peter de
Rougemont, vice-president, Fu-
ropean operations CRI Interna-
tional, and Bernard Taylor, di-
rector general of Arteco, in ad-
dition to a number of person-
alities from the government,
press, radio and TV, films and
the theater.

In announcing Columbia Rec-
ords’ introduction of Disques
CBS, Lieberson had previously
stated: “In line with our plans
for expanding Columbia’s world-
wide activities, I am pleased to
announce that we have acquired
control of Arteco, one of the
leading independent record com-
panies in France. Arteco now
markets its important catalog
under the Odeon label but will
soon transfer all product to the
CBS label.

Lieberson said, “In this join-
ing together of CBS and Arteco,
we go to France as a French
company devoted to the needs
and desires of the French public.
lic.

“As the largest record com-
pany in the world we will join
our world-famous repertoire and
artist list with a solid catalog
already established in France,
and we plan to add to this com-
hination new French artists and
new recordings of the historical
culture of French art, literature
and music.

“We look forward with enor-
mous pleasure to the years be-
fore us in this great country.”

Columbia Records has for
years been in the forefront of
recording not only great French
classical works but also impor-
tant music by such French con-
temporaries as Darius Milhaud,
Francis Poulenc and Pierre
Boulez, and such internationally
acclaimed musicians as pianists
Robert and Gaby Casadesus,
Philippe Entremont, and violin-
ist Zino Francescatti have long
heen exclusive Columbia record-
ing artists.

GmbH, together with domestic
repertoire produced by Colum-
hia Records, U. §. A. In addi-
tion, the recording of German
artists for the CBS label will be
increased  substantially.

History

® Continued from page 40

Hong Kong, Singapore and Ma-
laya. Among the recordings
which have quickly established
CBS as the No. | label in this
area have heen the Original
Broadway Cast productions of
“My Fair Lady,” “Camelot” and
“The Sound of Music,” and the
motion picture sound track of
“West Sude Story,” which is
highly interesting in view of the
area’s predominent Chinese pop-
ulation.

In Auvgust, 1962, Columbia
Records’ wholly owned subsidi-
aries in  Argentina, Orfeo,
I.LC.F.5.A;; in Brazil, Discos

CBS S5.A., Rio de Janeiro, and
Mexico, Discos CBS, S.A.,
Mexico City announced the in-
troduction of the CBS label
throughout Latin America. Im-
portant locally produced reper-
toire as well as repertoire pro-
duced by Columbia, U. 5. A., is
marketed in Latin America on
the CBS label, as is the case in
other countries as well. The
company’s Latin American ac-
tivities were further enhanced
with the completion of construc-
tion of new studios in Buenos
Aires. Thus, three major sterco
recording centers built by Co-
lumbia Records, U. 8. A., exist
in Latin America. Large studios

in the Making as

featuring the most advanced re-
cording technigques have been in

operation in Mexico City and
Rio de Janeiro for some time.

Other Licensees

Latin American licensces of
Columbia Records, LS. A., also
utilizing the new CBS label, in-
clude Goluboff Industries Fono-
graflicas in Chile, Industrial
Sono-Radioc S.A. in Peru and
Sondor Limitada in Uruguay,
each associated with Orfeo
I.C.F.5.A. of Argentina, and In-
dustrias Fonograflicas, Colom-
hia, and La Discoteca, Vene-

zuela, associated with Discos
CBS §.A. of Mexico.
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CBS Expands

In September, 1962, Columbia
Records and Electric Music In-

dustries. Ltd., announced that
EMI1 will introduce and market

the new CBS label in Greece by
Columbia Graphophone Com-
pany of Greece, Ltd., the EMI
affiliate in Greece.

An agreement with Hispavox
S.A. of Madrid, Spain, was an-
nounced in October for the in-
troduction of the CBS label in
Spain, and in December Colum-
hia Records renewed its associa-
tion with Philips Phonographic
Industries of Baarn, The Nether-
lands, for the introduction of
the new CBS label in Denmark,
Norway, Sweden and Finland.

Also in December, Columbia
Records and G. Ricordi & Com-
pany, S.p.A. announced their
association for the introduction
of CBS Records in Italy. Co-
lumbia Records and William and
Jasper Slinger, owner of Artone
Gramophone N.V. of Haarlem,
Holland, announced their asso-
ciation for the introduction of
CBS Records in the Benelux
countries; Belgium, Holland and
Luxembourg.

In January the Australian
Record Company, which had
been using the CBS Coronet
trade-mark for the previous
seven years, adopted the CBS
Records label.
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COLUMBIA RECORDS International Operations Department
799 Seventh Avenue, New York 19, Mew York, U. 5. A,

The International Executive Line-Up

| Tele

HARVEY L. SCHEIN

Vice=President ond
General Manaoger

H. ARNOLD BERRY

Finance and Planning Director

MANUFACTURING AND

ENGINEERING SERVICES

1473 Barnum Avenue,
Bridgeport 8, Conn., U.S.A.
Telephone: FOrest 6-1841

ROBERT McCOLGIN

Manager

Telephone: Clrcle 5-7300 — Cable: COLRECORD

MICHEL J. VERMETTE

Promotion ond
Merchandising Services Manoger

NATHANIEL M. SHAPIRO

International A & R and
Creative Services Director

DISQUES CBS

14, Avenue Hoche, Paris 8, France
Telephone: WAGram 81-93 —Cable: VERSARECORD

STANLEY WEST

CBS Records, Inc,
Co-Ordinatar

PETER DE ROUGEMONT

European Operations
Vice-President

.

PETER ROSALY

Latin American A & R ond
Creative Services Co-Ordinator

ARGENTINA

:TII; WJ- N
JANEZ TRUDEN

Administrative Manager

ORFEO I.C.F.5.A.
Paraguay 1583, Buemos Aires
one: 42-3971
Cable: COLRECORD

FRANCE

BERMARD TAYLOR
Director General

SOCIETE ART,

TECHMIQLUE ET COMMERCE
41, rue de Parsdis,
Paris ¥, Framce
T ne: TAlthout 93-20

ble: BERNTAYLOR

AUSTRALIA

!
A. W. T. SMITH
Monaging Director

AUSTRALIAN RECORD

CoO., LTD,

11-19  Hargrave Street, East
Sydney, Hew South Wales
Telephone: FA 4111
Cable: COLRECORD

GERMANY

BERNARD MIKULSKI

Maonaging Director

CBS SCHALLPLATTEN,

GMEH
Palmengartenstrasse 4,
Frankfurt-Bain, Germany
Telephone: 77-55-44
Cable: COLRECORD

SUBSIDIARIES

BRAZIL

® '

ENILSON LINS
Administrative Manager

EVANDRO RIBEIRD
Monaoger

ROBERT R. PAMPE
Managing Director

DISCOS CBS 5. A,
Caixa Paostal 3304,
Rio de laneiro
Telephone: 52-122)
Cable: COLRECORD

CANADA

FRED WILMOT

Viee-President in Charge of
Sales & Manufacturing

COLUMBIA RECORDS OF

CANADA, LTD.
17121 Leslie Stroet, Don Mills

5, Onlario

Telephone: Hickory T-3311

MEXICO

MAMNUEL VILLARREAL
Diractor Gen=ral

CHUCK AMDERSON
Musical Directer

DISCOS CBS 5. A,
Lendres 240, Mexics &, D. F.
Telephone: I5-B5-89

cable address

QOUTSIDE VIEW OF MEXICAN PLANT

Cable: COLRECORD

T rrr———————————— e e e P S T O ST COM
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THE INTERNATIONAL LICENSEES

BENELUX CHILE COLOMEBIA DENMARK
ARTONE GRAMOPHONE N.V. Gm:';ﬁg‘uﬂglléi?'” INDUSTRIAS FONOGRAFICAS DISCOS TROPICAL NORDISK POLYPHON AKTS.
B-10 Kruisstraat, Haarlem, The Wetherlands . ! Emdurpne| 115, Copenhagen
Telephone: 17476 Cable: ARTOME mr.HET;IHI'EEEn:;mi“u Bparfade Aeres F93, Barranguilla Cable: RADIAG Cablei PHILIGRAM

ol

— ! -
- - = ' -
BILL C. SLINGER CASPER D. SLINGER BIEGO GOLUBOEF EMILIO FORTOU HERNANDO D, W. E. HAMBURGER 0. WIISHOLM
Ownar Owner President President VERGARA MARTELO General Manoger Manager, CBS Records

Commercial Director

ECUADOR ENGLAND FINLAND GREECE
EMPORIO MUSICAL 5. A, PHILIPS RECORDS, INC, MUSIK FAZER MUSIC-BOX COLUMBIA
Rue Hikis 2, Athens 126 GRAPHOPHONE CO. OF
Casilla 1274, Guayaquil Stanhope House, Stanhope Place, Londeon, W.2. Aleksanterinkatu 11 (Postbon 280), Helsinki “::“:;“!'![HE‘H_:?‘ GREECE, LTD.
able:
Telephone: AMbassador 7788 Cable: COLRECORD ‘elephone:  10-751 Cable: MUSIKFAZER F-Tﬂ;la::l:ﬂhﬂ;-‘m

Cable: COLGRAPH

CARLOS PINO ROBERT MACKENIIE

PLAZA MARTIN TH. GESAR
Director & Monager
Manager
LESLIE GOULD JOHN HUMPHRIES ROGER LINDBERG OSMO RUUSKANEN
General Monager CBS Lobel Manager Managing Director CBS Lobel Manager
HONG KONG ITALY JAMAICA JAPAN
COLOMNIAL TRADING €O, G. RICORDI & C., 5.P.A. WEST INDIES NIPPON COLUMBIA CO., LTD.
P, 0. Box 950, Hong Kong HEEDHD!' LTD. Minato-Cho, K ki
Telephone: 25743 ¥is Berchet, 2, Milan 13 Bell Road, Industrial 125 Minato-Cho, Kawasa
Cable: COLTRACO Telephone; 898-142 Cable: IDROCIR E;’;Lhuwf’;}"aé' Telephone: Kawasaki 3571 Cable: NIPPONOLA
Cable: WIRL
H. TERAJIMA
Chief of
REN DA SILVA GEORGE BEMSOMN International
Manager - Manager Relations
. ! {Wastern and
. I Foreign Music)
DR. GUIDO RIGNANO GUIDD RUGGERI DR. KOHKI NAGANUMA TOHKICHI SEYA
General Manager CB5 Record Manaoger Chairman of Board President
NEW ZEALAND NORWAY PERU PHILIPPINES REPUBLIC OF SOUTH AFRICA
PHILIFS ELECTRICAL
MERIK_PHAND: T g MARECO, INC. GRAMOPHONE RECORD CO., LTD.
ngnlzléitfpfquuufrn GRAM A/S EE:E'E;ELE-:. 131 Del Monte Avenue,
B Wﬂhﬂ:ldr A Sorkedaliveien &, Osko Panama No. 1427 Lims Quezen City 134 Main Street (P. 0. Box 2445), lehannesburg
A g Telephone: 31854 Cable: WILMARECO MAMNILA . :
leﬂﬂlﬁi’n‘lﬂ;;_!“ Cable: PHONOGRAM :Ib?ll: ITI;HI:IHAHIH Telephone: T3-054& Cable: AFRICORD
Cable: ARGENTA
D. HUDIG LUIS AUBRY
Maonaging Director Director
HAAKON TVETEN LUIS VILLAR ARMOLD GOLEMBO IVOR GOLEMBO
Proprister Managing Director Co-Director
SPAIN SWEDEN URUGUAY VENEZUELA
A. B, PHILIPS-5ONORA LA DISCOTECA
Eiﬂl.::f:f:!u:rﬁ:.hﬁldr'd Eungs i";l'l 29, Stockhalm C SONDOR LIMITADA Avenida [II FilEﬁ MH'1%
r ! T : 23 41 45 £ L R ;
Telephene: 256.5700 Cable: VOX “Cable: SONORA i Ll Teloghone: &1 02 37
Clhrr. LADICOTECA
Ty EMRIGUE ABAL I WILHELM RICKEN
SALVOD Manager
I‘l.'- -
JOSE MANUEL LUIS CALVO BO LOFBERG
VIDAL-ZAPATER CBS Records Manoger Monaoger

Director General
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Billboard Salutes CBS RECORDS

PARIS

At lounching party in Londen are {I. to
r.)] Stanley West ([Co-ordinator of
Evropoan Operations), John Humphries
(CBS Label Manager), artist Percy Faith,
Nat Shopire (Director of International
A & R), and Harvey Schein {Vice Presi-
dent ond General Monager of C.R.I
International),

At reception in Madrid, Mr. Lieberson
is presented with four gold records by
Roul Maotas for popular Columbia art-
ists in Spain. Awards were owcepted on
behalf of Ray Conniff and Los Cince
Latinas {two records sach).

The CBS Meetings in Paris, February 4-5, 1963

N S —

— r—
= E—— . g g =
e my N  — ——

=7 77 Lo e

Columbia Records President Goddard Lieberson is shown oddressing the assemblaoge

at meseting of entire CBS Internctional offiliation.

Among the subsidiaries and licensees who gathered for meeting were (left 1o right)
Michel Vermette ond Schuyler Choapin (both of International Operations, New York),
Bernhard Mikulski (CBS, Germony), Mr. ond Mrs. Maortin Gesar (Music-Box, Greece),
Luis ond Jose Vidal (Hispavex, 5. A,, Speoin) ond John Vis and Hemmy Wopperom

{Artone, Benelux),

At the CBS reception in Paris, Columbia Records President Goddard Lieberson is shown with three of Columbia’s top recording artists.

RAY CONNIFF

YVES MONTAND

a & =
At o reception in Italy, Goddord Lieberion chots with epero
mezze Givlietta Simionote ond Omelle Vanioni.

Lieberson greets Sponish guitarist Renoto Tarrago
ot receplion in Maodrid,

3 ey =

Mot Shopiro, Director of Internotional A & R [Mew York) oddresses delegotes on
aspects of creative services, Attentive listeners ore (left to right) C. Deffes, Kurt Mohr,
B, L. Taylor, Jean Fumeren, P. Amoore, 5. Beucler ond Mrs. Nye Phaorr, oll of Arfeco
(Paris); Stanley West (CBS Records, France); H. L. S5chein (International Operations,
MNew York) and Perer de Rougemoni [(CB5 Records, Fronce).

-

These CBS represeniatives are {left to right] H. Tveten ond R, Wesenlund {Nornk
Phonogram, Norway), Ove Wiisholm and Werner Homburger (MNordish Palyphon,
Denmark), John Humphries ond Ceasar Voute (Philips, Englond) and Guide Rignono,
Vincenzo Micacei and P, Ruggeri (Ricordi, aly).
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RECORDS

S A MULTIFOLD, MULTILINGUAL SOUND

CBE ; @

THE SOUND OF CBS RECORDS

MANY COMPANIES IN
CBS INTERNATIONAL ORGANIZAT

MANY LANDS MAKE UP THE IMPRESSIVE
JON

ARGENTINA

Orfeo I.C.F.S.A.

Paraguay 1583

Buenos Aires, Argentina
Cable: Colrecord
Telephone: 42-3971

AUSTRALIA

Australian Record Company, Limited
11-19 Hargrave Street

East Sydney, New South Wales,
Australia

Cable: Colrecord

Telephone: FA-4111

BENELUX

(Belgium, Holland, Luxembourg)
Artone Gramophone N.V.

8-10 Kruisstraat

Haarlem, Holland

Cable: Artone/Haarlem
Telephone: 17476

BRAZIL

Discos CBS, S.A.

Caixa Postal 5304
Rio de Janeiro, Brazil
Cable: Colrecord
Telephone: 52-1221

CANADA

Columbia Records of Canada, Limited
1121 Leslie Street

Don Mills 5, Ontario, Canada
Cable: No Cable Address—

Full Address Used

Telephone: HI 7-3311

CHILE

Goluboff Industrias Fonograficas
Miraflores 113

Santiago, Chile

Cable: Godav

COLOMBIA

Industrias Fonograficas
Discos Tropical

Aptdo. Aereo 793
Barranquilla, Colombia
Cable: Radiag

DENMARK

Nordisk Polyphon Aktieselskab

Emdrupvej 115
Copenhagen, Denmark
Cable: Polyphon
Telephone: 69 25 22

ECUADOR

Emporio Musical, S.A.
Casilla 1276
Guayaquil, Ecuador
Cable: Empormusic

ENGLAND

CBS Records

Stanhope House, Stanhope Place
London W. 2, England

Cable: Colrecord

Telephone: Ambassador 7788

FINLAND

Oy Musiikki-Fazer-Musik Ab
Aleksanterinkatu 11
(Post Box 260)

Helsinki, Finland

Cable: Musikfazer
Telephone: 10 751

FRANCE

Arteco

(Art, Technique et Commerce, S.A.)
42, Rue De Paradis

Paris 10° France

Cable: Berntaylor

Telephone: Taitbout 93-20

GERMANY

CBS Shallplatten GmbH
Palmengartenstrasse 4
Frankfurt/Main, Germany
Cable: Colrecord
Telephone: 77 55 44

GREECE

Columbia Graphophone Company
of Greece Limited

P.0. Box 287

Athens, Greece

Cable: Colgraph

Telephone: 880-371

HONG KONG

Colonial Trading Company
P.0. Box 950

Hong Kong

Cable: Coltraco
Telephone: 25745

ITALY

G. Ricordi & C., S.p.A.
Via Berchet, 2
Milan, Italy

Cable: Idrocir
Telephone: BO8 242

JAMAICA

West Indies Record Co. Limited
13 Bell Road

Industrial Estate

Kingston 11, Jamaica
Cable: Wirl

Telephone: 87340

JAPAN

Nippon Columbia Company Limited
125 Minato-cho

Kawasaki, Japan

Cable: Nipponola
Telephone: Kawasaki 35711

MEXICO

Discos CBS, S.A.
Londres 240

Mexico 6, D.F., Mexico
Cable: Colrecord
Telephone: 25-85-89
NEW ZEALAND

Philips Electrical Industries
of New Zealand Limited
181-195 Wakefield Street
Wellington, New Zealand
Cable: Argenta

Telephone: 57-250
NORWAY

Norsk Phonogram A/S
Sorkedalsveien 6

Oslo, Norway

Cable: Phonogram

PERU

Industrial Sono Radio S.A.
Av. Republica de Panama No. 1427
Lima, Peru .

Cable: Sonoradio
Telephone: 31854

PHILIPPINES

Mareco, Inc.

131 Del Monte Avenue
Quezon City, Philippines
Cable: Vilmareco, Manila

SINGAPORE

Hup Hup Limited

232 Serangoon Road
Singapore

SOUTH AFRICA

Gramophone Record Company Limited
136 Main Street

(P.O. Box 2445)

Johannesburg, South Africa

Cable: Africord

Telephone: 23-0546

SPAIN

Hispavox, S.A.
Cartagena 62 y 64
Madrid, Spain

Cable: Vox
Telephone: 256 5700

SWEDEN

A. B. Philips-Sonora
Kungsgatan 29
Stockholm C, Sweden

Cable: Sonora
Telephone: 23 41 45

TURKEY
Gramofon Limitet Sirketi

Halkali Caddesi 85
Yesilkoy, Istanbul

URUGUAY

Sondor Limitada
Nicaragua 1472
Montevideo, Uruguay

VENEZUELA

La Discoteca

Avenida E| Paseo N'19 Los Rosales
Caracas, Venezuela

Cable: Ladicoteca

Telephone: 61 02 37
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THE SOUND OF CBS RECORDS IS WORLD-WIDE IN SCOPE

GBS RECORDS

MANY NAMES
FROM MANY
_ANDS MAKE

UP THE
WORLD'S
MOST
COMPLETE
CATALOG OF
RECORDING
RTISTS:

ABYSSINIAN BAPTIST
GOSPEL CHOIR
ACUFF, ROY
ADAMS, EDIE
ADRIAN, MAX
ADVENTURERS
ALBERT, EDDIE
ALEJANDRO, EL PADRE
ALLISON, MOSE
ALOMA, HAL
AMATI STRING QUARTET
AMECHE, DON
AMDERSON, CHUCK
ANDREWS, JULIE
ARMSTRONG, LOUIS
ART AND PAUL
ARTHUR, JEAN
ASTOR, DAVID
AUDEN, W. H.
AUTRY, GENE
BALES, RICHARD
BAILEY, MILDRED
BAILEY, PEARL
BALLARD, KAYE
BANJO BARONS
BARNES, GEORGE
BAROQUE CHORUS &
ENSEMBLE OF
STUTTGART
BARTOK, BELA
BASIE, COUNT
BAUMGARTNER, PAUL
BECK, SYDNEY
BEECHAM, SIR THOMAS
BEIDERBECKE, BIX
BELL, DONALD
BELL, MONNA
BENNETT, TONY
BERGEN, POLLY
BERNSTEIN, LEONARD
BIBB, LEON
BIGGS, E. POWER
BIKEL, THEODORE
BISIO, ANTONIO
BLAKEY, ART
BLYDEN, LARRY
BOLGER, RAY
BOOTH, SHIRLEY
BORBA, EMILINHA
BORGE, VICTOR
BOUFFARTIQUE
BRACKEN, EDDIE
BRADLEY, HAROLD
BRAILOWSKY, ALEXANDER
BRANT, HEMRY
BREL, JACQUES
BRIBIESCA, ANTONIO
BROTHERS FOUR
BROWN, LES
BROWN, JR., OSCAR
BRUBECK, DAVE
BRUCE, CAROL
BRYANT, ANITA
BRYANT, RAY
BUDAPEST QUARTET
BUDAPEST ZIGEUNER
ORCHESTRA,
BUFFALO BILLS
BURNETT, CAROL
BURTON, RICHARD
BUTLER, CARL
BUTTERFIELD, BILLY
CANADIAN STRING
QUARTET
CANTELLI, GUIDO
CAPTAIN STUBBY
CARLE, FRANKIE
CARR, LEROY

CARRION, EDUARDO
CARRION, RAFAEL
CARROLL, DIAHANN
CARTER FAMILY
CASADESUS, ROBERT
CASALS, PABLO
CASH, JOHNNY
CASS, PEGGY
CASSIDY, JACK
CASTILLO, ADILIA
CHANNING, CAROL
CHAPLIN, SYDNEY
CHEVALIER, MAURICE
CHRISTIAN, CHARLIE
CHRISTY MINSTRELS,
NEW
CHUCK WAGON GANG
CHURCHILL, WINSTON
CINCO LATINOS
CLANCY BROTHERS
& TOMMY MAKEM
CLAYTON, BUCK
CLAYTON, JAN

CLEVELAND ORCHESTRA

CLOONEY, ROSEMARY
COLE, BUDDY
COMDON, BETTY
CONDON, EDDIE
CONNER, NADINE
CONNIFF, RAY
COOK, BARBARA
COSTA, DON
COURALD, MARCEL
COWARD, NOEL
CRAFT, ROBERT
CROSBY, BING
CUATRO AMIGOS
CUGAT, XAVIER
CURZON, CLIFFORD
DALIDA

DAMOMNE, VIC

DAVIS, IVAN

DAVIS, MILES

DAY, DORIS

DAY, TERRY

DEAN, JIMMY

DE JEREZ, JESUS

DE LARROCHA. ALICIA
DELLA CASA, LISA
DE LOS RIOS, WALDO
DE LOURDES, MARIA
DEL VALLE, PEDRO
DE VOL, FRANK
DICKENS,

"LITTLE"” JIMMY
DIETRICH, MARLEME
DIOM
DOGGETT, BILL
DOMN COSSACKS
DORSEY BROTHERS
DOUGLAS, MELVYN
DOYLE THREE, BOBBY
DRAKE, ALFRED
DREAMLOVERS
DUCHIN, EDDY
DUDAIM, THE
DUETO AMANECER
DUETO AMERICA
DUKES OF DIXIELAND
DYLAN, BOB
EASTMAMN-ROCHESTER

SYMPHONY ORCH.
EASY RIDERS
EDDY, NELSON
EDISON, "SWEETS"
ELGART, LES
ELLINGTON, DUKE
ELLIOTT, DON
ELLIS, HERE
ENTREMONT, PHILIPPE
ETTING, RUTH
EWELL, TOM
FABRAY, NANETTE
FAITH, PERCY
FAJARDO, JOSE
FARRELL, EILEEN
FERRANTE & TEICHER
FERRER, JOSE
FERRIER, KATHLEEN
FIRKLSNY, RUDOLF
FITZGERALD. ELLA
FLATT, LESTER

AND EARL SCRUGGS
FLEISHER, LEON
48th HIGHLAMNDERS

OF CANADA
FOSS, LUKAS
FOUR LADS
FOURMIER, PIERRE
FRANCESCATTI, ZINO

FRANCOIS, JACQUELINE

FRANKENBERG, LLOYD

FRAMNKFURT CHAMBER
ORCHESTRA
FRANKLIN, ARETHA
FRESEDO, OSVALDO
FRIZZELL, LEFTY
FUCHS, JOSEPH
GARLAND, HANK
GARLAND, JUuDY
GARMER, ERROLL
GECKELER, GEORGE
GENDRON, MAURICE
GIBBS, GEORGIA
GIELGUD, SIR JOHN
GIESEKING, WALTER
GILL, GEULA
GIUFFRE, JIMMY
GLAZER, TOM
GODFREY, ARTHUR
GOLD AND FIZDALE
GOLDMAN BAND
GOODMAN, BENNY
GORME, EYDIE
GOULD, GLENN
GOULD, MORTON
GOULET, ROBERT
GRAFFMAN, GARY
GRANGER, FARLEY
GRECO, JOSE
GRECO, JULIETTE
GREEN, ADOLPH
GREEN, MARTYN
GREGG, BOEBY
GRIFFIN, KEN
GRIFFIN, KIRBY
GRIMES, TAMMY
GUEDEN, HILDE
GUZMAN, ENRIQUE
HACKETT, BOBBY
HALL, CAROL
HAMBLEN, STUART
HAMILTON, CHICO
HAMPTON, LIONEL
HANSON, HOWARD
HARRISON, REX
HART, FREDDIE
HASKIL, CLARA
HAWKINS, COLEMAN
HAYES, RICHARD
HEAPS, PORTER
HENDERSON, FLETCHER
HENDERSON, LUTHER
HENDERSON, SKITCH
HENDRICKS, JON
HERLIE, EILEEN
HERMAN, WOODY
HERMANAS HUERTA
HESS, DAME MYRA
HESTER, CAROLYN
HI-LO'S, THE
HODGES, EDDIE
HOFMANN, JOSEF
HOLBROOK, HAL
HOLIDAY, BILLIE
HOLLIDAY, JUDY
HOLLOWAY, STANLEY
HOOLIGANS, LOS
HORN, PAUL
HORNE, LENA
HOROWITZ, VLADIMIR
HORSZOWSKI, MIECZYSLAW
HORTON, JOHNNY
HUNT, LOIS
INMAN AND IRA
ISTOMIN, EUGENE
IVES, BURL
J's WITH JAMIE
JACKSON, MAHALIA
JACKSON, STONEWALL
JACQUET, ILLINOIS
JAMES, HARRY
JAZZ MESSENGERS
JEANMAIRE
JENKINS, GORDON
JESUS AND MARY
CHORAL GRODUP
JIMENEZ, JOSE ALFREDO
JOHNSON, J.J.
JOHNSON, JAMES P,
JOHNSON, ROBERT
JOHNSTON, JOHNNY
JOMNES, SHIRLEY
JORY, VICTOR
JUILLIARD ORCHESTRA
JUILLIARD STRING QTET.
JULIEN, PAULINE
KALLEN, KITTY
KAREN, KENNETH
KARLOFF, BORIS
KAYE TRIO, MARY
KAYE, SAMMY
KENNEY, ED
KERT, LARRY

KINCAID, WILLIAM
KING, CLAUDE
KIRCHNER, LEON
KIRKPATRICK, RALPH
KIRSTEN, DOROTHY
KOSTELANETZ, ANDRE
KOUSSEVITZKY, SERGE
KRAL, JACKIE & ROY
KROLL QUARTET
KRUPA, GENE
LA FARGE, PETER
LAINE, FRANKIE
LAMBERT, HENDRICKS
& ROSS
LANG, EDDIE
LANG, HAROLD
LANGFORD, FRANCES
LANJEAN, MARC
LA SALLE, JOHN
LA SONORA SANTANERA
LAUB, MARK
LAWRENCE, CAROL
LAWRENCE, STEVE
LE VEILLE, CLAUDE
LEE, MICHELE
LEE, PEGGY
LEE. TEDDY
LEGRAND, MICHEL
LEHMANN, LOTTE
LENYA, LOTTE
LEVANT, OSCAR
LHEVINNE, ROSINA
LIBERACE
LINDSAY, HOWARD
LIPATTI, 'DINU
LIPTON, MARTHA
LLOYD, DAVID
LOGAN, ELLA
LONDON, GEORGE
LONDON PHILHARMONIC
LONDON SYMPHONY
LOS ANGELES FESTIVAL
SYMPHONY ORCHESTRA
LOUISVILLE ORCHESTRA
LUBOFF, NORMAN (CHOIR)
MAC EWAN, SYDNEY, FR.
MAC LIAMMOIR, MICHEAL
MADERA, ELENA
MADI, TITO
MAPHIS, JOE
MARIE, DI
MARIJOHN AND THE JACKS
MARLBORO FESTIVAL ORCH.
MARTIN, MARY
MARTITA
MARX, GROUCHO
MASTERS FAMILY
MATHIS, JOHNNY
MAY, ELAINE
MAYSA
MAZZUCA, SYLVIO
McCARTY, MARY
McINTIRE, LANI
McKEEVER, JACQUELYN
McNEIL, CLAUDIA
McRAE, CARMEN
MERMAN, ETHEL
MILEMNA, LUCIO
MILLER, ASHLEY
MILLER, “BIG"
MILLER, MITCH
MILLS, PAUL
MINGUS, CHARLES
MITCHELL, GUY
MITROPOULIS, DIMITRI
MONK, THELONIOUS
MONROE, BILL
MONTAND, YVES
MONTEIL, SARITA
MOONEY, BLANCA
MOORE, GARY
MORENO, LEDA
MORGAN, GEORGE
MORISON, PATRICIA
MORMON 'CHOIR
MORRIS, MARLOWE
MORROW, DORETTA
MOZIAN, ROGER KING
MULLIGAN, GERRY
MURAD'S HARMONICATS
MURROW, EDWARD R.
NASH FAMILY TRIO
NEW YORK PHILHARMONIC
NEW YORK PRO
MUSICA ANTIQUA
NICHOLS, MIKE
O'CONNGR, EMIL
O'FARRILL, CHICO
O'HARA, MAUREEN
OISTRAKH, DAVID
OLATUNJI, MICHAEL
OLIVER, SY

OPPENHEIM, DAVID
ORMAMNDY, EUGENE
ORQUESTA DE CONCIERTOS
DE MADRID
PAGE, PATTI
PANICOLI, LYRIO
PARKER, FRANK
PATACHOU
PAUL, LES AND MARY FORD
PERKINS, CARL
PERSICHETTI, VINCENT
AND DOROTHEA
PETRAK, RUDOLF
PHILADELPHIA ORCH.
PHILADELPHIA WOODWIND
QUINTET
PIAF, EDITH
PIAZZOLLA, ASTOR
PINA, BASILIO
PINKHAM, DANIEL
PINZA, EZIO
PONS, LILY
POULENC, FRANCIS
POWERS, MARIE
PREVIN, ANDRE
PRICE, LEONTYNE
PRICE, VINCENT
PRICE, RAY
PRIMROSE, WILLIAM
PURSELL, BILL
QUIJANO, JOE
QUINN, CARMEL
QUINTANA, ELVIRA
RADY, SIMON
RAINS, CLAUDE
RAITT, JOHN
RAMPART STREET
PARADERS
RANDALL, TONY
RATHBONE, BASIL
RAY, JOHNNIE
REARDON, JOHN
REED, SUSAN
RICE, ROSEMARY
RICHTER, SVIATOSLAV
RITCHARD, CYRIL
RIVERA, CHITA
ROBARDS, JR., JASON
ROBBINS, MARTY
ROBESON, FAUL
ROCHESTER ORATORIO
CHOIR & ORCHESTRA

ROCHESTER PHILHARMONIC

RODA, RICARDO
ROGER, ROGER
ROMANOFF SINGERS
ROSE, LEONARD
ROSTROPOVICH, MSTISLAV
RULE, JANICE
RUSHING, JIMMY
RUSSELL, ANNA
RUSSELL, MARK
RUSSELL, PEE WEE
RUSSELL, ROSALIND
RYAN, ROBERT
SABICAS

ST. LOUIS SYMPHONY
SANCHEZ, CUCO
SANDBURG, CARL
SANDOR, GYROGY
SANROMA, JESUS MARIA
SANTOS, LOS

SAYAQ, BIDU
SCHIPPERS, THOMAS
SCHNEIDER, ALEXANDER
SCHOENBERG, ARNOLD
SCHOLA CANTORUM
SCHREINER, ALEXANDER
SCHWEITZER, ALBERT
SEAL, ELIZABETH
SEEGER, PETE

SEGAL, VIVIENNE
SERKIN, RUDOLF
SEVILLA, CARMEN
SHANKAR, RAVI
SHORE, DINAH

SIEPI, CESARE

SILVA, CHELO
SILVERSTEIN, JOSEPH
SINATRA, FRANK
SITWELL, DAME EDITH
SLOANE, CAROL
SMITH, BESSIE

SMITH, CARL

SMITH, KATE

SNYDER, TERRY

SOLIS, JAVIER

SONN, LARRY

SOSA, JULIO
STAFFORD, 1O
STANLEY BROTHERS
STAMPS QUARTET

STEBER, ELEANOR
STELLA, ANTONIETTA
STERN, ISAAC
STEUERMANN, EDWARD
STEVENS, RISE
STEWART, MELVIN
STOKOWSKI, LEOPOLD
STONE, KIRBY
STRAVINSKY, IGOR
STREISAND, BARBRA
STRITCH, ELAINE
SULLIVAN, JO
SURINACH, CARLOS
SUSSKIND, WALTER
SYMPHONIA QUARTET
SYMPHONY OF THE AIR
SZELL, GEORGE
SZIGETI, JOSEPH
TARRAGO. RENATA
TAUBMAN, PAUL
TEATRO DI SAN CARLO

DI NAPOLl ORCHESTRA
TEEN TOPS
TERRY, CLARK
THEBOM, BLANCHE
THOMPSON, SIR CHARLES
TI-GUS AND TI-MOUSSE
TILLIS, MEL
TOUREL, JENNIE
TRAMPLER, WALTER
TRAPPIST MONKS

OF GETHSEMANI
TRASK, DIANA
TRAVELLERS
TRES SUDAMERICANOS
TRES CHISPITAS
TRIPP, PAUL
TRIO AVILENO
TRIO LOS MEXICANDS
TRIO LOS PANCHOS
TUCKER, RICHARD
TURMER, HANK
UGGAMS, LESLIE
UMEKI, MIYOSHI
USTINOY, PETER
VALE, JERRY
VALENTE, JORGE
VAN DAMME, ART
VAN DYKE, DICK
VAN EPS, GEORGE
VALUGHAN, SARAH
VENUTI, JOE
VERNAY, LUCIENNE
VIENNA CHOIR BOYS
VIENNA PHILHARMONIC
VIENNA RADIO CHOIR
VIGNEALILT, GILLES
VILAR, TONY
VILLA, PEPE
WALKER, BILLY
WALKER. CHARLIE
WALKER, NANCY
WALTER, BRUNO
WARFIELD, WILLIAM
WATTS, ANDRE
WAYNE, DAVID
WAYME AND SHUSTER
WEBSTER, BEN
WEBSTER, BEVERIDGE
WEEDE, ROBERT
WEINGARTNER, FELIX
WEIR, FRANK
WELLES, MEG
WESTERN, JOHNNY
WESTMINSTER CHOIR
WESTON, PAUL
WHITNEY, ROBERT
WILKIN, MARIJOHN
WILLIAMS, ANDY
WILLIAMS, JOHNNY
WILLS, BOB
WILSON, TEDDY
WINDING, KAI
WINTER, PAUL
WINTERS, LAWRENCE
WORTH, MARION
WRIGHTSON, EARL
WUMMER, JOHN
YANES, ROBERTO
YANKOVIC, FRANKIE
YARKONI, YAFFA
YOUNG, GEORGE
YEEND, FRANCES
ZORINA, VERA

m—
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THE SOUND OF CBS RECORDS IN

ARGE

First in sales in the

Argentine market, CBS Records
is the leading label

for local hits

with a catalog

of some 400 12-inch LP selections.
At the same time,

a major part of the

CBS Records repertoire

Is devoted to international music,
including U. S. product,

which enjoys great popularity

in Argentina.

There is every reason

to believe 1963

will prove to be the most
successful year yet

for CBS Records.
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THE SOUND OF CBS RECORDS IN

) /
jA

The activities of CBS Records

in Uruguay are licensed

and supervised by the management
of the CBS organization

in Argentina.

The record market

in Uruguay has great potential,

and sales figures to date

bear this out by boasting

a fine rate of growth.

SONDOR LIMITADA

Nicaragua 14/2
Montevideo, Uruguay

CBS

@
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THE SOUND OF CBS RECORDS IN

STRALI

The American Columbia catalog

was released in Australia

under the CBS Coronet banner

over the past seven years.

Now, all releases

in the country will carry the

CBS Records title.

The new label is certain

to become quickly established

in the minds of the public and trade.

Local recording prospects have

already begun to get underway in Australia,
while the marketing of overseas product continues.
1963 is going to be a great year for CBS

in the Australian record industry.

AUSTRALIAN RECORD COMPANY. LIMITED

11-19 Hargrave Street
East Sydney, New South Wales, Australia

Cable: Colrecord
Telephone: FA-4111

=1 -
CcBS

e 4

THE SOUND OF CBS RECORDS IN

NV ZEALA

In New Zealand, as in Australia,

the Columbia repertoire

will now appear under the

newly adopted name of CBS Records.
Based on the results

of last year's earnings in New Zealand,
there are extremely high hopes

held for the expected rising rate

of record sales in 1963.

PHILIPS ELECTRICAL INDUSTRIES
OF NEW ZEALAND LIMITED

181-195 Wakefield Street
Wellington, New Zealand
Cable: Argenta
Telephone: 57-250
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THE SOUND OF CBS RECORDS [N

BILNLL

(Belgium. Holland. Luxem])()urg)

The ||censee agreement reached

with CBS Records marks an important
milestone in the history

of the Slinger Brothers organization,

a major force in the Benelux record industry.
The Slinger Brothers have founded

a completely separate organization

to distribute CBS Records

throughout the Benelux countries,

Belgium, Holland and Luxembourg.

In addition to a large roster

of local artists under contract,

the overall strength of the Slinger sales

and promotion forces, backed by

excellent manufacturing facilities,

gives the organization a tremendous grip

on the record market and the means

of realizing maximum sales effectiveness.
Everything indicates that CBS Records

will be established as a leader in Benelux in 1963.

ARTONE GRANMOPHONIE NV,

8-10 Kruisstraat
Haarlem, Holland
Cable: Artone/Haarlem
Telephune 17476
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THE SOUND OF CBS RECORDS IN

BRA7T

Columbia Records made an excellent start

in Brazil back in 1953 with a large number

of locally produced records

that were instant successes.

Soon after, the CBS organization

constructed a large studio there.

Today, the CBS studio is considered one

of the finest in Latin America.

Formerly known as Columbia do Brasil, S.A.,

the company will now adopt the name Discos CBS, S.A.
The CBS label also commemorates

its tenth anniversary

by having attained first place in record sales

on the Brazilian market.

Since Brazil is the largest country in Latin America,

a sizable corps of salesmen is employed

to visit the 1300 dealers located throughout

its vast expanse of territory.

With an extensive stereo catalog

featuring an excellent roster of national talent,

and a TV program on the air once a week
(Columbia in the Music World),

Discos CBS looks forward

to a fine sales year and further expansion

in all areas of its operation.
DISCOS CBS. S, A.
Caixa Postal 5304

Rio de Janeiro, Brazil

Cable: Colrecord
Telephone: 52—1221

CBS
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THE SOUND OF CBS RECORDS IN

NADA

The Canadian market and the methods of distribution
employed closely parallel the U.S. pattern.

The basic difference is that Canada is a bi-lingual country
with both English and French speaking peoples predominant.
The French language group represents approximately 25%
of the Canadian record market and requires

French language material to satisfy its needs.

Some material is obtained from the French affiliate of CBS
Records and other leading French companies,

but the majority is recorded in Canada

by popular French-Canadian artists.

The increased pace of activity in this area

indicates that 1963 will prove to be

a most successful year for Canadian sales.

COLUMBIA RECORDS
OF CANADA, LIMITED

1121 Leslie Street

Don Mills 5, Ontario, Canada

Cable: No Cable Address—Full Address Used
Telephone: HI 7-3311

COLUMBIA RECORDS DISTRIBUTORS
OF CANADA, LIMITED

1131 Leslie Street
Don Mills, Ontario

COLUMBIA RECORDS DISTRIBUTORS
OF CANADA. LIMITED

5680 Pare Street
Montreal 9, Quebec

VAN HORNE ELECTRIC SUPPLY CO.

550 Cambie Street
Vancouver, British Columbia

MOTOR CAR SUPPLY CO.

OF CANADA, LIMITED

317—6th Avenue S.W.
Calgary, Alberta

CBS
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THE SOUND OF CBS RECORDS IN
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Under the direction of Mr. Diego Goluboff,
working closely with the Orfeo

organization of Argentina,

Goluboff Industrias Fonograficas

has become one of Chile's leading

independent record companies.

Its classical and pop repertoire,

produced in the United States and Latin America,
has increased steadily during the years

of the company’s existence.

Goluboff Industrias Fonograficas

also maintains a pressing plant

which is technically one of the most modern

in Latin America and plays an important part in the
business operations of the company.

GOLUBOFEF INDUSTRIAS FONOGRAFICAS

Miraflores 113
Santiago, Chile
Cable: Godav
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THE SOUND OF CBS RECORDS IN
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Industrias Fonograficas was founded in 1948
by its proprietor and president Sr. Emilio Fortou P,
Today, 15 years later, the organization holds a place
among the leaders of the Colombian record industry,
with an impressive list of achievements

toits credit. Industrias Fonograficas

was the first local company to produce

its own 45 and 33%3 RPM records, and the first

to launch stereo records on the Colombian market.
The company’s extensive catalog, consisting of both
monaural and stereo product, has enjoyed great
popularity and prestige among the populace of the
country. Now, In conjunction with the introduction
of the CBS trademark, a new sales organization

Is to be created in Bogota, capital of the republic
and the largest single record market in the country.
The result will bring an even greater degree

of effectiveness to the distribution operation

of Industrias Fonograficas. 1963 will also include
other advances such as an increase in production
coinciding with the installation

of new machinery and an ambitious expansion
program covering all areas of Colombia.

INDUSTRIAS FONOGRAFICAS

Discos Tropical

Aptdo. Aereo 793
Barranguilla, Colombia
Cable: Radiag
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Philips Records Ltd. was the first company

to introduce the CBS label in Europe.

As expected, the response from the British public
to the newly inaugurated trademark

has been tremendous and CBS Records

is now firmly established as an industry leader

in Britain. At the present time, there are 250 LP’s
and EP's in the British CBS catalog.

Undoubtably, 1963 will see the greatest year

of growth yet for CBS Records in Britain.

CBS RECORDS

Stanhope House, Stanhope Place
London W. 2, England

Cable; Colrecord

Telephone: Ambassador /788
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THE SOUND OF CBS RECORDS IN

‘RANCE.

Arteco, as a CBS subsidiary, will
handle exclusive distribution

of the CBS label throughout France.

In the past, the U.S. catalog,

with its unique and diversified repertoire,

nas proven to have strong commercial attraction
for the French market.

All indications point to an even greater

Increase In sales in the future.

Furthermore, the introduction of the new label
will stimulate the development of a roster

of French artists who will be recorded locally.
Some of France's most promising personalities
nave expressed interest in taking part

in the planned program.

Also, under Arteco’s direction,

international repertoire emanating

from the catalogs of CBS Record companies
throughout the world will be

promoted on the new CBS label.

ARTECO

(Apl. Technique et Commerce, S AL

42, Rue de Paradis

Paris 10e France

Cable: Berntaylor
Telephone: TAlbout 93-20
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THE SOUND OF CBS RECORDS IN

GILRVIA

Shallplatten Import Dienst has been in operation

for the past six years. In that time

it has established a reputation

as the biggest jazz record distributor in Germany.
The company carries the nickname "“The House of Hits”
because of the long string of best-selling

singles it has released. We are happy to announce
that henceforth Shallplatten Import Dienst

shall become part of CBS Shallplatten GmbH

under the management of Mr. Bernhard Mikulski.

An important part of the new CBS Shallplatten GmbH
operation is a pressing plant located outside

of Frankfurt that turns out a substantial amount

of locally produced recordings. As for the future,

the company will increase its production

of popular German material and will further expand
its LP catalog, particularly in the areas

of jazz and classical music. Plans for the start

of the catalog expansion program call

for the release of 200 LP's, 100 EP’s and 100 singles.
CBS Shallplatten GmbH is set to make

great strides on the German record market in 1963.

CBS SHALLPLATTEN GmbH

Palmengartenstrasse 4
Frankfurt/ Main, Germany
Cable: Colrecord
Telephone: 7/ 55 44

CBS|
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THE SOUND OF CBS RECORDS IN

The Colonial Trading Company has been
appointed the agent for the Columbia catalog,
released under the CBS label,

in a large territory that includes Hong Kong,
Singapore and Malaya. As CBS agents,

the company serves over 40 retail outlets

in Hong Kong alone.

Currently, the Colonial Trading Company

IS also servicing dealers in Singapore

through an affiliated company that serves

the area. The CBS brand is fast becoming
one of the top-selling labels in Southeast Asia.
Plans for 1963 include special emphasis

on albums by Chinese recording

artists. These Oriental recordings are
designed to be universal in appeal

and they are expected

to find a market in the United States

and Europe, as well as locally.

COLONIAL TRADING COMPANY

P. O. Box 950
Hong Kong

Cable: Coltraco
Telephone: 25745

HUP HUP LIMITED

232 Serangoon Road
Singapore
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THE SOUND OF CBS RECORDS IN

ITAL

In 1958, G. Ricordi & C., S.p.A.,

one of the world's greatest music publishing
enterprises, established a record division
for the production of Italian records
under its own label (Dischi Ricordi)

and for the distribution of foreign labels.
Within a very short time, it achieved
many national and international hits.
Today, with an ultra-modern studio

and a distribution chain at its disposal,
the dynamic combination of Ricordi

and CBS Records offers a bright outlook
of an even greater increase in record sales
on the ltalian market for 1963.

G. RICORDI & C. 5.p.A.

Via Berchet, 2
Milan, Italy

Cable: Idrocir
Telephone: 898 2472
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THE SOUND OF CBS RECORDS IN

JAPA

Nippon Columbia was formed 50 years ago.
Today, it is the industry leader of Japan

in the field of record production,

accounting for 30% of the market.

Since 1962, when the CBS label

was first introduced in the country,

60% of all records originating abroad

carry the trademark.

The company ranks among the largest

of the CBS overseas affiliates. Recordings
locally produced by Nippon Columbia

have been enjoying the greatest sales

of any record company in Japan.

Many of these Japanese records

have been marketed in the United States
through the Columbia Records Distributors.
In addition, Nippon Columbia holds a high position
in the electronics field, with a significant rate
of sales from its acoustic apparatus

and home-use electrical equipment.

NIPPON COLUMBIA
COMPANY LIMITED

125 Minato-cho

Kawasaki, Japan

Cable: Nipponola
Telephone: Kawasaki 35711
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THE SOUND OF CBS RECORDS IN

In 1947, the company was founded under the
name of Discos Columbia de Mexico, S.A.,

and immediately found wide public acceptance.
In the intervening years since its inception,
the latest technical advances

have been introduced by the company

and today it ranks as one of the most modern
manufacturing and recording operations

in Latin America. Discos CBS, S.A. has under
contract many of the finest artists in Mexico,
most of whom are well known

in all of the countries of the world

where Latin American music is enjoyed.

Now that Discos Columbia de Mexico, S.A.
has become Discos CBS, S.A.,

the position it has reached as the Number One
record company in the industry can be expected
to be maintained in the future,

as can the remarkable progress

the organization has made in the past.

With the record market in Mexico

continuing to grow day by day,

there seems to be no limit

to the business gains that lie ahead.

DISCOS CBS, S.A.

Londres 240
Mexico 6, D.F., Mexico
Cable: Colrecord

Telephone: 25-85-89
CBS|

@

THE SOUND OF CBS RECORDS IN

LCUADOI

Columbia has had an extraordinary rate
of development in Ecuador,

attaining the prevailing place

in sales in the country.

There is every indication

of a continuation of the trend,

pointing to the best record sales

year ever in Ecuador for 1963.

ENMPORIO MUSICAL S.A.

Boulevard 9 De Octubre, /10 y Boyaca
Casilla 1276

Guayaquil, Ecuador

Cable: Empormusic
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THE SOUND OF CBS RECORDS IN

SCA

Nordisk Polyphon Aktieselskab, Copenhagen,

is the largest record company in Denmark.

The company's highly effective distribution
operation, so important in a country of this size,

has played a large part in helping to achieve

the No. 1 position in Denmark’s recording industry.
CBS Records will make a first rate contribution
toward maintaining this top position.

Another important part of Nordisk Polyphon Aktieselskab's
operation is the local recordings produced

for national consumption. These recordings consist
primarily of popular material.

NORDISK POLYPHON AKRTIESELSKAB

Emdrupvej 115
Copenhagen, Denmark
Cable: Polyphon
Telephone: 69 25 22

@
[~

NORWAY:

Although the company name, Norsk Phonogram A/S,
was first introduced in 1962, the organization

itself began operation ten years earlier in 1952.
Norsk Phonogram A /S is Norway's first and only
complete record organization and it enjoys

a dominant position on the Norwegian market.
Norway is strongly influenced by trends

in the United States and Great Britain and some 80%
of sales are represented by pop records.

There is every indication that the CBS repertoire
under the new insignia will capture a substantial
portion of Norwegian record sales in 1963.

NORSK PHONOGRAM A/S

Sorkedalsveien 6
Oslo, Norway
Cable: Phonogram
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Records produced locally by Oy Musiikki-Fazer-Musik
account for nearly 50% of Finnish sales.

Record sales in the past in Finland

have amounted to two million dollars and the outlook
for 1963 is for an increase in this total

market figure, with CBS Records playing

an important role as a result

of many outstanding future releases.

OY MUSIHKRKI-FAZER-MUSIK Ab

Aleksanterinkatu 11
(Post Box 260)
Helsinki, Finland
Cable: Musikfazer
Telephone: 10 751
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SWIEDEN:

A.B. Philips—Sanora holds an important

leading position in the Swedish record industry.
The company's sales history Is a most

profitable one. The record market in Sweden

is constantly expanding and the growth

shown in the past is certain to be even

further exceeded in the future.

With superb facilities, modern distribution methods,
a fine artist repertoire and the distinguished
CBS catalog at its disposal, A.B. Philips—
Sonora is prepared to maintain its high
standing by supplying the top record

product the Swedish public desires.

A.B. PHILIPS-SONORA

Kungsgatan 29
Stockholm C, Sweden
Cable: Sonora
Telephone: 23 41 45

ECEOLUME|A M *rCESY MARCAS REG. PRINTED IN U, G.A
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1963 marks the tenth anniversary for Hispavox,
an event that is made even more significant

by the agreement signed with CBS Records

to distribute North and South American
Columbia product in Spain.

As a result, the first records

bearing the new label

are now available on the Spanish market,

and soon local Spanish artists

and repertoire will appear

under the CBS trademark.

Hispavox had previously compiled

one of the most complete Spanish classical music
and folklore catalogs in the world.

With the consolidation of Hispavox

and CBS Records, record sales in Spain

are expected to skyrocket to a new high in 1963.

HISPAVON, S.A.

Cartagena 62 y 64
Madrid, Spain

Cable: Vox
Telephone: 256 5700
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The Gramophone Record Company Limited,
licensee for CBS Records in South Africa,
and the first company in the world

to use the CBS label, today maintains

a leading position

in the South African record industry.
During its 24 years of service in developing
the record market in South Africa,
Southern and Northern Rhodesia, and Nairobi, Kenya,
the company has expanded tremendously.
Its vast sales territory covers

an area of over 1% million square miles.
South Africa, especially, has always proven
to be an excellent record market.

Now, since the advent of LP records,

the market has increased substantially

to an even greater degree and it follows
closely on all the international trends.

The CBS label, particularly, has contributed
a great deal to South African sales growth
by highlighting local talent.

According to all indications, 1963 will be
a most successful year in South Africa for CBS Records.

GRAMOPHONE RECORD COMPANY LIMITIED

136 Main Street (Post Office Box 2445)
Johannesburg, South Africa
Cable; Africord

Telephone: 23-0546
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MARCH 16, 1963

International News

® Continued from page 39

ducer, recorded the teen-age
combo, Willy and His Gianfs,
with two tremendous instru-
mentals back to back: “Ajoen,
Ajoen” and “Huckelberry Beat.”
Publicity on the Air

Due to response evoked by
the first airing of the LP on
Jan Koopman’s AV.R.O.
program, Discotaria, and sev-
eral cover stories in the leading
newspapers, Artone is now in
the process of manufacturing the
much-publicized Cadence re-
cording “The First Family." It
marks the first time an English-
spoken recording will be pressed
in Holland.

Bovema's His Master's Voice
label almost launched Tony
Renis’s “Uno Per Tutte” (flip
side “Le Ciliege”) immedately
after number had been voted the
MNo. 1 hit at the San Remo Song
Festival 1963. Bovema's Colum-
bia label will soon release the
LP *Paris Eternal," featuring
successes from the 1930 and
1940 period by Jean Sablon,
Piaf, Chevalier, etc. Also on the
agenda is the sound-track re-
cording of CIiff Richard’s “Sum-
mer Holiday™ picture, which will
be premiered this month.

Imperial plugging singer Roy
Vanling, whose initial single
“Darling My Love” and “Lover’s
Paradise,” featuring his own
English versions of old Dutch
folk songs, has just been re-
leased.”

Balladeer Battle
Won by Torriani

By AZARIA RAPOPORT
73 Ahad Haam St., Tel Aviv

Vico Torriani (Decca) came
out first in a race for full halls
with French performer Gilbert
Becaud last week in Israel. The
Swiss singer accompanied by a
live band and some taped ar-
rangements, appeals to the gen-
eral “Schmaltzi” audience. He
also has a special appeal to au-
diences of Roumanian origin,
which remember his tour in that
Eastern European country a few
Years ago.

Gilbert Becaud, by far a more
impressive artist and performer,
charmed his audiences. Yet, hay-
ing arrived so soon after the
third tour of “Les Compagnons
de la Chanson” (whose material
and style are quite identical to
his), the public was saturated
and their pockets empty. He had
been scheduled to appear in the
largest halls (the Mann Audi-
torium, for one), which 15 more
difficult to fill than the Ohel
Shem, seating only 850 com-
pared to the 2,800 of the Audi-
torium.

Venetian Contest
Holds Talent Test

By SAM'L STEINMAN
Piazza S. Anselmo 1, Rome

The search for new wvoices is
becoming a standard part of-
every song festival. Latest to
start a nationwide contest is the
Festival of Venetian Song which
takes place April 4-6 at Son-
drigo.

Pietro Garinei and Sandro
Giovannini, whose musical of
several seasons ago, “Good

Night, Bettina," played nine for-
eign lands in translated versions,
have revived it with Walter
Chiari and Alida Chelli.

Fonit, which had no vocalists
in this year's San Remo compe-
tition, has brought out a series
of instrumental dance records by
Glauco Masetti and his combo
of the top tunes of the event. . . .
Ri-Fi, with .its warious labels,
Variety, Primary, Vedette and
Time, moved to larger quarters
at Corso Buenos Aires, Milan.
Foreign relations office is
headed by Giuseppe Velona. . . .
Decca and London are featuring
bossa nova on disks by Caterina
Valente, Katyna Ranieri, Ed-
munde Ros and Joe Harnell.
Cam, which seems to lead in
the sound-track field, has come
up with Nino Rota’s score for
“8%,” Federico Fellini's succes-
sor to “La Dolce Vita."”

Although the Russians pay
no royalties, Italian companies
appear to fall over themselves
every time they hear that one of
their numbers is a hit in Russia.
Similarly, American journalists
were given the brush by the San
Remo Festival, but two Russians,
representing a land which pirates
Italian songs, were guests of
honor. Even the respected Voce
del Pardone is all overjoved now
because “Quando, Quando,
Quando™ has been published in
Russian.

Lelio Lutazzi, who was in-
jured before this year’s San
Remo Festival took place, and
his replacement, Pino Calvi,
have been announced as the two
directors of the 1964 renewal.
. . . New labels include Little
Records and one put out by
Red Records, which is being
called “Green.” Graz lots!

Viking Thrush
Pipes Own Tune

By ESPEN ERIKSEN
Verdens Gang, Oslo

Because of a controversy with
the recording firm Viking Mu-
sic, British-born songstress Lome
Lesley—now a resident in Nor-
way—has started her own indie,
Lorna Records, with “Raising a
Rukus Tonight” and *“Your
Heart Spoke to My Heart,” as
her first issue.

Her first record—which will
be distributed by Egil Monn
Iverson A/S—will propably also
be 1ssued in Sweden, Denmark
{in both places on Sonet label),
Great Britain (on Pye), the Ben-
elux, and the U. S.

Chart Talk

For the first time in almost a
year, a domestic recording is
topping the MNorwegian Hit Pa-
rade. It's Ame Bendiksen’s local
version of “Toy Balloons,”
called “Jeg vil ha en bla bal-
long,” on Triola. Last time a
Norwegian platter took the lead
was in February, 1962, when
Grynet Molvig scored with “Det
var du som sa nei” (Wings of a
Dove) on RCA.

Musikk-Huset, one of Oslo's
publisher firms, grows in stature
month by month. The Ilatest
medolies acquired include such
big sellers as “Island of Dreams,"”
“Rhythm of the Rain,” “"Gaucho
Mexicano,” a big German tune
also called “Jallisco,” “Days of
Wine and Roses,” and “Loo-he-
loo.” Also the publishing firm
has acquired all the melodies
from CLff Richard’s last film,
“Summer Holiday,” Among
them are the title song, “The
Next Time,” *“Bachelor Boy,”

and “"Dancing Shoes." A strange
thing is that one of Musikk-
Huset's very first melodies, when
the firm was founded in 1939,
was “De tusen sjoars land,”
again a hit in Scandinavia. Ray
Adams has recorded the song
and has reached No. 2 slot in
the Swedish Hit Parade.

Other melodies coming to
Scandinavia include “Like [ Do,”
“Gonna Raise a Rukus To-
night," “From a Jack to a
King,” and “Greenback Dollar,”
all published by Sweden Music.
. . . Egil Monn Iverson A/S has
recently recorded new songs
with girl duo Ashlid and Jorunn,
vocal trio the Key Brothers and
Bjoreg Bjorklund. The firm had
their doubts about the issuing
of the LP from the film “Gay
Purr-ee.” Usually LP sound
tracks are poor sellers in this
country, but it seems like the
Judy Garland voice has con-
vinced Ellertsen that this War-
ner Bros. record has a chance.

MacArthur Album
Brings Memories

By LUIS MA. TRINIDAD
264 Escolta, Manilla

One of the most stirring LP’s
ever designed and produced in
the Philippines is “Gen. Douglas
MacArthur's Sentimental Jour-
ney to the Philippines” which
was recently released to coincide
with the famous general's 83d
birthday. The Villar LP con-
tains the original speeches of
General MacArthur during his
last State visit to this country.

Chubby Checker show at the
Araneta dome coliseum, starring
the wealthy originator and cham-
pion of the dance that has
twisted around the world and
taken the youth of this country
by storm (Chubby’s best selling
LP's are “For Teen Twisters
Only,” “The Twist,” *“Twistin’
Around the World” and "Your
Twist Party”), the 1963 inter-
national beauty contest winners
and the Raoul Appel Dancers,
didn’t rate very well at the turn-
stiles.

It's a good thing the local
singing tandem, the Reycard
Duet, were much applauded
otherwise everybody, including
the parading international
beauties, would have much
rather stayved at home and
watched Filipino teevee. Many
opine that the timing is way off
the beam and felt the Checker
show should have been skedded
before the Europe Fan Circus
not after.

TV plays an imposing role in
record promotion in this city.
Practically all TV stations (and
there are seven of them in this
territory) feature dance parties
and dance combos.

Speedy Releases
Now the Thing

By RAUL MATAS
32 Av. Jose Antonio, Madrid

Labels here are becoming
more and more aware of the
importance of speed in releasing
disks; something quite new to
the market. One case in point
is the new Stateside issues. The
San Remo songs already on the
market in a variety of different
versions. Top tunes from Britain,
U. S. or France are available
within days after their issue iIn
their homeland, and a wider
variety of artists is available on

wwWw americanradiohistorv com

HMY, Philips, RCA, Hispavox,
Zafiro CBS and the other labels
available in this country.

British record producer Denis
Preston flew in to Barcelona
for a few days. He discussed
plans for distribution of his re-
cordings with his new licensees
in Spain, the EMI affiliates Cia
del Gramofono-Odeon. EMI's
first release in Spain will be
Mr. Acker Bilk’s “Stranger on
the Shore,” already well known
here via deejay play

Enneio Sangiusto one of the
Italian performers of San Remo
did a new EP for Belter — in
Spanish — of the Festival win-
ners, Torrebruno did the same
for Hispavox (with CGD origi-
nals). . .. Candilejas quartet of
Mexico came back from Sweden
and have flown to Japan. Los
Tres Sudamericanos—after be-
ing in Greece—will soon end a
long stay in Heiruth. Los TNT
(born in Italy but raised on
the River Plate in Monetvideo
and Buenos Aires) had a smash
debut at the old Lisbon, Portu-
gal.

Festival Tune
May Set Trend

By HENRY FOX
RKRungsgatan 56, Stockholm

The winning tune on our
local Song Festival was “en
gang i Stockholm” (Once in
Stockholm) sung by Monica
Zeterlund, who most likely will
sing this song on the London
Festival. There has been many
comments about this song, writ-
ten by Bobby Ericson and
Beppe Wolgers. All the way
from “scandalous” to “delight-
ful.” One of the members of the
jury Eskil Eckert-Ludin said
that he has been on the jury
for five years and that our songs
up to now never have had much
of a chance.

Felix Stahl, Stockholm Mu-
sikproduktion, has returned
from the San Remo Festival,
where he acquired the winning
tune “Uno per tutte.” Stahl also
published last year’s winning
song “Quando, Quando,
Quando.”

Thory Bernhards last week
received a diamond record for
selling 1,000,000 records. Her
biggest hits were “Nidalven,”
“Vildanden” and “Ann-Caro-
line.” The last two songs were
written by her ex-husband Leon
Landgren. Her latest recording
i5 “I min egen lilla varld av
Blommor" (In My Own Little
World of Flowers).

The song most liked in the
Grand Prix Song Festival was
“Zum Zum, Zum Lilla Som-
marbi.” One recording is by
Yvonne Norrman on Record, the
new label managed by Ame
Widegren. . . . Otioc Branden-
burg (Odeon) reached the Top
20 this week with “Twilight
Time.” ... Alice Babs (Polydor)
has recorded “St. Louis Blues"”
and “Desafinado,” and on
Philips “Stephaniegavotten” has
been released by Swing Sing

Seven. . . . Reuter & Reuter
published a new song by Robert
Broberg ‘“franska NMNaturren”

(The French Nature).

N-K’s New Label

NEW YORK—A new label,
Chairman Records, was formed
this week by the MNevins-Kirsh-
ner production combine. Its ini-
tial release features the Cardi-
gan Brothers in "Let’s Go to the
Movies" and “1 Know, Know,
Know,” both sides of which
were produced for N-K by Jack
Keller. London Records will
handle distribution.

URUGUAY

Francis, Sinafra
Take ‘62 Honors

By ALBERTO MARAYI
Bme Mitre, 1275, Montevideo

During the Fourth Festival de
Discometro, sponsored by Mun-
dial the Uruguian Recording As-
sociation and the newspaper La
Manana, through Station CX 14
and El Espectador, named the
most popular artists in the na-
tion for 1962, Discometro de
Oro (Gold Record) winners in
the singing category were Frank
Sinatra and Connie Francis. The
winning orchestras, in their re-
spective divisions, were Juan
D’Arienzo (RCA—tango), Ray
Conniff (CBS—jazz), Bomberos
de Rio (Odeon—Brazillian) and
Sonora Matancera (Seeco—Latin
music).

Los Chalchaleros (RCA) was
voted the top folk group, the
soloist was Horacio
(Philips) and the top Latin group
is Los Panchos (CBS). Top jazz
group for 1962 is Jonah Jones.
New star is Chubby Checker
and top composer of the year is
Paul Anka.

The most promising artists are
Bobby Darin and Ramona
Galarza (Odeon). Song of the
vear was “Cuando calienta el
sol" by Carlos and Mario
Rigual. Top disk jockey of the
vear was Alberto Maravi (El
Espectador). Most popular
Uruguian artist was Panchito
Nole (Vik) and the best Uru-
guian composer was Osiris
Rodriguez Castillos. The top
song of the country was “Gurf
Pescador” and the best selling
single “Corazon de [uto” by
Teixeirinha.

While the Fourth Festival of
Salinas was an international
meeting it was not a competi-
tion. Several delegations are par-
ticipating in it. A delegation lead
by Antonio Pantoja represented
Peru, Los Indos represents Para-
guay, Cesar del Avila is from
Venezuela, Eduvardo Palu and
Jorge Cafrume are from Argen-
tina and Amnselmo Grau, Los
Olirenos and Los Estrelleros
from Uruguay.

UA Drives for
Spring Clean-Up

NEW YORK—A one-day,
special distributors meeting was
held here Thursday (28) by
United Artists Records. Under
the theme, “Clean Up,” and
March Into Spring,” the meet-
ing was designed to pave the
way for dealers to clean their
shelves and order new product,
according to the label's presi-
dent, Art Talmadge.

The clean-up operation pro-
vides that dealers can return $1
worth of merchandise on any
label for every $5 worth of
purchases of United Artists
product. The latter includes all
catalog material as well as 13
new releases.

New product being issued fea-
tures such artists as the Exciters,
Gene Pitney (on Musicoro, dis-
tributed by United Artists), Fer-
rante and Teicher, the Highway-
men, Sabicas and Don Costa.
Jazz sets are by Herbie Mann
and Rose Murphy.

ADVERTISING IN
BUSINESSPAPERS
MEANS BUSINESS

B
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@ = EI-EIFLEEHIIEEFEEH LPM 2621 13 R R TR e @ 116 ANDY Hllulnis ‘Ir ............. 17 @ i ru'--;gﬂnhﬂf tﬂal'fnlllrlvm. WS 1487
17 MODERN SOUNDS IN COUNTRY & 5 JOUNATS SEATE WIS 2o i ) = 20 WARM & WILLING 9
WESTERN MUSIC, VoL 1] | 0 L AR S A 111 THE STRIPPER & OTHER FUN SOWGS O P DN e
Ray Charles, ABC-Paramosnt ANC 435 B ANN CORIO PRESENTS WOW TO mHTEE Flng.l TS TIE . 38 . W
14 THE VENTURES PLAY TELSTAR, ﬁ SIRIP FOR YOUR MLBAND ... e @ ﬂu indo n.r-"i:r.l & the B “An
Sonny Lester and i Ork, Bouletie B 25104 3 f e e Bossa Neva |
@ I.}EI. LOKELY BULL AND OTHERS. .. . ¥ 113 IE'I'JI. ﬂﬂ:" A A e e L] Stara, Capitel ST 1759
olfam BLF 32019 arty i, "
HELLO YOUMG LOVERS .. ... 16 17 OLIVER oo 20
ﬁ " HE- '.’.'..“...“"vl E.I: P tosd ) ” Nisiy Wiliam, Capltel T 1767 @ il E"%.;:EE;L! ﬁE-mrm Paps, RCA '-'I-'r-i % 2 :;II:.;;I t'ﬂulﬂi ;' vlli‘:;;i:?;ﬂﬂ T
B ORIV e 15 SURFER'S CHOICE .. ... ......... 8 18 Origiasl Cast, London AMS BEOGY
Origimal Cast, RCA Victor LOCD 2004 Bick Dale, Deltsno LPM 1001 @ 122 #I,;m.ﬁ.lﬂf Eulmlllrru;“?‘l#n:“ﬂ" o 1 ﬁ' il llﬂll'lllll {IiHEIUJI 1] 3
10 TRA—BAS 45 DIG DAND BOSSA MOVA .. ..
@ %lrﬂt Sinatra IlnEhunl Basie, Reprise B llfk\‘.l-u.II @ 5 E!II:1 ;EII-E ﬁ?ﬁ# L 1 Lﬂd’ﬂw“ﬂ RICK MELSOM. .. ... .. 3 in G -
11 ALLEY AT | svais TSRl ﬁ B3 BACK TO THE BLOES ... ... — TWO LOVERS ’ @ Sownd Track, Warner Bros. B3 1480
Beat Fabric, Aice 148 Dinsh Washingten, Mauletie & 45109 @ TWO LOVERS ... @ . i
21 PEPIND, THE ITALIAN MOUSE & IIII-rl:-l 53 BAD BOSSA NOYA 13 Original Cast, Columhia KOS 2031
................. TWo THE 1|-|m
@ Eﬁfmﬂ-tﬂﬁi agg - 13 Gems Ammans, Prestige PR 7257 s ﬁmﬂi":m:‘: Eﬁ e - ﬁ 18 lm}'lv:lm“;ﬂ'f HITS BY 5
@ " MRS oA s g (73) 56 IME BEST OF THE NINGSTON ThI0. ... 4t e | Dol OLF 25097 |
i fy — oo o i ...
ﬁ i ﬂ%ﬂlﬁ‘:ﬂlﬂm.:ﬂilﬂ!" on YOU Ve 4 @ 59 HE F"..‘“;l“ Ilfi- I'I'Hill'll!-l-!-iﬂlil e 13 o - " Allan Sherman, Warmer Bros, ”I ‘I-“'l I
eslwy, F
L ﬁ:ﬁnu Ernin Ford, Capital T 758 sasktl 27 MY FAIR LADY NUPTLTPUIPERSCE A47
@ Ii IQ{H“ HI'I"I' T [ | @ v mnﬂfll R | | @ Grigimal Cat, Colemkia
ubby Checker, Parkway F 7020 Robert Goulef, Columbia CL 1626 oW - ML 23 THE SOUND OF MUSIC . ........... 157
13 S0V ORSISONS REATEST WIS ... - 19 64 BREAKFAST AT TIFFANYS 5 () riginal Cast, Columbla KOS 2020
Henry Mancimi, RCA Wieter LPM 2342 @ 129 MANT MOODS OF BELAFONTE. . . .. . . 11 16 GIRLSI GIRLS! GIRLS! . IR, |
@ 36 YOUNG MEN, 5I—0OLD MEN, WO .. 10 @ T —— i . Hurry Belafonts, WCA Vietor LPM 2574 @ Eivis Prestey, RCA Victer LSP 2821
Mums Mabley, Chess LP 1477 s 7o h el ' 120 TENNESSEE ERNIE FORD SINGS 11 CAT ISP,
oy ¢ v U s i . Gl S 401 FROM HI5 BOOK OF FAVORITE HYMNS. 11 BeeE A, A 5 1A
Calumbia CL 1983 73 ALL THE HITS FOR YOUR DANCING PARTY 11 e 24 MUTINY ON THE BOUNTY T
219 NEW FRONTIER . . .. .. .. T TRy Shiche, Rurkusy ¢ at 135 I'LL WALK WITH BOD ., ... ... .. ... 13 Sound Track, MGM 1564
Kingston Trlo, Capitel T 1809 &5 [_!E‘"I‘EE EHII!H' MINSTRELS IN PERSON 4 @ Marin Lamza, RCA Victor LM 2807 33 MEW CHRISTY MINSTRELS M PERLON. . 3
3 OWALKRIGHTIN ... ... ... ¥ TANERT s 107 BUODY HOLLY STORY ..... T 114 Columbia CL 1872
18 ::;:“n:;::urql:lmm N Originl Cast, Colombla KOL S438 “:' @ L] HMETEI.!H %‘E ﬁLﬂﬂm Y& .19
Laurinds Almelds & '+'hf|'iu'|i. MWeva AJl L 71 MUTINY ON THE BoUNTY ... {4 @ " fr[.-;lut tﬁﬁn LT R I May Charles, ABC-Parameunt ABCS €33
Bters, Copitel T Somnd Track, MGM 1E4 ! 19 WALK RIGHT N
21 I'VE o0T A 'IinHl.l ceeemeny 001 fany 63 A TASTE OF HOMEY................ 35 | ey 105 RAPTURE ... ... ...iiveiicouiins 21 LTl Vanguard V3D 2136
@ Jimmy MeGriff, Sue LP 1012 i & :l-lmnﬁr.ﬁh'ﬁi amr i @ W Johany Mathis, Columbis CL 1915 ﬁ 5 :';I :;Tqm_;';nn :
HEX ” — BLOOD, TWEAT AMD TEARE . 1 (=Y 30 OUR MAN IN HOLLYWOOD ...........
@ 5 EE]!L:E 'I-LL .Iﬂil;nﬁilua """" i 2 hiﬂﬁnﬂlﬁh Colymbia €L 1351 e m Jaknay I:]I:-huthliﬂhhr!#l.n'lm Lo 1 @ 2 i H?:...IH“:; ::;:“L::M
78 ALWAYS YOU | szl ety T
@ 1 Seonl R AEE L R L Weber! Gaulet, Calumbin €L 1676 @ b mlm'll'lu'-'{,'ii;'p' KL 1268 i @ m:r:mﬁc.m.-m ADCS 410
74 MR, PRESIDENT . e M| e om0 B S i ne BT ET 2
@ * g oo moast w1 fy - o a @ * TW
i o "™ ummauuwm v - S =l T
D! ot Concs i e+ 199 Misntic 137 e § 104 BEYOND THE FRINGE 1 (30) % s Rleen & The Tileane boces, AAM 101 |
58 DOSE JIMEMET—OUR SECRET WEAPON. K 4 Original Cast, Capltal W 1792 W SAM ERAMCISCO......... 1
ﬁ BN Dana, Kagp WL 1320 &2 EE:.IHEE ﬂ;,' AT THE VILLAGE GATE... 34 144 WHAT KIND OF FOOL AM | & @ 4 E;I,!nl.:ﬂr ECA Victer LIP T609
30 MODERM SOUNDS IN COUNTRY & PHA OTHER SHOW STOPPERS A | HATARIL ... -
Eﬂﬁl&lﬂi- SRR LIS i ’ huﬁﬂ United Arfists UAL 4162 Sammy Davis Jr,, Reprise R 8051 3 Raary Mnickal, WOk Vidas LiF 2000,
B B 121 FOR THE WERO MINDED .. . .. cieiarnrnares B
ﬁ £4 GLORIA LYNNE AT THE LAS vesas a I#ﬂﬁﬁl?‘ i H“E _H_E — l:‘Elli-r Nora, Hl"ﬁm.- LPM 263 " 4 mfﬁ,'m;ﬁ; 8% 2240
. i . L @ 141 SOUTH PACIEC ... .. . .. 44 @ L RS T Y
@ 3 ORRGES W 95 BOBDY EES GOLDEN GREATS ... . 0 Seund Track, RCA Vietor LOC 1632 :ﬁr ::u{:;;.::i ; |
usty Warrem, Jublles JUP 2 - STREET — BIG GRS DONT CRY . .............
@ 39 TIME OUT . | @ L N 1 @ oL S SRR o Feur Sewoms, Van Jay SR 1056
Dave Brubsck, Columbis €L 1397 oes, Londen LL J279 T e e £y
ﬁ' B9 AL ALONE AM | A 7 ﬁ g llll'll'?ﬂl:f ROMA | wisvast B @ 14 Hﬁh.'.fﬁm" T O 32 " rriﬂlllslﬂliiﬂi;mhhmill o5 2001
Brands Lew, Docca BL 4370 lerry Wabe, Columbla CL 1985 .
45 JOHMNY'S GREATEST WIS ........... ]
35 STOP THE WORLD—| WANT 10 GET OFF. 17 oy 17 DANCE WITH THE GUITAR MAN. . 9 10 ToaNHIL FUOMITE ... oobiss 1 ishnay Mathis, Columbia €5 8434
b igng e —— HAVE BUT ONE EART n B ML i
54 OUR MAN IN HOLLYWOOD .. 149 | HAVE BUT ONE HEART .. ... ; Bave B arted, Columbia
ﬂ Wenry Msnzini, RCA Wictor LPW 2604 §0 rﬂh-ﬁ‘ﬁ:ﬁl'iﬁg ......... 10 @ :;:I:m Celwmbin CL 1747 . @ G '!1.1 "ml s 2
.............. per -, K
O (D R s KOO EPLES & R Wi (1) 4 TE COLORFUL pETER WERD......... &
47 WARM AND WILLING R ) @ 103 CONRIE FRANCIS SINGS MODERN REA Vieter LSP 2810
@ Ardy Willlams, Columbia €L 1879 .@ 101 SURFIN' SAFARI Tt T ) ITALIAN FAYORITES . . .. .. .. .. 5 :
NEW CHRISTY MINSTRELS o Sk My Eowi T 08" s @ H HEE {!EE:-HM st w3 i
@ 3 E'Enih r[I.IT I : @ 96 OUR MAN FROM ITALY ... ... ..., b 128 A SWINGIN® SAFARI AR 11 47 PEPING, THE ITALIAN MOISE &
57 DION SINGS HIS GREATEST HITS. .. 14 SRR e I IRy Kovibe &1 0ck; Get TRE Bii0 OTHER ITALIAN FUN SONG5 .. ... ff
@ Laurie LLP 2012 ¥ JUMBO . ... ... 1" @ 145 YOUR TWIST PARTY ... .. ....... &7 Low Mente, Reprise R9-6058
40 19815 GREATEST MITS BY Somnd Track, Columbia OL 3840 Chubby Checker, Parkway P 7007 41 BREAKFAST AT TIFFANTT | 13
ﬂ BILLY VEUGMW ... ... .......... i 84 OUR MEM IN SAN FRAMCISCO .. - (38 WHRRD L BRY ooovovisoissimmin 1 Wenry Mancinl, RCA Victer LSP 2363
seugg Whage e o LimeFiters, RCA Wieter LPM 2409 @ Ray Charles, Allantic BORS 49 CARDUSEL %
1o Ilt[ITHEIHEI:I'E!H'IlH b b 1 L u | e R P e N 38 IH'Ih .' L"l “‘
ﬂ s L L @ " mu“: :.Fffni't e “ @ m mI.FrIEE:--h:I T 1747 s et ¥ Nt e, S
Gy TGNt mEian!
WWW americanradiohistorv com - — ——



www.americanradiohistory.com

America’s 1 Ambassador
of Good Will

HOPE:RUSSIA

and ONE OTHER PLAGE

BOB HOPE

DL 74369
(Stereo)

"IN A COLLECTOR’S ALBUM OF COMEDY

| THE SWEETHEART OF TELEVISION

CAROL BURNETT

A gt SINGS

 NOBODY

20594
as performed on her TV Spectacular
“Carol and Company™
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Will fly to the top!
I'M GETTIN' SENTIMENTAI

OVER YOU (Bossa Nova)

BURT FARBER
and His New Piano Sound
(FELSTED)

Either Side a Hit!

BROKEN DATE

b/

Broken Dale—Bossa Nova
FRANK HUBBELL & HUBB-CAPS

FOR WEEK ENDING MARCH 14

The Honor Roll of Hits comprises the nation’s top tunes according
to record sales and disk jockey performances as determined by

(TOPIX) Billboard’s weekly nationwide surveys.
WHO'S SORRY NOow! =
i nBEELFi‘EAF&EEHT] 1:’35: 'l}'::;r. Tune Composer-Publisher E'I:'.IIIIH
MILLS MUSIC, INC.
@ ! w&EHEEEG&uEﬂﬁdﬁih‘h‘:&'z;;-' Saturday-Gavadema (ASCAP) :
i “““““‘? 6 OUR DAY WILL COME......... =l - 4
’ SAM and DAVE ‘ @ By Hilliard- han‘un-—Publu,m:‘d by Rus-:wnnl.l IASCAH
r
g"IT WAS SO / (3) 5 YOURETHE REASON FM VMG ................... 7
' ' By Darin—Published by Adaris {(BMI)
¢ NICE WHILE 7
/] i f (@) B DOFTEWRD 4
’ IT I-ASTED ’ By Dee-Kent—Published by Summit (ASCAP)
% g o RHVTHM OF TERAW T
' ' By Gummoe—Published by Sherman-DeWVorzon {BHI}
/] ROlIlETIE RE(URDS ] T -
§ 1631 Bway, v N Y. | (B) B A N R R
L NCONCN N N N N N N N N N N
.............................. 9
I.ITTI-E B AND @ 3 M H“Mny' Hildebrand—Published by LeBill-Marbill (BMI)
. {0 BLAME IT ON THE BOSSA NOVA. .................... 5
OF By Mann-Weil—Published by Aldon (BMI}
GOLD @ 19 HES 30 B coooonnnmynansasnaseni 2
By Mack—Published by Bright-Tunes {BMI}
SRRl (10) 11 WHAT WILL MY MARY SAY ... ... .5
JOY 274 By Vance-Snyder—Published by Elm Drive (ASCAP)
WHD WEEKEND ..oocomassnmaassnns T
JOY RECORDS By Shannon-Todaro—Published by Shin-Todd & Tupper (BMI)
LR S Sl AT ONE BROKEN HEART FOR SALE ......... ll T o 4|
By Blickwell-Scott—FPublished by Presley (BMI)
ON THE CHARTS
THE (A8 13 WO o R i
.......... 3
Voshﬂﬂ ES 14 OUR WINTER LOVE ... ﬁ
b/ w o 1 |
TEEN AGE @ 15 NAMA DIKT LE By Mayfield—Published by Curtom (BMI) |
PARADIS
. SULER 5‘““’5 11 SOUTH ‘“EEEE ManviApnell—Published by Kalmann (ASCAP) A
JAY.OER RECORD <O the. Lot
318 W, 48th 51, N.Y. 36, N.Y. 17 SEND ME SOME LOYIN' ...........cvvn.. SETRRET 6
By Price-Marascalco—Published by Venice (BMI)
s e ST e e R S 18) 20 ALICE IN WONDERLAND ............. N — 4
ONE-STOP By Sedaka-Greenfield—Published by Aldon (BMI)
RECORD SERVICE . 7 WALK RIGHT IN .............. fsiaiiiiianians 9
it o f it o i b 544
and Catal erchandise.
Write tfn ['.IIE ﬁlalcad on our . 26 LTS llHBﬂnf UEEMHJPEH-—H-QL}#LJJ by Kalmarn (ASCAP) :
national mailing [ist. DOLLA
We ship anywhere C.0.D. @ 13 GREE“HA[“ B]IE A:.lun-f-l':u;'nl.l:r:[;'urhil1';l;l.‘d hj'.IE):;u:r:.ul‘E‘H.‘k;ll'l . 3
v
Barney's One-Stop gy 12 R e s
S 25 LETS TURKEY TROT ... ... ...................... 2
e g S 23 By (inffin-King—Published by Aldon (BMI)
@ T4 BUTIERRLY BABY onvnmmiime e i e s 1
. By Mann-Appell—FPublished by Kalmann (ASCAF)
hirl
s £y & lee 25 18 YOU'VE REALLY GOT A HOLD ON ME................. 9
”HET By Robinson—Published by Jobete {(BMI)
r
LITTLE BOY” i) o WL D Sssarimenasse: 3
#5922 27) — ALL | HAVE TO DO IS DREAM ...... ... .......... {
% By Brvanl—Published by Acuff-Rose i_EMH
IMPERIAL RECORDS /pg) 30 | WANNA BE AROUND ...................... ... 4
6425 Hﬂ"fﬂﬂﬂ-ﬂ Blvd. L By Vimmersiedi-Mercer—Published by Commander {ASCAP)
Hollywood 28, Calif. — BO
@ o E“ITl‘l‘E Hazlewood-Eddy—Published by Linduance (BMI) :
e WHE READ @@ el | i

BUSINESSPAPERS
MEAN BUSINESS

WAIII‘JING—TIH.- fitle
1My
Hillbourd's copsent.

the

By Stevenson-Paul-Gaye—Published by Jobete (BMI)

HOMOR ROLL. 0OF HITS'

hus  been copyrighied by Billboard. Use of either

of Billboard at 1564 Broadway, New York 36, N, Y.
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RECORDINGS AVAILABLE
(Best Selling Record Listed in Bold Face)

0.

11.

1.

13

4.

15.

16,

18.

19,

0.

1.

21.

16,

iz

1K,

9,

30,

. WALK LIKE A MAN — Four

Seasons, Vee Jay 485,

. OUR DAY WILL COME —

Eddie Cano, Reprise 20047 Rudy
and the Romuntics, Kopp 501,

YOU'RE THE REASDN I'M
LI¥VIMNG=—Bobhy Darin, Capltol
4897,

. END OF THE WORLD —

Skeefer Davis, RCA Vietor R008%

. RHYTHM OF THE RAIN —

Cascades, Vallant 6026,

RURY BABY—Cody HBrennan,
CSwan 4089: Don, Columbia
42662; Drifters, Atlantic 1089,

HEY PAULA—Paul
Philips 35017.

& Pauly

. BLAME IT ON THE BOSSA

NOVA—Eydie Gorme, Columbia
424661.

HE'S 50 FINE
Laorie 3152,

—  Chiffons,

WHAT WILL MY MARY 5AY
—Johnny Mathis, Columhblia
42666,

WILD WEEKEND — Rebels,
Swun 41215,

ONE BROKEN HEART FOR
SALE—EIlvis Presley, RCA Vie-
for H134.

IN DREAMS — Roy Orhison,
Monument B06.

OUR WINTER LOYE — Anitn

Bryamt, Columbin 42739 Bill
Pursell, Colombia 42614,

MAMA DMDN'T LIE — Jan
Rradley, Chess 1845: Foscina-

tions, ABC-Paramownt 10387,

SOUTH STREET = ©Orlons,
Camen 243,
SEND ME SOME LOVIMN'—

Sam Cooke, RCA VYictor ®129,

ALICE IN WONDERLAND —
Mell Sedaka, RCA Victor B137.

WALK RIGHT IN — Moments,
Era 3i99: Roofiop Singers, ¥an-
puard 3IS0OI7T.

LET'S LIMBO SOME MORE— |

Chubby Checker, Parkway H&Z,
GREENBACK
Axton, Horizon 362, Kingsion
Trio, CTapitol 4898; Merry Mel-
ody Singers, Mercury T2083: Vir-
ginians, Colpix 5666,

FROM A JACK TD A KING—
™ed Miller, Fabor 114.

« LET'S TURKEY THOT — Liftle

Eva, Dimension 1006,

BUTTERFLY BABY — Hobby

Rydell, Cameo 242.

- YOLU'WYE REALLY GOT A
HOLD ON ME — Miraeles,
Tamlu 54073,

THE GYPSY CRIFD — Lou
Christie, Houletie 4457.
ALL 1 HAYE TOD DO 18

DOLLAR—Hoyt

!l
[ |

DREAM—Richard Chamberlain,

MGM 13121.

1 WANNA BE AROUND —
Toay Reaneil, Columbia 42634,

BOSS GUITAR—Duane Eddy,
RCA Vicior Bi3l.

HITCH HIKE — Marvin Gaye,
Tamla 54075,

i5 a registered traode-mark and the listing of
may not  he
Reguests for such consent should be submitted in writing to the publishers

made without

¢ ALBUM
REVIEWS

® Continued from page 34

AL

4k REUNION
Benny Golson. Jarzlamd AM RS (M)
AS 5 {5

k44 NED'S GOOD GROOVYE
Red Garland Quintei. Jarziand AM

B7 (M): AS 987 (S)

dkk4 ANOTHER DIMENSION
Charles Bell and the Contemporary
Jazrz Quartet. Atlantic 1400 (M)

dddd JAZZ IS UNIVERSAL

Kenny Clarke and Francy Boland.
Atlantic &01 (M)
CLASSICAL

4%+ SCHUBERT: MUSIC FOR
ROSAMUNDE

Utah Symphony Orchesira (Maurice
Abravanel, Cond.). Vanguard WVSD
2114 (S)

+%44 HANDEL: MUSIC FOR
THE ROYAL FIREWORKS
Charlezs MacKerras., Vanguard BGS
ED46 (S)
*44kd BACH-VIVALDI: FOUR
CONCERTI FOR ORGAN
Anton Heiller. VYanguard BGS 5049
{5

*kkk VIVALDI: GLORIA
Roger Wagner Chorale. Angel 36003

(5)

+44% PROKOFIEY-TIPPETT:

VISIONS FUGITIVES: CONCERTOD

FOR DOUBLE STRING ORCHESTRA
Moscow Chamber Orchestrn (Rodolf
Barshal, Cond.). Angel 35981 (5)

ddkkx TWO PFIANDOS-FOUR HANDS
Plerre Luoboshutz and Genin Nemens
off. Vanguard VSID 2128 (5)

COUNTRY

% %% MORE BLUEGRASS
Lonesome Pine Fiddlers. Starday SLP

212 (M)

LATIN AMERICAN

+4dd LOS TRES ASES YOL. YIII
Rancheras. RCA Victor MKL 1458
i)

#d k% SABOR GUANROD
Jose Fajardo. Columbia EX 50%4 (M);
ES 1794 (5)

INTERNATIONAL

k4% THE BEST OF ITALY'S
SERGIO BRUNI
Capitol T 10334 (M); 5T 10333 (5)

CHILDREN'S

ddrdd MUSIC OF MANY LANDS
Varlopd Artisis. Wonderland CM 1487
M)

k%4 A CHILD'S INTRODUCTION

TO LIFE IN INDIA AND INDONESIA
Christobel Weerasinghe. Wonderland
RLF 1485 (M)

whAkd MARCH ALONG!
Yarious Artists. Wonderland CM

1486 (M)

SPIRITUAL

ddkdd JAMES CLEVELAND
WITH THE ANGELIC CHOIR
Savoy MG 14063 (M)

drddd THE HARMONIZING FOUR
Gordon Bells. Yee Jay LP 5025 (M)

RELIGIOUS

Akdkk ENDURING HYMNS
Bill Mann. Word W 3227

SACRED

*kdk MIGHTY CLOSE
T HEAVEN

Carl Story. Starday SLP 219 (M)

SPOKEN WORD

+x#%4% POETRY OF LORCA
Marius Goring. Riverside RM 7016
(M)

LF (M)

R & B One-Stop
HEADQUARTERS

Just ask for it, We've got It

WwWrite fo be put on our mailing list,

Free Title Strips for Ops.

MUSIC BOX ONE-STOP

1301 'W. T9th 5¢., Chica 20, 1
Phone: AB 4-3

2524 W, Pico Bivd., Los Angeles &, Calif,
Phone: DU 5-2915
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(= aMDEN
CHET 3 LEO ADDEO

ATKINS ; =] ' g:'ghf;f:tra
> T ON THE
SUNNY SIDE

OF THE
STREET

LY d i %
Great Atkins album ! Chet with inimitable guitar.. . and Addeo and orchestra give big sound to sunny favorites.
big-brother Jim singing smooth baritone. “Swanee  ''You Are My Sunshine,” "On the Sunny Side of the
River," ""Heartbreak Hotel,'' 8 others. CAL/CAS-753 Street,”” “Island in the Sun," 7 more. CAL/CAS-758

(@ aMbEN)

artie shaw
and his orchestra
one night stand

The Lii.ting Strings have never been so varied, so lovely. Original performances by an all-time great in the "Big
Lush orchestral background. *'| Concentrate on You," Band' era! Title theme, '"Confessin’,"” "Gloomy Sun-
“Whispering,"" “Twilght Time,"” 7 more. CAL/CAS-755 day,” “Day In, Day Out,”” 6 other big ones! CAL-584

AMERICA’S BIGGEST ENTERTAINMENT VALUE

RCA CAMDEN RECORDS

mmmeesassssnse N3 Ji0hIStOrvy com
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AND HERE COMES WYNR!

McLendon’s Hardest Sound
In Town Makes Rating Noise

VOX JOX

CHICAGO — Four of the
city’s traditional radio powers
econtinue to dominate Pulse rat-
ings here, but a six-month-old
newcomer is breathing hard on
their heels.

The Mclendon chain's new
WYNR has pushed itself into
the No. 5 spot in the 6-12
morning segment; into the four
spot in the afternoon 12-6 seg-
ment, and into a tie for third
in the 6-12 evening slot.

The ratings cover the stand-
ard eight-county Greater Chi-
cago metropolitan area. When
boiled down to Chicago alone,

By GIL FAGGEN

JALZZ HAS ARRIVED in
Oklahoma with the new “After
Hours Show™ on KTOK, Okla-
homa City, conducted by Cy
Follmer. Cy is pulling in re-
quests for the 2 to 3 a.m. stint
Monday ' through Saturday from
five States. . . . Joplin, Mo.'s
newest radio station, KQYX, re-
ports to Vox Jox that their for-
mat based on Billboard's Hot
100, “songs of the past” and
pick .albums has rocketed the
station into the “‘most-listened-
to” bracket. Staffers are Fred
Hutching, Gary Cooper and Jim
Pearl.

DEATH AND TAXES: KYW-
Radio, Cleveland, has come up
with a novel way to bring in-
come tax info to its listeners. A
series of soap opera vignettes
entitled “One Man's Money”
concentrates on one Emily
Shortform's countless financial
problems, and the assistance
given her by Renfrew of the In-
ternal Revenue (at your) Serv-
ice. Dick Orkin directs the se-
ries,"written by 8. Dave Babbitt
and Ray DeCrane.... WCKR,
Miami, is airing several special
programs in co-operation with
the IRS; questions and answers
will be presented in capsule
form, once per hour, March 7
through April 12, ... Ron Car-
rell, director of public affairs at
WIRE, Indianapolis, is conduct-
ing panel discussions twice
weekly with the IRS and CPA's
as part of the outlet’s expanded
all-talk program “Scope” aired
6:30 to 9 p.m. weekdays.

"THEY'RE STILL HIKING
IN L: A:: In a recent test of
endurance Bob Eubanks, Ted
Quillan, Reb Foster, Jim Wash-
burn, Sam Riddle, Dick More-
land and Arlen Sanders of
KRLA set out to better the
mark for the 50-mile hike. As

-Conrad, WERE's production di-

WYNR comes out even higher.

Considering that WYNR has
been on the scene but six
months and that it is working
with a comparatively small (for
Chicago at least) 5000-watt sig-
nal, the ratings are not much
short of phenomenal.

A look at the ratings is re-
vealing:

In the morning WIND is
first with a strong 23 per cent
figure, WGN follows with 17
per cent, WLS is third with 11,
WMAQ fourth with 10 and
WYNR fifth with 8.

WIND continues to dominate
in the afternoon with 18 per
cent, WLS second with 17 per
cent, WGN third with 13, and
WYNR fourth with 11.

After Dark

The evening shows WLS out
front with 27 per cent, WGN
second with 14, and WIND
and WYNR tied for third with
13 per cent.

Taken in terms of jockeys,
the WIND morning rating con-
tinues to reflect the power of
Howard Miller. For actual radio
homes reached, Miller still has
to-be classed as the No. 1 jockey
in the city,

Chicago has a total of 2,062.-
700 radio homes. In the morn-
ing some 27.5 per cent are in
use and WIND's 23 reflects
23 per cent of this 27.5 figure,
or 130,465 radio homes.

In the afternoon, WIND's
Perry Marshall reaches IR per
cent of some 19 per cent of total
radios in use or some 70,544
radio homes.

‘In the evening, WLS' Dick
Biondi reaches 27 per cent of
some |4 per cent of radios in
use or a total of 77,970 radio
homes.

Cross Section

From the standpomt of the
record industry, the five stations

(Continued on page 72)

far as Vox Jox has been able to
learn the men have broken the
record; they're still walking after
three weeks. ... Women in Chi-
cago are flipping their wigs over
a new WLS promotion on the
Jim Dunbar show (10 a.m. to
noon) which invites the ladies
to tell in 25 words why they
would like a wig. The winning
five gals will have their choice
from five wvari-colored wigs
valued at $175-3200. apiece. ...
Checking with CHEC, Alberta,
a new feature has -been added
to the Bob Wilson show—an
open telephone line with the
listener. ~Comments run the

gamul from. birth control to
divorce laws.

LISTENING TO LISTEN-
ERS: KXYZ, Houston, is mak-
ing news with its listener-con-
trolled programming, Jack Car-
negie, manager of the station,
reports that more than 2,000
written responses were received
to newspaper ads soliciting re-
action to the station's “good
music” format. Says Carnegie:
“Radio listeners do care about
quality programming, and we
are listening to our listeners.”
... A remote man's remote will
be launched by WERE, Cleve-
land, with the origination of the
Bob Neal show (6:30 to 10 a.m.)
from the Cleveland Indians
training camp at Tucson, Ariz.,
for a three-weck period. Dick

rector, will act as anchor man
for the Neal show in the Cleve-
land studios. WERE's vice-presi-
dent and general manager Dick
Klaus said the station has pro-
jected plans to repeat the out-of-
town broadcasts during the
1963 season.

on the air that afternoon. Allen

T gy
™
Focus on the Deejay Scene .... ?
HAT IF IT really had been the L
: President? Listeners to the g
E;g afternoon Mal Bellair show on .
3 WBBM, the CBS-owned station in ﬁ
f’! Chicago, were witnesses to a .
7 gag cooked up by Mal for Steve
Allen, in town to promote his
E Dot album, “Funny Fone Calls.”
5 Belluir arranged to have
Vaughan Meader, in his best
"First Family” wvoice, call Allen ::

5
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realized it was a gag, but didn't
know he was talking to the real
Vaughan Meader, so he prompt-
ly began to do his own, life-like
imitation of the President. He
registered this look of surprise
when Meader finally identified -
himself. &

3]
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programming
newsletter

By BILL GAVIN ®
BiHboard Contribufing Editor ® Publisher, Bill Gavin's Record Report

OPEN LETTER to Messrs. Jim Hawthorne, Grady Edney,
Sam Holman, Gene Taylor, John Box, Don Keyes, Graham Rich-
ards and Jack Thayer.

Gentlemen: Yours are among the most dis-
tinguished names in radio broadcasting. You have
pioneered new concepts of programming. In the
main, they have proved successful. The honors and
rewards that have come your way are well deserved.

A multitude of broadcasters watch what you
do and how you do it. Many follow your example
as best they can. Record manufacturers look to
your stations to give their products the exposure
necessary to achieve its full sales potential. Since
yvour record programming is largely governed by singles sales in your
area, you cannot be indifferent to the current downward trend in
singles sales.

YOU DEPEND on local retailers’ reports for your weekly list
of “hits.” In today's slack market, there are only a few records
selling in large volume. When you ask a dealer to list 20 records
that he is selling, his bottom 10 probably represents so comparatively
few sales that sound market research principles would reject them as
inconclusive.

What I'm getting at is simply this: Record sales are an accurate
barometer of listener preference only when the sales are in substan-
tial volume; the smaller the sales, the less accurate the guide, and the
more records that are placed on your charts by a miniscule minority
of record buyers, the greater the risk that you are programming ma-
terial that is not generally acceptable to your audience.

It has been my observation that singles sales in any given
community are strongly affected by two things: (1) The policy of the
key station in programming new records, and (2) the degree of
enthusiasm and conviction shown by top disk jockeys in presenting
the new material to their listeners. A key station's emphasis on the
best of the new product is contagious, It permeates the buying public
with a feeling that records are important. As one of your advertisers
would say, it stimulates demand. Conversely, replace enthusiasm
with a perfunctory attitude, seriously restrict the number of new
releases being exposed, and singles sales in that market will suffer.

“BEST SIDE STORY"™

San Francisco: (Elma Greer-KSFO): Phone requests: “The
Gift" (Mel Torme-Atlantic).

Pittsburgh: (Neil Maclntyre-KQV) No. 1 record: “Arabia"
(Delcos-Showcase). Big chart climber: “1 Know Better” (Flamingos-
End).

Fresno: (Johnny Hyde-KYNO): MNo. | ‘record: "Puff” (Peter,
Paul & Mary-Warner Bros.). Big requests: “Sting Ray"” (Routers-
Warner Bros. LP), New on survey: “Mecca” (Gene Pitney-United
Artists). “Sandra” (Volumes-Jubilee) and “On Broadway™ (Drifters-
Atlantic).

Atlanta: (Hal Pickens-WPLO): Top requests: “Funny Man"
(Ray Stevens-Mercury). Good response: “Heart” (Kenny Chandler-
Laurie), “All Over the World” (Nat King Cole-Capitol), “I Can't
Get Used to Losing You™ (Andy Williams-Columbia).

Miami: (Dick Stambaugh-WFUN): Gaining fast: “Ann Marie”
(Belmonts-Sabrina) and “Little Orphan Girl" (Carle-Laurie). Pick:
“Two Faces Have 1" (Lou Christie-Roulette).

Denver: (Johnny Rowe-KTLN): Good response: “Diamonds”
(Don Costa-Columbia). Starting: “Going Through the Mountains”™
(Keeeley Smith-Reprise).

Stockton: (Ken Wing-KJOY): Big phone requests: “50 Mile
Hike" (Stan Ross-Del-Fi).

Top Tips From Correspondents: “l Will Follow Him™ (Little
Peggy March-RCA), “Pipeline” (Chantays-Dot), “What Are Boys
Made Of?" (Percells-ABC-P), “1 Love You Because” (Al Martino-
Capitol).

TOP 40 BROUGHT A PRODIGIOUS BOOM to the record
business. It was fresh and exciting. Today, top 40 radio, with its
growing emphasis on programming only proven material, is slowly
pushing the singles business back into the doldrums, notwithstanding
its continued high audience ratings.

This is not an appeal for an altruistically inspired campaign to
“save our singles.” Rather, it's a reminder of the self-interest that we
all share in a healthy singles business. | can see no reason why radio
can’t undertake its own campaign to stimulate a renewal of public
desire to buy single records. How it could best be accomplished, 1
would not be so presumptuous as to suggest. The creative ingenuity
that you have applied to station promotion will certainly provide
effective answers to the problem.

If you feel that I haven't stated the situation fairly, I'll be happy
to publish your comments here.

They Also Serve the New Frontier
Who Only Sit in Radio Studios

TROY, N. Y. — While radio
stations around the nation this
week were whipping their air
personalities into the brisk win-
ter air for a good 50-miler,
WTRY was playing host to a
sitting contest. In  protest
against the .current fad for 50-
mile hikes, James. Robinson, a
20-year-old junior at Rensselaer
Polytechnic Institute, sat him-

self in a lounge chair in John

Mounteer's “studioc and did not

arise for any reason for 50 solid
hours.

Sparked on to greater effort by
WTRY air personality Don
Weeks, Robinson studied some,
read a magazine, played chess
and napped during his 50-hour
“Sit-athon.” His diet consisted
chiefly of candy bars and tea.

Robinson’s record shattered a
30-hour mark set by Yale stu-
dent Jeffrey Jennings in New

(Continued on page 72)
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READY-TO-GO

PROGRAMMING

Program directors and disk jockeys will find this material a ready souwrce
from which ta build weakly programming periods. All that's needed are
the disks from the statiom’s record library.

BEST TRACKS
FROM THE NEW
SPOTLIGHT LP’'S

These are the tracks selected for disk jockey
pregramming by Billboard’s reviewing panel
a8 the most outstanding from this week's
new LP Spotlights.

POPULAR

RUBY BABY—Dion (Columbia CL 2010,
L5 HEIO) “"Loneliesi Man in  the
Waorld""

CAMPLS CONFIDENTIAL—The Four
Preps (Capitol T 1814, ST 1814y
“College Cannonball™ (2:35)

HAIL. THE COMNQUERING HERD—
Peter Nero (RCA Victor LPM 2638,
LSP 2638)

JALOUISE—Bosion Pops, Fiedler (RCA
Vicior LM 2661, LSC 2661) “'Jalousie™

THIS 15§ MY COUNTRY—Robert Shaw
Chorale & RCA Victor Symphony
Orchestra (RCA  Victor LM 2662,
L5C 2661) "“God Bless America'
(ASCAP)

THE CASCADING VYOICES OF THE
HUGDO & LUIGI CHORUS—{RCA
Victor LPM 2641, LSP I641) “T°0
See You in My Dreams™ (ASCAP)

NEW THRESHOLDS IN SOUND—
S5id Ramin & Ork (RCA Victor LPM
2658, LSP  I658) “The Sweelest
Sounds"™ (Willinmson, ASCAP)

SUPERCUSSION—Dick Schory's Per-
cussion Pop Ork [(RCA Victor LSP
2613, LPM 2613) “Perdido"

“Midnight in Moscow™

CE T L E L B B B T 0 W W E

. .

SOUNDPOWER!—Muarly Gold & His
Ork (RCA Victor LMP 2620, LSP
26203 *I'N Remember April™ (ASCAP)

TODAY'S TOP HITS—David Carroll
& His Ork (Mercury MG 20786, SR
607TE6) “Hey Paula™

INSIDE FOLK SOMNGS—Shel Silver-
siein {Atlantic §072) “Civil War Song'*
(Hollis, BMI) (1:38)

JATE

EDDIE HARRIS BOSS5A NOVA (Veo
Jay LP 3043, SR 343y “Samba Para
Dog™ (Mew Continent, BMIY (5:31)

FOLK

RAILRDAD BILL—The Homesteaders
(Hiverside  RM 7537, RS 97537
*Abilens"

RHYTHM & BLUES

THE BRBIGZ 50UL OF JOHMN LEE
HOODKER—Vee Jay LP 1058, SR
10587 “She Shot Me Down'

SPECIALTY

FINK ALONG WITH MAD=<Yoarious
Artists (Big Top 12-1306) "Let's Do
the Fink™ {2:03)

SPIRITUAL

SEEK YE THE LORD—The Caravans
(Vee Jay LP 50267 “Must Jesus Bear
the Cross Alone™ (P}

S O R R

MIDDLE-ROAD SINGLES

Mot teo far out in either direction, the following singles, selected from the current Hot 100,
are the most popular middle-road records of the week. Rank order here is based on relative

standing in the Hot 100.

This  Last From this week's Heot 100 Weeks on
Week Week TITLE, ARTIST, LABEL Hot 100
| 2 THE END OF THE WORLD, Skeeter Davis, RCA Victor BO9E. ........... B
1 { RHYTHM OF THE RAIN, Cascades, Valiant 6026................. e 10
3 3 WHAT WILL MY MARY SAY, Johnny Mathis, Columbia 42666............ B
4 6 OUR WINTER LOVE, Bill Pursell, Columbia 42619................ ... [}
5 4 WALK RIGHT IN, Rooftop Singers, Vanguard 35017.................. 11
6 7 GREENBACK DOLLAR, Kingsion Trio, Capitol 4898, ... ................ B
1 9 | WANNA BE AROUND, Tony BenneHt, Columbia 42634................ 10
8 5 FROM A JACK TO A KING, MNed Miller, Fabor 114, ... ............... 12
9 10 ALL | HAVE T0 DO IS5 DREAM, Richard Chamberlain, MGM 13121...... b
10 i1 DAYS OF WINE AMD ROSES, Henry Mancini, RCA Viclor 8120, ......... 8
i1 12 CAST YOUR FATE TO THE WIND, Vince Guaraldi Trio, Fantasy 563........15
12 B FLY ME T0 THE MOON—BOSSA NOVA, Joe Harnell and Ork, Kapp 497....12
13 16 FOLLOW THE BOYS, Connie Framcis, MGM 13127......... .. .. c0cuunn 3
14 17 CAN'T GET USED TO LOSING YOU, Andy Williams, Columbia 42674........ 3
15 15 LOVE FOR SALE, Arthur Lyman Group, Hi Fi 5066.................... 7
16 20 DON'T BE AFRAID, LITTLE DARLIN', Steve Lawrence, Columbia 42699..... 2
17 — ALL OVER THE WORLD, Nat King Cole, Capitol 4919.............0c... 3
18 — OVER THE MOUNTAIN {hmu the Sea), Bobby 'H'in’run E|:H: 3§ PR .
19 — YOUNG LOVERS, Paul & Paula, Philips 40096. . R N i
20 -— PUFF, Peler, Paul & Mary, Warner Bros. 5343 ..................... |

bl bkl _R___L__JL__JL__JL _L_JN 3 L L B L N N L I R R L X1 _JR L R R J X B & N N % _§ 3§ 38 ¢ & 8 § R X 1§ |}

YESTERYEAR'S HITS

Change-of-pace programming from your librarian’s shelves, featuring the disks
thot were the hottest in the land five years ago and ten years age this week.
Here's how they ranked in the Billboard's chart at that time:

POP—5 Years Ago
March 17, 1958

1. Tequila, the Champs, Challenge
2. Sweet Little Sixfeen, Chuck Berry, Chess
3. Den'f, Elviz Presley, RCA Viclor

4. A Wonderful Time Up There,
Pat Boone, Dol

5. Twenly-Six Miles, Four Preps, Capifol
§. Catch a Falling Star, Perry Como,
RCA Victer
1. Oh, Julie, Crescendos, Masco
8. Who's Sorry Now, Connie Francis, MGM
9. Sall Along Silv'ry Moon,
Billy Yaughn, Def
10. Get a Job, Silhouettes, Ember

POP—10 Years Ago
March 14, 1953

f. Till 1 Waltr Again With You,

7 L“’."?".{:’ﬂl dow, P. P

. Doggle In ndow, P. Page,
Merc

ury

3. Don't Let the Stars Get in Your Eyes,
P. Como, RCA Yicter

4. | Believe, F. Laine, Columbia

5. Tell Me You're Mine, Gaylords, Mercury

6. Prefend, K. K. Cole, Capifol

1. Anywhere | Wander, J. La Rosa,
Cadence

8. Your Cheatin' Hearl, ). James, MGM

9. Have You Heard! ). James, MGM

10. Wild Horses, P. Como, RCA Viclor

RHYTHM & BLUES—5 Years Ago—March 17, 1958

%:;:I'I I.i‘II'il"l III;I:HI'I. Lﬂl I.ﬁrr. Chess

a, the ps, enge

Gel a Job, Silhouettes, Ember

Short Shorts, Royal Teems, AB(-Paramount
Oh, Julie, Crescendes, Masco

Don't, E. Presley, RCA Vicior

Good Golly, Miss Melly, Lille Richard,
Specially

| Bag of You, E. Presley, RCA Victor

The Walk, Jimmie McCracklin, Checker

Maybe, Chantels, End

Twenty-3ix Miles, Four Preps, Capitol

TV Network Opening Lots
of Doors for Disk Artists

® Continued from page 8

are in the works at all three
webs. Stars of these specials will
include Bobby Darin, Connie
Francis, Harry Belafonte, Frank
Sinatra, Peggy Lee, Nat Cole,
Vince (Ben Casey) Edwards,
Bing Crosby, Dean Martin, Pat
Boone, Patti Page and others,
Since Darin, Cole and Sinatra
operate their own record firms,
there has been trade speculation
that one or all of them may
showcase some of their new
talent discoveries on their TV
specials.

Edie Adams is expected to do
a series of specials next season,
including a country music out-
ing featuring country disk
names. Carol Burnett is also in
line for a series of specials.

Perry Como will return next
fall in a series of specials rather
than regular airings. Allan Sher-
man meanwhile is being men-
tioned as a summer replacement
for Jack Benny.

Among the situation comedies
and dramatic shows featuring
thespian-disk stars as cast regu-
lars which will be held over this
fall are "“The Donna Reed
Show"” (Paul Peterson and
Shelley Fabares), “Ben Casey”
(Vince Edwards), “Dr. Kildare”
(Richard Chamberlain), “The
Beverly Hill Billies" (Flatt and
Scrugegs) and “The Real Me-
Coys” (Walter Brennan).

“Route 66" will also be back,
but co-star George Maharis® re-
turn to the series 1s still in doubt.
Canceled out for fall—at the
writing—were “Ozzie and Har-
riet"” (Rick Nelson), "Rifleman™
(Johnny Crawford) and “Dobie
Gillis” (Dwayne Hickman).

In addition to shaping up a
prime seller's market for disk
talent—new and established—
TV this year offers unusually
diversified exposure opportuni-
ties for the record industry.

College Angle

*Hootenanny,” which starts
April 6 on ABC-TV at B:30
p.m., is described by the web as
the first regularly scheduled TV
program solely devoted to folk
music. It will feature leading
folk artists in remote broadcast
concerts from various college
campuses around the country.
Already inked are the Lime-
lighters, the Clancy Brothers,
Makeba, Theodore Bikel and the
Chad Mitchell Trio.

Country and western wax
should benefit when Jimmy
Dean'’s new show is launched on
ABC-TV in April. Dean intro-
duced a raft of c.&w. talent
when he subbed for Johnny Car-
son on WBC-TV earlier this sea-
son, and the trade expects he
will spotlight a generous number
of c.&w. acts as well as pop
performers in his new telecast.

Comedy talent will have
solid showcases on the new Jerry
Lewis, Bill Dana, Bob Hope,
Joey Bishop and Danny Kaye

The New Frontier

® Continued from page 70

Haven, Conn., recently. Upon
arising after 50 hours of straight
sitting Robinson experienced
some numbness in his legs and
had to be aided back to his
chair by WTRY's Don Weeks.
His second try at walking was
more successful and with the
help of a few deep-knee bends
was back in shape.

With Robinson occupying the
only comfortable chair in the

studio, Mounteer and Weeks did
their shows standing up.

uuuuuuu americanradiohSioeco

shows as well as w:th hulduvers
Benny, Sullivan, Moore, Skelton,
Gleason, Paar and Carson.
Comedy acts also rate consider-
able exposure on the Steve Al-
len show, as do jazz performers.

In spite of the fact that Dick
Clark’s “American Bandstand”
has been sliced to 30 minutes
and that Clark features fewer
new releases than he has in the
past, record manufacturers still
consider the show a potent plug,
specially for young rock and
roll-oriented talent. Labels also
think it pays to send talent down
to Philadelphia to plug their new
wax because of Clark’s recently
acquired strength in radio,
through his syndicated daily two-
hour deejay show and daily five-
minute ABC network talk-segs.

Though record manufacturers

have no guarantee that a TV
performer will sell records,
more and more video artists to-
day are demanding guarantees
before they cut their first disk.
Frank Fontaine reportedly
turned down several big guaran-
tee bids from other labels before
ABC-Paramount met his price
and hit the jackpot with “Songs
I Sing on the Gleason Show,”
high again this week on Bill-
board’s monaural “Top LP”
chart.

All in all this is the year of
the big chance for fledgling rec-
cord performers. And if any of
the newcomers exhibits sock
visual (as well as vocal) show-
manship he or she may easily
garner enough network TV ex-
posure to become an established
star.

McLendon’s
Makes Loud

® Continued from page 70

at the top of the ratings repre-
sent a pretty good cross section
of music.

WMAQ and WGN have a
so-called “good-music policy.”
WIND is "middle-of-the-road.”
WLS and WYNR are both
“format™ stations.

Interestingly, while WIND,
WMAQ and WGN have stayed
fairly constant in ratings (com-
pared to six months ago), much
of WYNR’s invasion of the mar-
ket has come at the expense of
WLS,

No apparent change has taken
place at either WIND, WMAQ
or WGN. As Guy Harris, pro-
gram director of WIND, puts it,
we've made no change because
of WYNR and plan none. Ours
is a blend of popular, new and
standards.

At WLS, however, Gene Tay-
lor, program director has indi-
cated that WYNR's entry has
forced him to expand his play-
list by some five to 10 records
per week. WLS now plays an
average of some 65 to 70 rec-
ords weekly.,

WLS has also become “faster”
on new material. New disks go
on the list faster, and the older
disks go off as soon as they
show a substantial drop.

What about WYNR? There's
no dispute that the station has
achieved its success with what
is easily the “hardest” sound of
any of the top-rated outlets.
The station, however, declines
to describe its sound as “hard-
rock™ or “rhythm and blues”
(though these are the terms used
in many quarters).

ilsemenl of Tops Records, which
appeared on page 30 of the March
9 issue, was published in error.

We regreffully nofity the indusiry
that the "Liquidafion Sale” adver-

Hard Sound
Rating Noise

Its stated purpuse has been
to become the best station in
Chicago in terms of “mass ap-
peal.”

“We feel our competitors put
a limit on popular music,” a
member of the station once
said, “'We're a little *harder,” but
only because it reflects the true
taste in Chicago.”

WYNR has indicated it will
play anything that is popular
and in good taste. The program
has evidently been successful or,
as someone said, “if they weren't
doing the job, they wouldn't be
getting the ratings.”

WYNR is not only the ‘hard-
est,’” but in terms of new material
it is willing to take more risks.
[ts system is based on getting
new material exposed faster.

Some 75 per cent of its play
list is made up of “red stars”
and “red dots” in trade paper
charts (fast moving singles). Out
of Billboards first 50 sides in
its Hot 100, some nine were
first broken by WYNR in Chi-
cago (and at least half of those
were first broken by the station
nationally).

WYNR has a total of 60 rec-
ords on its list; sometimes a
few more. Two records are
“logged,” that is, played every
hour. The station alternates its
“Discovery” or pick-hit tune
with its “No. 1" tune every hour
on the hour.

The rest of the records are
picked by the individual jockeys
from the playlist. Dick Kemp
gets to pick his own tunes for
his nightly “Battle,” but the

rest of his records are picked
from the regular list.
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CHICAGO — The television
industry is credited with giving
the phonograph and record in-
dustry its biggest shot in the
arm by a man in a position to
know.

Gerald H. Rissman, executive
vice-president of Waters Conley
Company, maker of the Pho-
nola line of portable phono-
graphs, said that statistics show
that phonograph sales climbed
dramatically with the growth of
television.

“Television brought to the
public not only the voice, but
the picture of the artist—which
in turn created a desire on the
part of the consumer to own a
record of the star he saw. This
is all contrary to what people
predicted at the time television
first came out,” he noted.

The Waters Conley executive
sees a mushrooming market for
phonographs in years to come.
He said that although 74 per
cent of the homes with elec-
tricity have phonographs, the
market is only 350 per cent
saturated.

Million Units

He predicted that in 1963
alone, more than one million
units will go into homes of new
families.

Other increases in the market

To Surprise of All, TV Growth
Gave Phono Sales a Shot in Arm

GERALD H. RISSMAN

will be accounted for by a
general increase in population
and the desire of Eeaple to have
two and three phonographs in
the home.

Rissman predicted over five
million phonographs will be sold
in 1963, topping an industry
high of some 4,750,000 Ilast
year. Of these, he said that
about 50 per cent will be bought
by people for their own use;
40 per cent for gifts to be used
within the buyers own house-

EVERYBODY DRIBBLES
AT BASKETBALL BINGO

CHEYNNE, W:;u. — One
sure-fire means of insuring that
the public will listen to a radio
sales message is to give them an
additional incentive to stay tuned
to the station, according to
Fred A. Garvalia, of Garvalia
Music Company in Cheyenne.

To promote stereo phono-
graphs, tape recorders and com-
ponents, Garvalia is spnnsunng

a “basketball bingo” program in
c-::-nncf.tmn with each basketball
game featuring the University
of Wyoming theme.

Listeners are invited to drop
by the Garvalia Music Com-
pany store in Cheyenne shop-
ping center, and pick up a free
bingo blank. Then, they need
only keep the card handy while
listening to the basketball game,
and as scores are announced,
blank off corresponding num-
bers on the bingo card. When
a player wins, with complete
rows on the card, he needs only
to telephone the radio station
broadcasting the game, which
checks the card, and then sends
him a 85 pgift certificate. In
addition to the weekly winners,
there are $%1,250-in-merchan-
dise prizes for the winner of
the most bingo games at the
end of the basketball season.

In sponsoring the games, the
Wyoming stereo retailer uses
plenty of stereo music, plenty
of copy on developments in the
field, and, of course, extends a
constant invitation to listeners

to drop in to Garvalia Music
Company. Since, in order to
play the game correctly, it is
necessary for the entrant to
listen continuously, there 1is
much more opportunity for that
radio message to “sink in.”
Crarvalia has sold a good
many stereo phonographs di-
rectly from the unusual show,
and has built up the largest
listenership in the store history.

“Everyone likes to gamble a
bit,” Garvalia indicated, “to the
point that we now have thou-

sands of listeners playing bingo
whenever a basketball game is
scheduled.”

hold; and 10 per cent as gifts
for other households. He said the
latter will primarly be the
cheaper models.

Rissman together with How-
ard Kovin, sales manager of the
Phonola division, were inter-
viewed by Billboard prior to the
firm's bringing out its new line
in April. Details of the mer-
chandise will appear later.

Waters Conley offers a full
line of some 15 Phonola models
ranging in price from $19.95 to
$229.95. The firm is the na-
tion's oldest manufacturer of
portable phonographs having
been in business since 1899.

Rissman characterized the
phonograph market as one great-
ly affected by marketing di-
versification. Phonographs to-
day are sold in appliance stores,
record stores, and like records
themselves, in grocery and drug
chains, department stores, dis-
count houses, catalog and nu-
merous miscellaneous outlets.

He predicted the diversifica-
tion trend would continue.

Besides television, Rissman
and Kovin credited the growth
in phnnﬂ%raph production to the
advent of the long-playing disk,
the development of stereo and
general improvements in record
reproduction,

Alone in This

Kovin noted the phonograph
is the only piece of equipment
that can give the consumer the
exact type of musical entertain-
ment he wants, when he wants
it and in the order he wants it.

Among developments coin-
cident with the growth of the

(Continued on page 76)

Tape Tradesters on Hand
At Photo Dedlers Parley

ATLANTIC CITY—"A great
convention."” That was the con-
sensus of a long list of exhibi-
tors and dealer visitors at the
39th annual convention of the
Master Photo Dealers and Fin-
ishers Association here last week,
an affair which was well pop-
ulated with tape and tape
equipment execs.

The tape people were in
abundance both as exhibitors
and as corridor button-holers in
the giant Convention Hall site
of the conclave. Most of those
reached agreed that the con-
vention was a highly effective,
and well-run affair for dealers.
Contrary to the situation with
regard to most record industry
gatherings, much order-taking
was in evidence here.

Though primarily a photo
industry show, the MPDFA
meet has become an increasingly
important one for the tape in-
dustry in recent years. One exec
close to the tape scene noted
the growth of the pre-recorded

field in three years span-
ning 1959 and 1962 as some-
thing approaching 1,500 per
cent. Put another way, the

business in those years
from $800,000 to $12,000, UUU‘
4th of Business
It is estimated that photo
(Continued on page 76)
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RCA TELLS TALE
OF THE TAPE

ATLANTIC CITY — RCA
Victor’s Record Division, an ex-
hibitor here last week at the
five-day convention of the Mas-
ter Photo Dealers and Finishers
Association, announced to at-
tending dealers availability of a
new 314-inch reel of recording
tape. The 600 feet of Ya-inch
tape employs du Pont's tensil-
ized mylar coating.

Known as Red Seal sound
recording tape STM-6A, the in-
dividual tape reels are packed
in self-mailing boxes with 12
boxes to a carton for dealers.
The tape provides up to one
hour running time (dual track at
3% 1i.ps) and carries an op-
tional list of $2.95. Deliveries
start March 15.
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equlipment newsletter

By DAVID LACHENBRUCH #® Billboard Confributing Editor ® Managing Editor, Television Digest

MUSIC SHOW HOURS. Last month in this space we quoted
a lament by L. M. (Sandy) Sandwick about NAMM’'s annual Music
Industry Trade Show, the No. 1 exhibition for consumer electronic
products, Sandwick, the consumer products staff
director of the Elm:l.r{&m{: Industries Association,
made this plea:

Change the hours of the exhibits at the Music
Show so that the product showing and selling
don't compete with business sessions and seminars.
Sandwick was still nursing scars from last year's
all-day panel session on consumer electronics,
sponsored by EIA, which presented a wealth of
phono-radio-TV selling information—to the empty
walls of the hall. Sandwick felt that the exhibits should be closed
during a specified daily period during the show, so visitors could
attend meetings.

Apparently Sandwick convinced both the NAMM Trade Show
Advisory Committee and the NAMM board of directors. Word has
out last week that the show hours have, indeed, been changed,
along the lines recommended by Sandwick.

THIS YEAR'S SHOW will be held July 21-23 at Chicago's
Palmer House. The board of directors has voted to open the exhibits
at 10:30 a.m. (instead of the former 9 am.) Monday through
Wednesday, July 22-24, and the schedule all meetings and seminars
from 8:30 to 10:30 a.m. The full schedule: Sunday, July 21,
exhibits open 1-5 p.m.; Monday through Wednesday, 10:30 am.-
6 p.m.; Thursday 9:30-noon.

The EIA, meanwhile, will decide at its March 20-22 spring
conference in Washington, whether to sponsor another consumer
electronics session for dealers during the NAMM show.

FM STEREQ'S PROGRESS. During its first full year, FM
sterec made surprising inroads in the packaged goods field. EIA
reports that nearly 46 per cent of all radie-phono and TV-radio-
phono combinations produced in 1962 had FM sterco tuners in
them. The breakdown: Radio-phonoe combinations — 298,816
produced; 162,208, or 55 per cent, capable of receiving FM stereo.

Thus, in combinations alone, 767,539 FM stereo receivers were
sold. This figure doesn’t include imports, nor does it include table
model radios with FM stereo or FM sterco component tuners.
Nevertheless, it's a good guess that these latter categories brought
total FM stereo sales last year to a total of well over a million units.

This year, it's a fairly safe forecast that 70 per cent of combina-
tions and about 920 per cent of component tuners built will be FM
stereo-equipped. Add in table radios and imports and the total
will come to about two million units — or 50 per cent of the
anticipated output of FM sets and combinations for 1963.

RADIO PRICES DOWN. Prices of U. S.-tradename transistor
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radios continue to decline, with introductions of new lines. Following
GE's introduction of a gift-packed six-transistor miniature at $16.95
and a two-band set at $29.95, Magnavox reduced its gift-packed
six-transistor set to $14.95 and its gift-packed eight to $19.95. Then
Motorola came out with its new line starting with a six for $14.95
and a seven at $19.95.

HOW BIG IS SMALL TV? The U. 5. transistor radio market
was largely developed and exploited by importers. Japanese-made
radios appeared in many outlets which hadn't formerly handled
radios or other electronic goods. The same thing may be happening
now in television,

The “tinyvision” invasion from Japan now seems to be under
way. It certainly was given impetus last week by Sony’s action in
slashing $40 from the price of its 5-inch Micro TV, bringing it to
$189.95, exclusive of battery or accessories. The new price of the
eight-pound transistorized set is expected to open many new outlets
for this rather specialized item.

How well is Sony's wee TV selling? “Beyond our expectations”
is the only comment from Sony of America, the factory-owned
importer. There's industry guessing, however, that perhaps 14-
20,000 were sold last year, mostly during the Christmas season.

The fact that American manufacturers are taking a good
hard look at the “personal TV" field indicates that their market
research departments may see some demand for it. General Electric
is expected to come out soon with an 11-inch non-transistorized set,
and 1s also exploring the idea of making a battery-operated transis-
torized version later. Westinghouse has ordered 50 six-inch tran-
sistorized sets from Mitubishi, its Japanese licensee, and is consider-
ing selling this set in the U. 8. under the Westinghouse trade name.

Other Japanese transistorized sets are now on the market or on
the way. The 8%2-inch Sharp set (made by Hayakawa) is now
selling on retail counters at a $229.95 list, and within four weeks
Sharp plans to be delivering a six-inch battery set, which carried a
tentative $199.95 list before the reduction in Sony's price.

Sharp’s price tags, like those of other Sony competitors, may
have to come down as a result of Sony's cut. But here are some
other Japanese-made battery TV sets which are scheduled for
sale in the U, S, together with their last announced list prices:

Panasonic by Matsushita—nine-inch TV at $249.95, five-inch
at $229.95: deliveries this spring.

Delmonico International — 4% -inch set which operates on
nine flashlight batteries at $149.95, and 5%-inch at $179.95,
both made by Victor of Japan; deliveries beginning in May or June.

Channel Master—eight-inch set built by Sanyo will be offered;
pricing situation is being restudied in light of Sony's action.

YOU'LL SEE MORE AND MORE of these little TV portables,
in more and more unorthodox outlets. They could be the next big
boom in consumer electronics—or a bust,
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ALBUM BASED ON THE
BEST SELLING BOOK
“SING ALONG WITH JACK”

!

THE FAMILY -2 X4 INVITES YOU TO

HIT SONGS FROM THE NEW FRONTIER

VIVE LA DYNASTY

OH, BURY ME NOT

HOME ON THE CAPE

GO AWAY, DIXIE LAND
\ 'M CALLED LITTLE CAROLINE
OH, DEAR, WHAT CAN THE MATTER BE

AND THE STOCKS CAME TUMBLIN' DOWN
THE PEACE CORPS GOES ROLLING ALONG
| DREAM OF JACKIE WITH THE BOUFFANT HAIR

STARRING

CHUCK McCANN

SUS 1000

1—3;: KON TOP OF THE
RECORDS ; MARKET, always!
& |

. II| HIJI

COLPIX RECO RDS A division of Columbia Pictures Corp. 7 1 1 FI FTH AVE-, N . Y-
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BREAKING IN
ALL MARKETS!

BARBARA LYNN
DON'T BE

CRUEL"

b/w "You Can't Be Satisfied”
Jamie =1244

Jamie/ Guyden

Dist. Corp.
Philadelphia 23, Pa.

HEADED FOR THE
COUNTRY CHARTS

JOHNNY

FOSTER'S
"GROWN UPS CRY T00"

b/w

"THERE'S NO END
(To the Blues)”

D.J. WRITE:
CAPA RECORDS

BO3R Gov't 3n. Moblle, Ala.

Breaking Big!

WHAT ARE
BOYS MADE OF

The Purcells

ABC-10401

COLOR FIDELITY

when answering ads . . .
Say You Saw It in
Billboard

AUGUSTA, Ga.—Emphasiz-
ing good, time-tested monaural
tape units instead of stereo has
paid off for Walter Galosky, of
N & W Camera Exchange here.

Concentrating on monaural
tape recorders, at a lower price,
still capable of excellent music
reproduction, but continuously
useful for recording speeches,
parties, serving as business dic-
tation machines, and general
fun for the owner is the secret
to sales success, Galosky feels.

Though he carries stereo
equipment up into the over-
$700 range, he sells 85 per cent
of his volume in lower-priced
monaural equipment—and keeps
a reputation as a topnoich
center for tape recorders by
carrying no less than 350 in
stock.

The huge inventory carried
in a camera shop tends to build
confidence in a tape-recorder
prospect. Galosky eschews small
battery-operated tape recorders
which he thinks of as merely
“toys" and maintains the stock
in a price range from $79.95
to 5645,

Most of his volume is sold in
monaural lines which he has
selected for their rugged, de-
pendable construction and low
rates of service calls, which
allow him to extend uncondi-
tional guarantees. On some re-
corder lines, the Georgia photo
dealer offers free service for one
year, or even two years, de-
pending on the price range, and
the machine's reliability history.

Galosky never misses an op-
portunity to demonstrate a re-
corder to his regular photo

Buyer Confidence Key:
Try a Huge Inventory

A special order
for 27 classics

"This past week we gave one
of the Schwann Catalogs to a

customer.

Yesterday he came

in with a special order for

27 classics.

Needless to say

we were very much impressed
with the possibilities..."

The Record Center
Daytona Beach, Florida

Letters from record dealers all over the
country continually tell us what a great
help the Schwann Long Playing Record
Catalog i1s to sales promotion. Small
wonder! The average Schwann reader
spends $143 a year on records. Whether
you sell Schwann at the cover price of
35¢ (you make at least 15¢ a copy) or
distribute the catalogs free to a select
group of “‘best customers' — Schwann
Catalogs produce more record business!

CLIP AND MAIL TODAY

W. SCHWANMN INC.
137 Newbury Street
Boston 16, Mass.

Please send me 25 copies (minimum order) of your

iatest issue.
Store

Address

Signature

customers, tying in sound tracks
with home movies, and then
branching quickly off to the
all-around entertainment use-
fulness of a recorder.

Newspaper advertising is con-
fined to Christmas, Father's Day,
Mother's Day and Graduation.
Other than this, most of the
volume comes from word of
mouth, the fact that Galosky
devotes a full window display to
tape recorders the year-round,
and the enthusiastic ability of
salespeople. M o st salespeople,
with incentive “spiffs” encour-
aging them on tape recorder
sales, are quick to detect a use
which the tape recorder will
fill for a given prospect.

Many recorders, for example,
have been sold to executives
who must frequently make
speeches, reports and preside
over conferemces, and who have
never had an opportunity to
hear their material themselves.

Just plugging away at that
idea, running off a demonstra-
tion tape, and then following
with beautifully reproduced pre-
recorded music rings the bell
with numerous executives, who
can, of course, write off the
purchase of a tape recorder as
a business asset when used in
this way.

Just as he has set aside one
window display entirely for re-
corders, Galosky shows his big
stock of recorders in a separate
section identified simply as Tape
Recorder Headquarters on an

RADIO-PHONO TECHNICIANS leave Puerto Rico to receive spe-
cial training ot Benton Harbor, Mich., headquarters of V-M

phenographs.

At bottom, Ramon Ruiz, of Alemany Caubet

Company, Puerto Rico V-M representative, shakes hands with
technician Francisco Hernandez, who is followed by J. M. Fer-
nandez, Walter Head, Victor Perez and Hector Valle. In front,
left to right: Ernesto Ruiz, Vicente Maura and Facundo Colen,
V-M subdistributors for Santurce, Rio Piedras and San Juan
metropolitan area for V-M products, respectively.

overhead canopy. Because re-
corder sales have been so good
for the past two vyears, the
Augusta photo dealer is adding
35 per cent more space to the
store at present, most of it to
provide greater tape recorder
display area, and service facil-
ities. Despite the fact that his
tape recorder inventory turns
five times or more per year,
Galosky is disappointed in the
profit ratio, pointing out that
the highly competitive market
which has developed means that

TV Growth Hypos Phono Sales

® Continued from page 74

Elj'lsﬂnﬂgraph and record market,
issman cited the following:

1. Greatest variety of equip-
ment ever—both in phonographs
and in radio-phono combina-
tions.

2. Public more conscious of
quality and better equipment.
Phonograph manufacturers have
had to keep pace.

3. Public more selective in
choice of entertainment. As an
example, they won't just watch
an artist they don't like on
television—they’ll turn the set
off and turn on the phonograph

Tape Tradesters

® Continued from page 74

dealers account for as much as
25 per cent of this business
currently. Growth of the share
of market occupied by the
photo dealers has perhaps di-
minished slightly during the
period, but this i1s because of a
substantial growth of tape sales
through other sales media.

Many important tape indus-
try entities were well represented
here. Among the exhibitors were
Bell and Howell, DeJur-Amsce,
North American Philips (Nor-
elco), RCA Victor, Roberts,
V-M, Westinghouse and Wol-
lensack.

Also on hand were Agfa,
Burgess Battery, Matthew Stu-
art, Triton, Concord and Bell
Sound Division of Thompson,
Ramo Wooldridge.

Tape Ouifits

Tape outfits on the scene in-
cluded Minnesota Mining and
Manufacturing (3M’s), Reeves
Soundcraft and Musictapes.

The general public was ex-
cluded from this year's conclave
because of near chaos which
resulted at last year’s Philadel-
phia meet, when an estimated
150,000 consumers poured
through the doors of the con-
vention site.
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for someone they like.

4. Development of FM-Stereo
stimulating an appreciation of
music in general.

Rissman noted that five or
six years ago, there were few
portables priced over $99. (The
highest priced Waters Conley
Phonola model was pegged at
$79.95.) Today, he noted, the
public demands more and more
refinement in portables.

Grown-Ups, Too
Whereas five years ago, port-
ables were primarily a teen-age

item, today they are something
the whole family can use,.

Rissman pointed out that the
expanded market has done much
to level out the marketing cycle
for phonographs. Once an Oc-
tober-November-December item,
phonographs are now sold year-
round, with a peak in fall.

Rissman estimated that port-
ables outsell consoles three to
one (on a unit basis) and that
he expects this ratio to con-
tinue.

He estimates the phonograph
market has grown five times in
the past five years — another
factor that he feels will con-
tinue.

Portables he feels will con-
tinue to be popular for a
number of reasons:

I. Sophistication of teenagers
—wanting better portables.

2. Mobility of the rtable
making it desirable f:;' the
entire family.

3. Improvement in sound of
the portable, now comparable
to consoles.

He notes that more and more,
people are being taught to ap-
preciate music — kindergarten
classes have phonographs and
kids are brought up with them
—it"s part of everyone's educa-
tion to enjoy and appreciate
music. The phonograph’s pop-
ularity is bound to reflect this,
he feels.

individual are too

small.

One important achievement of
the manufacturers represented
in the tape recorder inventory is
the fact that their national ad-
vertising programs have pretty
well presold customers on
brands, on the general useful-
ness of a tape recorder, and are
inclined to make the customer's
decision come more easily.

0 1
IN CINCINNATI
T

he
Hotel Sinton |

Conveniently located at
H#th & Vine in the heart
of the business and the-
atre district. Modern
rooms at nominal rates.
Ideal banquet facilities
for sales meetings and
dinners. Home of the fa-
mous Lamp Post Corner
Hestaurant & Bar—

The Hotel Sinton

dth & Vine 5ts. Phone: 381-1200

mark-ups

4

A MIDDLE-ROAD SMASH

Advance orders big

DON'T FALL IN LOVE
By DANNY WINKLE

VILLAGE RECORD #7779

Distribwted Nationally by

Angie Enterprises, Inc.

Box 151, Angie, La. Phens:
2-7438, Begolusa, La.; 1394 or 9147,
Cevinglen, Lu.

RECORD PROCESSING
AND PRESSING

45 B P M —J131; R.P.M any guanifi@i.
Compiete Record Service
Irelydei Labeli—Procoasing—Manters.

Send your tape—we do the rest!

SONGCRAFT e ®Vuri "R +

CUSTOM RECORD PRESSING

Mostering—Processing—Labels

POLYMAX  13Ci6er Ciean
SIDNEY J. WAKEFIELD

F. 0. Box &037, Phoenix 5, Arim
Birect Dial &02—2151-5644
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Billhoard Buyers & Sellers

DISTRIBUTING SERVICES

RECORD DISTRIBUTORS

leads the field in Flerida

HE'S A BAD BOY

Carol King—Dimension

RONNIE WON'T YOU CALL

Shelley Fabares—Colpix

WHY DON'T YOU COME HOME

Shirley Ray—Epic

I'M JUST A COUNTRY BOY

George McCurn—A & M

OVER THE MOUNTAIN

Bebby Vinten—Epic

LITTLE BAND OF GOLD

Jame: Gilreath—Joy

TOPPS ﬂEﬁIEELIHﬁ (0., INC.

RESS:
2229 N.W. Fifth Ave. Miami 37, Fla.
Code 305, FRanklin 4-8166

“HELLER"

Is the Leader in Philly

WALL TO WALL LOVE

Tommy Zang—Hickory #1205

LONESOME LIFE

Key Brothers—Gambit #1107

JACK TO A KING

Ned Miller—Fabor #114

CAST YOUR FATE
10 THE WIND

Vinee Guoraldi—Fantasy #5683

WHAT'S WRONG, BILL

5ue Thompson—Hickory #1204

WHAT | SAY

Little Bones—Prann #5001

HELLER DISTRIBUTING (0.

665 M. Brood St
Philadelphia 23, Pa.
Phaona: PO 5-1010

LOOKING FOR GOOD DISTRIBUTION
AND COVERAGE IN THE NEW YORK
METROPOLITAN AREA?

HAGER DISTRIBUTORS
WILL HANDLE ANY INTERNATIONAL,
FOLK, ETC., LABELS
(Mo Pops)
Hager Distributors

"Ethnic & International Records”
711 Crown 5t. Brooklyn 13, N, Y.
HYacinth 3-8131

NATIONAL DISTRIBUTION

On your own record labell

Wire or write

WORLD WIDE
RECORD DIST, CO., INC,

1650-B Broadway, New York 159, M. Y.

HAVE YOUR OWN
BUSINESS

Show Folks: Ask about our successful
lan fo put you in the Costume Rental
psiness. You can operafe this business

from wyour home or a store. 'We'll show

vou how fo get cusfomers among other
things.
Write or call Mr, Stomel.

1113 Walnut S1., Philadelphia 7, Pa.
WAlnut 3-1395

RECORD ACCESSORIES &
DEALER FIXTURES

MISCELLANEOUS

EMPLOYMENT SECTION

PROFITS DOWN?

racks by ART-PHYL are
proven profit-makers,

Recoard

Priced for fast turnover with full
markup.
P8¢ 1o 59.95 retailers.

See your distributor ar write for
latest cotalog of the most diversified
record rack line.

ART-PHYL CREATIONS
508X Frelinghuysen Ave,
Mewark 14, N. J.

M. J.: Bl 8-5100 N. Y.: WO 4-2585

FOR SALE

Early American 90-foot Ranch House,
just outside N.¥Y.C., I'm not "going
to Chicago."! |'m there, and that's
the reason I'm selling my neawly
remodeled 3-bedroom, 2-bath heme,
just 35 minutes from Mew York City
by car or bus, Vs located on the
side of wooded High Ter Mountain
in a secluded area. One-quarter acre
of land, All schocls and houses of
warship nearby, Shown by appoint-
ment only. Priced for guick sale.

JOE CERAMI

214 MEw City 4-2087, or In Chicage
call 312 HArrlzon 7-5863_

SINGER SEEKS INVESTDHRS FOHR SHOW
business :nlcﬁm:- Write or phone:
S5am  Pruiit, Humboldt St

6, N. ¥. HI 30687

o=
mhlG

TURN THAT EXTRA SPACE INTO
profit with a Kilddie Ride placed on
perventage basis. Also have excellent
reconditioning gaﬂlllLIu. Write for Info.
Attronies Co., 525 N. Noble, Chicago 22
Ol Phone: 296-4322, apé

RECORD MFG. SERVICES,
SUPPLIES AND EQUIPMENT

PRESSING, PLATING

YOU SHOULD TRY
JET PRESSED 12 VINYL

By SHELLEY

Finest product available anywhere

. and it costs no more. Com-
plete record pressing service. All
sizes, all speeds, ony quantity.
Mastering, Label Printing, Pressing,
Drop - Shipping and Warehousing
are just a few of our many services.

SHELLEY PRODUCTS, LTD.

220 Broadway
Huntingten Station, L. |, M. Y.

RECORD STORES
Increase
Selling Efficiency

The original and most convenient
regord catalog serviece. Listings of
the latest popular records b itles
and artlsts rushed three e5 i
month by first-class mall. Bly Books
of over 250 pages of current and
older numbers by titles and artists
et month gsch manth complets
In [tself with ne need to refer (o
previous issucs.

Three months® trial, 510.08, or ceco-
nomical rFearly, §37.00. Information
and samples sent on regquest.

RECORDAID, INC.

P. 0. Box ST&S Philadelphis 20, Pa.

RECORDING FACILITIES
& SUPPLIES

PROFESSIONAL DEMO
RECORDS

Finest Quall Low Prices—
Top Wotch Talent.
8 Singers {male-femalel,
10 Instruments—%Yocal Groups.
Best, Modern Tape and Dise Equip.
{Ampex, Altee, RCA)

Large Sound Studlos—Top Techni-
clans. Plano or Organ ocal—1
Hong, 511.50; two Songs. $20.00 (45 or
TRy add. Gultar, Bazs. Draoms, Sax,
Clarinet, Stesl Guitar. Vielin for
$4.00 pach per song.

WHITE FOR FEEE BROCHIUTHE.

DEMONSTRATION RECORD
COMPANY

{(Our 10th Year)
Box 1404, Sta. C Lincoln, Nebraska

LIST £388—YOURS FOR 52 KNEW IN-
Melodies: Vilna Mots: 760 M, Dopds

o ma Musle, + Indigo
St., Miramar, W. Hellywood, Fla, *

BUSINESS OPPORTUMITIES

INTERNATIONAL PROFITS YOUR OB
ect? You can reach and sell your pub.
ished songs. topes, masters. serviess to
leading musie Industry Influentials all
over the world through the International
Blli:rtn: & Sellers Exchange. Designed to
help you reach markets ouotsilde the
Hﬁ%i—ﬁ" it sppears each wesk in DHI-

RECORD PROMOTION
& PUBLICITY

NATIONAL
DISTRIBUTION

Singles & Albums

“TOP NATION-WIDE
PROMOTION"

Mo tapes, please—
dubs—records anly,

NATIONAL ENTERTAINMENT CORP.

2805 Biscoyne Boulevard

Miami, Florida A74-1231

when answering ads . . . |

Say You Saw It
In Billboard

HACK JOBBEH-DISTHRIBUTOR WISHES
stepdy source of !'I.I-FPII of all labels of
newly meloased LP's at less than $2.
Write or call: Loren Phelps Enterprises,
62 Hailroad 5t., St. Johnsbory, Vi

WHITE SONGS? HEAD "SONGWRITER'S
Heview™ mngﬂ.ine (Est. 1846y, 16530-H,
Broadway, MNew York 19. MN. ¥. Con-
toety, Contests, Features, ste. "Guiding
Light to Tin Pan Alley.” Sample 35¢

| S50 year. (U. 5. A mh2d

1564 BROADWAY
N.Y.C.

Times Square Office
Space for Rent.

8700 Square Feet.

Central Air Conditioning.
Very Reasonable Rental.

Contact
KENNETH LAUB
of Ceollins Tuttle & Ce.

261 Madison Ave.
New York 16, M. Y.

Telephone:
MUrrayhill 2-4020

30,0) PROFESSIONAL COMEDY LINES!
Monthly t:;rical Eag servies too! ree
cotalog. obert rben. 3538 Daniel
Crescent, Baldwin Harbor, M, Y. mhl5-84

CLASSIFIED RATES

Par Imsertion

Ve A 2" Each Additional Inch
Manufacturers
Advertizers 39 $15 515 59
Distributars &
Empl:.wmm 55 3 515 55
Advertisers

® Minimum size sold is V2", opproximately 35 words; 1"

70 words.
tima,

All rates ore for EACH advertisement, EACH
Advertisements 2 or larger et in boxed style.

® |f box number is vsed, ollow 10 werds for number and

address.

Box number service charge, 50¢ per insertion.

USE THIS HANDY AD ORDER BLANK

Please insert the following ad for

consecutive issues,

Classifieation:

Size:

[[] Set regular classified style.

[] Amoun! enclosed

[] Set boxed classified style.

5

e e —

Company Name

Authorized by

Addreis

State

Ione

-

Please emcloze your payment. We do nmat hill for classified ads,

= e N RN R - - -

BILLBOARD BUYERS AND SELLERS CLASSIFIED MART

1584 Broadway
Hew York 346, H. Y.

1520 M. Gower 5k,
Hn“}rwnnd 28, Calif.

' Lolaias
VVVVVV . altiiciiLadlilatldiuliiisturv. LurtTdt

188 W. Randsalph St.
Chicago 1, I,

HELP WANTED

RADIO ANNOUNCER

Ready for a major Eastern
market with a group own-
er? Need stable, articulate,
warm personality, not rock
type. 30-40 years old with
family. Send resume, tape,
photo, salary requirements
to BOX 470, BILLBOARD,
1564 Broadway, New York
36, N. Y.

MECHANIC — COIN-OFERATED MUSIC
and amusement machines, Year-round.
now seashore resort. State age, foll ex-
B A e 56 Blliboard,
route wor a C- .
2160 Patterson St., Cincinnad 14, Ohlo,

UNUSUAL OPPFORTUNITY FOR QUTALI-
fled Salesmen. Handle ounistanding line
of promotional budget LPs. Good salary
plus ecommission, expenses, bonus ar-
ra]ugf_tmelﬁts.hilztc.h W, t]-le or m&lllﬁ?ﬂmﬁﬁ
Alpea uckingham Reecorda,

Ave., N. Y. JIT 20670, ch-mhZ3

WANTED

Musical Entertainment Group

Mon-undon, 3 to 6 Men for long-term
engagements in Daytona Beach, Fla, Old
Timer Saloon and Gold Nugget Saloon.

BOX 3577

Daviona Beach, Fla.
Phone: Clinton 5-3666

WANTED
JR. SALESMAN

Experienced in phone and mail
order selling to take charge of
Classified Advertising section of
progressive publication.
Please state full qualifications, ex-

business

perience and salary requirements.
All replies in strict confidence.

BOX 473

¢/ o The Billboard
1544 Broodway, Mew York 36, M. Y.

e ———— e e e BT

SITUATIONS WANTED

ATTENTION:
RECORDING COMPANIES

Gentlemen with over 20 years in the
reconding world as singer, muoslc
eo-ordinator, recording session super-
visor, talent buyer, looking for berth
In A & R depariment. Extensive
knowledge of musiec from jazz 1o
symphony., Highest character and
business referances.

BOX 471, BILLBOARD
1564 Broadway M. Y. 36 M. Y.

Attention, Record Manufacturers!

KEY MAN AVAILABLE
TOP-FLIGHT SALES MANAGER

Presently in my own business, but
wish to in large record company
where all my talents ean be put to
use. Execellent background Includes

roven ability and top-flight results
rn premium work, merchandising,
gales mManagemen creating new

product, jobbing, tribution of sur-

lus, distributor and retailer promo-
Enn. ele. Will prove to be your "kKey
man.”" Know and will travel the on-
tire country. Complete resume avail-
ahle. AAA-1 references. Avallnble
for personal Interview,

Reply: BOX 469, BILLBOARD

1564 Broadway HNew York M, H. Y.

DO YOU NEED
THIS MAN?

Therough knowledge in all phases
of record industry. Have handled
sales, distribution, promotion, manu-
focturing, purchasing, budgeting ot
both field and administrative levels.
Have experience with both majer
and independent labels. Will travel,
but home base will be Hew York.
Availoble new for interview. Write
in canfidence o

BOX 475, Billboard
1564 Broadway N. ¥. 35, M. Y.

KEY MAN: B YEARS' EXPERIENCE
neide and oot. Fall knowledge of manu-
facturers’ and distributors’ sales
motion and office management. W
te relosate and/or travel on Himd

. : W. 46th St., N
| basis. Phil Meade, 448 oW

York, M. Y. Phone: T.T 1-8158.
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1962 Display

Publication Advertising Pages

Advertising Pages

The following display advertising compari-
sons give all the advantages to the other
three music-record weeklies. Billboard's fig-
ures come from actual billing records,
whereas those of other publications were
based on actual measurements which do not
take into consideration advertisements pub-
lished as adjustments for errors, or unpaid
for other reasons. The figures apply to
display advertising only. No classified ad-
vertising space, paid or unpaid, is included.

Billboard 1730

Cash Box

Music Reporter

But let's not stop there. There are others—
and still more important—measurements of

the value of a publication to advertisers. i
publication. to ¢ Music Vendor

THE
RECORD ...

Dollars of Advertising:

‘Where an industry invests the greatest share of its advertising dollars
is accepted as the most s1gn|f1::ant area of comparison of the advertising
worth of the publications in any field. Here are the facts about adver-
tising dollars invested in the music-record tradepaper field:

Maore dollars of adverfising were spent in Billboard, in 1982,
than in all the others cembined.

Fact #1

Billboard's margin, over paper *2, is o whopping one-third

Fact #2 of a million dollarsl—some $370.000 more, to be exactl

Advertisers spent more for singles advertising in Billboard!

Fact #3

Advertisers spent more for lp advertising in Billboard]

Fact #4

Fact #5 Talent spent more for odvertising in Billboard|

Advertisers spent more for “oll ather” music-record adver-
tising in Billbeard (music publither, record services and
supplies, distributors, ene-stops, ete.).

Fact #6

BEST SELLING

PHOHOGRAPHS RADIOS & TAPE EE(OEDERS

A summary of promotional opportunities for declers by manufacturers and
distributors currently offering records at special terms. Shown where avail-
able are starting and expiration dates for each deal as well as the date of
issue and poge number of the eriginal news story ond/or advertisement
providing details of each promotion. Pleare consult these for full infermation.

LIBERTY-DOLTON—Expires March 15, 1963. Started February 15, 1963.

o A 15 per cent discount on complete catalogs plus new releases,
ot. SMASH-FONTANA—Expires March 15, 1963, Started January 15, 1963.
i A 10 per cent discount' on both complete catalogs.
T ORIGINAL SOUND—Expires March 15, 1963. Started February 1, 1963.
Rl Label Is offering one-for-five on entire LP catalog plu: new release.
, CAMEQ-PARKWAY—Expires March 31, 1963. Started March 4, 1963,
- A 12y per cent discount on all LP's. Delayed billing of 30-60-50 days on
nel " Fiwe maw releases only.
i P e SO ey B MUSICTAPES OF CHICAGO, UNITED ARTISTS RECORDS—Expires March 31, 1963. Started March 4, 1963
I ; I-:;] .| :!: - ﬁww mini l.'l-l il'-l P i.-#AIiil I nF‘E"“'Ed h? FEH Fﬂhr'l, Whith Clean UF"'- and “rarch I'rﬂ‘::l SETIHE“ nrﬂgrﬂm* I‘%l‘ dﬂlﬂlms_ For E'ﬁl‘bdl'? 55" wﬂrﬂ':
2 3 4 Zeh ..............080 handles release of United Art- | 3 ISl peter on b el " o e e
Ao e 3 Motorola ............. 73 tra, GNP and its own line for ABC-PARAMOUNT—Expires March 31, 1963. Starfed January 3, 1963.
1‘ — _— "ﬂl.'_lll:u“nf ﬂ.’l.ﬁj: w}_ s ﬁ: h'.lpe reieuse, is mnking this Label s offering 125 per cent discount on complete catalog plus new releases.
Vi LB = Adw 5.6 wire tape display rack avail- DIAMOND—Expires March 31, 1963. Started January 25, 1963.
.I = -. i e U D L - ,. able to dealers under its "EfEF One-on-seven on Johany Thunder LP “Loop De Loop.*™
Rl = R PR s e o S Ahead in '63” promation. The | pRETIGE—Expires March 31, 1963. Started February 15, 1963.
s 4 2. m mr R A 50 unit 1Is dﬂilgﬂﬂ'd te handle Fifteen per cent discount on all LP's by Gene Ammons, Mose Allison, Red
s 2 Ee ! : 3-4 ol “The T'DF 36 Best SE"iI'Ig Mu- Eﬂ-!:;;:‘:l!rlduglﬁg Cetz, Tholonious Monk. Fifteen per cent discount on cemplete
E' —_ mm Elm e et o W SEF oS

sictapes” and is available to
dealers as a prepok or with
their choice of 36 tapes.

MERCURY—Expires March 31, 1963. Starled February 15, 1963.

Fittegrn-on- 100 an LP's by Smoathers Brothers, Brook Berton, Dawid Carrall,

ﬂihm.. 'h#

shirley Horm. PRIl Moare, the Three Saunds, plus a collection of folk music.
Seg pape €, February 23 sasue, for details,

KAPP—Expires March 31, 1963, Started January 21, 1963.

Ten per cent discount on catalog plus new releasos.

STARDAY—Expires March 31, 1963. Sarted March 1, 1963.

"Spotlight on Bluograss Five-=5tring Banjo Albums.” For dealoers, twao: free
Bluagrass albums for every 10 ordered, from 36 albumes avallable under plan.

JOY-SELECT—Expires March 31, 1963. Started February 15, 1963.

A 15 per-cent discount on Matys Brothers' '""Who Stole the Kegshka™ LP,

Norway Doubles
Recorder Exports

O5L0O—The export of Nor-
wegian tape recorders has been

u_,ta-"_ﬂ m :mmtg, {s}; eap&uﬁ (6); Clairtone (6).

‘Curtis-Mathis (6).

9/8/62 Issue

CHICAGO — The long-ru- chain s achnowledged 1o he nearly doubled during the last
mored arrival of E, 1. Korvette the lurgest single sefler of ree- twir years, and the export of 1960, 6.9 million N, kr. Tape same time Norwegian factories
branches was confirmed here ords  throughout the country, raclio sets also shows increases, recorders exported last vear had difficulties in supplying the
last week. The daily papers car- Second place poes 1o the Sears. according to J. Cl. Nickelsen totaled 16,000. At the same domestic markel.
ried ads by Korvette for man- Rochuck chain. Korvelte s of the Norwegian Radio Pro- time 42,000 radios were ex- The tape recorders (best
agers for some 28 departments, kKnown for an aggressive dis- ducers Union. ported with a value of 42 mill. known are Tandberg and Ra-

including record and book de-
partments. The stores are slated
to open in Elmhurst, Oaklawn
and Matteson, The Korvette

count pohicy. Records are coded
by letters and the code letter
prices are posted in the store.
In this wav, Korvette can change
a code price within minutes.

Last year the export of tape
recorders reached 12.4 million
kroners (dollars 1.8 mill.), while
in 1961, 9.4 mill. kr. and in

www_americanradiohistorv com

N. kr. (dollars 6 mill.). The ex-
port of TV seis is relatively
maodest, reaching 1,500 sets last
vear with a value of 1.4 mill
N. kr. (5200,000), but at the

dionette) were exported to the
U.S.A., Sweden, Germany and
Great Britain, while the Nor-
wegian radios go mainly to the
Near East,
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Paid Circulation

Or, how many readers think enough of the
publication to pay for it. Here are the facts:

Publication

Circulation Listing in SRDS*,
Januvary 1963.

20,022 Average ABC

Billboard

Audited MNet Poid
(6/30/62).

"After three requests, publisher has
failed to file circulation statement
on SRDS form.”

Music Reporter

Mo listing for this publication
in SRDS at all.

Music Vendor

5,610 (sworn 12/31/61).

*SRDS is the accepted national authority for statistical data
on publications. Its purpose is to serve the needs of advertising

buyers in all fields.

SUMMARY: Billboard has more paid circulation (and the only
audited paid circulation) than all others combined!

Editorial Services

Comparisons are needless here.
Billboard 1s the acknowledged leader.

Billboard is the acknowledged spokesman for the industry, as
(probably) even Billboard's competitors will

agree.

Advertising Effectiveness

Or, is your advertising really producing for you. This is a key area of
evaluation and here's a picture of what's available for advertisers in

this area.

Publication

Billbeard

|T°;.rpe of Advertising Effectiveness Research Available.

Twe full studies: (1) Big-city markets;
(2) Grass-roots markets.

Two pilot studies on LP advertising effectiveness,

Cash Box None.

Mone.

Music Reporter

Mone.

Music Vendor

Billboard

Billboard editorial data and research is used, universally and
almost exclusively, in and out of the music-record industry.

Billboard is the source of industry statistics—used by govern-
ment agencies, major consumer publications, newspaper editors
and columnists, and virtually all sales and management execu-
tives of record manufacturers.

Ask any experienced professional in the industry.

SPEAKERS DEAL ADVICE
AT NARM CONVENTION

® Continued from page 4

and learn about it, said Lieber-
son in his talk. They must learn
about the manifold problems in-
volved in creating a record,
packaging a record, and finally,
selling a record. Racks are an
essential part of the business,
Lieberson said, and a good rack
jobber, to run a successful op-
eration, must know about cata-
log material, and how it sells,
and must also know what the
consumer wants to buy.

JULES MALAMUD

SAN FRANCISCO — Jules
Malamud called on the record
industry organizations and as-
sociations to join together to
create an industry council to
work on record problems. At
the Fifth Annual NARM con-
vention in San Francisco last
week Malamud asked RIAA,
ARMADA, ROSA and SORD
to join with NARM to help solve
a number of non-controversial
industry needs.

At the same time Malamud
noted that he had no intention
of leaving NARM and hoped to
be working with the organiza-
tion for many years to come.

Malamud said that one of the
things the all-industry council
could work on right away was
the need to reduce freight rates
on record shipments. He said
that the trucking industry still
charged the same rates for 45°s
and LP’s as it used to on the
old heavy breakable shellac 78's.

He also said that an industry
council could set up a National
Record Month to promote rec-
ords from coast to coast, and
could call on artists to help plug

record month on radio, TV and
In concerts.

IRA MOSS

SAN FRANCISCO — Ira
Moss, head of the low price Am-
bassador line, said in a speech
at the NARM convention last
week that price cutting, dis-
counting, fast buck manufac-
turers and wholesalers, are hurt-
ing the record business by de-
stroying the profit motive for
dealers.

Moss pointed out that price
cutting has diminished the im-
portance of records in the con-
sumer's eyes. He noted that
many dealers have left the busi-
ness due to the lowered profit
on discounted disks. He said that
retailers have been hurt by sly
practices, deals and arrange-
ments on the part of some
quickie manufacturers.

Turning to the book industry,
he asserted that they had stabi-
lized book sales and kept book
stores profitable by keeping a
stabilized price level. This is
what the record industry must
do, he said.

Leadership

Rackers’ Move Nixed by Mfrs.

® Continued from page 4

such recognition at the various
meetings. Some of the rackers
were letting off steam. But at
the same time the rackers were
revealing a deep and serious
concern that they now have over
their future as rack jobbers.
Again and again it was brought
up that regular distributors are
entering more and more into
rack jobbing, and they said
again and again that distribs
who have racks have a definite
price advantage over rackers.

It was also brought up more
than once by rackers that large
volume buyers of records, like
department stores and large gen-
eral merchandise stores, were
buying records at the same func-
tional discount (10 per cent) that
rackers buy at, and thus rackers
were buying their records at the
same price as some retailers.

The price squeeze that all seg-
ments of the record business are
now undergoing was mentioned
as well by rackers. Many of
them pointed out that they had
to discount to compete against
large volume purchasers who re-
tail their disks at deep discount
prices, thus making many of
their racks unprofitable. Ac-
cording to many of the state-

Members Did Biz of $100 Mil.

® Continued from page 4

counted for about 19 per cent
of gross dollar volume. Kiddie
records (other than LP) ac-
counted for about 5 per cent
of the gross dollar volume.
These figures were up slightl
over 1961, due to the drop-off
of EP's from over 4 per cent
to just under 2 per cent.
Stereo records continued to

sell in larger quantities as against
monaural records. In 1962
NARM members sold 33 per
cent of all their LP’s in stereo,
as against about 31 per cent in
1961.

The survey also showed that
95 per cent of all NARM mem-
bers sell singles, 68 per cent
sell EP's, 96 per cent kiddie rec-

www americanradiohistorv com

ments made on the floor by
rackers, some of them even won-
dered if they could stay in busi-
ness with today's high cost of
doing business and the low prof-
it margins.

It is possible that many of the
statements made on the floor in
the public meetings were not
exactly the same as the state-
ments made in private when
rackers and manufacturers met
individually each afternoon. Ru-
mors were that some manu-

NARM Elects
Steen as Head

® Continued from page 4

ord trade and is acquainted with
all facets of records from manu-
facture to the untimate con-
SUmer,

Steen told Billboard that he
would fight to have rackers re-
ceive the same treatment from
manufacturers as other whole-
salers, and that he expected
manufacturers to one day grant
the same type of price to
racks as distribs.

ords, and all rackers in NARM
sell LP's.

The percentage of NARM
rackers who sell budget LP’s
which list for 99 cents or less
is 64.6. And 23.7 per cent of
all rackers in NARM handle
LP's priced at $1.98 or less.
About 11 per cent handle budg-
;t LP’s priced at more than

1.98,

The NARM survey was pre-
pared by NARM’s Executive Di-
rector Jules Malamud.

facturers sweetened the pot with
a little bit extra here and there
for those rackers who need that
extra to continue in business,
or who do enough business to
deserve it.

But there is little doubt that
rackers are feeling the pinch of
the price squeeze right now, are
woried about Korvette and other
large merchandisers entering
into their markets, and are also
worried about Korvette and
other large merchandisers enter-
ing into their markets, and are
also worried about the effects on
their business of distrib-owned
racker operations. They made
that quite clear at this most
dramatic of all NARM con-
ventions.

President Award
Added to List

® Continued from page 4

Best Selling Comedy Recording.
Award. The Best Selling Chil-
dren’s line was Golden. The Best
Selling Orchestra—a new award
—was Billy Vaughn. The Best
Selling Economy Price Line—
under $1—was Pickwick Inter-
national. Best Selling Economy
Line — over $1 retail — was
Camden.

RCA Victor won the award
as the NARM Associate mem-
ber which has demonstrated sus-
tained achievement in those pur-
poses for which NARM was
formed.

Cameo - Parkway won an
award as the Associate member
which has demonstrated the
greatest prt?]gress in the p?st
year, in those purposes for
which NARM was formed,
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Why does everybody like the Rowe AMI phonograph?

OPERATORS, . . because they can provide 200, 160 or
100 selections with only one phonograph. Because Rowe
AMTI has all the features, including a Top Talent tune
setup, that save a routeman’s time. Because its realistic
price and low operating costs mean more net profits.

LOCATIONS...because of its downright depend-
ability. Because it makes more money from music.

Res'®,

e e e

Because it can be fully personalized to the location no
matter how long the name.

PATRONS... because it has plenty of selections to
choose from in every category. Because it delivers the
music, in beautiful Stereo Round,* without delays that
provoke impatience.

There are dozens more reasons for the popularity of
the Rowe AMI phonograph. Ask your Rowe AMI dis-
tributor and get yourself a deal.

*Pal panding

®9 ROWE AC SERVICES

18 S. Michigan Ave., Chicago 3, lIl.
ANdover 3-0555

Rowe sels the standards in vending equipment, bill changers, music syslems.

wwWw americanradiohistorv com
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BILLBOARD 81

Grand Prize Bowler
Has Restyled Design

GRAND PRIZE

CHICAGO — A new “Beat
the Champ™ game and a re-
styled cabinet that facilitates
servicing are featured in Chi-
cago Coin’s new Grand Prize
bowler.

“Beat the Champ"” scoring
follows standard ABC rules, but
after the first ball is rolled a
“score to beat” is flashed on
the back panel. The player thus
has competition even if he is
playing alone.

The new cabinet design per-
mits the bowler to be completely
serviced without being moved.
The cabinet unfolds in three
places (see photo), all easily ac-
cessible.

Grand Prize also has a lower
hood than conventional bowlers.
The game is decorated in bril-
liant orange, gray and blue.

Cyril Shack
On U.S. Tour

LONDON—Cyril Shack, a
principal of Phonographic
Equipment Company, Ltd., Lon-
don, is stateside currently, on a
two-week tour of amusement
machines in the U. S.

He left here by air Sunday,
(3) making his first stop Chi-
cago, and a stay there of three
days.

Next on his itinerary is Las
Vegas, and Sands Hotel, for
most of his visit. Shack expects
to make several stopovers on
the way back to the U. K., in-
cluding New York.

“I'm shopping for new ideas,”
he told Billboard before he left.
“We want to put some fresh
zest into our operating routes
with American equipment, and
vary the types of machines. The
business gets stale if we don't.”

Shack intends to import sam-
ples of amusement machines for
a field-test prior to bulk pur-
chases. His firm also seeks “a
lot of used amusement machines
for our own routes,” on the
principle that what proves good
for Phonographic Equipment's
operation will be good in the
eyes of independent operators.
The firm is fast expanding, and
15 building lavish new premises
in London.

THE CABINET on Chicago
Coin's new Grand Prize bowl-
er unfolds in three places for
easy servicing. The bowler
need not be moved.

It is equipped with shin guards,
an improved ball return and a
fully insulated alley.

Besides “Beat the Champ"”
the games include Regulation,
Flash-O-Matic, Select Strike
(strike or bust), Dual Flash-O-
Matic and Three Star.

 Coin Machine
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CANCEL ANTWERP FAIR;
SEPT. DATE IS POSSIBLE

ANTWERP—Union Bele de
I'"Automatique announced the
cancellation of its trade fair,

Salon de ['Automatique de

1963, which had been sched-
uled for March 8 to 12. UBA's
director general, 0. De Munck,
said difficulties in arranging for
exhibition space had necessi-
tated the cancellation. The rec-
ord winter freeze also created
difficulties.

De Munck said the UBA
hopes to stage the trade fair
later in the year, possibly in
September. This was to have
been the second coin machine
fair in Antwerp. The first fair
last year attracted large partic-
ipation, and the sequel this
yvear was aimed at attracting
American firms in connection
with Belgium's pivotal position
in the European Common Mar-
ket.

0T 0 0O 0 000 O O 000 OO A RIS A 1

Bingos Target of Kansas Bill

TOPEKA, Kan. — A model
anti-gambling act, with specific
provisions aimed at bingo-type
pinball machines, is being con-
sidered by a Senate committee
of the Kansas Legislature.

Championed by the State’s
Attorney General William Fer-
guson, and blessed by Kansas
Gov. John Anderson, Jr., the
model act has not yet been in-
troduced. Members of the com-
mittee still are talking it over.

The model act may never get
out of committee, but Ferguson
is giving it a heavy build-up.
He made a personal pitch for
the act when it was presented
to the committee this week for
consideration.

A liaison man from Ander-

DEADLINE FOR
DIRECTORY IS
MARCH 18

NEW YORK—Editorial dead-
line for Billboard's First Annual
International Coin Machine Di-
rectory and Who's Who in the
Coin Machine World is Monday
(18). The editors of Billboard
want to make sure that no man-
ufacturer, distributor, supplier
or coin machine association (for-
eign or domestic) is overlooked
in the listings. So if you haven't
already done so, please send us
the name, address and tele-
phone number of your com-
pany and the names and photo-
graphs of your officers. Send in-
formation to Who's Whao, Bill-
board, New York 36, N. Y.

(TR TR R FIRTETR IR R " L EFEN AL

son’s office also attended the

hearing to demonstrate the gov-

ernor's active endorsement.
Demonstration

Three machines, including an
old-fashioned slot, an early-
model electric bingo machine
and an up-to-date electronic
bingo pinball machine, were
demonstrated to the committee
by an investigator from the
Attorney General's office.

Versions of this model act
have appeared for the past 10
vears before biennial sessions of
the State Legislature. but have
never passed both houses.

such a record of failure shows
how deeply entrenched, and
successful, opponents of the
model act have become. It can-
not help but cast a reflection
on the act’s future this season.

Prime Target

By their demonstration and
presentation to the committee,
the attorney general has indi-
cated that “coin-operated gam-
ing devices are the prime target
of the act.

J. Richard Foth, an assistant
attorney general who explained
provisions of the model act to
the commitiee, made it plain
that Kansas law enforcement of-
ficers are rankled by pinball
machines they consider to be
gambling devices.

Kansas investigators must be
able to prove in court that a
pay-off was made on the
machine.

This is extremely difficult, if
not impossible, Foth said. Loca-
tion operators are cagey about
making pay-offs to strangers. A
investigator trying to obtain evi-
dence can play machines in a

British Coin Firms to

By JOHN THOMPSON

LONDON — British coin-
amusement companies are tak-
ing all opportunities to “expose
their merchandise. At least four
major firms will exhibit at the
nation’s first Licensed Wictual-
lers' Association Trade Fair,
Earls Court, London, Monday
(11) through Friday (15).

Victuallers, the association of
British club and tavern keepers,
which is as historic and vener-
able as any ancient U.K. guild,
has allotted booths for coin-
amusement tradesters. Thus,
juke boxes and amusement de-
vices will vie with automatic

beer engines and liquor dispen-
sers for visitor interest,
Exhibitors
Exhibiting are Seeburg (Git.
Britain), Ltd., and Bell-Fruit,
Ltd., Symplay, Ltd., Automatic
Canteen Company (Gt. Britain),
Ltd. and Bell-Fruit, Ltd.
Seeburg will feature its LP
console and consolette stereo in-

stallations. Automatic Canteen
Company is highlighting the
Rowe-AMI phonograph  and

hideaway systems, and vending
machines.

Symplay's “Symphonie 100"
sterco console and wall-model
jukeboxes will be at the fore-

Exhibit
front of a display of “penny-
play” wall machines, including
“Monaco”™ and “Derby” lines.
This firm will also debut a new
Th. Bergmann coin-amusement
device called “Safari.,” an elec-
tronic rifle range with fast-
moving target animals. Fruit
machines, popular in British
pubs, will have place.

Fruit Machines

Bell-Fruit, Ltd., whose fac-
tory is in Nottingham, will ex-
hibit their various models of
“bandit.” A "Penny Special,” its
own make, will also be on show.

More than 100 exhibitors are

(Continued on page 932)
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suspected location, run up the
maximum number of wins, and
still go away empty-handed if
the location operator tells him
the machines are for “amuse-
ment purposes only” when he
tries to collect,

It's not like raiding an estab-
lishment with slot machines,
Foth said, where getting in is
the only problem.

Foth told the committee that
federal “coin-operated gaming
device stamps are issued to 408
locations in Kansas . . . and no
telling how many machines.”

The model act would make

(Continued on page 92)

Bally New Fun
Phone Spins a
Dozen Tales

ST FUN T8 geren T )

FUN-PHONE
gt T
SR L

FUN PHONE

CHICAGO — Children can
hear one of 12 stories covering
a variety of themes—fairy tales,
Mother Goose, Western and
space adventure—in Bally's new
Fun Phone.

Each story lasts three minutes
and carries an invitation for the
child to put in another coin for
another story. A tape player is
built into the phone and Bally
will release new tapes regularly.

The phone is attractively dec-
rated in red and chrome. It can
be mounted on the wall or on a
stand. A colorful back panel
carries an invitation to listen.

Bill O'Donnell said that loca-
tion tests prove the phone at-
tracts children from 3 to 12 and
is ideally suited for typical kid-
die ride locations.

Figures Really Run Bases
In New Williams Ball Game

MAJOR LEAGUE

CHICAGO—Animated play-
ers actually run he bases in
Williams new Major League

baseball game. A  mystery
pitcher throws the ball to the
batter fast, slow, inside and out-
side adding to the excitement.

Art Weinand, Williams vice-
president, noted that a big fea-
ture of the game is its strict
adherence to baseball rules,
Only hits advance the runners
and score runs.

“Whatever measure of suc-
cess we'ved gained through the
years is due to one thing—we
play baseball,” said Weinand.

Players can carn replays for
a grand slam home run, “top-
ping" score to beat feature, total
runs scored, and a match fea-
ture. Players get extra innings
for home runs when arrows are
lit.

Major League has dime and

(Continued on page 91)
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COINMEN’'S COFFEE BREAK
NOW BREAK FOR CHARITY

NEW YORK—Woeary coinmen trudging 10th Avenue, the local
coin row, were in the habit of dropping into the Atlantic-New
York Corporation for a free cup of java dispensed through the

the firm’s Seeburg coffee machine.

The machine is still dispensing coffee to the coinmen, but it now
costs 5 cents a cup. And nobody’s complaining that Meyer Parkoff,

A-NY president, i1s a tightwad.

Proceeds are distributed equally among three local charities—
Cardinal Spellman Servicemen’s Club, Boys Town of Italy and

Yeshiva Ch' San Sofer.

The first checks went out this week, with $40 each sent to
the Rev. Msgr. John P. Kelly, who heads the servicemen's group;
the Rev. Msgr. Carroll Abbing, Boys Town of Italy, and Rabbi
Akiba Ehrenfeld, Yeshiva administrator.
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European Buyers Prefer Used
U.S. Juke Boxes Over

By OMER ANDERSON

HAMBURG — Analysis of
European importation of U. §8.
phonographs points to a trend
toward used in preference to
new machines, presumably a re-
flection of the tightening Euro-
pean economic situation.

A poll of the major European
importers of American equip-
ment, new and reconditioned,
showed that all of them plan to
reduce the buying of new ma-
chines in favor of used equip-
ment. One of the largest dis-
tributors of new U. 5. machines
reported a decline of 20 per
cent in U. S, new equipment
sales over the last three months.
All reported declines ranging
between 10 and 20 per cent.

Conversely, distributors of
U. 5. used machines said sales
were increasing, and analysis of
their estimates showed the gain
in used phonograph sales is in
direct relationship to the decline
in new machine sales.

Where the trend is not imme-
diately confirmed by import sta-
tistics, it is reflected by a gain
in the purchase of European-
built medium-priced equipment
—and a corresponding decline
in the purchase of U, S. prestige
boxes, whether imported directly
from the U. S. or locally
assembled.

A Hamburg distributor, one
of Europe’s largest, explained,
“A quiet revolution has been in
progress ever since last summer,
although most of us didn't real-
ize it until recently.

“U. S. machines are still prime
produce in Europe — still the
prestige phonograph. But this
doesn't necessarily mean they
“ have to be new machines, not in
view of the general damping of
the European boom. The rose is
very much off the bloom, and
every operator is caught in a
price-cost squeeze and is look-
ing for ways to economize.

Little Difference

“The trouble with U. S
equipment is simply that it's too
good—too well made. Operators
are discovering that used U. S.
machines will do very well for
many locations where they for-
merly placed only new ma-
chines. There i1s very little dif-
ference, despite what the ex-
perts claim, between new and
nearly new equipment or equip-
ment under two years old.”

In Leghorn, Ital;p'. Motamot,
a major Wurlitzer licensee sum-
marized, “The trend is toward
locally produced phonographs
at economy prices. Few opera-
tors will come right out and say
so—they all feel it is necessary
to talk in terms of the U. S,
prestige machine,

“But how they talk and how
they buy are beginning to be
two entirely separate matters.
Moreover, who says a U. S. pres-
tige box has to be new? Not at
all. U. S. phonographs are good
for five or six years, and for
several years at top locations.”

There is no single source of
correlated sales figures for the
European market, although one
day such statistics will be avail-
able from the European Com-
mon Markel executives in Brus-
sels, However, analysis of fig-
ures supplied by leading Euro-
pean export-import firms and
by major distributors confirm
very clearly the trend indicated
by U. 5. Department of Com-
merce figures.

U. S. Figures

Department of Commerce fig-
ures for the three latest months
available — August, September
and October — show a steady
proportionate rise in the pur-
chase of used as opposed to new
American phonographs. New

box and old box (in brackets)
totals are: August, 3$943,306
($201,913); September, $736,-
074 ($200,635); October, $462,-
598 ($178,519).

Phonograph totals: August,
1,356 (754); September, 1,050
(627); October, 596 (553).

New Units

These are the U. §. worldwide
export totals, but they mirror
precisely the European coin ma-
chine crossroads and clearing
house for the Continental trade.
Belgium is the main port of en-
try for U. 8. coin machine ship-

(Continued on page 92)

SOLON VENDSELL SAYS:
‘ROSE BY ANY NAME ...

BISMARCK, N. D. — State
Representative Vendsell of the
North Dakota Legislature has
a name that sounds like an in-
vention of the automatic mer-
chandising industry to popularize
mechanical selling.

But the North Dakota solon’s
actions belie his name. Repre-

sentative Vendsell has intro-
duced a bill which would pro-
hibit the cigaret vending ma-
chines in the State.

The same bill contains a pro-
vision which would make it legal
to sell candy cigarets in North
Dakota. These confections are

now illegal. MNext case.

Billboard
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for the COIN MACHINE INDUSTRY

Here's the BIG news about Billboard's special Coin Machine Directory Edition
targeted at 10,000 individuals with a direct interest in the coin machine
industry: It's the...

It will be in the popular, easy-to-use 8% x 11 bookshelf size.

...Billboard 1lst Annual International
COIN MACHINE DIRECTORY AND
WHO'S WHO IN THE COIN MACHINE WORLD
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heavier-weight cover.

It will serve the coin machine industry all over the world for as much as a

full year.

So=-if your firm does business, either domestically, or

internationally, with any other company in the coin machine industry...

««:you'll want to be sure to get a
DOMINANT ADVERTISING MESSAGE into this
all-important fact-packed buyers and sellers directory.

Every Billboard coin machine subscriber will get a copy.
provide additional names of buyers in the United States and abroad. And--
copies will also be distributed at all important coin machine trade conventions
and trade association meetings, as well as to commercial attaches of foreign

governments throughout the world.

Special lists will

I heartily endorse this directory as the best advertising value in the many
years I've been with Billboard.

Rates are unusually low.
is May 20, with final ad closing on Wednesday, May 1.
a first-come, first-served basis.

Please check with your nearest Billboard office today.
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Servicemen From 60 Music Firms W h FI S 'k T
Go to Seeburg Upstate N. Y. Schools eaf €r, u, fr' es axes
~ SYRACUSE—Some 60 serv- L.;‘\Irlw:?Liirﬂh'I:.*l‘-:' -I*:E:zanlwmwlltﬁ::]
P are CI e vel and P hono Tak es

Seeburg P Console  service Gene Kill, Paul Novelty: Dave
schools. held here an:d in Al Carev. Oneconta  Amussment: By BOB SUDYK wiped the shine from the 1963 vear, also a decent year. Long-
bany, Rochester and Buffalo Joe Konetski, Jimmy Fox, Inc., CLEVELAND — This is the coln. timers Joseph Lukin of J. L.
recently. and Vince Vanlen and Bob winter of discontent for the coin At the start of the vear nearly N!""‘Ec [n_”"l"’dﬁ!r' _U-Hd_ Arnold
Harry Stuckney, recently Pickett, Henry Knoblauch & machine industry of WNorthern every operator and all distribu- Lief "::r Lief M'-'-":*W {‘«"ﬂ'lpiit‘l}_'.
named Seeburg factory service — 90N —- =~ Ohio. An impossible winter, the  tors predicted a _n'LI rush that ~ reflecting the caution of experi-
engineer, was in charge of the Also, Felice Gaiozzo and flu epidemic, local strikes. FM would sweep volumes up as ence, predicted a good year for
Lessions., = (Continwed on page 92) radios and a new tax have much as 25 per cent over lasl the entire industry.

So what happened? The
worst winter in the history of
this area has hung icicles from
this warm outlook. December,
January and February were the
coldest months on record with
temperatures falling as low as
22-below. Snowfall is also the
heaviest in history.

Joseph Abraham of Lake City
Amusement said, “Sure the
weather has hurt. Do you ex-
pect us to take the juke box
into their homes? We'll just
have to wait it out!"

(Gas Shortage

Hyman Silverstein of Excel
Phonograph also reported a
drop in collections. He said,
"Huge gas bills that people have
to pay cut down on the spend-
Ing money; because of the short-
age of gas some of the small
shops have closed down. These
shutdowns  hurt everybody's
purses.”’

Excel has also had heavier
service calls. Many of the bars
and small restaurants don't keep
their locations warm enough,
especially over night and many
machines are “working slow"
and "gumming up,” according
to Silverstein.

Allan Kleinman of Advance
Music Company blames the
weather for about a 10 per cent
fall-off in old locations but said
that revenue is up about 20 per
cent. The increase is due to new
business.

Flu Epidemic

The second thorn in the rosy
outlook is a flu epidemic that
Kept attendance down in tav-
erns and eateries. Charlie Co-
mella of Cadillac Music Com-
pany blames the flu and the
fripid weather but reports his
collections healthy.

The Cleveland newspaper
strike, now entering its fourth
month, was blamed by Louis
Pearlman of L & N Music Com-
pany for a drop in the take.
“People in the bars are listening

7 3 to the radio and television news
w H n s w H n I“ THE broadcasts to keep up with
what's going on. Nobody wants
to turn on the juke box,” he
IN MAGHINE WORLD explained. L & N is down 20
per cent.

Edward Kenney of Kenney's

_ Amusement says business is
T down almost 20 per cent and
pins major blame on area
strikes. In addition to the news-
paper shutdown, rubber work-
ers, two large machine tool
firms and clerks for the tele-

phone company are on the
bricks.

FM Radio

A fourth problem to crop up
this winter was revealed by
Attewell. He claims a push in
recent weeks by tavern owners
who are being introduced to an
FM radio setup with large
speakers.

“They are installing these and
asking me to remove the back-
ground music. This costs me
about $30 a month. They keep
the juke box but with FM music
on, nobody is playing the juke,”
claims Attewell.

Two other operators noted a
recent switch to FM by a few
of their prestige spots. But
Abraham, Comella and Silver-
stein dismissed the FM influx
as merely isolated instances and
by no means a trend.

Just a Fad
“I've had a couple spots

switch to FM arrangements and
(Continued on page 92)
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DENVER—The old adage that “You've got to
spend money to make money” fits the scope of
phonograph music programming as well as any
other business field, according to Dan Keys, of
the big Apollo Music Company here.

Because Keys and his brother, Sam, partners
in Apcllo management, have been willing to ex-
periment, and to invest much more in record
changes than usual, Apollo has become one of
successful route

Denver's and most

largest
operations.

There are two major reasons: one of them the
fact that Apollo route men regularly change from
10 to 15 records at every two-week stop, and
the other prevalence of old favorites on every

music menu.

Old Favorites

Actually, the over-size record-change policy is
appended directly to the heavy emphasis on old
favorites which has been characteristic of Apollo
locations for the last two years. All Apollo lo-
cations, with the exception of rhythm and blues
spots, carry twice the usual number of old favor-
ites, and in some cases as much as 250 or even the

300 per cent more.

The reason is simply that the Keys brothers
believe that nothing but the hottest new hit has
the appeal of a sentimental old favorite, and that

Key Brothers’ Change-Them-Often
Policy Opens Lock to Bigger Profits

By BOB LATIMER

From the beginning, Dan Keys has been re-

sponsible for programming about half of the 150-
stop route, and
much faith in location-owner suggestions and re-
quests, and carefully honor every possible re-
quest which the location owner makes in his
own interest, or because one of his own customers
has asked for it.

Maintaining a huge library of old favorites,
coded and cataloged as to the amount of each
play wear each has received, Apollo can usually

ilderman the other. Both put

meet such requests with ease.

to go stale.

In changing records, many of the 10 to 15
platters which make up the average change are
old favorites. They change all of them often
enough that none of the old favorites get a chance

Play Meter

The play meter, of course, heavily influences
the choice, as does the fact that Keys and Hilder-
man, both gregarious ty
mix with customers in locations, and ask what
old favorites such patrons would like to hear.

The result is much more personal interest on
of bar and tavern customers in the juke

s, make it a habit to

box, and the fact that many people check the

juke box immediately to determine whether the
disk they had requested is on the music menu.
Naturally, making so many record changes is

giving the customer a much wider choice of mos- expensive, requires more effort, and more time.

talgic music will keep dimes, quarters and half
dollars flowing, where nothing else will.

The choice of the old favorites is left up to
Dan Keys and Bob Hilderman, who handle the
rogramming chores.
at a programming job can be
done in the office by someone who is not in
continuous contact with location owners and their

collecting and
doesn’t ieve

customers.

Apollo

With returns up solidly, however, and more boxes
being converted over to the emphasis on old fa-
vorites, Apollo earnings are well above the na-
tional average, even for good years.

The only exception to old favorites program-
ming, as pointed out above, has been race loca-
tions, many of which Apollo operates in Denver's
Spanish and colored districts.

Here, the story is

the same—plenty of jazz, novelties and hits.

Rock ‘n’ Roll—Very Lively Corpse

By NICK BIRO

CHICAGO—If rock and roll
is dead, not too many people
have heard about it. Not the
kids, or the radio stations or
record stores, or even the adults.

A sign of widening horizons,
or some form of inverse sophis-
tication? Perhaps. But more like-
ly a matter of getting accus-
tomed to a fad which no longer
1S one.

All of which could be one
big reason why more and more
rock and roll-oriented hits are
finding their way into the pop
market, We include the broad
category of rock and roll, which
covers the twist and even forms
of the Bossa Nova.

Fred Sipiora of Singer One
Stop here cites numerous ex-
amples. Take the current chart-

THE

MUSICAL SALES (O.

The Musical Sales E’rldln",'
Maryland

Baltimore |,

topper, “Walk Like a Man" by
the Four Seasons on Vee Jay.

It was pure rock and roll, a
real teen sound. Then it uauﬁht
on and became solid pop. What
does this mean to juke box op-
erators? Just this.

The rock and roll records that
go pop end up with a double
popularity cycle. First they take
off as a teen record. Then they

either die or they hit that
plateau that mushrooms them
into the pop field.

The records that break the
plateau and go pop take off
even faster in the second cycle
do.

In other words, a teen record
that goes pop seems to have
some built-in sales appeal that

(Continued on page 91)

Seeburg Releases 10 More
Little LP's; 32 in Month

CHICAGO — Seeburg this
week announced the first sup-
plement to the firm's second ad-
dition of its Little LP Catalog
(33 stereo seven-inch records
with three tunes to a side).

The new selections cover pop
vocals, pop instrumentals, jazz
and r.&b. and classical.

For the third consecutive
week, 10 more Little LP albums
were rebeased, l:u‘in?n; to 32
the total of pew releases since
February 18. Epic is the latest
label to join the fold.

Latest releases are “"Our Man
in London,” Melachrino Strings,
RCA Victor; "“Off-Beat Percus-
sion,” Don Lamond Ork, Com-
mand; “Big Band Bossa Nova,”
Enoch Light, Command; “Rome
Revisited,” Ray Charles Singers,
Command; “Soft 'n’ Warm,"”
Roy Hamilton, Epic; “Little Girl
Blue,” Nina Simone, King;
“Two Feet in the Gutter,” Dave
Bailey Quintet; “Galaxy of Clas-
sical Artists and Orchestra,” Ev-
erest, and “Folk Song Festival,”
Stanley Brothers, King.

Recent
STEREO RELEASES

for Music Operators

Bl SEEBURG ARTIST OF THE WEEK
DAVE GRUSIN—Pione, Strings and Moonlight

DOUBLE-PLAY DISKS

Two-sided action may be expected from the following records. For the juke box opersfor
limited to from 1 ta 200 sides per machineg, I:rr represent maximem programming
effectiveness. Records listed below hawe both sides either onm the Hof 100 or heve recently
been on the Hot 100. Ses Spotlight Reviews for additional information on dooble-play disks.

ONE BROKEN HEART FOR SALE

ELVIS PRESLEY, RCA VICTOR 8134 }

THEY REMIND ME TOO MUCH OF YOU

|

SEND ME SOME LOVIN'
< SAM COOKE, RCA VICTOR 8129 >

BABY, BABY, BABY

LET'S LIMBO SOME MORE

CHUBBY CHECKER, PARKWAY B62 ;}

TWENTY MILES

7N

| WANNA BE AROUND

{ TONY BENMNETT, COLUMBIA 42634 }"‘

| WILL LIVE MY LIFE FOR YOU

ALL | HAVE TO DO IS DREAM

C RICHARD CHAMBERLAIN, MGM 13121
HI-LILI, HI-LO

N

LAUGHING BOY

{ MARY WELLS, MOTOWN 1039 >_

TWO WRONGS DONT MAKE A RIGHT

THAT'S THE WAY LOVE 1S

{ BOBBY BLAND, DUKE 350 }
CALL ON ME
DON'T SET ME FREE
{ RAY CHARLES, ABC-PARAMOUNT 10405 >.__

BRIGHTEST SMILE IN TOWN

CANT GET USED TO LOSING YOU

ANDY WILLIAMS, COLUMBIA 42674
DAYS OF WINE AND ROSES

l

>___

THAT'S AlLL

RICK NELSOM, IMPERIAL 5910

M IN LOVE AGAIN

i
T

ALL OVER THE WORLD

MAT KING COLE, CAPITOL 4919
NOTHING GOES UP (Without Coming Down)

|
|

YOU DON'T LOVE ME ANYMORE (and | Can Tell)

RICK MELSOM, DECCA 11475

1 GOT A WOMAN
| GOT WHAT | WANTED

—< BROOK BENTON, MERCURY 72099
DEARER THAN LIFE

I
T

MEDITATIONS

PAT BOOME, DOT 16439
DAYS OF WINE AND ROSES

>7

must be prominently displayed

Epic (Pop Instrumental

The More | See You/My Funny Valentine ® Love ls Here to Stay/What Is There
te Say ® Fly Me to the Meon/Autumn Leaves ® Sara Jone/The Party’'s Over ®
Here's That Rainy Du'lrf‘l'nu Den't Know What Lave Iz

All titles [isted above are custom 33V5 stereo singles packaged for the juke box sperater.
Other packagers or record companies may get weekly listings of their product by sending
releases fo Juke Box Reviews, Billboard, 1564 Broadway, New Yerk 36, N. Y.

www americanradiohistorv com

Texas Ops Must

Show New Decal

AUSTIN, Tex.—A new type
of permit for cigarette vending
machines goes into effect March
I, State Comptroller Robert S.
Calvert announced.

The permit, a golden colored,
pressure-sensitive type decal,

on each cigaret vending ma-
chine. Those machines not dis-
playing the new type permit will
be in violation of the law.
Calvert urged vending ma-
chine owners to file their ap-
plications for permits with the
comptroller’s department in Aus-
tin, or with district offices of
the department, without delay.
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EUROPEAN NEWS BRIEFS

Wourlitzer ‘63 Push

ZUG, Switzerland — Wurlit-
zer Overseas Corporation is con-
ducting a large sales expansion
program for 1963, aimed at es-
tablishing  strong  Wurlitzer
agencies throughout Europe,
Scandinavia and the Middle
East without reference to trad-
ing blocs and the Common Mar-
ket hassle between France and
Britain,

Wurlitzer’'s big sales push,
masterminded by Hans Schei-

See the

ROGH-DLA
BIG 3 FOR

! BIG IN STYLE!
63 ! BIG IN DESIGN!

BIG IN APPEAL!

Capri 100

With Full
Lhimensional Sfereo
Mode! 404

DelLuxze Stereo
Monaural
Phonograph

ROCK-DLH

I ¥
1

I.'_"hli—- —

————— |

Capri 100
Model 404
DeLuxe Stereo
Monaural
Phonograph

degger, so far numbers these
agencies: F. Weisskopf & Com-
pany, Zurich; M. Verrecchia &
Sons, Dublin; N. H. Ventouras,
Athens; Erich Schneider, Ham-
burg; Risto Maskinavdelingen,
Drammen; Pohjoisaminen Saeh-
koe-osakeyhtioe, Helsinki; Odic
& Company and Auguste Mer-
rill, Vienna; Jorgensen Brothers,
Copenhagen; Khalil Iranzad,
Teheran; Elspor Nederland
N. V., Rotterdam: Ditchburn
Equipment, Ltd.,, London; Ets.
Bussoz, Paris; Paolo Bonnici,
Malta; Anibal Barreiros, Lisbon,
and Atlas Amusement Company,
Casablanca.

See Low-Cost Disk

COLOGNE — West Ger-
many's Central Organization of
Coin Machine Operators (ZOA)
is working to recruit six major
German diskeries for its “com-
pact” record production pro-
gram. ZOA proposes production
of an economy disk for juke
box play which would be issued
without dust jacket and other
promotional amenities.

Operators would work with
producers to bring out the disks
at the lowest possible price.
ZOA calls it a "basic” disk for
exclusive sale to the phono-
graph trade.

Diskeries invited to partici-
pate are Ariola, Duetsche Gram-
mophon, Electrola, Metronome,
Deutsche Philips and Teldec,
Z0OA contends that introduction
of new technical processes and
shortcuts also would reduce pro-
duction costs, For its part, ZOA
promises to place its member-
ship solidly behind the “com-
pact” disk program, guarantee-
ing a large, stable market.

E. German Phono Set

LEIPZIG — Communist East
Germany plans to exhibit mod-
els of its new “Polyhymat” pho-
nograph at the Leipsig spring
trade fair, which will be held
the last week in March. The
80-selection machine, manufac-
tured by the V.E.B. Bunkwerk,
Erfurt, is still in the experimen-
tal stage. Its production was be-
gun last year and then halted

?’“\\\\“\‘\\\“\\\\‘\\"
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VENDING
ROWE L-1000, 4 Flaver. . ... ... $575
ROWE RY-T50 (Fresh Brew) ... . 445
DuGRENIER K-12 Cig. (Man.).... 140

SEEBURG E-2 (ig, ............ 195
CORSAIR (30-Col) Cig. ........ 165
YENDO ICE CREAM #210, P.S..... 395
YENDO MILK g210, P5........ 395
STONER CANDY, Mod. 160, G/M.. 175
NATIONAL 11-ML (Cig.)......, . 135

NATIONAL CANDY, 10 Col. Slant. . 265

MUSIC
ROCK-OLA 1438 . . .. $150
AM.I. CONTINENTAL 2-200 (50c). 745
AM.L. 1-200M (50c) ......... 350
AM.L. I-200E (50c)........... 395
ROCK-OLA 1448 ............. 245
ROCN-OLA 1455 ............. 245
UNITED UPA-100 ............ 175

WURLITZER 2510 Sfereo (50c) .. 595

IMMEDIATE DELIVERY on

the SENSATIONAL NEW

because of economic difficulties
in East Germany.

East Germany's economic
planning board has agreed to
approve resumption of produc-
tion on condition the Erfurt fac-
tory obtains sufficient foreign
orders to finance importation of
certain components. The Erfurt
firm (State-owned) hopes to get
orders at the Leipzig East-West
showcase for at least several
hundred phonographs.

DAGY Has Birthday

FRANKFURT — West Ger-
many’s distributor organization,
Deutsche Automaten - Gross-
handles-Verband, is observing
its 10th anniversary. It was
formed from the Ring deutscher
Automatengrosshaendler organ-
ized in 1952 by Gert W.
Schulze and a year later reor-
ganized as the DAGV by Hel-
mut Rehbock.

The distributors’ initial major
victory was the enactment of the
August 13, 1953, payout law,
which the trade credits with
providing the financial base for
the coin trade in this country.
Germany's payout law provides
for closely regulated play. It has
been moderately successful in
keeping the payout machines in
play and out of disastrous
criticism.

It is regarded as the financial
underpinning of the operator
trade in this country in contrast
to the cleft prevailing in Britain
between payouts and phono-
graphs,

Belgian Bingo Status

BRUSSELS — Belgian au-
thorities have announced that
“bingo games are still on their
good behavior,” and that it is
“premature” to speak of cancel-
lation of the prohibition against
bingo.

Authorities said they were
nettled by reports that bingo has
been given a clear field after a
series of tentative moves to ban
the games. The authorities feel
that bingo operators are unduly
aggressive about forcing cancel-
lation of the heralded ban.

One official complained; “We
have found it wise and expedi-
ent to heed public opinion in
this matter and extend the pe-
riod of grace. But the trouble
with the bingo operators is their
gift for mangling the goose that
lays the golden epg. They are
their own worst enemies,” Offi-
cials are irritated especially by
the boom in bingo operation
which has taken place. There
has been a gain of 7,000 games
in operation in the last year,

00T A

GERMAN COINS
PLAGUE UK OPS

LONDON—DBritish juke box
operators, whose losses on for-
eign coins of all nations are
sizable, are finding World War
Il German coins most trouble-
some. They are a ferrous alloy,
reports Ernest Knight, service
manager of Automatic Canteen
(G. B.) Ltd., “and they stick to
the magnets,” seizing the ma-
chines. Chief offenders are mem-
bers of service clubs, he said.
Distributor services about 150
operators in Southeast England,
where many forces bases and
barracks abound.

OO 0G0 RTETA

Phono Equipment
Builds New Plant

LONDON — Phonographic Ne
Equipment, Ltd., British dis-
tributor of the Jupiter juke box
has brought freehold premises in
Ladbroke Grove, London, and is
converting and rebuilding for ex-
tra sales and service facilities.

“We are building the finest
automatic machine showrooms
in Britain, based on the best
American standards,” execu-
tive Gordon Marks said.

A toolmaking shop is also in-

and
cluded in the new building, Bowling A“eys

which is located opposite the WELCOME EVERYWHERE
present London location. Some +*

administrative staff has already

begun moving in, he said, The UNITED MANUFACTURING (O.
new showrooms will be in op- 3401 M. California Ave.
eration in May, Chicago 18, IIL

FOR SALE

Wourlitzer 1700 .....000000....817
Wurlitzer 1900 ‘Hﬁﬂ
Worlitzer 29704 ............... 375.00
Wg:llﬂtr 255 or 357 Stepper. 2% 54
Wurlitzer 104 Selection Boxes 50.00
Wurlitzer 108 Selection Boxes 75.00
Roclk-Ols 14580 ._............ 30000

Sond V5 deposit to

GUERRINI'S

1211 W. 4th St. Lewistown, Pa.

WANTED

Experienced Coln Machine Re-
palrman for Shufflleboard Games
and Fhonos. Excellont pay and
good worlkdng conditions. Send
previous wo history today.

PURVEYOR DISTRIBUTING CO.

4323-314 H. Western Ave.
Chicage. lIl.

Exclusive

BUILT-IN AUTOMATIC

NEQME
TPITAI!IZER

Hlmﬂﬂr:nlrj’ s - E B " R G
1P

CONSOLE

OPERATE

UNITED

Shuffle Alleys

] HIS[H“ I;Il.nHEﬂlli VENDORS—COMPLETELY SHOPPED
arlomatic 4
£ K 4 sel. s295 CIGARETTE—Used | HOT DRINKS
"""" Continental 28 ......51685  Hof FREEIRPRERERE =
E:lﬁﬂﬂiﬂ:‘l T:'niﬂr:l:rh %E D:?ur:r}lifr Cham- "l:! :Enﬂ"ff 5 “I ........ 150
Hebel 5-5al. lce Cream 318 v B L TR R b L T S e e 150
Keeney Popearn .., 235 ;::;:,T' E:I“' B reaes };‘; HﬂT WFFE
v‘mf‘ém““t 355 | Mational % M ........ 9% ' Apen Coffes
\I’llndr::l"nll-ﬁi'liri:i' ks H:H:R:I l'llﬁnl. ....... }E / A::mp l:"ir. ........ $1%5
ce Cream ......... 0 Ambaisadas 13 B kb
Vendo Pre-Select Milk 195 E::: :n_?ﬂilidnr 14, ;;; : A Shoppe Sr. ........ 350
1#'}“: Fn“"_sﬂfﬂ Tk 430 | Smokeshop Vi1 ... 165 Hebel /77770l 1Ee
Ball Point Wendors . 15 | U-Selechdt ... 1111 78 Bally 583, 8 sei. ... .. 350
Gold Medal Popcarn, Lehigh 12 ... 000 125 Bart Mills Hot Choc. .. 85
............... tum Dﬂm“ I&“‘F“:;‘PI_. 415
100 Victor Top- | | ApcoSedashorpe 3D 8350 | giond,dg 200 U0 303
100 Advance T¢ 7 -y i 550 CANDY
Ballgum ....... .50 Lyons IF, 1400 ¢ En .. 250 DuGrenier, 8 col s18%
wowe Lyons Lo1000.. < WI% | Sraman 8 gal. vuves i 118
H_HHWIEH Ell'?;n?ral ;:I ......... 1:;
-Sefect, o
Matienal, 5 zei., U-Seleck, 2 ::E.
100 cap. ....0cvnune $300 LT Y - 150
Rowe, 5 sel,, 75 cap. . 225 | Shipman, é col, ...... w5
stoner; 5 sel.: 75 cap. . 315 | Northwestern Sw. 16, 195

WRITE US FOR OUR HEW PRICE BUL-
ETIN ON GAMES, SHUFFLES, ARCADE
KIDDIE RIDES.

MACHINE EXCH

2029 PROSPECT AVE.. CLEVELAND 15, OHID
All Phanes: Tower 1-6715

M. 5. GISSER

Sales Manager
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i e i S

& @ e
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You're in business to make money.
Billboard is in business to help you.

Weekly dollars and sense information in every
area of your fast-paced industry .. . profit ideas
—current trends and forecasts—legislation affect-
ing your operation—new machines—new products
—new services—new money-making ideas.

Bally SPINNER

FAST ACTION—FAST PROFITS!

Get tomorrow’s news today. Gef It fast.

comnt E]ms Get it often. Get Billboard.
oempletely Reconditioned
Gefilieb LIBERTY BELLE 4/p.. . S465 | Bally SUPER SA. ... . 5545 e sub b Toid _
E::H::II: ;:II%!HPEPI“I CLOWN...... 165 | Genco STATE FAIR Gun ... ... 175 ubscribe lodgjy=======s======<
HH,.E‘.'I, SHOOTING Eﬂ#ﬂihﬂ NIAGARA uiﬁ"s ------ 150 BILLBOARD, 2180 Patterson Street, Cincinnati 14, Ohis
o —— ;.- — Please enter my subscription to BILLBOARD f
V3 St Dratre O " Cable: "ATMUSIC"Chicago ription 1o or

[J 1 YEAR %15 [] 3 YEARS %35 ] Hew ] Renew
[] Payment enclosed [] 2 EXTRA issues for cash [] Bill me lofer

Above subscription rates are for U. 5., Canada and Europe.
Other overseas rates on request.

‘\\‘\\““\‘\\\‘
Distributers for

AMI—ROWE—BALLY

:

857

Company
Hame
BRANCH OF ROWE-AC SERVICES DIVISION Address
2121 N. WESTERN AVE., CHICAGO 47, ILLINOIS ARmitage 6-5005 City Zone____ State
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COLLECT ALL 75 D}FFEH‘EHT PLAY FOODS

15 different play foods
$
Io per thousand

AT YOUR MEAREST WAREHOUSE
Of DIRECT FROM

ARL GUGGENHEIM.:

15507 Rrcher Awe .0 . Bo 510,
lamatca 51, MY, 203 RE 9. 5413

when answering ads . . .

Say You Saw It
In Billboard

Editor 1to Address NVA

CHICAGO—G. R, Schreiber,
editor and publisher of Vend
magazine, the major equipment
vending industry’s leading trade
publication, will speak at Na-
tional WVendors Association’s
large annual convention to be
held March 28-30 in Chicago’s
Sheraton-Chicago Hotel.

A well known chain store
buyer will also join Schreiber
on the podium. Details were not
confirmed by press time, but
Jane Mason, executive secretary
of. NVA, said an announcement
would be made next week.

Mrs. Mason added that sev-
eral new exhibitors had been
signed bringing NVA near an
all-time exhibitor high. A full
list of exhibitors will appear in
a forthcoming issue of Billboard.

30 Exhibitors

some 400 guests and more
than 30 exhibitors are due for
the annual convention which is
the bulk vending industry's
largest business-social event.

Virtually every large operator,
distributor and manufacturer in
the industry will be in attend-

LOOK!

All These Features . . .

1. Engineered for coins of any country, up to size of large English

penny or U. 5. 50c.

2. YEARS AHEAD STYLING—Demanded by Chain Stores.

3. Compact, proctical—Smallest floor spoce with greatest earnings.
Mark 1's fosten neatly together, forming a battery of any size.

4. THE FIMEST MATERIALS—Without comparison for time, weather,

and usoge resistance.

5. BUILT FOR BUSIMES5—Corner locks eliminating water seepoge,
corner protection pipes, out-of-view wheels, and innumerable other
oxclusive features are reasons why Beaver is the world's largest

selling bulk vendor.

&, SIMPlE-—Eund}r-ﬁ'"ed jors with labels or dilp!ﬂ'_f! !Fae-d up servicing.
Chaoin Store manogers whao fill their own maochines will find it
easy—even if they know nothing about vendors.

™

SANITARY—lars come filled, labeled, and clinic clean.

8. SWIFT—Ready-filled quick-change jors cut service time way down
and practically eliminate shop work with no more filling, applying

decals, washing globes, etec.

2. The empty jors themselves will be in great demand by store-
keapers, his friends, and his customars for cookie jar or display jars.

Truly . . . the Disposable Jar
vsed in conjunction with the
BEAVER MARK | opens up

“A New Frontier in Bulk Vending'’

Distributorships Available Throughout the Warld
Address All Inquiries Te:

BEAVER INTERNATIONAL

1415 LAWRENCE AVE. W.

distributorship new available.

Mame

| am interested in getting full details on Beaver bulk wvendor

TORONTO 15, ONTARIO

LR R R S N E _E _S§ &N _E B & & § B F % N ¥ _§ § § '

Company

Addrass

City and S5tafe

o — — - - - -

G. R. SCHREIBER

ance. Operators will view equip-

ment that will be

through the year.
In addition to the exhibits, an

important part of the conven-

Texas Court
Exempfion on
State Sales Tax

AUSTIN, Tex.—The Third
Court of Appeals agreed with a
trial court that four vending
machine firms do not have to
pay the sales tax on gross re-
ceipts from sales of less than
25 cenits.

The decision reverses an ad-
ministrative ruling made by State
Comptroller Robert S. Calvert
and is estimated to drop State
revenue about $1.5 million an-
nually by application to all types
of sales under 25 cents.

In the action the court af-
firmed the decision of an Austin
district court in favor of Neeley
Vending Company, Austin; the
Canteen Company, Dallas; Gal-
lavneau Brothers, Amarillo, and
B and M Vending Company,
Lubbock.

District Judge Herman Jones
ruled last August 3 that the
firms do not have to pay the
tax on their gross receipts and
said almost $2,000 in taxes paid
under protest should be re-
turned.

In arguments before the civil
appeals court February 6, the
State contended that the pro-
visions of the sales tax act do
not conflict until applied accord-
ing to the comptroller’s interpre-
tation,

One provision of the tax law
exempts sales of less than 25
cents.

Guggenheim
Releases New
Charm ltems

NEW YORK—Karl Guggen-
heim, Inc., this week released
two new charm items for the
bulk vending trade,.

Play Foods, a l-cent plastic
item, consists of a series of 25
mmulamd foods, including ap-
ples, beets, pears and various
other fruits and wvegetables.

According to Bob Guggen-
heim, president, the series has
been location tested and has
proved particular Jv effective in

(Continued on page 88)
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MAHCH 'lﬁ 'IHE

MANDELL GUARANTEED

USED MACHINES

tion will, as always, be the in- W Dtoxe, Ve o Be Hame. 200
formal meetings and conferences . ﬁ }E,’i‘:‘; e R Manch. IR0
between operators, distributors aH K,ﬁgf,‘ﬂﬁ_ :,“,,.,,._ £e CoREN
snd mandaciuren AR
Featured Speaker i ltel ol i
Schreiber, NVA's featured
speaker, entered the wvending r:;mhln Nuts, Jumbo Quesn, _
industry at the beginning of its rmuril'u"ﬂh‘ﬁ;'ih}hﬁ'ﬁh’-}‘i; :
great growth period. He began PIvEEiine Wit Lira wullp 10 78
a study of the industry in 1945 Bistachie Nuts, Vandoris Mk .. %
while ‘he was executive news | Sihew gnels oo 48
editor of The Billboard Publish- Peanuts, Jumbo ... .00 L A8
ing Company and a member of Mixed MUt S Y
the faculty at the University of E:'.’:..E'.'.'r'%".'...'-.;.'.'::::::::::::::: 34
Chicago. Boator Baned Bosneturyteees 48
Educated at St. Joseph’s Col- Licarice Gpms oo 3
lege, Indiana, and the Univer- | N.fineyats oo lll0iil 4
sity of Chicago, Schreiber en- ;;;;;B';;;;m-;;;r-------;-_;:
tered the publishing business as Malt-ette, 100 cb., por 100 ... .. 35
a feature writer for a group of A i n
Ohio, Kentucky, West Virginia RalmBie “nﬁa':.:':"n”u'?; i
and Indiana newspapers. Adams Gum, all flavore, 10 cb, 45
In 1943, he joined the Uni- Beatreirat, o ot avert, 100 o1 8
ve-rsit}r Df {'hi‘:ag{} whﬂre: in ad_ Hershey's :hﬂllihr 200 ct. ... 1.30

Minimum order, 25 Boxes,. assorted.

dition to teaching, he served as

. A : - Compl
advisor to the University publi- sr."-m::'mﬂﬂ:-. “!r::lkr::i. 5&’.‘.’:’.!1.'1::
cations and director of student Evarythi the operator.

One-third Deposit; Balance £.0.D.

There Are
Big Profits In

NUTS

GET YOUR SHARE WITH

activities.
He resigned from the Univer-
gity in 1946 to devote his full

(Continued on page 87)

All The World

COLLECTS..SAVES.. TRADES.. SWAPS

FOREIGN
POSTAGE STAMPS

TeDULANDE OF Dl .. ALL CEMUIKE JTREFL ___ FROW
ALL DVER THE WORLDL ... DOWCATIONAL. . .. ERCOSELGED
BY FARENTL. ... BOUCHT BY KIDE... BJY OR GIAL....
MK 0N PAFA, ., TEERAGER Of FROFETSOR,

49 NUT
VENDOR

NOW THEY CAN BE SOLD g
IN YOUR CAPSULE MACHINE ﬂ:“: 1'-“
HITE § PFRIN|SE BFFOIN ar Tasrer
servicing.
roOR TOUOR "II:' CAFSULE MACHINE
WORLD STAMPS Wil
T r::TL.:: F“II:-:::: it fo best
52000 pur m advantage.
"" skl Also available
FOoR YOOR /U'¢ CAPEULE MACHINE il Hn1 Huh

STAMPS or tir WORLD

FACHED |W CaPiuLEl
NS TWO ALINN .. - FREDED AT

5IB00 pur M

18 ATLEFE OF Tha FEALE For ily

STAMP FOLDERS, Lowest Prices, Wrile

NATIONAL VENDING
MEMBER pachine pisTriBUTORS, inc,

NORTHWESTERN

SALES AND SERVICE CO.
MOE MARMDELL

At 5 Miew Tork 1K MY

F.O0.B. our Factory or from
Eppy Warehouse.

e S

CSEA R MRS NeE. A48 W
G118 144th Pilece, Jamalce 35, M. Y.

LEInnoicrn - & &d55

" Exclusive Vending Heudquﬂrfars

for VICTOR

THE MOST COMPLETE and FINEST LINE
of BULK VENDORS

<—VENDORAMA

The Mew YVICTOR VENDORAMA vends large and small capsules
. large and small ball gum at ¢, 5¢, 10¢ and 25g¢ play. !
Large Stock of Vendors—Parts and Merchandise. .
Write for Prices. :

Member Naotional Vending Machine Distributors, Inc.

GRAFF VENDING SUPPLY CO., INC. :
2617 W. n.wls 5T. nAI.I-As. Tnm: X

Please rush complete information and prices on
Northwestern SUPER SIXTY Ball Gum-Charms

Vender (as illustrated) as well as other MNorth-
wiostern machines.

HAME
COMPANY.
ADDRESS
CITY.

Fill In coupen, clip and mall te:

KING & COMPANY

ITO0 W. Lakw 34 Chi HL
Huml- KE 3-3302 cawe %

We handle complete line of machines, parts & supplies.

Alss Ball Gum, all sizes: 1¢ Tab Gum, 5 Package Gum, Spanish MNuts, ¥ir-
Einla's Hed B-k.l.n small Cashews, xmail ;'L monds, Mixed Nuts. all in vacuum
ack or bulk. Panned Candies; | He reheys 320 count and 500 count Candy
aled Baby Chicks: Leaflets, Coin Wrappers, Etamg Folders, Sanitary
Napkins, Sanitary huuﬂl}les, Houte Cards, Charms apsules, Cast Iron
Stands, Wail Brackets, Retractable Hall Polnot Pens. new and used Venders,
Write to King & Co. for prices and our new l2-page eatalog,



www.americanradiohistory.com

MARCH 16, 1963

BILLBOARD 87

VENDING
D GUMS

Bubble Ball Gum, 140, 170 &

210 ct, & Clant Size...2815¢ b
Chicle Ball Gum, 130 ct. . 3815¢ ib
Clor-o-Vend Ball Cum. .. #11%¢ |b

LhMiE FINE
FLAVORS
CINTIRE
kb
COATING

Clor-o-Vend Chicks, 320 ct. 41145¢ Ib
Chicle Chicks, 320 & 520t 3714¢ Ib
Bubble Chicks, 320 &

T et 5 | | % N
Tab [short stick), 100 ct. . _38¢ box
5-Stick Gum,_ 100 packs.... $1.00
F.O.B. Factory 150 Ib. lots.

AMERICAN €

30 years of manufacturing experlence r

Mesak 4 M J

dib' & MY Dlogiant e

MODEL 60

Try anal You'll quickly agrees. [t's
the outstanding Bulk Vender.

Modal &0 dispenses all small prod-
ucts from Spanish peanuts to capsules
and Jumbo ball gum.,

WIRE, WRITE OR PHONE
FOR COMPLETE DETAILS

Horthwestewy

CORPORATION

2333 Armstrong 5t. Morris, 1I1.
Phone: WHiting 2-1300

Oak New Titan Trio to Get
Spotlight at NVA Parley

CULVER CITY, Calif—The
Oak Manufacturing Company
here will show its new Titan
Trio at the National Vendors
Association convention in Chi-
cago's Sheraton-Chicago Hotel
March 27-31.

The unit features a large
globe with a capacity of 4,000
pieces of century gum, flanked
by two 300 Acorn all-purpose
venders. The machines are
mounted on a built-in cast iron
base and solid wrought iron
brackets attached to the central
unit (see photo).

Coin control on the Titan is
interchangeable to accept pen-
nies, nickels, dimes, guarters or
foreign coins. The separate coin
box simplifies collections.

The Titan design allows the
machine to dispense ping pong
balls, capsules of any size, un-
shelled peanuts or popcorn.

The 300 Acorn all-purpose
venders have new plastic globes
and standard fail-safe mecha-
nisms. Each has a capacity of
200 capsules or 400 of the
jumbo rocket mix. Each unit
weighs seven pounds.

Shipping weight of the Titan
Trio is 45 pounds.

BUY THE BEST!

Going Strong
Your machines empty fast
with these beaoutiful, detailed,

multicolored

Only $50.00 per M Capsuled

WATER SNAKES, in assorfed

ONLY $456.00 par M Copsuled
Labels available.

PAUL A.

PRICE o, .

E5 Leonard St.. New Yark13, N.Y.
COrtland 7-5147-8

The SUPER SIXTY

Capsule Vender*

The ultimate in quality Capsule

Merchandising.

Vends any item which can be placed

in a capsule,
3¢, 10c and 25e.

2029 Prospect Ave.
Phone: TOwer 1-6715

"With QUICK-TACH at slight extra cost.
(LEVELAND COIN MACHINE EXCHANGE, INC.

Cleveland 15, Ohio

HEADQUARTERS FOR LARGEST SELECTION
OF SUPER 10c CAPSULE MIXES

information

Write for free

Capsule Vending and illustrated price
lists of other vending items.

FREE illustrated

Sheats on all ®
;ulurt Charms, ®
':Ilﬂl and Bulk

:;- PENNY
W

Company

2534 -Mission 3., Pittsburgh 3, Pa.

" World's Lorgest

e ® 0 g &
harms. The

on 10¢

ATLAS MASTER

Capsule \'nn&orl

Selection of Miniature Chorms

OAK'S TITAN TRIO

Bulk Venders
Face Chi Meef
With Opfimism

CHICAGO — The nation’s
bulk vending distributors will be
meeting here this month in an
aura of good fellowship and an
unprecedented good year for
the industry.

The National Vending Ma-
chine Distributors Association
will host a luncheon Thursday
(28) simultaneously with the
four-day conclave of National

Vendors Association in  Chi-
cago’s Sheraton Hotel.
Bernard Bitterman, Kansas

City, Mo, secretary-treasurer of
the group, noted that the “indus-
try sales volume was very good
and that January and February
figures gave every indication that
1963 would be at least as good
a year as last.”

‘Bitterman noted that the dis-
tributors would be discussing
problems in three areas:

Manufacturer assistance—de-
velopment of new equipment
and new fill ideas.

Operator aid—new market-
ing and merchandising ideas
aimed at helping operators do
a better job.

Tax legislation—fighting pro-
hibitive and adverse legislation.

The group will also hold its
annual election of officers. Pres-
ent slate includes: Moe Mandell,
Northwestern Sales and Serv-
ice, New York, president; Jack
Melson, Logan Distributing
Company, Chicago, vice-presi-
dent, and Bitterman, secretary-
treasurer.

e

Schreiber to Talk

@ Continued from page 88

time to Vend and the major
equipment vending industry.
The magazine's first edition was
published in November, 1946.

Schreiber is author of several
books, among them “Auto-
matic Selling,” the first pub-
lished work on the vending in-
dustry, put out by John Wiley
& Sons, New York, 1954.

Under his direction, Vend has
an important role in the con-
tinuing development of the ma-
jor equipment field. The maga-
zine first focused attention on
the advantages of diversifica-
tion; established the widespread
practice of written contracts;
waged the first effective cam-
paign to curb “blue sky" promo-
tions. Through its continuing
market research projects, the
magazine serves as a clearing
house of factual knowledge.

wwWw americanradiohistorv com

W. E. LA PLANTE, left, execu-
tive vice-president of Beaver
Casting & Vending Supply,
Ltd., and Plato Diamond, Bea-
ver Vending Machine & Sup-
ply of New England, watch
Plate Diamend Jr. test the
new Beaver Mark I. The oc-
casion was a recent showing
of the Mark | in New York's
Waldorf-Astoria Hotel. Glen
McPhail, Beaver Vending Ma-
chine & Supply of America,
was host.

AM(O
| SANITARY
| VENDOR

fhe Finest for
Vending Flal Pack
Products

10¢, 25¢ and
50¢ Operation

———

xit-rll-.r_iﬁ I_’rln! packs up fo
Ve" x2" x41,", Advance
coin defector with auto-
(et matic coin return when
machife & empty, Sepa-
rare coin box.

For Details and  Prices
Write, Wire, Phone Today.

LI i
Sakilary YVenrdors ane
fihe. EVERYTHING THE

i ekl b AL Dl
O EATOR REQUIEES

715 Lincoln Place, BROOKLYM 16, N. Y.
PResident 2-2900

Attention

Mr.- Operator

Coming Soon
Victor's New 25¢ & 50¢
Capsule Vendor. Vending

The Large V2 Capsule.

Reg. U.S. Patent Office.

Write

Advance

For

Information Now!

VICTOR VENDING CORP.

5711 West Grand Avenue

Chicago 39, lllinois

THE
BIG TEN

 EPPY ¢
WAREHOUSES

ready fo serve every
operafor from

Coast to Coast

at Low Factory Prices

LET THE BIG TEN
SERVE YOUR NEEDS

The most complete bulk vending
facilities aovailable te satisfy oll
yvour vending nseds

ALL WAREHOUSES CARRY
A COMPLETE STOCK OF
CHARMS, RINGS, CAP-
SULES, VENDING MA-
CHINES, GUM, NUTS,
CANDY, VENDING PARTS.

BALTIMORE

425 West Morth Ave.

Baltimore, Marylaend
J01  b%-1 455

| |
BOSTON

1124 Tremen! Streef

Baston, Mosit.
&15 HI 55935

I I
CHICAGO

2700 West Loke Streat

Chieage, linois
312 KE 33302

CLEVELAND

4328 Ridge Road

Cleveland, Ohio
214 SH 1-8255

I I
LOS ANGELES

1023 South Grend Avenue

Los Angeles, Calif.
213~-R1 B0131

I |
NEW ORLEANS

122 Ma. Carrollten Avenue
Mew Orleans, La,
504 4AZ-1024
1| I
NEW YORK CITY

444 West 34th Street

New York, M. Y.
2123 L0 4.4447

OAKLAND

3215 East 12th Street

Dokland 1, Calif.
415 251-9037

| I
PHILADELPHIA

609 Spring Gorden Street
Philadelphia, Penna.
215 WA 5.2476

I I
ST. LOUIS

2950 Washington Blvd.

St. Louwis, Missouri
a4 0L 24015

CONTACT YOUR
HEAREST BIG TEM
WAREHOUSE TODAY

D 7 e

EHAR MRS Nae.
21-18 1441h Place, Jamalca 35, M. Y.
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RECONDITIONED &
REFINISHED VENDORS

H.W. Model 47, 1¢ or 5 Bulk..$13.50

H.W. Modal 4%, T¢ B/G-....... 12350
Silver King 1¢ & 5¢ Bulk...... 8.50
Victor Toppers, 1# ....-. L 11.08
Beorm ¢ of 54 Bulk .......... 12.00
Silver King 5¢ Hot Hut (NEW) 15.00
Pramlare ¢ Card Vendesr..... 14.50
Victor Model V 1§ ............ B.50
MW, 10 col. Tab Gum......... I1.50
Mills & col. Tab Gum ...ocenvs 14.50
DuGrenler 4 col. Tab Gum .... 14.50
Victor Vendoramas; ¢ .......- 11.95
Vieter 2000 (llke new) ........ 18.50
H.W. 54 Pkg. Vender ......... 11.50
Victor Bessball Game . . 19.50
MW Model &0 (llkke n“’j « 13.50

Victor Baby Grands, 54 -ﬂpl-lﬂl B.95
Victor 400, capsule ........... 10.00
Silver King Hunter; B/G (NEW) 1¥.50
5¢ Trading Card Vender: 3 col. 29.00
Acorm Model 400 1¢ B/ ...... 1150

2 col. Postape Stam
5 A 1H':ilh nt'i'ﬂ virsanes 1050

3 col. Ajax Hot Muk .......... 29.50

Send for lisk 2107 of merchand
charms, novelties and mlﬂ-llnu.h"

1/3 DEFOSIT OM ALL ORDERS,
BALANCE C.0.Dv,

SEND FA.‘I"MIH'I' I
ORDERS UN

Rﬂl(ﬂ (}oin Machine Exchange

B9 A Sprinp Garden 51,
Philadelphia 23. Pa

FI.II.L Fﬂl ALL

IMMEDIATE DELIVERY
World Famous

VICTOR

standard TOPPER

1c or 5¢

For Ball
Gum and
Charms,

avallable
for Peanuis

and Bulk

Candles.

Packed and
sold 4
fo a case.

Member National Vending
Machine Distributors, Inc.

BITTERMAN & SON

4711 E. 2Tth, Kansas City 17, Mo,
Phone: WAbash 3-3900

__ll

11|I

II.II.K 'H’EHDIHG GFEH.ATDIIS ot ihn Hutinnui ‘H’an:lnrl Associa-

tion convention in Chicago will

participate

in a drawing for this

1962 Falcon station wagon March 30. The Paul A. Price Com-
pany, sponsor of the drawing, has distributed tickets on the
following basis: One each for the first $1,200 of purchases in
1962 and one for each additional $100 purchase. Additional
tickets will be given for purchases made during the show. Win-
ners must be present at the drawing.

LONDON — Scopitone, the
French-made film juke box
machine introduced to Britain
in January at the Amusement
Trades Exbition, is getting its
biggest daily play in London's
Fleet Street.

This is reported by Norman
Miller, director of Radiovision
(Westminster) Ltd., distributors
of Scopitone here.

“Printers and journalists are
getting the biggest bang out of
it,” he said. The unit, located
in a 24-hour operated cafe, is
so busy that special arrange-
ments to keep coin change on
tap (the unit plays for one
shilling) had to be made.

The fact that the films to
date are vocal in French, in a
land where bilinguality is rare,
has not deterred spenders, who
on Fleet Street range from copy-
boys to veterans who roll the
daily presses, Miller said.

Radiovision official reports
their import of Scopitone units
as 50 a month minimum. “They
are placed on location as fast
as we can clear with customs,"
he said.

The firm favors the split-
commission method of opera-
tion, but sells outright at $6,900
with discount for quantity. Lease
price is $90 a week.

The first $30 is the operator’s,
on the split-take arrangement,
but is unguaranteed. e bal-
arice of payout is on a 50/50
deal.

llothwestery SUPER SIXTY g

Capsule Vender*

The ultimate in quality Capsule
Merchandising.

Vends any item which can be placed

in a capsule,

British Journalists Dig
French Film Juke Box

Transport cafes, operating
around the clock, are Scopi-
tone’s big market at present.
And the firm is placing ma-
chines “in every kind of loca-
tion, in order to make a study
of the best situations,” Miller
said.

Scopitone will introduce U. K,
sound films this month, These
are currently in production.
Radiovision controls its film
production in rented studio
space, and “seek ideas, story-
lines and scenarists with the
talent to compete with the brilli-
ance of the French film juke
box products.” These are scarce
at present, Miller indicated.

Scopitone got a gratis and ef-
fective sales boost from the BBC-
TV recently. The machine was
demonstrated on the States net’s
“Tonight” program, on Jan-
uary 29,

Guggenheim Items
® Continued from page 86

supermarkets and other retail
outlets where food is sold.
Magic Magnets, a 10-cent
capsule items, consists of two
Alnico-type magnets, both disks
with holes. They may attract or
repel and may be slipped on
pencils for an unusual effect.
The magnets can also chase
each other on a flat surface and
swing around each other.
Colored point-of-purchase dis-
plays for placement on globes
are available for both items.

HATIOHA!. VEIII}OI!S ASSG(]AIIOH

VEND-0-RAMA
1963

SHERATON-CHICAGO HOTEL
Chicago, Il

MARCH 28-29-30-31

"Chicage 98 the Key in 63"

« » » and you need to be there

TO SEE:
1. NEW MERCHANDISE
2. NEW EQUIPMENT
3. NEW METHODS

TO LEARN:
1. WHAT PROGRESS HAS BEEN MADE
2. WHAT OTHER OPERATORS DO
3. WHAT THE FUTURE HOLDS
4. NEW IDEAS

ATTENTION:

VENDING MACHINE OPERATORS
VENDING MACHINE DISTRIBUTORS

A SPECIAL PACKAGE PLAN COVERING ALL
EVENTS IS AVAILABLE AT

$15 per person — $25 per couple
Includes:

EXHIBITS

2 LUNCHEON MEETINGS
FRIDAY NIGHT PARTY
SATURDAY BANQUET AND SHOW

PARTICIPATION IN MYSTERY EVENT . ..
A DELIGHT OF PRIZES AND SURPRISES

LADIES" PROGRAM

REGISTER NOW FOR:

NATIONAL VENDORS ASSOCIATION

"VEND-O-RAMA 63"

SHERATON-CHICAGO HOTEL, CHICAGO, ILL.
MARCH 28 THRU 31

5¢, 10¢c and 25¢c.
*With QUICK-TACH af slight exira cosf.

H. B. HUTCHINSON, JR.

1784 N. Decatur Rd., N. E., Atlanta 7, Ga.
Phona: DRake T-4300

Send in the following blank with your check to:
JANE MASON
Exec. Secretary
1155 N. Cicero Ave., Chicago 51, IlL

VENDING HEADQUARTERS
- VICTOR

THE MOST COMPLETE and FINEST LINE
of BULK VENDORS

_

Enclosed find my check

in the amount of

reservations.

HANK GRANT, International
Amusement Company, Philo-

.. e e e L o e e S e e L e e | e e Sy L e b L D e el A e e et e et o . Lt e e e e e . o o e e s e Tl e S et R S L0 T, '-.::.::.::.__'..-2:.::.:.:_!;_'-.::.:;.__\-"'.,-., e et el i S et o
o - - Rl R oy " - . . - 0 - - 1 -

Mew Viclor 2000 Vendor, large Capacity ... §  delphia, with his son, Bruce, AR
Holds 2,000 Balls 100-Count Gum . . . or 600 10c : 4, leaves on the Holland-
« Capsules . . . Also Avallable 3 Balls |ﬂﬂ-l:uunl America liner Ryndam for
k Gum for 5c. $24.50 ea. Antwerp to attend the Ant- Address
! Large Stock of u':v.n#mh_rm- and Merchandise. :arp T;Fuda Fair. 't."LﬂIm:slﬂl:m
b R ] as offices in Philadelphia
LOGAN DISTRIBUTING CoO. dral Anifwers;. e Wil Be:on City State
.......... : u.s?_:“f'. MR W Saeme A1 the Continent six months. e e e e e L
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N.Y. OPS SET
ANNUAL BASH

NEW YORK —The Music
Operators of New York, the
New York State Operators
Guild and the Westchester Op-
erators Association will hold
their joint annual outing Sep-
tember 13-15 at the Nevelle
County Club, Catskill Mountain
resort. The annual meeting of
the New York State Coin Ma-
chine Association will be held
during the weekend.

OO0 000 A OGS

Phono Yells ‘Stop Thief'

ROME—A juke box acted as
a burglar alarm and enabled
the police to apprehend three
thieves who had made a career
of robbing bars and their ma-
chines. Long sought as the
“juke box band,” the trio in re-
moving the coin box while in a
bar in the Monte Mario section
put the box into action with the
sound at its strongest volume,
thus alerting the police. They
admitted some 20 similar rob-
beries.

FOR SALE

10 Late AY 160

10 Like New DS100
and DS160

J like New Rowe
AMI

WRITE FOR SPECIAL PRICE

WESTRAY ENTERPRISES

120 Boylston St.
Boston, Mass,

Rock-Ola Sefs
Boston Distrib

BOSTON — The Music and
Vending Corporation, a new
firm formed by Al Levine and
Al Simon, has been named
Rock-Ola distributor for New
England.

Simon, one of the deans of
the coin machine industry, is
Rock-Ola’s New York distribu-
tor., Levine had been sales man-
ager for Boston's Redd Distrib-
uting Company and had heen
associated with wvarious other
Boston distributors,

The new firm will handle the
complete line of Rock-Ola music
machines and accessories. An
open house at the firm's Com-
monwealth Avenue headquar-
ters is planned, with all New
England operators invited.

Custom Consoles

Big in Germany

MUNSTER, West Germany
— Heinrich Hecker, German
phonograph pioneer, anticipated
Seeburg’s LP Console concept
several years ago with his Pho-

nobar, which houses a Seeburg
mechanism in stylized cabinets
harmonizing with location fur-
nishings. Hecker's business has
boomed to the point where he
is now offering 10 different con-
sole styles, ranging from mod-
ern to period furniture. They
including the Bremen, the Vi-
enna (high cabinet), the Munich.
the Cologne. The Phunobar
comes equipped with six remote-
control selection panels. Hecker
attributes part of its success to
its “interior decoration consul-
tation,” which means that the
firm will send an expert to the
location to advise on the type
of console cabinet harmonizing
best with its decor.

Deluxe Shooting Gal. §375

“E:ELH BDWIEIIE‘“ PUCK BOWLERS idway Shoctina Cai. 17
: T rTEREESs e - .. s rprrena
Bally Trophy ........ 245 :.I;ncmr """" TREA e ":E Big Top eI
United Hoyal sonesess 1PH :un.r'!'.':-r.-l-l-::.-r::::: 145 | Spertsman . ......... 125
Bally Challenger ...., 375 | Bally Deluxe Civi ... 245 | United Sky Raiders .. 195
United Holiday ...... 745 E;rlr Lu? e 295 M"E mmpum
- £ Rockaf ...

PUCK BOWLERS United Shooting Ster. o3 s o s o
Keeney Bonus ...,...5 95 .E“m HnI'.-In-ﬂ-::.:..::.-:: 75
Keeney Spoed Lene .. 145 Road Racer ....,..... 34E
Keeney Contury ..,.. 145 | Exhibit Gallary ...... § 95 | Merry-Go-Round ..... 115
Keeney Jowel .1 11 185 | Rifle Gallery ..... .. 95 | Jet Pilgr ound ..... 125
AMERICAN 9" SHUFFLEBOARDS . ..... ... .$145

Burf-Proof Railst Exclusive Walley
Scorer! litl.?ullhun 21" Balls!
TEx4Z, Bdxd i

Mew Styling! New Dperating Mechanism! Formica
L P"Ellw{;unr”

apuwlar IEEg:
P0x50. Many other features.

WALNUT
FINISH ONLY

Ask your distributor for o demenstration, or write
or phone direct for information.

VALLEY SALES CO.

333 MORTON ST., BAY CITY, MICHIGAN. TWinbrook 5-8587

A DIVISION OF
VALLEY MFG. cO,

Teen Sounds Taking Hold
In Chi Juke Box Markets

CHICAGO—Collections here
may be slow but a lot of hot
new disks are keeping operators
tuned to the record market.

“Linda” by Jan and Dean on
Liberty was starting to break
into the operator circles as was
Paul and Paula’s second single,
“Young Lovers." Both are good

examples of a teen-oriented
sound taking hold in the pop
market, a growing tendency in
the record industry (see sep-
arate story).

Michael Clark's new “Work-
out” on the Imperial label is
getting good action in the harder
rock spots, and in the softer
vein, Frank Sinatra looks like
he’s on his way with “Call Me
Irresponsible” on his own Re-
prise label.

That’s the result of a spot-
check last week at Singer One
Stop, one of the city's leading
outlets for juke box wax. Fred
Sipiora noted that several of
last week’s breakers continued
to sell well to the juke box
trade.

“He's So Fine” by the Chif-
fons on Laurie along with “Jive
Samba” by Cannonball Adderley
on Riverside are good examples,

The Adderley disk started in
the race and jazz locations and
now seems to sbe spreading into
the pop market. Adderley was
due to open at the city's Suther-
land Lounge last Wednesday
(6), so there should be a further
impetus for his material.

Dan Stewart Dies
At Salt Lake City

DAN B. STEWART

FOR SALE
15 Mills Panorams

Completely overhauled with cabinets
In natural wood refinished. Mow
claws . . . new aperture plates . . .
new cam and gears . . . new gate
shoes . , ., elc.

10¢ or 25¢ coin chute optional.

PRICE $350

Come and see them at
F.O.B. Newark, M. J., MArket 4-3297
All types of film available for
Panorams,

PHIL GOULD

224 Market 5t., Newark, New Jersey

PHONO
RESTYLING

2 | G I WA

RO 53995 q;

Kits for Wurlitzer
1700, 180C
Kif for Sesburg
V& VL S5T9.95 ea

2901 M. Puloski Rd., Chicago a1, 1l

We have whatever you need in

SALT LAKE CITY—Dan B.
Stewart, owner of the large coin
machine distributorship  here
bearing his name, died unex-
pectedly last week of a cerebral
stroke,

Stewart spent more than 40
years in and out of the coin-
machine field. As a boy in Mor-
gan, Utah, he operated Counter
games and various amusement
devices.

He served during World War
I in the 145th Rifle Battalion.
In 1945 he bought the Reno
Club in Reno, Nev., which he
operated for two years,

He sold out to become a dis-
tributor for Rock-Ola and
United Phonograph line when it
came out some five years ago.,

He recently took over the
Waurlitzer distributorship, Other
lines included United, American
Shuffleboard, Universal Candy-
mat and J. H. Keeney,

Survivors include his widow
who will continue to operate the .
firm, his mother, brothers and L%
sisters. Burial was in Salt Lake
City.

You can ALWAYS depend
on ACTIVE ALL WAYS

Exclusive Chicogo Area
Distributor for

WURLITZER

PHONOGRAPH
and PARTS

1750 W, NORTH "AVE "

CHICAGO 27, ILLINDIS .

GOTTLIEB GAMES!

Contact Us Today
World's Largest Distributor of Pinballs

Excluilve Gottlieb and Rock-Ola Distributer for Eszbemn
Pennsylvania, South Jersay and Delaware.

AMUSEMENT MACHINES (0.

666 N. Broad St., Phila. 30, Pa.

POplar 9-4495

Wrile ar wire for pricey

IMPORTERS

SEND FOR

LATEST CATALOG

64 Pages—Fully |
Ilustrated.

COIN MACHINE
EXCHANGE, Inc.
loe Elinge

Cable: “"FIRSTCOIN"—Chlcagn
Dickeny 2-0500

REVOLUTIONARY NEW
CAMERA INSTANTLY
PHOTOGRAPHS CHECK

ACTUAL PHOTOGRAPH
TAKEN BY CHECK-MATE

SEMTINEL

This Seientifically-Desiened
I6MM camera answers the two
questions you always ask when a
check bounces, 1.) What did the
person look like? 2.) Where can
I find him? Bad check passers
avoid the CHECK-MATE SEN.
TINEL becanse his picture and
his check are photoeraphically
recorded in just 15 seconds.

ONLY $"|' 95

WHOLESALE DISCOUNT
ON LARGE ORDERS

SUPER-MARKETS » DEPARTMENT STORES » HOTELS, MOTELS
GAS STATIONS o RACE TRACKS » AIRLINE TICKET OFFICES
Every business profits with a CHECK-MATE
SENTINEL, You too will build extra voelume and
sufeguard your profit with this attractive, low<cost
nit. No other investment gives you so much

protection.

The CHECK-MATE SENTINEI, may nlso be
rented on a monthly lease plan., . W RITE TODAY
FOR COMPLETE INFOR TATION.

1 ROLL OF FILM WILL TAKE 1,000 PICTURES
FAST FILM PROCESSING "IN OUR.OWN STUDIO

|
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BARGAINS

FOR THE WEEK
GAMES GAMES

250 OF THEM

Received a Large Lot of Drink
and Coffee Vending Machings in
Trade, alko a Large Lot of

MADISON, Wis.—Continu-
ing its “Bring 'em to the pro-
spect” program, United, Inc.,
recently held a successful two-

Phonographs. day Wurlitzer Model 2700 show-
WHAT DO YOU NEED! ing for operators in the Madi-

”"m““‘.m“'.'f‘.‘!‘!','t.Hi.”.;ﬂ:ﬂ sOn aera.

Bally Chall B TR }

l'tll Iml.5=# III: Iﬁu“l;'i:r.. 435,04 Bad weather had .c-nmped at-

Jumbo Bowler, 16 FF. .... 275.00 = d

E:ﬂ‘.‘:' ’lﬁlﬂan 16 Ft. ..... 425.00 tenda_n-:e during the_ Statf.'w:1 e

DuGrenier L:-’d&l’.'i:'liil'” B Waurlitzer debut at United, Inc.’s,

nw"-mu"i':r’:l:'u'ﬂi'ir‘-'ﬁ&im Milwaukee headquarters earlier

repainted hammericid

finish and reconditioned 200.00 in the year, A subsequent spon-
Wo have many large ball Bowlers taneous trade showing in Green
for sale, as Is. What price do you Bay drew a fine response. It

offer] t the pattern for this follow-up
Wrife or Call Us Collect. n Madison,

Miln 13511 According to distributor Harry
Jacobs Jr., “We might handle
it this way every year from now
on. It's pretty difficult to pull
operators from all over the
State to Milwaukee for each of
the showings. Our exposure in
Green Bay and in Madison was
very satisfactory. [ attribute it
to the fact that we took the

Our Price List on Full
E#-“ﬂhEui:-nnnhu Machines.

DIBTRIBUTORE;!

2315 Olive St., St. Louis 3, Mo.
Phone: MAin 1-3511; Cable: Cendist

BUY! METAL TYPERS

VENDING ALUMINUM IDENTIFICATION DISC
1. LIFE-TIME INCOME

WHY ! 2. TROUBLE-FREE OPERATION

3. ONLY 18"x18"

$ TarDARD H ARVARD

a METAL TYPER. inc.

1318 N. WESTERN AVE.
CHICAGD 22, ILL.
EV 4-3120

"Puofit-Mokou” e
chicago coin

"ALL STAR" BASEBALL o ROYAL CROWN BOWLER
CITATION PUCK BOWLER

CHICAGD DYNAMIC INDUSTRIES, INC. 1725 W. DIVERSEY CHICAGD 14

| : L‘“‘“““““\“‘w

:.-' I e
pEmaas electric
i
1 === scoreboard

FOR SHUFFLEBOARDS
Hatural Finish Hardwosd Cabinst

- ' & Two-faced @ 10c 1 player or 10c 2
' f @ Fits any shuffleboard player by simple plug
[ ﬁnrni 1521 and/or switchover
paints Alaminum button scor-
® Large metal ABT coin % !
rejector box ing blocks

Coin-oporated & Chrome tube supports

| IMMEDIATE DELIVERY . . . 5159‘50

Terms: [ /3 dep., Bal. COD or 5.0,

MARVEL MANUFACTURING CO.

2845 W. Fullertan Ave., Chicago 47, Il
Phone: O 2-2423

l‘““““““““\““““\ﬂ

NS N N N N N N R N N,

Wisconsin Wurlitzer Distributor
Prefers Area Model Showings

trouble to go directly to the op-
erators in the territory with the
new equipment. They appreciate
the convenience.”

Madison ops who showed
up at the Lorraine Hotel to
attend the United, Inc., Wur-
litzer exhibit, included Lou
Glass, Moon Molinaro and
Walter Greenberg, Modern Spe-
cialties; Joe and Jerry Volk,
Volk Music; Nate Robinson,
Madison Coin, and Mr. Cam-
eron, Smith-Cameron Company.

Qut-of-towners were C. S,
Pierce and Dick Wraight, Pierce
Music, Brodhead; Arthur Bariz
and his son, Bartz Music, Mt.
Horeb; Mr. and Mrs. Andy
Waterman, Wisconsin Dells; Mr.
and Mrs. Neil Nate, Wisconsin
Dells; Charles Manley, Portage,
and Ralph Percifield, Beaver
Dam.

lIl. Solon Asks
Anti-Bingo Ban

SPRINGFIELD, Ill.—Bills to
outlaw “bingo type"” pinball
games in [llinois were introduced
in both houses of the Legislature
here last week.

Rep. Albert W. Hachmeister
(R., Chicago), chairman of the
powerful House Executive Com-
mittee, was chief sponsor of the
House bill. Sen. Robert R. Can-
field (R., Rockford), former
Winnebago County State's at-
torney, was chief sponsor in the
Senate,

Hachmeister has said that
“the machines are controlled by
the crime syndicate which gets
an estimated take of $30,000,-
000 a year from them in the
State.”

Legislation to outlaw the ma-
chines was passed by the 1959
Legislature but was vetoed by
former Gov. William G, Strat-
ton. The Senate passed bills to
outlaw the machines in 1961,
but they failed in the House.

help your heart fund

N

®
help your heart

[ - S —— 1]

AMERICAN'S

F-.-hrrinfr: Totally new, cantilevered scoreboard.
built-

Mew in light in scoreboard. New end lamps
for beauty and illumination.
Mew! For the first time—
Horse-Collar Play Control
MHew! Drop coln
mechanism built

leg.

inte centar

HF.'\:H'I'.I.ﬂI'IlhII :
HIm r= :
'ru-uf F'INPEII#TE
ONTROL (even

The ULTIMATE in shuffleboards

Watch your profits soar
when you operate the

See it at your distributor now or write for free
color brochure.

Bamherwin Y W2074CL)1 SHUFFLEBOARD COMPANY
E‘#ﬁi‘ﬁf‘:” 210 Paterson Plank Road, Union City, N. J. UNion 5-6633

ALL NEW IMPERIAL!

we\ A AMericanradiohistorzcoms————————

Bowlers Bring Home Bacon
For Lively Window Display

48

PARAMOUNT AMUSEMENT COMPANY’S store window displays
trophies won by the firm‘'s bowling team over the years.

KANSAS CITY, Mo.—It is
usually difficult for a phono-
graph operator to capitalize on
window display — particularly
since there are so few items of
public interest in his domain.

At Paramount Amusement
Company here, however, the
company’s highly unusual win-
dow display policy not only gets
constant attention, but builds
company prestige in the com-
munity.

The Kansas City phonograph-
amusement machine operation
has sponsored a bowling team
for many years, and stocks the
shop window, facing out on
Kansas City’s busy Main Street,
full of trophies which have been
won year after year.

The display includes many
gold trophies, including com-
plete-team novelty types which
show five-bowler's plays at once,

ADVERTISING IN
D BUSINESSPAPERS
MEANS BUSINESS

along with more standard vase
or urn-type awards.

Consistent winners in bowling
competition, the Kansas City
phonograph operators’ team has
become extremely well known,
and through tying the headquar-
ters to the team reputation,
much good will and public rec-
ognition has been earned.

In fact, there have been nu-
merous instances in which the
company has been invited to
spot amusement machines or a
phonograph by location owners
who got their first acquaintance-
ship with the coin machine firm
simply through noticing the win-
dow display.

SPECIALS
FROM THE

WORLD'S
LARGEST

INVENTORY

Complete and Ready
To Go At The Best

Prices Ever Offered

PINS
Each

5 Wms. Hl Ways 1 Player,5210.00

4 Wms. Serenade 2 Player. I!IE_.E
4 Wms., Flesta 2 Player.. 175.00
3 Music Man Wms. 4 Player 310.00

F Midway Target Gallery (The
Pin Game with a Bat). 350.00

3 Midway Baseball (The
different Baseball Game) 350.00

All Priess Quoted Crabed
F.o.B. Phila.

WIRE—PHONE—WRITE TODAY

Send for Complefe Lisis From
World's Largesi Invenfory

ARCADE—GAMES—BINGOS
RIDES—MUSIC—eate.

DAVID ROSEN

Exclovive A-M | Dish, Ea Pa
B5% W, BROAD SIREET, PHILA. 23, PA
PHOME: CENTER 2-2903
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Bomb Tossed Into

London Show Room

LONDON—The show room
of Phonographic Equipment,
Lid,, West London, was
bombed from a passing auto-
mobile on Saturday (2).

The raiders, described by
principal Gordon Marks as "just
vandals,” tossed a home-made
grenade into the firm’s Lad-
broke Grove showrooms, smash-

ing several plate glass windows
juke boxes

and deluging 15
with debris.

“No serious damage was done
to the juke boxes,” Marks said.

The phonograph equipment,
exceeded $5
largely from
fruit machines and juke box
better
Marks said.

Partner Cyril Shack is cur-
rently in the U. §. on a buying

furnover
1962,

whose
million in

trading, expects even

business this vyear,

tour.

SEEBURG
ACCESSORY
RIOT!

334 N. BROAD STREET

LO 4-94415

The New Seeburg Consoles ond
Consolettes are replacing equip-
ment so rapidly thot our ware-
house is bulging.

ALL EQUIPMENT CLEANED, CHECKED ARD
IN GOOD WORKING CONDITION.

All prices based on lots of 10—write tor guantity prices on lots of 25 ar maore.

3 W1—100 Wall Boxes ............ .. 519.50
Y 3 WA—200 Wall Boxes ............ P TTTITE 39.50
Toararol - SDWERRIE o oo R 5.00
Seeburg HI FI Wall Speakers, HFCV 28" .. ......... 19.50
Seeburg HI FI Corner Speakers, HFCV 3.8" ... .... .. 19.50
Seeburg HI FI Cormer Wall Speakers, CV(BS 1-87...... 19.50
Recessed 12" Speakers, HFCY 1-12" ... ........... 15.00
Recessed 8" Speakers, CV 8" . i . 10.00
Remole Power Supplies ...........cccoiiviviinen 5.00

Write for special prices on used Sesgburg Bar Brackets for all types of wall boxes.

Eastern Music Systems Corp.

FHILADELFHIA 2, PA.

Rock and Roll—a Lively Corpse

® Continued from page 84

a slralghl pop record doesn’t
have, at least to start with.

Parents hear kids playing the
record, they hear it on radio,
pretty soon they begin to like
it, and buy it. and play it. This
isn't necessarily so for all ree-
ords, but it's increasingly so
with the big ones.

“Big Girls Don’t Cry," also by
the Four Seasons on Vee Jay.
is another example. It started
with the kids and branched to
adults.

So did “Go Away Little Garl™
by Steve Lawrence on Colum-
bia; and a newer example is
“¥Yakety Sax” by Boots Ran-
dolph on Monument.

The only places where this
isn’t true is the really gquiet
locations, intimate lounges and
the like. They never do go for
the screaming sound. But these
places are few and far between.

What it means to a juke box
operator is a good “cover” rec-
ord. That is, a record that can
g0 on any type location (it
covers them all).

All of which is good news,
since, as Sipiora points out, sin-
gles are selling less but there are
maore out.

Without going into statistics,
a pop record today has nowhere
near the long life it did a few
Years ago.

The over-all volume is good,
but it's spread over many more
labels. A pop hit poes up
faster, dies faster, and in the
long run, sells less.

Looking at -the situation in
Chicago, few records (singles)
are on the charts more than
three or four weeks. A record
on as long as eight or 10
weeks is a piant hit.

As a result, juke box opera-
tors aren't able to take too
many chances. Neither they nor
the record stoces will buy in
depth. Radio stations are also
up in sensitivity, adding to a
speeding up of the cycle.

A record that hangs on, as
a rock and roll hit going pop,.
gives the operator a chance to
come oul.

Williams Ball Game

® Continued from page 81

quarter chutes, metal door, for-
mica playfield and stainless steel
trim. Other features include a
new 24-volt system, push-pull
latch mechanism for the front
molding, new relays, new motor
operated target re-set, and
“brushed nickel” front door and
frame.

Labels Come Off

ROME—In order to empha-
size  their numbers on juke
hoxes, Voce del Padrone now
publishes a detachable label on
every 45 r.p.m. jacket, thus as-
suring themselves of full identi-
fication for their records which
are also issued on Columbia,
Pathe, Capitol and Liberty la-
bels in Italy.

Repl ays

%M@m ELECTRONIC MANUFACTURING CORP.

1963

The QOriginal Designers
of Authentic
Baseball Games.

m-—--:-m
=

ning Unit.

For-*°

Formica Playfield

Players actually run the bases
with Williams Patented Base Run-

MYSTERY PITCHER THROWS
FAST BALL — 5LOW BALL
INSIDE — OQUTSIDE PITCHES.

/' GRAND SLAM
HOME RUN (Adj.)

v “TOPPING"* SCORE TO BEAT

/ TOTAL RUNS SCORED
v/ MATCH FEATURE (Adjustable)

Stainless Steel Trim

Home Runs.

are lit.

4242 W. FILLMORE 5T. » CHICAGO 24, ILLINOIS

When you buy a baseball game —buy Williams

SEE THESE NEW EXCITING.
FEATURES IN WILLIAMS
NEW 1963 BASEBALL GAME

Ready to Score

-* MORE MONEY
for YOU!

Replay Model with EXTRA
Inning Feature, and

Over the Fence

Extra Inning for
HOME RUN

when arrows

BUY

TOP EAIHRHIHGS

EVERY TYPE OF LOCATION
EVERYWHERE

FOR SALE

CAMES & BOWLERS

United Handicap Shuffle . .5 65.00
Chicoln Championship Shoffle 9500
Willlams Tie-Tac-Tor . 75,00

Bally Congress Shuffle . ... %35.00
Congress Shuffle .... ... B35.00
Gottlieb Sitting F‘n:H'r 125.00
Gottliek Silver 75.00
PHONOS

Wurlitzer 2400, 2404, T410.3545.00
Wurlitzer 2500, 2504, 2510. &45.00
Worlitzer 2300 .. . 445.00
Hock-0la Hide-A-Way 1440. . 75.00
AMI G120 .. : . 245.00

AN F120 ..... . 175.00
Seeburg T30 5&5.00
Sechurg AQ 18035 &S5 .00
CIGARETTE VENDORS
Smokeshop, ¥ column ., ..525.00

Eastern, 22 eolumm ... ..,.. 4500

Call, Write or Cahle.
Cable: LEWJO

We are now distributers for
Emokeshops and Goftlieb.

lewdmeg Distributing Co.

Exclusive Wurlitzar Distributor
1301 N, Capitol Ave. 329 W. NinthST

: Covinglanas Ky.
Indianapolis, Ind. Greater Cincinnali

Tel.: MElrase 5-1593 Tel; AX 16969

MNew Action

Otticial
Baseball
Scoring

New 24 volt system ® New “push-pull” latch mechanism for
" front molding ® New Relays ® New motor operated target

reset ® New “brushed nickel”” front door and frame.

worvrarmericanradiohistory com
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Servicemen From 60 Music Firms

® Continued from pape 83

= . s

Ralph Kelly, Clyde Lower, Inc.;
Jim Miragha; Harry Chase and
Joe Carter, Tri-City Amuse-
ment, Inc., and Andy Fox and
Eddy Yusaitis, Fox Amusement.

On hand in Syracuse were
Robert Minier and Fred Hast-
ings, Putnam & O'Brien; Cobart
Hunt and Paul Egan, American
Amusement; Alvin Esselbwin,
N & N Amusement; Richard
Sage, Finger Lakes Phonograph;

European Buyers

® Continued from pape 82

ments to the Continent, and dis-
tribution center for Europe and
staging point for shipments to
the Middle East and Africa (al-

Dick Bell, Joy Automatics; How-
ard Lowe, Modern Amusements:
Roy Beaver, Tri-City Amuse-
ment, and William Bettner, Ar-
row Amusement.

In Rochester were Charles
Winters, Winters Amusement;
Sid Jenkins, Lewis Moschiano
and Dick Sage, Finger Lakes
Phonograph; Don Sullivan, Dan
Striecher, Mike Ribando, Ernie
and Mike Colanni, A-1 Amuse-
ments; Mike Driscoll, A & B
Equipment; Joe Major, Don
Thomas and Sheldon Limes,
Joy Automatics; Sam Polinas,
Ardmore Vending, Pete Carr,
Jefferson Amusement; Frank
Leonardo, Leonardo Amuse-
ment, and Carl Piccarreto.

At Buffalo were Joe Karl

L
Cinebox Demand
High in Britain
LONDON—The Italian-made
motion picture juke box is keep-
ing British distributor Filmbox
Equipment Co., Ltd, *“fran-

tically busy,” according to K. J.
Strachan, sales executive.

Strachan reports more than
100 Cinebox units installed—
by sale or lease—since January.
Butlin's, holiday camp organiza-
tion, is one big customer, and
other major holiday camp firms
are closing large orders at this
time, he said. Some machines
are on a commission basis,

The film-juke box units retails
here at $3,750, plus contract
for film changes, which are pre-
sently being made <n an average
of once a week.

Bingo Target of Kansas Bill

® Continued from page 81

possession of a federal gaming
device stamp “probable cause
for issuance of a search war-
rant.” Once State agents got
their hands on the machines,
they could be held while court
action was undertaken against
them.

The model act would make
pinball machines with provi-
sions for multiple coin insertion,
a knock-off button and a meter
for recording games won contra-
band and automatically subject
to seizure,

Under terms of the model act,
the location operator and owner
of such a machine would be
equally liable.

The federal courts in Kansas
have ruled that pinball ma-

cost $875 while a used machine
can be bought for between $250
and $275.

The Senate Judiciary Com-
mittee, which is the group con-
sidering the model act, has not
shown any indication it wants
to act quickly on the proposal.

Two members of the commit-
tee—which is com of all
the attorneys in the State Sen-
ate—represent the Kansas City,
Kan., and Wichita area locations
that have traditionally opposed
legislation against the pinballs.

Weather, Flu

® Continued from page 83
then come back to background

though most of this trade moves Vending: Robert Utter. Coin Filmbox Equipment is geared : : music and juke boxes bigger
d:rfj[:ﬂ}éi. 5 : B ﬁmusf_.,%ﬂm; Floyd Racon, t{L the problem nfp film supply and gﬁnﬁa;?nhg %isﬁcg;mgnfjemmuﬁi than ever. It's just a fad of the
. 3. artment of Com- i T change. Its subsidiary Parkside moment,” said Silverstein,
P Raeon Vending; Joe Petix; Ken & o T bear a $250 Internal Revenue g

merce totals for Belgium (and
therefore for a wide segment of
the Continental trade as well)

Stewart, of Sherry Amuse-
ment; Richard Pavilon,
Vending; Joe Fisher, of Votopho

Art's

Film Productions, Ltd.. active
m TV and advertising films,
furnishes this product. ‘There are

Service stamp.
Possession Not Illegal

Last annoyance to come out
of this winter is a proposed $50
State tax on juke boxes now

are: August, $275711 ($96,- Co. Frank Reminway, Harold 63 sound films currently circu- . , being discussed in the Legisla-
055); éeptember, $214,739  Haslason and nﬂnafd Davis, lating Cinebox locations, Stra- But in Kansas, possession of  ture. Comella revealed that the
($78,441); October, $123,175  Cataract Amusement: John Lan-  chan said. machines with the federal stamp  situation is being watched
(89,814). atta, Sherry Amusement; George London’s State Cinema Ball. 15 Ot illegal. Investigators must  closely. If allowed to pass it

Moreover, when new machine
exports are substantial, as in the
case of shipments to West Ger-
many, these consist primarily of
mechanisms, which are installed
in cabinets and with speakers
and amplifiers manufactured in
West Germany.

A trade source in Hamburg
summarized, “The Continental
market for the big new Ameri-

Maier, Bathrick Enterprises, and
Southwest Music.

British Coin Firms

® Continued from page 81

reported to have booked stands
for LVA’s initial exposition. And
the organizers expect wvast
crowds, most of them arriving
in charter-bus loads from the

room, a Rank Organisation edi-
fice, is featuring Cinebox ses-
sions projected onto a large
special screen, during dance-time
Intermissions.

more taverns than cafes, and
about as many licensed clubs,
As a showcase for juke boxes
and coin-amusement machines,
the Trade Fair would be hard

have evidence of a pay-off.

The attorney general's office
keeps a continuing watch on the
machines They estimate that a
bingo-type pinball in a good lo-
cation will bring in between
5300 and %400 a week, Ma-
chines in a bad location will
bring in an estimated $40 to
550 weekly, they said.

Machines will not be left in
a location that brings less, in-
vestigators say, because of the

would deprive many “fringe”
locations of music, he believes.

He stated flatly that this
would liquidate about 20 per
cent of all locations in this area.

Despite the weather, flu, FM
radios, strikes and the tax pro-
posal, most of the operators
contacted are still convinced
that 1963 is going to be a good
vear, Veteran operator Charles

can boxes is getting tougher. All provinces. to beat. Because licensing jus- cost of the federal revenue Metro of C. M. Music Company
the pressure is growing from Germane to coinmen's initia-  tices are tending currently to  stamp. is holding his own despite all
new European equipment and  tive in joining the British liquor  favor the grant of music permits Investigators have checked  these irritations,

from reconditioned U. . equip-
ment.”

trade’s first show in London is
the fact that the nation has

to pubs and clubs, they are
tougher on cafes, in many areas.

the market and estimated that
a new bingo-type pinball will

Perhaps all the gloom is due
1o the weather.
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- PLAYER

NEW
4-PLAYER
MAGIC @

!

NEEW| EXTRA BALL FEATURE

RETURN

N [ENAY

ALL
NEW

N]

EW| COIN

NEW | DOUBLE-SIZE CASH BOX
FRONT DOOR STYLING

SECURITY DOOR LOCK

PLAYBOARD AUTO-CLAMP

NI ERY

NEW| MAXIMUM

SEE THE MAGIC OF
THESE PLAY-MAKING,
PROFIT-MAKING FEATURES:

SEE
YOUR
DISTRIBUTOR @

B Exira ball feature made by hifting Roto-Star

B Making rollovers advances Roto-Target value |

B Hitting Roto-Target scores indicated value; re-sets target values
M Bulls-eye targets turn pop bumpers on and off

M 4-places to spin Roto-Targets

-

e
L

B Stainless cabinet tfrim W All the deluxe Gottlieb features

T

-~ .
A 8
"r.fl"‘“

T e A T BT T

New "Hard-Cote"
Finish Extends Playboard
Life to an All-Time

High!

1140-50 N. Kostner Avenue * Chicago 51, lllinols

SHILL GAME

I¥'s Alwgys Prefitable to Operate Gaottlinh Gamas!

L
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ine Automatic Music

The Wurlitzer 2700 is a unigque combination of features. One group, like the Ten Top Tunes
with its Golden Selector Bar and the fully programmed half-dollar play, is designed

to increase the phonograph's earnings. The other group, like the 2700's high-speed title
strip changing, tilt-out amplifier and plug-in relays, is engineered to radically

reduce service time and costs. Together, ALL the features add up to a conclusion Wurlitzer
operators have already found out in the field . . . feature for feature . . . point for point

. the Wurlitzer 2700 is the greatest money-maker in automatic music.

IRLITZER 27C

Literally Alive with Money Making Features

THE WURLITZER COMPANY
NORTH TONAWANDA, NEW YORK

107 Years of Musical Experience
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SPRING CLEAN-UP
ol a special ene-c

ot the Americana H g =

recently woas Unile

N. i . ords President Art g -
ws ma e s . T e dress to distribuli :
e - . the Firm's new "Ciean up anu—
e _ _ |
H - [1

March Inte Spring” sales plon.
Meorris 5. Price, notional sales
director (right], also spoke.

BEAR MARKET: Fomous Smokey the Bear sits in on session with the Limeliters
for RCA Victar recording of “The Crying Trees.” The folk-type tune will be

used in conjunction with annuval Smokey the Baar forest Fire prevention campaign.

4
i

THE WINNAH: Thrill of o lifetime is written all over the faces sponsored by the Buddy Dean TV show in Boltimore. Winners
of the Royaolettes, Baltimere vocal group, as they learn thaot were immediately signed by Chancellor Records. Their first
they won over 1,000 other contestants in tolent contest releasa is called “Ne Big Thing."

PACTING: Instrumental-singing group, the Casuvals, who once FIRST EFFORT: Checking the score of singer Barbara Grind-

bocked up Brendo Lee, sign recording contract with Minare stafi's first release for Showcoss Records are Mel Tillis (left) A FID...H .ﬁ.ul.PHnﬁ.: Harry .ﬁ..pn:irnllri:. of New York's ‘.!FI‘III nill‘ﬁhl.:ﬁﬂ, HT: Warner
Records. Standing ore Mortin Hosrls, of Storday; Loman and Joe Tonner (right). Locking pleased is Monument Records Bros." Sid Schoffer (district sales manager) ate eoch oworded gold records
Fike, Richard Willlams and Jelf Gorden. Seated are Billy Presidant Fred Foster. Top side, “"Where the Red Roses Grow.” by .B'“h Summaers !rlg‘h!:'l. Warner Bros, Records’ national soles manager, for
Cmith and Herh thuchar. having seld aver $1 million worth of Allan Sherman’s “My Son, the Folk Singer”

EPIC-GRAMARY: Popular British
songstress Helen Shopire poys
close attention to playback at
Epic recording session in Mosh-
ville's Bradley Studios. She or-
rived in Nashville, via New
York, to cul new set of tunes,
Paying equal attention are Nor-
rie Paramor (left), Helen's Eng-
lish o.&r Frm:lul;:r* and Al
Katha, Epic a.b&r. producer, who
records her in this country.

I.lﬂ'_.-r
! 1

BIG & LITTLE: Recording
together far the first time
are Lenox artists “Little
Esther Phillips and “Big
Al" Downing. Soon to be
released, the single is
entitled “Till the Well
Runs Dry” b/w “If You
Want It, I've Got . The
poir were total strongers
before disk date.

HOFPEFULS: Hot elbum artist Lena Herne is caught in HOMECOMING: Dimension recording artist
o rolaxed mood with Charter Records President Little Eva lands in New York ofter g suc-
Richard Pierce during recording session of her first cessful promotion jount in England 1o push
LP for that label. Album is set to be reléased on her hit single, “Let's Turkey Trot.”

March 11,
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