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% NATIONAL BREAKOUTS

No Matiomal Breakouls This Week.

% REGIONAL BREAKOUTS

These new records, not yel on Billboard's
Hot 100, have been reporied getting streng
sales action by dealers 1n major markel(s)
listed In parentheses.

TRUE LOVE WAYS . . .

Buddy Holly, Coral 62352
(Nor Va Jak, BMI) (Baltimore, Atlanla)

| KNOW BETTER . . .

Flamingos, End 1121 (Nom, BM1)
(Pittsburgh, Washington)

JACK THE RIPPER . . .

Link Wray & His Ray Men, Swan 4121
{Andval-Florentine, BMI)
(Ballimore, Hartford)

MY HEART CAN'T TAKE IT NO MORE. ..

'Eﬂﬁrnrms. Motown 1040 (Jobete, BMI)
(Philadelphia)

SUGAR (Parls 1 8 11} . . .

Ronnie Woods, Everest 2024
(Maduri, BMI) (Cleveland)

BO DIDDLEY . . .

Buddy Hullﬁ, Coral 62352 (Arc, BMI)
(Milwaukee

$IX DAYS ON THE ROAD . . .

Dave Dudley, Golden Wing 3020
(Newkeys-Tune, BMI)
(Minneapolis-5. Paul)

SAD, SAD GIRL AND BOY . ..

Impressions, ABC-Paramount 10431

(Corfom, BMI) (Philadelphia)

YOU KMOW IT AIN'T RIGHT . . .
Joe Hinfon, Back Seat 537 (Don, BMI)
(Mamphis-Nashville)

MOON RACE . . .

Citations, Sara 3301 (Kirchstein, BMI)
(Milwaukes}
NEEDLES AND PINS . . .

Jackie DeShannon, Liberty 55563
(Metric. BMI} (Los Angeles)

ALBUMS
Page One Albums will be

found in the LP Review
Saction of this issue
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DARRYL F. ZANUCK'S
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JFK Gets Ist Band isks

NEW YORK—George Marek,
chief of RCA Victor Records,
presented President John F.
Kennedy with mint pressings of
the first four commercial re-
cordings ever made by the four
U. S. service bands. The four
albums, all on Victor Dyna-
groove, were presented in the
President’s office in the Capitol
by Roger Stevens, chairman of
the MNational Cultural Center;
George Marek, vice-president of
RCA Victor, and service band

= N
P .

conductors Lt. Colonel Hugh
Curry, U. 5. Army; Lt. Colonel
Albert Schoepper, U. 5. Marine

Corps; Lt. Anthony Mitchell,
L. 5. Navy, and Colonel George
Howard, U. 8. Air Force.

All profits from the sale of
the records, 95 cents on each
album, will go to the National
Cultural Center fund in Wash-
ington. The albums will go on
sale on May 1. They represent
co-operation on the part of Vic-

"

tor, the Department of Defense
(which provided the services of
the musicians), the AFM,

AFTRA, and the composers, uar-
rangers and music publishers,
who all waived their fees and
royalties on behalf of the Na-
tional Cultural Center.

Sales of these records will
form an important part of the
national fund raising drive to
build in Washington a center
for the performing arts.

Dot Tests Surplus Sale
Direct to Consumers

By LEE ZHITO

HOLLYWOOD—Dot Records is testing several direct mail plans aimed at (1) disposing surplus prod-

uct, and (2) effectively fighting th

Dot President Randy Wood has been pleased with the results of the continuing tests and feels

e record clubs,

Billboard learned last week. It was also learned that

that his

firm stands on the threshold of finding a workable solution to two of the industry’s knottiest problems.

Basis of the plan is a direct
mail offer to consumers of sur-
plus Dot product at prices dras-
tically lower than the record
club deals. This serves the pur-
pases of clearing Dot’s surplus
wares without the label having
to dump the product on the reg-
ular record market. Thus, Dot
feels it protects the regular
dealer from having to compete
with dump merchants or dis-
counters. By handling it itself
on a direct mail basis, Dot feels
it can protect the prices withoul
having them footballed, and still
protects its regular price image
at the retail store level.

Basic Offer

Basic offer consists of singles
at 19 cents (minimum of 10 to
an order, maximum of 30),
monaural LP's at 89 cents per
album (minimum order of five,
limit of 15 to a customer), and
99 cents for stereo LP's (mini-
mum and maximum same as in

(Continued on page 4)
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MOA BID FOR CLOSER
TIES APPEALS TO ROSA

CHICAGO—The Music Operator of America's bid for closer
co-operation with the record industry this week resulied in the
announcement that ROSA, the one-stop trade association, will play
4 prominent role in the forthcoming convention of the music
machine operators in Chicago, September 4-6.

In a leiter to Bob Blundred, MOA executive director, Irv
Perlman, ROSA president, said: “We will back your organization
100 per cent by having a booth and exhibit at your conventon,
being part of your seminars and panel discussions.”

MOA had proposed a joint convention with ROSA on the
theory that the two groups would attract widespread support from
record manufacturers, This vear ROSA is holding its convention
in Miami, June 23-25, immediately preceding the ARMADA con-

clave.
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Label Planning
Leans Heavily
On New Style

By JACK MAHER

NEW YORK — Is the bossa
nova dead or dying? Disk min
agree the name itself might™_
have lost some of its magic,
but the music itself, by par-
ticular artists, still has potent
appeal. Even more importantly,
a good many of the Brazilian
music supporters believe the
bossa nova's influence on all
aspects of the music industry
has been mighty potent,

Bossa nova as a musical
phenomenon has prospered in a
variety of places. Its impact has
certainly been fell on the jazz
trade. In addition, the bossa
beat has built a cult of its own
which secks the authentic sound
as well as the jazz sound.
These consumers go for the
Gilberto, Bonfa, and Jobim
disks, and LP's by other artists
that approximate the authentic
sound.

Then, too, the sound of bossa
nova has infiltrated strictly po
single areas. “Our Day Will
Come™ by Ruby and the Ro-
mantics on Kapp, “Blame It on
the Bossa Nova" by Eydie
Gorme and “One (Is Just a
Lonely Number)” by the Cor-
vells are just a few of the disks
for the teen-age audience that in-
corporate the subtle back seat.
Joe Harnell’s “Fly Me to the
Moon™ and *“Diane” are the
middle of the road program-
ming disks that have made use
of the bossa nova beat.

On the album front, Verve,
which had one of the big bossa
sets in “Jazz Samba,"” has backed
it up with more solid Stan
Getz bossa nova material, Two
big band sets and another which
teams Getz with Luiz Bonfa are
already on the market. Another
teams Getz with Joao
Gilberto is in the can, The label
is also negotiating to teamy Getz
with another top hossa guitarist.

Creed Tavlor, who produced
all the top bossa material for
Verve, says that, should this
album get past the negofiation
stage and into the can, it would
probably be the final Getz
hossa set. Taylor has also put
out a Verve album which has
Bonfa as the featured artist.

Most other companies are
figuring pretty much the same
way. Herbie Mann has another

(Continwed on page 8)
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EQUIPMENT NEWSLETTER

So FTC Wants
Truth in Ads?

By DAVID LACHENMBRUCH
Billboard Contributing Editer g Editerial Director, Television Digest

ONWARD AND UPWARD with truth in advertising: We
know that the Federal Trade Commission is thinking only of our
own protection and welfare in trying to arrive at a definition of
high fidelity. We realize that we, the public, must
be protected from false or misleading advertising
claims. We think the FTC is doing a good job
guarding the public, and the fact that it's finally
got around to defining high fidelity indicates that
it must be caught up on most of its other problems.
But there are a few things that bother us.

For example, 1 saw some of that new “soft"
whiskey advertised the other day. Figured this
would allow me to make a good non-alcoholic
whiskey sour. Fed some to our 16-year-old daugh-
ter. She wrote the wildest term paper you ever saw. Mr. FIC, we
submit there is a definite necessity for defining the word “‘soft”
when used in connection with beverages. Let's turn Calvert and
7-Up loose and let 'em mix it up.

I thought maybe 1 was losing touch with the world of advertis-
ing, so I bought a copy of Life the other day (April 26 issue). After
skipping the customary Jackie Kennedy material, | bumped spang
into an ad for “a wonderful new General Electric dishwasher.”

(Continned on page 45)

Everybody Driving
To Make U.N. Disk
Go Over Million

NEW YORK—Officials of the United Nations Refugee Commit-
tee, Philips and Mercury Records are driving hard to establish the
one-millionth sale of the U. M. “All Star Festival” LP. The U.N.
refugee agency here said that it would give no further sales figures
from its Geneva office until the one-million world mark is hit. A
spokesman at the office did indi-
cate, however, that the big
millionth sale was drawing very

above the 140,000 mark. Hol-

near.

Reports filtering into the of-
fices of both the U.N. and Mer-
cury Records show that the disk
is selling well everywhere.

West Germany contfinued to
push up with the total well
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land has stepped up sales from
300 to 1,000 a day during the
past weeks. The album is being
pitched through a seven-minute
TV film which also contains an
an interview with C. Brouwer,
UNCHR representative in Hol-
land. Total sales there are well
over the 90,000 sales total. In
Austria it moved over the 21,000
mark.

In Lebanon and Jordan,
duties and taxes on the LP have
been waived. Movies are play-
ing advertising slides and post-
ers and newspaper and maga-
zine advertisements are being
increased. The pgovernment of
Kuwait has bought a number
of copies for distribution to its
foreign embassies.

In South Africa the “All Star
Festival” album will be released
in June. By agreement with the
world refugee organization, the
introduction date was postponed
50 as not to conflict with major
holidays in the country.

With Italian sales of the LP
moving close to 25,000, Phono-
gram, distributors of the disk,
are working on new promotions
to heighten the push. The rec-
ord was introduced recently into
the Republic of San Marino by

Raymond Terrillon of the UN
High Commission for Refugees.

Copies were presented to the

B'easters Own  Lawyer's Paper

Rafing Reform
May Get 0.K.

WASHINGTON—Broadcast-
er association President LeRoy
Collins’ plea to tell the Harris
Investigations Subcommittee the
results of industry plans to re-
form the “sorry state” of broad-
cast ratings, is expected to get
a “yes" answer from Chairman
Harris. In a month or so, broad-
casters may have a chance to
talk matters over, possibly with
sponsors and agency people,
too, at a get-together with the
ratings probers. The aim is to
avoid threat of regulatory ac-
tion, which would be a thorny
proposition for the congressmen
as well as the broadcasters and
advertisers.

The shake-up of the rating
systems during the Harris (D.,
Ark.) probe have raised more
questions on the technical need
for reform, than on the shoddy
practices of a broadcast rating
system which grew up without
checkup of any sort, either
by broadcasters or advertisers.
Collins hopes to convince the
Harris committee that industry
can act without government in-
tervention to ‘“assure the re-
liability of rating services in the
future.”

The particularly complex
problems of rating radio lis-
tening by a constantly moving
audience are admittedly the
kind that no legislation could
keep up with. Various industry
groups studying the problems
are agreed that it may take a
research Einstein to find the
answer—and they hope to find
him in industry ranks.

Dot Re-oligns

Eastern Forces

HOLLYWOOD — Dot Rec-
ords last week realigned its
Eastern forces, resulting from its
recent New York branch open-
ing. Part of the realignment in-
cluded consolidation of its New
York office with its newly
opened company-owned branch.

Also, Jimmy Sacco, who was
Dot’s Philadelphia branch man-
ager, was promoted to head the
New York branch as manager.
Henry Onorati serves as sales
manager for the New York area.
Ernie Coleman was named as-
sistant sales manager for the
New York area. Ron Bernieri,
who headed the Newark branch,
has heen moved to the consoli-
dated New York operations, and
will headquarter at the new
Ciotham base.

Captains Regent of the tiny
nation where it is now on sale.

Meanwhile, Italian stores are
in the midst of a nation-wide
window display competition.
Nana Mouskouri appeared at
festivities in St. Vincent Casino
and Milan's Conte Biancamana
in connection with exploitation
of the album. Maurice Cheva-
lier has also been doing many
personal appearances in support
of the LP.

Brenda ‘All Alone Am |’ Ain‘t

NASHVILLE — Brenda Lee
was married Wednesday (24) to
Charles Ronald Shacklett, 19,
son of WNashville Councilman
Earl Shacklett.

Decca's Miss Lee, 18, was
married at the Radnor Church
of Christ under her real name,
Brenda Lee Tarpley.

Following the double-ring
ceremony the couple left for a
honeymoon at Gatlinburg, Tenn.

Miss Lee, who recently re-

turned from a 35-day tour of

CGermany, is scheduled to open
in the Copacabana in New York
May 2.

www americanradiohistorv com

WASHINGTON — A hard-
hitting paper condemning FCC
program ‘“meddling,” authored
by a Washington attorney and
issued by the Federal Com-
munications Bar Association,
has stirred controversy within
and without the law group. The
paper is one of several recom-
mending changes in the Com-
munications Act, and submitted
by a special committee. The
various authors’ views are not
formally endorsed either by the
committee or the FCBA mem-
bership.

Argument arose within the
association when Washington
attorney Theodore Pierson in-
dicted all the usual arguments
in favor of the FCC's right to
examine at least “overall” pro-
gramming, or “program bal-
ance,” as “meaningless cliches.”
Pierson insisted that for the
Federal Communications Com-
mission to call for program ac-
counting of any kind, makes
a mockery of the broadcaster
requirement to study the needs
of his community and serve
them to the best of his judg-
ment. Why substitute a “central”
federal judgment for the broad-
caster research on what his audi-
ence wants, Pierson asks.

Harris Gives Answer

An answer came from Rep.

Oren Harris: Beware of the

Rips FCC for
Air 'Meddling

A IST FOR FATS:
HE MAKES DISK
IN NASHVILLE

NEW YORK — Fats Domino
has cut his first single for ABC-
Paramount, and it not only
marks his first for the new label,
but the first time he has ever
recorded in WNashville. Fats
usually cuts in his home city of
MNew Orleans. The session was
supervised by the label’s Nash-
ville chief Felton Jarvis, with
both ABC-Paramount Records
president Sam Clark, and vice-
president in charge of sales
Larry MNewton on hand. Fats
wrote both tunes, “There Goes
(My Heart Again)” and “Can’t
Go On Without You.” A LP of
Fats' Nashville sessions will be
issued in June.

(IR AT T

alternatives to the mild require-
ments of present program re-
porting. In a talk before Missis-
sippi broadcasters recently, the
chairman of the House Com-
merce Committee and of the
ratings investigation hearings,
tore into the Federal Com-
munications Bar paper. Harris

(Continued on page 8)
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Our British Cousins

ONDON—A group of British record retailers met here last

week under the auspices of the Gramophone Record Retail-

ers Association. (Reports of their activities will be found on

page 16.) I was privileged to address the group and to give them
a lnok at the record business in the U. S,

In my four days in London I had the chance to meet with
dealers and top record executives from EMI, Decca, Philips,
Pye and Onole. After we swapped notes on how the record
business is conducted in our country and in Britain, I felt 1 could
pass on reassuring words on how they run their business.

There is no discounting in Britain. Price maintenance is
diligently handled in all lines of retail goods, including records,
phonos, components and the rest.

Distributors known as wholesalers handle all record sales
to retail shops. Since a 25 per cent tax is added at the time the
wholesaler bills, there is little incentive for a sub-distributor
structure such as our one-stop or rack jobbers.

Besides, the dealer-return privileee (5 per cent of net pur-
chases) is carefully monitored. And because the 25 per cent tax
is levied at the wholesale-to-dealer level, it makes it impossible
to offer extra incentives to buy, such as 100 per cent exchange,
full guarantee of return, etc.

Radio and television exposure are major promotional devices
in Britain. However, there are only two radio and two TV stations
which program music at all, though they are excellent and provide
splendid shows.

British record dealers prefer the programs on Radio Luxem-
bourg. The companies buy a number of hours on Radio
Luxembourg and thus have the advantage in knowing in advance
what product will be promoted. Record clubs are in existence in
a nominal way. Direct-mail offers of LP’s to consumers are doing
business. The Reader’s Digest offer of a package of LPs direct
to the consumer is causing some concern to record retailers.
Interest is high in a new direct-by-mail program now being in-
stituted by EMI, though the EMI plan involves only classical
LP’s at the moment.

Press coverage of the record industry in Britain is extensive.
There are a number of excellent weekly and monthly tabloids and
magazines devoted to records and recording artists.

All in all, the British record industry is thriving. And there
appears to be unanimous enthusiasm for new merchandising and
marketing techniques as long as it involves normal profit margins

for all involved.
(Rl /T (oo té
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Seen as Solution to
Knotty Trade Problem

® Continued from page [

mono). The mailer is headed
“Special Surplus Stock Offer to
Dot Records Customers.” Thus,
Dot makes no attempt at cloak-
ing the fact that the product is
surplus, Offer also carries an
“unconditional guarantee” of
satisfaction.

The brochure displays 112 LP
covers of albums being offered
and lists 55 singles titles. Mailer
also includes an order form with
room for “second choice” selec-
tions, due to “a limited supply”
of some packages.

May Be the Answer

Dot also feels this may be the
answer to fighting the clubs,
since its surplus offer cuts the
price far below that of any
club’s deal. The “bargain”
pitch by the clubs, it feels, is
largely responsible for the club
appeal. By offering an estab-
lished label’s wares with name
artists at a fraction of the club
prices, Dot, in effect, 15 declar-
ing a price war on the clubs.

In continuing its tests, Dot so
far has made three separate
mailings. Size of the samplings
have been relatively small, since
the purpose has been of testing
the effectiveness of an approach
rather than actual sale of prod-
uct. The first mailing was sent
to 10,000 people, the second
was 20,000 and the most recent

Lewis to Impulse

NEW YORK—Lenny Lewis,
10-year vet of the record indus-
try, has been appointed sales
manager for Impulse Records,
jazz. subsidiary of ABC-Para-
mount. He began his duties last
week.

—

one, amounted to 40,000 mail-
INg pieces.

It is interesting to note that
one of Dot’s mailings was de-
signed to closely paralle]l a regu-
lar club offer in its price level.
This promised the buyer one
free LP if he ordered four
others. The mailer was headed
“Dot Records Regular Stock
Special Offer,” differentiating it
from the surplus product. In-
cluded in this was a full-color
brochure showing more than
|00 album covers. Purpose of
the mailing was to be able to
make a comparison between
higher priced “regular stock”
offer with the results reaped
from the less-than-a-dollar per
LP offer on surplus product.

The lower priced surplus
stock deal far outdrew the one-
for-four deal, confirming
Wood’s opinion that the “bar-
gain element holds a greater ap-
peal in direct mail sale of disks.
It also indicates that Dot will
follow the reduced price pattern
when it launches this surplus
sale on a full national scale.
Drastic price cut is expected to
take the appeal out of the reg-
ular club’s bargain pitch, and is
believed by some at Dot that it
could discourage recipients from
joining clubs,

Dot utilized the occasion of
the “regular stock™ mailing
piece to call customers’ attention
to their own record dealers.
Bottom of the mailing piece
states: “All Dot albums are
available at your local dealer.
If you prefer, visit your dealer
and buy the four Dot albums
from him. He will give you the
fifth one free of charge.”

LATE SINGLE SPOTLIGHTS

Pop
MARY WELLS

YOUR OLD STANDBY (Jobete, BMI) (2:49)—Mary Wells comes
through with a soulful performance of a teen-slanted ballad about
love and such, over mighty pretty ork support. Could be another big
one. Flip is “"What Love Has Joined Together” (Jobete, BMI) (2:30).

Motown 1042

————— - —— - - Ll e pe—

JIMMY McGRIFF

THE LAST MINUTE (PARTS I & II) (Renner-Saturn, BMI) (2:15,
2:20). Here are two swinging sides by Jimmy MeGriff and Combo
with McGriff heard both on organ and piano. Both instrumental
sides move although Side 1 has the brightest organ sounds and

looks like the one to take the coins.

Sue 786

DOT TESTING SURPLUS SALE BY MAIL

DAMITA JO, currently a sensation
in Austrolia, waxed real drome in
her new Mercury disk, “"Droma of
Love,” in the 55-minute hectic New
York session. The lark winged from
Bosten ta MNew York aond had to
waox platter and get to the airport
to boord plone for engagement in
Australic in 55 minutes! The dro-
matic session produced o fontastic
new hit.

CAdvertisement)

Ist 'TM’ Label
Sets Qut Soon

NEW YORK — The new rec-
ord label being produced by
Monte Kay, Pete Kameron and
Alan Douglas is FM Records.
The label will be distributed by
Vee Jay and first disks will ap-
pear in early summer, probably
June. A former name for the
label, Telstar, has been aban-
doned.

According to Monte Kay, the
label will make LP's for the jazz,

folk, spoken word and gospel
fields,

Besides albums, the label will
release a restricted number of
singles. The singles will be
drawn mostly from the jazz and
folk material on the label.

One of the first LP releases
on FM Records will feature
“Chris Connor at the Village
Gate." Another set will feature a
variety of folk artists in a Hoot-

enanny of Woody Guthrie mate-
rial. This has yet to be recorded.
Recording will also begin soon
on an LP by the Ward Singers,
now appearing at the Bitter
End. The album will be made
live while the group is in the
club.

Another set will feature an
all-star jazz group — Al Cohn,

Dealers Eye K. Opening in Chi

CHICAGO — E. J. Korvette
moved into Chicago Monday
(29) lock, stock and one-stop.

The giant East Coast dis-
count chain opened stores in
Elmhurst and Oaklawn, each
with record inventories in ex-
cess of $200,000,

Also opening its doors was
New Deal Records, independ-
ently owned one-stop that will
service Korvette on pop singles.
MNew Deal is a branch of simi-

lar outlets that sell to Korvette

in the East.

The opening was accompanied
by all the ballyhoo of a well-
oiled Madison Avenue promo-
tion. Full-page ads in the daily
newspapers plus highway bill-
boards proclaimed the event.

Two other Chica area
stores are planned by the chain,
in Matteson and Skokie.

Korvette's record department
has been anticipated by the
trade here with varying degrees
of concern. One thing is cer-
tain, however, if Korvette's East
Coast operation is any indica-
tion, the four outlets here will
move a mountain of merchan-
dise.

The Korvette chain is pgen-
erally conceded to be the largest
mover of records in the coun-
try.

Dave Rothfield, Korvette rec-
ord department head, described
the departments here as very

similar to Korvette's 5th Avenue
store in New York.

Prices were not available by
press time, but Rothfield said
they would be “competitive,”
Albums listing for $3.98 are

expected to go for about $2.80,
$4.98 albums for $3.70.

Korvette was also planning
an opening day “special” that
would feature popular and clas-
sical artists at an even lower
price. Rothfield said that Kor-
vette is out to establish itself
locally.

One thing that distinguishes
Korvette from competitive dis-
count chains is its practice of
carrying full catalog. The firm
is also known as one of the most
astute merchandisers of records
in the country.

New Deal Records, the city's
new one-stop, is owned by Al
Levine, who also owns similar
operations in the East. The firm
will be managed locally by Irv
Rothblatt, former salesman for
Garmisa Distributing Company.

WWW americaniadlionisiory com

CAMPUS CORNER

Pickets Do or Die
At OI' Rutgers

NEW BRUNSWICK, N. 1.—
The filming of the ABC-TV
“Hootenanny™ Show at Rutgers
University last Monday (15)
created one of the biggest picket
lines in recent University his-
tory. Pickets, 200 to 300 of
them, paraded in front of The
Ledge, the temporary student
center, where the program was
held, protesting against the al-
leged blacklisting by network of-
ficials of Pete Seegar and the
Weavers. Pickets claimed that
the network was refusing to al-
low these folk artists on the
show due to their political views.

The protest was orderly, with
many pickets parading with
guitars and other instruments.
A short and informal hoote-
nanny was held outside The
Ledge while the program was
going on inside.

The program itself was at-
tended by about 600 students,
the limit of the hall, with about
400 Rutgers boys and 200
Douglass girls. Two half-hour
shows were filmed, with the
Smothers Brothers featured on
both. The Chad Mitchell Trio
and Judy Henske appeared with
the Brothers on the first show,
while Oscar Brand and the
Tarriers appeared on the second.
Jack Linkletter emseed the
shows.

Both shows were well attend-

Zoot Sims, Herbie Mann, Kenny
Dorham, among others, to be
called “Jazz Committee.” It was
recorded in South America
when the musicians were down
there appearing on a special
concert. Another LP is by Afri-
can singer George Anderson and
is called “Our Man in Africa.”
Still another set is a spoken
word disk by Ken Nordine.

Epic Lays On
Classical LP’s

NEW YORK — Epic Record
May sales program is placing
special emphasis on its classical
albums and tapes. Under the
terms of the program Epic will
offer a 20 per cent discount on
its four new classical albums
and two tapes as well as on 63
classical albums and 13 tapes
selected from its catalog.

Also, a 15 cent discount
will be offered on four new pop
albums, two pop tapes and 28
selected pop albums from the
firm’s catalog. Offer runs from
April 29 through May 31,

A major emphasis of the sales
program is being placed on rec-
ords by the Cleveland Orches-
tra under George Szell, as part
of the label’s celebration of the
conductor’s 50th anniversary on
the podium. In addition to ex-
tensive point-of-sale material,
label has prepared four scripts
designed for classical stations
about the orchestra.

Among the labels new pop
releases are LP's by Buddy
Greco, Lester Lanin, and a
bossa nova set with Herb Elli
and Laurindo Almeida. Classi-
cal sets are by the Cleveland
Orchestra, the Juilliard String
Quartet and the Heinrich
Schutz Chorale.

1 ol e——— R

ed and well received, though due
to the large amount of control
the network had to exercise to
film the Hootenanny some of
the spontaneity was lost. How-
ever, the seating of the audience
on the floor close together
created enthusiasm that was lost
because of the nature of the
program. And the pickets con-
sidered their vigil a success be-
cause it brought the situation
to public attention.

One store in town, Vogel’s
Star Record Shop, said that it

{(Continued on page 16)
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*suu PERFORMERS —selections on Chart 9 weeks or less registering greatest upward progress this week.

Billooart

190 BEST SELLERS

MONAURAL

FOR WEEK ENDING

APRIL 27

This Last
Week Week Title, Artist, Lobel

®

1 WESTSIDESTORY ........ 79
Sound Track, Columbia OL 5670

MOON RIVER & OTHER GREAT

MOVIE THEMES
Andy Williams, Columbio CL 1809

DAYS OF WINE AND ROSES . .
Andy Willioms, Calumbia CL 2015

OK

*n | WANNA BE AROUND . .. ... 4
Tony Bennett, Calombic CL 2000

*“

| LEFT MY HEART IN

SAN FRANCISCO ......... 43
Tony Benneit, (olumbia (L 18479

RUBYBABY ............ &
Dion, Calumbia CL 2010

CAMELDY oo v e s 118
Original Cost, Calumbio KOL 5520

WARM £ WILLING . . ... ... 28
Andy Willioms, Columbia CL 1879

JOHNNY'S NEWEST HITS . ... 2
Jshnmy Mathis, Calumbia CL 2015

BLAME IT ON THE BOSSA NOVA 4
Eydie Garme, Columbin CL 2017

SINCERELY YOURS . ....... 17
Robert Goulet, Calumbin (L 1931

ARRIVEDERCI, ROMA , . . ... 10
Jerry Vabe, Columbia CL 1955

THE BARBRA STREISAND ALBUM 3
Columbia CL T0Q7

@ 47 MEAVENLY ............188
Ishnny Mathis, Calumbio CL 1351

This Lost Whs, on
Week Weaek Title, Artist, Lobel Chart

@ 56 THE SOUND OFMUSIC . .....175
Origingl Cost, Columbin KOL 5450

WEST SIDE STORY
Originol Cost, Columbia OL 5230

Robert Goulet, Calumbio CL 1824

STEVE LAWRENCE WINNERS! . .
Celumbia CL 1953

ALWAYS You
Robert Gouler, Calumbia CL 1678

RAPTURE . ......... VLN |,
Johnny Maihis, Columbia CL 1915

MY FAIR LADY . .........368
Original Cast, Columbin OL 5090

BOSSANOVAUSA, ....... 7
Dove Brubeck Quartet, Columbia CL 1998

Dave Brubeck, Columbia CL 1397

| HAVE BUT ONE HEART . ... 3&
Jerry Vale, Columbia (L 1797

THE NEW CHRISTY MINSTRELS 28
Columhbia CL 1872

This Last
Week Week Title, Arfist, Lobel

*_

30 BEST SELLERS

STEREC

This

®

Jumao
Sound Track, Columbia OL 5860

THE WONDERFUL WORLD

OF LOVE
Robert Gouler, Columbia CL 1993

HARD TRAVELIN® ........
Lester Flatt & Eorl Scruggs,
Calumbia CL 1951

BLOOD, SWEAT R TEARS . ... 7
Johnny Cosh, Columbio CL 1930

JOHNMY'S GREATEST HITS . .260
Johnny Mathis, Calumbia CL 1133

THE NEW CHRISTY MINSTRELS

IN PERSON
Columbin CL 1941

THE HAPPY BEAT ........
Roy Conniff, His Ock & Chocus,
Columbia (L 1949

uﬂ“"mli1iillll :I
Original Cast, Columbia KOL 5870

OUR WINTER LOVE . ...... @
Bill Pursell, Calumbia CL 1992

DON'T LET ME CROSS OVER .. 1
Carl Butler, Columbin €L 1007

®

Lasi

Week Week Title, Artist, Labal

1 WEST SIDE STORY
Sound Trodk, Columbio O3 2070

MOON RIVER £ OTHER GREAT

MOVIE THEMES
Andy Williami, Calumbia C5 3609

uHEm ---Il-l-l-lll--li--'l'
Original Cast, Celumbio KO3 2031

DAYS OF WINE AND ROSES .. 2
Andy Willioms, Columbia C5 8815

| LEFT MY HEART IN

SAN FRANCISCO ... ...... 11
Teny Bennett, Columbio C5 B&&T

WEST SIDE STORY . . . ... .. 95
Origingl Cost, Columbio 05 20401

| WANNA BE AROUND
Tomy Bennett, Columbia C5 8800

EOSSA NOVA US.A. ....... T
Dove Brubeck Quarier, Celumbie C5 8790

THE SOUND OF MUSIC . ... .183
Original Cost, Columbio KOS 2020

WARM & WILLING
Andy Williams, Calumbio €5 B&6T9

SINCERELY YOURS . ... ...
Robert Goulet, Columbia C5 8731

THE HAFPY BEAT

Commifi, Wiz Ork & Cherus, Calumbia
5 8749

*— JOHNNY'S NEWEST HITS . . ..
=1 Johnny Mathis, Columbio C3 8816

— BLAME IT ON THE BOSSA NOVA
Eydis Gorme, Columbia C5 8817

45 OUR WINTER LOVE . ...
Bill Pursell, Columbia C5 8792



www.americanradiohistory.com

6 BILLBOARD

MAY 4, 1963

London Adds Formidable Names as
Producer Teams for Upcoming Disks

HEARINGS GO ON

McLendon Says They Told
Him to Make Negro Format

CHICAGO—Mrs, Lidia Puc-
inski, mother of Illinois Con-
gressman Roman C. Pucinski,
testified that a Polish language
broadcast she aired on WYNR's
predecessor, WGES, had served
a patriotic purpose.

Mrs. Pucinski was among a
stream of witnesses, including
Gordon Mclendon, McLendon
Corporation president, and Jim
Randolph, former WYNR pro-
gram director, as Federal Com-
munication Commission hear-
ings on the station's pro-
gramming practices went into
their third week here.

McLendon testified that John
Dyer, former owner of WGES,
had given him “precise, exact
and specific advice” to change
the station’s programming to its

Hammond in
Talent Post
At Columbia

NEW YORK — John Ham-
mond has been named director
of talent acquisition at Colum-
bia Records. He will be respon-
sible nationally for scouting,
auditioning and recommending
potential talent for the Colum-
bia, Epic and Okeh labels. He
will maintain liaison with artists,
artists’ managers, agents and
representatives of night clubs,
concerts, music festivals and
motion pictures.

Hammond will direct the ad-
ministration and review of musi-
cal material submitted to Co-
lumbia. He will also serve in an
advisory capacity to the Archive
series of classic jazz perform-
ances, a series he created. Ham-
mond also will select partici-
pants for Columbia’s teen talent
auditions. He will also arrange
and conduct auditions for talent
throughout the country.

Kilgore Goes
With Gallico

NEW YORK—Merle Kilgore,
recently in charge of the Shap-
iro-Bernstein office in Nashville,
is taking over as manager of the
Al Gallico music firms in that
city. Kilgore has received his
release from the Shapiro-Bern-
stein firm, Painted Desert, and
has signed with the Gallico
firms as a writer.

Gallico, who started his music
publishing firms a few weeks
ago, will soon move to his new
offices at West 55th Street here.

RO AT TR AR AR RO

AL KASHA BACK
TO IST LOVE

NEW YORK—AI Kasha, for
the past two years a producer
for Columbia Records, left the
firm Jast week to return to his
first love, songwriting. Kasha
has had a hit string poing at
Columbia, including producing
credits on records by Steve
Lawrence, Eydie Gorme and
others.

present 100 per cent Negro-
oriented format.
Randolph Gives Praise

Randolph followed McLen-
don to the stand, praising the
station operator for trying to
create a station that the Negroes
of Chicago could be proud of.
Randolph said WYNR's efforts
differed from other Negro-
oriented stations when they: (1)
Hired announcers who “could
speak the King's English,” (2)
carried legitimate new broad-
casts that were current and
up to the hour, and (3) de-
veloped and produced editorials
of specific interest to the mush-
rooming Negro community.

Marcus Cohn, MeclLendon
counsel, protested when the
FCC counsel implied that
Randolph’s testimony was pre-
cipitated by the fact that he
was leaving the station April 30
and wanted a clean bill of health
by his former employer.

The hearings were called fol-
lowing protests over WYNR
dropping several foreign lan-
guage programs in favor of the
station’s new Negro-oriented
format. Among the shows dis-
continued was one produced and
voiced by Mrs. Pucinski, who
is now heard over other Chi-
cago-area stations.

One Sipiora
Leaves Firm

CHICAGO — Ted Sipiora,
partner with his brothers Fred
and Joe in Singer One-Stop,
left the firm last week. Singer
is one of the biggest one-stops
in the Midwest, also doing a
substantial volume with leased
departments and racks.

Ted Sipiora’s stock was pur-
chased by the Singer Corpora-
tion. Management of the firm
continues under Fred Sipiora
with his brother Joe handling
the firm's South Side store.

Singer accounts include F. W,
Woolworth, Kresge, WNeisners
plus a iarge following of dealers
and juke box operators.

Seeger on Card
At UCLA Fest

LOS ANGELES—The UCLA
committee on fine arts has
scheduled a folk festival May
3-5 on the university campus
and will feature lecture-demon-
strations by Pete Seeger and
Sam Hinton,

Other U. S. artists include the
Ashley-Watson band, Maybelle
Carter, the Dillards, Roscoe
Holcomb, Lightning Hopkins,
Bessie Jones and the Georgia
Sea Island Singers, Mance Lips-
comb, Bill Monroe, the New
Lost City Ramblers and the
Greenbriar Boys.

Masters of ceremonies include
Seeger, Hinton and KFOX
radio personality Hugh Cherry.
Cherry, who 1s boosting the
folk music revival in the West,
has successfully merged folk
with country in his program-
ming thereby capturing a large
portion of the Southern Cali-
fornia “ethnics”,

NEW YORK — An imposing
list of record producers has
quietly joined the roster of those
whose disks are in national dis-
tribution through the American
London Group. Without the
fanfare usually accompanying
pactings, American Group chief,
Walt McGuire has been round-
ing up knowledgable producers
to provide product for his dis-
tributing apparatus.

Among those newly partici-
ating in the operation are Don
irshner, Ray Ellis, Morty Craft,

Howie Richmond, Tutti Cama-
rata and Joe Saracino, Each
now has his own label in dis-
tribution through the American
London Group, in addition to
such other record commitments
as they may have.

The American Group engages
in no production of its own, but
rather provides distribution fa-
cilities for indie producers of
known stature. Producers may
supply individual masters for
this operation, or they may re-
lease all product by specific
artists through this route, and
in some cases even sign for ex-
clusive distribution of all their
output through the American
Group.

Recent Deals

Recent deals include arrange-
ments for the American Group
to distribute the following
labels:

The Chairman label, which was
formed by Nevins-Kirshner just
prior to sale of that organiza-
tion to Columbia Pictures, will
remain an indie operation dis-
tributed by the American Group.
It will get product from Don
Kirshner not released by Colpix
or its N-K subsidiary, Dimen-
sion. A budding hit on this
label is the Palisades waxing of
“Make the Night a Little
Longer,” which is starting to
pick up action.

The Tahoe label is the vehicle
which will be used for releases
produced by Ray Ellis, who is
providing material to several
companies on a non-exclusive
basis,

Trans-Atlas is the name of the
label for which Morty Craft
will produce disks. Craft, who is
in the process of resettling in
Florida, already has had one
release on this label.

A label specializing in popu-
larity-styled folk music is Folk-
sing, which is headed by Howie
Richmond. The big name on this
label is Mike Settle, who has
provided material for most of
the top folk groups around. His
waxing of “San Francisco Bay
Blues™ on Folksing is generating
interest now.

Another Facet

The Palomar label is that of
Tutti Camarata, veteran con-
ductor-arranger, who has been
concentrating in recent months
on his efforts for the Disneyland
label. Camarata owns the Sun-
set Sound studios in Hollywood,
which provide him with ample
opportunity to record for his
own new label as well as to
produce disks by other talent.
One such is a disk which
McGuire feels has great poten-
tial, “Send for Me,” by Wade
and Jamie. Camarata also is
waxing jazz pianist Don Randy
and a new group of girl singers
just signed for Garry Moore's
television show.

The newest line taken on by
the American Group is the
Damark label. This features
g:?duct to be provided by Joe

acino, who gained repute as
producer of the Marketts disks
~n Liberty and the Routers on
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Siegel Sets Up Deals

With 2 U. S. Labels

PRy .

. ¥ PRI Y (P Tt

BERLIN'S PAUL SIEGEL, music publisher and record producer for
Teldec, pictured here (center) during a recording session featur-
ing Quincy Jones (bottom left) during Siegel’s recent American

visit.

NEW YORK-—An unusual arrangement has been set for two
different U. 5. labels to distribute the product of Paul Siegel, a.&r.
producer for Teldec (Telefunken-Decca) of Germany. Siegel, who
just returned to his Berlin headquarters after a month-long visit in
the States, wrapped up U. S. distribution deals both with Dot and

Gary Walker
Heads S-B
In Nashville

NASHVILLE—Gary Walker,
formerly professional manager
of Lowery Music, is taking over
as manager of Shapiro-Bern-
stein’s Nashville office. He re-
places Merle Kilgore who ran
the office previously. He was
named to his new post by Emil
La Viola, new general manager
of the Shapiro-Bernstein opera-
tion.

Walker will be in charge of
Shapiro-Bernstein in Nashville,
as well as its BMI firm, Painted
Desert. Walker, who is also a
writer, has devoted most of his
time over the past few years to
publishing work. Walker will
cover the entire South and
Southwest in his new post, and
will lay stress on developing
new writers for Shapiro-Bern-
stein-Painted Desert.

According to La Viola, he and
Leon Brettler, S5-B executives,
will be spending time in Cali-
fornia to lay the groundwork for
an important operation for the
firms out there.

Warners. First release on this
label i1s due next week.

In addition to these, McGuire
is bowing two LP lines handled
by the American Group dis-
tributors. One, on the Group
label, features “oldie but
goodie” type of singles, with the
first of the series released sev-
eral weeks ago under the title
of “Group of Oldies, Vol. I" and
selling. The other LP label,
American - London Series, is
about to spring its first release,
“A Little Traveling Music,” by
the Sammy Speer ork which
backs the Jackie Gleason TV
show.

The roster of new producers
feeding product to the Ameri-
can London Group joins those
who have been supplying disks
for some time. These are headed
by Joe Cuoghi's Hi label, on
which Bill Black's Combo has
had many chart smashes; Garry
Paxton's Garpax label (*Monster
Mash™); the Guardsman label
of Murray Sporn and Marv
Holtzman (“Bobby’s Girl” and
“Chow Chow"); Frank Guida's
SPQR label; Jack Gold's Ter-
race label, and Buck Ram’'s
Press label.

with London Records for his
disks, which Teledec releases in
Germany.

Siegel's Teldec productions
featuring the Oederland Orches-
tra and Choir will continue to
be released on Dot. The first
single from this group, “Atlan-
tis" and “The Minutemen," went
into release during Siegel’s visit.
Next disk will be “Drag Race,”
an original which Siegel picked
up in Nashville. An Oederland
LP also is in the works.

Meanwhile, Siegel arranged
with Joe Bott of London for
that label to release records of
British conductor-arranger Paul
Chesterton and ork, featuring
German star pianist Gunther
Schemmler. London is a mem-
ber of the British Decca family,
which includes Teldec.

Siegel set a deal with Emil
La Viola of Shapiro-Bernstein
for German publishing rights to
several 5-B tunes, including the
current chart hit “Our Winter

Love,” and for "“The Folk
Singer,” recorded here by
Tommy Roe for ABC-Para-

mount. Siegel assigned to Sha-
Eim—Bematein two top German
its, which have been recorded
by Petula Clark: *“Casanova
Baciami"” and “Monsicur.”

Laurie Records has agreed to
release Hans-Georg Arlt orches-
tral versions of “Vera" and “La
Belle Angele” which Siegel
a.&r.'d for Ariola before joining
Teldec. Also, Laurie will release
a single by Paul Kuhn, Elec-
trola artist (EMI) in Germany,
who is handled for the U. S.
by Siegel. Sides are “Flea Cir-
cus” and “Vanity Fair.”

Siegel entered into discussions
while here on the possibility of
his producing disks featuring
Hugo Winterhalter in Berlin.
Discussions between Winter-
halter, Siegel and ABC-Para-
mount chief Sam Clark are go-
ing forward contingent on legal
details being resolved.

The management office of
Ray Katz and Bullets Durgom
agreed to manage Swedish
thrush Bianca for her coming
U. 8. TV and nitery appear-
ances, Siegel produces her disks,
with a forthcoming release due
on Dot. For her U, §. disks
Siegel is teaming up with Clyde
Otis and Belford Hendricks.

While in Hollywood Siegel
secured film rights for the Law-
rence Welk TV show for Ger-
man television. He also secured
German publishing rights from
SESAC for the music of Richard
Maltby, starting with Maltby's
new “Concerto for New York"
for piano and orchestra.
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SPRING SALES PROGRAM
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Bossa Still Alive & Kicking;
Labels Have Plans for It

® Continned from page I

album in the bossa groove in
the bank, as does Laurindo
Alemeda on Capitol. Enoch
Light has already appeared with
bossa follow-up to his big band
bossa hit. More Charlie Byrd
with strings bossa tracks are in
the works at Riverside, while
Cannenball Adderley has his
follow-up to *“Jive Samba” in the
studios and another album of

Folk Fest LP’s
Part of 2-Month
Prestige Offer

NEW YORK — From May 1
through June 30 Prestige Rec-
ords is offering a 15 per cent
deal of its Prestige International
and Near East labels. Among
the artists available under the
terms of the deal are “Folk
Festival” LP’s with Pete Seeger
and Jack Elliot on them.

In other activities the label
has shortened its version of Jack
McDuff’s “Screamin’'” for air
play frem three minutes to one
minute 40 seconds. The Tru-
Sound subsid has a NARAS
nominee with a spiritual LP
called “Save Me,"” by the Clefs
of Calvary. The Rhoda Scott
Trio was recorded live in New-
ark at the Key Club. A single,
“Sha Bazz,” has been excerpled
from the album.

TR TN AR ORI TR PO ATE TGN

COL. HUNT
FINDS GAL, 14

NEW YORK—Columbia Rec-
ords’ teen talent audition, un-
dertaken last March 25 by
pop a.&r. chief Dave Kapralik,
has produced the first winner,
14-year-old Virginia Hoe. The
youngster is a student at George
Washington High School here
and her first record, “Lonely
Girl” and “Don't Lie, Don’t
Try,” is being put into imme-
diate release.

Kapralik, after hearing only
two songs by the thrush, imme-
diately signed her up, saying,
“This girl has authentic talent
and an ability to communicate,
a rarity among artists of 14 or
40. I predict she'll win wide
popularity.™

Miss Hoe'’s first sides were
arranged and conducted by
Bob Mersey.

bossa material ready to go.
Blue Note Records has issued
bossa novas by Charlie Rouse
and Kenny Burrell to follow
up its set by Tke Quebec. Pres-

Prima Back
With Randy

HOLLYWOOD — Louis
Prima is returning to Dot Rec-
ords under terms of a deal he
is concluding with Dot President
Randy Wood. Prima’s masters,
produced by the artist’s own
production firm, Prima Enter-
prises, will be handled by Dot
once again,

Prima had been released from
his earlier Dot contract in De-
cember, 1961, due to what the
artist termed as difficulties re-
sulting from personal problems
and “disagreements with mem-
bers of the Keeloy Corporation,”
production firm jointly owned
by Prima and his former wife,
Keeley Smith.

Prima recently launched his
own production firm, called
Prima Records, and has issued
under that label a coupling of
his yesteryear best sellers, “An-
gelina” and “Robin  Hood.”
While all the terms of Prima’s
Dot deal hadn’t crystallized by
press time, indications are Pri-
ma’s own recordings as well as
those he produces of other art-
fsts will be channeled through
Dot,

Set Dooto Plan

HOLLYWOOD — Dootsie
Williams, president of Dooto
Records, last week announced
a four-plus-one program during
the month of May. According
to terms of the deal, dealers will
receive one free Dooto package
for each four they purchase, ac-
cording to volume of purchases.

tige has Dave Pike and Kenny
Burrell with Coleman Hawkins
ready to back up its Gene
Ammons hil LP. More Ammons
with bossa tag is also expected.

The bossa beat will continue
to be utilized in pop music,
according to many leading mu-
sicians, publishers and manu-
facturers, much as it has filtered
into tracks on albums by Nancy
Wilson, Tony Bennett, and
others. This along with its ab-
sortion into TV and radio com-
mercials, and the fashion and
footwear worlds, will keep it
around for a long time Lo come.

Marks Gets
2 Musicals

NEW YORK—E. B. Marks
Music Corporation this week ac-
quired the scores of two forth-
coming Broadway musicals,
“Baker Street” and “"Barnum.”

The scores for both shows are
being written by Ray Jessel and
Marian Grudeff of Toronto,
and are being produced by
Alexander H. Cohen.

“Baker Strect,” is being read-
ied for the fall of 1963, while
“Barnum” is slated to open in
conjunction with the New York’
World’s Fair in Spring of 1964.

Armold Shaw, general profes-
sional manager for E. B. Marks,
will be working with Alexander
Cohen in negotiating for origi-
nal cast albums on both “Baker
Street” and “Barnum.”

The Marks Company is now
represented on Broadway with
the Vivien Leigh-Jean Pierre
Aumont musical “Tovarich”
through its member firm Pied-
mont Music. The company is
also committed to a score of a
new musical tentatively titled
“Slave Story,” by Oscar Brown
Ir. The music is being written
by Alonzo Levister.

Challenge-Everest Move

HOLLYWOOD — Challenge
Records and Everest Records
last week moved their offices to
combined facilities at 1313 N.
Vine Street, former headguarters
of the Mutual-Don Lee Broad-
casting System. Both firms will
remain as individual entities,
each retaining its existing man-
agement (Challenge is owned

by Joe Johnson, and Everest by
Bernie Solomon).

Both Johnson and Solomon
jointly own the Four Star mu-
sic publishing combine, recently
purchased from Gene Autry, By
having both under same roof,
the music firms will be able to
enjoy the attention of their new
OWINETS.
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Blaine Telescoping
Cosnat Operations

NEW YORK—IJerry Blaine is
consolidating a number of his
Cosnat distribution operations.
He is closing his Newark Cosnat
branch for Northern New Jersey
and will service that area out of
New York and Philadelphia. He
is closing his Cosnat branch in
Pittsburgh and will service the
Western Pennsylvania and East-
ern Ohio territories out of Cleve-
land and Cincinnati.

Blaine is retaining the same
sales personnel, with Harris
Kraemer continuing as branch
manager for Cosnat in New Jer-
sey and Charles Feldman con-
tinuing as branch manager of
Cosnat for Pittsburgh. But ship-
-ments will come from the other
branches.

According to Blaine, reason
for the consolidation is “current
conditions prevailing in the
market.” He said that he will
“consolidate branches where he
finds it necessary and will open
other branches in strategic loca-
tions so that he will be in a
position to control the product
and stabilize prices.”

Name Rydell
Drive Head

NEW YORK—Bobby Rydell
has been named national chair-
man of the Teen-Apers Drive
Against Leukemia by Danny
Thomas and Richart White, na-
tional campaign director of
ALSAC (Aiding Leukemia
Stricken Amernican Children).
Thomas is the founder of the
annual Teen-Agers’ March. The
drive will aid S8t. Judes Re-
search Hospital in Memphis
dedicated to children’s diseases.

Lawyer Rips FCC

® Continued from page 3

—

said the FCC's own policy state-
ment bars any programming
censorship, leaving program
content strictly to the licensee,
“with the pguidance of those
whom his signal is to serve.”

However, censorship aside,
Harris holds that the Communi-
cations Act requires broadcast-
ers to give a “public accounting™
for their programming. To leave
it wholly to the discretion of
“private interests” might swing
the pendulum of “public de-
mand” all the way to govern-
ment control, or the setting up
of government-owned stations to
provide the public needs not
met by private service, said
Harris.

The Pierson paper wants the
Communications Act amended
to eliminate any and all FCC
“power, duty or function to
directly or indirectly” evaluate
broadcast programming. Pierson
does believe in the agency’s right
to require broadcasters to re-
search their community's needs.
Also, the ban on interference
would apply strictly to “pro-
gram’ per se—it would not bar
FCC from evaluating station
business practices such as over-
commercialization, false, bait
and switch advertising, et al.

Among other suggestions in
papers authored by members of
the FCBA's special committee
was one to clear up the for-
feiture situation. The terms
“willful” and “repeat viola-
tions come as a shock to broad-
casters who believe the offenses
were inadvertent and not in-
tentional. The paper recom-
mends that warnings, followed
by Cease and Desist orders from
the FCC should precede any
forfeiture action.

"

Big Plans Afoot

For NARM July
Chicago Meeting

NEW YORK — Extensive
plans were formulated for the
1963 WNational Association of
Record Merchandisers mid-year
meeting and sales conference,
which will be held July 30-
August 2, at the Edgewater
Beach Hotel in Chicago.

At the NARM meeting here
last week, the executive board
stressed the person-to-person
phase of the program. In that
each associate manufacturer
member holds meetings with
each NARM record merchan-
diser member according to a
pre - arranged appointment
schedule,

The board of directors in
setting up the mid-year meeting
al the time when manufacturers
arc coming out with their fall
and Christmas programs did so
with a view to creating a uni-
form policy for the mid-year,
whereby the rack merchandisers
would come prepared to place
orders for Christmas goods.

ASCAP Elects
Stanley Adams

NEW YORK—ALt an ASCAP
board meeting held last Thurs-
day (25) Stanley Adams was
elected president of the perform-
ing rights society again to serve
a two-year term. Other execu-
tive officers named were: Ru-
dolph Tauhert, first vice-presi-
dent; Jimmy McHugh, second
vice - president; Paul Creston,
secretary; Jack Bregman, treas-
urer; Morton Gould, assistant
secretary, and Adolph Vogel,
assistant treasurer.

B OO OO OO GO TSRO RIS

STATION KUDL
AIR RATING
WAS IN ERROR

KANSAS CITY, Mo, — Irv
Schwartz, vice - Fresidf:nt and
general manager of KUDL here,
admitted that a story in Bill-
board (April 20) was in error in
stating that his station was “cur-
rently listed as second by Pulse
and third by Hooper for its
market.”

The October-November, 1962,
Pulse rates KUDL (Monday to
Friday, 6 am. to 6 p.m.) as
sixth out of eight stations sur-
veyed. The Hooper Radio Au-
dience Index (in-home audience
only) for February and March,
1963, places KUDL (Monday to
Friday, 6 a.m. to 12 noon) in
15th posilion out of 15 stations
surveyed. From noon to 6 p.m.
KUDL is reported by Hooper to
rank seventh out of 15 stations
covered.
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the nation’s best selling records

FIVE SMASH ALBUMS 0N DOT!

1963 Sewmn® 623 RNESI N S CRAVYWALTZ ©

l m
i
LI e e T Ty ¥
LAWRENCE WELK g i hin s STEVE a
MOON RIVER - THE LONELY BOLL - mm ALLEN
ek oo LI L L T (s THE CHANTHYS
WHAT WILL MARY SAY == THE END OF THE WORLD | CANT STOP LOVING YOU Eﬂllll’fm THENE FROM L ARRERCE ¢ m
u".ilr; T&“::E:_'m; BOSES ARE RED TR ARABIA- BOSS GUITAR - LOVE : : e
) IA FOR SALE - CAST YOUR FATE
THE BOSSA NOVA = = = RHYTHM ¢ THE RAIN Y AL 10 THE WIND-REBELROUSER. [
THEY REMIND ME TDO MUCH OF YOU = | REALLY > GRAVY WALTZ « YARETY-SAX » WHISTLE RAIT L.
OON'T WANT TO KNOW == ALIGE IN WONDERLAND Py ‘ YOUR THEME - THE ROSE AND THE BUTTERFLY m
DLP 3510 DLP 25510 DLP 3497 DLP 25497 DLP 3515 DLP 25515 DLP 3504 DLP 25504 DLP 3516 DLP 25516

SMASH HIT SINGLES!

‘16953 Hot Pastrami . . . . . . . ... ... ... ... . TheDartells
*16440 Pipeline . . . . . . « « « = « + o « o« « « « « o TheChantays
#1647 Gravy Waltz / Preacherman c e e s s e a a a s« =« a o . SteveAllen

*16456 Granny’s Pad /Blues Bouquet . . . . . . . . . . . . . . . TheViceroys
#16467 | Just Do / Load 'Em “p (AN KEEP ON STEPPIN) « o e e e e e o« Jimmie Rﬂdgers
NEW REI.EASES

*16473 |g Goodbye That Easy To Say / The Apple, The Wind And The Stream . Debbie Reynolds
*16475 Wolverton Mountain / Chattanoogie Shoe ShineBoy. . . . . . . . Jo Ann Castle

BEST SELLING SINGLES
#1454 | Wonder Where You Are Tonight /Dream Girl . . . . . . . .. ... ............ Arthur Alexander
“164 Heartaches /Happy Melody . . . . . ... .. ... .. L ......... The String-A-Longs
“14%! Diamond Head “5inonihicse """ / How The West Was Wnn Presentaton How the West Was Wor |« @« + a u 4 s George Cates
“14° Days Of Wine And Roses /Meditation . . . . . . ... ... ... ... .. ............. Pat Boone
“15 The End Of The World /Big City . . . . . . . .. .. .. ... ... ... ... ..... The Mills Brothers
#16438 Stripper’s Sugar Blues /You Made Me love You . . . . . . .. ... ... ... .. ... ..... Seymour
19462 The Bug /Gonna Put YouDown . . . . . . . ... ............... Barry Wilson & The Camelots
HIT ALBUMS ON DOT
25510| (3510| |1963'S EARLY HITS Lawrence Welk 25455| |3455| |GOLDEN HITS Pat Boone
25504 | |3504| |DAYS OF WINE & ROSES Pat Boone 25450| [3450| |GREATEST ORGAN HITS Jerry Burke
3472| |FUNNY FONE CALLS Steve Allen 25412| 13412 |MOON RIVER Lawrence Welk

25497 [3497| [1962'S GREATEST HITS Billy Vaughn 25359| |3359| |CALCUTTA Lawrence Welk

25496 |3496| (FOLK CONCERT Jimmie Rodgers 25249)| |3249| |RAGTIME PIANO GAL Jo Ann Castle

25481| |3481| |FAVORITES The Lennon Sisters 25165| |3165| |BLUE HAWAII Billy Vaughn

25480| 13480| |BOSSA NOVA JAZZ Steve Allen 25515 |3515| |GRAVY WALTZ and 11 current hits Steve Allen

25499| |3499| [WALTZ TIME Lawrence Welk 25508| [3508| |THE END OF THE WORLD and other great hits The Mills Bros.

25458 |3458| |A SWINGIN' SAFARI Billy Vaughn 25452| |3452| |GREAT GOLDEN HITS The Andrews Sisters

25457| |3457| |BABY ELEPHANT WALK Lawrence Welk 25475| |3475| [ILOVE YOU TRULY Pat & Shirley Boone

25016] |3016| |THE GOLDEN INSTRUMENTALS Billy Vaughn ZSEIHI 3509 | |BOSS The Rumblers

This One
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Billhoard

Presents

Highlights of the 1963

Conference and Convention, London

GRAMOPHONE RECORD RETAILERS ASSOCIATION

Drive Slated for
Slow Fall Season

LONDON—Attention on a national scale will be focused on

disks in Britain’s first National Gramophone Record Fortnigh

t, which

will be held October 7-19. This was announced April 21 by
Gramophone Record Retailers’ Association chairman Walter Woyda
at the outset of the association’s annual convention.

The project has been under discussion throughout the GRRA's
formative years. Woyda noted the attempt to form an Industry

Council called for at last year's convention.

A meeting was called,

but it was, he said, “Largely a failure.” The executive was convinced
that it was almost impossible to get all the major manufacturers

Refailers Get
EMI Break

LONDON — Major changes
in dealers’ favor in EMIs
scheme to sell part of its classi-
cal repertoire direct to the pub-
lic were revealed at the GRRA
conveniton.

The delegation from the Asso-
ciation and the Music Trades
Association had a meeting with
EMI top brass and secured
considerable concessions, an-
nounced chairman Walter
Woyda. About 50 per cent of
the dealer profit on all orders
received by EMI, whether
through dealers or direct with
the public, would be credited
to the retailers participating in
the scheme.

A supply of the special pro-
motion bookiet would be made
available free to dealers. Pre-
viously they had had to pay for
it, though the public buying
direct could get it free.

Probably the most useful out-
come from the dealers’ point of
view of the meeting was that
EMI undertook to consult them
before further stages in the cam-
paign were embarked upon.

Though delegates were not
entirely satisfied with the ar-
rangement, clearly they appre-
ciated the major concessions
granted and there was little
comment during the two-day
meeting.

Marin Joins Alegre

NEW Y ORK — Richard
Marin, formerly with the Fiesta
and Mard: Gras labels, has
joined the sales staff of Alegre
Recording Corporation.

Alegre, with home offices in
the Bronx, has appointed Wendy
Record Distributors, Newark, as

its New Jersey distributor.

together around a table. It had
therefore been decided to go
ahead on its own with one mat-
ter at a time. The National Rec-
ord Fortnight was the first

The GRRA was planning,
Woyda added, to supply pub-
licity material, and seek support
from the rest of the trade as
well as press and broadcasting
media. Other retail groups such
as the Music Trades Association
and the Radio and Television
Retailers’ Association were being
contacted to see if the campaign
could be jointly fostered.

The GRRA expected to call
a meeting of all manufacturers.

The event would also be in their

interests and help and assistance
would be sought.

But it would demand most
from dealers. The executive
asked for special window dis-
plays and hoped dealers would
co-operate on joint advertise-
ments in the local press, point-
ing out the details of the facili-
ties available to consumers.

A prime object would be to
convey to the general consumer
the great pleasure that came
from records. Their use as gifts
15 to be stressed.

The campaign was being
timed for the autumn (nut a
particularly busy time in Bri-
tain) just before the major sea-
son and in the hope that it
would lead to even bigger buy-
ing when the peak pre-Christ-
mas weeks came.

Keefe's Cub Disk

NEW YORK—Adam Keefe,
night club comedian-impression-
ist has recorded “The Ghoul in
Schoo!l," theme of the motion
picture “Werewolf in a Girl's
Dormitory,” for the Cub label.

Keefe, who has appeared in
such clubs as the Blue Angel,
the Purple Onion and the Bon
Soir has been a regular as of
late on the Johnny Carson “To-
night Show" on NBC-TV,

British Dealers Roundiy Against
Premium Offers, Survey Reveals

LONDON — British dealers
have roundly declared against
premium offers and, if there
are to be more, want them to
be channeled through retailers
at full discount.

This became clear when
GRRA secretary Harry Tipple
revealed results of a dealer sur-
vey, in which nearly three-
quarters of the voting went

against premium offers in prin-
ciple and 85 per cent were
against them even if channeled
through disk outlets at less than
normal discount. If full terms
were given, 78 per cent were
willing to accept them.

The survev followed highly
controversial offers made during
the iast year.

HAL B. COOK

(lassic Trend
Seen by Cook

LONDON — Classical reper-
toire probably offers retailers
their biggest chance for expan-
sion. This was stated by Bill-
board publisher Hal B. Cook in
his address to the GRRA con-
vention here April 21.

A great desire and interest in
music was being created in teen-
agers, he said. They were not
really dedicated to rock, but en-
joyed this form of music. Deal-
ers could take them into the
pleasures of the Brubeck's and
the Kingstun Trio's and later to
that which might come from the

Budapest String Quartet and
Opera.

The object should be to get
them into the habit of enjoying
records—and this would be the
best way for dealers to stay in
business.

The big problem in the classi-
cal market was stocking a large
variety, Cook said. Billboard was
working on plans to help dealers
do this in the U. S.

Drawing on his experience in
sales at Capitol, U. S.-Colum-
bia, Warner Bros. and elsewhere,
Cook painted a picture of the
U. S. retailing scene for the
British dealers. He illustrated it
with slides prepared by Bill-
board’s Market Research Divi-
sion, which analyzed the various
methods of distribution sales by

British Dealers Set Nat1 Disk Fortnigh

CLAIMS DISKS USED
AS SHIP BALLAST

LONDON—Claims that bulk imports of disks from America—a
many as 300,000 at a time—were being brought into Britain to the
detriment of the industry were made during the GRRA convention.
The secretary, Harry Tipple, said that at one time unsold books

were shipped as ballast and now it seemed that records had taken

their place.

Chairman Walter Woyda re-
vealed that 18 months ago the
GRRA had protested to EMI
about the pressing of Connie
Francis' Brylcream LP in Bri-
tain, EMI had agreed with the
dealers’ claim and the Brylcream
deal had not been made avail-
able here.

He regretted that now that
the album had been shipped in
in enormous bulk, it was being
sold by some retailers at
“chicken feed prices.” It made
the association’s case protesting
against such premium offers
much more difficult.

Tipple outlined the procedure
the association was using to cut
back on low-price trading. Often
the current items clearly should
be covered by resale price main-
tenance agreements. The biggest
aid, he said, was the Customs
& Excise department, which
was legally entitled to go much
further than the police in its
investigations. He acknowledged
the support from manufac-
turers . helping to stamp out
such .ading.

B. W. Pratt, general manager
of the Mechanical Copyright
Protection Society, explained its
policy on copyright involving
the import of disks.

It was heavily criticized by
Doug Dobell, the London dealer

type, and the growth of sales
and various outlets.

He pointed out that in 1955
there were 15,000 retail outlets.
By 1960, they had grown to
194,000, and last year they
druppl:d back to 170,000. The
rise was due to the introduction
of rack jobbing.

“If this has not yet started in
Britain,” Cook told the dealers,
“my advice is to set up your
own in specialist traffic loca-
tions. If you do not, then some-
one else will.”

specializing in jazz and respon-
sible for considerable importing,
particularly on the ground that
copyright had already been paid
abroad and therefore was being
paid twice.

Pratt pointed out that often
the publishing copyright holder
was different.

Opera Lovers
Fans of Stereo

LONDON — Opera fans are
the most enthusiastic supporters
of stereo disks. About half the
operatic albums being sold are
stereo, with about a third of
classical music and only 5

cent pops going to stereo buyers.

Those figures were- given by
Donald Aldous, technical editor
of Audio and Record Review,
one of Britain's leading writers
in the audio and domestic elec-
tronics field.

In his talk to the GRRA con-
vention on “how to improve
stereo sales,” Aldous pointed out
that the British industry did not
have the benefit of accurate
market research such as that
provided by Billboard in
America. His own figures had
been arrived at from private
research.

Aldous invited delegates to
watch closely the BBC's experi-
mental radio stereo transmis-
sions. These were to continue
until the summer, but there was
no guarantee they would be
extended.

The BBC, he said, regarded
the record industry—both man-
ufacturers and dealers—as the
pace setter for stereo. If the
public responded to them, it
would have the equivalent
available for stereo broadcast-
ing.

Pledge Dealers as One Man

LONDON—If manufacturers
were to accept the GRRA as
representatives of the retail
trade — as it should be — then
the association has a duty to
them to control its members and
insure unanimity of action.

This view was stated by Louis
Benjamin, general manager and
a director of Pye Records,
speaking after the GRRA annual
dinner, which closed the con-
vention.

Dealers should reject all im-
ported records which contra-
vened the licensing arrange-
ments with foreign countries en-
tered into by manufacturers and

WwWw americanradiohistory com

they should do whatever possi-
bie to eliminate bad debts and
support price maintenance.

They had a duty to support
the manufacturers, if the latter
were to support them, Benjamin
said.

Benjamin particularly wel-
comed the presence at the con-
vention and dinner of Billboard
publisher Hal Cook. It was a
considerable achievement for
the GRRA to have an American
of “such high standing to listen
to our viewpoint and to give his
own,” he said.

The dinner was followed by
presentations of the National

Record Awards by the Associa-
tion's chairman, Walter Wovyda,
and Roy Parker, Record Retailer
managing editor. EMI Records’
managing  director Leonard
Wood went to the rostrum 12
times to collect his company's
13 awards. Benjamin went four
times. John Hum%hncﬁ, CBS
label manager at Philips Rec-
ords, went twice and Beecher-
Stevens once.

He might have gone again,
but preferred the award for
Emilio Pericoli's “Al di La" to
be received by Warner Bros.’ in-
ternational director Bobby
Weiss, who was at the dinner.
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spells a smash single! The Original
International Hit recorded in Japan
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Vocal by KYU SAKAMOTO #4945 M
Already breaking big in these 4
markets: HONOLULU,
SEATTLE, KANSAS CITY,
DES MOINES & ST. LOUIS.
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LEGIT REVIEWS

Little ‘63 Wine

By JACK ORR

“At last,” a girl said as we were leaving “She Loves Me,”
which opened at New York's Eugene O'Neill last week, “there's a
musical 1 can take my old aunt from Des Moines to when she’s
in town. No thinking necessary. No four-letter words. Plain old

fairy tale, nice music, without messages, neurotics or hanky-panky.”
That’s true, all right, and"while there may be a few playgoers

and record buyers who expect
more bite in story-line and
words and music in a year as
late as 1963, “She Loves Me”
is an unpretentious little wine,
indeed, and nobody involved
makes believe he's mellowing
anything else.

The story, once done as a
straight Miklos Laszlo play and
a lﬂng-glgl? Margaret Sullivan
movie, “The Little Shop Around
the Corner,” has to do with two
young lovers who work in a
perfume shop in pre-war Buda-

t. They actually are in love

cause their lonely hearts club
correspondence is pretty hot
stuff (though we never hear any
of it), but around the shop they
don’t like each other, not know-
ing they're pen pais. They find
out in the end and that’s all
there is to it.

But the mood created is warm
and agreeable and the people—
irresistible Barbara Cook, Daniel
Massey (using voice and eye-
brow mannerisms eerily like his
celebrated father's), a lively
Barbara Baxley and the rest—
give it charm, warmth, appeal,
simplicity and all those words.

Jerry Bock's music is charm-
ing, warm, appealing, etc., too,
Don Walker's arrangements, a
lot of soft stuff, are what the
hand called for, and Sheldon
Harnick's lyrics aggressively
tackle such subjects as ice cream,
candy boxes and late Christmas
shopping with extreme good
taste. It isn't likely any of the
tunes will jump out at you but
they won't make you mad,
either.

Time before last Bock and
Harnick went to bat (“Fiorello™),
they won a Pulitzer Prize. This
time, they'll settle for warm
critical notices, a long run, a
hearty-selling LP —MGM will
cut the cast album next week—
and houseful after houseful of
contented old aunts from Des
Moines and elsewhere.

‘HOT SPOT’

They Didn’t Do
Right by Judy
By JACK MAHER

For a long time the WNew
York papers have been filled
with stories about the wild and
wooly rehearsal changes that
took place in “Hot Spot,” the
new Judy Holliday musical
which opened last week (19)

at the Majestic. Predictions of
failure preceded the show and
these were confirmed when the
MNew York Critics Circle passed
a unanimous negative judg-
ment.

The music by Mary Rodgers
is adequate at best, and that's
about the word, too, for Martin
Charnin’s lyrics. The orchestra-
tions by Luther Henderson and
Ralph Burns do justice to the
score. The staging, scenery and
costumes (Rouben Ter-Arutu-

S ———— = S S ——— = = o DS e S S

nian) perhaps the most consist-
ently attractive part of the show.
Miss Holliday gives her all, but
the book stumbles and stutters
in tired and worn-out fashion.

Jack Weinstock and Willie
Gilbert, who are responsible for
the book, have given the actors
dull things to say. The lines are
not only strident and uninter-
esting, but the theme of the
little lady who joins the Peace
Corps and gets U. 5. foreign
aid for a destitute country by
discovering “make believe” com-
munist elements in the nation is
about as original as the cold
War,

Even when Miss Holliday is
given a genuinely funny quip
as in the Ronald Colman in-
tonation of "It i1s a far, far

better thing I do...."” is bludg-
eoned into a song.

The bright moments are far
between, and they usually come
about as a result of Miss Holli-
day's comic sense. One of the
best is where she plays the
three U. S. Senators interview-
ing Joe Campanella (who plays
the American consul) for a new
post. And there are a few good
dance numbers.

It is not known at this time
whether Warner Bros. Records,
which has the original cast
rights, will record the show.

Rita Pavone

4

ROME—Ona of the hottest altrac-
tions on the Italion musical scone today
is o 17-year-old bembshell named Rita
Pavons, who only eight months age
was o complets wnknewn.

Rita entersd and won the “First
Rally of the Unknowns,” which was
conceived by Teddy Reno, producer af
RCA Victor, September 1, 1961. Since
then she hos had an astronomical rise
is popularity, nearing the fanatic en-
thusiasm that grested Elvis Presley in
this country.

In ltaly, where o smash single saller
is 200,000, Ritas first threa singles
have oll averaged over 300,000. Laost
week RCA Victor presented Miss Povons
with an awerd for the sale of one
millien single disks, coincidental with
the releases of her Frst LP, “Rite
Pavone.”

Now estoblished @s o recording and
television stor, Miss Povone and Renc
will celebrate the anniversory of her
discovery nexi September by coming
te New York, where plams for U. S.
sxposure will bs formulated.

"

JOAN

CONCERT

Lass With a
Delicate Air
Slays Folk

By BOB ROLONTZ

A tall, thin, wispy lass with
a guitar packed New York's
2,646-seat Philharmonic Hall
last Friday night (19), and
when she bowed off two hours
and 20 songs later her audience
was still applauding for more.
The lass with the delicate air
was Joan Baez, whose wondrous
and winning way with an Eliz-
abethan ballad has made her
the queen of today's folk singers
both in person and on records
{(Vanguard).

From the moment she strode
on stage, kicked off her shoes
and settled down to performing
songs she has made familiar on
records, she had the youthful
audience in her pocket.

And she brought them even
closer to her with her informal
and friendly manner of intro-
ducing a song, her frank asides,
and her straightforward and sin-
cere pitch for peace in a bomb-
minded world. Her audience,
composed of well-behaved and
well-dressed youngsters mostl
barely old enough to drin
(even though the drinking age
in New York is only 18), cot-
toned to her singing, her man-
ner and her peace patter.

Miss Baez' great success as a
folk artist has not in any way
diminished her dramatic ability
to put over a ballad or a dirge,
or to breathe new meaning into
the Elizabethan ballads, moun-
tain music, or white spirituals
that she uses as the base of
her repertoire. )

Her clear, and liquid voice,
a truly remarkable instrument,
adds intensity to everything she
performs, and there was scarce-
ly a member of the large audi-

ence left unmoved by her
versions of “Mary Hamilton,”
“Hush Little Baby,” “Danger
Warers,” “Long Black Veil” (the
old country hit), or the anti-war
songs “Just a Little Rain" and
“Last- Night 1 Had a Dream.”

She managed to get her many
fans into the act by having them
sing with her on the chorus of
“I WNever Will Marry,” and
other songs. And she showed
a deft humorous vein when she
parodied a recent rock and roll
hit.

Miss Baez' natural and un-
affected manner and her touch-
ing vocal style should enable
her to long continue to rule the
folk wave no matter how many
other Betsies come down the
pike.
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TV GUEST APPEARANCES
BY RECORD TALENT

e

The national network TV guest appearances [isted below provide outitanding promolional op-
portunities for alert, aggressive record dealers and for all others who can benefit from the
exposure of these record artists to milllons of comsumers. This chart should be used as a
calendar around which to plan window, counter and other displays by which the TV appear-
ancet can be merchandised to the record-buying public.

APRIL 29-MAY 5
{All Times Eastern Stondard)

TUESDAY 30—ANN-MARGRET

The singing actress, currently starring im the film, “Bye Bye Birdie,’”
will ba guest of Jack Bemny [(CBS-TV, ¥:30-10 p.m.).

TUESDAY 30—ROSEMARY CLOONEY

Recently signed o Reprise records, Miss Cloeney will appoar en the Garry
Moore shew (CBS-TV, 10-11 pm.). She will sing her latest single, not
yet reloased on the show,

WEDNESDAY 1—ALLAN SHERMAN, CONNIE STEVENS

Both Warmer Bresz. recording arfists sppear on the Perry Come show
(NBC-TV, 9-10 p.m.).

FRIDAY 3—PHYLLIS DILLER, GISELE MAC KENZIIE

Yerve comedy artist and Mercory wocalist jeln Jack Paar and friends
{HNBC-TV, 10-11 p.m.). Latest single for Miss MacKenzie @5 “Loser's Lullaby™
b.w. “By Mysalf.”

SATURDAY 4—LIMELITERS, CLANCY BROTHERS & TOMMY MAKEM,
BOB GIBSON, LYNN GOLD

Prominent folk talent will be features on ABC-TY Hootenanny, (8:30-% p.m.).
Jack Linkletter emsees.

SUNDAY 5—ROSALIND ELIAS, ANDRE KOSTELAMNETZ, THEODORE LETTVIN

Sopranc Elias and pianist Lettwin get assist from conductor Kostelameiz
on fonight's Veice of Firestone (ABC-TV, 10-10:30 p.m.).

ARTISTS'’ BIOGRAPHIES

rol your programming use here are pertinent facts about hot disk artists, If clipped ano
pasted on 3 by 5 cards these biographies will help you build a convenient file of such dats.

. O R R R

WILSON PICKETT
{(Double L)

PERSONAL MANAGER:
Wilbur Golden. AGE: 22,
HOMETOWN: Detroit.
EDUCATION: High School.
HOBBIES: Swimming, danc-
. ing, skating and collecting
¢ old jazz albums. BACK-
GROUND: Born in Detroit,
Pickett has been singing
rhythm and blues for pleasure
and profit since he was a

- youngster. He has played con-
certs, night club dates, television spots, and has in the past
been associated on recordings with the Falcons, distributed
by Atlantic. Producer Robert Bateman is responsible for his
current single recording and for encouraging him to go it
alone, Pickett is currently on a cross-country promotion tour
for this latest single, during which he will be making guest
appearances on television and at record hops.

OTHER MUSICAL INTERESTS: Songwriting, guitar
and piano.

LATEST SINGLE: “If You Need Me" b.w. “Baby Call
On Me"” is leaping on the cart today in the 90 slot.

- . - -

Ll R e ——

SOLOMON BURKE
(Atlantic Records)

]

(]

:
BOOKING OFFICE: Wm. i
Morris. AGE: 28. HOME- !
TOWN: Philadelphia. EDU- I
CATION: High school. I
BACKGROUND: Like many -
other soul singers, Burke pot !
his principal vocal training i
in church, where he was solo- !
ist from the age of nine. At !
12 he was known as “The ;
Wonder-Boy Preacher” and :
had his own church, “Solo- 1
mon's Temple,” from which — -
he broadcast a radio show each week. The broadcasts brought !
him to the attention of Mrs. Kae Williams, wife of a Philadel- !
:

]

]

I

]

1

1

|

|

]

1

]

|

]

]

]

]

]

]
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phia deejay, who in turn arranged for him to sign with
Apollo Records. After considerable success with that label
Burke was signed to Atlantic Records in 1960 and soon had
a hit in “Just Out of Reach.” He is familiar to the general
public through his concerts, night club dates and television
exposure. Married, Burke lives in Philadelphia with his wife
and children.

HOBBIES: Reading the Bible.

LATEST SINGLE: “If You Need Me" is edging its way
up the Hot 100 to position 74 this week.

LATEST ALBUM: “Solomon’s Burke's Greatest Hits.”

.
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TALENT TOPICS

NEW YORK

Colpix Records has signed ac-
tor Burgess Meredith to an ex-
clusive recording contract. Mere-
dith's first effort for the label
will be a narration, backed by
the traditional folk melody,
“Greensleeves,” which will bear
the new title “Home in the
Meadow.” The tune is featured
in the sound track of the film
“How the West Was Won.” . . .
Pegpy Stuart, pianist and com-
poser of light music, has been
invited to go to Budapest, where
she will be honored by a full
broadcast of her music. She is
the first American composer to
be invited to Hungary since the
war. She has volunteered to
bring back to America scores of
new light Hungarian music for
broadcast here. . . . Herman
Levin, producer of "My Fair
Lady,” has two new musicals in
readiness for next season. The
first, “The Sleeping Prince,” has
songs by Noel Coward and will
star Jose Ferrer and Florence
Henderson. Planned for a No-
vember 28 New York opening,
the show has wvarious record
companies interested in backing
it. The second offering Levin
Ezﬂpﬂﬂﬂﬁ is “Cat and Mouse.”

ore will be executed by Mil-
ton Schafer, composer of “Bravo
Giovanni,” and a March, 1964,
opening is tentatively scheduled.
. . . Frankie Day, Bobby Ry-
dell's manager, celebrated the
singer's 21st birthday last weck
(25) with a large party at the
Luau 400. Rydell, whose actual
birth date is April 26, celebrated
that day with his family in Phila-
delphia. . . . Neil Sedaka, in
England for a “Sunday Night at
the Palladium™ TV stint, has
picked up additional bookings
for television appearances in
Paris, Berlin and Rome. . . .
Mercury’s Brook Benton will be
opening at Basin Street East for
two weeks, starting April 29,

Milwaukee's response to Mo-
nique Van Voorem is a current
production of *Can Can™ has
been so great that the run has
been extended for another week,
through May 5. . . . While en-
gaged at Manhattan’s Basin
Street East, Capitol Records cut
“live” performance of Vie Da-
mone, Capitol a.&r, man Yoyle
Gilmore was flown in from the
Coast to supervise the taping of
the session. While in town, Gil-
more will also handle the pro-
ceedings for a new LP by Al
Martino. . . . Bob Hope hopes
to have a single hit in “Call Me
Bwana,” title tune from his new
film. The flip will add the at-
traction of Edie Adams who co-
stars. Flip title is “The Flip
Side.”

PITTSBURGH

Ethel Merman, who never
toured during any of her many
Broadway hits, will finally per-
form in Pittsburgh with her own
revue at the Penn Theater for
six days beginning May 21. . ..
Johnny Mathis has been pacted
by the Twin Coaches night club
for six nights beginning June 24.
Booker Joe Hiller has set the
Lennon Sisters to follow Rose-
mary Clooney, who returned the
Twin Coaches to floorshows for
the first time this year. Then
come the Lennom Sisters, the
McGuire Sisters, the Goofers,
the Four Aces, Enzo Stuarti, the
Four Freshmen and Jimmy
Dean. . . . Lou Guarino, for-
merly partnered with Lenny
Martin, has established a new
label, World Artists, and signed
|8-year-old Mary Jo Tropay, a
high school senior. Her first
waxing is “Talk to Him,"” backed
with “Blind Date.”

Jazz jianist Mary Lou Wil-
liams, a native daughter, has re-
turned home to plug her latest
EP on the Mary label. It fea-

tures “Saint Martin de Porres,”
for which she wrote the music
with lyrics by Father Woods;
Gershwin's “It Ain't Necessarily
S0” and “The Devil,” music by
Miss Williams. . . . Nat King
Cole will star in his own revue
on August 29 at the Civic Arena
as the final show of the forth-
coming Civic Light Opera sea-
son.

LEONARD MENDLOWITZ

NASHVILLE

Ray Charles packed almost
9,000-paid into city auditorium
last week. ... Stan Getz to fol-
low Charles, with advance ticket
sales reported good.

New faces in town: Tom
Reeder moved in to lend active
support to Clyde Beavers in
Tom-Cat Publishing and Ka$h

NEW
HALL

" CHICAGO — "Pal
Joey"” will be the
first production in
sketched Dorchester
Y Music Hall, June 11,
marking opening of
first Chicage year-
round legitimate
theater in many
years.

Records operations. . . . Anita
Kerr has stepped down as assist-
ant to Chet Atkins at RCA Vic-
tor here. Bob Ferguson has been
named to succeed Anita.

Grammy nominees Flatt and
Scruggs booked for May 2 con-
cert at Vanderbilt University.
Also in the folk vein, KFOK
radio deejay Hugh Cherry has
found merger of folk with coun-
try popular in his Southern
California bailiwick. . . . Hugh is
former Nashville television big-
gie now enjoying splash success
through radio in Long Beach.

Cover Records' artist Soda
Bryant on Eastern trip to push
“Battle of Fort Donelson.”
Capa's Bobby Curtis entertained
patients at Mobile Rehabilita-

(Continued on page 46)

‘. ..UNQUOTE' |

“YViolinist” Horacio Zito (as he
was hauled off to jail for stick-
ing the Waldorf-Astoria with a
champagne and caviar bill of
$680): “Well, shucks, I'm a
world-famous musician. My
friends will pay the bill.”" (No-
body did.)

er Jenmy Smith (on life
as Steve Allen's TV wvocalist):
*Somebody had the idea for me
to sing ‘Singin' in the Rain’
while going through a car wash.
But they didn't rehearse the
spigots and when they turned
the water on, one was hitting
me right in the face. I played
peek-a-boo with the camera
from under my umbrella and |
could hardly hear the music over
the water splashing and the lyric
got washed off my cue cards.
Loved every minute of it.”

Columnist Bob Sylvester:
“Now does Mrs. Vaughn Mea-
der have to have a baby?”

Brave's outfielder Lee Maye
(who recently was benched after
cutting an Ad-Lib record, “I
Can't Please You"): “No, 1
didn't have Bragan (the man-
ager) in mind."”

Richard Rodgers (threatening
to sue over the parody “There
Is Nothing Like a Lox"): “That
Allan Sherman is a destroyer.”

Allan Sherman (about that
suit and other suits): “I'm think-
ing of putting out an album
called ‘My Son, the Defend-
ant.” ™

Dick Gregory (on how he
began to rebel against segrega-
tion when he was still a clerk
in a Chicago post office): “They
fired me, but all T did was file
all letters addressed to Missis-
sippi in the ‘Foreign Mail' slot.”

Fabian (on being a serious
actor): “I think you're not acting
if you only play images of your-
self and that's why 1 enjoyed
playing the killer in that "Bus
Stop’ TV show. But everybody
screamed about what I was do-
ing to my teen-age fans, so now
1 choose parts more carefully.”

Teri a Smash

NEW YORK — When Teri
Thornton, an unknown singer,
made her debut on the Johnny
Carson “Tonight” show April 19,
she impressed the host so much
she was booked for the follow-
ing Wednesday night show right
on the air. Teri has been signed
by the Mal Braveman publicity
office, and her first LP, “Some-
where in the WNight,” is on
Dauntless.

TALENT ON TOUR

(Top record talent in top record towns this week)

EAST

Grown-up Brenda Lee makes
her New York night club debut
on May 2 at the Copacabana.
. « « Ttumpeter Al Hirt opens at
Basin Street East April 29. . . .
At the Casino Royal, Washing-
ton, D. C. (29), it's Gene Pitney.
. . . Pat Thomas will vocalize at
Basin Street West, Boston, for
this week. . . . Finishing out
their engagement at the Man-
hattan Ember’s this Saturday (4)
will be the Jonah Jones Quartet.
. . . Earl Grant will open at the
Horizon Room, Pittsburgh, April
29. . . . More college dates this
week for the Highwaymen in-
clude Winooski,, Vt. (3), Pough-
keepsie (4), and Twoson, Md.
(3). . . . Lovelace Watkins moves
into the Latin Quarter for two
weeks starting May 1. . . . The

airborne Hi Lo’ will play Pitts-
burgh (3) and Schenectady (4)
this week.

SOUTH

Tony Bennett will be at the
Music Hall, Houston, for one
night, May 2. . . . Two concerts
by Joan Baez will be given at the
L. of Flonda in Gainesville (2)
and the Civic Auditorium, Jack-
sonville (3). . . . Jimmy Smith
will be bashin' down South iIn
Louisville (4) and Memphis (5)
on concert tour.

WEST

Teresa Brewer opens her new
act at the Las Vegas Sahara on
April 29 for a four-week run.
. . . Eddie Fisher will headline at
Harrah's, Lake Tahoe (2-5) with
comic George Kirby touching up
the bill.

“SATURDAY
NIGRT

The Sherrys

GUYDEN 2084
JAMIE GUYDEN

PHILADELPHIA 23, PENNA.

Breakin’ Out In Chicage

KENNY BURRELL'S

newest album

MIDNIGHT BLUE

KENNY BURRELL WITH STANLEY TURRENTINE
MAJOR HOLLEY JR /BILL ENGLISH/ RAY BARRETTO

gl

BLP 4123
The Hif Single from this album

CHITTLINS CON CARNE

Blue Note 45x1885

BLUE NOTE Records, Inc. 43 West 61st Street, Now York 23, N. Y.

WWW.americanradiohistory-cena=



www.americanradiohistory.com

16 BILLBOARD
P S

W‘%ﬁ[ SP-“KEN W‘}RI.' H e e S A R A

8

Stage Dramas on Disks Edging
In on Oniginal-Cast sicals

Sounds: Human
& Otherwise

In addition to the many spoken word recordings of poetry and
prose, speech and drama, issued by practically all of the larger
record companies and many smaller ones (with extensive catalogs
of the above by such companies as Caedmon, Spoken Arts, Capitol,
Angel, Victor, Columbia, Decca, London, Folkways, Riverside and
DGG), there are many fascinating and exotic areas covered by
spoken word recordings.

At times these sounds are more animal than human. For
instance Cornell University has seven recordings on the market of
bird songs, and one of insect
sounds. Folkways has an album

BOB ROLONTZ

NEW YORK — Dramas are
beginning to get a share of the
original-cast spotlight that rec-
ord companies have up to now
focused mainly on Broadway
musicals. Though there have
been sporadic efforts to record
original-cast dramas in the past

(witness “J.B." and “Don Juan
in Hell” a few years ago), this
season has seen a wveritable
splurge of original-cast waxings
by labels, both large and small,
of Broadway and off-Broadway
dramas.

One of the most expansive
and expensive of all waxed this
season was the three-LP version
of “School for Scandal™ with an
all-star English cast by Enoch
Light’s Command Records. Light
flew to London to wax this ver-
sion of the Richard Sheridan re-
vival prior to its limited engage-
ment in New York. It was re-
leased in time to coincide with
the New York opening.

Columbia Records has started.

an extensive program of record-
ing dramatic works with original
casts and has in release its re-
cording of “Brecht on Brecht,”
an off-Broadway hit of a few
months ago.

May Be Smash

Firm is also releasing the re-
cording of the current smash hit
by Edward Albee, “Who's Afraid
of Virginia Woolf,” which could
turn into a smash on records as
well.

But Columbia's most ambi-
tious project, the first fruits of
which will be available shorlty,
is its Eugene O'Neill cycle, in
which the firm intends to record
every play penned by O'Neill.
First one to be waxed will be
“Strange Interlude,” now play-
ing at New York’s Hudson The-
ater with an all-star cast.

London Records will issue the
original-cast waxing of the read-
inﬁs from the writings of Eng-
lish Kings and Queens called
“The Hollow Crown," which re-
ceived reviews in New
York during its limited engage-

ment,
English Tickler

Capitol Records issued in the
U. S. the original-cast waxing of
the London-New York hit, “Be-
yond the Fringe.” Though this
could not be called a drama,
neither could it be called a mu-
sical; it is actually a collection of
comedy skits performed by four
clever Englishmen. Perhaps it is
better called a comedy record-
ing.
But it shows that the spoken
word is becoming as important
to the record manufacturer as it
has long been to the record
buyer.

WESTON NAMED
NARAS AWARDS
CHAIRMAN

HOLLYWOOD — Paul Wes-
ton was appointed awards pro-
gram chairman of the National
Academy of Arts and Sciences
5th Annual Awards event by
Van Alexander, the local chap-
ter's president. Soupy Sales will
serve as master of ceremonies at
the dinner to be held May 15
here in the Grand Ballroom of
the Beverly Hilton Hotel.

AN ACTOR PREPARED: Jason Robards Jr., is seen during recent
recording session for his Columbia LP “Dramatic Readings From
Eugene O'Neill.” Robards, whose career has been frequently
identified with his successful interpretation of the O'Neill plays,
first came into prominence for his memorable performance in

“The lceman Cometh.”

CAMPUS CORNER
Folk Groups

® Continued from page 4

Stir ‘Em Up

had many requests for the
Smothers Brothers “Think Eth-
nic"” album the day after the
Hootenanny ﬁlminﬁ

BOB THOMAS

Univ. of California

A Joan Baez concert at the
University of California drew a
sellout crowd of 8,500 students
at Harmon Gym recently. Audi-
ence was entranced with her
E:rfﬂnn&ncm Both the Berkely

ouse of Music and Record
City featured Joan Baez albums

in their stores before the con-
cert. They both said her rec-
ords moved well before and
after the concert, as she is a
steady seller.

University is now preparing
for its Sixth Annual Folk Music
Festival June 26-30. Sam Hin-
ton, Jean Ritchie, Pete Seegar,
Mance Lipscomb and others
will appear. DAVYID FREED

Michigan State

The Four Preps drew well,
though not a capacity audience,

Carson Emsees
Pitt Ork Meet

PITTSBURGH—Johnny Car-
son, star of NBC's "Tonight”
show emseed the final report
meeting of the Pittsburgh Sym-
phony Society at the Beaun
Brummell Club on April 20. It
was disclosed that volunteer
workers have turned in $200,-
000 towards the orchestra’s
$450,000 Maintenance Fund.
Nearly 400 workers attended.

Carson’s day here, arranged
by his manager Al Bruno and by
Zane Knauss, publicity director
of the Symphony, included pre-
sentation to Carson of the Order
of the Gilded Concert Seat by
William Steinberg, conductor of
the orchestra.

Incidentally, Enoch Light,
head of Command Records, for
which the Pittsburgh Orchestra
records, spent April 28 here
supervising the new records to
be waxed by the orchestra.

at the University auditorium
here at their concert two weeks
ago. Total attendance was 2,050,
Radio stations WILS, and
WBRS in East Lansing, played
selections from their LP's be-
fore the concert, and the Four
Preps made a number of station
breaks for each station. A check
of stores indicated that there
was some pickup in Four
Prep LP sales after their ap-
pearance here. The Disc Shop
sold 35 albums the week after
the concert, as against a normal
five. Marshall Music saw no
noticeable pickup, while Camp-
us Music said there was a slight
sales increase.

NANCY LEWIS

Society Has the Bard

NEW YORK—The Shake-
speare Recording Society, sub-
sidiary of Caedmon Records, has
completed about half of its
projected Shakes e Series,
which when finished will encom-
pass the complete works of the
Bard. As of now the SRS has
released a total of 18 individual
sets of Shakespeare recordings,
a series that is eventually ex-
pected to reach a total of 40.

SRS started recording the
complete works of Shakespeare
in the summer of 1960. Idea
was a brainstorm of Barbara
Holdridge and Marianne Man-
tell, heads of Caedmon Records.
The budget for the entire project
was set at about $500,000, of
which close to $250,000 has al-
ready been expended.

Top names of the English-
speaking stage were selected for
each recording, and the series to
date includes such artists as Rex
Harrison, Paul Scofield, John
Gielgud, " Ralph Richardson,
John Neville, Richard Burton,
Max Adrian, Margaret Leighton,
Claire Bloom, Dame Edith

Evans, Siobhan McKenna, Diane
Cilento, Pamela Brown and Dor-
othy Tutin.

Fifteen of the 18 releases to
date contain full length plays.
The others are narrative epics
and poems.

Among the plays completed
and released are “The Merchant
of Venice,” “"Macbeth,” “Romeo
and Juliet,” “As You Like It,”
*Othello,” “The Taming of the
Shrew” and “King Richard IL."
SRS has not been lax in releas-
ing its albums at likely times. In
January when talk about the
film *Antony and Cleopatra”
was rife, the firm issued an LP
of “Antony and Cleopatra.” And
Howard Sackler, who directs the
SRS recordings, seized on a lull
in the filming of the movie “An-
tony and Cleopatra” to engage
Richard Burton to record “Cori-
olanus™ with Jessica Tandy and
Kenneth Haigh.

The SRS recordings are fairly
expensive. Most of them con-
tain three records, list price of
which is $17.85. List for the
two record sets is $11.90. Ma-

www americanradiohistorv com

Half Done

jority of the sets are sold at a
discount to members of the
Shakespeare Recording Society,
an eminently successful small
record club. It has 10,000 mem-
bers, according to Barbara Hold-
ridge and Marianne Mantell, and
they say, very few drop outs.

Members of the club are ex-
pected to take four sets a year
if they want to receive a bonus
record (given after every four
purchased). They take every
record released say the Caedmon
chiefs. Members of the SRS buy
their three record sets for $12.90
and their two record sets for
$8.90, a considerable saving
over the list price.

SRS sets are also sold to
schools and libraries throughout
the country.

Shakespeare's 399th anniver-
sary took place in April, April
23 to be exact. By the time his
quadricentennial rolls around in
1964, there is a good chance that
the SRS will be close to comple-
tion of its herculean task, the
recording of all of Shakespeare’s
timeless poetry and prose.

of North American frogs.

L ] L *

Staying with non-human
sounds, the North Jersey label,
the Howard Fogg label, Folk-
ways, Link, Sherry, Cook, Mo-
bile and Kistler, have almost a
score of railroad sound LP's,
ranging from “Fast Freight on
Nickel Plate,” to *Rio Grande to
Silverton.” Riverside has made
a cult out of listening to sports
car sounds, with a series of LP's
called “Sounds of Sebring,”
1956 to 1962.

L ' &

The Washington label has
made a series out of speeches
by President Franklin D. Roose-
velt, with three albums of
FDR's speeches on the markeL.
Spoken Arts also has a strong
line-up in the documentary clas-
sification with the inaugural ad-
dress of many presidents from
FDR to JFK.

L] ¥ *

When it comes to language
instruction almost every label
has moved into the field, a field
that once was held tightly by a
limited number of companies.
The Educational Speechphone,
and Conversa-phone labels have
very large language series, and
it is possible for a student of
languages to sharpen up his
repertoire through records, from
Bengali to Serbo-Croatian.

* * =

The instruction field appears
to be a fertile one for spoken
word record manufacturers. Do
you want to learn to pilot a
plane? The Aero-Progress label
will take you from the “Theory
of Flight,” to a trip from Los
Angeles to New York through
records. Do you want to learn
how to become a good sales-
man? The Concert-Disc label
will teach you "“Hot Button
Salesmanship” and “How to
Sell Better.” And if you want
to sharpen up your typing, the
Keane label will aid your prog-
ress as you work your way from
60 wpm to 240 wpm.

% E W

There are instruction records
on the Carlton label that will
help you improve your baseball,
bridge, skin diving, and fishing.
And if you are interested in be-
coming a Fred Astaire, just
browse through the Rec-O-
Dance LP series. The label has
almost two-score LP's on the
market covering every dance
from the fox trot to the cha cha
for advanced students. And the
S. & R. label can help teach
your child ballet, starting with
the “Complete Beginner's Barre

and Centre.”
& L w

And of course there are a
flock of records available that
enable you to test your high
fidelity equipment. There are
records to test stereo equipment
on the Cook, Audio Fidelity,
Command, Woestminster and
Vanguard labels. Without them
how could you ever know that
your rig was in good enough
shape to enable you to learn
how to fish, skin dive or speak
Tagalog (Philippines) through
records?
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NOMINATIONS

from One Music Publishing Group

V’ BEST ORIGINAL CAST ALBUM
LONDON RECORDS

STOP THE WORLD-| WANT T0 GET OFF

A David Merrick-Bernard Delfont Production

Book, Music and Lyrics
by LESLIE BRICUSSE and ANTHONY NEWLEY

Publisher: LUDLOW MUSIC, INC. (BMI)

WHAT KIND OF FOOL AM 1?

from ""Stop The World—| Want To Get Off"’
Composers: LESLIE BRICUSSE& ANTHONY NEWLEY
Publisher: LUDLOW MUSIC, INC. (BMI)

v’ RECORD OF THE YEAR

Sammy Davis Jr.—Reprise

‘/SﬂHG OF THE YEAR

Composers: Leslie Bricusse and Anthony Newley

BEST SOLO VOCAL PERFORMANCE-MALE
Anthony Newley—London

/BEST SOLO VOCAL PERFORMANCE—-MALE

Sammy Davis Jr.—Reprise

\/BEST BACKGROUND ARRANGEMENT

Sammy Davis Jr.—Reprise

FLY ME TO THE MOON (n Other Words)

Words and Music by BART HOWARD
Publisher: ALMANAC MUSIC, INC. (ASCAP)

v’ RECORD OF THE YEAR
Joe Harnell—Kapp

BEST PERFORMANCE BY AN ORCHESTRA-
FOR DANCING
Joe Harnell—Kapp

BEST INSTRUMENTAL ARRANGEMENT
Joe Harnell—Kapp

ALMANAC MuUSsIiC, INC.

Pete Kameron—Monte Kay

www americanradiohistorv-com

HOLLIS MUSIC, INC.

Al Brackman —_

BEST ORIGINAL CAST ALBUM

RCA VICTOR RECORDS
LIONEL BART'S

OLIVER!

A David Merrick-Donald Albery Production

Book, Music and Lyrics
by LIONEL BART

Publisher: HOLLIS MUSIC, INC. (BMI)

AS LONG AS HE NEEDS ME

from ‘‘Oliver!”
Composer: LIONEL BART
Publisher: HOLLIS MUSIC, IHF. (BmMI)

v SONG OF THE YEAR
Composer: Lionel Bart

DESAFINADO (slightly Out Of Tune)

Original text by NEWTON MENDONCA
Music by ANTONIO CARLOS JOBIM
English Lyrics by JON HENDRICKS
and JESSIE CAVANAUGH

Publisher: HOLLIS MUSIC, INC. (BMI)

v RECORD OF THE YEAR
Stan Getz and Charlie Byrd—Verve

v/ BEST SOLO PERFORMANCE—FEMALE
Pat Thomas—MGM

« BEST JAZZ PERFORMANCE -

SOLOIST OR SMALL GROUP
Stan Getz—Verve

IF | HAD A HAMMER (The Hammer Song)

Words and Music by LEE HAYS and PETE SEEGER
Publisher: LUDLOW MUSIC, INC. (BMI)

V’BEST PERFORMANCE BY A VOCAL GROUP

Peter, Paul and Mary—Warner Bros.

BEST FOLK RECORDING
Peter, Paul and Mary—Warner Bros.

LUDLOW MUSIC, INC.

Happy Goday
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NASHVILLE — An old, old
problem of false Grand Ole
Opry claims by some c.&w.
show promoters is back in

Devine Says Phonies
Use Ole Opry Names

ANOTHER HIT!

“Pearl

Pearl

Pear
Flatt and Scruggs

Columbia 4-42755
D) Coples Avallable:
Flatt and Scruges Show

01 Donne Drive Madison, Tenn.
Phons B895-1254

II’I’

On Roufe To Being A Hit!

BOB
LUMANS

HICKORY
1201

“TEENAGE
LETTER"

Jerry Lee Lewis
b/ w

“SEASONS OF MY HEART”

SUN #384
Jerry Lee Lewis

Linda Gall Lewis
Sun Records

639 Madison Memphis, Tenn,

vogue, WSM Radio’s Ott De-
vine charged this week.

He said some promoters are
billing c.&w, acts as “Grand Ole
Opry” even though they are not
Opry personalities. “In some
cases,” Devine said, “one of the
acts may have been a guest on
the Opry, but this hardly gives
anyone reason to book the show
with the Opry name.”

He cited an instance where
one group went into an Arkan-
sas town, advertised an “Opry”
show, sold tickets, and then on
the night of the proposed show
::I:s ared.

aturally the Opry manage-
ment had nothing to do with
the show, but it is nevertheless
embarassing for us and reflects
unjustly a bad image for the
Grand Ole Opry,” he said.

In another instance, Devine
said, a group calling themselves
Opry stars literally tore up the
hotel rooms in which they were
staying. In an effort to combat
the problem WSM ran full-page
ads in the trades last week with
the message “Only These Stars
Can Call Themselves Grand Ole
Opry"” followed by a listing and
pictures of the legitimate Opry
personnel.

The advertisement advised
bookers and show advertisers to
check with WSM radio if they
had any doubts about an artist's
Opry affiliation.

Gays to Air
World Series

ST. THOMAS, Virgin Islands
—Connie B. Gay, country mu-
sic impresario, and wife Kather-
ine have closed their home here
for the summer and left for
their home in Washington, from
where they will kick off an
around-the-world jaunt May 15.

They will do a man-and-wife
series of broadcasts back to Con-
nie’s stations WGAY, Washing-
ton, WOQMR, Silver Springs,
Md., and WTCR, Ashland, Ky.,
during their world tour.

The broadcasts will originate
in Denmark, Sweden, Russia,
Germany, Italy, Southeast Asia
and the Far East. Gay says he
also plans to take a close “coun-
try music” look at the countries
visited.

Auto Crash Kills
Virginia Deejay

ARLINGTON, Va—Country
music jockey Don Owens, of
station WAVA here, died last
week (21) in an auto accident.
His car hit a tree after he ap-
parently fell asleep at the wheel.
At the time of his death he con-
ducted an afternoon program on
WAVE, called “Crackerbarrel
Forum,” which specialized in
coun music. He had been
with the station for eight years.

(Continued on page 20)

Everybody’s in for a Time
At Fiske's 1st Dinner-Dance

DENVER — The cause of
country music will get a big
boost here Monday (6) when
Fiske Music Enterprises spon-
sors its first Country Music
Dinner Dance, an affair de-
signed to bring together writers,

llll

BREAKING BIG

"Just What's (ommg fo You"
"Bitter Is Ihls Hearl of Mine"

by Wayne and Floyd, the Kentucky Two
Blue Angal #2000

m Sorry”
b/w

“Too Young to Know”

by Kathy Lashley
DISTRIBUTOR INQUIRIES INVITED

BLUE ANGEL RECORDS
RR #2, Smiths Grove, Ky.

EVERYBODYYS SWINGING WITH

"OUR 8/G HOUSE

(THE FLre sioE, M vor owE oF THEM ™
AIN'T BAD EJTHER ) = doxr

FAGLE
HECDRDS

artists, record companies, pub-
lishers, promoters, distributors
and juke operators active in one
phase or another of the country
field.

The emsee for the affair will
be Will Shaner, deejay at KPIK,
Colorado Sprmgs Shaner will
be on the air direct from the
locale of the dance, the Four
Seasons Night Club in nearby
Aurora, Colo., from 7 to 9 p.m.,
reviewing new country releases.

Gladys Hart, editor of Coun-
try Music News, and head of
promotion for the affair, will
set up a special booth for dis-
play of new releases and other
country music material. A flock
of deejays from the area are
expected to attend and diskeries
are urged to display their new
country disks in the exhibit
booths provided.

Miss Hart announced last
week that those out-of-towners
planning to attend, who wish to
do so, may make it a three-day
holiday in the mile-high city,
culminating in the dinner-dance
Monday (6).

T -,

DURWOOD
HADDOCK

www americanradiohistorv com

HOT COUNTRY SINGLES

Biiboard SPECIAL SURVEY

FOR WEEK EMDING 5/4/43
Week 'Inh Title, Artist, Label & Me.

1 LONESOME 7-7203
Haowkshaw Hawkins, King 5712

This

STILL
IS THIS ME

v 0 N OO0 0 s W W

Bill Anderson, Decca 31458

Jim Reeves, RCA Victor B137

END OF THE WORLD
Skester Davis, RCA Yictor BOYE

ACT NATURALLY
Buck Owens, Capitol 4937

YELLOW BANDANA
Faron Young, Mercury 72085

DON'T LET ME CROSS OVER

Corl Butler, Columbia 42593

LEAVIN' ON YOUR MIND

Patsy Cline, Decca 31455

NOT WHAT | HAD IN MIND

George Jones, United Artists 528

e
Q

WALK ME TO THE DOOR

Ray Price, Columbia 424658

TAKE A LETTER, MISS GRAY

Justin Tubb, Groove 0017

-
(%)

HEAD OVER HEELS IN LOVE WITH YOU 5

Don Gibson, RCA Victor 8144

-l
W

YOU TOOK HER OFF MY HANDS

Ray Price, Columbia 42458

el
B

CIGARETTES AND COFFEE BLUES

Marty Robbins, Columbia 42701

COLD AND LONELY

Kitty Wells, Decca 31457

it
-

MR. HEARTACHE,

MOVE ON

Coleman O'Meal, Chanceller 108

-t
-

SHEEPSKIN VALLEY

Cloude King, Columbia 42488

- e
9 o

FROM A JACK TO A KING
Med Miller, Fabor 114

SECOND HAND ROSE

Roy Drusky, Decca 31443

[
=]

MY FATHERS VOICE

Judy Lynn, United Artists 571

]
-

LONELY TEARDROPS

Rose Moddox, Capitol 4905

[
k3

YESTERDAY'S MEMORIES

Eddy Arnold, RCA VYictor B140

[
L

FORBIDDEN LOVERS

Lefty Frizzell, Columbia 42474

L]
-

AT SANTA FE

THE MAN WHO ROBBED THE BANK

Hank Snow, RCA Victor 8151

THE ONLY GIRL | CAN'T FORGET
Del Reeves, Reprise 20158

FLYIN' SOUTH

Honk Locklin, RCA Yictor B1546

WE MUST HAVE BEEN OUT OF OUR

George Jones & Melba Montgomery, United Artists 575
GOODBYE KISSES
Cowboy Copas, Starday 421

HALF A MAN

Willie Melson, Liberty 55532
PLEASE TALK TO MY HEART
Country Johnny Mathis, United Artists 534

COUNTRY MUSIC CORNER

By BILL SACHS

The Andy Doll band travels to
Nashville April 30 for a session
at the RCA Studios. The Doll
musikers, heard on the Audio
Deluxe label, are routed through
May as follows: Hatfield, Minn.,
May 2; Clear Lake, Ia., 3; Oel-
wein, la., 4; Prairie -::lu Chien,
Wis., 5: New Vienna, [a., 6
Den:-::rah, Ia., 7; Madisnn. Wis.,
9: Hartley, Ia., 10; Waterloo, Ia.,
11; Fort Dodge, 1a., 12; Spencer,
Ia., 13; Marion, Ia., 15; Water-
loo, Ia., 16; Guttenberg, Ia., 18;
La Crosse, Wis., 19; Janesville,
Ia., 20; Fort Dodge, Ia., 23;
Dubuque, Ia., 24; Decorah, Ia.,
25; Janesville, la., 27; Marion,
Ia., 29; Worthington, la., 30,
and Janesville, Ia., 31.

A “Grand Ole Opry"” show
sponsored by Martha White
Mills and featuring Flatt and
Scruggs, Red Foley, the Wilburn
Brothers, LeRoy Van Dyke, and
the Jumior Carolina Cloggers,

appeared at the Coliseum in
Charlotte, N. C., April 20. Tick-
ets were offered at half price
with Martha White bag tops.
The package was promoted by
Paul Buck, who has brought a
number of c.&w. units to the
Charlotte Coliseum during the
past year, with attendance at the
various shows ranging from
7,000 to 11,000. All packages
were booked with the Hubert
Long office, Nashville. . . . War-
ren Smith has moved his base
of operation from Houston to

Longview, Tex.

May 15 has been set as the
release date for the album which
Tex Williams and his band cut re-
cently for Liberty Records from
the stage of the Mint Club, Las
Vegas. Tommy Allsop, Liberty
a.&r. man, monitored the ses-
sion, with Biff Collie, deejay at
KFOX, Long Beach, Calif., and

(Continued on page 20)
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$ @ OFF!*

On the great Capitol Shearing Catalog,
including his two brilliant new
albums: ""Shearing Bossa Nova'
(S)T 1873, recorded at the demand
of all avid Shearing fans; and

“Touch Me Softly'" (S)T 1874,
another package in the lush Shearing
tradition. So be ready: this is the
offer Shearing fans have been

waiting for!

b W

]
'

IG BUI

There's a complete array of colorful merchandising
aids for both these big discount programs.

So come along with us on both, or choose only one,
The stars are there, the fans are waiting,

and the profit is yours!

$ @OFF!”

On the entire Capitol Country and
Western, and Religious Catalog!
Included are all the newest albums by
Hank Thompson, “‘Tennessee’ Ernie
Ford, Ferlin Husky, Simon Crum (1),
Buck Owens, Wanda Jackson, Jean
Shepard, and the Louvin Brothers.
There’'s literally something for every
Country and Western fan!

SEE YOUR CRDC REP
FOR ALL THE DETAILS!

* total price for purposes of
computing discounts.
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R&B ROUNDUP

By NICK BIRO
(Chicago Office)

Mention personal appearance
tours and the name of the
Tamla-Motown Motortown Re-
view is sure to crop up. The 10-
act bill opened in Chicago’s Re-
gal Theater last week for the
first of a series of appearances
that will last into June. It’s been
strictly SRO all week, so much
so, in fact, that the Regal
changed from a three to four-
show-per-day policy. Tamla-
Motown has had so much suc-
cess during the past year with
its tour that in September the
review will be broken into three
separate shows, each featuring
several of the tour’s top stars
plus some new Tamla-Motown
talent.

Martha and the Vandellas will
break with their first album this
week. It includes their big sin-
gle hit, “Come and Get These
Memories.” . . . The Miracles
celebrate their fifth year together
with an anniversary album that
includes some of their early hits,
many of which are nigh impos-
sible to get: “Bad Girl,” “Get a
Job™ and "I Need Some Money”
are three of the best. . . . May
is birthday month at Tamla-Mo-
town. Sandra Edwards is first
up on the third, Billie Jean
Brown follows on the 12th,

Breaking Big in All Markets

SHE WILL LOVE
Budd; Ace

Duke =381

DUKE-PEACOCK RECORDS, INC.

1809 ERASTUS STREET
HOUSTON 26, TEXAS

Mary Wells and Barney Ales
(Tamla-Motown vice-president)
share the 13th, and Gladys Hor-
ton, lead singer of the Marvel-

lettes, winds it up with one on
the 30th.

Most of the Tamla-Motown
group were in Chicago to catch
the Regal opening. Barry Gordy
Jr. made it back just in time
from his European tour which
ended last month. . . . Billie
Jean Brown and Sandra Ed-
wards, together with Billie Jean's
mother, Mrs. Angie M. Brown,
toured the city’s sights, stopping
in for a fast hello and luncheon
with this reporter. Incidentally,
Billie Jean and Sandra are the
two girls who did “Camelwalk™
by the Beljeans on Gordy last
September,

Here are some picks: Dan
Niles, of Northwest Record Cen-
ter, Seattle, reports that the hot-
tset new disk is the Double L
version of “If You Need Me" by
Wilson Pickett. He adds that
Challenge Records leads the way
with the new Je Fuller ver-
sion of “Dear Teresa." Pick of
the day at KJR has been Frankie
Avalon’s “Cleopatra.,” . . . In
Chicago, Morrie Lathowers re-
ports strong action on “You Up-
set My Soul,” by Don Gardner
and Dee Dee Ford on Ludix. It's
the Luther Dixon label distribut-
ed by Capitol. Capitol also
brought what is thought to be
a hot new master, “Love Her,”
Jay Lewis. . . . Morton (Doc)
Downey postcards hello from
KUDL in Kansas City. Says his
“big boss record is ‘Push Over'
by Etta James, also 'Memories
of El Monte’' by the Penguins.”
Says No. 1 is “Sukivaki” by Kyu
Sakamoto.

NEW YORK — Condolences
of the trade went last week to
Atlantic director of album sales
and merchandising, Len Sachs,
whose father, Jack Sachs, died
Wednesday (17).

707 Huntington Pike

BILLBOARD POP SPOTLIGHT

"Yery Few Heartaches”

By Jack and Jill

“Arround and Arround
We Go”

By Lonnie Jay and The )aynes

"Teardrop Falls”

By Darrell Clenn

ARLEN RECORDS

Arlen #726

Arlen #724

Arlen #725

Rockledge, Pa.

WRITTEN

SOLID IN SOUTH
Now Breaking All Over

The Fabulous Treniers

"AFTER HOURS BOSSA NOVA"

H 45-801

"THREE QUARTER STOMP"

Part 1l

H 45-802

PRESTON MARSHALL AND THE RHYTHM ACES
HERMITACE PRODUCTIONS INC.

1719 West End Bldg.

Mashville, Tean.

NEW YORK

Irving Fields will produce a
children’s concert in Carnegie
Hall in June which will be re-
corded by Decca. . . . Edward
M. Johmsom, father of WUST
disk jockey Bill Johnson, died
Friday (22) while visiting in
Washington, D. C. . . . Jim
Giuffe Three currently perform-
ing every night but Mondays
at a new Greenwich Village cof-
fee house, Take 3. Songsiress
Sheila Jordan alternates on
weekends. . . . Sid Prosen left
national promotion director post
with Blast Records to resume
his own disk and publishing
activities.

Dover Records is a new subsid
for Cotton Town Jubilee. First
side features Tommy Jay....
Edgar Allem Poe gets a folk
treatment when the Ivy League
Trio album on Reprise appears
May 15. “The Raven,” “Anna-
belle Lee” and other such items
have been set to music for the
group by Edna Lewis.

Marie Knight and the Note-
worthies have been signed by
Diamond Records. . . . "Losing
You,” the Brenda Lee hit, fea-
tured on an “Ensign O'Toole”
TV seg on NBC Sunday (28).
. .. The Limeliters cut their first
motion pic theme when they do
“The Love Theme From McLin-
tock.” . . . Starfire Records will
distribute the new Joyce label
headed by Ed Daniels.

JACK MAHER

PHILADELPHIA

William F. Leahy, division
merchandise manager for rec-
ords, radios, TV, sheet music
and all musical instruments at
the John Wanamaker Store, has
been promoted to divisional
vice-president and will continue
to supervise the operation of
that department.... Court ac-
tion brought by a law firm de-
siring to break its lease in the
Broad Locust Building because
Cameo-Parkway has its record-
ing studios in the floor above
drew raised eyebrows in musical
circles because the record com-
pany signed a lease four months
ago to move its recording stu-
dios on the second floor of the
Blintza Restaurant at Broad and
Spruce Streets. Firm is building
two big record studios and will
move in a matter of weeks. ...
Buzz Curtis left Main Line Rec-
ords Distributors in favor of pro-
motions for Universal Distribu-
tors.... Sue Ronson, a former
model, has joined the promo-
tion staff of Heller Distributing
Company to handle the Hickory
record line. She will service all
stations and call on rack jobbers.
. . . “Missing on the Mount,” by
Tommy Dee on Pike, and “Jazz-
berry Jam,” by Googie Rene on
Class, are generating real sales
heat here, reports Ella- Robin-
son, general manager for Heller
Distributing Company.

MAURIE H. ORODENKER

Don Owens Killed

® Continued from page 18

Owens was also a writer and
publisher of country music.
Among his songs were “Your
Fool,” “Cold Dark Waters” and
“I Hope You're Satisfied.” He
Eluhiished the tune “Let's All

ave an Old-Fashioned Christ-
mas.” He at one time managed
the late Patsy Cline, and last
managed Vernon Taylor, Jimmy
Haney and Luke Gordon. He is
survived by his father James
Owens, his mother, Harried, and
Mﬂlrnc brothers, Kevin, James and

dfl.
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REYTHEHM & BLUES —

MUSIC AS FHOT R&B SINGLES

Bmboard SPECIAL SURVEY

FOR WEEK EMDING 5/4/83

Title, Artist, Label & No.

BABY WORKOUT

Jackie Wilson, Brunswick 55239

HE'S SO FINE

Chiffons, Laurie 3152

DON'T SAY NOTHIN® BAD ABOUT

MY BABY

Cookies, Dimension 1008
| WILL FOLLOW HIM
Little Peggy March, RCA Victor 8139

SOUTH STREET

Orlons, Cameo 243

OUR DAY WILL COME
Ruby & the Romantics, Kapp 3501

ON BROADWAY
Drifters, Atlantic 2182

WATERMELON MAN
Mengo Santamario, Battle 45909

END OF THE WORLD
Skeeter Davis, RCA Victer BOPE

PUFF (The Magic Dragon)
Peter, Poul & Mary, Warner Bros, 5348

I GOT WHAT 1 WANTED
Brook Benion, Mercury 72099

FOOLISH LITTLE GIRL

Shirelles, Scepter 1248

PIPELINE

Chantays, Dot 16440
YOUNG LOVERS

Paul & Paula, Philips 40095

TWENTY MILES

Chubby Checker, Parkway B&2

THAT'S HOW HEARTACHES ARE MADE 3
Baby Washington, Sve 783

DO THE BIRD

Dee Dee Sharp, Comeo 244

IF YOU WANNA BE HAPPY
Jimmy Soul, 5.P.Q.R, 3305

LOVE OF MY MAN
Thecla Kilgore, Serock 2004

TAKE THESE CHAINS FROM MY HEART 1
Ray Charles, ABC-Paramount 10435

COME AND GET THESE MEMORIES. ... 2
Martha & Vandellas, Gordy 7014

RAINBOW

Gene Chandler, Vee Jay 448
A LOVE SHE CAN COUNT ON

Mirocles, Tamla 54078

PUSHOVER

Etta Jomes, Argo 5437

LOCKING UP MY HEART
Marvelette:, Tamla 54077

CAN'T GET USED TO LOSING YOU. . ..
Andy Williams, Columbia 42674

TWO FACES HAVE |
Louw Christie, Roulette 4481

HOW CAN | FORGET
Jimmy Holiday, Everest 2022

LAUGHING BOY

Mary Wells, Motown 1039

TOM CAT

Rooftep Singers, Vangvard 35019

COUNTRY MUSIC CORNER

® Continued from pape 18

Tex teaming for the talk between
the show songs. After two weeks
at his own club, the Tex Wil-
liams Village in Newhall, Calif.,
Tex and his lads open for the
May 3-5 weekend at The Dallas,
Ore. Plans are in the works for
the Williams band to tour the
Southwest and Midwest for Lib-
erty Records in June. . . . Tom
Reeder has given up his owner-
ship and management of WARI,
Abbeville, Ala., to take over the

rsonal management of Clyde

eavers and to manage the of-
fices of Tomcat Publishing Com-
pany and Ka$h Records in
Nashville. Reeder and Beavers
are co-owners of the two firms.

Hank Locklin winds up his
three-week tour of England Sat-
urday (4) and is due back in
Mashville early next week. Hank
15 set for showings at Milford,
Del., May 20; Dover, Del., 21;
Wilmington, Del., 22, and Li-
gonier, Pa. 30. . . . Margie

WWW americanradiohistorv com

Bowes is set for a fortnight's
swing through Texas, New Mex-
ico and Arizona starting May 14.
. « . The Wilbum Brothers are
routed for St. Louis, May 4,
Port Huron, Mich., 5; Dallas,
11, and Houston, 12. ... A son,
Harold Franklin Hawkins I,
was born recently in Nashville
to Jeam Shepard, widow of
Hawkshaw Hawkins, who died
recently in the plane crash which
also took the lives of three other
“Grand Ole Opry” personnel.
RCA Victor has purchased
the sound track of the motion
picture, “Strike It Rich,” which
Jim Reeves made recently in
Johannesburg, South Africa, and
will release it soon as an album.
The film, produced by Jamie
Uys, stars Reeves in the role of
Jim Madison, an American
singer with a soldier-of-fortune
background, and is slated for
world -wide release around
Christmas time. . . . Hickory
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, Iinny With YA
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JAMES
BROWN

. singing with a new pop sound
as he did in “Lost Someone.” Fea-
turing a full orchestra and chorus.

~
¢\ -'I /

-_--r"—.—_— '\-l.-_

 PRISONER |
OF LOVE

/( //VG' 5739

J‘ =

Woalch Far His Mew Album Release

“JAMES BROWN LIVE AT THE APPOLO THEATER”
King LP 826

Bookings: UNIVERSAL ATTRACTIONS

www americanradiohistorv com
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Indicates That 45 rpm. sterea simgle
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ﬁ Indicates that I3V5 rp.m. mona single
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ing greafest spwand progress thic wesk
= T
"'g é f TITLE  Arfist, Lubel & Number Eg
f 3 7 | WILL FOLLOW HIM ........... A1
Litils Fegxy March, RCA Vider 5135
2 2 2 CANT GET USED TO LOSING YOU.... A 10
mmmm
@ 4 4 8 PUFF (The 8
Peter; Panl & l'-t-..ﬂll
@ 6 912 PIPELINE ..................... 10
Chantays, Dot 16440
@ 311 WESSOFINE .................. i1
r Chiffons, Laurle 3152
'1'531511' IF YOU WANNA BE HAPPY. .. .. ... 6
Jimmy Souml, SF.QR. 3385
(—D 7 813 DONT SAY NOTHIN' BAD ABOUT
Ll T R — 10
Cookles, Dimension 1008
*HBEG SRR 0 LA ... )
Beackh Boys, Usplisl 4435
@ 91222 ON BROADWAY ................ 1
Drifiers, Atlsagic TI18I
.Iﬂ 14 31 WATERMELON MAN ............. 8
Mongpo Sswizmsris, Batile 45909
@55 5 BABY WORNOUT ............... 9
Jackle Wikon, Bronswick S51W
@131&30 MR oo sonmieeis 1
Gene Fliney, Muslcor 1518
'TEZ‘?B FOOLISH LNMLE GIRL ... .. ... .. 1
Shirelies, Scepter 1348
®1ﬁ31ﬁ1 REVEREND MR. BLACK .......... 5
Eingston Trio, Capltol 4551
@ITHH Lt T e 6
Babby Yee, Libariy 55530
8 6 9 YOUNG LOVERS ................ 8
Faul & Feula, FPhillps 48609
@192028 YOUNG AND IN LOVE............ 8
Diick & Dhecdes, Wamer Bros, 5M1
ﬁ!ﬁﬁiﬁ B T v il 5
Rremids Lee, Decca JLETE
*I?dﬁ?ﬂ TAKE THESE CHAINS FROM MY HEART. 4
Ray Chardes, ABRC-Forsssoomi 18435
ﬁlﬁﬂﬂ TMCOA ... ... )
Huofing Siegery, Vongusrd 3G9
ﬁﬂﬁﬂﬂﬂ HOT PASTRAME ................ 4
Drariwils, Dot 1ELES
.FI T 3 SOUTH STREET .................. 12
Orions, Cames I43
*3551?[ TWO FACES HAVE I..... .. b
Loo Chrisile, Rouletie &40
@HH 4 THE END OF THE WORLD.......... A 15
Skeeter Davls, RCA Victor 3098
ﬁﬂﬂﬁﬁ LITTLE BAND OF GOLD. . ; |
_ James Gliresth, Juy 34
*343?3? DAYS OF WINE AND ROSES. .. .. .. A B
Aniy VWilllams, Columbls 43874
@11 22 25 (OVER THE MOUNTAIN (Acress fhe Sea). 9
Bobby Vinton, Eple #5T7
3!3541 DR oo nsin s 11
Jam pnd Dean, Liberiy 58531
ﬂ-ﬂiﬁﬁ& | LOVE YOU BECAUSE............ 5
Al Martine, Caplial 4979
*13&6— AROTHER SATURDAY MIGHT. . = N 3
Sam Coske, BCA Vietor 0164
QSSI&?— THIS LOTLE GIRL A
Disa, Columhia 43776
IHIDHJ DOTHEBIRD .................. 10
Dee Der Sharp, Cameo 244
@334145 DAYS OF WINE AND ROSES. ....... A 15
Heary Mancial, BCA Vieior EI120
@mnn AR O oG 1

- [EEE I—

iz

Indicates that 33%4 rpom. steres single
versbon o5 avallakle.

-----------------------

-----------

oy 51 % —
@) 28
@) 01916
@) B 151

Mirscies, Tumis 5874

Fohany Cymbal, Espp 500

@332&2& DON'T BE AFRAID, LITTLE DARLIN'. . A 9

Steve Lawremce, Columbils 41699
‘HTSH (Today | Mef) THE BOY I'N

GONNA MARRY ... ... ......... 5
Dariess Love, Fhilles i1l

@Hli G OURDAY WL COME ............ 13
Roby snd the Romaniics, Kspp 501

@STHH | GOT WHAT | WANTED. ......... 8
Brook Benion, Mercury TIOS

@HHH LOCKING UP MY HEART........... T
Marveleties, Tumia 34077

@3&1414 OUT OF MY MIND. ... .......... 10
Johnny Tilloion, Cadence Td34

53'."1—~ PUSROVER ..............000ens 3
Etta Jumes, Argo 5437

@ﬂﬂﬂ AN ... R i
Gene Chandler, Ves Jay 468

IJIITIE FOLLOW THEBOYS .............. 10
Connie Francls, MGM 13117

*TIH‘H e R e B e 4
il Andsem, [eoea JI45S

ﬁﬁ?—— YOU CANT SITDOWN ........... 1
Deeepilis, Tarcwsy BT

ﬁ?ﬂ?ﬁ— THE LOVE OF MY MAN. ........... 3
Thesla Elgers, Sormci 2084

@5&645? HERE | STAND FANL
Rip Chords, Columbis 4&1687

@ﬂ&tﬂ THAT'S HOW HEARTACHES ARE MADE 1
Baky Wmbingion, See TEJ

oy 80 — — DADOORONRON ... 2
Cryuinia, FeSies 111

@19131! INDREAMS .................... 13
Koy Ocblson, Mooumeni B06

IBTEBEI REMEMBER DIANA . ............. FANEE.
Paul Anks, RCA Vielor B0

@ﬁﬂﬁﬂﬂ HOW CAN | FORGEY ............ 8
Jimmy Holiday, Eversst IKIZ

ﬁ?ﬁﬂiﬂ COME AND GET THESE MEMORIES. . . . 5
Eorih & ik Vendells, GCondy 704

.ﬁS'HJ?E TWO KINDS OF TEARDROPS........ 4
D¢l Shanmom, Big Top 3143

.MH— BIRD'S THE WORD . ............. 4
Rivingions, Liberly 55553

.SEEEHEH WHAT ARE BOYS MADE OF........ ]
Percells, ABRC-Porumowni (8481

&IHES BONY MORONE ................ 6
Appalachinne, ABC-Parmmouni 10419

'H—— SHUTDOWN ................... 2
Beach Boys, Caplisl 4932

7989 — PRISONER OF LOVE ............. 3
lmmers Mrown & e Foeoes Flasss, Eisg 3739

451?15 OUR WINTER LOVE ............. AW
Bill Fuersell, Columbila 4Z619

HEIBE AR o S 5

HOT 100—A TO I Fllilislm-l.mul

Aln't That a Shems (Travis, BMI ... ... ....... b Hurl' Hﬂﬂn fdom, BT ..,..ccicrveraare: Magiz Or {Fepamar, ASCAF) e |
Ann-Marle [Pokvan PR B R HWP ............ I MH“:‘I‘“I'I' .................... a5
Ansther Saturday Ef (Mags, BMI} .......... o H'Hi I Il.u-l i SRRt . | Baimbarw l:l:iﬂlh:iﬂln, 1| | e R - )
Ak Ms | R s Hot P e | | Eemambaer Diama [ 7| | R | |
B T 1 Wor hﬂrni With Maghed Mﬂn {Part 1) Mr. rief-Butterficld, BMI) 14
Bird's the Werd (Beechwoed, BMI} .......... (2] (Sharlyn-Pent, BMI} ..........cconianianen i Reckin' Crickets (Shan-Todd, BMI) ............ W
renie (Venles, BB ....... 0000000000 ] humlm&ﬂm,“ ............ 57 Rennbe, Call Mz You Gof & Chance
Tall Ma Imespansinie-tsass (Parsmount, ASCAP) 92 | | lave Yao Becamss (Reve, DAL - B | senty etiiars, ASCAR T B
. & You e (Hoaw, BMI) .............. 8 | Sa;sdy (Dival-Schwarty, ASCAPF} ...............

Call Mae Irreipossible-Sinaira EI'..-III! 1 Will Follaw Him .llil‘.i.r% .............. 1 Shams, Shame, Shams (Conrad, BMID ..... .. T
................................ [ 1} I'm Mawin' Omn ' MDD .. ........ B4 MIIIIEII.!HI’H, B8 . B3
Cen't Gel Used fo Losing Tou (Bremper, BT ... 3 ' Tom Nesd Me-Burke (Cetl BMI) . ..ooues T4 Shy Girl (Sherman-De¥orzen, BME} . ......... b2
Charma il.l-ill,. | T IR AT S A e 15 If You Heed Me-Ficket illion, BN ........ 4] Sowth Strewt A.lt‘ﬂ .............. n
Come and Gel These Memarien {Jobete, BMI) ... 5B il You Wanna Be Mappy 0. N SN (Mesy Reve, BMIY . ... .o.....iiio..o. Ly
Da Don Rom Ran (Maother Bertha-Trio, BMI .... 54 In {puif-Rege, n . ks . 55 Imlﬂ- (Wrist-Homie of Jaseph, BMI) . ...... 72
b ¢! Wine and Rowes-Msncin Killer Jon (Wall Casths, | IJ ......... ] £ ! LA, BN} ... [ 1
............................... n Let‘s Go Steady Agalm (Aldon, BMI) . T Sweet Dreams e, BMI) .......00000.. D

Dayy ol Wiae asd Reses-Willlami (Wilmark Linda (Warock, ASCAF) ... .....cciiiincis as n Taks Thme Chalns Frem My !,H[h-ll,
................................. 15 Lrtle of Gold (Bealk, BMI) ............. 28 R - 19
De H<Rat Heow L':rhrl-lni, | |, L [y R s .+ Locking Uy My Heart hﬁ. BME) ... cremrrng 4 “d‘ll-hqduhqhﬂd :Iu-hlh :I 53
Do tha Bird e T e N [ n Losing Youw (B.M.P., ASCAP) .......c000vanvans 18 Theme Arabla (Gowsr, IHI} .
Dsn't Be Afrabd, Lintle Darlin' (Aldsn, BMI 40 Love of ﬁ.ﬂn, The %y [ 1= 1 1 5 'I'hil LErtle EFII#. HII! e N

Den't Let Mer Be ﬂrllhliJ bete, BM (4] Love She Count Om, & [lobete, BB - {Teday | Mat) Il'rr'llu.nlurr

Den't Say Mofhin' Bad Irlnll Mecza {1 | e R a1 {Jammary B | |
[Alden, BMI) T Memary Lans ASCAPY ... ... ...: &7 Tam I:-'I -H—. L e 0
El Watusi (Litfle Bi IHI:I .............. | Mr. Bass Mam (Jale, D8 i e e e o 38 T ASCAF) ...... »
End of ths Warld vmmslt, ASCAP] . .14 Matker, Planse imans, ASCAF} ...... .... " Twra Hﬂhm-l'l‘ll.lﬂl . 13
Folk !Il:n'. The [(Pa Dggert, BMI) ........ - 0id Ensugh te Lowe [Erle, BMI) .........c.000 k] Twa Kinds Ili' 'lunlu ﬁlh BMI) .. 5%
Folisw the Boya (Fr .I.Iﬂ]'j Rk . On Broadway (Aldea, BMI) ... ...cocvvee snuman ks Watermelen Man (Ar IJII! e h i .. 10
Foslizh Little Girl [Aldon, BMI) ...._. . 12 Our Day Will Coms (Rosswosd, ASCAF) ........ Lr ] What & Guy (Trialty, BMI . .
Farever [llel I.H-Ij ....................... 100 Dwr Wimler Love inlllﬂ | e L R &5 Wha! Ars Boyn Madle Of I,'-h-n- !'l'rt ‘I.IIJ . @l
Got Yow on Hi Mimd (Ralwigh, BME) .......... 5 Owt of H'r Mind I:‘ i-ll" a . . i3 Whatewer Tou Want [Dobab, ASCAF) .. 0ovevene &8
Gravy Walix (Brown IHIL . n Over the Mopnialn . You Can't Sit Down [Dagher e e 50
He't & Bad Boy (Alden, BMI) .. . 94 llnli -:um nm ............. T} Tou Wewer Miss Your Water (Hill Rangs, BMI) .. 72
He's 5o Fine Taner, B} S F Iu BN .... — Toopg and in Lowe Em RICRF) .. ..o sas 17
Hearf-Chandler BME i srras e [ wf I.lH PR ... " | Toung Lewers (Ll riill, WAL TR AR |

.?15‘593

5
TITLE Arfizl, Label & Hombar ;E
@TIBIW MEMORY LAME ............ 4
Hipples, Puricwny 883
.ﬁBT."'.Tﬁ WHATEVER YOU WANT .......... 6
Jerry Bafler, Veo Juy 486
ﬂﬂﬂ& DON'T LET HER BE YOUR BABY.. ... 5
Contours, Gordy TILE
'E‘i——-— LETS GO STEADY AGANM. ......... 2
Mol Sedsks, BCA Vickes §LEY
*'II—— BT . e 2
Ray Barreils, Thes 419
@EI—— SIS BAY . 2
Routers, Wamner Bros, SM¥
.Tﬂ—w— YOU NEVER MISS YOUR WATER
(Tl the Well Rums Dry).......... yi
“Likitle Estber™ Fhillips and “Blg A" Downlng, Lenox 5565
®BI"H— IFYOUNEED ME ................ 3
Solomon Borke, Atlemtle T185
@ﬂﬂﬂﬂ! ASK ME ... 5
Mazise Browa, Wand 135
*——?5 SHAME, SHAME, SHAME .......... 2
Jissry Bewd, Voe luy 59
@ET—— HOT PASTRAMI WITH MASHED
POTATOES (Par ) .............. 2
Joe Dee und the StariMers, Rouletie 4438
Bﬁ—— WHAT AGUY .................. 2
Raimdrops, Foblles 5444
.'ﬂ—— THE BOUMCE .................. 2
Olymples, Tri Diec 106
'———- HELLD STRANGER ............... i
Barisars Lewi, Adimsilc D184
.?EBTET CALL ME IRRESPOMSIBLE . ......... 3
Frank Siasirs, Reprise 20151
33—--—- DO M—RAT NOW .............. 2
Bl Bisck's Combo, Tl 1064
35—— RONNIE, CALL ME WHEN YOU
GET A CHAMCE.................. 2
Shelley Fabares, Colplz 652
34—— BRARE s e 2
‘Warne Mewion, Caplicl 4920
*-—--— PATIY BADY ............co..s I
Fredidy Casnon, Swsa 4L
BEEID— ANN-MAREE ................... 3
Belmonts, Sakina 589
*——-— THE FOLK SINGER ............... 1
Tommmy Hoe, ABC-Posssend 18413
MY ON ................ |

THEME FROM LAWRENCE OF ARABIA.. 12

'——— FETHED N ............... |
Wilsen Plcoeit, Doslils . TLY

El—— MOTHER, PLEASE! ............... i
Jo Ann Campbell, Cames 249

.———uuum ........ i
Jack Jomes, Kapp 516

'M—-— GRAVY WALTZ ... .............. 2
Steve Allem, Dut 18457

ﬂE—— HES ABADBOY ............... 2
Carole King, IHmension 1009

——— GOT YOU ON MY MIND. . ...... ... i
Cookie & Wis Cupeskes, Chess 1848

.-—-— 01D ENOUGH TO LOVE............ i
Rick MNelson, Imperial 5935

?9—-— ROCKIN' CRICKETS ... ........... 2
Rockin" Hebels, Swan 4140

WH— SWEET DREAMS (Of You) .......... 3
Paisy Cline, Decca 31453

IM—— MUBRL (v 2
Cascades, Valland 218

.................... 1

BUBBLING UNDER THE HOT 100

@1, THE LlI'I'L'IH ............................ Mwm
162 HE'S 50 HEAVENWLY ... .. - -Brenda Lee, Decea J14TR
103, JACK THE RIFFER . I.Iil'n:-llhlqﬂu,l-l'lr

104, DANGER .......... ... e e M e e Dollen 73
105, HO LETTER TODAY .........ccociecus ey Charles, l.lt-l'ml 10435
104 TEEMAGE MEAWEM .... ......cccovcsmcuce Jehnmy Cymbal, Kipp 524
07, | ENOW BETTER ........coccuuicicnmsasinnmcnas Flamingos, End 1131
108, LITTLE LATIM LUPE LU .......0c0u Righteous Brothers, Mosnglew 215
107, SAD, SAD GIRL AND BOY .......c000- impressions, ABC-Parsmeust 10431
110, LONESOME T-FBO3 .. ...cvvvvannionnnrarnns Wawkshyw Hawking, King 5713
WL | o Bt a catinds, | ESARE T Joe Harmsll B Wiz Ovk, Kapp 531
112 300M i_'l':II ll Home Again) .. ..ciociiiinnia 4 Seasans, Vee 512
1132 FUMMNY MAM .. ... ... ..c.ciecccssasasa. xa Ray Stevens, Mertu

114, YOU lmll.ll I.I.\‘E BEEN THERE .. ....i:ccnpos Flestwoads, T4
175. HOW CAM | PORGET ....:.ocvvovmuvsnnnnnnns E. King, Alco &334
;:; ﬁ'l. mll.'l!f{ﬁ_'l' 'l'ﬂﬂ FLEASE COME WOME. . Ells HIIII'I'IH. Varve 1%
118, B0 DIDDLEY ......... T Melly, Coral &235%
179, ONE BOY TOO LATE .......... .seses Mike Artists SEA
120, MOT FOR ALL THE MOMEY IN THE WORLD ........Shkirslles, Scopter T248
121. YOU KMOW IT AINT EIGHT ............ .. mnn—.iﬂmw
122. IF YOU DON'T LOVE ME . ... wunaoJumier Parker. Duke 284
123 DON'T MENTION MY NAME ... ... Shepherd 5 Aflamtic 2176
134, EVER WONDERFUL ............. coccescacas Ted T Okeh T171
V25, THE SHAMPOOD ........cc00 ccvasamesssnea Les luxz 350
T2A, B0 BHDDLEY . ........occiii. visiaeas Eonmis Hawhkini, Rowbstie &483
12F. LOVE WILL FIND A WKY .5--! Caoke, hl‘.l Vicler B1EE
128 WARDHEAD . ........0ccocpencns  wa owli Jordan, Tamgerine 30
R T T e e R S e Pete Jolly Trio, Ava 114
18, THE GODD LIFE ......cocviimmnvan ssas Teny Bamnait, L'lhnih 4177
131, TOUWLL NEED ANOTHEE FAVOR .. I.ili|l Jehmny 'I' E.lllrr Tia
132, (These Are) THE YOUNG TEARS ... .« Floyd Cramar | Victor B171
150 O TRE TRAML . cocivaiinas daspineimannis Hoger 'H"fll-lm Eapp
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Dello Joio/FPantasy and Variations
BRavel/Concerto in G
Boston Symphony Orch. /Leinsdorf

The Aristocrat of Orchestras

Lorin Hollander

RCA Victor invites you
to the Red Seal recording debut of
Lorin Hollander
with the Boston Symphony
“The Aristocrat of Orchestras’

under the direction of
Erich Leinsdorf

'
..
& 8
'l
]
iy f
5 Y
=
|
o - ——
 —————— e - e [

. . . a superb artist, undoubtedly the outstanding member of his genera-
tion!” Lorin Hollander’s appearances in New York and Boston last
season with the Boston Symphony under Erich Leinsdorf’s direction
brought raves from the critics. *. . . small wonder he has come so far so
soon; his listeners showered him with their ecstatic applause.”

Still only nineteen, Hollander is already one of the most successful “vet-
erans” of the concert hall, and a favorite of TV
audiences as well. Now his first recording for Red
Seal features RAVEL’S Concerto in G, together
with Fantasy and Variations, the first recording of

RCA VICTORg

@THE MOST TRUSTED NAME IN SOUND

—

e ———

this new work by Pulitzer Prize winning composer, Norman Dello Joio.
The Fantasy was written especially for Lorin Hollander and premiered
by him. Mr. Hollander is also the first soloist chosen by Erich Leinsdorf
to record with the Boston Symphony under his direction.

This historic album 1s recorded in the DYNAGROOVE system, the mag-
nificent new sound developed by RCA Victor. The brilliant interplay of
piano and orchestra is captured with remarkable
brilliance and clarity. Here is another album to
hear and compare with any other concerto re-
cording on any label anywhere. Stock up today!



www.americanradiohistory.com

24 BILLBOARD

MAY 4, 1963

Keep your
eyes

They're chart
bound

Shirley Jackson

DON'T PLAY ME
A LOVE SONG

The Bachelors

CHARMAINE

LoNDON

Will Glahe
SEVEN
ROSES

10023

e

Georgia Brown

WHY WAS
| BORN?

59

and her new LP...

Why Was | Born; Everytime We Say Goodbye;
Mad About The Boy; Don't Take Your Love
From Me; Spring Will Be A Little Late This
Year; As Long As He Needs Me; My Man:
Too Soon; others. Mono LL 3286

LoXpoN

SINGLES

SINGLES
SPOTLIGHT

WINNERS OF THE WEEK

are these dinghes with awl.

iE

of Bill- ©

the opinion

SINGLES REVIEW POLICY

Every szingla semt fo Billboard for review iz heard by Billboard’s Review
Panel, and its sales poltential is rated within its category of music. Full
reviews are presented for Spotlight Picks or Special Merit Picks. All other
singles are listed in their respective categories.

POP SPOTLIGHT

JIMMY SMITH
HOBO FLATS

(Moslen, BMI) (2:35, 2:32)—Verve 10283

This is the title tune from the new Smith
album and it features the swinging organist
in a medium, shouting fune with big band
led by HNelson Oliver, and that bloesy
groove. The second side has a bit of an
Edge, bul it could be either or both here.

@ POP SPOTLIGHT

BOBBY RYDELL
WILDWOOD DAYS

(Kalmann, ASCAP) (2:27)—Cameo 252

This is a real rocker, a greal plece of
material that should be a natural for the
summer sinca it's about the MNew Jersey
summer resor! area. The flip s ““Will You

Be My Baby" (Januvary, BMI) (2:20).

-@ POP SPOTLIGHT

MARVIN GAYE

ONE OF THESE DAYS

(Jobete, BMI) (2:49)

PRIDE AND JOY

(Jobete, BMI) (2:07)—Tamla 54079

Two more sides that sheuld bsost "'Hitch

Hike'" Gaye up snother few nofches throwgh
the Top 50. The first is a walking blues
ballad with great vocal effort against punch-
ing words and chorus, The second side has
a strong beat with mighty healthy singing
from the youmg fem chorus.

-@ POP SPOTLIGHT

PATTI PAGE

SAY WONDERFUL
THINGS

(Hill & Range, BMI) (2:19)—Columbia 42791

This s a delightful treatment of a ftune
that's going e be a big fune for the
spring and summer season. H's given the
appealing waltz sound that Patti‘s so fameous
for with goed cheral and erk work in the
background. The flip side is “I Know |
[’:lr!il} See Him Again” (Bourne, ASCAP)

@ POP SPOTLIGHT

ANDY AND THE
MARGLOWS

JUST ONE LOOK

(Premier, BMI) (2:08—Liberty 55570

Here's a solid teen side from the label
that has a big sound, with the growp
sparked by a strong lead. Exciting rock
side has insinuating beat and powerful
backing that showld make it a winner with
the kids. Flip is “Symphony” (Sylvia, BMI)
{2:17).

@ POP SPOTLIGHT

MARTY ROBBINS

I'M NOT READY YET

(Marty, BMI) (2:02)—Columbia 4-42781

Here's Marty's latest winner, a lovely weeper
that should score ascross the board as far
a3 listeners amd buyers in the pop and
country field are concerned. The flip is Mo
Sign of Lomeliness Here™ (Marizona, BMI)

(2:02)
@ POP SPOTLIGHT

BROTHER JACK McDUFF
SCREAMIN’

{Pres, BMI) (3:00)—Prestige 245

A catchy ergan instrumental that could get
MeDuff off the ground as a pop artist. The
side has that driving ergan sound with
Afro-jaxz backing frem drums. s gol
power &snd could move out through r.Bb,
stations. Flip is “"Something Slick’* (Pres,
BMmI) (3:00).

@. POP SPOTLIGHT

ROGER MILLER

LOCK STOCK AND
TEARDROPS

(Tree, BMI) (2:25)—RCA Victor B175

Roger Miller, a strong country artist,
has & chance to make it on the pop
scene, ftoo, with this powerful plece of
ballad material which he sings in fine
style. Warm backing helps & lot, Flip is
“I Know Whe It Is (and I'm Gonna
Tell On Him)" (Tree, BMI) (2:00).

-@- POP SPOTLIGHT

WADE AND JAIME
SEND FOR ME

(Winneten, BMI) (2:25)

DON'T PUF OFF
‘TIL TOMORROW

{Englewoad, BMI) (2:35)—Faloemar 1200

Send for Me has a powerful sound featuring
the twosome singing and talking in a
beguiling fashion. Great trombone backing
and beat canm make it go. The flip side
has a real beat amd good singing and
talking lines as well. It's also get a stromg
beat and could make it.

% POP SPOTLIGHT

THE SHERRYS
SATURDAY NIGHT

(Dandelion, BMI) (2:29)—Guyden 2004

A strong follow-up o ftheir last hif, the
Sherrys come through with & bright per-
formance of a lively rocker here. Could
be a bhig teen dance disk. Flip is “I've Got
No One” (Dandelion, BMI) (2:52).

-@ POP SPOTLIGHT

JOHNNY CASH
RING OF FIRE

{Painted Desert, BMI) (2:35)
Columbia 42788

A real enthusiastic performance. Cash sings
this story sags emotionally over a sharp
backing that has a Tex-Mex frumpet sound.
The side alse has atfractive wvocal work
from & Femme chorus in the background.
Flig is "I'd Still Be There' (Cash, BMI)
(2:31)

-@ C.AW. SPOTLIGHT

WEBB PIERCE

NOBODY’S DARLIN'
BUT MINE

(Leeds, ASCAP) (2:346)—Decca 31448

Webbh Pierce comes throwgh with a bright
and winning reading of the oldie, aided
by strong support. Could be a big ene in
the markel. Flip iz “Sands of Gold™
(Cedarwood, BMI) (2:23).

@ C.AW. SPOTLIGHT

ERNEST ASHWORTH

THAT'S HOW MUCH
| CARE

(Acufl-Rose, BMI) (2:31)

TALK BACK
TREMBLING LIPS

(Acuff-Rose, BMI) (2:33)—Hickory 1214

Two fine weepers are sung with emotien
by Ashworth over fine traditional couniry
backing. Topper shows off meaningful war-
bling by the chanter; Side 11 spotlights a
thorus and & good beat and guitar sound
in the arrangement. Two first-rate sides.

@ JAIZ SPOTLIGHT

KENNY BURRELL

CHITTLINS CON
CARNE (Parts 1 & 1I)

(Elliot, ASCAP) (3:00, 2:35)—Blue Mote 1885

Here's & resl swinger from Kenny Borrell
that could make him as well known in the
pop Field as he is in jazz. Tune i a bluesy
bossa nova item with solid seles by Burrell
and Stan Turrenfine. Perfect for jarr jocks
and juke boxes, and adventurous pop disk
jeckeys.

wwWw americanradiohistorv com
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SPECIAL MERIT SPOTLIGHT

POP DISK
JOCKEY PROGRAMMING

@

EDDIE HEYWOOD

-

(Vogue, BMI) (2:15)—Liberty 55575

Eddic Heywood could jump ante the charts
with this hip bossa mova version of his old
hit ““Canadian Sunset.”” Goof piano work
and a bright arrangement sparks the in-
strumental disking. Flip is "The Goed Life'
(Paris, ASCAP) (2:49)

SPECIAL MERIT SPOTLIGHT

POP DISK
JOCKEY PROGRAMMING

STAN GETZ

{Duchess, BMI) (2:07)—Verve 10291

Here's another Getr bossa nowa, which
features the Gelz tenor om seme soft and
insinvating passages, plus a wordless vocal
by thrush Maria Toleds. Listenable wax
Flip is "0 Morro* (Corcovado, BMI) (2:54).

FOUR-STAR SINGLES

The four-star rating is awarded new

et gun ol
al in their respective ca

merit being stocked by duﬁ'ﬁ one-

stops and rack jobbers handling that

catagory.

POPULAR

MARTIN DENNY
drdk ok Little Boat (Leeds, ASCAP)—
*hkk4d More Theme From “Mondo
Cane™ (Marks, BMI). LIBERTY 55571

ADAM WADF
*kkd Why Do We Have to Wall
S0 Long (Aldon, BMI} {2:33)—
k4 Teen-Age Mona Lisa (Gower,
BMI) (2:50). EPIC 9590

STU PHILLIPS
*kkd Wrightwood Drive (Irod,

(3:09) — ddkk Lafayette (Sen-Lark,
BMI) (2:11). COLPIX 689

DON GANT
*hk%kk Everrone But You (Acuff-
Rose, BMI) (2:36)—% &% % Barbara
{Acuff-Rose, BMT) (2:04). COLPIX 688

BURGESS MEREDITH
*dkk4 Home in the Meadow (Rob-
bhins, ASCAP) (2:55) — %d%kk No
Goodbye (Robbins, ASCAP) (2:55),
COLPIX 690

THE VISCOUNTS
%k Ballin® the Jack (E. B. Marks,
Marks, BMI) (2:35—k &k Nighi

for Love (E. B. Marks, BMI) (2:35).
MR. PEEKE MO 125

HBOBBY ALLAN
*%kk My Raby (Carlman-Faweller,
BMI) (2:00)—% k%K The Only One
;{1":;1““' BMI) (2:06).. CHALLENGFE

DON AND JUAN
dddok Is It All Right If I Love
You? (Rumbolero-Vicki, BMI) (2:02)
—kkk& True Love WNever Runs
Smooth {Arch, ASCAP) (2:20). BIG-
TOP 3145

DMRIS TROY
%% %% Bossa Nova Blues (Premier,
BMI) (2:03)—sk %44 Just One Look

(Premier, BMI) (2:28). ATLANTIC
Z188

DINAH WASHINGTON
kddkd Soulville (DeLaroe - Nom,
BMI) (2:16)—%4 &% Let Me Be the
First i0 Know (Lakeview, BMI) (2:39),
ROULETTE 4490

HILLY JOE AND THE CHECKMATES
*kk& HBossville (Lock-Meadorlark,
ASCAP)  (2:00)—k k& One More
Cup (Hlllary, BMI) (2:14). DORE 668

THE TORNADOES
*udk Life on VYenus (Telstar 11
{(Ivy (PRS), ASCAP) (2:25—k &k

Robot {lvy (PRS), ASCAP) (2:38).
LONDON 9599

FARON YOUNG
dddk Nightmare (Morley, ASCAP)
(2:05)—% k%% ['ve Come 1o Say
Goodbye (Ross Junpgnickel, ASCAP)
(2:3). MERCURY 71114

GODGEI GRANT
*wdk The Image of Your Face
{Ross Jungnickel, ASCAP) (2:32)—
Jrkdd Dear Friend (Sunbeam, BMI)
{2:3)., CHARTER 5

DICK DALE AND THE DEL-TONES
*kkdk King of the Surf Guitars
(Bloor-Hoffman House, Surmon, BMI)
(2:03) — k% Hava Nagila (Mon-
sour; ASCAP) (2:03). CAPITOL 4963

VIRGINIA HOE
+4kk Lonely Gid (Ark-La-Tex,
BMI) {2:24) — %dk4& Don’t Lie,
Don't Try (Rayven, BMI (2:05).
COLUMBIA 4-41775

JUNE VALLI
a4 Gather Your Dreams (United
Artists, ASCAP) (2:43) — drddrk
You Say You Wanna Re Around
{Chappell-Styne, ASCAP) (2:02), ARC-
PARAMOUNT 10442

THE DEMENSIONS
*%%x% You'll WNever Know (Breg-
man; Yooco & Conn, ASCAP) (2:45)—
*%%% Fly Me to the Moon (Al
manac, ASCAP) (2:35), CORAL 63259

THE CHARMERS
“dddr The Snake (Jonathan Glenn,
BMI) (1:55) — ek Jimmie's
Theme (Studio, BMI) (2:23). TAHOE
2531

JON HENDRICKS
*ddk Walermelon Man ([Aries,
BMI) (2:50) — sk kdk Jive Samba

(Artillery, BMI) (2:15). REPRISE
20167

DON ROBERTSON
%4k Life Goes On (American,
BMI) (2:31)—% %44 It's Hard for a
King to Step Down (Doa Hobertson,
ASCAP) (2:17). RCA VICTOR 478177
FRED DARIAN
4 dkkk That Lucky Old Sun (Rob-
bins, ASCAP) (2:28)—4 &4 North io
Durango  (Breezy Willow, ASCAP)
(2:21). JAF 2503

THE CHALLENGERS
*hkk Tidal Wave (Miraleste-Ber-
nie's, BMI} (1:57)—% %% Moondawg
{Beechwood, BMI) (2:07). VAULT %02

DON WYATT
ddkdk I've Got Myself (o Blame
(Hill & Range, BMI) (2:20)—d% &
Everybody Let's Dance (Fame, BMI)
(2:12). GARPAX 44174

ROCHELLE AND THE CANDLES
A k%% Annic’s Not an Orphan Any-
more (Four Star, BMI) (2:29)0—4k &4
Let's Run Awny and Get Married
(Four Star, BMI} (Z:13). CHAL-
LENGE 9191

DICKEY LEE
*kkdk O Go Lonely (Jack, BMI)
(2:20) — deded Ten Milion Faces
(Jack, BMIE) (1:52). SMASH 1812

JARVEY
dkdk Come On and Answer Me
(Fogqua, BMI} (2:30)=—dd Memo-
ries of You (Fugua, BMI) (2:10).
TRI-PHI 1024

GERRY AND THE PACEMAKERS
*%%% How Do You Do Tt? (1:55)
—d&d Away From You (2:09).
LAURIE 3162

THE NOTEWDORTHIES
*dkk Meetin® ai the Bullding (WL
Soon Be Over) (Tobl-Ann & Goiham,
BMI} (2:27) — dededr My Wanderlust
iTobl-Ann & Gotham, BMI) (1:57).
DIAMOND 135

MARIE KENIGHT
*%%4 | Was Born Again (Tobi-
Ann, BMID (2:39)—&44& 1 Don't
Wannz Walk Alone (Primary & Tohi-
Ann, BMI) (2:30). DIAMOND 136

THE COUNTS
dhkAh Stormy  Weather  (Miils,
ASCAP) (2:15) — % %% True Love's
. Gone (Press, BMI) (2:20), SMASH
1821

JOHMNMNY AND THE HURRICANES
“rdrddr James Rond Theme (Unart,
BMI) (2:15—k4 % The Hungry Eye
(Vicki, BMI) (2:04). BIG TOPF 3136

FREDA PAYNE
drdkdk Preity Boy (Rooseveli, BMI)
{2:15) — % %% Grin and. Bear It

{Sea-Lark, BMI) (2:30), ABC-PARA-

MOUNT 10427

MEL TORME
Gravy Waltz (Canada, BMI)
(1:49—4 4+ My Gal's Back in Town
{Benglo-Hullabaloo, BMI) (2:34). AT-
LANTIC 2187

JUDY BATES
%*4k%k Go Oul With Him (Roxbury,

ASCAP) (2:41)—+% %% Kiss Me Baby
iRoxbury, ASCAP) (1:29). MAY 139

MOLLY BREE
#ddkd 1 Was Only Kidding (Aldon,
BMI) (2:38)—% %% He's My True
Love (Molmark-Salma, BMI)} (2:20).
LIBERTY 55569

THE ELEKTRAS
widkd It Aln't Easy (Mellon-Trio,
BMI) (2:421—%%& All 1 Want to Do
Is Rum {(Mellon-Trio, BMI} (2:46].
UNITED ARTISTS 5%

BETTY EVERETT
*%k%kk Prince of Players (Figure,
BMI) (2:35)—% %k By My Side (La-
ﬂla-ﬂnnrlﬂ. BMI) (2:16). VEE JAY
1

THE FORTUNES
ka4 The Ghoul In School (Hast-
ings, BMI) (2:35}—%%% You Don't
Know (What I've Been Thru) (David-
son County, BMI) (2:10). CUB 9123

JOHNMNY WINTER
*%%% Road Runner (Arc, BMI)
(Z2:04}—k %4 The Guy You Lefi Be-
hind (Beau-Tex-Cape Ann, BMI)
{2:30). TODD 1084

Continued on page 40
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FOR ADVERTISERS...

the most potent sales medium ever offered to the music-
record world.

* Full domestic and international distribution
* Continuing promotion throughout the next full year

* Maximum, year-long exposure at minimum one-time
cost

Check it feature by feature and see if you don’t agree it's
the best buy—the “must” buy—for anyone with an impor-
tant service or product to offer the music-record industry.

~ more customers
more sales
\ more profits and

FOR READERS (Your Customers) ...

the most comprehensive, globe-spanning directory of
buyer's and seller’s needs ever made available to the
music-record mndustry.

* Compiled, edited and published by the top profes-
sionals of the trade

» Sturdy, compact design for long wear and easy reference

» Complete listings for all major categories (including
area code and telephone number)

The only separate International Directory & Buyers’
Guide published for the music-record industry.
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DON‘T WAIT FOR YOUR SALESMAN TO CALL YOU

To make sure your ad gets careful, personal attention, RESERVE
YOUR SPACE NOW.

The vast number of advertisers from previous Buyers’ Guides
who must be contacted by our sales force — plus the many new
ones who have expressed interest — makes it impossible to reach

GREATLY EXPANDED U.S. AND
WORLD-WIDE DIRECTORIES

Everyone Can Throw Away Those Telephone Books!

Here is the “definitive™ directory for the entire music-record
industry...vastly expanded in all categories to provide you,

your customers and your prospects with the finest, most
comprehensive reference source available.

Nearly 5,000 listings—each one including essential “contact”
information on:

* RECORD MANUFACTURERS

= MUSIC PUBLISHERS

* RECORD DISTRIBUTORS

s ONE-STOPS

* RACK JOBBERS

* RECORD IMPORTERS & EXPORTERS

* RECORD MANUFACTURER SERVICES & SUPPLIES

Materials Milling Plants Recording Studios
Plating Plants Shipping Services
Direct Mail Services  Polyethylene Bags Sleavas

Envelopes & Mailers  Pressing Plants Tape Duplication
Jacket Manufaclurers Printers & Lithographers Tape Manufacturers
Label Manufacturers Processing Plants Trade Associations
Machine Shops Promotion & Publicity Miscellaneous

AHorneys
Design & Artwork

* RECORD DEALER ACCESSORIES & SUPPLIES

‘MHeedles
Rack Manufacturers

Browser Boxes
Carrying Cases

Catalog Services
Cleaners, Cloths & Brushes

= BROADCASTER PROGRAMMING AIDS
* OVERSEAS MUSIC-RECORD COMPANIES, INCLUDING:

* Materials Milling Plants

* Music Licensing Associations

* Record Manufacturers
* Music Publishers

* Printers of Record Jackets * Prassing Planis
Polysthylena Bags
Promofion & Publicity
Recording Studios

* Tape Manufocturers

* Processing Plants

* Sleeves

* Importers & Exporters
* Label Manufaclurers
* Machine Shops

* Trade Organizations

PLUS...the important, informative MARKET DATA RE-
PORT...an International Statistical Survey of each vital
facet of the music-record industry.,.records, phonographs,
tape and radio...import-export, percentage of global mar-
ket, sales via racks, accessory sales...and a dozen other
pertinent areas in which you, your company, your product
or your service have played a vital role.

LOWEST COST

. . . for top exposure in the heart of the market,

There are ad sizes, formats and designs for every budget —
and every purpose.

From hard-hitting, high-prestige multiple page spreads—to
specially-designed fractional-page units. . .or the budget
priced sure-to-be-read “Editorial Listing” ad.

Whatever your needs, you can be assured of more and longer

exposure per ad dollar than in any other comparable pub-
lication.

A MINIMUM OF 30,000 COPIES

No other publication can guarantee the global penetration
that will be given this special mid-year issue . . . full inter-
national industry distribution to Billboard’s vast audience of
buying and selling influentials in every vital area of the
music-record business.

PLUS — bonus distribution at every important convention
and trade show throughout the world...select mailings to
government embassies, agencies and bureaus...and con-
tinuing promotion within the industry throughout the year,

everyone by “Deadline” date.

A wire, phone call or letter now (see enclosed reply and order
form) will assure your being represented in the music-record
industry’s most important annual reference volume. Your com-
petitors will be there. So will your prospects...and you can let
them know YOU MEAN BUSINESS by reserving your Buyers’
Guide space now at your nearest Billboard Office. (See listing on

back page.)
YEAR-ROUND PROMOTION

...for maximum year-round readership and exposure for your ad.
* Continuing year-long house ad campaign in Billboard
itself
* Direct mail promotion to over a quarter of a million
people
AND ...monthly ads in the major foreign music publications to
promdte the “BUYERS’ GUIDE” to an additional 2,000,000
foreign music magazine subscribers throughout the world!
A continuing, world-wide promotion program geared expressly to
keep YOUR AD MESSAGE WORKING & SELLING OVER
AND OVER AGAIN.

WHAT TO SAY — AND HOW TO SAY IT
WHAT TO SHOW — AND HOW TO SHOW IT

Billboard’s staff of professional copy and layout artists who know
your industry and your business are at your disposal for any
assistance in the design or wording of your ad...at absolutely
no obligation.

This free copy-layout service, combined with Billboard’s offset
printing (eliminating the need for costly plates), keeps your ad
production costs at minimum...often there are no production
charges at all, or only minor expense for bendays, halftones, etc.,

if used.
THE TIME IS NOW...
[=
AD
‘B’EP;_TE'IS{;?GE DEADLINE. JUNE 20, 1963
JNTERNATJENAL DISS]?iJEl;TJﬂE EEST SF 1963
exrlier yous 4 . GINS: JuLy 29, 1963
ca R ' :
contact et © 115 preparation: Co,MOME time and care
CServition e gu gestion. board Sfiice W for s St
gation),, . or . lggﬁ her on. Copy & L;y?;;t Gt
venient repjy card em:lﬂs;dn.f TN ug:t!al: ‘3.3,'1‘.'
| DISPLAY ADVERTISING
ES:ze Dimensjons
Pages 151/2" x 10"
o
er
first 2, __|7"x 10" Ilﬂ'm
1 page 7" x 107 PREM o
I,-"E”_x 10" or Displ
e — ; IFKIE x47/8" :-I:.u: h:?:;::f:':‘;:lim
R 49’{135#;4?!3*-“]. (3 lines) of thair -m::
1/12 page 21/8" :Izijff# @ reference ::':rlm
lum“;m /8 vertisemant in l'h:‘r i
IN m"‘. torial “lﬁﬂﬂ col 2
e COLUMNS Other firms recaf ks
__linc [21/8% 5 ge ! line listing, = O"Y
2 inches I :
Moximum type 5 2 N T
L light face ang ﬁﬁﬂ:ﬂ:ﬁﬂm

wwWw americanradiohistorv com


www.americanradiohistory.com

28 BILLBOARD

MAY 4, 1963

HITS OF THE WORLD

ARGENTINA

{Courtesy Escalera a In Fama,
Buoenos Alres)
This Last

Week Week

1 4 MUNDO CRUEL—Enrique
Guzman (CBS); Aki Along
{Music Hall); Pepino di
Capri {Odeon}—Fermata

LIMBO ROCK—Chubby
Checker (Fermata); Jackie
(CBS)—Mann-Fermata

ESO BESO—Paul Anka
(Victor); Eduardo Cortez

nka-Fermata

DAME FELICIDAD—
Enrigue Gurman CBS);
Siro San Roman Music
Hal)—Korn

BIENVENIDO AMOR—
Palito Ortega Victor)—
Kom

PORQUE LA QUISE TANTO
—Migmrel Montero &
Mariano Mores (Odeon);
Newman

SE HA PUESTO EL SOL—
Adriano Celentano
{Fermata); Siro 5an Roman
{Music Hall}—Fermata

CUTIE PIE—Johnnie
Tillotson (Cadence-Micro-
fon)}—Ridge-Korn

LA PECDSITA—Pick Up
(Music Hall)>—Edami

SPEEDY GONZALES—
Pat Boone (Dot-Music Hall);
David Dante {(Victor); Jackie
(CBS); Pepino di Capni
(Odeon)}—Budd-Fermata

10 T

AUSTRALIA

(Courtesy Music Maker, Sydney)
*Denotes local origin

This Lasi

Week Week

1 5 BLAME IT ON THE BOSS5A
NOVA—Eydie Gorme (CBS)
mTUCOT

PIPELINE—The Chantay's
(London)—Alberts

TELL HIM—The Exciters
(UAY»—Chappells

IN DREAMS—Roy Orbison
(London}—Acuff-Rose

LITTLE BANWD OF GOLD—
James Gilreath (W & G)—
Alberts

BUTTERFLY BABY—
Bobby Rydell (Columbus)—
Belinda

ANOTHER SLEEPLESS
NIGHT—*Jim Gaunt (CBS)
=—Robart Mellin

FROM A JACK TO A KING
—Med Miller (W & G)—
Alberts

THE SWAM—*Dave Bridge

(HMV)}—Castle
HEY PAULA—Paul and
Paula (Philips)}—
Chappells
HAVA MNAGILAH—The
i (W & G)—Leeds
COME A LITTLE CLOSER—
*The Delltones {Festival}—
Belinda
YOU'LL NEVER LEARMN
WILL YER?—*Barry
Stanton (Leedon}—Crown
DAMCE OM—The Shadows
(Columbiaj—Alberis
DIAMONDS—Jet Harris
{(Decca}—Alberis

o W R
W o N

m 7

11 10
12 13

13 14

AUSTRIA

This

Week Week

§ EIN ZFLUG FAHRT DURCH
DIE _HACHT-Pul:: Beil

1

{Philips)

FPEPINO—Vico Torriani
{Decca); Freddy Brock
{Ariola)

JUNGE KOMM BALD
WIEDER—Freddy Quinn
(Polydor)

5 GAUCHO MEXICANO—

K. u. W. Leismann (Ariola)

— MOMDSCHEIN AN DER
DOMALU—Bus Backus
{(Polydor)

BETURN TO SENDER—
Elvis Presley (RCA)

MONSIEUR—Petula Clark
(Vogue)

MADISON AUS MEXICO—
Catarina Valente (Decca)
WENN ERST DER ABEND
EOMMT—Peter Alexander

(Polydor
WENN DU GEHST—Conny
Francls (MGM)

.

L -
w|oBE =)

I 3

BRITAIN

(A special list complled prior to pub-
lication by the MNew Musical Express,

London)
*Denotes local origin
This Lasi
Week Week

1 1 HOW DO YOU DO IT?
*Gerry and the Pacemakers
(Columbia}—Dick James
Music

2 2 FROM A JACK TO A KING
—MNed Miller (London)—
Palace Music

3 7 BROWN EYED HANDSOME
MAN—Buddy Holly (Coral)
=Jewel Music

FOOT TAPPER—*Shadows
(Columbia)}—Elstree Music

SAY 1 WON'T BE THERE—
*Springficlds (Philips)}—
Chappell

FROM ME TO YOU—
*Beatles (Parlophone)}—
Morthern Songs, Lid.

RHYTHM OF THE RAIN—
—ascades (Warner Bros.)
=E. H. Morris

THE FOLK SINGER—
Tommy Roe (HMV)}—
Shapiro-Bernstein

SAY WONDERFUL THINGS
—*Ronnie Carroll (Philips)
—Mutual Music

NOBODY'S DARLIN' BUT
MINE—*Frank Ifield
{Columbia)}—Peter Maurice

IN DREAMS—Roy Orbison
{London}—Chappell

SUMMER HOLIDAY—*CILfI
Richard (Columbia)—
Elstree Music

CAN'T GET USED TO
LOSING YOU—Andy
Willlams (CBS)—Manor
Music

WALK LIEE A MAN—4
Seasons (Stateside)}—Peter
Maurice

CHARMAINE—*Bachelors
(Decca)—Keith Prowse

LIKE I'VE NEVER BEEN
GONE—*Billy Fury (Decca)
—Shapiroc-Bernstein

LOSING YOU—Brenda Lee
(Brunswick)=—Ivan Mogull

LET'S TURKEY TROT—
Little Eva (London}—Aldon

Music

ROBOT—*Tornadoes (Drecca)
—Ivy Music

MR. BASS MAN—Johnny
Cymbal (Lodon)—Jewel
Music

ISLAND OF DREAMS—
*Springfields (Philips)—
Chappell

THE END OF THE WORLD
—Skeeter Davis (RCA)—
Compass Mousic

THAT'S WHAT LOVE WILL
DO—*Joe Brown (Piccadilly)
—Jack Good Music

SO IT ALWAYS WILL BE—
Everly Bros. (Warner Bros.)
=Leeds Music

CASABLANCA—*Kenny Ball
(Pye}—Keith Prowse BMusic

CAN YOU FORGIVE ME—
*Karl Denver {Decca)—
Hill and Range Music

HE'S S0 FINE—Chiffons
{Stateside}—Peter Maurice

COUNT ON ME—*Julie
Grant {(Pye)—Welbeck Music

HEY PAULA—Paul and
Paula (Philips}—One Four
Two Music

OUR DAY WILL COME—
Ruby and the Romantics
{London)}—Rosewood

10 12

11 15
12 3

13 18

4 13

15 11
16 9

17 20
18 14

19 16
20 2N

21 16

0 26

DENMARK

{Courtesy Quan Musikburean,
Copenhagen)
*Denoles local origin
This Last
Week Week
1 3 SUMMER HOLIDAY—
Cliff Richard (Columbia)}—
Decapo
2 1 DANSEVISE—*Grethe &
Jorgen Ingmann
{Metronome)}—Mork
3 2 TA® MED UD A FISK—
*Gitte {(HMV}—Imudico

4 4 PEPINO, DEN ITALIEMNSKE
MUS—*Ragquoel Rastenni
(Sonet }—Winckler

5 9 FROM A JACK TO A KING
—MNed Miler (Karusell}—
Palace Music

[ 5 CASSANOVA BACIAMI—
Petula Clark (Vopuel—
Multitone

7 10 TELL HIM—Billie Davis
(Decear—Robert Mellin

] i HEY PAULA—Paul & Paula
{Philips}—Sonora

9 T ONE BROEKEN HEART FOR
SALE—Elvis Presley (RCA)
—Belinda

i@ — BLAME IT ON THE BOSSA
NOVA—Eydie Gorme (CBS)
—Aldon/Bens

EIRE

{Courtesy Irish Times, Lid., Dublin)

Thizs Lasi

Week Week

1 1 FROM A JACK TO A KING
—Med Miller (London)—
Alberts

RHYTHM OF THE RAIN—
The Cascades (Warner
Bros.}—E. H. Morris

BROWN-EYED HANDSOME
MAN—Buddy Holly (Coral)
—Jewel

CHARMAINE—The Bachelors
{Decca)—Keith Prowse

SUMMER HOLIDAY—

Cliff Richard (Columbia)}—
Elstree

THE FOLK SINGER—
Tommy Roe (HMV)}—
Shapiro-Bernstein

FLEASE PLEASE ME—
The Beatles (Parlophone)}—
Dick James

OMNE BROKEN HEART FOR
SALE—Elvis Presley (RCA)
—17 Savile Row

EAY WONDERFUL THIMGS
—Ronnie Carroll (Philips)—
Mutual

FOOT TAPPER—The
Shadows (Columbial—
Elstree

T 3

FLEMISH BELGIUM

(Courtesy Juke Box)
*Denotes local origin
Two

This Weeks

Week Apo

1 1 COEUR BLESSE—Petula

Clark {Vogue)—Acuff-Rose
2 2 EENZAAM ZONDER JOU—
*Will Tura (Palette)—Top

3 3 JUNGE, KOMM BALD
WIEDER—Freddy (Polydor)
—Bens

SANS-TOI, MAMIE—
*Adamo (Pathe)—Rudo

SUMMER HOLIDAY—
Cliff Richard (Columbiza)

CRYING IN THE WIND/
LOVE—Paul Anka (RCA)}—
Spanka

ALL ALONE AM I—
Brenda Lee (Brunswick)}—
Bens

ONE BROKEN HEART FOR
SALE—Elvis Presley (RCA)
—Belnda

THE NEXT TIME—
Cliff Richard {(Columbia)—
Leeds

K155 ME QUICK—
Elvis Presley (RCA}—
Belinda :

m —

FRANCE

This Last

Week Week
1 2 CEST A L'AMOUR
AUQUEL JE PENSE/
LE TEMPS DE L'AMOUR
—Francoise Hardy
(Vogue)

L’ECOLE EST FINIE—
Sheila (Philips)

TES TENDRES ANNEES/
ELLE EST TERRIBLE—
Johnny Hallyday {Philips)

TOUS LES GARCONS LES
FILLES/J'SUIS
D*ACCORD—Francoise
Hardy (Vogue)

DONNE MOI MA CHANCE
=—Richard Anthony
{Columbia)

OuUl JE T'AIME/JE NE
PENSE QU'A L'AMOUR—
Eddy Mitchell (Barclay)

CHANCE—Sylvie Varian
{RCA)

DIS LUI QUE JE L'AIME/
BELLES BELLES BELLES
—{lande Francois
(Fontana)

RUBY BABY—Dion (CBS)

TELSTAR—The Tornadoes
(Decca)

GERMANY

{Courtesy Auvlomaten-Marki,
Braunschwelg)
*Denotes local origin
This Last
Week Week
1 I WINI-WINI—Die Tahiti
Tamoures (Polydory—Nero
A 2 ICH KAUF' MIR LIEBER
EINEN TIROLERHUT—
Billy Mo {Decca)—Busse
WENN ERST DER ABEND
KOMMT—Peter Alexander
(Polydori}—Aberbach
MR. CASANOVA—Siw
Malmkvist (Metronome)}—
Montana
MADDALENA—*Rex Gildo
(Electrola)}—Gerig
ER MACHT MICH KRANEK,
DER MONDSCHEIN AN
DER DOMNAU—*Gus
Backus (Polydor)—Gerig
PEPINGO/PEPINO THE
ITALIAN MOUSE—Vico
Torriani (Decca)—Stahl
LUP-DI-LU—Caterina  u.
Silvio (Decca)=—Melodie der
Welt/Marbot
KLEINE MOONLIGHT
LADY—Ted Herold
{Palydor}—Aberbach
HOCHZEIT IN LOUISIANA
Caterina Valente (Decca)—
Intro
CAPITANO—Mina (Polydor)
—Gerig
WEIT WAR DER WEG
MNACH CALIFORNID—
Michel und die Shanties
{ Linda)—Mikulski
HAWAIIANA MELODIE—
Caterina VYalente (Decca)—
Nera
MY SUNNY SUNSHINE—
Di¢c Blue Diamonds
(Fontana)}—Melodie der
Welt; BALUBA, O
BALUBA—Die Bilue
Diamonds (Fontana)—
Capriccio

m 11

11 10

12 13

L

14 18
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15
16

17

18

19

12

14

16

15

17

WOO-HOO—The Rock-A-
Teens (Roulattey—Hi-Fi

CASANOVA BACIAMI—
Petula Clark (Deutsche
Voguel—Montana

JUNGE, KOMM BALD
WIEDER—*Freddy
{Polydory—Sikorski/
Esplanade

GAUCHD MEXICANO/S
JALISCO—Henate .
Werner Leismann  {Ariola);
John Buck (Warner
Brothers}—Melodie der
Welt

LIPPENSTIFT—DNe
Juniors {Columbia}—Acuff-
Rose

BONANZA—Ralf Paulsen
(Electrola}—Chappell

HOLLAND

(Courtesy Platennlenws, P. 0. Box 43,

This

Amersfioort)
#Denotes local origin

Last

Week Week

10

10

SOERABAY A—"*Anneke
Gronloh {Philips); Imca
Marina (Imperial}—Basart

LOOF DE LODP—

Johnny Thunder (Delta)—
Chappell & Co,

BLUME VON TAHITI—Gerl
Timmerman (Telefunken)}—
Holland Musie

CATOOTIE—*"Wim Sonneveld
(Philips}—Basart L. C.,
Amsterdam

BACHELOR BOY/THE
NEXT TIME—CILiff
Richard (Columbia)—
Basart L. <.

SEI RIMASTA SOLA—
Willy & Willeke Alberti
{Philips)—Leonordi-Landry

JUNGE KOMM®' BALD
WIEDER—Freddy (Polydor)
Bens-Altona

AFRICA—The Jumping Jewels
{Philips)—Editions Altona,
Amsterdam

HAND IN HAND—*Jacky
van Dam (Fontana)—
Benelux Music

BUONA NOTTA BAMBINO
—Rocca Granata (CNR);
Angefo Biondi (Artone);
Willy Alberti (Philips)—
Picture Music, Joop
Portengen

HONG KONG

Thiz Lasi
Week Week

1

o a3 i &

10

-

RHYTHM OF THE RAIN—
The Cascades (Warner
Bros.)

LOOF DE LOOP—The

Fabulous Echoes (Diamond) :

BACHELOR BOY—CIiff
Richard (Columbia)
REMEMBER DIANA—Paul
Anka [(RCA)
SUMMER HOLIDAY—
Cliff Richard {(Columbia)
DANCING SHOES—CIHff
Richard (Codumbia)
DANCE OM—The Shadows
(Columbia)
GUITAR MAN—Duane Eddy
(RCA)
THE BREEZE AND 1—
The Shadows (Columbia)
CRYING IN THE WIND—
Paul Anka (RCA)

ITALY

(Comrfesy Muosica e Dischi, MBan)

*Denotes local origin

Thiz Lust
Week Week

1

=1 &% A & b pd

10
11
12
13

14

15

1

L = S

11

10

14

12

13

COME TE NON C'E'
MNESSUMO—"Rita Pavone
(RCA)

PIANGERO" PER TE—

Paul Anka {(RCA)

IL TANGACCIO—*Adriano
Celentano (Clan)

BACI—*Remo Germani
{Jolly)

ALLA MIA ETA'—*Rita
Pavone (RCA)

ROBERTA—*Peppino Di
Capri (Carisch)

TONIGHT—Col.son. orch.
(CBS); Ferrante & Teicher
(UA)

GIOVANE GIOVANE—
*Pin0 Donaggio (Columbia);
*Cocki Mazzetti (Primary)

IL RE DEI PAGLIACCI—
Meil Sedaka [RCA)

IL CLOWN—*Nini Rosso
(Sprint)

AMORE FERMATI—

*Fred Bongusto (Primary)

QUELLI DELLA MIA ETA’
—Francoise Hardy (Voguoeo)

FATTI MANDARE DALLA
MAMMA—*Gianni Morandi
{RCA)

CHARIOT—*Betty Curtis
(CGD); Franck Pourcel
(VdP)

UNO PER TUTTE—

*Tony Renis (VdP);
*Emilio Pericoli (Ricordi)

JAPAN

{Couriesy Utamatle, Tokyo)
*Dencles local origin

This Last

Week Week

1 I SHIMA SODACHI—*Tabata
Yoshio (Teichiku); *MNaka-
sone Miki (King); *Asacka
Yukiji (Toshiba)—JASRAC

AKAI HANDKERCHIEF—
Ishihara Yujiro (Teichiku)}—
JASRAC

SHERRY—The 4 Seasons
(Vee Jay)—Toshiba

THE LOCO MOTION—
Little Eva (London}—Taiyo

KIRIKO MNO TANGO—
*Frank Magal (Victor)—
JASRAC

NAMIDA BUNE—*Kitajima
Sabure (Columbia)—
JASRAC

HOUND DOG—Elvis Presley
(Victor)—Aberbach

I'M GONNA KNOCK ON
YOUR DOOR—Eddie
Hodgez (Cadence)—
Aberbach

I CAN'T STOP LOVING
YOU—Ray Charles (ABC-
Paramount}—Tone

KONOMACHI O
DETEYUKOO—*Takagi
Takashi (Columbia)}—
JASRAC

0 10

MEXICO

(Courtesy Auwdiomusica)
*Denotes local origin
This Last
Week Week
1 1 AL DI LA—Emilio Pericoll
(Warner Bros.}—Emmi
COSAS (Things)—*Oscar
Madrigal (Gamma)—
Pending

LLEGO BORRACHO—
*J. A. Jimenez (RCA)}—
Emmi

CORAZONM DE ACERO—
*Sonora Santanera (CBS)—
Emmi

CAMINA DERECHITO
(Walk Right In)}—*Oscar
Madrigal {Gamma)—Pham

YA NO (T Know)—
*Rebeldes del Rock
(Orfeon)}—Brambila

EL LADRON—*Sonora
Santanera (CBS)—Reimsa

PA TODO EL ANO—
*J. A. Mimenez (RCA)—
Pham

HULA HULA TWIST—
Irving Field (Tizoc)—
Pending

VIDA—*Enrique Guzman
{CBS)}—Emmi

2 2

10 7

NORWAY

Week Week
1 1 SUMMER HOLIDAY—
Cliff Richard (Columbia)—
Musikk-Huset

2 3 HEY PAULA—Paul & Paula
{Philips)—Edition Lyche

FROM A JACK TO A KING
MNed Miller (Kamusell)—
Palace Music

ONE BROKEN HEART FOR
SALE—Elvis Presley [(RCA)
—Belinda

REGNMNIGA NATT—Anna-
Lena Lofgren (Metronome)—
Manu

FGOT TAPPER—The
Shadows (Columbia)—
Musikk-Huset

JEG VIL HA EN BLA
BALLONG—"Arme
Bendiksen {Triola)—
Stockholms Musikproduktion

DANSEVISE—Grethe &
Jorgen Ingmann (Metro-
nomre —Musikk-Huset

SINGEL OG SAND—
*Dlkabilamo (The Salhus
Quintette) (Philips}—Edition
Lyche

MIDMNATTSTANGO—*"Ase
Wentzel/Jan Hoiland
(Ddeon)}—Musikk-Huset

FIERNE LAND—*The Key
Brothers (Triola)—Egil
Monn Iversen

3 4

10 B

10 9

PERU

(Courtesy La Prensa, Lima)
This Lot

Week Wesek

1 1 AL DI LA—Emilio Pericoti
(Wamer Bros. ) —Connge
Francks (MGM); Lucho
Gatica (Odeon); Enrigue
Lynch {(Sono-Radio); Los
Gorrioncitos (MAG); Marco
A, Muniz (RCA)

2 3 LIMENA—"Edith Bar (Sono
Radio); Los Kipuz (Odeon);
Gladys Garcia (MAG)

3 5 CUANDO LLORA MI
GUITARRA—*Los Kipus
(Odeon); Los Davaloz (Sono
Radio); Los Palomillas

¥)

(Continued on page 34)
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NOMINATED FOR

s 1

ACADEMY AWARDS

INCLUDING
“BEST PICTURE OF THE YEAR"”

DARRYL F. ZANUCK'S

MONDO FXG 5007 STEREOQ SXG 5007
D-Day June 6th, 1944 . . . The Day
that changed the world . . . When

the thousand thousands swept the
beaches, when the sea swelled to
overflowing with many armadas
. . . When history held its breath.

THE ORIGINAL FILM SOUND-
TRACK CONTAINING A CON-
DENSED VERSION OF THE
ORIGINAL FILM STORY WITH
THE ACTUAL STARS.

A COLLECTOR'S ITEM
Narration by

LOWELL
THOMAS

WATCH FOR

THE ORIGINAL FILM SOUNDTRACK ON

L Ny
\/ \

D
_ﬂ&
FROM THE ARCHINES

OF 20th CEMTURY FOX
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ALBUM REVIEWS

BILLBOARD SPOTLIGHT PICK

Pop LP Spotlights are those albums with sufficient sales po-
tential, in the opinion of Billboard’s Review Panel, to achieve &
listing on Billboard’s Top LP's charts. Spotlight winners In
other cafegories are selected on the basis of their potential
to become ftop sellers in thelr respective areas.

THE VENTUBES

POP SPOTLIGHT
i SURFING
The Ventures. Dolton BLP
2022 (M); BST B022 (5)

Thiz is ome of two current releases by
the. Ventures (the other teams them
with Babby Vee) and coupling the Wen-
fures” solid name wvalue and hit stafus
with the idea of “surfing’ figures as
practically a natural. The instromantal
?uu'rur swingers pound out "Pipeline”
Wmci'# and Warm,"” ""Party in Laguna”™
and a flock of other potential surf-styled

\\‘hifi
{/'—

Z#y, POP SPOTLIGHT
MR. BASS MAN
Johnny Cymbal. Kopp KL
1324 (M); K5 3324 (5)

Youn Juhnn',' Cymbal has enjoyed a
Emasﬁ his first time out on the
Kapp 1.'-1I:|el and here's the obvious
Fol |:|-.r.r up, the lad's firs! album, bearing
the single winner's title, "Mr. Bass
Man. For the balance of the program
he 5EIE|:I.1- a growp of other current
hits; like *"Our Day Will l_'nme "Walk
Right In,” “You're Sixtesn and Do

\:he Bird." Strong performances.

/_ FOP SPOTLIGHT

@ PIPELINE
Chantays. Downey DLPS 1002
{5); DLP 1002 (M)

el THE CHANTAYS
“Pipeline.’* Liner

its first singles  hit,
notes that they've plcke:t up all their

musical krswledge In just two years, : el
and it's apparent from this set they've mmm‘m “.
come a fong way in thal time. They've RUNAWAY = BLUNDERBUS = BANIAI= SLEEP
got a fine, swin in* group . sound on t r

such ditties as “Runaway,” “‘Blunder- mlUWMI-

bus,” “Banzai” and “Sfecp Walk.” | NIUE w EL CONQUISTADOR = RIDERS IN

\MTEEI!!I should dig this. THE SKY » LAST m. = PIPELINE
4 T w—
POP SPOTLIGHT M
=) Boots Randolph’s
BOOTS RANDOLPH'S Wi - - N '
YAKETY SAX YAKETY SAX
Monument MLP BOOZ (M) PR u——— 'I"A-E'ET'F EAI
Boots hﬁndnlg-h h11h! m‘mrﬂr:iﬂﬂ Em" WALK RIGHT |8 ”". .
had such a big hit with "Yakety Sax" |
included here], sefs up a_group of fop ﬂ““ “H“ EII‘E E”'s
nstrumental treatments of Former hi'r:. CARRIE BRUWE |
“Charley Brown,” “Walk Right In' IN YOUR EYES
], e g 4 oo Wb | et s | KT sTp
;.pa.;ming here with ong LP side 1l:lallrl:fi. | L TH PERS LOVING Y
one side swingers, LRMELY STREET | REALIY
\_ |7 REERS RIGHT ON A-HERTIN' WANIM

/ POP SPOTLIGHT ULL Uﬂ.PNEF S
@ ONE WORLD CONCERT UNE WORLD CONCERT

Erroll Garner
Reprise R-80B0 (M)

For several reasons this should be a

big one for Garner. It's his first re-

| lease on the Sinatra Reprise label and

its his first live concert sel since his

earlier smash, “Concert by the Sea.’”

Then, too, the performances find the

ianist at his best on such items a8

e Way You Look Tonight,” *Sweet

and Lovely" and his own "Misty.” Solid
was with broad appeal.

s e = a4
@ POFP SPOTLIGHT ENOCH LIGHT st res oncrestes

BOSSA NOVA LET'S DANCE

Enoch Light & Hisz Ork
Command RS 851 (M);
RS 851 SD (5)

Here's the follow-up to Light's “Big IIIIIIIIIII.I‘

Band Bossa Nova™ hit. The album comes ‘ SaEEEEER .l-.‘

back wifh solid beal end distinguished (717 EEEES S -

voicings for orchestra. The sound is

superb and the selections are all in *‘==========I‘

t!ﬁ I311!:'.] uf”Tasazl w“-h1 such l'll.iﬂlﬂs as &= ‘--.... EEN
editation,” "'Blame It on 1 oisa

Mova,” "Little Boat” and bossa wver- -*..-. EEESEEER e

sions of ""Moon River,’” "Tonight” and IIIII EFEEEERERE

o

e W ke, e e i 1 Ve b o
T R PR O e T e v T o sl ) T R
T Rl TREY N R O T

ENDCH UGHT AND HIS ORCHESTRA

FAR AWAY PLACES Wev

ALBUM REVIEW POLICY

Every album sent to Billboard for review is heard by Billboard's Review
Panel, and itz sales potential is rated within its category of music. Full
reviews are presented for Spotlight Picks and Special Merit Picks. All
othar albums are listed in their respective categories.

POP SPOTLIGHT \
TCHAIKOVSKY
CHIE A SYSIPHOXY
VENTURES RAFAEL KUBFLIK
Liberty LRP 3289 (M); LST
7289 (5)

Bobby Wee has previously met the
Crickets on an album with considerable
syccess, and here he s teamed with
another group, one af the hotfest in
the feen album dance Ffield. Coupling
of the two salable acts s bound to
shake wp good action. ""Honeycomb,!
“Walk Right In,” "Goodnight Irepne™
and "Wild MNight'' are samples. A sef

that should have lots of impact. _J/‘I

POFP SPOTLIGHT W-PRICE CLASSICAL
_ QP § G Lo

JI' SPOTLIGHT
JAN AND DEAN TAKES e/ SPOTLIGHT

LINDA SURFIN' TCHAIKOVSKY:

SYMPHONY NO. 4
Liberty LRP 3294 (M);

LST 7294 (S) Chicage Symphony Orchestra
(Kubelik Cond.)

Tll:ure‘s 3 rhr==~waa|r parlay %ning Fﬁr Mercury Wing MGW 14024
this one, tying In the name of a well- ;
It.nc-wn* I:IFIan:l, Jal:t gnd Dea:rl'n. ﬁllh lh&IIr (M]; SRW 18024 (5)
current hit, “Linda,” and the simple
word, 5L:rl|n'”| It's & highly H']ﬂ i The Kubalik-Chicagoe Symphony record-

approach and the set includes “Surfin’,” ing of this evergreen symphony hes
p us a number of current hits for nlhers been reprocessed electronically for stereo
like “Mr, Bass Man,” "Walk Like a and released in Mercury's low-priced
Man,”” *Let's Turkey Trot,” efc. Good Wing line. This should be one of the

wax with a solid cover. Watch it. j tlea leaders of the Wing classical lin_E;/,

EUNNY YOU SHOULD ASK

PRAPOISHBLE WTERVIEWS Wit

POP SPOTLIGHT —\
&

FAR AWAY PLACES, YOL 2

Enach I.Eghi' & His Ork
Command RS B50 [M);
RS B850 5D (S5)

Light does it again with a topnoich
instrumental album with bright use of
voices. This is the second vaolume in the
“|st's take a ftrip”’ theme with fine
fracks like “Istanbul,” “Colong] Bogey,'"
“Cielta Linda™ and “Under Paris Skies,"
just & few of the standouts. Use of

i
b
{

e
steren 1er_hmquedagahm is dnﬂu w!IIIL'I the Pl R "n....:
utmost taste and showmanship is is [

another Light winner.,

EDDIE "Lockjaw™ DAVI

Wit THE PALL WEEDEN THID

| ONLY HAVE EYES FOR YO

www americanradiohistorv com

JAZZ SPOTLIGHT \ @ COMEDY SPOTLIGHT

R
h,
"‘—_"J | ONLY HAVE EYES FOR YOU FUNNY YOU SHOULD ASK
Eddie (Lockjow) Davis Morey Amsterdam
Prestige 7241 (M) Marsh MLP 101
Eddie (Lockjaw) Davis sfeps oul with o T .
new nEgan lparmer in this album, and rﬂ:::mw;ﬁfmiwmﬂﬂﬁ?‘ﬁ:k:?dmﬂ-
fﬁ;ﬂ:‘;”%":'wﬁ|:R°:u;;$"£1IE:hﬁjaT5”| ;.umllti:l_:l are mostly side-splitting af-
has a solid sound emanating from the Fma”: Ehnu'lrl 1’::"“6';‘} f.’_,s '“'I';' Lﬂ'
leader's brawny guitar work and bris- i Isaac Newion. Buffalo Bill Cody.
RN Wl cok Jen E8LESISGILE: THgRcy Martha Washington, Christo !Ir Colum-
along with rhythm section. The ftitle bus. Dr. Si mluﬁd H aid Inn BT B'-T:_-
tune, “Harlem Lights, © and “Just the num. The g'l'l'hiTl House tour by Mirs
Way You Look Tonight™ are distinctive Washington s & highllght, .rl :ru e
tracks. Patterson and Weedon might Chopin, Godiva and Columbus. bits. His

really be finds far this label. /) \:in, was never this funny, _/

@ CLASSICAL SPOTLIGHT . . 3
: DANCES FOR ORCHESTRA THIS IS FARON

Philadelphia Orchestra
(Ormandy)
Columbus ML 5857, MS 6457

A delightful light program this fimea,
and it can prove a strong ifem for the
ensemble’s many current fans, and it's
likely to create new friends among
more general disk buyers. The program
includes six orchestral dance pieces,
among  them sueh  Familiar  titles @8
"Habanera,”” “"Anitra's Dance,” *“'Dance
Macabre,” "Russian Sallor’s Dance' and
"Polowisian Dances.™ A sure wlinnu:,)

"Flllll\' Yl Nis |

- W

s

hera,

CLASSICAL SPOTLIGHT ) - COUNERY SPOTLIGEHY
E‘I WAGNER: SIEGFRIED l"l_l"] THIS IS FARON

Vienna Philharmonic {Soltil, Faron Young. Mercury SR

Birgit Milssen, Hans Hotter and 40785 (S); MG 20785 (M)

others

Here's Fargn Young's initial album for

london CSA 1508 Mercury and it's a ogasser. He works
Here, for the first fime, i3 the com- with a flock of the top musicians on
plete “Siegfried,” a five-LP recording of the Mashville scene, with a great assist
truly monumental prepertions. Geerg from the Jordanaires and Margie Single-
Solti drows a masterful performance ton in the vocal backing. A recent single
from his orchestra, Featured az exira suceess “Yellow Bandens'' i3 grouped
attraction in the role of the Farest Bird with some of the great Young oldies
is Jean Sutherland, while supeth efforts like “Live Fast, Love Hard, Die Youmg,™
are forthcoming from Brigit Milssen all dressed uwp in & modern sound. The
Wolfgang Windogassen, Hans Hotter, Ger- set should do & lot of counfry business

hard Stolre and Gustav Meidiinger. _‘_,/’ l'\i”h 4 chance for spifl info pop. /
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NITED
RTISTS

R EC O R D S

MARGH INTO SPRING
SALES PLAN

In response to the overwhelming reaction to the CLEAN UP AND MARCH F

PHASE

INTO SPRING Sales Plan introduced by UNITED ARTISTS RECORDS, the

program, augmented by 13 major NEW albums, will be continued through

May 15. Dealers will be allowed to eliminate all dead, dormant or slow-moving
merchandise, regardless of size, label or speed, receiving FULL dealer cost as

follows:

127
1 2"
1 2!!

45 RPM $ .60
$3.98 or less List LP's $2.47
$4.98 List LP's $3.09
$5.98 List LP’s $3.71

For each $1.00 worth of credit issued you Mr. Dealer, must purchase $5.00 worth of UA album merchandise of

yvour choice

INCLUDING THE FOLLOWING BRAND

NEW

RELEASES:

WATERMELON MAN

SOUTH STREET

SURFIN' USA

oum DAY wu_m A

AL CAIOLA, a consistent best-seller, pre-
sents 12 of the biggest hits of the past
few months all wrapped up in one
delightful package titled GREASY KID
STUFF UAL 3287 UAS 6287

Academy Award winner DIVORCE-
ITALIAN STYLE has broken box office
records wherever it has played. Here,
for the first time is the original Sound
Track featuring Sicilian music beauti-
fully performed. UAL 4106 UAS 5106

The wonderful score from one of the all-
time great motion pictures, HOW THE
WEST WAS WON, is given a magnificent
interpretation by the HOLLYWOOD
SOUND STAGE ORCHESTRA.

UAL 3283 UAS 6283

THE LT TN T
ARkl FAiNE Tl
W riOTen

mantic and rhythmic places in the entire
world, and Paul Mauriat and his or-
chestra accurately and effectively trans-
late the mood to music,

UAL 3231 UAS 6231

LIVE

g

AT BIRDLAND

FunATF L

I00T BIME

CLARK TERRY

BOBEIL BFFODHNMLYER
AL COMEN

EERNIE LEIGHTON

TITO RODRIGUEZ LIVE AT BIRDLAND
spotlights the King of Latin-American
rhythms, and Jazz greats: Zoot Sims,
Clark Terry, Bobby Brookmeyer, Al Cohen
and Bernie Leighton in person at New
York's Famous Jazz night club.

UAL 3286 UAS 6286

Z0OOT SIMS, a legendary name in the

world of Jazz, plays as you have never
heard him play before IN PARIS, a

“must” addition to all Jazz libraries.
UAJ 14013 UAJS 15013

ITALIAN SUNSET introduces one of Eng-
land's top recording stars to U.S. audi-
ences in a lush, orchestral presentation
of entertaining, listenable tunes taste-
fully portrayed. UAL 3186 UAS 6186

Recorded in France, BLUE STRINGS
AND RAINBOWS features the musical
genius of Luchi Delesus, The songs are
familiar to all who enjoy good music,
and the performance is outstanding.
UAL 3201 UAS 6201

TALES OF KOFFMAN turns the Jazz
spotlight on Canada’s Number 1 per-
former in the modern music vein, Moe
Koffman, his flute and an all-star aggre-
gation from North of the Border who
really swing. UAJ 14029 UAJS 15029

The Original Sound Track from the most
exciting film documentary of our time,
MONDOD CANE features a beautiful score
expertly performed and critically ac-
claimed as "Brilliant” by the New York
Times. UAL 4105 UAS 5105

KING PLEASURE \/R.JAZZ

KING PLEASURE —MR. JAZZ and that,
in truth, is the title for one of the
brightest new stars in the world of

modern music, making his debut on UA
a most auspicious one.
UAJ 14012 UAIJS 15012
MAX GOES EAST—Max Kaminsky that
is, and when this Dixieland favorite be-
gins to play time just stands still. One
of the best Dixie albums ever recorded
say the nation's experts.
UAL 3174 UAS 6174

CALL YOUR UA DISTRIBUTOR TODAYI!

www americanradiohistorv com
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ALBUM REVIEWS ..

&) speciaL MERIT Picks

@ POP SPECIAL MERIT

DAVID & LISA

Sound Track
Ave A 21 (M); Ava AS 21 (5)

The track of the award-winning film is
worthy of some ial attention on ils
own. An wnusually affractive score by
Mark Lawrence makes for exciting listening
even for those who have not seen the film.
The second side of this LP is devoled 1o
jazz im jons of the score, pli¥ed by a
group fronted by Victor Feldman. The total
rHiI.IE' is a piece of strong merchandise.

@ POP SPECIAL MERIT

TODAY'S BEST HITS

Clebanoff & His Ork
Mercury MG 20791 (M); SR &0791 (S)

Clebanoff has one of his strongest com-
mercial offerings ta date in this  album.
Today's best hits ars given the Clebanoff
lush strings styling. The arrangements are
mlring . « « top treatments given fo
“puff,” “Don’t Set Me Free” and '‘Pipe-
line.” The lyrics to the 12 hits are printed
on the album sleeve fo round oul the pack-
age. Good, salable wax.

POP SPECIAL MERIT

LITTLE BIRD

Pete Jolly Trio. & Friends
Ava A 22 (M); Ava AS 22 (5)

This album has enough to get some pop

programming play. The album has a single

mﬂng for it that has gotten strong play on
r

West Coast non-To type stations.
Pianist Jolly with rhyt makes mighrllx
lugid sense of the botsa nova beat a

some plain and lovely minﬂin-: on ballad
tunes. The fitle song, "Three-Four-Five,"
“Theme to Kill a Mockingbild and “‘Falling
in Love With Love' are Top fracks.

@ POP SPECIAL MERIT

BEST FOOT FORWARD

Original Cast
Cadence CLP 4012 (M); CLP 24012 (5)

This latest off-Broadway revival has be-
come best known in Mew York sh f
and eritic circles as the wehicle that kic
off the career of Liza Minelli, Judy Gar-
land’s and Vincente Minelli’s talented feen-
age daughter. The youngster gets plenty of
room in the score to show her vocal like-
ness fo her famous mother. She's conving-
ing in the role and she romps through the
famous “Winsocki®® story with abandon
and with help from a falented cast. A
rightly production which can win favor
espite tha shorfcomings of the typical off-
Broadway accompaniment of twin pianos.

@ CLASSICAL SPECIAL MERIT
BEETHOVEN: PIANO SONATAS

Claudio Arrau. Philips PHM 500-028
(M); PHS 900-028 (5)

These are beautiful [nferpretations of the
Besthowven sonatas ""A flat major opus 26,
e l-h.rF minor opus IF, Mo. 2, and "E
flat major opus 27 Mo, 1."" Each of the
performances is gem-like, with the unac-
companied pianist making the most of the
dynamic range and emotional build of Bee-
thoven's skill. This LP will only enhance
m plready brilliant career of Claudie
aul.

ALBUM
REVIEW
POLICY

‘Every album sent 1o Billboard
for review is heord by Bill-
board's Review Paonel, and
its sales potential is roted
within its category of music.
Ratings of only the outstond-
ing LP‘'s of the week are
published, including all re-
ceiving a 4-Star review or
batter, thus focusing atten-
tien on aolbums with the
greatest wales potential. Full
reviews are presented for

‘Spotlight Picks or Special

@ FOLK SPECIAL MERIT

PHILADELPHIA FOLK FESTIVAL, VOL. |

Various Arfists
Prestige Int'l 13071 (M)

As this Volume | of last year's Philadelphia
Folk Festival is -released, plans are well
under way for another Festival in the same
Pacli, Pa., estate where last year's bash
fook place. This set and 13 companion,
Volume 11, thus make good entertainment
in themselves and can help foster at least
local inferest in the u ing affair. Fea-
tured here are Jack Elliott, Mike 3Seeger
and Sonny Miller, Bonnje Boboon and Prof.
Clarence Johnson and Mabel Washingion,
all of whom provide a neatly varied menu

Merit Picks, and all 4 Star
LP's are listed under their
EBects e

of the folk art for the live avdienca.
@ INTERNATIONAL SPECIAL
MERIT

MEXICAN FOLK DANCES

Manuel 5. Acuna & His Ork
Imperial LP 9207

Authentic and uncommaonly attractive rendj-
tions of ever-popular Mexican folk tunes are
brightly played by Manuel Acuna’s orches-
tra. ong the standards included are
"Chiapanacas,” *Cielite Lindo,” "La Cuca-
racha,” "Jjarabe Tapetio” and "Las Man-
anitas.” With the vast audience of buyers
of Mexican music, this should be a must
entry.

SPOKEN WORD SPECIAL
MERIT

THE MERCHANT OF VENICE (3-127)

Hugh Griffith, Dorothy Tutin, Harry
Andrews. Shokespearsan Recording
Society SRS 209 (5)

A fine version of one of the Shakespearean
classics. The British actors, all veterans in
the Bard’s service, offer an accomplished
rudin?. The three-disk package faces strong
competition from some other fine versions,
but will be the favorite of many buyers.

TR

FOUR-STAR ALBUMS

The fourstar rating is awarded new
:lI:E:II I'"= quﬁﬂutl commaercial pe-

n Mheir respective categories fo
merit being stocked by most dealers,
ene-stops and rack jobbers handling
that category.

THE GOLDEN HITS OF BILLY
ECKSTINE

Mercury MG 20796 (M); SR 60706 (8)

LUAU AT THE HILTON
HAWAIIAN VILLAGE
Dunny Kalelkini. Mahalo M 4004 (S)

JALL

TENDR COMNCLAYE
John Colirane, Hank Mobley, Zooi
Sims, Al Cohn. Presilge 7249 (M)

ALL GOD'S CHILDREN
GOT EHYTHM
Bonmy Stitt. Prestige 7248 (M)

TRUMPET CLAIENTE
Don Goldie. Argo LP T08 (M)

LOU BLACKBURN JAZZ FRONTIER
Imperinl LF 9228

DIGGIN' THE CHICKS
BHl Lestie. Argo LF 710 (M)

INTERNATIONAL

THE EMMIGRANT IRISH BOY
Mickey and Mary Carton. Irish 35003

(M)
RHYTHM & BLUES

A WORLD OF BLUES, VOL. 1
Varlous Artists. Imperial LP 9210

BLUES

LAST NIGHT BLUES
Lightnin® Hopkins, Sonny Terry, Blues-
ville 5P 101 (M)

GUITAR PETE'S BLUES
Pete Franklin, Bluesville BY 1068 (M)

ALL TIME HIT POLKAS
John Koleski Ork. Cameo C 1048 (M);

SC 1048 (5)
SACRED

JUST A ROSE WILL DD
Little Troy Lumpkin. Skylite SRLP
&001

Special Merit Picks are new releases of outstanding
merit wh
commercial success within their respective cafegories
of music.

ich deserve exposure and which could have

@ SPIRITUAL SPECIAL MERIT
SONGS OF DELIVERANCE

First Church of Deliverance Choir
Mercury MG 20787 (M); SR &0787 (3)

In terms of downright enthusiasm, this
rformance fakes a back seat fo none.
g Church of Deliverance is in Chicago and

it boasts a mighty 300-voice chair, which
in addition to its work from fthe Church
itself, also is known for a weekly Sunday
evening broadecast on WCFL, Chicago. All
of the songs done here nri#im'rt:l with this
chojr, and the Rev. C. H. Cobbs, pastor
of the church, is the writer of. many of
them. A set like this could have a broad
appeal -in the growing market for spiritual
material.

RN

THREE-STAR ALBUMS
The thres-sfer rafing indicates moder-
.afe sales potentis]l within sach record’s
musie categery.

DIAMOND HEAD — Diamond Head
Beach Boys. Mahalo M 4005 (5)

PRESENTING: THE HUNTSMEM
Briar M 108 (M)

LOW PRICE POPULAR

THE BEST OF THE BOSSA NOVA
The ef. Mercury Wing MGW 12248
(M); SRW 15248 (5)

CLASSICAL

CHARLES IVES-WILLIAM FLAMNAGAM
Various Artlsts. Composers Record-
ing CRI 163

RHYTHM & BLUES

HOTTEST BRAND GOIMN’
Emoky Babe. Bluesville BY 1063 (M)

INTERNATIONAL

ALL-TIME HITSI—EWISH
Baohb Sllver & Ork. Cameo C 1048
[M); SC 1048 (5}
FRAMK KOUBA & HIS GAY
BOHEMIAMNS
Balkan BLF &003
ALL-TIME HITSI—GREEK
Dimitri Spyroa Cameo C 1051
(MY SC 1061 (8)

REV. JOE FREEMAMNM AND THE
JETONES
A-B-R—

OTHER ALBUMS
REVIEWS

The albums listed balow ara rated as
having relatively limited sales ar pre-
grimming potential.

STU RAMSAY
Mereury MG 20775 (M); SR 60775 (5)

VICTORIA AND HER BLUES
Vietoria Spivey. Spivey LP 1002

HITS OF
THE WORLD

® Continued from page 28

4 2 ESPERANZA—Pedrito Rico
(RCA); Titoe Alberti
(Philips); Los Espanoles
(Polydor); Enrigue Lynch
(Sono  Radio); Lucho
Macedo (MAG)

5 10 SIN UN REPROCHE—
#Jesus Vasquer (Sono
Radio); Gladys Garcia
(MAG)

b 7 TWIST DE LOS 0JOS
NEGROS— Tulio Gallo
(Philips); Euwlogio Molina
(Odeon)

7 6 PERDONAME—Duo
Dinamico (Odeon); Mirla
(Velvet); Enrique Lynch
(Sono Radio)

B 4 MI ESCAPULARIO—
Pedrito Rico (Odeon)

9 E DAME FELICIDAD—Enrigue
Gozman (Columbia)

Il — EL CIGARRON—Hugo
Blanco (Polyvdor)

PHILIPPINES

This Last
Week Week
1 HOW MUCH IS THAT
DOGGIE IN THE

WINDOW—Baby Jane &
the Rockabyes (United
Artists)—Mareco

2 B GIRLS, GIRLS, GIRLS—
Elvis Presley (RCA)}—
Filipinas

i 5 MY COLORING BDOK—
Kitty Kallen (RCA)—
Filipinas

4 2 DEVIL WOMAN—Marty
Robbins (Columbia}—
Mareco

www americanradiohistorv com

v NATIONAL BREAKOUTS

MONO
SURFING . . .

Ventures, Dolton BLP 2022

IT DON'T MAKE NO DIFFERENCE . . .

Dave Gardner, Capifol T 1867

WATERMELON MAN .

Mongo Sanfamaria, Battle 6120

STEREO

WONDERFUL WORLD OF LOVE . . .

Robert Goulel, Columbia (5 8793

YOU'RE THE REASON I'M LIVING . . .

Bobby Darin, Capifol ST 1866

PUCCINI: MADAME BUTTERFLY . . .

Yarious Artists, RCA Victor LSC 6160

* NEW ACTION LP's

These new albums, not yet on Billboard's
Top LP's Chart, have been reporfed getting
strong sales action by dealers in major mar-

kets,

MONO

THE SOUND OF GENIUS . . .
Various Arlists, Columbia SGM 1

NEW CHRISTY MINSTRELS TELL
TALES! .

Columbia CL 2017
| COULD GO ON SINGING . . .
Sound Track, Capitol W 1861

THE BOYS WON'T LEAVE THE
GIRLS ALONE . . .

Clancy Brothers and Tommy Makem,
Columbia CL 1909 :

JAIT SAMBA ENCORE! , . .
Stan Gefr and Luiz Bonfa, Verve V 8523
TEEN-AGE TRIANGLE . . .

James Darren, Shelley Fabares,
Paul Petersen, Colpix (P 444

LES McCANN LTD. PLAYS THE SHAMPOO
AT THE VILLAGE GATE . . .

Pacific Jazz P) 63
TELL HIM . . .
Exciters, United Arfists UAL 3264
UP ON THE ROOF . . .
Driffers, Atlantic 8073
DOIN' THE BIRD . . .
Rivingtons, Liberty LRP 3282

5 7 FOLLOW THE BOYS—
Connke Francis (MGM)}—
Mareco

6 — MY HEART BELONGS TO
YOU—Eddie Fonmtaine
(Warner Bros.)—Mareco

7 3 TELL HIM—The Exciters
{United Artigis}—Mareco

8 — LOVER BOY—Dee Dee Sharp
{(Cameo-Parkway)}—Dyna
Products

9 & BLAME IT ON THE BOSSA
NOVA—Eydie Gorme
{Columbia}—Mareco

10 — JUST FOR TONIGHT—
Henry Mancini & His Orch.
(RCA )—Filipinas

SOUTH AFRICA

{Courtesy Southermn African Record

Manufacturers and Distribotors” Assn.)
*Denotes local origin
This Lasi
Week Week
1 I FROM A JACK TO A KING
—MNed Miler (Renown)—
Burlington Music

Tﬂlf':‘\:EE REALLY 6OT A HOLD ON

Miracles, Tamla TM 238
THE KEYS TO HER APARTMENT . .

Ferrante and Teicher, United Arfists
UAL 3247

HIS GREATEST HITS . . .

Johnny Crawford, Del-Fi DFLP 1229
ONLY YOU . . .

Mr. Acker Bilk, Atco 150
SUPERCUSSION . ., .

Dick Schory's Percussion Pops Ork,
RCA Victor LPM 2613

STEREO
| COULD GO ON SINGING . . .

Sound Track, Capitol SW 1861
RAVELS: BOLERO . . .

Boston Symphony Orch. (Munch),
RCA Victor LSC 2664

SURFIN' U. §. A . . .
Beach Boys, Capifel ST 1890
MAHLER: SYMPHONY NO. 1 . . .

Boston § Orch. (Leinsderf),
Reh Vichw Lo D642

BROADWAY—MY WAY . . .
Nancy Wilson, Capitel T 1828

i 3 RUBY BABY—Dion (CBS)—
Belinda Music

3 2 BACHELOR BOY—
Cliff Richard (Columbia)—
Elsiree Music

4 7 FOOT TAPPER—The
Shadows (Columbia)—
Belinda

5 6 THE LONGEST DAY—
Eenneth McKellar (Decca)
Robbins Music

6 — DANCING SHOES—
Cliff Richard (Columbia)—
Belinda

7 5 FROM A JACK TO A KING
—Jim Reeves (RCA)—
Burlington Music

B E BLAME IT ON THE BOSSA
NOVA—Eydie Gorme (CBS)
—Aldon Music

9 9 HEY PAULA! Paul & Paunh
(Philipa}—Tin Pan Alley
Music

I0 — WALK RIGHT IN—The
Rooftop Simgers (Renown)
—Southern Music
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Now,

At Your
Service.

)

Recording Studios®

Columbia

h -

For complete information and rates, contact:

NEW YORK — 799 Seventh Avenue; Cl 5-7300; Leroy Friedman, Manager. HOLLYWOOD — 6121 Sunset Boulevard; HO 6-2481; Harold Chapman, Manager.
CHICAGO — 630 North McClurg Court; WH 4-6000; James Felix, Manager. NASHVILLE — (Bradley Studios) 804 16th Avenue South; AL 4-5578; Bill Denny, Manager.
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All Labels Cashing In

On Summer

ROME—Discovered and ex-
ploited in 1960 by RCA Italiana
as “A Song for the Summer,”
special summertime disk drives
have exploded into a free-for-all
scramble this year with almost
every label ready to announce
its summer schedule.

Up to this year, the big ex-
ploitation has been built around
the San Remo and Naples festi-
vals, but the turning point came
when Gianni Meccia's “Il Bar-
ratolo” built up a phenomenal
1960 sale when it was intro-
duced at resorts. RCA research
showed that songs in the sum-
mer are associated with happier
times when people are in a free-
spending mood. Buying tunes
they have heard in the summer
is a means of preserving the
summer experience, according to
RCA executives.

Although 1960 was an acci-
dent, 1961 was a planned cam-
paign and the result showed in
the extraordinary sale of 600,000
copies of Nico Fidenco's “Tied
to a Grain of Sand” during the
summer. It was the greatest sale
any record in Italian history had
ever attained in one season. The
1962 promotion began with a
Mexican recording, “When the
Sun Warms,” by the Rigual
Brothers, which sold 360,000,
but it was also picked up by
other companies who added to
the number of copies sold. The
other two summer songs intro-
duced by RCA last year were
“Pines, Guns and Eyeglasses,”
by Eduardo Vianello, and
“Every Day,” by Paul Anka.
The former hit the 200,000
mark and the latter, the singer’s
first song in Ttalian, sold
500,000.

For 1963, RCA has released
24 songs, a dealer competition is
to pick 12. From this group the
label will pick those tunes it will
promote as “songs of the sum-
mer.” Although the decision has
been made it is being kept top
secrel to keep other companies
from jumping the gun on the

THE WINN A H: Clauvdine

Claude is shown in action
while winning top talent prize
at the “Le Grand Prix de Vari-
eties 1963” in Ostend, Bel-
gium. The show is sponsored
by Volkswagen and Radio
Luxembourg.

Memories

promotion. Sides may be those
featuring the voices of Rita Pa-
vone and Neil Sedaka, who top
the Italian lists presently.

Voce del Padrone, which has
some of the top French pop
voices in addition to its Italian
artists, is expected to join in the
competition. Peppino di Capri
is already out with a summer
song for Carisch, T Will Die for
You," while Adriano Celantano's
clan has brought him out in
“Friend,” also named as a sum-
mer song. Durium, which was a
runnerup with “When the Sun
Warms" with Marcellos Ferial,
is now bringing them out in
“When the Moon Shines. Blue-
bell and CGD are also planning
“summer songs.”

Local Labels Say
Everybody Dance

By GEORGE HILDER
19 Todman Ave.,
Kensington, Sydney, N.S.W.

A.R.C. is the first Australian
record company to produce a

locally recorded Bossa Nova
single. This is played by the
Bryce Rohde Combo for C.B.S.
entitled “Para Ti" and written
by a Svdney University student,
Bill Flickier. In promoting the
disk the label is enclosing in the
first 500 records issued to re-
tailers in each State, an intro-
ductory certificate which entitles
the holder to one-half-hour
Bossa Nova lesson at the Fred
Astaire Studios.

Philip Records has arranged
a campaign with the Astaire
Studios to introduce the Smash
label disk “Tamoure™ by Bill
Justis, A dance competition is
being organized, with first prize
a holiday on Tabhiti.

The fast-climbing chart win-
ner in Sweden “Miss Johansson
and I” is being rush released on
the Parlophone label and played
by the Oijvinds Quintet. . . .
Rick MacGillicuddy, A.R.C.
salesman, has been transferred
from N.5.W. country district Lo

TR ARSI AT TATATSTON OO

START BRITISH
COMM’L RADIO

LONDON — Commercial ra-
dio within Britain is likely to be
operating by the summer, The
British Government has given
permission to the Manx Govern-
ment—which governs the small
Isle of Man, situated in the
middle of the Irish Sea — to
operate a commercial outlet.
Radio Manx, as it will be
known, was first conceived as
a major outlet, but the British
Crovernment’s consent was con-
fined to approval of a VHF
station, therefore reception on
the mainland will be very lim-
ited. EMI chairman Sir Joseph
Lockwood is among the Radio
M anx directors. Provisional
starting date is June 1.

TR AT TR REATA AT PRI

the Sydney Metropolitan area.
Appointed to the area vacated
by MacGillicuddy is ex-country
radio deejay Brian McGoldrick,
. . . Eartha Kitt has finally been
signed and she will open a four-
week session at the Chevron-
Hilton August 26. Other book-
ings include Patti Page, June 3;
Mickey Rooney, June 17; Allan
and Rossi, August 5; Mills
Brothers, July 1, and Ruth
Wallis, October 21. All these
bookings are a direct outcome
of the recent visit by Nat King
Cole and artists agent Carlos
Gastel.
Geoff Harvey, EMI's musical
director, has just completed and
roduced an album for the

orld Record Club. Local sing-
ers Rosalind Keen and Neil
Williams and a 30-piece orches-
tra and chorus were used. . . .
Johnny Devlin has written an
instrumental follow-up to “Surf-
side” entitled “Blue Mountain™
and “Might Rider.” Both num-
bers will be recorded at the
EMI studios by the Denver-
men for HMV. . . . Leeds
Music has 24 numbers riding
local hit charts.

Essex Music has rights to the
breakthrough of the local re-
cording of the instrumental *The
Swan” by Dave Bridge, and
Castle Music has rights to the
new Decca disk Brenda Lee on
Festival.

Breaking over the disk busi-
ness like a tidal wave is the
craze of surfing records. Already
“Pipeline” by the Chantays and
“Surfin® U. 5. A.” by the Beach
Boys are high among the chart
challengers and EMI is rushing
the album “Surfin" Safari” for
an early release during May.
. . . Harold Bowden, executive
director for J. C. Williamson
stageshows, recently returned
from the States and announced
that Jack Benny would tour Aus-
tralia this year. During his tour
in America, Bowden saw 35
stage productions and arranged
for tour of Broadway successes
“How to Succeed in Business
Without Trying,” “A Funny
Thing Happened on the Way to

LITTLE MISS PAVONE
HAS ITALY BY THE EAR

By SAM'L STEINMAN

RCA has just feted Rita
Pavone on occasion of her first
LP and the sale of one million
disks in five months of record-
ing activity. This 17-year-old
favorite, who has three records
at the top of the Italian lists,
was the winner of the first *Fes-
tival of the Unknowns™ spon-
sored a year ago by Teddy Reno.
She was the guest of honor at
the launching of the second
event.

RCA signed last year's win-
ner reluctantly; has now assured
the 1963 winners of contracts.
The Pavone hit marks the turn-

ing point in ltalian record tastes
with favor going to the very
young artists, a phenomenon
long noted in American circles.
Up to now most Italian favor-
ites have ranged from mature
artists to those in their 20's and
even the latter have come up
Dh|¥l in the last four years in
such cases as Pino Donaggio,
Adriano  Celentano, Gianni
Meccia and Peppino di Capri.

Columbia is currently making
a bid for teen-age support with
Vasso Ovale, 17, son of a well-
known composer, whose first
disk is “Sherry” and “You
Exist.”
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Government Gives Bookers
Green Light on Talent Buys

By J. FUKUNISHI

TOKYQO — The government
restriction on dollars to be allo-
cated for talents from oversea
countries was eased April 1,
pleasing artist managers as well
as cabaret and night club op-
erators. Now they can freely
book singers, dancers, bands
and other entertainers from for-
eign countries. They are hotly
competing to present the most
attractive international night
shows for thousands of tourists
arriving during the spring sea-
son and to see the Tokyo Inter-
national Trade Fair which
opened April 20.

Managers cannot ordinarily
make much money through stage
performances, radio and TV
shows due to exorbitant fees of
visiting artists. They must have
the artists appearing at the first
rate night spots.

New Latin Quarter's cover
charge for Nat King Cole was
5,000 yen. ($14.00), but patrons
packed the house every night
and countless numbers could not
be admitted. Hana Basha pre-
sented an  original Japanese
dance show for a cover charge
of 2,800 yen ($7.70), and the
cover charge for Lionel Hamp-
ton was 3,000 yen ($8.30).

New Latin Quarter presented
Ann Richards, Ferlin Husky,
Loujs Armstrong, April 25 to
27; Caterina \fa%ente, May 1-2,
and Patti Page, May 21-23.
Hana Basha presented Lionel
Hampton. Golden Akasaka and
Copacabana are offering An-
tonio Vargas Flamenco Dancers
from Madrid, singers, dancers
and many other entertainers.

Mikado, theater-restaurant
which has a capacity for 1,200
guests and is the largest estab-
lishment of this kind in the
Orient, presented Blue Bell Girls
from Paris together with a Hun-
garian gypsy orchestra and a
Japanese dancing team for six

the Forum,” the Lermer and
Loewe musical “Camelot” and
a tour by the ballet, Folkloric
de Mexico.

The Mew Zealand Viking rec-
ord company released an album
by the Papeete Players of Tahiti.
It has been quite considerable
time since this label has ap-
peared in stores in Australia. ...
Two Damito Jo singles will be
released by Mercury on Philips
label to tie-in with the singers
four-week visit to Sydney’s An-
dre MNight Club.

AUSTRIA

Amadeo Distrib
For CBS Label

By FRED ZILLER
Mollwaldplatz 1, Vienna

CBS (formerly under the
Philips banner in Austria) is now
distributed by the Austrian Rec-
ord Company Amadeo. As
Amadeao-head Dr. Heinrich
Haerdtl stated, CBS LP prices
were lowered from 170 schil-
lings to 150 schillings. EP's and
singles stay on at 51 schillings
(EP's) and 30 schillings (sin-
gles).

Franz. Eder, head of the
Vienna Stadthalle (16,000 seats)
will give a Swiss-Austrian TV
“Star Show™ on May 5. From
the U.S.A. are Pat Boone, Jerry
Williams, Josephine Baker, Billy
Mo, from South America the
San Jose Trio, Nana Mouskouri
from Greece, Helen Shapiro
from England.

Rick Nelson has swapped

months. It is now changing its
program to include 30 Japanese
and seven foreign dancers, three
mannequins from Paris, and a
zither-guitar trio from Vienna.
I{Eiki::ii Okada, noted stage pro-
ducer, is leaving Tokyo April 12
for the States, Europe, Brazil
and Tahiti to scout acts for
Mikado.

There is also reportedly a talk
in progress between Radio City
Music Hall and Mikado to pre-
sent Mikado's 30-member Danc-
ing Corps in New York, and
Radio City’s 36 Rocket Chorus
line in Tokyo in exchange.

Further, Okada has a plan to
introduce Tamoure by Tahitian
dancers to Tokyoites.

The easing of the foreign ex-
change control has resulted in
intensifying the competition
among artist managers and the
inflow of a variety of foreign
talent.

labels from London to Bruns-
wick over here. His latest disk is
“1 Got a Woman" b-w “You
Don't Love Me Anymore. ...
Brenda Lee’s first German wax-
ing of “In Meinen Traumen-
Darling, was ist los mit dir?”
(Brunswick) keeps radio listen-
ers and jukebox ops on the run.
Same goes for Helen Shapiro,
who's German-sung-disk “E‘mg
mich nicht warum™ and “"Komm
sei wieder gut” (Columbia)
shows a very pood take-off in
singles sale, same as her Austrian
favorite “Queen for Tonight.”
... A new German disk called
“Gloria™ is now distributed by
Austrian Columbia, starring 11
LP's and 20 singles with a
lowered price of 99 schillings

LP) and 19.50 schillings (sin-
gles).

Losing Contest
Tunes Sell Well

By JAN TORFS

Stuivenbergvaart 37, Mechelen
Stuivenbergvaart, 37 Mechelen

Almost all the songs from the
Eurovision Song Contest, held
in London four weeks ago, are
now available. Polygram (Phil-
ips) has no less than six records:
Belgium’s “Waarom™ by Jacques
Raymond, Great Britain's “Say
Wonderful Things” by Ronnie
Carroll, Switzerland’s “T’en va
pas” by Esther Ofarim, Luxem-
bourg's “A force de prier" by
Nana Mouskouri; Holland's
“Een speeldoos™ by Annie Pal-

STRIKES SILVER: Will Tura
shows off smile and silver
record he got for the 25,000
copies his “Eenzaam zonder
jou” sold.
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men and Germany’s “Marcel”
by Heidi Bruhl.

Gramophone and Discotrade
distribute the winner, Denmark's
“Dansevise,” by Grethe and
Jorgen Ingmann in the English
and Danish version. Inelco
(RCA) has France's “Elle etait
si jolie” by Alain Barriere, Dis-
covogue for Monaco's “L’'amour
s'en va” by Francoise Hardy and
Discobel for Austria’s “Viel-
leicht geschieht ein Wunder™ by
Carmela Corren on Ariola.

The winning Belgian song,
“Waarom,” is a best seller de-
spite the fact that it obtained
only a few votes in London. The
same goes for the English win-
ner, “Say Wonderful Things."”
Mercury EP and single by
Brook Benton was launched.
The French version of “Hotel
Happiness™ called “Le Ranch de
mes reves” was very well re-
ceived in Walloon Belgium in a
version by Sheila. . . . Die Regen-
pfeiffer, who once had a big hit
with “Der rote Tango,” are here
again with a brand-new one en-
titled “Die Nacht ist viel zu
schon™ on Philips

New Audio-Fidelity releases
are “Down in New Orleans,”
Louis Armsirong and the Dukes
of Dixieland, and “I Remember
New Orleans” (a tribute to King
Oliver) by Louis Armstrong and
His All Stars.

The second LP album by the
Dominican Sister, Soeur Sourire,
will soon be on the market and
5,000 orders have already
poured in. A new record by TV
discovery, Lize Marke, will be
launched on Mother’s Day
(May 12). She sings two songs
especially written for this occa-
sion, accompanied by her 6-
year-old son Geert.

Publisher Row

S. A. Ardmore & Beechwood
have the distributing rights for
the following French versions:
“Entends-lu le vent {(Nautilus) by
Georgie Dann on Pathe and
“Je souris sous la pluie” (Acker’s
Lacquer by Acker Bilk) by Chris
Carol on Pathe. . . . Biggest
release of this week is Paul
Anka’s new single, “Remember
Diana” and “At Night” on
RCA.

BRAZIL

Chantecler Distrib
For Ricordi Co.

By MAURICIO QUADRIO
Rua Visconde da Gavea, 125, 4
Rio de Janerio

A contract has been signed
between the Brazilian Chantecler
label and the Italian label Ri-
cordi. First disks include albums
of Giuseppe Di Stefano, the
Cetra Quartet, [ller Pataccini
and Giampiero Boneschi orches-
tras and the singer Emilio Pe-
ricoli.

The album *“0Os WVelhinhos
Transviados Espetaculares™ re-
leased by RCA is appearing on
the radio charts. Relle and
Dova’s “"Dang Dang” is the
track more requested by radio
listeners. . . . Lana Bittencourt
after a long absence from re-
cording activities is now back
under CBS contract. Vera Lucia
also signed up with CBS and
her first single on this label is
*0 Bilhete.” CBS signed up vari-
ous new talents: Omar Navarro,
Jo Silveira. Laury Garcia and
Sheila Maria.

On Pawal label Humberto
Garin and Milton Brito have
waxed a new compact 33, which
presents a new rhythm—the sam-
ba-jeca. . . . Moacyr Franco, a
singer that became popular
through his TV program Show
Docura, has recorded his second
album for Copacabana label,

with the same title of his TV
show. Again on Copacabana la-
bel, Moacyr Silva has his fourth
album issued of the Sax Sensa-
cional serie. Also flutist Altamiro
Carrilho has recorded the album
“Bossa MNova in Rio" for ex-
portation. Publisher Vitale Ac-
quired two new tunes by com-
poser Joao Roberto Kelly “Ze
de Conceicao” and “Odete sem
Twist.™
Album Cover Show

The Fifth Album Cover Ex-
hibition will be held at the ACM
hall (Christian Youth Associa-
tion) from May 3 to May 20,
sponsored by the magazine
Radiolandia and news-columnist
Leonidas Bastos, with the sup-
port of the Brazilian record in-
dustry. This exhibition is not a
compelition, its only purpose is
to point out the artistic quality
of LP-Covers.

Nilo Sergio, president and pro-
ducer of Gravacoes Musidisc,
introduced his own new label
Nilser. A special Nilser album
was released called “Lover,”
presenting well-known Ameri-
can songs sung by Nilo Sergio.

Brazilian singer Nelson Gon-
calves, a RCA best seller, has
a new album * ., . . Na Voz de
Nelson Goncalves™ on the mar-
ket. In this album—regarded as
the LP of the year by many—
he sings romantic songs. . . . Car-
men Costa, Brazilian artist who
has been living in United States
for several years, was invited by
RCA to Brazil specially to re-
cord “Tem Bobo Pra Tudo.”
Marilena Santiago, Adilson Ra-
mos, David Montenegro, Moacyr
Gomes and Lorena Alves are
new artists signed up by RCA,

Dupla Ouro E Prata has
signed with Continental. This
company has issued a new rec-
ord by Demetrivs, ballad and
rock singer. Caco Velho has
just recorded a new album in
bossa nova mood. CIPO and
his orchestra have recorded
“Madison Sensacional,” includ-
ing 12 tunes in Madison rhythm.

BRITAIN

Decca’s Turn on
Chart Pendulum

By DON WEDGE
News Editor,
New Musical Express

The swing of sales between
the various record groups is at
times severe. A year ago EMI
was outpacing its principal rival,
Decca, with a clear majority of
its disks occupying the singles
chart. This year it has not
maintained the pace. In last
week's chart, for instance, Decca
had its biggest lead with 16
disks to EMI’s eight. The re-
maining six places were shared
equally between Pye and
Philips.

Philips itself has had a nota-
able chart resurgence with as
many as six disks in the chart
at the end of the previous
month. This, in part, is due to
a new marketing approach, giv-
ing greatest emphasis to singles’
sales.

C. H. Thomas, former man-
aging director of EMI Regords,
has been made a Knight of the
icelandic Order of the Falcon.
It recognizes Thomas having
stimulated interest in Icelandic
music and artists both in lce-
land and abroad. EMI Records
issues regular monthly releases
in lcelandic, serviced from the
U. K.

Britain’s oldest record maga-
zine, “The Gramophone,” cele-
brated its 40th anniversary last
month. It was founded by Sir
Compton MacKenzie, who s
still connected with it. “The
Gramophone,” aimed at consum-

ers, is devoted to classical music.
The BBC is including lessons
on the Madison in its Russian
language service. It is using
records made by British bands.
Record Business

Philips Records is forming a
new label, Fontana-Lindon, to
handle products from Titi Burns,
who has previously operated
Lindon Records as an indie pro-
duction unit. It is the second
such deal in Britain. Bunny
Lewis has his Ritz series on
Decca complete with its own
loge. A joint Fontana-Lindon
logo is being devised and the
label's activities will be directed
by Jack Baverstock, Fontana
a.dr. manager, and Burns. First
artist will be Eden Kane, who
had previously been issued on
Decca from masters supplied
by the independent firm Audio
Enterprises.

Decca will issue American
c.&w. masters in a deal com-
pleted with the Belfast firm
Solomon & Peres. Decca has
1ssued an instrumental version of
the Danish Eurovision Song
Contest winner “Dansevise.” It
is by pianist Tony Osborne, and
appears in its English title "I
Loved You.”" ... On HMV, EMI
issued a three-LP recording of
Smetana’s “The Bartered Bride.”
For the first time, it issued on
Columbia a four-album set of

the complete Ravel orchestral
works.

Because of the special cam-
paign mounted for the April
Liberty album releases. EMI
plans no new issues on the
label during May. Special dis-
play cards and other promotion
material were made available to
dealers. ... Winning song in a
contest organized by the British
Songwriters’ Guild and EMI
chairman Sir Joseph Lockwood
turned out to be “Living Can Be
So Lonesome,” written by Cyril
Booth. A disk, by Peter Harvey,
was issued April 26, From Fan-
tasy, Philips issued an original
“Gerry Mulligan Quartet” on its
Fontana line. On CBS, Philips
issued “Julie Andrews and Carol
Burnett at Carnegie Hall," co-
inciding with the British TV
showing of the concert telere-
cording.

Visitors

Bobby Lewis, international
chief for Warner Bros. Records,
was in London last week for
talks with Decca and EMI....
decca, was in for talks.... Pye
Records’ U. §. representative
Irving Chezar was here for a
week'’s talks with head office.
... Irving Michanik, in London
with his artist Del Shannon, 1s
having talks with publishers and
record executives. ... Same ap-
plies to Major Bill Smith, who

15 here with Paul and Paula. . ..
Songwriter Harry Tobias is visit-
ing publishers and a.&r. man-
agers. ... Amalia Rodrigues has
brought her Portuguese fado
music as a cabaret attraction at
the Savoy Hotel. . . . Johnny
Tillotson is here for the tour
with Shannon.

TV Will Carry
U. S. Jazz Cats

By KEN STEWART
Irish Times Lid., Dublin

Some of America’s leading
jazzmen, including Phineas New-
born Jr., Cannonball Adderley,
The Firehouse Five, Anita
(Day, Stan Getz and Shelley
Manne, will be seen In a new
30-minute series from Telefis
Eireann, “Jazz Scene, U. §. A"
Although Radio Eireann has al-
ways been generous in its recog-
nition of jazz, it was not until
quite recently that pop music
was given reasonable air time.
Even now, television lacks a
teen-age shﬂw which could, in
time, provide a valuable sales
stimulant on a nationwide scale.

A great many American jazz, pop and
classical records are listened to and enjoyed
by our Indian friends—
we know—we have been selling records
there in increasing numbers every year.

The E.M.I. company in India is
The Gramophone Company Ltd., Calcutta.
Pictured below is
its record factory, located at Dum Dum,
which is kept busy turning out records

for the ever increasing demands in this vast
and in the export territories of South East Asia,
Our distributors in Hong Kong, Singapore, Malaya,
Burma, Indonesia, Thailand and many other exotic places f

find our Calcutta organisation -
their speediest source of supply for American hits. f

So goes the pattern

of E.M.1.’s record business all over the world.
That is why E.M.I. records &\
are being pressed today in 4o different cﬂuntriﬂ st

HAAN MAIN AMERICAN JAZZ
KHARIDTA HUN!

(Yes, I buy American Fazz!)

country,

—

and one record in every four
sold throughout the world (outside the Communist bloc)
15 made by E.M.1.
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Eamonn Andrews Studios pio-
neered the R.E. move toward
pops via “The Downbeat Club,”
emseed by Noel Andrews. The
Andrews firm also suggested a
weekly radio Top 10 program.

Local and foreign movie folk
attended the Irish premiere of
Walt Disney’s “In Search of
the Castaways,” starring Hayley
Mills and Maurice Chevalier. A
specially taped message . from

the veteran French artist (now
doing a one-man show in Lon-
don) was plaved to a larpge
audience at Dublin's Metropole.

The charity show was ar-
ranged by the press-stage organi-
zation, Inkblots and Crackpots.
An EP of songs from the movie
is available on Decca.

New York-born Jimmy Magee,
scriptwriter for Harry Thuillier's
“Ireland’s Top 10" and well-
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released here, there has been

unusual interest in James Gil-
reath’s “Little Band of Gold.”
The record, released through the
Pye group, is expected to be-
come a very big seller judging
by the initial reaction.

Sofrason Buys
Vega Inferest

By EDDIE ADAMIS
92 quai du Marechal Joffre
Courbevoie (Seine)

Two major developments in
the French record industry this
week. First, the Societe Fran-
caise du Son has purchased the
shares of Vega Records which
was previously controlled by
C. S. F. Sofrason’s President Di-
recteur General Lounis Froment,
with Mrs, De Rieux and M. Six
will now control Decca, RCA
and Vega Records in this coun-
try. No major changes in Vega's
artistic and commercial depart-
ments are anticipated in the near
future.

The second development was
made known by Export Man-
ager Jacques Kerner speaking
for Eddie Barclay. It involves the
creation of Barclay's first for-
eign distrib organization in Brus-
sels. This firm, called Barclay
Belge, will handle, starting next
September, the exclusive dis-
tribution of all Barclay products
for Belgium and Luxembourg.

Danish Metronome Records
is now distribed in France by
Festival Records.

The film “55 days in Peking”
is slated for immediate release
in France, coinciding with ar-
rival of Andy Williams May
8. CBS is releasing Andy's rec-
ord of pic title. . . . Sammy
Davis Jr. will be in April 16-17.
- « . The Brothers Four ap-
peared successfully April 2. . ..
Little Eva and the Tornadoes
are playing the Olympia Theater
for two weeks.

Pub News

Chappell has published the
French versions of the follow-
ing Billboard “Hot 100" disks
whose French cover records are
getting good airings: “Je pense
a Jui" (A Wonderful Dream) by
Francoise Hardy (Vogue); “Por-
trait en couleurs” (My Coloring
Book) by Nana Mouskouri
(Philips); “Fait pour durer” (End
of the World) by Arielle (Bar-
clay); “Loop de Loop” by
Richard Anthony (Columbia)
and Les Fantomes (Vogue);
“Hey Good Looking” by the
Spotnicks (President); “Tas
gu'seize ans” (You're Sixteen)
by Johnny Hallyday (Philips);
“Rhythm of the Rain” by the
Cascades (Vogue).

Top Stringers
To Tie a Knof

By JIMMY JUNGERMANN
102 Ismaninger St.,, Muonich 27

German jazz violin star
Helmut Zacharias has another
record tip in his files: he toured
22 days, 5,000 miles all over
Europe and played 34 perform-
ances. In Paris he met Danish
jazz violin star Svend Asmussen
and Frencl:h jazz violin hstar
Stephane rappelly. They
agreed to form a “Trio for Three
Violinists."

Julian (Cannonball) Adderley
and his brother Nat and their
sextet toured Europe. After a
concert in Paris, they visited
Baden Baden, Germany, for the
filming of a television program
to be seen this summer, and
then flew to San Remo, Italy,
for a jazz festival—all within a
week's time.

Al (Fats) FEdwards visits
Munich to guest star with Fred-
die i and his band at
the “Uni Reitschule™ night spot
in Schwabing. . . . Benny's
brother, Harry Goodman, visited
Cologne to attend the recording
of the English version of Ger-
man top hit "Baby Twist” with
Little [Elisabeth and 'Will
Brandes,

This week Munich's Deutsches
Theater had its 150th perform-
ance of "My Fair Lady.” Berlin’s
Theater Des Westens has had
800,000 wvisitors and 500 per-
formances. 198,000 albums of
Berlin’'s “MFL"™ wversion on
Philips have been sold.

Ray Charles
Concert In May

By SKIP YVOOGD
Joh. Camphuysstr. 189,
The Hﬂmm Holland

On May 11 Ray Charies, his
orchestra and show will wvisit

The Hague for a concert.
Decca introduced the com-
plete recordings of Wagner’s
“Siegfried” in this country, The
title-role of “Siegfried” in this
443 -hour opera is sung hy;?ull—
gang Windgassen; the orchestra
is that of the Vienna Philhar-
monic conducted by Georg Solti.
Decca’s successful “Phase
Four” pop LP recordings now
adds I.M. 20 C.R. (individually
monitored 20 channe] recording)

continued on page 40

The far-reaching international influence of
Billboard grows and grows . . .

Ken Barratt, Programme Manager, Radio Station 2GB,
Sydney, Australia, says: “We are finding Billboard of ever-
increasing value. The speed with which Billboard reaches
us is all-important as we are now able to order the latest
LP's direct from your country almost simultaneous with
their release and thus feed them into our programmes within
a couple of days of their first appearance.

“The colour photographs and reviews provide the finest
Record Shopping Bar we know, short of seeing and hearing

the record itself.”

Billboard is No. 1. .. Infernafionally!
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Fats Domino

'TROUBLE BLUES'

b/ w

"YOU ALWAYS HURT THE
ONE YOU LOVE

5937

IMPERIAL RECORDS

6425 Hollywood Blvd.
Hollywood 28, Calif.

Breaking Big!

"LITTLE LATIN
LUPE LU"

The Righteous Brothers

Moonglow £115
@ RECORDS
1449 §. Hli:hllll Ave.
Chicage 5, 1.

WINNING ALL CONTESTS
ACROSS THE COUNTRY !

NO LIES

The Kokomos

Josie 908

MNatienolly distributed by

JAY-GEE RECORD CO., INC.
318 W, 48th 51, N.Y. 36, M.Y.

SN A S N NN NN N

SOLOMON
BURKE

“IF YOU NEED ME"

Atlantic 2185
ATLANTIC RECORDS

1841 B'way, New York 23, N. Y.
AR AL AR N N NN NN

}““‘“““\\
““““‘““‘d

L\

/e

LITTLE BAND
OF

GOLD

James Gilreath
JoY 274

FOR WEEK ENDING MAY 4

The Herncr Poll of Hits comprises the nation’s top tunes according
to record saies and disk jockey performances as determined by

Billboard’s weekly nationwide surveys.

‘." JOY RECORDS
/L 1619 B'wgw.,. MY 18 N Y

BYV-3315

biilly Starm

RELIABILITY—QUALITY

RECORD PRESSING

Originators of the Patented
rim drive; thick<thin
type record

RESEARCH CRAFT CO.

1011 NORTH FULLER
HOLLYWOOD 46, CALIF.

Say You Saw It in
Billboard

Weeka
om

Tune Composer-Publisher Chart

| WILL FOLLOW HIM ....................ccccoo.n. 5
By Altman-Gimbel-Stole-Roma-—Published by Leeds (ASCAP)

CAN'T GET USED TO LOSING YOU ... ................ é
By Pomus-Shuman—Published by Brenner (BMI)

PUFF (The Magic Dragom) ........................ é
By Yarrow-Lipton—Published by Fepamar (BMI)

PRI . immanms e v e e 5
By Spickard-Carman—Published by Downey (BMI)

ST R SR W S —— 5
By Mack—Published by Bright-Tunes {BMI)

o 15 IF YOU WANNA BE HAPPY ....................... 1
By Guida-Royster—Published by Rockmasters (BMI)

® 12 SURFIN' UL 5. A ... i 3
By Wilson—Published by Arc (BMI)

o T DON'T SAY NOTHIN' BAD ABOUT MY BABY............ 1
By King-Gollin—FPublished by Aldon (BMI)

@ 5 BABY WORKOUT ............cccovvviiiiinnnnnnnn 1
By Wilson-Tucker—Published by Merrimac (BMI)

11 WATERMELON MAN ....................ccovene... 3
By Hancock—Published by Aries (BMI)

T 4

By Weil-Mann-Leiber-Stoller—Published by Aldon (BMI)

19 IDUEH UINE O . oovvannmvimmnaininiibg 3
By Miller-Greenfield—Published by Aldon (BMI)

R = { T —— 4
By Nader-Gluck Jr.—Published by January (BMI)

@ 5. REVERENDL N MIMR .....oocoonnsmsmmmmmmmsnys 2
By Wheeler-Peters—Published by Quartet-Butterfield (BMI)

@ 18 CHARMS ... . ... . it iinneannn. 3
By Greenfield-Miler—Published by Aldon (BMI)

. {7 YOUNG AND INLOVE .................ccvvvvnnennn 4
By St. John—Published by Odin (ASCAP)

@ 8 TORINEIY oo SRR GRS 6
By Hildebrand-Jackson—Published by LeBill-Marbill (BMI)

(IS) 24 DAYS OF WINE AND ROSES ...............cccenn.n 2
By Mercer-Mancini—Published by Witmark (ASCAP)

28 LOSING YOU ... ieiiieeeeanns 2
By Renard-Sigman—Published by BNP (ASCAF)

29 TAKE THESE CHAINS FROM MY HEART. ................ 2
By Rose-Heath—Published by Milene (ASCAP)

@ 6 TR oo e 2
By Tavlor-Ceraci-Darling-Svanoe—Published by Ryerson (BMI)

s, SOF PRMRAME ocomasnmin Lrmn i G s {
22 By Roziner

7 10 SOUTH STREET ..... ........ ... oiirniinnnn... 9
By Mann-Appell—Poblished by Kalmann (ASCAP)

@ — TWOFACESHAVED ....... ... ... L. i
By Herbent-Christie—Published by Painted Desert-RTD (BMI)

@ 13 NEEDEIEWORD ..o 11
By Dee-Kent—Piublished by Summit {ASCAP)

— LTTEBAND OF GOLD .................covvenn.... i
By Gilreath—Published by Beaik (BMI)

WY S s R R T R S S i
By Lawrence—Published by Warock (ASCAP)

28) — | LOVE YOU BECAUSE ............................ {
By Payne—Published by Fred Rose (BMI)

29y — ANOTHER SATURDAY NGHT ....................... i
By Cooke—Published by Kags (BMI)

30) — THIS LITLE GIRL ... 1
By Goffin-King—Published by Aldon (BMI)

RECORDINGS AVAILABLE
(Bast Selling Record Listed in Bold Face)

1.

L

3

4,

5.

6.

7.

11.

13,

14,

15.

16.

17.

18.

19.

i1.

1.

I WILL FOLLOW HIM—Petula
Clark, Laurie 3156; HRosemary
Clooney, Reprise 20145; Beity
Curtis, OGD 10903; Georgia
Gibbs, Epic 9585%; Jackie Kan-
non, Stage 518; Litte Perpy
March, RCA Vicior 83139; Frank
Pourcel, Capitel 4916; Clifford
Scott, World Pacific 3178; Joe
Sentéeri, Vesuvius 1068,

CAN'T GET USED TO LOSING
YOU—Andy Willlams, Colum-
bin 42674,

PUFF (The Magic Dragon) —
Feter Panl & Mary, Warner Bros.
5343,

FIFELINE — Chantays, Dot
164430,

HE'S S0 FINE — Chiffons,
Laurie 3151.

IF YOU WANNA BE HAPFY
—Jimmy Soul, S.P.Q.R. 3305

SURFIN' U. §. A.—Beach Boys,
Capltol 4931,

DON'T SAY NOTHING BAD
ABDUT MY BABY—Cookles,
Dimension 1008,

« BARY WOREKOUT—lackle Wi-

SHE, Brunswick 55139,

WATERMELON MAN—Xavier
Cugat, Mercury 72108, Herbie
Hancock, Blue Note 1B61;
Mongo Santnmaria, Batile 45909,

ON BROADWAY — Drifters,
Atlantic 1182.

FOOLISH LITTLE GIRL —
Shirelies, Scepter 1248,

MECCA—Gene Pliney, Musicor
1028,

REVEREND MR. BLACK—
Kingston Trio, Capitol 4951

CHARMS—HBobby Vee, Liberly
55530,

YOUNG AND IN LDYE —
Dick and Decdee, Wamner Bros,
5Mz.

YOUNG LOVERS — Poul &
Pauls, Philips 40096,

DAYS OF WINE AND ROSES |

-Pat Boone, Dot 16439: Eddie
Cano, Reprise 200147; Four
Saints, Wamer Bros. 5335;
Wayne King, Decca 25593
Henry Mancinl, RCA 1-"Il:!m-
BlX9: Joe Pass, Pacific Jarr
367; Dick Roman, Harmon 1012:
Andy Willlsms, Colombls 41674

LOSING YOU — Don Costa,
Columbia 42785, Brenda Lee,
Decea 31478

. TAKE THESE CHAINS FROM

MY HEART — Lloyd Amold,
Memphis 106; Ray Charles,
ABC-Paramount 10435; Hank
Wiliams, MGM 11479

TOM CAT—Rooftop Singers,
Yanguard 35019

HOT FASTRAMI — Dartells,
Dot 16453; Joey Dee, & the
Starlliers, Rouletie 4488

I3, SOUTH STREET — (Ovions,
Cameo 143,
4. TWO FACES HAVE I—Lou

1.

18,

9.

M.

Christie, Roulette 4481

. THE END OF THE WORLD—

Skeeter Davis, RCA Victor 8098;
Mills Brothers, Dot 16451.

. LITTLE BAND OF GOLD— |

James Gilrenth, Joy I7T4

LINDA — |Dale Hawkins,
Checker 961: Jan & Dean,
Liberty 555313 Adam Wade,
Coed 556

I LOYE YOU BECAUSE—
Al Martino, Capitol 4930

ANOTHER SATURDAY
NIGHT — Sam Cooke, RCA
Yictor Bléd

THIS LITTLE GIRL — Diom,
Columbia 42776

WARNING—The title "HONOR ROLI. OF HITS' is a registered trade-mark and the listing of
the hits has been copyrighted by Billboard. Use of either may not be made without
Billboard's consent. Reguests for such consent should be submitted in writing to the publishers

of Billboard at 1564 Broadway, New York 36, N. Y.

WWW americanradiohistorv com

LOADED WITH
HITS

"PUSHOVER"

ETTA JAMES
Arge #5437

"HOT CAKES"

FIRST SERVING
by
DAVE “BABY" CORTEZ

Chess 21850

NEW RELEASE!

"OH MY
WHAT (AN THE
MATTER BE"

BILLY STEWART

Chess 1852

NEW RELEASE!

“I'M TALKING
ABOUT YOU™

CHUCK BERRY

Chess 1833

CHESS

PRODUCING CORP.

2120 5, Michigon Chicags 16, 1l

Twe Te Gal

BROKEN DATE

FRANK HUBBELL & HUBS-CAPS
(TOPIX)

LALO SCHIFRIN

(MG M)
Exciting |

DON'T WORRY

‘BOUT ME
CAROL SLOANE

(COLUMBIA)

THE GRASSHOPPER
PETE FOUNTAIN

(CORAL)

MILLS MUSIC, INC,

Headed for a Hitl

THE BLUE
BELLES

DECATUR STREET
(One Block North of South Sireef)

b/w

ACADEMY AWARD

Newtown =35019

NEWTOWN RECORDS

6600 Morth Broad St
Philadelphia 16, Pa.
Livingstone 8-5010

R & B One-Stop
HEADQUARTERS

Just ask for it. We've it.
Write to be put on our mailing list.

Free Title Strips for Ops.

MUSIC BOX ONE-STOP

1301 W. 79th St., Chicage 20, IIL.
2534 W, rm.m‘t. ‘A-TI- &, Calif.
L1}

ADVERTISING IN
HHD BUSINESSPAPERS
MEANS BUSINESS
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® SINGLES REVIEWS

® Continued from page 25

VALENTINE AND

THE SWEETHEARTS
ki Lipstick and High-Heel Shoes
{Premier-HIll & Range, BMI) (2:00)—
%% Romeo Rodrigpez (Prember-
Hill & Range, BMI) (2:15), BIG TOP
47

JIMMY BASILE
dddd I'Hl Never Be Anyone Bui Me
(Trinity, BMI) (2:25)—& % Lulu (Trin-
ity, BMI) (2:00). CAPITOL 4560

THE O'JAYS
#%%% How Does It Feel? (Hidle,
BMI) (2:3T)—%% Cruck Up Lavgh-
ing (Hidle, BMI) (2:30) IMPERIAL
5942

C(OUNTRY

RAY SANDERS

%#%%% Rich Livin® Woman (Hall-
mark - Spartan, ASCAP) (1:58)—
#4dk It's Not Funmy (Cedarwood,
BMI) (2:31). LIBERTY 55568

ROBE BEECKHAM
%k Midnight (Champion, BMD
{3:05) — <% Footprints (Cham-
plon, BMI) (2:10), DECCA 3149)

Overnigh! Smash Reacfion!

“WILDWOOD
DAYS"”

C-252
BOBBY RYDELL

rHE BiIG ONES ARE
ON CAMEQ - PARK WAY

it
JUST OUT! THE ORIGINAL . . .
JOEY DEE

SMASH!

"HOT PASTRAMI
WITH MASHED
POTATOES"

ROULETTE RECORDS

1631 B'way, N. Y., N. Y.
NN NN RN RN RN AN

MR AR AR AR R
“\“““.\.‘“

r.

PORTER WAGONER
*%kk In the Shadows of the Wine
~ {(American, BMI) (2:2T—%k 4 kk My
Haby"s Mot Here (Four Star, RMID
(2:33). RCA VICTDR 47 EI78

STAN HITCHCOCK
4 k& Somebody Had o Lose {(Bar-
ton, BMI) (2:30) — +ddkdk I Had
Heaven in My Hands {Regent, BMI)
{2:33). EPIC 9581

STANLEY RBRROTHERS
drkdkd Six Moniths Ain"t Long (Pub-
lie Domain) (2:d4}—dd% Old and
in the Way (Lois, BMI) (2:16). KING
1

PENNY JAY
*%kk Just Over the Line (Troy
Martin, BMI) (3:04) — %4 Don't
Knock Upon My Door (Champlon,
BMI) (2:05), DECCA 31489

JALL

KENNY BURRELL
k&% The Good Life (Paris,
ASCAP) (2:35—k % %% Lole (Elllot,
ASCAP) (2:58). BLUE NOTE 1884

MILES DAVYIS
ddk4 Surry With the Fringe om
Top (2:56) — k44 Diane (3:10).
PFRESTIGE 148

FRANK WESS
ddrd Little Me (280 — dddhk
The Lizard (Pres, BMI) (5:10), PRES-
TIGE 247

JOHN COLTRANE

s k¥ Luosh Life (4:16) — %¥%%
I Love You (3:05). PRESTIGE 1249

LATIN AMERICAN

BOUFFARTIQUE

ddkd44 Charonga en New York—
%4k kCharanga en Puerioc Rico.
DISCOS COLUMBIA 9382

CESAR CONCEPCION

*4k%% Fl Submarine — ik
Arecibo, ALEGRE 3121

MIGUEL ANGEL AMADED
“widkd Coando Se Flerde Un Amor
—% k4 Llamado de Amor. ALE-
GRE 3119

SPIRITUAL

THE FIVE BLIND BOYS
*%%k4& You Done What the Doctor
Couldnt Do (Lion, BMI}l—dkd&¥&
Speak for Jesus (Lion, BMI). PEA-
COCK 1881

SOUL SEEKERS
k44 Moses (Lion, BMI) (2:47)—
k44 Salvatlon Is Free (Lion,
BMI) (2:55). PEACOCK 1880

LITTLE AXE
wikdd Remember Me (Lion, BMI

DEALERS:

ASK ABOUT DOOTO’S

SPRING SALES STIMULANT PLAN!

o Hit Bg g Dot Bot D bt |y

in Diir Jate ooy b o Bt i

tickied

4

DTL 832 Redd Foxx—
“Laff along with Foxx™

DO SALES
SIZ%LERS

Soutlof | o2

AT .r,m L

I]TL 829 “The Tickled
Soul of Hattie Noel"

BOOTO [X) RECORDS 9512 So. Central Ave., LA.

MARTIN
LUTHER

DTL 831 “Martin Luther
King at Zion Hill"

, Cal.

(2:25)—%%% The Lord Is My Sun-
shine (Lion, BMI) (2:24). PEACOCK
IBR2

RHYTHM & BLUES

SMOKEY SMOTHERS
*hk%kx Way Up in the Mountains of
Kentucky (Sonlo, BMI) (2:47—k 4k
Give Tt Back (Sonlo, BMI  (2:47).
FEDERAL 12488

POLKA

WILL GLAHE
wirk ok Just Because (Leeds, ASCAFP)
{2:10F—%%%#% Seven Roses (Allied,
ASCAP) (2:25). LONDON 10023

TR

THREE-STAR SINGLES

The three-itar rﬂin’ indicates moderate
sales potential withim each record's
music category.

DONMNIE GENTRY —From This Day On
{Rockmasters, BMI) (2:30)0—Bouquet of
Roses (Hill & HRange., BMI (2:03).
ROMULUS 3000

JAY MILLER —Tt's Just a Waste of
Time (Eden, BMI) (2:37—Can't You
Tell Him o (Eden, BMI) (2:10).
CAFPITOL. 485%

LES DJINNS SINGERS—{ Monsieur} La-
fayeite (Sea-Lark, BMID (2:40) — Plus
Loin ¢ La Terre (2:20). ABC-PARA-
MOU 104390

JON COREY — Hey tle Runaround

iSaturday, ASCAPF) (2: Ell—Thﬂ Pretil-

eﬂ. Girl I've HKilssed Today (Saturday.
ASCAP) (2:06). VEE JAY 514

GEORGE YOUMNG — Chicken Scratch
{Duchess, BMI) 1.2 M—Siperear (Leads,
ASCAP) (2:10). COLL ﬂﬂ:i

CAROL LAWRENCE—Little Bird (Hossa
Mowval (Wolf- HI.'Ili AEEAH (2:100—
Goodbye Is a gome Sound (Em-

PIress, H.HC.A.P!I' l1 H} AVA 124

MI':I'IELE LEE—] See It All Now (Eha-
l: Bernstein, #Efﬂnﬂl’% t!:"-!slh]nt—ﬂz';
Good r You 1don,

B;{l] {2:21). m-PAEﬁHDUNT 10:311

THE MARK V— Rumble (Parts I
& IT)} (Flame, BMI) (1:55 & 2:20).

DOM COVAY — Wiggle Wobble [(Bob-
Dan, BMI) (2:14)— the Hul {E-l-
mann, ASCAP) (2;18) ﬂ.ﬁ..ll!l.'.l

BILLY STEWART—"0Oh ' What l:nm
the Matter Be (Chevis. BMI} (2:300—
fﬂ:ﬁm’hlr thre, BMI} (2:400. CHESS

THE MIXTURES—OUHve Oyl (Farl, BMI)
{1:55—Canadian Sunset [(Meridlan.
BMD {(2:04). PINDA 108

THE TORKAYS—Karale (Gayla, A.E‘E.A..FJI
(2:15/—1 Don"t Like It (But What Can
“‘?ﬂ (Gayla, ASCAP) {1:53). STACY

VEMETTA FIELDS — You're Still My
Baby (Berkfire, BMI) (2:47—1"m L&av-
iﬂi You (Placid, Bll'l‘.i {(2:55). BSONY

O i D %r—-snﬁ’ww&'
oochum,; 1]
ﬁ';dul—i‘uﬂﬂm.m, BMI) (2:300, LINDA

B her (e ontis Wih" .E',‘“'us'i;"
ar x an
M. h. ﬁ,s[:AP} llvlm-nven nowing
hat T Know (Arch, ASCAP) (2:03).
]!u'l"l.JSIl:-'ﬂR 1029

GENE THOMAS — The Puppet (Acufi-
Rose, BMI}) (2:13) — Peace of Mind
{Acuff-Rose, BMD (2:03). UNITED
ARTISTS 583

JﬂHHH‘I" CARL—The Wrong Gal (Gor-
Jay nﬁ‘ BMI) (2:14)—Let's Go
{Gur.‘pl:r & ch

gﬂl, BMI} (2:25).
UNITED ARTISTS

THE TURNABOUTS — Cott'n-Pick'n
(Placid, BMID (2:19) — ' OAWEY
(Plocld, BMI (1:06). PRANN 5002

SONMY PARMS—I/s Hids Have Gotia
Madoe 'I;.Tp Our Minds (Clrele Seven;
BMI) (2:100—New Boy in Town (Clrele
Seven, B'IH] (2:23). WARNMNER BROS.

LEE JORDAMN — Heartbhrealking Isn't It

i(Bregman Voces & Conn, ASCAP)
(1:55=—Wheels (Dundee, BMI} (2:2Z5).
CROSSTOWN 45

ROBERT MOSLEY — Crazy "Bout M
B:hg_-; {Ludnt, BMI & Sea-Lark, H.SE'
Goodbhye My Love
I.SBET—Lark ABCAP (3:200. E&PI‘I‘H'L

RHODA SCOTT—Gone Agaln (Ewln;.ﬁ
Tempo, BMI) (2:400—I"11 Be Seein
r'Wiiuinunn. ASCAP) (1:000

D-A.H Fﬂl.ﬂ-ll—ﬂirl in H'li:l'h‘l. [ Aewull-
Hose, BMID (2:14) — Ewe Paradise
i.g.ﬂaffﬁllm. BMT.I (2:053). HICKORY

ROBERTA DAY—O0I1" Man Rilver {(Harms,
ASCAT) (2:238—Apple Tree (Slivanoff.
BMI (2:15), ASTRA 1063

WEBB FOLEY—Adios You AIl (Little-
town, BMI1 (2:34—%You'll Come Back
(Littletown, BMID (2:22), HARMON 551

JACKIE WATKINS — The Story of My
Love (Osage, BMID (2:15—Ts It Right
IIJn:u;.'il"runn' (Osage, BMD (2:35). CU

BOARY BYRD-—T Found Out (Lols, BMI)
2:200—They Are Sayin®" (Lads, BMID
(2:25). FEDERAL: 12486

STEYE ROWLAND — Out Ridin® (War-
land, BMI} {(2:28) — Here, Kum the
Harts (Warland, BMI (2:28). CROSS-
COUNTHY 1818

WALTER KELLY —Lucinda {Elfin, BMI})
{2:11—You're in Love (and You Know
It} (Elfin, BMI) (2:100. MAY 137

ESKEW REEDER—A Tear (Loudix, BMI)
(22300 —Johnny Lititle (Tune-Kel. BMI)
2:15), EYEREST 3025

THE CORMELLS — Beachhound (Taillor-
made, BMD (2:06)—Lone Star Stomp
iMelody Lane, BMIY (2:17). GAREX 103

FRED CARTER—A Manslon on the Hill
iMilene, ASCAP) (2:08—Anna, I Love
You (Hose, BMIY (2:25). MAY 143

BOB WILLOW—IFf You Were the Only
Girl (Remick, A.EC.H.PI (2100—It's a
Sin to TeH Lis [(Bregman-Vomeo-
Conmn, hECﬁP} i2:29). DIATONE 126

MANCY CLAIRE—I'm Puming My Ddary
iMorene, ASCAPY (2:08) — The Baby
Blues {Moreno, ASCAP) (2:10F WORILI»
PACIFIC 376

LOS MACHUCOMBOS — Non Monsieur
{(The Pin Poodled (Anart, BMI) (2:18)
—El Sllhide De Ess Tren {(Blem.
ASCAPY (2:35), LONDON 10019

THE MONTEREYS — Without a Girl
(Ethel Mae, BMID {2:35) — 50 Deep
iEthel Mae, BMI) (3:05). IMPALA il:l

HUGH ALLEMN—The P.f"“l of Eulpher
GQueen (Beau-Tex, BMID (2:50—Ball
of Johnny Rings (Beau-Tex, B [}

(2:30h. W.5. B0

GLENMN WHITE—HRun Rebel Hun (Beaw-

International News

® Continued from page 38

to its new stereo productions.
The new catalog consists of mu-
sic by Ted Heath, Johnny Keat-
ing and Edmundo Ros. The Blue
Diamonds [|atest on Decca is
“You Are My Sunshine,”
coupled with “Everybody Loves
Saturday Night.,” Among recent
U. S. A. hits released in Holland
are “Don’t Mention My Name,"
by the Shepherd Sisters, and

“Mr. Bass Man" by Johnny
Cymbal, both on the London
label.

The latest amateur singing
contest at Eindhoven, Holland
(held twice a year), was won by
I6-year-old Threa vam der
Schoot. Top singer Anneke
Gronloh won this contest three
years ago. Trea van der Schoot
has appeared on TV already,
and has recorded "“Casanova
Baciami” for Decca.

The Tornadoes have Dutch
pubs named after them. The
latest Tornadoes recordings,
"Robot” and “Life on Venus,"”
on Decca, are climbing. On Lon-
don a fine album by Jimmie
Rodgers as well as the String-
a-Longs, entitled “Matilda."”

Stephane Grappelly was re-
leased here on the London label
accompanied by a string ensem-
ble very similar in sound to the
old Hot Club De France with
Django Reinhardt. All guitar
solos are played here by Pierre

Cavalli.

Youngh Dutch-Indonesian girl
singer Sandra Reemer is 12 years
old now. Like Anneke Gronloh,
Sandra is getting attention iIn
Singapore. Label is Philips.

The world femous soprano
Maria Stader will visit the Dutch
town of Naarden June 5 to give
a concert.

Bovema's Columbia label re-
leased its new 10-inch LP “Top
of Flop™ (named after a popular
teen-age panel), by the famous
group The Shadows, and Les
Double Six. Columbia also

has high hopes regarding the
release of the latest Buddy
Greco and Mr. Acker Bilk
recordings. . . . Bovema’s Im-
perial series “Music for You”™
has been augmented by the high-
lights from the musicals “West
Side Story"™ and “Guys and
Dolls.” New from Bovema is
vocalist Annie de Reuver's wax-
ing of the Dutch version of
Britain’s Songfestival tune “Say
Wonderful Things to Me” now
titled *Waarom Ben Je Boos Op
Mij?" on the flip “Wind En
Wolken™ (Wind and Clouds), a
current Hitparader in Germany.
Another item hitting the stands
is The Tamarindas Dutch vocal
on “Winnie Winnie” and “Bye
Bye Samoa,” which are also
German hits at the moment.

Trinelli in Phono
Assoc. Top Spot

MILAN — Edgardo Trinelli
has been named president for
the new three-year term of AFI
(Italian Phonograph Associa-
tion). Romano Bacchini of
Decca and Giuseppe Ornato of
RCA have been elected vice-
presidents. Members of the ex-
ecutive committee are Manlio
Baron, Phonogram: Walter
Gurtler, SAAR; Francois Min-
chin, Voce del Padrone; Gre-
gorio Mintangian, Durium and
Mario Tevisan, Trevisan Combo.
Arturo Franchetti continues as
secretary.

Currently, AFI is locked in
a dispute with RAI, Italian
Radio-Television, on a new
agreement covering the use of
disks which make up 90 per cent
of the radio programs. At pres-
ent choice u[F disks and use of
labels is entirely within RAI's
control while AFI desires an ad-
visory voice and increased pay-
ments.

Tex, BMI) {2:07—Seal
Tex, BMI} (2:12). W.5.

COUNTRY & WESTERN

DoN BRUMBLE—Secretly (Bluchonnet,
BMI} (3:00) — Cuban HRefugee [Bll.lb
bonnet, BMD (2:30). MA 104

CHARLOTTE HARDEN—My Crazy Hﬂrl:
iBure Fire, BMI) {2:15—The Search Is
On (Window, B3MID (2:32). NATION-
WIDE 1152

EMOKEY STOVER—Thiz Hurt Inside of
Me (Yonah, BMD {2:58) — Remember
Me (Yonah, BMID (2:380, NA-R-CO 105

LITTLE BASEHBAY WALKER — Walkin®
Road Blues (Edville, BMID (2:20) —
Grandma’s Cookie Jar (Edville, BMI)
{2:17). MAC 0063

!||‘. CARTEY — Something in My Eye

Low-Twi, BMD (2:15—FPoor Me (Low-
:Hl BMI) (2:24), AE{!-P'.ARAH&IIH‘I'

I-lrnuz (Beau-

‘rnm'r ﬂﬂ'LLIHﬂ—“"IIIH Did H..II‘hI: Be-

Wrong (Centra BENI)

{ﬂ ﬂﬂ]—Tﬂh Me Back h‘.ll the oid

Davs (Central Songs., BMI} (2:21).
CAPITOL. 4982

WILLIAMS BROS.—Bad 0Old Memorlies
{Howl, BMD {2:52) — The Last Time
(Howl, BMI) (2:17). DEL-MAR 1008

HOWARD VOKES A HIS COUNTRY
BOYS5—Willle Howv the Crippled Boy
fAculff-Rose, BMI} (1:550—The Love 1
Once Hnew (WL Never Hetorm)
i Vokes, BMD (1:05). DEL-RAY Z11

SHELBY SMITH—Big Boss Man (Conrad,
BMID (Z2:45—Crying for Fastime {(Pure
Gold-Sandra, BMI} (2:30). REBEL 729

JOHMNNY MARTIN—Another Tribute lo
the Lost Opry Stars (Druid, BMT) (2:25)
—1 Had to Call (Druld, BMI} (2:56).
MEMORY LANE 104G

SPIRITUAL

GOSPEL STARLETS — Leaning on His
FPromise (Deona, BMID (2:000 — Never
Grow Old (Deona, BMID (2:55). ARK 107

CHRIST MEMORIAL SINGERS—Slgn Up

iDzona, BMI} {Z:100 — Callin JESUS
iDeona, BMIL) (2:20). REIO 100

OTHER SINGLES
REVIEWED

The singles listed below are rated as
having relatively limited sales or
programming potential.

POPULAR

JIMMY MILLER —O. K. (Gower, BMI
(2:08—There Is Alwavs a First Time
Concertone Songs, ASCAPY  (2:000.
MAY 142

TOM MOFFATT—Surfin® in Hawall t5tat-
co, BMD (2:28) — Doin® the Tamuore
(Stateco, BMI) (2:03). MAHALO 1012

THE MIXTURES—Tiki (Padua-Podchum.
BAMI} (2:00) — Poochum (Padoa-Pooch-
um, BMIY (2:05). LINDA 108

THE FOUR GLADS—My Girl Josephine

Mravis, BMID {(2:25—Dwede THnah (Db
mar, ASCAP (2:05), LARRAT. 11783

TEXAS RUBY—Hold Fast to the ht
(Cole) (2:1+—0On the Banks of
Lonely River Thousand Miles

#ﬂ?ﬂ {Forester, ASCAP} (2:53), KING

TINA MONTOGOMERY — If You Don't
Think (Jim, Jam, BMID (1:55)—1 Cried
(Jim Jam, BMI (2:50). TRY ME 28001

SOMMNY FLM—I:AIIT‘I"—HurrImn (Glen-
BMI (2:15) — Joann (Glenway,
BMI) (2:57). FALCON 1001

T ST X
—'%’I':u Ju ' Bean (Avenue, Bil'[}
(2:42). HKIN

ROBERT FERRELL—Alone (Beau-Tex,
(2:18)—HRing on Your Finger (Bean-Tex,

BMI) (2:74), THRILL. 1841
{(zlad,

EI'H"M-UUH—I KEnow an 0Md La
MDD (2:45 — Dodn® the Hu Ehunt
I-Glad. BMD (2:05). BELLATHRE 1

AL Diﬁnﬂ—mli.nua:ﬂlil;dnm :"F:i‘.'!'-
miaker) 1 — Mine -
maeker) (2:44), FOUR SEASONS 1023

THE BAROMNS — The Handit (Leeds,
ASCAP) (31 Hl-—uW’ﬁndmn.' (Zlad, BMI)
(2:17). BELLAIERE 1

HAL MOORE—Bossa N ova Twist (2:28)
—Other Arms (2:34). HANDY 1-251

MICHAEL ZARA L THE COMPLIMENTS
—MNobody Knows (Saxon, BMI) (2:29)—
Angels of Mercy (Conguest, ASCAFP)
(2:18)., SHELL 313

WAYNE WEST—Dne Way Deal (Dolphin,
BMI} (1:58—Lonesome (Guy (Dolphin,
BMD {(2:05). GNLETTE 634

THE KARROLL KIDS — The Hennedy
Wallk (Spiral, ASCAP) (1:55) — Elsie
laﬂﬂll, ASCAPY (1:55). SPIRAL B85/

BEVERLY HEMHNINMO—Alley Catl (Meln-
rlon, BMI} (2:4B) — Hamblin® HRose
Bween, BMLI) (2:12). BELLATRE 104

OBERIA MARTIN—Make It One for My
Baby (Morris, ASCAF (:14—You'll
MNever HKnow (Bregman-Voecn-Conn,
ASCAP) (Z2:40). KEI GG

JOE RAVEL—Breathless (Huzz-Popoorn-
Cord, BMI} {2:32)—Hye Bye Love (2:33).
COUNSEL 120

JAY JAY CAILLIER I Really Love You

(Tek,. BMI) (2:31r—Hls Own Troubles
(Tek, BMI} (2:50). REYNAUI 1019

COUNTRY & WESTERN

PAaUL YOUNG & THE VERSA-TONES—
Three ldols i(yel anolher Lribule 1o
Palsy, Hawkshaw, eic) (Michaclene,
BMIL (2:48-—Make Room for Tomortow
iMichaelene, BMID (2:15). RECK 111

HAMK LA RIVIERE—The langeslt Day
(2:32) — Murrah! For Camp HBorden
(2:52). RODEQD 2164

BRENMDA LUKER —Run Hun—Hun Hun
iDruld, BMD (2:35—1 Could Never
Live Withoot Your Love (Thuaid, BMID
(2400, NA-T-CO 107

THE BOUTILIER BROS. - The Wesl Side
of Life (1:[45—Wilthoult Even Trving
(., RODEOGO 3163

INTERNATIONAL

LOLA TSAKIRI—Aihine (While Hose of
Athensl (Schpeffers, BMI} (2:55-—5an
Srfiriksis Tris Foros (Biem. ASCAP)
a0y LOMNDHN 10022
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Live Band and Singers Help

Push WBB

By NICK BIRO

CHICAGO—For a variety of
reasons, the programming ap-
proach of WBBM here ranks it
as one of the most novel in the
Midwest.

It's one of the few stations to
still maintain a studio band and
a staff of wocalists. It airs an
hour and a half of live music a
day, making it the No. 1 station
for this type fare in the nation.

e ]It airs more folk music than
any other AM station in the
city—another hour and a half
a day.

¢ Like other top AM outlets,
it airs a daily schedule of top-
rated deejay shows, but its re-
fusal to abide by a station play-
list makes it one of the city's top
showcases for new talent.

As a Columbia Broadcasting
System station, it regularly pulls
in portions of the network offer-
ings. But the big emphasis is on
local flavor.

Mine Host

Perhaps the king-pin of the
operation is Mal Bellairs. He
hosts the hour-long live *Music
Wagon" show every morning
and teams with Joe Foss to pre-
sent an extra half hour of live
music each day.

Bellairs then doubles back to
do a 2-4:30 daily deejay slot
which is extended on Sundays
to 12:30 to 5 p.m. On Saturdays
WBBM goes almost solely with
its deejay fare, featuring Bellairs,
Pat Sheridan, Ollie Raymand
and John Harrington.

The station also has its night-
ly “Music "Til Dawn” show, an
14:30 to 5:30 segment of light
classics.

Bellairs does all his own rec-
ord auditioning and all his own
programming. With close to 50
albums and almost 100 singles
to listen to per week, Bellairs'
chores are almost monumental,
but his answer is just that “['ve
never found anyone else who
could do it quite the way 1
wanted it."”

Because of the loose format,
Bellairs’ show is also one fre-
quently visited by out-of-town
guests,

The majority of the music fol-
lows a typical center-of-the-road
fare. A 20-minute segment lis-
tended to by this reported several
weeks ago featured: Felix Slat-
kin's “Hoedown,” Nat King
Cole’'s “All Over the World,"”
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CHICAGO’'S WBBM stands os one of few stations in country still

giving steady diet of live music. Here Mal Bellairs, deejoy and
host of “Music Wagon,” goes over an arrangement with vocal-
ists Carole March and Connie Mitchell.

Radio-TV

MEMBERS OF THE SAM PORFIRIO BAND, the Skynoters, gather
around as “Music Wagon” host Mal Bellairs breaks away from
his announcing chores to join the band in a tune on the clavi-

etta.

LT

the Limeliters’ “%erakina,” and
Helen O'Connell's “Sweetest
Sounds."
Stepping Up Folk

The increasing popularity of
folk music caused WBBM to
materially expand its offering.
Bellairs’ afternoon slot was ex-
E:jndeﬂ so he could devote a full

f hour each day to folk.

A new show, “Folk Song With
Ollie Raymand,” was installed
for 15 minutes each evening.

Professor Bob Cosbey’s award-
winning “This Is Folk Music™
(in its sixth year) was given a
full hour every Saturday eve-
ning. A member of the Roo-
sevelt University faculty, Cosbey
features only “pure” folk music,
with each individual program
built around one specific theme.

Another Iung-runnin& folk
program is Rudy risek's
“Rhythms ‘Round the World,”
heard every evening.

Berkeley:

BERKELEY, Calif — Bay
Area residents will hear new
call letter April 29 and a new
sound as KPAT AM-FM takes
to the air.

KPAT, formerly KRE, brings
on an entirely new program for-
mat (the station is under the
management of the former
owner of WPAT, Patterson,
N. 1.). Dickens J. Wright, vice-
president and general manager
of KPAT, has brought David
Gordon and John Burt, former
music director and advertising
and public relations director re-
spectively of WPAT to his new
acquisition. They will serve in
the same capacity.

Wright, who sold WPAT more
than a year ago for more than
$5 million, purchased KRE AM-
FM (now KPAT) in October of
last year.

Wright described KPAT's pro-
gramming concept as “primarily
a music station."”

The station’s progranming
will be aimed at a “majority au-

dience." KPAT's repertory will
range from pre-classic composi-
tions to contemporary cabaret
songs, ballets by Gluck to bal-
lads by Gershwin. Included in
it will be folk melodies and film
scores, ethnic music, excerpts
from symphonies and selections
from current Broadway shows,
bossa novas and jazz,

The music will be presented
in uninterrupted segments, 24
hour each day, simulcast on AM
and FM.

New Sound in Town

The station boasts “a sensitive
and distinctly individual way
with words and music.”

KPAT's management stated

that the station will not be pro-
grammed exclusively for either

one or the other two minority
“good music” audiences: neither
for the Bach-Beethoven-Brahms
nor for the “Student Prince”
lovers. It will be programmed
for an audience larger than

either of these.

NAB to Study Program Dep’t Idea

WASHINGTON — LeRoy
Collins, president of the Na-
tional Association of Broadcast-
ers, has announced the appoint-
ment of a six-man board com-
mittee to study the feasibility of
establishing a program depart-
ment within the NAB.

Governor Collins said the pro-

posed NAB program department
would “develop studies and aids
o improve the expertness of
MNARB’s radio and television mem
bers and also would serve as a
central source in an exchange
of program information and
ideas which have proved suc-
cessful.”

programming
newsletter

By BILL GAVIN *
Billboard Contributing Editor & Publisher, Bill Gavin's Record Repor

(This concludes our three-part series of newsletters devoted
to smaller market operation.)

RADIO PEOPLE who work with efficient libraries, where the
records you want are always available, probably don’t know how
lucky they are. The utter chaos in some station libraries staggers
the imagination. G-

PICTURE THIS: Records lying on the floor,
stacked in corners, no dust jackets, packages of
records lying unopened for dags at a time. Add to
the picture a sales manager who pulls a couple of
the top hits from the play stack to take home to
his daughter, the manager who “borrows” new
albums for home listening—and forgets to return
them. Complete the picture with each DJ rum-
maging through the piles of records to make up i
his show, or just grabbing an armful because it's almost air tume,
with no duplicate copies available for the next man’s use. This
is radio?

Mo, it isn't, but you'll find some, or all, of these conditions
existing in a number of smaller stations.

If top 40 has done nothing else, it has compelled the station
to keep track of its current playlist. And yet I know of several top
40 stations that have no record librarian—no system for holding
new releases until their value can be known. How often do distribu-
tors get calls for records that they have already serviced—maybe
even two or three times? Ask them, and the answer will amaze you,

WHY BELABOR the obvious? Because to some managers it is
apparently not obvious that records—the right records—are the
main stream of their program content. Therefore they fail to provide
an adequate room, with shelf space for record storage; there 1s
no filing system, mo librarian, no centralized responsibility for
organizing the record supply.

Since this is being written with the interest of smaller stations in
mind, 1 point up the evils of negligence in record care to emphasize
the need for a record library and a librarian in stations where every
extra nickel of overhead is carefully scrutinized. I point it up, also,
to shame those few big stations who abuse their importance by
imposing on distributors for needless re-servicing.

It not only takes the right records for a successful operation—it
takes the right people. A problem that is always with the smaller
station is getting—and keeping—a good DI staff. It's partly a matter
of money. Staff salaries eat up the biggest share of billing income.
Most smaller station managers that ['ve talked with say that they
have to hold their DJ budget to something under 30 thousand a
year—some of them considerably under. Many DJ's work 48-hour
weeks and double in other jobs. The prevailing scale (non-AFTRA,
of course) in many areas is around $90 per week.

Some stations can well afford to pay more, but have found
that just a little more isn’t enough. It takes a lot (50 per cent at
least) more to attract men with experience and ability. The most
successful smaller operations that 1 know about—at least one of
them AFTRA—set a DJ budget of $50,000 a vear. They have very
good men and a low turnover.

IT'S THIS PROBLEM of turnover that bothers the small
operator. Young men just out of school, or still going to college, can
often be trained to become excellent DJ's, And then, when they
have become valuable, they leave to accept a better offer elsewhere.

Shrewd managers employ various plans and policies for keeping
the job attractive. Guaranteed raises, contract security, added
authority and various other devices seem to work well. Apparently,
in addition to the money and the security, it's important to the
good young DJ to feel appreciated—needed—important. Of course,
the same thing applies to almost any employee, but not in quite
the same way as to the DJ. He's in show business. He's an entertainer
who can't hear the applause from his audience. Applause from
the boss is sometimes as much appreciated as a raise,

The smaller market station with low turnover in all probability
has a proud and happy staff. It is also apt to be making a good
and consistent profit.

In these past three newsletters we've talked about some of
the needs and problems of smaller market stations. There has been
no attempt to imply that all these stations are in difficulties. Quite
the reverse is often true. In many towns there are outstanding
examples of progress. New ideas are frequently pioneered in smaller
communities, filtering on through to the big operations later on.

The economic health of the smaller stations is essential to the
prosperity of American radio in general. We wish them all ‘continued
success and prosperity.,

“BEST SIDE STORY”
Washington (Dean Griffith-WPGC): Coming Up: “Dear” (Toni
Jones-Smash). Special report: “Im Saving My Love" (Skeeter Davis-

(Continued on page 42)
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MR- llom JAMES, Station Manager

Radio Station WDXE, Lawrenceburg, Tennessee

Thank you, Mr. James.

Though more than 1600 radio
stations have turned to RSI

to service their needs, there
are still many who probably
have programming problems with

which RSI can help.

This message is directed

to them.

dO0Hd A3ASVvaid

Far detalls on the record programs avail-

able from R51 for broadcasters

MI5S CAROLINE COLLETY
General Manager

RECORD SOURCE
INTERNATIONAL
1544 Broadway

Box C
New York City 36

Focus on the
Deejay Scene

SMILING FACE obove belongs to
KTLN music director Jimmy Rowe,
Johnny is the first to odmit, however,
that he con’t always muster a smile
considering the sometimes overwhelm-
ing competition in the Denver market
{20 AM's over all). Rowe, one of the
busiest guys in Denver radio, does two
gir shows daily and writes a column,
“Records, Radic & Rowe,” for The
Aurcra Times — plus his duties os
KTLN's musie directer, The H-}runr-nh!
deejoy broke inte radio after trying
his hand at reporting, promotion and
acting stints around the country. John-
ny has been instrumental, along with
pregram manager Joe Finan, in making
KTIN on outstending exponent of
“middle of the road” progremming in
the Denver orea.

DJ Sues Station
For Blacking Out
His Radio Show

SAN FRANCISCO — Disk
jockey Robert Colvig last week
filed suit for $250,000 against
radio station KFRC and its par-
ent company, RKO General.

Colvig, who is being paid a
salary by the station, has
charged that KFRC has de-
prived him of his “right to prac-
tice his profession™ by refusing
to broadcast his show.

The deejay was unsuccessful
in a similar suit several months
ago. At that time Superior
Judge Byron Arnold ruled that
the station had to pay Colvig,
but did not have to broadcast
his voice.

Colvig has a contract with the
station for $15,000 a year,

Robert Q. Lewis
Becomes Packager

NEW YORK — Robert Q.
Lewis, radio-TV personality and
currently host of NBC's “Play
our Hunch,” has formed his
own producing company. Called
Quagga Productions, the enter-
prise will be pnrnanl}' devoted
to the packaging of television

shows.

B OB AT EATRRGTDTATETHR

DRAGON PUFF
DRAWN TO LIFE

CHICAGO—If you have any
concern about the actual appear-
ance of “Puff, the Magic
Dragon,” ask WLS here. Art
Roberts, host of the 12:30 to 3
show, asked mothers to have
their children submit an original
drawing of their version of Puff.
Over B,000 entries were sub-
mitted. The station called in a
panel of teachers and art critics,
narrowed the field to 33 and
sent them to New York for final
judging by Peter, Paul and
Mary. The trio announced four
winners, each of whom were
awarded a $25 savings bond by
WLS.

READY-TO-GO

PROGRAMMING

Program directors and disk jockeys will find thiz material & ready sowrce
from which te build weekly programming perieds. Al that's nesded are
the disks from the station’s record library.

MIDDLE-ROAD SINGLES

Mot too far out in elther direction, the following singles, selected from the current Hot 100,
are the most popular middle-road records of the week, Rank order here is based on relative
standing in the Heot 100.

This  Last From this week's Hol 100 Weeks on
Week Week TITLE, ARTIST, LABEL Hot 100
1 | CAN'T GET USED TO LOSING YOU, Andy Williams, Columbia 42674 HI
2 2 PUFF (The Magic Dragon), Peter, Paul and Mary, Warner Bros. 5348.... 8
3 4 WATERMELON MAN, Mongo Santamaria, Baftle 45 W .................. 8
4 5 MECCA, Gene Pitney, Musicor 1028 ...... .. ..coiimiincinriianan,, 1
5 3 YOUNG LOVERS, Paul and Paula, Philips 40096................... R
b 7 YOUNG AND IN LOVE, Dick and Deedee, Warner Bros. 5342.......... R
1 10 LOSING YOU, Brenda Lee, Decca 31478.................. I 5
8 6 THE END OF THE WORLD, Skeeter Davis, RCA Viclor 8098 . ........... 15
9 13 DAYS OF WINE AND ROSES, Andy Willlams, Columbia 42674.......... . B
10 8 OVER THE MOUNTAIN (Across the Sea), E-uhbj Yinton, Epic 9577........ ]
i1 17 | LOVE YOU BECAUSE, Al Martino, Capifol 4930.. ,........ccconun.. 5
12 16 DAYS OF WINE AND ROSES, Henry Mancini, IEA Victor 8120.......... 15
13 12 DON'T BE AFRAID, LITTLE DARLIN', Steve Lawrence, Columbia 42699.... 9
14 15 | 60T WHAT | WANTED, Brook Benton, Mercury 72099.......... gl
15 14 OUT OF MY MIND, Johnny Tillotson, Cadence 1434............ 1|
i6 9 FOLLOW THE BOYS, Connie Framcis, MGM 13127......... ..cccvue.... i0
11 —  STILL, Bill Anderson, Decca 31458 ... ... cocoiiniiieiinaainincnns 4
i8 i1 IN DI!E!Hi Roy Orbison, Manument 806........ e W i3
19 {8 OUR WINTER LOVE, Bill Pursell, Columbia 42619... ... ............. 14
10 — [ALL ME IRRESPOMSIBLE, Frank Sinatra, Reprise 20151.............. 5

o .

YESTERYEAR'S HITS

Chonge-of-poce programming from your librarion’s shelves, fecturing the disks
that were the hottest in the land five years ogo and ten years ago this week.
Here's how they ranked in the Billboard’'s chart ot that time:

POP—5 Years Ago POP—10 Years Ago
Moy 5, 1958 May 2, 1953
1. Witch Doctor, D, Seville, Liberty 1. Doggle In the Window, P. Page,
B ::'L I_|I Hﬂl::m fo EE‘J: Dream, Mercury
] #ry, nce 2, Song From Moulln Rouge, P. Faith,
3. :ln;" Hl'r III|I;|._-,l Iru'l]l;i“ Your Neck, EﬂlEﬂhll -
P | 3. | Bolleve, F. Lalne, Columbla
4. Twilight Time, PlaHers, Mercu - '
5. He's Got fhe Whole World In His 4. Protend, N. K. Cole, Capltol
Hands, L. Londen, Capitel 5. Tell Me a Story, F. Laine-). Boyd,
%. :inilni Love, “uml;nn, Argo (olumbia
. Oh, Lonesome Me, D. Gibsen, 6. April in Porfugal, L. Baxter, Capitol
REA Viclor 1. Ruby, R. Hayman, Mercury
8. Toquila, Champs, Challenge 8. Till | Waliz Again With You,
9. Return fo Me, D. Martin, Capifol T. Brewer, Coral
10. A Wonderful Time Up Thers, 9. Your Cheatin’ Hearl, ). James, MGM
P. Boone, Dot 10. Tell Me You're Mine, Gaylords, Mercury

RHYTHM & BLUES—5 Years Ago—May 5, 1958

H:L?hﬂlrm;ll!ﬂﬁ Hl.'lrI::r!lrr Looking Back, M. K. Cole, Capltel

or, U. Jeviile, Tequila, Champs, Challenge

mtlrn':-h Do Is Dream, Everly Brothers, Wear My Ring Around Your Meck,

Book of Love, Monofones, Argo E. Prostoey, ROA Victor

He's Gol the Whele World in His Hands, Don't You Just Know I, H. Smith, Ace
L. Londom, Capifel Talk to Me, Talk to Ms, L. W. John, King

PROGRAMMING NEWSLETTER

® Continued from page 41

RCA Victor). A repeat of a smash, looks like No. 1. Hottest record
of the week: “It's My Party” (Lesley Gore-Mercury).

Stockton, Calif. (Ken Wing-KJOY): Good request action: "Call-
ing All Cars” (Davey Summers-VIM) and “Do the Kangaroo™ (Major-
ettes-Troy). “Pick: “Even Tan” (Paul Evans-Kapp) and “Us Kids”
(Sonny Parks-Warner Bros.).

Edmonton, Alberta (Harry Boon-CICA): Big: “Bo Diddley”
(Ronnie Hawkins-Roulette), Gaining: “Summer Holiday™ (Cliff
Richard-Capitol of Canada), Pick: “Spring in Manhattan” (Tony
Bennett-Columbia).

St. Louis (Bob Osborne-WIL): Preferred side: “Will You Be
My Baby" (Bobby Rydell-Cameo). Most requested: “Hello Stranger”
(Barbara Lewis-Atlantic). Taking off: “Last Leaf" (Cascades-Valinat).
Pick: “It's Coming to Me" (Ed Bruce-Wand).

Minneapolis (Red Jones-WDGY): Big: “Gravy Waltz" (Steve
Allen-Dot). Gaining: “Six Days on the Road” (Dave Dudley-Golden
Wing). Starting well: “Don’'t Come Running Back” (Steve Lawrence-
Columbia). Pick: “On Top of Spaghetti” (Tom Glazer-Kapp).

Chattanooga (Jay Daniels-WDXB): "Gaining fast: "Don't Make
My Baby Blue"” (Frankie Laine-Columbia), Starting: “Come and Get
These Memories” (Martha and the Vandellas-Gordy). Pick: “Hobo
Flats" (Jimmy Smith-Verve).

Louisville (Jim Brand-WAKY): Big: "This Old Heart” (Mon-
archs-Jam). Gaining: “Crazy Arms” (Marion Worth-Columbia). Pick:
“Danger” (Vic Dana-Dolton).

Los Angeles (Don Anti-KFWB): Number one: “El Watusi"
(Ray Barretto-Tico). Requests on Wink Martindale’s show: “Ganny's
Pad" (Viceroys-Dot), which is also selling well. Taking off: “Call Me
Irresponsible™ (Jack Jones-Kapp).
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LOUIS ARMSTRONG, MAURICE CHEVALIER, NAT KING
COLE, BING CROSBY, DORIS DAY, ELLA FITZGERALD,
MAHALIA JACKSON, PATTI PAGE, LOS PARAGAYOS,
NANA MOUSKOURI, ANNE SHELTON, EDITH PIAF AND
CATERINA VALENTE — ON ONE GREAT RECORD FOR
ONE GREAT CAUSE: TO HELP REFUGEES OF THE WORLD

Stations already programming this record . . .
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VOX JOX

By GIL. FAGGEN

SEQUE: Ed Dennehy,
WNEW radio business manager,
was married to Alyce Gioa,
WNEW-TV sales, at St. Denis
Church, Yonkers, N. Y., Sunday
morning (28). Later in the day,
Dennehy’s secretary, Nancy De
Vito, exchanged vows with
WNEW radio personality Wally
King at St. Patrick's. seems to
be a case of internal security.

Jack Kuney, producer of

NBC's “1, 2, 3, Go!" series and
others, moves to Westinghouse
Broadcasting Company as exec-
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utive producer. ... Additions to
staff of WITH, Baltimore, are
Don Owens and Jay 'Shea,
both are from WGH, Norfolk.
.. Dave Jordon to KCUL-FM,
Houston. . Murray Seeger,
former Cleveland newspaper re-
porter, joins KYW-TV that city
as reporter and program host.
. . . WOAI air personality,
Charlie Dennis, takes over pub-
lic information slot at San An-
tonio outlet. ... Tom Joyner,
formerly with WIJIAM, now
heard on “Nitebeat,” WGTM,
Wilson, N. C.... Alan Grant,
noted jazz enthusiast takes over
the “Moondial Show™ on all-
stereo WTFM, N.Y.C.

MORE SEQUING: Gene
Plumstead, former KYW pro-
gram manager, moves into simi-
lar slot with WERE that city
after stint with PAMS outfit, re-
placing Ed Stevens who moves
to company’s KFAC, Los An-
geles. . .. KQV newsman Alan
Boal appointed director of news
and public affairs for the ABC
0.&0. in Pittsburgh.... Jerry
Jones to KRNO, Trigg-Vaughn
station in San Bernardino. . . .
Bill Lowery, from KPRC, Hous-
ton to WDAF, Kansas City, Mo.

. Dick Lahm takes over pro-
gram director slot at KILT,
Houston, succeeding Chuck
Benson, who moves to WGR,
Buffalo. Bill Slater will also
move from KILT to WGR. Jim
Gordon, WINS news staffer,
upped to host of soon to be
expanded “Program PM" (May
13) on Westinghouse, N. Y. out-
let. Gordon replaces recently re-
signed John Henry Faulk.

AT YOUR SERVICE: Two

stations receiving the coveted

Do you know how fo legally profect your song from plagiarism?

COPYRIGHT
HANDBOOK

for Fine and Applied Arts

By Howard Walls
Now available for 10 Day FREE Examination
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duction of my song or any creative

work?
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WCBS’S NOD
TO JOE COOK

NEW YORK — Joe Cook,
WCBS director of public infor-
mation for the past two years,
moves into the program direc-
tor's slot at the Gotham outlet
today (April 29).

Cook produced, directed and
wrote a number of top network
television shows prior to joining
WCBS.

LR A T AT AT EY TR

George Foster Peabody Awards
at a special presentation April
24 were WIR, Detroit and
KPIX, San Francisco. WIR was
honored for its program “Ad-
ventures in Good Music” with
pianist Karl Haas. KPIX, West-
inghouse-owned, received kudos
for its “San Francisco Pageant,”
a series of 12 locally produced
TV programs devoted to the his-
tory of Northern California.

Haywood Vincent, host of
WEEI-CBS Radio’s two-hour
adult discussion program “Con-
versation Piece,” will recerve
annual merit award from Boston
University Chapter of Alpha
Epsilon Rho, national radio-TV
fraternity. . Westinghouse
Broadcasting Company honored
by MNational Religious Publicity
Council for TV series, “Legacy
of Light"—a drama series on the
Ten Commandments.

Pitt Distrib 1st
Mercury ‘King'

PITTSBURGH — Bill Law-
rence, Pittsburgh record distrib-
utor, has been named to receive
Mercury Records’ first “King
for a Month” award established
to honor outstanding distribu-
tors and their salesmen.

Lawrence was cited for his
initiative in regards to a special
Mercury Wing promotion for
which he had placed a large
order for albums. "The albums
just had to be there on time,"”
said Kenny S. Myers, Mercury
vice-president in charge of sales,
“and Bill didn’t leave anything
to chance. He actually rented a
truck, drove it all the way from
Pittsburgh to Mercury's Rich-
mond, Ind., plant, loaded the
truck himself, and drove it back
to Pittsburgh,”

The recipient of the “King
for a Month" award receives not
only an individual trophy, but a
traveling plaque which the win-
ner keeps one month and then
passes on to the next individual
s0 honored. In addition, the
winner receives a shower of sur-
prise gifts from Mercury for the
month he is proclaimed Kking.

Brandt to Open
Berlin Festival

BERLIN—The |3th Interna-
tional Film Festival in Berlin
from June 21 to July 2 will be
inaugurated by Berlin's Govern-
ing Mayor Willy Brandt. As of
now 32 countries will partici-
pate with feature films and
shorts. The best films and the
most valuable TV productions
will be awarded prizes. The
IFFB will organize an Interna-
tional Telefilm Show in co-
operation with TV  station
“Sender Freis Berlin.”

ADVERTISING IN
H H D BUSINESSPAPERS
MEANS BUSINESS

THE RAY CHARLES
STORY: There have been a few
words written about the fabu-
lous career of Ray Charles.
Words that go way back to the
early days at Atlantic Records.
However, nobody has taken time
to evaluate how Ray Charles has
grown as an organization and as
an institution.

Charles is out again on his
annual tour, which is for the
most part a series of one-night-
ers. dince he had no big record
going for him lately (until “Take
These Chains'), his box-office
success has been phenomenal.
One-nighters have not been a
great way to get rich overnight,
but Ray has done substantially
well for himself and promoters
in Chicago, Cleveland, Detroit,
Toronto, Rochester, Newark and
Hartford—and just last night at
Carnegie Hall.

THE STORY BEHIND THE
Ray Charles Story that most peo-
ple don’t realize is that there are
29 people in his agpregation.
They travel from date to date in
Ray's $500,000 airplane. The
group is made up of his own
pilot and co-pilot, a stage man-
ager, a lighting director, Charles'
personal attendants, a 16-piece
band under the direction of Wal-
lace Davenport, the four Ray-
lettes and a new discovery of
Ray's by name of Jean King.
(She, by the way, is deserving of
the attention of some record
company. She has a fine pop-
jazz-flavored voice with an ex-
cellent delivery.)

After finishing the Carnegie
engagement, Ray will play a
week of dates up in the Quebec
Provinces. From there that big
bird will take off for a month
of engagements in Europe, start-
ing in Brussels. From there he'll
go to England (10 days), Ge-
neva, Paris and Hamburg.

By now you get the message
that Charles is BIG BUSINESS.
When you talk in terms of feed-
ing 29 people every day, along
with a substanital weekly pay-
roll, besides the usual road ex-
penses—you have what we in
show business affectionately call
a big nut.

Smash Gets New
Memp’s Master

CHICAGO — A hot new
Memphis master, "“Stormy
Weather,"” by the Counts, was
Eicked up by Smash last week.
mash topper Charles Fach
said the record has already sold
over 5,000 copies in Memphis
alone.

The Counts .are a group of
students at Memphis State Uni-
versity. The territory seems a
hot one for Fach. He picked
up his first Dickey Lee master

as well as his current "I'm
Movin’ On,” by Matt Lucas, in
Memphis.

BRANDO TURNED US
DOWN!

He can afford fo . . . can you!

While taking classes, between shows
or thicks,” you can earm over S100
weelk in short hrs. (eves. or days)
interviewing families, actors, dancers,
giris too,

STOP THE WORLD—
| WANT TO MAKE MONEY
Phone WA 4-T160 or

drop up S5at. 5 p.m.

160 5TH AVENUE, SUITE 707

EERT MEIMARK

when answering ads . . .
Say You Saw It in
Billboard

TURNTABLE TIPS

By MIKE TURNTABLE

RAY'S NOT THE ONLY one
doing well. Other members of
his group are paid well enough
so that they have managed to
make business investments.
Doesn’t this refute some of the
stories concerning the decline
and fall of modern show busi-
ness? It may have changed its
complexion but it still exists.

Show business today has be-
come a little big bigger and per-
haps a little bit better than it
was.

And as an afterthough, let me
add that Ray Charles, contrary
to a lot of scuttlebutt, is in ex-
cellent health and is wailing bet-
ter than ever.
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CHANNEL-MASTER, a firm closely
identified with the rodic ond TV parts
business, particularly ontennos, has
moved into the portable phone scens
with this Swing-Along, Modsl &550,
radio-phone combination, which plays
45 rp.m. disks seated flat, on end or
oven wpside down. This is made pos-
sible by o tone arm which plays from
underneath the record The six-
tronsistor set iz soid te have o rodio
with excellent fringe-area reception
ond a hefty cutput of audic volume,
Power is supplied by four “D" bat-
teries and stoerage for 12 disks is
incloded. Suggested list is $79.95.

Firm Geared for
Adaptable Tape

DALLAS — A new firm,
Diamond Electronics, has been
formed here to manufacture a
new siereo tape music system
suitable for auto or home use.
Don Gilmore Ir., is president
of the firm.

The unit is said to be adapta-
ble to boats, planes, trailers and
other wehicles with 12 volt de
or 100 volt ac power systems.
Diamond also expects to pro-
duce and market stereo tape
cartridges for use with the sys-
tem. The sets will be marketed
both here and aboard, according
to Gilmore.

T OO R BRSO

TAPE RENEWS
IN NEW EDITON

NEW YORK — Dealers who
are asked to recommend the
best pre-recorded tapes are now
In a position to get expert ad-
vice—or to refer their custom-
ers to a top source. The 1963
edition of “Tapes in Review"” has
ust been published by Wyeth
_E’resa* a division of High Fidel-
ity Publishing House, Great
Barrington, Mass.

Priced at $1.95 per copy
prior to May 1 (it will be $2.50
thereafter), the volume contains
about 500 reviews of pre-
recorded L&Peﬂ, as they ap-
peared in High Fidelity during
1961 and 1962. The reviews all
were writte n by R. D. Darell,
contributing editor of “High
Fidelity” and a pioneer reviewer
of recorded music. '

Onward & Upward With Truth in Ads

® Continued from page 3

Well. The word “wonderful” bothers me. Has the FTC defined it? In
connection with dishwashers, that 187 How many dishes-per-second
must a dishwasher wash before it can be classified wonderful?
Must it liquefy soft particles? Must it have three-level washing ac-
tion? At what point does the GE dishwasher qualify to be classified
along with the great pyramid of Cheops and the Hanging Gardens
of Babylon as a wonder? 1 wonder.

THE NEXT AD was for a floor covering material, and called
it beautiful. It looked pretty good, but I wouldn’t call it beautiful.
I'd call it sort of speckled. Does it meet FTC's authorized and of-
ficially approved standards of what is beautiful? If it does, why
is that lady in the picture walking all over it?

Turning the page, we learn that the Hamilton 5055 are the
world’s most advanced electric watches. How about a definition
of “advanced,” FTC? Does this mean these watches run fast? (My
own waltch, a 3-jewel Turtle, i1s the world's most retarded.)

Then we get to the greenish ad which says “Newport Filter
Cigarettes refreshes while you smoke.” Is the FTC going to sit idly
by and watch syntax fractured in this way! Shouldn’t it at least
insist that they “refreshes while you smoke?” The manufacturer ad-
vertises that it is “first with the finest cigarets."” Does he mean he
has 'em before anybody else gets 'em? In my opinion, Delicados
(2¢ a pack at any Mexico City smoke shop) are the finest ciga-
rets. Did P. Lorillard have ‘em first? Should 1 complain to the FTC?

The next ad says “Greatest Idea Ever in Lawn Mowers” and
proceeds to explain about some gasoline-driven contraption. The
use of the superlative is completely unwarranted, in my opinion.
From my standpoint the greatest idea ever in lawnmowers 18 that
little boy who comes around every Saturday and does the whole
lawn for a buck. And I'm willing to sign an affidavit.

Parker Pens, we learn on the next page, are “unforgettable
gifts.” Mr. FTC, please send an examiner around. I got a Parker
for Christmas, and by January 15 I had left it somewhere—I can’t
remember where. Good pen, but the most forgettable gift I ever
owned.

THEN WE COME TO A COLOR SPREAD which proclaims
that “Leroux Liqueuers have a true taste that does not cloy.” Just
to make sure, | looked up “cloy”™ in Merriam-Webster's Pocket, and
found its common meaning is “glut.,” T'll buy this. But we don't

want to be half safe. How about an FTC-supervised cloy test? How
many gluts can a liqueur glut and still be considered cloy-proof-
Up and at 'em FT(!

Then Miles Sneakers are something else again. They don't cloy
or glut, it’s true, but they have a “magic arch.” We suggest an ap-
pendix to the ad which reads: “Certified by the Frederal Trade
Commission to utilize genuine sorcery, witchcraft, apparently occult
powers or sleight-of-hand.” Anything less should not be entitled
to use the word “magic.” (The Switch-O-Matic Phonograph has
no tubes, no transistors, no moving parts—changes and plays your
records by magic. Approved by Houdini Institute.)

Kelloge’s Sugar Frosted Flakes are “gr-r-real.” This word
isn't in cheap dictionaries. Assuming they are great, who's to say
that they deserve three r's instead of just one or two? Why should
they have two more r's than that pgreat patriot and father of our
country, George Washington?

Ford Trucks have found a way to get around FTC's truth-in-
advertising campaign. They advertise “more than a smooth ride.”
What's more than a smooth ride? Right—a rough ride. No trouble
with this ad.

But General Tire leaves itself in a vulnerable position, It uses
the word “good.” In what sense? Virtuous? This word is used even
more than “high fidelity.” Isn't it time we had a difinition? Is a good
tire better than a good cigaret- Is it determined by how much rubber
goes into it? How much rubber in a good cigaret?

Then we come to a classic. Wearing the Bulova Sunburst, we're
told, is “like circling your wrist with a slice of sunset sky.” You
think hi-fi manufacturers exaggerate? (We can see it now: FTC
vs. Bulova Watch Co. Testimony by leading meteorologists on what
a slice of sunset sky is like, and what a Bulova Watch is like,
and the similarities thereto, and the differences therefrom.)

THERE ARE PLENTY MORE. Like the Bell Telephone
System, which advertises: “Friendly calling is one of the greatest
values of your telephone.” Actually, Mr. FTC, friendly calling is the
bane of my existence. At home, my daughter does it half the night
(particularly after drinking that soft whiskey). At work, my secretary’s
doing it. How can you get anything accomplished with all that
friendly calling going on? As a result, my telephone is valueless, and
I'm thinking of having it taken out and installing semaphore flags.

“High fidelity?” A mere bagatelle. (Official FTC definition of
“bagatelle:™ A trifle, larger than a truffle but smaller than a rifle.)

Don’t Get Technical,

Adyvises Coast Buyer

EL CAJON, Calif.—Does it “catch questions” with every

—
e
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require sales people with tech-
nical know-how to sell tape
recorders? William Campbell,
appliance buyer at Unimart here,
says no, and he sells more than
400 tape recorders per Yyear,
priced at from $108 to $479,
to prove the validity of the
theory.

First, Campbell doesn't believe
it's wise to bring up technical
details anyhow, such as the
decibel level or frequency re-
sponse of -a stereo set, its fre-
quencies and its component. To
make sure all sales le are
grounded in the few questions
that the average customer will
ask along these lines, he makes
certain that every salesman sits
down and reads the booklet
which comes along with the
tape recorder and gives them a
mild “quiz."”

From that point on, there is
no technical aspect to tape re-
corder selling at the store. In-
stead, the California dealer uses

FORT LAUDERDALE, Fla.
—Cleanly separating every re-
corder model in stock has aided
considerably in selling better
priced models for Hi-Fi As-
sociates here.

Ed Smith, veteran dealer,
doesn't believe that “mass dis-
plays” are any advantage in
promoting tape recorders, simply
because customers become con-
fused by the difference in ap-
pearace and the wide variance
in features,

Therefore, he installed six
separate shadow boxes, above a
knee-high counter, in the tape
recorder department. Concen-
trated in the wall boxes are

Keep Displays Simple,
Says Florida Dedler

the top end of the line, all
stereo recorders, all identified
with signs which show the out-
standing details of each model,
call attention to features such
as the number of speaker outlets,
provision for stereo recording,
etc,

Anyone already interested in
the recorder can be depended
upon to read the signs care-
fully and find most of their
questions answered before a
salesman approaches them. This
is an effective shortcut toward
sales, which has been proven
time and time again in the fact
that a customer who has been

(Continued on page 46)

prospect who comes into the
department, which lead direct-
ly to the fun and usefulness
which a recorder can provide.
Typically, when a woman comes
in, a lead question would be
“"Do you have children in your
home?" This leads directly to a
discussion of the pleasure of
recording children’s voices, with
a sample tape, made right in
the department, used to dem-
onstrate. This single point has
often been enough to get a
woman prospect started on the
idea of a tape recorder for the
family, bought as a gift for the
husband.
Versatility Stressed

Where a man is concerned,
the lead question would be “Do
you have a recorder or a friend
who has one?" If the answer is
no, the sales approach is im-
mediately focused on the versa-
tility of a tape recorder. Pointed
out are its pleasure in both
recording and listening to music,
usefulness in business, for chil-
dren's homework, diction im-
provement, party use and re-
cording popular hits from the
air or phonographs.

Where the prospect is ob-
viously a businessman, the lead
question would be “Do you do
the kind of work which would
be helped by a tape recorder?”
The natural sequence in this
presentation is to demonstrate
the tape recorder as a dictation
machine, with a foot switch,
conference microphones, point-
ing out the permanent useful-
ness of the tape, as compared
to business type dictating ma-
chines, and the time which can
be saved by recording long re-
ports, memos, suggestions, and
writing business letters.

Once in a while there will
be a prospect who is thoroughly
up on electronics, and has direct
questions to ask on each point.
In that case, the store makes no
bones about confessing unfa-

T T R Y S N Y LY Y N T I Y ———

miliarity with the details, but
promises that these will be
obtained.

A call to the distributor, or
even the manufacturer is always
made before the prospect is out
of sight, to get all answers in
full. Then, the customer is
telephoned and his questions
and answers (often taped on the
spot) are read to him. This
single bit of courtesy has had
a surprisingly good effect in
selling more expensive recorders
in the $350 to $479 bracket,
according to Campbell.

“People appreciate the fact
that we have gone to some
pains to please them,” he said.
“The results are always good."

With all sales people selling
on a commission basis, Campbell
has found it wise to “underplay™
the sales approach, allowing the
recorder to do most of the sell-
ing job itself. Permitting the
customer to record his voice on
his own, or surreptitiously re-
cording the sales talk between
prospect and salesman is a
standard must.

Campbell disagrees with the
(Continued on page 46)

STORETTE TAPE STORAGE CABINETS are being offered by the

3M Company to users of 5cotch brand magnetic tapes. The units,
each of which holds up to 36 reels of sound recording tape or
10 spot announcement video tape reels, may be hung on walls

or stacked.



www.americanradiohistory.com

46 BILLBOARD

MAY 4, 1963

Keep Displays Simple, Dealer Says

® Continued from page 45

browsing through the shadow
boxes, usually has settled on
one particular model, before
talking to a salesman.

Answer Queries

“The job of the display is
to clear up customer’s early
questions on the subject such
as price, whether or not it will
handle stereo recording as well
as reproduction, the use of ac-
cessories and similar points,”
Smith said. “If the customer is
interested in spending only a
budget amount, he will find
these models separated, too.”

On the broad platform below
the shadow boxes are lower
priced monaural models, which
are more likely to be sold on
a price basis only than stereo
models.

Hi-Fi Associates makes no at-
tempt to meet competitive prices
such as those quoted by dis-
count houses in the Fort Lauder-
dale area. Instead, the store sells
steadily on a reliability basis,
backing up every recorder with
an unconditional guarantee,
along with service efficiency,
and willingness to spend as much
time with each individual cus-
tomer as necessary to help them

get the most from the recorder

he buys.
Few Walkouts

The highly separated display
system, plus the courtecus, low
pressure approach which Smith
uses has worked out so well that
seldom does a customer “walk
off” on a presentation. In fact,
many sales have been made to
customers who obviously had
“shopped the competition” be-
fore arriving at Hi-Fi Associates.

The shop maintains a straight
list markup on all tape recorder
sales. “We don't oversell that
point, however,” Smith noted.

Don‘t Get Technical

® Continued from page 45

fact that people are unpleasantly
surprised when they their
own voice, since in hearing the
voice of the salesman standing
right alongside of them, faith-
fully reproduced, they do realize
that the recorder is doing ex-
actly what it is supposed to do.

“We never get technical,”
Campbell summed up, “and we
sell a lot more tape recorders
in the process!”
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BE SURE you see this fourth annual
roundup of the latest developments in
stereo components and systems .

plus. a glimpse of the stereo fuiure.

Written by experts and lavishly il-
lustrated, STEREO 1963 Edition, just
published, generates ideas that help
you achieve the best music reproduc-
ing system at the price you decide to
invest. And it helps you get the mosi
out of your present stereo system, if
you are that far along. It's a blend of
news and insight that answers such
major questions as these:

—after five vears of slereo where
are we and where are we going?

—how can you make the stereo
“rig" look so attractive ALL
members of the family will ap-
prove? (many illustrations)

—whal are some of the problems
and promises of stereo broadcast-
ing and receplion?

—how can you improve receplion in
fringe areas?

—what are the trends in cartridges,
arms, turntables?

—what's the best way to select a
stereo amplifier?

1963 ) EDITION

—what's new in speaker systems?
—what's the fulure of tape?

—what's new in stereo kits?

—what are the year's oulstanding
stereo discs and tapes?

There's much more, of course, but
this gives you an idea of the scope of
this 128-page publication, same siZe as
HIGH FIDELITY. For one dollar
can you afford (o be without the in-
formation and ideas this authoritative
annual will generate for your home
music system?

Fill in and mail
the form today!
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HIGH FIDELITY, Graat Barrington, Mms. BB
Send me o copy of STERED 1943 Edition for
the dellar | enclase.

Home

Address

City. Lona

BEST SELLING

PHONOGRAPHS, RADIOS & TAPE RECORDERS

These are the nation’s best sellers by maonufocturers based on results of @ month-
leng study using personal interviews with a representative national cress-section
of record-selling outlets (only) that alse sell phonegraphs, rodios and/or tape
recorders. A different price group is published in the spoce eoch week. Each
category oppears approximately every 14 weeks.

The percentage figure shown for each brand is its share of the total number
of weighted points derived from all dealer responses. Point taobulations aore
based on the roank order of manufocturers’ sales of eoch dealer, and weighted
by size of outlet. Only monufocturers earning 3 per cent or more of the total
dealer points are listed below.

PHONOS LISTING BETWEEN $61 AND $80

POSITION
This 2/2/63 11/3/62
lssue Issue Issue BRAND % OF TOTAL POINTS
1 1 2 Magnavex . ........... 29.1
2 2 1 D o s e 13.3
3 3 3 Masterwork . .......... 1.6
4 & 8 Webecor .............. 8.5
5 4 4 Voice of Music (V-M).... 6.7
6 5 5 RCA Victor ........... 6.0
7 9 — General Electric ....... 5.8
B 8 6 Motorola ............. 4.8
9 —_ 7 Phonola . ............. 4.2
Others ............... 10.0

Since this chort iz bosed on the previous month’'s soles, it iz conceivable thot
certoin brond: will appear at one time and not at another becouse of many
influencing factors. Thus It does not indicate that the obove ranking applies for
any period other than the previous month. Those bronds that oppearsd in
previous issues for this cotegory ond do not hoppen to merit a listing obove
are shown below with their rank order in the issue indicoted in porenthesis.

2/2/63 lssue: Symphonic (7).
11/3/62 Issve: All brands represented in current chart.

DISK DEALS FOR DEALERS

A summary of promotional opportunities for dealers by manufacturers and
distributers currently offering records ot special terms. Shown where avail-
gble are storting and expiration dates for eoch deal as well as the date of
issve and poge number of the eriginal news story and/or advertisement
providing detalls of sach promotion. Please consult these for full information.

res April 30, 1963. Starfed March 4, 1963.

For dealers, one Kingston Trio album at 62 cents with one at regular price, as
g_aff m‘ Gq*unbm:it Dollar Days promotion, which applies to all Kingston
ri

ANGEL—Expires April 30, 1963. Stared March 1, 1963,

Entire Angel catalog of orchestral stereo LP's, one free album for every two
purchased. Plan goes under title “Angel Spring Stereo Bonus.™

ATLANTIC—Expires April 30, 1963. Started Aprit 1, 1963.

April is Ray Charles month. Dealers offered one free
for every two purchased, with 30-60-90-day delayed
17 Charles albums,

ATCO—Expires April 30, 1963. Starled April 1, 1963.

April is Bobby Darin month. Dealer is offered one free Bobby Darin album
for every two purchased, with 30-60-90-day delayed billing. Applies to 11
Darin albums.

BLUESVILLE—Expires April 30, 1963. Starled March 15, 1963.

On "Lightnin' Hopkins With Sonny Terry" album, $3.98 for regular $4.98
album, plus extra 10 per cent discount. Also special 15 per cent discount
on a selection of Bluesville 45 r.p.m. singles,

COLPIX—Expires May 10, 1963. Starfed March 20, 1963,

“Sing Along With Jack™ plan. Special sales plan on four new releases and
three recently released albums. Also separste special discount program on
catalog. Contact distributors for defails.

MERCURY—Expires May 14, 1963. Starfed April 1, 1963.

On Perfect Presence Sound Series. Dealers get one album at 63 cents with
one purchased at the regular price.

COTTON TOWN JUBILEE—Expires May 15, 1963, Started April 1, 1963.

A 15 per cent discount on complete catalog plus all new releases.

CAMEO-PARKWAY—Expires May 31, 1963. Started April 15, 1963.

A 125 per cent discount on all LP's in catalog.

LIBERTY—Expires May 31, 1963. Started April 15, 1963.

A 15 per cent cash discount on all April releases, A 100 per cent exchange
prwﬂ:;: after September 1. One-third payments due first of July, August,
September., Deal also covers all Vee LP's and all Verntures LP's on
Dolton. Also 15 per cent discount six-month deferred billing, with full
:I‘:clmum: on three recent LP's by the Yentures. Dave Pell and repackaged

ar sat.

PRESTIGE—Expires May 31, 1963. Started April 1, 1963,

Special 15 per cent discount on the label’'s Top 10 national best sellers
known as the Prestige Giants. Also 10 per cent discount on remainder of
Prestige material.

NEW JAII—Expires May 31, 1963. Started April 1, 1963.

A 15 per cent discount on catalog merchandise for duration of the period.
EPIC—Expiration indefinite. Sfarted April 1, 1963,

A 15 per cent discount on 11 pew LP releases and 37 specially selected

catalog LP's,
CAPITOL—Expiration indefinite. Started April 1, 1963.

Capitol-of-the-World German-Austrian LP catalog of 27 LP's. One free album
fér sach two purchased. Includes two new April releasas,

STARDAY—Expires May 31, 1963.

On the Music Indu Sqlufu Cowboy Copas and Bluegrass Album Sale,
dulm,gﬂrwufmﬂl‘?ruuh 10 purchased under both IIF‘Ir!l- plans.

Charles album
billing. Applies to

e e e e e e e e —————————————————
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TALENT
TOPICS

® Continued from page 15

tion Center last week. Others on
show included Boots Till, Ln
Konda and Kirby Ladner.

Eddy Arnold ignited uproar
at Opry last week. Eddy made
first appearance in three years
. . . fans went berserk, calling
him back for five encores . . . a
fine tribute to one of the real
pros. Incidentally rumors persist
Eddy will run for governor of
the Volunteer State.

SAN FRANCISCO

June Chirsty will make her
debut at the Off Broadway in
San Francisco starting May 3,
following the current engage-
ment by Nancy Wilson. She will
be followed in turn by the Mary
Kaye Trio starting June 7. . ..
Buddy DeFranco and T
Gumina are sharing their clari-
net and accordion at Sugar Hill.

. . Virgil Gumhﬁ and his in-
strumental lg are playing
on weekends at the Colony Club
down in Monterey, with Web-
ster Young on the trumpet. . .
Vince Guaraldi, who made such
fame with his Fantasy album,
comes up from Los Angeles to
open at The Trident. . .
Vaughn Meader returns to the
hungry i for a slightly higher
salary starting May 2, just in
time to miss his erstwhile anti-
pathetic opponent, Buddy Greco,
who closes an engagement a few
days before at the Safari Room
in San Jose. . . . Frank Gorshin
returns to San Francisco where
he made such a hit a few months
ago, and will be once again
at New Fack's.

ABC newsman Carlton Cor-
dell is taking a flyer at record-
ing and composing. The KGO-
TV news reporter has formed
his own company, Million Seller,
and is aiming at living up to
the title with his first release,
“Twice That I'm Sure of.”

Ted Lewis, the indomitable,
at 71 years of age is helping
to celebrate the birthday of a
San Francisco institution less
than half his age. Bimbo’s 365
Theatre Restaurant is marking
its 32d birthday this month, and
Ted is there with his battered
top hat, clarinet, shadow, and
entire company with such stars
as John Bubbles and Josie
(’Donnell and others. . . . Les
McCann will follow the Johnm
Coltrane Quartet at the Jazz
Workshop in San Francisco
again. . . . A new comedy team
has been born in San Francisco
at the incubator for young talent,
the hungry i. Names are Fred
Willard and Vic Greco.

SAN ANTONIO

Recording artist Dick Contino
and his accordion has opened
at the Club Crescendo in Austin.
He replaces recording artist and
vocalist Julins La Rosa.

Song stylist and recording star

t Whiting will join the
Bob Newhart show at the South-
ern Methodist University Coli-
seum in Dallas on May 18. Tony
Pastor and his orchestra will
also be featured in the show.

Billy Shepard and Judi Jour-
don will headline the floor show
at the Bali Hai in Dallas which
is converting to a public room
from a private club. The Glenn
Burns Trie will continue to sup-
ply the music untili May 15
when the Bill Tieber and his six
piece orchestra move in. He
will share billing with Pegpgy
DeCastro.

MEMPHIS

Sam Phillips of Sun Records
has inked Linda Gail Lewis, 16,
sister of Sun's top record star
Jerry Lee Lewis. She sings with
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Lewis on his current single “Sea-
sons of My Heart,” and will
have a single of her own out
soon. . . . Bill Black, Hi Records'
instrumental star, interested in
higher education, is studying
philosophy on the side.

That motorcycle riding en-
enthusiast, Elvis Presley, home in
Memphis between films, took a
cute 18-year-old blonde, Priscilla
Bealien, for a ride, denied there
was any romance. “Just friends,”
he said. Miss Bealieu, daughter
of an Air Force officer in Ger-
many, lives with Presley’s father
and stepmother, Mr. and Mrs.
¥Yernon Presley, is finishing high
school here.

Ace Cannon, Hi Records’ sax
star, returned from the road to
play a Memphis night spot en-
gagement recently to a full
house.

Ernest Tubb, country music
star, played a one-nighter last
week to a packed house. Also
appearing were Eddie Bond,
Jim Wells and Red Payne. . . .
Gus Cannon, 79, banjo artist of
years ago and a composer, was
recently re-discovered, cut an al-
bum for Stax Records. Cannon
wrote the original version of
“Walk Right In.”

ELTON WHISENHUNT

PITTSBURGH
Sarah Vaopghan has been
paged for Holiday House the

week of June 17, replacing Les-
lie Uggams, who canceled a two-
week date. Paul Anka will be
the second week substitute. . . .
Porky Chedwick’s fifth rock 'n’
roll show, produced by Tim Tor-
mey, will arrive at Syria Mosque
on April 29 featuring Mary
Wells, the Miracles, the Mar-
velettes, the Contours, Marvin
Gaye, Marv Johnson, Stevie
Wonder, Martha and the Dellas
and Choker Campbell’s orches-
tra.

Cee Cee Joy, Warner Bros.
recording star, came home for
the Passover holidays. . . . Some-
thin’ Smith and the Redheads go
into the Horizon Room on June
3, replacing George Kirby. . . .
Ray McKinley and the Glenn
Miller orchestra have been
signed for a post prom party at
New Castle High School on
June 3.

Stan Ediss, Dot branch man-
ager, sent hot pastrami sand-
wiches to the city's deejays, urg-
ing them to get a bite out of the
new Dot single, “Hot Pastrami,”
a platter that has caught on
here. . . . The Four Lads, cele-
brating their 14th anniversary as
a vocal quartet on April 6, were
here to tape the John Reed King
show at KDKA-TV, and also to
promote their first Reprise rec-
ord, "Corn Flower Blue.” John-
ny IPArc has replaced Connie
Codarini with the group, which
still has three of the original
Canadian lads, Jimmy Arnold,
Bernie Toorish and Frank
Puseri.

LEONARD MENDLOWITZ

BOSTON
The Carousel Theater in
Framingham has just signed

Ethel Merman for “An Evening
With Ethel Merman” for the
week of June 10. Robert Goulet,
Liberace, Anna Maria Alber-
ghetti and other top artists also
are si . Ray Charles,
who sold out on his last wvisit
here, is set to repeat May 4 at
the Donnelly Theater.

Colpix's Shelley Fabares suc-
cessfully promoted her “Ronnie,
Call Me"” with the deejays, and
she and United Artists’ Mike
Clifford with “One Boy Too
Late” made the Bob Clayton
Show on WHDH. . . . Helen
Halpin holding forth at Blis-
trub’'s with Vaughn Monroe
slated to take over for his first
stand at the big nitery. Colum-
bia's Jimmy Dean follows.

CAMERON DEWAR

RECORD DISTRIBUTORS

WANTED TO BUY

Way out in front in Florida

THEY SHOULD HAVE
GIVEN YOU THE OSCAR

James Darren—Colpix

| WANNA BE A LEADER

Marcels—Colpix

WHAT KINDA GIRL ARE YOU?

Jimmy Griffin—Reprise

MY BUCKET'S GOT A HOLE IN IT

Jimmy lu;hing—Culpil

CUT ME DOWN
(FROM YOUR WHIPPING POST)

Kris Jansen—Hickory

NATIONAL

DISTRIBUTION & PROMOTION
or both
15 years' record sxperience.

Personnel known coast to coast.

NATIONAL ENTERTAINMENT
CORPORATION

2805 Biscayne Blvd., Miami 37, Fla.

HAYDN SOCIETY
RECORDS

ARE NOW AVAILABLE
TO QUALITY DEALERS
FROM COAST-TO-COAST

Send for current catalog

ESOTERIC, INCORPORATED

P. O. BOX 1799
HARTFORD, CONN.

Mational Distributors for
HAYDMN SOCIETY RECORDS

PRESSING & PLATING

N JOB 'mu SEMALL — QUALITY
Low cost. Special bonus with
this n u:u.? Nao -L"h.l.'l'It for shi
Hmﬁ?ﬂ::,h?iﬂﬂ Bmﬂm B. 5.
Theatre Bldg.), M. Y. C. ‘]ﬁ
np-aplf

.E

NEW OFFICES @ NEW LOCATION
Same greal promofion know-how

JOE PETRALIA

Record Arfists Representafive
Park Sheraton Hofel
Suite 264  55th St at Tih Ave.

New York 19, N. Y.
Phone: JU 6-6935

WANTED TO BUY — BALLY UNIDFER-
seas Raider. E. Larson, B00E 5. Western
Ave.,, Chicage 20, TIL

HAVE YOUR OWN
BUSINESS

Ask about our successful plan to put
you In the Costume Rental business.
¥You can operate this business from
Knur home or a store. We'll show you
w to gel customers among other
things.
Write or call Mr. Stomel

Lz, e

—

1113 Walnut 5t Philadelphia 7, Pa.
WAlnut 3-1395

1564 BROADWAY
N.Y.C.

Times Square Office
Space for Rent.

8700 Square Feet.

Central Air Conditioning.
Very Reasonable Rental.

Contact
KENNETH LAUB
of Collins Tuttle & Co.
261 Madison Ave.
New York 16, N. Y.

Telephone:
MUrrayhill 2-4020

SITUATIONS WANTED

'l:-‘-H-N' YOU USE THIS MANT 30 YEAHRS"

erience all phases coln-operated ma-
::h busifiess. Desires puﬂunen s roate
or service manager. Best of ETENCES.
Family man. Contact Box 484, Billhoard,
1564 Broadway, New York 36, M. ¥.

LEGAL ROUTE OPPORTUNITY — UN-
usually good. Details: 70 Cligareiis Ba-
:h.im:l-, 24 h.-fn Bowlers, 6 Pool Tables,

Arcade Central Western Ohio,
Prlm:d to sell. Contact Box 489, Bill-
hoard, 1564 Broadway, MNew York 36,
New York.

THE COMPANY THAT REALLY GOES
after more business can get more busi-
FLESS. mﬂ:ﬁ“ﬂﬂ adve in ]
a en economica
way br arcuse inte rezll;.ﬂ'mnh ﬂl‘ﬂl.blt
contacts and increase sales and
Handy order form printed below Inr
Fyour convenlence. ch-np

THEATERICAL MOTION PICTURE B.
Festure melodrmma, 209 completed.
MNeed Mvu't-r;ll' with $2.000; :tﬁﬂ rr:uiw
euzntu!-':lu-lﬂu- date end of ay.
Contact In New York City, MU S9-29348.

.A'.ll ale ﬂ" m-g C check, money
order : e Wk, 718 E Link, Spring-
Li

D-1-5-T-R-1-B-U-T-0-R-5
Of The
REVOLVING or FLASHING

HOLLYWOOD GLAMOUR UNITS

Spots-lites, Color-Balls, Becuty-
Lites, TV-Lamps and outdoor
Flashy-Lites.

Write for FREE details.
Hollywood Spofs-Lite Co.

Dept. D, 3612 MNo. 16th 5t.
Omaha 10, Mebraska

COSTUMES — SETS OF

asonable f Immediate disposal ‘Eﬂ
e e for i
in New ¥York Ciiy, JU 2-5183.

RECORDING ENGINEER HAS CONCERT
GRAND-STEREO AMPEX RECORDERS

4 Telsftunken Condenser Mierophones,
Ih“llhﬁ-’l'l‘ ete., =te. MHTEI assocla.
tion w rl:mﬂ cOmp ad agency;
network that will offer ¥ income.
Prtutnﬂ:wlthjn lﬂﬂm.ﬂu.ntri' Y. C.;
would relocate to New York or com-
mule. Contact:
BOX #2488,

BILLBOARLY
1564 Broadway New York 36, M. Y.

Say You Saw It in
Billboard

.‘

The Company that
REALLY goes after

more business CAN

———

get more business...
by consistent
advertisements in
Billboard’s

Buyers and Sellers’

CLASSIFIED
MART

Is a proven, economical way fo arouse
prospect Inferest, fo make sales and
fo increase profitsil]

Check the Classified Marl In every lsue
of Billboard . . . see whal ofhers are
doing . . . then see what you should
do fo meet and beal the compefifion.

‘

CLASSIFIED RATES

Per Insertion

Vo 1 2 Each Additional Inch
oyt el 59 $15 525 59
Distributors &
Employment $5 7 $15 55
Advert

® Minimum size sold is V2", approximately 35 words; 1
70 words. All rates are for EACH advertisement, EACH

time. Advertitements 2

or larger set in boxed style.

® |If box number is used, cllow 10 words for number and
addreis. Box number service charge, 50c per inserfion.
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OFFICE RENTALS, $75 HEAT, LICHT,
janitor service. 1817 El Centro, Holly-
wood 28, Callf. HO 4-1E30.

ﬂ-.ﬂm PREIHFE.;IEIHN&L COMEDY ;...I.H!E!
anthly gervies Frea
ealtalog. bert“&rh-un J536 lJ:n.'IeI
Crescent, Baldwin Harbor, N. ¥. mhl5-64

"COMEDY GUIDE“—A FREE lll-F.Mil
hook "Broadcast l}mnaﬂ"
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mu. *a deaj at $3. Write
guumad:r

Parkway Court. Brooklyn. 55

New Tﬂ-rk. :I:qu"
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New York 36, N, Y.
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Why you get more for your money
with a Rowe AMi phonograph.

You get Three-in-One programming. Change
from 200 to 160 or 100 selections—or right
back again—whatever the location needs.
NO EXTRA CHARGE.

-+

You get the orbital sound of Stereo Round*
without using additional remote speakers.
NO EXTRA CHARGE.

You get a genuine diamond stylus good for
50,000 plays. NO EXTRA CHARGE.

You get tremendous location personaliza-
tion. NO EXTRA CHARGE.

You get automix as standard equipment.
Plays both 45’s and 33%4's . . . intermixed.
It’s mechanical, too—no tubes to give out.
NO EXTRA CHARGE.

+ + + +

You get an accumulator that holds up to $3
in nickels, dimes, quarters and half dollars.
NO EXTRA CHARGE.

+

You get a 5-year warranty on the search
unit, a 2-year warranty on the mechanism.
This is the only phonograph with such a
money-making guarantee on moving parts.
NO EXTRA CHARGE.

afa

+ You get an easy changeover to play albums
at 25¢ a side. NO EXTRA CHARGE.

Add all these “NO EXTRA CHARGES” to the
realistic low price of a Rowe AMi phonograph,
and you've got yourself a deal. See your Rowe
AC Services distributor today and let him tell
you the full story.

*Pat. pend.

I wr_uu—mﬁuﬁi@gﬁiﬁ !

DS

e |

18 South Michigan Ave, Chicago 3, Il

WWW americanradiohistorv com
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Are Gotham Ops Naive About Stereo?

By AARON STERNFIELD

NEW YORK—"Has stereo programming helped
collections? I'm not sure; you'd have to ask my route
men. They do all the programming.”

This response, with slight variations, was the rule
among major New York juke box operators in reply
to a question about the role of stereo on the route.

Gotham operators, sophisticated in the techniques of
getting and holding locations, seem incredibly naive
in the mechanics of music programming.

While the smaller operators who service their
own routes know pretty much what records they are
buying, many of the larger music machine men take
a casual view of programming.

An all-too-common attitude here is that the top
hits—a dozen or so—bring in most of the revenue,
and it doesn’t make too much difference what it sounds
like, as long as the name of a top artist is on the
title strip.

But a check of route men indicates that intelligent
programming—and that includes the use of stereo—has
improved collections, though this information hasn't
registered with many operators here.

It is difficult 1o say with ceriainty whether it's
been the stereo or the material available on stereo
which has accounted for the increase in collections.

But this much is certain: The use of adult stereo
programming in sophisticated locations has made a
difference. In many cases, the material available in
various stereo packages is simply not available in
monaural.

Little LP programming, here as in other sections of
the country, has proved a shot in the arm when used
intelligently. While most operators here feel that the
Little LP programming might not make too much
difference in a noisy neighborhood gin mill, they find
that it will stimulate play in the better restaurants and
cocktail lounges.

It is difficult to isolate stereo programming from
programming as a whole. Generally, a location catering
to an aduit chentele with scotch rather than beer tastes
requires a different musical menu than the corner
lavern.

Programming from the albums of such artists as
Frank Sinatra, Nat King Cole and Ray Charles is

generally the key in such locations. And if the product
is available in stereo—so much the better.

Throwing a few stereo records in various locations
throughout the route hasn’t proved to be the answer.
Juke box patrons don't make specific selections be-
cause they are sterco. They select on the basis of tune
and artist., If the recording is stereo, and if the
installation is set up properly, it should do better
than the same disk in monaural.

While the number of juke box locations actually
declining due to urban renewal and the population
shift from wurban centers to the suburbs, operators
will have to open new location types merely to hold
their own.

The establishment that has been classified as a
“background music location” provides one solution.
While many of these locations will have little truck
with conventional juke box programming—the type
that is suitable for the neighborhood tavern—a stereo
programming concept based on best selling album selec-
tions might be acceptable.

This is the area that juke box operators have failed
to explore adequately.

! "l s
SLICK CHICK

Players Chase
Slick Chick in

Gottlieb Game

CHICAGO — Players shoot
to light the letters S-L-I-C-K
C-H-I-C-K in Gottlieb’s new
single-player novelty pinball
game of the same name.

Lighting the letters in rota-
tion lights one rollover button
and resets the game. Lighting
all five rollover buttons lights
the center hole for “specials.”

Hitting the four numbered
rollovers consecutively also
awards “specials,” and lights
the rollovers for further bonus
games.

Other features include: stain-
(Continued on page 57)
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Banning Is Foolish

We don’t pretend to know the proper legal approach to the
control of gambling in coin machine operations, but we do rec-
ognize the improper approach. And what is being proposed in
Milwaukee (see separate story) is as improper as you can get.

Briefly, city authorities seem to have uncovered evidence of
gambling in local taverns, with the pinball machine scores being
used as the basis for payoffs.

The license committee chairman has warned tavern keepers and
operators that unless this practice is halted, all amusement machines
may be banned in the city.

Our attitude toward gambling is uncomplicated. Where the
law allows the practice, we assume no moralistic airs. Where the
law prohibits gambling, we feel the law should be enforced.

We do feel—and quite strongly—that banning a device be-
cause it may be used for gambling is foolish. Such a ban punishes
the guilty along with the innocent. And if possible use is a criterion,
than playing cards and scrabble sets should also be banned. A man
can place a bet on most anything.

~ The Milwaukee games in question are straight pinball ma-
chines. Their primary use is for amusement, and an element of
skill is required to attain a high score. In most cases, a couple of
friends might play for a beer. This certainly is not gambling in the
full sense of the term.

We don't know if the report of the license committee in-
vestigators is correct. If payoffs have been made in violation of
municipal law, then the city authorities have the right and the duty
to prosecute. Let each case be considered on its merits.

~ But the pames in question are not intrinsically gambling de-
vices. To ban them arbitrarily because some people are using them
to violate the law is to penalize those people who are using them
in a proper manner and not breaking the law.

It's a lot easier to punish the group because of the alleged
transgressions of some of its members. But such an action violates
the spirit of due process of law.
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Milwaukee Threatens Ban
On Amusement Machines

Coin Machine

WURLITZER GOES ARTY: This panel created from rejected pro-
duction components of juke boxes and electronic organs gives
the appearance of a painting in depth. The work, entitled “The
Wonderful World of Wurlitzer Music,” was displayed at a Buf-
falo Art in Industry exhibition with entries from 70 other firms.
It was conceived by A. D. Palmer Jr., the firm’s advertising and
sales promotion manager, and melded into a cohesive effect
by William C. Kinsman, the company’s art director. The shadow
box is 34 by 42 inches and six inches deep.

MILWAUKEE — Ald. John
Budzein, acting chairman of the
Milwaukee Common Council's
license committee, warned local
tavern keepers and coin machine
operators to halt all gambling
operation or face a possible ban

on all amusement machines.
License commitlee investiga-
tors had charged that 85 per
cent of the city's 2,000 pinball
machines were used for gam-
bling. The report added that the
(Continued on page 57)

Stereo Pays Off in LA Area

By SAM ABBOTT

LOS ANGELES—Stereo records on juke
boxes are becoming more popular in this area
and the operators who bought boxes capable of
using them “just for protection™ seem glad that
they did.

The operator who has a route of beer taverns
is not the one who is using stereo. He, generally,
contends that the people patronizing them do not
know stereo from any other kind of music,

Stereo, however, is making its greatest inroad
with the operator who wants to upgrade his loca-
tions. And they give as the main reason for
stereo 1s that it “opens doors.”

Increasing Demand

Stereo is being used “quite a bit" by Melody
Music Company in Long Beach. A representative
there said that now that the Seeburg Little LPs
are available, there is an increasing demand for
this type of music.

Norman Resnick of Crescendo Music in Los

Angeles was asked, “Do you find that you get
music in stereo that you could not get any other
way and that stereo is opening doors for you?”
His answer was that this i1s why he has increased
his output of stereo records. He uses at least two
rows on each machine.

Resnick said that he turned to stereo to obtain
a different type of music than that of the rock
and roll available in singles. The stereo is used in
the stops that are allergic to rock and roll, of
course.

Upped Collections

This operator has found that stereo has upped
his collections from 30 to 40 per cent where it
has been emphasized on the music machine. The
main promotion that he uses is to urge bartenders
and waitresses to play stereo when they are re-
quested to select the music.

The supply of stereos seems to be catching up
with the market. Operators contacted said that
there were “quite a few.”

Al - _ S |

EUROPEAN NEWS BRIEFS

U, S. Holds Swiss Lead

ZURICH—U. 8. manufactur-
ers continue to dominate the
Swiss phonograph market, ac-
cording to the latest Swiss trade
SUTVEY.

Despite increasing competi-
tive pressures generated by the
European Common Market,
U. S. boxes comprise 80 per cent
of the approximately 9,000 pho-
nographs in Switzerland.

U. S. phonographs have re-
tained a steady 735 to B0 per cent
of the Swiss new-box market
despite the rise of the European
domestic phonograph industry.

Floating Location

PARIS—The French Line's

luxury liner “France"” has in-
creased from 235 to 315 the num-
ber of coin machines it carries
aboard as regular recreation
equipment.

Juke boxes have been doubled
—from seven to 14. Other ma-
chines include pinballs, soccer,
baseball and target games.

French Line officials said a
further increase n coin ma-
chines will be made late in the
spring, with the liner due to car-
ry about 100 machines of all
categories by the end of the
cruise season.

One plan calls for the estab-
lishment of an amusement ar-
cade aboard for children and ad-
ditional snack bars with phono-
graphs for dancing.

Eye Iron Curtain

HAMBURG—ASs a feature of
its diversification program, Hel-
mut Rehboch GmbH, the Auto-
matic Canteen subsidiary in
Hamburg, is distributing the
Discopar coin-operated binocu-
lars.

Rehbock, which has European
distribution rights to Discopar,
is developing a big market for
the binoculars at vantage points
along the Iron Curtain.

West Germany has 750 miles
of Iron Curtain from the Baltic
to the Danube, and there is a

(Continued on page 53)
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Chi Easter Action Year's Best

CHICAGO—Easter generally signals an up-
turn in the juke box business and in this case
a flood of hot new singles helped matters along.

Both Singer and Music Box one-spots re-
ported the biggest listing of breakouts since
Both reported opera-
tor collections ranging from “good to substantially
up” and both noted a definite firming up of the

the first of the year.

record market.

Spring vacation with the public schools being
off for a week was also expected to boost record
For the first time in
months, the business outlook was optimistic,

“Two Faces Have I,” with Lou Christi on
Roulette was far and away the hottest new record
of the week followed closely by Tony Bennett's

sales and juke box play.

Columbia.

“The Good Life” b/w “Spring in Manhattan™ on

The Bennett disk is a particular operator fa-
vorite because of the anticipated two-sided action,
not to mention Bennett's traditional popularity on
virtually every type of juke box.

Other hot sides, according to Fred Sipiora at
Singer, were: “Surfin’ USA,"” with the Beachboys
on Capitol; “Hot Pastrami and Mashed Potatoes,”
with Joey Dee on Roulette, and “Here I Stand,”

with the Rip Chords on Columbia.

Jubilee,

At Music Box, Russ DiAngelo cited: “What
Now My Love,” Buddy Greco on Epic; “Till We
Meet Again,” Roberta Sherwood on Decca, and
three good teen-age records, “Da Doo Ron Ron,”
the Crystals on Phillies; “Memory Lane,” Hippies
on Parkway, and “What a Guy,” Raindrops on

DOUBLE-PLAY DISKS

Twe-zided action may be expected From the following records. For the juks box opersfor
limited ta from 100 te 200 sides per machine, they represent maximom programming
effectiveness. Records listed below have both sides either om the Hot 100 or have recently
baen on the Kot 100. S5ea Spotlight Review:s for additiomal information om double-play disks.

CANT GET USED TO LOSING YOU

>_

X

ANDY WILLIAMS, COLUMBIA 42674
DAYS OF WINE AND ROSES

SURFIN’ U. §5. A.

BEACH BOYS, CAPITOL 4932

SHUT DOWN

T

—<

SAN FRANCISCO PLEA:

Need Greater Stereo Selectivity

By GODFREY LEHMAN

SAN FRANCISCO — The
success of stereo programming
apparently depends principally
on how it is used by the opera-
tors, according to a survey of
music operators in the San Fran-
cisco area. Where some com-
panies do not like stereo, or see
it as a passing gimmick, others
are most enthusiastic—and the
difference seems to be in the
way such programming is han-
dled and how aggressive is the
promotion.

Take Henry Leyser, president
of Associated Coin Amusement
Company, Oakland. His only
complaint is that neither the se-
lection of stereo nor the number
of records and albums are broad
enough or available in sufficient
quantity.

He would like to use stereo
in 100 per cent of the boxes
adapted to these records, and is
limited only by selection. Leyser
reports that 40 per cent of the
records are 33 stereo, and an

additional 20 per cent are 45
stereo. The balance is monaural
45,

Better Sound

Reaction at locations is excel-
lent because the sound is better.
The popularity depends upon
the popularity of the artist and
selection. Income is up as much
as 20 to 30 per cent in the better
cocktail lounges and medium
bracket income areas, but it is
about the same in the more com-
mon beer and wine locations.

Leyser changes the selections
at least once monthly, but flips
the display albums more fre-
quently—every other week. The
album cover on display receives
60 to 70 per cent of the play, he
reports, proving the value of
promotion and advertising.

Another enthusiastic operator
is Harrison Terry, also of Oak-
land. Terry insists upon three
to five of the rows in an eight-
row box be devoted to stereo.
He agrees with Leyser regarding
the need for frequent changes

in display—at least fortnightly.
The popularity apgain depends
less on location, more on selec-
tion. Western stereos go over
well where western music is pop-
ular, just as better music does in
the higher class lounges.

Terry reports better income,
but cannot give a percentage
increase. The only possible com-
plaint is that some locations have
“mentioned” that when a cus-
tomer plays a 33 stereo LP, no
one else can hear his selection
until the six songs have been
played. He feels there might
be some consideration given to
a 25-cent play for one side of
three selections. His firm has
recently appointed a program
girl whose sole function is to
buy records and select programs
for the locations he serves.

Poor Selection
Several operators expressed
little interest in stereo. One
“uses them only occasionally,
Never had much success.” A
(Continued on _page 56)

Stereo Disks Make Slow But
Steady Progress in Mid-South

By ELTON WHISENHUNT

MEMPHIS — Stereo records
are making a slow but steady
gain in juke box programming
here, but the ultimate outcome
in coming years apparently is in
doubt, a survey among operators
last week by Billboard disclosed.

Of the five operators inter-
viewed, two use a pretty good
percentage of stereo—25 per
cent each—while two do not use

Dallas Ops Decry
Lack of Variety

In Stereo Disks

By O. R. ALLEN

DALLAS—A survey of op-
erators in the Dallas-Fort Worth
area showed unanimous enthu-
siasm for stereo records, and
most of them wvoiced this en-
thusiasm while, at the same
time, bemoaning the lack of
variety in selections.

None of the operators gues-
tioned had anything but praise
for stereo and all saw it as
becoming more popular in the
future.

At present, it appears, stereo
is going best in the more con-
servative spots, and in this type
tavern it is getting good play.

Of the two Seeburg

(Continued on page 56)

stereo and the fifth uses a
limited amount, about 15 per
cent.

There was disagreement
among the five as to whether
stereo increases collections and
whether there is any public de-
mand for it.

Split Vote

The two operators using
stereo said they got increased
revenue, the two who don't
use it do not believe stereo is
worthwhile and the fifth can’t
tell if his limited use brings in
more money,

The Seeburg little LPs are
used in limited numbers on the
new, swank console type See-
burg juke boxes in the top loca-
tions, such as cocktain lounges.

Operators here are not pro-
moting stereo, except a few who
use it. They promote it by word
of mouth. None are using stereo
as a bargaining point for better
commission deals with location
OWNEers.

Here are some significant
quotes from the operators in-
terviewed:

The two who use stereo:

JOHN NOVARESE, Poplar
Tunes Music Service:

Better Locations

“I have 25 per cent of my
records in stereo. | use the See-
burg little LPs. They are going
good. 1 have these machines in
the better locations.

“There is not enough de-
mand, however, for stereo
singles now. There is a problem
getting them. There is even less
demand for a record distributor
to keep a supply on hand.

“My collections are up an
average of 25 per cent where
I have stereo.”

JACK KAHN, Tri-State
Amusement Company.
More Play

*I use 20 to 25 per cent
stereo. | get more play with
stereo and increased revenue.
These records really are better
if set up properly with speakers
around the walls. I get all my
records from George Sammons,
president of Sammons-Penning-
ton Company."”

Sammons is the Seeburg dis-
tributor and supplies Kahn
singles and the little LPs. Kahn
said he does not buy any stereo
singles from a one-stop.

The two who do not use
stereo:

DREW J. CANALE, Canale
Enterprises, Inc.

Not Accepted

“I don't think the public par-
ticularly wants stereo on juke
boxes. It hasn’t been accepted
yet. People buying records still
buy for the artist or music. They
play on juke boxes what they
want to hear with specific re-
gard to the music or the artist

www americanradiohistorv com

FOOLISH LITTLE GIRL
rd

“ SHIRELLES, SCEPTER 1248
NOT FOR ALL THE MONEY IN THE WORLD

[

LOSING YOU

BREMDA LEE, DECCA 31478

HE'S SO HEAVENLY

|
I

TAKE THESE CHAINS FROM MY HEART

>__

|

RAY CHARLES, ABC-PARAMOUNT 10435

NO LETTER TODAY

ANOTHER SATURDAY NIGHT

SAM COOQKE, RCA VICTOR 81454

LOVE WILL FIND A WAY

L

—

AINT THAT A SHAME

4 SEASONS, VEE JAY 3512

SOON (FLL BE HOME AGAIN)

|

>..___

LOCKING UP MY HEART

MARVELETTES, TAMLA 54077

FOREVER

>__

I

SHY GIRL

CASCADES, VALIANT 4028

THE LAST LEAF

>_7

|

Recent
STEREO RELEASES

for Music Operators

Bl SEEBURG ARTIST OF THE WEEK

TONY BENNETT—I Wanna Be Around
Columbia (Pop Vocal)

The Good Life/If | Love Again ® | Wanna Bs Around/I've Got Your Number ®
Until | Met You/let's Face the Music and Dance ® Once Upon a Summertime/
If You Were Mine ® Somecne to Love/Quiet Nights

All titles listed above are custom 3315 gteree singles packaged for the [uke box opersier.

Other packagers of record companies may get weekly listings of their product by sending
releases to Juke Box Reviews, Billbeard, 1564 Broadway, Mew York 34, N. Y.

and don't care about the frills
of stereo,

“I buy all my 45-r.p.m. singles
from Poplar Tunes Record
Shop, a one-stop—the largest
in the South. Frank Berretta,
the manager, does a terrific job

lll. House Passes
Pinball Ban Law

CHICAGO — A bill outlaw-
ing “gambling type”
games was passed by the lllinois

for us in helping select good
singles and Keeping us abreast
of new tunes. I buy there 100
per cent.”

WILLIAM V. FORSYTHE,
Forsythe Amusement Company.
“I don't think stereo is worth
paying for. As far as getting
a stereo sound in a tavern, it

(Continued on page 56)

House and sent to the Senate
last week.

The bill applies only to use of
the machines in the State and
does not apply to manufacture
for export to other States or
foreign countries,

Not involved are so-called
“novelty” pinball games that do
not offer multiple replays.
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Denver Coinmen Complain
Of Stereo Disk Shortage

By BOB LATIMER

DENVER — Stereo records
have had very little impact in
the Denver area, report such
music operators as Sam Keys,
Glen Pierce, Johnny Knight and
Frank Huber.

Most have experimented with
the packets offered by Rowe-
AMI and Seeburg, but complain
that such “packages fall far short
of providing a made-to-order
music menu.” The usual policy
with stereo platters has been to
fill in where the selection hap-
pens to fit the programming
needs of the operator concerned.
This, however, does not happen
too often. Only a few operators
in Colorado are hooking up both
channels of stereo phonographs,
first because of the inability of
suppliers to provide enough
33-r.p.m. records to meet the
need; second, because single-
channel operation holds mainte-
nance cost down, and third, be-
cause location owners by and
large have been apathetic on the
subject of stereo.

Little Recognition

Several operators queried re-
ported that only in a few top
restaurants have any patrons
shown any recognition whatso-
ever of the fact that stereo mu-
sic is being provided. Normally
in cocktail lounges stereo has
provided only a minor flare-up
of interest, even where intensive
promotional programs have been
carried out.

Needless to say, stereo has had
little or no direct effect on col-

Stereo Impact
On Twin Cities
Phonos Limited

By ROY WIRTZFELD

MINNEAPOLIS — The im-

act of stereo records on juke
)OX operations in this area is
limited. Though the Seeburg 33
LP package has made some
headway in this market, it has
not yet drastically changed lis-
tening habits or consumer
preferences for music in such
typical juke box locations as the
average taverns.

One operator noted that it is
generally difficult to set up a
machine for true stereo effects
in the average location, “and
not always worth the effort
since many patrons of taverns
and other locations are not
especially interested in the type
of music provided, so long as
music is available.”

Proponents of the Seeburg
merchandising package claim,
however, that the public is
much more sound-conscious to-
day and that many stereo fans
are among patrons of public
places which have coin music.

One distributor doing business
with several hundred operators
called stereo of “no importance
at all today.” He said he had
not had a stereo 45 in stock
for some time and had no re-
quests for it.

Many restaurants, in the opin-
ion of one operator, have gone
to background music and this
move has obviously affected the
juke box stereo market.

The only bright spot in the
picture is that provided by the
Seeburg console which has gone
into some of the better taverns,
among other outlets, and con-
tinued sales of this model could
strengthen stereo’s precarious
footing here.

lections except in the aforemen-
tioned top restaurant spots where
play is definitely better. There
are less than a dozen such stops
in all of Denver.

Operators of Seeburg equip-
ment are reasonably enthusiastic
about Seeburg's little LP 7-inch
records since it has been in this
bracket that the most money-
making tunes have appeared
Once again, however, utilization
of the little LP has been limited
where the operators haven't
taken the trouble to offer true

(Continued on page 58)

German Push Fails to Dislodge
U.S. Juke Boxes on Continent

By OMER ANDERSON

HAMBURG — It has been a
full decade since postwar birth
of the West German phono-
graph industry and the German
coin machine boom. But despite
the challenge implicit in the
German juke box boom, the end
of the decade finds the U. S.
phonograph more firmly en-
trenched than ever in the Euro-
pean market.

This fact has just been tacitly
acknowledged by the ultimate
authority, Al Adickes, the Rock-

Ola distributor and the Con- tinental character of the Rock-
tinent's supercharged super- Ola machine, he has now
salesman. : ] , shifted gears and is stressing,

Adickes is credited with being  jnstead, the “Made in U.S.A."
the first to circumvent the ban quality guarantee,

on U. S. phonograph imports x ; f
by getting the Bonn government Adickes’ latest promotion for
the Rhapsody and Capri models

to agree to the importation of
Rock-Ola components. Adickes  features a sketch of the Rock-
Ola plant in the U. S., the ad-

imported the mechanism and
used locally procured materials  vertising copy hammering at the
theme that the phonographs

to build the rest of the box.
sold on the European market

Shifts Gears
Whereas Adickes in the past  Originate in “this well-known,
(Continued on page 58)

has always stressed the Con-

NEW
EXTRA LARGE
COIN BOX

(DIME MODEL ONLY)

FULL LENGTH

STAINLESS STEEL
CABINET RAILS

| HIGH SPEED
TOTALIZERS

| ROTARY

PLAYER & FRAME
COUNTERS

See your distributor.. BALLY MANUFACTURING COMPANY

Sh_aye the shot close to miss a Strike and score @ 7-10 Leave for
a Juicy 90 points! Either a 7 or 10 solo is good for 60, while a
Strike chalks up only 30. New Railroad Bonus, plusrif other
pppular ways to score, offer biggest play variety in shuffle-alley
history, insure top earnings, extra long life on location.

Now 8 Ways to Score

INCLUDING NEW THRILLING

OFFICIAL
HANDICAP

JUMBO

WITH
SPEED-CONTROL SKILL-APPEAL

FLASH-MATIC
MATCH-MATIC

WITH
SECOND-SHOT SCORE-SAVER

ALL-STRIKE
MYSTERY

2640 BELMONT AVENUE, CHICAGO 18, ILLINOIS
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Folz' 25¢ Capsule Tests
Show Promising Results

OCEANSIDE, L. I, N. Y.—
Folz Vending, one of the largest
bulk operations in the country,

* % & * h * Kk Kk * K

~BUY EPPY CHARMS,
* CAPSULES & RINGS .

Frﬂn Your Nearest EPPY Warehouss

*  SAVE FREIGHT—SAVE TIME

* SAVE MONEY *
at Low, Low Factory Prices

¥ *

P SEE OUR NEWEST 10c CAPSULES 3

Per M Filled %

JUNGLE REPTILES—4 new exciting
| ] e e A P $38.00%
FLAYHOUSE PUPPETS—New Finger
4 Play Puppef—2 Characters.
CREEPY CHARACTERS—% new, er.
% citing, realistic, authentic crea- *
TUPRE: e s e s awaaie s s 'sne 38.00
4 SKELETON HANDS — Sensafional *
EPPY Movelty—For & to &0... :unn

* 4 FREE Merchandise Displays wlﬂt

* every thousand filled capsules. *

{5 NEW CHARMS—PLUS  »*
20 CAPSULE ITEMS "

AVAILABLE FOR IMMEDIATE DELIVERY

LESY

Cl=l4 R B O isNeE.
@ri-il 1ddth Placs, Jamalcs 35, N.¥.

. 3s.00%

* % *

has been experimenting with
25-cent capsule vending during
the last two months, and, ac-
cording to Harold Folz, the
results are encouraging.

Folz has been wvending cos-
tume jewelry in machines desig-
nated for the female trade and
such items as key chains, cuff
links and tie clips in machines
aimed at male patronage.

To date, the men’s machines
have been pulling in the high-
est collections.

Folz said that most of the
25-cent capsule locations have
been in supermarkets and vari-
ety stores. Even though many
variety stores sell items over
the counter similar to those
being vended in capsule ma-
chines, the vended items, bought
on impulse, have not cut into
regular store sales.

To date, information as to the
age groups buying 25-cent items
has not been compiled, though
Folz said he should have a
pretty good idea in the next
month or so. He added that he
would hold off on 50-cent items
until 25-cent vending has
become firmly established.

T15 ENSOR 5T.

HEADQUARTERS

Whatever your bulk vending requirements might
be, we can serve you.

Always a complete stock of outstanding MNorth-
western machines, parts and supplies.

Write today for complete information and price list.
PARKWAY MACHINE CORP.

BALTIMORE 2, MD.

HOLD-A-BALL GUM VENDOR

Lets Kids Have Fun With Every Ball of Gum

® Holds 10 lbs. of 210-count ball gum

® Vendor takes in $21.00 when smpty
® Disploy window atirocts ottenfion

® Proven trouble-free mechanism and
flipper

® Size: 15" high, 834" wide, 7" deep

PRICE ONLY

29.50 -

Pocked ond Sold One Machine 1o the carton. F.O.B. Factory.

KING & €O.

2700 W. Lake Street

Phone: KE 3-3302

FAST PLAY—BIG PROFITS

Attroctive front shows 20 Ameri-
can and Mational League ball
clubs.

Here's How This
Revolutionary Vendor Works:

1. Penny Is inserfed.

2. Lever is pulled. Up comes a
ball of gum onto simulated
baseball diamond.

3. Special shelf holds ball of
gum in proper slot labeled
double, single, home run,
friple and outf.

4. Depending on number of
pennies inserfed, player can
complete one half inning or
three oufs.

5. One or more balls of gum
can be released by player
after each game is com-
plefed.

Player gets one ball of gum
for each penny inserted

Chicago 12, Il

HAT 4 'IFEI!

Spray .Does a Cleaning Job

TUCSON, Ariz.—A 40-pound
paint spray air compressor, and
ordinary hot water, has proven
a simple and effective shortcut
to cleaning penny vending ma-

chines for Albert
bulk operator here.

Mogridge confines his fill en-
tirely to ball gum, tab gum and
peanuts, with most locations in
service stations, pgarages, oOr
automotive repair centers of the
type. Wherever men are involved
in hard work, there is always a
demand for tasty, nourishing
peanuts, Mogridge pemls out,
and from remaining a “peanut
specialist” his volume is con-
siderably above average.

He vends three types of pea-
nuts, and mixtures of peanuts,
cashews, and other nuts in some
top spots such as the service
garages of large automobile
dealerships, big used-car lots,
etc.

Mogridge,

Spray Gun

Until two years ago, Mog-
ridge paid the usual price for
peanut operations in dealing
with extremely greasy, hard-to-
clean machines. In December,
1961, however, he had occasion
to use a paint spray gun in
doing some decorating around
his own home, and the high
pressure compressor which he
rented for the purpose gave him
an idea.

He had seen combinations of
kerosene, gunk and cleaning

DT80 B BRI RTEIR AT

CITY DADS SAY:
DO AS WE SAY,
NOT AS WE DO

TORONTO—Over coffee and
cookies, York township's general
purpose committee voted to out-
law charitable machines to sell
gum and peanuts to civic em-
ployes. Councillor Philip White
argued that it would be poor
public relations if taxpayers saw
municipal workers chewing dur-
ing coffee breaks. Councillor
Charles Goodfellow said the
machines — even though they
raised nickels for welfare work
— would take business from
township merchants.

Eppy Adds Three
Factory Outlets

JAMAICA, L. I, N. Y—
Eppy Charms, Inc., this week
named three more firms as fac-
tory warehouse outlets, bringing
the total to 14.

MNamed were the Sidmore
Vending Company, Pittsburgh;
the Titan Vending Company,
Omaha, and the Vendall Dis-
tributing Company, Minneapolis,

The factory warehouses are
exclusive Eppy distributors for
their areas. Eppy's policy is to
have uniform prices for the
charm items
country, with a standard price
per thousand, regardless of the
size of the order.

GuggenheimHas

Shoe House ltem

NEW YORK—Karl Guggen-
heim, Inc., is bringing out a Shoe
House charm that opens to
show the old lady and her en-
tire family. There are three dif-
ferent kinds of families to draw
the kiddies’ interest.

Colorful blue and orange
machine-front stickers are also
furnished free. Machine-front
“plasti-display” cards are also
available.
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throughout the

solvents, with high pressure air
nozzles for cleaning greasy mo-
tors and automobile parts.

Why not, he asked himself,
use hot water, in a spray gun,
and in this way, wash the inte-
riors of globes, operating mech-
anism of peanut venders, easily
reaching sections difficult to
contact with a rag or brush?

More Than Adequate

Experimenting, Mogridge
found that extremely hot water,
plus a compressor which puts
out 40-pounds per square inch
at the nozzle, more than ad-
equate to remove every vestige
of peanut oil and salt, from
the remotest recesses of the ma-
chines, as well as the heads.
Moreover, he found that there
was no danger to be antici-
pated from rust and corrosion,
in using water since all he had
to do was shut off the flow of
water into the nozzle of the
spray gun, blowing plain air,
which swiftly dried up the
same water which it had sprayed
into the machine's interior.

On the strength of his ex-

J. SCHOENBACH

Distributor For

oak Manufacturing Co., Inc

715 LINCOLN PLACE, BROOKLYN 16, N. Y.
PResident 2-2900
PHONE or WRITE FOR PRICES

—
GOING STRONG!!

krush & Castro
Skeletons

The skeletons everyone's been looking
forl Realistic, lifelike heads of Khrush-
schev and Castro on skelelons.

L'rlilt:‘ of play walve for young and old
alike,

Labels

ONLY s“

mm. A. PRIBE ee mr

S, Skill podid “I:h“!;nﬂ N Y
. Ekillman Sireskt yn i,
Phone: 516 MA 1-5500

Eerimi:nls. the Arizona operator
ought a commercial-level spray
gun, which now handles the
entire job of cleaning as many
as 10 peanut vending machines
per day, in the space of time
normally required for one, us-
ing old-fashioned elbow pgrease
and rags.

Since he wuses only water,
there is no effect on flavor in
the machines, and equally im-

(Continued on page 57)

VENDORAMA'
V2 25¢ & 50c

Capsule Vendor
HDLDE Eﬂﬂ V2 CAPSULE&

Mew ¥2 capsule shown
above. (Actual size is
24" in diameter.)

Write today for full informotion on
the Venderama V2 Capsule Vendor
and the new VI copsule.®

VICTOR VENDING CORP.

5711 W. Grand Ave., Chicago 39, IIl.

VENDING HEADQUARTERS
for VICTOR

THE MOST COMPLETE and FINEST LINE

New Viclor 2000 Yendor, Large
Holds 2,000 Balls 100-Count Gum ,

Capsules . . . Also Avallable 3 Balls 100-Couni |
Gum for 5c. 524.50 ea, '

Large Stock of Vendors—Parts and Marchandise.
Write for Prices.

H. B. HUTCHINSON, JR.

1784 M. Decatur Rd., M.E.

of BULK VENDORS

tmtllr.ué
. or 600 10c :

Atlanta 7, Ca.

Phone: DRake T-4300

HEADQUARTERS

Whatever your bulk vending requirements might
be, we can serve you.

Always a complete stock of outstanding MNorth-
western machines, parts and supplies.

Write today for complete information and price list.

BIRMINGHAM VENDING CO.
520 Second Avenue, North

Birmingham, Alabama
: FAirfax 4-7526
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® Continued from page 49

potential market for 10,000 or
more of the stationary-mounted
binoculars at Iron Curtain sites,
according to a recent trade
study.

The Iron Curtain has become
West Germany's major tourist

MANDELL GUARANTEED

USED MACHINES

A Huldul ﬂ,. 1¢ ar !l ....... n
. Deluxe, 14 l;’

AW 10-Col. V¢ Ta

W. Model £33, ¢ l'nrr.
wvarted for 100 cf. F ﬁ
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dcormn B Ib. Glabe ............ [

MERCHANDISE & SUPPLIES

Pistachie Muts, Jumbo Queen,

N
N
M
M
o

Hed wo B o7l
H:ll:hh Huh,.- Jumhﬁ III.I“I'I
White « ol
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'.‘n-hlw, wmh ................ «il
Cashew, Buts e e a ﬂ
Fllﬂm, Jumbe . -
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Baby ChIcKE . . ..ccocisnssnsssss g‘!
REainbow Peanuls ...ccosannnnnnna 1
Bridoe MIX ......ccvsamnusaanns - b
Boston Balked Beans ........::4 e |
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lllmlln ﬂ-um. T |.-|' ........... $ A1
Malt-ate, 100 cf., 106 ..... 1 ]
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Beach-Mut, 100 €k ....ovoveeenn.

Hersheay's Ehmllh; 200 ct. 1+'II'
Minimum order; 35 Boxwes, assorted.

Complete line of Parts, Supplies,
Stan Glaobes; HBrachke Charma.
Eve ing #or the operator.

One-third Deposit, Balance C.0.D.

IMMEDIATE DELIVERY
World Famous
VICTOR

Standard
TOPPER

Also
avallable
for Peanuts
and Bulk
Candles.

Packed and
sold 4
fo 2 cate,

Stamp Folders, Lowest Prices, Write

NATIONAL VENDING
MEMBER pachine pistriBuTORS, Inc.

NORTHWESTERN

SALES AND SERVICE CO
|.\|‘I l__'l I- |'.|'I .-"~r |.[ .Ii I.I

JUMBO 5¢

attraction, creating a potentially
important market for coin ma-
chines.

Counsels Appeal

ROME — Avv. Bruno Man-
cini, editor of "Automat,” has
conseled owners of locales whose
machines have been sequestered
because they included “games of
chance” and “flippers” (pinball
machines), both of which are
prohibited under Article 110 of
the governing law, to appeal to
the Constitutional Court, Italy’s
leading court.

Mancini, a lawyer, expresses
confidence in an editorial in the

(oming Back Sfrong!
16 New Assorted

HORRIBLES
30°.

capsuled

At your
nearest
warehouse or
direct from

159-07 Archir Ave . PO Bos 310,
lamaica 30, MY, 213 RES-5433

MODEL 60

Try ona! You'll quickly agree. It's
the outstanding Bulk Vender.

Model &0 dispenses all small prod-
ucts from Spanish peanuts to capsules
and Jumbo ball gum.

WIRE, WRITE OR PHONE
FOR COMPLETE DETAILS

Lo ReNeRy;

CORPORATION

2531 Armstrong 5t Morris, 111.
Phone: WHiting 2-1300

comprise half of cur New Jumbe Charm
Assortment. The other half is Deluxe
Rings which vend perfectly because of

Ro(KH 0R il Entirely new, especially designed items

ALL CHARM VENDING

Write for information on how
Vendors.

FREE illustrated

et chiny | @ @

The

PENNY KING

Company

2534 Mission 5t., Pittsburgh 3, Pa.

an insert containing an extra prixze.

THIS IS ALL NEW.
BE THE FIRST IN YOUR TERRITORY. BIG PROFITS.

AHas has the perfect machine for Jumbo Charms.

te convert other

World's Largest Selection of Miniotere Charms

March issue that the existing law
be upset because the police may
not sequester all machines as
they have been doing. He be-
lieves that the upset of the police
actions by the court, which he
predicts will come in an early
decision, will also mark the be-
ginning of the end for the law
which bans the pinball machines.

Airborne Juke Boxes

HUELLHORST, W. Germany
—The German Wurlitzer Cor-
poration has begun air freight
shipment of phonographs to
England.

Wourlitzer is air-shipping both
U. 8. Wurlitzer models and the
Lyric machine manufactured at
its plant here to its British dis-
tributor, the Ditchburn organi-
zation.

Wourlitzer studies show that
air freight is economically feasi-
ble. It is credited with helping
to boost the big increase scored
by Ditchburn in Wurlitzer sales
in Britain.

Ditchburn is pitching its sales
program to an “instant delivery”
pledge. Not only has waiting
been eliminated but Ditchburn
is promising overnight delivery
of equipment and parts from the
Waurlitzer plant in West Ger-
many.

Schmidt Re-Elected

WEST BERLIN — Werner
Schmidt has been re-elected
president of the West Berlin op-
erators association. Schmidt is a
veteran Berlin operator who has
specialized in public relations
work for the trade.

Elected vice-presidents were
Georg Fitzke and Guenter Reck-
ling. Heinz Goldman was named
secretary, and Bruno Bartels,
treasurer. Walter Westphal will
represent vending interests in the
association, and Gerold Roeckle,
phonographs, games and gam-
bling machines,

The memhbership has in
structed the association to un-
dertake a study of pending city
legislation tightening coin ma-
chine operation. The city gov-
ernment proposes to treat coin
machine operators as merchants
and subject them to the same
standards of performance and
accountability.

Coinmen ot Fair

MILAN—Some 32 coin ma-
chine exhibitors, new record
number, were at the 41st Milan
Fair April 12-25, Among the
companies present were SIDAM,
Riflip and M. A., Turin; Electra-
Box, Novamatic, Novi, Brabo-
Matic, Bruno Dragoni, Electro-
phon and Bensa, Milan, and
ARA, Alessandria, Quematic,
Florence and Rockmatic, Rome.

SAPAR, Italian automatic
vending association, put out its
first special number of “Auto-
mat” in honor of the fair partici-
pation. The 60-page issue was
the largest in its two-year his-
tory.

The Milan Fair, which is Eu-
rope's largest trade fair this year,
had 4,500,000 wisitors and 14,-
032 exhibitors of whom 3,640
were strangers. This repre-
sented an increase of 6.4 per
cent over the previous year.

New Cinebox Ouftfit

MADRID — A new Spanish
outlet for Cinebox has been an-
nounced by Cinevision Corpora-
tion of America, who has export
rights to the Italian device con-
trolled by SIF of Milan. The
new Spanish agency is Sociedad
Iberica de Fonovision, 44, Car-
rera de S. Jeronimo, Madrid 14.
Cinevision is now guaranteeing
distributors eight new song films
every month.

wwWw americanradiohistorv com

New Beaver Firm
In L. |. Quarters

WOODMERE, L. 1., N. Y.—
The newly organized Beaver
Sales Corporation, formerly
Buymore Sales, moved into new
quarters at 999 Central Avenue,
here. Beaver Sales, which han-
dles the bulk vending machine
line of the Beaver Vending &
Casting Corporation, Toronto, is
now the factory representative
for the entire U. S. east of the
Mississippi.

Manny and Saul Greenburg,
who are partners in the venture,
are appointing distributors for
the territory. The new distribu-
tors will be named within two
weeks.

Keilson Puts in
Molding Units

DAYTON, Ohio — Keilson
Vending, a local operation, has
installed 20 Mold-A-Rama units
in the Dayton area. The ma-
chine makes and vends plastic
toys and trinkets on the inser-
tion of a coin. It was introduced
in the Seattle World's Fair last
SUMmer.

Other Mold-A-Rama units are
on location in the Cincinnati
area. Joe Concilla, Mold-A-
Rama district manager, is assist-
ing Keilson in setting up the
installations.

AMCO
| SANITARY
VENDOR

The Finest for
Vending Hat Pack
Produdis

10¢, 25¢ and
50¢ Operation

Vends Hat ks up fto
15" x2" x414%. Advance
coin detector with auto-
matic coin return when

maching s empty. Sepa-
rate coin box.

For Detalls and Prices
Write, Wire, Phone Today.

NATIONAL VENDING
MEMBER MACHINE DISTRIBUTORS, Inc.

J. SCHOENBACH

T T T T T ——— i
Factory Distributer of Bulk and Ball Gum
Vendors, Merchandise, Parts, bes
Stamp Vendors, Folders, Cigarette and
Candy Machines, Sanitary Veaders and
Sanitary Merchandise. EVERYTHING THE
OPERATOR REQUIRES.

715 Lincoln Place, BROOKLYN 16, N. Y.
PResident 22900

when answering ads . . .

Say You Saw It in
In Billboard

WAREHOUSES IN NEW YORK, []'Iltlﬁﬂ MID L0S MGH.ES

VIEND CRAFT BASEBALL

BUBBLE GUM

120 COUNT

Home Run for Value and Quality
LOWEST PRICE PER BALL IN U. S. A.

BEAVER VENDING MACHINE & SUPPLY

11036 Whittier

Detroit 24, Mich.

| am interested in getting full details regarding Beaver wvendors
with jar refills, and your ball gum line.

— - - -
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Ops '‘Make' Hn‘s, Blundred Tells Industry

OMAHA — Music Operators
of America managing director
Robert Blundred made his antici-
. pated pitch for record industry
support here last week, pointing
out that operators were still one
of the leading factors in pro-
moting singles.

“The statement that ‘operators
buy only hits' is not true,”
Blundred said. “The typical op-
erator buys records on the way
up and helps to ‘make’ the
artist.

“In fact, operators will take
more of a chance with an un-
known record than will many
of the big format radio stations
or rack jobbers,” he said.

200 Attend

The MOA executive spoke be-
fore some 200 operators and
guests at the annual five-State
meeting hosted by the Music
Guild of MNebraska here last
weekend.

His talk was the opening gun
in an expected all-out effort
by MOA to get support from
the record industry for its con-
En;mjﬂn in Chicago next Septem-

L.

A survey by Billboard last
week indicated that MOA stands
an even chance of doing so.
Most of the independent labels
said they would exhibit if the
majors would. The majors, in
turn, said they would be in-

A your dinirib-
utar ar Write—

VALLEY SALES Cﬂ'

Bay City, Michigan

I3 Morton St

WORLD'S
LARGEST
INVENTORY
FOR SALE

Send for New

Spring Lists

ARCADE—CAMES
BINGOS—RIDES
MUSIC, etec.

DAVID ROSEN

Feebisive A M 1 Disl. Ba. Pa

855 H. BROAD SIREET, PHILA. 23, PA.
PHOME: CENTER 2-2903

Exclusive Chicago Area
Distributor for

WURLITZER

PHONOGRAPH
and PARTS

1750 W, NORTH AVE -

FIRS

CHICAGD 22, ILLINDIS .

.-\.-\.-

o e |
|

ROBERT H. BLUNDRED

terested if MOA's convention
program was attractive.

In his talk to the Midwestern
group last week, Blundred also
stressed:

Standardization
® The need for record stand-
ardization leading to greater

economy and efficiency for op-
erators. MOA is willing and
eager to sit down and discuss
this situation with all segments,
he said,

e An all-out effort needed in
defeating the 1963 copyright
bill (HR 5174) introduced by

Rep. Emanuel Celler on March
28, which Blundred termed the

“newest and most dangerous
bill" to face operators.

U. Kingdom
Juke Box Ops
Lean fo Rentals

BLACKPOOL, England —
More and more juke box opera-
tors in the United Kingdom pre-
fer to rent out equipment to lo-
cation owners, following the ex-
i:1:2::11:-1&- of Ditchburn Equipment,

td.

This is the view of Norman
Lever, managing director of
Ditchburn.

The firm, which is sole dis-
tributor of Wurlitzer in Britain,
refutes thus a persistent rumor
that Ditchburn policy is toward
“getting out of the juke box dis-
tribution business,” to quote one

of London's largest operators,
which deals on split-take basis.
Concludes Lever: “We dis-

tribute machines to an ever-
increasing body of operators. It
would seem to me that we are
very much in the distribution
business."

Ditchburn is a major also in
vending equipment in the UK.

Lever recently returned from
a five-day business trip to New
York.

He described his visit as
“background music business,”
and reports certain negotiations
as highly successful,

IMPORTERS

SEND FOR

FREE
LATEST CATALOG

64 Pages—Fully
lllustrated.

COIN MACHINE
EXCHANGE, Inc.
lae Kline

Cable: “"FIRSTCOIN"—Chicago
Dickens 2-0500

® That work has already started
on-a number of projects that
include: "a survey of location
contract provisions; the investi-
gation to determine the possi-
bility of establishing a training
school for mechanics and the
development of a code of ethics
for the industrv and a tie-in
program with local law enforce-
ment officials and locations list-
ing operators who subscribe to
its provisions.”

Blundred said that changes
in the distribution pattern of
the record industry must be ana-
lyzed to make sure the interests
of the operator in the single
field are being considered.

Information Needed

“Let's face it, the rack job-
ber is primarily interested in
selling albums and the one-stops
must be advised on the size
and type of their inventory to
service adequately the needs of
operators,” said Blundred.

If the operators are not able
to obtain the desired records
when needed, the record in-
dustry’s distribution pattern will
break down, he said.

Blundred called for “re-estab-
lishing a direct relationship and
a direct line of communications
between MOA and the record
manufacturers.”

Needs Help

He pointed out that the “fact
that operators are now buying
more and more of their records

from one-stops does not mean
the operator is no longer a
good customer. He stil buys rec-
ords and he still needs the help
of the record manufacturer in
programming and in making art-
ist contacts.”

He noted that the “diversity
of the operators’' locations with
their own distinctive character-
istics can only result in the op-
erators being more diverse in
their record purchases than any
other market for the single rec-
ord industry.”

Blundred also urged operators
to utilize the best re-investment
practices and policies in order
to provide the best possible rota-
tion of equipment to service
locations and the public.

Raise Standards

The association and its mem-
bers must work constantly to
raise the standards of the in-
dustry. One specific area where
concenirated work is needed is
the relationship with locations
and route men, said Blundred.

The MOA official repeatedly
stressed the need for co-opera-
tion among all segments of the
industry, noting that MOA was
anxious and willing to work
toward this end,

Discussing the new copyright
bill, Blundred said that the
one provision that sets it apart
from previous measures was the
requirement that the operator

(Continued on page 58)

HENRY LEYSER, left, president of the Associated Coin Amuse-
ment Company, Oakland, Calif., is greeted in Berlin by Mayor
Willy Brandt. Leyser was in Germany for talks with German
coin machine trade association officials.

MOA Nominations Open—
Fall Convention Election

CHICAGO—Music Operators of America is asking members to
submit nominations for the association's election of officers and
board members to be held at the 1963 convention next fall.

MOA president J. Harry Snodgrass has already indicated he
will not stand for re-election (Billboard, April 20). The final slate
of officers will be picked by the MOA nominating committee and
sent to members well in advance of the convention.

Election will be on the convention floor. It is the first such
to be conducted since MOA's by-laws were revised last fall. Major
changes now permit an operator to be elected president and require
the entire membership to take a more active part in voicing its

opinions on candidates.

John A. Wallace (W.

Va.), chairman of the organization’s

nominating committee, said “we decided to ask each board member

if he wanted to stand for re-election,

to ask all local and State

associations for their nominee suggestions to the board, and to
ask each member either to stand for election or suggest names of

fellow operators.

Wallace said mailings to these groups would be made shortly,
“After the suggested names have been sent to the MOA office
in Chicago, the nominating committee will meet to prepare the final

slate,”" he said.

The nominating committee recently held its first meeting.
Attending were Wallace, chairman; Jack Bess (Va.), Bob Lindelof

(Ill.), Lou Casola (Ill.), Jimmy Tolisano (Fla.), C. C. Bishop (N. C.),

and Lou Ptacek {K.an}

Wallace said he “urged every operator in the U. S. to par-
ticipate in organizing the strongest possible board of directors. A
trade association to do the best possible job for its industry
must have the participation of the greatest number of members. One
way operators can do this for MOA is send in their suggestions
for board and officer material for 1964.”

e o .
I .
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JUMPIN’ JACK'S

Williams™ New

Game Features
Clown Targefs

CHICAGO — Williams' new
Jumpin' Jack's two-player pin-
ball game features a pair of
clown drop targets, two 10-
point bumpers (when lit) and
a number of bonus scoring fea-
tures.

The game is adjustable for
three or five-ball play and has
a number-match feature. Other
scoring extras include three jet
bumpl:l‘s. five rollover lanes, two
kickers and the traditional two
flippers.

The game also comes
equipped with single or twin
chutes and Williams® Plasticote
finish for long wear. Backglass
is attractively decorated with a
bevy of lively bunny-type
Jumpin® Jacks.

OPERATE
UNITED

Shuftle dAIIeys
Bowling Alleys

WELCOME EVERYWHERE
*
UNITED MANUFACTURING (0.

3401 N. California Ave.
Chicago 18, IIL

BARGAINS

FOR THE WEEK
GAMES GAMES
250 OF THEM

Heerived a Lot of Drink and Cof-
fee \findlng Machines in Trade,

Playtime luwlln 1é Fl' Ha‘.li.ﬂl
dumbe Bowler; FE . 150.00
Bonus Bowler, 14 FF. ..... 42%.00
Bally Strike .......c0000. 149.50
DuGrenler 11-Cel. Cion-

reffe Venders .......... 139.50
C.C. Citation Shuffle

Alley; Like Mew ....... Ti5.00
C.E. Aristocrat Shuifle

ALIRY .l ienasaiis §95.00
Mills Panoram . .....00004 i75.00

Rowe 1700 Cigarette Venders,
repainted hammerlaid
finish and recenditionsd I00.00

We have many large ball Bowlers
for sale, as is. Whal price do you
alfar!

Write or Call Us Collect.

MAin 1-3511

Write for Our Price List on Full
Line af Coin-Operated Machines.

DIBTRIBUTORE., s

2315 Qlive §t., St. Louis 3, Mo.
Phone: MAin 1-3511; Cable: Cendist

when answering ads . . .
Say You Saw It in
Billboard
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'London Bingo Table Supply Fading

By JOHN THOMPSON

LONDON—AnR early dearth of pay-out pin
table of the bingo type is foreseen, with dismay,
by cotn-amusement firms in the United Kingdom.

None is made in Britain; few are made in
Europe. Coin-tradesters in the U. K. were sur-
prized by the recent U. S. legislation extending
the Johnson Act.

"We never dreamed that America would out-
law bingos as well as fruits, or that we should
have begun to make them here,” a major London
distributor said.

Bingo inventories still exist in the country.
Peter Simper & Company, Ltd., of Bath, Somer-
sel; Mar-Matic Sales, Litd., London, and Ruffler
& Walker, Ltd., are currently advertising bingos
from stock. And a number of remanufactured
bingos are available.

But the trade is looking to West German man-
ufacturers to breech the gap in supplies that most
British coinmen fear will hbecome shortly a chasm.

Cyril Shack of Phonographic Equipment, Ltd.,

London, returned recently from Chicago “dis-
appointed,” he said, at the decline in bingo
production.

The recent flow of coinmen from Britain to
the U. S. on equipment-buying trips i5 now
directed toward Europe.

A British national newspaper, with fairground
and coin-amusement policy, announces its inten-
tion to survey West Germany first-hand in the
search for sources of bingo pin tables, fruit and
other machines lumped internationally under the
classification of “"gambling machines.”

One notable large operator in Berkshire, whose
territory is Reading and the west country, found
it “ludicrous,” he said this week, that British
firms had failed to supply a substantial quotum
of native-made bingo pin tables.

With casinos and amusement arcades sprout-
ing up in Britain like spring bulbs and as numer-
ous, “the trade here is guilty of a lack of fore-
sight, and poor initiative, in letting this American
situation take us by surprise,” he told Billboard.

« « « including

Report From Brifain

Zoo o Bonanza

LONDON—The London Zoo
management reports a substan-
tial take from a juke box in-
stalled in the Zoo auditorium.
Players get, instead of pop art-
1sts, plays of disks describing
the menagerie populace, with
sounds of the cries, growls and
other hullaballoo commen to
each specie.

Topping the animal-solo pa-
rade is the lion.

Zoo officials have extended
the gimmick to animal enclos-
ures where, for a six-penny slot,
rubbernecks can hear biogra-

phies of the nearby beasts.
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Never on Sunday

LONDON—Coin amusements
on Sunday, but no juke box
play, is the gist of a permit
granted to five amusement ar-
cades in Douglas recently.

They have never been permit-
ted Sabbath operation before,
Permit limits trading to eight
hours, from 2-10 p.m., with no
music to be played.

In granting permissions, town
fathers point out that Sabbath
opening still contravenes the
Shop Hours Act.

The move is being made by
authorities to exclude coin-
amusement centers from the
act’s references. Isle of Man
Governor, Sir Ronald Garvey,
will issue a mandate to this
effect, it 1s understood.

8 Vans Added

LONDON—Ruffler & Walk-
er, Lid., has added eight new
minivans to its sales-service fleet.

The firm 15 also building a
large garage to house the ex-

(Continued on page 58)

Symplay Begins
Sales Offensive
On Mobile Unit

LONDON — The springtime
sales offensive of Symplay, Ltd.,
began in Bridgewater, Somerset
county, last week, on wheels.
The distributor’s sales force,
headed by Rae Higgins, utilizes
a 20-foot house trailer, pulled
by a Landrover. And the mobile
showroom features the Sym-
phonie juke box in console and
wall installations. Coin-amuse-
ment machines are also dis-
played within.

Symplay's purpose in rural
Bridgewater was the promotion
campaign for new area opera-
tors, Washer and Hall, Higgins
said, Tavernkeepers and cafe
owners are entertained within
the mobile showroom and
“they are quite impressed,” he
concluded. The firm is thus
working the entire UK market.

ACTIVE'S THE CHOICE FOR

) THE LOWEST PRICES and
7™ BEST EQUIPMENT ALWAYS

Exclusive Gottlieb
Pennsylvania, South Jersey and Delaware,
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Juke Boxes of
3 Nations on
Milan Display

MILAN—Three juke boxes—
American, French and German
—were displayed at the recent
Milan Fair,

See-Tome, the Italian See-
burg subsidiary, displayed the
firm's LP Console, the cold
drink vender and the Bally hot
drink machine, Giuseppe Pas-
quini, See-Rome general man-
ager, and his staff of five, re-
ported heavy sales at the exhibi-

tion.

Electra Box of Milan dis-
played the French Jupiter. The
German entry, Faema, is made
by a leading expresso coffee
equipment manufacturer. The
company will try to sell a juke
box wherever it sells a coffee
machine.
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SPECIAL!
Completely Reconditioned
Bally LUCKY SA........ _$145
United CAPITOL S.A.

Bally 14' ABC Bowler. ... 95
Bally 14" LUCKY Bowler. ... 145

NATIONAL
COIN MACHINE EXCHANGE

1411-13 Diversey, Chic 14, il
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Capri 100
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Manaural
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Manaural
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Phono, Game Showings
Hit of Neb. Guild Meet

OMAHA—Some 2(M) opera-
tors and guests from a five-
State Midwestern area were
treated to two days of business
and pleasure as the Music Guild
of Mebraska hosted its hig
quarterly meeting here last week-
end.

A wide selection of juke boxes
and games were on exhibit. Op-
erators also attended a series of
business and trade meetings and
had a swingin’ time socially to
boot.

The group held its smorgas-
bord dinner and cocktails Satur-
day (20) evening and its ban-
quet and floorshow Sunday (21).
Entertainment included the
Crewcuts.

Robert H. Blundred, Music
Operators of America manag-
ing director, was the featured

speaker, giving a strong pitch
for record industry support for
MOA’s fall convention in Chi-
cago (see separate story).

Ted Nichols, H:}mmn Gefke
and Johnny Trucano discussed
the tobacco-health controversy
and its application to cigaret
vending operators. The Corn-
husker Investment Club held a
meeting and H-Z Vending
hosted a school on the new
Rock-Ola phonograph.

lowa operators in attendance
requested help from both Blun-
dred and Music Guild of Ne-
braska officials in helping them
organize a State association.

Exhibitors included Central
Distributing (Bally and Wur-
litzer), Wico, American Shuffle-
board, Fisher Sales, United,
Rock-Ola, Gottlieb and Midway.

Need Greater Stereo Selectivity

® Continued from page 50

sﬂmnd is --"{.:Iiscuuraged with
stereo” because it is too difficult
to get the selections desired from

the supplier. Stereo is “over-
rated,” he believes, and selection
IS poor.

A third does not program very
widely and uses stereo only upon

Stereo Progress

® Continued from page 50

is like trying to swim the Mis-
sissippi River with a log chain
around your neck.

Don’t Care

“Stereo is all right in the
home. But it can’t be properly
st up in a tavern or restaurant.
The people there don’t care
whether the music is stereo or
not.”

CHARLES V. McDOWELL,
general manager of Southern
Amusement Distributing Com-
pany.

“Since we distribute Rowe
AMI phonographs, we use the
album singles Rowe AMI put
out. These are the only stereo
records we use. About 15 per
cent of our route is stereo.

Not Available

“The type of records we use—
the whole range, rock 'n’' roll,
rhythm and blues, popular,
country and western—are not
readily available in stereo.

“I don’t think operators want
stereo very badly. |1 cannot tell
if it has increased collections
for us. Stereo seems not to have
made too much of an impact
in this area.”

ADVERTISING IN
p BUSINESSPAPERS
MEANS BUSINESS

B
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special request. “Why use them

if you can get the regular 45's -

and no one asks for them?" he
asked. “We put on our boxes
the tunes that are hot—using

Billboard's Hot 100 as a guide.
That’s what counts with us.”

Too Long to Play

Still another operator is dis-
couraged in part because it takes
too long to play an album, and
all other customers are impatient
to play their own selections. The
albums are good for home use,
bhut not for commercial spots, he
5ays.

Another operator limits his
LP stereo selections to about 10
per cent, and believes the loca-
tion is important. Stereo gets
better play in the finer cocktail
lounges; does not go over well
in neighborhood gin mills. De-
spite moderate success, the sin-
gles still carry it, he believes.
The selection is not so good on
LP’s, and this hampers success,

Seeburg’s Northern California
distributor was enthusiastic. The
operators are going for the al-
bums and LP's in a big way, and
average about two rows out of
eight. Stereo has proved itself
to be an effective tool for getting
more business, according to Ad-
vance Sales of San Francisco.

UK Operators Embark on
Equipment Buying Spree

By JOHN THOMPSON

LONDON — Britain went
coin-amusement mad during the
week preceding the Easter holi-
day, by all accounts from Lon-
don tradesters.

Practically every available ma-
chine in the metropolis was sold
by Saturday night (13). Juke
boxes, bingos, fruit machines and
uprights were snapped up to fill
the sudden surge of operators
with access to new locations.

Said an official of Phono-
graphic Equipment, Ltd., one of
London’s largest coin-amusement
firms, “It was terrific action all
week.” From Wednesday
through Saturday, PEL staff
worked through nights on deliv-
eries from the south coast up to
South Yorkshire,” he said.

PEL only immediate source of
stock i1s the remanufacture of
trade-in machines in its Lad-
brook Grove factory, he indi-
cated.

Although Easter always brings
a hike in business, no tradester
polled by Billboard could ac-
count for this month’s huge de-
mand, or the sudden access of
locations.

One manufacture of disk
tokens for fruits sold more than
a million in the week preceding
the holiday.

Ruffler & Walker, Ltd., an-
other London distributor, was
frantically busy trying to meet
amusement game deliveries for
Easter.

Symplay, Ltd., with a few juke
boxes and pintables left in stock,
is anxiously awaiting new sup-
lies from Th. Bergmann, Ger-
many, and expects a similar

bonanza business at Whitsuntide
in June.

Location owners are buying
their equipment in preference to
renting or operating on split-
take, according to trend shown
by this poll. Many of these are
independent tavern keepers, to
whom most of the disk tokens
go, to comply with liquor license
restraints.

Said one major distributor;
“We hit our own trade jackpot.”

Consensus of the trade is that
the two consecutive expositions,
Amusement Trades Exhibition
in January, and Licensed Vic-
uallers’ Trade Fair in March,
primed the field strongly.

In Ruffler and Walker’s case,
a follow-up direct mail cam-
paign appears to have produced
their virtual SRO for Easter.

Dallas Ops Decry

® Continued from page 50

mming services available—
ittle LP's and Artist of the
Week—the latter seems to be
making the most progress.

According to Harvey Logs-
don, a local operator, Texas
coinmen are taking full advan-
tage of the display area on the
juke box and the patrons are
buying by artist,

Little LP collections, he
added, have been slowed some-
what by the fact that minimum
play is 25 cents for the three
tunes on a side, Logsdon said.

However, the three-for-a-
quarter structure holds true on
mono 45's, so this objection
doesn’'t seem too valid.
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UJA Coinmen
To Set Goal

NEW YORK—Members of
the United Jewish Appeal's Coin
Machine Division will meet
6 p.m. Tuesday (30) at UJA
headquarters here to set the
1963 campaign goal.

The drive will culminate with
the Victory Dinner to be held
at the Americana Hotel June 4.
Guest of honor will be William
Cahn, Nassau County district
attorney, and New York State
Attorney-General Louis Lefko-
witz will be principal speaker.

Irving Holzman, United East
Coast Corporation, has been
named general chairman for the
second straight year.

Milwaukee Threat

® Continued from page 49

locations were getting from 40
to 50 per cent of the take after
deductions for high score. Pay-
offs ranging from 50 cents to $3
were allegedly made surrepti-
tiously by bartenders of tavern
OWNETS.

Meanwhile, a 24-count John
Doe warrent has been issued
apgainst Police Capt. Harry R.
Kuszewski, deposed head of the
vice squad. He is accused of
releasing six pinball machines
as contraband after policemen
allegedly received payoffs for
high scores without presenting
the cases to the city attorney
or district attorney. Kuszewski
has denied the charges.

According to Budzien, tavern
keepers who allowed gambling
did a lot more business than
tavern keepers who didn't.

FOR SALE
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Freak Crash
Hospitalizes
Mrs. McCarthy

LIBERTY, N. Y. — Millie
McCarthy, president of the New
York State Coin Machine Asso-
ciation, is in Maimonides Hospi-
tal here following a freak acci-
dent on Route 17 Monday (22).

Mrs. McCarthy was driving
from Binghamton to Hurley-
ville, where she operates, when
a bee flew through the open
window of her automobile and
bit her on the hand.

While attempting to ward off
the attack, she lost control of
the automobile, The car was
wrecked and Mrs. McCarthy
broke several ribs, had a con-
cussion, and suffered shock.

Hospital officials report her
condition as “fair,” and she is
expected to be in the hospital
for several weeks,

Spray Cleaning

® Continued from page 52

portant, the expense of the
cleaning operation is limited
only to the power consumed by
the motor on the compressor.
Double Dividends

The spray gun pays double
dividends, of course, in the
matter of refinishing vending
machines, which Mogridge buys
from time to time from various
sources. He refinishes all elderly
machines with bright red enamel,
waiting until he has four or five
accumulated, before hooking
up the spray gun, and going
into mass production on the
work load.

Using extremely fast-drying
synthetic auto enamel, Mogridge
can clean, dry, spray, and re-
assemble the machines all with-
in the space of an hour or so,
ready for rushing to location,
during the height of the tourist
season, for example.

Becoming rather adept with
the use of a spray gun, the
Phoenix operator, a railroad
employee by profession, has re-
finished his truck himself,
painted numerous signs, and
plans to once a year repaint all
bases and machines, to present
a clean, attractive appearance.

Slick Chick

e Continued from page 49

less cabinet trim, match fea-
ture, new playboard auto-clamp,
re-styled front door and front
moulding clamp, and double-

(ndianapolis, Ind EEﬂ”TiHEEﬁ!H.,H-‘_ size cash box, Gottlieb's “Hard-
Loent reater Lincinnail Cote” playboard is also stand-
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‘PERFORMER’S CONSENT’
STATUTE PUZZLES UK OPS

LONDON — A new British
statute is perplexing juke box
operators. The law might have
outlawed their use of certain
foreign-made disks on routes. It
all depends upon what is meant
by “performer’s consent” for

Hilliams DOUBLE

play in public; which is now
mandatory under the new law.

The new statute is a Perform-
ers’ Protection Bill. It reinforces
the protection act of 1958 which
gives recording artists, home-
grown and alien, power of veto

over performances of their disk-
ings.

Even disks made abroad and
used here under bootleg arrange-
ments are proscribed, if the
country of origin has laws simi-
larly protecting artists’ rights.

Tradesters, using many for-
eign-language singles of Europe
and Mediterranean countries by
popular demand (reported in
Billboard recently), are taking a
second look at the labels, and
pondering the import of the new
statute.
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U. S. Jukes Stay on Continent

® Continued from page 51

e e ——————————

great plant which is still pri-
vately owned.”

This is not happenstance but,
rather, a tribute to the success
scored by Seeburg in refusing
all compromise with a Continen-
tal-oriented sales psychology,
and the success scored by Wur-
litzer in promoting its German-
produced machine under the
Wurlitzer U.S.A. flag.

Product Superiority

Extensive experience by
Adickes, Seeburg, Wurlitzer and
AMI in the European market
established U. S. product superi-
ority and —just as important—
the superiority of U. §. sales and
promotional methods and tech-
niques.

By and large, U. S. phono-
graph distributors in Europe are
discarding what the local trade
calls the “chameleon formula,”
in which the U. S. phonograph
is “blended into the local back-
ground”™ through adoption of
Continental sales and distribu-
tion procedures. In some cases
there has even been experimen-

tation with promoting U. S.
boxes as “modified” for the
Continental market.

Alone of major U. S. pro-
ducers, Seeburg steadfastly has
eschewed all compromise, and
has sold “hard—the American
way" from the outset. This has
been conspicuously the case in
West Germany, where Seeburg,
after experimenting unsuccess-
fully with a local distributor,
established its own German sub-
sidiary, Seevend, and instituted
the U. S. sales and distribution
system for the German market.

Ui 54 Pl'lllnnﬂnﬂ

Seeburg gave a similarly
spectacular demonstration of its
faith in “Made in U.S.A." sales-
mans[;ir and promotion as well
as product with introduction of
its new LP Console line last
autumn. Seeburg transported its
U. §. promotion vehicle to Eu-
rope virtually intact and dazzled
distributors everywhere.

Even AMI, in some respects
the most solidily entrenched
U. 5. firm in West Germany,
has made relatively little effort
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to publicize its pre-eminent
manufacturing position in this
country. The AMI is sold solely
on the basis of its U. S. quality
reputation, and the fact the ma-
chine is assembled in West Ger-
many at Automatic Canteen’s
Tonomat subsidiary plays no
role in its promotion.

The Wurlitzer story is similar.
Waurlitzer apprehensively eyed
the Continental market in the
fear that European producers
might succeed in capturing a
dominant share of this market
with a “compact” box stressing
economy and Continental styl-
ing. To hedge against this possi-
bility, Wourlitzer established a
German subsidiary, Deutsche
Waurlitzer GmbH and build pro-
duction facilities for an economy
box tailored to the European
market—the Lyric.

Lyric Sells Well

The Lyric is selling well—
but not because it is prized as a
“European” machine. Rather,
experience dictated that promo-
tion be angled to the Wurlitzer
name, and the Lyric is being
promoted on the basis of the
Wurlitzer world reputation. The
Lyric sells well because of the
Wurlitzer name; not because of
its operating economy.

The U. S. firms have switched
their sales psychology and tac-
tics in the Continental market
simply because sales figures de-
monstrate overwhelmingly that
European operators buy U. §.
equipment because they want
just that, and not a watered-
down or camouflaged version of
the real thing.

This is proved by U. S. ex-
port figures for 1962 and by
the sales figures of the four U. 5.
firms in the German market.

On the other hand, the long-
heralded threat from European
producers to “build the Volks-
wagen juke box" has failed to
come off.

Ops Make Hits, Blundred Says

® Continued from page 54

pay his annual $5 per machine
fee directly to the Copyright of-
fice in the Library of Congress
rather than to the licensing
agencies.

He noted that this provision
eliminates one of the major
arguments MOA has advance
against earlier measures.

Urges Action

He urged the five-State con-
vention to adopt a resolution
opposing the bill and to have
operators contact their repre-
sentatives in Congress stating
their opposition, prior to sub-
committee hearings May 2-3.

He noted that MOA's testi-
mony will be presented by the
association’s law firm in Wash-
ington, and that George Miller,
now legislative representative,
and Clint Pierce, board chair-
man, will be present during the
hearings.

Blundred said his talk to the
Omaha gathering represented the
tenth time in the past seven

Denver Coinmen
® Continued from page 51

stereo with both channels in op-
eration.

Stereo alone has not proved a
valid basis for affecting better
commission arrangements with
location owners—who are uni-
formly against all such arrange-
ments, taking cost off the top,
leases, front money or any of the
profit splits of the past.

Denver distributors stirred up
quite a bit of interest for 33
stereo last year, but seemed to
feel that the bonanza of profit-
able 33’s failed to materialize,
No aggressive push has been de-
veloped since.

months he had spoken to such
a gathering.

He said his talk departs radi-
callg from previous ones in that
“I have now talked to enough
people and listened to enough
people during the past seven
months to have formulated some
definite ideas on what the in-
dustry requires and how MOA
can be used to bring these re-
quirements to reality.”

Report From Britain

® Continued from page 55

panded fleet on a site adjacent
to Lavender Hill,

The move is part of an expan-
sion program begun two years
ago with new showrooms, parts
department and administrative
building. Additional showrooms
were built in Battersea some six
months ago.

BRITISH BRIEFS: Alan Kur-
sey, formerly a hydraulics engi-
neer, has joined Symplay, Ltd.,
London, as technical sales man-
ager. . . . Amusement Company,
Ltd., has moved to new quarters
at Ameco House at Exhibition
Hall, Wembley, Middlesex. . . .
Jim Cherry, European sales exec-
utive for Mar-Matic, is back n
the U. S. after setting up several
European distributors. He will
return to the U, K. soon. . . .
Michael Elliot has left his job
as account executive for Ruffler
& Walker to join a London film
production company.
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Say You Saw It in
Billboard

New "“Hard-Cote”
Finish Extends Playboard
Life to an All-Time

High!

Featuring
New Playboard
Auto-Clamp!

GOTTLIEB’S

New

Maximum Security
Door Lock!

New Double-Size Cash Box!

e Completing 5-L-I-C-K C-H-I-C-K in rotation
lights one rollover button and resets.

New Front Door
Styling!

New Front
Movulding Clamp!

e Lighting all 5 rollover buttons lights center hole for special.

¢ Hitting 4 numbered rollovers consecutively awards special; lights all
4 for further specials.

e Hitting rollovers determines special value of hole.

e Stainless cabinet trim. ¢ i..atch feature.

SEE YOUR DISTRIBUTOR FOR A DEMONSTRATION!
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And the music-hungry public loves it! Never before has a half-
dollar delivered such tip-top entertainment. .. a best-selling
337 stereo album equal to one complete side of a 12-inch stereo
LP. And it’s music not available on singles. Only Seeburg’s exclu-
sive new ‘Little LP’ records give you 50c¢ play that’s truly worth
it to the public. On the revolutionary new Seeburg LP Gonsole
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SWINGIN' HIGH: Aretha Franklin rehearses chorus ot singles
session in Columbia’s Hellywood studio, while Bok Mersey,
a.kr,, taps lempeo.

ACQUISITION: Columbia Pictures and Screon Gems President
Abe Schneider (right) complete agreement with Don Kirshner
(seated left) for sale of Aldon-Dimension combine. Locking on
(left) are Jerome Hyoms (Screen Gems) and Leo Joffe
{Columbia).

THIS SURE BEATS “BUGS": At Miami's International Airport, actor George Peppard

is greeted by sundry Bunnies os he arrives for premiere of “"How the West
Was Wen."

GENTLEMAN OF THE BOARD: Bert Corri, with England’s Francis

Day & Hunter Music some 35 years, was recently promated te
board member.

BRAVO MAESTRO: Clouvdio Abbade (right), of Italy, is con-
grotulated by Joseph F. Cullmen 11, president of Philip
Merris, Inc., whe presented $5,000 first prize to Abbaodo for
winning the Dimitri Mitropoulos Cempetitien for Conductors.

WITH THIS RING: Rick
Nelson and bride, Kris,
leaving Brentwood
church., Kris it daughter
of Tem Harmen, of fool-
ball fome, and octress
Elyse Knox.

HERE'S HOW: Herman Steiger, soles manoger of Robbins-Feist-Miller, publishers
of score to "How the West Was Won,” in front of MGM window ot New York's
G. Schirmer.

GRAND OPENING
GUEST: Special guest of
New Orleans cpening of
Conal Record Center is
Coral's Pete Fountain.
Out front are (left to
right): Al Font and R. M.
McCarmick [Coral), Pats,
and Frank Moncuto, man-
ager of Canal.

TONY'S BIGGEST FAN:
In Nevada, Little Bertha
pushes her weoight
arcund te promote sing-
er's engogement of Nug-
get Casino, with trainer
Jenda Smoha.

BON VOYAGE: Vearve
comic Jackie Masan
promises TWA hostesses
he won't stoy away too
long. He's off to Europe

to promote latest com-
edy LP,

IN MEMORIAM: Com-
memorating 10th anni-
versary of the death of
composer Peter De Rose
was procession fto his
home town led by (loft
te right) Gloria Stossser
{(Miss MNew Rochelle),
Rudy Vaollee, Mrs, De
Rose, Vincent Lopex and
Dick Roman,
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