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Fear Its Country Will Repeat U. S. Discount Scene

By ANDRE DE VEKEY

LONDON—The British record industry is girding
itself against proposed legislaiion which would veto cur-
rent price maintenance laws. Should price maintenance
be abolished, record exccs feel the effect on the record
industry here would be disastrous—with price cutting
becoming the order of the day and ushering in a period

of chaos comparable to conditicns obtaining in the
American record business during the past year.

The law in question is that part of the Restrictive
Practices Act of 1956, deuling with resale price main-
tenance—and this is now hecoming a political issue in
Britain's pre-election period.

The subject is under hot discussion in government
and trade circles here. Some conservatives feel that if

resale price maintenance (RPM) were abolished it

would antagonize small shopkeepers against the Tory

want 10 cut prices.

Party. Even if the government stops short of abolition,
it scems that the intention is to make it more difficult
for manufacturers to apply RPM against traders who

Under present law, individual price maintenance is

(Continued on page %)
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Liberty Reaps
Digoest 2-Year

Sales in History

HOLLYWOOD — Liberty
Records reaped its biggest half-
year's sales volume in the com-
pany’s history ‘uuring the period
ending December 31, according
to its president, Al Bennctt. 1.ib-
erty grossed $5.280.000 in
1963’s last six months as com-
pared to $4,500,000 during the
same period of the previous
year, Bennett said.

He attributed sorne of the
seles increase to “the best

Continued on page 8
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‘HELLO, DOLLY’
OPENS, CRITICS
10OSS HATS

NEW YORK — The musical
show “Hello Duily,” hased on

W, Trornton Wilder's “The Muatch-

-

“m ker,” and

starring arol
Channing, opened at the St.
James Theater on Thursday (16)
to the most exuberani critical
acclaim for a musicul this sea-
son. RCA Victor recorded the
score, with music and lyrics by
Jerry Herman (author of the hit
musical “Milk and Honcy”) on
Sunday (19).

The critics flipoed.

“Don’t bother holding onto
your hats,” said Walter Kerr in
The Herald Tribune, “because
you won’t be needing them.
You’d only be throwing them
into the air. anvway. . . . A
musical comedy dream.” How-
ard Taubman in The Times said:
“ . . has qualities of freshness
and imagination that are rare in
the run of our machine-made
musicals.”  Other critics con-
curred.
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Publishers, Talent Guys
Get in to See Sholes

NEW YORK—RCA Victor's
a.&r. philosophy under the aegis
of Steve Sholes, division vice-
president. pop a.&r.. is stressing
an open-door policy with regard
to music publishers and talent
managers. The crux of this atti-
tude is Sholes’ belief in the
necessity of preserving and en-
hancing the element of creativity
in the record industry.

“Creativity.” Sholes sakl in an
interview last week, “is the all-

important factor in our industry.

. we will welcome everybody
witk ideas.” Sholes indicated
this attitude would be reflected
in the various RCA Victor pro-
duciion centers — New York,
Hollywood and Nashville.

The nature of the record busi-
ness today, Sholes said. made it
mardatory for a.&r. men to be
brain pickers. “The gamut of
product is a bread one—ranging

(Continued on page 8)

GERMAN REPORT

LP Boom Takes Up
Slack of Singles Dip

By OMER ANDERSON

BONN—The German record industry reports a satisfactory vear
in 1963, with declines in singles sales being more than offset by

the boom in LPs.

The outlook is that 1964 will be as good or better year for
German record sales than was 1963, despite the still serious problem

of the magnetic tape-copying of
recorded music for private use.
German courts issued a series of
piccemeal decisions which
seemed to add up to the legal
prohibition of private tape-copy-
ing of recorded music without
pavment of copyright fees. West
Germany’s Parliament, however,
has undermined, if not Kkilled.
these decisions with a new draft
copyright law which clearly
sanctions the tape-recording of
copyright music, live or from
phonograph records — without
payment of copyright fees.
Look to Best Tape
With little hope remaining
that disk tape-copying can be
restricted, the industry is turn-
ing to the study of production
programs designed to offer prod-
(Continued on page 8)

Beatles Heat Flares in Court

NEW YORK—Vee Jay Records filed a motion
in New York's Supreme Court against both Capitol
Records and Swan Records here Friday i17) scek-

ing an injunction restrairing the
companies from manufacturing.
disiributing. advertising or other-
wisce disposing of recordings by
the Beatles.

The motion was brought be-
fore Judge Mullen in Supreme
Court, who reserved decision on
the case.

Th:s case is but one of many
suits and countersuits being ban-
died about the courts over the
sensational young singing group
from Liverpool.

Valiant Plunges
Into Folk Field

HOLLYWOOD — Valiant
Records. subsid of Sherman-
DeVarzon pubbery. is entering
the folk field. Label, just two
yeurs old, is cutting LP's with
thrush Shelby Flint and a trio
of married housewives.

Gals will sing in a Peter, Paul
and Mary fashion but wiih their
own distinct harmonies.  Bill
Shermaan and Barry DeVorzon
have named the girls who play
bass, banjo and guitar the
Cherryhill Singers.
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BEATLES HOT
IN NORWAY

GSLO — After <ix months of
plugging on the Radio Luxem-
bourg shows (which are very
popular in Norway) and a tele-
vision appearance here Decem-
ber 7, the popular British quar-
tet, the Beatles, has become a
hot property here—the fever is
raging all over the country. Iver-
sen and Frogh. the diskery that
issucs the Beatles' disk here. is
having a hard time meet:ng the
demand.

Till now the best selling
Beailes  Parlophone platter s
“Sha Loves You.” currently top-
ping Norwegian charts. The rec-
ord has reached sales of more
than 10,000. Other big disks for
the group are I Want to Hold
Your Hand” and “Twist and
Shout.”  Their latest aibum,
“With the Beatles” reached
sales of 700 copies in the last
three weeks.
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THE BMI STORY T0DAY

CHICAGO—The Beatles. the nation's hottest
recerding property today, are becoming the object
of the nation’s hottest lawsuits, at least as far as

the record industry is concerned.

The rock-and--olling English
group has a scries of singles and
LP’s out cn three labels—Capi-
toi. Vee lay and Swan. Each
of the offerings is bounding up
the national charts like Topsy.

And each is becoming in-
volved in a series of suits and
countersuits between the various
recording companies involved.

Most confused are the na-
tion’s dealers and one-stops,
many of whom have received
telegrams from one or more of
the parties, noting that ap-
propriate legal action would be
taken if they persisted in selling
the other’s product.

The matter is far from settled,
but as of Billboard press time,
Capitol was granted an injunc-
tion in Cook County Circuit
Court (15} restraining Vee Jay
from manufacturing, distribut-
ing. advertising or otherwise dis-
posing of the Beatles’ record-
ings.

The  Capitol injunction is
good for 30 days and Vee Jay
is slated to file an answer next
Wednesday (22).

(Continued on page 4)
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CLIP GETS YOU
A CUT—AND
VICE VERSA

NEW YORK—-If you're Bea-
tle-minded, you can have your
hair cut and a record, all in one
clip. New Street Music, a record
shop here located next door to
a barber shop, will send you
next door for a free haircut if
you buy a Capitol Beatle LP. If
you get a Beatle cut at “he bar-
ber shop, you'll get a tfge al-
bum. Stunt was conceived by
Tom Rogan and Tex Weiner of
Capitol's New York branch, and
barbers Dave Eisenberg and
Mike Garbellano.
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Atlantic-Atco Has
Novel Sales Plan

By JACK MAHER

NEW YORK-—The Atlantic
label, with its affiliate Atco, in-
troduced a new album plan and
concept beginning Wednesday
(15). The plan is being pegged
as a “period of adjustment,” and
runs through March 31. Dealer
discount has been set at 124
per cent, available on all new
and catalog product on Atlantic,
Atco, Stax, Vault, Moonglow
and Focus LP’s,

The special innovation of this
plan_is a special salesman’s com-
mission which will be based on
distributor’s purchase. The plan
calls for specific commissions to
be paid to distrib salesmen based
on amounts distributors buy. In
essence this is a supplement to
income of distrib salesmen.

According to the plan set up,
the total amount earned will be
given to the distributor to be
dispersed among salesmen ac-
cording to their sales perform-
ances. If the salesmen prefers,
the commission may be given in
the form of a trip, gift or cash.
The label is urging its distrib
representative salesmen to solicit
the extra co-operation of dealers,
for they are the prime target of
the plan.

In line with this the label is
once again offering a 30, 60, 90-
day deffered billing plar set for
qualified retailers. The label is
also emphasizing the importance
of catalog as the backbone of
steady volume, and is aiming all
its merchandising aids at this
concept. Easel displays are be-
ing sent to all distribs for dis-
tribution among dealers and th:z
salesmen are being urged to ses
that product is prominently dis-
played to make the most of in-
pulse sales.

Besides the extensive catalog
product being pushed by the
label, a strong issue of new
product is also being included
with the plan. Among the new
sets being pushed by the label
are “Apollo Saturday Night” on
Atco which features Ben E.
King, the Coasters, Doris Trov,
Rufus Thomas, Otis Redding
and the Falcons; Barbara Lewis’
“Snmap Your Fingers”; “Tre
Sheriff,” by Modern Jazz Quar-
tet”; “The Great Ray Charles”
on Atlantic, and a new LP,
“Tapestry,” by Chuck Wayne,
which is on the_Focus label ba-
ing distributed by Atlantic.

Minneapolis Has Ball Hailing
Trashmen’s New Hit Disk

AMOS HEILICHER, head of Soma Records (third from left), and
Nick Biro, Billboard Midwest editor (third from right), present
silver record awards to radio stations WDGY and KDWB, Twin
Cities, for their outstanding contribution in kicking off the
Trashmen’s “Surfin’ Bird” record, which passed the 500,000
mark in national sales last week. Hal Raymond, program di-
rector (left), and Bill Diehl, deejay, accept their award from
Heilicher for WDGY. Sam Sherwood, program director, and
Lou Riegert, deejay, accept from Biro for KDWB.

MINNEAPOLIS—This Twin
City market isn’t usually thought
of as the record-producing cap-
ital of the country, but thanks
to the Trashmen and their
“Surfin’ Bird” single, that’s ex-
actly what it became at least
for one day here last week.

Occasion was a party to
celebrate the Trashmen pass-
ing the 500,000 mark in sales,
a not-too-common occurrence
today.

Some 150 people—deejays,
dealers. one-stop owners and
asscrted record industry buffs
and mahoffs—turned out for
what was a good-natured and
often tongue-in-cheek celebra-
tion. Amos Heilicher, whose
Soma Records is national dis-
tributor for the disk. hosted the
proceedings in grand style.

Awards were given to radio
stations WDGY (Tod Storz) and
KDWB (Cromwell-Collier) in
recognition “of their outstand-
ing contribution toward making
‘Surfin’ Bird"” the first No.
1 record in the nation de-
veloped in the Twin City area.”

Heilicher noted the record
hadn’t hit the No. 1 spot
yet, but he was confident it
would eventually “somewhere.”
At any rate, with the Trashmen
performing well and the food
and beverage plentiful, no one
was in a mood to disagree.

The party was also an oc-
casion to preview the new
Trashmen single: “Bird Dance
Beat” b-w “A-Bone,” plus a
number of other single releases
to be distributed by Soma.

On the Golden Ring label
are: “Taxi-Cab Driver” Bobby
Hodge; “Pass a Bale On Down,”
Rene Waters, and “All 1T Need
Is You,” Jack Barlow: on Soma:
“Another Little Darling” by the
Zodiacs.

And to top it off, a new
Trashmen LP called: “Surfin’
Bird.”

A number of other releases
are planned for the future. In
fact with three pressing plants
busy putting out “Surfin’ Bird”
singles and LP’s, the boys have
become pretty serious business.
with personal appearances set
far into the future.

Disk Dealers
Have a Fair
Trade Chance

WASHINGTON—Record re-
tailers will have a chance to urge
the Senate Committee on Com-
merce to give federal fair trade
legislation, now termed quality
stabilization, a boost toward pas-
sage. A quality stabilization bill
was approved by the House
Commerce Committee last July,
and similar legislation will have
hearings by the Senate Com-
merce Committee January 22-
23,

Chairman Warren G. Mag-
nuson (D., Wash.) announced
that the resumed hearings on the
quality stabilization bill (S. 774)
will be held by a special sub-
committee, with Sen. Vance
Hartke (D., Ind.) presiding.
Lead-off witnesses will include
William H. Orrick Jr., assistant
attorney general; Dr. Glenn E.
Weston, professor of law, North-
western University, speaking for
the American Bar Association;
Joseph Marcus, St. Louis, presi-
dent of GEM, Inc., and Jacob
Clayman, administrative direc-
tor, Industrial Union Depart-
ment, AFL-CIO.

The legislation would allow
manufacturers to set retail price
level on brand-name goods. Rec-
ord retailers, spearheaded by the
Society of Record Dealers
(SORD), last summer urged pas-
sage of the legislation to fight in-
roads of discount and loss-leader
sales that ruin the competing
small business retailer in the rec-
ord field.

Present legislation opens the
door to individual States to ac-
cept or reject the terms. Also
proponents of the bill claim it is
strictly a voluntary type: Manu-
facturers shipping brand-name
goods in interstate commerce
can require the “fair trade” price
level—or they can bypass the
idea. If manufacturer decides to
follow the quality-stabilization
formula, all retailers selling his
product would have to maintain
the price.

THRE R OO

KORVETTE ADDS
2 MORE STORES

WASHINGTON—Korvette is
in town, conducting a whirlwind
campaign for 1,000 employees
for its Rockville, Md., outlet
scheduled to open in- March, and
search for another 1.000 will be-
gin for a second Korvette dis-
count shopping center near
Bailey's Crossroads in Fairfax
County, Virginia.

The giant discount chain re-
portedly made net sales of $330
million in fiscal 1963, up from
$235 million in 1962 and $180
million in 1961. Past calendar
year income has been estimated
at over $6 million.

Korvette has branched out
from its main line of New York
and Philadelphia outlets, to
move into Baltimore in late
1962, and subsequently into
Chicago and Detroit, with the
Washington-area units last on
the list. In addition, the firm
has some 26 branch stores.

By mid-1965, the Korvette
empire reportedly will encom-
pass 40 department stores and
28 supermarkets, with 6,800,000
square feet of space, half of
which will be for selling room.
Rockville and Baileys Cross-
roads centers each contain 275,-
000 square feet.
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SIR EDWARD LEWIS, chairman of the board of Decca, Ltd., with
Paul Ackerman, Billboard music editor, at last week’s London
Records’ convention at Decca House, London.

ABC-Para Gets
Its 1st 2 B'way
Cast Albums

NEW YORK—Two firsts for
the label in the form of its
initial two original Broadway
cast album deals feature the
start of the new sales year for
ABC-Paramount Records. The
label announced acquisition of
the new Beatrice Lillie, Tammy
Grimes, Edward Woodward
musical, “High Spirits.” during
a one-day sales meeting in
Miami Beach last week

“High Spirits” has a score

by Hugh Martin and Timothy

Gray and will be directed by
Noel Coward, from whose play,
“Blithe Spirit,” the musical is
adapted. The show, now in re-
hearsal, is due for a Broad-
way opening March 31. Also
in the ABC-Paramount fold are
the rights to the cast album for
“A Girl to Remember,” new
Carol Burnett show, set for a
May opening.

Also announced in Miami was
the greatest single album re-
lease for the firm, with 21 on
ABC itsef and an additional
dozen on the Impulse jazz line.
Lead items in the release are
by Ray Charles, Fats Domino,
Frank Fontaine, the Impressions
and Tommy Roe. Impulse jazz
highlights feature Charlie
Mingus. John Coltrane, and the
Art Blakey Quartet.

In other developments, the
label has announced the sign-

(Continued on page 8)

Phil Spector
Off to Europe

NEW YORK — Phil Spector,
president of Philles Records, will
visit Europe next month for a
series of meetings with reccrd
company officials, distributors
and publishers.

Spector will include on his
agenda talks with Sir Edward
Lewis and W. W. Townsley of
Decca, Ltd. While in Britain,
Spector will be guest of honor
at special social functions being
arranged by Tony Hall of British
Decca. Alsc included will be ra-
dio and TV appearances for the
23-year-old execuftive.

Spector, who has published a
number of the top European
song hits this year, will meet
with European publishing rep-
resentatives to discuss plans for
Philles expansion in European
market.

i

UNION BEEF
WON'T STOP
SAN REMO FEST

SAN REMO — The domi-
nantly American line-up of for-
eign singers who will share the
14th San Remo Festival with
the Italian contingent January
30 and 31 and February 1 were
likely to perform despite a last-
minute assault on their partici-
pation by FULS, Italian show
business union.

In an appeal to the govern-
ment, FULS has asked that Ital-
ian singers be guaranteed equal
participation in all festivals of
participating foreign countries.
American singers would be af-
fected if their request were
granted despite the fact that
there is nc such government
control over popular spectacles
in the U. S

The union action was fore-
shadowed by L’Unita, the
Commurist daily which insisted
new Italian singers enlisted for
the San Remo event had been
required to sign documents stat-
ing they did not belong to FULS
or any other union. Most of the
participating  singers insisted
they had not been asked to sign
any such document and its use
was denied by A.T.A., manage-
ment of the San Remo Munici-
pal Casino which operates the
Festival.
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Roulette Sales
Plan Unveiled

NEW YORK—A new singles
line, known as the Golden Good-
ies 45 Hit Series, and 22 new
albums, constitute a new sales
program unveiled by Roulette
Records. During the firm’s re-
cent distributor sales meeting in
Miami Beach, the appointment
of Ray Lawrence as a field sales
rep for the label was also an-
nounced. Lawrence most re-
cently served as national sales
manager for Colpix Records.

Roulette’'s new 45 Hit Series
is an outgrowth of the firm’s
successful Golden Goodies LP
series, which was started last
year. The new album product
includes two Dinah Washington
“tribute” albums, a pair of
Golden Goodies sets, packages
by Sarah Vaughan, Joe Wil-
liams, Count Basie and Maynard
Ferguson and a special album
project, “The Assassination of a
President,” on the Living His-

(Continued on page 8)
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HUDDLE SESSION: Rita Pavone huddles with Hugo and Luigi,
who produced her album for RCA Victor this past week. The
lithe ltalian lass recorded an LP for the label which will contain
tunes written specifically for her by Neil Sedaka, Paul Anka
and others. The young lady flew out of country Tuesday (14)
to return to native ltaly after a press party. RCA Vice-President
and General Manager Dave Marek and International Director
Dario Soria were hosts.

By BARRY KITTLESON

NEW YORK — Britain’s hot-
test record act in history, the
Beatles, only a source of specu-
lation three weeks ago, has
kicked off the industry’s new
year with a classic shot in the
arm—with not one, but two, sin-
gles and on not one, but two
labels jarring their way onto
Billboard's Hot 100.

The Capitol Records’ single,
“l Want to Hold Your Hand,”
has bolted into the No. 3 slot
in just two weeks. Shipments on
the single are reportedly past the
million mark, and an album
“Meet the Beatles,"has already
been released.

Swan Records’ single by the
group, “She Loves You" (which
sold over a million copies on
EMI’s Parlophone label) is No.
69 on this week’s Hot 100, in
its first week on the chart.

Beatles Heat Flares in Court

® Continued from page 1

Vee Jay, meanwhile, has filed
a suit seeking a similar injunc-
tion against Capitol and Swan,
with a hearing slated for New
York’s Supreme Court before
Judge Saul Streit last Friday
17).

Under the Capitol injunction,
“Vee Jay, its agents, attorneys
and servants” are prevented
from selling or advertising
Beatles’ product.

Presumably, and according to
Vee Jay sources, the injunction
does not apply against dealers,
one-stops, rack jobbers and even
distributors who might already
have the records in stock.

According to Jay Lasker, Vee
Jay executive vice-president,
“we’ve shipped an awful lot of
records, more than Capitol.”

Capitol attorney, Sidney Zatz,
however, has indicated that
“steps could be taken” against
dealers who persisted in selling
the Vee Jay product, though he
did not specify what this would
entail.

The product causing all the
fuss is:

Capitol, “I Want to Hold
Your Hand,” a single, No. 3 on
Billboard’s Hot 100 this week,
and “Meet the Beatles,” an L.P.

Vee Jay, “Please Please Me,”
a single, and two LP’s, “Intro-
ducing the Beatles,” already
distributed, and “The Beatles
and Frank Ifield,” not yet
shipped but waiting to go.

Swan, “She Loves You” a
single breaking into Billboard's
Hot 100 in position 69.

Neither Vee Jay nor Capitol
is seeking damages as of this

date, though a Capitol spokes-
man did not rule out the pos-
sibility of this taking place at
a later date.

In its motion for injunction,
Capitol claimed exclusive U. S.
distribution rights to all re-
cordings by the Beatles. The
label accused Vee Jay of manu-
facturing and selling albums in-

troducing the Beatles in viola-
tion of Capitol’s exclusive right.

Capitol contended in its suit
that Vee Jay's rights to the
Beatles’ recording were canceled
last August.

The suit notes that initially
Vee Jay was licensed by Trans
Global, a New York firm li-
censed to distribute EMI prod-

Advance reports have it that
the Beatles are carriers of a
harmless, but contagious ‘‘bug”
—Beatlemania—and it, too, has
arrived, in epidemic proportions.

Beatle Fever

For the past year, the quartet,
which hails from the Mersey
River district of Liverpool, has
captured the imagination of the
British, and has spread Beatle-
mania like a fever through the
United Kingdom, Australasia,
Germany, and now Norway (see
separate story). Their first single
effort on Parlophone, “"Love Me
Do,” sold a *“modest” 100,000
copies. No subsequent single re-
leased has sold less than half a
million.

“When "I Want to Hold Your
Hand” was released in England
on November 29, advance or-
ders had already exceeded the
million mark. Their two LP’s
have sold more than 300,000
copies.

One of the most efficient and
effective promotional campaigns
in recent memory presaged the
arrival of the Beatles. Newsweek,
Time, Life, UPI and AP have
avidly chronicled Beatlemania
from the boys’ mushroom-
shaped mops to their classic ex-
changes with the Royal family.
Jack Parr offered a taped pre-
view of the boys in early Janu-
ary, and their official debut is
set for the Ed Sullivan show on
February 9, with two more Sulli-
van spots following in short or-
der.

Radio Fans Like

As expected, Beatlemania has
hit the radio scene with a tre-
mendous impact. WEEL, Fair-
fax, Va., inaugurated what is
perhaps the first series in the
country revolving around the
Beatles (1I). Through the co-
operation of Giant Music and
Capitol Records, a weekly one-
hour program entitled *‘Beatles
Bonanza” is offered on Saturday
night. The Beatles’ past hits, in-
terviews with visiting Britons,

uct. EMI had the
Beatles’ contract.

Capitol claims that Trans
Global canceled its contract
with Vee Jay August 8 because
of non-payment of royalties.
Trans Global allegedly relin-
quished its rights to EMI with
the latter then turning them
over to Capitol.

Vee Jay, meanwhile, contends
that it has a five-year contract
with the Beatles and that it is
definitely not in default for
failure to pay royalties.

Capitol’s suit notes that the
label has spent $50,000 in ex-
tensive nationwide promotion
of the Beatles’ recordings.

original

KAPP RECORDS, at its annual distribu-
tors meeting held at the New York
Hilton Hotel, topped off the session
with a spokesman’s prediction that
1964 would be an affluent year for
the industry. Al Cahn, national sales

manager, summed up his talk with:
"1t scares me, it looks so good.” Shown
here in the picture at left is attentive
group. In the center photo, the com-

pany’s president, Dave Kapp, ad-
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dresses the representatives. At right,
Al Cahn (left) introduces Kapp's art
director,
group. Kapp artists who appeared at
the meetings included Roger Williams

Gerry Lieberman, to the

and Jack Jones.

Beatles Giving Trade a Solid Bite

and future merchandising of
Beatle jewelry, wigs and other
promotional items fill out the
hour.

WABC, New York, initiated a
Scott Muni Beatles Fan Club on
Friday (10) which has resulted
in a tide of mail averaging 2,000
to 3,000 pieces daily. Al Muni
asks is a self-addressed envelope,
in which their membership card
is returned to them. WABC re-
ported that requests have been
for “anything” by the Beatles.

WMCA, New York, is run-
ning a Beatles wig contest. The
“Good Guys” are seeking lis-
teners to take photos of their
friends or from newspapers and
paint on Beatles wigs. The sta-
tion is awarding $57 to the first
two most original entries with

Continued on page 8
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SAYS NAT COLE

Record Industry Must Go
Back to Building Stars

HOLLYWOQOD—"If I had to
come up in the business today,
I’d be a frustrated man. No one’s
developing stars anymore, and
the industry is guided by hard
sell, blitz tactics. Artists are
here today and gone tomorrow.

“The success of the record
industry in the future,” chants
the multi-talented Nat Cole,
“must lie with going back to
building stars. The record com-
panies and talent agencies just
aren’t developing their’ artists
today.

“You just can’t make hit rec-
ords; you have to follow them
up. Years ago when [ started
out, the record companies and
agencies got behind an artist
when he made a noise and
helped build that artist.

“Today a kid makes a record
and if he’s lucky, it becomes a
hit and he goes out and buys a
Cadillac, sets up his own pro-
duction company and sits
around like an expert. You
can’t pick up the phone today
and say to an artist:’ ‘I’ve got
a song for you, without him
turning around and saying: ‘Ive
got a song for you, too.” Every-
one wants to own a piece of
the action, whether they're
qualified or not.”

Cole emphasizes that the in-
dustry must be put back in the
hands of the “brains’ who
know how to guide performers.
“Artists must become inventive
performers again,” he states.
There are too many Indian
chiefs in the business and not
enough people taking advice
from those who know.

“Everyone is his own boss
now,” Nat says, “and the young
artists don’t know which route
to follow. Managers are trying
to rush their clients on television
before they’re ready and these
kids just fall by the wayside.

“No one’s listening to anyone
anymore,” Cole believes. After
25 years in showbiz, Cole states
that he still needs guidance.
“My motto is know a lot but
dont know it all.”

Cole believes the pros of the
industry must regain control
and direct the development of
new artists. Television does not
offer as great an exposure out-
let for performers as it did years
ago, Cole says, noting the sparsi-
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OMITTED A
SONGWRITER

Billboard regrets the omis-
sion in the December 28
edition listing of “Honor Roll of
Hits for 1963,” the name of
Norman Newell as one of the
writers of the hit song “More.”

Loy

ty of entertainment programs.
Television is all filmed serials,
he says. “Even the Ed Sullivan
show has tappered off its pre-
senting record stars.”

Cole believes a theater circuit
must be developed to showcase
these new artists. “The movie
house people say they want Nat
Cole and Sinatra and they’ll
bring back vaudeville. But us old
stompers are getting tired and
we don’t play the theaters and
night clubs as often as we did.
The young performers don’t
have anyplace to practice today.
The theater people should give
these new artists a showcase,
like we had and the young audi-
ences would help develop per-
formers.”

Cole, who has made his in-
delible mark in showbiz, has
been with Capitol since 1943.
He has 10 more years to go in
his contract, which will give him
the longest continuous affiliation
with the diskery.

Wing in
C.&W. Field

CHICAGO — Mercury-Wing
has entered the country and
western field with a release of
five albums, the first in a
planned full schedule on coun-
try product. The addition of
c.&w. gives Wing a full line of
economy product comprised of
jazz, children’s albums, original
cast, classical, pop and country.

Wing was started in 1958 as a
pop line and has had steady
sales increases each year since.
According to Harry Kelly, sales
manager, sales rose 20 per cent
over the previous year during
1963.

Kelly said Wing is now putting
emphasis on special trend re-
cordings such as surfing, hoot-
nanny and bossa nova. The first
country release includes albums
by George Jones, Flatt and
Scruggs, Jerry Byrd, the “Lou-
isiana Hayride” gang, Del
Wood, the Stanley Brothers,
Jimmy Dean, Rex Allen, Tommy
Thomas, Sue Thompson, the
Masters Family, Carl Story, the
Stamps Quartet, Jimmy Skinner
and others.

The January Wing release
also includes four classical al-
bums. The entire release is
offered under a two-part sales
plan running from January 15
through March 1. The first part
of the plan covers c.&w. and
pop product and is sold under
the label's normal pricing pro-
gram. The second part covers
new classical albums and the
complete classical catalog on a
one-free-with-four deal.

LATE SINGLE

SPOTLIGHTS

Pop
THE CARAVELLES

DON’T BLOW YOUR COOL (Near North, BMI) (2:00)—HAVE
YOU EVER BEEN LONELY (HAVE YOU EVER BEEN BLUE)
(Shapiro-Bernstein, ASCAP) (1:46)—The gals are just coming off
their smash hit “You Don’t Have to Be a Baby to Cry,” and here’s
another bright, cooing coupling with pleasant harmonies that can
spit them right up again. First side is a cutie, which they wrote

themselves; the flip is a nice reading of the oldie.

THE ORLONS

Smash 1869

SHIMMY SHIMMY (Thin Man, BMI) (2:17)—Here’s another rip-
roaring dance side by the fine group from Philadelphia. The excite-
ment mounts throughout through a great beat and continuing upward
modulation of keys. Watch this. It could be big. Flip is “Everything

Nice” (Cameo-Parkway, BMI) (2:31).

Cameo 295

Trade Leaders Fight to Hold Line

Industry Sees
Fight Ahead

e Continued from page 1

enforceable under the provisions
of the restrictive trade practices
act, but collective RPM is pro-
hibited. As vyet, it is not certain
whether RPM will be abolished
or whether some other means
used as part of an over-all plan
to meet consumer opinion that
the removal of RPM will mean
lower prices. For two years now,
the government has dithered on
repealing RPM since a board of
trade investigation reported
against its continuance.

The government has endorsed
decision to attack price-fixing
arrangements and the whole
question of monopolies and
mergers. By the time this appears
in print, further announcements
will have been made. Mean-
while, here are some quotes
from record industry leaders and
trade organizations on this
vexed question:

L. G. Wood, EMI

I am solidly behind the con-
tinuance of RPM as far as the
record industry is concerned. |
do not think sufficient thought
has been given by those in high
places to the merits of the re-
tention of RPM nor the demerits
if it were abolished.

W. W. Townsley, Decca

America is clamoring for
RPM, where record selling at
present is a jungle where no one
gains in the long run. I am con-
cerned for the consumer as well
as the retailer for neither would
benefit if it were abolished here.

Maurice Levey, Oriole

I am of the opinion that RPM
in the record industry in Eng-
land makes for an orderliness in
trading with a fair return for all.
There are sufficient companies
among record manufacturers
to insure a fair price to the pub-
lic. It would be a great pity if
price cutting as we see in the
U. S. came to this country. It
played havoc with the industry

Survey Tells
Who Listens
To What

CINCINNATI — Music, mu-
sic, music—all kinds—appears
to be the fare radio listeners
most want according to a survey
conducted recently by Cincin-
nati advertising agency, Farson,
Huff & Northlich.

The survey, called BASE,
for Broadcast Audience Statis-
tical Evaluation found:

Many post-teen listeners, some
married and between the ages
of 21 and 35, still favor rock
and roll music that comprised
the music diet of their youth.

An equally determined group,
36 to 60, prefers thoughtful
commentary and less frantic
music.

Afternoon rock and roll shows
are a good time to advertise
auto accessories and related
products because of the male
teen-age listening audience.

The survey is three-fold, in-
volving house-to-house personal
interviews, questionaires to a
selected consumer family panel
and a check of auto radio by
parking lot and garage attend-
ants, who note to what stations
car radios are tuned.

HOHO SIS AN AT

EDDIE ALBERT
MADE KAPP DISK

NEW YORK—The first re-
cording cut by Dave Kapp for
his label, Kapp Records, titled
“One God,” was recorded by
Eddie Albert. An interview with
Kapp, appearing in last week's
special Roger Williams-Kapp
section of Billboard, incorrectly
credited Bill Hayes with having
made the original Kapp disking.
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there and caused considerable
suffering to the bulk of genuine
dealers.

Jeff Kruger, Embar

If RPM goes it will be suicide
for our business. As record man-
ufacturers we would not reduce
our prices — that’s for sure—
neither would the tax man, so it
will be the retailer who will
suffer.

Harry Tipple, Sec. GRRA

We are solidly against the re-
moval of RPM. The GRRA (re-
tailers’ association) recently sent
a message to the government
asking them to examine what
had happened in countries
where RPM had been abolished,
with particular reference to the
record industry.

Don Johnson, Sec. MTA

I can state that the whole of
MTA is dead against the re-
moval of RPM.

Nat’l Chamber of Trade

We stand solidly in support
of RPM. To make it unlawful
for a manufacturer to refuse
supplies to a price cutter would
deprive him of the right of selec-
tion with regard to his custom-
ers. We oppose the repeal of
RPM because it would cut
right across the right of an indi-
vidual to enter into a contract
with another for the supply of
goods on mutually agreed terms.

W. W, Woolf, AMI

We deplore price cutting, but
the instrument side of the music
business has not had the same
protection as the record indus-
try. Basically, we like price
maintenance, because from a
gross profit after no profit on
collection of purchase tax, I
cannot see how a dealer can
afford to cut prices and have
money left to plough back into
his business.

Gov't Would
End Controls

LONDON — Britain's Trade
Minister Edward Heath now pro-
poses to bring in legislation this
session to end Resale Price Main-
tenance (RPM), but subject to
the right to apply for exemption
before a judicial tribunal.

He said that the government
believes that this practice is in
general incompatible with their
objective of encouraging effec-
tive competition and keeping
down costs and prices and that
RPM should be presumed to be
against the public interest un-
less proved to the contrary.

This is taken to mean that the
right to maintain prices will re-
main until an appeal to the
Tribunal has been heard.

Feeling among record manu-
facturers here is that application
for the exemption of records will
be made. It has been suggested
that the industry does this as a
whole, in conjunction with the
retailers, through their associa-
tion, the GRRA.

Many retail associations out-
side our industry are also up in
arms against the government
proposal, who see it as the be-
ginning of a price cutting spiral
bringing disaster to small busi-
nesses and reflecting badly
on manufacturers' sales. Bush-
Murphy, TV set makers com-
mented:

“The public will have to de-
cide whether it wants to buy at
the cheapest price with little or
no after-sales service, or pay the
extra for individual service. Ob-
viously, we are in for a chaotic
few months with the get-rich-
quick merchants seeking to cash
in.”

Supermarket chain owners are
pleased and plan to go ahead
with extension of cut-price store
chains.

The political implications of
this move before an election are
naturally suspect, aimed at
bringing down the cost of living
and making it easier for trade
union leaders to accept mod-
erate wage increases in line with
the national interest.

New Coast Firm

HOLLYWOOD — Crusader
Records has been formed, with
John Fisher as prexy. Other
execs of the company are Bill
Hughes, national promo man-
ager, and Tom Stansbury, to
head a forthcoming publishing
affiliate.
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EDITORIAL

British on Right Track

The possible abolition of RPM—Resale Price Maintenance—has
the British record industry up in arms (see story page I).

The apprehension of the British record industry—from manufac-
turers to dealers—is entirely justified. The British fear that if RPM
is abolished, price-cutting, patterned after the American model, will

become prevalent.

The British fear that chaos and instability will become a fact of
life in their record industry—just as it did in past years in the U. S.

We commend the British industry for its astuteness and its
desire to maintain decent margins of profit. Such a philosophy, in
the final analysis, is best not only for the manufacturer and the
retailer, but also the consumer. For when a decent profit is made,
manufacturers can plow back into their business sufficient money
to improve the product. In brief, it is false to assume that unbridled
discounting will rebound to the benefit of the record buyer.

We hope the British industry sticks to its guns and adheres to
the sentiments expressed in the accompanying story. The British
industry has just experienced a very successful year. May those

conditions continue.

And on home grounds here in the States, let us go forward
with our own price stabilization moves—as already spelled out by an
increasing number of key manufacturers.
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into an instant foot-tapper A subtle rhythmic coloring
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Twelve great folk tunes swing like never before. A
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Publishers, Talent Guys
Get in to See Sholes

e Continued from page 1

from kiddie records to jazz, with
all stops in between—and no one
person can have all the answers.”

Sholes’ plans for 1964 also en-
tail considerable exposure here
of foreign artists, such as Rita
Pavone.

More Overseas Disks

“We will also do more record-
ing in foreign languages,” he
added. lending point to the fact
that the competitive scramble in
the world market is becoming
keener. The competition is
heightened not only by the in-
creased efforts of American la-
bels for overseas sales, but also
by the fact that there is a grow-
ing musical nationalism in the
various European countries —
with the result that home-grown
songs and artists are being fa-
vored over American material
and artists.

The RCA Victor a.&r. topper
also said that Victor is interested
in the acquisition of masters on
a selective basis.

With regard to promotional
activities, Sholes emphasized
that backbone artists on the la-
bel will receive a major and con-
sistent promotiona! push.

“We won't bypass them for
trends or fads that happen to
crop up. We will keep the stand-
ard money-makers busy while we
try to develop new talent,” he
said.

Seeks New Routes

Speaking on the general as-
pect of talent development,
Sholes said that he would seek
such development not only
through the singles and albums
route—but also through TV and
film.

Sholes does not envision any

Roulette Sales

® Continued from page 3

tory label in Los Angeles, which
is being distributed by Roulette.

Also announced was national
distribution for two additional
album lines, FM Records and
Kenwood Records. The label is
offering a special 15 per cent
discount on all album product.

Taking part in the distributor
presentation were Roulette Pres-
ident Morris Levy; national
sales chief Bud Katzel; comp-
troller Howard Fisher; pop a.&r.
director Henry Glover; jazz and
Latin a.&r. chief Teddy Reig
and the newly appointed field
sales representative Ray Law-
rence.

radical changes in the over-all
a.&r. operation. He will adhere
to a conservative release policy
of two or three singles weekly,
with an occasional one of an-
other category, such as country.
He has set up a special creative
department under Joan Deary to
handle aspects of packaging,
liner notes, etc. He has also ini-
tiated a special recording pro-
jects department under Harman

Diaz, and including such key
personnel as Brad McKuen and
Ethel Gabriel. Under the direc-
tion of Sholes, Ben Rosner will
continue as manager, pop a.&r.,
supervising the activities of mu-
sical directors Hugo and Luigi in
New Y.ork, Chet Atkins in Nash-
ville and Neely Plumb in Holly-
wood.

TR TR

DEPT. STORE
TIES DISKERY
PROMOTIONS

ROME—A collective record
promotion involving nine disk
houses, an unusual event for
Italy, has been successfully
worked by Rinascente, leading
local department store, which
advertised the presence of art-
ists to autograph records in
the daily press. Up to now such
promotion items have been on
the initiative of a single house
but this event was planned by
the store and the co-operation
of the labels enlisted. It will be
repeated at the Milan store
later. Another unusual promo-
tion involves RCA’s “Festival at
Home,” for which three flights-
for-two to Tokyo, New York
and Paris are being offered. Dis-
play for the event is now found
in windows of main office of
Alitalia although the flight tie-
in is with rival Air France.
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Beatles Giving Trade a Solid Bite

e Continued from page 4

another 998 winners receiving a
45-r.p.m. disk, featuring photos
of the group and the *“Good
Guys” on specially made rec-
ord jackets.

English-Style Promo

The station is also airing
Beatles promos cut by such legit
theater artists as Margaret
Leighton, star in Broadway’s
“Chinese Prime Minister,” and
cast members from “Chips With
Everything.” Artists all state, “I
would like to thank WMCA for
bringing the Beatles to America.
... WMCA reports that the most
popular subjects thus far painted
with Beatle wigs are: Khrush-
chev, Mayor Wagner, Alfred E.
Newman (of Mad Magazine),
Brigitte Bardot, and the Jolly
Green Giant.

The Beatles (John Lennon,
Paul McCartney, George Harri-
son and Ringo Starr), until a
year ago were but one of more
than 300 rock and roll groups
that populate the Liverpool mu-
sical scene. Together since 1958,
the boys have worked under a
variety of names, such as the
Quarrymen, Moon Dogs, Moon-
shiners, and the Silver Beatles.
When they accepted an engage-
ment in Hamburg the “Silver”
was dropped as being too cum-
bersome and they have kept the
Beatles tag ever since.

Brian Epstein, whom the boys
affectionately refer to as the
“fifth member” of the group, was
responsible for mentoring the
Beatles into distinction. He acts
as their manager.

Another young group featur-
ing the so-called “Liverpool
sound,” which has recently en-
tered the race and could possi-
bly emulate the success of their
forerunner, goes by the one-
upmanship name of the Dave
Clark Five. They are currently

battling the Beatles for first
place in England, with their
Columbia single “Glad All

Over.” The single has been re-
leased in the U. S. on the Epic
label.

Nero Off on Road

NEW YORK-—Piano person-
ality Peter Nero this month em-
barks upon a three-month per-
sonal appearances tour on which
he will appear in concert at
more than 60 leading colleges
and universities. Scheduling of
concerts will co-ordinate with
openings of the film, “Sundays
in New York,” a Seven Arts pro-
duction for MGM, starring Clif
Robertson, Jane Fonda and Rod
Taylor.

Baxter Set for Series

NEW YORK—Arranger-com-
poser Les Baxter has been set
to provide the scoring and origi-
nal compositions for the new TV
series featuring Liberty Record-
ing artist Walter Brennan. The
series, entitled “The Tycoon.” is
set for the 1964-1965 season on
ABC-TV. This is the first TV
series for Brennan since “The
Real McCoys.”
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GERMAN REPORT

LP Boom Takes Up
Slack of Singles Dip

e Continued from page 1

uct obviously superior to tape,
and with intrinsic and concrete
value in the format as well as
content. German diskeries, ac-
cordingly, will push LP produc-
tion in 1964. The industry will
devote particular effort to prod-
uct packaging, the idea being
to give albums prestige value for
home phonograph libraries. The
trend in Germany is toward LP
“audio productions,” records
with dramatic themes and rich
content.

More Diversification

These include a folk series,
theater productions such as “The
West Side Story” and “My Fair
Lady” and historical material il-
lustrated by the success scored
by LP biographies of Chancel-
lor Emeritus Konrad Adenauer
and Chancellor Ludwig Erhard.

As in the United States, a
President Kennedy LP is having
phenomenal sales success. How-
ever, what makes this particular
disk unusual is that it was selling
well before the President’s assas-
sination.

Some diskeries boosted LP
sales by as much as 100 per
cent in 1963, and the success
enjoved by prose pressing is
pointing the way to some grand,
if not grandiose, undertakings in
this field in 1964. One such pro-
ject, for example, is an album
series presenting an audio ver-
sion of “Germany’s Fate” from
1900 to the present.

Singles Slide

Though no German diskery is
anxious to advertise the fact, the
fact is German singles sales de-
clined appreciably in 1963, and
nobody is forecasting an up-
surge for 1964. Some 2,400 sin-
gles were issued in 1963, of
which 11 reached the top of the
German top-tune list. These
were: “Junge, komm bald wie-
der,” “Casanova baciami,” “Ich
kauf mir lieber einen Tiroler-
hut,” “Wini-Wini,” “Schuld war
nur der Bossa Nova,” “Barcarole
in der Nacht,” *“Nachtexpress
nach St. Tropez,” “Ich will 'nen
Cowboy als Mann,” “Sukiyaki,”
“Vom Stadtpark die Laternen,”
“Rote Lippen.”

The trend in German music is
indicated by the fact that of the
11 top hits, seven are of Ger-
man origin, three of U. S., and
one of British. However, foreign
artists fared better than foreign
composers on the German music
market in 1963,

Whereas German composers
provided seven of the 11 hits,
foreign artists rendered the hit
tunes (in German) in seven of
the 11 cases. Top artists last
year were Petula Clark, Billy
Mo, Connie Francis, Gitte (on
two records), Blue Diamonds,
Cliff Richard, Freddy, the Ta-
hiti-Tamoures (a South Seas

ABC-Paramount

o Continued from page 3

ing of Steve Alaimo. who has
had several hits including “Every
Day I Have to Cry,” on the
Checker label, and the release
of the first disking on the Big
Top label, for which distribu-
tion arrangements were recently
completed.

The Miami session was fea-
tured by a one day sales meet-
ing and a banquet tossed for
distributors by the label, at
which Frank Fontaine enter-
tained.

singing ensemble who, in fact,
are German), Manuela and
Teddy Parker.

All of the major German disk-
eries expressed satisfaction with
1963 and cautious optimism
about the year ahead. Ariola re-
ported a 30 per cent total in-
crease in turnover over 1962;
CBS said its turnover had dou-
bled, assisted by its takeover of
the Columbia catalog, expansion
of its facilities, and the opening
of branches in Hamburg and
Munich; Deutsche Austrophon
reported that increased LP and
album sales more than offset the
singles decline and gave the com-
pany a net sales increase for the
year.

Electrola called 1963 “the
best of the postwar period,” a
year Electrola regards with “the
greatest satisfaction.” Metro-
nome is “not only satisfied in
every respect with 1963, but re-
gards 1964 with optimism;
Philips calls 1963 a difficult one
for the entire trade but says it
surpassed its goals for the year
and is satisfied; Polydor posted
a further increase in sales over
1962, and Teldec (Telefunken,
Decca, RCA, London and War-
ner Bros.) reports it “further
strengthened its market posi-
tion.”

liberﬂ;aps
Biggest 2-Year
Sales in History
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Christmas business we've had
since Liberty was founded.”

Bennett told Billboard that
“out company is currently enjoy-
ing its strongest financial posi-
tion in its history,” and revealed
the label will open another
branch by midyear. Liberty
now owns branches in New
York, Chicago, St. Louis, Cleve-
land, and Miami. The existing
branches, he said, cover 40 per
cent of the nation’s record mar-
ket with a BPI that totals 35
per cent.

The label currently is seeking
an Eastern artist and repertoire
head, to be based at its New
York office which also will
house its Eastern publishing rep-
resentative.

The label is winding up a
program of realigning its forces
and streamlining its operations
to deliver an even wider profit
margin during the forthcoming
year, Bennett said. Part of this,
he said, is the final assimilation
of Imperial Records which Lib-
erty purchased last year, and
the elimination of some dupli-
cated operations within Liberty’s
ranks. This, coupled with the
acquisition of high speed data
processing equipment, has made
it possible for Liberty to trim
32 people from its payrol, Ben-
nett said. Most of these, he said,
were from the 